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Korn ‘Twist’ Two Formats Hail To The Chiefs

“Twisted Transistor,” the lead single off Korn's first album his week R&R goes straight to the top as our editors
with Virgin Records, scores Most Added this week at i nvade the executive suites at various radio companies
Active Rock, with 42, and at Alternative, with 30 and talk to the men in charge.
Additionally, it ties for Most Added at Rock, with six. Korn From scrappy independents
recently signed a 0 sleek mega-corporations
deal with EMI in ; rom Latin formats to
B which the band i F Christian, throughout this
| received $15 miflion issue you'll find out what
upfront in return for industry heavywelghts
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Bringing you life’s big news stories from
around the country and around the world.
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ABC News Radio — Winner of the Edward R. Murrow Award
for Overall Excellence more times than any other radio news network.
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DIGITAL RIGHTS
MANAGEMENT

DRM applications are eveywhere
these days, wherever there’s a desire
or need to protect digital content from
being illegally copied or distributed.
Technology Editor Brida Connolly
| dives into this complex subiject,
expléining some of the rights-
management technologies and
poncering the implications of
controlling consumers’ access to
content they have already paid for.

See Page 25
‘WHAT’S UP, DAWG?’

R&R Publisher/CEOQ Erica Farber
profiles Randy Jackson, American Idol
judge, musician, producer and, now,
host of the Westwood Ons-syndicated
Randy Jackson’s Hit List, a new
courtdown show. Did you know
Jackson used to be in Journey? Read
all about it

See Page 96

CASTING CROWNS

Lifesong (Beach Street/Reunion/PLG)

» CHR/POP ,
" MARIAH CAREY Shake It Oft (/sland/IDJMG)
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R&R Does Dallas In 2006

R&R & NAB: Two major events, one great place

R&R and the NAB are
preparing for a historic
event. The companies will
hold their conventions
side by side from
Sept. 20-22, 2006
at the Wyndham
Anatole Hotel in
Dallas. It's sure
to be the most
important

John David said, “We plan to
combine the energies of two
great radio events to give pro-
grammers and management
even more opportu-
nity to interact.
R&R has a phe-
nomenal brand
and a proven
track record of
success in the

=\

week in radio 43\ RR CONVENNON 2006 convention

as each com-
pany brings its e
best to the in-
dustry.
“This is a
perfect fit for R&R,”
R&R Publisher /CEO
Erica Farber said. “It's our
expectation that the Dallas
show will be the ‘can’t miss’
radio event of the year, and
we are proud to join with
our friends at the NAB in
bringing increased interest
to our show and theirs.”
NAB Radio Exec. VP

IO
HOW.

business. We

look forward to joining
with Erica Farber
. and the entire
R&R team in
' Dallas next year.”
Upwerd of
3,800 attendees are expected
to come to the NAB Radio
Show this week in Phila-
delphia, translating into a
15% increase in attendance
from San Diego a year ago.
R&R, meanwhile, is com-
ing off a very successful R&R

DALLAS See Page 14
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SPECIAL EDITION

first News/Talk/Sports
special edition. It's 24
pages of advice, opinions
and strategies from the
format’s superstars that
you can use to enhance

member of your team.

Included with your copy of this week’s issue is R&R’s

_SPECIAL
NEWS/TALK

__EDITION |

your career and build your station’s ratings and
revenue. You'll find something of value for every

‘What the heck is Going for Adds this week? Page 32

i

Houston PPM Trial Deemed A Success
Results confirm radio’s role us ‘reach medivm’

By Adam Jzcobson

R&R Management/Marketing/Sales Editor
afacobson@radioandrecords.com

As radio executives made their
way to Philadelphia Tuesday for
the 2005 NAB Ra-
dio Show. Arbitron
executives in Mary-
land and New York
gave the industry
its first in-depth look at hard re-
sults from the Portable People
Meter market trial in Houston.

Among the key results: Radio’s

Arbitron cancels
upcoming New Orleans,

Biloxi ratings: Page 3

cume levels were higher with
the PPM than with Arbitron’s
standard methodology, which
relies on its long-running hand-
written diaries. At
the same time, TSL
was lower with the
PPM, with “heavy
listening” cited as
the prime reason for the dip com-
pared to the diary-based ratings
system.

PPM See Page 14

Lawson Now CC VP/Prog., Hispanic Div.

By Jackie Madngal

R&R Latin Formats Editor
Jmadrigai@racioandrecords.com

Jim Lawson has been named VP/Programming,
Hispanic Division for Clear Channel Radio. He
will work with PDs, Regional VPs/Programming
and OMs in all Spanish-language formats, as well
as with La Preciosa Network OM Monica Novoa.

“Our plans are to continue to grow the ratings
and revenue of our existing properties, assist local

markets with format options at their request, and

Lawson

expand into other content-delivery platforms in
conjunction with Clear Channel’s online music & radio division

LAWSON See Page 10

Agnew Programs
San Francisco’s
KNEW & KQKE

By Al Peterson

R&R News/Talk/Sponts Editor
apeterson@radioandrecords.com

Veteran Bay Area program-
mer Bob Agnew has joined
Clear Channel/San Francisco
as PD for con-
servative Talk
KNEW and lib-
eral Talk KQKE
(The Quake).

In addition to
handling pro-
gramming for
the two AM
Talk outlets, Ag-
new will as-
sume the newly created role of
Clear Channel/West Coast
Sports Talk Brand Manager. He
takes the programming post
recently vacated by Ken Kohl,
who last week was named VP/
GM of Infinity’s crosstown
KEAR.

AGNEW See Page 10

Agnew

By Joe Howard
R&R ‘Washington Bureau Chizf
Jjhoward@radivandrecords.com

In a recent exclu-
sive interview with
R&R, Cumulus Me-
dia Chairman/CEO
Lew Dickey shared
his candid opinions
on why New York
Attorney General
Eliot Spitzer’s pay-
ola investigation
was good for the radio and
record industries and why
he thinks the nascent satellice
radio industry has already
been lapped by rewer tech-
nologies.

He also talks about the
factors he believes are con-
tributing to the ailing na-

Dickey Challenges Record
Industry To Change

Cumulus CEO urges labels to use radio

Dickey

tional advertising
market and makes
some observations
¥ on the overall state
A of the industry.

R&R: How has 2005
been for Cumulus?

LD: It's been a
good year for us on
several fronts. I think
we've demonstrated
strong performance in the
face of a pretty stiff head
wind on the top line, particu-
larly on national.

National has been a thorn
in our side, and performance
has been down 10%-20% per
quarter. It’s been very difficult

See Page 20

McDermott Joins
Christian Summit
Presidents’ Panel

KSBjJ/Houston President/
GM Tim McDermott will j ]om
the Presidents’
“State of the In-
dustry” panel set
for Dec. 8 at the
R&R Christian
Summit. Other,
previously an-
nounced panel-
ists include EMI
CMG President
Bill Hearn, GMA
President John Styll, Provident
Label Group President Terry
Hemmings and R&R Pub-
lisher/CEOQ Erica Farber.

Also, KSBJ VP/Operations
Jon Hull will join WAY-FM Me-
dia Group/Christian Hit Radio
Satellite Network PD Dave
Senes on the radio panel as
part of the “Radio and Records”

SUMMIT See Page 10

McDermott

www americanradiohistorv. com
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Creating Listener-Driven Innovation
Since 1981

ACKfm

2002
JACK FM

'G:'ﬂaoha,

2003
Progressive Taik

2000
Jammin® Oldies

2001
NPR News & Progressive
1897
Hip Hop

1999

4993 NPR News

All News
(first in Canada)

1994
Modern AC
4957 We know more than JA(K'
Triple A . :
1981 1991
"Athens® Alternative
Rock Alternative”
(Athens, GA}

1987
Smooth Jazz
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Arbitron Cancels New Orleans’
Ratings For Summer, Fall 2005

Biloxi, MS market will skip autumn quarterlies

By Adam Jacobson

R&R Management/Marketing/Sales Editor
3jacobson@radioandrecords.com

Because of the wrath of Hurri-
cane Katrina and the continuing
aftermath of the
nation’s most dev-
astating natural di-
saster, Arbitron
has decided to cancel the summer
2005 quarterly report, fall 2005
Arbitrends and fall 2005 quarterly
“eport for New Orleans.

| By Joe Howard

| R&R Washington 8ureau Chief
jhowardevragioandrecords.com

| FCC Chairman Kevin Martin on
Sept. 15 said the agency will pro-
vide $211 mitlion in universal-ser-
vice funding to help restore tele-
i phone and telecommunications
| service 1o residents of the Gult
! Coast region affected by Hurricane
Katrina. The announcement was
made at the FCC's monthly meet-
ing, held at BellSouth's emergen-
¢y cortrol center in Atlanta.
The commission will offer, 10 any-
one eligible for FEMA assistance,

Hurricane Information:

Page 12

However, the summer 2005 Phase
Two Arbitrends for the market,
which ended before the Aug. 29 ar-
rival of the hurricane, will be re-
leased as scheduled
on Sept. 26, should
| stations that sub-

scribe to Arbitron in
the market request them.

“Survey operations were sus-
pended in New Orleans after the

NEW ORLEANS See Page 8

e — =4

. FCC Promises $200M In Hurricane Relief | |

access to a cell phone with 300 free
minutes, and it will pay for reconnec-
tion of fandline phones. In addition,
the agency will offer discounts of be-
tween 25% and 50% for telecommu-
nications services to health-care
workers in the region.

Furthermore, the FCC pledged to
authorize up to $96 million in funding
to help schools in the region re-es-
tablish their Intemet connections.

Martin also announced the creation
of a new Public Safety/Homeland Se-
curity bureau, which will coordinate |

FCC See Page 14 |

WEXT/Milwaukee Now Regional Mexican

NextMedia has entered the His-
panic radio market with the
launch of Milwaukee’s first Span-
ish-language FM station, Regional
Mexican WEXT (104.7-FM La
Gran D).

The station — which debuted
on Mexican Independence Day,
Sept. 16 — features programming
provided by Bustos Media Net-
works, whose La Gran D format
includes ranchero, nortefio, grup-
ero, banda and cumbia music and
targets an 18-49 demo.

WEXT last week dropped its
“Extreme Country” presentation
and is currently playing 10,000
songs in a row to kick off the
launch. Kira Lafond, VP/GM of
seven NextMedia stations, also
oversees 104.7-FM La Gran D.

“Our launch of La Gran D
marks NextMedia’s entry into the
rapidly growing Spanish-lan-
guage radio segment,” said
NextMedia President/co-COO

WEXT See Page

how high the water reached.

1
|

New Orieans, where he's been traveling with search-and-rescué teams looking
for residents still trapped in their homes after Hurricane Katrina. Hickey was
cautioned to wear latex gloves to protect himself from the toxic materials in the

!
|
ABC News Radio National Correspondent Jim Hickey has been reporting from
floodwaters. If you ook closely at the van at the left of the picture, you can see

. —

Walsh Tapped As WMGE/Miami OM

| Frank Walsh has been
appointed OM of Clear
Channel’s Hispanic Ur-
ban WMGE (Mega 94.9)/
Miami. He is responsible
| for the station’s program-
ming and operations and £
will work alongside Mega [
PD Juan Arroyo, newly (%
| named Clear Channel
VP/Programming His-
panic Division Jim Law-

£

Clear Channel Sr. VP/Hispanic
Radio Alfredo Alonso.

N\

alsh

“With those guys and
bl the great team I have here
in the Mega programming
department, I have many
tools to halp me make my
final decisions on what is
best for Mega 94.9,” Walsh
.| told R&R. “The most ex-
citing part of my job is that
we have a chance to be-
come the next great South
Florida radio station.

“We have tremendous
competition in this market, with
WALSH See Page 10

Stern Could Bring Sirius 1.5 Million Subs

l son (see story, Page 1) and

By Brida Connolly

R&R Technology Editor
heonnolly@radioandrecords com

A report released by Bridge
Ratings & Research last week
predicted that, during Q4 of 2005,
Sirius Satellite Radio will add
nearly 1 million new subscribers,
basing its projection on surveys of
current and former Howard Stern
listeners. Stern is due to arrive at
Sirius in January 2006.

Bridge has been asking Stern
listeners since fall 2004 whether
they’d be interested in following
Howard to Sirius. Bridge Presi-
dent Dave Van Dyke said, "It
would appear now that Sirius Sat-
ellite Radio will boost its sub-
scriber base by over three-quar-
ters of a million in the fourth

quarter” in anticipation of Stern’s
arrival.

“This quarter will be the tip-
ping point as Sirius surpasses XM
in quarterly subscriber count.” In
Q2, Sirius added about 245,000
new subscribers, while XM
brought in 647,000.

Van Dyke continued, “Our pan-
els not only indicated a high pas-
sion index for Stern’s show and
want it for themselves, they also in-
tend to give Howard for the holi-
days.”

About 10% of those surveyed
who said it's “very likely” they’ll
subscribe to Sirius before the end of
the year said they intend to give

Sirius subscriptions as holiday gifts. |

STERN See Page 10

ducted this year.

1

Radio-Industry Salary Survey Postponed

Due to a steady decline in Station-participation rates in th2 post-consolida-
tion era of radio, the annual R&R Radio-Industry Salary Survey was not con-

Miller, Kaplan, Arase & Co., the accounting firm commissioned by R&R to
perform the yearly survey, met with HR directors from the major broadcast
groups this spring to discuss design specifications for a revamped survey. A
special task force was appointed to formulate recommendations that will reflect
the changes in the industry and how those changes pertain o compensation.

The salary survey will be rescheduled in the future, alfough a specific
time has not yet been determined. Miller, Kaplan, Arase & Co. has formally

conducted the salary survey for R&R since 1991.

! Nathan Rises To
Universal Motown

SVPNideo Promo

| Universal Motown Records
| Group has upped Universal VP/
Video Promotion
David Nathan to
Sr. VP/Video Pro-
motion. In his new
post he’ll oversee
video promotion §
for Universal Mo-
town’s artists, and
he'll also retain some
pop promotion du-
ties and explore
promotional opportunities with
professional sports leagues.
“David is extremely dedicated
to our artists and is a key asset to
the Universal team,” said Univer-
sal President Monte Lipman. “He

Nathan

) NATHAN See Page 8

6@1 Appointed
KSLX/Phoenix PD

Former Clear Channel/New
Orleans OM Jim Owen has been
named PD of Sandusky Classic
Rock KSLX/Phoenix, effective
Oct. 3. He replaces the departing
Joe Bonadonna.

Owen will relocate from the
hurricane-ravaged Gulf Coast re-
gion. “This opportunity was be-
ing discussed before Katrina hit
here, but the lack of hurricanes in
the desert is certainly an advan-
tage,” Owen said. “Ilook forward
to building on the success San-
dusky/Phoenix Market Manager
Chuck Artigue and KSLX Asst.
PD Steve Trella have had with this
great heritage station.”

Artigue told R&R, "We're
thrilled to have a guy of Owen'’s
ability joining us here in Phoenix.
We expected him a bit earlier, but

OWEN See Page 14

KZPL/Kansas City
Playing ‘Everything
 That Rocks’

Union Broadcasting’s KZPL
(97.3 The Planet)/Kansas City on
Sept. 9 flipped from Triple A to a
Classic Rock approach as “97.3

Max-FM — Everything That
Rocks.” The station will continue
to play such Planet artists as U2,
Tom Petty, Green Day, Bruce
Springsteen and Smashing Pump-
kins but will now incorporate
AC/DC, Def Leppard, Metallica,
ZZ Top, Van Halen, Guns N’
Roses and many more artists from
the past five decades.

”We felt that Kansas City has a
tremendous rock history, and that
is not being as well-served as it

KZPL See Page 10
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BlAfn: Slight Rise In
Year-To-Date Deals

Dollar value of transactions lags last two years

Ey Acam Jacabson

A&R Management/Marketing/Sales Ednor
Facobson@radioandrecards.com

According to data compiled by BIA Financial Network, the
"% number of stations sold during the first half of 2005 puts
the year on pace to see more station sales than 2003 or 2004.

BIAMn reported that 500 stations  year of 2003 and the same figure for
weresold during the first half of 2005, 2004. But the valu of the transac-
compared to 900 stations for the full  tions for the first half of this year was

$950 million, and BIAfn projects that
the value of all 2005 radio transac-

tions will come in‘at just above §2 -

billion and is not likely to rise above
the $2.4 billion values seen in ‘03 and

ke BIA So0 Paga §

Emmis Reveals Plans To Sell N.0. TV Station

Ey Joe Hnwan!

R&R Washingion Bureau Chet
Jjhoward@radioandrecords.com

mmis Communications Exec. VP/CFO Walter Berger re-

vealed this week that his company was working on a deal
to sell WVUE-TV/New Orleans befcr2 Hurricane Katrina hit
the Gulf Coast last month and added that that the sale is still
in the works.

Speaking Monday at the Banc of
America Securities Investmeant
Conference, Eerger said that talks
with the potential buyer have

‘slowed while the region and the
station’s staff try to recover from
the storm. “We're still negotiating
with the party, and we ase still ad-

vancing with the prospect of the
sale,” he said.

“We're just going to have to be a
little thoughtful of our employees in
New Orleans. Those people have
gone through a horrendous time,
and we want to make sure they’ll be
well taken care of.”

EMMIS Soo Page 8

NAB Close To Naming New President?

umors were swirling at R&R's press time that National Beer

Wholesalers Association President David Rehr is the front-run-
ner to replace outgoing NAB President/CEQ Eddie Fritts. Some sources
said Rehr could be named to the post in the very near future.

While Walt Disney Co. lobbyist Mitch Rose has long been con-
sidered the leading candidate to succeed Fritts, NAB Joint Board
Chairman Phil Lombardo favors Rehr and has reportedly won the
support of enough other members of the selection committee, co-
chaired by Lombardo, to push Rehr through.

Contacted by R&R, NAB Sr. VP/Corporate Communications Den-
nis Wharton declined to comment on the speculation. However, a
source with knowledge of the situation.said Rehr appears to be the
choice.

Salem Increases Q3 Guidance
Salem Communications on Tuesday said it is now projecting Q3
net broadcasting revenue of between $50.3 million and $50.8

million, up from earlier guidance of $50 million-$50.5 million. The
company continues to project same-station net broadcast revenue
growth in the mid-single-digits.

The guidance change came as Salem CFO David A.R. Evans
took on the additional role of Exec. VP/Business Development.

Two Networks Added To RADAR Report

rbitron announced Monday that ABC Hispanic Advantage and

Premiere Fox News will be included in the upcoming RADAR

86 report, which will be released-on Sept. 26. The additions bring
to 51 the number of networks included in the study.

Also with the next report, the RADAR sample size will increase

from 85,000 to 90,000. The sample is set to reach 100,000 by the

March 2006 f RADAR 88.
rel et o Continued on Page 6
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Analyst: August Revenue
‘Shows A Little Life’

ased on early data for the top 10 radio markets, Banc of
America Securities analyst Jonathan Jacoby predicted on
Sept. 16 that the radio industry grew 3%-3.5% last month,
above his earlier forecast of 1% and up against an easy comp

of a 1% decline in 2004.

“August 2005 may have benefited
from last year’s Olympics,” Jacoby
said in the report, referring to ad
dollars that went largely to television
during the 2004 summer games.
“While the slight outperformance in
August is a nice surprise, it's too ear-
ly for investors to think that 3%
growth is sustainable.”

Jacoby also noted that there was
“alotof variability” among markets.
Still, based on the early August data,
he increased his growth forecast for
the month from 1% to 3% and inched
up his Q3 growth forecast from 0.5%
to 1%.

But he also warned investors
against getting too excited. “While ra-
dio stocks may get a little lift off the
better results, one month is not a
trend,” he said. “We remain cautious.”

Turning to the national ad market,
Jacoby said that while August results
were weak, pacing data suggests na-
tional will grow in the mid-single-dig-
it range for September and October.
Industry, Company Forecasts Cut

Wachovia Securities analyst Mar-
ci Ryvicker on Tuesday cut from 3%
to 2% her Q4 industry growth fore-
cast, attributing the change to contin-
ued lack of pricing power and the
uncertain post-Hurricane Katrina
economic environment.

Additionally, due to the impact the
storm had on Entercom’s New Or-
leans cluster —which represents 6%
of the company’s revenue — she cut
her Q3 growth forecast for Entercom
from 4% t00.9% and her Q4 estimate
from 5% growth to a 1.3% decline.
Additionally, she cut her Q3 revenue
forecast for the company from $115.7
million to $112.3 million and
trimmed her 2005 revenue estimate
from $442 9 million to $432.7 million.

Ryvicker also reduced from 3.5%
to 3% her Q4 forecast for Citadel
and cut her 2005 revenue estimate
for the company from $425.3 mil-
lion to $424.7 million. For Emmis,
she lowered her Q3 revenue fore-
cast from $168.6 million to $168.2
million and cut her 2005 estimate
from $646 million to $644.6 mil-
lion.

Ryvicker said, “We have spoken
with public and private radio oper-
ators, as well as a handful of radio
advertisers, and they all seem to
agree on one thing: The radio indus-
try is in a transition phase that will
continue to hamper top-line
growth.” Still, she said she believes
the industry could return to mid-
single-digit growth by the second
half of 2006.

—Joe Howard
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Continued from Page 4

Arbitron Purchases Software Developer
rbitron this week purchased New Orleans-based Integrated Radio Systems for $4.5 million. IRS de-
velops software systems designed to help manage radio sales departments, inc'uding scheduling,
research and inventory and pricing management tools.

Arbitron President/U.S. Media Services Owen Charlebois said, “The Integrated Radio Systems soft-
ware solutions are an ideal addition to the current portfolio of software services Arbitron offers our radio-
station clients.”

In other news, Arbitron has mailed its fall station-name preview forms to radio stations in the markets it
is measuring in the fall 2005 survey, asking the stations to verify the information they earlier submitted to
the ratings firm. Stations should also review information submitted by other stations in their markets. Sta-
tion-name changes for the fall survey will be accepted through Dec. 14.

Analysts React To Sirius SEC Filing

Sirius Satellite Radio this week reiterated its year-end subscriber guidance of 3 million customers, but
the satcaster's current subscriber trends led one Wall Street analyst to slightly trim his forecast for the
company.

Noting that Sirius had reported a nel subscriber addition of 262,000 as of Sept. 15, Legg Mason's Sean
Butson dropped his Q3 subscriber-addition estimate for the company from 403,000 to 351,000. He ac-
knowledged, however, that he pushed some of those additions into Q4 due to Ford Motor Co’'s slower-
than-expected ramp-up of Sirius instaliations.

Over at Banc of America Securities, Jonathan Jacoby said that while Sirius is tracking behind his esti-
mate of 383,000 net Q3 subscriber additions, he believes the company will make up ground during a planned
marketing push at the end of September. He also expects a late-year boost from the Sirius-equipped Fords
that will begin reaching showrooms soon.

“Although Q3 is important, we believe investors are already focused on Q4 and the holiday selling sea-
son, so we wouldn't get overly concerned if Sirius comes in slightly light to our subscriber estimate,” Jacoby
said.

In the same SEC filing Sirius raised its 2005 revenue guidance from $225 million to $230 million. Even
with the increase the guidance is still below Jacoby's $240 million forecast and Butson’s $232 million pre-
diction.

i the whole hebang
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BlA’s MEDIA Access Pro, Chantilly, VA.
* WWKO-FM/Belleview (Ocala), FL $250,000
® WSFB-AM/Quitman (Valdosta), GA $10,000
® WPRS-AM & WACF-FM/Paris, IL (Terre Haute, IN)

$2.55 million

® WSQH-FM (CP)YForest, MS Undisclosed
© WDDM-FM/Hazlet, NJ $500,000
& WXER-FM/Plymouth (Sheboygan), Wi

$2.3 million
SWAP

* WBOB-AM/Florence, KY and WTSJ-AM/Cincinnati, OH
and $6.8 million for WLQV-AM/Detroit, MI.
Full transaction listings, posted daily, can be found at

& www.radioandrecords.com.

RS
Pt <o |

| eWDOS-AM & WSRK-FM/Oneonta, NY

PRICE: $3.8 million
TERMS: Asset sale for cash

BUYER: Double 0 Radio, headed by President/CEO Terry

Bond. Phone: 212-486-4446. It owns 14 other stations, !

including WZ0Z-FM/Oneonta, NY.

SELLER: Ultimate Broadcasting Network, headed by ;
President Janet Laytham. Phone: 607-432-1500 !
BROKER: Bob Maccini of Media Services Group ¢

[ o050
'P Dollars to Date:

\ Dollars This Quarter:
]

Stations Traded This Year:

. Stations Traded This Quarter:

= - 1 L
¥ 3

$1,347,087,108

(Last Year: $1,836,762,950)

$395,781,168

(Last Year: $492,830,639)

631

(Last Year: 843)

153
(Last Year: 198)

BIA

Continued from Page 4

“While no one expected the level
of sales to return to the numbers in
the late 1990s and the early 2000s,
some had hoped that the total val-
ue of sales would have rebounded,”
BIAfn VP Mark Fratrik said. “In-
stead, the marketplace has been dis-
tracted by overwhelming competi-
tion for listeners and advertisers
from both nonterrestrial radio and
all forms of new media.”

BIAfn noted that the figures for
2005 would rise considerably if Sus-
quehanna Radio and ABC Radio sell
their radio stables. A sale of Susque-
hanna’s stations is in the works,
while a divestment of ABC’s O&0Os

has been the subject of long-stand-
ing rumors, but BIAfn noted that
these two potentially huge but
unique deals wouldn’t be sugges-
tive of any larger trend.

BlAfn also predicted that many
radio groups will continue to ac-
quire single stations to fill in the
gaps in their existing markets.
“Nearly three-quarters of all radio-
station transactions reported in 2004
and the first six months of 2005
show evidence of this,” the research
company said.

Additionally, BIA has found that
many station buyers are acquiring
technically disadvantaged outlets
with the intent of improving the sig-
nals via upgrades, thereby increas-
ing the stations’ value.

Emmis
Continued from Page 4

In regard to further TV transac-
tions from Emmis, Berger said, "My
word to you is ‘Stay tuned.””

Last month Emmis announced
that it had inked deals to sell nine
of its 16 television stations in three
separate transactions. WVUE wasn't
part of any of those deals.

Radio One Not Eyeing
Susquehanna

Also appearing Monday at the
conference, Radio One CFO Scott

www americanradiohistorv com

Royster said that while his compa-
ny might be interested in some sta-
tion deals, it's not looking to make
any big acquisitions.

“We're not really in the market for
radio stations right now,” Royster
said. "In particular, we're not look-
ing at Susquehanna or ABC.”

He said Radio One might consid-
er some “small, tuck-in opportuni-
ties” and acknowledged that there
are a couple of strategic deals that, if
they presented themselves, would
make sense for the company. But for
the most part, we're on the sidelines
with respect to larger deals,” he said.
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NEWSBREAKERS

‘Mud’ Alan Appointed
WNRQ/Nashville PD

Michael “Mud” Alan, whose I

real name is Michael Gross, has
been named PD of Clear Channel
Classic Rocker WNRQ/Nashville.
He replaces Buzz Casey, who re-
cently left t> become PD for Clas-
sic Rock sister WKLS/Atlanta.

“I'm elated to join the Clear
Channel family,” Alan told R&R.
“I've waited my entire radio career
to work for a real radio company.”

Alan spent 10 years as PD of
Classic Rock WARO/Ft. Myers un-
til leaving the Meridian Broadcast-
ing station in November 2004 to be-
come Brand Manager for Top Notch
Entertainment Corp., which repre-
sents such artists as teen singer
Whitney Wolanin.

TIMM WITH A SIDE OF BACON The Bacon Brothers, who recently
released their new album, White Knuckles, stopped by WRNR/Baltimore, which
sports our favorite call letters in the whole country. Seen here are (I-r) Kevin
Bacon, WRNR afternoon driver Rab Timm and Michael Bacon.

Y

"He's also worked at some top-
notch stations, including WDIZ/
Orlando and KPNT/St. Louis,”

Clear Channel/Nashville Regional
VP/Programming Clay Hunnicutt
said. “Let the heckling begin.”

Nathan
Continued from Page 3
is well-respected in his field, and
I"'m sure we’ll see more great things
from him.”
"“Video is one of the most impor-
tant ways for our artists to connect

with their fans,” said Motcwn
President and Universal Exec. VP
Sylvia Rhone. “David plays a key
role in how our videos get played
and reach our core audience.”
Before his most recent post,
Nathan worked his way up through

Universal’s pop promotion depart-
ment and was VP/Pop Promotion
before moving over to the label’s
video department. He has also

worked in Island Records’ and Co- |

lumbia Records’ promotion depart-
ments.

Score More Advertising

\ ARBITRON

£

Revenue Every Game

Demonstrate the Real Value of Your Play-by-Play
with Arbitron Custom Sports Ratings

re you getting the full
value from the passion
your fans feel for the
teams on your station?
Are you prepared to justify to
agencies and advertisers the cost
of your pregame, postgame and
in-game radio audience? With
Arbitron Custom Sports Ratings,
you're ready.

Capture More Revenue with Ratings

Focused on the Game

With Arbitron Custom Sports

Ratings, you can:

¢ Justify the rates that your entire
broadcast deserves—pre-, post-
and in-game

» Make your pitch with the
service that agencies trust and
accept—Arbitron

» Get the listener information you
need to make the sale

© 2005 Arbitron Inc. 05-CUS-053 9/05

Customizable to Fit Your Market's
Unique Selling Needs

Like the name says, you can tailor
Arbitron Custom Sports Ratings
to fit your unique sales situation—
opticns include listening location
and custom questions on how
consumers listen to sports radio.

Ready to Score More Revenue for
Your Game Broadcasts?

To find out more about how
Arbiiron Custom Sports Ratings
can help you grow your game
revenue, contact your Arbitron
account manager.

www.Arb tronRadia.com
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division.

“Since syndicating Satellite Sisters a number of ‘years ago, we have
experienced firsthand the potential of women’s talk to bring a provoca-
tive, engaging and responsive voice to the radio airwaves,” said ABC
Radio Networks Sr. VP John McConnell. “This new unit is an extension
of ABC Radio Networks' fong-term commitment to developing program-
ming that reaches a host of listening audiences and creates value for

TIVE-ACTION

HKoehl Leads ABC Radio Nets Female Talk Unit

atellite Sisters Exec. Producer Corny Koehl has been selected to
lead a new ABC Radio Networks business unit devoted to the
creation of female-targeted programming.

Koehl will serve as Director/'Women'’s Talk, and, with her new role, the
syndicated Satellite Sisters talk program expands to a daily offering.
The show will continue to air in its normal weekend slot, but in January
2006 it will begin airing Monday-Friday from noon-3pm ET as well. Sat-
ellite Sisters will serve as the flagship program for ABC's women’s talk

our affiliates, partners and advertisers”

Koehl joined ABC in 2002, when the network began offering Satellite
Sistersin syndication. Her experience also includes stints as Exec. Pro-
ducer of the Premiere Radio Networks-syndicated Suze Orman Radio
Show, as well as The Dr. Laura Schiessinger Program, now syndicated

by Take on the Day.

Y N KA RIS

Sandman Manages Entercom/Memphis

Veteran radio sales executive Steve Sandman has been appointed VP/
Market Manager of Entercom’s Hot AC WMBZ, AC WRVR and Talk
WWTQ in Memphis. Sandman joins the cluster after spending six years
as GSM of Clear Channel’s four stations in Colorado Springs. Before that
he was GSM of ABC Radio’s Country KSCS/Dallas.

“Steve is a strong leader with diverse skills and excellent focus,” said
Entercom Regional VP Steve Godofsky, to whom Sandman reports. “I'm
excited to have him at the helm of our Memphis cluster.”

Sandman said, “I'm extremely excited to join the Entercom family. I've
admired the company and its brands for such a long time, and T look for-
ward to leading the team in Memphis to an even bigger and brighter fu-
ture.”

Sandman began his career as an on-air host at WKKE-AM/ Asheville,
NC. He later served as a Manager for Drake-Chenault Radio Consultants
in Los Angeles and held GSM posts at CBS Radio stations in Dallas and

St. Louis.

New Orleans
Continued from Page 3

hurricane and remain suspended
due to conditions prevailing in
most of the market,” Arbitron said.
" Arbitron will continue to monitor
the situation in this market and, as
market conditions improve, will
discuss with customers plans for
resurning service.” Additionally, the
company will credit and stop bill-
ing stations and agencies in the
market for the now-lost summer
2005 and fall 2005 market reports.
Arbitron has also decided to nix
its fall 2005 quarterly ratings report
for Biloxi, MS, which was ravaged

by Katrina. However, summer 2005
Phase Two Arbitrends will be re-
leased as scheduled on Sept. 29 for
the Baton Rouge; Mobile; and Jack-
son, MS markets. Arbitron will de-
lay by two days the delivery of the
summer 2005 quarterly report for
those three markets to allow time
for additional quality assurance and
review by the ratings firm.
“Arbitron was able to resume
complete survey operations in these
three markets within days of the
storm, and early indications are that
diary return rates are within an ac-
ceptable range,” the company said,
adding that it will have more details
as it continues to track the survey.

WEXT

Continued from Page 3

Skip Weller. “Milwaukee is a thriv-
ing city with a strong Hispanic com-
munity, and we are thrilled to pro-
vide this market with its first-ever
Spanish-language FM radio station.

"“We feel La Gran D will offer its lis-
teners an authentic Mexican-themed
radio format while providing local
businesses with a great opportunity
to reach the growing Hispanic com-
munity in Milwaukee.

“Bustos Media Networks is the

www americanradiohistorv. com

nation’s leading provider of His-
panic radio content, and we look
forward to working with them to
provide our listeners in Milwaukee
with Spanish-language content they
cannot receive anywhere else.”
Bustos Media President/CEO
Amador Bustos said, “Milwaukee
carries a vibrant Hispanic culture,
and [ believe NextMedia will have
great success with our branded net-
work. Bustos is thrilled to be a part
of the first-ever FM Spanish-lan-
guage radio station in Milwaukee.”
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Hurricane Katrina.

An unprecedented situation - unparalleled effort.

Thank you to the dedicated men and women
who made a difference.
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Engineering / Technology Division Special thanks to:

Steve Cavis Ramdy Mullinax Tom Schurr, SVP Southeast Region
Senior V ce President Engineering {Tulsa, OK) R=gional Vice P-esident, Engineering {Southeast region}

- : Bruce Demps, SVP Mid America Reg on
Charlie Wooten Mike Gideon
Director of Engireering and IT (Panama City, FL) Ragjonal Vice P-esident, Engineering (Mid America region) Jeff Littlejohn, EVP Cincinnati, OH

Troy Langham Gerald Wilsom Gabe Hobbs, VPP Tampa, FL
FCC Eng reering Supervisor Tulsa, OK ) D rector of Engineering and IT (Pensacola, FL)

1 Bill Richards, RSVPP Mid America Region
Matt Howell Peter Vernagia

BirecratEnaircerngiSargeot L] pEctor R B AV RaiE) Marc Chase, RSVPP Southezst / Mid South Region

Bob Stwoupe Cory Schruth < 5
Director of Engireering (Houston, TX } Chief Engineer 1Po-tland, OR) Dick Lewis, RVP Baton Rouge, LA

Kent Terry Keith Brelanc David Coppock, RVP Mobile / Birmingham, AL

Digital Asdic Engineer (Cincinnati, OH) Director of Engineering (Bitoxi, MS) Tim Dawies, RVP Mid America
Y

Lucas Wyenn Gary Armstrong .
Capital Furciasing Coordinazor (Tulsa, OK) D gital Audio Ergineer (Covington, KY) Bob Murphy, RVPP New Orleans, LA

Glenn Musgrove Richard Petty Doug Hammond, RVPP Birmingham, AL

Chief neer (_aurel/Hattiesburg, MS, Chief Engineer Baton Rouge. LA)
e . 2 AV Steve Konos, WRNO New Orleans, LA

Gary Cendrey Geoff Peacock

Chief Engineer, Memphis, TV) Chief Engineer Mobile, AL

Jason Black Duncan Fulle- Reggie Bates, MM Biloxi, MS
Chief Eng neer, Uackson, MS) Engineer, (Menphis. TN)

Muriel Funches, MM New Orleans, LA

Roger Yestal, GM Jackson, TN

Lark Hadley Joseph Branman
EVP Operations, Premiere (Sherman Oaks, CA) IT Cirector, (Columbus, GA} Larry James, GM Jonesboro, AR

Don Harms Fred Merkel Kenny Windham, GM Jackson, MS
General Manager, Satellite Services (Denver, CO) Network Operations Ctr. Manager (Sherman Oaks, CA)

S Mike Comfort, GM Hattiesburg, MS
Ted Tumer Barry Mcclur2
Systems Engine2r and IT (San Antonio, TX) Serior Systers Engineer and IT (San Antanio, TX) Ron Harper, GM Meridian, MS

Jay Hesrera Tom Courtenay Mary Heenor, GM Springfield, MO
Assistart Engineer (Baton Rouge, LA} Chief Engineer New Orleans, LA)

Mark Maharrey, SM Tupelo, MS
Greg Robinson Darryl LeBrun
Solutipns Architect and T (San Anionio, TX) Regional IT Mamager (Smyrna, GA} Don Pclinow, GM / MM Littlerock, AR

Outaoor Division Tetevision

CLEARCHANNEL

Dennis, Tuggde Mikz DeClue RADIO
President of Quantum (Joliet, LA) SVP Zrgineering (Tuisa. OK)

Lee Detapp
Crew Chief tJoliet, LA)
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NEWSBREAKERS

Lawson
Continued from Page 1

and our research and development
team,” Lawson said about the
company’s Hispanic division.

Lawson was PD of the company’s
CHR/Pop KFMD (Kiss 95.7)/Den-
ver, and when the station flipped to
Hispanic Urban KMGG (Mega 95.7)
he stayed on as OM and also became
Clear Channel National Director/
Hispanic Special Projects, working
closely with Sr. VP/Hispanic Radio
Alfredo Alonso.

“Working with Alfredo is amaz-
ing,” Lawson told R&R. “He is one
of those people who not only has a

great business sense but is also |

blessed with a programming mind.
He is a visionary with regard to new
format ideas, including the "Hurban’
format, which he created and which
is now being imitated by other com-
panies, and new ideas that we are
still developing, His only fault is that
he is a Yankees fan.”

Regarding his appointment,
Lawson told R&R, “This is a dream
job. I'm able to take my experience
in programming into a new and ex-
citing division within a company

that has been very good to me. We
have only begun to scratch the sur-
face of our potential. We have a lot
of very good and passionate pro-
grammers in the Hispanic division,
and I know I learn as much from
them as they do from me.

“Working under Mike O'Connor,
former Regional VP/Programming

for the Denver region, was like get- |

ting a master’s degree in program-
ming, and, now, working closely
with Alfredo Alonso will be like get-
ting my Ph.D.”

Stern
Continued from Page 3

Van Dyke said, “Based on our es-
timates, that would project to over
50,000 new ‘bonus’ subscripticns
alone.”

Bridge projects that Sirius will
add 200,000 subscribers in October,
300,000 in November and 480,00C in
December. Add in 504,400 in January

2006, and that’s 1.48 million new
Sirius customers. Sirius itself
projects that it will have 3 million
subscribers at the end of 2005.
Bridge based its survey on listen-
ers who spend at least an hour a
week with The Howard Stern Show,
or who would if they could: The
sample included people who can no
longer hear Stern in their markets.

KZpPL

Continued from Page 3

might be,” Union Director/Pro-
gram Development Ted Edwards
said. “We think that Max-FM will
fill an important hole in the market.
Everyone here loved what we were
doing with The Planet, but oppor-
tunity and economics dictated this
change.”

The Planet wil continue as a 24/7
stream at www.973theplanet.com to
satisfy the loyal listeners the station
has nurtured over the past 2 1/2
years. Max-FM will be jockless for
now and will focus mainly on
library songs in the short term. Re-
cently named D Bryan Truta re-
mains in place, while MD Ryan
“Stash” Morton has exited.

MAj
THE

Providing th= backbeat to America’'s backbone.

Since 1951, Armed Forces Ertertainment hag helpeC America's brightest stars
entertain America’s brightest 10pes overseas. Gair unprecedented exposure 1o

a loya audience of over 500,000 military personnel woridwide and the satisfaction
of knowing you played your part for tne USA For more informat on on touring

throuch AFE, visit wewy.ar

edforcesentettainment.Zo

WHERE STARS EARN THEIR STRIPES
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WIJY’s GSM.

‘Gold’ Returns To Indy On Suburban WUY

igrim Communications’ WIJY/Franklin, IN, which reaches the south-

em portion of the Indianapolis metropolitan area, has flipped from
Contemporary Christian to Oldies as “Gold 95.9" The move marks a
retum to the region of the mainstream Oldies format and the “Gold” nick-
name. Susquehanna on March 13 flipped Oldies WGLD (Gold 104.5) to
Adult Hits WJJK as “104.5 Jack FM.”

Joining WIJY as “Gold Good Guys” are several former WGLD air per-
sonalities, including new PD/afternoon host Dr. Don Riley, who was pre-
viously WGLD's Asst. PD. Riley is also known for a 17-year run as OM
of WASK-AM & FM & WKOA/Lafayette, IN. Jeremy James and Wendy
Carroll take momings, while Steve Rich holds down middays and the
syndicated “Truckin™ Tom Kent is heard in nights.

With the change in programming, former WIJY PD Jeremy Biatek shifts
to the role of Promotions Director. Russ Dodge, who was GM and GSM
of Sports WXLW/Indianapolis prior to its recent sale by Pilgrim, becomes

ATE

Walsh

Continued from Page 3

long-standing power from WXDJ
and my former station WRTO on the
Latin side, and my other former radio
home, WPOW, on the English-lan-
guage side. They all present a formi-
dable challenge in some form or
fashion, but I believe the door is
wide open for one radio station to
rise to the top and take control of the
young and active South Florida ra-
dio audience.

“With help and guidance from
Alfredo and the very motivated and

determined staff that we have put
together here, I know that Mega 94.9
can become the dominant 18-34
Latin radio station in this market
now and for many years to come.”

Walsh joined WMGE in June as
Programming Consultant, having
previously consulted WRTO and
WAMR/Miami. He was also Asst.
PD, MD and an air talent at KTFM/
San Antonio and Asst. PD for
Miami‘s WHYI, WHQT and WPOW.
He worked at WPOW with former
SBS Exec. VP/Programming Bill
Tanner and took over as PD when
Tanner left.

Agnew
Continued from Page 1

Agnew recently exited KNBR/San
Francisco after a 16-year run as PD
for the Susquehanna-owned Sports
station. His broadcast resume in-
cludes stints at the Los Angeles-
based Financial Broadcasting Radio
Network, News/Talk WCAU/Phila-
delphia and Infinity News KCBS-
AM/San Francisco.

“Bob Agnew is an AM leader in
Bay Area radio,” said Clear Channel
Regional VP Kim Bryant, to whom
Agnew will report. “He is a talented,

experienced and creative broad-
caster who truly understands the
Bay Area. We are thrilled to have his
expertise and leadership at the helm
of the groundbreaking Talk stations
we have in KNEW and The Quake.”

Agnew said, “I am proud and ex-
cited to be joining the very impres-
sive and powerful Clear Channel
family in my radio hometown. I wel-
come and accept the challenges of
programming both KNEW and
KQKE and making them major
forces in the very competitive Talk
radio market here in San Francisco.”

Summit
Continued from Page 1

session at the summit. Record panel-
ists confirmed so far are Curb VP/
Promotion John Butler, Word Label
Group VP/National Promotion
Derek Jones and Tooth & Nail/BEC’s
Allison Stipe.

The session will give panelists and

| audience members from the Chris-

tian radio community a chance to
meet and assemble a list of their big-
gest opportunities and challenges
while the panelists and audience
members from the Christian record
community do the same. Then both
sides will meet to discuss how we
can all work together to conquer the
challenges and maximize the oppor-
tunities on our way to growing the
Kingdom.

Register for the Summit now to
get the early-bird rate of $299. The

www americanradiohistorv com

deadline for that rate is Oct. 14. You
can register, get hotel information
and see the entire agenda at wuww.
radioandrecords.com.

BirtHs

* Dualtone Records co-Presi-
dent Dan Herrington, wife Mis-
sy, son Oliver Daniel, Sept. 13.

CoNDOLENCES

« Jack Yearwood, father of re-
cording artist Trisha Yearwood,
72, Sept. 20.

* Veteran record executive,
producer and promoter Ray Ruff,
67, Sept. 14.

* Longtime San Francisco Bay
Area radio personality Stephen
Capen, 59, Sept. 13.
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HURRICANE INFORMAT/ON

Katrina Cleanup On Hold
As New Storm Nears

Gulf Coast holds its breath as Rita moves in

t R&R'’s press time the death toll from Hurricane Katrina

was approaching 1,000, and, in anticipation of Hurricane
Rita, cleanup and rebuilding were on hold. Rita, upgraded
from a tropical storm on Tuesday, made landfall in the Florida
Keys that afternoon, then headed for the Gulf of Mexico.

Rita was projected to hit Texas over the
weekend or, possibly, to veer toward Louisi-
ana earlier in the week, weather experts said.
By the time this story hits print, we'll have an
idea of what kind of damage is being done by
Hurricane Rita. And if it's bad, we know that
radio will once again step up to help.

Big Corporate Thinkers

Cox Enterprises, the parent of Cox Radio,
last week committed to donating $10 million
in cash and airtime to hurricane relief. Cox's
cash donations included $1 million to the
American Red Cross; $750,000 to the United
Way,; $150,000 to Habitat for Humanity; and
$100,000 to Boys & Girls Clubs. Meanwhile,
Cox’s radio, TV and cable outlets are collec-
tively contributing $8 million in airtime for
PSAs to encourage people to support storm
victims’ long-term needs.

Cox Enterprises CEO James Kennedy said,
“Cox is committed to helping those in need
in the Gulf Coast region, and we hope this gift
will assist in the relief and recovery of the af-
fected communities.”

Over at Citadel, VP, News/Talk/Sports
Brian Jennings checked in to give R&R this
final report on the company’s fundraising for
hurricane relief: “Citadel has wrapped up its
Katrina relief effort by topping $6 million in
relief funds, including 150 truckloads of wa-
ter and other needed items, with our partner-
ships.

“When we put out the appeal on Sept. 1,
our 48 markets responded creatively and effi-
ciently, once again showing the great power
of local radio. As broadcasters, we are obligat-
ed to serve in the public interest, but there is a
higher calling, and that calling is to make a
difference. Our stations were determined to
make a difference.”

On Monday more than 20 Charlotte radio
and TV stations — including radio outlets
owned by Radio One, Jefferson-Pilot, Infin-
ity and Clear Channel and some locally
owned stations — gathered at the city’s South
Park Mall for Radio Relief, where they raised

funds and accepted donations of clothing and
nonperishable food for hurricane survivors.
Charitable organizations on-scene at the mall
included the Salvation Army, Second Harvest
Food Bank, Samaritan’s Purse and the Red
Cross.

Efforts Around The Industry

Performing-rights organization SESAC i3
calling for the music industry to donate to the
Red Cross’ fund for hurricane relief, promis-
ing that it will match all contributions from
its “affiliates, vendors, employees and
friends” dollar for dollar, up to $50,000. Checks
payable to the Red Cross and sent to SESAC’s
Nashville offices will be matched, then for-
warded to the Red Cross. Get all the details at
WWW.Sesac.com.

Over at ASCAP, the organization has
waived the licensing fees owed by its custom-
ers in Hurricane Katrina-affected areas for
September through December. Restaurants,
bars, retail outlets and educational institutions
will not have to pay over that period, and lo-
cal radio and TV customers will be credited
for the months of September and October
2003. A list of areas-eligible for the waiver is
available at www.ascap.com/licensing/katrina.

The Songwriters Guild of Americasaid it's
making a special effort to get royalties to mem-
bers in hurricane-affected areas as quickly as
possible. “One of the ways we've reacted to
this tragedy has been to immediately identify
all of our potentially affected members anc
organize an effort directed at tracking them:
down,” said Guild President Rick Carnes. “We
want to make sure that at the time they most
need their royalties, our members in these
devastated regions have the help and suppor:
of the SGA.”

Meanwhile, the SGA is planning to partner
with other organizations, including the Re-
cording Academy and Artists Against Hun-
ger & Poverty, to raise contributions for flooc
relief. Details regarding concerts and other
relief programs will be announced soon, the
group said.

BRIDGE OVER TROUBLED WATERS As reported here last week, 19 radio stations in Minneapo-
lis-St. Paul had their morning hosts and middayers broadcast live from the city’s Washington Avenue
pedestrian bridge on Sept. 9 to raise money for Hurricane Katrina relief. Among the Twin Cities stations |
that took part were Radio Disney affiliate KDIZ; Infinity AC WLTE and Adult Hits WJZK; Hubbard News/
Taik-Hot AC duo KSTP-AM & FM; and Clear Channel's CHR/Pop KDW8, Country KEEY and Sports KFAN.

The event ultimately raised 3867,596. Seen here is the busy bridge on the day of the radiothon. !
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Radio Steps Up

Quick hits: clusters, stations, concerts

Cluster Buddies

* The Susquehanna/Dallas stations, Classic Rocker KDBN (93.3 The Bone),
Talk KLIF, Country KPLX (99.5 The Wolf) and Sports KTCK (The Ticket) — held a
radiothon last week to benefit the Salvation Army’s relief efforts. All four sta-
tions asked on the air for cash donations, which were being accepted over the
phone or brought right to the station.

*.0n Sept. 9 Clear Channel/Austin got together with KVUE-TV and Wells Far-
go for a three-day Storm Aid Radiothon for Relief that wrapped up on Sept. 9.
CC’s six Austin stations broadcast from the lobby of the city's Wells Fargo build-
ing from 6am to 6pm each day, and the event brought in more than $275,000.
The funds went right to the Central Texas Red Cross for hurricane relief.

* While raising money for the Red Cross, the station also accepted donations
of clothing, luggage and other items for the thousands of evacuees staying at
the Austin Convention Center, and KVET morning co-host Bob Cole drove the
collected goods out to the center.

Station To Statlon

* KBME, Clear Channel's ESPN Radio outlet in Houston, has created a part-
nership with the NFL's New Orleans Saints to broadcast the rest of the season’s
scheduled games for “America’s New Team.” CC RVP/Programming Ken Charles
told R&R, “With almost 200,000 Louisianans in southeast Texas, we felt it an
important effort to try and bring some normalcy to their lives. And nothing is
more normal on a sunny fall Sunday afternoon than football.”

* WGIR/Manchester, NH and WHEB/Portsmouth, NH morning team Greg and
the Morning Buzz raised a quick $6,000 last week to benefit the Red Cross.
WGIR & WHEG PD Alex James said, “The team auctioned off a package that
included suite tickets to a Sylvania 300 NASCAR race at the New Hampshire
International Speedway, tickets to a Dale Earnhardt Jr. exclusive pre-race party
and a chance to present the Bud Pole Award in front of 100,000 screaming
NASCAR fans at Sunday’s race.”

* Putting a personal slant on the Hurricane Katrina tragedy, the listeners of
WKZL/Greensbora’s Murphy in the Morning Show have adopted a New Orleans
family who lost their home and most of their belongings in the hurricane and
are helping them permanently relocate to the Greensboro area. Dale and Jude
Barbier and their three children have been living in a camper in the backyard of
friends since the storm struck.

WKZL PD Jeff McHugh said, “After [morning host] Jack Murphy read a
listener e-mail outlining the Barbiers’ plight, our listeners donated the use of
a house, a full complement of furniture, two years of private school for the

How You Can Help

Below is contact information for charities you can recommend to your lis-
teners.

American Red Cross: www.redcross.org

Americares: www.americares.org

Catholic Charities: www.catholiccharitiesusa.org

Feed the Children: www.feedthechildren.org

Salvation Army: www.salvationarmyusa.org

Samaritan’s Purse: www.samaritanspurse.org

United Jewish Communities: www.ujc.org

children and a multitude of other items, like computers and X-Box games.”
WHKZL has made a one-year commitment to assist the Barbiers during their
transition to life in the Greensboro area.

Let’'s Put On A Show

* From Dec. 5-17, Arlo Guthrie and friends are planning to travel from Chica-
go to New Orleans on the famed City-of New Orleans train to benefit small per-
formance venues damaged by Hurricane Katrina. During the holiday-time “Christ-
mas on the City of New Orleans” event, Guthrie, who had a hit in 1972 with the
Steve Goodman-penned song “City of New Orleans,” and other artists will play
at train stations and small venues along the way.

The group pians to collect and deliver music-related gear, including sound
boards, cables and lighting equipment, to venues in New Orleans and through-
out the hurricane-affected area. An artist lineup and more details will be an-
nounced next month.

* LeAnn Rimes and Terri Clark have been added to the lineup of the Sept.
27 Grand Ole Opry and GAC benefit titied Country Reaches Out: An Opry Bene-
fit for the Red Cross. Alan Jackson, Keith Urban, Alison Krauss, Marty Stuart,
Porter Wagoner, Craig Morgan, Julie Roberts, Riders In The Sky, Jimmy Dickens,
Jimmy C. Newman and Billy Currington were already confirmed.

Nashville-area businesses, including WSM-AM, have organized the Music
City Jam on Sept. 28 to benefit the Tennessee Baptist Disaster Relief Center.
Lila McCann, Mel McDaniel, John Stone and Daniel Lee Martin are among the
performers confirmed.
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Reach: How Radio
Builds Business in a

PPM World
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By Erwin Ephron

In today’s marketing, reach trumps frequency. It's easy fo see
why. React is media’s gift to marketing. It is fundamental 1o
how mass advertising appears to work.

The key idea is “Recency,” which is just common sense.
Adbvertising is most effective when it is reminding people who
happen to need the product about a brand they know.
Recency is a remincing, not a remembering, model. The
difference is critical because reminding is a stimulus that cen
be controlled; remembering is a response that cannot be.

On the face of it, reminding is a perfect job for radio, but not
when used as a frequency medium. Frequency—contacting
one consumer three times with a message—is not as good as
reach—cortacting three consumers once. This is because one
consumer is far less likely to need the product than any of the
three would be.

Given that someone who is the market for a product is usually
more receptive to advertising for that product, fewer messages
are needed. Again, reach, not frequency.

These ideas about how advertising works, together with
growing madia fragmentation, have mcde frequency a kind
of media crabgrass. The planner’s challznge is to kill it.

All said, today it is not good to be thought of as a frequency
medium.

Radio Is Ignored

Reach and television are where national advertiser dollars
go today. Radio is largely ignored because it is thought of
as a frequency mecium. But that reputation grows more out
of how well radio targets than from any inherent reach
limitations. Rcdio’s targeting selectivity, especially among
younger demos, leads advertisers to use only the few best
targeted stations to keep the costs-per-points low.

This emphasis on target CPP and few best stations artificially
restricts the reach of a schedule, creating the familiar radio
buy of low to moderate reach and lots of frequency. But
when radio is planned differently, especially with the help
of the new Arbitron PPM datq, it becomes an ideal reach
medium.

The new PPM data are especially helpful because they
capture the full audience of a station and, on average,.
roughly dzuble its weekly reach.
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Reach Planning

Reach plenning for radio increases the number of stations,

raduces the number of weekly insertions per station and, if

recessary, pays the higher target CPP for the higher reach

schedule. This higher CPP is still far lower than for television.

The following table uses Philadelphia PPM data and real
station costs to demonstrate radio reach scheduling.

In this example, the demo target is the most common one,
Adults 25-54. The schedules compare the one-week and four-
week reach of a five-station and a 10-station buy (Mon-Fri
6AM-7PM Adults 25-54). Stations:are selected to hold costs
recsonably constant.

More Stations Mean Mare Reach
Adults 25-54

_ 1-Week | 4-Week

Weekly:

. Cost CPP
$28,350 $328

$28,500 $300

<] 18 86
10 10 95

31/2.4 50/6.9
45/2.1 1 68/5.7
45% 36%

Arbitron PPM, Philadelphia, 2002, Tapscan®

The five-station buy produces a one-week reach of 31 and
a four-week reach of 50. The similarincost 10-station buy
increases the one-week reach by 45% to 45, and the four-
week reach by 36% to 68.

Thase are television reach numbers at a fraction of the TV costs.
The net is, more stations with lower weekly weight per station
tum radio into a highly competitive reach medium.

Reach Trumps Frequency

Advertising doesn’t do it alone. Today’s media planning
focuses us more and more on the consumer’s role in making
advertising work. Ads work best when the consumer is
receptive. That tells planners that reminding many consumers
is better than lecturing few.

In today’s planning, reach trumps frequency. It is media’s gift
to advertising and, as this paper has tried to demonstrate,
radio with new PPM measurement can deliver it by the
carload.

PPMS™ is a service mark of Arbitron Inc. TApscan® is a registered mark of Tapscan Inc., used under license.
This edited version of “Reach Trumps Frequency” approved by and reprinted with the permission of the author.

© 2005 Arbitron Inc. 05-PPM-146 9/05

www.arbitron.com
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NEWS

FCcC

Continued from Page 3

the commission’s disaster-man-
agement, public-safety and na-
tional-security efforts and have its
own set of rules and regulations.
Among its areas of responsibility
will be ensuring continuity of com-
munications services In times of
emergency.

“It is our goal that the FCC leam
from this disaster,” Martin said.
“We need to determine how we
can help companies strengthen our
communications infrastructure, cre-
ate more robust and reliable net-
works and improve the ability to
quickly restore service when disas-
ter does strike.

“We also need to improve our
own ability to respond in times of
crisis. | believe the efforts | have
outlined today are a good first
step.”

Martin also announced the for-
mation of an independent panel
that will examine the devastating
effects Hurricane Katrina had on
the Guif Coast region’s communi-
cations services.

The panel, which will be made up
of public-safety and communica-
tions-industry representatives, will
compile a list of recommendations to
the commission for improving disas-
ter preparedness, network reliability
and communications among first re-
sponders like police, fire, rescue and
emergency medical personnel.

While FCC Commissioners Michael
Copps and Jonathan Adelstein
praised the dacision, Commissioner
Kathizen Abernathy — Martin's lone
fellow Republican on the panel —
urged caution. “We need to be mind-
ful of what govemment must do and
what private industry can do better
withcut government mandates or
micromanagement,” she said.

Noting that companses like Clear
Channet and Entercom worked to-
gether to share resources after the
storm, Abernathy said, “The innova-
tive partnerships that have been de-
veloped in response to the destruc-
tion demonstrate the industry’s tre-
mengdous resiliency and expertise in
rebuilding its infrastructure.”

Copps — a onetime New Orleans
resident whose wife's family still lives
in the area — applauded the efforts

of communications-industry workers
striving to restore services to those
affected by Hurricane Katrina. About
his recent visit to the area, Copps
sald, “l saw company leaders who
spend much of thetr time competing
against one anoth2r pushing aside
the competitive instincts and work-
ing in a spirit of mutual help.”

Adelstein, who recently visited
the region with Atemathy, said, “It
is truly humbling to see Americans
act so selflessly when others are in
need, particularly when so many
are themselves enduring the loss of
homes, communtties and loved
ones.” In fact, Ade stein said some
call-center employ=es told him that
work has been tie only normal
thing in their lives since the storm.

“All of these pecple deserve our
recognition and thanks not simply
because of what they are doing,
but because of why they're doing
it said Abernathy “Their sense of
urgency is a tangilsle recognition of
the fact that the zbility to live our
daily lives as we wish depends, in
large measure, on the availability of
radio, television, wireline and wire-
less telecommunications.”

RADIO AND RECORDS
2049 Century Park East, 41st Floor « Los Angeles CA 90067-3215
Tel 310-553-4330 « Fax 310-203-9763
www.radioandrecords.com

MANAGING EDITOR RICHARD LANGE * rlange @ radioandrecords.com
ASSOCIATE MANAGING EDITOR BRIDA CONNOLLY » beonnolly @radioandrecords.com
NEWS EDITOR  JULIE GIDLOW * jgidiow @ radivandrecords.com
RADIO EDITOR ADAM JACOBSON » afacobson @radioandrecords.com
ASSOCIATE RADIO EDITOR  KEITH BERMAN » kberman@radioandrecords.com
ASSOCIATE EDITOR CARRIE HAYWARD * chayward @radicandrecords.com
ASSOCIATE EDITOR  MICHAEL TRIAS * mtrias @ radioandrecords.com
AC/HOT AC EDITOR  JULIE KERTES » jkertes @ radioandrecords.com
ALTERNATIVE EDITOR STEVEN STRICK «sstrick @ radioandrecords.com
CHR/POP EDITOR  KEVIN CARTER * kcarter @radioandrecords.com
CHRISTIAN EDITOR KEVINPETERSON * kpeterson @radioandrecords.com
COUNTRY EDITOR LON HELTON * jhelton @ radioandrecords.com
LATIN FORMATS EDITOR  JACKIE MADRIGAL » jmadrigal @ radioandrecords.com
NEWS/TALK/SPORTS EDITOR AL PETERSON * apeterson @radioandrecords.com
ROCK EDITOR KEN ANTHONY s kanthony @ radioandrecords.com
SMOOTH JAZZ EDITOR  CAROL ARCHER « carcher @radioandrecords.com
TRIPLE A EDITOR  JOHN SCHO g ds .com
URBAN/RHYTHMIC EDITOR DANA HALL $ ghatl@radioandrecords.com
ASST. URBAN/RHYTHMIC EDITOR DARNELLA DUNHAM * ddunham @ radioandrecords.com
MUSIC OPERATIONS
SR. DIRECTOR/DIGITAL INTATIVES JOHN FAGOT « jfagot @radioandrecords.com
DIRECTOR/MUSIC OPERATIONS - JOSH BENNETT ¢ jbennett @ radioandrecords.com
CHARTS & MUSIC MANAGER MICHAEL VOGEL * mvogel@radioandrecords.com
LATIN FORMATS COORDINATOR ERIKA MARTINEZ * emartinez @radioandrecords.com

BUREAUS
7900 Avenue. #400 ¢ Bethesda. MD 20814 « Tel 301-951-3050 * Fax 301-951-9051 |
v ON BUREAU CHIEF JOE HOWARD * jhoward @ radioandrecords.com

PPM
Continued from Page 1

Arbitron called the PPM test a
success, and many of the results
confirm radio’s place as a “reach
medium” for advertisers and agen-
cies.

More significantly, Arbitron’s
latest results from Houston show
that the industry is on the verge of
a programming and sales transfor-
mation as radio stations learn to
work within a new framework that
sees radio’s reach as the most im-
portant factor in ratings success.

Perhaps the most dramatic of the
many topics Arbitron reviewed
was the doubling of weekly reach
for Houston's top 20 radio stations.
With the PPM, Clear Channel AC
KODA saw its cume rating soar
from 15 to more than 40. Clear
Channel Hot AC KHMX and
Susquehanna CHR/Pop KRBE
saw their cume ratings jump be-
yond 30. CC Alternative KTBZ,
Univision CHR/Rhythmic KPTY
and CC Classic Rocker KKRW saw
cume ratings of higher than 20.

The lower TSL levels, of particu-
lar concern in morning drive, were
best explained by examining
“heavy diaries,” which reflect cases
of 25 or more hours of listening per
week to one station.

With the PPM, the number of
heavy diaries dropped by 50%, and
when the heavy diaries and heavy
listening are removed from both
the PPM data and the handwritten
diaries, the listening levels are
nearly identical, Arbitron Presi-
dent/PPM Pierre Bouvard said.

Heavy listening was cited as the
prime reason morning drive results
with the PPM have consistently
been far lower in TSL than they
were with the diary-based method-
ology.

Meanwhile, the importance of
the “top of the hour” may be en-
tirely negated by the PPM, as it

clearly showed people tuning in at
random times. As Bouvard ex-
plained, the top of the hour as a tune-
in time for radio listeners is “more a
diarykeeping phenomenon.”

Indeed, 50% of all diary entries
saw listening start at the beginning
of a particular hour, but with the
PPM, listeners consistently tuned
in at random times throughout the
hour. “This will cause a new
Golden Age in radio program-
ming,” Bouvard predicted.

Young Adults Remain
Attraction Concern

Bringing college-age adults into
the mix of PPM panelists remains
a concern. While Arbitron said its
in-tab proportionality is good over-
all for both men and women, the
index for people between the ages
of 18 and 24 remains problematic:
Women 18-24 index just 74 of the
total population, while men 18-24
index only 70 of the total populace.

“It's once again an issue,”
Arbitron President/PPM Pierre
Bouvard said. But he said he was
quite pleased with teen compli-
ance, as both men and women 12-
17 saw the highest index numbers
of any demographic.

Bouvard also said ethnic and
language compliance have been
satisfactory, and diary vs. PPM pat-
terns in Houston mirror those seen
in Arbitron’s Philadelphia PPM
market test.

But while the monthly in-tab
rate is roughly 90%, Arbitron said
its daily in-tab rate is below its goal
of 75%, in the low-60% range.
Bouvard noted, however, that the
low range is typically seen when
building a panel and said Arbitron
is well on its way to meeting its
goal, with daily levels last week
seen at 70%.

In regard to ethnic placement of
the PPM, “Everything looks great,”
Bouvard said, noting that African
Americans were overindexed and
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Hispanics were “right on the
money.”

On another note, the measure-
ment of children 6-11 represents a
new advertising opportunity for
radio — something Radio Disney
will certainly appreciate after sev-
eral years of relying on qualitative
data and its own audience measure-
ments. PPM placement for kids 6
years of age and alder was met with
satisfaction by Arbitron.

The data reflects listening esti-
mates for Clear Channel, Cumulus,
Infinity, Liberman, Susquehanna
and Univision Kadio stations in
Houston. Cox Radio and Radio
One continue to be holdouts in the
PPM trial in the market, but
Arbitron spokesman Thom Mocar-
sky noted that his company contin-
ues “to have a lof of dialogue with
them.”

Additionally, Cox and Radio
One have representatives on the
PPM committee and have full ac-
cess to all the information gathered
in the market trial.

Arbitron remains on track to
conducta “twin-panel” analysis on
Oct. 14 and a replication study on
Oct. 28 to validate jts panel sample
design. A complete Media Ratings
Council audit before commercial-
ization is set for Dec. 31.

Owen

Continued from Page 3
the unfortunate happenings in
New Orleans will now bring him
out here in October. I wish him luck
in his move, and we look forward
to having him here.”

Dallas

Continued from Page 1
Convention 2005 in Cleveland in
June.

Attendees who register for either
the NAB Radio Show or the R&R
Convention will have access to ses-
sions at both events.
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NEWS/TALK/SPORTS

AL PETERSON
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2
Proud To Be
Independent

Buckley proves family-owned radio can still succeed

T'n today’s broadcasting world, where mega-corporations are the
2L norm, independent operators tend to stand out in the crowd. And
when you’re an independent operator who also happens to run one
of America’s legendary radio stations — a standalone AM in the

Congr* S WRY
415 Show Natioal

BIG NOISE FROM BIG D waaP/Datias midday host Mark Davis goes live and nationwide from
his Texas flagship with the iaunch of his new ABC Radio Networks syndicated show on Sept. 13.

country’s No. 1 market — you tend to stand out a little bit more.

Such is the case with Buckley Broadcasting’s
Rick Buckley. One of our industry’s most famil-
iar faces and most outspoken voices, Buckley
oversees a bicoastal radio-station group that
stretches from the sidewalks of New York to the
shores of California’s Monterey Bay.

For more than 40
years Buckley has guid-
ed the company that
bears his name and
where he serves as Chair-
man/CEQ. The private-
ly held company’s port-
folio includes 19 radio
stations and the WOR
Radio Network, which
provides syndicated
programming to more
than 400 stations nationwide.

Buckley’s guiding principle in operating the
family-owned business is summarized in this
sentence, from the company’s mission statement:
“In an ever-changing regulatory environment,
weat Buckley Radio are committed to maintain-
ing the quality of service that we bring to the

Rick Buckley

audience we entertain and inform and to the
advertisers we solicit.”

While no one would aver accuse Buckley of

being shy, he is one of those radio executives
who doesn’t seek out the attention of the press.
One is more likely to find this radio veteran
spending the day at one of his stations, which is
exactly where I caught up with him for this ex-
clusive one-on-one conversation.

R&R: You've had a pretty interesting broadcast
career. Tell us about how you got started in radio.

RB: I started out as  page at NBC back in
1960, right after I graduated from college. I'd
spent a couple of years doing that when my fa-
ther, who was in the sales end of the broadcast-
ing business, bought KGIL/Los Angeles, in the
San Fernando Valley near L.A., and coerced me
into going to work for him. At the time I'd nev-
er been west of the Miseissippi, so moving out
to California was a pretty big deal.

Iended up spending 10 years there. It was the
1960s, a time when just about anyone who could
stand up straight could be successful in Califor-
nia. The streets were paved with gold, and things

were booming. With the success of KGIL we
were able to purchase stations in San Fran-

cisce, Minneapolis and Seattle. Then
we bought WIBG/Philadelphia,
and I decided that, after 10
years, I'd done enough dam- /
age in Hollywood, se Imoved /
back east to run that station.

R&R: But things changed a
bit in the early '70s, right?

RB: Yes. Unfortunately, in
1972 my father died of an an-
eurysm at the San Francisco Hil-
ton, and that changed everything.
We were a privately held company, he
was the majority stockholder, and the govem-
ment came after us like Grant took Richmond.

Inheritance taxes were much more restrictive
then, and we were forced to sell our stations in
Philly, Minneapolis and Seattle to pay down our
debt We borrowed some money to pay off the
government and went back to work rebuilding
the company.

We owned stations in Hartford already, and
we bought our stations in Montzrey, CA and Syr-
acuse, NY. Then we added more stations in Cal-
ifornia — Merced, Visalia an¢ Bakersfield. By

that point I was back living in New York, because
we also owned Edward Petrie Radio Reps
and our own national rep firm, Buck-
s, ley Radio Sales.
'» R&R: When did you add
o \‘, WOR to your holdings?
RB: I guess it was about
15 years ago that the station
became available. What in-
terested me so much was,
how many times in your life
H does a 50,000-watt AM station
in New York City become avail-
able? The first job in radio my fa-
ther ever had was as a salesman for
WOR, back in 1936, so that was also sort of an
interesting connection.

Everybody thought I was nuts to buy a stand-
alone AM in New York City, and maybe they still
think I am, but here we are today, and I'm glad I
did it.

R&R: Talk about some of the challenges and op-
portunities connected to being an independent oper-
ator in today's roadcasting business.

RB: It's kind of fun in New York, because
we're the only one left. We don’t do anything

Continued on Page 18
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Proud To Be Independent

Continued from Page 16

here that ABC or Infinity or Clear Channel
doesn’t do. We're all just running a radio station.
The only negative of not having a cluster of sta-
tions is that when you get that old Arbitron wob-
ble, which happens to everyone from time to
time, you don’t have another two or three sta-
tions to cover it.

It doesn’t impact us so much in New York,
because WOR isn't a radio station that we sell
just by the numbers. But, as an example, if we
go down in Hartford, where Infinity and Clear
Channel have four or five stations each, it's
tough. The other guys can weather it better, be-
cause if one of their stations goes down, one
might go up. But if you have one stationand you
go down, you're standing out there on the fence
all alone.

So that's one downside, but I have absolute-
ly no qualms about being an independent own-
er. [ don’t have to worry about the quarterly
phone call or a lot of the other things the public
companies have to go through.

The way [look at it is, most of all, we run ra-

or decisions that we make about running the ste-
tion today. Also, since we made the recent move
from 1440 Broadway — where the station was
for 76 years, first under Bambergers and then
RKO General — we’re now very much into our
own new place. The heritage of those great call
letters is still there, we know that, but our focus
is always on what we need to do to motivate
people to listen to us in 2005.

R&R: What's it like to leave home after nearly
cight decades of broadcasting from the same building?

RB: It’s like being at a whole new radio sta-
tion. We’re in a landmark building located near
Trinity Church at Wall Street, just a block and a
half from Ground Zero. The facility has worked
outa whole lot better than about 99% of the pec-
ple ever thought it could.

Everything is brand-new, so there are the usu-
al problems and setbacks. We're still fighting to
get a few things right, like the air conditioning
in the studios and that sort of thing. At the same
time, we are also building a brand-new trans-
mitter site. We've started building the first tow-
er already, so that project is well underway.

R&R: What are your thoughts on the evolving
competition from so-called new media?

dio stations, and we really don't
care about stockholder value.
Sure, we care about protecting as-

sets, but if we miss our quarterly

estimate from Thomson — and

who the hell are they? —by a pen- l ' l
ny, who cares? I think we all spill

more than a penny’s worth in any AN\
quarter.

BUCKLEY

RADIO

R&R: How have Hhe changes ir the
industry changed the network radio business for you?

RB: Basically, we got into the network busi-
ness to help amortize the cost of our talent in
New York, and it’s worked out very well for us.
We have over 400 stations that are taking at least
some part of the WOR Radio Network, and it
has been a very good revenue stream for the
company.

R&R: Is it a burden, a blessing or both to operate
a radio station that has the sort of heritage WOR has?

RB: When you run a station like WOR from
day to day, except for some of the great old pho-
tos we have on the walls in the hallways, we
never forget that nobody really cares what you
did yesterday. It's “What have you done for me
today?”

WOR's great heritage is mostly just a talking
point. It doesn’t influence anything that we do

RB: [ expect we will share a little bit of listening
with all of them. Maybe I'm being a Neanderthal,
butIdon't view them as being much different from
eight-tracks, cassettes, CD players in cars — radic
has always been pretty good at evolving and sur-
viving new competition.

R&R: WOR was one of the first stations in Amer-
ica to embrace HD Radio technology. What are your
thoughts about that?

RB: HD s terrific. We are working with it on
AM, and we have to getit24/7, thereis no ques-
tion about that. Even if there are some interfer-
ence problems that arise, we should be able to
solve them, and I think most operators realize
and agree with that. FM HD Radio sounds ter-
rific. [t's spectacular.

T also think the multicasting potential of HD
on the FM side of the business is very exciting.

It will be interesting to see what people come up
with. A lot of people seem to think they‘re go-
ing to be able to put four or five other stations
up with HD, but I think it’s probably more along
the lines of two or three if you want full cover-
age and quality.

It will absolutely blunt the impact of satelite.
HD is as big an event for terrestrial radio as FM
was 40 years ago. The cost of the receivers is a
little high right now, but we all know that will
come down. HD is huge, and it will be a very,
very major competitor to all the other new things
out there already.

As for the satellite guys, honestly, they have
more problems to deal with from iPods and oth-
er technologies, not to mention the gamble
they’ve taken with all the high-priced talent that
they’ve reached for. It will be interesting to see
how it works out.

Competition has forced many broadcasters to
re-evaluate what they’re doing, especially with
regard to their local commitment. That is the
backbone of radio, and if we remember that,
we're going to be fine.

R&R: What do you think of recent initiatives to
reduce the commercial load on radio?

RB: Clear Channel has begun to address that
with what they call “Less Is More.” We call it
"Welcome back to the radio business.” What's the
big deal? We've been running 15 spots an hour
on WOR since we bought the station 15 years ago,
and all our FM stations run 12 minutes an hour.

The overcommercialization of stations is some-
thing that was forced on the public companies
because they misjudged the business. When it
went soft they had to prop up that stockholder
value, and to do that they had to run more spots.

You don't have to go to a Broadcasting 101
class to know that people don't listen to the ra-
dio to hear commercials. We haven’t changed
that philosophy in 45 years of being in business.

R&R: Any plans for new acquisitions?

RB: Our immediate project is to get all of our
properties HD-outfitted in the next 48 months.
Like everyone, we have looked at some proper-
ties recently, but anything for sale today is usual-
ly afacility that somebody else cannot make work.

Overestimating your abilities is the fastest
way to get your company in trouble, so you have
to ask yourself, do I really want to be in Yuma,
AZ or Glens Falls, NY or wherever it might be?

We're far from being maxed out on stations
in any of our markets, so, sure, we're always
looking for the right opportunities. In the right

“When you run a station
like WOR from day to day,
except for some of the
great old photos we have
on the walls in the
hallways, we never forget
that nobody really cares
what you did yesterday. It's
‘What have you done for
me today?"”

situation with the right multiple— I'm not smart
enough to make it work at 20-times cash flow
— we are definitely a company interested in ac-
quiring new properties.

But, as a private company, we can’t just add
more stock. We have to go to traditional financ-
ing. And banks have this habit of wanting to be
paid back, so we tend to play things pretty con-
servatively.

R&R: Any regrets in a career now in its fifth de-
cade?

RB: [ guess I wish [ hadn't sold a couple of
stations that [ did when I did, because the pric-
es really went crazy there for a while. But, no, I
really don’t dwell on regrets. I'm one of those
lucky guys who always knew I wanted to be in
radio.

As a kid I was a gofer at WFAS in White
Plains, NY, and I thought that was the greatest
job anyone could have. I fooled around with TV
abit, but radio was always where I knew I want-
ed to be. To this day, it's still fun for me.

R&R: Tell us something about Buckley Broadcast-
ing that might surprise people.

RB: That we're still here. Seriously, even
though there are four or five big broadcasters
that get a lotof press and attention, there are still
about 8,000 independents like myself out there
inthe heartland. I truly think we'll always be the
real backbone of this industry.

800.611.5663

cSTEPHANIE
M I LL E RShow
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KPTK-AM adds Stephanie Miller live in morning drive!
KPTK-AM joins a growing roster of great affiliates that include stations in
Los Angeles, Chicago, San Francisco, Boston, and Washington, D.C.
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Dickey Challenges Record Industry To Change

Continued from Page 1

to drag that along, but we’ll have a decent
growth vear despite that. That's a testament
to how strongly local is performing and how
much work we’ve put into our local sales or-
ganization.

All of our pending acquisitions have been
completed and fully integrated into
our platforn. I like the compo-
sition of our assets, and I es-
pecially like the team we
have in place. I think this
was a good building year
for us,and I feel very good
about where we're headed
over the next few years,

R&R: What is beliind na-

R&R: Where, specifically, are those incremen-
tal dollars being spent?

LD: It’s really on th2 national side. Adver-
tisers are trying Internet-based advertising,
like search, banner ads and online viral mar-
keting. General Motors did a $50 million ini-
tiative where they paid people to come inand
test-drive their cars, and it was a complete
flop. That's alot of money they poured
down the drain.

Another thing you're see-
ing is companies like Home
\ Depot that were big nation-
| alspot buyers going to net-
" work. That's not as big a

leap :n experimentation, but

itdoesn't deliver the quality
and reach of spot advertising

tional’s continuing struggles? - that gives you certainty of
LD: Alot of advertisers are ex- s placement. They're just trying to
perimenting with spending incremen- save money.

tal dollars on alternative forms of advertising,
and those experiments thus far are yielding
mixed results. But over time we're going to see
these doliars migrate back into broadcast.

“We’re an increasingly
mobile and active
society, and radio
offers the premier
opportunity to reach a
society out of their
homes.”

The conventional thinking in the business
press is that traditiona. media is dead and ev-
erybody has to find a better way to advertise
and better accountability. Chief marketing of-
ficers at Fortune 500 companies are captivat-
ed by this noise, and it’s affecting their deci-
sionmaking.

People are going to learn that broadcast
media is a terrific medium through which to
communicate your message. People are going,
to realize that and come back.

R&R: What are your thoughts on how Clear
Channel's "Less Is More™ has affected the indus-
try?

LD: They‘ve cut back on their inventory,
so, for 2005, it's going to have a impact on
them, and some of the advantage is going to
their competitors across the street. They’re
going to basically give away some share
during the first year, but they’re almost fin-

LEADERSHIP

SPOTLIGHT

Webster’s Dictionary defines feadership as “to go before or
with to show the way; to influence or induce; to be in control or
demand of; to direct.”

But | think you have to be careful applying that definition
in radio. It’s easy to visualize an individual controlling other
people's behavior, but I've learned that the only behavior | can
control is my own, and the only way | can “influence or induce”
people in my life is to focus more on improving myself.

| do agree with Webster, though, that the definition of lead-
ership includes “to go before or with to show the way.” Without
question, today’s radio executive should work harder and smarter than everyone else
in the building. if you get paid the most, you should do the most.

But to me, though it may seem like a toosimple answer to a complicated question,
the real definition of leadership is “hiring well.” Citadel COO Judy Ellis has told me
many times te hire people better than myself. That's not because she doesn't have
confidence in my ability to do my job (I think), but, rather, it's her leadership in chal-
lenging me, as a market manager, to improve my operation by hiring well.

Solid leadership means hiring the right people and allowing them to do their jobs,
even if that means failing sometimes. Solid leadership includes knowing your strengths
and, more important, identifying your weaknesses and hiring around that dynamic.

Solid leadership requies the ability to make decisions based on the best interests
of the company. The only thing that provides your operation with an advantage over
your competitors is the talent and integrity of the people who work with you.

— Matthew Hanlon, Market Manager/Grand Rapids & President/

Michigan Region

Each week R&R invites successful people in and outside the radio and recording
industries to share thair thoughts on defining and communicating leadership.

ished with that as the plan cycles through
this year.

lexpect them to have a very good year next
year, since they won’t be selling 20% less in-
ventory in 2006 than they were in 2005. I think
itwas a bold, necessary move, and [ commend
them for it.

You're going to see our medium adopt short-
er-format spots. I've said before that I think 30s
are the new 60s, and five years from now we'll
predominantly be selling 30s. Mixed in there
will be 5s, 10s and 15s, but I think the business
is irreversibly moving in that direction.

Certain accounts will fall sooner than oth-
ers, but once accounts start to move in that
direction, everyone will foliow. There may be
another year of a lot of missionary work from
Clear Channel and other broadcasters, but by
2007 or 2008 it will realiy start to turn.

R&R: Are you seeing interest int shorter spots
from your advertisers?

LD: We are. It hasn't reached critical mass
yet, but I truly believe it will. Clear Channel
has done the right thing.

R&R: Many on Wall Street believe the radic

Continued on Page 22
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Industry To Change

Continued from Page 20

industry has matured and won't retun to its earli-
er growth rates. Do you agree with that, or will the
money you expect to return to the industry boost
higher growth in the future?

LD: The truth lies somewhere in the mid-
dle. If you strip out the dot-com money from
'97,98 and 99, we have a chance to get back
to those days. Dot-com was an entirely new
category of business that artificially hyped up
radio’s growth rates — we were getting 50%
of that money — and there was a lot of that
money in the system. That money’s basically
gone now. Strip that out, and I think we can
get back to 11/2- to two-times nominal GDP
growth rates, which s right where I expect this
industry to be.

It's important to note that in-home media
is being dramatically more fragmented and
challenged than out of-home media. We're an
increasingly mobile and active society, and
radio offers the premier opportunity to reach
a society out of their homes. Free, over-the-air
radio is reaching over 95% of the U.S. popula-
tion. That's pretty difficult to beat when you
think of the fragmentation of the in-home tele-
vision broadcast business.

When you think about digital video record-
ers, the Internet, video games and local cable
and satellite, television is being radically frag-
mented. Their business model is under siege.
Imay be biased, but I think the radio business
is a great business. We have nowhere near the
number of viable challengers as these other
guys.

R&R: What about iPods and satellite radio?
Younger people seem committed to their iPods, and
the satellite companies continue making inroads
with automakers. How can radio respond to these
challenges?

LD: Satellite radio is already over. iPod tech-
nology and WiFi have already leapfrogged it.
Its distribution system will be outmoded be-
fore it has a chance to proveits case.

Idon’teven consider those guys to be com-
petitors. They’re practically losing more mon-
ey than all the broadcasters are making.
They’re burning through hundreds of millions

of dollars a year, and, as we learned with the
dot-coms, it’s not a real business if it burns
more money than it takes in.

And there’s no end in sight. Their break-
even dates keep getting pushed back becaus2
of the amount of money they’re spending to
acquire customers.

Here's another way to look at pay radio: If
you look at the Internet, the company that's
been the most challenged is AOL, and thev
have a subscription-based model. The compa-
nies that are flourishing are Google and Ya-
hoo!, which are free, advertising-fed services.

The model that's working in new media
isn’t subscription-based. People won’t pay for
this stuff. These guys are swimming upstream,
and it's a pretty strong current if they think

“Satellite radio is already
over. Its distribution
system will be outmoded
before it has a chance to
prove its case.”

they can charge to listen to the radio and reack
amass audience.

R&R: What do you think of Entercom CEC
David Field's idea of assembling a consortium of
radio groups to launch a subscription-based ser-
vice using HD technology?

LD: I like and respect David, but I disagree
with him on this. The free market should de-
cide the best use of this spectrum. Individual
broadcasters using this spectrum to bolster
their own competitive situations and extend
their current brands is the smartest, most effi-
cient use of the spectrum.

T also think that this will be a real boon to
syndicators to cut deals with cable networks,
as well as offer a host of other types of con-
tent. Twenty-hour formats for the syndicators
have really gone by the wayside, but with the
advent of HD they’ll come roaring back. Syn-

dicators will be providing a whole host of
options to broadcasters, and the free market
will decide which services they want.

When we've had 20signals in a market, the
free market decided how to program them. If
we have 40 signals, the same principle should
apply. It was a worthwhile exercise intellec-
tually to go through and think about an indus-
try consortium, but I don't see it happening.
It's not something Cumulus would want to
participate in.

R&R: What are Cumulus’ HD Radio plans?

LD: We'll be rolling it out over the next three
or four years. We'll convert between 20 and
30 stations next year, and it'll pick up from
there. We're going to move with some dis-
patch because we think it’s an important tech-
nology.

WhatI'd like to see the industry do is come
together to promote awareness and usage of
the technology so we can start selling radios
and start convincing auto manufacturers to
install them in cars, because if we don’t get
receivers out ther®} we really don’t have a lot
to talk about. We need to come together as an
industry to promote awareness of this tech-
nology.

R&R: Let’s shift gears to New York Attorney
General Eliot Spitzer's recent payola investigation.
Has what he turned up affected Cumulus? What
sorts of controls does Cuntulus have in place to pre-
vent illegal activity at its stations?

LD: We've never wavered on this. Obvious-
ly, we're against it. Over the years labels re-
sorted to tactics that amounted to getting
young men and women tocompromise them-
selves and do something they know is wrong.
That’s the part that drives me crazy.

We're hurting young men and women
across the country by putting them in com-
promising positions before they’re mature
enough to deal with it. I've been resentful of
that business practice. So if what Attorney
General Spitzer is doing will help clean up that
practice, I'm all for him. It’s positive and will
leave the radio industry more healthy.

Record companies should promote record-
ed entertainment the same way live and
filmed entertainment are promoted, which is
with 30- or 60-second commercial announce-
ments. If Audioslave have a new album they

want to promote, they should buy commer-
cials on our stations.

The filmed- and live-entertainment indus-
tries understand well how to use our medi-
um effectively, and the record industry
should follow suit. But they haven't. They're
trying to sell music and promote bands, and
the best way to sell musicis playing it on the
radio.

“Record labels should
be the No. 1 advertiser
in radio, and they’re
not. They’re not even
in the top 50.”

That industry has one goal: to sell records.
So what they can do is buy commercial an-
nouncements on our stations, play free sam-
ples of songs in the ads, and urge people to
request those songs on our stations. They’re
ina uniquesituation, because music is the core
of our product. No other product can do that
on our air the way record companies can.

Record labels should be the No. 1 adver-
tiser in radio, and they’re not. They’re not
even in the top 50. Shame on them. Their
business model needs to change, and if
Spitzer’s investigation helps effect that
change, I'm all for it.

R&R: Suppose a label is buying tons of ad-
vertising for an artist one of your stations can’t
stand and isn't playing. How does that balance?

LD: It shouldn't make a difference. If they're
out there advertising and playing free sam-
ples, it should entice people. They can create
the rotation themselves by buying the spots.

Itshould also persuade people to go online
or to a record store to buy the music. If it's a
great record and we're not playing it, then
we're foolish and our competitors will play it
and we'll lose out. That's where the market
becomes efficient.
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ARBITRON

Discover the
Value of the PPM

See the first audience estimates from Houston
at a PPM Summit near you.

e

Earlier this year, Arbitron established an audience panel in Houston as the final
market test of its Portable People Meter (PPMM) system. The first audience estimates
from Houston were released on September 20. To give the industry every opportunity
to learn more about the Houston data, Arbitron is hosting a series of PPM Summits
across the country.

New York Dallos
September 27, 2005 September 30, 2005
11:00AM - 1:00PM 8:30AM - 10:30AM

Lighthouse International Headquarters Westin City Center Hotel
111 E. 5%th Street 650 North Pearl Street

Los Angeles Miomi
September 28, 2005 October 6, 2005
9:00AM - 11:00AM 12:30PM - 2:30PM

Westin Century Plaza Hotel Hyatt Regency Hotel
2025 Avenue of the Stars 50 Alhambra Plaza, Coral Gables

Chicago Aflonta
September 29, 2005 October 7, 2005
8:30AM - 10:30AM 8:30AM - 10:30AM

222 South Riverside Plaza “W" Perimeter Hotel
Suite 1900 111 Perimeter Center West

Registration is free, but you must register to attend.

To reserve your seat at any of these PPM Sumnmits, visit Arbitron’s Web site at
www.arbitron.com/summits.htm or call (212) 887-1394 for more information.

PPM™ is g service mark of Arbitron Inc. 05:PPM-147
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DRM: Music’s
Suit Of Armor

Or is it really just a security blanket?

igital rights management is a general term that covers any
method of preventing digital content — whether it’s au-
dio, video, games or software — from being illegally copied and
distributed. And all DRM applications, from simple water-
marking to full-body-armor wrappers, have one thing in com-

mon: They can be hacked.

The best any DRM can do is try to make ille-
gal activity not worth the risk — for example,
with a traceable watermark — or not worth the
bother, by requiring complicated hacks and
workarounds. So what rights management
really amounts to is a carefully engineered nui-
sance. It's the pest you pay for.

DRM & Legal Downloads

The big question is, exactly who's being pes-
tered — the pirates, the legitimate buyers or
both? The best example on the legal-downloads
side is Apple’s iTunes Music Store, since it's the
only legal digital music service not so far out-
stripped by illegal P2P traffic that, statistically
speaking, it doesn’t exist. ITMS has been able to
putenough protection on its 99-cent downloads
toplease the labels and not annoy the public, and
perhaps to discourage the casual pirate.

This is not to say that Apple’s FairPlay DRM
hasn’t been cracked. Of course it has. But it's
been cracked in some fairly roundabout ways.
One typical approach uses a Mac or PC iTunes
key to strip the FairPlay off an iTune and dump
the song into a new, DRM-free AAC file. Of
course, if you have an iTunes key, that means
you've already paid for the song, and you're
hacking yourself.

Ahack like that is more of a silly gesture than
a serious threat. Particularly because, like the
DRM on all commercially available rights-man-
aged digital music, FairPlay vanishes when a
track is burned and re-ripped. That could actu-
ally be a good part of the reason iTunes users
don’t seem to mind the restrictions — they’re
incredibly easy to overcome.

Those re-ripped files do sometimes end up on
P2Ps, but the labels said early on that they
weren’t going to blame Apple for a certain
amount of piracy related to iTunes, and so far
they’ve stuck to it. Indeed, no label appears to
have even thought of insisting on a DRM that
doesn’t disappear when a track is burned and
re-ripped.

The labels’ attitude toward piracy of music
related to iTunes and other legal digital services
may change if the relationship between Apple
and the labels breaks down — as it's shown signs
of doing for quite a while now.

Also, if outlaw P2Ps become less dominant
post-MGM v. Grokster, the labels will start look-
ing more closely at other threats, and they could
demand that legal downloads have tighter con-
trols and better DRM.

Label Lockdown

Speaking of other threats, the major labels
are getting serious about DRM on physical
media. RIAA Chairman/CEO Mitch Bainwol
illustrated one prevailing attitude when he told
the National Association of Record Merchan-
disers convention in August that “CD burning
is becoming a bigger problem than P2P.”

What Bainwol had in mind was NPD Group
research showing that 29% of music obtained by
consumers is obtained by way of ripping or
burning CDs the consumer does not legally own.
The part about all that music coming from oth-
er people’s CDs was left out of a lot of news re-
ports of Bainwol’s remarks.

Bainwol acknowledged to the NARM crowd
that “eliminating piracy — physical or digital —
isnotour goal.” He continued, “But we can con-
tain piracy, and thereby foster an environment
for retail to flourish.”

Toward that end he recommended new tech-
nologies, such as CD-backed-with-a-DVD Dual-
Discs, now being experimented with by all the
majors; the long-awaited buy-and-burn music
kiosks at retailers; and copy-protected CDs “ca-
pable for use with both Windows Media and
iTunes.”

On DRM for CDs, some labels are already
there. Back in March Sony BMG started sell-
ing CDs with DRM provided by First4-
Intemmet, and the label group has big plans for
rights management. Sony BMG President/
Global Digital Business Thomas Hesse said at
the Music 2.0 seminar in San Francisco earlier
this year that all Sony BMG releases will soon
be rights-managed.

Sony BMG is using Welsh company First4-
Internet's proprietary XCP2 Press Protect tech-
nology, which is added to CDs as they‘re being
manufactured. The resulting discs are playable
on any player or computer, according to
First4Internet.

The company says, “To help ensure maxi-
mum playability, CP2 CDs are formatted in such
away that they are recognized in the correct for-
mat for the device in which they are being
played.” That is, a PC or Mac will consider the
disc a compatible CD-ROM, but it'll be a plain
old CD in the eyes of a dedicated CD player.

Controlled Ripping

First4Internet says its XCP2 can be used, de-
pending on what a rights owner wants, to allow

What About P2Ps?

Will they get filtered, or could they just go away?

In the wake of MGM v. Grokster, in which the Supreme Court ruled
that peer-to-peers Grokster and StreamCast's Morpheus may be lia-
ble for infringement committed by their users, there's been a move
afoot to push the old-guarc P2Ps not to shut down, but to get legal.

Napster creator Shawn Fanring has a P2P filter calied Snocap that’s been
talked about for more than a y2ar and is now accepting music registration. The
once-rabble-rousing iMesh got egal with Audible Magic technology a while back.
Even the notorious Grokster may be on its way to partnering with a legal service
(see Digital News, Page 26).

Passalong’s P2P Revolution is a1 architecture including security that could make even
the wildest open P2P legal and family-friendly, and it's up and running right now. R&R
spoke with Passalong CEO Dave Jaworski recently about P2P Revolution.

R&R: Can you give us some Cetails about how P2P Revolution works?

DJ: If we talk about the platform as a whole, P2P Revolu-
tion is r=2ally about the commumity, empowerment and con-
venience. If we focus on the security component, which is
just one element — and this is an architecture, so some pec-
ple will implement P2P Revolution and not implement the
security component — it’s operating-system-, DRM- and co-
dec-agr.ostic.

It can support multiple codecs, and it can support different
types o~ distribution models, be they central-server, Bit Tor- A
rent or a FastTrack type of peerto-peer system. The way we're
distributing it right now, and tae way the major labels and
most of the indies are distributing their content, is as Windows Media Audio. But
there are some independent Izbels that are doing MP3 files, and we can support
that as well. Even a no--rights-managed file can be moved securely.

R&R: Do content owners have to register?

DJ: Think of Norton Internet Security. Let's use that as our analogy. We operate
in a similar way, so, ur like some of the other solutions that are out in the market
that require you to embed their code in your code to work, 1t sits outside your code.
You don't have to change your program, you simply have to run the P2P Revolu-
tion security module alongside it.

It runs at a very low level in the operating system, and, much as Internet Se-
curity sits and watches files for viruses, we watch for files that have content
owners’ rights asserted. When we look at a file, we ask, first, “Is it a file of
interest?” If it is, we look to see if you have a license for it, because you may
have ripped the song off an original CD, or you may have bought it at a legai
download service — there are a lot of ways to get a file legitimately.

If it's a file that’s arriving on your system but you do not have a license for it, you
would see a pop-up notice down in the corner of your screen. This message would
welcome you to the product offered and let you listen to it. Depending on what
the rights holder enabled, that could be a short sample or even the full song.

Then, if you want to purchasz it, you'd have the right to purchase it. If you want-
ed to share it with somebody, we'd create a link, and that link would let the oth-
er person listen to it — again, without having the full file. And then, if they want
to buy it, they can buy it.

If the content’s not secured — if it's something you already have licensed or if
it's from an independent artist or a major who has said that it can be free to
everybody — it goes right on by. There’s no issue whatsoever.

R&R: But there’s a lot of music that's not legally available in any digital form.

DJ: Unfortunately, there are some artists who still have not gone digital and
do not want to go digital at tais point. In those situations, there may be situa-
tions where you can't get to music — for example, The Beatles or Led Zeppe-
lin,

Dave Jaworski

Continued on Page 26

TP

controlled ripping — say, a limited number of
copies —and protected burning — meaning, for
instance, that burned copies of a CD can't be
copied. For now Sony BMG's releases with
First4Internet allow three first-generation cop-
ies that can’t be ripped.

XCP2 supports Windows Media, RealNet-
works and other DRMs, but, since Apple
won't license FairPlay, tracks ripped from
XCP2 discs cannot be transferred to iPods.
(Sony BMG is, however, willing to e-mail frus-
trated iPodders a workaround, which turns
out to be a simple rip, burn and re-rip. It also
suggests that iPod users ask Apple for a more
graceful solution.)

The idea of all this, says FirstdInternet, is to
make it “suitably difficult for the general con-
sumer” to copy and redistribute the content.
Public awareness of DRM is still low, so it's still

www americanradiohistorv com

too early to tell whether the level of difficulty
achieved by Sony is indeed suitable.

The folks at EMI have also been experiment-
ing with DRM. The label group has been using
Macrovision’s CDS-300 DRM on some releases for
more than a vear now. CDS-300 CDs should, says
Macrovision, play on any CD player or PC, and,
unlike the earliest DRM'd CDs from EMI, they can
be ripped, into Windows Media Audio format
(that's right, they don’t work with iPods either).

CDS-300 CDs often include a custom interface
that launches when the CD is popped into a PC.
The idea is to allow “backup, rights-managed
copies of CDs,” and those backups, though
they’re designed to play on a PC or any WMA-
capable CD player, can’t be ripped.

These and rights-managed Sony BMG CDs

Continued on Page 26
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Continued from Page 25

cannot be legally ripped in M3 form, so the
DRM in Microsoft and Windows may soon be
deeply involved in all of our digital-music lives.

Early Public Response

Among the tech press and tech bloggers, the
feeling about DRM is that all it will do is alien-
ate paying customers without really protecting
anything. (On that second part, they agree with
the RIAA, which admits that stopping piracy is
not even a goal of the organization anymore.
They just want to get in its way.)

So far, more-outspoken music fans don't seem
to like DRM very much. Foo Fighters fans com-
plained far and wide about not being able to
open or rip the RCA release In Your Honor in
iTunes or transfer ripped tunes to an iPod. The
Suncomm DRM on the Foos disc lets music be
ripped only in WMA form and only through
proprietary software.

But what flap there’s been over the DRM
doesn’t seem to have put a dent in sales for It
Your Honor, now the best-selling album of the
Foos’ career.

When Foo Fighters’ Sony BMG labelmates
Switchfoot found, apparently to their astonish-

mentand following fierce complaints from their
fans, that their Nothing Is Sound CD has
First4Internet DRM in place, bassist Tim Fore-
man went so far as to express his resentment in
public and recommend some cracks for the
DRM.

Foreman wasn't doing the fans any favors,
since circumventing any DRM is illegal under
the Digital Millennium Copyright Act, but the
whole thing was nonetheless an illustration of
an artist’s anger over fans’ dissatisfaction with
rights management. We may very well see more
of that in the future, as on-disc DRM rolls out.

That said, DRM is not yet a big issue with
consumers. There are still plenty of people out
there who buy CDs and just play them, never
feeling the need to make a copy. But as the la-
bels begin to promote digital music heavily and
more consumers become aware of thejoys of rip-
ping and burning — and, soon after, realize ex-
actly how limited their options are — will their
resentment grow?

Can Any Good Come Of This?

There's also a chance that pro-P2P groups and
label haters in general will launch a new wave
of anti-DRM propaganda, and these folks know
what they’re doing when it comes to swaying
public opinion.

R

Digital News

* Back in July, just before Baidu.com, went public, Chinese label Shanghai
Busheng Music Culture Media sued China’s largest Internet search engine for
copyright infringement by way of its MP3-branded one-click music downloads,
and this week a Beijing court ordered Baidu to shut down the MP3 service and
pay 68,000 yuan (about U.S. $8,400) in compensation to Shanghai Busheng.
Baidu said it will appeal.

Also in July, EMI, Warner, Sony BMG and Universal Music Group filed sepa-
rate infringement suits against Baidu.com. Those suits are set to go to court on

What About P2Ps?

Continued trom Page 25

R&R: So if somebody tries to download content from an open peer-to-peer and
it’s not available legally, the file will bounce?

DJ: Yes, it would likely not be available. That's really up to the artist. Do they
want to make a sample available? Do they want to let you stream it and not
buy it? There are different possibilities. Rather than asserting a one-rights-fits-
all kind of model, we let the artist decide what they want to do, and then we
enable that.

It's really about the artist and the consumer getting together and connecting
this and enabling that, but we let the artist decide what the right is.

R&R: it's interesting that having ripped a file from a store-bought CD consti-
tutes a license.

DJ: Right now the labels, any of the labels that we've talked to, do not have an
issue if you've put a copy on your PC from a glass-mastered [original] CD. It would
be viewed as a legitimate copy on your machine.

R&R: So you would be able to download another copy of the song at another
computer?

DJ: In the P2P model, yes. If you were bringing in a file that you already owned
and had shown that you had a master, you would be able to bring the file in.
Again, we have a very flexible rules system, so if the labels decided they did not
want to do that for some reason, that's a possibility too. But I've not heard any-
body object to someone with an original CD having a digital copy.

And there are new capabilities. We have technology that can enable protection
on physical media as well as digital media, so we can offer a solution where con-
sumers could be assured of getting a good file.

When you first had these P2P systems out, a lot of the files that people were
getting were exactly what they expected. Today, what's happening is that you're
getting more and more spoofed files, or, worse yet, you're getting adware or spy-
ware. We ensure that you get a legitimate copy of the file.

There's another part to the security, and that is parental controls. Parents

. can create accounts for their kids and can assert rights. A parent could say, “I
don’t want to have explicit content purchased.” Blocking is not always an is-

sue of piracy; it's often a case where the parent wants to have some visibility
on the kind of content that's coming into their home and doesn't want explicit
content.

Most of the folks who produce albums that have explicit content are also pro-
ducing edited versions, and we make those available so people have that choice.
That's another benefit that can be implemented on the platform.

H Sept. 26.

line company.

AOL's original SportsBloggersLive.

ily Life Today as free downloads in MP3 form. Salem Web Network said, “These
organizations have seen an exponential increase in the number of daily programs
downloaded during the initial testing phase [of podcasting]. OnePlace.com min-
istries are on pace for more than 125,000 program downloads in the month of

September.”

» The Wall Street Journal reported Monday that second-generation peer-to-peer
Grokster is in talks to ally with Mashboxx. an upcoming legal P2P headed by
former StreamCast CEO Wayne Rosso. Grokster and StreamCast (which runs the
Morpheus P2P) suffered a serious setback earlier this year when the Supreme
Court ruled that “intentional inducement” to infringe copyrights can make them
liable for copyright infringement committed by their users.

* Radio One CFO Scott Royster revealed this week at the Banc of America Se-
curities Investment Conference that his company is considering launching an
Internet venture, though the details have not yet been worked out. Royster said
Radio One may consider teaming up with another firm or develop something in-
house, but he discounted the notion that Radio One will simply acquire an on-

+ AOL has launched a “Podcasting 101" guide and podcast directory at
www.aol.com/podcasting. The new pages are designed to fet users easily find
and download brand-name podcasts, including content from CNN and the BBC;
NPR affiliate KCRW/Santa Monica, CA's Morning Becomes Eclectic; Leo LaPorte's
This Week in Tech and Security Now; Michael Geoghegan's Reel Reviews, and

» Wireless carrier Sprint and entertainment-tech company RealNetworks on
Monday launched direct streams of Rhapsody Radio-branded webcasts on cer-
tain Sprint PCS multimedia handsets. Rhapsody Radio is part of RealNetworks’
Rhapsody music service, which alsc includes a music-management package, a
subscription on-demand streaming service for computers and a premium “to go”
option to move subscription music to portable players.

In other news from Sprint, the company has partnered with Sirius Satellite Ra-
dio for Sirius Music, which lets Sprint customers who own certain multimedia
handsets listen to 20 Sirius-programmed music channels, aiong with a channel
l of artist interviews and special performances, on their mobile phones. The ser-

vice costs an extra $6.95 a month on the user's Sprint bill.
i ¢ Salem Web Network's huge Christian portal site, OnePlace.com, is now of-
F fering programs including Or. Ed Young's Winning Walk and Dennis Rainey's Fam-
|
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Though it may seem
the labels are at war
with their own
customers, remember
that P2P users, those
alleged hard-core
music fans, started
this fight.

"The usability benefits of DRM-free CDs aren’t
as obvious as the delights of free major-label
music, but repeatedly pointing out to consum-
ers what those big mean ol’ labels won't let their
paying customers do could be a very effective
strategy.

And there are valid concerns about DRM.
Aside from taking away rights consumers used
to enjoy (for example, no more compact, flexi-
ble MP3s), as DRM grows more complex and
tough to crack, rights-managed discs may very
well stop working on older computers and CD
players.

Some music fans are already reporting prob-
lems playing DRM'd CDs. If people who don't
want to or can't afford to upgrade their hardware
are shut out of major-label content, that’s going
to be a big problem.

Privacy may also become an issue, as one can’t
use rights-managed content on a computer with-

wwWwW americanradiohistorv com

out giving up a certain amount of anonymity.
To subscribe to or buy from a legal digital ser-
vice, you must reveal your identity, and your
music usage is tracked, for royalty purposes at
the least, as you download, bumn and transfer.

Also, a rights-managed CD played on a
"Net-connected computer could easily be set
up to make contact with the label mothership,
potentially revealing more about your musi-
cal habits.

Who Started It?

If consumers start feeling seriously down-
trodden, the labels will no doubt work out
an education effort to persuade them that the
labels are only protecting themselves and
have no desire to impede consumers’ enjoy-
ment of music (as indeed seems to be the
case). But if resentment rises too much, it
could slow or stall on-disc DRM develop-
ment.

Or the labels may just forge ahead, betting that
their having control of virtually all the music
people really want will keep the customers com-
ing despite unpopular content controls. Varia-
tions on that approach have worked pretty well
in the past, and they'll probably keep working
until the best content is no longer controlled by
the major labels. Don’t be looking for that to hap-
pen any time soon.

Though it may seem the labels are at war
with their own customers, remember that P2P
users, those alleged hard-core music fans,
started this fight. Yes, the idea of a rights own-
er hanging on to control of content you've
paid for is strange, as is the idea that you're
paying for the right to access a song rather
than the song itself. But, for whatever it's
worth, the labels weren't the ones who sepa-
rated the idea of owning music from the idea
of paying for it.
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AMERICAN TOP 40 / WITH RYAN SEACREST

Dallas, KHKS 2.0-3.4 +J7[l%
Miami, UWHYI 1.3-24 +85%
St. Louis, KSLZ 3.0-90 +200%
Pittsburgh, WKST 15-32 +113%
Cleveland, WWAKS 18-49 +1712%
San Antonio, KKKM 13 -3.7 +185%
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Partridge Family Bus Breaks Down

Pint-sized KMHX (Mix 104.1)/Santa Rosa, CA afternoon
queen Athena created some great radio fast week when she
snagged a phoner with ubiquitous child star-turned-moming |
jock-turned-reality TV trainwreck Danny Bonaduce, who was
reunited with — and later confronted by — ex-Partridge Fam- |
ily bandmate (and Santa Rosa resident) Brian Forster, aka. |
“Chris Partridge.” Athena got Bonaduce on the phone while
Forster was in-studio. Bonaduce was happy to discuss his all- |
too-real VH | reality series Breaking Bonaduce and his recent stint
in rehab. He was also asked why he was fired from KYSR (Star
98.7)/Los Angeles, to which he replied, “I still don't know.”
Shortly thereafter things got weird when Forster suddenly
asked Bonaduce why he never returned his calls about a "Kids
- at Risk” benefit concert he was
organizing. “For those of you who
know my life, | was kind of busy
— | was in rehab,” Bonaduce re-
% % ™Sy sponded, but Forster shot back
\ r¢~ r | | t | that Bonaduce could've retumed
i j. d | k| a phone call, then added, “Your
,*: -Hl' new show is not good for your
sy H .l _."‘. kids — or anyone else’s kids —
‘C'mon, get happy,” my ass!

to watch.” Rowr! At that point

Bonaduce politely but firmly
ended the call, but Forster stuck around to dish more dirt. Mix
PD Brendan Bettar says, “Brian went off on how Danny was
mean to the first ‘Chris Partridge,” which is how Brian got on
the show, but he says they got along fine.” Yeah, until now.

Your Star; My Star; Hi, Star! |

ltwasn't enough that Clear Channel Hot AC KMYT (My 94.1)Y
San Diego recenty snagged market legends Jeff & Jer away from |
crosstown KFMB-FM, the station formerty known as “Star 100.7”
before making the flip to Jack FM earlier this year. Now, adding
insult to injury, KMY1 PD Duncan Payton has dropped the station's |
“My 94.1" handle in favor of “Star 94.1." Ouch. [

He Who Hesitates Gets The Crappy Format

On Sept. 13 Lansing, Ml lost its only Pop station when
McDonald Broadcasting flipped WHZZ to the Jack-esque
“Mike-FM.” Within the space of two days, however, Citadel
dove right into that gaping hole by flipping Oldies WJIM to an
adult-targeted CHR as “The New 97.5.” “This has been the
fastest 48 hours of my life,” says Dan Kelley, who remains OM/
PD of WJIM and Classic Rock sister WMMQ.

Chris Reynolds, PD of AC dustermate WFMK, adds MD
duties for The New 97.5. Longtime WJIM morning man Rich |
Michaels swaps shifts with WMMQ moming dude Dave
Beagle. Joining Beagle is Lisa G, who was recently cut loose
from aftemoons at WHZZ. |

Other Formats You'll Flip Over |

Cumulus CHR/Pop KBAT/Midland-Odessa, TX makes the |
move to Rhythmic by morphing into KZBT, “B93, Hip Hop Y |
Mas!” playing a tasteful combination of hip-hop, R&B and
reggaeton hits. PD Leo Caro remains in mornings with co-
host Rebecca, foliowed by radio rookie Jessica Marie in
middays, That shift had been voicetracked. Asst. PD/MD Cory |
Knight is upgraded from nights to afternoons, while Alex Co-
rona is upped from part-time to nights.

But wait! There's more! Not satisfied with screwing with just | Seinfeld episode where Kramer starts his own version of
Moviefone and reads the movie times from the paper]
1

one station in the cluster, Cumulus also converted KGEE from
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. Christian to an Active-based Rock station using the KBAT calls.

OM John Moesch will program the new Rocker with the help
of new Asst. PD/MD Kevin Chase.

The Programming Dept.

¢ Clear Channel/New Orleans OM Carla Boatner
Ferrell has moved to New York as PD of the newly syndi-

| cated Steve Harvey Morning Show, a fine Premiere/Inner City

production. The show is sased at Inner City's WBLS.

¢ The PD chair at Clear Channel CHR/Pop KRQQ/Tuc-
son is cooling off rapidly as Ken Carr exits. For now OM
Tim Richards is running the station, aided by KRQQ MD
Chris P and R. Dub!, PD of CHR/Rhythmic clustermate
KOHT. Swing jock Seth O’Brien is covering Carr’s after-
noon shift for now.

* WIOG/Saginaw, Mi PD Brent Carey agrees to climb

the Tower as the new PD of WTWR (Tower 98-3)/Toledo.
He replaces Jeff “Train” Wicker, who recently went buh-bye.

* WQAL/Cleveland Asst. PD/afternoon jock Brian “Fig”
Figula lands his first PD gig: WWCK/Flint, MI. The position
has been open since Scott Free left in May to program
WNKI/Eimira, NY.

* After playing in the big comer GM office at Prairie Com-
munications’ WCDD & WBYS-AM/Canton, IL, Paul Kriegler
is headed back into the programming trenches as OM of Mid-
west Family’s four-station cluster in Springfield, MO. Kriegler's
previous programming stops indude KOZN/Kansas City, KEDJ/
Phoenix, KMYZ/Tulsa and WKLS/Atlanta.

* Clear Channel Alternative WHRL/Albany, NY PD/after-
noon goddess Lisa Biello installs
Capone as her new MD/midday
dude. Just in time for winter, Capone
heads north from nights at Rocker
WIXV/Savannah, GA.
| ¢ Cumulus/Macon, GA OM
o Jeff Silvers exits after two years.
Silvers’ previous programming pit
stops include Clear Channel’s
WPCHy/Atlanta, Clear Channel’s
seven-station Honolulu cluster,
WLT|/Detroit and Greater Media/Washington, and he’s also
done mornings at WGAY/Washington. Find Silvers at
Jssilvers@aol.com.

* KKRZ/Portland, OR Asst. PD/MD/night jock Maynard
makes his big PD move to KZZU/Spokane, where OM/
morning talent Ken Hopkins is happy to have the help.

¢ WRCQ/Fayetteville, NC Asst. PD/MD Al Field is upped
to PD. He succeeds Mark Arsen, who left in August for

Are we clever or what?

| WPTF/Raleigh.

¢ WLZN (Blazin’ 92.3)YMacon, GA taps Gentleman
George as its new PD. He replaces B. Paiz, who recenty
crossed the street to program Clear Channel! rival WIBB.
Mr. Gentleman was most recently OM/PD of WWBZ, WINI
& WAZS/Charleston, SC.

* KBBY/Oxnard, CA Asst. MD/moming co-host Sommer
Frisk will exit on Oct. [4. She's reportedly headed to
Trumper’s new KRZS (The New Star 97.5)/Phoenix.

* Erik Flannigan arrives at AOL on Monday in the newly
created position of YP/Programming, overseeing the
websites of AOL Radio, AOL Music, AOL Television and
Moviefone. [Ed. note: Sorry but all we can think of is that

wwWwW americanradiohistorv com

Quick Hits

* Rocco The Janitor exits mornings at Beasley CHR/
Rhythmnc WRDW (Wired 96.5)/Philadelphia, along with Pro-

(.,rf_

| yanrroR
INA SLUM ‘

—.| ducer Alex Epstein. Rocco,
better known as Ben Maxwell,
previously spent several years
co-hosting and executive-pro-
ducing The Barsky Show over at
WMMR. The show later crossed
to what was then Beasley’s
WPTP (The Point), which be-
came Wired 96.5 in late 2003.
Barsky bailed, but Maxwell hung
Please, won't you help Rocco? around and reinvented himself
as Rocco. Reach out to Rocco/

Maxwell at 215-467-4776 or ben@benmaxwell.com.

Continued on Page 30

TIMELINE

FEAR AGO

©,

* Alfredo Alonso named Sr. VP/Hispan- [§
| ic Radio at Clear Channel.

Sporting News Radio.
* Chuck Jewell named GM of KKHT &
KTEK/Houston.

YEARS ABD

Clan Woods

®

« Jimmy de Castro appointed CEO of Ultimate Inc.

+ Columbia Records Group ups Lee Leipsner to Sr. VP/
Pop & Adult Promotion.

= Michael Sherry appointed GM of WJAS, WPTT &
WSHH/Pittsburgh.

YEARS AGO

®

« Cris Winter named PD of WWKS/Pittsburgh.

« Terry McGill upped to VP/Urban Programming at Street
Life/Scotti Bros. Records.

= David Recher named GSM of WGR/Buffalo.

YEARS AGD

®

« James Alexander named OM/Program |

Manager of WGCI/Chicago.

= Larry Stessel upped to Sr. VP/Market-
ing at Epic.

* Joe lanello promoted to VP/Pop Pro- Tames
motion at Atlantic. Alexander

YEARS AG D

®

« Mark Schwartz named Sr. VP at Statewide Broadcast-
ing

« Richard White appointed GM of WTAE & WHTX/Pitts-
burgh

« Satellite Music Network promotes Robert Hall to VP/
Programming.

FEARS AGO

&

| = Dave Martin named PD of WCFL/Chicago.
«+ Tony Hirsh named VP/GM of WINS/New York.
= Jonathan Klein named VP/GM of KDKA/Pittsburgh.

YEARS AGO

®

* Mark Driscoll named PD of KSTP/Min-
neapolis.

* Bob Wise named PD of WAKC/Bloom-
ington, IL.

« Bill Frink joins the WLS/Chicago news
team.

Mark Driscoll

A
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Continued from Page 28

* KYKY (Y98)/St. Louis MD/nighttime personality Jen
Meyers takes a jolt to her body clock as she joins the Phillips
& Company morning show as News & Entertainment Re-
porter. Y98 VP/Programming Kevin Robinson now seeks a
new night jock.

* After teasing the crap out of us for a week with his in-
novative “A-Z" stunt, XTRA-FM (91X)/San Diego PD Kevin
Stapleford relaunched the station. Chris Cantore remains
in mornings, aftemoon driver Hilary moves back to middays,
new MD Marco Collins is installed in afternoons, and new
Creative Director Kallao takes nights.

* WGCI/Chicago morning comedian Tony Scutfield has |

managed to squeeze out some extra solo airtime for him-
self: Sculfield will now host Riot Radio every Saturday from
10am-2pm.

* Afternoon host Victor “Big Daddy” Zaragoza exits I
KBLX/San Francisco, reportedly for mornings across the |

street at Univision Hurban KLLE & KVVZ.

* From 1987-91 Jay Philpott was a member of the origi-
nal airstaff at legendary Rocker WLZR (Lazer {103)/Milwau-
kee, which Saga recently changed to WHQG (102-9 The

| Ms. Kfills the spot once held by Nina Chantele, now doing

J afternoons on KZZA/Dallas.

* Big Dave Eubanks is back among the ranks of the |

gainfully employed as the new afternoon/imaging guy at

WAJI (Majic 95.1)/Ft. Wayne, IN. “We are thrilled to have
| him!” says Majic PD Barb Richards, who is obviously
| thrilled to have him. Eubanks, who most recently pro-

grammed crosstown WYLT, replaces Craig Alan, who left
| after 12 years to concentrate on his own production and
imaging biz.

* Market fixture Alan Almond brings his Pillowtalk show
back to WNIC/Detroit from 7pm-midnight Sunday-Thurs-
day. Almond was on WMIC from 1972-2002, not including

a six-year break in the '80s. We were afraid to ask....

Best wishes for a speedy recovery to WLRQ/Melbourne
PD Michael Lowe, who recently underwent successful
triple-bypass surgery. Get-well wishes can be sent to Mike
in care of the station at 1388 S. Babcock Street, Melbourne,
FL 32901.

Condolences

Hog: Everything That Rocks). Following the example of |

former Lazer PD Keith Hastings, who recently returned to
launch The Hog, veteran programmer and voice guy Philpott
has also come back to do afternoons.

¢ Lady K, most recently heard in mornings on KBBT/San
Antonio, returns to KXBT (The Beat 104.3) for afternoons.

TOP 10 SHOWS Sept. 12-18
Total Audience

(109.6 miltion households) Aguls|a: g

NFL Manday Night Football 1
(Philadelphia at Atlanta)

NFL Monday Night Football
(Philadelphia at Atianta)

-

2 Emmy Awards 2 Survivor: Guatemala

3 Survivor: Gualemala 3 Emmy Awards

4 House 4 House

5 NFL Monday Showcase 5 NFL Monday Showcase

6 CSI{9:30pm) 6 CBS NFL National Post Game
7 CBS NFL National Post Game | (tie) €SI (9:30pm)

8 €St (10:30pm) 8 The Simpsons

9 Two And A Hait Men (9:30pm)| 9 (S (10:30pm)

10 Bones (tie) Family Guy

(tie) Prison Break

Source: Nielsen Media Research

We are saddened to learn of the passing of record indus-

try (and R&R) vet Herb Jones, who reportedly died in his
sleep on Sept. 19. Most recently Jones was VP/Promotion
for DKG Records. He also worked at R&R from 2000-2001
and was a veteran of Columbia, Capitol and Priority Rec-

| ords.

News/Tall/Sports Topics

* Troubled Imus in the Morning sports guy Sid
Rosenberg, who doubled as WFAN/New York midday co-
host, has resigned from the Infinity Sports station. Rosenberg
reportedly failed to show up for a scheduled appearance on
WFAN's Giants' pre-game show last Sunday and then left
the station on Sept. 12.

* KBME/Houston cut a deal with the New Orleans
Saints to broadcast the rest of this season’s games to the
nearly 200,000 displaced Louisianans now living in Texas.

* Infinity has inked talk host Jay Severin to do a show
on “select Infinity stations” beginning in January 2006. The
new deal reportedly does not include Boston, where Severin
does afternoons at Greater Media’s WTKK.

ST Shot 0’ The Week

With the Chicago White
Sox’s once mighty lead in

the AL Central now !
shrinking rapidly, WLUP/ ‘
Chicago’s Zakk Tyler
decided to jump-start

'L

by honoring an old base- “’L- ‘

ball tradition: He collected a whole box of “Rally Pant-
ies” from female listeners to award to the slumping Sox.

the home team’s chances

Tradition reportedly says “the bigger, the better,” so Brock
The Intern was dispatched to U S. Cellular Field with the
largest panties they could find. Tyler said, “If the Sox had
already clinched the division, I'd have a free car cover!”

FILMS

BOX OFFICE TOTALS
Sept. 16-18

Title (Distributor) $ Weekend $ To Date

1 Just Like Heaven (DreamWorks)* $16.40 $16.40
2 The Exorcism Of Emily Rose (Sony) $14.85 $51.56
3 Lord Of War (Lions Gate)* $9.39  $9.39
4 The 40-Year-Old Virgin (Universal) $5.96 $90.72
5 Cry Wolf (Focus)* $442 $4.42
6 Transporter 2 (Fox) $4.01 $36.49
7 The Constant Gardener (Focus) $361 $24.28
8 Red Eye (DreamWorks) $2.85 $55.18
9 Wedding Crashers (New Line) $2.52 $203.62
10 March Of The Penguins (Warner Ind.)  $2.51 $70.39

‘First week in release. All figures in millions.
Source: ACNieisen EDI

COMING ATTRACTIONS: This week’s openers include Rol/
Bounce, starring recording artists Bow Wow and Nick Can-
non. The film's Sanctuary Urban soundtrack contains a cov-
er of A Taste Of Honey's “Boogie Qogie Oogie” by Brooke
Valentine with Fabolous and Yo-Yo, along with covers by
Destiny’s Child's Beyoncé (Rose Royce's “Wishing on a Star”)
and Michelle Williams (Al Green's “Let's Stay Together”), as
well as by Keith Sweat (The Intruders’ “| Wanna Know Your
Name”). Also on the ST: “Quit Actin” by Ray J featuring R.
Kelly; Earth, Wind & Fire's “Pure Gold"; “Hollywood Swingin™
by Kool & The Gang featuring Jamiroquai; and more.

Also opening this week is The Corpse Bride, for which
Danny Elfman voices a character and contributes original
music to the film’s Warner Bros. soundtrack.

— Julie Gidlow

MobileMatic is the two way

your listeners to send a mo

MobileMatic is already savin
across America.

that lets your listeners happily foot the bill.

Polls, contests, requests, jokes, even pictures...just ask

mobile messaging system

bile message. When they do,

they’ve paid for your next outbound message.

¢ Lstnrs wil kvr th
kst of ur txt msgng.

mobile

[ et | A T l C"YWireCutter

Call us. We'll demonstrate.

g money for big stations

206.772.7200 |

mobilematic.com
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HIT7TSTOP50ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART September 23, 2005

LW ™ ARTIST ALBUM

- 1 PAUL WALL The People’s Champ

1 2 KANYE WEST Late Registration

- 2 SWITCHFOOT Nothing In Sound

- 4 TRISHA YEARWOOD Jasper County

- 5 PUSSYCAT DOLLS PCD

- 6 PAUL MCCARTNEY Chaos And Creation In The Back..
- 7 DAMIAN “JR. GONG” MARLEY Welcome Te Jamrock

4 8 BLACK EYED PEAS Monkey Business

5 8 MARIAH CAREY The Emancipation Of Mimi

- 10 CHARLIE WILSON Charlie, Last Name Wilson

1 50 CENT The Massacre

- 12 TRAPT Someone In Controi

10 13 YOUNG JEEZY Let's Get It: Thug Motivation 101
3 14 ROLLING STONES A Bigger Bang

7 18 VARIOUS Now That's What | Call Music!
8 16 GREEN DAY American Idiot

1 17 KELLY CLARKSON Breakaway

13 18 GORILLAZ Demon Days

- 19 DAVID GRAY Life tn Slow Motion

- 20 BONNIE RAITT Souls Alike

12 21 FALL OUT BOY From Under The Cork Tree

6 22 TONY YAYO Thoughts Of A Predicate Felon
] 23 HILARY DUFF Most Wanted

15 24 COLDPLAY X&Y

17 25 RASCAL FLATTS Feels Like Today

22 26 STAIND Chapter V

18 27 BOW WOW Wanted

- 28 LONESTAR Coming Home

- 29 D.J. QUIK Trauma

23 30 KILLERS Hot Fuss

21 31 . FAITHHILL Fireflies

- 32 SIGUR ROS Takk...

18 33 RIHANNA Music Of The Sun

14 34 BROOKS & DUNN Hiltbilly Deluxe

2% 35 GWEN STEFANI Love, Angel, Music, Baby)

20 36 BRAD PAISLEY Time Well Wasted

16 37 DEATH CAB FOR CUTIE Plans

32 38 KEITH URBAN Be Here

28 39 MIKE JONES Who Is Mike Jones?

25 40 ERIC CLAPTON Back Home

277 M MY CHEMICAL ROMANCE Three Cheers¥or Sweet Revenge
29 42 YING YANG TWINS U.S.A {United States Of Atlanta)
39 43 SHAKIRA Fijacion Oral Vol.1

36 44 SUGARLAND Twice The Speed Of Life
40 45 PRETTY RICKY Blue Stars

30 46 JIM JONES Harlem- Diary Of A Summer
35 47 SYSTEM OF A DOWN Mezmerize

- 48 B.B. KING 80

- 43 CECE WINANS Purified

34 50 FOO FIGHTERS In Your Honor

LABEL

Asylum/Warner Bros.
Roc-A-Fella/lDJMG
Columbia

MCA
A&M/Interscape
Capitol

Tuff Gong/Universal
A&M/interscope
Islandi0JMG
Jive/Zomba Label Group
Shady/Aftermath/interscope
Warrner Bros.

Def Jam South/iDJMG
Virgin

Capitol

Reprise

RCAIRMG

Virgin

ATOIRCA

Capitol
Island/iDJME

G Unit/Interscope
Hollywood

Capitol

Lyric Street
Flig/Atlantic

Sony Urban/Columbia
BNA

Mad Science
Island/IDJMG

Warner Bros.

Geffen

Def Jam/IBIMG
Arista

Interscope

Arista

Atlantic

Capitol
Asylum/Warner Bros.
Reprise

Reprise

T

Epic

mea

Asylum/Warner Bros.
Koch
American/Columbia
Geffen
PureSprings/INO/Sony Urban
RCAIRMG

POWERINDEX CHANGE
173,461 -
168,579 -41%
129,700 -
109,987 -

96,983 -
90,531 -
84,830 -
83,674 +4%
72,280 8%
71,750 -
67,061 -56%
60,208 =
59,725 -2%
58,932 -63%
56,660 -15%
55,593 -14%
49,459 6%
48,195 +6%
47,141 -
45,985 -
38,667 17%
38,424 -45%
37,675 A%
36,516 1%
34,380 4%
34,278 +5%
32,336 -10%
32,001 -
31,252 -
30,756 -6%
29,868 1%
29,821 -
28,859 -18%
28,459 -33%
28,420 -10%
21,576 -19%
26,879 -25%
26,053 +2%
25,866 8%
25,519 -20%
24,159 19%
24,151 -9%
23,705 +4%
23,668 1%
22,787 +5%
21,926 -16%
21,196 -12%
21921 -
20,875 =
20,521 17%

© HITS Magazine Inc.

0} ALBUMS

Seven Debuts
In The Top 10!

Wow! What a week! Seven genuine debuts
in this week’s
top 10 — and
eight more swith-
in the next 30 po-
sitions.

It’s been a
long time since a
Wall was at No.
1 — 26 years, in
fact, since Pink
| Floyd's The Wall

hit the top. This

Paul Wall

Wall, however, isa
powerhouse Hou-
ston rapper, and
Asylum Warner
Bros.” Paul Wall is
officially The Peo-
ple’s Champ, with
173,000 sold. Roc-
a-Fella/IDIMG’s
Kanye West drops to the No. 2 spot in the wake
of Wall, with 169,000.

Columbia/CRG’s Switchfoot come on like
gangbusters, hitting No. 3 with their sophomore
major-label release and 130,000 sold. Trisha Year-
wood (MCA Nashville) represents this week’s
country contingent, hitting No. 4, with 110,000,
while A&M/Interscope’s hubba-inducing
Pussycat Dolls represent the um, feline contin-
gent, hitting the No. 5 spot, with 97,000.

Paul McCartney

Capitol’s Paul McCartney hasn’t sounded
any more alive (or more Beatlesque) lately than
he does on his latest release, which takes him to
No. 6, with 91,000. Another rock legend is rep-
resented at No. 7: The offspring of late reggae
god Bob Marley, Damian “Jr. Gong” Matley (Tuff
Gong/Universal), scores No. 7, with 85,00.

The next two slots are summer holdovers —
A&M/Interscope’s Black Eyed Peas, zt No. 8,
with a 4% increase, to 84,000, and Mariah Carey
(Island /IDJMG), at No. 9, with 72,000 sold. The
top 10 is rounded out by yet another debut:
Old-school R&B’er Charlie Wilson (Jive/Zom-
ba), who grabs No. 10, with 72,000.

Other notable debuts include Warner Bros.’
Trapt, at No. 12, with 60,000; ATO/RCA’s Dav-
id Gray, at No. 19, with 48,000; BNA's Lonestar,
debuting at No. 28, with 32,000; Mad Science’s
DJ Quik, at No. 29, with 31,000; Geffen’s Sigur

Switchfoot

Ros, at No. 32, with 30,000; B.B. King (Gef-
fen), at No. 48, with 21,000, and Epic’s CeCe
Winans at No. 49, with 21,000.

Next week: Watch for debuts from Coheed
& Cambria, David Banner, Bon Jovi, Barbra
Streisand, Disturbed, and various artists pay-
ing tribute to the late Luther Vandross.

www americanradiohistorv com
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GO/ING FORADD:S,

MIKE TRIAS

mtrias@radioandrecords.com

Destiny’s
Child Retire

The hoopla surrounding Destiny’s Child’s last show, in Vancou-
ver, Canada, earlier this month made their die-hard fans misty-eyed,

even though Beyoncé Knowles told

the attending crowd, “We don’t want
Destiny’s Child

to get too mushy. Destiny’s Child
started when we were 9 years old.
This isn’t something somebody put to-
gether, this is love.” The group went
out on top, winning the awards for
Best R&B/Soul Single — Group, Band
or Duo ("Soldier”} and Best R&B/Soul
Album — Group, Band or Duo (Destiny Fulfilled) at the recent Lady
of Soul Awards.

The day after they played their final show they joined director Mat-
thew Rolston to film the video for their newest single, “Stand Up for
Love (2005 World Children’s Day Anthem),” which is Going for Adds
next week. The track is from their upcoming album of No. 1 hits,
which is slated for release Oct. 25.

Whether this will be their last video remains to be seen, but the
girls will definitely be doing their solo things in the next few months.
First up is Kelly Rowland, who sings the hook of Trina’s new single,
“Here We Go,” which hits Urban next week.

It's been over a year since Creed broke up, and next week former
lead vocalist Scott Stapp is arriving at ra-
dio with “The Great Divide,” the lead sin-
gle from and title track of his upcoming
debut solo album. The song will be hit-
ting Pop, Hot AC, Rock, Active Rock and
Alternative radio, and the album will
drop Nov. 22.

Stapp insisted in an interview with
MTV.com that the title of the project had
nothing to do with his break from Creed,
and upon listening to the upbeat single,
one would have to agree. Stapp does, however, convey some spiritu-
al overtones in the song’s lyrics, and that, combined with the feel of
the tune, bring back warm-and-toasty Creed memories.

Shannon Brown grew up in Spirit Lake, IA, and next week she
tells us what is was like being raised in a n———
small town in her new song “Corn Fed,”
the title track of her Warner Bros. debut
album. Says Brown about the song,
which also opens the album, “’Corn Fed’
starts out with who I am, where I am
from, how I was raised and how proud |
am of that. It shows my integrity, who | E
am as a person,”

Brown co-wrote seven of the songs on
Corn Fed (including the title track), and
John Rich of Big & Rich served as the album’s producer. “I call it di-
vine intervention,” says Brown about hooking up with Rich. The old
friends sat next to each other at the 2004 CMT Flameworthy Awards
after being escorted to the wrong seats, and by night's end they had
decided to go into the studio together the next day.

You can check out a behind-the-scenes reality series on AOL called
This Is Shannon Brown that details Brown'’s career up to the present,
including the making of the album. Brown’s husband, video produc-
er Shaun Silva, shot the three-episode project.

Journey are back as they present “The Place in Your Heart,” our
first look at their upcoming 13th studio album, Generations. For this
project, due in stores Oct. 4, all the members sang lead on at least one
song. “There’s a real sense of harmony and melody on this album
filled with heartfelt lyrics,” says keyboardist Jonathan Cain. "It has
the ballads that people would expect from us and the rock n’ roll that
1 think has the Journey signature sound toit.”

If you live in the Southwest, you can reminisce to the sweet sounds
of Journey as they tour the region through mid-October.

32 @ Records September 23, 2005

Scott Sta};p

Shannon Brown

0000006000000 00600000

Week Of 09/26/05

CHR/POP ACTIVE ROCK
DEFAULT Court On Me [TV} KORN Twisted Transistor (Virgin/

DESTINY'S CHILO Stand Up For Love... (Columbia/Sony Urban) |
MARIO flJUVENILE Boom (/RMG) \
SCOTT STAPF The Great Divide /Wind.up/

TOM FULLER Dare To Love fRedcap/ |

CHR/RHYTHMIC

AVANT f{LIL WAYNE You Know What /Geffen/

CLIK ONE f/BABY BASH On Dubbs (R&0/

DESTINY'S CHILD Stand Up For Love... (Columbia/Sony Urban/
J. JONES f/P. DIDDY & P. WALL What You Been... (Dplomat/Xoch/
REV RUN Mind On The Road (ASMG/I0JMG)

TRINA fIKELLY ROWLAND Here We Go (Sip-N-Siide/Atiantic)

URBAN

AVANT fILIL WAYNE You Know What (Geffen/

E-DUBB f/JAZZE PHA Push Up /.M,

FAITH EVANS Tru Love (Capitol)

HEATHER HEADLEY In My Mind (RCA/RMG)

J. JONES f[P. DIDDY & P, WALL What You Been... Djplomat/Koch)
MARID flJUVENILE Boom (L/RMG) l
TRINA f{KELLY ROWLAND Here We Go /Skp-V-Shide/Atiantic)

URBAN AC

AVANT fILIL WAYNE You Know What (Geffen)
HEATHER HEADLEY In My Mind (RCA/RMG/

MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
OFFSPRING Next To You (Columbia)

PRESENCE Ride (Curb/Warner Bros.)

RICKI ERIK Sunshine {Realm/Pyramid)

SCOTT STAPP The Great Divide (Wind-up/

‘ THRICE Image Of The Invisible fis/and/iDJMG/

ALTERNATIVE
ALKALINE TRIO Mercy Me (Vagrant/
BLACKDUT PACT We Drink So You Don't Have To /4stro Magnetics/
BLOC PARTY Helicopter (Vice/Atlantic)
HAWTHORNE HEIGHTS Niki FM (Victory/
KORN Twisted Transistor (Virgin/
MORNINGWODD Nth Degree (Capitoll
MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
PRESENCE Ride (CurtyWarner Bros.)
SCOTT STAPP The Great Divide (Wind-up/
THRICE Image 0f The Invisible (/sianc/iDJMG)

TRIPLE A

CARMEN RIZZ0 Travel In Time (7he Lab/

COLE GUERRA Holed Up (Cleave)

DEPECHE MODE Precious (Mute/Sire/Reprise)

INVISIBLE Fighting With Mysetf (PyramidFontana Distrbution/Universal)
JAMIE CULLUM Get Your Way (Verve Forecast/Universall

JARS OF CLAY Waiting For The World To Fall (EM/ Music Reactivel
GOSPEL‘ JON POUSETTE-DART My SUV (Little Big DealCMG)
No Adds LYNN FRANCES ANDERSON Time To Leam To Heal f aughing Flower/
COU NTRY MADELEINE PEYROUX You're Going To Make Me... (Rounder/

RAUL MIDON State Of Mind (Manhattan/EMC)
SPIN DOCTORS Nice Talking To Me (Ruffaation)
YOUTH GROUP Shadowland (Epitaph/

CHRISTIAN AC

JEFF ANDERSON Paralyzed (Gotee/

NICHOLE NORDEMAN What If (Sparrow/EMI CMG)
RACHAEL LAMPA Flag (BHT/

REBECCA ST. JAMES Alive (Forefront/EMI CMG)

CHRISTIAN CHR

JEFF ANDERSON Paralyzed (Gotee/

JOHN REUBEN Qut Of Control (Gotes/
PHANATIK Mg (Cross Movement/

PLUMB Better (Curt)

RACHAEL LAMPA Flag (BHT)

REBECCA ST. JAMES Alive (Forefront/EMI CMG/

CHRISTIAN ROCK

DIZMAS Let This One Stay (EM/ CMG/

JOHN REUBEN Out Of Control (Gotee)
LYSTRA'S SILENCE So Complete /independent/
PHANATIK Me (Cross Movement)

PLUMB Better {Curt)

REBECCA ST. JAMES Alive fForefront/EM! CMG/
TOBYMAC New World (ForeFront/EM! CMG/

INSPO

BRAD PAISLEY When | Get Where I'm Going (Arista/
DANIELLE PECK | Don't (Big Machine/Show Dog)

DOUG STONE Everything fLofton Creek/

HOMETOWN NEWS That's Country To Me /Quarterback)
JOEY MARTIN That's important To Me (Giantslayer)
LILA McCANN £1JIM BRICKMAN I'm Amazed (BBR/
MIRANDA LAMBERT Kerosene (Epic/

SHANNON BRCWN Corn Fed (Warner Bros.)

TRACE ADKINS Honky Tonk Badonkadonk (Capitol!

AC

DESTINY'S CHILD Stand Up For Love... (Columbia/Sony Urban)
JORDAN KNIGHT Where Is Your Heart Tonight (7rans Continental]

HOT AC

BETTER THAN £ZRA Our Last Night {Artemis/
DEPECHE MODE Precious (Mute/Sire/Reprise)
SCOTT STAPP The Great Divide (Wind-up/

SMOOTH JAZZ

3RD FORCE You Got It (Higher Octave)
BRUCE COCKBURN Rouler Sa Bosse fRounder/
CHUCK LEAVELL Tomato Jam (Evergreen Arts/

ROCK

JOURNEY The Flace In Your Heart Sanctuary/SRG)
KORN Twisted Transistor (Virgin/

OFFSPRING Nest To You (Columbia)

PRESENCE Ride (CurlyWarner Bros.)

RICKI ERIK Sunshine /Realm/Pyramid)

SCOTT STAPP The Great Divide (Wind-up/
THRICE Image 07 The Invisible /siand/\DJMG)

No Adds

CHRISTIAN RHYTHMIC

DERT Happiness fillectronica)
PHANATIK Me (Cross Movement)

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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NATIONAL MUSIC

LIVE .COM

Travis Storch * 866-365-HITS

Top Pop

LIFEHOUSE You And Me

GREEN DAY Wake Me Up Wnen September Ends
BLACK EYED PEAS Don't Lie

GWEN STEFANI Cool

PUSSYCAT DDLLS... Dont Cha

Top Christian

SWITCHFDOT Stars

DONNIE McCLURKIN | Call You Faithful
RELIENT K Who | Am Hates Who I've Been
JEREMY CAMP Lay Oown My Pride
TOBYMAC Burn For You

Top Folk

DAROL ANGER Are You Tired Of Me. My Darling?
GREG TROOPER Green Eyed Girl

BILL STAINS Stewball

JAMIE ANDERSON A Little Chocolate

ERIC ANDERSEN The Street Was Atways Tere

USIC MIX,

Voice of America broadcasts in 44 lan-
guages in over 60 countries wilh an audi-
ence of 100 million lisleners on 798 radio
stations and 502 television stations.

Larry London « 202-619-3901

Adds

KELLY CLARKSON Because Of You
GAVIN DEGRAW Follow Through
CARLOS HERNANOEZ If You Were Ming

Plays
Artist/Title ™ W
NATASHA BEDINGFIELD These Words 42 40
KANYE WEST Gold Digger 0
LIFEHOUSE You And Me 40

WEEZER Beverly Hills
MARIAH CAREY Shake It Off
FRANKIE J. More Than Words
0.H.T. Listen To Your Heart
GWEN STEFANI Cool

FVSSBERRRRYLYEY

50 CENT /M0BB OEEP Outta Control 32
BOW WOW f/OMARION Let Me Hold.. 36
RIHANNA Pon De Replay k)
GREEN DAY Wake Me Up When... 34
MISSY ELLIOTT Lose Control 2
BACKSTREET BOYS Just Want You To... 14
BLACK EYED PEAS My Humps 32
GORILLAZ Feel Good Inc. 24 2
FALL OUT BOY Sugar, We're Goin’ Down 24 28
PRETTY RICKY Your Body 2 28
CLICK FIVE Just The Girl 2 A
AKON Belly Dancer 20 18
BLACK EYED PEAS Don't Lie 14 18
NICKELBACK Photograph 14 32
BOW WOW I/CIARA Like You 10 10

y ¥

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Left Of Center

Rich McLaughlin

GRANDADDY Pull The Curtsins

GRANDADDY At My Post

STELLASTAR Oamn This Foolish Heart

HER SPACE HOLIDAY A Match Made In Texas
CALEXICO {/RON & WINE Prison 0n Route 41

Octane

Jose Mangin

KORN Twisted Transistor
SCOTT STAPP The Great Divide
FIVE BOLT MAIN Pathetic

Hard Attack
Jose Mangin
SHADDWS FALL This Is My Own

| New Country
Al Skop
KENNY CHESNEY Who You'd Be Today
CHRIS CAGLE Miss Me Baby
TOBY KEITH Big Blue Note
FAITH HILL Like We Never Loved At All

Outlaw Country
Jeremy Tepper

HIGHWAYMEN If He Came Back
P. LOVELESS & D. YOAKAM Never Ending Song Of Love

Disorder

Meg Griffin

BONNIE RAITY Various Trax

BOB MOULD Circles

DEPECHE MODE Precious

TRACY CHAPMAN Aménca

DEATH CAB FOR CUTIE Summer Skin
AMY RIGBY Oancing With Joey Ramone

Area 63
Howard Marcus

ABOVE & BEYDND VS. ANDY MODR Air For Life
ENVOTION {/LAURA CAMILLA Vessel Of Poison

Music
CHOICE

Your Music. Your Cholce.™

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300
Hit List
Justin Prager
BLACK EYED PEAS My Humps
BOW WOW I/CIARA Like You
SANTANA /MICHELLE BRANCH I'm Feeling You
Soft Rock
Justin Prager

CELINE DION Oance With My Father
SANTANA {/MICHELLE BRANCH I'm Fesling You
BARBRA STREISANO Stranger In A Strange Land

Rock

Gary Susalis
ALTER BRIDGE Shed My Skin

ILL NINO What You Deserve
KORN Twisted Transistor

Alternative

Gary Susalis
BLOODHOUND GANG No Hard Feefings

GORILLAZ Oaze

GREEN DAY Jesus Of Suburbia

JIMMY EAT WORLD (Splash) Tum Twist
LIVING THINGS Bom Bom Bom
OFFSPRING Next To You

Today's Country

John Hendricks

BIG & RICH Comin® To Your City

KENNY CHESNEY Who You'd Be Today
MIRANDA LAMBERT Kerosene

TIM MCGRAW My Oid Friend

BRAD PAISLEY When | Get Where I'm Going
DANIEL PECK | Don't

Americana
Liz Opoka

STEPHEN BRUTON Walk By Faith
NEIL YOUNG The Painter

BUCKETHEAD USERJ TANKIAN We Are One Biues
EXODUS Shove! Headed Kill Machine Matt Abramovitz
CAVE IN Trepanning g
MOST PRECIOUS BLOOO Damage Control Freak BUCDYGUYBrng{ERIn
Faction Planet Jaz
Jeff Regan Steve Williams
KORN Twisted Transistor OREGON Prime
THRICE Image Of The Invisible PRAFUL Pyramid In Your Backyard
REOMAN Rush Da Security
TONY YAYO /EMINEM Orama Setter Mexicana
Boombox Mark Bejarano
Jeft Regan LOS ALAZANES Siempre Oue Me Emborracho
MAKO SHARK Club Jacket RAMON AYALA... Pufialada Fatal
The Pulse ZAINO Encontraras El Amor
Haneen Arafat
GREEN DAY Wake Me Up When Seplember Ends | L’?z::a:hmms
Starlite )
Haneen Arafat ‘ BUSHMAN Step Pon Crime
JIM BRICKMAN Beautitul i -
EARTH, WIND & FIRE Pure Gold ::z:l(ay
Underground Garage DATRUTH /LR, 215 Better
Kid Leo SMOKIE NORFUL God Is Able
CONTRAST Caught In A Trap NAJIYA THREATT Watching Over Me
Shade 45 . "
Lil Shawn llllmerso Latino
PURPLE RIBBON ALLSTARS... Kryptonite Gino Reyes
50 CENT Hustler's Ambition ANASOL Sentimiento
PHARRELL Can | Have It Like That l RA-ASH Amor A Medias

. . REIK Noviembre Sin Ti
Hip-Hop Nation S
Reggie Hawkins Tropical
50 CENT Hustler's Ambition )
JUELZ SANTANA | Got This Gino Reyes
ALKAHOLIKS Fiute Song HECTOR EL BAMBIND Calor
GHOSTFACE Be Easy l AMARFIS Y LA BANDA ATAXKE Amor Amar
DILATED PEOPLES Back Again I N'KLABE Amor De Una Noche

D Adult Alternative
[\.‘-,ﬂ_ ~ Kelly Peck
- BLACK REBEL MOTORCYCLE CLUB Aint No Easy Way
Alan Furst 800-494-8863 THE CORAL In The Moming

10 mitlion homes 180,000 businesses
Afternative Adult Contemporary
Dave Sloan Jason Shiff
ALKALINE TRID Mercy Me AQUALUNG Brighter Than Sunshine
YOUTH GROUP Shadowland LIFEHOUSE Blind
BLOC PARTY Helicopter COLLECTIVE SOUL How Do You Love

aoL Radio@Network |
Ron Nenni « 415-934-2790

Top Alternative

Pete Schiecke

ALL-AMERICAN REJECTS Move Along
Top Country

Bsvitle Darden

KENNY CHESNEY Who You'd Be Today
SHANIA TWAIN Shoes

Top Jams

Donya Floyd

BLACK EYED PEAS My Humps
MARIC Boom

KEYSHIA COLE | Should've Cheated
DAL Latty Tatty

Top Pop
Jeff Graham
SIMPLE PLAN Crazy

@RADI O HETWORKS |

Phil Hall* 972-991-9200 !

Country Coast To Coast

Dave Nicholson

KENNY CHESNEY Who You'd Be Today
ABC AC

Peter Stewart

D.H.T. Listen To Your Heart

The Touch

Stan Boston
ALICIA KEYS Unbreakabie

Rejoice
WitlieMae Mciver

MARY MARY Yesterday
SHIRLEY CAESAR | Know The Truth (Lies)

JONES
RADIO
—NETWORK .

Ken Moultrie « 800-426-9082

Soft AC

Mike Bettelli/Teresa Cook
LIFEHOUSE You And Me
Mainstream AC

Mike Bettelli/Teresa Cook

DELTA GOODREM Lost Without You
Mainstream Country

Hank Aaron

KENNY CHESNEY Who You'd Be Today
New Country

Hank Aaron

KENNY CHESNEY Who You'd Be Today
Lia

Ken ie/Hank Aaron

©

ISNEPR.
Artist/Title Total Plays
HILARY DUFF Wake Up 76
KELLY CLARKSON Behind Thess Hazel Eyes 75
CRAZY FROG Axel F Il

JESSE McCARTNEY Beautiful Soul

ALY & A.J. Do You Believe In Magic

BOWLING FOR SOUP 1984

AKON Lonely

B3 Dance For You

ALY & A.J. No One

YELLOWCARO Ocean Avenue

J0JO Leave {Get Out)

RIHANNA Pon De Replay

GWEN STEFANI Rich Girl

CHEETAH GIRLS | Won't Say

KELLY CLARKSON Breakaway

B5 U Got Me

KELLY CLARKSON Since U Been Gone

BOWLING FOR SOUP Aimost

CLICK FIVE Just The Girl 28

GWEN STEFANI Cool 28
Piaylist for the week of Sept. 11-17.

VI BBVE8EEIIIFY

866-MVTUNES

West

BABYFACE Sorry For The Stupid Things
SWITCHFOOT Stars

HANNA-McEUEN Ocean

BROOKS & DUNN Piay Something Country
RAY J One Wish

Midwest

BABYFACE Sorry For The Stupid Things
SWITCHFOOT Stars

HANNA-MCEUEN Ocean

RAY J One Wish

BROOKS & DUNN Play Something Country

Southwest

BABYFACE Sorry For The Stupid Things
SWITCHFOOT Stars

HANNA-MCEUEN Ocean

RAY J One Wish

JOSH KELLEY Only You

Northeast

BABYFACE Sorry For The Stupid Things
SWITCHFOOT Stars

JDSH KELLEY Only You

RAY J One Wish

BROOKS & DUNN Play Something Country

Southeast

BABYFACE Sorry For The Stupid Things
HANNA-MCEUEN Ocean

SWITCHFOOT Stars

RAY J One Wish

JOSM KELLEY Cnly You

KENNY CHESNEY Who You'd Be Today
Danny Wright

Ken Moultrie/Hank Aaron

KENNY CHESNEY Who You'd Be Today
AT40

SWITCHFOOT Stars
NATASHA SEDINGFIELD These Words

CHR
KANYE WEST Gold Oigger
ASHLEE SIMPSON Boyfriend

24 Hour Formats
Jon Holiday » 303-784-8700

Hot AC
Jon Holiday

GREEN DAY Wake Me Up When September Ends
HOWIE DAY She Says

U.S. Country
Penny Mitchell

KEMNY CHESNEY Who You'd B¢ Today
TRACE ADKINS Honky Tonk Badonkadonk
MIRANDA LAMBERT Kerosene

£ musicsnippet.com
Tony Lamptey « 866-552-9118
Hip-Hop

BUBBA SPARXXX /PETEY PABLO The Otherside
T. WATERS Tears In My Eyes

| WESTWONID ONE |
Charlie Cook » 661-294-9000

Adult Contemporary
Andy Fuller

SIMPLY REO Perfect Love
ERIC CLAPTDN Say What You Will

Hot Country
Jim Hays

KENNY CHESNEY Who You'd Be Today
BIG & RICH Comin To Your City

Mainstream Country
David Fetker
KENNY CHESNEY Who You'd Be Today

Young & Verna
David Felker

KENNY CHESNEY Who You'd Be Today
TRACY LAWRENCE Used To The Pain

S AV
'H.—!—‘.n'iﬁ—n—!ﬂ
Babio neTwonks|

This week's After Midnite is frozen.

After MidNite

Sam Thompson

ALAN JACKSON USA Today

FAITH HILL Like We Never Loved At All

TOBY KEITH Big Blue Note
GEORGE STRAIT She Let Herself Go

‘wryv

want

Alternative Now
Polychronopolis

KORN Twisted Transistor

BLDC PARTY Helicopter

THRICE Image Of The invisible

DEPECHE MDDE Precious

DEATH CAB FOR CUTIE Sou! Meets Bady

AC Active
Dave Hunter

GREEN DAY Wake Me Up When September Ends
SWITCHFOOT Stars
SANTANA {/MICHELLE BRANCH I'm Feeling You

the john iaihP;
radio show' "=
Music and intsligence for your Life
Scott Meyers « 888-548-8637

This week's John Tesh Radio Show is frozen.

Tesh Nightly Show
EAGLES No More Cloudy Oays

Tesh Weekend Show
EAGLES No More Cloudy Days

@.’MUSIC

Jay Frank « 310-526-4247

Audio

BLACK EYED PEAS My Humps

BLOCPARTY Helicopter

CLYPH Planes, Brains and Automobiles
FLOETRY /COMMON SupaStar

FRANKIE J. More Than Words

GORILLAZ Dare

HAWTHDRNE HEIGHTS Nikki FM

LIL KIM Lighter’s Up

MACK 10 Like This

RICKY MARTIN 1/FAT JOE & AMERIE | Don't Care
SANTANA {/MICHELLE BRANCH I'm Feelinp You
SHANIA TWAIN Shoes

SUGARLANO Just Might (Make Me Believe)
SOUTHLAND Radio

THOUSAND FDOT KRUTCH Move

Video

ASHLEE SIMPSDN Boyfriend

BLAKE SHELTON Nobody But Me

BLAC PARTY Helicopter

BOYZ IN DA HOOD Felonies

FRANKIE J. More Than Words

LIZ PHAIR Everything To Me

MACK 10 Like This

R. KELLY Slow Wind

AANDY TRAVIS Angels

RICKY MARTIN {/FAT JOE & AMERIE | Don't Care
STORY OF THE YEAR We Oon't Care Anymore
WILL SMITH Party Starter

www americanradiohistorv com
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Pays
KANYE WEST Gold Digger 3
GREEN OAY Wake Me Up When September Ends 30
BOW WOW I/CIARA Like You 0
MARIAH CAREY Shake it Off 8
PUSSYCAT DOLLS Don't Cha 8
GORILLAZ Feel Good Inc. 5
GWEN STEFANI Cool 5
ALICIA KEYS Unbreakabie k2]
MY CHEMICAL ROMANCE Helena 3
FALL OUT BOY Sugar, We're Gain’ Down 8
DAVID BANNER Play 13
HILARY DUFF Wake Up 12
SHAKIRA No 12
DAVE MATTHEWS BAND Dreamgirl 12
BLACK EYED PEAS Don't Lie n
YING YANG TWINS Badd n
AKON Belly Dancer (Bananza) 1
FRANZ FERDINAND Do You Want To "
NINE INCH NAILS Only Al
PAUL WALL {/81G POKEY Sittin’ Sidewayz 10

Video piaytist for the week of Sept. 12-18.

General Manager

PAUL WALL 1/81G POKEY Sittin’ Sidewayz 42
YING YANG TWINS Badd 40
KANYE WEST Gold Digger k)
DAMIAN “JR. GONG” MARLEY Welcome To... 29
NINE INCH NAILS Only 2
FOO FIGHTERS DOA 2

2

GREEN OAY Wake Me Up When September Ends
MY CHEMICAL ROMANCE The Ghost Of You 2

@

SEAN PAUL We Be Bumin’ <)
BOW WOW ICIARA Like You 2
PSC UT.I. & LIL SCRAPPY I'm A King 2
OAVID BANNER Play 2
FRANZ FERDINAND Do You Want To 21
SYSTEM OF A DDWN Question! 2
AVENGED SEVENFOLD Bat Country 2
YOUNG JEEZY VAKON Soul Survivor ]
WHITE STRIPES My Doorbell 20
50 CENT /MOBB DEEP Outta Controt 19
YOUNG JEEZY And Then What 8

ALL-AMERICAN REJECTS Dirty Little Secret 18
Video playlist for the week of Septl. 12-18.

- NATIONAL MUSIC

Lori Parkerson
202-380-4425

This week's XM Satedite Radio is frozen.

BPM (XM81)
Alan Freed

SARAH ATERETH Qut Of My Mind
DEE RDBERT Come Inside My Workl
MICHAEL M Dear Diary

Squiz (XM48)
Charlie Logan

BEAUTIFUL CREATURES Anyone
AMERICAN MINOR Waik On

BURN SEASON Carry On

DEATH BY STEREQ This Is Not The End
RUN Wasting Away

The Loft (XM50)
Mike Marrone

PETER BRADLEY ADAMS Teresa

PETER BRADLEY ADAMS Queen Of Hearts
PETER BRADLEY ADAMS One Foot Down
RYAN ADAMS The Hardest Part

X Country (XM12)

Jessie Scott

RANDY ROGERS BAND Live At Silly Bobo's
SOUTH AUSTIN JUG BAND Dark & Weary World
MIKE MCCLURE BANO Camelot Falling

STONEY LARUE The Red Dirt Aibum

75 miltion households
Rick Krim
Exec. VP

Adds

CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM
Chris Pari, VPMusic & Takent

ADDS
FAITH HILL Like We Never Loved At All
GEROGE JONES I/DGLLY PARTON The Blues Man
Plays

™w W
TRISHA YEARWOOD Georgia Rain 34 30
BLAKE SHELTON Notody But Me 3 2%
BROOKS & DUNN Play Something Country 3¢ 33

MDNTGOMERY GENTRY Something To Be.. 29 28
SARA EVANS A Real Fine Piace To Start 8 3

GARY ALLAN Best | Ever Had 2% 3
GRETCHEN WILSON All Jacked Up 2 28
FAITH HILL Mississipoi Girl 27 30
BRAD PAISLEY Alcohol 7 29
DIERKS BENTLEY Core A Littte Closer 1 B
JASON ALDEAN Hickdown % 3
KEITH URBAN Better Life 4 %
VAN ZANT Help Somebody 28
J. O'NEAL 1C. UNOERWOOO Does HeLove You 18 25
LITTLE BIG TOWN Boondocks 18 20
40 DEE MESSINA Delicious Surprise (1 Believe 1t) 18 15
BON JOVI Have A Nice Day 16 25
ALAN JACKSON The Talkin' Song Repair Blues 16 16
TOBY KEITH As Good As | Once Was 16 14

LEANN RIMES Probabiy Wouldn't Be This Way 16 14

GREAT AMERICAN COUNTRY ~
38.3 million households
Ed Hardy, President
Sarah Trahecn, VP/Programming

ADDS

RICKY MARTIN {/FAT JOE & AMERIE | Don't Care
LIZ PHAIR Everything To Me
SANTANA UMICHELLE BRANCH I'm Feeking You

BLAKE SHELTON Nobody But Me

VAN ZANT Nobody Gonma Tell Me What To Do

MARIAH CAREY Shake It Off

WEEZER Beverly Hills

MISSY ELLIOTT Lose Control

BLACK EYED PEAS Don't Lie

LIFEHOUSE You And Me

NATASHA BEDINGFIELD These Words
GREEN OAY Wake Me Up When September Ends
SHERYL CROW Good Is Good

GWEN STEFANI Cool

GORILLAZ Feel Good Inc.

NICKELBACK Photograph

DAVE MATTHEWS BAND Dreamgic
BACKSTREET BOYS Just Want You To Know
KANYE WEST Gold Digger

COLDPLAY Fix You

BON JOVI Have A Nice Day

D.H.T. isten To Your Heart

AQUALUNG Brighter Than Sunshine

ROB THOMAS This Is How A Heart Breaks
LEELA JAMES Music

Ward and Launch’s Don Kaye.

' AUNCH

Jio Networks

GETTING COLD IN HERE Cold recently stopped by Launch Radio
Networks studios to chill out with the people there. Get it? Cold? Chill out?
We're priceless. Here are (I-r) Cold bassist Jeremy Marshall, hardDrive
producer Roxy Myzal, Cold drummer Sam McCandless and singer Scooter
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GARY ALLAN Best | Ever Had
GRETCHEN WILSON AR Jacked Up

BILLY CURRINGTON Must Be Doin” Somethin’ Right

TOBY KEITH As Good As | Once Was

SARA EVANS A Real Firg Place To Start

CRAIG MORGAN Redneck Yacht Club

BRAD PAISLEY Alcohol
BROOKS & DUNN Ptay Something Country

TRISHA YEARWOOD Georgia Rain

JOSH GRACIN Stay With Me (Brass Bed)

FAITH HILL Mississippi Girl

RAY SCOTT My Kind Of Music

MONTGOMERY GENTRY Somsthing To Be Proud Of

SUGARLAND Something More

ERIKA JO | reak Things

BLAKE SHELTON Goodlyye Time
BILLY GILMAN Hey Littlx Suzie

JASON ALDEAN Hicktown
COWBOY TROY I You Don't Wanna Love Me
CHRIS CAGLE Miss Me Baby

PRILLSTAR

CONCERT PULSE

e e ]

Avg. Gross

Pos. Artist {in 000s)
1 DAVE MATTHEWS BAND 14035
2 NEIL DIAMOND 1,355
3 KENNY CHESNEY 1,063.7
4 ANGER MANAGEMENT TOUR 1,042.2
5 0ZZFEST 885.9
5 CDLOPLAY 806.6
7 TOM PETTY & THE NEARTBREAKERS  613.1
8 JAMES TAYLOR 5996
9 DESTINY'S CHILD 485.1
10 MOTLEY CRUE 4605
11 RASCAL FLATTS 4454
12 VANS WARPEO TOUR 4346
13 AMERICAN 1DDLS LIVE 4284
14 SYSTEM OF A DOWE 4199
15 SANTANA 4048

Among this week's new tours:
Alison Krauss & Union Station
Ban Jovi
Mannheim Steamroller
Ryan Cabrera
Yellowcard

The CONCERT PULSE is courtésy of
concert industry trade
publication POLLETAR, 559-271-7900
or www.polistaronline.com.

Alan Jackson, Alison Krauss,
Craig Morgan, LeAnn Rimes,
Julie Roberts, Marty Stuart and
Keith Urban are slated to be on
hand at the Grand Oie Opry
House when Country Reaches
Out: An Opry Benefit for the
American Red Cross airs com-
mercial-free on GAC, with simul-
casts on DIY Network and Fine
Living (Tuesday, 9/27, 9pm ET/
6pm PT).

Friday, W28 -

o Alicia Keys Unplugged pre-
mieres on MTV (10pm ET/PT).
T r-

*Shaggy, The Tonight Show

With Jay Leno (NBC, check local
listings for time).

¢ Nickel Creek, Late Night
With Conan O'Brien (NBC, check
local listings for time).

*INXS, Late Late Show With
-

—
TELEVISION
Tube Tops Craig Ferguson (CBS, check lo-
Terri Clark, Billy Currington,  cal listings for time).

* OK Go, Last Call With Car-
son Daly (NBC, check local list-
ings for time).

* Trisha Yearwood, The Ellen
DeGeneres Show (check local
listings for time and channe!).

» Better Than Ezra, The Tony
Danza Show (check local listings
for time and channel).

Monday, 328

* Paul Anka guest-stars on
Las Viegas (NBC, 9pm ET/PT).

* Buddy Guy, Jay Leno.

» Weezer, Jimmy Kimmel Live
(ABC, check local listings for
time).

* Dwight Yoakam, Conan
O'Brien.

* Bon Jovi, Ellen DeGeneres.

s LL Cool J, Tony Danza.

Tuesday, /27

» Stephen Stiils, Jay Leno.
« Death Cab For Cutie, Conan
O'Brien.
o Stellastarr, Carson Daly.
Wednesday, 9/28

* Dolly Parton, Jay Leno.
o The Like, Carson Daly.

Thursday, 329 PRI

* Supergrass, Jay Leno.
* Sheryl Crow, Conan O'Brien.
* Jo Dee Messina, Craig Fer-

guson.
— Julle Gidlow

J

G"-.

The iTunes Music Store TD]) 16-“q

5. WEEZER Beverly Hills

8. GORILLAZ Feel Good Inc.

10. NICKELBACK Photograph

——— e — = m——

1. COLDPLAY Fix You (EP)

10. SIGUR ROS Takk

www americanradiohistorv com

F Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all four
maijor label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Sept. 20, 2005.

1. KANYE WEST f/JJAMIE FOXX Gold Digger

2. BLACK EYED PEAS My Humps

3. GREEN DAY Wake Me Up When September Ends
4. FALL OUT BOY Sugar, We're Goin' Down

6. ASHLEE SIMPSON Boyfriend
7.50 CENT /MOBB DEEP Outta Control

9. BLACK EYED PEAS Don't Lie
Top 10 Albums

2. DISTURBED Ten Thousand Fists
3. DAVID GRAY Life In Slow Motion
4. BON JOVI Have A Nice Day

5. KANYE WEST Late Registration
6. SWITCHFOOT Nothing Is Sound
7. DEATH CAB FOR CUTIE Plans 19
8. COHEED & CAMBRIA Good Apollo...
9. BLACK EYED PEAS Monkey Business
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Hip-Hop, U.K. Style

Britain's burgeoning urban music community

ip-hop and urban music are often thought of as purely U.S.
.. phenomena, with occasional exceptions such as U.K. acts
Craig David, Mark Morrison, MIA and Dizzee Rascal, who have
had measurable success stateside. But U.K. hip-hop has been de-
veloping as a formidable force over the past 20 years, moving from
the club culture to pirate radio and then to such commercial out-
lets as BBC Radio 1, London’s Xfm, national Urban station 1Xtra,
and Choice FM, London’s latest 24-hour hip-hop station.

I recently spoke with two leading authori-
ties on the rising UK. hip-hop scene: George
Ergatoudis, Music Manager for 1Xtra, and
Dan Greenpeace, host of The All City Show on
London’s Xfm.

Radio To Label & Back

Ergatoudis started in radio in 1989, as a
trainee producer at BBC Radio 1, but in 1990
he took an opportunity to work
on the other side of the mu-
sic-industry fence, joining
dance and urban record
label 4th & Broadway as
Manager/Club Promo-
tions. But he soon discov-
ered that his true vocation
was in radio, and toward the end
of 1990 he joined the newly launched London
Dance station Kiss 100.

“I spent seven years at Kiss, initially pro-
ducingall their specialty musicshowsand, lat-
er, all the daytime programming,” Ergatoudis
said. “In1997 I returned to BBC Radio 1 to pro-
duce mainstream programming before being
asked to develop the BBC's new [Urban] sta-
tion, 1Xtra. The station launched in August
2002 and has been a great success.

“Iam responsible for the overall music pol-
icy of 1Xtra, and I take a global view of all the
relevant black or urban music genres. For the
U.K., that means predominantly hip-hop,
dancehall, R&B, drum-and-bass, garage and
grime, with some soca and reggaeton.

“As new genres become relevant, we're al-
ways early adopters. | also chair our weekly
playlist meeting, attended by key staff and
DJs, where we decide which records to put in
rotation, and | schedule the music on the sta-
tion Monday through Friday, 6am-7pm.”

About 1Xtra

Ergatoudis explained that 1Xtra was
launched to provide a service for young black
music fans in the UK., an audience the BBC
hadn’t been connecting with. Additionally, he
said, “We're available on DAB digital radio,
satellite and cable, and also online, at
www.bbc.co.uk/1xtra. We have a very strong
web presence, with all of our shows available
online for up to seven days after broadcast.

“We also boast a serious array of specialist
DJ talent and a lot of unique content. One of
our main missions is to find and nurture new
U.K. urban music talent.

“1Xtra can and does help break records in
the UK. Because we are fearless champions
of new, often unsigned music, we are watched
very carefully by the major record labels. We
were the first station in the U.K. to play acts
like MIA and Dizzee Rascal and the first

to heavily support the
evolving grime genre.
“One recentexample of

‘t ra support for a U.S. artist
that comes to mind would

be Bobby Valentino, with
E E ‘Slow Down.” We put the
record in rotation well
before U.S. radio, months

ahead of release, and helped build up huge
anticipation for the record. ”

U.S. Vs. U.K. Hip-Hop

About the differences between hip-hop in
the United States and in the UK., Ergatoudis
said, “The U.S. market is so enormous, so
much better-developed and well-financed,
that it has been hard for UK. hip-hop artists
to compete.

“There’s a lot of raw talent in the U.K. and
a growing number of original and talented
producers. It's all about being distinctive, at
the end of the day. The U.K. has been trying
to find its own voice, and I strongly believe
that the grime genre represents our best shot.
Grime has a new sound that could only have
originated in the UK., with its unique street
culture and musical influences.”

So what artists in particular is 1Xtra getting
behind? “Some of the key artists we are sup-
porting include the group Roll Deep, featur-
ing the maverick genius MC Wiley,” Ergatou-
dis said. “There are also a couple of other hot
MCs, including Kano and Durrty Goodz.

“The best unsigned MC in the UK. right
now is Sway, whom we have supported from
our first week on-air. Then there’s Nate James,
a soulful but commercial R&B artist we've
been championing. Perhaps most interesting
of all is Plan B, a 19-year-old who delivers
amazingly gritty, poetic and often controver-

sial lyrics with some interesting music. He can
also sing.

“In my opinion, the only U.K. urban artists
who stand a chance in the U.S. are those that
have a unique style and vision. | believe that
someone, or perhaps a group, from within the
burgeoning grime scene will eventually break
through and cross over. Especially watch out
for Wiley and Plan B.”

All City Show-: History & Mission

Dan Greenpeace started his radio career in
1986, on a pirate station in Leeds, England. For
anumber of years he worked at college radio
stations, handling jobs from programming to
presenting, but after he spent some time in-
terning at WXKS (Kiss 108)/Boston, he was
determined to break into radio professional-
ly. In 2000 he recorded a pilot for BBC Radio
1, and shortly thereafter he started presenting
on Xfm.

“It was actually [UXK. D] and MTV Europe
personality] Zane Lowe, who presented the
Music Response show on Xfm, whe convinced
then-Programming Director Andrew Phillips
to commission a hip-hop show,” Greenpeace
said. “Shortly thereafter Andrew gave the
green light for the Xfm hip-hop show.

The

chow

“Zane and I co-presented The All City Show
alongside DJ Touché of The Wiseguys until
Zane began making plans for a move to BBC
Radio 1and D] Touché’s schedule became too
time-consuming. I was left to present and D]
because I had done most of the background
work and production from the cutset.

"“The mission of The All City Show has not
changed from Day One: We aim to provide the
best from a broad spectrum of hip-hop mu-
sic, with an element of humor and approach-
ability, to connoisseurs and newzomers alike.

“All City Show started as a cool name for a
radio show and has progressed into a brand.
The name relates to a term used in the early
'80s among graffiti artists in New York. When
they painted their names on a subway train
and it was seen in more than one borough
without being cleaned off by the transit au-
thorities, that artist or graffiti mural was
deemed ‘all city.’

“The show is three hours long and broadcast
on Saturdays from 9pm until midnight. We
cover all forms of hip-hop and mix U.S. major-
label output right next to domestic U.K. rap.”

The U.K. Urban Market

I wondered what kind of progress Green-
peace seen urban music make in the U.K.?
“The current state of the urban market in the
UK. isa lot better than 10 years ago,” he said.
" About five years ago [ noticed a shift in atti-
tude toward domestic artists. Radio, the press
and TV all seemed a lot more open to support-
ing the home-grown scene. The kids buying
records have now started to icolize our own
artists, as well as the 50 Cents and Eminems.
Tiny percentages have broken through, with
the help of a major deal.

www americanradiohistorv com

“The US market is so
enormots, so much better-
developed and well-
financed, that it has been
hard for U.K. hip-hop
artists to compete.”

George Ergatoudis

“In the short term the independents will
nurture the talent to further break down the
barriers traditionally imposed on domestic
black talent. In five years the mass market will
be ready for more domestic urban repertoire.
With dedicated TV stations like Channel U,
UK. artists are guaranteed to get their self-
funded videos seen by the nation.”

And Greenpeace does some talent tracking
himself. “With my radio show, I'm lucky to
meet the biggest U.S. stars on a weekly basis,
right next to the brightest U K. artists,” he said.
“I use the radio show as a way to scout for
domestic talent. One artist I've championed
— and I'm also starting to distribute his mu-
sic —is Sway. He’s also known as Sway Dasa-
fo.

"I've seen so many rappers pass through
our studio, but he has been the only one I've
felt confident in approaching to market. He’s
definitely a name to look out for. We recently
took him to New York, where he even im-
pressed hosts Lord Searand Rude Jude on Sir-
ius’ Shade 45, Eminem’s channel.”

Born In The USA

I asked Greenpeace what he sees as the
differences between the U.S. and U K. ap-
proaches to hip-hop. “In the USA, the so-
called urban market has always been
healthy,” he replied. “Hip-hop was born in
the USA in the late 1970s, but the U K. has
never been far behind in terms of its fan
base.

"It has always been an imported art form
that the mainstream in the U.K. has struggled
to accept, but it's now acceptable to rap proud-
ly in a British accent and talk about uniquely
British experiences — but without the finan-
cial rewards just yet.

“We have rock legends, but very few black
idols in music. I think that’s a cuitural differ-
ence that is changing. America nurtures and
celebrates its talent, whether in sports, music
or art, but it's just as quick to ensure their
downfall when they don’t conform. In the
U.K. you don't experience those extremes.

“It's simply been a long, slow haul to get to
this point. As they say, the only way is up.”

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Mr. Hollander’s Opus

A candid conversation with Infinity’s head honcho

{

career New Yorker, Infinity Chairman/CEO Joel Hollander
A has a string of high-profile call letters attached to his re-

sume that’s longer than the strip of toilet paper attached to my
shoe. He worked at WHN, WAPF, WRKS, WKTU, WBLS and
WFAN before moving to Westwood One in 1998, where he spent

five years as President/CEO.

In May 2003 Hollander transitioned to In-
finity, where he was installed as President/
COO. In January of this year he was adorned
with Chairman/CEO stripes. Last week I had
the chance to chat with him about the current
state of our industry, Infinity’s foray into “Jack”
territory, indecency, some guy named Howard
Stern and the future of radio.

R&R: What do you see as the most significant
changes or advancements in radio over the last 10
years?

JH: We're living in an electronic age where
the information comes
fast and furious. The
radio industry as a
whole is starting to em-
brace some of this tech-
nology along with its
bricks-and-mortar
business, whether it's
podcasting or stream-
ing. ;

There's a lot going Joel Hollander
on with digital radio, which the industry is try-
ing to adopt right now. There are tons of issues
every day, and digital is something the indus-
try asa whole is working together pretty close-
ly to adopt, market and promote.

It's aways down the road. It's not something
that's going to affect anyone’s bottom line in
2006 and probably not in 2007, but it's some-
thing that has to be looked at and invested in
while we're taking a look at the future and
where we're going.

R&R: Viacom is going to be split into two com-
panies soon. How will having the radio division sep-
arate from the MTV side change the way the opera-
tion works?

JH: Not much is going to change here. We'll
be under Les Moonves’ company, CBS, with
outdoor, TV and Showtime. We're pretty ex-
cited about it. We think we have some good
growth potential here over the next three to
five years, and we're making smart invest-
ments. The split will occur sometime between
the end of the year and the first quarter.

R&R: Infinity is one of the few companies that
have made a huge commitment to the new Jack for-
mat. You have nine Jack stations and have gone so
far as to name Kurt Johnson VP/All Things Jack-
Related. What opportunity did Infinity see in this
new format?

JH: I took over as Chairman/CEO in Janu-
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ary, and we've been trying to change the par-
adigm. Whether it’s programming, technolo-
gies, sales training or training in general, we're
trying to do things differently.

We had some radio stations that were chal-
lenged — big stations in big markets whose
cash flows have come down over a number
of years ~— and we thought Jack was an op-
portunity within those marketplaces to make
a difference competitively. It's been an abso-
lute resounding success in a short period of
time, and we're excited about that.

We're also leading the way in podcasting.
We're trying to figure out a revenue model
there. We're streaming all of our News radio
stations, which hasn’t been done before, and
we've generated some nice revenue since we
put those oceanfront-property stations up an
the Internet in April. We've seen a bit of a pcp
in midday listening in offices, where you have
a hard time listening to AM radio.

We're trying to be as aggressive as we can
moving forward. We took a big heritage sta-
tion in Washington, WHFS, and turned that
Spanish-language, and it’s doing pretty weil
right now. We did the same thing in Tampa a
few weeks ago. We look at each market ind'-
vidually and see what the competitive lanc-
scape is and see if there are ways we can im-
prove our cluster position.

R&R: The early Jack ratings have been promis-
ing in several major markets,
like Dallas and Los Angeles.

JH: Our Jack station in
Dallas has done extreme-
ly well, and Los Angeles
is a grand slam: It went
from 17th to first in-demo
over a four-month period. Seattle’s doing well;
Baltimore’s doing extremely well; Minneapo-
lis is doing well; Chicago and New York, it"s
still a little early. But we're liking what we're
hearing and seeing all over the place.

R&R: Jack here in L.A. is my No. 2 preset but-
ton.

JH: What's your first choice?

R&R: You'll laugh at this: [Clear Channel Talk!
KFL

JH: I wouldn't laugh at that. I listen to
WINS/New York, and I'm a fan of Talk radio.
I don't have time to read unless I'm on the
computer, so I need to know what's going on.

R&R: I know the company took quite a bit of flak
when WCBS-FM/New York flipped to Jack. It took

alot of people by surprise, and there were many arm-
chair quarterbacks who said, “What were they think-
ing? Why didn't they flip WNEW?" Do you think
it will ultimately be proven that this was the right
move?

JH: They said the same thing in Los Ange-
les with [Jack predecessor] “Arrow.” And now
what are they saying? There’s no question, we
certainly took some heat. You have
a heritage station of 33 years, but
it wasn't growing as fast we
needed it to grow, and we
felt that this was a way to
have a faster-growing radio
station over the next three
to five years.

F'm on the older end of %
that demo, and I like the sta- * o,
tion, but advertisingwise it .t "y
wasn't where weneeded ittobe.

So we made the change, and we feel
pretty good about it — the same as we do
about WJMK/Chicago — and we're putting a
lot of resources behind it. Another thing we're
being aggressive about is marketing and pro-
motion.

These formats — it's all about content. If you
build it and it's good, it’s like Field of Dreams,
they’ll come. If not, they don’t come. Jack
proved that there are a lot of people in Los
Angeles who have a taste for that radio station.

What's important here is that we think the
whole industry, after taking so many shots
over the last few years, is still incredibly vi-
brant. We're doing so many good things. Just
look at what's happened in the last two weeks,
how many people we, as an industry, have
helped in the Gulf Coast, whether it was col-
lecting bottled water or raising millions of dol-
lars. 'm pretty proud to be in this industry.

R&R: I was never so proud of this industry as 1
have been in the last two weeks, seeing how, on the
local level, radio led the way in terms of grass-roots
efforts to get funds and supplies to the affected ar-
eqas. Radio had people out pounding the pavement
to raise money, and they did a hell of a job.

JH: That’s why this has always been a great
industry. It's incredible what's been done over
the past few weeks, and it was the same thing
on 9/11. There are many radio stations in this
country that raised millions of dollars for char-
ities and people in need, and we don't get a
lot of credit for that. But it’s not a matter of
credit, it's a matter of the strength of the medi-
um and what it does.

R&R: Let's switch gears
to the topic of indecency,
since it's been a top-of-mind
issue of late. Everyone's come
under fire, and broadcast
companies are having to ad-
dress certain issues. What is your company's poli-
cy on indecency or perceived indecency? The big
question is, where is that line?

JH: We've always had our policies, and
we're very prudent and aggressive in enforc-
ing them. There’s been a lot written about in-
decency, and we're trying to adhere to the
rules, which is sometimes not easy. We're pret-
ty aggressive about toeing the line and doing
what's right.

R&R: On a related subject, many people feel In-
finity has a big challenge on its hands replacing
Howard Stern.

JH: Who's that? [Laughs.]

R&R: He's going to be gone in January, and
you've got some major slots to fill. We both know
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the rumor mill has been spitting out names that in-
clude Adam Carolla on the West Coast and David
Lee Roth in New York and possibly some other East
Coast markets. Is there anything concrete to report
as far as the search to replace Howard?

JH: We have a plan, and we're about ready
to implement it. We'll be able to announce that
at the proper time, which is not too far in the
= distant future, because we’re coming
into the fourth quarter. We're ex-
cited about it. It's a challenge.
PO %, Replacing Howard Stern is
iy obviously not an easy task.
U} He's one of the great enter-
| tainersin our medium ever,

and he’s done a great job
for advertisers and share-
holders and radio stations

’yf

over the years, Thatbeing said,

* we have an opportunity to do

some different things, and we're excit-
ed about it.

R&R: I think the key word here is opportuni-
ty. This gives you the opportunity to diversify a bit.

JH: It does, and we're going to diversify.
We're going to have a number of morning
shows. We're not going to put all of our
eggs in one basket. We don’t want to try to
hit the ball over the wall with one shot. We
want to incubate some new shows and have
some talent who've been on the air try new
things.

R&R: Some of your stations, like KHWD/Sac-
ramento and WRKZ/Pittsburgh, have been built
around Howard. Do you foresee any format adjust-
tents coming?

JH: You can expect us to do tons of different
stuff.

R&R: Back to the satellite question: With
Howard going to satellite, what kind of plans does
Infinity have to combat the chance that Howard and
people like him will drive satellite radio subscrip-
tions?

JH: We don’t have to combat them, they
have to combat us. We're the established
business. There’s a business for satellite ra-
dio. Whether it’s a business of 20 million to
30 million or 12 million to 15 million, we’ll
find out in the next few years. We believe
that the radio industry is being aggressive
enough moving forward in developing new
content and things of that nature and invest-
ing in new technologies that it’s not going
to be that big an issue.

R&R: Are you surprised that the satellite radio
industry has been able to make such a sizeable foot-
print, at least in the PR realm, so quickly?

JH: They've been smart in what they've
done in the last couple of years. They've cer-
tainly done a very good job PR-wise, but we'll
see what happens in the next few years.

R&R: Speaking of the next few years, once you
get your plans in place and you've got your new
morning shows and the company is moving in dif-
ferent directions, what do you foresee for 2006 and
beyond, as far as the world of Infinity?

JH: We've been very aggressive about renego-
tiating our sports-rights deals, which will create
leverage for the company next year, and we're
excited about that. We love the sports business,
but it’s not as exclusive as it used to be.

We think we're going in the right direction.
We're very positive about where we're going
with all of the things we're doing. We think
we're doing things to ensure the viability of the
radio stations and Infinity for the next five to
10 years.
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ARTIST TITLE LABEL(S) S Pbvs Aﬂm:u‘ce

MARIAH CAREY Shake It 0ff (islanc//DJMG) 7814 +817 661888
RIHANNA Pon De Replay (Def Jam/IDJMG) 6353 85 459317
WEEZER Beverly Hills (Geffen/ 6069 +362 409893
LIFEHOUSE You And Me (Geffen) 6042 -164 455964
0.H.T. Listen To Your Heart (Robbins/ 5967 656 397222
MARIAH CAREY We Belong Together fisland//DJMG) 5910 303 464870
PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha (A&M/interscope) 5886 258 442444
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 5823 +68 450024
KELLY CLARKSON Behind These Hazel Eyes /RCA/AMG) 5474 393 431584
BLACK EYED PEAS Don't Lie /A&M/interscape) 4386 +199 342261
KELLY CLARKSON Because Of You (RCA/RMG) 4225 +875 347540
GREEN DAY Wake Me Up When September Ends (Reprise/ 4152  +1055 306591
PAPA ROACH Scars (Geffen) 4078 <226 309299
NATASHA BEDINGFIELD These Words (Epic) 3817 -370 245379
BLACK EYED PEAS My Humps (A&Milnterscape) 3659 +783 332585
BOW WOW fIOMARION Let Me Hold You /Columbial 3445 425 252860
GWEN STEFAN! Cool finterscope/ 3414 -494 311293
CLICK FIVE Just The Girl {Lava/ 3384 +206 192411
FAT JOE f{NELLY Get It Poppin’ (Atiantic/ 3380 -468 218733
GORILLAZ Feel Good Inc. (Virgin/ 3158 +295 160782
FALL OUT BOY Sugar, We're Goin' Down (island//0JMG/ 3077 +599 208658
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 2798 +1218 270701
NICKELBACK Photograph (Roadrunner/IDJMG) 2650 +598 172336
AKON Belly Dancer (Bananza) (Universal) 2619 +387 221320
BOW WOW f{CIARA Like You (Columbia) 2315 +649 185041
FRANKIE J. More Than Words (Columbia) 2227 +626 176503
50 CENT f/MOBB DEEP Outta Control (Shady/Aftermati/interscope) 1977 +176 125286
PRETTY RICKY Your Body (Atlantic) 1861 +283 126583
GREEN DAY Holiday (Reprise/ 1833 21 111025
FRANKIE J. How To Deal (Columbia) 1825 -288 119854
LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 1529 479 102417
BACKSTREET BOYS Just Want You To Know (/ive/Zomba Label Group) 1291 882 73571
MARCDS HERNANDEZ If You Were Mine (7V7] 1167 +188 109063
YING YANG TWINS fIMIKE JONES Badd (77} 113 +194 68861
GAVIN DEGRAW Follow Through (/AMG) 1058 +108 48771
RYAN CABRERA Shine On (£.V.L.A/Atlantic) 974 +215 43015
ASHLEE SIMPSON Boyfriend (Geffen/ 945 +516 64753
3 DOORS DOWN Here By Me (Republic/Universal) 936 +90 38545
KEITH URBAN You'll Think Of Me (Capitol/EMC) 835 +119 49732
ROB THDMAS This Is How A Heart Breaks (Atlantic/ 835 -56 37154
CDLDPLAY Speed Of Sound (Capitol) 800 -182 36347
ALL-AMERICAN REJECTS Oirty Little Secret //nterscope/ 762 +71 28879
BOWLING FOR SOUP Ohio... (Sivertone/J/ive/Zomba Label Group) 739 -246 33592
CHRIS BROWN flJUELZ SANTANA Run It (/ive/Zomba Label Group) 629 +243 40517
SWITCHFOOT Stars {Columbial 589 +28 22385
LIL ROB Summer Nights {Upstairs/ 585 -105 30215
WILL SMITH Party Starter finterscope/ 582 +38 18866
TOMMY LEE fIBUTCH WALKER Good Times (71 Education Services) 553 +1 22061
DAVID BANNER Play (SRC/Universal) 542 +172 39800
NELLY Fly Away (Derrty/Fo’ Reel/Universal) 480 +116 42681

116 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay wezk
of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each dayparton each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED E‘I‘
g g | MEDIABASE
10 11400 .
16 1140 MOST ADDED
16 M3} ansr e wess) A0DS
23 10910 | KANYEWEST Gold Digger (Roc-4-Fels/i/MG) 25
18 116/0 RIHANNA If it's Lovin’ That You Want (Def Jam/IDJMG/ b1
22 121 SIMPLE PLAN Crazy fLava/ 17
CHRIS BROWN f/JUELZ SANTANA Run It {ive/Zomba Label Grows) 12
16 110/0 | RYAN CABRERA Shine On (E.V.LA/Atiantic) n
25 1160 ASHLEE SIMPSON Boyfriend /Geffen/ 1"
8 1170 PRETTY RICKY Your Body /Atlantic) 10
6 1313
11212
N 107/0
19 112/0
6 85(18
13 970 MOST
13110 INCREASED PLAYS
13 10212 o
17 1070 | \onst e waseny INCREASE
12 105/4
PR KANYE WEST Gold Digger (Aoc-A-Fela/iDIMG) +1219
GREEN DAY Wake Me Up When September Ends (Reprise)  +1055
3 104125 | KELLY CLARKSON Because Of You (RLA/AMG) +875
94/9 MARIAH CAREY Shake It Off fisland//DJMG) +817
11 68/9 | BLACKEYEDPEAS My Humps (A&Minterscope) 4183
5 7818 BOW WOW fICIARA Like You (Columbial +649
FRANKIE .J. More Than Words /Columbial +626
3 9419 | FALLOUT BOY Sugar, We're Goin' Down island/DUMG)  +599
11 62/2 NICKELBACK Photograph (Roadrunner/IDJMG/ +598
§ 63110 | ASHLEE SIMPSON Boyfriend (Geffen) +516
19 9310
19 95/0
13 9010
10 102/0
o Gl NEW & ACTIVE
7 4012
8 68/4 KACI BROWN Unbelievable /A&M/
4 7511 Total Plays: 457, Total Stations: 36, Adds: 1
1" HOWIE DAY She Says /Epic/
1T Total Plays: 425, Total Stations: 39, Adds: 7
7 4% VERONICAS 4Ever (Sire/Wamer Bros.)
5 35/5 Total Plays: 369, Total Stations: 35, Adds: 6
1 3900 SEAN PAUL We 8e Burnin’ /At/antic)
15 7710 Total Plays: 359, Total Stations: 23, Adds: 6
! SANTANA f/MICHELLE BRANCH I'm Feeling You fArista/AMG)
6 474 Total Plays: 332, Total Stations: 39, Adds: 9
12 6610 T-PAIN V'm Sprung (five/Zomba Label Group)
1 3512 Total Plays: 327, Total Stations: 17, Adds: 5
2 3501 RICKY MARTIN f/FAT JOE & AMERIE | Oon't Care (Columbia)
J Total Plays: 320, Total Stations: 20, Adds: 8
13 4p FOO FIGHTERS Best Of You (RCA/RMG/
3 400 Total Plays: 308, Total Stations: 15, Adds: 0
3 JOSH KELLEY Only You Hodywood!
1 28 Total Plays: 269, Total Stations: 23, Adds: 1
6 NATALIE flJUSTIN ROMAN Where Are You fLatium/Universall
1 11/4 Total Plays: 261, Total Stations: 17, Adds: 0
Songs ranked by total plays
r Station playlists for all R&R reporters are available
on the web at www.radisandrecords. com. |
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W WX ARTST TITLE LABEL() i pLkvs AJ%::?)& b M o0s TADDED
1 1 0.H.T. Listen To Your Heart (Robbins) 3956 83 64016 19 66/0
4 o MARIAH CAREY Shake It Off f/sland/IDJMG) 3894 392 64094 " 66/0 AISTITE ) s
* BLACK EYED PEAS My Humps (4&M/nterscope) 15
5 € RIHANNA Pon De Replay (Def Jam/IDJMG) 3570 +77 60943 15  64/0 | SANTANAAMICHELLE BRANCH I'm Fesling You /Arsta/iMG) 12
6 @O  WEEZER Beverly Hils (Geffen) 3528 +207 55292 16  64/0 FRANKIE J. More Than Words (Columbia) 10
. ASHLEE SIMPSON Boyfriend (Geffen) ]
3 5  LIFEHDUSE You And Me (Geffen) 3501 25 59403 23 651 KANYE WEST God Digger oc A-Fel/IOUMG) 8
2 6 PUSSYCAT DOLLS ﬂBusTA RHYMES Don’t Cha /A&M/b7terscape/ 3363 -347 53179 22 52’0 MARCOS HERNANDEZ I You Were Mine (TVT) 8
8 7 MISSY ELLIDTT Lose Control (Gold Mind/Violator/Atlantic) 3082 -5 47900 15 65/0 PRETTY RICKY Your Body /Atiantic/ 7
7 8  MARIAH CAREY We Belong Together (/siand/iDMG) 3011 475 50421 24  gojp | BOWWOWCICIARA Like You (Cabmbia) 6
RYAN CABRERA Shine On /E.V.L.A/Atlantic) 6
9 9 GWENSTEFANI Cool (interscope/ 2505 289 42458 13 5700 | yicyEBACK Photograph (Raachumer/UMG) s
1 @ BLACK EYED PEAS Don't Lie fA&M/interscope/ 2468 +250 42717 8 65/1 REHANNA If 1t's Lovin® That You Want (Def Jam/IDJME) 4
10 11 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 2374 -289 39289 24 55/0
16 @ CLICK FIVE Just The Girl {Lava/ 2139 +85 36048 12 56/0
18 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 2121 +519 36000 4 63/3
17 @ KELLY CLARKSDN Because Of You (RCA/RMG)/ 2120 +289 35619 6 60j0
12 15  FAT JOE fINELLY Get It Poppin’ (At/antic/ 2086 -390 30120 17 56/1
14 16 NATASHA BEDINGFIELD These Words (Epic/ 2020 -92 32939 18 55/0
13 17 PAPARDACH Scars (Geffen) 2020 -138 31207 32 48j0
15 18 BOW WOW flOMARION Let Me Hold You (Columbia) 1912 -161 28597 12 53/0
19 @ GORILLAZ Feel Good Inc. (Virgin/ 1817 +23 28444 13 5911
24 @ FALL OUT BOY Sugar, We're Goin’ Down (/sland//DJMG) 1610 +361 25507 6 523
22 @ NICKELBACK Photograph (Roadrunner/|0JMG) 1602 +309 27558 5 544
27 @ BLACK EYED PEAS My Humgps (4&M/interscope) 1326 +345 18603 4 52]15
3t @ FRANKIE J. More Than Words (Columbia) 1167 +394 19355 4 53110
33 @ KANYEWEST Gold Digger (Roc-A-Fella/IDJMG) 1106 +398 17563 3 52/8 Mﬂ 5 T
21 25  GREEN DAY Holiday (Reprise) 1091 -261 17441 19 330 INCR E A SED PL A YS
29 @ 50 CENT f/MOBB OEEP Outta Control (Shady/Aftermath/interscape/ 989 +80 14812 10 401 omL
28 @  AKON Belly Dancer (Bananza) (Universal 985 11 15604 9 A3 |, A
23 28  LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJME) 981 -276 13997 13 40/0 GREEN DAY Wake Me Up When September Ends (Reprise) ~ +519
k) @ BOW WOW fICIARA Like You /Columbial 934 +257 15244 4 4116 KANYE WEST Gold Digger /ﬂot/-A-Fella/lﬂJM(:‘I +::8
. FRANKIE J. More Than Words (Columbia) +3%4
25 30  BACKSTREET BOYS Just Want You To Know &/ive/Zomba Label Group) 892 -342 15224 10 3210 MARIAH CAREY Shake It OFf (Sand/DIMG) +392
32 @ PRETTY RICKY Your Body (Atiantic/ 882 +132 13439 5 40{7 FALL OUT BOY Sugar, We're Gain' Down fisiandI0JMG/ +361
26 32 FRANKIE J. How To Deal /Columbia) 862 -243 13008 19 270 BLACK EYED PEAS My Humps (A&Miinterscope) +345
. . NICKELBACK Photograph (Roadrunner/IDJME) +309
-4 1
30 33 RDB THOMAS This Is How A Heart Br.eaks’/Atlant/c/ 761 4 1984 13 23/0 KELLY CLARKSON Because Of You (ACARMS) +289
39 @ 3 DODRS DOWN Here Bv Me //?WM'L‘/UIIIW” 491 +9 8156 7 2613 BOW WOW fICIARA Like You (Columbia) +257
41 @ RYAN CABRERA Shine On (£.V.L.A/Atlantic) 475 +65 7647 4 35/6 ASHLEE SIMPSON Boyfriend /Geffen/ +255
48 €D MARCDS HERNANDEZ If You Were Mine 7VT) 412 +1681 9835 4 2718 :;:fl"mmgg‘sd‘:mﬂlf g&‘”""m’”’ *g"’
. . ood Inc. Vi +
3 37 BOWLING FOR SOUP Ohio... (Sibertone/Jive/Zomba Label Group) 64 495 8515 12 170 | \eeoem poveny il (Gefen w07
37 38  COLOPLAY Speed Of Sound /Capitall 446 127 7387 18 1710 SANTANA fIMICHELLE BRANCH F'm Feeling You /AristaAMG/ +183
@  ASHLEE SIMPSON Boyfriend (Geffen/ 413 +255 6982 1 309 m;‘;gsn'lfm"ﬂ% mwef;’m Uy +::;
‘our Bo it +
4 @ YING YANG TWINS fIMIKE JONES Badd (7V7) 403 +46 5719 5 193 CLICK FIVE Just The Girl fLava) +85
47 @ GAVIN DEGRAW Follow Through L/RMG) 398 +67 7163 2 25{2 50 CENT MOBB OEEP Outta Control Shac/Aftermativinterscope)  +80
] 42 PRETTY RICKY Grind With Me (Atiantic) 398 81 4776 19 1600 RIHANNA Pon De Replay (Def Jam/IDJMG) - +z;
. . KEITH URBAN You'll Think Of Me (Capital/E) +
42 43  CUTTING EDGE Everytime | Try (Thunderquest) 346 44 5764 12 12/0 DAVID BANNER Play (SAL Universal +69
49 @ SAVING JANE Girl Next Door (Toucan Cove/Alert) 337 +49 6358 3 2110 GAVIN DEGRAW Follow Theough (/BMG) +67
38 45  LIL ROB Summer Nights (Upstairs/ 328 -192 4103 12 1410 RYAN CABRERA Shine On /£.V.L.A/Atlantic) +65
A CRINGE Been Alone (Listen) +58
- 0/ 326 43 5134 6 1m
50 @  ALL-AMERICAN REJECTS Dirty Little Secret finferscope/ + 7 R B T I T ) o
43 47 FDDFIGHTERS Best Of You (RCA/AMG) 321 48 4770 9 120 | gaviNG JANE GiNext Door (Touean Covaldiert 19
@ KEITH URBAN You'l Think Of Me (Capitol/EMC) 282 +69 4790 1 1713 YING YANG TWINS fMIKE JONES Badd (7V7] +46
45 49 50CENT JustA Uil Bit (Shady/Aftermath/interscope) 262 88 3896 19 1501 gmgﬁgg:"szﬂ%s 'Zi:}v Littl Secret finterscope) +g
o rs fumi +i
@  SANTANAfIMICHELLE BRANCH I'm Fealing You (Arista/AMG) 246 4183 5640 1 2512 | youv Touck Play That Song oM Lati 3
68 GHR/Pop reporters. Songs ranked by total plays for the airpiay week of Sunday 9/11 - Saturday 9/17.
© 2005 Radio & Records
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calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. o

‘< )\ i
H ica’ i POWERED{:){
O RAtETOBMUSIG.E0m ) Ameyeses o e sonse 12+ R R CHR/POPTOP 30  ypjjspisk
HURSE CANADA [\
Atist Title {Label) WU Fami Bum 1217 1824 2% W& weex  aAmST TE LiBeLs) WHE s BRSO
KELLY CLARKSON Because Of You (RCA/BMG) 435 441 9% 10% 449 450 418 1 1 RINANNA Pon De Replav (Def Jam/IDJMG) 537 -54 14 110
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 417 426 100% 42% 418 419 415 2 e BLACK EYED PEAS Don't Lie (A&M/interscopel LYy 0 8 810
GREEN DAY Wake Me Up When September Ends (Reprise/ 4.17 - 90% 10% 430 419 393 3 3 NATASHA BEDINGFIELD These Words (Epic/ 407 22 15 10i0
LIFEHOUSE You And Me (Geffen/ 400 400 98% 33% 391 398 417 6 o MARIAH CAREY Shake It Off fisland/IDJMG) 406 +42 6 8/0
CLICK FIVE Just The Girl L ava/ 400 410 B89% 13% 442 402 378 4 5 D.H.T. Listen To Your Heart /Robbins} 317 6 14 710
FALL OUT BOY Sugar, We're Goin’ Down (/sland/i0/MG]  3.98 - 82% 16% 443 412 34 9 0* NICKELBACK Photograph (Roadrunner/iDJMG) 3713 +46 6 1001
NICKELBACK Photograph (Roadrunner//DJMG) 3.95 - 63% 9% 417 411 391 5 7 WEEZER Beverly Hills (Geffen/ 351 .27 15 710
GREEN DAY Holiday (Reprise) 388 390 97% 3% 370 388 381 7 8 GWEN STEFAN! Cool finterscope/ 333 13 10 8i0
BACKSTREET BOYS Just Want... Uve/Zomba Label Group) 388 386 91% 18% 443 391 380 10 o LIFEHOUSE You And Me {Geffen) 320 +13 15 610
PAPA ROACH Scars (Geffen/ 387 396 95% 38% 40z 400 3N 8 10 PUSSYCAT..fIB.RHYMES Don'tCha A&Minterscope) 295 43 18 710
WEEZER Bevery Hils (Getter) 384 388 9% 26% 410 385 380 11 Tl MASSARI BeEasy (Capial Prpher 23 a5 15 60
BLACK EYED PEAS Don't Lie (A&M/interscape) 383 380 95% 22% 383 365 395 13 12 MISSY ELLIOTT Lose Control (Gold MindViviatar/Atiantic) 212 10 7 30
D.H.T. Listen To Your Heart (Robbins/ 370 390 98% 4% 378 380 333 12 13 MARIAH CAREY WeBelong Together siand//ME) 269 28 2 1110
GWEN STEFANI Cool (/arerscope/ 367 380 9% 3% 370 35 367 16 @ GREEN DAY Wake Me Up When September Ends Aeorise! 266 +32 7 8N
BLACK EYED PEAS Don't Phunk... (A&Minterscaps) 359 353 98% 63% 352 338 353 19 @ KANYE WEST Gold Digger (Roc-A-FellaiDIMG) 264 +48 2 a4
MARIAH CAREY We Belong Together I/S/an.d//UJM[r‘/ 357 3N 98% 52% 363 347 364 25 @ KELLY CLARKSON Because Of You (ACA/AMG) 21 +58 5 a0
NATASHA BEDINGFIELD These Words £pic/ 356 360 95% 36% 357 344 3N e
- 5 ” 14 17 DANIEL POWTER Bad Day (Warner Bros.) 237 -29 18 8i0
GORILLAZ Feel Good Inc. (Virgin/ 353 361 86% 22% 360 341 343 @ BLACK EYED PEAS My Humps (A&Miterscape] 75 24D i m
RIHANNA Pon De Replay (Def Jam/{DJMG/ 349 346 97% 50% 357 344 346 Y i
MARIAH CAREY Shake It Off siand/I0JMG) 348 347 9% 3% 37 338 348 2 @  GOALLAZ FeslGood . Mg R
FAT JOE fINELLY Get 1t Popgin’ (Atiantic 347 339 9% 3% 358 329 349 B 20 BESVESAARSON EEfdhese Hadbves MEYENG 218w o 20 o IR
MISSY ELLIOTT Lose Control (Golf MindViolatoriAtiantic] 342 373 95%  42% 345 340 324 23 @ BEDOUIN... When...(Stomp/Warrer Music Canads) 203 +14 35
BLACK EYED PEAS My Humps (A&M/nterscope) 340 - 70% 23% 354 338 320 28 @D  SOCENTYMOB.. Outta. Shad/Afernathierscope) 188 +20 35
PUSSYCAT.. f/B. RHYMES Don't Cha (A&Miinterscope) 339 358 98% 49% 335 343 325 17 23 COLDPLAY Speed Of Sound (Capitol 86 34 17 60
AKON Belly Dancer (Bananza} (Universall 335 355 76% 26% 365 332 3.35 %: THEORY OF A DEADMAN Santa Monica (604/Universall 177 +27 1 61 |
FRANKIE J. How To Deal (Columbia) 332 340 88% 40% 349 336 349 SUM a1 Some Say fistand/IDJMG) 178 425 1 50
BOW WOW f/OMARION Let Me Hold You (Columbial 312 329 90% 44% 350 317 3.08 21 25* DIVINE BROWN U Shook Me (AWl Night Long) Blacksmith) 171 -35 5 510
CIARA HLUDACRIS Oh ({aface/Zomba Label Group) 305 319 96% 58% 333 283 304 27 274y JULLY BLACK Sweat Df... Universal Music Canads) 168 -8 16 70
LUDACRIS Pimpin’ All Over... (Def Jam South/iDJMG) 304 325 90% 41% 313 302 292 29 234 MOKA ONLY Once Again (Nettwerk/Battleaxe) 163 -2 7 110
Totai sample size is 35 1 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike vey much, 5 = like very - @* CORY.LEE Goodbye /Mplal”” 3 b e 5 sl
much). Total famili the of who ized the song. Total bum represents the number of @ FRANKIE J. More Than Words (Columbia) 147 +11 1 6/0
,’f}fﬁgmsy?ﬁwﬁﬂZﬁﬂ?f;f,ﬂ%ﬁ"/ﬁe"};zﬁ: séﬁsﬂgsségaﬁigﬁmﬂg ;ZIZ‘I? Zeas,rglfa?el;vz the !;rmawnusm ple;e:;; 15 Canadian CHR reporters. Mon'rtor(_ed airplay data supplied by Mediabase Research, a division of Premlere Rapi_o Networks.
RateTheMusic.com results are ot meant to replace callout research. The results are intended fo show opinions of panticipants on the the Songs ranked by total plays for the airplay week of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from
L Inteme! only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for Iocal radio stations by previous week. If two sangs are tied in total plays, the song with the larger increase in plays is placed first. Songs below NO.J

@oved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
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armist: Santana
wageL: Arista/RMG

By MIKE TRIAS/ASSOCIATE EDITOR

Though he was born in Autlan De
Navarro, Mexico, Carlos Santana has
hugely influenced Amer-
ica’s musical landscape.
He's a member of the
Rock and Roll Hall of
Fame and has won 10
Grammy awards dur-
ing his illustrious ca-
reer. Among his recent
accolades are the 2005
World Music Awards’
Legend Award and an
honorary doctor of mu-
sic degree from South-
ern California’s Occi-
dental College. Perhaps the awards will
keep coming with the release of San-
tana’s third album on Arista and 38th
album overall, All That I Amn.

“I'm Feeling You” is the lead single from
Santana’s latest effort, and it's already
catching the audience’s ears. The song
debuts at No. 27* at Hot AC this week,
and almost three dozen Pop stations are
spinning 1t in regular rotation. The tune

features Michelle Branch and her band,
The Wreckers, and is in the same vein as
Branch and Santana’s Grammy-winning
song, “The Game of Love.”

Branch and her band are just the tip of
the iceberg when it comes to famous
guest stars on A/l That I Am. The album,
co-produced by Santana and Clive Davis,
boasts such musical standouts as Steven
Tyler, OutKast’s Big Boi, Mary J. Blige,
Metallica’s Kirk Hammett, Sean Paul,
Los Lonely Boys, Joss Stone, Will.I. Am of
Black Eyed Peas, An-
thony Hamilton, Bo Bice
of American Idol and
Robert Randolph. Look
for the album to drop in
stores on Nov. 1.

To promote the project,
Santana recently em-
barked on the second
leg of his Embrace Your
Light tour, which will
visit markets in the
western United States
and western Canada
through mid-October. Opening for San-
tana on various dates are Robert Randolph
& The Family Band and The Salvador
Santana Band (headed by Carlos’ son,
Salvador). A portion of the tour’s proceeds
will go to the Milagro Foundation, a
nonprofit founded in 1998 by Carlos and
his wife, Deborah, to provide underprivi-
leged children access to health care,
education and the arts.

BETTER LATE THAN NEVER! As most incredibie stories do. this one centers around WHTS/
Quad Cities, IA-IL PD Tony Waitekus. Waitekus used to work at WCIL/Carbondale, IL, during which
time Mercury St. Louis rep David Kragskow scored him a plaque for Bon Jovi’s “Keeping the

Faith.” However, Waitekus feft WCIL 11 years ago — before Kragskow could present him with the plaque
— and Kragskow left Mercury shortly thereafter, but held on to the plaque. Flash-forward to the
present day: Kragskow is working as Def Leppard’s tour manager — and is still schiépping around
Waitekus’ plaque. So when the band id a show in Davenport, IA. Kragskow arranged to have Def
Leppard present Waitekus with his long-overdue Bon Jovi plaque! Seen here are (I-r) Def Leppard
bandmembers Rick Allen and Phil Ccllen, Waitekus, Kragskow and Def Leppard bandmember Viv
Campbell,
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Hip-Hop Radio’s
Unofficial Prez

Emmis’ Rick Cummings speaks

1

-W‘ ‘hat are the most influential CHR/Rhythmic stations in the
country? I'm sure that WQHT (Hot 97)/New York and

KPWR (Power 106)/Los Angeles are at the top of most people’s

lists.

Both are owned by Emmis Communications,
which has a number of other high-profile and
highly successful CHR/Rhythmic outlets, in-
cluding KKFR/Phoenix and KDHT/Austin.
The company also has stations in Chicago; St.
Louis; Indianapolis; and Terre Haute, IN; and in-
ternationally in Hungary, Belgium and Slovakia.

Rick Cummings is President of the compa-
ny’s radio division. He started in radio, doing
everything from working on-air to being a PD.
Stations he spent time at include WFMS/Indian-
apolis, WNTS/Indianapolis, WTIC /Hartford,
WSMB/New Orleans and, then, WENS/Indi-
anapolis, where he was named PD in 1981.

That was the beginning of Cummings’ pro-
fessional relationship
with Emmis. Over the
next 24 years he moved
up from National Direc-
tor/Programming to
Exec. VP/Programming
to his current position,
which he assumed in
2002. Along the way he
was instrumental in— if
not the architect of —
the launches of KPWR
and WQHT, as well as
the nation’s first all-Sports station, WFAN/New
York.

We talked to Cummings recently about his
company.

Rick Cummings

R&R: Yo corme from a prograniming background.
Houw has the PD's job changed over the past 15 years?

RC: Programmers today are much more ca-
pable of multitasking. They are also more pro-
fessional than I ever had to be as a PD. 1 don’t
think you can serve as a program director today
without being professional. It may not be as
much fun today as it once was, but 1 don’t know
many businesses that are as fun now as they
were in the 1980s. And if you look down the
road, in the future there will be people who will
say that it is less fun then than it is today.

Programmers are also more scientific and
skilled. Their knowledge of what we do and why
we do it has expanded beyond just choosing hit
records. You can’t work in this company as a PD
unless you understand how ratings and revenue
are generated. In the past all you needed was a
great morning show and a good signal and you
could getby. Today you work for a publicly held
company.

Business is different. It's the fallout from the
Enron days. Companies are regularly audited in
every department. The days when a mix-show
jock could get on the air and shout-out the club

“In the radio industry’s
100-year history, we
have never been done
in by any new
technology that has
come out.”

he worked at on Saturday nights are over. There
is accounting for everything, and it's the pro-
grammer’s responsibility to make sure that ev-
erything is correct in his department.

Programmers also have to be better manag-
ers and better at giving performance reviews.
Their staffs have regular reviews, and we keep
them all on file. There are midyear and end-of-
year reviews. It's almost
overkill, but it must be
done. Programmers have to
be better coaches.

All this, and they still
have to come up with the
best product on the air. |
have to hand it to Jimmy
Steal [Emmis VP/Program-
ming and PD of KPWR/
Los Angeles]. He has the
best group of PDs that we
have ever had in this com-
pany’s 24-year history.

They have the best ombi- COMMUNications

nation of science and gut talent that we have ever
had.

This is not something that salespeople would
be surprised to hear. They, too, have to come up
with programming. Their best efforts are when
they come up with the best content or strategy
for their clients.

R&R: Does the competition from satellite radio
and iPods force programmers to look at what they do
differently, and if so, how? Are we in radio dismiss-
ing these competitors too easily?

RC: Some take it too seriously, others not se-
riously enough. What we tell our folks is that in
the radio industry’s 100-year history, we have
never been done in by any new technology that
has come out. [ don'tbelieve this will be any dif-
ferent.

Television, the cassette player, the CD Walk-

man and, now, the iPod — with each piece of
new technology critics have predicted doom for
radio. As long as we continue to create great au-
dio content and don't keep our heads in the
sand about these new competitors,
we will be all right.

We can't ignore it, but we
also can't lose focus. Content
is the key. For us, that means
we have great morning
shows. We have great mixers
who are not only heard on
our airwaves, but also in
clubs all over the world. With
this kind of talent the new tech-
nology platforms will have to
come to us for content.

Right now we are not doing podcasts or mu-
sic downloading from our sites. We'rz not do-
ing text messaging. This is not because these
things are not important, it's because that is not
our business.

I'am not threatened by new technology; l am
more threatened by our ability to be able to cre-
ate great content. That's the battle we need to
fight.

R&R: How can radio help the victims of Hurri-
cane Katrina and other disasters? Do we simply en-
courage listeners to donate cash, or do we get more
involved?

RC: We're doing both. I don't find it unusual
that radio has responded to something like this
with such magnitude. We had our pecple work-
ing straight through the Labor Day weekend as
soon as it appeared to be a storm with major
consequences.

You do whatever makes sense. We've taken
several different approaches, from the “"Power
of the Dollar” at Power 106 to helpirg the Red
Cross Coalition at our St. Louis cluste. They are
working on collecting money and goods for the
evacuees in St. Louis.

KZLA/Los Angeles has sent truckloads of
supplies to the affected areas. In Phoenix we're
working in partnership with Infinity and Wal-
Mart. In Austin they collected $24,000 in one
weekend. Even a tiny station in Terra Haute, IN,
raised $70,000 in one day,
and we raised $250,000 in
Indianapolis at the Sky
Congert. If we added it all
up from market to market,
it would be wall over $1
million.

As a group, we are ask-
ing our employees to con-
tribute to the Emmis Relief
Fund, and the Smulyan
Foundation is matching
contributions up to$25,000.
People can also contribute
to our Broadcasters’ Foun-
dation, which will help the 94 employees at our
TV station in New Orleans. Most broadcasters
have responded in similar fashion It's in our
DNA to doso.

R&R: Emmis has a reputation for investing in and
standing behind air talent — even in the most con-
troversial situations. Why is that so important?

RC: There have been times when we have
done that and times when we haven’t been able
to. There have been situations where we have
parted ways with individuals. But, overall, if
you look at our history, we’ve been able to find
good talent in atypical places, and then we try
to nurture that talent. We then back them even
when some people in this business or our com-
pany lawyers are telling us to cut our losses.

This attitude reatly emanates from [Emmis
Chairman/CEO] Jeff Smulyan. From the day he

)
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started he believed that talent in programming
and management is all you really have. Of
course, you have to start with a signal that peo-

ple can hear, but without talent, you have
no product to put on that signal.

0 . In the past we have stood

* ﬁ behind Mancow, and we stood
3 % behind the Hot 97 morning

* show earlier this year. Jeff al-

PR lows us to do what we feel
- is right even if it’s not the
popular thing in the busi-
ness or with the government
agencies. We don’t care. We
have something called the Em-
mis 11 Commandments. Those are
what we live by. There aren't a lot of
people working in radio who can confidently
say, "My company has my back.”

We also have a strong relationship with our
talent. All of us in management are on a first-
name basis with the talent, and we spend time
with them. Many of our jocks are trying to de-
liver something that is edgy, and they walk that
fine line between what is indecent and what is
not. We see that, and we respect it.

We have benefited from this approach. Just
look at the success we have had with people like
Big Boy on Power 106 in Los Angeles, Mancow,
and JC Cochran, who left the company in the
mid-'80s over a contract dispute and is now back
with us.

R&R: How will the relationship between the mu-
sic industry and radio change in the aftermath of the
independent-promotion and payola investigations?

RC: It's been changing over the years, even
before all this scrutiny. We have had lengthy dis-
cussions with our FCC attorneys, and we ask,
“What can we learn from this?” What I've
learned is that we are pretty airtight. You don't
get to be No. 1, getting the best ratings, by sell-
ing off airtime for bad records.

But, of course, the minute you claim you're
airtight, you can find a mistake. Years ago |
learned an interesting lesson from one of my pro-
grammers. I said to him, “I don't talk to indies.”
He laughed at me and said, “What about Char-
lie Minor?” Charlie was one of my oldest and
dearest friends, and we didn't talk about records,
but the PD said, “Don’t you think he charges
someone for that relationship?”

While it was a social relationship, that com-
ment taught me that this business is always
about business. So we have learned over the
years that some things we believe are innocent
may not appear so innocent to others.

What we did, starting several years ago and,
subsequently, since the New York attorney gen-
eral’s investigation, is ask ourselves, “"How do
we keep this process tight?” Our answer was to
never allow music decisions to fall into one per-
son’s lap. Music selection is often a group effort,
involving mixers, music directors and PDs.

We've also set limits on what our staff can ac-
cept from labels. For example, the amount a la-
bel person can spend taking us out to dinner is
pretty low.

What's ironic is, when you look at any other
industry, that is what you do: You take clients to
dinner. Our salespeople, when they are trying to
close a deal, they take a client out to dinner. A
pharmaceutical company will take a doctor and
his wife on a vacation when they are trying to
get him to order a product.

Now, I don’t know about you, but I'd be a lot
more concerned about a doctor being influenced
on drugs than a PD being influenced about
records. But the fact is, we are licensed in the
public interest, and we must follow the rules set
forth for us.
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LAST THIS septembe’ 23, 2005 TOTAL 4= TOTAL WEEKS ON  TOTAL STATIONS/ m
WEK  WEEK  ARTIST THLE LABEL(S) P RS alngee G 0% M E]" A H ASE

1 €D MARIAHCAREY Shakelt OFf flsland/iBJME) 6516  +368 717749 11 8300

2 @ BOWWOWfICIARA Like You (Columbia) 6404  +385 740479 9 680 -

4 @ KANYEWEST Gold Digger (Roc-A-FelliDJME) 5849  +1017 701068 10 B1j1 MOSTADD El?

3 @ DAVIDBANNER Play (SRC/Universal 5315  +341 548433 12 830 ""E":‘; :;::E;‘I‘:; o ADS
7 @  PRETTYRICKY Your Body (Atiantic/ 383 4166 317112 13 770 :usr s oL ;;Te"; Xﬁ”ﬁﬁﬁ”ﬁm-s vor G
5 6  VING YANG TWINS f{MIKE JONES Badd (7V7) 673 364 322008 M TBO | oo stemertdivesoope) .
8 @ 50CENTfMOBB DEEP Outta Control (Shady/Aftermattyinterscape) 311 +19 376792 12 720 | DAL Latty Tatly (AsylumiAdiantic) 15
6 8 BOW WOW f{OMARION Let Me Hold You (Columbia/ 3518 337 382412 18 79/0 | MISSY ELLIOTY Teary Eyed (Gold Mind/Violstor/Atlontic) 13
11 @  T-PAIN I'mSprung ivelZomba Latel Group) 3233 4478 249083 8 760 | IS Bea (el S buanliriod 11
9 10 MARIAH CAREY We Belong Together fisland/i/MG) 3193 232 M5U3 26 BA | ey Lighers Up Mueen Beslttnt .
10 )  BLACKEYEDPEAS MyHumps /A&Minterscope) 3191 +299 241435 9 495 | DEM FRANCHIZE BOYZ flJERMAINE DUPRL DA BRAT &

14 @ YOUNG JEEZY fIAKON Soul Survivor (Def Jamy/IDJMG) 3055  +624 380412 7728 BOW WOW ! Think They Like Me (Remix) (So So Def/Virgin/ 7
16 CHRIS BROWN flJUELZ SANTANA Run It Wive/Zomba Label Groug) 2651  +397 246220 8 735 | EBONYEVEZI112 Take Me Back Capito) 1
17 D VING YANG TWINS fiPITBULL Shake (7V7) 2595 4363 214383 8 575

12 15 MISSY ELLIOTT Lose Control (Gokd Mind/Vialator/Atlantic) 2356 308 261917 22 680

13 16 RIHANNA PonDe Replay (Def JanyIDJMG) 2234 379 180417 17 610 MOST

15 DESTINY'S CHILD Cater 2 U (Columbia) 1865 405 20565 16 520 INCREASED PLAYS

18 LUDACRIS Pimpin’ Al Over The World (Def Jam South/IBJMG) 1821 291 209038 18 670 ToraL
7 FRANKIE J. More Than Words /Columbia) 1768 +220 106168 4 4914 | wmst tme wsey WCREASE
19 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/lnterscape) 1594 141 164696 22 35/1 | KANVEWEST Gol Dinger fRocA-felaiMe) +1017
] MARCOS HERNANDEZ f You Were Mine (7V7) 1574 +182 106680 9 453 | YOUNGJEEZYHAKON Soul Suvivor (efJam/DUME)  +624
% TWISTA fITREY SONGZ Girl Tonite (Atiantic) 1572 4217 136955 5 G675 Iﬁﬁ'ﬁ'&ﬂfﬁ?%’fﬁ’fﬁ”ﬁfﬁ”m . 1233
22 DAMIAN “JR. GONG” MARLEY Welcome To Jamrock ﬂ'llffb‘nny/llniversall 1515 +44 182674 10 64/2 CHRIS BROWN f/JUELZ SANTANA Run It
2 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 1374 382 108172 18 GBI0 | diveZomba Label Group) +397
28 DAL Lafty Tafty (Asylumy/Atlantic) 1385  +317 104998 4 43115 | BOWWOWICIARA Like You (Cokmbia/ +385
7 SEAN PAUL We Be Burin’ (Atéantic) 1317 +248 132029 3 5806 "f':';'c::;m:;'f';;#::l{’m% I;::
30 MARIO f)JUVENILE Boom L/AMG/ "N +165 49576 4 6111 OAV!D BANNER Play /SRG/Universa) +381
33 RAY J One Wish (Knockout/Sanctuary) 1097 4250 58682 5 4211 | OAL Laffy Taffy MsybmiAtiantic +317
35 THREE 6 MAFIA Stay Fly (Columbia) 865 +175 989795 4 343
&7 MARQUES HOUSTON Naked (7..6,/Universal) 903  +84 892588 5 383
29 FAT JOE fINELLY Get It Poppin' (Atlantic) 877 126 508 20 570 NEW & ACTIVE
4 TRINA HIKELLY ROWLAND Here We Go (Sli-N-Siide/Atlantic) 862  +408 100164 2 11)6 g

BOBBY VALENTINO Tell Me (0TP/Def Jam/IDJMG) 851 144 114460 15 4500 | RICKY MARTIN fIFAT JOE & AMERIE | Don't Care (Columbia/

36 LYFE JENNINGS Must Be Nice (Columbia/ 806 +35 99231 10  20;1 | Total Plays: 363, Total Stations: 24, Adds: 1
3 JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 767 244 99736 13 520 | MACK10Lie This Capito)

Total Plays: 360, Total Stations: 13, Adds: 0

0:0605:00>:00060:0302000000:=2000505s <

37 PAUL WALL f/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum) 703 +10 90366 13 2810 WEBBIE ITRINA Bad Chick syl Tl
42 CHAMILLIONAIRE Tum It Up {Latium/Universal) 693 +119 68547 5 3012 Total Plays: 359, Total Stations: 9, Adds: 0

DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) /So So Def/Virgin) 637 +229 69204 1 3877 RIHANNA ¥ It's Lovin' That You Want (Def Jan/IDJMG)

LIL KIM Lighters Up (Queen Bee/Atlantic) 612 +208 100581 1 36)g | TotalPlays: 356, Total Stations: 23, Adds: § _
a0 TEAIRRA MARI No Daddy (Roc-4-Fella/IJMG) 601 30 20479 4 350 ’““’lm’wls‘“"s HBIG BO! & KILLA MIKE Kryptonite
39 P$C[T... & LIL SCRAPPY I'm A King /Grand Hustle/Atlaniic) 597 -34 62589 10 2310 Total Plays: 351, Total Stations: 24, Adds: 2
43 T.0.K. Footprints (When You Cry) (VF/ 560 +56 98490 2 131 RHYMEFEST fIKANYE WEST Brand New (/AMG)

49 BABY BASH That's My Lady (Money) (Latium/Universal) 549 +111 104228 2130 Total Plays: 320, Total Stations: 31, Adds: 6

38 YOUNG JEEZY And Then What (Def JanyIDJMG) 542 125 54897 11 2600 #“;:Zniﬂﬂgsgg Tt';r;t';tg?‘sm;ez Vme lslm) (Dt Jam/Def Soul
. 0 ys: o ions: 12, Adds:

4 KEAK DA SNEAK Superhyphie (Moe Doe) 53¢ -84 49813 " 13i0 NATALIE f1JUSTIN ROMAN Where Are You (atium/Universal

CIARA And | (LaFace/Zomba Label Group) 521 +119 25401 1 4214 Total Plays: 301, Total Stations: 17, Adds: 0

LILROB Back In The Streets {Upstairs/ 474 +153 35656 1 m KEYSHIA COLE | Should've Cheated (4&Milaterscope)

4 TONY YAYO So Seductive (G-Unit/Interscope) 435 41 81648 15 140 Total Plays: 293, Total Stations: 12, Adds: 1
= DON OMAR Reggaetén Latino /Uirban Box Office/Universal 427 +46 45147 15 2112 #Ag;:“:;ﬁfﬁ*zmgy :s“; fmﬂs
[} : 288, To ions: 23, Adds:

50  R.KELLY Burn It Up /ive/Zomba Label Group) 392 18 2781 1 26/0 i

85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays

week of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied intotal plays, the song with the larger i in plays

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available

reporting station. Songs unreported as adds do not count toward overall totaf stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week on the web at www._ radloandracords. com.

increases in total plays. Total Audience equals Average Quarter Hour Persons times nur ber of plays (times 100). Each daypart on each station is assigned an AQH number. 3

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Aritron Inc.).© 2005 Radio & Records.

' it - o
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4 7
m ”' M H America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂ g g llslﬂ.“”””’ For The Week Ending 9/16/05
~ Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34 ™ 6 Maii
+ {hree [
BOW WOW fICIARA Like You (Columbia) 417 403 90% 1% 431 408 414 ::;':I, s urny i aan /?; Ea—.
MARIAH CAREY Shake It Ot (/siand/IDJMG) 411 418 99% 27% 3.90 4.20 4.25 oy nm;u DUMHAN/Asst. UrbanRhythic Editor
CHRIS BROWN HJUELZ SANTANA Run it Uive/Zomba Label Group) ag8 399 55% 7% 438 402 38 | o
MARIAH CAREY We Belong Together (/sland//iD./MG/ 406 417 100% 45%  3.82 412 4.26 L.
hree 6 Mafia are curren
BOW WOW f/OMARION Let Me Hold You (Columbia) 405 403 97% 3% 423 402 400 i abitof ::play atﬂu{:Rh"""y"m'%
KANYE WEST Gold Digger (Aoc-A-Fella/iMG) 400 405 95% 0% 382 384 433 | ooy (rhan formats, especially
MARCOS HERNANDEZ If You Were Mine (7V7) 388 397 5% 9% 389 412 354 | fon grakions in the group’s home-
BOBBY VALENTINO Tell Me (07P/0ef Jam/IDJMG/ 385 3.81 75% 16% 3.7 4.03 3.65 town, Memphis, KXHT, WHRK and WMPW have each played
MISSY ELLIOTT Lose Control (Gold Mind//Violaton/Atlantic) 384 386 100% 38% 384 367 395 Three 6 Mafia’s current single, “Stay Fly,” more than 1,000 times,
50 CENT #/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 3.80 3.80 94% 2% 379 3.62 3.92 and the rest of the country is embracing the single too. “Stay
LUDACRIS Pimgin’ Ali Over The World (Oef Jam South/IDJMG) 378 383 99% 35% 372 379 364 Fly” is an all- Tennessee collaboration featuring Young Buck and
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/{DJMG) 376 347 82%  20% 384 381 366 85;” & MJS and P“’d“;eg ? mngaﬁﬂ s }1‘“‘9’ f o0sand
RIHANNA Pon De Replay (Df Jam/IDJMG) 373 384 ww 4% 3 3m o am | P Js 1“;’;:5 e O{h e T‘;\P;‘“l;t:re"s‘;ﬁed o
PRETTY RICKY Your Body /Atiantic) 373 3.67 79% 20% 388 382 3.27 own group, wgith Crunchy Black caliing t};\emselves Triple 6
DESTINY'S CHILD Cater 2 U (Columbi) 370 374 9% A% 372 376 388 | Mg fuicy] and D) Paul then created their own label, Hypno-
LIL ROB Summer Nights Ufpstairs/ 370 372 7% 21% 386 360 338 tize Minds, where they share the CEO title. Hypnotize Minds
FAT JOE /NELLY Get it Poppin’ (Atlantic/ . 369 383 97% 3% 365 358 373 has been home to Project Pat, Gangsta Boo and Tear Da Club Up
FRANKIE J. More Than Words (Columbia) 366 376 62% 13% 380 379 353 Thugs, just to name a few. The pair continue to make music for
DAVID BANNER Play (SAC/Universal) 364 363 78% 22% 392 33 3.74 Three 6 Mafia, as well as for artists from the Hypnotize Minds
YING YANG TWINS f/MIKE JONES Badd (7V7) 3.63 3.62 81% 22% 3.88 3.53 343 camg: and others.
TWISTA /TREY SONGZ Gir Torite /4t/antic 358 - Tam % 366 34 338 sm < M;ﬁa 552000 {?‘eaze When the 5:1""” Clears fez:“md
PUSSYCAT DOLLS f/BUSTA RHYMES Don‘t Cha /A&M/interscape) 352 357 97% 45% 344 348 373 bu‘lf‘l’c‘}“m‘:: Ho':‘;vz:“s:les"‘zav‘:‘:;‘:”;d “‘lat;'i‘;fol::;m “:;:;
YOUNG JEEZY /AKON Soul Survivor (Def Jam/IDJMG) 352 368 58% 15% 3.74 356 324 popularity .for the gro,up making the Z‘It‘lse of their forthcoming
JERMAINE DUPRI Gotta Getcha (So So Def/Vigin/ 346 354 78%  28% 342 347 350 | (D \fost Known Unknown, very appropriate.
T-PAIN ¥'m Sprung (/ive/Zomba Label Group) 346 362 46% 12% 358 340 337 Project Pat, Lil Flip, Paul Wall and DJ Kay Slay all make ap-
BLACK EYED PEAS My Humps (A&M/interscape) 344 333 76% 27% 3.78 3.18 3.60 pearances on the disc. Fans of Houston’s chopped-and-screwed
YING YANG TWINS fIPITBULL Shake (7V7) 344 340 56% 18% 3N 33 3.76 music will be delighted with SwishaHouse head Michael 5000
WEBBIE f/BUN B Give Me That /Asylum/Tril) 327 320 8% 38% 337 324 309 Watts” remixed version of the album, called Most Known Un-
OAMIAN “JR. GONG” MARLEY Welcome To Jamvock (7uff GonglUniversal) 3.8 3.19  64%  26% 279 307 3g2 | fmown (Screwed and Chopped). After 10 years in the game and
Total sample size is 286 respondents. Total average favorabllity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total famillarity eI albu{ns, .6 Mafia lflay now move é fespect—
» percentage of resp who ized the song. Total burn represents the number of respondents who said they are tired of hearing the Song. Songs able number of units and gain the mainstream recognition that
:;’;‘f{,a”::: 40:7” familarily to appear on survey. Sample c?mposgn ;tss b;sed D re1sz; Pers,;ns'gsescmre;n;hde w,zs fh’ersln!enz;wﬁ fﬂ::;d ﬂ:{y can ta'l;fa m (;rausz has eluded them. And even if they don’t become known to the
on f jate COM resuits are no int to e calioul earch. ulls are li (] W OpINIONS O ipani N .
on the the Intemet only. Rate TheMusic is 2 régis of RateTheMusic.com. The ATM system, is avallabe for local radio stations by calling 818-377-5300, |  Mmasses, they already have thousands of fans who actively sup-
\AsteTheMuslic.com data Is p by M a division of Premiere Radio _/  port their music.
e )
KDOBHenokslu, HI* KPWRALos Angeles, CA* WJHM/Ortanda, AL.* KWIE/Riverside, CA' CA
REPORTERS b= EE SR P .
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XSS /AiboRwersen, HH* Yoewencag, 1 WOTIAL My, R W et == ""E.... 2 el - o a
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T YOTOUE MO L AL 2 oot o R e ™ . H= i iy MATH-Clies, WA
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el EEE mmmr (g mpee P EERC
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- BUSTA RHYMES VOU DI TY BASTARD YUK YANG TWARS ¥PITBULL 1 NE-YD ¥PEED! PEEDI § PLAY--S0LLZ AKDN PO Booce 9. Jasn Loy T shiagion. 0C
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T - oS [ oty o b’ T MEDIABASE
g, e E—— e o g You g e
o T‘rﬂx_i:ws :ﬂ;‘-n_-m 3:-— . g&mﬁ' ,: w‘%m DWTY BASTARD Sirius The Besi/Suiatiite s
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W — e R oo | e B ST
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ST, on s rons TR R o S it s | o 22 TotalIndicator
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EARLY BELIEVERS:

New York, Los _pgeles, DEVIEE TR RGBT D ET oma City, Louisville, Tulsa, Omaka,
Toledo, Little ROJE@MEETH TN =1 G0 00 B BT LG T FLELDGE, Augusta, Hunstville, Lafayette,

ETTOLEYIeport, Biloxi. Fayetteville, Moatgomery, [(EIEd st hannah, Columbia, Cleveland

Let’s: Get Away pruduced hy Scott Storch _
Follow up-to the hot R&B siﬂgles R U AWAKE and KEEP IT COOL
| Album “BREATHE” In stores September 27th
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URBAN

DANA HALL

dlaliPradiaandrecevds.com

Warfield's World

Inner City Broadcasting President and C00

Charles Warfield Jr.

e perspective of the African-American radio listener may
differ from that of the general-market listener, and, in the
same way, the perspective of the African-American owner of a
broadcast company might be different from that of a white

owner.

Of course, there are universal challenges
that all broadcasters face: increased compe-
tition, economic hard times and trying to
please both customers — the listeners and
the advertisers. But the African-American
broadcaster also feels a sense of responsi-
bility to his communi-

Urban radio has a
long history of being
the voice of its listen-
ers, and therefore the
expectations are great-
er. While all broad-
casters have a certain
degree of public-ser-
vice responsibility, in - "
order for an Urban Charles Warfield
station to be successful, it must be deeply
entrenched in the community.

Tobetter understand these challenges, we
recently spoke with Charles Warfield Jr., a
24-year broadcast veteran and President
and COO of Inner City Broadcasting’s ICBC
Broadcast Holdings. Since rejoining the
company in 2000 he’s helped expand its
portfolio from eight to 19 stations, includ-
ing outlets in New York; San Francisco; Jack-
son, MS; and Columbia, SC.

During our conversation Warfield talked
about everything from Hurricane Katrina to
the state of minority ownership to the ever-
changing relationship between the radio
and record industries.

)

R&R: The radio community has responded
overwhelmingly to the victims of Hurricane Kat-
rina. Has Inner City Broadcasting organized a
companywide effort to aid them, or have the indi-
vidual stations been left to their own devices?

CW: Each individual station has the lati-
tude to be involved in whatever relief efforts
it deems most appropriate for its market. In
some markets this may mean gathering re-
sources for those affected by the storm, and
in other markets it may mean helping peo-
ple find gas.

We have stations in Jackson, MS, which
was affected by the storm, and now there
are many people from New Orleans and the
Gulf Coast living in that area. All of our sta-
tions have been extensively involved in re-
lief efforts since the storm hit.

In New York Wendy Williams conduct-
ed a 12-hour radiothon live from the WBLS
studios. It included all of her affiliates. She
raised over $100,000. Our stations also si-

mulcast the BET S.0.S. special, which aired
Sept. 9.

R&R: How is this disaster different for sta-
tions targeted to black communities?

CW: A disaster affecting this many peo-
ple is something that all of radio is going to
pay attention to, but it's more personal for
black communities. What happened on the
Gulf Coast in the aftermath of the storm,
when this administration did not respond
appropriately or with a sense of urgency —
there is no way anyone can convince me that
ethnicity did not play a role.

For me, it was a clear indication that there
is not a level playing field. This administra-
tion has said time and again that there is no

“Minority broadcasters
need to be heard. They
can’t be shy about what
they need and, more
important, what their
communities need.”

need for things like affirmative action. If
anything was a clear sign of how wrong
those people are, this was it.

This is an awakening for the entire coun-
try and for all those blacks who work in this
administration who might not want to ad-
mit what's wrong. This storm brought to
light how bad it really is for blacks. The
media could not ignore these images. If any-
thing good comes of this, it will be that the
country starts to take action.

R&R: What are your thoughts on the state of
minority ownership in 2005?

CW: As we are all well aware, minority
ownership was impacted significantly by
the Telecom Act of 1996. Some people say
it’s been better for minority owners because
now there are more stations owned by mi-
nority companies than ever before. But,
overall, there are fewer minority owners. |
also believe there is less emphasis on pub-
lic affairs programming and that radio is not

as locally focused or targeted as it was be-
fore consolidation.

In addition, with the demise of the Mi-
nority Certificate policy, which encouraged
broadcasters to consider selling to minori-
ty owners, we rarely see broadcasters giv-
ing the same consideration to minority own-
ers that they once did. There needs
to be a return to some kind of
consideration in this instance
in order to once again cre-
ate a level playing field.
This would help to create
a diverse minority voice in
broadcasting.

R&R: Has anything good
come out of the Telecom Act?

CW: Obviously, our com- £y
pany has been a beneficiary of 5, %
the Telecom Act because we are
able to own 19 stations across the coun-
try. I also think that, overall, broadcasting
is a healthier business than it was before
consolidation. But, honestly, all the Telecom
Act was created for was to bail out influen-
tial investors who had invested in poorly
run operations.

R&R: Is enough being done in the industry
to help aspiring minority owners achieve their
goals?

CW: Nothing is coming out of this admin-
istration that will help. They feel that it is
not needed. In fact, there’s nothing coming
from this administration in terms of help-
ing in education or in voting rights, so why
would there be anything for minority
broadcasters?

Minority broadcasters need to be
heard. They can’t be shy about what they
need and, more important, what their
communities need. Broadcasting is a big-
money endeavor. You have to have the
resources. That’s to be expected; this is a
capitalist society. But, the basic needs of
our constituency must also be acdressed,
and we are often the only voice they
have.

Minority broadcasters must also be
willing to work together as a team. We are
all struggling against the same challeng-
es on the same competitive landscape
against the same “No Urban” dictates. In-
ner City Broadcasting is the second-larg-
est African-American-owned-and-run op-
eration. We have a responsibility to make
ourselves available to other broadcasters,
just as we have a responsibility to repre-
sent our community.

R&R: Do “No Urban” dictates still exist?

CW: They are still 2 major obstacle. Indi-
viduals are now just smarter about what
they call them. They don't call them “No
Urban,” obviously. Atthe

sionate about serving the community and
knocking down doors one at a time.

R&R: With continued government scrutiny
of ownership rules, some broadcasters predict
that the industry will eventually come full cir-
cleand that large companies will be forced to sell
off stations. Do you agree with this prediction,
and if so, what would the smart entre-
preneur be doing now to prepare?

CW: I don'texpect to see
any large-scale sell-off of
properties. It will simply

| boil down to a matter of
i economics. Some of the
i large companies will not
' be able to grow their
small-market clusters and
will then sell them to oper-
ators who can deal with small-
market endeavors.

This will create some opportuni-
ties, but it will not address the issue of re-
sources. I don't care if you are a minority
investor or a general-market investor, the
pricing of broadcast properties makes it
very difficult to survive. You have to be very
careful and selective. You can’t be driven by

“We have to be
responsible for doing
what’s best for the station,
but that doesn’t mean we
shouldn’t allow our
programmers to go to
lunch with reps or go see
an artist perform. That’s
ridiculous.”

passion and heart. You must have a clear
vision of how you will grow your compa-
ny, based on reality.

Things you must consider include the
tough economic times we all face, compet-
ing against major corporate broadcasters
who have greater resources than you do
and, as we've seen in the case of Katrina,
all the unknown challenges that could arise.
Your goalis toimprove your product so that
you can grow your audience and revenue,
and your competitor’s goal is to not allow
you to do so. No one is going to make it easy
on you because you are

end of the day there are
still many businesses that
do not understand or re-
spect the African-Ameri-
can consumer. Advertis-
ers continue to share

IEBC

Broadcast Holdings, Inc.

the little guy.

R&R: Should competi-
tion from satellite radio
and iPods force program-
mers to look at what they
do differently? Are we in

many misperceptions.
Those of us who represent the African-
American consumer must work to educate
those advertisers.

Some companies will put their own spin
on “No Urban” dictates. They will say that
they can’t advertise on any sta‘ion where
average listener household income is below
$100,000. They don’t look at how those lis-
teners might index against their product.
High-end automobile companies are an ex-
ample of this. Our sales staff has to be pas-

www americanradiohistorv com

radio dismissing these com-
petitors too easily?

CW: I don't dismiss them, and I don’t
think our managers dismiss them. Initially,
the industry has responded by cleaning our
own house. We had become sloppy and
greedy. Anyone who's been in this business
as long as I have knows that you can’t run
22 minutes of nonentertainment program-
ming in an hour. We have to be able to hold
on to our audience.

Continued on Page 48
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September 23, 2005 PGWEIIED-
Wi WS aRTST TMLE LaBeLS) s s Au’%‘p)‘k: Ve TS M I1II I] l A B ASE
2 o KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 3810 +386 512727 9 6111
1 @ BOWWOW fICIARA Like You (Columbia) 3807  +163 495789 9 G630 MOST ADDED’
3 €  MARIAHCAREY Shake It Off (istand/iDJMG) 3085 +294 461352 10 SEIO | oo ro0s
4 O  DAVID BANNER Play (SRC/Universal 2854 +115 318051 12 5710 BUSTA RHYMES /0L’ DIRTY BASTARD Where's Your
5 o MARQUES HOUSTON Naked (7.U.6./Universal) 2590 +122 266237 16 56/0 Money (Aftermath/interscope) a4
8 @ YOUNG JEEZY HHAKON Soul Survivor (Def Jam/IDJMG) 2575  +611 27341 7 581 JAHEIM flJADAKISS Everytime | Think About Her
7 @  LYFE JENNINGS Must BeNice (Colimbia/ 20 420 20221 31 s | e Ml G/ oy -
6 8  DESTINY'S CHILD Cater 2U (Columbia) 1907 420 224366 29 38/0 JUELZ SANTANA There It Go (The Whistle Song) (Def Jam/Def Soull 24
n o YING YANG TWINS fIMIKE JONES Badd (7V7) 1682 +107 158421 12 49/0 YOUNG ROME fIMARQUES HDUSTON For Your Love
9 10 50 CENT fIMOBB DEEP Outta Control (Shady/Aitsrmtiyniars sl 1680 93 159669 11 5500 ’"T-Elﬁgf:lfmﬂm o e oM f:
10 11 BOBBY VALENTINO Tell Me (07F/Def Jam/IDJMG/ 1597 -118 159697 15 45)0 GINUWINE When We MaI(ZLove (Eaic) 9
17 @  TWISTA fTREY SONGZ Girl Tonite /Atiantic) 1516 +228 171060 5 573 | TpAIN ImSprung WielZomba Label Group) 7
15 @ P$C#[T.1. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 1509 +150 148687 9 5212 LIL" KIM Lighters Up (Queen Bee/Atlantic/ [}
16 D) DEMFRANCHIZE BOYZ... | Think They Like Me (Remix} (S0 So Def/Virgi) 1507 +211 126075 10  58/5 DAL Lafty Tafty fAsylum/Atiantic) 6
12 15 MARIAH CAREY We Belong Together fis/and//DJMG) 1457 -15 184691 26 53/0
19 @ T-PAIN I'm Sprung (Jive/Zomba Label Group/ 1403 +242 129455 6 55/7 M D 5 T
28 0 ALICIAKEYS Unbreakable (/AMG) 1338 +415 149605 4 571
14 18 BOW WOW f/IOMARION Let Me Hold You (Calumbia) 1275 <130 202675 20 60/0 INCREA SED FLA YS
13 19  YOUNG JEEZY And Then What (Def Jam/IDJMG) 1245 224 116954 19 a4/0 TOTAL
23 @ PRETTY RICKY Your Body fAt/antic/ 1201 +125 106317 7 4811 ARTIST TITLE LABEL(S) weRese
25 @)  THREEG MAFIA Stay Fly (Columbia) 1158 +192 93260 8 apn YOUNG JEEZY H1AKON Soul Survivor {Def Jam/iDJMG/ +611
2 @  CHRIS BROWN flJUELZ SANTANA Run It (ive/Zomba Label Group) 1143 +142 126184 7 563 :k'm '&‘:SST”G":?;‘;;:: %’Zfﬂ NG :;;:
2 23 TREYSONGZ Gotta Make It (Songbook/Atiantic) 1075 B0 135185 20 500 |\ ki Lightes Up (Ouoen Bealdntic 3%
2 24 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 1057 -63 127290 18 5210 MARIAH CAREY Shake It Off fislanc//DJMG/ +294
39 @ UL KIM Lighters Up Queen Bee/Atiantic) 985 +334 126843 3 576 4L laﬂy Tafty (Asylum/Atiantic) +243
35 @ DAL Lafty Tafty Asym/Atisntic) 968 +243  BIN3 5 426 m‘s'? A' ;‘gﬁgéﬁmﬁoﬁﬁm’,‘z‘ ) : i‘;;
21 21 CHARLIE WILSON Charlie Last Name: Wilson (ive/Zomba Label Group) 951 8 91057 15 3500 | keysHiACOLE! Shoudve Cheated AeMinerscopel  +226
40 @ KEYSHIA COLE ! Should've Cheated (A&M/interscape) 870 +226 105484 4 434 TRINA fIKELLY ROWLAND Here We Go /Sip-N-Sikde/Atiantie) +215
4 @ RAY J One Wish (Knockout/Sanctuary/ 768 +160 66751 5 414
33 @ YOUNGBLOODZ Presidential (Jive/Zomba Label Group) 757 +3 55350 9 48/0
37 @ CIARA And | {LaFace/Zomba Label Group) 748 +87 69291 4 4911 N E W & A CTI VE
29 32 DAMIAN “JR. GONG™ MARLEY Welcome To Jamrock /TuffGony/l/niversal/ 747 -136 91778 9 44i0 TEAIRRA MARI No oawy {Roc-A-Fella/|DIMG)
38 @ R. KELLY Slow Wind (/ive/Zomba Label Group) 728 +70 90299 3 4111 Total Plays: 350, Total Stations: 30, Adds: 1
30 34  RIHANNA Pon De Replay (Def Jam/IDJMG) n2 88 114962 10 2710 T.0.K. Footprints (When You Cry) (17
31 35 WEBBIEfTRINA Bad Chick Asylum/Tril) 687 69 47026 11 4sp | Toial Plays: 333, Total Stations: 23, Adds: 4
4 36  MIKE JONES Back Then (SwishaHouse/Asylum/Wamer Bros.) 665 86 55912 20  49)0 CHAMILLIONAIRE Turn It Up dativm/Universal)
3 37 TYRA GetNoOoh Wee (G6&L/Universal 635 64 42167 17 zap | 1ot Pleys: 330, TotalStatons: 2, Adds: 1
32 38 PAULWALLUBIG POKEY Siti Sdewayz Swistatousadsyum) 587 169 41595 15 410 ﬂt‘l";”;’y‘: ‘;’;‘;"T";fa:‘saglt:f f;‘”g’ e s
42 @  FANTASIA Ain't Gonna Beg U//M.IG/ » 521 +22 51340 4 390 NE.YO IPEED) PEEDI Stay e Jam/IBMG)
44 @ SHARISSA ﬂn. KELLY n Love With A Thug ﬂ/llyllll 478 +4 22284 5 33,0 Total P!ay: 279, Total Stations: 37' Adds: 10
@  FLOETRY fiCOMMON Supastar (Geffen/ 474 4187 25367 1 DA | jounccenn (LAURYN HILL So High Colmia
@ PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 455 +79 22904 1 2913 Total Plays: 262, Total Stations: 24, Adds: 1
50 @ SEAN PAUL We Be Bumin' (At/antic/ 447 +63 39166 2 310 BOYZ IN DA HOOD Felonies (Bad Boy/Atiantic)
@  YOUNG JEEZY Go Crazy (Def Jam/IDJMG/ 438 +82 60944 1 110 Total Plays: 258, Total Stations: 31, Adds: 0
43 45  GWEN STEFANI Holiaback Girl finterscope/ 433 57 52196 16 310 YO GOTTI Full Time (TVT/
8 @ OMARION 'mTryna (T..6/Sum/Epic) 422 +35 49182 5 26/ | Totel Plays: 230, Total Stations: 14, Adds:0
@  JAZZE PHA fICEE-LO Happy Hour (Capitol 417 +17 3199 1 31 OR. CHARLES G. HAYES & WARRIORS Wark It Out /C£E/
99 @  TRINAHLIL WAYNE Don't Trip (Slio-V-Side/Atlntic) 03 418 20085 5 g | oo 16 ToulSitons 15 Adis
45 49 JIM JONES HTREY SONGZ Summer Wit Miami (Diglomat/Koch! 4 7 oams 4 s | SO Sl
@ TRINA fIKELLY ROWLAND Here We Go (Siip-NV-Slide/Atlantic) 370 +215 57849 1 n
64 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
9/11-9/17, Bullets appear on songs gaining plays or remaining flat from previous week. Iftwo songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting - — —
station. Songs unreported as adds do not count toward overalf total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average | | on the web at mp. ridinangepcornds. com.
CQuarter Hour Persons used herein with permission from Arbitron [nc. (© 2005. Arbitron Inc.).© 2005 Radio & Records. ——_ = —

| st ,
500 - White T-shirts - L‘b
T-Shirts » Heavy 100% Cotton | ‘“MS,
$ « Printed up to 4 Colors on 1 Side

2.ea. * No Setup Charges! | Free Catalog

- No Art Charges! CALL NOw!
lsoo l 1-800-34-ERMKAY

Lot INMOJDAYS A 63177 7-3168
s 2 32 ORILESSI |  wwwemkaydesigns.com

infoltd pmbaytesigns.oom

September 23, 2005 Radio & Records ® 47

www americanradiohistorv com


www.americanradiohistory.com

September 23, 2005

URBAN

( ¢ RateTheMusic.com

~

America’s Best Testing Urban Songs 12 +
For The Week Ending 9/16/05

Pers. Pers. Pers.

Artist Title (Label) TW LW Famil. Bum 12-17 18-24 25-34
KANYE WEST Gold Digger (Roc-A-Fellai/MG/ A0 A2 %% 1B% 43 42 49
C. BROWN f1J. SANTANA Run It Uive/Zomba Label Group) 4.23 - 6% 1% 404 423 357
MARIAH CAREY Shake It Off fisland//0/MG/ 415 421 % 25% 415 420 404
BOW WOW fICIARA Like You (Columbia/ 414 412 9% 18% 399 401 394
MARIAH CAREY We Belong Together fsiand/0/MG/ 410 419 8% 47% 411 409 416
BOW WOW fIOMARION Let Me Hold You {Columbia/ 405 403 98% 33% 390 394 380
BOBBY VALENTING TeHl Me (D7P/Def Jam/iDJMG] 402 404 75% 18% 406 406 407
MISSY ELLIOTT Lose Control Gold MindViolator/Atientic/ 401 398 99% 38% 396 4.04 375
50 CENT fMOBB DEEP Outta_ (Spiditemmithivtoroes 387 387 82%  21%: 390 383 408
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/i0/MG) 390 390 83% 30% 380 385 3.5
LUDACRIS Pieryiny All Over The World (Def Jam SouthfUMG) 388 408 98% 40% 384 382 388
TWISTA [TREY SONGZ Girl Tonite /Atlantic/ 386 382 48% 6% 376 371 388
DAVID BANNER Play {50 tfnarsal 385 344 %% 20% 376 382 363
TREY SONGZ Gotta Make It (Songbook/Atlantic) 384 31 69% 19% 378 381 313
LYFE JENNINGS Must Be Nice /Cokmibia) 384 387 6T™% 18% 377 392 340
YING YANG TWINS f/MIKE JONES Badd [TV7) 381 380 82% 21% 371 374 362
YOUNG JEEZY fIAKON Soul Survivor (Def JanvID/MG) 381 388 B5% 11% 370 372 385
PSC fIT.. & LIL SCRAPPY I'm A King (Grand HustiefAtnti) 3.76 393 63% 14% 363 364 361
DESTINY'S CHILD Cater 2 U iCinbumivial imw i’ W% ¥w W I
PRETTY RICKY Your Body /Atlantic/ 318 - 8% 20% 355 361 339
MARQUES HOUSTON Naked (7.U.G./Universall 388 338 7% 4% 353 364 325
T-PAIN 'm Sprung LJive/Zomba Label Group/ 360 368 47% 10% 351 343 356
D.“JR. GONG™ MARLEY Weicome... (Tuff Gong/Universaf) 351 385 65% 2% 356 345 3.80
FANTASIA Free Yourself /AMG/ 350 340 7% 3% 354 346 3N
YOUNG JEEZY And Then What [Def Jam/ID/MG/ 350 311 5% 8% 342 342 341
THREE 6 MAFIA Stay Fly (Columbia/ 349 358 4% 11% 333 331 338
MIKE JONES Back Then FwsflimmidnimMomer Bos/ 336 334 08% 48% 330 309 384
C. WILSON Charfi Last Name: Wilson UveZomlia Label Group) 3.33 336 51% 16% 335 330 350

Total sampie size is 310 respondents. Tolal average favorability estimates are based on a scake of 1-5. {1=dislike very much, 5 = like very
much). i i Total b

who sald they are tired of hearing the song. Songs must have 40% familarity
persons 12+. Persons are screened via the Interet. Once passad, they can taks the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio siations by
\_ ealiing 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radfo Networks. Y,
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Warfield’s World

Continued from Page 45

Overthelast few years, with thechallenges
from satellite radio and, now, iPods, we've
been forced to look at how to better serve
our constituency: the listeners and the ad-
vertisers. The upside of Clear Channel’s
“Less Is More” initiative is that all broad-
casters are scrutinizing their own prod.

R&R: How will the relationship between
the music industry and radio change in the
coming months and years in the aftermath of
the independent promotion and payola inves-
tigations?

CW:Idon't know. As [look at the rela-
tionships that our stations have with the
record industry, we have a good under-
standing of what our individual goals are.
What's best for us is not always what's
best for them, and vice versa. We are sup-
portive of their efforts, and when the prod-
uct warrants it, we will play it.

In fact, we are not afraid to work with
the industry. We allow the record reps to
deal directly with our programming
staffs. We don't try to control it from a cor-
porate level.

When I look at this investigation [ am
concerned. Each of our markets makes its
own decision on whether its chooses to
work with an independent promotion
firm. It depends on their individual strat-
egies. In many cases an independent can
be helpful.

But in no way do I consider this to be
payola. We are not allowing the labels to
tell us what to play. Each of our market
managers is accountable for what he or
she does. We look at these relationships

“What happened on
the Gulf Coast in the
aftermath of the
stonn, when this
administration did
not respond
appropriately or with
a sense of urgency
— there is no way
anyone can convince
me that ethnicily did
not play a role.”

closely and make sure there are no impro-
prieties.

Thave great friends in the music indus-
try, but [ also understand that it is their
job to get their records heard on the air.
Promotion —what they do— means try-
ing to get us, in the most creative way pos-
sible, to consider playing their records. But
it still comes down to the product.

We have to be responsible for doing
what'’s best for the station, but that doesn’t
mean we shouldn’t allow our program-
mers to go to lunch with reps or go see an
artist perform. That's ridiculous.

-
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September 23, 2005 roweren[ 13
VIMESEI( koésx ARTIST TITLE LABEL(S) m‘v“s' P[‘V-S AJI(%?C%E wEE?R'IQ" mnA%TDASm M E“ l A B A SE
1 CHARLIE WILSON Charlie Last Name: Wilson (/ive/Zomba Label Group/ 1731 +98 188141 17 5910
2 @  MARIAH CAREY We Belong Together /siand/i0iMG) 1552 +13 183903 13 320 MOST ADDED’
3 3 KEM {Can't Stop Loving You (Motown/Universal) 1319 -31 155692 36 55/0 ARTIST THTLE LABEL(S) 4008
4 4 VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 1713 -36 112683 17 a8n BABYFACE Grown & Sexy (Arista/AMG) 1
5 5  FANTASIA Free Yourself L/RMG/ 1016 73 121100 25 48/0 ALICIA KEYS Unbreakable (/AMG/ 7
10 @  ERICBENET | Wanna Be Loved (Reprise) 907 +77 12218 7 592 MARY J. BLIGE Never Too Much (Geffen/ 1
9 @ TONIBRAXTON Please (BlackGround/Universal 885 452 80377 15  agi0 | NIAKFRANKUN Looking For You (Gaspo ContnicZomba Label Group) 5
8 @  JILLSCOTT Cross My Mind (Hidden Beach/Epic) 810 45 105613 19 7 | MARMCARES Sakel B MG 5
. E | Think | Love U /Virgin/ 3
6 9 INDIA.ARIE Purify Me (Rowdy/Motown/ 870 58 81639 22 56/0 JEFFREY OSBORNE Yes, I'm Ready (/ay0/Kach) 3
7 10 STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 821 57 72995 15 47/0 BEYONCE' Wishing On A Star (Columbia) 3
1" 0 KEM Find Your Way (Back [nto My Life) (Motown/Universal) m +17 63722 14 47/0
12 @ DR. CHARLES G. HAYES & WARRIORS Work it Qut (/CEE/ 621 +19 53055 12 35/0 MOS T
15 @ LYFE JENNINGS Must 8e Nice (Columbia) 559 +113 60938 1" 16/0 INCRE A SED PL A YS
14 @ PATTI LABELLE fIMARY J. BLIGE Ain't No Way (Def Soul//DJMG) 528 +16 58946 13 42/0 T
16 @ DWELE | Think | Love U (Virgin/ 503 +58 40634 5 4613 TSI e[ CABEL S| m&ﬁss
17 @ EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 473 +49 33516 10 3910 ALICIA KEYS Unbreakable (/AM5) +212
27 Q ALICIA KEYS Unbreakable L/RMG) 431 +212 45530 2 ang MARIAN CAREY Shake It Off fisland//0JMG) +203
13 18 BABYFACE Sorry For The Stupid Things (Arista///RMG) 416 170 25232 16 4710 PRETTY RICKY Your Body /Atlantic) +121
18 19 FAITH EVANS f/SNOOP DOGG Mesmerized (Capitoll 414 -6 47838 11 30 KIRK FRANKLIN Looking For You (Gaspo CentricZomba Latef Grop) +114
20 g SHANICE WILSON Every Woman Dreams (Playtime/ 403 +46 27024 7 29/ | LYFEJENNINGS Must Be Nice Colmha/ +113
22 JEFFREY OSBDRNE Yes, I'm Ready (JayOz/Koch) 367 +59 27881 4 3713
@ MARIAH CAREY Shake It Off fisiand//IDJMG) 366 +203 50013 1 2115 N E W & ACT’ VE .
19 23 DESTINY'S CHILD Cater 2 U (Columbia) 364 -30 41469 7 6/0 CRUNA Take Me Higher (Reprise/Warner Bros.)
2 @ YOLANDA ADAMS Someone Watching Over You {At/antic) 350 +20 35614 8 m Total Plays: 213, To‘ﬂ! Stations: 21, Adds: 1 ]
24 25  MINT CONDITION Whoaa image/ 267 26 14217 6 270 m‘ ;I':‘y‘s'"fg;‘ mg‘m ::u 2";% :{egtm/lwwalabelﬁmm/
23 26 ANTHONY HAMILTON Ball And Chain (Rhina/ 242 59 8141 7 2110 BEYONCE' Vﬁsh'ing On A Star /L‘nlﬂ;nlub/
@  WILLDOWNING Crazy Love (GRP/VMG) 239 +92 18916 1 2312 Total Plays: 151, Total Stations: 26, Adds: 3
25 28 MELI'SA MORGAN & FREDDIE JACKSON Back Together Again (Orpheus) 238 12 21356 7 31 LALAH HATHAWAY Better And Better (MesaBlueMoon/AGU Music)
- @ BOBBY VALENTING Slow Down (D7FP/Def Jam/IDJMG) 234 +48 21069 14 4i0 Total Plays: 144, Total Stations: 15, Adds: 0
23 €  KINDRED THE FAMILY SOUL Where Would | Be (The Question) (Hidden Beach) 231 +20 25088 2 231 g&m:ycsf f;gwgof;fg:m'fgﬁﬂms "
61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week | —— — — —
of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Sorgs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each "
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-weex Station playlists for all R&R reporiers are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords. com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records.

WILC/ndianapolis, IN* WIMRMilwaukee. WI* WCFB/Ortasdo, FL* The Touch/Satellile WJBW/W. Palm Beach, FL* h
PD: Grian Waliaca PO/D; Lawrl Jomes. OM: Stave Hofrook OW: Phil Halt PD: Mark MeCray
REPORTERS i i g B s | SR
WO Jackaon, M5 WOLT/Mobile, AL* - " i e Wt
Stations and their adds listed alphabetically by market 8 ey %’.’:&"" POMD: Tory ives XM The Flow/Saieflite
BEYOMCE USTEVIE WONDER 2 CAREY ‘Ewwlwuw Moorer ’onu :’ Parkeren %nwmm. oc
WOVE/Albany, GA WONC/Chariatie* , OH* 0 : B Dickintan
oM o 7 v Sows m 5 WSOLacksonvile, FL maﬁ""rl ey, AL WDAS Phiatelph 2, PA° ] “"M‘w D Tracl LaTrwtia
29 VYN GREEN “EFREY OSIORME PO: KJ rooks ';W_\ NaiiH 1“
GRS ’“"s":“ cago. IL* WMXD/Detroil, MI* D Jam S 35 ot %:""e- x‘*m.',/,s'u'%""" A WMMJ/Washinglon, OC
D WSRB/Chicago, day 8 R v p
S L swaperue, M M8 Track apoti i3 KMJUKKansas Clty, MO* 18l Wt FOMO: Garg Tommg s
PO: Tiw Jomss § PO: Jorold Jaciaen b 2 AICUKEYS
AP gy tomes WVAZ/Chicago, IL* foken . mmm'"'ﬂ'.’:' LA i
WAKB/Augesta, GA* o WUKS Foystivile, Ne* RO uagerete. LA WOOKMachvile, TH s Sntent WD WS/ Wimingion, NG
Mm o Ads OM: Mac ALKIA KEYS nﬂm %‘W PD: Low Bennet.
T WL DOWNE POASD: Joff Andorsen WA L BLIGE WFXC/Raleigh, NC* O ML STARSVELESUONS | ap agt) | Thanya Russ
ALICA KEYS Mo Ads. ¥e
WZAK/Cleveland, OH! WHO(Laure), MS Nesanter
WKSP/Augusta, GA* D Kim Joheson WOZZFlint, M1 OM: Jackson Wlkar WYBCNew Haves, CT* s ™
[ g PO Ty PO: Qo Brooks OM: Wayne Schomitl Modox PD: G Rikey
POMD: Tom “Fatr” Sanl ot g oLy SO PD; Juam Castilo e
S WLXC/Columbia, SC* it o= WS Richmond, VA"
. 1 Dog Wikoms WCMGFlorence, SC N - - L A o KMIMSY, Louss, MO® POWERED[T]
WWiN/Baltimors, MO oo 08k: Matt KOKY/Little Rock, AR 11 ALCA 4 SYLEEKA JOHMNSON
e o |EEE e r—— MEDIABASE
Fo: - mm LS m‘;‘ PO: Viawy Brown VNBEIRMM - WFUN/SL. Lowis, MO
A WFLMA, Pierce, FL° T Vel PO Garth Adams .
XQXL/Baton Rouge, LA* G 0. Iokn imas KILHALos Angeles, CA® Monitored Raportare
. i § i 25 T ot ol Rt WY [ ey . 50 Total Reporters
o L) i Tt WMIM/Louisvikle, KY* "'.'5,.;...._‘" 0: Kimmie Tarier O: Fich Lovber e
WBHK/Birmingham, AL* e POAMO: Tim Gerard Girton 3 EReC pEET PO: Sutch Charies 61 Total Monitored
PO Doy ke WAGH Columbs, GA . o R Wsic Cholce Simooth RAB/Satelits | 4 Lot ey ™ e
b et ot DA/ Bresnstoro, N YRRV Macon. GA bty CMAPC: Domes Wikime 1 I o 19 Total Indicator
mT."'“ sc Mo Adds N Aacs. W’lﬁ\mmlw LT ?A‘“m Ly 23 —— —
MO: T Jomee . JMZ/Greemville, SC* KUMS/Me 5 . Did Not Report,
- i o 3 OH outemraer e & Rt Do Sires Heart & SoulSatelife QWP s o Playllst Frozen (5):
. PO Wame Siovens APD: Karen Btand Mot D Srion D'Brin 0M/PD: 8.J. Sone APD: Vi Dutcan KJMG/Monroe, LA
m%nmm . SC BANYFACE H0: Oowg Davs: mm/r“h'g‘ A 1 ALIGAKEYS lt#mh—-"m S EARTH WINO & ais’m"f'"f’: v
Mo, . 3 WIMX/Tobedo, . olumbus,
ﬁw KMJQMHouston, TX* Wumu- KRMP/Dktahoma City, OK* Sirius Slow Jam/Satellite P =y on WSBY/Salisbury, MD
mE RES S B - ) B WS AL
\ Mok’ JEFFREY Nodds USHER A o Y puce

—

eed more atfentior

You hawe a big promotion going on. But, how

get more attention from your promotional partne g!l&mulﬁl_ﬂﬂlll on
Fick the right one. Communication Graphics. A uldpnics inc
Prefermed by more radio stations since 7973

(B00) 331-3438 - www.cgllink.com
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GOSPEL TOP 30

September 23, 2005

LAST THS TOTAL 1= TOTAL ~ WEEKSON TOTAL STATIONS/ /) 1 P e
WEBK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS wogce  CRT " Aoos Y / ”ﬁ;"ﬂ'sr A qqg D" o
1 1 DR.CHARLES G. HAYES & WARRIORS Work It Out /CEE) 1086 7 32268 18 361 | AnmsTIE LB A0DS
2 2 YOLANDA ADAMS Be Blessed (Atiantic) 1085 A5 38987 25 351 3,“.{?'.;5':}'3:5.5“33'1"3 :f”’ mj :
. f el Ise {4.L.L.
3 o MARY MARY Heaven (Sony Urban/Columbia) 1052 +21 35543 23 3an DOTTIE PEOPLES He Said It (Malsco/ 3
5 o CECE WINANS Pray (Sony Gospell 973 +68 29755 12 351 SOUNDS OF BLACKNESS f/ANN NESBY Unity /SLA/ 3
4 5  KURT CARR God Blocked It {Gaspo Centric) 873 35 21954 26 33/0 | KIRK FRANKLIN Looking For You (Gospe Centric/Zomba Label Grou)3
8 ©  ALVIN DARLING Al Night (Emtro) ] +91 26300 21 342 | MARY MARY Yesterday (Sony Urban/Columbie) 3
7 7 MISSISSIPPI MASS CHOIR 'm Not Tired Yet Malaco/ m 3 528 25 291 irg:;i':ﬁs‘s‘:é::mgﬂrhm (St Bollirtemis Gospel 3
9 © V... MASS CHOIR fiJOHN P. KEE Bread Of Heaven Verity) 638 +1 18108 15 26/0 t Thing (EM) Gospel 3
8 9 LASHUN PACE Hey /EM/ Gaspell 636 13 20633 21 2m AL T 5 ,,
11 @  TYETRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urben/Columbia) 588 +18 20856 24 240 Y il /////‘ MOST //W i ' s
12 )  DEITRICK HADDON God Didn't Give Up (Verty) 574 +34 25037 17 24j0 "l INCR. EA SED PLAYS
15 @  KEITHWONDERBOY JOHNSON | Need A Blessing (Worldwide Music) 566 +45 20060 14 2712 ToTa
13 TUNEX - ARTIST TITLE LABEL(S} INCREASE
10 ? ANO w;'k . Me‘fiy . (Sany Urban/Columbis) ::: ::; :;::: ;: :l" ALVIN DARLING ANt (ntro *91
NOINTED Gonna Lift Your Name /Sony Urban/Col . 0 SHIRLEY CAESAR | Know The Truth... (Shu-Bel/Artemis Gospell +91
20 @ SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment/ 509 +76 15216 20 2312 | MARY MARY Yesterday Sany Urban/Columbial +89
18 @ DOTTIE PEOPLES He Said It (Malaco) 499 +55 18093 7 26/3 | WILLIAM MURPHY, Il Let It Rise /B.£LLJ +89
14 17 MIGHTY CLOUDS OF JOY Been So Good To Me /EM/ Gospel) 4% 21 1199 19 211 | MIRK FRANKLIN Looking... (Gaspo Contri/Zombs Label Group) - +82
17 @  MARVINSAPP Do You Know Him (Verity) a5  +11 12974 8 8 g:g:m‘k‘;ls“;‘; ;"{"g";”s:gw ingdom Entertaioment *;:
. +
2 @  DORINDA CLARK-COLE Great s The Lord (Gospo Centric/Zomba Label Grou) 438 +32 13425 ] 1812 | )xRwiN HOBBS Gloity Him (EM Gasped 88
26 €  KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group) 420 +82 17065 3 1813 | DOTVIE PEOPLES He Said It Malaco/ +55
19 21 EVELYN TURRENTINE-AGEE Go Through [Light/ 399 21 10226 13 20/0 | KEITHWONDERBOY JOHNSON | Need... (Horkdwide Music/ ~ +45
2 22 DONNIE MCCLURKIN & KIRK FRANKLIN Och Child (Verity) 386 L] 15683 10 191 / e . secaee 1 g
30 @  MARY MARY Yesterday (Sony Urtsn/Columbia) /O 489 1B 2 163 0y //, NEW & ACTIVE,
23 @  PINNACLE PROJECT f/KIM nqrnsnrunn Last Say So /Pinnacle) 378 +4 14540 18 1610 | ) \AJDRS fIK. PRICE God's Gt Music On/Egic/Sony U
@  WILLIAM MURPHY, Il Let It Rise (B.ELL) 365 +89 18457 1 174 | Total Plays: 237, Total Stations: 13, Adds; 1
28 €@  RUDOLPH MCKISSICK, JR. & WORD AND WORSHIP... Right Place (Emtro/ 354 +41 10928 5 17/2 | TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown)
24 27 BRUCE PARHAM Hide Me /S Ford Music Group) k1Y 19 8978 12 130 IT)':;'W"'I:‘V; :::s T;:a::“:'“";m‘lfgm 0
. orify Him
27 28 JOANN ROSARIO | Hear You Say (Verty/ 319 K] 9155 9 1500 | 7oval Plays: 214, Tota Stations: 12, Adds: 5
29 29 SOUNDS OF BLACKNESS #/ANN NESBY Unity /SLA/ 292 5 13301 10 213 | LOUISIANA STATE MASS... His Name Is Jesus (TehilafLight)
@ SHIRLEY CAESAR | Know The Truth (Lies) /(Shu-Bel/Artemis Gospel 257 +91 9396 1 10j3 | Total Plays: 211, Total Stations: 11, Adds: 1
RIZEN We've Come To Magnify The Lord {Artemis/
39 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 9/11 - Saturday 9/17. Total Plays: 207, Total Stations: 16, Adds: 2
© 2005 Radio & Records Songs ranked by total plays
1 R EPO RTERS f S atarons, OF e regon. M8 wmm"'.'."'" it #.'E""""m"“"“"' w )
¢/ g Kty 18 MR Y . DD
3 i " . JOHH GRAY 7 MYRONBUTLER 8 LEVS wmﬂﬂ FL WEAWilmington, OE
Stations and their adds listed alphabetically by market Kiougaias > WO icion, WS T stertan e | o
. : o 21 HEZEKIAH WALKER PD: Micksel
m‘ﬂﬁ GA W”‘mv MO ﬂ?ﬁW' OH % MMWS %“«'ﬁ‘&"‘s‘i WXEZMoriolk, VA AET: Morgan Dk Note: For completa adds,
B R AATTEASN e e ass oo OF e | 18 T A SICARWEHORS e #m’:ﬁ"
%3 E“'&%ﬂ" mmm . " WCHB/Detroit, W PRI/Kansas Clty, MO 3 mumm xls&ﬁrrmlom, AL  —————————————
jouge, Foans PP : omascello
——s ;E’?WGMAMM § Wm‘“ 2: w:... WD‘-I&!!‘Lﬁ-IDM" e wm““‘" Did Not Report,
Bl KEITHWONDERBOY JOHNSON NoAdds F) I ——— Playlist Frozen (8):
o WEUPHuntsville, AL WDAS/Philadelphia, PA
AP0: Sl Mo e WAGG/Birmingham, AL OO ey B KyLOibte Rock. AR WNL Raleigh, NC WENN/Birmingham, AL
N PO: Mary K. Ht!:ﬂm POSID: By St Jomes Jary WFLT/Flint, MI
31 KURTCARR WFMV/Columbia, SC o e APD: Mark 0 e WGOK/Mobile, AL
WEADBalimore, MO W TARE AR AN s Wiy WTLCiarapols, I 7 SomErones 10 WOLLIAM MURPHY, 0 WGRB/Chicago. I
Ll 3 , VA WJINI/CI ton, SC
T ey ) o i s YL Mo, T4 u:':m,ﬂ"‘“:g_"““‘" ! W30KSevannan, GA
34 THGUE GROORS & ROYAL PRESTHOOD s ulonnes D NS VAN NESEY AN, frcy Do GRAY WXTC/Charleston, SC

WANT TO APPLY FOR
STUDENT LOANS?

WANT TO FIND
GOVERNMENT AUCTIONS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
cre just a click or call away.

FIRSTGOVgov

1 (800) FED-INFO
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COUNTRY REPORTERS

N
4 Stations and their adds listed alphabetically by market ' o
s KTOMMonterey, CA* WCTK/Providence. RI* | WCTQ/Sarasola, FL iyl
. . KKBO/Mouston, TX* WBBN/Laurel, " - Rick Everell DOMPO: Mark Witson :
ngharmion, NY | KCCY/Colorado Springs, C0* | KIOKFayetivile, AR : OMPU:LanyBiakaney | Pz Dave Kith = APD: e Decer PDME: Bz fackon
KBCY/Abilene, TX WHWIUBI - : Dave Asherat PD: Johnay Chiang 1 kawrEsey MD: Sam Stevens o KDY Y
E4 Walker OM: Bob Richanis PO APOMD; Scol 1 TRENT TOMLIESON D 4 KBS CESNEY
OM: Brad Elliot ONTD B P: JoJo Tumbeaugh : Jakeo McBride D: Cavia Brosks s A AN § RONSARE§ I PUssErenD A sOS
PO/AMO: JG Cloud SN0 11 GRECAGE -l . 10 SINLAD Wz i iU )
15 ALY CARAGTON TRCE AR MO: Valetie Hart 13 KB CESEY il A L. KVOO/Tuisa, OK
iy e Rl | Dl uesam ST 8 S POMD: Ric Hamplon
15 DY CEDE( BROKS 1 Oy B e v R WU 'WLLR/Guad Cities, 1A byl
o IRTINY WELLS FEWY CHESIEY UITRE 86 TOw § 1 B son v . 0: Jim0'Hara WJCL/Savannah, GA ¥ MK
gmm 9 10 FMNAL OMPD: Bill Jones q OM: Pt Gamett JENWO0LS
. L AL WKMLF N | WIC e MD: Darione Dixsn W0: Ron Evans 3 Ty OESEY
WOMX/Akron, OH WOXB/Birmingham, o PO: Judy Eaton e o B 5006 MESSBA A PD: Boomer Lee
OMPD: PO; KKCS, Springs, CO* | OM: Mac Edwards MO: Dave Poole I RSO BTN 2 T
A20: Koo Sl ACTIND: S e PO Loy Caten Dol dhogos % e B Gser WODRRaleigh, NC* " R WWZD/Tupelo, MS
| Sl R Rt orn APD: Dave Sione it WBULLexington, KY OM: Paut Michaels O Rick Stevens
. . s B PO s aon Boah, SC | P ot My KPSseatie A" | PO:BiAugles
WGNA/Albary, NY* ington, IL e A TOBY KEH OM/PD: Steve Stewart APD: Mike Maddawy' Biddle | po): hecyy Branner APO: Paui Stons
PD: Bz Bicle D e S| KAFF/Riagetat, AZ o i cesey - M Tow Thomas
oo BockSevers | pp; L St PD: C.J. Mur APD: Stia Langeton )
H- D : Glon Garret APOMD: Hogh James O: Dan MeCiain WLOULexingion, KY WKDFMashville, TH* KOUTMapid City, SO WFRGAtica, NY
s s ’ T OM:Rober Licaey OMPD:GaveKelly by KD stevesort, LA | BRI
KBOUAIbuguerque, NM* I T PD: Marshall Siewart MD: Kim Lesile s Mmoo PO: Les Acree
: Bill May WHKXBluefield, WV SE0GE STRAT WFBE/Fint, ) 0 Ko Shaon 2 oo 13 ORSCIGE : P R
PD: Tim Jones OM: Ken Dietz LET T PO: Coyote Collins WrMSAndianapolis, IN oty AP0 fames A KIUGNtsalla, CA
POMD: Joo Saevis : Dawe Geroimo PD: Bob Richards et ™ KBULReno, NV PO/MO; Dave Daniels
e -8 WCOLColumbus, OH* o MD: J.0. Cannon B ot WSMWH mmn' OMPD: Tom Jordan | e Sy
WELLS S : 3
ol 3 srTAR PO; John Grenshaw o S s %‘Mc:'mx-m MD: Chauck Reeves JOO(S/Shreveport, LA Sl s
TRRCK POV APDMD: Dan . Zuko TouY KEmH e e 2 WSS
KIZN/Boise, ID* 3 o e KSKS/Fresno, CA* KZ0ULincoln, NE SBANG OM/PD: Gary MeCoy
KRS NW® | OWFD o) ninL PO: Steve Plezhe WHSydackson, MS O: im Steat KFAGAiverside, CA= | WD Ragen King WIRK/W. Paim Beach, FL*
OMP: Eddie Haskell - a ] MO Jason Hurst OM:Steve Kelly PO Brian Jonnings WSMNashille, TN® OM: Lee Dovglas 1 B LRoH PD: Mitch Mahan
MD: Paul Baley } St el | Sondibey P0: Rick Adams FIYMO: ool umer PD: Jobn Sakastan PIVMD:Don ey NO,  Jacaon
| maeme ] B . F s APD: Kiem Allen WD Frank Seres Bl KSUX/Sioux Cily, 1A [ ISarn
L5 "t %me b 0 o o #onss PD: Bob Aounds 2 wiow
. KUAD/FL. Coilins, CO . : 0.
. : Stewart James . KSSMLttle Rock, AR . APOMD: Tomy
KRRV/Alexandria, LA KOFC/Boise, ID MO: Stewart Ja PO: Mark Callaghan WUSWSackson, MS POMD: Chod Herkage o WSLe/Roanoke, VA 0 ey WACOMaco, TX
PD/MD: Steve Casey OM: Kevin Godwin APD: Dave Jensen PO: Tom Freeman 2K GEDEY WCTY/New London, PO: Brett Sharp o] S T o
D S P dorn KRS Corpu Coist | WD e Gy - emses AT bl 1 o
: im OM: Pauta 2 KDY CESEY 1 GRS CALE A LENCS N [
WCTO/Allentown, PA* 3 o Dy PD: Frank Ewards i | Rty KZLALos Angetes, CA* | 't SE0e L2 WOHToumOon
' Eos WomeLey SBAND § GetRee STRAT PO/MD: Chisl Marsh
e MD:Deoea Bike Rir e IMFD.0.LCo Roancks, VA ' e WMZQMWashington, 0c*
M- : mum KEANY OESNEY 3 WYYD, W 15 JOEMCHOLS - '
2, el R Wt £ TEET lwwen e [ SZ Mt e
ot e OM: Don Kefley Bt e, FL* AR : dohn Shomby PO “
. 3 Amaci WRODAacksonville, rid ONPD:
PD: Mike Brop KPLX/Dallas, TX OM/PD: Steve : oo : . MD: Sheoy Roge
KGNC/Amarillo, TX m&wm PO: John Cook APOMD: Dawa Logan o g:'"m %ﬁ“" WEEE sk NY KDRISpakane, WA* e
OM: Tim Butles 5 MD:Coty Misa il N Jokm ol WAMZLouisvile, KY* O Do Sy OM:Tim Cofter e
: Pateick Clark N 3 v oo GESEY 2 e e PD: Copote Ca PIYMD: POMD: Jay Daniels
‘.gw w0 P Em MO: Mgkt Tran Lane KNFM/Odessa, TX i APG: Boh Cactl WDEZMausau, Wi
B KAGGBryan, TX KSCS/Dallas, TX* WWGRF!. Myers, FL* el oeser PD: dobm Mossch seno ke PD: Bab Jung
POMD: Jennir Allen OMPD: Lomin Palagi PO: Mark Phillips WXBQ/Johnson City® e i B Seser APD/MD: Vanessa Ryan
NolAnchoage. AR} "S'smasd APOMD, Sz V0. Soveliad POMD:BIN Hagy ot WO/ Rockdont, L i sswiie’
- 3 T oo § gty hpic KTST/Dkahoma City, OK' | py iy Summer K2 Spokane, WA" o
. GEOAGE STRAT LT OM/PD: Tom Travis : Kalhy Hess : Harder
DarCE e Beach, FL et KLLL A ubbock, OM: Ratert )
WYRKAutalo, NY* P WFGlichastown, PA | OM/PO: el Scolt APDARD: Aoy Alen o POMD oo e | WOUKNheing, WY
WWWW/Ann Arbor, MI | APO/M: WendyLyon o WYZB/F1, Walton Beach, FL | MO Lara Mosby M st Duniap APD:Lyn Danlels O/MO: im X
OMPD: Rob Walker ® SRy OM; Scratch Maloae TheEm 0 Py KNCUSacramento, CA* " e on 3 BOPSIEY
3 K CESHEY P0: Todd Nbxon 1 10 CROSS CARAOUN RAGWEED KXKT/Omaha, NE* P0: Mark Evans NG oo
WOKO/Burlington KYGO/Denver, €0 3ol PD: Tom Goodwin AP0: GrogColo o KLURWichita Fals, TX
Mgy | o T Jon ik o KXQoplin, WO WDENMacon, GA HO:Grig Mo - e et Wamer
oM: A MD: Garrett Doll W D0EMEST 3 G - 1 D ey 5 CROSS CAADIAN RAGWEED
. © BGLAOH OM: Jason Knight PD: Bobby Reed .
PD: Randy Skannon § Sien ran E ﬁﬁ"'m 4 e D Bkl APOR:Lawr Saring o WCENSaginaw, Mi :lnl’glsﬂﬂmm. MA Do GESY
2 T NCGRAW . :
| R KHAK/Cedar Rapids, 1A st WOHK/. Wayne, IN* § o oo 3 Reron PO: Joby Pl APD: Nick Damon KFDUWichita, KS*
: Dick Stadlen . Rab Kelley § SATIAN WELLS 10 FATH KHAY/Oxnard, CA MD: Kelth Allen .
O KHK|/Des Molnes, (A OPD: Rah e -t i T RIS MO: Jessica Tler OM/PD: Beveriee Branwigan
WKSF/Asheville, NC FO:Beh s OM: Jack 0'Brien 4 G o s v POMD: Buddy e | Y e HD:Cand
3 i ; Dawn Johnson : Andy Eliot TROX Ot WWOM/Madison, Wi* . %
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It's All About
The People’

Regent Communications President/CEO Bill Stakelin

Regent Communications President/CEO Bill Stakelin knew
AL that radio would be his life at a very early age. He began
his career at 14, working for his hometown station, WGOR/
Georgetown, KY. He worked his way through college as man-
ager of the campus radio station at Georgetown College. That
station was later named after Stakelin in recognition of his ca-

reer accomplishments.

Stakelin joined Bluegrass Broadcasting as OM
of WLVK-AM & FM/Lexington, KY. He was
with that company for 17 years and eventually
became Executive VP/COO. In 1983 he was
named President/CEO of the Radio Advertis-
ing Bureau, a national association representing
over 5,000 radio stations.

In 1988 Stakelin co-founded Apollo Radio,
which, in 1994, merged with Regent Commu-
nications. He was Executive VP/COO of the
new company, which was sold to Jacor Com-
munications in 1997. Stakelin co-founded, with
Terry Jacobs, Regent II Communications in
1996. It currently owns and operates 73 stations
in 14 markets.

We spoke with Stakelin recently about the cul-
ture at his company, the effects of consolidation
and the future.

R&R: First, and most important, did all of your
people come through Hurricane Katrina OK?

BS: We have stations in Lafayette, LA, and
when the storm veered east it missed Baton
Rouge and Lafayette, so our folks came through

great. It was kind of funny though. Our manag-
er called and said they were ready for the worst
and were all boarded vp, but the storm missed,
s0 everything was great. Late the next day he
called and said he spoke too soon, because there
wassomething he hadn't
anticipated.

He said, “We are be-
ing flooded with evacu-
ees from New Otleans,
and our city services are
totally overloaded.” Hz
and a few others got the
Cajun Dome opened to
house some people.
Lafayette is just across
the bridge from Baton
Rouge, and it’s a small town that grew huge
overnight.

As for facilities, we clidn’t have any damage
whatsoever.

R&R: What have your thoughts been as you've
heard and read about how radio has responded to the
devastation of Katrina?

e — e

Bill Stakelin
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BS: As a 47-year veteran of this business, it
makes me proud as hell to be part of broadcast-
ing. This disaster and the response have dis-
played the importance of localism and
what radio stations can bring to
their communities on a daily
basis, and in spades during a
time of public disaster.

When you see how Enter-
com and Clear Channel com-
bined in Baton Rouge tokeep
things going, it makes you
proud as can be to be in this
business. On the other hand, I'm
also angered a bit by all the nega-
tivity coming out of Washington and
from our competitors about the death of ra-
dio and the unimportance of localism. It angers
me because a lot of it is just dialogue.

R&R: Moving on to the business of radio, we're
more than nine years into consolidation. Has deregu-
lation been good for the industry?

BS: Overall, my answer would have to be yes,
it has been good. It's been a tremendous learn-
ing experience, and all of the learning has not
been what we thought it would be. Some of the
things we thought were probable and some of
the quick decisions we made during consolida-
tion have proven to be wrong.

Whether it's the way we arrange sales teams
and sell the product, the way we program or the
way we thought there'd be such economies of
scale that we wouldn’t have to worry about es-
tablishing great brand awareness and value for
every station in a cluster, we have learned a lot.

With that period behind us, we can now run
our stations with the listener in mind — and not
because some of it’s been forced by new media,
néw technology and new competition.

R&R: Has there been one great benefit for the lis-

tener from deregulation?

perienced at Regent, but we bought stations

from larger companies where we could see that

trend and could see what was happening.

Any time you charge the listener too

big a price to listen, you're caus-

ing yourself harm going for-
ward. Overcommercializa-

tion was a big problem that I
| think the industry has ad-
S~ dressed.

= Quality personalities, es-
pecially locally, was another
problem. Voicetracking cer-
tain hours or certain dayparts
makes all the economic sense in
the world, but the radio industry may
have moved too far in that direction. I'm hap-
Py to see value once again being put on talent
and on the people inside the stations who can
actually be active and work in the communities
like they are supposed to.

R&R: What has been Regent's commercial poli-
<y, and has anything changed in the wake of Clear
Channel’s "Less Is More” campaign?

BS: We've been very supportive of Clear
Channel and what it's doing in saying that too
much clutter, too many commercials or too
much of anything will drive consumers and lis-
teners away. At our company we are always
very careful to set commercial limits based on
research by format, age group or lifestyle that
we feel certain formats can tolerate.

We haven't seen in our research any indica-
tion of problems from overcommercialization.
We believe commercials are good things. We
haven't taken a stance on the 60 vs. the 30. Our
stance would be that the client is free to run what
they want, and we'll offer the avenue and price
it accordingly.

R&R: Does Regent have a blanket commercial pol-
icy?

REGENT

BS: We really don’t have a blan-
ket edict by format. Our Country
stations are looking at 12 units per
hour. If we go over that, it would

COMMUNICATIONS,

be in isolated incidences, maybe in
drive time or during a particular

INC.
show.

BS: There is a stronger base of assets that can
better serve their communities because there
aren’t thousands of owners running around
worried about whether they can pay the light bill
or get something done the next day. Radio can
focus more onwhat it is there to do: entertain and
inform.

R&R: What is the most challenging aspect of run-
ning a large group today?

BS: We're a small company, so we are still in
a very manageable situation. We've got proba-
bly 900 employees in 14 markets, and that's man-
ageable. What we share with the big groups is
the challenge of trying to find and keep person-
nel and making sure that we are delivering on
our promises to get to the next plateau not just
financially, but to exist as an important part of
the communities we're trying to serve.

We realize that some of consolidation’s cut-
backs have proven to be wrong, and you can’t
correct that without good people. Radio is not
radio if it's just a machine. I have always said
that, on a music-to-music basis, radio could lose
the battle. That's why I'm not overly concerned
about the future, if you want to compare radio
to a commercial-free delivery system, which
would be anything from {Pods to satellite radio.

R&R: Have there been any major operational
changes in the last year at Regent?

BS: With us being on the small side, we
haven't been affected by some of the things that
we have seen at some of the other companies. If
you're speaking industrywide, the one problem
that most readily comes to mind is overcommer-
cialization. It was never a problem that we ex-

www americanradiohistorv com

R&R: What kind of culture have you tried to es-
tablish within Regent?

BS: It's all about the people. We've always
wanted Regent to be a good place to grow and
a good place to work. That's much easier in a
small company like ours than at a much bigger
company. However, many of the great compa-
nies we have in this business have placed real
value on creating a healthy, positive, growing
culture for their employees and are working
very hard at that. The bigger you are, the hard-
er that job is.

R&R: Is there more focus on taking care of people
now than there was in the early days of consolida-
tion?

BS: Absolutely. The early days of consolida-
tion was a land grab, like the Gold Rush in Cal-
ifornia. Everybody was grabbing assets because
big was best. You had to have as many stations
ina marketplace as you could, and then you had
to have as many markets as you could.

When companies set amassing assets as pri-
ority one, they lost sight of the day-to-day. Af-
ter they got the assets, as everybody always said,
they had to run what they bought. Then came
the phase where we all tried to figure out how
to run them and tried to find what worked. It's
been a maturing process.

Today many companies are realizing that we
are bigger and have more assets and may be
worth more money from that standpoint, but the
key to our success now, as it has always been, is
the care and treatment of our people. That really

Continued on Page 54
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Continued from Page 52

is our company, not the towers and the equip-
ment we rushed to put together.

R&R: How is Regent set up with regard to cor-
porate oversight and local autonomy?

BS: We are verv decentralized. The market
managers run our business in every given mar-
ket. Each market stands on its own and is de-
signed to compete and succeed and serve the
community it's in. You don’t have to be locally
owned to do great local radio. Our key is to make
sure that the people living in the individual
markets are not just playing records, reading
news and selling commercials. We want them to
be a viable part of the community.

Our employees are part of the fiber of life of
their communities, and they are charged with
that responsibility. If they can’t take that ap-
proach, they can’t work for Regent. Even with
14 markets, that’s the way we have tried to keep
ita very decentralized and localized business.

R&R: What does the parent company do?

BS: It’s the avenue of support for our people.
We have a small home office, about 20 people
supporting about 900 employees in 14 markets.
And we’re a public company on top of that. Even
being small, we're not relieved of any of the cum-
bersome, hideous regulations that the Sarbanes-
Oxley rules and regulations have placed on
American business. It's a tremendous negative
drain, especially on small businesses in Ameri-
ca.

R&R: Radio is currently under attack from satel-
lite radio, cell phones, video games and everything
and anything else that takes away from radio listen-
ing. What does radio have to do to survive in this en-
vironment?

BS: Stay connected to the consumer. There’s
nota whole lot of evidence of the death of radio
as far as a tremendous drop-off in time spent lis-
tening, a tremendous drop-off in cume or droves
of people marching somewhere to say, “We don't
use our radios anymore.”

As long as we protect localism and that trea-
sured one-to-one relationship that radio has with
the consumer, we'll get enough of their time to
remain a viable business for a very-long time.

Having said that, I disagree with a lot of the
noise that’s coming out of new technology and
how it's going to affect radio. We in the radio
business don’t seem to be given a whole lot of
credit for being smart enough to want to be part
of the media conversions that are going on.

The mainline radio players are figuring these
things out hour by hour and creating new things
to take advantage of Internet radio streaming
and HD multi-channels — all the new things
coming down the pike. We are going to be a vi-
able player. During tremendous times like these,

B¢ & MSTLOOK FOR FREDDIE FILL P g, ORCR
by 1 & EARN rOut FREE GAS! 5

TA-DA! wBKr/Owensboro, KY's “Wildman” Chad and Aja show off
NASCAR driver Jeff Gordon's No. 24 Pepsi car during a recent pit stop

on the Pepsi Racing Tour.
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things change, but they don’t die. The radio busi-
ness isn't ready to take up the role of dying in
any way, shape or form.

R&R: What is Regent's plan for HD Radio?

BS: We're on board and have been since Day
One. We're fully committed to the convergenca
over a six-year period. We've converted five
markets and are presently converting six more,
and six or eight more will follow shortly behind
that. We believe in the new technology. We're
excited about it and what it will do for the in-
dustry.

For us, as a business, we're excited about the
new competitive edge and opportunities it will
give us, whether that’s data transmission or
multicasting other channels. The biggest thing
facing the industry right now is getting those
recetvers into the hands of consumers. Once they
are out there, the product will follow from the
broadcasters, and the consumers are going tolike
itand use it. It’s free.

R&R: What are your plans for Regent in terms of
growth through acquisition? Are you a buyer or sell-
er?

BS: We're absolutely a buyer. We have one of
the strongest balance sheets in the business. We
have lots of dry powder. But we aren’t going to
do anything foolish. It's very hard for any of us
to do a deal in this market. Valuations are suf-
fering and multiples are at a low ebb, but we're
working on deals right now.

“The key to our success is
the care and treatment of
our people. Because that
really is our company, not
the towers and the
equipment that we rushed
to put together.”

When we can do one that’s accretive and we
can show the shareholder that it makes sense and
gives us a chance to increase value for them, we
won't hesitate to do it. We're ready to pull the
trigger as soon as it makes sense, but it must
absolutely make sense strategically and finan-
cially before we will do an acquisition.

R&R: Regent has 73 stations, about 12 of which
are Country. How does Country figure in to the com-
pany’s overall plan?

BS: The people of my company know that it's
my favorite format. Going back to my grandfa-
ther, who was the champion fiddle player in the
state of Kentucky for a
number of years, coun-
try music has been a
part of my family fiber
for many years.

Country radio has be-
come such a viable radio
format. We used to call
it “money music” be-
cause the audiences are
loyal, it's good enter-
tainment, it's a wonder-
ful format with broad
appeal, and it's fun ra-
dio to do. Any time that
Regent would be able to
have a Country station,
we would opt to do that.

R&R: By the way, con-
- grats on WGNA/Albany,

KUAD'’S KIDS Regent Communications’ KUAD/Ft. Colfins, CO stafiers gather during a recent truck
giveaway promotion at a local car dealership. Seen here (I-r} are KUAD morning duo Todd Harding and
Brian Gary, middayer D. Dennington, the dealership’s Fred Brown and KUAD evening talent Dave

Jensen and afternoon driver Charley Barnes.

NY being nominated for CMA Country Station of
the Year.

BS: Isn’t that great? We are very proud of our
Country product, which is headed by Bob
Moody, who lives in Nashville and serves on our
corporate staff, overseeing all of our Country
product. We are most appreciative of his talent.
He's contributed greatly to this company. When
we look at our Country franchises and their suc-
cess, it can be tracked right back to his influence.

R&R: From your corporate chair, what do you
think the relationship between radio stations and
record labels should be?

BS: Labels should continue to send product
to the stations, and the experts at the radio sta-
tions should try to determine which songs are
going to be hits and play them. That's the rela-
tionship. I don’t think there is a direct financial
relationship or link between the record compa-
nies and the stations. With our size markets and
formats, we never had many dealings with in-
dependent record promoters and record money
flowing in. Any time we ever did anything like
that, it was a deal with corporate, not the indi-
vidual stations.

R&R: What does your crystal ball say about ra-
dio’s future?

BS: Radio’s future is tied to the overall adver-
tising environment in America. Lately, there’s
been a lot written about what's going on in the
world of advertising. I get the feeling it's more
thanjusta traditional media situation,. where ra-
dio and TV are down, cable and outdoor are up,
and Internet is up.

If you look at the overall national advertising
growth rate in America, it's a pretty low number.
I think it's.at 4.3% growth. The global advertis-
ing number has been reforecast downward at least
twice this year. [ don’t remember the global num-
ber, but I think it's approaching an all-time low.

So the real question
is, what’s going on

BS:If I could give you that, I would go to New
York, get my big office and cash in. I don’t real-
ly know. After listening to all the agencies and
all the people we do business with, I think there
is uneasiness about the future. People don’t
think there is going to be a terrorist attack any
day soon, but that’s still on their minds.

Also, the tremendous increase in fuel cost is
causing people to rethink their daily lives, how
much disposable income they really have and
how much they can spend on cars or on plea-~
sure.

We hear many people wondering what is go-
ing on in the job market. We're located in Cin-
cinnati, where Delta has just filed for bankrupt-
¢y, and there are 9,000 jobs affected just in this
area. The unsettledness of the American consum-
er continues. It's hard to pinpoint, but there are
S0 many stresses and pressures on their every-
day lifestyle that a lot of folks have said, “Whoa.
I don’t know what I am going to do.”

R&R: Any parting thoughts?

BS: After 47 years, [ still think this is one hell
of a business. [ would advise any financial ge-
niuses or any governmental geniuses with any
notions of taking a successful, free, over-the-air
radio service away from the American consum-
er to think twice.

I am talking about Washington, Wall Street
and anybody in new technology who wants to
herald the death of this free, over-the-air prod-
uct. They need to stop and realize what they
would be taking away from the American pub-
lic. I don't think the American public would
stand for it.

R&R: Is there a threat of that from Washington?

BS: There always has been. Any time you get
guys who to try to get more and more into pro-
gramming and try to take more control of con-
tent, there is always that threat.

with advertising?
And it's a much big-
ger picture than tradi-
tional media vs. new
technology. It's hard
to say that it’s directly
tied to the economy
when everything that
we see and read tells
us that the economy is
continuing to grow.
That's indisputable.
The question we have

to answer is why all
media are not sharing
in that growth.

R&R: What is the
answer?

wwWw americanradiohistorv com

ALBANY BUZZ Rcamashvitte artist Sara Evans is seen here with
Buzz Brindle, PD of Regent Communications’ WGNA/Albany, NY, a
Medium Market CMA Country Station of the Year finalist.
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COUNTRY TOP 50

septem"er 23’ 2005 0 TOT.AUD. +- AUD. WEEKS  TOTAL POWERED BY
TH o TOTAL 4 [ AUD. - AUD.
VEK  Weix ARTIST TTLE LABEL(S) s eois s ems W v a0os ME“[ABASE
1 € SARAEVANS A Real Fine Place To Start (ACA/ 12660 648 4325 +174 387574 17895 20 120/0
2 € MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 11336 917 4314 +331 365343 26526 19 1200 MOSTADD ED’
4 @ CRAIGMORGAN Redneck Yacht Club B8R/ 10253 886 3695 +337 313423 25547 18 119/0
8 @ KEITHURBAN Better Life (Capitol 9893 1348 3393 4479 307507 47688 8 1190 | A Lo o
etierilelitapna KENNY CHESNEY Who You'd Be Today (8M4/ 116
7 € JAMIE O'NEAL Somebody's Hero (Capitoll 9771 933 3488 +333 304831 32389 25 118I1| SUGARLAND Just Might (Make Me Believe) (Mercury) 2
6 @ GRETCHEN WILSON All Jacked Up Epic/ 9031 79 3170  +42 266628 3698 8 1200 | VAN ZANT Nohody Gonna Tell Me What To Do (Columbia) 2
9 @ JOSHGRACIN Stay With Me (Brass Bed) Lyric Street/ 8961 472 3126 +168 263770 14217 21 11900 l':ll}mflgﬂuzluxluz Notellshzvz Dzﬁ/?;;amwgrks// - ::
. £ e We Never Loved At ‘arner Bros./Curl
3 8 BROOKS & DUNN Play Something Country {Arista/ 8717 1113 3115 631 255358 -53753 18 119/0 SHANIA TWAIN Shoes Lyric Street 3
10 @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curt) 8313 765 2982 +245 246967 23738 25 12000 | ypick poNY Aint Wastin' Good Whiskey On You AsylumiCurt) 12
11 ) JASON ALDEAN Hicktown (BB 7911 780 2916 +229 211026 12560 22 116/0 | GEORGE STRAIT She Let Herseif Go (MCA/ 10
13 D LONESTAR You're Like Comin’ Home /BNA/ 7211 623 2538 +217 207648 17208 16 117/0 | ALANJACKSON USA Today (Arista/ 9
12 (® TRISHA YEARWOOD Geargia Rain (MCA/ 7061 323 2056  +77 199785 7634 21 11gjy | "eoA MCENTIRE Youre Goma Be MCA) )
16 (® RASCALFLATTS Skin(Sarabeth} £yric Streer) 6791 1097 2439 +362 200754 28273 20 117)0
15 D GARY ALLAN Best | Ever Had (MCA/ 6677 549 2376 +192 189508 11769 16 1140 MOST
17 ) NEALMCCOY Billy's Got His Beer Goggles On /903 5873 695 2054 +237 165654 18314 20 1115 S PO S
19 D DIERKS BENTLEY Come A Little Closer (Capitol! 5416 684 1953 +236 149694 21367 8 1173 INCREASED INT.
=
18 (D LEE ANN WOMACK He Oughta Know That By Now /4G4 5080 99 1751  +46 138305 6067 20 1121 oY
- ARTIST TITLE LABEL(S} INCREASE
20 @ JODEE MESSINA Delicious Surprise (| Believe It) (Curt) 4628 398 1667 +127 119576 7717 13 1142 RN A—— e
. . 0 You'd Be Today +
22 @ JDE NICHOLS Tequila Makes Her Clothes Fall Off Universal Sourt) 4605 882 1699  +301 130972 26849 7 10413 | roov e Big Bue Note /Stow DoglDreamiorks) WEeo
21 @ PHIL VASSAR Good Ole Days /Arista/ 4309 358 1533 +117 117651 8092 13 1061 | KEITH URBAN Better Life (Capitol) +1348
2% €@ LTTLE BIG TOWN Boondocks (Fguity) 3610 622 1276 +156 104663 19722 17  87/8 | GEORGESTRAIT She Let Herself Go /MCA/ +137
24 €D CHRIS CAGLE Miss Me Baby (Capitol/ 3465 375 1304 +119 90531 11037 8  90/5 :‘:;E:;FNLEAE: 3“"; (33{3':191“’ ’ém_ ;;'99” +‘g;’;
. omebody's Hero /Capitt +
23 €D SHOOTER JENNINGS 4th Of July WUniversal South) 322 61 1127 +50 92035 763 22 790 yoiceonenycenroy Someting To Be Proud Of Colmtial +917
35 € TOBYKEITH BigBlue Note (Show Dog/OreamWorks/ 3308 1550 1191  +500 99991 49966 2 110119 | CRAIG MORGAN Redneck Yacht Club /BBR/ +886
27 €D BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 3236 411 1280 +135 92045 12895 16  B6/2 | JOENICHOLS Tequia Makes Her Clothes Fall Off (Universal South) +882
30 €D FAITHHILL Like We Never Loved At Ab (Warner Bros./Curt) 3206 832 1070 4288 99472 29502 3 100715 | FAITHHILL LikeWe Never Loved At AUl Warner Bros./Curt)  +832
29 € ALAN JACKSDN USA Today Aristal 3128 746 1221 +247 85765 17507 6 10009
25 €@ RYAN SHUPE & THE RUBBERBAND Oream Big (Capirol 3041 52 1110 +26 88306 879 21 753
28 @ MARTINA MCBRIDE Rose Garden (RCA/ 3026 388 956 +108 87466 9029 6 81/8 MOST
sroaker ) KENNY CHESNEY Who You'd Be Today (BM4) 2801 2801 816 «+816 101422 101422  1116{116 INCREASED PLAYS
36 €} GEORGE STRAIT She Let Herself Go MCA/ 2654 1137 1001 +404 75361 33406 3 99/10 oraL
31 €D KEITHANDERSDN XXL Arista) 2532 162 969 +63 60686 773 8  83]1 | ARTST VITE LAgELs) INCREASE
32 €D TRACY LAWRENCE Used To The Pain Mercury) 2159 152 884  +35 52957 2645 12 76/1| KENNYCHESNEY Who You'd Be Today BVA/ +816
sroaker &) SHANIA TWAIN Shoes fyric Street) 2083 583 580 +210 53823 15007 3 75113 | TOBY KEITH Big Blue Note (Show Dog/Dreamiflorks) +600
=, ) KEITH URBAN Better Life Capitol +419
TERRI CLARK She Oidn't Have Time /M 2083 77 793 58 54497 1114 8§ 721
L g NN THETE e iy * "1\ GEORGE STRAIT She Let erself Go MG/ 404
38 GEDRGE STRAIT Texas M4/ 1251 3 328 +2 47684 1518 13 SI0| paceal FLATTS Scin (Sarabethl i Strcer) 4362
41 €D BIG & RICH Comin’ To Your City (Warner Bros.) 1202 351 463 +125 34909 6638 3 53/7 | CRAIG MORGAN Redneck Yacht Club (BBA) +337
40 €D JOSHTURNER Your Man MCA/ 1382 200 582 +77 30594 5799 9 62/2 | JAMIEO'NEAL Somebody’s Hero (apitol) +333
34 39 BLAINELARSEN The Best Man (Giantsiayer/BNA) 1299 481 413 180 31190 12160 17  pajo | MONTGOMERY GENTRY Something To Be Proud Of Columhia/ +331
4 @ , e JOE NICHOLS Tequila Makes Her Clothes Fall Off (Unwversa/ South) +301
2 REBA MCENTIRE You're Gonna Be (MCA/ 1083 47 M9 +35 27996 424 3 4819 | puni ke We Never Loved At AN (Warner Bros,/Cut) 288
43 41 JEFF BATES Good People /RCA/ 1020 15 432 4 19301 2613 10 54/
39 42 CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye /2C4) 970  -258 363 72 23367 8612 9 470
44 (O BLAKE SHELTON Nobody But Me (Warner Bros.) 935 58 441  +27 19450 356 4  54/4 BREAKERS
45 (@ SUGARLAND Just Might {Make Me Believe) (Mercury/ 875 194 356 +95 26576 10073 2 62/29 P
46 @ JAMEY JOHNSON The Dollar BNA/ 843 231 325 +67 21081 479 3 374 Who You'd Be Today (BNA)
48 @ RAY SCOTT My Kind Of Music (Warner Bros.) 566 55 279 +20 10073 532 3 35)2 116 Adds ® Moves 0-30
49 @) SAWYERBROWN They Don't Understand (Curb) 558 116 185  +34 17186 3650 3 202 SHANIA TWAIN
50 (D BUDDY JEWELL So Gone (Columbia) a72 43 222 +18 769 1035 3 2/ ; 33‘:‘::: .ﬂ{n’" 3”38;’;4
oves J
47 49 SUGARLAND Stand Back Up (Mercury/ 454 121 97 27 18842 5713 2 m TERRI C:ARK
— €D LUKE STRICKLIN American By God's Amazing Grace (Pacific) 44 @ 176 +17 11648 7 2 N She Didn't Have Time (Mercury)
] . I ) o ) . . ) 1 Adds ® Moves 33-35
120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 9/11-9/17. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger | = _Sm:raﬁethm — —
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of | g AL,
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station playlists for all R&R reporters are available
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons +{Market rank X 10) divided by 4180. Total Audlence equals Average on the web at www.radioandrecords.com
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with s P, ey Wt - gt —
permission irom Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

_clear. consistent. quality.

All hooks are not created equal. (ﬁ
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Contact Michael Pelaia for your next project s (770)452-4665 s hooks@hooks.com = www.hooks.com e Featuring “fia cxnrusa®  HitDiscs LR
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20 980
22 970
18 980
25 9601
8 981
24 98/0
8 961
18 860
27 94
24 950
17 9511
16 931
7 9
24 8601
1 902
15 864
24 8200
7 814
6 855
15 8202
3 87
4 8212
3 73
8 695
16 59/5
23 5602
6 614
9 5814
8§ 543
18 453
20 4602
1 56/53
3 a5
2 ann
9 an
5 390
2 408
5 241
3 m
5 1800
9 190
2 202
4 2012
4 21
1 2313
4 1610
2 16
1 19/10
2 1510
1 137

September 23, 2005
Wk WX aRmST TITLE LABELS) ok edbns b elhs TR e
2 G MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 4429 266 3705 +191 104495 6237
1 2 SARAEVANS A Real Fine Piace To Start (RCA/ 4160 -78 %27 -60 96465 -2126
4 o CRAIG MORGAN Redneck Yacht Club (BBA/ 4053 183 365 +175 95001 3855
5 o JAMIE O'NEAL Somebody’s Hero (Capitol) 3656 397 3065 +341 85932 10576
9 o KEITHURBAN Better Life (Capitol) 3509 476 3037 +402 82877 12632
8 e JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 3351 246 2358  +203 77246 5570
6 € GRETCHEN WILSON All Jacked Up Epic) 3309 65 2314 .42 76391 1382
3 8 BROOKS & DUNN Piay Something Country (4rista/ 3157 -750 2634  -661 73298 -17163
1" 9 LEANN RIMES Probably Wouldn‘t Be This Way (dsylum/Curb) 3105 268 2703 +227 72461 7187
10 @ JASON ALDEAN Hicktown (BBA/ 3090 220 2585 +174 72973 4937
14 m GARY ALLAN Best | Ever Had (MCA) 2706 220 2268 +181 62648 5223
13 @ LONESTAR You're Like Comin’ Home (BNA/ 2610 100 2240 +94 59913 2435
16 @ RASCAL FLATTS Skin (Sarabeth) Lyric Street) 2516 227 2216 +194 57100 5936
17 @ NEAL MCCOY Billy's Got His Beer Goggles On /903/ 2460 219 1992 +172 57616 4022
18 @ DIERKS BENTLEY Come A Little Closer (Capitall 2349 216 2019 +238 54597 3809
19 @ JO DEE MESSINA Delicious Surprise {1 Befieve It} (Curb) 1953 119 1622 +106 44400 2869
20 @ LEE ANN WOMACK He Oughta Know That By Now (MCA) 1899 84 1638 +74 43273 1444
22 @ JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 1763 239 1521  +190 40411 5902
23 9 ALAN JACKSON USA Today (Arista) 1651 174 1474 +164 36122 3129
21 @ PHIL VASSAR Good Ole Days (Arista) 1634 68 1351 +72 37609 1039
33 @ TOBY KEITH Big Blue Note /Show Dog/DreamWorks/ 1391 525 1239 +464 31217 13178
26 @ FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 1336 317 122 +314 29330 7232
28 @ GEORGE STRAIT She Let Herself Go (MCA/ 1291 326 1156 +2N1 28784 7940
24 @ CHRIS CAGLE Miss Me Baby (Capitol) 171 1 1135 +113 29789 1885
27 @ BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 1127 156 1000 +154 25742 3337
25 @ SHOOTER JENNINGS 4th Of July Universal South) 1101 56 987 +47 25379 1091
30 @ MARTINA MCBRIOE Rose Garden (RCA/ 1086 144 867 +97 23845 3274
29 @ TERRI CLARK She Didn’t Have Time (Mercury) 947 a4 809 +49 19789 714
32 @ KEITH ANDERSON XXL {Arista/ 939 53 800 +55 20669 388
31 @ LITTLE BIG TOWN Boondocks (Fquity/ 930 43 761 +57 21016 1029
34 @ RYAN SHUPE & THE RUBBERBAND Oream Big (Capitol) 923 57 768 +51 21289 1173
@ KENNY CHESNEY Who You'd Be Today /BNA/ 663 643 585 +567 14269 13783
37 @ SHANIA TWAIN Shoes (Lyric Street) 631 96 528 +74 13316 2118
40 @ SUGARLAND Just Might (Make Me Believe) (Mercury) 589 245 535 +225 13345 6607
38 @ JOSH TURNER Your Man (MCA/ 574 28 5¢1 +23 12629 302
38 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 514 7 460 +6 11260 161
44 @ BIG & RICH Comin’ To Your City (Warner Bros.) 452 183 am +149 10171 4288
42 @ SAWYER BROWN They Oont Understand (Curb) 368 33 284 +28 8623 886
45 @ REBA MCENTIRE You're Gonna Be (MC4) 335 86 im  +57 177 2003
46 @ SHANE OWENS Bottom Of The Fifth (Rust/Universall 252 4 204 +4 6476 148
39 41 CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye (RC/ 249  -164 232 151 5318 4501
48 @ JAMEY JOHNSON The Oollar /BNA/ 238 30 200 +31 4718 727
47 @ RAY SCOTT My Kind Of Music (Warner Bros.) 234 28 231 +37 4053 442
49 @ LUKE STRICKLIN American By God's Amazing Grace (Pacific/ 209 4 223 +9 4214 101
@ TRICK PONY Ain't Wastin’ Good Whiskey On You (Asylum/Curt) 206 96 198 +107 4181 2420
43 46 DARRYL WORLEY | Love Her, She Hates Me (DreamWorks/ 206 -88 183 -65 4216 -1467
50 @ KEVIN SHARP | Think I'll Stay {Cupit/ 201 3 212 +16 4179 544
@ VAN ZANT Nobody Gonna Telt Me What To Oo (Columbial 181 97 162 +81 4093 2142
- @ STEVE HOLY It's My Time (Waste It f | Want To} (Curb/ 173 0 136 +4 4108 116
@ TIM MCGRAW My Oid Friend (Curt/ 156 137 139 +120 3783 3400
99 Country reporters. Songs ranked by total plays for the airplay week of Sunday 9/11 - Saturday 9/17.
© 2005 Radio & Jecords

MOST ADDED"

ARTIST TITLE LABEL{S)

KENNY CHESNEY Who You'd Be Today /BNA/
SUGARLANO Just Might (Make Me Believe) (Mercury)
TOBY KEITH Big Blue Note (Show Dog/DreamWorks/
GEORGE STRAIT She Let Herself Go (MCA/

TRICK PONY Ain't Wastin' Good Whiskey On You (Asybm/Curh) 13
FAITH HILL Like We Never Loved At AN (Wamer Bros./Curb) 12
TRACE AOKINS Honky Tonk Badonkadonk (Capitol] 12
VAN ZANT Nobody Gonna Tell Me What To Do (Columiva/ 10
BIG & RICH Comin’ To Your City (Warner Bros.) 9
BRITTANY WELLS Too Long (Spindieton) 8
MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
KENNY CHESNEY Who You'd Be Today /BNA/ +643
TOBY KEITH Big Blue Note (Show Dog/DreamWorks/ +525
KEITH URBAN Better Life (Capito] +476
JAMIE 0'NEAL Somebody’s Hero {Capitol/ +397
GEORGE STRAIT She Let Herself Go MC4/ +326
FAITH HILL Like We Never Loved At A (Warner Bros/Curt)  +317
LEANN RIMES Probably Wouldn't Be This Way /Asylm/Curly +268
MONTGOMERY GENTRY Something To Be Proud Of Cokimika/ +266
JOSH GRACIN Stay With Me (Brass Bed) Lyric Street/ +245
SUGARLAND Just Might (Make Me Believe) (Mercury) +245

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
KENNY CHESNEY Who You'd Be Today /8N4 +567
TOBY KEITH Big Blue Note (Show Dog/OreamWorks) +464
KEITH URBAN Better Life (Capitol! +402
JAMIE 0°NEAL Somebody's Hero (Capital) +341
FAITH HILL Like We Never Loved At Al (Warner Bros/Curt)  +314
GEORGE STRAIT She Let Herself Go MCA/ +2N
DIERKS BENTLEY Come A Little Closer {Capitof! +238
LEANN RIMES Probabty Wouldn't Be This Way /Asylum/Curty  +227
SUGARLANO Just Might (Make Me Believe) (Mercury/ +225
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street/ +203

Get a free, no-obligation quote from ComQuest, and receive a free Margin of Error calculator!
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COUNTRY CALLOUT AMERICA. 5 “Buliseye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 23, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 11-17.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSIDN  INDEX  NEUTRAL FAMILIARITY  OISUKE  oislike | CALLOUT AMERICA
CRAIG MORGAN Redneck Yacht Club B84/ 8% 763% 405 160%  97.3% wv 1% | HOT SCORES
SARA EVANS A Real Fine Place To Start (RC4) 358% 76.0% 4.09 19.0% 98.3% 2.3% 1.0% Th. W k At
VAN ZANT Help Somebady (Columbia) 371.3% 748% 412 15.0% 94.8% 4.0% 1.0% IS Wee n
FAITH HILL Mississippi Girl (Warner Bros.) 320% 738% 401 21.0%  99.5% 38%  1.0% Callout America
BROOKS & DUNN Play Something Country (Arista) 29.0% 728% 391 15.3% 97.5% 5.5% 4.0% By John Hart
MDNTGOMERY GENTRY Something To Be Proud Of (Columbia) 305% 69.5% 3.97 19.8% 95.8% 5.5% 1.0% {
JAMIE O'NEAL Samebady’s Hera (Capitol) 21.3% 61.3% 388  235%  98.3% 6.5% 10% 2 -ountry radio listeners love
LEANN RIMES Prabably Wauldn't Be This Way (Asylum/Curt) 260% 665% 387 223%  965%  68%  1.0% EalgSleBRTiE ™ RSl gt ealil
Club,” ranking it No. 1 overall in this
KEITH URBAN Better Life (Capitol 220% 660% 388 208%  923% 45%  1.0% e ———
GRETZHEN WILSON All Jacked Up (Epic/ 28.8% 62.5% 3.76 19.8% 96.8% 11.5% 3.0% week. This song ranks as the No. 4
SHOOTER JENNINGS 4th Of July Universal South) 21.8% 62.5% 3.81 18.0% 90.0% 1.8% 1.8% passion song. ) )
LONESTAR You're Like Comin’ Home (B3/4) 17.3% 59.5% 378 275%  91.8%  40%  08% Slpntepunery Geitlg Hdknelling
to Be Proud Of” stays strong, rank-
BLAINE LARSEN The Best Man (Giantslayer/BNA) 16.0% 57.3% 375 223%  865% 55%  15% ingiat No. 6 96 theeak andiNp:5
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 195% 57.0% 376  20.3% 86.3% 1.0% 2.0% passion. Both male and female lis-
LEE ANN WDMACK He Oughta Know That By Now (MCA/ 150% 56.3% 366  27.5% 92.3% 7.0% 1.5% teners rank this song at No. 6 in the
GARY ALLAN Best | Ever Had (MC4/ 19.3%  560% 3.68 265%  925% 78%  23% | M
Gretchen Wilson is new to the top
TRISHA YEARWOOD Georgia Rain (MCA/ 213%  543% 360 27.3%  95.0% 83%  5.3% 10, with “All Jacked Up” ranking at
JOSH GRACIN Stay With Me (Brass Bed) /yric Street/ 170% 543% 3.65 27.5% 91.5% 8.0% 1.8% No. 10 overall and No. 7 passion.
JASON ALDEAN Hicktown (B8R 130% 513% 360 298%  895% 6.5%  2.0% Listeners 25-34 rank this song at No.
DIERKS BENTLEY Come A Little Closer (Capital/ 153% 513% 371  263%  838% 55%  0.8% ;:“7‘1 e SR el ¢
NEAL MCCOY Billy's Got His Beer Goggles On (903 158% 513% 362 26.8%  88.3% 83%  2.0% 05 C g s coffBtons o fedh
BASCAL FLATTS Skin (Sarabeth) {Lyric Streat) 208% 488% 3.70 22.8% 82.0% 8.5% 2.0% well in front of the spin charts, rank-
MARTINA MCBRIDE Rose Garden (AC4/ 235% 478% 358 165%  82.0% 11.8%  6.0% | ingatNo.ldoveralland No.15pas-
CHRIS CAGLE Miss Me Baby (Capitol) 17.3%  475% 365 205%  78.8% 83% 2% | Sion with "Must Be Doing Some-
thing Right.” Female listeners rank
RYAN SHUPE & THE RUBBERBAND Oream Big (Capito) 153% 468% 362 275%  82.8% 6.5%  20% | yic song at No. 12, up from No. 14
ALAN JACKSON USA Today (Arista) 16.0% 46.8% 3.71 21.0% 75.3% 6.0% 1.5% last week, and at No. 8 passion.
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) ~ 135%  44.8% 3.60  20.0% 75.3% 8.0% 2.5% Lee Ann Womack’s “He Oughta
. Know That By Now” moves to No.
0, 0 0, 0, 0,
PHIL VASSAR Good Dle Days (Arista) 120% 440% 3.53 33.3% 86.5% 8.5% 0.8% 15 for the week, and it's the No. 25
J0 DEE MESSINA Delicious Surprise {{ Believe It) (Curty 115% 410% 345 233% 71.8% 9.8% 3.8% passion song. Men rank this song at
TERRI CLARK She Didn't Have Time (Mercury/ 10.5% 398% 3.48 22.5% 74.8% 10.8% 1.8% No. 13, up from No. 17 last week,
TRACY LAWRENCE Used To The Pain (Mercury/ 11.8% 39.3% 349 243%  758% 108% 18% | andifstheNo. 17song with female
JEFF BATES Goad Peaple /AC4) 83%  388% 350 233%  71.3% 7.3% 2.0% "
) . . . s . Womack labelmate Gary Allan
KEITH ANDERSON XXL {4rista) 115% 36.3% 335 203%  74.0% 133%  43% | ok at No. 16 and has the No. 16
FAITH HILL Like We Never Loved At All (Warner Bros./Curb} 6.8% 300% 330 245% 68.3% 11.5% 2.3% passion song with “Best | Ever
LITTLE BIG TOWN Boondocks /Equity/ 55%  29.0% 324 213% 65.8% 125%  3.0% Had." Looks solid.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | fike it a lot; in fact. it's one of my favorites; 4) | like
it; 3) I's OK, just so-so; 2) t don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score Is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Calloul is conducted in these regions and markets. SOUTH: Charleston, SC; Charfotte; Baton Rouge; Nashville;
Atlanta. MIOWEST: Flint, MI; Indianapolis; Madison; Omaha: Cincinnati. EAST: Harrisburg; R NY; MA; P P DC. WEST: Modesto, CA: Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.
Every weekend, a different Country star co-host joins Lia for a fun-filled
night of entertaining conversation, uptempo Country hits, listener calls,
and quality time with the stars.
Make your station the weekend hot spot.

Call 800.426.9082
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4 e TN
i America’s Best Testing Country Songs 12+ R R ' POWERED[T]
@MHMII’?”’."%' For The Week Ending 9/16/05 S B, COUN TRY TOP 30 MEDI AB ASE
s CANAD!:
Per. W M
Artist Title (Label) W W Famil Bum 2654 2564 2653 | | ¥& M5 ensrmne LABEL(S) s ek BT sTohs
GARY ALLAN Best | Ever Had (MC4) 412 403 88% 12% 405 427 394 1 2 BROOKS & DUNN Play Something Country /4rista) 537 18 15 1500
MONTGOMERY GENTRY Something To Be... abuobiay 411 419  95% 18% 409 471 400 4 €  KETHURBAN Bettr Lfe il 538+ 5 150
DIERKS BENTLEY Come A Little Closer (Capitol/ 408 415 73% 9% 405 428 390 5 @  GRETCHEN WILSON Al Jacked Up /Epic/ 461 +15 1130
CRANG MORGAN Reheck Yacht Cud (B5R) 407 ANE W% 1T 404 A8 400 L €  MONTGOMERY GENTRY Something... Cobmbia) 442 +25 s 1200
BROOKS & DUNN Play Something Country fristal 405 414 98% 2% 405 418 397 13 @ ROADHAMMERS EastBound.. (pen RoadlUniversall 435 +83 3 1610
CHRSS CAGLE Miss Mz Bay (Capiral 403 408 65% TR 3% 423 381 6 7 oy ARRON LINES It Takizs & Man (BNA) 431 -1t il 13
JOE NICHOLS Tequila Makes Her... (Universal South) 403  — 65% 6% 403 402 403 3 8 TIMMCGRAW Do YouWant Fries With That Curt) 425 46 15 1610
KEITH URBAN Better Life (Eisgiat 180 4N BAN 1% Am 43 am 7 D o GEORGECANYON WhoWoud YouBe UniersafSout) 807 26 12 140
BILLY CURRINGTON Must Be Do’ Somethi’ Right Mercary/ 398 —  64% 8% 388 423 366 12 @  JAMIED'NEAL Somebody's Hera (Capitol 390 +4 3 130
VAN ZANT Help Somebody (Cokmbis) 395. 396 95% 7% 388 420 3.86 1 11dle DOCWALKER | Am Ready lpen Rosd/Universall 383 14 14 1500
RASCAL FLATTS Skin (Sarabeth} yric Street) 393 410 80% 17% 384 401 373 17 D DERICRUTTAN Shine flyric Street) 369 +48 4 130
NEAL MCCOY Billy's Giod His Buer Guyghies (n /503 391 385 BN 1% 1M 404 3m x| @* PAUL BRANDT Akorta Bound Dhvampedivrossl 362 +99 3 1811
LEANN RIMES Probably Wouldn't Be This Way /AsybmCur) 389 399 92% 21% 389 4.04 381 16 @ CRAIG MORGAN Redneck Yacht Chub /888 358 +34 6 100
JOSH GRACIN Stay With Me (Brass Bed) {(yric Street/ 383 400 88% 18% 373 4493 3159 15 @ LONESTAR Yourre Like Comin’ Homs B4/ 353 n 8 11
JAMIE 0'NEAL Somebody's Hero (Capital 386 388 %% M% 3 492 384 16 17 TOBY KEITH AsGood As | Once Wes (Dresmiiods’ 335 80 11600
LEE ANN WOMACK He Gughta Know That By Now /MC4/386 388 86% 17% 386 395 381 20 Q) JOSHGRACIN Stay With Me (Brass Bed) fyric S 332 +35 7 10
BRAD PAISLEY Alcohol jdrirt! : 185 417 10 36% 184 381 1EE 8 3 BRADPAISLEY Alcohol Mrists e Ry ey
SHOOTER JENNINGS 4th OF July (Umversa/.fmh/ x 372 13% 16% 387 ii; ::: 19 @ TERRICLARK She DidntHave Trve Mercuny) P — T
:m:l“l";_“‘_m “::I :"w“‘ ”"‘;"‘“j"mw o 1o :;: 3‘:: ::: s 18 @ GURDBAMFORD AlAbouther GWBRoyaty) 312 +1 6 140
v ME::’:": : w;’é'll" s :'nz 3':1 o S SR AR 14 22 FAITHHILL Mississippi Gl (Warmsr Bras.) 75 70 18 130
Eeiram 2 4
.. i mo o= 1
PHIL VASSAR Good Ole Days (Arista) 379 381 6% 1% 379 397 3N ;; g"‘ :::;E’:::::r:::o“ et \ m’“;‘:f:“;: - : : :::
LITTLE BIG TOWN Bacndocks (Egurty) 36 - 5% 9% 372 187 35 ® b ms""‘T . v M 165
RYAN SHUPE & THE RUBBERBAND Dream Big Capital 373 380 63% 12% 371 408 353 e o LSk Ul s ety i
TIM MCGRAW Do You Wont Fries With That Cart) 371~ 374 - 67% 3% 373 388 350 . GARY ALLAN Best | Ever Had (MCA) UL )
TRISHA YEARWOOD Georgia Rein (MCA) 370 377 95% 30% 377 402 362 2 SENSE NS P b WA, oyt iR, BN 40102
JD DEE MESSINA Defcous Surprisa { Beleve ) Curty 359 372 TO% 10% 353 372 1M T R T ol
— . - i 27 29 SUGARLAND Samsshing More iMercavy 227 F 19 i
ey o e e T g . s ok, et o vt 28 €  MARTINAMCBRIDE Rose Garden (RCA/ 13 +6 7 130
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sampl ftion is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Country reporters. M airplay data supplied by Mediab: h, a division of Premiere Radio
RateTheMusic.com rmltsare notmeanrlo replace callout research. The results are infended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 9/11-9/17. Bullets appear on songs gaining plays or remaining
Internet only. i of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is placed first. Songs
\calllng §18-377-5300. nmmms}c com dala is provided by Mediahase Research, a division of Premiere Radio Networks. \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. .
( N |7 )
e e ] e i NEW & ACTIVE
FI i K | TRACE ADKINS Harky Tonk Badonkadonk (Caitol
| Total Points: 431, Total Stations: 13, Adds: 8
1 YEAR AGO STEVE HOLY it's My Time (Waste It If | Want To) (Curt/
\ Total Points: 386, Total Stations: 30, Adds: 0
«No. 1#/Days Go By”— Keith Urban
LISA BROKOP Big Picture (Asylum/Curb}
R Total Points: 349, Total Stations: 25, Adds: 0
*Thats - Messina
e e l DARRYL WORLEY { Love Her, She Hates Me (DreamWorks/
YEARS AGO Total Points: 221, Total Stations: 19, Adds: 0
*No. | #4fThe World Had A Front Porch”—Tracy Lawrence TRICK PONY Ain't Wastin® Good Whiskey On You (Asylum/Curty
@ T Total Points: 220, Total Stations: 37, Adds: 12
No. 1 #*Friends In Low Places”— Garth Brools VAN ZA'NT Nobody Gonna Tgll Me What To Do /Columbial l
Total Points: 175, Total Stations: 34, Adds: 28 '
@YEARS BGO .
. . AMBER DOTSON 1 Ain’t Your Mama (Capitol)
*No. ITouch A Hand (Makee A Friend)”— Oak Ridge Boys Total Points: 141, Total Stations: 14, Adds: 0
YEARS AGO
SUSAN HAYNES Crooked Little Heart /£pic/
*No. 1#‘DoYou Wanna Go To Heaven” —T.G.Sheppard Total Points: 106, Total Stations: 11, Adds: 0
YEARS GO
w30 i T T JENAI Hallejah (Moraine)
*No. | #Blue EYSC’Y'% InThe Rain”— Willie Nelson Total Points: 64, Total Stations: 10, Adds: 2
L J I\ J
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JULIE KERTES

Jkertes@radioandrecords.com

Bonneville's
Bruce Reese

Dedicated to winning with integrity

L s Bonneville President/CEO since 1996, Bruce Reese has
1 been instrumental in increasing the radio division’s profit-
ability and improving annual margins while upholding the
company’s dedication to its charitable work in the communities
it serves. The company focuses on “winning with integrity,” and
its company philosophy states, “Winning at any cost isn’t win-

ning at all.”

Serving the community is something that
Bonneville takes very seriously. Its stations
hold some of the most successful radiothons,
raising millions of dollars for children’s hos-
pitals across the country. In addition, there is
a companywide commitment to Hurricane
Katrina relief efforts.

I recently spoke to Reese about what drives
the company and the many issues facing radio.

R&R: What is the mission of Bonneville?

BR: To be the best radio broadcasting com-
pany around. We believe in people. We try to
have the best people and treat them extreme-
ly well. We also believe in giving back to the
community, and we encourage our employees
to doso as well.

We really believe in
the part of the old Com-
munications Act that
emphasized that we are
licensed to serve a com-
munity. We take that
very seriously, and we |
think that if we believe
in our people and serve
the community, we can
be extraordinarily com-
petitive and profitable.

Bonneville provides 40 hours of paid leave
per year for anybody to work on volunteer
projects. We get reasonably good participation
there. It's certainly not original to us —a lot of
companies have done it —but we haven’t seen
alot of broadcasters that have done it. We have
found that to be a big plus in terms of recruit-
ing as well.

R&R: What about Bomeville makes you niost
proud?

BR: We're in a terrific industry. We've got a
lot of wonderful companies that arein the busi-
ness because they love it and because they
want to provide community service and be-
cause they want to provide great places for
people to work.

What makes me most proud are those in-
stances when our employees step out and
embrace opportunities to serve in their com-
munities. The best radio we do is when we're
serving our community in little ways and in

Bruce Reese

big ways. Our people are excited, they sound
more enthusiastic when they are on the air.
Those are the moments that make me most
proud.

Giving people the freedom to give back ac-
tually makes them better employees, it attracts
more enthusiastic employees, and it doesn’t af-
fect profitability at the end of the day. In fact, I
think it makes us more profitable than we
would be if we didn’t make those opportuni-
ties available to the people who work here.

We're far from a perfect company, and we
certainly do make mistakes, but we have some
of the best people in the business working here
and terrific managers who really get it. We
don’t turn people into Bonneville employees;
they come here because they sort of sense what
we’reall about and that’s the way they are. We
don’t take any credit for having changed peo-
ple, we just take credit for being smart enough
to say who we are and attracting them.

R&R: You are an advocate for localism in radio.
Why is this so important to you?

BR: The fact is, our radio signals don’t go
very far. A great AM signal goes 100 to 120
mules in any one direction. Physically, we can’t
do anything except serve our communities.
The better we get connected with the people
who live here and the companies that sell
products here and employ the people who lis-
ten to our radio stations, the better relation-
ships we'll have for the future.

We need to be intensely local in what we’re
doing. We can’t out-jukebox a satellite service.
If we play fewer commercials than any other
terrestrial radio station in our market, satellite
will still play fewer than that. We can’t be in
the quantity business, we have to be in the
quality business. We have to give people area-
son to listen to us when they have so many
other options.

We can’t stop those options, and we
shouldn't try to stop new technologies from
developing. We just need to be compelling
ourselves. People connect emotionally with
their radio stations, and we need to take full
advantage of that.

R&R: How important is it for radio fo keep up
with technology?

BR: We think it’s really important that we be

www . americanradiohistorv com
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TAKING COMMUNITY SERVICE TO NEW LEVELS Bonnevitle's WTMX/Chicago raised

over $2 mitlion for Children’s Hospital/Chicago. Pictured here are the WTMX staff and a very, very

large check.

up with technology. Ijust saw the latest stream-
ing report for Chicago. Over 350,000 people
logged on to our stations in Chicago to stream
in the month of August. They spent over

2 million hours listening to our ra-
dio stations online. At this point
we're generating some rela-
tively good revenue from
sponsorships there. The key
is to make online listening a
good experience.

In Salt Lake City; Wash-
ington, DC; and Chicago we
are doing some podcasting. p
We've done some terrific stuff in N
Washington, in terms of extension,
with WFED. Four years ago we started an
online-only station called Federal News Radio
that was news targeted at federal workers.

We were actually making some pretty good
money with that streaming-only radio station.
The advertisers were primarily contractors tar-
geting decisionmakers with the federal gov-
ernment. A year and a half ago we closed on
the purchase of a little AM station, so we took
that Internet-only station and put it on the air.
It's been a remarkable success for us.

Jiéé
luw

|
'BONNEVILLE

INTERNATIONAL

,-.—)\

e

Our experience has been that creativity
seems to be happening in the divisions. It's
happening right down at the working level. It's
important that we’re technologically savvy
and that we know what technology our listen-
ers are using. Ultimately, it's going to be our
obligation, as broadcasters, to get our product
to people where they want it, when they want
it and how they want it, and that may not be
on a traditional radio in the future.

Our listeners are increasingly mobile. They
have more options for how to get information,
and we need to get it to them that way. We're
certainly aware of the problem. How good we'll
be at the solution is going to be the test for us.

R&R: You also hold the title of NAB Joint Board

Chairman. What do you hope to accomplishh i this
role?

BR: I've discovered in my first three months

that the hardest part is finding a time to
. get the executive committee togeth-
. ertohaveameeting. Therearea
number of majorissues facing
. the NAB right now. First and
%k foremost is the transition is-
sue as we're looking at re-
placing Eddie Fritts. We've
had oneof the best, if not the
best, industry association
heads in Washington for a
number of years, and now we're
trying to replace him, or at least find
someone else to sit in his office.

Once that person is in place we need to give
him or her a clear sense of where we, as an
industry, need to be going. So the first issue is
the transition, and the second is looking at the
political agenda in Washington right now.
There is a lot of talk about yet another rewrite
of the Telecommunications Act. So far that has
been focused almost exclusively on the digi-
tal TV transition.

How are we going to make the final transi-
tion? What's the hard date? Is there going to
be a public-service tradeoff in exchange for
things like multicasting with cable? A lot of
really big issues are going to be played out
possibly in the next few weeks and certainly
in the next 12 months in Washington. That’s
the highest priority right now.

Beyond that, the main thing is sort of fig-
uring out the role of the NAB in the evolv-
ing nature of the broadcasting business. Not
too many years ago we were a bunch of
small mom ‘n’ pop businesses that needed
the NAB to be our voice in Washington. To-
day we're still a lot of small operators, but
there are also a large number of pretty good-
sized operators, and some of our needs have
changed in terms of the nature of our trade
association. I hope that in the next year we
can address those issues and come to some
conclusion.

R&R: Who has influenced you niost, either per-
sonally or professionally?

BR: Personally, it's my parents. They were
hard-working people who were interested
in education and who insisted on excellence.
Professionally, it’s three mentors I've had in
my life: Brigham Young University Law
School Dean, and later Solicitor General for
the United States, Rex Lee; Washington DC-
based lawyer Robert Barker, for whom |
worked for five years; and Rod Brady, who
was my predecessor here at Bonneville.
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WK WEEx  ARTIST TITLE LABEL(S) s elavs Augwbz ey TOTAL T oNs!
1 o ROB THOMAS Lonely No More (Atlantic/ 2012 +124 138252 AN 9710
Z ©  MICHAEL BUBLE Home (143/Reprise) 19C8 +58  1728%9 34 99/0
3 o KELLY CLARKSON Breakaway {Hollywood) 1681 +87 160742 51 96/0
4 4 BACKSTREET BOYS Incomplete (five/Zomba Label Group/ 1532 6 109814 20 95/0
6 ©  ANNANALICK Breathe (2am) (Columbia) 1519 +94 109278 20 93/0
5 0 MARIAH CAREY We Belong Together fIsiand/iDJMG) 1501 +85 133653 17 8312
8 0 EAGLES No More Cloudy Days (£RC) "n +152 85718 12 7601
9 o MARGGN 5 She Will Be Loved (Octone/d/RMG) 1092 +116 94093 48 85/0
7 € KIMBERLEY LOCKE | Could (Curt/Reprise) 1057 15 49105 17 811
10 @ TIM MCGRAW Live Like You Were Dying (Curb/ 1047 +82 77374 50 82i0
1 0 JOHN MAYER Daughters (Aware/Columbial 964 +52 78793 47 95/0
13 @ GO0 GOO DOLLS Give A Little Bit (Wamer Bros.) 875 +4 87795 38 79/0
12 @ CARRIE UNDERWOOD Inside Your Heaven fArista) 873 ] 65284 12 ”n
14 @ D.H.T. Listen To Your Heart (Robbins) 829 +16 94866 10 65/3
15 16 HOWIE DAY Collide £pic/ 808 -5 76234 29 590
16 @ LIFEHOUSE You And Me (Geffen) 702 +95 91415 10 45/4
17 m HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 690 +90 34733 9 59/1
18 @ DELTA GOODREM Lost Without You (Columbia) 529 +109 20802 9 50/2
19 @ KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 453 +69 52807 7 333

20 @ ERIC CLAPTON Say What You Will {Duck/Reprise) 420 +72 2703€ 3 60/5
21 @ JON SECADA Window To My Heart (Bjg 3/ 395 +13 30834 4 5314
22 @ JESSE MCCARTNEY Beautiful Soul (Hollywood) 307 +4 33624 13 1610
24 @ NATALIEGRANT Held (Curby) 254 +44 7523 3 4317
25 @ KELLY CLARKSON Since U Been Gone /RCA/RMG) 216 +12 13405 6 121
23 25  DAVID PACK The Secret Of Movin’ On /Peak/ 206 -39 4810 8 410
26 @ VERTICALHORIZON Forever (Hybrid) 204 +23 6289 a4 mn
@ SIMPLY RED Perfect Love (simplyred.com/Verve Forecast) 194 +58 23322 1 3ai5
28 @ PAUL MCCARTNEY Fine Line /Capitol) 162 +4 3608 5 2611
27 29  EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG/ 158 -5 16995 a4 200
29 30  SCOTT GRIMES Livin' On The Run (Velocity) 142 -5 3395 2 23N
102 AC reporters. Monitored airplay data lied by Mediabase R , a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week of

9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increasz in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Sengs below No. 5 are moved to recurrent after 50 weeks cn the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations plaving a song
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

M OS T ARTIST TITLE LABEL(S) I'EEE

P LA YE D R E CU R R E N TS COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 738
NI S (EE TOTL | MATCHBOX TWENTY Unwell (Atlantic) 737
LOS LONELY BOYS Heaven (OR Music/Epic) 1149 MAROON 5 This Love [Octaner JAMG) 690
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/Universalj 828 | TRAIN Calling All Angels (Colurabia/ 675
UNCLE KRACKER fiDOBIE GRAY Drift Away (Lava/ 809 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 654
SHERYL CROW The First Cut Is The Deepest /A&M/interscope/ 761 FIVE FOR FIGHTING 100 Years fAware/Columbia) 649
KEITH URBAN You'll Think Of Me (Capital/EMC) 761 N ARTINA MCBRIDE This One’s For The Girls /RCA/ 646

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
| EAGLES No More Cloudy Days (EAL) +152
ROB THOMAS Lonely No More (At/antic) +124
MARDON 5 She Wili Be Loved /Octone/)/RMG) +116
DELTA GODDREM Lost Without You (Columbia/ +108
LIFEHOUSE You And Me (Geffen/ +95
ANNA NALICK Breathe (2am) (Columbia) +94
HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)  +96
KELLY CLARKSON Breakaway (Hollywood) +87
TIM MCGRAW Live Like You Were Dying /Curb/ +82
JON SECAQA Window To My Heart Big 3/ +73

NEW & ACTIVE

POWERED[]]
MEDIABASE

MOST ADDED
NATALEGRANT e o 5

J. BRICKMAN WIW. BRADY Beautiful (Walt Disney/Hollywood)
SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG)
JAMES BLUNT You're Beautiful (At/antic/

ERIC CLAPTON Say What You Will (Duck/Rearise)

SIMPLY RED Perfect Love fsimplyred.com/Verve Forecast/
ANNETTE Everything | Do | Do It For You finspired)

JON SECADA Window To My Heart (8ig 3/

LIFEHOUSE You And Me (Geffen/

STEVEN C. CHAPMAN Remermbering... (FM/ CMG/EMI Music Reactive) 4

& atone >~

BONNIE RAITT | Will Not Be Broken {Capitoll

Total Plays: 139, Total Stations: 26, Adds: 2

J. BRICKMAN W/W. BRAOY Beautiful (Walt Oisney/Hollywood)
Total Plays: 125, Total Stations: 31, Adds: 7

SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG)
Total Plays: 99, Total Stations: 16, Adds: 6

MICHAEL BOLTON Til The End... (Montaigne/Passion Group)
Total Plays: 85, Total Stations: 22, Adds: 3

JAMES BLUNT You're Beautiful /Atlantic/

Total Plays: 78, Total Stations: 13, Adds: 6

BARBRA STREISAND Stranger In A Strange Land (Columbia/
Total Plays: 77, Total Stations: 10, Adds: 0

JONES GANG Angel fReality/AAD Music)

Total Plays: 52, Total Stations: 15, Adds: 3

S. C. CHAPMAN Remembering... (EMI CMG/EMI Music Reactive)
Total Plays 2[] Tolal Stations: 10, Adds: 4

Sangs ranked by tatal plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

_’*( jordanknight

re is your

eart fonight

OnYourDesk Now!  Going for adds September 26th

For more information and show availability contact:

Brian Gillis 407-345-0004 + brian@t-con.com

Michael Patt 978-223-1465 - michaelp@t-con.com

Salwa Scarpone 323-653-9087 - salwa@t-con.com

Kelly Wallace 847-635-6694 - kellyw@t-con.com BRSNS rhar s CONTINEN AL AEconb i e
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America’s Best Testing AC Songs 12 +
For The Week Ending 9/16/05

¢ RateTheMusic.com

W W W
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54
ROB THOMAS Lonely No Mare fAtantic/ 395 402 98% 34% 399 403 398
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG/ 3.87 393 92% 23% 383 406 376
MICHAEL BUBLE Home (743/Reprise/ 386 392 93% 29% 380 388 378
KELLY CLARKSON Breakaway /Hailywood) 380 389 100% 45% 375 389 3IN
KIMBERLEY LOCKE ! Could /Curt/Reprise/ 374 356 85% 18% 373 403 364
LiFEHOUSE You And Me (Geffen/ Iin 314 80% 2% 373 36t 3N
D.H.T. Listen To Your Heart (Robbins/ 370 378 92% 4% 363 376 358
TIM MCGRAW Live Like You Were Dying (Curd) 369 374 98% 40% 380 327 383
HOWIE DAY Collide (£pic/ 362 368 90% 33% 359 353 361
600 GOO DOLLS Give A Little Bit (Warner Bros.) 359 355 98% 41% 361 371 389
BACKSTREET BOYS Incomplete ive/Zomba Label Group) 3.59 359 95% 34% 362 385 358
MAROON 5§ She Will Be Loved (Dctone///AME) 358 3585 98% 49% 357 321 367
CARRIE UNOERWOOO Inside Your Heaven Arista/ 356 354 85% 26% 355 342 359
EAGLES No More Cloudy Days (£AC) 356 376 76% 15% 358 360 358
JESSE MCCARTNEY Beautiful Soul (Holywood! 3.54 - 0% 21% 359 341 365
ANNA NALICK Breathe {2am} (Coumbia) 346 344 B9% 35% 336 358 330
MARIAH CAREY We Belong Together fsiandI0JMG) 321 305 9%  41% 302 300 302
JOHN MAYER Daughters (Aware/Columbia) 285 288 97% 66% 276 248 283

Tolal sample size is 224 respandents Total average favorability estimates are based on a scale of 1-5. (1=disiike very much, 5 = like
very much). Tolal i the of dents who the Song. Tolal burn represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familizrity o appear on survey. Sampie composition
Is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant fo réplace callout research. The resuits are imtended to show opinions of
participants on the the Internet only. Rate TheMusic s a registered trademark of RateThefusic.com. The RTM system, is available for
focal radio stations by cailing 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premlere

‘RR

AC TOP 30 POWERED:) {

FA a5 MEDIABASE

VR S aRTST TITE LABELE) TR ks BT shnows
2 0 BACKSTREET BOYS Incomplete {/ve/Zomba Label Grovp) 396 +14 23 1410
1 e* DANIEL POWTER Bad Day (Warner Bros.) 396 +12 16 1710
3 o ROB THOMAS Lanely No More fAtiantic/ 383 +9 30 15/0
4 4 ol MICHAEL BUBLE Home (Warner Bros/ 338 -18 35 15/0
(i o ANNA NALICK Breathe (2am) (Columbia) 333 +6 14 1410
5 i MARIAH CAREY We Belong Together fisiand//DJMG/ 333 -2 12 10
7 HOWIE DAY Coliide (Epic/ 286 +1 15 120
9 o DIVINE BROWN 0id Skool Love (Blacksmith/ 248 +32 27 110
12 o EAGLES No More Cloudy Days (£RC/ 240 +30 6 910
14 @ KELLY CLARKSON Breakaway /Hollywood) 226 +24 42 1010
8 11 BRYAN ADAMS This Side Df Paradise (Universal) 223 -26 19 1310
13 s JANN ARDEN Willing To... {Universal Music Canadal 217 +15 9 11/0
i @* DAVID USHER Love Will Save The Day (MapleMusic/ 216 +5 9 10/0
10 144s AMANDA STOTT Homeless Heart (EM)/ 203 12 3t 110
16 FEIST Inside And Out Arts & Crafts/ 198 +26 9 10/0
17 @* SIMPLE PLAN Untitled (Atiantic 191 +34 B 9/0
19 JAMES BLUNT You're Beautiful (Atfantic/ 173 +38 5 m
20 @  HODTIER THEBLOWFISH One.. (SneakylongWanguar) 157 +32 6 901
18 19 HALL & OATES Qoh Child (Red/Sony Music Canada) 142 -8 1 12i0
22 @Q LIKOTA SON Try {/ndependent/ 13 +22 5 8i0
23 @ SHERYL CROW Goad Is Good fA&M/interscope/ 86 +9 3 m
24 @ KIMBERLEY LOCKE | Could (Curb/Reprise/ 95 +11 2 611
21 23* ANNIE VILLENEUVE Un Ange Que Passe Musicor/ 93 4 13 010
25 LIFEHOUSE You And Me (Geffen/ 92 +13 4 m
28 % s KESHIA CHANTE Come Fly With Me (Sony BMG Canads) 82 +5 18 70
27 JET Look What You've Done (Atiantic/ 78 +1 17 40
26 COLDPLAY Speed Of Sound {Capitall 78 A1 8 210
@ BEDOUIN... When... (Stomp/Warner Music Canada) 70 +32 1 51
@ CELINE BION Je Ne Vous Oublie Pas /Sony BMG Canadal 61 +18 1 0/0
29 304 STEPHANIE LAPOINTE Nous Sommes (Musicor) 60 -14 (] 0i0

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

Radio Nelworks. J \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
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I'm snttlng at my desk right now |

| @[[\ﬂ TI}'{' E with three different fundraising |

plans for Hurricane Katrina relief.
KNIN/Wichita Falls, TX’s entire
staff has jumped on board to do

: Liz Ryan E what we can. It really puts what |
: PD, KNIN/Wichita Falls, TX | we do in perspective. ® The akil- J
e S e——_arr A

ity to drop normal programming
and promotions to help is one element that
™ makes a good station a great station. Our lis-
teners relate to us, they know our message,
and they respond when they need to. That is
good radio. # It doesn’t matter if it's about
il music or public service or the morning show,
you want your audience to react. Our station is a winning ‘
station because the community can be part of it. They feal

| the ownership they have, and they will remember that
| feeling. # The biggest challenge in my job is making timre

for the little things. We have four stations, two of which | pro-

| gram (with lots of help, of course). We have five full-time

programming-staff members. That means there are a lot of
jobs that must be done by a few. # Giving each station the |

| time and attention it needs for continued success isn’t |
| easy. Things like updating our station website, keeping up

a relationship with a record rep, clearing out my old e-mail
and keeping the communication lines open with weekend
staff are difficult to fit into the normal day. Let's just say
Franklin Covey is my best friend. # Songs that are work-
ing right now are Hootie & The Blowfish’s “One Love” (I just
got the album and have listened to it at least four times) and
Weezer’s “Beverly Hills,” which has tested No. 1 in our dem2
for weeks — yet many Hot AC stations are hesitant to play
it. We also love the new Bowling For Soup song “Ohi2
(Come Back to Texas)” — seriously cool lyrics from ser -
ously cool guys. They're our hometown heroes, so thers
may be some prejudice there, but so be it. And, lastly, the
new Tommy Lee is good and fits the formattoa T.

_ - — |

QL rtist

aeuw: Liz Phair

waseL: Gapitol
By JULIE KERTES/AC/HOT AC EDITOR

e all remember Liz Phair’s 2003 hit

“Why Can't I,” which fit Hot AC per-
fectly and made the indie rocker a house-
hold name to our listeners. Phair has a
new album coming out on Capitol,
Somebody’s Miracle, and on it you will
find more radio-friendly songs with
Phair’s flair.

The current single, “Everything to Me,”
is No. 33 on R&R’s Hot AC chart, with
support from WTMX/Chicago, WWZZ/
Washington, WVRV and KYKY in St.
Louis, KMXP/Phoenix and
KLSY/Seattle, just to name a
few. Phair’s vocal style is
sweet and heartfelt, and “Ev-
erything to Me” seems to flow |
just as effortlessly as “Why
Can't1.” |

Phair tells R&R what went |
into making the new album. .
“Somebody’s Miracle was a creative but
cohesive studio experience,” she says. “I
had a strong sense of direction for the
record from the beginning, and the ma-
terial dictated the form: an American,
slightly country, slightly pop, guitar-
driven sound, which producer John
Alagia perfected and built upon, creating
music that framed my storytelling in a
natural light.

“Producer John Shanks and I worked
in his studio crafting three songs that
would work at radio but that had the
same spirit as the rest of the album. My
last CD, Liz Phair, was a compilation of
many diverse recording experiences that
spanned a four- to five-year period and
amounted to more of a ‘best of my studio
adventures, in contrast to the intentional
crafting of Somebody’s Miracle.”

Though I'm not typically a “lyric per-

__tiVlty

son,” I ended up really paying attention
to the lyrics on the album. They are as
intense and poignant as they are poetic
and beautiful. In “Leap of Innocence”
Phair laments, “I wish it had stayed like
that forever/But everyone was dropping
off like flies/I had so many friends in re-
hab/A couple who practically died.” In the
sweet, lullaby-like “Table for One,” she
sings, “And the loving spirit that follows
me watching helplessly will always for-
give me/Oh, I want to die alone with my
sympathy beside me/l want to bring down
all those demons who drank with me/
Feasting gleefully on my desperation.”

Somebody’s Miracle is diverse in sound
and style, going back to Phair’s indie roots
while still being mass-appeal.
There are several radio-
friendly tracks, like the Postal
Service-sounding “Count on
My Love,” which swells to a
big chorus; “Lazy Dreamer,”
which has a swirly retro feel;
and “Giving It All to You,” an
uptempo song that makes me
feel like 'm in a Hollywood movie. The al-
bum hits stores Oct. 4 and was produced
by Alagia (Dave Matthews Band, John
Mayer, Jason Mraz, Lifehouse) and John
Shanks (Sheryl Crow, Chris Isaak, Mel-
issa Etheridge).

Phair has been touring recently, and
she plans to continue through the end of
the year. “We did an acoustic tour this
summer that was a lot of fun,” she says.
“It was a really healing experience for me
and my old fans because it was an oppor-
tunity to just be myself and play the
songs the way I experience them when I
write them.

“I could share what music is really
about to me without all the production,
image and hoopla. I plan to spend the rest
of the year trying to bring the feeling I
had doing those shows to the rest of what
we do.”

Music & Intelligence For Your Life

The John Tesh Radio Show is proud to welcome our newest daily affiliate:

WLNK/FM-Charlotte “107.9 The Link”

AC’s Answer for Compelling Daily Family Programming

the daily john teslg

Daily Show: 180+ Affiliates
Weekend Show: 165+ Affiliates
Intelligence Minutes: 80+ Affiliates

...All the while BEATING THE COMPETITION & BRINGING IN THE RATINGS!!
For more info, please contact: Scott Meyers * The TeshMedia Group ¢ Toll-free: 8885488637 ¢ email: Scott@Meyers net

“Wow! In Portland, Oregon..... The John Tesh Radio Show
is #1 with Women 25-54 with a 9.1 share up from a 3.7

radio ShWﬂ (an increase of +145%!) and #2 with Adults. This is huge!”

— Mary Lou Gunn
V.P. Market Mgr
Clear Channel Portland
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HOT AC TOP 40

September 23, 2005 POWERED ) {
W st e ven T MEDIABASE
2 o LIFEHOUSE You And Me (Geffen) 3036 +74 176559 13 87i0 I
1 e KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 3028 +17 168410 20 Bij0 MOSTA DDED
3 0 ROB THOMAS This Is How A Heart Breaks (4t/antic) 2560 +145 133256 16 84 ARTIST TITLE LABEL(S) A00S
4 O  GWEN STEFANI Cool (interscape) 2388 +251 125220 12 8011 GREEN DAY Wake Me Up When September Ends (Reprise/ b|
5 6 GREEN DAY Holiday (Reprise/ 1893 +14 115698 18 590 SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/AMG) 17
3 LIFEHOUSE Blind (Geffen/ 17
6 6  ROBTHOMAS Lonely NoMore (Aziantic) IERE 60 128335 33 BSI0 | o)) perive SOUL How Do You Love (6 Music Group/ 1
9 o TRAIN Get To Me (Columbia) 1883 +81 85105 13 7610 NICKELBACK Photograph (Roadrumner/i0JMG) 7
10 o JOSH KELLEY Only You (Hollywood) 1856 +102 79263 15 7901 KELLY CLARKSON Because Of You (RCA/AMG) 6
11 €  KEITHURBAN You'll Think Of Me (CapitalEME) 1846  +165 109018 15 673 ggmfﬁmz F;}';W Through (/AME) :
7 €D 3DOORS DOWN Let Me Go (Republic/Universal) 1845 +9 95228 38 7800 SN GTERoTT)
12 @ SHERYL CROW Good Is Good (A&M/interscape/ 1761 +111 787713 7 80/0 MOST
8 12 COLDPLAY Speed 0f Sound (Capitol) 1743 -3 85818 22 7710
16 @ NICKELBACK Photograph (Roadrunner/{DJMG) 1592 +254 73484 5 75(7 INCREASED PLA YS
15 @  DH.T. Listen To Your Heart (Robbins) 1524 +172 75702 9 49/4 f#3
13 15 GREEN DAY Boulevard Of Broken Dreams (Reprise) 1427 82 833 41 Byo | Ao TN UEO e
i GREEN DAY Wake Me Up When September Ends /Reprise/ +510
17 16 MARIAH CAREY We Belong Together (siand///MG) 107 37 44767 18 4610 | SunTANA SMICHELLE BRANCH ' Fesling You (rista/AMG) + 387
26 Q GREEN DAY Wake Me Up When September Ends Reprise/ 1098 +510 66373 2 70/20 NICKELBACK Photograph (Roadrunner/iDJMG) +254
18 @ BON JOVI Have A Nice Day fIsland/i0JMG/ 984 +111 an1 8 55/0 GWEN STEFANI Cool f/nterscope/ +251
D.KH.Y. Listen To Your Heart (Robbins/ +172
2 HOOTIE & THE BLOWFISH Dne Love (Sneaky Long/V: 879 76 32302 9 46{0
8 et ety Ling/¥aggusre! + ; GAVIN DEGRAW Follow Through (/AMG) R
19 VERTICAL HORIZON Forever (Hybrid) 843 +29 29388 18 442 KEITH URBAN You'l Think Of Me (CapitalMC) 185
22 @  WEEZER Beverly Hills (Geffen/ 837 +124 33330 12 303 ROB THOMAS This Is How A Heart Breaks (Atiantic) +145
23 @ HOWIE DAY She Says (Epic/ 776 +90 22694 7 4710 WEEZER Beverly Hills (Geffen/ +124
24 @  SWITCHFOOT Stars (Columbial 768 +114 20709 g COLOPLAY Fix You Capitol +115
2 24 GWEN STEFANI Hollaback Girl finterscope) 736 -62 48953 17 2410
25 @ 3 DOORS DOWN Here By Me (Rapubiic/Universal) 673 +26 17631 7 42(3 NEW& ACTIVE
27 @ NATASHA BEDINGFIELD These Words /Epic/ 626 +50 22520 4 3012 OANIEL POWTER Bad Day (Warner Bros.)
@ SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/RMG) 619 +387 29149 1 61117 Total Plays: 238, Total Stations: 17, Adds: 1
. U2 City Of Blinding Lights fiaterscope/
30 @ MICHAELFUBLE Hom'e {I43/:‘Tepnse/ 602 +84 24866 7 292 Total Plays: 221, Total Stations: 20, Adds: 1
28 €  STAIND RightHere (Flip/Atiantic/ 597 +39 19340 8 320 KELLY CLARKSON Because Of You [RCA/AMG)
29 €0)  GORILLAZ Feel Good Inc. (Virgin/ 543 +7 19906 6 2812 Botal glavsr 218, ngal Station{sz 17, Addsz/; g
AVIO GRAY The One | Love /ATO/RCA/RMG)
31 31 DEFLEPPARD No Matter What (Isiand//0JMG) 453 -59 23187 16 26/0 Total Plays: 200, Total Stations: 25, Adds: 2
32 €D PAPAROACH Scars (Geffen/ 448 +6 20095 12 13/0 COLDPLAY Fix You {Capitall
34 € LiZPHAIR Everything To Me [Capitol 434 £37 10709 5 343 :ont::{P("avs:'}ImA T??:‘;s;?ﬁgm): {250.};‘168: 4
. . . ver My Head (Cable Car} /Epicy
35 @ TOMMY LEE f/BUTCH WALKER Good Times (7L Education Services/ 402 +12 9520 4 25(2 Total Plags: 175, Total Stations: 13, Adds: 2
33 35 BLACKEYED PEAS Don't Phunk With My Heart (A&M/interscope/ 389 21 21997 12 15/0 BACKSTREET BOYS Just Want You... (ive/Zomba Label Group)
39 €D JAMESBLUNT You're Beautiful (Atiantic) 324 +47 25129 2 254 ;1‘;' P'avfft:lﬁgfhmas' :'a[;iﬂnsi ‘;1' A_dd;; P
very Little Thing She Does Is Magic (Republic/Universal
- @ GAVIN DEGRAW Follow Through (/AMG) 319 +1M 11050 2 308 Total Plays: 153, Total Stations: 9, Adds: 2
38 38  DAVEMATTHEWS BAND Dreamgirl (RCA/RMG/ 278 1 8202 F3 200 JEM Just A Ride (ATO/RCA/RMG)
3% 39 JASONMRAZ Wordplay (Ariantic/ m 79 12035 18 310 L"F'E'H’;'TIVEE';" i i S A
. ind (Geffe
4D @ SIMPLE PLAN Untitled [ ava/ 268 +3 13220 13 10/0 Total Plays: 6, Total Stations: 17, Adds: 17
87 Hot AC reporters. Monitored airplay data supplled by Mediabase Research, a divislon of Premiere Radio Networks. Songs ranked by tozal plays for the airplay week e ——— — —
of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied In total plays, the song with the larger increase in plays Songs ranked by tofal plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officizlly reported to R&R by each : f i
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times { Station playliStsltorfalt R&R.reponers arelavallaple
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbltron Inc. | | on the web at www.radioandrecords.com.
{© 2005, Arbitron Inc.).© 2005 Radio & Records.

- “HATIC CARPET RIDE®

(JSM BIC MIX)

' TAKE A ‘JRASI0 QARDPET RIDR’
| WITH JEFTRET CAINERS ON THE
1’ FOLLOW-UP SINCLE TO HIS
HOT AC AND CROSS-FORMAT HIT

| THTOUR BYESM

HOT AC IMPACT DATE:
SEPYENBED 83,2005

MANAGEMENT: FUSION 7,INC./ FUSION7INC@AOL.COM  wwwismmusic.com
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September 23, 2005

HOT AC
N

4 N
ﬁm”' M . America’s Best Testing Hot AC Songs 12 + R R POWERED[T]
For The Week Ending 9/16/05 4% 5
IMUSIC.Lom . HOTACTOP30  \jiipASk
= CANADA
w W
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 W W ARTIST TMLE LABEL(S) AR - NRVEEE O TOTALS
LIFEHOUSE You And Me (Geffen) 419 414 9% 3% 422 423 42 1 o GWEN STEFARI Cool finsrncoge/ 702 +29 9 15/0
KELLY CLARKSON Behind These Hazel Eyes RCA/AMG) 4.01 391 98% 41% 410 415 405 3 e DANIEL POWTER Bad Day (Wamer Sros.) 682 +37 14 1810
NICKELBACK Photograph (Roadrunner/I0JMG) 401 412 % 1% 39 378 4 | 2 ROB THOMAS This Is How A Heart Breaks (Atiantic/ 659 +3 12 1800
ROB THOMAS This Is How A Heart Breaks /Arlntic) 400 399 93% 22% 402 388 4.15 4 e NICKELBACK Photograph (Roadrunner/iDJMG) 644 478 6 141
COLLECTIVE SOUL Better Now (& Music Group) 400 394 76% 15% 381 38 377 5 HELLY CLARKSON Behind These Haze! Eyes (RCA/AMG/ 549 +5 15 160
ROB THOMAS Lonely No More (Ariantic) 398 393 98% 38% 403 377 423 7 oy BEDOUIN... When... (Stomp/Worner Music Canada) 523 +59 8 43
HOWIE DAY Colide (Egic/ ) 397 397 %% 3% 402 412 39 16 @) SHERYLCROW GoodlsGood M&MInterscope) 511 +121 4 150
GREEN DAY Bouevard Of Broken Dreams (Beprise) 396 400 99% 48% 390 330 4.0 8 @ GREENDAY WakeMeUpWhenSepterisEns (opri/ 501 447 5 120
GREEN DAY Holday (Reprise 393 402 9% M% 383 AN 34 13 e b L
3 DDORS DOWN Let Me Go (Repubi/Universal W A0 W W 3% I e || 180 B e e L0 B CR < L)
3 DODRS DOWN Here By Me feputic/Unversal 387 399 60% 1% 370 370 378 ke :‘:‘:::::::::;’m‘:;%’:"’”‘”’”}JM”" :;: ":: ‘: ::;‘1‘
KEITH URBAN You'l Think Of Me (CapitalEMC) 386 382 8% 22% 382 388 394 | | T e ont e Al e +44 2 10
BON JOVI Have A Nice Day fsiand/DJMG) 381 382 67% 12% 376 37 380 | 1 14gp SINPLE PlA:e;ntiﬂed Atiantic) "3 ™ 1 1
:WITCH:I.JOT Stars(,:((j'oluﬂ/;bla{/ :'81 e ::2 1;: ;.75 i:i ::é 14 5  LIFEHOUSE YouAnd Me (Gerfen) 401 14 0 15/0
L At Al 8 - L : 17 THEORY OF ADEADMAN SantaMonica 604Uniersal 387 +60 5 1212
WEEZER Beverly Hills (ﬁeI(m/ 379 382 84% 26% 378 365 392 15 17 o AVRIL LAVIGNE Fail To Pieces (lrista A/ 181 23 0 1500
UL O IR SISO P L8 ST 34 20 e LOW MILLIONS Status Manhattan/EMC) 3B 2 W N
DEF LEPPARD No Matter What (/WDJMGI 376 359 7% 18% 367 376 360 13 RIANNA Pon De Replay (Def Jan1BJME! 19 +15 g i
VERTICAL HORIZON Forever Hybrid/ 370 3B 6% &% AT 1M 176 2] GREEN DAY Holiday (Reprise/ 312 +23 20 110
COLDPLAY Speed Of Sound /Capitall 3713 3N 9% 3% 355 349 362 19 JULLY BLACK Sweat Of... (Universal Music Canadsl 303 +B 1 12/0
JOSH KELLEY Only You (Hoflywood) 33 382 1% 18 38 3 3T 22 TRAIN Get To Me (Columbia) 285  +15 780
D.H.T. Listen To Your Heart (Roktins/ 3N 31 9% 3% 374 366 381 28 e MATTHEW BARBER Saft One Wamer Music Canada/ 248 +43 3 1N
JASON MBAZ Wordplay idtiantici 3N 372 %% 2% 3715 31 M 24 24 JOSH HELLEY Oriy You tHodwond 245 2 B0
GWEN STEFANI Cool finterscape) 369 346 92% 3% 374 361 387 7a) Zinle ARCADE FIRE Rehelbn (Lins) e/ 23 gl 13 50
HOWIE DAY She Says Fini! 368 388 58% 13% 384 397 372 BACKSTREET BOYS Just... (ive/Zomba Label Group) 225 +52 1 61
BACKSTREET BOYS Incomplile (iveifomba Label Growed 357 340 97% 40% 359 359 359 28 BLACK EYED PEAS Don't Phunk... (A&M/interscops) 207 +20 18 10
MRRIAH CAREY We Belong Together island/DJMG/ 327 308 9% S51% 31n o 343 27 HOOTIE & THE BLOWFISH One... (Sneaky Lang/Vanguard] 194 +6 3 70
Total sample size is 312 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very i 28 JASON MRAZ Wordplay (Atlantic) 180 28 11 1
much, 5 = like very much). Totai familiarity thep fage of who ized the song. Tolal burn o f :
represents the number of respondents who'said they are tired of hearing the song. Songs must have 40% familiarity to Beats @ D.H.T. Listen To Your Heart (Robbins) 179 +46 1 50
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they . . . . . S . .
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Jefferson-Pilot
President Don Benson

A former programmer rises to the top

on Benson has spent his life in radio. He graduated from
E_7Vanderbilt University and began his career as a gofer at the
radio division of Jefferson-Pilot Communications. He returned
to Jefferson-Pilot in 1994, and after serving for more than 10 years
as Corporate Sr. VP/Operations & Programming for the radio
division, he was named President in January 2005, with respon-
sibility for the day-to-day operations of the group’s 18 radio sta-
tions, including two Smooth Jazz properties — KIFM/San Di-

ego and KJCD/Denver.

Benson has more than 30 years’ experience
in the radio industry, including more than 20
years with Jefferson-Pilot and seven as a pro-
gramming consultant. He began his career
with Jefferson-Pilot in 1974 at legendary CHR
WQOXI AM & FM/ Atlanta. He spent 11 years
at the station, eventually becoming OM and
leading WQXI's evolution into one of the na-
tion’s major ratings and billing successes.

Benson also served as KIIS/Los Angeles VP/
Operations and as Western Cities Broadcasting
Corporate VP/Programming. He
was Exec. VP/Operations for Burk-
hart/Douglas & Associates, an At-
lanta-based consulting firm, prior to
rejoining Jefferson-Pilot. He's also a
member of the Broadcast Advisory
Board for the Associated Press.

Ispoke with Benson by phene re-
cently while he and his wife, Martha,
were vacationing “down the shore.”

Don Benson

R&R: Jefferson-Pilot’s parent compa-
ny is an insurance conpany, not a pure-play com-
pany. Where does the radio group fit in the corpo-
rate portfolio?

DB: We're part of Jefferson-Pilot Financial,
a company with total equity of about $4 bil-
lion and a market cap of $6.7 billion. The com-
munications company, as a whole, accounts for
about 10% of the profits of the parent. One of
our corporate staff in Greensboro likes to say
that we are 10% of the profit, 25% of the stock
price and 75% of the company newsletter.

R&R: How's business?

DB: While 2005 was not as good as every-
one at the beginning of the year thought and
hoped it would be in terms of market growth,
our company has outperformed market
growth and grown revenue share as a group
every month this year. In fact, all of our mar-
kets either match or outperform their popula-
tion rank in revenue rank, which is certainly a
credit to our managers and people.

R&R: Did Clarke Brown name you to succeed
hint as president?

DB: The final decision rested with the pres-
ident of the communications company, Terry

Stone, but Clarke was immensely supportive,
and I never would have had-this job without
the benefit of his counsel and guidance and the
opportunities he gave me.

R&R: Is there an assuntption that at your level
of leadership, where you are responsible for the day-
to-day operations of 18 radio stations in five mar-
kets — Atlanta, Miami, San Diego, Denver and
Charlotte — that you already know everything, or
is there a learning curve?

DB: Clarke and I had shared a lot of duties
leading up to my promotion, and he
exposed me to his experiences as pres-
ident, which certainly helped me. But
even if you're the co-pilot and yousit
next to the pilot for all that time —as
Clarke gave me the opportunity todo
— when you get into that position,
you're still leaming, no matter how
much you've had a chance to observe.

You never stop learning in this
job, and it would be a horrible mis-
take on my part to assume that all
precincts have reported and that [ have all the
answers, because [ don’t.

Getting into some of the sales areas has been
a learning experience for me, and evaluating
and monitoring our sales efforts and national
and local performance. That we have outper-
formed our market growth makes

things a bit easier. We have solid '

management, and we’re in good
growth markets.

R&R: How would you describe your
management style?

DB: I'm collaborative, involved. My goal is
to be a resource to Lhe local operators, to help
set the vision for the radio division, to share that
vision with our managers, then to help them
execute it. My boss, Terry Stone, has been very
supportive in this process and a good resource.

R&R: Tell 1e about Jefferson-Pilot’s commitment
to Smooth Jazz.

DB: We're lucky to have great programmers
in [KIFM PD] Mike Vasquez and [KJCD PD]
Michael Fischer. Both stations are great proper-
ties. We're strongly committed to both and have
supported them aggressively with marketing

wWWwWw.americanradiohistorv.com

and resources. We like the positicn that Smooth
Jazz offers us and have enjoyed really good bill-
ing growth, particularly in San Diego.

Denver is not quite as mature in its life cycle
as San Diego, but it represents one of the great
growth opportunities for this company for the
future. With Mike Fischer — whois such
an artiste and lover of the format,
who puts his whole heart and
soul into it — and [JPC/Den-
ver Market Manager] Bob
Call there, we're making sig-
nificant product progress for
that property. We like
Smooth Jazz and feel really
optimistic about it.

R&R: Do you have any con-
cerns surrounding Smooth Jazz's
aging audience and how the format is
received at the agency level?

DB: We're trying to strike a balance between
building strength with the 25-54 audiences and
having a good, solid footprint 35-64. Thereis no
question of this audience aging with newer peo-
ple not coming in on the younger side.

We're working on solutions to combat that,
because many Smooth Jazz success stories are
getting lost with younger media buyers. There
are a lot of people in Smooth Jazz's target age-
range with a lot of money to spend, and it's
incumbent upon us to educate agencies on the
value of that audience.

R&R: Where are you with HD Radio?

DB: We're right in the middle of putting sta-
tions on for HD Radio right now, as are many
other companies, and wesee it as a very bright
spot for our future. It’s going to give us an op-
portunity to grow our business.

We'll learn HD Radio as we go, but it's a
great component of our future. We're going to
become spectrum managers as opposed to just
frequency managers or station managers, so
we must learn and master how to take advan-
tage of this new technology.

R&R: How will you create content for this new
platform without vastly increasing expenses?

DB: With the opportunity to create new con-
tent comes the expense of funding it, so we’ll
have to budget and plan accordingly, which
will call for dexterity as we continue to oper-
ate our businesses at the same time.

Ré&R: How do you balance [FC's long-term via-
bility with short-term revenue expectations?

DB: In terms of Wall Street, radio is not as
big a growth mechanism as it was back when
deregulation was just rolling out and compa-
nies were gobbling up stations, but it is still an
exceptional cash-flow business when operat-
ed properly.

Given new competitive factors

) and the growing entertainment op-
] tions people have, inorder tosucceed

JeFFERSON PILOY

we must put money into our prod-
ucts to make them different, compel-
ling and entertaining. Now that
growth rates have slowed a bit, some people
have cut expenses, but there is no way you can
save yourself to success. You must invest in your
properties.

Several big companies have openly admit-
ted that they errantly starved their companies
of resources in the past, and that’s hurt them.
Naturally, we always want to commit more,
but we’ve always tried to support our com-
pany with the proper resources — research,
marketing dollars, training and people.

We at radio will have to find a way to do
that while still accomplishing our financial

goals. It's a challenge, because when so much
focus is on Wall Street, stock price and earn-
ings, it's easy to grow myopic about short-term
growth.
Mature radio operators understand that
we do have to deliver a bottom line, and
we'll likely be able to deliver it more
effectively by investing in our
properties. Radio, as a whole,
is starting to better under-
stand that now than it has
in the past.
R&R: What challenges
will radio in general, and Jef-
ferson-Pilot in particular, face
in the near future — say, the
next five to 10 years?
DB: We have interesting
challenges, especially the prolifer-
ation of competition from other sources
vying for our attention or entertainment dol-
lar. Another challenge is to re-establish the
entertainment. In the future our successes of
the past won't win the day.

“Instead of getting stuck
in my-station-vs.-your-
station battles, we’re
learning to work together
as an industry to solve our
problems.”

Yes, terrestrial radio can be local, but lo-
cal alone won’t win the day either. Content
must be compelling, entertaining and inter-
esting, and it must be different. If we invest
in our properties and in our people and de-
velop products that differentiate themselves
s0 our position adds a premium to our ad-
vertisers, we’ll be well on our way.

HD Radio is a terrific opportunity, and
although it's a little ways away, if we dont
start laying the groundwork for it now, we
will compromise the opportunity, and that
would be a shame. We don’t want to have
to clean up a mistake that, had we given it
more thought, could have been handled
more appropriately and earlier.

Electronic measurement has a role in our fu-
ture. There are still a lot of issues to be resolved
on that front, but electronic measurement is go-
ing to give us a chance to demonstrate that ra-
dio is a powerful reach medium, something
we, as an industry, haven’t marketed very ef-
fectively in the past.

R&R: What is Jefferson-Pilot’s policy on payola?

DB: We have zero tolerance for any payola
activities. Our people have been briefed and
they know that.

R&R: What aspect of your work do you fove best?

DB: Getting a chance to do something dif-
ferent after so many years in the product area,
getting a chance to work in another area with
the quality people we have. Right now I like
that radio is being forced to grow up and be-
come better business operators. Instead of get-
ting stuck in my-station-vs.-your-station bat-
tles, we’re learning to work together as an in-
dustry to solve our problems.

Radio is a very strong medium with alot to
talk about. We have opportunities that are very,
very encouraging.
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3 7 CHUCKLOEB Tropical (Shanachie/ 494 96 58382 28 300 [ e e Mooy o 2
7 o EUGE GROOVE Get Em Goin’ (Narada Jazz) 485 +14 63859 8 34/0 HERBIE HANCOCK flJOHN MAYER Stitched Up
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21 21 JEFF GOLUB Simple Pleasures (Narada Jazz/ 230 1 22129 19 2212 PAUL HAROCASTLE Serene (Trinpin” ‘N’ Rhythm) +21
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E ootsteps /7th Note)
4 o WALTER BEASLEY Coolness (Heads Up/ 158 +3 508 15 1210 3RD FORCE You Got It Higher Octave) 3
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8 o DAVE KOZ Love Changes Everything (Capitol) 1 +8 408 10 B/ MOST
L] o MINDI ABAIR Make A Wish (GRF/VMG) 139 +8 272 9 1010
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22 Q BONEY JAMES 2:01 AM (Warner Bros.) 109 +2 322 7 9/0 | JONATHAN BUTLER Rio (Rendezvous/ +18
20 18 DONNY OSMOND Breeze On By (Jecca/ 108 -2 462 12 6/0 g:;ti:] ::RI‘J{KAS Srlwv;/ M; T?}e Wav/ (Trippin’ N’ Rhythm) +:§
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28 €  DAVID PACK You're The Only Woman (Peak/ 100 +5 398 4 90 T oL
26 @ KIRK WHALUM ['ll Make Love To You fRendezvous) 99 +2 297 3 9/0 JEFF LORBER Och La La (Narada Jazz! 106
24 25  MIKE PHILLIPS Heartbeat Of The City (Hidden Beach/ 99 -2 375 7 9/0 CHUCK LOEB Tropical (Shanachie) 101
27 €D GARRY GOIN Riverside Drive (Compendia) 96 0 283 1110 STEVE COLE Thursday (Narada Jazz) 9
Gebur>  €@)  KIMWATERS Steppin’ Dut (Shanachiel 94 33 150 1 9p S TN A hiie Fes a8
o teppin” Dut Shanachie % 3RD FORCE Bellve In Me (Higher Octave! 1
€D  SDULBALLET She Rides 1275/ 9 +12 328 1 B0 | BONEY JAMES flJOE SAMPLE Stone Groove (Wamer Bros) 59
30 29  KEVIN TONEY Quiet Conversation (Shanachie/ 82 -4 330 2 10/0 GEORGE DUKE T-Jam (8PM) 58
s AVERAGE WHITE BAND Work To o /Liguid 8/ 50
[Debut>
[Debut> @ RAUL MIDON If You're Gonna Leave (Manhattan/EML) ' 79 +9 n 1 710 JOYCE COOLING Expression farad Jazt) 20
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 9/11 - Saturday 9/17. PETER WHITE How Does It Feel (Columbia) 16
© 2005 Radio & Records
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KAJZ/AIbuquerque, NM*
OM: Jim Wallon

KSMJ/Bakersfield, CA*
DM/PD: E.J. Tyler
APD: Nick Novak

JEFF GOLUB

WSMJ/Baltimore, MD*
PO/MD: Lori Lewis

7 JEFF GOLUB

7 RICK BRAUN

WVSU/Birmingham, AL
DM/PD: Andy Parrish
TORCUATO MARIANG
HALL & OATES
ANDREAS VOLLENWEIDER
KiM WATE|
Jay SDTO

WNUA/Chicago, IL*

0OM: Bob Kaake

PD: Sleve Stiles

MOD: Michael La Crosse
HERBIE HANCOCK t/JOHN MAYER
BLAKZ AARON

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble
No Adds

WJZA/Columbus, QH*
PD/MD: Bill Harman
No Adds

3

REPORTERS

Stations and their adds listed alphabetically by market

KOAI/Dallas, TX*

PD: Charley Connolly

APD/MD: Mark Sanford
KEN NAVARRQ

KJCO/Denver, CO*
PD/MD: Michael Fischer
No Adds

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MOD: Sandy Kovach

No Adds

KEZL/Fresno, CA*
OM: E. Curtls Johnson
PO/MD: J. Weidenheimer
BRIAN SIMPSON
KIM WATERS

f

| WZJZ/Ft. Myers, FL*

OM: Sleve Amari

PD: Joe Turner

MD: Randi Bachman
RICK BRAUN

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

BLISS

EUGE GROOVE

3R0 FORCE

WQTQMartford, CT
PO/MD: Stewart Stone
8 MARC ANTOINE
8 TOM BRAXTON

KHJZMHouston, TX*
PD: Maxine Todd

APD/MD: Greg Margan
1 MARION MEADOWS

KPVUMouston, TX
PD: Wayne Turner

22 PATCHES STEWART
19 ANDRZ DELANO

16 JOSEPH WASHINGTON
12 GREGG KARUKAS
10EUGE GROQVE

9 WEST COAST GROOVE
7 SIMPLY RED

7 BRIAN SIMPSON

§ MARC ANTOINE

WYJZ/ndianapolis, IN*
DM/PD: Carl Frye
8 BOZ SCAGGS

KJLU/Jeterson City, MO
PO/MO: Dan Turner
5 GREGG KARUKAS

KOAS/Las Vegas, Nv*
PD/MD: Michael Joseph
No Adds

KUAP/Littie Rock, AR
PO/MD: Michael Nellums
2 DONNY OSMOND

2 3RD FORCE

2 DEAN JAMES

1 CHUCK LEAVELL

KSBR/Los Angeles, CA
OM/PD Terry Wedel

MD: Enid Cogswell

1 RAUL MIDON 1/JASON MRAZ

1 HERBIE HANCOCK 1/JOHN MAYER
1 ERIC MARJENTHAL

1 BONA FIOE

KTWV/Los Angeles, CA*

PO: Paul Goldstein

MO: Samantha Pascual
MARIAH CAREY

WLVE/Miami, FL*

OM: Rob Roberts

PD/MD: Rich McMillan
BRIAN SIMPSON
RICK BRAUN

WJZI/Milwaukee, W1*
PO Slan Atkinson

MD: Steve Scott

1 RICK BRAUN

KJZI/Minneapotis, MN*
PO: Lauren MacLeash

MD: Mike Wolf

No Adds

KRVR/Modesto, CA*
OMMO: Doug Wulit
PO: James Bryan
ACQUSTIC ALCHEMV
JONATHAN
DEF JAZZ IIGERALD ALBRIGHT
MARC ANTOINE
GERALD VEASLEY
KIM WATERS
RICK BRAUN

WVAS/Montgomery, AL
OM: Rick Hall

PD: Eric Washington

| MD: Eugenia Ricks

14 PAUL TAYLOR

WOQCD/New York, NY*

PD: Blake Lawrence

MD: Carolyn Bednarski

3 RICK BRAUN

1 HERBIE HANCOCK 1JOHN MAYER

WL0Q/Orlando, FL*
PD/MD: 8rian Morgan
APD: Patrick Riley

1 ERIC CLAPTON

WJJZ/Philadelphia, PA*
OM: Todd Shannon

PO: Michael Tozzi

MD: Frank Childs

No Adds

KYOT/Phoenix, AZ*
PO: Shaun Holly
APD/MD: Angie Handa
No Adds

KJZS/Reno, NV*
PD/MD: Robert Dees
No Adds

KSSJ/Sacramento, CA*
PO/MD: Lee Hansen
RICK BRAUN

KBZN/Salt Lake City, UT*
DM/PD: Dan Jessop

9 MARC ANTOINE

B RAUL MICON

| KIFM/San Diego, CA*

PD: Mike Vasquez
APD/MD: Kelly Cole
No Adds

KKSF/San Francisco, CA*
PO: Michael Erickson

MD: Ken Jones

No Adds

KJZY/Santa Rosa, CA*
PD: Gordon Zlot

APD/MD: Rob Singleton
No Adds

0OMX Jazz Vocal Blend/Satellite
SIMPLY RED

LISA SHAW
TURNING POINT

DMX Smooth Jazz/Satellite
PD/MO: Jeanne Destro

| 163R0 FORCE
15BONA FIDE

| 14 TORCUATO MARIANO |

| Jones Radio Network/Satellite®
0M: J.). McKay

| KWJZ/Seattle, WA*
PO: Carol Handley
MO: Dianna Rose
No Adds

KCOZ/Springfield, MD
OM: Jae Jones
PO/MD: Rachael Efliott

PD: Steve Hibbard 5 ANDRE DELANO

MO: Laurie Cobb

| No Adds
| Music Choice Smooth Jazz/ WSJT/Tampa, FL*
Satellite PD: Ross Biock

| APD: Will Kinnally MO: Kathy Curtis
TIKEVYN LATTAU BRIAN SIMPSON
| 9 EVERETTE HARP KIM WATERS
6 JAMES GABRIANO RICK BRAUN

§ NOVECENTQ

§ ANDRE DELANO

§ MOCEAN WORKER
§ SAKESHO

5 THA' HOT CLUB

4 RIPPINGTONS

4 DAVID SANBORN

OM: Kenny King

PD: Carl Anderson

MD: Renee DePuy
GREGG KARUKAS

| Sirius Jazz Cate/Satellite
PD: Shirley Maldonado

| MD: Rick Laboy

20 KIM WATERS

9 BLACK GOLD MASSIVE
9 PAUL B

9] NDHMAN BHOWN

9 JEFF LORBER

9 PAUL BROWN

9 PIECES OF A DREAM

9 MINDI ABAIR

POWERED([:}{

MEDIABASE

8 3RD FORCE

8 RICHARD ELLIOT

B MARION MEADOWS
8 ACOUSTIC ALCHEMY
8 JEFF GOLUB

8 MICHAEL LINGTON
8 TiM BOWMAN

8 MARK GORBULEW

o
zogEx

E

&

“Monitored Reporters

50 Total Reporters.
34 Yotat Monitored
16 Total Indicator
Did Not Report,
Playlist Frazen (2):

WEAA/Baltimore, MD
WFSK/Nashville, TN

XM Watercolors/Satellite
PO/MD: Shirlitta Colon
No Adds.

www.americanradiohistorv.com

5 MARK CARTER #/ERIC MARIENTHAL

WJZw/Washington, 0C*

— -7
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ROCK

KEN ANTHONY

kanthony@radioandrecords.com

Hogan's Heroic Moves

Clear Channel’s President/CEO directs his company
into the future

ohn Hogan has been Clear Channel Radio’s President and
CEO for a little over three years. During this period he’s di-
rected the radio giant through a time when terrestrial radio has
encountered its biggest set of challenges in a long while. Ad
revenue is moderate compared to the web, AQH listening is

1 Clear Channel Rocks

L When it comes to Rock radio, Clear Channel definitely rules. Of the 132

i R&R monitored and Indicator Active Rock and Rock reporters, 38 be-
long to Clear Channel. That's a little under 30% of the total. Below is

i the list of Rockers owned by CC in alphabetical order by market.

{ KEYJ/Abilene, TX; KRZR/Albugquerque; WZZO/Allentown; WTOS/Augusta,

| ME; KRAB/Bakersfield; KIOC/Beaumont, TX; WKGB/Binghamton, NY;

WRXR/Chattanooga, TN; WEBN/Cincinnati; WMMS/Cleveland; KNCN/

| Corpus Christi, TX; KBPI/Denver; KFLY/Eugene, OR; KRZR/Fresno; WAMX/

. Huntington-Ashland, WV-KY; KLFX/Killeen, TX; KZCD/Lawton, OK; KIBZ/
Lincoln, NE; KDJE/Little Rock; WTFX/Louisville; KFMX/Lubbock, TX; WGIR/

Manchester, NH; KZZE/Medford, OR; KMRQ/Modesto, CA; WTKX/Pensaco-

| la, FL; WHEB/Portsmouth, NH; WHJY/Providence; WROV/Roanoke, VA;

. KIOZ/San Diego; KURQ/San Luis Obispo, CA; KTUX/Shreveport, LA; WWDG/

Syracuse; WXTB/Tampa; KXRX/Tri-Cities, WA; KMOD/Tulsa; KBRQ/Waco, TX;

. KBZS/Wichita Falls, TX; KATS/Yaklma WA,

S - = 1 S R et — =%

: -

down from 10 years ago, and radio companies’ stock perfor-
mance has taken a hit in the last year.

Meanwhile, new technologies like the iPod,
MP3 players and cell phones are becoming vi-
able music-distribution systems, and we
haven’t even mentioned new listening alter-
natives like satellite and Internet radio.

Through all this Hogan continues to move
Clear Channel forward into a promising fu-
ture. He recently sat down with us to answer
questions about his favorite subject — radio.

R&R: When did you begin to work for Clear
Channel, and when did you become radio division
CEO?

JH: I started as a salesperson at WGST and
WPCH in Atlanta in 1981; moved up to NSM,
LSM and GSM; and became Market Manager
in 1990. I became a Sr. VP for Jacor in 1996.
That company was acquired by Clear Chan-
nel in 1999. I became COO of the radio divi-
sion in 2001 and CEO in
| 2002.

Y| R&R: In a recent Busi-
o8 || ness Week article on Clear
0| Channel, CEO Mark Mays
said the company is focusing
J on being “less radio-centric
and more listener-centric.”
There was also a reference to
“incubators” when discuss-
ing new company projects.
Can you elaborate on these areas?

JH: Our focus is on the listeners and their
experience with our programming, It goes be-
yond the radio broadcast; it is about the pro-
gramming and the relationship we have with
listeners. We are using some stations and mar-
kets as incubators to test new talent, program-
ming, formats, etc.

It is all about improving our ability to deliv-
er great programming over a variety of distri-
bution platforms, including terrestrial, digital,
online, podcasting, cellular and more. AsThave
said before, it is about content and carriage.

R&R: At the Clear Channel programming
meetings in Atlanta back in June, talking about
radio, you'said, "We can no longer be limited toa
singular distribution method.” Can you elaborate?

JH: Technology is changing, and this cre-
ates more opportunities for consumers to be
entertained and informed. We at CC recognize
that and are moving beyond being in the “tall
towers in big fields” arena to being in the busi-
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John i-logan

“‘We think of ourselves not
as a radio company that
owns tall towers in big
fields, but as a content-
creation and -distribution
company.”’

ness of creating compelling, entertaining,
valuable content and distributing it in a vari-
ety of ways.

R&R: Clear Channel has led the way with its
“Less Is More” campaign to cut commercial clut-
ter. Can you give us an update on that program?

JH: To the credit of our local managers,
LIM rolled out across over 1,200 radio s-a-
tions flawlessly in January of this year. We
successfully reduced commercial and pro-
motional clutter, introduced entirely new
clocks and almost immediately created bet-
ter-sounding radio stations.

We continue the work toward creating a
marketplace for 30- and 15-second spots and
toward creating better commercials of all
lengths, It is going very well, with consider-
able upside yet to be realized. Look at the in-
credible gains for CC radio in TSL in the spring
books. From spring ‘04 to spring ‘05, TSL in
the top 10 markets was up 13.1%, in the top
25 markets it was up 14.5%, in the top 50 mar-
kets it was up 11.2%, and in the top 100 mar-
kets it was up 9.6%.

We have effectively transformed our radio
stations to provide better experiences for the
listener and a better environment and better
potential effectiveness for the advertiser.
Clearly, it's working. It is going extremely well
and will get even better.

R&R: You've been very vocal about your cor-
cerns about Arbitron and its ability to effectively
measure radio listening. Can you elaborate on those
concerns?

JH: Using antiquated pencil-and-paper tech—

nology to measure radio’s audience is simply
not acceptable given the highly evolved digi-
tal data-gathering world we live in. Technolo-
gy has progressed to where radio should be
looking at a system that passively records and
measures listenership.

In addition, the current method does not al-
low for a timely dissemination of ratings data.
Radio needs and deserves better measure-
ment, and I am looking forward to
the responses to our request for
pmposa]s foran altemativerat-
ings system.

R&R: There's been much |
written lately about the Eliot
Spitzer investigation into radio |
and record promotion policies,
especially in light of the Sony '
BMG payments. Do your sta-
tions have written policies in this
area? Will your radio stations increase
—or, in some cases, create — marketing bud-
gets that don’t rely on label supplements? How
might station concert "presents” be affected?

@ CLEARCHANNEL

LESS IS
MORE

’/"‘-‘.‘z

o

JH: We have had clear written policies in
place for a very long time. We do not rely on
label supplements, and our stations prepare
local budgets for their promotional needs. Ido
not anticipate changes in the way our stations
deal with “presents” opportunities.

R&R: Over the last year there were highly pub-
licized format flips involving two major Clear
Channel Rock stations, KLOL/Houston and KSJO/
San Jose. These and other flips have led to numer-
ous articles predicting the death of Rock radio. What
is your take on the health of the Rock format?

JH:Itis and can continue to be a terrific for-
mat opportunity. CC Radio has some of the
best Rock brands and the best Rock program-

www americanradiohistorv com
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mers in the country. We look for the best op-
portunities in every market, and while some
Rock stations have been changed, other sta-
tions have changed to Rock. Our local PDs are
opportunistic in determining what bests suits
their audiences, and Rock remains a viable
choice for us.

R&R: R&R recently ran a piece called “Rock

ina Wireless World” [8/19]. It dealt with the

new digital competition radio is facing

from iPods, satelliteradio and In-

ternet radio. With radio TSL

W down about three hours per

person now vs. 10 years ago,

how is Clear Channel prepar-

ing toface radio’s new digital
challenges?

JH: By not looking at
them as challenges, but rath-
eras opportunities. Technology
will continue to evolve, and CC

Radio will continue to embrace that
technology, in whatever form, to deliver com-
pelling, entertaining programming.

But while we are embracing the opportu-
nities that are inherent in new audio technol-
ogies, radio’s prominence in the relief efforts
in the wake of Hurricane Katrina is proof that
the local connections our stations have with
their communities are irreplaceable.

We are not challenged by the choices; we
are looking for ways to exploit the technolo-
gy to reach more listeners with great program-
ming. We are already accelerating our digital
capabilities, creating great online content, pod-
casting and looking for any and all ways to
deliver our great content.

R&R: Several Clear Channel stations are al-
ready broadcasting in HD. What's the company
position on HD Radio and the prognosis for the
future?

JH: Digital is a terrific opportunity for us
to offer more choices to consumers, and we
are aggressively rolling out stations and de-
veloping content. We are investing significant-
ly in equipment and signal upgrades and are
leading the industry in transitioning to digi-
tal radio by a pretty large margin. We also have
an aggressive upgrade schedule. We expect to
convert 95% of our stations in the top 100 mar-
kets within three years,

Digital is one of many distribution plat-
forms that we plan to employ as we think of
ourselves not as a radio company that owns
tall towers in big fields, but as a content-cre-
ation and -distribution company.
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September 23, 2005
ARTIST TITLE LABEL(S)

STAIND Right Here (Flip/Atiantic/

NICKELBACK Photograph (Roadrunner//DJMG)
SEETHER Remedy (Wind.up/

FOO FIGHTERS Best 0f You (RCA/ARMG)
AUDIDSLAVE Doesn't Remind Me (/nterscope/Epic/
SHINEDOWN Save Me (At/antic/

GREEN DAY Wake Me Up When September Ends (Reprise/
ROLLING STONES Rough Justice (Virgin/

SYSTEM OF A DOWN B.Y.0.B. (American/Columbia/
NINE INCH NAILS The Hand That Feeds /nterscape)
TRAPT Stand Up (Warner Bros.)

GREEN DAY Holiday {Reprise/

DISTURBED Stricken {Reprise/

SYSTEM OF A DOWN Question! (American/Columbia)
TAPROOT Calling (Vefvet Hammer/Atlantic)
CROSSFADE Colors {Columbia)

FOOFIGHTERS DOA (RCA/RMG)

3 DODRS DOWN Live For Today (Republic/Universal)
10 YEARS Wasteland (Republic/Universal)

DARK NEW DAY Brother (Warner Bros.)

HINDER Get Stoned {Universal)

MUDVAYNE Forget To Remember /Epic/

DEFAULT CountOnMe (TVT)

BDN JOVi Have A Nice Day (/sland//0JMG)
DISTURBED Guarded (Reprise/

INSTITUTE Bullet-Proof Skin flaterscope/

TOTAL
PLAYS

665
585
583
541
497
465
384
338
332
322
320
296
264
256
232
213
210
168
161
156
154
139
103
100

95

91

THEORY OF A DEADMAN Hello Lonely (Walk Away From This}) (Roadrunner/i0JMG) 84

SEETHER Truth (Wind-up/
SEVENDUST Ugly /Winedark/7Bros.}
KORN Twisted Transistor (Virgin/

76
68
62

- TOTAL
PLAYS AUDIENCE
11 32805
+28 30459
-47 28916
-35 28717
+19 25375
+81 23672
+34 21607
+20 19121
+23 15816
+17 15896
+29 10480
-45 18552
+14 9718
+20 11481
+13 6216
13 9002
+54 9266
A 4237
+3 6300
-42 6134
+3 7065
+4 6517
+22 6760
+2 7427
0 6600
+19 25M
+14 3592
+35 2627
+4 1268
+62 3898

WEEKS ON TOTAL STATIONS/
CHART ADOS

18 2610
7 25/0
23 250
22 25/0
12 23/0
6 26/0
10 171
8 16/0
23 15/0
27 1501
10 2212
27 19/0
19/0
8 15[2
10 171
17 14i0
4 2316
6 161
13 141
20 14/0
8 9D
9 n
6 910
6 70
12 8i0
3 101
5 9/0
1 1110
3 61
1 86

27 Rock reporters. Monitored airplay data suppiled by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a sang. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

NEW & ACTIVE

AVENGED SEVENFOLD Bat Country (Warner Bros.)
Total Plays: 61, Total Stations: 7, Adds: 1

NINE INCH NAILS Only (interscope)
Total Plays: 61, Total Stations: 6, Adds: 0
COLDPLAY Speed Of Sound /Capitol
Total Plays: 58, Total Stations: 3, Adds: 0
COLD Happens All The Time fFip/lava)
Total Plays: 52, Totai Stations: 5, Adds: 0

Songs ranked by total plays

KZRR/Albuquergue, NM*
DM Bill May

PD: Phil Mahaney
APD: Judi Civerola

No Adds

WZZ0/Allentown, PA*
PO, Tors Thomas
MD: Chris Line

FOO FIGHTERS

KWHL/Anchorage, AK
PD; Jen Shevlin
APO/MOD: Brad Stenneft

1 KORN

WT0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

o Adds

KIOC/Beaumont, TX*

11 SYSTEM OF A DOWN
1 THOUSAND FOOT KRUTCH

WPTQ/Bowling Green, KY
OM/PD: Alex “Axe” Chase
APD,MD: Monty Foster

15 FOO FIGHTERS

14 AVENGED SEVENFOLD

WRQK/Canton, OH*
PO: Garrett Hart
MO: Nick Andrews

FOO AIGHTERS

WPXC/Cape Cod, MA
OM: Steve Mcvie

POMD: Suzanne Tonaire
APD: Sames Gallagher

No Adds

WKLC/Charleston, WV
OM/PO: Bill Kmght

2 BLACK MARIA

1 HM

1 THRICE

1 APHASIA

{ WEBN/Cincinnati, OH*
OM/PD. Scott Reinhart
MD: Rick Vaske

5 KORN

|
{

WMMS/Cleveland, OH”
P0. Ba Malthews

MD: Hunter Scot!

2 KORN

REPORTERS

Stations and their adds listed alphabetically by market

KNCN/Corpus Christi, TX*
OM/PO: Paula Newell
APDMD: Monte Montara
3 CHEVELLE
STAIND

KQOS/Duluth
OM/PD: 8ill Jones
APQ: Jason Manning
20 NEIL YOUNG

| KLAQ/EI Paso, TX*
OM/PD: Courtney Neison
| APDMD. Glenn Garza
1 KORN

WMTT/EImira, NY
PD: Gearge Haris

MD: Stephen Shimer
11 GREEN DAY

10 SHINECOWN

1 MARDO

KFLYEugene, OR
OM/PD: Chins Sargent
No Adds

WRCQ/Fayetteville, NC*
OM: Perry Stone
PD/MD: Al Field

BLACK LABEL SGCIETY In This River /Arzemis/
Total Plays: 51, Total Stations: 4, Adds: 0

FALL OUT BOY Sugar, We're Goin" Down fis/and//0JMG]

Total Plays: 50, Total Stations: 3, Adds: 0
ILL NINO What You Deserve {Roadrunner/i{0JMG/
Total Plays: 33, Total Stations: 4, Adds: 0

ROBERT PLANT & STRANGE SENSATION Tin Pan Valley (Sanctuary/SRG/

Total Plays: 33, Total Stations: 4, Adds: 0
CASANOVAS Livin" In The City #/ROCK]
Total Plays: 24, Total Stations: 4, Adds: 2

THOUSAND FOOT KRUTCH Move (Tooth & Nail/EMI Music Reactive) l
Total Plays: 21, Total Stations: 4, Adds: 2

MOST ADDED’

POWERED{:}{

MEDIABASE

ARTIST TITLE LABEL(S) ADDS
FOO FIGHTERS DOA (RCA/RMG) 6
KORN Twisted Transistor (Virgin/ ]
TRAPT Stand Up (Warmer Bros.) 2
SYSTEM OF A DOWN Question! (American/Columbia) 2
CASANOVAS Livin' In The City (1ROCK] 2
THOUSAND FOOT... Move (Tooth & NailEMI Music Reactive) 2
STAIND Faliing (Flig/Atiantic] 2
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
SHINEDOWN Save Me (Atlantic/ +81
KDRN Twisted Transistor (Virgin/ +62
FOO FIGHTERS DOA /RCA/RMG/ +54
SEETHER Truth (Windup/ +35
GREEN DAY Wake Me Up When September Ends fReprise/ +34
TRAPT Stand Up (Warner Bros.) +29
NICKELBACK Photograph (Roadrunner/{0JMG) +28
SYSTEM OF A DDWN B.Y.0.B. (American/Columbial +23
DEFAULT Count On Me /TV7) +22
OFFSPRING Next To You (Colimbial +21
MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
AUDIOSLAVE Be Yourself flnterscape/Epic/ 177
VELVEY REVDLVER Fall To Pieces (RCA/RMG/ 175
CROSSFADE Cold (Columbia/ m
JET Cold Hard Bitch {Atiantic/ 153
MUDVAYNE Happy? /Epic/ 142
VELVET REVOLVER Slither (RCA/AMG/ 138
GREEN DAY Boulevard Of Broken Dreams /Reprise/ 132
THREE DAYS GRACE Just Like You (ive/Zomba Label Group) 129
BREAKING BENJAMIN So Cold (Holywood) 19
COLLECTIVE SOUL Better Now (£ Music Group/ 112

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

WRVCMHuntinglon
OM/PO: Jay Nunley
APD/MD: Reeves Kirtner
No Adds

WRKR/Kalamazoo, MI

OM: Mike McKelly

POMD: Jay Deacon
SEETHER

KZZEMediord, OR
PD: Rob King

MD: Moniana

3 PROM KINGS

3 SEVENDUST

3 ILLNINO

WOHAMorristown, NJ*
POMO: Terne Carr
2 CASANOVAS

WXMM/MNorlolk, VA*

OM: John Shomby

PDMD: Jay Slater
AVENGED SEVENFOLO

KCLB/Paim Springs, CA
POD: Anthiony “Antdog” Quiroz
MO: Jenn Brewski

26 DISTURBED

18 KORAN

WWCT/Peoria, IL
PD: Gabe Reynolds
MD: John Marshall

1 SCOTT STapP

WMMR/Phiiadelphia, PA*

PO: Bill Weston

APD. Chuck Damico

MD: Sean “The Rabbi™ Tyszler
OFFSPRING

KDKB/Phoenix, AZ*
MO: Paul Peterson

RA
SCOTT STAPP

WRKZ/Pitishurgh, PA*
OM: Xeith Clark
PO: Ryan Mill

KUFO/Portland, 0R*
OM/PD: Dave Numme
APDMO: Dan Bazyk

9 KORN

WHEB/Portsmouih, NH*
PD: Chiis “Doc” Garrett
MD: Jason “JR” Russell

1 FOO FIGHTERS

WHJY/Providence, RI*
POD: Scott Laudani

APD: Doug Pzimien

No Adds

| WBBB/Raleigh, NC*
PD: Jay Nachlis

2 KILLERS

2 FOO FIGHTERS

1 INSTITUTE

SEVENDUST
MY CHEMICAL ROMANCE

KCALMRiverside, CA*
PO Steve Hotfman
APDMO: Daryl Norself

No Adds

WROV/Roanoke, VA®
PDMD: Aaron Roberts
APD: Heidi Krummert-Tale

WXRX/Rockford, IL
PD: Jim Stone

MO: Jon Schutz

2 KORN

1 SLIPKNOT

1 STAIND

1 ILL NING

1 OFFSPRING

KRXQ/Sacramento, CA*
OMMO: Jim Fox

PD: Pat Marlin

No Adds

KBER/Salt Lake City, UT*
OM: Bruce Janes

PD: Kelty Hammer

APDMD: Darby Wilcax

No Adds

f .  KBRQ/Waco, TX
l gﬂgﬁfﬂ Antonio; ™ | POMMD: Brent Henslee
APD: E0 “Mister E4” Lambert oihdte
13 KORM |
3000RS DOWN |
THOUSAND FOOT KRUTCH WMZKWausau, Wl
PO/MD. Brandon Pappas
20 CHEVELLE
Kz02/San Luis Obispo, CA | 2 ¥ORN
PD: John Boyle
No Adds

KBZS/Wichita Falls, TX
OM: Chris Watters
PD: Liz Ryan
APDMO: Vick Vox
2 DISTURBED
2 ILLNNO

KTUX/Shreveport, LA*
POMOD: Flynt Stone

49 NINE INCK NAILS

16 TAPROOT

16 TRAPT

16 GREEN DAY

1 FOO FIGHTERS

POWERED T3

MEDIABASE

WWDG/Syracuse, NY*
OM: Rich Lauber

PO:Scorch

MD: Scott Dixon

s
RO *Monitored Reporters

KMOD/Tulsa, OK* 46 Totai Reporters

gm;sm" st 27 Total Monltored
19 Total Indicator
KRTOQ/Tulsa, OK* 5
umls?e,vrauuiam?l( Did Not Report,
PO: Chris Kelly Playlist Frozen (1):
APDMD: Kelly Garrett WKLT/Traverse City, M|
FOO FIGHTERS
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ACTIVE ROCKTOP 50

September 23, 2005 POWERED '
WX WX ATSTTEUERS S i A%‘n‘& ISR CIDTAL STATONS “ EI"A IH.L I'
1 1 STAIND Right Here {Flja/Atiantic) 1504 -6 65075 19 5410 e
3 e NICKELBACK Photograph (Roadrunner/|0JMG) 1464 +76 72677 7 52/0 Ma‘s TA DDED
4 @ AUDIOSLAVE Doesn't Remind Me iaterscope/Epic) 1386 +10 65772 12 560 ARTISTTITLE LABEL(S) BD0S
2 4 SEETHER Remedy Windup) 1379 106 69371 24 5600 :‘E’:;‘H:;“i"":h%’!"'f‘“’/ Wigia “
. . tuth {Wind-up
6 o DISTURBED Stricken /ﬁEﬂilS&/ 1328 +24 59342 9 55/0 VAUX Are You With Me fLava/ 5
5 6  CROSSFADE Colors (Columbia) 1308 7 49864 20 510 STAIND Falling (Flip/Atiantic) 5
7 7 TRAPT Stand Up (Warner Bros.) 1170 -8 48703 1" 55/0 FOO FIGHTERS DOA (RCA/RMG) [}
. . . NINE INCH NAILS Only (/nterscope/ 4
8 SYSTEM OF A DOWN Question! (Amencan/Columbia 131 56 46009
0 g o pethillo it * 1 580 THOUSAND FOOT... Move (Tooth & NailEM! Music esctive) 3
SHINEDOWN Save Me /Atiantic) 1086 +93 49077 6 580 | SrgRY OF THE YEAR We Don't Care... (Maverick/Reprise) 3
9 10 TAPROOT Calling Velvet Hammer/Atlantic) 1052 -4 37413 14 52/0 HIM Wings Of A Butterfly (Warner Bros.) 3
1" @  MUDVAYNE Forget To Remember pic/ 993 +46 33018 12 531 ILLBREAK How It Feels flmprint/ 3
12 @ 10 YEARS Wasteland (Republic/Universall 956 +50 26365 16 54j2
17 @ AVENGED SEVENFOLD Bat Country (Warner Bros.) 852 +97 28967 6 5411 Mo ST
13 14  GREEN DAY Wake Me Up When September Ends Reprive/ 7¢5 -68 31712 12 452 . y
20 @ FOO FIGHTERS DOA (RCA/RMG) 750 +110 34400 5 524 INCREASED PLA YS ot
16 16 FOO FIGHTERS Best Of You (RCA/RMG) 714 17 39006 22 46/0 PLAY
? (Epic) 682 152 3550 33 I | yoirians o
14 17 MUDVAYNE Happy? (£pic : KDRN Twisted Transistor (Virgin/ +334
22 @  coLD Happens AN The Time {Flip/Laval 673 +28 25602 15 4400 SEETHER Truth (Wind-up/ +199
15 19 SLIPKNOT Before | Forget (Roadrunner/IDJME) 666 134 30320 31 370 FOO FIGHTERS DOA /RCA/RME) +110
SHINEDOWN Save Me (At/antic/ +99
19 20 NINE INCH The Hand That Feeds fat: 653 . 40695 27 45/0
LIS UL AL 20 1 : AVENGED SEVENFOLD Bat Country (Warner Bros.) 97
21 21 DISTURBED Guarded (Reprise/ 625 -30 26974 13 3310 SEVENDUST Ugly (Winedark/7Bros.) T
23 22 CHEVELLE Panic Prone (Epic/ 604 17 18123 1" 451 NICKELBACK Photograph (Roadrunner/IDJME) +16
24 23 DEFAULT Count On Me (7¥7) 569 1 14538 10 390 HIM Wings Of A Buttertly Marner Bros) T2
25 @ 3 DOORS DOWN Live For Today (Republic/Universal) 564 +1 ms 7 an ;';g'r’ga"g:g“gaw":"’fug m’:&%% g';:'; ;:/’"’"-" +:;
! +
30 @ SEETHER Truth (Wind-up/ 505 +199 16462 3 456
26 @ HINDER Get Stoned Universal 485 +34 10502 8 370
27 @ INSTITUTE Bullet-Proof Skin fiaterscope/ 460 +32 9376 7 3 Mas T
29 @ SEVENDUST Ugly (Winedark/78ros.) 456 +77 9920 8 3912 PL A YEL} RECURRENTS
28 29  THEORY OF A DEADMAN Hello Lonely (Walk Away From This} (Roadrumnenf0JMG) 401 21 8817 9 340 oL
@ KORN Twisted Transistor (Virgin) 334 +334 22184 1 4342 ASRV“;Em FM:E:){;)WN D sy ";’1‘;’5
. . " .Y.0.B. {American/Columbi
32 @ THOUSAND FOOT KRUTCH M?ve ./TDD(/I & /V?II/EM/ Music Reactive) 327 +61 6889 4 3013 DARK NEW DAY Brother (Warmer Bras.) 52
N @ BLACK LABEL SOCIETY In This River (Artemis/ 322 +30 11385 4 262 BREAKING BENJAMIN So Cold fHollywood) 413
33 @ NINE INCH NAILS Only finterscape) 230 +4 7778 7 2014 BREAKING BENJAMIN Sooner Or Later (Hollywood) 392
37 € ILL NINO What You Deserve (Roadrumer/iDJMG) 218 +42 4063 3 22 g::xfatig:esuiqche; /Eﬂircl i Warder (et :45;
etting Away With Murder fGeffen,
38 @ VAU Are You With Me Lava) L S530 3 25 | 1ynee DAYS GRACE Home WivelZombs Label Groug) 3%
35 36  WEEZER We Are All On Drugs (Geffen) 193 -22 4346 9 1611 CROSSFADE Cold (Columbial 320
34 37  DOPE Always (Artemis) 189 -35 3632 14 15/0 SLIPKNOT Duality fRoadrunner/IDJMG) 315
41 € STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 13¢ +7 2466 2 193 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 307
43 @ PROM KINGS Bleeding (7hree Kings/ 133 +15 3864 3 16/2
36 40  SMILE EMPTY SOUL Don’t Need You /Lava/ 132 -59 1866 9 16/0 : I
42 @ CLUTCH 10001110101 /BRT) 126 +2 1971 8 15/0 NEW'& ACTIVE
39 42  RA Fallen Angels (Republic/Universal) 113 -38 2840 19 110 FEAR FACTORY Supernova (Calvin/
47 @ CASANOVAS Livin’ In The City /ROCK) 108 +8 1092 2 14j0 Total Plays: 61, Total Stations: 7, Adds: 0
. " ART OF DYING Get Through This (Decibel Collective)
50 @ FALL OUT BOY Sugar, We're Goin Pown {Island/i0JMG) 89 +10 3342 2 61 Total Plays: 59, Tatal Stations: 6, Adds: 0
40 45 DANKO JONES Lovercall (Razor & Tie) 98 51 480 17 12D COHEED AND CAMBRIA The Suffering (Columbia)
44 46  DFFSPRING Can't Repeat (Columbia) 95 22 10385 20 10/0 Total Plays: 49, /Tolal Statio;ls: 8, Adds: 2
. STAIND Falling (Flip/Atlantic,
@ HIM Wings Of A Butterfly (W:?IIIEI Bros.) 94 +72 2552 1 1713 Total Plays: 47, Total Stations: 7, Adds: 5
46 48  SWITCHFODT Stars {Columbia) 93 -12 1564 1 8i0 REVELATION THEORY Slow Burn ffadependent)
45 49 MY CHEMICAL ROMANCE Helena (Reprise/ 89 -24 5296 13 5/0 Qﬁélﬂ?ﬁn ‘:IS,T Tot:I Tsl:aliso:x 2,’;32;7 0
. X ouch The Sky
@ ROLLING STONES Rough Justice Virgin/ 87 +9 8924 1 710 Total Plays: 16, Total Stations: 6, Adds: 2
56 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks., Songs ranked by total plays for the aifplay week | ———— — — —
of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Mos: Added is the total number ot new adds officialiy reported to R&R by each reporting N |
station. Songs unreperted as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays | | Station playlists for all R&R reporters are available
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron on the web at www.radioandrecords. com.
Inc.).© 2005 Radio & Records.

Get a free, no-obligation quote from Com@uest, and receive a free Margin of Ervor calculator!

SongSerier analysis
seflware!
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ACTIVE ROCK

September 23, 2005

| )
- A RR poweren[Tq
| RaTeMisic g D reseessnisiosna oo || JERS ROCKTOP30  NgpiABASK
| Artist Title (Label) TW LW Famil. Burn 13'“3A4 13'% 25"& WK Wik ARTIST TITLE LABEL(S) TS ek VERRM STk
DISTURBED Stricken (Reprise/ 445 438 8% 5% 432 433 43 1 @) GREENDAY iake MeUp WhenSeptemberEnds (Repris/ 578 +14 11 1610
OISTURBED Guarded Reprise 443 446 B1% 6% 444 456 4% ; g ;‘:‘:é‘;:l:n";::mm"j M;””’*’ﬂ’;;%;’/’;’w :;; *3: 1; :Z:g
. 5 t've Done +
Z;’;m:ﬁ:::%’;;’ " ::i ::: :3,,//: ;z: ::: :zz :z; 5 @ NICKELBACK Photograph (RoadrumeriOUMG) 431 +23 1 1500
MUDVAYNE Forget To Remember (£pic/ 421 423 6% &% 426 432 413 ‘;’ & :::v::Ds‘L Zig‘:i::’v‘:eg;;%‘;"g ZZC"”"""' ::z ::: :: :::g
CROSSFADE Colors Columbial 424 422 91% 14% 407 407 407 6 7 e THEDRY DF ADEADMAN SenaMorica (E04Uniersal 423 5 i P,
10 YEARS Wasteland (Republic/Universal) 422 420 65% 6% 405 397 413 8 STAIND Right Rere (l/Atianic a3 31 15 1912
SLIPKNOT Before | Farget (Roadrunner/iDJMG) 418 430 85% 18% 440 445 435 9 o ROLLING STONES Rough Justice (Vigin) 184 T 8 130
SEVENOUST Ugly (Winedark/7Bros.} 416 401 47% 4% 39 404 387 12 @ FOO FIGHTERS DOA (RCA/BME) 364 +68 4 1713
TRAPT Stand Up (Warner Bros.) 410 409 85% 11% 404 410 319 10 m* MATTHEW GOOD O Be Joyful (Uaiersal Music Canads) 364 a4 6 1801
CHEVELLE Panic Prone (Epic/ 406 398 59% 7% 382 3183 381 1" Q* DEFAULT Count On Me (7¥7) 318 1 g 1600
SYSTEM OF A DOWN Question! /American/Columbia) 405 400 83% 16% 334 335 382 14 @  WEEZER We Are Al On Orugs (Geffen) 87«25 71
DARK NEW DAY Brother (Warner Bros.) 401 400 74% 12% 403 402 403 13 14 SEETHER Remedy Windap) 282 1N 10
AVENGEO SEVENFOLD Bat Country (Wamer Bros) 398 412 55% 9% 383 403 362 19 @  SWITCHFDOT Stars Coumbia 8 456 4 195
TAPROOT Calling /Velvet Hammer/Atiantic/ 397 404 69% 9% 384 387 380 16 @ BON JOVI Have A Nice Day f/sland/(DJMG) 220 +3 6 12/0
SYSTEM OF A DOWN B.Y.0.B. (American/Columbial 394 402 97% 34% 388 413 382 18 Q NINE INCH NAILS Only dinterscope) 218 +25 5 1002
STAIND Right Here (Fiip/Atlantic/ 394 398 94% 25% 368 361 376 15 18* SUM 41 Some Say (/sland/i0JMG) 214 k1] 13 16/0
COLD Happens All The Time (Fijp/Laval 393 405 5% 8% 375 3M 377 26 ()  FRANZFERDINAND Do YouWant To (omina/Bpic/) 190 +56 2 5/0
SHINEDOWN Save Me (Atlantic/ 391 391 66% 7% 378 367 380 20 20* STRIPPER'S UNION Give Up... Universal Music Canada) 180 12 14 9j0
3 DOORS DOWN Live For Today (Republic/Universal) 386 365 61% % 36% 357 1365 25 @* MOBILE Montreal Calling (Universal Music Canada) 179 +41 2 133
NICKELBACK Photograph fRoadrunner/|DIMG) 384 375 8% 18% 353 336 378 21 22* COLIN JAMES Far Away Like A Radio (MapleMusic/UMG) 179 -2 7 1412
FOO FIGHTERS Best Of You (RCA/AMG) 374 372 98% 45% 362 381 333 22 @ 311 0on't Tread On Me Volcano/Zomba Label Group) 170 +22 4 51
DEFAULT Count On Me [TVT) 374 368 56% 11% 362 358 358 24 @* HOT HOT HEAT Middle Of Nowhere (Warner Bros.) 165 +26 7 8i0
NINE INCH NAILS The Hand That Feeds finterscape/ 373 376 9% 41% 362 376 348 i 25 U2 City Of Blinding Lights #aterscope/ 151 57 13 130
THEORY OF A OEADMAN Hello Lonely... oacrumer/0/MG) 372 363 51% 8% 344 311 386 2 26y WAKING... On... Coabtion Entertainment/Womer Must Canada) 145 420 1110
FOO FIGHTERS DOA (RCA/AMG) 364 366 63% 13% 349 383 3N @  DISTURBED Sticken (Reprise M +50 1 n
GHEEN DAY Wake Me Up When September Ends (Reprise) 363 366 96% 34% 346 352 340 28 @) GORILLAZ FeelGood nc. Wigin 13+ 5 40
Total sample size :s 339 respondents. Total average favorabilily estimates are based on a scate of 1-5. (1=distike very much, 5 = like very a @* METIASS SO oo g Mo oty R12 il d )
much). Total the of who recog the song. Tolal bum represents the number of @ SYSTEM OF A DOWN Question! fAmerican/Columbial 118 +13 1 40
Z,Sﬁ,"ffﬂs,g?pfggzZy;f,fs"p',egiﬂmmrgﬂ,ﬁf,,"fi%ﬁ,ﬂfggﬁfmﬁlﬁﬂfmﬁpﬂ‘Zf,iﬂ%, %’Zﬁmﬂ%’;ﬁg 26 Canadian Roc« reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 9/11-9/17. Bullets appear on songs gaining plays of remaining
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avaifable for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

\calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

j Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. o indicates Cancon.

-
WKLO/Grand Rapids, MI* | KLFX/illeen, TX WGIR/Manmesier. NH | WTKX/Pensacola, FL* KXFX/Santa Rosa, CA* WKLLAtica, NY
REPORTERS OM: Brent Albers POMD: Bob Fonda PD; Alex James | PD:Joetsampson POMD: Todd PO ScttPebone
PDARD: Darrin Ariens 21 SEETHER APD: Becky Pohotsky APOMD: Mark The Shark 12 GREEN DAY APD/MD: Tim Notle
s X g . i
Stations and their adds listed alphabetically by market THRICE 17 HiM KFROMcAllen, TX" 10YEARS 8 FOOFGHTERS
12 VAU OMPD: flex Doran 5 KO KEMW Waterioo, A
] ; | STAND
KEYJ/Abilene, TX WYBB/Charleston, SC* WRIF/Detroit, Wi* W20R/Green Bay, Wi . MD: Jett Deitt W|x0/Peona i FIM DIWPD: Michael Crass
N James Camemn OM/PD: Mike Allen OM/PD: Doug Podell PD: Roxanne Stzele WJXMEHSIHG MI THOUSAND FOOT KRUTCH Margan MD: Craig Lae
marggE ;F Ta— 14 1L RI w le(%ﬂ&mml’enmnqlor THM n omu KORN m/mn Mati Bahan ;goa i
PANT. . ANK
sensa KON WXOR/Greemville, NC* STORY OF T YRR KBREMerced, CA LAY
RAELATON Ry APHASIA KRBR/Duluth SEETHER POMD:ikey Wiatine: 1 SCiWtie APD: Ryan Castle
FIVE BOLTMAIN STORY OF THE YEAR OMPD Mark Fieischer KORN A gty | AVEBOTMAN MD: Asley Wilson KICTMWichita, KS*
KORN FIVEBOLTMAN WD. Joe Danger FALOUTB0Y ORN 50 Ry Michomts
No Adds WTPT/Greenville, SC* KOMPALas Vegas, NV* CASANOVAS | WYSP/Phitadelphia, PA* VAUX MD: Rick
WOBK/Albany, NY* WRXR‘Ehanznooga ™ OM/PD: Mark Hendrix PD: John Griftin OM/PD: Tim Sabean LLNINO 3 KORN
POMD: Chili Waiker OM: Kris Van Dyke KNR(/Eugene, OR MD: Simack Yaylar MD: Big Marty Kxxn/aneapnlls MN* APD: Gil Edwards VAIX
1 SEVENDUST PD: Boner OM: Robin Mitchell 1 SEETHER 12 MUDVAYNE OM: Dave Hami MD. Spike WHBZ/Shebaygan, Wi STAINO
MO: Ople PO: Al Scot SEETHER PO Wade unuev 9 KORN PD: Ron Si wﬂa i
m Amarillo, TX 5 KON 3 FALL OUT BOY wacwﬂagemown APOMD: 3 NINE INCH NALS PO: R Smone
A, 2 KORN DM: Rick Alexander KZCDALawton, OK At 7 OO FGHTERS s S e, A
5 swennumm WIZN Chicago, IL* 1 GORILLAZ POMD: Wike Haldes PD. Don “Criter” Brown 16 TOUSD OTKRUTCH | T DA
3 STl PO: Bill Gamble No Adds APD: David Combs 15 SCOTT STAPP KUPU/Phoenlx e WRBR/South Bend, IN o nboma
: Steve Levy wssF/Emswue IN ) 11 KORN 1S DMPD: Ron Styker WO-James
MO: James VanGsdol M/PD: Mike Sanders WOXAMarrisburg, PA* 4 ILLNNO 10 YEARS ] e 10 KORN o
S 1 SEETHER A;’OSIMD Sloxick HO:ion CHEVELLE “,m
on, WI* 1 SEVENOUST TAIN WXZZAexi .
oD ng WEEZER 1 VA0 PROV KNGS o, K KMRQModests, CA [ KHTOSpokane, WA*
THOUSAND FOOT KRUTCH VAX il Lol N e WXLP uad Cies, 1A° POMD: Barry Bennet KATS/Yakima, WA
WWBN/Fint, MI* . APD: Twitch PD/MD. Jack Paper (L3, APD: Krs Siebers OMPD: Ron Harrs
WCHZ/Augusta, GA* KRAR/Chico, CA OM: Jay Patrick WCCCHartiord, CT MO: Stiller 3KORN ;%Aﬁ'sh"“ 5"3@” 2KORN
DOM: Hariey Drew OM: Ron Woodward PD: Brian Beddow PO Michael Picozzi No Adds OFSPRING I ;m:, e glwlg‘-gggx STAINO
Bt | R i+ e G ;
! .
1o 3 OFFSPRING FALL OUT BOY KORN RiBZNincoln, NE WAATMOnmout N.* KDOT/Reno, Nv* WLD(Spri M 07 "
BLACK LABEL SOCIETY NINE INCH NAILS ) PD: Tim Sheridan APU/MD. nom Lane QOM: Jim McCtain PD: Neal Mirsky OM: Tim Robetts
KLOTlorado Springs, C0° | e, Ca o Fa i Fang RGO oy O | PR
KRN Batesteldl A iy OM/PD:E. Cur Johmsan 10 SWILE EMPTY SOUL e FoorRe SEETHER
PD/MD UanSuanls 14 KORN APD/MD Rick Roddam . :{%NO WCLGM WKQZ'Saginaw, MI* KZRQSpringfeld. MO
APD. Jared Mann GHOST MACHINE 4 DEAF PEDESTRIANS KDJEA itle Rock, AR* OM/PD: Jett Miller PD: Hoser OM. Brad Hanger
2 KORN KBBM/Columbia, MO osane 2 KORN OM: Sonmy Victory MD: Dave Murdock 7 KORN POMD: Chris Cannon
P e vean SIAN ot 4 o IKORN POWERED[Y]
WIYY/Ballimore, MO* WRTTHuntsville, AL* : ¥ WZBH/Salisbury, MD
PD: Dave Hill STAND WROCRL Myers, FL* DM: Rob Harder 1 STORY OF THE YEAR H a{M PO Wik et N MEDIABASE
APDMO" Rob Heckman ce Hale PDMD: Jimbo Wood PP MD: Shawn Ouinn WADXSyracuse, NY i
NoAdds WBZX/Cqumhus OH* MD Snm Milo” Fennell 7KORN WTFXALouisville, KY' No Adds °M Inm itchell
APHASIA MD: Fmiellebh WNORNorfolk, VA* APDMD TP
NCR BinghamonsY AEDMD i T, o8 SocTY 2020 AND cawen o AP0D:fm e KISS/San Artanio, TX* FROMKNGS | Monitored Reporters
gLl OFFSPRING NeldoE POMD A Tord oc oR] 86 Total Reporters
SEETHER WBYRIRL Wayne, IN° WRWackson, M+ KPMXLabbock, TX oo, 0
KBPYDenver, CO* . Ci iller ; Johnmy Maze OM/PD: Wes Nessmann 2| oma N . . . .
| g&"ﬁéﬂssrm NFoLo mm%?wma,c g MO: a’ﬁﬁ. MO: Brad Stevens 8 KORN . Ki0Z/San Diego, CA mmm:laﬂ R 56 Total Monitored
1 KORN Mo Adds 12 KORN KORN 6 FO0 FIGHTERS MD .unmmens OM: Jim Richar PD: Brian Mediin e ———
BLOOOSIMPLE 1 5TANO POMD:ShaucsHorar ronn. | i, ik it 30 Total Indicator
. KAZR/Des Moines, 1A* . 3 WLIOMadison, Wi* 13 KORN =
g’nﬁs‘f ﬁ‘:f:g“- MA om Jim g’;,,( WRUF/Gainesville, FL PD: Randy Havke. WYYX/Panama city, FL 1 Did Not Report,
T e PD; Ryan Patnck OM/PD: Harry Guscott KORC/Kansas leY. mo* ArOME: Blake Patton PD: Keth Allen ] RO/San Lu|s Omspo CA | kxRY/TriCiies, WA Playlist Frozen (1):
o VENGED CVEFOLD MD: Ay APD: Monica i 31K APDIND: MeFreak el WKQH/Wausau, Wi
GREEN DAY 5 K #D: Matt Lehlola APDMD DMFMI 1 H.YLEAF 10 BLACK LABEL SOCIETY | n. A cotty Steete
i msnr,nz KORN BLACK MARIA 7 FALL OUT BOY 1 Y OF I'HE eam KORN
. | J
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ALTERNATIVE

STEVEN STRICK
Fli e pe i g T ]

Finest City
Broadcasting

Not your typical radio group

T‘or those of you who don’t know, my predecessor as R&R

L Alternative Editor, Kevin Stapleford, is now VP/Program-
ming of Finest City Broadcasting. While preparing for my first
column, I asked myself, “What would entice Kevin to give up
his gig at R&R and go back to programming radio?” After talk-
ing to Stapleford and Finest City President/CEOQ Mike Glick-

Pleased To Meet Me

This being my first column for R&R, I want
to take a moment and introduce myself. am
originally from southeastern Connecticut. I
grew up working for my dad in his bakery.
He taught me a great many things, but one of
the most important was how to survive and
grow in the real world. [ thank him for that.

For the past 27 years | have worked in the
Boston market. Most of that time was spent

Glickenhaus points out
that the audience
doesn’t always
categorize music and

at one radio station, WBCN. | didn't realize 1 @dli0 Stations the same
what [ was getting myself into when [ interned
there while in college, but once you're part of way we do’ and that
that family, it's very difficult to leave. There’s mgrammi”
something about those call letters. p . g

My first radio gig was at WNLC-AM in  Somietimes means not
New London, CT, when I was still in high .
school. Ibugged the PDat the ime, JimBucha-  fONOWinNg @ chart, but
nan, to give me a job doing anything. He fi- .
nally relented and hired me part-time. He let know"'g what your
me come in and do all of the jobs no one else audience is I"l”gyy for:

wanted to do. That was the best radio school
I could have attended, and I learned the busi-
ness from the ground up.

enhaus, I had my answer.

Finest City is not your typical radio group.
It is a newly formed company that will soon
oversee three stations in the San Diego mar-
ket: Alternative XETRA (91X), Rhythmic Old-
ies XHRM (Magic 92.5) and CHR/Rhythmic
XHITZ (Z90).

The stations are actually located in Tijuana,
Mexico and owned by Mexican broadcasting
company Comunicacion Xersa. It is required
by Mexican law that Mexi-
can radio stations be owned
by Mexican companies. The
U.S. has a similar law that
states that American radio
stations must be owned by
American companies.

Though located in Mexi-
co, these three stations
don’t target their program-
ming to a Mexican audi-
ence. Why? Because of their proximity to San
Diego, the opportunities tohita larger U.S. au-
dience are too irresistible to pass up.

Comunicacion Xersa signed an agreement
with Finest City under which Finest City will
provide programming, sales and marketing
for XETRA, XHRM & XHITZ. Essentially, Fin-
est City is running things as if this was its own
cluster.

This concept is not new. Companies like
Clear Channel and Jacor have had deals like
this in the past. In fact, Clear Channel was the
most recent company to run these San Diego
stations, but, because of changes in FCC me-
dia-ownership rules, it was forced to give
them up.

Mike
Glickenhaus

Radio Pros

Glickenhaus used to run the San Diego mar-
ket for Clear Channel. When he became aware
that XETRA, XHRM & XHITZ were up for
grabs, he saw an opportunity, so he gathered
investoss and formed Finest City. He says he
came up with the name, which is based on San
Diego’s nickname, “America’s Finest City,”
"over too many tequilas in some Mexican bar.”

After establishing his company, Glicken-
haus began his search for radio pros with ex-
perience and a clear understanding of the San
Diego market. One of those pros was Staple-
tord. Like Glickenhaus, Stapleford is a veter-
an of San Diego radio, and he had pro-
grammed 91X in the 1990s.
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Stapleford will be programming 91X
again, along with Magic 92.5. The program-
ming duties at the third station, Z90, will Se
handled by another San Diego radio veter-
an, Rick Thomas, who previously had the
same duties.

Stapleford has hired Marco Collins as his
MDat 91X and Stephen Kallao as Creative Di-
rector. Collins started his radio career at 91X.

It is clear that Finest City wants people
working for them who know San Diego inside
out. “Itis aunique market,” Glickenhaus says.
“It has little public transportation, so every-
one drives, making it a natural for radio.”

An Alternative Commitment

With only three stations, Finest City is a
small company. Glickenhaus sees this as an
opportunity to build a working atmosphere
with the kind of camaraderie among the staff
that was more prevalent before consolidation.
He’s even made part-ownership available to
staffers, saying that when someone feels like
they have a stake in the success of the compa-
ny, they’re going to do everything they can to
make it succeed.

When asked about the state of the Alterna-
tive format, Glickenhaus says that the aud:-
ence’s declining passion has been brought on
by the radio industry itself. Programmers have
created boundaries that are too narrow, result-
ing in playlists that are too limited.

He remembers the '80s, when there was no
Alternative chart and adventurous radio sta-
tions’ playlists included a mix of artists like
Michael Jackson, Romeo Void, The Go-Go's,
Prince, Tom Petty and U2. He’s not advocat-
ing playing all those artists on the same sta-
tion today, but he does feel that program-
mers, especially in the Rock and Alternative
formats, need to start thinking outside the
box.

For Glickenhaus, knowing your market anc.
your audience are key. He points out that the
audience doesn'talways categorize music and
radio stations the same way we do, and that
programming sometimes means not follow-
ing a chart, but knowing what your audience
is hungry for.

Glickenhaus and Stapleford are committed
to 91X’s future as an Alternative station.
Where will they take 91X musically? We'll
have to wait and see.

After high school I attended Grahm Junior
College in Boston, a broadcasting school, be-
cause of its reputation for getting people gigs.
I was hired at WBCN in 1978 by then-PD
Charlie Kendallas a news reporter and anchor.
After three years [ left to go spin in nightclubs.
Around the same time, [ was hired at WLYN/
Boston (now known as WFNX) by the pro-
gramming team of Russ Mottla and Crass.

Making A Connection

In 1985 Oedipus, then PD of WBCN, hired
me back, and I have been there until now. [
missed the first decade of WBCN as a
Rock station, but since the late ‘70s
I've watched it evolve while at
the same time always re-
maining a part of the fabric
of the city of Boston. That
has been one of the keys to
its success.

That is something that I
feel is missing at many sta-
tions today. The audience is
looking for a connection with
their favorite station and doesn’t al-
ways find it. Stations play the music the au-
dience wants to hear, and they may even have
great air talent, but radio is no longer compet-
ing withjust itself for the audience’s attention.
Technology has changed that. Never before
has the audience had so many choices for por-
table entertainment. Making your radio sta-
tion unique to the city it serves gives you the
edge over iPods, satellite radio, video games,
the Internet and TV.

This is a challenge for radio programmers.
We need to remind ourselves that radio is the
one medium that’s personal. It's one-on-one.
We sometimes forget that in our quest for
cume and TSL. It's easier for a heritage radio
station to achieve the kind of connection I'm
talking about, but a station with a much short-
er history can do it too.

Challenges & Issues

In the coming weeks I hope to address some
of the issues that radio and record labels face
today, especially in the Alternative format. [
will be reaching out to many of you for input
to get the discussion going. Below are some
of the issues ['d like to cover.

¢ One of the biggest challenges seems to be
a growing disconnect between the labels and
radio. Many times the two entities have dif-
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ferent goals that don’t complement each oth-
er. How do we adapt to the new reality while
still staying in business with each other?

* How much of the music on the Alterna-
tive charts is relevant to what you are doing
in your market?

* How important is the compatibility of
your gold library and currents? Does that af-
fect how you add music?

¢ If you use callout research, how do you
deal with an artist who is charting, whose CDs
are selling in the market and whose concerts

sell out, but whose songs don't test?
* Do the veteran artists of the
formatstill work? For example,
U2, Green Day, Weezer,
Beck, Nine Inch Nails and
Foo Fighters?
¢ Ifyou have one or more
Rock competitors in your
market, how does that af-
fect your approach to new
music? Do vou tend to be
* more conservative whenadding
new songs?
¢ Can the “Jack” format be adapted
to Alternative? It seems that the Alternative
and hip-hop audiences are in the same age
group. Can a station have success playing both
styles of music? Are they compatible?

* What kinds of artists are labels looking
for when they sign new talent? Are their A&R
departments signing too many bands that
sound alike? Should they be consulting radio
programmers about which styles of music are
working?

¢ Do listeners still call radio stations to
make requests? How valid is the claim “top
five phones”? Is there a more accurate way to
measure listener requests?

* How do you compensate for the fact that
men 18-34 are generally undersampled?

¢ Are you lucky enough to have marketing
dollars? If not, what are you doing to get the
word out about your station?

* What is the stupidest promotion you've
had to run to please a client? What is the best
promotion you've done?

For next week’s column I'd like to concen-
trate on what Alternative stations did to help
out the victims of Hurricane Katrina. [ will be
reaching out to as many programmers as I can,
and [ look forward to hearing from as many
of you as possible.
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All hooks are not created equal.
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¢ RateTheMusic.com

B ADUBE

-

America’s Best Testing Alternative Songs 12 +
For The Week Ending 9/23/05

Women
18-34

Persons  Men

Artist Title (Label) ™W LW Familiarity Burn 18-34 18-34

FALL OUT BOY Sugar, We're Goin® Down {/siand//iDJMG)  8.22 420 91% 21% 4.0 385 4.10
GREEN DAY Wake Me Up When September Ends (Reprise) 4.13 414 99% 29% 413 409 419

GORILLAZ Feel Good Inc. Virgin/ 4.13 411 96% 23% 4.09 s 434
RISE AGAINST Swing Life Away (Geffen/ 4.00 398 82% 18% 389 392 385
FDO FIGHTERS DOA (RCA/RMG) 3.96 4.05 69% 1% 384 3.85 383
WEEZER Beverly Hills (Geffen/ 393 3.82 99% 47% 397 3.89 4.09
FDD FIGHTERS Best Of You (RCA/RMG/ 388  4.08 98% 40% 3.76 8 in
KILLERS Alf These Things That I've Done fisfand/!DJME)  3.87 3.97 88% 26% 383 362 412
AUDIDSLAVE Doesn't Remind Me (/nterscape/Epic/ - 3.86 3719 17% 17% 315 379 kN i]
SEETHER Remedy (Wind-up/ 383 3719 94% 28% 360 3.60 360
NINE INCH NAILS The Hand That Feeds finterscape/ 317 3.69 96% 36% in 356 391
WEEZER We Are All Dn Drugs (Geffen/ 370 3.86 86% 22% 3.66 359 315
TRAPT Stand Up (Warner Bros./ 370 353 76% 18% 355 3183 k3|
DISTURBED Stricken (Reprise/ 370 358 62% 13% 349 1.56 334
STAIND Right Here (Fip/Atlantic) 356 359 89% 28% 344 358 325
SWITCHFOOT Stars {Coumbial 365 3.65 81% 19% 342 3 354
HOT HOT HEAT Middle Of Nowhere /Sire/Reprise/ 3.65 384 57% 13% 3.58 N 385
311 Don't Tread On Me /Volcano/Zomba L abel Group) 3.63 3.60 84% 18% 3.60 3.58 3.62
BECK Girl finterscope) 3.61 3 85% 28% 358 348 in
NICKELBACK Photograph (Roadrunned/|DJMG) 3.61 362 74% 211% 3.36 341 3.29
SYSTEM OF A DOWN Question! {dmerican/Columbiz) 358 370 78% 17% 349 385 323
NINE INCH NAILS Only //aterscope/ 355 367 80% 19% 349 in 374
FRANZ FERDINAND Do You Want To /Domino/Epic) 3.46 - 58% 14% 3.45 N 3.62
COLD Happens All The Time (Flip/Lava) 344 3.56 56% 12% 3.38 3.37 kN3]
SHINEDOWN Save Me {dtlantic/ 344 346 53% 13% 3.19 3.25 310
30 SECONDS T MARS Attack /immortal/Virgin) M 3.80 44% 10% 3.25 324 3.26
AVENGED SEVENFOLD Bat Country /Warner Bros.) 335 - 43% 1% 311 3.r8 3.17
COLDPLAY Fix You /Capitol} 33 33 59% 19% 342 34 344

Totat sample size is 293 respondents. Total average faverability estimates are based on a scale of 1-5. {1=dislike very much, 5 = fike very much).
Total famitiarity the of who zed the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% fammamy to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Intemet. Once passed. they can take the music test based on the for p . RateTheMusic.com resufts are not meant
to replace caliout research. The resuits are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateThelusic.com. The RTM system, is available for local radio stations by calting 818-377-5300. RateTheMusic.com data is provided by
kMediabase Research, a division of Premiere Radio Networks.

ROCKIN’ RHDDE ISLAND Finch. Zox and Fix Bandits took the stage for the second
instaliment of WBRU/Providence and Dunkin’ Donuts’ Turbo Ice Summer Concert Serigs on
Aug. 18 at Station Park. Top: Finch are seen performing their hit "Bitemarks and
Bloodstains.” Bottom: Zox give the crowd a live dose of their new album, The Wait.
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2 KORN

WJZ)fTraverse City, M|
OM. Aptil Hurley-Rose
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Mapleton Is

JOHN SCHOENBERGER
Hcharmbergerradimendrarande rom

Right On Target

Making the regional approach work

apleton Communications, helmed by President Adam

Nathanson, has a vision to create a broadcast company that
focuses on small and medium-sized markets. Just a little over
four years old, the company already has 26 stations — 19 FMs
and seven AMs — in California and Oregon, and it hopes to
expand further in the Western region of the country.

One of the most important aspects of Maple-
ton’s business plan is that it intends to remain a
regional operation. Its philosophy is to be a lo-
cal operator that is dedicated to the old-fash-
ioned way of providing value to its customers,
serving the community with a variety of formats
and participating in every phase of community
development.

I recently talked with Nathanson, and, as
you'll read, Mapleton’s understanding of the
regional approach works on more than one lev-
el.

R&R: [ understand you grew up in a broadcast
environment.

AN: My father has
been in the television
and cable business for
many years, and my
grandfather was in-
volved in radio and ad-
vertising his whole life.
Istarted in 1992 at MTV
Europe — based in Lon-
don — where I was part

Adam Nathanson of the launch team.

After I was there a
few years, MTV wanted to launch MTV Latin
America, so [ moved to Miami in 1995 as Direc-
tor/New Business Development for them. [ han-
dled 19 countries and did a lot of traveling. My
job was all about extending the brand of MTV
in those countries.

Allinall, I was with MTV for close to 10 years.
After that I ended up working with The Beastie
Boys and their Grand Royal label. I gained a lot
of experience in the area of working with bands
and radio and forming partnerships.

After a few years there | '
got together with some in- m
vestors, including my father, ]
and we started Mapleton [} 9
Communications in 2001. I [sd n
have found that my TV and
record-label background has proven to be very
useful in developing the properties we own

R&R: What prompted you to want to start a
smaller, independent company in today’s corporate,
sitper-consolidated world of radio?

AN: I have always been passionate about ra-
dio. With my experience at MTV and then at
Grand Royal, I leamed how to identify certain
demographic targets and develop ways to reach

“We have some really
great connections with
radio and record
decisionmakers, so we

bring promotions and
events to the
communities that migit
not otherwise happen
for them.”

them, and I felt we could adapt that insight to
radio. Plus, my father taught me that you can
make an important mark and see great financial
success by focusing your efforts in small and
medium markets.

We decided to follow a similar strategy on the
radio side. We acquired our first cluster in Med-
ford, OR. We saw this as a gteat place to start
and knew that it was a growing market with a
real future. My family’s cable background has
given us that local base of operations, my back-
ground has given us expertise in building
brands, and we brought in smart radio execu-
tives to help develop the right kinds of program-
ming for the market.

This strategy proved to
be very successful for us,
and we have taken that
model to other markets,
such as Monterey, Merced
and Santa Maria in Califor-
nia. We have taken Americana/Triple A KPIG/
Monterey, which had a terrific brand already,
and made it into a Super Pig, if you will. By ac-
quiring a signal in San Luis Obispo, CA and,
now, a new AM property in San Francisco, we
have a well-branded simulcast station that reach-
es from the Central Coast all the way up to the
Bay Area.

We have a similar model in place in Merced,

‘

www.americanraadionisiorv.com

with our Regional Mexican Radio Lobo [KLOQ-
FM]. It is the No. 1 Spanish-language station in
the market, and we have recently extended that
brand to Visalia-Tulare-Hanford, near Fresno, by
acquiring a signal there.

The programming is obviously different, but
the KPIG model applies when you think of us
making Radio Lobo a Central Valley
station. In KPIG's case, we have the
potential to reach millions of
people, and, now, with Radio
Lobo, we have increased our
potential reach to over
600,000 people. You only
have to realize that 55% of
the population is Hispanic in
that area of California to see
the upside in what we are do-
ing. X

We have a broad variety of for-
mats in each of the markets we are in, but
we also have these branded products, if you will,
in KPIG and Radio Lobo, which are really re-
gional in nature. We couple these regional pro-
gramming brands with local sales efforts in each
of the markets they reach, and we are reaping
tremendous benefits.

Ré&R: How have you approached selling these sta-
tions?

AN: Although you might think the regional
model may be a bit unorthodox for some of our
properties for some advertisers, our experience
has actually been the opposite. Many local, re-
gional and national companies have businesses
in multiple markets, and they embrace the idea
that by buying KPIG or Radio Lobo they can get
the word out to more folks.

However, even though we may be thinking
regionally in some ways, we keep a local sales
and marketing staff in each of these markets to
make sure that we are superserving our clients.

I mightadd that all the commercial insertions
are done locally, too, so even though the stations
that carry KPIG or Radio Lobo carry the same
on-aif programming, the spots and some of the
promotions we run are customized. VP/Sales Ed
Monroe does a great job of coordinating all that.

The real challenge for our programming peo-
ple — Laura Ellen Hooper at KPIG and Yolan-
da Navarro at Radio Lobo — is to embrace what
we are trying to do here and to make their pro-
gramming and
promotions inclu-
sive for all the mar-
kets we're serving. M ON
Much of what they ¢ earT
cover in terms of concerts, local news and infor-
mation, weather and so on has to be thought of
in a broader scope.

R&R: With KPIG, it made sense to broaden the
brand to another FM signal in the San Luis Obispo
market [KPYG-FM], but it's a bit risky to be trying
to do the same thing on the AM signal you just ac-
quired in'San Francisco [KPIG-AM].

AN: I have been in a lot of meetings recently
where there has been some naysaying in terms
of the potential for an AM signal. Perhaps it
wouldn’t be wise to try to present certain types
of music formats on the AM dial, but KPIG has
such heritage and such a reputation in North-
em California that I think we can easily over-
come any hesitation on the listeners’ part. KPIG
is a lifestyle station for each and every person
who works there and, I believe, for each and
every person who listens to it.

Therefore, we feel this is a calculated risk.
Rather than trying to take a standalone AM sig-
nal in a major market and create something new
with it, we have the advantage of bringing in
something that is already much bigger. The pas-

sion people have for this station far outweighs
any concems in terms of where it is on the dial,
and even in terms of the signal quality when you
compare AM to FM.

But I can’t count on that passion alone; I have
to make sure we get the word out, so we will be
aggtessively marketing and advertising the sta-
tion, now that it has signed on, to give
it the best shot possible. Keep in
mind, this is our first foray into
a large market, but we think
we have a real chance to tum

this into something that will
make us money at the end of
the day.

R&R: What other types of
formats do you have spread out
among those 26 stations?

AN: We discussed at length the
Americana-Triple A hybrid approach
of KPIG, and that station succeeds in large
part because of its uniqueness. We feel that if you
are going to be in the radio business in Califor-
nia, you also have to be in Spanish-language
radio, so the Regional Mexican programming of
Radio Lobo makes sense for us. In fact, we are
looking to expand into other markets in that for-
mat area in the near future, We already have a
Spanish-language station in Oregon.

We also cover most of the other formats with
our properties, including Active Rock, Classic
Rock, Hot AC, AC, News/Talk, Country, “Mike-
FM” [Adult Hits], Clas-
sical, Alternative and
Oldies. | might add that
we try to be as proac-
| tive as we can in sup-

porting new and devel-
oping artists at all of
our current-music sta-
tions. We view it as an

KDIG.cOmREM important role for radio

and certainly for our

company. Michael Anthony, our VP/Program-

ming, has done a great job of instilling that atti-
tude.

R&R: What other advantages do you see in con-
centrating on snualler to midsized markets?

AN: We really like the way we have posi-
tioned our company right now. We feel that ra-
dio makes a real difference in these size markets,
that it is an important voice for the people in the
community. The more active you are in the com-
munity, the more you can pinpoint the needs
and concems of the citizens, and the more you
can align yourself with them.

On the executive and upper-management
level we have some really great connections
with radio and record decisionmakers, so we
bring promotions and events to the commu-
nities that might not otherwise happen for
them. That extends into other businesses and
operations that we have relationships with, so
we can offer much more to our listeners than
most other small-to-medium-market broad-
casters can.

By doing all these things, we have increased
the value of our properties on many levels, and
this has led to the tremendous growth Maple-
ton has seen in the first four years of its exist-
ence. We have come a very long way in a very
short time, and we have great potential that we
are just beginning to tap in to.

I’d like to acknowledge that none of what
we have accomplished so far would be possi
ble without the people we have working for
us. This is a people business, and we under-
stand that is the key. We feel fortunate that we
have been able to assemble such a great team
here at Mapleton.

September 23, 2005 Radio & Records ® 75

-



www.americanradiohistory.com

TRIPLE A TOP 30

September 23, 2005 POWERED{:}
WO e me uses ke B VRN e MEDIABASE
4 0 DAVID GRAY The One | Love /4 TO/RCA/RMG) 391 +36 20754 L 24)0
2 2 ERICCLAPTON Revolution (Duck/Reprise] 385 -2 18876 9 2210 ®
B 0 U2 City Of Biinding Lights {/nterscape/ 379 +39 16897 15 1810 MOSTA DDED
3 o SHERYL CROW Good Is Good (A&M/interscopel 375 +14 16714 8 231 ARTISTAYTLE LABEL(S) ADDS
1 5 JACKJOHNSON Good People (Brushfire/Universall 72 39 20350 19 2400 E‘E’m c‘:gi%%“é J'T'IEE“ g‘ 'm“a’;’ ';"”Z 5 ””",”j"/ VMG ;
. - oul Meets Body (Atatic
6 G DAVE MATTHEWS BAND Dre.amglrl_ II?L‘A/I?MG} 354 +14 16979 12 2111 CARBON LEAF Let Your Troubles Rl By (Vanguard) 3
7 7 ROLLING ST(.]NES Rough Justice /Virgin/ 324 -1 15719 8 21j0 JAMES BLUNT You're Beautiful (Atlantic) 2
8 ©  COLDPLAY Fix You (Capitoy 314 +29 15179 8 2110 WALLFLOWERS God Says Nothing Back /nterscope/ 2
9 o TRACY CHAPMAN Change (At/antic) 303 +20 17261 10 23j0 OEPECHE MOOE Precious (Mute/Sire/Reprise) 2
12 @  GREEN DAY Wake Me Up When September Ends /Reprise/ 301 +28 14340 9 190  |OAR Love And Memories fLava/ 2
1 m AQUALUNG Brighter Than Sunshine (Shightly Bigger/Red ink/Columbia) 300 +21 14537 13 22i0
10 @ MIKE DOUGHTY Looking At The World From The Bottom Of A Well (ATO/RMG) 292 +11 16660 18 19/0
17 @ NEIL YOUNG The Painter (Reprise/ 288 +43 16480 3 211
16 m NICKEL CREEK When In Rome (Sugar Hilj) Y| +25 10801 8 2110
15 @  BONNIERAITT | Will Not Be Broken (Capital 269 +20 18257 7 2000 MOST
13 16 BECK Girl dnterscape) 260 8 13197 16 170 INCREASED PLAYS
20 @ HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) 201 +25 10271 4 16/1 TOTAL
26 D) FRAY Over My Head (Cable Car) pic/ 192 +48 7AW 3 160 | aemet e v TehEre
18 19 DESOL Karma (Curb/Reprise) 180 36 6241 17 190 | eaTH CAB FOR CUTIE Soul Meets Body (Atisntic/ +84
28 @ DEATH CAB FOR CUTIE Soul Meets Body (At/antic) 182 +84 9188 2 20{3 FRAY Over My Head {Cabie Car) £prc/ +48
19 21 VANMORRISON Stranded (Geffen) 182 -5 7520 6 140 NEIL YOUNG The Painter (Raprise/ +43
25 @  TRISTAN PRETTYMAN Love Love Love (Virgin) 165 +19 5298 5 140 U2 City Of Blinding Lights flnterscape/ +39
23 @  AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC) 165  +14 6724 11 1600 g::’éﬂﬁ:‘:‘; ";‘; 0;‘;3' L.;"; ATO/RCARAG] :gg
ix You {Capi
24 @ JOHN BUTLER TRIO What You Want /Lava/ 157 +9 3745 4 140 WALLFLOWERS God Says Nothing Back fnterscape) +29
21 25  MELISSA ETHERIDGE Refugee fisland//DJMG) 153 -10 5208 6 18I0 CARBON LEAF Let Your Troubles Roll By /Vanguard) +29
22 26 KEANE Bend And Break //nterscope) 149 12 6163 6 14/0 JAMES BLUNT You're Beautiful /4tiantic/ +28
29 @  JAMESBLUNT You're Beautiful (Atiantic) 125 +28 6019 2 1312 BLUES TRAVELER Amber Awaits (Vanguard) +28
27 28  WHITE STRIPES My Doorbell (Third Man/V2) 114 -16 4974 8 10/0
@ WALLFLOWERS God Says Nothing Back finterscape/ 103 +29 3888 1 12i2
BLUES TRAVELER Amber Awaits (Vanguard) 108 +28 4039 1 110
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a divicion of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in play; M 05 T
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the totat number of new adds officially reported to &R by eacl
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number P LA YE D R E CUR R E N TS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S} PLAYS
] COLDPLAY Speed Of Sound (Capital) 251
SRBATEDESGHI Titeu D1V} IFEIS sy frReriMG) RINGSIDE Tired Of Being Sorry (Flawess/Geffen) 214
Total Plays: 71, Total Stations: 10, Adds: 4
NE W & ACTI VE L SNOW PATROL Chocolate /A&M/interscope! 207
d FRANZ FERDINAND Bo You Want To fDoming/Epic/ =3 o o
Total Plays: 85, Total Stations: 4, Adds: 1 JACK JOHNSON Sitting, Waiting, Wishing /Brushfire/Universal) 131
ROBERT PLANT & STRANGE SENSATION All The King's Horses (Sanctuary/SRG) | DEPECHE MODE Precious (Mute/Sire/Reprise) U2 Sometimes You Can't Make It On Your Own finterscope/ 128
Total Plays: 92, Total Stations: 10, Adds: 0 Total Plays: 64, Total Statians: 3, Adds: 2 LOW MILLIONS Statue Manhattan/EMC) 125
LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/AMG/ CARBON LEAF Let Your Troubles Roll By (¥anguard) GREEN DAY Boulevard Of Broken Oreams /Reprise/ 115
Total Plays: 85, Total Stations: 8, Adds: 1 Total Plays: 63, Total Stations: B, Adds: 3 ANNA NALICK Breathe (2am) /Columbial 109
NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise /4 TO/RMG) FEIST Mushaboom (Cherry Tree/interscope) LOS LONELY BOYS Heaven /OR Mausic/Epic/ 97
Total Plays: 85, Total Stations: 7, Adds: 0 Total Plays: 61, Total Staticns: 8, Adds: 1 KEANE Somewhere Only We Know #interscope/ 97
OELBERT MCCLINTON One Of The Fortunate Few Vew West/ KATHLEEN EDWAROS In State /Zoe/Rounder)
Total Plays: 77, Total Stations: 8, Adds: 0 Total Plays: 59, Total Staticns: 8, Adds: 1 Station playlists for alt R&R reporters are available
S on the web at www.radioandrecords.com.
Songs ranked by total plays . __mem

Your dimes conquered polio.
Give us a hand with premature birth.

Support research at marchofdimes.com

® | PREWATURE BIRTH

The angwars can!t come £00n enough ™

March
> of Dimes

© March uf Dimes Birth Defects Ponndation, 2003
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TRIPLE A TOP 30 INDICATOR

L ]
September 23, 2005 M OS TADDED
LAST THIS TOTAL 4= TOTAL WEEKS ON TOTALSTATIONS'|  ARTISTTITLE LABEL(S) ADDS
RESA, ERUBLSTITTCCILABELLS) L PASRRRCE ST % N HARPER & INNOCENT CRIMINALS Michelle fRazor & Tie) 12
1 o DAVID GRAY The One | Love (ATO/RCA/RMG) 714 +36 8236 L] 42(2 KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ 8
2 © COLDPLAY Fix You (Capital) 586 +4 6479 5 3610 DEATH CAB FOR CUTIE Soul Meets Body (Atiantic) 3
3 3 ERICCLAPTON Revolution (Duck/Reprise) 567 9 5308 3 3800 g;:ﬁhﬂga ‘:,'E‘EM:NQ“ES %Vrﬂ//s. e :
: . recious (Mute/Sire/Reprise)
5 @  BONNIE RAITT I Will Not Be Broken (Capital 549 +42 6956 7 420 SUSAN TEDESCH Tired Of My Toars (Vv FarecastVMG) i
4 5 DAVE MATTHEWS BANO Dreamgirl {RCAIRMG) 533 -25 3588 10 30/0 JAMES BLUNT You're Beautiful /Atiantic/ 4
7 @  HERBIE HANCOCK fJOHN MAYER Stitched Up (Hear Music/Vector) 527 +32 5266 8 390 STRING CHEESE INCIBENT Orive (SC/-Fidelity) 4
8 ©  SHERYL CROW Good Is Good (A&M/interscape) 515 +27 4908 7 340 MIKE DOUGHTY i}us1ing Up A Starbucks (ATO/RMG) 4
6 @ TRACY CHAPMAN Change Adantic) 509 +9 4350 10  3gip | BLUERGDED Con't Hep Wondering Why (Rounder 4
9 ©  ROLLING STONES Rough Justice (Virgin/ 485 +26 5276 7 340 MOST
10 ) NICKEL CREEK When In Rome (Sugar Hil 478 +19 5542 10 42 INCREASED PLAYS
1 @  NEIL YOUNG The Painter (Reprise/ 461 +39 5774 3 391 -
14 @  FRAY Over My Head (Cable Car) (Epic/ 318 +5 2920 5 2m RRTSTRTETAsELTS) N
13 13 JACK JOHNSON Good People (Brushfire/Universalf 317 20 2827 20 2200 SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VG)  +170
12 14 BECK Girl finterscope) 300 73 3682 16 2000 BEN TAYLOR BAND Nothing | Can Do firis/Music Alfies) +123
5 DEATH CAB FOR CUTIE Soul Meets Body fAtiantic/ +104
30 (O DEATHCAB FOR CUTIE Soul Meets Body (Atlantic/ ' 298 +104 4651 2 3206 FIONA APPLE Oh Saior Ep =
17 @ GREEN DAY Wake Me Up When September Ends /HEﬂIISE/ 290 +14 2458 4 1810 KT TUNSTALL Black Horse & The_nhe"y Tree (Virgin/ +70
22 @ DAR WILLIAMS Echoes (Razor & Tie) 282 +24 4591 5 312 BONNIE RAITT | Will Not Be Broken (Capitol/ +42
19 @  DELBERT MCCLINTON One Of The Fortunate Few (ew West) 2712 +7 3225 7 28)1 | BLUESTRAVELER Amber Awaits (Vanguard) +42
18 D  MELISSAETHERIDGE Refugee (isind/0IMG) 268 0 1853 6 271 | YACKJOHNSON Breakdown Brushfieliniversal +41
16 20 U2 City Of Blinding Lights finterscope) 267 15 2151 15 18f0 SYNDICATED
24 @ NORTHMISSISSIPPI ALLSTARS Hurry Up Sunrise /A T0/RMG) 262 +29 3233 3 3112 PROGRAMMING
Desut> @P)  SUSAN TEDESCHI Tired Of My Tears (Verve Farecast/VME) 254 +170 2971 1 364 [ el
o led This Weel
27 @ TRISTAN PRETTYMAN Love Love Love (Virgin/ 248 +26 991 3 211 World Cafe - Dan Reed 215-898-6677
20 24 PAULMCCARTNEY Fine Line (Capitol) 248 14 3259 7 mn FIONA APPLE 0 Saior
15 25  JOHN HIATT Master Of Disaster (New West/ 227 64 2306 15 2100 éki:ﬁ?:{ﬁ;g:""; mi;‘ai P——
. urn That Broken Bel
@ BLUES TRAVELER Amber Awaits (Vanguard) 219 +42 627 1 253 JAMIE CULLUM Get Your Way
25 27 BRUCE SPRINGSTEEN All The Way Home (Columbia/ 218 -1 1430 15 170 Acoustic Cafe - Rob Reinhart 734-761-2043
21 28  DESOL Karma (Curby/Reprise/ 216 -45 1816 12 1511 BONNIE RAITT So Close
26 29 WHITE STRIPES My Doorbell (Third Man/V2) 202 .23 3054 § 180 BET?ECLA::TE IuﬂTon Want FTU
OEATH CAl R CUTIE | Will Follow
€D  JOHN BUTLER TRIO What You Want [Lava/ 19 +1 1756 1170 SICKSONCHONE e T TG
. . ] PAUL MCCARTNEY English Tea
48 Triple A reporters. Songs ranked by©totzaé géag{sa (11?(; geR::crglr?g week of Sunday 9/11 - Saturday 9/17. T08HIREA GON HaeYog e
7~ N
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APD: Jeit Sweatman
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D: Mark Jonnson
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o Azos
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PO: Judy Adams.
Mz Martin Bandyke
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vaD/Ellzahulh City, NC
PD: John

KRVI/F:
oM: Mlnwllu Dog” Kapel
PO Rya
D Do Black
BLUES TRAVELER

KOZT/Ft. Bragg, CA
PD: Tom Yates

APD/MD: Kate Ha
© MELISSA ETHERIOGE
& BOS DYLAN
8 BB KING UAARK KNOPFLER
& 88 KNG VBILLY GIBBONS
S BOB OYLAN

WEHM/Hamptons, NY
PD: Brian Cosgrove
MD: Lavren Stone

2 DEATH CAB FOR CUTIE

WWVV/HIIInn Head SC
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2 QELRERT WCELINTON
MAGIC NUMBERS
DAR

AMOS LEE
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TRIPLE A

Many of us remember Tracy Bonham
. primarily for her mid-"90s hit “Mother
[ Mother” The angst-ridden rocker ot
| yesterday has matured into a bright,
. vibrant singer-songwriter and per-
| former. Although she’s been out of the
Y mainstream spotlight for some time,
- Bonham has remained active, espe-
cially with her collaboration with Biue
Man Group in 2003. @ Ten years after
her debut Bonham is back in the spot-
light. Blink the Brightest, her first record for Rounder’'s Zoe
imprint, is a major return. It showcases an artist comfort-
able in her own skin and at the peak of her creative talents.
The first single, “Something Beautiful,” is a tight, well-writ-
ten song that demonstrates Bonham's distinctive vocals
and sound. It was in rotation on WBOS/Boston for nearly
two months. & Overall, the album ranges from rockers like
“Eyes” (the next single) to the country-tinged “I Was Born Without
You” to the torchy “And the World Has the Nerve to Keep Turning.”
® Throughout the album Bonham’s voice is at the forefront, and the
production by Bonham, Greg Collins and Joey Waronker keeps the
music bright and polished. ©® WBOS hosted a CD-release party for
Blink the Brightest in late June at which Bonham performed several
songs from the CD, and we hosted her again on July 28 as part of
our free Copley Summer Concert Series. On both occasions Bonham
and her band were terrific. The songs come to life trilliantly, and she
is a born frontwoman.

David Ginsherg
Asst. PD, WB0S/Boston

ZPL (97.3 The Planet)/Kansas City

has flipped from a Triple A format
to “97.3 Max FM,” playing “everything
that rocks.” Recently named PD Bryan
Truta remains in place, while MD Ryan
“Stash” Morton has exited. Since
KZPL was playing Triple A music until
last Friday, R&R kept the station in this
week’s chart. KZPL will be out for the
chart published next week ... WGVX/
Minneapolis will be switching from the Triple A panel to the Alterna-
tive panel beginning Sept. 26 ... From Sept. 27-Oct. 13, WXPN/Phila-
deiphia will be counting down the “885 All-Time Greatest Albums.”
WXPN will not be playing or adding any new music through the count-
down, so we will temporarily remove it from the Indicator panel for
three weeks, starting Oct. 3. R&R will reactivate it Oct. 24 ... In the
Most Added category, Ben Harper & The Innocents’ version of
“Michelle,” from the This Bird Has Flown CD, grabs 12 adds this
week, while O.A.R. pull in seven adds ... Blue Rodeo and The lke
Reilly Assassination get started with four adds and three adds, re-
spectively ... Death Cab For Cutie, James Blunt, Susan Tedeschi,
Depeche Mode, Carbon Leaf, Black Rebel Motorcycle Club and
Leo Kottke & Mike Gordon close some important holes ... By the
time KT Tunstall officially goes for adds in October, she should have
most of the panel aiready in!

Triple A

'T,-,:-

— John Schoenberger, Triple A/Americana Editor

e

| |
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A lArnist

arnst: Shemekia Copeland

LaseL: Alligator

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

ou know the saying “Like father, like

daughter.” Well, in the case of
Shemekia Copeland, that phrase takes on
deeper meaning. Late blues guitar legend
Johnny Copeland recognized the talent in
his daughter early and encouraged her to
sing at home. He even brought her
onstage at Harlem’s fa-
mous Cotton Club when
she was just 8 years old.

At the age of 15, around
the time her father’s
health began to fail,
Copeland received her call-
ing. “I never knew I
wanted to sing for a living
until I got older,” she says.
“Then it was like a switch
that went on in my head,
and I knew I wanted to
sing. It became a want and
a need. I had to do it!”

By the age of 16 Copeland was regu-
larly on the road opening for her father.
This introduced her to the blues circuit
and started an avalanche of positive
press. In 1998 Copeland stepped cut
with her debut album, Turn Up the Heat.
It garnered rave reviews from around
the world, kept her consistently on the
road and catapulted her into a full-
fledged career. By the time she released
2000’s Wicked, Copeland was well on her
way.

Copeland’s next effort, Talking to
Strangers, was produced by the one and
only Dr. John. Talking to Strangers was
the album that took Copeland to
superstardom in the blues world. She
again garnered critical raves and was
honored by a variety of blues organiza-

tions. To date she has won five W.C.
Handy awards, including Song of the
Year and Contemporary Female Artist of
the Year; received five Living Blues
awards; and earned a Grammy nomina-
tion.

Copeland now returns with The Soul
Truth, which takes a more R&B-centered
approach. In fact, she brought in Mem-
phis’ legendary Steve Cropper as pro-
ducer and musical guide to keep the al-
bum authentic to the music’s soulful
roots. It is quickly apparent, however,
that this is not some kind
of retro project. Rather, it
takes the roots of soul, rock
and blues and gives them
a contemporary spin.

“I want people who
love hip-hop to know where
it came from,” says Cope-
land. “My music is rooted
in blues, but it’s different.
I'm singing about my era.
I'm here, and I'm singing
about now — not yester-
day.”

In addition to his pro-
duction duties, Cropper played guitar, on
the album. Other players included Bob
Britt on guitar, Steve Potts on drums,
Felix Cavalier and Chuck Leavell on keys,
and horns arranged by Jim Horn.
Standouts include “Breakin’ Out,” “Who
Stole My Radio?” “Better Not Touch” and
“Honey Do That Voo-Doo.”

Copeland is a great example of an art-
ist who honors the traditions of the past
and transitions them smoothly into the
modern day. She says, “I listen to Aretha
Franklin, Katie Webster, Trudy Lynn,
Etta James, Howard Tate, India.Arie and
Angelique Kidjo, but I never try to copy
them. They've all inspired me and helped
me become my own person.”

Copeland is currently on tour and is
booked solid through the end of the year.
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o s ENEK gl Cmme AMERICANA SPOTLIGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 0 DELBERT MCCLINTON Cost Of Living (Vew West/ 743 +53 4972 By John Schoenberger
2 @  RODNEY CROWELL The Oulsider (Colimbia) 730 +40 5288 | Artist: Pieta Brown
T ; Label: Valley Entertainment
] o JAMES MCMURTRY Childish Things (Compadre/ 515 +_,32 2548
3 4 DWIGHT YOAKAM Blame The Vain (New West/ 462 45 8353 Pieta Brown is the daughter of Grammy-nominated singer-songwriter
7 e JIMMIE DALE GILMORE Come On Back (Rounder) 60 +13 2282 Greg Brown, and there is certainly a family likeness when it comes to
her music. Surprisingly, she never even considered taking up music
4 6 ADRIENNE YOUNG The Art Of Virtue (AddieBelie/ 458 -25 5853 as a vocation until she was in her mid-20s. But after Brown holed up
. in a shed at her dad’s place in lowa City, IA she emerged with enough
B @ JONNWIATT Mastr Of Disster tow W g 3 s tunes to record a cassette that she could sell on the road. That led to
6 8  SON VOLT Ckemah And The Melody... (Transmit SoundiLegacy) 819 -38 5340 , her self-titled indie debut on Trailerpark Records. Now, with a few
e . _| more years under her belt, Brown returns with an impressive
10 9 NICKEL CREEK Why Should The Fire ie? (Sugar Hil) 386 i a1 sophomore effort catled /n the Cool. Bo Ramsey produced the album
9 10 TWO TONS OF STEEL Vegas (Palo Durol 185 2 4142 | at Ardent Studios in Memphis, and the sessions featured some pretty impressive players, including
] bassist Dave Jacques, keyboardist Kevin McKendree and drummer Bryan Owings. Brown’s dad and
16 @) BILLY JOE SHAVER The Real Deal (Compadte/ 368 +57 1300 | ris Dement also make appearances on the album. Check out the title track, “#807" and “Ring of
17 @  TIMOBRIEN Combread Nation (Sugar Hil s +a3 1274 | GOl
12 @ JOHN PRINE Fair And Square (0% Boy/ 348 +12 12561
n 14 ELIZA GILKYSON Paradise Hotel (Red House/ 345 15 2607 AMERICA NA NEWS
14 15 JEFF BLACK Tin Lily (Duaftone/ 315 ] 2550 Buddy Miller and John Prine took top honors at the Americana Music Association’s fourth annual
; Honors & Awards on Sept. 9. Miller won Album of the Year, for Universal United House of Prayer,
15 16 KNITTERS The Modern Sounds Of The Knitters (Zoe/Rounder) 296 -28 2555

and Prine took Artist of the Year. Other winners included two Louisiana natives, Instrumentalist of
19 17 ROBBIE FULKS Georgia Hard /Yep Roc/ 279 2 7450 the Year Sonny Landreth and New/Emerging Artist Mary Gauthier. Song of the Year went to the late
Mark Heard’s “Worry Too Much,” as recorded by Buddy Miller. In addition, Lifetime Achievement

18 18 GREENCAROS Weather And Water (Juattone] 276 23 5462 | Awards were given to Marty Stuart, for Performer, and Guy Clark, for Songwriter. Rounder Records
23 @  STEPHEN BRUTON From The Five MNew West/ 274 +23 1528 | founders Ken irwin, Marian Leighton and Bill Nowlin were presented with the Jack Emerson Lifetime

Achievement Award for an Executive. Judy Collins was the recipient of the First Amendment Center/
13 20 ROBERT EARL KEEN What | Really Mean (Koch/ 13 61 11063 | AMA Spirit of Americana Free Speech Award, and the late John Hartford was honored with the
2 @ UNCLE EARL She Waits For Night /Aounder) 267 +3 1969 President's Award ... New Braunfels Communications sister stations KGNB & KNBT/New Braunfels,

TX staged Radio Relief on Sept. 6-7. The hurricane-relief drive brought in $130,000, and a station-

2 22 PIETA BROWN In The Cool Valley/ 265 -6 132 hosted benefit concert at Gruene Hall brought in another $10,000 for the Salvation Army and the

’ i American Red Cross. There were also donations of 3 1/2 tons of food and bottled water, as well as

@ BERNIERAITY Sous A1k f 8 Ly +83 £ baby-care items and toiletries ... In other hurricane-relief efforts, George Strait, Kenny Chesney, Alan

20 24 WILLIE NELSON Countryman fLost Highway/ 230 -43 4011 Jackson, Willie Nelson and Martina McBride will join forces for the Oct. 1 One Country concert at
Reliant Stadium in Houston.

2 25  JAMIE OLDAKER Mad Cogs & Okies /Concord) 229 6 1434
[Debut> @ MARTY STUART... Souls’ Chape! (Superiatone/Universal South) 217 +33 593
i ®

5 27 CAITLIN CARY & THAD COCKRELL Begonias (Yep Ao/ 203 22 4119 M 05 TA pDED
29 28 ABIGAIL WASHBURN Songs Of The Traveling Daughter Metrwert/ 138 8 1700 ARISTRITLERAELS) Av0S

. ’ y WOODYS Telluride To Tennessee (Everett Family) 14
23 29 HAYES CARLL Little Rock /Highway 87 Music/ 19 A7 12219 | poNNIE RAITT Souls Alke (Capital 5
27 30 MICHELLE SHOCKED Don't Ask... (Mighty SoundMusic Alies) 190 23 3008 | B0BDYLAN No Direction Home: The Soundirack (Legacy/ 9

PATTY LOVELESS Oreamin’ My Dreams (Epic/ 9
The Americana Alrplay chart represents the reported play of terrestrial radio stations, nationally syndicated BLASTERS 4-11-44 {Rainman/ 8
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. CINDY BULLENS Oream 29 fLers Play/Blue Lobster) 6

6

For more information please visit www.americanamusic.org. . N
© 2005 Americana Music Association. DOC MARSHALLS No Kind Of Life findependent/
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Presidential Profile

EMF’s Dick Jenkins

ducational Media Foundation President Dick Jenkins first
worked in radio over 40 years ago, and since then he’s had

an interesting and varied career. I recently talked to him about
that, as well as how EMF’s K-LOVE Network started and the evo-
lution of the ministry with Air 1 and Christian Music Planet
magazine. He also made some bold predictions about the future

of EMF and our industry as a whole.

Jenkins was a junior in high school when he
got his first radio job. He spent the next 12 years
in secular radio before taking the next logical
step, becoming a lobbyist for the pleasure boat
industry. After 12 years of that he worked for the
International Gourmet Food and Wine Show in
San Francisco for three years, then went towork
ina church.

Picking up the story §
from there, Jenkins
said, “I felt God calling
me into Christian ra-
dio. After all those
years of being out, 1
came back in, and I am
in my 19th year here.
I started at our very
first station, in Santa
Rosa, CA. My wife and
I thought it would be a nice place to work and
retire.

“It was just one radio station, which was
about all [ wanted to do. I did the morning
show, did the books, emptied the trash and
cleaned the windows. We had a very small
paid staff. We ran the station with volunteers.
Our current St. VP/ Programming, Mike No-
vak, did free voicetracks for us while he
worked at KFRC/San Francisco.”

Dick Jenkins

Expansion By Accident

How did one little station in California tun
into an educational foundation that owns sta-
tions in multiple formats across the country? “in
1988, through a weird circumstance, I was help-
ing a little radio station in Prunedale, CA,"” Jen-
kins said.

“They were losing money, and, as a friend [
went down there to try to help them and to ex-
plain how easy it would be to convert their au-
tomation system to Broadcast Programming in
Seattle, which had a Christian format at the time.
For a few hundred dollars a month they could
hire some voicetrackers and buy the reel-to-rezl
programming from BP and have a pretty decent
station.

“We were talking, and their engineer was sit-
ting in the room. He said he had the funniest
thing happen. He was working at their transmit-
ter site, which was at 4,000 feet and about 180
miles away from our transmitter site, which was
also at 4,000 feet, and he said he heard our sta-
tion from mountaintop: to mountaintop.

“We looked at him for a minute, and all of a
sudden the idea spawned: What would happen
if you just rebroadcast us, and we became, in
effect, one radio staticn that would cover the
south bay Salinas-Monterey area and the north
bay of San Francisco, which goes up to the wine

Music
Christian Music Group

Programmer’s Pick of the Month

“RAemembering You” Steven Curtis Chapman
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country in Napa, Santa Rosa, Novato and that
area?

“The more we discussed it, the more it seemed
a doable thing. They switched over two days
before Christmas, and immediately their station
went into the black. We were on a revenue
share. It’s kind of funny to note that,
17 years later, they're still an affili
ate of ours, one of the few.

“Typically, when we affili-
ate with a station, it’s with the
idea of buying it. We have a
price negotiated or we have
an agreement to buy the sta-
tion at a future date. Right
now we have probably less
than 10 affiliates, 157 owned-
and-operated stations and anoth-
er 171 translators between K-LOVE
and Air 1. That equals 328 communities that
we're reaching in 42 states.”

The Birth Of Airl

With K-LOVE obviously doing well, when
did the Air 1 network come into being, and why?
“K-LOVE is highly focused on 25-44-year-olds,”
Jenkins said. “If you look at Arbitron, 80% of our
cume falls in there. Our goal is to reach young
families. We want to be an encouragement to
young families, and that's the primary child-rear-
ing age.

““We knew that there was also an audience out
there from 18-35 that likes a hotter styie of mu-
sic, and we were thinking of starting a new net-
work ourselves. But then I heard about Shepherd
Communications, which owned a couple of
CHR stations, and I called them and talked to
them about merging with us.

“In effect, that company merged into EMF. It
took a long time to get those stations to profit-
ability, but eventually we did. By profitability, I
mean they are able to pay their share of the net-

Christian Music Planet

The third EMF brand is Christian Music Plan-
et magazine. | asked Jenkins how the company
got into publishing, “We had an internal publica-
tion,” he said. “It started out as an 11'x17" piece

of paper folded in half and printed on
O\ both sides on our copier. We sent
Oﬁ it out to our donors.
; ¢ “It grew over the years.
When we reached a point
where the magazine wasn't
-i being perceived as much of
¥ avalue for our listeners, we
asked ‘Whatwould you want
to read about, and what would
you enjoy?’
“We found out that they
wanted to find out more about the art-
ists, so we changed the name of the magazine
from Music News & Review to Christian Music Plan-
et and started to talk about artists, especially peo-
ple who get involved who are not in the Chris-
tian microcosm, like Bono and Amy Grant and
Michael W. Smith, people who gobeyond the bar-
riers of the Christian worldview.

“It's been absolutely amazing. We had huge
subsidies and losses on the magazine for years,
but it’s been going for several years now, and
we're getting very, very close to breaking even.

“We're pleased with the response. We'rein Wal-
Mart and Target, and subscription sales are up, so
[ have every hope that the magazine will break
even sometime next year and then maybe be able
to contribute to the mothership, so to speak.”

The Future Is Here

EMF has grown exponentially during Jenkins’
tenure, and I wondered what he saw in its future.
“The future is here,” he said. “Here’s the vision I
have for the future: Everything you need is in

your cell phone. I can check the security camera
on my front door at home.

BROADCASTING

I can get my favorite Inter-
net radio station and Blue-
tooth it to my car radio or
my office FM tuner. I can
change the channels on my
TV. I can do satellite navi-
gation. That's where we're

work overhead, able to make the note payments
if we're buying the station, that sort of thing. It’s
been a rewarding experience, and we're talking
to a whole new audience.”

Research-Driven

“We're spending about half a million dollars a
year on research, so we've begun to know our
audiences very, very well,” Jenkins continued. “Of
course, the 18-35 CHR audience and the 2544 AC
audience might as well be from two different uni-
verses. The similarities are very, very limited.

“Our cume has gone from about a million and
ahalf to 3 million in less than a year, and I attribute
the majority of that increase to our programming
reaching the right target. Some of that, maybe
10%-20%, is just because of additional stations
we've acquired, but we know our audience.

“We do auditorium tests, we do focus groups,
we do weekly Internet testing of burn ratios.
We're research-driven. In fact, we hired Alan
Mason away from Audience Development
Group a year ago. His full-time job is research.
That's all he does. He's on the road probably 30%
of the time doing focus groups and music tests
around the country.

“The interesting thing we have learned is that
we can do a test in Austin and one in Chicago
and one in Denver, and there’s less than a 10%
variance in the results.”

www americanradiohistorv com

heading.

“What that means is choice. We have to quit
thinking of radio as the only game in town. The
future s going to be built on people making choic-
es about what they're going to listen toand where.
Cell phone distribution of audio and video is
going to leap over satellite radio.

“Alan Mason has a phone now that he can
use towatch TV or stream a radio station. That's
where the future is going: convenience and
choice. At some point in the future a great per-
centage of our listening audience is going to be
coming from cell phones. They’ll be Bluetooth-
ing us into car radios, home radios and work ra-
dios.

“Is it time to sell all of our radio properties?
No. This is going to take time, and who knows
what other development may come in the fu-
ture? But the future is distribution and choice.
This demands that, as the future moves forward,
we get sharper and sharper about this little frag-
ment of an audience that we have.

“Whatever niche format you have selected,
you'd better be the best at it, because the day is
coming when people are going to have 5,000
choices. How do you survive in a 5,000-choice
environment? You better be the best at some-
thing. That's the goal here at EMF Broadcasting:
to be the best at what we do. We try to hire peo-
pleof a very, very high caliber who can help take
us to the next level.”
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2005 CHRISTIAN

INDUSTRY ACHIEVEMENT AWARDS

Here’s your chance to celebrate excellence in the radio and record industries! Nominate your favorite Chrisitian
radio stations, as well as radio and record professionals, for R&R’s annual Christian Industry Achievement
Awards. Your nominations will help our awards committee determine final nominations for each category. The
winners will be announced at R&R Christian Summit in Nashville, TN December 8-11, 2005.

Here is the nomination process:

1.
2.
3.

CHRISTIAN PROGRAM DIRECTOR OF THE YEAR Name: . _ Station/Market.

CHRISTIAN MUSIC DIRECTOR OF THE YEAR: Name: - _ Station/Market:

CHRISTIAN PROMOTION EXECUTIVE OF THE YEAR: Name:. _ _ label: —

FILL IN BELOW TO VALIDATE BALLOT:

Your Name: - — 5 R&R CHRISTIAN INDUSTRY AWARDS NOMINATIONS
Title:

Station/Affiliation: _ S nominations @ radioandrecords.com

I
I
I
I
I
I
I
I
I
I
I
i
I
I
I CHRISTIAN AR PERSONALITY OF THE YEAR: Name: __ Station/Market:
I
I
I
I
I
I
I
I
I
I
I
I
I
I

Nominations should be based on the highest standards of industry excellence and professionalism.

Any U.S.-licensed station, regardless of market size or Arbitron status, is eligible for nomination.

Nominees must have been employed at the company for which they were nominated between

August 31, 2004 and September 1, 2005.

You can nominate yourself, your co-workers and your station or record label.

Only one form or email per person will be accepted. You must indicate your name and affiliation on the nomination
form to qualify. All responses will remain confidential.

You do NOT have to make nominations in every category.

Deadline: October 7, 2005!

RADIO AWARDS

CHRISTIAN RADIO STATION OF THE YEAR: Calls: - S
(Markets 1-25)

CHRISTIAN RADIO STATION OF THE YEAR: Calls: - — — - - S S
(Markets 26-100)

CHRISTIAN RADIO STATION OF THE YEAR: Calls: N S - _
(Markets 100+)

RECORD AWARDS

CHRISTIAN RECORD LABEL OF THE YEAR: (PLATINUM) ___ : ; S

CHRISTIAN RECORD LABEL OF THE YEAR: (GOLD) _

THIS FORM MUST BE RECEIVED BY OCTOBER 7, 2005!

Please mail, fax or email to:

2049 Century Park East, 41st Floor
— — e Los Angeles, CA 90067
310-203-8450 fax

www.americanradiohistorv.com
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CHRISTIAN AC TOP 30

LINCOLN BREWSTER AN To You /integnity Label Group)
Total Plays: 201, Total Stations: 10, Adds: 2

SHAUN GROVES Bless The Lord (Rocketown/
Total Plays: 147, Total Stations: 8, Adds: 1

IAN ESKELIN Magnity finpop/ | PAUL WRIGHT Take This Life (Gotee/
Total Plays: 190, Total Stations: 7, Adds: 0 | Total Plays: 147, Total Stations: 8, Adds: 1
CHRIS RICE Love Like Crazy /N0/ | SHANE & SHANE Saved By Grace (/apop/

Total Plays: 184, Total Stations: 9, Adds: 0
JARS OF CLAY fISARAH KELLY I'l Fly Away (Essential/PLG/
Total Plays: 175, Total Stations: 12, Adds: 2

Total Plays: 125, Total Stations: 4, Adds: 0
BY THE TREE Hold You High /Fervent/Curl/Warner Bros.)
Total Plays: 113, Total Stanons 1[l Adds: 0

Sonns rlnkud Ily total phys o

September 23, 2005 roweReD 13
WHC  WEEK  ARTIST TITLE LABEL(S) s pLiTs Ve stk “ Eljl AB ASE
2 o CASTING CROWNS Lifesong (Beach SireetiReuninnPLL/ 191 +1 9 380
1 2 MERCYME In The Blink Of An Eye (INO/Curt) 1174 -33 15 36/0
3 3 MATTHEW WEST Next Thing You Know (Universal South/EMI CMG/ 867 -38 16 3410 MO s T A pDE b"
4 4 NATALIE GRANT Held /Curt) 757 81 27 3210
5 @  JADONLAVIK What if (BEC/Tooth & Nail 751 +4 73 32 "’“’”"L‘Y“"“‘s’ ; _ “’;’s
§ 6  NICHOLENDRDEMAN Brave (Spamow/EMICMG) 676 15 2 g | DAY S mfmﬂz .
n 0 THIRD DAY Cry Out To Jesus (Essential/PLG) 673 +101 2 3219 MARK SCHULTZ | Am (Word/Cart/Warmer Bras.) 3
7 o CHRIS TOMLIN Holy Is The Lord Sirsreps SmamowEM CMG) 869 +6 34 35/0 SARA GROVES You Are The Sun /IV0/ 3
9 9 MARK HARRIS For The First Time (NO) 645 14 15 2400 NICHOLE NORDEMAN What If (Sparrow/EMI CMG) 3
8 10  AFTERS You (Simple/INOJ 592 -70 16 2611
10 11 POINT OF GRACE Who Am | (Word/Curty/Wamer Bros.} 574 -18 19 261
15 12 CHRIS TOMLIN The Way | Was Made (SixsfapsSparrow/EM CMG) 477 -36 10 2310
14 13 PHILLIPS, CRAIG & DEAN Friend Of God /VO) an 51 20 28/0
16 14  SUPERCHICK We Live (inpap) 469 -14 8 221 Masr
13 15 JOHN DAVID WEBSTER Miracle (BHT) 461 68 24 310 [ E’
12 16 MICHAEL W. SMITH Here | Am (Reunion/PLG/ 450 90 14 310 INCREASED PLA Ys
18 @ PAULCOLMAN The One Thing fapap/ 22 +16 13 1510 o
19 @ BIGOADDY WEAVE Just The Way | Am (Fervent/CurtyWarner Bras.) 387 +55 4 181 | AT LR INCREASE
17 19 BUILDING 429 No One Eise Knows (Word/CurtyWarmer Bras.] 387 40 20 19/0 | THIRD DAY Cry Out To Jesus (EssentiafPLG) +101
21 @  JEREMY CAMP This Man (BEC/Tooth & Nai) 74 451 4 184 "F"* DADOY WEAVE ;,“::“"W““"“ 6
22 @  MARKSCHULTZ | Am (Word/Curty/Warmer Bros.) M2 486 5 V5] gmm”g ManJ D e
20 22 AUDIO ADRENALINE King {ForeFront/EMI CMG) 319 -8 7 1712 MARK SCHULTZ | Am (Word/CurtyWarner Bros.) +46
23 @ BETHANY DILLON All That | Can Do (Sparrow/EMI CME) 285 +2 6 140 NICHOLE NDRDEMAN What If (Sparrow/EMI CMG) +37
2% @  JOSHBATES Perfect Oay (Beach Street/PLG) 261 +21 4 1311 | UNCOLNBREWSTER All To You fategrity Label Group) +30
24 25  KUTLESS Draw Me Close (BEC/Tooth & Nai) 254 a 8 ajp | SARAGROVES You Are The Sun N0/ -
2% @  TOBYMAC BurnFor You (FoveFront/EMI CMG) 236 +3 5 T L O 2
27 @ DAVIO CROWDER BAND Here Is Our King (SirsfipsSrerraniEby CMG/ 231 +19 2 122
@ ICONOCLAST Walk OnIn findependent/ 220 +22 1 7
28 29  LIFEHOUSE You And Me (Geffen) 209 3 3 610
€D  SAWYER BROWN They Oon't Understand (Curt) 207 +21 1 80 MOST
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a divisian of Premiere Radio Networks. Songs ranked by totai plays for the airptay week of P LA YE D .R E CUR R EN 715
9/11-9/17. Buliets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied intotal piays, the song with the larger increase in plays is row.
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | ARTIST TILE LABEL(S)
number of pfays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. | TREEG3 Blessed Be Your Name ffapop/ 484
(© 2005, Arbitron Inc.).© 2005 Radio & Records. CHRIS TOMLIN Indescribable (Sixrieps SxaviomEh CHG) 435
NORMAN Mine (EssentisfPLG JEREMY CAMP Take You Back (BEC/Tooth & Nai) 430
NEW & ACTIVE | Tt Pk 175, Tt St 10 Al 2 J0Y WLLIAMS Hice ReasorPL5 s
| JOY WILLIAMS We (Red Ink/Reunion/PLG) b L bl e ) )
Total Plays: 172, Total Stations: 7, Adds: 0 SALVADOR Heaven (Word CurtyWormer Bros.) 390

CASTING CROWNS Who Am| (Beach Street/Reunion/PLG/ kb
CASTING CROWNS Voice Of Truth (Bsach Street/Reunion/fLG) 376
MERCYME | Can Only Imagine (INO/Curt) n
NEWSBOYS He Reigns (Sparrow/EM! CMG) 365

Station playlists for all R&R reporters are available
on the web at www.radieandrecords. com.

i

Cost-effective and reusable

Many sizes and colors available

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Durable enough for indoor or outdoor use

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com

PLASTIC
BANNERS
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Summit 2005

DECEMBER 8-11, 2005
Nashville Marristt at Vanderbilt University
Nashville, Tennessee
R&R CHRISTIAN SUMMIT ADVISORY COMMITTEE MEMBERS

Lori Cline
Brighter Promotions

Steve Ford
S/R/E Recordings

Vance Dillard
WFFH/Nashville

Grant Hubbard
EMI CMG

Jon Huil
KSBJ/Houston

Derek Jones
Wcrd Label Group

Rab Poznanski
Inpop Records

David Pierce
EMF Broadcasting

Pan Michaels
" INO Racords

Sue Wilson
WFHM/Cleveland

Scott Veigel
WAY-FM/Denver

www.americanradiohistorv.com
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CHRISTIAN

September 23, 2005

=N
CHR TOP 30 ROCK TOP 30
We'ex WEEK  ARTIST TITLE LABEL(S) I‘EE& p'LAv-s "%ﬁ“ﬂa? y svﬂﬁhs vlﬁsé} ek ARTIST TITLE LABEL(S} Z‘EE& pﬂ?s Wéﬁﬂ? ¥ srﬁélﬁs
1 0 JEREMY CAMP Lay Down My Pride (BEC/Toath & Nai) 1362 +28 15 300 1 0 THOUSAND FOOT KRUTCH Absolute (Tooth & Nai) 365 +24 10 2810
2 2 AFTERS Beautiful Love (Simple//iNO) 1319 -5 13 e 2 2 NUMBER ONE GUN We Are (BEC/Tooth & Nail 17 -5 14 2501
3 0 TOBYMAC Burn For You (ForeFront/EMI CMG) 1317 +79 12 3200 3 o RELIENT K Who | Am Hates Who I've Been (Gatee/ 2 (1] 1" 2710
4 o SWITCHFOOT Stars (Columbia/ 124 +4 10 320 7 o SWITCHEQQT Stars (Columbia) 293 +41 7 30/0
6 o BARLOWGIRL Le: Go fFervent/CurtyWarner Bros) 1121 +46 10 3200 8 0 SEVENTHDAY SLUMBER Shattered... (BEC/Tooth & M) 280 +31 8 26/1
5 6 SUPERCHICK WeLive flnpap/ 1075 A1 8 3o 4 [} OIZMAS Lontroversy (Credential) 278 24 14 2810
n o RELIENT K Who | Am Hates Who I've Been (Gates/ 979 +75 10 2112 (i 7 FALLING WP In My Dreams (Exit Catypsan) (Tooth & Neifl 276 -4 13 2010
12 o CASTING CROWNS Lifesang (Beach Street/Reunioy/PLG) 942 +55 8 23/0 o PROJECT 86 All Of Me (Tooth & Nail 237 +94 1 185
9 9 PAUL WRIGHT Take This Life (Gates/ 941 -2 14 2610 14 o BARLOWSIRL Let Go (Fervent/Curt/Warner Bros.) 235 +11 L ] 19i0 :
7 10 JOHN REUBEN f/MATT THEISSEN Nuisance (Gotes/ 896 73 19 240 12 @ SPOKEN September (Tooth & Nailf 234 +3 7 232 |
8 n KUTLESS Strong Tower (BEC/Tooth & Nail) 870 91 22 130 10 n DISCIPLE Into Black (SAE/ 234 -5 4 13 '
15 @ JOY WILLIAMS Vie (Red Ink/Reunion/PLG) 795 +80 4 382 5 12 . DAY OF FIRE Fade Away (Jive/EssentiallPLG) 232 -69 17 281 |
10 13 MATTHEW WEST Next... (Universal South/EMICMG) 786 -149 17 2310 20 @ EMERY Studying Politics (Tooth & Naill 218 +21 6 141
| 14 @ TODD AGNEW Unchanging One (SRE/Ardent) 780 +17 12 2700 13 14 FLYLEAF Y'm So Sick (Octone) 218 -8 8 2310 |
13 15 HAWK NELSDN Take Me (Tooth & Nail) 644 -144 20 178 17 @ JONAH3Z Tell Me (SRE/Ardeny) 215 +2 ] 241
17 @ CASTING PEARLS Alright lnpap/ 615 +6 8 241 19 @ HASTETHE DAY Long... (Soli/ State/Tooth & Na) = 212 +6 9 20/
19 @ ZDEGIRL Scream sSparrow/EM! CMG) 596 +30 8 1710 18 17 SANCTUS REAL Closer (Sparrow/EM! CMG) 21 1 6 2110
18 18 STELLAR KART Life s Good (Word/Curb/Warner ros.) 588 -16 10 180 9 18 DLIVIA THEBAND Stars And Stripes (Essentia/PLG! 205 43 n 2010
21 @ STORYSIDE:B Mitacle (Gotee/ 577 +17 3 2713 n 19 HDUSE OF HERQES Serial Sleepers (Gotee/ 203 31 12 3N
16 20 SHAWN MCDDNALD TakeMyHand (Spamow/EM! CMG) 548 -93 12 130 2 @ MYRIAD Perfect Qbligation {Floodgate/ 188 +10 9 17N
22 @ AUDIO ADRENALINE King (ForeFront/EMI CMG) 535 +16 6 11 21 21 FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Al 186 2 4 131
20 22 LIFEHOUSE You And Me (Geffen/ 521 41 19 1410 30 @ CHEMISTEV About You (Razor & Tie 178 +31 2 18/3
23 @ MERCYME In The 3link Of An Eye (W0/Curt) 506 +18 4 1710 15 23 STELLARKART Student Driver (Word/CurtyWarner Bros.) 175 47 12 2610 l
2 24 SEVEN PLACES FallIn Line (BEC/Tooth & Nail} 453 21 6 16/0 26 @ BLINDSIDE Fell In Love With The Game (0R7) m +10 3 2214
25 @ KRYSTAL MEYER3 My Savior (EssentialPLG) 420 +20 3 110 27 @ STAPLE Sound Of Silence (Flicker/ 166 +8 5 21|
a @ BETHANY DILLON All That | Can Do (Sparmrow/EMIEME! 413 +38 10 1M - @ GRAND PRIZE BreakMs /4 ‘postrophe) 148 +7 4 1710 i
26 @ CHARITY VON Take Me Through It (Sianted/ 387 +1 3 120 29 @ KRYSTALMEYERS My Savior (Essential/PLG/ 149 0 3 1612
@ THIRD DAY Cry Out To Jesus (Essential/PLG) 359 +112 1 186 24 28  WEDDING Song For The Broken (Rambier/ 148 -20 17 2110 i
30 @ INHABITED One Mre Night (Fervent/WordWamer ras) 303 ++55 2 163 @ AFTERS Beautiful Love (Simp/e/iN0) 145 +8 1 81
28 30  BDA Love Is Here (Creative Trust Workshop) 280 -32 14 1000 18 30 - JEREMY CAMP Lay Down My Pride (BEC/Tooth &. Nal144 13 14 15/0
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/11 - Saturday 9/17. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/11 - Saturday 9/17.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW,& ACTIVE
SANCTUS REAL Closer (Sparraw/EM! CMG) NUMBER ONE GUN We Are (BEC/Tooth & Nail) SUBSEVEN Hold On {Ficker/ STORYSIDE:B Miracle (Gates/
Total Plays: 279, Total Stations: 14, Adds: 4 Total Plays: 193, Total Stations: 9, Adds: 1 Total Plays: 127, Total Stations: 17, Adds: 3 Total Plays: 83, Total Stations: 11, Adds: 3
0J MAJ Love {Gotee/ OVERFLOW Forever {Essential/PLG) MONDAY MORNING Sunshine /Sefectric/ UNDYING ANTHEM Voices (November Twelve/
Total Plays: 250, Total Stations: 8, Adds: 2 Total Ptays: 189, Total Statians: 8, Adds: 3 Total Plays: 123, Total Stations: 17, Adds: 2 Total Plays: 83, Total Stations: 10, Adds: 3
NICHOLE MORBEMAN Brave (Spamow/EMI CMG) SANCTUS REAL The Fight Song (Sparraw/EMI CMG/ JDHN REUBEN fIMATT THEISSEN Nuisance /Gotee/ TERMINAL Dark (Tooth & Nail)
Total Plays: 221, Tota! Stations: 6, Adds: 0 Total Plays: 181, Total Statians: 4, Adds: B Total Plays: 111, Total Stations: 13, Adds: 1 Total Plays: 82, Total Stations: 4, Adds: 0
NATALIE GRANT What Are You Waiting For iCurd/ DAVID CROWDER... Here Is Gur King (Sixsteps/Sparmow/EMI CME) TOBYMAC Bum for You (Forefrost/EMI CMG} EOWYN Remedy findependent/
Total Plays: 195, Total Stations: 8, Adds: 5 Total Plays: 177, Total Statians: 9, Adds: B Total Plays: 109, Tetal Stations: 12, Adds: 0 Total Plays: 80, Total Stations: 11, Adds: 0
JARS OF CLAY f/SARAH KELLY I'll Fly Away {Essential/PLG]  KIERRA “KIKI® SHEARD War (EM/ Gospel! INHABITED Revolution fFervent/Curb/Warner Bros.) MANIC DRIVE Memories (Whiplash/
Untal Plays: 193, Total Stations: 8, Adds: 1 Total Plays: 162, Total Stations: 7, Adds: 1 Total Plays: 86, Total Stations: 11, Adds: 1 Total Plays: 79, Total Stations: 13, Adds: 1 W,

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

9 : "
Dan Turner, Vice President e~ <, 115
Programming Services 2N ranio

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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CHRISTIAN

Se_pteztber 23, 2005

4 W 4 R
|
W B aRTIST TITLE LABEL(S) WS piis  "CsRr TRk W Wik amIST TITLE LABEL(S) WME etas BT ooks
1 0 CASTING CROWNS Ufesong (Beach Street/Reunion/PLG) 276 +13 8 1710 1 1 MERCYME In The Blink Of An Eye /INO/Curty 1210 .32 15 3800
g ©  MARK SCHULTZ | Am (Word/CurtyWarner Bros) 262 +4 6 160 2 2 CASTING CROWNS Lifesong /Baach Street/feunioPLG) 1183 i 9 380
R 3 3 MATTHEW WEST Next ... {Universal South/EMI CMG) 808 21 16 30N
6 @  STEPHEN MARSHALL Truly Amading (M Tures) 249 +14 g A 6§ @  CHRISTOMLN TheWay.. (ShstepsSparowEMICMG) 782 +15 11 3001
3 4 WAYBURN DEAN EachDay Of My Life Wayade) 246 12 9 13 4 5 MICHAELW. SMITH Here | Am fReunion/PLG) 7 R 17 300
5 5 MARKHARRIS The Line Between The Two /¥0) 243 8 14140 10 @  JEREMY CAMP This Man (BEC/Tooth & Nail 765 +98 6 331
i 5 7 AFTERS You (Simple/INO) 765 -40 14 281
4 NEWSONG h bel Gi 229 22 12 12
e Reaefe dhaigit Lafll oyl - v 7 @  BIGDADDY WEAVE Just.. Fervent/Curt/Wamer Bros) 743 +48 8 3
12 o BEBO NORMAN Borrow Mine (Essential/PLG) 216 +16 9 14/0 8 o MARK SCHULTZ | Am (Word/Curby/Warner Bros) 736 +68 8 2911
7 8 ANDY CHRISMAN Adore You [Upside/SHELTER) 206 -28 19 120 13 @ BEBO NORMAN Borrow Mine (Essentia/PLG) 642 +46 10 26/0
8 9 RICARDO | Call Your Name (Waymaker) 197 36 10 1200 n i JADON LAVIK What If (BEC/Tooth & ‘Nalll 637 -20 26 20/0
22 @  THIRD DAY Cry Out To Jesus [EssentialPLG) 618 +184 2 284
14 @  BARTMILLARD Mawmaw's Sung.. (Sinpk/N0) 195 +10 5 130 8 13 NICHOLENORDEMAN Brave (Sparow/EMICMG) 578 -90 24 200
1 11 SELAH Be Thou My Vision (Cur/ 195 -16 9 120 18 @  AARON SHUST Matchiess Brasty 529 +41 4 302
15 @ WATERMARK Holy Roar (Rocketown) 179 +6 7 130 14 15 BETHANY DILLON Al That| Can Do (Spamow/EMICMG) 529 -4 12 2410
, 16 D DAVIDCROWDER.. Here... (Siksteps/Spamow/EMICMG) 514 +16 6 250
9 13 PAULBALOCHE All The Earth... fategrity LabelGroup/ 168 45 15 910 5 17 NEWSONG Rescue (htegrity Label Group) A Th L v 180
10 14 MICHAEL W. SMITH Here | Am {Reunion/PLG) 165 -49 16 100 12 18 MARK HARRIS For The First Time (40} 452 -157 19 170
13 15 STEVEN C.CHAPMAN Believe.. (Sparow/EM/CME) 156 30 15 90 TSI R MEAU R Mg heleyThing o) G TERSSL/ID
| ) - 23 20  AUDIO ADRENALINE King (ForeFront/EMI CMG) 410 1 8 2110
| 18 @ ALLEN ASBURY Life To The Living (Doxology/ 154 +34 3 1 17 21 MONK & NEAGLE Secret (Flicker/ 401 ) 20 2000
| 17 m PAUL COLMAN The One Thing (fpap/ 152 +4 8 9j0 20 22 STEVEN C.CHAPMAN Believe... (Sparrow/EMI CMG) 386 -81 16 16/0
16 18 JACIVELASOUEZ Lay It Down Mord/CurtiWarmerBros) 148 1 8 90 21 23 SHAUN GROVES Biess The Lord (Rocketown/ n -69 16 1710
. 24 @ BY THE TREE Only To You {Fervent/ 369 +2 4 18/0
19 @ SAWYER BROWN They Don't Understand (Curt) 103 +10 2 710 2 @ SUPERCHICK We Live (700 330 18 4 1801
@ JEREMY CAMP This Man (BEC/Tooth & Nail) 97 +9 1 81 26 26 PAUL WRIGHT Take This Life (Gotee/ 297 -42 9 15/0
= — S 25 27 SALVADOR You Are There (Word/Curb/Warner Bros.) 293 -62 18 12{0
18 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. a 28 CHRIS RICE Love Like Crazy 1IN0/ 280 50 g 140
© 2005 Radio & Records - @ KYTLESS Ready For You (BEC/Tooth & Nailf 268 +38 2 1512
@ JOY WILLIAMS We (Red Ink/Reunion/PLG/ 259 +23 1 171
- o > 39 AC reporters. Songs rankad by total plays for the airplay week of Sunday 9/11 - Saturday 9/17.
Rhythmic Specialty Programming © 2005 Radio & Records
AANK  ARTIST TITLE LABEL(S)
1 CROSS MOVEMENT Hey Yall (Cross Movement/ N E W & ACTI VE
2 AMBASSADOR Feels Good (Cross Movement/
T we? i STEVEN C. CHAPMAN Remembering You (Sparrow/EMI CMG) | JARS OF CLAY HSARAH KELLY Il Fly Away (Essential PLG/
i U BONEf;;‘ ll;e' lﬂld(i,} DIES. (€. Total Plays: 257, Total Stations: 16, Adds: 1 Total Piays: 170, Total Stations: 12, Adds: 2
FLAME HOR TRULT.H. LADLES. rass Movement) T00D AGNEW In The Middle Of Me (SREMrdent) Z0EGIRL Scream (Sparrow/EMI CMG)
5 MANAFEST Let It Go (BEC) Total Plays: 219, Total Stations: 12, Adds: 3 Total Plays: 170, Total Statians: 8, Adds: 0
6 FLYNN Nyquil filfect/ JOSH BATES Perlect Oay (Beach Street/PLG) GINNY OWENS Fellow Trayeler {Rocketown)
7 JOHN REUBEN fIMATT THEISSEN Nuisance (Goree) ;‘:;'T::L‘SZL‘EE :’E‘;' :‘a““;': 0. ?“l“;" — ;‘;:’L”A'al"l‘P':fN:"s‘f' sd‘j;;”; e
o i eyond Beautiful (Training Union/Ardent) an
8  NICOL SPONBERG Resurrection (Curb) Total Plays: 202, Total Stations: 10, Adds: 1 Total Plays: 136, Total Stations: 7, Adds: 0
9 SITUATION Starry Eyes (Kalubone) TODD AGNEW Unchanging One (SAE/Ardent/ CHARITY VON Take Me Through it (Sianted)
10 PROCUSSIONS Introducing... (What's Your Name?) {#lect/Basementalism) J Total Plays: 178, Total Stations: 7, Adds: 0 Total Plays: 134, Total Stations: 7, Adds: 1
S =

Bauyéz)zy a/_ ‘your compe/i/ors.?

Trump your competitors by working with the best
decal printer in the business .. . Communication Graphics.
Preferred by more radio stations since 1973.

<=tCommunication
eoeGraphics Inc S

THE DECAL COMPANY )
(800) 331-4438 - www.cgilink.com l R 2\& "
077 s ™

_ LBA//{{ ‘3,

e i b BT e
- el P I =0 =
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CHRISTIAN REPORTERS

Stations and their adds listed alphabetically by market

4 N
WCLN/Fayetiville, NC KAIMHonolulL, HI* WJTULancaster, PA* WAWZMiddlesex, NJ* WMSWPortiand, ME WXS/Sarasola, AL* WGTSWashingion, DC*
Ac OM: Dan DeBruler PO: Michoo! Shishida PD: John Shirk OM: Scont PD:Pasla K. PO: Sieve Swarten PD: Backy Wiksos
PO: Sheve Torley MO: Kisn Harper MD; Phil Smith PO: Johnoy Stome APD: Joe Polek. NO: Jel MacFariane APD: Srocman Wimbish
APD: Synsi Lowg NoAdds 7 JEREMY CANP MO: Kotth Sheveas MATTHEW WEST SEREMY CAWP MO: Rob Cosway
11 SCOTT KRIPPAYNE 2 TWILA PARIS 4 JEREMY CAMP NICHOLE NORDEMAN No Adds
WBJY/Albany, GA WBGL/Champaign, IL WCVO/Columbus, OH* 10 JARS OF CLAY YSARAH KELLY 2 AARON SHUST 2 BIG DADDY WEAVE
OM/PD: Roger “Cazper” Russell | PD: Joft Scott OM/PO: Toke Lack KSB.Housion, TX* 1 THRD DAY KCMS/Seattie, WA*
APD: Chrs Hall MO: Joo Backamen APDAMO: Mika Russall PD: Chuck Pryer . 0R* P0: Scoll Valeatine KTLUWichita, KS*
No Adds No Adds N WPERF VA | MO: Jim Dosier 2D: Dave Arthar' MO: Tom Pettiohs PD: Dovid Plorca
ROREKSCHAT PO Fraskia Morea SARAGROVS WLEHR anzing, Mt WEZMNtwakoe, WI" | W0t o 10 JARS OF CLAY YSARAH KELLY | M: don Rivers
WFSH/Atianta, GA® WRCM/Chariotie® 11 MICHOLE NORDEMAN HOUGHTON :n;q'-'m :2 ONOOAST 7 THIRD DAY No Adds
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Bustos Media’s
Growing Empire

One on one with Amador Bustos

One of the fastest-growing companies in Hispanic radio is
Bustos Media. In the time that the company has been op-
erating, it has acquired 23 stations, and 46 others carry its syn-
dicated programming. NextMedia recently announced that it is
launching the first Spanish-language FM station in Milwaukee,
Regional Mexican WEXT (104.7-FM La Gran D), with Bustos

Media’s programming.

How can Bustos Media compete with larger
entities like Univision, SBS, Entravision and,
now, Clear Channel and Infinity, which are all
serious playets in the Hispanic market? Bus-
tos Media President/CEO Amador Bustos an-
swers that question and more as he talks to
R&R about how to create successful network
programming, syndication and Bustos Media’s
growth potential.

R&R: Tell me how Bustos Media came
to be.

AB: Bustos was born after Z
Spanish, which I founded in 1992,
ended. In eight years Z Spanish
grew from one station in Sacramento
to 32 stations all over the U.S. In
2000 we wanted to do a public of-
fering, but we decided to merge
with Entravision instead. Over half
of Entravision’s stations are stations
it acquired in the merger.

I'had a three-year noncompete with Entravi-
sion, but I was on its board during that time.
When my noncompete was over [ decided that
I wanted to start another company for two rea-
sons.

One, I saw opportunity in markets that were
growing rapidly and were overlooked. They
were midsized markets with hyper growth in
the Northwest, as well as in the South. We set
our sights on building a company in the mid-
sized markets that the big players had not paid
attention to.

Secondly, there was a lot of private equity that
wanted to fund us. Fortunately for me, there
wasn'ta lack of capital. As a matter of fact, more
people wanted to invest than [ could accommo-
date.

In September 2004 we were able to raise $103
million to build Bustos. In the year that we have
been working on growing the company we have
acquired 23 radio stations, all concentrated in
Northern California, Oregon, Washington, Ida-
ho and Utah.

We are buying stations at favorable prices,
then cutting costs by delivering formats via sat-
ellite and doing very aggressive promotions to
give each station local flavor.

R&R: Investors were interested because they saw
the growth of the Hispanic market?

AB: Right, and also because of our track
record. They could see the growth, but the ques-
tion was, who were they going to invest with? It
was a combination of seeing the opportunity and
finding someone to lead the team. Our track
record was all-important in terms of attracting
capital.

R&R: Is competing with the larger companies eas-
ier because you are focusing on medium
and small markets?

AB: Yes. We deliberately went af-
ter markets where there was no
Univision, SBS or any of the big play-
ers. Now that we have done that, they
are beginning to focus on some of
those markets. That's inevitable, be-
cause they have finite growth in the
top 15 markets. Once they exhaust
that, they have to look at the midsize

Amador Bustos markets.

We wanted to be there ahead of
them. That was our business model, and we suc-
ceeded to some degree. They can always come
inand create competition, but that's to be expect-
ed when you do something that is successful.

R&R: You're also in markets that were previously
thought of as unimportant for Hispanics.

AB: We looked at population centers where
they had at least 100,000-400,000 in growth

“We are buying
stations at favorable
prices, then cutting
costs by delivering
formats via satellite
and doing very
aggressive promotions
to give each station
local flavor.”

numbers, regardless of the percentages. For
example, the Hispanic population in Seattle
is fairly small because it’s such a large mar-
ket. The percentage of Hispanics in the city is
about 5%, but Seattle has approximately
300,000 Hispanics, depending on whose count
you use, and it can go up as high as
500,000 in the Seattle metro.

R&R: Do all your stations run
network programming? /

AB: We have four different ;
formats: La Gran D, whichis |
Regional Mexican; Magia,
which is Adult Contempo- | B
rary, like stations called \
”Amor” or "K-Love”; Qué
Buena, which is also Regional
Mexican, but younger; and La
Bonita, which is classic hits — no
songs newer than five years old and none
older than 20 — focusing primarily on regional
Mexican music.

R&R: Networks can be more cost-effective, but some
network stations have failed because they don’t have
enough local appeal. How do you solve that problem?

AB: We have found a good formula. Since
these are small to midsize markets, the stations
could not afford to have programming of this
quality if they were programmed independent-
ly. We can bring high-quality programming to
these stations through the network. And, with
satellite and automation, the technology allows
stations to have all kinds of local insertions to
give them a local feel.

Also, people are no longer objecting to net-
work programming. | think all these syndicat-
ed shows that have established a national pres-
ence, like El Piolin, El Cucuy and El Vacilén,
show that people want to listen to good content
regardless of where it's coming from.

The last part of the recipe for success is that
the local feel of the station comes from the pres-
ence and activity of the people in those markets
— the promotional folks, the salespeople. There
are human beings there.

Bustos

BUSTOS MEDIA, LLC

The DJs playing the music are not the entire
station. The local promotion people who hand
out the prizes, whoare on the streets, are the ones
people see most of the time, and whenever there
is a big concert or something like that, our net-
work personalities fly to the market and almost
become part of the lineup. All these factors make
a winning combination.

R&R: You also have Bustos Media Network,
which offers Bustos’ programming for syndica-
tion.

AB: We have a total of 46 stations that take
our programming. We not only produce pro-
gramming for ourselves, othets consume that
product as well, including some of Peter David-
son’s stations and some Cumulus stations in the
Midwest. We provide programming for big and
small companies, but all of them are in small or
midsize markets.

R&R: So companies that want to enter the His-
panic market and know little or nothing about it can
count on you for their programming.

AB: Also, there is no one else providing the
service we provide. You can say that ABC Ra-
dio is providing El Cucuy and El Vacilén, but

www americanradiohistorv com

they are providing specific, short-form syndi-
cated programming. In terms of music pro-
gramming, there isn’t anyone providing this
type of service.

Univision and Entravision have network pro-
grammjng, but they only use it themselves; they
don’t make it available to others. We are
the only national operator that pro-
vides significant 24-hour-a-day
Spanish music programming

in a variety of different for-
mats

R&R: Do you syndicate the

24-hour programming, or do
stations usually pick up only
certain dayparts?

AB: It's their choice. Al-
though it’s available, most of them
don’t take the programming 24 hours.

Some do one or two dayparts live, and the
rest of the time they are linked to our format.
Some are finding it advantageous to use our pro-
gramming 24 hours a day, but the great majori-
ty use it from 7pm-6am.

R&R: Where do you see this company going?

AB: We hope to be able to grow Bustos Me-
dia twice as big as Z Spanish in half the time
because we have more capital available. And
because if we don’t, we are going to lose the op-
portunity.

A year ago Clear Channel was not in the pic-
ture as an aggressive Spanish-language broad-
caster. Now you have SBS and Infinity teaming
up, so if we don’t grow twice as big very fast,
we may lose a significant opportunity. Our vi-
sion is to grow to 50 to 60 stations within the next
24 months.

R&R: How do you view the Hispanic market to-

?

AB: When you go into business, you can’t go
inassuming that you are not going to have com-
petition or that they are going to respect your ter-
ritory. The entrance of Clear Channel into Span-
ish-language radio and the association between
Infinity and SBS are testaments to the strength
of the market and the appeal of the Hispanic con-
sumer.

While I don't like the fact that there is more
competition, you can’t wish it away. You have
to face it and try to be a more creative and
effective operator both costwise and in get-
ting quality programming to a larger audi-
ence at a lower price. It’s totally an econom-
ically driven situation, and you have to play
that field.

R&R: What are Bustos’ policies for dealing with
the record industry in the wake of the recent payola
scandals?

AM: We have very strict policies, and we take
them very seriously. All our air personalities and
anyone who has contact with the record compa-
nies have a very strict reporting mechanism. It's
for everyone’s protection.

But we also have to be mindful that the record
companies and the record promoters are not lep-
ers, They are the ones who provide the core of
the progtamming that we produce. There just
has to be a clear, aboveboard business relation-
ship with them.

We at Bustos Media are very proud of our re-
lationship with the record companies. They are
big clients of ours at network sales. There is no
prohibition on doing business with record com-
panies,

The problem is when people try to take per-
sonal advantage. It's the covert acceptance of
items or services that is illegal. We don’t antici-
pate any problems and have all the necessary
documentation to show anyone who wants to
look into our relationships and operations.
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See Them Live

| 23 Molotov, Speaking Rock Casino, El Paso

23 Tony Touch, Daddy Yankee and Zion & Lennox, Agganis Arena, Bosicn
23  Aleks Syntek, Taj Mahal, Atlantic City

24 Molotov, Tucson Music Fest, Tucson

24 Aleks Syntek, Chicago Theater, Chicago

24 Tony Touch, Daddy Yankee and Zion & Lennox, Mohegar Su1, Connacticut
25 Tony Touch, Daddy Yankee and Zion & Lennox, Toyota Center, Houston

26 Molotov, House of Blues, Las Vegas
27 Molotov, House of Blues, San Diego
28 Molotov, House of Blues, Anaheim
28 Luis Miguel, HP Pavition, San Jose d s
29 Molotov, House of Blues, Los Angeles Aleks Syntek
30 Tony Touch, Daddy Yankee ard Zion & Lennox, Patriot Canter, Washington, DC
30 Luis Miguel, Anselmo Valencia Amphitheater, Tucson

30 Jaguares, State Fair Main Stage, Memphis

Molotov, Casa Blanca, fresno

Luis Miguel, America West Arana, Phoenix

Aleks Syntek, Coliseo Jose Miguel Agrelot, San Juan, PR

Tony Touch, Daddy Yankee and Zion & Lennox, TD Waterhouse Centre, Orlando
Tony Touch, Daddy Yankee and Zion & Lennox, Smirnoff Amphitheater, Daltas
Luis Miguel, Tennis Center, Pelm Springs, CA
Molotov, (SUS University Ballroom, Sacramento
Molotov, House of Blues, Chicago

Luis Miguel, Magness Arena, Denver

Luis Miguel, Sandia Casino, Albuguerque Molatov
Tony Touch, Daddy Yankee and Zion & Lennox, American Airiines Arena, Miami
Luis Miguel, EL Paso Coliseum, El Paso

Tony Touch, Daddy Yankee and Zion & Lennox, Allstate Arena, Chicago

9 Luis Miguel, Ector Country Coliseum, Odessa, TX

11 Luis Miguel, Dodge Arena, Hidaigo, TX

13 Luis Miguel, SBC Center, San Antonio

15 Luis Miguel, American Bank Center, Corpus Christi, TX
16 Luis Miguel, Toyota Center, Houston

18 Luis Miguel, Alistate Arena, Chicago

20 Luis Miguel, Agganis Arena, Boston

22 Luis Miguel, Taj Mahal, Atlantic City

23 Luis Miguel, Madison Square Garden, New York

25 Luis Miguel, Patriot Center, Washington, DC

26 Luis Miguel, Cricket Arena, Charlotte

28 Luis Miguel, American Airlines Arena, Miami

30 Luis Miguel, Orlando Centerplex, Orlando
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promoting their album Péjaros En La Cabeza.

88 ® Rradio & Records September 23, 2005

0000606000000 00000000

°
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4 ANDY & LUCAS Quiero Ser Tu Suefio /Sony BMG) 1

EDUARDO OSORIO En Exclusiva fRespek/
INES GAVIRIA Que Paso /Respek/
THALIA Un Alma Sentenciada /EM/ Latin/
TONY TOUCH Play That Song /EM/ Latin)
XARAH Mentiroso /Respek/

ZAYRA ALVAREZ Cada Momenta (Sony BMG)

REGIONAL MEXICAN

20*20 Mi Prietita Consentida (A.A.C.)
ANDY ANDY Qué ironfa /Urban Box Office/Wepa)
EL CHALINILLO Amor Que Nace /L2 Sierra)
PEPE AGUILAR Bohemio De Aficitn Sony BME Norte/
TRUENG Ya No Me Dueles /A.A.C./
ULISES QUINTERO Duefia De Mi Vida (Sony BME Norte)

TROPICAL

EDUARDG OSORIO En Exclusiva {Respek/
GRUPO FUEGO Fuego (£siVtion)
THALIA Un Alma Sentenciada (EM/ Latin)
XARAH Mentiroso {Respek/

ROCK/ALTERNATIVE

ZAYRA ALVAREZ Cada Momento (Sony BMG/

A v

iQué Pasa Radio!

A couple of songs take nice jumps this week on the Regional Mexican chart. “Como
La Ves,” by Los Tucanes De Tujuana (Universal Music Latino), moves up five spots, to
No. 10; and “Descontrolado,” by Cuisillos (Balboa), moves up six spots, to No. 18.
Two tracks enter the chart this week: Control’'s “La Camisa Negra” (Univision Records),
at No. 29, and Victor Garcia’s “Loco Por Ti" (Sony BMG Norte), at No. 30.

On the Contemporary chart, RBD take over the No. 1 position, with “Solo Quédate
En Sitencio” (EMI Latin). There is little movement, aside from two new entries to the
chart: Debuting this week are “Ella Y Yo0,” by Aventura f/Don Omar (Premium), at
No. 27; and “Sentimiento,” by Anasol (Univision Records), at No. 30.

At Tropical, Gilberto Santa Rosa’s “Dime Lo Que Quieres” moves up 15 spots, to No. 15,
and five new songs enter the chart. Debuting this week are “La Traicionera,” by Glory f/
Don Omar (VI/Machete Music), at No. 21; “Fuleteame Ei Tanque,” by Bimbo (UBQ), at
No. 25; “Calor,” by Héctor “El Bambino” (Machete Music), at No. 26; “Déjalo Ahi,” by
Banda Gorda (MP), at No. 28; and “Tembleque,” by John Eric (Sony BMG), at No. 30.

Hey, station PD: Did you report your adds yet? Report them and make things
happen! The deadtine is Tuesday at noon PT.

TOP 10 SPANISH-LANGUAGE SHOWS TOP 10 ENGLISH-LANGUAGE SHOWS

ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS
1 La Esposa Virgen 1 NFL Monday Night Foothall
2 Cristina 2  House
3  Contra Viento Y Marea 3  The Simpsons
4 Inocente De Ti 4 Family Guy
5  Don Francisco Presenta 5  NFL Monday Showcase
6  Casos De La Vida Real 6 Emmy Awards
7  Hora Pico 7 American Dad
8  Asi Es Gilberto Gless 8  Prison Break
9  Cine Especial {Sun.) 9  War At Home
10 Sabado Gigante 10 George Lopez

Sept. 12-18; Hispanics 2+. Source: Neilsen Media Research
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REG/IONAL MEXICAN TOP 30

] September 23, 2005 R poweren[:1]
WG WK ARTIST TITLE LABEL(S) TS oLvS S ADDS ME“[ AB ASE
1 o PATRULLA 81 Eres Divina (Disa/ 1253 +25 27 43/0 .
2 2 BETO Y SUS CANARIOS No Puedo Dividarte (Disa/ 1075 -16 14 4210 MOSTADDED
6 o CONJUNTO PRIMAVERA Atin Sigues Siendo Mia (Fonovisa/ 1030 +109 12 42/0 ARTIST TITLE LABEL(S) ADDS
4 o LOS TIGRES DEL NORTE Socios (Fanovisa/ 1024 +85 6 40/0 NO ADDS.
3 5  K-PAZDE LA SIERRA MiCredo (Disa/ 947 -38 20 390
7 6 SERGIO VEGA “EL SHAKA" Dueiio De Ti (Sany BMG Nortel 893 -18 22 40/0
5 7 INTOCABLE Tiempo (EMI Latin] 862 -72 20 39/0
8 8  GRUPOMONTEZ DE DURANGO Ven Conmigo (Disa/ 787 19 7 330 MOST
9 € BANDALOS ELEGIDOS Fruta Prohibida (Fonovisa) 768 +32 14 34i0 INCREASED PLAYS
15 @ LOS TUCANES DE TIJUANA Como La Ves Universal) 707 +77 4 31/0 TOTAL
13 @  LOSHURACANES DEL NORTE Nada Contigo Univision) 690 +58 5 3511 o O Y o
10 12 GRUPOBRYNDIS Por Muchas Razones Te Quiero (Disa/ 682 -26 9 320 LOS HOROSCOPOS DE DURANGO Que Vuelva (Disa/ +146
11 13 LOSRIELEROS DEL NORTE Que El Mundo Ruede Fanovisa) 672 -14 13 340 EL CHAPD DE SINALOA Recostada En La Cama Unversal  +110
18 14  CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa) 574 9 4 270 :::-;':"E'l"n:g'f]ﬁ":; mﬁmmm;ﬁ {Fanovisa *“;:
o s i +
14 15  GRUPOINNOVACION Maiiana ﬂfle YaNo Estl? {Univision) 563 69 35 3710 LOS TIGRES DEL NORTE Socios Fonovisa) +85
12 16  BANDA EL RECODO QuégMas Quisiera (Fonovisal 559 77 20 30/0 JULIO PRECIADO Aunque No Sea Canmigo Sony BMG Norte)  +84
17 17  BETO TERRAZAS Muiieca De Djos De Miel (Sony BMG Nortel 535 -65 8 32/0 LUIS MIGUEL Mi Ciudad Wamer M.L) +18
2 @  CUISILLOS Descontrolado (Balbos) 512 +49 3 2810 LOS TUCANES DE TIJUANA Como La Ves (Universal] +71
19 19 RAMON AYALA Y SUS BRAVOS DEL NORTE YaNo Liores (Fraddie) 503 52 19 2810 PAQUITA LA DEL BARRID ¥ Tu Paleta (Balbo) +88
20 20 BRONCO“ELGIGANTE DE AMERICA* Por Ti (Contra Viento Y Marea) (Fonovisa) 501 19 8 gy IO LBl D b
16 21 LUPILLO RIVERA Ya Me Habian Dicho (Univision) 490 -129 17 35/0
22 22 JOAN SEBASTIAN Inventario (Balhoa/ 457 -6 4 27i0
3 23 DIANA REYES El Sol No Regresa (Universal 460 13 1" 2710
2 24 ALEGRES DE LA SIERRA Asf Como Hoy (Viva Music/ 423 -53 4 25/0 NEW & ACTIVE
% € L0SMORROS DEL NORTE El Aretito (Diss) 423 7 2500 o
8 @  DUELO Le Dije Al Corazbn Univision) |+ 2 1610 -T’:t':l",',l'a‘;:.fgg“]“:ﬁt'::es‘t’:;oﬁga;g"mi{”g’
26 27 KUMBIAKINGS Parte DeMi Corazon (M) Latin) 369 9 13 1 T o D SN ALO R
27 28  COYOTE Y SUBANDA TIERRA SANTA Suspiros (Univision) 367 -4 4 20/0 Total Plays: 288, Total Stations: 10, Adds: 0
@ CONTROL La Camisa Negra (Univision) 298 +59 1 1810 LUPILLO RIVERA Qué Suer'te La Mia (Univision)
€  VICTOR GARCIA Loco Por Ti (Sony BMG Norte) 295 +10 1 110 Total Plays: 286, Total Stations: 13, Adds:0
- — EL MOMENTO Porque Estas Enamorada (EM/ Latin)
54 Regional Mexican feporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | Total Plays: 280, Total Stations: 18, Adds: 0
alrplay week of 9/11-9/17. Bullets appear on SOngs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase K-PAZ DE LA SI’ERRA T A A - i
in plays is placed first. Songs below No. 15 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | ™" Pero Te Vas A Arrepenti (Disa)
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | Total Plays: 246, Total Stations: 13, Adds: 0
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned | LOS SIERRENOS DE SINALOA Te Veré Llorar (Disa/
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 244, Total Stations: 10, Adds: 0
LOS DIFERENTES Camaletn (Disa/
TOTAL Total Plays: 239, Total Stations: 11, Adds: 0
M 05 T ARTIST TITLE LABEL(S) PLAYS LOS TEMERARIOS Por Tu Maldito Amor (Famovisa/
PLAYED RECURRENTS ) . . Total Plays: 225, Total Stations: 13, Adds: 1
LOS TEMERARIOS Ni En Detensa Fropla Fonoviss/ 360 | pESADO A Chillar A Dtra Parte (Warner ML)
ARTIST TITLE LABEL(S) ;EE; K-PAZ DE LA SIERRA Volveré (Univision) 286 Total Plays: 224, Total Stations: 11, Adds: 0 ]
LA DINASTIA DE TUZANTLA EI Campesino Y EI Sol {Disa/
PANCHO BARRAZA Y Las Maripasas (Balboa/ 539 | T OCABLE Aire (EM Latin 259 Total Plays: 219, Total Stations: 12, Adds: 0
MARCO ANTONIO SOLIS Siempre Tii A Mi Lado (Fonovisa/ 437 | BETOY SUS CANARIOS Esta Liorando Mi Coraztn (Edimonsal 252 o B )
CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa/ 427 | L0SHORDSCOPOS OE DURANG Sila Quieres (Disa/ m EE eyl
| Station playlists for all R&R reporters are available
LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 400 i PESADO 0jal Que Te Mueras (Warner M.L) 219 on the web at www, radlcandresords. cam.

Can you imagine...
a world without children?

Jude Children’s Research Hospital, we can't

That's why we are working every day to find cures for life-threatening
diseases that stike chilidren overywhere. Discases hike cancer

pediatrie AIDS, and sickle eell. And we won't stop unkil every: child
is cured. and every disease is defeated.

dg Cx

A

= Jp— - 3 o o
FOLENNE WE g TR R R WA

CRMTen...can you

Call 1-300-996-4100 ox log onte Ww stijde.otg St, Jude Children's
© learn how you com help. R&'“rd" I:"*‘PIH!
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CONTEMPORARY TOP 30

September 23, 2005 POWERED{:3¢
W R s me v R MEDIABASE
Z-~ o RBD Sdlo Quédate En Silencio (EM/ Latin) 736 +14 13 2310
3 @ SHAKIRA fIALEJANORD SANZ La Tortura (Epic/ 718 +4 23 2500 MOST ADDED’
1 3 LUIS FONSI Nada Es Para Siempre {Universal) 674 -67 16 2210 1
4 4 LAURA PAUSINI Viveme (Warner ML) 633 6 28 2 | os ADeS
5 5 LA 5A.ESTACION Algo Més (Sony BMG) 570 -7 30 25/0 '
7 ©  REIK Yo uisiera (Sany BMG) 561 +35 19 2410
6 7 SHAKIRA No fEpic/ 560 7 9 20/0
8 8  JUANES LaCamisa Negra {Universall 513 -9 32 250 {111H MOST
9 9 RICAROD MONTANER Cuando A Mi Lado Estds (EMI Latin) 280 15 10 2000 INCREASED PLAYS
" 10 LU Por Besarte (Warner M.L.) 134 -9 7 16/0 TOTAL
13 m LA 5A. ESTACION Daria (Sony BMG/ 104 +10 4 15/0 ARTIST TITLE LABEL(S) m:rla'gss
14 @ ALEJANDRO FERNANDEZ Canta Corazon (Sony BMG) 400 +12 1" 20/0 LUIS MIGUEL Mi Ciudad /Warner M.L.) +61
12 13 LASECTA ALLSTAR LaLocura Automatica (Universal) 366 40 16 16/0 THALIA Un Alma Sentenciada (EM Latin) +57
10 14 THALIA Amar Sin Ser Amada (EM Latin) 349 08 17 19/0 YAHIR No Te Apartes De Mi (Worner ML) +51
15 15  MARCO ANTONID SOLIS Siempre Ti A MiLado (Fonovise/ 347 18 14 100 LUSICARNES WishentilaRa os (G +50
JUANES Para Tu Amor Universall +48
17 @ CHAYANNE No Te Preocupes Por Mi (Sony BMG) n +25 4 15/0 REIK Yo Quisiera (Sony BMG) +35
19 @ JUANES Para Tu Amor (Universal) 310 +48 3 110 LA SECTA ALLSTAR Llora Mi Corazén Universall +34
18 @ DADDY YANKEE Lo Que Pasd, Pasa (E/ Cartel/ViMachete Music) 310 +2 18 90 OLGA TANON Vete Vete (Sony BMG/ +33
23 (@ 0LGATANON Vete Vete (Sony BME) 258 +33 3 8/0 LIS FONSI Estoy Perdido (Universal +32
22 @ COTIfJULIETA VENEGAS & PAULINA RUBID Nada Fue Un Error Universa 251 +23 5 710 L e T R A +28
20 @ TOMMY TORRES Un Poguite (Ofe Music/ 248 +2 6 50
21 @ TIZIANO FERRO wiPEPE AGUILAR Mi Credo (EM/ Latin) 246 +11 18 13/0
24 @ REYLI BARBA Al Fin Me Armé De Valor (Sony BMG) 230 +9 6 9/0 . .
25 @ ANGEL & KHRIZ Ven Bailalo (Machete Music) 220 +17 3 5/0 'NE—W & A CTIVE
28 @ ESTEFAND Un Hombre Que No Ha Sido EI De Sus Suefios Universal) 194 +7 2 70 LUNY TUNES f/BABY RANKS, OON... Mayor Que Yo Universal
27 26 ANDY ANDY Qué lronia (Urban Box Office/Wepa) 175 -22 9 90 Total Plays: 148, Total Stations: 5, Adds: 0
€  AVENTURA fDON OMAR Ella Y Yo (Premivm) 168 +16 1 50 FRANKIE J. More Than Words /Columbia)
29 28 LUNY TUNES fWISIN & YANDEL Rakata Universal) 165 8 5 610 Tobaltleget 191 ol Simamea, A=)
26 23 JIMENA TeEsperaré (Univsion 168 38 7 1210 e I TS e
€D ANASOL Sentimiento (Univision 162 +1 ! o JENNIFER PERA No Hay Nadie Igual Como Ti fUnivision/
29 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe |  Total Plays: 119, Total Stations: 9, Adds: 0
airplay week of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase THAL!A Un Alma Sentenciada /EM/ Latin/
in plays is plac_ed 1irst.A Songs below No. 15 are moved to recurrent aiter 20 weeks on the chart. Mos} Added is the total number of new.adds officially rgponed 1o R&R Total Plays: 116, Total Stations: 5, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with the greatest i
week-to-week increases in tota) plays. Total Audience equals Average Quarter Hour Persons times number of plays times 100). Each daypart on each station is assigned | DADDY YANKEE Mirame (E/ Cartel/Vi/Machete Music)
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 115, Total Stations: 5, Adds: 0
MOOERATTO f/BELINDA Muriendo Lento (Sony BMG)
Ao Total Plays: 98, Total Stations: 6, Adds: 0
MOS i | toe | LASECTA ALLSTAR Liora Mi Carazén Universal
PLAYED RECURRENTS """ el Sl
. ] . il Amores {Ole Music
TOTAL WRE B, T by 08 3 Total Plays: 89, Totai Stations: 3, Adds: 0
ARTIST TITLE LABEL(S) PLAYS ALEKS SYNTEK fIANA TORROJA Ouele E| Amor (MY Latin) 196 EL CHOMBO PRESENTA: ANOY'S... Shark Around... (Balboa/
REYLI BARBA Amor Del Bueno (Sony BME/ 343 | RICARDO ARJONA Par Qué Es Tan Cruel El Amor (Sony MG/ ygp | ool P 86, Total Stations: 4, Adds:D
PAULINA RUBIO Mia fUniversal} 255 | LAOREJA OF VAN GOGH Rosas (Sony BMG/ 181 Songs ranked by total plays
JUANES Volverte A Ver (Universall 253 ‘ MANA Mariposa Traicionera (Warner M.L) 170 Station playlists for all R&R reporters are available
on the web at www.radioandrecards.com.
FRANKIE J. f/lBABY BASH Obsession (No Es Amor} [Columbial 229 | ALEX UBAGO A Gritos Oe Esperanza (Warner M.L) 166

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE ARl s ery e Nesnegl

* R&R Today: The Industry’s Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44568
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com

90 ® Radio & Records September 23, 2005

WwWww americanradiohistorv com


www.americanradiohistory.com

TROPICAL TOP 30

POWERED}: ) £
September 23, 2005 1
P ’ MEDIABASE
AST TS TOTAL - WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S} PLAYS PLAYS CHART ADDS
1 0 AVENTURA fIDON OMAR Elia Y Yo (Premium/ 291 0 6 9/0 Y
4 @ SHAKIRAfIALEJANDRO SANZ La Tortura (Epic/ 246 +6 2 10 MOST ADDED
5 3 LUNY TUNES fIBABY RANKS, 00N OMAR... Mayor Que Yo (Universal) 220 -15 23 8j0 e e[ AL oo
2 4  ANOY ANOY Qué Ironia (Urban Box Office/Wepa) 220 -16 20 10/0 NO ADDS.
3 5  LUIS FONSI Nada Es Para Siempre (Universal) 200 -25 14 8/0
6 6  LUNY TUNES f/\WISIN & YANDEL Rakata (Universal/ 200 -31 18 10/0
8 7 OAODY YANKEE Lo Que Paso, Pasé (£/ Cartel/VifMachete Music) 186 -1 41 10/0
9 @  NKLABE Amor De Una Noche (Sony BMG/ 81 413 a 90 MOST
7 9 DONOMAR Reggaetin Latino (Urban Box Office/Universal 175 48 2 80 INCREASED PLAYS
10 10 MASTER JOE & 0G BLACK Mil Amores (Oe Music/ 152 8 9 8/0 romaL
13 11 JUANES LaCamisa Negra (Universal 151 13 23 9/0 T TS
n 12 MARC ANTHONY Aml'go lSaﬂy.BMG/ 150 12 8 8i0 BIMBO Fueteama El Tanque (Urtan Box Offcel 37
12 13 BRENDA K. STARR T Eres M/ Voz/ 132 6 17 70 GLORY FIDON OMAR La Traicionera (V/Mzchete Music) +36
14 14 DADDY YANKEE Mirame (£/ Cartel/Vi/Machete Music) 122 -4 17 8j0 HECTOR “EL BAMBIND" Calor (Machete Music) +30
30 @ GILBERTO SANTA ROSA Dime Lo Que Quieres (Sony BMG) 103 +26 2 6/0 GILBERTO SANTA ROSA Dime Lo Que Quieres (Sony BMG/  +26
18 (D LASECTAALLSTAR La Locura Automética Universal 103 +15 8 50 D."JR. GONG" MARLEY Welcome To Jarock (Tuff Gorglmiersall  +25
17 17 FRANKIENEGRON Lento (SGZEntertainment) 0 8 17 510 ;‘::::;:nﬁl:gz‘:ﬁ:‘%;" WYYoSnTiden 2
, +
21 @ ZION & LENNOX Don't Stop (No Pare) (Sony BMG/ 99 +2 10 6i0 LA MAKINA No Me Muero Por Nadie L&A/ +20
16 @ GRUPO MANIA La Peleona (Universall 94 +6 3 5/0 JUANES Para Tu Amor (Universal) «19
23 20  XTREME Te Extraiio (S6Z Entertainment) 89 8 14 5/0
@ GLORY f/DON OMAR La Traicionera /Vi/Machete Music) 85 +36 1 5[0
25 @ CHICHI PERALTA La Zalamera (Vene Music/Universal) 85 +1 2 30
27 @ JUAN LUIS GUERRA Soldado (Vene Music/Universal) 84 +6 17 30 NEW & A CTIVE
20 @ RUBBY PEREZ E! Perro Ajeno (/&N 82 +5 5 30
@  BIMBO Fuleteama £i Tanque (Urban Box Office) 78 +37 1 40 EL GRAN COMBO DE... Me Dejo En I Aire (Sany BMG)/
@  HECTOR “EL BAMBING” Calor (Machete Music) 7 430 1 20 UL T3 LTSRS
22 27 WKLABE |Love Seisa (Sony BMG) n 18 16 8i0 » :f:l';;'s““s':"xfa:"s“ggm{ Ratie U1/
@ BANDA GORDA Déjalo Ahi (MP/ 3 +21 1 40 GRUPO MANI'A Mere Pescao ll/ll/ve/sa#
- @ BANDA GORDA No Doy Mi Truco P/ 65 +17 8 30 Total Plays: 60, Total Stations: 2, Adds: 0
@ JOHN ERIC Tembleque (Sony BMG) 65 +4 1 5/0 DON OMAR Dongueo /4 Star/Vi/Machete Music)
14 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week |  Total Plays: 57, Total Stations: 6, Adds: 0
of 9/11-9/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is AVENTURA Un Beso (Premium)
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Total Plays: 57, Total Stations: 3, Adds: 0
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to- otal Plays: 57, Total Stations: 3, Adds:
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH EDGAR DANIEL Me Extranaras (MP)
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 56, Total Stations: 2, Adds: 0
SHAKIRA No (Epic/
MO ST | TOTAL Total Plays: 50, Total Stations: 4, Adds: 0
PLAYED RECURRENTS | ammisT TTLE LABELS) PLAYS LA 5A. ESTACION Daria (Sony BMG)
| MONCHY & ALEXANDRA Hasta EI Fin (&) 88 Total Plays: 50, Total Stations: 2, Adds: 0
ToTAL EDNITA NAZARIO Vengada (Sony BMG/
ARTIST TITLE LABEL(S) pavs | ZION & LENNOX fIDADDY YANKEE Yo Voy (Sony MG/ 88 Total Plays: 48, Total Stations: 3, Adds: 0
ANGEL & KHRIZ Ven Biilalo (Machete Music) 180 | OLGA TANON Bandolero /Sany MG/ n HECTOR “EL BAMBINO" Tu Quieres Duro (Universal
Total Plays: 48, Total Stations: 2, Adds: 0
ZION & LENNOX Ooncella (Sony SMG! 133 MARC ANTHONY Se Esfuma Tu Amor (Sony BMG/ 61 —— — —
Songs ranked by total plays
DADDY YANKEE Gasolina (E/ Cartel/ViiMachete Music/ 108 | AMARFIS'Y LA BANDA DE AVAKKE Lamento Baliviano tmarticalJ&h) 58 ! Station playlists for all R&R reporters are available
DJ NELSON #H. “EL BAMBINO" & DIVINO Esta Noche De Traveswa Unversa) 95 DON OMAR Potre Diabla (¥/Machete Music) 57 || on the web at www. rad|aamdresords. com.
N [ N
TW  ARTIST Tt Labas} TW  ARTIST Tite Labels)
1 DELUX Mas De Lo Que Te Imaginas (Ramper/V&.J/ 1 EDGARDANIEL MeExtrafiards (MF)
2 CIRCO UnAccidente [Universal 2 BIMBO Fuleteama El Tanque (Urban Box Office)
3 NATAUAY LA FORQUETINA Ser Humano (Sony BMG/ 3 BANOA GORDA Déjalo Ahi (MF/
4  CAFETACUBA Mediodia (Universal) 4  OTRA NOTA E| Mapén (Mock & Rall)
5  JAGUARES La Forma /Sony BMG) 5  ELVIS MARTINEZ Yo No Naci Para Amar {Univision)
6  CIRCO Cascarén (Universal) 6  LUISITO ROSARIO Rumba Del Barrio fFuentes/
7 ENJAMBRE Biografia (0so/V&.J) 7 TONY TOUCH Play That Song /EM/ Latin)
8 EUFEMIA Revélver (/VA/V&) 8  MASTER JOE & 0G BLACK Mil Amores (0l Music/
J SO Ersises) = 9 NESSBAUTISTA fiN.O.RE., BIG MATO & GEMSTAR Que Oolor (Vigin/
10 LA SESCTA ALLSTAR La Locura Automatica (Universall 10 ZION & LENNOX Don't Stop (No Pare) (Sony BMG/
e -
:; r::ns\:oelg:sbg;lvr :moirf/ ional) W 11 JOHNERIC Temblque (Sony MG
me 0 (Naciona .
13 ANAM.AL. Combativo (Universal :; ::Es':::": 'T;'; (:':3:::: Yo ’;’”"""”;’
14 COTIflJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Eror Universal ISITOROSARIO 1-800-Quiéreme fFuenes
15 LIQUITS Fancy Blue /Surca/Universal) b WAL DR
15 NICKY JAM |'m Not Your Husband (Tu Marido) (Machete Music/Piiia)
Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 10 specialty
rock/aiternative Shows, airing at least 2 hours per week, on radio stations across the country. 9 Songs ranked by total number of points. 22 Record Pool reporters.
. J/ _J/
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Talk Radio Network seeking full time
board-op/producer. Must have expe-
rience in talk format, positive attitude
and excellent communication skills.
productionapplication@hotmail.com.
EOE (9/23)

READY TO BE PART OF
THE SOLUTION?

YOU HAVE WORKED HARD AND
SMART TO ARRIVE AT A SR. EXEC. LEVEL
IN A LARGE RADIO MARKET. BUT...IT'S
DIFFICULT TO RECONCILE YOURVALUES
WITH WHAT IS HEARD ON SOME OF
YOUR STATIONS. SOUND FAMILIAR?
IF YOU ARE INCREASINGLY SUCCESS-
FUL, BUT STILL LACKING CAREER SAT-
ISFACTION, WHY NOT CONSIDER A
CHANGE? SALEM IS PRESENTLY EX-
PANDING INTO NEW MARKETS AND
MAXIMIZING EXISTING ONES. OUR
STATIONS TARGET THE LARGE AND
GROWING AUDIENCE INTERESTED IN
FAMILY-FRIENDLY, POSITIVE PROGRAM-
MING. USE YOUR PASSION AND
SALES-INTENSIVE LEADERSHIP TO HELP
MAKE THE WORLD A BETTER PLACE.
SALEM IS A FULLY- INTEGRATED MEDIA
COMPANY, WITH SHOWCASE RADIO
OPERATIONS THAT SERVE MOST OF
THE TOP U.S. MARKETS. WE NEED
STRONG MARKET AND SALES MANAG-
ERS WHO ARE READY TO BE PART OF
THE SOLUTION. TAKE THE CHALLENGE
AND LET’S START A DIALOGUE. SEND
RESUME TO: JOBS@SALEM.CC AND
REFER TO JOB CODE RR-0905 EOE

ASNLEM

’Z.COMMUNKAT!ONS

T WMGM-TV |

SALES MANAGER
Exciting sales career opportunity
with WMGM Television, NBC for
Southern New Jersey. Small mar-
ket radio, television or cable
sales management experience
necessary. Mail resume with
2003 and 2004 income to Ms.
J. Goldsmith, Human Resources,
WMGM-TV, 1601 New Road,
Linwood, NJ 08221. No phone
calls. WMGM-TV is an equal op-
portunity employer.

HOW TO REACH US raDio & RECORDS, INC. / 2048 CENTURY PARK EAST, 415T FLOOR, LOS ANGELES, CA 90067

“hong

CIRCULATION: 310-788-1625

OPPORTUNITIES

Somewhere in

New England
Everyone wants to live and work in
New England] We're looking for a
morning co-host on a major station,
in a major format. You're a personality
driven talent that relates to adults,
women, family, community and the
workplace. Our station has dominated
our market for many years and we
want you to help keep it that way. We
are an EOE. Please send airchecks,
resumes and references to: Radio &
Records, Inc., 2049 Century Park East,
41% Floor, #1143, Los Angeles, CA
90067.

RESEARCH ASSOCIATE

For national research company Position
requires: 1) selling our current radio
services; 2) servicing existing clients;
3) developing new products. Thorough
knowledge of Arbitron products and
computer skills required. Relocation is
not required. Please send resume to: Mr.
Jay Krakowitz, President, Research
Concepts Company, Suite 23, 3701 Cld
Court Rd, Baitimore, MD 21208. Or,
jayrcc@aol.com. EQE

SOUTH

Morning Show Co-Host

Are you a talented communicator with a pas-
sion for doing positive radio? Rare opportu-
nity for morning show co-host at top rated
Christian AC 288.3 in Orlando. No Christian
radio experience required. Submit resume’,
air check cd (or mp3 if via e-mail), cover le*-
ter and statement of faith to Z88.3, 1065
Rainer Drive, Altamonte Springs, FL 32714-
3847 or humanresources@zradio.org . No
phone calls please. Minorities and women
are encouraged to apply. EOE.

L ey

THECD HIT MUSIC STATION

CHR Program Director
Dick Broadcasting Company will be
hiring WKZLs first new Program
Director in14 years; an exceptional
talent coach, a phenomenal writer,
a creative idea generator a master
of partnering advertisers with
programming strategy. Applicants

" interested in a long-term relation-
ship apply to Bruce Wheeler
at bwheeler@dbcradio.com, or
WKZL, 192 East Lewis Street,
Greensboro, NC 27406. EOE

310-203-8727 subscribe @ radioandrecords.com

MIDWEST

WTVN/WTPG COLUMBUS
PROGRAM DIRECTOR
Skilled N/T Full Service tactician and com-
municator wanted to lead veteran, talented
WTVN staff to CONTINUED ratings success.
Full service newsroom and all the tools
needed to win! NexGen/strong computer
skills and appreciation for a Midwest/Big 10
way of life helpful. Gig also includes PD of
“Progressive Talk” WTPG. Two
stations...twice the fun! Clear Channe} Co-
lumbus is #1 in people, ratings, revenues,
resources and facilities. Email your package

10: mikeeiland@clearchannel.com.

CLEAR CHANNEL IS AN EQUAL
OPPORTUNITY EMPLOYER.

POSITIONS SOUGHT

Slay the competing talk show dragon. En-
tertaining husband/wife show available. We'll
also sell. For ratings & revenue, dshreefer@
woh.rr.com or (419) 222 - 0640. (9/23)

Can Do ALL: Board-Op, On-Air, Copywriting,
voiceovers, production, promotions etc...
Available now, contact CYNTHIA JOHNSON
at: dj_cindy_raye@yahoo.com. {9/23)

Very upbeat and outgoing female! Knowi-
edgeable of all essential skills of the radio
business programming to sales/promotions.
AUBREY: (817) 975-3804 jojogri222@
hotmail.com. (9/23)

Seeking Sports Director/Play-by-Play/Sales
position JOE: (888) 327-4996. (9/23)

Ready for a reliable, smart, and energetic
employee? Radio rookie just like you were
once is looking for opportunity to shine.
JOEY: (405) 410-3261. (9/23)

Recent graduate of ABS. Willing to travel.
Can and will do anything. JUSTIN: (405) 694-
9395. (9/23)

Enthusiastic graduate of American Broad-
casting School seeking employment in the
Oklahoma area. TINA: (405) 590-6953.
(9/23)

Outiaw — “How’s my makeup?” Brent-
“Marconi just rofled over” TV show in pre-
production needs radio partner. Visit
mantalk.com. (9/23)

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST). eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumawivadianareconda com. Address all 20-word ads
1o R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

RER Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. if logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Indivi seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radicandrecords.com. Ads are also
accepted by fax: {310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

| Deadline

To appear in the following week's issue. your ad must
be received by Thursday naon (PDT}) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East. 41st Floor. Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East, 415t Floor, Los Angeles, CA 50067

Editors will be assumed intended for publicati

R&R is published weekly, except the week of Oecember 25 Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495 00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East. 41st Fioor. Los Angeles, Cafifornia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancaliation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its

Publisher

ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R Nothing may be reproduced in whole or in part without written permission from the

be used for this purpose. Letters may be edited

© Radio & Records. Inc. 2005
POSTMASTER: Send address changes to R&R. 2049 Century Park East. 41st Floor, Los Angeles. Calitornia 30067

OPPORTUNITIES/MARKETPLACE: 310-788-1621

WEBSITE: www.radioandrecords,com

310-203-8727 kmumaw @ radicandrecords.com

NEWS DESK:
R&R MUSIC TRACKING:

310-203-9763
310-203-9763
310-203-8450

310-788-1699
310-788-1668

newsroom @ radicandrecords.com EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:

310-553-4330
301-951-9050

310-203-9763 mailroom @ radioandrecords.com
301-951-9051

cmaxwell@radloandrecords.com jhoward @ radioandrecords.com

ADVERTISING/SALES: hmowry @radicandrecords.com 615-244-8822 615-248-6655  Ihelton@radicandrecords.com

310-553-4330
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MARKETPLACE
VOICEOVER SERVICES

O'NEIL T
45 MILLION

VOICE IMAGING LISTENERS DAILY

== AUDIO & VIDEO AIRCHECKS === ID'S—LINERS—PROMOS
+CURRENT #301, WTMX/Eric & Kathy, KQQU/Dan Donovan, KIIS/Ryan

Seacrest, KBiG/Gary Spears, KRDQ/Kat Corbett, WLUP/Byrd. $13 CD J E F F DAVI S
+CURRENT #300, KLOS/Jim Ladd, KilS/Valentine, WGN/Steve DEMOS ONLINE: WWW.JEFFDAVIS.COM
Cochran, KFRC/Ron Leonard, Max FM KZBR. KBKS/Marcus D., P H ON E: 323_464_3500

WQHT/Miss Jones. $13 CD.

+PERSONALITY PLUS #PP-209, KMPS/Ichabod Caine Z100/Elvis

Duran & Z Zoo, KFMB-FM/Jeff & Jer, WKQX/Mancow. $13 CD : i
—

JoBo, KSCS/Terry Dorsey & Hawkeye, WXXL/Doc & Johany . $13 CD. M H

+ALL COUNTRY #CY-156, WIL, KSD, WUSN, WQIK, WR00. $13.CD Listen Newl -

+ALL GHR #CHR-126 KDWB, WBBM-FM, WKSC, WRVW, W0Z0. 13 CD., www._mitchcralg.com Total Radio lm\a\ﬂ (' B

"THE VOICE HEARD ABOVE THE REST » SN WV R YY)

DEMO: 1-877-4-YOURVO
www. samoneil.com (877-496-8786)

Gl GRALG]

+PERSONALITY PLUS #PP-207, WSTR/Steve & Vicki ,B96/Eddie &

+PERSONALITY PLUS #PP-208. WKSC/Drex, KZOK/Bob Rivers,
WPLJ/Scott & Todd, KROQ/Kevin & Bean. $13 CD, $10 cassette.
+ALL A/C #AC-134 WLTW, WPLJ, WLIT, WZPT, WLTJ, WSHH. $13 CD.
+PROFILE #8-535 SAN FRANCISCO! CHR AC AOR Gold Ctry UC $13CD

+PROFILE #S-534 SEATTLE! CHR AC AOR Gold Ctry $13 CD ‘ ®
+PROMO VAULT #PR-61 promo samples — all formats, all market DAVE PACKER- Aado + W/mag//)_q ¢ Promos o Co e

sizes. $15.50 CO “x VOICEOVERS b mmercial
+SWEEPER VAULT #SV-47 Sweeper & fegal ID samples, all formats. Give your listeners their “% ”’Ml/fldmd;olstations around th

$15.50 €D hourly dose of infectious | ety 3 eworld !

+ +CHN-38 (CHR Nights), 0-29 {All Oldies) +JACK-1 (Jack FM), 18 . "4 WﬁOﬁ .
+ALT-11 (Alternative) +F-29 (All Female) at $13 each enthusmsm. B

Z oston H

. ; 0t92.,
+CLASSIC #C-293, WKBW/Jack Armstrong-1971, KMEN/Jehnny .' www.davepacker.com 609-290-3333 4 “’-d LA
Helm-1969, KKLQ/Je!f & Jer-1997, WMCA/Joe O'Brien-1965 WPLJ/ E aV[

Skye Walker-1990 $16.50 CD _ : /‘a}' e, co m
VIOEQ #103, Msp’'s KDWB/Scotty Davis, Seattle’s KBKS/Marcus D., o 75 y oln
Chicago’s WGN/Steve Cochran, WLUP/Byrd, Pitisburgh's WZPT/ MARKETING & PROMOTION I %84 3 39
1 [ ]
| 33 ,

Scott Alexander, Jacksonville's WAPE/Chase Daniels. 2 hrs, VHS
$30, DVD $35.
+ tapes marked with + may be ordered on cassette for $3 less

e www.californiaaircheck.com

V¥ . CALIFORNIA AIRCHECK M
Box 4408 - San Diego, CA 92164 - (619) 460-6104

Lithographed On Heavy. Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

OLDIES | = s0m - gnito

W"“;; 1000 — $120.00
I % 5x7 - JOCK CARDS
MSAOldies.com | B&W 1000 — $100.00
50’s, 60’s, 70’s, 80°’S
Over 16,000 titles!

For a free demo, email us at:
. info@davidkaye.com @I
= - YN

sapv

Color 2000 —~ $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* DTHER SIZES AVAILABLE

PRICES SUBJECT TO

Hard-To-Find STEREO
LP - 45 - Radio Edits »
. 3 Send Bx10 photo. check/M.O. Visa/NC. i to:
1867 E. Florida Street, Dept. A Spnngfield. MO 65803
NEW! SEARCH & ORDER ONLINE! TOLL FREE: 1-888-526-5336
3 PI(‘TVRES www.abcpictures.com
www.msaoldies.com

JOE CIPRIANG

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

Music Service Associates
Toll-Free (877) 496-2211

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

MARKETPLACE §¢
ADVERTISING R R

Payable in advance..Order must be typewritten and
accompanied by payment. Visa/MC/AMEXx/Discover
accepted. One jnch minimum, additional space up.to six inches
available in increments of one-

Tt st s

100 years of music inch. Rates for R&R market- ; ::::: ctions sgg.gg
Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) = place (per inch): 13 insertions 85:00
Discounted price: $51.96 softcover/$63.96 hardcover Marketplace 26 insertions  75.00
CA idents s (310) 788-1621 51 insertions  70.00
(S AR SE Charge by phone: 310.788.1621 or send a check to: Fax: (310) 203-8727

R&R, 2049 Century Park East., 41st Floor, L.A., CA 90067 e-mail: kmumaw@radioandrecords.com
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CHR/POP

w W
€ MARIAH CAREY Shake It Off fisiend/DIMG)
2 RIHANNA Pon De Replay (Daf Jam//DJMG)
WEEZER Beverly Hills (Geffen/
LIFEHOUSE You And Me (Goffen)
D.H.T. Listen To Your Heart (Robbins/
MARIAH CAREY We Belong Together (/siand//DJMG)
PUSSYCAT DOLLS f/BUSTA RHYMES Oon't Cha (A&Miinterscape)
MISSY ELLIOTT Lose Control (Gokf Mind/Violator/Atlentic)
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG)
BLACK EYED PEAS Don't Lie /A&M/interscopel
KELLY CLARKSON Because Of You (RCA/RMG/
GREEN DAY Wake Me Up When September Ends (Repriss)
PAPA ROACH Scars (Gaffen)
NATASHA BEDINGFIELD These Words /£pic/
20 (D BLACK EYED PEAS My Humps (4&Miinterscape)
BOW WOW fIOMARION Let Me Hold You {Columbia)
GWEN STEFANI Cool finterscope/
CLICK FIVE Just The Girl /Lava/
FAT JOE fINELLY Get It Poppin’ (Atiantic)
GORILLAZ Fee! Good Inc. Virgin)
FALL OUT BDY Sugar, We're Goin' Down f/sland/IDJMG/
KANYE WEST Gold Digger (Roc-A-Folla//DIMG)
NICKELBACK Photogreph (Rasdrunner/IDJMG/
AKON Beily Oancer (Bananza) {Universsi/
EE) BOW WOW f/CIARA Like You [Columbial
FRANKIE J. More Than Words (Columbial
50 CENT {/MDBB DEEP Outta Control /Shady/Aftermath/interscope/
i$) PRETTY RICKY Your Body /Atiantic/
GREEN DAY Holiday (Reprise)
FRANKIE J. How To Deal (Columbia)

#1 MOST ADDED
KANYE WEST Gold Digger (Roc-A-Febe/IDJIMG)

#1 MOST INCREASED PLAYS
KANYE WEST Gold Oigger (Roc-A-Fka/IJMG)

TOP5 NEW & ACTIVE
KACI BROWN Unbelievable (A&M/
HOWIE DAY She Says Epic/
VERONICAS 4Ever (Sira/Warner Bros.)
SEAN PAUL We Be Bumnin' {Atlentic/
SANTANA FIMICHELLE BRANCH I'm Feeling You {Arist&/AMG)

CHR/POP begins on Page 36.

THE BACK PAGES

September 23, 2005

POWE
MEDIAB

URBAN

w ™ w w
1 MARIAH CAREY Shake It Off (sland/DIMG) 2 KANYE WEST Gold Digger (Roc-A-Fols/IDIME)
2 BOW WOW f/CIARA Like You (Columbia/ 1 BOW WOW HCIARA Like You (Columbia)
4 KANYE WEST Gold Digger (Roc-A-Fala/[RIME/ 3 MARIAH CAREY Shake It Off fisiand/0IMG)
3 DAVID BANNER Play /SAC/Universal 4 DAVIO BANNER Play /SRC/Universsll
7 PRETTY RICKY Your Body (Atiantic/ 5 MARQUES HOUSTON Naked (7.0.6 /Universsll
5 6 YINGYANG TWINS fMIKE JONES Badd /7V7) 8 YOUNG JEEZY fIAKON Soul Survivor (Def Janv/BJME)
8 @ 50CENT f/MOBB DEEP Outta Control (Shady/Aftermathyinterscope) 7 LYFE JENNINGS Must Be Nica (Columbia/
3 8 BOWWOW fOMARION Let Me Hold You (Cokmbia/ 6 8 DESTINY'S CHILD Cater 2 U (Cokmbis/
1 @ T-PAIN I'm Sprung (ive/Zomba Label Group) 11 €@ YING YANG TWINS H/MIKE JONES Badd (7V7)
9 10 MARIAH CAREY We Belong Together (isaad/ID/MG) 9 10 50 CENT {/MOBB DEEP Outta Control (Skady/Aftermathinterscope)
10 BLACK EYED PEAS My Humps (4&M/nterscope) 10 11 BOBBY VALENTINO Tell Me (DTP(Def JomIDIMG)
14 YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 17 TWISTA HTREY SONGZ Girl Tonite (Atiantic/
16 CHRIS BROWN f/JUELZ SANTANA Run It (iveiZombs Label Groug) | 15 P$C /1.1, & LIL SCRAPPY 'm A King (Grand Hustie/Atlantic/
17 YING YANG TWINS fIPITBULL Shake (7V7) 16 DEM FRANCHIZE BOYZ... | Think They Like Me... (So So Def/Virgin)
12 15 MISSY ELLIOTT Lose Control (Gold Mind/Violstor/Attentic) 12 15 MARIAH CAREY We Belong Together (island//IMG/
13 16 RIHANNA Pon De Replay /Def JonvIDJMG) 19 8 T-PAIN I'm Sprung five/Zomba Label Groug)
15 17 DESTINY'S CHILD Cater 2 U (Columbia) 28 ALICIA KEYS Unbreakable L/AMG/
18 18 LUDACRIS Pimpin’ AN Over The Worid (Def Jam South/IDJMG) 14 18 BOW WOW fOMARION Let Me Hold You (Columiva/
21 ) FRANKIE J. More Than Words (Columbia) 13 19 YOUNG JEEZY And Then What (Dief Jem/MG)
19 20 PUSSYCAT DOLLS H/BUSTA RHYMES Don't Cha (A&Miinterscope) | 23 PRETTY RICKY Your Body (Atéantic/
2 MARCOS HERNANDEZ If You Were Mine (7V7) 2 THREE 6 MAFIA Stay Fly (Colunbia/
% TWISTA fITREY SONGZ Girl Tanite (Atantic/ % CHRIS BROWN flJUELZ SANTANA Run it K/ive/Zombe Label Group)
2 DAMIAN “JR. GONG™ MARLEY Welcome To... Tuff Gong/Universsj | 20 23 TREY SONGZ Gotta Make It (Sengbook/Atiantic)
20 24 MIKE JONES Back Then (SwisheHouse/Asylum/Warner Bros.) 21 24 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG)
28 €@ DAL Laffy Taffy (Asybm/Atiantic) 39 LIL" KIM Lighters Up (Quesn Bee/Atiantic)
27 € SEANPAUL We Be Bumin' (Atiantic) 35 DAL Lafty Tatfy (Asylum/Atiantic/
30 €) MARID {/JUVENILE Boom L/AMG/ 27 27 CHARLIE WILSON Charke Last Name: Wilson Uive/Zomba Label Group)
33 € RAY.J One Wish (Knockout/Senctusry) 40 € KEYSHIA COLE | Should've Cheated /A&M/nterscope)
35 @) THREE 6 MAFIA Stay Fly (Cokmbis) 41 € RAY J One Wish Knockout/Senctusry)
34 € MARQUESHOUSTON Naked (7./.G./Universsl 33 €]) YOUNGBLOODZ Presidential ive'Zomba Label Group)
#1 MOST ADDED #1 MOST ADDED
NE-YO FIPEED! PEEDI Stay (Def JamyIDJMG/ BUSTA RHYMES FIOL’ DIRTY BASTARD Where's Your Money (4ftarmathvhtarscape/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS

KANYE WEST Gold Digger (Roc-A-Fela/IDIMG)
TOP5 NEW & ACTIVE

RICKY MARTIN FIFAT JOE & AMERIE | Don't Care (Columbia)

MACK 10 Like This Capitol
WEBBIE FITRINA Bad Chick (Asylum/Tri
RIHANNA [f It's Lovin' That You Want (Def Jam/IDIMG}

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)

CHR/RHYTHMIC begins on Page 41.

YOUNG JEEZY FIAKON Soul Survivor (Def Jem//DJMG/

TOP5 NEW & ACTIVE
TEAIRRA MARI No Daddy (Roc-A-Fela/\DJMG)
T.0.K. Footprints (When You Cry) (VP
CHAMILLIONAIRE Turn It Up {Latium/Universall
GINUWINE When We Make Love (Epic/
NE:YO F/PEED! PEED) Stay (Def Jam/IDJMG)
URBAN begins on Page 45.

w w w w W
1 ROB THOMAS Lonely No More /Atiantic/ 2 LIFEHOUSE You And Me (Gaffen/ 1 1 STAIND Right Here /Flip/Atiantic/
2 MICHAEL BUBLE Home /743/Reprise/ 1 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/ 4 @ NICKELBACK Photograph (Rosdrunner/IDJMG/
3 KELLY CLARKSDN Breskaway (Hodlywood) 3 ROB THOMAS This Is How A Heart Breaks /Atientic/ 2 3 SEETHER Remedy (Windup/
4 BACKSTREET BDYS incomplete &/va/Zomba Label Group) 4 GWEN STEFANI Cool fiaterscope/ 3 4 FOOFIGHTERS Best Of You (RCA/RMG/
6 ANNA NALICK Breathe (2am) (CokumiNa/ 5 GREEN DAY Hokiday (Reprise) 5 AUDIOSLAVE Doesn't Remind Me finterscope/Epic/
5 MARIAH CAREY We Belong Together (isand/D/MG/ 6 6 ROBTHOMAS Lonely No More (Atantic) 6 SHINEDOWN Save Me (Atiantic/
8 EAGLES No More Cloudy Days (ERC/ 9 @) TRAIN Get To Me Columbia) 7 GREEN DAY Wake Me Up When September Ends /Repriss/
9 MAROON 5 She Will Be Loved (Dctonel//AMG/ 10 &) JOSH KELLEY Drly You (Holywood) 9 ROLLING STONES Rough Justica (Vargin/
7 KIMBERLEY LOCKE | Could (Curty/Repriss) 11 &) KEITH URBAN You'll Think Of Me /CapitodEMC/ 10 SYSTEM OF A DOWN B.Y.0.B. /American/Columbia)
10 TIM MCGRAW Live Like You Were Dying (Curd/ 7 (1) 3D00RS DOWN Let Me Go /Repulic/Universall 11 NINE INCH NAILS The Hand That Feeds (interscops)
1 JOHN MAYER Daughters /Awara/Columbial 12 () SHERYL CROW Good Is Good /A&M/nterscopel 12 TRAPT Stand Up (Warmer Bros.)
13 GDO GOO DOLLS Give A Little Bit (Warner Bros.) 8 12 COLDPLAY Speed Of Sound (Capitol) 8 12 GREEN DAY Holiday (Reprise/
12 CARRIE UNDERWOOD Inside Your Heaven (Arista) 16 8 NICKELBACK Photogreph (Roadrunner/IDJMG) 13 DISTURBED Stricken /Reprise/
14 D.H.T. Listen To Your Heart (Robbins/ 15 D.H.T. Listen To Your Heart (Robbins/ 14 SYSTEM OF A DOWN Question! (American/Columbial
15 HOWIE DAY Collide /£pic/ 13 15 GREEN DAY Boulevard Of Broken Dreams (Repriss/ 16 TAPROOT Calling (Vetvet Hammer/Atlentic)
16 ) LIFEHOUSE You And Me (Geffen/ 17 16 MARIAH CAREY We Belong Together disiand//DJMG/ 15 16 CROSSFADE Colors (Columbia)
17 i) HOOTIE & THE BLOWFISH One Love /Sneaky Long/Vanguard] 26 GREEN DAY Wake Me Up When September Ends (Rspnise/ 20 ) FOOFIGHTERS DDA (RCA/RMG)
18 &) DELTA GOODREM Lost Without You (Columbha/ 18 BON JOVI Have A Nice Day //sland/IDJMG) 18 18 3 DOGRS DOWN Live For Today /Republic/Universal)
19 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/ 20 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguerd) 19 @ 10YEARS Wasteland (Rapublic/Universal)
20 FEL) ERIC CLAPTON Say What You Will (Duck/Reprise) 19 VERTICAL HORIZON Forever (Hylvid) 17 DARK NEW DAY Brother (Wamer Bros)
21 JON SECADA Window To My Heart /8y 3/ 22 WEEZER Beverly Hills (Gaffen) 21 ¥R} HINDER Get Stoned (Universal)
22 EF) JESSE MCCARTNEY Beautiful Soul (Ho#ywood) 23 HOWIE DAY She Says (Epic/ 22 EE) MUDVAYNE Forget To Remember (Epic/
24 NATALIE GRANT Held (Curt/ 24 SWITCHFOOT Stars (Lolumbia) 25 DEFAULT Count On Me (7V7)
25 KELLY CLARKSON Since U Been Gone (RCA/AMG/ 21 24 GWEN STEFANI Hollaback Girl (laterscope/ 23 &L} BON JOVI Have A Nice Day (/sland//DJMG/
23 DAVID PACK The Secret Of Movin' On /Peak/ 25 €D 3DOORS DOWN Here By Me (Rapublic/Universall 24 DISTURBED Guarded (Reprise/
26 VERTICAL HORIZON Forever (Hybnid) 27 € NATASHA BEDINGFIELD These Words /Epic/ 27 INSTITUTE Bullet-Proof Skin (interscage/
- SIMPLY RED Perfect Love (simplyred.com/Verve Forscast) —~ €@ SANTANA f/MICHELLE BRANCH I'm Feeling You (Ansta/AMG) 28 g} THEORY OF A DEADMAN Hello Lonely... (Roadrunner/IDJMG)
28 PAUL MCCARTNEY Fine Line [Capitof 30 @) MICHAEL BUBLE Home /143/Reprise) — k) SEETHER Truth (Wind-up)
27 29 EARTH. WIND & FIRE Pure Gold (Sanctusry/SRG) 28 @ STAIND Right Here (Flig/Atiantic/ 30 SEVENDUST Ugly (Winedark/7Bros./
29 30 SCOTT GRIMES Livin' On The Run (Vakoeity) 29 €[ GORILLAZ Feel Good Inc. (Virgin/ - KORN Twisted Transistor (Vagi/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
NATALIE GRANT Held /Curt) GREEN DAY Wake Me Up When September Ends (Raprise/ FOO FIGHTERS DOA (RCA/RMG)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
EAGLES NoMore Cloudy Days (ERL) GREEN DAY Wake Me Up When September Ends (Reprise/ SHINEDOWN Save Me /Atiantic/

TOP5 NEW & ACTIVE
BONNIE RAITT | Wil Not Be Broken (Capitol
JIM BRICKMAN WIWAYNE BRADY Beautiful (Wait Disney/Holywood!
SANTANA FIMICHELLE BRANCH I'm Festing You (Arista/AM5)
MICHAEL BOLTON Ti The End Of Foreves (Montaigne/Passion Group)
JAMES BLUNT You're Beautitul (Atiantic)

AC begins on Page 59.

94 @ Radio & Records September 23, 2005

TOP5 NEW & ACTIVE
DANIEL POWTER Bad Day (Wavner Bros.)
U2 City 0f Blinding Lights firterscope)
KELLY CLARKSON Because 0f You (RCA/RMG)
DAVID GRAY The One | Love (ATO/RCA/RMG)
COLDPLAY Fix You [Capitol

AC bagins on Page 59.
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TOPS5 NEW & ACTIVE
AVENGED SEVENFOLD Bat Country (Warmer Bros)
NINE INCH NAILS Only finterscape/
COLDPLAY Speed 0f Sound /Capvtall
COLD Happens All The Time (Fif/Lava/
BLACK LABEL SOCIETY In This River (Artemss/

RDCK begins on Page 68.
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URBAN AC

w W
1 8 CHARLIE WILSON Charlie Last Name: Wilson (five/Zomba Label Group/
2 MARIAH CAREY We Belong Together /island/i0JMG/
3 3 KEMICan't Stop Loving You (Motown/Universsl)
4 4 VIVIAN GREEN Gotta Go, Gotta Leave {Columbia/
5 5 FANTASIA Free Yourself L/RMG)
10 ERIC BENET | Wanna Be Loved (Rgprise/
9 TONIBRAXTON Please (BlackGround/Universal)
8 JILL SCOTT Cross My Mind (Hidden Beach/Epic)
6 9 INDIA.ARIE Purify Me (Rowdy/Motown/
7 10 STEVIE WONDER From The Bottom Of My Heart (Motown/Universal/
1 KEM Find Your Way (Back Into My Life) (Motown/Universal)
12 DR. CHARLES G. HAYES & WARRIORS Work It Out /CEE/
15 LYFE JENNINGS Must Be Nice /Columbia)
14 PATTILABELLE f/[MARY J. BLIGE Ain't No Way (Def SoullDJMG)
16 DWELE | Think | Love U /Virgin/
17 EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG)
27 ALICIA KEYS Unbreakable 4/#MG)
13 18 BABYFACE Sorry For The Stupid Things (Arista///AMG)
18 19 FAITH EVANS f/SNOOP DOGG Mesmerized (Capitoll
20 SHANICE WILSON Every Woman Oreams (Playtime/

22 JEFFREY OSBORNE Yes, I'm Ready (JayDz/Koch/

- MARIAH CAREY Shake It 0ff fisiand/|DJMG/

19 23 DESTINY'S CHILD Cater 2 U (Columbia/

21 @ YOLANDA ADAMS Someane Watching Over You (Atlantic/

24 25 MINT CONDITION Whoaa fimage/

23 26 ANTHONY HAMILTON Ball And Chain /Rhino/

— @@ WILL DOWNING Crazy Love (GRP/VMG)

25 28 M.MORGAN & F. JACKSON Back Together Again (Orpheus/

- 8 BOBBY VALENTINO Slow Down (OTP/Def Jemy/IDJMG}

29 KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach/

#1 MOST ADDED

rista

#1 MOST INCREASED PLAYS
ALICIA KEYS Unbreakable (/AMG)/

TOP5 NEW & ACTIVE

irista/RA

YFALE Grown & o

URBAN begins on Page 45.

w ™™

1 1 STAIND Right Here /Fig/Atiantic)

3 8 NICKELBACK Photograph (Roadrunnen/iDJMG/

4 AUDIOSLAVE Doesn't Remind Me finterscope/Epic/

2 4 SEETHER Remedy (Windup/

6 @ DISTURBED Stricken (Reprise/

5 6 CROSSFADE Colors /Columbia/

7 7 TRAPT Stand Up (Wamer Bros.)

8 8 SYSTEM OF A DOWN Question! (4merican/Columbis)
10 SHINEDOWN Save Me Atiantic/

9 10 TAPROOT Calling (Velvet Hemmer/Atiantic/

i MUDVAYNE Forget To Remember /Epic/

12 10 YEARS Wasteland (Republic/Universal

17 AVENGED SEVENFOLD Bat Country (Warner Bros.)
13 14 GREEN DAY Wake Me Up When September Ends (Raprise/
20 D) FODFIGHTERS DOA /RCA/BMG)

16 16 FDO FIGHTERS Best Of You (RCARMG)

14 17 MUDVAYNE Happy? /Epic/

22 @ COLD Happens All The Time /Fip/ave}

SLIPKNOT Before | Forget (Roadrunner/IDJMG)
NINE INCH NAILS The Hand That Feeds faterscape/
DISTURBED Guarded /Reprise/

CHEVELLE Panic Prone (£pic/

DEFAULT Count On Me (7¥7]

3 DOORS DOWN Live For Today (Republic/Universal)
SEETHER Truth (Wind-up}

HINDER Get Stoned [Universal

INSTITUTE Bullet-Proof Skin fiaterscape)
SEVENDUST Ugly (Winedark/7Bros.)

THEORY OF A DEADMAN Hello Lonely... (Raadrunner/IDJMG)
- @ KORN Twisted Transistor /Virgin/

#1 MOST ADDED

KORN Twisted Transistor (Virgin/

#1 MOST INCREASED PLAYS

KORN Twisted Transistor (Virgin/

TOP 5 NEW & ACTIVE
FEAR FACTORY Supernova (Cafvin/

ART OF OYING Get Through This (Decibel Collective)
COHEED AND CAMBRIA The Suffering (Columbia)
STAIND Faling (Fi/Atiantic/
REVELATION THEORY Slow Burn findependent)

ROCK begins on Page 68.

THE BACK PAGES
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SARA EVANS A Real Fine Place To Start /ACA/
MONTGOMERY GENTRY Something To Be Proud Of [Columbia/
CRAIG MORGAN Redneck Yacht Club /387/
KEITH URBAN Better Life /Capitoll
JAMIE 0°'NEAL Somebody’s Hero /Capitol/
GRETCHEN WILSON All Jacked Up /£pic)
JOSH GRACIN Stay With Me (Brass Bed) yric Street/
BROOKS & DUNN Play Something Country /Arista)
LEANN RIMES Probably Wouldn't Be This Way (4sylum/Curty
JASON ALDEAN Hicktown (BBR/
LONESTAR You're Like Comin’ Home /BVA/
TRISHA YEARWOOD Georgia Rain #MCA/
RASCAL FLATTS Skin (Sarabeth) {Lyric Street/
GARY ALLAN Best | Ever Had (MCA/
NEAL MCCOY Billy's Got His Beer Goggles On /903)
) DIERKS BENTLEY Come A Little Closer (Capitol
£} LEE ANN WOMACK He Oughta Know That By Now MCA)
) J0 DEE MESSINA Delicious Surprise (I Believe It) {Curt/
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universsl South)
PHIL VASSAR Good Ole Days (Arista/
k&) LITTLE BIG TOWN Boondocks /Equity)
J CHRIS CAGLE Miss Me Baby (Capitol/
SHODTER JENNINGS 4th 0f July Universal South/
TOBY KEITH Big Blue Note (Show Dog/DresmWorks)
) BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury)
FAITH HILL Like We Never Loved At All (Warner Bros./Curb)
ALAN JACKSON USA Today (Anista)
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol/
2 MARTINA MCBRIDE Rose Garden /RCA/
KENNY CHESNEY Who You'd Be Today (BNA/

#1 MOST ADDED
KENNY CHESNEY Who You'd e Today /BVA/

#1 MOST INCREASED PLAYS

TOP5 NEW & ACTIVE

ISA BROKOP Big Picture {Asylum/Curty
WORL She Hi Me 1

COUNTRY begins on Page 51.

GORILLAZ Feel Good Inc. (Virgin/

311 Oon't Tread On Me (Volcana/Zomba Label Group)
AUDIOSLAVE Doesn't Remind Me fnterscope/Epic)
STAIND Right Here (Flip/Atlantic/

NINE INCH NAILS Only finterscape)

GREEN DAY Wake Me Up When September Ends /Raprise/
FALL OUT BOY Sugar, We're Goin’ Oown (/sland/IDJMG)
FOO FIGHTERS Best Of You (RCA/AMG)

SEETHER Remedy /Wind-up/

RISE AGAINST Swing Life Away (Geffen/

KILLERS All These Things That I've Done fisiand/iDJMG/
WEEZER We Are All On Drugs (Geffen/

SYSTEM OF A DOWN Question! (American/Columbia)
FOC FIGHTERS DOA /RCA/AMG)/

WEEZER Beverly Hills (Geffen/

NICKELBACK Photograph (Roadrunner/!DJMG)

NINE INCH NAILS The Hand That Feeds finterscope/
TRAPT Stand Up (Warner Bros.

WHITE STRIPES My Doorbell (7hird Man/V2)
COLDPLAY Fix You (Capitol/

SHINEDOWN Save Me (Atlantic/

FRANZ FERDINAND Do You Want To (Jomino/Epic/
DISTURBED Stricken (Reprise/

30 SECONDS TO MARS Attack fimmaortal/Virgin}
AVENGED SEVENFOLD Bat Country (Warner Bros.)
SWITCHFOOT Stars {Columbia)

DEATH CAB FOR CUTIE Soul Meets Body (Atiantic/
BECK Girl finterscope/

HOT HOT HEAT Middle Of Nowhere /Sire/Reprise)

10 YEARS Wasteland (Republic/Universal)
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#1 MOST ADDED
KORN Twisted Transistor /Virgin/

#1 MOST INCREASED PLAYS
KORN Twisted Transistor /Virgin/

TOP 5 NEW & ACTIVE
BLOODHDUND GANG No Hard Feelings /Republic/Geffen)
OFFSPRING Can't Repeat (Columbia)

DREDG BugEyes {Interscope)

0.A.R. Love And Memories {Lavs/

VAUX Are You With Me {Lava/

ALTERNATIVE begins on Page 72.
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POWERED [:A{

MEDIABASE

w W
2 € PAULHARDCASTLE Serene (Trigpin’ ‘N Rhythm)
1 2 RICHARD ELLIOT People Make The World Go Round /Artizen)
6 0 DAVE KOZ Love Changes Everything /Capitol/
4 4 STEVE COLE Thursday Warada Jazz)
5 5 PAULJACKSON, JR. Never Too Much (GRP/VMG)
9 @ BRIAN CULBERTSON Hookin' Up (GRP/VMG)
3 7 CHUCKLOEB Tropical (Shanachie/
7 € EUGE GRODVE Get Em Goin' Warade Jaz2/
8 9 PAULTAYLOR Nightlife /Peak)
10 10 KEN NAVARRO You Are Everything (Positive
11 11 KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/AMG}
13 (B WALTERBEASLEY Coolness (Heads Up/
12 13 PAUL BROWN Cosmic Mankey (GRP/VMG/
15 () NDRMAN BROWN West Coast Coolin’ (Warner Bras.)
16 15 DAVID PACK You're The Only Woman /Peak/
17 16 MINDI ABAIR Make A Wish (GRP/VMG/
18 17 MARION MEAOOWS Suede /Heads Up/
19 18 WAYMAN TISDALE Ready To Hang /Rendezvous/
20 19 KEM | Can't Stop Loving You (Motown/Universal)
22 20 DONNY DSMOND Breeze On By (Decca/
21 21 JEFF GOLUB Simple Pleasures (Nerads Jazz/
23 22 BOZSCAGGS Lowdown (Unplugged) (Virgin/
24 NELSON RANGELL Don‘t You Worry ‘Bout A Thing /Koch/
26 MARIAH CAREY We Belong Together //sland/IDJMG)
25 WARREN HILL Still In Love (Pagjezz/Native Language/
27 BONEY JAMES 2:01 AM (Warner Bros.
28 KIM WATERS Steppin’ Out (Shanachie/
- BRIAN SIMPSON It's Al Good /Rendezvous)
29 CHIELI MINUCCI The Juice (Shanachie/
30 DEF JAZZ 1/GERALD ALBRIGHT Hey Young World (GRP/VMG)
#1 MOST ADDED
R
#1 MOST INCREASED PLAYS
| | 4
WHALUM I'll Make Love To You (Ren
SMOOTH JAZZ begins on Page 65.
w W
4 @ DAVID GRAY The One | Love ATD/RCA/AMG)
2 2 ERICCLAPTON Revolution (Duck/Reprise)
5 U2 City 0f Blinding Lights /laterscope/
3 SHERYL CRDW Good Is Good /4&M/lnterscope/
1 JACK JOHNSON Good People (Brushfire/Universal)
6 DAVE MATTHEWS BAND Dreamgirl (RCA/RMG/
7 ROLLING STONES Rough Justice Virgin/
8 COLDPLAY Fix You {Capitol)
9 TRACY CHAPMAN Change /Atiantic/

GREEN DAY Wake Me Up When September Ends /Reprise/
AQUALUNG Brighter Than Sunshine (Sightly Bigger/Red Ink/Columbia)
MIKE DOUGHTY Looking At The World From The Bottom... (ATD/AMG)
NEIL YOUNG The Painter (Reprise)

NICKEL CREEK When In Rome /Sugar Hilj

BONNIE RAITT | Will Not Be Broken /Capitol

9= 200020z 00 00eRee00-0-00

13 BECK Girl flnterscape/

20 HERBIE HANCOCK f/JDHN MAYER Stitched Up /Hear Music/Vector)
26 FRAY Over My Head (Cable Car) /Epic/

18 DESOL Karma (Curty/Reprise)

28 DEATH CAB FOR CUTIE Soul Meets Body (Atlantic/

19 VAN MORRISON Stranded (Geffen/

25 TRISTAN PRETTYMAN Love Love Love (Virgin/

23 AMOS LEE Keep It Loose, Keep It Tight /Biue Note/FMC/
24 JOHN BUTLER TRIO What You Want /Lavs/

21 MELISSA ETHERIDGE Refugee //siand/10JMG/

22 KEANE Bend And Break flnterscope/

29 JAMES BLUNT You're Beautiful fAtiantic/

27 28 WHITE STRIPES My Doorbell /Third Man/V2)

- WALLFLOWERS God Says Nothing Back daterscope/
- BLUES TRAVELER Amber Awaits (Vanguard)

#1 MOST ADDED
SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG/

#1MOST INCREASED PLAYS
DEATH CAB FOR CUTIE Soul Meets Body (Ariantic/

TOP 5 NEW & ACTIVE
ROBERT PLANT & STRANGE SENSATION Al The King's Horses (Sanctuery/SRG)
LEO KOTTKE & MIKE GORDON Swest Emation (RCA Victo/RMG)
NDRTH MISSISSIPP| ALLSTARS Hurry Up Sunrise (ATO(RMG/
DELBERT MCCLINTON One Of The Fortunate Few (Wew West/
SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG/

TRIPLE A begins on Page 75.
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andy Jackson has become a household name. With a rich music-industry background as
an artist and an executive, for the last four years Jacksor. has proven himse f to bz the
one judge on American Ido! who gets it.

Jackson debuted last week as radio’s newest personalizy, hosting Westwood On2's
Randy Jackson'’s Hit List, which counts down the top 30 songs each week in ~he Hct AC
and Urban formats.

Getting into the business: “I grew up in Baton Rouge and started as a musician. I was basically
a kid who loved music. In my neighborhood there were often musicians and local bands practicing on
their front porches. We had these impromptu neighborhood gatherings. As I look back now, after
having traveled the world quite a bit, I F.ad no idea that Louisiana was the greatest place on ea-th to
grow up. It is a state that has its own brand of music. I experienced evzrything from blues to
country to R&B to pop.

“My brother was a drummer in a bard, so I started playing drums, because you kind of pattern
your life after your siblings’ a little bit. Then I started playing guitar. I played saxophone for a while
and wound up playing bass.”

His first break: “There’s that saying, The harder you work, the lukier you become: - worked
really hard and listened and paid attention. It paid off, and I got some very good breaks playing with

There’s an Urban and a Hot AC countdown show. They count down the top 30 songs in the nation
with a different twist each week. We have some very interesting guests who are spawning new music
you probably haven't heard yet. I want to turn people on to songs that I think they'll be hearing
soon on their radios, things that are bubbling under, things that are coming, things that could be
future gems,

“There's also a throwback section where I try to give listeners a little bit of a musical education,
if you will. It's where I say, ‘Hey, here’s an old song that's been used again in a new way in Missy
Eltiott’s “Lose Control.” It was a great song the first time, 20 years ago.”

State of radio: "The overall state of radio is very interesting. People complain about hearing the
sarae 22 songs, but you can only play what the labels give you, so it’s kind of that chicken-and-egg
thing. The music community, as well as radio, should continuously try to challenge themselves to
break the mold and play different things. Even if you have a 22-song playlist, take three of those
spots and play something radically off the radar that’s going to change people’s lives or show some
insight into something else so that it doesn't become generic.”

State of music: “I often get asked ‘What's the deal? Music was so great in the ‘70s. The bands
were incredible, and no two artists sounded alike. What happened? Well, the business is now 5,000
times larger, and, unfortunately, there is the same number of great acts. We say with the Ido!

some rather large people. The first big thing I did was playing with
some local heroes, John Fred And His Playboy Band, who had had a
hit with the song ‘Judy in Disquise. I played with them in the mid-
‘70s. When you get those kinds of gigs, if you're good, you meet
scores of people. It started snowballing from there.”

Moving to the business side: “I lived in New York for a while,
working with Billy Cobham, Herbie Hancock and Jean-Luc Ponty. I
was doing the jazz fusion circuit. Then I moved to San Francisco with
a producer, Narada Michael Walden. We be-ame a production team
and worked with Stacy Lattisaw and Angela Bofill. We did about 40
records and got some breaks. We started working on the comeback
Aretha Franklin record and Whitney Houston albums and started
having huge success, so I started paying attention to the business
side.

“1 was in Journey during the last couple of years of the band
and made maybe a hundred records for various artists. Then I moved
to Los Angeles. I was working like crazy as a session guy, and a
friend of mine, David Kahn, who had been a producer in the San
Francisco Bay Area, was working at Columbia Records. I had a
meeting with them, and they were like, Dude, did you ever think
about doing A&R? And I was like, ‘Dude, I don't want to do A&R. I
hate those people. They are responsible for the horrible music on the
radio”

“So I became one of those guys. What a way to eat your words,
right? I became an A&R guy for Columbia Records. I was a VP and a
staff producer there for about eight years, then spent about four
years at MCA Records as Sr. VP of the A&R staff producers.”

Becoming a judge on American Idol: “Simon Fulter, who owns
the show, owned 19 Management until recently, when he sold to Bob Sillerman. Simon and I had tze
same agent. The agent approached me about this show that was going gangbusters in the U.X. He
said, ‘They're thinking about bringing it to the States. I don't know if this is something you would
ever think about doing, but I think it could be really cool, and I think yos would be good fer it! I
go, ‘What is it? He said, ‘It's a music show on TV, kind of like a judging kind of thing, and I was like,
‘This sounds crazy, dude!

“T went to the audition on a whim. I'm always looking for interesting, different things to do,
and you know what they say about keeping the extensions of a man or a person growing. I laugh
that I'm on a music show judging musical talent and it also happens to be what I actually do in rea
life.”

Sitting through the auditions: “We se2 a cross section of people in each city, so by the end f
the auditions — let's say it's seven cities — we will probably see 3,000 people. We're looking for th2
best undiscovered talent in America, which is what Idol is about. I think we and the public — who
have really helped us — have been able to find that every season. Carrie and Bo this year are
amazing. We love that we had a country pop singer and a Southern rock guy. That’s what's grzat
about this show.”

On the show’s success: “We had no idea how to do it, and that's one of the things that helped
it become successful. I have this thing that humans, if they know too much, they'll mess up
anything. It's really, really cool that we didn't know much and just felt our way through it. And, lo
and behold, we have a very exciting show on our hands. We're heading into season five, dude.

On debuting his radio show: “What's amazing about it is that I love 1adio. Radio’s been my
friend my whole life. I'm a producer and I'm a manager, so I actually make records for the radic. It's
perfect synergy to me to have something going on in radio.”

About the show: “It's called Randy Jackson's Hit List, and it's on Westviood One Networks.
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RANDY JACKSON

Musician, Music Executive, TV Personality,
Host of Randy Jackson’s Hit List

auditions, If you guys saw a miltion people, how many good ones do
you think you'd find?>' Probably four or five.

“It’s the same thing with the music industry today. You have a
triltion artists putting out records and there is still a handful of about
10 or 12 who are really great. That's just the way it is. I feel for
record labels and A&R people making records because I know how
hard it is. The same thing goes for finding hit songs. I know how hard
those are to find.”

Most influential individual: "I grew up loving a host of
musicians: Jimi Hendrix, Led Zeppelin, Sly And The Family Stone, The
Beatles, Motown, James Brown, Parliament-Funkadelic. Then, being a
bass player, there's Paul McCartney, Stanley Clarke, Jaco Pastorius,
Larry Graham — the list goes on.”

Career highlight: “I look back on some of the records I've made,
and some of them were great. The other day I was listening to a Deon
Farmis record I made at Columbia. He was an artist I signed, and nine
years later it’s still an amazing record. I'm proud of all the work I've
done with Mariah Carey and proud of having a hand in her new
record. She’s an amazing talent.

“One of the things I love most about my career and life is that
I've been able to work with such talented people. Making records with
Bruce Springsteen, working with Bob Dylan, Aretha Franklin —
legends. Even the Journey guys. I think about times onstage with
those guys and in the studio, and it just doesn't get any better.”

Career disappointment: “T am really happy about all of it. All
the mistakes I've made have only been lessons that I've learned from,
so I'm blessed. I've gotten more than I ever thought I'd get, and I'm
continuing to.”

Favorite radio format: 1 listen to all of it — Country, hip-hop, CHR/Pop, Rock.”

Favorite television show: “Entourage.”

Favorite current song: “Mariah Carey’s ‘We Belong Together! It's an amazing, complete record.
Rascal Flatts have one of the best songs, ‘God Bless the Broken Road! Breakaway’ by Kelly Clarkson is
an amazing record. The whole Green Day record is an amazing album. I love The Killers. Ludacris’ new
record is amazing. Kanye West's new album is unbelievable. R. Kelly’s hip-hopera Trapped in the
Closet, the five-part series, is unbelievable.”

Favorite movie: “Wedding Crashers.”

Favorite book: “What's Up, Dawg? written by this quy named Randy Jackson. I wrote it a year
or so ago. There are so many great insights for the would-be singer, songwriter, musician,
entertainment person or businessperson, and friends of mine give shout-outs and tidbits of
information.”

Favorite restaurant: “In Los Angeles, Asia De Cuba, Ago and Katana.”

Beverage of choice: “Water.”

Hobbies: “Tennis and hanging with my kids.”

E-mail address: “hitlist@randyjackson.biz.”

Advice for broadcasters: “Try to think outside the box and try to take more chances to
personalize your station and what you do so that nothing becomes cookie-cutter. Music shouldn't be
that way, and neither should radio stations. Try to do something different, musically speaking, at
least once a day, because people’s ears are open; and you have their respect. The public is depending
on you, so take that responsibitity seriously.”

Advice for the labels: “Same thing. The public depends on you to feed them the next greatest
and latest thing that they should know about, so act accordingly and try to find a good balance
between art and commerce. Nothing should be just be commerce because music still is an art form.”


www.americanradiohistory.com

Programming Benefits Budget Benefits

* Buy It/Own It—no long-
term lease or contract.

* 100% Windows®—
faster and easier to use.
¢ One Price—regardless of

* Goal-Seeking Technology—
marker size.

dial i the perfect song.
* User Defined Database— * No Limits—no additional
we customize it just for you. : fee for multiple stations.
¢ Compatible with virtually all i « Consolidate Support—no
traffic and automation systens. " : excess or duplicated expense.

* HD Multicast ready * Free E-mail Support option
now fits the tightest budget.

Scheduling™

1000+ NEW USERS CAN'T BE WRONG. SCHEDULE A PERSONAL TOUR TODAY.

www.mmwin.com e 1.800.326.2609



www.americanradiohistory.com

BRIGHT COLORS. LONG-LASTING. DURABLE. WEATHER-RESISTANT.

.‘
4

o
-
‘ "

Need more attention?

<==GCommunication
oo Graphics Inc

(800) 331-4438 - www.cgilink.com

=



www.americanradiohistory.com

