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Here is the R&R Ratings Report, 1979,
Volume II. In this document we will review
the ratings events in all 90 syndicated
Arbitron markets in which there was a fall
survey. Multi -book trends are broken out
on the Market -Buy -Market computer sys-
tem to give ad agencies, stations, and
consultants an idea of what has been tak-
ing place in these markets over the last
several Arbitron surveys. We are also
again including the format penetration pie -
charts for each market. You may want to
compare the charts in this report to the
charts in our original Report to see if for-
mat preference is changing in a particular
market.
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first class to the United States, Canada,
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We've added new features in Volume II
of the 1979 Ratings Report. Based on
your input, we are now listing the top ten
stations in the U.S. by format. There are
rankings based on average quarter-hour
share and cume persons. You will also
find a listing of the top 50 drive -time sta-
tions. Where applicable, the featured drive -
time personality on the top average and
cume stations will be listed. We have ex-
panded the format pie -chart feature to cover
national and regional musical preferences.
You'll find out which format is tops in each
part of the nation, and what was the top
format, in the fall survey, across the na-
tion. Finally, you will note that in order to
reflect the realities of buying radio time,
we have revised the demographics shown
in the trends and rankings. Adults 25-54,
now the top demo in terms of advertising
buys, replaces 25-49 in our printouts.

My thanks go out to the R&R staff once
again for their vast efforts in making this re-
port a reality. Special thanks to Associate
Editor Linda Moshontz for working above
and beyond the call. R&R's format editors
aided immensely in research and guidance,
with timely aid from their associate editors.
Art Director Richard Zumwalt and the
production staff worked unceasingly to
turn this report into published form. Exe-
cutive Editors John Leader and Ken Barnes
offered advice and smoothed out some
rough edges. Finally, once again special
thanks to Gil Bond, GM of Market -Buy -
Market, for the indispensable in-house
computer service. Jhan Hiber

Format Codes
Format codes were assigned based on

the latest information derived from the rele-
vant stations involved. R&R realizes that
these codes are generalizations but we
provide them for comparison purposes.

Market Overviews
The information contained in the mar-

ket overviews for the 90 surveyed markets
is obtained from a variety of sources, in-
cluding the stations themselves. R&R re-
serves the right to exercise our editorial
judgment regarding which stations are
mentioned in the overviews and the infor-
mation mentioned on each market. Every
effort has been mate to provide the high-
est quality informs on and data for your
perusal.

This data is copyrighted by Arbitron.
Non -subscribers to Arbitron syndicated ra-
dio service may not reprint or use this in-
formation in any form.

PLEASE NOTE!!!
You'll note that all simulcast stations are

listed separately in the most recent Octo-
ber/November '79 ratings. This has been
done to give you a better look at AM versus
FM listening for the markets involved.

You may notice that the total week aver-
age persons shares 12+ shown for each
market may contain some minor variances
with the numbers shown in the respective
Arbitron report. Owing to different methods
of rounding and computing the total week
shares, the Market -Buy -Market 12+ total
week shares may be different by tenths of
a share point from the Arbitron. It appears
that the MBM system may be more precise,
but beginning with the 1980 Ratings Re-
port MBM will revise its software to match
the data produced by Arbitron.
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R&R has received requests to compile and publish data on musical preferences and include such in -

0 formation in our Ratings Report. Below is the national chart showing how each major format fared among
the 90 Arbitron markets measured in the fall sweep. We hope you will find this useful for a quick look atcc

cc preferences in radio usage nationwide.
In addition to this national chart, the following pages show differences in radio usage among the four

regions of the country. The regions used are comparable to the regions used by our format editors for
their reporters. Each market in the respective region was tallied, using the market pie -charts, to develop
the regional charts. The regional data was then used to compile the national chart you see below.
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Format Legend
A-AOR, B -Black, BB -Big Band, BM-Beau-

titul Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.



The Monster Returns...
The most important radio event of our times . . . A monumental journey through the
music that has shaped the culture of the late 20th century. The sounds, the words, the
emotions that have moved us all.

Now it can be heard, the product of sixteen years of musical growth, the stories of the
people who helped it happen, updated for 1980 in the style and feel of today.

The Monster AOR show of our time, ALBUM GREATS: A History of Album Rock.
Produced by TM and Goodphone. Created by Bert Kleinman, Mike Harrison and Tom
Yates.

89 stations ran this unprecedented blockbuster during the Spring '79 sweep. Don't miss
out, call Neil Sargent or Ron Nickell COLLECT AT (214) 634-8511 NOW!

Already Sold This Spring To:

WPLJ, New York; KSHE, St. Louis; WWWW , Detroit,' KZEW, Dallas;

W COZ, Boston; WIYY, Baltimore; 94Q, Atlanta; KMEL, San Francisco;

WLRS, Louisville; KDKB, Phoenix; KWST, Los Angeles; KZAP, Sacramento,'

DC101, Washington DC; WSYR-FM, Syracuse; WQDR, Raleigh; And More

UPDATED FOR 1980
. . . An Unprecedented Artistic And Ratings Success.

9Lr3U
GRE9,11-74
A HISTORY OF ALBUM ROCK

TM Special Projects

1349 Regal Row  Dallas, Texas 75247  Ron Nickell V.P.  (214) 634-8511
Produced by TM Special Projects and Goodphonc Communications. Created by Mike Harrison, Bert Kleinman and Tom Yates.

© 1979 TM Special Projects. All rights reserved.
Represented Internationally by O'Conner Creative Services - Los 1ngeles, 213-7633500 - Sydney-. Xustralia. 02-136-1766

A subsidiary of Shamrock Broadcasting Company, Inc.
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The Rock Lifestyle
30/ I 0 TV Campaign

"The Best TV Spot Ever Made For
A Contemporary Radio Station."

George Williams
VP/Programming

Southern Broadcasting

Just Completed:

Q 1 05/Tampa

KMJK/Portland
Q94/Richmond

A Division of Radio & Records. Inc.

Customized For Each Station
With Call Letter Reinforcement

Seven Times

40§g::MONOVVV,r47//...i' %,:g.WV/1;7.44101M4-4V4t0:i:':"P /". ' ":;;;;;',77

Call Today For Information On How You Can
Get It Exclusively For Your Station

213-553-4330

FM STEREO

Q94
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ON MERCURY RECORDS
AND TAPES 0

I SRM-1-4001

PHONOGRAM, INC. PRODUCED BY RUSH AND TERRY BROWN
A POLYGRAM COMPANY
DISTIWIll/ED BY POLYGRAM 0157,11.1.14 It. RAY DANNIELS/VIC WILSON

RUSH APPEARS ON ANTHEM RECORDS IN CANADA.
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DRIVE -TIME DOMINATORS
Who are the top air personalities in the nation? What are the

op 50 stations in morning and afternoon drive? The information
)elow gives you an overview of the dominant stations in each
)f radio's key periods and answers those questions.

R&R has compiled data from the 0/N '79 Arbitron reports
elating to the dayparts of Monday -Friday, 6-10am and 3-7pm.
Ve have ranked stations according to their average quarter hour

Average Quarter Hour Shares

Top 50
Average Quarter Hour Share, 12+

AM Drive (M -F, 6-10am)

1 YVTICIHartford (PA) - Bob Steele
2 WOWO/Ft. Wayne (PA) - Bob Sievers
3 KFABIOmaha (PA) - Don Cole
4 KDKAIPittsburgh (PA) - Jack Bogot
5 KMOXJSr. Louis M - Rex Davis -Bob Hardy
6 WRV AlRichmond (PA) - Alden Aaroe
7 WCCOIMinneapolis (PA) - Roger Erickson -

Glen Olson
8 WIVK-AM-FM1Knoxville (C) - Claude

Tomlinson
9 KGMBIHonolulu (PA) - Aku

10 WELI1New Haven (PA) - Ron Rohmer
11 WGNTIHuntington (PA) - Bruce Allen
12 KRMGITuIsa (PA) - John Erling
13 WAKR1Akron (PA) - Adam Jones -Bob Allen
14 WAYS-WROQICharlotte (R) - Murphy In The

Morning

15 WSYR1Syracuse (PA) - Ed Murphy
16 WDEFIChattanooga (PA) - Luther Massengill
17 WGYIAIbany-Schenectady (PA) - John Leslie
18 WKZOIKalamazoo (PA) - John McKay
19 WHAMMochester (PA) - lack Slattery -

George Haefner
20 WHIO1Dayton (PA) - Lou Emm
21 WIBCIIndianapolis (PA) - Gary Todd
22 KFQD1Anchorage (PA) - Marcus In The

Morning
23 KTOKI0klahoma City (PA) - Bob Riggins
24 WVLKILexington (R) - Jack Pattie
25 WBBWIYoungstown (1) - Dan Ryan
26 WX0KIBaton Rouge (B) - Jim Taylor
27 WHOIDes Moines (NIT) - Bob Wilbanks-

Kip Allen

[ 28 KFH1Wichita (C) - Hooter Myers
28 WPTFIRaleigh (PA) - Maury O'Dell
30 WMBDIPeoria m - Bill Rogers -Bob Carlton
31 WABB-AM-FM1Mobile (R) - Gary Mitchell
31 WBEN1Buffalo (PA) - Jeff Kaye
33 WTMJIMilwaukee (PA) - Gordon Hinkley
34 WGNlChicago (PA) - Wally Phillips
35 KV001Tulsa (C) - Jack Fox
36 WISIColumbia (PA) - Len Hathaway
37 WEZOIRochester (BM) - Jerry Warner
38 WSBIAtianta (PA) - John Moore -Jim Howell
39 WKBWIBuffalo (R) - Dan Neaverth
40 KOBIAlbuquerque (PA) - Dan Evans
41 KHAR1Anchorage (BM) - Fern Chandonnet
41 KHEY1E/ Paso (C) - Charlie Russell

41 WMAtiWashington, D.C. (PA) - Harden &
Weaver

44 WDEF-FM!Chattanooga (BM) - Luther
Massengill

45 KGWIPortland (R) - Craig Walker
46 WSPD1Toledo (PA) - lack Mitchell
47 WOOD/Grand Rapids (PA) - Bruce Grant
48 WBALMa/tirnore (PA) - Bob Jones
49 KMJI1Fresno (PA) - Alan Richmond
50 KYWIPhiladelphia (N) - Harry Johnson -

Harry Donohue

Top 50
Average Quarter Hour Share, 12+

PM Drive (M -F, 3-7pm)

1 WKEE-AM-FMIHuntington (R) - Scott Bradey 1

2 KFABIOmaha (PA) - Gary Saddlemeyer 2

3 WIVK-AM-FM1Knoxville (C) - Ed Brantley 3

4 WSKZ/Chattanooga (R) - Rich Phillips 4

5 WEZO1Rochester (BM) - Bonneville 5

6 WIOTIToledo (A) - Terry Sullivan 6

7 WELIINew Haven (PA) - Dick McDonough 7

8 WOWOIFt. Wayne (PA) - Chris Roberts 8

9 WX0KIBaton Rouge (B) - AI J Wallace 9

10 WEZKIKnoxville (BM) - Don Foreman
11 WEZVIFt. Wayne (BM) - Paul Tein 10

12 KMOX/St. Louis (T) - Art Fleming
13 WKQQILexington (A) - Dave Krusenklaus 11

14 WABB-FM1Mobile (A) - Joe Madison 12

15 WBTICharlotte (PA) - Dick Durante
16 WTIC1Hartford (PA) - Tom Tyler
17 WRVAIRichmond (PA) - Dick Hemby
18 WIYEIButfalo (BM) - Joe Chille
19 WKRG-FM/Mobile (R) - Chris Bryan
20 KRMGITulsa (PA) - Commander Ken Rank
20 WLQR/To/deo (BM) - Rick McDonald
20 WRVQIRichmond (R) - Jeff Jackson
23 KDKAIPittsburgh (PA) - Bill Steinbach
24 WFMFIBaton Rouge (R) - J.I. Stone
25 )(MB/Spokane (R) - Brian Gregory
26 WCCOIMinneapolis (PA) - Steve Cannon
27 KDON-FM15a/inas (R) - TM Stereo Rock 22

28 WKZW/Peoria (R) - Charlie Quinn 23

29 WLAP-FMILexington (R) - TM Stereo Rock 24
30 WLYF/Miami (BM) - George Rudolph
31 KENI1Anchorage (R) - Tim Allen
32 KOKYILittle Rock (B) - Larry OlaY
33 KGORIOmaha (R) - Scott Cannon
33 WNOKIColumbia (R) - Century 21
33 WSYR1Syracuse (PA) - Larry Martin
36 KASE/Austin (BM) - Bonneville
36 WHIO-FM/Dayton (BM) - Jim Jones
38 KFQDIAnchorage (PA) - Ed Riley
39 WSWTIPeoria (BM) - Shulke
40 WMEEIFt. Wayne (R) - John David Spangler
40 WWLV1Daytona Beach (BM) - Dave Laing
42 KPNW-FMIEugene (BM) - Bonneville 35

42 KTOKIOklahoma City (PA) - Ed Sossen
42 WEAT-FM1West Palm Beach (BM) - Shulke 37
45 KINTIEI Paso (R) - Jhani Kaye
46 WFMKILansing (PA) - Kara Gallagher
46 WISIColumbia (PA) - Don Reed 40
48 KFHIWichita (C) - Frank Stanton
48 WHO1Des Moines (NIT) - John London
50 WOOD-FM/Grand Rapids (BM) - Shulke
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shares and 12+ cume for these dayparts. Ranks are shown with
station, market, and format, plus where applicable the name of
the drivetime personality. Besides listing the nation's top person-
alities, the chart shows the dominant formats in these key day -

parts. Note, for instance, the dominance of Pop/Adult stations in
the AM drive average share rankings - 32 of the 50 stations are
PA. No other format is so strong in other dayparts or comparisons.

Cume Persons

Top 50
Cume Persons 12+

AM Drive (M -F, 6-10am)

WINS1New York (N) - Paul Smith -Jim McGiffert
WCBS/New York (N) - Lou Adler -Jim Donnelly
WABCINew York (R) - Harry Harrison
WOR/New York (TIPA) - John Gambling
WNBCINew York (R) - Don Imus
WGNIChicago (PA) - Wally Phillips
WKTIONew York (D) - Dale Reeves
WEILSINe\ v York (B) - Ken Webb
KYWIPhiladelphia (N) - Harry Johnson -

Harry Donohue
KFWB1Los Angeles (N) - Chet Douglas -

Dan Avey
WLSIChicago (R) - Larry Lujack
WBBM/Chicago (N) - John Hultman

Dale McCarren
KDKAIPittsburgh (PA) - Jack Bogot

York (A) - Jim Kerr
KNXILos Angeles (N) - Russ Powell -Alex Sullivan
KMOX1St. Louis M - Rex Davis -Bob Hardy
KABC/Los Angeles M - Ken Minyard-

Bob Arthur
WRFMINew York (BM) - Jim Aylward
WCCOIMinneapolis (PA) - Roger Erickson -

Glen Olson
WCBS-FM1New York (0) - lack Miller
KCBSISan Francisco (N) - Al Hart
WNEWINew York (PA) - Ted Brown
WIRIDetroit (PA) - I P. McCarthy
KGOISan Francisco (N) - Jim Dunbar -

Ted Wygant
WHNINew York (C) - Del De Montreux
KFI/Los Angeles (R) - Lohman & Barkley
WMAUWashington, D.C. (PA) - Harden &

Weaver
KMET/Los Angeles (A) - Jeff Gonzer
WLUPIChicago (A) - Steve Dahl
WMAQIChicago (C) - Lee Sherwood
WNEW-FM/New York (A) - Dave Herman
KFRCISan Francisco (R) - Dr. Don Rose
WPAT1New York (BM) - Ken Lamb
WLOOIChicago (BM) - Mike Lewis
WHDH1Boston (PA) - Jess Cain
WBZIBoston (PA) - Carl deSuze
KLAC1Los Angeles (C) - Dick Haynes
KBIG/Los Angeles (BM) - Phil Reed
WMCA/New York M - Steve Powers
WEEI1Boston (N) - Bill Lawrence -Diane Stern

CKLWIDetroit (R) - Dick Purtan-Torn Ryan
WXLOINew York (R) - Mike Wade (Oct.) -

Scotty Brink (Nov.)
KH)ILos Angeles (R) - Rick Dees
WWI/Detroit (N) - Joe Donovan -Don Patrick
WINDIChicago (N) - Lee Rodgers -

Larry Langford
WPAT-FM/New York (BM) - Ken Lamb
WYNYINew York (PA) - Larry Kenney
WIPIPhiladelphia (PA) - Tom Moran
KRLA1Los Angeles (RIO) - Art Laboe
WFILIPhiladelphia (R) - Don Cannon

Top 50
Cume Persons 12+

PM Drive (M -F, 3-7pm)

1 WABCINew York (R) - Dan Ingram
2 WKTUINew York (D) - Paco
3 WBLS/New York (B) - Frankie Crocker
4 WCBSINew York (N) - Ben Farnsworth -

Pat Parson

5 WNBCINew York (R) - Frank Reed
6 WINS/New York (N) - Stan Burns -

Irwin Brown
7 WPLI/New York (A) - Pat St. John
8 WLS1Chicago (R) - Bob Sirott
9 WRFMINew York (BM) - Wes Richards

10 WCBS-FMINew York (0) - Dick Heatherton
11 WGNIChicago (PA) - Bil Berg
12 WORINew York (T1PA) - Gene Klavan

13 KMET1Los Angeles (A) - Jack Snyder
14 WHNINew York (C) - Mike Fitzgerald
15 WPAT-FMINew York (BM) - Mike Masters
16 KNXILos Angeles (N) - Harry Birrell
17 WLOOIChicago (BM) - Ralph Rowland
18 KFWBILos Angeles (N) - Charlie Brailer-

Vince Campagna
19 KYWIPhiladelphia (N) - Bob Nelson -

Bill Bransome
20 WMCA1New York (T) - Barry Farber
21 WPAT1New York (BM) - Mike Masters
22 WLUP1Chicago (A) - Mitch Michaels
23 WXLOINew York (R) - John Larrabee
24 KDKAIPittsburgh (PA) - Bill Steinbach
25 WNEW-FM/New York (A) - Scott Muni
26 KBIGILos Angeles (BM) - Grant Nielsen
27 KR LA/Los Angeles (RIO) - Johnny Hayes
28 KRTH1Los Angeles (R) - Brother John
29 WBBM1Chicago (N) - Sherman Kaplan -

Alan Krane
30 KMOX/St. Louis (T) - Art Fleming
31 KLACILos Angeles (C) - Harry Newman
32 KABC1Los Angeles (T) - "Sportstallk"

(Rotating Hosts)
33 Ki011Los Angeles (BM) - Tom Storey
35 KFRC/San Francisco (R) - I.B. Barron
35 KGOISan Francisco (N) - Diana Walter -

Ed Baxter
36 KFIlLos Angeles (R) - Jack Armstrong
37 WRIFIDetroit (A) - Art Penhallow
38 WMAQ1Chicago (C) - Charlie O'Neil
39 KCBS1San Francisco (N) - Larry Cooper
40 WLAKIChicago (BM) - Dave Rafferty
41 WMMR1Philadelphia (A) - Tom Moran
42 WYNY1New York (PA) - Steve O'Brien
43 WWSHIPhiladelphia (BM) - Peter Edwards
44 KHJ1Los Angeles (R) - Bobby Ocean
45 WTFM1New York (PA) - Frank Kelly
46 WCCO1Minneapolis (PA) - Steve Cannon
47 KUTE1Los Angeles (D) - Joe Green
48 WJR/Detroit (PA) - Jim Davis
49 WJIBIBoston (BM) - Warren Schtoeger
50 KITS-FMILos Angeles (D) - Mike Wagner

 Now (NIT) format.
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FORMAT LEADERS
What are the top 25 stations in the U.S.? Below

you'll find the lists of stations - based on average quar-
ter hour share and cume persons - that are tops in the
country.

On the pages that follow you will find the top ten
stations in the U.S. for each of eight major formats
(again ranked on average share and on total cume).

Please note that the total week average quarter hour
shares used for the ranking are those generated by the
Market Buy Market computer system. Because this
system computes the total week share percentages on
a basis slightly different from the way Arbitron performs
this task, you may find some minor differences between
the total week shares shown in the format leader listings

and the shares shown in the local Arbitron report.
The formats for which you will find the listing of top

stations are:

AOR
Beautiful Music
Black/Pop Rhythms
Country
Dancemusic
News/Talk
Pop/Adult
Top 40

Monday, Sunday, 6am-midnight, Metro, Total Average
Persons 12+ Share. Total Cume Persons 12+.

The Top 25 Stations In The U.S.

Average Quarter Hour Shares
1 KFAB/Omaha (PA) 34.2
2 WOWO/Ft. Wayne (PA) 26.7
3 WTIC-AM/Hartford (PA) 25.4
4 KMOXISt. Louis (N/T) 24.6
5 KDKA/Pittsburgh (PA) 22.7
5 WEZO-FM/Rochester (BM) 22.7
7 WCCO-AM/Minneapolis (PA) 22.5
8 WRVA/Richmond (PA) 21.5
9 WIVK-FM/Knoxville (C) 21.4
9 WXOK/Baton Rouge (B) 21.4

11 WELIINew Haven (PA) 21.3
12 WIOTIToledo (A) 20.2
13 KRMG/Tulsa (PA) 20.0
14 WSYR/Syracuse (PA) 18.4
15 WGY/Schenectady (PA) 18.3
16 WSKZ-FM/Chattanooga (R) 18.2
17 KFQD/Anchorage (PA) 18.1

18 KTOK/Oklahoma City (PA) 17.9
19 KDON-FM/Salinas (R) 17.8
19 WABB-FM/Mobile (A) 17.8
21 WKEE-FM/Huntington (R) 17.7
22 KASE-FM/Austin (BM) 17.5
23 WGNT/Huntington (PA) 17.4
24 WBT/Charlotte (PA) 17.2
25 WEZV/Ft. Wayne (A) 17.1
25 WRVQ/Richmond (R) 17.1

Cume Persons
1 WABC/New York (R) 2,710,500
2 WCBSINew York (N) 2,462,700
3 WINS/New York (N) 2,348,500
4 WKTUINew York (D) 2,116,200
5 WOR/New York (T/PA) 2,007,800
6 WNBC/New York (R) 1,960,200
7 WBLS/New York (B) 1,646,600
8 WGN/Chicago (PA) 1,478,500
9 WPLJ/New York (A) 1,396,900

10 WLS/Chicago (R) 1,374,500
11 WRFM/New York (BM) 1,333,100
12 WCBS-FM/New York (0) 1,274,800
13 WBBM-AM/Chicago (N) 1,242,900
14 KYWIPhiladelphia (N/T) 1,211,700
15 KFWB/Los Angeles (N) 1,205,500
16 KNX-AM/Los Angeles (N) 1,135,700
17 WHN/New York (C) 1,092,100
18 WNEW AM/New York (PA) 1,086,800
19 WXLO/New York (R) 1,059,200
20 WMCAINew York (T) 1,039,100
21 WPAT-FMINew York (BM) 1,005,300
22 KMET/Los Angeles (A) 998,800
23 KDKA/Pittsburgh (PA) 990,700
24 WPAT-AM/New York (BM) 965,600
25 WNEW-FM/New York (A) 936,700

(Note: Two stations tied for 5th, 9th, 19th, and 25th positions.)
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Average Quarter Hour Shares Cume Estimates
coco
0z

1

2

WIOT/Toledo
WABB-FM/Mobile

20.2
17.8

1

2

WPLJ/New York
KMET/Los Angeles

Pa
cc
cc
.5

3

4

WEZV/Ft. Wayne
WKQQ/Lexington

17.1

16.4
3

4

WNEW-FMINew York
WLUPIChicago

cc 5 WG0T-FM/Anchorage 13.6 5 WPIXINew York
6 WLVQ/Columbus 12.9 6 WRIF/Detroit
7 KYYSIKansas City 12.7 7 KLOSILos Angeles
8 KILO-FM/Colorado Spring 12.6 8 WMMR/Philadelphia
9 WZZO-FM/Allentown 12.5 9 WWWWIDetroit

10 WMJCVRochester 11.8 10 WYSP/Philadelphia

Average Quarter Hour Shares Cume
1 WEZO-FM/Rochester 22.7 1 WRFM/New York
2 KASE-FM/Austin 17.5 2 WPAT-FMINew York
3 WEZK-FM/Knoxyille 16.8 3 WPAT/New York
4 WEAT-FM/West Palm Beach 16.7 4 WLOO/Chicago
5 WWLV-FM/Daytona Beach 16.4 5 KBIGILos Angeles
6 WLYF-FM/Miami-Ft. Lauderdale 16.1 6 WLAKIChicago
7 WJYE-FM/Buffalo 15.8 7 KJOIlLos Angeles
7 WLQR-FM/Toledo 15.8 8 WWSHIPhiladelphia
9 WSWT-FM/Peoria 15.7 9 WJIB-FM/Boston

10 WHIO-FM/Dayton 15.5 10 KOSTILos Angeles

1,396,900
998,800
936,700
819,500
712,300
696,600
677,000
665,800
547,700
488,400

Estimates
1,333,100
1,005,300

965,600
868,700
859,900
731,700
693,500
642,000
590,600
537,400

Mark/Pap Rhythms
Average Quarter Hour Shares Cume Estimates

1 WXOK/Baton Rouge 21.4 1 WBLSINew York
2 KOKYILittle Rock 16.1 2 WBMXIChicago
3 WOIC/Columbia, SC 12.2 3 WVONIChicago
4 WPDQ/Jacksonyille 11.4 4 WDAS-FM/Philadelphia
5 WENN-FM/Birmingham 10.3 5 KDAY/Los Angeles
6 WTLC-FM/Indianapolis 9 8 6 KSOLISan Francisco
7 WHRK-FM/Memphis 9 3 7 KDIA/San Francisco
8 WNOOIChattanooga 8 2 8 WOOK/Washington, D.C.
9 KMJQIHouston 81 9 WJ LB/Detroit

10 WDIA/Memphis 8 0 10 MK/Chicago

Average Quarter Hour Shares Cume Estimates
1 WIVK-FM/Knoxyille 21.4 1 WHN/New York
2 KFH/Wichita 17.0 2 WMAQ/Chicago
3 KVOO/Tulsa 16.9 3 K LAC/Los Angeles
4 WTCRIHuntington 15.8 4 WBAPIDallas-Ft. Worth
5 KSSN-FMILittle Rock 14.4 5 KSCS-FM/Dallas-Ft. Worth
6 WIRK-FMIWest Palm Beach 13.0 6 KIKK-FM/Houston
7 WYNK-FM/Baton Rouge 12.9 7 WHK/Cleyeland
8 WSOC-FM/Charlotte 12.8 8 WCXI/Detroit
9 KFDI/Wichita 12.5 9 KNEW/San Francisco

10 KVET/Austin 12.3 10 WDGY/Minneapolis

1,646,600
567,200
480,900
446,000
429,400
376,000
355,100
355,000
354,100
332,000

1,092,100
869,600
805,000
427,800
399,600
373,500
361,200
351,300
339,100
329,400
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Average Quarter Hour Shares Cume Estimates
1 KIKI/Honolulu 12.3 1 WKTUINew York 2,116,200 c,c)

2 KHFI-FM/Austin 8 4 2 KIIS-FM/Los Angeles 693,300 5

3 WB LX-FM/Mobile 7 9 3 KUTE/Los Angeles 628,800

4 WKTU-FM/New York 6 8 4 KSFX/San Francisco 440,200

5 KRLY-FM/Houston 6 6 5 WGCI-FMIChicago 396,600 Cc5

6 WRAP/Norfolk 6 4 6 WCAU-FM/Philadelphia 359,200

7 KLAV-FM/Las Vegas 6 1 7 WXKS-FM/Boston 356,900

8 KSETIEI Paso 5 9 8 KRLY/Houston 334,800

9 WXKSIBoston 5 5 9 WZZD/Philadelphia 330,700

10 KBYRIAnchorage 5 3 10 WDAI-FMIChicago 308,100

News/Talk
Average Quarter Hour Shares Cume Estimates

1 KMOXISt. Louis 24.6 1 WCBSINew York 2,462,700

2 WBBW/Youngstown 14.4 2 WINS/New York 2,348,500

3 WMBD/Peoria 13.9 3 WORINew York 2,007,800

4 KYW/Philadelphia 10.5 4 WBBMIChicago 1,242,900

5 KIRO/Seattle 10.2 5 KYW/Philadelphia 1,211,700

6 KOAIDenver 10.0 6 KFWB/Los Angeles 1,205,500

7 KGOISan Francisco 9 2 7 KNX-AMILos Angeles 1,135,700

8 WQBK/Albany 91 8 WMCAINew York 1,039,100

9 WOAIISan Antonio 7 7 9 KABC/Los Angeles 910,400

10 KRLD/Dallas-Ft. Worth 7 4 10 KGO/San Francisco 884,600

Average Quarter Hour Shares Cume Estimates
1 KFABIOmaha 34.2 1 WGNIChicago 1 478 500

2 WOWO/Ft. Wayne 26.7 2 WNEWINew York 1 086,800

3 WTIC/Hartford 25.4 3 KDKAIPittsburgh 900,700

4 KDKA/Pittsburgh 22.7 4 MR/Detroit 916,600

5 WCCO/Minneapolis 22.5 5 WYNYINew York 826.200

6 WRVAIRichmond 21.5 6 WCCOIMinneapolis 771,900

7 WELI/New Haven 21.3 7 WHDHIBoston 767,600

8 KRMG/Tulsa 20.0 8 WBZ/Boston 749,400

9 WSYR/Syracuse 18.4 9 KMPC/Los Angeles 748,900

10 WGY/Schenectady 18.3 10 WMAL/Washington, D.0 713,700

TOP -40
Average Quarter Hour Shares Cume Estimates

1 WSKZ-FMIChattanooga 18.2 1 WABC/New York 2,710,500

2 KDON-FM/Salinas 17.8 2 WNBC/New York 1,960,200

3 WKEE-FM/Huntington 17.7 3 WLS/Chicago 1,374,500

4 WRVQ-FM/Richmond 17.1 4 WXLOINew York 1,059,200

5 WKZW-FM/Peoria 16.8 5 KFI/Los Angeles 811,800

6 WKRG-FM/Mobile 16.6 6 KHJ/Los Angeles 809,400

7 WVLKILexington 15.5 7 KFRCISan Francisco 786,300

8 KJR13/Spokane 15.3 8 KRTH/Los Angeles 774,400

9 WKXX-FM/Birmingham 14.5 9 CK LW/Detroit 656,200

10 K EN I/Anchorage 14.4 10 WFIL/Philadelphia 627,300

10 WLAP-FMILexington 14.4
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DESCRIPTION: Those households whose phone
numbers can not be obtained using phone
directories. Includes those households that
choose to have their phone number unlisted
and those that have recently moved or
changed numbers since the directory was
published.

In some markets these households can
account for up to 50% of all working
numbers.
HABITS: Generally younger, more
mobile and includes both upper and
lower income households. Can also
include a number of minorities.
CAUTIONS: Unless a way is found to
account for these households, some
survey estimates may not truly represent
the marketplace.
HOW TO CAPTURE: Extremely difficult but
fortunately is possible. Use of an Expanded
Sample Frame (ESF) allows Arbitron to ac-
count for the effects of these households by
including unlisted households in our sample.

Thus an Expanded Sample Frame better
represents the population. And therefore pro-
duces better estimates.

For more information on how to account for
the effects of Unlisted Leaping Lizards and
other beasts in the ratings jungle, contact your
Arbitron representative.ARBITRON'

01980 THE ARPITKON COMPANY
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0/N '79 Arbitron Market Overview
cc
co The 0/N '79 survey results in Akron show the top
z three stations fixed in the same order as the A/M '79

figures - WAKR, followed by WMMS and WSLR,
cc with a newcomer WAEZ, tied for third. However,
cc
owhile P/A leader WAKR registered a stable book

and Cleveland's AOR power WMMS improved to an
11.4 share, WSLR saw its overall share drop by
more than two points.

Country -formatted WSLR earned an 8.7 share in
the spring '79 book. In the fall sweep the station
spent more than in the spring effort (about $30,000
in the 0/N '79 survey), but was disappointed in the
results. In the target 25-54 group, WSLR's share
dropped from 12.2 in the spring to 8.4 in the fall.
A new afternoon drive air personality may not have
had time to become known in the community, and
WSLR suffered almost 50% declines in the PM drive
daypart.

On a more positive note, Beautiful Music WAEZ
has moved up three notches into a tie with WSLR
for third place in the Akron metro. Most of WAEZ's
gains came in the 35+ demos.

Diary return in the Akron metro was up 20% in this
book compared to the A/M '79 effort. Biggest gains
were in the men and women 25-34 demo cells.

AvOr8p0P0780:18124-Sh8mOrnand8
Monday -Sunday, Sam -Midnight

F0P(00): 5457
0/7478 A/M79 0M179

1 WAKR-AM
2 WMMS-FM
3 WCAR-AN
4 WAEZ-FN
S WSLR-AM
6 WZZP-FM
7 WWWM-FM
8 WM1N-FM
9 WKDD-FM

10 WWWE-AM
11 WCUE-AM
12 WQAL-FN
13 WHLO-AN
14 WHK -AM
15 WCCL-FM
16

17

18

19

20
21

22
23
24
25
26
27

WKNT-FM
WDOK-FN
WDMT-FM
WHBC-PM
WJW -AM
WKSW-FM
WY PM -FN

WKNT-AM
WKIN-FM

16.1
10.5
9.4
6.7
6.1
5.3
5.0
4.6
4.3
3.5
2.9
2.5
2.4
2.2
2.1
1.7
1.6
1.0
0.9
0.6
0.5
0.5
0.4
0.4

WAKR-AM
WMMS-FM
WSLR-AN
WCAR-AM
WWWM-FM
WAEZ-FM
WZZP-FN
WD8N-FM
WHLO-AN
WKDD-FM
WGCL-FM
WQAL-FM
WKNT-FM
WCUE-AM
WNY N -AM

WDMT-FM
WWWE-AN
WRY -AM
WDO K -FM
WCL V -FM
WJW -AM
WKNT-AN
WHBC-FM
WOOS -FM
WERE -AM
WTO F -FM
WKSW-FM

14.3
10.3
8.7
7.5
5.3
5.2
4.7
4.3
3.4
3.1
2.9
2.9
2.6
2.1
1.8
1.5
1.4
1.3
1.3
1.2
0.9
0.9
0.7
0.5
0.5
0.5
0.5

WAKR-ANFA114.5
WMMS-FM(A) 11.4
WSLR-AM (CI 6.5
WAEZ-FM (x496.5
WCAR-AM MM 5.5
WZZP-FM M) 5.3

WGCL-FM M1 5.2

WDBN-PMMa85.0
WKDD-PM441 4.2
WWWM-FM M1 4.2
WHLO-AM PP 4.2
WQAL-FM 181/43.2
WDOK-FM ImIA2.6
WWWE-AM M4/2.0
WKNT-FM (PA) 2.0

WDMT-FM (D) 1.8
WJW -Am WA) 1.3
WHY -AM M/ 1.1
WOOS -FM 0% 1.0
WKSW-FM 01461.0
WTOF-FMML10.8
WCLY-FMMU 0.7
WCUE-AM Al 0.7
WZAK-FM (4I) 0.5
WKNT-AM MA10.5

Average Persons Trends/Rankings
Total 12+
U.S. Sam -Midnight

POP(00): 5457

0/N '78 A/M '79 OIN '79

1 WAKR-AM 130
2 WMMS-FM 85
3 WCAR-AM 76

4 WAEZ-FM 54

5 WSLR-AM 49

WAKR-AP
WMMS-FN
WSLR-AM
WCAR-AN
WWWM-FM

122
88
74
64

45

WAKR-AM
WMMS-FM
WSLR-AM
WAEZ-FM
WCAR-AM

121
95

54

54

46

M-F,8-10am
1 WAKR-AM
2 WGAR-AM
3 WSLR-AM
4 WMMS-FM
S WAEZ-FM

WAKR-AM
WSLR-AM
WNMS-FM
WCAR-AM
WHLO-AM

WAKR-AM
WMM S -FM

WSLR-AM
WGAR-AM
WFLO-AM

M4,3-7pm
1 WAKR-AM
2 WMMS-FM
3 WCAR-AN
4 WZZP-PM
5 WSLR-AM

WAKR-AM
WNMS-FM
WCAR-AM
WSLR-AM
WAEZ-FM

WNMS-FM
WAKR-AM
WAEZ-FM
WCAR-AN
WZZP-FM

Teens
MS, Mm-Midnipht

POP(00): 714

004'711 AIM '79 0/N '79

1 WZZP-FM
2 WWWM-FM
3 WNMS-FM

WMM S -FM

WZZP-FM
WCCL-FM

WCCL-FM
WZZP-FM
WWWM-FM

TFMTIFM
2 WWWM-FM
3 WMMS-FM

WMMS-FM
WZZP-FM
wWwm-Fm

WCCL-FM
WZZP-FM
WWWN -FM

Adults 18-34

U.S. Sam -Midnight

POP(00): 2017
0/N '78 AIM '79 OIN '79

I WMMS-FM WMMS-FM WMMS-FM
2 WCAR-AM WEAR -AM WGAR-AM
3 WKDD-FM WWWM-FM WKDD-FM
4 WAKR-AM WKDD-FM WZZP-FM
5 WAEZ-FM WZZP-FM WWWM-FM

M+,8-10mm

1 WCAR-AM
2 WMMS-FM
3 WAKR-AM
4 WKDD-FM
5 WWWE-AM

WMMS-FM
WGAR-AM
WAKR-AM
WOLP-AM
WWWM-174

WMNS-FM
WCAR-AM
WAKR-AM
WKDD-FM
WCCL-FM

M.F,3-7pm

1 WMMS-FM
2 WCAR-AM
3 WKDD-FM
4 WWWM-FM
5 WAEZ-FM

WEAR -AM
WMMS-FM
WWWM-FM
WKDD-FM
WZZP-FM

WNMS-FM
WIDD-14
WCAR-AM
WZZP-FM
WWWM-FM

Adults 25-54
M-S,Olam-MIdMgM

POP(00): 2521
OIN'M A/M '79 OIN '79

1 WAKR-AM WAKR-AM WAKR-AN
2 WCAR-AM WSLR-AN WAEZ-FM
3 WMNS-FM WEAR -AM WSLR-AM
4 WSLR-AM WAEZ-FM WCAR-AM
5 WAEZ-FM WNMS-FM WMMS-FM

81+,8-10am

1 WAKR-AM
2 WGAR-AM
3 WSLR-AN
4 WHLO-AM
5 WMMS-FM

WAKR-AM
WSLR-AN
WGAR-AN
WMMS-FM
WAEZ-FM

WARS -AM
WSLR-AN
WGAR-AM
WDBN-FM
WMMS-FM

M.P. 3-7pm

1 WAKR-AM
2 WMMS-FM
3 WCAR -AM
4 WSLR -AM
5 WORN -FM

WSLR-AM
WCAR-AM
WAEZ-PM
WAKR-AM
WMMS-FM

WAEZ-FM
WMMS-FM
WKDD-171
WCAR-AN
WAKR-AN

Cume Persons Trends/Rankings
Total 12+

Sam -Midnight

POP (00 ): 5457

0/N.78 A/M '79 0/N '79

1 WARS -AM
2 WGAR-AM
3 WSLR-AM
4 WMMS-FM
5 WZZP-FM

2022
1374
895
850
790

WAKR-AM
WMMS-FM
WCAR-AM
WSLR-AM
WWWM-FM

1802
1205
1046
954
948

WAKR-AM
WCAR-AM
WMMS-FM
WSLR-AM
WZZP-FM

1917
1114
1108
927
805

M.F,I1-10mm
1 WAKR-AM
2 WEAR -AM
3 WSLR-AM
4 WMMS-FM
5 WZZP-FM

WAKR-AM
WMMS-FM
WEAR -AM
WSLR-AM
WWWM -FM

WAKR-AN
WCAR-AM
WMMS-FM
WSLR-AM
WGCL-FM

1.4-F,3-7pm

1 WAKR-AM
2 WCAR-AM
3 WMMS-PM
4 WZZP-FM
5 WSLR-AM

WAKR-AM
WMMS-FM
WWWM-FM
WCAR-AM
WSLR-AN

WAKR-AM
WNMS-FM
WGAR-AM
WZZP-FM
WGCL-FM

PA -S, flamMidnIght

POP(00): 714

OIN 78 AIM '79 OIN '79

1 WZZP-FM WWWM-174 WZZP-FM
2 WWWM-PM WZZP-FM WCCL-FM
3 WMMS-FM WMMS-PM WWWN-FM

M-1,, 1-10am

1 WZZP-FM
2 WWWM-FM
3 WMMS-FM

WWWM-FM
WZZP-FM
WMNS-FM

WCCL-PM
WZ2P-171
WWWM-FM

M.F, 3.7pm

1 WZZP-FM
2 WWWM-FM
3 WMMS-FM

WWWM-FM
WZZP-FM
WMNS-FM

WZZP-FM
uccL-pm
WWWM-FM

Adults 18-34

Sam -Midnight

POP(00): 2017

OIN 78 AIM '79 OIN '79

1 WCAR-AM WMMS-FM WMNS-FM
2 WMNS-FM WCAR-AM WGAR-AM
3 WAKR-AM WWWM-FM WKDD-FM
4 WKDD-FM WAKR-AM WAKR-AM
5 WWWM-PM WKDD-FM WZZP-FM

M-F,I5-10am

1 WGAR-AM
2 WAKR-AM
3 WMMS-FM
4 WKDD-FM
S WCUE-AM

WMMS-FM
WCAR-AM
WWWM-FM
WAKR-AM
WZZP-FM

WMMS-FM
WCAR-AN
WAKR-AM
WKDD-FM
WWWM-FM

M+,3-7pm
1 WCAR-AM
2 WMMS-FM
3 WKDD-FM
4 WWWM-FM
5 WAKR-AM

WMMS-FM
WWWM-FM
WEAR -AM
WKDD-FM
WZZP-FM

WMM S -FM

WCAR-AN
WWWM-FM
WZZP-FM
WKDD-FM

Adults 25-54
M -S, Sam -Midnight

POP(00): 2521

OIN '78 AIM '79 ON '79

1 WAKR-AM WAKR-AM WAKR-AM
2 WEAR -AM WSLR-AM WCAR-AM
3 WSLR-AM WCAR-AM WSLR-AM
4 WAEZ-FM WAEZ-FM WAEZ-FM
5 WWWE-AM WMMS-FM WGCL-FM

M.F,8-10am

1 WAKR-AM
2 WCAR-AN
3 WSLR-AM
4 WAEZ-FM
5 WWWE-AM

WAKR-AM
WSLP-AM
WEAR -AM
WAFZ-FM
WMMS-FM

WARP -AM
WCAR-AM
WSLP-AM
WAEZ-FM
WMMS-FM

M*,3-7pm
1 WAKR-AM
2 WEAR -AM
3 WSLR-AM
4 WWWE-AN
S WMNS-FM

WAKR-AN
WSLR-AM
WCAR-AM
WAFZ-FM
WMMS-FM

WEAR -AM
WARP -AM
WAEZ-FM
WSLR-AM
1.401S -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 8am-Midnight

Format Legend
A-AOR, B -Back, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

The TM Companies
constitute the most complete

Broadcast Brain Trust
in the world!

1349 Regal Row  Dallas, Texas 75247  (214) 634-8511

A subsidiary of Shamrock Broadcasting Company, Inc.

M-F,11.10am

1 WZZP-FM
2 WWWM-FM
3 WCUE-AM

WCCL-FM
WZZP-FM
WMMS-FM

WCCL-FM
WZZP-FM
WWWM-FM
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)IN '79 Market Overview
For the second survey in a row, the return rate of

liaries was down in the Albany area, but a relatively
.table book still seems to have emerged. Continuing

lead the pack are P/A fixture WGY and Beautiful
Ausic WROW-AM. WGY's 12+ share held steady
it 18.3, but WROW saw some erosion in its share,
:ausing the station to drop almost two share
ioints. The good news for the WROW ownership,
hough, is that WROW-FM, also with the BM format,
ilmost doubled its share to give the stations a still -
tong combined sales story. WHSH also moved up
veil in the Beautiful Music ranks.
The new third -ranked station in the market is Talk-

Drmatted WOBK-AM. No special promotions were
ised for the 0/N '79 survey, but the station still
lanaged to record a healthy gain of more than two
hares. Increases came from across the demogra-
ihic spectrum.
On the rock music scene, WFLY showed a signi-

ficant upward trend for the fourth straight book. For
he first time, WFLY was able to pass WTRY in the
iverall standings. This was largely owing to a drop
if 33% in WTRY's 18-34 share. Most significant
vas the shift in morning drive. In the A/M '79 report,
VTRY had an 18-34 share of more than 22% in
he morning; that dropped to a mid -13 share in this
iook. Meanwhile, WFLY was able to use cume and
tverage quarter-hour gains to post a four -share
ioost in this daypart, easing WFLY past WTRY.

AveragePersons124-ShansTrends
Monday -Sunday. Gam -Midnight
POP( 00) : 6607

0/N '78 AIM '79 01W '79
1 WCY -AM
2 WROW-AM
3 WIRY -AM
4 WPTR-AM
5 WQ135-AM
6 WGFM-FM
7 WFLY -FM
8 WHSH-FM
9 WROW-FM
0 'sit/BIC-FM
1 WCSS -AM
2 WWOM-FM
3 WOKO-AM
4 WONA-FM
5 WHRL-FM
6 WHAZ-AM
7 WKAJ -FM
8 WWWD-AM
9 WARY -AM
0
1

2

16.5
13.3
8.6
7.3
7.2
6.7
6.3
5.1
4.4
3.3
2.5
2.3
2.1
2.0
1.1
0.8
0.4
0.4
0.4

WCY -AM
WROW-AM
WTRY-AM
WFLY-FM
WQBK-AM
WPTR-AM
WGFM-FM
wQBK-FM
WHSH-FM
WROW-FM
WCNA-FM
WWOM-FM
WOK O -AM
WHR L -FM
WHAZ-AM
WARY -AM
WC SS -AM
WWWD-AM
WW SC -AM
WYLR-FM
WI ZR -AM
WIZR-FM

18.5
13.0
10.5
7.2
6.9
5.2
5.2
4.6
4.2
2.8
2.5
2.1
2.1
1.7
1.1
1.1
0.7
0.6
0.4
0.2
0.2
0.2

WCY -AMIpm18 . 3

WROW-AMNA611 .3
WQ BK -AM(?) 9.1
WFLY-FM(6) 8. 5
WIRY-AMIR) 7.6
WHSH-FM(9M) 6.0
WPTR -AMIN) 5.3
WC FH-FM(R) 4.9
WROW-FM man 4.8
WCNA-FM(C) 4.2
WQBK-FM(A) 3.3
WWOM-FM(D) 2.6
WHR L -F M(91t) 2.0
WCSS -AMMA) 1.5
WOKO-AMM) 1.2
WARY-AM(C) 0.8
WYLR-FMIA) 0.8
WASH -MIA 0.6
WWSC-ANIPA) 0.4

Average Persons Trends/Rankings
rota! 12+
61-s, Gam Midnight

POP( 00): 6607
On t'78 AIM '79 0/14'79

1 WCY -AM 173 WOK -AM 178 WCY -AM
2 WROW-AM 140 WROW-AM 125 WROW-AM
3 WIRY -AM 90 WTRY-AM 101 WQ BK -AM
4 WPTR-AM 77 WFLY-FM 69 WFLY-FM
5 WQBK-AM 76 WQBK-AM 66 WIRY -AN

193
119

96
90
80

6-F, 6-10am
1 WOK -AM
2 WROW-AM
3 WTRY-AM
4 WPTR -AM
5 WQBK-AM

WGY -AM
WROW-AM
WTRY-AM
WQBK-AN
WFLY-FM

WCY -AM
WROW-AM
WTRY-AM
WQBK-AM
WFLY-FM

NF. 3-7pm
1 WCY -AM
2 WROW-AM
3 WPTR-AM
4 WTRY-AM
5 WFLY-FM

WCY -AM
WROW-AM
WTRY-AM
WFLY-FM
WQBK-AM

WCY -AM
WROW-AM
WFLY-FM
WQ BK -AM
WTRY-AM

Teens
N -S, 6am Midnight

POP( 00): 834

M -F, 6-10am
1 WPTR-AM
2 WIRY -AM
3 WFLY-FM

WIRY -AM
WFLY-FM
WCY -AM

WFLY-FM
WIRY -AM
WGY -AM

16-F, 3-7pm
1 WIRY -AM
2 WPTR-AM
3 WFLY-FM

WIRY -AM
WFLY-FM
WGY -AM

WFLY-FM
WIRY -AM
WYLR -FM

Adults 18-34

m-s,6am-Midnight

P07(00): 2178
OIN '78 AIM '79 OIN '79

1 WIRY -AM
2 WGFM-FM
3 WFLY-FM
4 WCY -AM
5 WPTR -AM

WTRY-AM
WF LY-FM
WQBK-FM
WC FM -FM
WPTR -AM

WFLY-FM
WCFM-FM
WIRY -AM
WGY -AM
WPTR-AM

31-F, 6.10am
1 WCY -AM
2 WTRY-AM
3 WFLY-FM
4 WROW-AM
5 W0714 -FM

WTRY-AM
WC? -AM
WFLY-FM
WGFM-FM
WPTR -AM

WGY -AM
WF LY-FM
WTR Y -AM
WGFM-FM
WPTR -AM

PA -F. 3-7pm

1 WCFM-FM
2 WTRY-AM
3 WFLY-FM
4 WPTR-AM
5 WOK -AM

WFLY-FM
WIRY -AM
WPTR -AM
WGFM-FM
WQ BIC -F M

WFLY-FM
WTRY-AM
WCFM-FM
WQ DK -FM
WWOM-FM

Adults 25-54
M-SAMm-Midnight

P07(00): 2861
OIN '78 AIM '79 01W '79

1 WWI -AM
2 WROW-AM
3 WROW-FM
4 WHSH-FM
5 WTRY-AM

WCY -AM
WROW-AM
WIRY -AM
WPTR -AM
WGFM-FM

WCY -AM
WROW-AM
WIRY -AM
WPTR -AM
WFLY-FM

IA -F, 6-10am
1 WCY -AM
2 WROW-AM
3 WIRY -AM
4 WROW-FM
5 WPTR-AM

WCY -AM
WROW-AM
WIRY -AM
WPTR -AM
WROW-FM

WGY -AM
WROW-AM
WIRY -AM
WPTR -AM
WHSH -FM

M.F. 3-7pm
1 WGY -AM
2 WROW-AM
3 WPTR-AM
4 WROW-FM
5 WGFM-FM

WOK -AM
WROW-AM
WTRY-AM
WPTR -AM
WFLY-FM

WOK -AM
WROW-AM
WFLY-FM
WIRY -AM
WHSH -FM

Cume Persons Trends/Rankings
Total 12+
MS, Gam -Midnight
POP( 00 ): 6607

0/N '78 AIM '79 OIN '79

1 WCY -AM
2 WROW-AM
3 WIRY -AM
4 WPTR -AM
5 WGFM-FM

2523
1936
1841
1643
1433

WGY -AM
WTRY-AM
WROW-AM
WPTR -AM
WFLY-FM

2599
1900
1652
1465
1246

WOK -AM
WIRY -AM
WROW-AM
WPTR-AM
WFLY-FM

2661
1802
1666
1474
1445

IA -F, 8-10am

1 WGY -AM
2 WROW-AM
3 WIRY -AM
4 WPTR-AM
5 WCFM-FM

WOK -AM
WTRY-AM
WROW-AM
WPTR -AM
WFLY-FM

WCY -AM
WROW-AM
WIRY -AM
WFLY-FM
WPTR-AM

IA -F, 3-7pm

1 WCY -AM
2 WROW-AM
3 WIRY -AM
4 WPTR-AM
5 WGFM-FM

WGY -AM
WROW-AM
WTRY-AM
WFLY-FM
WPTR-AM

WCY -AM
WROW-AM
WTRY-AM
WFLY-FM
WPTR -AM

Teens
m-s,6am-Midnight

POP( 00 ) : 834

01W'78 A/M '79 OIN '79

1 WTRY-AM
2 WPTR-AM
3 WC FM -FM

WTRY-Ah
WFLY-FM
WPTR -All

WFLY-FM
WTRY-AM
WPT R -AM

PA -F, 11-10am
1 WPTR-AM
2 WTRY-AM
3 WFLY-FM

WIRY -AM
WFLY-FM
WGY -All

WFLY-FM
WTRY-AM
WPTR -AM

PA -F. 3.7pm

1 WTRY-AM
2 WPTR-AM
3 WFLY-FM

WFLY-FM
WTRY-AM
WPTR -AM

WFLY-FM
WTRY-AM
WCFM-FM

Adults 18-34

m-S,13am-Midnight

POP(00): 2178
0/N '78 AIM '79 OIN '79

1 WTRY-AM
2 WG FM -FM
3 WPTR -AM
4 WFLY-FM
5 WCY -AM

WIRY -AM
WPTR -AM
WCFM-FM
WFLY-FM
WCY -AM

WTRY-AM
WPTR-AM
WFLY-FM
WC FM -FM
WCY -AM

IA -F, 6-10am
1 WTRY-AM
2 WWI -AM
3 WPTR-AM
4 WCFM-FM
5 WFLY-FM

WTRY-AM
WPTR -AM
WGY -AM
WC FM-FM
WFLY-FM

WTR Y -AM
WPTR-AM
WCY -AM
WF LY-FM
WGFM-FM

61-F, 3.7pm
1 WGFM-FM
2 WIRY -AM
3 WPTR-AM
4 WFLY-FM
5 WCY -AM

Adults 25-54
M-S.6am-Midnight
POP( 00 ): 2861

0161'78 AIM '79 OIN '79

1 WGY -AM
2 WROW-AM
3 WIRY -AM
4 WPTR-AM
5 wcem-rm

WCY -AM
WIRY -AM
WROW-AM
WPTR -AM
WC FM -F M

WGY -AM
WTRY-AM
WPIR -AM
WROW-AM
WFLY-FM

61-F, 8-10am
1 WCY -AM
2 WROW-AM
3 WIRY -AM
4 WPTR -AM
5 WROW-FM

WGY -AM
WROW-AM
WIRY -AM
WPTR -AM
WROW-FM

WCY -AM
WTRY-AH
WROW-AM
WPTR -AM
WFLY-FM

M4, 3-7pm
1 WCY -AM
2 WROW-AM
3 WPTR-AM
4 WGFM-FM
5 WIRY -AM

WCY -AM
WROW-AM
WTRY-AM
WPTR-AM
WFLY-Flt

WCY -AM
WIRY -AM
WROW-AM
WPTR -AM
WFLY-F16

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

26

Format Legend
A-AOR, B -Black, B8 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock. RL -Religious, S -Spanish, T -Talk

TM Productions for:
Media Research Through
Computerized Graphics!

TrM
1349 Regal Row  Dallas, Texas 75247  (214) 634-8511

A subsidiary of Shamrock Broadcasting Company. Inc.
0/N '78 AIM '79 0/N '79

1 WTRY-AM
2 WPTR-AM
3 WFLY-FM

WTRY-AM
WFLY-FM
WCY -AM

WFLY-FM
WTRY-AM
WPTR -AM

WIRY -AM
WPTR -AM
WF LY-FM
WC FM -FM
WQBK-FM

WIRY -AM
WFLY-FM
WPTR -AM
WCFM-FM
WOK -AM
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:02 Albuquerque
cc

2 OIN '79 Market Overview
cc As we mentioned in the A/M '79 Ratings Report
0 analysis of Albuquerque, the market appeared to

be in flux. It seems, at least as reflected in the 0/N
'79 Arbitron results, as though that flux has now re-fit

cc shuffled the standings in the Albuquerque metro.
cc P/A standby KOB was able to recoup some of the

share lost in the spring report, but the big stories are
Beautiful Music station KKJY and AOR KFMG. KKJY
and KFMG are the new second and third -ranked
stations in the metro, respectively, but each took
different routes to success in the fall.

KKJY made extensive use of a TV campaign to
garner an overall share increase of almost four
points. KKJY used the now -famed Patrick O'Neal
spot, which first aired on WDVR/Philadelphia and
has helped BM stations in many markets. No con-
tests or promotions were aired on KKJY, but the
station did invest in some technical improvements
for its Schulke sound.

KFMG avoided the TV route, concentrating instead
on the use of billboards to help this tight -listed sta-
tion (which came on the air in the middle of the A/M
'79 sweep) to more than double its numbers and
move into third place overall in the market. KFMG is
now the number one 18-34 adult station in Albuquer-
que, having passed longtime leader KRST and
KZZX. 90% of KFMG's ad budget was spent for the
billboards, with the remainder going to college news-
papers.

The other big winner in the 0/N '79 sweep was
Spanish -language station KNBQ. Interestingly, the
in -tab in the metro was stable in the Spanish con-
centration, but the non -ethnic area returned many
more diaries than in the spring. Biggest in -tab boost
occurred in the 18-24 cell.

METRO RANK

Average Persons 12+ Share Trends
Monday -Sunday. Barn -Midnight
POP( 00) :

001'78
341 7

AIM '79 OIN '79

1 KOB -AM 15.3 1(08 -AM 11.4 1(01 -AM(PA)l 2. 2
2 KZZX-FM 10.1 KRZY-AM 8.3 KKJY-FM(w)10.8
3 KRKE-AM 9.9 KRST -FM 7.5 KFMG-FM (A) 9.8
4 KRST-FM 9.5 K2 I A -AM 7.3 KABQ -AM 1St 7.9
S KA8Q-AM 9.0 RUT -FM 6.7 KRZY-AM (C) 7.5
6 KOB -FM 8.4 KZZX -FM 6.3 KRST -FM (A) 7.1
7 KRZY-AM 6.3 KAB 0 -AM 6.1 KZ IA -AM CO 6.9
8 KRKE-FM 6.3 RAKE -API 5.9 1(08 -FM (PA)6.4
9 KQEO-AM 5.7 KAMX -AM 4.9 KOEO-AM (R) 4.8

10 KZIA-AM 4.0 !COB -FM 4.7 KZZX -FM (RI 4.6
11 KPAR-FM 3.2 KFMG-FM 4 . 5 KRKE-AM (RI 4.1
12 KAMX-AM 3.2 ICRKE-FM 4.3 KAMX-AM (R) 3.1
13 KHFM-FM 2.7 KQEO-AM 4.1 KRX E -FM (A) 2.9
14 KKIM-AM 2.7 RUFF -AM 2.4 KR FM -FM tow 1 . 9
15 KPAR-AM 1.3 KK IM -AM 1.8 KKJY-AM . 7
16 KUFF-AM 1.1 KKJY-AM 1.8 KD AZ -AM (R131 .4
17 KHFM-FM 1.6 KDQQ-AM (10 1.0
18 KK IM -AM (RI.) 1 .0

Average Persons Trends/Rankings
Total 12+
m -s, 6am-Midnight
POP( 00 ) : 341 7

0/N '713 AIM'79 OIN'79

1 KOB -AM 73
2 KZZX-FM 48
3 KRKE-AM 47
4 KRST -FM 45
5 KABQ-AM 43

!COB -AM
KRZY -AM
KRST-FM
KZ IA -AM
KIC3 5 -FM

58
42
38
37
34

ROB -AM
KKJY-FM
KFMG -FM
KABQ-AM
KR ZY-AM

63
56
51
41
39

PA -F, 0-10am

1 KOH -AM
2 KRKE-AM
3 KABQ-AM
4 KRZY-AM
5 1(05 -FM

1(01 -AM
KRZY-AM
KABQ -AM
K2 IA -AM
KRICE-AM

KOEI -AM
KFMG -FM
KR ZY-AM
KKJY-FM
KABO-AM

M -F, 3-7pm

1 KOB -AM
2 KRKE-AM
3 KZZX-FM
4 KRST-FM
5 KOB -FM

ROB -AM
KRST-FM
KIC.35-FM
K2 IA -AM
KRKE-AM

1(1(35 -FM
KZ IA -AM
KABQ-AM
KOB -AM
KFMG -FM

Teens
m -s, lam -Midnight

POP( 00 ) : 483

OIN '78 AIM '79 OIN '79

PA-F.8-10am
1 ICRICE-AM
2 KQ EO -AM
3 1(08 -AM

KR K E -AM
KAM X -AM
KZZX-FM

ICRICE-AM
KQE0-AM
ICFMG-FM

1111-F, 3-7pm

1 KRICE-AM
2 KZZX-FM
3 KQEO-AM

Adults 18-34
M -S, gam -Midnight

POP( 00 ): 1330
OIN '78

KAM X -AM
ICRKE-AM
XZZX -FM

A/M '79

KFMG-FM
KRST -FM
1(Q80 -AM

OIN '79

1 KZZX-FM
2 KRST -FM
3 KRK -AM
4 KOB -AM
5 KW -AM

KRST-FM
KZZX-FM
KFMG -FM
1(08 -AM
ICRKE-AM

KFMG-FM
KRST-FM
1(08 -AM
!COB -FM
KZZX-FM

PA -F, 8-10am
1 KRICE -AM
2 K011 -AM
3 KZZX-FM
4 KRST -FM
5 KABO-AM

KOB -AM
KZZX-FM
KRZY-AM
RAKE -AM
KRST-FM

KFMG -F
KOB -AM
KRST -FM
KABO-AM
KRKE-AM

PA -F, 3-7pm

1 1(08 -AM
2 KZZX-FM
3 KRKE-AM
4 KRST -FM
5 KABQ-AM

KRST-FM
KFMG-FM
KRKE-AM
KZZX-FM
1(R1(8 -FM

1CFMC-FM
KRST -FM
KZZX-FM
KQEO-AM
K011 -FM

Adults 25-54
m-S,13am-MIdnight

OIN '78 AIM '79 DIN '79

1 1(08 -AM
2 KABQ -AM
3 KZZX-FM
4 1(08 -FM
5 KRZY-AM

1(08 -AM
1(R25 -AM
KKJ 5 -FM
KABQ -AM
KOB -FM

YOB -AM
KABQ-AM
KR ZY-AM
ICK35-FM
ROB -FM

PA -F, 8-10am

1 ROB -AM
2 ICABO-AM
3 KRZY -AM
4 IRKE-AM
5 1(01 -FM

ICOB -AM
K 2Y -AM
ICARCI-AM
KKJY-FM
KR KE-FM

KOB -AM
KABO-AM
KR25-AM
KIC35-FM
1(08 -FM

PA -F, 3.7pm
1 1(08 -AM
2 KZZX-FM
3 KRKE-AM
4 KRST-FM
5 KRZY-AM

1(08 -AM
KRZY-AM
ROB -FM
KABQ-AM
KIC35-FM

KABQ-AM
KKJY-FM
ICOR -AM
KRZY-AM
KOB -FM

Cume Persons Trends/Rankings
Total 12+
PA -S, Sam -Midnight

POP( 00 ) : 341 7

0/N '78 AIM'79 0/N'79
1 KOB -AM
2 KRKE-AM
3 KOEO-AM
4 KZZX-FM
5 KRZY-AM

1143
1004

650
616
587

1(08 -AM
KRKE-AM
KRZY-AM
KZZX-FM
KQEO-AM

978
680
665
527
458

KOB -AM
ICRKE-AM
KFMG -FM
1(1(35 -FM
K0 E0 -AM

1042
712
693
633
572

PA -F, 0-10am
1 !COB -AM
2 KRKE-AM
3 KQEO-AM
4 KRST-FM
5 KR ZY-AM

KOB -AM
KAM-AM
ICRICE-AM
KZZX-FM
KQE0-AM

1(08 -AM
KFMG -FM
K RZY -AM
KRKE-AM
1C1(35 -FM

PA -F, 3-7pm
1 KRKE-AM
2 1(08 -AM
3 KQEO-AM
4 KZZX-FM
5 KRZY-AM

KOB -AM
ICRKE-AM
KRZY-AM
1(K.15 -FM
KRST-FM

K011 -AM
KR 25 -AM
ICRKE-AM
KFMG -FM
1(8.15 -FM

Teens
m -s, Sam -Midnight

POP( 00 ) : 483

0/N '78 AIM '79 0/N '79

1 KRKE-AM
2 KQEO-AM
3 KZZX -FM

ICRKE-AM
KQE0-AM
KZZX-FM

KRKE-AM
KAMX-AM
KFMG-FM

PA-F,13-10am

1 'CAKE -AM
2 KQE0-All
3 KRICE-FM

KRICE-AM
Kg EO-AM
KAM X -AM

ICRKE-AM
1(080 -AM
KFMG-FM

PA -F, 3-7pm
1 KAI( E -AM
2 KZZX -FM
3 KQE0-AM

Adults 18-34
ht -S, Bam-Midnight

POP( 00) : 1330

0/N '78

KRKE-AM
KAM X -AM
KQEO-AM

AIM '79

KAM X -AM
KRIC F. -AM

KFMG-FM

OIN '79

1 KRK E -AM
2 1(08 -AM
3 KZZX-FM
4 KQE0-AM
5 KRST -FM

KOB -AM
KRICE-AM
KRICE-FM
KRST-FM
KZZX-FM

KFMG -FM
K013 -AM
KRKE-AM
1C(180 -AM
KRST-FM

M -F, 6-10am
1 K RICE -AM

2 HOB -AM
3 KRST -FM
4 KQEO-AM
5 KZZX-FM

1(08 -AM
KZZX-FM
KRKE-AM
KRST -FM
KRZY-AM

KFMG -FM
KOB -AM
KRICE-AM
1080 -AM
KRST -FM

111-F, 3-7pm
1 )(RICE -AM
2 K013 -AM
3 KZZX-FM
4 KRST-FM
5 KQEO-AM

KRST-FM
KRKE-AM
KZZX-FM
KRK E -FM
1(08 -AM

KFMG -FM
KRKE-AM
KOB -AM
KO EO-AM
KRST-FM

Adults 25-54
PA-S, Elam-Midnight

POP(00): 1641
OIN'78 AIM'79 OIN'79

1 1(08 -AM
2 ICRICE-AM
3 KRZY-AM
4 KQEO-AM
5 1(01 -FM

KOB -AM
KRZY-AM
KOB -FM
ICK35-FM
KRKE-AM

1(08 -AM
KRZY-AM
1(08 -FM
KIC35-FM
KRKE-AM

PA -F, 8-10am

1 K013 -AM
2 KRKE-AM
3 KRZY-AM
4 KABQ-AM
5 KQEO-AM

PA -F, 3-7pm
1 KOB -AM
2 RAKE -AM
3 KR ZY-AM
4 KQEO-AM
S KZZX-FM

1(08 -AM
KRZY-AM
1(1(35 -FM
KRICE-AM
KZZX-FM

KOB -AM
KR ZY -AM
!COB -FM
KRKE-AM
1(X35 -FM

KOB -AM
KR25-AM
KOB -FM
KABQ-AM
KKJY-FM

K011 -AM
KRZY -AM
KA B0 -AM
KKJY-FM
KRICE-AN

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.9 2.4
CL RL

Format Legend

A-AOR, B -Black, BB -134g Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancernusic, J -Jan, OA -Miscellaneous.
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk

TM Productions for:
Coordinated Advertising/
Marketing Campaigns!

Trm
1349 Regal Row  Dallas, Texas 75247  (214) 634-851

nA subsidiary of Shamrock Broadcasting Company. Inc

1 KRICE-AM
2 KQE0-AM
3 KZZX-FM

ICRKE-AM
KAMX-AM
KZZX-FM

KFMG -FM
KRST-FM
KRKE-AM
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Allentown-
Bethlehem -

Easton
METRO RANK

OA '79 Market Overview
Look out Allentown! WZZO is for real! In the A/M

'79 Ratings Report we speculated about whether or
not WZZO, which at that time debuted with an 8.5,
would remain strong. The answer is a resounding
yes. WZZO is the new number one station in the
Allentown area, having gained four shares in the fall
book.

The Superstars affiliate earned almost a 29 share
of adults 18-34 in this survey, more 18-34 adults
than the next two stations combined. To achieve
this feat, WZZO utilized bumper stickers but no
other outside media. On -air promotions featured
playing albums by Fleetwood Mac seven nights in
a row, and having a "mystery riffs" contest which
gave the contestant who correctly identified the
eight or nine riffs the chance to win a video cas-
sette recorder.

This was the first 0/N sweep in the Allentown
market, and the survey results saw a 25% increase
in in -tab compared to the spring survey. Older
demos landed many of the extra diaries, perhaps
accounting for the improved showing of BM station
W000.

Spring leader WLEV (PA) dropped almost three
shares, while format competitor WEST lost almost
four. Top 40 WKAP registered another signifiant
drop (-3.4 shares), while format leader WAEB held
steady at 8.3. Country WXKW jumped into double
figures for third place in the market, gaining 9.0 to
10.9.

A*eragePersons12+ShansTrends
Monday-8,day. 6am-Midnight
POP (00 )1 5333

AWN! AIM '79 OM '79
1 VIEW -FM 13.1 WLE V -FM 9.9 tizz o-rmuu 12.5
2 WARS -AM 12.8 WICRW-FM 9.0 WOQQ-FM914612. 3
3 WLEV-FM 9.7 WZZ 0 -FM 8.5 WIRW-FM(c) 10.9
4 WQQQ-FM 8.3 WEST -AM 8.4 WAEB-AM (5) 8.3
5 WRAP -AM 7.5 WAE I -AM 8.2 WLE V -FM (PA) 7. 1
6 WFMZ -FM 5.3 WQQQ-FM 8.1 WFMZ -FM WM 4.8
7 WEST -AM 4.7 WRAP -AM 6.1 WEST -AM (F4) 4.6
8 WEER -AM 4.3 WFMZ -FM 3.9 WEER -AM 041 3.6
9 RYW -AM 4.0 WEER -AM 3.8 RYW -AM PA 3.5

10 W I F I -FM 2.4 WSAN-AM 3.7 WRAP -AM CM 2.7
11 WHOL -AM 2.3 RYW -AM 3.3 WSAN-AM (A) 2.7
12 WYNS -AM 2.2 WW SR -FM 3.1 WWSR-FM SNII 2.7
13 WEZ V -FM 2.1 WHOL -AM 1.4 WLSE-AM (Pk 2.7
14 WWSR-FM 1.9 WGPA-AM 1.4 W TVS -AN RA) I . 4
15 WSAN-AM 1.7 WOR -AM 1.2 WOR -AM CO 1.2
16 WB YO -FM 1.6 WCRV-AM 1.1 WITO-FM MU 1.2
17 WCRV-AM 1.3 W IF I -PM 0. 7 WABC -AM MI 1.1
18 WABC-AM 1.2 WABC -AM 0.6 WYS P -FM MI 1.1
19 WGPA-AM 1.0 WHOL -AM (G) 1.0
20 WP IL -AM 0 . 7 WGPA-AM(F6) 0.7
21 WARM -AM 0.6 VIIMV -FM rtall 0.7
22 WYS P -FM 0.4 WCRV-AM (G) 0.7
23 VIP I -PM(') 0 . 7
24 SINGE -PM (PA) 0 7
25 WCAII-AM 04 0 . 6
26 WEN 3-AM 0.4) 0.6
27 NUS L -FM MAI 0.6
28 WYCD-FM IBaO 0.4

Average Persons Trends/Rankings
Total 12+
ms,6Rm-Midnight

POP(00): 5333
AIM '78 AM '79 OM '79

1 WXRW-FM
2 WAEB-AM
3 WLE V -FM
4 WQQQ -FM
5 WRAP -AM

M -F, 6-10am
1 WARS -AM
2 WXRW-FM
3 WLE V -FM
4 WRAP -AM
5 WEST -AM

118
115

87
75
67

WLE V -FM
WIEW-FM
WZZ 0 -FM
WEST -AM
WAEB-AM

WEST -AM
WAS S -AM
WIEW-FM
WLEV-FM
WQQQ-FM

93
85
80
79
77

WZZ 0 -PM
WQQQ-FM
WRICW-FM
WASS-AM
WLE V -PM

WIRW-FM
WAEB -AM
WQQQ-FM
WZZ 0 -FM
WFMZ -FM

101
99
88
67
57

WF,34pm
1 WAEB-AM
2 WXKW-FM
3 WQQQ-FM
4 WLEV-FM
5 WKAP-AM

WLE V -FM
WIEW-FM
WAEB-AM
WZZ 0 -FM
WKA P -AM

WQQQ-FM
WZZ 0 -FM
WRICW-FM
WAEB-AM
WLE V -FM

Teens
M-S,6arn4AidnigM

POP(00): 617
AIM '78 AIM '79 OM '79

1 WAEB -AM
2 WRAP -AM
3 WEER -AM

WAEB-AM
WZZ 0 -FM
WRAP -AM

WZZ 0 -PM
WAEB-AM
WYS P -PM

11-F, 8-10am
1 WARS -AM
2 WRAP -AM
3 WEER -AM

WAEB-AM
WZZ 0 -PM
WRAP -AM

WAEB-AM
WZZ 0 -PM
WEER -AM

M -F, 3-7pm
1 WARS -AM
2 WRAP -AM
3 WEEX -AM

WZZ 0 -PM
WAEB-AN
WRAP -AM

WZZ 0 -PM
WAR B -AM
WYS P -PM

Adults 18-34
M -s, sern-Midnight
POP (00 ): 1660

AIM '78 A/M '79 0/N '79
1 WAEB -AM
2 WLE V -FM
3 WRAP -AM
4 WXICW-FM
5 WEER -AM

WLE V -FM
WZZ 0 -FM
WAR B -AM
WRAP -AM
WIRW-PM

WZZ 0 -FM
WRICW-FM
WLE V -FM
WAEB-AM
WSAN-AM

PA -F, 8-10am

1 WAEB -AM
2 WLEV-FM
3 WEER -AM
4 WRAP -AM
5 W S AN -AN

WLE V -FM
WZZ 0 -FM
WAS B -AM
WRKW-FM
WEER -AM

WZZ 0 -FM
WARS -AM
WIEW-FM
WLE V -FM
WEEI-AM

PA -F, 3-7pm

1 WAEB -AM
2 WLE V -FM
3 WRAP -AM
4 WXRW-FM
5 WEZ V -FM

WLE V -FM
WZZ 0 -FM
WRAP -AM
WASS-AM
I/IRV-FM

WZZ 0 -FM
WLE V -FM
WAS B -AN
WRICW-FM
VSAN-AM

Adults 25-54
M -S, Gam -Midnight

POP (00 ): 2448
AIM '78 AIM '79 0/N '79

1 WXRW-FM
2 WAEB -AM
3 WLE V -FM
4 WQQQ -FM
5 WFMZ -FM

WLEV-FM
WAEB-AM
WRAP -AN

WQQQ-FM

WQQQ-FM

WLE
WAR B -AM

WZZ 0 -FM
1.1-F, 8-10am

1 WARS -AM
2 WXKW-FM
3 WLEV-FM
4 WEST -AM
5 WEER -AM

WAEB-AM
WLE V -FM
WRICW-FM
WEST -AM
WRAP -AM

WXKW-FM
WARE -AM
WQQQ-FM
WLE V -FM
WEER -AM

1.1-F, 3-7pm
1 WXKW-FM
2 WAEB-AM
3 WLEV-FM
4 WQQQ-FM
5 WFMZ-FM

WIRW-FM
WLE V -FM
WAEB-AM
WRAP -AN

WQQQ-FM
WIRW-FM
WLE V -FM
WZZ 0 -FM

WQQQ-FM WARB-AM

Cume Persons Trends/Rankings
Total 12
M-S,6arn-Midnight
P0P(00): 5333

AIM '78 AIM '79 OM '79

1 WAEB -AM
2 WRAP -AM
3 WLE
4 WQQQ-FM
5 MW -FM

NI -F, 11-10am
I WAEB -AM
2 WLE V -FM
3 WRAP -AM
4 WQQQ-FM
5 WXRW-FM

1659
1273
1225

993
926

WARS -AM

WQQQ-FM
WLE V -FM
WIEW-FM
WZZO-FM

WAEB-AM
WX1111-FM

WLEV-FM
WRAP -AM
WEST -AM

1441
1016
1009

907
875

WAEB-AM
WZZ 0 -FM
WQQQ-FM
WRICW-FM
WLE V -FM

WAS B -AM
WZZ 0 -FM
WQQQ-FM
WIRII-FM
WLEV-FM

1384
1339
1152

903
887

1.1-F, 3-7pm
I WAEB -AM
2 WRAP -AM
3 WLEV-FM
4 WQQQ-FM
5 VIEW -FM

WAEB-AM
WLEV-FM
WZZ 0 -FM
WXICW-FM

WQQQ-FM

WZZO-FM
WQQQ-FM
WAEB-AM
WIEW-FM
WLEV-FM

Teens
PA-S,13am-MIdnight

POP(00): 617
AIM '78 AIM '79 0/N '79

1 WARS -AM WAEB-AM WZZ 0 -FM
2 WRAP -AM WZZO-PM WAEB-AM
3 WEER -AM WRAP -AM WLEV-PM

1.1-F, 8-1 Oam
1 WAEB -AM
2 WRAP -AN
3 WEER -AN

WAEB-AM
WRAP -AM
WZZ 0 -FM

WZZ 0 -FM
WAEB-AM
WEER -AM

PA -F, 3-7pm

I WAEB -AM
2 WRAP -AM
3 WEER -AM

Adults 18-34
st-s, (Am -Midnight

POP( 0 0 ): 16 60

ANA '78

WAEB-AM
WZZ 0 -FM
WRAP -AM

AIM '79

WZZ 0 -FM
WAEB-AM
WYS P -FM

0/N '79

1 WARB-AM
2 WLEV-FM
3 WRAP -AM
4 WEER -AM
5 WEZ V -FM

WAEB -AM
WLE V -FM
WZZ 0 -FM
WSAN-AM
WEER -AM

WZZ 0 -FM
WAEB-AM
WLE V -FM
WRAP -AM
WSAN-AM

M -F, 6-1 Oam

1 WARE -AM
2 WLEV-FM
3 WRAP -AM
4 WEER -AM
5 WS AN -AM

WLE V -FM
WAE B -AM
WZZ 0 -FM
WSAN-AM
WEER -AM

WZZ 0 -FM
WAEB-AM
WLE V -FM
WRAP -AM
WSAN-AM

M -F, 3-7pm

1 WLEV-FM
2 WAEB-AM
3 WRAP -AM
4 VIEW -FM
5 WEZ V -FM

WLEV-FM
WZZ 0 -FM
WAR B -AM
WEER -AM
WSAN-AM

WZZO-FM
WAEB-AM
WLEV-PM
WSAN-AM
WRAP -AM

Adults 25-54
MS, Gam -Midnight

POP (00 ): 2448
AIM '78 AIM '79 0/N '79

1 WAEB -AM
2 WLEV-FM
3 WIEW-FM
4 WFMZ -FM
5 WQQQ-FM

WAEB-AM
WLEV-FM
WX1C RI -FM

WQQQ-FM
WRAP -AM

WAEB-AM
WQQQ-FM
WLEV-FM
WIEW-FM
WZZ 0 -PM

PA -F, 6-10am

I WAEB -AM WAEB-AM WAEB-AM
2 WLEV-FM WRRW-PM WXRW-FM
3 WRICW-FM WLEV-FM WQQQ-FM
4 WQQQ -FM WRAP -AM WLEV-FM
5 RYW -AM WEER -AM WZZO-FM

M -F, 3-7pm
1 WRICW-FM VAE B -AM WQQQ-PM
2 WAEB-AM WLEV-FM WARE -AM
3 WLEV-FM WIEW-FM WRICW-FM

4 WQQQ-1,11 WRAP -AM WLEV-FM
5 RYW -AM WQQQ-FM WZZO-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

1.2 1.2
T RI.

18.4
PA

16.4

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

TM Special Projects can
set your station apart from

the ordinary!

Trm
TM Special Projects

1349 Regal Row. Dallas, Texas 75247.(214) 634-8511

A subsidiary of Shamrock Broadcasting Company. Inc.
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I- OM '79 Market Overview
cc Not much change at the top of the totem pole incc
°el this market - AOR KMET remains atop the overallcc

picture, with Beautiful Music KBIG and Talk KABC
locked in second and third respectively. However,
two L.A. stations did record worthwhile gains in
Orange County - Top 40 KFI, and Country KLAC.
KFI saw its gains come from increased time spent
listening among its audience, while KLAC picked up
impressive cume boosts, perhaps due to the station
carrying Lakers basketball. The other major shift
among L.A. stations was the drop of KMPC. Since

the station carries Anaheim Angels baseball during
the A/M surveys, the fall numbers usually look
worse by comparison.

Among the Orange County stations, both KEZY
and KWIZ have success stories. P/A station KWIZ
is number one among Anaheim stations with a nice
jump to a 2.6 share. KWIZ used 65% of its outside
ad budget in the local newspapers and 35% for bus -
boards. Also, Ronnie Richards joined KWIZ from
KLOK. Richards is the new air personality in morn-
ing drive.

AOR entry KEZY saw its numbers move upward,
perhaps as a result of an outside media campaign
that focused entirely on the newspapers. Other pro-
motional materials used by KEZY include bumper
stickers and T-shirts.

This was the most stable Arbitron sweep in recent
years in Anaheim, as Arbitron sampled more per-
sons than in the past. The 0/N '79 sweep saw 230
more diaries come back than the A/M '79 survey.

Average Persons 124- Shen, Trends
Monday.Sunday, 6amAAdnIght

POP(00): 15673
CMV711 AIM OM '79

I KITTC-FM
2 KMFT-FM
3 KJOT-FN
4 KOST-FM
5 l(NX -FR
6 KMPC-AM
7 KAPC-AM
8 KNX -AM
9 KLAC-AM
O KRTH-FM
1 KFI -AM
2 KFZY-AM
3 KLOS-FP
4 KFWB-AM
S KHJ -AM
6 XTRA-AM
7 KWIZ-FM
P KZLA-FM
9 FITS -FM
O KUTF-FM
1 KROO-FM
KWST-FM

3 KTNO-AM
4 KNOB -FM
 KWIZ-AM
6 KRLA-AM
7 KEZY-FM
P KI0O-FM
9 YFAC-FM
O KYMS-FM
1 KIIRT-AM
YKCO-FM

3 KOCM-FM
34 KFAC-AM
3. KITS -AM
36 KCITIT-AM
37 KORJ-FR
3P KIFV-AM
39 KTITZ-FM
40
41

42

9.4
P.6
5.7
5.5
4.5
4.1
3.9
3.6
3.5
3.3
3.1

3.0
2.9
2.9
2.5
2.1
2.0
2.0
1.8
1.5
1.5
1.5
1.3
1.3
I.?
1.3
1.1

1.1
1.1

0.0
0.9
0.P
0.P
0.7
0.6
n.6
0.5
0.5
0.4

KMFT-FM
KATC-FM
KABC-AM
KMPC-AM
KRTH-F.
KFT -AM
KJOI-FM
KLAC -AR
FLOS-FM
KNX -AM
KNX -FM
KFWB-AM
KINO-AM
K/IS-FM
KFAC-FM
KOST-FM
KI00-Fm
KWIZ-AM
YR LA -AM

KEZY-AM
KNOP-FM

KUTF-FM
VZLA-FM
KHJ -AM
KTITZ-FM
KWIZ-FM
KFZY-FM
KYMS-FM
1(001 -FM
KORJ-FM
KROO-FM
1(012B -AM

KWST-FM
KICCO-FM
YBP T -AM

KIEV -AM
KJLH-FM
KLVE-F4
KFAC-AM

0.9
0.P
0.A
0.6
0.6
0.5
0.5
0.5
n.4
0.4
0.3
0.?

P.6
P.O
6.5
5.2
4.0
3.P
3.7
3.7
3.7
3.6
3.6
3.0
2.6
2.4
2.4
2.4
2.1
.9
.7

.7

.6

.6

.5

KMFT-FM(4) P. I

KPTC-FMiss47.5
KABC-AM (t) 6.7
KFT -AM pt) 5.1
58TH -FM (R) 5.0
KLAC-AM (C) 4.1
KNX -FM (A) 3.9
KNX -AM IN) 3.P
KJOI-FR0m03.8
YMPC-AM (PA) 3.6
KL0S-PM(A) 2.9
KOST-FRmsq2.F
KWIZ-AM (PA) 2.6
KFWB-AM (A) 2.5
KHTZ-FM 09 2.5
XTRA-AM (BM)2.4
KIILA-AM (R) 2.3
KTIS-FM(D) 2.2
KEZY-AM(A) 2.0
KUTE-FM 09 2.0
KHJ -AY 09 1.7
KZLA-FM (PA)1.6
1(1,2Y-F. IA) 1.5

.5 KOTZ-FM M041.4

.4 VFAC-FM=1.7

.4 YK00-Fm IS 1.0

.4 IfOCM-FM MA11.0

.1 IfTIOP-FM MO91.0
KI00-FM OR 0.9
KART -AM (s) 0.P
KINE-Pm Is) 0.7
KTFO-AM MI 0.6
KOST-FM 01 0.5
KYMS-FM 0910.5
VORJ-FM (A) 0.4
KIIS-AM MA10.4
KFAC-AM
1(CER-AT' (RU 0.4

10200 -FM MI 0.4
XPRS-AM PA 0.4
KERN -AMP 0.3
KDAY-AM P9 0.3

Average Persons Trends/Rankings
Total 12+
M4,610n4MdMgM

POP(00): 15623

0310V28 ANIS 084'79

I KBIC-FM 232 KMET-FM 275 KMET-FM
2 KMET-FM 211 KBIC-FM 211 KPIC-FM
3 KJOI-FM 141 KABC-AM 170 KABC-AM
4 KOST-FM 136 KMPC-AM 137 KFI -AM
5 KNX -FM 110 ICRTH-FM 12P KRTH-FM
6 KMPC-AM 100 KFI -AM 101 KLAC-AM
7 KABC-AM 97 KJOT-FM 9P KNX -FM
 ENS -AM 89 KLAC-AM 9P KNX -AM
9 KLAC-AM 87 KLOS-FM 9P KJOI-FM
in KRTH-FM P2 KNX -AM 95 KMPC-AM

203
176
157
127
126
103
97
96

96
00

Mf,6400m
I KRIC-FM
2 KFT -AM
? KATIC-AR
4 KMPC-AM
5 KMET-FM
6 KNY -AM
7 KFWB-AM
P KOST-FM
9 KNX -FM

10 KJOI-FM

KFT -AM
KAPC-AM
KMET-FM
KNX -AM
KITIC-EM
KFWP-AM
1,MPC-AM
KRTH-FM
KLAC-AM
KNX -FM

KAPC-AM
KFT -AM
KMFT-FM
KPIC-FM
KLAC-AM
KNX -AM
KMPC-AM
KRTH-FM
KWIZ-AM
KFWB-A1,

00-8,3-7pm

I KMET-FM
2 EPIC -FM

KJOI-FM
4 KOST-FM
5 KNX -FM
6 KMPC-AM
7 KNX -AM
P KRTH-FM
O KFZY-AM
In KApc-Am

KBIC-FM
KMET-FM
KMPC-AM
KRTH-FM
KABC-AM
KJOI-FM
KNX -FM
KLAC-AM
KLOS-FM
KNX -AM

KMET-EM
KA IC -FM

1(FT -AM
KRTH-FM
KABC-AM
KJOI-FM
KNX -FM
KLAC-AM
KNX -AM
KOST-FM

Teens
M-S.6am-AlIdnIght

POP(00): 2136

OM '76 AIM '79 OM '79

1 KMET-FM
2 KFZY-AM
3 KHJ -AM

KMET-EM
1(TNO-AM
KLOS-FM

KMET-FM
KFI -AM
K F7Y-AM

M.F.13,10sm

1 KMET-FM
2 KEZY-AM
3 KNJ -AM

KM ITT-FM

KTNO-AM
KEZY-AM

KMET-FM
KEZY-AM
KFI -AM

Mf.3-7pm
1 KMET-F1,
2 KEZY-AM
3 KHJ -AM

KMET-FM
KTNO-AM
KLOS-FM

KMET-FM
KFI -AM
KEZY-AM

Adults 18-34

MS, llem4MdMgM

POP(00): 6055
004'711 A/M.79 0114'79

1 KMET-FM
2 KNX -FM
3 KRTH-FM
4 KLOS-FM
5 KBIG-FM
6 KZLA-FM
7 KOST-FM
P KFI -AM
9 KROQ-KM

10 KMPC-AM

KMET-FM
KRTH-FR
KNX -FM
KLOS-FM
KFI -AM
XIIS-FM
KMPC-AM
KIQQ-FM
KZLA-FM
KR LA -AM

KMET-FM
KRTH-FM
KNX -FM
KLOS-FM
KFI -AM
RR LA -AM

KBIC-FM
KWIZ-AM
KUTE-FM
KEZY-FM

M-0,640sm

I KMET-FM
2 KNX -FM
3 KFI -AM
4 KRTH-FM
S KRIC-FM
6 KLOS-FM
7 KZLA-FM
A KMPC-AM
9 KNX -AM
10 KFWB-AM

KMET-FM
RFT -AM
KRTH-FM
KNX -FM
VLOS-FR
KI0O-FM
KZLA-FM
KIIS-FM
KR LA -AM

KABC-A11

KMET-FM
KFI -AM
KRTH-FM
KNX -FM
KLOS-FM
KWIZ-AM
KABC-AM
KR LA -AM

KPIC-FM
KZLA-F14

M-F,3-7pm

1 RMFT-FM
7 RNY -FM
3 RBIC-FM
4 KLOS-FM
5 KRTH-FM
6 XZLA-FM
7 KROQ-PP'
F (COST -FM

9 KUTE-FM
10 KWIZ-FM

KMET-FM
KRTH-FM
KKK -FM
KLOS-FM
KMPC-AM
KZ LA -Flt

KI/S-FM
KBIC-FM
FR LA -AM

KFI -AM

KMFT-FM
KRTH-FM
KNX -FM
KFT -AM
KR LA-AM
KIITC-FM
KUTE -FM
KFZY-FM
KWIZ-AM
K LOS -FM

Adults 25-54
M -S, Ram -Midnight

PO P (00 ) 8161

OIN'78 AIM'79 O)N'79

1 KBIC-FM
2 KR% -FM
3 KMPC-AM
4 KJOT-FN
5 KOST-FM
6 KLAC-AM
7 KMET-FM
8 KABC-AM
9 KRTH-FM

In FRY -AM

RB IC -FM

KABC-AM
KMPC-AM
RLAC-AM
KMET-FM
KFT -AM
RVX -FM
RATH-FM
ROST-FM
RJOI-FM

KBIC-FM
KABC-AM
KLAC-AM
KKR -FM
KFI -AM
)(NTH -FM

KMET-FM
KJOI-FM
KMPC-AM
KNX -AM

MfAWNWm
I KBIC-FM
2 KMPC-AM
3 KFT -AM
4 KABC-AM
5 KNX -FM
6 KLAC-AM
7 KFWB-AR
P KRX -AM
9 KOST-FM

10 KJOI-FM

KFI -AM
KABC-AM
KMPC-AM
TIBIC-FH
KLAC-AM
KNX -AM
KFWB-AM
KMET-FM
KNX -FM
KWIZ-AT'

KFI -AM
KABC-AM
KLAC-AM
KMPC-AM
KR IC -FM

KMX -Al'
KNX -FM
VIITH-FM
KMET-FM
KJOI-FM

*8.3.7m
1 KBIC-FM
2 KM,' -FM
3 KOST-FM
4 KMPC-AM
5 KJOI-FM
6 KMET-FR
7 KNX -AM
P KRTH-FM
9 KARC-AM
10 KLAC-AM

KBI0-EM
KMPC-AM
KLAC-AM
KFX -FM
KABC-AM
K MFT-FM
KRTH-FM
KJOT-FM
KWIZ-AM
KFWB-AM

KRIC-FM
KLAC-AM
VEX -FM
KARC-AM
KR/ -AM
KPTH-Fm
KFT -AM
KJOI-FM
KMET-F.
KOST-FM

Cume Persons Trends/Rankings
Total 12 -
hi.S.6arn Midnight

POP (On): 15623

0/N78 A/M '79 0/N '79

1 KMET-FM
2 KBIC-FM
3 KFI -AM
4 KLOS-FM
5 KNX -AM
6 KFWB-AM
7 KHJ -AM
KEZY-AM

9 KJOI-FM
10 KOST-FM

2757 KMET-FM 2553
2601 KMPC-AM 2484
2271 VBIC-FM 2469
2068 KABC-AR 2177
2030 KRTP-FM 2053
1931 /MX -AM 2035
1899 KFWB-AM 200P
1796 KFT -AM 1996
1755 KLOS-FM 1842
1703 KJOT-FM 1462

FM FT -FM

KFT -AM
KNX -AM
KBIC-FM
KRTH-FM
KFWB-AM
KAPC-AM
K.MPC-AM
KLAC-AM
((LOS -FM

2611
2331
2295
2288
2185
1945
192P
1793
1728
1670

M-F,6-10am

1 KMFT-FM
2 KFI -AM
3 KTITC-FM
4 YX7 -AM
5 KFWB-AM
6 KrX -FM
7 KMPC-AM
P KPJ -AM
9 KEZY-AM

10 KABC-AM

KFWB-AM
KI,FT-FM
KFT -AM
KNX -Al)
KPIC-FM
KRTH-FM
KABC-AM
KMPC-AM
KLOS-FM
K W! -FM

KFT -AM
KMFT-FM
KABC-AM
KNX -AM
KFWP-AM
KBIC-FM
KRTH-FM
KMPC-AM
KLAC-AM
VLOS-FM

M4,3-7sm

1 KMET-Fm
2 YB/C-FM
3 KLOS-FM
4 KF2T-AM
5 VJOI-FM
6 KOST-FM
7 KNX -AM
P KMPC-AM
9 KNX -FM
In MI -AM

KM ITT-FM
KPIC-FM
KMPC-AM
KLOS-FM
KRTH-FM
KABC-AM
KTNO-AM
KFWA-AM
KNX -AM
KFT -AM

KMFT-FM
KRTH-FM
YBIC-FM
KFI -AM
KKX -AM
VAPC-AN
FFwP-AM
KLAC-AM
KNX -FM
((lOS-FM

Teens
M -s. Gam -Midnight

POP(00): 2136

0/M78 AIM '79 01P1'79

1 KFZY-AM
2 KMET-FM
3 KII./ -AM

KM PT -PM

KTNO-AM
KLOS-FM

KMET-FM
KEZY-AM
KHJ -AM

PA-F,6-10am

1 KMET-FM
2 KEZY-AM
3 KH3 -AM

KMET-FM
KTNO-AM
KFZT-AM

KTIFT-FM
KEZY-AM
KHJ -AM

PA -F, 3-7pm

1 KMET-PM
2 KFIY-AM
3 KTNO-AM

KMET-Fm
KTNO-AM
KLOS-FM

KMET-FM
KFI -AM
KFZY-AM

Adults 18-34

M.S.6am-MIdnight

Pop(nn): 6055

°M'78 AIM '79 ON '79

1 KMFT-FM
2 KLOS-FM
3 !MX -FM
4 KRTH-FM
5 KFT
6 KHJ -AM
7 KFZY-FM
A KRLA-AM
9 KFZY-AM

10 KFWB-AM

KMFT-FM
KRTH-FM
KLOS-FM
KNX -FM
KFI -AM
KIIS-FM
KMPC-AM
KIQQ-FM
KEZY-FM
KHJ -AM

KMET-FM
KRTH-FM
KLOS-FM
KNX -FM
KFI -AM
KFZY-FM
KIIS-FM
KR LA -AM

KFWIT-AV
KHJ -AM

WF,6-10am

1 KMFT-FM
2 KLOS-FM
3 KNX -FY
4 KRTH-FM
5 KFI -AM
6 KBIC-FM
7 KEZY-FM
P KEZY-AM
9 KHJ -AM
10 KRLA-AM

KMET-FM
KRTH-FM
KLOS-FM
KNX -FM
KMPC-AN
KFI -AM
KTNO-AM
KI0O-FM
KIIS-FM
KHJ -AM

KMFT-FM
RRTH-FM
KNX -FM
RFT -AM
KR LA -AM

FLITS -Fm

KFZY-FM
KIIS-FM
KUTE-FM
KWIZ-AM

141%1X-FM
2 KITT -AM
3 KNX -FM
4 KLOS-FM
5

ig)(11:1;:

7 KHJ -AM
P KFWP-AM
igKMPC-AM
KWIZ-FM

KRTH-FM
KMET-FM
KNX -FM
KFI -AM
KLOS-FM
KI0O-FM
KFWB-AM
KHJ -AM
KTIS-FM
KEZY-AN

KMET-FM
KRTH-FM
KFI -AM
KNX -FM
KLOS-FM
KM -FM
KFWB-AM
KTIS-FM
RHJ -AM
KWIZ-A1,



Anchorage
METRO RANK

OIN '79 Market Overview
The northernmost market surveyed by Arbitron

Radio was the scene of some hot activity during
the fall sweep. The outcome saw perennially strong
KFQD resume its spot on top of the market, with
three stations bunched in a race for second.

KFQD took an aggressive stance going into this
survey. The P/A station made a change at the PD
slot, bringing up Tom Rivers (formerly of CKLW
and KYA) to become the new PD and to host the
midday show. In addition, KFQD aired the "Last
Place On Earth" contest, promoting by spending
money in the newspapers and on the local TV affil-
iates. A direct mail campaign was also used to key
the contest to the station's strongest listening areas.
Male -oriented features were aired to help boost the
stations male audience while not turning off the sta-

tion's female listeners. KFQD earned a 26 share of
adults 18-34 in this 12 -station market.

Grouped behind KFQD are stations KENI,

and KGOT. KENI slipped from the number one slot
it held in the A/M '79 results, but remains strong
with teens. KHAR continues to be the top station for
adults 35+. However, AOR station KGOT is the real
story in this group, because the station earned its best
book in years. KGOT saw its overall share rise by four
shares, with an especially strong rise among men
18-34. KGOT has a 35% share of this male demo in
the 0/N '79 results.

Format changes are now rife in Anchorage, with
KBYRgoing to some form of P/A format and KENI
returning to traditional Top 40 from AOR/Top 40 fu-
sion. The A/M '80 results will tell if these changes
are successful.

Average Persons 12+ Share Trends
Monday -Sunday. Gam -Midnight

POP( 00): 1456
0/N '78 AIM ' 7 9 OIN '79

1 KFNI -AM 21.4 KENT -All 17.8 KFOD-Attem418 .1
2 KFQD-AM 16.0 KFOD-AM 14.6 KENT -Att(R) 14.4
3 (COT -FM 11.5 KHAR -AM 12.6 KHAR-AM(BM)14.0
4 KMAR-AM 9.9 (COT -FM 10.1' KCOT -F MIA) 13.6
5 KKL W -Ft: 0.1 KKLV-FM 9.1 KYAK -AM (C) 6.6
6 KYAK-All 7.4 KYAK -All 6.4 Kit LV-FII IPA) 5. S
7 K ANC -AM 6 . 2 KANC-AM 5.0 KBYR-All (0) 5.3

14 KNIK -FM 5.3 KBYR-AM 4.1 KANC-AM (C) 4 . 9
 KBYR-AM 3.3 KJZ Z -FM 3.7 KHVN-FtI OW 4 .9

10 KJZZ-FM 1.6 KNI K -FM 3.2 KNI K-FH! IM414 .9
11 KIIVN-FM 0.4 KHVN-FM 2.3 KJZZ-FIl 0) 1.6

Average Persons Trends/Rankings
Total 12+
61-3,611mW1dMgM

POP(00): 1456
0/N/8 AMC79 0M1'79

1 KENI-AM
2 KFQD-AM
3 (COT -FM
4 KHAR-AM
5 KKLY -FM

52
39
26
24
22

KENI-AM
KFOD-Att
KHAR-AM
(COT -FM
KK LV-FM

39 KFQD-AM
32 KENI-AM
2P KHAR-AM
22 (COT -FM
20 KYAK -AM

44
35
34
33
16

6-10am
1 KFQD-AM
2 I EN I -AM
3 ((MAR -AM
4 (YAK -AM
5 RAMC -AM

KFQD-Al)
KHAR -Att
KENI-All
KYAK -AM
KK L V-Ftt

KFQD-AM
KHAR -AM
KENT -AM
(COT -FM
KANC-All

Anaheim -

Garden Grove -

Santa Ana
Adults 25-54
WS, Ham -Midnight

POP (00): P141
OIN '78

Continued

AIM 19 OIN'79

1 KRIC-FM
2 KMPC-AM
3 KFI -AM
4 KFWR-AM
5 KNX -AM
6 KJOI-FM
7 KOST-FM

P KNX -FM
O KABC-AM

In (LAC -AM

KMPC-AM
KR IC-FM
KABC -AM
KF T -AM
KRTH-FM
KFWB-AM
(NI -AM
KNX -FM
KLAC -AM
KOST-FM

(NY -AM
KB TC-FM
KF T -AM
(ARC -AM
KLAC -AM
(N PC -AM
KRTH-FM
KFWB-AM
KNX -PM
KR LA -AM

IA -F, 3-7pm
1 KEN I -AM
2 KFQD-AM
3 (COT -FM
4 KHAR-AM
5 KKLY-FM

KENT
KHAR -AM
KF
(COT -FM
KK LW-Ftt

KENI-AM
KFQD-AM
KIIAR -AM
(COT -FM
(BHP -All

Teens
M -S, flem-Midnight

PO P ( 00 ) : 217

OM '78 Aim '79 OM '79
1 KFNI-AM
2 K FOP -AM
3 (COT -Fl)

KENT -AM KENI-AM
KFQD-AM KBYR-AM
(COT -FM KFOD-All

M.F, 8.10am
1 KENI-AM
2 (COT -FM
3 KFQD-AM

11-F, 3-7pm
1 KENT -AM
2 KFOD-AN
3 KGOT-FM

KENI -AM
KFQD-AM
(COT -FM

KENI-AM
KFOD-AM
KJZ Z -FM

KENI-AM
KBYR-Alt
KHAR -AM

(FM I -AM
KBYR-AM
KFOD-AM

Adults 18-34

PA -S, ((am -Midnight

POP( 00) : 713
OIN '78 AIM '79 OIN '79

1 KFQD -AM
2 (COT -FM
3 KENI-AM
4 KKLY-FM,
5 KANC-AM

K FOC -AM
KENI-AM
(COT -FM
KK LV-FM
KANC-AM

KFOD-AM
(COT -FM
KENT -AM
KK LV-FM
(MIN -FM

PA -F, 8-10am
I KFQD-AM
2 KENI-AM
3 KGOT-FM
4 KKLV-FM
5 KBYR-AM

KFQD-AM
KENI-AM
KK LV-FM
PICOT -FM
KANC-AM

KFOD-All
( COT -FM
KENI-AM
KNVN-FM
KKLV-FM

kl-F, 3-7pm
1 KENT -AM
2 (COT -FM
3 KFOD-AM
4 KKI, V -FM
5 KANC-AM

KENT -AM
(COT -FM
KFQD-AM
KK LV-FM
KANC-AM

KCOT -FM
KFQD-AM
KENT -AM
KK1.11-FM
(((V N -FM

Adults 25-54
M -S, Sam -Midnight

POP(00): 813
OIN '78 A/M '79 OIN'79

1 KFQD-AM
2 KHAR -AM
3 KYAK-AM
4 KENT -AM
5 KNIK -FM

K HAS -AM
KFQD-AM
KYAK -AM
KENT -AM
KKLV-FM

KFQD-AM
(MAR -AM
(YAK -AM
KKLV-FM
KANC-AM

PA -F, 6-10am
1 (FOP -AM
2 KYAK-AM
3 KHAR-AM
4 KEN I -AM
5 KANC-AM

KHAR -AM
KFQD-AM
KYAK-AM
KENT -AM
KANC-AM

KFQD-AM
KHAR-AM
KANC-AM
(YAK -AM
KENI-AM

PA*, 3-7pm
I KFOD-AM
2 KHAR-AM
3 KENI-AM
4 KYAK-AM
5 KNIK-FM

( MAR -All
KPQD-All
KK LV-FM
KA NC -AN
KENT -AM

KHAR -AM
KFQD-AM
RIMY -FM
( COT -FM
KANC-AM

Cume Persons Trends'Rankings
Total 121
11S,13am-PaldnIght

POP( 00 ) 1456
OIN '78 MA '79 0/14 '79

1 KENI-Att 626 KENI-AM 552 KENI-AM 525
2 KFQD-AM 452 KFQD-AM 447 KFOD-AM 496
3 KHAR-AM 325 KHAR -AM 349 KHAR -AM 391
4 (COT -FM 267 KGOT-FM 298 (COT -FM 289
5 KKL V -FM 267 KBYR-AM 243 KKLV-FM 264

M.F, 8-10am
1 KENT -AM
2 KFOD-AM
3 KHAR-AM
4 KYAK-AM
5 (COT -FM

KENI-All
KFQD -AM
(HAP -Alt
(COT -FM
KYAK-AM

KFOD-AM
KHAR -AM
KENT -AM
(COT -FM
KYAK -AM

PA -F, 3-7pm

1 KFNI -AM
2 KFQD-All
3 KHAR-Att
4 (COT -FM
5 KYAK-AM

IA -F, 6-10am
1 KB IC -FM
2 KMPC-AM
3 K F T -AM
4 KFWB-AM

KNX -AM
6 (NE -FM
7 KLAC-AM
P KARC-AM
0 KRTH-FM

10 KOST -FM

KENT -AM
KFQD-AM
KHAR -AM
(COT -FM
KK LV-FM

KFI -AN
KFWB-AM
KR IC -FM
(ARC -AM
(NE -AM
D IP C -AN
KRTH-FM
(LAC -AM
KNX -FM
KM FT -FM

KENI-AM
KFOD-AM
KHAR -AM
(COT
KBYR -AM

Y.PI
KAP C -AM
KNX -AM
KLAC -AM
KFWB-AM
KM PC-AM
KB IC-FM
KNX -FM
KRTH -FM
KNET-PM

M -F, 3-7pm

1 KBIG-FM
7 KMPC-AM
3 KOST-FM
4 KNX -FM
5 KJOI-FM
6 KABC-AM
7 KNX -AM
R KFWB-AN
9 KLAC-AN

10 KRTH-FM

KM PC -AM
KR IC-PM
KARC -AM
KFWR -AM
K LAC -AM
(NE -FM
KRTH-FM
KNX -AM
KF I -AM
ROST-FM

K R IG-FM
KNX -AM
KLAC -AM
KAPC -AM
KNX -FM
KRTH-FM
KF T -AM
KFWBAll
KMPC-AM
KM FT -FM

Teens
M -S, 6am-Midnight

POP( 00) : 217

OIN '78 AIM '79 OIN '79

I (KM I -All
2 KFOD-AM
3 (COT -FM

KENI-AM KENI-AM
KFOD-AM KBYR-AM
(COT -FM KFOO-AM

13-10am

1 KENI-AM
2 (COT -FM
3 KFQD-AM
1.44, 3-7pm
1 KENT -AM
2 KFQD-AM
3 PICOT- rm

KENI-AM
(FOP -AM
(COT -FM

KENI-All
KFQD-AM
(COT -FM

KENI -AM
KBYR-AM
KHAR -AM

KENI-AM
KBYR-AM
KFOD-AM

Adults 18-34

Bam-Midnight

POP(00): 713
OM '78 AM '79 OM '79

1 KEN I -AM
2 KFQD-AM
3 (COT-Ftt
4 KKLV-FM
5 KBYR-AM

KENI-All KFQD-AM
KFOD-All KFNI -At,
(COT -F1' (COT -FM
K t( 1,1/ -EM KK LV-FM
KHAR -Att KBYR-AM

IA -F, 8-10am
1 KFQD-AM
2 KENI-AM
3 KGOT-FM
4 KKLW-FM
5 KBYR-AM

KFQD-AM
KENT -AM
( COT -FM
KK I.V-FM
KHAR -AM

KFQD-AM
KENI-AM
K GOT-FM
KK LV-FM
KTIVN-FM

IA -F, 3-7pm
I KENI-AM
2 KFQD-AM
3 KGOT-F11
4 KKLW-FM
5 KBYR-All

KENI-AM
(COT -FM
KE0D-All
KK

KBYR -AM

KF OD -AM
( COT -FM

KENT -AM
KK LW -FM
KB YR -AM

Adults 25-54
M -S, Sam -Midnight

POP(00): 813
OIN '78 NM '79 OIN '79

1 KFQD-AM
2 (HAR-API
3 KENI-API
4 KYAK-All
5 KKLV -FM

KFQD-AM
KHAR-AM
KENI-AM
KYAK-AM
KK LV-FM

KFOD-All
KHAR -API
KENI-AM
KJ( LW -FM
KY AK -AM

11-F, 8-10am
I KFQD-AM
2 KHAR -AM
3 K FNI -AM
4 KYAK-AM
5 KBYR-AM

KFOD-AM.
KHAR -API
KENI-AP:
KY AK -AM
KANC-AM

KFOD-AM
KHAR -AM
KYAK -AM
KENI-AM
KANC-AM

M-F,34pm
1 KFQD-A14
2 KHAR-AM
3 KENI-AM
4 KYAK-AM
5 KBYR-AM

KHAR -AM
KFOD-AM
KENI-AM
KKLV-FM
KYAK-Att

KFOD-AM
KHAR -AM
KENI-AM
KYAK-Alf
KANC-AN

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.6



Atlanta
rn METRO RANK

0cc OIN '79 Market Overview
0- The on -air diary announcement controversy had
II some impact in Atlanta during the 0/N '79 survey.
0 Stations WZGC and WKLS-AM-FM ran the an -
p nouncennents and were cited by Arbitron for so

doing. The stations are located below all others incc
cc the market on each ratings page, separated by a
ets
cc dotted line. Persons reviewing the printouts on the

Atlanta market should keep in mind that these sta-
tions did indeed run the diary announcements. What
impact, if any, the announcements may have had is
not yet known.

WSB remains the leader in Atlanta, although the
station suffered its worst book in years. Part of the
decline may be due to Arbitron's implementing the
Expanded Sample Frame in Atlanta effective with
the (D/N '79 sweep. ESF is aimed at achieving bet-
ter representation of ethnics and young persons
(groups which may not have their phones listed in
the directory). If these persons are not big WSB lis-
teners, the station may have seen its share dimi-
nished because of a better sampling of the total
metro, not just the listed homes.

Arbitron did get back 230 more diaries in this
sweep than in the AAA '79 survey, but the distribu-
tion, while affecting the younger demos, also shows
an effect on older cells too. The next ESF book
should give a better handle on the impact of that
technique on the Atlanta market.

Among the formats that showed increased pene-

Ameragatiersons12+ShamTmonds
Monday -Sunday, Sam -Midnight

POP(00)t 15325
OMP78 A/M '79 0/N '79

I W811 -AM
2 WZGC-FM
3 WPCH-PM
4 WVEE-FM
5 WOXI-FM
6 WRLS-FM
7 WSD -FM
8 WPLO-AM
9 WLTA-FN
10 WRPG-AM
11 WEST -AM
12 WAOK-AM
13 WQXI-AM
14 WB/E-FM
15 WKLS-AM
16 WYZF-AM
17 WGKA-AM
18 WXLL-AN
19 WICO-AM
20 WCOB-AM
21 WYNX-AM
22 WFOM-AM
23 WCHK-AM
24 WCON-AM
25 WCHK-FM
26 WXAP-AM

13.9
12.2
7.4
7.1
7.0
7.0
6.9
4.6
4.3
4.3
4.1
3.9
3.1
2.6
0.9
0.9
0.8
0.6
0.5
0.5
0.5
0.5
0.4
0.4
0.4
0.4

WSB -AM
WZGC-FM
WQXI-FM
WKLS-FM
WSB -FM
WVEE-FM
WPLO-AM
WPCH-FM
WOXI-AM
WCST-AM
WIINC-AM
WAOK-AM
WLTA-FM
MBIE-FM
WGR A -AM

WTZE-AM
WCOB-AM
WTHX-AM
WICLS-AM
WJC A -FM

WTJH-AM
WILL -AM
WZAL-AM

15.5
11.4
8.3
7.9
6.5
6.1
5.1
5.0
4.0
4.0
3.6
3.6
3.3
2.9
1.2
0.9
0.8
0.5
0.5
0.5
0.4
0.4

WSD -AM MI 1  8
WZGC-FMM) 11.2
WQX I -FM 10.5
WRLS -FM (A) 8.2
WVEE-FM M) 7.7
WPCH-FM (1188) 7.3

WSB -FM PIM) 5. e
WEST -AN (19 5.3
W PLO -AM (C) 5.1
WLTA -FM IPA) 5.0
WAOK -AM 111) 3.5
WQX / -AM (R) 2.8
WRNC-AM (I) 2.6
VB IE -FM (G) 2.3
WGKA-AM ICU I .

WYZE-AM (G) 1.0
WIGO-AM PP 0.7
WC011 -AM PM 0. 6

WKLS -AM 4,9 0.6
WTJP-AN PRI 0.5
WCHK -FM IC) 0.3

Average Persons Trends/Rankings
Total 12+

M4,88m4AdMgM

POP(00): 1532c
OMP78 AIM OIN'79

1 WEB -AM
2 WZGC-FM
3 WPCH-FM
4 WVFF-FM
5 WQX/-FM
6 WKLS-FM
7 WSB -FM
WPLO-AM

9 WLTA-FM
10 WRNC-AM

293
258
156
ISO
148
14P
145
4P
91

91

WSB -AM
WZGC-FM
WOXI-FM
WELS-FM
WSB -FM
WVFE-FM
WPLO-AM
WPCH-FM
WOXI-AM
WEST -AM

333
245
179
169
139
132
110
106
P6

P6

WSB -AM
WZGC-FM
WOXI-FM
WKLS-FM
WVEE-FM
WPCH-FM
WSB -FM
WGST-AM
WPLO-AM
WLTA-FM

276
262
247
193
180
172
125
124
120
118

Mf,8-10481

1 WSB -AM
2 WZGC-FM
3 WQXI-FM
4 WPCH-FM
5 WEB -FM
6 WPLO-AM
7 WVEE-FM
8 WAOK-AM
9 WEST -AM
10 WKLS-FM

WSB -AM
WZGC-FM
WOXI-FM
WSB -FM
WKLS-FM
WPLO-AM
WOXI-AM
WGST-AM
WAOK-AM
WPCH-FM

WSD -AM
WOXI-FM
WZCC-FM
WKLS-FM
WPLO-AM
WCST-AM
WVEF-FM
WEB -FM
WPCH-FM
WLTA-FM

tration in this book were Beautiful Music and Black
Adults 25-54
M -S, Gam -Midnight

radio. WPCH, the Schulke station in Atlanta, re- POP( 00): 7835
OIN '78 A1M'79 OM '79bounded from a poor showing in the spring to a 1 WSB -AM WSB -AM WSD -AM

share comparable to 0/N '78's. WVEE may have 2 WZGC-FM WPLO-AM WOX I -FM

benefitted from ESF, as this ethnic station gained
3 WSB -FM
4 WPCH-FM

WOE I -FM

WZGC-FM
WZGC-FM
WPCH-FM

more than a share and a half to its best overall book 5 WLTA-FM
6 WOXI-FM

WS/I -FM
WLTA-FM

WLTA-FM
WPLO-AM

in years. WVEE used taxi cards and bumper stickers 7 WVEE-FM WVEE-FM WSB -FM

in its promotional efforts, while WPCH used 95% 8 WRNC-AM
9 WPLO-AM

WPCH-FM
WOXI-AM.

WVEE-FM
WKLS-FM

of its ad dollars in TV spots. 10 WKLS-FM WANG -AM WGS T -AM

Another station which recorded its best showing M4,640AR)

in years was WGST, the all -News station in Atlanta. 1 WSB -AM
2 WZGC-FM

WSB -AM
WOXI-FM

WSB -AM
WOXI-FM

WGST featured the Atlanta Falcons and Georgia 3 WSB -FM WPLO-AM WPLO-AM

Tech football games. Besides the football, WGST 4 WPCH-FM
5 WQXI-FM

WZGC-FM
WOXI-AM

WZGC-FM
WLTA-FM

concentrated on a new ad campaign based around 6 WPLO-AM WEB -FM WEST -AM

the theme "Wake Up To The World." 85.90% of the 7 WLTA-FM
WAOK-AM

WEST -AM
WAO K -AM

WPCH-FM
WSB -FM

outside ad expenditures were placed in TV. 9 WBIE-FM WRNG-AM WXLS-FM

On the Top 40 scene, the two major contenders 10 WQXI-AM WVEE-FM WOX I -AM
M.Fc3.7pm

WZGC and WOXI-FM, took different promotional
tacks. Besides the on -air diary announcements,

1 WSB -AM
2 WSB -FM
3 WZGC-FM

WSB -AM
WPLO-AM
WZGC-FM

WZGC-FM
woxi-FM
WPCH-FM

WZGC used ads developed for TV. 95% of the sta- 4 WPCH-FM WOXI-FM WSB -AM

tion's ad budget was spent on local TV, with the re- 5 WLTA-FM
6 WRNG-AM

WLTA-FM
WSB -FM

WPLO-AM
WLTA-FM

mainder being inserted into newspapers. On the 7 WOXI-FM WVEE-FM WSB -FM

other hand, WQXI-FM spent the majority (75%) of
8 WKLS-FM
9 WVEE-FM

WOXI-AM
WPCH-FM

WVEE-FM
WKLS-FM

its outside ad dollars for billboards, where in the 10 WPLO-AM WING -AM WGST-AM

spring book the majority was spent on TV. WOXI- Cume Persons Tre nds/Rankings
FM had its best book in recent years, perhaps be-
cause of the ad campaign and perhaps because of a
major promotion, the "Super Concert Season." The

Total 12+

PA-S,(Mm4MdMgM

POP(00): 15325

station gave away tickets, LP's, and libraries of 00078 AMP79 OIN '79

1 WEB -AM 4710
2 WZGC-FM 374P

WSB -AM
WZGC-FM

4916
4061

WSB -AM
WZGC-FM

4400
3841

major artists sponsored in concert, such as the
Eagles and Billy Joel. With the increase registered 3 WOXI-FM 2543 WOXI-FM 2969 WORT -FM 3404

by WQXI-FM, the top 40 battle in Atlanta is closer 4 WSB -FM 2434
5 WCST-AM 2163

WEB -FM
WQXI-AM

2506
2274

WKLS-FM
WPCH-FM

2625
2512

than it has been in recent years. WQXI-FM trails in 6 WKLS-F14 2109 WKLS-FM 2237 WIST-AM 2360

the 12+ race, but leads in the 18.34 demos. 7 WPCH-FM 1981
P WOXI-AM 1777

WPLO-AM
WPCH-FM

1975
1869

WSB -FM
WVEF-FT

2147
1956

ht*,34pm
WPLO-AM 1716

10 WVEF-FM 1692
WVEE-FM
WGST-AM

1807
1615

WPLO-AM
WOXI-AM

17P7
1768

I WZGC-FM WZGC-FM WZGC-FM M-F,8-10sm
2 WSD -AM WSB -AM WOXI-FM 1 WEB -AM WSB -AM WSB -AM
3 WKLS-FM WKLS-FM WICLS-FM 2 WZGC-FM WZGC-FM WOYI-FM
4 WVEF-FM WOXI-FM WSB -AM 3 WOXI-FM WOXI-FM WZGC-FM
5 WQXI-FM WVEE-FM WVEV-FM 4 WOXI-AM WOXI-AM WKLS-FM
6 WPCH-FM WSB -FM WPCH-FM 5 WPLO-AM WPLO-AM WGST-AM
7 WSB -FM WPLO-AM WPLO-AM 6 WSB -FN WSB -FM WSB -FM
R WPLO-AM WOXI-AN WLTA -FM 7 WKLS-FM WKLS-FM WPLO-AM
9 WRNC-AM WLTA-FM WSB -FM P WEST -AM WCST-AY WPCH-FM
10 WLTA-FM WPCH-FM WEST -AM 9 WPCH-FM WAOK-AM WOYI-AM

10 WVFE-FIN WVEF-FM WVEE-FMTeens
MS, Sam -Midnight M-F.3-7pm

POP(00): 1952 1 WZGC-FM
2 WSB -AM

WZGC-FM
WEB -AM

WZGC-FM
WSB -AM

00418 AW79 OIN'79 3 WOXI-FM
4 WKLS-FM

WOXI-FM
wilms-FM

WOES -FM
WKLA-FM

1 WZGC-FM WZGC-FM WZGC-FM
2 WVEE-FM WICLS-FM WKLS-FM
3 WICLS-FM WOX/-FM WVFF-FM

5 WVEE-FM
6 WSB -FM
7 WPCH-FM

WSB -FM
worI-Am
WPLO-AM

WPCH-FM
WVEF-FM
WSB -FM

M.F,8408m WQXI-AM WVEE-FM WPLO-AM
1 WZGC-FM WZGC-FM WZGC-FM 9 WPLO-AM WPCH-FM WOXI-AM
2 WVFE-FP WKLS-FM WOYI-FM 10 WCST-AM WGST-AM WCST-AM
3 WOXI-FM WOXI-FM WICLS-FM Teens

M.F,3.7pom M -S, Sam -Midnight
1 WZCC-FM WZGC-FM WZGC-FM
2 WVEE-FM WRLS-FM MS -FM POP(00): 1952
3 WELS-FM WORT -FM WVEE-FM 01N'78 NM '79 OIN '79

Adults 18-34
I WZGC-FM WZGC-FM WZGC-FN

m -s, Sam -Midnight 2 WKLS-FM WKLS-FM WKLS-FM
POP (00 ) : 6374 3 WOXI-FM WOXI-FM WOXI-FM

OIN '78 AIM '79 OIN'79 M-F,8408m
1 WZGC-FM WZGC-FM WZGC-FM

1 WZGC-FM WOXI-FM WOXT-FM
2 WOXI-FM WZGC-FM WZGC-FM
3 WRLS-Fm WRLS-FM WICLS-FM

2 WQXI-FM
3 WKLS-FM

WKLS-FM
WOXI-FM

uns-Fm
WOE I -FM

PA-F,3-7pm

I WZGC-FM
2 WOXI-FM

WZGC-FM
WELS-FM

WZGC-FM
WKLS-FM

4 WVEF-FM WVEF-FM WVEF-FM
5 WLTA-FM WEB -AM WSB -AM
6 WEB -AM WOXI-AM WLTA-FM
7 WOXI-AM WSB -FM WPCH-FM

3 WVEE-FM WOXI-PM WOXI-FM

Adults 18-348 WSB -PM WLTA-FN WAOF-AM
9 WPLO-AM WPLO-AM WOXI-AM M-S,IMm4AdMgM

10 WAOK-AM WAOK-A)( WSB -FM POP(00): 6374
M*,(1.10am

OIN '78 AIM '79 094 '79
1 woxt-FM WOXI-FM WOXI-FM

I WZGC-FM WZGC-FM WQXI-FM
2 WZGC-FM WZCC-FM WZGC-FM 2 WOXI-FM WOXI-FM WZGC-FM
3 WEB -AM WED -AM WKLS-FM 3 WKLS-FM WSB -AM WKLS-FM
4 WVEE-FM WKLS-FM WEB -AM 4 WEB -AM WOXI-AM WVFP-FM
5 WKLS-FM WOXI-AM WVEE-FM 5 WOKI-AM WKLS-FM WEB -AM
6 WQXI-AM WVFF-FM WAOK-AM 6 WVEE-FM WVEF-FM WOKI-AN
7 WAOR-AM WAOR-AM WQXI-AM 7 WSB -FM WEB -FM WEST -AM
B WPLO-AM WCST-AM WLTA-FM P WCST-AM WLTA-FM WPCH-FM
9 WLTA-FM WEB -FM WC8T-AM 9 WAOK-AM WPLO-AN WLTA-FM
10 WSB -FM WFLO-AM WPLO-AM 10 WPLO-AM WA OK -AM WAOK-AM
Mf,3-7pm

1)1+.6-10am

1 WELS-FM VOXI-FM WOKI-FM I WOYI-FM WZGC-FM WQXI-FM
2 WZGC-FN WELS-FM 2 WZGC-FM WOXI-FM WZGC-FM
3 WQXI-FM VVEE-FM WZGC-FN 3 WOES -AM WSB -AM WRLS-FM
4 WVEE-FM WZGC-FM WVEE-PM 4 WKLS-FM WOYI-AM WSB -AM
5 WLTA-FM WQXI-AM WSB -AM 5 WEB -AM WELS-FM WVEE-FM
6 WOXI-AM VPLO-AM WPCP-FN 6 WVEE-FM WVEF-PM WOXI-AM
7 WSB -FM WSB -FM WLTA-FM 7 WPLO-AM WPLO-AM WAOR-AM
8 WPLO-AM WSB -AM WQYT-AM P WLTA-FN WAOK-AN WCST-AM
9 WPCM-FM WLTA-FM WA0K-AM 9 WSB -FM WGST-AN WLTA-FM

10 WEB -AM WGST-AM WEST -AM 10 WAOR-AM WEB -FM WPLO-AM

Continued on Page 26
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Austin, TX
METRO RANK

)/N '79 Market Overview
After the metro definition revision which took

ffect in the A/M '79 sweep, the market in -tab and
?port reliability appears to be improved in this book.
irbitron got back 50 more usable diaries in this sur-
ey than in the spring, with the biggest increase
oming in the adults 25-34 category.
In the 0/N '78 survey, Beautiful Music KASE was

umber one, and this fall survey shows the same
?stilt. Not only has KASE regained the top spot in
le market 12+, but the Bonneville station has also
Igain become tops in the key target demo of 25-54.
:ASE has almost 20% of this market, compared to
pproximately 18% for Country station KVET.
While KASE was gaining almost four shares, 12+,

:VET lost three shares in the 0/N '79 results. Per-
sonnel changes may have had an impact on this sit-
elion. KVET has a new PD, went through its first
look without the former 10 -noon and noon-2pm
pcks, and saw Jim Davis, longtime morning man,
eturn to the station. Both KASE and KVET relied
argely on TV for outside promotion of the stations.
Holding a consistent #3 overall in the Austin mar -

:et and strengthening its dominance among the
18-34 adults is KLBJ-FM. This AOR station is now
Dps with over 20% share of the 18-34 adults, up
om about a 17 share in the spring book. Outside
advertising was limited to bumper stickers, but there
vere plenty of "street" promotions, such as giving
way 4000 tickets for a Blondie concert.
Other leading stations in the 0/N '79 Arbitron

ere include Dancemusic KHFI (now Top 40), which
aw its 18-34 numbers rise nicely, and Country
(CAKE, which enjoyed a stable book.

AwmgePersons12i-ShareTrends
Monday -Sunday, 6am -Midnight

POP( 00): 4108
OIN'78 AN '79 OIN '79

1

2

3

4

6

7

8

0

2

3

4

5

6

KASE-FM
KVET-AM
KNOW -AM
KCSW-FN
KLBJ-FM
KLBJ-AN
KOKE- FM
KHFI-FM
ICI XL -AM
ICTSA-AM
WOA I -AM
KOKE-AM

14.7
12.8
11.6
11.4
9.5
7.4
6.8
6.2
2.7
1.9
1.7
1.4

KVET-AM
KASE-FM
KLBJ-FM
KNOW -AN
KOK E -FM
KHFI-FM
KCS11-FM
KLBJ-AM
KTSA-AM
KIX L -AM
KMXX-FM
KOKE-AM
WOA I -AM
KKY X -AM
KTFM-FN
KTAE -AM

15.2
13.5
8.9
8.5
7.7
7.6
7.4
5.5
4.8
2.4
2.1
1.5
1.3
0.7
0.6
0.4

KASE-FM(91917.5
KVET-AM 10112.3
KLBJ-FM(AI11.5
KHFI-FM 66 8.4
KOKE-FM (C) 7.8
KCSW-Fm IPA) 6.0
KLBJ-AM (PA) 5.8
KTSA-AM 100 4.4
KNOW -AM (A) 2.8
KIXL-AM (PA) 2.4
KTAE-AM OM 1.9
KMXX-FM 06 1.5
KOKE-AM ICI 1.5
WOA I -AM MI 1.0
KCTN-AM 0.8

Average Persons Trends/Rankings
Total 12+
m -s, Gam- Midnight

POP( 00): 4108
OM '78 AIM'79 0/N '79

1 RASE -FM 76 KVET-AM 102 KASE-FM
2 KVET-AM 66 KASE-FM 91 KVET-AM
3 KNOW -AM 60 KLBJ-FM 60 KLBJ-FM
4 KCSW-FM 59 KNOW -AM 57 KHFI-FM
5 ICLBJ-FM 49 KOKE-FM 52 KOKF.-FM

108
76
71

52
48

PA -F ,13-10am

1 KVET-AM
2 KNOW -AM
3 KASE-FM
4 KCSW-FM
5 KLBJ-AM

KVET-AM
KNOW -AM
KASE-FM
KLBJ -AM
KCSW-FM

KASE-FM
KVET-AM
KOKE-FM
KLBJ -FM
KLBJ-AM

PA -I, 3-7pm
1 KASE-FM
2 KVET-AM
3 KCSW-FM
4 KNOW -AM
5 KLBJ-FM

KVET-AM
KASE-FM
KNOW -AM
KLBJ -FM
KOKE-FM

KASE-FM
KVET-AM
KLBJ-FM
KHFI-FM
KCSW-FM

Teens
m -s, Barn -Midnight

POP( GO): 453

OIN '78 AIM '79 OIN '79

1 KNOW -AM
2 KHFI-FM
3 KTSA-AM

KHFI -FM
KTSA-AM
KNOW -AM

KHFI-FM
KLBJ-FM
KTSA-AM

PA -F, 3-7pm
1 KNOW -AM
2 KTSA-AM
3 KHFI-FM

KHFI -FM
KTSA-AM
KNOW -AM

KHFI-FM
KVET-AM
KLBJ -FM

Adults 18-34
m -s, Gam -Midnight

POP( 00): 1912
OIN '78 AIM '79 OIN '79

1 KCSW-FM KLBJ -FM KLBJ-FM
2 KLBJ-FM KCSW-FM KCSW-FM
3 KNOW -AM KVET-AM KHFI-FM
4 KHFI-FM KNOW -A11 KOKE-FM
S KOKE-FM KOKE-FM KASE-FM

M -F, 6-10am
1 KCSW-FM
2 KLBJ-FM
3 KNOW -AM
4 KVET-AM
5 KHFI-D1

KVET-A/1
KNOW -AM
K LBJ -FM
KCSIC-FM
KOK N -FM

KLBJ-FM
KOKE-FM
KHFI-FM
KASE-FM
KCSW-FM

PA -F, 3-7pm

1 KCSW-FM
2 KLBJ-FM
3 KNOW -AM
4 KVET-AM
5 KHFI-FM

KLBJ-FM
KNOW -AM
KOKE-FM
KCSW-FM
KVET-AM

KLBJ -FM
KCSW-FM
KTSA-AM
KOK E -FM
KHFI-FM

Adults 25.54
m -s, Bam-Midnight

POP( 00): 1751
OIN '78 AIM '79 OIN '79

1 KVET-AM
2 KASE-FM
3 KCSW-FM
4 KNOW -AM
5 KLBJ-AM

KVET-AM
KASE-FM
KLBJ-FM
KOKE-FM
KNOW -AM

KASE-FM
KVET-AM
KOKE-FM
KLBJ-FM
KCSW-FM

PA -F, 6-10am
1 KVET-AN
2 KASE-FM
3 KNOW -AM
4 KCSW-FM
S KLBJ-AM

KVET-AM
KLBJ-AM
KNOW -AM
KASE-FM
KOK E -FM

KVET-AM
KASE-FM
KOKE-FM
KLBJ-AM
KLBJ-FM

111-F, 3-7pm
1 KVET-AM
2 KASE-FM
3 ICS W -FM
 KNOW -AM
5 KLBJ-FM

KVET-AM
KASE-FM
KOKE-FM
KLBJ -FM
KNOW -AM

KVET-AM
KASE-FM
KOKE-FM
KLBJ-FN
KCSW-FM

Cume Persons Trends/Rankings
Total
m -s, Brim -Midnight

POP( 00): 4109
OIN '78 A/M '79 0/N '79

1 KNOW -AM
2 KVET-AM
3 KHF I-Fff
4 KLBJ-FM
5 KLBJ-AM

973
886
837
797
790

KVET-AM
KASE-FM
KNOW -AM
KLBJ-FM
KLBJ

1191
886
879
791
763

KASE-FM
KVET-AM
KLBJ-FM
KLBJ-AM
KHFI-FM

1080
981
964
962
775

I:1 -F, 8-10am
1 KNOW -AM
2 KVET-AM
3 KLBJ-FM
4 KCSW-FM
5 KASE-FM

KVET-AM
KNOW -AM
KLBJ -AM
KASE-FM
KCS N -FM

KASE-FM
KVET-AM
KLBJ-FM
KOKE-FM
KHFI-FM

M-F,3-7pm
1 KNOW -AM
2 KVET-AM
3 KCSW-FM
4 KLBJ-FM
5 KASE-FM

KVET-AM
KNOW -AM
KASE-FM
KOKE-FM
KLBJ-FM

KLBJ-FM
KVET-AM
KASE-FM
KHFI-FM
KOKE-FM

Teens
m-s,6am-Midnight

POP( 00): 453
OIN '78 AM '79 OIN '79

1 KNOW -AM
2 KHFI-F14
3 KTSA-AM

KHFI-FM
KNOW -AM
ICTSA-AM

KHFI-FM
VISA -AM
KLBJ-FM

PA -F, 6-10am
1 KNOW -AM
2 KHFI-FM
3 KISA-AM

KHFI-FM
KNOW -AM
KTSA-AM

KHFI-FM
KTSA-AM
KLBJ-FM

PA -F, 3-7pm

1 KNOW -AM
2 KISA-AM
3 KHFI-FM

KHFI -FM
XIS A -AM
KNOW -AM

KHFI -FM
KVET-AM
KNOW -AM

Adults 18-34
m -s, Bam-Midnight

POP( 00): 1912
OIN '76 AIM '79 OIN '79

I KLBJ-FM KLBJ -FM KLBJ-FM
2 KHFI-FM KNOW -AN KCSW-FM
3 KCSW-FM KCSW-FM KNOW -AM
4 KNOW -AM KVET-AM KOKE-FM
5 KVET-AM KHFI-FM KHFI-FM

PA -F, 6-10am

1 KLBJ-FM
2 KNOW -AM
3 KCSW-FM
4 KHFI-FM
5 KVET-AM

KLBJ-FM
KNOW -AN
KCSW-FM
KVET-AM
KHFI-FM

KLBJ -FM
KOKE-FM
KCSW-FM
KHFI-FM
KNOW -AM

PA-F,3-7om
1 KCSW-FM
2 KLBJ-FM
3 KNOW -AM
4 KHFI-FM
5 KVET-AM

KLBJ -FM
KNOW -AM
KCSW-FM
KOKE-FM
KVET-AM

KLBJ-FM
KCSW-FM
KHFI-FM
KOKE-FM
KVET-AM

44;

Adults 25-54
m-s,6am-Midnight

POP( 00 ): 1751

0/N '78 AIM'79 OIN '79

1 KVET-AM
2 KASE-FM
3 KNOW -AM
4 KLBJ-AM
5 KCSW-FM

KVET-AM
KASE -FM
KNOW -AM
KLBJ-FM
KLBJ-AM

KVET-AM
KASE-FM
KOKE-FM
KLBJ -AM
KLBJ -FM

PA -F, 6-10am

1 KVET-AM
2 KASE-FM
3 KNOW -AM
4 KCSW-FM
5 KLBJ-AM

PA -F, 3-7pm
1 KVET-A)(
2 KASE-FM
3 KCSW-FM
4 KNOW -AM
5 KLBJ-AM

KVET-AM
KNOW -AM
K LBJ -AM
KASE-FM
KOKE-FM

KVET-AM
KNOW -AM
KOKE-FM
KASE-FM
KLBJ-FM

KVET-AM
KASE-FN.
KOK E -FM
KLBJ-AM
KCSW-FM

KVET-AM
KASE-FM
KOKE-FM
KLBJ-FM
KCSW-FM

Format Penetration Chart
Based On Total Persons 12 +

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band. BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz , M -Miscellaneous .
N -News, 0 -Oldies, PA-Pop/Adult, R.
Rock, RI -Religious, S -Spanish, T -Talk.

"Album Greats" and the
"Evolution Of Rock" from

TM Special Projects!

TNI
TM Special Projects

1349 Regal Row Dallas, Texas 75247. (214) 634-8511

A subsidiary of Shamrock Broadcasting Company. Inc.
PA -9. 43-10am

1 KNOW -AM
2 KCSW-FM
3 KHFI-FM

KNOW -AM
KHFI -FM
KOKE-FM

KHFI-FM
KTS A -AM
KLBJ-FM
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0CC 0/N '79 Market Overview
Longtime P/A leader WBAL remains steady when compared to the A/M re -cc

(q port, but is down when compared against 0/N '78. Still number one in the mar -
z ket 12+. WBAL is closely challenged in the 0/N '79 results by Beautiful Music

WLIF. This Schulke BM station gained almost three share points with little
cc change in on -air sound or features. The outside ad campaign did feature a dif-
 ferent TV spot than the commercial which ran in the spring. The ad theme was
 "A Place To Relax," and this message was drummed home using not only the

TV exposure, but also newspaper and billboards.
In the key 25-54 demo target, WLIF has now surpassed WBAL, opening a

lead of several shares. WCBM is now number two in adults 25-54 to WLIF, with
WBAL third.

Among younger -skewing stations, the big story is the drop of AOR WIYY.
The station saw its 18-34 share drop by a third, which means that WIYY now
leads WXYV in this demo by the narrowest of margins. Listening among 18-34
men was down in the 0/N '79 sweep, and especially so among men 18-34 who
turned to WIYY. The station dropped from about 22% of this key demo to a
share in the 14 range - still number one, but quite a chunk to lose in one book.
Superstars affiliate WIYY was playing harder rock during the sweep, and this
may have had an impact on the Arbitron results.

Arbitron garnered a much larger in -tab in this survey. Almost 200 additional
diaries were returned due to sampling more than 300 extra persons. Most ap-
parent increase in returns came in the 35-44 and 12-24 cells.

There was a significant increase in the penetration of listening to Black -
formatted stations. WSID and several Washington stations saw their numbers
show up better in this survey.

Average Persons 12 Share Trends
Monday .Sunclay Gam -Midnight
POP(00): 18179

OM '78 JIF'79 AIM '79 OM '79

1 WBAL-AM 12.3 WEAL -AM 14.5 WEAL -AM 10.8 VIDA L-AMPAll 0 . 8
2 WLIF-FM 7.6 WLIF-FM 8.9 WIYY-FM 9.0 WL/ F -FM01/811 0 . 2
3 WIYY-FM 7.0 WITY-FM 6.9 WCBM-AM 7.7 WCBM-AM IPA) 7.2
4 WXYV-FM 6.5 WPOC -FM 6.8 WLIF-FM 7.4 WITS -FM (A) 6.6
5 WCBM-AM 6.3 WCBM-AM 6.5 WFBR-AM 7.0 WXYV -FM (8) 6.3
6 WPOC -FM 5.1 WXYV-FM 5.1 WXYV-FM 5.9 WWIN-AM 00 5.5
7 WCAO-AM 5.0 WFBR-AM 4.9 WCAO-AM 5.4 WPOC -FM (c) 5.2
8 WW IN -AM 4.4 WCAO-AM 4.9 WPOC -FM 5.4 WCAO-AM NI) 5.1
9 WMAR -FM 4.3 WLPL-FM 3.5 WWIN-AM 5.1 WFBR -AM (PA) 4. 9

10 WFBR -AM 4.2 WW IN -AM 3.4 WETK-FM 4.4 WMAR -FM (88)3.3
11 WLP L -FM 3.8 WMAR -FM 3.2 WMAR-FM 3.9 WITH -AM (PA) 2.7
12 WETS -FM 3.2 WETS -FM 2.8 WAYS -AM 2.6 WITH -FM (B) 2.5
13 WBKZ -FM 2.5 WB KZ -FM 2.8 WITH -AM 2.1 WS ID -AM 00 2.2
14 WEBS -FM 2.1 WITH -AM 2.1 WLPL-FM 2.0 WLPL-FM (A) 2.2
15 WTOP-AM 1.9 WSID-AM 1.7 WITH -FM 1.9 WPGC-FM 08 1.8
16 WITH -AM 1.8 WWDC -FM 1.6 WBKZ-FM 1.3 WETK-FM N8 1.7
17 WTTR -FM 1.7 WPGC -FM 1.4 WTOP-AM 1.2 WA YE -AM 0113) 1.6
18 WPGC-AF 1.5 WEBS -FM 1.3 WASH -FM 1.2 WBKZ-FMMM1.6
19 WASH -FM 1.5 WTOP-AM 1.1 WBMD-AM 1.2 WTOP-AM NO 1.2
20 WSID -AM 1.4 WITH -FM 1.0 WSID -AM 1.1 WR QX -FM 00 1 . I
21 WAYS -AM 1.3 WTTR -FM 0.9 WPGC-FM 1.1 WRB S -FM NW 1 . I
22 WPGC -FM 1.3 WMAL-AM 0.7 WTTR -FM 0.9 WGAY-FM (BR 0. 9
23 WMAL-AM 1.2 WYCR -FM 0.7 WRBS-FM 0.9 WEBB -AM NI) 0.9
24 WWDC -FM 1.2 WRQX-FM 0.5 WNAV-FM 0.9 WASH -FM (PA) O. 8
25 WHUR-FM 1.0 WOOS -FM 0.5 WWDC-FM 0.7 WMAL-AM TA) O. 7
26 WNAV-FM 0.7 WHUR-FM 0.5 WRQX-FM 0.5 WOOS-FM:81 0.6
27 WITH -FM 0.6 WTOW-AM 0.5 WHUR-FM 0.5 WT TR -FM (PA) 0.6
28 WBMD-AM 0.6 WAYS -AM 0.4 WMAL-AM 0.4 WAMD-AM MA) 0.6
29 WNAV-AM 0.6 WEBB -AM 0.4 WPGC-AM WWDC -FM IA) 0.5
30 WGMS-AF 0.5 WMZQ -FM 0.4 WTOW-AM 11(14 0.5
31 WGAY-FM 0.4 WBMD -AM 0.4 WHO R -FM 00 0.4
32 WGMS-FM 0.4 WASH -FM 0.4 WRC -AM (N) 0.4
33 WEBB-AM 0.4 WPGC-AM 0.1 WNA V -F M (BM) 0 . 4
34 WRC -AM 0.4 WGMS -FM (CL) 0.4
35 WYRE-AM 0.4
36 WFSI-FM 0.4
37 WPGC -AM 0.3

Total 12+
m -s, Gam -Midnight

POP (00) : 18179
OIN '78

Average Persons Trends/Rankings

JIF '79 AIM '79 OIN '79

1 WEAL -AM 350 WBAL-AM 407 WBAL-AM 318 WEAL -AM 297
2 WLIF-FM 215 WLIF -FM 248 WIYY-FM 265 WLIF-FM 282
3 WIYY-FM 199 WITS -FM 193 WCBM -AM 226 WCBM -AM 199
4 WXYV-FM 184 WPOC -FM 191 WLIF-FM 217 WIYY-FM 181
5 WCBM -AM 178 WCBM -AM 183 WFBR -AM 204 WXYV-FM 175
6 WPOC -FM 146 WXYV-FM 144 WXYV-FM 174 WWIN-AM 151
7 WCAO-AM 142 WFBR-AM 137 WCAO-AM 158 WPOC -FM 143
8 WHIN -AM 126 WCAO-AM 136 WPOC -FM 157 WCAO-AM 140
9 WMAR -FM 123 WLPL-FM 97 WWIN-AM 149 WFBR-AM 135

10 WFBR-AM 118 WW IN -AM 95 WETS -FM 130 WMAR -FM 91
PA+, 8-106m

1 WBAL-AM WBAL-AM WBAL-AM WBAL-AM
2 WCBM-AM WCBM -AM WCBM-AM WLIF -FM
3 WFB R -AM WFBR-AM WFBR-AM WFBP -AM
4 WCAO-AM WPOC -FM WCAO-AM WCBM -AM
5 WLIF-FM WCAO-AM WIYY-FM WPOC -FM
6 WPOC -FM WLIF-FM WPOC -FM WCAO-AM
7 WIYY-FM WIYY-FM WLI F -FM WIYY-FM
8 WMAR-FM WWIN-AM WWIN-AM WXY V -FM
9 WWIN-AM WLPL-FM WMAR -FM WW IN -AM

10 WXYV-FM WXYV-FM WXY V -FM WITH -AM

M.F, 3-7pm

1 WEAL -AM WBAL-AM WIYY-FM WLIF-FM
2 WIYY-FM WLIF-FM WCBM -AM WBAL-AM
3 WLIF-FM WIYY-FM WBAL-AM WCBM-AM
4 WXYV-FM WPOC -FM WLIF -FM WITS -FM
5 WCBM-AM WCBM-AM WXY V -FM WXYV -FM
6 WCAO-AM WCAO-AM WCAO-AM WCAO-AM
7 WPOC -FM WXYV-FM WHIN -AM WW/N-AM
8 WHIN -AM WLPL-FM WFBR-AM WPOC -FM
9 WLPL-FM WMAR -FM WETS -FM WFBR-AM

10 WETK-FM WET K -FM WMAR -FM WMAR -FM

Teens
Barn -Midnight

POP(00): 2366
OIN '78 JIF'79 A/M '79 0/a/ '79

1 WLPL-FM WITS -FM WIYY-FM WIYY-FM
2 WXYV-FM WLPL-FM WHIN -AM WWIN-AM
3 WIYY-FM WETS -FM WETR-FM WLPL -FM

M -F, 8-10am
I WLPL-FM WITS -FM WITS -FM WIYY-FM
2 WITS -FM WLPL-FM WWIM-AM WHIN -AM
3 WCAO-AM WEAL -AM WCAO-AM WLPL -FM

PA -F, 3-7pm

1 WLPL-FH WITS -FM WWIN-AM WIYY-FM
2 WXYV-FM WLPL-FM WITS -FM WWIN-AM
3 WIYY-FM WXYV-FM WETS -FM WLPL-FM

Adults 18-34

m-S,8im-MkInight

POP(00): 6548
OIN '78 JIF '79 AIM '79 OIN '79

1 WITT-FM
2 WETS -FM
3 WWIN-AM
4 WCAO-AM
5 WCBM -AM
6 WETS -FM
7 WFBR-AM
8 WLIF-FM
9 WE KZ-FM

10 WLPL-FM

WITS -FM WIYY-FM WITT-FM
WXYV -FM WXYV-FM WET V -FM
WCBM-AM WCBM -AM WCBM -AM
WCAO-AM WCAO-AM WCAO-AM
WIIIEZ-FM WETS -FM WLIF -FM
WFBR-AM WPOC -FM WWIN-AM
WWIN-AM WFBR-AM WFER-AM
WPOC -FM WWIN-AM WPOC -FM
WETS -PM WLPL-FM WPGC-FM
WLIF-FM WB KZ -FM WEEZ-FM

M-F,13-10am
1 WITS -FM WPIR-AM WCBM-AM WFBR -AM
2 WFBR-AM WCBM-AM WCAO-AM WITT-FM
3 WCBM-AM WCAO-AM WITT-FM WCAO-AM
4 WCAO-AM WITY-FM WFBR-AM WCBM-AM
5 WWIN-AM WBEZ-FM WPOC -FM WETS -PK
6 WXYV-FM WPOC -FM WXYV-FM WWIN-AM
7 WEKZ-FM WXYV-FM WWIN-AM WLIF -FM
8 WAYS -AM WBAL-AM WETS -FM WPOC -FM
9 WETS -FM WPGC-FM WBAL-AM WEAL -AM

10 WPGC-AF WW/N-AM WPGC-FM WPGC-FM
14-F, 3-7pm

1 WITT-FM WITS -FM WIYY-FM WIYY -FM
2 WETS -FM WCAO-AM WETS -FM WXYV-FM
3 WCAO-AM WCBM -AM WCAO-AM %ICBM -AM
4 WWIM-AM WIT V -FM WETS -FM WCAO-AM
5 WETS -FM WBSZ-FM WCBM-AM WLIF -FM
6 WLIF-FM WETS -FM WPOC -FM WW IN-AM
7 WBEZ-FM WHIN -AM WFBR-AM WFBR-AM
8 WCBM-AM WPOC -FM WLPL -FM WPOC -FM
9 WFBR -AM WLIF-FM WHIN -AM WITH -FM

10 WLPL -FM WFBR-AM WB KZ -FM WET R -FM

Adults 25-54
m -s, earn -Midnight

POP(00): 8745
OIN '78 JIF'79 AIM '79 OIN '79

1 WBAL-AM WLIF-FM WBAL-AM WLIP-FM
2 WCBM-AM WBAL-AM WCBM-AM WCBM-AM
3 WLIF-FM WCBM-AM WPOC -FM WEAL -AM
4 WPOC -FM WPOC -FM WFBR-AM WFBR-AM
5 WETS -PM WFBR-AM WLIF-PM WPOC -FM
6 WCAO-AM WCAO-AM WIYY-FM WXYV-FM
7 WFBR -AM WXYV-FM WCAO-AM WCAO-AM
8 WMAR -FM WMAR -FM WXYV-FM WWIN-AM
9 WBRZ-FM WWIN-AM WW IN -AM WMAR -FM

10 WITS -FM WIYY-FM WMAR -FM WSID-AM
1.4 -F,8 -106m

1 WBAL-AM WBAL-AM WBAL-AM WEAL -AM
2 WCBM -AM WPBR-AM WCBM -AM WFBR-AM
3 WFB R -AM WCBM -AM WFER -AM WCBM-AM
4 WCAO-AM WPOC -FM WPOC -FM WLIF-FM
5 WLIF-FM WCAO-AM WCAO-AM WPOC -FM
6 WPOC -FM WLIF-FM WLIF-FM WCAO-AM
7 WMAR-FM WWIN-AM WITS -FM WXYV-FM
8 WTO P -AM WXYV-FM WWIN-AM WWIN-AM
9 WWIN-AM WITS -FM WXYV-FM WITH -AM

10 WXYV-FM WMAR -FM WASH -FM WMAR-PM

M -F, 3-7pm

1 WLIF-FM WLIF-PM WCBM-AM WLIF-FM
2 WCBM -AM WCBM-AM WBAL-AM WCBM-AM
3 WBAL-AM WBAL-AM WFBR -AM WBAL-AM
4 WPOC -FM WCAO-AM WPOC -FM WPOC -FM
5 WCAO-AM WPOC -FM WLIF-FM WFBR-AM
6 WXYV-FM WXYV-FM WIYY-FM WXYV-FM
7 WMAR -FM WPBR-AM WCAO-AM WCAO-AM
8 WFBR-AM WMAR -FM WXYV-FM WMAR -FM
9 WASH -FM WBKZ-FM WMAR -FM WWIN-AM

10 WBKZ -FM WIYY -FM WKT K -FM WBKZ-FM

Total 12+

m -s, Sam -Midnight
POP(00): 18179

Cume Persons Trends/Rankings

OIN '78 JIF '79 AIM '79 OM '79

1 WEAL -AM 4566 WBAL-AM 5084 WEAL -AM 4440 WEAL -AM 4318
2 WCBM -AM 3533 WCAO-AM 3283 WFBR-AM 4064 WCBM-AM 3519
3 WCAO-AM 3159 WCBM -AM 3241 WCBM -AM 3695 WLIF-FM 3346
4 WLIF-FM 3126 WLIF-FM 3036 WCAO-AM 3413 WCAO-AM 321 9
5 WITS -FM 2638 WFBR-AM 2701 WITS -FM 3253 WFBR-AM 2915
6 WXYV-FM 2385 WITS -FM 2480 WLIF-FM 3078 WIYY-FM 2676
7 WFBR -AM 2380 WXYV-FM 2166 WETS -FM 2257 WXYV -FM 2453
8 WLPL-FM 2177 WPOC -FM 1994 WXYV-FM 2233 WHIN -AM 2042
9 WETK-FM 2077 WW IN -AM 1918 WWIN-AM 1938 WPOC -FM 1989

10 WHIN -AM 1761 WLPL-FM 1818 WPOC -FM 1895 WITH -AM 1465

Continued on Page 26



MCA RECORDS...ROCKING INTO A NEW DECADE

WISHBONE ASH
'JUST TESTING"

BILLY FALCON
'FALCON AROUND"

MCA -3221

MCA -3238

AXE MCA -3224

"LIVING ON THE EDGE"

PAUL SABU
"PAUL SABU"

MCA -3236

THE ORCHIDS
"THE ORCHIDS"

MCA 3235

BLOOD, SWEAT & TEARS MCA 3227
NUCLEAR BLUES"

.MCA RECORDS
1480 MCA Records, Inc
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0)

M+,6 -loom

Continued from Page 24 Adults 25-54
M -S, Gam -Midnight

POP(00): 8745
OffiC78 JIF '79 AIM '79 DIN '79

1 WEAL -AM WEAL -AM WBAL-AM WEAL -AM

P 2 WCBM-AM WCEM-AM WCBM-AM WCAO-AM
CC

0 3 WCAO-AM WCAO-AM WCAO-AM
4 WFBR-AM WFBR-AM WFBR-AM WFBR-AM

W 5 WLIF-FM WLIF-FM WIYY-FM WLIF-FM
CC 6 WIYY-FM WPOC-FM WLIF-FM WPOC-PM

c9. 7 WXYV-FM WIYY-FM WPOC-FM WIYY-FM
Q., 8 WLPL-PM WWIN-AM WWIN-AM WXYV-FM
Z WWIN-AM
I=

9 WWIN-AM WLPL-FM WXYV-FM

< 10 WPOC-FM WXYV-FM WKTK-FM WITH -AM

CC MF,3-7pm
CC 1 WBAL-AM WBAL-AM WIYY-FM WEAL -AM
0E1

CC
2 WIYY-FM WLIF-FM WBAL-AM WLIF-FM
3 WLIF-FM WCBM-AM WCBM-AM WCAO-AM
4 WCAO-AM WCAO-AM WCAO-AM WIYY-PM
5 WCBM-AM WIYY-FM WLIF-FM WXYV-FM
6 WXYV-FM WXYV-FM WYBR-AM WCEM-AM
7 WLPL-FM WFBR-AM WXYV-FM WPOC-FM
8 WKTK-FM WPOC-FM WKTK-FM WFBR-AM
9 WFBR-AM WLPL-FM WPOC-FM WWIN-AM
10 WWIN-AM WKTK-FM WWIN-AM WLPL-FM

Teens
N -S, Gam -Midnight

POP(00): 2366
OM '78 JIF '79 AIM '79 DIN '79

1 WLPL-FM WLPL-FM WIYY-FM WIYY-FM
2 WKTK-FM WIYY-FM WCAO-AM WCAO-AM
3 WIYY-FM WKTK-FM WKTX-FM WLPL-FM

PA -F,8108:11

1 WLPL-FM WLPL-FM WIYY-FM WITY-FM
2 WXYV-FM WITY-FM WCAO-AM WCAO-AM
3 WCAO-AM WCAO-AM WWIN-AM WLPL-FM

M-F,3-7pm

1 WLPL-FM WLPL-FM WIYY-FM WIYY-FM
2 WXYV-FM WITY-FM WWIN-AM WLPL-FM
3 WKTK-FM WXYV-FM WCAO-AM WCAO-AM

Adults 18-34
ws.ssm4memot
POP(00): 6548

018118 XF'78 AMC79 OMC79

1 WIYY-FM
2 WCAO-AM
3 WXYV-FM
4 WKTK-FM
5 WCBM-AM
6 WFBR-AM
7 WLPL-FM
8 WWIN-AM
9 WBKZ-FM

10 WLIF-FM

WCAO-AM WIYY-FM WCAO-AM
WITY-FM WCAO-AM WITY-FM
WCBM-AM WCBM-AM WXYV-FM
WXYV-FM WKTK-FM WCBM-AM
WFBR-AM WFBR-AM WFBR-AM
WWIN-AM WXYV-FM WWIN-AM
WBKZ-FM WLPL-FM WLIF-FM
WKTK-FM WPOC-FM WERZ-FM
WLFL-PM WWIN-AM WKTK-FM
WPOC-FM WBAL-AM WLPL-FM

Mf,8-108m
1 WCAO-AM WCAO-AM W/YY-FM WCAO-AM
2 WITY-FM WCBM-AM WCAO-AM WFBR-AM
3 WXYV-FM WFBR-AM MCBM-AM WIYY-FM
4 WCBM-AM WBKZ-FM WFBR-AM WCBM-AM
5 WFBR-AM WIYY-FM WXYV-FM WXYV-FM
6 WWIN-AM WXYV-FM WKTK-FM WPOC-FM
7 WIETK-FM WBAL-AM WPOC-FM WWIN-AM
8 WIIKZ-FM WWIN-AM WBAL-AM WLIF-FM
9 WAVE -AM WPOC-FM WWIN-AM WBAL-AM
10 WLPL-FM WLIF-FM WLPL-FM WPGC-FM

PA-F,3-7pm

1 WIYY-FM WCAO-AM WIYT-FM WITY-FM
2 WXYV-FM WIYY-FM WCAO-AM WXYV-FM
3 WCAO-AM WCBM-AM WKTK-FM WCAO-AM
4 WOTK-FM WXYV-FM WCBM-AM WCBM-AM
5 WCBM-AM WBKZ-FM WXYV-FM WFBR-AM
6 WBKZ-FM WETK-FM WPOC-FM WWIN-AM
7 WLPL-FM WFBR-AM WFBR-AM WLIF-FM
8 WWIN-AM WWIN-AM WLPL-FM WKTK-FM
9 WFBR-AM WLIF-FM WWIN-AM WPOC-FM
10 WLIF-FM WPOC-FM WBKZ-FM WERZ-FM

1 WCBM-AM WBAL-AM WEAL -AM WCBM-AM
2 WBAL-AM WCBM-AM WCBM-AM WLIF-FM

3 WLIF-FM WLIF-FM WFBR-AM WBAL-AM

4 WCAO-AM WFBR-AM WLIF-FM WFBR-AM
5 WFBR-AM WCAO-AM WCAO-AM WCAO-AM
6 WPOC-FM WPOC-FM WPOC-FM WPOC-FM
7 WXYV-FM WWIN-AM WIYY-FM WXYV-FM
8 WIYY-FM WXYV-FM WXYV-FM WWIN-AM
9 WWIN-AM WITH -AM WWIN-AM WMAR-FM

10 WMAR-FM WMAR-FM WICEK-FM WIYY-FM

M.F,840mn

1 WBAL-AM WBAL-AM WBAL-AM WEAL -AM

2 WCBM-AM WCBM-AM WCBM-AM WFBR-AM
3 WCAO-AM WFBR-AM WFBR-AM WCBM-AM
4 WFBR-AM WCAO-AM WCAO-AM WCAO-AM
5 WLIF-FM WLIF-FM WPOC-FM WLIF-FM
6 WPOC-FM WPOC-FM WLIF-FM WPOC-FM
7 WXYV-FM WWIN-AM WIYY-FM WXYV-FM
8 WWIN-AM WXYV-FM WWIN-AM WWIN-AM
9 WMAR-FM WITY-FM WXYV-FM WMAR-FM
10 WTOP-AM WTOP-AM WTOP-AM WPGC-FM

81+,3-7pm

1 WCBM-AM WLIF-FM WCBM-AM WLIF-FM
2 WEAL -AM WCBM-AM WBAL-AM WCBM-AM
3 WLIF-FM WEAL -AM WLIF-FM WCAO-AM
4 WCAO-AM WCAO-AM WFBR-AM WBAL-AM
5 WFBR-AM WFBR-AM WCAO-AM WPOC-FM
6 WXYV-FM WPOC-FM WPOC-FM WFBR-AM
7 WPOC-FM WXYV-FM WXYV-FM WXYV-FM
8 WMAR-FM WMAR-FM WIYY-FM WWIN-AM
9 WITY-FM WWIN-AM WMAR-FM WMAR-FM
10 WWIN-AM WITH -AM WWIN-AM WBKZ-FM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Atlanta Continued from Page 22
PA-F,3-7pm

1 WZGC-FM
2 WOXI-FM
3 WICLS-FM
4 WVEE-FM
5 WQXI-AM
6 WSE -AM
7 WPLO-AM
8 WLTA-FM
9 WSB -FM
10 WAOK-AM

WOXI-FM WQXI-FM
WZGC-FM WZGC-FM
WKLS-FM WOLS-FM
WO7I-AM WIRE -FM
WVEF-PM WQXI-AM
WSB -AM WSB -AM
WPLO-AM WEST -AM
WLTA-FM WAOK-AM
WEB -FM WPCH-FM
WGST-AM WLTA-FM

Adults 25-54
M -S, 6am-Midnight

POP(00): 7P35

OIN '78 AIM '79 OIN '79

1 WSB -AM
2 WZGC-FM
3 WSB -FM
4 WPCH-FM
5 WPLO-AM
6 WOXI-FM
7 WGST-AM
8 WOXI-AM
9 WLTA-FM
10 WBIE-FM

WSB -AM
WZGC-FM
WPLO-AM
WQXI-FM
WSB -FM
WPCH-FM
WOXI-AN
WGST-AM
WLTA-FM
WVEF-FM

WSB -AM
WZGC-FM
WPCP-FM
WOXI-FM
WGST-AM
WEE -PM
WPLO-AM
WLTA-FM
WOXI-AM
WKLS-FM

M+,8 -108m

1 WSB -AM
2 WOXI-FM
3 WPLO-AM
4 WZGC-FM
5 WSB -FM
6 WPCH-FM
7 WLTA-FM
8 WOXI-AM
9 WGST-AM
10 WAOK-AM

WSE -AM
WOKI-FM
WPLO-AM
WZ CC -FM

WOXI-AM
WGST-Am
WEB -FM
WLTA-FM
WVEF-FM
WAOK-AM

WSB -AM
WOXI-FM
WPLO-AM
WSB -FM
WGST-AM
WZ0C-FM
WPCH-FM
WOXI-AM
WLTA-FM
WKLS-FM

M-F,3-7pm

1 WSB -AM WEB -AM
2 WZGC-FM WPLO-AN
3 WOXI-FM WZGC-FM
4 WPLO-AM WOXI-FM
5 WPCH-FM WSB -FM
6 WSB -FM WLTA-FM
7 WLTA-FM WOXI-AM
P WV!F-FM WPCH-FM
9 WOYI-AM WGST-AM
10 WKLS-FN WVET-FM

WSB -AM
WZGC-FM
WOXT-FM
WPCH-FM
WPLO-AM
WSB -FM
WOXI-A111

WGST-AN
WLTA-FM
WYLS-FM
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)IN '79 Market Overview
The results in Baton Rouge appear to be among

he strangest seen in the 0/N' 79 survey. Diary re -
urn anomalies may have caused results which
;how a leading station doubling its 12+ share, with
stening in the market to have dropped by about
?0% while more diaries than ever were returned.
The 0/N '79 survey report indicates that approxi-

nately 80 more diaries came back in the metro than
1 the spring sweep. The increased number of diar-
es affected key demos differently though. In the
nen 18-24 cell, for example, there were half as
nany diaries returned in this report than in the spring.

Nomen 18-34 dropped significantly also. However,
vomen 25-34 and adults 35-44 show substantial
pains in diary returns.
The diary return data, especially the 18-34 infor-

nation, may be the key to explaining why Black
itation WXOK virtually doubled its 12+ share from
L3 to 21.4. In the adult 18-34 shares, WXOK

umped from less than a nine share to a share in
he 25 range. Such a surge may be attributable to
he much poorer diary return among young adults
n this book. It may be that WXOK was the favorite
)f a few key diarykeepers who carried significant
;urine value and listening spans to spark the station
o a tremendous increase. Time will tell if this greatly
ncreased audience figure is a stable one.

Number two station in the metro this book is top
40 rocker WFMF. WFMF saw its 12+ number slip
)ne and a half shares, but the station suffered a
Norse drop in its target 18-34 demos. In the adult
18-34 figures, WFMF lost five share points. WFMF
s still tops with teens, but among the demos 12-34
ime spent listening is down considerably.

Other leading stations include Country WYNK-
FM, which had a stable book and is number one in
adults 25-54; and WQXY, the BM station that gained
almost two shares, mostly in the 35+ demos.

Average Persons 12 t Share Trends
Mcmday.-Sunday . 6am-Midnight
POP ( 00 ): 3637

0/74'711 AIM'79 OIN '79
1 WFMF-FM
2 WXOK-AM
3 WYNK-Fl!
4 WLCS -AM
5 WQXY -FM
6 WIRE -AM
7 WJBD-All

WYNK-All
9 41L111 -AM
0 WA FE -FM
1 WAIL -AM
2 WWL -AM
3 WOME-FM
4 KSMI-FM

15.0
13.3
13.1
10.4
10.4
8.7
7.1
5.4
4.6
3.5
1.9
1.7
O. P.

0.6

WFMF -FM
WYNK-FM
WXOK-AM
WJ 90 -AM
WOXY-FM
WLCS -AM
WI BR -All
WINK -AM
WA FB -FM
WSLC-AM
KSMI -FM
WWL -AM
VILUX-AM

15.P
13.0
11.3
10.9
9.9
9.2
7.8
6.3
4.9
1.9
1.7
1.3
1.0

WX OK -AMR) 21.4
WFMF -F MEN 14.2
WYNK-FtRCI 12.9
W (IX Y -F MON1111.5
41.1130 -AM MA) P. 3
WLCS-AM. da 7.6
WM -All 931 6.3
WA FB -FM (DI 4.R
WYNK-A11 MI 4.1
WWL -AM (PA) 2.2
WSLC-AM 0.9

Average Persons Trends/Rankings
Total 12+
M -S, Barn -Midnight

POP(00): 3637
01W'78 AIM '79 OIN '79

1 WFMF-FM 72 WFMF-FM 83 WXOK-AM
2 WXCK-AM 64 WYNK-FM 68 WFMF -FM
3 WINK -FM 63 WXOK -AM 59 WINK -FM
4 WLCS -AM 50 W.1110 -AN 57 WOXY-FM
5 WOXY -FM 50 WQX Y -FM 52 WJBO-AM

98
65
59
53
38

M -F, 6-10am
1 WYNK-FM
2 WFMF-F11
3 WLCS -AM
4 WX OK -AM
5 WI BR -AM

WJ BO -AM
WYNK-FM
WFMF-FM
WIER -AM
WOXY-FM

WXOK -AM
WYNK-Ft1
WFMF -Ft!
14.1110 -AN
WLCS -AM

M -F, 3-7pm
1 WFMF-Ft1
2 WX0K-AM
3 WINK -Fl!
4 WWXY -F11
5 WLCS-AM

WFMF-FM
WYOK -AM
WINK -FM
WLCS -AM
WJ 50 -AM

WX0K -A I!
WFMF -FM
WOXY-Flt
WINK -FM
WJ HO -AM

Teens
M -S, Bair -Midnight

P09(00): 511
OM '78 AIM '79 OIN '79

M-F,13-10am
1 WFMF-F!'
2 WLCS -AM
3 WI BR -AM

WFMF-FM
147011 -AM
WI.CS -At'

WFMF -FM
WXOK -AM
WLCS -AM

M -F, 3-7pm
1 WFMF-Flt
2 WX0K-AM
3 W I BR -AEI

WXOK -AM
WFMF -FM
WLCS -AM

WFMF-FM
WXOK -AM
WLCS -AM

Adults 18-34
M -S, Gam -Midnight

POP( 00 ) : 1537
OM '78 AIM '79 OIN '79

1 WFMF-Ft!
2 WLCS -AM
3 WXOK-AM
4 WI PR -AM
5 WINK -F!!

WFMF-FM
WINK -Ft!
WLCS -AM
WA FB -FM
MX OK -AM

WXOK-A:1
WFMF-FM
WINK -F if
WA F13-Ft1
W BR -A I!

NI -F, 6.10am
1 WF t1F-FM

2 WLCS -AM
3 WYNE-Ftl
4 WI BR -All
5 WX0K-A11

WFMF-FM
WYK K -FM
WJ BO -AM
WISP -AM
WX OK -AM

WX OK -At!
WFMF-F11
WINK -Ft!
WA FB-FM
WLCS-Alt

M -F, 3.7pm
1 WF MF-Ft1
2 WLCS -AM
3 WXOK-AM
4 WIER-AM
5 WINK -FM

WFMF -FM
WYNK-FM
WLCS -AM
WXOK-All
WJ BO -AM

WXOK-AM
WENS -FM
WINK -FM
WA FB -F!!
17J130 -AM

Adults 25-54
M -S, Gam -Midnight
POP ( 00 ): 171R

OM '78 AIM '79 OM '79

1 WYNIC-1, fl
2 WOXY-FM
3 WX OK -AM
4 14.1110 -AM

5 WFMF-Ft1

WYNK-Ft!
WOXY-FM
WJ 90 -AM
WLCS -AM
WFMF-FM

WYNK-FM
WX0K -AI!
WOXY-Ft:
WFMF-f!!
WJ BO -All

M -F, 6-10am
1 WINK -FM
2 WLCS -AM
3 WOXY-F11
4 WJ BO -AM
5 wx0K-AM

WINK-Ft1
WJ BO -AM
WOXY-FM
WI BR -AM
WLCS -All

WYN K- FM
WXOK -AM
11390 -AM
WFMF-FM
WLCS -AM

M -F, 3-7pm

1 WINK -FM
2 WOXY-FM
3 WX0K-AM
4 WFMF-FM
5 WLCS -All

WINK -FM.
WQXY-Ftl
WJ S0 -A1!
WLCS -AM
WFMF-FM

WOXY-FM
WINK -FM
WFMF -FM
WI OK -AM
W.1110 -All

Cume Persons Trends/Rankings
Total 12+
M -s, Earn -Midnight

POP ( 00 ) : 3637

0/N18 AIM'79 0/14'79
1 WLCS -AM 1111 WFMF-FM 1084
2 W/ BR -AM 1018 WYNK-FM 880 WFMF -FM
3 WFMF-FM 932 WI BR -AM 850 WXOK-AM
4 WX OK -AM 792 WLCS -AM 831 WLCS -AM
5 WJ BO -AM 783 W..1130-At1 813 WIBR-AM

1021
1007

912
766
746

PA -F, 6-10am
1 WLCS
2 WFMF -FM
3 WIER-All
4 WINK -FM
5 WXOK-AM

WFMF -FM
W.1110 -AM

WINK -F'!
WI BR -At1
WXOK-All

WX OK -AM
WFMF -FM
WYNK-FM
W.11513 -AM

WLCS -All
PA -F, 3-7pm

1 WFMF-FM
2 WLCS -AM
3 WI RR -AM
4 WXOK-AM
5 WINK -FM

WFMF -FM
WYNK-FM
WX OK -All
WJ BO -AM
WLCS -AM

WFMF -FM
WXOK-Aft
WINK -FM
WOXY-FM
WLCS -Al!

Teens
MS, Gam -Midnight

POP( 00 ) 511

OIN '78 AIM '79 OIN '79

1 WLCS -AM
2 WFMF-FM
3 WI BR -AM

WFMF-FM WFMF -FM
WLCS -AM WLCS -AM
WXOK -AM W IBR -AM

M -F, e-ioam
1 WFMF-Ft:
2 WI BR -AM
3 WLCS -AM

WFMF
WXOK-Al!
WLCS -AM

WFMF -FM
WLCS -AM
WXOK -AM

M -F, 3-7pm
1 WFMF-FN
2 WI BR -AM
3 WLCS -AM

Adults 18-34
M -S, Gam -Midnight

POP( 00 ) : 1537

OIN '78

WFMF-Flt
WX OK -AM
WLCS -AM

AIM '79

WFl! F -FM
WLCS -AM
WX0K -AM

OIN '79

1 WF tIF-FM
2 WLCS -All
3 WI PR -AM
4 WA FB-FM
5 WX OK -AM

WFMF -FE
WI BR -AM
WYNK-FM
WLCS
W.110 -AM

WFMF-Ft.
1150K -AM
WJ BO -AM
W I BR -AM
WAFB -FM

M -F, 8-10am
I WFMF-FM
2 WLCS-All
3 W I ER -All
4 WXOK-AM
5 WA FR-F!1

!!F M F -FM
WIBR -AM
WJ BO -All
WINK -FM
WLCS -AM

WFMF-FM
WX OK -Al'
WINK -Fl!
WA FR -Fl!
W.1130 -AM

M -F, 3-7pm
1 WFt1F-FM
2 WLCS
3 WI BRAN
4 WA FB-Ftt
5 WXOK-All

WFMF -FM
WINK -FM
WJ BO -AM
WLCS -AM
WISP -AM

WFMF-FM.
WXOK -A I!
W I RR -AM
WA FR -F!1
wi.cs-A!!

Adults 25-54
M -s, Sam -Midnight

POP( 00 ): 1719

0/N '78 AIM'79 0/N '79

1 WLCS -All LINK-Ft1 GMBO-AM
2 W 1 BR -All 14051 -FM WINK -FM
3 WJ BO -AM WFMF-FM WFMF -FM
4 WINK -FM WJ BO -At' WOXY-FM
5 WX0K-All W I BR -AM WXOK-All

M -F, 6-10am
1 WINK -FM
2 WLCS-Ali
3 WI RR -AM
4 14.1130 -AM
5 WX0K -AM

WINK -FM
WJ

WQXY-FM
WFMF -FM
W BR -AM

WINK -FM
WJ HO -AM
WX OK -AN
WFMF -FM
WLCS

M -F, 3-7pm
1 WLCS -AM

2 WINK -FM
3 W I BR -All
4 W.180 -AM
5 WFMF-FM

WINK -FM
WOXY-EM
11350 -All
WFMF-FM
WLCS -AM

WF11F-FM

un51-1,11
WXOK-AE
L:180 -At:

Format Penetration Chart
Based On Persons 1 2 +

Average Quarter Hour Listening
Monday -Sunday earn -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country. CL -Classical, 0-
Dancemusic , J -Jazz, m -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R-

Rock, RL-Religious, S -Spanish, T -Talk.

"Clear Creek" and
"London On The Line" from

TM Special Projects!

Trm
TM Special Projects

1349 Regal Row Dallas, Texas 75247. (214) 634-8511

A subsidiary of Shamrock Broadcasting Company. Inc.
1 WF EF-FM
2 WX OK -AM
3 WLCS -AM

WFMF -FM
WX0K -AM
WLCS -AM

WFMF-F!'
WX0K -AM
WLCS -AM
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Port Arthur -Orange
METRO RANK

0/N '79 Market Overview
Diary return in the Beaumont A/M '79 sweep was

somewhat chaotic, leading one to look to the 0/N
'79 survey for confirmation of some data shown in
the spring book. There is a continuation of some
trends, but there are some surprises also.

Diary return in this survey was slightly better over-
all but worse in the High Density Black Area. That
means that it's possible any stations with significant
ethnic appeal could have had flukes, since fewer
black diaries means each is worth more. The high-
er the PPDV (persons per diary value) or cume im-
pact of each diary, the more likely the potential
for unstable estimates.

Still number one in the Beaumont area is Black
station KALO. KALO had a stable book in terms of
overall 12+ numbers, but the station was able to in-
crease its 18-34 adult share to lead in this category.

The real corner among the older demos is the num-
ber two -ranked 12+ station, Beautiful Music station
KOXY. KQXY added almost four shares to its 12+
total, and moved from tenth to third among adults
25-54.

Country stations KLVI and KYKR have no reason
to be unhappy with the 0/N '79 ratings. Although
KLVI had a stable book it is still very strong among
adults 25-54. Meanwhile, KYKR gained only one
share 12+ but saw its 25-54 share go from less
than 7% to about 15% of this key adult demo.

One station that has reason to rejoice with the lat-
est estimates is Dancemusic KHYS. Using the
Dancemusic format for the first time in A/M '79, the
station achieved a share of 3.5. In this book KHYS
is up to 5.2 12+, and its share of 18-34 adults
has gone from just over 5% to a mid 8% figure. KYUS's
share among teens doubled, adding to the increased
numbers overall. KHYS went through a subtle format
change, evolving from strictly Dancemusic to more of a
"Black Top 40" sound. Advertising for KHYS during
the sweep consisted of 50% invested in TV and the
balance in bumper stickers. These amounts are
identical to what the stations used during the spring
survey.

Average Persons 12+ Share Trends
Monday -Sunday. Gam.Mnrught
POP( 00) : 3059

001'76 AIM '79 OM '79

1

2

3
4
5

6
7

8

10
11
12
13
14
15
16
17
18
19

KALO-FM
KWIC -FM
KLVI-AM
KTRM-AM
KYKR-FM
KQXY-FM
KIOC-FM
KTRH-AM
KZOM-FM
KJET-AM
KAYD-FM
KOLE-AM
KAYC-AM
KFAC-AM
KOGT-AM
KYKR-AM
KDLF-AM
KHYS-FM

13.1
11.7
10.5
6.4
6.0
6.0
5.7
5.7
5.7
5.2
4.0
3.1
2.9
2 . 6
1.9
1.2
0.7
0.7

KALO-FM
KLVI-AM
KWIC -FM
KTRM-AM
KJET
KYKR-FM
KQXY-FM
KIOC-FM
KTRH -AM
KHYS -FM
KZOM-FM
8001 -AM
K PAC -AM
KAYD-FM
KAYC-AM
KDL F -AM
KOLE-AM
KYKR-AM

10.4
9.8
9.4
8.6
7.7
7.3
5.7
4.9
4.7
3.5
3 . 5
3.5
3.3
3.1
2.9
2.4
2.0
1.2

KALO-FM 19110.8
KQXY-FM MM19. 7
KLVI-AM 1C/ 9.5
KYKR-FM 1G1 8.4
KTRM-AM (C) 6.3
KJET -AM OM 5.9
KWIC -FM IS) 5.4
KHYS-FM an 5 . 2
KOLE-AM 19) 5.0
KAYD-FM 911 5.0
KIOC-FM OW 4. 5
KTRH-AM 1.1) 4.3
KOCT-AM IC) 3.6
KPAC-AM (N) 3.4
170K -FM (A) 3.4
WIC -AM MA1 2 . 5

KEAM-AM (R,-) 1.4
KTLW-AM (C) 0.9
KDL F -AM MO 0. 7

Average Persons Trends/Rankings
Total 12+
M -S, Gam -Midnight

POP( 00): 3059
0/N '78 A/M '79 0/N '79

1 KALO-FM
2 KWIC -FM
3 KLVI-AM
4 1101 -AM
5 KYKR-FM

55
49
44
27
25

KALO -FM
81.8 I -AM
KWIC -FM
81118 -AM
KJET -AM

51
48
46
42
38

KALO-FM
KQXY-FM
KLVI-AM
KYKR-FM
KTRM-AM

48
43
42
37
28

PA -F, 6-10em
1 KLVI-AM
2 KWIC -FM
3 KALO -FM
4 1CTRM-AM
5 KQXY-FM

K1.8 I -AM
KTRM-AM
KWIC -FM
KA LO -FM
KYKR-FM

81.8I -AM
KYKR-FM
KTRM-AM
KQXY-FM
KALO-FM

PA -F, 3-7pm
1 KALO-FM
2 KWIC -FM
3 KLVI-AM
4 KQXY-FM
5 KYKR-FM

KALO-FM
KWIC -FM
KLVI-AM
KTRM-AM
KJ ET -AM

KQXY-FM
KYKR-FM
KA LO -FM
81.9 I -AM
KWIC -FM

Teens
M -S, liam-Midnight
POP( 00) : 429

004'78 AIM '79 OM '79

1 KWIC -FM
2 KALO-FM
3 KAYD-FM

KALO-FM
KWIC -FM
KAYO -FM

KALO-FM
KAYD-FM
KWIC -FM

PA -F. 6-10am
1 KWIC -FM
2 KALO-FM
3 KAYD-FM

KWIC -FM
KA YD -FM
KALO-FM

KAYO -FM
KJ ET -AM
KHYS -FM

M4', 3-7pm
1 KWIC -FM
2 KALO-FM
3 KAYD-FM

KALO-FM
KWIC -FM
KJ ET -AM

KAYD-FM
KWIC -FM
KHYS-FM

Adults 18-34

M -S, Elam -Midnight

POP( 00 ): 1044
OIN '78 AIM '79 0/N '79

1 KALO-FM
2 KWIC -FM
3 KZOM-FM
4 KL9I-AM
5 KIOC-FM

KWIC -FM
KALO-FM
KTR11-AM
KYKR-r M
KJ ET -AM

KALO-FM
KLVI-AM
KYKR-FM
KHYS-FM
KIOC-FM

PA -F, 6.10am
1 KALO-FM
2 KWIC -FM
3 KLVI-AM
4 KIOC-FM
5 KZOM-FM

KWIC -FM
KALO-FM
KLVI-AM
KTR Pt -AM
KYKR-FM

181C R -FM

KLVI-AM
KALO-FM
KI0 C -FM
KHYS-FM

PA -F, 3-7pm

1 KALO-FM
2 KWIC -FM
3 KIOC-FM
4 KLVI-AM
5 KZ014-Frf

KWIC -FM
KA 1.0 -FM
KTRM-AM
KYKR-FM
KZOM-FM

KALO-FM
KYKR-FM
81,9 I -AM
KZ 0M -FM
KHYS -FM

Adults 25-54
M -S, Gam -Midnight
POP( 00 ) : 144 3

0/N '78 AIM '79 01N'79
1 KL9 I -AM

KALO-FM
3 KIOC-FM
4 KWIC -FM
5 KQXY-FM

KTRM-AM
KL9 I -AM
KALO-FM
KYER-FM
K IOC -FM

KYKR-FM
KLVI-AM
KQ X I -FM
ITEM -AM
KA LO -FM

PA -F, 6-10am
1 KLVI-AM
2 KWIC -FM
3 KALO-FM
4 KIOC-FM
5 KQXY-FM

61-F, 3-7pm
1 KLVI-AM
2 KALO-FM
3 8018 -FM
4 KWIC -FM
5 KIOC-FM

81.8 I -AM
KTRM-AM
1001 -All
KTRH-AM
KA LO -FM

Int M -AM
KLVI-AM
KALO -FM
K IOC -FM
KWIC -FM

KYKR-FM
KLVI-AM
KQXY-FM
KTRM-AM
K IOC -FM

KYKR-FM
KQXY-FM

KTRM-AM
KI0 C -FM

Cume Persons Trends/Rankings
Total 12+
M -S, Gam -Midnight

POP( 00 ) : 3059
OIN '78 A/64'79 0/N '79

1 KWIC -FM 660 81.81 -AM 694 KLVI-AM
2 KLVI-AM 649 KWIC -FM 546 KTRM-AM
3 KALO-FM 476 KYKR-FM 459 KYKR-FM
4 KOLE-AM 409 1CQXY-FM 416 KWIC -FM
5 KYKR-FM 400 KIOC-FM 388 KA LO -FM

727
513
483
480
438

61-F, 6-10am
I 11.9I -AM
2 KWIC -FM
3 KALO-FM
4 KIOC-FM
5 KTRH -AM

KLVI-AM
KWIC -FM
KYKR-FM
KTR PI -AM
KALO-FM

KLVI-AM
ITEM -AM
KYKR-FM
KALO-FM
KAYC-AM

M-F,34pm
I KWIC -FM
2 KLVI-AM
3 KALO-FM
4 KOLE-AM
5 KQXY-FM

KWIC -FM
KLVI-AM
KALO-FM
K IOC -FM
KQXY-FM

KLVI-AM
KQXY-FN
KYKR-FM
KA LO -FM
KWIC -FM

Teens
M -S, Gam -Midnight

POP( 00) : 429

OIN '78 AIM '79 0(N '79

1 KWIC -FM
2 KALO-FM
3 KAYD-FM

KWIC -FM KAYD-FM
KALO-FM KHYS-FM
KAYO -FM KWIC -FM

PA -F, 6-10am
1 KWIC -FM
2 KALO-FM
3 KAYD-FM

KWIC -FM
KA YD -FM
KA LO -FM

KAYD-FM
KWIC -FM
KHYS -FM

PA -F, 3-7pm

1 KWIC -FM
2 KALO-FM
3 KOLE-AM

KWIC -FM
KALO-FM
KAYD -FM

KAYD-FM
KWIC -FM
KHYS-FM

Adults 18-34

PA -S, Bain -Midnight

POP( 00 ) : 1044
0/N '78 AIM '79 0/N '79

1 KWIC -FM
2 KALO-FM
3 KOLE-AM
4 KLVI -AM
5 KIOC-FM

K IOC -FM
KLVI-AM
KWIC -FM
KAYD-FM
KYKR-FM

KLVI-AM
KWIC -FM
IC IOC -FM
KYKR-FM
KALO-FM

PA -F, 6-10am

1 KALO-FM KWIC -FM KALO-FM
2 KWIC -FM KYKR-FM KLVI-AM
3 KLVI-AM KLVI-AM KWIC -FM
4 KOLE-AM K IOC -FM RIO C -FM
5 KIOC-FM KALO-FM KHYS-FM

61-F, 3-7pm
1 KWIC -FM
2 81.11 I -AM
3 KALO-FM
4 KIOC-FM
5 KOLE-AM

KIOC-FM
KWIC -FM
KALO-FM
KLVI-AM
KYKR-FM

KLVI-AM
KWIC -FM
KYKR-FM
KALO-FM
110 C -FM

Adults 25-54
M -S, 6am-Midnight

POP (00 ) : 1443
OIN '78 AIM '79 CNN '79

1 KLVI-AM KLVI-AM KLVI-AM
2 KQXY-FM KTRM-AM KYKR-FM
3 KWIC -FM KQXY-FM KTRM-AM
4 KYKR-FM KYKR-FM KQXY-FM
5 KALO-FM KTRH-AM KWIC -FM

PA -F, 6-1 Dam

1 KLVI-AM
2 KALO-FM
3 KWIC -FM
4 KQXY-F11
5 KIOC-FM

KLVI-AM
KTR11-AM
KYKR-FM
KTRH-AM
KWIC -FM

KLVI-AM
KYKR-FM
KTRM-AM
KQ X 8 -FM
KAY C -A M

PA-F,3-7pm
1 KLVI-AM
2 KWIC -FM
3 KQXY-FM
4 KALO-FM
5 KIOC-FM

KLVI-AM
KTRM-AM
KQXY-FM
KA LO -FM
KYKR-FM

KYKR-FM
11.111 -AM
KQX 8 -FM
KTRM-AM
KAY C -AM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music. C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

YOU CAN
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Birmingham
METRO RANK

)/N '79 Market Overview
Top 40 stations continue to dominate the compe-

tive scene in Birmingham, with three stations in-
olved in the arena. In this survey WKXX has gained
knost four shares to the top spot in Birmingham.
Aeenwhile, WERC has moved up almost three
,hares while WSGN has dropped almost the same
mount. Although Arbitron received almost 200
nore diaries back in this sweep than in the spring,
here were fewer men 18-24 diaries sent back.
"here were approximately 35 men 18-24 diaries re -

urged this time, versus about 50 in the A/M '79
.weep. This poorer diary return may have had an
ifluence on the fluctuations of the estimates.

WKXX gave away minor prizes such as TV's, LP's,
"-shirts, etc., so that there could be many winners.
"he vehicle for this giveaway promotion was a Bur-
ler King tie-in on a bumper sticker campaign. Out-
.ide advertising, other than the bumper stickers,
:onsisted of billboards. Also, the station added
Nayne Richards, from 0107/Muscle Shoals, to
ieet up the afternoon drive sound. WKXX's share
imong 18-34 adults went up almost two shares in
he afternoon drive segment.
WERC took a different promotional approach. The

station spent much more than WKXX, perhaps total-
ng in the $20,000 range, according to WERC
.ources. Of that, about $5000 was invested in a
sigh -low cash call contest. Also, four trips to Europe
vere given away just prior to the start of the sweep.
Raft changes were made at WERC also. The new
nidday personality is Charlie Walker, the new after -

soon DJ Michael Fox.
WSGN remains a viable 18-34 station with a mid-

sine share in this demo, but the station saw a dramatic
Irop in teens in this book. Interestingly, there was
I much higher teen diary return rate in this report
han in the last survey in A/M '79.

Black WENN-FM moved up a notch in this sweep
ind now ranks as the number two station in the mar -

:et. Most of the gains came in the young men cate-
pries, with the station's men 18-34 share more
han doubling the A/M '79 figure. WENN-FM is now
ied for second among adults 18-34, trailing WKXX
Ind tied with AOR WRKK. WRKK still has the strong
8-34 niche, but the station had a flat book. WRKK

Dst many of its women listeners but made it up to an
sxtent with gains among teens.
Beautiful Music WQEZ slipped about half a share,

12+ , but was able to actually improve its standing
smong adults 25-54. WQEZ ranks second among
sdults 25-54, but is first among the 35+ demos.

AveragePersons12-1-ShareTrends
Monday -Sunday. Nam Midnight

70P ( 00) :
0/141'78

6E00
AIM '79 OIN '79

L WKXX-FM 11.1 WSGN-AM 10.6 WKXX-FM n 14.5
2 WENN-FM 10.2 WKXX-FM 10.5 WENN-FM (0)10.3
3 WERC-AM 9.7 WENN-FM 7.9 WERC-AM 176 8.4
I WSGN-AM 8.5 WQEZ -FM 7.3 WSGN-AM m 6.9
5 WYDE-AM 7.5 WENN-AM 6.9 WQEZ -FM WA) 6.7

WVOK-AM 7.2 WIDE -AM 6.6 WRKK-FM(A) 6.0
7 WENN-AM 6.6 WRKK-FM 6.1 WATV-AM (V) 5.2
3 WATV-AM 5.6 WERC-AM 5.4 WA PI -FM (BM) 4.6

WJLD-AM 5.0 WJLD-AM 5.4 WYDE -AM (0) 4.5
UZZE-FM 4.3 WHO K -AM 5.1 WJLD-AM MI 4.1

t WAPI -FM 3.9 WATV -AM 4.7 WZZK -FM M 4.0
WVOK-FM 3.7 WAPI -FM 4.2 WENN-AM (9) 3 . 7

3 WQEZ-FM 3.2 WZZ K -FM 4.1 WDJC-FM (M) 3.6
'. WBUL-AM 3.0 WA PI -AM 3.4 WVOK-AM)C) 3.5
5 WDJC-FM 3.0 WDJC-FM 2.3 WA PI -AM (PA) 3.0
5 WA PI -AM 2.8 WCRT-AM 1.8 WCRT-AM IPA) 2.7
7 WWWB-AM 1.7 WQEN-FM 1.5 WARE -AM MI 1.4
3 WORT -AM 1.5 WB UL -AM 1.0 WQEN-FM MAI 1.2

WQEN-FM 1.3 WLP 5) -AM 0.9 WBUL-AM191 1.0
WLP H -AM 1.1 WYAM -AM 0.8 WYAM-AM (C) 0.7

1 WY AM -AM 0.9 WWWB-AM 0.5 WLPH-AMEMS 0.6.
2 WWWB-FM 0.5

Average Persons Trends/Rankings
Total 12 
M -S, Gam -Midnight

POP( 00) : 6800
0/N111 AIM'79 OIN'79

1 WKXX-FM
2 WENN-FM
3 WERC-AM
4 WSGN-AM
5 WYDE-AM

105
97
92
81
71

WSGN-AM
WKXX-FM
WENN-FM
WQEZ -FM
WENN-AM

93
92
69
64
60

WKXX -FM
WENN-FM
WERC-AM
WSGN-AM
WQEZ -FM

130
92
75
62
60

61-F, 8-10am
1 WERC-AM
2 WSGN-AM
3 WENN-Fri
4 WKXX-Frl
5 WYDE-AM

WSGM-AM
WKXX-FM
WYDE-AM
WF.RC-AM
WENN-FM

WKXX-FM
WSGN-AM
WENN-FM
WERC-AM
WYDE-AM

M.F,3.7pm
1 WKXX-FM
2 WENN-FM
3 WYDE-AM
4 WSGN-AM
5 WERC-AM

WKXX-FM
WSGN-AM
WQEZ -FM
WENN-FM
WYDE -AM

WKX X -FM
WENN-FM
WERC -AM
WRKK-FM
WSGN-AM

Teens
M-S,138m-PAIdnight

POP( 00 ) : 890

OIN '78 AIM '79 OIN '79

1 WENN-FM
2 WKXX-FM
3 WSGN-A11

WKXX-FM
VISGM-AM
WENN-FM

WXXX -FM
WENN-FM
WERC -AM

PA -F, 6.10am
1 WENN-FM
2 WKXX-FM
3 WERC-AM

WSGN-AM
WKXX-FM
WENN-FM

WKXX-FM
WENN-FM
WERC-AM

M -F, 3-7pm
1 WENN-FM
2 WKXX-FM
3 WENN-AM

WKXX-FM
WENN-FM
WSGM-AM

WKXX-FM
WENN-FM
WRKK-FM

Adults 18-34

PA-S, 138m-Midnight

POP( 00 ) : 2291
OIN '78 AIM '79 OIN '79

1 WKXX-FM
2 WERC-AM
3 WSGN-AM
4 WENN-FM
5 WVOK-AM

WKXX-FM
WRKK -FM
WSGN-AM
WENN-FM
WERC-AM

WKXX-FM
WRKK -FM
WENN-FM
WSGN-AM
WERC -AM

NI -F, 8.10am
1 WERC-AM
2 WSGN-AM
3 WKXX-FM
4 WENN-FM
5 WVOK-AM

WSGN-AM
WKXX-FM
WERC-AM
WEEK -FM
WENN-FM

WKXX-FM
WS GN-AM
WENN-FM
WERC-AM
WRKK-FM

M -F, 3-7pm
1 WKXX -FM
2 WERC-AM
3 WSGN-AM
4 WZZK-FM
5 WENN-FM

WKXX-FM
WEEK -FM
WSGN-AM
WERC-AM
WENN-FM

WKXX-FM
WRKK -FM
WENN-FM
WERC-AM
WSGM-AM

Adults 25-54
M -S, Sam -Midnight

POP ( 00 ): 3110
OIN '78 AIM '79 OIN '79

1 WERC-AM
2 WENN-FM
3 WVOK-AM
4 WKXX-FM
5 WYDE-AM

WI GM -AM
WQEZ -FM
WYDE-AM
WA PI -FM
WENN-AM

WENN-FM
WQEZ -FM
WERC-AM
WKXX-FM
WSGM-AM

M -F, 8-108m
1 WERC-AM
2 WSCN-All
3 WIDE -AM
4 WENN-FM
5 WKXX-FM

WSGN-AM
WERC-AM
WYDE-AM
WQEZ -FM
WZZIC -FM

WSGN-AM
WERC-AM
WENN-FM
WKXX-FM
WQEZ -FM

M-F,34pm
1 WKXX-FM
2 WYDE-AM
3 WERC-AM
4 WSGN-AM
5 WZZK-FM

WQEZ -FM
WSGN-AM
WYDE-AM
WA PI -FM
WZZK-FM

WENN-FM
WERC-AM
WKXX-FM
WZZIS -FM
WSGN-AM

Cume Persons Trends/Rankings
Total 12+

MS, Gam -Midnight

POP( 00 ) : 6800
0/N '78 AIM'79 OIN'79

1 WERC-AM
2 WSGN-AM
3 WKXX -FM
4 WYDE-AM
5 WAPI -AM

1862 WSGN-AM 1840 WSGN-AM
1805 WERC -AM 1395 WERC -AM
1511 WKXX-FM 1206 UNIX -FM
1139 WQEZ -FM 990 WENN-FM
901 WENN-FM 968 WYDE -AM

1742
1706
1699
1010

899
PA-F.15.10am

1 WSGN-All
2 WERC-AM
3 WE% X -FM
4 WYDE-AM
5 WENN-FM

WSGN-AM
WERC-AM
WKXX-FM
WENN-FM
WYDE -AM

WSGN-AM
WKXX-FM
WERC-AM
WENN-FM
WYDE-AM

PA -F, 3-7pm

1 WSGN-AM
2 WERC-AM
3 WKXX -FM
4 WYDE-AM
5 WENN-FM

WSGN-AM
WKXX -FM
WERC-AM
WQEZ -FM
WENN-FM

WKXX-FM
WERC-AM
WIGN-AM
WENN-FM
WQEZ -FM

Teens
M -S, Barn -Midnight

PO P( 00 ) : 890

0/N '78 AIM '79 01K'79

1 WKXX -FM
2 WSGN-AM
3 WERC-AM

WKXX-FM
WSGN-AM
WE NC -AM

WKXX-FM
WENN-FM
WERC-AM

M -F, 8-108m
1 WKXX-FM
2 WENN-FM
3 WSGN-AM

PA -F, 3-7pm

1 WKXX -FM
2 WENN-FM
3 WSGN-AM

WKXX -FM
WSGN-AM
WERC -AM

WKXX-FM
WSGN-AM
WENN-FM

WKXX-FM
WENN-FM
WE. NC -AM

WKXX -FM
WENN-FM
WERC-AM

Adults 18-34

M -S, liam-Midnight

POP( 00 ) : 2291
OIN '78

1 WERC-AM
2 WSGN-AM
3 WKXX-FM
4 14101( -FM
5 WENN-FM

AIM'79 OIN'79

WSGN-AM
WERC-AM
WKXX-FM
WRKK -FM
WENN-FM

WKXX -FM
WSGN-AM
WERC -AM
WRKK-FM
WENN-FM

PA -F, 8-10am

1 WSGN-AM
2 WERC-AM
3 WKXX-FM
4 WENN-FM
5 WJLD-AM

WE. NC -AM
WSGN-AM
WKXX-FM
WRKK-FM
WENN-FM

CN-AM
WKXX-FM
WERC-AM
WENN-FM
WRKK-FM

M -F, 3-7pm
1 WERC-AM
2 WSGN-AM
3 WKXX-FM
4 WENN-FM
5 WVOK-FM

WSGN-AM
WE% X -FM
WERC-AM
WRKK -FM
WENN-FM

WKXX-FM
WSGM-AM
WERC-AM
WRKK-FM
WENN-FM

Adults 25-54
61-S, Sam -Midnight

POP( 00 ) : 3110
OIN '78 AIM '79 OIN '79

1 WERC-AM WSGN-AM WSGN-AM
2 WSGN-AM WERC-AM WERC-AM
3 WYDE-AM WQEZ -FM WKXX -FM
4 WZZ K -FM WYDE-AM WQEZ -FM
5 WKXX-FM WAPI -FM WYDE-AM

PA -F, 8.10am
1 WSGN-AM
2 WERC-AM
3 WYDE-AM
4 WKXX -FM
5 WZZK-FM

WSGN-AM
WERC-AM
WYDE-AM
WA PI -FM
WOEZ -FM

WSGN-AN
WERC -AM
WKXX-FM
WENN-FM
WYDE-AM

M-F,3-7pm
1 WERC-AM
2 WSGN-AM
3 WYDE-AM
4 WKXX-FM
5 WZZK-FM

WSGN-AM
WQEZ -FM
WIDE -AM
WA PI -FM
WERC-AM

WSGN-AM
WERC-AM
WKXX-FM
WZZK -FM
WQEZ -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter I-iour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Boston
cc

w 0/N '79 Market Overview
fY

(/) Even though Arbitron managed to receive more than 200 more diaries0z back in the Fall '79 sweep than in the spring survey, the additional input didn't
really change standings much in Boston. WHDH and WBZ continue to battle

cc
cc over the 25-54 audience (both stations managed to increase their shares in

cc
*5 this demo), WBCN, WEEI-FM and WCOZ drew closer together in the race for

the affections of the local AOR listeners, and WEEI-AM, WJIB, and WVBF are
all very strong properties.

WHDH continues tops, not only 12+ but also 25-54. According to station
sources, WHDH spent approximately $140,000 on TV spots for the fall sweep,
an ad total higher than spent in previous books. 100% of the station's ad budget
was allocated to this TV campaign. In other promotions, WHDH also sent 15
families to Disneyworld for vacations. WBZ remains on the heels of WHDH,
ranking third 12+ and second 25-54.

The last three books have shown a steady rise in the popularity of Beautiful
Music station WJIB. It's now second only to WHDH and is third among adults
25-54. Among adults 35+ WJIB is tops. CBS's WEEI-AM shows a similar
growth pattern over the last few books. Although the station's share is lower
than during the 0/N '78 sweep, the news format is slowly but surely recouping
some of the lost ground. WEEI ranks in the top five in both 25-54 and 35.64
adults.

The Top 40 contest between WVBF and WRKO is still a race. WVBF con-
tinues to lead, due in large part to a dominant share of the metro's teens. In the
adults 18-34 demo, though, this book shows that WVBF has surpassed WRKO
and leads in this demo too (among Top 40 stations). WVBF's media campaign
for the 0/N '79 sweep was a multimedia affair, using newspaper, billboards,
direct mail and taxi tops. A similar media approach was taken for the A/M survey.

The extremely competitive AOR scene in Boston became even hotter. WBCN
and WCOZ have drawn closer together in the 12+ race, although both slipped
somewhat in the 18-34 cell since the A/M '79 book. WBCN still ranks number
one in the 18-34 demos, with WCOZ a close second. WCOZ has more of a
teen -oriented audience than does WBCN. Promotionally, both stations made
extensive use of ads in the alternative press in the Boston area. However,
WBCN also utilized 30- and 60 -second TV spots and bumper stickers to give
the station a well-rounded media image. Meanwhile, soft AOR WEEI-FM climbed
3.6 to 4.4 for a solid gain.

Finally, it appears as though WXKS, very successful as a Dancemusic
sound, is now going to revise its format. The station still has a significant share
of the market, ranking high among teens and young adults. However, the sta-
tion hopes to build on its Dancemusic base to broaden its appeal in the Pop/
Adult range. Promotionally for the 0/N '79 book, WXKS used an outside cam-
paign split pretty evenly between TV, newspaper, billboards and busboards.
In previous books the stations had not used TV.

METRO RANK

Average Persons 12 Share Trends
Monday -Sunday, 6arn-Midnight

POP(00): 29419
OM '78 JIF '79 AIM '79 JIA '79 OIN '79

1 WHDH-AN 11.4 WHDH -AM 12.2 WHDH-AM 11.3 WHDH-AM 10.7 WHDH -AMPAll 1.1

2 WEEI -AM 8.4 WJIB-FM 11.0 WBZ -AM 8.6 WJIB-FM 9.6 WJI B -FM/BM/10.0
3 WBZ -AM 8.2 WBZ -AM 9.6 WJIB-FM 8.5 WBZ -AM 8.1 WIZ -AM (PA) 8.3
4 WJIB-FM 7.0 WEEI -AM 7.7 WEEI -AM 6.5 WEEI-AM 6.8 WEEI-AM (N) 7.3
5 WR KO -AM 7.0 WVBF-FM 6.2 WVBF-FM 6.4 WVBF-FM 6.1 WVBF-FM (R) 6.0
6 WVBF-FM 6.1 WRKO-AM 4.8 WXKS-FM 5.5 WXKS-FM 6.0 WICKS -FM (rm 5.5
7 WCOZ-FM 4.9 WBCN-FM 4.8 WR KO -AM 5.3 WHIN -FM 5.2 WCOZ-FM (A) 5.0
8 WBCN-FM 4.2 WC 02 -FM 4.4 WBCN-FM 5.1 WITS -AM 5.1 WBCN-FM (A) 4.7
9 WWEL -FM 3.7 WA OS -FM 4.2 WCOZ-FM 4.5 WCOZ -FM 4.5 WR KO -AN 1711 4.6

10 WITS -AM 3.5 WROR-FM 3.6 WITS -AM 4.5 WRKO-AM 4.2 WEEI-FM (A) 4.4
11 WBOS -FM 3.5 WEEI -FM 3.5 WROR -FM 3.4 WEEI -FM 3.6 WITS -AM (7) 4.2
12 WEEI-FM 3.5 WITS -AM 2.9 WHUE -FM 3.3 WISH -FM 2.8 WROR -FM (PA) 3.3

13 WROR-FM 3.0 WJDA-AM 2.2 WEEI-FM 3.0 WROR-FM 2.6 WISH -FM MAN 3.1
14 WISH -FM 2.5 WISH -FM 1.9 WSSH-FM 2.2 WHUE-FM 2.4 WHUE-FM 914112.2
15 WILD -AM 1.8 WCR B -FM 1.3 WCRB -FM 1.6 WC GY-FM 1.5 WCRB -FM (CL) 1.7

16 WC GY -FM 1.4 WAAF -FM 1.1 WB OS -FM 1.3 WHUE-AM 1.3 WAAF -FM (A) 1.6
17 WROL-AM 1.3 WCAP-AM 1.0 WHUE-AM 1.3 WAAF-FM 1.2 WB OS -FM (D) 1.3
18 WJDA-AM 1.2 WHUE -FM 1.0 WAAF -FM 1.1 WILD -AM 1.1 WHU E -AM (MA) 1 . 1

19 WCRB-FM 1.2 WILD -AM 1.0 WROL-AM I.0 WJDA -AM 1.0 WR OL -AM BALI 1.0

20 WEZ E -AM 1.0 WROL -AM 1.0 WCAS -AM 1.0 WROL-AM 1.0 WILD -AM 911 0.7
21 WPLM-FM 1.0 WCGY-FM 1.0 WC GY-FM 1.0 WA OS -FM 0.9 WJDA-AM (PA) 0.7
22 WCCM-AM 0.9 WHET -AM 0.9 WJDA-AM 1.0 WCRB -FM 0.9 WE S X -AM (8) 0.7
23 WBZ -FM 0.8 WXKS-FM 0.8 WBZ -FM 0.8 WC CM -AM 0.8 WC GY-FM (PA) 0.7
24 WCAP-AM 0.8 WC CM -AM 0.8 WILD -AM 0.7 WHAV-FM 0.8 WC CM -AM 88-) 0.6

25 WAAF-FM 0.7 WHUE-AM 0.8 WEZ E -AM 0.6 WBZ -FM 0.7 WEZ E -AM (0) 0.5
26 WCAS -AM 0.7 WCAS -AM 0.7 WSRS -FM 0.5 WES X -AM 0.6 WATN-AM AM 0.5
27 WWEL -AM 0.6 WHAV-FM 0.7 WUNR -AM 0.5 WUNR -AM 0.6 WB Z -FM (88) 0.4
28 WES X -AM 0.5 WBZ -FM 0.5 WE S X -AM 0.5 WLLFI -AM 0.5 WPLM-FM /8M) 0.4
29 WKOX-AM 0.5 wEZ E -AM 0.5 WPJB-FM 0.4 WCAS -AM 0.5 WSRS -FM (e) 0.4
30 WSRS -FM 0.4 WRICS -AM 0.5 WLLH-AM 0.4 WCAP-AM 0.4 WDLW-AM(A) 0.3
31 WHET -AM 0.4 WE S X -AM 0.5 WXKS -AM 0.2 WPJB-FM 0.3 WCAS -AM M) 0.3
32 WAJB-FM 0.4 WPLM-FM 0.4 WEZ E -AM 0.3 OLLII-AK(Ba) 0.3
33 WTTK-FM 0.4 WHAV-AM 0.4
34 WACQ-AM 0.3 WLLH -AM 0.3
35 WHA V -FM 0.3 WPJB-FM 0.3
36 WPLM-AM 0.1 WPLM-AM 0.1

Total 12+ Average Persons Trends/Rankings

POP (00 ): 29419
0/N '78 JIF '79 AIM '79 JIA '79 OIN '79

1 WHDH-AM 572 WHDH-AM
2 WEEI -AM 422 WJIB-FM
3 WBZ -AM 410 WBZ -AM
4 WJIB-FM 350 WEEI-AM
5 WRKO-AM 349 WVBF-FM
6 WVBF-FM 306 WRKO-AM
7 WCOZ-FM 247 WBCN-FM
8 WBCN-FM 211 WCOZ-PM
9 WWEL -FM 187 WB OS -FM

10 WITS -AM 178 WROR-FM

616 WHDH-AM 566 WHDH-AM 551 WHIM -AM 521

558 WBZ -AM 428 WJIB -FM 493 WJIB -FM 47,
486 WJIB-FM 425 WBZ -AM 419 WBZ -AM 39

388 WEEI -AM 325 WEEI -AM 348 WEEI -AM 34
314 WVBF-FM 318 WVBF-FM 312 WVBF-FM 28:
243 WXKS-FM 277 WICKS -FM 309 WXKS-FM 26

241 WRKO-AM 266 WBCN-FM 270 WCOZ-FM 231

223 WBCN-FM 256 WITS -AM 261 WBCN-FM 221

213 WCOZ-FM 227 WCOZ-FM 230 WR KO -AM 21.

183 WITS -AM 226 WRKO-AM 216 WEEI -FM 20)

PA -F, 8-10am

1 WHDH-AM
2 WBZ -AM
3 WEEI -AM
4 WRKO-AM
5 WVBF-FM
6 WJIB-FM
7 WCOZ-FM
8 WWEL -FM
9 WBCN-FM

10 WITS -AM

WBZ -AM
WHDH-AM
WEEI-AM
WJIB-FM
WRKO-AM
WVBF-FM
WBCN-FM
WITS -AM
WEEI-FM
WCOZ -FM

WBZ -AM
WHOM -AM
WEEI-AM
WJIB-FM
WR KO -AM

WVBF-FM
WITS -AM
WBCN-FM
/MS -FM
WC 02 -FM

WHDH-AM WHOM -AM

WBZ -AM WBZ -AM
WEEI-AM WEEI-AM
WJIB-FM WJIB -FM
WVBF-FM WVBF-FM
WBCN-FM WR KO -AM

WITS -AM WCOZ-FM
WXKS-FM ['IRKS -FM
WR KO -AM WBCN-FM

WCOZ-FM WEST -FM

19-F, 3-7pm

1 WHDH-AM
2 WRKO-AM
3 WEEI -AM
4 WJIB-FM
5 WBZ -AM
6 WVBF-FM
7 WCOZ -FM
8 WBCN-FM
9 WITS -AM

10 WBOS-FM

WJIB -FM
WHOH -AM
WBZ -AM
WVBF-FM
WEEI -AM
WR KO -AM

WC OZ -FM
WA OS -FM
WIC H -FM
WEEI-FM

WHOH-AM
WVBF-FM
WJIB-FM
WBZ -AM
WXKS-FM
WR KO -AM

WEEI-AM
WBCN-FM
WCOZ -FM
WITS -AM

WJIB-FM WJIB-FM
WHDH-AM WHDH-AM

WBZ -AM WBZ -AM
WXKS -FM WVBF-FM
WEEI -AM FUCKS- FM
WVBF-FM WEEI -AM
WBCN-FM WBCN-FM
WR KO -AM WEEI -FM
WITS -AM WR KO -AM

WCOZ -FM WCOZ-FM

Teens
M -S, eam-Midnight
POP(00): 3652

0/N '78 JIF '79 AIM '79 JIA '79 OIN '79

1 WVBF-FM
2 WRKO-AM
3 WB OS -PM

WVBF-FM
WE KO-AM
WB OS -FM

WVBF-FM
WXKS-FM
WE KO -AM

WVBF-FM
WCOZ-FM
WR KO -AM

WVBF-FM
WICKS -FM
WE KO

91-F, 6-10sm
I WVBF-FM
2 WRKO-AM
3 WHDH-AM
PA -F, 3-7pm
1 WVBF-FM
2 WRKO-AM
3 WB OS -FM
Adults 18-34
m-S,13am-Miclight
POP (00 ): 10594

OIN '78

1 WCOZ-FM
2 WBCN-FM
3 WR KO -AM
4 WHDH-AM
5 WEEI -FM
6 WVBF-FM
7 WBOS -FM
8 WROR-FM
9 WBZ -AM

10 WILD -AM

WVBF-FM
WR KO -AM
WHD H -AM

WVBF-FM
WR KO -AM
WA OS -FM

WVBF-FM
WR KO -AM
WXKS-FM

WVBF-FM
FMCS -FM
WR KO -AM

WVBF-FM
WCOZ-FM
WR KO -AM

WVBF-FM
WR KO -AM
WXKS-FM

WVBF-FM
WCOZ-FM
WE KO -AM

WVBF-FM
WIES-FM
WR KO -AM

JIF '79 AIM '79 JIA '79 OIN '79

WBCN-FM WBCN-FM WBCN-FM WICE-FM
WCOZ -FM WCOZ-FM WXKS-FM WCOZ-FM

WHOM -AM WXKS -FM WCOZ-FM WEEI-FM

WVBF-FM WRKO-AM WEEI -FM WXKS -FM

WEEI-FM WEEI-FM WHOM -AM WVBF-FM
WB OS -FM WVBF-FM WVBF-FM WHDH-AM

WROR-FM WROR-FM WR KO -AM WROR-FM

WIZ -AM WHOA -AM WROR -FM WR KO -AM

WR KO -AM WBZ -AM WBZ -AM WIZ -AM
WJIB-FM WCAS -AM WC GY-FM WJIB-FM

M -F, 6-10am

1 WR KO -AM WHDH-AM
2 WHDH-AM WIZ -AM
3 WCOZ -FM WBCN-FM
4 WICK -FM WR KO -AM
5 WBZ -AM WVBF-FM
6 WEEI -FM WEST- FM
7 WVBR-FM WROR -FM
8 WROR-FM WCOZ-FM
9 IMOS -FM WJIB-FM

10 WEEI -AM WIS OS -FM

WBCN-PM WBCN-FM WHOM -AM

WR KO -AM WHDH-AM WICK -FM
IMZ -AM WXKS-PM WCOZ-FM
WCOZ-FM WCOZ-FM WI KO -AM
WHIM -AM WBZ -AM WEEI-PM
WEEI-FM WEEI-FM WVBF-FM
WIES-FM WROR-FM WBZ -AM
11505 -FM WR KO -AM WRICS-FM
WVBF-FM WVBF-FM WROR-FM
WJIB-FM WEEI-AM WEEI-AM

M -F, 3-7pm
1 WRKO -AM WC 02 -FM
2 WCOZ-FM WBCN-FM
3 WBCN-FM WED H -AM

4 WHOM -AM WEEI -FM
5 WVBF-FM WVBF-FM
6 WBOS -FM WROR -FM
7 WEEI-FM WA OS -FM
8 WROR-FM WA KO -AM

9 WIZ -AM WBZ -AM
10 WILD -AM WJIB-FM
Adults 25-54
M -S, Sam -Midnight
POP (00 ): 13285

OIN '78

WIC N -FM
WCOZ -FM
WIKS-FM
WR KO -AM
WEEI -FM
WROR-FM
WVBF-FM
WHOA -AM
WBZ -AM
WCAS -AM

JIF '79 AIM '79

WBCN-FM
WRICS-FM
WEEI -FM
WHOA -AM
WCOZ -FM
WVBF-FM
WR KO -AM
WROR -FM
WBZ -AM
WC GY-FM

WBCN-FM
WEEI-FM
WEED -FM
WCO 1 -FM
WVBF-FM
WROR -FM
WHDH-AM
WR KO -AM

WIZ -AM
WJI I -PM

JIA '79 OIN '79

1 WHDH -AM
2 WBZ -AM
3 WRKO-AM
4 WJIB-FM
5 WEEI-AM
6 WWEL -FM
7 WEEI -FM
8 WROR-FM
9 WCOZ -FM

10 WITS -AM

WHDH-AM WHDH-AM
WBZ -AM WIZ -AM
WJIB-FM WJIB-FM
WEEI-AM WITS -AM
WEEI-FM WR KO -AM
WB OS -FM WHUE-FM
WR KO -AM WEEI -AM
WROR-FM WVBF-FM
WBCN-FM WROR -FM
WCOZ -FM WEEI -FM

WHDR-AM
WJI -FM
WA Z -AM
WRKS -FM
WITS -AM
WEEI -AM
WEEI -FM
WAIN -FM
WR KO -AM

WVBF-FM

WHDH-AM
WBZ -AM
WJI B -FM
WEEI-FM
WEEI-AM
IMS-Pm
WITS -AM
WA KO -AM

WBCN-FM
WVBF-FM

91-F, 64 Oam
1 WHOM -AM
2 WIZ -AM
3 WEEI-AM
4 WR KO -AM
5 WWEL -FM
6 WJIB-FM
7 WEEI-FM
8 WROR -FM
9 WITS -AM

10 WCOZ-FM

WHIM -AM WHOM -AM
Z -AM WBZ -AM

WEEI -AM WEEI-AM
WJIB-FM WJIB-FM
WRKO-AM WITS -AM
WBCN-FM WR KO -AM

WEEI-FM WHUE -FM
WITS -AM WBCN-FM
WVBF-FM WVBF-FM
WROR-FM WROR-FM

WHDP -AM
WBZ -AM
WEEI-AM
WJIB-FM

C N -FM
WITS -AM
WI/KO-AM
WXKS -FM
WEEI-FM
WVBF-FM

WHDH-AM
WBZ -AM
WEEI -AM
WJIB-FM
WR KO -AM
WEEI -FM
WVBF-FM
WBCN-FM
WXKS -FM
WCOZ-FM

Continued on Page 32
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DODolby FM Brandoot UM! IY101/111 334 Dolby labemmons Inc

There's More To Dolby FM Than Another "Black Box"

When you decide to broadcast Dolby FM, you get more than the proven
technology of the Dolby Model 334 Broadcast Unit. You also get the
personal assistance of Tim Prouty, Dolby FM Development Manager.
The engineering, service, and marketing support of Dolby Laboratories.
And the opportunity to take advantage of probably the best known
single name in consumer, professional, and cinema audio.

Dolby FM provides the increased high frequency headroom that
makes it possible to reduce limiting without sacrificing level. That can
mean a higher quality signal for your sound -conscious listeners and
clients. And a higher quality signal can lead to a unique marketplace
position audibly above the competition, which can help increase your
local sales.

If the prospect of a higher quality signal makes sense to you, call
us at (415) 392-0300 to arrange for an on -air trial at no cost. That way
you can see and hear for yourself what Dolby FM is really all about.

DOLBY LABORATORIES, 731 Sansome Street, San Francisco CA 94111, Telephone (415) 392-0300, Telex 34409  346 Clapham
Road, London SW9, Telephone 01-720 1111, Telex 919109. Dolby and the double -D symbol are trademarks or , . ,15

CIO DOLBY FM
TM
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M-F,3-7pm

CD I WHDH-AM WHDH-AM WHDR-AM
.-- 2 WIZ -AM WBZ -AM WBZ -AM
1.-- 3 WRKO-AM WJIB-FM WJIB-FM
Et 4 WJIB-FM WEEI-AM WRKO-AM
0 5 WITS -AM WEEI-FM WVBF-FM
CL
LI

6 WEEI-AM WBOS-FM WITS -AM
cc 7 WCOZ-FM WROR-FM WEEI-AM
co 8 WEEI-FM WRKO-AM WROR-FM
0 9 WROR-FM WVBF-FM WEEI-FM
Z 10 WWEL-FM WITS -AM WADE -FM
I-

Continued from Page 30

WHDR-AM WHDH-AM
WJIB-FM WBZ -AM
WBZ -AM WJIB-FM
WEEI-AM WEE/ -FM
WEEI-FM WXKS-FM
WRKO-AM WBCN-FM
WITS -AM WITS -AM
WXKS-FM WRKO-AM
WBCN-FM WEEI-AM
WHUE-FM WVBF-FM

cc Cume Persons Trends/Rankings
.6 Total 12+

Al-S,88m4AdMgM

POP(00): 29419
0/14/8 XF'79 AIM '79 JIA '79 0191'79

1 WHDH-AM 8782 WBZ -AM 8277 WBZ -AM 7802 WHDH-AM 7544 WHDH-AM 7676

2 WIZ -AM 8209 WHDH-AM 8090 WHDR-AM 7189 WBZ -AM 7320 WBZ -AM 7494
3 WRKO-AM 7131 WRKO-AM 6648 WRKO-AM 6300 WRKO-AM 5390 WJIB-FM 5906

4 WEEI-AM 5749 WEEI-AM 5975 WJIB-FM 4863 WJIB-FM 5267 WEEI-AM 5760

5 WJIB-FM 5275 WJIB-FM 5736 WEEI-AM 4839 WEEI-AM 5042 WRKO-AM 5483
6 WVBF-FM 5268 WVBF-FM 5410 WVBF-FM 4813 WVBF-FM 4430 WVBF-FM 4893
7 WCOZ-FM 4031 WCOZ-FM 3973 WITS -AM 4118 WITS -AM 4295 WXKS-FM 3569

8 WITS -AM 3134 WBCN-FM 3364 WXKS-FM 3517 WRICS-FM 4043 WCOZ-FM 3269
9 WROR-FM 2842 WBOS-FM 2961 WCOZ-FM 3148 WBCN-FM 3420 WEEI-FM 3130

10 WEEI-FM 2794 WROR-FM 2881 WROR-FM 3044 WCOZ-FM 3354 WROR-FM 3052

Mf,1810sm

1 WHDH-AM WBZ -AM WIZ -AM WHDH-AM WHDH-AM
2 WBZ -AM WHOM -AM WHDH-AM WBZ -AM WBZ -AM
3 WEEI-AM WEEI-AM WEEI-AM WEEI-AM WEEI-AM
4 WRKO-AM WRKO-AM WRKO-AM WJIB-FM WRKO-AM
5 WVBF-FM WVBF-FM WVBf-FM WVBF-FM WJIB-FM
6 WJ/B-FM WJIB-FM WJIII-FM WRKO-AM WVBF-FM
7 WCOZ-FM WBCN-FM WXKS-FM WICKS -FM WICKS -FM

8 WEEI-FM WCOZ-FM WBCN-FM WBCN-FM WCOZ-FM
9 WITS -AM WEEI-FM WCOZ-FM WCOZ-FM WEEI-FM

10 WBCN-FM WROR-FM WITS -AM WEEI-FM WROR-FM
M-F,34pm
1 WRKO-AM
2 WEDS -AM
3 WBZ -AM
4 WVBF-FM
5 WJIB-FM
6 WEEI-AM
7 WCOZ-FM
8 WBCN-FM
9 WROR-FM

10 WEEI-FM

WHDH-AM
WBZ -AM
WVBF-FM
WJIB-FM
WREO-AM
WEEI-AM
WCOZ-FM
WICN-FM
WBOS-FM
WEEI-FM

WBZ -AM
WRKO-AM
WVBF-FM
WHDR-AM
WJIB-FM
WXXS-FM
WEEI-AM
WCOZ-FM
WBCN-FM
WITS -AM

WHDH -AM
WBZ -AM
WJIB-FM
WRKO-AM
WVBF-FM
WXKS-FM
WEEI-AM
WCOZ-FM
WBCN-FM
WITS -AM

WJIB-FM
WHDH-AM
WVBF-FM
WIZ -AM
WRKO-AM
WEEI-AM
WXKS-FM
WBCN-FM
WEEI-FM
WCOZ-FM

Teens
M -s, Gam -Midnight

POP(00): 3652
OIN '78 JIF /9 AIM '79 JIA'79 GIN '79

1 WVBF-FM
2 WRKO-AM
3 WHDR-AM

WVBF-FM WVBF-FM WVBF-FM WVBF-FM
WRKO-AM WRKO-AM WRKO-AM WRKO-AM
WCOZ-?M WXKS-FM WCOZ-FM WCOZ-FM

Mf,810sm
1 WVBF-FM
2 WRKO-AM
3 WHDH-AM
Mf,34pm
1 WVBF-FM
2 WRKO-AM
3 WHDH-AM

WVBF-FM
WRKO-AM
WHDH-AM

WVBF-FM
WRKO-AM
WB OS -FM

WVBF-FM WVBF-FM WVBF-FM
WRKO-AM WRKO-AM WCOZ-FM
WXKS-FM WXKS-FM WIKO-AM

WVBF-FM WVBF-FM WVBF-FM
WRKO-AM WRKO-AM WRKO-AM
WRKS-FM WCOZ-FM WXKS-FM

Adults 18-34
81S,11m-MidnIght

POP(00): 10594
0/11'78 JIF '79 AIM '79 JIA '79 OIN '79

1 WRKO-AM
2 WCOZ-FM
3 WHDH-AM
4 WBZ -AM
5 WVBF-FM
6 WBCN-FM
7 WROR-FM
8 WEEI-FM
9 WBOS-FM

10 WEEI-AM

WRKO-AM
WCOZ-FM
WICCN-FM
WIZ -AM
WHOM -AM
WVBF-FM
WROR-FM
WBOS-FM
WEEI-FM
WJIB-FM

WRKO-AM WRKO-AM WRKO-AM
WCOZ-FM WBC14-4M WHOM -AM
WBCN-FM WAKS-FM WVBF-FM
WIZ -AM WCOZ-FM WBZ -AM
WVBF-FM WRDH-AM WBCN-FM
WROR-FM WEEI-FM WEEI-FM
WEEI-FM WVBF-FM WCOZ-FM
WHDH-AM WBZ -AM WROR-FM
WICKS -FM WROR-FM WXKS-FM
WITS -AM WITS -AM WEEI-AM

M-F,I40am
1 WRKO-AM
2 WHDH-AM
3 WCOZ-FM
4 WBZ -AM
5 WVBF-FM
6 WBCN-FM
7 WEEI-FM
8 WROR-FM
9 WEEI-AM
10 WBOS-FM

WIZ -AM WRKO-AM WHDH-AM WRKO-AM
WRKO-AM WBCN-FM WRKO-AM WHDH-AM
WHDH-AM WBZ -AM WBCN-FM WVBF-FM
WBCN-FM WCOZ-FM WCOZ-FM WBZ -AM
WCOZ-FM WEEI-FM WVIF-FM WCOZ-FM
WVBF-FM WVBF-FM WEEI-FM WBCN-FM
WEED -FM WHDR-AM WXKS-FM WROR-FM
WROR-FM WXKS-FM WBZ -AM WEEI-FM
WBOS-FM WROR-FM WROR-FM WXKS-FM
WEEI-AM WEEI-AM WEEI-AM WEEI-AM

IA-F,34pm

1 WRKO-AM WCOZ-FM WRKO-AM WBCN-FM WVBF-FM
2 WCOZ-FM WRKO-AM WCOZ-FM WRICS-FM WRKO-AM
3 WBCN-FM WBCN-FM WBCN-FM WRKO-AM WICN-FM
4 WHDH-AM WVBF-FM WICKS -FM WCOZ-FM WXKS-FM
5 WVBF-FM WHDH-AM WROR-FM WEEI-FM WEEI-FM
6 WROR-FM WEEI-FM WEEI-FM WVBF-FM WCOZ-FM
7 WBZ -AM WBZ -AM WVBF-FM WHDH-AM WROR-FM
8 WEEI-FM WBOS-FM WBZ -AM WROR-FM WHDH-AM
9 WBOS-FM WROR-FM WHDH-AM WBZ -AM WBZ -AM
10 WCGY-FM WJIB-FN WBOS-FM WCGY-FM WJIB-FM

Adults 25-54
M-s, Gam -Midnight

POP (00 ): 13285

OIN '78 JIF '79 ANA '79 JIA '79 GIN '79

1 WHDH-AM WHDR-AM WBZ -AM WHDH-AM WIZ -AM
2 WIZ -AM WBZ -AM WHDM-AM WBZ -AM WHDH-AM
3 WRKO-AM WJIB-FM WRKO-AM WJIII-FM WJIB-FM
4 WJIB-FM WRKO-AM WJIB-FM WRKO-AM WEEI-AM
5 WEEI-AM WEEI-AM WITS -AM WEEI-AM WRKO-AM
6 WROR-FM WEEI-FM WEEI-AM WITS -AM WEEI-FM
7 WVBF-FM WCOZ-FM WEEI-FM WXKS-FM WVBF-FM
8 WCOZ-FM WVBF-FM WROR-FM WEEI-FM WROR-FM
9 WEEI-FM WROR-FM WVBF-FM WVBF-FM WIKS-FM

10 WITS -AM WBCN-FM WICKS -FM WBCN-FM WBCN-FM

Mf,8408m

1 WHDH-AM
2 WBZ -AM
3 WRKO-AM
4 WEEI-AM
5 WJIB-FM
6 WROR-FM
7 WEEI-FM
8 WVBF-FM
9 WCOZ-FM

10 WITS -AM

WHDH-AM WBZ -AM WHDH-AM WHOH-AM
WBZ -AM WHDH-AM WBZ -AM WIZ -AM
WEEI-AM WEEI-AM WJIB-FM WEEI-AM
WJIII-FM WRKO-AM WEEI-AM WJIB-FM
WRKO-AM WJIB-FM WRKO-AM WRKO-AM
WEEI-FM WVBF-FM WVBF-FM WVBF-FM
WBCN-FM WEEI-FM WEEI-FM WEEI-FM
WROR-FM WHUE-FM WXKS-FM WROR-FM
WVBF-FM WROR-FM WBCN-FM WXKS-FM
WCOZ-FM WITS -AM WROR-FM WBCN-FM

Mf,1.7pm

1 WHDR-AM
2 WBZ -AM
3 WRKO-AM
4 WJIB-FM
5 WEEI-AM
6 WCOZ-FM
7 WROR-FM
8 WVBF-FM
9 WITS -AM

10 WEEI-FM

WHDH-AM WBZ -AM WHDH-AM WHDH-AM
WBZ -AM WHDH-AM WBZ -AM WBZ -AM
WJIB-FM WRKO-AM WJIB-FM WJIB-FM
WRKO-AM WJIB-FM WRKO-AM WEEI-FM
WEEI-AM WEEI-AM WEEI-AM WEEI-AM
WVBF-FM WVBF-FM WXKS-FM WRKO-AM
WEEI-FM WROR-FM WITS -AM WICKS -FM

WCOZ-FM WEEI-FM WEEI-FM WROR-FM
WROR-FM IOCKS-FM WROR-FM WVBF-FM
WBOS-FM WITS -AM WVBF-FM WBCN-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, 88 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz , M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

1441441140 FlAND6
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CON '78 AIM '79

1 WBEN-AM 234 WJYE -FM
2 MI5 -FM 233 WKBW-AM

3 141413W -AM 216 WE EN -AM

4 WGR -AM 172 WGR -AM
5 -FM 12E WREN -FM
6 WA DV -FM 93 WGR Q -FM

7 WGRQ-FM 85 WA D V -FM

8 WPIID -FM 68 WH LK-FM
9 WB LK-FM 54 WPHD-FM

10 WWOL -FM 37 WWOL -AM

PA -F, 6-10am

1 WREN -AM
2 WKBW-AM
3 WCR -AM
4 WE NY -FM
5 WBEN -FM
6 WCRO-FM
7 WADY -FM

WPM) -FM
9 WBLK-FM

10 WW0L-FN

WBEN-AM
WE BW-AM
WGR -AM
WJYE-FM
WB EN -FM
WGRQ-FM
WADY -FM
WPHD -FM
WB LK-FM

A -F, 3-7pm

1 WB NY -FM
2 WREN -AM
3 WGR -AM
4 WKBW-AM

WREN -FM
6 WGRQ-FM
7 WA D V -FM

WPHD -FM
9 148 LK -FM

10 WIWOL-A14

WJYE -FM
WKBW-AM
WCR -AM
WBEN-AM
WBEN-FM
WGRQ-FM
14B LIC-FM

WADV-FM
WPHD -FM
141401. -AM

3uffalo METRO RANK

IIN '79 Market Overview
There are four dominant stations in the Buffalo
letro, and most of them have reason to be pleased
ith the results of the 0/N '79 sweep. WJYE,
'BIEN, and WGR all increased their already sizable
lams, but WKBW suffered a loss of more than
wee shares.
Beautiful Music WJYE is again the top station in
e Buffalo area, increasing its 12+ share and also
iproving its hold on the top rung In the 25-54
Landings. One of the few Schulke-formatted ste-
ms to run a contest, WJYE ran the "Beautiful
lusic Game," drawing cards to award prizes of
200-$500. Outside ad campaign featured TV (about
0% of the ad budget), with the rest going into
ewspaper ads and direct mail pieces to offices.
MYE did make a staff change also, hiring a new
lidday announcer.
PIA standout WBEN saw its 12+ share increase

y a full point owing mainly to a substantial increase
both cume and time spent listening among men

5-54. WBEN spent about $60,000 on TV for the
tIl sweep, and another $20,000 in various other
ledia such as the newspaper and billboards. In an
iteresting promotion on -air, the station gave away
hares of gold mining stock. Also helpful to the
)/BEN effort was the hiring of a new midday person-
.lity away from WKBW. The move helped, because
VKBWs midday numbers dropped more than 50%

Average Persons 12+ Share Trends
Monday -Sunday, Gam -Midnight

OIN '78 AIM '79 OIN '79

1 WBEN-AM
2 WB NY -FM
3 14111141 -AM

4 WGR -AM
5 WREN -FM
6 WADV-FM
7 WCRQ-FM
8 WPIID -FM
9 1481.0 -FM
0 WWOL -FM
1 14WOL -AM

2 WYS":,-AM
3 WUFO-AM
4 WJJL -AM
5 WXRL-AM
6 WDCX-FM
7 WBUF-FM
8 1491.5 -FM
9 WHLD -AM
0 CBL -AM

'1 WL VL

'2 CHF I -FM
'3

14.1
14.0
13.0
10.3
7.7
5.6
5.1
4.1
3.2
2.2
2.1
2.0
1.7
1.2
1.1
1.0
1.0
0.7
0.6
0.5
0.4
0.4

WJYE-FM
14K 8W -AM
WBEN-AM
WGR -AM
WBEN-FM
WGR Q -FM

WADV-FM
WBLK-FM
WPHD -FM
WWOL -AM
WWOR -FM
WUFO-AM
WBUF-FM
61,111. -AM
WYSL-AM
WHLD -AM
WHLD -FM
WXRL-AM
WNIA-AM
WDCX-FM
WLVL-AH

15.2
14.2
13.5
10.7

8.4
5.5
4.4
3.9
3.5
2.8
2.0
1.9
1.5
1.3
0.9
0.9
0.8
0.8
0.7
0.7
0.5

WJYE-FMOM115 . 8
WE EN-AM(PA)14. 4
VCR -A ?WM I . 1

WKBW-AM (R) I I . 0
NB EN -FM (R) 7.8
WBLK-FM 09 5.7
WPHD-FM 06 4.1
WGR Q -FM (A) 3 . 6
WA D V -FM (PA) 3. 6
4/VOL-AM (C) 3.0
WBUF-FM (A) 2.4
WYSL -AM (9) 1.6
WUFO-AM (8) 1.6
WXRL -AM (C) 1.4
WWOR -FM (C) 1.3
1433L -AM (PA) 0. 9
WDCX-FM (M.) O. P
WNIA -AM 09 O. 7
WM. -AM (PA) 0. 6
WLVL -AM (PA) O. 6
WB IV -FM (R1.) 0. 6
WHLD -FM (PA) 0. 5
CHUM -FM 06 0.4

Average Persons Trends/Rankings
Total 12+

N -S. gam-PAIdnight

POP (00 ): 10701
OIN '79

256 WJYE -FM
240 WREN -AM
228 WCR -AM
180 WKBW-AM
142 WBEN-FM

92 WELK-FM
74 WPHD -FM
66 WGRQ-FM
59 WADV-FM
47 WWOL -AM

26 7
244
188
196
132
96
69
61
61

51

WBEN-AM
14141541 -AM

WGR -AM
WJYE -FM
WBEN-FM
WB LK-FM
WPHD-FM
WAD V -FM
WGR Q -FM
W1401. -AM

WJYE-FM
WGR -AM

EN -AM
WKBW-AM
WBEN-FM
WBLK-FM
WGR Q -FM
WPHD -FM
WA D V -FM

WW01.-AM

among adults 25-54, while WBEN's numbers in the
same daypart showed a substantial increase.

WKBW got on the "gold" bandwagon, giving away
30 ounces of the precious metal. However, the sta-
tion's massive losses in midday helped to drag down
the overall station standing. WKBW's 25-54 share
dropped by a third, while its 18-34 shares were cut
almost in half. WGR continues to be tops among the
stations aiming for adults 18-34.

WBUF-FM ran on -air survey announcements during
the fall sweep.

Teens
m -s, 6am-Midnight

POP(00): 1482

0/N '78 AIM '79 OIN '79

1 WKBW-AM
2 WGR 0 -FM
3 WBEN-FM

1458W -AM
Walt Q -FM
178 EN -FM

47E1314 -AM

WB EN -FM

WCR 0 -FM.

PA -F. 6-10am
1 WKBW-AM
2 WCRQ-FM
3 WGR -AM

WKBW-AM
WCR 0 -FM
WREN -FM

WKBW-AM
WGRQ-FM
WBEN-FM

ME, 3-7pm
1 WCRQ-FM
2 141(11W -AM

3 WBEN-FM

WGR Q -FM
WE BW-AM

EN -FM

WKBW-AM
WREN -FM
WCRQ-FM

Adults 18.34

M -s, Ram -Midnight

POP(00): 3429
0/N '78 AIM '79 OIN '79

1 WKBW-AM
2 WREN -FM
3 WGR -AM
4 WCRQ-FM
5 14990 -FM
6 WB NY -FM
7 WYSL -AM
8 WREN -AM
9 WB LK-FM

10 WW01.-FM

WKBW-AM.

WGR -AM
WBEN-FM
WCR Q -FM
WPHD -FM
W8 ER -AM
WJYE-FM
WB LK-FM
WB OF -FM
WUPO-AM

WGR -AM
EN -FM

WKBW-AM
WP9D-FM
WELK-FM
WJYE-FM
VCR Q -FM
WB F -FM
WBEN-AM
WYSL-AM

141-F, 6-10am

1 WKBW-AM
2 WGR -AM
3 WBEN-FM
4 WGRQ-FM
5 WPHD -FM
6 WREN -AM
7 WBNY -FM
8 WYSL-AM
9 WBLK -FM

10 WWOL -FM

WKBW-AM
WGR -AM
WHEN -AM
WHEN -FM
140R Q -FM
WPHD-FM
WALK -FM
WJYE -FM
WBUF-FM
WU FO -AM

WE BW-AM
WGR -AM
WPHD-FM
WREN -FM
WB K- FM
WE EN -AM
WJYE.-FM
WGRQ-FM
WYSL-AN
WBUF-FM

PA -F, 3-7pm
1 WBEN-FM
2 WKBW-AM
3 WCR -AM
4 WCRQ-FM
5 WPHD -FM
6 W13145 -FM
7 WYSL -AM
8 WUFO-AM
9 WWOL -FM

10 1451.5 -FM

WK5W-AM
WGR -AM
VD EN -FM
WGRQ-FM
WPHD -FM
WJYE-FM
WALK -FM
WREN -AM
WI U F -FM
WUFO-AM

WBEN-FM
WGR -AM
WPHD-FM
141(11W -AM

WILK-FM
WJYE-FM
WGRQ-FM
WBUF-FM
WBEN-AM
4755L -AM

Adults 25-54
M -S, Gam -Midnight

POP(00): 4831
OIN '78 AIM '79 OIN '79

1 WB NY -FM
2 WKBW -AM
3 WGR -AM
4 WBEN-AM
5 WHEN -FM
6 WADV-FM
7 WW0L-FM

WWOL -AM
9 WGRO-FM

10 WB LK-FM

WJYE-FM
WGR -AM
WKBW-AM
WBEN-AM
WBEN-FM
WADV-FM
WWOL-AM
WWOR -FM
WPHD -FM
14111.5 -FM

WJYE -FM
WGR -AM
WBEN-All
WEBW-AM
WBEN-FM
WILK-FM
WA D V -FM

WWOL -AM
WGRQ-FM
WPIID-FM

PA -F, 13-10am

1 WREN -AM
2 WKBW -AM
3 WGR -AM
4 WB NY -FM
5 WBEN-FM
6 WWOL -FM
7 WA DV -FM
8 WELK -FM
9 WWOL -AM

10 WGRQ-FM

WE BW-AM
WGR -AM
WBEN-AM
WJYE -FM
WB EE -FM
WAD V -FM
WPND-FM
WGRQ-FM
WWOR -FM

WWOL -AM

WKBW-AM
WBEN-AM
WGR -AM
WJYE-FM
WALK -FM
WBEN-FM
WPHD -FM
WWOL-AM
WWOR -FM

WYSL-AM

PA -F, 3-7pm

1 WA NY -FM
2 WGR -AM
3 WBEN-AM
4 WKBW-AM
5 WBEN -FM
6 WADV-FM
7 WWOL -FM

WM -FM
9 WWOL-AM

10 WGRO-FM

WJYE -FM
WGR -AM
WKBW-AM
WBEN-AM
WBEN-FM
WAD V -FM
141401. -AM

WB Ir.-FM
WPHD -FM
WWOR -FM

WJYE -FM
WCR -AM
WBEN-AM
WREN -FM
WKBW-AM
WBLK-FM
WAD V -FM
WWOL -AM
WGRQ-FM
WBUF-FM

Total 12+
M -S, Um -Midnight

POP(00): 10701
01N'78

I WKBW-AM
2 WGR -AM
3 WBEN-AM
4 WBNY -FM
5 WBEN-FM
6 WPHD -FM
7 WORD -FM

WADV-FM
9 WYSL-AM

10 WALK -FM

4678
3543
2988
27 23
2401
1 7 8 3
1477
1258
1228

763

33

Cume Persons Trends/Rankings a)
r-
rn

cc

AIM '79 01N'79 0w-

WRISW-AM
WBEN-AM
WGR -AM
WJYE -FM
WBEN-FM
WGRQ-FM
149110-Ft1
WA D V- FM

WYSL -AM
WB LK-FM

404 7
3236
3130
2653
2415
1477
1168
838
807
699

WEBW-AM
WHEN -AM
WGR -AM
WJYE-FM
WREN -FM
WGR Q -FM
WPHD-FM
WYSL-All
WB

WBUF-FM

37 79 CC
3746 (I)
3163 0
26 03
2373
1208 cc
1145 cc

979 of1
966 Cr
EDO

PA -F, 8-10am

1 WKBW-AM
2 WBEN-AM
3 WGR -AM
4 WB NY -FM
5 WREN -FM
6 WPHD -FM
7 WCRQ-FM
8 WADV-FM
9 WYSL -AM

10 WELK-FM

WKBW-AM
14/3 EN -AM

WGR -AM
WJYE -FM
WBEN-FM
WGR 0 -FM
WPHD -FM
WAD V-Ft1
WB LK-FM
WYSL-AM

WKBW-AM
WBEN-AM
WGR -AM
WJYE -FM
WHEN -FM
WE LK-FM
WPHD -FM
WGR Q -FM
WA D V -FM

WYS L -AM

PA -F, 3-7pm

1 WKBW-AM
2 WGR -AM
3 WA NY -FM
4 WBEN-AM
5 WREN -FM
6 LIGRQ-FM
7 W PHD -FM
8 WADV-FM
9 WY SL -AM

10 WBLK-FM

WKBW-AM
W.15E-FM
WREN -AM
WGR -AM

EN -FM
WGRQ-FM
WPHD -FM
WADV-FM
1011.5 -FM
WWOL -AM

WKBW-AM
WJYE -FM
WGR -AM
WBEN-AM
WHEN -FM
WGR 0 -FM
14111.5 -FM
WPHD-FM
WB OF -FM
WA DV-FM

Teens
PAS, Earn -Midnight

POP(00): 1492
0114 '78 AIM '79 OIN '79

1 WKBW-AM
2 WHEN -FM
3 WPHD -FM

WEBW -AM
WREN -FM
WGR Q -FM

WKBW-AM
WREN -FM
WGR 0 -FM

PA -F, 6-10am
1 WKBW-AM
2 WGRQ-FM
3 WBEN-FM

WEBW-AM
WGRo-Fm
WBEN-FM

WE BW-AM
WHEN -FM
WGR 0 -FM

PA -F, 3-7pm
1 WKBW-AM
2 WCRI)-FM
3 WBEN-FM

WKBW-AM
41612 (I -FM

WBEN-FM

145BW-AM
WREN -FM
WGR 0 -FM

Adults 18-34

M -S, Bain -Midnight

POP (00 ): 3429
0/N '78 AIM '79 0/N '79

1

2

3

5

6

7

8
9

10

1451314 -AM

WGR -AM
WREN -FM
14 PHD -FM
WGRQ-FM
WYSL -AM
WBEN-AM
WE NY -FM
WBLK-FM
WBUF-FM

W5BW-AM
WGR -AM
WBEN-FM
WGR 0 -FM
WHEN -AM
WPHD -FM

WYSL -AM
WJYE -FM
WB 1.5 -FM
WE UF-FM

WKBW-AM
WGR -AM
WBEN-FM
WHEN -AM
WPHD -FM
VCR Q -FM

WBUF-FM
MB LK-FM
WJYE-FM
WYSL-AM

PA -F, 8-10am

1 1451314 -AM

2 WCR -AM
3 WBEN-FM
4 WPM) -FM
5 WGRQ-FM
6 W YSL -AM
7 WREN -AM
8 WBNY -FM
9 41131,5 -FM

10 WBUF-FM

WKBW-AM
WGR -AM
WREN -FM
WBEN-AM
WGRQ-FM
WPHD-FM
WALE -FM
WYSL -AM
WJYE-FM
WA UF-FM

WKBW-AM
WCR -AM
WBEN-FM
14980 -FM
WALK -FM
WGR Q-1,11
WREN -AM
WJYE -FM
WB UP -FM
WYSL-AM

3-7pm

1 145BW-AM
2 WGR -AM
3 WBEN-FM
4 WPHD -FM
5 WGRQ-FM
6 WYSL-AM
7 WBNY -FM
8 WREN -AM
9 WB LK -FM

10 WBUF-FM

WEB14-AM
WGR -AM
WBEN-FM
WGR Q -FM
WPHD-FM
WJYE-PM
la LK-FM
WBEN-AM
WYSL -AM
WA UF-PM

WKBW-AM
WREN -FM
WGR -AM
WPHD-FM
WGR Q -FM
14)31.5 -FM
WE OF -FM
WJYE -FM
WBEN-AM
WYS L -AM

Adults 25-54
PA -S, Gam -Midnight

POP(00): 4831
OIN '78 AIM '79 0/N '79

1 W5BW-AM
2 WCR -AM
3 WB NY -.FM
4 WREN -AM
5 WHEN -FM
6 WADV-FM
7 WPIID -FM
8 WYSL-AM
9 WCRQ-FM

10 4/13 LK-FM

WGR -AM
1458W -AM
WBEN-AM
14.15E -FM
WBEN-FM
WA DV -FM
WPHD-FM
WW01, -AM
14G12 Q -FM
WYSL-AM

WGR -AM
WKBW-AM
WBEN-AM
WJYE -FM
WBEN-FM
WYSL-AM
WBLK-FM
14990 -FM
WGR Q -FM
WA D V -FM

Continued on Page 48
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 Charlotte -Gastonia
O)

CC

o OM '79 Market Overview
cc The 0/N '79 survey in Charlotte was yet another
cr)  demonstration of the broad appeal of Jefferson
z lors P/A fixture WBT. Among its laurels, WBT

leads the market in persons 12+, adults 18-34,
cc
f= and adults 25-54. This book is almost a carbon
cc  copy of the A/M '79 results in Charlotte - WBT's

25-54 share remains identical to the spring number,
and the 18-34 share shows only slight slippage.

Number two overall in the metro, and number two
25-54, is Country WSOC-FM. The station shows
slight erosion in virtually every major demo, but
coming off a tremendous A/M '79 book, the numbers
are still strong.

The most notable upswing in the 0/N '79 report
is recorded by AOR entry WROO. WROQ gained
more than four share points 12+ and was able to
come within a hair's breadth of topping WBT for the
lead among adults 18-34. WROQ was able to make
gains among not only young adults, but also scored
impressively with teens. Outside advertising for this
success story included sponsoring "Star Trek"
episodes without commercial interruption, the use
of many billboards, and some token newspaper ad-
vertising. The ad budget was slightly more than
spent in previous books, especially the TV expendi-
tures, which were much higher than for the spring.
Meanwhile, AOR WBCY dropped, losing 18-34 adults
and declining in teens as well. WAYS saw its 12+
shares decline in the 0/N '79 report. WAYS's chunk
of the teen demo fell almost 50% when compared
to the A/M '79 results, causing an overall drop
despite its 18-34 adults strength.

Beautiful Music WEZC suffered a significant de-
cline in this book. The station's 25-54 share dropped
by about 25%, and its 12+ share went down al-
most three and a half points.

METRO RANK

Average Persons 12+ Share Trends
Monday -Sunday. 13am-Midnight

POP( 00 ): 5039
0/91'78 AIM '79 0/61'79

1 WBT -AM
2 WEZC-FM
3 WAYS -AM
4 WSOC-FM
5 WBCY-FM
6 WROQ-FM
7 WCI V -AM
 WSOC-AM
9 WAME-AM

10 WI XE-AM
11 WZX I -FM
12 WLTC-AM
13 WIIVN-AM
14 WPEG-FM
15 9 IS T -AM
16 WMAP-AM
17 WCNC-AM
18
19

17.7
14.2
11.9
4.8
7.4
7.3
6.9
5.2
3.1
2.4
1.7
1.4
1.4
0.8
0.7
0.6
0.4

WIT -AM
WSOC-FM
WA VS -AM
WEZC-FM
WBCY-FM
W ROO- FM
WGI V -AM
WPEG-FM
WSOC-AM
WANE -AM
W I X E -AM

W IST-AM
WLT C -AM
WHVN-AM
WZX I -FM
WRPL-AM
WCNC-AM
WC S L -AM

17.8
14.4
11.1
10.3
9.2
6.9
5.6
5.3
3.5
2.9
1.9
1.5
1.1
1.0
1.0
0.8
0.7
0.4

WIT -AMPA117.5
WSOC-F1110 12.9
WROO-FMMI 11.3
WAYS-AMIN 10.6
WBCY-FM(A) 7.3
WEZC-FM 91696.9
WGI V -AI' IL 5 . 5

WPFC-FM (I) 4.9
WSOC-AM 90 4.R
WZXI-FM P412.7
WAME-AM 9931.7
WHVN-AM 111.1 I . 7
WIST-AM IC/ 1.4
WIXF-AM ICI 1.3
WLTC-AM Ic) 1.0
WMAP-AM (PM 0.8
WCNC -AM MA/ . 7
WAGS -FM IC) 0.4
WQCC-AM 90) 0.4

Average Persons Trends/Rankings
Total 12+
M'S, Sam -Midnight

POP( 00 ) : 5039
0/N.78 A/M '79 0194'79

1 WBT -AM 127 WBT -AM 12R WIT -AM
2 WEZC-FM 102 WSOC-FM 104 WSOC-FM
3 WAYS -AN 85 WAYS -AM 80 WROQ-FM
4 WSOC-FM 70 WEZC-FM 74 WAYS -AM
5 WBCY-FM 53 WBCY-FM 59 WBCY -FM

124
91
80
75
52

1.1-F, 8-10am
1 WIT -All
2 WAYS -AM
3 WEZ C -F !I
4 WSOC-FM
5 WROQ-FM

WIT -AM
WAYS -AM
WSOC-FM
WEZC-FM
WROQ-FM

WBT -AM
WAYS -AM
WSOC-FM
WROQ-FM
WBCY-FM

PA -F, 3-7pm

1 WIT -AM
2 WEZC-FM
3 WAYS -AM
4 WROQ-FM
5 WSOC-FM

WIT -AM
WSO C -FM
WAYS -AM
WF.Z C -FM
WBCY-FM

WIT -AM
WSOC-FM
WROQ-FM
WAYS -AM
WBCY-FM

Teens
M -S, aarn-Midnight

POP(00): 636
OIN '78 AIM '79 OM '79

1 WAYS -AM
2 WIT -AM
3 WROQ-FM

WAYS -AM
WBT -AM
WBCY -FM

WROQ-FM
WAYS -AM
WBT -AM

IA -F, 8-10am
1 WAYS -AM
2 WROQ-FM
3 WIT -AM

Mf,3-7pm
I WAYS -AM
2 WIT -AM
3 WROQ-FM

Adults 18-34
M -S, Sam -Midnight

POP( 00 ): 1917
OIN '78

WAYS -AM
WBT -AM
111100 -FM

WAY S -AM
WBT -AM
WROQ-FM

NM '79

WROQ-FM
WAYS -AM
WBT -AM

WROQ-FM
WAYS -AM
WBCY-FM

01N'79

1 WIT -AM WBT -AM WBT -AM
2 WROQ-FM WSOC-FM WROQ-FM
3 WBCY-FM WBCY-FM WAYS -AM
4 WAYS -AM WAYS -AM WSOC-FM
5 WG I V -AM WRO 0-Fll WBCY-FM

PA -F, 8.10am

I WBT -AM
2 WAYS -AM
3 WROQ-FM
4 WBCY-FM
5 WSOC-FM

WBT -AM
WAYS -AM
WSOC-FM
WRO Q -FM

WBCY-FM

WAYS -AM
WIT -AM
WROQ-FM
WSO C -FM
WBCY -FM

M -F, 3-7pm

I WBT -AM
2 WROQ-FM
3 WBCY-FM
4 WAYS -AN
5 WGIV-AM

WBT -All
WSOC-F11
WBCY-FM
WPEG-FM
WRO IS -FM

WIT -AM
WR00-FM
WSO C -FM
WBCY -FM
WAYS -AM

Adults 25-54
M -s,

POP( 00 ): 2545
CNN '78 AIM '79 OIN '79

1 WDT -AM WBT -AM WBT -AM
2 WEZC-FM WSOC-FM WSOC-FM
3 WSOC-FM WEZC -FM WAYS -AM
4 WAYS -AM WAYS -AM WEZC-FM
5 WROQ-FM WBCY-FM WBCY-FM

1A -F, 8.10am
1 WBT -All
2 WSOC-FM
3 WEZC-FM
4 WAYS -AM
5 WSOC-AM

WIT -AM
WSOC-FM
WAYS -AM
W52 C -FM
WROO-FM

WIT -AM
WAYS -AM
WSO C -FM
WROQ-FM
WEZC-FM

91-F, 3.7pm
1 WIT -Atl
2 WEZC-FM
3 WSOC-FM
4 WAYS -AM
5 WSOC-AM

WSO C -FM
WIT -AN
WEZ C -FM
WBCY-FM
WAYS -AM

WBT -AM
WSOC-FM
WEZ C -FM
WAYS -AM
WBCY-FM

Cume Persons Trends/Rankings
Total 12+
m -s, Sam -Midnight

POP( 00) : 5039
ON 78 AIM '79 OIN '79

1 WBT -AM 2109 WIT -AM 1932 WBT -AM
2 WAYS -AM 1598 WAYS -AM 1657 WAYS -AM
3 WEZC-FM 961 WSOC-FM 1179 WROO-FM
4 WSOC-FM 856 WBCY-FM 885 WSOC-FM
5 WBCY-FM 824 WROQ-FM 855 WBCY-FM

1852
1486
1171
1105

796
91-9,840am

1 WIT -AM
2 WAYS -AM
3 WEZC-FM
4 WSOC-AM
5 WSOC-FM

WIT -AM
WAYS -AM
WSO C -FM
9800 -FM
MGT V -AM

WBT -AM
WAYS -AM
WROQ-FM
WSO C -FM
WSO C -AM

PA -F, 3-7pm

1 WET -AM
2 WAYS -AM
3 WEZC-FM
4 WSOC-AM
5 WBCY-FM

WBT -AM
WAYS -AM

SO C -FM
WBCY -FM
WEZC -FM

WBT -AM
WRO 0 -FM
WAYS -AM
WSO C -FM
WEZC-FM

Teens
MS, Sam -Midnight

POP( 00) : 636

0/M '78 AIM '79 OIN '79

1 WAYS -AM
2 WBT -AM
3 1,01 V -AM

WAYS -AM WROQ-FM
WIT -AM WAYS -AM
WBCY-FM WIT -AM

PA-F,11-10am
1 WAYS -AM
2 WBT -AM
3 9100 -FM

WAYS -AM
WBT -AM
WROQ-FM

WAYS -AM
WRO 0 -FM
WBT -AM

M -F, 3-7pm
1 WAYS -AM
2 WBT -All
3 MGT V -AM

WAYS -AM
WIT -AM
WBCY-FM

WR00-1,11
WAYS -AM
WIT -AM

Adults 18-34
M'S. 8am-MidnIght

POP( 00) : 1917

0/N '78 AIM '79 OIN '79

1 WBT -AM
2 WAYS -AM
3 WROQ-FM
4 WBCY-FM
5 WGI V -AM

WBT -AM
WAYS -AM
WROQ-FM
WBCY-FM
WSO C -FM

WA YS -All
WBT -AM
WROQ-FM
WBCY-FM
WSO C -FM

M -F, 6-10am
1 WIT -AM
2 WAYS -AM
3 WROQ-FM
4 WBCY-FM
5 WG'I V -AM

WBT -AM
WAYS -AM
WROQ-FM
ws cy-rs
WSO C -FM

WA YS -AM
WIT -AM
WRO 0 -FM
WSO C -FM
WBCY -F11

NI-F.3-7pm
1 WIT -All
2 WAYS -AM
3 WROQ-FM
4 WBCY-FM
5 WGI V -AM

WBT -AM
WBCY-FM
WA VS -AM
WSOC-FM
WROQ-FM

WBT -AM
11100 -FM
WAYS -AM
WSO C -FM

WBCY-FM
Adults 25-54
m -s, lam -Midnight
POP( 00 ): 2545

01N'78 AIM '79 OIN '79

1 WIT -AM
2 WAYS -AM
3 WSOC-FM
4 WEZC-F14
5 WSOC-AM

WBT -AM
WSO C -FM
WAYS -AM
WEZC-FM
WSO C -AM

WBT -AM
WAYS -AM
WSO C -FM
WEZC-FM
14120Q -FM

1.1-F, 8-10am
1 WIT -AM
2 WAYS -AM
3 WSOC-FM
4 WEZC-FM
5 WSOC-All

WIT -AM
WAYS -AM
WSO C -FM
WEZC-FM
WSO C -AM

WIT -AM
WAYS -AM
WSO C -FM
WROQ-FM
WE2 C -FM

IA -F, 3-7pm
1 WIT -AM
2 WEZC-FM
3 WAYS -AM
4 WSOC-FM
5 WSOC-AM

WBT -AM
WSO C -FM
WAYS -AM
WF.Z C -FM
WBCY-FM

WIT -AM
WSOC-FM
WAYS -AM
WEZC -FM
91100 -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

"The Top Ten Hits Of All Time"
and "Platinum Meltdown"
from TM Special Projects!

TM Special Projects
1349 Regal Row. Dallas, Texas 75247. (214) 634.8511

A subsidiary of Shamrock Broadcasting Company, Inc.



Chattanooga
METRO RANK

OM 179 Market Overview
There are two major success stories apparent in

the 0/N '79 Chattanooga results. Top 40 leader
WSKZ added more than five shares to its previous
12+ total and is the new number one station in the
metro. At the other end of the demographic spec-
trum, Beautiful Music station WDEF-FM saw its over-
all share almost double with the addition of seven
share points to its total. WDEF-FM is the new num-
ber two station in Chattanooga. Severe technical
problems (lightning smashing the antenna) hurt
WDEF-FM in the A/M '79 sweep.

WSKZ came on like gangbusters in the A/M' 79
book, dethroning WFLI as the leader among the top
40 stations. In the spring, WSKZ had almost a 20%
share of the 18-34 adults and more than 40% of
the teens. In this book the station jumps to more
that 35% of the adults 18-34, and has just less
than 35% of the teen share. WSKZ's appeal is broad
enough to allow it to tie WDEF-FM for the share lead
among adults 25-54. WSKZ's strength in the
25-34 demo helps the station score well in this
25-54 demo, while the bulk of WDEF-FM's au-
dience is 35+.

The diary return pattern in this book may have
helped WDEF-FM. This is a much "older" book than
in the spring, with significantly more diaries coming
back from the 45+ and 55 + groups. Usually the
demo cell returns are heaviest in the 25-34 group,
but in this survey the heaviest diary return came
from women 55-64. Such a return may have given
WDEF-FM a boost in terms of building its ratings
numbers. WDEF-FM's female 45+
more than double what the spring results showed.

The former market leader, P/A WDEF-AM, remains
strong, in third place overall in this book. WDEF's
numbers are better than 0/N' 78, but down several
shares from a tremendous spring book. Most of the
decline seems to have centered in the station's fe-
male listeners, with a drop in time spent listening of
about 33% among women 18+.

Other area stations worthy of note inlcude Coun-
try WDOD, which saw its share continue to decline,
and Black WNOO, which doubled its teen audience.

(Note: WFLI-AM and WSIM-FM are totally simulcast.)

Average Persons 12-r Share Trends
Monday -Sunday. Gam -Midnight
FOP( 00 ) : 3434

0/N '78 AIM '79 0/N '79
1

2
3

5

6

7

9

10
11
I2
I3
14
15
16

WOE F -PM
W DE F-ETI
WFLI-AM
WOOD -AM
WSKZ-IM
W6100 -AM
WCOW-AM
WDOD-FM
WE PC -AM
I1LFA-AM
WO WE-rn
W200 -Ft1
liD5B-AN
WMOC -AM
WIT TI -FM

13.9
13.0
10.5
10.5
10.3
7.6
7.4
4.5
4.3
3.4
2.0
1.8
1.6
0.9
0.4

F -A TI

WSKZ-F11
WOOD -AM
!IF LT -AM
WOE F -Eli
WN00-All
WCO W -AM

WL F A -AM
WDOD-FTI
WM 0C -AN
WE PC- AN
WZ00-FM
W SI M -FN
WIMP -Alt

19.0
12.6

9.9
P.5
A.1
7.0
6.2
5.R
5.2
3.3
2.7
1.4
0.6
0.4

WSKZ-FMIR) 18.2
WDE F -F M914915.3
V' DE F -A M9'4114.6
WOOD -AM ICI A.4
WNOO-AM. 110 8.2
WCOW-AM (9) 6.A
WF LI-AM IR) 5.2
WOOD -FM 191.64.1
WDXB-AN IC) 3.9
W I. FA -AM MN 2.5
WZ DQ-FM IA) 2.3
WMOC-AM M1/ 1.6
WSIM-FM (8) 1 . 1
MR I P -AM In) 0.5
WE PC -At! 044 0. 5
WOW F -F IRL) 0 . 5

Average Persons Trends/Rankings
Total 12 -+-

M-S, Ram -Midnight

POP( 00) 3434

0/N '78 AIM '79 0/N '79

DE F-Atl
2 LIPEF-f M
3 WFLI-All
4 WOOD -AM
5 WSKZ-FN

62
58
47
47
46

WDE F -AN
WSKZ-FM
WOOD -AM
WFLI-AM
WOE F M

92
61

41
39

WSKZ-FM
WOE F -FT'
WOE F -All
WOOD -AM
WN00-AM

80
67
64
37
36

M -F. 6-1 Dam

1 W DE F -AM

2 IlrEF-FM
3 WF LT -AM
4 WDOD-All
5 WCOW-All

WOE F -AN
WEE F -FM
WS K7. -FM

WOOD -AM
WF LI -AI!

WOE. F -All
IMF -Ft'
WS El- FTI
Wnon-All
WN00-All

M4,34pm
1 WSKZ-FM
2 WOOD -AM
3 WFLT-A11
4 WDEF-AM
5 WDEF-FN

UDE F -All
WS KZ -FM
WOOD -All
WFLI -Al:
WOE F -FM

V.Z

WDE F

WOE F -AM
WOOD -AN
WF LI-AC

Teens
M -S, Sam -Midnight

POP( 00 ): 437

0R'78 AIM '79 OIN '79

1 WE L -All
2 WSKZ-FN
3 WCOW-AM

WS KZ -FM
WFLI-AM
WCOW-AN

WSKZ-Ell
WC01.!-AM
11000 -AM

M -F, S -loam
1 WFLI-AM

2 WS VZ-FM
3 WCOW-AM

WS EZ-FM
WFLI-All
WT100 -AM

WS KZ- FM
WE LI -ATI
WDEF-All

M -F, 3-7pm
1 WFLI-AM
2 WSKZ-Ft1
3 WCOVI-AM

WS KZ

WF LI-AM
VICO W -AM

K Z -FM
WELT -All
WCOW-AM

Adults 18-34

16-S, Gam -Midnight

POP( 00 ) : 1220
OIN '78 AIM '79 OIN '79

1 WSKZ-FM
2 WFLI-All
3 WN00-AM
4 WCOW-AM
5 WDOD-AM

WSKZ-FM
WDOD-AM
WFLI-AM
WOE F -All
W1100 -AM

WSKZ-FM
WC041-14
WE LI-AM
WDE F -All
WOE F -FM

M -F, 6-10am
1 WDEF-FM
2 WCOW-A14
3 WFLI-AM
4 WOOD -FM
5 WSKZ-FM

WS El -FM
WOE F -AM
WOOD -All
WE LI -AM
WCOW-All

WSKZ-FM
WDE. F -AM

WFLI-AM
WOE F -Ft!
WCOW-AN

M -F, 3-7pm

1 WSKZ-FM
2 WFLI-AM
3 WOOD -AM
4 W000 -AM
5 WCOW-AM

WS KZ -F TI

WOOD -All
WIWO-AM
WFLI-AM
WDFF-Ft1

WSKZ-FM

WCOW-AM
WF LI-AN
WOE F -Ft1

Adults 2544
M -S, Bum -Midnight

POP ( 00 ) : 1639
OIN '78 AIM '79 0161 '79

1 WDEF-FM
2 WOOD -All
3 WDEF-AM
4 WSKZ-EM
5 WN00-AM

WOE F -AM
WOOD -AM
WOE F -FM
WSKZ-FM
WN00 -AM

WSKZ-FM
WOEF-FM
WDE F -AM
WOOD -AM
WG0W-All

M -F, 6-106m
1 WDEF-FM
2 WOE F -Ali
3 WDOD-AM
4 WDOD-FM
5 WFLI-AM

WM: F -All
WOE. F -FM.

WOOD -AM
WSKZ-FM
WF LI -All

WDEF-AM
WDEF-FM
WSKZ-FM
WDOD-All
WOOD -FM

3-7pm
1 WOOD -All
2 WOE F -FM
3 WDEF-AM
4 WS VZ-Fll
5 WEPC-AM

WOOD -AM
WDEF-AM
WSKZ-FM
W 000 -All
WFLI-All

WS KZ -FM
WORE -FM
WDE F -AM
WDOD-AM
WOOD -FT!

Cume Persons Trends/Rankings
Total 12+

M -S, 66m -Midnight

POP ( 00 ) : 3434
0/N '78 AIM '79 OIN '79

1 WFLI-All 985
2 WDEF-AM 881
3 WOOLI-All 854
4 WOOD -All 710
5 WDEF-Ft! 680

WOE F -All
WELL -AM
WDE F -FM
WCOW-All
WSKZ-FM

9P4
914
703
678
676

WOE F -All
WSEZ-FM
WOOF -FM
WOOD -All
WELT -All

1040
1194

759
692
641

M.*, 6-10am
1 WOOF -All
2 WFLI-AM
3 WDEF-Flt
4 WCOW-All
5 WOOD -All

WDEF-AM
WFLI-AM
WDE F -FM
WS ICZ-Ft1
WOOD -AM

WOE F -ATI
WSKZ-FN
WDEF-FM

WOOD -AM

M -F, 3-7pm

1 WFLI-All
2 WOE F -AM
3 WS VZ-Ft!
4 WCOW-All
5 WOOD -AM

WFLI-AM
WS E2 -F !I
WDE F -AM
WC01:-AM
14000-Ar

WSKZ-FM
WDEF -AM
WDEF -FM
WY LI-A
WCOW-A11

Teens
M -S, Ram -Midnight

POP( 00 ) : 437

0/N '78 AIM '79 ON '79

1 WFLI-AM
2 WCOW-ATI
3 WS VZ-F!!

WSKZ-FM WSKZ-EM
WELT -All WE LI-AM
VT CO W -A /I WCOW-All

M -F, 6-10am
1 WFLI-All
2 WOOW-AM
3 WSKZ-Flt

WSKZ-FM
WELT -AM
WCOW-AM

E2 -FM
WE LI -AM
WCOW-AM

Adults 18-34

M -S, Gam -Midnight

POP ( 00 ) : 1220

OIN '78 AIM '79 0/N '79

1 WCOW-All WF LI -At) WS KZ-Ftl
2 WFLI-AM WCOW-AM WCOW-AM
3 WSKZ-FM WSKZ-FM WE LI-AM
4 WDOD-AM WOOD -AM WOOD -AM
5 WZDO-Ell WOE F -AM WORE -AM

M -F, 6-16am

1 WCOW-All
2 WFLI-AF
3 WSKZ-Fti
4 WDEF-FM
5 WOOD -AM

WSKZ-FMNE

LI-Ali

WCOW-AM
WOE F

41000 -All

E7. -FM
COW -AN

WFLI-AM
WDEF-AM
WOOF -FM

64+,34pm
1 WSKZ-FM
2 WFLI-AM
3 WCOW-AM
4 WOOD -AM
5 WN00-AM

VISEZ-FM
WFLI -AM
WG0 W -All
WOOD -AM
WN00-AM

WSKZ-FM
WCOW-AM
WELI-AM
WZDO-F11
WOOD -All

Adults 25-54
M -S, Barn -Midnight

POP( 00 ): 1639
OIN '78 AIM '79 OIN '79

1 WOOD -AM WDEF-AM WOEF-AM
2 WFLI-AM WOOD -AM WSKZ-Ell
3 WERE -FM WFLI-AM WOE F -FM
4 WDEF-AM WDEF-FM WOOD -AM
5 WCOW-AM WCOW-AM WCOW-AM

M -F, 6-10am
1 WDEF-Ell
2 WOOD -All
3 WDEF-AM
4 WCOW-All
5 WFLI-AM

WORE -All
WOE F -FM
WOOD -All
WELT -All
[ICON -AM

WDE F --AM
WDEF-FM
WSKZ-FM
WOOD -AM
Matti -AM

M -F, 3-7pm
1 WOE F -All

2 WOOD-ATI
3 WFLI-AN
4 WSKZ-Flt
5 WORE -FM

WOOD -All
WELT -AM
WDE F -AM
WOO W -AM
WSKZ-EM

WS 02 -FM
WOOF -All
WOOD -AM
WDEF -FM
WCOW-AM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, B8 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.

M -F, 3-7pm
1 WFLI-At!
2 WCOW-AM
3 WSKZ-Ftt

W15.2 -FM
WFLI-AM
WOO W -All

WS EZ-FM
WE LI -All
WOO W -All
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METRO RANK

Although WGN continues to lead the market, the infighting behind the
cc Windy City News/Talk pacesetter continues to be brisk, with Beautiful Music
6 stations WLOO and WLAK in contention, AOR headliner WLUP taking a sizable
Z drop, and WLS noting slight erosion in its effort to remain strong on the AM
< band. Another station worth noting is CBS's WBBM-AM which moved up a notch
cc in the standings.

er
os It seems as if WGN just keeps rolling along. The station spent more on out-

side advertising for this book than in the past, all of the money going into TV
spots. However, although WGN's 0/N '79 book is comparable to the 0/N '78
results, the station did suffer some losses compared to previous sweeps such
as A/M and J/A '79. WGN's share of adults 25-54 is down almost two points
from A/M '79, just barely ahead of WLOO in this demo.

Speaking of WLOO, this Beautiful Music station recorded almost a full share
point gain, with cume and average quarter hour increases among its adult 25-54
audience. WLOO used a multimedia effort, 50% going into TV, the rest into
busboards and billboards. The media used and the overall budget was com-
parable to previous efforts.

ABC's Top 40 legend WLS continues to hang in there, although the latest
book shows some erosion. Young men appear to be more loyal to WLS than
young female listeners, since the station continues to receive declining shares
among its women listeners. Promotionally WLS spent more than in previous ef-
forts, concentrating on its "Easy Street" promotion. This extravaganza gave
away trips, cars, and other major prizes, and was supported by TV and news-
paper ads.

Moving up in this report, but down a full share from the 0/N '78 survey,
is News station WBBM-AM. Station sources told R&R that they felt the Pope's
visit, the Iranian crisis, and the carrying of Bears football all helped to improve
the numbers. In terms of advertising, WBBM utilized newspapers, busboards,
and billboards while also taking advantage of suburban newspapers. Besides
the Bears, the station carries NFL Monday Night Football.

AOR Superstars station WLUP took the big tumble in this report. After in-
creasing by about two shares for each of the last several books, the station took
a big step in the opposite direction. Biggest defection came among young
women - the Loop's share of women 18-34 dropped from more than 10%
in the J/A '79 book to less than half of that in this survey. It will be interesting
to see how the new programming team works with Burkhart -Abrams to stem
this slide.

Other stations which saw significant shifts in their audience figures include
Black WBMX, which saw its share drop by more than a full point; and WDAI,
the Dancemusic station which saw an upward trend stifled and reversed. WDAI
was going through several major personnel shifts, which may have negated the
affect of a larger ad campaign than the station had used in the past, and has
now gone Pop/Adult.

Country WJEZ and AOR WMET saw upward thrusts which should please
their management. We'll keep an eye on the AOR scene in the next books to
see if WMET can nibble further into the WLUP audience.

NwerageWersons124-ShareTrends
Monday -Sunday, Gam Midnight

POP(00):

OM 78

62564

JIF '79 AIM '79 JIA '79 OM '79

1 WGN -AM 10.2 WGN -AM 12.2 WGN -AM 11.1 WGN -AM 11.8 MGM -AMMA20.6
2 WLOO-FM 7.5 WBBM-AM 7.4 WLS -AM 8.0 WLOO-FM 7.4 WLOO-FM Mm18.4
3 WBBM-AM 7.2 WLOO-FM 6.4 WLOO-FM 7.0 WLUP-FM 7.4 WLS -AM M1 6.3
4 WMAQ-AM 6.6 WMAQ-AM 6.3 WBBM-AM 7.0 WLS -AM 6.5 WBBM-AMMA)6.2
5 WLS -AM 6.4 WLS -AM 6.0 WLUP-FM 5.3 WBMX-FM 5.5 WLAK-FMMm15.7
6 WBMX-FM 5.0 WIND -AM 4.7 WMAQ-AM 4.8 WBBM-AM 5.5 WLUP-FM A1 5.0
7 WLAK-FM 3.9 WBMX-FM 4.7 WIND -AM 4.7 WMAQ-AM 4.4 WMAQ-AM W1 4.5
8 WCLR-FM 3.9 WLAK-FM 4.0 WBMI-FM 4.4 WLAK-FM 4.3 WIND -AM M1 4.4
9 WFIR-FM 3.6 WVON-AM 3.6 WLAK-FM 4.3 WIND -AM 4.0 WBMX-FM M1 4.2
10 WVON-AM 3.4 WFYR-FM 3.2 WCLR-FM 3.5 WPYR-FM 3.1 WCLR-PMPA13.1
11 WIND -AM 3.1 WLUP-FM 3.2 WVON-AM 3.3 WCLR-FM 2.9 WFIR-FMMA12.9
12 WJJD-AM 2.9 WCLR-FM 3.2 WFIR-FM 3.0 WEFM-FM 2.5 WVON-AH 01 2.8
13 WLUP-FM 2.8 WEFM-FM 2.4 WEFM-FM 2.8 WIQX-FM 2.5 WKQX-PMPA12.8
14 WEFM-FM 2.7 WBBM-FM 2.1 WDAI-FM 2.2 WGCI-FM 2.4 MGCI-FM M1 2.7
15 WBBM-FM 2.6 WIRT-FM 2.1 WBBM-FM 2.1 WVON-AM 2.4 WJEZ-FM10 2.6
16 WICQX-FM 2.6 WKQX-FM 2.1 WJJD-AM 2.0 WDAI-FM 2.4 WHET-FM1M 2.3
17 WMET-FM 2.2 WMET-FM 2.0 WAIT -AM 2.0 WAIT -AM 2.2 WEFM-FMOM 2.2
18 WPMT-FM 2.1 WGCI-FM 1.9 WJPC-AM 1.9 WJPC-AM 2.2 WAIT -AM OM/2.2
19 WIRT-FM 2.0 WJPC-AM 1.8 WGCI-FM 1.9 WBBM-FM 1.8 WBBM-FMN1 2.1
20 WCFL-AM 1.9 WCPL-AM 1.7 WIRT-FM 1.8 WIRT-FM 1.7 WJPC-AMI') 2.1
21 WGCI-FM 1.9 WFMT-FM 1.6 WJEZ-FM 1.8 WJEZ-FM 1.7 WFMT-FWM1.12.0
22 WJPC-AM 1.7 WJJD-AM 1.5 WKQX-FM 1.4 WOJO-FM 1.3 WIRT-FMM1 1.8
23 WAIT -AM 1.5 WAIT -AM 1.4 WMET-FM 1.4 WCFL-AM 1.2 WDAI-FM M1 1.7
24 WDAI-FM 1.3 WJEZ-FM 1.3 WFMT-FM 1.2 WFMT-FM 1.2 WJJD-AMM) 1.3
25 WJEZ-PM 1.3 WDAI-FM 1.2 WOJO-FM 1.2 WMET-FM 1.2 WOJO-FM01 0.8
26 WOJO-FM 0.9 WWCA-AM 0.6 WCFL-AM 0.8 WJJD-AM 1.0 WCFL-AMPA10.5
27 WWCA-AM 0.6 WYEN-FM 0.6 WYEN-FM 0.7 WAUR-FM 0.7 WXFM-FMML10.5
28 WJOL-AM 0.5 WJOB-AM 0.5 WJOL-AM 0.7 WYEN-FM 0.5 WJOL-AMITA) 0.5
29 WJOB-AM 0.5 WJOL-AM 0.5 WXFM-FM 0.6 WJOB-AM 0.4 WOPA-AM OW 0.5
30 WYEN-FM 0.5 WOPA-AM 0.5 WOPA-AM 0.5 WNIB-FM 0.3 WNIB-FMMW 0.4
31 WAIB-FM 0.5 WRKD-FM 0.4 WWCA-AM 0.3 WWCA-AM 0.3 WAUR-FMMA10.4
32 WNIB-FM 0.4 WJOB-AM 0.3 WOPA-AM 0.3 WJOB-AMMA) 0.4
33 WPLM-FM 0.4 WNIB-FM 0.3 WIEN-FNMA) 0.3
34 WIFM-FM 0.4 WFMT-AM 0.1
35 WBEE-AM 0.4

Total 12. Average Persons Trends/Rankings
MS. Gam -Midnight

POP( 00 ): 62564

0114'78 JIF '79 AIM '79 JIA '79 0/N '79

1 WGN -AM 1002 WON -AM
2 WLOO-FM 729 WBBM-AM
3 WBBM-AM 707 WLOO-FM
4 WMAQ-AM 649 WMAQ-AM
5 WLS -AM 625 WLS -AM
6 WBMX-FM 489 WIND -AM
7 WLAK-FM 383 WBMX-FM
8 WCLR-FM 378 WLAK-FM
9 WFIR-FM 352 WVON-AM

10 WVON-AM 332 WPYR-FM

1283 WGN -AM 1152 WGN -AM 1178 WGN -AM 1071
781 WLS -AM 830 WLOO-FM 741 WLOO-FM 841

673 WLOO-FM 728 WLUP-FM 736 WLS -AM 64
667 WBBM-AM 724 WLS -AM 643 WBBM-AM 62,

631 WLUP-FM 555 WBMX-FM 548 WLAK-FM 571
497 WMAQ-AM 498 WBBM-AM 546 WLUP-FM 51(
497 WIND -AM 490 WMAO-AM 436 WMAQ-AM 46(
422 WBMX-FM 456 WLAR-FM 433 WIND -AM 64!
381 WLAK-FM 445 WIND -AM 398 WBMX-FM 43(
334 WCLR-FM 365 WFTR-FM 308 WCLR-FM 31/

PA-F,13-10am

1 WGN -AM
2 WBBM-AM
3 WLS -AM
4 WMAQ-AM
5 WLOO-FM
6 WIND -AM
7 WVON-AM
8 WBMX-FM
9 WFIR-FM

10 WCLR-FM

WGN -AM
WBBM-AM
WLS -AM
WMAQ-AM
WIND -AM
WLOO-FM
WBMX-FM
WVON-AM
WCLR-FM
WFIR-FM

WGN -AM
WBBM-AM
WLS -AM
WMAQ-AM
WIND -AM
WLUP-FM
WLOO-FM
WCLR-FM
WLAR-FM
WBMX-FM

WGN -AM
WBBM-AM
WLS -AM
WLUP-FM
WLOO-FM
WMAQ-AM
WIND -AM
WBMX-FM
WLAK-PM
',MYR-FM

WGN -AM
WBBM -AM
WLS -AM
WLOO-FM
WMAQ-AM
WLUP-FM
WIND -AM
WLAK-FM
WBMX-FM
WFIR-FM

M-F,3-7pm

1 WGN -AM
2 WLOO-FM
3 WMAQ-AM
4 WLS -AM
5 WBMX-FM
6 WBBM-AM
7 WLAK-FM
8 WCLR-FM
9 WFIR-FM
10 WLUP-FM

WGN -AM
WLS -AM
WBBM -AM
WLOO-FM
WMAQ-AM
WLAR-FM
WBMX-FM
WVON-AM
WFTR-FM
WCLR-FM

WGN -AM
WLS -AM
WLOO-FM
WLUP-FM
WMAQ-AM
WBBM -AM
WBMX-FM
WLAK-FM
WVON-AM
WIMM-FM

WGN -AM
WLOO-FM
WLS -AM
WLUP-FM
WBMX-FM
WBBM-AM
WLAR-FM
WMAQ-AM
WFTR-FM
WCLR-FM

Teens
N.S. I/am-Midnight

POP(00): 8229

OIN '78 Jff '79 AIM '79 JIA '79

WGN -AM
WLOO-FM
WLS -AM
WLAK-FM
WLUP-PM
WMAQ-AM
WBBM-AM
WBMX-FM
WCLR-FM
WIND -AM

OIN '79

1 WLS -AM WLS -AN
2 WEFM-FM WVON-AM
3 WIME-FM WEPM-FM

WLS -AM
WEFM-FM
WLUP-FM

WLUP-FM
WLS -AM
WEFM-FM

WLUP-FM
WLS -AM
WEFM-FM

M-F,8-10am
1 WLS -AM
2 WVON-AM
3 WEFM-FM
Mf,3-7pm
1 WLS -AM
2 WEFM-FM
3 WBMX-FM
Adults 18-34

M-S.IMm4AMMoM
POP(00): 22546

OMV78

WLS -AM
WVON-AM
WBMI-FM

WLS -AM
WVON-AM
WEFM-FM

JIF '79

1 WBMX-FM
2 WLS -AM
3 WFIR-FM
4 WLUP-FM
5 WCLR-PM
6 WMAQ-AM
7 WIRT-FM
8 WKQX-PM
9 WBBM-PM
10 WGCI-FM
16-F, 6-106m
1 WLS -AM
2 WGN -AM
3 WBMX-PM
4 WF7R-FM
5 WMAQ-AM
6 WCLE-FM
7 WLUP-FM
8 WDAI-FM
9 WIND -AM

10 WBBM-FM

WLS -AM
WBMX-FM
WFYR-FM
WLUP-FM
WMAQ-AM
WIRT-FM
WCLR-FM
WKQX-FM
WBBM-FM
WGN -AM

WLS -AM
WON -AM
WMAQ -AM
WFIR-FM

WC LI -FM

WLUP -FM
WI NM -FM
WEQX -FM
W1111/4 -AM

WLS -AM
WLUP-PM
WIFM-FM

WLS -AM
WEFM-FM
WVON-AM

A/M '79

WLUP-FM
WLS -AM
WB/41C-FM

WLUP-FM
WLS -AM
WEFM-FM

WLUP-FM
WLS -AM
101ME-FM
WIPYR-FM
WCLR-PM
WEBM-FM
WIRT-FM
WDAI-PM
WCCI-FM
VCR -AM

WLUP-FM
WLS -AM
WEFM-FM

WLUP-FM
WLS -AM
VEFM-FM

JIA '79 OIN '79

WLUP-FM
WBMX-FM
WLS -AM
WFYR-FM
WIQX-FM
WON -AM
WDAI-FM
WGCI-FM
WIRT-FM
WCLR-FM

WLS -AM
WLOP-FM
Wen -AN
WFTR-FM
WCLR-FM
WINE -FM
WMAQ-AM
WIND -AM
WIIM -AM
WIMM-FM

WLUP-FM
WLS -AM
VFYR-FM
WIMX-FM
WIN -AM
WBBM-AM
WMAQ-AM
WCLR-FM
WEFM-FM
WKQI-FM

WLS -AM
WLUP-FM
WBMX-FM
WFIR-FM
WGCI-FM
WCLR-FM
WIRT-FM
W JPC-AM
WKQX-FM
WHET -PM

WLS -AM
WLDP-FM
WFTR-FM
WON -AM
WBMX-PM
WCCI-FM
WCLR-FM
WKQX-PM
WMAQ-AM
WVO N -AM

M-F,11pm

1 WBMX-FM
2 WLS -AM
3 WFYR-FM
4 WLUP-FM
5 WCLR-FM
6 WKQI-FM
7 WMAQ-AM
8 WXRT-FM
9 WBBM-FM
10 MGCI-FM

WLS -AM WLUP-FM
WBMI-FM WLS -AM
WFIR-FM
WLUP-FM WFIR-FM
WIRT-PM WBBM-FM
WMAQ-AM WMAQ-AM

WCLR-FM
WBBM-FM WIRT-FM
WCLR-FM WDAI-FM
WVON-AM WEPM-FM

Adults 25-54
M -S, Sam -Midnight

POP(00): 30183
OM '76 JIF '79 AIM '79

WLUP-PM WLS -AM
WLS -AM WLUP-FM
WBMX-FM WBMI-FM
WFYR-FM WFTR-FM
WIRT-FM WCIA-FM
WDAI-FM WIRT-FM
WKQI-FM WMET-FM
WLOO-FM WGCI-FM
WeCI-FM WKQX-FM
WBBM-FM WJPC-AM

JIA '79 0/N '79

1 WON -AM
2 WMAQ-AM
3 WLOO-FM
4 WLS -AM
5 WBBM-AM
6 WCLR-FM
7 WBMX-FM
8 WFYR-FM
9 WLAK-FM

10 WJJD-AM

WGN -AM WGN -AM
WMAQ-AM WLOO-FM
WBBM-AM WLS -AM
WLOO-FM WBBM-AM
WLS -AM WMAQ-AM
WCLR-FM WCLR-FM
WLAK-FM WLAK-FM
WBMX-FM WBMX-FM
4/PIA-FM WFIF-FM
WIND -AM WIND -AM

WGN -AM Wee -AM
WLS -AM WLOO-FM
WLOO-FM WLARMM
WBMX-FM WBBM-AM
WBBM-AM WLS -AM
WMAQ-AM WMAQ-AM
WLAK-FM WCLR-FM
WCLR-FM WFYR-FM
WIND -AM WBMX-FM
WFIR-FM WJEZ-FM

M.F,elOam

1 WGN -AM
2 WMAQ-AM
3 WLS -AM
4 WBBM-AM
5 WLOO-FM
6 WIND -AM
7 WCLR-FM
8 WBMX-FM
9 WFYR-FM
10 WLAK-FM

WGN -AM WON -AM WON -AM WON -AM
WMAQ-AM WLS -AM WLS -AM WBBM-AM
WBBM-AM WBBM-AM WBBM-AM WLS -AM
WLS -AM WMAQ-AM WLOO-FM WLOO-FM
WLOO-FM WLOO-FM WMAQ-AM WMAQ-AM
WCLR-FM WCLR-FM WIND -AM WLAK-FM
WIND -AM WLAK-FM WBMX-FM WFIR-FM
WFYR-FM WIND -AM WFYR-FM WBMX-FM
WBMX-FM WFIR-FM WLUP-FM WCLR-FM
WLAK-FM WBMX-FM WLAK-FM WLUP-FM

Continued on Page 38



"WFYR . is one of the glittering
jewels of Chicago radio, It's not
only the city's finest FM station
by far; it also could be the best
and most responsible FMer in
America,

Gary Deeb
Chicago Ii.ibune Radio -TV Critic

WFYR 10321-FM
RKO Radio for Chicago

Reprinted courtesy of the Chicago Tribune
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 Chicago
0,
co
N. M+,84pm
,-- 1 WGN -AM WGN -AM WGN -AM WGN -AM WLOO-FM
i;:- 2 WMAQ-AM WMAQ-AM MLOO-FM WLS -AM WGN -AM
CC 3 WLOO-FM WLOO-FM WLS -AM WLOO-FM WLAK-FM
C) 4 WLS -AM WBBM-AM WMAQ-AM WMAQ-AM WMAQ-AM
0_ 5 WCLR-FM WLAK-FM WBMX-FM WBMX-FM WLS -AM
11.1

CC 6 WFYR-FM WCLR-FM WLAK-FM WBBM-AM WCLR-FM

(/)
7 WLAK-FM WLS -AM WBBM-AM WCLR-FM WHBM-AM

O 8 WHMX-FM WFYR-FM WCLR-FM WFYR-FM WFYR-FM
Z 9 WBBM-AM WBMX-FM WFYR-FM WLAK-FM WJEZ-FM
FL 10 WJJD-AM WVON-AM WJEZ-FM WLUP-FM WKQX-FM
<
CC

CC

Cume Persons Trends/Rankingscc
Total 12+
N -S, Sam -Midnight

Continued from Page 36

POP(00): 62564
OM '78 JIF '79 AM '79 JIA '79 OIN '79

1 WLS -AM 14327 WIN -AM 15706 WGN -AM 16100 WGN -AM 16286 WGN -AM 14785
2 WGN -AM 14185 WLS -AM 14494 WLS -AM 15740 WLS -AM 13648 WLS -AM 13745
3 WHBM-AM 13320 WBHM-AM 12474 WBBM-AM 12063 WHBM-AM 10250 WBBM-AM 12429
4 WMAQ-AM 9321 WMAQ-AM 10559 WMAQ-AM 9881 WMAQ-AM 8863 WMAQ-AM 8696
5 WLOO-FM 7903 WIND -AM 7344 WLOO-FM 8072 WLUP-FM 8856 WLOO-FM 8687
6 WM-FM 6620 WLOO-FM 6643 WLUP-FM 7059 WLOO-FM 7871 WLDP-FM 8195
7 WLAK-FM 6278 WLAK-FM 6107 WIND -AM 6638 WBMX-FM 6672 WLAK-FM 7317
8 WIND -AM 6138 WFYR-FM 6065 WLAK-FM 6362 WLAX-FM 6515 WIND -AM 6934
9 WBHX-FM 5806 WBMX-FM 5929 WBMX-FM 6231 WIND -AM 5836 WBMX-FM 5672

10 WEFM-FM 5756 WMET-FM 5389 WEFM-FM 5651 WKQX-FM 5582 WKQX-FM 5626

Mf,8-108m

1 WGN -AM WGN -AM WGN -AM WGN -AM WGN -AM
2 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
3 WBBM-AM WBBM-AM WBBM-AM WBBM-AM WHBM-AM
4 WMAQ-AM WMAQ-AM WMAQ-AM WLUP-FM WLUP-FM
5 WLOO-FM WIND -AM WLUP-FM WLOO-FM WMAQ-AM
6 WFYR-FM WBMX-FM WIND -AM WMAQ-AM WLOO-FM
7 WIND -AM WLOO-FM WL00-FM WBMX-F71 WIND -AM

8 WVON-AM WVON-AM WBMX-FM WIND -AM WBMX-FM
9 WBMX-FM WFIR-FM WEFM-FM WLAK-FM WLAK-FM
10 WLAK-FM WEFM-FM WVON-AM WEFM-FM WKQX-FM

61+,84pm

1 WLS -AM WLS -AM WLS -AM WGN -AM WLS -AM
2 WGN -AM WGN -AM WGN -AM WLS -AM WIN -AN

3 WBBM-AM WBBM-AM WBBM-AM WLUP-FM WLOO-FM
4 WMAQ-AM WMAQ-AM WLUP-FM WL00-FM WLUP-FM
5 WLOO-FM WLOO-FM WMAQ-AM WMAQ-AM WBBM-AM
6 WFYR-FM WBMX-FM WLOO-FM WBBM-AM WMAQ-AM
7 WBMX-FM WLAK-FM WEFM-FM WBMX-FM WLAK-FM
8 WLAK-FM WEFM-FM WBMX-FM WLAK-FM WBMX-FM
9 WEFM-FM WFYR-FM WLAK-FM WFYR-FM WEFM-FM

10 WLUP-FM WHET -FM WVON-AM WEFM-FM WKQX-FM

Teens
M-S,8am-PAIdnight

POP(00): 8229
0/N'78 JIF '79 AIM '79 JIA '79 OIN '79

1 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
2 WEFM-FM WEFM-FM WEFM-FM WLUP-FM WLUP-FM
3 WMET-FM WMET-FM WLUP-FM WEFM-FM WEFM-FM
M-F,8.108m
1 WLS -AM WLS -AM WLS -AM WLUP-FM WLUP-FM
2 WEFM-FM WEFM-FM WEFM-FM WLS -AM WLS -AM
3 WVON-AM WMET-FM WLUP-FM WEFM-FM WEFM-FM
M.F,3-7pm

1 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
2 WEFM-FM WEPT -FM WEFM-FM WLUP-FM WLUP-FM
3 WMET-FM WMET-FM WLUP-FM WEFM-FM WEFM-FM

Adults 18-34

M-8, lam-

POP(00): 22546
00118 JIF '79 AIM '79 JIA '79 0/N '79

1 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
2 WFYR-FM WFYR-FM WLUP-FM WLUP-FM WLUP-FM
3 WBBM-FM 143MX-FM WFYR-FM WFYR-FM WKQX-FM
4 WLUP-FM MLUP-FM WBBM-4M WBMX-FM WFYR-FM
5 WBMX-FM WMAQ-AM WBMX-FM MGM -AM WBMX-FM
6 WKQX-FM WIRT-FM WGN -AM WKQX-FM WBBH-FM
7 WBBM-AM WIEQX-FM WMAQ-AM WBBM-FM WGCI-FM
8 WMAQ-AM WII8M-PM WDAI-FM WDAI-FM WMAQ-AM
9 WCLR-PM WCLR-FM WRQX-PM WEFM-FM WEFM-FM

10 WDAI-FM WON -AM WCLR-FM WMAQ-AM WMET-FM

M-F,8,10am
1 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
2 WFYR-FM WFYR-FM WLUP-FM WLUP-FM WLUP-FM
3 WLUP-FM WMAQ-AM V7YR-PM WPYR-FM wamx-FM
4 WIMX-FM WGN -AM VON -AM W8MX-FM WFYR-FM
5 WGN -AM WISMX-FM WIBM-PM WGN -AM WKOR-FM
6 WMAQ-AM WL17P-IPM WINE -FM WKQX-FM WIN -AM
7 W111314 -PM 111115N -FM WIRT-PM W118M-PM WMAQ-AM
8 WKQX-PM MCLR-PM WCLR-PM WRPM-PM WCLR-PM
9 WBBM-AM WIQX-PM WBBM-AM WCLR-FM WGCI-PM

10 WCLR-PM VSBM-AM WDAI-PM WMAQ-AM WBBH-PM

14+,8-7pm

1 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
2 WFYR-FM WFYR-FM WLUP-FM WLUP-FM WLUP-FM
3 WLUP-FM WBMX-FM WFYR-FM WFYR-FM WBMX-FM
4 WHMX-FM WMAQ-AM WIMX-FM WBMX-FM WKQX-FM
5 WKQX-FM WLUP-FM WBBM-FM WGN -AM WFYR-FM
6 WBBM-FM WERT-FM WMAQ-AM WBBM-FM WMET-FM
7 WMAQ-AM WKQX-FM WCLR-FM WKQX-FM WBBM-FM
8 WCLR-FM WGCI-FM WEFM-FM WDAI-FM WGC/-FM
9 WXRT-FM WBBM-FM WDAI-FM WCLR-FM WMAQ-AM
10 WGCI-FM WCLR-FM WGN -AM WEFM-FM WCLR-FM

Adults 25.54
Sam -Midnight

POP(00): 30183
OIN '78 JIF '79 AIM '79 JIA '79 OIN '79

1 WIN -AM WGN -AM WGN -AM WGN -AM WGN -AM
2 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
3 WBBM-AM WBBM-AM WBHM-AM WMAQ-AM WBBM-AM
4 WMAQ-AM WMAQ-AM WMAQ-AM WBBM-AM WLOO-FM
5 WLOO-FM WLOO-FM WLOO-FM WLOO-FM WMAQ-AM
6 WFYR-FM WIND -AM WLAK-FM WLAK-FM WLAK-FM
7 WCLR-PM WLAK-FM WCLR-FM WBMX-FM WKQX-FM
8 WIND -AM WCLR-FM WIND -AM WKQX-FM WCLR-FM
9 WLAK-FM WFYR-FM WBMX-FM WFIR-FM WFYR-FM
10 WBMX-FM WBMX-FM WFYR-FM WCLR-FM WIND -AM

PA -F,111 -108m

1 WGN -AM
2 WLS -AM
3 WBBM-AM
4 WMAQ-AM
5 WLOO-FM
6 WFYR-FM
7 WIND -AM
8 WCLR-FM
9 WLAK-FM

10 WBMX-FM

WIN -AM WGN -AM WGN -AM WON -AM
WLS -AM WLS -AM WLS -AM WLS -AM
WBBM-AM WBBM-AM WBBM-AM WBBM-AM
WMAQ-AM WMAQ-AM WLOO-FM WLOO-FM
WIND -AM WL00-FM WMAQ-AM WMAQ-AM
WLOO-FM WLAX-FM WBMX-FM WLAK-FM
WFYR-FM WIND -AM WIND -AM WBMX-FM
WCLR-FM WCLR-FM WLAK-FM WCLR-FM
WBMX-FM WFYR-FM WLUP-FM WKQX-FM
WLAK-FM WBMX-FM WPYR-FM WIND -AM

M-F,3-7pm

1 WGN -AM WGN -AM WGN -AM WGN -AM WLOO-FM
2 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
3 WMAQ-AM WMAQ-AM WMAQ-AM WMAQ-AM WGN -AM
4 WLOO-FM WBBM-AM WLOO-FM WLOO-FM WMAQ-AM
5 WFYR-FM WLOO-FM WBBM-AM WBBM-AM WBBM-AM
6 WBBM-AM WLAK-FM WLAK-FM WCLR-FM WLAK-FM
7 WLAK-FM WCLR-FM WCLR-FM WFYR-FM WCLR-FM
8 WCLR-FM WFYR-FM WBMX-FM WBMX-FM WKQX-FM
9 WBMX-FM WBMX-FM WFYR-FM WLAK-FM WFYR-FM

10 WCFL-AM WIND -AM WBBM-FM WKQX-FM WBMX-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

YOU CAN
ORDER MORE

COPIES OF
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zinc innati
METRO RANK 26

)IN '79 Market Overview
Diary returns appear to have had an impact on the

ssults in Cincinnati. In the 0/N '79 sweep Arbitron
nplemented the ESF technique here for the first
me. In order to make sure that the survey came in
iith enough diaries during this first ESF effort, Arbi-
-on put an extra 500 diaries in the metro, and was
ble to receive about an extra 300 back. Most of the
dditional (Jades appear to have fallen into the
ends of persons 12-34, and as a result some of
le younger -skewing stations may have benefitted
rom this oversample.
Traditionally in the 0/N sweeps WKRQ comes out

in top (since WLW doesn't have Reds baseball
iroadcasts). Although the station's share declined
rom its A/M '79 number, WKRQ is indeed the top
werall station in this fall survey. The main emphasis
it WKRQ was to take the Top 40 format into a
;lightly softer overall sound, hoping to attract more
vomen. WKRQ continues to be number one among
vomen 18-34, leading WEBN in this category. Pro -
notionally, WKRQ spent less on outside media but
art a spectacular on -air contest. Grand prize in the
irawing among all recent small contest winners was
$27,000 Jaguar auto.
Black -formatted WCIN also profited in the book,

garnering a half share. Another younger -skewing
station which did well was AOR WEBN. This was the
irst book for WEBN with the Superstars format, and
:hat format apparently helped WEBN double its
share among the 18-34 audience. WEBN now
,olds about 20% of this key target demo. Among
is promotions WEBN gave away 250,000 bum-
per stickers, 20,000 buttons, and 10,000 T-shirts.
The station also sponsored a fireworks show which
crew approximately 400,000 persons to the event.
t is apparent that WEBN's new approach hurt WSAI-
FM, which saw its share of the 18-34 audience drop
3y more than 40%.

Another station which saw its share decline was
P/A WLW, which usually does less well in the fall
anyway. The impact of ESF may have hurt WLW,
although P/A competitor WCKY did not suffer the
drastic decline showing on WLW's record. It will be
interesting to see how WLW will do in the spring
sweep with the Reds. Flow will the ESF technique
affect the station's audience measurement at that
time?

Please note that in this market WLVV ran on -air
diary announcements during the conduct of the
fall Arbitron survey.

AveragePersons124-ShanoTrends
Monday -Sunday. Sam -Midnight

P0/1( On) : 11261

OIN '76 AIM '79 OIN '79

1 WKRO-FM 12.1 WLW -AM 15.6 WKRO-FMIR) 11.7
2 WCKY-AM 11.5 WKRO-FM 12.1 WCKY-AM180411.0
3 WLW -AM 11.3 WCKY-AM 10.8 WLW -AWN 9.6
4 WERE -AM 9.5 WKRC-AM P.4 WKRC-AMMAI 9.5
5 WVIEZ-FM 9.1 WWEZ-FM 7.1 WEBN-P01 9.1
6 WEBN-FM 7.3 WSAI-Fll 6.1 WWEZ-FMOM 7.5
7 WSAI-FM 5.0 WUBE-FM 5.1 WUBE-FtW) 5.4
8 WCIN-AM 4.2 WLQA-FM 5.0 WL0A-FH6M 5.0
9 ULOA-FM 4.2 WEBN-FM 4.3 usal-rmo) 4.4

10 WUBE-FM 3.2 VSAI-AM 3.1 WCIN-AMM 3.2
11 VSAI-AM 3.0 WLWS-FM 3.1 WSAI-AHNI 3.0
12 WURE-AM 2.5 WCIN-AM 2.7 Wi3)1V-FMX)) 2.2
13 WLVV-FM 1.6 WOKV-FM 2.7 WLWS-FMMN 2.2
14 WIWS-FM 1.6 WUBE-AM 1.9 WLVV-FMMA) 1.7
15 W1704 -AM 1.4 WLVV-FM 1.3 WI/BF-MOO 1.6
16 WOKV-FM 1.3 WNOP-AM 1.0 WHOP-AMM 1.3
17 WONE-AM 1.0 WHIO-FM 0.5 WOAD-rmm 1.0
18 WSCH-FM 0.9 WZIP-AM 0.5 WZIP-AMMU O.R
19 WZIP-AM 0.7 WONE-AM 0.5 WONE-AMM 0.7
20 WUIC-AM 0.7 WLYK-FM 0.4 WPOF-FM(0) 0.6
21 WLYX-FM n.7 WHKK-FM 0.4 WHIG-FMFAI 0.6
22 WVUD-Fr 0.5 WPPF-FM 0.1 WPFB-AMPA) 0.5
23 WMOH-AM 0.4
24 WPFB-AM 0.4

Average Persons Trends/Rankings
Total 121 -

MS. Bern -Midnight

POP( 00 ): 11261

OIN '76 AIM '79 01N'79

I WKRO-FM 194 WLW -AM 271 WKRQ-FM 188
2 WCKY-AM 185 WKRO-FM 210 WCKY-AM 177
3 WLW -AM 182 WCKY-AM 187 WLW -AM 158
4 WKRC-AM 152 WKRC-AM 145 WKRC-AM 153
5 WWEZ-FM 146 WWEZ-FM 123 WFBN-F1' 146
6 WEBN-FM 118 WSAI-FM 105 WWEZ-FM 121
7 WSAI-FM 80 WEBB-FM 88 WUBE-FM 86
WCIN-AM 67 WLOA-FM R7 WLQA-FM PO

9 WLQA-FM 67 WEBN-FM 74 WSAI-FM 70
In WUBE-FM 52 WSAI-AM 54 WCIN-AM 51

INE,6-10am

1 WLW -All
2 WCKY-AM
3 WKRC-AM
4 WKRO-FM
5 WFBN-FM
6 WLQA-FM
7 WWEZ-FM
 WCIN-AM
9 WSAI-FM

10 WSAI-AM

WCKY-AM
WLW -AM
WKRQ-FM
WKRC-AM
WU BE -FM

WWEZ-Fr
WLQA-FM
WSAI-FM
WEBN-FM
WSA1-AM

WLW -AM
WCKY-AM
WKRC-AM
WKRQ-FM
WUBE-AF
WEBN-FM
WWEZ-FM
WUBE-Fr
WT./IA-FM

WCIN-AM
INF,3-7pm

1 WKRO-Fr
2 WCKY-AM
3 WLW -AM
4 WWEZ-FM
5 WKRC-AM
6 WEBN-FM
7 WSAI-FM
 WCIN-AM
9 WUBE-FM

10 WLQA-FM

WLW -AM
WKRQ-Fr
WCKY-AM
WKRC-AM
Ewrz-FM
WSAI-FM
WLQA-Fr
RUBE -FM
WEBN-FM
WLWS-Fr

WKRQ-FM
WCKY-AM
WLW -AM
WEBN-FM
WWFZ-FM
WKRC-AM
wi.na-rm
WUBF-FM
WSAI-FM
WSAI-AM

Teens
M -S, earn -Midnight

POP( 00 ) : 1485

0/N '78 AMA '79 OIN '79

1 WKRQ-FM
2 WEBN-FM
3 WSAI-FM

WKRQ-FM
WSAI-FM
WOKV-FM

WERE -FM
WEBN-FM
WSAI-FM

M -F,6 -1011m

1 wIcan-rn
2 WFBN-FM
3 WKRC-AM

WKRQ-FM
WSAI-FM
WCIN-AM

WKRO-FM
WEB N -FM

WSAI-FM
Mf,3-7pm

1 WKRO-FM
2 WEBN-FM
3 WCIN-AM

WKRO-FM
WSAI-Fr
WOKS -FM

WKRQ-FM
WEBN-FM
WSAI-FM

Adults 18-34

M -s, Mum -Midnight

POP( 00): 3992

01N'76 AIM '79 OIN '79

1 WEBN-FM
2 WKRO-FM
3 WSAI-FM
4 WKRC-AM
5 WLW -AM
6 WWEZ-FM
7 WSAI-AM
 WCIN-AM
9 WLOA-FM
10 WLWS-FM

WKRQ-FM
WSAI-FM
WEBN-FM
WLW -AM
WKRC-AM
WLWS-FM
WLOA-FM
WUBE-FM
WOKS -F1'

WCIN-AM

WEBN-FM
WKRQ-FM
WSAI-FM
WKIM-AM
WLW -AM
WUBE-FM
WLWS-FM
WLOA-FM
WWEZ-FM
WSAI-AM

Mf,6-40am

1 WEBN-FM
2 WKRO-FM
3 WKRC-AM
4 WSAI-FM
5 WLW -AM
6 WLOA-FM
7 WCIN-AM
8 WSAI-AM
9 WUBE-FlI

10 WWEZ-FM

WKRO-FM
1/1(11C -AM

WLW -AM
WEBN-FM
WSAI-FM
WLWS-FM
uLoa-FM
WUBE-FM
WOKV-FM
WCIN-AM

WEBN-FM
WKRQ-FM
WKRC-A11
WLW -AM
WWBE-AF
WSAI-FM
WEBS -FM
WLQA-FM
WCIN-AM
WSAI-AM

Mf,34pm

1 WEBN-FM
2 WKRO-FM
3 WSAI-FM
4 WKRC-AM
5 WLW -AM
6 WWEZ-FM
7 WUBE-FM
8 WLWS-FM
9 WCIN-AM

10 WSAI-AM

WKRQ-FM
WSAI-FM
WEBN-FM
WLWS-FM
WLW -AM
WKRC-AM
WLQA-FM
WUBE-FM
WOKV-FM
WCIN-AM

WEBN-FM
WKRQ-FM
WSAI-FM
WKRC-AM
WLQA-FM
WLW -AM
WUBE-FM
WLWS-FM
WWEZ-FM
WSAI-AM

Adults 25-54
M-S,IMm4AdnigM

POP(00): 5234
0/N'78 A/M '79 OIN '79

1 WLW -AM
2 WKRC-AM
3 WWEZ-FM
4 WCKY-AM
5 WKRQ-FM
6 WEBN-FM
7 WUBE-FM
 WLQA-FM
9 WSAI-AM

10 WSAI-FM

WLW -AM
WKRC-AM
WU BE -FM
WKRQ-FM
WCKY-AM
WWEZ-FM
WLQA-FM
WEBN-FM
WLWS-FM
WSAI-AM

WLW -AM
WKRC-AM
WCKY-AM
WWEZ-FM
WUBE-FM
WKRQ-FM
WEBN-FM
WLO A -FM

WSAI-AM
WCIN-AM

PA-6,6-10am

1 WLW -AM WLW -AM WLW -All

2 WKRC-AM WKRC-AM WKRC-AM
3 WCKY-AM WCKY-AM WCKY-AM
4 WKRQ-FM WKRO-FM WUBE-AF
5 WLQA-FM WUBE-FM WERE -FM

6 WIIBE-FM WLQA-FM WKRQ-FM
7 WWEZ-FM WWEZ-FM wtoa-FM
P WCIN-AM WEBN-FM WWEZ-FM
9 WSAI-AM WLWS-FM WEBN-FM
10 WEBN-FM WSAI-AM WSAI-AM
Mf,3-7pm

1 WLW -AM
2 WCKY-AM
3 WWEZ-FM
4 WKRC-AM
5 WKRO-FM
6 WEBN-FM
7 WORE -FM
8 WLOA-FM
9 WSAI-FM

10 WLWS-FM

WLW -AM
WKIIC-AM
uwEz-FM
WUBE-FM
WCKY-AM
WKRQ-FM
WLQA-FM
WEBN-FM
WSAI-AM
WLWS-FM

WLW -AM
WCKY-Ar
WKRO-FM
WKRC-AM
WMBE-FM
WWEZ-FM
WEBN-FM
WLOA-FM
WSAI-AM
WINV-EM

Cume Persons Trends/Rankings
Total 12+

ws, Barn -Midnight

POP ( 00 ) : 11261

0/41'76 AM '79 OIN '79

1 WLW -AM
2 WKRQ-FM
3 WKRC-AM
4 WCKY-AM
5 WEBN-FM
6 WWEZ-FM
7 WSAI-AM
8 WSAI-FM
9 WCIN-AM
0 WLQA-FM

3694
2860
2751
1943
1918
1707
1428
1302
1025
943

WLW -AM
WKRO-FM
WKRC-AM
WCKY-AM
WWEZ-FM
WSAI-FM
WEBN-FM
WSAI-AM
WL0A-FM
WOKV-FM

4568
2990
2533
1944
1518
1390
1293
1081
1069
1008

WLW -All

WKRO-FM
411(11C -AM

WEBN-FM
WCKY-AM
WWEZ-FM
WSAI-FM
WSAI-AM
WUBE-FM
WLOA-FM

3271
2837
2636
2089
1863
1719
1461
1146
1135
1103

M-6,6-10am

1 WLW -All
2 WKRC-AM
3 WKRO-FM
4 WCKY-AM
S WEBN-FM
6 WCIN-AM
7 WWEZ-FM
R WSAI-FM
9 WSAI-AM
10 WUEE-FM

WLW -AM
WK RO-FM
WKRC-AM
WCKY-AM
WSAI-FM
WWEZ-FM
WFBN-FM
WCIN-AM
WLOA-FM
WSAI-AM

WLW -AM
WKRQ-FM
WKRC-AM
WCKY-AM
WFBN-FM
WUBE-AF
WWEZ-FM
115 AI -FM

WUBE-FM.
WLO A -FM

Mf,3-7pm

1 WKRQ-FM WLW -AM WKRQ-FM
2 WLW -AM WKRQ-FM WLW -AM
3 WKRC-AM WCKY-AM WEBN-FM
4 WCKY-AM WKRC-AM WCKY-All
5 WEBN-FM WWEZ-FM WKRC-AM
6 WWEZ-FM WSAI-FM WWEZ-FM
7 WSAI-FM WEBN-FM WSAI-FM
WSAI-AM WLOA-FM WL0A-FM

9 WCIN-AM WUFF-FM 4MBE-FM
10 WUBE-FM WOKV-FM WSAI-AM

Teens
s4 -s, 6am-Midnight

POP( 00 ) : 1485

0/N '78 AIM '79 OM '79

1 WPM -FM
2 WEBN-FM
3 WSAI-FM

WKRQ-FM
WLW -AM
WOKV-FM

WKRO-FM
WSAI-FM
WEBN-FM

M.E.(410am

1 WKRO-FM
2 WKRC-AM
3 WEBN-FM

WKRQ-FM
WSAI-FM
WOKV-FM

WKRO-FM
WEBN-FM
WSAI-FM

M-E.34pm

1 WKRQ-FM
2 WEBN-FM
3 WSAI-FM

WKRQ-FM
WSAI-FM
WOKV-FM

WKRO-FM
WFB N -FM

WSAI-FM
Adults 18-34

N -s, Barn -Midnight

POP( 00 ) : 3992

0/N '78 AIM '79 OIN '79

1 WEBN-FM
2 WKRQ-FM
3 WLW -AM
4 WKRC-AM
5 WSAI-FM
6 WSAI-AM
7 WCTN-AM
8 WLWS-FN
9 WLQA-FM
10 WWEZ-FM

WKRO-FM
WLW -AM
WEBN-FM
WKRC-AM
WSAI-FM
WOKV-FM
WLWS-FM
WCIN-AM
WLOA-FM
WSAI-AM

WEBN-FM
WKRO-FM
WERC-AM
WLW -AM
WSAI-FM
WOKV-FM
WSAI-AM
WLWS-FM
WUBE-FM
WWEZ-FM

1 WEBN-FM
2 WKRQ-FM
3 WLW -AM
4 WKRC-AM
5 WSAI-FM
6 WSAI-AM
7 WCIN-AM
A WLWS-FM
9 WWEZ-FM

10 WLQA-FM

WKRQ-FM
WKRC-AM
WLW -AM
WEBN-FM
WSAI-FM
WLWS-FM
WCIN-AM
WLQA-FM
WOKV-FM
WUBE-FM

WEBN-FM
WKRQ-FM
WKRC-AM
WLW -AM
WSAI-FM
WUBE-AF
WORE -FM
WSAI-AM
WLWS-FM
WCIN-AM

Al+,3-7om
1 WEBN-FM
2 WKRO-FM
3 WLW -AM
4 WSAI-FM
5 WKRC-AM
6 WSAI-AM
7 WWEZ-FM
8 WLWS-FM
9 WUBE-FM
10 WCKY-AM

WKRO-FM
WLW -AM
WSAI-FM
WEB N -FM

WKRC-AM
WLWS-FM
WOKV-FM
WLQA-FM
WC IN -AM
WUBE-FM

WEBN-FM
WKRQ-FM
WSAI-FM
WLW -AM
4/1(11C -AM

WSAI-AM
WUBE-FM
WLWS-FM
WWEZ-FM
WOKV-FM

Continued on Page 48
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Cleveland
O)

occ OIN '79 Market Overview
The fall results here perpetuate Cleveland's reputation as one of the bestcc

(/) markets for Beautiful Music. As in the spring results, the top two stations are
z WDOK and WOAL, this time with WDOK on top. WQAL is number one 35-64,

withPWDOK not far behind, and both stations also score well in adults 25-54.
cc WQAL saw its 25-54 average and cume figures slip, while WDOK gained incc

both areas. Outside advertising, which may have helped WDOK to its successes,cc
included TV schedule and a heavier usage than before of busboards. WDOK
uses the Churchill syndication format with live announcers.

A real success story in this Cleveland -survey is Country WHK. WHK gains
almost two shares, 12+, but the real story is in adults 25-54. In this key demo
WHK improved its share 63% and is now the top station among adults 25-54.
WHK also scores well in the cell of adults 35-64, placing second here. WHK
scored well last fall also, so perhaps these numbers are helped by the station's
carrying the popular football Cleveland Browns. Promotions for WHK included
tie-in with the Browns, plus a cash connection contest designed to build main-
tainence. TV was used to back the promotions and to enhance the station's
image. With the return of Ron Jones as PD and the hiring of new afternoon
personalities, WHK's sound was looking to be brighter than in the past.

Among the young adult -oriented stations, AOR leader WMMS remains king
of the hill. Although the station's 12+ share went up only marginally, WMMS's
share of adults 18-34 went up significantly. The Buzzard now has about 18%
of this key demo, versus around 16% in the spring book. Outside advertising
for WMMS concentrated mostly on TV, with some newspaper also. On -air
promotions included giving away a Honda auto and giving away trips to England
in conjunction with a Beatlemania event.

Other strong stations which maintained a good posture in the 0/N '79
results include P/A station WGAR, Top 40 WGCL, and News station WERE.

A station which saw its share increase significantly was Dancemusic WDMT.
While this station did show some increase in adults 18-34, WDMT's big boost
came from a huge increase in teen audience. Programming and air staff remained
the same compared to the spring book, and the advertising budget concen-
trated on the use of busboards.

Two stations which saw their numbers go in the wrong direction were Black -

formatted WJMO and P/A station WWWE. WJMO's 12-34 numbers slipped
slightly, while WWWE saw its 25-54 share drop by almost 40%.

Arbitron implemented ESF in this Cleveland survey, with the best additional
diary return coming from those in the 12-34 demos. Overall, 300 more diaries
were received in the metro in this book than in the A/M '79 report.

METRO RANK

AveragePersonst2+ShansTrends
Monday -Sunday. Gam-MKInIght

208(00):
OM '78

16058
JIF '79 AIM '79 0/N '79

I WHK -AM 9.2 WQAL-FM 10.6 WQAL-FM 9.7 WDOK-FM NNW 9.9
2 WQAL-FM 6.6 W/01S.,FM 9.2 WDOK-FM 7.9 WQAL -FM 0E9.8
3 WDOK-FM 8.5 WERE -AM 7.2 WMMS-FM 7.7 WHK -AM ICI 8.9
4 WMMS-FM 7.9 WILK -AM 6.8 WOK -AM 7.2 1JMN S -FM (41 7. 9

5 WJMO-AM 6.2 WGAR-AM 5.7 WGCL-FM 7.1 WGAR-AM op 7.0
6 WWWM-FM 5.8 WDOK-FM 5.5 WWWE-AM 6.3 WGCL-FM 7.0
7 WWWE-AM 5.7 WGCL-FM 5.5 WGAR-AM 6.2 WERE -AM 00 5.7
8 WERE -AM 5.6 WJW -AM 5.2 WJMO-AM 5.8 WJMO -AM IN 5.4
9 WGAR-AM 5.4 WWWE-AM 5.1 WERE -AM 5.5 YJY -AM 001 4 . 6
10 WKSW-FM 4.7 WRSW-FM 5.0 WWWM-FM 5.2 WW E -All 0.013.5
11 WJW -AM 4.4 WJMO-AM 4.6 WKSW-FM 4.2 WDMT-FM 3.1
12 WGCL-FM 3.8 WWWM-FM 4.1 WJW -AM 3.8 WKSW-FM NM 3.1
13 WZZP-FM 2.9 WZZP-FM 3.7 WCLV-FM 2.9 WWWM-FM IN 2.7
14 WBBG-AN 2.6 WCLV-FM 3.2 WZZP-FM 2.3 WLYT -FM (0) 2 . 6
15 WDMT-FM 2.1 WBBC-AM 3.2 WBBG-AM 2.3 WZZ P -FM 90 2.4
16 WCLV-FM 1.8 WDMT-FM 2.5 WKDD-FM 1.8 WA BQ -AM 00 1 .

17 CKLW-AM 1.4 WZAK-Fm 1.2 WDMT-FM 1.8 WC L V -FM MO 1 . 8
18 WZAK-FM 1.3 WSLR-AM 1.1 WSLR-AM 1.3 WKDD-FM (01 1 . 8
19 WLYT-FM 1.1 WARQ-AM 1.0 WAHQ-AM 1.3 WZAK -FM 0.1 1 . 4
20 WKDD-FM 1.0 WPVL-AM 1.0 WZAK-FM 1.3 WSLR-AM (Cl 1.3
21 WSLR-AM 0.9 WDBN-FM 0.9 WLYT-FM 1.0 WHIIG 1.0 1 . 3
22 WARQ-AM 0.8 WEDD-FM 0.6 WORN -FM 0.8 WORN -FM (040 O. 8
23 WDBN-FM 0.7 WLYT-FM 0.6 WPVL-AM 0.8 WELW -AM (04) O. 6
24 WBEA-FM 0.6 WBEA-FM 0.6 WELW-AM 0.5 WSON-AM oL)0.5
25 WELW-AM 0.5 CKLW-AM 0.4 CKLW-AM 0.5 W PVL -AM 044 0.4
26 VSUM-AM 0.4

Average Persons Trends/Rankings
Total 12+

M-S.Mm4NdMgM
POP(00): 16058

0/1418 JIF '79 AIM '79 OM '79

1 WHK -AM 225 WQAL-FM 265 WQAL-FM 230 WDOK-FM 242
2 WQAL-PM 211 WMMS-FM 230 WDOR-FM 188 WQAL-FM 240
3 WDOK-FM 207 WERE -AM 178 WMMS-FM 184 WHK -AM 219
4 WMMS-FM 194 WHK -AM 170 WHK -AM 172 WMMS-FM 195
5 WJMO-AM 151 WGAR-AM 143 WGCL-FM 170 WGAR-AM 172
6 WINOI-FM 142 WDOK-FM 138 WWWE-AM 149 WGCL-FM 171
7 WWWE-AM 140 WGCL-FM 136 WGAR-AM 148 WERE -AM 139
8 WERE -AM 136 WJW -AM 129 WJMO-AM 139 WJMO-AM 133
9 WGAR-AM 132 WWWE-AM 127 WERE -AN 132 WJW -AM 112
10 WKSW-FM 114 WKSW-FM 124 WWWM-FM 123 WWWE-AM 85

M-F,6.10am

1 WHK -AM WERE -AM
2 WWWE-AM WHR -AM
3 WDOR-FM WQAL-FM
4 WQAL-FM WGAR-AM
5 WERE -AM WMMS-FM
6 WMMS-FM WWWE-AM
7 WGAR-AM WJW -AN
8 WJMO-AM WGCL-FM
9 WWWM-FM WJMO-AM
10 WJW -AM WDOK-FM

WHK -AM WOK -AM
WGAR-AM WGAR-AM
WQAL-PM WQAL-FM
WERE -AM WDOK-FM
WGCL-FM WERE -AM
WMMS-FM WMMS-FM
WDOK-FM WJW -AM
WJW -AM WJMO-AM
WJMO-AM WGCL-FM
WWWE-AM WWWE-AM

M4.3-7pm
1 WQAL-FM WQAL-FM WQAL-FM WDOK-FM
2 WDOK-FM WMMS-FM WDOK-FM WQAL-FM
3 WJMO-AM WERE -AM WINS -FM WMMS-FM
4 WMMS-FM WGCL-FM WGCL-FM WGCL-FM
5 WHK -AM WHK -AM WJNO-AM WGAR-AM
6 WERE -AM WJMO-AM WGAR-AM WERE -AM
7 WKSW-FM WGAR-AM WERE -AM WOK -AM
8 WWWM-FM WDOK-FM WEE -AM WJMO-AM
9 WWWE-AM WJW -AM WWWM-FM WJW -AM
10 WJW -AM WRSW-FM WWWE-AM WLYT-FM

Teens
M-S,Wm4NOMgM
POP(00): 2059

OM P18 .90 '79 AIM '79 OM '79

1 WWWM-FM
2 WJMO-AM
3 WMMS-FM

IMMS-FM WGCL-FM WGCL-FM
WZZP-FM WWWM-FM WMMS-FM
WGCL-FM WJMO-AM WLYT-FM

M-F,MN1am
1 WWWM-FM WGCL-FM WGCL-PM WGCL-FM
2 WJMO-AM WWWM-FM WJMO-AN WMMS-FM
3 WMMS-FM WMMS-FM VMMS-FM WJMO-AM

M-F,3-7pm

1 WJMO-AM WMMS-FM WWWM-FM WGCL-FM
2 WWWM-FM WJMO-AM WGCL-FM WLYT-FM
3 WZZP-FM WZZP-FM WJMO-AM WNMS-FM

Adults18-34
ta-S.ismaueniem

POP(00): 5453
OM78 JIF '79 AIM '79 0)91 '79

1 WMMS-FM WMMS-FM WMMS-FM WMMS-FM
2 WGAR-AM WGAR-AM WGAR-AN WGAR-AM
3 WWWM-FM WGCL-FM WGCL-FM WGCL-FM
4 WHK -AM WWWM-FM WWWM-FM WJMO-AM
5 WJMO-AM WOK -AM WJMO-AM WOK -AM
6 WGCL-FM WWWE-AM WWWE-AM WDMT-FM
7 WWWE-AM WQAL-FM WZZP-FM WWWM-FM
8 WDMT-FM WDOR-FM WDMT-FM WZZP-FM
9 WQAL-FM WJMO-AM WKDD-FM WWWE-AM
10 WKSW-FM WZZP-FM WQAL-FM WDOK-FM

M+,8-10am
1 WMMS-FM WMMS-FM WGAR-AM WMMS-FM
2 WGAR-AM WGAR-AM WMMS-FM WGAR-AM
3 WOK -AM WGCL-FM WGCL-FM WOK -AM
4 WWWM-FM WOK -AM WJMO-AM WJMO-AM
5 WWWE-AM WWWE-AM WWWM-FM WGCL-FM
6 WJMO-AM WJMO-AM WHK -AM WWWE-AM
7 WGCL-FM WQAL-FM VVVE-AM WDMT-FM
8 WQAL-PM WWWM-FM WQAL-FM WDOK-FM
9 WZZP-FM WZZP-FM WZZP-FM WWWM-FM

10 WONT -FM WDOK-FM WKSW-FM WQAL-FM
M.F,M7pm
1 WMMS-FM WMMS-FM WMMS-FM WMMS-FM
2 WGAR-AM WGAR-AM WGAR-AM WGAR-AM
3 WJMO-AM WGCL-FM WGCL-FM WGCL-FM
4 WWWM-FM WWWM-FM WWWM-FM WJMO-AM
5 WHK -AN WDMT-FM WJMO-AM WZZP-FM
6 WONT -FM WWWE-AM WDMT-PM WDMT-FM
7 WGCL-FM WQAL-FM WQAL-FM WLYT-FM
8 WWWE-AM VIM -AM WWWE-AM WWWE-AM
9 WKSW-FM WOOK-FM WZZP-FM WWWM-FM
10 WQAL-FM WIRG-AN WHK -AM WDOK-FM

Adults 25-54
M -s, Sam -Midnight

POP(00): 7652

OM 78 JIF '79 AIM '79 0/N '79

1 WHK -AM WQAL-FM WQAL-PM WHR -AM
2 WQAL-FM WHK -AM WHK -AM WQAL-FN
3 WDOK-FM WGAR-AM WGAR-AM WGAR-AM
4 WWWE-AM WMMS-PM WWWE-AM WDOK-FM
5 WGAR-AN WKSW-FM WDOK-FM WJW -AM
6 WJW -AM WJW -AM WGCL-FM WMMS-PM
7 WMMS-FM WWWE-AM WJNO-AM WGCL-FM
8 WKSW-FN WDOK-FM WKSW-PM WJMO-AM
9 WERE -AM WCCL-FM WMMS-FM WVWE-AM
10 WJMO-AM WJNO-AN WCLV-FM WERE -AM

M.F,8-10am

1 WHK -AM WGAR-AM WGAR-AM
2 WWWE-AM WQAL-FM WQAL-FM
3 WQAL-FM WOK -AM ;JIM -AM
4 WGAR-AM WWWE-AM WGCL-FM
S WDOK-FM WERE -AM WERE -AM
6 WERE -AM WJW -AM WWWE-AM
7 WJW -AM WKSW-FM WJW -AM
8 WMMS-FM WMMS-FM WMMS-FM
9 WJMO-AM WJMO-AM WDOK-FM
10 WKSW-FM WMIG-AN WKSW-PM

WHK -AM
WGAR-AM
WQAL-FM
WDOK-FM
WJW -AM
WJNO-AM
WWWE-AM
WERE -AM
WMM S -FM

WGCL-FN
M -F, 3.7pm

1 WQAL-PM WQAL-PM WQAL-FM WQAL-FM
2 WHK -AM WOK -AM WDOK-FM WGAR-AM
3 WDOK-FM WGAR-AM WGAR-AN WDOK-FM
4 WWWE-AM WJW -AM WWWE-AM WHK -AM
5 WKSW-FN WMMS-FM WHK -AM WJW -AM
6 WJW -AM WWWE-AM WJMO-AM WINS -FM
7 WGAR-AM WKSW-FM WKSW-FM WERE -AM
8 WMMS-FM WGCL-FM WGCL-FM WGCL-FM
9 WERE -AM WJMO-AM WJW -AM WJMO-AN
10 WJMO-AN WHIG -AM WMMS-PM WWWE-AM

Continued on Page 42



#1 Men 18-34, Metro, TSA, ADI
#1 Women, 18-34, Metro, TSA, ADI

#1 Adults, 18-34, Metro, TSA, ADI

*All figures Sam -mid., Mon. -Sun. Avg.
Qtr. Hr. SoLrce: Oct./Nov. Cleveland
Arbitron, subject to limitations stated
by Arbitron
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Cleveland Continued from Page 40

Cume Persons TrendslRankings
12+

MS, eam-Midnight

POP(00): 16058
ON '711 NF '79 AIM'79 0/N '79

, WHE -AM 3602
2 WGAR-AM 2734
3 WQAL-FM 2725
4 WWWE-AM 2680
5 WMMS-FM 2646
6 WDOK-FM 2625
7 WWWM-FM 2572
8 WERE -AM 2467
9 WGCL-PM 2185
10 WJW -AM 1923

WGCL-FM
WQAL-FN
WERE -AM
I/GAR-AM
WMMS-FM
WHK -AM
WWWE-AM
WWWM-FM
WDOK-FM
WZZP-FM

2879
2867
2841
2826
2757
2551
2525
2160
1999
1974

WCAR-AM
WGCL-FM
WQAL-FM
WWWE-AM
WMMS-FM
WERE -AM
WDOK-FM
WIIK -AM
WWWM-FM
WJW -AM

3236
3167
3018
2644
2580
2545
2530
2453
2192
1739

WHK -AM
WQAL-FM
WGAR-AM
WGCL-FM
WMMS-FM
WDOK-FM
WERE -AM
WWWE-AM
WZZP-FM
WJW -AM

3612
3088
3046
2924
2831
2646
2414
2256
1815
1801

M-F,6-10am

I WHK -AM
2 WERE -AM
3 WWWE-AM
4 WQAL-FM
5 WGAR-AM
6 WMMS-FM
7 WWWM-FM
8 WDOK-FM
9 WJW -AM
10 WJMO-AM

WERE -AM
WAR -AM
WGAR-AM
WQAL-FM
WGCL-FM
WWWE-AM
WISMS-FM
WJW -AM
WWWM-FM
WDOK-FM

WGAR-AM
WERE -AM
WQAL-FM
WGCL-FM
WHK -AM
WMMS-FM
WDOK-FM
WWWE-AM
WJMO-AM
WJW -AM

WGAR-AM
WHK -AM
WQAL-FM
IIMMS-FM
WERE -AM
WDOK-Fm
WGCL-FM
WJW -AM
WWWE-AM
WJMO-AM

M-F,3-7pm

1 WMMS-FM
2 WQAL-PM
3 WWWM-FM
4 WERE -AM
5 WDOK-FM
6 WHK -AM
7 WWWE-AM
8 WGAR-AM
9 WJMO-AM
10 WGCL-FM

WMMS-FM
WQAL-FM
WGCL-PM
WGAR-AM
WERE -AM
WHK -AM
WZZP-PM
WWWE-AM
WWWM-FM
WDOK-FM

WGCL-FM
WDOK-FM
WGAR-AM
WQAL-FM
WMMS-FM
WWWM-FM
WERE -AM
WWWE-AM
WHK -AM
WJMO-AM

WQAL-FM
WGCL-FM
WMMS-FM
WDOK-FM
WGAR-AM
WERE -AM
WEE -AM
WWWM-FM
WZZP-FM
WLYT-FM

Teens
M -s, Um -Midnight

POP (0 0): 2059
0/N '78 JIF '79 AIM '79 often

1 WWWM-FM
2 W2ZP-FM
3 WMMS-PM

WGCL-FM
WZZP-FM
WWWM-FM

WGCL-FM
WWWM-FM
WZZP-FM

WGCL-FM
4001S -FM
WLYT-FM

M-F,010am
1 WWWM-FM
2 WMMS-FM
3 WZZP-FM

WGCL-FM
WZZP-FM
WWWM -FM

WGCL-FM
WMMS-FN
WWWM-FM

WGCL-PM
WMMS-FM
WLYT-FM

M-F,34pm

1 WWWM-FM
2 WZZP-FM
3 WMMS-FM

WZZP-FM
WGCL-PM
WMMS-FM

WGCL-FM
WWWM-FM
WZZP-FM

WGCL-FM
WLYT-FM
WMMS-FM

Adultste44
ws,esm4ffionigm

POP(00): 5453
0/6178 JIF '79 AIM'79 004'79

1 WMMS-FM
2 WGAR-AM
3 WWWM-FM
4 WGCL-FM
5 WIIK -AM
6 WWWE-AM
7 WZZP-FM
8 WJMO-AM
9 WDMT-FM
10 WDO K -FM

WMMS-FM
WCAR-AM
WGCL-FM
WWWM-FM
WWWE-AM
WZZP-FM
WHK -AM
WJMO-AM
WQAL-FM
WDOK-FM

WGCL-FM
WGAR-AM
WMMS-FM
WWWM-FM
WWWE-AM
WEEP -FM
WJMO-AM
WQAL-FM
WONT -FM
MIK -AM

WMMS-FM
WGAR-AN
WGCL-FM
WEE -AM
WZZP-FM
WWWM-FM
WWWE-AM
WJMO-AM
WDMT-FM
WLTT-FM

M -F, 6-10am

1 WNMS-FM
2 WGAR-AM
3 WWWM-FM
4 WHK -AM
5 WWWE-AM
6 WGCL-FM
7 WJMO-AM
8 WZZP-FM
9 WDMT-FM
10 WQAL-FM

WMMS-FM
WGAR-AM
WGCL-FM
WWWM-FM
WWWE-AM
WZZP-FM
WAR -AM
WJMO-AM
WQAL-FM
WDOK-FM

WGAR-AM
WMMS-FM
WGCL-FM
WWWM-FM
WJMO-AM
WWWE-AM
WZZP-FM
WOMT-FM
WHE -AM
WQAL-FM

WMMS-FM
WGAR-AM
WGCL-FM
WHK -AM
WJMO-AM
100/8 -AM

WWWM -FM
WZZP-FM
WOMT-FM
WERE -AM

M-F,34pm

1 WMMS-FM
2 WGAR-AM
3 WWWM-FM
4 WGCL-FM
5 WJMO-AM
6 WWWE-AM
7 WZZP-FM
8 WHK -AM
9 WQAL-FM
10 WDMT-FM

WMNS-FM
WGCL-FM
WGAR-AM
WWWM-FM
WWWE-AM
WZZP-FM
WHK -AM
WQAL-FM
WDMT-FM
WDOK-FM

WMMS-FM
WGCL-FM
WGAR-AM
WWWM-FM
WJMO-AM
WDMT-FM
WZZP-FM
WQAL-FN
WWWE-AN
WHK -AM

WMMS-FM
WCAR-AM
WGCL-FM
WWWM-FM
WZZP-FM
WWWE-AM
WJMO-AM
WHK -AN
WDMT-FM
WLYT-FM

Adults 25-54
M -S, Gam -Midnight

OIN '78 JIF '79 AIM'79 OIN '79

1 WAR -AM WQAL-FM WQAL-FM WHIC -AM

2 WWWE-AN WEE -AN WGAR-AM WGAR-AM
3 WGAR-AM WGAR-AM WWWE-AM WQAL-FN
4 WQAL-FM WWWE-AM WGCL-FN WDOK-FM
5 WDOK-FM WERE -AM WHK -AM WWWE-AM
6 WERE -AM WDOK-FM WDOK-FM WGCL-FM
7 WJW -AM WGCL-FM WERE -AN WERE -AM
8 WMMS-FM WKSW-FM WJW -AM WMMS-FM
9 WKSW-FM WJW -AM WMMS-FM WJW -AM
10 WWWM-FN WMMS-FM WKSW-FM WJMO-AM

Mf,8404N9

1 WEE -AM WGAR-AM WGAR-AM WGAR-AM
2 WGAR-AM WHK -AM WQAL-FM WHK -AM
3 WWWK-AM WQAL-FM WHK -AM WQAL-FM
4 WQAL-FM WWWE-AM WERE -AM WDOK-FM
5 WERE -AM WERE -AM WGCL-FM WERE -AN

6 WDOK-FM WGCL-FM WWWE-AM WWWE-AM
7 WJW -AM WDOK-FM WDOK-FM WMMS-FM
8 WMMS-FM WMMS-PM WJW -AM WJW -AM
9 WJMO-AM WKSW-FM WJMO-AM WGCL-FM

10 WKSW-FM WJMO-AM WMMS-FM WIMO-AM

PA-F,34pm

1 WQAL-FM
2 WWWE-AM
3 VIM -AM
4 WGAR-AM
5 WERE -AM
6 WDOK-FM
7 WJW -AM
8 WMMS-FM
9 WKSW-FM
10 WJMO-AM

WQAL-FM INAL-FM WQAL-FM
WHK -AM WGAR-AM WGAR-AM
WWWE-AM WGCL-FM WAR -AM
WGAR-AM WDOK-FM WOOL -FM

WGCL-FM WERE -AM WGCL-FM
WERE -AM WWWE-AM WERE -AM

WIIMS-FM WHK -AM WMMS-FM
WDOK-FM WJW -AM WJW -AM
WJMO-AM WMMS-FM WWWE-AM
WKSW-FM WKSW-FM WCLV-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, B8-13+9 Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

YOU CAN
ORDER MORE

COPIES OF

only $12.50 each

SEE ORDER FORM



Columbia, SC
METRO RANK

C/N '79 Market Overview
The leaders in the 0/N '78 report, WIS and WNOK,

are again the pacesetters in the 0/N '79 book. How-
ever, the real story in the 0/N '79 survey is Black-
`crmatted WOIC. The station moved up into third
place overall, increasing its share by one-third.

P/A station WIS leads the market for the third
straight book and went up almost three shares. In
the 25-54 adults demo WIS is number two, with
more than 16% of the share in that target group.

Second to WIS is the Top 40 station WNOK. The
station gained well overall, becoming- even more
dominant in teens and improving its already strong
share of the 18-34 adults. In this demo WNOK is
number one, with approximately an 18% share of
the listening population.

WOIC moved from fifth to third in the 12+ rank-
ings, owing largely to improvements in young adults,
especially men. WOIC saw its share of the adults
18-34 improve 66%, so that the station now ranks
second in this demo.

Country WCOS-FM slipped in the 12+ standings,
but saw its figures among 25-54 adults improve
significantly. Where WCOS-FM was virtually tied
with WIS and WXRY for the 25-54 lead in the
AiM '79 report, WCOS-FM holds a clear lead in this
book. Staff changes were evident at WCOS-FM, as
new morning drive and aftemoon drive personalities
were brought on board. There was no outside ad-
vertising used (there hasn't been any for three years),
but the station did give away 20,000 bumper stick-
ers with the expression "I Love You Columbia."

The Beautiful Music station in Columbia, WXRY,
suffered a decline in this report. The station's 25-54
story, while still very strong, slipped because cume
men (and average quarter-hour men 25-54 also)
dropped by almost half. Female audience for WXRY
stayed strong.

Average Persons 12+ Share Trends
Monday .Sunclay. 6am.MidnIght
PoP ( 00 ) :

OIN '78
3203

AIM '79 OIN '79
1 MIS -All 15.6 MIS -Al! 13.3 11 IR -A M:PA)16 . 3

WNOK-Ftl 15.0 WC OS -F19 12.4 11t:OK-FM(1R 14.0
3 WCCS-Fit 12.1 M190 K- FM 12.0 1:01 C-Al.,OR 12.2
4 WCOS-All 9.4 WYRY-FM 10.9 WCOS-FMIC) 11.7
5 9.2 Mn IC -AM 9.3 MXIIY-FM1RA0 9.4
6 WXF Y -FM 8.1 WSCO-F 11 8.0 liSCO-FRIPAI 7.1

WWP M- F:! 7.5 MWI3M-FM 7.2 WCOS-A11119 6.4
WSCO-1,11 5.0 6.3 MZLII-Ft164 5.7

9 WZLn-F11 4.4 MCOS -AM 4.6 WMDM-F (R) 5.5
I0 WCAY-Alf 3.5 WC A Y -AM 1.3 WXAP-AFICO 2.5
11 MOXL-At! 1.3 MX AP -AM 2.9 MC A Y -A 2.3
12 W8LR-Al' 1.3 l'OX 1. -AM 1.1 MPJS-FMM/ 1.1
13 M MOK-AM 1.0 MPJS-F!' 1.1 WOX I.- A t' RIP 0,9
14 MORO -Ft! 0.A WR1.R -FM 0.4
15 WPJ S -Fl: 0.4 11117,R -A1' 0.2
16 WE LR -Fn

Average Persons Trends/Rankings
Total 12+
PA -S, Sam -Midnight

POP(CO ): 3203
OIN '78 AIM '79 0(11.79

1 WIS -AM
2 WNOK-FM

WCOS-F%
4 wcos-An
5. WOIC-AM

61-F, 8-I lam
1 MIS -Al'
2 wro8-Ft'
3 WCOS-Ft:
4 WC IC -AM
5 MCOS-AM

75
72
58
45
44

MIS -AM
WCOS-FM
WNOK-FO
 RY-FM
WOIC-AM

MIS -AM
 OS -FM
1:1,10 K- FM
WSCO-F!:
110 I C -All

61
57
55
50
43

MIS -A11
MWOK-FR
4101C -AM
MCOS -FM
113:12Y-Ft1

MIS -Al'
1101 C -All
MS co -F::
WC OS -F::
W NOK-FM

71
61
53

51
41

MF,34pm
1 WMDK-FM
2 WIR -Al!
3 CCOS-AY
4 ucos-FM.
5 MXRY-F:i

11110K -Ft.
MC OS -FM
MIS -Al'
nunr-rm
vsnv-r"

MW0K-F?:
MIS -Al'
MnIC-AM
WC nS-F1!
WIRY -Ft,

Teens
M -S, Gam -Midnight

POP( 00 ): 395

OIN18 AIM '79 OIN '79

1 WNOK-FN
2 MCOR-All
3 WOIC-AM

wroV-1,1.1
MO IC -AM

WMOV-FM
WOI
WC OS -AM

M -F, 6-10am
1 W WOK -FM

2 MCOS-At!
3 WOIC-AY

wno8-r::
MOTC-All
MC ns-Am

Mt -MC -FM
WOIC-AM.

M -F, 3-7pm
1 WW0K-FM
2 WCOS-AM
3 WOIC-AM

WNOK-Fl!
WOIC-Ar
1/WPM-FM

WNOK-Fl!
1101 C -AM
MC 08 -An

Adults 18-34
PA -S, Gam -Midnight

POP( 00 ): 1430
0/N '78 AIM '79 OIN '79

1 WNOK-F1!
2 MCOS-At!
3 wcos-rn
4 WWDM-FM
5 WIS -AM

MMOK- Ft)
MCOS-FM
WZLD-FM

MIS -AM

1180r-ry
WOIC-Atf
MIS -An
WZLP-Ft!
WC IS -Al!

M -F, 6-10am
1 WNOK-Ft!
2 MIS -All
3 WCOS-F1'
4 WCOS-All
5 WSCO-FM

wno8-rn
WIS -AM
WCOS -Flt
MS CO -FM
MCnS -AM

MIS -Al'
W01 C -AM
MMOK-FM
WC OS -All
WZ1,13-Ft:

M -F, 3-7pm
1 WKOK-FM
2 WCOS-AM
3 17WDM-FM
4 WI'S -AM
5 WZLD-Ft!

WNOK-FM
111.1511 -FM

WZLD-F1'
WC OS -FM
WS A P -AM

Mt:OK-FM
W01 C -AM
WIS -All
117 L5 -FM
WMDM-FM

Adults 25-54
M -S, Sam -Midnight
PO P ( 00 ) : 1477

0/N '78 AIM '79 0/N '79

I WCOS-F1:
2 MIS -AM
3 WNOK-FM
4 WXRY-FM
5 MOIC-All

MIS -AM
WC OS -Fl!
WIRY -Ft!
WSCO-FTI
WNOK-Ft1

1'C OS -FM
WIS -At'
WIRY -Fl!
Ill CO -FM
VOIC-AM

PA -F, 8-10am
1 WIS -AM
2 WCOS-FM
3 WSCQ-FM
4 WNOK-FM
5 WOIC-AM

WIS -AM
WICO-Ft1
WC 0S -FM
WIRY -FM
MWOK-FM

MIS -AM
WCOS-FM
WSCO-FM
WOIC-AM
WIRY -FM

M -F, 3-7pm
1 WIS -AM
2 WCOS -FM
3 WNOK -FM
4 WXRY-FM
5 WW011-F It

WIRY -FM
WCOS-FM
MIS -AM
WSCO-F11
WNOK-FM

WC OS -FM
MIS -AM
WIRY -FM
WSCO-Flt
WNOK-FM

Cume Persons Trends/Fankings
Total 12
M -S, Ram -Midnight

POP( 00): 320 3
OIN '78 AIM '79 OIN '79

1 MIS -All
2 WNOK-Fm
3 WCOS-AN
4 WCOS-FM
5 WOIC-At:

PA -F, 6-10am
1 MIS -All
2 MNOK-FM
3 WCOS-All
4 MOIC-All
5 WCOS-FM

1149
034
724
623
593

Ills -Ali
wrox-FM
 0S -FM
WOIC-AM
I:COS-AM

WIS -AM
WNOK-Ft!
WC OS -FM
WC OS -AM
 R Y-Ftt

068
872
644
600
564

MIS -Al'!
VMS -FM
WC 0S -F11
1101
WC OS -Al:

MIS -Al!
WNOK-FM
WOIC-A1'
WCOS-Flt
WC OS -All

1283
1045

685
656
638

M -F, 3-7pm
1 taott-Ft!
2 WIS -At;
3 MCOS-All
4 WOIC-AM
5 WCOS-FM

WNOK-Ft1
MIS -AM
WCOS-Fll

C -AM
1.1141)V -F

1:WOK-FM
WIS -AM
WOI C -AM
WC OS -FM

09 -All
Teens
M -S, Gam -Midnight

POP( 00) : 395
OIN '78 AIM '79 OIN '79

1 WNOK-FM
2 MCOS-AM
3 WOIC-All

WNOK-FM
1101 C -All
1/WDM-FM

WCOS -AM
WOI C -AM

PA-F,11-10am
1 MNOK-FM
2 WCOS-Al,
3 WOIC-AM

WNOK-FM
WC0S -Al!
WO IC -AM

WNO K -FM
WOIC-AM
WC OS -AM

11-F, 3-7pm

1 t:OK-Fl:
2 MC 0S -A11
1 WOIC-A11

MNOK-FM
MOIC-AM
MMDM-FM

WNO K M

MC 09 -AM
WOI C -All

Adults 18-34
F4-S.6am-Midnight

PO P ( 00) 1430

0/N '78 AIM '79 0/N '79
1 WNOK-Ft.
2 WCOS-AM
3 MIS -At!
4 WZLS-F1!
5 WCOF-Fl:

W 110K -F1'
1:7 LP -FM
MIS -Alf
MC OS -AM

WC OS -FM

WNOK-FM
WIS -At'
WC OS -AM
WZ LP -FM
WOI C -All

M -F, 6-10am
1 WNOK-FM
2 WCOS-AM
3 WIS -All
4 WCOS-Fl!
5 WOIC-AM

WNO V-111
WIS -At;
WC OS -At!
MC OS -F1'
wzLn-rm

wno8-rtt
MIS -Al:
WCOS-AM
WOIC-AM
wztn-r8

PA -F, 3-7pm
1 WNOK-Fl:
2 MCoS-AM
3 MIS -AH
4 WOIC-AM
5 W2 LD-Ftl

WW0K-FM
WZLD-F11
MIAP-AM
MIS -AM
MWD?1-Ft!

MWOK-rm
WOIC-AM
WILD -FM
MIS -AM
WC 0S -AM

Adults 25-54
PA -S, Gam -Midnight

POP( 00) : 1477
OIN '78 AIM '79

1 MIS -AM
2 WCOS-FM
3 WNOK-Flt
4 MICR Y -Ft!

5 WOIC-AM

MIS -AM
WC 0S-1,11
WIRY -FM
MSC() -F ?I

WNOK-Ft.

OIN'7')

MIS -47
WC OS-Fl!
WNOK-rm
MX 87 -Ft:
MSCO-I!1

M -F, 6-10am
1 MIS -Al:
2 MCOS-FM
3 WNOK-Ft:
4 WSCO-FM
5 WOIC-AM

MIS -AM
MC OS -FM
WIRY -FM
WICO-FM
MNOK-FM

MIS -AM
WC OS -FM
MSCO-FM
WNOK-FM
WXRY-Ft'

PA -F, 3-7pm
1 MIS -AM
2 WCOS-Ft!
3 WNOK-FM
4 WOIC-A11
5 WXRY-FM

MIS -AM
WXRY-FM
WC OS -FM
WSCO-F ?I
WN0K-FM

-All
WNOK-FM
WC OS -FM
WSCO-FM
MX Y -FM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, 8 -Black, 88 -Big Band, BM -Beau.
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Dallas -Ft. Worth
0)

METRO RANK

CC

Oa 0/N '79 Market Overview
cc The top four stations still lead the pack, but the
cr)
0 order has been reshuffled somewhat in the 0/Nz
p '79 results. KVIL-FM is the new number one sta-
g tion in the metroplex, with Country station KSCS
cc and WBAP right behind. News station KRLD im-
cr proved its share and remains in fourth.

The 0/N '79 sweep was the first in Dallas -with the
Expanded Sample Frame (ESF). To make sure
enough diaries came back, Arbitron sent diaries to
almost 1000 more persons, and received 700 more
usable diaries than in the spring book. Perhaps be-
cause of the use of ESF to sample homes with num-
bers not listed in the phone directory, this survey
appears to skew slightly younger in terms of the
diary returns.

One station that has reason to celebrate is Top 40
KVIL-FM. Although KVIL-FM's share of the 18-34
audience dipped slightly, the station's teen numbers
increased solidly. Advertising for KVIL-FM had a
dual focus, TV (60%) and newspaper ads (40%).
On the air there was a staff change. The noon-3pm
shift saw Mike Donahue replace Bill Gardner with
no damage to the audience figures even though the
change took place on October 1. Except in the mid-
day shift, KVIL-FM simulcasts with KVIL-AM until
the AM daytimer signs off.

Cap Cities' Country stations, WBAP and KSCS,
appear to be a viable one-two punch. WBAP dropped
back to a 12+ level comparable to the 0/N '78
showing for the station, but KSCS continues to im-
prove its position. This FM property has now sur-
passed WBAP in terms of share of the 25-54 adults -
KSCS has about 10% of this audience while WBAP is
just under 8%. No changes were made on either
station for this book, in terms of air staff or musical
approach, and the stations' ad budgets were spent
entirely on TV.

News station KRLD managed to increase its over-
all share by not only building numbers among the
25-54 group, but also by generating better shares
in the 18-34 demos. Carrying Dallas Cowboys foot-
ball probably contributes to this better demograph-
ic spread.

Stations with ethnic appeal, such as KKDA-FM
and KNOK-FM, did well in the 0/N '79 survey. On
the other hand, Beautiful Music stations KOAX and
KMEZ did not fare as well. On the AOR scene,
KZEW closed the gap somewhat behind KTXO.

AveragePersons124-ShamTrends
Monday -Sunday. Sam -Midnight

POP (00) : 22387
01N '78 AIM '78 OM '79

1 KVIL-FM 8.9 WRAP -AM 11.3 KVIL -FRC 61110.0
2 WRAP -AM 7.9 KVIL-FM 9.4 KSCS-PM(C) f1.3
3 KRLD-AM 7.4 RSCS-FM 6.9 WRAP -AM (C) 7.7
4 KSCS-PM 6.5 KRLD -AM 6.8 KRLD-AM (Pp 7.4
5 KMEZ -FM 5.9 KTXQ-FM 6.8 KKDA -PM 151 5.9
6 KOAX-PM 5.7 ROAR -FM 6.3 KOAX -FM 11166 5.2
7 KKDA-FM 5.6 KPJZ-FM 5.7 KTXQ-FM PH 5.2
8 ICPJZ-FM 5.0 RHFZ-FM 5.4 KM! Z -FM CRI6) 4.9
9 KTXQ-FM 4.6 KKDA-FM 4.8 WFAA -AM 94 4.5

10 KNITS -FM 4.1 WFAA -AM 4.6 KNO IC -FM OP 4.3
11 WFAA-AM 4.1 KBOX-AM 4.0 KBOX-AM 4.1
12 KNOB -FM 3.4 PRO K -FM 3.7 KFJZ-FM OW 3.9
13 KBOX-AM 3.4 KNUS -FM 2.9 KZEW-FM (AI 3.9
14 KZEW-FM 3.1 KZEW-FM 2.8 KMCC-FM OW 3.4
IS ((LIP -AM 3.0 KPLX-FM 2.2 ICNUS-FM OW 3.4
16 KMCC-PM 2.7 KL I F -AM 2.1 KL I F -AM IR) 2.3
17 KPLX-FM 2.4 KMCC-FM 2.1 KAFM -FM PAI 1.7
18 KFJZ-AM 1.7 KV /L -AM 1.5 KPLX-FM 6.6.1 1.6
19 KAFM-FM I . 7 KFJZ-AM 1.3 KNOB-AM 1P 1.5
20 KESS -FM 1.6 KAFM-FM 1.2 WRR -F141C14 1.4
21 KPBC -AM 1.5 KPBC -AM 0.8 KV IL -AM 94 1.2
22 WRR -FM 1.4 WRR -FM 0.7 xy..yz-AmmA) 1.0
23 KVIL-AM 1.0 PROP -AM 0.7 KFSS -FM(S) 0.8
24 KSKY -AM 0.9 KKDA -AM 0.5 KKDA-AM 0/ 0.7
25 KNOK-AM O.8 KSKY-AM 0.5 icYnt-Arn 0.7
26 KAAM-AM 0.P KJIM-AM 0.4 KSKY-AM1111.1 0.6
27 KXOL -AM 0.7 KAAM -AM 0.2 KJIM-AMP 0.5
28 KKDA-AM 0.6 KP RC -AM(PA) 0.5
29 KWJS-FM 0.4 KAAM-AMIPA1 0.4
311 KR XV-AM 0.4
31 KJIM-AM 0.4

Average Persons Trends/Rankings
Total 12+
M'S, Gam -Midnight

POP(00): 27387
OIN '78 AIM '79 OIN '79

I KVIL-FM
2 WRAP -AM
3 KRLD-AM
4 KSCS -FM
5 KM KZ -FM
6 KOAX-FM
7 KKDA -FM
 KFJZ-FM
 KTXQ-FM

10 KNUS-FM

295
262
243
214
195
187
166
165
153
136

WPA P -A))
K VIL -FM
KSCS-FM
KRLD-AM
KT XO-Ft'
KOAX-F/1
KFJZ -FM
KMEZ-FM
KKDA-FM
WFAA -AM

408
341
261
247
247
227
207
197
172
16P

KV IL -FM
KSCS-PM
WRAP -AM
KRLD-AM
KKDA -FM
KOAX-FM
KTX0-FM
KMEZ -FM
WFAA-AM
FRO K -FM

361
283
260
250
201
177
176
166
152
146

1.1-6,8-10am

I KRLD
2 KVIL-FM
3 WRAP -AM
4 KSCS -FM
5 KFJZ-FM
6 KBOX-AM
7 KOAX-FM
8 WFAA -AM
9 KMEZ -FM

10 KTXO-PM

KVIL-FM
WRAP -AM
KRLD -AM
KSCS -FM
XFJZ-FM
KOAX -FM
WFAA -AM
KB OX -A14
FT XQ -FM
KMEZ -FM

KVIL-FM
KRLD -AM
WRAP -AM
KSCS-FM
KB OX -AM
WFAA -AM
KKDA -PP!
KOAX-FM
KMEZ -FM
KTXO-FM

IA+, 3-7pm

I XVII -FM
2 WRAP -AM
3 ICKDA-FM
4 PRLD
5 KSCS -FM
6 KMFZ -FM
7 KOAX-FM
 KFJZ-FM
9 KNUS-FM

IO KTXO-FM

KVIL -FM
WRAP -AM
KRLD-AM
KTY0-FM
KSCS-FM
VFJZ-Fm
FOAX -FM
KKDA-FM
KMEZ-FM
KNOK-FM

KVIL-FM
KSCS-FM
KRLD-AM
WRAP -AM
KKDA-FIE
KT XO-FM
KOAX-FM
1061F, Z -FM

KZ EW-FM
KNOK-FM

Teens
MS, Ram -Midnight

POP (On): 2753
OIN '78 AIM '79 OIN '79

I KFJZ-FM
1 KNUS -FM
3 KKDA-FM

KFJZ-FM
!CRCS-FM
KKDA -FM

KFJZ-FM
!MD A -FM
KV IL -FM

111-6,11-10am
1 KIJZ-FM
2 KNUS -FM
3 KKDA-FM

1CFJZ -FM
10111 S -FM

K VIL -FM

KF.17.-FM
KKDA-FM
KV IL -FM

1.1-6,3-7pm
1 KFJZ -FM
2 KKDA-FM
3 KNUS -FM

KFJZ-FM
KKDA -FM
KNUS -FM

KKDA-PM
KF.12-F1.
KVIL-FM

Adults 18.34
m -s, Sam -Midnight

POP (00 ) : 9052
01W '76 AIM '79 0/N '79

1 KVIL-FM
2 KKDA-FM
3 KTX0-FM
4 XMCC-FM
5 KZEW-FM
6 ((NUS -FM
7 RSCS-FM
8 ((LIP -AM
 KNOK-FM

10 RRLD-AM

KVIL -FM
KTXQ-FM
KSC S -FM
KKDA-FM
RNOK-FM
K0 EW-FM
ICFJZ-FM
KMCC-FM
WRAP -AM
KNUS -FM

KVIL-PM
KTXO-PM
KSCS-FM
KKDA-FM
KZEW-PM
THCC-FM
KNOK-FM
WRAP -AM
KNUS -FM
KFJZ-FM

61-6,8-10am
1 KV/ L -FM
2 KTICI-FM
3 KRLD-AM
4 ICL IF -AM
5 WRAP -AN
6 KMCC-FM
7 KKDA-FM
8 KFJZ-FM
9 KZEW-FM

10 KNUS -FM

KVIL -FM
KTXQ -FM
KSCS-FM
ICFJZ-FM
KKDA -FM
KRLD -AM
KZEW-FM
RHO K -FM
WRAP -AM
KLI F -AM

KV IL -FM
KSCS-FM
KTXQ-FM
WRAP -AM
PM CC -FM
RK DA -F
KR LD -AM
KZEW-FM
KNUS-FM
KLI P -AM

Mf,3-7pm

1 KVIL-FM
2 KKDA-FM
3 RT1Q-FM
4 KZEW-FM
5 KNUS-FM
6 KMCC-FM
7 KNOK-FM
P KSCS-FM
9 KLIF-AM

10 KRLD-AM

KVIL-FM
KTXQ-FM
KSCS-FM
KKDA-FM
ICNOK-FM
KZEW-FM
((MCC -PM
ICFJZ-FM
Kt/ P -AM
KOAX-FM

KV IL -FM
KSCS-FM
KTXQ-FM
KZEW-PM
KKDA-FM
KMCC-FM
KNOK-FM
KIM S -FM
KRLD-AM
WRAP -AM

Adults 25-54
at -s, Rem -Midnight
POP(00): 11205

0/N '78 AIM '79 0/N '79

1 KVIL-FM
2 KSCS-FM
3 WBAP-AM
4 KRLD-AM
5 KMEZ-FM
6 KOAX-FM
7 RBOX-AM
P KPLX-FIE
9 KKDA-1111

10 KHCC-FM

KVIL -FM
WRAP -AM
KSCS-FM
KOAX-FM
KRLD -AM
Kiln -F11
KR OX -AM
KTX1J-FM
WFAA -AM
KKDA-FM

RV IL -FM
KSCS-FM
KR LD-AM
WRAP -AM
KMEZ -FM
KKDA -FM
KOAX -FM
KR OX -AM
KMCC -FM
WFAA -AM

AA -F, 8-10am
1 KVIL-FM KVIL -FM KVIL-Ft1
2 WRAP -AM KRLD-AM KR 1.0-AM
3 KRLD-AM WRAP -AM WRAP -AM

4 KSCS -FM KSCS-FM KSC S -FM

5 KBOX -AM KOAX-FM KB OX -AM

6 KOAX-FM RR OX -AM WFAA -AM
7 KMFZ -FM KMEZ-FM KME7 -FM

WFAA-AM WFAA -AM KMCC -FM
9 KL IF -AM KKDA-FM KKDA-FN

10 KPL X -FM KTXO-FM KTX0-FM
hi*, 3.7pm

I KVIL-FM
2 X SCS -FM
3 WRAP -AM
4 KRLD-AM
5 KM KZ -FM
6 KOAX-FM
7 KPL X -FM
8 KBOX-AM
9 KKDA-FM

10 KNOK-FM

KV IL -FM
WRAP -AM
KR LD -AM
KSCS-FM
KOAX-FM
KMEZ-FM
KKDA-FM
KR OX -AM
KTXO-FM
K('OK-FM

KV IL -FM
KSCS-FM
KRLD-AM
WRAP -AM
ICTIF7-FM
KBOX-AM
KKDA-PM
KOAX-FM
KMCC-FM
KTXO-FM

Cume Persons Trends/Rankings
Total 12+
ms, Ram -Midnight
POP(00): 223P7

0/N '78 AIM '79 OIN '79

1 KRLD-AM 4944 WRAP -AM 5299 KRLD-AM
2 WRAP -AM 3886 KRLD-AM 4591 WRAP -AM
3 KVIL-FM 3512 KVIL -FM 4061 KVIL-FM
4 KF.17.-FM 2986 KFJZ-FM 3094 KSCS-FM
5 KSCS -FM 2698 KSCS-FM 2866 KKDA -FM
6 KNUS -FM 2408 KKDA-Ft' 2654 KMEZ -FM
7 KOAX-FM 2340 KOAX-FM 2634 KFJZ
R KMEZ -FM 2336 KTXO -FM 257P KTXQ-FM
9 KKDA-FM 2336 KLI F -All 2534 KZ FW-FM

10 WFAA -AM 2229 KMEZ-FM 2516 KOAX-FM

46,
42'
42:
39'
261
24,
241
23:
27)
23;

IN -F, 6.10am

I KRLD-AM
2 WRAP -AM
3 ICVII.-FM
4 KSCS-FM
5 KFJZ-FP
6 KKDA -FM
7 KOAX-Fm

KL IF -AM
9 KNUS -FM
T WFAA -AM

KRLD-All
WRAP -AM
KV IL -FM
KFJZ -Ft!
KSCS-FM
KOAX -FM
WFAA -AM
KTXQ-FM
KMEZ -FM
KKDA -Fl)

KRLD -AM
xvit-FM
WRAP -AM
KSCS -FM
KKDA-FM
KFJZ-FM
WFAA -AM
KR OX -AM
KNUS -FM
KOAX -FM

M -F, 3-7pm

1 KRLD-AM
2 KVIL-FM
3 WRAP -AM
4 KFJZ -FM
5 KSCS -FM
6 ((FDA -FM
7 KNITS -FM
8 KOAX-FM
9 KTXO -FM

10 KL IF -AM

LO -AM
KV IL -F Ti
WRAP -AM
KFJZ -FM
KSCS -FM
KOAX
YTX0-FM
KVD A -FM
KM Fl -FM
KLI F -A11

KV IL -FM
KSCS -FM
KRLD-AM
WRAP -A))
KKDA-FM

KTX0 -FE,
MIS -FM
KFJZ-FM
KMEZ -FM

Teens
M-S,8am-MIdnight

POP (00 ): 2753

0/N '78 AIM '79 OIN '79

1 KFJZ-FIE
2 KNITS -FM
3 KKDA-FM

KF.12-FM
KNITS -FM
KV IL -FM

KFJZ-FM
KKDA-FM
FCNU S -FM

IA -F, 8-10am

I 1CFJZ-FM
7 KKDA-FM
3 KNUS-FM

KF.10-FM
KNITS -Flo
ICVIL -FM

1CFJ Z -FM
KKDA -FM
KNUS-Fm

11/1-6, 3-7pm

1 KF.17.-FM
2 KKDA-PM
3 KNOR-FM

KF,17. -FM
KNITS -F.
KKDA-FM

KF.30-FM
KKDA-FM
KRUS-FM

Adults 18-34
p4 -s, Sam -Midnight

POP (00 ): 9052

OIN '78 AIM '79 OIN '79

1 KVIL-FM
2 KT X0 -FM
3 KRLD-AM
4 KZEW-FM
5 KFDA -FM
6 KNUS -FM
7 KL IF -AM

KFJZ-FM
9 KMCC-FM

10 KSCS-FM

KV IL -FM
KT XQ-FM
KRD A -FM
K2 EW-FM
KLI F -AM
KSCS-FM
WRAP -AM
KFJZ-FM
KR LI) -AM
KNOX-FM

KV IL -FM
KSCS-FM
K7FW-FM
KTXO-FM
ICKDA-F14
KMCC -FM
WRAP -AM
KRLD-AM
RIMS -FM
KLI F -AM

PA -F, 8-10an.
1 KVIL-FM
2 KTX()-FM
3 KRLD-AM
4 ICKDA-FM
5 ((L IF-AM
6 EMUS -FM
7 KFJZ-FM
8 KZEW-F11
9 KMCC-FM

10 WBAP-AM

KVIL -FM
KTX0-PM
KSCS-FM
KKDA -FM
KZ FW-FM
KLI F -AM
KNOK-FM
KFJZ -FM
WRAP -AM
KRLD-AM

ICVIL-FM
K SC S

KKDA-FM
ICTX0-FM
KZ EW-FM
KM CC -FM
KNUS-FM
WBAP-AM
KRLD-AM
KLI F -AM

IN -F, 3-7pm

1 KVIL-FM
2 KTXQ -FM
3 KKDA -FM
4 KZEW-FM
5 KNUS -FM
6 KL IF -AM
7 K FJZ -FM

KRLD-AM
9 KNOK-FM

10 KSCS-PM

KVIL -FM
KTXQ-FIE
KKDA -FM
KSCS-FM
KLI F -AM
KZ EW-FM
KNOK-FM
KRLD-AM
KF.12 -FM
KNITS -FM

KV IL -FM
KSCS-FM
KZEW-FM
KTXQ-FM
KKDA-FM
KMGC-FM
KNUS-FM
KNOK-FM
KLI F -AM
KR LD-AM

Continued on Page 48
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 Dallas -Ft. Worth
co Continued from Page 46r,
CI) Adults 25-54.-
1----

pp's, Gam -Midnight

CC POP(00): 11205
O OIN '78 AIM '79 OIN '79
M
DJ
CC

1 KR LD -AM WRAP -AM KR LD -AM

2 WRAP -AM KR LD -AM KV IL -FI1

0 3 KVI L -FM KV IL -FM K SC S -F.

Z 4 5505 -FM KSCS -F. WRAP -AM

1-= 5 KOA X -FM KM E 7, -F. KMF 7, -FM

< 6 KMEZ -FM X 0 AX -FM KB 0 7 -AM
CC 7 WFAA -AM ELI F -A M KOAR -FM
CC

fl XI, I F -AM 5907 -AM WF A A -AM
50
CC 9 KBO X -AM WFAA -All KKDA -FM

10 KNUS -FM KK DA -FM KLI F -A M

M -F, 6-10am

1 KR LD -A11

2 WA A P -AM

3 VI L -FM

4 It SCS -FY

5 KOA X -FM
6 X BO X -AM

7 }IL IF -AM

F WFAA -AM
9 101E2 -FM

10 KNUS -FM

K V IL -FM

KR LD -AM

WRAP -AM
KSCS-FM
SOAR -PM
KMEZ -FM
KR OX -AM

KLI F -AM

WFAA -AM
KKD A -FM

KV IL -FM

KR LD -AM

WRAP -AM
KSC S -FM

KR OX -AM

KM F. Z -FM

KKD A -FM

WP AA -AM
KM CC -FM

KLI F -AM

81*, 3.7pm

1 KVIL-FM
2 K RLD -AM

3 W11 A P -AM

4 K SC S -FM

5 KMFZ -FM
6 SOAR -FM
7 KL IF -AM

K R 0 X -AM

9 KNUS -FM
1D WF AA -AM

KRLD -AM
EVIL -FM
WRAP -AM
ESC S -FM

YOAX -FM
KM F -FM
KR OX -AM

KLI F -AM

KY DA -FM

KT/IQ-PH

KV IL -FM

K SC S -FM

11R Ln -AM
WRAP -AM
KMEZ -FM
KA OX -AM

KKD A -FM

',MCC -FM

If NUS -FM

SOAR -FM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Buffalo
MY, 8.1 Osm

I WK BW -AM

2 WGR -AM
3 WB EN -AM
4 WB NY -FM

5 WREN -FM
6 WADV-FM
7 WPHD -FM
8 WY S I, -AM

9 WWOL -FM
10 WGR Q -FM

Continued from Page 33

1/1, BW -AM

WGR -AM
WB EN -AM

WJY E -FM

WB EN -FM

WAD V -FM

WPHD -FM
WWOL -AM
WWOR -FM
WON Q -FM

WKBW -AM
WCR -AM
la EN -AM

WJYE -FM
WB EN -FM

WBLK-FM
WPHD -FM
WW OR -FM

WA DV -FM

WWOL -AM

Mf, , 3 -Rpm

1 WGR -AM WKBW-AM WGR -AM
2 WB NY -FM WGR -AM WYE -FM
3 WKBW -AM WJYE -FM WKBW-AM

4 WB EN -AM WE EN -AM NB EN -AM

5 WREN -FM W15 EN -FM WI3 EN -FM

6 WADV -FM WA D V -FM WBL K -FM

7 W PHD -FM WPHD -FM WGR Q -FM

8 WGRQ-FM WOOL -AM WA D V -FM

9 WYSL -AM WGR Q -FM WYSL -AM

10 WWOL -FM WB LK-FM WPHD -FM

7 1.4
D RL

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Cincinnati Continued from Page 39
Adults 25-54
ms, 8am-MidnIght
POP( 00 ) : 5234

OIN '78 AIM '79 0/N '79

1 WLW -AM
2 WK R C - AM

3 WKRQ-FM
4 WWEZ -FM
5 WC KY -AM

6 WEB N -FM
7 WSA I -AM
8 WLQ A -FM
9 WORE -FM

10 WS A I -FM

WLW -AM
WEB C -AM

WKRO-FM
WC KY -AM

WWEZ-FM
WEB N -F M

WS A I -AM

WORE -FM
WLQ A -F M

W SA I -FM

WLW -AM
WK RC -AM

WK RO-FM
WW EZ -FM

WC KY -AM

WEB N -FM
WUBE -FM
WS A I -AM

W LO A- FM

WS A I -FM

M -F, 8-1 Os m

1 WLW -AM
2 WK RC -AM

3 WC KY -AM
4 WK R Q -FM

5 WEB N -F M

6 WORE -FM
7 W S A I -AM

WWEZ-FM
9 WC I M -AM

10 WL0A-FM

WLW -AM
WKR C -AM

WK PO -FM
WC KY -AM
WU BE -FM

WWE Z -FM
WLQ A -F M

WEB N -FM

WC IN -AM

WSA I -AM

WLW -AM
WKRC-AM
WUBE -A F
WEB 0 -FM

WC KY -AM

WORE -FM
WW E Z -FM

WLQA-FM
WEB N -FM
WS A I -AM

Mf, 3.7pm

1 WLW -AM
2 W K RC -PM

3 WC KY -AM
4 WE 11 O -FM

5 WWEZ -FM
6 WEB N -FM
7 W S A I -AM

8 WORE -FM
9 W SA I -FM

10 WLQA-F M

WLW -AM
WKR C -AM

WCKY-AM
WEB 0 -FM

WWEZ-FM
WUBE -FM
WEB N -F M

WLQ A -FM

WSA I -AM

WC IN -AM

WLW -AM
WKRC-AM
WEB O -F M

WC KY -AM

WWE Z -FM

WUBE -FM
WEB N -F M

WSA I -AM

W LQ A- FM

WC IN -AM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Dayton
METRO RANK

OIN '79 Market Overview
The combination of WHIO and WHIO-FM still rules

the roost in the Dayton metro. P/A station WHIO
uses its consistent on -air approach and a multimedia
campaign (TV, billboards, and newspaper) to keep
at the head of the class. Likewise, Bonneville -
programmed WHIO-FM's Beautiful Music sound
seems to have consistent appeal. In this report
WHIO-FM ranks number one with adults 25-54,
while WHIO is right behind.

Among the rest of the Dayton stations perhaps the
most interesting story has to do with the AOR scene.
In the A/M '79 book WTUE held a huge lead over
WVUD, but WTUE dropped several shares and
WVUD closed the gap in this report. Both stations
went through staff changes - WTUE revising the
on -air schedule of the entire air staff, while WVUD
lost its morning drive personality two days before
the start of the survey (Steve Cerrigan replaced
Dave Luczak). WVUD also made a change in musi-
cal approach, cutting the playlist from 1500 albums
down to 600. In terms of promotions and adver-
tising, WTUE spent money on TV, busboards and
billboards, while WVUD did no outside advertising.
WVUD did give away bumper stickers, decals and
T-shirts.

The bottom line on all this is that among young
adults, WTUE's once commanding lead is drastically
whiffed down to a smaller gap. In the A/M '79 re-
sults, WTUE had five times the 18-34 share of
WVUD, but in this book WVUD, formerly behind by
20 share points, has closed to within four of WTUE.

The Top 40 contest between WING and new-
comer WDJX remained relatively static, with WING
still holding a 12+ lead of more than two shares.
In 18-34 year olds, both stations saw their num-
bers erode, but WING still has a sizable lead over
WDJX in terms of average quarter-hour listeners.

Other stations worthy of note include News WAVI,
which garnered an increase 12+ of two shares; and
Country WONE, which dropped badly due to more
than a 50% drop among 25-54 average quarter-
hour listeners.

AveragePersons12+ Share Trends
Monday -Sunday. earn -Midnight
POP( 00): 6865

0/N '78 AIM '79 ON '79
1 WRIO-FM
2 WTUE-FM
3 WHIO-AM
4 WING -AM
5 WONE-AM
6 WAVI-AN
7 WDAO-FM
8 WVUD-FM
9 WLW -AM

10 WLWS-FM
11 WKRO-FM
12 W8ZI-FM
13 WFCJ-FN
14 WLVV-FM
15 WPF8-AM
16 WPBF-FM
17 WPTW-FM
18 WPTW-AM
19
20
21
22

19.1
13.7
12.5
11.5
9.0
7 . 8
6.6
3.3
3.1
1.6
1.3
0.9
0.9
0.9
0.9
0 . 8
0.6
0.2

WHIO-AM
WHIO-FM
WTUE-FM
WONE-AM
WING -AM
WDJX-FM
WDAO-FM
WAVI-AM
WLW -AM
WKRQ-FM
WVUD-FM
WLWS-FM
WPTW-FM
WOKV-FM
WKRC-AM
WBZ I -FM
WWEZ-FM
WPTW-AM
WF CJ -FM

16.1
15.4
12.0
9.7
8.8
6.5
5.2
4.9
2.9
2.8
2.7
1.9
1.3
1.3
0.8
0.7
0.6
0.5
0.4

W HI 0 -AMPA)15 .5
WHIO-FNMMS. 5 . 5
WING -AM 811 9.0
WTUE-FM (A) 8.2
WDJX-FM FA 6.8
WAVI-AM 94 6.8
WONE -AM IC) 6.6
WVUD-FM Mt 6.4
WDAO-FM 01 5.6
WLW -AM IPA) 2 . 3
WPTW-FM (PA) 1.5
WFCJ-FM (M) 1 . 5
WLVV -FM (DAD 1 .5
WLWS-FM (PA) 1.3
WKRC-AM (PA) 0.8
WPI3F-FM (D) 0. 7
WKRQ-FM (A) 0.7
WBZ OD 0.6
WJAI -FM (C) 0.6
WWEZ-FM gw'n 0 .6
WOKV-FM (D) 0.4
WPTW-AM (PA) 0.3

Average Persons Trends/Rankings
Total 12+
MS, 6am-Midnight
PCP( 00 ) : 6865

OIN '78 AIM 79 0/N '79

I WHIO-FM
2 WTUE-FM
3 WHI 0 -AN
4 WING -AN
5 WONE-AM

198
142
130
119

93

WHIO-AM
WHIO-FM
WTUE-FM
WONE -AM
WING -AM

167
160
125
101
91

WHIO-AM
WHIO-FM
WING -AM
WTUE-FM
WDJX-FM

152
152
88
80
67

M-F,13-10em
1 WHIO-AM
2 WING -AM
3 WHIO-FN
4 WISE -FM
5 WONE -AM

WIT 0 -AM
WHIO-FM
WING -A11
WONE-AM
WTUE-EM

WHIO-AM
WHIO-FM
WING -AM
WONE -AM
WTUE-FII

M -F, 3-7pm'

1 WHIO-FM
2 WISE -FM
3 WING -.OM
4 WONE-IM
5 WHIO-AM

WHIO-F If
WHIO-AM
WTUE-FM
WING -AM
WONE -AM

WHIG -FM
WHIO-AM
WTUE-FM
WING -AM
WDJX -FM

Teens
MS, Sam -Midnight

POP(00): 892
OM '78 AIM '79 OIN '79

1 WING -AM
2 WTUE-FM
3 WKRQ-FM

WDJX-FM
WTUE-FM
WKRQ-FM

WDJX-F/1
WDAO-FM
WTUE-FM

M -F, 6-10am
1 WING -AM
2 WTUE-FM
3 WKRQ-FM

M -F, 3-7pm
1 WTUE-FM
2 WING -AM
3 WKRQ-FM

WDJX-FM
WING -AM
WTUE-FM

WDJX-FM
WTUE-FM
WING -AM

WDJX-FM
WING -AM
WHI 0 -AM

WDJX-FM
WDAO-FM
WVUD-FM

Adults 18-34

M -S, Gam -Midnight

POP( 00): 2633
0/N78 AIM '79 0/N '79

1 WTUE-FM
2 WING -AM
3 WDAO-FM
4 WHIO-FM
5 WVUD-FM

WISE -FM
WING -AM
WDJX-FM
WONE -AM
WHIO -FM

WTUE-FM
WHIO-FM
WVUD-FN
WING -AM
WDJX -FM

M -F, 6-10am
1 WING -AM
2 WTUE-FM
3 WHIO-AM
4 WHIO-FM
5 WDAO-FM

WING -AM
WTUE-FM
WONE-AM
WHIO-AM
WDJX-FM

WING -AM
WHIO-FM
WTUE -FM
WVUD-FM
WONE -AM

PA -F, 3-7pm

1 WTUE-FM
2 WING -AM
3 WHIO-FM
4 WDAO-FM
5 WVUD-FM

WTUE-FM
WING -AM
WDJX -FM
WONE -AM
WDAO-FM

WTUE-FM
WHIO-FM
WVUD-FM
WING -AM
WD.3 X -FM

Adults 25-54
M-S,6arn-Midnight
POP( 00): 3367

CNN '78 A/M '79 OIN '79

I WHIO-FM
2 WHIO-AM
3 WING -AM
4 WONE-AM
5 WTUE-FM

WHIO-FM
WONE -AM
WHIO-AM
WING -AM
WTUE-FM

WHIO-FM
WHIO-AM
WING -AN
WONE -AM
WTUE-FM

81-F, 6-10am
1 WHIO-AM
2 WHIO-FM
3 WING -AM
4 WONE-AM
5 WTUE-F11

WONE -AM
WHIO-AM
WING -AM
WHIO-FM
WTUE-FM

WHIO-AM
WHIO-FM
WING -AM
WONE-AM
WDAO-FM

PA -F, 3-7pm

1 WHIO-FM
2 WONE-AM
3 WING -AM
4 WHI 0 -AM
5 WTUE -FM

WHIO-FM
WONE -AM
WING -AM
WHIO-AM
WTUE-FM

WHIG -F11
WHIO-AM
WING -AM
WONE -AM

-F

Cume Persons TrendsiRankings
Total 12

ham -Midnight
POP( 00 ): 6865

001711 A/M '79 OIN '79

1 WING -AM
2 WHIO-AM
3 WHIO-FM
4 WTUE-FM
5 WONE-AM

24 95
225 9
2060
1471
144 9

W HIO -AM
WINC-AM
WHIO-FM
WONE -AM
WTUE-FM

2392
2026
1839
1292
1282

WHIO-AM
WHIO-FM
WING -AM
WTUE-FM
WONE-AM

2081
1987
1903
1252
1132

Atc, 6-10am
I WHIO-AM
2 WING -AM
3 WHIO-FM
4 WTUE -FM
5 WONE -AM

WHIO-AM
WING -AM
WHIO-FM
WONE -AM
WTUE-FM

WHIO-AM
WHIO-FM
WING -AM
WONE-AM
WTUE-FM

PA -F, 3-7pm
1 WING -AN

2 WHIO-FM
3 WTUE-FM
4 WHIO-AM
5 WONE-AM

WHIO-AM
WING -AM
WHIO-FM
WTUE-FM
WONE -AM

WHIO-FM
WHIO-AM
WING -AM
WTUE-FM
WDJX-FM

Teens
M -S, Sam -Midnight

POP( 00 ) : 892

094 '78 AIM '79 OIN '79

I WING -AN
2 WTUE-FM
3 WKRO-FM

WDJX-FM WDJX -FM
WING -AM WTUE-FM
WIDE -FM WING -AM

PA*, 13-10am
1 WING -AM
2 WTUE-FM
3 WKRQ-FM

WDJX-FM
WING -AM
WTUE-FM

WDJX -FM
WING -AM
WTUE-FM

M -F, 3-7pm
1 WING -AM
2 WTUE-171
3 WKRQ-FM

WDJX -FM
WING -AM
WTUE-FM

WDJX -FM
WTUE-FM
WDAO-FM

Adults 18-34

m -s, Sam -Midnight

POP(00): 2633
OIN '78 AIM '79 0/N '79

1 WING -AM
2 WTUE-FM
3 WHIO-AM
4 WVUD-FM
5 WONE -AM

WING -AM
WTUE-FM
WHI 0 -AM
WDJX -FM
WDA 0 -FM

WING -AM
WTUE-FM
WHIO-FM
WDJX-FM
WVUD-FM

M -F, 6-10am

1 WING -AM
2 WTUE -FM
3 WHIG -AM
4 WVUD-FM
5 WDAO-FM

WING -AM
WTUE-FM
WHI 0 -AM
WONE -AM
WDJX-FM

WING -AM
WTUE-FM
WHI 0 -FM
WVUD-FM
WDJX-FM

NI -F, 3-7pm
1 WING -AM
2 WTUE -FM
3 WONE-AM
4 WVUD-FM
5 WHIO-FM

WING -AM

WDJX-FM
W ONE -AM

WDAO-FM

WTUE-FM
WING -AM
WVUD-FM
WHIO-FM
WDJX-FM

Adults 25-54
m -s, ham -Midnight

POP( 00 ): 3367
OIN '78 AIM '79 OIN '79

1 WHIO-AM WHIO-AM WHIO-FM
2 WHIO-FM WING -AM WHIO-AM
3 WING -AM WHIO-FM WING -AM
4 WONE-AM WONE -AM WONE-AM
5 WTUE -FM WTUE-FM WIDE. -FM

M -F, 6-10am
1 WHIG -AM
2 WING -AM
3 WHIO-FM
4 WONE-AM
5 WTUE -FM

WHIO-AM
WING -AM
SONE -AM
WHIO-FM
WTUE-FM

WHI 0 -AM
WHIO-FM
WING -AM
WONE -AM
WTUE-FM

M -F, 3-7pm
1 WHIO-FM
2 WING -AM
3 WHIO-AM
4 WONE-AM
5 WTUE-FM

WING -AM
WHIO-AM
WONE -AM
W1110 -FM
WTUE-FM

WHIO-FM
WHIO-AM
WING -AM
WONE-AM
WDJX-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.1 1 5
0 RI

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.
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Daytona Beach
METRO RANK
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cc
0

OIN '79 Market Overview
cc

This is the first fall survey in Daytona Beach, so
O there is an Arbitron oversample to allow the firm to

<i= get back enough diaries to project estimates prop-
 erly. There was more than a 25% boost in returned

diaries, with the bulk of the extra diaries falling more
cc heavily into the 18-44 demos.

Because of the retiree population in the Daytona
area, older -skewing stations generally do well. Of
the top three stations in the metro, all have double-
digit shares among adults 25-54. Beautiful Music

stations WWLV and WDBO-FM (based in Orlando)
lead the 12+ parade, while WWLV has almost a 20
share of adults 25-54. WDBO-FM's share is about
half of WWLV's in this demo.

The other leading station with appeal to 25-54 is
Country WELE-FM. WELE-FM moved up over three
shares in persons 12+ and is also now number two
among 25-54 adults, with about a 16 share. There
are two leading youth -oriented stations, AOR's
WQXQ and Orlando's WDIZ. WQXQ moved up al-
most three shares 12+ while WDIZ slipped, and
WQXQ has now taken the lead among 18-34 adults
with approximately a 20 share compared to a WDIZ
share in the 18 range.

Pop/Adult was not overly successful this sweep,
as both the leading P/A stations, WNDB and WSBB,
slipped. In the case of WSBB the station lost almost
three 12+ shares, the drop coming mainly in the
older male demos.

Average Persons 12+ Shari!, Trends
Monday.Sunday. Gam -Midnight

POP(00): 1918
AIM '78 AIM '79 OIN '79

1 WWLV-FM
2 WDBO-FM
3 WNDB-AM
4 WMFJ-AM
5 WDIZ-FM
6 WELD -FM
7 WROD-AM
8 WSBB-AM
9 WQXQ-FM

10 WELD -AM
11 WDAT-AM
12 111(1(X -AM

13 WDBO-AM
14 WBJW-FM
15 WHOO-FM
16 WHLY-FM
17 WAPE-AM
18 WCCZ-AM
19 WETO-AM
20 WHOO-AM

16.8
14.6
10.8
7.5
7.5
6.7
5.2
4.9
4.9
4.5
3.4
1.9
1.1
1.1
1.1
0.7
0.4
0.4
0.4
0.4

WWLV-FM
WSBB -AM
11090 -FM
WDIZ-FM
WNDB-AM
WMFJ-AM
WROD-AM
WELE-FM
WQXQ-FM
WEL E -AM
WDAT-AM
W11.1W-FM
WHOO-FM
WHLY-FM
WETO-AM
WDBO-AM
WORD -FM
WKKX-AM
WHOO-AM
WCCZ-AM

15.5
11.1
10.4
8.9
7.3
5.1
5.1
5.1
4.7
3.5
3.2
2.8
2.2
1.6
1.3
0.9
0.9
0.3
0.3
0.3

;nay mean16.4
WDBO-FMRPA111.6
WELD -FM IC1 8.6
1/51311 -AM 0448.2
WDIZ-FM (A/ 7.8
WQXQ-FM (A) 7.8
WNDB-AM MA) 7.1
WROD-AM OW 6.0
WDAT-AM RA) 4.1
WELF-AM (C) 3.7
WMFJ-AM MI.) 2.2
WORD -FM (Al 2.2
WBJW-FM (R) 1.9
11090 -AM NW 1.5
WICKX-AM (C1 1.5
WHOO-FM PK 1.5
WHLY-FM (A) 1 .1
WETO-AM (a) 0.7
WKIS-AM MM 0.7

Average Persons Trends/Rankings
Total 12+
m -s, Barn -Midnight

POP( 00) : 1918
AIM '78 AIM '79 OIN '79

1 WWLV-FM 45 WWLV-FM 49 WWLV-FM
2 1/0110 -FM 39 WSBB-AM 35 WDBO-FM
3 WNDB-AM 29 WDBO-FM 33 WEL E -FM
4 WMFJ-AM 20 WDIZ-FM 28 WSBB-AM
5 WDI2-FM 20 WNDB-AM 23 WDIZ-FM

44
31
23
22
21

NI-F,8-113sm
1 WNDB-AM
2 WWLV-FM
3 WDBO-FM
4 WDIZ-F11
5 WMFJ-AM

WSBB -AM
WWLV-FM
WND 9 -AM
WROD-AM
WDBO-FM

WWLV-FM
WNDB-AM
11598 -AM
WEL E -FM
WDBO-FM

PA-F.3-7pm
1 WWLV-FM
2 WDBO-FM
3 WNDB-AM
4 WDIZ-FM
5 WMFJ-AM

WWLV-FM
WDIZ-FM
WDBO-FM
11589 -AM
WNDB-AM

WWLV-FM
WDBO-FM
WDIZ-FM
WELD -FM
WQXQ-FM

Teens
MI-S,6arn-MIdnight
POP(00): 183

AIM '78 AIM '79 OIN '79

1 WMFJ-AM
2 WDIZ-FM
3 WDAT-AM

WDIZ-FM
WMFJ -AM
WQXQ-FM

WDIZ-FM
WBJW-FM
WORD -FM

M -F, 8-10am
1 WMFJ-AM
2 WDIZ-FM
3 WILIW-FM

WDIZ-FM
WMFJ -All
WNDB-AM

WDIZ-FM
WQXQ-FM
WE TO -AM

M -F, 3-7pm
1 WMFJ-AM
2 WDIZ-FM
3 WDAT-AM

11012 -FM
WHLY-FM
WMFJ -AM

WBJW-FM
WDIZ-FM
WQXQ-FM

Adults 18-34
m-S,Bam-Midnight
POP(00): 476

AIM '78 AIM '79 OIN '79

I WDIZ-FM
2 WQXQ-FM
3 WROD-AM
4 WMFJ-AM
5 WELE-FM

WDIZ-FM
WQXQ-FM
WMFJ -AM
WROD-AM
WDAT-AM

WQX 0 -FM
WDIZ-FM
WROD-AM
WELD. -FM
WEL E -AM

PA+, 8-104m
1 WQXQ-FM
2 WDIZ-FM
3 11908 -All
4 WROD-AM
5 WELE-M1

WROD-AM
WDIZ-FM
WQXQ-FM
WMFJ-AM
WDAT-All

WQXQ-FM
WDIZ-FM
WDAT -AM
WEL E -FM
WROD-AM

PA -F, 3-7pm

1 WDIZ-FM
2 WQXQ-FM
3 WROD-AM
4 WNDB-AM
5 WELE-FM

WDIZ-FM
WBJW-FM
WOXQ-FM
WROD-AM
WDAT-AM

WQXQ-FM
WDIZ-FM
WROD-AM
WELE-FM
WWLV-FM

Adults 25-54
m-s,64m-Midnight
POP(00): 653

AIM '78 AIM '79 OIN '79

1 WWLV-FM
2 WNDB-AM
3 WELE-AM
4 WEL E -FM
5 WDBO-FM

WELD. -FM
WDBO-FM
WWLV-FM
WROD-AM
WNDB-AM

WWLV-FM
WEL E -FM
WDBO-FM
WQXQ-FM
WDAT -AM

1.1-F, 8-10am
1 WNDB-AM
2 WWLV-FM
3 WELE-AM
4 WELE-FM
5 WROD-AM

WROD-AM
WELE-FM
WNDB-AM
WDBO-FM
WWLV-FM

WELE-FM
WWLV-FM
WROD-AM
WDAT-AM
WNDB-AM

PA -F, 3-7pm

1 WWLV-FM
2 WNDB-AM
3 WROD-AM
4 WDIZ-FM
5 WELD -FM

WDBO-FM
WWLV-FM
WELE-FM
WROD-AM
WDIZ-FM

WELD. -FM
WWLV-FM
W0110 -FM
WQXQ-FM
WDAT -AM

Cume Persons Trends/Rankings
Total 12+
PA -S, Barn -Midnight

POP( 00): 1918
AIM '78

1 WWLV-FM
2 WNDB-AM
3 WMFJ-AM
4 WROD-AM
5 1D60 -FM

481
401
384
352
334

WWLV-FM
WNDB-AM
WDIZ-FM
WMFJ -AM
WDBO-FM

449
423
360
313
312

WWLV-FM
WDBO-FM
WNDB-AM
WDIZ-FM
WELD -FM

487
335
321
293
286

111-F,11-10am
1 WNDB-AM
2 WWLV-FM
3 WMFJ-AM
4 WROD-AM
5 WDIZ-FM

WWLV-FM
WNDB-AM
WDIZ-FM
WMFJ -AM
WDBO-FM

WWLV-FM
WNDB-AM
WSBB -AM
WDBO-RM
WDIZ-FM

M-F,3-7pm
1 WWLV-FM
2 WMFJ-AM
3 WDBO-FM
4 WROD-AM
5 WDIZ-FM

WWLV-FM
WDI 2 -FM
WDBO-FM
WNDB-AM
WROD-AM

WWLV-FM
WDBO-FM
WDIZ-FM
WQXQ-FM
WEL E -FM

Teens
MS, Barn -Midnight

POP(00): 183
AIM '78 AIM '79 OIN '79

1 WMFJ-AM
2 WDIZ-FM
3 WDAT-AM

WDIZ-FM 111112 -FM
WMFJ -AM WBJW-FM
WQXQ-FM WORD -FM

PA -F, 8-10am
1 WHFJ-AM
2 WDAT-AM
3 WDIZ-FM

PA -F, 3-7pm
1 WMFJ-AM
2 WDAT-AM
3 WDIZ-FM

W012 -FM
WMFJ-AM
WQXQ-FM

WDIZ-FM
WMFJ-AM
WHLY-FM

WDIZ-FM
WQXQ-FM
WDAT-AM

WDIZ-FM
WBJW-FM
WQXQ-FM

Adults 18-34
PA -S, Bam-Midnight

POP( 00 ) : 476
AIM '78 AIM '79 0/N '79

1 WDIZ-FM
2 WDAT-AM
3 WMFJ-AM
4 WQXQ-FM
5 WROD-AM

WDIZ-FM
WQXQ-FM
WDAT-AM
1113.1W -FM

WMFJ -AM

WQXQ-FM
WDIZ-FM
WROD-AM
WELE-FM
WWLV-FM

PA-F,11-1Dam

1 WDIZ-FM
2 WMFJ-AM
3 WROD-AM
4 WDAT-AM
5 WQXO-FM

WDIZ-FM
WQXQ-FM
WMFJ -AM
WDAT-AM
WROD-AM

WQXQ-FM
WDIZ-FM
WROD-AM
WDAT-AM
WEL E -FM

M -F, 3-7pm
1 WDIZ-FM
2 WDAT-AM
3 WMFJ-AM
4 WROD-AM
5 WQXQ-FM

41012 -FM
WQXQ-FM
WROD-AM
WDAT-AM
WILIW-FM

WDIZ-FM
WQX 0 -FM
WDAT-AM
WOR J -FM
WROD-AM

Adults 25-54
m -s, Barn -Midnight

POP(00): 653
AIM '78 AIM '79 OIN '79

1 WWLV-FM
2 WNDB-AM
3 WROD-AM
4 WDIZ-FM
5 WELE-AM

WELD. -FM
WWLV-FM
WNDB-AM
WR00-AM
WDBO-FM

WWLV-FM
WELE-FM
WDBO-FM
WNDB-AM
WQXQ-FM

61-F, 6-10am
1 WNDB-AM
2 WROD-AM
3 WWLV-FM
4 WELE-FM
5 WELE -AM

WROD-AM
WNDB-AM
WELD -FM
WWLV-FM
WMFJ -AM

WWLV-FM
WELD -FM
WROD-AM
WNDB-AM
WQXQ-FM

M-F,3-7pm
1 WWLV-FM
2 WROD-AM
3 WNDB-AM
4 WDIZ-FM
5 WELE-AM

WWLV-FM
WEL E -FM
WDISO-FM
WROD- All
WDAT -AM

WWLV-FM
WEL E -FM
WDBO-FM
WQX 0-F M
WROD-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

TM Productions for:
Money Making Sales Support

Systems !

1349 Regal Row  Dallas, Texas 75247  (214) 634-8511

A subsidiary of Shamrock Broadcasting Company. Inc.
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Denver -Boulder
METRO RANK

OIN '79 Market Overview
There are two major points worth noting with

regard to the 0/N '79 Arbltron report for Denver.
ESF was implemented here for the first time, but didn't
appear to have a negative impact on the stability of
the estimates. Also, KOA evolved from a Pop/Adult
format into a News/Talk station as the sweep was
going on. The format change, bolstered by the broad-
casts of the Denver Broncos football games, appears
to have paid off, as KOA rebounded into the top spot
in the market.

Although the ESF oversample may have result-
ed in an additional several hundred diaries being re-
ceived by Arbitron, the estimates don't appear to have
thrown the results into a topsy-turvy state, as appar-
ently happened in other markets. Indeed, the top
three stations are properties with significant 25-54
audiences, not the younger -skewing stations that
might benefit from the ESF implementation.

KOA usually has better fall books than spring
sweeps, owing largely to the popular Denver Bron-
cos broadcasts. In this book, which isn't as strong
as the 0/N '78 survey for KOA, the station did re-
bound and score an increase of 25-54 adults of more
than a third, compared to A/M '79. KOA's News for-
mat also may have helped the station acquire a dom-
inant share among adults 35+ (more than 13%
of the market). It will be interesting to see how KOA
does in the A/M '80 survey without the Broncos
and for the first full test of the News/Talk format.

Average Persons 12+ Share Trends
Monday -Sunday, Gam -Midnight

POP(00): 12853
OM 78 AIM '79 OM '79

1 KOA -AM
2 KNOW -AM
3 KIMN-AM
4 KLIR-FM
5 KBPI -FM
6 KOSI -FM
7 KTLK-AM

KPPL-FM
9 KAZY-FM

10 KLZ -AM
11 KVOD -FY
12 KOSI -AM
13 KL A K -AM
14 KOAQ-FM
15 KXKX-FM
16 K PRE -AM
17 1(100 -FM
18 K FML -AM
19 KOEN-AM
20 RBCO-P71
21 K TC L -FM
22 KRKS-AM
23 KADX-F11
24 KOKO-A11
25 KWBZ -AM
25 KBR N -AM
27 KLMO-A11
28

11.4 KHOW-AM
8.2 KLIR-FM
8.2 RAZ Y -FM
P.1 KOS I -FM
4.8 KIMN-AM
4.7 KOA -AM
4.1 KTLK-AM
4.1 KBPI -FM
3.9 KLZ -AM
3.7 KOAQ -FM
3.6 KOSI-AM
3.3 KVOD-FM
3.3 KIT O -FM
3.1 KPPL -FM
3.0 KWBZ -AM

2.7 KADX-FM
2.1 KERR -AM

.8 KLAK-AM

.7 KDEN-AM

.7 KNOW -FM

.5 17100 -FM

.5 KD KO -AM

.1 KLD R -AM

.0 KFML-AM
0.7 KADE-AM
0.5 KRKS -AM
0.4 KBOL -AM

0.0 KBR N -AM

10.1
7.9
7.4
6.8
6.6
6.5
5.5
4.7
4.0
3.5
3.5
3.3
3.1
2.8
2.7
2.4
2.0
2.0
1.9
1.6
1.5
1.5
1.3
1.1
1.0
0.7
0.6
0.4

KOA -AM PO
KNOW -AM (PA/,
KOS I -FM WO
KIMN-AM (R1
KLIR-FM OK
KAZY-FM (A)
KLZ -AM (01
KB PI -FM (A)
K V OD -FM (01.)

KTLK-AM (411
KPPL (PA)

KYG 0 -FM (A)
KOAQ-FM
KL AK -AM (C)
KOS I -AM OM
KNOW -FM (m)
KD EN -AM (N)
RAD X -FM (A
KLD R -AM (PA)
K FML -AM (A)
KD KO -AM MI
KERE -AM (C)
KWBZ -AM m
KBC 0 -FM (A)
KT CL -FM 41.1

.0

.8

.0

.9

.6

.2

.4

.0

.1

.0
 7
 2
 6
.6
.1
.0
.8
.7
.7
.7
.6
.5
.5

3

.3
KADE-AM (A) .0
KRKS-AM 004 0.6
KBOL -AM (PA) 0.4

Average Persons Trends/Rankings
Total 12

(Sam -Midnight

POP (00 ): 12853
OIN '78 A/M '79 0/N '79

1 KOA -AM
2 KHOW-AM
3 KINN-AM
4 KLIR-FN
3 KPH -FM
fr KOSI-F11
7 KTLK-AM
8 KPPL -FM
9 KAZY-FM

10 KLZ -AM

220
159
159
157

92
90
80
79
76
72

KNOW -AM

KLI R -FM
KAZY-FM
KOS I -FM
KIMN-AM
KOA -AM
KTLK-AM
KEPI -FM
KLZ -AM
KOAQ -FM

201
158
14P
135
132
129
110

94
80
69

KOA -AM
K HOW -AM
KOS I -FM
KIMN-AM
KLIR-FM
KAZY-FM
KLZ -AM
KBPI -FM
K VOD-FM
KTLK-AM

209
163
146
144
138
129
114
104

P6
83

18.F,11-10am
1 1(0A -AM
2 KNOW -AM
3 KI MN -AM

KLIR-FM
5 KLZ -AM
6 KOSI -AM
7 KTLK-AM

KLAK-AM
9 KPPL-FM

10 KOSI -FM

KHOW-AM
KOA -AM
KINN-AM
KLIR-FM
KAZY -FM
KTLK-AM
KLZ -AM
KOS I -FM
KOS I -AM
KVOD-FM

KNOW -AM
ROA -AM
KIMN-AM
KLZ -AM
KOS I -FM
KVOD-FM
KLIR-FM
KTLK-AM
KAZY-FM
KB PI -FM

P/A station KHOW-AM usually has better books in
the spring sweeps, so this letdown in the fall survey
may not be overly disappointing to owner Double-
day. KNOW still ranks No. 2 in the 12+ market.
The station used an outside ad campaign based on
TV (75% of budget), with additional support from news-
paper ads and billboards. In the A/M '79 sweep the
station spent more on TV. The total ad budget, re-
portedly in six figures, was the same for the two sur-
veys. KHOW saw erosion take place among most of
the major demos, with women listeners defecting
most significantly.

Beautiful Music leader KOSI-FM moved from
fourth to third overall with a slight rise in 12+ share.
Interestingly, the largest boost for KOSI-FM came
from adults 18-34, where the station made 52%
gains in share of audience. Outside advertising may
have helped reach this younger audience, since the
ads concentrated on TV and network magazines
(lime, Newsweek, Sports Illustrated). Other stations
which made significant gains were Country KLZ and
P/A KPPL. KLZ brought in a new PD a month before
the book, and he added traffic reports, more on -air
promos, and more mass appeal music to the station's
on -air sound. A new midday personality was also
brought in. KLZ spent 90% of its ad dollars on TV
and the remainder in the local newspapers. Total ad
budget was the same as used for the A/M '79 sur-
vey.

Some stations which suffered in the 0/N '79 re-
sults include AOR KAZY, which went down in 18-34
adults from a share of approximately 13 to a share less
than 8; and BM station KLIR. KLIR's share of adults
25-54 dropped by almost 25%. Dancemusic KTLK
took quite a tumble also, mainly owing to a drop of
more than two-thirds of the station's teen audience.
The 18-34 picture for KTLK actually improved, but
not enough to make up for the teen loss - thus the

decline.

1/1-F, 3-7pm

1 KINN-AM
2 KOA -AM
3 KL IR-FM
4 KHOW-AM
5 KTLK-AM
6 KOSI -FM
7 KAZY-FM
P KBPI -FM
9 KPPL-F11

10 KOAQ-FM

KHOW-A/1
KAZY-FM
KLIR-FM
KIMN-AM
KTLK-AM
KOS I -FM
KOA -AM
KB PI -FM
KOAQ-FM
KOS I -AM

KOS I -FM
KAZY -FM
KOA -AM
KNOW -AM
KLIR-FM
KIMN-AM
KLZ -AM
KEPI -FM
KTLK-AM
KPPL-FM

Teens
M -S, 8am-PAIdnIght

POP(00): 1639
OM 78 AIM '79 OIN '79

1 KI MN -AM
2 KTLK-AM
3 17117 -FM

KTLK-AM
KIMN-AM
KAZY -FM

KAZY -FM
KIMN-AM
KTLK-AM

PA -F, 8-10am
I KI MN -AM
2 KTLK-AM
3 1(361 -FM

KTLK-AM
KIMN-AM
KAZY-FM

KAZY-FM
KIHN-AM
KTLK-AM

M -F, 3-7pm
1 Y.I MN -AM
2 KTLK-AM
3 KXK -11

KTLK-AM
K IMN-AM
KOAQ -FM

KAZY -FM
K IMN-AM
KYC 0 -FM

Adults 18-34
M -S, Um -Midnight
POP (00 ): 5215

0/N '78 AN '79 OIN '79

1 KINN-AM
2 KBPI -FM
3 KNOW -AM

4 KPPL-FM
5 KAZY-FM
6 KOA -AM
7 KTLK-AM
8 KOAQ-FM
9 KLIR-FM

10 KFML-AM

KAZY-FM
KNOW -AM

KB PI -FM
KIMN-AM
1(100 -FM
KOAQ-FM
KPPL-FM
KADX-FM
KTLK-AM
KBC 0 -FM

KB PI -FM
KIMN-AM
KAZY-FM
KNOW -AM
KPPL-FM
KTLK-AM
KOA -AM
KLZ -AM
KOS I -FM
KYGO-FM

M -F, 8.10am
1 KNOW -AM
2 KINN-AM
3 KPPL -FM
4 KOA -AM
5 KEPI -FM
6 KTLK -AM
7 KAZY-FM

KOAQ-FM
9 1700 -FM

10 KFML-AM

KNOW -AM
KAZY-FM
KIMN-AM
KBPI -FM
KOA -AM
KYC 0 -FM
KP EL -FM
KOAO-FM
K10D-FM
KTLK-AM

KNOW -AM
KIMN-AM
KBPI -FM
KLZ -AM
KTLK-AM
KEEL -FM
KOS I -FM
KAZY -FM
KVOD-FM
1(100 -FM

11-F, 3.7pm

1 KINN-AM
2 KNOW -AM
3 KAZY-FM
4 KPPL -FM
5 KBPI -FM
6 KTLK-AM
7 KOAQ-FM
8 KLIR-FM
9 KBCO-FM

10 KFML -AM

KAZY -FM
KHOW-AM
KB PI -FM
KINN-AM
KYC 0 -FM
KPPL-FM
KOAQ -FM
KA DX -FM
KOSI-FM
KTLK-AM

KAZY-FM
KB PI -FM
KPPL -FM
KIMN-AM
KNOW -AM

KTLK-AM
1700 -FM
KLZ -AM
KOAQ-FM
KOS I -FM

Adults 25-54
m -s, fiam-MIdnlpht
POP(00): 6598

OM '78 AIM '79 OIN '79

1 KOA -AM
2 KNOW -AM
3 KLIR-FM
4 KVOD -FM
5 KOSI -FM
6 KIMN-AM
7 KPPL -FM
P KLZ -AM
9 KOSI -AM

10 KL AR -AM

KNOW -AM

KOS I -FM
KLIR-FM
KOA -AM
KIMN-AM
1(1013 -FM
KLZ -AM
KB PI -FM
KPPL-FM
KOS I -AM

KHOW-AM
KOA -AM
KOS I -FM
KLZ -AM
KVOD-FM
KIMN-AM
KLI R -FM
RP PL -FM
KB PI -FM
KTLK-AM

PA -F, 8-10sm
1 KNOW -AM
2 KOA -AM
3 RIMN-AM
4 KLIR-FM
5 KLZ -AM
6 KOSI -AM
7 KPPL -FM
8 KVOD -FM
9 KIM -FM

10 K ER E -AM

KNOW -AN
KOA -AM
KLIR-FM
KOS I -FM
KIMN-AM
110D -FM
KLZ -AM
KOS I -AM
KERE -AM
KLA K -AM

KNOW -AM
ROA -AM
KIMN-AM
KLZ -AM
KVOD-FM
KOS I -FM
KLIR-FM
KPPL-FM
KTLK-AM
KOS I -AM

Elf, 3-7pm
1 KOA -AM
2 KNOW -AM
3 KL IR-FM
4 1100 -FM
5 KOSI-FM
6 KINN-AM
7 KPPL -FM
8 KLZ -AM
9 KL A K -AM

10 KOSI -AM

KNOW -AM
KLI R -PM
KOS I -FM
KOA -AM
KIMN-AM
KPPL-FM
KTLK-AM
KLZ -AM
KOS I -Al)
KOAO-FM

KNOW -AM
KLZ -AM
KOS I -FM
KLI R -FM

IIIN-AM
KOA -AM
KPPL-FM
K100 -FM
KTLK-AM
KBPI -FM

Cume Persons Trends/Rankings
Total 12+
61-S, 6am-AlldnIght

POP(00): 12853
OIN '78 AIM '79 0/N '79

1 KOA -AM 3862
2 KIMN-AM 2987
3 KHOW-AM 2336
4 KLIR-FM 2331
5 KTLK-AM 1948
6 17117 -FM 1785
7 KOSI -FM 1494
8 KOAQ-FM 1430
9 KAZY-FM 1358

10 KLZ -AM 1328

KINN-AM
KNOW -AM
KOA -AM
KOS I -FM
KLIR-FM
KTLK-AM
ROAQ -FM
KIM -FM
KAZY -FM
KOS I -AM

2819
2760
2586
2083
1944
1777
1776
1711
1580
1519

KOA -AM
KIMN-AM
KNOW -AM
KOS I -FM
KLIR-FM
KAZY-FM
KLZ -AM
KB PI -FM
KTLK-A81
KOAQ -FM

351 8
2853
2486
2003
1968
1853
1825
1723
1687
1552

Et*, 8-10am
1 KOA -AM
2 KIMN-AM
3 KNOW -AM
4 KTLK-AM
5 KLIR-FM
6 KB PI -FM
7 KOSI -AM
8 KL Z -At)
9 KAZY-FM

10 KOAQ-FM

KNOW -AM

KOA -AM
KIMN-AM
KTLK-AM
KAZY -FM
KLIR-FM
KOS I -AM
KLZ -AM
KOS I -FM
KB PI -FM

KHOW-AM
KOA -AM
KIMN-AM
KLZ -AM
KTLK-AM
KAZY -FM
KOS I -FM
KLIR-FM
KB PI -FM
KVOD-FM

M+,3-7pm
1 KIMN-AM
2 KOA -AM
3 KNOW -AM
4 KLIR-FM
5 KTLK-AM
6 KBPI-FM
7 KAZY-FM

KOSI-FM
9 KOAQ-FM

10 KXKX-FM

KNOW -AM
K IMN-AM
KAZY-FM
KOS I -F11
ROA -AM
KLI R -F11
KOAQ-FM
KTLK-AM
17317 -FM
KOS I -AM

KIMN-AM
KHOW-AM
KOA -AM
KAZY-FM
KOS I -FM
KLIR-FM
KTLK-AM
KLZ -AM
KOAO -FM
KB PI - FM

Teens
m -s, gam -Midnight

POP(00): 1639
0/N '78 AIM'79 OIN '79

1 KI MN -AM
2 KTLK-AM
3 KBPI -FM

KIMN-AM
KTLK-AM
KOAQ-FM

KIMN-AM
KAZY-FM
KOAQ -FM

PA -F, 6 -loam

1 KIMN-AM
2 KTLK -AM
3 KBPI -FM

KIMN-AM
KTLK-AM
KAZY -FM

KAZY-FM
KIMN-AM
KTLK-AM

1.1-F. 3-7pm

1 KI MN -AM
2 KTLK -AM
3 KXKX -FM

KINN-AM
KTLK-AM
RAZ? -FM

KAZY-FM
KIMN-AM
KOAQ -FM

Continued on Page 72
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Des Moines
METRO RANK

IEE 0/N '79 Market Overview
0 The Des Moines report was one of the more sta-
¢ ble books this sweep for diary return. The number of
u) diaries returned in the fall survey was higher than in
(.1
z the spring, but not drastically so.

There were some shakeups in the standings, how -
cc
cc ever. P/A standout WHO regained the top spot, 12+,

cc
ots but several other leading stations suffered losses.

Most severely hurt in this sweep was Country KSO,
which lost seven shares 12+.

The WHO story in this book is that the station
was able to maintain its audience while other stations
saw theirs drop. WHO's audience among 25-54
adults saw some cume growth but stability in the
average persons number. Consistent appeal evident-
ly helped WHO weather the storm in this survey.

KSO saw its 25-54 average quarter hour aud-
ience figures cut in half, thus contributing to the
12+ drop. The station did advertise itself, using bus -
boards (60% of budget) and newspaper ads. No
special contests or promotions were aired for the
sweep. It's difficult to explain the KSO drop, since it
is the only Country station in the Des Moines metro.
Perhaps the next book will give better clues as to
the station's real standing.

Other leading stations in Des Moines that suf-
fered erosion in their overall standings included KLYF,
the Beautiful Music station, which lost a share point
among 25-54 listeners; P/A station KRNT, which
also suffered slight erosion in the 25-54 demo,
and Top 40 property KIOA, which slipped in both
teens and adults 18-34.

On the upswing apparently are several younger -
skewing stations. Top 40 entries KRNQ and KMGK
both went up approximately two shares overall, and
each moved up in terms of 18-34 shares. KMGK
picked up approximately seven shares 18-34 (while
KIOA was slipping in this demo) to tie KIOA for the
lead in adults 18-34, each with about 16% of this key
demo. KRNQ increased its share of adults 18-34 as
well, but made its biggest gains among teens, doubl-
ing its share and becoming the leading teen station
in the metro.

Des Moines's AOR station, KGGO, enhanced
its position in this report. The station gained almost
two shares of the 18-34 target and now has about
15% of this demo, just behind KIOA and KGMK.
KGGO's biggest gain came among young women,
as the station moved from about 8% of the women
18-34 up to approximately 13% of this group.

Average Persons 12+ Share Trends
Monday -Sunday. 6am-Midnight

0/N '78 AIM '79 OM '79
1 WHO -AM
2 KSO -AM
3 KRNT-AM
4 KLYF-FM
5 KIOA-AM
6 KMCK -FM
7 KCCO-FM
6 KRNO-FM
9 KC8C-AM

10 K ANY -FM
11 KL FM -FM
12 KDMI-FM
13

15.2
14.4
12.5
10.4
9.9
8.0
7.7
6.4
2.7
1.9
1.1
0.5

KSO -AM
WHO -AM
KLYP-FM
KIOA-AM
KRNT-AM
KMCK-FM
KRNQ-FM
RCG 0 -FM
KDMI -FM
KWKY-AM
KANY-FM
KL FM -FM
WOW -AM

17.4
14.9
12.9
11.9
11.7

7.5
7.5
6.2
1.5
1.2
1.0
0.7
0.5

WHO -AM9'm16.1
KL YF -FtlattA10 .8
KRNT-AMP:410.6
KSO -AM(C) 10.3
KI0A-AM9 10.1
KMCK -FM(*) 9.5
KRNQ-FM1RI 9.3
KCCO-FHpa 7.3
KL Fat -FHPAI 2.8
KCBC-AMPA) 1.5
KWRY-AMPL) 1.5
KANY-FMRNA 0.8
RDMI-FMMIA 0.5

Average Persons Trends/Rankings
Total 12 -1 -
PA -S, (tam -Midnight

POP( 00) : 2752
0/N '78 AIM '79 0/N '79

1 WHO -AM
2 KSO -AM
3 KRNT-AM
4 KLYF-FM
5 KI OA -AM

57
54
47
39
37

KSO -AM
WHO -AM
KLYF-FM
(10 A -AM
KRNT-AM

70
60
52
48
47

WHO -AM
KLYF-FM
KR NT -AM
KSO -AM
KI0 A -AM

64
43
42
41
40

IA*, &1 Oam
1 WHO -AM
2 KSO -AM
3 KRNT-AM
4 KIOA-AM
5 KMCK-FM

WHO -AM
KSO -AM
KR NT -AM
K 10 A -AM
KLYF-FM

WHO -AN
KRNT-AM
KSO -AM
KI0 A -AM
KMCK-FM

PA -F, 3-7pm

1 KSO -AM
2 WHO -AM
3 KIOA-AM
4 KLYF-FM
5 KMCK -FM

KSO -AM

WHO -AM
KLYF-FM
KR NT -AM

WHO -AM
X10 A -AM
KSO -AM
KLYF-FM
KR NT -AM

Teens
m-S,6am4Aidnight
POP( 00 ): 345

0191'78 AIM '79 0/N '79
1 (MCI( -FM
2 KIOA-AN
3 KRNQ-FM

KMCK -FM
KIOA-AM
KR NO -FM

(RHO -FM
KMCK -FM
K I0A-AM

IA*, 8-10am
1 DICK -FM
2 KIOA-AM
3 KCCO-FM

M -F, 3-7pm
1 KMCK-F M
2 KIOA-AM
3 KRNQ-FM

KMCK-FM
KIOA-AM
KRNQ-FM

K 10 A -AM
KMCK-FM
KR NO -FM

KRNQ-FM
K TO A -AM
KMCK-FN

KIOA-AM
KMGK-FM
KR NO -FM

Adults 18-34
MS, 8im-Midnight
POP( 00 ) : 1044

OIN '78 ANA '79 OIN '79

1 KIOA-AM
2 KCCO-FM
3 KRNQ-FM
4 KRNT-AM
5 KSO -AM

KIOA-AM
KRNQ-FM
KCC 0-F M
KSO -AM
KMCK-FM

KIOA-AM
KMCK -FM
(CC 0 -FM
KR NO -FM
KSO -AM

M -F, 8-10am
1 MA -AM
2 KSO -AM
3 KMCK-FM
4 KRNT-AM
5 KCCO-FM

KIOA-AM
KSO -AM
KRNQ-FM
KMCK -FM
KCCO-FM

K TO A -AM
KM CE -FM
KCC 0 -FM
KRNO- FM
KR NT -AM

M -F, 3-7pm
1 KI OA -AM
2 (660 -FM
3 KRNQ-FM
4 KSO -AM
5 KRNT-AM

KIOA-AN
KGGO-FM
KRNQ-FM
WHO -AM
RSO -AM

KIOA-AM
KCC 0 -FM
KMCK-FM
KRNQ-FM
KSO -AM

Adults 25-54
m-S,6am-MidnIght
POP( 00): 1303

OIN '78 AIM '79 OIN '79
1 KSO -AM
2 KRNT-All
3 KLYF-FM
4 WHO -AM
5 KIOA-AM

1 KSO -AM
2 KRNT-AM
3 WHO -AM
4 KI 0A -AN
5 KLYF-FM

KSO -AM
KLYF-FM
KR NT -AM
WHO -AM
RIOA-AM

KSO -AM
WHO -AM
KR NT -AM
KLYF-FM
KI0 A -AM

KRNT-AM
KLYF-FM
KSO -AN
WHO -AM
KIOA-AM

KR NT -AM
KSO -AM
WHO -AM
K TO A -AM
KLYF-FM

11-F, 3-7pm
1 KSO -AM
2 KLYF-F11
3 KRNT-AM
4 WHO -AM
5 KIOA-AM

RSO -AM
KLYF-FM
WHO -AM
KR NT -AM
K TO A -AM

KSO -AM
KR NT -AM
KLYF-FM
K IO A -AM
WHO -AM

Cume Persons Trends/Rankings
Total 12+
PA-S,Sam-Midnleht

POP( 00) : 2752
OIN '78 AIM '79 OIN '79

1 KIOA-AM
2 WHO -AM
3 KRNT-AM
4 (SO -AM
5 KLYF-FM

902
839
807
666
624

WHO -AM
K IOA-AM
KRNT-AM
KLYF-FM
KSO -AM

903
824
742
701
658

WHO -AM
K I0 A -AM
KR NT -AM
KRNQ-FM
KSO -AM

970
837
771
645
611

PA -F, 8.10am

1 WHO -AM
2 KI 0A -AM
3 KRNT-AM
4 KSO -AM
5 10-1CK -FM

WHO -AM
KI0 A -AM
KRNT-AM
KSO -AM
K MCK-FM

WHO -AM
K IO A -AM
KRNT-AM
RSO -AM
KRNO-FM

PA -F, 3-7pm

1 KI OA -All
2 RSO -AM
3 WHO -AM
4 KLYF-FN
5 KRNT-AM

K 10 A -AM
WHO -AM
KSO -AM
KLYF-FM
KRNO-FM

K I0 A -AM
WHO -AM
KRNQ-FM
KSO -AM
KRNT-AM

Teens
M -S, Gam -Midnight

POP(00): 345
OIN '78 AIM '79 OIN '79

1 DICK -FM
2 KI OA -AM
3 KRNO-FM

RIOA-AM KIOA-AM
KMCK-FM KRNO-FM
KRNQ-FM KMCK-FM

M -F, 8-10am
1 (PICK -FM
2 KI OA -AM
3 KCCO-FM

KMCK -FM
K I0 A -AM
KRNO-FM

KR NO -FM
K IO A -AM
KMCK -FF1

M -F, 3-7pm
1 KMCK-FM
2 KI OA -AM
3 KRNQ-FM

RIO A -AM.
KMCK
KRNQ-FM

K I0 A -AM
KRICK-FM
KRNO- FM

Adults 18-34
m -s, 8am-Midnight

POP(00): 1044
OIN '78 AIM '79 0/N '79

1 KIOA-AM
2 KICK -FM
3 KRNT-AM
4 KRNO-FM
5 KCCO-FM

KI0 A -AM
(RHO -FM
KCC 0 -FM
KMGK-FM
WHO -AM

K IO A -AM
KRNQ-FM
KMCK -FM
KCCO-FM
WHO -AM

PA-F.6-10am

1 KIOA-AM
2 KMCK -FM
3 KRNT-AM
4 KRNQ-FM
5 KSO -AM

KIOA-AM
KRNO-FM
WHO -AM
KMCK -FM
KCC 0 -FM

K 10 A -AM
KRNO-FM
KMCK -FM
(CC 0 -FM
KR NT -AM

PA -F. 34pm
1 KI OA -AM
2 RCGO-FM
3 KRNQ-FM
4 KANT-AM
5 (MCI( -FM

K IOA -AM
KRNQ-FM
KG CO -FM
KM 6K -FM
WHO -AM

K TO A -AM
KR NO -FM
(MCI( -FM
KCCO-FM
KSO -AM

Adults 25-54
m -s, Gam -Midnight

POP( 00 ): 1303
OIN '78 AIM '79 0/N '79

1 KRNT-AM WHO -AM WHO -AM
2 KSO -AM KLYF-FM KRNT-AM
3 WHO -AM KSO -AM KIOA-AM
4 KIOA-AM KRNT-AM KSO -AM
5 KLYF-FM KIOA-AM KLYF-FM

M -F, 8-10am
1 RSO -AM
2 KRNT-AM
3 WHO
4 KIOA-AM
5 KLYF-FM

WHO -AM
KSO -AM
KRNT-AM
KI0 A -AM
KLYF-FM

KR NT -AM
WHO -AM
K I0 A -AM
KSO -AM
KLYF-FM

PA -F, 3-7pm
1 KSO -AM
2 KIOA-AM
3 KRNT-AM
4 WHO -AM
5 KLYF-F II

KSO -AM
WHO -AM
KLYF-FM
K 10 A -AM
KRNT-AM

KSO -AM
KIOA-AM
KRNT-AM
WHO -AM
K LY F -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

2.0
RL

Format Legend
A-AOR, B-Rlark, BB -Big Band, BM -Beau-

tiful Music, C -Country , CL -Classical, D-
Dancemusic, J -Jazz, PA -Miscellaneous,
N -News. 0 -Oldies, PA-Pop:Adult, R -
Rock, RI -Religious, S -Spanish, T -Talk

YOU CAN
ORDER MORE

COPIES OF

only $12.50 each
SEE ORDER FORM



Detroit
METRO RANK

OIN '79 Market Overview
Expanded Sample Frame implementation hit Detroit for the first time in the

0/N '79 survey, and as a result a much higher diary return was received. Ar-
!Aron sampled an additional 700 people and got back about 350 more diaries
than in the previous book. Some stations, such as P/A leader WJR, suffered
slumps, and felt that the ESF impact might have hurt them. On the other hand,
other stations which skew 45+, such as WWJ and WXYZ, had stable or better
books than in the previous sweep. Country WCXI also did very well in the 0/N '79
results.

There was a higher return of diaries from the 12-34 demos in this book,
and this may have affected such stations as WRIF, ABC's AOR station. How-
ever, not every rock property benefited from the additional diary input - CKLW
and WMJC both saw their overall and 18-34 shares slip.

Even though the station slipped in 12+ share, WJR remains the leader by
far. This clear -channel powerhouse easily stayed on top among 25-54 and 35-64
adults.

The new number two station in the Motor City is AOR WRIF. In the past
several books, WRIF had been on the downslide or had flat numbers, but the
0/N '79 sweep saw a definite rebound for this station. WRIF gained almost three
shares among adults 18-34 to surpass WWWW and lead in this demo with over
an 11 share. Bolstering the WRIF effort was a media campaign built around TV,
newspaper, and billboards. Bumper stickers were also given out to help the sta-
tion's visibility, and its "DREAD" rock 'n' roll army reached 100,000 members.

News station WWJ slipped slightly in terms of 12+ share but remained
viable with the older -skewing audiences. WWJ dropped mainly among adults
25-54 but still scored well 35+.

Biggest mover towards the top of the heap in this report was Golden West's
WCXI. The station has the Country market virtually to itself, facing competition
only from CKLW-FM. WCXI virtually tripled its share of 25-54 adults now up to
the 7% range, second only to WJR.

Stations which didn't fare so well include CKLW and WMJC. Both are strong
in the 18-34 demographic, but each saw its share decline in this key target.
CKLW especially saw its 18-34 share drop by a third compared to the previous
book. CKLW has been trying to recycle the huge AM drive audience that tunes
in for Dick Purtan, but without much success in this past report. Even the spots
cut by Dick & Bert to encourage Purtan's listeners to stay with the station didn't
appear to have been much help.

Two stations on the upswing are ABC's WXYZ and Metromedia's WOMC.
P/A WOMC was able to improve its 12+ share by increasing its audience among
both the 18-34 and 25-54 demos. News/Talk WXYZ improved its 25-54 by a
third and was one of the top 35+ stations also.

Other stations worthy of note include WTWR, which saw its Oldies/Top 40
format continue to gain listeners; WWWW, formerly the leading AOR, which saw
its hold on the young adults slip; and WDRQ, which seems to be on the upswing
since its change back to a Top 40 format (from Dancemusic).

AseragePemons121-ShanaTrends
Monday -Sunday, 6am Modnight

POP (00):
OIN '78

35667
JIF '79 ANA '79 JIA '79 OIN '79

1 WJC -AM 13.6 WJR -AM 13.5 WJR -AM 13.3 WJR -API 14.2 lint -A140,0,110.1
2 CKLW-AM 5.5 WWJ -AM 8.1 WWWW-FM 6.1 WWJ -AM 6.3 WRIF-FM (A) 6.4
3 WAIX-FM 5.4 CKLW-AM 6.3 CKLW-AM 5.6 WMJC-FM 6.1 WWJ -AM 98 6.1
4 WRIF-FM 5.2 WXYZ-AM 5.3 WMJC-FM 5.5 WWWW -FM 6.0 WC XI -AM (G) 5.6
5 WJI B -AM 5.1 WWWW -FM 5.0 WXYZ-AM 5.2 CKLW-AM 5.5 WMJC-FM 5.0
6 WN IC -FM 5.0 WRIF-FM 4.8 WILY -AM 4.8 WRIF-FM 4.8 WXYZ-AM (N) 4.6
7 WOMC-FM 5.0 WJR -FM 4.5 WRIF-FM 4.6 WJR -FM 4.4 WWWW-FM(A) 4.5
8 WWJ -AM 4.7 WABX-FM 4.2 WOMC -FM 4.5 WC ZY -FM 4.0 CKLW-AM P) 4.5
9 WWJ -FM 4.3 WOMC -FM 4.1 WJR -FM 4.3 WXYZ-AM 3.9 WOMC -FM (A)4.3

10 WXYZ-AM 4.2 WNIC -FM 4.0 WABX-FM 3.9 WWJ -FM 3.8 WJR -FM (814) 4.0
11 WJR -FM 4.2 WJLB-AM 3.8 WJLB-AM 3.8 WNIC-FM 3.5 WTWR -FM (0) 3.8
12 WDRQ-FM 4.2 WWJ -FM 3.6 WCZ Y -FM 3.8 WABX-FM 3.3 WWJ -FM (BM) 3.8
13 WWWW-FM 4.2 WDR Q -FM 3.4 WNIC -FM 3.3 WTWR-FM 3.3 WDR Q -FM a') 3.6
14 WC Z Y -FM 3.6 WJZZ-FM 3.1 WJZZ-FM 3.2 WOMC-PM 3.1 WNIC-FM (A) 3.5
15 WJZZ-FM 3.3 WCZY-AM 2.7 WWJ -FM 3.1 WDR 0 -FM 3.0 WCZY -FM (Bm) 3.3
16 WMJC-FM 2.6 WC Z Y -FM 2.7 WDR Q -FM 2.7 WJZ Z - FM 3.0 WAB X -FM (A) 3.3
17 WCZY-AM 2.5 WMJC-FM 2.2 WCZ Y -AM 2.6 WJL B -AM 2.9 WJZ Z -FM 3.2
18 WGPR-FM 2.1 WC HB-AM 1.9 WCXI-AM 2.6 WCXI-AM 2.0 WJL B -AM PP) 3.0
19 WCHB-AM 2.0 CKLW-FM 1.8 WTWR -FM 2.0 WCH B -AM 2.0 WAND-AM(0) 1.7
20 WHND -AM 1.1 WHND-AM 1.8 WCI1B-AM 1.5 WC Z Y -AM 1.9 WLBS -FM (B) 1.6
21 WTWR-FM 1.0 WGPR -FM 1.2 WGPR -FM 1.3 WHND-AM 1.6 WGPR-FM OP 1.6
22 WMZK-FM 0.9 WCXI-AM 1.2 WLBS -FM 1.2 WGPR-FM 1.2 WC H B -AM (8) 1.6
23 WCXI-AM 0.9 WTWR -FM 1.1 WHND-AM 1.2 WWKR-AM 1.2 WC Z Y -AM OW 1.2
24 CKLW-FM 0.8 WQRS-FM 0.9 CKLW-FM 1.2 CKLW-FM 1.1 C EL W -FM (c) 0.9
25 WWKR-AM 0.8 WWKR-AM 0.7 WWKR-AM 0.7 WLBS -FM 0.7 WMZK -FM (m) 0.9
26 WQRS -FM 0.5 WE XL -AM 0.7 WQR S -FM 0.6 WMZK -FM 0.4 WQR S- FM MI 0.9
27 WIIVG-FM 0.5 WIID-AM 0.5 WMZK-FM 0.6 WEXL-AM 0.4 WBFG-FMGW 0.7
28 WI1D -AM 0.4 WICZ K -FM 0.5 WI ID -AM 0.5 WC AR -AM 0.4 WWKR-AM (PA) 0.6
29 WHL S -AM 0.4 WHL S -AM 0.4 WTAC -AM 0.4 WMUZ-FM 0.3 WFIL -AM (A) 0.530 WMCZ-FM 0.3 WLBS -FM 0.3 WMUZ-FM 0.4 WQR S -FM 0.3 WC AR -AM FA) 0.4
31 WMUZ -FM 0.3 WBFG-FM 0.4

T018112 -1 -
PA -S, Barn -Midnight

POP (00 ): 35667

53

a)
r -
co

I--
Cr

'79
C

JIAOIN '78 JIF '79 AIM '79 CLOIN '79 LLI

I WJR -AM 769 WJR -AM 803 WJR -AM 810 WJR -AM 856 WJR -AM 605 I
2 CKLW-AM 311 WWJ -AM 483 WWWW -FM 373 WWJ -AM 380 WRIF-FM 380 (130
3 WABX-FM 304 CKLW-AM 374 CKLW-AM 340 WMJC-FM 366 WWJ -AM 362 z
4 WRIF-FM 294 WXYZ -AM 313 WMJC-FM 335 WWWW -FM 360 WCXI-AM 334 1..=

5 WJLB-AM 285 WWWW -FM 296 WXYZ-AM 316 CKLW-AM 334 WMJC-FM 298 <
6 WNIC-FM 284 WRIF-FM 286 WWJ -AM 289 WRIF-FM 289 WXYZ-AM 273 CC
7 WOMC-FM 282 WJR -FM 268 WRIF-FM 278 WJR -FM 268 WWWW -FM 271 CC

cc8 WWJ -AM 265 WABX-FM 250 WOMC-FM 274 WCZ Y -FM 241 CKLW-AM 267 cc
9 WWJ -FM 241 WOMC -FM 247 WJR -FM 260 WXYZ-AM 237 WOMC -FM 257

10 WXYZ -AM 237 WN IC -FM 239 WABX-FM 234 WWJ -FM 229 WJR -FM 238
IA*, 8-10am

I WJR -AM WJR -AM WJR -AM WJR -AM WJR -AM
2 CKLW-AM WWJ -AM CKLW-AM WWJ -AM WWJ -AM
3 WWJ -AM CKLW-AM WWJ -AM CKLW-AM CKLW-AM
4 WJLB-AM WWWW -FM WWWW-PM WMJC-FM WCXI-AM
5 WXYZ-AM WJLB-AM WMJC-FM WJR -FM WRIF-FM
6 WRIF-FM WXYZ-AM WXYZ-AM WWWW -FM WXYZ-AM
7 WWWW-FM WJR -FM WOMC -FM WRIF-FM WOMC -FM
8 WOMC -FM WWJ -FM WJL B -AM WXYZ-AM WMJC-FM
9 WNIC-FM WOMC -FM WRIF-FM WWJ -FM WN IC -FM

10 WABX-FM WRIF-FM WCXI-AM WOMC -FM WWWW -FM

Average Persons Trends/Rankings

Mf, , 3-7pm

1 WJR -AM
2 WNIC-FM
3 WABX-FM
4 WOMC-FM
5 WRIF-FM
6 WWJ -AM
7 WDRQ-FM
8 WWJ -FM
9 CKLW-AM

10 WJR -FM

WJR -AM
WWJ -AM
CKLW-AM
WJR -FM
WRIF-FM
WAS X -FM
WRY Z -AM
WWWW-FM

WOMC -FM
WNIC-FM

WJR -AM
WWWW -FM

WMJC-FM
WOMC -FM
WJR -FM
WRIF-FM
WAB X -FM
WWJ -AM
WC Z Y -FM
CKLW-AM

Teens
M -s, Bam-Midnight
POP (00): 4939

OIN '78 JIF '79 AIM '79

1 WDRQ-FM WDRQ-FM WWWW -FM
2 WRIF-FM WRIF-FM WRIF-FM
3 WWWW-FM WWWW -FM WAB X -FM

WJR -AM
WMJC-FM
WWJ -AM
WWWW -FM

CKLW-AM
WJR -FM
WRI F -FM
WWJ -FM
WC ZY -FM
WNIC -FM

WRI F -FM
WJR -AM
WWJ -AM
WCXI-AM
WMJC-FM
WOMC -FM
WWWW -FM
WDRQ-FM
WJR -FM
WCZY -FM

JIA '79 0/N '79

WWWW -FM WRIF-FM
WRIF-FM WWWW-FM

WABX-FM WDR (3 --FM

N -F, 8-10am
1 WDRQ-FM WEIR Q -FM WWWW-FM

2 WWWW-FM WWWW -FM WRIF-FM
3 GRIP -FM WRIF-FM WAB X -FM

PA -F, 3-7pm
1 WDRQ-FM WDRQ-FM WWWW -FM

2 WAH X -FM WRIF-FM WRIF-FM
3 WRIF-FM WWWW-FM WJL B -AM

WMJC-FM
WWWW-FM

WRI F -FM

WWWW -FM

WMJC-FM
WAB X -FM

WDRQ-FM
WRIF-FM
WWWW -FM

WRIF-FM
WWWW-FM

WDR Q -FM

Adults 18-34

m -s, Gam -Midnight

POP (00): 12749
OIN '78 JIF '79 AIM '79 JIA '79 OIN '79

1 WABX-FM CKLW-AM WWWW -FM WWWW -FM WRIF-FM
2 WNIC-PM WWWW-FM WMJC-FM CKLW-AM WMJC-FM

3 WRIF-FM WAB X -FM CKLW-AM WMJC-FM WTWR-FM

4 WWWW-FM WRIF-FM WRIF-FM WRIF-FM WWWW -FM

5 CKLW-AM WNIC -FM WAB X -FM WNIC -FM CKLW-AM

6 WOMC -FM WOMC -FM WOMC -FM WTWR-FM WJZZ-FM
7 WXYZ-AM WJZ Z -FM WN I C -FM WJR -AM WABX-FM
8 WJLB-AM WJLB-AM WJZ Z -FM WABX-FM WOMC -FM

9 WJZ Z -FM WJR -AM WJR -AM WJZZ-FM WNIC -FM

10 WMJC-FM WMJC-FM WTWR -FM WOMC -FM WCXI-AM

N -F, 8-10am
1 CKLW-AM CKLW-AM CKLW-AM CKLW-AM CKLW-AM
2 WRIF-FM WWWW-FM WWWW -FM WRIF-FM WRIF-FM
3 WNIC-FM WJR -AM WMJC-FM WWWW -FM WMJC-FM
4 WWWW-FM WNIC -FM WJR -AM WJR -AM WWWW -FM

5 WXYZ-AM WJLB-AM WOMC -FM WMJC-FM WNI C -FM
6 WAD X -FM WRIF-FM WRIF-FM WTWR-FM WTWR-FM
7 WJR -AM WOMC -FM WJZZ-FM WNIC-FM WOMC -FM
8 WJLB-AM WAB X -FM WNIC-FM WOMC -FM WCXI-AM
9 WOMC -FM WWJ -AM WJL B -AM WABX-FM WJZZ -FM

10 WMJC-FM WCHB-AM WABX-FM WJZZ-FM WJR -AM
N -F, 3-7pm

1 WNIC-FM WABX-FM WMJC-FM C RI W -AM WRIF-FM
2 WAR X -FM WNIC -FM WWWW -FM WRIF-FM WMJC-FM
3 WRIF-FM WWWW -FM WAB X -FM WMJC-FM WTWR-FM

4 WWWW-FM WRIF-FM WRIF-FM WWWW -FM WABX-1(1-1

5 CKLW-AM CKLW-AM WOMC -FM WN I C -FM WOMC-FM

6 WOMC -FM WOMC -FM CKLW-AM WTWR-FM WJZZ-FM
7 WXYZ-AM WJZZ-FM WNI C -FM WOMC-FM WWWW -FM

8 WMJC-FM WJLB-AM WDR Q -FM WABX-FM WN IC -FM

9 WJLB-AM WJR -AM WJR -AM WJZZ-FM CKLW-AM
10 WDRQ-FM WMJC-FM WAND -AM WJR -AM WDR Q -FM

Adults 25-54
M -S, Barn -Midnight

FOP ( 00 ): 17417
0111'78 JIF '79 AIM '79 JIA '79 OIN '79

1 WJR -AM WJR -AM WJR -AM WJR -AM WJR -AM
2 CKLW-AM CKLW-AM WOMC -FM CKLW-AM WCXI-AM

3 WOMC -FM WWJ -AM CKLW-AM WMJC-FM WOMC -FM

4 WXYZ-AM WOMC -FM WMJC-FN WTWR-FM CKLW-AM
5 WJR -FM WJR -FM WJR -FM WWJ -AM WTWR-FM

6 WWJ -FM WXYZ -AM WCZY -FM WJR -FM WMJC-FM
7 WNIC-FM WJZZ-FM WCXI-AM WOMC -FM WWJ -AM
8 WJLB-AM WN IC -FM WWJ -FM WWJ -FM WWJ -FM
9 WJZ Z -FM WWJ -FM WXYZ-AM WC ZY -FM WXYZ-AM

10 WC Z Y -FM WCZ 7 -FM WWJ -AM WJZZ-FM WRIF-FM

Continued on Page 54



54 Detroit
0) IS-F.8-10am
I,-

0)
1 WJR -AM WJR -AM

ZP 2 CKLW-AM CKLW-AM

CC 3 WXYZ-AM WWJ -AM
C) 4 WJLB-AM WXYZ-AM
Cl. 5 WOMC-FM WOMC-FM
LLI 6 WWJ -AM WWWW-FM
CC- 7 WRIF-FM WJR -FM

0
:il 8 WJR -FM WWJ -FM

Z 9 WNIC-FM CKLW-FM
H 10 WJZZ-FM WJLB-AM
< M.F,3-7pm
CC

1 WJR -AM WJR -AM
CC
.0

2 WOMC-FM CKLW-AM

CC 3 CKLW-AM WWJ -AM
4 WNIC-FM WJR -FM
5 WWJ -FM WOMC-FM
6 WJR -FM WXYZ-AM
7 WXYZ-AM WNIC-FM
8 WWJ -AM WJZZ-FM
9 WCZY-FM WMJC-FM
10 WCZY-AM WCZY-FM

WJR -AM
CKLW-AM
WOMC-FM
WWJ -AM
WCXI-AM
WMJC-FM
WJR -FM
WCZY-FM
WJLB-AM
WCZY-AM

WJR -AM
WOMC-FM
WCZY-FM
WJR -FM
WMJC-FM
CKLW-AM
WNIC-FM
WWJ -FM
WWJ -AM
WCZY-AM

Continued from Page 53

WJR -AM
CKLW-AM
WWJ -AM
WOMC-FM
WMJC-FM
WTWR-FM
WJR -FM
WWJ -FM
WXYZ-AM
WCZY-FM

WJR -AM
WMJC-FM
CKLW-AM
WTWR-FM
WWJ -AM
WJR -FM
WWJ -FM
WOMC-FM
WCZY-FM
WJZZ-FM

WJR -AM
CKLW-AM
WCXI-AM
WOMC-FM
WWJ -AM
WRIF-FM
WXYZ-AM
WMJC-FM
WIWR-FM
WWJ -FM

WJR -AM
WOMC-FM
WCXI-AM
CKLW-AM
WCZY-FM
WTWR-FM
WMJC-FM
WWJ -AM
WWJ -FM
WJR -FM

Total 12+

M -S, Gam -Midnight

POP(00): 35667
OIN '78

1 WJR -AM
2 CKLW-AM
3 WRIF-FM
4 WWJ -AM
5 WXYZ-AM
6 WABX-FM
7 WWWW-FM
8 WNIC-FM
9 WJR -FM

10 WDRQ-FM

81-F,8,10am

1 WJR -AM
2 CKLW-AM
3 WWJ -AM
4 WRIF-FM
5 WWWW-FM
6 WXYZ-AM
7 WJLB-AM
8 WNIC-FM
9 WDRQ-FM

10 WABX-FM
Mf,3-7pm

1 WJR -AM
2 WRIF-FM
3 CRLW-AM
4 WABX-FM
5 WWJ -AM
6 WNIC-FM
7 WWWW-FM
8 WDRQ-FM
9 WJR -FM
10 WJLB-AM

11104
7670
6963
6252
5123
4997
4994
4866
4682
4611

Cume Persons Trends/Rankings

XF'79

WJR -AM
CKLW-AM
WWJ -AM
WRIF-FM
WDRQ-FM
WWWW-FM
WJR -FM
WXYZ-AM
WNIC-FM
WABX-FM

WJR -AM
WWJ -AM
CKLW-AM
WWWW-FM
WAIF -FM
WDRQ-FM
WXYZ-AM
WJLB-AM
WJR -FM
WNIC-FM

WJR -AM
CKLW-AM
WWJ -AM
WRIF-FM
WWWW-FM
WDRQ-FM
WJR -FM
WNIC-FM
WASX-FM
WXYZ-AM

9655
8453
7611
5941
5276
5114
4573
4356
4308
4195

AIM 71)

WJR -AM
CKLW-AN
WWJ -AM
WRIF-FM
WWWW-FM
WMJC-FM
WABX-FM
WXYZ-AM
WNIC-FM
WJR -FM

WJR -AM
C KLW-AM
WWJ -AM
WWWW-FM
WRIF-FM
WMJC-FM
WXYZ-AM
WJLB-AM
WNIC-FM
WJR -FM

WJR -AM
WWWW-FM
WWJ -AM
CKLW-AM
WRIF-FM
WMJC-FM
WABX-FM
WJR -FM
WNIC-FM
WXYZ-AM

12162
8067
6243
6187
5810
5214
4690
4533
4240
4139

J1A19

WJR -AM
CKLW-AM
WRIF-FM
WWWW -FM
WWJ -AM
WMJC-FM
WABX-FM
WNIC-FM
WJR -FM
WDRQ-FM

WJR -AM
C KLW-AM
WWJ -AM
WMJC-FM
WRIF-FM
WWWW-FM
WXYZ-AM
WJR -FM
WABX-FM
WJLB-AM

WJR -AM
WRIF-FM
WWWW-FM
C KLW-AM
WWJ -AM
WMJC-FM
WASX-FM
WNIC-FM
WTWR-FM
WJR -FM

0/N '79

12080 WJR -AM
709 1 WRIF-FM
6675 CKLW-AM
6149 WWJ -AM
6078 WWWW-FM
5625 WMJC-FM
5036 WDRQ-FM
4374 WNIC-FM
4207 WTWR-FM
3919 WXYZ-AM

WJR -AM
CKLW-AM
WWJ -AM
WRIF-FM
WMJC-FM
WXYZ-AM
WCXI-AM
WDRQ-FM
WNIC-FM
WWWW-FM

WRIF-FM
WJR -AM
WWWW -FM
WWJ -AM
WMJC-FM
WDRQ-FM
CKLW-AM
WNIC-FM
WOMC-FM
WTWR-FM

9166
6966
6562
6414
5477
5463
5071
4700
4466
4299

Teens
st-S,68m-Midnight

POP (00 ): 4939

0/N '78

1 WRIF-FM
2 WDRQ-FM
3 WWWW-FM
M-F,8-10mn
1 WDRQ-FM
2 WRIF-PM
3 WWWW-FM
18+,3-7pm

1 WDRQ-FM
2 WRIF-FM
3 WABX-FM

Adults 18-34

sis,ssm4memgm
POP(00): 12749

01N '78

1 WRIF-FM
2 CKLW-AM
3 WABX-FM
4 WNIC-FM
5 WWWW-FM
6 WXYZ-AN
7 WJR -AM
8 WMJC-FM
9 WDRQ-FM

10 WJZZ-FM

XF'79

WDRQ-FM
WRIF-FM
WWWW-FM

WDRQ-FM
WRIF-FM
WWWW-FM

WDRQ-FM
WRIF-FM
WWWW -FM

J1F '79

A/801'79

WWWW -FM
WRIF-FM
CKLW-AM

WWWW-FM
WRIF-FM
CKLW-AM

CKLW-AM
WRIF-FM
WWWW-FM
WNIC-FM
WABX-FM
WDRQ-FM
WOMC-FM
WJR -AM
WMJC-FM
WJZZ-FM

WWWW-FM
WRIF-FM
WASX-FM

A/1179

CKLW-AM
WRIF-FM
WWWW-FM
WMJC-FM
WJR -AM
WASX-FM
WNIC-FM
WJLB-AM
WDRQ-FM
WOMC-FM

JIA '79 0/N '79

WRIF-FM
WWWW -FM
WABX-FM

WRIF-FM
WWWW-FM
WABX-FM

WRIF-FN
WDR Q -FM

WWWW-FM

WWWW-FM
WRIF-FM
WABX-FM

JIA '79

WRIF-FM
CKLW-AM
WWWW-FM
WMJC-FM
WJR -AM
WABX-FM
WNIC-FM
WTWR-FM
WDRQ-FM
WJZZ-FM

WRIF-FM
WDRQ-FM
WWWW -FM

WR/F-FM
WWWW-FM
WDRQ-FM

OIN '79

WRIF-FM
WWWW-FM
CKLW-AM
WMJC-FM
WTWR-FM
WASX-FM
WNIC-FM
WJZZ-FM
WDR Q -FM
WOMC-FM

M-F,&10am
1 CKLW-AM
2 WRIF-FM
3 WWWW-FM
4 WNIC-FM
5 WABX-FM
6 WXYZ-AM
7 WJLB-AM
8 WJR -AM
9 WMJC-FM
10 WOMC-FM
Mf,3-7pm

1

2

3

4
5

6

8

7

10

WRIF-FM
WABX-FM
WNIC-FM
CKLW-AM
WWWW-FM
WMJC-FM
WITZ-AM
WOMC-FM
WJLB-AM
WDRQ-FM

CKLW-AM
WWWW-FM
WNIC-FM
WRIF-FM
WABX-FM
WJR -AM
WDRQ-FM
WWJ -AM
WOMC-FM
WJLB-AM

CKLW-AM
WRIF-FM
WASX-FM
WWWW-FM
WNIC-FM
WDRQ-FM
WOMC-FM
WJZZ-FM
WMJC-FM
WJL S -AM

CKLW-AM
WWWW-FM
WRIF-FM
WMJC-FM
WNIC-FM
WJR -AM
WOMC-FM
WASX-FM
WJLB-AM
WDRQ-FM

WWWw-FM
WRIF-FM
WMJC-FM
CKLW-AM
WABX-FM
WNIC-Fm
WJR -AM
WAND -AM
WOMC-FM
WDR Q -FM

CKLW-AM
WRIF-FM
WWWW-FM
WMJC-FM
WTWR-FM
WJR -AM
WABX-FM
WNIC-FM
WJZZ-FM
WOMC-FM

CKLW-AM
WRIF-FM
WMJC-FM
WTWR-FM
WWWW -FM
WNIC-FM
WJZZ-FM
WONC-FM
WASX-FM
WDR Q -FM

WRIF-FM WR/F-FM
WWWW-FM WWWW-FN
CKLW-AM WTWR-FM
WMJC-FM WMJC-FM
WTWR-FM WABX-FM
WN/C-FM WNIC-FM
WABX-FM WDRQ-FM
WDRQ-FM CKLW-AM
WJR -AM WJZZ-FM
WONC-FM WOMC-FM

Adults 25-54
hi -S. Barn -Midnight

POP(00):
OIN '78

17417

1 WJR -AM
2 CKLW-AM
3 WXYZ-AM
4 WWJ -AM
5 WJR -FM
6 WNIC-FM
7 WOMC-FM
8 WRIF-FM
9 WWJ -FM
10 WMJC-FM
PA -F,8 -108m

1

2

3

4

5

6

7

8

9

10

WJR -AM
CKLW-AM
WXYZ-AM
WWJ -AM
WJR -FM
WJLB-AM
WRIF-FM
WNIC-FM
WOMC-FM
WWJ -FM

XF'79

WJR -AM
CKLW-AM
WWJ -AM
WOMC-FM
WJR -FM
WXYZ-AM
WDRQ-FM
WNIC-FM
WWJ -FM
WRIF-FM

WJR -AM
CKLW-AM
WWJ -AM
WOMC-FM
WXYZ-AM
WWJ -FM
WJR -FM
WNIC-FM
WDRQ-FM
WCZY-AM

AMA '79 NA '78 OIN '79

WJR -AM WJR -AM WJR -AM
CKLW-AM CKLW-AM CKLW-AM
WWJ -AM WMJC-FM WWJ -AM
WMJC-FM WWJ -AM WMJC-FM
WOMC-FM WTWR-FN WOMC-FM
WJR -FM WJR -FM WIWR-FM
WXYZ-AM WOMC-FN WRIF-FM
WCZY-FM WNIC-FM WDRQ-FM
WWJ -FM WRIF-FM WJR -FM
WDRQ-FM WJZZ-FM WXYZ-AM

WJR -AM WJR -AM WJR -AM
CKLW-AM CKLW-AM CKLW-AM
WWJ -AM WWJ -AM WWJ -AM

WOMC-FM WMJC-FM WOMC-FM
WMJC-FM WJR -FM WMJC-FM
WJR -FM WTWR-FM WRIF-FM
WCZY-FM WOMC-FM WCXI-AM
WJLB-AM WJZZ-FM WTWR-FM
WCXI-AM WRIF-FM WXYZ-AM
WNIC-FM WWWW-FM WWJ -FM

M4,34pm

1 WJR -AM
2 CKLW-AM
3 WNIC-FM
4 WWJ -AM
5 WOMC-FM
6 WXYZ-AM
7 WJR -FM
8 WWJ -FM
9 WMJC-FM
10 WJLB-AM

WJR -AM WJR -AM WJR -AM WJR -AM
CKLW-AM WMJC-FM CKLW-AM WOMC-FM
WWJ -AM WWJ -AM WMJC-FM CKLW-AM
WJR -FM CKLW-AM WWJ -AM WMJC-FM
WOMC-FM WONC-FM WTWR-FM WWJ -AM
WNIC-FM WCZY-FM WJR -FM WTWR-FM

WXYZ-AM WJR -FM WOMC-FM WDRQ-FM
WWJ -FM WWJ -FM WNIC-FM WRIF-FM
WMJC-FM WXYZ-AM WWJ -FM WCXI-AM
WDRQ-FM WCXI-AM WDRQ-FM WJZZ-FM

Format Penetration Chart
Based On Total Persons 1 2 +
Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, 0-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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El Paso METRO RANK

)IN '79 Market Overview
The story in El Paso seems to have two major

iighlights - some of the instability in the market dur-
tg the A/M '79 sweep has settled and stations have
ebounded as a result; and the successful stations
vete often those that spent less on advertising for
his book than they had for the spring survey.

Diary return in this book was much better, espe-
nally in the 18-34 demos, which suffered in the
VM '79 results. As a result, the No. 1 Top 40 station
INT, has rebounded from its poor showing in the

.pring Although the station spent ad dollars on TV

.nd billboards, the total budget was much less than
or the A/M '79 sweep. On -air, the music list was
ghtened and new personalities came on in the morn-
ig and nighttime shifts. KINT almost doubled its pre -
'bus teen share (more than 30% in the 0/N '79 re-
.utts), and moved up two shares in the adults 18-34
:el to recapture the top spot in that demo.

The new number two station in the market is
;ountry KHEY. KHEY made significant strides, mov-
ig up more than four 12+ shares and almost doubl-
y its 25-54 share (now in the 18 range, tops in
he metro). KHEY used TV (less than last book) and
iewspaper ads to promote itself with an ad budget
hat was the same as was used for the A/M sweep.
Jot much on -air promotion was done, but there was
new afternoon drive personality for this book.

Other stations which scored well in this report in-
:lude the other Country station, KLOZ, and Top 40

KLOZ more than doubled its 12+ and 35+
hares, while KFIM saw its share of the 18-34 aud-
snce increase by more than 50%.

Beautiful Music KEZB had a stable book overall
iven though its share of the 25-54 audience slipped
>y 25%. More significant losses were suffered by
ipanish KAMA, Top 40 KELP, and the AOR's, KLAO
Ind KPAS. KLAQ's teen and female numbers re-
nained stable, but its young men figures dropped by
nore than 50%.

Average Persons 12 t Share Trends
selorday -Sunday. 6am-Midnight

'OP( 00) 3413
0/N '78 AIM '79 OIN '79

1 KAMA-AM
2 KI -FM
3 KPAS-FM
4 KEZP-FM
S KHEY-AM
6 F.ELF-AM
7 580K -AM

KFIM-FM
9 KSET-FM
0 KL 02 -FM
1 KTSM-AM
2 KROL-AM
3 KTSM-FM
4 KSET-AM
5 KAMA-FM
6 XEJ -AM
7 XEFV-AM
8 KLAO-FM
9 KINT-AM
0 SEP -AM
1 EISO-AM
2 XCJC-AM

13.5
12.1
11.1

9.7
8.9
6.3
4.6
4.2
3.4
3.2
2.6
2.6
2.2
2.0
2.0
1.8
1.8
1.6
1.4
1.4
1.4
0.4

KAMA-AM
KELP -AM
KLAQ-FM
KEZB -FM
KINT-FM
KHEY-AM
KSET-FM
KPAS -FM
KFIM-FM
KROD-AM
KTSM-AM
K SET -AM
KAMA-FM
XEJ -AM
KLOZ-FM
KK OL-AM
KTSM-FM
XRO K -AM
XE WI -AM
XEFV -AM

11.6
9.7
9.5
8.9
8.1
7.3
6.1
4.5
4.1
3.9
3.7
3.6
3.4
3.2
2.4
2.4
1.6
1.0
0.6
0.6

KINT-FM(n) 12.1
KHEY-AM(C) 11.7
KAMA-AM(s) 9.5
KEZB-FM(SM( 8.9
KELP-AM(R) 8.2
KSFT-FMR8 5.9
KFIM-Fm(19 5.9
KLOZ-FM(c) 5.6
KL AQ-F MAI 5.4
KPAS-FM(A) 4.1
XEJ -AMFM 3.3
KROD-AMIPA) 3.0
KSET-AMIDI 3.0
KTSM-AM(N) 2.4
KAMA-FM(5) 2.2
KTSM-FM(848 2.0
KI SO-AM064 2.0
XEFV -AMIN) 1.7
KKOL-AMIPA) 0.9
X ROK-AMM 0. 7
XEWC-AMR9 O. 7

Averace Persons TrendslRankings
Total 12

M -s, 6am Midnight

POP( 00 ): 578
0181'78 AIM'79 OIN'79

1 KAMA-AM 67 KAMA-AM 59 KINT-FM
2 KINT-EM 60 KELP -AM 49 KHEY-AM
3 KPAS-FM 55 KLAn-FM 48 KAMA-AM
4 KEZB-FM 48 KEZB-FM 45 KEZB-FM
5 KHEY-AM 44 KINT-FM 41 KELP -AM

56
54
44
41
38

M-F,8-10am
1 KHEY-AM
2 KINT-FM
3 KAMA-AM
4 KEZB-FM
5 KPAS-FM

KHEY-AM
KAMA-AM
KEZB -FM
KINT-FM
KELP -AM

KHEY-AM
KELP -AM
KAMA-AM
KINT-FM
KEZB-FM

Teens
61-S, Gam -Midnight

POP( 00 ) : 528

OIN '78 AIM '79 OIN '79

1 KINT-FM
2 KPAS-FM
3 KELP -AM

KELP -All
KINT-FM
KSET -FM

KINT-FM
KELP -AM
KLAQ-FM

PA -F, 6-10am
1 KI NT -FM
2 KELP -AM
3 XROK-AM

KSET -FM
KELP -AM
KINT-FM

KIST -FM
KELP -AM
K SET -AM

M -F, 3-7pm
1 KINT-FM
2 KPAS-FM
3 XROK-AM

KINT-FM
KELP -AM
KLAQ-FM

K INT-FM
KELP -AM
KSET -FM

Adults 18-34

61-S, Gam -Midnight

POP( 00) : 1391
OIN '78 AIM '79 OIN '79

1 KPAS-FM
2 KINT-FM
3 KFIM-FM
4 KAMA-AM
5 KHEY-AM

KLAQ-FM
KINT-FM
KELP -AM
KPAS-FM
KFIM-FM

KINT-FM
KFIM-FM
KELP -AM
KSET -FM
KLAQ-FM

M -F, 6.10am
1 KPAS-FM
2 KHEY-AM
3 KINT-FM
4 KEZB-FM
5 KAMA-AM

KINT-FM
KLAQ-FM
KELP -AM
KHEY-AM
KSET-AM

KELP -AM
KHEY-AM
KFIM-FM
KINT-FM
KEZB-FM

M -F, 3-7pm

1 KINT-FM
2 KPAS-FM
3 KFIM-FM
4 XR0K-AM
5 KHEY-AM

Adults 25-54
M -S, 6am-Midnight

POP( 00 ): 1626
ON '78

KLAO-FM
KELP -AM
KINT-FM
KROD-AM
KHEY-AM

AIM '79

K INT-FM
KELP -AM
KF IM -FM
KLAO-FM
KSET-FM

OIN '79

1 KEZB-FM
2 KAMA-AM
3 KHEY-AM
4 KINT-FM
5 KLOZ-FM

KEZB-FM
KAMA-AM
KHEY-AM
KELP -AN
KINT-FM

KHEY-AM
KAMA-AM
KEZI-FM
K LO Z -FM
KELP -AM

M -F, 6-10am
1 KNEY-AM
2 KEZB-FM
3 KAMA-AM
4 KINT-FM
5 KLOZ-FM

KHEY-AM
KEZB-FM
KINT-FM
KAMA-AM
KELP -AM

KHEY-AM
KAMA-AM
KEZB-FM
KELP -AM
KLOZ-FM

M -F, 3-7pm
1 KEZB-FM
2 KHEY-AM
3 KAMA-AM
4 KINT-FM
5 KLOZ-FM

KEZB-FM
KELP -AM

Y -AM
KINT-FM
KTSM-AM

KHEY-AM
KEZB-FM
KELP -AM
KLOZ-FM
KAM A -AM

Cume Persons TrendslRankings
Total 12-1

FA -S, 6am-Midnight

POP( 00 ) : 3413
0/N18 AIM'79

1 PINT -FM 936 KELP -AM
2 KELP -AM 714 KINT-FM
3 KHEY-AM 697 KHEY-AM
4 XROK-AM 672 KAMA-AM
5 KEZB-FM 648 KEZB -FM

819
754
609
533
501

OIN '79

KINT-FM
KHEY-AM
KELP -AM
KSET-FM
KEZB-FM

1005
703
657
561
548

M -F, 6-10am
1 KINT-FM
2 KHEY-AM
3 KELP -AM
4 KEZB-FM
5 KAMA-AM

KELP -AM
KHEY-AM
KAMA-AM
KINT-FM
KEZB-FM

KINT-FM
KHEY-AM
KELP -AM
KEZB -FM
KAMA-AM

PA -F, 3-7pm

1 KINT-FM
2 KEZB-FM
3 KIIFY-AM
4 KPAS-FM
5 X ROK-AM

KELP -AM
KINT-FM
KLAO-FM
KHEY-AM
KEZB-FM

KINT-FM
KHEY-AM
KELP -AM
KEZB-FM
KSET -FM

Teens
M -S, Gam -Midnight

POP( 00 ) : 528

OIN '78 AIM '79 OIN '79

1 KINT-FM
2 XROK-AM
3 KELP -AM

KINT-FM
KELP -AM
KLAQ-FM

KINT-FM
KELP -AM
KSET-FM

M -F, 6-10am
I KINT-FM
2 XROK-AM
3 KELP -AM

KELP -AM
KINT-FM
K LAO -FM

KINT-FM
KELP -AM
KLAQ-FM

M -F, 3-7pm
1 KINT-FM
2 XROK-AM
3 KELP -AM

KELP -AM
KINT-FM
KLAQ-FM

KINT-FM
KELP -AM
KSET-FM

Adults 18-34

M -S, 6am-Midnight

POP( 00 ): 1391

OIN '78 AIM '79 OIN '79

M -F, 6.10am
1 KPAS -FM
2 KINT-FM
3 KELP -AM
4 KHEY-AM
5 XROK-AM

KELP -AM
KINT-FM
KLAQ-FM
KPAS -FM
KHEY-AM

KINT-FM
KELP -AM
KFIM-FM
KHE Y -AM
KROD-AM

M -F, 3-7pm
1 KINT-FM
2 KPAS-FM
3 XROK-AM
4 KHEY-AM
5 KELP -AM

KELP -AM
KINT-FM
KPAS-FM
KLAO-FM
KROD-AM

KINT-FM
KELP -AM
KFIM-FM
KSET-F11
KPAS-FM

Adults 25-54
M -S, tism-Midtight

POP( 00): 1626
OIN '78 AIM '79 ON '79

1 KHEY-AM KELP -A11 KHEY-AM
2 KEZB-FM KHEY-AM KAMA-AM
3 KELP -AM KAMA-AM KINT-FM
4 KINT-FM KEZB-FM KEZB -FM
5 KAMA-AM KINT-FM KLOZ-FM

IA -F, 6-10am
1 KHEY-AM
2 KEZB-FM
3 KAMA-AM

KELP -AM
5 KINT-FM

KHE V -AM
KELP -AM
KAMA-AM
KEZB-FM
KTSM-AM

KHEY-AM
KAMA-AM
KEZB-FM
KELP -AM
KLOZ-FM

M -F, 3-7pm
1 KHEY-AM

2 KEZB-FM
3 KINT-FM
4 KELP -AM
5 KAMA-AM

KELP -AM
KHEY-AM
KEZB-FM
KINT-FM
KAMA-AM

KHE Y -AM
KEZB-FM
KLOZ-FM
KELP -AM
KTSM-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend

A-AOR. B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous.
N -News, 0.Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

PA -F, 3-7pm
1 KINT-FM
2 KEZB-FM
3 KAMA-AM
4 KHE.Y-AM
5 KPAS-FM

KELP -AM
KLAO-FM
KINT-FM
KEZB -FM
KHEY-AM

KINT-FM
KHEY-AM
KEZB-FM
KELP -AM
KSET -FM

1 KINT-FM
2 KPAS-FM
3 XROK-AM
4 KELP -AM
5 KHEY-AM

KELP -AM
KINT-FM
KPAS -FM
KHEY-AM
KLAO-FM

KINT-FM
KELP -AM
KFIM-FM
KPAS -FM
KSET-FM
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:Eugene -Springfield NI -F, 8-10am

1 FUCK -AM
2 KATR-All
3 KFFD-AM
4 KPNW-AM
5 KCPF-Am

KATR-At'
K ICE -AM
EP. F -Al'
KPNW-AP
VP NW -FM

1(11C 11 -A /1

EPNW-F1'
KPNW-AN
KAT P -Al'
El EL -FM

COr METRO RANK

I -

cc

g
PA -F, 3-7pm

1 KID F -M'
2 KPN W- AM

3 KPNW-F11
4 KUCK-AN

KPNW-FII
KPNW-All
)(PP F -Al'
KZEL-F

KPNW-FN
KZ E L -FN
KEE D -All
KSND-1'11

0/N '79 Market Overview
co Four stations made significant gains to lead this
z market in overall shares. Beautiful Music KPNW-FM 5 K END -At! KUCN-AM EP N11 -AN

Fa moved further ahead and strengthened its hold on
lr the top rung. P/A station KUGN-AM. AOR KZEL, and
cc

Teens
PA -S. Sam -Midnight

P01(00): 265
03 Country KEED all took sizable upward swings.
cc 01/1'78 AIM '79 OIN '79

1 KEDE-A1! El OF -All KP OF -ANKPNW-FM surpassed sister station KPNW to be-
come the new leader among adults 25-54. It went
from approximately 13% to a leading share of more

2 KIND -Ft!
3 KASH-AM

)(SNP -FM
K20.1. -F.`:

KSND-FP
It ASP -AM

M -F, 8-10am

than 16% among the key demographic target. Out- 1 KBDF -AM ERDE-AN KRDF-AM
2 KSND-FM KSND-F11 KSND-FN

side advertising for KPNW-FM utilized TV exclusively,
and more ad money was spent for this book than for

3 KASH-AM KATR -All KASH-AM
PA -F, 3-7pm

1 KBDF-AM FLOC -MI KR OF -AM
the A/M '79 sweep. 2 KIND -Ft) KSND-F11 KSND-FM

P/A station KUGN moved up two notches overall 3 KASH-A11 KZF L-1(11 KASH-AN

Adults 18-34

IM -S, earn -Midnight

POP( 00) : 906
and now ranks second in Eugene, 12+. KUGN's
biggest boost came from a 25% increase in its

share of the 25.54 demo. KUGN is now the number 0/N '78 AIM '79 OIN '79

1 KSND-FM KZ EL -FM KZEL-Flttwo 25-54 station in the market.
2 KBDF-All KR OF -At: KIND -FM

For the second consecutive book AOR station 3 KASH-AM KSND-FM KPNW-AM

KZEL has garnered a substantial increase in its
overall and 18-34 shares. KZEL moved from about

4 KUGN-F11
5 KUGN-AM

KPNW-AN
KUCN-AN

KR IF -All
KASH-AM

M -F, 6-10am

17% of the 18-34 market to almost a 22% share 1 KUCK-All KZ E KZEL-F1

in this book. Advertising for KZEL was concentrated
2 KATR-All
3 KBDF-All

KBDF-AM
KSND-FM

K Ill D -FM
EP NW -All

on TV, with bumper stickers also given out in the 4 KSND-F11 KPNW -All KBDF-AM

community. On -air promotions consisted of "rock
5 K EPD -AM KATR -AM KASH-MI

M -F, 3-7pm

trivia" contests and giveaways of tickets to front 1 )(EDF-All KZ EL -I-11 KZ EL-FI9

row seats at concerts.
2 KZEL -FM
3 KASH-AM

KP. DF-AM
KPNW -A (1

KIND -FM
EP KW -AN

Moving from eighth to fourth overall was Country 4 KUCK-F11
5 KSND-FN

KASH-AN
ESNO-Ft1

KB OF -A11
Kill -F

KEED. KEED added substantially to its 25-54 and Adults 25-54

35+ audiences, accounting for most of the 12+ M -S, Gam -Midnight

share gain of more than four points. The station POP( 00 ) : 1027

used a multimedia campaign, with 35% of the dol-
OIN '78 AIM '79 OIN '79

lars going into TV, 60% into billboards, and the rest
1 KPNW-Ft:
2 KEED-All

KPNW-AM
EP NW -F M

KPNW-FM
KIIG N -AM

into newspaper ads. The overall ad total was in- 3 KPNW-A11 KATR -AM KPNW-A11
4 KIICN-All KUCK-AM KEE. D -All

creased as compared to the spring book. On -air,
KEED hired a new afternoon drive air personality,
and the station rotated its top country oldies faster,

5 KATR-All )(FE D -AM KATR -AN

M -F, 8-10am
1 KUGN-AN
2 KEED-AM

KATR -Alt
EP NW -All

K IC N -AM
KPNW-All

in a power rotation. 3 KATR-All KUCK-All KATR -AM

Two stations which lost considerable ground in
the 0/N '79 survey were Top 40 KBDF and P/A

4 KPNW-Alt
S KPNW-FM

EP NW -FM
KEE D -All

KPNW-FII
KEE. D -AM

M -F, 3-7pm

KPNW-AM. KBDF lost across the 12-34 spectrum
1 KPNW-AM
2 KPNW-Ft1

EP NW -AM
KPNW-FM

EP NW-FM
KPNW-All

- teens were the lowest share in years - and the 3 KEED-AM KUCK-AN KUCK-AM

station's share of 18-34 adults was cut virtually in
half. Top 40 competitor KSND was able to remain

4 KBDF-AM
5 KUGN-AN

KATR-AM
KEE D -AM

KEE D -AN
KZEL-FM

steady in these demos, and thus by comparison
had a good book. KPNW-AM saw about 20% of its

Cume Persons Trends/Rankings
Total 12 +

25-54 share go elsewhere, although the station is
stilt very strong in this demo. The major defection

MS, 8am-Midnight

POP( 00): 2178
came from male listeners. 019'78 AIM'79 019'79

1 KUCN-AM 751 KBDF-AM 574 KUCK-AM 704
2 KBDF-AM 590 K 11C N -AM 559 KPNW-FM 525
3 KEED-AM 470 ESND-1,11 485 KPNW-AM 512AveragePersons12+Shanarends
4 KPNW-AM 439 KPNW-AM 464 KR OF -AM 477

Monday -Sunday, 6am-Midnight 5 KSND-FM 430 KP NW -FM 433 KIND -FM 471
POP( 00 ) 2178

6-10am
OIN'7a AIM '79 OIN '79

1 KICK -AM KUCK-AN 1(11119 -AN
I 1(1101 -AM 12.2 KPNW-FM 12.8 KPNW-FM(9191 5 .0 2 KBDF-A11 KBP F -All KPNW-Al'
2 KPNW-FM 11.9 KRDF-All 11.5 KUCK-MIMI 2.1 3 KAT R -AN EPNW-All KPNW-F19
3 KEDF-All 10.8 K PKW 10.8 KZEL-F1146111.5 4 KFFP-All KATE -All KSND-FM
4 KF FD -AM 10.2 KUG 11 -All 9.5 KEE D -AM ICI 9.4 5 KPNW-All MSND-FM KZEL-Flt
5 KPNW-AN 10.2 KZ E I, -FM 9.1 KPNW-AM Em) P M -F, 3-7pm
6 KATR-AU 10.2 KAIR-AM 8.8 vsN0-F9 09 8.2

1 KRDF-Ail KR OF -AM Kr Eli -F
7 KSND-FM 7.8 KIND -FN 8.1 KATR -AMAPA) 7.1

2 KUCK-All KI1C N -All K DF-AM
I KASH-AN 6.R KEE D -AM 5.1 KPDF-A1,179 6.8

3 KPNW-Ali KPKW-All KS NO -FM
9 KZEL-FN 4.7 KASH-AM 3.7 KASII-An 09 4.4 4 KSND-FM K SND-F II EP NW -Al'

10 KUCK-FM 4.4 K ORE -AM 3 . n KUCN-FM1A1 2.9
5 K PNW-F11 KP NW -FM rucN-All

11 KORE-AM 1.4 IMO N-Ft1 2.7 YORE -AVON 2.1
12 K EMC -FM 1.0 PAND-All 1.r Y.00 -A:, P9 1.2 Teens
13 KNNF-All 1.0 8W1L-AM 0.7 KXL -Am WA 1.2 M -S, Sam -Midnight
14 KCO -AN 0.7 VP MC -F 9 POP( 00): 265
15 0110 -At. PM) 0.6

OIN '78 AIM '79 OIN '79
Average Persons Trends/Rankings

1 KBDF-All KBDF-AM KEDF-AN
Total 12+ 2 KSND-FM KSND-Ftt KSND-FN
M -S, Sam -Midnight 3 KASH-AN KASH-All KAS H -M1

POP( 00): 2178 M -F, 8-10am

OIN '78 AIM '79 OIN '79 1 KBDF-All
2 KIND -FM

KED F -All
KSND-F):

KBDF-AM
KSND-FM

1 KUCK-AM 36 EP NW -F 38 EP NW -FM 51 3 KASH-All KASH-All KASH-AM
2 K NM -Pm 35 KP OF -AN 34 KUCN-Al' 41 M -F, 3-7pm
3 K Et)F-M4 32 EP NW -Mt 32 KZFL-FM 39 1 KBDF-All KB OF -All K OF -AM
4 KEF.D-At1 30 )(PC 61-A M 2E KFE 0-Ati 32 2 KIND -FM EON P -FM KSND-EM
5 KPNW'-All 30 KZE 11 27 KPNW-AI' 30 3 KASH-All KASH-AM KASH-AM

Adults 18-34
N -S, gam -Midnight

POP( 00 ) : 906

OIN '78 AIM '79 OIN '79

1 KBDF-8,1'
2 KU1N-All

KSND-F11
4 KASH-All
5 KUON-F1'.

KP DF-AM
KIND -FM
KZ F. L-1,1"
KASH-AM
KUGN-AM

KZEL-FM
KS 90-1(11
KB D F -Al`
KUCK-All
KASH-AM

PA -F, 8-10am

1 KBDF-AM
2 KSND-Fm
3 KASH-AM
4 KU CI -AM
5 KAT R -AM

KR DF-AM
KSND-FM
KZ E L -F11
KUCM-At1
KASH-A11

KZ EL -F II

KSND-FM
VP NW -AM
KR OF -All
KASH-AM

M -F, 3-7pm
1 KBDF-AM
2 KSKD-F11
3 KUCK-F:1
4 KASH-AM
5 KZEL-1,11

KZ EL -F11
KSKP-FM
Y.B IF -All
KUCK-AM
KPNW-All

KZEL-FN
El OF -AM
K SK D -F I!
KASH-Mt
KPNW-AM

Adults 25-54
M -S, Sam -Midnight

POP( 00 ) : 1077
OIN '78 AIM'79 OIN '79

1 KUCN-A1( KM N -A11 KUCN-All
2 KEFD-AN KPNW-At' KPNW-F11
3 KPNW-All KPNW-Ft! KPNW-A1!
4 KATR-Al' KATR -AM KEE D -All
5 KBDF-AM KSND-FM KSND-Ft1

M -F, 8-10am
1 KUCN-All
2 KATR-All
3 KFFD-All
4 KPNW-AP
5 KPNW-1(11

KUCK-AM
EP NW -Al'
KATR -AM
KPNW-FM
KEE D -A11

KUCN-AM
EP NW -At!
EP KW -FM
WEED -AM
KATR -Al!

M -F, 3-7pm
1 KPNW-AM
2 KUCN-AM
3 KPNW-FM
4 KBDF-AM
5 KEEP -AM

KUC N -Alt
EP NW -All
KPNW-FM
KEE 0 -AM
KIND -FM

KPNW-FM
KPNW-AM
KI'C N -AM
KEEP -AM
KIPP-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music. C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News. 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Ft. Lauderdale-
Hollywood
DIN '79 Market Overview

One of the stranger market situations, Ft. Lauder-
iale's results for the 0/N '79 are probably influenced
remendously by the impact of the first Expanded
'sample Frame survey in this market. Arbitron got
Sack about 140 more diaries in this book than in
he A/M '79 survey, but the demo return is the key
sere. Not only did the ESF technique fail to get bet-
:er diary return from younger demos, it appears as
though the opposite happened - older demos had
a much higher diary return rate. Stations with an
appeal to older demos should be expected to do
better, and Beautiful Music WLYF rode this crest
to a big 12+ share.

The diary return anomalies are amazing. Arbitron
got back only 23 men 18-24 diaries in the A/M '79
sweep, a poor return. But in the fall, with ESF (a
technique designed to obtain better men 18-24
diary sampling), only 12 diaries came back from this
demographic. These 12 diaries represent 42,000
men 18-24 in the metro, so each had an average
cume value of 3500 men 18-24. This is much high-
er than usual and can lead to very unstable esti-
mates for any stations which appeal to the young-
er male demos. Diary return among 18-34 adults
on the whole was poorer, so this book is likely to
reflect some quirky numbers.

Not only is there lower representation of the
18-34 demos, but the diary return among persons
65+ is high. 33% of all the returned diaries are
from persons 65+, so stations with an older appeal
should have done better. Some did.

Beautiful Music WLYF zoomed up to a 12+ share
of 16.1, up three points from the station's last
effort. With this latest book WLYF is tops among
adults 25-54 and dominant 35+.

Rocker WHYI (Y100) took the big tumble in this
survey, no doubt related to the diary return anomaly
outlined above. Although the station's 12+ share
dropped almost three points, WHYI's presence re-
mained strong in 18-34, maintaining a share in the
13 range.

Another station that skews older, like WLYF, is
Beautiful Music WKQS. WKQS jumped into third
place overall in this book with most of its numbers
concentrated in the 55+ demos. WKQS does have
strength in the 25-54 and 35-64 demos, but these
numbers did not jump enough to cover entirely the
12+ rise. The rest came from 65+ persons.

Other major stations which showed significant

AveragePersons124-ShareTrends
Monday,.Sunday , 6am.Midnight
POP( 00): 7917

OIN '78 AIM '79 0/N '79

1 WLYF-FM
2 WHYI-FM
3 WAXY -FM
4 WFTL-AM
5 WINZ-AM
6 WKQS-FM
7 WI OD -AM
8 WSHE-FM
 WYOR-FM

10 WWWL-FM
11 WAIA-FM

WGMA-AM
13 WRBD-AM
14 WTM I -FM
15 WNWS-AM
16 WMJX-FM
17 WINZ-FM
18 WGBS-AM
19 WVCG-AM
20 WSDO-FM
21 WQAM-AM
22 WWOK-AF
23 WSBR-AM
24 WCAT-AM
75 WLOD-AM
76 WSRF-AM
27 WCKO-FM
28 WEXY -AM
29

13.3
10.3

7.1
6.2
6.0
5.5
5.4
3.8
3.7
3.5
3.3
3.3
2.9
2.6
2.4
2.3
2.3
2.1
1.9
1.7
1.6
1.6
1.3
0.9
0.7
0.5
0.4
0.4

WLY F -FM
WHY I -FM
WINZ -AM
WAIA-FM
WIOD-AM
WNWS-AM
WFTL-AM
WKQS-FM
WAXY -FM
WRBD-AM
WSHE -FM
WYOR-FM
WWWL-FM
WVCG-AM
WGBS-AM
WC MA -AM

WTMI-FM
WK AT -AM
WQAM-AM
WINZ-FM
WPIP-AM
WEXY-AM
WMJX -FM
MEAT -FM
WCKO-FM
WSDO-FM

13.2
10.3
9.6
7.6
5.0
4.7
4.5
4.2
4.1
4.0
3.6
2.6
2.3
2.0
2.0
2.0
2.0
2.0
1.9
1.5
1.5
1.3
1.2
1.1
1.0
0.9

WLYF-FM0L416.1
WHY I -FM 06 7.6
WOOS-FM(0M 6.8
WINZ-AM RA 6.5
WAIA-FM(PA) 6.2
WIOD-AM(PA) 5.0
WFTL-AMMAI 4.5
WWWL-FM /A) 3.7
WAXY-FM(81 3.5
WYOR -FM OM 3.5
WNWS-AM94 3.2
WRBD-A1166 3.0
W INZ-FM(m 2.4
WCKO-FM(R) 2.1
WSRF -AMP 1.9
WPIP-AM6174 1.9
WGRS-AMOM 1.9
WSHE -FM(A) 1.8
WMJX -FM68 1.6
WTMI-FMICM 1.6
WYCG-AMA 1.6
WE XY-AMn 1.4
WKAT-A1101 1.2
WSDO-FM)) 1.1
WQAM-AMM 1.0
WWOK-AM(C) 0.9
WSBR-AM)) 0.8
WEAT-FMRIM 0.4
WGMA -AMP 0.4

movement include news station WINZ, which drop-
ped three shares; P/A station WAIA, which dropped
a notch as a 25-54 station remains on top of the
18-34 stack; and AOR WWWL , which saw its
share of 18-34 more than double, from the mid -
five range to over 11% of the market.

P/A stations WIOD and WFTL remained stable,
while Black WRBD saw 25% of its total audience
disappear (mainly women listeners). In summary,
broadcasters in the Ft. Lauderdale metro might
hope the next measurement of their market is based
on a more realistic representation of all the popu-
lation groups in the area, not heavily skewed older
as in this report.

Average Persons Trends/Rankings
Total 12+
M -S, Gam -midnight

POP( 00) : 7917
OIN '78 AIM '79 OIN '79

1 WLYF-FM 172
2 WHYI-FM 133
3 WAXY -FM 92
4 WFTL-AM 80
5 WINZ-AM 77

WLY F -FM
WHYI-FM
WINZ-FM
WAIA-FM
WIOD-AM

191
142
132
104

68

WLY F -FM
WHY I -FM
WKOS-FM
WINZ-AM
WAIA-FM

224
106

95
91
86

PA -F, 6-10am
1 WLYF-FM
2 WFTL-AM
3 WINZ-AM
4 WHYI -FM
5 WIOD-AM

WINZ-AM
WHY I -FM
WLY F -FM
WAIA-FM
WF TL -AM

WLY F -FM
WINZ-AM
WHYI-FM
WFTL-AM
WKQS-FM

M-F,3-7pm
1 WHYI-Fli
2 WLYF-FM
3 WAXY -FM
4 WKQS-FM
5 WFTL-AM

WLY F -FM
WHY I -FM
WA IA -FM
WINZ-AM
WAXY -FM

WLY F -FM
WKQS-FM
WHYI-FM
WAIA-FM
WYOR -FM

Teens
M -S, Gam- Midnight

POP ( 00 ) : 766

OM '78 AIM '79 0)N '79

1 WHYI -FM
2 WRBD-AM
3 WMJX-FM

WHY I -FM
WSHE -FM
WRBD-AM

WHYI-FM
WCK 0 -FM
WRBD-AM

, 6.10am
1 WHYI -FM
2 WRBD-AM
3 WMJX-FM

WHY I -FM
WAXY -FM
WWWL-FM

WHYI-FM
WC K 0 -FM

WRBD-AM
PA -F, 3.7pm

1 WHYI-FM
2 WMJX-FM
3 WAXY -FM

WHYI-FM
WRBD-AM
WSHE -FM

WRBD-AM
WCKO-FM
L711Y1-FM

Adults 18-34

m-s,6am-Midnight

POP ( 00 ) : 2111
0/N '78 AIM '79 OIN '79

1 WAXY -FM
2 WHYI-FM
3 WSHE-FM
4 WWWL-FM
5 WINZ-FM

WAIA-FM
WHY I -FM
WAXY -FM
WSHE -FM
WWWL -FM

WA IA -FM
WHY I -FM
WWWL-FO
WAXY -FM
WINZ-FM

PA -F, 6-10am
1 WAXY -FM
2 WHYI -FM
3 WSHE-FM
4 WWWL-FM
5 WQAM-AM

WA IA -FM
WHY I -FM
WSHE-FM
WAXY -FM
WIOD-AM

WA IA -FM
WHY I -FM
WAXY -FM
WWWL-FM

WKOS-FM
PA -F, 3-7pm

1 WAXY -FM
2 WHYI -FM
3 WWWL-FM
4 WSHE-FM
5 WINZ-FM

WA IA -FM
WAXY -FM
WHY I -FM
WSHE -FM
WWWL-FM

WA IA -FM
WWWL-FM
WAXY -FM
WHYI-FM
WSHE-FM

Adults 25-54
M -S, Sam -Midnight

POP ( 00 ) : 3143
OIN '78 AIM '79 0/N '79

1 WAXY -FM
2 WKQS-FM
3 WHYI-FM
4 WLYF-FM
5 WIOD-AM

WHY I -FM
WA IA -FM
WLY F -FM
WINZ-AM
WAXY -FM

WLY F -FM
WHY I -FM
WA IA -FM
WFTL-AM
WIOD-AM

M -F, 6-10am
1 WAXY -FM
2 WIOD-AM
3 WHYI -FM
4 WFTL -AM
5 WLYF-FM

1.1-F, 3-7pm

1 WAXY -FM
2 WHYI-FM
3 WKQS-FM
4 WLYF-FM
5 WYOR-FM

WHY I -FM
WA IA -FM
WINZ-AM
WLY F -FM
WIOD-AM

WLYF-FM
WAIA-FM
WHYI-FM
WAXY -FM
WINZ -AM

WHYI-FM
WLY F ri
WF T L -AM
WAIA-FM
WAXY -FM

WLY F -FM
WHYI-FM
WA IA -FM
WAXY -FM
WFTL-AM

Cume Persons Trends/Rankings
Total 12+

fa-s,13am-MidnIght

POP ( 00 ) : 7917
OIN'78 AM '79 0161'79

1 WHYI -FM
2 WLYF-FM
3 WIOD-AM
4 WINZ-AM
5 WAXY -FM

1944
1790
1551
14111

925

WHYI-FM
WINZ-AM
WLY F -FM
WIOD-AM
WA IA -FM

1927
1882
1761
1159
1090

WLY F -FM
WHYI-FM
WINZ-AM
WIOD-AM
WKQS-FM

1791
1755
1514
1295
1271

IA -F, 6-10am
1 WHYI-FM WINZ-AM WLYF-FM
2 WINZ-AM WHYI-FM WINZ-AM
3 WLYF-FM WLYF-FM WHY I -FM
4 WIOD-AM WIOD-AM WKOS-FM
5 WFTL-AM WAIA-FM WFTL-AM

PA -F, 3-7pm
1 WHYI -FM MI -FM WLYF-FM
2 WLYF-FM WLYF-FM WHYI-FM
3 WINZ-AM WINZ-AM WKOS-FM
4 WKQS-FM WAXY -FM WA IA -FM
5 WAXY -FM WKOS-FM WINZ-AM

Teens
M-S,6am-Midnight
POP ( 00) : 766

OIN'78 AIM'79 OIN'79

1 WHYI -FM
2 WMJX-FM
3 WRBD-AM

WHY I -FM
WSHE -FM
WAXY -FM

WHY I -FM
WCKO-FM
WRBD-AM

M -F, 6-10am
1 WHYI -FM
2 WMJX-FM
3 WRBD-AM

WHY I -FM
WGBS-AM
WI HZ -FM

WHYI-FM
WCKO-FM
WINZ-FM

61-F, 3-7pm
1 WHYI-FM
2 WMJX-FM
3 WSHE-FM

WHYI -FM
WRBD-AM
LOGES -AM

WHY I -FM
WCKO-FM
WRBD-AM

Adults 18-34

m -s, Gam -midnight

POP( 00) : 2111
OIN '78 AM '79 OIN'79

1 WHY I -F M WHYI-FM WHYI-FM
2 WAXY -FM WAXY -FM WAIA-FM
3 WQAM-AM WAIA-FM WWWL-FM
4 WSHE-rM WSHE-FM WAXY -FM
5 WWWL-FM WWWL-FM WINZ-FM

PA -F, 6-10am

1 WHYI-FM
2 WAXY -FM
3 WQAM-AM
4 WSHE-FM
5 WWWL-FM

WHY I -FM
WA IA -FM
WQAM-AM
WSHE-FM
WAXY -FM

WA IA -FM
WHYI-FM
WAXY -FM
WWWL-FM
WQAM-AM

FA -F, 3-7pm
1 WHYI-FM
2 WAXY -FM
3 WWWL-FM
4 WINZ-FM
5 WSHE-FM

WHY I -FM
WAXY -FM
WA IA -FM
WSITF.-FM
WWWL-FM.

WA IA -FM
WHYI-FM
WWWL-FM
WAXY -FM
WSHE-FM

Adults 25-54
m -s, Gam -Midnight

POP( 00): 3143
OIN '78 AIM '79 OIN'79

1 WHIT -FM
2 WIOD-AM
3 WLYF-FM
4 WAXY -FM
5 WINZ-AM

WHYI-FM
WINZ -AM
WAIA-FM
WLY F -FM
WAXY -FM

WHYI-FM
WA IA -FM
WIOD-AM
WLY F- FM
WAXY -FM

M -F, 6-10am

1 WHYI
2 WLYF-FM
3 WOOD -AM
4 WINZ-AM
5 WGMA-AM

WHY I -FM
WINZ-AM
WLY F -FM
WA IA -FM
WIOD-AM

WHY I -FM
WAIA-FM
WLY F -FM
WFTL-AM
WOOD -AM

FA -F, 3-7pm
1 WHY' -FM
2 WAXY -FM
3 WLY F -FM
4 WOOS -FM
5 WIOD-AM

WHYI-FM
WLY F -FM
WA IA -FM
WAXY -FM

WWII -FM
WA IA -FM
WLYF-FM
WAXY -FM
WQAM-AM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, 88 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Ft. Wayne
a> METRO RANK

I-

LI ON '79 Market Overview
cc
ci) Between the A/M sweep and the 0/N '79 survey,0
z the game of "musical call letters" and "musical for-

mats" was played by some stations. However, one
cr set of calls that hasn't changed is WOWO, and the
cc

dominance of the station is unchanged too.cc
Westinghouse's P/A giant gained approximately

two shares 12+ for the station's best showing in
recent years. The major gain came from adults 18-
34. WOWO's share among this target increased by
33% to almost a 24 share of the young adult market.

Among the rest of the stations here's the score-
card: after the A/M '79 book WMEE-AM changed
formats from Top 40 to Country and changed calls
to WQHK. However, there still is a WMEE, but now
it is an FM station. WMEF (like the former WMEE-
AM, owned by Pathfinder Communications), a for-
mer Beautiful Music station, picked up the WMEE
calls and went Top 40. To fill the Beautiful Music
void a new set of calls, WEZV, came into play and
assumed the BM format.

Interestingly, the share formerly attained by WMEF
when it was a Beautiful Music station appears to
have gone to WEZV now that it has assumed that
format. WEZV is second 12+ and 25-54 to WOWO.

When WMEE was an AM station it was the leading
rocker. Now that WMEE is on the FM band it is still
the leading Top 40 attraction and a close second to
WOWO among adults 18-34. The chief Top 40
competition, WPTH, dropped almost five share points
overall and lost about 30% of its 18-34 audience,
compared to A/M '79. The Country scene is a new
ballgame with the emergence of WQHK. WQHK
ranks fifth in the market overall and is third among
25-54 adults. The Country competition, WLYV, has
seen its 12+ share cut in half and its standing
among adults 25-54 cut by two-thirds.

(Note: WADM-AM-FM are fully simulcast during
the time WADM-AM is on -air.)

Average Persons 12+ Share Trends
Monday -Sunday, Gam -Midnight

POP ( On) : 2992
OIN'78 AIM'79 01N '79

1 WOWO-AM 25.8 WOWO-AM 24.6 WOWO-AM1PA126.7
2 WMEE -AM 15.2 WMEF-FM 17.2 WEZV-FEIMM117.1
3 WMEF-FM 15.2 WPTH-FM 12.7 WMEF -F HIM 13.9
4 WPTH-FM 14.1 WMEE-AM 12.5 WPTH-F1-101 8.0
5 WXKE-FM 11.2 WXXE-FM 9.7 WORK -AMC) 7.1
6 WLYV-AM 5.4 WLYV-AM 4.4 WXKF -FM1A1 6.4
7 WCL -AM 1.6 WCL -AM 3.2 WCL -AMMA1 3.6
8 WIFF -AM 1.3 WJR -AM 1.7 WLYV-AM1C1 2.1

WCMX-FM 0.9 WA PM -FM 1.3 WIFF-AMMI 1.6
10 WADM-FM 0.7 WIFF-AM 1.3 CKLW-AMM1 1.4
11 WJR -AM 0.4 WFWR-AM 1.1 WJR 1.4
12 WLW -AM 0.8 WAPM-FM(PAI 0.2
13 WMAQ-AM 0.6 WA DE -A Et(PA1 0.2
14 WAWK-FM 0.4
15 WCMX-FM 0.4
16 WARM -AM 0.4
17 WAWK-AM 0.2

Average Persons Trends/Rankings
Total 12 t

6am-Midnight

POP( 00 ) : 2992
OIN'78 AIM'79 0/N '79

1 WOWO-AM
2 WMEE -AM
3 WMEF-FM
4 WPTH-FM
5 WXKF.-FM

115
68
68
63
50

WOWO-AM
WMEF-FM
WPTH-FM
WMEE -AM
WXKE-FM

116
91
60
59
46

WOWO-AM
WEZV-FM
WMEE-FM
WPTH-FM
WQHK-AM

117
75
61
35
31

al -F, 8-10am
1 WOWO-AM
2 WMEE -AM
3 WMEF-FM
4 WPTH-Flt
5 WXKE-FP.

WOWO-AM
WMEE -AM
WMEF-FM
WPTH-FM
WXKE-FM

WOWO-AM
WHIM.. -FM
WEZV-FM
WPTH-FM
WQHK-AtI

M-F,3qpm
1 WMEE-AM
2 WOWO-AM
3 WMEF-FM
4 WPTH-FM
5 WXKE-FM

WOWO-AM
WMEF-FM
WMEE-AM
WPTH-FM
NIKE -FM

WOWO-AM
WF.Z V -FM
WMEE -FM
WPTH-FM
WQHK-AM

Teens
PA -S, Gam -Midnight

POP ( 00 ) : 413

OIN '78 AIM '79 01N '79

1 WMEE -AM
2 WPTH-Ft1
3 WOWO-AM

WMEE -AM
WPTH-FM
WOWO-AM

WMEE-F
WOWO-All
WPTH-FM

M -F, 8-10am
1 WMEE -AM
2 WPTH-FM
3 WOWO-AM

WHIM -AM
WOWO-AM
WPTH-FM

CHEF -FM
WOWO-AM
WPTH-F11

M -F, 3-7pm
1 WPTH -FM
2 WMEE -AM
3 WOWO-AM

WIFE -AM
WPTH-FM
140110 -AM

WMEE-FM
WPTH-FM
WOWO-AM

Adults 18.34
04-s, Gam -Midnight

POP( 00 ) : 1098
OIN '78 AIM '79 0/N '79

1 WXKE-FM
2 WMEE-AM
3 WPTH-FM
4 WOWO-AM

5 CHEF -FM

WX KE -FM
WPTH-FM
1404/0 -AM
WMEE -AM
WMEF-FM

WOWO-AM
WMEE -FM
WPTH-F11
WX KE

WEZV-FM
PA -F, 8-10am

1 WOWO-AM
2 wxice-rn
3 WPTH-FM
4 WMEE-AM
5 WMEF-FM

WOWO-AM

WPTH-FM
WMEE-AM

WXKE-FM
WMEF-FM

WOWO-AM
WMEE -FM
WXKE -FM
WPTH-FM
WEZ V -FM

M -F, 3-7pm

1 WXKE-FM
2 WIFE -AM
3 WPTH-FM
4 WOWO-AM
5 WMEF-FM

WXKE-FM
WMEE -AM
WOWO-AM

WPTH-FM
WMEF-FM

WMEE -FM
WOWO-AM
WITH -FM
WEZ V -FM
WXKF. -FM

Adults 25-54
M -S, 6arn-Midnight

POP( 00 ): 1393
OIN '78 A/M '79 OIN '79

1 WOWO-AM
2 CHEF -FM
3 WITH -FM
4 WMEE -AM
5 WLYV-AM

WOWO-AM
WMEF-FM
WPTH-FM
WMEE-AM
WLYV-AM

WOWO-AM
WE2V-FM
W OH K -AM
WPTH-FM
WMEE-FM

11-F, 8-10am
1 WOWO-AM
2 WMEF-FM
3 WPTH-F1-1
4 WHIM -AM
5 WLYV-A1-1

WOWO-AM
WHEF-FM
WMEE -AM
WPTH-FM
WLYV-AM

WOWO-AM
WEZV-FM
WQIIK-AM
WMEE -FM
WPTH-FM

M -F, 3-7pm
1 WOWO-AM
2 WMEF-FM
3 WPTH-FM
4 WMEE -AM
5 WXKE -FM

COCO-Alt
WMEF-FM
WHIM -AM
WLYV-AM
WITH -FM

WOWO-AM
WEZV -FM
WORK -AM
WMEE -FM
WPTH-FM

Cume Persons Trends/Rankings
Total 12+
M -S, Gam -Midnight

POP(00): 2992
OIN'78 AIM'79 OIN '79

1 WOWO-AM
2 WMEE-AM
3 WPTH-FM
4 CHEF -FM
5 WXKE-FM

1626
1159
956
724
460

WOWO-AM
WMEE -AM
WPTH-FM
WMEF-FM
WXKE-FM

1721
1058

913
819
469

WOWO-AM
WMEE-FM
WEZV-FM
WPTH-FM
WORK -AM

1869
820
756
748
627

M -F, 8-10am
1 WOWO-AM
2 WMEE -AM
3 WPTH-FM
4 WEIEF-FM
5 WXKE-FM

WOWO-AM
WMEE -AM
WPTH-FM
WMEF-FM
WXKE-FM

WOWO-AM
WHIM -Fri
WPTH-FM
WEZV-FM
WORK -AM

M -F, 3-7pm
1 WMEE-AM
2 WOWO-AM
3 WPTH-FM
4 WMEF-FM
5 WXKE-FM

WOWO-AM
WMEE -AM
WPTH-FM
CHEF -FM
WXKE -FM

WOWO-AM

WEZV-FM
WMEE -FM
WOH K -A M.

WPTH-FM

Teens
M -S, 6am-Midnight

POP( 00 ) : 413

0/N '78 AIM '79 OIN '79

1 WMFE -AM
2 WPTH-FM
3 WOWO-AM

WHIP. -AM WHIM, -FM
WPTH-FM WPTH-FM
WOWO-AM WOWO-Ali

M -F, 131 Oam
I WHIM -AM
2 WPTH-FM
3 WOWO-AM

WMEE-AM
WOWO-AM
WITH -FM

WMEE -FM
WOWO-AM
WITH -FM

M -F, 3-7pm
1 WMEE-AM
2 WPTH-FM
3 WOWO-AM

CHEF -AM
WPTH-FM
WOWO-AM

WMEF-FM
WPTH-FM
WOWO-AM

Adults 18-34
141-s, Gam -Midnight

POP( 00): 1098
0/N '78 AIM '79 OIN '79

1 WMEE -AM
2 WOWO-AM
3 WPTH-FM
4 WXKE-FM
5 CHF F -FM

WOWO-AM
WITH-FE1
WMEE -AM
WX EF -FM
WMEF-FM

WOWO-AM
WPTH-FM
WMEE -FM

HK-AltWO

WXKE-FM
M -F, 8-10am

1 WOWO-AM

2 WMEE-AM
3 WPTH-FM
4 WXKE-FM
5 CHEF -FM

WOWO-AM

WPTH-FM
EE -AM

WXKE -FM
WMEF-FM

WOWO-AM

WMEE-FM
WPTH-FM
WXKE-FM
WOHK-AM

M.F,9-7pm
1 WMFE-AM
2 WPTH-Flt
3 WXKE-FM
4 WOWO-AM
5 WMEF-FM

CHEF -Alt
WOWO-AM
WPTH-FM
4/YEE-FM
CHEF -FM

WOWO-AN
WMEE-FM
WPTH-FM
WOHK-AM
WXKE-FM

Adults 25-54
NI -S, Gam -Midnight

POP( 00): 1393
OIN'78 AIM '79 OIN '79

1 WOWO-AM WOWO-AM WOWO-AM
2 WHIM -AM WHIM -AM WEZV-FM
3 %ME F -FM WMEF-FM WORK -AM
4 WPTH-FM WITH -FM WHIM -FM
5 WLYV-AM WLYV-AM WPTH-FM

M -F, 6-10am

1 WOWO-AM
2 WITH -FM
3 WMEE -AM
4 WMEF-FM

WLYV-AM

WOWO-AM
WMEE -AM
WMEF-FM
WPTH-FM
WLYV-AM

WOWO-AM
WEZV-TM
WOHK-AX
WMEE-FM
WPTH-FM

M-F,3-7pm
1 WOWO-AM
2 WMEE-AM
3 WPTH-FM
4 WMEF-FM
5 WLYV-All

WOWO-AM
WHIM -All
WMEF-FM
WPTH-FM
WLYV-All

WOWO-AM
WEZV-FM
WORK -AM

WHIM -FM
WPTP-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend

A-AOR. B -Black. 138 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, 0-
Dancemusic J -Jazz. M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock. RL-Religious, S -Spanish, T -Talk.

TM Productions for:
Innovative Station ID's!

1349 Regal Row  Dallas, Texas 75247  1214) 634-8511

A subsidiary of Shamrock Broadcasting Company. Inc.
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Fresno
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OIN '79 Market Overview
From our "less is more" department, the big story

in Fresno is the rise of KYNO-FM, a virtually 200%
increase in share up to the mid -9 range. Outside
advertising for KYNO-FM was almost invisible, just a
little TV advertising. The station spent less than in
the spring but generated much better numbers.
John Lee Walker came in as new PD in July and the
fruits of his labors appear to have paid off. KYNO-
FM has tripled its share of teens to have a 30+
share of this demo, tops in the metro. KYNO-FM
has also more than doubled their 18-34 share and
is now third to KFYE in this target group.

Still overall 12+ leader in the Fresno area is
Beautiful Music KKNU. KKNU's 25-54 share was up
about 20% from the spring, to almost 13% of this
key audience target.

Other stations showed up well in the 0/N '79 re-
sults. Those of special note include KMAK, the
leading Country station in the metro; rocker KYNO-
AM; and Spanish station KXEX. KMAK is a close
number two (to KKNU) among adults 25-54. KYNO-
AM followed on the heels of its FM counterpart,
increasing its share of the 18-34 audience and
moving into third place in that demo. KXEX pro-
grams to the approximately 25% of the metro pop-
ulation which is Hispanic. As such, the station ties
for fifth among properties that appeal to the 25-54
adults. KXEX is also fourth among adults 35-64.

Some stations had down books that showed sig-
nificant drops. Most obvious of these sufferers is
soft AOR KFIG. KFIG's 12+ share dropped by al-
most 60%, and its showing among 18-34 adults
was cut by 50%. Perhaps the new appeal of KYNO-
FM siphoned away some of the KFIG listeners.

Too 40 KBOS and Country KARM were also
among the wounded. Among target audiences, KBOS
lost more than 40% of its 18-34 share, while KARM
was able to maintain its share of adults 25-54.
KARM lost some of its audience among persons
35+.

Average Persons 12+ Share Trends
Monday.Sunday, 6am-Midnight
POP(O0) 3991

0/N '78 AIM '79 0/N '79
1 KIOY-FM
2 KYNO-AN
3 KKNU-FM
4 IOU -AN
5 KFYI-FM
6 KMAK-AN

KYNO-FM
8 KGS T -API
9 KFRE-AM

10 KFIC-FR
11 KRDU-AN
12 KARM-AN
13 KXEX-AN
14 KXQR-AN
15 KNJ -FN
16 KL IP -AM
17 KBIF-AM
18 KEAP-AM
19 KFR Y -FM
20 KIR V -AM
21 KLTA-FM
22 1010S -FM
23 KEGS -API
26 KCBS-AM

12.9
10.6
10.3

9.1
8.3
6.7
5.5
4.4
4.1
3.3
3.1
2.9
2.6
2.0
1.6
1.6
1.5
1.5
1.3
1.1
1.0
0.8
0.5
0.5

KKNU-FM
KMJ -AM
KIOY-FM
KMAK-AM
KFIG-FM
KFYE-FM
KBOS-FM
KFRE-AM
EAR N -AM
KY NO -AM
KC ST -AM
KY NO -FM
10(15 -AM
KNJ -FM
KFRY-FM
ERDU-AM
KX OR -AM
/ICH S -AM
KLI P -AM
KNCS-AM
KB I F -AM
KU BB -FM
KEAP-AM

12.0
9.2
8.3
8.0
7.7
7.5
6.0
5.8
5.7
5.5
4.0
3.7
2.8
2.2
1.5
1.3
1.3
1.0
0.8
0.7
0.7
0.5
0.3

KK NU -F WW1 0 . 9
KYNO-FM (a) 9.6
KMJ -AM (PA) R.6
KMAK (Cl 8.3
KIOY-FM am 8.1
K FYI -FM (a) 7.7
KYNO-AM (R) 6.2
K FRB -AM (PA) 5.0
KXEX-AM (ID 4.9
EROS -FM (n) 4.6
KARM-AM lc) 4.1
KCST-AM IS) 4.1
KFIC-FM IA) 2.9
KMJ -FM MM 2.9
KXQR-AM P.M 2.9
K FRY -FM IRA) 1.3
EGO -AM IN) 1.3
KL I P -AM Is) 1.0
KRDU-AM NA) 0.8
KCBS-AM (19 0.5
KBIF-AM NW 0.5
KEAP-AM IC) 0.3
KJUG-F M 101 0.3
KNGS-AM IC) 0.3

Average Persons Trends/Rankings
Total 12+
m-S,6am-P.IldnIght

POP( 00 ) : 3991
DIN '78 AIM 79 0/N 79

1 KIOY-FM
2 KYNO-AM
3 KKNU-FM
4 KNJ -AM
5 KFYI-FM

79
65
63
56
51

KKNU-FM
KNJ -AM
RIOT -FM
KMAK -AM
KF 10 -FM

72
55
50
48
46

KK NU -FM
KYNO-FM
KMJ -AM
KNA K -AM
KIOY-FM

67
59
53
51
50

PA -F, 13-10am
1 KM] -AN
2 KYNO-AM
3 KIOY-FM
4 KKNU-FM
5 KFYE-FM

KMJ -AM
KKNU-FM
KMAK-AM
KKR E -AM
KYNO-AM

KMJ -AM
KMAK -AM
KFYE-FM
KY NO -FM
KFRE-AM

PA -F, 3-7pm
1 RIOY-FM
2 KYNO-AM
3 KKNU-FM
4 KFYE-FM
5 KMAK-AM

KKNU-FM
KIOY-FM
KF IC -FM
KF YE -FM
KY NO -AM

KKNU-FM
KY NO -FM
K 10 Y -FM
KMAK -AM
KY NO -AM

Teens
M -S, Gam -Midnight

POP( 00) : 548

0/N18 AIM '79 OIN '79

1 KIOY-FM
2 KYNO-AM
3 KFYE-FM

KIOY-FM
KFYE-FM
KY NO -AM

KY NO -FM
KIOY-FM
KBOS -FM

PA -F, 6-10am
1 KYNO-AM
2 KIOY-FM
3 KFYE-FM

K IOY-FM
KFYE-FM
KYNO-AM

KY NO -FM
KIOY-FM
EGOS -FM

PA -F, 3.7pm
1 KIOY-FM
2 KYNO-AM
3 KFYE-FM

KIOY-FM
KFYE-FM
KY NO -FM

KY NO -FM
KIOY-FM
KBOS-FM

Adults 18-34
Si -S, Sam -Midnight

POP( 00) : 1443
0/N '78 AIM '79 OIN '79

1 KIOY-FM
2 KFYI-FM
3 KYNO-AM
4 KYNO-FM
5 KMAK-AM

K F IC -FM
KBOS -FM
KFYI-FM
KIOY-FM
KMAK -AM

KFYI-FM
RIOT -FM
KYNO-FM
KY NO -AM
KFIG-FM

NI -F, 6-10am
1 KYNO-AM
2 KFYE-FM
3 KIOY-FM
4 K FRE-AM
5 KFIG-FM

KBOS-FM
K F IC -FM
K MAK-Al)
KFRE-AM
KYNO-AM

KFYE-FM
KY NO -FM
KFRE-AM
K IO Y -FM
KYNO-AM

PA -F, 3-7pm

1 KIOY-FM
2 KYNO-AM
3 KFYE-FM
4 KYNO-FM
5 KMAK-AM

KF IC -FM
I0 Y -FM

EGOS -FM
KY NO -AM
KFYE-FM

RIO Y -FM
KY NO -FM
KFYE-FM
KYNO-AM
PCF IC -FM

Adults 25-54
M -S, 6am-Midnight

POP( 00): 1803
OIN '78 AIM '79 OIN '79

1 KKNU-FM
2 KMAK-AM
3 KIOY-FM
4 KYNO-AM
S )(NJ -AM

KMJ -AM
KKNU-FM
KMAK -AM
KFRE-AM
KFIG-FM

ERNI-FM
KMAK -AM
KMJ -AM
KFRE-AM
KFYE-FM

IA -F, 8-10am
1 KMJ -AM
2 KKNU-FM
3 KIOY -FM
4 KYNO-AM
5 KMAK-AM

KMJ -AM
KFRE -AM
KMAK -AM
KK NU -FM
KY NO -AM

KMJ
KMAK -AM
KFRE-AM
KKNU-FM
KFYE-FM

PA*, 3-7pm
1 KMAK-AM
2 KKNU-FM
3 KIOY-FM
4 KYNO-AM
5 KFYE-FM

KENO -FM
KF IC -FM
KFRE-AM
KMAK-AM
KY NO -AM

KKNU-FM
KMAK -AM
KYNO-AM
KARM-AM
KFRE-AM

Cume Persons TrendstRankings
Total 12+
m -s, Gam -Midnight

POP( 00 ) : 3991
0)N'78 ANA '79 0194'79

1 KYNO-AM
2 KIOY-FM
3 KMJ -AM
4 KFYE-FM
5 KKNU-FM

1093
925
896
746
734

KY NO -AM
KMJ -AM
KFYE-FM
KKNU-FM
KIOY-FM

957
817
810
786
664

KY NO -FM
KMJ -AM
KK NU -FM
IC FYI -FM
KYNO-AM

936
836
741
733
733

/A*, 8-10am
1 KMJ -AM
2 KYNO-AM
3 KIOY-FM
4 KFYE-FM
5 KFRE-AM

KNJ -AM
KY NO -AM
KFYE-FM
KK NU -FM
KFRE-AM

KMJ -AM
KY NO -FM
KIOY-FM
KFYE-FM
KYNO-AM

M -F, 3.7pm
1 KYNO-AM
2 KIOY-FM
3 KKNU-FM
4 KFYE-FM
5 KFRE-AM

KYNO-AM
KKNU-FM
KIOY-FM
KFYE-FM
KFIG-FM

KY NO -FM
KIOY-FM
KKNU-FM
KYNO-AM
KFYE-FM

Teens
M -S, 6am-Midnight

POP( 00): 548
OIN '78 AIM '79 0/N '79

1 KYNO-AM
2 KIOY-FM
3 KFYE-FM

K IOY-FM
KYNO-AM
KFYE-FM

KYNO-FM
KY NO -AM
KIOY-FM

PA -F, 8-10am
1 KYNO-AM
2 KIOY-FM
3 KFYE-FM

KIOY-FM
KYNO-AM
KFYE-FM

KY NO -FM
K IOY-FM
KY NO -AM

PA -F, 3.7pm

1 KIOY-FM
2 KYNO-AM
3 KFYE-FM

Adults 18-34
M-S,6am-Midnight

POP( 00): 1443
OIN '78

K IOY-FM
KFYE-FM

YNO-FM

KY NO -FM
K TO Y -FM
KY NO -AM

AIM '79 OIN '79
1 KYNO-AM
2 KIOY-FM
3 K FYI -FM
4 KYNO-FM
5 KFIG-FM

KF IC -FM
KFYE-FM
KYNO-AM
KFRE-AM
K IOY-FM

KFYE-FM
KY NO -FM
KIOY-FM
KYNO-AM
KF IC -FM

PA -F, 6-10am

1 KYNO-AM
2 KIOY-FM
3 KFYI-FM
4 KFRE-AM
5 KFIG-FM

KFIG-FM
KY NO -AM
KFRE-AM
KFYE-FM
K TOY -FM

KFYE-FM
KYNO-FM
KIOY-FM
KYNO-AM
KF /C -FM

M -F, 3-7pm
1 KYNO-AM
2 KI OY-FM
3 KFYE-FM
4 KYNO-F11
5 K FR E -AM

KFIG-FM
KY NO -AM
KFYE-FM
KFRE
KI0 Y- FM

KIOY-FM
KYNO-FM
K FYE-Ft)
KYNO-AM
K FIG-FM

Adults 25-54
M -S, earn -Midnight

POP( 00) : 1803
0174'78 AIM '79 0/N '79

1 KMJ -AM KMJ -AM KKNU-FM
2 KYNO-AM KYNO-AM KMJ -AM
3 KFRE-AM KFRE-AM KMAK-AM
4 KKNU-FM KMAK -AM KFRE-AM
5 KMAK-AM KKNU-FM KFYE-FM

PA -F, 6-10am
1 KMJ -AM
2 KYNO-AM
3 KKNU-FM
4 KFRE-AM
5 KMAK-AM

KMJ -AM
KY NO -AM
KFRE-AM
KK NU -FM
KMAK -AM

KMJ -AM
KMAK -AM
KK NU -FM
KFRE-AM
KFYE-FM

M -F, 3-7pm
1 KYNO-AM
2 KKNU-FM
3 KIOY-FM
4 KMAK-AM
5 KFRE-AM

KY NO -AM
KFRE -AM
KKNU-FM
KMAK -AM
KFIC-FM

KK NU -FM
KMAK -AM
KY NO -AM
KFYI-FM
K71.1 -AM

Format Penetration Chart
Based On Total Persons 1 2 +

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious. S -Spanish, T -Talk.

YOU CAN
ORDER MORE

COPIES OF

only $12.50 each
SEE ORDER FORM
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Grand Rapids
a)

0CC METRO RANK

a.

Ix OIN '79 Market Overview
co
(5 The WOOD stations - AM with Pop/Adult format
H and FM with Beautiful Music - again lead the mar-

ket. Moving up in the standings are AOR WLAV-
ct FM & Country WCUZ.
tr For the third straight book WOOD -FM leads the

Grand Rapids area in overall audience appeal. In-
terestingly enough, the gains made by WOOD -FM
in this book are largely attributable to advances
made among adults 18-34. In the book WOOD -

FM is third among adults 18.34 and first among
adults 25-54. Just behind WOOD -FM in popularity
with adults 25-54 is WOOD -AM. Each of the WOOD
stations has about 15% of the 25-54 market. WOOD -
AM was also able to improve its stance among the
18-34 demo.

WLAV-FM, the AOR leader in Grand Rapids edged
up slightly in this book in terms of overall appeal.
The station did well among young men and teens,
but lost some female listeners. WLAV-FM remains
the 18-34 pacesetter.

WCUZ picked up well in this book. This Country
station demonstrated some wide appeal during the
0/N '79 sweep, pulling in huge increases to im-
prove its 18-34 audience fivefold and to add 58%
to its 25-54 numbers. WCUZ is now fourth among
young adults and third among 25-54 audiences.

Pop/Adult station WJFM saw its overall share
rise two points. This is the second consecutive re-
port in which WJFM has shown increased popular-
ity. The most noticeable area of improvement for
WJFM has been among young adults. The station is
now second among adults 18-34, with more than
12% of the audience. Biggest drop suffered by any
Grand Rapids station was felt by Top 40 stations
WGRD-AM-FM. The simulcast stations went from
11+ in the spring to 7+ in this book. Teen audi-
ence held firm for the stations, but the 18-34 num-
bers really shrank. The 18-34 share for the stations
dropped by more than 50%.

(Note: WGRD-AM-FM are simulcast during the
entire WGRD-AM daytime hours.)

Average Persons 12+ Share Trends
Monday -Sunday. 6am-Midnight

POP( 00 ) : 4729
OM 78 AIM '79 OM '79

1 WOOD -FM 20.1 WOOD -FM 13.1 WOOD-FMM15.2
2 WOOD -AM 16.7 WOOD -AM 11.9 WOOD-AMPN11.7
3 WORD -FM 8.3 WORD -FM 9.4 WLAV-FM04 9.3
4 WZZR-FM 6.8 WLAV-FM 9.0 WCUZ-AMIC) 7.5
5 WLAV-FM 5.4 WCUZ-AM 5.9 WJFM-FM9M4 6.2
6 WCUZ-AM 5.2 WFUR-FM 5.5 WORD-FMM 5.4
7 WFFX-FM 4.1 WZZR-FM 5.4 WZZR-FMR) 4.8
8 WORD -AM 4.0 WFFX-FM 4.7 WFUR-FMPU 4.4
9 WFUR-FM 3.8 WJFM-FM 4.2 WPFX-FM4.4 3.5
10 WJBL-FM 2.1 WORD -AM 2.4 WxwM-AMI9 3.1
11 MPLB-FM 1.7 WPLB-FM 2.2 WJEL-FMPU 2.4
12 WLAV-AM 1.4 WMUS-FM 2.2 WORD -AMP) 2.1
13 WHTC-AM 1.4 WLAV-AM 2.0 WLAV-Mipm 1.8
14 WMAX-AM 1.3 WJEL-FM 1.5 WHTC-AMpm 1.7
15 WJFM-FM 1.1 WHTC-AM 1.3 WPLB-FM(C) 1.7
16 WQWQ-FM 1.1 WQLR-FM 1.2 WON -AMpm 1.7
17 WOHN-AM 1.1 WZND-FM 1.2 WOWO-FMS 1.7
18 WLS -AM 0.8 WMAX-AM 1.1 WMAX-AM(N) 1.4
19 WOLR-FM 0.8 WBBM-AM 0.8 WOHN-AMpm 1.4
20 WMUS-FM 0.7 WLS -AM 0.7 WMUS-FM1c) 1.1
21 WBBM-AM 0.7 WMAQ-AM 0.7 WZND-FM(C) 1.0
22 WFUR-AM 0.7 WFUR-AM 0.5 WFUR-AMmm 1.0
23 WZND-FM 0.6 WJPW-AM 0.4 WJBL-AMpm 0.8
24 WMAQ-AM 0.6 WKZO-AM 0.4 WMAQ-AM(C) 0.7
25 WYGR-AM 0.6 WOWQ-FM 0.4 WJPW-AMR) 0.6
26 WPLB-AM 0.4 WHTC-FM 0.4 WKBZ-AMPN 0.6
27 WJBL-AM 0.3

Average Persons TrendslRankings
Total 12+
WS, earn -Midnight

POP(00): 4729
0/N 78 NM 79 OIN 79

1 WOOD -FM 142 WOOD -FM 97 WOOD -FM 108
2 WOOD -AM 118 WOOD -AM 88 WOOD -AM 83
3 WORD -FM 59 WORD -FM 70 WLAV-FM 66
4 WZZR-FM 48 WLAV-FM 67 WCUZ-AM 53
5 WLAV-FM 38 WCUZ-AM 44 WJFM-FM 44

M-F,610am
1 WOOD -AM
2 WOOD -FM
3 WORD -FM
4 WZZR-FM
5 WLAV-FM

WOOD -AM
WOOD -FM
WORD -FM
WLAV-FM
WZZR-FM

WOOD -AM
WOOD -FM
WCVZ-AM
WLAV-FM
WZZR-FM

MI -F, 3-7pm

1 WOOD -FM
2 WOOD -AM
3 VCR D -FM
4 wZ ZR -FM

5 WLAV-FM

WOOD -FM
WOOD -AM
WLAV-FM
WORD -FM
WCUZ-AM

WOOD -FM
WLAV-FM
WOOD -AM
WJFM-FM
WCUZ-AM

Teens
1.15,6am4MdMgM

POP(00): 667

0/W78 AIM '79 OM '79

1 WZZR-FM
2 WORD -FM
3 WLAV-FM

WORD -FM
WZZR-FM
W1.AV-FM

WORD -FM
WLAV-FM
WZZR-FM

M.F,840mm
1 WZZR-FM
2 WORD -FM
3 WOOD -AM

WZZR-FM
WORD -FM
WORD -AM

WORD -FM
WZZR-FM
WLAV-FM

M-F,34pm
1 WZZR-FM
2 WORD -FM
3 WOOD -FM

WORD -FM
WZZR-FM
WLAV-FM

WORD -FM
WLAV-FM
WZZR-FM

Adults 18-34
MS, Gam -Midnight
POP(00): 1762

OIN '78 AIM '79 0M'79
1 WOOD -FM
2 WORD -FM
3 WLAV-FM
4 WFFX-FM
5 WZZR-FM

WLAV-FM
WORD -FM
WFFX-FM
WZZR-FM
WJFM-FM

WLAV-FM
WJFM-FM
WOOD -FM
WCUZ-AM
WOOD -AM

PA*, 8-10am
1 WOOD -FM
2 WGRD-FM
3 WLAV-FM
4 WZZR-FM
5 WCUZ-AM

WLAV-FM
WOOD -AM
WZZR-FM
WORD -FM
WOOD -FN

WLAV-FM
WCUZ-AM
WOOD -FM
WJFM-FM
WOOD -AM

PA-F.34pm

1 WORD -FM
2 WOOD -FM
3 WLAV-FM
4 WFFX-FM
5 WZZR-FM

WLAV-FM
WORD -FM
WFFX-FM
WOOD -FM
WZZR-FM

WLAV-FM
WJFM-FM
WFFX-FM
WOOD -FM
WOOD -AM

Adults 25-54
IA -S, Sam -Midnight

POP( 00): 2167

0/N '78 AIM '79 OIN '79

1 WOOD -FM
2 WOOD
3 WCUZ-AM
4 WORD -FM
5 WFUR-FM

WOOD -F11
-AM

WCUZ-AM
WORD -FM
WJFM-FM

WOOD -FM
WOOD -AM
WCUZ-AM
WJFM-FM
WFUR-FM

M-F,8-10am
1 WOOD -AM
2 WOOD -FM
3 WCUZ-AM
4 WORD -FM
5 WFUR-FM

WOOD -AM
WOOD -FM
WCUZ-AM
WMUS-FM
WJFM-FM

WOOD -AM
WOOD -FM
WCUZ-AM
WFUR-FM
WJFM-FM

81-F,S4pm
1 WOOD -FM
2 WOOD -AM
3 WCUZ-AM
4 WORD -FM
5 WZZR-FM

WOOD -FM
WOOD -AM
WCUZ-AM
WORD -FM
WJFM-FM

WOOD -FM
WOOD -AM
WCUZ-AM
WJFM-FM
WFFX-FM

Cume Persons TrendslRankings
Total 12 4

M -S, barn -Midnight

POP( 00 ) 4729
0/P4 '78 AIM '79 0/N *79

1 WOOD -FM
2 WOOD -AM
3 WORD -FM
4 WZZR-FM
5 WLAV-FM

1661
1391
1211
972
842

WOOD -AM
WOOD -FM
WORD -FM
WZZR-FM
WCUZ-AM

1450 WOOD -FM
1309 WOOD -AM
1249 WORD -FM
912 WLAV-FM
881 WCUZ-AM

1389
1334
985
792
687

Mf.6-10141)

1 WOOD -FM
2 WOOD -AM
3 WZZR-FM
4 WORD -FM
5 WLAV-FM

WOOD -AM
WOOD -FM
WORD -FM
WZZR-FM
WLAV-FM.

WOOD -AM
WOOD -FM
WLAV-FM
WORD -FM
WCUZ-AM

M+,34pm
1 WOOD -FM
2 WOOD -AM
3 WORD -FM
4 WZZR-FM
5 WLAV-FM

WORD -FM
WOOD -AM
WOOD -FM
WZZR-FM
WLAV-FM

WOOD -FM
WOOD -AM
WLAV-FM
WORD -FM
WJFM-FM

Teens
M-S,8am4MdMghl

POP(00): 667

00P78 AIM '79 OIN '79

1 WORD -FM
2 WZZR-FM
3 WLAV-FM.

WORD -FM WORD -FM
WZZR-FM WZZR-FM
WLAV-FM WLAV-FM

M-F,8-10am
1 WZZR-FN
2 WORD -FM
3 WOOD -AM

WZZR-FM
WORD -FM
WPFX-FM

WORD -FM
WZZR-FM
WLAV-FM

M.F,34pm
1 WZZR-FM
2 WORD -FM
3 WLAV-FM

WZZR-FM
WORD -FM
WLAV-FM

WORD -FM
WZZR-FM
WLAV-FM

Adults 18-34
Gam -Midnight

POP( 00) : 1762
OIN '78 NM '79 OM '79

1 WORD -FM WORD -FM WJFM-FM
2 WLAV-FM WLAV-FM WLAV-FM
3 WOOD -FM WZZR-FM WORD -FM
4 WFFX-Fm WFFX-FM WOOD -AM
5 WLAV-AM WOOD -AM WOOD -FM

M -F,6 -104m

1 WOOD -FM
2 WLAV-FM
3 WORD -FM
4 WZZR-FM
5 WOOD -AM

WLAV-FM
WZZR-FM
WORD -FM
WOOD -AM
WFFX-FM

WJFM-FM
WLAV-FM
WOOD -AM
WOOD -FM
WORD -FM

M-F,3-7pm
1 WORD -FM
2 WLAV-FM
3 WZZR-FM
4 WFFX-FM
5 WOOD -FM

WORD -FM
WLAV-FM
WZZR-FM
WFFX-FM
WORD -AM

WJFM-FM
WLAV-FM
WOOD -AM
WORD -FM
WZZR-FM

Adults 25-54
MS, Mm4MdMgM
POP(00): 2167

C0478 AIM 79 OIN '79

1 WOOD -FM WOOD -AM WOOD -AM
2 WOOD -AM WOOD -FM WOOD -FM
3 WCPZ-AM WCUZ-AM WCUZ-AM
4 WORD -FM WORD -FM WFUR-FM
5 WFUR-FM WLAV-AM WORD -FM

P&F,8-10am
1 WOOD -FM
2 WOOD -AM
3 WCVZ-AM
4 WFUR-FM
5 WORD -FM

WOOD -AM
WOOD -FM
WCUZ-AM
WORD -FM
WLAV-FM

WOOD -AM
WOOD -FM
WCUZ-AM
WFUR-FM
WJFM-FH

M.F,3-7pm
1 WOOD -AM
2 WOOD -FM
3 WCVZ-AM
4 WORD -FM
5 WZ7R-FM

WOOD -AM
WOOD -FM
WCUZ-AM
WORD -FM
WLAV-AM

WOOD -AM
WOOD -FM
WCUZ-AM
WJFM-FM
WORD -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black. BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock. RL-Religious, S -Spanish, T -Talk.



Hartford -

New Britain

M -F, 3-7pm
1 WTI C -AM
2 WRCH-FM
3 WK SS- FM
4 WTIC-FM
5 WDRC-AM

WTIC-AM
WKSS-FM
WRCH-FM
WTIC-FM
WDRC-AM

WTIC-AM
WRCH-FM
WKSS-FM
WDRC-Alt
WRCQ-AM

METRO RANK
Teens
1A -S, Sam -Midnight

POP( 00) : 872

OIN '78 AIM '79 OIN '79DIN '79 Market Overview
The status quo prevails in the 0/N

sults, with the three leading stations
pook remaining in their respective
111141C slipped four shares but still
Fourth of the 12+ market. Beautiful
WRCH and WKSS rank second and
strating that Hartford is a realm
stations.

WTIC, the P/A stalwart, slipped somewhat
18-34 and 25-54 adults in this
VVTIC's slippage is bigger than most
market, so the station is still healthy.
35+ appears to be unchallenged. WRCH
sach have about 7-8% of the 25-54
pared to the approximately 27% that

Among the younger -skewing
has the lead in the 0/N '79 results.
for second place 18-34, along with
WHCN. Also strong in the younger
WWYZ, located outside the metro
scoring a share just behind leading
34 category. WTIC and WWYZ each
more than 8% of the 18-34 shares.

The station which may have suffered
iisappointrnent in the 0/N '79 sweep
WTIC-FM. WTIC-FM saw its 18-34
sons audience drop by a third in
The advertising approaches taken
leading stations may point out their
Iosophies. WTIC-FM spent about
vertising to its large audience, with
the budget going into TV.

The Beautiful Music stations took
proaches. WRCH used TV spots featuring
O'Neal, coordinated with newspaper
The station offers the Schulke sound.
pentrated on TV, but also used direct
sway $10,000 in diamonds.

1 WTIC-FM
2 WDRC-AM
3 wricx-FM

WTIC-FM
WHCN-FM
WCCC-FM

WAQY-FM
WHCN-FM
WTIC-FM

'79 Hartford re-
in the A/M '79

positions. Giant
has more than a

Music stations
third, demon-

of older -skewing

among
book. However,

shares in the
VVTIC's strength

and WKSS
audience, com-

tune to WTIC.
stations, WDRC

WDRC is tied
WCCC-FM and
demos is AOR

but nevertheless
WTIC in the 18-

have slightly

the greatest
is rocker

average per-
the fall sweep.
by some of the

different phi-
$50,000 in ad-

about 60% of

different ap-
Patrick

and busboards.
WKSS con-

mail and gave

1A -F, 8-10am
1 WIT C -AM
2 WDRC-AM
3 WTIC-FM

WTI C -FM
WHCN-FM
WTIC-AM

WTI C -AM
WAQY-FM
WDRC-AM

1A -F, 3-7pm
1 WTIC-FM
2 WDRC-AM
3 WHCN-FM

WTIC-FM
WHCN-FM
WC CC -FM

WTIC-FM
WAQY-FM
WHC N -FM

Adults 18-34
MS, Barn -Midnight

POP( 00 ): 2386
OIN '78 MA '79 OM '79

1 WTIC-AM
2 WDRC-AM
3 WWYZ-FM
4 WDRC-FM
5 WTIC-FM

WIT C -All
WWYZ-FM
WTIC-FM
WRCQ-AM
WDRC-FM

WTI C -AM
WWYZ-F11
WORC-AM
WHCN-FM
WC CC -FM

1A -F, 6-10am

1 WTIC-AM
2 WDRC-AM
3 WWYZ-FM
4 WCCC-FM
5 WKND-AM

WTIC-AM
WDRC-AM
WWYZ-FM
WRCQ-AM
WDRC-FM

WIT C -AM
WDRC-AM
WHCN-FM
WWY 2 -FM
WCCC-FM

1A -F, 3-7pm

1 WWYZ-FM
2 WDRC-FM
3 WTIC-FM
4 WTIC-AM
5 WDRC-AM

WTIC-AM
WWYZ-FM
WTIC-FM
WDRC-FM
WHCN-FM

WWY 2 -FM
WTIC-AM
WRCQ-AM
WCCC-FM
WDRC-AM

Adults 25-54
PA -S, Sam -Midnight

POP( 00 ): 3266
OIN '78 AIM '79 OIN '79

1 WTIC-AM
2 WDRC-AM
3 WRCH-FM
4 WWYZ-371
5 WKND-AM

WTIC-AM
WRCH-FM
WKSS-FM
WDRC-AM
WTIC-FM

WTIC-AM
WKSS-FM
WRCH-FM
WDRC-AM
WRCO-AM

1A -F, 8-10am
1 WTIC-AM
2 WDRC-AM
3 WRCH-FM
4 WRCQ-AM
5 WWYZ-FM

WTIC-AM
WDRC-AM
WTIC-FM
WPO P -AM
WWYZ-FM

WTI C -AM
WDRC-AM
WRCH-FM
WKSS-FM
WRCQ-AM

MC, 3-7pm
1 WTIC-Alt
2 WRCH-FM
3 WDRC-AM
4 WWYZ-FM
5 WTIC-FM

WTIC-AM
WKSS-FM
WRCH-FM
WTIC-FM
WDRC-AM

WIT C -AM
WKSS-FM
WRCQ-AM
WOO C -AM
WRCH-FM

Cume Persons Trends/Rankings
Total 12+
1.1-S, Sam -Midnight

POP( 00) : 6916
0191'78 AIM '79 OIN '79

Average Persons 12+ Share Trends
Monday -Sunday. 8am -Midnoght
POP( 00 ): 6916

1 WTIC-AM 3547 WIT C -AM 3651 WTIC-AM 3395OM 78 AIM '79 0/N '79 2 WDRC-AM 1891 WTIC-FM 1481 WTIC-FM 13581 WTIC-AM 23.2 WTIC-AM 28.5 WTIC-AM(A)25.4 3 WRCH-FN 1366 WDRC-AM 1378 WDRC-AM 1325
2 WRCH-FM 8.6 WRCH-FM 8.2 WRCH-FMalm 9.6 4 WTIC-FM 1332 WRCH-FM 1282 WRCH-FM 1294
3 WKSS-FM 8.0 WIC SS -FM 6.9 WKSS-FMage 6.8 5 WKSS-FM 1319 WKSS-FM 1242 WKSS-FM 1211
4 WDRC-AM 7.9 WTIC-FM 6.3 W DRC -AMIN 5.5 1A -F, 6 -learn5 WTIC-FM 5.8 WDRC-AM 5.0 WPOP-AMao 4.2

1 WTIC-AM WTIC-AM WTIC-AM
6 WWYZ-FM 4.6 WWYZ-FM 4.5 WTI C-FMR 4 .1 2 WDRC-AM WDRC-AM WDRC-AM7 WPOP-AM 4.3 WPO P -AM 3.9 WRCQ-AMRA) 4.1 3 WTIC-FM WTIC-FM WRCH-FM8 WDRC-FM 4.2 WHCN-FM 3.9 WHCN-FM(A) 4.0 4 WRCH-FM WRC N -FM WTIC-FM
9 WRCQ-AM 3.6 WRCQ-AM 3.6 WWYZ-FM(A) 4.0 5 WPOP-AM WHCN-FM WKSS-FM

10 WKND-AM 3.5 WDRC-FM 3.4 WCCC-F1144) 3.9
PA -F, 3-7pm11 WHCN-FM 3.3 WCCC -FM 3.2 W111,13-AMML) 3.2 1 WTIC-AM WTIC-AM WTIC-AN12 WCCC-FM 3.0 WAQY-FM 2.6 WKND-AMON 2.8 2 WDRC-AM WTIC-FM WDRC-AM13 WAQY-FM 2.0 WKND-AM 2.5 WDRC-FMPR 2.5 3 WRCH-FM WRCH-FM WKSS-FM14 WIOF-FM 1.8 WI OF -FM 2.0 WAQY-FMIRI 2.5 4 WTIC-FM WDRC-AM WTIC-FM15 W111.11 -AM 1.6

16 WPLR-FM 1.4
W INF-AM
WPLR -FM

1.4
1.4

WI0E-FMIN 2.4
WPLR-FMcm 1.9 5 WKSS-FM WKSS-FM WRC H -F

17 WCCC-AM 1.2 WMAS -FM 1.3 WKCI-F31119 1.4 Teens
18 WINF-AM 1.0 WML 8 -AM 1.2 WHY N -FM NM 1.4 PA -S. Sam -Midnight
19 WHYN-AM 0.8 WC CC -AM 0.7 WCCC-AM(A) 1.0 POP( 00 ) : 872
20 WHYN-FM 0.7 WC BS -AM 0.5 WRYM-AM(s) 0.8
21 WRYM-AM 0.7 WHYN-FH 0.4 WMAS-FMIA) 0.6 OIN'78 AIM '79 OIN '79

1 WTIC-FM WTI C -FM WTIC-FM
22 WACE-AM 0.7 WK CI -FM 0.3 WHY N-AMIR) 0.5
23 WNTY-AM 0.7 WHIM -AMR9 0.4 2 WDRC-AM WHCN-FM WC CC -FM24 WM-AM 0.3 WCBS-AMRS 0.4 3 WTIC-AM WDRC-AM WAQY-FM

Average Persons Trends/Rankings Al -F, 8.10am
1 WTIC-AM WTIC-FM WTIC-AMTota112+ 2 WTIC-FM WHC N -FM WAQY-FM

1A -S. Gam -Midnight 3 WDRC-AM WTIC-AM WCCC-FM
POP( 00): 6916 1A -F, 3-7pm

OIN A/M*79 OIN '79 1 WTIC-FM
2 WDRC-AM

WTIC-FM
WHCN-FM

WTIC-FM
WAQY-FM

1 WTIC-AM 283 WTIC-AM 344 WTIC-AM 287 3 WHCN-FM WCCC -FM WHCN-FM
2 WRCH-FM 105 WRCH-FM 99 WRCH-FM 109 Adults 18.343 WKSS-FM 98
4 WDRC-AM 96

WKSS-FM
WTIC-FM

83
76

WKSS-FM 77
WOO C -All 62

M -S, Sam -Midnight

5 WTIC-FM 71 WDRC -AM 61 WPOP-AM 47 POP( 00 ): 2386
M -F. 8-113am 0/14'78 AIM '79 OIN '79

1 WTIC-AM WTIC-AM WTIC-AM 1 WDRC-AM WTIC-AM WTIC-AM2 WDRC-AM WDRC-AM 2 WTIC-AM WDRC-AM WDRC-AM3 WRCH-FM WTI C -FM WRCH-FM 3 WTIC-FM WTIC-FM WTIC-FM4 WKSS-FM WRCH-FM WKSS-FM 4 WCCC-FM WWY 2 -FM WHCN-FM5 WWYZ-FM WPO P -AM WR CO -AM 5 WWYZ-FM WRCQ-AM WC CC -FM

PA -F, 8-10am
1 WTIC-AM WTIC-AM WTIC-AM
2 WDRC-AM WDRC-AM WDRC-AM
3 WTIC-FM WWYZ-FM WTIC-FM
4 WWYZ-FM WTIC-FM WHCN-FM
5 WDRC-FM WRCQ-AM WCCC-FM

PA -F, 3-7pm
1 WDRC-AM
2 WTIC-AM
3 WTIC-FM
4 WWYZ-FM
S WRCQ-AM

WIT C -AM
WWYZ-FM
WDRC-AM
WTIC-FM
WC CC -FM

WIT C -AM
WCCC-FM
WDRC-AM
WWYZ-FM
WIT C -FM

Adults 25-54
MS, Sam -Midnight

POP( 00 ) : 3266
01N'78 AIM '79 OIN '79

1 WTIC-AM WTIC-AM WTIC-AM
2 WDRC-AM WDRC -AM WKSS-FM
3 WRCH-FM WTIC-FM WDRC-AM
4 WPOP-AM WRCH-FM WRCH-FM
5 WKSS-FM WKSS-FM WRCQ -AM

Al -F, 8-10am
1 WTIC-AM
2 WDRC-AM
3 WPOP-AM
4 WRCH-FM
5 WRCQ-AM

WTIC-AM
WDRC-AM
WTIC-FM
WPO P -AM
WWYZ-F`)

WTI C -AM
WDRC-AM
WKSS-FM
WRCH-FM
WRCQ-AM

MF,3-7pm
1 WTIC-AM
2 WDRC-AM
3 WRCH-FM
4 WPOP-AM
5 WTIC-Fm

WIT C -AM
WDRC-AM
WKSS-FM
WTIC-FM
WRCH-FM

WTIC-AM
WKSS-FM
WRCQ-AM
WDRC-AM
WRCH-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Honolulu
METRO RANK

CC

,2 0/N '79 Market Overview
im In Honolulu, Arbitron got back about 20% more
0 diaries in this sweep than in the A/M '79 effort, and
Has a result this survey may be a more reliable in-
< dicator of what's happening than was the spring sur-

vey.
cr P/A fixture KGMB rebounded from a downturn in

the spring to come back stronger than ever. KGMB's
12+ share went up almost 60% to the station's
best share in years, 16.4. 25-54 shares doubled,
so that KGMB now has approximately 22% of this
audience throughout the week. A new programming
approach may have helped in this regard, as the sta-
tion attempted to be a more mature, less rock -oriented
station. More oldies were aired, and the station
hired a local comedian as the new midday air per-
sonality.

Even more dramatic than the KGMB resurgence
is the skyrocketing of Dancemusic KIKI from about
a four share to 12.3. A 200% increase in audience
doesn't happen every day, but when you can more
than triple your 18-34 share and become the top
station in that demo - and when you can triple your
teens and become tops in that category also - it
begins to add up. It will be interesting to see if KIKI
can maintain such a meteoric rise to a top niche in
the market.

Two older -skewing stations that scored well in this
book are Beautiful Music KUMU-FM, up almost a full
share; and Talk station KIOE, which moved up sev-
eral notches in the 12+ standings.

Two formerly strong stations appear to be on a
real slide. Top 40 station KORL suffered its third
consecutive substantial decline, losing more than
half of its 18-34 audience in this book. P/A entity
KGU went through its fourth straight down book,
seeing its 18-34 and 25-54 audience eroding away -
no dramatic losses, just gradual losses that lead to
problems unless checked.

Another station which wasn't too happy with the
0/N '79 results was Oldies station KPOI. KPOI
came out of nowhere to rank third overall in the A/M
'79 report, but the station dropped more than three
shares in this book. KPOI's 25-54 share was cut by
more than 50% and its 18-34 share was decreased
by 38%.

Average Persons 12-f Share Trends
Monday -Sunday. Gam -Midnight

POP(00): 6016
OIN '78 A/M '79 OIN '79

1 KGMB-AM 13.9 KGMB-AM 10.7 KGMB-AMIPA116.4
2 KORL-AM 12.1 KORL-AM 9.6 KI K 1-AMIDI 12.3
3 KKUA-AM 9.7 KPOI-AM 8.8 KUMU-FM apa> 7 . 5
4 KHVH-AM 8.6 KKUA-AM 7.1 KKUA-AM (l) 7.4
5 IOU -All 7.1 KUMU-FM 6.6 KHVH-AM (N) 6.8
6 KCCN-A11 6.7 KULA-FM 5.8 KORL-AM 19) 5.7
7 KUMU-FII 6.3 1(00 -AM 5.4 KI0E-AM (0 5.1
R KIKI -AM 6.0 KHVH-AM 5.4 KPOI-AM(0) 5.0
9 10110 -AM 5.1 KQMQ-FM 4.9 KGU -AM (PA) 4.7

10 KULA-FM 4.0 KGGN-AM 4.7 KUMU-AM RN) 4.6
11 KHSS -FM 3.6 KUMU-AM 4.5 KCCN-AM INV 4.3
12 KI 0E -AM 3.5 KIKI-AM 4.4 KOMQ-FM (A) 3.2
13 KUMU-AM 3.4 KI0E-AM 4.0 KPIG-FM ID) 2.6
14 KQMQ-FM 2.1 KOHO -AM 3.1 KUL A -FM IR) 2.5
15 KPOI-AM 1.4 KI SA -AM 2.9 KDUK-FM (A/ 2.2
16 KZOO-AM 1.2 1011K -FM 2.1 KA IM -FM (RL) 1.9
17 KAIM-AM 0.9 KZ00 -AM 2.0 KOHO-AM (M) 1.5
18 KKAI-FM 0.6 KKAI-FM 1.9 KKAI-FM 88.1)1.1
19 KAHU-AM 0.5 KPIG-FM 1.3 KA IM -AM ORO 1.0
20 KA TM -FM 0.8 KZOO-AM (M) 0.8
21 KA IM-At1 0.8 KI SA -AM 80 0.7
22 KAHU-AM (PA) 0.4

Average Persons Trends/Rankings
Total 12+
M -S, Gam -Midnight

POP( 00 ): 6016
OIN '78 AIM '79 OIN '79

1 KGMB-AM 123 KGMB-AM 97 KGMB -AM 1 6 1
2 KORL-AM 107 KORL-AM 87 KIKI-AM 121
3 KKUA-AM 86 KPOI-AM 80 KUMU-FM 74
4 KM/H -AM 76 KKUA-AM 64 KKUA-AM 73
5 KGU -AM 63 KUMU-FM 60 KHVH-AM 67

Finally, AOR KOMO saw its share of the market
fall back after a nice rise in the spring book. KQMQ's
18-34 share dropped by almost 40% compared to
the A/M '79 results, but the station remains the
leading AOR on Oahu.

M -F, 6-10am
1 KGMB-AM
2 KORL-AM
3 KHVII-AM
4 KKUA-AM
5 600 -AM

KGMB -AM
KORL-AM
KPOI-AM
KHVH-AM
KKUA-AM

KGMB -AM
KIKI-AM
KHVH-AM
6106 -AM
KKI1A-AM

M -F, 3-7pm
1 KORL-AM
2 KGMB-AM
3 KKUA-AM
4 KIKI-AM
5 KCCN-AM

KOK L -AM
KKUA-AM
KPOI-AM
6013 -AM
KGMB -All

KIKI-AM
KCMB -AM
KUMU-FM
KKI1A-AM
KORL-AM

Teens
M -S, Um -Midnight
POP(00): 747

OIN '78 NM '79 0/N '79

1 KORL-AM
2 KKUA-All
3 KIKI-AM

KORL-AM
KKUA-AM
KIKI-AM

KIKI-AM
KORL-AM
KKUA-AM

PA -F, 6-10am
1 KORL-AM
2 KKUA-AM
3 KIKI-AM

KORL-AM
KGMB-AM
KIKI-AM

KIKI-AM
KOR L -AM
KGMB -AM

M -F, 3.7pm
1 KORL-AM
2 KIKI-AM
3 6611A -AM

KOK L -AM
KIKI-AM
KKUA-AM

KIKI-AM
KORL-AM
KGMB -AM

Adults 18-34
M -S, Barn -Midnight

POP( 00): 2593
OIN '78 AIM '79 OIN '79

1 KKUA-AM
2 KORL-AM
3 IOU -AM
4 KGMB-AM
5 KIKI-AM

KPOI -AM
KORL-AM
KKUA-AM
KUL A -FM
KQMO-FM

KIKI-AM
KKUA-AM
KGMB-AM
KPOI -AM
KUP411-FM

M -F, 6-10am
1 KKUA-AM
2 KGMB-AM
3 IOU -AM
4 KOK L -AM
5 KIKI-AM

KPOI -AM
KORL-AM
KGMB -AM
KKUA-AM
1011 -AM

KGMB -AM

KIKI-AM
KKUA-AM
KPOI-AM
ICU -AM

M -F, 3-7pm
1 KKUA-AM
2 KORL-AM
3 1011 -AM
4 KIKI-AM
5 KULA-FM

KPOI -AM
KKUA-AM
KORL-AM
KUL A -FM
10371Q -FM

KIKI-AM
KKUA-AM
KPOI-AM
KGMB -AM
111M11 -FM

Adults 25-54
M -S, Barn -Midnight

POP(00): 2950
OIN '78 AIM '79 OIN '79

1 KGMB-AM
2 KHVH-AM
3 KKUA-AM
4 KCU -AM
5 KUMU-FM

KPOI-AM
KGMB-AM
KUMU-FM
KGU -AM
KHVH-AM

KGMB -AM
KUMU-FM

KPOI-AM
KGU -AM

M -F, 6-10am
1 KGMB-All
2 KHVH-AM
3 KKUA-AM
4 6011 -AM
5 KI 0E -AM

KGMB-AM
KPOI-AM
KHVH-AM
IOU -AM
KUMU-FM

KGMB -AM
IOU -AM
KPOI-AM
1101 -AM
KHVH-AM

PA -F, 3.7pm

1 KGMB-AM
2 KCCN-AM
3 KHVH-AM
4 KUNII-FM
5 KKUA- AM

KPOI -AM
1011 -AM
KUMU-FM
KUMU-AM
KHVH-AM

KGMB -AM
KUMU-FM
KHVH-AM
KPOI-AM
KCCN-AM

Cume Persons Trends/Rankings
Total 12+
M -S, Gam -Midnight

POP( 00 ): 6016
OIN '78 A/M '79 OIN '79

1 KGMB-AM
2 KKI1A-AM
3 KORL-AM
4 KIKI-AM
5 KGU -AM

2102
2097
1848
1189
1145

KGMB -AM
KORL-AM
KKIIA-AM
KHVH-AM
KUL A -FM

1797
1642
1550
1120
1027

KGMB -AM
KKUA-AM
KIKI-AM
KOK L -AM
K NV H -AM

2582
1642
1602
1529
1216

PA -F, 6-10am
1 KGMB-AM
2 KKUA-AM
3 KORL-AM
4 KNVI-1-AM
5 KIKI -AM

KGMB -AM
KORL-AM
KM VH-AM
KKUA-AM
KPOI-AM

KCHB -AM
KIKI-AM
)(KVA-AM
KOK L -AM
KHVH-All

M -F, 3-7pm
1 KORL-AM
2 KKUA-AM
3 KGMB-All
4 111I -AM
5 KCCN-AM

KOK L -AM
KKUA-A11
KULA-FM
KGMB -AM
KCCN-AM

KGMB -AM
KIKI-All
1(111A -AM
KOK L -All
KHVH-AM

Teens
M -S, Barn -Midnight

POP(00): 747
0/N '78 AIM '79 OM '79

1 KORL-AM
2 1111A -AM
3 KIKI -AM

KORL-AM
KKIYA-AM
KGMB-AM

KOR L -AM
KIKI-AM
KKUA-AM

M -F, 8-10am
1 KOH L -AM
2 16:IA-AM
3 1IKI-AM

KORL-AM
KGMB-AM
KIK1-AM

KIKI-AM
KORL-All
)(CHB-AM

M -F, 3.7pm
1 KORL-AM KORL-AM
2 KKUA-AM KKUA-AM
3 KIKI-AM KUL A -FM

KIKI-AM
KORL-All
)(CHB -AM

Adults 18-34
M -S, Elam -Midnight

POP( 00): 2593
0/N '78 AIM '79 0/N '79

1 KKUA-AM KKUA-AM KKUA-AM
2 KORL-AM KORL-AM KGMB -AM
3 KGMB-AM KPOI-AM KIKI-AM
4 KGU -AM KUL A -FM KORL-AM
5 KIKI -AM KCU -AM KUL A -FM

M -F, 6-10am

I KKUA-AM
2 KORL-AM
3 KGMB-AM
4 KCU -AM
5 KIKI-AM

KOR L -AM
1801 -AM
!MITA-AM
KGU -AM
KCMB-AM

)(CHB
6611A -AM
KIKI-AM
KPOI-AM
KORL-AM

M -F, 3.7pm
1 KKUA-AM
2 KORL-AM
3 KIKI-AM
4 6011 -AM
5 KULA-FM

KORL-AM
KK UA -AM
11,0/ -AM
KULA-FM
ICU -AM

KKUA-AM
KIKI-AM
KGMB -AM
KOK L -AM
KPOI -AM

Adults 25-54
M -S, Bam-Midnight

POP( 00): 2950
0/N '78 AIM '79 OIN '79

1 KGMB-AM KGMB-AM KGMB-AM
2 KKUA-A71 KPOI-AM KHVH-AM
3 KORL-AM KHVH-AM KUMU-FM
4 KHVH-AM KUMU-FM KORL-AM
5 KGU -AM KGU -AM KGU -AM

PA -F, 6-10am
1 KGMB-AM
2 KKUA-AM
3 KHVH-AM
4 6011 -AM
5 KORL-AM

KGMB -AM
KPOI-AM
KHVH-AM
ICU -AM
K10111 -FM

KCMB -AM
KHVH-AM
IOU -AM
KKUA-AM
KUMU-FM

M -F, 3-7pm
1 KGMB-AM
2 KCCN-AM
3 KKUA-AM
4 KHVH-AM
5 KIKI-AM

KGU -AM
KPOI-AM
KHVH-AM
KUMU-FM
KGMB -AM

KGMB -AM
KHVH-AM
KPOI-AM
KUMU-FM
KCCN-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

2.9
RL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.
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DIN '79 Market Overview
The 0/N '79 sweep saw the introduction of Expanded Sample Frame in Hous-

ion, with Arbitron sending out more than 650 extra diaries than in the spring
and getting back almost 450 more in -tab than in the A/M '79 survey. The demo
;:ell which appears to have picked up the largest percentage of additional diaries
s 25-34. Stations that build their audiences around this key demo may have
more reliable estimates in this book than in the past.

The two leading stations in the Houston market, KMJQ and KYND, remained
1-2, but each saw their respective shares slip from the A/M '79 numbers.

Black -formatted KMJQ used TV and billboards to remain in front of its pub-
lic, but the message may not have gotten through. KMJQ's 18-34 audience
dropped by a third, and teens dropped significantly also. Biggest defection was
among young female listeners in the 18-34 cells.

At the other end of the demographic spectrum, Beautiful Music KYND saw
its 25-54 share drop by more than 25%. KYND was able to improve its standing
among persons 35-64. KYND is down almost two shares when compared to
the OJN '78 results.

On the positive side, Country KIKK-FM turned in a good performance during
the 0/N '79 sweep. Not only was KIKK-FM able to improve its 25-54 share, but
the station was also able to record impressive gains in adults 18-34. KIKK-FM
is tops in adults 25-54 and third among 18-34 adults. The station utilizes
billboards year-round, but otherwise does no additional advertising or promo-
tion. KIKK-FM has added more of an emphasis on news and sports coverage
to become a full -service station.

The most dramatic rise among the leading stations in Houston was that of
Dancemusic KRLY. The station increased its 12+ share almost 75%, by more
than doubling its teen penetration and boosting 18-34 share by almost a third.
Advertising to help build this success story, KRLY scrapped its former reliance
on TV and split its dollars between newspaper ads and busboards. The same ad
budget was used for the two '79 sweeps, but with different media emphasis. In
terms of format, KRLY has now moved away from Disco to a Top 40 format.

Other Houston stations worthy of special note would include News stations
KTRH and KPRC, both of which slid in the 0/N '79 survey. KPRC's numbers
may have been expected to drop, since the station was not carrying the Hous-
ton Astros during the fall sweep. Also, AOR station KLOL gained almost two
shares, 12+, and increased its 18-34 share 50% to move into second place in
this demo.

KRBE must be looking at the 0/N '79 results and searching for a way to stop
the multi -book downward trend. Recently PD Clay Gish resigned, but having to
replace the morning drive personality a week before the book certainly did not
add joy to Clay's last days at the station. The AM drive numbers for the station
suffered drastically.

A new factor to keep an eye on in Houston is First Media's KFMK. This Top
40 station ran an ad campaign based exclusively on TV, and the format debuted
less than a month before the start of the fall sweep. Further results will indicate
if KFMK will grow to become more of a factor in the contemporary market.
Speaking of KFMK, it should be noted that both KFMK and KAUM ran on -air
diary announcements during the survey. Arbitron has cited the stations for this
activity. Persons reviewing the numbers for these stations should keep this in
mind. It is not known what impact, if any, these on -air announcements may have
had on the results for the two stations.

Average Persons 12+ Share Trends
Monda:.Sunday, Gam -Midnight
POP (00 ): 23395

O)64'78 JIF '79 A/M '79 0)64'79

1 KMJQ-FM 12.0 KMJQ-FM 10.8 KMJQ-FM 12.1 KMJQ-FM (B) 8. 1
2 !CAB E -FM 9.7 KYND-FM 8.3 KYND-FM 8.6 KYND -FM 08817.4
3 KYND -FM 9.6 KTRH-AM 8.0 KPRC -AM 7.5 KI KR -FM (c) 6.8
4 KTRH -AM 6.6 KRBE-FM 8.0 KTRH-AM 7.1 KRLY-FM (9) 6.6
5 KILT -AM 5.9 KILT -FM 6.8 KRBE-FM 6.7 KTRH -AM 04) 6.0
6 KENR -AM 5.3 KILT -AN 5.8 KI KK -FM 5.4 KPRC -AM IN) 5.8
7 KILT -FM 4.1 KI KR -FM 5.0 KILT -AM 4.7 KLOL-FM IA) 5.5
8 KOOA-FM 4.1 KQUE-FM 4.6 KQUE-FM 4.5 KRBE-FM 08 4.6
9 ICQUE -FM 4.1 KPRC -AM 4.2 KAUM-FM 4.1 KENR -AM (C) 4.5

10 KPRC-AM 4.1 KAUM-FM 4.1 KEYH-AM 4.1 KQUE-FM (Fa( 4, 3
11 KIKK-FM 3.0 KODA-FM 3.8 KILT -FM 4.0 KOD A -FM (13M)4. 0
12 KAUM-FM 2.9 KLOL-FM 3.5 KRLY-FM 3.8 KILT -AM 81) 3.9
13 KUL F -AM 2.8 KERR-AM 3.3 KENR -AN 3.7 KAUM-FM (8) 3. 7
14 KRLY -FM 2.6 KL EF-FM 2.2 KLOL -FM 3.6 KFMK -FM (1) 3. 1
15 KLOL-FM 2.1 KUL F -AM 2.2 KODA-FM 3.0 KILT -FM (A) 3.1
16 KXYZ-AM 1.8 !CRUZ -AM 2.1 KUL F -AM 2.9 KL AT -AM Mt 2.7
17 KODA-AM 1.8 KRLY-FM 1.8 KYOK-AM 1.5 KUL F -AM 01) 2 .6
18 KFMK-PM 1.8 ICY OK -AM 1.7 KNUZ -AM 1.5 KE YR-AM (N) 2.4
19 KLEF-FM 1.7 ICHCB -FM 1.4 KCOH -AM 1.4 ICL EF-FM (CL) 1.6
20 KNUZ-AM 1.3 RCM! -AM 1.4 KL VL-AM 1.3 KNUZ-AM 1.5
21 KCDH-AM 1.3 KI KK -AM 1.3 KI KK -AM 1.1 KI KX -AM (C) 1.4
22 !CYO K -AM 1.3 KEYH-AM 1.3 KFMK-PM 1.0 KYOK-AM (R) I .3
23 KEY! -AM 1.2 17L -AM 1.3 KL EF -FM 0.9 KHCB -FM 0114 1 . 1

24 KIRK -AM 1.2 KODA-AM 1.2 MICH -FM 0.9 KXYZ -AM (RI) 1 . 1

25 KL PL -AM 1.1 KX YZ -AM 0.8 KODA-AM 0.8 KCOH -AM (9) I . 0
26 KHC B -FM 0.9 KFRD-AM 0.6 XXYZ -AM 0.7 KL VL-AM (V: 0. 8
27 KC BC-AM 0.5 KFMK -FM 0.6 KFRD-AM Pa) 0.6
28 KILN -AM 0.4 KG BC -AM 0.5 WTAW-FM 01) 0. 5
29 KFRD-AM 0.4 KMCV-FM 011.) 0.5

Total 12+
ki-S,6am-PAIdnight

POP (00 ): 23395

Average Persons Trends/Rankings 63

W
N-0/P1'78 J/F'79 A/M '79 OIN '79 a)

1 KMJQ-FM 360 KM 1Q-FM 354 ICHJQ-Fm 437 KMJQ-FM 302 II:
2 KRBE -FM 289 KYND-FM 273 KYND-FM 313 KYND-FM 273 CC
3 KYND -FM 288 KTRH-AM 263 KPRC -AM 273 KIKK-FM 252 0
4 KTRH-AM 197 KRBE-FM 262 KTRH-AM 258 KRLY-FM 244 Cl-
5 KILT -AM
6 KENR-AM

176
160

KILT -FM
KILT -AM

221
190

KRBE-FM
KIRK -FM

244
195

KTRH-AM
KPRC-AM

11.1224 it
216 0)

7 KILT -FM 124 KIRK -FM 164 KILT -AM 169 KLOL-FM 204 0
8 KODA-FM 124 KQUE-FM 149 KQUE-FM 162 KRBE-D1 171 Z
9 KQUE-FM 124 KPRC -AM 136 KAUM-FM 150 KENR-AM 168 I-

10 KPRC-AM 123 KAUH-FM 135 ICE YH-AM 150 KQUE-FM 161 <
CC

M -F, 6-1 Dam
CC

1 KTRH -AM KTRH-AM KTRH-AM KTRH-AN 0C1

2 KMJQ-FM KRBE-FM KPRC-AM KPRC-AM
3 KRBE-FM KILT -FM KMJQ -FM KID( -FM
4 KILT -AM KILT -AM KILT -AM KYND-FM
5 KYND-FM KYND-FM KYND-FM KMJQ-FM
6 KENR-AM KMJQ-FM KRBE-FM KILT -AM
7 KPRC-AM KPRC -AM KIRK -FM KENR-AM
8 KILT -FM KIRK -FM KILT -FM KQU E -FM
9 KQUE-FM KQU E -FM KQUE-FM KILT -FM

10 KOPA-FM KENR -AM KENR-AM KRBE-FM
3.7pm

1 KMJQ-FM ICMJ Q -FM KMJQ-FM KMJCI-FM
2 KRBE-FM KYND-FM KYND-FM KIKK -FM
3 KYND-FM KRB E -FM KRBE-FM KRLY-FM
4 KFNR -AM KILT -AM KTR N -AM KYND -FM
5 KILT -AM KILT -FM KIRK -FM KPRC -AM
6 KPRC-AM KTRH-AM KPRC -AM KLOL -FM
7 KILT -FM KIKK-FM KLOL-FM KRBE-FM
8 KODA-FM KPRC -AM KILT -AM KTRH-AM
9 KQUE-FM KAUM-FM KA UM -FM KAUM-FM

10 KTRII -AM KEN R -AM KENR-AM KENR-AM

Teens
m.s,6am-Midnight
POP (00 ): 3127

0/N '78 JIF '79 AIM '79 OM '79
1 KRBE-FM
2 KMJQ-FM
3 KILT -AM

KRBE-FM KMJQ-FM KRLY-FM
ICMJQ-D1 KNEE -FM KRBE-FM
KILT -AN KAUM-FM KMJQ-FM

Mf, 8-10am
1 RABE -FM KRBE-FM KRBE-FM KRBE-FM
2 ICMJQ-FM KMJQ-FM KMJQ-FM KILT -AM
3 KILT -AM KILT -AM KAUM-FM KAUM-FM

N -F, 3-7pm

1 KRBE-FM KRBE-FM KMJQ-FM KRLY-PM
2 KMJQ-FM KMJQ-FM KRBE-FM KMJQ-FM
3 KILT -AM KILT -AM KAUM-FM KRBE-FM

Adults 18-34
m -s, Pam -Midnight

POP (00 ): 9362
JIF '79 A/M '79 OIN '79

1 KMJQ-FM KMJQ-FM KMJQ-FM KMJQ-FM
2 KRBE-FM KILT -FM KRBE-FM KLOL-FM
3 KILT -AM KRBE-FM KILT -FM KIKK-FM
4 KILT -FM KILT -AM KYND-FM KRLY-FM
5 KYND-PM KIRK -FM KLOL-FM KRBE-FM
6 RAIN -FM KLOL-FM KRLY-FM KILT -FM
7 KRLY -FM KAUM-FM KEYH-AM RAIN -FM
8 KUL F -AM KYND-FM KIRK -FM KILT -AM
9 KLOL-FM KULF-AM KILT -AM KFMK-FM

10 KXYZ-AM KRLY-FM KAUM-FM 'MAT -AM
1A -F, 8-10am

1 KMJQ-FM KILT -FM KMJQ-FM KIRK -FM
2 KILT -AM KILT -AM KILT -FM 1CMJQ-FM
3 KRBE-FM KRBE-D1 KILT -AM KILT -FM
4 KILT -FM KMJQ-FM KRBE-FM KLOL -FM
5 KYND-FM KIRK -FM KIRK -FM KILT -AM
6 KTRH-AM KAUM-FM KYND-PM KRLY-FM
7 KPRC-AM KLOL-FM KLOL-FM KAUM-FM
8 KAUM-FM KPRC -AM KEYH-AM KRBE-FM
9 KUL F -A81 KYND-FM KRLY-FM KFMK -FM

10 KENR-AM KUL F -AM RA UN-FM KLAT-AM
PA+, 3-7pm

1 KNJQ-FM KMJQ-FM KMJQ-FM KUCK -FM
2 KILT -FM KILT -FM KRBE-FM KMJQ-FM
3 KILT -AM KILT -AN KLOL-PM KLOL-FM
4 KEE E -FM KRE E -FM KILT -PM KRLY-FM
5 KUL F -AM K IKK -FM KYND-FM KAIIM-FM
6 RAIN -FM KLOL -FM KA ON -FM KKR E -FM
7 KRLY -FM KA ON -FM KEYS -AM KFMK -FM
8 KYND-FM KUL F -AM KIRK -FM KILT -AM
9 ICXYZ-AM KYND-FM KILT -AM KILT -FM

10 K ERR -AM KODA-FM KELY-7M KUL F -AM

Adults 25-54
PA -S, Sam -Midnight

POP(00): 12033
OIN '78 JIF '79 A/M '79 OIN '79

1 KMJQ-FM
2 KYND-FM
3 KERR -AN
4 KTRR-AM
5 KRBE-FM
6 KILT -AM
7 KPR C -AM
8 KODA-FM
9 KQUE-FM

10 KUL F -AM

KYND -FM
KMJQ-FM
KIRK -FM
KQUE-FM
KODA-FM
KILT -AM
KTR H -AM
KENR -AM
KILT -FM
KRBE-FM

KY ND -FM
KM JO -FM
KIRK -FM
KQUE-FM
KTRH-AM
KEN R -AM
KPRC -AM
KEYH-AM
ROD A -FM
KILT -AM

KIKK -FM
EM JQ -FM
KYND-FM
KTRH-AN
KQUE-FM
KPRC -AM
KOD A -FM
KENR -AM
KILT -AM
KLOL-FM

IA+, 8-10am

1 KILT -AM KIKK-FM KTRH-AM KIRK -FM
2 KENR-AM KYND-FM KYND-FM KTRH-AM
3 KMJQ -FM KTRH-AM KILT -AM KP RC -AM
4 KTRH-AM KILT -AM KMJQ-FM KYND-PM
5 KPRC-AM KQUE-FM KIRK -FM KMJQ-FM
6 KYND -FM KPRC -AM KILT -FM KILT -AM
7 KNEE -FM KILT -FM KQUE-FM KQUE-PM
8 KILT -FM KMJQ-FN KERR-AM KENR-AM
9 KODA-FM KEN R -AM KPRC -AM KODA-FM

10 KIKK-FM KODA-FM KRBE-FM KILT -FM

Continued on Page 64
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 Houston -Galveston
M -F, 3-7pm

1 KMJQ -FM
Cr 2 KENR -AM0 3 KYND -FM
CLuj 4 KPRC-AM

5 KILT -AM
(/) 6 KRBE -FM
0 7 KUL F -AM
Z 8 KIKK-FM
I- 9 KODA -FM
cr  10 KTRH -AM

Continued from Page 63

KYND-FM KMJQ -FM KI1(K -FM
KIKK-FM KY ND -FM KMJQ -F M

111,1Q -FM K 'IOC -PM KYND -FM

KQUE-FM KERR -AM KFRC -AM

KEN R -AM KTRII-AM KODA-FM
KODA -FM KQUE-FM KQUE-FM

KPRC -AM KODA-FM KTRH-AM
KILT -AM KILT -AM KLOL -FM
KTRH-AM KEY11-AM KILT -AM
KILT -FM KRB E -FM RENA -AM

cc

cc Cume Persons Trends/Rankings
Total 12+
MS, 8am-Midnight
POP(00): 23395

OM '78 JIF '79 AIM '79 0111'79

1 KRBE-FM 5057
2 KILT -AM 4327
3 KTRH-AM 3560
4 KMJQ-FM 3542
5 KYND-FM 3339
6 KPRC-AM 2869
7 KILT -FM 2334

KAUM-FM 2041
9 KENR -AM 1839

10 KODA-FM 1830

KRB E -FM 4344
KILT -AM 4169
KTRH-AM 3556
KYND-FM 3385
KMJQ-FM 3271
KILT -FM 3009
KPRC -AM 2772
KAUM-FM 2772
KIKK -FM 2229
KUL F -AM 202 7

KRB E -FM
KILT -AN
KMJQ-FM
KYND-FM
KP RC -AM
KTRH-AM
KIRK -FM
KA UM -FM
KILT -FM
KUL F -AM

4470
3812
3571
3508
3353
3268
2787
2697
252 7
2376

KILT -AM 3775
KIRK -FM 3735
KTRH-AM 3621
KMJQ-FM 3471
KYND-FM 3409
KRLY-FM 3348
KPRC -AM 3330
KRB E -FM 3255
KAUM-FM 2992
KENR -AM 2655

161-F, 8-10am

1 KRBE-FM KILT -AM KTRH-AM KUCK -FM

2 KILT -AM KRB E -FM KILT -AM KTRH-AM

3 KTRH-AM KTRH-AM ICRB E -F14 KPRC -AM

4 ICBM) -FM KMJQ-FM KMJQ-FM KILT -AM

5 KYND-FM KPRC -AM ICPRC -AM KMJQ -FM

6 KPRC-AM KILT -FM KYND-FM KYND-FM

7 KILT -FM KYND -FM KILT -FM KRB E -FM

8 KENR -AM KAUM-FM KUCK -FM KAUM-FM

9 KUL F -AM KI KK -FM KAUM-FM KILT -FM

10 KAUM-FM KUL F -AM MR -AM KODA-FM

1A -F, 3-7pm

I KRB E -FM KRBE-FM KRBE-FM 101.1Q -FM

2 101..1Q -FM KMJQ-FM KMJQ-FM KIICK-FM

3 KILT -AM KILT -AM KYND-FM ICRB E -FM

4 KYND -FM KYND-FM KILT -AM KPRC -AM

5 KPRC-AM KPRC -AM KAUM-FM KYND-FM

6 KILT -FM KILT -FM KIKK-FM KRLY-FM

7 KTRH -AM KAUM-FM KPRC -AM KAUM-FM

8 KENR -AM KIRK -FM ICTR H -AM KILT -AM

9 KUL F -AM KTRH-AM KUL F -AM KLOL-FM

10 KAUM-FM KUL F -AM KILT -FM XTRH-AM

Teens
M -S, Sam -Midnight

POP(00): 3127
OIN '78 JIF '79 AIM '79 0/N '79

1 KRBE-FM KRB E -FM KRBE-FM KRB E -FM

2 KILT -AM KILT -AM KAUM-FM KRLY-FM
3 KRLY-FM KAUM-FM KILT -AM KAUM-1111

N -F, 8-10am
1 KRBE-FM KRB E -FM KRB E -FM KRI E -FM

2 KILT -AM KILT -AM KMJQ-FM KILT -AM

3 KMJQ-FM KMJQ-FM KAUM-FM KAUM-FM

1/1-F, 3-7pm

1 KRBE-FM KRB E -FM KRB E -FM KRB E -FM

2 KILT -AM KILT -AM KAUM-FM KAUM-FM
3 KMJQ -FM KMJQ-FM KMJQ-FM KRLY-FM

Adults 18-34
m-S,6arn-Midnight
POP(00): 9362

CNN '78 JIF '79 AIM '79 0111 '79

1 KILT -AM KILT -AM KRBE-FM ENJO-FM
2 KRBE-FM KILT -FM KILT -AM KILT -AM
3 KMJQ -FM KRBE-FM KKJQ-FM KRLY-FM
4 KILT -FM KMJQ-PM KILT -FM KI KK -FM

5 KAUM-FM KA UN -FM KLOL -FM KLOL-FM
6 KLOL-FM KLOL -FM KIKK -FM KAUM-FM

7 KUL F -AM KUL F -AM KAUM-FM KILT -FM
8 KTRH-AM KIKK -FM KRLY-FM KRB E -FM

9 ICYND-FM KRLY-FM KUL F -AM KFMK -FM

10 KRLY-FM KIND -FM KYND-FM KUL F -AM

MF, 8-10am
1 KILT -AM KILT -AM KILT -AM
2 KNJO-FM KILT -FM KILT -FM
3 KRBE-FM KRB E -FM KMJQ-FM
4 KILT -FM KMJQ -PM KRB E -FM

5 KUL F -AM KAUM-FM KLOL-FM
6 KAUM-FM KLOL -FM KIKK-FM
7 KYND-FM KUL F -AM KAUM-FM

8 KL OL -FM KIKK -FM KUL F -AM
9 KTRH -AM KEN R -AM KRLY-FM

10 KIKK-FM KPRC -AM KYRD-FM

KI EE -FM
KM JO -FM
KILT -AM
KILT -FM
KLOL -FM
KAUM-FM
KRB E -FM
KRLY-FM
KUL F -AM
KFMK -FM

11-F, 3.7p1.11

1 KMJQ -FM KMJQ-FM KMJQ-FM
2 KILT -AM KILT -AM KRBE-FM
3 KILT -FM KILT -FM KILT -FM
4 KRIE-FM IRE E -FM KLOL-FM
5 KUL F -AM KLOL-FM KAUM-FM
6 KAUM-FM KAUM-FM KILT -AM
7 KL OL -FM KIRK -FM KIKK-FM
8 KXYZ-AM KUL F -AM KUL F -AM
9 KRLY-FM KINK -AM KRLY-FM

10 KYND-FM KRLY-FM KYND-FM

KMJQ-FN
KIRK -FM
KLOL
KAUM-FM
KRR E -PM
KILT -AM
KILT -FM
KILY-FM
KFMK -FM
KUL F -AM

Adults 25-54
M -S, Barn -Midnight

POP(00): 12033
OfN '78 JIF '79 AIM '79 0/1179

1 KTRH-AM KYND-FM KIND -FM KICK -FM

2 KILT -AM KILT -AM KMJQ-FM KYND-FM

3 KYND-FM KTRH-AM KILT -AM KTRH-AM

4 KMJQ-FM KIRK -FM KIRK -FM KPRC -AM

5 KPRC-AM KMJQ-FM KTRR-AM KILT -AM
6 KRBE-FM ICRB E -FM KRB E -FM KM JQ-FM

7 KUL F -AM KPRC -AM KPRC -AM KEN R -AM

8 KODA-FM KILT -FM ICENR -AM KOD A -FM

9 KENR -AM KEN R -AM KILT -FM KAUM-FM

10 KILT -FM KUL F -AM KODA-FM ICRB E -FM

1A -F, 6-10am

1 KILT -AM KILT -AM KTR R -AM KIRK -FM

2 XTRII-AM KM H -AM KIND -FM KPRC -AM

3 ICYND -FM KYND-FM KILT -AM KTRH-AM

4 ICMJQ-FM KIKK -FM KMJQ-FM KM JQ-FM

5 KPRC-AM KPRC -AM KIKK -FM KILT -AM

6 KENR -AM KMJQ-FM ICRB E -FM ICYND-FM

7 KRBE -FM KUL F -AM KENR-AM KODA-PM

8 KUL F -AM KILT -FM KP RC -AM KEN R -AM

9 KILT -FM KENR-AM KILT -FM KUL F -AM

10 KIKK -FM KQUE-FM KQU E -FM KILT -FM

M -F, 3-7pm

1 KMJQ-FM KY ND -FM KMJQ-FM KIRK -FM
2 KIND -FM KIKK-FM KYND-FM KM JO -FM

3 KILT -AM KMJQ-PM X IKK -FM KPRC -AM

4 KPRC-AM KILT -AM KRB E -FM KIND -FM
5 KRBE-FM KPRC -AM KTRH-AM KTRH-AM
6 KENR -AM KEN R -AM KILT -AM KILT -AM

7 KTRH -AM KTRH-AM KENR-AM KODA-FM

8 KUL F -AM KUL F -AM KPRC -AM KEN R -AM

9 KI KK -FM KILT -FM KUL F -AM KUL F -AM

10 KILT -FM KODA -FM KODA-FM KAUM-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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N '79 Market Overview
The three top A/M '79 stations are again at the

lead of the pack in the Huntington area, but the
lecking order is somewhat revised. The new num-
er one 12+ station is Top 40 station WKEE-FM.
'ollowing WKEE-FM in order are P/A WGNT and
:ountry WTCR.
No longer simulcast with WKEE-AM, WKEE-FM

Lands alone as the metro leader. Not only did the
.cation improve its 12+ share by more than two
*ints, but the rocker was also able to add to its
sad among teens and adults 18-34.
Even though WGNT is second in terms of overall

.hare, the station's actual share of the market in -
Teased in the last book. WGNT was able to double
Cs share of adults 18-34 and also improve its posi-
ion among the 25-54 audience. WGNT now has
ibout 19% of the 25-54 target and about 13% of
he 18-34 group.

WTCR is the leading station with adults 25-54,
averaging about 22% of that demo. WTCR was able
o enhance its share among 18-34 audiences in this
)ook, but saw its leading share of 25-54 adults
)rode slightly.
Beautiful Music WHEZ remained in a strong niche.

the station has moved from fourth to third in pop-
Aarity among 25-54 adults. Other leading stations
vorthy of note include WAMX, the Top 40 corn-
)etitor for WKEE-AM and WKEE-FM, and WKEE-
\M itself. WAMX dropped almost five 12+ shares,
ming to a 40% drop in 18-34 shares and a plunge
n teens too. WKEE-AM rose well in this sweep,
ioubling its share of the 18-34 audience to reach
he 12% level.

Average Persons 12 Share Trends
Monday Sunday. 6arn -Midnight
PRP( 00 ) 248 5

OIN'78 AIM'79 OIN '79

1 WKEF-FM 18.6 WONT -AM 16.A WKPF-FM(9) 17.7
2 WCIET-AN 16.9 WTCR -AM 15.9 WONT-AM/P*117 .4
3 WTCR-AM 14.4 WEEE-FM 15.6 WTCR-AM(C) 15.9
4 WANX-FM 13.6 WAMX-FN 13.5 WHEZ-F711089)1 2 . 0
5 WHEZ-FM 10.5 WHEZ-FM 11.5 WAMX-FMM) 9.9
6 WKEF-AM 6.6 WIR 0 -AM 4.7 WKEF-AMM) 7.3
7 WIRO-All 3.9 WKEF-AM 4.1 wFmn-rrow 4.4
8 WEHM-FM 3.6 IINST-A71 3.9 WITO-FMC) 2.5
9 WCMI-AM 2 . 5 WEMM-FM 2.6 WEST -AMC) 2 . 5
0 WNST-AM 2.2 WCMI -AM 1.5 WIRO-AMMA) 2.2
1 WCAK-FM 1.4 WITO-FN 1.5 WCMI -AMR 1.9
2 WITO-FM 1.1 WEED -AN 1.2 WOBE -FM69 1.6
3 WORE -FM 0.8 WORE -FM 0.9
4 WE AT -FM 0.6 WPAY-AM 0.9
5 WPAY-AM WPAY-F11 0.9

WCAK -FM 0.6
7 WVAF-FM 0.6

Average Persons Trends/Rankings
Total 127
PA -S, Balm -Midnight

POP( CO) : 2485
OIN '78 AIM'79 OIN'79

1 WEEK -F1' 67 WONT -AM 57 WKEE-FM
2 WONT -AM 61 WTCR -AM 54 WCNT-AM
3 WTCR-AM 52 WKEE-FM 53 WTCR -AM
4 WAMX-FM 49 WANX-FM 46 WHEZ-FM
5 WHEZ-FM 38 WHEZ-FM 39 WAMX-Ftt

56
55
50
38
29

PA-F,8-/eam
1 WONT -AM
2 WKEE-FM
3 WHEZ-FM
4 WAN X -FM
5 WTCR-AM

WCNT-AN
WKEE-FM
WANE -FM
WTCR-AM.
IZHE 2 -FM

WONT -AN
WTCR-AM
WEKE-FM
WHFZ-FM
WANX-FM

M4,34pm
1 WKEK-FM
2 WAMX-FM
3 WONT -AN
4 WTCR-AM
5 WHIZ -FM

WE FF.-FM
WTCR-AM
WAMX -FM
WHEZ-FN
WONT -All

WEE E -FM
WONT -AM
WHEZ-FM
WAMX-FM
WTCR -AM

Teens
PALS, 8am-Midnight

P08(00): 306
OIN 'TS AIM'79 OIN'79

IA -F, 6-10am
1 IIKEE-FM
2 WAMX-FM
3 WKEE-AM

WAM X -F ti

WKFF-EN
WCNT-AN

WEE E -FN
WAMX-FM
WONT -AM

tA-F, 3-7pm
1 WEEF-FM
2 WANX-FM
3 WKEF-AM

WAMX-FM
WEEK -FM
WEEK -AM

WKEE- FM
WANE -Fir

EE-Ati
Adults 18-34
M -S, Sam -Midnight

POP( 00 ): 848
OIN '78 AIM '79 OIN '79

1 WKEF-FI
2 WAMX-FM
3 WTCR-AM
4 WKEE-Ati
S WCKT-AM

WE FE -FM
WANX-F11
WTCR -AM
WGNT-All
WKFE-AM

WKEE-Ft!
WTCR -Al'
WONT -AM
WKEE-All
WANX-FM

PA -F, 6-10am

1 WKEE-FM
2 WONT -AM
3 WAMX-FM
4 WTCR-AM
5 WEEK -AM

WKEE-GM
WAMX-FM

WTCR-All
WIR 0 -AM

WONT -AM
WEE E-Ft1
WTCR

WEFT -AM
WAN. X -F N

M -F, 3-7pm

1 WKEF.-FII
2 WAMX-FM
3 WTCR-AM
4 WYEE-AM
5 WONT -AM

WEEP -FM
WAMX-Flt

WERE -AM
WONT -AM

WKEE-FM
WKEF-AN
WAMX-FM
WGNT-AN
WTCR -AM

Adults 25-54
PA -S, Gam -Midnight

PO P( 00 ) : 1166
OM ill AIM '79 OIN '79

1 WTCR-AM
2 WONT -All
3 WHEZ-FM
4 WKEE-FM
5 WKEE-AM

WTCR-All
WONT -AM
WHEZ-FM
WE FE -FM
WAMX-FM

WTCR -All
WONT -AM
WHEZ-FM
WE FE -FM
WE EE-All

PA -F, 8-10am
1 WCNT-AM
2 WTCR-AM
3 WHEZ-Ft1
4 WKEE-FM
5 WIRO-AM

WONT -AM
WTCR-AM
WKEE-FM
WAMX-F/1
WHEZ -FM

WONT -AM

WN FZ-FM
WIRO-AM
WEEE-AM

M-F,34pm
1 WTCR-AM
2 WHEZ-FM
3 WONT -AM
4 WKEE-FM
5 WAMX-FM

WTCR-AN
WHEZ-F71
WCNT-AM
WKEE-FM
WAMX-FM

WONT -AM
WTCR -AM
WKEE-FM
WHEZ-FM
WKEE-AM

Cume Persons Trends/ Rankings
Total 12+
M -S, Ham -Midnight

POP(00 ): 2485
OIN'78 AIM'79 01N'79

1 WEEK -FM
2 WONT -AM
3 WAMX-FM
4 WTCR-AM
5 WKFE-AN

940
897
6R3
553
511

WONT -All
WEE. F. -FM

WANX-F11
WTCR-AM
sarz-FN

770
745
692
520
469

WONT -AM
WKEF-FM
WAME-FM
WTCR-AM
WHEZ-FM

886
878
622
558
526

M -F, 8.10am
1 WGNT-AM
2 WKEE-FM
3 WAMX-FM
4 WTCR -AM
5 WICEP-All

WONT -Alf
WANX-FM
WE FE -FM
WTCR-AM
WHEZ-FM

WONT -AM
WKEE-FM
WTCR -AM
WAMX-FM
WHE 2 -FM

PA -F, 3-7pm
1 WKEE-FM
2 WANE -FM
3 WONT -AM
4 WTCR-AM
5 WHEZ-Ft1

WE F.F.-FM
WONT -All
WAMX-F1'
WTCR-AM
WHE Z -FM

WEE E -FM
WCNT-AM
WAMX -FM
WTCR -AM
WHEZ-FM

Teens
M -S, awn -Midnight

POP( 00 ) : 306

0/N '78 AIM '79 OIN '79

1 WEEK -FM
2 WAHX-FM
3 WONT -AM

WAMX-FM WKEE-FM
WEEK -FM WANX-FM
WKEE-AM WKEE-AM

1.1-F, 8-10am
1 WKEE-FN
2 WANE -FM
3 WEEK. -AM

WAMX-FM
WIIEE-Ft!
WONT -AM

WEEK -FM
WAMX-FM
WEEK -AM

PA -F, 3-7pm

1 1:KEE-FM
2 WAMX-FM
3 WKEE-AM

WAMX-FM
WEE. E -FM
WEEK. -AM

WEE E- FM
WANX-FM
WICEE-AM

Adults 18-34
M -S, Sam -Midnight

POP( 00): 848
OIN '78 AIM '79 0/N '79

1 WEEK. -FM
2 WAI1X-FM
3 WKEF-AM
4 WONT -AM
5 WTCR-All

WEEK -FM
NAME -FM
WEEK -AM
WONT -AN
WTCR -All

WE FE -F
WAMX-Flt
WONT -All
WEE. F -All
WTCR -AM

NI -F, 6-10am

1 WAND -FM
2 WEEK -FM
3 WK E E -At:
4 WONT -AN
5 WTCR-All

WAHX-FtI
WKFE-FM
WONT -All
WTCR-All
WEFE-AN

WEEK -FM
WONT -All
WERE -AM
WAMX-FM
WICR-All

PA -F, 3-7pm

1 WAMX-I1/1
2 WKEE-FII
3 WEEK -AM
4 WGNT-AM
5 WTCR-All

WEEK -FM
WAMX-FM
WEEK. -AN
WONT -All
WTCR-AM

WEEK -FM
WAIIX-F11
WONT -AM
WE EE -AN
WTCR-AM

Adults 25-54
m -s. 6am-Midnight

POP( 00 ): 1166
OIN '78 AIM '79 OIN '79

1 WONT -AM WONT -AM WONT -AM
2 WTCR-All WTC P -AM WTCR -AM
3 WEFE-11E WEEK -FM WHEZ-FM
4 WHEZ-F, WIFE -FM WEEK -FM
5 WAME -pi WAMX-FM NAME -FM

PA -F, 6.10am

1 WCNT-AM
2 WTCR-AM
3 WAMX-Ft:
4 WHEZ-Ft4
5 WKEE-FII

WONT -AM
WTCR -All
WHEZ-FM
WKEE-FM
WAMX-FM

WONT -All
WTCR-AM
Wit EZ-Fll
WKEE-1-t1
1JK EE -AM

PA*, 3-7pm
1 WONT -AM
2 WTCR-AM
3 WKEF-FM
4 WHEZ-FM
5 WAMX-F11

WTCR -AM
WONT -AM
WEEK -FM
WHE 2 -FM
WEEK. -All

WTCR-All
WHEZ-FM
WEEK -FM
WAMX-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic , J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

TM Programming

1149 Regal Row Dallas, Texas 75247  (214) 534-8511

A subsidiary of Shamrock Broadcasting Company, Inc.

For Tomorrow
WKEE-FM

7 WANX-FM
3 WONT -All

WANE -FM
WKEE-1,71
WKEE-All

WEEK -F1'
WANE -FM
WEE F. -All
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Fall Extended Measurement
IE lc -I OIN '79 Market Overview
(1) This was the second of the 12 -week Extended
FMeasurement sweeps in Indianapolis, and the re-

sults are most interesting. Arbitron did an excellent
ccjob of diary placement and retrieval - the in -tab
tr5 figures for the two '79 sweeps are within a hair's

breadth of each other. Even with the implementation
of ESF in the fall Extended Measurement period, the
diary returns seem most regular. Good stable sur-
veys here.

The two leading stations for the last four sweeps
are again atop the market. P/A station WIBC sees a
second consecutive slip but remains in the number
one position. Beautiful Music WXTZ has a stable
book to remain in the runner-up spot. However, be-
hind the two fixtures, there is a whole of changing
going on.

Black WTLC is the new number four station in
town, virtually tied with AOR WFBQ. Country leader
WIRE suffered the most severe drop in this book,
while WFMS-FM and WIKS showed an upward trend
that appears significant.

WIBC suffered declines in both major demos -a
serious drop in 18-34 (about a one-third decline),
and a less sizable slip among adults 25-54 (down
about 10%). Because this is the second consecu-
tive overall drop for the station, it will be interesting
to see what WIBC does to stabilize its position.

WFBQ made a real charge at this survey. 75% of
the station's ad budget was poured into TV spots,
with bumper stickers also being used to keep WFBQ
visible in the metro. WFBQ's overall share increase
came about as a result of a substantial increase in
teen share, which helped to offset a slight loss of
18-34 adult share.

WTLC used an "inflation fighter" campaign to pro-
mote itself. WTLC gave away money for utilities,
rent payments, grocery bills, etc.; items to which lis-
teners could relate. Outside advertising was used,
such as TV, with slightly more spent for this book
than for the spring sweep.

Country station WIRE might be wondering what
happened after the fall '79 sweep. This station saw
its overall share drop over two points, but the dif-
ficult part is that the erosion appears to be occurring
in most key demos for WIRE. With Don Nelson
leaving the GM spot, it will be interesting to see how
WIRE fares from here.

WFMS-FM and WIKS both had good books. WFMS
appears to have made sizable gains among adults
25-54, perhaps cutting into WIRE's audience. Hef-
tel's WIKS spent heavily in hopes that a media blitz
might help influence the numbers. It may have,
since the station quadrupled its overall share and
became a serious threat to other 18-34 skewing

Average Persons 12+ Share Trends
Monday Sunday. 6am.Midmght
POP(00): 9461

0/N.78 AIM '79 OIN '79

1 WIBC-AM 20.0 W I BC -AM 17.6 WIBC-AM(A)16.0
2 WXTZ-FM 14.1 WXTZ-FM 13.6 WXTZ-FMAA,H13.5
3 WNA P -PM 9.5 WIRE -AM 12.0 WFBQ-FMAH 9.9
4 WIRE -AM 7.7 WNAP-FM 9.0 WTLC-FMAH 9.8
5 WTLC-FM 7.4 WTLC-FM 8.8 WIRE -AMC) 9.5
6 WNDE-AM 6.9 WFBQ-FM 8.8 WFMS-FM(C) 8.4
7 WFBQ-FM 6.7 WFMS-FM 7.1 WNAP-FM(R) 8.1
8 WFMS-FM 5.7 WNDE-AM 6.0 WNDF-AMAH 5.4

WIFE -AM 5.4 WIFE -AM 4.9 W IK S-FMAH 4.6
10 WAT I -AM 3.8 EAT I -AM 2.7 W IFE -AMMO 3.4
11 WXLW-AM 2.9 WX1-14-Ati 1.7 WA T I -AMAPA) 2.5
12 WBR I -AM 2.2 WBR I -AM 0.9 WXLW-AMA'A) 1.3
13 WNTS-AM 1.4 WIKS-FM 0.8 WBR I -Mall 0.8
14 WCBK-AM 1.4 WLHN-FM 0.6 WART-FM(1W 0.7
15 WNON-FM 0.5 WC BK -FM 0.5 W CT C -F MIC( 0.5
16 WSMJ -FM 0.5 WCRT-FM 0.4 WS VL-FM(C) 0.5
17 WCTC-FM 0.4 WSVL-AM 0.4 WLHN-FM(FA) 0.4
18 WCBK-FM 0.2 wsvi.-FM 0.3 WC B K -F tf(c) 0.3
19 WCBK-AM 0.1 WSVL-AM(FA1 0.1
20 WC BK -A H1C) 0.1

stations. The media campaign consisted of TV com-
mercials, busboards and billboards, plus a contest
giving away a $100,000 grand prize.

(Note: WCBK-AM-FM are simulcast during the en-
tire daytime schedule of WCBK-AM.)

Average Persons Trends/Rankings
Total 12+
PA -S, Rom -Midnight

POP( 00 ): 9461
OIN '78 AIM '79 OIN '79

1 WIBC-AM
2 WXTZ-FM
3 WNAP-FM
4 WIRE -AM
5 WTLC-FM

258
182
123
100

96

WIBC-AM
WXTZ-FM
WIRE -AM
WNAP-FM
WTLC-FM

247 WIBC-AM
191 WXTZ-FM
168 WFBQ-FM
126 WTLC-FM
124 WIRE -AM

229
194
142
141
136

PA -F, 6-10arn
1 WIBC-AM
2 WXTZ-FM
3 WHAP-FM
4 WIRE -AM
5 WNDE-AM

WIBC-AM
WIRE -AM
WX T2 -FM
WNAP-FM
MC -FM

WIBC-AM
WIRE -AM
WXTZ-FM
WNAP-FM
WFBQ-FM

PA -F, 3-7pm

I WIBC-AM
2 WXTZ-FM
3 WRAP -FM
4 WTLC-FM
5 WIRE -AM

WIBC-AM
WXTZ -FM
WIRE -AM
WFBQ-FM
WILL -FM

WIBC-AM
WXTZ-FM
WFBQ-FM
WTLC-FM
WIRE -AM

Teens
MS, Barn -Midnight

POP( 00 ) : 1296

0/14 '76 AIM '79 0/N '79

1 WNDE-AM
2 WIFE -AM
3 WTLC-FM

END E -AM
WTLC-FM
WIFE -AM

WFBQ-FM
WTLC-FM
WEDE-AM

1/1-F, 8-10am
1 WNDE-AM
2 WIFE -AM
3 WRAP -FM

WNDE-AM
WRAP -FM
WTLC-FM

WED E -AM

WFBQ-FM
WNAP-FM

IA -F, 3-7pm
I WIFE -AM
2 WNDE-AM
3 WTLC-FM

WNDE-AM
WTLC-FM
WIFE -AM

WFBQ-FM
WTLC-FM
WNDE-AM

Adults 18-34
NI -S, Pam -Midnight

POP( 00 ): 3457
0/14'78 AIM '79 OIN '79

1 WNAP-FM
2 WIBC-AM
3 WFBQ-FM
4 WTLC-FM
5 WIDE -AN

WFBQ-FM
WRAP -FM
WIBC-AM
WTLC-FM
WIRE -AM

WFBQ-FM
WNAP-FM
WIBC-AM
WTLC-FM
WFMS-FM

PA -F, 6-10am
1 WIBC-AM
2 WNAP-FM
3 WFBQ-FM
4 WNDE-AM
5 WTLC-FM

WIBC-AM
W NA P -FM
WFBQ-FM
WIRE -AM
WTLC-FM

WNAP-FM
WIBC-AM
WFBQ-FM
WTLC-FM
WFMS-FM

61-F, 3-7pm
1 WNAP-FM
2 WIBC-AM
3 WFBQ-FM
4 WNDE-AM
5 WTLC-FM

WFBO-FM
WIBC-AM
WNAP-FM
WTLC-FM
WNDE-AM

WFBQ-FM
W NAP -FM

WTLC-FM
WIBC-AM
WFMS-FM

Adults 25-54
111-S, Ram -Midnight

POP( 00 ): 4565
0(1'78 AIM '79 OM '79

1 WIBC-AM
2 WXTZ-FM
3 WIRE -AM
4 WFMS-FM
5 WTLC-FM

WIBC-AM
WXTZ-FM
WIRE -AM
WFMS-FM
WTLC-FM

WIBC -AM
WXTZ-FM
WIRE -AM
WFMS-FM
WTLC-FM

M -F, 6.106m
1 WIBC-AM
2 WIRE -AM
3 WXTZ-FM
4 WFMS-FM
S WNAP-FM

WIBC -AM
WIRE -AM
WXTZ-FM
WFMS-FM
WNAP-FM

WIBC-AM
WIRE -AM
WXTZ-FM
WFMS-FM
WTLC-FM

WF,3-7pm
I WIBC-AM
2 WXTZ-FM
3 WIRE -AM
4 WNAP-FM
5 WFMS-FM

WIBC-AM
WXTZ-FM
WIRE -AM
WFMS-FM
WTLC-FM

WIBC-AM
WXTZ-FM
WIRE -AM
WPM S -FM
NIL C -FM

Cume Persons Trends/Rankings
Total 12+

M -S, Ram -Midnight

POP( 00 ): 9461
OIN '76 AIM '79 ON '79

1 WIBC-AM
2 WADE -AM
3 WXTZ-FM
4 WNAP-FM
5 WIRE -AM

3237
2061
1961
1895
1693

WIBC-AM
WIRE -AM
WXTZ-FM
WRAP -FM
WNDE-AM

3054
1997
1975
1781
1736

WIBC -AM
WIRE -AM
WXTZ-FM
WNDE-AM
WNAP-FM

2753
1982
1949
1783
1706

I/4 -F, 6-10am

1 WIBC-AM
2 WADE -AM
3 WXTZ-FM
4 WIRE -AM
S WPM P -FM

WIBC -AM
WIRE -AM
WNDE-AM
WNAP-FM
WXTZ-FM

WIBC-AM
WIRE -AM
WXTZ-FM
WNDE-AM
WRAP -FM

Mf,34pm
1 WIBC-AM
2 WXTZ-FM
3 WNDF-AM
4 WNAP-FM
5 WIRE -AM

WIBC-AM
WXTZ-FM
WIRE -AM
WNDE-AM
WMAP-FM

WIBC-AM
WXTZ-FM
WNAP-FM
WFBQ-FM
WADE -AM

Teens
1A -S, 6am-Midnight

POP( 00 ) : 1296

UN '78 AIM '79 0/N '79

1 WNDE-AM
2 WIFE -AM
3 WNA P -FM

WED E -AM
WIFE -AM
WRAP -FM

WED E -AM
YF BQ -FM
WNAP-FM

1A -F, 6.10am
1 WEDS -AM
2 WIFE -AM
3 W NA P -FM

PA -F, 3-7pm

1 WIFE -AM
2 WNDE-AM
3 WNAP-FM

Adults 18-34

PA -S, Ram -Midnight

POP ( 00 ) : 3457
01N'79

WED E -AM
WIFE -AM
WRAP -FM

END E -AM
WIFE -AM
WNAP-FM

WNDE -AM
WFBQ-FM
WNA P -FM

WNDE -A 61

WFBQ-FM
ERA P -FM

AIM ' 79 0/61'79

1 WNA P -FM
2 WIBC-AM
3 WNDE-AM
4 WFBQ-FM
5 WIFE -AM

WRAP -FM
WIBC-AM
WFBQ-FM
WADE -AM
WIFE -AM

WRAP -FM
WFBQ-FM
WIBC -AM
WNDE-AM
WIES-FM

PA -F, 8-10am

1 WIBC-AM
2 W NA P -FM

3 WNDE-AM
4 WFBO-FM
5 WIFE -AM

WIBC-AM
WNAP-FM
WFBQ-FM
W ND E -AM
WIRE -AM

WNAP-FM
WIBC-AM
WFBQ-FM
WND E -AM
WIFE -AM

NI*, 3-7pm
1 WNAP-FM
2 WIBC-AM
3 WADE -AM
4 WFBQ-FM
5 WIFE -AM

WIBC-AM
WNAP-FM
WFBQ-FM
WNDE-AM
WIRE -AM

WNAP-FM
WFBQ-FM
WIBC -AM
ENDE-AM
WIKS-FM

Adults 25-54
PA -S, Sam -Midnight

POP( 00): 6565
0114'78 AIM '79 0/N '79

1 WIBC-AM
2 WXTZ-FM
3 WIRE -AM
4 WNDE-AM
5 Wi'MS-FM

WIBC-AM
WIRE -AM
WXTZ-FM
WPM S -FM
WRAP -FM

WIBC-AM
WIRE -AM
WXTZ-FM
ENDS -AM
WFMS-FM

PA -F, 8-10am
1 WIBC-AM
2 WIRE -AM
3 WXTZ-FM
4 WNDE-AM
5 WFMS-FM

WIBC-AM
WIRE -AM
WXTZ-FM
WFMS-FM
WNAP-FM

WIBC-AM
WIRE -AM
WXTZ-FM
WADE -AM
WFMS-FM

M+.34pm
1 WIBC-AM
2 WXTZ-FM
3 WIRE -AM
4 WNDE-AM
5 WNAP-FM

WIBC-AM
WIRE
WXTZ-FM
WFMS-FM
WNAP-FM

WIBC-AM

WIRE -AM
WFMS-FM
WNDE-AM

Format Penetration Chart
Based On Total Persons 12+
Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.5
RL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.
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Jacksonville
rn

METRO RANK

0
a- 0/N '79 Market Overview
cr Considerable reshuffling went on in the standings
0 for Jacksonville stations when the 0/N' 79 results
17- became available. Former number one station WKTZ
cc regained that position in this book, WIVY slipped

several shares from its performance in the A/M '79
m report, and WPDQ continues to move up strongly.

Beautiful Music WKTZ is perennially the overall
market leader, but saw some dramatic losses occur
in the spring book. Some resurgence is evident in
this report, although the station is still off several
shares from its standing in the 0/N '78 survey.
WKTZ did boost its 25-54 share by about 20% and
is now second in that demo.

On the contemporary music scene, WIVY took
quite a tumble from a spectacular book in A/M '79
to a strong but less awesome position in this report.
Although it's far and away the leading 18-34 station,
WIVY's big loss was in adults 25-54, with a 60%
decrease in share among this group. The 25-34
cell appears to be the key - the station dropped by
about two thirds in men 25-34 and by half in wo-
men 25-34. Top 40 competitor WAPE closed the
18-34 gap somewhat, with WIVY's share in this
demo being 22% compared to approximately 14%
for WAPE. The big upward mover in this sweep is
WPDQ. For the second consecutive book this Black
station has made substantial gains, and it's now num-
ber two overall in the metro. Arbitron got back a
much better diary return in the High Density Black
Area in this sweep, which may account for the
better showing of all the Black stations in the mar-
ket. WPDQ is the one that stands out, though, and
the big jump in this report was sparked mainly by the
station's huge increase in teens. WPDQ now has al-
most 40% of the teen market, a 150% increase
from the station's previous number. Among adults,
WPDQ made sharp gains among female listeners
25-54.

Country WQIK-FM has to be pleased with the re-
sults of the fall sweep. The station not only moved
up a notch among total persons but also added 40%
to its share of adults 25-54. WQIK-FM is now the
leader among 25-54 adults in the Jacksonville area.
WQIK-FM has now passed WVOJ to regain the
overall lead among Country stations in the metro. Al-
though it won't show in the rankings on this page,
WVOJ made some worthwhile gains among adults
18-34 while also slightly increasing its 25-54 share.
The older demos weren't as strong for WVOJ in this
sweep; thus the slight decline in its 12+ share.

Finally, the local AOR station, WJAX-FM, suffered
a decline in this report. No huge defections here,

AverageRersons121-ShareTrends
Monday -Sunday, Earn -Midnight

POP(00), 5901
OIN'78 AUMP79

1

2

3

4

5

6

7

8

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

WKTZ-FM
WIVY-FM
WAPE-AM
WAIV-FM
WQIK-FM
WJAX-FM
WVOJ-AM
WPDQ-AN
WSNy-AN
WJEE-FM
WKLIE-FM
WCRJ-AM
WJAX-AM
WBEF-FM
WQIK-AM
WERD-AM
WOZN-Am
WA YR-AM
WKTZ-AM
WEXI-AM
WPOY-AM
WB IX -AM
WJNJ-FM
WJNJ-AM

16.5
15.2
10.9
7.4
6.6
6.6
4.7
3.1
3.0
2.9
2.6
2.6
2.3
2.3
1.8
1.7
1.4
1.2
1.2
1.2
1.0
1.0
0.5
0.1

WivT-Fm
WETZ-FM
WJAI-FM
WVOJ-AM
WQIK-FM
WPDQ-AM
WAPE-AM
WA IV -Fm
WJEE-FM
WENT -AM
WOZ N -AM
WEX I -AM
WCRJ-AM
WQI K- AM
WETZ-AM
WEED -AM
We I X -AM
WAYR-AM
wKUE-FM
WFOY-AM
WFOY-FM
WJAX-AM

16.3
11.3
8.9
8.6
8.5
7.8
7.3
5.8
2.7
2.2
1.9
1.7
1.5
1.5
1.5
1.5
1.4
1.3
1.1
0.9
0.9
0.8

OIN '79

WKTZ -F Howl 2. 5
WPDQ-AM(9) 11.4
WIVY-Fm(8) 11.3
WQ1K-FM(c) 10.0
WAPE-AN (Ft/ 8.2
WVOJ-AM (c) P.0
WJAX-FM (A) 7.4
wAIV-Fm (R) 4.7
WJEE-FM PPM 3.4
WJAX-AM OW 2.6
wERD-All (18 2.1
WEXI-AM PN 2.1
wCGL-AM 911 1.8
woZN-AM 9'A11.6
wQIK-Am (c) 1.2
WF OF -AM (PA) 1.2
w9 IX -AM (RLI 1.2
WSNY-AM (PA) 1.2
wcRJ-Am (RL) 1 . 1
WKTZ-AM (MM) 1.0
WAO C -AM (c) 0.4

just erosion among all demos in the 12-34 group.
WJAX-FM has slipped from second to third among
adults 18-34.

Average Persons Trends/Rankings
Total 12 

WS, 6ant-Midnight

POP( 00 ): 5901

OIN'78 AIM '79 0/N '79

1 WETZ-FM
2 WIVY-FM
3 WAPE-AM
4 WAIV-FM
S WQIK-FM

127
117

84
57
51

WIVY-FM
WKTZ-FM
WJAX-FM
WVOJ-AM
WQIK-FM

138
96
75
73
72

WKTZ-FM
WPDQ-AM
WIVY-FM
wQiic-FM
WAPE-AM

102
93

92

82

67

M -F, 8-10am
1 WKTZ-FM
2 WAPE-AM
3 WIVY-FM
4 WQIK-FM
5 WAIV-FM

WVOJ-AM
WIVY-FM
WAPE-AM
WETZ-FM
WQIK-FM

WKTZ-FM
WAPE-AM
WQIK-FM
WVOJ-AM
WIVY-FM

M -F, 3-7pm
1 WKTZ-FM
2 WIVY-FM
3 WAPE-AM
4 WA I V -FM
5 WQIK-FM

WIVY-FM
WKTZ -FM
WQIK-FM
WPDQ-AM
WVOJ-AM

WPDQ-AM
WIVY-FM
WKTZ-FM
WQIK-FM
WVOJ-AM

Teens
M -S, 6am-MIdnight

POP(00): 781

OIN '78

1 WIVY-FM
2 WAIV-FM
3 WPDQ-AM

AIM '79 OM '79

WIVY-FM
WPDQ-AM
WA IV -FM

WPDQ-AM
WIVY-FM
WJAX-FM

IA -F, B-lOam
1 WIVY
2 WAIV-FM
3 WAPE-AM

WIVY-FM
WPDQ-AM
WAPE-AM

WPDQ-AM
WIVY-FM
wQIK-FM

PA*, 3-7pm
1 WIVY-FM
2 WAIV-FM
3 WPDQ-AM

WIVY-FM
WA IV -FM
WPDQ-AM

WPDQ-AM
WIVY-FM
WA IV -PM

Adults 18.34
M -S, Sam -Midnight

POP( 00 ) : 2207
OM '78 AIM '79 OIN '79

1 WIVY-FM
2 WAPE-AM
3 WJAX-FM
4 WA / V -Fri
5 WO' X -FM

WIVY-FM
WJAX-FM
WAPE-AM
WPDQ-AM
WA /V -FM

WIVY-FM
WAPE-AM
WJ AX -F
WPDQ-AM
WQIK-FM

M-F,8-10em
1 NAPE -AM
2 WIVY-FM
3 WJAX-FM
4 WAIV-Fm
5 WQIK -FM

M -F, 3-7pm

1 WIVY-FM
2 WAPE-AM
3 WJAX-FM
4 WAIV-FM
5 WKTZ-FM

WAPE-AM
WIVY-FM
WA IV -FM
WJAX-FM
VQI K -FM

WIVY-FM
WAPE-AM
WPDQ-AM
WJAX-FM
WQIK-FM

WAPE-AM
WIVY-FM
WVOJ-AM
WJAX-FM
WPDQ-AM

W IVY -FM
NAPE -AM
WPDQ-AM
WJAX-FM
WQIK-FM

Adults 25-54
M-S,11am-Midnight

POP(00): 2749
OIN'78 AIM '79 OIN '79

1 WKTZ-FM
2 WAPE-AN
3 WIVY-FM
 WQIK-FM
5 WVOJ-AM

WIVY-FM
WVOJ-AM
WQIK-FM
WKTZ-FM
WAPE-AM

WQIK-FM
WETZ-FM
WVOJ-AM
WAPE-AM
WIVY-FM

M -F, 8-10am
1 WKTZ-FM
2 WAPE-AM
3 WIVY-FM
4 WQIK-FM
5 WVOJ-AM

WAPE-AM
WQI K- FM
WVOJ-AM
WIVY-FM
WKTZ-FM

WAPE-AM
WKTZ-FM
WQIK-Fm
WVOJ-AM
WPDQ-AM

PA -F, 3-7pm
1 WKTZ-FM
2 WAPE-AM
3 WIVY-FM
4 WQIK-FM
5 WVOJ-AM

WIVY-FM
WQIK-Fm
WPDQ-AM
WKTZ-FM
WAPE-Am

WQ/K-FM
WVOJ-AM
WKTZ-FM
WAPE-AM
WIVY-FM

Cume Persons Trends/Rankings
Total 12+
ta-s,64m441dnight

POP( 00 ) : 5901
OIN '78 AIM '79 OIN '79

1 WIVY -FM
2 WAPE-AM
3 WETZ-FM
4 WAIV-FM
5 WQIE-FM

1892
1612
1214
830
632

WIVY-FM
WKTZ -FM
WAPE-AM
WQI K -PM
WA IV -FM

1869
1342
124 1
1172
851

WIVY-FM
WAPE-AM
WKTZ -FM
WQI K -FM
WV 0J -Am

1355
1303
1256
1124

906
M -F, 8-i Dam

1 WAPE-AM
2 WIVY-FM
3 WKTZ-FM
4 WAIV-FM
S WQIE-FM

WIVY-FM
WAPE-AM
WQI K -FM
WKTZ -FM
WVOJ-AM

WA PE -AM
VETO -FM
WQIK-FM
WIVY-FM
WVOJ-AM

M -F, 3-7pm
1 WIVY-FM
2 WKTZ-FM
3 WAPE-AM
4 WA IV-FM
5 VOIR-FM

WIVY-FM
WKTZ-FM
WAPE-AM
wQI K -FM
WA Iv -FM

WIVY-FM
WAPE-AM
WKTZ-FM
WQI K -FM
WV 0J -Am

Teens
91-S, 6am-Midnight

POP( 00 ): 781

OIN '78

1 WIVY-FM
2 WAPE-AM
3 WAIV-FM

AIM'79 0/N 79

WIVY-FM
PE-AH

WQIK-FM

WIVY-FM
WA IV -FM
WPDQ-AM

M -F, 9-10em
1 WIVY-FM
2 WAIV-FM
3 WAPE-AM

M -F, 3-7pm

1 WIVY-FM
2 WA IV -FM
3 WAPE-AM

Adults 18-34
M -S, Sam- Midnight

POP( 00): 2207
00178

WIVY-FM
WQIK-FM
WAPE-AM

WIVY-FM
WAIV-FM
WAPE-AM

WPDQ-AM
WIVY-FM
WA I V -FM

WIVY-FM
WPDQ-AM
WA IV -FM

AIM '79 OIN '79

1 WIVY-FM
2 WAPE-Am
3 WA I V -FM
4 WJAX-FM
5 WKTZ-FM

WIVY-FM
WAPE-AM
WA IV -FM
WJAX-FM
WQIK-FM

WIVY-FM
WAPE-AM
WA IV -FM
WQI K -FM
WJAX-FM

M -F, 8-1 gam

1 WAPE-AM
2 WIVY-FM
3 WA IV -FM
4 WJAX-FM
5 WSNY-AM

3.7pm
1 WIVY-FM
2 WAPE-AM
3 WJAX-FM
4 WAiv-FM
5 VKTZ-FM

Adults 25-54
74-s. Sam -Midnight

POP(00): 2749
OIN '78

WIVY-FM
WAPE-AM
WA IV -FM
WJAX-FM
WQIK-FM

WIVY-FM
WAPE-AM
WJAX-FM
VA IV -FM
WQIK-FM

WA PE -AM
WIVY-FM
WJAX-FM
WVOJ-AM
WQIK-FM

WIVY-FM
WAPE-AM
WA IV -FM
WJAX-FM
WPDQ-AM

AIM '79 OM '79

1 WIVY-FM WIVY-FM
2 WAPE-AM WQIK-FM
3 WKTZ-FM WETZ-FM
4 WQIK-FM WAPE-AM
5 WVOJ-AM WVOJ -AM

WQI K -FM
NAPE -AM
VETO -FM
WIVY-FM
WVOJ-AM

M -F, 8-10am

1 WAPE-AM
2 WKTZ-FM
3 WIVY-FM
4 WQIK-FM
5 WVOJ-AM

M -F, 3-7pm
1 WKTZ-FM
2 WIVY-FM
3 WAPE-AM
4 WQIK-FM
5 WVOJ-AM

WIVY-FM
WOIK-FM
WAPE-AM
WVOJ-AM
METZ-FM

WIVY-FM
WKTZ-FM
WQIK-FM
WVOJ-AM
WAPE-AM

NAPE -AM
WQI K -FM
WKTZ-FM
WVOJ-AM
WIVY-FM

WQI K -FM
WAPE-AM
WVOJ-AM
WKTZ-FM
WIVY-FM

Format Penetration Chart
Based On Total Persons 1 2 +

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black. 88 -Big Band, BM -Beau-

tiful Music, C -Country, CI -Classical. D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News. 0 -Oldies, PA-Pop/Adult, R -
Rock , RI -Religious, S -Spanish, T -Talk.
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calamazoo-
3ort age

METRO RANK

IIN '79 Market Overview
The results of this 0/N '79 Arbitron report are
;ely to be more reliable than those from the A/M
9 sweep, owing to a much better diary return in
e fall survey. Actual usable number of diaries in-
-eased by 50% over A/M, 496 vs. 330.
Consistently the leader in Kalamazoo, P/A station
IKZO is again atop the 12+ roost. WKZO is
tronger among 25-54 adults in this book, passing
10LR to become the top station in this demo.
IKZO has about 13% of the adults 18-34 and a
5-64 share of almost 22%.
While WKZO had a stable book overall, Top 40

:ation WKFR rebounded to its best numbers in the
st two years. WKFR was able to boost its 18-34
-ere by approximately one-third to lead this demo
ith just under a 19% share of the market. WKFR's
Pen numbers also rebounded, to give the station its
est teen share yet. Another rock station did not
ire as well. For the third consecutive report, WKMI
aw its total share decrease. WKMI's share among
8-34 adults decreased by one-fourth in this book,
) about 14% of the market, while the teen figures
r the station also eroded for the third straight book.
Beautiful Music WOOD -FM earned its best num-
ers in recent years in this survey. The Grand
apids station saw its 25-54 share decrease slight-
-, but a substantial gain was made among older
emos to give the station an overall 12+ boost.
:ornpetitor WQLR slipped more than two -and -one -
alit shares 12+, with a drop in share among 25-
4 most apparent. WQLR also saw quite a loss
mong adults in the 35+ category.
WGRD-AM-FM had basically a flat book overall,

/ith the Grand Rapids Top 40 stations seeing their
)ens and young men figures drop, but enjoying
uite a boost from young women. The ladies led
Ie WGRD-AM-FM advance in 18-34 adults, as the
tations increased their share by more than 40%.

(Note: WGRD-AM-FM are simulcast during WGRD-
3M entire daytime schedule.)

AveragePersons121-ShansTrends
Monday Sunday, 6am-Midnight
POP( 00 )

0/N '78
2264

A/M '79 0/N '79
. WKZO-AM 14.5 11K Z 0 -AM 13.2 WK20-411(148 3.6
l WIWI-AM 13.3 WKMI-AM 11.7 WKFR-FM(R) 9.9

WOLR-FM 10.1 WQLR-FM 10.2 WKMI-AM F1) 9.6
WKFR -FM 9.2 WORD -FM 8.1 WOOD -FM atan 9.6

5 WOOD -FM 8.4 WOOD -FM 7.2 WORD -FM 031 7.9
WORD -FM 6.1 WKFR-FM 6.9 WQLR -FM RIM/7.9

7 WLAV-FM 5.9 WMA 0 -AM 4.5 WLAV -FM M) 5.3
3 WIWI: -AM 4.3 WLAV -FM 4.2 WI UK -AM (d) 5.0

WJFM-FM 3.5 WEUK-AM 2.7 WKP R -AM (a-) 3 . 6
) WMA 2.9 WKPR-AM 2.1 WJ FM -FM (I) 3.3
1 WLS -AM 2.6 WJ OR -AM 1.2 WMAO-AM dd 3.1
2 WYYY-AM 1.7 WYYY-AM 0.9 WFFX-FM (C) 2 . 3
3 WAO P -AM 1.4 WJFM-FM 0.9 WNWN-FM el) 2.3

WFFX-FM 1.2 WICK -AM 0.9 WLS -AM 80 2 . 0
5 WON -AM 0.9 WE BM -AM 0.6 WYYY-All OW 1 3

5 WKPR-AM 0.9 WLS -AM 0.6 WON -AM (PA) 1 . 3
7 WDOM-FM 0.6 WON -All 0.6 (7JOR -AM IPM 0.7
9 WORD -AM 0.3 17BCK -AM (PA) 0.7
9 14DOW-AM 0.3

Average Persons Trends/Rankings
rota) 12+
.1-S, liam-Midnight
10P( 013) : 2264

OIN '78 A/M '79 OM '79

1 IJKZO-AM 50 WK ZO-A II 44 WKZO-AN
2 WKMI-AM 46 WKMI-At1 39 WKFR -FM
3 WOLR-FM 35 WQLR-FM 34 WKMI-AM
4 WKFR -FM 32 WC130-Ft: 27 WOOD -FM
5 WOOD -FM 29 WOOD -FM 24 WORD -FM

41
30
29
29
24

.1-F, 8-10am
1 WKZO-AM 111(20 -All WKZO-Al!
2 WKMI-AM WKMI-AM WKIII-AM
3 WOLR-FM WQLR -FM WQLR.-FM
4 WOOD -Fl! WOOD -FM. WOOD -FM
5 WKFR-Ft! WORD -FM WKFR-FM

AF, 3-7prn
1 WKMI-AM WKMI-AM WKFR-FM
2 WQLR-F11 WORD-Ft1 WKMI-AM
3 WK FR -FM WeLR -FM WKZO-AM
4 WLAV -FM WKZO-AM WOOD -FM
5 WK 20-AM WKFR-FM WCR D -FM

Teens
NI -S, Sam -Midnight

POP( 00 ): 297
0/N '78 AIM '79 OIN '79

1 WKMI-AM
2 WORD -FM
3 WKFR -FM

WORD -FM
WKMI-Atl
WLAV -FM

WORD -Ft!
WKMI-AM
WKFR -FM

M -F, 8-19am
1 WORD -FM
2 WKMI-AM
3 WKZO-AM

WCR (5-13m
WKMI-AM
WLS -AM

WCRD-FM
11KMT-AM
WLA V -FM

1.1-F, 3-7pm
1 WKIII-AM
2 WCRD-FM
3 WKFR -FM

WORD -FM
WKMI-AM
I:LAY-FM

WORD -F11

WKFR -Ft1

Adults 18-34
M -S, Sam -Midnight

POP( 00 ) : 928
0111'78 AIM '79 0/N '79

1 WKMI-AM
2 WKFR-FM
3 wi,Av-FM
4 WCRD-F31
5 W..113M-FM

WKMI- Al'
WK FR -FM
IlLAV -FM
WGR

WOO -AM

WV FR -FM
WKMI-AM
141.AV-FM
WORD -F:1
WJ FM- Fl)

M -F, 8-10am
1 WKMI-AM
2 WKFR -FM
3 WLAV-FM
4 WLS -All
5 WORD -FM.

WKMI-All
WKFR -FM
WKZO-API
WMAQ-AM
WLA V -FM

WKFR-F11
WKI1I-AM
WORD-Ft1
WQLR-FM
W'LS -AM

M -F, 3-7pm
1 WKMI-AM
2 WLAV-FM
3 WKFR-FM
4 WJFM-Ft1
5 WLS -AM

WKMI-API
WKFR-FM
WLAV-FM
WOPTI-FM
WMAO-AM

WK FR -FM
WKMI-AM
WLAV-FM
WORD -FM
WJFM-FM

Adults 25-54
PA -S, Sam -Midnight

POP( 00) : 1015
OM '78 AIM '79 OIN '79

1 WKZO-AM
2 WKMI-Att
3 WKFR -FM
4 WOOD-FII
5 WQLR-FM

WOL R -r m
WK 20 -All
WKMI-All
WOOD -FM
WK FR -FM

WKZO-AM
WOLR -FM
WKFR-FM
WKMI-AM
WOOD -FM

M -F, 8-113em
1 wr<zn-Ara
2 WKMI-AM
3 WOOD -FM
4 WOLR -FM
5 WKFR-FM

WKZO-Atl
WQLR-F:1
WKMI-AM
WOOD-FII
WMAO -AM

WKZ 0 -AM
WKMI-AM
WOLR -FM
WKFR-FM.
WOOD -FM

MF,3-7prn
1 WKMI-AM
2 WKFR-Fl)
3 WOOD -FM
4 WOLR-FM
5 WKZO-AM

WQLR-F M.
WKMI-All
WOOD -FM
WMAO-At1
WKFR-FM

WKMI-AM
WKFR -FM
WK ZO-AM
WOOD -FM
WOLR -FM

Cume Persons Trends/Rankings
Total 12+
M -S, Sam -Midnight

POP( 00): 2264
OIN '78 AM '79 0/11'79

1 WIrt1T -AM 833
2 WKZO-AM 773
3 WKFR-F1' 629
4 WORD -FM 528
5 WOLR -FM 524

M -F, S -loam
1 WKZO-AM
2 WKMT -AM
3 WY:FR-FM
4 WQLR-FM.
5 WORD -FM

WKMI-AM
WKZO-AM
WORD -FM
WQLR-FM
WKFR-FM

819
758
529
497
462

WI01/-61.
WK 0-A 1.!
I!K FR -FM
WORD -FM
WOL R -FM

779
722
4911

468
3P9

17KZ 0 -AM
WKMT-AM
WORD -FM
WK FR -FM
WQLR -FM

WKZO-AM
WKMI-AM
WKFR -FM
WORD -FM
WQLR-FM

M -F, 3-7pm
1 WKMI-AM
2 WKFR -FM
3 WKZO-AM
4 WOLR -FM
5 WOOD -FM

WKMI-AM
WORD -FM
WKZO-AM
WKFR -FM
WQLR-FM

WKMI-All
WKZO-AM
WKFR-FM
WORD -FM
WOOD -F14

Teens
M -S, Sam -Midnight

POP(00): 2P7
OIN '78 AM '79 0/N '79

1 WKM 1 -AM
2 WORD -FM
3 WKFR -FM

WORD -Ft:
WK MT

WV. FR -Fl!

WGRD-Ftl

WIC FR -FM

M -F, 8-108m
1 WP.MI-All
2 WORD -Ft!
3 WK 7.0 -AM

WORD-FI!
WKMI-All
WK 2.0 -AM

WORD -FM

WLAV -FM
M -F, 3-7pm

1 WKMI-AM
2 WORD -FM
3 WK FR -FM

WORD -FM

WIC FR -FM

D -Fl!
WKMI-AM
WK FR -FtI

Adults 18-34
M -S, Sam -Midnight

POP(00): 929
OIN '78 AIM '79 0/N '79

1 WKMI-AM
2 WKFR -F t1
3 WORD -Fl!
4 WJ vm-rm
5 WLAV

WKMI-AM
WKFR-FM WK FR -Ftl
WORD-Ft1 WORD -FM
WK20-AM WILAV-Ft,
WMAQ-AM WJFM-FM

PA -F, 13-19am

1 WKFR-FM
2 WWI -AM

WORD -FM
4 WLAV-FM
5 WLS -AM

WKMI-AM
WK FR -FM
WCRD-Ft1
W1120-11:
WLAV-FM

MK FR -FM
WORD -FM
WVYY-AM
WLA V -FM

PA -F, 3-7pm
1 WKFR-FM
2 WKMI-AM
3 WJFM-FM
4 WLAV-F!!
5 WORD -FM

WKFR-FM
WORD -FM
WYYY-All
WK Z

11K MI -AM
WKFR-FM
WORD -FM
WLA V -FM
WJ FM -FM

Adults 25-54
M -S, Sam -Midnight

POP(00): 1 0 1 5

0/N '78 AIM '79 0/N '79

1 WKZn-AM WKZO-AM
2 WKMI-All WOLF -FM
3 WOLR -FM WKIIT -AM
4 WKFR -FM WOOD -Ft'
5 I:ORD-FM WK FR -FM

WKIII -AM
WV ZO-Alt
WKFR-FM
WOLR -FM
WOOD -FM

61-F, 13-19am
1 WKZO-AM
2 WKMI-AM
3 WKFR-FM
4 WOLR -FM
5 WOOD -FM

WK

WRMT-At!
StQL R -F M

WKFR-FM
WOOD -FM

WKZO-AM
WKMI-AN
WK FR -rm

WQLR-F11
WOOD -Ft!

M-F.3-7pm

I WKMI-AM
2 WKFR-FM
3 WOOD -FM
4 WILR-FM
5 WKZO-AM

WKMI-AM
WOLR -FM
WKZO-All
WOOD -FM
WK FR -1-t1

WKMI-Al'
WKZO-AM
WK FP -FM
WOLR -FM
WMAQ-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

TM Programming Today!

1349 Regal Row Dallas, Texas 75247  (214) 634-8511

A subsidiary of Shamrock Broadcasting Company, Inc.

The Best
In The Business!
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0
cc 0/N '79 Market Overview
co
CD Kansas City was introduced to the Expanded Sam -
1.=  pie Frame in the 0/N '79 sweep, and the results
cc  may have been beneficial to some stations, less so
cr for others. Diary return was vastly improved among
ix persons 12-44, while the older demos were less

well represented proportionately.
The new number one station in K.C. is Taft's

AOR entry, KYYS. The station had consistent gains
across the 12-34 spectrum, pushing KYYS to a
12+ share gain of more than two points. The AOR
leader also more firmly fixed itself atop the 18-34
demos, moving from approximately 19% of this tar-
get up to 21% share in the 0/N '79 results. KYYS
used an outside ad campaign split evenly between
TV and busboards, an ad budget that was slightly
larger than the one for the spring survey. The Su-
perstars format appears to be still hot in K.C.

Taft's AM station in Kansas City, Country leader
WDAF, remains a consistent pillar of strength. WDAF
usually has better books in the fall (no Royals base-
ball to compete with), and indeed the station's share
of 25-54 audience improved 40%. WDAF is now
tops among 25-54 adults with more than 15% of
this demo group. The station spent more money on
TV advertising in this book than in the spring, less
emphasis on busboards. On -air, WDAF gave away
lots of cash prizes, up to $5000 and $10,000
amounts in a contest that lasted seven weeks.

Beautiful Music KMBR had a stable book in this
survey. The station gained somewhat among 25-54
adults and remained the number two station in that
demo. There was some erosion among the 35+
audience, though, as KMBR slipped from second to
third among adults 35-64.

The station which fell most sharply in this survey
was KMBZ. Normally KMBZ slips from a good spring
book influenced by the station's broadcast of Royals
baseball, but the drop this time was precipitous.
KMBZ is down more than two shares from 0/N '78,
and dropped almost in half compared to the A/M
'79 results. Although some are inclined to blame the
loss in this book on ESF, it should also be noted
that the KMBZ audience showed signs of restless-
ness - tumover increased by one-third among adults
and adults 25-54 specifically, when compared to
the A/M '79 sweep - and there was more audience
turnover this fall than in the survey done in the fall of
'78. Advertising for KMBZ used the same budget
for the spring and fall sweeps in '79 (approximately
$30,000 each sweep), with TV getting the lion's
share. Nevertheless, the 25-54 share for KMBZ,
which had led the market in that demo, dropped by

AveragePersons12i-ShansTrends
Monday -Sunday, 6am Aldnog ht

POF(00): 10782
0/N '78 AIM '79 0/61'79

1 KMBZ-AM 11.4 KMBZ -AM 17.0 KYY S -FM 64112.7
2 WDAF-AM 10.3 KKK S -FM 10.5 WDAF-AM HD) 12.0
3 KMBR-FM 10.0 KMBR -FM 9.6 KMBR -FM (aM) 9.3
4 KEYS -FM 9.9 WDAF-AM 8.9 KIM -AM MA) 9.0
5 KCMO-AM 9.5 SCE -FM 8.0 K CE Z -FM 01467.8
6 KBEQ-FM 9.0 KBEQ-FM 8.0 IBEQ-FM 011 6.5
7 KCIZ -FM 8.3 WHB -AM 4.8 KCMO-AM (PA) 6.2
8 KPRS-FM 5.1 KCMO-AM 4.6 WHB -AM n 6.0
9 WHB -AM 4.9 KPRS -FM 4.3 KPRS -FM 96 5.8
0 KCIEN-FM 3.6 KCKN -FM 3.5 KCKN -FM (C) 3.6
1 KUDL -FM 3.3 KJLA -AM 3.5 KJLA -AM (D) 3.6
2 RCKN-AM 2.4 KUL -FM 3.2 KUDL -FM (A) 3.5
3 KWKI -FM 1.7 SPIT -AM 2.5 K CKN -AM (C) 2.6
4 KXTR-FM 1.5 KCKN -AM 1.6 KBEA-AM (eea) 1.9
S SAYQ-AM 1  3 KITE -FM 1.4 tXTR -FM (CL) 1.3
6 KBEA-AM 1.2 KC NW -AM 1.0 SPIT -AM M1 1.3
7 SPIT -AM 1.0 KCCV -AM 1.0 KCCV -AM MW 1.0
8 KCCV-AM 0.7 KBEA -AM O. 8 KWKI -FM (ML) 0.8
9 KF I X -FM 0.6 KEXS-AM 0.8 KTRO-FM (C) 0.6
0 KCNW-AM 0.5 KCLO -AM 0.7 KEXS-AM (C) 0.4
1 KTRO-FM 0.5 EWES -FM 0.6
2 KF I X -FM O. 6

50% in the 0/N'79 sweep. The results of the A/M
'80 survey will show what impact, if any, ESF has on
the KMBZ audience when the station is carrying the
Royals again.

On the Top 40 scene, KBE) slipped in this sur-
vey while WHB gained. WHB has now surpassed
KBEQ to become second among adults 18-34 to
KYYS. A substantial part of KBEQ's losses came
among teens. WHB actually spent less on outside
media for this book, but did promote on -air by giving
listeners a chance to win an ounce of gold in the
"Gold Rush" contest.

KCMO rebounded from a poor spring book to
recoup some of its past standing. Broadcasts of
Chiefs football may have helped, along with a cam-
paign, "The 81 and Only," which showcased fea-
tures available only on KCMO. KCMO saw slight im-
provement in both its 18-34 and 25-54 numbers.

A significant gain was recorded by KPRS, the
leading Black station. It scored especially well among
adults 25-34 in this book and as a result improved in
18-34 and 25-54 shares. No outside advertising for
KPRS, just on -air giveaways and music specials.

Average Persons Trends/Rankings
Total 12+
PA -S, 6am-Midnight

0164'78 A/M '79 0/61'79

1

2

3

4

5

6

7

8

10

KMBZ -AM
WDAF-AM
KMBR -FM
STY S-1,41

ECHO -AM
KBEQ-FM
KCE -FM
KPRS-FM
WM -AM
KC EN -FM

179
161

157
155
148
141
130
79
77

57

KMBZ -AM
KYYS-FM
KMBR-FM
WDAF-AM
KCB Z -FM

KBEQ-FM
WEB -AM
ECHO -AM
KP RS -FM

KC RN -FM

268
165
151
141

127
126
76
73

68

56

KYYS-FM
WDAF-AM
KMBR -FM
KMBZ -AM
KCE -FM
KB EO-FM
KCMO-AM
WHB -AM
KPRS -FM
KC KN -FM

203
191
148
143
124
104
99
96

92

57

M -F, 610am

1 KMBZ -AM
2 WDAF-AM
3 KCMO-AM
4 KMBR -FM
5 KYYS-FM
6 KBEQ-FM
7 KCEZ -FM
8 WHB -AM
9 KPRS-FM

10 KCKN -FM

KMBZ -AM
WDAF-AM
EMS R -FM

KYYS-FM
KBEQ-FM
KCM 0 -AM

KCE Z -FM

WHB -AM
KC KN -FM

KJ LA -AM

WDAF-AM
KMBZ -AM
KYYS-FM
KMBR -FM
KC E -FM
WHO -AM
KCMO-AM
KBEQ-FM
/MEN -FM
KPRS-FM

PA-F,3-7pm

1 KYYS-FM
2 KMBZ-AM
3 KBEQ-FM
4 KMBR-FM
5 WDAF-AM
6 SCEZ-FM
7 KCMO-AM
8 WHB -AM
9 KPRS-FM
10 KUDL-FM

1(14112 -AM

KYYS-FM
WDAF -AM
KCE 2 -FM

KMBR-FM
KBEQ-FM
KPRS-FM
KCMO-AM
WH11 -AM
KJ LA -AM

KYY S -FM
WDAF-AM
KMBR-FM
KCE -FM
KMBZ-AM
KPRS -FM
WHB -AM
KBEQ-FM
ECHO -AM
Si LA -AM

Teens
61-S, Sam -Midnight

POP(00): 1381

004'78 MA '79 019'79

I KBEQ-FM
2 KYYS-FM
3 ECHO -AM

KBEQ-FM
KYYS-FM
KPRS -FM

KYY S -FM

KBEQ-FM
KJLA -AM

M -F, 6-10am

1 KBEQ-FM
2 KYYS -FM
3 KCMO-AM

KBEQ-FM
KYYS-FM
Si LA -AM

KYYS-FM
KBEQ-FM
KJ LA -AM

M -F, 3.7 pm

1 KBEQ-FM
2 KEYS -FM
3 KPRS -FM

KBEQ-FM
KYY S -FM

KPRS-FM

STY S -FM

KBEQ-FM
KJ LA -AM

Adults 18-34

WS, Sam -Midnight

POP(00): 3998
DIN '78 AIM '79 0)9'79

1 KYYS-FM
2 14CM 0 -AM

3 WDAF -AM
4 KBEQ-FM
5 KPRS-FM
6 WHB -AM
7 KMBR -FM
8 KUDL -FM
9 KMBZ -AM
10 KWKI -FM

KYYS-FM
KBEQ-FM
KMBZ -AM
WHB -AM
WDA F -AM

KUDL -FM
KCMO-AM
KJ LA -AM
KPRS-FM
KC E Z -FM

KYY S -FM

WHB -AM
KBEQ-FM
KPRS -FM
WDAF-AM
KUDL -FM
KMBR-FM
KCMO-AM
Si LA -AM

SCE -FM
M -F, 6-10am

1 KCMO-AM
2 WDAF-AM
3 KYYS-FM
4 KMBZ -AM
5 KMBR-FM
6 KBEQ-FM
7 WHB -AM
8 KPRS -FM
9 KUDL-FM
10 KC KN -FM

KYYS-FM
KMBZ -AM
WHB -AM
KBEQ-FM
KCMO-AM
WDAF -AM
KMBR -FM
KUDL -FM
I:CEP-FM
KJ LA -AM

KYY S -FM

WHB -AM
WDAF-AM
KBEQ-FM
KCMO-AM
KMBZ -AM
KMBR-FM
KPRS-FM
KUDL -FM
KCE Z -FM

M -F, 3-7pm

1 KYYS-FM
2 KCMO-AM
3 KBEQ-FM
4 WDAF -AM
5 WHB -AM
6 KMBR-FM
7 KMBZ -AM
8 KUDL -FM
9 KP RS -FM

10 KWKI -FM

KYYS-FM
KBEQ-FM
WDAF -AM
KUDL -FM
KC E -FM
WHO -AM
KJLA -AM
KMBZ -AM
KCMO-AM
KPRS-FM

KYY S -FM

WHB -AM
KPRS-FM
WDAF-AM
KBEQ-FM
KMB R -FM

KUDL-FM
KCMO-AM
LILA-AM
KC E -FM

Adults 25-54
NI -S, Sam -Midnight

POP(00): 5298
0/61'78 AN '79 0/44'79

1 WDAF-AM
2 KMBR-FM
3 KMBZ -AM
4 KCMO-AM
S KCEZ -FM
6 KBEQ-FM
7 KYYS-FM
8 KC KS -FM
9 WHB -AM

10 KUDL -FM

1131411Z -AM

KMBR-FM
WDAF -AM
SCE Z -FM

WHB -AM
KCMG -AM
KC KN-FM
KBEQ-FM
KYYS-FM
KUDL -FM

WDAF-AM
AMOR-FM
KMBZ -AM
KC E Z -FM

WEB -AM
1(C1110 -AM

KPRS-FM
KYYS-FM
KC KN -FM

KUDL -FM

M -F, 6-10am

1 WDAF-AM
2 KMBZ -AM
3 KMBR-FM
4 KCMO-AM
5 KCE Z -FM
6 WHB -AM
7 KC KN -FM

8 KBEQ-FM
9 KYYS-FM
10 KPR S -FM

KMBZ -AM
KMBR -FM
WDAF-AM
KCMO-AM
WHB -AM
ECK/4-FM
KCE -FM
KBEQ-FM
KYYS-FM
SP KT -AM

WDAF-AM
KMBZ-AM
10)111111 -FM

WHB -AM
KC E Z -FM

K040 -AM
KYYS-FM
KC KN-FM
KPRS -FM
KBEQ-FM

M-F,3-7pm

1 WDAF-AM
2 KMBR-F14
3 KMBZ-AM
4 KCMO-AM
5 KCEZ-FM
6 KBEQ-FM
7 KYYS-FM
8 WHB -AM
9 KCKN-FM
10 KUDL-FM

KMBZ -AM
WDAF-AM
KMBR-FM
KCE -FM
KCM 0 -AM

WHB -AM
KC KN -FM

KBEQ-FM
KYYS-FM
KUDL -FM

WDAF -AM
KMBR -FM
KC E Z -FM

WHO -AM
KPRS -FM
KMBZ-AM
KYY S -FM

KC KN -FM

KCMO-AM
KUDL -FM

Cume Per
Total 12+

74-S, Sam -Midnight

POP(00): 10782
OIN '78

sons Trends/Rankings

AIM '79 0/61'79

1 KCMO-AM
2 KMBZ -AM
3 WDAF-AM
4 WHO -AM
5 KBE 0- FM

6 KYYS-FM
7 KMBR-FM
P K CE - FM

9 KULA - FM
10 KPRS-FM

3141
2587
2318
2125
1951
1816
1789
1420
971
962

KMBZ -AM
WDAF-AM
KCMO-AM
KYYS-FM
KBEQ-FM
WHB -AM
KMBR-FM
KCE -FM
KJ LA -AM

KPRS-FM

3115
2147
2061
1910
18P7
1857
IP 22

1425
1128
965

WDAF-AM
KCMO-AM
KMBZ -AM
WHO -AM
KYY S -FM

KBEO-FM
KCE Z -FM

KMBR-FM
KJ LA -AM

KVOL-FM

262
261

227
214
207
184
161
160
113
111

M -F, 61 Oam

1 KMBZ -AM
2 KCMO-AM
3 WDAF-AM
4 KYYS-FM
5 WHB -AM
6 KMBR-FM
7 KBEQ-FM
8 KCE Z- FM

9 KPRS-FM
10 K CKN- FM

KMBZ-AM
WDAF-AM
14CMO-AM
Yr( S -FM

14403R -FM

KBEQ-FM
WHO -AM
KCE -FM
Si LA -AM

KCKN-FM

WDAF-AM
KMBZ -AM
KYYS-FM
KCMO-AM
WHB -AM
KBE 0 -FM
KMBR-FM
KCE -FM
SP RS -FM

KJ LA -AM

M -F, 3-7pm

1 KMBZ-AM
2 KCMO-AM
3 WDAF-AM
4 KBEO-FM
5 KYYS-FM
6 WHB -AM
7 KMBR-FM
8 KCEZ-FM
9 KPRS-FM

10 KUDL-FM

KMBZ-AM
WDAF -AM
KBEQ-FM
KYYS-FM
KMBR-FM
WHB -AM
KCMO-AM
KCE Z -FM

KJ LA -AM

KPRS -FM

WDAF-AM
KYYS-FM
WHO -AM
KMBZ -AM
KBEQ-FM
KMBR-FM
KCMO-AM
KCE Z -FM

KJ LA -AM

KPRS-FM

Teens
M -S, 65m -Midnight

POP( 00 ) : 1381
019 '78 AIM '79 0)9 '79

1 KBEQ-FM
2 KYYS-FM
3 WHB -AM

KBEQ-FM
KYYS-FM
WHB -AM

KY? S -FM

KBE 0- FM

KJ LA -AM

M -F, 6-10am

1 KBEQ-FM
2 KYYS-FM
3 KCMO-AM

KBEQ-FM
KYYS-FM
WHB -AM

KYY S -FM

KBE 0 -FM

KJ LA -AM

M -F. 3-7pm

1 KBE O -FM
2 KYYS-FM
3 WHB -AM

KBEQ-FM
I YY S -FM

WHB -AM

KYY S -FM

KBE O -FM

Si LA -AM

Adults 18-34

m -s, Pam -Midnight

POP( 00) : 3998

ON '78 A/M '79 ON '79

1 KCMO-AM
2 WHO -AM
3 KYYS-FM
4 WDAF-AM
5 KBE 0- FM

6 KUDL -FM
7 KMBZ-AM
8 KPRS-FM
9 KMBR -FM

10 KWIC I -FM

KY? S -FM

KMBZ -AM
KCMO -AM
K BE 0- FM

WHB -AM
KJ LA -AM

WDAF -AM
K CDL- FM
SP RS -FM

KMBR -FM

KYYS-FM
WHB -AM
KCMO-AM
KBE 0 -FM
EVIL -FM
WDAF-AM
KJ LA -AM

101112 -AM

SP RS -FM

KMBR -FM

Continued on Page 72



BONNEVILLE IS BEST
IN BOTH !

ADULT CONTEMPORARY MOR
AO I*

PROGRAMMER
AVERAGE

PER STATION

Bonneville
Broadcast Consultants 13,500

Programmer At 12,000

Programmer Bt 6,600

Programmer Ct 4,200

Programmer Dt 3,700

Example-Miami--Ft. Lauderdale
Diversity is the standard in this market. WAIA's
successful demographic breakout (#1-18-34,
#1-25-49)** leads the way to their bank...

It's financially perfect!

BEAUTIFUL MUSIC
AQI I*

PROGRAMMER
AVERAGE

PER STATION

Bonneville
Broadcast Consultants 17,500

Programmer At 17,200

Programmer Bt 16,600

Programmer Ct 11,500

Programmer Dt 8,000

Example-Los Angeles
In this highly competitive marketplace KBIG has
established its leadership with both men and
women (#1 Adults 12 + )*.!.

It's picture perfect!

NHS REPORT INDICATES HOW THE LEADING PROGRAMMERS COMPARE THE RANKINGS ATA SUBJECT 10 THE SAME QUALIFICATIONS AND LIMITATIONS AS QUOTED BY THE AUTHOR AND AREBASED ON THE OCT NOV 1979 ARBITRON
RANKINGS. AS REPORTED IN AMERICAN RADIO JAMES H DUNCAN, JR  GILMORE ADVERTISING, KALAMA.'00. MICHIGAN "OCT- NOV 79 MON-SUN. 6 A.12 MICE, TOTAL PE ISON E 12 METRO, 18-34 MSA. 25-49 MSik
SHARES. tpROGRAMMER INFORMATION AVAILABLE UPON REQUEST

If you are looking
for the best and a
sound return on
investment, call or
write David Pollei

BOMEVILIE
BROADCAST
©NSULTANTS

274 County Road
Tenafly, N.J. 07670

201-567-8800
A Division of Bonneville International Corporation
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Kansas City
Continued from Page 70M -F, 6-10am

1 KCMO-AM
2 KYYS-FM
3 WHB -AM
4 WDAF-AM
5 KBEQ-FM
6 KMBZ-AM
7 KUDL-FM
8 KMBR-FM
9 KARS-FM

10 KWKI-FM

KYYS-FM
KCMO-AM
WHB -AM
KBEO-FM
KMBZ-AM
WDAF-AM
KJLA-AN
KUDL-FM
KMBR-FM
KARS-FM

KYYS-FM
WHB -AM
KBEQ-FM
WDAF-AM
KCMG -AM
KUDL-FM
KMBZ-AM
KPRS-FM
KJLA-AM
KMBR-FM

M-F,34pm
I KYYS-FM
2 KCMO-AM
3 WHB -AM
4 WDAF-AM
5 KBE:7-FM
6 KMBZ-AM
7 KUDL-FM
8 KMBR-FM
9 KARS-FM

10 KWKI-FM

KYYS-FM
KCNO-AM
WHB -AM
KBEQ-FM
KMBZ-AM
KILA-AN
WDAF-AM
KUDL-FM
KARS-FM
KCEZ-FM

KYY S -FM

WHB -AM
KBEQ-FM
WDAF-AM
KUDL-FM
KCMO-AN
KJLA-AM
KARS-FM
KMBR-FM
KCEZ-FM

Adults 25-54
M -S, Bam-Midnight

POP(00): 5298

OIN '78 AIM '79 OIN '79

1 KCMO-AM
2 WDAF-AM
3 KMBZ-AM
4 WHB -AM
5 KMBR-FM
6 KCE2-FM
7 KBEO-FM
P KUDL-FM
9 KCKN-FM

10 KYYS-FM

KMBZ-AM
WDAF-A11
KCMO-AM
KMBR-FM
WHB -AM
KCEZ-FM
KCKN-FM
KYYS-FM
KUDL-FM
KBEQ-FM

WDA P -AM

KCMO-AM
WHB -AM
KMBZ-AM
KMBR-FM
KCEZ-FM
KYYS-FM
KUDL-FM
KBEO-FM
KCKN-FM

M-8,6-10am
1 KMBZ-AM
2 WDAF-AM
3 KCMG -AM
4 KMBR-FM
5 WHB -AM
6 KCE2-FM
7 KYYS-FM
8 KBEQ-FM
9 KCKN-FM
10 KUDL-FM

KMBZ-AM
WDAF-AM
KCMO-AM
KMBR-FM
WHB -AM
KYYS-FM
KCKN-FM
KCEZ-FM
KUDL-FM
KBEO-FM

WRAF -AM
KMBZ-AM
KCMO-AM
WHB -AM
KMBR-FM
KCEZ-FM
KYY S -FM

KCKN-FM
KUDL-FM
KBEO-FM

kl-F,3-7pm

1 WDAF-AM
2 KMBZ-AM
3 KCMO-AM
4 KMBR-FM
5 WHB -AN
6 KCEZ-FM
7 KYYS-FM
P 1880 -FM
9 KCKN-FM

10 KUDL-FM

KMBZ-AM
WDAF-AM
KMBR-FM
KCMO-AM
WHB -AM
KCEZ-FM
KCKN-FM
KBEQ-FM
KARS-FM
KADL-FM

WDAF-AM
WHB -AM
KMBR-FM
KMBZ-AM
KCEZ-FM
KCMG -AM
KYYS-FM
KUDL-FM
KC IN -FM

KJLA-AM

Format Legend

A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Denver -Boulder
Adults 18.34

st.s,sam4mdmilm

POP(00): 5215

084'78

Continued from Page 51

AIM '79 0/N '79

Adults 25-54
WS,64m4McinigM

POP(00): 6598
084'78 AIM'79 01/419

1 KINN-AM KIMN-AM KIMN-AM
1 KOA -AM KNOW -AM KOA -AM2 KBAI-FM KBAI-FM KBAI-FM 2 KNOW -AM KOA -AM KNOW -AM3 KNOW -AM KNOW -AM KNOW -AM 3 KLIR-FM KOST-FM KIMN-AM4 KOA -AM KOAQ-FM KAZY-FM 4 KIMN-AM KLIR-FM KOS I -FM5 KAZY-FM KAZY-AN KOA -AM 5 KOSI-FM KIMN-AM KLIR-FM6 KTLK-AM KYCO-AM KTLK-AM 6 IL? -AM KOS/-Ar KLZ -AM7 KOAQ-FM KTLK-AM KOAQ-FM 7 KOSI-AM KBP/-FM KVOD-AM8 KAAL-FM

9 KIKX-FM
KOA -AM
KOSI-FM

KAAL-PM
KY00-AN

P KOAQ-FM
9 KAPL-FM

KL2 -All
KTLK-AM

KBPI-FM
KELK-AM10 KYCO-FM KAAL-FM KLZ -AM 10 KVOD-FM KVOD-FN KPPL-FM

WF,8-10mm
1 KIMN-AN KNOW -AM KIMN-AM

M+,8-10am
I KOA -AM KNOW -AM KNOW -AM2 KNOW -AM KINN-AM KNOW -AM 2 KNOW -AM KOA -AM KOA -AM3 KBP/-FM KAZY-FM KBPI-FM 3 KINN-AM KLIR-FM KINN-AM4 KTLK-AM KBPI -FM KTLK-AM 4 KLIR-FM KINN-AM KLZ -AM5 KAZY-FM KYCO-FM KAZY-FM 5 KLZ -AM KOST-FM KOS I -FM6 KOAQ-FM KTLK-AN KU -AM 6 KOAQ-FM KOSI-AM KVOD-FM

7 KOA -AM KOAQ-FM KAAL-FM 7 KOSI-AM KLZ -AM KLIR-FM8 KAAL-FM KOA -AM KOAQ-FM P KOSI-FM KVOD-FM KTLK-AM9 K181 -FM KLZ -AM KVOD-FM 9 KLAK-AM KDEN-AM KPPL-FM10 KYCO-FM KBEO-FM KOA -AM 10 KERE-AM KTLK-AM KB PI-FM
M-F,379/rn M-F,3-7pm

1 KINN-AM KIMN-AM KIMN-AM. 1 KOA -AM KNOW -AM KNOW -AM
2 KNOW -AM KAZY-FM KNOW -AM 2 KNOW -AM KOS I -FM KINN-AM
3 KBPI-FM KHOW-AM KAZY-FM 3 K/MN-AM KOA -AM KOA -AM
4 KTLK-AM KB PI -FM KTLK-AM 4 KLIR-FM KLIR-FM KL2 -AM
5 KA2Y-FM KOAQ-FM KBAI-FM 5 KLZ -AM KIMN-AM KOSI-Fr
6 KPPL-FM KYCO-FM. KAAL-FM 6 KOSI-FM KOS/-AN KLIR-FM
7 KXKX-FM KTIK-AM KOAQ-FM 7 KOSI-AM KLZ -AM KVOD-FM

KOAQ-PM KAAL-FM KYCO-FM P KLAK-AM KOAO-FM KTLY-AN
9 KCA -AM KOA -AM KLZ -AM 9 KVOD-FM KPPL-FM KAPL-FM
10 KYCO-FM KLZ -AM KOA -AM 10 KOAQ-FM KTLK-AM KOAQ-FM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -

Rock, RL-Religious, S -Spanish, T -Talk.



EMI
AMERICA

UNITED
ARTISTS

RECORDS

PROMOTIONSTAFF
National
Charlie

Minor

Hollywood,

CA.

213/461-9141
Steve

Resnik

Hollywood,
CA.

213/461-9141
Dick

Williams
Hollywood,

CA.

213/461-9141
Ken Benson
Hollywood,

CA.

213/461-9141
Ellen

Feldman
Hollywood,

CA.

213/461-9141
Andrea

Paulini

Hollywood,
CA.

213/461-9141
Sandy

Leiviska

Hollywood,
CA.

213/461-9141

C&WField
Jerry

Seabolt

Nashville,
TN

615/244-9595
Hylton

Hawkins

Nashville,
TN

615/244-9595
Gerri

McDowell

Nashville,
TN

615/244-9595

'44'zt,;.c;44414,:
tcpt,t4r

POP
FIELD

Milton
Allen

BobPeale

(NY)

(Houston/New

Orleans)

212/757-7470

713/529-8089

212/757-7546/night

Doris
Purcelli

BobAlou

(Northwest)

(Tenn./Ark.)

206/282-8840

615/244-9595

Jack
Satter

615/242-5070/night

(N. Texas/Okla.)

Clay
Baxter

214/637-1890

(Ind./So.
Ohio)

Tom
Schoberg

513/531-3219

(Wash.,
D.C./Maryland)

Howard
Bernstein

301/428-0790

(Wisc./III.)

Rich
Tamburro

312/647-8338

215/835-2454

Mavis
Brodey

Dale
White

(New
England)

(So. Calif.)

617/329-5770

213/461-9141

Mike
Harris

Sharon
White

(Florida)

(Colo./Utah/

305/592-3810

New
Mex./Wyo./Nev.)

Chris
Hensley

303/832-2649

(Ata./GA.)

Eva Wood

404/321-5441

(Carolina's)

John
Hey

704/536-0017

(S. CA./Ariz.)
213/254-9111
Jean

Hobell

(Missouri/Kansas)
314/721-7576
Neil Lasher
(No.

Ohio/Upper

N.Y./

W. Penn.)
216/888-8575
Howard

Lesnick

(Michigan)
313/583-9600
Christie

Marcus

(N. Calif.)
415/543-3202
Chal

Martina
(Minn./N&S

Dak./lowa
& Neb.)

612/884-0444
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Knoxville
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0/N '79 Market Overview
co0 This was the first 0/N survey for Knoxville in sev-
Z eral years, and appears to reflect a slightly reshuffled
< deck. Country station WIVK-FM saw its numbers
cc
ec continue to rise, reaching the top position in the
cc market. Beautiful Music WEZK remained strong, and

WNOX passed WRJZ in the Top 40 contest.
The basis for WIVK's second excellent book in a

row is the station's ability to attract a much larger
share of the 25.54 audience. In the AIM '79 sweep
WIVK-FM garnered a share in this demo of approxi-
mately 18% - now that number has risen to almost
28%. 18-34 numbers gained also, and WIVK-FM is
now the number two 18-34 station and has an even
better share in this demo than before (about 17%).
Advertising for WIVK-FM (and its sister AM station)
consisted of a campaign built around billboards and
backed up with TV and newspaper ads. The ad
budget was increased for the 0/N sweep. The sta-
tions were promoting themselves more as service -
oriented rather than just for the music they offer.

WEZK is the Beautiful Music choice in Knoxville,
and even though the station slipped almost two shares
overall, it still has great numbers in the older demos.
WEZK's 25-54 share rose slightly to just over 20%
of this demo, but the station really scored with the
35+ audience, with more than 25% of this audi-
ence, just behind WIVK-FM. The 18-34 figures for
WEZK were depressed in this report, leading to the
overall drop of the station.

The Top 40 battle goes on in Knoxville with three
stations in the fray. WNOX, WRJZ, and WOKI-FM
are involved in this arena, and in this
WNOX came out on top. WNOX stayed ahead with
teens and improved its position among young adult
women, leading to its increased share of persons
12-34. WNOX has now surpassed WRJZ as the
leading 18-34 station, while WRJZ saw its 18-34
share drop by 33%. WOKI-FM went live in Septem-
ber, and owes its improved position to a big jump in
the station's teen numbers. WOKI-FM went from
about 11% of the teen market to over 30% in this
report.

Average Persons 1 2 + Share Trends
Monday.Sunday, 8am.Midnight
POP( 00) : 3853

AIM '78 AIM '79 OIN '79

1 WRJZ-AM
2 WEZK-FM
3 WIVE -FM
4 WNOX-AM
S WIVE -AM
6 WOKI-FM
7 WBIR-FM
8 WBIR-AM
9 WKGN-AM

10 WCAP-AM
11 WKXV-AM
12 WEAC-AM
13 WSKT-AM
14 WYSH-FM
15 WYSH-AM
16 WOKI-AM
17
18

16.5
16.5
14.9
11.6
11.4

5.6
4.9
2.8
2.6
2.5
1.4
1.1
1.1
0.9
0.9
0.2

WEZK-FM
WIVE -FM
WRJZ-AM
WNOX-AM
WIVE -AM
WOKI-FM
WBIR-FM
VGA P -AM
WEIR -AM
WJEE-AM
WKXV-AM
WYSII -AM
WKGN-AM
WEAL -AM
WATO-AM
WISH -FM

18.7
17.0
15.1
12.3
10.9

5.8
4.7
3.7
1.6
1.2
1.1
0.9
0.7
0.7
0.4
0.4

W IVK-FM (0)21.4
WEZK -FMM6416.8
WNOX-AM (1) 12.2
WRJZ-AM 09 10 . 1
WIVE -AM IC) 8.7
WOICI-FM (11) 7.9
WEIR -FM (A) 6.5
WGAP-AM (C) 2.9
WYSH-AM IC) 1.7
WJBE -AM (5) 1.7
WM-AMINO 1 . 5
WB I R -AM MO4 1.5
WKGN-AM (DI 1.3
WEAL -AM MA/ 0.7
WATO-AM MA) 0.6
WKVQ-AM MU 0.6
WSKT-AM 014 0.6
WYSH-FM IQ 0.6

Average Persons Trends/Rankings
Total 12 -
WS, 6am-Midnight

POP(00): 3853
AIM '78 AIM '79 094'79

1 WRJZ-AM
2 WEZK-FM
3 WIVK-FM
4 WNOX-AM
5 WIVE -AM

94 WEZK-FM
94 WIVE -FM
85 WRJZ -AM
66 4/1701 -AM
65 WIVE -AM

107
97
86
70
62

WIVE -FM
WEZK -F
WNOX-AM
WRJZ-AM
WIVK-AM

116
91
66
55
47

6-10ern
1 WRJZ-AM
2 WIVE -FM
3 WEZK-FM
4 WNOX-AM
5 WIVE -AM

WRJZ-AM
WIVE -FM
WEZK -FM
WNOX-AM
WIVE -AM

WIVE -FM
WEZK -FM
WNOX -AM
WRJZ-AM
WIVE -AM

MF,3-7pm

1 WRJZ-AM
2 WEZK-FM
3 WIVK-FM
4 WNOX-AM
5 WIVK-AM

WEZ K -FM
WRJZ-AM
WIVK-FM
WNOX-AM
WIVE -AM

WIZ K -FM
WIVE -FM
WNOX-Alt
WRJZ-AM
WOKI-FM

Teens
M -S, Sam -Midnight

POP( 00): 463
AIM '78 AIM '79 0/N '79

1 WRJZ-AM
2 WNOX -AM
3 WOKI-FM

WNOX-AM
WRJZ-AM
WIVE -FM

WNOX -AM
WOK I -FM
WRJZ-AM

M -F, 8-10am
1 WRJZ-AM
2 WNOX-AM
3 WOKI-FM

WNOX-AM
WRJZ-AM
WOKI-FM

WOKI-FM
WNOX -AM
WRJZ-AM

M -F, 3-7pm
1 WRJZ-AM
2 WNOX-AM
3 WOKI -FM

WNOX-AM
WRJZ-AM
WIVK-FM

WNOX-AM
WOK I -FM
WRJZ-AM

Adults 18-34

WS, Earn -Midnight
POP( 00) : 1399

MA '78 AIM '79 OIN '79

1 WRJZ-AM
2 WIVK-FM
3 WNOX -AM
4 WEZK-FM
5 WOKI-FM

WRJZ-AM
WIVE -FM
WNOX-AM
WEZK-FM
WOKI-FM

WNOX-AM
WIVK-FM
WEIR -FM
WRJZ-AM
WOKI-FM

PA -F, 8-10am
1 WRJZ-AM
2 WNOX-AM
3 WIVE -FM
4 WEZK-FM
5 WOKI-FM

WRJZ-AM
WIVK-FM
WEZK -FM
WNOX-AM
W1VK-AM

WIVE -FM
WNOX-AM
WRJZ-AM
WEZK -FM
WS IR-FM

M -F, 3-7pm
1 WRJZ-AM
2 WIVK-FM
3 WEZK-FM
4 WNOX-AM
5 WOKI-FM

WRJZ-AM
WNOX-AM
WIVE -FM
WOKI-FM
WEZK-FM

WIVE -FM
WRJZ-AM
WNOX-AM
WB IR-FM
WEZK -FM

Adults 25-54
1.4-S, Ham -Midnight

POP( 00): 1776
AIM '78 AIM '79 OIN '79

1 WEZK-FM
2 WIVE -FM
3 WIVK-AM
4 WRJZ-AM
5 WNOX-AM

WEZK-FM
WIVK-FM
WRJZ-AM
WIVE -AM
WNOX-AM

WIVK-FM
WEZK-FM
WRJZ-AM
WIVK-AM
WNOX-AM

M -F, 8-10am
1 WIVE -FM
2 WEZK-FM
3 WRJZ-AM
4 WIVE -AM
5 WNOX-AM

WRJZ-AM
WIVK-FM
WEZK-FM
WIVE -AM
WNOX-AM

WIVK-FM
WEZK-FM
WRJZ-AM
WNOX-AM
WIVE -AM

M -F, 3-7pm
1 WEZK-FM
2 WIVE -FM
3 WRJZ-AM
4 WIVE -AM
5 WNOX-AM

WEZK-FM
WRJZ-AM
WIVE -FM
WIVE -AM
WNOX-AM

WIVE -FM
WEZK-FM
WRJZ-AM
WHOX-AM
WIVE -AM

Cume Persons Trends/Rankings
Total 12+
M -S, Earn -Midnight

P07(00): 3853
A/M '78 AIM 79 OIN '79

1 WRJZ-AM
2 WNOX-AM
3 WIVE -FM
4 WEZK-FM
5 WIVK-AM

1410
1272

968
868
859

Wt701-AM
WRJZ-AM
WIVK-FM
WEZK-FM
WIVK-AM

1483
1 2 9 5
1037
955
718

WIVE -FM
WRJZ-AM
WNOX-AM
WEZK-FM
WOKI-FM

1391
1314
1166
1037

852

M -F, (I-10am
1 WRJZ-AM
2 WNOX-AM
3 WIVK-FM
4 WIVE -AM
5 WEZK-FM

WRJZ-AM
WNOX-AM
WIVK-FM
WEZK -FM
WIVK-AM

WIVE -FM
WRJZ-AM
WNOX-AM
WEZK -FM
WIVE -AM

M-F,3-7pm
1 WRJZ-AM
2 WNOX-AM
3 WEZK-FM
4 WII/K-AM
5 WIVK-FM

WNOX-AM
WRJZ-AM
WIVE -FM
WEZK-FM
WOKI-FM

WIVE -FM
WNOX-AM
WEZK-FM
WRJZ-AM
WOKI-FM

Teens
M-S,6am-Midnight

PO7(00): 463
AIM '78 AIM '79 OIN '79

1 WRJZ-AM
2 WNOX -AM
3 WOKI-FM

WNOX-AM
WRJZ-AM
WOKI -FM

WNOX-AM
WOKI-FM
WRJZ-AM

M -F, 8-10am
1 WRJZ-AM
2 WNOX-AM
3 WOKI-FM

WNOX-AM
WRJZ-AM
WOKI -FM

WNOX-AM
WOKI-FM
WRJZ-AM

M -F, 3-7pm

1 WRJZ-AM
2 WNOX-AM
3 WOKI-FM

WNOX -AM
WRJZ-AM
WOKI-FM

WNOX-AM
WOKI-FM
WRJZ-AM

Adults 18.34

M -S, Gam -Midnight

POP( 00 ) : 1399

AIM '78 AIM '79 0/N19

1 WRJZ-AM
2 WNOX-AM
3 WOKI-FM
4 WIVE -FM
5 WIVE -AM

WNOX-AM
WRJZ-AM
WOK I -FM
WIVE -FM
WEZK-FM

WNOX -AM
WRJZ-AM
WIVK-FM
WOKI-FM
WE IR-FM

M -F, 6-10am

1 WRJZ-AM
2 WNOX-AM
3 WIVK-FM
4 WOKI -FM
5 WEZK-FM

WRJZ-AM
WNOX-AM
WOKI-FM
WIVK-FM
WIVE -AM

WRJZ-AM
WNOX -AM
WIVE -FM
WB IR-FM
WOKI-FM

PA -F, 3-7pm
1 WRJZ-AM
2 WNOX-AM
3 WOKI -FM
4 WE2K-FM
5 WIVE -FM.

W901 -AM
WRJZ-AM
WOKI-FM
WIVE -FM
WIVK-AM

WRJZ-AM
WNOX-AM
WIVE -FM
WB R -FM
WOKI-FM

Adults 25-54
MS, Barn -Midnight

POP( 00) : 1776
AIM '78 AIM '79 0/N'79

1 WIVK-FM WRJZ-AM WIVE -FM
2 WIVK-AM WNOX-All WRJZ-AM
3 WRJZ-AM WIVE -FM WEZK -FM
4 WEZK-FM WEZK-FM WNOX-AM
5 WNOX-AM WIVE -A11 WIVE -AM

M -F, 8-10am
1 WIVE -FM
2 WIVE -AM
3 WRJZ-AM
4 WEZK-FM
5 WNOX-AM

WRJZ-AM
WIVK-FM
WNOX-AM
WEZK-FM
WIVE -AM

WIVE -FM
WEZK -FM
WRJZ-AM
WNOX-AM
WIVE -AM

PA*, 3-7pm
1 WEZK-FM
2 WRJZ-AM
3 WIVE -FM
4 WIVE -AM
5 WNOX-AM

WNOX-AM
WRJZ-AM
WIVE -FM
WEZK-FM
WIVE -AM

WIVE -FM
WEZK-FM
WRJZ-AM
WNOX-AM
WIVK-AM

Format Penetration Chart
Based On Total Persons 12 +

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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Lansing -

East Lansing
METRO RANK

OIN '79 Market Overview
A much better diary return took place in the 0/N

'79 survey in the Lansing area, with Arbitron getting
back 517 metro diaries versus the 417 total for the
NM '79 results. The results of this survey may thus
be more reliable on the whole.

There is a new number one station in Lansing,
WFMK, the P/A leader. WFMK shot up almost five
shares overall to register more than 14% of the total
audience in the metro. Most of that increase is at-
tributable to the station almost doubling its 18-34
share. WFMK went from approximately 14% of the
demo up to more than 26% of the 18-34 audience
in this book.

WVIC-AM-FM are simulcast during the day when-
ever WVIC-AM is on the air. Their combined share
12+ is comparable to the A/M '79 returns, but the
stations have slipped to second place overall be-
cause of WFMK's tremendous showing. The Top
40 sound of WVIC-AM-FM garnered more of the
18-34 audience in this book than in the spring, but
the stations' 25-54 share slipped somewhat.

Country WITL-FM improved its overall share by
attracting more of the 25-54 audience than in the
past. WITL-FM added almost two shares to its 25-
54 total, and now has approximately 14% of the 25-
54 market. WITL-AM is also a Country station, a
daytimer, but the two stations are not simulcast.

Two stations that remained relatively stable in this
book are AOR WILS-FM and Beautiful Music WJIM-
FM. WILS-FM edged its share of the 18-34 audi-
ence upwards and remains second in this demo with a

share in the 16 range. WJIM-FM saw its numbers
in the 18-34 demos halved, but the 35+ figures for
the station increased. WJIM-FM was able to im-
prove its share among 25-54 adults by 60%.

(Note: WVIC-AM-FM are simulcast during the
entire daytime schedule of WVIC-AM.)

Average Persons 12+ Share Trends
Monday -Sunday, gam -Midnight
POP( 00 ) :

OIN '78

3910
AIM '79 OM '79

1 WILS-FM 10.8 WVIC-FM 11.4 WFMK-FMPA114.3
2 WVIC-FM 10.6 WFMK -FM 9.6 WV /C-FMON 11.o
3 WFMK-FM 10.5 MILS -FM 9.6 WITL-FMIc) 10.4
4 WITL-FM 8.9 WITL-FM 9.1 WILS-FMIN 9.5
3 WJR -AM 7.4 WJR -AM 7.1 WJR -AMAMI 7.6
6 WILD -AM 5.3 WJIM-FM 6.8 WJIM-FM0911 6.5
7 WJI /4 -AM 5.3 WILS-AM 4.3 W/LS-AMPN 6.2

WOOD -FM 5.1 WLAV-FM 3.9 WOOD-FM(9M) 5.1
9 WJIM-FM 4.4 W.1/11 -AM 3.7 WJIM-AMPA1 4.4

10 WVIC-AM 3.2 WOOD -FM 3.0 WITL-AMN1 3.5
11 WITL-AM 3.2 WITL-AM 2.8 WFFX-FMPAI 3.4
12 WPLB-FM 1.8 WVIC-AM 2.3 WVIC-A1199 2.3
13 WCER-FM 1.6 WION-AM 1.8 WGRD-FMP1 1.6
14 WION-AM 1.6 WPFX-FM 1.4 WCER -AMPA) 1.6
15 WFFX-FM 1.2 WPLII-FM 1.4 4/GER-FNM9 0.9
IF WCER -AM 1.2 WCER -AM 1.1 WRI3J-FMISW 0.4
17 WORD -AM 1.1 WORD -FM 0.9 WOOD-AMPN 0.2
18 WCRD-FM 0.9 CKLW-AM 0.5
19 WCER-FM 0.7 WORD -AM 0.2
20 WJFM-FM 0.4
21 WZZR-FM 0.4

Average Persons Trends/Rankings
Total 12+
M -S, Sam -Midnight

POP( 00 ): 3810
OIN'78 AIM'79 0/N '79

1 WILS-FM 61 WVIC-FM 64 WFMK-FM
2 WVIC-FM 60 WFMK-FM 54 WVIC-FM
3 WFMK-FM 59 WILS-FM 54 WITL-FM
4 WITL-FM 50 W/TL-FM 51 WILS-FM
5 WJR -AM 42 WJR -AM 40 WJR -AM

81
62
59
54
43

PA -F, 5-109m
1 WITL-PM
2 WJR -AM
3 WFMK -FM
4 WVIC-FM
5 W.I/M-A14

WVIC-PM
WITL-FM
WFMK-FM
WJR -AM
WILS-FM

WFMK-FM
WITL-FM
WVIC-FM
W.712 -AM
MJI I -FM

91-F, 3-7pm
1 WVIC-FM
2 WILS-FM
3 WFMK-FM
4 WITL-FM
5 WILS-AM

Teens
WS, Gam -Midnight

POP( 00 ): 471

OIN'78 AIM '79 OM '79

1 WVIC-FM
2 WILS-FM
3 WILS-AM

WVIC-FM
MILS -FM
WILS-AM

WVIC-FM
WILS-FM
WVIC-AM

9-10am
1 WVIC-FM
2 WILS-FM
3 WFFX-FM

WVIC-FM
WILS-AM
WILS -FM

WVIC-FM
WVIC-AM
WILS-FM

1A -F, 3.7pm
1 WVIC-FM
2 WILS-FM
3 WILS-AM

WVIC-FM
WILS -FM
WVIC-AM

WV IC-Fit
WILS-FM
WORD -FM

Adults 18-34
m -s, Gam -Midnight

POP( 00 ): 1750
OIN '78 AIM '79 OIN '79

1 WFMK-FM
2 WILS-FM
3 WVIC-FM
4WILS-AM
5 WJIM-AM

WFMK -FM
WILS-FM
WVIC-FM
WLAV -FM
WJIM-FM

WFMK -FM
WILS
WVIC-FM
WILS-AM
WITL-FT

91-F, 9-10sm
1 WFMK-FM
2 WIIM-AM
3 WILS-FM
4 WVIC-FM
5 WILS-AM

WFMK-FM
WILS-FM
WVIC-FM
WILS -AM
WJIM-AM

WFMK -FM
WVIC-FY
NILS -FM
WJIM-AM
WILE -AM

1A -F, 3-7pm

1 WFMK-FM
2 WILS-FM
3 WVIC-FM
4 WILS-AM
5 W.1/11 -AM

WILD -FM
WFMK -FM

WVIC-FM
WJ/ M -FM
WLAV -FM

WFMK -FM
WILS-FM
WVIC-FM
WILD -AM
WITL-FM

Adults 25-54
M.S,6arnatrirdnight

POP(00): 1689
0/N'78 AIM '79 OM '79

1 WITL-FM
2 WFMK-FM
3 WJR -AM
4 WILS-FM
5 WOOD -FM

WITL-FM
WFMK-FM
WVIC-FM
WJR -AM
WJIM-FM

WITL-Fm
WJR -AM
WFMK-FM
14JIM-FM
WJIM-AM

PA*, 9-109m
1 WITL-FM
2 WJR -AM
3 WFMK-FM
4 W.W.I -AM
S WOOD -FM

WITL-FM
WJR -AM
WJI PI -AM
WILS-AM
WVIC-FM

14.19 -AM
WITL-FM
WFMK -FM
WJIM-FM
WJIM-AM

IA*, 3-7pm
1 WFMK-FM
2 WITL-FM
3 WJR -AM
4 WILD -FM
5 WILS-AM

WFMK -FM
WITL-FM
WJIM-AM
WVIC-FM
WILS-Ftt

WITL-FM
WJR -AM
WFMK-FM
WJIM-FM
WJIM-AM

Cume Persons Trends/Rankings
Total 12+

M -S, Sem-Midnight

POP(00): 3810
0/N '75 AIM '79 0/N '79

1 WFMK-FM 1074 WVIC-FM 1076 WVIC-FM
2 WVIC-FM 972 WFMK -FM 975 WFMK -FM
3 WILD -AM 847 WILT -FM 844 WITL-FM
4 WILS-FM 799 WJR -AM 727 WILS-AM
5 WJIM-AM 772 WITL-PM 692 WILS-FM

1064
1044

831
793
700

kW, 9-10sm
1 WFMK-FM WVIC-FM WFMK-FM
2 WVIC-FM WFMK -FM WVIC-FM
3 WILS-AM WITL-FM WITL-FM
4 WILS-FM WJR -AM WJR -AM
5 WITL-FM WJIM-AM WILS-AM

1.1-F, 3-7pm
1 WVIC-FM
2 WFMK-FII
3 WILS-FM
4 WILS-AM
5 11.7114 -AM

WFMK -FM
WVIC-FM
WILS-FM
WITL-FM
WILS -AM

WVIC-FM
WPMK-FM
WILS-AM
WITL-F')
WILS-FM

Teens
M -S, Sam -Midnight

POP( On ) 471

0/N '78 AIM '79 0/N '79

1 WVIC-FM
2 WILS-FM
3 WILS -AM

WVIC-FM
WILS-FM
WILS -AM

WVIC-FM
WILS-FM
WILS -AM

M -F, 8-1
1 WVIC-FM
2 WILS-FT
3 WILR -At;

kW, 3-7pm
1 WVIC-FM
2 WILS-AM
3 WILS-FM

Adults 18-34
M -D, am -Midnight

POP(00): 1750
OIN'78

WVIC-FM
WILS-AM
WVIC-AM

WVIC-FM
WILS -FM
WFMK -FM

AIM '79

WVIC-FM
WVIC-AM
WILD -FM

WVIC-FM
WILD -FM
WILS-AM

OM '79

1 WFMK-FM
2 WILS-Ft1
3 WILS-AM
4 WVIC-FM
5 WJIM-Ali

WFMK-FM
WVIC-FM
WILS-FM
WILS-AM
WJIM-AM

WFMK -FM
WVIC-FM
WILS-FM
WILD -AM
WJIM-AM

PA -F, 3.7pm
I WFMK-FM
2 WILS-FM
3 WVIC-FM
4 WILS-AM
5 WJIM-AM

WFMK -FM
WVIC-FM
WILS-FM
WILT -AM
WJI M -AM

WFMK -FM
WVIC-FM
WILS-AM
WILS-FM
W.JI 14 -AM

Adults 25-54
914,11am-MIdnIght

POP(00): 1689

001'78 AIM'79 OIN '79

1 WFMK-FM
2 WITL-FM
3 WJIM-AM
4 WJR -AM
5 WILS-AM

WFMK -FM
WITL-FM
WVIC-FM
WJR -AM
WJIM-AM

WFMK-FM
WJR -AM
WJIM-AM
WITL-FM
WJIM-FM

Al-F,8-10sm
1 WIT L-Ft1
7 WFMK-FM
3 WJR -AM
4 WJIM-AM
5 WILS-AN

W TTL-FM
WFMK -FM
WJIM-AM
WVIC-FM
WJR -AM

WJR -AM
WITL-FM
WJIM-AM
WFMK-FM
W.71 M -FM

PA -F, 3-7pm
1 WITL-FM
2 WFMK-FM
3 WJR
4 WILS-AM
5 WILS-FM

WFMK-FM WFMK -FM
WITL-FM WJIm-AM
WVIC-FM WITL-FM
WILS-AMILI I M -FM
WJI M -AM WJR -AM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, .1 -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, AL -Religious, S -Spanish, T -Talk.

TM Programming

1349 Regal Row Dallas, Texas 75247  (2141634-0511

A sirriskliao of 'shamrock Broadcasting Coripany. Inc

WILS -FM
WV IC -FM
WFMK -FM
WJ/M-FM
WITL-FM

WFMK-FM
WITL -FM
WILD -FM
WVIC-FM
WJR -AM

PA-F,11-10am

1 WFMK-FM
2 WILS-AM
3 WILS-FM
4 WJIM-AM
5 WVIC-FM

WFMK-FM
WVIC-FM
WILD -FM
WJIM-AM
WILS-AM

WFMK-FM
WVIC-FM
WILS-FM
WILS-AM
WJIM-AM
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 Las sVega
(,) METRO RANK

o OIN '79 Market Overview
wa- Two Beautiful Music stations lead the Las Vegas
Ix market, followed by two Top 40 stations. Different
CI ends of the demographic spectrum are apparently
p  served well by these four leading properties.
fr This is the second consecutive book showing
cc KORK-FM as the top station in the Las Vegas area.
l Although the station's share slipped somewhat among

persons 18-34, KORK-FM's 25-54 and 35+
strength still remains.

Tied for the 25.54 adult share lead with KORK-
FM is BM competitor KXTZ. Each of the stations
has approximately 12% of the market among adults
in this key demographic. While KORK-FM has been
stable in the 25-54 share race, KXTZ moved up
three points between the AIM '79 results and those
from the 0/N '79 survey. KXTZ also managed to
increase its 35-64 adult share by a third compared
to the spring results. With KXTZ's gains in the last
two books, it will be interesting to see how the A/M
'80 results show the contest between the two Beauti-
ful Music leaders. P/A station KMJJ is a 25-54 leader
also, tied with KORK-FM and KXTZ.

The leading Top 40 stations, KLUC and KENO -
AM, each had stable books. KLUC remains slightly
ahead of KENO in the 18-34 race, and the two sta-
tions are tied in terms of 25-54 share. KENO did
pick up somewhat in teens while KLUC dropped in
this demo. Both stations improved their popularity
among young adult female listeners.

While most other stations may have been enjoying
a fairly stable survey, AOR station KFMS was scoring
the biggest gains in this Las Vegas sweep. KFMS
has doubled its 18-34 share and now leads this
demo with more than 14% of the young adult mar-
ket. The station used extensive TV advertising, and
distributed a station newspaper known as the Street
Sheet, which contained puzzles to be used for en-
tering station contests. Prizes such as a Betamax
VCR, clothes, and skis were given away. Another
big winner in this book was KLAV, the Dancemusic
station. KLAV almost doubled its teen and 18-34
audiences.

AvS78g0PerS071812-1-Sh11111TIWIft
Monday -Sunday, earn -Midnight

POP(00): 3148
0/6118 AIM '79 OIN '79

1 KENO -AM
2 KORK-FM
3 KLUC-FM
4 KMJJ-AM
5 KENO -FM
6 KFMS-FM
7 KRAM-AM
8 KNUU-AM
9 KORK-AM

10 KDWN-AM
11 KVEG-AM
12 KXTZ-FM
13 KV0V-AM
14 KLAV-AM
15 KNX -AM

14.0
12.1
9.8
8.6
7.6
6.4
6.4
5.7
5.5
5.0
4.8
4.8
3.1
1.2
0.5

KORK-FM
KLUC-FM
KXTZ-F31
KENO -AM
KENO -FM
KRAM-AN
KVEG-AM
KMJJ-AM
KORK-AM
KDWN-AM
KFMS-FM
KNUU-AM
KLAV-AM
KVOV-AM

11.3
8.7
8.5
8.1
8.1
7.6
7.4
7.2
7.0
6.8
4.8
4.6
3.9
0.9

KORK-FMON)10.4
KXTZ-FM1116119.9
KLUC-FM Pt) 8.8
KENO -AM (9)
KMJJ-AM (PA) 7.4
KFMS-FM (A) 7.4
KVEG-AM (C) 6.5
KORK-AM (PA) 6.3
KLAV-AM(0) 6.1
KDWN-AM 01A) 5.9
KENO -FM (A) 5.2
KRAM-AM (C) 5.0
ICNUU-AM (N) 4.7
KFI -AM (111 0.7

Average Persons Trends/Rankings
Total 12+

Sam -Midnight

POP(00): 3148
OIN '78 AIPA'79 0/N'79

1 KENO -AM
2 KORK-FM
3 KLUC-FM
4 KMJJ-AM
5 KENO -FM

59
51
41
36
32

KORK-FM
KLUC-F31
KXTZ-FM
KENO -AM
KENO -FM

52
40
39
37
37

KORK-FM
KXTZ-FM
KLUC-FM
KENO -AM
KMJJ-AM

46
44
39
39
33

PA -F, 6-10am
1 KENO -AM
2 KORK-AM
3 KLUC-FM
4 KORK-FM
5 KMJJ-AM

KORK-FM
KMJJ-AM
KORK-AM
EVEG-AM
KXTZ-FM

K ORK-AM
KORK-FM
KENO -AM
KLUC-FM
KXTZ-FM

61-F, 3-7pm
1 KENO -AM
2 KORK-FM
3 KLUC-FM
4 KENO -FM
5 KMJJ-AM

KORK-FM
KENO -AM
KLUC-F31
KMJJ-AM
XXTZ-FM

KORK-FM
KXTZ-FM
K LI1 C -FM
KENO -AM
KLAV-AM

Teens
PA -S, Sam -Midnight

POP(00): 411
0/N '78 AN'79 OIN '79

1 KENO -AM
2 KLUC-FM
3 KENO -FM

KLUC-FM
KENO -AM
KLAW-AM

KENO -All
KLAV-AM
KLUC-FM

PA.F, 9-10am
1 KENO -AM
2 KLUC-FM
3 KENO -FM

KLUC-FM
KENO -AM
KLAW-AM

KENO -AM
KLUC-FM
KLAV-AM

PA -F, 3-7pm
1 KENO -AM
2 KLUC-FM
3 KVOV-AM

KLUC-FM
KENO -AM
KLAV-AM

KLAV-AM
KENO -AM
KLUC-FM

Adults 18-34

M-S,6am-MktnIght

POP(00): 1225
OIN'78 AIM '79 OIN '79

1 KENO -AM
2 KMJJ-AM
3 KLUC-FM
4 KENO -FM
5 KFMS-FM

KMJJ-AM
KENO -FM
KLUC-FM
KENO -AM
KINN-AM

KFMS-FM
KMJJ -AM
KLUC-FM
KENO -AM
KENO -FM

PA-F,6-113am
1 KLUC-FM
2 KENO -AM
3 101.1.1 -AM
4 KENO -FM
5 KFMS-FM

KLUC-FM
KENO -AM
KENO -FM
KINN-AM

KMJJ-AM
KLUC-FM
KENO -AM
KFMS-FM
KORK-AM

61-F, 3-7pm
1 KENO -AM
2 KENO -FM
3 KORK-FM
4 KMJJ-AM
5 KLUC-FM

KMJJ-AM
KENO -AM
KENO -FM
KLUC-FM
KOWN-AM

KFMS-FM
KMJJ-AM
KENO -AM
KLUC-FM
KLAV -AM

Adults 25.54
m-S,13am-MIdnIght

POP(00): 1626
0/N'78 AIM'79 OIN '79

1 KORK-FM
2 KENO -AM
3 KRAM-AM
4 KMJJ-AM
5 KORK-AM

KORK-FM
EVEG-AM
KDWN-AM
KMJJ-AM
KRAM-AM

KMJJ-AM
KXTZ-FM
KORK-FM
EVEG-AM
KORK-AM

PA-F,13-10am
I KENO -AM
2 KORK-AM
3 KORK-FM
4 KRAM-AM
5 KVEC-AN

KMJJ-AM
KRAN-AM
KVEC-AM
KORK-AM
KOWN-AM

KORK-AM
KMJJ-AM
KORK-FM
KVEG-AM
KXTZ-FM

PA -F, 3.7pm
1 KORK-FM
2 KENO -AM
3 KDWN-AM
4 KRAM-AN
5 KVEG-AM

KMJJ-AM
KDWN-AM
KORK-FM
KXTZ-FM
KVEG-AM

KXTZ-FM
KMJJ-AM
KORK-FM
KRAM-AN
KLUC-FM

Cume Persons Trends/Rankings
Total 12+

M -S, Sam-PAIdnight

POP(00): 3148
0/N'78 A/M'79 0/N '79

1 KENO -AM 919 KENO -AM 754 KLUC-FM
2 KMJJ-AM 574 KLUC-FM 741 KENO -AM
3 KLUC-FM 553 KORK-FM 578 KMJJ-AM
4 KORK-FM 541 101.1 -1 -AM 544 KXTZ-FM
5 KENO -FM 476 KFMS-F11 509 KDWN-AM

688
673
616
543
495

PA-F,13.10am
1 KENO -AM
2 KLUC-FM
3 KORK-AM
4 KORK-FM
5 KENO -FM

KENO -AM
KLUC-FM
KMJJ-AM
KORK-FM
KRAM-AM

KENO -AM
KLUC-FM
KORK-AN
KMJJ-AM
KXTZ-FM

M-F,3-7pm
1 KENO -AM
2 KLUC-FM
3 KORK-FM
4 KMJJ-AM
5 KFMS-FM

KENO -AM
KLUC-FM
KORK-FM
KMJJ-AM
KVEC-AM

KENO -AN
KLUC-FM
KMJJ-AN
KXTZ-F31
KLAV -AM

Teens
M -S, Sam -Midnight

POP(00): 411
OIN'78 A/M'79 OIN'79

I KENO -AM
2 KLUC-FM
3 KMJJ-AM

KENO -AM KENO -AM
KLUC-FM KLUC-FM
KFMS-FM KLAV-AM

61-F,13-10am
1 KENO -AM
2 KLUC-FM
3 KENO -FM

KENO -AM
KLUC-FM
KLAV-AM

KENO -AM
KLAV-AM
KLUC-FM

PA -F, 3-7pm

1 KENO -AM
2 KLUC-FM
3 KMJJ-AM

KENO -AM
KLUC-FM
KLAV-AM

KENO -AM
KLAV-AM
KLUC-FM

Adults 18-34

m -s, Sam -Midnight

POP(00): 1225
OIN'78 A/M'79 OIN '79

1 KENO -AM
2 KENO -FM
3 KLUC-FM
4 KMJJ-AM
5 KFMS-FM

KLUC-FM
KENO -AM
KMJJ-AM
KFMS-FM
KENO -FM

KLUC-FM
KFMS-FM
KMJJ-AM
KENO -AM
K LAV-AM

PA -F, 6-10am

1 KENO -AM
2 KENO -FM
3 KLUC-FM
4 KFMS-FM
5 KMJJ-AM

KENO -All
KMJJ-AM
KLUC-FM
KENO -FM
KFMS-FM

KLUC-FM
KMJJ-AM
KENO -A11
KFMS-FM
KLAV-AM

M-F,3qpm
1 KFNO-AM
2 KLUC-FM
3 KENO -FM
4 KFMS-FM
5 KMJJ-AM

KMJJ-AM
KENO -AM
KLUC-FM
KENO -FM
KFMS-FM

KFMS-FM
K LU C -FM
KFNO-AM
KMJJ-AM
KLAV-AM

Adults 25-54

M -S, Sam -Midnight

POP(00): 1626
0/N '78 AIM '79 OIN '79

1 KENO -AM
2 KORK-FM
3 KMJJ-AM
4 KRAM-AM
5 KORK-AM

EVE C -AM
KENO -AM
KLUC-FM
KMJJ-AM
KORK-FM

KMJJ-AM
KXTZ-Flt
KLUC-FM
ICDWN-AM
KORK-FM

PA -F, 6-10am

1 KENO -AM
2 KORK-AM
3 KORK-FM
4 KRAM-AM
5 KVEG-AM

KMJJ-AM
KVEC-AM
KENO -AM
KRAM-AM
KOWN-AM

KMJJ-AM
KVEC-AN
KORK-AM
KXTZ-FM
KENO -AM

M -F, 3-7pm
1 KENO -AM
2 KORK-FM
3 KVEC-AM
4 KRAM-AM
5 KMJJ-AM

KVEG-All
KMJJ-AM
KORK-FM
KLUC-FM
KENO -AM

KXTZ-FM
KLUC-FM
KENO -AM
KVEG-AM

Format Penetration Chart
Based On Total Persons 12+
Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

YOU CAN
ORDER MORE
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SEE ORDER FORM



Lexington -Fayette
METRO RANK

DIN '79 Market Overview
The two leading stations in the 0/N '79 Lexington

area survey were also at the top of the totem pole
n the A/M '79 results. However, both AOR WKQQ
and Top 40 WVLK-AM saw their fall results reflect
some slippage.

WKQQ had a temendous book in the spring, shoot-
ng up 10 shares to become the top station in the
market. It's still number one, but its share of the
total and 18-34 audiences slipped somewhat. In the
A/M '79 ratings WKQQ had a 34 share of the 18-34
market. In this report the number has diminished to
just under a 26% share of the young adults. The
major defection came from young men - WKQQ's
share of men 18-34 dropped by one-third. Teens
increased for the station, however.

Whie WKQQ saw its dominance in the 18-34
numbers whittled away slightly, WVLK-AM was in-
creasing its share of this prime demo. WVLK lost
some teen and young male listeners, but the sta-
tion's numbers were helped by better tune -in among
females 18-34.

WLAP-FM is a big winner in this book. Using
TIIAI's syndicated rock package, WLAP-FM was able
to boost its 18-34 share from just over 12% of the
audience to almost 22%. WLAP-FM did little out-
side advertising, and the amount spent was less
than for the spring book. No special on -air promo-
tions or contests.

Beautiful Music WVLK-FM had a slight upward
rise in this book. The station's audience skewed old-
er in this book, as reflected by a decreased share
of the 25-54 adults and a dominant share in the
market among persons 35-64.

Other stations worthy of note in this market in-
clude P/A WLAP-AM, whose 18-34 share dropped
by 25%; Country WAXU-AM-FM, which increased
their 25-54 share by almost 40%; and WTKC (for-
merly WBLG), which changed successfully from P/A
to Country.

(Note: WA XU -AM -FM are simulcast during the
entire daytime broadcast schedule of WAXU-AM.)

Average Persons 12+ Share Trends
Monday -Sunday, Ham -Midnight
POP (00 ) : 2527

0/N 78 AIM 79 OIN '79

1 WVLK-AM
2 WLAP-AM
3 WKQQ-PM
4 WLAP-FM

WIILK -FM
6 WA XU -AF
7 WAXU-AM
8 WAXU-FM
9 WB LG -AM

10 WNVL-AM
11 WHAS-AM
12 WBCR-AP
13 WWKY-AM
14 WBGR-AM
15 WJMM-FM
16 WBGR-FM
17 WAKY-AM
18 WK ED -AM

19.1
13.7
13.4
12.9
11.6
10.5
5.4
5.1
3.8
3.5
2.7
2.7
1.6
1.6
1.1
1,1
0.5
0.5

WKQQ-FM
WVLK-AN
WVLK-FM
WLAP-AM
WLAP-FM
WBLG-AM
WAXU-FM
WNVL-AM
WAXU-AM
MBAS -AM
We CR-FM
WBGR-AM
WJMM-FM
WA KY -AM
WLW -AM
WWKY-AM

18.8
16.9
13.9
11.4
9.0
6.0
6.0
4.4
2.7
1.9
1.6
1.4
1.1
0.5
0.5
0.5

WKQQ-FM (4)16.4
WVLK -AM ah15.5
WLAP-FM (M14.4
WVLK-FM gra: 4.4
WLAP-AM (ppq 9.8
WAXU-FM (0) 6.6
WTKC-API (CI 6.3
WA XU -All ICI 4.9
WNVL-AM MI 2.3
WHAS -AM IPA) 1.7
WA KY -AM Ph 0.6
WJMH-FMN113 0.6
WBGR-FM (PA) 0.6
WBGB-API (PM 0.6
WWKY-AM :PM 0.6

Average Persons Trends/Rankings
Total 12+
MS, Gam -Midnight

POP (00 ) : 2527
OIN '78 AIM '79 OIN '79

1 WVLK -AM
WLAP-AM

3 WKQQ-FM
4 1.1,,,AP -FM

5 WVLK -FM

71
51
50
48
43

WK 00 -FM
WVLK-AM
WVLK-FM
WLAP-AM
WLA P -F

69
62
51
42
33

WKQQ-FM
WVLK-AM
WLAP-FM
WVLK-FM
WLAP-AM

57
54
50
50
34

/11-F, 8-10am
1 WVLK-AM
2 WLAP-AM
3 WK00 -FM
4 WLAP-FM
5 WVLK -FM

WVL K -AM
WLAP-AM
WKQQ-FM
WVLK-FM
WLAP-FM

WVLK -AM
WLAP-AM
WVLK -FM
Wit 00 -FM
WLAP-FM

M.C3-7pm
1 WKOQ-FM
2 WLAP-FM
3 WVLK-AM
4 WVLK-FM
5 WAXU-AF

WKQQ-FM
WVLK-AM
WVLK-FM
WLAP-FM
WLAP-AM

WKOQ-FM
WLAP-FM
WVLK-FM
WVLK-AM
WLAP-AM

Teens
PA -S. Barn -Midnight

POP( 00 ): 288
OIN '78 AIM '79 OIN '79

1 WLAP-FM
2 WKQO-FM
3 WLAP-AM

WLAP-FM
WKQQ-FM
WLAP-AM

WKQQ-FM
WLA P -FM
WVLK -AM

PA -F, 8-10arn
1 WLAP-FM
2 WKQQ-FM
3 WLAP-AM

WLA P -AM
WLAP-FM
WVLK-AM

WLAP-FM
WKQQ-FM
WVLK -AM

PA -F. 3-70m
1 WLAP-FM
2 WKQQ-FM
3 WVLK -AM

WLAP-FM
WKQQ-FM
WVLK-AM

WKQQ-F/1
WLAP-FM
WA XU-FM

Adults 18.34
PA -s, Gam -Midnight

POP(00): 1090
0/N '78 A/M '79 OIN '79

1 WKQQ-FM
2 WVLK-AM
3 WLAP-AM
4 WLAP-FM
5 WAXU-AF

WOO -FM
WLAP-AM
WVLK -AM
WLAP-FM
WVLK-FM

WKOO-FM
WLAP-FM
WVLK-AM
WLAP-AM
WVLK-FM

PA-F,13-10am
1 WVLK-AM
2 WLAP-AM
3 WKQQ-FM
4 WLAP-FM
5 WAXU-AF

WKQQ-FM
WVLK-AM
WLAP-AM
WLAP-FM
WB LC -AM

WVLK-AM
WKQQ-FM
WLA P -AM
WLAP-FM
WTKC-AM

PA -F, 3-7pm

1 WKQQ-FM
2 WLAP-FM
3 WVLK-AM
4 WLAP-AM
5 WAXU-AF

WKQQ-FM
WLAP-AM
WVLK-AM
WVLK-FM
WLAP-FM

WK 00 -FM
WLA P -FM
WVLK-AM
WVLK -FM
WLA P -AM

Adults 25-54
P4-S,6am-Midnight
POP(00): 1188

OIN '78 AIM '79 OIN '79

1 WVLK-AM
2 WAXU-AF
3 WLAP-AM
4 WVLK-FM
5 WLAP-FM

WVLK-AM
WVLK-FM
WKQQ-FM
WLAP-AM
WA XU -FM

WVLK-AM
WVLK-FM
WLAP-AM
WLAP-FM
WTKC-AM

PA -F, 8-10am
1 WI/LK -AM
2 WLAP-AM
3 WAXU-AF
4 WVLK-FM
5 WLAP-FM

WVLK-AM
WLAP-AM
WVLK-FM
WKQQ-FM
WNVL-AM

WVLK-AM
WLAP-AM
WTKC-API
WVLK-FM
WLA P -FM

al -F, 3-7pm
1 WVLK-AM
2 WAXU-AF
3 WLAP-FM
4 WKQQ-FM
5 WLAP-AM

WVLK-FM
WVLK-AM
WKQQ-FM
WLAP-AM
WAXU-FM

WVLK -AM
WLAP-FM
WVLK-FM
WTKC-AM
WKQQ-FM

Cume Persons Trends/Rankings
Total 12+
ki-S,6am-MIdnIght
POP( 00): 2527

OIN '78 A/M .79 OIN'79

1 WYLK -AM 1085 WVLK-AM 1013 WVLK-AM
2 WLAP-AM 981 WLAP-AM 954 WLAP-AM
3 WLAP-FM 862 WLAP-FM 670 WLAP-FM
4 WVLK-FM 738 WKQO-FM 634 WKOO-FM
5 WKQQ-FM 601 WVLK-FM 599 WVLK-FM

1019
800
761
664
565

1.1-F,13-10om
1 WVLK-AM
2 WLAP-AM
3 WLAP-FH
4 WKQQ-FM
5 {MK -FM

WVLK-AM
WLAP-AM
WKQQ-FM
WLAP-FM
WI/LK-FM

WVLK-AM
WLAP-AM
WLAP-FM
WKQQ-FM
WVLK-FM

M-F,3qpm
1 WVLK-AM
2 WLAP-AM
3 WLAP-FM
4 WKQQ-PM
5 WVLK-FM

WVLK-AM
WKQQ-FM
WLAP-AM
WLAP-FM
WVLK -FM

WKQO-FM
WYLK -AM
WLAP-FM
VIIILK-FM
WLAP-AM

Teens
PA -S, Gam -Midnight

POP( 00): 288
0/61'78 AIM '79 0/14 '79

1 WLAP-FM
2 WLAP-AM
3 WKQQ-FM

WLAP-FM WLAP-FM
WLAP-AM WKOO-FM
WX0()-FM WVLK -AM

PA -F, 8-10am
1 WLAP-FM
2 WLAP-AM
3 WKQQ-FM

WLAP-FM
WLAP-AM
WVLK-AM

WLAP-FM
WKQQ-FM
WVLK-AM

111-F, 3-7pm

1 WLAP-FM
2 WKOQ-FM
3 WLAP-AM

WLAP-FM
WKQQ-FM
WLAP-AM

WLAP-FM
WKQQ-FM
WLA P -AM

Adults 18-34
Barn -Midnight

POP( 00): 1090
011'78 A/M '79 0/N 79

1 WVLK-AM
2 WLAP-FM
3 WLAP-AM
4 WKQQ-FM
5 WVLK-FM

WKQQ-FM
WLAP-AM
WVLIC-AM
WLAP-FM
WBLG-AM

WVLK-AM
WKQQ-FM
WLAP-FM
WLAP-AM
WVLK-FM

111-F, 8-10am

1 WVLK -AM
2 WLAP-AM
3 WIC00-FM
4 WLAP-FM
5 WB LG -AM

WKQQ-FM
WVLK-AM
WLAP-AM
WB LG-AM
WLAP-FM

WLA P -FM
WVLK -AM
WLAP-AM
WKQQ-FM
WTKC-AM

M-F,3-7pm
1 WKOQ-FM
2 WVLK -AM
3 WLAP-AM
4 WLAP-Ft1
5 WBLG-AM

WKQQ-FM
WVLK-AM
WLAP-AM
WLAP-FM
WBLG-AM

WKQQ-FM
WLAP-FM
WVLK-AM
WLAP-AM
WVLK -FM

Adults 25-54
N -s, Gam -Midnight

POP(00): 1188
OIN '78 AIM '79 OIN '79

1 WVLK-AM
2 WLAP-AM
3 WLAP-FM
4 WVLK-FM
5 WKQQ-FM

WVLK-AM
WLAP-AM
WVLK -FM
WB LC -AM
WLAP-FM

WVLK -AM
WLAP-AM
WLAP-FM
WTKC-AM
WVLK-FM

NI -F, 8-10am

1 WVLK-AM
2 WLAP-AM
3 WLAP-FM
4 WVLK-FM
5 WAXU-AF

WI/LK-AM
WLAP-AM
WVLK-FM
WLAP-FM
WB LG -AM

WVLK -AM
WLAP-AM
WLAP-FM
WTKC-AM
WVLK-FM

NI -F, 3-7pm
1 WVLK-AM
2 WLAP-AM
3 WLAP-FM
4 WVLK-FM
5 WAXU-AF

WVLK -AM
WLAP-AM
WVLK-FM
WA XU -FM
WKQO-FM

WVLK-AM
WTKC-AM
W1(00 -FM
WVLK-FM
WLAP-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

6
RL

Format Legend

A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music. C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

"Alpha One" "Stereo Rock"
"Beautiful Rock"
"TM Country"

"Beautiful Music"
Winners!

TM Programming

1349 Regal Row  Dallas, Texas 75247  (214) 634-8511

A subsidiary of Shamrock Broadcasting Company, Inc.
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cc0

ix OM '79 Market Overview

There's a really "big" story in the 0/N '79 L.A. book -a KBIG story, that is.
Bonneville's Beautiful Music station gained a full share point in a market where

cc  that is the share for several stations. Among other leaders, KABC had its usual
(r fall doldrums book, and Metromedia's AOR leader KMET slipped after three
Ir successive increases.

The KBIG effort included a multimedia campaign which emphasized TV
commercials, with busboards and newspaper ads to supplement. The overall ad
budget was increased compared to previous books. The format has been tight-
ened up and live announcers are used. KBIG's audience grew especially in the
35-64 demos, where the station recorded a 25% share increase to dominate
the market. Approximately 10% of all persons in that demo tune in during the
week to KBIG (in a given quarter-hour), and in L.A., double-digit shares are
hard to find.

KABC usually suffers a letdown in the 0/N surveys because the station is
without Dodgers baseball. There does not appear to be an exception this fall, as
the station's 18-34 share was cut in half and the 25-54 share dropped by a
third. KABC was number one among persons 35-64 but has slipped in that
demo also to fall behind KBIG.

KMET had been on the rise for the last several books, but the momentum
was halted in the 0/N '79 report. KMET's share of the target 18-34 audience
dropped 18%, but the station still has a comfortable lead over KRTH, number
two in the young adult demo. KMET's outside ad campaign revolves around an
enormous number of billboards with the station's calls and exact dial position.
During the fall sweep the station commemorated "Rocktober," featuring a spe-
cial event every day - concerts and interviews, but not a lot of giveaways.

Metromedia's AM station, Country KLAC, has reason to be pleased with the
0/N '79 results. The station moved up into fifth place overall in the market,
perhaps tied to the fact that Lakers basketball is broadcast over KLAC. The
25-54 share for KLAC has increased 50%, and an additional 200,000 adults
are listening to the station during an average week. The outside media cam-
paign for KLAC concentrated on billboards tied in with some sports -related
newspaper ads. On -air, KLAC was running a new jingle package which
stresses that KLAC has been Country for 10 years now. If the Lakers continue
to do well the station may be able to ride the wave into the J/F '80 and spring Ex-
tended Measurement sweeps which will be taking place in L.A. The KLAC
challenge is to recycle the sports fans into other dayparts.

Average Persons 12+ Share Trends
Monday Sunday. Gam Midnight

POP(00): 75113
OIN '78 J/F '79 AIM '79 J/A '79 0/N'79

1 KABC-AM 6.6 (ABC -AM .8 (ABC -AM .0 (ABC -AM .0 KBIG-FM mm .1

2 (RIG -PM 6.0 (BIG -FM .3 KMET-FM .9 KMET-PM .4 (ARC -AM IT) .0
3 KJOI-FM 5.3 KJOI-PM .8 KBIG-FM .6 (BIG -FM .1 KMET-FM m) .9

4 KMET-FM 5.0 KMET-FM .8 KNX -AM .3 KJOI-FM .9 KJOI-FM OM) .9
5 KNX -AM 4.3 KFWB-AM .8 KJOI-FM .0 KFWB-AM .2 KLAC-AM)C) .3
6 KFWB-AM 4.2 KNX -AM .6 KFWB-AM .8 KMPC-AM .8 KFWB-AM 04) .1
7 KLAC-AM 4.0 KUTE-FM .6 KMPC-AM .7 KRTH-FM .8 !MX -AM m) .0
8 KOST-FM 3.4 KRTH-FM .5 KRLA-AM .5 (NO -AM .4 KRTN-FM MI .9
9 KNX -FM 3.2 EL OS -FM .9 KRTH-FM .3 KOST-FM .2 KRLA-AM MI .7
0 KMPC-AM 3.1 KOST-FM .8 KUTE-FM .1 KRLA-AM .2 KFI -AM MI .3
1 KRTH-FM 3.0 KLAC -AM .8 KALI-AM .9 KFI -AM .9 KMPC-AM NA) .9
2 KHJ -AM 2.7 ED AY -AM .7 KLAC-AM .8 KLAC-AM .9 KIIS-FM 0) .8
3 KFI -AM 2.6 KMPC-AM .6 KLOS-FM .6 KISS -FM .8 KOST-FM mm) .8
4 KUTE-FM 2.6 KIIS-FM .6 KDAY-AM .5 KNX -FM .8 KNX -FM IA) .7
5 KRLA-AM 2.6 KFI -AM .5 KTNQ-AM .4 (LOS -FM .6 KUTE-FM 0) .6
6 KDAY-AM 2.6 KHJ -AM .3 KOST-PM .4 (DAY -AM .5 KHJ -AM M) .4
7 KLOS-FM 2.4 KIN Q -AM .3 KIIS-PM .2 KUTE-FM .4 KDAY-AM Is) .4
8 KTNQ-AM 2.1 KNX -FM .2 KNX -FM .2 KALI-AM .3 KLOS-FM IA) .2
9 KIIS-FM 2.1 KRLA-AM .2 KHJ -AM .2 KTNQ-AM .1 KHTZ-FM m) .2
0 KZLA-FM 2.0 EL VF -FM .0 KFI -AM .1 KIQQ-FM .9 KZLA-FM NA) .9
1 KALI-AM 1.9 KIQQ-FM .8 KIQQ-PM .8 (NJ -AM .8 KTNQ-AM MI .6

2 KIQQ-FM 1.8 KWKW-AM .8 KKCO-PM .7 KHTZ-FM .6 KL VE-FM M) .5
3 KLVE-FM 1.7 (ZLA-FM .8 KZLA-FM .6 KKGO-FM .5 KALI-AM M) .5
4 KFAC-FM 1.6 KFAC-FM .5 KLVE-FM .5 KZLA-FM .5 KIQQ-FM MI .5
5 KWKW-AM 1.4 KKGO-FM .5 KWKW-AM .3 KWKW-AM .4 KKGO-FMIA .4

6 KWST-FM 1.3 KWST-FM .4 KWST-PM .3 KNOB -FM .1 (PAC -FM (CL) .2
7 KHTZ-FM 1.3 KALI-AM .4 XTRA-AM .2 KILN -FM .1 KGFJ-AMM) .2
8 XTRA-AM 1.1 KNOB -FM .3 KR0Q-FM .2 KNOT -FM .0 KWKW-AMM) .2
9 KKGO-FM 1.1 KILN -FM .1 KFAC-FM .1 KLVE-FM .0 KWST-FM 0) .1
0 KROQ-FM 1.1 KROQ-FM .0 KJLH-FM .1 (PAC -FM .9 XTRA-AM MIA) .0
1 KIIS-AM 1.0 KIIS-AM .0 KNOB -FM .0 KROO-FM .9 KGRB-AM MM  9
2 KNOB -FM 0.9 KG FJ-AM .8 KGRB-AM .9 KEZY-AM .9 KJLH-PMM) .8
3 KGER-AM 0.8 KGRB-AM .7 (PAC -AM .9 KGFJ-AM .9 KEZY-AM 44) .8
4 KILN -PM 0.8 KZLA-AM .7 KHTZ-FM .9 KGRB-AM .9 KIIS-AMmm .8
5 KFAC-AM 0.7 XTRA-AM .7 K/IS-AM .8 (ZLA-AM .8 KZLA-AM (PM .8
6 KEZY-AM 0.7 KFAC-AM .6 KIEV -AM .7 KWIZ-FM .6 KNOB -FM MM) .7
7 KZLA-AM 0.7 KEZY-AM .6 KZLA-AM .7 (ROQ-AM .6 KWIZ-AMmA) .6
8 KGFJ-AM 0.6 KAC F -FM .5 KGFJ-AM .6 KIIS-AM .6 KROQ-FM/0 .6
9 KIEV -AM 0.6 KWIZ-AM .5 KEZY-AM .6 KFAC-AM .6 KIEV -AM IT) .6
0 KWIZ-FM 0.6 KWIZ-FM .5 (WIZ -AM .5 KACE-FM .6 KFAC-AMimo .6
1 KORB-AM 0.5 XECM-AM .4 RACE -FM .5 XTRA-AM .5 KEZY-FM/M .4
2 KACE-FM 0.4 KHTZ-FM .4 KEZY-PM .3 KIEV -AM .5 KGER-AMMW .4
3 KBRT-AM 0.4 KIEV -AM .4 KGER-AM .3 KEZY-FM .5 KBRT-ANNE) .4
4 KEZY-FM 0.3 KEZY-FM .3 KWIZ-FM .3 KWIZ-AM .4 KWIZ-FMPM .3
5 (WIZ -AM 0.3 KC ER -AM .3 RACE-FNO) .3
6 KGIL-AWIP .3

On the News front, KFWB had a stable book overall but KNX-AM was on
the rise. KFWB and KNX are now virtually tied among adults 25-54, each with a
share in the mid -three range.

In Top 40, both KFI and KRLA had up books, while KRTH had a steady
showing in this report. Even though KRTH's overall numbers were stable, the
station's share among 18-34 adults increased to solidify its place as second in
this demo. KRLA and KFI also increased their shares of the young adult audi-
ence. All three of the stations used multimedia approaches to outside adver-
tising, with KRTH using TV while the others preferred newspaper ads. An item
to keep an eye on is the morning drive numbers for KRTH - the station went
live just before the 0/N book with the team of London & Engleman. Future
books should give a clue as to whether this gambit worked for KRTH.

Other leading stations which deserve mention include Beautiful Music KJOI,
which had a flat book, still strong in the older demos; and P/A KMPC, which lost
shares after the California Angels season ended, which was before the sweep.

(Note: KGIL-AM-FM are totally simulcast during the daytime schedule for
KGIL-AM.)

Average Persons Trends/Rankings
Total 12+

M-5, aim -Midnight
POP(00): 75113

0)N '78 JIF '79 AIM '79 J/A '79 0/N'79

1 KABC-AM 780 KABC-AM 834 KABC-AM 1130 KABC-AM 993 KBIG-FM
2 (BIG -FM 710 (BIG -FM 762 (MET -FM 739 KMET-FM 791 KABC-AM
3 (JOI-FM 627 KJOI-FM 706 KBIG-FM 700 KBIG-FM 627 KMET-FM
4 KMET-FM 587 KMET-FM 585 (NI -AM 536 KJOI-FM 609 KJOI-FM
5 (NX -AM 514 KFWB-AM 579 KJOI-FM 505 KFWB-AM 515 KLAC-AM
6 KFWB-AM 495 KNX -AM 560 KFWB-AM 472 KMPC-AM 476 KFWB-AM
7 KLAC-AM 470 KUTE-FM 440 KMPC-AM 463 KRTH-FM 474 (NI -AM
8 ROSY -PM 399 KRTH-FM 432 KRLA-AM 437 KNX -AM 420 KRTH-FM
9 KNX -FM 374 KLOS-FM 348 KRTH-FM 420 KOST-FM 395 KRLA-AM
10 KMPC-AM 366 KOST-FM 342 KUTE-FM 395 KRLA-AM 394 KFI -AM
M*,8-10sm

1 KABC-AM KABC-AM KABC-AM KABC-AM KABC-AM
2 KFWB-AM KNX -AM KNX -AM KFWB-AM KFWB-AM
3 KNX -AM KFWB-AM KFWB-AM (NO -AM KNX -AM
4 KBIG-FM KBIG-FM KFI -AM KFI -AM KLAC-AM
5 KFI -AM KJOI-FM KMET-FM KMET-FM KFI -AM
6 KLAC-AM KFI -AM (BIG -PM KBIG-FM KBIG-FM
7 KMET-FM KMPC-AM KMPC-AM KJOI-FM KMET-FM
8 KMPC-AM KLAC-AM KJOI-FM KMPC-AM KMPC-AM
9 KJOI-PM KRTH-FM KLAC-AM KLAC-AM KJOI-FM
10 KNX -FM KMET-FM KALI-AM KRTH-FM KRTH-FM

749

736
719
604
525
505
493
472
459
409

04,34pm
1 KBIG-FM
2 KJOI-FM
3 KABC-AM
4 KMET-FM
5 KNX -AM
6 KNX -FM
7 KRTH-FM
8 (FWB-AM
9 KLAC-AM
10 KOST-FM

KBIG-FM KABC-AM KABC-AM KMET-FM
KJOI-FM KMET-FM KMET-FM KBIG-FM
KMET-FM KBIG-FM KBIG-FM KJOI-PM
KABC-AM KJOI-FM KJOI-FM KLAC-AM
KUTE-FM KMPC-AM KRTH-FM KRTH-FM
KNX -AM KRTH-FM KMPC-AM (NI -AM
KRTN-FM KNX -AM KRLA-AM KABC-AM
KFWB-AM KUTE-FM KFWB-AM KRLA-AM
KDAY-AM KLAC-AM KNX -FM KFWB-AM
KLOS-FM KRLA-AM KLAC-AM KITS -PM

Teens
PA -5, 6arn-Midnight

POP(00): 8880
OMC711 J/F '79 AIM' 79 JIA '79 0/N '79

1 KMET-FM
2 KTNQ-AM
3 (NJ -AM

KMET-FM
KTNQ-AM
(DAY -AM

KMET-FM
KUTE-FM
KTN Q -AM

KMET-FM
KTNQ-AM
KDAY-AM

KMET-FM
KHJ -AM
KHTZ-FM

M.F, 8-10am

1 KMET-FM
2 KTMQ-AM
3 KDAY-AM
M.F,3.7pm
1 (MET -PM
2 KTNQ-AM
3 (NJ -AM
Adults 18-34

M-S,Mm4MdMgM
POP(00): 27865

OMV78

KIN Q -AM

KMET-FM
KLOS-FM

KMET-FM
KTNQ-AM
KDAY-AM

J/F '79

KMET-FM
KTNQ-AM
KUTE-FM

KMET-FM
KTNQ-AM
KDAY-AM

AIM '79

KMET-FM
KDAY-AM
KTN Q -AM

KMET-FM
KTNQ-AM
KHJ -AM

KMET-FM
(NJ -AM
KRTZ-FM

KMET-FM
KIIS-FM
KDAY-AM

JIA '79 OIN '79

1 (MET -FM
2 (NO -FM
3 KRTH-FM
4 [LOS -FM
5 KUTE-FM
6 KZLA-FM
7 KRLA-AM
8 (BIG -FM
9 (HI -AM
10 KIQQ-FM

KMET-FM
KRTH-FM
KUTE-FM
KLOS-FM
KIIS-FM
KRX -FM
KZLA-FM
KRLA-AM
KIQQ-FM
KDAY-AM

KMET-FM
KRTH-FM
KRLA-AM
KLOS-FM
KUTE-FM
KNX -FM
KALI-AM
KI/S-FM
KZLA-FM
KHJ -AM

KMET-FM
KRTH-FM
KLOS-FM
KNX -FM
KRLA-AM
KIIS-FM
KUTE-FM
(ARC -AM
KIQQ-FM
KFI -AM

KMET-PM
KRTH-FM
KRLA-AM
KNX -FM
KIIS-FM
KUTE-FM
KLOS-FM
RFT -AM
KDAY-AM
KZLA-FM

M*,8.10am
1 (NET -FM
2 KNX -PM
3 KFI -AM
4 KRTH-FM
5 KABC-AM
6 KHJ -AM
7 (ZLA-FM
8 (LOS -PM
9 KRLA-AM

10 KFWB-AM

KRTH-FM KMET-FM (MET -FM KMET-FM
(MET -FM KRTH-FM KFI -AM KFI -AM
K FI -AM KFI -AM KRTH-FM KRTH-FM
K NX -FM KNX -FM (LOS -FM KNX -FM
KUTE-FM KALI-AM KNX -FM KRLA-AM
K IIS-FM KRLA-AM KRLA-AM (LOS -FM
(LOS -FM KABC-AM KIIS-FM KTNQ-AM
KZLA-FM (ZLA-FM (ABC -AM KIQQ-FM
KRLA-AM (LOS -FM KNJ -AM KIIS-FM
KWKW-AM KNJ -AM KZLA-FM KLAC-AM

M.F,3.7pm

1 KMET-FM
2 KNX -PM
3 KRTH-FM
4 KUTE-FM
5 [LOS -FM
6 (RIG -FM
7 KRLA-AM
8 [ZLA-FM
9 KHJ -AM

10 KIQQ-FM

(MET -FM (MET -PM KMET-FM DIET -FM
K RTH-FM KRTH-FM KRTH-FM KRTH-FM
K UTE-FM KUTE-FM KNX -FM KNX -FM
KIIS-PM KRLA-AM KRLA-AM KIIS-FM
(LOS -FM (LOS -FM KIIS-FM KRLA-AM
KNX -FM KNX -FM (ABC -AM KUTE-FM
(DAY -AM (NJ -AM RUTS -FM KFI -AM
KIQQ-FM (ZLA-PM (LOS -FM (ZLA-PM
KRLA-AM (ABC -AM KIQQ-FM (LOS -FM
KZLA-FM KIIS-FM (DAY -AM KNTZ-FM

Continued on Page 80



KMAIFI'CLOS ANGELES
ONE OF AMERICA'S GREAT RADIO STATIONS

FOR OVER 50 YEARS
PRESENTS

RADIO FOR
THE `80'S

L.A.'S NEWEST ADULT RADIO FORMAT

CALL KMPC OR YOUR NEAREST
MAIOR MARKET RADIO OFHCE TODAY

KMPC (213) 460-5672 MAJOR MARKET RADIO: NEW YORK (212) 355-1700
PHILADELPHIA (215) 567-3600 CHICAGO (312) 321-9850 DETROIT (313) 358-2060

BOSTON (617) 266-1300 DALLAS ( 214) 387-8958 ATLANTA (404) 892-7525

LOS ANGELES (2 1 3) 461-3117 SAN FRANCISCO (415) 922-9600

SEATTLE (206) 283-2916 PORTLAND (503) 227-2763



80 Los Angeles
Adults 25-54

9A-S.IMm-118dMgM

POP(00): 37136

081'78

Continued from Page 78

JIF '79 AIM '79 JIA '79 018 '79

1 KBIC-FM
2 KJOI-FM
3 KABC-AM
4 KLAC-AM
5 KNX -AM
6 INK -FM
7 KMPC-AM
8 KOST-FM
9 KRTH-FM

10 KFWB-AM
M+,1410em

KB IG-FM
KABC-AM
KJOI-FM
KNX -AM
KLAC -AM
KMPC-AM
KRTH-FM
KOST-FM
KFWB-AM
KNX -FM

KABC-AM
KBIG-FM
KMPC-AM
KRLA-AM
KFWB-AM
KRTH-FM
KJOI-FM
KLAC-AM
KALI-AM
KNX -AM

KABC -AM
KB IG-FM
KJOI-FM
KOST-FM
KMPC-AM
KRTH-FM
KFWB-AM
KRLA-AM
KLAC-AM
INS -FM

KB IG-FM
KJ0/-FM
KL AC -AM

KABC-AM
RR LA -AM

KRTH-FM
KFI -AM
IOMPC-AM
KNX -PM
KFWB-AM

1 KABC-AM KNX -AM KABC-AM KABC-AM KABC-AM
2 KNX -AM KABC-AM KFI -AM KFI -AM KFI -AM
3 KFI -AM KFI -AM KFWB-AM KFWB-AM KLAC-AM
4 KBIG-FM KBIG-FM KBIG-FM KBIG-FM KFWB-AM
5 KFWB-AM KMPC-AM KNX -AM KMPC-AM KMPC-AM
6 KLAC-AM KFWB-AM KMPC-AM KLAC-AM KBIG-FM
7 KMPC-AM KLAC-AM KLAC-AM KNX -AM KNX -AM
8 KJOI-FM KJOI-FM KALI-AM KOST-FM KJOI-FM
9 KNX -FM KRTH-FM KRLA-AM KJOI-FM KRLA-AM

10 KRTH-FM INS -FM KNET-FM KRTH-FM KRTH-FM
M*,3-7pm

1 KBIG-FM KBIG-FM KABC-AM KABC-AM KBIC-FM
2 KNX -FM KJOI-FM KBIC-FM KBIG-FM KLAC-AM
3 KJOI-FM KABC-AM KMPC-AM KOST-FM KJOI-FM
4 KNX -AM INS -AM KLAC-AM KMPC-AM KRLA-AM
5 KRTH-FM KLAC-AM KFWB-AM KRTH-FM KRTH-FM
6 KABC-AM KUTE-FM KRLA-AM KJOI-FM KNX -PM
7 KLAC-AM KRTH-FM KJOI-FM KLAC-AM KABC-AM
8 KOST-FM KFWB-AM KRTH-FM KRLA-AM KF/ -AM
9 KMPC-AM KMPC-AM KNX -FM KNX -PM KNX -AM
10 KFWB-AM KNX -FM KMET-FM KFWB-AM KFWB-AM

Total 1 2 +

s. Sam -Midnight
POP(00): 75113

0191'78

Cume Persons Trends/Rankings

JIF '79 AIM '79 JIA '79 0181'79

I KFWB-AM 11670 KNX -AM 12358 KABC-AM 13708 KABC-AM 13767 KFWB-AM 12055
2 KNX -AM 11430 KFWB-AM 11831 KFWB-AM 11492 KFWB-AM 11365 KNX -AM 11357
3 KABC-AM 9900 KBIG-FM 9519 KNX -AM 10559 KMPC-AM 9395 KMET-FM 9988
4 KHJ -AM 9496 KABC-AM 9361 KMPC-AM 8851 KNX -AM 9270 KABC-AM 9104
5 KBIG-FM 9081 KJOI-FM 8788 KMET-FM 8622 KMET-FM 8957 KBIG-FM 8599
6 KMET-FM 8275 KRTH-FM 8563 KBIG-FM 8599 KBIG-FM 8600 KFI -AM 8118
7 KFI -AM 8217 KHJ -AM 8120 KRTH-FM 8163 KRTH-FM 8418 KHJ -AM 8094
8 KJOI-FM 7879 KMET-FM 7998 KJOI-FM 7646 IFS -AM 8113 KLAC-AM 8050
9 KMPC-AM 7346 KLOS-FM 7267 KTNQ-AM 6947 KIIS-FM 7745 KRTH-FM 7744

10 KLOS-FM 7276 RFT -AM 7155 KHJ -AM 6658 KJOI-FM 7344 KRLA-AM 7593
M+,13-10mm

1 KFWB-AM
2 KNX -AM
3 KABC-AM
4 KFI -AM
5 KMET-FM
6 KHJ -AM
7 KBIG-FM
8 KLAC-AM
9 KTNQ-AM

10 KJOI-FM

KFW8-AM KABC-AM KFWB-AM KFWB-AM
KNX -AM KFWB-AM KABC-AM KNX -AM
KABC-AM KNX -AM KNX -AM KABC-AM
KFI -AM KMET-FM KFI -AM KFI -AM
KRTH-FM KFI -AM KRTH-FM KMET-FM
KBIG-FM KBIG-FM KMET-FM KLAC-AM
KJOI-FM KRTH-FM KBIG-FM KBIG-FM
KHJ -AM EMPC-AM EMPC-AM KHJ -AM
KMET-FM KTNQ-AM KJOI-FM KRLA-AM
K MPC-AM KJOI-FM KRLA-AM EMPC-AM

Mf,3.7pm

1 KNX -AM
2 KFWB-AM
3 KABC-AM
4 KBIG-FM
5 KHJ -AM
6 KMET-FM
7 KJOI-FM
8 KRTH-FM
9 KTNQ-AM
10 KLAC-AM

KNX -AM KABC-AM KABC-AM KMET-FM
KFWB-AM KMET-FM KMET-FM INS -AM
KB IG-FM KFWB-AM KFWB-AM KFWB-AM
KMET-FM KB/G-FM KMPC-AM KBIG-FM
KABC-AM KNX -AM KRTH-FM KRLA-AM
KRTH-FM KRTH-FM KNX -AM KRTH-FM
KHJ -AM KJOI-FM KBIG-FM KLAC-AM
KUTE-FM KMPC-AM KRLA-AM KABC-AM
K JOI-FM KTNQ-AN KIIS-FM KJOI-FM
KLOS-FM KHJ -AM KJOI-FM IFS -AM

Teens
te.s.6am-Midnight

POP (00 ): 8880
018 '78 JIF '79 AIM '79 JIA '79 0/N '79

1 KTNQ-AM KTNQ-AM
2 KHJ -AM KHJ -AM
3 KMET-FM KMET-FM

KTNQ-AM
KMET-FM
KUTE-FM

KTNQ-AM
K MET-FM
KHJ -AM

KMET-FM
KHJ -AM
KIIS-FM

M-F,13.1011m

1 KTNQ-AM
2 KHJ -AM
3 KMET-FM
M -F, 3.7pm

1 KTNQ-AM
2 KHJ -AM
3 KMET-FM

KTNQ-AM
KHJ -AM
KMET-FM

KTNQ-AM
KNET-FM
KHJ -AM

KMET-FM
KTN Q -AM
KHJ -AM

KMET-FM
KTNQ-AM
10.1.1 -AM

KMET-FM
KTNQ-AM
KHJ -AM

KMET-FM
K TNQ-AM
KHJ -AM

KMET-FM
KHJ -AM
KHTZ-FM

KMET-FM
KHJ -AM
KIIS-FM

Adults 18-34

814.611m4MdMOM
POP(00): 27865

084'78 JIF '79 AIM '79 JIA '79 01N '79

1 KMET-FM
2 KLOS-FM
3 KHJ -AM
4 KRTH-FM
S KRLA-AM
6 KNX -FM
7 KFI -AM
8 KTNQ-AM
9 KIIS-FM

10 KUTE-FM

K RTH-FM
KLO S -FM

KMET-FM
KUTE-FM
KHJ -AM
KIIS-FM
KRLA-AM
INS -FM
KFI -AM
KZ LA -FM

KMET-FM
KRTH-FM
KLOS-FM
KRLA-AM
KHJ -AM
KM/ -FM
KIIS-FM
KIQQ-FM
KUTE-FM
KTMQ-AM

K MIT-FM
K RTH-FM
KLOS-FM
KRLA-AM
KIIS-FM
INS -FM
KHJ -AM
IFS -AM
KABC -AM
KUTE-FM

KMET-FM
KRTH-FM
KLOS-FM
KRLA-AM
KIIS-FM
KUTE-FM
ICHJ -AM
KNX -FM
KFI -AM
KZ LA -FM

M+, 8 -1011m

1 KMET-FM KRTH-FM KMET-FM RIFT -FM RIFT -FM
2 KLOS-FM KMET-FM KRTH-FM KRTH-FM KRTH-FM
3 KHJ -AM KFI -AM RFT -AM KFI -AM KFI -AM
4 KNX -FM KUTE-FM KHJ -AM KRLA-AM KNX -PM
5 KFI -AM KLOS-FM KNX -FM KLOS-FM KRLA-AM
6 KRTH-FM KNX -FM KRLA-AM KIIS-FM KLOS-FM
7 KRLA-AM KRLA-AM KLOS-FM KNX -FM KUTE-FM
8 KFWB-AM ICHJ -AM K/QQ-FM 18.7 -AM KIIS-FM
9 KTNQ-AM KIIS-FM KFWB-AM KFWB-AM KHJ -AM
10 KNX -AM KFWB-AM KZLA-FM KIQQ-FM KZLA-FM

M+,34pm

1 KNX -FM KRTH-FM KMET-FM KMET-FM KMET-FM
2 KMET-FM KMET-FM KRTH-FM KRTH-FM KRTH-FM
3 KLOS-FM KUTE-FM KLOS-FM KRLA-AM KRLA-AM
4 KRTH-FM KLOS-FM KHJ -AM KIIS-FM KUTE-FM
5 KHJ -AM KIIS-FM KRLA-AM KNX -FM KNX -FM
6 KRLA-AM KNX -FM KUTE-FM KLOS-FM KLOS-FM
7 KUTE-FM KHJ -AM RNA -FM KABC-AM KIIS-FM
8 KFI -AM KRLA-AM KIIS-FM KUTE-FM KFI -AM
9 KTNQ-AM KZLA-FM KZLA-FM KHJ -AM KZLA-FM

10 KIQQ-FM KWST-FM KIQQ-FM KMPC-AM KHJ -AM

Adults 25-54
PA-S.IMm-MMnigM

POP(00): 37136
018,78 JIF '79 AIM '79 JIA '79 0114 '79

1 KNX -AM KNX -AM KABC-AM KABC-AM KFWB-AM
2 KFWB-AM KFWB-AM KFWB-AM KNPC-AM KNX -AM
3 KBIG-FM KBIG-FM KMPC-AM KFWB-AM KLAC-AM
4 KABC-AM KJOI-FM KBIG-FM KBIG-FM KRLA-AM
5 KMPC-AM KABC-AM IN! -AM INA -AM KBIG-FM
6 KFI -AM KRTH-FM KRTH-FM KFI -AM KABC-AM
7 KJOI-FM KFI -AM KRLA-AM KRTH-FM KMPC-AM
8 KLAC-AM KMPC-AM KJOI-FM KRLA-AM 171 -AM
9 KRLA-AM KLAC-AM KFI -AM KLAC-AM KRTH-FM

10 KHJ -AM KUTE-FM KLAC-AM KOST-FM KJOI-FM
Mf,(1-10am

1 KNX -AM KNX -AM KABC-AM KFWB-AM KFWB-AM
2 KFWB-AM KFWB-AM KFWB-AM KABC-AM KNX -AM
3 KABC-AM KABC-AM KNX -AM KFI -AM KFI -AM
4 KFI -AM KFI -AM KFI -AM INS -AM KLAC-AM
5 KLAC-AM KMPC-AM KMPC-AM KBIG-FM KABC-AM
6 KMPC-AM KRTH-FM KBIG-FM KRTH-FM KBIG-FM
7 KBIG-FM KBIG-FM KRLA-AM KMPC-AM KRLA-AM
8 KNX -FM KJOT-FM KRTH-FM KRLA-AM KMPC-AM
9 KRLA-AM KLAC-AM KLAC-AM KLAC-AM KNX -FM
10 KRTH-FM KHJ -AM IN! -FM KJOI-FM KJOI-FM
Mf,3-7pm

1 KNX -AM KNX -AM KABC-AM KABC-AM KNX -AM
2 KABC-AM KFWB-AM KFWB-AM KMPC-AM KLAC-AM
3 KBIG-FM KBIG-FM KBIG-FM KFWB-AM KRLA-AM
4 KFWB-AM KABC-AM KIRPC-AM KNX -AM KFWB-AM
5 KLAC-AM KJOI-FM INS -AM KBIG-FM KBIG-FM
6 KMPC-AM KRTH-FM KRTH-FM KRLA-AM KABC-AM
7 KNX -FM KUTE-FM KRLA-AM KLAC-AM KFI -AM
8 UTH-FM KLAC-AM KLAC-AM KRTH-FM KJOI-FM
9 KJOI-FM KMPC-AM KJOI-FM KJOI-FM KRTH-FM
10 KRLA-AM KHJ -AM KNX -FM KOST-FM KNX -FM

Format Penetration Chart
Rased On Total Persons 12

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

91 4
8 BB la

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk



BACK
WHERE

WE
BELONG!

 #1 AM Contemporary music station in Los Angeles.*

 67% increase in listenership over the past six months.*

 Greatest growth in KHJ history.**

 Return to Radio and Records parallel one.

931KHJ
RKO RADIO FOR LOS ANGELES

'ARB 0 /N 79, J /F 80 Total Persons 12 4 metro share, M -S, 64-12M.
"Based on ARB-supplled Information; details available on request.
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(3 0/N '79 Market Overview
An exciting new station in Little Rock debuted by

cc becoming the top 12+ station in the market. KLAZ-
.6 .6 AM became KOKY after the A/M '79 book, dropped
cc

its former Dancemusic format, and now plays a mix-
ture of progressive jazz and pop/rhythms. Little ad-
vertising was done to alert the market to the new
look for KOKY, yet the station earned a 16.3 share
in the first 0/N survey in Little Rock. KOKY scored
a 26% share of teens, and more than a 19% share
of adults 18-34.

Country KSSN had a good book, moving its 12+
share up several notches. KSSN became the top
25-54 station in this report, as its numbers in-
creased by one-third to over 20%. Advertising for
the station was limited exclusively to billboards, with
an overall ad total that was much less then spent in
the spring. Another big Country station in the mar-
ket, KLRA, had a stable book in the fall. KLRA's
12+ share inched up, but the station's 25-54 share
decreased just slightly.

There was a turnaround on the Beautiful Music
scene. KEZO passed KARN to become the new
leader within this format. KEZQ added to its 25-54
numbers, while the estimates for KARN in this demo
were dropping by one-third. Now, KEZQ has a 25-
54 share of almost 14%, compared to approximate-
ly 6% for KARN.

The Top 40 stations in Little Rock suffered de-
clines in this report. KLAZ-FM, KAAY, and KKYK
all lost 12+ share, and numbers among the 18-34
audiences declined too. KLAZ is the top 18-34 sta-
tion in the market, with just over 20% of the young
adults - just a beat ahead of KOKY. KAAY and
KKYK both lost several shares off their 18-34 esti-
mates.

AOR KLPQ appears to have had a flat book. How-
ever, the station recorded some mighty gains among
teens, while at the same time seeing its 18-34
share cut in half. No doubt the impact of the new
KOKY affected the other young adult -oriented sta-
tions. The next report may tell us more about KOKY's
staying power.

Average Persons 12- Share Trends
Monday Sunday 6am Mdnight
POP( 00)1 3110

A/M '78 A/M '79 OM '79
1 ICLAZ-FM 17.7 KLAZ-F/4 15.5 KOKY-AMO 16.1
2 KAAY-AM 13.5 KSSN-FM 11.2 ICSSN-FM1c) 14 .4
3 KKYK-FM 11.9 KLRA-AM 10.7 KLAZ-FMM 13.0
4 KLRA-AM 10.8 KLAZ-AM 10.0 KLRA-AMIcl 10 .85 KORY-AM 10.0 RAR N -AM 9.3 KEZQ-FM(mn 9.0
6 KARN-AM 8.8 KAAY-AM 9.0 RAAY-AMM 6.87 KEZQ-FM 8.6 KKYK-FM 8.6 KL PQ-FM0) 6.8
8 KLAZ-AM 4.0 KEZQ-FM 7.9 K AR N -AMMO 6.4
9 KXLR-AM 3.8 KLPQ-FM 6.9 KKYK-FMMI 4.6

10 KONR-FM 3.1 KXLR-AM 2.1 KX LR-AMP 3.4I1 KXXA-FM 2.2 KI TA -AM 1.2 8SOR-AMMO 1.5
12 11151 -AM 1.5 KSOH -AM 0.7 KDXE-AM1c) 1.213 KSOH-AM 1.3 KBBA-AM 0.5 K BEA -AM (C1 1.0
14 KCKO-AM 0.9 KCMR-M4 0.5 K1 TA -AMMO 1.0
15 KCMR-AM 0.9 KAKI -FMIP 0.716 KBBA-AM 0.4

Average Persons Trends/Rankings
Total 12+
M -S, Gam -Midnight

POP( 00 ) : 3110
AIM'78 AIM '79 OM '79

1 KLAZ-FM
2 KAAY-AM
3 KKYK-FM
4 KLRA-AM
5 KOKY-AM

IA -F, 6-10am
1 KLRA-AM
2 KAAY-AM
3 KLAZ-FM
4 KARN-AM
5 ICKYK -FM

80
61
54
49
45

KLAZ-FM
KSS N -FM
KLRA-AM
KLAZ-AM
KARN-AM

KLRA -AM
KARN-AM
KLAZ-FM
KAAY-AM
KSSN-FM

65
47
45
42
39

KOKY-AM
ISSN -FM
KLAZ-FM
ILIA -AM
1150 -FM

KLRA-AM
KSSN-FM
IL AZ -FM
KOKY-AM
KARN-AM

66
59
53
44
37

Mf,9-7pm
1 RLAZ-FM
2 KAAY-AM
3 KKYK-FM
4 KOKY-AM
5 KEZQ-FM

KLAZ-FM
KAAY-AM
KLAZ-AM
KSSN-FM
KKYK-FM

KOKY-AM
KSSN-FM
KLAZ -FM
KEZQ-FM
KLPQ-FM

Teens
MS, Gam -Midnight

POP( 00) : 398
AIM '78 AIM 79 OIN '79

1 KLAZ-FM
2 KKYK-FM
3 KOKY-AM

KLAZ-AM
KLAZ -FM
KUCK-FM

KLPQ-FM
KOKY-AM
KLAZ -FM

1.1-F, 84 Um
1 KLAZ -FM
2 KAAY-AM
3 KKYK-FM

KLAZ-FM
KLAZ-AM
KKYK-FM

KOKY-AM
KLPQ-FM
KLAZ-FM

*F. 3-7pm
1 KLAN -FM
2 KKYK-FM
3 KOKY-AM

KLAZ-AM
KLAZ-FM
KAAY-AM

KOKY-AM
KLPQ-FM
KLAZ-FM

Adults 18.34

M -S, Ram -Midnight

POP( 00 ) : 1186
AIM '78 A/M '79 OM '79

1 KLAZ -FM KLAZ-FM KLAZ-FM
2 KAAY-AM KKYK -FM ISSN -FM
3 KKYK -FM KLPQ-FM KOKY-AM
4 KOKY-AM KAAY-AM KAAY-AM
5 KLAN -AM KSSN-FM KKYK-FM

M -F, 6-10am
1 KAAY-AM
2 KLAZ - FM
3 KKYK -FM
4 KOKY-AM
5 KARN-A14

KLAZ-FM
KAAY-AM
KKYK-FM
KSSN-FM
KLPQ-FM

ISSN -FM
KLAZ-FM
!CAA Y -AM
KOKY-AM
KKYK-FM

91-F, 3-7pm

1 KLAZ-FM
2 KAAY-AM
3 KKYK-FM

KOKY-AM
5 KEZQ-FM

KAAY-AM
KLAZ-FM
KKYK-FM
KLAZ-AM
KLPQ-FM

KOKY-AM
KLAZ-FM
R SS N -F
KAAY-AM
KLPQ-FM

Adults 25-54
91-S, 6am-Midnight

POP( 00 ): 1503
AIM '78

1 KAAY-AM
2 KLAZ-FM
3 KLRA-AM
4 KEZQ-FM
5 KKYK-FM

A/M '79 OM '79
KLAZ-FM KSSN-FM
KSSN-FM KOKY-AM
KEZQ-FM KEZO-FM
KLRA-AM KLAZ-FM
BARN -AM KLRA-AM

IA -F, 8-10am
1 KLRA-AM
2 KAAY-AM
3 KARN-AM
4 KLAZ-FM
5 KKYK -FM

KLAZ-FM
KLRA-AM
KARN-AM
KSSN-FM
KKYK-FM

KSSN-FM
EL RA -AM
K LAZ -FM
Kb ZQ -FM
KOKY-AM

Ph*, 3-7pm
1 KLAN -FM
2 KAAY-AM
3 KEZQ-FM
4 KKYK -FM
5 KLRA-AM

KLAZ -F 14
KAAY-AM
KEZQ -FM
KSSN-FM
KAN N -AM

KSSN-FM
KEZQ-FM
KLAZ -FM
KOKY-AM
KAAY-AM

Cume Persons Trends/Rankings
Total 12-i
91-S, Sam -Midnight

POP( 00 ): 3110
NM '78 AIM 79 OM '79

1 RAAY-AM
2 KLAN -FM
3 KKYK -FM
4 KLRA-AM
5 KARN-AM

998
909
795
736
605

KLAZ-FM
KAAY-AM
ICKYK-FN
KLRA-AM
KARN-AM

879 KLAZ-FM
801 KLRA-AM
782 KSSN-FM
632 KAAY-AM
605 KARN-AM

739
693
677
660
558

M -F, 11-10sm
1 KAAY-AM
2 KLAZ-FM
3 KLRA-AM
4 KKYK -FM
5 KARN-AM

KLAZ -FM
KAAY-AM
KLRA -AM
KARN-AM
KKYK-FM

KLRA-AM
KLAZ-FM
KSSN-FM
KAAY-AM
KORY-AM

61-F, 3-7pm

1 KLAZ-FM
2 KAAY-AM
3 KKYK-FM
4 KLRA-AM
5 KARN-AM

Teens
M -S, Ram -Midnight

POP( 00 ): 398
AIM '78

KAAY-AM
KLAZ-FM
KKYK-FM
KLAZ-AM
KLRA-AM

KLAZ-FM
KS SN-FM
KORY-AM
KAAY-AM
KEZQ-FM

NM '79 OM '79

1 Kt AZ -FM
2 RKYR -FM
3 KAAY-AM

KLAZ-FM
KKYK-1/1
KAAY-AM

KLAZ-FM
KLPQ-FM
KKYK-FM

M-F,8-10sm
1 KLAZ-FM
2 KAAY-AM
3 RITIC-FM

KLAZ-FM
KKYK-FM
KLAZ-AM

KLAZ-FM
RORY-AM
IL PQ -FM

MP, 9-7pm
1 KLAZ-FM
2 KAAY-AM

KKYK-FM
Adults 18-34
M -S, 6am-Midnight

POP (130 ) : 1186
AIM '78

KLAZ-FM
KAAY-AM
KKYK-FM

KLAZ-FM
ICOKY-AM
KLPQ-FM

AIM '79 OM '79

1 RAAY-AM
2 KKYK-FM
3 KLAZ-PM
4 KLAZ-AM
5 KORY-AM

KLAZ-FM
KKYK-FM
KAAY-AM
IL PQ- FM
KLAZ-AM

KLAZ-FM
KAAY-AM
K SSN-FM
KKYK -FM
KOKY-AM

1A -F, 6-10am

1 KAAY-AM
2 KLAN -FM
3 KKYK -FM
4 KOKY-AM
5 KLAN -AM

KLAN -FM
KAAY-AM
KKYK-FM
KLAZ-AM
KLPQ-FM

KLAZ -FM
KSSN-FM
KAAY-AM
KKYK-FM
KOKY-AM

91-F, 3-7pm
1 KAAY-AM
2 KLAN -FM
3 KKYK -FM
4 KOKY-AM
5 KLAZ-AM

KITIC-FM
KAAY-AM
KLAZ-FM
KLPQ- FM
KLAZ -AM

KLAZ-FM
KAAY-AM

KORY-AM
KKYK -FM

Adults 25-54
61-S,13am-MIOnIgh1

POP( 00): 1503
A/M '78 NM /9 OM '79

1 KAAY-AM
2 ICLRA-AM

KKYK -FM
4 KARN-AM
5 KLAZ-FM

KLAZ-FM
KAAY-AM
RKTK-FM
KLRA-AM
KARN-AM

KSSN-FM
KLAZ-FM
KAAY-AM
KLRA-AM
KARN-AM

M -F, 8-10am
1 KLRA-AM
2 KAAY -AM
3 KARN-AM
4 KKYK-FM
5 KLAN -FM

KLAZ-FM
KLRA-AM
KAAY-AM
KARN-AM
KR TR- FM

KSSN-FM
KLRA-AM
KLAN -FM
KARN-AM
KAAY-AM

1.1-F, 3-7pm
1 KAAY-AM
2 KLRA-AM
3 KINK -FM
4 KLAZ-FM
5 KARN-A11

KAAY-AM
KLAZ-FM
KKYK-FM
KLRA-AM
KEZO-F11

KSSN-FM
K LAZ -FM
KEZO-FM
KAAY-AM
KOKY-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Sam -Midnight

2.5

Format Legend
A-AOR. B -Black, BB -Big Band. BM -Beau-

tiful Music, C -Country, CL -Classical, 0-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R
Rock, RL-Religious, S -Spanish, T -Talk.
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)IN '79 Market Overview
Tlhe A/M '79 standings have been thrown into a

ocked hat as a result of several programming and
romotional moves which bore fruit. The Schulke
oLnd of WVEZ helped the station to more than
ouble its 12+ share and become the new market
mder. Meanwhile, some call letter and program -
ling changes have put WKJJ-FM on the map, moving
ie station into third place among the overall market -
dace.

WVEZ made a bold move - air personnel who do
le live announcing for this Beautiful Music station
were switched around; the shifts were juggled. Also,

outside media campaign involving TV and news-
iaper ads was utilized. On -air, more business news
was added to the information flow. All these moves
lust have paid off because WVEZ also nearly
loubled its 25-54 share in addition to a 12+ im-
rovement WVEZ is the new 25-54 leader with
mire than a 13% share, surpassing WHAS. WHAS
lad a flat book overall - 18-34 and 25-54 shares
sown slightly, but the 35-64 picture is a little bright -
sr. This P/A station still ranks second in the mar -
(et.

The youth -oriented corner in this Louisville report
vas WKJJ-AM-FM. During the summer the stations
:hanged calls and formats and became WKJJ. Every
hird hour the stations went commercial -free, but
he key may be lateral replay. Lateral replay is a
echnique whereby the FM mirrors the AM - the
same song is played about seven minutes later on
he FM. Consultant E. Alvin Davis came up with the
;oncept and it appears to have paid off. The FM
station has almost a 13% share of the 18-34 mar -
(et, and the AM station has almost 7% of the same
lemo.

Stations which suffered losses in this book in-
;Ude P/A WAVE, which lost almost six 12+ shares,
nostly in the older demos; AOR WLRS, which lost
ncre than three shares overall but remains the top
18-34 station; and rockers WQHI and WAKY, which
nay have lost audience to WKJJ. Both WQHI and
country WINN were cited by Arbitron for running
m --air survey announcements.

AveragePersons12A-ShartaTrends
Monday -Sunday, 6am .Mtdmght

POP( 00 ): 7265
DIN '7Li AIM '79 OIN '79

1 WLRS-FM
2 WQHI-FM
3 WHAS-AM
4 WAXY -Alt
5 WINN-AR
6 WAVE -AR
7 WLOU-AM
8 WAMZ-FM
9 WVEZ -FM

10 liKLO-AM
11 WC9N-FM
12 WTMT-AM
13 WNUU-FM
14 WF IA -AM
15 WF IA -FM
16 WXVW-API
17

14.0
11.3
11.1
9.6
8.8
8.5
8.5
6.0
5.8
5.5
4.2
1.7
1.4
1.3
0.9
0.5

WAVE -AM
WLRS-F71
WHAS-AM
WQHI-FM
WAKY-AM
WKLO-AM
WLOU-AM
WVEZ -FM
WAMZ -FM
WINN-AM
WC S N -FM

WZZ X -F
WTMT-AM
WF I A -AM
WNUU-FM
WXLN-FM
WOKS -AM

14.1
13.7
10.8
8.5
8.2
7.0
6.6
6.2
5.6
5.0
3.5
2.1
1.9
1.4
1.2
0.6
0.4

WV EZ -F MOW 2.9
WHAS-AM(PA)10.8
WKJJ-FM 1)10.3
WLRS-FMAI10.2
WAVE -AM (PA) P.3
WINN-AM IC) 8.1
WAMZ -F M IC) 6.9
WAKY-AM Pt) 5.7
WKJJ-AM do 4.8
WQHI-FM (R) 4.8
WLOU-AM AA 4.8
WTMT-AM MI 2.0
WZZX-FM IA) 1.6
WNUU-FM IA) 1.6
WF I A -AM OW 1.5
WXVW-AM IPA) 1.2
WXLN-FM MU 0.7

Average Persons TrendslRankings
Total 12+
M -S, Sam-MIdnIght

POP(00): 7265
01N '78 AIM'79 OIN '79

1 WLRS-FM
2 WQIII-FM
3 WHAS-AM
4 WAKY-Ati
5 WINN-AM

137
110
108

94
86

WAVE -AM
WLRS-FM
WHAS -AM
WQHI -FM
WAKY-At)

143
139
109

86
83

WVEZ -FM
WHAS-AM
WKJJ-FM
WLRS-FM
WAVE -AM

122
102

97
96
78

M -F, 8-10am
1 WHAS-AM
2 WAKY-AM
3 WAVE -AM
4 WLRS-FM
5 WINN-AM

MF,3-7pm
1 WQHI-FM
2 WLRS-FM
3 WHAS-AM
4 WLOU-AM
5 WAVE -AM

IILRS-FM
WAVE -AM
WHAS -AM
WQHI-FM
WA KY -AM

WVEZ -FM
WKJJ-FM
WLRS-FM
WPM S -AM
WAVE -AM

Teens
m-S,68m-Midnight

POP( 00): 977
OIN '78 AIM '79 OIN '79

1 WLRS-FM
2 WQHI-FM
3 WAKY-AM

WLRS-FM
WQIII-FM
WAKY-AM

WKJJ-FM
WLRS-FM
WKJJ-AM

M -F, 8-10am
1 WLRS-FM
2 WAKY-AM
3 WOHI -FM

WLRS-F/1
WAKY-AM
WONT -FM

WKJJ-FM
WLRS-FM
WAKY-AM

M -F, 3-7pm
1 WQHI-FM
2 WLRS-FM
3 WLOU-AM

WLRS-FM
WQNI-FPI
WLOU-AM

WKJJ-FM
WLRS-Flt
WKJJ-All

Adults 18-34
M -S, 6am-Midnight

POP ( 00 ) : 2648
0/N478 AIM '79 DIN '79

1 WLRS-FM
2 WON' -FM
3 WAKY-AN
4 WLOU-AM
5 WHAS-AM

WLRS -FM
WONT -FM
WAKY-AM
WHAM -AM
WKLO-AM

WLRS-FM
WKJJ-FM
WHAS-AM
WOHI -FM
WANZ -FM

M -F,13 -108m
1 WLRS-FM
2 WAKY-AM
3 WORT -FM
4 WHAS-AM
5 WINN-AM

WAKY-AM
WLRS-FM
WHAS-AM
WKLO-AM
WQHI-FM

WLRS-FM
WKJJ-FM
WHAS -AM
WAKY-AM
WKJJ-AM

M -F, 3-7pm
1 WLRS-FM
2 WQHI -FM
3 WLOU-AM
4 WHAS-AM
5 WAKY-AM

WLRS-FM
WORT -FM
WA KY -AM
WHAS -AM
WLOU-AM

WLRS-FM
WKJJ-FM
WHAS -All
WKJJ-AM
WA KY -AM

Adults 25-54
m-s,8am-Midnight
POP(00): 3497

OIN'78 AIM '79 OIN '79

1 WHAM -AM
2 WINN-AM

WAKY-AM
4 WQHI -FM
5 WAMZ-FM

WHAS -All
WAVE -AM
WLRS-FM
WAKY-AM
WAMZ -FM

WVEZ -FM
WHAM -AM
WINN-AM
WAMZ -FM
WAKY-AM

M -F, 8-108m
1 WHAS-AM
2 WAKY-AM
3 WINN-AM
4 WAVE -AM
5 WAMZ -FM

WHAS-AM
WAVE -AM
WAKY-AM
WINN-AM
WKLO-AM

WHAM -AM
WAKY-AM
WAVE -AM
WINN-AM
WVEZ -FM

61-F, 3-7pm
1 WHAS-AM
2 WINN-AM
3 WQHI-FM
4 WAMZ-F M
5 WAVE -AM

WHAS-AM
WAVE -AM
WLRS-FM
WVEZ-FM
VAKS-AM

WINN-AM
WHAS -AM
WVEZ -FM
WAVE -AM
WA!..Z-F!,

Cume Persons Trends/Rankings
Total 12+
M -S, 6am-Midnight

POP( 00): 7265
DIN '78 AIM '79 OIN '79

1 WAKY-AM
2 WHAS-AM
3 WAVE -Alt
4 WQHI -FM
5 WLRS-FM

2199
2057
1715
1661
1442

WHAS-AM
WAVE -AM
WAKY -AM
WLRS-FM
WQHI-FM.

2102
2062
194 6
1626
1567

WHAS-AM
WAVE -AM
WKJJ-FM
WLRS-FM
WAKY -AM

1972
1645
1527
1468
1424

IA*, 8-10am
1 WAKY-AM

2 WHAS-AM
3 WAVE -AM
4 WLRS-FM
5 WQHI-F11

WAVE -AM
WHAS -AM
WAKY-AM
WLRS-FM
WKLO-AM

WHA S -AM
WAVE -AM
WAKY-AM
WKJJ-FM
WLRS-FM

M -F, 3-7pm
1 WOHI -FM
2 WAKY-AM
3 WLRS-FM
4 WHAS-AM
5 WAVE -AM

WA V F -AM

WLRS-FM
WHAS-AM
WQHI-FM
WAKY-AM

WLRS-FM
WKJJ-FM
WHAS-AM
WAVE -AM
WINN-AM

Teens
M -S, Sam -Midnight

POP( 00): 977
OIN '78 NM '79 DIN '79

1 WAKY -AM
2 WQHI-FM
3 WLRS-FM

W LRS-F /1
WAKY-AM
WOHI -FM

WKJJ-FM
WI -RS -FM
WKJJ-AM

M -F, 8-10am
1 WLRS-FM
2 WAKY-AM

WQHI-FM

WLRS-FM
WAKY-AM
WQHI-FM

WKJJ-FM
WLRS-FM
WAKY-All

M -F, 3-7pm
1 WQHI-FM
2 WAKY-AM
3 WLRS-FM

WLRS-FM
WONT -FM
WAKY-AM

WKJJ-FM
WLRS-FM
WKJJ-AM

Adults 18-34
M -S, Sam -Midnight

POP( 00 ) : 2648

OM '78 AIM'79 0/N '79

61-F,11-10am

I WAKY-AM
2 WLRS-FM
3 WQHI-FM
4 WAS -AM
5 WKLO-AM

WA KY -AM
WLRS-FM
WKLO -AM
WHAS -AM
11011 - FM

WLRS-FA
WKJJ-F11
WAKY-A
WHAS -AM
WKJJ-All

14-F. 3.7Pm
1 WOW! -FPI
2 WLRS-FM
3 WAKY-AM
4 WKLO-AM
5 WHAS-AM

WLRS-Fl: WLRS-FM
WQHI-FM WKJJ-FM
WAKY-AM WKJJ-AM
WHAS-AM WHAS-All
WKLO-AM WAKY-AM

Adults 25-54
M -S, Sam -Midnight

POP(00): 3497
DIN '78 AIM '79 OIN '79

1 WHAS-AM WHAS-AM WHAS -AM

2 WAKY-AM WAKY-AM t!INN-AM
3 WAVE -AM WAVE -All WAKY-AM
4 WINN-AM WKLO-AM WAVE -All
5 MIT -FM WQIII -FM WVEZ-FM

M -F, 6 -loam
1 WHAS-AM
2 WAKY-AN
3 WINN-AM
4 WAVE -AM
5 WKLO-AM

WHAS-AM
WAKY-All
WAVE -All
WKLO-AM
WIEN-AN

UHAS-AM
WA KY -AM
WAVE -AM
WINN-AM
WVEZ-FM

M -F, 3-7

2 WAKY -AM
3 WINN-AM
4 WAVE -AM
5 WOHI -FM

WHAM -AM
WAVE -All
WAKY-AM
WQH1-111
WAMZ -FM

WHAS -AM
WINN-AM
WAVE -AM
WVEZ -FM
WAMZ -FM

Format Penetration Chart
Based On Total Persons 12 +

Average Quarter Hour Listening
Monday -Sunday eam-Midnight

2.2
RL

Format Legend
A-AOR, B -Black, BB -Big Band. BM -Beau-
tiful Music. C -Country. CL -Classical, 0-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies. PA-Pop/Adult, R -
Rock. RI -Religious, S -Spanish, T -Talk.

WAVE -AM
WHAS -AM
WAKY-AM
WLRS-FM
WKL 0 -AM

WHAS-AM
WAVE -AM
WVEZ-FM
WAKY-AM
WINN-AM

1 WAKY-AM
2 WOHI -FM
3 WLRS-FM
4 WKLO-AM
5 WHAS-AM

WAKY-AM
WOHI-FM
WLRS-FM
WKLO-AM
WHAM -AM

VPLRS-FII
WKJJ-1-11
WAKY-AM
WHAS-AM
WKJJ-All



84

Memphis
0) METRO RANK

occ 0/N '79 Market Overview
a_

I-1-1 The big story in this Memphis book is the tumble
cn of Country WMC, from first in the market to fourth0
z overall. The new number one station in the market is
17- Beautiful Music WEZI, followed by WMC-FM, a Top
cc 40 Station, and WHRK, a Black station which made
.6 substantial gains in this report.

WEZI is not only the new number one station 12+,
but the station is also the new leader among adults
25-54. Surging past WMC, WEZI now has a share
of more than 15% of the 25-54 market. WEZI's
strength extends into the older demos, as demon-
strated by its share of approximately 22% of the
35-64 audience.

Moving up from third to second in the overall
standings, WMC-FM had a stable book. The station
was able to record slight gains among adults 18-34
and 25-54, even though its teen share slipped
somewhat.

WHRK made quite a jump in the overall rankings in
this survey, moving from eighth to third in the 12+
standings. The station had changed from automated
to live programming just at the beginning of the
A/M '79 sweep, so this is the first book for which
WHRK really had time to properly prepare. The sta-
tion used the same amount of advertising in the fall
as it had for the spring effort, with a TV schedule
and some billboards. The main reason for the in-
crease in numbers could well have been that the
community had more chance to get to know the air
staff and get a feel for the station's live sound.
WHRK increased its share of 18-34 adults 40%
and is now number three in this demo. The station
also scored well with teens, and ranks third in that
age group.

As mentioned previously, WMC took the big drop
in this book while a Country competitor, WMPS,
scored much better than in past surveys. WMC's
adult men share dropped by more than 50%, while
the station's adult female audience dropped signifi-
cantly also. The losses were most evident in the
25-54 demo, where the WMC share was virtually
cut in half. Meanwhile, WMPS was on the upswing.
In the A/M '79 report, WMC had a 25-54 share five
times larger than WMPS - but in the fall results
WMPS more than doubled its share and now trails
WMC by one and a half shares. The A/M '80 sur-
vey will feature an interesting Country battle.

AOR WZXR remained strong in its niche. The sta-
tion gained a share point in the 12+ standings, is
tied for the lead among teens, and is second 18-34
to WMC-FM. Advertising for WZXR consisted of TV,
busboards, and some newspaper, all coordinated
within a budget the same size as that spent for
the spring sweep. On -air promotions consisted of
such items as playing the top 103 albums of the
70's, a battle of the bands, and the celebration of
the station's second birthday.

Average Persons 12+ Share Trends
Monday -Sunday. Oarn-Midnight

POP( 00): 7305
OIN '78 A/M '79 OIN '79

1 WMC -AM 11.8 WMC -AM 14.2 WEZI-FMMM)11.0
2 WEZI-FM 11.8 WF.Z I -FM 10.6 WMC -FM (8)10.6
3 WHBQ-AM 10.7 WMC 10.3 WHRK-FM 01 9.3
4 WDIA-AM 8.0 WLOK-AM 8.7 WMC -AM (C) 8.9
5 WZXR-FM 7.7 WHBQ-AM 7.8 WZXR-FM(A) 8.7
6 WMC -FM 6.9 WDIA-AM 7.6 WDIA-AMM) 8.0
7 WLOK-AM 6.9 WZXR-FM 7.6 WHBO-AMR 6.7
8 WREC-AM 6.8 WIIR K -F II 7.4 WMPS-AM(c) 6.4
9 WHRK-FM 6.2 VOID -FM 5.7 WQUD-FM(vA) 5.8

10 WQUD-FM 5.3 WMPS-AM 3.9 WLOK-AMA) 5.8
11 WMPS-AM 3.7 KWAM-AM 3.8 WREC-AMMM 4.1
12 KWAM-AM 2.8 WRFC -AM 3.8 WWEE-AMOO 3.4
13 WWEE-AM 2.8 WW EE -AM 2.7 KWAM-FM1C) 2.5
14 WLVS-FM 2.3 WLVS-FM 2.2 KWAM-AMMO 2.5
15 KSUD-AM 1.6 KWAM-FM 2.0 WLVS-FMee 2.3
16 KWAM-FM 1.5 WEBL-AM 0.5 KSUD-AMIR14 1.4
17 WMQ11-AM 0.9 WHOM -AM 0.4
18 KS UD-AM 0.4

Other stations of note include Black properties
WDIA and WLOK. WDIA had a slight overall improve-
ment - down among 18-34 adults but up among
teens; while WLOK took a tumble, losing more than
50% of its 25-54 audience in this book.
P/A stations WOUD and WREC both edged up-
wards. WOUD spent more on advertising in this sur-
vey, with 60% of the money going into TV and the
balance into busboards. WiDUD's numbers were
helped by a boost among teen listeners, while
WREC skewed older in this book and enhanced its
25-54 standing at the expense of some younger
listeners.

Average Persons Trends/Rankings
Total 12+
WS, 6am-Midnight

POP( 00 ): 7305
01N'78 A/M.79 0/N'79

1 WMC -AM
2 WEZI-FM
3 WHBQ-AM
4 WDIA-AM
5 WZXR-FM

109
109
99
74
71

WMC -AM
WEZI-FM
WMC -FM
WLOK-AM
WHBO-AM

151
112
109

92
83

WEZI-FM
WMC -FM
WHRK-FM
WMC -AM
WZXR-FM

102
98
86
82
AO

M -F, 8-10am
1 WHBQ-AM
2 WMC -AM
3 WF.Z I -FM
4 WREC-AM
5 WDIA-AM

WMC -AM
WHBQ -A M
WF.Z I -FM
WDIA -AM
WMC -FM

WMC -FM
WDIA-AM
WMC

WHBQ -AM
WEZI-FM

Mf,34pm
1 WEZI-FM
2 WHBQ-AM
3 WMC -AM
4 WLOK-AM
5 WZXR-FM

WMC -AM
WMC -FM
WLOK-AM
WEZI-Fm
WZXR-FM

WHRK-FM
WEZI-FM
WMC -FM
WMC -AM
WZXR-FM

Teens
MS, (tam -Midnight

POP( 00): 1044
OIN '78 MA '79 OIN'79

1 WHBQ-AM
2 WLOK-AM
3 WMC -FM

WMC -FM
WHBQ-AM

,WLOK-AM

WMC -FR
WZXR-FM
WHRK -FM

M -F, 8-10am
1 WHBQ-AM
2 WMC -Ft1
3 WLOK-AM

WMC -FM
WHBQ -AM
WLOK-AM

WMC -FM
WZXR-FM
WDIA-AM

1.1-F, 3-7pm
1 WLOK-AM
2 WHBQ-AM
3 WMC -FM

WMC -FM
WLO K -AM
WHBQ-AM

WHRK -FM
WMC -FM
WLOK-AM

Adults 18-34
M -S, Bam-Midnight
POP ( 00) : 2764

MN '78 AIM '79 OIN '79

1 WZXR-FM
2 WHBQ-AM
3 WMC -FM
4 WHRK-FM
5 WOOD -FM

WZXR-FM
WMC -FM
WMC -AM
IMP -AM
WHRK-FM

4111C -FM
WZXR-FM
WHRK -FM
WQUD-FM
WHI10-AM

PA -F, 8-10am
1 WHBQ-AM
2 WZXR-FM
3 WDIA-AM
4 WMC -FM
5 WOUD-Ft1

WHBQ -AM
WMC -AM
WZXR-FM
WMC -FM
WQUD-FM

WMC -FM
WHBQ -AM
WOOD -FM
WZXR-FM
WHRK-FM

PA -F, 3-7pm

1 WHBQ-AM
2 WZXR-FM
3 WMC -FM
4 WQUD-FM
5 WEZ I -FM

WZXR-FM
WMC -FM
WLOK-AM
WHRK-FM
WHIlQ-AM

WORK -FM
WMC -FM
WZXR-FM
WOUD-FM
WHBQ -All

Adults 25-54
6am-Midnight

POP( 00): 3386
0/N'78 AIM '79 OIN'79

1 WEZ I -FM
2 WMC -AM
3 WHIN -AM
4 WDIA-AM
5 WREC-AM

WMC -All
WEZI-FM
WLOK-AM
WQUD-FM
WDIA-AM

WEZ I -FM
WMC -AM
WM-AM
WMPS-AM
WMC -FM

61-F,03-10am
1 WHIN -AM
2 WEZI-FM
3 WMC -AM
4 WREC-AM
5 WDIA-AM

WMC -AM
411113Q -All

WEZI-FM
WDIA-AM
WLOK-AM

WMC -AM
WEZI-FM
WHBQ -AM
WMC -FM
WDIA-AM

1.4-F, 3-7pm
1 WEZ I -FM
2 WMC -AM
3 418/3Q -AM
4 WQUD-FM
5 WLOK-Ai"

WMC -AM
WEZI-FM
WQUD-FM
WLOK-AM
WHRK -FM

WEZ I -FM
WHBQ-AM
WMC -AM
WMPS-AM
WHRK-FM

Cume Persons Trends/Rankings
Total 12
M-S,6am-Midnight
POP( 00 ) : 7305

01N'78 AIM '79 0/N '79

1 WHBQ-AM
2 WMC -AM
3 WEZI-F11
4 WDIA-AM
5 WMC -FM

2125
1626
1524
1427
1338

WHBQ-AM
WMC -AM
WMC -FM
WDIA-AM
WEZI-FM

1888
1771
1684
1655
1272

WMC -FM
WHBQ -AM
WDIA-AM
WEZI-FM
WMC -AM

1884
1547
1502
1362
1315

PA -F, 6-10am
1 WHBQ-AM WMC -AM
2 WMC -AM WHBQ-AM
3 WEZI-FM WDIA-AM
4 WDIA-AM WMC -FM
5 WREC-AM WEZI-FM

WMC -FM
WDIA-AM
wHBQ-AM
WMC -AM
WEZI-FM

1.1-F, 3-7pm
1 WHBQ-AM
2 WMC -AM
3 WEZI-FM
4 WZXR-FM
5 WMC -F11

WMC -AM
WHBQ -AM
WMC -FM
WHRK -FM
WDIA-AM

WMC -FM
WHRK-FM
WHBQ-AM
WEZI-FM
WMC -AM

Teens
MS, 6am-Midnight

POP( 00): 1044
OIN '76 AIM '79 0/N '79

1 WHBQ-AM WMC -FM WMC -FM
2 WMC -FM W HBO -AM WDIA -AM
3 WZXR-FM WHRK -FM WORK -FM

M -F, 8-10am
1 WHBQ-AM
2 WMC -FM
3 WLOK -AM

WMC -FM
WHBQ-AM
WDIA -AM

WMC -FM
WDIA-AM
WHBQ-AM

N.F. 3-7pm
1 118130 -AM
2 WZXR-FM
3 WLOK-AM

WMC -FM
W/IBQ -AM
WHRK-FM

WMC -FM
WDIA-AM
WZXR-FM

Adults 18-34

M -S, flam-Midnight

POP(00): 2764
0/N '78 AAA '79 OIN'79

1 WHBQ-AM
2 WMC -FM
3 WZXR-FM
4 WQUD-FM
5 WDIA-AM

WIIBQ-AM
WMC -FM
WQUD-FM
WDIA-AM
WHRK-FM

WMC -FM
141113Q -AM

WZXR-FM
WOOD -FM
WHRK-FM

IM -F, 6-10am

1 4/130 -AM
2 WZXR-FM
3 WDIA-AM
4 WMC -AM
5 WMC -FM

WHBQ -AM
WMC -FM
WQUD-FM
WMC -AM
WDIA-AM

WMC -FM
61980 -AM
WQUD-FM
WZXR-FM
WHRK-FM

111-F, 3-7pm

1 WHBQ-AM
2 WZXR-FM
3 WMC -FM
4 WQUD-Ft:
5 WHRK-1-tt

WHBQ -AM
WMC -FM
WZXR-FM
WHRK-FM
WOOD -FM

WMC -FM
WHRK -FM
WZXR-FM
411030 -AM
WOOD -FM

Adults 25-54
M-S.6am-Midnight
POP( 00 ): 3 39 6

OIN '78 Aim '78 OIN '79
1 WHBQ-AM WMC -All WEZI-FM
2 WMC -AM WHBQ-AM WHBQ -AM
3 WEZI-FM WDIA-AM WMC -FM
4 WREC-AM WEZ I -FM WDIA-AM
5 WDIA-AM WMC -FM WMC -AM

M -F, 6-10am
1 61980 -AM
2 WMC -AM
3 WEZI-FM
4 WREC-AM
5 WDIA-AM

WMC -AM
WHBQ-AM
WDIA -AM
WEZ I -FM
WMC -FM

WDIA-AM
WEZI-FM
WMC -FM
WMC -AM
WHBQ -AM

41-F, 3-7pm
1 WHI30-AM
2 WMC -AM
3 WEZI-FM
4 WQUD-FM
5 WREC-AR

WMC -AM
WM/0-AM
WDIA-AM
WHRK-FM
WEZ I -FM

WEZ I -FM
WMC -AM
WHBO -AM
WHRK-FM
WMC -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

26
M

Format Legend
A-AOR, B -Black. BB -Big Band, BM -Beau-

tiful Music. C -Country. CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous.
N -News, 0 -Oldies. PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.



My monthly audience report
outperforms the others.
MORE SAMPLE.
MORE ACCURACY.
MORE INFORMATION.
LESS COST.

I'm Tom Birch.
LET ME PROVE IT.
The Birch Report is now delivered to
over 80 radio stations in 9 markets.
On time. Delivery guaranteed within
14 days.

The Birch Report estimates are
based on a unique, pre -drawn sam-
pling technique which allows us to
include listed and unlisted telephone
households in proportion to
the geographic population
distribution. Our quick,
clean telephone interview
procedure results in a high
completion rate and

eport

more representative sample.
The Birch Report contains 38

pages of trend analyses, persons/
shares/ and ratings estimates in all of
the key demographics and dayparts,
and an hour -by -hour tracking of lis-
tening throughout the day.

There are a lot more reasons
why The Birch Report is the
sensible choice for monthly

audience research in
the 80's. Call me today
305-940-7071.You'll be

pleasantly surprised.

A research service of Radio Marketing Research, Incorporated
827 NE 145 Street/North Miami, Florida 33161
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METRO RANK

cc

0 ON '79 Market Overview
As in the A/M '79 survey, the leaders in Miami are

w Spanish language stations aiming for the large (34%)
z metro Hispanic population. However, while WQBA

remains the top 12+ station, there is a new runner -

cc up, WRHC. Both stations skew towards the older
L5 Cuban population, while the younger -skewing Span-

ish stations, like WCMQ-AM-FM, slid in this book.
WQBA increased its shares among adults 25-54

and 35-64, and is now the leader in both categories.
WQBA has approximately 11% of the 25-54 share
and a 35-64 share in the 17% range.

The corner among Spanish stations in this book is
WRHC. The station increased its 25-54 from ap-
proximately 2 to 10%, just behind WQBA, and in-
creased its 35-64 numbers 200%. Given the show-
ing of these stations, it seems as though the diary
return from Hispanics was skewed heavily in favor
of the older demos. WCMQ-AM-FM, which had
good 18-34 numbers in the spring book, took severe
drops in the fall. WCMQ-AM saw its 18-34 share
cut in half, while WCMQ-FM had its 18-34 share
reduced by 75% in this book. Given these major
shifts, it will be interesting to see if a different sam-
ple return in the A/M '80 survey might alter the re-
sults among the stations that appeal to the Hispanic
population.

Top -ranked non -Hispanic station is Black WEDR.
The station moved up several positions in the 12+
standings, based largely on a solid core of 18-34
adults. WEDR lost some of its teen audience, but
improved its position with 18-34 adults to the extent
that the station is number one in that demo with
more than a 10% share.

Pop/Adult WIOD had another of its usually strong
fall books. WIOD carries Dolphins football and uses
this vehicle to dramatically improve its standing in

AvemgeRemons121-ShareTrends
Monday .Sunday, 66m -Midnight

POP( 00): 12750
0/N '78 A/M '79 0/N '79

1 WO BA -AM
2 WHY I -FM

3 WYOR-F1'
4 WCMO-AM
5 W I NZ -AM

6 WLY F -FM
7 WK AT -AM

8 WIOD-AM
9 WC MQ-FM

10 WEDR-FM
11 WOCN-AM
12 WRHC-AM
13 WMJX -FM
14 WVCG-All
15 WOAM-AM
16 WTMI-FM
17 WWOK-AM
18 WSDO-FM
19 WINZ-FM
20 WA IA -FM
21 WGBS -AM
22 WWWL-FM
23 WMBM-AM
24 WSHE-FM
25 WAXY -FM
26 WNWS-AM
27 WKQS-FM
28 WC KO -FM
29 WJOK-FM
30
31

12.9
7.6
6.3
5.9
5.3
4.5
4.3
4.2
4.2
4.0
3.7

3.5
3.4
3.3
3.3
2.7
2.3
2.2
2.1
2.0
1.9
1.9
1.7
1.4
1.3
1.2
0.9
0.7
n.4

WQBA-AM
WCMQ -AM
WHYI-FM
WCMO -FM
WLYF-FM
WYOR -FM
WINZ-AM
WEDR-FM
WRHC-All
WK AT -AM

WS DO -FM

WMJ X -FM

NW OK -AM
WV CG -AM

WAXY -FM
WWWL-FM
WGBS -AM
WQBA-FM
WA 0A -FM
WOC K -AM

WIOD-AM
W I NZ -FM

WOAM -AM
W TM -F M

WKOS-FM
WMBM -AM
WNWS-AM
WSHE -FM

9.3
9.3

7.3
6.7
5.5
5 . 2

5.1
4.P
4.1

4.1
3.1

3.1
2.9
2.8
2.6
2.6
2.2
2.2
2 . 2

2.1
2.0
2.0
1.8
1 . 7

1.6
1.0
1.n
0.7

WQBA-All (8)11 .1
WRHC-AM (5) 7.7
WEDR-Fl) al) 5.4
WIOD-AM (PA) 5.1
WLYF-F1535
W MZ-F (6) 4.8
WWII -Ft) (0) 4 . 5
W I 1.11-A1.1 (N) 4 . 2
WO BA -FM (5) 4.0
WYOR M 1. 7

WV CG -A 11 (BM) 3.6

WCMO-F M (5) 3.6
W NES -A M (N) 3 . 3
WCMQ-AM OP 3 . 3
WAIA-FMIP4) 3.2
WWI:L-1111 IA) 2 . 9

WOC N -A 11 IPM 2 . 6
WSHE IA) 2 . 5
141137-1,11 (0) 2.4

WAXY -F:110) 2.0
WQ -A11 (R) 1 . 9
WKOS-FMMPP 1 .9
WTMT-F:11O1) 1.9
WW0K-All IC) 1 . 7
WC BS -A11(PA) 1.7

WK AT -AM (I) 1 .6

WMBM -All )B) 1 . 2
WC KO- FM IR) 1 . 1
410D7 -AM IC) 0.7
wsno-em IR 0.6
WGLY- FM PIL) 0.4

Average Persons Trends/Rankings
Total 12+
M -S, earn -Midnight

P0P(00): 12750

0/N '76 AIM 79 0/N '79

1 WQBA-AM
2 WHYI-FM
3 WYOR-Fm
4 WCMO-AM
5 WI NZ -AM
6 WLY F -FM
7 WK AT -AM
8 14 IOD -AM

9 WCMQ-Fll
10 WEDS- F M

281

165
138
129
116
99
93
91

91

P

WQBA-AM
WCMO -AM
WHY I -FM

WC MO -FM

WLY F -FM
WYOR -Fl)

W I NZ -A M

WEDR-FM
WRHC-API
WK AT -AM

212
211
167
152
126
118
115
110
94

93

WO BA -AM

WRH C -All

WEDR-FM
WIOD-AM
WLY F -FM
WINZ-FM
WHYI-FM
W IN Z -AM

WQBA-FM
WYOR-FM

231
160
113
107
99
09

94

P7
P3

78

the market. Examples of this increased fall popular-
ity include WIOD's rising from a 25-54 share of less
than 1% in the A/M '79 results to approximately 6%
in the fall.

Beautiful Music WLYF maintained its standing as
the # 5 station 12+, but the station's share slipped.
The 25-54 and 35-64 numbers for the station
dropped mainly because of less listening by men in
the 35+ demos.

Two AOR stations had tremendous increases in
this book. WINZ-FM more than doubled its 12+
share and did double its share of the adults 18-34.
WINZ-FM is now just behind WEDR in the young
adult demos. The station used TV and billboards to
advertise the station's message to the community.
Under new PD Keith Isley, the station underwent a
major tightening of music and format structure. Like
the WINZ-FM rise, the boost experienced by WSHE
was meteoric. WSHE gained almost two shares
12+, and moved from being an also-ran among 18-
34 stations into now standing in third place with
more than a 7% share. A new air staff was brought
into several key dayparts, and the station's sound
leaned more heavily towards new wave music. Out-
side advertising consisted of newspaper ads and
billboards.

On the Top 40 music scene the big story is the
decline of WHYI. WHYI suffered declines of 40%
among 18-34 adults and more than 33% among
teen listeners. The station's overall cume was down
25%, but the average quarter hour persons total
was down almost 45%. Advertising for WHYI was
concentrated in TV with billboards also a factor, but
the total ad outlay was less than in previous books.
Music approach in the fall '79 survey was less
disco and ethnic, aiming for a more adult appeal.
There were two air personality changes made right
before the start of the sweep, so this may have had
an impact also. It will be worthy of note to see how
WHYI adjusts for the A/M '80 survey.

We should note that several other stations saw re-
sults of interest - WQBA-FM saw its 18-34 appeal
increased among the younger Hispanic community;
Beautiful Music WVCG gained well among 35+
demos; and News station WNWS went up in this
book as a result of much better numbers 55+ in
the fall survey.

6881 -Midnight

FON 00 ) 3889
0/N 78 AIM 79 OIN '79

1 WHYI-FM
2 WEDR-FM
3 WMJX-FM
4 WQBA -AM
5 WQAM-AM
6 WCMQ-FM
7 WINO -FM
8 WCMQ-AM
9 WWWL -FM
10 WLY F -FM

WCMQ-FM
WHYI-FM
WEDR-FM
WCMQ -AM
WMJ X -FM

WAXY -FM
WWWL-FM
WSDO-FM
WIN Z -FM

WQBA-AM

WED R -FM

W IN Z -FM

WSHE-FM
WWWL-FM
WHYI-FM
WQBA-FM
WA IA -FM

WAXY -FM
WCM0 -FM
WMJX -FM

O-10sm

1 WQBA-AM
2 WHYI-FM
3 WQAM-AM
4 WMJX-FM
5 WWWL-FM
6 WYOR-FM
7 WEDS -FM
8 WCMQ-AM
9 WINO -FM

10 WGBS -AM

WHYI-FM
WCMQ-AM
WEDR-FM
WAXY -FM
WWWL-FM
WCMO-FM
WQBA-AM
WQBA-FM
WQAM-AM
WINZ-FM

WEDR-FM
WWWL-FM
WHYI-FM
W IN Z -FM

WOCN-AM
WAXY -FM
WQBA-AM
WSHE -FM
WA IA -FM

WQBA-FM

M4,3.7pm

1 WHYI-FM
2 WMJX-FM
3 WEDR-FM
4 WQAM-AM
5 WYOR-FM
6 WCMO-AM
7 WSDO-FM
8 WWWL-FM
9 WINZ-FM

10 WCMQ-FM

WCMO -FM
WHYI-FM
WEDR-FM
WAXY -FM
WCMQ-AM
WMJX-FM
WWWL-FM
WSDO-FM.
WINZ-FM
WCIAM-AM

WSHE -FM
WIN Z -FM

WEDR-FM
WQBA-FM
WAXY -FM
WWWL-FM
WA I A -FM

WCMO-FM
WHYI-FM
WMJ X -FM

Adults 25-54
M-5, Barn -Midnight

FOP ( 00 ) : 5653
OM 711 AIM '79 0/N '79

1 WQBA-AM
2 WCMO-AM
3 WCMQ-F M
4 WYOR-FM
5 WLY F- FM
6 WHY I -FM
7 WTMI-FM
8 WOCN-AM
9 Wvcc-Am
10 WRHC-AM

WCMO -AM
WQBA-AM
WCMO-FM
WHYI-FM
WLY F -FM

WEDR-FM
WYOR -FM
WWOK-AM
WAXY -FM
WA IA -FM

WQBA-AM
WRHC-AM
WIOD-AM
ECHO -FM
WHYI-FM
WED R -F M

WOCN-AM
WQBA-FM
WYOR-FM
WWWL-FM

M4, &11Mm
1 WQBA-AM
2 WC MO -AM

3 WOCN-AM
4 WHYI-FM
5 WYOR-FM
6 WLY F- FM
7 WVCG-AM
8 WINO -AM
9 WWOK -AM

10 WIOD -AM

WQBA-AM
WCMO -AM
WHYI-FM
WOC N -AM

WINZ-AM
WV C G -AM

WCMO-FM
WED R -F M

WLY F -FM

WA XY- FM

WQBA-AM
WRH C -AM

WIOD-AM
WOCN-AM
WED R -FM

WHYI-FM
WWWL-FM
WV CG -AM

WINO -AM
WAXY -FM

114, 3-7pm

1 WOBA-AM
2 WC MQ-AM
3 WYOR-FM
4 WCMQ-FM
5 WHYI-FM
6 WTMI-FM
7 WLY F -F

B WV CG -AM
9 11A IA -FM

10 WI:OK-AM

WCMQ -AM
WCMQ-FM
WOBA -AM
WMY I -FM

ELY F -FM

WAXY -FM
WFD -F M
WV C C- AM

WYOR -FM
WW OK-AM

WQBA -AM
URN C -AM

WQ BA -FM

WCMO -FM
WA IA-FM
WHYI-FM
WOOS -FM
WWWL-FM
WLY F -F

WED R -F

M4, 8-10am

1 WOBA-AM WQBA-AM WO EA -AM Cume Persons Trends/Rankings
2 wIN2-Am WCMQ -AM WRI1C-AM

Total 12+3 WHYI-FM WIN 2 -AM WV CG -AM
4 WYOR-FP' WHYI-FM W IOD- AM
5 WOCN-AM WLY F -FM WIN Z -AM POP( 00) : 12750
6 WCMO-AM WYOR -FM WED F. -F M OIN '78 A/M 79 0)N'797 WVCG-AM
8 WIOD-All
9 WLY F- FM

10 WIC AT -AM

WVCC-AM
WRHC-AM.
WCMQ-FM
WK AT -AM

WOC N -AM
WLYF-FM
WHY I -FM
W IN Z -FM

1 WHYI-FM
2 WI NZ -AM
3 WQBA-AM
4 WIOD-AM

2458
1982
1954
1932

WINZ-AM
WQBA-AM
WLYF-FM

2526
1708
1660
1474

WIOD-AM
WHY I -FM

WOBA-AM
WINZ-AM

1950
1794
1642
1595M -F, 3-7pm

5 WMJX -FM 1817 WYOR-FM 130 9 ELY F -FM 1360
1 WHYI-FM WHYI-FM VO BA -AM 6 WOAM-AM 1739 WSDO-FM 1303 W INZ-FM 1219
2 WQBA -AM WCMQ-AM WRHC-AM 7 WLY F -FM 132 7 WMJX-FM 124 9 WNWS-AM 120 9
3 WYOR-FM WO BA -All WED R -F M 8 WYOR-FM 1278 WC110-FM 1224 WEDR-FM 1094
4 WCm0-AM WCMQ -FM W IN Z -FM 9 WGBS-AM 1212 WOAM-AM 1198 WOAM-AM 1091
5 WMJX -FM WFDR-FM WO BA -FM 10 WV CG -AM 1143 WEDR-FM 1053 WQBA-FM 1052
6 WI NZ -AM WLY F -FM WHYI -FM 8.1 Dam
7 WLY F- FM

WRHC-AM
9 WEDS -FM

WYOR -FM
WMJ X -FM
WK AT -AM

WLYF-FM
W TOD-AM
WYOR -FM

1 11.1/13A -AM

2 WHY I -FM
WHYI-FM
WQBA-AM

WO BA -All

WHY I -FM
10 WV CG -AM W IN Z -A11 WA I A -FM 3 WI NZ -AM

4 WQAM-AM
WI NZ -AM

WLY F -FM
W IN Z -AM

W IOD-AM
5 WYOR-FM WC MO -AM WV CG -AMTeens
6 WOOD -AM WC BS -AM WINO -FMPA -S, 6am-Midnight
7 WVCG-AM WO All -AM WEDR-FMFOP( 00) 1318 8 WGPS -AM WYOR -FM WLY F -FM

00118 AIM 79 OIN '79 9 WMJ X -FM. WEDR-FM WQAM -AM
10 WLY F -FM WV CC -AM WWWL-FM1 WHYI-Fl; WM? I -FM WHYI-FM M4. 3-7pm2 WEDR-FM WED R -FM WED F FM
1 WHYI-FM WHYI-FM WHYI-FM3 WMJX-FM WSDO-FM W IN Z -F M
2 WMJX-FM WINZ-AM WOBA-AM

M -Fr, OlOsm 3 WYOR-FM WSDO-FM WINZ-AM
1 WHYI-FM WHY I -F m WEDR-FM 4 WQBA-AM WLYF-FM WINZ-FM2 WQAM-AM WQAM -AM WHY I- FM 5 WORM -All WMJX-FM WLYF-FM3 WEDR-FM WEDR-FM W IN Z -FM 6 WINZ-All WOBA-AM WEDR-FMM4,34pm 7 WVCG-AM WEDR-FM WOBA-FM
1 WHYI-FM WHYI-FM WED R -FM 8 WLYF-FM WCMQ-FM WVCG-AM2 WMJX-FM WEDR-FM WHY I -FM 9 WEDR-FM WYOR-FM WIOD-AM3 WEDR-FM WMJX-FM WQBA-FM 10 WWOK-AM WCMO-AM WWWL-FM

Continued on Page 88



GDS C9

CAPTAIN & TENNILE
Make Your Move (NBLP 7188)
Produced by Daryl Dragon
Including the singles-
"Jo That To Me One More Time"-NB 2247
"Love On A Shoestring"-NB 2243

KENNY NOLAN
high! Miracles (NBLP 7179)
Produced by Kenny Nolan and Juergen Koppers
Including the single-
Vs And Love"-NB 2234

LUGS TOMORROW (NBLP 7199)
roduced by Bugs. David Vaught. Morley Bartnol
sod Artie Ripp

TALI::0F',1'I' FUNKY

PARLIAMENT
Gloryhallasloopid Or Pin The Tale On The Funky

(NBLP 7195)
Produced uy George Clinton for Thand Inc.
Including the single-
"The Big Bang Theory"-NB 2250

LIPPS,
Mouth To Mouth (NBLP 7197)
Produced and written by Steven Greenberg
Including the single-
"Funkylown"- N3-2233

Casablanca
Record

and
FilmWorks

TERI DeSARIO
Moonlight Madness (NBLP 7178)
Produced by H.W. Casey
Including the singles-
"Yes, I'm Ready"-NB 2277
"Heart Of Stone"-NB 2256

FELLINI

SUZANNE FELLINI (NBLP 7205)
Produced by Steve Burgh for Actual Music
Including the single-
"Love On The Phone"-NB 2242

MAC DAVIS
It's Hard To Be Humble (NBLP 7207
Produced by Larry Butler
Including the single-
"It's Hard To Be Humble"-NB 2244
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PA-F.3-7pm Miami Continued from Page 86 I WHYI-FM
2 WQAM-AM

WHY1-FM
WAXY -FM

WHYI-FM
WEDR-FM

r- 3 WMJX-FM
4 WCBS-AM

WWWL-FM
WEDR-FM

WWWL-FM
WINZ-FM

TeenS 5 WINZ-FM WQAM-AM WAXY -FM
M -S, Sam -Midnight

6 WQBA-AM WSDO-FM WMJX-FM

0
CC POP( 00) : 1318

0/N '78 AIM '79 001'79

7 WEDR-FM
8 WSHE-FM

WCMO-AM
WMJX-FM

WSHE-FM
WAIA-FM

9 WWWL-FM WINZ-FM WQBA-FM
cr 1 WHYI-FM WHYI-FM WHYI-FM 10 WAXY -FM WAIA-FM WQAM-AM

2 WMJX-FM
(3 3 WQAM-AM

WS DO -FM

WMJX-FM
WMJX-FM
WEDR-FM Adults 25-54

6am-Midnight
M+,11.10am

I- 1 WHYI-FM WHYI-FM WHYI-FM POP( 00 ): 5852

2 WOAM-AM WQAM-AM WEDR-FM OIN '78 AIM '79 OIN '79

cr 3 WMJX-FM WQBA-AM WINZ-FM
I WQBA-AM
2 WHYI-FM
3 WIOD-All
4 WLYF-FM
5 WMJX-FM

WHY I -FM

WQBA-AM
MHO -FP!
WCMO-AM
WAXY -FM

WIOD-AM
WQBA-AM
WCMQ-FM
WHYI-FM
WTNZ-AM

od M.F,3-7pm

CC 1 WHYI-FM
2 WMJX-FM
3 WQAM-AM

WHYI-FM
WS DO -FM
WMJX-FM

WHYI-FM
WEDR-FM
WMJX-FM

Adults 18-34 6 WOAM-AM WLY F -FM WQBA-FM
M-S,MmAMdMgM 7 WCBS-AM VAIA-FM
POP(00): 3889 8 WINZ-AM WOC N -AM WLY F -FM

9 WCMQ-FM WAIA-FM WEDR-FMOIN/8 AIM '79 OIN '79 10 WW0K-AM WQAM-AM WRHC-AM
1 WHYI-FM WHYI-FM WHYI-FM

PA -F.6 -108m
2 WMJX-FM WAXY -FM WINZ-FM

1 WQBA-AM WO BA -AM WOEA-AM3 WOAM-AM WMJX-FM WWWL-FM 2 WINZ-AM WHYI-FM WIOD-AM4 WINZ-FM WWWL-FM WEDR-FM 3 WGBS-AM MCMQ-AM WINZ-AM5 WGBS-AM WSDO-FM WAXY -FM 4 WQAM-AM WINZ-AM WHYI-FM6 WEDR-FM WEDR-FM WQBA-FM 5 WHYI-FM WOC N -AM WRH C -AM7 WWWL-FM WCMO-FM WMJX-FM 6 WCMO-AM MGM -AM WEDR-FMA WAXY -FM WQAM-AM WAIA-FM 7 WYOR-FM WAXY -FM WWWL-FM9 WIOD-AM WAIA-FM WIOD-AM WITOK-AM WAIA-FM WAXY -FM10 WQBA-AM WINZ-FM WCMO-FM 9 WLYF-FM WOAM-AM WQAM-AM
10 WIOD-AM WCMO-FM WW0K-AM

M-F,8408m 81+,3-7pm
1 WPYI-FM WHYI-FM WINZ-FM

1 WQBA-AM WHYI-FM WQEA-AM
2 WMJX-FM WAXY -FM WWWL-FM 2 WHYI-FM wcmo-FM WHYI-FM
3 WQAM-AM WMJX-FM WAXY -FM 3 WM0E-AM WQBA-AM MINTZ-AM
4 WWWL-FY WWWL-FM WEDS -FM 4 WLYF-FM WCMQ-AM WI.YF-FM
5 WINZ-FM WEDR-FM WHYI-FM 5 WOAM-AM WAXY -FM WWWL-FM
6 WEDR-FM WAIA-FM WOBA-FM 6 WYOR-FM WAIA-FM WEDR-FM
7 WSHE-FM MCMO-FM WSPE-FM 7 WCBS-AM WINZ-AM WOBA-FM
8 WAXY -FM WSDO-FM WMJX-FM B WCMQ-FM WSDO-FM WCMQ-FM
9 WAIA-FM WQAM-AM WATA-FM 9 WVCC-AM WLYF-FM WIOD-AM

10 WCPS-AM WI HZ -FM WOAM-AM 10 WINZ-AM WMJX-FM WW0K-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B-Riack, BB -Big Band, BM -Beau-

tiful Music, C -Country. CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-PopiAdult, R -
Rock, RL-Religious, S -Spanish, T -Talk
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Miami -Ft. Lauderdale

rkveragePersons12+ShareTrends
Aorday.Sunday. 6am.MIdnight
P08(00): 20667

018'78 A/M '79 0161'79

1 WHYI -FM
2 WQBA-AM
3 WLY F -FM
4 WI NZ -AM
5 WYOR-FM
6 WIOD-AM
7 WCMQ-AM
8 WAXY -FM
9 WMJX-FM
0 WKAT-AM
1 WVCC-AM
Z WQAM-AM
3 WKOS-F11
4 WTM I -FM
5 WCMQ-FM
6 WEDR-FM
7 WA IA -FM

.8 WWWL-FX

.9 WOCN-AM
!O WSHE-FM
?I WFTL -AM
?2 WINZ-FM
13 WRHC-AM
14 WWOK-AM
15 WSDO-FM
26 WOBS-AM
27 WNWS-AM
28 WCMA -AM
Z9 WRED-AM
30 WMBM-AM
31 WCKO-FM
32 WJOK -FM
33
34
35

R.6
8.1
7.8
5.6
5.4
4.6
3.7
3.4
3.0
3.0
2.9
2.7
2.7
2.7
2.6
2.5
2.5
2.5
2.3
2.3
2.3
2.2
2.2
2.0
2.0
1.9
1.7
1.3
1.1
1.1
0.6
0.2

WHYI-FM
WLY F -FM
W NZ -AM
WQBA-AM
WCMO-AM
WYOR -FM
WA IA -FM
WCMO-FM
WK AT -AM
WAXY -FM
WED -FM
11 TOD-AM
WRH C -AM
WWWL-FM
WKQS-FM
WVCC-AM
WMJX-FM
WNWS-AM
WSDO-FM
WOES -AM
WW OK -AM
WSHE-FM
WTMI -FM
WQ AM -AM
WI NZ -FM
WFTL-AM
WRBD-AM
WQRA-FM
WOCN-AM
WEAT-FM
WGMA -AM
WMBM -All
WPI P -AM
WCK 0 -FM
WE XY-AM

8.5
8.4
6.7
5.8
5.8
4.3
4.2
4.2
3.3
3.2
3.1
3.0
2.6
2.5
2.5
2.5
2.4
2.4
2.3
2.2
1.9
1.9
1.9
1.8
1.8
1.7
1.5
1.5
1.3
0.9
0.8
0.6
0.5
0.5
0.5

WLYF-FM mho 9. 3
WQBA-AM ISI 6  7
WHYI-FM AO 5.8
WINZ-AM (16 5.2
WIOD-AM (PA) 5.0
WRH C -AM (6) 4.7
WA IA -FM (PA) 4.4
WKOS-FM (SM) 3.9
W/KZ-FM M13.7
WYOR-FM (5493.6
WEDR-FM (5) 3.4
WNWS-AM (N) 3.3
WWWL-FM (A) 1 . 3
WVCC-AM (54R2.9
WAXY -FM AR 2.6
WQBA-FM (51 2.4
WSHE-FtI (A) 2.3
WCMQ-F11 (5) 2.1
WCMQ-AM (111 2.1
WMJX-FM RR 2.1
WFTL-AM (PA) 1.9
WTM I -FM (C31 I .8
WG BS -AM (PA) 1 . 7

WQAM-AM AR) 1.7
WOCN-AM (PA) 1.6
WCKO-FM RB 1 . 5
WKAT-AM (T) 1.5
WWOK-AM 10 1.4
WRBD-AM IN 1.2
WPI P -AM 16660.8
WMBM-AM 66 0.8
WSDO-FM (16 O. R
WSRF-AM (AM 0.8
WE XY-AM (C) 0.7
WCMA-AM (C) 0.3

Average Persons Trends/Rankings
Total 12+
M -S, Barn -Midnight

POP( 00 ) : 20667

OIN '78 AIM '79 OIN '79

1 WHYI-FM
2 WOBA-AM
1 WLY F -FM
4 WI NZ -AM
5 WYOR-FM
6 WI OD -AM
7 WCMQ-AM
3 WAXY -FM
9 WMJX-FM

10 WK AT -AM

298
281
270
193
188
160
129
118
103
103

WHY I -FM
WLY F -FM
WI NZ -AM
WQBA -AM
WCMQ-AM
WYOR -FM
WA IA -FM
WCMQ-FM
WKAT -AM
WAXY -FM

309
306
246
212
211
157
155
152
122
116

WLY F -F
WQBA-AM
WHYI-FM
WINZ-AM
W I OD -AM
WRH C -AM
WA I A -FM
WKQS-FM
WINZ-FM
WYOR -FM

323
233
201
180
175
163
152
136
130
125

1.9-F, 8-10am
WQ BA-At1

2 WI NZ -AM
S WHYI -FM
4 WLYF-I'M
5 WI OD -AM
6 WYOR- FM
7 WF TL -AM
8 WVCC-AM
9 WOCN-AM

10 WCMQ-AM

WI NZ -AM
WQ BA -AM
WHY I -FM
WLYF-FM
WCMQ -AM
WA IA -FM
WI OD -AM
WVCC-AM
WYO R -FM
WG BS -AM

WQBA-AM
WLYF-FM
WI NZ -AM
WIOD-All
WHYI-FM
WV CC-All
WRH C -AM
WA I A -FM
WKQS-FM
WNWS-AM

PA -F, 3-7pm

WHYI -F'1
2 WLYF-FM
3 WYOR-F M
I. WQBA-AM
5 WI NZ -AM
6 WM./ X -FM
7 WAXY -FM
B WI OD -A11
9 WTMI-FM

10 WCMQ-AM

WHY I -FM
WLYF-FM
WINZ-AM
WCMO-AM
WQBA-AM
WA IA -FM
WCMQ -F11
WYOR -FM
WAXY -FM
WED R -FM

WLYF-FM
WQBA-AM
WHYI-FM
WAI A -FM
WKQS-FM
WYOR -FM
WRH C -AM
WINZ-FM
WINZ-AM
WWWL-FM

Teens
WS, Ow -Midnight
POP( 00): 2084

OIN '78 AIM '79 01N'79

WHYI-FM
2 WMJX-FM
3 WFDR-FM

WHYI-FM
WEDR-FM
WSDO-FM

WHYI-FM
WED R -FM
W INZ-FM

M -F, 8-10am
1 WHYI-FM
2 WQAM-AM
3 WMJX-FM

WHY I-FtI
WOAM-AM
WED R -FM

WHY I -FM
WED R -FM
WINZ-FM

M -F, 3-7pm
1 WHYI-FM
2 WMJX-FM
3 WQAM-AM

WHYI-F))
WED R -FM
MX -FM

WHYI-FM
WED R -FM
WQ BA -FM

Adults 18-34

WS, Sam -Midnight

POP( 00 ) : 6000
01N'78 AIM '79 OIN '79

WHYI-FMI
2 WAXY -FM

WWWL-FM
4 WSHE-FM
5 WMJ X -FM
6 WI NZ -FM
7 WQAM-AM

WEDR-FM
9 WLYF-FM

10 WSDO-FM

WHY I -FM
WA IA -FM
WAXY -FM
WCMO-FM
WED R -FM
WWWL-FM
WMJX -FM
WCMQ-AM
WSHE -FM
WSDO-FN

WA IA -FM
WHYI-FM
WWWL-FM
WINZ-FM
WSHE-FM
WAXY -FM
WED R -FM
WC/BA-FM
WMJX -F M
WCMQ-FM

18-F, 8-10am

1 WHYI-FM WHYI-FM WHYI-FM
2 WAXY -FM WA IA -FM WA IA -FM
3 WQBA-AM WAXY -FM WWWL-FM
4 WQAM-AM WWWL-FM WAXY -FM
5 WWWL-FM WED R -FM WEDR-FM
6 WSHE-FM WCMQ-AM WINZ-FM
7 WMJX-FM WSHE -FM WSHE-FM
8 WCBS-AM WMJX-FM WOCN-AN
9 WINZ-FM WQAM-AM WIOD-AM

10 WIOD-AM WINZ-FM WQBA-AM

M -F, 3-7pm

1 WHYI -FM
2 WAXY -FM
3 WWWL-FM
4 WMJX-FM
5 WSHE-FM
6 WI NZ -FM
7 WQAM-AM
8 WSDO-FM
9 WEDR-FM

10 WYOR-FM

WHY I -FM
WAXY -FM
WA IA -FM
WCMQ-FM
WWWL-FM
WMJX -FM
WED R -FM
WCMQ-AM
WSDO-FM
WINZ-FM

WA I A -FM
WWWL-FM
WSHE-FM
WAXY -PM
WINZ-FM
WHY I -FM
WED R -F11
WQBA-FM
WMJX-FM
WCMQ-FM

Adults 25-54
6am-Midnight

POP( 00): 8796
OIN '78 AIM '79 0/N '79

1 WQBA-AM
2 WLYF-Fl)
3 WHYI-FM
4 WCMQ-AM
5 WYOR-FM
6 WAXY -FM
7 WIOD-AM
8 WCMO-FM
9 WA IA -FM

10 WKOS-FM

WCMQ -AM
WHY I -FM
WQBA-AM
WLYF-FM
WCMQ-FM
WA IA -FM
WA XY-Ftt
WINZ-AM
WED R -FM
WYOR-FM

WQBA-AM
WLYF-FM
WHY I -FM
WRH C -AM
WIOD-AM
WA I A -FM
WWWL-FM
WAXY -FM
WCMO-FM
WYOR -FM

PA -F, 6-10am

1 WQBA-AM
2 WHYI -FM
3 WIOD-AM
4 WLYF-FM
5 WCMQ-AM
6 WI NZ -AM
7 WYOR-FM
8 WAXY -FM
9 WOCN-AM

10 WWOK-AM

WQBA-AM
WHY I -FM
WCMQ-AM
WI NZ -AM
WA IA -FM
WLYF-FM
WAXY -FM
WV CC -AM
WOC N -AM
WC BS -AM

WQBA-AM
WIOD-AM
WHY I -FM
WRH C -AM
WLY
WA IA -FM
WAXY -FM
WOC H -AM
11/NZ-AM
WWWL-FM

1.1-F. 3-7pm

1 WHYI -FM
2 WQBA-AM
3 WLYF-FM
4 WYOR --FM
5 WCMQ-AM
6 WAXY -FM
7 WKOS-FM
R WA IA -FM
9 WVCC-AM

10 WTM I -FM

WLYF-FM
WCMQ-AM
WHYI-FM
WCMO-FM
WA IA -FM
WAXY -FM
WQBA-AM
WI NZ -AM
WVCC-AM
WYOR -F

WLYF-FM
WQBA-AM
WHYI-FM
WA IA -FM
WAXY -FM
WRHC-AM
WWWL-FM
WQ BA -FM
U'IOD-AM
WYOR -FM

Cume Persons Trendsillankings
Total 12+

M -S, 8am-PAIOnight

POP( 00 ): 20667
0)8'78 AIM '79 OIN '79

1 WIIYI-FM
2 WI OD -AM
3 WI NZ -AM
4 WLY F-FtI
5 WMJX-FM
6 WQAM-AM
7 WQBA-AM
8 WYOR-FM
9 WOGS -AM

10 WVCC-API

4403
3482
3464
3122
2651
2392
1954
1845
1798
1607

WHYI-FM
WINZ-AM
WLYF-FM
WAXY -FM
WIOD-AM
WYOR -FM
WA IA -FM
WQAM-A11
WO BS -AM
WMJX-FM

4454
3595
3236
2126
2031
1946
1922
1817
1775
1698

WHY I -FM
WI OD -AM
WLYF-FM
WHIZ -AM
WNWS-AM
WA IA -FM
WINZ-FM
WKQS-FM
WQBA-AM
WQAM-AM

3549
3245
3154
3112
2119
1971
1908
1870
1700
1689

Pk*, 6-10am

1 WHYI-FM
2 WI NZ -AM
3 WLY F -FM
4 WOBA-AM
5 WIOD-All
6 WQAM-AM
7 WYOR-FM
8 WOBS-AM
9 WMJX-FM

10 WVCC-A11

WHYI-FM
WI NZ -AM
WLYF-FM
WO BA -AM
WCBS-A1)
WA I A -FM
WO AM -AM

WIOD-AM
WNW S -AM
WYOR -FM

WINZ-AM
WHY I -FM
WLYF-FM
WI OP -A11
WQBA-AM
WNWS -AM
WA IA -FM
WIN z -Fm
WKOS-FM
WQ AM -AM

M -F, 3-7pm

1 WHYI-FM
2 WLYF-FM
3 WMJX-FM
4 WINZ-AM
5 WQAM-AM
6 WYOR-FM
7 WVCC-AM
8 WI NZ -FM
9 WAXY -FM

10 WCBS-AM

WHYI-FM
WLY F-1111
WI NZ -AM
WAXY -FM
WA IA -FM
WSDO-FM
WMJX-F1l
WYOR-FM
WWWL -FM
WKOS-FM

ND( F -FM
WHY I -FM
WINZ-AM
WINZ -F31
WA IA -FM
WKOS-FM
WWWL-FM
WAXY -FM
WIOD-AM
WQ BA -AM

Teens
PA -S, earn -Midnight

POP(00): 2084
0)N '78 AIM '79 OIN '79

1 WHYI -FM
2 WMJX-FM
3 MOAN -AM

WHYI-FM
WSDO-FM
WMJX-FM

WHYS -FM
WCKO-FM
WINZ -FM

PA -F.6 -106m
1 WHYI -FM
2 WMJX-FM
3 WQAM-AM

WHYI-FM
WQAM-AM
WC BS -AM

WHY I -FM
WINZ-FM
WC K 0 -FM

M -F, 3-7pm
1 WHYI-Fl)
2 WMJX-FM
3 WQAM-AM

WHYI
WMJX-FM
WS DO -FM

WHY I -FM
WC K 0 -FM
WMJX-FM

Adults 18-34

91-S, Gam -Midnight

POP(00 ) : 6000

01N'78 AIM '79 0161'79

89

1 WHYI -F31
2 WMJX-FM
3 WQAM-AM
4 WAXY -FM
5 WI NZ -FM
6 WWWL-FM
7 WSHE-FM
8 WCBS-AM
9 WI OD -AM

10 WA IA -FM

WHYI-FM
WAXY -FM
WWWL -FM
WA IA -FM
WMJX-FM
WQAM-AM
WSDO-FM
WSHE-FM
WINZ-FM
WED R -FM

WHYI-FM
WWWL-FM
WA I A -FM
WINZ-FM
WAXY -FE
WMJX-FM
WSHE -FM
WQAM-AM
WIOD-AM
WED R -FM

M -F, 8-10am
1 WHYI-FM
2 WQAM-AM
3 WMJX-FM
4 WCBS-AM
5 WAXY -FM
6 WSHE-FM
7 WWWL-FM
8 WINZ-FE
9 WA IA -FM

10 WIOD-AM

WHYI-FM
WA I A -F M

WAXY -FM
WQ AM -AM
WWWL-FM
WM.11 -FM
WC BS -AM
WSHE -FM
WSDO-FM
WED R -FM

WHYI-FM
WWWL-FM
WA I A -FM
WAXY -FM
WINZ-FM
WED R -FM
WMJX-FM
WQAM-AM
WSHE -FM
WIOD-AM

PA -F. 3-7pm

1 WHYI-FM
2 WMJX -FM
3 WC:PAM-All
4 WWWL-Fl?
5 WAXY -FM
6 WINZ-FM
7 WSHE-FM
8 WCBS-AM
9 WA TA -F M

10 WF.DR -FM

WHYI-FM
WAXY -FM
WA IA -FM
WWWL-F M
IIMJ X -FM
WQAM-AM
WS DO -FM
WED R -FM
WSHE -FM
WI NZ -IM

WWW L -F M

WHYI-FM
WAXY -FM
WINZ-FM
WA IA -FM
WSIIE-Ft1
WOAM-A11
WED R -I'M
WMJX-FM
WQ BA -FM

Adults 25-54
u -s, Gam -Midnight

POP( 00 ) : 8796
OIN '78 AIM '79 OIN '79

1 WHYI-FM WHYI-FM WIOD-AM
2 WIOD-AM WAXY -FM WHYI -FM
3 WLYF-FM WI la -AM WA I A -FM
4 WQBA-AM WLYF-FM WLYF-FM
5 WMJX-FM WA IA -FM WQBA-AM
6 WAXY -FM WQBA-AM WINZ-AM
7 WI NZ -AM WCMQ-FM WAXY -FM
9 WQAM-AM WGISS-AM WWWL-FM
9 WC BS-AM WQAM-AM WCMQ-FM

10 WA IA -F M WIOD-AM WQAII-AM

M -F, 6-10am
1 WPY I -FM
2 WQBA-AM
3 WI NZ -AM
4 WLYF-FM
5 W 10D -AM
6 WQAM-AM
7 WOBS-AM
8 WWOK-AM
9 WYOR -FM

10 WAXY -FM

WHYI-FM
WINZ-AM
WQBA-AM
WA A-1'
WLYF-FM
WCBS-AM
WCMQ-AM
WAXY -FM
WOAM -AM
WI OD -AM

WHYI-FM
WQBA-AM
WI013-AM
WA IA -FM
WINZ-AM
WLYF-FM
WAXY -FM
WWWL-FM
WQAM-AM
(JOBS -AM

PA -F, 3-7pm

1 WHYI -FM
2 WLYF-FM
3 WAXY -FM
4 W/ NZ -AM
5 WQAM-AM
6 WMJX -FM
7 WC BS -AM
8 WWOK-AM
9 WQBA-AM

10 WYOR -FM

WHYI-FM
WA IA -FM
WAXY -FM
WLYF-FM
WI NZ -AM
WWWL-FM
WCMQ-FN
WQ BA -AM
WCM 0 -AM
WC BS -A31

WHY I -FM
WLYF-FM
WA I A-Ft1
WAXY -FM
WINZ-AN
WWWL -FM
WQ BA -AM
WIOD-AM
4/QATI-AN
WYOR -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight



dule of WTKM-AM )

METRO RANK

Average Persons 12+ Share Trends
Monday .Sunclay 6am.MidnIght
POP(00)t

AIM '78

11772
018 '78 AM '79 004'79

1 WTMJ-AM 18.4 WTMJ -AM 17.1 WTMJ-AM 16.1 WTMJ-AMIPN1 .5
2 WISH -AM 10.6 WM -FM 9.9 WEZW-FM 12.7 WISN-AMPNI .8
3 WZUU-AF 8.7 WISN-AM 8.2 WISH -AM 10.8 W EZ W -F140661 .4
4 WEZW-FM 7.8 WORM -AM 7.7 WZUU-FM 7.3 WLPX-FM IN .1
5 WOKS -AM 7.4 WLPX-PM 7.5 WLPI-PM 7.2 WOKY-AM IN .2
6 WBCS-AF 7.1 WZVU-FM 6.7 WOKS -AM 6.7 WISCS-FMIP .2
7 WLPX-FM 50 WIN1W-FM 4.4 WBCS-FM 6.2 WZUU-FM 06 .2
9 WEMP-AM 3.8 WIICS-FM 4.4 WQFM-FM 3.7 WQFM-FM IN .4
9 WFMR-FM 3.6 WIMP -AN 4.3 WFMR-FM 2.8 WKTI-FM IN .9
0 WKTI -FM 3.3 WQFM-FM 3.3 WEMP -AM 2.2 WFM R -FM NU .3
1 WHEW -FM 2.4 WFMR-FM 3.3 WKTI -FM 1.9 WXJY-TM 0168 .3
2 WQFM-FM 2.0 WITI -FM 2.7 W2 UU-AM 1.6 WBCS-AM (C) .0
3 WAWA -AM 2.0 VZI3U-AM 2.3 WLUM-FM 1.6 WZUU-AM N/ .9
4 WBKV-FM 2.0 WAWA -AM 2.1 WBBM-AM 1.5 WLUM-FM 06 .8
5 WZMF-FM 1.7 1111116 -PM 1.9 WBCS-AM 1.5 WBBM -AM 06 .6
6 WBBM-AM 1.5 WZMF -FM I . 7 WBKV-FM 1.4 WEMP -AM N1 .5
7 WRKR-FM 1.4 WBCS-AM 1.4 WNUW-FM 1.4 WMAQ-AM IN .4
8 WT101-AF 1.3 WON -AM 1.4 WNOV-AM 1.2 WII KV-FM IPA1 .2
9 WON -AM 1.2 WBBM -AM 1.3 WYLO-AM 1.2 WNOV-AM 09 .2
0 WMAQ-AM 0.9 WIKR-FM 1.0 WON -AM 1.1 WIND -AM M .0
1 WNOV-AM 0.8 WTLO-AM 1.0 WMAQ -AM 1.0 WON -AM 044  9
2 WYLO-AM 0.8 WMAQ-AM 0.9 WBKY-AM 1.0 WR KR -FM 09 .9
3 WAWA -FM 0.7 WAWA -FM 0.8 WAWA -AM 0.9 WAWA -AM In .8
4 WI KV-AM 0.7 WNOV-AM 0.8 WR KR -FM 0.8 WYLO-AM (C) .7
5 WOLB-AF 0.5 WAUK-AN 0.7 WTKM-FM 0.8 WNEW-FM 8:9 .7
6 WA UK -AM 0.4 WIIKV-AM 0.6 WIND -AM 0.7 WBKV-AM IPA) .4
7 WTKM-FM 0.6 WLS -AM 0.4 WTKM-FM MA)  3
8 WTXM-AM 0.1 WTKM-AM 0.3 WTKM-AM IPA1 .1

Total 12+
m -s, Sam -Midnight

PO8(00): 11772
AIM '78

Average Persons TrendslRankings

0/1118 ANA'79 Offil'79

1 WTMJ-AM
2 WISN-AM
3 WZUU-AF
4 WEZW-FM
5 WOKS -AM
6 WBCS-AF
7 WLPX -FM
8 WIMP -AM
9 WFMR -FM

10 WKTI -FM

339 WTMJ-AM 330 WTMJ-AM 304 WTMJ-AM 285
195 WEZW-FM 184 WEZW-FM 240 WISN-AM 199
161 WISH -AM 152 WISN-AM 204 WEZW-FM 191
143 WOKE -AM 144 WZUU-FM 138 WLPX-FM 150
137 WLPX-FM 139 WLPX-FM 136 WOES -AM 133
131 WZUU-FM 124 WOKS -AM 127 WBCS-FM 132
105 WHEW -FM 82 WBC S -FM 117 WZ DU -FM 95

70 WBCS-FM 81 WQFM-FM 69 WQFM-FM 81
67 WIMP -AM 80 WFMR-FM 53 WKTI -FM 71
60 WQFM-FM 62 WIMP -AM 41 WFMR-FM 42

PA-8,810am

WTMJ-AM WTMJ-AM WTMJ-AM
2 WISN-AM WISN-AM WISN-AM
3 WOKS -AM WOKS -AM WZUU-FM
4 WZUU-AF WZUU-FM WOKS -AM
5 WBCS-AP WEZW-PM WEZW-FM
6 WEZW-FM WEMP-AM WBCS-FM
7 WLPX-FM WLPX-FM WLPX-FM
8 WIMP -AM WBCS-FM WOFM-FM
9 WFMR-FM WQFM-FM WZUU-AM

10 WKTI-FM WNUW-FM WIMP -AM

WTMJ-AM
WISN-AM
WOKS -AM
WEZW-FM
WBCS-FM
WZUU-FM
WLP X -FM
WQFM -FM
WKTI -FM
WZUU-AM

90

Milwaukee
OIN '79 Market Overview

0cc The Expanded Sample Frame was introduced to Milwaukee in this survey,

Lu
CI- and as a result the 12-34 year old diary returns improved. Arbltron was suc-
 cessful in getting homes not listed in the directory into the sample - almost 30%
0 of the in -tab diaries came back from ESF homes, but Arbitron projected that

F only 22% of the metro consisted of homes with unlisted numbers.
The perennial leader in Milwaukee is P/A WTMJ, which remained atop the

cc market but saw its 12+ share slip again for the third straight book. WTMJ's
CC share of the 25-54 audience slipped somewhat, but is still tops in this demo-

graphic. The station cut back slightly on its outside advertising, spending more
on TV but less on busboards and billboards.

Number two among the 12+ and 25-54 demos is PA WISN. WISN utilized
TV exclusively for its outside advertising but spent less on the campaign than in
previous surveys. Besides the strength in the 25-54 category, WISN maintained
a viable niche among young adults, ranking second with persons 18-34.

There is a new presence on the Beautiful Music scene. WXJY debuted with
a 12+ share of 2.3, which is close to the drop in the total audience of BM
leader WEZW. It may bear watching future results to see if WXJY can nibble
further into WEZW's audience.

The rock arena saw some interesting positioning in the fall survey. WZUU-
FM, the former Top 40 leader, dropped more than two shares and has been
passed by WLPX, the top AOR station. WLPX remains the leading station among
adults 18-34, but WZUU-FM slipped in this demo and among teens. As WZUU-
FM slipped, Top 40 WOKY looked better by comparison and became the high-
est -ranked station in the format. WZUU-FM was revising its musical approach
somewhat, mixing in more oldies and fewer hard -sounding records, while WOKY
was opening itself to playing more of the newer music. Besides WLPX, AOR
station WQFM also became more popular, perhaps due to an extensive TV
campaign.

Country station WBCS-FM gained a share, largely due to an increase among
adults 25-54 and 35-64. WBCS-FM spent $10,000 in TV advertising to reach
and influence its target audience.

Mf, 3-7pm
1 WTMJ-AM
2 WISN-AM
3 WEZW-FM
4 WZUU-AF
5 WOKY-AM
6 WICS-AF
7 WLPX-FM
8 WEMP-AM
9 WFMR-FM

10 WKTI-FM

WTMJ -AM
WEZW-FM
WOKS -AM

WLP X -FM
W IS N -All
WZ UU -FM
WEMP -AM
WNU W -FM
WBC S -FM
WKTI -FM

WTMJ -AM
WEZW -FM
WISH -AM
WLPX-FM
WZUU-FM
WOKS -AM
WBC S -FM
WQFM-FH
WFMR-FM
WEMP -AM

WTMJ-AM
WEZW-FM
WLPX-FM
WISN-AM
WBCS-FM
WOKS -AM
WZUU-FM
WQFM-FM
WKTI-FM
WFMR-FM

Teams
1.1-S,Mm4MdMgrn
POP(00): 1564

MAW OIN '78 AIM '79 OIN '79

1 WZUU-AF
2 WOKS -AM
3 WLPX-FM

WLPX-FM
WZUU-FM
WOKS -AM

WZUU-FM
WLPX-FM
WOKS -AM

WLPX-FM
WOKY-AM
WZUU-FM

1.1.F, 8.10am
1 WZUU-AF W2 UU-FM WZUU-FN WOKS' -AM
2 WOKT-AM WOKS -AM WOKS -AM WLPX-PM
3 WLPX-FM WLPX-FM WLPX-FM WZUU-PM

M -F, 3-7pm

1 WZIJU-AF WLPX-FM WZUU-FM WLPX-FM
2 WOKS -AN WOKS -AM WOKY-AM WZUU-FM
3 WLPX -FM WZUU-FM WLPX-FM WOKY-AM

Adults 18-34
M -S, Sam -Midnight
POP (00 ): 4210

ANA 0/N '78 AIM '79 0/N '79
1 WISN-AM
2 WZUU-AF
3 WLPX-FM
4 WTMJ-AM
5 WOKS -AM
6 WKTI -FM
7 WBCS-AF
8 WEZW-FM
9 WQFM-Flt

10 WFMR-FM

WLPX-FM WLPX-FM WLPX-FM
WZUU-FM WISH -AM WISH -AM
WISH -AM WZUU-FM WQFM-FM
WOKY-AM WQFM-FM WZUU-FM
WTMJ -AM WEZW-I'M WTMJ -AM
WQFM-FM WOKY -AM WOKS -AM
WEZW-FM WTMJ -AM WBCS-FM
WKTI -FM WIC S -FM WEZW -FM
WBCS-FM WITI-FM WETI-FM
WZMF -FM WLUM-FM WLUM-FM

M.F. 8-10am
I WZUU-AF
2 WISN-AM
3 WOKY-AM
4 WTMJ-AM
5 WLPX-PM
6 WBCS-AF
7 WEZW-FM
8 Inn -FM
9 WQFM-FM

10 WEMP-AM

WOKS -AM WZUU-FM WZUU-FM
WISN-AM WISN-AM WLPX-FM
WZUU-FM WOKY-AM WISN-AM
WTMJ-AM WLPX-FM WTMJ-AM
WLPX-FM WQFM-FM WQFM-FM
WQFM-FM WTMJ-AM WOKS -AM
WBCS-FM WEZW-FM WBCS-FM
WEZW-FM WIICS-FM WKTI-FM
WKTI-FM WKTI-FM WZUU-AM
WEMP-AM WZUU-AM WEZW-FM

(Note WTKM-AM &FM are totally simulcast during the entire daytime sche- M.C34pm
1 WISH -AM
2 WLPX-FM
3 W200 -AF
4 WTMJ-AM
5 WOKS -AM
6 WBCS-AF
7 WEZW-FM
8 WQFM-FM
9 WKTI -FM

10 WFMR-FM

WLPX-FM WLPX-FM WLPX-FM
WOKY-AM WISH -AM WISN-AM
WZUU-FM WZUU-FM WQFM-FM
WISN-AM WOKS -AM WZUU-FM
WIZ W -FM WQFM-FM WEZW -FM
WTMJ -AM WEZW -FM WBC S -PM
WQFM-FM WTMJ-AM WOKS -AM
MITI -FM WBCS-FM WTMJ -AM
WZMF-FM WETS -FM WITI-FM
WAWA -AM WLUM-FM WLUM-FM

Adults 25-54
M-S,8arnaNdnIght

POP(00): 5584
AW78 01P4 '78 AM '79 OIN '79

1 WTMJ-AM
2 WISH -AM
3 WICS-AF
4 WEZW-FM
5 WOKS -AM
6 WZUU-AF
7 WEMP-AM
8 WFMR-FM
9 WHEW -FM

10 WKT/ -FM

M -F, 9-10am

1 WTMJ-AM
2 WISN-AM
3 WOKS -AM
4 WBCS-AF
5 WZUU-AF
6 WEMP-AM
7 WEZW-FH
8 WFMR-FM
9 WHEW -FM

10 WLPX-FM

WTMJ -AM
WISH -AM
WRZW -FM
won -An
WIMP -AM
WBCS-FM
WHOM -FM
WZUU-FM
WFMR-FM
WLPX-FM

WTMJ -AM WTMJ -AM
WEZW -FM WISN-AM
WISN-AM WEZW-FM
WIC S -FM WBC S -FM
WZUU-PM WOKS -AM
WOKY-AM WZUU-FM
WFMR-FM WQ1PM-F11

X -FM WET I -F/4
VQFM-FM WFMR-FM
WBCS-AM WZUU-AM

WTMJ -AM
WISN-AM
WOES -AM
WIMP -AM
WEZW-FM
WBC S -FM
WZUU-FM
WNEW-FM
WZUU-AM
WFMR-FM

WTMJ -AM
WISN-AM
WZUU-FM
WOKS -AM
WS CS -FM
WEZW -FM
WFMR-FM
WZUU-AM
WQ FM -FM
WBCS-AM

WTMJ -AM
WISH -AM
WBCS-PM
WOKY -AM
WEZW -FM
WZUU-FM
WQFM-FM
WZUU-AM
WETS -FM
WBC S -AM

1.1-F, 3-7pm

1 WTMJ-AM
2 WBCS -A F
3 WISN-AM
4 WEZW-FM
5 WOKS -AM
6 W EMP-AM
7 WFMR-FM
8 WZUU-AF
9 WNUW-FM

10 WKTI-FM

WTMJ -AM
WISN-AM
WEZW-FM
WEMP -AM
WOKY-AM
WBC S -FM
WNUW-FM
WZ UU -FM
WFMR-F),
wYT1-P"

WTMJ -AM
WEZW -FM
WISH -AM
WB CS -FM
WORT -AM
WZUU-FM
WLP K -FM
WFMR-FM
WIMP -AM
WBCS-,,M

WTMJ -AM
WEZW -FM
WISN-AM
WBC S -FM
WOKY-AM
WZUU-FM
WQFM-FM
WFMR-FM
WKTI -FM
WLP X -FM

Total 12+
41-S,Sam-laldnight
POP(00): 11772

Cume Persons TrendslRankings

AM '78 OIN '78 AIM '79 OIN '79

1 WTMJ-AM 4295 WTMJ-AM 4487 WTMJ-AM 4347 WTMJ-AM 4285
2 WISH -AM 3377 WISH -AM 3127 WISN-AM 3721 WISN-AM 3491
3 WOKS -AM 3193 WOKS -AM 3096 WOKY-AM 2888 WOKS -AM 2863
4 VZUU-AF 2916 WZUU-FM 2375 WZUU-FH 2685 WEZW-FM 2371
5 WLPX-FM 1945 WEZW-FM 2298 WEZW -FM 2383 WLPX-FM 2151
6 WEZW-FM 1841 WLPX-FM 2294 WLPX-FM 2176 WZUU-FM 201 6
7 WBCS-AF 1800 WKTI -FM 1457 WBCS -FM 146 1 WBCS-FM 161 7
8 WETS -FM 1465 WER1P -AM 131 6 WQFM-FM 1252 WQFM-FM 1501
9 WIMP -AM 1062 WBC S -FM 1160 WKTI -FM 1150 WKTI-FM 1368

10 WFMR-FM 101 5 WQFM-FM 1089 WNUW-FM 1003 WZUU-AM 918



Milwaukee
61-F,43-10am

1 WTMJ -AM
2 WISE -AM
3 HOLY -AM
4 WZUU -A F
5 WB CS -A F
6 WLPX-FM
7 WEZW-FM
8 WKTI -FM
9 WEMP -AM

10 WQFM-FM

Continued

WTMJ -AM WTMJ -AM WTMJ -AM
WISH -AM WISE -AM WISN-AM
WOKY -AM GORY -AM WORT -AM
WZUU-FM WZUU-FM WEZW -FM
WEZW -FM WEZW-FM WLPX-FM
WLPX-FM WLPX-FM WZUU-FM
WBC S -FM WBC S -FM WIC S -FM
WQFM-FM WQFM-FM WQFM-FM
WEMP -AM WKTI -FM WKTI -FM
WKTI -FM WEMP -AM WZUU-AM

19-F, 3-7pm
1 WTMJ -AM
2 WZUU-AF
3 W IS N -AM
4 WOKY-AM
5 WLP X -FM
6 WBCS -A F
7 WEZW-FM
8 WKTI -FM
9 WPMR-FM

80 HEMP -AM

WTMJ -AM
WO KY -AM

W IS N -AM

WLPX-FM
WZUU-FM
WEZW-FM
WKTI -FM
WBC S -FM
WEM P -AM

WNUW-FM

WTMJ -AM
W IS N -AM
WOKY -AM
WZ UU-FM
WEZW-FM
WLPX-FM
WBC S -FM
WQ FM - FM
WET! -FM

WTMJ -AM
WIS N -AM
WLPX-FM
WEZW -FM
WOKY -AM
WBC S -FM
WZUU-FM
WQFM-FM
WKTI -FM
WBCS-AM

Teens
M -S, Sam -Midnight
POF (00): 1564

AIM '78 OIN '78 AIM '79 0/N '79
1 WZ 111J -AF WLPX-FM W2 UU-FM WLPX-FM
2 WOKY-AM WZUU-FM WLP X -FM WOKY-AM
3 VLP X -FM WOKY-AM WOKY-AM WZUU-FM

11-F,6-19arn
1 WZUU-AF
2 WOKY-AM
3 WLPX-FM

M -F, 3-7pm

1 WZUU-AF
2 WOKY-AM
3 WLP X -FM

WO KY -AM

WZ UU -FM
WLP X -FM

WLP X -FM
WZUU-FM
WOKY -AM

WZUU-FM
WOKY-AM
WLP X -FM

WZUU-FM
WOKY-AM
WLP X -FM

WLP X -FM
WOKY -AM
 UU-FM

WLPX-FM
WOKY -All
WZUU-FM

Adults 18-34
MS, earn -Midnight
POP (00 ): 4210

AIM '78 OIN '78 AIM '79 OIN '79

1 WZUU-AF
2 WORT -AM
3 WISN-AM
4 WLPX-FM
5 WTMJ -AM
6 WKTI -FM
7 WQFM-FM
8 MS CS -AF
9 WEZW-FM

10 WR KR -FM

WOKY -AM
WLP X -FM

UU-FM
W IS N -AM
WIMJ -AM
WET! -FM
WQFPI-FM
WZMF -FM
WEZW-FM
WBC S -FM

WZ MI -FM

WLPX-FM
HOLY -AM
WTMJ -AM
WQ FM -FM
WKTI -FM
WBC S -FM
WNUW-FM
WEZW -FM

WLPX-FM
WOKY -AM
HIS N -AM
 UU-FM
WTMJ -AM
WQ FM -FM

WETS -FM
WZUU-AM
WEZW -FM
WBC S -FM

911-F, 8-10am
1 WZUU-AF WOKY -AM WISN-AM WLP X -FM
2 WOKY-AM W IS N -AM WZUU-FM WZUU-FM
3 WISN-AM WZ UU -FM WOKY-AM WQFM-FM
4 WLPX-FM WT14J -AM WLPX-FM WISII-AM
5 WTMJ -AM WLP X -FM WQFM-FM WOKY-AM
6 WKT I -FM WQFM-FM WTMJ -AM WTMJ -AM
7 WQFM-FM WKT I -FM WBC S -FM WKT I -FM
8 WBCS-AF WEZW-FM WKTI -FM WZUU-AM
9 WEZW-FM WBCS -FM WZUU-AM WB CS -FM

10 WIER-FM WZMF-FM WEZW-FM WB CS -AM
11,1-F, 3-7pm

1 WZUU-AF
2 W ISM -AM
3 WOKY -AM
4 WLP X -FM
5 WKTI -FM
6 WTMJ-AM
7 WB CS -AF
8 WQFM-FM
9 WHIM -FM

10 WFMR-FM

WOKT-AM WLPX-FM WLPX-FM
WLP S -FM WZUU-FM WQFM-FM
WISE -AM WISN-AM WISN-AM
VZUU-FM WOKY-AM WZUU-FM
WKTI -FM WM-FM WOKY-AM
WTMJ-AM WTMJ -AM WETS -FM
WQFM-FM WBC S -FM WTMJ -AM
WZMF -FM WKTI -FM WBCS-FM
WEZW-FM WNUW-FM WEZW-FM
WBCS-FM WEZW -FM WZUU-AM

Adults 25-54
earn -Midnight

POP (00 ): 55P4
AIM '711 0111 79 NM '79 011179

1 W7M3 -AM WM J -AM 11111.1 -AM liT11./ -AM
2 WISN-A/4 W IS N -All W IS N -AM WISH -AM
3 WOKY-AM WO KY -AM WONT -AM VOLT -AM
4 WBCS -A F VEZW-FM VEZW -FM WEZW-FM
5 WZUU-A F HEMP -AM WZOII-FM VICS-FM
6 lin W-FI, WZ UU -FM IOUS-FP SIZU13-171
7 HEMP -AM WECS-FM WLPX-FM WETS -FM
8 WFMR-FM WNUW-F1( HEMP -AM VLPI-FM
9 WKTI -FM WKTI -FM WBCS-AM VQFH-FM

10 WLPX-FM WLPX-FM WQFM-FM WFM1t-PPI

1A -F, 8-I Own

1 WTMJ -AM VTMJ-AM WISM-AM WM. J -AM
2 W ISN-AM WISN-AM 17TMJ -AM WISE -AM
3 WORT -Ali HOLY -AM HOLY -AM VOKY-AM
4 WZUU -A F WEZW -MI WZOO-FM WECS-FM
5 WB CS -AF WIC S -FM WEZW -FM WEZW-FM
6 WEM P -AM WFTIP -AM WE C S -FM WZ MI -FM
7 WE2W -FM W21.111 -FM WLPX-FM storr-PM
B WFMR-Ftl WIEUW-FM HEMP -AM WECS-AM
9 WETS -FM WETS -FM MICS-AM VLF X -FM

10 WMIW-F71 WPM R -FM IiZEU-AM WETI-FM
IA -F, 3-7pm

1 WTMJ-AM WTMJ -AM W111.1 -AM WTMJ -AM
2 WISH -AM WIS N -AM WISM-AM WISE -AM
3 WBCS-AF WOKY-AM WEZ W -FM WBCS-FM
4 WORT -Alf WEZW-FM VOLT -AM WEZW-FN
5 WZUU-AF HEMP -AM WBCS-FM WORT -AM
6 WEZW-FH WBCS-FM. WZ UU-FM HZ Illl-FM
7 WEMP-AM WNUW-FM WLPX-FM VQFM-FM
8 WFMR-FM WZUU-FM HEMP -AM WFMR-FM
9 WETS -FM WLPX-FM WE CS -A11 WLPX-P.M

10 WNUW-FM GET I -FM WQFM-FM WETI-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Bend, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.



92

cn
Minneapolis -
St. Paul

METRO RANK
cc

2
cr OIN '79 Market Overview
cn When you glance at the multi -book trends for Min -

z neapolis youll note that the 0/N '79 shares for WCCO
are down from previous surveys. Is the giant of the

cc
cc upper Midwest on its last legs? Hardly. During most

cc*0 of this sweep the station's regular air staff was on
strike - and WCCO is still far and away the top sta-
tion in the Twin Cities; after a bad book it still has
a share of more than 22% of the market. The A/M '80
results will tell if the audience reception to the strik-
ing personalities is as favorable as it was before the
strike. Some stations appeared to profit from WCCO's
temporary difficulty. Several Pop/Adult stations gar-
nering better numbers in this book include KSTP-
AM, KSTP-FM, and WWTC. KSTP-FM increased
more than four shares to become the number two sta-
tion in the metro, and boosted its standing among
25-54 adults 50% to pick up some of the share
WCCO lost in this demo. WCCO still leads KSTP-
FM by more than 10 share points in this category.
WWTC increased its 25-54 share 1000%, moving
from less than one-half percent of the target to more
than 3% of the demographic. KSTP-AM boosted its
share of 25-54 persons 50% over the spring book,
and siphoned off some 35+ listeners also. The
A/M '80 results may give us some clues as to
whether these stations can hold the loyalty of their
newly -acquired listeners.

Two stations with different formats scored well
in the fall. Beautiful Music KEEY-FM gained more
than a full share, and Country WDGY moved up well
also. Both stations proved popular among persons
35+ in this survey. KEEY-FM used an outside ad
campaign that focused on TV and billboards. The
WDGY effort made use of a higher ad budget for this
book. Another factor that might have helped WDGY
was carrying Vikings football games for five weeks,
when WCCO personnel were on strike.

Doubleday's stations, KDWB-AM and FM (no
longer simulcast), suffered losses in overall audience,
mainly attributable to teen defections away from the
Top 40 stations. The 18-34 appeal of these proper-
ties remained stable.

The AOR success story in the Twin Cities this
survey is simulcast stations KORS-AMIFM. Not only
were they able to increase their hold on the top spot
among 18-34 adults, but they were also able to in-
crease their teen share by 66%.

(Note: Stations WIXK-AM&FM are totally simul-
cast during the entire daytime broadcast schedule of
the AM station. Stations KQRS-AM&FM are totally
simulcast 24 hours per day.)

AveragePersons124-ShansTrends
Monday -Sunday. Gam -Midnight

POP(00): 16949
OfN A/M '79

1 WCCO-AM 28.7 WCCO-AM
2 KEEY-FM 6.4 KQRS-FM
3 WCCO-FM 6.1 KSTP-FM
4 KDWB-AM 5.4 WAYL -FM
5 KQRS -FM 5.3 KEEY-FM
6 WAYL -FM 5.1 WCCO-FM
7 K ST P -FM 5.0 WI/CY-AM
8 KSTP-AM 4.9 ICDWB -AM
9 WDGY -AM 4 . 6 KST P -AM

10 KDWB -FM 3.2 KDWB -FM
II KFMX-FM 2.6 WAYL -AM
12 KR SI -AM 2 . 1 WLOL -FM
13 WAYL -AM 1.7 KFMX -FM
14 WWTC -AM 1.7 KQRS -AM
15 WLOL -FM 1.5 KRS I -AM
16 KTCR-F11 1.5 KEE Y -AM
17 KEEY-AM 1.5 KTCR-FM
18 KQRS -AM 1 . 4 KTCR -AM
19 WRRD-AM 0.7 WWTC-AM
20 KTC R -AM 0.3 WM IN -AM
21 KNOF-FM 0.3 WI XK -AM
22
23

OIN '79

30.6 WCC 0-AM9.412 2 . 5
6.7 KST It-FM(114110. 5
6.1 KQRS -FMIA) 8.7
6.0 KEE Y-FM(9911 7.1
6.0 WDGY-AMIC) 6.7
5.8 WC C 0-FM(PA) 4.9
5.7 WA YL -F MOM% 4 . 9
5.1 K ST P-AMOM4 4.2
3.3 KDWB -AMU% 3.5
3.2 1CD WB -F )109 2 . 6
2.0 WWTC -A110141 2.6
1.9 WLOL-FMIA) 1.9
1 . 9 WA YL -AM 1114) 1 . 8
1.2 KTCR-FMICI 1.6
1.1 KQ RS -AMA> 1.3
1.0 WMIN-AM0149 1.2
1.0 KFMX-FMIDI 1.1
0.9 KTWN-FMIA1 0.9
0.6 KRS I -AMIG) 0.8
0.5 KEE Y-AM911:9 0.6
0.4 WRRD-AMP 0.4

W I XK -AMMAI 0. 3
Win-FM(8A) 0.2

Average Persons Trends/Rankings
Total 12 I
PA -S, Gam -Midnight

POP (00 ): 16949
ON '78 AN '79 001'79

1 WC CO -AM 738 WC C 0 -AM 809 WCCO-AM 587
2 KEEY-FM 165 KQRS-FM 177 KST P -FM 273
3 WCCO-FM 156 KSTP-FM 161 KQRS -FM 227
4 KDWB-AM 139 WA YL -FM 158 KEE Y -FM 186
5 KQRS-FM 137 KEE Y -F /I 1511 WDGY -AM 174
6 WAYL -FM 132 WCCO-FM 154 WCCO-F11 128
7 KSTP-FM 129 WDCY -AM 151 WAYL -F11 128

K ST P -AM 127 KDWB -AM 134 KSTP-AM 111
9 WDGY -AM 118 KSTP-AM 88 KDWB -AM 92

10 KDWB-FM 83 KDWB -FM 84 KDWB -FM 69
M -F, 6-10am

I WCCO-AM
2 WCCO-FM
3 K ST P -AM
4 KEFY-FM
5 KDWB -AM
6 WDCY -AM
7 KQRS-FM
8 KSTP-FM
9 WAYL-FM

10 KDWB-FM

WC CO -AM
WCCO-FM
EST P -FM
WDGY-AM
KORS -FM
KDWB -AM
KEE Y -FM
KSTP-AM
WA YL -FM
KDWB-FM

WC C O -AM

K ST P -FM
KQRS-FM
LIMY -AM
KEE Y -FM
WC CO -FM
KIT P -AM
WA YL -FM
KDWB -AM
KDWB -FM

1A -F, 3.7pm

1 WCCO-A11
2 KEEY-FM
3 WCCO-FM
4 KST P -FM
5 KQRS-FM
6 WAYL-FM
7 KDWB-AM
8 KSTP-AM
9 WDGY -AM

10 KDWB -FM

WC CO -AM
KQRS -FM
KIT P -FM
WDGY-AM
KEE Y -FM
WA YL -FM
ROWS -AM
WC CO -FM
KST P -AM
KDWB -FM

WC C 0 -AM

KIT P -FM
KQRS -FM
WDGY-AM
KEE Y -FM
WAYL -FM
WC CO -FM
KIT P -AM
KDWB -AM
KDWB -FM

Teens
MS, Gam -Midnight

POP(00): 2191
001'76 AIM '79 01N'79

1 KDWB-AM
2 KDWB -FM
3 KQRS -FM

1C04/11 -AM
KDWB -FM
KQRS -FM

KQRS -FM
KDWB -AM
KDWB -FM

11.4+,8-10am
1 KDWB-AM
2 KDWB-FM
3 WCCO-FM

KDWB -AM
KDWB -FM
KQRS -FM

KQRS -FM
KDWB -AM
KDWB -FM

1:1-F, 3.7pm
1 KDWB-FM 1CDWB -FM
2 KD WB -AM KDWB -AM
31:ORS-FM KQRS -FM

KQRS-FM
KDWB -AM
KDWB -FM

Adults 18-34
41-S, Gam -Midnight

POP (00 ): 7024
13/111'78 NM '79 01N'79

1 WCCO-AM
2 KQRS -FM
3 KST P -AM
4 WCCO-FM
5 KST P -FM
6 KDWB-AM
7 WDGY -AM
8 KEE Y -FM
9 KFMX -FM

10 WLOL -FM

WC C 0 -AM

KQRS -FM
KIT P -FM
WCC 0 -FM
WDGY-AM
K ST P -AM
KEE Y -FM
KDWB -AM
WLOL-FM
WAYL -FM

KSTP-FM
KQRS-FM
WC C O -FM
WCCO-AM
WDCY -AM
KSTP-AM
WWTC -AM
1CDW B -AM

KEE Y -FM
KIWI -FM

111-F, 8-1 Oam

1 WCCO-AM
2 KST P -AM
3 WCCO-FM
4 KQRS-FM
5 K ST P -FM
6 KDWB-AM
7 WDCY -AM
8 KEEY-FM
9 KFMX -FM

10 WLOL -FM

WCC 0 -AM
KIT P -FM
KQRS -FM
KST P -AM
WCC 0 -FM
WDCY-AM
KEE Y -FM
KDWB -AM
WLOL-FM
KFMX-FM

KST P -FM
KQRS -FM
WCC 0 -AM
WCC 0 -FM
KSTP-AM
WDGY-AM
KDWB -AM
WWTC -AM
KEE Y -FM
KDWB -FM

1A -F, 3.7pm

1 KSTP-AM KQRS -FM KSTP-PM
2 WCCO-AM KSTP-FM KQRS-PM
3 KQRS -FM WCCO-AM KSTP-AM
4 WCCO-PM WCCO-FM WCCO-FM
5 KSTP-FM WDGY-AM WDGY-AM
6 KDWB -AM KSTP-AM WCCO-AM
7 KEEY-FM KEE Y -FM WWTC -AM
8 WDGY -AM KDWB-AM KDWB -AM
9 KRSI -AM WLOL-FM KDWB -FM

10 KFMX-FM KFMX-FM KEE Y -FM

Adults 25-54
1:1-S, Nam -Midnight

POP ( 00 ): 8205
001'78 AIM '79 0/N '79

1 WCCO-AM
2 ICE EY-FM
3 WCCO-FM
4 WDGY -AM
5 KSTP-FM
6 WAYL -FM
7 K ST P -AM
8 KQRS-FM
9 KDWB-AM

10 KRSI -AM

WC CO -AM
KIT P-17/1
WDGY -AM
KEE Y -FM
WC CO -FM
WA YL -FM
KSTP-AM
KQRS -FM
KDWB -AM
WA YL -AM

WCC 0 -AM
KSTP-FM
KEE Y -Fm
WDGY-AM
WCC 0 -FM
WA YL -FM
KQRS-FM
KST P -AM
WWTC -AM
KTCR-FM

M -F, 6-10am

1 WCCO-AM
2 WCCO-FM
3 KEE Y -FM
4 K ST P -AM
5 WDGY -AM
6 KST P -FM
7 KQRS -FM
8 KDWB-AM
9 WAYL -FM

10 WWTC -AM

WC C 0-Att
KSTP-FM
WC C 0 -FM
WDGY -AM
KEE Y -FM
KSTP-AM
WA YL -FM
KDWB -AM
KFMX-Ft1
WA YL -AM

WC C O -AM

KSTP-FM
WDGY -AM
WCCO-FM
KEE Y -FM
KIT P -AM
KQRS -FM
WA YL -FM
WIPTC -AM
KDWB -AM

91-F, 3.7pm

1 WCCO-AM
2 KEEY-FM
3 WDCY -AM
4 WCCO-FM
5 K ST P -FM
6 WAYL -FM
7 KST P -AM
8 KQRS-FM
9 KS WB -AM

I0 KRSI -AM

WC C O -AM

WDCY-AM
KST P -FM
WCC 0 -FM
KEE Y -FM
WAYL -FM
KSTP-AH
KQRS -FM
KDWB -AM
wAYL -AM

WC CO -AM

K ST P -FM
WDGY-AM
WC CO -FM
KEE Y -FM
KQRS -FM
WA YL -FM
KIT P -AM
WWTC -AM
WA YL -AM

Cume Persons Trends/Rankings
Total 12+

m -s, 8am-Midnight

POP (00 ) : 16949
0/91'78 AM '79 OIN '79

1 WCCO-AM 8782 WCCO-AM 9337 WC CO -AM 7719
2 KSTP-AM 374 7 KDWB -AM 3300 KSTP-FM 351 5
3 KDWB-AM 3659 WCCO-FM 3155 WDGY-AM 3294
4 WCCO-F11 2867 WA YL -FM 2555 KQRS -FM 3224
5 WDGY -AM 2498 KSTP-AM 2483 KST P -AM 3171
6 KE EY-FM 2288 KST P -FM 2462 KFEY-FM 2739
7 KQRS -FM 2274 WDCY -AM 2433 KDWB -AM 2684
8 KDWB-FM 2167 KQRS-PM 2406 WCCO-FM 2644
9 KSTP-FM 2143 KEE Y -FM 2321 1CDWB -FM 201 9

10 WAYL -FM 1810 KDWB -FM 1932 WA YL -FM 2009
1:1-F, 8-10am

1 WCCO-AM
2 K ST P -AM
3 KDWB-AM
4 WCCO-FM
5 KQRS -FM
6 WDGY -AM
7 KEE Y -F11

KSTP-FM
9 KDWB -FM

10 WAYL -FM

WC C O -AM

KDWB -AM
WCC 0 -FM
KQRS -FM
KSTP-AM
KIT P -FM
WDGY -AM
KEE Y -FM
WAYL -FM
1CDWB -FM

WC C O -AM

KSTP-FM
KQRS -FM
KST P -AM
KDWB -AM
WDGY-AM
WCCO-FM
KFE Y -FM
WAYL -FM
KDWB-FM

1A -F, 3.7pm

1 WCCO-AM
2 KDWB-AM
3 KSTP-AM
4 WCCO-FM
5 KQRS -FM
6 KEFY-FM
7 WDGY -AM
8 KSTP-FM
9 KDWB -FM

10 WAYL-FM

WC C 0 -AM
KDWB -AM
KQRS -FM
KSTP-FM
WCCO-FM
WDGY-AM
KSTP-AM
KEE Y -FM
WAYL -FM
KDWB -FM

WCC 0 -AM
KQRS -FM
KIT P -FM

KIT P -AM
KEE Y -FM
KDWB -AM
WCCO-FM
WA YL -FM
KDWB -FM

Teens
m-S,8am-PAIdnight

POP (00 ): 2191

OIN '78 NM '79 0/N '79

1 KDWB -AM
2 KDWB-F11
3 KSTP-AM

KDWB -AM
KDWB-FM
WCCO-AM

KQRS -FM
KDWB -AM
KDWB -FM

1:1-F, 8-10am
1 KDWB -AM
2 IID WE -FM
3 KSTP-AM

(OWE -AM
KQRS -FM
WC C 0-AH

KQRS -FM
KDWB -AM
KDWB -FM

kl-F, 3-7pm
1 KDWB-AM
2 KDWB -FM
3 KSTP-AM

KDWB-AM
KDWB -FM
KQRS -FM

KQRS -FM
KDWB -AM
KDWB-FM

Adults 18-34

41-S, Barn -Midnight

POP (00 ): 7024
OIN '78 AIM '79 OIN '79

1 WCCO-AM
2 KSTP-AM
3 KDWB -AM
4 WCCO-FM
5 KQRS -FM
6 KSTP-FM
7 WI/CY-AM
8 KQRS -AM
9 KDWB -FM

10 KFMX -FM

WC C 0 -AM
KSTP-FM
KSTP-AM
WC C 0 -FM
KDWB -AM
KQRS -FM
WDGY-AM
WLOL-FM
RDWB-FM
KEE Y -FM

KSTP-FM
KQRS -FM
WCCO-AM
KIT P -AM
WCC 0 -FM
WDGY-AM
KDWB -AM
KDWB -FM
WL0L-FM
KEE Y -FM

41-F, 8-10am

1 WCCO-AM
2 KSTP-AM
3 WCCO-FM
4 KQRS -FM
5 KDWB -AM
6 KST P -FM
7 WDGY -AM
8 KQRS -AM
9 KEEY-FM

10 OWE -FM

WC C 0 -AM
KSTP-AM
K ST P -FM
KQRS -FM
KDWB -AM
WC C O -FM
WDCY-AM
WLOL-FM
ROWE -FM
KEE Y -FM

KIT P -FM
KIT P -AM
KQRS-FM
WC C O -AM

WCCO-FM
KDWB-AM
WDCY -AM
KEE Y -FM
WLOL-FM
KDWB -FM

1/1-F, 3.7pm
1 KSTP-AM WCCO-AM KQRS-PM
2 WCCO-AM KQRS-PM KST P -FM
3 KDWB -AM KST P -FM KSTP-AM
4 KQRS-PM WCCO-FM WDGY-AM
5 WCCO-FM ICST P -A11 WCCO-AM
6 KSTP-PM 1CDWB -AM WCCO-PM
7 WDGY -AM WDGY-AM KDWB -AM
8 KQRS -AM WLOL-FM KDWB -FM
9 KDWB -FM ROWE-FM WLOL-PM

10 KFMX-FM KEE Y -FM WWTC -AM

Continued on Page 117



Arbitrun October/November 1979, MondaySunday
6 AMMidnight, age 12+ METRO Share.
Mpls/St. Paul.
(Estimates subject to limitations in said report.)

Reach a 10.4 share of the Minneapolis/St. Paul Metro Market. We do.

KS95-FM#11 RADIO STATION IN OVER 70
MEASURES OF DAYPART DEMOGRAPHICS:

The latest book says plenty about
KS95-FM (KSTP-FM). It says we're the Twin
Cities station that's just grown from a 6.1 to
a whopping 10.4* percent of the market.
 First Twin Cities FM station to achieve

a 10 share
 #1 music station
 #1 FM station

Oh yes, the one place we're not #1 is in
spot rates.

Need we say more?
For specific demographics, rate card and
information about how KS95-FM can best
reach your market, call John Mayasich or
Tim Monahan at KSTP-FM,1612) 644-9595 or
contact the nearest McGaiiren-Guild office.

1980 KSTP-FM

RIWe were told It couldn't Se done

O We were told that we were too small.

O We were told that It would cost too much.

El We were told that we needed greater distribution.

 We were told that we'd have to change our name.

E1 We were told that we'd have to change our record mailers.

k We were told that we would have to have "heavy weight"
promoters.

 We were told that we had to have lots of full page trade ads.

2 We were told that our identity as a religious company would
prohibit programmers from even listening to our product.

WI We were told that people wouldn't buy clean, positive lyrics.

We were told to forget it.
BUT...

1979 saw us chart two records in the major trades. Now we'll have to admit that
two little records may not seem like much to the big guys, but for us it was quite
an accomplishment. We have learned a lot, made a lot of new friends and now in
1980 we're determined to do it again and again, and maybe even AGAIN.

WORD is NOT just another record company. There's something special about
our music. The next time our white cardboard mailer comes across your desk,
don't toss it in the "for Sunday only" box. Open it up and listen to what may be
our first chart record for 1980.

There's more good music coming from the WORD family of Records & Tapes.

MHO 'myrrh, j SOLID ROCK

WORD, INC. 1 4800 West Waco Drive / Waco, Texas 76710 (817) 772.9589 or 7727650

Always 95 and sunny

BUTTON UP YOUR
LISTENERS WITH

YOUR LOGO!
KMET DOES!

(3
ROC,

CALL ABE SHAPIRO

TOLL FREE AT

(800) 421-6341
IN CALIFORNIA COLLECT

(213) 263-7361
iNcA,0

FREE SAMPLE BUTTON
WHEN YOU SEND YOUR LOGO TO

ONE STOP POSTERS

1001 MONTEREY PASS ROAD
MONTEREY PARK, CALIFORNIA 91754
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Mobile
METRO RANK

OIN '79 Market Overview
After leading the market for the last several

surveys, Top 40 station WKRG-FM has slipped to
the runner-up spot. The new leader is AOR WABB-
FM, which increased its 12+ appeal 70%. Other sta-
tions with success stories in the 0/N '79 results were
WKRG-AM, a Pop/Adult property, and Black -formatted
WGOK.

WABB-FM suffered a major setback in the NM '79
survey but has rebounded strongly with the latest
showing. In the A/M '79 results WABB-FM was sec-
ond among adults 18-34 with roughly a 17% share
of the market. However, in this book it's no contest,
as WABB-FM is favored by almost 30% of the young
adult market. The station used a light TV schedule
and some billboards to promote during this sweep,
and 20,000 bumper stickers were given away to in-
crease visibility on the street. Musically, WABB-FM
switched to more of an AOR base than in the past,
and broadened the music list substantially.

WKRG-FM had an acceptable book even though
the station is no longer tops 12+. It was able to
stop erosion that had been decreasing its numbers
over the last several surveys, and in fact was able
to slightly increase its share of 18-34 adults.

WKRG-AM moved up several notches on the
12+ ladder and now ranks third. The WKRG-AM
demographic appeal is the oldest -skewing among the
leading stations, with the biggest boost in this book
coming from women 35+. WKRG more than doubled
its share of adults 35-64 and is now tops in this
demo category.

Black station WGOK made an improved showing
in the fall survey. Although the station slipped among
its male listeners, teens and women audiences in-
creased on WGOK. 18-34 and 25-54 gains for the
station were consistent, not startling.

Some stations in Mobile did not fare as well as
those cited above. Country stations did not score
well, as demonstrated by the losses incurred by
WKSJ-FM and WUNI. WKSJ-FM's adult audience
dropped by approximately 25%, especially noticeable
in the 18-34 demos. WUNI lost more than half of its
25-54 numbers, leading to the station's 12+ de-
crease.

Beautiful Music WLPR and Dancemusic WBLX
also experienced losses. WLPR's adult numbers de-
clined by one-third, due largely to the almost total
evaporation of the station's good 18-34 showing in
the A/M '79 report. WBLX saw its teen audience
drop by one-third and its young male audience de-
cline by more than 50%.

Average Persons 12+ Share Trends
Monday -Sunday, 6am-Midnight
POP( 00) : 3554

OM '78 AIM '79 OM '79
1

2

3

4

5

6

7

9

In
11
12
13
14
15
16

WK RC -FM
WABB-FM
WLPR-FM
WKRC-AM
WUN1-AM
WBLX-FM
WA EB-AM
WKSJ-FM
WM0E-AM
WCOK-All
WM00-All
WIC SJ-AM
WL IQ -AM
WJLQ-FM
WHSP-FM

19.3
14.9
11.2
9.0
8.6
7.1
6.3
5.9
5.3
5.1
2.4
1.0
1.0
0.8
0.4

WKRC-FM
WBLX-F11
WKSJ-FM
WLP -Ft!
WABB-FM
WUNI -AM
WKRC-A11
WCO K -All
WABB-AM
WMOB-Att
WKSJ-AM
I/MOO-AM
1411SP-FM
W1.10 -AP
WWL

14.7
11.8
11.2
11.0
10.6
9.8
7.1
6.1
5.3
3.9
1.6
1.4
1.4

0.8
0.4

WABB-FM 0117 .8
WKRG-FM ml 16.6
WKRG-AMPA/11 . 2
WKSJ-FM(01 9.3
WLPR-FM Mit 8. 0
WBLX-FM 08 7.9
WGOK-AM 181 7.1
WABB-A11181 5. 4
WUNI-Alt (G) 4 . 5
WM 0 B -A /1 IPA1 2 . 2
WHEP-AMPA) 2 . 2
WK S J -A P ICI 1 .3
WLIQ-Al11R11 O. 6
WWL -AM M 0.6
WM00-AM MU 0. 6
WHSP-FMIRLI O.4

Average Persons Trends/Rankings
Total 12+

M -S, film -Midnight
POP(00): 3554

0/N '78 AIM '79 0/N '79

1 WK RC -FM
2 WABB-FM
3 WLPR-FM
4 WKRG-AM
5 WUNI -AM

98
76
57
46
44

WKRC-Fti
WA LX -FM
WKSJ-FM
WLPR-FM
WABB -FM

72 WABB -FM 95
58 WK RC -FM 89
55 WIC RC -AM 60
54 WKSJ-FM 50
52 WLPR-FM 43

M -F, 8-10am

1 WKRG-FM
2 WK RC -AM
3 WABB-FM
4 WLPR-FM
5 WUNI-AM

WKRC-FM
WKSJ-FM
WUNI-AM
WK RC -AM
WLPR-FM

WKRG-AM
WABB -FM
WKRC-FM
141( SJ

WLPR-FM

Mf.34pm
1 WKRC-FM
2 WABB-FH
3 WLPR-FM
4 WUNI-AM
5 WBLX-FM

WKRG-FM
WASP -FM
WBLX-FM
WLPR-PM
WUNI-AM

WABB-FM.
WKRG-FM
WBLX-FM
WKRG-AM
WLPR-FM

Teens
M -S, Barn -Midnight
POP(00): 515

OIN '78

1 WKRC-FM
2 WABB-FM
3 WARE -AM

A/M '79 OIN '79
WKSC-Ft1
WABB-FM
1.113LX-FM

WABB -FM
MICRO -FM
WBLX-FM

M -F, 8.10am
1 WKRG-FM
2 WABB-FM
3 WABB-AM

WKRG-FM
WABB-FM
WABB -AM

WABB -FM
WKRG-FM
WABB-AM

11-F, 3-7pm
1 WKRC-FM
2 WABB-FM
3 WBLX-FM

WABB-FM
WBLX-FM
WK RC -FM

WKRC-F11
WABB-FM
 LX -FM

Adults 18-34
M -S, Barn -Midnight
POP(00): 1252

OIN '78 AIM '79 OIN '79

1 WKRG-FM
2 WABB-FM
3 WBLX-FM
4 WKSJ-FM
5 WLPR-FM

WKRC-F11
WABB-FM
WBLX-FM
WKSJ-FM
WASP -AM

WABB -FM
 RC -FM
WBLX-FM
WKSJ-FM
WASP -All

M -F, 8-10am
1 WKRC-FM

2 WABB-FM
3 WKSJ-FM
4 WLPR-FM
5 WBLX-FM

WK RC -FM
WABB -FM
WKSJ-FM
WBLX-FM
WUNI-AM

WABB -FM
WKRC-FM
WKSJ-FM
WABB -AM
WBLX-FM

M -F, 3-7pm
1 WKRC-FM
2 WABB-FM
3 WKSJ-FM
4 WLPR-FM
5 WBLX-FM

WABB -FM
WKRC-FM
WBLX-FM
WKSJ-FM
WABB -AM

WABB -FM
WKRC-FM
WBLX-FM
WABB-AM
WKSJ-FM

Adults 25-54
M -S, 6am-Midnight
POP(00): 1640

OIN '78 AIM '79 0/N '79

1 WKRC-FM
2 WUNI-AM
3 WKSJ-FM
4 WLPR-FM
5 WABB-FM

WKSJ-FM
WUNI-AM
WKRG-FM
WBLX-FM
WKRG-AM

WABB-FM
WKRG-FM
WKSJ-FM
WLPR-FM
1./K RC -AM

M -F, 8-10am
1 WUNI -AM

WKRC-FM
3 WKSJ-FM
4 WLPR-FM
5 WKRG-AM

WUNI-AM
WKSJ-FM
WKRG-AM
WKRG-FM
WBLX-FM

WKSJ-FM
WABB -FM
WK RC -FM
WKRC-AM
WLPR-FM

81-8,34pm
1 WKRC-FM
2 WUN.-AM
3 WKSJ-FM
4 WLPR-FM
5 WABB-FM

WUNI-AM
WKSJ-FM
WLPR-FM
WASP -FM
WABB-AM

WK RC-FM
WABB-FM
WKSJ-FM
WBLX-FM
WLPR-FM

Cume Persons Trends/Rankings
Total 12 --
si-s,6am-MiOnight
POP(00): 3554

OIN '78 AIM '79 OIN '79

1 WKRG-FH
2 WA BB -FM
3 WABB-AM
4 WKRG-AM
5 WBLX-FM

1280
1030

82 7
736
600

WK RC -FM
WABB -FM
WBLX-Fl:
WABB-AM
WUNI-AM

1095
776
71 5
696
638

14K RC -FM
WABB-FM
WKRC-AN
WKSJ-FM
WABB -AM

1 2 9 1

1069
784
71 5
693

PA -F, 6-10am

1 WKRC-FM
2 WASP -FM
3 WABB-AM
4 WKRG-AM
S WUNI -AM

WKRC-11)
WIC SJ-FM
WBLX-FM
WABB-All
WKRG-AM

WK12C-FM
WABB -FM
WKRG-All
WKSJ-FM
WBLX-FM

PA -F, 3-7pm
1 WKRC-FP
2 WABB-FM
3 WABB-AM
4 WKRC-All
5 WUNI-AM
Teens
M -S, 8am-Midnight
POP(00): 515

OIN '78

UM RC -FM
WBLX-FM
WABB-FM
WONT -AM
WABB-AM

WKRC-FM
WABB -FM
WBLX-FP
WKSJ-FM
WABB -AM

AIM '79 0)N '79

1 WKRG-Flt
2 WABB-FM
3 WABB-AM

WK RC-FM
WABB-TM
WBLX-FM

WK RC -FM

WABB-FM
WBLX-FM

M -F, 8-10am
1 WKRG-FM
2 WABB-AM
3 WABB-FM

WKRG-FP
WAN/ -F II
WARP -Alf

WKRC-FM
WABB -FM
WBLX-FM

Adults 18-34
MS, Gam -Midnight
POP( 00 ) : 1252

OIN '78 A/M '79 0/N '79
1 WKRC-FM
2 WABB-FM
3 WABB-AM
4 WBLX-FM
5 WKSJ-FM

WKRC-FM WKRG-FM
WABB-FM WABB-FM
WABB -AM WABB-AM
WBLX-FM WKSJ-FM
WKSJ-FM WBLX-FM

IA -F, 8-10am
1 WKRC-FM
2 WABB-FM
3 WABB-AM
4 WBLX-FM
5 WKSJ-FM

WKRG-F11
WABB -FM
WARP -AM
WBLX-FM
WKSJ-FM

WA BB -FM
WKRG-FM
WABB-All
WBLX-FM
14K SJ-FM

PA -F, 3-7pm

1 WKRG-FM
2 WABB-FM
3 WBLX-FM
4 WABB-AM
S WKSJ-FM

RC -FM
WABB-FM
WBLX-FM
WABB -AM
WUNI-AM

WIC RC -FM

WABB-FM
WBLX-FM
WABB-AM
WKSJ-FM

Adults 25-54
Gam -Midnight

POP(00): 1640
OM '78 AIM '79 OIN '79

1 WKRG-FM
2 WABB-FM
3 WK 5J -ft!
4 WUNI-AM
5 WKRG-AM

WKRC-FM
WUNI-AM
WK SJ -Ft!
WA BB -AM
14/(17C -All

WKRG-FM
WABB-FM
WKSJ-FM
WK RC -AM
WABB-AM

M -F, 8-10am
1 WKRC-FM
2 WUNI-AM
3 WKSJ-FM
4 WABB-FM
5 WABB-All

WKSJ-FM
WUNI-AM
WKRG-FM
WKRC-AM
WABB -AM

WKSJ-FM
WK RC-FM
WABB-FM
WKRG-AM
WABB-AM

M -F, 3-7pm
1 WKRG-FM
2 WUNI -AM
3 WKSJ-FM
4 WABB-FM
5 iiKRC-AM

WUNI-All
WKRG-FM
WIC SJ-FM
WBLX-FM
WABB -FM

WKRC-FM
WABB-FM
WKSJ-FM
WLPR-FM
WUNI-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black. BB -Bog Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock. RL-Religious, S -Spanish, T -Talk

M -F, 3-7pm
1 WKRG-FM
2 WABB-FM
3 WABB-AM

WASP -Ft!
WKRC-FM
 LX-Ftt

WK RC -FM
WARE -FM
WBLX-FM
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0/N '79 Market Overview
The results of the 0/N '79 Arbitron sweep are

"beautiful music" to the people at WZEZ, the leading
station in Nashville for the second consecutive book.
This BM -formatted station had a stable book overall -
increasing its share of adults 18-34 but losing a slice
of its 35+ audience. WZEZ is number one among
adults 25-54 and 35-64. Male numbers improved well
in this report. Advertising for WZEZ consisted pri-
marily of TV, busboards, and billboards, with some
newspaper advertising also. Some magazine ads
were also placed in upscale publications.

WSM pulled ahead of WSIX-FM to lead in the
Country contest. The stations are virtually tied for the
runner-up spot among adults 25-54 (behind WZEZ),
with WSM increasing its share in this demo by 50%
while WSIX's numbers declined approximately 25%.
Each station has a 25-54 share of approximately
10%.

There were some interesting developments
among the Top 40 stations. WLAC and WBYQ both
took drops in the 12+ standings, while WWKX
achieved its second consecutive rise. WWKX spent
much less on outside advertising than in the past but
did make adjustments such as lowering the spot load
prior to the survey and running the "Kicks Grand
Giveaway," featuring an hourly winner. On Friday
nights, WWKX also featured play-by-play coverage
of a local high school football team, with station DJ's
serving as "color" announcers. This all appears to
have paid off, as WWKX went from about 4% of the
18-34 adults to approximately 11% in this report.
WLAC saw its 18-34 share decrease by more than
25% in this book, along with erosion among the sta-
tion's teen share. WLAC was trying to move towards
a more adult audience by adding more oldies, and
cutting the playlist from 40 to 30. There were some
air shift changes affecting PM drive and the evenings.
Advertising used by WLAC consisted largely of TV
and newspaper ads, with some billboards. Ad budget
was less than used in prior surveys.

A major defection among teens hurt WBYQ's
overall numbers. It didn't help that the station also
lost almost 30% of its 18-34 share in this book, thus
contributing to the 12+ drop. WBYQ was in relative
flux during the sweep, with the PD/OM and GM leav-
ing during the last part of the survey. Mark Damon
was promoted to PD in the midst of the sweep. Three
airshifts were affected by the changes involved. Per-
haps the next book will be a better picture of the true
WBYQ story.

Black WVOL went up almost two shares in this
survey, owing to increases in teens and young adults.
The station rebounded from a poor spring book to
improve its showing among 18-34 and 25-54 adults.

AveragePersons12-1-ShareTrends
Money -Sunday, Gam -Midnight
POP(00): 6655

0/N '78 AIM'79 0/61'79
1 WLAC-AM 10.9 WZFZ-FM 11.3 WZ E Z -FM dahl 1 - 7
2 WSM -AM 9.4 WLAC-AM 9.5 WSM -AM(C) 10.6
3 WSIX-FM 9.1 WSIX-FM P. P WLAC-AM(81 8. 1
4 WKDF-FM 9.0 WKDF-FM 0.6 WS I X-FMIC1 7. 0
5 WZEZ-FM 0.6 WSM -FM 8. 1 WWKX -FM6:6 6. 9
6 WItY0-FM 7.3 WSM -All 7. 9 WVOL-AM(9) 6.4
7 WVOL-AM 5.6 WBYQ-FM 6. 5 WKQB-FthA) 6.0
8 WSM -FM 5.5 WWKX-FM 6.1 WSM -FMIPAI 5.9
9 WMAK-AM 5.2 WHAK-AM 5.0 WAMB -AMMO 5. 6

10 WKDA-AM 3.7 WVOL-AM 4.6 WSI X -AMIPA) 5. 2
11 WWKX-FM ?.6 WSIX-AM 3. 4 WB YQ -FM170 5.0
12 %/SI X -AM 3.4 WAMB-AM 3.3 WKD F-FM1A1 4.7
13 WAMB-AM 3.2 WKDA-AM 3.0 WMA K -AMP) 4.7
14 WKQB-FM 2-9 WKQB-FM 2.0 WKDA -AM(C) 1.9
15 WON S -AM 1-3 WONS-AM 1.4 W DK N -AMC) 1.6
16 14,11113 -All 1.2 143RD -AM 1.2 W 1.0
17 W"TS-FM 1.1 WWOM-AM 1 1 W WC M -A Mau 1.0
If 6/120 -FM 0.8 WOBL-AM 0.4 WM TS -AMC) 0.9
19 Wt/GM-AF 0.7 W1711L-F11 0. 3 W NA H -A MPAI 0.8
20 I/FAH-AM 0.6 WC OR -AMIN) 0. 7
21 WIN L -AM 0.3 WA CC -AMP 0.5
22 WDBL-FM 0.2

There appears to have been a flip-flop among the
AOR stations. WKDF dropped almost 50% of its total
audience while WKQB more than doubled its 12+
share and has now surpassed WKDF. WKQB is the
Superstars station, and it stormed to nearly a 100%
increase in its 18-34 share, while WKDF's 18-34
share diminished by almost 45%. WKDF still leads
WKQB in the 18-34 race, but the margin is barely
more than a share point. For advertising, WKQB used
many billboards and small amounts of TV and news-
paper ads. The station ran commercial -free on Thurs-
days. WKDF maintained a less visible advertising pro-
file, but did run a contest to win either $10,000 or a
Piper Cherokee plane.

Average Persons Trends/Rankings
Total 12
M-S,6am-Midnight
POP(00): 6655

OIN '78 AIM'79 0/N '79

1 WLAC-AM
2 WSM -AM
3 WSI X -Ft!
4 WKDF-FM
5 WZEZ-FN

97
84
81

80
77

WZEZ-Ft'
WLAC-All
WSIX-FM
WKDF-FM
WSM -FM

106
09
02
80
78

WZEZ-FM
WSM -AM
WLAC -AM
WSI X -FM
WWKX -FM

103
93
71

62
61

M -F, 6-10am
I WSM -AM
2 WLAC-AM
2 W SI X -FM
4 WZEZ -FM
5 WKDF-FM

WZEZ -FM
WSM -AM
W S X -Ft!
WLA C -AM
WSM -FM

WSM -AM
WZEZ -FM
WSI X -FM
WLAC-AM
WWKX-FM

91-F, 3-7pm
WLAC-AM

2 WSM -A11
3 WKDF-F1'
4 WZEZ-F1'
5 6ISI X -FM

WKDF-F!!
WLAC-AM
147. EZ

WSH -FM
WS I X -FM

WZEZ-FM
WSM -AM
WLAC-AM
WWKX -FM
WKCB-FM

Teens
NI-S,6am-AlldnIght

POP (00) : P28

OIN'78 AIM'79 OIN'79

1 WLAC-A1-1
2 WKDF-FM
3 WVOL -AM

WWKX-FM
WLAC-AM
WPYQ-FM

WKQB-FM
WWKX-FM
WLAC-AM

M -F, 6-10am
1 WLAC-AM
2 WKDF-FM
3 140(5 -AM

WWKX -FM
WLAC-AM
WRYe-Fhi

WWKX -FM
WKQB-FM
WLAC-AM

M -F, 3-7pm
1 WLAC-AM
2 WKDF-FN
3 WWKX -FM

WWKX -FM
WLAC-AM
WR YQ -FM

WKQB-FM
WLAC-AM
WWKX -FM

Adults 18-34
M -S, Gam -Midnight

POP (0C ) : 2482
OIN '78 AIM '79 OIN '79

1 WKDF-FM
2 WLAC-At!
3 611170 -FM
4 WS!! -F1'
5 WMA K -All

WKDF-FM
WSM -Fl)
WLAC-AM
1/9 70-F11
11141(X -FM

WSM -FM
WWKX-FM
WKDF-FM
WLAC-AM
141(00 -FM

M -F, 6-10am
1 WLAC-AM
2 WKDF-FM
3 WSM -FM
4 14B 70 -FM
5 WSM -AM

WSM -F1'
WKDF-Ft!
WB YO -F11
1/61( X -FM
WLAC-AM

WSM -FM
WWKX-FM
WSM -All
WLAC-AM
WKDF-FM

M -F, 3-7pm

1 WLAC-AM
2 WKDF-FM
3 WSM -FM
4 WBYQ-FM
S WMAK-AM

WKDF-FM
WSH -FM
WLAC-All
6191'0 -FM
WWI( X -FM

WSM -FM
WKDF-FM
WWKX -FM
WLAC-AM
WVOL-AM

Adults 25-54
M -S, Sam -Midnight

POP(00): 3137
OIN '78 AIM'79 OIN'79

1 WZEZ-FM
2 WSIX-FM
3 WSM -AM
4 WSM -FM
5 WLAC-AM

WZEZ-FM
WSIX-FM
WSM -FM
WLAC-AM
WBYQ-FM

WZEZ-FM
WSIX-FM
WSM -AM
WSM -FM
WLAC-AM

91-F, 6-10am
I WSM -AM
2 WSI X -FM
3 WZEZ -FM
4 WSM -FM
5 WLAC-AM

6/SIX-FM
WZEZ-FM
WSM -AM
WSM -FM
WLAC-AM

WSM -AM
WS/ X -FM
WZEZ-FM
WLAC-AM
WSIX-AM

PA*, 3-7pm
I WSM -AM
2 WLAC-AM
3 WZEZ -FM
4 WSM -FM
5 WSI X -FM

WSM -FM
WZEZ-FM.
WS! X -FM
WLAC-AM
WBYQ-FM

WZEZ-FM
WSM -AM
WSI X -FM
WSM -FM
WLAC-AM

Cume Persons Trends/Rankings
Total 12 -t -

NI -S, earn -Midnight

POP(00): 6655
OIN '78 AIM'79 0/N'79

05

0)

CC

1 WLAC-AM 1823 WLAC-AM 1776 WSM -AM 1847
w

2 WSM -AM 1560 WSM -AM 1326 WLAC-AM 1496 CC
3 WBYQ-FM 1141 WSIX-FM 1067 WZEZ-FM 1163 CO
4 WSIX-FM 1069 WZEZ-FM 1036 WSIX-AM 1140 CD
5 WZEZ -FM 101 7 WB70-FM 982 WWKX-FM 1088

111-F. 6-10am

1 WSM -AM WLAC-AM WSM -AM
2 WLAC-AM WSM -AM WLAC-AM
3 WSIX-FM WSIX-FM WZEZ-FM
4 WBYQ-FM WZEZ-FM WSIX-AM
S WZEZ-FM WBYQ-FM WSIX-FM

M -F, 3-7pm

WLAC-AM
2 WSM -AM
3 W070 -FM
4 WKDF-FM
5 WZEZ -FM

WLAC -AM
WSM -AM

YQ-FM
WZ F.Z -FM
W SI X -FM

WSM -AM
WZEZ-FM
WLAC-All
WWKX -FM
WSM -FM

Teens
WS, Sam -Midnight

POP (00 7: 028

0/N '78 AIM '79 OIN '79

1 WLAC-AN
2 WBYQ-F1'
3 WKDF-FM

WLAC-AM WWKX-FM
WWKX-Flt WLAC-AN
WKDF-FM WKQB-FM

M -F, 8-10am
1 WLAC-AM
2 WKDF-FM
3 WBYQ-FM

WLAC-AM
WWKX -Ft'
WBYQ-FM

WWKX -FM
WLAC-AM
1/1(013 -FM

M -F, 3-7pm
1 WLAC-AM
2 WBYQ-FM
3 WKDF-FM

WLAC-AM
WWKX -FM
WB YQ-FM

WWKX-FM
WLAC-AM
171(013 -FM

Adults 18.34

11-S, Gam -Midnight

POP(00): 2402
0/N '78 AIM '79 OIN '79

1 WLAC-AM
2 WKDF-FM
3 WBYQ-FM
4 WSM -FM
5 WMAK-AM

WLAC-AM
WBYQ-FM
WSM -FM
WWKX-FM
WKDF-FM

WLAC-AM
WWKX-FM
WSM -FM
WKDF-FM
WSM -AM

M -F, 6-10am

1 WLAC-AM WSM -FM WLAC-AM
2 WBYQ-FM WBYQ-FM WSM -FM
3 WSM -FM WLAC-AM WWKX -FM
4 WKDF-FM WWKX-FM WSM -AM
5 WSM -AM WKDF-FM WKDF-FM

IN -F, 3-7pm
1 WLAC-AM
2 WKDF-FM
3 WBYQ-FM
4 WSM -FM
5 WKQB-FM

WLAC-All
WKDF-FM
WSM -FM
61137Q -FM
WWKX-FM

WLAC-All
WSM -FM
WWKX-FM
WKDF-FM
WSM -AM

Adults 25-54
PA -S, Gam -Midnight

POP (00 ) : 3137
OIN '78 AIM '79 OIN '79

1 WLAC-AM WLAC-AM WSM -AM
2 WSM -AM WSM -AM WLAC-AM
3 WSI X -FM WZEZ-FM WZEZ-FM
4 WZEZ-FM WSI X-Ftt WSIX-FM
5 WSM -FM WBYQ-FM WSI X -AM

M -F, 8-10am
I WSM -AM
2 WLAC-AM
3 WS' X-Ft1
4 WZEZ -FM
5 WSM -FM

WLAC-Ali
WSIX-FM
WSM -AM
WZEZ-FM
WSI X -AM

WSM -AM
WZEZ-FM
WSIX-FM
WLAC-AM
WSM -FM

81-F, 3-7pm
I WSM -AM
2 WLAC-AM
3 WZEZ -FM
4 WSM -FM
5 W SI X -FM

WLAC-AM
WSI X -FM
WSM -AM
WSM -FM
WZEZ-FM

WSM -AM
WZEZ-FM
WS I X -FM
WLAC-AM
WSM -FM

1.8

cc
cc
ad
cc
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OIN '79 Market Overview
Because of the proximity of New Haven to sever-

al other major markets, many non -metro stations have
significant signals, and shares, in this metro. How-
ever, the top three stations are New Haven stations.

Eternal P/A kingpin WELI leads the market by a
large margin. Not only did the station remain in the
top position, but the margin of its victory was greater
than before. In the A/M '79 survey WELI had a 25-54
share of approximately 17%. In this book that dom-
inant share has been increased to almost 23% of
the prime adult market. In order to help accomplish
this feat, the station spent ad dollars in several media -
TV, newspaper, busboards and billboards - and
used a larger budget than allocated for the spring
sweep. WELI has been gradually adding younger -
skewing music to its mix, part of a several -years
plan to earn the station a better share of younger
adults without losing older listeners. One aspect of
the station's sound that appealed to all adult demos
was the "Energy Answer Contest," whereby sugges-
tions about alternative energy sources were encour-
aged.

One remarkable turnabout transpired as longtime
Top 40 station WAVZ switched to Pop/Adult, and in
the transition virtually dropped off the chart. The sta-
tion's overall share went from 10.4 to 1.6 in this set
of results, with an 87% drop in 18-34 share. Mean-
while, replacing WAVZ as number two is FM sister
WKCI, now switched to Top 40 after showing strong-
ly in the last report as a Beautiful Music station.
WKCI has a share of approximately 15% of the 18-34
market and garnered almost 20% of the teen audi-
ence in its first book as a rock station.

The top 18-34 station in the New Haven area is
WPLR, the station that ranks third in the 12+ stand-
ings. WPLR's overall share dipped, largely due to a
slight reduction in the station's share of adults 18-34.
Given the new strength of WKCI, it will be worth
watching the A/M '80 results to see if WPLR can re-
main number one among adults 18-34.

Average Persons 12+ Share Trends
Monday -Sunday, Ham -Midnight

OIN '78 AIM '79 OIN '79
1 WELI-AM 18.2 WELI-AM 16.6 WFL -AMIEA12 1. 3
2 WKCI-FM 9.3 WAVZ-AM 10.4 WKCI-FM (5) 8.3
3 WAVZ-AM 7.4 WPLR-FM 8.8 WPLR-FM (A) 7.8
4 WPLR-FM 6.9 WKCI-FM 7.5 WKSS-FM WM6.1
5 WWYZ-FM 5.2 WDRC-FM 5.4 W NBC -Am (R) 5.9
6 WK SS -FM 4.8 WWY 2 -FM 4.8 WWY Z -FM (A) 5.3
7 WNBC-AM 4.6 W NBC -AM 4.5 WET N -FM OW 5. 2
8 WTIC-FM 3.3 NESS -FM 4.1 WTI C -AM (RR) 3.6
9 WDRC-FM 3.3 WEZ N -F M 4.1 WCBS-AM 3.3

10 WC BS -AM 3.1 WTI C -M1 3.3 WDRC-FM OP 2.8
11 WEZN-FM 2.8 WIN -AM 3.0 WRCH-FM 186112.7
12 WTI C -AM 2.3 WC B S -API 2.9 WHN -AM (C) 2.5
13 WIOF-FM 2.3 WIT C -FR 2.4 WHCN-FM (A) 1.9
14 WHN -AM 1.8 WNHC-All 1.8 WOR -AM 01 1 . 9
15 WNHC-AM 1.6 WPC N -FM 1.8 WAVZ-AM (PA) 1.6
16 WOR -AM 1.6 WDJ Z- AM 1.6 WTI C -FM 15) 1.6
17 WDJZ-AM 1.6 WOR -AM 1.3 WDJZ-AM (PA) 1.4
18 WORN -AM 1.5 WRCH-FM 1.1 WYBC-FM 14 1.1
19 WABC-AM 1.1 WY BC-Ft1 1.0 WNHC-AM (R) 0.8
20 WRCH-FM 1.0 WPO P -AM 1.0 W ICC-AM /PM 0.6
21 WICC-AM 0.8 WIOF-FM 0.8 WIOF-FM (A) 0.5
22 WYBC-FM 0.7 WICC-All 0.6 WOMN-AM OR 0.5
23 WHCN-FM 0.7 Wt1CA -AM 0.6 WRCQ-AM (RI 0.5
24 WMCA-AM 0.5 WINS -AM 0.5 WMCA -AM IT) 0.5
25 WPOP-AM 0.3 WOMN-Atl 0.5 WABC -AM (R) 0.3
26 WRCQ-AM 0.3 W NEW -AM 0.5
27 WCCC-FM 0.5
28 WRCQ -AM 0.3
29 WQXR-All 0.3

Average Persons Trends/Rankings
Total 12 1 -

MS, gam -Midnight
POP( 00) : 3721

OIN '78 AIM '79 0/N '79
1 WELI-AM 111 WELI-AM 104 WELI-AM 136
2 WKCI-FM 57 WAVZ-All 65 WKCI-FM 53
3 WAVZ-AM 45 WPLR -FM 55 WPLR-FM 50
4 WPLR-FM 42 WKCI -FM 47 WESS-FM 39
5 WWYZ-FP) 32 WDRC-FM 34 W NBC -AM 38

M -F, 8-10am
1 WELI-AM
2 WAVZ-AM
3 WKCI-FM
4 WNBC-AM
5 WPLR-FM

WEL I -AM
WAVZ-AM
WPLR -F M.

GUCCI -FM
IG S -AM

WELT -AM
WKCI-FM
WNBC-AM
WTI C -All
WPLR -FM

61-F, 3-7pm
1 WELI-All
2 WKCI-FM
3 WAVZ-AM
4 WPLR-FM
5 WK SS -FM

WELI-All
WPLR -FM
WAVZ-AM
WKCI-FM
WDRC-FM

WELT -A/1
GCCI-FM
WPLR -FM
WHIZ -FM
WNBC -AM

Teens
M -S, gam -Midnight

POP( 00): 427
ON '78 AIM '79 OIN '79

1 WTIC-FM
2 WPLR-FM
3 WNBC-AM

WNBC -AM
WPLR -FM
WDRC-FM

WNBC-AM
WKCI-FM
WPLR -FM

61-F, 8-10am
1 WTI C -FM
2 WELI-AM
3 WPLR-FM

WNBC-AM
WPLR -FM
WOE C -F11

WNBC -AM
GCCI-FM
WTI C -FM

NI -F, 3-7pm
1 WTI C -FM
2 WNBC-AM
3 WAVZ-AM

WNBC -AM
WDRC-FM
WPLR -FM

WKCI-FM
WNBC -AM
WPLR -FM

Adults 18-34
MS, Gam -Midnight

POP( 00) : 1339
0/N '78 NM '79 0/N '79

1 WAVZ-AM
2 WPLR-FM
3 WWYZ-FM
4 WN BC -AM
5 WELI-AM

WPLR-FM
WAVZ-AM
WDRC-FM
WWYZ-FM
WELI-AM.

WPLR -FM
WKCI-FM
WWYZ-FM
WELT -AM
WNBC-AM

61-F, 6-10am

1 WAVZ-AM
2 WPLR-Ft1
3 WELI-AM
4 WN6C-AM
5 WWIZ-FM

WAV 2 -AM
WPLR-FM
WI:MC-FM
WHIZ -FM
WELI-AM

WKCI-FM
WELI-AM
WPLR-Ft1
WWYZ-FIT
WNBC -AM

M.F, 3-7pm
1 WAVZ-AM
2 WPLR -FM
3 WHIZ -FM
4 WNBC-AM
5 WDRC-FM

WPLR -FM
WAVZ-AM
WI/RC-FM
WWY 2- FM
WELT -AM

WKCI-FM
WPLR-Flt
WWYZ-FM
WELI-AM
WNBC-AM

Adults 25-54
M -S, 6arn-Midnight
POP( 00 ) : 1692

OIN '78 AIM '79 0/N '79

1 WEL I -AM
2 WKCI-FM
3 WAVZ-AM
4 WWYZ-FM
5 WESS-FM

WELI-AM
WAVZ-AM
GCCI-FM
WWY Z -F tl
WESS-FM

WELI-AM
WWYZ-FM
WKCI-FM
WEZ N -FM
WNBC-AM

111-F, 8-10am
1 WEL I -AM
2 WKCI-FM
3 WAVZ-AM
4 WC BS-AM
5 WNBC-AM

WELI-AM
WA V2 -AM
WKCI-FM
WWYZ-FM
WPLR-FM

WELI-AM
WNBC-AM
WWI 2-Ft1
WKCI-F11

B S -AM
M4,34pm

1 WKCI-FM
2 WELI-AM
3 WKSS-FM
4 WWYZ-FM
5 WAVZ-AM

WELI-AM
WAVZ-AM
WE CI -FM
WHY Z -FM
HESS -FM

WELI-AM
WWY 2 -FM
GUCCI -FM
WEZ N -FM
WNBC-AM

Cume Persons Trends/Rankings
Total 12-1-

6am-Midnight

POP( 00 ) : 3721
0/N '78 NM '79 0/N '79

1 WELI-AM
2 WAVZ-AM
3 WPLR -FM
4 WNBC-AM
5 WKCI-FM

1354
674
595
595
594

WELI-AM
WAVZ-AM
WPLR -FM
WORC-FM
WNBC -AM

1142
82 3
726
534
531

WELT -AM
WNBC-AM
WKCI-FM
WPLR -FM
WCBS-AM

1573
889
802
586
498

I/1 -F, 8-1 Osm

1 WELI-AM
2 WAVZ-AM
3 WNBC-AM
4 WKCI-FM
5 WPLR-FM

WELI-All
WAVZ-AM
WPLR-FM
WNBC-AM
WORC-FM

WELI-AM
WNBC -AM
WKCI-FM
WPLR -FM
WIT C -All

PA -F, 3-7pm

1 WFL I -AM
2 WAVZ-AM
3 W NBC -AM
4 WPLR-FM
5 WKCI-FM

WEL I -AM
WAv2-All
WPLR -FM
GCCI-FM
WO/GC-FM

WELI-AM
W NBC -AM
GCCI-FM
WPLR-FM
WWYZ-FM

Teens
Ps -S, 13am-Midnight

POP( 00) : 427

0/N '78 AIM '79 OIN '79

1 WNBC-AM
2 WAVZ-AM
3 WTI C -FM

WNBC-AM
WDRC-FM
WPLR -FM

WNBC-AM
WKCI-FM
WPLR -FM

PA -F, 8-10am
1 WAVZ-AM
2 WNBC-AM
3 WTI C -FM

WNBC-AM
WPLR -FM
WAVZ-AM

W NBC -A M
WKCI-FM
WPLR-FM

11/1-F, 3-7pm

1 WNBC-AM
2 WAVZ-AM

3 WIT C -FM

WNBC-AM
WPLR-FM
WDRC-FM

WNBC-AM
WKCI-FM
WPLR-FM

Adults 18-34

PA -S, Gam -Midnight

POP( 00) : 1339

OIN '78 AIM '79 OIN '79

1 WPLR-FM WPLR-Ft! WKCI-FM
2 WAVZ-AM WAVZ-AM WNBC-AM
3 WWYZ-FM WDRC-FM WELI-AM
4 WNBC-AM WWY Z-Ftl WPLR -FM
5 WELI-AM WNBC -AM WHIZ -FM

PA -F, 8-10am
1 WAVZ-AM
2 WNBC-AM
3 WPLR-FM
4 WWIZ-FM
5 WELI-AM

WPLR-FM
WAVZ-AM
WDRC-FM
WWYZ-FM
WMBC -AM

WELI-AM
WNBC -AM
WKCI-FM
WPLR -FM
WWYZ-FM

WF,3-7pm
1 WAVZ-AM
2 WPLR-FM
3 WWYZ-FM
4 WNBC-AM
5 WDRC-FM

WPLR -FM
WAVZ-AM
WOE C -FM
WWYZ-Ft1
WNBC-AM

WE CI -Ft!
WNBC-AM
WPLR -FM
WWYZ-FM
WELI-AM

Adults 25-54
M -S. Gam -Midnight

PO P( 00 ) : 1692
OIN '78 AIM '79 OIN '79

1 WELI-AM WELT -AM WELI-AM
2 WKCI-FM WAVZ-AM WNBC-AM
3 WNBC-AM WK CI -FM WKCI-FM
4 WAVZ-All WWYZ-Ft1 WWY Z -Ft -1
5 WWYZ-FM WNBC -AM WEZN-FM

1/1-F,11-10am
1 WELI-AM
2 WNBC-AM
3 WKCI-FM
4 WCBS-AM
5 WWYZ-1,111

WEL I -AN
WAV 2 -AM
WKC I -FM
WPLR-Ft:
WWYZ-FM

WELI-AM
WEB C -AM
WHYZ-F11
WCBS-AM
WKCI-FM

PA*, 3-7pm
1 WELI-AM
2 WKCI-FM
3 WAVZ-AM
4 WNEC-At,
5 WWYZ- Ft,

WELT -All
WAVZ-All
GUCCI -FM
WHIZ -FM
WPLR -Flt

WELI-AM
GINBC-AM
WWYZ-FM
WKCI-FM
WEZN-FM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band. BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult. R -

Rock, RL-Religious, S -Spanish, T -Talk.
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There's No Guessing
In New Haven

Adults 18 +
Adults 18 - 49
Adults 25 - 49
Adults 25 - 54

.23.1 Share

.14.5 Share

.20.1 Share
.22.7 Share

Guess how many stations would like to know the secret of WELI's programming.
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a.ui Fall Extended Measurement
cn OIN '79 Market Overview

Older -skewing stations led the parade in the fall
'79 Extended Measurement 12 -week sweep in New

cc
cc Orleans. Beautiful Music WBYU and P/A WSMB rate
&es 1-2, while many youth -oriented stations took it on the

chin in this book.
After a former competitor switched from the BM

format in the spring of '79, WBYU has had increas-
ing success. The biggest increase in WBYU's num-
bers within its 12+ umbrella came from 18-34 adults.
The station used an outside ad budget structured
much the same this survey as it was for the spring -
based on TV and newspaper ads. New runnerup
WSMB had a basically flat book for this fall sweep,
maintaining a demographic profile based largely on
adults 35+.

Pop/Adult WOUE maintains its hold on the num-
ber three spot in New Orleans. The station dipped
somewhat in absolute shares, due to slippage in its
share of adults 18-34. However, WQUE still averages
12% of this young adult market, and now ranks as
the top station in the demo.

Just behind WQUE in the overall standings is
WTIX. WTIX's overall share drop is largely attribut-
able to a decrease in 25-54 share of 33%, most
of which came from persons 45+ not being record-
ed by Arbitron as tuning in with the regularity they did
in the spring survey. Advertising for WTIX was con-
centrated solely in TV commercials, as opposed to
the spring effort, which saw the station split the ad
budget between TV and busboards. Fewer ad dollars
were spent for the fall sweep.

There's a real success story in this report for
WGSO, which changed format at the start of the ex-
tended sweep. WGSO switched from P/A to News/
Talk without a major promotion announcing the event.
WGSO is the only New Orleans station programming
a news block from 5-9am during the week. The ap-
proach paid off during this survey, as the 25-54
share for WGSO went up almost 33%.

Other success stories include the longtime P/A
standby WWL, which saw its share among the 35+
demos increase nicely; and Black stations WXEL and
WYLD-AM. WXEL saw its teen and 18-34 shares
double in this sweep, while WYLD-AM had its 18-34
share boosted by almost 20%.

Some Top 40 and AOR stations drew the short
end of the stick in this survey. Top 40 station WNOE-
AM lost 45% of its 18-34 share; WNOE-FM saw
its 18-34 share shrink by almost 15%, owing to the
loss of some men 18-34; and WRNO dropped three
shares overall and five shares among 18-34 adults.
WRNO ran on -air diary announcements during the
survey.

Average Persons 12+ Share Trends
Monday -Sunday, Dam -Midnight

POP ( 00 ) :
OIN

9319
ARA '79 OM '79

1 WTIX-AM R.5 WBYU-FM 11.7 WBYU-FM99111.9
2 WQUE-FM 8.3 WTIX-AM 8.9 WSMB-AM (PM 7.5
3 WBYU-FM 7.6 WQUE -FM 7.5 WQUE -FM (PM 7.1
4 WSMB-AM 7.6 WRNO-FM 7.5 WTIX-AM 99 6.9
5 WNOE-FM 7.0 WSMB-AM 7.3 WCSO-AM 09, 6 . 4
6 WCSO-AM 6.4 WNOE-AM 6.4 WW1, -Am PA/6.3
7 NANO -FM 5.8 WWL -AM 5.7 WNOE-AM 99 5.0
8 WSHO-AM 5.6 WNOE -FM 5.1 WNOE -FM 09 4.7
9 WWL -AM 5.1 WCSO-AM 5.0 WRNO-FM W 4.5

10 WNOE-AM 4.9 WILD -AM 4.8 WXEL-FM PR 4.5
11 WILD -AM 4.4 WSHO -AM 4.8 WS110-AM IO 4.5
12 WILD -FM 4.2 WWL -FM 4.0 WILD -AM (B) 4.4
13 WBOK-AM 3.9 WYLD-FM 3.7 WEZB-Fll (a) 4.3
14 WXEL-FM 3.5 WEZB -FM 3.1 WILD -FM IA 3.9
15 WWL -FM 3.4 WX EL -FM 3.0 WWL -I'M I81'93.5
16 WWIW-AM 3.3 WWIW-AM. 2.5 WBOK-AM (5) 2.9
17 WEZB-FM 3.2 WE OK -At! 2.4 WINR-AM 39 2.A
18 WVOC-AM 1.8 W MIR -AM 1.4 WWI W -AM (58) 2.7
19 WNNR-AM 1.3 WVOC-AM 1.0 W OC -A M (RI.) 1.2
20 WARE -All 0.7 WARE -AM MN 0.4

Average Persons Trends/Rankings
Total 12 I-
M Nam -Midnight

POP( 00 ): 9319
OIN '78 AIM '79 01K '79

1 WTIX-AM
2 WOUE-FM
3 WE YU-FM
4 WSMB-AM
5 wmoe-rm

101
99
90
90
P3

WRYII-FM
WTIX-AM
WQUE-F11
WRNO-F11
WSMB-AM

133
101

85
85
83

WBYU-FM
WSMB-AM
WQUE -FM
WTIX-AM
WCSO-AM

146
93
87
85
79

M -F, 6-10am
1 WTIX-AM
2 WCSO-AM
3 WWL -AM
4 WSMB-AM
5 14011E -FM

WTIX-AM
I./BYE-FM
WWL -AM
WCSO-AM
WSMB-At!

WHIT -F/1
WSMB -AM
WWL -AM
WTIX-AM
WCSO -AM

91-F, 3-7pm
1 WOVE -FM
2 WTIX-AM
3 WM0E-FM
4 WINB-AM
5 WBY1I-FM

I/BYE-FM
WTI X -AM
WQUE-FM
WRNO-Fl!
WIOE -AM

WB IF -FM

WQUE -FM
WTIX-AM
WNOE-AM
WSMB -AM

Teens
m -S, Sam -Midnight

POP( 00 ) : 1280

OIN'78 AIM '79 OIN '79

1 WTIX-AM
2 WNOE-AM
3 WQUE-FM

WTIX-AM
W10E-AM
WQUE -FM

WNOE-AM
WTIX-AM
WOVE -FM

M -F, 11-1 Oam
1 WTIX-AM
2 WNOE-AM
3 WQUE-FM

M -F, 3-7pm
1 WNOE-AM
2 WTIX-AM
3 WQUE -FM

Adults 18-34
M-S,131m-Midnight
POP( 00 ): 3486

0/N '78

WTIX-AM
WNOE

WOVE -FM

WTIX-AM
WNOE-All
WQUE -FM

AIM '79

WTIX-AM
WNOE-AM
WOVE -FM

WNOE -AM
WOVE -FM
WTI X -AM

OIN '79

1 WQUE-FM
2 WNOE -FM
3 WRNO-FM
4 WTIX-AM
5 WILD -FM

WRNO-FM
WQUE -FM
WN0E-FM
WTIX-AM
I/NOE -AM

WQUE -FM
WBYU-FM
WRNO-FM
WM0E-FM
WYLD-FM

PA-F,8-10em
1 WOVE -FM
2 WTIX-AM
3 WRNO-FM
4 WNOE-FM
5 WCSO-AM

WTIX-AM
WQUE -FM
WNOE -AM
WNOE-FM
WRNO-FM

WQUE-FM
WBYU-FM
WNOE -F
WRNO-FM
WTIX-AM

PA -F, 3-7pm

1 WOVE -FM
2 WNOE-FM
3 WRNO-FM
4 WTIX-AM
5 WILD -FM

WRNO-FM
WOVE -FM
WM0E-FM
WTIX-AM
WNOE-At)

WQUE-FM
WILD -FM
WRNO-FM
WNOE -FM

Adults 25-54
M -S, Nam -Midnight

POP( 00 ): 4462
0/N '78 AIM '79 OIN '79

1 WTIX-AM
2 WBYU-FM
3 WCSO-AM
4 WSMB-AM
5 WSHO-AM

WBYU-FM
WTIX-AM
WQUE -FM
WSHO-AM
WCSO-AM

WBYU-FM
WCSO-AM
WWL -AM
WQUE -FM
WII X -AM

PA -F, 8-10am
1 WCSO-AM
2 WTIX-AM
3 WWL -AM
4 WSMB-AM
5 WQUE-FM

WTIX-AM
WHIT -FM
WCSO-AM
WWL -AM
WQUE -FM

WWL -AM
WCSO-AM
NTIX-AM
WNOE -AM

PA -F, 3-7pm

1 WBYU-FM
2 WTIX-AM
3 WQUE-FM
4 WCSO-AM
5 WSMB-AM

WBYU-FM
WTIX-AM
WQUE-FM
WCSO-AM
WSMO-AM

WEIU-FM
WCSO-AM
WSHO-AN
WQUE -FM
WTIX-AM

Cume Persons Trends/Rankings
Total 12
WS, 6arn-MIdnIght

FOP( 00 ): 9319
OIN '78 AIM '79 0/N '79

1 WTIX-AM
2 WQUE-FM
3 WCSO-AM
4 WNOE-AM
5 WNOE-FM

2173
11461
174 8
1627
1484

WTIX-AM
WOUE-Ft1
WNOE-Alt
WE YE -FM
WWL -AM

2170
1656
1642
1580
1337

WTIX-AM
WW1, -AM
WS IT -FM
WQUE-FM
WGSO-AN

2049
1734
1618
1604
1566

PA*, 8-10am
1 WTIX-AM
2 WQUE -FM
3 WGSO-AM
4 WWL -AM
5 WIDE -AM

WTI X -AM
WNOE-AM
WQUE -FM
WWL -AM
WBYU-FM

WTIX-AM
I/BYE-FM
WWL -AM
WQUE-FM
WNOE-AM

PA -F, 3-7pm

I WTIX-AM
2 WOVE -FM
3 WNOE -All
4 WNOE -FM
5 WRNO-FM

WTIX-AM
WQUE -FM
WNOE-AM
WBYU-FM
WRNO-FM

WOVE -FM
WTIX-AM
WRY U -F M
WNOE-AM
WWL -AM

Teens
WS, 6am-Midnight

POP( 00 ) 1280

OIN '78 AIM '79 0/N '79

1 WTIX-Alt
2 WNOE-AM
3 WOVE -FM

WTI X -AM WTI X -AM
WNOE -AM WNOE -AM
WQUE -FM WQUE-FM

PA+, 8-10am
I WTIX-AM
2 WNOE -AM
3 WOVE -Fl!

WII X -AM
WHO!, -AM
WOUE-FM

WIT X -All
WNOE-AM
WQUE -FM

PA -F, 3-7pm

1 WTIX-AM
2 WNOE-AM
3 WQUE-FM

WTIX-AM
WNOE-Al!
WOUE-FM

WTIX-AM
WNOE-AN
WQUE -FM

Adults 18-34
ws, Sam -Midnight

POP( 00): 3486
0171'711 AIM '79 OIN '79

1 WQUE-FM
2 WTI X -AM
3 WNOE-FM
4 WRNO-FM
5 WNOE -AM

WQUE -FM
WTIX-AM
WRNO-FM
14140E -FM
WNOE-All

WOVE -FM
WNOE-FM
WTIX-AM
WRNO -FM
WNOE-AM

M -F, 8-10am

1 WTIX-AM WQUE -FM

2 WQUE-FM WTIX-All
3 WRNO-FM WNOE-AM
4 WNOE-FM WR NO -FM

5 WNOF WNOE -FM

WQUE -FM
WTIX-AM
WNOE -FM
WRNO-FM
WHOE-AM

PA -F, 3-7pm

1 WQUE-FM
2 WTIX-AM
3 WNOE-FN
4 WRNO-FM
5 WNOE-AM

WQUE-FM
WTI X-Ati
WRNO-FM.
WNOE-AN
WNOE-F11

WQUE -FM
WNOE-FM
WD NO -FM
WTIX-AM
WEZ B -FM

Adults 25-54
PA -S, Sam -Midnight

POP (00 ) 4462
0/N '78 AIM '79 ON '79

1 WCSO-AM WTIX-AM WWL -AM
2 W7I X -AN WBYU-FM WTIX-AM
3 WWL -AM WWL -AM WBIll-FM
4 WQUE-FM WCSO -AM WCSO-AM
5 WBYU-FM WQUE -FM WQUE -FM

PA-F,11-10em
I WTIX-AM
2 WCSO-AM
3 WWL -AM
4 WQUE-FM
5 11111U -FM

WTIX-AM
WBYU-FM
WCSO-AM
WWL -AM
WQUE -FM

WE YU-FM
Inn -AN
WTIX-AM
VCSO-AM
WNOE -AM

PA -F, 3-7pm
1 WTIX-AM
2 WQUE-FM
3 WCSO-AM
4 WBYU-FM
5 WNOE-FM

WTIX-AM
W11111 -FM
WQUE -FM
WWL -AM
WCSO -AM

WBYU-FM
WWL -AM
WTI I -AM
MOUE -FM
WISO-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.



MAKE OUR TOP TEN
YOUR TOP TEN,

Dr. Strut
"StruttinT1483F

Billy Preston & Syreeta
"With You I'm Born Again'4 1477F

Jermaine Jackson
"Let's Get Seriousit:,', 1469F

Smokey Robinson
"Let Me Be The Clocle54311F

Stevie Wonder
"Outside My Window/154308F

Teena Marie

Quiet Storm
"Only You" Part 1T 54310F

"Can It Be Love 7180F Rick James
"Come Into My Life 7177F

High Inergy
"I Love Makin' Love (to the music) G 7178F

Stone City Band
"Strut Your StufK7179F

DA@

MOTOWN SINGLES.
TOPPING THE CHARTS FOR OVER 20 YEARS!
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New York
tT

cci= - OIN '79 Market Overview

o_ The New York City radio standings reflect a demographic division - the top
LIJ two stations are oriented towards young adults, while the next several stations aimcc
Co for the upper end of the adult scale. The big story is that WKTU appears0
z to be on the rebound, and virtually tied WBLS for the overall lead. Also worthy
P of note: WABC continues on the downslide as its 12+ share drops for the fifth
cc consecutive book.
cc

Besides the various station ups and downs, keep in mind that the postalcc
service dealt Arbitron a blow, and in the third survey week more than 100 diar-
ies failed to reach the intended respondents in time for them to properly fill out
the diaries and return them to Beltsville. Arbitron estimates that 70 diaries were
lost as a result of this mail problem. The diaries that did come back were more
oriented towards ESF homes in this survey than in the previous book.

The battle between WBLS and WKTU continues. WBLS saw its numbers
eroded due to a drop in average persons 18-34, due to less time spent listen-
ing by that target demo. WKTU has now again edged out WBLS for the 18-34
lead in both average and cume persons. WBLS shows more strength in the 25-54
target, though, than does WBLS. Part of the reason for WKTU's resurgence
may be due to the programming change brought about by the new PD, Paul
Zarcone. Coming from WBLS, Zarcone added more Top 40 and ballads to the
Dancemusic mix, and broke some new records before the Top 40 stations did.
Advertising for WKTU continued in the vein of using TV and busboards.

WABC maintained a fairly low profile in the 0/N '79 book. Other than giv-
ing away cash prizes hourly on air, lithe was done to boost the station's pre-
sence. Major programming changes were instituted after the sweep was con-
cluded, so the results of the next few reports should be of immense interest.

Among the older -skewing stations, WOR continues to hold the fort. The sta-
tion made substantial gains among men 35+. WOR gave away 100 trips to Dis-
ney World and promoted the station through TV and newspaper ads. Behind WOR
in the overall standings is News station WCBS-AM. The station picked up the
full schedule of NY Jets football games, and also may have been helped by the
impact of the Iranian crisis when it broke in the third survey week.

Beautiful Music WRFM dropped back after a good summer book. The sta-
tion lost more than 20% of its 25-54 share in this report. Some 10 N spots
were used to promote the Bonneville station during the survey. Among the re-
maining stations, several were winners in this book - Top 40 WNBC, for ex-
ample. The Oldies approach on WCBS-FM picked up some loyal listeners in the
fall book, and WPAT-AM and FM both moved up.

The AOR scene provided one of the interesting comparisons. WPLJ dipped
among 18-34 listeners and is now tied with WNEW-FM for third place in that
demo. The overall share for WPLJ in this book is the station's lowest in re-
cent surveys, while WNEW-FM rebounded from a down summer sweep.

WXLO had a down book this time. Main reason for the audience loss is that
new PD Don Kelly was taking the station from Top 40 rock to a more adult
approach. This transition phase was not the time to be promoting the station

METRO RANK

AveragePersons12-4-ShantTrends
Monday -Sunday. Earn -Midmght

POP (00 ):
OM '711

137992
JIF '79 AIM '79 JIA '79 OM '79

1 WKTU-FM 11.3 WKTU-FM 10.3 WKTU-FM 7.6 WBLS -FM 8.7 WBLS-FM all 7.1
2 WABC -AM 7.1 WABC -AM 6.2 WOR -AM 7.0 WKTU-FM 6.7 WKTU -FM N) 6.8
3 WOR -AM 6.4 WOR -AM 5.8 WBLS-FM 6.4 WOR -AM 5.8 WOR -AM M 6.6
4 WCB S -AM 5.6 WRFM -FM 5.6 WABC -AM 5.9 WABC -AM 5.8 WC B S -AM (19 5.4
5 WINS -AM 5.1 WINS -AM 5.3 WCB S -AM 5.1 WRFM -FM 5.5 WRFM-FM 01114.7
6 WRFM -FM 4.7 WCB S -AM 5.2 WRFM-FM 4.7 WCBS -AM 5.0 WABC -AM IR) 4.6
7 WCBS -FM 3.4 WBLS -FM 3.9 WINS -AM 4.6 WINS -AM 4.7 WINS -AM (m) 4.4
8 WON -AM 3.4 WPLJ-FM 3.6 WPAT-FM 4.1 WPLJ-FM 3.8 WMCA -AM M 3.2
9 WPLJ-FM 3.3 WRII -AM 3.6 WPLJ-FM 3.5 WMCA -AM 3.4 WNBC -AM 91/ 3.2

10 WBLS-FM 3.1 WPAT -AM 3.3 WNEW-AM 3.4 WHO -AM 3.0 WPLJ -FM 441 3.2
Il WJIT-AM 2.9 WPAT -FM 2.9 WMCA-AM 3.0 WA DO -AM 2.8 WC B S -FM 10) 3.1
12 WPAT -AM 2.7 WNEW-AM 2.9 WHN -AM 3.0 WNBC -AM 2.8 W PAT -AM PM 3 .0
13 WPAT-FM 2.6 WMCA -AM 2.8 WCBS-FM 2.9 WPAT-FM 2.7 WPAT-FM (!R) 2 . 9
14 WNBC -AM 2.6 WC B S -FM 2.7 WNEW-FM 2.9 WXLO-FM 2 . 6 WADO -AM 115) 2.8
15 WMCA -AM 2.6 WNBC -AM 2.6 WNBC-AM 2.7 WNEW-AM 2.6 WNEW-FM (A) 2.7
16 WXLO-FM 2.6 WJIT -AM 2.4 WXLO-FM 2.5 WCB S -FM 2.5 WHN -AM IC) 2.7
17 WTFM -FM 2.2 WA DO -AM 2.3 WJIT-AM 2.1 WPAT -AM 2.4 WYNY-FM 9/1)2.2
18 WNEW-AM 2.1 WXLO-FM 2.2 WADO-AM 2.0 WNEW-FM 2.3 WNEW-AM (PA) 2 .0
19 WADO-AM 1.9 WYNY -FM 1.8 WPAT -AM 2.0 WJI T -AM 2.1 WJIT-AN (R) 2.0
20 WNEW-FM 1.7 WNEW-FM 1.8 WYNY-FM 2.0 WTFM -FM 1.9 WTFM -FM 9A) 1 .8
21 WQXR-FM 1.3 WQXR-FM 1.4 WTFM -FM 1.8 WR VR-FM 1.3 WXLO-FM 91 1.7
22 WRVR-FM 1.3 WNCN-FM 1.2 WP I X -FM 1.2 WYNY-FM 1.2 WPI X -FM IA) 1.2
23 WVNJ-FM 1.2 WRVR-FM 1.1 WRVR-FM 1.1 WL IB -AM 1.1 WOXR- FM (CL) 1.1
24 WP I X -FM 1.1 WTFM -FM 1.0 WOXR-FM 1.1 W PI X -FM 1.1 WNCN-FM (CL) 1.1
25 WYNY-FM 1.1 WVNJ -FM 1.0 WVNJ-FM 0.9 WLIR -111.1 1.1 WRVR-FM 1.1) 1.1
26 WBLI -FM 1.1 WPI X -FM 0.9 WNCN-FM 0.7 WVNJ-PM 1.1 WVNJ-AM WM 0.9
27 WNCN-FM 0.8 WVNJ -AM 0.7 WLIR-FM 0.7 WQXR-FM 0.9 WVNJ-FM Rat 0.8
28 WVNJ-AM 0.8 WWRL-AM 0.6 WB LI-FM 0.7 WHL I -AM 0.9 WCTO-FM (BM10 . 8
29 WLIR -FM 0.6 WALK -FM 0.6 WL I B -AM 0.5 WVNJ -AM 0.8 WHL I -AM 738) 0.8
30 WWRL-AM 0.6 WCTC -AM 0.5 WVNJ -AM 0.5 WHUD -FM 0.7 WWR L -AM RD 0.7
31 WNJR-AM 0.4 WL I 11 -AM 0.5 WCTO-FM 0.5 WNCN-FM 0.6 WLIR -FM 71) 0.7
32 WQXR -AM 0.4 WNJR-AM 0.5 WQXR-AM 0.4 WWRL-AM 0.6 WNJR-AM 00) 0.6
33 WCTO-FM 0.6 WBLI-FM 0.5 WALK -FM 0.4 WBLI-PM 0.5 WBLI-FM EPA) 0.6
34 WEVD-AM 0.4 WEVD-FM 0.4 WWRL-AM 0.4 WMGQ -FM 0.5 GLIB -AM MA) 0.5
35 WMGQ-FM 0.4 WL IR -FM 0.4 WGSM -AM 0.4 WNJR-AM 0.5 WEZ N -FM (FA) 0.5
36 WL I B -AM 0.3 WWDJ-AM 0.4 WMGQ-FM 0.4 WWDJ -AM 0.4 WCT C -AM (CI.) 0.4
37 WWDJ-AM 0.3 WEVD-AM 0.4 WE VD -FM 0.3 WALK -FM 0.4 WALK -FM RN) 0 .4
38 WEVD -FM 0.3 WQXR-AM 0.3 WB NX -AM 0.3 WR KI -FM 0.3 WQXR-AM 0.4
39 WHUD-FM 0.3 WEZN-FM 0.3 WNJR-AM 0.3 WQXR-AM 0.3 WMGQ-FM 0.4

heavily, so there was less outside advertising than in the past. Future books w
tell if the transition is successful.

(Note: Stations WOXR-AM&FM are simulcast totally. Stations WALK-AM&Ff
are totally simulcast during the entire daytime broadcast schedule of WALK -AM

Total 12+
M-S,6am-MIdnIghl

POP(00): 137992
OIN '78

Average Persons Trends/Rankings

JIF '79 MA '79 JIA '79 OIN '79

1 WKTU-FM 2784 WKTU-FM 2593 WETS -FM 1910 WBLS-FM 2159 WBLS-FM 17.

2 WABC -AM 1743 WABC -AM 1560 WOR -AM 1758 WKTU-FM 1664 WKTU-FM 16
3 WOR -AM 158 3 WOR -AM 1459 WBLS -FM 1597 WOR -AM 1450 WOR -AM 16
4 WCB S -AM 1368 WRFM -FM 141 9 WABC-AM 1469 WABC -AM 1443 WCBS-AM 13.
5 WINS -AM 1254 WINS -AM 132 9 WCBS-AM 1266 WRFM -FM 1365 WRFM-FM 1I(
6 WRFM-FM 1149 WCB S -AM 1301 WRFM -FM 1179 WCBS-AM 1235 WABC -AM 11:
7 WCBS -FM 843 WBLS -FM 971 WINS -AM 1146 WINS' -AM 1172 WINS -AM 101
8 WHN -AM 833 WPLJ-FM 914 WPAT-FM 1023 WPLJ-FM 943 WMCA -AM 7'
9 WPLJ-FM 804 WHN -AM 899 WPLJ-FM 870 WMCA-AM 839 WNBC -AM 7'

10 WBLS-FM 758 WPAT -AM 830 WNEW-AM 842 WON -AM 735 WPLJ -FM 7;

PA -F, 8-108m

1 WOR -AM
2 WCBS-AM
3 WINS -AM
4 WKTU-FM
5 WABC -AM
6 WRFM -FM
7 WON -AM
8 WBLS -FM
9 WMCA -AM

10 WPLJ-FM

WOR -AM WOR -AM WOR -AM WOR -AM
WINS -AM WCB S -AM WINS -AM WCBS-AM
WCB S -AM WINS -AM WC B S -AM WINS -AM
WKTU-FM WABC-AM WBLS-FM WBLS-FM
WABC -AM WKTU-FM WABC -AM WABC -AM
WRFM -FM WBLS-FM WRFM-FM WNBC -AM
WHN -AM WRFM-FM WMCA-AM WETS -FM
WNEW-AM WNEW-AM WKTU -FM WA DO -AM
WADO-AM WHN -AM WA DO -AM WRFM-FM
WBLS-FM W PAT -FM WNEW-AM WNEW-AM

PA -F. 3-7pm

1 WKTU-FM
2 WABC -AM
3 WCH S -AM
4 WRFM -FM
5 WINS -AM
6 WHN -AM
7 WCBS -FM
8 WPLJ-FM
9 WNBC -AM

10 WPAT -AM

Teens
m -s. Ram -Midnight

POP(00): 16584
OIN '78

WETS -FM
WABC -AM
WRFM-FM
WCB S -AM
WPLJ-FM
WBLS -FM
WINS -AM
WPAT -AM
WON -AM
WOR -AM

J/F '79

WKTU-FM WBLS-FM WBLS-FM
WBLS-FM WETU-FM WETS -FM
WABC -AM WABC -AM WABC -AM
WCBS-AM WRFM -FM WRFM -FM
WRFM-FM WCB S -AM WC B S -AM
WPAT-FM WPLJ-FM WMCA-AM
NOR -AM WINS -AM WOR -AM
WPLJ-FM WHN -AM W PAT- FM
WHN -AM WNBC -AM WPLJ-FM
WMCA -AM WPAT -FM WHN -AM

AIM '79 JIA '79 0/N '79

1 WKTU-FM
2 WABC -AM
3 WPLJ-FM

WETU-FM
WPLJ -PM
WABC -AM

WKTU-FM
WPLJ-FM
WBLS-FM

WBLS-FM
WETU-PM
WABC -AM

WBLS-FM
WKTU-FM
WABC -AM

IA -F, 8-108m
1 WKTU-FM
2 WABC -AM
3 WPLJ-PM
MP, 3-7pm
1 WETU-FM
2 WABC-AM
3 WNBC -AM
Adults 18-34
M -S. Barn -Midnight

POP(00): 45674
0/N '78

WKTU-FM
2 WABC -AM
3 WCB S -FM
4 WPLJ-FM
5 WBLS-FM
6 WNEW-FM
7 WXLO-FM
8 WNBC -AM
9 WJIT-AM

10 WRVR-FM

WKTU-FM
WABC -AM
WPLJ-FM

WKTU-F11
WABC -AM
WPLJ-FM

JIF '79

WKTU-FM
WABC -AM
WBLS -FM
WPLJ-FM
WCI S -FM
WNEW-FM
WXL 0 -FM
WYNY-FM
WNBC -AM
WA DO -AM

WKTU-FM
WABC -AM
WE LS -FM

WETU-11M
WBLS-FM
WABC -AM

AIM '79

WKTU -FM
WB LS -FM
WABC -AM
WNEW-FM
WPLJ -FM
WCBS-FM
WXL 0 -FM
WNBC -AM
WYNY-FM
WJIT-AM

Alf, 8-10am
1 WKTU-FM
2 WABC -AM
3 WINS -AM
4 WPLJ-FM
5 WCBS -FM
6 WBLS -FM
7 WCBS -AM
8 WXLO-FM
9 WNBC -AM

10 WNEW-FM

WE LS -FM
WABC -AM
WNBC -AM

WBLS-FM
WABC-AM
WKTU -FM

WH LS -FM WKTU-PM
WKTU-FM WBLS-FM
WPLJ-FM WABC -AM

JIA 79 OIN '79

WBLS -FM WKTU-FM
WETU-FM WR LS -FM
WPLJ -FM WNEW-FM
WABC -AM WPLJ -FM
WNEW-FM WC BS -FM
WCI S -FM WYNY -FM
WXLO-FM WABC-AM
WNBC -AM WNBC -AM
WTFM -FM WTPM -FM
WYNY-FM WXLO-FM

WKTU-FM WKTU-FM WBLS-FM WBLS-FM
WABC -AM WABC -AM WETU-FM WKTU -FM
WINS -AM WBLS -FM WABC -AM WNBC -AM
WBLS -FM WNEW-FM WPLJ-FM WPLJ-FM
WPLJ-FM WPLJ-FM WNEW-FM WNEW-FM
WNBC -AM WINS -AM WNBC -AM WABC -AM
WA DO -AM WCBS-AM WCBS-FM WCBS-FM
WXLO-FM WNBC -AM WXLO-FM WINS -AM
WCBS-AM WC BS -FM WINS -AM WYNY-FM
WCBS-FM WXLO-FM WCBS-AM WCBS-AM

M -F. 3-7pm

1 WKTU-FM
2 WABC -AM
3 WPLJ-FM
4 WCBS -FM
5 WBLS -FM
6 WNBC -AM
7 WXLO-FM
8 WNEW-FM
9 WRVR-FM

10 WYNY-FM

Adults 25-54
PA -S, 6881 -Midnight

POP ( 00 ): 65155
OIN '78

WKTU-F14 WKTU-FM WBLS -FM W ETU -FM
WPLJ-1111 WE LS -FM WKTU-FM WBLS-FM
WABC -AM WABC -AM WPLJ -FM WPLJ-FM
WBLS-FM WNEW-FM WABC -AM WC B S -FM
WCBS-717 WPLJ-FM WNEW-FM WABC-AM
WNEW-FM WCBS -FM WC BS -FM WNEW-FM
WNBC -AM WYNY-FM WNBC -AM WYNY-FM
WYNY -FM WXLO-FM WXLO-FM WNBC-AM
WXLO-FM WNBC -AM WTFM -FM WTFM-FM
WADO -AM WHN -AM WYNY -FM WPI X -FM

JIF '79 AIM '79 JIA OIN '79

1 WKTU-FM
2 WABC -AM
3 WCBS-FM
4 WCBS -AM
5 WON -AM
6 WINS -AM
7 WOR -AM
8 WRFM -FM
9 WJIT-AM

10 WBLS -FM

WETS -FM WKTU-FM WBLS-FM WBLS-FM
WABC -AM MILS -FM WABC -AM WKTU-FM
WRFM -FM WABC -AM WRFM -FM WC B S -FM
WCB S -AM WOR -AM WKTU-FM WC B S -AM
WHN -AM WRFM -FM WCBS-AM WABC -AM
WOR -AM WNEW-AM WHN -AM WRFM-FM
WINS -AM WCB S -AM WA DO -AM WINS -AM
WBLS-FM WCB S -FM WNEW-AM WA DO -AM
WCBS-FM WPAT -FM WINS -AM WNBC -AM
WJIT-AM WHN -AM WON -AM NOR -AM

Continued on Page 102
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. New York

Mf,6-10am

1 WCBS-AM WABC-AM WOR -AM WCBS-AM WINS -AM
2 WABC-AM WCBS-AM WCBS-AM WELS-FM WCBS-AM
3 WINS -AM WINS -AM WABC-AM WINS -AM WNBC-AM
4 WKTU-FM WKTU-FM WINS -AM WABC-AM WOR -AM
5 WOR -AM WOR -AM WNEW-AM NOR -AM WABC-AM
6 WHN -AM WHN -AM WBLS-FM WIFM-FM WBLS-FM
7 WCBS-FM WRFM-FM WKTU-FM WNEW-AM WADO-AM
8 WNEW-AM WIT -AM WRFM-FM WADO-AM WNEW-AM
9 WRFM-FM MILS -FM WHN -AM WHN -AM WCBS-FM
10 WBLS-FM WADO-AM WADO-AM WKTU-FM WRFM-FM

Continued from Page 100

MF,3-7pm

1 WKTU-FM
2 WABC-AM
3 WHN -AM
4 WCBS-FM
5 WCBS-AM
6 WRFM-FM
7 WIT -AM
8 WPAT-AM
9 WILS-FM
10 WADO-AM

WKTU-FM WKTU-FM WBLS-FM WBLS-FM
WABC-AM WBLS-FM WABC-AM WKTU-FM
WHN -AM WABC-AM WRFM-FM WCBS-AM
WRFM-FM WRFM-FM WHN -AM WCBS-FM
WCBS-AM WHN -AM WICTU-FM WABC-AM
WCBS-FM WPAT-FM WCBS-FM WRFM-FM
WPAT-FM WNEW-AM WNEW-AM WHN -AM
WBLS-FM WCBS-FM WCBS-AM WNBC-AM
WOR -AM WCBS-AM WADO-AM WMCA-AM
WPLJ-FM WMCA-AM WPAT-FM WPAT-FM

Total 12+

M-S,Sam4MdMgM

POP(00): 137992
OffiC78

Cume Persons Trends/Rankings

JIF '79 MA '79 JIA '79 0/N '79

I WABC-AM 32187 WABC-AM 31360 WABC-AM 29534 WABC-AM 30640 WABC-AM 27105
2 WKTU-FM 28277 WINS -AM 27276 WINS -AM 26024 WINS -AM 26043 WCBS-AM 24627
3 WCBS-A'Sf 25190 WKTU-FM 25760 WCBS-AM 24425 WCBS-AM 23467 WINS -AM 23485
4 WINS -AM 24994 WCBS-AM 24316 WKTU-FM 22727 WKTU-FM 20872 WKTU-FM 21162
5 WOR -AM 23330 WOR -AM 19817 WOR -AM 21841 WON -AM 20352 WOR -AM 20078
6 WNBC-AM 16568 WNBC-AM 17537 WNBC-AM 18190 WBLS-FM 18794 WNBC-AM 19602
7 WPLJ-FM 15669 WPLJ-FM 15887 WBLS-FM 16753 WNBC-AM 18467 MILS -FM 17828
8 WRLO-FM 13912 WRFM-FM 12993 WPLJ-FM 15630 WPLJ-FM 15396 WPLJ-FM 13969
9 WCBS-FM 13582 WHN -AM 12959 WXLO-FM 13627 WRFM-FM 14236 WRFM-FM 13331

10 WBLS-FM 12845 WCBS-FM 12449 WCBS-FM 13516 WRLO-FM 13515 WCBS-FM 12748
M-F,8-10am

1 WABC-AM
2 WCBS-AM
3 WINS -AM
4 WKTU-FM
5 WOR -AM
6 WNBC-AM
7 WPLJ-FM
8 WHN -AM
9 WBLS-FM
10 WRLO-FM

WINS -AM
WCBS-AM
WABC-AM
WKTU-FM
WOR -AM
WNBC-AM
WPLJ-FM
WRFM -FM
WHN -AM
WBLS -FM

WINS -AM
WCBS-AM
WABC-AM
NOR -AM
WKTU-FM
WBLS -FM
WNBC-AM
WPLJ-FM
WRFM-FM
WHN -AM

WINS -AM
WCBS-AM
WABC-AM
WOR -AM
WBLS-FM
WKTU-FM
WNBC-AM
WRFM-FM
WPLJ-FM
WHN -AM

WINS -AM
WCBS-AM
WABC -AM
WOR -AM
WNBC-AM
WKTU-FM
WBLS-FM
WPLJ-FM
WRFM-FM
WCBS-FM

1.1-F,3.7pm
1 WKTU-FM
2 WABC-AM
3 WCBS-AM
4 WINS -AM
5 WPLJ-FM
6 WNBC-AM
7 SUMO -FM
8 WRFM-FM
9 WCBS-FM
10 WON -AM

WKTU-FM
WABC-AM
WINS -AM
WCBS-AM
WPLJ-FM
WNBC-AM
WRFM-FM
WHN -AM
WBLS-FM
WOR -AM

WABC-AM
WKTU-FM
WCBS-AM
WBLS-FM
WNBC-AM
WPLJ-FM
WINS -AM
WRFM-FM
WOR -AM
WRLO-FM

WABC-AM
WBLS -FM
WKTU-FM
WCBS-AM
WINS -AM
WPLJ-FM
WRFM-FM
WNBC-AM
WCRS-FM
WXLO-FM

WABC -AM
WKTU-FM
WBLS-FM
WCBS-AM
WNBC-AM
WINS -AM
WPLJ-FM
WRFM -FM
WCBS-FM
WOR -AM

Teens
MS, Sam-

POP(00): 16584
0/7,118

1 WABC-AM
2 WKTU-FM
3 WPLJ-PM
M.F.640am
1 WABC-AM
2 WKTU-FM
3 WPLJ-FM

J/F1111 AMC79 JtAlm own
WABC-AM WABC-AM WABC-AM WAFC-AM
WKTU-FM WKTU-FM WPLJ-FM WNBC-AM
WNBC-AM WPLJ-FM WKTU-FM WICTO-FM

WKTU-FM WABC-AM WABC-AM WABC-AM
WABC-AM WPLJ-FM WBLS-FM WNBC-AM
WPLJ-FM WKTU-FM WPLJ-FM WBLS-FM

1A+,14pm

1 WKTU-FM WKTU-FM WABC-AM WABC-AM WABC-AM
2 WABC-AM WABC-AM WKTU-F71 WKTU-FM WKTU-FM
3 WPLJ-FM WPLJ-FM WPLJ-FM WPLJ-FM WNBC-AM

Adults 18.44

61.8,8mn4MdMgh1

POP(00): 45674
00118 JIF '79 ANA '79 JIA 111 OfN '79

1 WKTU-FM WKTU-FM WKTU-FM WABC-AM WKTU-FM
2 WABC-AM WABC-AM WABC-AM WKTU-FM WABC-AM
3 WPLJ-FM WPLJ-FM MILS -FM WBLS-FM WBLS-FM
4 WCBS-FM WBLS-FM WPLJ-FM WPLJ-FM WPLJ-FM
5 MILS -FM WCBS-FM WCBS-FM WNBC-AM WNBC-AM
6 WILO-FM WNBC-AM WRLO-FM WCBS-FM WCBS-FN
7 WN)C-AM WINS -AM WNBC-AM WXLO-FM WNEW-FM
8 WINS -AM WRLO-FM WNEW-FM WNEW-FM WXLO-FM
9 WNEW-FM WNEW-FM WINS -AM WINS -AM WYNY-FM

10 WPIX-FM WCBS-AM WCBS-AM WTFM-FM WINS -AM

11+0110am
1 IIKTU-FM WKTU-FM WABC-AM WBLS-FM WKTU-FM
2 WABC-AM WABC-AM WKTU-FM WABC-AM MILS -FM
3 WPLJ-FM WPLJ-FM WBLS-FM WKTU-FM WABC-AM
4 MILS -FM WINS -AM WPLJ-FM WPLJ-FM WNBC-AM
5 WCBS-FM WBLS-FM WNBC-AM WNBC-AM WPLJ-FM
6 WNBC-AM WNBC-AM WINS -AM WNEW-FM WNEW-FM
7 WINS -AM WCBS-FM WCBS-AM WRLO-FM WCBS-PM
8 WILO-FM WCIIN-AM WCBS-FM WINS -AM WINS -AM
9 WCBS-AM WXLO-FM WNEW-FM WCBS-AN WCBS-AN

10 WNEW-FM WNEW-FM WILO-FM WCBS-FIN WILO-FM
M.F4.7pm

1 WKTU-FM WKTU-FM WKTU-FM WBLS-FM WKTU-FM
2 WABC-AM WABC-AM WBLS-FM WKTU-FM MILS -FM
3 WPLJ-FM WPLJ-FM WABC-AM WABC-AM WABC-AM
4 WCBS-FM WBLS-FM WPLJ-FM WPLJ-FM WPLJ-FM
5 WBLS-FM WCBS-FM WNEW-FM WNBC-AM WCBS-FM
6 WNBC-AM WNBC-AM WCBS-FM WNEW-FM WNBC-AM
7 WXL0-FM WNEW-FM WXLO-FM WCBS-FM WNEW-FM
8 WNEW-FM WRLO-FM WNBC-AM WRLO-FM WRLO-FM
9 WPIR-FM WYNY-FM WYNY-FM WTFM-FM WYNY-FM
10 WYNY-FM WINS -AM WCBS-AM WYNY-FM WPIX-FM

Adults 25-54
M-S.6am-NlidnigM

POP(00): 65155
OffiP78 JIF '79 AIM '79 J/A '79 ON '79

1 WABC-AM WABC-AM WABC-AM WABC-AM WABC-AM
2 WKTU-FM WINS -AM WINS -AM WINS -AM WCBS-AM
3 WCBS-AM WCBS-AM WCBS-AM WCBS-AM WINS -AM
4 WINS -AM WKTU-FM WKTU-FM WKTU-FM WNBC-AM
5 WCBS-FM NOR -AM WOR -AM WBLS-FM WKTU-FM
6 WOR -AM WHN -AM WCBS-FM WCBS-FM WCBS-FM
7 WHN -AM WNBC-AM MILS -FM WNBC-AM WBLS-FM
8 WNBC-AM WCBS-FM WNEW-AM WOR -AM WOR -AM
9 WNEW-AM WNEW-AM WNBC-AM WRFM-FM WNEW-AM
10 WBLS-FM WRFM-FM WEN -AM WHN -AM WRFM-FM
Mf,840Am

1 WABC-AM WCBS-AM WABC-AM WINS -AM WINS -AM
2 WCBS-AM WINS -AM WCBS-AM WCBS-AM WCBS-AM
3 WINS -AM WABC-AM WINS -AM WABC-AM WNBC-AM
4 WKTU-FM WKTU-FM WOR -AM WBLS-FM WABC-AM
5 NOR -AM NOR -AM WKTU-FM WOR -AM WOR -AM
6 WHN -AM WHN -AM WBLS-FM WNBC-AM WBLS-FM
7 WCBS-FM WNBC-AM WNBC-AM WRFM-FM WCBS-FM
8 WNBC-AM WNEW-AM WHN -AM WNEW-AM WKTU-FM
9 WBLS-FM WRFM-FM WNEW-AM WHN -AM WNEW-AM
10 WNEW-AM WCBS-FM WCBS-FM WCBS-FM WHN -AM
PA-F,3-7pm

1 WABC-AM WABC-AM WABC-AM WABC-AM WCBS-AM
2 WKTU-FM WKTU-FM WKTU-FM WBLS-FM WABC-AM
3 WCBS-AM WCBS-AM WBLS-FM WCBS-AM WKTU-FM
4 WCBS-FM WHN -AM WCBS-AM WINS -AM WNBC-AM
5 WINS -AM WINS -AM WHN -AM WRFM-FM MILS -FM
6 WHN -AM WCBS-FM WCBS-FM WKTU-FM WCBS-FM
7 WNBC-AM WRFM-FM WNBC-AM WNBC-AM WINS -AM
8 MILS -FM WNBC-AM WRFM-FM WCBS-FM WHN -AM
9 WRFM-FM WOR -AM WNEW-AM WHN -AM WRFM-FM
10 WPAT-FM WBLS-FM WINS -AM WNEW-AM WPAT-FM

Format Penetration Chart
Rased On Total Persons 12 -4-
Average Quarter Hour Listening
Monday -Sunday Ram -Midnight

1

J

A
8 2.6

BB CL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.



WOR RADIO
takes its show on the road

. . .WOR Radio has taken its entire operation
out of the studio and into the heart of its
listening audience during unique remote

broadcasts over the past year.. .

Including

WOR's Salute to Long Island
Live from the Westbury Music Fair, April 1979

WOR's Salute to New Jersey
Live from Atlantic City, NJ, August 1979

WOR's Walt Disney World Remote
Live from Orlando, Florida, October 1979

WOR's National Leukemia Society Radiothon
Live from the N.Y Sheraton Hotel for 22 hours,

February 1979

Special Live News Coverage
Pope John Paul II's visit to N.Y.

President Carter's Town Hall Address

WOR RADIO
710

THE HEART OF NEW YORK
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z OM '79 Market Overview
The 0/N '79 survey marked Norfolk's introduction

cc to the ESF technique. The procedural change ap-
cr
90 pears to have been handled fairly well in Norfolk,
cc

and Arbltron derived a better return from 12-34
demos in this book.

Country WCMS-FM is the new top station in the
Tidewater area. WCMS made a number of moves to
enhance its position in the fall ratings - more news-
paper advertising, reducing the spot load, and offer-
ing an on -air promotion with the prize of ski trips to
Colorado. The biggest jump in the ratings came from
the 18-34 adults, where the station tripled its share
and now ranks second.

As might be expected when there is a good diary
return among young adults, the leading AOR station,
WNOR-FM, remained popular and now ranks second
in the market, 12+. WNOR stayed strong with slight-
ly more than 11% share of the 18-34 demos, tops
in the Norfolk area. One item that may have helped
the station in this book is that the snipers did not
wreak total havoc. It seems that during the NM sweep
somebody was shooting at the WNOR-FM equip-
ment, causing the station to go off the air (although
there is no notice to that effect in the A/M '79 Ar-
bitron report). For advertising, WNOR-FM used a
small amount of TV, and also relied on billboards.
Bumper stickers were passed out too, and the
media campaign cost more than in the previous sweep.

The two major stations with ethnic appeal both
did well. WOWI and WRAP each scored well in their
demo targets - both increased among 25-54 and
35-64 adults. A new feature on WOW, was a week-
ly jazz series, and the station advertised on both TV
and in the newspapers. WRAP switched formats from
total Dancemusic to "Black Contemporary," used a
smaller ad budget, and spent it on TV and busboards.
New PD Jimmy Williams tightened the sound, stress-
ing music above talk.

Other winners in this book include Top 40 WORK,
virtually doubled its teen shares and added almost
40% to its 18-34 numbers; and P/A station WWDE-
FM. WQRK became the first FM Top 40 in the mar-
ket, and went live in late September with the new
sound. WWDE garnered a substantial increase,
boosting its 25-54 share by almost 70% in this sweep.

Stations which lost audience in this report include
former leader WTAR. WTAR lost 45% of its 25-54
share in the fall. The former second and third -ranked

Average Persons 12+ Share Trends
Monday -Sunday. 6am-Midrught

POP( 00 ) : 9771
OIN '78 AIM'79 OM '79

1 WFOC-FM 11.2 WTAR -At! 9.4 WCMS-Fl! (o)11 . 3
2 WNOR -FM 9.5 WMYK-FM 8.7 WNOR -FM (A) 7.4
3 WTAR-All 7.F WF 0G- F ?! 7.8 140141-FM(a) 7.0
4 WOWI-F M 6.9 WCM S -F ft 7.8 WYEZ -FT mag 6.8
5 WMYK-FM 6.6 IJK ES -F t! 7.5 WRAP -AM (0) 6.4
6 WQRK-FN 5.7 N NOR -FM 7.4 WTA R -A t! (PAI 6.2
7 WK EZ- FM 5.7 WCWI-FN 6.1 NCH -AM 09 5.7

NCH -AM 5.4 WCH -Al? 5.9 W45K-r t! 99 5.5
9 WCMS-FY 5.3 WRA P-Att 5.7 WORK -FM 09 5.4

10 ERAP-AM 4.7 WPCE -Al' 4.6 VFOC-FM (a&, 5.3
11 WWDE-Flt 3.4 WORK -FT 4.1 WCMS-AT (C) 4.7
12 WPCE -AM 3.1 WCH -Ft1 2.8 WWDE-FM (PA) 4.3
13 WVAB-AM 2.7 WWDE -FM 2.7 WPCE-AM (814 3.7
14 WZAM-AM 2.3 WCMS-AM 2.0 WCH -F (CL) 3 . 4

15 WHNE -AM 2.2 WNOR-Al' 1.R WNIS-At'(16 1 .8
16 NCH -Ftt 2.0 WZA 1.7 WVAB-AN. 101 1.P
17 WXR I -FM 2.0 WBC I -FM 1.5 WPCI-FT FA) 1.7
18 WBC 1.8 WV AP. -Al? 1.3 WZAM -A 1! 99 1.7
19 WYV A- rt, 1.5 WYVA-1-11 1.2 WC PK-AT (88191.6
20 WNOR-Alt 1.4 NC PK -All 0.9 WYVA-FT (C) 1 .5
21 NC NS -AM 1.2 WEIS -AM n.7 1.7.1Z -Al. (A 1 .3
22 WC PP -A II 1.0 EX RI -F11 0.7 W Non -AY 01) 1.3
23 WWDE-AM 0.7 WWDE-All 0.6 1371 -FT ML) 1.1
24 WPMH-All 0.5 WTJZ -AM 0.4 WWDE -At: IPA) 0.7
25 WFOG-AT 0.5 WR VA- A M IPA) n.6
26 WR VA -AN 0.3 WOZO-1,1! 1411 0.4

stations lost shares also - AOR station WMYK
dropped almost half of its 18-34 numbers; and BM
station WFOG, even though it spent more ad dollars
on a new ad theme, lost 40% of its 25-54 shares.

Average Persons Trends/Rankings
Total 12 
M-S,6am-Midnight
POP( 00 ) 9771

0/N 78 AIM'79 OIN'79

1 WFOC-I'M 164
2 WNOR-FM 140
3 WTAR-AM 115
4 WOW I -FT 101
5 WMYK-rm 97

WTAR-AM.
{MTN -FII
WFOC-Fl!
WCM S -FM
WKEZ -FM

129
120
108
107
104

wCI1S-FM
W NOR -FM
WONT -F11
WKEZ -FM
WRAP -AM

177
173
110
107
101

M -F, 13-10am

1 WTAR-AM
2 WF OG
3 WNOR
4 WCMS-FM
5 WQRK-F1'

WTAR -A 11

WF 0C -F11
WCMS-F11
WCH -AM
WIC EZ -F M

WCMS-FM
WTAR-All
WRAP -AM
WCH

14NOR -FM

M -F, 3-7pm

1 WOW I -Fm
2 WNOR-FM
3 WFOG-F11
4 WTAR-AM
5 WHYS -Ft'

Teens
ms,6am-Midnight
POP(CO ): 1749

0/N '78

1 WRAP -AT
2 WONT -F
3 WTYK -FM

WTAR -A11

WMYK-FN
WF OG-FM
WNOR -F M
I./CMS-FM

WCMS-FM
W NOR -F
WRAP -AM
WEF2 -F11
WOW1-FM

AIM 79 0/N '79

WGH -AM
WRAP -All
WMYK-FM

WRAP -AM
4/11YK -F
WORK -Ft!

PA -F.8 -104m
1 WRAP -AM
2 WhIYK -FM
3 WORK -F11

PA -F, 3-7pm
1 140141 -FM
2 WNOR-FM
3 WORK -FM

NCH -AM
WRAP -AM
NOVI -

WRAP -AM
WHIR- FM
WNOR

WRAP -All
l!TYK-FM
NCH -AM

WR A P -A M

W 0 GI I -F 11

WORK -FM

Adults 18-34
M-S,6am-Midnight
POP( 00 ) : 4228

OIN '78 AIM'79 OIN'79

1 WNOR-FM
2 WHIR -FM
3 WFOG-F/1
4 WORK -FM
5 WOWI-FM

WNYK-FM
WNOR-FM
WOW1-71!
WTAR -AM
WRAP -Alt

WNOR -FM
WCMS-FM
WHYS -FM
14091I -FM
WORK -FM

M -F, 6-10am
1 WKOR -FM
2 WFOG-FM
3 WORK -FM
4 WTAR-AM
5 WMYK -FM

WTAR-AN
WMYK-FM
WG11 -AM
WNOR-FM
WF 0G-Ft1

WNOR -FM
WCMS-FM
4!GH -AM
WONI-FM
WWDE-FM

M -F, 3-7pm
1 WNOR-FM
2 WIWI -FM
3 WMYK -FM
4 WORK -FM
5 WF OG -FM

If 115K - FM

W NOR -FM
WOWI-FM
WRAP -A11
WF OG-FM

WNOR -FM
WCMS-FM
WMYK-Fl!
WOW I -FM
WORK -FM

Adults 25-54
M -S, Gam -Midnight
POP( 00): 4659

OIN '78

1 WFOG-FM
2 WTAR -AM
3 WCMS-FM
4 EKES -FM
5 140WI-FM

AIM'79 OIN'79

WCMS-Ft'
WTAR -AM
WF 00 -FM
WKEZ -FM
WOWI-FM

WCMS-FM
WK FZ-Flt
WTAR -AM
WOWI-FM
WWDE -FM

M -F, 8-10am
1 WF OG -FM
2 WTAR-AM
3 WCMS-FM
4 WKEZ-FM
5 WGH -AM

WTAR -AM
WC MS -FM
WFOG-FM
WKEZ -F t1
NCH -AM

WCMS-Ftf
WTAR -AM
WK EZ -FM
WRAP -AM
WOWI-FM

M -F, 3-7pm
1 WFOG-F11
2 WTAR-AM
3 WOWI-FM
4 14140E -FM
5 WNOR -FM

WTAR -AM
WCMS-FM
WFOG-FM
WEST -FM
WONT -FM.

WCMS-FM
WKEZ -F
WTAR -All
WF OC-FM
WRAP -At'

Cume Persons Trends/Rankings
Total 12
M -S, 6am-Midnight
POP( 00) : 9771

0/N '78 AIM'79 OIN'79
1 WGH -All 1892
2 WTAR-Aft 1864
3 WNOR -FM 1742
4 WFOC-FM 1694
5 WORK -FM 1480

WTAR -Al:
NCH -Al?
WNOR -FM
WMYK-F11
I2KF.Z-FM

2255 WCH -Al?
1874 WNOR-FT
1784 WTAR -AM
1454 WCMS-Fll
1382 WRAP -AM

1904
1814
1788
1745
1499

M -F, 8-10am
1 W TA Ft -All
2 WFOG-Ft!
3 WNOR-FT
4 WCH -At!
5 WMYK-F?'

WTA R -AM
lICH -AM

YK- FM
WNOR -FM
145E2 -FT

ETAS -AM
9/C11 S -FM
NCH -All
WNOR

WRAP -AT

Al -F, 3-7pm
1 WTAR
2 WNOR -FM
1 WGH -AM
4 WF OG -FM
5 14115K -FM

WTAR -Al?
11NOR-F1!
11117K -I' tI
WCH -AM
9/014I -Flt

VICHS -F11
WNOR-FM
UGH -AM
WIVE -Ftl
WOWI-FI:

Teens
M-S.6arn-Midnight

POP( 00): 1746
OIN '78 AIM '79 OIN '79

1 NCH -AM
2 WORK -FM
3 WRAP -AT

WCH -AM
WRAP -AM
PNOR -Ft!

WC:1 -AN
WRAP -AM
WMYK-FM

M -F, 13 -1138m

1 WCH -AM
2 WRAP -AM
3 WHYS -F11

M -F, 3.7pm

1 WQRK-F11
2 WNOR-FM
3 WONT -FT

Adults 18-34
M -S, Vim -Midnight

POP( 00 ) : 4728

0/N '78

WCH -AM
WRAP -AM
WOW1-Ft'

WRAP -All
WMYK-FM
NCH -A1'

WRAP -All
WMYK -F11
NCH -AM

WRAP -AM
WOW I-Ft1
WMYK-FM

AIM '79 OIN '79

1 WNOR-FM
2 WMYK-FM
3 WORK -FM
4 WOVI-Ft!
5 MI -AM

WNOR -FM
YK -FM

VGH -Al!
WORK -FM
WTAR -AM

WMOR -F M

WHYS -FM
MI -AM
WORK -Ftt
WOW I- F11

M -F, 8-10am

1 WNOR-FM
2 WMYK -FM
3 W TA R

4 WOWI-FM
5 WFOC-FM

NI -F, 3-7pm
1 WNOR-FM
2 WMYK -FM
3 WOWS -FM
4 WORK -FM
5 WGH -AM

Adults 25-54
M -S, 6am-Midnight

POP( 00 ) : 4659
OM '78

WMYK-FM
WNOR-F11
WCH -AM
WTAR-AM
WO -F t!

WNOR -F1I
43115K -Fl!
WOWI-Flt
NCH -All
WORK -FM

W NOR -FM
WGH -AM
WCMS-FM
WMYK-rM
WTAR-AM

WNOR -FM
liMYK-FM
WGH -At1
WCMS-FM
WOWS -FM

AIM '79 0/N '79

1 WFOG-F11
2 WTAR-AM
3 WGH -AM
4 WCMS-FM
5 WONT -FM

WTAR -AM
WFOG-Ft!
WCH S -F11
WKEZ -FM
WGH -AM

WTAR-Alf
WCMS-FM
EKES -F1I
NCH -AM
WFOC-FM

PA -F, 8-10am
1 WTAR-AM
2 WFOG-FM
3 WCMS-FM
4 WGH -AM
5 WWDE-FM

UTAR -AM
WCMS-FM
14F OF -FM
WKEZ -FM
WCH -AM

WCMS-F11
WTAR-At'
WICKS -FM
WOG -FM
WCH -Al?

M -F, 3-7pm
1 WTAR -AM
2 WFOC-FM
3 WCMS-FM
4 WWDE -FM
5 NCH -AM

WTAR -AM
WCMS-FM
EKES -FM
WONT-Ftt
NF 0G -F11

WCMS-Ftt
WTAR -AM
WKEZ -FM
WGH -AM
WOWI-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B-Blark, BB-Btg Band, BM -Beau-
tiful Music, C -Country, CL -Classical. D-
Dancemusic, J -Jazz. M -Miscellaneous,
N -News, 0 -Oldies, PA -Pop Adult, R -
Rock. RL-Religious, S -Spanish, T -Talk



Our Industry has
no shortage of

tipsheets, magazines
& newsletters...

ticasonty 05=

Setiscraper.
...and you've made us
the number one trade.

1k taxis
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 Oklahoma City
METRO RANK

O)

cc1= OM '79 Market Overview
For the third consecutive report P/A KTOK tops

the Arbitron chart in this market. In the A/M '79
O book, KTOK was tied for the lead among 25-54 adults
z with Country KEBC-FM. However, the 0/N '79 re-i=
< sults show KTOK as the clear leader in the important
cc
cc 25-54 age group, with more than 18% of the total.
cc
otS

KTOK's gains resulted from more diary returns from
men listing the station.

Beautiful Music KKNG moved up several notches
into second place in the 12+ standings. This Schulke-
formatted station now has more than 12% of the total
market, and is especially strong 35+. KKNG improved
its position by almost 50% among 35-64 adults, and
now has a share in this demo of more than 20%,
second only to KTOK's approximate 22%. KKNG ad-
vertised extensively for this book, with 80% of the
ad dollars going into TV to run the famed Patrick
O'Neal commercial. Billboards and print ads backed
up the campaign which cost more than the spring ef-
fort. Unlike most Beautiful Music stations, KKNG
ran several contests on -air during the sweep, giving
away a trip to the Caribbean, among other prizes.

KEBC-FM had an excellent book and now ranks
third overall in the market. KEBC promoted by adver-
tising on TV and by using billboards and busboards.
The total ad budget was comparable to the money
spent for the spring ratings sweep. In terms of re-
sults, KEBC received better numbers among adults
35+, and ranks just behind KTOK with more than a
21% share of adults 35-64.

Among younger -skewing stations, KOFM remains
well ahead of the pack. While many of the Top 40 or
AOR stations were taking big tumbles, KOFM man-
aged to hold on to most of its audience. KOFM in-
creased its teen share and is tops in that demo-
graphic, and was able to maintain more than a 12%
share of the 18-34 adults. In the 25-54 demo, how-
ever, the station took a beating, falling by 67%.
KOFM did advertise on TV during this ratings period,
spending more than in the spring. On -air, the sta-
tion ran a contest that created two winners per hour,
24 hours a day, for 40 days. There were two on -air
staff changes made in proximity to the survey, and
this may have had an impact on the results.

On the AOR scene, KXXY went through its first
book as a Superstars station and surpassed KATT-
FM, which took quite a spill, losing almost 50% of
its audience. KATT-FM remains the AOR leader
among 18-34 adults though, with more than 11 % of
the audience compared to just over 8% for KXXY.

Top 40 rocker WKY lost more than half of its
18-34 adult audience in this book. Young adult women
and teens defected from the station in sizable num-
bers.

0
a_
Lu
cc

Average Persons 12+ Share Trends
Monday Sunday 6am-Midnight
POP( 00) : 6513

OIN '78 A/M.79 0/N '79
1 KTOK-AM 19.6 KTO K -AM 14.3 KTOK-A1:117A)17.9
2 KOFM-FM 10.3 KF P,C -FM 10.2 KK M C -F710161)12.5
3 KEBC-FM 9.7 KOFM-Fli 9.7 YF BC -FM(C) 12.0
4 WKY -AM 9.6 K AT T -F 9.2 KOFM-Flt (i) 9.0
5 KKNC-FM R.P KK NC -FM R.7 KOMA-All )R 6.2
6 KOMA-AM 6.2 WKY -AM R.4 KXXY-F/1 (A) 6.0
7 KATT-FM 6.2 KOMA-All 6.2 VIC! -AM 011 5.9

P KFNB-FM 4.0 KZEE-FM 5.8 KATT-FM IA) 4.R
KZUE-F(' 3.6 KFNB-FM 4.6 KZ1'F-rM119 4.3

10 WEAN -AN 3.4 KXX V -FM 4.0 KITE -FM (PA) 3.1
11 KOCY-AM 3.2 KAE2-F11 3.2 KAE Z -F11 (8) 2.7
12 KAE2-FM 2.6 KOCY-AM 2.1 W NA 0-A11 (C) 2.1
13 KXXY-FM 1.9 WKAD-AM 1.5 KK L `I (C) 1.7
14 KATT-AM 1.9 KATT-AM 1.4 KO CY-AM (C) 1.7
15 KILO -r;, 1.7 KTEN-FM 1.1 KT1-0-rm (PA) 1.4
16 KCFX-FM 1.5 KCFX-F11 0.7 6708 -AM (PA) 0.9
17 KNOR-All 1.1 KTLS-F11 0.6 Y. J TM ON 0.7
18 KCFF-AM 0.7 KOCV -AM 0.6 KC FF-A t' (PA) 0.6
19 KJIL-F?: 0.6 )(J IL-F11 0.6 K 000 -AM (RI.) 0.6
20 KOCV-AM 0.5 KBYE-AM 0.4 KATT-AM (6) 0.5
21 1(000 -AM n. 5 IRMC -AM 0.4 KBYF -AM (ft) 0.5

Average Persons Trends/Rankings
Total 12+

PA -S, Barn -Midnight

POP(00): 6513
0/N '78 AIM '79 0/N '79

1 KTOK -AM
2 KOFM-FM
3 KEBC-FM
4 WKY -AM
5 KKNC-FM

179
99
93
92
P5

K TO K -A71

K EEC -Ft:
KO FM -FM
KATT-FM
KK NC -FM

142
101

96
91

P6

KTOK-AM
KKNG-Ft1
KEBC-711
!corm -FM
KOMA-A11

168
117
112

P4

58

PA -F, 8.10am
1 KTOK-A11
2 4(9 -AM
3 KEBC-FM
4 KOFM-F11
5 KOMA-All

KTOK-A1!
WKY -All
KEBC-F11
KATT-r!1
KO FM -FM

KT01-All
KE RC -FM
WKY -All
KK NC -FM
KO FM -FM

PA-F,34pm
1 KTOK-AM
2 KOFM-FM
3 KKNC-F1'
4 KEBC-FM
5 WKY -All

KTOK-AM
KEBC-FM
KATT-F11
KO FM-FM
KK NC -FM

K TO K -AM
KK NC -1,71

KEBC-FM
K OMA -AM
KOFM-F1'

Teens
M -S, Barn -Midnight

707(00): 846
OIN '78 AIM '79 OIN '79

1 KOFM-rM
2 KZUE -FM
3 WKY -At:

KOFM-FN
K2 CE -FM
KOMA -AM

10711-F11
KXXY-rm
K OVA -AM

M -F, 8-10am
1 voFri-rm
2 lir? -At'
3 KOMA-AM

KOFM-FM
KZ ME -FM
KOMA -AM

KOFM-F11
KXX 9 -FM
11211E -FM

PA -F, 3-7pm
1 KOF11-F11
2 KZUE-FM
3 KATT-FM

KOFM-Ft!
KOMA-AM
KZ UN -FM

KOFM-FM
KOMA-All
K XX Y-Ft1

Adults 18-34
M -S, Bam-PAIdnight

POP( 00): 2522
0(N '78 AIM '79 OIN '79

1 KOF71-FM
2 KATT-FM
3 WKY -AM
4 KEBC-FM
5 KOMA-AM

KATT -I'm
KOFM-F11
WKY -AM
KOMA-All
KTOK-All

KOFM-F11
KATT-FM
KTOK-All
10118 -All
K XXV-FM

M -F, 8-10am
1 WKY -Al:
2 KOFM-FM
3 KEBC-FM
4 KATT-FM
5 KOMA-AM

WKY -AM
KATT-FM
KOFM-F11
KONA-AM
K TON -All

KOrM-FM
KTOK-All
KE BC -FM
KATT-FM
KOMA-AM

PA -F, 3-7pm

1 KOFM-FM
2 KATT-FM
3 KEBC-FM
4 KOMA-AM
5 WKY -AM

KATT-FM
KOFM -FM
WKY

KOMA-A11
KTOK-All

KATT-FM
KOMA-AM
K XX Y -FM
KOFM-F11
KTOK-AM

Adults 25-54
Ni-S,13sm-MidnIght

POP( 00) : 3094
OIN '78 AIM '79 OIN '79

1 KTOK -AM
2 KEBC-FM
3 WKY -All
4 KKNG -FM
5 KOMA-AM

KTOK-All
KEBC-FM
KKNG-FM
KOFM-FM
WKY -AM

KTOK-AM
KE BC -FM
KKNG-FM
WKY -AM
KOMA -AM

PA -F, Clam

1 KTOK-AM
2 WKY -AM
3 KEBC-FM.
4 KATT-FM
5 KKNC-FM

K TO K -AM
WKY -AM
NE BC -FM
KKNG-FM
KF NB -FM

KTO K -AM
KEBC -FM
WKY -AM
KKNG-FM
KATT-FM

M-F,3-7pm
1 KTOK-AM
2 KEBC-FM
3 KKNC-FM
4 KOMA-AM
5 WKY -AM

KTOK-AM
KEBC -FM
KKNC-FM
KO FM -FM
WKY -AM

KTO K -AM
KEFIC -FM
KK NC -FM
KOMA-AM
WKY -AM

Cume Persons Trends/Rankings
Total 12+

M -S, Sam -Midnight

POP(00): 6513
0(N'78 AIM '79 OIN '79

1 KTOK-A11
2 WKY -AM
3 KOMA-AM
4 KOFM-FE
5 KEBC-FM

2363
2278
1489
1262
1186

WKY -AM
KTOK-AM
KOMA-A11
KOFM-Ft1
KKNG-F

206P
1740
1472
1443
1129

K TO K -AM
WKY
KEBC -FM
KK NC -FM
KOMA-AM

2116
1525
1344
1279
1216

M -F, 6-10am
1 WKY -All
2 KTOK -AM
3 601 -A -A71
4 KOFM-FM
5 KEBC-F11

WKY -AM
KTOK-AM
KOMA-AM
KOFM -FM
KE PC -FM

K TO K -AM
WKY -AM
KE BC -FM
16 NC -FM
KOFM-F11

M -F, 3-7pm
1 KTOK -AM
2 WKY -All
3 KOF71-1-9
4 KEBC-FM
5 KOMA -AM

KTOK-All
KOFM-FM
WKY -AM
KONA-All
KATT-FM

KTO K -AM
KK NC -FM
KONA-AM
KOFM-FM
KEBC-FM

Teens
M -S, Barn -Midnight

POP(00): 846
OIN '78 AIM '79 0/N '79

1 KOFM-FM
2 KOMA -AM
3 WKY -AM

KO FM -FM
KOMA-AM
K UE -Ft:

KO FM -FM
KOMA-AM
KXXY-FM

M -F, 6-10am
1 KOFM-F11
2 KONA-All
3 961 -All

KOFM-F11
KOMA-AM
1208-771

KO FM -F11

KOMA-All
KZ UE-FM

M -F, 3-7pm

1 KOFM-FM
2 KZUE-F7:
3 KOMA-All

KOFM-FM
KOMA-A71
6208-711

KO FM -F
K OMA

ICYXY-Ft:
Adults 18-34

PA -S, Bam-Midnight

POP( 00): 2522
0/N '78 AIM '79 0/N '79

1 WKY -Atl OK Y -At1 KOFM-Ftl
2 KO MA -AM KATT-FM WY? -All
3 KATT-FM KOMA -AM KTOK-All
4 KOFM-FM KOFM-FM KONA-AM
5 KTOK-AM KZ OE -FM KATT-FM

PA -F, 6.10am

1 WKY -AM
2 KOMA-AM
3 60111 -FM
4 KATT-FM
5 KEBC-FM

WKY -AM
KATT-FM
KOMA-AM
KO FM -FM
KZ ME -F

KOFM-FM
WKY -All
KTO1 -AM
KATT-FM
KOMA-AM

PA -F, 3-7pm

1 WKY -AM
2 KO CIA -All
3 KOFM-FM
4 KATT-FM
5 KEBC-Ft:

KATT-FM
WKY -At!
KOM A -All
KO FM -Fl)
KZ UE -FM

KATT-FM
KO FM -FM
KOMA -AM

Z ME -F 71

?MY -FM
Adults 25-54
M -S, 6arn-Midnight

POP( 00): 3094
OIN '78 AIM '79 0/N '79

1 KTOK-AM
2 WKY -All
3 KFBC-FM
4 KOMA-AM
5 KKNC-FM

WKY -AM
KTOK-AM
KERC -FM
KK NC -FM
1071A -AM

KTOK-AM
KEBC-FM
WKY -AM
1CKNC-FM
KOMA-AM

PA -F,13-1 Oam

1 KTOK-AM WKY

2 WKY -AM KTOK-AM
3 KEBC-FM KEBC -FM
4 KING -FM KOMA-AM
5 KOMA-AM KING -FM

KTOK-All
KE BC -FM
WKY -AM
KK NC -FM
KOMA-AM

M -F, 3-7pm
1 KTOK -AM
2 KEBC-FM
3 WKY -AM
4 KKNC-FM
5 KOMA-A14

KTOK-AM
WKY -AM
KOMA-All
KEBC-FM
KO FM -FM

KTOK-AM
ICERC -FM
KING -FM
WKY -A71
KOMA -AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.



Music for Grown-ups
24 HOURS A DAY

If you're grown-up, you'll love KLTE 102 FM
KLTE's a lot of things that you like when it
comes to a great radio station.

KLTE's the best in Lite pop music with favorites
like Barry Manilow, Anne Murray, Neil
Diamond, Willie Nelson, Crystal Gayle and a
whole lot more.

KLTE's a complete weather staff of trained
meteorologists with constant monitoring of
Oklahoma weather. (We let you know first).

KLTE's a concise news information center with a
team of professional reporters who are second to
none.

KLTE's involved with things that Oklahoma,
America and our world cares about.

We have a specially designed radio format that's
geared for grown-ups.

OKLAHOMA CITY
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Cr

0
LI- 0/N '79 Market Overview

There must have been a shakeup on the part of
cr)
0 the local Arbitron staff in Omaha, because 271 more

F diaries came back in this survey than in the spring.
'II When you get back 38% more diaries it means that
cc a station with a large cume potential can really score,
ors

cc and that may be what happened with KFAB.
KFAB traditionally has better books in the 0/N

sweeps because the station carries the football games
of the Nebraska Cornhuskers, a team with a legion
of followers. KFAB sports broadcaster Lyle Brem-
ser is an institution, and thus more people tune in
to KFAB for the football than to any other station.
KFAB's rise to a 12+ share of more than 34% of
the market is due also to the station's ability to recycle
the sports audience into weekdays. 'Husker highlights
throughout the week help pique the interest in the
team.

Among the stations that are traditionally powers
in the 18-34 demos, KGOR increased its 18-34
share by almost one-third, to more than 22%, to
lead KFAB and WOW. KFAB has about 21% of the
young adult audience, while WOW slipped to a 16%
share of this target. Of the local AOR's, KEZO has
quite a lead over KOKO. KEZO now has the loyalties
of more than 11% of the 18-34 group, while KQKQ
has a share of less than 6%.

Several stations took large reverses. Country sta-
tions KEFM and KYNN-AM&FM fell, while Top 40
KOIL lost more than two 12+ shares. KOIL's dimin-
ished shares are due to defections among teens, and
men and women young adults.

Beautiful Music KESY slipped somewhat overall
but remained second (to KFAB) among adults 35-64.
KESY slipped from second to third among adults
25-54.

AveragePersons12i-ShareTrends
Monday -Sunday. lam -Midnight

POP ( 00 ) : 4772
0114 '78 AIM '79 OIN '79

1

2

3

4

5

6

7

8

9

10

11

12
13
14

15
16

KFAB-AM
WOW -AM
KOIL-AM
KCOR-FM
KEZO-FM
KYNN-AM
KOKO-FM
KEFM-FM
ROWH-FM
R000 -FM
KLIN-FM
KOXV-AM
ROWS -AM
KMA -AM
KJAN-AF
KFRX-FM

32.8
12.7
9.7
7.9
7.3
5.2
4.9
2.7
2.6
1.8

1.3
0.9
0.9
0.6
0.5
0.4

KFAB-AM
WOW -AM
KGOR-FM
KESY-FM
KOIL-AM
KYNN-AM
KOKO-FM
KEZO-FM
KEFM-FM
KESY-AM
KMA -AM
KLNG-AM
KYNN-FM

24.9
11.7
10.9
8.8
8.7
7.0
6.9
5.8
3.2
2.1

1.4
0.7
0.4

KFAB-AMP0434.2
RCOR-FM96 12.7
WOW -ANN) 10.2
KESY-FM(BM) 8.2
KOIL-AMM 6.4
KEZO-FM(A) 5.7
KYNN-AMq 4.0
KOKO-FM:A) 2.9
KEFM-FMm) 2.2
KYNN-FM(C) 1.5
KLNG-AM(N) 1.5
RMA -amp 1.1
KLIN-FMOW 0.8
KCRO-AM(RL) 0.5
KESY-AMMW 0.4

Average Persons Trends/Rankings
Total 12+

PA -S, earn -Midnight

POP( 00): 4772

OIN '78 AIM '79 01N '79

1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KGOR-FM
5 KEZO-FM

253
98
75
61

56

KFAB-AM
WOW -AM
KGOR-FM
KESY-FM
KOIL-AM

180
85
79
64
63

KFAB-AM
KGOR-FM
WOW -AM
KESY-FM
KOIL-AM

251
93
75
60
47

M-F,6-10am
1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KGOR-FM
5 KEZO-FM

KFAB-AM
WOW -AM
KOIL-AM
KGOR-FM
KYNN-AM

KFAB-AM
WOW -AM
KCOR-FM
KOIL-AM
KESY-FM

M-F,34pm
1 KFAB-AM
2 WOW -AM
3 ROIL -AM
4 KEZO-FM
5 KGOR-FM

KFAB-AN
WOW -AM
KESY-FM
KGOR-FM
KOIL-AM

KFAB-AM
KGOR-FM
WOW -AM
KESS-FM
KOIL-AM

Teens
61-S,6am4Mdnight

POP(00): 649

0101'79 AIM'79 0)14'79

PA -F, 6-10am

1 ROIL -AM
2 WOW -AM
3 KGOR-FM

KOIL-AM
KGOR-FM
WOW -AM

ROIL -AM
KGOR-FM
WOW -AM

64F,3-7pm
1 KGOR-FM
2 KOIL-AM
3 KEZO-FM
Adults 18-34

M -S, Gam -Midnight

POP( 00 ): 1850

OIN '78

KGOR-FM
KOIL-AM
WOW -AM

AIM '79

KGOR-FM
KOIL-AM
WOW -AM

OIN '79

1 WOW -AM
2 KEZO-FM
3 KFAB-AM
4 KOIL-AM
5 KGOR-FM

KGOR-FM
WOW -AM
KOKO-FM
KEZO-FM
ROIL -AM

KGOR-FM
KFAB-AM
WOW -AM
KEZO-FM
KOIL-AM

PA -F, 6-10am

1 WOW -AM
2 KFAB-AM
3 KOIL-AM
4 KEZO-FM
5 KOKO-FM

WOW -AM
KCOR-FM
KOIL-AM
KFAB-AM
KYNN-AM

KFAB-AM
KGOR-FM
WOW -AM
KE ZO-FM
KOIL-AM

M -F, 3.7pm

1 KEZO-FM
2 WOW -AM
3 KOIL-AM
4 KFAB-AM
5 KOOK -FM

WOW -AM
KG OR -FM

KQKQ-FM
KOIL-AM
KEZO-FM

KGOR-FM
WOW -AM
KFAB-AM
KEZO-FM
KOIL-AM

Adults 25-54
MS, 8arn-Midnight
POP( 00) : 2294

OM '78 AIM '79 0114'79

1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KYNN-AM
5 KEZO-FM

KFAB-AM
KESY-FM
WOW -AM
KYNN-AM
ROIL -AM

KFAB-AM
WOW -AM
KESY-FM
KGOR-FM
KOIL-AM

M-F,810am
1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KYNN-AM
5 KGOR-FH

KFAB-AM
WOW -AM
RES Y -FM
KYNN-AM
ROIL -AM

KFAB-AM
WOW -AM
KESY-FM
RGOR-FM
KOIL-AM

PA -F, 3-7pm

1 KFAB-AM
2 WOW -AM
3 ROIL -AM
4 KEZO-FM
5 KYNN-AM

KFAB-AM
KESY-FM
WOW -AM
KYNN-AM
KOIL-AM

KFAB-AM
WOW -AM
KESY-FM
KGOR-FM
ROIL -AM

Cume Persons Trends/Rankings
Total 12+

M -S, Gam -Midnight

POP( 00): 4772

OIN '78 AIM '79 0/N79

1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KCOR-FM
5 KEZO-FM

M-F,&UMm
1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KCOR-FM
5 REZO-FM

2519
1952
1274
1149
839

KFAB-AM
WOW -AM
KGOR-FM
KOIL-AM
KEZO-FM

KFAB-AM
WOW -AM
ROIL -AM
KGOR-FM
KYNN-AM

2037
1826
1291
1262
775

KFAB-AM
WOW -AM
KCOR-FM
KOIL-AM
KEZO-FM

KFAB-AM
WOW -AM
KGOR-FM
KOIL-AM
KEZO-FM

2824
1728
1179
1121
773

M -F, 3-7pm

I 9rAlt-am
2 WOW -AM
3 KGOR-FM
4 KOIL-AM
5 KEZO-FM

KFAB-AM
WOW -AM
KOIL-AM
KG OR -FM

KEZO-FM

KFAB-AM
WOW -AM
KGOR-FM
KOIL-AM
KESY-FM

Teens
M -S, 6am-Midnight

POP( 00 ) : 649

OIN '78 AIM '79 OIN '79

1 KOIL-AM
2 KGOR-FM
3 WOW -AM

KOIL-AM
KGOR-FM
WOW -AM

KCOR-FM
KOIL-AM
WOW -AM

M-F,6-10am
1 KOIL-AM
2 KGOR-FM
3 WOW -AM

KOIL-AM
KGOR-FM
WOW -AM

KOIL-AM
KGOR-FM
WOW -AM

PA -F, 3-7pm

1 RGOR -FM
2 KOIL-AM
3 WOW -AM

KOIL-AM
KGOR-FM
WOW -AM

KGOR-FM
KOIL-AM
WOW -AM

Adults 18-34

6am-Midnight

POP( 00 ) : 1850

OIN '78 AIM '79 OIN '79

1 WOW -AM WOW -AM WOW -AM
2 KFAB-AM KGOR-FM KFAB-AM
3 KGOR-FM KOIL-AM KGOR-FM
4 KEZO-FM KFAB-AM KOIL-AM
5 KOIL-AM KOKO-FM KEZO-FM

M-F,8-10am

1 WOW -AM WOW -AM WOW -AM
2 KGOR-FM KGOR-FM KFAB-AM
3 KOIL-AM KOIL-AM KGOR-FM
4 KFAB-AM KFAB-AM KOIL-AM
5 KEZO-FM KEZO-FM KEZO-FM

MF,3-7pm
1 WOW -AM WOW -AM WOW -AM
2 KGOR-FM KOIL-AM KGOR-FM
3 KEZO-FM KCOR-FM KFAB-AM
4 KOIL-AM KEZO-FM ROIL -AM
5 KOKO-FM KOKO-FM KEZO-FM

Adults 25-54
64-S,6am4MdMgM

POP(00): 2294

CAN'78 AIM '79 0114'79

1 KFAB-AM KFAB-AM KFAB-AM
2 WOW -AM WOW -AM WOW -AM
3 KOIL-AM KGOR-FM ROIL -AM
4 KGOR-FM KESY-FM KESY-FM
5 KYNN-AM KOIL-AM KGOR-FM

Mf,6-10am

1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KCOR-FM
5 KYNN-AH

KFAB-AM
WOW -AM
KOIL-AM
KYNN-AM
KESY-FM

KFAB-AM
WOW -AM
KOIL-AM
KGOR-FM
KESY-FM

M-F,3-7pm
1 KFAB-AM
2 WOW -AM
3 KOIL-AM
4 KYNN-AH
5 KCOR-FM

KFAB-AM
WOW -AM
KESY-FM
KOIL-AH
KYNN-AM

KFAB-AM
WOW -AM
KGOR-FM
KOIL-AM
KES Y -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous.
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

The TM Companies are putting
broadcasters in touch with

tomorrow through innovation
today!

rm
1349 Regal Row  Dallas, Texas 75247  (214) 634-8511

6aA subsidiary of Shamrock Broadcasting Company, Inc.

1 ROIL -AM
2 KGOR-FM
3 WOW -AM

KOIL-AM
KC OR -FM

WOW -AM

KCOR-FM
KOIL-AM
WOW -AM



Orlando
METRO RANK

OIN '79 Market Overview
Two of the top three stations in Orlando are the

perennially strong WD80-AM &FM, owned by the
Outlet group. This is the second survey in a row that
finds Beautiful Music WDBO-FM on top with almost
12% of the total market. Younger -skewing WHLY
had a surge this book and rode into the number two
position, with P/A WDBO-AM right behind.

WDBO-FM leads the market overwhelmingly
among adults 35+ and ranks number one also with
adults 25-54. WHLY really took off in this book, surg-
ing to rank as the leading 18-34 station with more
than 21 % of the market, and scoring well with 25-54
adults, coming in second behind WDBO-FM. Full
service WDBO-AM gained overall based on a 35%
increase in its 25-54 share. The station has moved
into fourth place in this category.

FM rocker WBJW slipped again in this sweep.
WBJW's share of teens dropped again for the second
book in a row, and the station no longer owns the
teen market in central Florida; WDIZ is now the top
teen station. WBJW's share of 18-34 adults has also
been reduced, but the station still has more than a
10% share of this key demo.

AOR WORJ had a second straight substantial in-
crease in both overall share and 18.34 audience.
WORJ improved from 15% of the 18-34 share to
almost 18% of that audience, second only to WHLY.
WORJ used an extensive TV campaign to promote it-
self, and the station gave away 40,000 license plates
with the station logo on them.

With the showing of WHLY and WORJ, it appears
as though the WDIZ audience is being wooed by the
competition. The Superstars station saw its 18-34
share drop 30%, and the station dropped from sec-
ond to fourth in this demo.

Country WHOO-AM slipped for the second con-
secutive survey. The station's share of the 25-54
audience dropped almost 40% in this latest sweep,
but there was little defection among the older demos.
WHOO still is strong 35-64, with more than 11 %
of the market. Female listeners aren't staying with
the station to the same extent that the men are.

Average Persons 12+ Share Trends
Monday -Sunday earn -Midnight

OM '78 AIM '79 OIN '79
1 WBJW-FM
2 14DBO-FM
1 WPOO-FM
4 WDBO-AM
5 44800 -AM
6 WKIS-AM
7 WLOF-AM

WDI2-FM
9 WORJ-FM

10 WHLY-F0
11 WORL-AM
12 WOKB-AM
13 WF1V-AM
14 WPCV-FM
15 WCTO-AM
16 WILK-FM
17 WAJL-Al)
18 WHIM -AM
19 WLOQ-FM
20 WFLF-FM
2] WTLN-AM
22

12.7
12.1
10.4
8.6
7.9
7.1
5.6
4.8
4.8
4.7
4.3
4.2
3.8
1.7
1.1
1.0
0.7
0.7
0.6
0.5
0.2

WDBO-FM 12.8
WRJW-FM 9.7
WHOO-FM 9.7
WDBO-AM 8.4
14800 -AM 7.5
VDIZ-FM 7.4
WKIS-AM 6.7
WORJ-FM 6.5
WORL-All 5.8
WLOF-AM 4.8
WHLY-Ft) 3.9
WOKR-AM 2.2
WPCV-FM 1.7
1441,11. -AM 1.6
WL00-FM 1.3
WTLN-FM 1.3
WHHL-AM 0.8
WCTO-AM 0.6
WFIV-AM 0.6
WELF-FM 0.5
WTRR-All 0.5
WTLN-AM 0.3

W BO- F 119998 2 . 1
WHLY-1-11 WV 9.9
40130 -AM (PA) 9.7
WBJW-FM (8) 8.6
WHOA -FM ARA) 8. 3
WORJ-FII (A) 8.3
W1100 -A11101 6.9
WDIZ-FM (4) 6.3
WKIS-AM (PA) 5.9
WLOF-AM (A) 4.11
WORL-AV MA 4.8
WIIIIL-AtI KO 2.6
WTLN-FM (U-) 1.9
WF V -A11 ICI 1 .2
WPCV-FM 10 1.2
WA JL -A (1114 0.9
WI 00 -FM (C1.1 0

WOKB-AM (D) 0.8
WTRR -AM 09 0.11
W 01'0 -A t( (C) 0 . 5
WT1 I -A'(AL) 0.5
WF1 - ,.(C) 0.4

Average Persons Trends/Rankings
Total 12
11.1-S,6am-M14night

POP( 00 ) : 5104
O)N'78 AIM '79 OIN '79

1 WBJW-FM
2 14080 -FM
3 14X00 -FM
4 141)80 -AM
5 WHOO-AM

106
101

R7
72
66

WD1O-FM
WBJW-FM
WHOO-Fr
WDBO-AM
WHOO-AM

99
75
75
65
58

14D130 -FM
WIIL V- FM
WD130-AM
1411.114-FII

90
73
72
64
62

19-F, 6-10am
1 00130 -AM
2 WBJW-FM
3 11D/10 -FM
4 WPOO-AM
5 WPOO-F11

Al-F,3-7pm
1 WBJW-FM
2 WHOO-FP
3 wino -FM
4 WHOO-AM
5 WL0E-AM

140110 -FM
48 J 14 -F PI
14X00 -FM
WI100
WDIZ-F11

WDBO-FM
WORJ-FM
WHLY-FM
WBJW-FM
WHOO-FM

Teens
7A -S, 89m -Midnight

POP(00): 669
OIN '78 AIM '79 0/N '79

1 WBJW-FM
2 WOKB-AM
3 WLOF-AM

WBJW-FM
WDIZ-Flt
WORL-All

wniz-rm
WBJW-FM
VLOF-AM

M-F,8-10am
1 WBJW-FM
2 WOKB-AM
3 WL0E-AM

WIJW-FM
WDIZ-FM
WHLY-FM

WBJW-FM
WDIZ-FM
WL0E-All

Mf,3-7pm
1 WBJW-FM
2 WOKE -AN
3 WORL-All

1411.1W -FM

14D I2 -FM
14PLY-FM

WBJW-FM
WDIZ-FM
WLOF -A 11

Adults 18-34
M -S, Bam-Midnighl
POP( 00): 1723

OM '78 AIM 79 OIN '79
1 WBJW-FM
2 WORJ-FM
3 WDIZ-FM
4 WLOF-AM

WORL-AM

WORJ-FM
1IDI 7. -FM
WBJW-FM
WORL-AII
WL0E-A71

WHLY-FM
11011J -FM
1413J14 -F11
WDIZ-Flt
WLOF-A M

M-F,8-10sm
1 WBJW-FT
2 WLOF-AM
3 WD12-FM
4 WKIS-AM
5 WORJ-F71

WBJW-FM
1,11112 -FM

WORJ-FM
WORL-A11
WL OF -AM

WHLY-FM
WBJW-FM
1408.1 -FM
WDIZ-FM
WKI S -AM

N -F, 3-7pm
1 WORJ-FM
2 WBJW-FM
3 WDIZ-FM
4 WLOF-AM
5 WORL-AM

WORJ-FM
WDIZ-FM
WBJW-FM
WL0E-Alf
WHLY-FM

WORD -Fl)
WILY -FM
WOR L-At1
WDIZ-FM
WBJW-FM

Adults 25-54
M -S, Sam-MldnIght
POP( 00): 2337

OfN '78 AIM '79 OIN '79
1 WHOO-FM
2 141)/10 -FM
3 WBJW-FM
4 WKIS-AM
5 WDBO-AH

141100-F11
14800 -All
WDBO-FM
148 J4 -FM
WOR L -AM

14080 -FM
WHLY-FM
14X00 -FM
WDBO-AM
WBJW-FM

PA -F, 8-10am
1 141100 -FM
2 140130 -FM
3 WDBO-AM
4 WK1S-AM
5 WHOO-All

WHOO-AM
WHOO-FM
WDBO-FM
WDBO-AM
WBJW-FM

WDRO-AM
WHLY-FM
WDBO-FM
WHOO-A71
WKIS-AM

N -F, 3-7pm
1 141100 -FM
2 W1)130 -FM
3 141100 -AM
4 1411.1W -FM

5 WK IS -AM

WHOO-FM
14800 -AM
1419130 -FM
148J14 -FM
WKI S -AM

WDBO-FM
WHLY-FM
WHOO-FM
WORL-AM
141)140 -AM

Cume Persons Trends/Rankings
Total 12 -i-
M-S, liam-Midnight

POP(00): 5104
O)N'78 AIM 79 OIN '79

1 WBJW-FM
2 WDBO-AM
3 141)90 -FM
4 WL0E-All
5 WK IS -AM

1436
1217
1131
1090
1040

1413J14 -FM
1411C0 -FM
WDPO-All
WL0E-At!
141400

1337
1320
10 R9

984
893

WD130-FM
sa.hi-FM
WKI S -AM
14080 -AM
W1.0 F -All

1199
1132
1007

994
RR 7

Al-F,8408m
1 WBJW-FM
2 WDBP-AM
3 WKIS-AM
4 WLOF-AM
5 WNW -FM

1413,114 -FM

140110 -FM
1411110 -AM

1/1100 -AM
WLOF-AM

WDBO-AP
W/1.114 -FM

14080 -FM
WKI S -AI!
14900 -All

N -F, 3-7pm
1 1413.1W -FM

2 141400-F11
3 WLOF-AM
4 WD110-AM
5 WD110-FM

WBJW-FM
WDBO-FN
WL0E-AX
WDIZ-FX
WHOO-FM

V/11.1W-FM
11880 -FM
WHLY-FM
WORJ-FM
141.0E -AM

Teens
M -S, Gam -Midnight

POP(00): 660
0/N '78 AIM '79 OIN '79

I 1411.114 -FM

2 WLOF-AM
3 WD17-FM

148.314 -FM WBJW-T11
WDIZ-FM WDIZ-Flt
111.01, -AM 141.0E -All

M -F, 8-113am
1 wEJW-Flt
2 141,01, -All
3 WI)! 2 -FM

14/1 -114 -FM

WDIZ-FM
WL0E-AM

WBJW-1,11
WD12-F11
141.0E -All

M-F,3-7pm
1 WBJW-FM
2 WLOF-AM
3 WORL-AM

1411.1W -FM

WDIZ-FM
WHLY-FM

WEJW-FM
WDIZ-FM
141,OF -AM

Adults 18-34
PA-SA6am4AldnigM

POP(00): 1723
OIN '78 AIM '79 0/N '79

M.F,(1-10sm
1 WBJW-FM
2 WLOF-AM
3 WKIS-AM
4 WDIZ-FP
5 WORJ-FM

WBJW-FM WHLY-FM
141.01, -AM 1413.114 -FM

WHLY-FM WORJ-FI,
140I2 -FM WL0E-AM
WORJ-Ft1 WM 2 -FM

N1 -F, 3-7pm
1 141.01, -AM

2 WBJW-FM
3 WDIZ-FM
4 WORJ-FM
5 111ILY-FM

WBJW-FM
WDIZ-FM
111.0E -AM
WORJ-FM
WHLY-FM

WORJ-FM
WHL Y -FM
WBJW-FM
WDIZ-FM
WLO F -All

Adults 25-54
14-S, 6arn-mdmght

000(01): 2137
OIN '78 AIM '79 0)N'79

1 141180 -AM 141)80 -FM
2 WPOO-FM WBJW-FM
3 WDBO-FM WHOO-AM
4 WK I S - AM 14K I S -AM
5 1/13.1W -FM WDBO-AM

W1)110 -FM
WK IS -AM
WBJW-FM
141100 -AM
WDBO-AM

IA -F, 8-10am

1 WDBO-AM
2 WHOO-Alf
3 WKI S -AM
4 141100 -FM
5 WBJW-FM

141100 -AM
WDBO-F II
140110 -AM
1411.114-F11

WKI S -AM

WDBO-FM
WKI S -AM
141)110-A11
14800 -All
4/LILY-FM

81-F,34pm
1 WHOO-FM
2 WHOO-AM
3 WDBO-AM
4 14080 -Flt
5 WBJW-FM

WBJW-FM
141100 -FM
WDBO-FM
Wl'OO-AM
WKI S -AM

141100 -AM
WHLY-FM
WDBO-FM
WLOF -AM
W11.114 -FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R
Rock, RL-Religious, S -Spanish, T -Talk.

WDBO-AM
14000 -FM
wiloo-FM
WB..114-F11

)1H00 -All

WPRO-A11
140110 -FM
MIL Y -FM
W500 -AM
14K IS -AM

I w8.3w-Flt
2 141,01, -AM
3 WDIZ-Fl!
4 WKIS-AM
5 141180 -AM

WB J14-- F

WD12-F11
WL0E-AM
1408.1-Ft1
1411L Y -Flt

WHL y -FM
WORJ-FN
WDIZ-FM
141.0E -AM
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Peoria
METRO RANK

0/N '79 Market Overview
In answer to that age-old question regarding what

plays in Peoria, the reply seems to be lots of Top 40
music. Rocker WKZW leads the market overall for
the second straight survey, and an AM competitor,
WIRL, improved its numbers in the fall sweep.

Diary return was up significantly in this Peoria
book, a 25% increase in usable diaries evident in the
0/N '79 report. Most of the additional return fell pro-
portionately into the younger 12-34 demos, allowing
Arbitron to project its estimates for stations that ap-
peal to the younger demographics from a larger data
base.

The increased diary return among the younger
sex/age groups may have helped WKZW to increase
its 12+ share to almost 17% of the market. Adver-
tising consisted of TV, busboards, and billboards, plus
inserting ads in high school football and basketball
programs. The ad total for the fall sweep was lower
than used in the spring survey. Musically, the station
was trying to go more Pop/Adult - disco and teen -
oriented songs were dropped. The numbers show
that WKZW was able to keep more than a 50%
share of the teen market while improving its adult
numbers. WKZW jumped from an 18% share of adults
18-34 up to lead with almost 24% in this book, while
the 25-54 numbers also looked healthier. The sta-
tion went from under 10% of the prime adult audience
to more than 14% in the 25-54 group.

Like WKZW, WIRL saw its 12+ share go up due
largely to increases among the adult listeners. WIRL
made worthwhile improvements in its male audience
figures among adults, while its female listeners appear
to have remained loyal. WIRL ranks third (behind
WKZW and WWCT) among adults 18-34, after
registering a share figure of almost 15%, and was
able to boost 25-54 numbers by one-fourth to score
a share figure of almost 13%.

Beautiful Music WSWT and Talk entry WMBD
both saw their 12+ shares advance. WSWT, the
Schulke station in Peoria, scored gains consistently
among the older demos and ranks number two with
adults 35-64 and third in adults 25-54. No outside
advertising or promotion for WSWT in this book.

The other station which attracts the upper end of
the demographic spectrum is WMBD. In the 0/N '79
report WMBD emerges as the top station among per-
sons 35+. The station is strong in adults 25-54,
and also leads handily in the 35-64 demo.

Two leading stations suffered declines in the
0/N report. Country WXCL didn't really have a bad
book - the station's adult average persons audience
figure remained exactly the same as in the spring -
but due to increased adult listening in the market
the station's share slipped. There were two air shifts
affected by personnel changes, and the station spent
25% less on advertising in this book than for pre -

Average Persons 12+ Share Trends
Monday Sunday 6arn-Midnight
POP( 00) :

AIM '78
3034

AIM '79 OIN '79
1 WSWT-FM 14.8 WK2W-FM 14.4 WKZW-Ft.im 16.8
2 WKZW-FM 14.4 WSWT-FM 13.6 WSWT-FMaimg 5.7
3 WIRL-AM 12.7 WMBD-AM 13.4 WMBD-AMm 13.9
4 WMBD-AM 10.9 WXCL-All 11.4 W IR L-AMP111.1
5 WWCT-FM 9.0 WWCT-FM 10.9 WXCL-AM(0110.7
6 WXCL-AM 0.0 WIRL-AM 10.4 WWCT-FM(A) 7.0
7 WLS -AM 4.1 WCLO-FM 3.7 WLS -AMIG) 4.1

WSI V -AM 3.4 WGN -AM 3.5 WVEL-AMBII) 4.1
9 WZRO-FM 3 . 4 WVF.I. -AM 2.7 WGN -AMIPA) 2.0

10 WCN -AM 3 . 2 WZRO-FM 2.5 WZR 0-FM(0) 1.P
11 WPFO-AM 2.2 WTA Z -FM 2.5 WBNQ-FM(8) 1.4
12 WSI V -FM 2.2 W PF0 -AM 2.2 WMAO-AM(C) 1.4
13 WJBC-AM 1.7 WB NO -FM 2.n WCLL-FM IPA) I . 1

14 WMA 0 -AM 1 . 5 WLS -AM 2.0 WBBM -AM 99 1 . 1

15 WC1.1.-FM 1.0 WCLL-FM 1.n WPFO-AM8114 I .1
16 WBBM-AM 0.5 WBBM -AM 0.5 WTAZ -F (PM 1 . 1

17 WB NO -FM 0.5 WJBC-AMPA) 0.9
16 WGLO-FM OW 0.7

vious surveys. Even with a flat book, WXCL remains
the number two 25-54 station.

AOR WWCT suffered reverses in young men
and teens. No longer the top 18-34 station in town,
WWCT now holds second place in the young adult
demos, with almost 17% of the market.

Average Persons Trends/Rankings
Total 12+
M -S, Sam -Midnight

POP( 00 ): 3034

AIM '78 AIM '79 0/N '79

1 WSWT-FM
2 WKZW-FM
3 WIRL-AM
4 WMBD-AM
5 WWCT-FN

61
59
52
45
37

WKZW-FM
WSWT-FM
10111D -AM
WXCL-AM
WWCT-FM

58
55
54
46
44

WKZW-FM
WSWT-FM
WMBD-AM
WIRL-AM
WXCL-AM

74
69
61

49
47

PA -F, 6-10am
1 WMBD-AM
2 WIRL-AM
3 WXCL-AM
4 WSWT-FM
5 WKZW-FM

WMBD-AM
WXCL-AM
WIRL-AM
WKZW-FM
WSWT-FM

WMBD-AM

WKZW-FM
WXCL-AM
WIRL-AM

M -F, 3-7pm

1 WKZW-FM
2 WSWT-FM
3 WIRL-AM
4 WWCT-FM
5 WXCL-AM

WKZW- FM
WSWT-FM
WWCT-FM
WIRL-AM
WXCL-AM

WKZW-FM
WSWT-FM
WIRL.-AM
WMBD-AM
WXCL-AM

Teens
M -S, Gam -Midnight

POP( 00 ): 405

AIM '76 AIM'79 01N'79

1 WKZW-FM
2 WIRL-AM
3 WLS -AM

WKZW-FM
WWCT-FM
WIRL-AM

WKZW-FM
WIR L -AM
WWCT-FM

M -F, 13-10am
1 W1(2W-FM
2 WIRL-AM
3 WLS -AM

WKZW-FM
WIR L -AM
WWCT-FM

WKZW-FM
WWCT-FM
WIRL-AM

M -F, 3-7pm
1 WKZW-FM
2 WIRL-AM
3 WLS -AM

WKZW-FM
WWCT-FM
W IR L -AM

WKZW-FM
W IR L -AM
WWCT-FM

Adults 18-34
M -S, 6am-Midnight

P0P(00): 1063
AIM '78 AIM'79 OIN '79

1 WWCT-FM
2 WKZW-FM
3 WIRL-AM
4 WSWT-FM
5 WLS -AM

WWCT-FM
WKZW-FM
WIRL-AM
WSWT-FM
WXCL-AM

WKZW-FM
WWCT-FM
WIRL-AM
WLS -AM

CL -AM

M -F, 6.10am
1 WIRL-AM
2 WKZW-FM
3 WWCT-FM
4 WXCL-AM
5 WLS -AM

M -F, 3-7pm

1 WKZW-FM
2 WWCT-FM
3 WIRL-AM
4 WSWT-FM
5 WLS -AM

WIRL-All
WK ZW -FM
WWCT-FM
WMED-AM
WTA2 -FM.

WWCT-FM
WKZW-FM
WIRL-AM
WSWT-FM
WTAZ-FM

WKZW-FM
WIRL-AM
WWCT-FM
WXCL-AM
WLS -AM

WKZW-FII

WWCT-FM
WLS -AM
WXCL-AM

Adults 25-54
M -S, Gam -Midnight

POP( 00 ) : 1397
AIM '78 AIM'79 01N'79

1 WSWT-FM
2 WIRL-AM
3 WXCL-AM
4 WKZW-FM
5 WMBD-AM

WSWT-FM
WXCL-AM
WIRL-AM
WMBD-AM
WKZW-FM

WSWT-FM
WXCL-AM
WKZW-FM
WIRL-AM
WMBD-AM

M -F, 6-1 Dam

1 WXCL-AM
2 WIRL-AM
3 WMBD-AM
4 WSWT-FM
5 WKZW-FM

MF,3-7pm
1 WSWT-FM
2 WKZW-FM
3 WIRL-AM
4 WXCL-AM
5 WZRO-FM

WXCL-AM
WSWT-FM
WIRL-AM
WMB D -AM
WKZW-FM

WIWI-FM
WXCL-AM
WKZW-FM
WIRL-AM
WCLO-FM

WMBD-AM
WXCL-AM
WSWT-FM
WIRL-AM
WKZW-FM

WSWT-FM
WX CL -AM
WK 2W-FM
WIRL-AM
WMBD-AM

Cume Persons Trends/Rankings
Total 12+
M -S, 6am-Midnight

AIM '78 AIM '79 0/N '79

1 WIRL-AM
2 WKZW-FM
3 WMBD-AM
4 WSWT-FM
5 WXCL-AM

1141
885
803
758
608

WIR L -AM
WKZW-FM
WMBD-AM
WXCL-AM
WSWT-FM

867
861
818
792
701

WIRL-AM
WKZW-FM
WMBD-AM
WSWT-FM
WXCL -AM

1034
953
919
817
725

PA -F, 13-10am
1 WIRL-AM
2 W1113D -AM

3 WKZW-FM
4 WXCL-AM
5 WSWT-FM

WMBD-AM
WIRL-AM
WXCL-AM
WKZW-FM
WSWT-FM

WMBD-AM
WKZW-FM
WIRL-AM
WXCL-AM
WSWT-FM

M -F, 3-7pm
1 WKZW-FM
2 WIRL-AM
3 WSWT-FM
4 WXCL-AM
5 WMBD-AM

WK 2W-FM
W IR L -AM
WSWT-FM
WXCL-AM
WMBD-AM

WKZW-FM
WIRL-AM
WIWI-FM
WMBD -AM
WXCL-AM

Teens
PA -S, Barn -Midnight

POP(00): 405
AIM '78 AIM '79 OIN '79

1 WKZW-FM
2 WIRL-AM
3 WWCT-FM

WK2W-FM
WIRL-AM
WWCT-FM

WKZW-FM
WIRL-AM
WWCT-FM

11A -F, 8-10am

1 WKZW -FM
2 WIRL-AM
3 WWCT -FM

PA -F, 3-7pm

1 WKZW-FM
2 WIRL-AM
3 WWCT-FM

WKZW-FM
WIRL-AM
WWCT-FM

WKZW-FM
WWCT-FM
WIRL-AM

WKZW-FM
WIR L -AM
WWCT-FM

WKZW-FM
WIR L -AM
WWCT-FM

Adults 18-34
M -S, Gam -Midnight

POP(00): 1063
AIM '78 AIM'79 01N'79

I WIRL-AM WK 2W-FM WIRL-AM
2 WKZW-FM WIRL-AM WKZW-FM
3 WSWT-FM WWCT-FM WWCT-FM
4 WWCT-FM WXCL-AM WXCL-AM
5 WMBD-AM WMBD-AM WMBD-AN

PA -F, 6-10am

1 WIRL-AM
2 WKZW -FM
3 WWCT -FM
4 WHBD -All
5 WSWT-FM

WIRL-AM
WKZW-FM
WWCT-FM
WXCL -AM
WSWT-FM

WKZW-FM
WIRL-AM
WWCT-FM
WXCL-AM
WMBD-AM

M -F, 3-7pm
1 WKZW-FM
2 WIRL-AM
3 WWCT -FM
4 WSWT-FM
5 WXCL-AN

WKZW-FM
WIRL-AM
WWCT-FM
WXCL-AM

WT -FM

WIRL-AM
WK 2W-FM
WWCT-FM
WXCL -AM
WMBD-AM

Adults 25-54
m-S,6am-MIdnIght

POP (00 ): 1397

AIM '78 AIM '79 018 '79

1 WIRL-AM
2 WSWT-FM
3 WXCL-AM
4 WMBD -AM
5 WKZW-FM

WXCL-AM
WSWT-FM
WIR L -AM
WMBD-AM
WKZW-FM

WIRL-AM
WSWT-FM
WKZW-FM
WMBD-AM
WXCL -AM

M -F, 6-113am

1 WIRL-AM WXCL-AM WIRL-AM
2 WILL -AM WIRL-AM WMBD-AM
3 WSWT-FM WSWT-FM WKZW-FM
4 WMB D -AM WI -MD -AM WXCL -AM
5 WKZW -FM WKZW-FM WSWT-FM

111-F, 3-7pm
1 WSWT-FM
2 WKZW -FM
3 WIRL-AM
4 WXCL-AM
5 WMBD-AM

WIRL-AM
WSWT-FM
WXCL-AM
WKZW-FM
WMBD -AM

WSWT-FM
WIRL-AM
WXCL-AM
WKZW-FM
WMBD-AM

Format Penetration Chart
Based On Total Persons 1 2+
Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

RL N

Format Legend
A-AOR, 6 -Black, BB -Big Band, BM -Beau-
tiful Music. C -Country, CL -Classical, D-
Dencemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.



Philadelphia
METRO RANK

DIN '79 Market Overview

Two demographically different stations scored significant gains in the fall '79
;weep, improving their respective positions among the top stations. Beautiful
Ausic WWSH gained a full share, and AOR WMMR added more than a full
;hare to register its best book ever. While these stations were advancing im-
)ressively, two standbys, KYW and WDAS-FM, remained at the head of the pack.
Jews station KYW has reason to be pleased. Traditionally, after baseball sea-
son (KYW carries the Phillies) the station's ratings take a spill. However the drop-
iff in this sweep was not drastic, with KYW remaining the number one station
or reaching adults 25-54 and 35-64. The station's ad campaign placed more
imphasis on TV than previously, and was supplemented by busboards and bill-
)oards, but no on -air contests.

WWSH is the new runner-up. The Schulke-formatted station added listeners
n virtually all adult demos. Women contributed the biggest part of WWSH's
)aims. WWSH is number two among adults 25-54 and 35-64. A new TV spot was
tired for this survey, combining computer -animated effects and life action, and
he scheduling of the commercial used most of the WWSH ad budget.

Slipping a notch in the 12+ standings, but reflecting virtually the same share
vas Black WDAS-FM. WDAS-FM had its best teen book in recent surveys,
saw its 18-34 share drop 20%, but then picked up among the older demos. The
station ranks second 18-34 and third 25-54.

Metromedla's AOR WMMR received its biggest assist from young adults -
he 18-34 share for WMMR increased almost 33%, to lead the market with ap-
roximately 13% of this target group. To reach young adults, the station used
nany billboards, 10 -second TV spots, and some busboards and newspaper.
NMMR also sponsored an outdoor festival on Super Sunday.

On the Pop/Adult scene, two of the three major contenders had good books.
_eader WIP had a flat book overall, due to a significant drop in adults 25-54
share, while WUSL increased its overall standing by adding audience in the 18-34
and 25-54 demos. WUSL edged past WIP in the 25-54 share battle. Greater
Viedla's WMGK received glad tidings from listeners in both 18-34 and 25-54
roups. WMGK's 18-34 share increased by 66%, up to about 7% of the mar -
<et, as the station also improved its 25-54 share to approximately 5% of that
jemo.

The fall book saw the Dancemusic contest tighten. WZZD advanced while
WCAU-FM dropped, so the two are virtually tied. WZZD has a larger teen audience
:han does WCAU-FM, but the stations are almost identical in their 18-34 shares.
NCAU-FM has recently moved to more of a Pop/Rhythms approach, while WZZD
s going Religious, bringing the battle to a quick conclusion.

Other major stations that did not have outstanding books include Top 40 leader
NFIL. WFIL had basically a flat book - up well among 18-34 adults, but down

teens. Beautiful Music station WDVR continues to see its position erode. After
nitially and successfully airing the Patrick O'Neal spot in the J/F sweep, WDVR
las seen its shares slide, with the 25-54 share declining again in this book.

Finally, News/Talk WCAU-AM slipped after an upswing in the summer. The
Aeon's 35+ numbers eroded, causing a slight 12+ downturn.

(Note: WFLN-AM&FM are totally simulcast during the time the daytimer AM
son the air.)

AveragePersons121-ShareTrends
Monday Sunclay. 6am -Mtdmg ht

POP(00):
0/N '78

39898
JIF '79 AM '79 JIA '79 0/N'79

1 WIP -AM 8.2 KYW -AM 8.3 KYW -AM 1 .8 KYW -AM II. 7 KYW -AM w)10. 5
2 KYW -AM 7.8 WIP -AM 7.9 WDAS-FM .2 WDAS-FM 7.1 WWSH-FM 10)7.1
3 WDAS -FM 6.6 WDVR-FM 7.8 WIP -AM .2 WWSH-FM 6.1 WDAS-FM 0) 7.0
4 WWSH -FM 6.4 WDAS -FM 6.5 WWSH -FM .1 WIP -AM 6.1 WMMR-FM (A) 6.9
5 WDVR-FM 4.9 WWSH-FM 6.0 WDVR-FM .3 WMMR-FM 5.7 WIP -AM MA) 6 . 0
6 WC AU -AM 4.6 WMMR-PM 4.7 WMMR-FM .1 WDVR-FM 5.6 WDVR-FM MM) 5 . 0
7 W IOQ -FM 4.2 WF IL -AM 4.5 WC AU -AM .8 WCAU-AM 5.0 WCA U -AM M1 4 . 6

8 WYSP-FM 4.1 WCAU-AM 4.3 WP IL -AM .7 WWDB-FM 4.P WYS P -FM (A) 4 . 5

9 WWDB-FM 4.0 WWDB-FM 4.3 WCA U -FM .9 WF IL -AM 4.1 WF IL -AM M1 4. 2
0 W I F I -FM 3.9 WCAU- FM 4.2 WISP -FM .8 WC AU -FM 3.7 WUSL-FM MAI 4. 2

WUSL-FMI 3.7 WUSL -FM 3.7 W IF I -FM .8 WUSL-FM 3.5 WWDB-FM (T) 3 .7
2 WP IL -AM 3.6 W IF I -FM 3.6 WWDB-FM .3 WYS P -FM 3.4 WMGK-FM WA) 3 . 4
3 WSN I -Fm 3.3 WMCK - FM 3.5 WMGK-FM .9 WSNI-FM 3.0 WOOD -AM CM 2.9
4 WC A U -FM 3.2 WYS P -FM 3.2 WUSL-FM .9 WIFI-FM 2.9 WC AU -FM 0) 2.8
5 WMMR-FM 3.1 W /0 0 -FM 3.1 WSNI -FM .9 WMGK-FM 2.8 WIF I -FM MI 2.7
6 WICK -FM 3.1 WSNI -FM 2.9 WPEN-AM .0 WOOD -AM 2.4 WIOQ-FM 0) 2.6
7 WOOD -AM 2.4 WPEN -AM 2.4 WFLN-FM .8 WIOQ-FM 2.1 WDAS -AM 0) 2 .4
8 WDAS -AM 2.1 WFLN -FM 2.4 WIOQ-FM .8 WFLN-FM 2.0 WSNI -FM MI 2. 1
9 WPEN-AM 2.0 WDA S -AM 2.3 WOOD -AM .7 WDAS -AM 2.0 WPEN-AM MAI 1 .8
0 WFLN-FM 1.9 WHAT -AM 1.6 WDA S -AM .6 PEN -AM 1.7 WFLN-FMHIM 1 .8
1 WHAT -AM 1.9 WZZD-AM 1.2 WHAT -AM .2 WHAT -AM 1.2 WJBR -FM 104) 1 .5
2 WJBR -FM 1.5 WPST-FM 1.1 WC OJ -AM .7 W PS T -FM 1.2 WHAT -AM MI 1 .2
3 UP ST -FM 1.3 WJER -FM 0.8 W PS T -FM .6 WJBR -FM 0.7 WPS T -FM MAI 1 .0
4 WOR -AM 0.7 WOR -AM 0.6 WJ BR -FM .5 WS TW-FM 0.7 WOR -AM RI 0.6
5 WFLN-AM 0.5 WF LN -AM 0.5 WR CP -AM .5 WR CP -AM 0 . 7 WS TW-FM MM 0. 6
6 WTMR -AM 0.5 WNAR -AM 0.4 WSTW-FM .5 WC OJ -AM 0 . 4 WR CP -AM (C) 0 . 5

7 WC AM -AM 0.5 WTMR-AM 0.4 WPLN-AM .5 WLE V -FM 0.4 WNA R -AM MM 0. 4
8 WPAR-AM 0.4 WC OJ -AM 0.3 WTMR -AM .4 WTMR -AM 0.3 WC 0 J -AM MA) 0.4
9 WXKW-FM 0.4 WVCII -AM .4 WFLN-AM 0.2 WF LN -A M MW 0 . 1

Average Persons Trends/Rankings
Total 12+
M -S, Sam -Midnight

PO8(00): 39898
0)N '78

1 WIP -AM
2 KYW -AM
3 WDAS -FM
4 WWSH-FM
5 WDVR-FM
6 WCAU-AM
7 WIOQ-FM
8 WYSP-FM
9 WWDB-PM

10 WIF I -FM

M -F, 8-10am

1 KYW -AM
2 WIP -AM
3 WC AU -AM

4 WDAS -FM
5 WP IL -AM

6 WWSH -FM
7 W IF I -FM

8 WUSL -FM
9 WWDB-FM

10 WDVR-FM

34pm
1 WWSH-FM
2 WIP -AM
3 WDAS -FM
4 KYW -AM
5 W IF I -FM

6 WYS P -FM
7 WDVR-PM
8 WIOQ-FM
9 WCAU-FM

10 WF IL -AM

572
546
462
444
343
321

290
28 5

277
274

J/F '79

KYW -AM
WIP -AM
WDVR-FM
WDAS-FM
WWSH-PM
WMMR-PM
WF IL -AM

WC A U -AM

WWD B -FM

WCA U -FM

KYW -AM
WIP -AM
WC AU -AM

WF IL -AM
WDAS -FM
WDVR-FM
WWSH -FM
WUSL-FM
WWD B -FM

WC A U -FM

WDVR-FM
WIP -AM
KYW -AM
WDAS-FM
WWSH -FM
WMMR-FM
WF IL -AM

WCAU-FM
W IF I -FM

WUSL-FM

606
576
565
477
438
343
329
316
311
304

AWC79

KYW -AM
WDAS -FM
WIP -AM
WW SR -FM

WDVR-FM
WMMR-FM
WC A U -AM

WF IL -AM

WC A U -FM

WYS P -FM

KYW -AM
WIP -AM
WC A U -AM

WDAS -FM
WF IL -AM

WWSH-FM
WD0R-FM
WMMR-FM
W IF I -FM

WWDB-FM

KYW -AM
WDAS -FM
WWSH-FM
WDVR-FM
NIP -AM
WMMR-FM
WC AU -FM

WF IL -AM

WYS P -FM

WCAU-AM

811
494
492
488
432
421
326
323
270
259

JIA '79

KYW -AM
WDAS-FM
WWSH -FM
WIP -AM
WMMR-FM
WDVR-FM
WC A U -AM

WWD B -FM

WF IL -AM

WC A U -FM

0/N '79

P34
509
434
432
406
39 8

356
339
295
262

KYW -AM
WWSH-FM
WDAS-FM
WMMR-FM
WIP -AM
WDV 8- FM

WC A U -AM

WYS P -FM

WF IL -AM

WUSL-FM

74 1 0

4 7 5
471
407
342

;053

285
283

KYW -AM
WIP -AM
WCAU-AM
WDAS -FM
WWSH -FM
WF IL -AM

WDVR-FM
WWDB -FM
WUSL-FM
WMMR-FM

KYW -AM
WIP -AM
WDA S - FM

WMMR-FM
WW SR -FM

WDVR-FM
WWDB-FM
WF IL -AM

WUSL-FM
WC A U -AM

KYW -AM
WIP -AM
WCA U -AM
WDAS -FM
WP IL -AM

WUSL-FM
WMMR -FM
WWSH-FM
WWDB-FM
WYS P -FM

KYW -AM
WWSR-FM
WMMR-FM
WDAS -FM
WD0 FM
WYS P -FM
WIP -AM
WUSL-FM
WF IL -AM

WC A U -AM

Teens
M.S. Sam -Midnight
POP ( 00 ): 5039

0/N '78 J/F '79 AIM '79 J/A '79 0/N '79

1 WIFI -FM
2 WDAS -FM
3 WYS P -FM

840am
1 WIFI -FM
2 WDAS -FM
3 WZZD-AM

WIF I -FM
WDAS -FM
WMMR-FM

WIF I -FM

WDAS -FM
WYSP-FM

WDAS-FM
WIF I -FM
WMMR-FM

WMMR-FM
WDAS -FM
WYS P -FM

W I F I -FM

WDAS -FM
MIS P -FM

WMMR-FM
WDAS-FM
WF IL -AM

WMM
WDAS-FM
W IF I -FM

WDA S -FM

WMMR-FM
W IF I -FM

IMF, 3-7pm

1 W IF I -FM W IF I -FM

2 WDAS -FM WDAS -FM
3 WYS P -FM WMMR -FM

WDAS -FM
WIF I -FM

WMMR-FM

WMMR-FM
WDAS -FM
WZZD-AM

WDA S -FM
WMMR-FM
WZZD-AM

Adults 18-34

PA -S, 8anl-Midnight

PO8(00): 1 34 0 0
OIN '78 JIF '79 AIM '79 J/A '79 0/N'79

1 WDAS -FM
2 WIOQ-FM
3 WI'S P -FM

4 WMMR -FM
5 WMGK -FM
6 WC AU -FM
7 WF IL -AM

8 W IF I -FM

9 WIP -AM
10 WUSL -FM

WDAS -FM
4/MM R -FM

WMGK -FM
WYS P -FM

WCA U -FM

WF IL -AM

WI0O-FM
WPEN -AM
WIP -AM
WUSL-FM

WMMR-FM
WDAS -FM
WP IL -AM

WC A U -FM

WYS P -FM

WMGK-FM
WIF I -FM
KYW -AM
WI0Q-FM
WUSL-FM

WDAS-FM
WMMR-FM
WCAU-FM
WYSP-FM
WUSL-FM
W/13Q-FM
WF IL -AM

KYW -AM
WIFI-FM

WMMR-FM
WDAS-FM
WYS P -FM
WMGK-PM
WOOL -FM
WF IL -AM
W 1800 -FM

WCAU-FM
WOOD -AM
KYW -AM

11-10am

1 WDAS -FM
2 WF IL -AM

3 WYS P -FM
4 KYW -AM
5 W I Op -FM

6 WIP -AM
7 WMCK -FM
8 WIF I -FM
9 WUSL -FM

10 WCAU-FM

WDAS -FM
WF IL -AM

WIP -AM
WMMR-FM
KYW -AM
WMGK-FM
WP EN -AM

WC AU -FM

WYS P -FM
W/00 -FM

WDAS -FM WDAS -FM KYW -AM
WF IL -AM WF IL -AM WMMR-FM
WMMR-PM WCAU-FM WF IL -AM
KYW -AM KYW -AM WYS P -FM
WYS P -FM WUSL-FM WDAS-FM
WMCK -FM WYS P -FM WUSL-FM
WCAU-FM WMMR-FM WMCK -FM
WCAU-AM WPEN-AM WI0Q-FM
WIF I -FM WIF I -FM WOOD -AM
WIP -AM WC AU -AM WIF I -FM

3-7prn

1 WDAS -FM WDAS -FM
2 WI'S P -FM WMMR-PM
3 WI00 -FM WMGK-FM
4 WMGK-FM WI0O-FM
5 WC AU -FM WYS P -FM
6 WMMR -FM WCAU-FM
7 WIF I -FM WF IL -AM
8 WF IL -AM WOOL -FM
9 WUSL -FM WIP -AM

10 WIP -AM WPEN -AM

WMMR-FM WDAS -FM WMMR-FM
WDAS -FM WMMR-FM WDAS-FM
WCAU-FM WCA U -FM WYS P -FM
WF IL -AM WYS P -FM WUSL-FM
WISP -FM WOOL -FM WF IL -AM
WIF I -FM WI00-FM WICK -FM
WMGK-FM WF IL -AM III00-FM
WUSL-FM W IF I -FM WOOD -AM
WDVR-FM WMCK -FM WCAU-PM
WIOQ-FM WOOD -AM W IF I -FM

Adults 25-54
M -S, 6arn-Midnight

POP(00): 18679

001'78 JIF '79 AIM '79 JIA '79 0/N '79

WIP -AM
2 WWSH-FM
3 WDAS -FM
4 KYW -AM
WDVR-FM

6 WOOL -FM
WMGK-FM7
WCAU-AM

9 WSN I -FM
10 WF IL -AM

WIP -AM
KYW -AM
WDVR-FM
WWSH-FM
WUSL-FM
WDAS -FM
WP IL -AM

WMGK-PM
WC AU -FM
WSW/ -FM

KYW -AM
WIP -AM
WW SR -FM
WP IL -AM

WDAS -FM
WDVR-FM
WSNI -FM
WMCK -FM
WCAU-AM
WUSL-FM

KYW -AM
WIP -AM
WWSH-FM
WDAS-FM
WDVR-FM
WUSL-FM
WWD13-FM
WCAU-FM
WF IL -AN
WMCK-FM

KYW -AM
WWSH-FM
WDAS-FM
WUSL-FM
WIP -AM
WF IL -AM
WDVR-FM
WMCK -FM
WCA U -AM
WWDB-FM

M -F, 8-10041

1 WIP -AM
KYW2 -AM

3 WC AU -AM

4 WF IL -AM
WUSL -FM

6 WDAS -PM
7 WWSH-FM
8 WDVR-FM
9 WPEN -AM
10 WMCK -FM

WIP -AM KYW -AM KYW -AM KYW -AM
KYW -AM WIP -AM WIP -AM WIP -AM
WF IL -AM WP IL -AM WC A U -AM WCAU-AM
WCAU-AM WCA U -AM WDAS -FM WF IL -AM
WOOL -FM WDAS-FM WWSH -FM WUSL-FM
WDVR-FM WWSH -FM WUSL-FM WDA S -FM
WWSH-FM WDVR-FM WP IL -AM WWSH -FM
WDAS -FM WSN I -FM WWII -FM WMGK-FM
WCAU-PM WMGK-FM WWDB -FM WWDB-FM
WSNI -FM WPEN -AM WCA U -FM WDVR-FM

111

a)

I -

cc

O

IL

I -

cc

cc
00
CC

Continued on Page 112



112

Philadelphia Continued from Page 111
M-7,3-7pm

1 WWSH-FM WIP -AM KYW -AM WWSH-FM WWSH-FM
; WIP -AM WDVR-FM WWSH-PM VIP -AM KYW -AM
WDAS-FM KYW -AM WFIL-AM KYW -AM WFIL-AM

4 WUSL-FM WUSL-FM WIP -AM WDVR-FM WDVR-FM
5 WMCK-FM WWSH-FM WDVR-FM WUSL-FM WUSL-FM
, WDVR-PM WFIL-AM WDAS-PM WMCK-FM WDAS-PM

KYW -AM WMCK-FM WCAU-FM WFIL-AM WMCK-FM
8 WSNI-FM WCAU-FM WUSL-FM WDAS-FM WWDB-PM
9 WIFI-FM WSNI-FM WMCK-FM WWDB-FM WCAU-AM
10 WWDB-PM WDAS-FM WINI-PM WCAU-FM WPLN-FM

Total 12+

M -S, Wm -Midnight

POP (00): 39898
0/N '78

Cume Persons Trends/Rankings

JIF '79 AIM '79 JIA '79 OIN '79

1 KYW -AM 10066 KYW -AM 11479 KYW -AM 13128 KYW -AM 13617 KYW -AM 12117
2 WIP -AM 8882 WIP -AM 7714 WIP -AM 6529 WCAU-AM 6458 WIP -AM 6730
3 WCAD-AM 6589 WCAU-AM 7068 WWSH-FM 6151 WMMR-FM 5945 WMMR-FM 6658
4 WFIL-AM 6099 WDVR-FM 6724 WCAU-AM 6053 WPIL-AM 5926 WWSH-FM 6420
5 WWSH-FM 5880 WPIL-AM 6647 WDVR-FM 5977 WIP -AM 5365 WFIL-AM 6273
6 WYSP-F71 4721 WWSH-FM 5792 WMMR-FM 5787 WIFI-FM 4989 WCAU-AM 6132
7 WIFI-FM 4629 WCAU-FM 4811 WFIL-AM 5781 WDVR-FM 4808 WDVR-PM 4923
8 WDAS-PM 4433 WMMR-FM 4759 WYSP-FM 4626 WWSN-FM 4731 WYSP-FM 4884
9 WCAU-FM 4369 WYSP-FM 4740 WCAU-FM 4454 WYSP-FM 4669 WDAS-FM 4460
10 WMMR-FM 4222 WIFI-FM 4503 WDAS-FM 4453 WDAS-FM 4533 WIFI-FM 4096
PA-8,8-10am

1 KYW -AM KYW -AM KYW -AM KYW -AM KYW -AM
2 WIP -AM WIP -AM WIP -AM WCAU-AM WIP -AM
3 WCAU-AM WCAU-AM WCAU-AM WIP -AM WFIL-AM
4 WPIL-AM WFIL-AM WFIL-AM WFIL-AM WCAU-AM
5 WDAS-FM WDVR-FM WDAS-FM WDAS-FM WMMR-FM
6 WYSP-FM WIFI-FM WWSH-FM WWSH-FM WDAS-FM
7 WWSH-FM WWSN-FM WMMR-FM WMMR-FM WYSP-FM
8 WIPI-FM WMMR-FM WDVR-F81 WDVR-FM WDVR-FM
9 WZZD-AM WDAS-FM WIFI-FM WIFI-FM WWSH-FM
10 WDVR-FM WCAU-FM WYSP-FM WCAU-FM WIFI-FM
M -F, 3-7pm

I KYW -AM KYW -AM KYW -AM KYW -AM KYW -AM
2 WIP -AM WIP -AM WDVR-FM WMMR-FM WMMR-FM
3 WIPI-FM WDOR-FM WWSH-FM WFIL-AM WWSH-FM
4 WWSH-FM WFIL-AM WIP -AM WWSH-FM WFIL-AM
5 WYSP-FM WISH -FM WYSP-FM WYSP-FM WISP -FM
6 WCAU-AM WCAU-AM WMMR-FM WIP -AM WDAS-FM
7 WCAU-FM WMMR-FM WFIL-AM WDVR-FM WCAU-AM
8 WDAS-FM WIFI-FM WDAS-FM WIFI-FM WDVR-FM
9 WFIL-AM WCAU-FM WCAU-AM WDAS-FM WIFI-FM
10 WZZD-AM WYSP-FM WIFI-FM WCAU-AM WIP -AM

Teens
WS.liam4MdMgM
POP(00): 5039

0M1'78 JIF '79 AIM '79 JIA '79 0/9'79

1 WIFI-FM
2 WYSP-FM
3 WZZD-AM
WF,8108m
1 WIPI-PM
2 WYSP-FM
3 WZZD-AM
M-8,3-7pm

1 WIFI-FM
2 WZZD-AM
3 WYSP-FM

WIFI-FM
WYSP-FM
WFIL-AM

WIFI-FM
WMMR-FM
WYSP-FM

WIFI-FM
WMMR-FM
WYSP-FM

WMMR-FM
WIFI-FM
WYSP-FM

WIFI-FM
WISP -FM
WMMR-FM

WIFI-FM
WMMR-FM
WYSP-FM

WIFI-FM
WYSP-FM
WMMR-FM

WIFI-FM
WMMR-FM
WYSP-FM

WMMR-FM
WIFI-FM
WDAS-FM

WMMR-FM
WIFI-FM
WYSP-FM

WMMR-FM
WIFI-FM
WDAS-FM

WMMR-FM
WYSP-FM
WIFI-FM

Adults 18-34

M -S, Wm -Midnight

POP ( 00 ): 13400
019 '78 JIF '79 AIM '79 JIA '79 019'79

I WMMR-FM WMMR-FM WMMR-FM WMMR-FM WMMR-FM
2 WYSP-FM WFIL-AM WISP -FM KYW -AM WISP -FM

3 WI0Q-FM WYSP-FM WFIL-AM WYSP-FM WFIL-AM
4 WFIL-AM WIOQ-FM WDAS-FM WFIL-AM WMOK-FM
5 WIP -AM WMGK-FM WCAU-FM WCAU-FM KYW -AM
6 WDAS-FM WCAU-FM KYW -AM WDAS-FM WDAS-FM
7 WCAU-FM WDAS-FM WIOQ-FM WIOQ-FM WIFI-FM
8 KYW -AM WIP -AM WMCK-FM WIFI-FM WI0O-FM
9 WMCK-FM KYW -AM WPEN-AM WMOK-FM WCAU-FM

10 WUSL-FM WIFI-FM WIFI-FM WZZD-AM WIP -AM

84-8,8-10sm

1 WYSP-FM
2 WPIL-AM
3 KTW -AM
4 WDAS-FM
5 WIOQ-FM
6 WIP -AM
7 WMOK-FM
8 WMMR-FM
9 WIFI-FM

10 WUSL-FM

KYW -AM WFIL-AM WDAS-FM KYW -AM
WPIL-AM WMMR-PM WFIL-AM WMMR-PM
WMMR-FM WDAS-PM KYW -AM WFIL-AM
WMGK-FM KYW -AM WMMR-FM WISP -FM
WDAS-FM WCAU-FM WCAU-FM WDAS-FM
WYSP-FM WYSP-FM WYSP-FM WMGIC-FM
WIP -AM WIOQ-FM WIFI-FM WUSL-FM
WCAU-FM WMCK-FM WUSL-FM WIOQ-FM
W/FI-FM WIFI-FM WMOK-FM .WIFI-FM
WPEN-AM WPEN-AM WCAU-AM WCAU-FM

81-8,3-7pm

1 WYSP-FM WMMR-FM WYSP-FM WMMR-FM WMMR-FM
2 WI0O-FM WYSP-FM WMMR-FM WYSP-FM WISP -FM
3 WMMR-PM WI0Q-FM WFIL-AM WCAU-FM WFIL-AM
4 WFIL-AM WFIL-AM WCAU-FM WDAS-PM WDAS-FM
5 WDAS-PM WMGR-FM WDAS-FM WPIL-AM WMCK-FM
6 WCAU-FM WDAS-FM WIFI-FM WIFI-FM WUSL-FM
7 WMCK-FM WCAU-FM WMCK-FM KYW -AM WIOQ-FM
8 WIFI-FM WIFI-FM WIOQ-FM WMCK-FM WIFI-FM
9 WUSL-FM KYW -AM WPEN-AM WUSL-FM WZZD-AM

10 WZZD-AM WIP -AM KYW -AM WIOQ-FM WCAU-FM

Adults 25-54
PA's, 6arn-Midnight

POP (00 ): 18679

019'78 JIF '79 AIM '79 JIA '79 019.79

1 WIP -AM KYW -AM KYW -AM KYW -AM KYW -AM
2 KYW -AM WIP -AM WIP -AM WIP -AM WIP -AM
3 WWSH-FM WDVR-F81 WFIL-AM WFIL-AM WWSH-FM
4 WCAU-AM WFIL-AM WWSH-PM WCAU-AM WCAU-AM
5 WFIL-AM WCAU-AM WDVR-FM WWSH-FM WFIL-AM
6 WDVR-FM WWSH-FM WCAU-AM WDVR-FM WMOK-FM
7 WMGK-FM WCAU-FM WCAU-FM WMCK-FM WDVR-FM
8 WDAS-FM WMCK-FM WMCK-FM WCAU-FM WDAS-FM
9 WUSL-FM WUSL-FM WDAS-FM WDAS-FM WUSL-FM

10 WCAU-FM WDAS-FM WPEN-AM WMMR-FM WMMR-FM
Mf,8-108m

1 KYW -AM KYW -AM KYW -AM KYW -AM KYW -AM
2 WIP -AM WIP -AM WIP -AM WIP -AM WFIL-AM
3 WCAU-AM WCAU-AM WFIL-AM WCAU-AM 14/1. -AM
4 WFIL-AM WFIL-AM WCAU-AM WFIL-AM WCAU-AM
5 WWSH-FM WDVR-FM WWSH-FM WDAS-PM WUSL-FM
6 WDAS-FM WUSL-FM WDVR-FM WWSH-FM WWSH-FM
7 WUSL-FM WMCK-FM WDAS-FM WDVR-FM WDAS-FM
8 WDVR-FM WWSH-FM WCAU-FM WMOK-FM WDVII-PM
9 WMOK-FM WCAU-FM WMCK-FM WUSL-FM WMOK-FM

10 WZZD-AM WPEN-AM WPEN-AM WCAU-FM WMMR-PM
81-8,3-7pm

I WIP -AM KYW -AM KYW -AM KYW -AM KYW -AM
2 KYW -AM WIP -AM WIP -AM WFIL-AM WFIL-AM
3 WWSH-FM WFIL-AM WWSH-FM WWSH-FM WWSH-FM
4 WCAU-AM WDVR-FM WFIL-AM WIP -AM WMOK-FM
5 WMOK-FM WWSH-FM WDVR-FM WMOK-FM WUSL-FM
6 WPIL-AM WCAU-FM WMOK-FM WDVR-FM WCAU-AM
7 WDAS-FM WMCK-FM WCAU-FM WUSL-FM WDVR-FM
8 WUSL-FM WCAU-AM WDAS-FM WCAU-FM WDAS-FM
9 WCAU-FM WUSL-FM WCAU-AM WDAS-PM WIP -AM

10 WSNI-FM WDAS-FM WUSL-FM WCAU-AM WSNI-FM

Format Legend

A-AOR, B -Black, 81121-184c] Bond, BM -Beau-

tiful Music, C -Country, CL -Classical, D-

Dencemusic, J -Jazz. Poll-Nofiscellaneous,

NI -News, 0 -Oldies, PA-Pop/Adult, R -

Rock , RL-Religious. S -Spanish,

YOU CAN
ORDER MORE

COPIES OF

only $12.50 each

SEE ORDER FORM



LAST limE WE SPOKE, WM M R
HAD CLIMBED miff UPI -1E RATING TREE

FOR AN ENTIRE YEAR, FROM A 1.2 TO A 6.1. BUT BY
THE NEXT BOOK,WE SLIPPED FOURTENTHS OF A PONT.

I WENT BANANAS. I THREW STONES. ON THE AIR. I ALSO
THREW BRUCE SPRINGSTEEN,PINK FLOYD AND THE WHO.
I THREW MORE AUDIENCE INVOLVEMENT ON.
IN THE OCTOBER/ NOVEMBER BOOK, WE GOT A 6.9:4' IT'S
NOT EASY TO STAY ON TOP. IT'S A JUNGLE OUT THERE.

BUT OUR ADVANTAGE IS THAT IT'S A
JUNGLE IN HERE, TOO.

To become king of rock,
sometimesyou have to
throw stones. 6 -

5_
4

Another message from the pit4 s

vice-president and general manager v,
< 1
=

of WMMR.

ARB ITRO 1.1

RATi we" CHART
FROM THE
NOTEPAD
OF WM MR'S
CHIEF ANIMAL-.

AIM J/A o/w ..i/F AIM JA
78 78 78 79 '79 '79 79

WMMR 93.3
*Total persons 12+ Mon. -Sun. 6 A.M MID. Metromedia stereo in Philadelphia.
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Phoenix
METRO RANK

CC

oCC OIN '79 Market Overview
0_

Arbitron introduced ESF to Phoenix for the 0/N
cr

'79 sweep, with almost 400 more diaries coming back
cn

(5 in this book than in the spring report. Proportionately,

H most of the extra sample came back in the 18-34

cc  demos, enhancing the reliability of the estimates for

cr younger -skewing stations.
cc

Southern Broadcasting's stations rank 1-2 this

book, Beautiful Music KOYT again atop the market,

with P/A KOY rebounding into the runner-up slot.

KOYT saw its 12+ share drop one point due to slip-

page in its key demos, 25-54 and 35-64. It remains

the top station 35+ even with the decrease in the

C)/N '79 report.

KOY had a resurgent book, becoming the top

station 25-54 and improving among 18-34 adults too.

KOY's share of 25-54 adults is more than 13%,

and the station ranks third among 18-34 adults with

more than 9%. Advertising for KOY consisted of a

multimedia approach, involving TV, newspaper ads,

and billboards.

The Country music stations in Phoenix swept to

better shares in this book. KNIX-AM&FM, totally

simulcast, more than doubled their 18-34 share to

lead in this demo with more than 11% of the audience.

They also more than doubled their 25-54 share,

coming in with almost 13% of this target audience,

just behind KOY. KNIX spent more on outside media

this time, with the bulk of the dollars going into bill-

boards. Meanwhile, Country competitor KJJJ more

than doubled its 12-F by scoring 100% increases

and more among 18-34, 25-54, and 35-64 demos.

In 25-54 adults, for example, KJJJ went from about

3% of the demo in the A/M '79 results to almost 8%

sweep.

The Oldies format on KOOL showed some strength

in this report. KOOL almost doubled its 12+ share

and went from 5% of the 18-34 market to more than

10% share in this sweep. KOOL's biggest gains came

among teens and young adult men.

The Top 40 properties generally did not fare well

in this book. KUPD, KOPA, and KRUX all slipped in

12+ share, while KKKQ managed an increase. Both

KRUX and KOPA-AM&FM lost several shares among

18-34 adults, while KUPD had a marginal increase

in this demo. KOPA-AM&FM ran on -air survey an-

nouncements during the Arbitron sweep. KKKQ re-

couped some of the lost 18-34 audience by gaining

more than two shares to register a share of over 6%.

The plague that hit the Top 40 stations also

caught the AOR's in the young adult demos. Both

Average Persons 12+ Share Trends
Monday -Sunday. Gam -Midnight

POP(00): 11165
0/14 AM1119 OIN '79

1 KOYT-FM 10.4 KQY T -FM 11.5 KOT 7-FM0M/010. 8

2 KDKB-FM 8.7 KTAR -AM 9.8 ROY -AM WA) 8. 3
3 SOY -AM 7. 6 KMEO-FM 7. 7 KAI X -FM (C) 7. 9

4 KMEO-FM 7.2 KDKB-FM 7.7 KMEO -FM 0146 7. 7

5 STAR -AN 6.9 KOY -AM 6.9 STAR -AM en 6.6
6 KUPD-FM 6.3 KUPD-FM 5.8 KOOL-FM (0) 6.0
7 KOOL -AM 5.7 KBBC-FM 5.2 KJJJ -AM M1 5.5
8 KJJJ-AN 4.6 ((NIX -FM 4.7 KUPD-FM (R) 4.7
9 KXTC-FM 4.3 KOPA-FM 4.5 KOPA -FM 5) 4.3
10 KOOL -FM 4.0 KAR -AM 4.0 KDKB-FM 1N 4.2
I1 KI FN -AM 3.9 KXTC -FM 4.0 KAR 1 -AM MN 4.2
12 KBBC-FM 3.8 KOOL -FM 3.2 KBBC -FM (A) 3.6

13 KOPA-FM 3.7 KRUX-All 3.0 YXTC -FM (0) 3.5
14 KNIX-FM 3.5 KKKQ-AM 2.6 KKKQ-AM 09 3.2
15 KKKQ-AM 2.9 KJJJ -AM 2.3 KI FN -AM 15) 2.5

16 KRUX -AM 2.7 KI0 C -FM 2.2 KNIX-AM (C) 2.0
17 KFLR -AM 1.9 KHEP-FM 2.0 KRUX-AM M) 1.7
18 KO PA -AM 1.6 KOPA -AM 2.0 KFLR -AM MW 1.6
19 KMEO-AM 1.6 KNIX-AN 1.8 KRE P -FM MW 1.5
20 KPH X -AM 1.5 KI FN -AM 1.8 KI0 C -FM (A) 1.5

21 KI CM -FM 1.4 KMEO-AM I.1 KMEO-AM RNA 1.4
22 KNIX-AM 1.2 KRE P -AM 1.0 KY I V -AM PA) 1.2

23 KHE P -FM 1.2 KX / V -AM 0.9 K PH X -AM 191 1.1
24 KX I V -AM 0.9 KWA 0 -FM 0.8 KWAO-FM (0) 0.9
25 KRDS -AN 0.6 KPH): -AM 0.8 KD J13 -AM 101 0.8
26 KHEP-AM 0.6 'WE -AM 0.7 KO PA -AM M1 0.7
27 KDJQ -AM 0.5 KFLR -AM 0.6 KRDS -A M MO 0.6
28 KWAO-FM O. 4 KD JO -AM O. 4 K Q XE-AH MA) O. 6

29 103XE-AM 0.2 KHE P -AM MO 0.3

KDKB and KBBC fell sharply in the 18-34's, with KDKB 91-F, 6-1 Dam

losing 50% of its share. The stations are now basic-
1 KOY -AM
2 KTAR -AM

KOY -AM
KTAR -AM

KOY -AM
KNIX-FM

ally tied with about 8% each of the 18-34 group. 3 KQYT -FM KQY T -FM ((TAR -AM
4 KJJJ -AM KNIX-FM T -FM'
5 KNIX-FM KBBC-FM KJJJ-AM

(Note: KNIX-AM&FM are totally simulcast during 6 KOOL -FM KMEO-FM KOOL -FM

the daytime broadcast hours of KNIX-AM 7 KMEO -FM KUPD-FM KMEO-FM

KOXE and KIOG are totally simulcast.)
8 KOOL -AM
9 KBBC-FM

KAR Z -AM

KOOL-FM
KBBC-FM
KKKQ -AM

10 KUPD-FM KDKB -FM EAR Z -AM

Average Persons Trends/Rankings , 3.7pm

1 KOY -AM KOY T -FM ROY -AMTotal 12+ 2 KQYT -FM KOY -AM KQY T -FM
M -S, Om -Midnight 3 KME0 -FM STAR -AMKNIX-FM
POP (00 ): 1 1 1 6 5 4 KJJJ -AM KM EO-FM KOOL-FH

OIN'78 A/M '79 OIN '79 5 KXTC-FH KBBC-FM KJJJ -AM
6 KBBC-FM KDKB -FM KMEO-FM

1 K OTT -FM 169 KQY T -FM 193 KQY T-FH 186 7 KUPD-FM K TO C- F KB BC -FH
2 KDKB-F)1 141 STAR -AN 165 ROY -AM 143 8 KNIX-FM KUPD-FM KKKQ-AM
3 KOY -AM 123 KM EO-FM 130 KNIX-FM 136 9 KTAR -AM KJJJ -AM KTAR -AM
4 KMEO-FM 116 KDKB -FM 129 KMEO-FM 133 10 KDKB-FM KOOL-FP K ETC -FM
5 STAR -AM 112 KOY -AM 116 STAR -AM 114
6 KUPD-FM 102 KUPD-FM 97 KOOL -FM 103
7 KOOL -AM 92 KBBC-FM 88 KJJJ -AM 95
8 KJJJ -AM 74 KNIX-FM 80 KUPD-FM 82
9 KXTC-FM 70 KO PA -FM 76 KOPA -FM 75

Cume Persons Trends/Rankings
10 KOOL -FM 64 KAR Z -AM 67 KDKB-FM 73 Total 12+

94-S,13am-MIdnightM -F , 610am

I SOY -AM KTAR -AM ROY -AM POP (00) : 11165
2 KTAR -AH KOY -AM STAR -AN OIN'78 AIM'79 0/N '79
3 K OPT -FM KQY T -FM KQY T -FM
4 KOOL-AH KMEO -FM KNIX-FM 1 SOY -AM 2282 ((TAR -AM 2681 KTAR -AH 225
5 KMEO-FM KAR 2 -AM KME0 -FM 2 STAR -AM 1973 KQY T -FM 2104 KO -AM 201
6 KDKB-FM KNIX-FM KJJJ-AM 3 KU P D-FH 1660 KOY -AM 201 9 KQY T -FM 199
7 KJJJ -AM KDKB-FM KOOL -FM

4 KDKB-FM 1639 KUPD-FM 993 KMEO-FM 174
8 KUPD-FM KUPD-FM KAR Z -AM 5 KOYT-FM 1624 KDKB -FM 698 KUPD-FM 162
9 KOOL -FM KBBC-FM KO PA -FM

6 KOOL -AM 1454 KM EO-FM 586 KNIX-FM 156
10 KNIX-FM SOPA -FM KUPD-FM

7 KKKQ -AM 1268
8 KMEO-FM 1251

SOPA -FM
KBBC-FM

392 KAR -AM
204 SOPA -FM

143
13594+,3-7pm

9 KBBC-FM 1189 KAR Z -AM 176 KOOL -FM 134
1 K OPT -FM KQY T -FM KQY T -F 14 10 KJJJ -AM 1148 KRUX-AM 110 KJJJ-AM 133
2 KD KR -FM KDKB-FM SOY -AM PA -F, 8-10am
3 KOY -AM KM EO-FM KNIX-FM
4 KMEO -FM KTAR -AM KMEO-FM
5 KU P D-FH KOY -AM KOOL -FM

1 KOY -AM
2 STAR -AM
3 KDKB-FM

STAR -AM
KOY -AM
KUPD-FM

KTAR -AM
KOY -AM
KQY T -FM6 KXTC-FM KUPD-FM KUPD-FM

7 KTAR -AM KOPA-Fl) KJJJ-AM
8 KI FN -AM KBBC-FM KTAR -AM
9 KBBC-FM K XTC -FM SOPA -FM
10 KJJJ-AM ((NIX -FM KDKB-FM

4 K OPT -FM

5 KUPD-FM
6 KOOL -AM
7 KJJJ -AM
8 KMEO-FM

KQYT-FM
KDKB-FM
KMEO-FM
KO PA -FM
KAR -AM

KUPD-FM
SRI X -FM

KM BO -F H

KJJJ -AM
KOPA -FM

Teens 9 KKKQ-AM KBBC-FM KKKQ-AM
m -s, Sam -Midnight 10 KOOL -FM KKKQ-AM KOOL-FM
POP(00): 1410

M -F, 34pm
00V78 A/M '79 0/N '79 1 KOY -AN KTAR -AM KQY T -FM

1 KUPD-FM KUPD-FM SOPA -FM 2 KDKB-FM KOYT-FM KOY -AM
2 RD KB -FM KO PA -FM KUPD-FM 3 KUPD-FM KOY -Al) KUPD-FM
3 KXTC -FM KRUX-AM KR U X-Ati 4 KQYT-FM KUPD-FM KTAR -AM

5 KTAR -AM KM BO -FM K NI X -FMM -F, 810am

1 KUPD-FM KOPA-FM SOPA -FM 6 KOOL -AM SOPA -FM KMEO-FM
2 KKKQ-AM KUPD-FN KUPD-FM 7 KMEO-PM KDKB -FM KOOL -FM

3 KDKB-FM KKKO-AM KRUX-AM 8 KOPA-FM KRUX-AM K 0 PA -FM

9 KKKQ-AN KBBC-FM KKKQ-AM1.1*, 34pm

1 KDKB-FM KUPD-FM KO PA -FM 10 KJJJ-AM KKKQ-AM KJJJ -AM
2 KUPD-FM SOPA -FM KUPD-FM Teens
3 K X TC -FM KXTC -FM KRUX-AM M -s, Gam -Midnight

Adults 18-34
m -s, Barn -Midnight

POP (00 ): 1 4 I 0

OIN'78 A/M '79 0/N '79POP(00): 3992
1 KUPD-FM KUPD-FM KUPD-FM0/N '78 AIM '79 OIN '79 2 KKKQ-AM KO PA -FM KO PA -FM

1 KDKB-FM KDKB -FM KOOL -FM 3 KDKB-FM KRUX-AM KRUX-AM2 KBBC-FM KBBC-FM SOY -AM
3 KOY -AM KUPD -FM KDKB -FM
4 KUPD-FM KOY -AM KBBC-FM
5 KOOL -FM KXTC-FM KNIX-FM
6 KOPA -FM KOOL-FH KUPD-FM
7 KXTC-FM KOY T -FM KKKQ -AM
8 KMEO-FM SO PA -FM KO PA -FM
9 KOPA -AM KNIX-FM KXTC -FM

10 KKKQ-AM KI0 C-FH KJJJ -AM

PA -F, 8-10a m

I KUPD-FM
2 KKKQ-AN
3 KDKB-FM

KUPD-FM
SOPA -FM
KRUX-AM

KUPD-FM
SOPA -FM
KRUX-AM

MF,S.7pm
1 KUPD-FM
2 KDKB-FN
3 KKKQ-AM

KUPD-FM
KOPA-FM
KRUX-AM

KUPD-FM
KOPA-FM
KRUX-AM

Adults 18-34M -F, 64 Oa m

1 KOY -AM KOY -AM SOY -AM M -S, Ham -Midnight

2 KDKB-FM K DEB -FM KOOL-FM POP(00): 3992
3 KBBC-FM KBBC-FN KR/ X -FM OIN '78 AIM '79 OIN '794 KOOL-FM KUPD-FM KDKB-FM
5 KUPD-FM KNIX-FM KBBC -FM 1 KOY -AM KDKB -FM KUPD-FM
6 KJJJ -AM XXTC -FM KKKQ-AM 2 KDKB-FM KUPD-FM KKKQ-AM
7 STAR -AM KOOL-FM KUPD-FM 3 KBBC-FM KOY -AM 10101 -FM

8 KOPA-FM KQY T -FM SOPA -FM 4 KUPD-FM KB BC -FM KOY -AM
9 'COTT -FM SOPA -FM KJJJ -AM S KOPA-FM SOPA -FM KOOL -FM

10 KRUX-AM KKKQ-AN KXTC-FM 6 KKKQ-AM KOOL -FM KB BC -FM

7 KRUX-AM
8 KOOL -FM

KKKQ-AN
KTAR -AM

KO PA -FM

KNIX-FM
Mf,3-7pm

1 KDKB-FM KDKB-FM KOOL -FM 9 STAR -AM KRUX-AM Si JJ -AM
2 KOY -AM KBBC-FM KUPD-FM 10 KI OC -FM KOYT-FM KR DX -AM
3 KBBC-FM KOY -AM KR BC -FM
4 KUPD-FM K UP D -FM K DEB -FM

M -F , 81 Mem

5 KXTC-FM ROY T -FM KOY -AM 1 KOY -AM KOY -AM SOY -AM
6 KOPA-FM IO C -FM KKKQ -AM 2 KDKB-FM KDKB-FM KUPD-FP
7 KOOL-FM ((0 PA -FM KNIX-FM 3 KBBC-FM KBBC -FM KD KB -FM

8 KMEO-FM KOOL-FM KXTC -FM 4 KUPD-FM KUPD-FM KKKQ-AM
9 KIFN-AM KXTC -FM SOPA -FM 5 KOOL -FM KO PA -FM KOOL -FM

10 KIOC-FM KRUX-AM IO C -FM 6 KRUX-AM
7 SOP A -FM

KKKQ-AM
KOOL -FM

SOPA -FM
TE BC -FM

Adults 25-54 8 STAR -AM KTAR -AM ((NIX -FM
MS, Sam -Midnight 9 KKKQ -AM KO PA -AM KJJ J -AM
POP(00): 5094 10 KJJJ -AM KOK T -FM KI0C-FM

OM '78 A/M '79 0/N '79 91-F, 3-7pm

1 KOY -AM KQY T -FM ROY -AM 1 SOY -AM KDKB-FM KUPD-FM
2 K OPT -FM KOY -AM KNIX-FM 2 KDKB-FM KU PD -FM KOOL -FM
3 KMEO-FM KM BO -F M KQY T -FM 3 KBBC-FM KBBC-FM KKKQ-AM
4 KJJJ -AM KTAR -AM KJ JJ -AM 4 KUPD-FM KOY -AM KDKB-FM
5 KTAR -AM KB BC -FM KM EO-FM 5 KO PA -FM KO PA -FM KOY -AM
6 KUPD-FM KNIX-FM KOOL -FM 6 KKKQ-AM KKKQ-AM K NI X -FM
7 KBBC-FM KUPD-FM ((TAR -AM 7 KRUX-AM KOOL-FM KBBC-FM
8 KOOL -FM KDKB -FM KBBC-FM 8 KOOL -FM KRUX-AM KO PA -FM
9 KNIX-FM /COOL -FM KKKQ-AM 9 KXTC -FM KQY T -FM KRUX-AM
10 KDKB-FM KAR -AM KXTC -Fht 10 KI OC -FM KXT C -FM KXTC -FM

Continued on Page 117



In the fastest growing
city in America,
some things never change.
KOY and KQYT... for
131/2 years, the number 1
combination buy
in Phoenix!

Metro Phoenix.
A constantly growing community.
Serviced by 19 AM and
13 FM stations. That's a total of
32 decisions for you to make.
Sound confusing? It needn't be.
For 27 consecutive Arbitron
reports, KOY/KQYT has been
the leader with adults.
KOY, the leader, with
personalities, mass appeal

music and Arizona's most
award -winning news team.
KQYT, the leader in beautiful
music. We're proud of Phoenix'
growth. But, we're also glad
some things never change.

KOY KQYT
#1 AM. #1 FM,*
Again. And again. And again. And again.
840 North Central Avenue,
Phoenix, Arizona 85004
(602) 258-8181,264-0123
Contact our National Sales Manager, Bob Zimmerman.
Represented by Eastman Radio.

'Oct/Nov 1966-Oct/Nov 1979. TSA Avg IA hr. estimates
Mon -Sun, 6AM-12 Mid, Adults 18 +

**Oct/Nov 1979, Metro Shares Avg I 4 hr estimates
Mon -Sun, 6AM-12 Mid, Adults 18 +
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eL  0/N '79 Market Overview
cr The numbers in Pittsburgh once again show KDKA
co
c_o far and away the leader in the Steel City. Westing-

house's P/A legend recorded virtually the same share
cc  as earned in the 0/N '78 book, more than 22%.

KDKA is tops in every major adult demo with the ex -
cc ception of 18-34, where the station is second.

As far as the rest of the marketplace, AOR.WDVE
shows best. WDVE was able to increase its share of
the 18-34 demo up to the mid -16% range, three
shares ahead of KDKA. The media campaign for
WDVE consisted of TV commercials and busboards,
plus an on -air contest which gave away a trip to Rio
de Janeiro for four persons.

Beautiful Music WSHH slipped from second to
third in the market. The older demos showed decreas-
es for WSHH, mainly due to less listening among the
station's female audience. WSHH does rank a distant
second to KDKA among adults 35-64. WSHH used
TV spots to advertise itself during the fall sweep.

P/A WTAE enjoyed a worthwhile increase in its
numbers this book. The station generally does better
in the fall, with college football possibly a factor, and
in fact the 0/N '79 overall share matches that for the
0/N '78 survey. WTAE spent approximately $75,000
on outside ads, with most of that going into TV. News-
paper ads and billboards backed up the campaign,
which involved fewer dollars than the previous sweep.
Airplane traffic reports and more news emphasis were
added to the on -air sound, along with personnel
shifts affecting the midday and PM drive dayparts.
WTAE is a distant second (to KDKA) among 25-54
adults.

WXKX appears to have a firm lead over the
other Top 40 stations in Pittsburgh. Even though
WXKX declined 12+, the other rock stations, WPEZ
and WKTQ, dropped more of their audiences ac-
cording to Arbitron. WXKX has a large lead over the
other Top 40 stations in 18-34 share. WXKX has
more than 9% of that target demo, virtually tied with
WTAE.

Black WAMO enjoyed an increased standing in
the 0/N '79 results. WAMO buoyed its shares by in-
creasing 18-34 numbers (it now ranks third in the
demo) and teen appeal. WAMO now ranks third
among teens.

(Note: WESA-AM&FM are simulcast totally dur-
ing the daytime broadcast hours of WESA-AM.)

Average Persons 12+ Share Trends
Monday (Sunday. 6an,Miclnight

POP( 00 ): 1

01N'78
92 0 7

AIM '79 ON '79
1 KDKA-AM 22.3 KDKA-AM 23.8 KDKA-AM(A)22.7
2 WSHH-FM 7.0 WSHH-FM 8.8 WDVE-FMIA) 7.6
3 WTAE-AM 6.9 WDVE-FM 7.7 WSHH-FMMIM 6.9
4 WDVE-FM 6.9 WXKX-FM 6.7 WTAE-AMPA) 6.8
5 WJOI-FM 5.8 WTAE-AM 5.1 WXKX-FM9 5.7
6 WPEZ-FM 5.3 WAMO-FM 4.9 WAMO-FM(B) 5.4
7 WXKX-FM 4.9 WPEZ-FM 4.5 WJOI-FMMM 4.1
8 WWSW-AM 4.4 KQV -AM 4.5 WFFM-FMmA) 3.9
9 KQV -AM 4.0 WFFM-FM 4.2 KQV -AMM 3.9
10 WKTO-AM 4.0 WJOI-FM 3.8 WPNT-FIIMM 3.5
11 WFFM-FM 3.4 WEEP -AM 3.5 WEEP -AMP 3.5
12 WYDD-FM 2.7 WKTQ-AM 2.9 WWSW-AMMA) 3.4
13 WAMO-FM 2.6 WWSW-AM 2.8 WKTQ-AM(R) 2.5
14 WDSY-FM 2.3 WDSY-FM 2.3 WDSY-FM0 2.5
15 WEEP -AM 2.2 WYDD-FM 1.9 WPEZ-FMM 2.3
16 WPIT-AM 1.3 WPNT-FM 1.7 WYDD-FMM 1.8
17 WASP -AM 1.2 WIXZ-AM 0.9 WNUF-FMMM 1.3
18 WNUF-FM 1.0 WPIT-AM 0.8 WIXZ-AMIC) 1.0
19 WIXZ-AM 0.9 WHJB-AM 0.8 WJPA-AMIPA) 1.0
20 WKPA-AM 0.9 WBVP-AM 0.6 WKPA-Att(R) 0.8
21 WYJZ-AM 0.8 WYJZ-AM 0.5 WPIT-FMMW 0.7
22 WWKS-FM 0.8 WEDO-AM 0.5 WHJB-AMWM 0.6
23 WHJB-AM 0.7 WPIT-FM 0.4 WBVP-AMM9 0.6
24 WBVP-AM 0.7 WASP -AM 0.3 WPIT-AMMW 0.6
25 WPNT-FM 0.7 WKPA-AM 0.3 WASP-AMO 0.5
26 WPIT-FM 0.6 WWKS-FM 0.3 WESA-AMWM 0.5
27 WMBA-AM 0.6 WESA-AM 0.3 WYJZ-AMMW 0.4
28 WEDO-AM 0.4 WESA-FM 0.2 WMBA-AMPA) 0.4
29 WESA-AM 0.2 WESA-FMMP 0.2
30 WESA-FM 0.1 WFFM-AMM) 0.1

Average Persons Trends/Rankings
Total 12+
M -S, earn -Midnight

POP(00): 19207

0171'78 AIM '79 0/N '79

M -F,6 -108m

I KDKA-AM
2 WTAE-AM
3 WSHH-FM
4 WWSW-AM
5 KQV -AM
6 WPEZ-FM
7 WXKX-FM
8 WJOI-FM
9 WKTO-AM

10 WFFM-FM

KDKA-AM
WTAE-AM
WSHH-FM
WXKX-FM
KQV -AM
WAMO-FM
WFFM-FM
WWSW-AM
WJOI-FM
WEEP -AM

KDKA-AM
WTAE-AM
WAMO-FM
WSHH-FM
KQV -AM
WDVE-FM
WEEP -AM
WWSW-AM
WXKX-FM
WFFM-FM

1 KDKA-AM 692
2 WSHH-FM 217
3 WTAE-AM 214
4 WDVE-FM 213
5 WJOI-FM 181
6 WPEZ-FM 166
7 WXKX-FM 152
8 WWSW-AM 136
9 KQV -AM 125

10 WKTQ-AM 123

KDKA-AM
WSHH-FM
WOVE -FM
WXKX-FM
WTAE-AM
WAMO-FM
WPEZ-FM
KQV -AM
WFFM-FM
WJOI-FM

784
291
254
221
169
161
149
147
139
124

KDKA-AM
WOVE -FM
WSHH-FM
WTAE-AM
WXKX-FM
WAMO-FM
WJOI-FM
WFFM-FM
KQV -AM
WPNT-FM

724
244
221
218
181
172
130
126
124
113

M-F,3.7pm

1 KDKA-AM
2 WTAE-AM
3 WJOI-FM
4 WSHH-FM
5 WXKX-FM
6 WWSW-AM
7 WPEZ-FM
8 WKTO-AM
9 WDVE-FM

10 KOV -AM

KDKA-AM
WSHH-FM
WTAE-AM
WJOI-FM
WEEP -AM
WFFM-FM
WXKX-FM
KQV -AM
WPEZ-FM
WAMO-FM

KDKA-AM
WSHH-FM
WTAE-AM
WDVE-FM
WFFM-FM
WAMO-FM
WJOI-FM
WPNT-FM
WKTO-AM
KOV -AM

IA-F:910am

1 KDKA-AM
2 WTAE-AM
3 WSHH-FM
4 WPEZ-FM
5 KQV -AM
6 WXKX-FM
7 WDVE-FM
8 WWSW-AM
9 WKTQ-AM

10 WJOI-FM

KDKA-AM
WTAE-AM
WXKX-FM
KQV -AM
WSHH-FM
WDVE-FM
WAMO-FM
WPEZ-FM
WWSW-AM
WFFM-FM

KDKA-AM
WTAE-AM
WDVE-FM
KOV -AM
WXKX-FM
WAMO-FM
WSHH-FM
WWSW-AM
WJOI-FM
WFFM-FM

Cume Persons Trends/Rankings
Total 12+
PA -S, Gam -Midnight

POP( 00 ): 19207

OIN '79 AIM '79 OIN '79
M-F,3-7pm

1 KDKA-AM
2 WDVE-FM
3 WSHH-FM
4 WPEZ-FM
5 WJOI-FM
6 WXKX-FM
7 WTAE-AM
8 WKTO-AM
9 WWSW-AM

10 KQV -AM

KDKA-AM
WSHH-FM
WDVE-FM
WXKX-FM
WAMO-FM
WPEZ-FM
KQV -AM
WTAE-AM
WFFM-FM
WJOI-FM

KDKA-AM
WSHH-FM
WDVE-FM
WXKX-FM
WAMO-FM
WTAE-AM
WJOI-FM
WPNT-FM
WFFM-FM
KQV -AM

1 KDKA-AM 9024
2 WTAE-AM 4651
3 WKTQ-AM 3275
4 WDVE-FM 3226
5 WXKX-FM 3183
6 WSHH-FM 3161
7 WPEZ-FM 3147
8 WWSW-AM 2584
9 KQV -AM 2321

10 WJOI-FM 2207

KDKA-AM
WXKX-FM
WSHH-FM
WTAE-AM
WDVE-FM
WPEZ-FM
VETO -AM
KQV -AM
WWSW-AM
WFFM-FM

10126
3830
3517
3491
3034
2991
2764
2586
2202
2000

KDKA-AM
WTAE-AM
WDVE-FM
WXKX-FM
WSHH-FM
KQV -AM
WKTO-AM
WFFM-FM
WWSW-AM
WPNT-FM

991

46
341

331

31:

26,

241

22!

211

21!
P.I.F,11-10am

1 KDKA-AM
2 WTAE-AM
3 WXKX-FM
4 WSHH-FM
5 WPEZ-FM
6 WDVE-FM
7 VETO -AM
8 KQV -AM
9 WWSW-AM
10 WJOI-FM

KDKA-AM
WTAE-AM
WXKX-FM
KQV -AM
WOVE -FM
WSHH-FM
WPEZ-FM
WWSW-AM
WKTO-AM
WAMO-FM

KDKA-AM
WTAE-AM
WDVE-FM
WXKX-FM
WSHH-FM
KQV -AM
WAMO-FM
WKTQ-AM
WFFM-FM
WWSW-AM

Teens
111-S, eam-Midnight

POP( 00): 2404
OM '78 NM '79 OIN '79

1 WDVE-FM
2 WXKX-FM
3 WPEZ-FM

WDVE-FM
WXKX-FM
WPEZ-FM

WXKX-FM
WDVE-FM
WAMO-FM

M-F,810am
1 WPEZ-FM
2 WXKX-FM
3 WDVE-FM

WXKX-FM
WDVE-FM
KDKA-AM

WXKX-FM
KDKA-AM
WDVE-FM

M.F,3-7pm

1 KDKA-AM
2 WPEZ-FM
3 WDVE-FM
4 WXKX-FM
5 WSHH-FM
6 WKTQ-AM
7 WTAE-AM
8 WJOI-FM
9 WWSW-AM

10 KQV -AM

KDKA-AM
WXKX-FM
WDVE-FM
WSHH-FM
WTAE-AM
WPEZ-FM
WETQ-AM
KQV -AM
WAMO-FM
WFFM-FM

KDKA-AM
WOVE -FM
WXKX-FM
WTAE-AM
WSHH-FM
WAMO-FM
KQV -AM
WKTO-AM
WFFM-FM
WJOI-FM

MT,3-7pm
1 WDVE-FM
2 WXKX-FM
3 WPEZ-FM

WXKX-FM
WOVE
WPEZ-FM

WXKX-FM
WDVE-FM
WAMO-FM

Adults 18-34
NI -S, Barn -Midnight

POP(00): 5840
OIN '78 AIM '79 OIN '79

Teens
M.L6am4MdMgM

POP(00): 2404

0/N18 AIM '79 OIN '79
1 WDVE-FM
2 WTAE-AM
3 KDKA-AM
4 WFFM-FM
5 WPEZ-FM
6 WKTQ-AM
7 WYDD-FM
8 WXKX-FM
9 WAMO-FM

10 WWSW-AM

WOVE -FM
KDKA-AM
WFFM-FM
WXKX-FM
WTAE-AM
WAMO-FM
WPEZ-FM
WKTO-AM
WYDD-FM
WEEP -AM

WDVE-FM
KDKA-AM
WAMO-FM
WTAE-AM
WXKX-FM
WFFM-FM
WETO-AM
WYDD-FM
WPEZ-FM
WPNT-FM

1 WXKX-FM
2 WPEZ-FM
3 WDVE-FM

WXKX-FM
WOVE -FM
WPEZ-FM

VIES -FM
WDVE-FM
WPEZ-FM

M -F, 6-10am

1 WXKX-FM
2 WPEZ-FM
3 WDVE-FM

WXKX-FM
WDVE-FM
KDKA-AM

WXKX-FM
KDKA-AM
WOVE -FM

1WF,3-7pm

1 WXKX-FM
2 WPEZ-FM
3 WDVE-FM

WXKX-FM
WDVE-FM
WPEZ-FM

WXKX-FM
WDVE-FM
WAMO-FM

NI-F,13lOwn

1 KDKA-AM
2 WTAE-AM
3 WDVE-FM
4 WPEZ-FM
5 WXKX-FM
6 WKTQ-AM
7 WFFM-FM
8 WYDD-FM
9 WAMO-FM

10 WWSW-AM

KDKA-AM
WTAE-AM
WDVE-FM
WXKX-FM
WFFM-FM
WPEZ-FM
WAMO-FM
WKTQ-AM
WEEP -AM
WSHH-FM

KDKA-AM
WDVE-FM
WTAE-AM
WXKX-FM
WAMO-FM
WFFM-FM
WPEZ-FM
WKTQ-AM
WYDD-FM
WWSW-AM

Adults 18-34

M -S, Bam-Midnight

POP(00): 5840

OIN '78 AIM '79 OIN '79
1 KDKA-AM
2 WDVE-FM
3 WTAE-AM
4 WKTQ-AM
5 WPEZ-FM
6 WXKX-FM
7 WFFM-FM
8 WYDD-FM
9 WAMO-FM

10 WWSW-AM

KDKA-AM
WDVE-FM
WXKX-FM
WTAE-AM
WPEZ-FM
WKTQ-AM
WFFM-FM
WAMO-FM
WYDD-FM
WSHH-FM

KDKA-AM
WDVE-FM
WTAE-AM
WXKX-FM
WKTO-AM
WFFM-FM
WAMO-FM
WPEZ-FM
WYDD-FM
KQV -AM

0.1*,3-7pm

1 WDVE-FM
2 WPEZ-FM
3 WTAE-AM
4 WYDD-FM
5 KDKA-AM
6 WXKX-FM
7 WFFM-FM
8 WICTO-AM
9 WAMO-FM

10 WJOI-FM

WDVE-FM
WXKX-FM
WFFM-FM
WAMO-FM
WPEZ-FM
WTAE-AM
KDKA-AM
WYDD-FM
WKTO-AM
WEEP -AM

WOVE -FM
KDKA-AM
WAMO-FM
WXKX-FM
WFFM-FM
WTAE-AM
WPNT-FM
WYDD-FM
WKTO-A11
WJOI-FM

M -F, 6-10am

1 KDKA-AM
2 WTAE-AM
3 WDVE-FM
4 WKTQ-AM
5 VIES -FM
6 WPEZ-FM
7 WFFM-FM
8 WYDD-FM
9 WAMO-FM

10 WWSW-AM

KDKA-AM
WTAE-AM
WDVE-FM
WXKX-FM
WFFM-FM
WPEZ-FM
WKTQ-AM
WAMO-FM
WYDD-FM
WEEP -AM

KDKA-AM
WDVE-FM
WTAE-AM
WIKX-FM
WAMO-FM
WKTQ-AM
WFFM-FM
WPEZ-FM
WYDD-FM
KQV -AM

Adults 25-54
et -S, earn -Midnight
POP( 00 ): 8749

OIN '78 AIM '79 OIN '79

1 KDKA-AM
2 WTAE-AM
3 WSHH-FM
4 WJOI-FM
5 WWSW-AM
6 WPEZ-FM
7 WXKX-FM
8 WKTQ-AM
9 KOV -AM

10 WFFM-FM

KDKA-AM
WSHH-FM
WTAE-AM
WFFM-FM
WXKX-FM
WEEP -AM
WJOI-FM
KQV -AM
WWSW-AM
WAMO-FM

KDKA-AM
WTAE-AM
WSHH-FM
WDVE-FM
WFFM-FM
WAMO-FM
WEEP -AM
WXKX-FM
WJOI-FM
WPNT-FM

M-F,3-7pm
1 WDVE-FM
2 WPEZ-FM
3 WTAE-AM
4 WKTQ-AM
5 KDKA-AM
6 WXKX-FM
7 WFFM-FM
8 WYDD-FM
9 WAMO-FM
10 WSHH-FM

WDVE-FM
WXKX-FM
WTAE-AM
KDKA-AM
WFFM-FM
WPEZ-FM
VETO -AM
WAMO-FM
WYDD-FM
WEEP -AM

WDVE-FM
WTAE-AM
WXKX-FM
KDKA-AM
WFFM-FM
WAMO-FM
WICIQ-AN
WYDD-FM
WPEZ-FM
WSHH-FM



)litsburgh
4dults 25-54
A -S, 6a -a-Midnight

'OF( CO) : 8749

OIN '78

Continued

AIM '79 OIN '79

KDK A -AM

2 WTAY -AM
3 NM -FM
4 WWSW-AM
5 VETO -AM
5 11 PEZ -F M

7 WJOI-FM
R WXKX-FM
9 (QV -AM
O WOVE -FM

K DKA -AM

WTAE -AM
WSHH -FM
WXKX-FM
WWSW-AM
WET O -A M

WJOI-FM
KQV -AM
WPEZ -FM
WF FM -FM

IC DEA -AM

WTAE -AM
WSIIH-FM
WKTQ -AM
WXKX -FM
WDV E -FM

WF FM -FM
KQV -AM
WJO I -FM

WPNT -FM

1340am

I IDEA -AM KDKA-AM K DKA -AM

2 WTAE -AM WTAE -AM WTA E -AM
3 WSHH-FM WSHH-FM WSIIH-FM
4 WWSW -AM KQV -AM WDVE-FM
5 VETO -AM WW SW -AM WKTO-AM
6 WPEZ-FM WXKX -FM WAMO-FM
7 ICQV -AM WJOI-FM KQV -AM
8 WXKX -F M WKT Q -AM WF FM -FM
9 WJOI-FM WF FM -FM WXK X -FM

O WDVE-F M WPEZ -FM WW SW -AM

M -F, 3-7pm

1 KDK A -AM

2 WTAE -AM
3 WSHH -FM
4 WPEZ -FM
5 WK TO -AM
6 WJOI-FM
7 WWSW-AM
8 WXKX -FM
9 KQV -AM

10 WOVE -FM

K DKA -AM

WTA E -AM

WSHH -FM
WXKX-FM
WEEP -AM
WW SW -AM

WJO I -FM

WF FM -FM

KQV -AM
WPE -FM

X DKA -AM

WTA E -AM

WSIIH-FM
WKTO-AM
WOVE -FM
WF FM -FM

WAMO-FM
KQV -AM
WX K X -FM

WJOI-FM

Format Legend
A-AOR, B -Black, BB -Big Band, BM-Beau-

bful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.3 1.7
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Phoenix
Adults 25-54

Continued from Page 114

34pm
M -S, Dam -Midnight

1 KOY -AM KOY -AM KOY -AM
POP ( 00 ) : 5094 2 KWYT -FM KQY -FM KNI X -FM

OIN '78 AIM '79 OIN '79 3 KJJJ-AM KTAR -AM KQY T -FM

4 KTAR -AM KM EO-FM KJJJ -AM

1 KO? -AM KOY -AM KOY -AM 5 KU PD -FM KB BC -FM (TAR -AM

2 KTAR -AM KTAR -AM KNI X -FM 6 K BBC -FM K UP D -FM KOOL -FM

3 (OTT -FM KQYT-FM KTAR -AM 7 KMEO-FM KNI X -FM EM EO-FM

4 KJJJ -AM KM E0 -FM KQYT-FM 8 KOOL -AM KK KC) -AM KKKO -AM

5 K B BC -FM KUPD-FM KJJJ -AM 9 ICH X -FM KJJJ -AN (BBC -FM

6 ICU PD -FM KNI X -FM KM BO -FM 10 KKK° -AM (00 L -FM KKTC -FM

7 'COOL -AM (BBC -FM KOOL -FM
KOOL -FM KORB -FM KKKO -AM

9 KNEO-FM KOOL -FM KA R -AM
10 KN I X -FM KAR Z -AM KB BC -FM

M -F, 6-10sm Format Legend
1 KOY -AM KOY -AM KOY -AM
2 XTAR -AM ETA R -AM KTAR -AM A-AOR, B -Black, BB -Big Band, BM -Beau-
3 KJJJ-AM
4 KQYT -FM

KOY I -FM

(BBC -FM
KNI X -FM

KJJJ -AN tiful Music, C -Country, CL -Classical, D-
5 TOOL -FM
6 KUPD -FM

KM EO-FM
KNI X -FN

KQY T -FM

KM EO-FM
Dancemusic, J -Jazz, RA -Miscellaneous,

7 TOOL -AM KUPD-F M KOOL-FM N -News, 0 -Oldies, PA-Pop/Adult, R -
8 KR / X -FM /CAR Z -AM KKKQ -A M Rock, RI -Religious, S -Spanish, T -Talk.
9 KO KB -FM KOOL -FM KBBC -FM

10 IC BBC -FM KJJJ -AM KA R -AM

Format Penetration Chart
Based On Total Persons 12+
Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.5
1.1 CL 2.5

RL

Minneapolis -St. Paul
Continued from Page 92

Adults 25-54
M -S, Sam -Midnight

POP (00 ): 8205

OIN '76 AIM '79 0/N '79

1 WCCO-AM
2 K ST P -AM

3 WOCY -AM
4 WCCO-FM
5 KEE Y -FM
6 KO WB -AM

7 X ST P -FM

8 WAYL -FM
9 KIQRS -FM

10 /CRS I -AM

WCC 0 -AM

WI:7M' -AM

WC C O -FM

WA YL -FM
KST P -FM

KEE Y-FH
ROWE -AM
KST P -AM

WA YL -AM

(ORS -FM

WC C O -AM

K ST P -FM

WDCY -AM
K EE Y -FM

K ST P -AM

WC CO -FM
WA YL -FM

KDWB -AM
KO RS -FM

WA YL -AM

MP, 6-10am

1 WC CO -AM
2 WCCO-FM
3 K ST P -AM

4 WDCY -AM
5 IC E Y -FM

6 K ST P -FM

7 1CD WB -AM

A WA YL -FM
9 WA YL -AM
10 KQR S -FM

WC C O -AM

WC C 0 -FM

WEIGY -AM
KST P -FM

KDWB -AM
(ST P -AM
KEE Y -FM

WA YL -FM
WA YL -AM

WLOL -FM

WCCO-A11
KST P -FM

KST P -AM
WCC O -FM

KEE Y -FM

WOG'S -AM

WA YL -FM

KDWB -AM
WA YL -A M

(ORS -FM

M -F, 3-7pm

1 WCCO-AM WC C O -AM WCC O -AM

2 WC CO -FM WDCY -AM KST P -FM

3 WDCY -AM KST P -FM WDCY -AM
4 (ST P -AM WCCO-FM K ST P -AM

5 ICE E Y -FM KEE Y -FM K EE Y -FM

6 K ST P -FM WA YL -FM WCC O -FM

7 WA YL -FM K ST P -AM KO RS -FM

8 1CD WB -AM KDWB -AM WA YL -FM

9 KORS -FM WA YL -AM KIM -AM
10 WA YL -AM MORS -FM WA YL -AM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

1.1
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Portland, OR
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0
wa- 0/N '79 Market Overview
co Portland's perennial market leader, KGW, again
o heads the list in the 0/N '79 results. Following KGW,

however, the standings went through some shake -
Cc ups. P/A station KEX bounded into second place,
cc pushing AOR KGON into the third spot. KINK, an
cc AOR entry, and Beautiful Music KUPL-FM, showed

well this book.
Although its 12+ share slipped again, KGW re-

mains atop the Portland metro. KGW's adult strength
remained exactly the same as in the A/M '79 book,
but there was slight erosion among 18-34 adults.
However, the big reason for the KGW 12+ drop was
a defection of teens from KGW to KGON.

KEX scored nicely in this report, probably due to
the station's broadcasts of Trailblazers basketball.
The outside ad campaign for KEX centered around
TV, with 75% of the ad dollars going into that
medium. Additional media tonnage was attained with
newspapers, bumper stickers, and ads in the Trail-
blazers fan magazine. The station had a new PD just
before the fall book, and he softened the musical
approach quite a bit. KEX is using a new jingle
package developed for Golden West stations by
Otis Connor. The station ended up ranking second
among 25-54 adults.

Although its 12+ share went up in this book, AOR
KGON slipped to third place because of the KEX
surge. However, KGON garnered three times more
teens than in the previous survey, which helped the
station boost its overall share. Among adult listeners,
some young male numbers slipped, but the female

portion of KGON's audience remained stable. KGON
now ranks third among adults 18-34.

Another AOR, KINK, made a big move in this re-
port. KINK almost doubled its 18-34 audience and
now comes in third in that demo, just behind KGON.
KINK appears to have picked up some young male
listeners, perhaps indicating a shift away from KGON
and to KINK in this past survey. KINK used several
media to advertise the station, TV was foremost, fol-
lowed by newspaper and busboards. On -air the sta-
tion aired the mystery riff contest - segments of 12
songs spliced together, which callers had to identify
in order to win a chance at $102 per week for a year.

The Beautiful Music format contest saw KUPL-
FM surpass KXL-AM-FM and move into fourth place
overall. KUPL-FM ranks well among 25-54 adults,
but the station's real strength is 35+as evidenced
by its standing as number one among 35-64 adults.

Country KWJJ took quite a spill in this report. The
35+ numbers for KWJJ may have been the problem,
since the station's 35-64 share dropped almost
20%.

Two other stations had notably successful books
in this survey. Top 40 KMJK changed from mellow
AOR for this sweep, a move that apparently paid
off. An ad campaign featuring TV but also using bill-
boards and busboards brought the station to the
public's attention. In the numbers, the programming
and advertising paid off with a 50% increase in 18-34
share, to almost 10% of the market. Not only did
young men 18-34 tune -in in droves, but the station
also picked up a sizable share of the teen audience
in the metro. Talk station KKEY was the beneficiary
of a good 12+ share increase in this book. KKEY
more than doubled its 25-54 share and 35-64 share,
and the station now rates as one of the leading 35+
stations in Portland. No outside advertising or pro-
motions were used by KKEY.

AversgePersons12A-ShareTrends
Monday -Sunday. Sam -Midnight

POP(00): 9696
CNN '78 AIM '79 OIN '79

I MIN -AM 15.6 ROW -AM 13.3 KCW -AM (p02. 4
2 KWJJ-AM P.9 KOON-FM 7.9 KFX -AMpA) 9.5
3 KFX -AM 7.2 ((XL -AM 7. ROOM -n.0) P.9
4 KXI -FM 5.7 KWJJ-AM 7.5 KU P I -F M(aat) 7.4
5 KYX I -All 5.5 K PAM -FM 7. 2 KIN K-Ftl (A) 6.1
6 KXL -AM 5.4 KUPL-FM 6.9 KWJJ-AM (c) 5. 7
7 KGON-FM 5.1 KF.X -AM 5.6 KMJK-FM 5. 7
A KU PL -AM 4.P KXL -FM 4.7 KK FY -All In 5.7
9 KKFY-AM 4.6 !CITE -AM 4.5 KXL -FN(BM) 5.5

10 KINK -FM 4.4 KINK -FM 4.0 KXL -AM(9M) 5.1
11 KYTF-AM 4.? KJIB -FM 3.9 K PAM -FM IR) 4.0
12 KJIA-FM 4.3 KY XI -AV 3. 7 KY XI -AM IN) 3.5
13 KU PL -FM 4.0 KK F 5 -AM 3.4 BYTE -AM (C) 3.5
14 KPAM-FM 3.6 KLLB -FM 3.0 KJI -MBAR 3.3
15 KYTF-FM 3.4 KMJK-F?' 3.0 KU. A -FM IR) 2.7
IP KMJK -FM 3.1 KUPL -AM 2.P KUP L t. IBIA) 2.1
17 KVAN-AM 1.7 KADO-FM 1.2 KOFM-FT. IA) 2.0
P KR 011 -AM 1.3 KVAN-AM I.1 KADO-FM 1.1

19 KPDQ -FM 1.1 KOFM -FM 1.0 KVAN-AM IA) 0.9
20 KG0 -AM 1.1 K PDO-AM 0.P ((CAR -AM 10) 0.
21 KM -AM 0. KADR-AM (1.P KPAM -All OR 0.6
22 KOFM-FM O.7 KC 0 -AM 0.6 YPDO-All AIL) 0.6
23 KL TO -AM 0.6 KPAM -AM 0.6 RGO -AM RR 0.4
24 KPAM-AM 0.4 MAR -AM 0.4
25 KCAR -AM 0.4

Average Persons Trends/Rankings
Total 12+
m-S,8am-PAIOnIght

POP ( 00): 9696
0/P1'78 AIM '79 OIN '79

I ((11W -AM 204 ROW -AM 175 ICON -AM 175
2 RWJJ-AM 116 KGON -FM 104 KEY -AM 134
3 KFX -AM 94 KXL -AM 102 ICCON -FM 125
4 KXL -FM 75 ICWJJ -AM 99 ICUPL-FM 105
5 KYRI-All 72 KP AM -FM 96 PINK -FM P6

6 KXL -AM 71 KUPL-FM 91 KWJJ -AM Al
7 KGON-FM 67 KEY -AM 74 KMJK-FM PI
P KUPL-AM 63 KXL -FM 62 IOC FY -AM PI

0 KICFY-AM 60 KYTE -AM 59 KXL -FM 77
10 KINK -FM 57 KINK -FM 52 Kn. -AM 72

IA -F,

1 VOW -AM KOW -AM VOW -AM
2 RWJJ-AN KXL -At. KEX -AM
3 KFX -AM KWJJ -AM KWJJ-AM
4 KYX11-AM KEY -AM KO ON -FM
5 KXL -AM )COON -Fm Kn. -AM

KYT F. -AM VP AM -FM YUPL-FM
7 KINK -FM KXL -FM KY XI -AM
P KYTE -FM KIIPL-Fm ((XL -FM
9 K PAM -FM KYTE -At. KK EY-AM

10 ICJI -FM KY XI -AM KIN K -FM

M-F,3-7pm
1 KOW -AM

2 KWJJ-AM
3 KFX -AM
4 KXL -FM
5 KGON-FM
6 KYTE-AM
7 KYXI-AM

RINK -FM
9 KUPL-FM

10 KUPL-All

KOW -AM
K PAM -FM
KWJJ-AM
((CON -FM
KUPL-FM
KEY -AM
RYTE -AM
KXL -AM
KMJK-FM
KINK -PM

KOW -AN
KGON -FM
KFX -AM
POP L -FM
KMJK -FM
KINK -FM

.1.1 -AM
KR EY-AM
KXL -FM
K./IA-FM

Teens
ki-s. Sam -midnight
POP (00 ): 1160

ORI '78 MA '79 OIN '79

1 K05/ -All
2 KYTE-AM
3 KYTE-FM

ROW -AM
KPAM-Flt
KYTE -AM

VOON-FM
KOW -AM
KMJK-FM

PA-F,8-10em
I ROW -AM
2 KITE -AM
3 KYTE-FM

((OW -AM
KPAM -FM
KYTF. -AM

KOW -AM
KC. OP -FM
KMJK-FM

, 3-7pm
1 KCW -AM
2 KYTE -AM
3 KCON-FM

KOW

KP AM -FM
KYTE -AM

((CON -FM
KOW -AM
KMJK-FM

Adults 18-34
Gam -Midnight

POP (00 ) : 3542
OIN '78 AIM '79 0/P1'79

1 ICON -AM
2 ROOM -FM
3 KINK -FM
4 RW..1.1-AM
5 KMJK-FM
6 IC PAN -FM
7 KFX -AM
P KYT F
9 KYTF. -FM

10 IC VAN -All

ROW -AM
((CON -FM
KP AM -FTI
PINK -FM
KMJK-FM
KWJJ-AM
KM -AM
KF X -AM
KLLA -FM
KXL -AM

ROW -AM
ROON-FM
KIN Ic-Fm
KMJK-FM
KEY -AM
KP AM -FM
ICOFM -FM
VY TE -AM
RLL A -FM

.1.1 -AM

PA -F, 8-10am

1 POW -All
2 ICWJJ-AM
3 KINK -FM
4 ICOON-FM
5 ICMJX-FM
6 KPAM-FM
7 KEX -AM

KYTF-FM
9 KXL -FM

10 KYTF-AM

POW -AM
POOR -FM
KPAM -FM
YWJJ -AM
KMJK-FM
KYTE -AM
KINK -FM
KF.X -AM
KXL -AM
KLL It -FM

ROW -AM
((COW -FM
RINK -FM
KMJK-FM
RP AM -FM
KFX -AM
ICYTE -AM
1057.1.1 -AM

KOFM -FM
KLL -Fm

PA -F, 3-7pm

1 KGW -AM
2 KOOK -FM
3 KINK -FM
4 KMJK -FM
5 KWJJ -AM
6 KPAM-FM
7 KEX -AM
P KYT E -AM
9 KXL -FM

10 KVAN-AM

ROW -AM
ROOM -FM
ICPAPI-FM
KMJK-TM
KINK -FM
KWJJ-AM
KFX -AM
KYTE -AM
KLL B -FM
KUPL-FM

KOW -AM
KINK -FM
RGON-FM
KMJK-FM
KEX -AM
RPAM-FM
KY TE -AM
KQFM -FM
FLL
KWJJ -AM

Adults 25-54
Iliarn-Midnight

POP (00 ): 4565

OM '78 AIM '79 0/N '79

1 KCW -AM
2 KWJJ -AM
3 KKR -AM
4 KIM -FM
5 KU PL -AM
6 KUPL -FM
7 K..1111 -FM
P KIRK -FM
9 KYXI -AM

10 KM. -AM

POW -AM
KXL -AM
KWJJ-AM
KEX -AM
KUPL -FM
KCON-FM
KP AM -FM
KXL. -FM
KINK -FM
KLL -Ft/

KCW -AM
KFX -AM
KINK -FM
KWJJ -AM
KUPL-FM
KXL -FM
YE FY -All
KJIB -FM
KXL -AM
KP AM -FM

PA -F, 6 -loam
1 KGW -All
2 KWJJ-AM
I KEY -AT,
4 KYX T -All
5 ICX1. -All
6 KINK -FM
7 KJI B -FM

KXL
9 KUPL-FM

IO KMJK -FM

KCW -AM
KWJJ-AM
KF.X -AM
YXL -Al:
KXL -FM.
RCON-FM
1CUPL-FM
KYXI-AM
KYTE-AM
KPAM-FM

!COW -AM
KFX
KWJJ-Al.
KVA 1.-F M
KINK -FM
KXL -All
KYII-AM
KXL -FM
KP AM -FM
KK EY-AM

IA*, 3-7pm
1 VOW -AM
2 RW..1.1-AM
3 KU PL -All
4 KFX -AM
5 KINK -FM
6 KYR -AM
7 KXL -FM
P ICYTF-AM
9 KMJK -FM

10 KUPL -FM

KOW -AM
KEX -AM
KWJJ-AM
KY XI -AM
RPAM-FM
KIIPL -FM
KINK -FM
KLL 9 -FM
KXL -AM
V.1 IA -FM

KCW -AM
KF.X -AM
KWJJ -AM
KINK -FM
KUPL-FM

KXL -FM
KPAM-FM
KJIB -FM
KYTE -AM

Cume Persons Trends/Rankings
Total 12+
M-S,Ilarn-PAIdnIght

POP(00):
0111.78

9696

A/1.1.79 OIN '79

1 KCW -AM 360 9 KCW -AN 3277 !CNN -AM 0
2 KWJJ -AM 1769 X EX -AM 1610 KEY -AM 6C
3 KFX -AM 1761 KPAM -FM 1594 KCON-FM 43
4 KYT F. -AM 1663 KY IF -AM 1555 KWJJ-AM 42
5 KU PL -Am 1599 KWJJ -AM 1699 KINK -FM If

KPAM-FM 1190 ((XL -AM 1216 ICY XI -AM 14
7 KYX I -AM 1173 KIIPL -FM 1204 Min -FM 14
I KXL -FM 1104 KYXI -AM 1112 KYI, I1
9 KXL -AM 1037 ROOM -FM 1049 K P AN -FM
0 KINK -FM 1022 KINK -FM 103 9 1CMJY-FM 00

PA -F, 8-10am

1 KCW -AM Kett -All KOW -AM
2 Mt -AM Kn. -AM KEY -AM
3 KWJJ-AM KFX -AM KOON-FM
4 RFT F -AM KWJJ-AM KWJJ-AM
5 KXL -AM KPAM-FM KY XI -AM
6 KYX I -AM KYTE -All KXL -AM
7 KYTF -FM RCON-FM KUPL-FM
P KINK -FM KIIPL-Fm KP AN -FM
9 KCAL -AM KY7I -AM RXL

10 KOON-FM RXL -FM KINK -FM

1.1-F, 3-7pm
1 KOW -AM KOW -AM KGW -AM
2 KWJJ-AM KPAM -FM KKR -AM
3 KYTE-AN KEX -AM KC ON -FM
4 RF.X -AM ICYTE -AM KWJJ -AM
5 KUPL -AM KWJJ-AM ICUPL-FM
6 RINK -FM ((CON -FM KMJK-FM
7 KYYI -AM KUPL-FM KINK -FM
P KXL -FM KY XI -AM KP AM -FM
9 KPAM-FM KINK -FM RXL -FM

10 ((CON -FM KXL -AM KY XI -All

Teens
M -S, Gam -Midnight

POP(00): 1160

0/M '78 AIM '79 0)N '79
1 YCW -AM

KYTE-AM
3 KPAM -FM

KOW -AM
KYTE
KP AM -FM

VOW -AM
KCON-FM
KMJF-PM

FA -F. 8.10am
1 VOW -AM
2 KYTF-AM
3 KYTE-TM

ROW -AM
KYTE -All
KP AM -FM

KCW -AM
KGON-FM
KMJK-FM

PA -F, 3-7pm
1 KCW -AM
2 KYTE-AM
3 RYTE-FM

KCW -AM
RYTE -AM
KPAM -FM

KCW -AM
KCON-FM
KMJK-FM

Continued on Page 12,
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KMJK HAS RISEN OUT OF :11T:i 11 TO -A ki

r

ONE OF PORTLAND'S TOP CONTEMPORARY STABONS.
All it took was new ownership, new personalities, and a new sound.

In just four months, Southern Broadcasting has elevated KMJK to be Portland, Oregon's
# 3 station overall, for both men and women, 18-34, and #6 overall for total perscns, 12 -plus.

All of that is according to the Oct/Nov '79 ARB Metro. Mon -Sun.
So if you're buying Portland, better use some Magic. FM 107.

KMJK FM 107 IT'S MAGIC.
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 Providence -
CD Warwick-cr)

Pawtucketcc
O METRO RANK

OIN '79 Market Overview
cf)0 WLKW-FM still leads the Providence market with
F a Beautiful Music sound that appeals to almost 13%

of the 12+ population during any segment of the
cc week. Following in the standings are WPRO-FM
ix and AM, in reverse order from the last survey re-

sults.
WLKW-FM has been the market leader for many

moons. WLKW showed a tremendous increase in
adults 25-54 in this sweep. The station's share in
the prime adult demo went from just over 8% in the
A/M '79 sweep to approximately 13% in the fall re-
port. WLKW-FM is the top station for reaching adults
25-54 and 35-64.

The closest BM competitor is WHJY. Consistently
growing for the last couple of books, WHJY lost
some male listeners in the fall book but picked up
enough female listeners to overcome the defection.
WHJY's ad campaign stressed TV, but the total ad
outlay was less in this survey than in previous ef-
forts. Beautiful Music on WHJY comes from FM100,
with live announcers.

The WPRO stations flip-flopped this survey. WPRO-
FM, the Top 40 station, did very lithe advertising
and yet recorded a slight gain in the book, to rank
second in the overall market. The area of improve-
ment for WPRO-FM was the 25-54 demos, where
the station now ranks third with more than 7% of
the audience. WPRO-AM, on the other hand, took
a big tumble in this book, losing more than two
shares 12+ and seeing its 25-54 share drop by
25%. Even with losses in key demos, WPRO still
ranks third among adults 18-34 and second among
25-54 adults.

Other stations which took losses in the past sur-
vey include P/A WJAR and News WEAN. WJAR
saw its 25-54 share decrease by 33%, while WEAN
saw slight erosion taking place across its older
demos, especially among its women 35+.

AveragePersonst2+ShantTrends
Monday -Sunday, Gam -Midnight
POP(00): 11760

OIN '78 ARA '79 0/N '79
1 WLKW-FM
2 WPRO-AM
3 WPRO-FM
4 WPJB-FM
5 WEAN -AM
6 WHJY-FM
7 WJAR-AM
8 WHIM -AM
9 WLKW-AM

10 WROR-FM
11 WHYS -FM
12 WB2 -AM
13 WBSM-AM
14 WICE-AM
15 WBRU-FM
16 WBOS-FH
17 WNBH-AM
18 WALE -AM
19 MCNC-AM
20 WJIB-FM
21 WAAF-FM
22 WPEP-AM
23 WARA-AM
24 WHDH-AM
25 WPLM-FM
26 WEEI-FM
27 WCOZ-FM
28 WWON-AM
29 WEEI-AM
30 WSAR-AM
31 WRLM-FM
32 WBCN-FM
33 WRKO-AM
34 WERI-AM
35 WCRB-FM
36 WVBF-FM
37 WKRI-AM
38 WNBC-AM
39 WOTB-FM
40 WBZ -FM
41 WERI-FM
42
43
44
45

11.6
11.3
7.3
6.9
5.1

5.1
4.2
3.8
3.2
2.9
2.6
2.4
2.3
2.0
1.9
1.6
1.6
1.4
1.3
1.3
1.2
1.2
1.1
1.0
1.0
1.0
0.8
0.8
0.8
0.7
0.7
0.7
0.7
0.6
0.5
0.5
0.4
0.3
0.3
0.3
0.1

WLKW-FM
WPRO-AM
WPRO-FM
WPJB-FM
WJAR-AM
WHJY-FM
WEAN -AM
WHIM -AM
WBSM-AM
WLKW-AM
WBZ -AM
WMYS-FM
WBRU-FM
WAAF-FM
WICE-AM
WING -AM
WEEI-FM
WALE -AM
WPE P -AM
WNB H -AM

WJIB-FM
WA OK -AM
WIKS-FM
WOTB-FM
WROR-FM
WBCN-FM
WWON-AM
WARA-AM
WERI-AM
WRLM-FM
WSAR-AM
WCOZ-FM
WHDH-AM
WB OS -FM
WKRI-AM
WRIB-AM
WPLM-FM
WHUE-FM
WCRB-FM
WNBI-AM
WWON-FM
WERI-FM

10.2
10.0
P.4
7.3
5.9
5.6
5.5
3.6
2.8
2.7
2.6
2.4
2.2
1.8
1.7
1.6
1.6
1.6
1.5
1.4

1.3
1.2
1.1
1.0
0.9
0.9
0.8
0.7
0.7
0.7
0.6
0.6
0.5
0.5
0.5
0.5
0.4
0.4
0.4
0.4
0.3
0.3

WLKW-Fmmmo2.5
WPRO-FM (P) 8.7
WPRO-AM MA17.11
WPJB-FM OM 7.3
WHJY-FM gmq6.1
WEAN -AM M1 4.9
WJAR-AM (PA)4.0
WBSM-AM 9A)3.3
WHYS -FM mm 3 . 2

WHIM -AM M1 3.1
WBRU-FM (A) 2.7
WLKW-AM MM12.4
WBZ -AM (PA12.1
WAAF-FM m) 2.0
WEEI-FM m) 1.9
WCOZ-FM (A) 1.8
WING-AM(0) 1.6
WALE -AM MA11.6
WOKS -FM (D) 1.4
WBCN-FM (Al 1.4
WWON-AU PA11.3
WROR-FM PA11.1
WPLM-FM pm41.0
WAOK-AM rA41.0
WHDH-AM mA10.9
WPEP-AM (N) 0.9
WSAR-AM MA10.8
WN1111-AM (PA10.7
WICE-AM (c) 0.7
WVBF-FM m) 0.7
WJIB-FM MM)0.6
WCRB-FM (CL)0.6
WCIB-FM (PA)0.5
WOTB-FM 89)0.5
WERI-FM m) 0.5
WKRI-AM (PA)0.S
WNBC-AM M1 0.4
WCBS-AM (m) 0.4
WARA-AM PA)0.4
WRLM-FM MA10.3
WEEI-AM MI 0.3
WRIB-AM mL)0.3
WBOS-FM M) 0.3
WERI-AM (Ni 0.3
WHUE-FM MM10.3

Two Pop/Adult stations recorded gains in this
book. Both WBSM and WMYS made advances in
their respective target demos - WMYS moving up
well among 18-34 adults, while WBSM added to its
35+ total.

WBRU picked up some numbers among young
adult men and advanced in the fall book. This AOR
station now ranks fourth among 18-34 adults. Top
40 WPJB had a flat book in terms of 12+ appeal -
showing up better among 25-54 adults, but with a
smaller share than before in adults 18-34. WPJB
did improve its teen share, and remains number one
with the teenage audience.

(Note WPLM-AM-FM are totally simulcast.)

Average Persons Trends/Rankings
Total 12+
M -S, Pam -Midnight

POP(00): 11760
OIN '78 A/M 79 CNN '79

2

3

4

5

6

7

8

9
in

WLKW-FM
WPRO-AM
WPRO-FM
WPJB-FM
WEAN -AM
WHJY-FM
WJAR-AM
WHIM -AM
WLKW-AM
WROR-FM

236
229
148
140
104

104
85
78

65
59

WLKW-FM
WPRO-AM
WPRO-FM
WPJB-FM
WJAR-AM
WHJY-FM
WEAN -AM
WHIM -AM
WBSM-AM
WLKW-AM

211
207
174
15n
121

115
113
75

57
55

WLKW-FM
WPRO-FM
WPRO-AM
WPJB-FM
WHJY-FM
WEAN -AM
WJAR-AM
WBSM-AM
WMYS-FM
onIm-Am

260
181
161
151
126
102

82
6.
66
64

1.1-F,B-10am

1 WPRO-AM
2 WEAN -AM
3 WLKW-FM
4 WPRO-FM
5 WJAR-AM
6 WPJB-FM
7 WHJY-FM
8 WHIM -AM
9 WBSM-AM

10 WICE-AM

WPRO-AM
WEAN -AM
WLKW-FM
WPRO-FM
WPJB-FM
WJAR-AM
WHJY-FM
WALE -AM
WBSM-AM
WHIM -AM

WPRO-AM
WLKW-FM
WPRO-FM
WEAN -AM
WPJB-FM
WHJY-FM
WJAR-AM
WBSM-AM
WALE -AM
WHIM -AM

M-F,3.7pm

1 WLKW-FM
2 WPRO-AM
3 WPJB-FM
4 WPRO-FM
5 WHJY-FM
6 WLKW-AM
7 WJAR-AM
8 WEAN -AM
9 WHIM -AM
10 WROR-FM

WPRO-FM
WLKW-FM
WPRO-AM
WPJB-FM
WJAR-AM
WHJY-FM
WEAN -AM
WEEI-FM
WBRU-FM
WMYS-FM

WLKW-FM
WPJB-FM
WPRO-FM
WPRO-AM
WHJY-FM
WEAN -AM
WJAR-AM
WMYS-FM
WBRU-FM
WHIM -Al'

Teens
M -S, Gam -Midnight

POP(00): 1456
OIN '78 AIM'79 01N'79

1 WPRO-FM
2 WPJB-FM
3 WPRO-AM

WPJB-FM
WPRO-FM
WPRO-AM

WPJB-FM
WPRO-FM
WAAF-FM

Mf, , 8-10am

1 WPRO-FM
2 WPJB-FM
3 WPRO-AM

WPJB-FM
WPRO-FM
WPRO-AM

WPJB-FM
WPRO-FM
WPRO-AM

M-F,34pm
1 WPJB-FM
2 WPRO-FM
3 WPRO-AM

WPRO-FM
WPJB-FM
WPRO-AM

WPJB-FM
WPRO-FM
WXKS-FM

Adults 18-34
M -S, :Sam -Midnight

POP( 00): 3879
01N'78 AIM '79 OIN '79

1 WPRO-AM
2 WPRO-FM
3 WPJB-FM
4 WROR-FM
5 WMYS-FM
6 WLKW-FM
7 WBRU-FM
8 WING -AM
9 WAAF-FM
10 WROS-FM

WPRO-FM
WPRO-AM
WPJB-FM
WBRU-FM
WJAR-AM
WMYS-FM
WEEI-FM
WINO -AM
WAAF-FM
WXKS-FM

WPRO-FM
WPJB-FM
WPRO-AM
WBRU-FM
WHYS -FM
WINS -FM
WAAF-FM
WCOZ-FM
WRCN-FM
WGNG-AM

M-F,8-10am

1 WPRO-AM
2 WPRO-FM
3 WPJB-FM
4 WLKW-FM
5 WROR-FM
6 WJAR-AM
7 WBRU-FM
8 WHYS -FM
9 WNRII-AM

10 WEAN -AM

WPRO-AM
WPRO-FM
WPJB-FM
WJAR-AM
WHYS -FM
WONG-AM
WBRU-FM
WEEP -FM
WRZ -AM
WBCN-FM

WpRO-AM
WPRO-FM
WPJB-FM
WHYS -FM
WING -AM

WBRU-FM
WJAR-AM
WAAF-FM
WBCN-FM
WCOZ-FM

M -F, 3-7pm

1

2

3

4

5

6

7

8

10

WPRO-AM
WPRO-FM
WPJB-FM
WROR-FM
WBRU-FM
WMYS-FM
WLKW-FM
WING -AM
WBOS-FM
WRKO-AM

WPRO-FM
WPJB-FM
WPRO-AM
WBRU-FM
WEEI-FM
WING -AM
WJAR-AM
WXKS-FM
WHYS -FM
WAAF-FM

WPRO-FM
WPJB-FM
WBR U -FM
WMYS-FM
WPRO-AM
WEEI-FM
WC OZ -FM
wAAF-FM
WXKS-FM
WGNC-AM

Adults 25-54
M'S, Sam -Midnight

POP(00): 51 82
OIN '78 AIM'79 0/N '79

1 WLKW-Fm
2 WPRO-AM
3 WHJY-FM
4 WPJB-FM
5 WJAR-AH
6 WPRO-FM
7 WHIM -AM
8 WEAN -AM
9 WHYS -FM

10 WROR-FN

WPRO-AM
WLKW-FM
WHJY-FM
WJAR-AM
WPRO-711
WPJB-FM
WHIM -AM
WEAN -AM
WMYS-FM
WRZ -AM

WLKW-FM
WPRO-AM
WPRO-FM
WHJY-FM
WPJB-FM
WJAR-AM.
WHIM -AM
WHYS -FM
WEAN -AM
WEFI-FM

M -F,6 -108m
1 WPRO-AM
2 WLKW-Flt
3 WJAR-AM
4 WEAN -AM
5 WPRO-FM
6 WHJY-FM
7 WPJB-FM

WNIIH-AM

9 WHIM -AM
10 WBZ -AM

WPRO-AM
WJAR-AM
WUW-FM
WEAN -AM
WPRO-FM
WMJy-FM
WPJB-FM
WNBH-AM
WHIM -AM
WBZ -AM

WpRO-AM
WLKW-FM
WPRO-FM
WHJY-FM
WJAR-AM
WEAN -AM
WPJB-FM
WHIM -AM
WMYS-FM
WBSM-AM

M.F. 3-7pm

1 WLKW-FM
2 WPRO-AM
3 WHJY-FM
4 WPJB-FM
5 WJAR-AM
6 WPRO-FM
7 WHIM -AM
8 WEAN -AM
9 WBZ -AM
10 WROP-FM

WPRO-AM
WHJY-FM
WJAR-AM
WLKW-FM
WPRO-FM
WEEI-FM
WHYS -FM
WEAN -AM
WPJB-FM
WING -All

WLKW-FM
WPRO-AM
WPRO-FM
WHJY-FM
WPJB-FM
WHIM -AM
WHYS -FM
WJAR-AM
WEAN -AM
WRZ -AM

Cume Persons Trends/Rankings
Total 12 

M -S, Pam -Midnight

POP(00): 11760

OIN '78 AIM '79 OIN '79

1 WPRO-AM
2 WPRO-FM
3 WLKW-FM
4 WPJB-FM
5 WEAN -AM
6 WJAR-AM
7 WHJY-FM
8 WBZ -AM
9 WLKW-AH
10 WING -AM

4041
2952
2588
2467
2207
1764
1394
1072
967
P53

WPRO-AM
WPRO-FM
WPJB-FM
WJAR-AM
WLKW-FM
WEAN -AM
WHJY-FM
WBZ -AM
WBRU-FM
WMYS-FM

3649
2820
2709
2473
2172
2020
1396
1 24 3

863
P42

WPRO-AM
WPRO-FM
WPJB-FM
WLKW-FM
WEAN -AM
WJAR-AM
WHJY-FM
WHYS -FM
WHO -AM
WBRU-FM

313,
302
2811

2631
196:
195:
147:
103
Sc.

83:

M -F, 6 -loam

1 WPRO-AM
2 WPRO-FM
3 WEAN -AM
4 WLKW-FM
5 WPJB-FM
6 WJAR-AM
7 WHJY-FM

WLKW-AM
9 WICE-Am
10 WBZ -AM

WPPO-AM
WPRO-FM
WPJB-FM
WEAM-AM
WLKW-FM
WJAR-AM
WHJY-FM
WHIN -All

WRZ -AM
WING -AM

WPRO-AM
WPRO-FM
WPJB-FM
WLKW-FM
WEAN -AM
WJAR-AM
WHJY-FM
WMYS-FM
WISm-AM
WHIM -AM

N1+, 3-7pm

1 WPRO-AM
2 WPRO-FM
3 WLKW-FM
4 WPJB-FM
5 WEAN -AM
6 WJAR-AM
7 WHJY-FM
WBZ -AM

9 WLKW-AM
In WROR-Fm

WPRO-AM
WPJR-FM
WPRO-Fm
Wu/ -FM
WJAR-AM
WEAN -AM
WHJY-FM
WBRU-FM
WBZ -All
WING -AM

WPJB-FM
WPRO-FM
(ILKW-FM
WPRO-AM
WEAN -AM

WJAR-AM
WHJY-FM
WMYS-Fm
WERH-FM
WONG-AM

Teens
M.S.6am-MidMgM
POP(00): 1456

01N'78 AIM '79 0/N '79

1 WPRO-FM WPJB-FM
2 WPJB-FM WPRO-FM
3 WPRO-AM WPRO-AH

WPJB-FM
WPRO-FM
WPRO-AM

M.F,6-10am
1 WPRO-FM
2 WPRO-AM
3 WPJB-FM

WPJ B -FM
WPRO-FM
WPRO-AM

WPJB-FM
WPRO-FM
WPRO-AM

M-F,34pm
1 WPJB-FM
2 WPRO-FM
3 WPRO-AM

WPJB-FM
WPRO-FM
WPRO-AM

WPJB-FM
WPRO-FM
WPRO-AM

Adults 18-34

M -S, Pam -Midnight

POP( 00): 3879

0/N '78 AIM'79 OIN '79
1

2

3

4

5

6

7

8

9

10

WPRO-AM
WPRO-FM
WPJB-FM
WBRU-FM
WING -AM
WJAR-AM
WROR-FM
WMYS-FM
WLKW-FM
WHJY-FM

WPRO-AM
WPRO-FM
WPJB-FM
WJAR-AM
WBRU-FM
WING -AM
WHYS -FM
WBZ -AM
WLKW-FM
WROR-FM

WPRO-FM
WPJB-FM
WPRO-AM
WJAR-AM
WHYS -FM
WBRU-FM
WINO -AM
WC OZ -FM

WROR-EM
WEEI-FM

1 WPRO-AM
2 WPRO-FM
3 WPJB-FM
4 WLKW-FM
5 WHYS -FM
6 WJAR-AM
7 WBRU-FM
8 WING -AM
9 WEAN -AM

10 WROR-FM

WPRO-AM
WPRO-FM
WPJB-FM
WJAR-AM
WING -AM
WBRU-FM
WHYS -FM
WBZ -AM
WBCN-FM
WEFI-FM

WPRO-FM
WPRO-AM
WPJB-FM
WMYS-FM
WJAR-AM
WBRU-FM
WING -AM
WCOZ-FM
WAAF-FH
WBCN-FM



121'rovidence-Warwick-
'awtucket
Af.3-7om

1 WPRO-AM
2 WPRO-FM
3 WPJB-FM
4 WROR-FM
5 WBRU-FM
6 WGNC-AM
7 WHYS -FM
8 WJAR-AM
9 WLKW-FM
10 WFEI-FN

WPRO-FM
WPRO-AM
WPJB-FM
WBRU-FM
VICNG-AM

WJAR-AM
WHYS -FM
WBZ -AM
WEEI-FM
WLKW-FM

Continued
W PRO -FM
WPJB-FM
WPRO-AM
WHYS -FM
WBRU-FM
WJAR-AM
WGNG-AM
WCOZ-FM
WAAF-FM
WROR-FM

Adults 25-54
M-S,MPI-MidnigM

POP(O0): 5182

MN7f1 AIM '79 OIN '79

1 WPRO-AM
2 WLKW-FM
3 WPRO-FP
4 WJAR-AM
5 WEAN -AM
6 WPJB-FM
7 WHJY-FM

WBZ -AM
9 WLKW-AM
10 WHIM -AM

WPRO-AM WPRO-AM
WJAR-AM WPRO-FM
WLKW-FM WLKW-FM
WPRO-FM WPJB-FM
WPJB-FM WJAR-AM
WHJY-FM WEAN -AM
WEAN -AM WHJY-FM
WBZ -AM WBZ -AM
WCNC-AM WMYS-FM
WHYS -FM WHIM -AM

M-F,810am

1 WPRO-AM
2 wurw-FM
3 WEAN -AM
4 WJAR-AM
5 WPRO-FM
6 WPJB-FM
7 WHJY-FM
fl WBZ -AM
9 WNBH-AH

10 WHYS -FM

WPRO-AM
WJAR-AM
WLKW-FM
WEAN -AM
WPRO-FM
WPJB-FM
WHJY-FM
WBZ -AM
WHIM -AM
WGNG-AM

W PRO -AM
WLKW-FM
WPRO-FM
WPJB-FM
WEAN -AM

WJAR-AM
WHJY-FM
WHYS -FM
WGNC-AM
WHIM -AM

M -F. 3-7pm

1 WPRO-AM WPRO-AM
2 WLKW-FM WJAR-AM
3 WPRO-FM WLKW-FM
4 WJAR-AM WHJY-FM
5 wur-FM WPRO-FM
6 WPJB-FM WPJB-FM
7 WBZ -AM WEAN -AM
8 WEAN -AM WCPC-AM
9 WMYS-FM WBZ -AM

10 WROR-FM WMYS-FM

WPRO-AM
WLKW-FM
WPRO-FM
WPJB-FM
WJAR-AM
WHJY-FM
WEAN -AM
WMYS-FM
WGNG-AM
WBZ -AM

Portland, OR
Adults 18-34
m -s. Barn -Midnight

POP /ON: 3542

CHN '78

Continued from Page 118

AIM '79 01N'79

1 KGW -AM
2 KINK -FM
3 KYTF.-AM
4 KCON-FM
S KPAM-FM
6 KMJK-FM
7 KWJJ-AM
 KFX -AM
9 KYTF-FM
10 KUPL-AM

VOW -AM
KPAM-FM
KCON-FM
KINK -FM
KYTE-AM
KEX -AM
KMJK-FM
KWJJ-AM
KLLB-FM
KYXI-AM

VOW -AM
KINK -FM
KCON-FM
KFX -AM
EP AM -FM

KMJK-FM
KOFM-FM
KLLB-FM
KWJJ-AM
KYTE-AN

M-F,640am

KCW -AM
2 KGON-FM
KWJJ-AM

4 KINK -FM
1 KYTE-AM
6 KMJK-FM
7 REX -AM
P KPAM-FM
9 KYTE-FM

10 KYXI-AM

KCW -AM
KG ON -FM

KPAM-FM
KITE -AM
KINK -FM
KEX -AM
KMJK-FM
KWJJ-AM
KLLB-FM
KXL -AM

KCW -AY
KINK -FM
( CON -FM

RP AM -FM

 EX -AM
KMJK-FM
KYTE-AM
KWJJ-AM
E LLS -FM

K PAN-AM

M-F,3-7pm
I KCW -AY
2 KINK -FM
3 KCON-FN

KWJJ-AM
5 KYTE-AN
6 KPAM-FM
7 KMJK-FM
KFX -AM

 KYTF-FY
IC KVAN-AN

KCW -AM KCW -AM
KC0N-FM FINK -FM
KPAM-FM KCON-FM
KYTE-AM KEX -AM
KINK -FM KMJK-FM
KMJK-FM KPAM-FM
KFX -All KOFM-FM
KWJJ-AM KLLB-FM
KLLB-FM KYTE-AM
KXL -FM KWJJ-AM

Adults 25-54
M -S, 8am-Midnight

POP (00 ): 4565

OIN '78 AIM '79 0/N '79

1 KOW -AM
2 KWJJ-AN
1 KUPL-AM
4 KFX -AM
5 KINK -FM
6 KXL -FM
7 KYTE-AM
KYXI-AM

9 KUPL-FM
IP (JIB -FM

K CW -AM
KWJJ-AN
KEX -AM
KUPL-FM
KPAM-FM
KXL -AM
KYXI-AM
KINK -FM
K JIP-FM
KXL -FM

KGW -AM
KFX -AM
KWJJ-AM
KINK -FM
KUPL-FM
YXL -FM
KYXI-AM
KG ON -PM

KJIR-FM
KYTE-AM

M-F,840am
1 KCW -AM
2 KWJJ-AM
3 KFX -AM
4 KYXI-AM
5 KINK -FM
6 KXL -AM
7 KUPL-AK
KYTE-FM

9 (JIB -FM
10 KXL -FM

KCW -AM
KWJJ-AM
KXL -AM
REX -AM
KYXI-AN
KPAM-FM
KUPL-FM
KYTF -AM
( XL -FM
KLLB-FM

KCW -AM
KFX -AM
VWJJ-AN
K INK -FM

KUPL-FM
KY7I-AM
K XL -FM
KXL -AM
VP AM -FM

KYTE-AM
M-F.3-7pm

1 KCW
2 KWJJ-AM
3 KUPL-AM
4 VEX -AM
5 KINK -FM
6 KYXI-AM
7 KXL -FM
R KYTE-AM
9 KMJK-1,11

10 KUPL-FM

VOW -AM
KEY -AM
K WJJ-AM
KYXI-AM
KPAM-RM
KNPL-FM
KINK -FM
KI.L B -FM

KXL -AM
KJIB-FM

KCW -AM
KEX -AM
KWJJ-AM
KINK -FM
KUPL-FM
KYXI-AM
KXL -FM
KPAM-FM
KJ111-FM
KYTE-AM

1.7 26

Format Legend
A-AOR, B -Black, B8 -Bog Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Roc k . RL -Religious S -Spanish , T -Talk
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Raleigh -

F2 Durham METRO RANK

cc
0 OIN '79 Market Overview

mE.1cr There are two top stories in the Raleigh fall report,
and the two may be related. Arbitron received 201

p more diaries back in this sweep, a 31 % increase
jr  over the spring return. Much of the extra diary count
cr fell in the younger demos, which may be a partial
cr explanation for the success of AOR WQDR in this

survey.
Leading the market again is P/A station WPTF,

which gained just slightly among adult demos, men
especially, and improved with teens to add up to a
good 12+ increase.

Other stations on the P/A scene suffered mixed
fates. WRAL suffered declines in its 18-34 and 25-
54 numbers. The losses led to the station dropping
more than two shares, 12+ even as it remained sec-
ond in the overall market. However, WDNC added two
shares to its 12+ score and attracted 75% more adults
25-54 than in the previous book.

AOR leader WQDR's share rose by almost three
shares for third in the 12+ derby. WQDR added to
its already strong 18-34 numbers, and is now the
leader in the young adult demo, with an 18-34 share
of almost 20%, with WRAL close behind. WQDR
used an outside ad campaign that revolved around
billboards and TV. The total ad outlay was higher
than in past surveys. On -air the station is adding
more new music than ever before.

Beautiful Music WYYD gained almost two shares
in this book to keep its hold on fourth place in the
overall market. WYYD used almost no advertising
for this survey, a departure from the station's usual
promotional efforts. Just before the end of the 0/N
'79 survey WYYD went live in the evening. The sta-
tion gained well among the older demos 35+, ranks
third 25-54, and second 35-64.

The two leading Top 40 stations, WKIX and
WDCG, each were hurt in this survey. WKIX and
WDCG each had about 10% of the 18-34 market in
the A/M' 79 report, but WKIX lost about 20% of its
audience in that demo, while WDCG lost about 30%

AveragePersons12+ShansTrends
Monday -Sunday. Clam -Midnight

POP( 00): 4293
0/N18 AIM '79 OIN '79

1 WPTF-AM 18.4 WPTF -AM 15.1 WPTF-AMMN15.4
2 WYYD -FM 10.7 WEAL -FM 13.9 WRAL-FMWN11.6
3 WRAL-FM 9.9 WKIX-AM 8.8 WQDR-FM44 11.1
4 WKIX-AM 9.8 WYYD-FM 8.6 WYYD-FMM4810.6
5 WQDR-FM 9.8 WQDR-FM 8.5 WKIX-AM89 7.5
6 WLLE-AM 6.9 WDCG-FM 8.1 WLLE-AM En 6.5
7 WS RC -AM 6.9 WLLE-AM 7.3 WDCG-F1101) 6.4
8 WTI K -AM 5.4 WSRC -AM 4.1 WDNC-AM MN 4.7
9 WDCG-FM 4.9 WOUR-AM 3.4 WDUR-AM IN 4.4

10 WDNC-AM 3.1 WTI K -AM 3.2 WC HL -AM ON 3.2
11 WYNA-AM 3.0 WDNC-AM 2.7 WSRC-AM PE 3.2
12 WC HL -AM 1.7 WYNA-AM 2.5 WTI K -AM (G) 2.8
13 WAKS-AM 1.6 WCHL-AM 1.9 WYNA -AM (c) 1.2
14 WDBS -FM 0.8 WOES -FM 1.0 WA K S -AM (G) 1.0
15 WPJL-AM 0.6 WPJL-AM 1.0 WI/BS-FM (4) 0.8
16 WETC -AM 81/410.7

17 WPJL-AM MO 0.7

Average Persons Trends/Rankings
Total 12+
m -s, Sam-MIdnight

POP( 00 ): 4293
OIN '78 AIM '79 OIN'79

1 WPTF-AM
2 WYYD-FM
3 WEAL -FM
4 WKIX-AM
S WQDR-FM

117
68
63
62
62

WPTF -AM
WEAL -FM
WKI X -AM
WYYD-PM
WQDR-FM

89
82
52
51
50

WPTF -AM
WEAL -FM
WQDR-FM
WYYD-FM
WKIX-AM

92
69
66
63
45

PA-F,I1.1Dam
1 WPTF-AM
2 WRAL-FM
3 WKIX-AM
4 WYYD-FM
5 WQDR-FM

WPTF -AM
WEAL -FM
WKI X -AM
WQDR -FM
WYYD-FM

WPTF-AM
WQDR-FM
WEAL -FM
WYYD-FM
WKIX-AM

M -F, 3-7pm
1 WPTF-AM
2 WKIX-AM
3 WQDR-FM
4 WRAL-FM
5 WYYD-FM

WEAL -FM
WDCG-FM
WPTF -AM
WEIR -AM
WYYD-FM

WQDR-FM
WRAL-FM
WPTF-AM
WYYD-FM
WKIX-AM

in the young adults group. Although WDCG lost
some teen listeners, the station remains the teen
leader in the Raleigh area.

Among Black stations, WLLE slipped but WDUR
improved. It appears as though teen listeners may
have been the catalyst for the change in fortunes,
since WLLE suffered more than a 50% decline in
teens while WDUR was almost tripling its past teen
share. WDUR now leads WLLE handily among teens,
although WLLE is tops among ethnic stations in ap-
peal to 18-34 adults.

Teens
M-S,6am-MidnIght

POP( 00 ): 466
OIN '78 AIM '79 OIN '79

1 WKIX-AM
2 WDCG-FM
3 WS RC -AM

WDCG-FM
WKI X -AM
WLLE -AM

WDCG-FM
WKI X -AM
WQDR-FM

M -F, 8.10am
1 WKIX-AM
2 WSRC-AM
3 WDCG-FM

114-F, 3-7pm
1 WKIX-AM
2 WDCG-FM
3 WQDR-FM

WKI X -AM
WDCG-FM
WQDR-FM

WDCG-FM
WKIX-AM
WLLE -AM

WKIX-AM
WDCG-FM
WDUR -AM

WKIX-AM
WI/CC-FM
WQDR -FM

Adults 18-34
61-S,6am-Midnight

POP( 00): 1915
OIN '78 AIM '79 OIN '79

1 WQDR-FM
2 WEAL -FM
3 WLLE-AM
4 WKIX-AM
5 WDCC-FM

WEAL -FM
WQDR -FM
WDCC-FM
WKIX-AM
WLLE -AM

WODR-FM
WRAL-FM
WKIX-AM
WDCC-FM
WLLE -AM

M-F,I3-1Dam
1 WRAL-FM
2 WQDR-FM
3 WKIX-AM
4 WPTF -AM
5 WLLE-AM

WEAL -FM
WQDR-FM
WKIX-AM
WDCC-FM
WDUR-AM

WQDR-FM
WEAL -FM
WKIX-AM
WDUR-AM
WDCC-FM

PA -F, 3-7pm

1 WQDR-FM
2 WEAL -FM
3 WKIX-AM
4 WLLE-AM
5 WDCG-FM

WRAL-FM
WDCG-FM
WQDR -FM
WKIX-AM
WYYD-FM

WQDR-FM
WEAL -FM
WKIX-AM
WDCG-FM
WDNC-AM

Adults 25-54
PA -S, 6an,MIdnIght

POP( 00 ) : 2001
OM '78 AIM '79 OIN '79

1 WPTF-AM
2 WYYD-FM
3 WEAL -PM
4 WTI K -AM
5 WKIX-AM

WEAL -FM
WPTF-AM
WYYD-FM
WDCG-FM
WQDR-FM

WPTF -AM
WRAL-FM
WYYD-FM
WKIX-AM
WDNC-AM

1A -F, 6-10am
1 WPTF-AM
2 WRAL-FM
3 WYYD-FM
4 WEI X -AM
S WTI K -AM

WPTF-AM
WEAL -FM
WYYD-FM
WODR-FM
VRI K -AM

WPTF-AM
WRAL-FM
WTTD-FM
WEI X -AM
WDNC-AM

81-F, 3-7pm
1 WPTF-AM
2 WEAL -FM
3 WYYD-FM
4 WTI K -AM
5 WKIX-AM

WRAL-FM
WPTF -AM
WYYD-FM
WDCC-FM
WYNA-AM

WRAL-FM
WYYD-FM
WPTF -AM
WDNC-AM
WEIR -AM

Cume Persons Trends/Rankings
Total 12+

m -s, Barn -Midnight

POP( 00 ): 4293
OIN '78 NM '79 OIN'79

1 WPTF-AM 1466 WPTF -AM 1275 WPTF -AM
2 WKIX-AM 1225 WEAL -FM 1119 WEAL -FM
3 WRAL-FM 990 WKIX-AM 1063 WKIX-AM
4 WYYD-FM 888 WYYD-FM 922 WQDR-FM
5 WQDR-FM 875 WQDR-FM 806 WYYD-FM

1299
1246
1044

927
799

M -F, 6-10am
1 WPTF-AM
2 WKIX-AM
3 WRAL-FM
4 WQDR-FM
5 WYYD-FM

WPTF -AM
WRAL-FM
WKI X -AM
WQDR-FM
WDCC-FM

WPTF -AM
WRAL-FM
WKIX-AM
WQDR-FM
WYYD-FM

M -F, 3-7prn
1 WPTF-AM
2 WKIX-AM
3 WQDR-FM
4 WRAL-FM
5 WYYD-FM

WEAL -FM
WPTF -AM
WEIR -AM
WDCG-FM
WYYD-FM

WKIX-AM
WPTF-AM
WEAL -FM
WIDE -FM
WDCG-FM

Teens
M -S, Gam -Midnight

POP ( 00 ) : 466

OIN '78 AIM '79 OIN '79

1 WKIX-AM
2 WDCG-FM
3 WODR-FM

WDCG-FM
WKIX-AM
WEAL -FM

WKIX-AM
WD CC-FM
WRAL-FM

NI -F, 8-10am
1 WKIX-AM
2 WDCG-FM
3 WSRC-AM

WEIR -AM
WDCG-FM
WQDR-FM

WKIX-AM
WDCG-FM
WODR-FM

M-F,3qpm
1 WKIX-AM
2 WDCG-FM
3 WQDR-FM

WDCG-FM
WKIX-AM
WLLE -AM

WDCC-FM
WKI K -AM
WQDR -FM

Adults 18.34
M -S, earn -Midnight

POP( 00 ): 1915

OIN '78 AIM '79 OIN '79

1 WKI X -AN
2 WRAL-FM
3 WQDR-FM
4 WPTF-AM
5 WDNC-AM

WRAL-FM WEAL -FM
WQDR-FM WQDR -FM
WKIX-AM WKIX-AM
WDCG-FM WDCG-FM
WYYD-FM WCHL-AM

PA -F, 8-10am

1 WEAL -FM
2 WQDR-FM
3 WKIX-AM
4 WPTF-AM
5 WLLE-AM

NI -F, 3-7pm
1 WKIX-AM
2 WQDR-FM
3 WRAL-FM
4 14DCG-FM
5 WDNC -AM

Adults 25-54
m -s, Um -Midnight

POP( 00 ): 2001
OIN '78

WEAL -FM
WQDR -FM
WKI X -AM
WDCG-FM
WPTF -AM

WRAL-FM
WQDR-FM
WDC C -FM
WKI K -AM
WYYD-FM

WQDR -FM
WEAL -FM
WKIX-AM
WDCG-FM
WDNC-AM

WODR-FM
WEAL -FM
WEIR -AM
WDCG-FM
WDNC-AM

AIM '79 OIN '79

1 WPTF-AM
2 WYYD-FM
3 WKIX-AM
4 WEAL -FM
5 WQDR-FM

WPTF -AM
WEAL -FM
WYYD-FM
WKIX-AM
WQDR-FM

WPTF-AM
WRAL-FM
WKIX-AM
WYYD-FM
WDNC-AM

M-F,810am
1 WPTF-AM
2 WRAL-FM
3 WYYD-FM
4 VKIX-AM
5 WQDR-FM
PA-F,34pm
1 WPTF-AM
2 WYYD-FM
3 WRAL-FM
4 WKIX-AM
S WDNC-AM

WPTF-AM
WRAL-FM
WKIX-AM
WYYD-FM
WQDR-PM

WPTF -AM
WEAL -FM
WYYD-FM
WKIX-AM
WDCC-FM

WPTF -AM
WRAL-FM
WKIX-AM
WYYD-FM
WQDR -FM

WPTF -AM
WRAL-FM
WKIX-AM
WYYD-FM
WDNC-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday earn -Midnight

.7
RL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies. PA-Pop/Adult, R -
Rock, RI -Religious, S -Spanish, T -Talk.
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0/N '79 Market Overview
The three leading stations in the spring are still on

lop this survey, and in the same order. P/A station
WRVA has improved its hold on the top spot by gar-
nering more than 21% of the market; Top 40 WRVQ
remains on second place; while Beautiful Music
WEZS, even though dropping, still occupies third
place.

WRVA gained audience among adults 25-54 and
35-64, strengthening its hold on the lead in those
demos. WRVA also comes in third among 18-34
adults and improved its stance in this demo by 20%.
WRVA spent about $47,000 in outside media for
this sweep, concentrating the expenditures in TV,
with billboards the next most utilized medium.

WRVQ's audience eroded slightly. The teen share
for the station actually improved marginally, but the
' 8-34 adults figure for WRVQ went from approxi-
mately 26% to just over 21%.

On the Beautiful Music scene, WEZS went down
in several demos, as did WTVR-FM. Both stations
lost significant chunks of their 25-54 audiences al-
though WEZS remained third among adults 25-54.

Arbitron introduced ESF into Richmond in this
book. More than 200 extra diaries were obtained,
and there was a much better representation from
the young demos and the High Density Black Area.
That may help explain why the two leading Black
stations, WENZ and WANT, both had good books.
WANT more than doubled its 12+ share, due to
large increases in teen and young adult female
estimates. The station spent approximately $20,000
for TV commercials during the sweep, more than in
the past. Musically, the playlist was cut down and
rotations changed as a result of a passive research
survey.

Country WXGI took a serious tumble in this book.
The station dropped almost 33% in 12+ share, and
dropped more than 50% among adults 25-54.

ANeravePersons12+ShareTrends
Monday -Sunday. earn -Midnight

POP( 00) : 5220
OIN '76 AIM '79 0/N '79

1 WRVA-AM
2 WRVQ-FM
3 WENZ-AM
4 WEZS-FM
5 WRXL-FM
6 WLEE-AM
7 WTVR-FM
WRNL-AM
WXCI-AM

10 WEET-AM
11 WANT -AM
12 WTVR-AM
13 WBCI-FM
14 WPVA-FM
15 WKIE-AM
16 WCOE-AM
17

18
19

20.3
16.9
8.5
7.8
7.6
7.4
7.4
4.7
4.4
4.2
3.7
1.7
0.7
0.7
0.5
0.4

WRVA-AM
WRVQ-FM
WEZS-FM
WTVR-FM
WRXL-FM
WENZ-AM
WICI-AM
WLEE-AM
WRNL-AM
WEFT -AM
WANT -AM
WTVR-AM
WCOE-AM
WKIE-AM
WDYL-FM
WPVA-FM
WBCI-FM
WIVE -FM
WCCM-AM

18.2
17.8
10.6
7.4
6.9
5.9
5.8
4.6
3.8
2.8
2.7
2.3
1.9

1.5
1.3
1.0
1.0
0.8
0.8

WRVA-AM(PA)21.5
WRVQ-FMOD17.1
WEZS-FMMM 7.9
WENZ-AMR) 6.6
WANT -AMR) 6.6
WRNL-AMIA) 6.3
WRXL-FMMI 6.0
WLEE-AMOD 4.6
WTVR-FMMM 4.4
WXCI-AMmq 4.0
WEFT-AmM) 2.4
WTvR-Atimm 2.1
WDYL-FMMW 1.8
WKIE-AMMM 1.5
WBCI-FMMM 1.2
WCOE-AM)A) 1.0
WPLZ-FMMM 0.6
WPVA-FMAS 0.6

Average Persons Trends/Rankings
Total 12+
Fa -s, Barn -Midnight

POP ( 00) : 5220

OIN '78 AIM '79 0/N '79

I WRVA-AM
I WRVQ-FM
3 WENZ-AM
4 WEZS-FM
5 WRXL-FM

156
130
65
60
58

WRVA-AM
WRVQ-FM
WEZS-FM
WTVR-FM
WRXL-FM

142
139
83
58
54

WRVA-AM
WRVO-FM
WEZS-FM
WENZ-AM
WANT -AM

146
116
54

45
45

M*,810am
I WRVA-AM
2 WRVQ-FM
3 WLEE-AM
4 WENZ-AM
5 WRNL-AM

Mf.3-7pm

WRVA-AM
WRVQ-FM
WEZS-FM
WTVR-FM
WRXL-FM

WRVA-AM
WRVQ-FM
WRNL-AM
WENZ-AM
WLEE-AM

Teens
m-S,6am-MidnIght

POP( 00 ) : 639

0/N '78 AIM '79 OIN '79

1 WRVQ-FM
2 WENZ-AM
3 WRXL-FM

WRVQ-FM
WENZ-AM
WRXL-FM

WRVQ-FM
WENZ-AM
WANT -AM

M-E,810sm
1 WRVQ-FM
2 WENZ-AM
3 WLEE-AM

WRVQ-FM
WENZ-AM
WRXL-FM

WRVQ-FM
WRNL-AM
WENZ-AM

M-F,34pm
1 WRVO-FM
2 WENZ-AM
3 WRXL-FM

WRVQ-FM
WENZ-AM
WRXL-FM

WRVQ-FM
WANT -AM
WENZ-AM

Adults 18.34

M-S,Mm4Mamgm
POP(00): 1933

0/94'78 AIM '79 0/N '79

1 WRVQ-FM
2 WRXL-Fm
3 WLEE-AM
4 WENZ-AM
5 WRVA-AM

WRVO-FM
WRXL-FM
WEZS-FM
WRVA-AM
WENZ-AM

WRVQ-FM
WRXL-FM
WRVA-AM
WENZ-AM
WRNL-AM

81+,8-10am
1 WRVQ-FM
2 WRVA-AM
3 WLEF-AM
4 WRXL-FM
5 WENZ-AM

WRVQ-FM
WRVA-AM
WRXL-FM
WEZS-FM
WRNL-AM

WRVO-FM
WRVA-AM
WRXL-FM
WLEE-AM
WENZ-AM

IMF,3-7pm

1 WRVQ-FM
2 WRXL-FM
3 WLEE-AM
4 WENZ-AM
5 WRVA-AM

WRVQ-FM
WRXL-FM
WEZS-FM
WRNL-AM
WRVA-AM

WRVQ-FM
WRXL-FM
WENZ-AM
WRVA-AM
WRNL-AM

Adults 25-54
M -S, &Am -Midnight

POP ( 00) : 2530

0/N '78 AIM '79 OIN '79

I WRVA-AM
2 WRVQ-FM
3 WEZS-FM
4 WRXL-FM
5 WTVR-FM

WRVA-AM
WRVQ-FM
WEZS-FM
WXCI-AM
WTVR-FM

WRVA-AM
WRVQ-FM
WEZS-FM
WRNL-AM
WENZ-AM

M.F,B-10am
1 WRVA-AM
2 WRVQ-FM
3 WLEE-AM
4 WRNL-AM
5 WRXL-FM

WRVA-AM
WRVQ-FM
WXCI-AM
WEZS-FM
WTVR-FM

WRVA-AM
WRVQ-FM
WLEE-AM
WRNL-AM
WEZS-FM

PMF,3.7pm

1 WRVA-AM
2 WRVQ-FM
3 WRXL-FM
4 WEZS-FM
5 WLEE-AM

WRVA-AM
WRVO-FM
WEZS-FM
WXCI-AM
WTVR-FM

WRVA-AM
WRVQ-FM
WEZS-FM
WRNL-AM
WENZ-AM

Cume Persons Trends/Rankings
Total 12+

m -s, Barn -Midnight

POP ( 00) : 5220
0)N'78 A/M '79 0/14'79

1 WRVA-AM
2 WRVQ-FM
3 WLEE-AM
4 WRNL-AM
5 WEZS-FM

2118
1754
1324
827
809

WRVA-AM
WRVO-FM
WEZS-FM
WLEE-AM
WRXL-FM

2025
1800
904
898
86Q

WRVA-AM
WRVQ-FM
WRNL-AM
WLEE-AM
WEZS-FM

2052
1653
929
835
768

81+,610am

1 WRVA-AM
2 WRVQ-FM
3 WLEE-AM
4 WENZ-AM
5 WRNL-AM

WRVA-AM
WRVQ-FM
WRXL-FM
WEZS-FM
WLEE-AM

WRVA-AM
WRVQ-FM
WRNL-AM
WLEE-AM
WEZS-FM

1.1+,3-7pm

1 WRVQ-FM
2 WRVA-AM
3 WLEE-AM
4 WEZS-FM
5 WRXL-FM

WRVA-AM
WRVQ-FM
WEZS-FM
WRXL-FM
WRNL-AM

WRVA-AM
WRVQ-FM
WRNL-AM
WRXL-FM
WENZ-AM

Teens
U.S. Sam -Midnight

POP( 00) : 639

0/N '78 AIM '79 01/479

1 WRVQ-FM
2 WLEE-AM
3 WENZ-AM

WRVQ-FM WRVQ-FM
WRXL-FM WRNL-AM
WENZ-AM WRVA-AM

M+,8-10am
1 WRVQ-F11
2 WENZ-AM
3 WLEE-AM

WRVQ-FM
WENZ-AM
WRXL-FM

WRVQ-FM
WRNL-AM
WRVA-AM

IMF,3-7pm
1 WRVQ-FM
2 WENZ-AM
3 WLEE-AM

WRVQ-FM
WENZ-AM
WRXL-FM

WRVQ-FM
WRNL-AM
WENZ-AM

Adults 18-34

M -S, 6am-Midnight

POP(00): 1933

0/N78 AIM '79 OIN '79

IMF,6.10am

I WRVQ-FM WRVQ-FM WRVQ-FM
2 WLEE-AM WRVA-AM WRVA-AM
3 WRVA-AM WRXL-FM WRXL-FM
4 WRXL-FM WLEE-AM WLEE-AM
5 WENZ-AM WRNL-AM WRNL-AM

M-E,3-7pm
1 WRVQ-FM
2 WLEE-AM
3 WRXL-FM
4 WENZ-AM
5 WRVA-AM

WRVQ-FM
WRXL-FM
WRVA-AM
WRNL-AM
WENZ-AM

WRVQ-FM
WRXL-FM
WRVA-AM
WRNL-AM
WLEE-AM

Adults 25-54
M -S, Gam -Midnight

POP( 00): 2530

OIN '78 AIM '79 OIN '79

1 WRVA-AM WRVA-AM WRVA-AM
2 WRVQ-FM WRVQ-FM WRVQ-FM
3 WLEE-AM WEZS-FM WRNL-AM
4 WEZS-FM WLEE-AM WEZS-FM
5 WTVR-FM WTVR-FM WLEE-AM

M-F,610am

1 WRVA-AM
2 WLEE-AM
3 WRVQ-FM
4 WRXL-FM
5 WRNL-AM

WRVA-AM
WRVQ-FM
WFZ S -FM

WTVR-FM
WLEE-AM

WRVA-AM
WRVQ-FM
WRNL-AM
WLEE-AM
WEZS-FM

PME,34pm
1 WRVA-AM
2 WRVQ-FM
3 WLEE-AM
4 WEZS-FM
5 WTVR-FM

WRVA-AM
WRVQ-FM
WEZ S -FM

WLEE-AM
WTVR-FM

WRVA-AM
WRVQ-FM
WRNL-AM
WEZS-FM
WLEE-AM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

18
RL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz , M -Miscellaneous,
N -News, 0 -Oldies. PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk,

: WRVA-AM
2 WRVQ-FM
3 WRXL-FM
4 WLEE-AM
5 WEZS-FM

WRVQ-FM
WRVA-AM
WEZS-FM
WENZ-AM
WRXL-FM

WRVA-AM
WRVQ-FM
WENZ-AM
WEZS-FM
WRXL-FM

1 WRVQ-FM
2 WLEE-AM
3 WRXL-FM
4 WRVA-AM
5 WRNL-AM

WRVQ-FH
WRXL-FM
WRVA-AM
WLEE-AM
WRNL-AM

WRVQ-FM
WRVA-AM
WRXL-FM
WLEE-AM
WRNL-AM
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Rochester, NY
METRO RANK

cc
0
'Lb OIN '79 Market Overview
cc
52 The top four stations in the Rochester metro in

the A/M '79 book not only repeated, and in the
same order, but all increased their respective shares,

cr 12+. Beautiful Music WEZO added almost six shares
to an already impressive total and leads the market
with more than 22% of the audience. WHAM con-
tinues to hold the runnerup position, while AOR
WMJQ and P/A WVOR rank third and fourth.

WEZO added to its share through the use of the
Patrick O'Neal TV spot now in vogue among BM
stations looking for instant ratings boosts. The O'Neal
commercial stresses that the station involved (in this
case WEZO) is "the place to relax." With numbers
like WEZO's, the station sales people can probably
relax and just wait for the phone to ring. WEZO
ranks third 18-34, first 25-54 and dominates 35-64
with more than 35% of the audience.

WHAM, long the Pop/Adult leader in Rochester,
scored well in the older demos in the book. The sta-
tion's overall gains came from the 35-64 demo,
where WHAM now has a share of more than 21%.

The Superstars station in Rochester is AOR
WMJQ. Although the station is number one 18-34
with more than 21% of the market, that number is
down slightly from the spectacular A/M '79 report.
In fact, the overall gain for WMJQ in this book is
negligible -a very stable report for the AOR leader.
WMJQ used TV spots to keep in front of the public,
and the station is now tied into NBC's Source net-
work.

WVOR showed improvement for the second straight
book. The station improved its 25-54 share by
50%, moving from 8 to 13% of the prime adult mar-
ket.

Finally, the Top 40 battle in Rochester appears
to be heating up. WHFM has now surpassed WBBF
in terms of 12+ share, although WBBF still holds

AveragePersons121-ShareTrends
Monday -Sunday, 6am-Midnight
POP( 00): 8012

OIN '711 AIM '79 OIN '79
1

2

3

4
5
6
7

8

9

10
11
12
13
14

15
16
17
18

WEZ 0 -FM
WHAM -AM
WBBF-AM
WMJ 0 -FM
WVOR -FM
WHFM-FM
WDK X -FM

WHY R -AM
WPXY-FM
WPX N -AM

WCMF-FM
WWWC-AM
WSAY-AM
WF LC -FM
WA CR-AM
WCVA-AM
WKFM-FM
WCGR-All

19 WMIV-FM
20 WKBW-AM
21 WRLX-FM
22 WBEN-FM 0.4

15.6
12.6
11.8
8.4
6.3
5.8
5.6
5.1
3.9
3.4
2.8
2.4
1.8
1.3
0.9
0.8
0.8
0.8
0.7
0.6
0.4

WEZ 0 -FM
WHAM -AM
WMJQ-FM
WVOR-FM
WHISF -AM
WHFM-FM
WPX N -AM

W NY R -AM
WOK X -FM
WPXY-FM
WCMF -FM
WWWG-AM
WF LC -FM
WCGR-AM
WKBW-AM
WSAY-AM
WGV A -AM
WBE N -FM
WA CK-AM
WSFW-AM
WMIV-FM
IsISFW-FM

17.0
14.5
11.6
8.4
7.6
5.6
4.4
3.2
2.8
2.6
2.6
2.5
1.8
1.3

1.1
0.9
0.9
0.8
0.6
0.5
0.4
0.1

WE Z 0- F MON.922.7
WHAM-AM0m115.1
WMJQ-FMIA) 11.8
WV OR -FM (PM 9.0
WHFM -FM ory 6.8
WBBF -AM aq 6.3
WPXN-AM 0,1) 4.3
WCMF-FM (A) 3.7
WNY R -AM (o) 3.7
WPXY-FM (am 1.6
WSAY-AM (c) 1.3
WDKX-FM aa 1.1
WKBW-AM o4 1.1
WFLC-FM0m) 0.9
WA CK-A M IPA) 0.7
WC GR-AM IPA) 0.6
WWWG-AM OW 0.6
WREN -F M at) 0.6

Average Persons Trends/Rankings
Total 12+
M -S, Um -Midnight

POP( 00 ): 8012
OIN '78 AIM '79 OIN '79

1 WEZO-FM
2 WHAM -AM
3 WBBF-AM
4 WMJQ-FM
5 WVOR-FM

192
155
146
104

78

WEZ 0 -FM
WHAM -AM
wm.10-FM
WV OR -FM
WBBF-AM

205
175
140
101
92

WEZO-FM
WHAM -AM
WMJQ-FM
WV OR -FM
WHFM-FM

272
181
142
108
82

PA -F, 6-10am
1 WHAM -AM
2 WBBF-AM
3 WEZO-FM
4 WMJQ-FM
5 WHFM-FM

WHAM -AM
WEZO-FM
WBBF-AM
WVOR-FM
wM.70-FM

WHAM -AM
WEZO-FM
WVOR-FM
WMJQ-FM
W88 F -AM

IA -F, 3-7pm
1 WEZO-FM
2 WBBF-AM
3 WHAM -AM
4 WMJQ-FM
5 WVOR-FM

WEZO-FM
WMJQ-FM
WHAM -AM
WVOR-FM
WBBF -AM

WEZ 0 -FM
WMJQ-FM
WHAM -AM
WVOR-FM
WHFM -FM

a slim lead among adults 18-34. WHFM has blown by
WBBF among teens and is now tied with WMJQ for
the lead in that demo. WBBF appears to be the older -
skewing of the two stations - not only because of
its teen losses, but also because it has almost twice
the 25-54 adults that WHFM has.

Teens
PA -S. Barn -Midnight

POP ( 00 ): 1047
OM '78 AIM '79 OIN '79

1 WBBF-AM
2 WHFM-FM
3 WDKX -FM

WMJQ-FM
WBBF -AM
WHFM-FM

WHFM-FM
WMJQ-FM
WBBF -AM

M -F. 6-10am
1 WBBF-AM
2 WHFM-FM
3 WHAM -AM

WBBF-AM
WMJQ-FM
WHFM-FM

WHFM-FM
WMJQ-FM
WHAM -AM

M -F, 3-7pm
1 WBBF-AM
2 WHFM-FM
3 WDKX -FM

WMJQ-FM
WHFM-FM
WBBF -AM

WMJQ-FM
WHFM-FM
WB BF -AM

Adults 18-34

PA-S,Ilam-Midnight
POP(00): 2870

0/N'78 AIM '79 0114'79

1 WMJQ-FM
2 WBBF-AM
3 WVOR
4 WOKS -FM
5 WEZO-FM

WMJQ-FM
(IVOR -FM
WBBF -AM
WHAM -AM
WHFM -FM

WMJQ-FM
WVOR-FM
WEZ 0 -FM
WBBF -AM
VHF H -FM

PA -F, 6-10am
1 WBBF-AM
2 WMJQ-FM
3 WVOR -FM
4 WHFM-FN
5 WEZO-FM

WMJQ-FM
WV OR -FM
WB BF -AM
WHAM -AM

WCMF -FM

WVOR -FM
WMJQ-FM
WBBF -AM
WCMF -FM
WHAM -AM

19-F, 3-7pm
1 WMJQ-FM
2 WBBF-AM
3 WVOR-FM
4 WDKX-FM
5 WCMF-FM

WMJ 0 -FM
WVOR -FM
WBBF -AM
WOK X -FM
WHAM -AM

WMJQ-FM
WVOR-FM
WC MF -FM
WEZO-FM
WBBF -AM

Adults 25-54
M-S,6am-Midnight
POP( 00): 3670

0/N18 AIM '79 0/N '79

1 WEZO-FM
2 WBBF-AM
3 WHAM -AM
4 WVOR-FM
5 WMJO-FM

WEZ 0 -FM
WHAM -AM
WVOR -FM
WMJQ-FM
WBBF -AM

WEZO-FM
WHAM -AM
WVOR -FM
WMJQ-FM
WBBF -AM

PA -F, 6-1 Oam
1 WHAM -AM
2 WBBF-AM
3 WEZO-FM
4 WVOR-FM
5 WMJO-FM

WHAM -AM

WEZO-FM
WBBF-AM
WV OR -FM
WMJQ-FM

WHAM -AM
WEZO-FM
WVOR-FM
WBBF -AM
WMJQ-FM

FA -F, 3-7pm
1 WEZO-FM
2 WBBF-AM
3 WHAM -AM
4 WVOR-FM
5 WPXY-FM

WEZ 0 -FM
WHAM -AM
WMJQ-FM
WVOR-FM
WNYR-AM

WEZO-FM
WHAM -AM

WVOR-FM
WHJQ-FM
WNYR-AM

Cume Persons Trends/Rankings
Total 12+

st-s,Sern-MIdnIght

POP ( 00): 8012
OIN '78 AIM '79 OIN '79

1 WBBF-AM 2778 WHAM -AM 2972 WHAM -AM
2 WHAM -AM 2650 WEZO-FM 2400 WEZO-FM
3 WEZO-FM 2295 WBBF -AM 2112 WBBF -AM
4 WHFM-FM 1423 WMJQ-FM 1676 WVOR-FM
5 WMJQ-FM 1343 WHFM-FM 1479 WMJQ-FM

3049
2901
1895
1620
1575

PA*, 8-10am
1 WHAM -AM
2 WBBF-AM
3 WEZO-FM
4 WHFM-FM
5 WMJQ-FM

WHAM -AM

WEZO-FM
WBBF -AM
WMJQ-FM
WVOR-FM

WHAM -AM

WEZ 0 -FM
WBBF-AM
WHJQ-FM
WVOR-FM

M -F, 3-7pm
1 WBBF-AM
2 WHAM -AM
3 WEZO-FM
4 WMJQ-FM
5 WHFM-FM

WHAM -AM
WEZ 0 -FM
WMJQ-FM
WBBF -AM
WHFM -FM

WEZO-FM
WHAM -AM
WMJ 0 -FM
WBBF -AM
WVOR-FM

Teens
MS, Sam -Midnight

POP ( 00 ) : 1047

OIN '78 AIM '79 001'79

1 WBBF-AM
2 WHFM-FM
3 WMJO-FM

WBBF -AM
WHJQ-FM
WHFM-FM

WMJQ-FM
WHFM-FM
WBBF-AM

M -F, 6-10am
I WBBF-AM
2 WHFM-FM
3 WHAM -AM

WBBF-AM
WMJQ-FM
WHFM-FM

WMJQ-FM
WHFM-FM
WBBF-AM

PA -F, 3-7pm

1 WBBF-AM
2 WHFM-FM
3 WMJQ-FM

WMJQ-FM
WHFM-FM
WS BF -AM

WHFM-FM
WMJQ-FM
WBBF -AM

Adults 18-34

PA -S, Barn -Midnight

POP( 00 ) : 2870
OIN '78 AIM '79 0/14'79

1 WBBF-AM
2 WMJQ-FM
3 WHFM-FM
4 WVOR-FM
5 WEZO-FM

WBBF -AM WBBF -AM
WMJQ-FM WVOR-FM
WVOR -FM WMJQ-FM
WHAM -AM WHAM -AM
WHFM-FM WCMF -FM

91-F, 6-10am

1 WBBF-AM
2 WMJQ-FM
3 WV OR -FM
4 WHAM -AM
5 WHFM-FM

WBBF-All
WMJQ-FM
WV OR -FM
WHAM -AM
WCMF -FM

WBBF -AM
wm.70-FM
WVOR-FM
WHAM -AM
WCMF-FM

PA -F, 3-7pm
1 WBBF-AM
2 WMJQ-FM
3 WVOR-FM
4 WCMF-FM
5 WHAM -AM

WMJQ-FM
WBBF -AM
WV OR -FM

WHFM-FM
WHAM -AM

WMJQ-FM
WV OR -FM
WBBF -AM
WHAM -AM

WC MF -FM

Adults 25-54
WS, Bam-Midnight

POP ( 00) : 3670
0/N '78 AM '79 OIN '79

1 WBBF-AM WHAM -AM WHAM -AM
2 WHAM -AM WEZO-FM WEZO-FM
3 WEZO-FM WBBF -AM WVOR-FM
4 WVOR-FM WVOR-FM WBBF -AM
5 WWWG-AM WMJQ-FM WMJQ-FM

PA -F, 6-10am
1 WHAM -AM
2 WBBF-AM
3 WEZO-FM
4 WVOR-FM
5 WWWG-AM

WHAM -AM

WEZ 0 -FM
WBBF -AM
WVOR -FM
WPX N -AM

WHAM -AM

WEZ 0 -FM
WBBF -AM
WVOR-FM
WMJQ-FM

M -F, 3-7pm
1 WBBF-AM
2 WHAM -AM
3 WEZO-FM
4 WVOR-FM
5 WWWC-AM

WEZ 0 -FM
WHAM -AM
WVOR-FM
WBBF-AM
WMJ 0 -FM

WEZ 0 -FM
WHAM -AM
WBBF -AM
WVOR-FM
WMJQ-FM

Format Penetration Chart
Based On Total Persons 1 2+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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OIN '79 Market Overview
The top two stations in the Sacramento area re-

main 1-2 again for the second book in a row. Beauti-
ful Music KEWT and AOR KZAP not only remained
ahead of the rest of the market, but each station
also increased its 12+ share.

KEWT gained more than a full share point 12+
by moving up smartly among adults 25-54. The sta-
tion managed to boost its share of this prime demo
by more than 25%, so that it now has the lead
among adults 25-54 with more than 12% of the
market. KEWT is also tops with adults 35-64. KEWT
used the Patrick O'Neal TV spot and thus allocated
considerably more ad budget to TV for this sweep.
Newspaper ads, busboards, and billboards also were
utilized by the station.

KZAP also made use of TV commercials, supple-
menting them with distribution of bumper stickers.
New morning and afternoon drive personalities came
aboard before the sweep. Demographically, KZAP
became the top teen station in town and maintained
its hold on the top spot among young adults. KZAP
now has a share of more than 16% of the 18-34
adults.

P/A station KGNR moved up nicely in this book.
The station shifted its advertising emphasis slightly,
keeping the bulk of the dollars invested in billboards
but putting more money into TV for the fall sweep.
The station's overall ad budget was larger in the fall
than for the spring survey. KGNR made tremendous
gains among women listeners, but lost some impact
among the adult men in the community. KGNR is tied
for second among adults 35-64 with KRAK behind
KEWT.

Country KRAK underwent a slight downturn in this
report. KRAK lost much of its 18-34 audience from
the last book, but advanced among adults 25-54
and 35-64. KRAK is now number two with adults
25-54. The advertising plan for KRAK called for

Average Parsons 12+ Share Trends
Monday -Sunday, 6am-WM/9M
POP (00 ) : 8107

OM '78 AIM '79 0/N '79
I KEWT-FM
2 KROY-AM
3 KRAK -AM
4 KKOA-FM
5 /CENR-AM
6 KFBK -AM
7 KROI -FM
R KCTC-FM
9 KSFM-FM

10 KCMS -AM
11 KFRC-AM
12 ((CO -AM
13 KRYL-FM
14 KZAP-FM
15 KWOD-FM
16 K PI P -FM
17 KPOP-AV
18 KEBR-FM
19 KXOA-AM
20 KAER -FM
21 KNBR -AM
22 KAHI-AM
23 KCBS-AM
24
25

10.5
8.0
7.6
7.1
6.73
6.1
5.3
4.9
4.6
4.5
4.0
3.
3.1
2.6
2.5
2.3
2.1
2.0
1.8
1.5
1.1
1.1
0.5

KEWT-FM
KZAP-FM
KRAK -AM
KCNR -AM
K CT C -FM
KX OA -FM
KROY-AM
KROY-FM
KFBK -AM
KCMS-AM
KHYL-FM
KW 00 -FM

SFM -FM
KFRC-AM
KNBR-AM
KG0 -AM
K POP- AM
KAER -FM
KXOA-AM
KAH I -AM
KP I P -FM
KF IA -AM
Klf BR -FM
KK IS -AM
KCBS-AM

9.5
A.5
6.8
6.7
6.6
6.2
6.1
5.1
5.1
4.5
4.5
3.8
3.1
2.9
2.9
2.9
1.7
1.7
1.6
1.3
0.9
0.8
0.7
0.3
0.3

NEWT-Ff.:PM 0.11
KZAP-FM (A) 0.7
KGNR-AM (PA) 7.6
KX OA -FM (P4 7.1
KRAK -AM (0) 6.4

FBK -AM (N) 5.4
KCMS -AM IPA) 4 .8
K ROY- FM (PA) 4.7
KROY-AM MI 4.3
KHYL-FM PO 4.0
KSFM-FM (0.) 3.8
KCTC-FM 9P813.6
KG 0 -AM PO 3.3
K FR C -AM PP 2.4
KWOD-FM (PM 2.2
KYLO-TM 1d) 2.2
KPOP-All 1C1 1.4
KAER -FM 191011.4
KNBR -AM (PM 1.2
KFIA-M1 MI.) 1.2
K PI P -FM (S) 0.9
KEBR-FM 181-1 0.11
KARI -AM (PA) 0.7
KX OA -AM (P) 0.5

Average Persons Trends/Rankings
Total 12+
MS, 6am-Midnight
POP( DO ) : 8107

0)6.78 A/61'79 0/N '79
1 KEWT-FM
2 KROY-AM
 KRAK -AM
4 KKOA-FN
5 KGNR-AM

116
88
84

75

KEWT-FM
KZA P -FM
KRAK -AM
KGNR-AM
KCTC-FM

113
101

81

110

70

KEWT-FM
KZAP-FM
80812 -AM
KX0A-FM
KRAK -AM

141
127

09
01
84

M -F, 6-10am
1 KGNR-AM

KFRK-AM
 KPOY-AM
4 KEWT-FM
 KRAK-AM

KGNR -AM
KF BK -AM
KRAK-A))
KEWT-FM
KROY-AM

KGNR-AM
KFBK -AM
KFI1T-FM
KRAK -AM
KZAP-FM

billboards as the main vehicle, followed by bus -

boards and newspaper ads.
Finally, AOR KXOA-FM remained a viable station

in this report. KXOA-FM, for example, moved to in-
crease its share of adults 18-34 by approximately
40% and has now narrowed the lead possessed by
KZAP. KXOA-FM does not have the heavy teen
contingent contained in KZAP's audience, but it
does skew older than KZAP, showing up with 83%
more persons 25-54. KX0A-FM's advertising
stressed TV and busboards, with some billboards
also used. The ad total for the fall effort was higher
than for the spring.

M-F,34pm
1 KEWT-FM
2 KROY-AM
3 KRAK-AM
4 KGNR-AM
5 KX0A-FM

KFWT-FM
KCTC-FM
KZAP-FM
KCNR-AM
KXOA-FM

KFWT-FM
KZAP-FM
KX OA -FM
KGNR-AM
KRAK -AM

TeenS
m -s, Gam -Midnight

POP ( 00 ) : 1097

OM '78 AN '79 016 '79
1 KROY-AM
2 KROI -FM
3 KPOP-AM

KROY-AM
KROY-FM
KZAP-FM

KZAP-FM
KROY-AM
KWOD-FM

IA*, 8-10am
1 KROY-AM
2 KROI -FM
3 KFRC -AM

KROY-AM
KZAP-FM
KROY-FM

KROY-AM
KZAP-FM
KROY-FM

PA -F, 3-7pm
1 KROI -FM
2 KROY-AM
3 KP I P -FM

KROY-AM
KZAP-FM
KROY-FM

KZAP-FM
KSFM-FM
KWOD-FM

Adults 18.34
m -s, Ram -Midnight
PO P ( 00 ) : 3005

0/P1'78 AM '79 016'79

1 KXOA-FM
2 KSFM-FM
3 KROY-AM
4 KRAK-AM
5 KFRC-AM

KZAP-FM
KXOA -FM
KHYL-FM
KWOD-FM
KSFM -FM

KZAP-FM
1010A -FM
KROY-FM
KHYL-FM
KSFM -Ft)

M -F, 6.1 Dam

1 KXOA-FM
2 KFRC-AM
3 KRAK-AM
4 KROY-AM
5 KSFM-FM

KXOA-FM
KZAP-FM
KHYL-FM
KWOD-FM
KCNR-AM

KZAP-FM
KX 0A -FM
KROY-FM
KFRC -AM
KROY-AM

3.7pm
1 KXOA -FM
2 KROY-AM
3 KZAP-FM
4 KSFM-FM
5 KRAK -AM

KZAP-FM
KHYL-FM
KSFM-FM
KX0A-FM
KROY-FM

KZAP-FM
KXOA-FM
KRO Y- FM
KSFM -FM
KHYL-FM

Adults 25-54
M -S, Ram -Midnight
POP( 00 ) : 3934

OIN '78 AIM '79 0)6.79

1 KEWT-FM
2 KRAK-AM
3 KKOA-FM
4 KCNR-AM
5 KCTC-FM

KCTC-FM
KEWT-FM
KGNR-AM
KRAK -AM
KXOA -FM

KEWT-FM
KRAK -AM
10101, -FM
KCNR -AM
KC:MS-AM

18-F, 8-10am
1 KCNR -AM
2 KRAK-AM
3 KEWT-FM
4 KFBK-AM
5 KROY-AM

K0NR-AM
KRAK -AM
KFBK -AM
KEWT -FM
KKOA -FM

KGNR-AM
KRAK -AM
KEWT-FM
KFBK -AM
)(CMS -AM

18-F, 3-7pm
1 KRAK -AM
2 KEWT-FM
3 KGNR -AM
4 KROY-AM
5 KCTC-FM

KCTC-FM
KGNR -AM
KENT -FM
KRAK -AM
KKOA-FM

KEWT-FM
KCNR -AM
KRAK -AM
KX0A -FM
KGMS-AM

Cume Persons Trends/Rankings
Total 12 -
M -S, Sam -Midnight

POP (00 ) : 8107
OIN '78 AIM '79 OIN '79

1 KROY-AM
2 KCNR-AM
3 KEWT-FM
4 KFRK-AM
5 KFRC-AM

1695
1470
13142
1323
1214

KR Y -AM
KEWT-FM
KCNR-AM
KROY-FM
KX0A-FM

1694
14117

1437
1295
1277

KR WT -FM
KG NR -AM
KZAP-FM
KROY-AM
KF BK -AM

1653
1583
1459
1402
1322

M -F, 6-10am

1 KROY-AM
2 KCNR -AM
3 KF BK -AM
4 KFRC-AM
5 KRAK -AM

KROY-AM
KCNR-AM
KF BK -AM
KZAP-FM
KEWT -FM

KGNR -AM
KEWT-FM
KFBK -AM
KZAP-FM
KROY-AM

61-F,3-7pm
1 KROY-AM
2 KRAK-AM
3 KGNR-AM
4 KEWT-FM
5 KFRC-AM

KROY-AM
KEWT-FM
KGNR-AM
KZAP-FM
KROY-FM

KEWT-FM
KZAP-FM
KCNR-AM
KX0A-FM
KROY-AM

Teens
M -S, Gam -Midnight

POP( 00 ): 1097

OIN '78

1 KROY-AM
2 KROI-FM
3 KFRC-AM

AIM '79 016:79

KROY-AM
KROY-FM
KZAP-FM

KROY-AM
KZAP-FM
K SFM -FM

M -F, 8-10am
1 KROY-AM
2 KROI -FM
3 KFRC-AM

KROY-AM
KROY-FM
KZAP-FM

KRO Y -AM
KZAP-FM
KROY-FM

M -F, 3-7pm
1 KROY-AM
2 KRnI -FM
3 KFRC-AM

KROY-FM
KROY-AM
KZA P -FM

KZAP-FM
KRO Y -AM

KSFM-FM
Adults 18-34
m -s, Ram -Midnight

POP( 00): 3005
0)6'78 NM '79 OIN '79

1 1010A -FM KZAP-FM KXOA -FM
2 KFR C -AM KROY-AR KZAP-FM
3 KR OY-AM KXOA-FM KROY-AM
4 KRAK-AM KFRC-AM KROY-FM
5 KZAP-FM KROY-FM KFRC-AM

M -F, 8-10am

1 KFRC-AM
2 KROY-AM
3 K X0A-FM
4 KRAK-AM
5 KGXR-AM

KZAP-FM
KXOA-FM
KFRC-AM
KROY-AM
KROY-FM

KZAP-FM
XX OA -FM
KROY-AM
KROY-FM
KFRC-AM

M -F, 3.7pm
1 KROY-AM
2 KKOA-FM
3 KFRC-AM
4 KRAK-AM
5 KZAP-FM

KZAP -FM
KROY-AM
1000A -FM
KFRC -AM
KROY-FM

KZAP-FM
11X0A -FM
KSFM -FM
KROY-FM
KHYL-FM

Adults 25-54
M -S, Ram -Midnight

POP( 00) : 3934

OIN '78 AIM '79 OIN '79

1 KCNR-AM KCNR -AM KGNR -AM
2 KEWT-FM KEWT-FM KEWT-FM
3 KRAK -AM KRAK -AM KRAK -AM
4 KFBK-AM KCTC-FM KF BK -AM
5 KR OY-AM 10(0A -FM KX 0A -FM

M -F, 8.10am

1 KGNR-AM
2 KRAK-AM
3 KF13K-AM
4 KEWT-FM
5 KROY-AM

KCI112 -AM
KRAK -AM
KEWT-FM
KXOA -FM
KF BK -AM

KORB -AM
KHWT-FM
KRAK -AM
KF BK -AM
KGMS -AM

FA -F, 3-7pm
1 KRAK -AM
2 KCNR -AM
3 KIWI -FM
4 KROY-AM
5 KCTC-FM

KG MR -AM
KF.WT-F11

KCTC-FM
MA -FM

KEWT-FM
KCNR-AM

-AM
la OA -FM
KGMS -AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Sam -Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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 St. Louis
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gOIN '79 Market Overview
The number one station in this market may just as

lr well be etched in stone in the Arbitron tablets -
co

KMOX forever. The CBS Talk station did have a
F down book, if you can call having a mere 24% of the
< market "down." With its huge overall appeal. KMOXcc
cc is tied for third among 18-34 adults and tops in every
cc other major adult category.

The new number two station in the market is AOR
KSHE, which added more than three shares to its
total to gamer almost 9% of the metro total audience.
KSHE spent advertising dollars on TV and for bill-
boards, and ended up increasing its share of 18.34
adults by 50%. KSHE now has almost 19% of the
young adults tuning in during the week.

Just behind KSHE is KWK/WWWK-FM, the Dou-
bleday pairing that surprised the market in the spring
book. After the debut book, the stations scored an
increase of 33% and moved up to an 18-34 share
of approximately 16% in this report. Doubleday
spent approximately $80,000 in media this time,
with the concentration going into TV and billbords.
KWK and WWWK were fully simulcast during the fall
book, but they have subsequently broken apart and
gone their separate programming ways.

Beautiful Music KEZK moved up slightly in the fall

AverageRersons12-1-ShiMarORd8
Monday .Sunday, Gam -Midnight

POP(00): 19739
CNN .78 AIM '79 OIN '79

1 KNOX-AM
2 KSHE-FM
3 KSLQ-FM
4 NIL -FM
5 KSD -AM
6 KXOX-AM
7 KEZK-FM
8 WIL -AM
9 KNOX-FM
10 WRTH-AM
11 KKSS-FM
12 KADI-FM
13 KATZ-AN
14 KCFM-FM
15 KKOJ-AM
16 WESL-AM
17 WGNU-FM
18 WEW -AM
19 WMRY-FM
20 WCNU-AM
21 KSTL-AM
22 KIRL-AM
23 WIBV-AM
24
25
26

21.9
7.3
7.3
7.1
6.1
5.8
5.6
5.6
4.6
4.4
3.5
3.4
3.1
2.9
1.5
1.3
0.6
0.6
0.6
0.5
0.4
0.4
0.4

K NOX-AM

KEZK-FM
KSLQ-FM
KSHE-FM
E X OK-AM

KWK -AN
WIL -FM
WWWK-FM
WIL -AM
WRTH-AM
KSD -AM
KKSS-FM
KMOX-FM
KATZ-AM
KADI-FM
WESL-AM
KCFM-FM
KIRL-AM
WIBY-AM
WOKZ-AN
KADI-AM
WEW -AM
KSCF-FN
WZE N -FM

WMRY-FM
KXEN-AM

26.7
7.0
6.5
5.6
5.5
5.0
4.5
4.3
4.2
4.0
3.7
3.5
3.2
2.7
1.8
1.8
1.5
0.7
0.6
0.6
0.5
0.4
0.4
0.3
0.3
0.3

KMOX-AM (1)24.6
KSHE-FM 4I4 8.9
WWWK-FM IRI 8.2
KEZK-FMOW17.4
KXOK-AM W) 6.2
WIL -FM (C) 5.6
WRTH-AMm4.0
KMOX-FMMA)3.5
WIL -AM &I 3.5
KSLQ-FM M) 3.3
KKSS-FM PP 3.3
KWK -AM (RI 2.9
KATZ-AM MI 2.7
KSD -AM PM 2.6
WESL-AN OA 1.8
KADI-FM WM1.6
KCFM-FMM11.0
WEW -AH0040.9
KXEN-AM (SL) 0.6

WIBY-AMPA10.5
KLPW-AMMA10.5
WZEN-FMR9 0.5
WGNU-AMO1 0.4
KIRL-AMP 0.4
KSTL-AM MI 0.4
KLPW-FM lel 0.2

Average Persons Trends/Rankings
Total 12+
MS,841m1-1MdMgM

POP(00): 19739
MN78 Alta'79 OIN 79

1

2

3

4

5

6

7

8

9

10

KNOX-AM
KSHE-FM
KSLQ-FM
WIL -FM
KSD -AN
KXO K -AM

KEZK-FM
WIL -AM
KMOX-FM
WRTH-AM

681
229
227
222
189
180
174
173
144
137

KMOX-AM
KEZK-FM
KSLO-FM
KSHE-FM
KXOK-AM
KWK -AM
NIL -FM
WWWK-FM
WIL -AM
WRTH-AM

841
219
205
176
173
156
140
135
133
125

KMOX-AM
KSHE-FM
WWWK-FM
KEZK-FM
KXO K -AM

WIL -FM
WRTH-AM
KNOX-FM
WIL -AM
KSLQ-FM

770
279
256
232
194
176
124
111
108
102

al-F,8-10sm

1 KNOX-AM
2 KSD -AM
3 WIL -FM
4 KXOK-AM
5 WIL -AM
6 KSLQ-FM
7 KNOX-FM
8 KEZK-FM
9 WRTH-AM

10 KSHE-FM

KNOX-AM
KSLQ-FM
WIL -AM
KSD -AM
KXO K -AM

KEZK-FM
KSHE-FM
KWK -AM
WIL -FM
WRTH-AM

KNOX-AM
KXOK-AM
WWWK-FM
KSHE-FM
WIL -FM
KEZK-FM
WRTH-AM
WIL -AM
KSLQ-FM
KSD -AM

M4,34pm

1 KMOX-AM
2 KINK -FM
3 KSLQ-FM
4 WIL -FM
5 KID -AM
6 KXOK-AM
7 WIL -AM
8 KNOX-FM
9 KEZK-FM

10 WRTH-AM

KMOX-AM
K ILO -FM
KEZK-FM
KSHE-FM
KXOK-AM
WWWK-FM
KWK -AM
WIL -FM
WIL -AM
WITH -AM

KMOX-AN
WWWK-FM
KSHE-FM
KEZK-FM
KXO K -AM

WIL -FM
KWK -AM
WRTH-AM
KMOX-FM
KKSS-FM

survey. The station used the formula being tried by
many BM stations these days - run the Patrick
O'Neal spot on TV and allocate more of your ad
dollars to that medium to give the commercial the
exposure needed. Besides the O'Neal spot, KEZK
went through a change of the entire air staff of an-
nouncers that work within the Schulke format. The
demographic showing the most improvement for
KEZK was adults 25-54.

Two other stations with significant stories in this
book are Top 40 stations KSLQ and KXOK. KSLQ
had led in this comparison, but dropped half of its
12+ audience in the fall report. More importantly,
KSLQ's 18-34 share dropped by more than 50%,
so the station now has a share of 18-34 adults just
over 5%, while KXOK has surged to a share in this
demo of more than 11 %. Also, KSLQ lost many of
its teens, apparently to WWWK, which is now the
top teen station in St. Louis.

(Note: KWK/WWWK-FM were totally simulcast
during the 0/N '79 sweep.)

Teens
M4AMm4AdMgM

POP(00): 2701

(W'78 AIM '79 OIN '79

1 KSLQ-FM
2 KSHE-FM
3 KXOK-AM

WWWK-FM
KSLQ-FM
KWK -AM

WWWK-FM
KSHE-FM
KWK -AM

M-F,(1-10em

1 KSLQ-FM
2 KSHE-FM
3 KX OK -AM

KSLQ-FM
WWWK-FM
KWK -AM

WWWK-FM
KILO -FM
KSHE-FM

M-F,3.7pm
1 KSLQ-FM
2 KSHE-FM
3 RX0K-AM

KSLQ-FM
WWWK-FM
KWK -AM

WWWX-FM
KSHE-FM
KATZ-AM

Adults 18-34
M-11.8am4AMnIght

P08(00): 6926
018118 AIM '79 OIN '79

1

2

3

4

5

6

7

8

9

10

KSHE-FM
KSLQ-FM
WIL -FM
KXOK-AM
KMOX-AM
KCFN-FM
KADI-FM
KNOX-FM
KSD -AM
KKSS-FM

KSHE-FM
KSLQ-FM
1010X -AM

KXOK-AM
KKSS-FM
KWK -AM
WWWK-FM
KNOX-FM
WIL -FM
KSD -AM

KSHE-FM
WWWK-FM
KXOK-AM
KMOX-AM
KICSS-FM
KILO -FM
KM OX -FM

WIL -FM
KWK -AM
KEZK-FM

M-F.8.10sm

1 KMOX-AM
2 KXOK-AM
3 WIL -FM
4 KSD -AM
5 KSLQ-FM
6 KSHE-FM
7 KNOX-FM
8 KADI-FM
9 KCFM-FM

10 KEZK-FM

KMOX-AM
KSHE-FM
KSLQ-FM
KXOK-AM
KSD -AM
KWK -AM
KMOX-FM
WIL -FM
KKSS-FM
WWWK-FM

KMOX-AM
KSHE-FM
KXOK-AM
WWWK-FM
KSLO-FM
WIL -FM
KWK -AM
KMOX-FM
KICSS-FM
KADI-FM

M.F,3-71wm

1 KSHE-FM
2 WIL -FM
3 KSLQ-FM
4 KSD -AM
5 KXOK-AM
6 KNOX-FM
7 KADI-FM
8 KCFM-FM
9 KKSS-FM
10 KATZ-AM

KSHE-FM
KSLQ-FM
XXOK-AM
KNOX-AM
KKSS-FN
KWK -AM
WWWK-FM
KADI-FM
KSD -AM
KATZ-AM

KSHE-FM
WWWK-FM
KXOK-AM
KNOX-AM
KWK -AM
KKSS-FM
KSLQ-FM
KMOX-FM
WIL -FM
KADI-FM

Adults 25-54
N -S, 6am-Midnight

POP( 00): 92 91

0/N '78 AIM '79 0/N '79

1 KNOX-AN
2 WIL -FM
3 KSD -AM
4 WIL -AM
5 KEZK-FM
6 KMOX-FM
7 KXOK-AM
8 KSLQ-FN
9 KCFN-FM

10 WRTH-AM

KMOX-AM
KXOK-AM
KEZK-FM
KSD -AM
WIL -AM
NIL -PM
KSLQ-FM
WRTH-AM
KMOX-FM
KWK -AM

KNOX-AM
KXO K -AN
KEZK-FM
WIL -FM
WIL -AM
KNOX-FM
WWWK-FM
KKSS-FM
WRTH-AM
KSHE-FM

WF,810am
1 KNOX-AM
2 KID -AM
3 WIL -FM
4 WIL -AM
5 KXOK-AM
6 KNOX-FM
7 KEZK-FM
8 KSLQ-FM
9 WRTH-AN
10 KCFM-F11

KNOX-AM
KSD -AM
KXOK-AN
WIL -AM
KEZK-FM
KSLQ-FM
WIL -FM
KNOX-FM
WRTH-AM
KWK -AM

KMOX-AM
KXOK-AM
WIL -FM
WIL -AM
KEZK-FN
KSD -AM
WRTH-AM
KSHE-FM
KM OX -FM

KSLQ-FM

M.F,11-7pm

1 KNOX-AM
2 WIL -FM
3 KSD -AM
4 WIL -AM
5 KEZK-FM
6 KNOX-FM
7 KXOK-AM
8 KSLQ-FM
9 WRTH-AM
10 KCFM-FM

KMOX-AM
KXOK-AM
KEZK-FM
WIL -AM
WIL -FM
KSD -AM
KSLQ-FM
WRTH-AM
KKSS-FM
KWK -AM

KMOX-AM
KXOK-AM
KEZK-FM
WWWK-FM
WIL -FM
KMOX-FM
WIL -AM
KICSS-FM
KSHE-FM
WRTH-AM

Cume Persons Trends/Rankings
Total 12+
M.SAMm4MdMgM
POP(00): 19739

OIN '78 AIM '79 ON '79

1 KNOX-AN
2 KXOK-AM
3 KILQ-FM
4 KSD -AM
5 KSHE-FM
6 KADI-FM
7 KMOX-FM

WIL -AM
9 WIL -FM
10 WRTH-AM

8066
4257
4148
4135
2786
2576
2430
2378
2291
2237

KMOX-AM
KSLQ-FM
KXO K -AM

KSD -AM
KWK -AN
KSHE-FM
KEZK-FM
WRTH-AM
WIL -AM
WIL -FM

8933
3516
3328
3038
2987
2858
2551
2377
2237
2214

KNOX-AN
KXOK-AN
WWWK-FM
KEZK-FM
KSHE-FM
KSLQ-FM
KNOX-FM
WIL -FM
KSD -AM
KWK -AM

S465
362(
3504
3151
2822
2817
2385
235C
2289
2222

M-F,8-10am

1 KNOX-AM
2 KXOK-AM
3 KSD -AM
4 KSLQ-FM
5 KSHE-FM
6 KMOX-FM
7 WIL -AM
R WIL -FM
9 WRTH-AM

10 KADI-FM

KMOX-AM
KSLO-FM
KSD -AM
KXOK-AM
KWK -AM
KSHE-FM
WIL -AN
WRTH-AN
WWWK-FN
WIL -FM

KMOX-AN
WWWK-FM
KXOK-AM
KSHE-FM
WIL -FM
KSLO-FM
KEZK-FM
KWK -AM
WIL -AM
KMOX-FN

M-F,Wpm

1 KNOX-AM
2 KSLQ-FM
3 KXOK-AM
4 KID -AM
5 KSHE-FM
6 WIL -FM
7 KADI.411
8 WIL -AM
9 WRTH-AM

10 KMOX-FM

KMOX-AM
KSLQ-FM
KWK -AM
KXO K -AM

KINK -FM
WWWK-FM
KEZK-FM
WIL -FM
KID -AM
WRTH-AM

KM OX -AM

WWWK-FM
KXOK-AM
KSHE-FM
KEZK-FM
NIL -FM
KSLQ-FM
KWK -AM
WRTH-AM
KMOX-FM

Teens
MS, Sam -Midnight

POP( 00 ) : 2701

0/N '78 AIM '79 OM '79

1 KSLQ-FM
2 KXOK-AM
3 KSHE-FM

KSLQ-FM
KWK -AM
WWWK-FM

WWWK-FM
KWK -AM
KSLQ-FM

M -F, 8.10am

1 KSLQ-FM
2 KSHE-FM
3 KXOK-AM

KSLQ-FN
WWWK-FM
KWK -AM

WWWK-FM
KWK -AM
KSLQ-FM

MF,3-7pm
1 KSLQ-FM
2 KSHE-FM
3 KXOK-AM

WWWK-FM
KILQ-PM
KWK -AM

WWWK-FM
KSHE-FM
KWK -Al)

Adults 18-34

61-s, Sam -Midnight

POP(00): 6926

ON '78 AIM '79 OIN '79

1 KXOK-AM
2 KSLQ-FM
3 KSD -AM
4 KNOX-AM
5 KSHE-FM
6 KADI-FM
7 KNOX-FM
8 KKSS-FM
9 KCFM-FM

10 WIL -FM

KM OX -AM

KSLQ-FM
KXOK-AM
KSHE-FM
KWK -AM
KID -AM
KADI-FM
WWWK-FM
KKSS-FM
KMOX-FM

KXOK-AM
KMOX-AN
KSHE-FM
WWWK-FM
KILO -FM
KNOX-FM
KWK -AM
KKSS-FM
KADI-FM
WIL -FM

M4,810em
1 KXOK-AM
2 KSLQ-FM
3 KMOX-AM
4 KSHE-FN
5 KSD -AM
6 KADI-FM
7 KNOX-FM
8 KKSS-FM
9 KCFM-FM

10 WIL -FM

KMOX-AM
KSHE-FM
KILO -FM
KXOK-AN
KWK -AM
KSD -AM
WWWK-FM
KKSS-FM
KADI-FM
KM OX -FM

KM OX -AM

KXOK-AM
KSHE-FM
WWWK-FM
KSLQ-FM
KWK -AM
WIL -FM
KNOX-FM
KKSS-FM
KADI-FM

M-F,3-7pm
1 KXOK-AM
2 KSHE-FM
3 KID -AM
4 KSLQ-FM
5 KADI-FM
6 WIL -FM
7 KNOX-AM
8 KKSS-FM
9 KNOX-FM

10 KCFN-FN

KILO -FM
KINE-FM
KXOK-AM
KMOX-AM
KWK -AM
KADI-FM
KKSS-FN
KSD -AM
WWWK-FM
KATZ-AM

KSHE-FM
XXO K -AM
WWWK-FM
KNOX-AM
KSLQ-FM
KWK -AM
KMOX-FM
WIL -FM
KKSS-FM
KADI-FM

Continued on Page 139



Look who rocks
with *SHE.

K-SHE...the *1 Music Station in St.Louis.

#1

#1

#1

ARB Breakouts*(Average Quarter Hours M.S.A.)

ADULTS 18.34
Mon -Sun 6 am -12 Mid
Mon -Fri 10 am -3 pm
Mon -Fri 3 pm -7 pm
Mon -Fri 7 pm -12 Mid
Sat 10 am -3 pm
Weekends 7 pm -12 Mid
(Other than KMOX)
Mon -Fri 6 am -10 am

ADULTS 18-49
Mon -Fri 7 pm -12 Mid
Weekends 7 pm -12 Mid

ADULTS 18-49
(Other than KMOX)
Mon -Sun 6 am -12 Mid
Mon -Fri 10 am -3 pm
Mon -Fri 3 pm -7 pm
Weekends 10 am -3 pm

Represented by
McGavren Guild

#1

#1

MEN 18-34
Mon -Sun 6 am -12 Mid
Mon -Fri 6 am -10 am
Mon -Fri 10 am -3 pm
Mon -Fri 3 pm -7 pm
Mon -Fri 7 pm -12 Mid
Sat 6 am -12 Mid
Sun 6 am -10 am
Sun 3 pm -12 Mid

MEN 18.49
MonFri 10 am -3 pm
Mon -Fri 3 pm -7 pm
Mon -Fri 7 pm -12 Mid
Weekends 7 pm -12 Mid

MEN 18 +
Sun 7 pm -12 Mid
(Other than KMOX)
Mon -Sun 6 am -12 Mid
Mon -Fri 6 am -10 am
Mon -Fri 10 am -3 pm
Mon -Fri 3 pm -7 pm
Mon -Fri 7 pm -12 Mid
Sat 10 am -12 Mid

#1
WOMEN 18-34
Sat 7 pm -12 Mid
Sun 3 pm -7 pm
Sun 7 pm -12 Mid

MEN 18-49# (Other than KMOX)
Mon -Sun 6 am -12 Mid
Mon -Fri 6 am -10 am
Sat 10 am -7 pm
Sun 6 am -7 pm

#1
ADULTS 18 +
(Other than KMOX)
Mon -Fri 10 am -3 pm
Weekends 7 pm -12 Mid

KSHE, Inc., 1972

CRESTWOOD/ST. LOUIS, MISSOURI  CENTURY BROADCASTING COMPANY
Audience measurement data are estimates only, subject to the same limitations as the source.

*Based on October/November, 1979 Arbitron radio audience estimates.
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Salinas -Seaside-
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This was the first fall book ever in the Salinas area,
but Arbitron seems to have handled the diary place-
ment and retrieval chore well. Top 40 KDON-FM
improved its 12+ share again and remains the num-
ber one station in the market. KDON-FM added one-
third to its 18-34 audience for a young adult share
of almost 29%. The station advertised on TV and in
the local newspaper. On -air giveaways included trips
to Lake Tahoe.

The second -ranked local station is Spanish langu-
age KCTY. KCTY more than tripled its former 12+
share, and with the numbers in this book also be-
came the number one 25-54 station and the number
two 18-34 station. Spanish area diary return was
not dramatically different in this sweep than in the
spring, but it appears as though KCTY caught a
number of young adults who happened to have
diaries. It will be most interesting to see if the sta-
tion can hold on to these numbers.

Top 40 KIDD enjoyed a good book also. KIDD's
12+ share almost doubled, and its 18-34 share
more than doubled. The station is now third among
18-34 adults, and also scores well with teens, sec-
ond in this demo to KDON-FM. Contests were aim-
ed at teens, based on the idea "the longer you
listen, the more you can win." The station was look-
ing for more women in its demographic mix, and
changed the quality of the music and the rotation.
Indeed, female numbers did improve for KIDD.

Several of the leading stations suffered setbacks
in this report. Country KTOM lost 50% of its total
audience, with virtually all listeners under age 35
wiped out in this book. The 25-54 share decreased
also, but KTOM was able to hold on to third place
(among local stations) in that target group. The ad-
vertising profile for KTOM was lowered slightly for
this book, with all the ad dollars going into billboards.

Average Persons 12+ Share Trends
Monday -Sunday, 6arn-Midnight
POP( 00 ) : 2341

A/9.1 ' 78 AIM '79

1 KDON-FM 13.6 KDON -FM
2 KTOM-AM 11.1 KTOM-AM
3 KWAV-TM 6 . 4 KCO -AM
4 KGO -All 6.4 KWYT-TM
5 KDON-AM 5.3 KWAV -FM
6 KWYT-FM 5.3 KL RB-FM
7 KLRB-FM 5.0 KIDD-AM
8 KCTY-AM 4.4 KDON-AM
9 KBAY-FM 3.9 KNBR-AM

10 KMBY-AM 3.6 KSJO-FM
11 KCBS-AM 3.1 KCTY-AM
12 KFAT-FM 2.8KBAY-F11
13 KIDD-AM 2.5 KOKO-FM
14 KNBR-AM 2.5 KCBS-AP
15 KLOK-AM 1.7 KFAT-FM
16 KRKC-All 1.7 KFRC-A11
17 KARA-FM 1.7 KESE -AM
18 KSJO-FM 1.4 KOCN-FM
19 KFRC-AM 1.4 KDFC -FM
20 KZEN-FM 1.1 KREC-AM
21 KD IA -AM 0.6
22 KSCO-AM 0 . 6
23 KSCO-FM 0 . 3

OIN '79
15.4 KDON-FM (111 17 . 8
11.2 1:00 -AM 89 9.2
10.2 KCTY-A11)5) 8.9

9.5 KIDD-AM (II) 7.9
5.1 KTOM-AM MI 5.7
4.6 KWYT-FM 91/A1 5. 4
4 . 1 KWAV-FM IPA) 4 .0
3.4 KCES-AM IN) 3.7
3.4 KDON-AM (PAI 3 .0
3.4 KBAY-FM (BR 3.0
2.7 KRA Y -FM IS) 3.0
2 . 2 KOKO-FM IN 2 . 7
2 . 2 KL RB-F M (A) 2 . 2
2 . 2 KSJO-TM IN 2.0
2.2 KSCO-AM (BM 1.7
0.7 KFAT-FM ICI 1.2
0.7 KFR C -AM (1.) 0.7
0.7 KESE-A11 IPA) 0.7
0.7 KLOK-AM (PA) O. 7
0.5 KARA-FM IPA) O. 5

KRML-AM IPA/ O. 5
KRAK -AM 101 0.5
KOCN-Ft1 18 0.5

Average Persons Trends/Rankings
Total 12+
PA -S 6a1r-Midnight

POP( 00): 2341
AIM '78 AIM '79 0/N '79

1 KDON-FM
2 KTOM-All
3 KWAV-F11
4 KGO -AM
5 KDON-AM

49
40
23
23
19

(DON -FM
KTOM -AM
KCO -AM
KWYT-FM
KWAV -FM

63
46
42
39
21

KDON-FM
KCO -AM
KCTY-AM
KIDD-AM
KTOM-AM

72
37
36
32
23

81-F, 8-10sm
1 KTOM-AM
2 KDON-FM
3 ((CO -AM
4 KWAV-FM
5 KDON-AM

KTOM-AM
((CO -AM
KDON-FM
KWYT-FM
KIDD-AM

KDON-FM
KGO -AM
KIDD-AM
KCTY-AM
KTOM-AM

M-F,3-7pm
1 KDON-FM
2 KTOM-AM
3 KWAV-FM
4 KWYT-FM
5 KLI111-FM

K DON -FM
KWYT-FM
KTOM-AM
((CO -AM
KWAV -FM

KDON-FM
K ODD -AM
KCTY-A11
((CO -AM
KWYT-FM

Beautiful Music KWYT lost almost half its listeners
12+ in this survey. The biggest shock came when
two-thirds of its 35+ audience disappeared in one
book. From almost 23% of the 35-64 market in the
spring, KWYT now is reduced to just over 8%, third
best in the demo.

Finally, Pop/Adult KWAV-FM lost about 20% of
its 12+ share figure, with the unkindest cut of all
coming in the 18-34 cell, where the KWAV figures
dropped by 35%.

Teens
FA -s, Sam -Midnight

POP( 00 ): 2Q4

AIM '78 AIM '79 OIN '79

1 KDON-FM
2 KDON-All
3 KSJO-FM

KDON-FM
KIDD-AM
KCTY-AM

KDON-FM
.KIDD-AM
KCTY-AM

1A -F, 8-10sm
1 KDON-FM
2 KDON -AM
3 KCTY-AM

K DON -FM
KIDD-AM
KNBR-AM

K IDD-AM
KDON-FM
KRAY-FM

PA -F, 3.7pm
1 KDON-FM
2 ((DON -AM
3 KSJO-FM

KDON-FM
KIDD-AM
KCTY-AM

KIDD-AM
KDON-FM
KRAY-FM

Adults 18-34
PA-% Sam -Midnight

POP( 00 ) 974
AIM '78 AIM '79 0/N '79

1 KDON-FM
2 KTOM-AM
3 KLRB-FM
4 KWAV-FM
5 KDON-All

KDON-FM
KTOM-AM
KLR B -FM
KWAV-FM
KDON -AM

KDON-FM
KCTY-AM
KIDD-AM
KWAV -FM
EL RB-FM

PA -F, 6-10am

I KTOM-AM
2 KDON-FM
3 KWAV-FM
4 KDON-AM
5 KLRB-FM

KTOM-AM
KPON-FM
KLRE-FM
KWAV-FM
KSJO-FM

KDON-FM
KCTY-AM
KIDD-AM
KDON-AM
KRAY-FM

1A -F, 3-7pm

1 KDON-FM
2 KL RB-F11
3 KTOM-AM
4 KWAV-FM
5 KMBY-AM

KDON-FM
KTOM-AM
KLRB-FM
KWAV-FM
KSJO-FM

KDON-Ft1
KIDD-AM
KWAV-F))
KOKQ-FM
KWYT-FM

Adults 25-54
M -s, 6am-Midnight
POP( 00 ): 1049

AIM '78 AIM '79 OIN '79

1 KTOM-AM
2 KDON-FM
3 KCTY-AM
4 ((CO -AM
5 KWYT-FM

KTOM-AM
KWYT-FM
K DON -FM
KCO -AM
KWAV-FM

KCTY-AM
((CO -AM
KDON -FM
KTOM-AM
KWYT-FM

1A -F, 8-1 Oem

1 KTOM-AM
2 ((CO -AM
3 KWAV-FM
4 KCTY-AM
5 KDON-FM

KTOM-AM
KCO -AM
KWYT-FM
KDON-FM
KWAV -FM

((CO -AM
KTOM-AM
KCTY-AM
KDON-FM
KCBS-AM

M -F, 3-7pm
1 KDON-FM
2 KCTY-AM
3 KTOM-AM
4 KWYT-FM
5 KRKC-AM

KDON -FM
KWYT-FM
KTOM-AM
KWAV-FM
((CO -AM

KDON-FM
KWYT -FM
((CO -AM
KTOM-AM
KIDD-AM

Cume Persons Trends/Rankings
Total 12+
M -S, 6am-Midnight

POP(00): 2341
AIM '78 AIM '79 OIN '79

1 KDON-Ft1 777
2 KDON-AM 506
3 KMBY-AM 432
4 KWAV-FM 339
5 KTOM-AM 334

KDON -FM
((CO -AM
KDON-AM
KTOM-AM
KIDD-AM

758
450
423
400
380

KDON-FM
KIDD-AM
KG0 -AM
KWYT -FM
KWAV -FM

768
582
470
321
317

81-F, 8-10am
1 KDON-FM
2 KDON-AM
3 KMBY-AM
4 ((CO -All
5 KTOM-At)

KDON-FM
KCO -AM
KTOM-AM
KDON-AM
KIDD-AM

KDON-FM
KIDD-AM
KCO -All
KTOM-AM
KCTY-AM

11A -F, 3-7pm

1 KDON-FM
2 KDON-AM
3 KMBY-AM
4 KTOM-All
5 KWAV-FM

KDON -FM
KWYT-FM
KCO -AM
KDON-AM
KLRB-FM

KDON-FM
KIDD-All
((CO -AM

YT -FM
KCBS-AM

Teens
MS, liam-Midnight

POP( 00 ) 294

AIM '78 AIM '79 OIN '79

1 KDON-FM
2 KDON-AM
3 KMBY-AM

KDON-FM
KIDD-AM
KDON-AM

KDON-FM
KIDD-AM
KS JO -FM

81-F, 3-7pm
1 KDON-FM
2 KDON-AM
3 KWAV-FM

Adults 18-34
M -S, Sam -Midnight

POP(00): 974
AIM18

KDON-FM
KIDD-AM
KCTY-AM

KDON-FM
KIDD-AM
KCTY-AM

AIM '79 OIN '79

1 KDON-1,11 KDON-FM KDON-Fl!
2 KDON-A11 KDON-AM KIDD-A11
3 KMBY-AM KLRB-FM KWAV-FM
4 KLRB-FM KTOM-AM KDON-AM
5 KWAV-FM KIDD-AM KLRB-FM

PA -F, 6-113am

1 KDON-FM KDON-FM KDON-FM
2 KDON-AM KDON-At) KIDD-AM
3 KMBY-AM KLRB-FM KCTY-AM
4 KWAV-FM KTOM-AM KDON-AM
5 KTOM-A11 KWAV-FM KWAV -FM

PA -F, 3-7pm
1 KDON-FM
2 KD ON -AM
3 KMBY-AM
4 KLRB-FM
5 KWAV-FM

KDON -FM
KDON-AM
KLRB-FM
KSJO-FM
:WAN -FM

KDON-FM
KIDD-AM
KWAV -FM
KDON-AM
KOKO-FM

Adults 25-54
M -s, Barn -Midnight

POP(00): 1049
AIM '78 AIM '79 0/N '79

1 KTOM-AM KDON -FM KCO -AM
2 KDON-FM KTOM-AM KDON-FM
3 KMBY-A11 KWYT-FM KWAV-FM
4 KCTY-AM KWAV -FM KIDD-AM
5 KWAV-FM KCO -AM KTOM-AM

1A -F, 8-10am

1 KTOM-AM ((CO -AM ((CO -AM
2 KDON-FM KTOM-AM KTOM-All
3 KCTY-AM KDON -FM K DON -FM
4 KG0 -AM KWYT-FM KCTY-AM
5 KMBY-AM KWAV-FM KIDD-AM

M-F,3-7pm
1 KDON-FM
2 KTOM-AM
3 KRKC-AM
4 KWYT-FM
5 KCTY-AM

KDON-FM
KWYT-FM
KWAV -FM
KTOM-All
((CO -AM

KDON-FM
((CO -AM
KWYT-FM
KIDD-AM
KTOM-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

5

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-PopiAdult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

PA -F, 13-10am
1 KDON-FM
2 KDON-AM
3 KCTY-AM

KDON -FM
KIDD-AM
KOKQ-FM

KDON-FM
KIDD-All
KCTY-All
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)IN '79 Market Overview
Eonneville's flagship KSL, a perennially strong

lear channel P/A station, has emerged on top again.
'ollowing KSL is a strong AOR station, KCPX-FM.
Meanwhile, some usually popular Beautiful Music
tations plunged in this report.
KSL has maintained a full -service image for many

ears. Sports plays a big part in the KSL success in
lis book, with the station carrying the BYU foot-
ell games (the team was undefeated during the
eason) and the new pro basketball team, the Utah
azz (from New Orleans). KSL spent less during this
weep, but most of the money was put into TV,
,ith some billboards used to promote the sports
Dams carried on the station. For the effort, KSL
iamered additional adults 35+ and moved into the
tad among adults 35-64.
Among younger -skewing stations, AOR KCPX-

14 had the best book. The station went from under
0% of the 18-34 audience to more than 15% in

nis report. KCPX-FM is the new leader among young
,dults. The automated station did very little outside
iromotion, using only a couple of billboards and
,ome 10 -second spots. On -air promotions included
.ki-package prizes.
Beautiful Music KSFI and KLUB both lost approxi-

mately two shares. KSFI had, according to station
.ources, some technical problems with the antenna
luring the survey, although there is no note regard-
-1g this on the technical difficulty page of the Salt
ake report. KSFI's losses came primarily from the
nale demos, whereas the losses for KLUB were pri-
narily in the female demos. KSFI edges out KLUB in
arms of popularity among 25-54 adults, while KLUB
3 more popular in the 35-64 category.

AwagePersons12+ShareTrends
Monday -Sunday. gam -Midnight
POP ( 00 ) : 6

OIN '78

562
AIM'79 OIN'79

1 KSL -AM 11.7 KLUB-AM 9.3 KSL -AMPA)10.6
2 KLUB-AM 9.6 KSL -AM 9.2 KCPX-FMON 10.0
3 KCPX -AM 7.9 KSFI-FM 8.9 KALL-AM(in 7.8
4 KSFI-FM 7.2 KCPX-AM 8.3 KLUB-AMMO 7.3
5 KRSP-FM 7.0 KALL-AM 7.0 KCPX-AMM) 7.1
6 KCPX -FM 6.8 KCPX-FM 6.1 KSFI-en(sis 6.5
7 KALL-AM 6.8 K SOP -FM 5.4 KRS P-FM(R) 5.7

KALL-FM 5 . 5 K RS P -FM 4.9 BALL-FM(1.M 4.0
9 KSOP-FM 5.5 KSXX-AM 3.7 K I SN-FMNIal 4.n

tO KISH-FY 4.5 KI SN-FM 3.5 KSOP-FM10) 3.9
I1 KRGO-AM 4.3 KALL-FM 3.5 KRGO-AM (G) 3.6
12 K SOP -AM 3.7 KRGO-AM 3.4 KRS P -AM IPA) 3.0
13 KWI10-AM 3.0 KRS P -AM 3.0 KZA N-Fl1101 2.9
L4 K SXX -AM 2.9 KDAB-FM 2.5 K SO P -AM (G) 2.8

5 KPRQ-AM 2.2 KSOP-AM 2.2 KDAB-FM MN 2.4
16 KRSP-AM 1.7 KAYK-FM 1.9 KAYK -FM WM 2.3
17 KWNO-FM 1.7 KWMS-AM 1.5 X SXX-AM Pg 2.2
18 KLO -AM 1.5 KLO -AM 1.4 KJQN-AM Oh 2.0
19 KAYK -FM 1.3 KWHO-FM 1.4 KWHO-FM Rh 1.8
20 KiltIS -AM 0.6 K PRO -AM 1.0 KPRQ-AM 1 . 7
21 KDYL-AM 0.6 KRA N -FM 1.0 KWMS-AM VA 0.9
22 KVOG-AM 0.5 KSVN-AM 0.9 X SVN-AM IQ 0.9
23 KDAB-FM 0.5 KJQN-AM 0.9 KLO -AM 90 0.9
24 KQPD-FM 0.5 KQPD-FM 0.5 KWHO-A/1 MU 0.8
25 KSVN-AM O.5 KWHO-All 0.4

Average Persons Trends/Rankings
Total 1 2 -
MS, gam -Midnight

POP( 00) : 6562
OIN '78 AIM '79 OIN '79

1 KSL -AM
2 KLUB-AM
3 KCPX -AM
4 KSFI-FM
5 KRSP-FM

Pa*, 8-10am
1 KSL -Ali
2 KLUB-Ali

KALL-AM
4 KCPX-All
5 KRGO-AM

111
91
75
68
66

KLUB-All
KSL
KSFI-FM
KCPX-AM
KALL-AM

KSL -AM
KALL-AM
KCPX-AM
KLUB-AM
KSFI-FM

85 KSL -All 92

84 IT PX -FM R7
81 KALL-Ali 68
76 KLUB-AM 64
64 KCPX-AM 62

KSL -All
KALL-AM
KLUB-AM
KCPX-AM
KCPX-FM

Mi., 3-7pm
1 KSL -AM
2 KL PB-AM
3 KSFI-FM
4 KALL-AM
5 KCPX-FM

KSFI-FM
KLUB-AM
KSL -AM
KCPX-All
KCPX-FM

KCPX-FM
KALL-AM
KCPX-AM
KSL -AM
KLUB-AM

The leading 25-54 station is P/A KALL. The AM
station saw its share of 18-34 adults slip but made
up the loss by adding to its 25-54 numbers. KALL
has more than 11% of the 25-54 market.

In Top 40 competition, KRSP-FM and KCPX-AM
drew closer together. KCPX lost 16% of its 18-34
share, while KRSP-FM was improving its 12+ share
by boosting its appeal to teens. KRSP-FM is now
the top teen station in Sale Lake.

Please note that station KAYK-FM ran on -air sur-
vey announcements during the Arbitron sweep.

Teens
Bara-Midnight

POP(00): 962
0/N '78 AIM'79 OIN'79

1 KCPX-AM
2 KRSP-FM
3 KCPX -FM

KC PX-All
KRS P -FM
KCPX-FM

KRS P -FM
KCPX-AM
KCPX-FM

M -F, 8-108m
1 KCPX -AM
2 KRSP-FM
3 KCPX -FM

KCPX-AM
KRSP-FM
KCPX-FM

KCPX-AM
KRS P -FM
KCPX-FM

18-F, 3-7pm
1 KRSP-FM
2 KCPX-AM
3 KCPX -FM

KRS P -FM
KCPX-AM
KCPX -FM

KRSP-FM
KCPX-AM
KC PX -FM

Adults 18-34
PA -S, Barn -Midnight

POP ( 00 ) : 2649
OIN '78 AIM'79 OIN'79

1 KCPX -FM
2 KALL-AM
3 KSL -AM
4 KCPX -AM
5 KRSP-FM

KCPX-AM
KCPX-FM
KALL-AM
BALL -FM
KSL -AM

KCPX-FM
KALL-AM
KCPX-AM
KSL -AM
KALL-FM

91-F, 8-10sm
1 KALL-AM
2 KCPX -AM
3 KCPX-FM
4 KSL -AM
5 KALL-FM

KALL-AM
KCPX-AM
KCPX-FM
KSL -AM
KALL-FM

BALL -All
KCPX -AM
KCPX-FM
KSL -AM
KALL-FM

M -F, 3-7pm

1 KCPX -FM
2 KALL-AM
3 KCPX -AM
4 KRSP-FM
5 K SF I -FM

KCPX-AM
KCPX-FM
KALL-AM
KALL-FM
KSL -AM

KCPX-FM
KALL-AM
KCPX-AM
KALL-FM
KRS P -AM

Adults 25-54
IA -S, Gam -Midnight

POP( 00 ): 3117
0/N '78 AIM '79 OlN '79

1 KSL -AM
2 KSFI-FM
3 KALL-AM
4 K SOP -FM
5 KLUB-AM

KSL -AM
KALL-AM
KSFI-FM
KSO P -FM
KLUB-AM

KALL-AM
KSL -AM
KSFI-FM
KLUB-AM
KALL-FM

M -F, 8-10am
1 KSL -AM
2 KALL-AM
3 KLUB-All
4 KIIGO-AM
5 KSOP-FM

BALL -All
KSL -AM
KLUB-AM
KSFI-FM
KSO P -FM

KALL-All
KSL -AM
KLUB-All
KCPX-AM
KRGO-AM

IA -F, 3-7pm
1 KSL -AM
2 KSFI-FM
3 KLUB-AM
4 KALL-A11
5 IKRCO-AM

KSFI-FM
KSL -AM
KALL-AM
KSO P -FM
KLUB-AM

KALL-AM
KSL -AM
KLUB-AM
KALL-FM
KSFI-FM

Cume Persons Trends/Rankings
Total 12+

PA -S, gam -Midnight

POP( 00): 6562
0/N '78 AIM'79 OIN'79

1 KSL -AM
2 KCPX -AM
3 KLUB-AM
4 BALL -All
5 KRSP-FM

1924
1717
1398
1 1 8 3

1059

KSL -AM
KCPX-AM
KLUB-AM
KALL-AM
KCPX-FM

16 64
1638
1319
1198

999

KSL -AM
KCPX -AM
KLUB-AM
KCPX-FM
KALL-AM

1730
1618
1181
1129
1056

IA*, 8-10am
1 KCPX-AM
2 KSL -AM
3 KLUB-AM
4 KALL-AM
5 KRSP-FM

KSL -AM
KCPX-AM
KALL-AM
KLUB-AM
KSFI-FM

KCPX-AM
KSL -Al!
KLUB-AM
KALL-AM
KSFI-FM

M -F, 3-7pm
1 KSL -AM
2 KCPX -AM
3 KLUB-AM
4 KALL-AM
5 KCPX -FM

KCPX-AM
KSL -AM
KLUB-AM
KALL-AM
KCPX-FM

KCPX-AM
KSL -AM
KCPX-FM
KLUB-AM
KRS P -FM

Teens
M -S, 8am-Midnight

POP( 00 ) : 962

OM '78 AIM'79 OIN'79

1 KCPX-AM
2 KRSP-FM
3 KCPX -FM

KCPX-AM
KRS P -FM
KC PX -F

KRS P -FM
KCPX -AM
KCPX-FM

M -F, 8-10am
1 KCPX -AM
2 KRSP-FM
3 KCPX -FM

KCPX-AM
KRS P -FM
KCPX-FM

KCPX-AM
KRS P -FM
KCPX-FM

N -F, 3-7pm

1 KCPX -AM
2 KRSP-FM
3 KCPX -FM

KCPX-AM
KRS P -FM
KCPX-FM

KRS P -FM
KCPX -AM
KRS P -AM

Adults 18-34
M-S.6aln.Midnight

POP(00): 2649
OIN '78 AIM'79 OIN'79

1 KCPX -AM
2 KCPX -FM
3 KSL -AM
4 KALL-AM
5 KALL-FM

KCPX-AM
KALL-All
KCPX-FM
KSL -AM
KALL-FM

KCPX-AM
KCPX-FM
KALL-AM
KSL -AM
KRS P -All

M -F, 8-10am

1 KCPX -AM
2 KALL-AM
3 KCPX -FM
4 KSL -AM
5 KRSP-FM

KALL-AM
KCPX-AM
KSL -AM
KC PS -FM
KRSP-AM

KCPX-AM
BALL -All
KC PX -FM
KRS P -AM
KALL-FM

129

O)

I -

cc
0
w
cc
U)
CDz

cc
cc

cc

M -F, 3-7pm
1 KCPX -AM
2 KCPX -FM
3 KALL-AM
4 KRSP-FM
5 KALL-FM

KCPX-AM
KCPX-FM
KALL-AM
KSL -AM
CALL -FM

KC PX-AM
KCPX-FM
KALL-AM
KALL-FM
KRS P -FM

Adults 25.54
M -S, Sam -Midnight

POP( 00) : 3117
0/N '78 AIM'79 OIN'79

1 KSL -AM KSL -AM KSL -All
2 KLOB-AM KALL-AM KALL-AM
3 KALL-AM KLUB-AM KLUB-AM
4 KSFI-FM KCPX-AM KSFI-FM
5 KCPX-AM KSFI-FM KCPX-AM

M -F, 8-10am
1 KSL -AM
2 KALL-AM
3 KLUB-AM
4 K SOP -FM
5 1(800 -AM

KALL-AM
KEL -All
KLUB-AM
KC PX-AM
KSFI-FN

KALL-AM
KSL -AM
KLUB-AM
KCPX-AM
KSFI-Fl!

tA-F. 3-7pm
1 KSL -AM
2 KALL-AM
3 KLUB-AM
4 KRGO-AM
5 KSFI-FM

KALL-AM
KSL -AM
BLOB -AM
KSO P -FM
KCPX-AM

KSL -AM
KALL-AM
KLUB-All
KCPX-AM
KSFI-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

Format Legend
A-AOR, B -Black, B8 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic , J -Jazz M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R
Rock, RL-Religious, S -Spanish, T -Talk.
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LcCI OIN '79 Market Overview

Waterman's Top 40 rocker KTSA is again atop
Z  the charts in San Antonio, but for the fourth straight
< book the station's 12+ share has decreased. KTSA
cc spent about $30,000 in advertising in TV and bill-
orSir boards to try to reverse the trend, but to no avail.

KTSA remains the top station in the 18-34 demos,
with about 13% of the market, but its once -strong
hold on teen audiences is slipping. Even as KTSA
sees its teen and 18-34 shares erode, KONO is on
the upswing. KONO doubled its 18-34 share in the
fall and now has more than 10% of the young adult
audience, just behind KTSA. It will be worth watching
the A/M '80 results to see how this matchup comes
out. Another factor in this Top 40 equation is Water -
man's FM, KTFM. The station fell back to the 12+
share it had in the 0/N '78 survey after a big jump
in the spring sweep. KTFM fell from 15% of the 18-
34 audience to approximately 9% this book. In the
spring book KTFM was heavily flavored with a disco
sound, but for the fall the station swung back to
Top 40.

With the heavy Hispanic population in the San
Antonio area, it's not surprising that Spanish langu-
age KCOR should rank second in the metro. KCOR's
overall share dropped due to men 35+ not tuning
in with the frequency that they might have in the
past sweep.

The leading P/A station in the San Antonio mar-
ket is KITY. KITY received good news from Belts-
ville this time with an overall share increase that
moves the station into third place. KITY increased
its share of 18-34 adults by 40% in this book, so
the station now ranks third in the young adult demo.
KITY's ad campaign consisted mainly of bus benches
and a little newspaper advertising.

Two other stations which fared well in this survey
were Country KKYX and News station WOAI. KKYX
was able to boost its 12+ share by adding 44% to
its 25-54 numbers. KKYX now ranks second among
25-54 adults. WOAI advertised itself more heavily
for the fall book, using TV, newspaper, and bill-
boards. The station gained mainly among women
35+, and WOAI is now number two among adults
35-64. The Iranian crisis may have had some impact
on the audience for WOAI and other News stations.

The fall numbers for Beautiful Music KQXT were
sour. The station saw its 12+ share fall 'due mostly
to losses of 40% of the station's female audience.
The 35+ numbers were most hurt and as a result
the station slipped from second to third among per-
son 35-64.

AveragePersons121-ShansTrends
Monday Sunday. 6am.Midnight
P09(00): 8135

0/N18 AIM '79 OIN '79
1 KTSA-AM
2 KCOR-AM
3 KKYX-AM
4 KOXT-FM
5 KTEM-FM
6 KONO-AM
7 KEDA-AM
8 KZZY-FM
9 KBUC-FM

10 WOAI-AM
11 KITY-FM
12 WOAI-FM
13 KBUC-AM
14 KISS -FM
15 KUKA-AM
16 KCCW-AM
17 KAPE-AM
18 KMAC-AM
19 KVAR-FM
20 KWED-AM
21 KMFM-FM
22 KDRY-AM
23 KCPB-AM
24
25

14.1
12.3

9.2
8.9
6.0
5.8
5.8
5.6
4.9
4.6
4.6
3.6
2.8
2.8
2.2
1.9
1.5
1.1
1.0
0.8
0.7
0.7
0.3

KTSA -AM
KCOR-AM
KTFM-FM
KQXT-FM
WOA I -AM
KITY-EN
KEYS -AM
KBUC-FM
KISS -FM
1(080 -AM
KZZY-FM
KAPE-AM
KEDA-AM
WOA I -FM
KBUC-AM
KCCW-AM
KVAR -FM
KMAC-AM
SC NB -AM
KU KA-AN
KWED-AM
KFHM-AM
KDRY-AM
KWED-FM
KMFM-FM

11.2
9.5
9.3
8.6
5.8
5.7
5.7
5.1
5.1
4.8
4.7
4.2
3.9
3.3
3.1
3.0
2.5
1.3
1.3
1.2
0.7
0.5
0.4
0.3
0.3

KTSA -AM IR) 9.1
KCOR-AM 8.5
KITY-FM MAI P.4
KKYX-AM (C) R.3
WOA I -AM MI 7.7
KQXT-FM NtA) 6.6
KONO-AM 81) 6.2
KTFM-FM (R) 6.1
KBUC-FM IC) 5.3
KEDA-AM (s) 5.2
KISS-FM:A) 4.3
KZZY-FM (RI 3.7
KBUC-AM (C) 3.3
KCCW-AM MI 2.9
KUKA-AM P3/ 2.7
WOAI-F1, MN) 2.7
KV AR -FM is) 2.1
KAPE-AM NO 1.8
KTUF-FM (J) 1.4
KMAC-AM (PA) 1.3
KWED-AM (11M) 0.8
KDRY-AM NW 0.7
KCNB-AN MA/ 0.7
KMFM-FM 0.6
KWED-FM 0.3

Average Persons Trends/Rankings
Total 12+
M -s, Gam -Midnight

POP ( 00 ) : 8135
OIN '78 AIM '79 OIN '79

1 KTSA-AM
2 KCOR-AM
3 KKYX -AM
4 KQXT-FM
5 KTFM-FM

174
152
114
110

74

KTSA-AM
KCOR-AM
KTFM-FM
KQXT-FM
WOA I -AM

151
128
125
116

78

KTSA -AM
KCOR-AM
KITY-FM
KKYX-AM
WOA

123
115
114
112
105

M -F, 8-10am
1 KTSA-AM
2 KCOR -AM
3 KKYX -AM
4 KBUC-FM
5 KQXT-FM

KTS A -AM
KCOR-AM
KTFM-FM
KBUC-FM
KKYX-AM

KKYX-All
KTSA-AM
KCOR-AM
WOA I -AM
KBUC-FM

M+,8-7pm
1 KTSA-AM
2 KCOR-AM
3 KQXT-FM
4 KKYX-AM
5 KTFM-FM

KTSA-AM
KTFM-FM
KQXT-FM
KITY-FM
KCOR -AM

KITY-FM
KTSA-AM
WOA I -AM
KKYX-AM
KTFM-FM

Teens
M -S, Sam -Midnight

POP( 00): 1157
OM '78 AIM '79 OIN '79

1 KTSA-AM
2 KZZY -FM
3 KTFM-FM

KTSA-AM
KZZY-FM
KTFM-FM

KITY-FM
KTSA -AM
K ZZY-F11

161-F, 8-10am
1 KTSA-AM
2 KZZY-FM
3 KTFM-FM

KTSA-AM
XZZY-FM
KTFM-FM

KITY-FM
KTSA -AM
KZZY-FM

M.F,3-7pm
1 KTSA-AM
2 KZZY-FM
3 KTFM-FM

KTSA-AM
KZZY-FM
KTFM-FM

KITY-FM
KTFM -FM
KZ ZY-FM

Adults 18-34
M-S,6am-Midnight

POP(00): 3095
0/N'78 AIM '79 0/N '79

1 KTSA-AN
2 KTFM-FM
3 KITY-FM
4 KKYX-AM
5 KCOR -AM

KTFM-FM
KTSA-AM
KISS -FM
KITY-FM
KONO-AM

KTS A -AM
KONO-AM
K ITY-FM
KTFM-FM
KISS -FM

M -F, 6-10am

1 KTSA-AM
2 KBUC-FM
3 KKYX-AM
4 KITY-FM
5 KCOR -AM

KTSA-AM
KTFM-FM
KBUC-FM
KITY-FM
KISS -FM

KTSA-AM
KEY X -AM
KITY-FM
KONO -AM
KBUC-FM

61-F, 3.7pm

1 KTSA-AM
2 KTFM-FM
3 KITY-FM
4 KONO-AM
5 KKYX-AM

KTFM-FM
KTSA-AM
KISS -FM
KITY-FM
KONO-AM

KTSA-AM
K ONO -AM

KITY-FM
KTFM -FM
KISS -FM

Adults 25-54
PA-S,13arn-Midnight
POP( 00): 3726

OIN '78 AIM '79 OIN '79

1 KCOR-AM
2 KKYX -AM
3 KQXT-FM
4 KTSA-AM
5 KEDA-AM

KCOR-AM
KTSA -AM
KIM -FM
KBUC-FM
KEY X -AM

KTSA-AM
K EYS -AM
KCOR-AM
KEDA-AM
KBUC-FM

91-F, 6-10am
1 KCOR-AM
2 KKYX-AM
3 KTSA-AM
4 KQXT-FM
5 KBUC-FM

KCOR-AM
KTSA-AM
KBUC-FM
KKYX-AM
KOXT-FM

KTSA-AM
KKYX-AM
KBUC-FM
KCOR-AM
WOA I -AM

1A -F, 3-7pm

1 KQXT-FM
2 KCOR-AM
3 KEYS -AM
4 KTSA-AN
5 KITY-FM

KTSA-AM
KQXT-FM
KCOR-AM
WOA I -AM
KKYX-AM

KKYX-AM
KQXT-FM
KTSA-AM
KCOR-AM
KBUC-FM

Come Persons Trends/Rankings
Total 12 1

PA-S,I3am-Midnight

POP(00): 8135
OIN '78 AIM '79 OIN '79

1 KTSA-AM
2 KKYX-AM
3 KONO-AM
4 KTFM-F11
5 KQXT-FM

2608
1551
1336
1304
1233

KTSA-AM
KTFM-FM
WOA I -AM
KONO-AM
KQXT-FM

2559
1625
1219
1174
1164

KTSA-AM
KITY-FM
SKY X -AM
KTFM -FM
KONO-AM

2294
1500
1449
1424
1393

al -F, 6-10am
1 KTSA-AM
2 KKYX -AM
3 KCOR-AM
4 KQXT-FM
5 WOAI-AM

KTSA-AM
K TEN -FM
WOA I -AM
SKY X -AM
KCOR-AM

KTSA -AM
KKYX-AM
WOA I -AM
KITY-FM
KONO-AM

PA -F, 3-7pm

1 KTSA-AM
2 KKYX -AM
3 KTFM-FM
4 KQXT-FM
5 KZZY-FM

KTSA -AM
KTFM-FM
KITY-FM
KQXT-FM
KZ ZY-FM

KTSA-AM
KITY-FM
KTFM-FM
WOA I -AM
KONO-AM

Teens
M -S. Sam -Midnight

POP(00): 1157
OIN '78 AIM '79 0/N '79

1 KTSA-AM
2 KZZY-FM
3 STEM -FM

KTSA-AM K ITY-FM
KZ ZY-FM KTSA -AM
KTEM-FM KTEM-I'M

IA -F, 8-10am
1 KTSA-AM
2 KZZY -FM
3 KONO-AM
IA*, 3-7pm

1 KTSA-AM
2 KZZY-FM
3 STEM -FM

Adults 18-34
M -S, Sam -Midnight

POP( 00 ): 3095
OIN '78

KTSA-AM
KTFM-FM
KZZY -FM

KTSA -AM
KZZY -FM
STEM -FM

KITY-FM
KTSA -AM
KZZY -FM

KITE -FM
KTFM-FM
KTSA -AM

AIM '79 OIN '79

1 KTSA-AM
2 KTFM-FM
3 KONO-AM
4 KKYX-AM
5 KZZY-FM

KTSA -AM
KTFM-FM
KITY-FM
KONO-AM
KZ ZY-FM

KTSA -AM
KONO-AM
KTFM-FM
KITY-FM
KKY I -AM

61-F, 6-10am
1 KTSA-AM
2 KKYX -AM
3 KTFM-FM
4 KONO-AM
5 KITY-FM

61-F, 3.7pm
1 KTSA-AM
2 KTEM-FM
3 KONO-AM
4 KKYX -AM
5 KITY-FM

Adults 25.54
ms, Sam -Midnight

POP( 00 ) : 3726
0/N '76

KTSA -AM
KTFM-FM
KITY-FM
KONO-AM
KBUC-FM

KTSA-AM
KTFM-FM
KI TY-FM
KONO-AM
KISS -FM

KTSA-AM
KONO-AM
KITY-FM
KTFM-FM
KKYX-AM

KTSA-AM
KTFM-FM
K ONO -AM
K ITY-FM
KISS -FM

AIM '79 OIN '79

1 KTSA-AM KIS A -A/1
2 KKYX -AM KQXT-FM
3 KQXT-FM KKYX-AM
4 KCOR-AM WOA I -AM
5 WOAI-AM KTFM-FM

KTSA-AM
KKYX-AM
WOA I -AM
KBUC-FM
KCOR-AM

IA*, 6-10am
1 KKYX-AM
2 KTSA-AM
3 KCOR-AM
4 KQXT-FM
5 WOA I -AM

M -F, 3-7pm

2 KKYX-AM
3 KQXT-FM
4 KCOR-AN
5 KBUC-FM

KTSA-AM
KCOR-AM
KKYX-AM
KBUC-FM
WOA I -AM

KTSA-AM
KEY X -AM
KQXT-FM
KTFM-FM
WOA I -AM

KTSA-AM
KKYX-AM
KBUC-FM
WOA I -AM
KC OR -AM

KTSA-AM
KKYX-AM
KB SC -FM
KQXT-FM
KCOR-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz , M -Miscellaneous.
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.
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)ltd '79 Market Overview
There is a new number one station in San Diego,

eautiful Music KJOY, as KFMB-AM slid without
adres baseball. The other big story is that three
OR's all scored well in this book - three of the top
ye stations in the market, 12+, are AOR's.
In the last book before the fall sweep, there was a

tation known as KOZN. That station is now called
:JQY. The result: a popular Beautiful Music property
iat has moved up to become the top station in the
en Diego metro. KJQY tops the 25-54 shares with
lore than 9% of the market, and leads among per-
ons 35-64 with almost 14% of that demographic.
'romoting itself as ''the place to relax," KJQY aired
ie Patrick O'Neal TV commercial and placed ad
lollars in many other media as well. The ad budget
x this sweep was the same as for the spring sur-
ey.
The rise of the AOR's may have some people

luzzled. How is it that three stations with basically
ne same demographic appeal could all have good
looks? One partial explanation lies in the diary re -
urn in this sweep. Arbitron got back many more
liaries in this survey than in the spring, and this
iffected men 18-24 as follows: in the A/M '79 sweep

Average Persons 12+ Share Trends
Monday -Sunday. Gam -Midnight

POP(00): 13109
0/N '711 A/M '79 OIN '79

1 KSDOI-AM
2 KPRI-FM
3 XTRA-AM
4 KFZL-FM
5 KFMTI-FM
6 KGB -FM
7 KJQY-FM
8 KCBQ-AM
9 KMJC-AM
.0 KIFM-FM

1 KFMB-AM
L2 KBZT-FM
.3 KFSD-FM
14 KSON-AM
IS KNX -AM
16 KM -FM
17 KOCO-AM
18 XTRA-FM
19 KGB -AM
20 KJEM-FM
21 KFI -AM
22 KSON-FM
23 XECM-AM
24 KKCS-FM
25 XHRM-FM
26 KABC-AM
27 KOWN-FM
28 KLAC-AM
29 KBRT-AM
30 KBIG-FM
31 KMFT-FM
32 KJOI-FM
33 XHIS-FM
34 KG0 -AM

5.6
5.2
5.0
5.0
4.9
4.8
4.7
4.7
4.6
4.6
3.9
3.9
3.7
3.4
3.4
2.7
2.6
2.5
2.0
2.0
1.9
1.5
1.1

1.0
1.0
0.9
0.8
0.6
0.6
0.5
0.5
0.5
0.4
0.4

KFMB-AM
KJQY-FM
KEZL-FM
XTRA-AM
KFMB-FM
XTRA-FM
KMJC-AM
KSDO-AM
KYXY-FM
KGB -FM
KITT-FM
KPRI-FM
K SON -AM

KIFM-FM
KBZT-FM
KNX -AM
KCBQ-AM
KFSD-FM
KFI -AM
KOGO-AM
KSON-FM
KJFM-FM
KGB -AM
KABC -AM
KLAC-AM
XHIRM-FM
KKOS-FM
KOWN-FM
XMLO-AM

8.0
6.0
5.3
5.2
5.1
4.8
4.7
4.6
4.5
4.4
4.3
4.1
3.6
3.5
2.9
2.8
2.8
2.6
2.4
2.2
2.1
1.8
1.7
1.1
1.0
0.6
0.5
0.4
0.3

KJQY-FM (B40 7.7
KGB -FM (Al 5.7
KPRI-FM (A) 5.6
KSDO-AM (141 5.0
KIFM-FM (A) 5.0
KFZL-FM (840 4. 5
XTRA -FM (B) 4.4
KFMB -FM 110 4.2

XTR A -AM WM 3.9
KFM19-AN 9413.8
KBZT-FM 3.7
KFS D -FM 104 3.6
KSON-AM (C) 3.2
KMJC-AM 00 3.1
1(000 -AM (PA) 3.1
KFI -AM (111 2.8
KGB -AM 110 2.6
KClip-AM MA) 2.5
KIRI-FN(PA) 2.5
1015 -AM (NI 2.4
KSON-FM (C) 2.3
KITT-Fm 03) 2.2
1(JFM-FM OM 1.5
KABC -AM Cl) 1.0
XIIRM-Fm MA) 1 .0
KKOS -Fm MA) 0.7
KUDE-AM IC) 0.7
RPRS-AM la) 0.6
KLAC -AM Mt 0.5
KMLO-AM (R) 0.4
KBRT-AM WA 0.4
1(088 -FM (RI 0.4
KOWN-Am (PA) 0.4
XEMO-AM 8,9 0.4

Average Persons Trends/Rankings
Total 12+
M -S, Bein-Midnight

POP(00): 15109
011( '78 AIM '79 0/8'79

1 KSDO-AM
2 KPRI-FM
3 XTRA-AM
4 KEZL-FM
5 KFMR-FM
6 KGB -FM
7 ((JOY -FM

P KCBQ-AM
9 KMJC-AM
10 KIFM-FM

126
117
113
112
110
109
107

106
105
103

KFMB-AN
KJQY-FM
KEZL-FM
XTRA-AM
KFMB-FM
XTRA-FM
KMJC-AM
KS DO -AM

KYXY-FM
KGB -FM

198
148
130
129
127
119
115
114
110
108

KJOY-FM
KGB -FM
KPRI-FM
KS DO -AM

KIFM-FM
KEZL-PM
XTRA-FM
KFMB-FM
XTRA-AM
KFMB-AM

81

34

31
17
17
05
03
99
92

89

M-F,8-10am

1 KSDO-AM
2 KCFQ-AM
3 KFMR-AM
4 KIFM-PM
5 KFIRI-FM
6 KOGO-AM
7 KEZL-FM
8 KJOY-FM
9 XTRA-AM
10 KMJC-AM

KSDO-AM
XTRA-AM
KFMB-AN
KMJC-AM
KJQY-FM
KFMB-FM
KNX -AM
KSON-AM
KEZL-FN
KFI -AM

KSDO-AM
KJOY-FM
KFMB-AM
KOGO-AM
KPRI-FM
XTRA-FM
KEZL-FM
KIFM-FM
KGB -FM
KFI -AM

there were 73 diaries returned from this group; in
the 0/N '79 survey, 111 came back from men 18-
24. More diaries back from the prime AOR target
could be part of the answer to the AOR surge.
Another factor is the teen return. 30 more teen diaries
came back in the fall sweep, and interestingly enough,
both KIFM and KPRI recorded good teen increases.
The numbers show that KGB -FM is runner-up to
KJQY, with KPRI and KIFM not far back. In the tar-
get young adult 18-34 demo KGB -FM edges KPRI
by less than a share point (each has approximately
10% of the audience), while KIFM is right behind
with more than 9%. KGB -FM made the biggest gain
of the three.

Several of the leading stations took reverses in
this book. Beautiful Music KEZL's 35+ audience
has dropped by almost 30%. XTRA-AM-FM each
lost audience as their respective formats (BM and
AOR) were listened to less frequently by the target
audiences; and KFMB-AM and FM each lost shares
also. KFMB-AM lost more than 50% of its total audi-
ence after baseball season. Top 40 KFMB-FM saw
defections by young adults to other younger -skewing
stations, driving the KFMB-FM 18-34 share down by
about 20%.

A corner in the San Diego market is Top 40/
Oldies -formatted KBZT. The station rates as one of
the top 18-34 properties and is second with adults
25-54

Adults 25-54
m-S.6am-midnight
POP(00): 6005

019178 AIM '79 OIN '79

1 KSDO-AM
2 KFZL-FM
3 KIFM-FM
4 XTRA-AM
5 KJQY-FM
6 KFMB-AM
7 KFSD-FM
8 KYXY-FM
9 KSON-AM

10 KCBQ-AM

KFMB-AM
XTRA-AM
KYXY-FM
KJQY-FM
KBZT-FM
KEZL-FM
KSON-AM
KCBQ-AM
KMJC-AM
XTRA-FM

KJQY-FM
KBZT-FM
KIFM-FM
KFMB-AM
KS DO -AM

KEZL-FM
KFSD-FM
XTRA-AM
KSON-AM
KYXY-FM

914,8-10am

1 KSDO-AM
2 KOGO-AM
3 KCBQ-AM
4 KFMB-AM
5 KEZL-FM
6 KJQY-FM
7 KSON-AM
KIFM-FM

9 XTRA-AM
10 KYXY-FM

KFMB -AM
KSDO-AM
XTRA-AM
KCBO-AM
KEZL-FM
KOGO-AM
KYXY-FM
KFI -AM
KJOY-F11
KSON-AM

KJQY-FM
KFM13-AM
KSDO-AM
K000 -AM
KSON-AM
KBZT-FM
KCBQ-AM
XTRA -AM
XTRA-FM
KIFM-FM

MCBIpm
1 XTRA-AM
2 KEZL-FM
3 KIFM-FM
4 KSDO-AM
5 KSON-AM
6 KJQY-FM
7 KGB/1-AM
8 KYXY-FM
9 XFSD-FM
10 KBZT-FM

KFMB-AM
XTRA-AM
KYXY-FM
KJQY-FM
KBZT-FM
KEZL-FM
KSON-AM
KIFM-FM
KITT-FM
KMJC-AM

KJQY-FM
KBZT-FM
KIFM-FM
KFMB-AM
KSDO-AM
KFSD-FM
FEZL-FM
XTRA-AM
KSON-FM
XTRA-FM

Cume Persons Trends/Rankings
Total 12+
04-s, ISam-MIdnight

POP(00): 15109
M4,34pm

1 KMJC-AM KFMB-AM KJOY-FM
0191'78 AIM '79 0154'79

1 KCBQ-AM 2863 KFMB-AM 3354 KS DO -AM 24672 KPRI-FM KEZL-FM KPRI-FM
3 XTRA-AM KMJC-AM KGB -FM 2 KFMB-FM 2694 KFMB-FM 2682 KFMA-FM 7287

4 KJQY-FM KITT-FM KFMB-FM 3 KSDO-AM 2347 KMJC-AN 2021 KJQY-FM 2073

5 KFMB-FM KFMB-FM KIFM-FM 4 KMJC-AM 2276 KSPO-AM 1894 KFMB-AM 2073
6 KGB -FM KJOY-FM XTRA-FM 5 KFMB-AM 2012 KCBO-AM 1856 KGB -FM 1918

7 KCBQ-AM KGB -FM KS DO -AM 6 KGB -FM 1919 XTRA-AM 1786 KCBQ-AM 1904

8 KFZL-FM XTRA-FM KFZL-FM 7 XTRA-AM 1913 KJQY-FM 1715 KPRI-FM 1771

9 KIFM-FM KYXY-FM KBZT-FM 8 KPRI-FM 1756 KGB -FM 1706 KMJC-AM 1735
10 KSDO-AM XTRA-AM KMJC-AM 9 KGB -AM 1678 KPRI-FM 1650 XTRA-AM 1639

10 KOGO-AM 1560 KGB -AM 1568 KGB -AM 1606
Teens
91-S,8am-MidnIght

M -F, 8-10am

POP(00): 1759 1 KSDO-AM KSDO-AM KSDO-AM
2 KCBQ-AM KMJC-AM KFMB-AM

0/8 '78 AN '79 0/N '79 3 KFMB-FM KFMB-FM KJQY-FM

1 KFMB-FM 104.1G -AM KFMB-FM 4 KMJC-AM KFM15-AM KFMB-FM

2 KMJC-AM KFMB-FM KMJC-AM 5 KFMB-AM XTRA-AM KCBQ-AM

3 KCBQ-AM K/TT-FM KPRI-FM 6 XTRA-AM KCBQ-AM KPRI-FM
7 KGB -FM
8 KOGO-AM
9 KNX -AM
10 KPRI-FM

KJQY-FM
KGB -FM
KOGO-AM
KEZL-FM

KGB -FM
KMJC-AM
KOGO-AM
KGB -AM

M -F, 8-t Dam

1 1011B -PM
2 KCBQ -AM
3 KMJC-AM

KMJC-AM
KFMB-FM
KITT-FM

KFMB-FM
KMJC-AM
KGB -FM

M4,34pm
1 KMJC-AM KITT-FM 10,10 -FM

M-F,3-7pm

1 KCBQ-AM KFMB-AM KFMB-FM

2 KFMB-FM KMJC-AM KMJC-AM 2 KFMB-FM KMJC-AM KJQY-FM

3 KCBQ-AM KFMB-FM KGB -FM 3 KMJC-AM
4 KSDO-AM

KFMB-FM
KCBQ-AM

K5 DO -AM
KGB -FM

Adults 18.34 5 XTRA-AM KPRI-FM KPRI-FM
M -s. Gam -Midnight 6 KGB -FM KS DO -AM KMJC-AM
POP(00): 6159 7 KPRI-FM XTRA-AM XTRA-FM

0/N '78 A/M '79 0/N '79 P KFMB-AM KGB -FM KIFM-FM
9 KIFM-FM KJQY-FM XTRA-AM

1 KPRI-FM XTRA-FM KGB -FM 10 KJQY-FM KEZL-FM KCBQ-AM
2 KIFM-FM KPRI-FM KPRI-FM

Teens3 KGB -FM KFMB-AM KIFM-FM
4 KBZT-FM KIFM-FM XTRA-FM N -s. Barn -Midnight

5 KCBQ-AM KYXY-FM KRZT-FM POP(00): 1759
6 KFMB-FM
7 KMJC-AM

KGB -FM
KFM15-FM

KFMB-FM
KGB -AM

0/N '78 AIM '79 0/N '79

1 KFMB-FM KFMB-FM KFMB-FN8 XTRA-FM KITT-FM KJOY-FM
9 KFMB-AM KMJC-AM KSON-FM 2 KGBQ-AM KMJC-AM KMJC-AM
10 KGB -AM KBZT-FM KFMR-AM 3 KMJC-AM KGB -FM KGB -FM

M-F,8-10am M.E.810am

1 KCBQ-AM KPRI-FM KPRI-FM 1 KCBQ-AM KMJC-AM KFMB-FN

2 KIFM-FM KFMR-AM KIFM-FM 2 KFMB-FM KFMB-FM KMJC-AM

3 KGB -FM XTRA-FM XTRA-FM 3 KMJC-AM KGB -FM KFI -AM

4 KPRI-FM KIFM-FM KGB -FM M-F,3-7pm

5 KFMB-FM KYIY-FM KBZT-PM 1 KMJC-AM KMJC-AM KFMB-FM

6 KBZT-FM KCBQ-AM KGB -AM 2 KFMB-F11 KFMB-FM KMJC-AM

7 KFMR-AM KMJC-AM KFMB-AM 3 KCBQ-AM KITT-FM KGB -FM

8 KGB -AM KITT-PM KCBQ-AM Adults 18-34
9 KMJC-AM KFM11-FM KFI -AM Ks, Sam -Midnight

10 KEZL-FM KFI -AM KFMB-FM POP(00): 6159
M+,3-7pm OIN '78 AIM '79 0/N '79

1 KPRI-FM XTRA-PM KPRI-FM 1 KFMB-FM KFMB-FM KGB -FM
2 KGB -FM KIFM-FM KGB -FM 2 KCBQ-AM KFMB-AM KPRI-FM
3 KIFM-FM KYXY-FM KIFM-FM 3 KGB -FM KGB -AM KFMB-FM
4 KBZT-FM KFMR-AM XTRA-FM 4 KPRI-FM KPRI-FM KIFM-FM
5 KFMB-FM KGB -FM KFMR-FM 5 KMJC-AM KGB -FM KCBQ-AM

6 KGBQ-AM KFMB-FM KBZT-FM 6 KIFM-FM KIFM-FM KGB -AM
7 KMJC-AM KITT-FM KGB -AM 7 KGB -AM KMJC-AM XTRA-FM

8 XTRA-FM KMJC-AM KFMB-AM 8 KBZT-FM KCBQ-AM KBZT-FM

9 KGB -AM KPRI-FM KJQY-FM 9 KFMB-AM XTRA-FM KFMB-AN

10 KFMB-AM KBZT-FM KMJC-AM 10 KOGO-AM K/TT-FM KMJC-AM

Continued on Page 139
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San Francisco
cc
0

0/N '79 Market Overview
cc

No surprise here - KGO is on top again. The ABC giant again rules the
z roost among adults 25-54 and 35-64.

Fa There is a new runner-up, as KCBS's news approach caught on during the
It survey and allowed the station to boost its 12+ share by 33%. In adults 25-54,
cc
c.!5 KCBS has now moved into second place, and the same holds true for adults
cc

35-64.
The top youth -oriented station in San Francisco is still RKO's KFRC. But for

the fifth consecutive book, the KFRC 12+ share declined. The station's teen
penetration holds steady, but the 18-34 and 25-54 shares declined again in this
report. Part of the problem for KFRC in this book is that there were some on -air

METRO RANK

Average Persons 12+ Share Trends
Monday -Sunday. Gam Midnight
POP (00 ): 43104

OIN '78 JIF '79 AIM '79 JIA '79 OIN '79

1 EGO -AM .4 RGO -AM .8 KGO -AM .0 EGO -AM . 1 RGO -AM IN) 9.2
2 KFR C -AM .9 KFRC -AM .8 1CFRC -AM .8 KNBR-AM .3 KCBS-AM PP 6.0
3 KCBS-AM .7 KCBS-AM .9 KNBR-AM .8 KFRC -AM  3 K FRC -AM m) 5.0
4 RABL-AM .2 KO IT -FM .1 KCBS-AM .1 KCBS-AM .5 RYUU -FM (PA)4.4
5 )(SOL -FM 1 ICSFO-AM .1 KFOG-FM .1 KAB L -AM .6 KSOL-FM (8) 4.4
6 ICI 0 / -FM .0 KSOL-FM .1 KSOL-FM .7 KFOG-FM .4 KSFO-AM PA) 3 .9

KFOG -FM .9 KSFX-FM .8 RIOI-FM .7 KSOL-FM .4 K FOG -FM am 3 .4
8 KSFX-FM .7 KABL-AM .7 KOIT-FM .7 KIOI -FM  3 KDIA-AM (a) 3.4
9 KSFO-AM  7 KNEW -AM .4 KABL-AM .5 KAB L -FM .1 KSFX-FM Cl 3.3

10 KDIA-AM .9 KNBR-AM .2 KSFO-AM 4 KSFO-AM . I KI 0 I -FM PA13 .3
11 1CO IT -FM .6 ICIOI -FM .1 RD' A -AM 1 KYUU-FM .0 RABL-FM 01413.0
12 KNBR -AM .5 KARL -FM .8 KYUU-FM .8 KOIT-FM .9 KO IT -FM x14)3.0
13 RYA -AM .3 KFOG-FM .7 KSFX -FM .8 KNEW -AM .9 K AB L -AM aro 2.9
14 KNEW -AM .3 KDIA-AM .7 KNEW -AM .5 K SFX -FM .8 RN E W -AM (C1 2.6
15 KARL -FM .3 KYA -FM .4 RYA -FM .5 RDI A -AM .7 KNBR-AM (PA) 2 . 6
16 KMEL -FM .2 KBAY-FM .3 RAH L -FM .5 K SA N -FM .5 KMEL-PM NI 2.0
17 KLOK-AM .9 KMEL-FM .2 KMEL-FM .3 KMPX-FM .4 ROME -FM (A) 2.0
18 KBAY-FM .8 KYUU-FM .1 ROME -FM .9 KLO K -AM .3 KBAY-FM gum 2 . 0
19 KSAN-FM .8 KYA -AM .1 KLOK-AM .9 ICKEL-FM . 2 RYA -FM 01) 1 .8
20 RYA -FM .7 KSA N -Fm .9 K SA N -FM  9 RYA -AM . 0 ICY A -AM 01 I  7
21 KYUU-FM .6 KLOK-AM .6 KBAY-FM .8 ROME -FM .9 RSA N -FM 441 1 .7
22 KMPX-FM .6 ROME -FM .6 RYA -AM .7 KBAY -FM .7 KLO R -AM (PA) 1 .6
23 KDFC-FM .5 KDFC -FM .4 ICHPX-FM .4 REZR-FM .5 KD FC -FM (C1)1 .6
24 KEEN -AM .2 KMPX -FM .3 RSJO-FM .2 KYA -FM .4 KSJO-FM (A) 1 .4
25 ERE -FM .2 KCBS-FM .2 KEZ R -FM .2 KBLX-FM .4 IMPS -FM x14)1 .3
26 KJAZ -FM .2 KSJO-FM .1 ICD FC -FM .0 KD FC -FM .3 KBLX-FM PA) 1 .3
27 KKH I -AM .1 KEZR-FM .1 KCBS-FM .0 KARA-FM .3 KARA-FM MA) 1 .2
28 KKR' -FM .1 KEEN -AM .0 KARA-FM .0 KR HI -FM .1 KI QI-AM (PA)1.0
29 KARA-PM .1 KKHI-FM .0 KOFF -AM .0 KSJO-FM .9 REZA-FM (PA) 1 .0
30 KEZR-PM .1 KRE -FM  0 KEEN -AM .9 KJAZ -FM .9 KKHI -AM (C1.11 .0
31 KS JO -FM .0 KKHI-AM .0 KL I V -AM .9 KL I V -AM .8 KKH/ -FM (C1.1 0.9
32 KBRG-FM .0 KL I V -AM .9 KBRG-FM .8 KEEN -AM .8 KEEN -AM ICI 0.9
33 KL I V -AM .0 KARA-FM .9 KFAT-FM .8 KI QI-AM .8 KFAT-FM (C) 0.9
34 KRAK-AM .9 KBR G -FM .9 RXR X -AM .7 KRA K -AM . 7 KJAZ -FM IP 0.9
35 KOME-PM .8 KFAT-FM .7 KKH/ -FM .7 KCBS-FM .7 REAR -FM if) 0.8
36 KCBS -FM .8 KJAZ -FM .7 KJAZ -FM .7 KEHI-AM . 6 ELI V -AM (D) 0.8
37 KIQI -AM .7 KZST-FM .6 KI Q I -AM .6 K FAT -FM .6 KCBS-FM IS) 0.7
38 10111X -AM .7 REAR -PM .5 REAR -FM .6 RXR X -A M .6 RBA G -FM (S) 0.6
39 KFAX-AM .5 KFAX -AM .4 KKHI-AM .6 K FAX -AM .5 KFAX -AM (m.) 0.5
40 KEAR -FM .5 KPEN-FM .4 KBLX-FM .6 KI BE -AM .4 K PEN -PM (PA/ 0 .5
41 KFAT -FM  4 KI Q I -AM  3 KRAK -AM .6 KT IM -AM .3 KXRX-AM PO 0.4
42 KTIM-FM .4 ERR X -AM .3 KFAX-AM .5 KRE -AM .3 KO FY -AM (5) 0.4
43 KRE -AM .4 KRAK -AM .3 KTIM-FM .4 REAR -FM  3 KIBE-AM (CO 0.4
44 KI BE -AM .4 KT IM -FM .3 KRVE-FM .3 KTIN-FM .2 REAR -AM 1c1 0.4
45 KTIM-AM  2 KI BE -AM .3 KK I S -AM .3 KRIS -AM PA) 0.4
46 KTIM-AM .1 KI BE -AM .3 KV ON -AM (PA) 0.4
47 KRE -AM .3 ERE -AM al 0.3

Average Persons Trends/Rankings
Total 12+

m-S,6am-Midnight

POP(00): 43104
OIN '78 JIF '79

1 EGO -AM 569 EGO -AM
2 KFRC-AM 465 ILEAC -AM
3 KCBS-AM 451 RCA S -AM
4 KABL-AM 281 KOIT-FM
5 KSOL-FM 280 KSFO-AM
6 KIOI -FM 268 KSOL -FM
7 KFOG -FM 262 KSFX-FM
8 KSFX-FM 249 RABL-AM
9 RSFO-AM 248 KNEW -AM

10 KDIA-AM 195 KNBR-AM

606
472
407
283
282
282
262
256
233
224

AIM '79

RGO -AM
KFRC -AM
KNBR -AM
KCBS-AM
KFOG-FM
KSOL-FM
KIOI -FM
KOIT -FM
KAB L -AM
KS F 0 -AM

JIA '79 0/N '79

619 RGO -AM 632 KGO -AM 660
403 KNBR-AM 369 KCBS-AM 430
399 ICFR C -AM 367 KFRC -AM 358
352 KCBS-AM 314 KYUU -FM 316
281 KARL -AM 249 KSOL-FM 313
255 KFOG-FM 238 KSFO-AM 279
253 RSOL-FM 237 KFOG-FM 246
253 RIO I -FM 227 KDIA-AM 242
240 RABL-FM 218 KSFX-FM 238
233 KSFO-AM 214 KI0I-FM 237

PA -F, 6-10am

1 EGO -AM
2 KCBS-AM
3 RFRC-AM
4 KSFO-AM
5 KABL-AM
6 RN BR-AM

KSOL -FM
8 RIOI -FM
9 RD IA -AM

10 KSFX-FM

EGO -AM
KCBS-AM
KFRC -AM
KSF 0 -AM
KNBR-AM
RABL-AM
KNEW -AM
ROI T -FM
KSFX -FM
KSOL-FM

KGO -AM
KCB S -AM
KFRC -AM
KSF 0 -AM
KNBR-AM
KNEW -AM
KABL-AM
KOIT-FM
KSOL-FM
KIOI-FM

EGO -AM KGO -AM
KCBS-AM KCBS-AM
KFRC -AM KFRC -AM
KNBR-AM KSFO-AM
KSFO-AM KYUU -FM
KAB L -AM RN BR -AM
KLOK-AM KSOL-FM
KNEW -AM KDIA-AM
1CYUU -FM KNEW -AM
KIOI -FM RAB L -FM

61-F, 3-7pm
1 KFRC-AM
2 KCBS-AM
3 KGO -AM
4 KSOL-FM
5 KABL-AM
6 KIOI -FM
7 KFOG -FM
8 KSFX-FM
9 ROIT-FM

10 KDIA-AM

KFR C -AM
KGO -AM
KSOL-FM
KCBS-AM
REPS -FM
ROI T -FM
K I0 I -FM
KABL-AM
KNB R -AM
KFOG-FM

KNBR -AM
EGO -AM
KFRC -AM
KFOG-FM
KIOI -FM
KABL-AM
KSOL -FM
ROBS -AM
ROI T -FM
KS FR -FM

EGO -AM
KFRC -AM
ENS R -AM
KFOG-FM
KCBS-AM
ROI T -FM
KSFX-FM
KAB L -AM
RIO I -FM
KNEW -AM

KGO -AM
KFRC -AM
ROBS -AM
KSOL-FM
KYUU -FM
RDI A -AM
KSFX-FM
KABL-AM
KFOG-FM
KAB L -FM

staff changes just before the sweep began. It will bear watching to see how th
Top 40 leader in San Francisco holds up in future sweeps.

NBC's KYUU seems to have hit its stride, rising to the fourth spot among E

stations in the market. The P/A format is appealing to more adults, as shown t
an almost 70% improvement garnered by KYUU among 25-54 adults in th
book. In the summer book KYUU did no outside advertising, but in the fall th
station placed ads on TV (80% of the budget) and made some use of billboarc
and magazines. KYUU ranks tops among 18-34 adults in this book.

Black stations KSOL and KDIA both achieved better numbers this sweet
KSOL ranks behind KYUU and is second among 18-34 adults, while both KSC
and KDIA scored improvements among teen audiences. Dancemusic KSFX r(
mains one of the top 18-34 entries, and also improved its standing with teer
in this book.

Several other stations had notable negative movements. Country KNE\
lost across all adult demos, with the most serious losses in the male audience(
P/A KNBR lost a big chunk thanks to no Giants baseball to run during the survey
and KMEL slipped but is still the number one AOR in the metro. KMEL's 18-3
share dropped almost 25%.

Finally, P/A KSFO had a good book. Sports may have played a part here, a
the station carries Stanford and 49ers football.

(Note: KIBE and KDFC-FM are simulcast during the daytime broadcast hour
of KIBE; KKHI-AM-FM are totally simulcast.)

Teens
U.S. 6am-Midnight
POP(00): 5013

OIN '78 JIF '79 AIM '79 JIA '79 OIN '79

1 KFR C -AM
2 RSOL -FM
3 RYA -AM

KFRC -AM
KSOL-FM
KS FR -FM

KFRC -AM
KSOL-FM
RDI A -AM

KFRC -AM
KSOL-FM
KOME-FM

KFRC -AM
K SOL-FM
RDI A -AM

PA -F, 8-10am
1 KFRC-AM
2 KSOL-FM
3 RYA -AM
61-F, 3-7pm
1 KFR C -AM

2 KSOL -FM
3 KYA -AM
Adults 18-34

14-s, gam -Midnight

POP(00): 16509
0/N '78

I KFR C -AM
2 RIOI -FM
3 KSFX-FM
4 KSOL-FM
5 KSAN-FM
6 1CMEL -FM
7 ETA -FM
8 ETA -AM
9 ID IA -AM

10 KEZR-FM

KFRC -AM
RSOL -FM
ELI V -AM

KFRC -AM
KSOL -FM
KSFX -FM

JIF '79

KFRC -AM
KSFX -FM
KSOL-FM
K IOI -FM
ESA N -FM
ICMEL-FM
ETA -FM
KTUU-FM
RDI A -AM
KNBR-AM

KFRC -AM KFRC -AM
KSOL-FM KSOL-FM
ETA -AM RDI A -AM

KSOL-FM KFRC -AM
KFRC -AM KSOL-FM
KSFX-FM RDI A -AM

AIM '79

ICFR C -AM
RIOT -FM
ICTUU-FM
KNBR-AM
ETA -FM
DIEL-FM
RSOL-FM
KSFX-FM
KRA N -FM
ROME -FM

KFRC -AM
K SOL-FM
RDI A -AM

KFRC -AM
KSOL-FM
KDIA-AM

JIA '79 OIN '79

KFRC -AM
KIOI -FM
KYUU-FM
KSFX -FM
K SAN -FM
RN BR -AM
KMEL-FM
KSOL-FM
ETA -AM
KEZ R -FM

810am
1 KFR C -AM
2 RIOT -FM
3 KSFX-FM
4 KSOL-FM
5 KSAN -FM
6 KNBR-AM

KLOR-AM
8 KDIA-AM
9 KYA -AM

10 KCBS-AM
PA -F, 3-7pm

1 RFRC-AM
2 ICI OI -FM
3 KSFX-FM
4 KSOL -FM
5 KSAN -FM
6 KMEL -FM
7 RYA -FM
8 RYA -AM
9 KARA-FM

10 RD IA -AM

KFRC -AM
KSFX-FM
KNBR-AM
KGO -AM
RIO I -FM
KSA N -FM
KSOL-FM
KMEL-FM
EDI A -AM
KCBS-AM

KFRC-AM
KNBE-AM
RIO I -FM
KSOL-FM
KDIA-AM
ETA -FM
EGO -AM
KYUU-FM
KMEL-FM
KSFX -FM

KTUU-Fh
KI0 / -FM
KSOL-FM
KFRC -AM
ISFX-FM
ED/ A -AM
KMEL-FM
ROME -FM
KSAN-FM
ETA -FM

KFRC -AM MU -PM
ICTUU-FM KFRC -AM
KNBR-AM KIOI -FM
ICIOI -FM KSFX-FM
KGO -AM 1CNBR-AM
IRAN -FM KSOL-FM
KLO K -AM KCBS-AM
ETA -AM KDIA-AM
KMEL-FM KLO K -AM
RSFX-FM KGO -AM

KFRC -AM KFRC -AM KSFX -FM
RIO/ -FM KIOI -FM KFRC -AM
KSOL-FM KSA N -FM KIOI -FM
KSFX-FM ICTUU -FM KSA N -FM
KMEL-FM KNBR-AM KNBR-AM
RSA N -FM X SFX-FM ICTUU-FM
ETA -FM ETA -FM KMEL-PM
KNBR-AM KSOL-FM REZR-FM
KYUU-FM ROME -FM KSOL-FM
KOME-FM MEL-FM RYA -FM

Adults 25-54
M -S, 6am-Midnighl

POP(00): 21248
0(N '78 JIF '79 AIM '79 JIA '79

KTUU -FM
RIO I -FM
KFRC -AM
KSFX -FM
KSOL -FM
KD I A -AM
KEEL -FM
ROME -FM
KSAN-FM
KYA -FM

0)N '79

1 EGO -AM
2 KFR C -AM
3 KCBS-AM
4 RAH L -AM
5 KSFO-AM
6 KI0/ -FM
7 KNBR -AM
8 KFOG -FM
9 KSFX-FM

10 KNEW -AM

PA -F. 6-10a m

1 RGO -AM
2 KFRC-AM
3 KCBS-AM
4 KM -AM
5 KNBR -AM
6 KABL-AM
7 KI OI -FM
8 KNEW -AM
9 ED IA -AM

10 KLOK-AM

EGO -AM KGO -AM EGO -AM
KSFO-AM 1CNBR-AM ICNBR-AM
KFRC -AM KSFO-AM KSFO-AM
KCBS-AM KFRC -AM KFRC-AM
KOIT-FM KOIT-FM KI0 I -FM
KNBR-AM ROBS -AM KNEW -AM
KNEW -AM RIO I -FM KCBS-AM
KSFX-FM RFOG-FM KFOG-FM
KFOG-FM KNEW -AM KOIT-FM
RIO I -FM KLOK-AM KAB L -FM

KG0 -AM EGO -AM EGO -AM
KCBS-AM KCBS-AM KSFO-AM
ICSF 0 -AM KSFO-AM KNBR-AM
1CNBR-AM KNBR-AM 1CCBS-AM

RFRC -AM KFRC -AM KFRC -AM
KNEW -AM KNEW -AM KLO K -AM

ROI T -FM ROI T -FM KNEW -AM

KABL-AM KLOIC-AM RIOT -FM
ICLOR-AM RIO' -FM RABL-API
K 10 I -FM RDI A -AM KOI T -FM

EGO -AM
RCBS-AM
KYUU -FM
K SF 0 -AM
KOIT-FM
KFOG-FM
KFRC -AM
KNBR-AM
RIO I -FM
KNE W -AM

EGO -AM
KCBS-AM
REPO -AM
KNBR-AM
KFRC -AM
KYUU-FM
KNEW -AM
KABL-FM
KOI T -FM
KIOI -FM

Continued on Page 134



6104)KFRC
THE OVERWHELMING CHOICE OF
ADULTS THROUGHOUT THE DAY
C4 -BOOK AVERAGE)

Arbitron Total Area Average Quarter -Hour
Oct/Nov1978-Apr/May1979 and Oct/Nov1979

TOP RANKING STATION BY DAY-PART

MON-SUN
6AM-MID

MON-FRI
6-10AM

MON-FRI
10AM-3PM

MON-FRI
3-7PM

MEN KFRC KFRC KFRC KFRC

ci
co

WOMEN KFRC KFRC KFRC KFRC

- ADULTS KFRC KFRC KFRC KFRC

,I -
co

1

a)

MEN KFRC j KFRC KFRC KFRC

WOMEN KFRC KFRC KFRC KFRC

ADULTS KFRC KFRC KFRC KFRC

a)
,I-

1

co

'-

MEN KFRC KFRC KFRC KFRC

WOMEN KFRC KFRC KFRC KFRC

ADULTS KFRC KFRC KFRC KFRC

MEN KFRC KFRC KGO KSAN
,I -

c?
LO

WOMEN KFRC KFRC KFRC KFRC
CV

ADULTS KFRC KFRC KFRC KFRC

Audience estimates from Oct/Nov 1978, Jan1979, Apr, May 1979
and Oct/Nov 1979 Arbitron, subject to qualifications available on request.

An RKO Radio Station/Represented Nationally by RKO Radio Sales
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 San Francisco
C)
r --
a)

M -F, 3-7pm
1 KFRC-AM RGO -AM KNBR-AM EGO -AM KGO -AM

OC 2 RABL-AM RFRC-AM KGO -AM KNBR-AM ECBS-AM
C) 3 RGO -AM KCBS-AM RFRC-AM KFRC-AM KYOU-FM
a_ 4 KCBS -AM KNER-AM ROI T -FM KNEW -AM KOIT- FMW
CC 5 RIOI-FM RSFO-AM KIOI-FM KFOG-PM KNEW -AM

cn 6 REBA -AM RIO I -F M KS F O -AM KI0 I -FM KFRC -AM

(.7 7 KNEW -AM RFOG-FM EFOG-FM KSF 0 -AM KNBR-AM
Z 8 KABL-FM ICSFX -FM KARL -AM KABL-AM KARL -FM
1:- 9 ELOK-AM KOIT -FM KCBS-AM K OI T -FM KFOG-FM
< 10 KDFC-FM KNEW -AM KNEW -AM KCBS-AM K SF O -AM
CC

CC
cdIi

Total 12+
M -S, Gam -Midnight
POP ( 00 ): 43104

OIN '78

Continued from Page 132

Cume Persons Trends/Rankings

JIF '79 AIM '79 JIA '79 OIN '79

1

2

3

4

5

6

7

8

9

10

KFRC -AM
EGO -AM
KCBS -AM
KSF 0 -AM
RYA -AM
RIO' -FM
KABL -AM
KSF X -FM
ICFOG -FM
KNBR-AM

9650
7946
7593
5377
4859
484 9
4655
4409
3624
3597

ICFR C -AM
EGO -AM
1CCB S -AM
KSFX -FM
KSF 0 -AM
KNEE -AM
KABL-AM
KI0 I -FM
ETA -AM
1COIT-FM

9013
8014
71 76
4864
4760
4631
4498
439 3
4382
3772

KFRC -AM
EGO -AM
KNEE -AM
KCBS-AM
!CIO I -FM
KABL-AM
KSFX-FM
KSF 0 -AM
KFOG-FM
ETA -AM

8185 EGO -AM
7690 [(FRC -AM
7085 KNEE -AM
671 7 ICCBS -AM
4753 EMI -FM
4533 KABL-AM
4080 KSF O -AM
4047 KYA -AM
4032 KSFX -FM
3955 RY1111-FM

8090
7773
7041
6415
459 3
4537
4300
4083
38 72
3705

EGO -AM
KFRC -AM
KCBS-AM
KSF 0 -AM
KY UU -FM
KI0I-F/4
KSFX-FM
KNER-AM
KFOG-FM
RAIL -AM

8846
7863
7843
5458
5234
491 7
4402
4325
3918
3812

31-F, 8-108m

1 KFRC-AM
2 KCBS -AM
3 EGO -AM
4 KSFO-AM
5 Kb OI -FM
6 KABL-AM
7 ETA -AM
8 KSFX-FM
9 KNEE -AM

10 RD IA-AM
M -F, 3-7pm
1 1CFR C -AM

2 KCBS -AM
3 EGO -AM
4 KI OI -FM
5 RAS L -AM
6 ETA -AM
7 K SF X -FM
8 KSOL -FM
9 KFOG -FM

10 KNBR -AM

Teens
u -s, 8am-Midnight
POP(00): 5013

0/31'78

EGO -AM
KFRC -AM
1CCBS -AM
KNEE -AM
KSFO-AM
KABL -AM
ICS FX -F M

KSOL -FM
RIO I -FM
KNEW -AM

KFRC -AM
EGO -AM
KCB S -AM
KS FE -FM
KNEE -AM
KABL-AM
KSOL -FM
K 10 I -FM
RYA -AM
KOI T -FM

JIF '79

RGO -AM
KCBS-AM
1CFRC -AM
ICABL-AM
KNEE -AM
KSF 0 -AM
RIOI-FM
KSOL-FM
ETA -AM
KFOG-FM

KFRC -AM
KNEE -AM
EGO -AM
RCB S -AM
KIOI -FM
KABL-AM
KSFX -FM
KFOG-FM
KSOL -FM
KTUU-FM

ANA '79

KGO -AM
ICCB S -AM
ICFRC -AM
KNEE -AM
KABL-AM
KSF 0 -AM
KIOI -FM
KLO K -AM
RYA -AM
1CNE W -AM

KFRC -AM
EGO -AM
KNER-AM
KCBS-AM
EARL -AM
KS? X -FM
KYA -AM
KSOL -FM
KI0 I -FM
ENE W -AM

JIA '79

KCBS-AM
RGO -AM
KFRC -AM
KYUU-FM
KSF O -AM
KNEE -AM
/CD/ A -AM
RIOI-FM
KSOL-FM
KSFX -FM

KFRC -AM
EGO -AM
KCBS-AM
KY1711-FM
K SOL-FM
EDI A -AM
1C/OI -FM
KSFX-FM
KNEE -AM
RAIL -AM

OIN '79

1 KFR C -AM
2 ETA -AM
3 K SOL -FM

1CFRC -AM

ETA -AM
ESOL-FM

KFRC -AM
ETA -AM
ICSOL -FM

KFRC -AM
RYA -AM
ESOL-FM

KFRC -AM
KSOL-FM
KSFX -FM

MI -F, 8-10am
1 KFR C -AM
2 ETA -AM
3 KSOL -FM
N -F, 3-7pm
1 KFRC -AM
2 ETA -AM
3 KSOL -FM

ICFRC -AM
KSOL-FM
KS FE -FM

[(FRC -AM
K SOL-FM
[(SPX -FM

KFRC -AM
KSOL-FM
RYA -AM

KFRC -AM
KSOL-FM
KYA -AM

KFRC -AM
KSOL -FM
ELI V -AM

KFRC -AM
K SOL -FM
RYA -AM

ICFRC -AM
K SOL -FM
RD/ A -AM

KFRC -AM
KSOL -FM
KDI A -AM

Adults 18-34
81-5, sain-MldnIent
POP(00): 16509

OM '79 JIF '79 AIM '79 JIA '79 OIN '79

1 KFR C -AM
2 KSFX-FM
3 ICI OI -FM
4 KYA -AM
5 ICMEL -FM
6 ETA -FM
7 KSOL -FM
8 KSAN-FM
9 RD IA-AM

10 KLOK-AM

KFRC -AM
K SFX -FM
EIO I -FM
RYA -AM
KNEL-FM
ETA -FM
KNBR-AM
KSOL-FM
RSA N -PM
KLOK-AM

KFRC -AM
RIO / -FM
KNEE -AM
ETA -FM
K SFX -FM
RYI711-FM
ETA -AM
EMEL-FM
ESAN-FM
KSOL-FM

KFRC -AM
/ -FM

KNEE -AM
K SFR -FM
KYA -AM
KYUU-FM
KSOL -FM
ESA N -FM
KMEL-FM
ICLO K -AM

KFRC -AM
KYUU-FM
EIO I -FM
KSFX-FM
RYA -AM
RYA -FM
KSOL-FM
KMEL-FM
EGO -AM
ED I A -AM

IN -F, 8-10am
1 KFR C -AM
2 KSF X -FM
3 ICI OI -FM
4 ETA -AM
5 KSOL -FM
6 1CL OK -AM
7 KSAN-FM
8 KNEE -AM
9 RD /A -AM

10 KMEL -FM

ICFRC -AM KFRC -AM KFRC -AM KFRC -AM

KSFX -FM K 10 I -FM K IOI -FM KYUU-FM
RIO I -FM RYA -FM KNBR-AM RIOI -FM
KNEE -AM ICTUU-FM RYA -AM KSFX-FM
KMEL-FM RGO -AM KYOU-FM KDI A -AM

ETA -AM KNEE -AM KGO -AM RSOL-FM
KSOL-PM RYA -AM KLOK-AM RYA -AM
KCBS-AM KSFX -FM KSF X -FM KCBS-AM
RGO -AM KMEL-FM RSA N -FM 1CLO K -AM

KSAN-FM KSOL-FM KMEL-FM KNEE -AM

M -F, 3-7pm

1 RFRC-AM KFRC-AM RFRC-AM KFRC-AM KFRC-AM
2 KIOI-FM KSFX-FM RIOI-FM KSFX-FM KYOU-FM
3 KSFX-FM RIOI-FM KNI1R-AM KYA -AM RIOI-FM
4 RYA -AM KMEL-FM RY1111-FM KNER-AM RSFX-FM
5 KMEL-FM ETA -FM KSFX-FM KI0I-FM RYA -AM
6 RYA -FM RYA -AM RYA -FM KSAN-FM RDIA-AM
7 KSOL-FM KSOL-FM KMEL-FM KSOL-FM KSOL-FM
8 RSAN-FM KN15R-AM RYA -AM KYUU-FM RMEL-FM
9 RDIA-AM KSAN-FM KSAN-FM RMEL-FM KNER-AM

10 KLOR-AM RLOK-AM KLOR-AM KYA -FM RYA -FM

Adults 25-54
81-3, esm-Midnight
POP (00 ): 21248

OIN '78 JIF '79 AN '79 JIA '79 OIN '79

1

2

3

4

5

6
7

8
9

10

IC FR C -AM

RGO -AM
KCBS -AM
KSFO-AM
RIOI -FM
KAHL -AM
KNEE -AM
KSFX-FM
KNEW -AM
EL OR -AM

ICFRC -AM
KCBS-AM
RGO -AM
KSF 0 -AM
KNEE -AM
RIO I -FM
KAB L -AM
K SPX -FM
KOI T -FM
KNEW -AM

KNBR-AM
EGO -AM
KCBS -AM
RFRC -AM
KSF 0 -AM
RIOI -FM
1CABL-AM
KO/ T -FM
KFOG-FM
KNEW -AM

EGO -AM
KNER-AM
'UPC -AM
KCB S -AM
KSF 0 -AM
KAHL-AM
EMI -FM
KNEW -AM
REIM -FM
KLO K -AM

KGO -AM
KCBS-AM
KSF 0 -AM
RFRC -AM
KYUU -FM
RN ER -AM
EIO I -FM
KFO G -PM
KNE W -AM

ROI I - FM
(1-10am

1 1CFR C -AM

2 EGO -AM
3 KCBS -AM
4 KNEE -AM
5 K SF 0 -AM
6 RIOT -FM
7 KNEW -AM
8 KABL -AM
9 KL OK -AM

10 K SF X -FM

EGO -AM EGO -AM EGO -AM KCBS-AM
KCBS-AM ICCBS-AM KCBS -AM EGO -AM
KFRC -AM ICFRC -AM KFRC -AM 1CFR C -AM

KNBR -AM KNEE -AM KNEE -AM KSF 0 -AM
KSFO-AM KSFO-AM KSF O -AM KNER-AM
KABL-AM 1CAB L -AM KNEW -AM KYOU-FM
KNEW -AM KNEW -AM KLOK-AM KNEW -AM

KOIT-FM KLOK-AM KIOI -FM EIOI -FM
ICLOR-AM K 10 I -FM KAB L -AM KLO IC -AM

E101 -FM KOIT-FM ETA -AM RAB L -AM

M -F, 3-7pm

1

2

3

4
5

6
7

8

9
10

KFRC-AM
KCBS -AM
EGO -AM
KI OI -FM
ICABL-AM
ENER-AM
KNEW -AM
KL OK -AM
K SF O -AM
KYA -AM

!UPC -AM KNER-AM KG0 -AM KCBS-AM
EGO -AM EGO -AM KNEE -AM KGO -AM
KCBS-AM KFRC -AM ICFRC -AM KNEE -AM
KNEE -AM KCB S -AM 1CCBS-AM KFRC -AM
KSFO-AM RIOI-FM 1CSF O -AM KYUU -FM
KSFX-FM EARL -AM KNEW -AM KNEW -AM
KABL-AM ICSF O -AM 1CABL-AM K SF O -AM
1CLOK-AM KNEW -AM RIO I -FM KOIT -FM
KNEW -AM KLOK-AM IMO IC -AM EIO I -FM
[(TOT -FM KOIT -FM KABL-FM KARL -PM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

YOU CAN
ORDER MORE

COPIES OF

only $12.50 each

SEE ORDER FORM
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San Jose
METRO RANK

OIN '79 Market Overview
Inside the San Francisco metro there is another sizable market, San Jose,

which from geographic necessity has many San Francisco stations among the top
ranks of its radio standings. However, several San Jose stations are able to fight
through the penetration of San Francisco signals to score well in their own metro.

The top San Jose station is AOR KOME. KOME has been moving up for
the last several books, and has finally become the premier San Jose radio sta-
tion. Key to the KOME advance in this book was doubling its teen audience
while being able to maintain its 18-34 share. To stay in the public eye, KOME
used TV, newspaper, and billboards. KOME has approximately 9% of the 18-34
audience, tops in the market.

The second San Jose station of note is Beautiful Music KBAY. Although the
station's 12+ share slipped from the last sweep, KBAY remains the favorite of
persons 35+ in San Jose. Since the station is programmed from within, it

strives to find friendly announcers and music that's warm and uptempo.
The third major San Jose station is P/A entry KLOK. KLOK was the top San

Jose station in the last book, but has slipped among adults 25-54 by almost
40%. KLOK has gone from first to third in popularity among San Jose stations
appealing to the 25-54 category.

(Note: KIBE and KDFC-FM are simulcast during the daytime broadcast
hours of KIBE.)

AveragePersons12i-ShensTrends
Monday -Sunday. 8am-Midnight

POP(00):
OM '78

10463
JIF '79 AIM '79 0/N '79

1 EGO -AM 7.9 EGO -AM 9.0 EGO -AM 7.4 KG0 -AM 01) 7.8
2 KSOL-FM 7.2 KBAY-TM 8.2 KLOK-AM 5.3 KOME-FM (A) 5.9
3 KBAY-FM 6.3 KOIT-FM 5.1 ROME -FM 5.2 KCBS-AM (N) 5.4
4 KCBS-AM 4.9 KLOK-AM 4.6 KBAY-FM 5.2 KBAY-FM MN) 4.9
5 KLOK-AM 4.7 KOME-FM 4.4 KNBR-AM 4.8 KIOI -FM (PA) 4.8
6 EFRC-AM 4.0 KCISS-AM 4.3 KEZR-FM 4.5 KLO K -AM MA) 4.6
7 KEZR-FM 4.0 KFRC -AM 3.8 KSJO-FM 4.0 KEZR-FM (A) 4.4
8 KL I V -AM 3.9 KL I V -AM 3.8 KOIT-FM 3.9 KARA -FM (PA14.0
9 ICIOI-FM 3.6 KEZR-FM 3.8 KFRC -AM 3.7 KSJO-FM (A) 3.7

10 KO IT -FM 3.5 KFOG-FM 3.3 KSOL-FM 3.6 KSOL-FM 3.7
11 KARA-FM 3.4 KARA-FM 3.2 KCBS-AM 3.5 KYUU-FM (A) 3.3
12 EARL -AM 3.1 KSJO-FM 3.2 ICI01-FM 3.5 KSFX -FM 91) 3.3
13 KFOC -FM 3.1 KSOL-FM 3.1 KLI V -AM 3.5 KFRC -AM IR) 3.2
14 ROME -FM 2.8 KEEN -AM 3.1 KARA -FM 3.2 KOIT -FM MA92.9
15 KSF X -FM 2.6 RIOT -FM 3.1 KEEN -AM 2.6 KSFO-AM IPA) 2.9
16 KXRX-AM 2.6 KSF X -FM 2.7 KFOG-FM 2.5 KEEN -AM (C) 2.9
17 KEEN -AM 2.6 KARL -AM 2.6 KSFO-AM 2.4 KLI V -AM (A) 2.8
18 KSJO-FM 2.4 KNEE -AM 2.0 KXR X -AM 2.0 K FOG -FM (KR 2.7
19 KNER-AM 1.7 1(11.111 -FM 1.9 KYUU-FM 2.0 K FAT -FM 10) 2.4
20 KSFO -AM 1.6 KFAT-FM 1.8 KSFX-FM 2.0 KN B R -AM MA) 2.0
21 ETA -AM 1.6 KSFO-AM 1.7 KFAT-FM 2.0 KXR X -AM (N) 1.7
22 KYA -FM 1.6 KYA -FM 1.7 EARL -AM 1.8 KAB L -AM MAI 1.5
23 KAHL-FM 1.5 KDFC -FM 1.5 KYA -AM 1.3 KNEW -AM (CI 1.5
24 KYUU-FM 1.4 KXRX-AM 1.4 RYA -FM 1.3 KNTA-AM (8) 1.4
25 K FAT -FM 1.2 KARL -FN 1.4 RABL-FM 1.3 KDFC -FM (CL) 1.3
26 RD IA -AM 1.2 KYA -AM 1.2 KRVE-FM 1.1 KPEN-FM (PA) 1.2
27 KDFC-FM 1.1 KENT -FM 1.1 KDFC -FM 1.1 KYA -AM (9) 1.1
28 KNTA-AM 1.0 KNEW -AM 1.1 KM PX -FM 1.0 RAE L -FM (999 0.9
29 KMEL-FM 0.9 KNTA-AM 1.1 KNTA-AM 1.0 ROI A -AM MI 0.9
30 REAR -FM 0.9 KAZ A -AM 0.9 KDI A -AM 0.9 KNEE -FM IBM 0.8
31 KNEW -AM 0.8 KNEE -FM 0.9 KIBE-AM 0.8 KYA -FM M) 0.7
32 KIBE-AM 0.8 K SAN -FN 0.7 KEEN -FM 0.8 KRVE-FM (PA) 0.7
33 KEEN -FM 0.8 KMEL-FM 0.7 RICHI-FM 0.8 KMEL-FM (A) 0.7
34 KMPX-FM 0.7 KEEN -FM 0.6 KSAN-FM 0.7 KAZ A -AM (8) 0.7
35 KSAN-FM 0.7 KIBE-AM 0.4 RAZA-AM 0.7 KSA N -FM (A) 0.6
36 KFAX-AM 0.6 KDON -FM 0.4 RIQI-AM 0.6 KBLX-FM 94/ 0.6
37 KJAZ-FM 0.6 KENT -AM 0.2 KNEW -AM 0.6 KIBE-AM 101.1 0.6
3E KKHI-FM 0.5 KMEL-FM 0.6 KEAR -FM (1) 0.6
39 KCBS-FM 0.4 KFAX-AM 0.6 RI OI-AM MA) 0.6
40 KIQI-AM 0.4 K EAR -FM 0.4 KFAX -AM (914 0.4
41 KKHI -AM 0.1 KCBS-FM 0.4 KKHI-FMICI4 0.3
42 KK HI -AM 0.1 KENT -AM (CL) 0.2

Total 12+
MS, fiam-Midnight

POP(00): 10463
OIN '78

Average Persons Trends/Rankings

JIF '79 AIM '79 0/91'79
1 KGO -AM 127
2 KSOL-FM 115
3 KBAY-FM 101
4 KCBS-AM 79
5 KLOK-AM 76
6 KFRC-AM 64
7 KEZR-FM 64
8 KL I V -AM 62
9 RIOT -FM 58

10 KO IT -FM 57

KGO -AM 145 KGO -AM 117 EGO -AM 128
KBAY-FM 133 KLOK-AM 84 ROME -FM 97
KOIT-FM 83 KOME-FM 82 KCBS-AM 88
KLOK-AM 74 KBAY-FM 82 KBAY-FM 80
ROME -FM 71 KNBR-AM 75 KI0I-FM 78
KCBS-AM 69 KEZR-FM 71 KLOK-AM 76
KFRC -All 61 KSJO-FM 63 KEZR-FM 72
ELI V -AM 61 KOIT-FM 61 KARA-FM 66
KEZR-FM 61 KFRC-API 58 KSJO-FM 60
KFOG-FM 54 KSOL-FM 56 KSOL-FM 60

PA -F, 8-10am

1 KCO -AM EGO -AM
2 KCBS-AM KBAY-PM
3 RSOL-FM KCBS-AM
4 KLOK-AM KLOK-AM
5 KFRC-AM KFRC -AM
6 KBAY-FM KOI T -FM
7 KXRX-AM KEEN -AM
8 KL I V -AM KABL-AM
9 KEEN -AM KLI V -AM

10 RI 0I -FM KNBR-AM

EGO -AM
KCBS-AM
KLO K -AM
KBAY-FM
KNBR -AM
KEZR-FM
KFRC -AM
KLI V -AM
KXR X -AM
KOME-FM

KGO -AM
KC ES -AM
KLO K -AM
KBAY-FM
KOME-FM
KFRC -AM
RIO/ -FM
KEEN -AM
KARA -FM
KEZR-PM

1.1-F , 3-7pm

1 KSOL-FM
2 KBAY -FM
3 KGO -AM
4 KLOK-AM
5 KARA-FM
6 KFRC-AM
7 KCBS-AM
8 KEZ R -FM
9 KARL -AM

10 RIOT -FM

KBAY-FM
EGO -AM
ROME -FM
KLO K -AM
KOI T -FM
RFR C -AM
KEZR-FM
KFOG-FM
KLI V -AM
KCBS-AM

KLOK-AM
KOME-FM
EGO -AM
KNER-AM
KEZR-FM
KS JO -FM
KBAY-FM

V -AM
KSOL-FM
RIOT -FM

KOME-FM
KEZR-FM
KLO K -AM
KBAY-FM
KGO -AM
RC ES -AM
RIOT -FM
KSOL-FM
KS JO -FM
KARA -FM

Teens
M -S, Gam -Midnight
POP (00 ): 1368

OIN '78 JIF '79 AIM '79 OIN '79

1 KSOL -FM ELI V -AM KLI V -AM ROME -FM
2 KL I V -AM KFRC -AM KSOL-FM KSOL-FM
3 KFRC-AM KSOL -FM KFRC -AM ELI V -AM
PA-F,11-10am

1 KSOL-FM ELI V -AM ELI V -AM KFRC -AM
2 KL I V -AM KFRC -AM KFRC -AM KOME-FM
3 KFRC-AM ESJO-FM KSOL-FM KSOL-FM

91-F, 3-7pm

1 KSOL-FM ELI V -AM KLI V -AM KSOL-FM
2 KL IV -AM KFRC -AM KSOL-FM ROME -FM
3 KFRC-AM RSOL-FM KSFX-FM KSJO-FM

Adults 18-34

MS, 6.m -Midnight

POP(00): 4391
OIN '78 JIF '79 AIM '79 0/N '79

1 KEZR-FM KOME-FM KEZR-FM ROME -FM
2 ESOL-FM KEZR-FM ROME -FM XI° I -FM
3 ICI 0I -FM KLOK-AM RSJO-FM KEZR-FM
4 KARA-FM KI0I-1/M KLOK-AM KLOK-AM
5 ROME -FM KARA -FM KARA -FM KARA-FM
6 KSF X -FM KSJO-FM KIOI-FM ICSJO-FM
7 KLOK-AM KBAY-FM KFRC -AM KSF X -FM
8 KS JO -FM ICSFX-FM KSOL-FM KYUU -FM
9 KL IV -AM KFRC -AM KNBR-AM KFAT-FM

10 KFRC-AM EGO -AM ITUU-FM KFRC -AM

PA -F, 6-10am
1 RSOL-FM KLOK-AM KEZR-FM KLOIC-AM
2 KI0I-FM KEZR-FM KLOK-AM ROME -FM
3 KL OK -AM EGO -AM KOME-FM KI0I-FM
4 KEZR-FM KFRC -AM KARA -FM KEZR-FM
5 KARA-FM KOME-FM KSJO-FM KARA-FM
6 KFRC-AM KARA-FM KFRC -AM KSFX-FM
7 KOME-FM KI0I-FM EGO -AM KYUU -FM
8 KL IV -AM KBAY-FM KI0I-FM KFRC -AM
9 KSF X -FM KEEN -AM KSOL-FM KSJO-FM

10 EGO -AM KSJO-FM KNBR-AM KNER-AN

PA -F, 3-7pm

1 KARA-FM KOME-FM )(KZ R -FM KOME-FM
2 KEZR-FM KEZR-FM KOMF-FM KEZR-FM
3 KI0I-FM KLOK-AM KSJO-FM KI0I-FM
4 KSOL -FM RIOI-FM KLOK-AM KLOK-AM
S KOME-FM KSJO-FM KIOI -I'm KARA-FM
6 KLOK-AM KARA-FM KARA -FM KSJO-FM
7 KSF X -FM KSF X -FM KFRC -AM KTUU-FM
8 KFRC-AM KBAY-FM KNOR-AM ESFX-FM
9 KS JO -FM KFRC -AM KYUU-FM KFAT-FM

10 ETA -FM KSOL-FM KFAT-FM KSOL-FM

Adults 25-54
si-s,6am-Midnight
POP (00 ): 5501

0/N '78 JIF '79 A)M '79 01N'79

I KBAY-FM KBAY-FM ICLOIC-AM ICGO -AM
2 KL OK -AM KGO -AM KBAY-FM KARA -FM
3 EGO -AM KLOK-AM EGO -AM KBAY-FM
4 KO IT -FM KOI T -FM KNBR-AM KLOK-AM
5 KEZR-FM KEEN -AM KOI T -FM KEZR-FM
6 KSOL -FM KEZR-FM KCBS-AM KCBS-AM
7 KEEN -AM KCBS-AM KARA -FM KOIT-FM
8 ICIOI -FM KI0 I -FM KIOI -FM KOME-FM
9 KCBS-AM KARA-FM KEZR-FM KFAT-FM

10 KFRC-AM KSFX -FM KEEN -AM KSFO-AM

PA -F, 8-10am

1 KLOK-AM
2 ((CO -AM
3 KCBS-AM
4 KEEN -AM
5 KFRC-AM
6 KNBR-AM
7 KBAY-FM
8 KXR X -AM
9 KO IT -FM

10 KARA-FM

KCO -AM
KRA Y -FM
KLO K -AM
KCBS-AM
KEEN -AM
KNER -AM
KXR X -AM
KFRC -AM
KARA-FM
KARL -AM

KGO -AM
IMO K -AM
KCBS-AM
KNBR -AM
KBAY-FM
KNEE -AM
ROIT-FM
KEEN -AM
KS F 0 -AM
'CARA -FM

EGO -AM
KCBS-AN
KLO K -AM
KEAY -FM
KSF 0 -AM
KNISR-AM
KOIT-FM
KARA-FM
KEZR-FM
KEEN -AM

PA -F, 3-7pm

1 KBAY-FM KBAY-FM
2 KLOK-AM KLOK-AM
3 KARL -AM EGO -AM
4 KGO -AM KEEN -AM
5 KEZR-FM KEZR-FM
6 KARA-FM KCBS-AM
7 KSOL-FM KSFX-FM
8 KFRC-AM KOIT-FM
9 KEEN -AM KIOI-FM

10 KCBS-AM KNBR-AM

KLO K -AM
KNBR -AM
KOI T -FM
KGO -AM
KBAY-FM
ICARA -FM
ES JO -FM
KCBS-AM
KEEN -AM
RIO I -FM

KGO -AM
KRA Y -FM
KARA-FM
KOIT-FM
KCBS-AM
KEZR-FM
KLO K -AM
KOME-FM
KF AT -FM
ICIO I -FM
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San Jose Continued

Total 12+
MS,IMm4MdMgM
FOP(00): 10463

OM '78

Cume Persons Trends/Rankings

JIF '79 AIM '79 0/N '79

I KFRC-AM 1759 (GO -AM 1728 (CO -AM 1699 (CO -AM 1783
2 KG0 -All 1627 KFRC-AM 1727 KLOK-AM 1592 KLOK-AM 1556
3 KCBS-AM 1592 KBAY-FM 1661 KNBR-AM 1464 KOME-FM 1542
4 KBAY-FM 1530 KLOK-AM 1655 KFRC-AM 1397 KCBS-AM 1516
5 KLIV-AM 1488 KLIV-AM 1592 KLIV-AM 1363 KLIV-AM 1424
6 KLOK-AM 1403 KCBS-AM 1391 KOME-FM 1352 KFRC-AM 1328
7 K/01 -FM 1169 KOME-FM 1328 KCBS-AM 1306 KBAY-FM 1183
8 KSOL-FM 1065 KI0I-FM 1067 KBAY-FM 1217 KI0I-FM 1180
9 KOME-FM 977 KARA-FM 1044 KI0I-FM 1137 KSJO-FM 1167
10 KSFO-AM 966 KOIT-FM 1010 KOIT-FM 999 KARA-FM 1137
11+,610am

I KCBS-AM (GO -AM (GO -AM KGO -AM
2 (GO -AM KBAY-FM KCBS-AM KCBS-AM
3 KFRC-AM KLOK-AM KLOK-AM KLOK-AM
4 KLOK-AM KFRC-AM KFRC-AM ROME -FM
5 KLIV-AM KCBS-AM KLIV-AM KFRC-AM
6 KBAY-FM KLIV-AM KBAY-FM KLIV-AM
7 KIOI-FM KOME-FM KOME-FM KEZR-FM
8 KSOL-FH KNBR-AM KEZR-FM KARA-FM
9 KXRX-AM KI0I-FM KNBR-AM KI0I-FM

10 KABL-AM KARA-FM KKRX-AM (BAY -FM

Mc,34pm
I KFRC-AM KLOK-AM KLOK-AM KGO -AM
2 KLOK-AM KGO -AM KOME-FM KLOK-AM
3 (GO -AM KBAY-FM KGO -AM KOME-FM
4 KLIV-AM KFRC-AM KNBR-AM KCBS-AM
5 KBAY-FM KLIV-AM KLIV-AM KLIV-AM
6 KCBS-AM KOME-FM KCBS-AM KSJO-FM
7 KI0I-FM KEZR-FM KFRC-AM KEZR-FM
B KSOL-FM KCBS-AM KEZR-FM KFRC-AM
9 KARA-FM KO/T-FM KI0I-FM KARA-FM
10 KEZR-FM KARA-FM KBAY-FM (YOU -FM

Teens
M -S, Sam -Midnight

PD P (00 ) : 1368
OffiP78 JIF '79 AIM'79 OM '79

1 KLIV-AM KLIV-AM KLIV-AM KLIV-AM
2 KFRC-AM KFRC-AM KFRC-AM KOME-FM
3 KLOK-AM KOME-FM KYA -AM KFRC-AM

P4W,8-10am
1 KLIV-AM
2 KFRC-AM
3 KSOL-FM

19+,14pm

1 KLIV-AM
2 KFRC-AM
3 KSOL-FM

KLIV-AM
KFRC-AM
KOME-FM

KLI V -AM
KFRC-AM
KOME-FM

KLIV-AM
KFRC-AM
KSOL-FM

KLIV-AM
KFRC-AM
ROME -FM

KLI V -AM

KOME-FM
KFRC -AM

KLI V -AM
ROME -FM
(S JO -FM

Adults 18-34
ws,sam4A4mem
POP(00): 4391

0M1'78 JIF '79 AIM '79 OIN'79

1 KFRC-AM
2 KI0I-PM
3 KLIV-AM
4 KSOL-FM
5 KLOK-AM
6 KEZR-FM
7 KARA-FM
B KOME-FM
9 RYA -AM

10 KSJO-FM

KOME-FM KOME-FM KOME-FM
KFRC-AM KLOK-AM KLOK-AM
( L0( -AM KEZR-FM KEZR-FM
KEZR-FM KFRC-AM KARA-FM
KI0I-FM KI0I-FM KI0I-FM
KARA-FM KSJO-FM KFRC-AM
KLIV-AM KARA-FM (SJO-FM
KEA -AM KLIV-AM KLIV-AM
(SJO-FM KNBR-AM KTUU-FM
(SFX-FM KYA -AM KSFX-FM

M*0540am
1 KFRC-AM
2 KI0I-FM
3 KLOK-AM
4 KSFX-FM
3 KLIV-AM
6 KEZR-FM
7 KSOL-FM
B KARA-FM
9 KTA -AM
10 KOME-FM

Mf, 3-7pm

1 KI0I-FM
2 KEZR-FM
3 KFRC-AM
4 KARA-FM
S KLOK-AM
6 KSOL-FM
7 KLIV-AM
8 KOME-FM
9 KSFX-FM

ID KYA -FM

( LO( -AM
K FRC-AM
(OMB -FM
(LI V -AM

KEZR-FM
K I0I-FM
(GO -AM
KARA-FM
KEA -AM
RS JO -FM

KOME-FM
KLOK-AM
KEZR-FM
KFRC-AM
KIOI-FM
K ARA-FM
KLIV-AM
KS JO -FM

KSFX-FM
KBAY-FM

KLOK-AM KLOK-AM
KEZR-FM ROME -FM
KFRC-AM KEZR-FM
ROME -FM KI0I-FM
KSJO-FM KFRC-AM
(CO -AM KARA-FM
KARA-FM MO -FM
KI0/-FM KSJO-FM
KLIV-AM KLIV-AM
KCBS-AM (CO -AM

KOME-FM KOME-FM
KLOK-AM KEZR-FM
KEZR-FM KLOK-AM
KSJO-FM KARA-FM
KFRC-AM KSJO-FM
KI0I-FM KYUU-FM
KNBR-AM KI0I-FM
KARA-FM KFRC-AM
KYUU-FM KL/V-AM
KYA -AM KSFX-FM

Adults 25-54
M-S,64m4MdMgM

POP(00): 5501
OINIS JIF '79 AM '79 001'79

1 KBAY-FM
2 KCBS-AM
3 KLOK-AM
4 EGO -AM
5 (FRC-AM
6 KI0I-FM
7 KOIT-PM
8 KSFO-AM
9 RABL-AM
10 KXRX-AM
M-F,8-10sm

1 KCBS-AM
2 KLOK-AM
3 (BAY -FM
4 (GO -AM
5 MFRC-AM
6 KEEN -AM
7

8 XXRX-AM
9 MNBR-AM

10 MSFX-FM

KLOK-AM
(BAY -FM
KCBS-AM
KG0 -AM
KI0I-FM
KFRC-AM
KARA-FM
KOIT-FM
KEZR-FM
KNBR-AM

KLOK-AM
KBAY-FM
KCBS-AM
(CO -AM
KFRC-AM
KNBR-AM
KEEN -AM
KXRX-AM
KARA-FM
XAB L -AM

KLOK-AM
(GO -AM
KNBR-AM
KCBS-AM
KBAY-FM
KOI T -FM

KFRC-AM
KIOI-FM
KARA-FM
KOME-FM

KG0 -AM
KCBS-AM
KLOK-AM
KNBR-AM
KBAY-FM
KFRC-AM
KXRX-AM
KOIT-FM
KEZR-FM
KEEN -AM

(GO -AM
KLO K -AM

KCBS-AM
KARA-FM
KBAY-FM
KSFO-AM
KI0I-FM
KFOG-FM
KEZR-FM
KYUU-FM

(GO -AM
KLO K -AM
KCBS-AM
KARA-FM
KSFO-AM
KBAY-FM
KEZR-FM
KNBR-AM
KIOI-FM
KFRC-AM

NY.F,3-7pm

I KBAY-FM
2 KLOK-AM
3 KCBS-AM
4 KGO -AM
5 KI0I-FM
6 KFRC-AM
7 BEEN -AM
8 KABL-AM
9 KEZR-FM
10 KARA-FM

KLOK-AM
KBAY-FM
(GO -AM
KCBS-AM
KNBR-AM
KEZR-FM
KFRC-AM
KOIT-FM
KEEN -AM
KARA-FM

KLO K -AM

(GO -AM
KCBS-AM
KNBR-AM
KBAY-FM
KONE-FM
KOIT-FM
KEZR-FM
KARA-FM
KFRC-AM

(CO -AM
KLOK-AM
KCBS-AM
KARA-FM
KBAY-FM
KEZR-FM
KOIT-FM
KNBR-AM
KYUU-FM
KOME-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend

A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music. C -Country, CL -Classical, D-

Dancemusic, J -Jazz, PA -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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The traditional leaders in Seattle, KIRO and KOMO,

m
cc are the front-runners again, KIRO's News/Talk for-
 mat makes it the most popular 25-54 adult station,

just ahead of KOMO; but KOMO leads with adults
35-64, barely ahead of KIRO.

KIRO's FM station, KSEA, ranks third in the mar-
ket overall and third in most older -skewing adult
demos. The BM station is owned by Bonneville, and
uses Bonneville programming, with live announcers.
A multimedia ad campaign was used for the fall, in-
volving TV, newspaper, and billboards. The station
slipped a bit from its showing in the A/M '79 book.

KJR dropped in this report but still leads in its for-
mat. The Top 40 powerhouse (which like to call it-
self "Personality Contemporary") used newspaper
and billboards, but still lost almost 20% of its 18-34
share. For the second straight book there was some
teen erosion also. There were a number of on -air

Everett -Tacoma
METRO RANK

Fall Extended Measurement
0/N '79 Market Overview

Average Persons 12-f Share Trends
Monday -Sunday. Sam -Midnight

POP ( 00 ) : 1603 7

OM '78 AMC79 OMP79
1 KOMO-AM 10.9 KIRO-AM 11.2 KIRO-AMP910.2
2 KIRO-AM 10.3 KSEA-FM 7.5 KOMO-AMFM 9.8
3 KVI -AM 7.1 KJR -AM 7.1 KSEA-FMOW 6.2
4 KSEA-FM 7.1 KOMO-AM. 6.4 KJR -AM/) 6.0
5 KJR -AM 7.0 KVI -AM 5.7 KISW-FM1M 5.7
6 KING -AM 6.1 KZOK-FM 5.6 KYYX-FM181 4.9
7 KYYX-FM 3.9 KPLZ-FM 4.2 KZOK-FMMI 4.7
8 KEZX-FM 3.9 KMPS-FM 3.7 KVI -AMOW 4.4
9 KPLZ-FM 3.4 KYY X -FM 3.5 KEZX-FMOOM 4.3

10 KZOK-FM 3.3 KEZX-FM 3.4 KIXI-FMIPM 3.9
11 KISW-FM 3.2 KING -AM 3.3 KING-FMMW 3.2
12 KTAC-AM 2.6 KISW-FM 3.1 KING -AM/) 3.1
13 XZAM-FM 2.4 KTAC-AM 3.1 KPLZ-FMM) 3.1
14 KNBO-FM 2.4 KMPS-AM 2.A KZAM-FM(A) 3.1
15 KIXT-FM 2.3 KZAM-FM 2.8 KTAC-AM/) 2.9
16 KING -FM 2.3 KIXI-FM 2.6 61PS-FM(C) 2.5
17 KGDN-AM 1.9 KIXI-AM 2.1 KYAC-AM/D) 2.4
18 Kelo-FM 1.7 KNBO-FM 2.1 KBRD-FMMM12.1
19 KMPS-AM 1.6 KBRD-FM 2.1 KMPS-AWO 2.0
20 KAYO -AM 1.6 KGDN-AM 2.0 KIXI-AMMM 1.2
21 KMPS-FM 1.5 KYAC-AM 1.9 KWYZ-AMM) 1.2
22 KIXI-AM 1.3 KING -FM 1.9 KNBO-FM/) 1.2
23 KBRD-FM 1.3 KBIO-FM 1.7 KAYO-AMM) 1.1
24 KXA -AM 1.2 KAYO -AM 1.6 KCDN-AMIRM 1.1
25 KYAC-AM 1.1 IMO -AM 0.8 KZOK-AMW 1.1
26 KZOK-AM 0.9 YWYZ-AM 0.7 KBIO-FMK/ 1.0
27 KM0 -AM 0.7 KXA -AM 0.7 KLAY-FM(A) 0.6
28 KTNT-AM 0.5 KZOK-AM 0.6 KXA -AMOW 0.6
29 KLAV-FM 0.5 KLAY-FM 0.6 KRKO-AMOW 0.4
30 KWYZ-AM 0.5 KZAM-AM 0.5
31 KG° -AM 0.4 K TNT -AM 0.5
32 KZAM-AM 0.4 KGO -AM 0.3

Average Persons Trends/Rankings
Total 12+
M -S, 8arn-Midnight

POP( 00): 16037
OIN '78 A/M '79

1 KOMO-AM 245 KIRO-AM
2 KIRO-AM 233 KSEA-FM
3 KVI -AM 161 KJR -AM
4 KSEA-FM 161 KOMO-AM
5 KJR -AM 159 KVI -AM
6 KING -AM 138 KZOK-FM
7 KYYX-FM 89 KPLZ-FM
8 KEZX-FM 88 KMPS-FM
9 KPLZ-FM 77 KYYX-FM

10 KZOK-FM 75 KEZX-FM
M -F,8 -108m

1 KOMO-AM
2 KIRO-AM
3 KVI -AM
4 KJR -AM
5 KING -AM
6 KSEA-FM
7 KYYX-FM

KPLZ-FM
9 KEZX-FM

10 KISW-FM

KIRO-AM
KOMO-AM
KVI -AM
KJR -AM
KSEA-FM
KZOK-FM
KING -AM
KPLZ-FM
KMPS-FM
KZAM-FM

M-F,34pm

1 KIRO-AM
2 KOMO-AM
3 KJR -AM
4 KVI -AM
5 KING -AM
6 KSEA-FM
7 KZOK-FM

KYYX-FM
9 KEZX-FM

10 KPLZ-FM

KIRO-Am
KSFA-Fm
KJR -AM
KOMO-AM
KVI -AM
KZOK-FM
KPLZ-FM
KMPS-FM
K INC-AM
KEZX-FM

267
178
16A
152
135
133
99
89
P3

80

0/N'79

KIRO-AM 240
KOMO-AM 231
KSEA-FM 147
KJR -AM 141
KISW-FM 135
KYYX-FM 115
KZOK-FM 110
KVI -AM 103
KEZX-FM 101
KIXI-FM 92

KIRO-AM
KOMO-AM
KJR -AM
KVI -AM
YISW-FM
KSEA-FM
KIXI-FM
KYYX-FM
KZOK-FM
VTAC-AM

KTRO-AM
KOMO-AM
KJR -AM
KISW-FM
KYYX-FM
KSEA-FM
KZOK-FM
KEZX-FM
KVI -AM
KPLZ-FM

staff changes around the survey, so perhaps the
next 12 -week measurement will gauge the new line-
up in a more favorable light.

Three stations that recorded measurable gains in
this measurement are AOR's KISW and KYYX and
BM station KEZX. KISW almost doubled its 12+
share and increased its 18-34 share by almost
50%. KISW is second 18-34 to KZOK-FM. KYYX
improved well among persons 12+, but most im-
portantly saw its 18-34 share jump almost 50% too.
KYYX stands just behind KZOK and KISW among
18-34 adults.

KEZX skews older than the above stations, and
earned a 12+ share boost of 33%. Using FM100
syndicated programming, the station now finds itself
fourth among persons 35-64. One idea that may
have paid off for KEZX is an "office party" contest
which encouraged in -office listening. Black KYAC
scored a nice jump in overall share and in desired
female demos.

As this Ratings Report goes to press there is a
controversy not yet resolved involving stations KSEA
and KPLZ. Both use the rounded frequency slogan of
"101," and in 18 diaries this slogan came up without
any other identifiers to give a clue as to which station
was meant. Arbitron would normally call back the
diarykeepers to determine which of the stations the
person was listening to, but this was not done dur-
ing production of the Seattle estimates. Instead, all
of the listening in the 18 diaries was given entirely
to KSEA. Arbitron is attempting to determine which
station should have gotten credit in the 18 cases af-
ter the issue was brought to its attention in March.

Teens
M -S, Um -Midnight
POP(00): 1958

0M'78 AIM '79 0/N '79
1 KJR -AM
2 KING -AM
3 KPLZ-FM

KJR -AM
KPLZ-FM
KYYX-FM

KJR -AM
KISW-FM
KYYX-FM

M -F, 8-10am
1 KJR -AM
2 KING -AM
3 KTAC-AM

KJR -AM
KZOK-FM
KPLZ-FM

KJR -AM
KISW-FM
KYYX-FM

M*,3-7pm
1 KJR -AM
2 KING -AM
3 KZOK-FM

KJR -AM
KZOK-FM
KPLZ-FM

KISW-FM
KYYX-FM
KJR -AM

Adults 18-34

MS, Gam -Midnight
POP( 00): 6433

0/N '78 MA '79 OIN '79

1 KING -AM
2 KJR -AM
3 KYYX-FM
4 KVI -AM
5 KZAM-FM
6 KZOK-FM
7 KIRO-AM
8 KISW-FM
9 KPLZ-FM
10 KOMO-AM

KZOK-FM
KJR -AM
KIRO-AM
KZAM-FM
KING -AM
KISW-FM
KSEA-FM
KPLZ-FM
KYYX-FM
KTAC-AM

KZOK-FM
KISW-FM
KJR -AM
KYYX-FM
KIRO-AM
KZAM-FM
KIXI-FM
KPLZ-FM
KSEA-FM
KTAC-AM

Mf,8-10em
1 KING -AM
2 KVI -AM
3 KJR -AM
4 KIRO-AM
5 KYYX-FM
6 KOMO-AM
7 KZAM-FM
8 KPLZ-FM
9 KISW-FM

10 KZOK-FM

KJR -AM
K IRO -AM

KZOK-FM
KING -AM
KVI -AM
KZAM-FM
KISW-FM
KTAC-AM
KPLZ-FM
KSEA-FM

KIRO-AM
KJR -AM
KZOK-FM
KISW-FM
KVI -AM
KTAC-AM
KYYX-FM
KIXI-FM
KPLZ-FM
KZAM-FM

81-F,3-7pm
1 KING -AM
2 KJR -AM
3 KVI -AM
4 KZOK-FM
5 KTYX-FM
6 KZAM-FM
7 KISW-FM

KPLZ-FM
9 KIRO-AM

10 KTAC-AM

KZOK-FM
KJR -AM
KZAM-FM
KSEA-FM
K INC-AM
KISW-FM
KIRO-AM
KTAC-AM
KPLZ-FM
XVI -AM

KZ OK -FM
KISW-Fm
KJR -AM
KYYX-Fm
KZAM-FM
KIRO-AM
KPLZ-FM
KIXI-FM
KTAC-AM
KSEA-FM

Adults 25-54
M-S,WMAIdnight
POP(00): 7735

0/N'78 A/M '79 OIN '79

1 KOMO-AM
2 KVI -AM
3 KIRO-AM
4 KSEA-FM
5 KEZX-FM
6 KJR -AM
7 KING -AM
8 KING -FM
9 KIXI-FM

10 KZAM-FM

KIRO-AM
KSEA-FM
KVI -AM
KOMO-AM
KJR -AM
KMPS-FM
KEZX-FM
KMPS-AM
KZAM-FM
KZOK-FM

KIRO-AM
KOMO-AM
KSEA-FM
KVI -AM
KIXI-FM
KJR -AM
KEZX-FM
KMPS-FM
KING -FM
KZAM-FM

M-F.6-10am

1 KVI -AM KIRO-AM KIRO-AM
2 KOMO-AM KVI -AM KOMO-AM
3 KIRO-AM KOMO-AM KVI -AM
4 KSEA-FM KJR -AM KJR -AM
5 KJR -AM KSEA-FM KIXI-FM
6 KING -AM KMPS-FM KSEA-FM
7 KIXI-FM KING -AM KING -AM
8 KMPS-FM KZAM-FM KZAM-FM
9 KZAM-FM KMPS-AM KING -FM

10 KEZX-FM KPLZ-FM KMPS-FM
Mf,3.7pm

1 KVI -AM
2 KOMO-AM
3 KIRO-AM
4 KSEA-FM
5 KJR -AM
6 KEZX-FM
7 KING -AM
8 KING -FM
9 KZAM-FM
10 KIXI-FM

KIRO-AM
KSEA-FM
KVI -AM
KOMO-AM
KJR -AM
KMPS-AM
KMPS-FM
KPLZ-FM
KEZX-FM
KING -AM

KIRO-AM
KVI -AM
KOMO-AM
KSEA-FM
KJR -AM
KMPS-FM
KEZX-FM
KMPS-AM
KIXI-FM
KING -FM

Cume Persons Trends/Rankings
Total 12+
M -S, Sam -Midnight

POP( 00 ): 1603 7
OIN '78 AIM '79 OM '79

1 KOMO-AM
2 KIRO-AM
3 KJR -AM
4 KING -AM
5 KVI -AM
6 KSEA-FM
7 KZOK-FM
8 KPLZ-FM
9 KYYX-FM
10 KISW-FM

4079
3901
3539
3169
2544
2018
1789
1633
1565
1315

KTRO-AM
KJR -AM
KING -AM
KOMO-AM
XVI -AM
KZOK-FM
KPLZ-FM
KSEA-FM
KYYX-FM
KISW-FM

4556
3244
2644
2622
2526
1932
1902
1758
1556
1507

KIRO-AM
KOMO-AM
KJR -AM
KING -AM
KZOK-FM
KVI -AM
KSEA-FM
KT SW -FM
KYYX-FM
KTAC-AM

45F
38 L

330
24R
218
211

205
192
184

141
M -F,8 -1011m

1 KOMO-AM
2 KIRO-AM
3 KJR -AM
4 KING -AM
5 KVI -AM
6 KSEA-FM
7 KPLZ-FM
8 KYYX-FM
9 KZOK-FM
10 KISW-FM

K IRO -AM

KJR -AM
KOMO-AM
KVI -AM
KING -AM
KZOK-FM
KPLZ-FM
KSEA-FM
KYYX-FM
K TAG -AM

K IRO -AM
KOMO-AM
KJR -AM
KVI -AM
KING -AM
KISW-FM
KSEA-FM
KYYX-FM
KZOK-FM
KTAC-AM

M.F,3.7pm

I KJR -AM
2 KIRO-AM
3 KING -AM
4 KOMO-AM
5 KVI -AM
6 KSEA-FM
7 KYYX-FM
8 KZOK-FM
9 KPLZ-FM
10 KISW-FM

KIRO-AM
KJR -AM
KOMO-AM
KING -AM
KVI -AM
KZOK-FM
KSEA-FM
KPLZ-FM
KISW-FM
KYYX-FM.

K IRO -AM

KJR -AM
KOMO-AM
KING -AM.
KZOK-FM
KISW-FM
KYYX-FM
KSEA-FM
KVI -AM
KTAC-AM

Teens
PA -S, 8am-Midnight

POP( 00) : 1958

0/N '78 A/M '79 OIN '79

1 KJR -AM
2 KING -AM
3 KZOK-FM

KJR -AM
KPLZ-FM
YING-AM

KJR -AM
KISW-FM
KYYX-FM

M-F,8-10sm

1 KJR -AM
2 KING -AM
3 KZOK-FM

KJR -AM
KZOK-FM
KPLZ-FM

KJR -AM
KISW-FM
KYYX-FM

M -F, 3-7pm

1 KJR -AM
2 KING -AM
3 KYYX-FM

KJR -AM
KPLZ-FM
KYYX-FM

KJR -AM
KISW-FM
KYY X -FM

Adults 18-34

M-S,13amMidnight
POP(00): 6433

OM '78 A/M '79 OIN '79

1 KJR -AM
2 KING -AM
3 KZOK-FM
4 KIRO-AM
5 KYYX-FM
6 KOMO-AM
7 KPLZ-FM
8 KVI -AM
9 KISW-FM
10 KZAM-FM

KJR -AM
KING -AM
KIRO-AM
KZOK-FM
KISW-FM
KPLZ-FM
KVI -AM
KYYX-FM
KTAC-AM
KZAM-FM

KJR -AM
KIRO-AM
KZOK-FM
KING -AM
KISH-FM
KYYX-FM
KOMO-AM
KTAC-AM
KPLZ-FM
KZAM-FM

MF,6-10am

1 KJR -AM
2 KING -AM
3 KIRO-AM
4 KVI -AM
5 KYYX-FM
6 KOMO-AM
7 KPLZ-FM
8 KZOK-FM
9 KISW-FM

10 KZAM-FM

KJR -AM
KING -AM
KIRO-AM
KZOK-FM
KISW-FM
KZAM-FM
KTAC-AM
KVI -AM
KYYX-FM
KPLZ-FM

KJR -AM
KIRO-AM
KING -AM

KZOK-FM
KISW-FM
KYYX-FM
KTAC-AM
KVI -AM
KZAM-FM
KPLZ-FM

M+,3 -/pm

1 KING -AM
2 KJR -AM
3 KZOK-FM
4 KVI -AM
5 KPLZ-FM
6 KYYX-FM
7 KISW-FM
8 KIRO-AM
9 KTAC-AM
10 KZAM-FM

KJR -AM
KZOK-FM
KING -AM
KISW-FM
KIRO-AM
KYYX-FM
KTAC-AM
KPLZ-FM
KZAM-FM
KVI -AM

KJR -AM
KZOK-FM
KIRO-AM
KING -AM
KISW-FM
KYYX-FM
KTAC-AM
KZAM-FM
KIXI-FM
KPLZ-FM



Seattle -
Everett -Tacoma
Adults 25-54
M-S,11am4MdMgM

POP(00): 7735

0161.711 AIM '79

Continued

OIN '79

I KIRO-AM
2 KOMO-AM
3 KVI -AM
4 KJR -AM
5 KSEA-FM
6 KING -AM

7 KIXI-FM
 KEZX-FM
9 KING -FM
10 KYYX-FM

KIRO-AM
KVI -AM
KOMO-AM
KJR -All
KING -AM
KSEA-FM
KMPS-AM
KPLZ-FM
KING -FM
KZAM-FM

KIRO-AM
KOMO-AM
KVI -AM
KJR -AM
KSEA-FM
KING -AM

KIXI-FM
KING -FM
KEZX-FM
KMPS-AM

M+,610am
1 KIRO-AM
2 KVI -AM
3 KOMO-AM
4 KJR -AM
5 KSEA-FM
6 KING -AM
7 KIXI-FM
A KEZX-FM
9 KPLZ-FM
10 KYYX-FM

KIRO-AM
KVI -AM
KOMO-AM
KJR -AM
KING -AM
KSEA-FM
KZAM-FM
KMPS-AM
KMPS-FM
KTAC-AM

KIRO-AM
KOMO-AM
KVI -AM
KJR -AM
KSEA-FM
KING -AM
KIXI-FM
KMPS-AM
KING -FM
KEZX-FM

MF,3-7pm

1 KIRO-AM
2 KVI -AM
3 KOMO-AM
4 KING -AM
5 KJR -AM
6 KSEA-FM
7 KEZX-FM
8 KIXI-FM
9 KING -FM
In KAYO -AM

KIRO-AM
KVI -AM
KOMO-AM
KJR -AM
KSEA-FM
KING -AM
KMPS-AM
KMPS-FM
KPLZ-FM
KZAM-FM

KIRO-AM
KVI -AM
KOMO-AM
KJR -AM
KSEA-FM
KING -AM
KIXI-FM
KYYX-FM
KING -FM
KMPS-FM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, PA -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

St. Louis Continued from Page 126

Adults 25-54
M-8,0am-Midnight

POP(00): 9291

OMV78 AIM '79 OIN '79

1 KMOX-AM
2 KSD -AM
3 KX0K-AM
4 WIL -AM
5 WIL -FM
6 KMOX-FM
7 KSLQ-FM
8 KEZK-FM
9 WRTH-AM
10 KCFM-FM

KMOX-AM
KX0X-AM
KSD -AM
WIL -AM
KEZK-FM
WIL -FM
KM0X-FM
KSLQ-FM
WRTH-AM
KWK -AM

KM0X-AM
KXOK-AM
KEZK-FM
WIL -FM
KMOX-FM
KILO -FM
WIL -AM
KSD -AM
WWWK-FM
KKSS-FM

M+,8-10am

1 KMOX-AM
2 KID -AM
3 KXOK-AM
4 WIL -AM
5 KMOX-FM
6 WIL -FM
7 KSLQ-FM
8 KEZK-FM
9 WRTH-AM

10 KSHE-FM

KM OX -AM

KXOK-AM
KSD -AM
WIL -AM
WIL -FM
KSLO-FM
KMOX-FM
KEZK-FM
WRTH-AM
KWK -AM

KM0X-AM
KXO K -AM

WIL -FM
KEZK-FM
WIL -AM
KMOX-FM
KSD -AM
KSLO-FM
WWWK-FM
KSHE-FM

M -F, 3-7pm

1 KMOX-AM
2 KSD -AM
3 KXOK-AM
4 WIL -FM
5 WIL -AM
6 KNOX-FM
7 KEZK-FM
8 KSLQ-FM
9 WRTH-AM

10 KSHE-FM

KMOX-AM
KXOK-AM
KID -AM
WIL -FM
KSLQ-FM
WIL -AM
KEZK-FM
KWK -AM
WRTH-AM
KM0X-FM

KM OX -AM

KXOK-AM
WIL -FM
KEZK-FM
WWWK-FM
XMOX-FM
KSLO-FM
WIL -AM
KKSS-FM
KSD -AM

Format Legend

A-AOR, 88 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

San Diego Continued from Page 131
M.F,0-10am

I KCBQ-AM KMJC-AM KPRI-FM
2 KGB -FM KFM1I-AM KGB -FM
3 KFMB-FM KFMB-FM KIFM-FM
4 KMJC-AM KGB -AM XTRA-FM
5 KGB -AM KIFM-FM KCBQ-AM
6 KPII-FM KCBQ-AM KGB -AM
7 KIFM-FM XTRA-FM KFM1I-FM
8 KFMB-AM KGB -FM KMJC-AM
9 KBZT-FM KIRI-FM KBZT-FM
10 XII -AM KTXY-FM KFMB-AM

M-F,X-7Pm

1 KFMB-FM
2 KPRI-FM
3 KCBQ-AM
4 KGB -FM
5 KMJC-AM
6 KIFM-FM
7 KBZT-FM
8 KGB -AM
9 KFMB-AM
10 XTRA-FM

KFMB-AM
KPRI-FM
KFMB-FM
KGB -FM
KIFM-FM
XTRA-FM
KMJC-AM
KCBQ-AM
KGB -AM
KYXY-FM

KPRI-FM
KGB -FM
KFMB-FM
KIFM-FM
XTRA-FM
KBZT-FM
KGB -AM
KCBO-AM
KMJC-AM
KFMB-AM

Adults 25-54
M -S, Sam -Midnight

PDP(00): 6805
OIN '78 AIM '79 OIN '79

I KSDO-AM
2 KCBO-AM
3 KFMB-AM
4 KTRA-AM
5 KOGO-AM
6 KIFM-FM
7 KSON-AM
 KFMB-FM
 KGB -AM
10 KEZL-FM

KFMB-AM
XTRA-AM
KS DO -AM

KFMB-FM
KCIIQ-AM
KMJC-AM
KOGO-AM
KYXY-FM
KJQY-FM
KSON-AM

KS DO -AM

KFMB-AM
KCBQ-AM
KJOY-FM
XTRA-AM
KBZT-FM
KSON-AM
KOGO-AM
KFMB-FM
KEZL-FM

M-F,010am
1 KSDO-AM
2 KCBO-AM
3 KOCO-AM
4 KFMB-AM
5 XTRA-AM
6 KGB -AM
7 KIFM-FM
8 KSON-AM
9 KEZL-FM

In KFSD-FM

KFMB-AM
KS DO -AM

XTRA-AM
KCBQ-AM
KOGO-AM
KMJC-AM
KFMB-FM
KYXY-FM
KEZL-FM
KlIZT-FM

KSDO-AM
KFMB-AM
KCBQ-AM
KJQY-FM
KOGO-AM
XTRA-AM
KS ON -AM

KBZT-FN
KFSD-FM
KIFM-FM

MF,3-7pm

1 KCBQ-AM
2 KSDO-AM
3 XTRA-AM
4 KIFM-FN
5 KSON-AM
6 KGB -AM
7 KFMB-AN
KEZL-FM

9 KJQY-FM
10 KMJC-AM

KFMB-AM
XTRA-AM
KCBQ-AM
KS DO -AM

KYXY-FM
KSON-AM
KMJC-AM
KJQY-FM
KBZT-FM
kIFM-FM

KS DO -AM

KFMB-AM
KJQY-FM
KBZT-FM
KCBQ-AM
XTRA-AM
KOGO-AM
KS ON -AM

KYXY-FM
KFSD-FM

Format Legend
A-AOR, B -Black, 88 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Format Penetration Chart
Based On Total Persons 12 +

Average Quarter Hour Listening
Monday -Sunday Sam -Midnight
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Spokane
METRO RANK

OIN '79 Market Overview
The Top 40 kingpin in Spokane, KJRB, still stands

atop the market. However, KJRB's dominance in
18.34 adults appears to be seriously challenged
by either KREM-FM, an AOR, or Top 40 station
KHQ-FM.

In the A/M '79 results, KJRB was third among
young adults, after KREM-FM and KHQ-FM. In this
book KJRB has passed KHQ-FM but still trails KREM-
FM. What helps propel KJRB into the 12+ lead time
after time is it dominance of the teen market -
KJRB has a teen share of more than 55% in this
book, for example. In 18-34 adults, KJRB has a
share of approximately 16% of the audience, sec-
ond to KREM-FM's 21%.

The new number two station in Spokane is Beau-
tiful Music KEZE-FM. This report shows continued
growth for this station, as evidenced by its almost
tripling its 12+ share in this sweep. In adults 25-54
KEZE now rates second, and in 35-64 adults it has
the dominant share, almost 20%. KEZE's new own-
ership infused the station with more ad dollars to
promote the BPI syndicated sound.

KREM-FM maintained its 12+ share in this book,
but saw its 18-34 lead shrink slightly. This may
have been caused to an extent by altered clocks,
as the station tried to incorporate new music. KREM-
FM advertised through billboards and some com-
munity and college papers, and ran a Best of the
Decade promotion August through November.

Two stations which took losses in this book are
P/A KHQ-AM and Country KGA. KHQ's younger -
skewing demo figures dropped in this book, and the
35+ numbers become more prevalent. KGA, which
spent more ad dollars in the fall, lost older females
to cause a part of the overall share loss.

Average Persons 12+ Share Trends
Monday -Sunday. Barn -Midnight

POP( 00 ) : 2671
0/N18 AIM'79 OIN 79

1

2

3

4

5

6

7

R

9

10

11

12
13
14

15
16

KJRB-AM
RCA -AM
RHO -AM
KHQ -FM
KREM-FM
KZUN-FM
KREM-AM
KEZE-FM
KXXR-FM
KSPO-AM
KXLY-FM
KXLY-AM
KEZE-AM
KZUN-AM
KXXR-AM
K1CN-FM

12.4
10.5
10.0
9.4
8.9
7.5
7.0
5.4
5.1
4.9
4.6
4.0
1.9
1.3
1.3
0.5

KJRB-AM
KHQ -FM
ERE M -FM

KHO -AM
RCA -AM
KZUN-FM
KXLY-FM
KREM-AM
KEZE-FM
KSPO-AM
KXLY-AM
XXXR-FM
KZUN-AM
KEZE-AM
KXXR-AM

16.4
11.2
10.4
9.2
9.0
8.0
7.5
5.0
5.0
3.5
3.5
2.5
2.2
2.0
0.7

KJ RB-AMm) 15.3
KEZE-Fm9944.1
KREM-FM(A) 10.7
KHO -AMFA) 8.2
KHQ -F Mph 7.4
RCA -Am(c) 6.9
KX LY-FMcm,ry 6.6
KREM-AMm) 4.6
KDRK-Fmm 4.6
KSPO-AM90 4.1
KZUN-Fm(c) 3.3
KX LY-AMIPA1 3.1
KZUN-AMic) 1.8
KXXR-Am MI 0.8
KICK-FM/KJ 0.8

Average Persons Trends/Rankings
Total 12+
M -S, 6a rn-MIdnight

POP(00): 2671

0/N'78 A/M.79 OIN'79

1 KJRB-AM 46
2 KCA -AM 39
3 RHO -AM 37
4 RHO -FM 35
5 KREM-FM 33

KJRB-Am
KHQ -FM
KRE M -FM
KHQ -AM
RCA -AM

66

45
42
37
36

KJRB-AM
KEZE-FM
KRE M -FM
KHQ -AM
KHQ -FM

60
55
42
32
29

PA -F, 8-10am

1 KJRB-AM
2 KM) -AM
3 KGA -AM
4 KSPO-AM
5 KZUN-FM

KJRB-Am
KHO -AM
KGA -AM
KW) -FM
ERE N -FM

KJRB-AM
KHQ -AM
KEZE-FM
RCA -AM
ERE 14 -FM

M -F, 3-7pm
1 Kilt) -FM
2 KJRB-All
3 RCA -AH
4 KREM-FM
5 KHQ -AM

KJRB-AM
RHO -FM
KREN-FM
RCA -AM
RHO -AM

KJRB-AM
KEZE-FM
KRE M -FM
KHO -FM
RHO -AM

Teens
m -s, Etam-Midnight

POP( 00): 342

OIN '78 AIM '79 OIN '79

1 KJRB-A11
2 KREM-AH
3 KHO -FM

KJRB-AM
KHQ -FM
ERE M -FM

KJ RB-AM
1(13 -FM
ERE m -AM

PA -F. 8-10am
1 KJRB-AM
2 KREM-AM
3 KHQ -FM

KJRB-AM
RHO -FM
ERE M -FM

KJ RB -AM
KHQ -FM
KZ NN -FM

PA -F, 3-7pm
1 KJRB-AH
2 )(HQ -FM
3 KREm-AM

KJRB-AM
RHO -FM
ERE M -AM

KJ RB -AM
KHQ -FM
KZ UN -FM

Adults 18-34
M -S, Sam -Midnight
POP(00): 959

0/N '78 AIM '79 OIN '79

1 KREM-FM
2 KHO -FM
3 KJRB-A11
4 KREM-AM
5 KHO -AM

KRE M -FM
RHO -FM
KJRB-AM
KRE M -AM
KCA -AM

KRE tl-FM
KJRB-AM
KHO -FM
KDRK-FM
KEZE-FM

PA -F, 8-10am
1 KJRB -AM
2 KHO -FM
3 KHQ -AM
4 KREM-FM
5 K REM -AM

KJ RB -AM
KRE M -FM
KHQ -FM
KRE M -Am
RCA -AM

KJRB-AM
ERE M -E11

RHO -FM
ERE M -AM
KEZE-FM

M -F, 3-7pm
1 KREM-FM
2 RHO -FM
3 KJRB-AM
4 KREM-AM
5 KHO -AM

ERE M -FM
KHQ -FM
KJ RB -AM
KRE M -AM
KCA -AM

KREM-FM
KJRB-AM
KHQ -FM
KDRK-FM
ERE M -AM

Adults 25-54
m -s, Sam -Midnight

POP( 00 ): 1159
0/N '78 A/M '79 OIN '79

1 KGA -AM
2 KHQ -AM
3 KZUN-FM
4 KJRB -AM
5 RHO -FM

KJRB-AM
KZ UN -FM
KHQ -FM
KHQ -AM
RCA -AM

KGA -AM
KEZE-FM
RHO -AM
KJ RR -AM
KREM-FM

M -F, 8-10am
1 RHQ -AM
2 KJRB-AM
3 KCA -AM
4 KZUN-FM
5 KHQ -FM

KJRB-AM
RHO -AM
EZUN-FM
RCA -AM
KHQ -FM

KHQ -AM
)(GA -AM
KJRB-AM
KEZE-FM
ERE M -FM

PA -F, 3-7pm

1 RCA -AM
2 KHQ -AM
3 KZUN-FM
4 KJRB-AM
5 KM) -FM

KHQ -AM
KZUN-FM
RHO -FM
KJRB-AM
KGA -AM

KEZE-FM
RCA -AM
KREH-Fm
KHQ -AM
KDRK-FM

Cume Persons Trends/Rankings
Total 12+
M -S, Barn -Midnight

POP( 00 ) : 2671
OIN '78 A/M '79 OIN '79

1 KJRB-AM
2 KHO -AM
3 KHQ -FM
4 RCA -AM
5 KREM-AM

797
657
618
580
579

KJ RB-AM
KHQ -FM
KHQ -AM
RCA -AM
KRE M -FM

1004
625
602
516
491

KJRB-AM
KHQ -AM
RHO -FM
KREM-FM
KREN-AM

855
542
538
505
480

PA -F, 8-10am
1 KJRB-AM
2 RHO -AM
3 KCA -AM
4 KHO -FM
5 KREM-AM

KJ RB-AM
KHQ -AM
RCA -AM
KREM-AM
KHO -FM

KJRB -AM
KHO -AM
ERE M -FM
KGA -AM
KR ZE-FM

M -F, 3-7pm
1 KHQ -FM
2 KJRB-AM
3 KCA -AM
4 K REM -AM
5 KHO -AM

KJRB-AM
KHQ -AM
KHQ -FM
ERE M -AM
KREM-FM

RJ RB -AM
ERE H -FM
KHQ -FM
KEZE-FM
KRE N -AM

Teens
M -S, Barn -Midnight

POP(00): 342
0/N '78 AIM '79 OIN '79

1 KJRB-AM
2 KREM-AM
3 KHO -FM

KJRB-AM
KHO -FM
ERE. M -FM

KJRB-AM
RHO
KREM-AM

M -F, 13-10am
1 KJRB-AM
2 KREM-AM
3 RHO -FM

KJRB-AM
KHQ -FM
KREM-FM

KJRB-AM
KHO -FM
ERE M -A11

M -F, 3-7pm
1 KJRB-AM
2 KRFM-AM
3 RHO -FM

KJ RB-AM
KHQ -FM
KRE m -FM

KJRB-AM
RHO -FM
KRE M -AM

Adults 18-34
M -S, 8am-Midnight

POP( 00 ) : 959

OIN '78 A/M '79 OIN '79

1 KJRB-AM
2 RHO -FM
3 KR EM -AM
4 KREM-FM
5 KHO -AM

KJRB-AM KJRB-AM
RHO -FM KRE m -Fm
KREM-FM KRE M -AM
KRE M -AM KIM -FM
KHQ -AM KXLY-AM

M -F, 6-10am
1 KJRB -AM
2 RHO -FM
3 K REM -AM
4 K REM- FM
5 KHQ -AM

KJRB-AM
KREM-FM
KHO -FM
KREM-AM
KHQ -AM

KJRB-AM
ERE M -FM
ERE M -Am
KHQ -FM
KXLY-AM

M -F, 3-7pm
1 KHO -FM
2 KJRB-AM
3 KREM-AM
4 KREM-FM
5 RHO -AM

KJRB-Am
ERE M -FM
KHQ -FM
KREM-AM
KHQ -AM

KRE M -FM
KJ RB -AM
ERE M -All
RHO -FM
KELY-AM

Adults 25-54
M -S, ham -Midnight

POP( 00): 1159
OIN '78 AIM '79 OIN '79

1 KHQ -AM
2 KJRB-AM
3 KCA -AM
4 KZUN-FM
5 RHO -FM

KJ RB -AM
KHQ -AM
KGA -AM
RHO -FM
KZUN-FM

KJRB-AM
KGA -AM
KHQ -AM
KXLY-AM
KEZE-FM

IA -F, 8-10am
1 RHO -AH
2 RCA -AM
3 KJRB-AM
4 KZUN-FM
5 RHO -FM

RJRB-AM
KHQ -AM
KGA -AM
KZ UN -Fm
KHQ -FM

KJRB -AM
KCA -AM
KHO -AM
KEZF-FM
RXLY-AM

PA -F, 3-7pm
1 KHO -AM
2 RCA -AM
3 RHO -FM
4 KJRB-AM
5 KZUN-FM

RHO -AM
KJRB-AM
RHO -FM
KXLY-FM
RCA -AM

KJRB-AM
RCA -AM
KHQ -AM
KREM-FM
KEZE-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, 0-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.
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Oft41 '79 Market Overview
WSYR remains the force to be reckoned with in

the Syracuse area. This P/A fixture tightened its grip
on the top spot by scoring an overall share of more
than 18%. The station managed to improve its 25-
54 dominance by surpassing WHEN and recording
a share in this demo of almost 17%, tops among this
prime adult target. WSYR is also dominant among
persons 35-64, with almost 25% of that market.

WHEN is the foremost competitor for WSYR. It's
a younger -skewing Pop/Adult and owns a big lead
over WSYR among adults 18-34. WHEN is second
25-54 and third 35-64.

The Oldies format on WNDR was successful in
this book. WNDR boosted its 18-34 share from ap-
proximately 8% to more than 12%, second in the
market to WAQX. Most of the WNDR increase in this
book came from young adult men.

The leading AOR, WAQX, is the top 18-34 sta-
tion. WAQX has a share of young adults in the mid -
12% range, just ahead of WNDR. The WAQX share
in this book represents almost a 33% increase over
the last book. WAQX advertised in several media for
this sweep, using some TV, an alternative news-
paper, busboards, and billboards.

On the Top 40 scene, WOLF and WFBL eased by
longtime leader WKFM. WFBL leads the trio in adults
18-34 with just over an 8% share, while WOLF and
WKFM are tied at just under 8% each. Both WOLF
and WFBL passed WKFM in teens also.

Finally, both Beautiful Music stations slipped.
WNTQ and WEZG are closer now than they ever
have been. WNTQ still leads in shares 25-54 and
35-64 over WEZG, but the gap has narrowed
tremendously. WNTQ is second among persons 35-
64. with WEZG in third place.

(Note: WMCR-AM-FM are totally simulcast dur-
ing the daytime broadcast hours of WMCR-AM;
WSGO-AM-FM are totally simulcast during the day-
time broadcast hours of WSGO-AM.)

AvmagePersons124-ShanDTrends
Monday -Sunday, 6am-Midnight
POP( 00 ): 5287

UN '78 ANA '79 OIN '79

1 WSYR-AM
2 WHEN -AM
3 WNTQ-FM
4 WKFM-FM
5 WNDR-AM
6 WEZG-FM
7 WOLF -AM
8 WFBL-AM
9 VSEN-AM

10 WSYR-FM
11 WSEN-FN
12 WAQX-FM
13 WOUR-FM
14 WONO-TM
15 WMCR-A11
16 WSCO-AM
17 VSCP-AM
18 WSOQ-AM
19 WNHR-FM
20 WKGW-FM
21 WOSC-AM
22 WYRD-AM
23 VSGO-FM
24 WMCR-1111

16.7
10.8
8.6
6.8
6.7
6.7
6.3
4.8
4.0
3.5
3.1
3.1
2.9
2.3
1.5
1.3
1.3
1.2
1.1
0.8
0.8
0.5
0.5
0.3

WSYR-AM
WHEN -AM
WNTQ-FM
WEZG-FH
WE FM -FM
WNDR-AM
WAQX-FM
WOLF -AM
WSYR-FM
WFBL-AM
WSEN-AM
WS0Q-AM
WS EN -FM
WSCP-AM
WMFIR

WS CO -AM
W OU -
WS 60 -FM
WEGW-FM
WONO-FM
WIBQ-FM
WOSC -AM
WMCR -FM
WMCR -AM

14.4
14.1

7.5
6.6
5.5
5.3
5.3
4.9
4.1
3.9
3.5
3.1
2.8
2.5
2.3
2.3
1.7
1.3
1.1
1.0
0.8
0.6
0.5
0.5

WS YR-AMIN18 .4
WHEN-AMON 7.9
WNDR-AM109 7.3
WAQX-FNIA) 7.0
WNTQ-FM11114) 7.0
WOLF -AM P1 6.4
WFBL-AM 01) 6.3
WEZG-FMM14) 6.3
WKFM-F11111) 4.9
WSYR-FM (a) 3.4
WS0 0-A11 KU 3.1
WSEN-AM ICI 3.0
WSEN-FM (CI 2.
WONO-FM PM 2.3
WKGW-FM PM) 1 .5
WOUR-FM M) 1.5
WSGO-AN PI 1 .5
WOSC -AM PA) 1 .3
WM HR -FM PK) 0.9
WNOZ-FM9I) 0.8
WSCP-AM (c) 0.6
WMCR-FM PM 0.5
WS GO -FM 06 0.4
WMCR -AM FA) 0.3

Average Persons Trends/Rankings
Total 12+
11.1-S Sam -Midnight

POP ( 00 ): 5287
OIN '78 AIM '79 0/N '79

1 WSYR-AM
2 WHEN -AM
3 WNTO-FM
4 WKFM-FM
5 WNDR-AM

125
81
64
51
50

WSYR-AM
WHEN -AM
WNT 0 -FM
WEZG-FM
WE FM -FM

120
118
63
55
6

WSYR-AM
WHEN -AM
WNDR-AM
WA OX -FM
WNTQ-FM

147
63
58
56
56

1111-F, 8-10am
1 WSYR-AM
2 WHEN -AM
3 WOLF -AM
4 WNDR-AN
5 WNTQ-FM

M-F, Wpm
1 WSYR-AM
2 WNTQ-FM
3 WHEN -AM
4 WEZG-FM
5 WNDR-AM

WSYR-AM
WHEN -AM
WNTQ-FM
WEZG-FM
WAQX-FM

WSYR-AM
WHEN -AM
WA OX -FM
WNTQ-FM
WNDR-AM

Teens
MS, Barn -Midnight

POP(00): 715
OM '78 AIM '79 OIN '79

1 WK FM -FM
2 WHEN -AM
3 WOLF -AM

WOLF -AM
WHEN -AM
WE FM -FM

WOLF -AM
WAQX-FM
WFBL-AM

M.F, b/Oam
1 WHEN -AM
2 WOLF -AM
3 WKFM-FM

WOLF -AM
WHEN -AM
WFBL-AM

WOLF -AM
WFBL-AM
WAQX-FM

M -F, 3-7pm
I WKFM-FM
2 WHEN -AM
3 WOLF -AM

WOLF -AM
WAQX-FM
WHEN -AM

WOLF -AM
WAQX-FM
WFBL-AM

Adults 18-34

si-s, Barn -Midnight

POP ( 00 ): 1918
OIN '78 AIM '79 OIN '79

1 WNDR-AM
2 WHEN -AM
3 WOLF -AM
4 WKFM-FM
5 WSYR-FM

WHEN -AM
WE FM -FM
WAQX-FM
WNDR-AM
WSYR-F!1

WAQX-FM
WNDR-AM
WHEN -AN
WFBL-AM
WKFM-FM

M -F, 8-10am
1 WHEN -A14
2 WNDR-AM
3 WOLF -AM
4 WAQX -FM
5 WSYR-AM

WHEN -AM
WNDR-AM
WOLF -AM
WE FM -FM
WAQX-FM

WHEN -AM
WAOX-FM
WF BL -AM
WNDR-AM
WOLF -AM

M -F, 3-7pm
1 WHEN -AN
2 WNDR-AN
3 WOUR- FM
4 WOLF -AM
5 WAQX -FM

WHEN -AM
WAQX-FM
WSYR-FM
WE FM -FM
WNDR-AM

WAQX-FM
WHEN -AM
WNDR-AM
WFBL-AM
WSYR-FM

Adults 25-54
M -S, Gam -Midnight

POP( 00 ): 2350
0/P1'78 AIM '79 OIN '79

1 WHEN -AM
2 WSYR-AM
3 WNTQ-FM
4 WNDR-AM
5 WEZG-FM

WHEN -AM
WSYR-AM
WNTQ-FM
WNDR-AM
WEZG-FM

WSYR-AM
WHEN -AM
WNDR-AM
WNTQ-FM
WEZG-FM

M -F, 8-10am
1 WHEN -AM
2 WSYR-AM
3 WNDR-AM
4 WNTQ-FM
5 WOLF -AM

WHEN -AM
WSYR-AM
WNTQ-FM
WNDR-AM
WFBL-AM

WSYR-AM
WHEN -AM
WNDR-AM
VOL F -AM
WFBL-AM

M -F, 3-7pm
1 WNTQ-FM
2 WHEN -AM
3 WSYR-AM
4 WNDR-AM
5 WEZ G- FM

WHEN -AM
WNTQ-FM
WSYR-AN
W NOR -AM
WEZG-FM

WSYR-AM
WHEN -AM
WNDR-AM
WNTQ-FM
WEZG-FM

Cume Persons TrendsfRankings
Total 12+

M4,8am4MdMgM

POP(00): 5287
01W'711 AIM '79 0/6179

1 WSYR-AM
2 WHEN -AM
3 WNDR-AM
4 WOLF -AM
5 WFBL-AM

1753
1745
112 9
103 8

947

WHEN -AM
WSYR-AM
WOLF -AM
WKFM-FM
WNDR-AM

2075
168-9
1115

961
931

WSYR-AM
WHEN -AM
WFBL-AM
WOLF -AM
WNDR-AM

1729
1408
1121
1014
978

M -F, 8-10am

1 WSYR-AM
2 WHEN -AM
3 WNDR-AM
4 WOLF -AM
5 WFBL-AM

WHEN -AM
WSYR-AM
WOLF -AM
WFBL-AM
WNDR-AM

WSYR-AM
WHEN -AM
WFBL-AM
VOL F -AM
WNDR-AM

1A -F, 3-7pm

1 WSYR-AM
2 WHEN -AM
3 WNDR-AM
4 WOLF -AM
5 WNTQ-FM

WHEN -AM
WSYR-AM
WOLF -AM
WNDR-AM
WEZG-FM

WSYR-AM
WHEN -AM
WFBL-AM
WOLF -AM
WNDR-AM

Teens
Us, Barn -Midnight

POP( 00 ) : 715

0/N '78 AIM '79 OIN '79

1 WHEN -AM
2 WOLF -AM
3 WKFM-FM

WHEN -AM
WOLF -AM
WE FM -FM

WOLF -AM
WFBL-AM
WAQX-FM

M -F, Oar::
1 WHEN -AM
2 WOLF -AM
3 WKFM-FM

WHEN -AM
WOLF -AN
WFBL-AM

WOLF -AM
WFBL-AM
WHEN -AM

M -F, 3-7pm
1 WHEN -AM
2 WKFM-FM
3 WOLF -AM

WOL F -AM
WHEN -AM
WAQX-FM

WOLF -AM
WFBL-AM
WAQX-FM

Adults 18-34

u -s, Barn -Midnight

POP( 00 ) : 1918
OIN '78 AIM '79 OIN '79

M -F, 8-10am
1 WHEN -AM
2 WNDR-AM
3 WOLF -AM
4 WFBL-AM
5 WKFM-FM

WHEN -AM
WOLF -AM
WNDR-AM
WKFM-FM
WAQX-FM

WHEN -AM
WF BL -AM
WED R -AM
WOLF -AM
WAQX-FM

M -F, 3-7pm
1 WHEN -AM
2 WNDR-AM
3 WOLF -AM
4 WFBL-AM
5 WOUR-FM

WHEN -AM
WOLF -AM
WAQX-FM
WNDR-AM
WE FM -FM

WFBL-AM
WNDR-AM
WHEN -AN
WAQX-FM
WOLF -AM

Adults 25-54
M -s, 'lam -Midnight

POP( 00 ) : 2350
OIN '78 AIM '79 0/N '79

1 WHEN -AM WHEN -AM WSYR-AM
2 WSYR-AM WSYR-AM WHEN -AM
3 WNDR-AM WNDR-AM WHO R -AM
6 WEZG-FM WNTQ-FM WFBL-AM
5 WNTQ-FM WEZG-FM WOLF -AM

M -F, 8-10am
1 WHEN -AM
2 WSYR-AM
3 WNDR-AM
4 WNTO-FM
5 WOLF -AM

WHEN -AM
WSYR-AM
WNDR-AM
WNTQ-FM
WFBL-AM

WSYR-AM
WHEN -AM
WHO R -AM
WFBL-AM
WOL F -AM

M-F,3-7pm
1 WHEN -AM
2 WSYR-AM
3 WNDR-AM
4 UNTO -FM
5 WEZG-FM

WHEN -AM
WSYR-AM
WND R -AM
WNTQ-FM
WEZG-F11

WHEN -AM
WSYR-AM
WNDR-AM
WFBL-AN
WEZG-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6arn-Midnight

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical. D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

WSYR-AM
WHEN -AM
WNDR-AM
VOL F -AM
WNTQ-FM

WSYR-AM
WHEN -AM
WFBL-AM
WOLF -AM
WNDR-A11

1 WHEN -AN
2 WNDR-AM
3 WOLF -AM
4 WFBL-AM
5 WKFM-FM

WHEN -AM
WOLF -AM
WKFM-FM
WNDR-AM
WA OX -FM

WHEN -AM
WFBL-AN
WNDR-AM
WE FM -FM
WOLF -AM
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St. Petersburg
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0/N '79 Market Overview
In a market where almost 30% of the population

is 65+, it may not come as a surprise to find that
Beautiful Music WWBA-FM is the top station survey
after survey. The 0/N '79 results show that station
increasing its 12+ share by a third, cementing its
hold on first place with almost 13% of the total mar-
ket. WWBA-FM made no significant programming or
promotional changes for this book - it advertised in
several media, such as TV, newspapers, and bill-
boards. The ad total was the same for this book as
for the A/M '79 report. However, WWBA-FM was
able to leap from under 12% of the 35-64 audience
to approximately 15% of that target demo, best in
the market.

Another Beautiful Music station, WFLA-FM, also
did well in this sweep. WFLA-FM increased its 35-
64 share to almost 12% of the market, just behind
WWBA-FM. Among adults 25-54, WWBA-FM rates
more popular while WFLA-FM ranks further down
the list. BM WJYW ranks fourth among 25-54
adults.

Two younger -skewing stations came in well in this
report. AOR WQXM picked up over two shares and

AmeragePersons12A-ShantTrends
Monday -Sunday, Sam -Midnight

POP(00): 12 6 57
OIN '79 AIM '79 ON '79

1 WWBA-FM 10.9 WWBA-FM
2 WRBQ-FM 7.8 WQYK-FM
3 WFLA-AM 7.1 WJYW-FM
4 WSUN-AM 7.0 WFLA-FM
5 WWBA-AM 6.9 WFLA-AM
6 WJYW-FH 6.7 WQXM-FM
7 WFLA-FM 6.6 WRBQ-FM
8 WLCY-AM 6.5 WWBA-AM
9 WQXM-FM 6.0 WSUN-AM

10 WQYK-FM 5.1 WDAE-AM
11 WYNF-FM 4.8 WLCY-AM
12 WDAE-AM 4.6 WTNP-AM
13 WTMP-AM 2.8 WYNF-FM
14 WSRZ-FM 2.0 WOKF-FM
15 WOKF-FM 1.5 WSRZ-FM
16 WCUL-AM 1.2 WPLP-AM
17 WWQT-AM 1.0 WCUL-AM
18 WDUV-FM 1.0 WIAN-AM
19 WIAN-AM 0.9 WPLA-AM
20 WSST-AM 0.7 WDUV-FM
21 WPLA-AM 0.7 WWQT-AM
22 WFSO-AM 0.6 WAZE-AM
23 WRXB-AM 0.6 WSST-AM
24 WSOL-AM 0.5 WGTO-AM
25 WVFM-FM 0.4 WINO -AM
26 WTIS-AM 0.4

9.6 WWBA-FMMW12.9
8.2 WOXM-FM(A) 8.6
8.0 WRBQ-FMB) 7.8

7.1 WJYW-FMWM 7.5
6.9 WFLA-FMMW 7.5
6.5 WSUN-AMM) 6.1

6.1 WQYK-FMM) 6.1
6.0
5.9
4.7
4.1
4.1
4.0
3.5
2.3
1.8
1.7
1.6
0.9
0.8
0.5
0.5
0.4
0.4
0.4

WDAE-AMPA) 5.3
WFLA-AMMM 4.3
WWBA-AMMNI 3.8
WIMP -AMID) 3.8
WOKF-FM)D) 3.8
WLCY-AMID) 3.7
WYNF-FIHR) 3.5
WSRZ-FMM) 2.7
WPLP-AMM) 2.5
WRXB-AMID) 1.1
WSOL-AMM) 1.1
WDUV-FM606)0.8
WCUL-AMID) 0.8
WPLA-AMP 0.7
WTAN-AMMM 0.7
WTIS-AMID'.) 0.4
WAZE-ANNA) 0.4

Average Persons Trends/Rankings
Total 12t

PA-S, Barn -Midnight

POP(00): 12657
0/N '78 AIM '79 OIN '79

1 WWBA-FM
2 WRBQ-FM
3 WFLA-AM
4 WSUN-AM
5 WWBA-AM
6 WJYW-F-1
7 WFLA-FM
8 WLCY-AM
9 WQXM-FM

10 WQYK-FM

214
154
139
137
136
131
130
128
118
100

WWBA-FM
WQYK-FM
WJYW-FM
WFLA-FN
WFLA-AM
WQXM-FM
WRBQ-FM
WWBA-AM
WSUN-AM
WDAE-AM

202
171
168
149
144
137
127
125
124
98

WWBA-FM
WOXM-FM
WRBO-FM
WJYW-FM
WFLA-FM
WSUN-AM
WQYK-FM
WDAE-AM
WFLA-AM
WWBA-AM

248
165
150
144

143
117
117
101
82

73

Mf,640am
1 WFLA-AM
2 WSUN-AM
3 WWBA-FM
4 WLCY-AM
5 WFLA-FM
6 WWBA-AM
7 WRBQ-FM
8 WJYW-FM
9 WOYK-FM

10 WDAE-AM

WFLA-AM
WSUN-AM
WWBA-FM
WQYK-FH
WFLA-FM
WDAE-AM
WWBA-AM
WJYW-FM
WRBQ-FM
WQXM-FM

WWBA-FM
WRBQ-FM
WSUN-AM
WFLA-AM
WFLA-FM
WJYW-FM
WQXM-FM
WQYK-FM
WDAE-AM
WLCY-AM

M -F, 3-7pm

1 WWBA-FM
2 WRBQ-FM
3 WLCY-AM
4 WQXM-FM
5 WJYW-FM
6 WSUN-AM
7 WFLA-AM
8 WFLA-FM
9 WWBA-AM
10 WYNF-FM

WWBA-FM
WJYW-FM
WFLA-FM
WQYK-FM
WRBQ-FM
WQXM-FM
WFLA-AM
WSUN-AM
WLCY-AM
WDAE-AM

WWBA-FM
WQXM-FM
WRBO-FM
WQYK-FM
WJYW-FM
WSUN-AM
WDAE-AM
WFLA-FM
WOK F -FM

WLCY-AM

increased its lead among adults 18-34. WQXM jump-
ed from under 15% of the young adults to over 20%
in this survey, solidly atop the 18-34 standings. Top
40 entry WRBQ rebounded to a share slightly high-
er than that earned during the 0/N '78 survey. The
FM rocker moved from an 18-34 share just under
10% of the market to a share of more than 13% of
the young adult demographic. Musically, WRBQ
switched from a Disco/Top 40 mix in the spring
sweep to more of a soft -rock sound for the fall. The
aim was to pick up additional female listeners, and
it appears to have worked. WRBQ was advertised
on TV heavily, and gave away over $7000 worth of
gold on the air.

Plough's WSUN, the leading Country station in the
Tampa area, rebounded slightly from a poor spring
book. The station was able to score better among
the 35+ age groups, especially improving among
women. Advertising for WSUN was more costly than
in the previous book due to an extra effort through
TV and direct mail, backed by some billboards and
newspaper. On -air, WSUN ran contests to give
away $10,000 cash and a Sunbird car. The air staff
was realigned, with new personnel in both drive -
time shifts. Bottom line on all the effort is that WSUN
ranks fourth among adults 35-64, fifth among 25-
54 persons.

WIDYK, another Country station which had a good
spring sweep, dropped into a 12+ tie with WSUN in
this report. WQYK ranks second among adults 25-
54 in this book and fifth among 35+ adults.

On the Pop/Adult scene, WDAE had a nice in-
crease in this survey while WFLA-AM dropped over
two shares. WDAE's numbers may have been in-
fluenced by Buccaneers football broadcasts on the
station.

Teens
MS, Sam -Midnight

POP(00): 1190
OAP79 AIM '79 OIN '79

1 WRBQ-FM
2 WQXM-FM
3 WYNF-FM

WQXM-FM
WRBQ-FM
WLCY-AM

WQXM-FM
WRBQ-FM
WYNF-FM

M -F, 9-10am
1 WLCY-AM
2 WQXM-FM
3 WYNF-FM

WRBQ-FM
WLCY-AM
WQXM-FM

WQXM-FM
WRBO-FM
WYNF-FM

Mf,3-7pm
1 WLCY-AM
2 WQXM-FM
3 WRBQ-FM

WLCY-AM
WRBQ-FM
WQXN-FM

WQXM-FM
WRBQ-FM
WOKF-FM

Adults 18-34

M.S. Sam -Midnight

POP(00): 3244
OIN '78 AIM '79 0/N '79

1 WRBQ-FM
2 WQXN-FM
3 WLCY-AM
4 WYNF-FM
5 WFLA-AM
6 WSRZ-FM
7 WQYK-FM
8 WIMP -AM
9 WOKF-FM

10 WSUN-AM

WQXM-FM
WRBO-FM
WIMP -AM
WQYK-FM
WYNF-FM
WSRZ-FM
WOKF-FM
WDAE-AM
WLCY-AM
WFLA-AM

WORM -FM
WRBO-FM
WINO -FM
WOK F -FM

WOYK-FM
WYNF-FM
WFLA-AM
WDAE-AM
WLCY-AM
WIMP -AM

M-F,6-10am
1 WRBQ-FM
2 WLCY-AN
3 WQXM-FM
4 WFLA-AM
5 WYNF-FM
6 WSUN-AM
7 WQYK-FM
8 WDAE-AM
9 WSRZ-FM

10 WIMP -AM

WRBQ-FM
WQXM-FM
WDAE-AM
WFLA-AM
WIMP -AN
WSRZ-FM
WLCY-AM
WYNF-FM
WQYK-FM
WOKF-FM

WRBQ-FM
WQXM-FM
WFLA-AM
WLCY-AM
WOKF-FM
WSRZ-FM
WYNF-FM
WDAE-AN
WJYW-FM
WQYK-FM

M+,3.7pm

1 WRBQ-FM
2 WQXM-FM
3 WLCY-AM
4 WYNF-FM
5 WFLA-AN
6 WSRZ-FM
7 WOKF-FM
8 WQYK-FM
9 WIMP -AM

10 WDAE-AM

WQXM-FM
WRBQ-PM
WTHP-AM
WDAE-AM
WYNF-FM
WQYK-FM
WSRZ-FM
WLCY-AM
WOKF-FM
WP LA -AM

WQXM-FM
WRBQ-FM
WSRZ-FM
WOKF-FM
WDAE-AM
WFLA-AM
WQYK-FM
WYNF-FM
WICY-AM
WTMP-AM

Adults 25-54
91-S,f3am-PAIdnight

POP(00): 4528
0/1178 AIM '79 OIN '79

1 WLCY-AM WQYK-FM WRBQ-FM
2 WSUN-AM WFLA-AM WQYK-FM
3 WFLA-AM WWBA-FM WWBA-FM
4 WRBQ-FM WJYW-FM WJYW-FM
5 WQYK-FM WSUN-AM WSUN-AM
6 WJYW-FM WFLA-FM WDAE-AM
7 WWBA-FM WRBQ-FM WFLA-AM
8 WDAE-AN WDAE-AM WOXM-FM
9 WWBA-AM WIMP -AM WFLA-FM

10 WYNF-FM WLCY-AM WIMP -AM

M-F,610am
1 WFLA-AM
2 WSUN-AM
3 WLCY-AM
4 WQYK-FM
5 WRBQ-FM
6 WJYW-FM
7 WDAE-AM
8 WWBA-FM
9 WFLA-FM

10 WYNF-FM

WFLA-AM
WSUN-AM
WQYK-FM
WDAE-AM
WFLA-FM
WWBA-FN
WJYW-FM
WLCY-AM
WRBO-FM
WIMP -AM

WRBQ-FM
WFLA-AM
WSUN-AM
WQYX-FM
WWBA-FM
WJYW-FM
WDAE-AM
WLCY-AM
WFLA-FM
WQXM-FM

M.F,3-71am

1 WLCY-AM
2 WSUN-AM
3 WRBQ-FM
4 WFLA-AM
5 WQYK-FM
6 WDAE-AM
7 WWBA-FM

WJYW-FM
9 WWBA-AM
10 WFLA-FM

WQYK-FM
WFLA-AM
WSUN-AN
WJYW-FM
WWBA-FM
WDAE-AM
WFLA-FM
WRBQ-FM
WLCY-AM
WIMP -AM

WQYK-FM
WSUN-AM
WRBO-FM
WDAE-AM
WWBA-FM
WQXM-FM
WJYW-FM
WFLA-AM
WFLA-FM
WSRZ-FM

Cume Persons Trends/Rankings
Total 12+
MS, Gam -Midnight

POP(00): 1 26 57
011.4 '78 AIM '79 0/14 '79

1 WFLA-AM 2989 WWBA-FM
2 WLCY-AM 2492 WFLA-All
3 WWBA-FM 2193 WSUN-AM
4 WSUN-AM 2079 WRBO-FM
5 WRBQ-FM 2057 WQYK-FM
6 WYNF-FM 1780 WLCY-AM
7 WJYW-FM 1686 WFLA-FM
8 WDAE-AM 1659 WDAE-AM
9 WFLA-FM 1610 WJYW-FM
10 WWBA-AM 1595 WQXM-FM

2470
2286
2166
2084
1932
1795
1730
1709
1658
1611

WWBA-FM
WRBO-FM
WJYW-FM
WSUN-AM
WFLA-AM
WQXM-FM
WLCY-AN
WDAE-AM
WQYK-FM
WFLA-FM

2561
2309
1996
1930
1901
1795
1691
16 54

1613
1611

M-F,6-10am

1 WFLA-AM WFLA-AM
2 WLCY-AM WSUN-AM
3 WSUN-AM WWBA-FM
4 WWBA-FM WRBQ-FM
5 WRBQ-FM WDAE-AM
6 WWBA-AM WLCY-AM
7 WDAE-AM WWBA-AM
8 WFLA-FM WFLA-FM
9 WJYW-FM WQXM-FM

10 WYNF-FM WQYK-FM

WWBA-FM
WRBQ-FM
WSUN-AM
WFLA-AM
WQXM-FM
WJYW-FM
WQYK-FM
WFLA-FM
WLCY-AM
WWBA-AM

Mf,3-7pm
1 WLCY-AM WWBA-FM
2 WWBA-FM WRBQ-FM
3 WFLA-AM WFLA-AM
4 WRBQ-FM WSUN-AM
5 WSUN-AM WLCY-AM
6 WYNF-FM WQXM-FM
7 WJYW-FM WJYW-FM
8 WQXM-FM WFLA-FM
9 WFLA-FM WQYK-FM

10 WDAE-AM WDAE-AM

WWBA-FM
WRBQ-FM
WQXM-FM
WJYW-FM
WSUN-AM
WLCY-AM
WF LA -FM

WQYK-FM
WDAE-AM
WOK F -FM

Teens
M -S, Gam -Midnight

POP(00): 1190
0/N '79 AIM '79 0/N '79

1 WLCY-AM
2 WYNF-FM
3 WRBQ-FM

WRBQ-FM
WLCY-AM
WYNF-FM

WRBQ-FM
WQXM-FM
WLC Y -AM

M-F,6-10am
1 WLCY-AN
2 WYNF-FH
3 WRBQ-FM

WRBQ-FM
WYNF-FM
WQXM-FM

WRBQ-FM
WYNF-FM

M -F, 3-7pm

1 WLCY-AM
2 WRBQ-FM
3 WYNF-FM

WLCY-AM
WRBQ-FM
WQXM-FM

WQXM-FM
WRBQ-FM
WLCY-AM

Adults 18-34

MS, 6am-Midnight

POP( 00): 3244
OIN '78 AIM '79 01N'79

1 WRBO-FM
2 WLCY-AM
3 WYNF-FM
4 WQXM-FM
5 WFLA-AM
6 WSRZ-FM
7 WOKF-FM
8 WQYK-FM
9 WDAE-AM

10 WTMP-AM

WRBQ-FM
WQXM-FM
WLCY-AM
WYNF-FM
WSRZ-FM
WQYK-FM
WDAE-AM
WFLA-AM
WOKF-FM
WTMP-AM

WQXM-FM
WRBQ-FM
WYNF-FM
WLCY-AM
WOKF-FM
WDAE-AM
WFLA-AM
WSRZ-FM
WQYK-FM
WJYW-FM
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Tampa -St. Petersburg
Continued

M-F,8-10am

1 WLCY-AM
2 WRBO-FM
3 WQXM-FM
4 WYNF-FM
5 WFLA-AM
6 WDAE-AM
7 WSUN-AM
8 WQYK-FM
9 WOKF-FM

10 WTMP-AM

WRBO-FM
WQXM-FM
WLCY-AM
WDAE-AM
WFLA-AM
WSRZ-FM
WYNF-FM
WTMP-AM
WQYK-FM
WOKF-FM

WRBQ-FM
WORM -FM
WYNF-FM
WLCY-AM
WFLA-AM
WOKF-FM
WQYK-FM
WSRZ-FM
WDAE-AM
WSUN-AM

M-F.3-7pm

1 WRBQ-FM
2 WLCY-AN
3 WQXM-FM
4 WYNF-FM
5 WF LA -AM

6 WSRZ-FM
7 WOKF-FM
8 WQYK-FM
9 WDAE-AM
10 WSUN-AM

WRBQ-FM
WQXM-FM
WLCY-AM
WSRZ-FM
WDAE-AM
WYNF-FM
WQYK-FM
WOKF-PM
WFLA-AM
WTMP-AM

WQXM-FM
WRISQ-FM
WLCY-AM
WOKF-FM
WYNF-FM
WSRZ-FM
WFLA-AM
WQYK-FM
WDAE-AM
WSUN-AM

Adults 25-54
P4 -s,

POP(00): 4528

OIN '7B AIM '79 0/N '79

1 WFLA-All
2 WLCY-AM
3 WSUN-AM
4 WRI4Q-FM
5 WDAE-AM
6 WQYK-FN
7 WJYW-FN
8 WYNF-F14
9 WFLA-FM

10 WWBA-FM

WFLA-AM
WSUN-AM
WQYK-FM
WDAE-AM
WRBO-FM
WWBA-FM
WLCY-AM
WFLA-FM
WJYW-FM
WQXM-FM

WRBO-FM
WSUN-AM
WDAE-AM
WJYW-FM
WFLA-AM
WOYK-FM
WYNF-FM
WWBA-FM
WLCY-AM
WQXM-FM

M-F.6-10am

1 WFLA-AM
2 WLCY-AM
3 WSUN-AM
4 WDAE-AM
5 WRBO-FM
6 WOYK-FM
7 WJYW-FM
WYNF-FM

9 WWBA-FM
10 WFLA-FM

WFLA-AM
WSUN-AM
WDAE-AM
WLCY-AM
WRBO-FM
WWBA-FM
WOYK-FM
WFLA-FM
WJYW-FM
WQXM-FM

WRBQ-FM.
WFLA-AM
WSUN-AM
WQYK-FM
WYNF-FM
WLCY-AM
WWBA-FM
WDAE-AM
WJYW-FM
WOKF-FM

M -F, 3-7pm

1 WLCY-AM
2 WFLA-AM
3 WSUN-AM
4 WRBQ-FM
5 WDAE-AM
6 WQYK-FM
7 WYNF-FM
8 WWBA-FM
9 WJYW-FH
10 WFLA-FM

WSUN-AM
WFLA-AM
WQYK-F11
WDAE-AM
WRBO-FM
WLCY-AM
WWBA-FM
WFLA-FM
WJYW-FM
WQXM-FM

WRBO-FM
WSUN-AM
WQYK-FM
WWBA-FM
WJYW-FM
WOKF-FM
WFLA-AM
WDAE-AM
WLCY-AM
WQXM-FM

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic , J -Jazz , M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

.4 1.1 2.5

rating terril'Inol%y: %bAm9L.Ne utvrq
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METRO RANK

OIN '79 Market Overview
The AOR station with the highest share in the

U.S. is WIOT in Toledo. The station dominates the
young adult demos with more than a 30% share of
the 18-34 audience. Capitalizing on that young
adult base, WIOT is also second among 25-54
adults, following WLOR. Other than using the Su-
perstars format, the station maintained a fairly low
profile, advertising through billboards but spending
less on outside advertising than in the spring sweep.

WLQR, the top 25-54 station, has a Beautiful
Music format. Basically, the station had a stable
book, keeping about 19% of the 25-54 audience.
This is the second consecutive report in which WLQR
has been the 12+ runner-up to WIOT.

Country WTOD had reasons to celebrate the re-
sults of the 0/N '79 survey. The station saw its
12+ share increase more than 50%, and picked up
well among all the major adult demos, not just the
older end of the spectrum. WTOD spent more on
advertising for this book, mainly for billboards. On -

air, the station played more pre -1960 oldies than in
the past.

In the battle among Pop/Adult stations, WMHE
narrowed the gap between itself and the leader,
WSPD. WMHE more than tripled its share of adults
25-54, while WSPD saw a 20% decline in its num-
bers in the demo. Consultant Paul Christy has
brought WMHE to within a share of beating WSPD
in adults 25-54. The musical shift from AOR to
P/A was complete June 1, so the station advertised
itself for the fall relying primarily on billboards, co-
ordinated with TV.

Please keep in mind that station WKLR ran on -air
diary announcements during the conduct of the fall
Arbitron sweep.

AveragePersons12+ShanaTrends
Monday.Sunday, Sam Midnight

POP( 00): 6453
OIN '78 AM '79 0/81'79

1 WLQR-FM 16.9 W 10T -FM 16.5 WIOT-FM441 20.2
2 WSPD-AM 12.4 WLQR-FM 14.9 WU) R-FMS11015 .8
3 WIOT-FM 10.1 WSPD-AM 11.1 WS PD-Ame'Ano .5
4 WTOD-AM 8.7 WOHO-AM 7.8 WTOD-AM 1C1 9.2 1 WSPD-AM
5 WJR -AM 8.4 WJR -AM 6.6 WM HE -FM (RA) 7.6 2 W0110 -AM
6 WOHO-AM 8.1 WTOD-AM 5.9 WJR -All (PA) 5.8 3 WLQR-FM
7 WXEZ-FM 6.9 CKLW-AM 4.5 WOHO-AM 01) 4.5 4 WIOT-FM
8 WCWA-AM 4.2 WXEZ -FM 4.2 WX EZ -FM 0t1 4.4 5 CKLW-AM

Teens
M -S, earn -Midnight

POP( 00 ) : 848

01N'78 AIM '79 0/N '79

1 WIOT-FM
2 WOHO-AM
3 WXEZ-FM

WIOT -FM
WOHO-AM
CKLW-AM

WIOT-FM
WXEZ -FM
WOHO-AM

PA-F,11-10am
1 WIOT-FM
2 WX EZ -FM
3 CKLW-AM

WIOT-FM
WOHO-AM
CKLW-AM

WIOT-FM
WOHO -AM
WX EZ -FM

al -F, 3-7pm
1 WIOT-FM
2 WOHO-AM
3 CKLW-AM

WIOT-FM
W0110 -AM
CKLW-AM

WIOT-FM
WX EZ
WLQR-FM

Adults 18-34

PA -S, Sam -Midnight

POP( 00) : 2303
OIN '78 AIM '79 OIN '79

1 WIOT-FM
2 WLOR-FM
3 WXP.Z-FM
4 WOHO-AM
5 WMHE-FM

14101 -FM
WLQR-FM
WOHO-AM
CKLW-AM
WXEZ -FM

WIOT -FM
WMHE-FM
WTOD-AM
WLQR-FM
WX EZ -FM

1.1-F, 8-10am
1 31 TOT -FM
2 WCWA-AM
3 WLQR-FM
4 W0110 -AM
S WSPD-AM

WIOT -FM
WOHO-AM
WCWA-A11
WLQR-FM
WSPD-AM

WI OT -FM
WMHE -FM
WCW A -AM

WSPD-AM
WOHO-AM

1.1-F, 3-7pm

1 WIOT-Ft:
2 WLQR-FM
3 WX EZ -FM
4 WOHO-AM
5 CKLW-AM

WIOT -FM
WLQR-FM
WOHO-AM
CKLW-AM
WXEZ -FM

WIOT-FM
WMHE -FM
WLQR-FM
WXEZ-FM
WTOD-AM

Adults 25-54
PA -S, Gam -Midnight

POP( 00): 2902
OIN '78 AIM '79 OIN '79

1 WLQR-FN
2 WSPD-AM
3 WJR -AM
4 WTOD-AM
5 WXEZ -FM

WLQR-FM
 PD -AM
WOHO-AN
WIOT -FM
WTOD-AM

WLQR-FM
WIOT-FM
WTOD-AM
WSPD-AM
WMHE-FM

PA-F,13-10am
1 WSPD-AM
2 WLQR-FM
3 WJR -AM
4 WCWA-AM
5 WTOD-AM

 PD -AM
WLQR-FM
WOHO-AM
WCW A -AM

WIOT-FM

WLQR-FM
WS PD -AM
WCW A -AM

WIOT-FM
WOHO-AM

M -F, 3-7pm
1 WLQR-FM
2 WJR -AM
3 WSPD-AM
4 WTOD-AM
5 WXEZ-FM

WLQR-FM
WOHO-AM
WSPD-AM
WIOT-FM
WTOD-AM

WLQR-FM
WIOT-FM
WTOD-AM
WMHE-FM
WS PD -AM

Cume Persons Trends/Rankings
Total 12+

M -S, Sam -Midnight

POP( 00): 6453
131P1'79 AIM '79 0/N '79

1895
1722
1689
1480
1368

WSPD-AM
WIOT -FM
WLQR-FM
410110 -AM
WJR -AM

1804
1741
1606
1464
1288

WIOT-FM
WSPD-AM
WLQR-FM
WOHO-AM
WMHE-FM

1842
1803
1616
1195
1016

9 CKLW-AM 4.0 WCWA-AM 3.7 WCW A -AM (PA/ 4 . 4 PA*, 8-10am
10 WMHE-FM 3.2 WMHE-FM 3.4 CKLW-AM (8) 2.4 1 WSPD-AM
11 WKLR-FM 1.6 WCX I -AM 1.5 WKLR -FM (IM 2.0 2 WLQR-F14
12 WVMO-FM 0.9 WKLR -FM 1.2 WC X I -API ID) 0.8 3 WOHO-AM
13 Wwww-FM 0.8 WVMO-FM 1.0 WVmo-Fm (RA/ 0. 7 4 WIOT-FM
14 WHF D -FM 0.8 WWWW-FM 0.9 WOWO-AM (PA) 0 . 7 5 WCWA-AM
15 WF 0 B -AM 0.8 WJYM-AN 0.9 WWWW -FM IA) 0.7 M -F, 3-7pm
16 WRWR-FM 0.7 WFRO-FM 0.6 WRWR-FM (FA) O. 7

1 WLQR-FM17 WKIQ-FM 0.5 WDEE-AM 0.6 WRI F -FM (A) 0.7 2 WIOT-FM18 WJR -FM 0.5 WHND-AM 0.5 WWJ -AM (M 0.6 3 WOHO-AN19 WRIF-FM 0.4 WRWR-FM 0.5 WXYZ-AM (PA) 0.6 4 CKLW-AM
20 WFOB-FM 0.2 WRIF-FM 0.4 WIJJ -FM WA/ 0.6 5 WSPD-AM
21 WCOR-AM 0.4 WHND-AM 101 0.5
22 WJR -FM 0.4 WFOB-API A'Al 0.4
23 WFOB-FM PA) 0.2

Average Persons Trends/Rankings
Total 12+

WSPD-AM
WIOT-FM
140110 -AM
WLQR-FM
CKLW-AM

WS PD -AM
WIOT-FM
WLQR-FM
WOHO-AM
WJR -AM

WIOT-FM
WLQR-FM
WSPD-AM
WOHO-AM
CKLW -AM

WIOT-FM
WLQR-FM
WSPD-AM
WMHE-FM
WOHO-AM

Teens
PA-S,6am-PAIdnight

POP( 00 ): P48

OIN '78 AM '79 0/N '79

PA-S,8am-MIdnight 1 1410T -FM

POP (00) : 6453 2 CKLW-AM
3 WXEZ-FM

0/8'78 AIM'79 01N'79

1 WLQR-FM
2 WSPD-AM
3 WIOT-FM
4 WTOD-AM
5 WJR -AM

169
124
101

87
84

WIOT-FM
WLQR-FM

PD -AM
WOHO-AM
WJR -AM

174
157
117

82
70

W 10T -FM
WLQR-FM
 PD -AM
WTOD-AM.
WMHE -FM

217
170
113
99
82

PA -F, 8-10am

1 WSPD-AM
2 WLQR-FM
3 WJR -AM
4 WCWA-AM
5 WIOT-FM

WSPD-AM
WIOT-FM
WOHO-AM
WLQR-FM
WCWA-AM

WSPD-AM
WIOT-FM
WLOR-FM
WCW A -AM

WTOD-AM
PA -F, 3-7pm

1 WLQR-FM
2 WIOT-FM
3 WSPD-AM
4 W0110 -AM
5 W.111 -AM

WIOT-FM
WLQR-FM

PD -AM
WOHO-AM
WTOD-AM

WICIT-FM
WLQR-FM
WTOD-AM
 PD -AM
WMHE -FM

WIOT-FM
CKLW-AM
WOHO-AM

WIOT-FM
EZ -FM

W0110 -AM

PA -F, 8-10am
1 WIOT-FM
2 W0110 -AM
3 WXEZ-FM

WIOT-FM
WOHO-AM
CKLW-AM

WIOT-FM
SIX HZ -FM
WOHO-AM

PA-F,3-7pm
1 WIOT-FM
2 CKLW-AM
3 WOHO-AM

WIOT-FM
CKLW-AM
WOHO-AM

WIOT-FM
WXEZ-FM
W0110 -AM

Adults 18-34

M -S, Sam -Midnight

POP(00): 2303
OIN '78 AIM '79 0/N '79

1 WIOT-FM
2 W0110 -AM
3 CKLW-AM
4 WXEZ-FM
5 WHHE-FM

WIOT-FM
CKLW-AM
WOHO-AM
WXEZ -FM
WLQR-FM

WIOT-FM
WMME-FM
WX EZ -FM
WOHO-AM
CKLW-AM

PA -F, 8-10am
1 WIOT-F11
2 CKLW-AM
3 W0110 -All
4 WCWA-AM
5 WLOR-FM

WIOT -FM
WOHO-AM
CKLW-AM
WXEZ -FM
WCW A -A M

WIOT -FM
WMHE-FM
WOHO-All
WCWA-AM
MX ES -P11

NI -F, 3-7pm
1 WIOT-FM
2 CKLW-AM
3 W0H0-A11
4 WX F2 -FM
5 WMHE-FM

Adults 25-54

M-S,6am-Midnight

POP( 00 ) : 2902
OIN '78

WIOT-FM
CKLW-AM
WLQR-Fit
WMHE-FM
WOHO-AM

WIOT-FM
WMHE-FM
WXEZ-FM
CKLW-AM
W01(0 -AM

AIM '79 OIN '79

1 WLQR-FM WLQR-FM WLQR-FM
2 WSPD-AM WSPD-AM WSPD-AM
3 WOHO-AM W0110 -AM WOHO-AM
4 WJR -AM CKLW-AM W 10T -FM
5 CKLW-AM WTOD-AM WTOD-AM

M -F, 8-10am

1 WLQR-FM
2 WSPD-AM
3 WCWA-AM
4 WOHO-AM
5 WJR -AM

WSPD-All
WLQR-FM
W0110 -AM
WCWA-AM
WTOD-AM

WLQR-FM
WSPD-AM
W0110 -AM
WCWA-AM
WIOT-F11

M-F,3-7pm
1 WLQR-FM
2 WJR -AM
3 WSPD-AM
4 WOHO-AM
5 CKLW-AM

WLQR-FM
WS PD -AM
WOHO-AM
WTOD-AM
WIOT -FM

WLO R -FM
WIOT -FM
WS PD -AM
WMHE-FM
WTOD-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

.5 6 2.0

Format Legend
A-AOR, 8 -Black, BB -Big Band, BM -Beau-
tiful Music, C -Country, CL -Classical. D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News. 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.
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Tucson
METRO RANK

DIN '79 Market Overview
There is little correlation between the top three

Stations in the fall Tucson report and the top stations
n the spring version. The instability of the estimates
n the spring book, due to poor diary return, has to
some extent been righted in this report, which had
22% more diaries come back to Arbitron in a usa-
Die form.

The new top three stations are Beautiful Music
KAIR, Country KCUB, and BM station KJYK. KAIR
ises syndicated TM music programming system.
is 12+ share increased by 50%, due in part per -

laps to a format change by KCEE-FM, formerly a
3M competitor. KAIR's 35+ audience increased by
approximately 80%, and the station ranks second
among 35-64 adults and persons 25-54. Adver-
tising for KAIR consisted of TV spots and busboards,
plus a year-round billboard showing.

Country KCUB added two shares to its 12+
total and remained the top Tucson station in 25-54
adults, with just under 14%. Little outside adver-
tising was done by KCUB, and the big on -air promo-
tion involved giving away a $13,000 International
Scout, the "Bear Buggie."

Beautiful Music KJYK also recorded a substantial
gain in this survey. The Schulke-programmed sta-
tion used advertising centered on TV, cabtops, and
billboards; and, like KAIR, KJYK probably benefitted
from KCEE-FM's format change. KJYK ranks third
among adults 25-54 (behind KCUB and KAIR) but
leads in the 35-64 demo.

The AOR scene is more competitive now as KCEE-
FM became KTKT-FM and moved to the format. As
a result, former market leader KWFM dropped more
than three shares, while KTKT-FM debuted with
more than 6% of the total market. Among 18-34
adults, KWFM saw its leading position eroded slight-
ly, but the station remains ahead with more than a
20% share of the young adults. KTKT-FM earned a
7% share of 18-34 adults.

AvemgePersons12-I-ShareTrends
Monday -Sunday, 6am -MrdnIght
POP( 00 ):

01N'78

3938

AIM '79 OM '79

KR00-FM 13.0 KWFM-FM 12.6 KAIR-AM p1e9.9
2 KCUB-AM 12.6 KTKT-AM 11.0 KCU11-AM(c) 9.5
3 KTKT-All 9.8 KROO-Fm 8.4 KJYK-FM pm) 9. 2
4 KJYK-FM 7.8 KHYT-AM 8.4 KWFM -FM (A) 9.0
5 KX EW-AM 6.8 KCUB-AM 7.5 KTKT-AM IR) 8.8
6 KMGX -AM 6.5 KAIR-AM 6.5 KTKT-FM (A) 6.3
7 KAIR-AM 6.5 KJYK-FM 6.5 KRQQ-FM fA) 5.8
8 KCEE-AM 5.3 KTKT-FM 6.0 KOBE -AM (PA) 5.4
9 KE VT -AM 5.3 KTUC-AM 5.8 KHYT-AM (9) 5.1

10 KTKT-FM 5.1 XMCX-AM 5.1 ICI KX-AM (C) 4. 9
11 KI KX 4.5 KCEE -AM 4.7 RPM -AM (PA) 4. 6
12 KTUC-AM 4.3 K I K X -AM 4.2 KTUC-AM MI 4.1
13 KWFM-FM 4.2 KEVT-AM 3.9 KXFW-AM ON 3.4
14 KNIX-FM 1.0 KFLT-AM 3.2 KEVT-AM (S) 2.6
15 KFLT-AM 0.8 KNDE-FM 0.9 KFLT -AM FIL) 2 . 2
16 KHYT-AM 0.7 KNI X -FM 0.5 KUP D -FM (R) 0.5
17 1CUPD-FM 0.5 KNI X -AM KJJJ -AM 1G1 0.3
18 KTAR-AM 0.5 KF I -AM ON 0.3

Average Persons Trends/Rankings
1(48112+
WS, Urn -Midnight

POP(00): 3938
0IN/8 A/M '79 0/N '79

I KROQ-FM 78 KWFM -FM 72 KAIR-AM
2 KCUB-AM 76 KTKT-AM 63 KCUB-AM
3 KTKT-AN 59 1800 -FM 48 KJYK-FM
4 KJYK-EN 47 KHYT-A11 48 KWFM-FM
5 KXEW-AM 41 KCUB-AM 43 KTKT-AM

58
56
54
53
52

9-10om
1 KCUB-AM
2 KRQQ-FM
3 KTKT-AM
4 KMCX-AM
5 KXEW-AM

KTKT-AM
KCEB-AM
KRQQ-FM
KWFM-F11
KJYK-FM

KTKT-AM
KCUB-AM
KAIR-AM
KJYK-FM
KNCX-AM

PA -F, 3-7pm
1 51100 -FM
2 KCUB-AM
3 KTKT-AM
4 KJYK-FM
5 111W -AM

KWFM-FM
KHYT-AM
KTKT-AM
KRQQ-FM
KCITIS-AM

KCUB-AM
KWFM-FM
KTKT-At1
KJYK-Fm
KHYT-AM

Several youth -oriented stations suffered in this
sweep compared to the spring results. Since the
spring numbers may have contained some flukes,
perhaps the changes inherent in this book should
have been expected. Top 40 stations KTKT-AM
and KRQQ both dropped several shares. The biggest
drop was KTKT's; its 18-34 numbers went down by
35%. KTKT went up in teens this book, but KRQQ
took a loss in that demo. Dancemusic KHYT, as
predicted in the A/M '79 Ratings Reports, slipped
back after diary return anomalies failed to repeat in
this book. KHYT took a big loss in teens but saw its
18-34 share increase.

Teens
61S,6am-AlldnIght
POP( 00) : 478

0/N '78 MA '79 OIN '79

1 KRQQ-FM
2 KTKT-AM
3 KMCX-AM

KHYT-AM
KTKT-AM
KR 00 -FM

KTKT-AM
KTKT-FM
KHYT-AM

, 8-10am
1 KRQQ-FM
2 KTKT-AM
3 KP1CX-AM

KTKT-AM
KHYT-AM
KRQQ-FM

KTKT-AM
KRQQ-FM
KTKT-FM

PA -F, 3-7pm
1 KR(10-FM
2 KTKT-AM
3 KMCX-AM

KHYT-AM
KRQQ -FM
KTKT-AM

KTKT-AM
KHYT-AM
KTKT-FM

Adults 18-34

M-S,13am-PAIdnIght

POP(00): 1410
0/N'78 AIM'79 0/N '79

1 KRQQ-FM
2 KMGX-AM
3 KIEV -AM
4 KCUB-AM
5 Kill, 14-1,14

KWFM-P4
KTKT-AM
KRQQ-FM
KHYT-AM
KMCX-AM

KWFM-FM
KR 00 -FM
KHYT-AM
KTKT-AM
KMCI-AM

PA -F, 8-10am

I !CNC/ -AM
2 KRQQ-FM
3 KCUB-AM
4 KX EW-AM
5 KIKX-API

KWFM-FM
KRQQ-FM
KMCX-AM
KTKT-AM
KIKX-AM

KTKT-AN
KWFM-FM
KM CX-AM
KRQQ-FM
KCUB-AM

11-F, 3-7pm

1 KRQQ-FM
2 KXEW-AN
3 KWFM-FM
4 ICUS-AM
5 KHCX-AM

KWFM-FM
KTKT-AM
KRQO-FM
KHYT-AM
KMCX-AM

KWFM-FM
KliTT-AM
1100 -FM
KTKX-AM
KTKT-AN

Adults 25-54
61-s. Ram -Midnight
POP ( 00 ): 1699

OIN '78 AIM '79 OIN '79

1 KCUB-AM
2 ICXEW-API
3 KEVT-AN
4 KRQQ-FM
5 1CMGX-AN

KCEB-AM
KTKT-AM
KWFM-FM
KRQQ-FM
ICEVT-AM

KCUB-AM
KAIR-AM
KJYK-FM
KTKT-AM
KWFM

1,1-F, 8-10am
1 1CCUB-AM
2

3

4

S

1

2

3

4

5

PURR -AM
KRQQ-FM
KNCX-AM
KTKT-AM
3-7pm
ICUB-AM
KX
KRQQ-FM
RE VT -AM
KJYK-FN

KCEB-AM
ICTUC-AM
KRQQ-FM
KCEE -AM
KTKT-AM

ECUB-AM
KWYN -FM
KTKT-AM
KAIR-AM
KMCX-AM

KC UB-AM
KTKT-AM
KAIR-AM

IKX-AM
KIICX-AM

ICUS-AM
KJYK-FM
KWFM -FM
KTKT-AM
KIKX-AM

Cume Persons Trends/Rankings
Total 12-r
m-s.6am-Midnight

POP( 00): 3938
CNN '78 A/M '79 0/N '79

1 KTKT-AM 1177
2 KRQQ-FM 107 3
3 KCUB-AM 769
4 KMGX-AM 722
5 KJYK-FM 634

KTKT-AM
KRQQ -FM
KMGX-AM
KWFM-FM
KCUB-AM

1251
930
682
662
604

KTKT-At:
KAIR-AM
KRQQ -FM
KCUB-AM
KTKT-FM

853
802
761
708
601

M-F,8-10sm
1 KTKT-AM
2 KRQQ-FN
3 KCUB-AM
4 KMCK-AM
5 KAIR -AM

KTKT-AN
KCUB-AM
KRQQ-FM
KWFM-FM
KMGX-AM

KTKT-AM
KCUB-AM
KAIR-AM
KJYK-FM
KMCX -AM

PA -F, 3-7pm
1 KRQQ-FM
2 KTKT-AM
3 KMCX-AM
4 KCUB-AM
5 KWFM-FM

KTKT-AM
KRQQ-FM
KWFM-FM
KCUB-AM
KAIR-AM

KTKT-AM
KAIR-AM
ICCUB-AN
KRQQ-FM
KTKT-FrI

Teens
PA -S, 6am-Midnight

POP(00): 478
OIN '78 AIM '79 OIN '79

1 KTKT-AN
2 KRQQ-FM
3 KMGX-AM

KTKT-AM
KRQQ -FM
KHYT-Al)

KTKT-AN
KRQQ-FM
KTKT-FM

PA -E, 6-10am

1 KT KT -AM
2 KRQQ-FM
3 KAIR-AM

KTKT-AM
KRQQ-FM
KHYT-AH

K TIT -AM
KRQQ-FM
KTKT-FM

PA -F, 3-7pm

1 KTKT-AM
2 KRQQ-FM
3 KMCX-AM

KTKT-AM
KRQQ-FM
KHYT-AM

KTKT-AM
KRQQ-FM
KTKT-FM

Adults 18-34

M -S, lam -Midnight

POP( 00 ): 1410
OIN '78 AIM'79 0/N '79

1 KRQQ-FM
2 KTKT-AM
3 KMGX -AM
4 KCEB-AM
5 KWFM-FM

KTKT-AM
1800 -FM
KWFM-FM
ICMGX-AM
KNYT-AM

KWF N -FM
KRQQ-1/1
KTKT-AM
KMCX-AM
KTKT-FM

PA -F, 8-10om

1 KR0Q-FM
2 KNGX -AM
3 KTKT-AM
4 KCUB-AM
5 KWFM-FM

KTKT-AM
KWFM-FM
1CMCX-AM
KRQQ-FM
KCUB-API

KTKT-AM
KWFM-FM
KMCX-AM
KRQQ-FM
KTKT-FM

PA -F, 3.7pm
1 KR0Q-FM
2 KMGX-AM
3 KTKT-AM
4 KWFM-FM
5 KIKX -AM

KRQQ-FM
KWFM-FM
111T -AM
KMCX-AM
KM VT -AM

KWFM -FM
KTKT-AM
KTKT-FM
KRQQ-FM
1CMCX-AM

Adults 25-54
m -s, Gam -Midnight

POP( 00): 1699
CSN'78 AIM '79 OIN '79

1 KTKT-AM KTKT-AM KCES-AM
2 KCEB-AM KRQQ-FM KAIR-AM
3 KRQQ-FM KCUB-AN KTKT-AM
4 KCEE-AM KNCX-AM KRQQ-FM
5 KJYK-FM KAIR-AM KMGX-AN

PA -F, 8-10am

1 KCEB-AM
2 KRQQ-FM
3 KMGX-AM
4 KTKT-AM
5 KOBE -AM

KCUB-AM
KTKT-AM
KMGX-AN
KTUC-AM
KAIR-AM

KTKT-AM
KCUB-AM
KAIR-AM
KMCX-AM
KJ YE -FM

PA -F, 3-7pm

1 1800 -PM
2 KTKT-AM
3 KCEB-AM
4 KMCX-AM
5 KXEW-AM

KCUB-AN
KTKT-AN
KRQQ-FM
KMCX-AN
KAIR-AM

ICES -AM
KAIR-AM
KJYK-FM
KTKT-AM
KMCX-AM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

2.2
RL

Format Legend
A-AOR, B -Black, 88 -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dencemusic , J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish,
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Tulsa
METRO RANK

o OIN '79 Market Overview
a_
w For the third survey in a row, P/A station KRMG
cc
co leads the Tulsa market, this time with 20% of the

market. The other top stations from past sweeps re-
m mained strong as well - Country KVOO and Beauti-
 ful Music KBEZ. AOR KMOD also showed substan-

tial strength in this survey.
KRMG spent approximately $40,000 in adver-

tising for the survey - most of that in TV - and its
25-54 share increased from 21% to more than 24%
of the market, the biggest numbers in that demo-
graphic. KRMG also leads in the 35-64 category,
with more than 28% of that audience.

Second in the total market is KVOO. The station
trails KRMG in both 25-54 and 35-64 shares, but is
still a strong number two in each category. KVOO
concentrated its ad compaign on TV and billboards,
spending the same amount for the fall sweep as for
the spring survey.

KBEZ slipped in this book but remains in third
place overall. The station dropped almost 30% of its
35-64 audience and lost significantly among adults
25-54 also.

KMOD more than doubled its overall share, while
at the same time becoming the top 18-34 station in
the market. KMOD's share of young adults went
from approximately 9% in the spring to more than
20% in the fall book. No special efforts were made
by KMOD for this survey with the exception of ad-
vertising on TV. The ad budget was the same as for
the spring effort.

On the Top 40 front, KRAV remains the kingpin,
with KWEN and KELI also competitive. All three sta-
tions lost some total audience share, although KRAV's
book was the most stable. KRAV improved its 18-
34 share in this book, and ranks second in that
demo with more than 16% of the audience. KWEN
made substantial gains in its 18-34 share and now
has approximately 10% of the audience, but KELI's
18-34 share dissipated, owing to the loss of about
one-third of its young female listeners.

(Note: KTOWIKGOW are totally simulcast; KXOJ-
AM-FM are simulcast during the daytime broadcast
schedule of KXOJ-AM.)

AverageRersons124-SnareTnands
Monday Sunday. 6am -Midnight
POP( 00 ): 5210

0161'78 NM '79 OIN '79
1 KRMG-AM 19.3 KR11C-AM 18.0 KRMG-AMIPP120.0
2 KV00 -AM 17.2 KV 00 -AM 15.7 KV00-AMn 16.9
3 1C1182 -FM 13.1 KBEZ-FM 12.6 KBE Z -F116/6610.1
4 KRAV-FM 9.7 KRAV-FM 9.9 KMOD-F M614 10.1
5 KMOD-FM 8.2 KWEN-FM 8.9 KRAV-FM66 9.8
6 KWEN-FM 5.6 KELI-AM 6.7 KWEN-FM:m 7.1
7 KEL I -AM 4.9 1010D -FM 4.7 KELI-AM(R) 4.9
8 KAKC-AM 4.8 KTFX-FM 3.7 KTFX-F1106 4.5
9 KTFX-FM 4.1 KAKC-AM 2.1 KGOW-FM/C1 2.2

10 KXXO-AM 1.4 KREK-FM 2.0 KXXO-AMpo 1.8
11 KCOW-FM 1.0 K TOW -AM 1.4 KCFO-FM/m4 1.7
12 KTOW-AM 0.8 KCFO-FM 1.4 KAKC-AMIPA) 1.5
13 KFMJ -AM 0.8 KFMJ -AM 1.4 KFMJ-A111111-1 1.0
14 KKMA -FM 0.6 KKMA -FM 1.1 KX 0J-FM(PA1 0.9
15 KGGF-AM 0.6 KXOJ-FM 1.0 KOFM-FM911 0.8
16 KCFO-FM 0.6 KXX 0 -AM 1.0 KWPR-A111/4 0.5
17 KOLS-AM 0.3 KC OW -FM 0.3 KTOW-AMP 0.3
18 KOL S -AM 0.3
19 KXOJ-AM 0.1

Average Persons Trends/Rankings
Total 12+
M -S, (fam-Midnight

POP( 00 ) : 5210
0/N '78 AIM '79 OIN '79

1 KRMC-AM
2 KV00-AM
3 KBEZ-FM
4 KRAV-FM
5 KMOD -FM

137
122

93
69
58

KRMC -AM
KV00-AM
KBEZ-FM
KRAV -FM
KWEN-FM

127
111

89
70
63

KRTIC-AM
KV 00 -AM
KBEZ-FM
KMOD-FM
KRAV -FM

155
131

711

7P
76

M -F, 8-10am
1 KRMC-AM
2 KV00-AM
3 KRAV-FM
4 K BE 2 -FM
5 KMOD-FM

KRMG-AM
KV00-AM
KRAV -FM
KWEN-FM
KBE 2 -FM

KRMC-AM
KV 00 -All
KRAV -FM
KMOD-FM
KWEN-FM

16-F, 3-7pm

1 KRMC-AM
2 8500 -AM
3 KBEZ-FM
4 KRAV-FM
5 KMOD-FM

KRMC-AM
KV 00 -AM
KBEZ-FM
KRAV-FM
KWEN-FM

K RMC -AM
KV 00 -AM
KMOD-FM
KBE. Z -FM
KRAV -FM

Teens
M -6, 66m -Midnight

POP( 00): 657
0/N'78 AIM '79 0/N '79

1 KELI-AM
2 KWEN -FM
3 KAKC-AM

KWEN-FM
KELI -AM
KRAV -FM

KT FX-FM
KRAV -FM
KM OD -FM

M -F, 8-10am
1 KRAV-FM
2 KAKC-AM
3 KELI-AM

KRAV-FM
KWEN-FM
KELI -AM

KT FX -FM
KRAV-FM
KWEN-FM

M -F, 3-7pm
1 KELI-AM
2 KWEN -FM
3 KMOD-FM

KWEN-FM
KRAV-FM
KELI -AM

KT FX -FM
KRAV-FM
KELI-AM

Adults 18-34
M -S, Sam -Midnight

PO7(00): 1859
0/N '78 AIM '79 OIN '79

1 KRAV -FM
2 KMOD -FM
3 KRMG-AM
4 KV00-AM
5 KTFX-FM

KRMC-AM
KRAV-FM
KV 00 -AM
KELI -AM
KMOD-FM

KMOD-FM
KRAV -FM
KRMG -AM
KWEN-FM
KV 00 -AM

M -F, 6-10am

1 KRAV-FM
2 KRMC-AM
3 KV 00-A11
4 KMOD -FM
5 KAKC-AM

KRMG-AM
KRAV -FM
KV 00 -AM
KMOD-FM
KELI-AM

KRAV -FM
KMOD-FM
KRMG -AM
KV 00 -AM
KWEN-FM

M -F, 3-7pm

1 KRAV -FM
2 KMOD-FM
3 KRMC-AM
4 KV 00 -AM
5 KTFX-FM

KRMC-AM
KRAV -FM
KELI -AM
KTFX-FM
KV 00 -AM

KMOD-FM
KRAV -FM
KRMC-AM
KWEN-FM
KV 00 -AM

Adults 25-54
M -S, Sam -Midnight

808( 00): 2539
001'78 A/M'79 OIN '79

1 KV00-AM
2 KRMC -AM
3 KBEZ-FM
4 KRAV-FM
5 KWEN-FM

KRMG-AM
KV 00 -AM
K BE 2-711
KRAV -FM
KWEN-FM

KRMG-AM
KV 00 -AM
KBE 2-FM
KRAV -FM
KMOD-FM

PA-F,13-10am
1 KRMG-AM
2 KV00-AM
3 KRAV-FM
4 KBEZ-FM
5 KWEN-FM

KRMG-AM
KV00-AM
KRAV -FM
KBE 2-FM
KWEN-FM

KRMG-AM
KV 00 -AM
KRAV -FM
KWEN -FM
KBE 2-FM

M -F, 3-7pm
1 KV00-AM
2 KBEZ-FM
3 KRMG-AM
4 KRAV-FM
5 KAKC-AM

KRMC-AM
KV 00 -AM
KBEZ-FM
KRAV-FM
KWEN-FM

KRMG-AM
KV 00 -AM
KBE Z -FM
KRAV -FM
KMOD-FM

Cume Persons Trends/Rankings
Total 12+
M -S, Sam -Midnight

POP( 00): 5210
OIN '78 A/M79 0191'79

1 KRt1 C -AM 1637
2 KV00-A11 1495
3 KELI-AM 1111
4 KRAV-FM 1105
5 KBE 2-FM 1020

KRMG-AM
KV 00 -AM
KRAV-FM
KELI -AM
KWEN-FM

1727
1456
1092
1066

877

KRMC -AM
KV00-AM
KRAV -FM
KELI -AM
KBE. Z -FM

1869
1530
1172

949
8/19

IA -F, 6-10am

1 KRMC-AM
2 KV 00 -AM
3 KRAV-FM
4 KELI-AM
5 KAKC-AM

KRMG-AM
KV00-AM
KRAV-FM
KELI-AM
KWEN-FM

KRMG-AN
KV 00-A11
KRAV -FM
KMOD-FM
KBE 2 -FM

M -F, 3-7pm

1 KV00-AM
2 KRMG-AM
3 K BE Z -FM
4 KRAV-FM
5 KELI-AM

KRMG-AM
KV00 -AM
KELI-AM
KRAV -FM
KWEN-FM

KRMG-AM
KV 00 -AM
KRAV-FM
KMOD-FM
KELI-AM

Teens
M-S,6am-Midnight

POP( 00 ): 657

OIN '78 AIM '79 0/N '79

1 KELI-AM
2 KRAV -FM
3 KAKC-AM

KELI -AM KRAV -FM
KRAV -FM KTFX -FM
KWEN-FM KELI -AM

M -F, 6-10am
1 KELI-AM
2 KRAV-FM
3 KAKC-AM

KWEN-FM
KRAV-FM
KELI -AM

KT FX-FM
KRAV-F11
KMOD-FM

Adults 18-34
M -S, Sam -Midnight

POP( 00 ): 1859

0111'78 AIM '79 0/N '79

1 KRAV -FM KRMG -All KRAV -FM
2 KELI-AM KRAV-F11 KMOD-FM
3 KRMG-AM KELI -AM KELI -AM
4 KMOD -FM KV00-AM KRMC -AM
5 KAKC-AM KMOD-F11 KWEN-FM

PA -F, 6-10am

1 KRAV-FM KRMC -AM KRAV -FM
2 KRMC-AM KRAV-FM KMOD-FM
3 KEL I -AM KELI -AM KRMC-A11
4 KV00-AM KV00-A11 KELI -AM
5 KMOD-FM KWEN-FM KV 00 -AM

M -F, 3-7pm
1 KRAV -FM
2 KELI-AM
3 KMOD -FM
4 KAKC-AM
5 KRMG-AM

KRMG-AM
KELI -AM
KRAV-FM
KV 00 -AM
KMOD-FM

KMOD-FM
KRAV -FM
KELI -AM
KRMG -AM
KV 00 -AM

Adults 25-54
ta-S,8am-Midnight

POP( 00): 2539
0114'78 AIM '79 OIN '79

1 KRMG-AM KRMG-AM KRMG-AM
2 KV00-AM KV00-AM KV 00 -AM
3 KBEZ-FM KRAV -FM KRAV -FM
4 KRAV-FM KBEZ-FM KBEZ-FM
5 KELI-AM KWEN-FM KELI -AM

M -F, 6-10am
1 KRMC-AM
2 KV00-AM
3 KRAV-FM
4 KBEZ-FM
5 KAKC-AM

KRMC-All
K500 -AM
KRAV -FM
KBEZ-FM
KWEN-FM

KRMC-AM
KV00 -AM
KRAV -FM
KBE 2 -FM
KMOD-F11

PA -F, 3-7pm
1 KV00-AM
2 KRMG-AM
3 KBEZ-FM
4 KRAV-FM
5 KELI-AM

KRMG-AM
KV 00 -AM
KBEZ-FM
KRAV-FM
KELI-AM

KRMC-AM
KV 00 -AM
KRAV-FM
KBEZ-FM
KELI-AM

Format Penetration Chart
Based On Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1 8 2.7
N RL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

14-F, 3-7pm

1 K FL I -AM
2 KWEN-FM
3 KRAV-FM

KELI-AM
KRAV-FM
KWEN-FM

KRAV-FM
KTFX-FM
KWEN-FM
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Washington, DC
METRO RANK

)IN '79 Market Overview
What can you buy for $250,000 these days? Apparently, an improved

lhowing in the Arbitron report. ABC's WROX did it during the 0/N '79 sweep
o dig into the huge audience of WPGC-AM-FM. ABC's other station in D.C.,
D/A WMAL, regained the market 12+ lead, so there's good news in this book for
he ABC management.

The other big story in D.C. in this fall survey was the rash of on -air announce -
rents. 25 stations in the Washington area ran the survey notices, so Arbitron
isted the offenders below a dotted line on each data page. In our overview we'll
istersk the stations that ran the announcements.

WMAL* regained the top spot in the D.C. metro, and its 25-54 share jump -
40%. The station now has a share of 25-54 adults just under 14%.
WPGC-AM-FM* came in second in the overall standings but lost more than

hree shares from the spring book. The stations spent $70,000 on TV for the
all sweep but still lost four shares in the 18-34 demos. WPGC-AM-FM now
:ank third among adults 18-34, edging out WRQX for the teen lead.

WRQX* scored dramatic improvements in teens and picked up more than
:hree shares 18-34. The Top 40 station spent $250,000 in a saturation TV
:ampaign featuring the Chuck Blore "talking lips" spot, designed to attract
ittention and build interest in the station (translatable as cume). WRQX plans
rassive media campaigns for future surveys, so it will be interesting to see if
MPGC-AM-FM can keep it from making further inroads.

Beautiful Music WGAY-AM-FM' suffered a down book but remained strong
n the marketplace. Biggest drop from WGAY came in adults 25-54, where the
station declined about 25%. WGAY-FM now ranks fourth in the 25-54 demo.

Black WOOK went up well in this report, while competitor WHUR experi-
enced some reverses. WOOK's 18-34 share went up 50%, thanks to more
tune -in by young adult men. WOOK is now the number two 18-34 station in
the D.C. metro, just behind WASH" . WHUR, on the other hand, suffered a 15%
drop among its 18-34 share, now ranking fourth in this demo. WHUR lost the

everagePersons124-ShareTrends
Monday Sunday. 6am -AMJn.gHt

POP(00): 25371
OM '78 JIF '79 AIM '79 0/N '79

1 WMAL-AM 11.2 WMAL-AM 10.6 WPCC-FM 9.8 WMAL-AMMA112.0
2 WPCC-AF 11.2 WPGC-Fm 9.4 WMAL-AM 9.5 WOOK-FMAN 7.0
3 WPCC-FM 9.1 WCAY-FM 7.0 WGAY-FM 8.0 WPGC-FMM) 6.9
4 WCAY-FM 7.0 WOOK-Fm 6.8 WOOK-FM 6.0 WASH-FMMM 6.6
S WOOK-FM 6.6 WHUR-FM 6.4 WHUR-FM 5.9 WGAT-FMMDM 6.5
6 WASH -FM 5.7 WWDC-FM 4.7 WASH -FM 5.7 WHUR-FMm) 5.0
7 WHUR-FM 4.7 WTOP-AM 4.5 WWDC-FM 5.3 WROX-FMm) 4.9
8 WJMD-FM 4.6 WJMn-FM 4.4 WJMD-FM 4.6 WJMD-FM1BM) 4.2
9 WWDC-FM 4.3 WASH -FM 4.2 WTOP-AM 4.2 WTOP-AMM) 4.0
10 WRC -AM 3.5 WRC -AM 3.7 WOL -AM 3.4 WRC -AMM) 3.8
11 WRQX-FM 3.5 WMZO-FM 3.5 Wrap -FM 3.0 WWDC-FM0) 3.3
12 WTOP-AM 3.3 WRVS -FM 3.0 WPIK-AM 3.0 WMZO-FMM) 3.2
13 WKYS-FM 3.2 WOL -AM 2.8 WAVA-FM 2.8 WICYS-FM(D) 3.1
14 WMZO-FM 3.1 WRQX-FM 2.6 WCMS-FM 2.6 WAVA-FMO) 2.9
15 wCmS-AF 2.9 WCMS-Fm 2.3 WRC -AM 2.5 wEZR-FmOW 2.4
16 WEZR-FM 2.7 WYCB-AM 2.1 WKYS-FM 2.4 WOL -AMM) 2.3
17 WCMS-FM 2.4 WAVA-FM 2.0 WROX-FM 2.1 WyCB-AMMW 1.9
18 WOL -AM 2.2 WEZR-FM 1.8 WWDC-AM 1.5 WCMS-FMS1I 1.8
19 WPCC-AM 2.1 WWDC-AM 1.6 WHFS-FM 1.5 WXRA-FMM) 1.7
20 WWDC-AM 2.0 MUST -AM 1.4 WUST-AM 1.5 WPIK-AMM) 1.7
21 WPIK-AM 1.8 WXRA-FM 1.3 WEZR-FM 1.3 WHFS-FmA) 1.2
22 WHFS-FM 1.7 WGMS-AM 1.1 WPGC-AM 1.3 WWDC-AMMA) 1.2
23 WAVA-FM 1.4 WPCC-AM 1.1 WyCB-AM 1.3 WUST-AMMW 1.1
24 WUST-AM 1.3 WHFS-FM 1.0 WCAY-AM 0.9 WGMS-AMPW 1.0
25 WCAY-AM 1.1 WPIK-AM 0.A WXRA-FM (1.A WACC-AMMI 0.9
26 WXRA-FM 0.9 MCAT -AM 0.6 WEAM-AM 0.9 WGAY-AMAAMO.8
27 wYCB-AM 0.7 WXTR-FM 0.5 WCMS-AM 0.6 WFAX-AMMW 0.6
28 WDON-AM 0.6 WEAM-AM 0.5 WXTR-FM 0.6 WEAM-AMM) 0.6
29 WFAX-AM 0.6 WAGP-AM 0.3 WLI F -FM 0.4 WFSI-FMAA4 0.5
30 WEEL-AM 0.6 WLmr-AM 0.3 VEIL -AM 0.4 WXYV-FMO) 0.5
31 WCMS-AM 0.5 WSmD-AM WINX-AM 0.4 WLMD-AMIA) 0.4
32 WFSI-FM 0.5 WITY-FM 0.3 WXTR-FMMI 0.3
33 WEAN -AM 0.3 WSMD-AM 0.1 WPOC-Fmmn 0.3
34 WPIK-AF WSMD-AM
35 WGAY-AF

" ON -AIR SURVEY SPOTS BROADCAST BY: WWDC-FM, WWDC-AM, WTOP-
AM, WRQX-FM, WRC-AM, VVXRA-FM, WPIK-AM, WASH -FM, WPGC-FM, WPGC-
AM, WOL-AM, WMZQ-FM, WMAL-AM, WLMD-AM, WJMD-FM, WGMS-FM,
WGMS-AM, WEZR-FM, WGAY-FM, WGAY-AM.

Average Persons Trends/Rankings
Total 12+

81-S, 6am-Midnight

?OP( ) : 253
0/N '78

71

JIF '79 AIM '79 OM '79

1 WMAL-AM 450 WMAL-AM 44n WPCC-FM 412 WMAL-AM 508
2 WPGC-FM 366 WPCC-FM 389 WMAL-AM 396 WOOK-FM 297
3 WCAT-FM 2A 1 WGAY-FM 290 WCAY-FM 334 WPCC-FM 293
4 WOOK-FM 265 WOOK-FM 283 WOOK-FM 253 WASH -FM 281
5 WASH -FM 230 WHUR-FM 265 wHOR-FM 248 WCAT-FM 277

WHUR-FM 191 WWDC-FM 195 WASH -FM 237 WHUR-FM 211
7 WJMD-FM 186 WTO P -AM 188 WWDC-FM 224 WROX-FM 209

WWDC-FM 172 WJMD-FM 183 WJMD-FM 191 WJMD-FM 179
9 WRC -AM 140 WASH -FM 175 WTO P -AM 177 WTO P -AM 170

1n WROX-FM 140 WRC -AM 153 VOL -AM 142 WRC -AM 160

loyalty of some female listeners in this book.

As mentioned, WASH* is the new number one station, 18-34, with almost cr!_)
11% of the market. WASH was also able to increase its 25-54 share and a)
ranks second in that demographic group. The ad campaign for WASH was split
between TV and newspapers, whereas in the spring sweep all the media dollars ES
went into TV.

Among the AOR's in the Washington area, WWDC-FM* suffered quite a cc
setback in this report. By comparison, WAVA held steady and is closer to VVWDC-
FM than ever before. Future books should tell if WAVA is the new wave of the 1.=

future for AOR fans.
cr
CC
00
CC

Mf,(00am
1 WMAL-AM WMAL-AM WEAL -AM WMAL-AM
2 WPGC-FM WPCC-FM WPCC-FM WPCC-FM
3 WASH -FM WTOP-AM WCAY-FM WTOP-AM
4 WTOP-AM WCAY-FM WASH -FM WOOK-FM
5 WCAY-FM WHUR-FM WTOP-AM WASH -FM
6 WOOK-FM WASH -FM WHUR-FM WCAY-FM
7 WRC -AM WOOK-FM WWDC-FM WRC -AM
8 WJMD-FM WRC -AM WOOK-FM WROX-FM
9 WWDC-FM WJMD-FM WJMD-FM WHUR-FM

10 WHUR-FM WWDC-FM WOL -AM WMZO-FM

(Note: WPGC-AM-FM and WGAY-AM-FM are simulcast.)

M-F,2-7pm

1 WPCC-FM
2 WMAL-AM
3 WOOK-FM
4 WCAY-FM
5 WASH -FM
6 WJMD-FM
7 WRC -AM
8 WWDC-FM
9 WMZO-FM

10 1./KTS-FM

WMAL-AM
WPCC-FM
WOOK-FM
MCAT -FM
WHOR-FM
WTO P -AM
WRC -AM
WWDC-FM
WASH -FM
WM20-FM

WACC-FM
WMAL-AM
WCAY-FM
WOOK-FM
WASH -FM

WJMD-FM
WWDC-FM
WHOR-FM
WTO P -AM

WMZO-FM

WMAL-AM
WOOK-FM
WPCC-FM
WCAY-FM
WASH -FM
WR OX -FM
WRC -AM
WJMD-FM
WKYS-FM
WTO P -AM

Teens
6am-Midnight

POP(00): 3285
0181'78 JIF '79 AIM '79 01N'79

1 WPCC-FM
2 WOOK-FM
3 WWDC-FM

WPCC-FM
WOOK-FM
WRQX-FM

WPGC-FM
WOOK-FM
WWDC-FM

WR OX -FM
WPCC-FM
WOOK-FM

1:1+,8-10mm
1 WPCC-FM
2 WOOK-FM
3 WWDC-FM
181+.3-7pm

1 WPCC-FM
2 WOOK-FM
3 WWDC-FM

WPGC-FM
WOOK-FM
WR OX -FM

WPCC-FM
WOOK-FM
WROX-FM

WPCC-FM
WOOK-FM
WWDC-FM

WPGC-FM
WOOK-FM
WWDC-FM

WPCC-FM
WROX-FM
WOOK-FM

WROX-FP
WOOK-FM
WPCC-FM

Adults 18-34

814,118m4AdMgM

POP(00): 10424
0/14'78 JIF '79 AIM '79 OIN '79

1 WPCC-FM
2 WASH -FM
3 WHUR-FM
4 WOOK-FM
5 WWDC-FM
6 WROX-FM
7 WKYS-FM
8 WMAL-AM
9 WHFS-FM
10 WPCC-AM

WPCC-FM
WHUR-FM
WOOK-FM
WWDC-FM
WASH -FM
WKYS-FM
WMZO-FM
WMAL-AM
WOL -AM
WAVA-FM

WPCC-FM
WHUR-FM
WASH -FM
WWDC-FM
WOOK-FM
WAVA-FM
WOL -AM
WICYS-FM

WMAL-AM
WHFS-FM

WASH -FM
WOOK-FM
WPCC-FM
WHUR-FM
WROX-FM
WWDC-FM
WKYS-FM
WAVA-FM
WCAY-FM
WMAL-AM

M-F,8-10am
1 WASH -FM
2 WPGC-FM
3 WMAL-AM
4 WHUR-FM
5 WWDC-FM
6 WOOK-FM
7 WICYS-FM
8 WOL -AM
9 WROX-FM
10 WPCC-AM

WPCC-FM
WASH -FM
WHUR-FM
WWDC-FM
WOOK-FM
WMAL-AM
WKYS-FM
WOL -AM
WRC -AM
WMZO-FM

WPCC-FM
WASH -FM
WHUR-FM
WWDC-FM
WMAL-AM
WOOK-FM
WTO P -AM
WOL -AM
WKYS-FM
WAVA-FM

WOOK-FM
WPCC-FM
WASH -FM
WMAL-AM
WHUR-FM
WR OX -FM
WTOP-AM
WKYS-FM
WWDC-FM
WAVA-FM

M.F,3.7pm

1 WPCC-FM WPCC-FM
2 WASH -FM WOOK-FM
3 WOOK-FM WHUR-FM
4 WHUR-FM WWDC-FM
5 WWDC-FM WASH -FM
6 WROX-FM WKYS-FM
7 WHFS-FM WMAL-AM
A WICYS-FM WmZO-FM
9 WMAL-AM WOL -AM
10 WPCC-AM WAVA-FM

Adults 25-54
M4,6am4MdMgM
POP(On): 13250

00118 JIF '79

wPCC-FM
WASH -FM
WWDC-FM
WOOK-FM
WHOP -FM
WAVA-FM
VOL -AM
WMAL-AM
WJMn-FM
WHFS-FM

MIA '79

WOOK-FM
WASH -FM
WPCC-FM
WROX-FM
WWDC-FM
WHOR-FM
WRYS-FM
WAVA-FM
WCAY-FM
WHA L -AM

0/81'79

1 WMAL-AM
2 WCAY-FM
3 WASH -FM
4 WOOK-FM
5 WHUR-FM
6 WPGC-FM
7 WJMn-FM
8 WEZR-FM
9 WMZO-FM
10 WTOP-AM

WMAL-AM
WCAY-FM
WHUR-FM
WPCC-FM
WASH -FM
WOOK-FM
WMZO-FM
WIC -AM.
WJMn-FM
WTO P -AM

WMAL-AM
WCAY-FM
wPGC-FM
1/ASH-FM
WHUR-FM
WJMD-FM
WMZO-FM
WTO P -AM

WPIK-AM
WOOK-FM

WMAL-AM
WASN-FM
WCAY-FM
WHUR-FM
WPCC-FM
WOOK-FM
WTO P -AM
WMZO-FM
WJMD-FM
WKYS-FH

PA-F,6-10sm

1 WMAL-AM
2 WASH -FM
3 WGAY-FM
4 WPCC-FM
5 WTOP-AM
6 WRC -AM
7 WMZQ-FM
8 WOOK-FM
9 WHUR-FM
10 WJMD-FM

WMAL-AM
WPCC-FM
WHUR-FM
WASH -Fm
WCAY-FM
WTOP-AM
WRC -AM
WMZQ-FM
WJMD-FM
WOOK-FM

WMAL-AM
WPC C -FM

WCAY-FM
WASH -FM
WTO P -AM

WHUR-FM
WMZO-FM
WJMD-FM
WWDC-FM
WPIK-AM

WMA L -AM
WASH -FM
WTO P -AM

WPGC-FM
WHUR-FM
WOOK-FM
WGAY-FM
WRC -AM
WM20-FM
WJMD-FM

Continued on Page 148
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 Washington, DC Continued from Page 147
CD
I, -

C:5) M -F, 3 7pm

I-.

1 WMAL-AM WMAL-AM WMAL-AM WMAL-AM

lr
2 WCAY-FM WGAY-FM WCAY-FM WASH -FM

O 3 WASH -FM WPCC-FM WPGC-FM WGAY-FM
0_ 4 WOOK-FM WIC -AM WASH -FM WPCC-PM
DJ 5 WPCC-FM WHUR-FM WJMD-FM WOOK-FM
CC 6 WMZQ-FM WASH -FM WHUR-FN WTOP-AM
co
O 7 WHUR-FM WM2Q-FM WMZQ-FM WHUR-FM

z 8 WRC -AM WOOK-FM WPIK-AM WJMD-FM

I= 9 WJMD-FM WTOP-AM WTOP-AM WHYS -FM

< 10 WKYS-PM WJMD-FM WOOK-FM WXRA-FM
CC

CC
.6
cc Cume Persons Trends/Rankings

Total 12+

M.S,6am4MdMgM
POP(00): 25371

01011$

1 WMAL-AM 6254
2 WPCC-FM 5178
3 WOOK-FM 3826
4 WGAY-FM 3676
5 WASH -FM 3440
6 WTOP-AM 3023
7 WWDC-FM 2994
8 WRC -AM 2715
9 WRQX-FM 2637
10 WJMD-FM 2531

JIF '70 AIM '79 OM '79

WMAL-AM 5895
WPCC-FM 5378
WOOF -FM 3871
WTOP-AM 3366
WWDC-FM 3354
WCAY-FM 3347
WHUR-FM 3218
WASH -FM 3100
WRC -AM 2753
WROX-FM 2485

WPCC-FM 5818
WMAL-AM 5766
WTOP-AM 3746
WCAY-FM 3731
WWDC-FM 3554
WASH -FM 3472
WOOK-FM 3190
WHUR-FM 2952
WKYS-FM 2654
WJMD-FM 2444

WMAL-AM 7137
WPGC-FM 4697
WASH -FM 4199
WROX-FM 4110
WTOP-AM 3677
WGAY-FM 3587
WOOF -FM 3530
WWDC-FM 3039
WHUR-FM 2958
WRC -AM 2632

M4,840sm
1 WMAL-AM WMAL-AM WMAL-AM WMAL-AN
2 WPCC-FM WPCC-FM WPCC-FM WPCC-FM

3 WASH -FM WTOP-AM WTOP-AM WASH -FM

4 WOOK-FM WOOK-FM WASH -FM WTOP-AM
5 WTOP-AM WCAY-FM WWDC-FM WOOK-FM

6 WRC -AM WASH -FM WOOK-FM WROX-FM
7 WWDC-FM WHUR-FM WCAY-FM WCAY-FM
8 WCAY-FM WWDC-FM WHUR-FM WRC -AM

9 WJMD-FM WRC -AM WHYS -FM WWDC-FM

10 WHUR-FM WJMD-FM WJMD-FM WHUR-FM

164,3-7pm

1 WPCC-FM WMAL-AM WPCC-FM WMAL-AM
2 WMAL-AM WPCC-FM WMAL-AM. WPGC-FM
3 WOOK-FM WOOF -FM WCAY-FM WRQX-FM
4 WASH -FM WCAY-FM WASH -FM WASH -PM

5 WCAY-FM WWDC-FM WWDC-FM WOOF -FM

6 WWDC-FM WHUR-FM WOOK-FM MCAT -FM

7 WRQX-FM WASH -FM WTOP-AM WTOP-AM
8 WJMD-FM WTOP-AM WHUR-FM WWDC-FM
9 WPC -AM WRC -AM WJMD-FM WA VA -FM

10 WTOP-AM WROX-FM WA VA -FM WRC -AM

Teens
M -S. Sam -Midnight
POP(00): 3285
OW79 JIF '79 AMA '79 DIN '79

1 WPGC-FM WPGC-FM WPCC-FM WROX-FM
2 WOOK-FM WOOK-FM WWDC-FM WPCC-FM
3 WWDC-FM WROX-FM WROX-FM WOOK-FM

M4,840am
1 WPCC-FM WPGC-FM WPGC-FM WRQX-FM
2 WOOK-FM WOOK-FM WWDC-FM WPCC-FM

3 WWDC-FM WWDC-FM WOOK-FM WOOK-FM

MF,3-7pm

1 WPGC-FM WPCC-FM WPCC-FM WR OX -FM

2 WOOK-FM WOOK-FM WOOK-FM WPCC-FM
3 WMDC-PM WROX-FM WWDC-FM WOOK-FM

Adults 18-34

M -S. 6am-Midnight
POP(00): 10424

OIN '78 JIF '79 AIM '79 0111'79

1 WPCC-FM WPCC-FM WPCC-FM WASH -FM

2 WASH -FM WWDC-FM WWDC-FM WPGC-FM
3 WOOK-FM WOOK-FM WASH -FM WRQX-FM
4 WWDC-FM WHUR-FM WHUR-FM WOOK-FM
5 WHUR-FM WASH -FM WOOK-FM WWDC-FM
6 WRQX-FM WHYS -FM WHYS -FM WHUR-FM
7 WMAL-AM WMAL-AM WAVA-FM WMAL-AM
8 WHYS -FM WRQX-FM WMAL-AM WAVA-FM
9 WAVA-FM WAVA-FM WROX-FM WHYS -FM

10 WWDC-AM WWDC-AM WTOP-AM WTOP-AM

814,&MMm
1 WPGC-FM WPCC-FM WPCC-FM WASH -FM
2 WASH -FM WWDC-FM WASH -FM WPCC-FM

3 WOOK-FM WASH -FM WWDC-FM WOOK-FM
4 WWDC-FM WOOK-FM WHOR-FM WROX-FM
5 WHUR-FM WHUR-FM WOOK-FM WWDC-FM

6 WRQX-FM WMAL-AM WMAL-AM WMAL-AM
7 WMAL-AM WKYS-FM WXYS-FM WHUR-FM
8 WRYS-FM WOL -AM WAVA-FM WKYS-FM
9 WOL -AM WAVA-FM WTOP-AM WTOP-AM
10 WWDC-AM WTOP-AM WWDC-AM WAVA-FM

M4,3-7pm

1 WPCC-FM WPCC-FM WPGC-FM WASH -FM
2 WASH -FM WWDC-FM WASH -FM WPCC-FM
3 WOOK-FM WOOK-FM WWDC-FM WOOK-FM
4 WWDC-FM WHUR-FH WHUR-FM WWDC-FM
5 WRQX-FM WKYS-FM WAVA-FM WRQX-FM
6 WHUR-FM WASH -FM WOOK-FM WHOR-FM
7 WHYS -FM WMAL-AM WHYS -PM WAVA-FM
8 WWDC-AM WROX-FM WWDC-AM WKYS-FM
9 WMAL-AM WAVA-FM WMAL-AM WWDC-AM
10 WAVA-FM WOL -AM WHFS-FM WMAL-AM

Adults 25-54
M4,11am4M0MgM

POP(00): 13250

Ofte78 JIF '79 AIM '79 OIN '79

1 WMAL-AM
2 liGAY-FM
3 WASH -FM
4 WPCC-FM
5 WTOP-AM
6 WOOF -FM
7 WRC -AM
8 WHUR-FM
9 WJMD-FM
10 WKYS-FM

WMAL-AM WMAL-AM WMAL-AM
WCAY-FM WPCC-FM WASH -FM

WHUR-FM WCAY-FM WCAY-FM

WTOP-AM WASH -FM WPCC-FM
WPGC-FM WTOP-AM WTOP-AM

WASH -FM WHOR-FM WHUR-FM

WOOK-FM WKYS-FM WOOK-FM
WRC -AM WOOK-FM WRQX-FM

WJMD-FM WWDC-FM WM20-FM

WWDC-FM WMZO-FM WJMD-FM

114,840am

1 WMAL-AM WMAL-AM WMAL-AM WMAL-AM

2 WASH -FM WPCC-FM WPCC-FM WASH -FM

3 WTOP-AM WTOP-AM WASH -FM WTOP-AM

4 WPCC-FM WASH -FM WTOP-AM WPGC-FM
5 WCAY-FM WCAY-FM WCAY-FM WCAY-FM
6 WRC -AM WHUR-FM WHUR-FM WHOR-FM
7 WOOK-FM WRC -AM WKYS-FM WOOK-FM
8 WJMD-FM WJMD-FM WOOK-FM WIZO-FM

9 WHUR-FM WOOK-FM WMZQ-FM WRC -AM

10 WKYS-FM WOL -AM WWDC-FM WRQX-FM

814,3-7pm

1 WMAL-AM WMAL-AM WMAL-AM WMAL-AM
2 WASH -FM WCAY-PM WPCC-FM WASH -FM

3 WGAY-FM WPCC-FM WASH -FM WGAY-FM
4 WPCC-FM WHUR-FM WGAY-FM WPCC-FM
5 WOOK-FM WRC -AM WTOP-AM WTOP-AM

6 WRC -AM WASH -FM WHUR-FM WOOK-FM
7 WHUR-FM WTOP-AM WKYS-FM WM20-PM
8 WJMD-FM WOOK-FM WJMD-FM WHUR-FM

9 WTOP-AM 14.114D -FM WMZO-FM WRYS-FM
10 WMZO-FM 104ZQ-141 WOOK-FM WRQX-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

2.8 3.1

CL D

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, 1)-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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West Palm Beach -
Boca Raton

METRO

OIN '79 Market Overview
In the West Palm Beach metro, almost 25% of the

market is aged 65+, so it's not too surprising that
the leading Beautiful Music station, WEAT-FM, con-
tinues to dominate. Country WIRK-FM improved its
stance in this book, and a new BM station, WNJY,
ranked third and may be a factor to watch.

WEAT-FM is a fully automated station that is num-
ber one 35+ with more than 25% of the market.
VVEAT ranks well among the 25-54 audiences also,
with more than 15% of this group, second only to
WIRK-FM.

Country WIRK-FM earned a good book this time.
The station's 25-54 and 35+ audience figures rose
impressively, and WIRK-FM has more than 20% of
the 25-54 total, the best in the metro, and is second
to WEAT-FM among the 35+ persons. No special
promotions were staged, but the station did advertise
on TV and billboards, and distributed music lists in
record stores.

The former WGMW-FM is now WNJY. The station
came on the air September 9 and advertised itself
with the use of billboards. WNJY uses the FM100
mLsic service interspersed with live announcers,
unlike the WEAT-FM approach. WNJY beats WEAT-
FM among 18-34 adults, possibly due to its aim for
a younger, brighter sound. Among 25-54 adults
WNJY debuted with more than 6% of the audience,
comparable to its share of the 18-34 demos. Future
books will tell if the newcomer can further dent the
cume of WEAT-FM.

AOR WJNO-FM improved its numbers slightly.
There were only eight men 18-24 diaries returned
from the West Palm metro, making it tough for an
AOR, but the station did manage to stay second in
the 18-34 demos, behind WIRK-FM. WJNO-FM did
add to its 25-54 share this book, and is now tied
for third in that demo category.

Average Persons 12+ Share Trends
Monday -Sunday, 6am.Midnighl
POP( 00 ) : 4352

004'78 AIM '79 OIN '79
1 WEAT-FM
2 WIRE -PM
3 WHYI-FM
4 WCMW-FM
5 WSBR-AM
6 WKQS-FM
7 WPBR -AM
8 1,1,190 -FM
9 WPOM-AM

10 WIR K -AM
11 WLYF-FM
12 WEAT-AM
13 W..190 -AM
14 WRBD-AM
15 41NC S -FM
16 WSME-FM
17 WAXY -FM
18 iiI0D-All
19 WINZ-AM
20 WLOD-AM
21 gpAm-Am
22 WLIZ-AM
23 WGBS-AM
24 WD8F-AM
25 WCKO-FM
26 WMJX-FM
27 WAIA-FM
28
29
30
31

17.0
11.7
6.6
5.7
5.0
4.9
4.4
3.9
3.6
3.6
3.1
3.0
3.0
2.7
2.6
2.1
2.0
1.6
1.1
1.1
0.9
0.6
0.6
0.4
0.4
0.4
0.4

WEAT-FM
WIRK-FM
wir0/4-AM
WPBR-AM
WHYI-FM
WLY F -FM
WJNO-FM
WNCS-FM
WAXY -FM
WEAT-AM
WJNO-AM
WCMW-FM
WKQS-FM
W SIR -AM
8109 -AM

IR K -AM
WCKO-FM
WNWS-AM
WINZ-AM
WAI A -FM
WDBF-AM
WSWN-AM
WSHE -FM
WRBD-AM
WQAM-AN
WPI P -AM

17.3
R.9
7.5
6.5
6.3
4.7
4.1
3.5
3.5
3.2
2.9
2.6
2.1
2.1
2.0
1.8
1.8
1.7
1.5
1.5
1.5
1.2
0.9
0.9
0.6
0.5

WEAT-FM(5 )16.7
W IR -F M(c) 13.0
WNJY-FM0141) 5.1
WJNO-FMIAI 4.5
WPBR -AM (N) 4.1
WHYI-FM(R) 4.0
WEAT-AMIC) 3.8
WNGS-FMIR) 2.9
WJNO-AM (Pk 2.9
WSHE-FM(A) 2.9
WLY F -FM (I)49 2.8
WPOM-AM 89 2.5
W IRK -AM 91) 2.2
WINZ-FM(m) 2.2
WKQS-FM am) 2.2
WCKO-F Mpg) 1.9
WA IA -F Maw 1.9
WSB R -AMMO) 1.9
WWWL-FM (A) 1.6
wQAM-AMPO 1.5
WDBF-AM1PA) 1.5
WAXY -F M(R) 1.3
WIOD-AMIPA) 1.3
WRBD-AMP) 1.2
WSWN-Ati(RA) 1.2
WYOR -FM(1169 1.2
WNWS-AMB0 0.9
WINZ-AMM) 0.7
WLIZ-AM(19) 0.7
WCEZ-FM(9941 0.7
W PI P-AMMM) 0.6

Average Persons TrendslRankings
Total 12+
M -S, earn -Midnight

POP( CO ) 4352
011.4'78 AIM '79 OIN'79

1 WEAT-FM
2 WIRK-FM
3 WHYI-FM
4 WCMW-FM
5 WSBR-AM

119
82
46
40
35

WEAT-FM
WIRK-FM
WPO M -AM
WPBR -AM
WHYI-FM

115
59
50
43
42

WEAT-FM
WIRE -FM
WNJY-FM
WJNO-FM
WP BR -AM

114
89
35
31
28

PA-F,13-10am
1 WEAT-FM
2 W IR K -FM
3 WHYI -FM
4 WJNO-AM
5 WPBR -AM

WEAT-FM
W IRK -FM
WPOM-AM
WP BR -AM
WHYI-FM

WFAT-FM
WIRE -FM
WP BR -AM
WHYI-FM
WNJY-FM

M.C3.7pm
1 WEAT-FM
2 WIRK-FM
3 WHYI-FM
4 WCMW-FM
5 WKQS-FM

WEAT-FM
WPOM-AM
WIRE -FM
WPBR -AM
WHYI-FM

NEAT -FM
W IR K -FM
WHYI-FM.
WNJY-FM
WPRR -AM

Teens
M -S. eumellenIght

POP( 00 ): 447
OM '78 ANA'79 OM'79

1 WHYI -FM
2 WNGS-FM
3 WRBD-AM

WHYI-FM
WPOM-AM
8.390 -FM

WHYI-FM
WC KO -FM
WPOPI-AM

PA -F, 8-10am
1 WHYI-FM
2 WNCS-FM
3 WPOM-AM

WHYI-FM
WPOM-AM
W IRK -AM

WCKO-FM
WHYI-FM
W NG S -FM

M-F,3.7mn
1 WHYI-FM
2 WIRE -FM
3 WRBD-AM

Adults 18-34
m -s, Barn -Midnight

POP( 00 ) 1211
OIN '78

WPOM-AM
WHYI-FM
WJNO-FM

AIM '79

WHY I -FM
WC KO -FM
WPOM-AM

OM'79

1 W IR K -FM
2 WINO -FM
3 WHYI-FM
4 WIR K -AM
5 WEAT-FM

WIRE -FM
WHYI-FM
WJNO-FM
WAXY -FM
WPOM-AM

WIRE -FM
WSHE -FM
WJNO-FM
WINZ-FM
WHY I -FM

M -F, 8-10am
1 WIRE -FM
2 WHYI -F11
3 WSHE-FM
4 WIR K -AM
S WJNO-FM

WIRE -FM
WPOM-AM
WHYI-FM
WAXY -FM
VIA T -FM

WIRK-FM
WSI1E-FM
WHYI-FM
11.190 -FM
WNCS-FM

M-F,3-7pm
1 WIR K -FM
2 WEAT-FM
3 WJNO-Ftl
4 W IR K -AM
5 WHYI -FM

WJNO-FM
WHYI -FM
WIRE -FM
WAXY -FM
WPO N -AM

WSHE -FM
W IR K -FM
WJNO-FM
WINZ-FM
WEAT-AM

Adults 25-54
61-S. Sam -Midnight

POP( 00): 1719
0/N'78 ANA'79 0M'79

1 WIRK-FM
2 WEAT-FM
3 WGNW-FM
4 WPOM-AM
S WIRK-AM

WIRE -FM
WEAT-FM
WPOM-AM
WAXY -FM
WEAT-AM

W IRK -FM
WEAT-FM
WJNO-FM
WNJY-FM
WP BR -AM

61-F, 6-1 Own
1 WIR K -FM
2 WJNO-AM
3 WHYI-FM
4 WEAT-FM
5 WCMW-FM

WIRE -FM
WEAT-FM
WPOM-AM
WJNO-AM
WEAT -AM

WEAT-FM
W IR K -FM
Si IRK -AM
WPBR -AM
WNJY-FM

M4,3-7pm
1 WEAT-FM
2 WIRE -FM
3 WCMW-FM
4 WPOM-AM
5 WEAT-AM

WIRK-FM
NEAT -FM
8.190 -FM
WEAT-AM
WPBR -AM

WIRE -FM
WEAT
WP RR -AM
WNJY-FM
WNC S -FM

Cume Persons TrendslRankings
Total 12+
PA -S. Barn -Midnight

POP( 00 ) : 4352
OIN .711 AIM '79 OM'79

1 WEAT-FM
2 wIRK-FM
3 WHYI-FM
4 WIRK-AM
5 WCMW-FM

1220
712
685
569
419

MEAT -FM
WIRK-FM
WHYI-FM
W.190 -FM
NEAT -AM

1237
738
551
512
507

WEAT-FM
WIRK-FM
WJNO-FM
WNGS-FM
WHYI-FM

1290
764
537
498
485

6.10am
1 WEAT-FM
2 WIRE -FM
3 WHYI -FM
4 WIRE -AM
5 WJNO-AM

WEAT-FM
WIRE -FM
WHYI-FM
WEAT-AM
WP BR -AM

WEAT-FM
W IRK -FM
WHYS -FM
W.190 -AM
W IR K -AM

M.F. 3-7pm

1 WEAT-FM
2 WHYI-FM
3 WIRK-FM
4 WKOS-FM
5 WJNO-FM

WEAT-FM
WIRE -FM
WHYI-FM
WPOM-AM
WNC S -FM

WEAT-FM
WIRE -FM
WCKO-FM
WNGS-FM
WHYI-FM

Teens
m -s, Ilarn-MidnIght

POP( 00 ) : 447

OIN'78 AIM '79 0/N'79
1 WHYI-FM
2 W.190-Ft1
3 wIRK-AM

WHYI-FM WHYI-FM
WJNO-FM WCKO-FM
WNC S -FM WJNO-FM

1A -F, 6-10am
1 WHYI-FM
2 WIC S -FM
3 W IRK -AM

WHYI-FM
WNGS-FM
WIRE -AM

WHYI-FM
WC K 0 -FM
WJNO-FM

Adults 18-34
M-S,6am-MIdnIght

POP(00): 1211
OIN'79 AIM '79 0/N '79

1 14 IRE -AM
2 WHYI -FM
3 WIR K -FM
4 WJNO-FM
5 NEAT -FM

1.1390 -FM
WHYI-FM
WAXY -FM
WIR K -FM
WNGS-FM

WNC S -FM
WIRE -FM
WSHE-Ftl
W.190 -FM
WQAM-AM

PA-F.8-10am

1 WIRE -AM WIRE -FM WIR K -FM
2 WIRE -FM WAXY-Ft1 WSHE-FM
3 WHYI -FM 8,190 -FM WNC S -FM
4 11.190 -FM WHYI-FM WHYI-FM
5 WEAT-AM WIRE -AM WINZ-FM

M.F, 3-7pm
1 WHYI-FM
2 WJNO-FM
3 WIR 1 -AM
4 WEAT-FM
5 W IR K-F1I

WHYI-FM
WJNO-FM
WIRE -FM
NEC S -FM
WAXY -FM

WIRE -FM
WNGS-FM
NQ AM -AM
WJNO-FM
WCKO-FM

Adults 25-54
PA -S, 68m -Midnight

POP( 00) : 1719

OIN18 AN '79 OIN'79

1 wIRK-FM WIRE -FM NEAT -FM
2 WEAT-FM WEAT-Flt W IRK -FM
3 WIRK-AM WEAT-All WNGS-FM
4 WHYI -FM WHY I-Ft1 WIRE -AM
5 WCMW-FM WAXY -FM WJNO-FM

M -F, 8-10am

1 WIR K -FM
2 WHYI-FM
3 WIR K -AM
4 WJNO-AM
5 WEAT-AM

WIRE -FM
WEAT-FM
WEAT-AM
WHY I -FM
14390 -AM

WIRE -FM
WEAT-FM
WIRE -AM
WNCS-FM
WNJY-FM

M -F, 3-7pm
1 IRK -FM
2 MEAT -FM
3 WGMW-FM
4 WIR K -AM
5 WEAT -AM

WIRK-FM
WEAT-FM
WEAT-AM
WHYI-FM
1090 -FM

818K-Ft1
WEAT-FM
WNGS-FM
WIRE -AM
WP BR -All

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday Gam -Midnight

7 1 2 1-9 2.5
Rt. B BB

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz , M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock , RL-Religious, S -Spanish, T -Talk.

10f, 3-7pm
1 WHYI -FM
2 W.190 -FM
3 WNCS-FM

WHYI-FM
WPOM-AM
WNC S -FM

WCKO-FM
WHYI-FM
WIC S -FM
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CC0
 OIN '79 Market Overview
cc
In Country music appealed to the largest segment of
z listeners in Wichita in this survey. Stations KFH and
< KFDI rank 1-2 and have a share of more than 25%
cc of the total market between them.
CC

°CS KFH is the new number one station. The biggest
cc

reason is that its 25-54 audience increased by al-
most 70%, giving the station a leading share of al-
most 18% in the prime adult demo. In order to build
its audience, KFH advertised on TV, and also used
billboards and newspaper ads. The station added a
new morning man, and began tie-ins to the local
soccer team to enhance a sports image.

KFDI had a slight upswing in this report. The sta-
tion was able to add 10% to its 25-54 audience,
giving it a share just under 17% of the 25-54 group.
KFDI is also strong with adults 35-64, scoring a
share of more than 24%, just behind KFH's approxi-
mately 28% share.

The top non -Country station is Beautiful Music
KBRA. This Schulke station is essentially the only
BM station in the area, and thus manages to prosper
among adults 35+. KBRA is third there, with a
share of almost 16% of the audience. KBRA ad-
vertises itself on TV and in the newspaper, and uses
billboards.

In Pop/Adult, the leader is KAKE. Formerly the top
station in the market, KAKE lost 29% of its 25-54
audience in this book, leading to its 12+ share de-
cline. KAKE still ranks third among adults 25-54,
even with the decrease in this survey's numbers.
KAKE changed call letters recently to KAKZ.

Among young adult -oriented station, AOR KICT
and Top 40 KEYN-FM are the leaders. KICT is tops
among 18-34 adults, with just over 16% of the mar-
ket, a one share point lead over KEYN-FM. KEYN-
FM increased its share among young adults by ap-
proximately 20%, while KICT was losing approxi-
mately the same amount of 18-34 year olds.

Wichita, KS

(Note: KOYY-AM-FM are totally simulcast during
the daytime broadcast schedule of KOYY-AM.)

Average Persons 12+ Share Trends
Monday -Sunday, 6arn-Midnight
POP( 00) : 3270

OIN '78 AIM '79 0/N '79
I KEYN-Ft1 17.3 KAKE-All 12.2 KFH -AMC) 17.0
2 KFDI -AM 13.7 KFDI-AM 12.0 KFDI -Alin 12.5
3 KLEO-AM 11.5 KFH -AM 11.2 KBRA-F1111111111.1
4 KBRA-FM 9.7 KICT-FM 11.0 KAKE-AMMA) 9.7
5 KAKF-AM 9.5 (LEO -AM 9.8 KFYN-TMIX) 9.4
6 KFH -AM 8.2 KBRA-FM 9.4 KI CT-r111A) Q.2
7 KICT-FM 6.4 KEYN-FM 8.9 KAR D-FMMA) 7.2
8 KARD-FM 5.6 (AR n-rm 6.7 KLEO-AMM) 5.3
9 KFDI -FM 5.0 KEYN-AM 3.7 KEYN-AMIR) 3.1

10 KEYN-AM 3.6 KFDI-FM 3.7 KFDI-F7In 2.9
11 KSCL-AM 2.2 KDRB-1'M 2.2 X SCL-AIIML) 1.4
12 KORB-FM 0.8 KSCL-A11 1.6 VSK11-rM(x) 1.2
13 KOYY-AM 0.4 KOEZ-FM 0.8 KDRB-FM(0) 0.8
14 mry-FM KSKU-FM 0.4 KOYY-FMMA) 0.6
15 KOEZ-r mem) 0.6
16 K 0 YY -A WPM 0.4

Average Persons Trends/Rankings
Total 12+
PA -S, Barn -Midnight

POP( 00 ): 3270
0/N '78 AIM '79 0/N '79

1 KEYN-FM
2 KFDI-AM
3 KLE 0 -AM
4 KBRA-FM
5 KAKF-AM

P6

68
57
48
47

KAKF-AM
KFDI -AM
KFH -AM
K IC T-FII
K LEO -AM

62
61
57
56
50

KFH -All
KF DT -All
KBRA-FM
KAKE-AM
KEYN-FM

P3

61

54
47
46

M -F, 8-10am
1 KFDI -AM
2 KEYN-FM
3 KAKE-AM
4 KFH -AM
S KI,F0-AM

KAKE-AM
KFH -AM
JUDI -AM
KLEO-AM
KEYN-E11

KFH -All
KFDI -AM
KAKE-AM
KEYIY-FM
(ICI -FM

Teens
NI -S, Sam -Midnight

POP ( 00 ) : 425
OIN '78 AIM '79 OIN '79

1 KFYN-FM
2 KLEO-AM
3 KEYN-AM

El. EO-AM
KEY N -FM
KICT-FM

KF. YE -FM
KICT-FM
KLEO-AM

M -F, 8-10am
1 KEYN-FM
2 KLEO-AM
3 KEYN-AM

K LEO -AM
KEY N -FM
KICT-FM

KEYN-Ft1
KICT-FM
KLEO-AM

M -F, 3-7pm
1 KEYN-FM
2 KLEO-AM
3 KEYN-AM

Adults 18-34
MS, Barn -Midnight
POP( 00): 1231

0/N '78

KLEO-All
KICT-FM
KEY N -FM

AIM '79

KICT-FM
KEYN-FM
K LEO -AM

OIN '79
1 KEYN-FM
2 KLEO-AM
3 KAKE-AM
4 KFDI -FM
5 KARD-FM

KICT-F11
KAKE-AM
KEYN-FM
KLEO-AM
KFDI-FM

KICT-FM
KEYN-FM
KARD-FM
KAKE-AM
KLEO-AM

PA -F, 8-10am

1 KEYN-FM
2 KLEO-All
3 KAKE-AM
4 KFDI-AM
5 KARD-FM

KAKF-AM
KICT-FM
KEYN-FM
KLEO-AM
KFDI-AM

KEYN-FM
KAKE-All
KICT-FM
KARD-F11
KLEO-AM

PA -F, 3-7pm

1 KEYN-FM
2 KLEO-AM
3 KFDI-F11
4 KAKE-AM
5 KARD-FM

KICT-FM
KLEO-AM
KAKE-AM
KEYN-FM
KFDI-EM

KICT-FM
KE YE -FM
KARD-FM
KAKE-AM
KLEO-AM

Adults 25-54
M -S, Gam -Midnight
POP( 00 ) : 1567

OIN '78 AIM '79 OIN '79

1 KFDI -AM
2 KAKE-AM
3 KEYN-F11
4 KLEO-AM
5 KBRA-FM

KAKE-AM
KFDI-AM
KFH -All
KARD-FM
KBRA -FM

KFH -AM
KFDI-All
KAKE-AM
KBRA -FM
KARD-FM

PA -F, 8-10arn
1 KFDI-AM
2 KAKE-AM
3 KFH -AM
4 KEYN-FM
5 KLEO-AM

KAKE-AM
KFDI-AM
KFH -AM
KARD-FM
KBRA-FM

KFI1 -AM
KF DI -AM
KAKE-AM
KEYN-FM
KARD-FM

M -F, 3-7pm
1 KFDI-AM
2 KAKE-AM
3 KEYN-FM
4 KLEO-AM
5 KICT-FM

KAKE-AM
KFDI -AM
KFH -All
KARD-FM
KICT-FM

KFH -AM
KFDI-AM
KBRA-FM
KAKE-AM
KEYN-FM

Cume Persons Trends/Rankings
Total 12+
MS, Bam-Midnight
POP( 00 ): 3270

OIN '78 AIM '79 OIN '79

1 KEYN-FM
2 KLEO-AM
3 KAKE-AM
4 KFDI-AM
5 KFH -AM

1028
970
1146

844
763

KLEO-A11
KAKE-AM
KFH -AM
KFDI-AN
KEYN-FM

1026
916
881
785
730

KFH -AM
KAKE-AM
KEYN-F11
KFDI -AM
KBRA-FM

1063
878
782
72 9
685

14-F, 8-10am
1 KEYN-FM
2 KFDI -AM
3 KAKF-AM
4 KLEO-AM
5 KFH -AM

KAKE-All
EL KO -AM
KFH -AM
KFDI-AM
KEY N -FM

KFFI -All
KAKE-AM
KFDI -AM
KEYN-F11
KLEO-AM

M -F, 3-7pm
1 KEYN-FM
2 KLEO-All
3 (FBI -AM
4 KAKE-AM
5 KBRA-F11

EL EO-AM
KAKF-AM
KFH -AM
KFDI-AM
KEYN-FM

KFH -AM
KEYN-FM
KAKE-All
KBRA -FM
KLEO-All

Teens
M -S, Sam -Midnight

POP( 00 ) : 425

0/N '78 AIM '79 OIN '79

1 KEYN-FM KLEO-All KEYN-FM
2 KLEO-All KEYN-FM KLEO-AM
3 KEYN-AM KICT-FM KEYN-AM

NI -F, 8-10am
1 KEYN-FM
2 KLEO-AM
3 KEYN-AM

KLEO,AM
KEY N -FM
KICT-FN

KEYN-FM
KEYN-AM
KLEO-AM

M -F, 3-7pm
1 KLEO-AM
2 KEYN-FM
3 KEYN-AM

KL EO-All
KEYN-FM
KICT-Ell

KEYN-FM.
KLEO-AM
KICT-FM

Adults 18.34
M -S, Barn -Midnight

POP( 00): 1231
OIN '78 AIM '79 OIN '79

1 KEYN-FM
2 KLEO-AM
3 KAKE-AM
4 KEYN-AM
5 (FBI -FM

KLEO-All
KEY 71 -FM
KAKE-AM
KICT-FM
KEY N -AM

KEYN-FM
KA KF.- AM
KLEO-AM
KARD-FIN
KICT-FM

NI -F, 3.7pm
1 KEYN-FM
2 KLEO-AM
3 KAKE-AM
4 KFDI-F11
5 KFYN-AM

Adults 25-54
7A -S, 6am-Midnight

POP(00): 1567
OIN '78

K LEO -AM
KICT-FM
KAKE-AM
KEYN-FM
KEYN-AM

KEIN-FM
KICT-FM
KAKE-AM
KIEO-AM
KEYN-AM

AIM '79 OIN '79

1 KAKE-AM KAKE-AM KFH -AM
2 KFDI-AM KFDI-AM KAKE-All
3 KLEO-AM KFH -AM KFDI-AM
4 KEY41-FM KUM-AM KARD-FM
5 KFH -AM KEYN-FM KBRA-FM

M -F, 8-10am

1 KAKE-AM
2 KFDI-All
3 KFYN-FM
4 (FR -AM
5 KLEO-All

KAKF-AM
KFDI-AM
KFH -AM
KLEO-AM
KEYN-FM

KFH -AM
KAKE-AM
KFDI-AM
KARD-FM
KBRA-FM

M -F, 3-7pm
1 KAKE-AM
2 KFDI-AM
3 KLEO-AM
4 KEYN-FM
5 KARD-F11

KAKE-AM
KFDI-AM
KLEO-AM
KFH -AM
KEYN-FM

KFH -AM
KAKE-All
KBRA-FM
KFDI-AM
KEYN-FM

Format Penetration Chart
Based On Total Persons 1 2+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.4
RL

Format Legend
A-AOR, 8 -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.

PA -F, 3-7pm

1 KEYN-FM
2 KLEO-AM
3 (EDI -All
4 KBRA-FM
5 KAKE-AM

KICT-FM
KFII -AM
KLEO-All
KFDI-AM
KAKE-A11

KFH -AM
KICT-FM
KFDI-AM
KBRA-FM
KEYN-F11

M -F, 6.10am

1 KEYN-F11
2 KLEO-AM
3 KAKE-AM
4 KFYN-AM
5 KARD-FM

KEYN-FM
KLEO-A71
KAKE-AM
KICT-FM
KEYN-A11

KEYN-FM
KAKE-AM
KLEO-AM
KAR D -FM
KICT-F11
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DIN '79 Market Overview
There is a new number one station in Youngtown,

Talk -formatted WBBW. Although the station's total
share actually dropped slightly in this book, it be-
aame the leader when other stations declined further.
WBBW maintained its strength among 35+ demos,
scoring better than a 19% share of the older adult
audience.

Formerly number one and now runner-up, Beautiful
Music WKBN-FM dropped more than two shares,
losing significant audience blocs among 25-54 and
35-64 adults. WKBN-FM's male numbers declined
by a third, but the station remains tops among 25-
54 adults. WKBN-AM, a P/A station, was on the
upswing this survey. Gaining almost three shares,
WKBN is the runner-up among adults 25-54 with al-
most 17% of the audience. The station is also
third among adults 35-64.

Of the two major Top 40 stations, WYFM had a
stable book overall and was actually able to increase
its lead among 18-34 adults, while WYFM also
showed more strongly in teens this sweep, keeping
the station on top of that demo.

WHOT had a poor book this time, losing one-third
of its 18-34 share. Defections among WHOT lis-
teners also affected the station's 25-54 shares,
which went from over 12% to less than 5% in this
report. Another station that deserves mention is
AOR WSRD. Although the station's overall 12+
share declined, its share among 18-34 young adults
increased by 15%. The other station of note is
Country WNIO, which almost doubled its 12+
share. WNIO's 25-54 share increased substantially
also, jumping 47% from the previous sweep.

Average Persons 12+ Share Trends
Monday -Sunday. 6am -Midnight
POP( 00 ) t 4504

NM '76 NM '79 ON '79
1 WKBN-FM 14.1 WREN -FM 15.9 WBBW-AM(1) 14.4
2 WBBW-AM 11.9 WBBW-AM 14.9 WKBN-FMMIA13.7
3 WHDT-AM 11.6 WHOT-AM 11.5 WK101-AMPM11.2
4 4/KBN-AM 11.2 WYFM-FM 10.4 WY FM-FMM) 10.5
5 WYFM-FM 10.9 WKBN-AM 8.5 WHOT-AMR) 8.9
6 WSRD-FN 5.1 WSRD-FM 5.1 WFMJ-AMFA) 5.5
7 WITHH-AM 3.9 WFMJ -AM 3.4 WS R D-FM(A) 4.7
8 WNIO-All 3.8 WNIO-AM 2.5 WNIO-AM(C) 4.4
9 WCFT-AM 3.3 WFAR-FM 2.2 WHHH-AMPA) 3.8

10 WFMJ-AM 2.6 111111H -AM 2.1 WMM S-FMN 3.1
11 111161S -FM 2.6 WMM S -FM 2.1 WWI Z-FM1C1 1.9
12 WWWE-AM 2.0 WWWM-FM 1.9 WWWE-AMMAI 1.7
13 WWI Z -FM 1.5 WWWE-AM 1.9 WIDMT-FM(694 1.7
14 WCAR-AM 1.3 WCFT-AM 1.2 WWWM -F MIN 1.3
15 WWWM-FM 1.2 WWI Z -FM 1.0 WTO F -FM( 1.2
16 KDKA-All 1.2 WSOM-FM 0.9 WPI C -ANT%) 1.0
17 WHLO-AM 1.0 WTCL-AM 0.9 WCCL-FM(R) 0.4
18 WPIC-A14 0.9 WTOF-FM 0.7 WOOD-FM(6A) 0.4
19 WTCL-AM 0.9 WDMT-FM 0.6
20 WSOM-FM 0.7 WPIC-All 0.4
21 WSOM-All 0.6 WOOD -FM 0.4
22 WC/VS-FM 0.4 WFAR -AM 0.3

Average Persons Trends/Rankings
Total 124
61-S, 6am-Malright

POP(O0): 4504
AIM '76 AIM '79 ON '79

I WIEBN-FM
2 WBBW-AM
3 WIOT-AM
4 WIC BN-AM
5 WYFM-FM

97
R2
80
77
75

WREN -FM
WE BM -AM
WHOT-AN
WYFM-FM
WKBN-Att

107
100

77
70
57

WBBW-AM
WKBN-FM
WK RN -AM
WYFM-FM
WHOT-At(

99
94
77
72
61

NC 6-10am
1 WBBW-A14
2 WREN -AM
3 WHOT- AM
4 WIEBN-FM
5 WYFM-171

WIEW-AM
WHOT-At!
WKBN-FM
WKBN-AM
WYFIl-FM

WBBW-AM
WK IN -AM
WHO? -AM
WKRN-FM
WY FM -FM

Otl-F, 3-7pm
1 WKBN-FM
2 WYFM-FM
3 WHOT -AM
4 WK BN-AM
5 WB BW

WKBN-FM
WYFM-FM
WBBW-AM
WHOT -AM
WKBN-AM

WK RN -FM
WYFM-FM
WBBW-AM
WKBN-AM
WHOT -AM

Teens
it-% (tam -Midnight

POP(00): 602
AIM '76 AIM 79 081'79

1 WYFM-F61
2 WHOT-AM
3 WCFT-AM

WY FM -FM
WHOT-AM
WSRD-FM

WYFM-FM
WHOT -AM
WSRD-FM

MK, 6-10am
1 WHOT-AM
2 WYFM-FM
3 WCFT-AN

WHOT -AM
WYFM-FM
WCFT

WHO? -AM
WY FM -FM
WKBN-AM

MK, 3.7pm
1 WYFM-FM
2 WHOT-AM
3 WC FT -AM

WY FM -FM
WHOT-AM
WSRD-FM

WYFM-FM
WHO? -AM
WSRD-FM

Adults 18-34
MS, Sam -Midnight
PO P ( 00 ) : 1474

AIM '78 NM '79 OIN '79

1 WHOT-AM
2 WY FM -FM
3 WSRD-FM
4 WK BN-A14
5 WMMS-FM

WHOT -AM
WY FM -FM
WSRD-FM
WKEN-FM
WKBN-AM

WY FM -FM
WHOT-All
WSRD-FM
WKBN-AM
WMMS-FM

PA -F, 6-10am

1 WHOT-AM
2 WKBN-A61
3 WSRD-FM
4 WYFM-FM
5 WMMS-FM

WHOT -AN
WYFM-FM
WKEN-AM
WKBN-FM
WSRD-FM

WHOT -AM
WY FM- Ft:
WKBN-AM
WBBW -AM
WSRD-FM

Itl-F, 3-7pm

1 WHOT-AM
2 WYFM-FM
3 WSRD-F61
4 WKBN-AM
5 WMMS-FM

WHOT-AM
WYFM-FM
WS R D-Ftt
WKBN-FM
WWWM -FM

WY FM -FM
WSRD-FM
WHOT-AM
WKBN-AM
WMM S -FM

Adults 25-54
PA -S, 6am-Midnight

FOR( 00 ): 2112
NM '78 NM '79 0/M '79

1 WKBN-AM
2 WKBN-FM
3 WBBW-AM
4 WHOT-AM
5 WYFM-FM

WK RN -FM
WHOT -AM
WKBN-AM
WY FM -FM
WBBW-AM

WKBN-FM
WKBN-AM
WBBW-AM
WY FM -FM
WNIO-AM

MK, 6-16am
1 WKBN-AM
2 WBBW-AM
3 WHOT-AM
4 WKBN-FM
5 WHHH-AM

WHOT-AM
WI BW -AM
14K EN -FM
WIC RN -AM

WY FM -FM

WKBN-AM
WBBW-AM
WKIIN-FM
WHOT-AM
WYFM-FM

11A -F, 3.7pm

I WKBN-FM
2 WKBN-AM
3 WYFM-FM
4 WHOT-AM
5 WBBW-AM

WKBN-FM
WHOT-AM
WY FM -FM
WBBW-AM
WKIN-AM

WKBN-FM
WK BK-AM
WY FM -FM
WW I Z-F
WBBW-AM

Cume Persons Trends/Rankings
Total 12+
M-S,6am-Midnight

PO1(00): 4504
AIM '78 AIM '79 0161'79

1 WHOT-AM
2 WKBN-AM
3 WYFM-FM
4 WK1161-FM
5 WBBW-AM

1449
1353
1213
1184
919

WHOT -AM
WYFM-FM
WKBN-FM
WBBW-AM
WKBN-AM

1429
1259
1193
1062
1005

WYFM-FM
WK BN-AM
WKBN-FM
WEB W -AM
WHOT-AM

1258
1247
1200
1158
1144

6.10am

1 WHOT-AM
2 WKBN-AM
3 WBBW-AM
4 WKBN-FM
5 WYFM-FM

WHOT-AM
WI BW -AM
WK IN -FM
WIC EN -AM
WY FM -FM

WBBW-AM
WKBN-AM
WHOT -AM
WYFM-FM
WKI3N-F11

M-F,3-7pm

1 WHOT-AM
2 WYFM-FM
3 WKBN-AM
4 WKBN-FM
5 WSRD-FM

WHOT -AM
WY FM -FM
WK IN -FM
WBBW-AM
WSRD-FM

WY FM -FM
WKBN-FM
WHOT -AM
WK IN -AM
VIEW -AM

Teens
MS, Gam -Midnight

POP( 00 ) : 602

AIM '78 AIM '79 OM '79

1 WHOT-AM
2 WYFM-FM
3 WSRD-FM

WYFM-FM WYFM-FM
WHOT-AM WHOT-AM
WSRD-FM WSRD-FM

INF, 6-10am
1 WHOT-AM
2 WYFM-FM
3 WSRD-FM

WHOT -AM
WYFM-FM
WMMS-FM

WY FM -FM
WHOT -AM
WK RN -AM

81-F, 3-7pm
1 WYFM-FM
2 WHOT-AM
3 WSRD-FM

WY FM -FM
WHOT -AM
WSRD-FM

WY FM -FM
WHOT -AM
WS RD -F /1

Adults 18-34
m-s,6am-Midnight
POP( 00 ): 1474

AIM '78 AIM '79 OIN '79

1 WHOT-AM
2 WYFM-FM
3 WSRD-FM
4 WFMJ-AM
5 WKBN-AM

WHO? -AM
WYFM-FM
WSRD-FM
WKBN-F11
WKBK-AM

WHOT -AM
WYFM-FM
WSRD-FM
WREN -AM
WBBW -AM

61-F, 6-10am a)
1 WHOT-AM WHOT-All WHOT -At!
2 WY FM -F t! WYFM-FM WYFM-FM 0)
3 WKBN-AM WSRD-FM WK BN-AM

,--

4 WSRD-FM WKBN-AM WSRD-FM f::
CC

5 WF MJ -AM WKBN-FM WBBW-AM 0
a.
Lir
cc
cn0z

Adults 25-54 <
M -S, Sam -Midnight CC

POP( 00 ): 2112 00
00

AN '78 AIM '79 OIN '79 CC

M -F, 3-7pm
1 WHOT-AM
2 WYFM-FM
3 WEED -FM
4 WK BN-AM
5 WF IIJ -AM

WHOT -AM
WYFM-FM
WSRD-FM
WIC EN -FM
WMM S -FM

WYFM-FM
WHOT-AM
WSRD-FM
WKBN-AM
WMM S -FM

1 WKBN-AM WKBN-FM WIC EN -AM

2 WHOT-AM WHOT-Al! WKBN-FM
3 WKBN-Ft1 WK BN-AM WYFM-FM
4 WBBW-All WYFM-FM WHOT-AM
5 WYFM-FM WBBW-AM WBBW-AN.

41-F, 6-10am

1 WKRE-AM
2 WHOT -AM
3 WBBW-AM
4 WKBN-FM
5 WYFM-FM

WHOT -AM
WKBN-FM
WKBN-AM
WBBW -AM
WFMJ -AM

WK BN -AM
WBBW -AM
WHOT -AM
WK IIN-F M
WY FM -F::

PA -F, 3-7pm
1 WK BN-AM
2 WK EN -F/1
3 WI/07-AM
4 WYFM-FM
5 WSRD-FM

WK RN -FM
WYFM-F:1
W POT -AM
WKBN-AM
WBBW -AM

WK EN -AM
WY BN-FM
WY FM-FII
WHOT -AM
WSRD-FM

Format Penetration Chart
Based On Total Persons 12+

Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

1.2
RL

Format Legend
A-AOR, B -Black, BB -Big Band, BM -Beau-

tiful Music, C -Country, CL -Classical, D-
Dancemusic, J -Jazz, M -Miscellaneous,
N -News, 0 -Oldies, PA-Pop/Adult, R -
Rock, RL-Religious, S -Spanish, T -Talk.
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F-
CC

0
a.

co An alphabetical listing of terms used by Arbitron in connec-
t tion with rating diary data.

AM -FM Totals
CC
.5
cr A rating figure for AM -FM affiliates in time periods when they

simulcast.

Glossary Of Terms

Area Of Dominant Influence (ADI)
A geographic market design developed for television mea-

surement, based on measurable viewing patterns. Arbitron esti-
mates radio listening in ADI's for advertiser convenience and to
allow radio to compete with other media for advertising, as agen-
cies often base buys on ADI figures. Every county in the con-
tinental U.S. falls exclusively within one ADI (no overlap).

Audience Trends
Audience estimates for stations over a five -book period

based on Average Persons Share for the Metro Survey Area
based on broad demographics (Total Persons 12+, Men 18+,
Women 18+, Teens 12-17). These appear in the front of a
market report and cover five daypart periods, starting with the
overall Mon. -Sun. 6am-midnight figures. These Audience Trends
are the quickest method of evaluating radio station standing in a
market over a period of time.

Average Quarter -Hour Persons
The estimated number of persons who listened (at home and

away) to a station for a minimum of five minutes within a given
quarter-hour. Based on the average of the reported listening in
the total number of quarter hours the station was on the air during
a rating period. This estimate is given for the Metro Survey Area
(MSA), Total Survey Area (TSA), and ADI.

Average Quarter -Hour Rating
A station's Average Quarter -Hour Persons estimate presented

as a percentage of the Universe (total population for the area).
Given for MSA and ADI.

Average Quarter -Hour Share
A station Average Quarter -Hour Persons estimate presented

as a percentage of the total Average Quarter -Hour Persons lis-
tening in the MSA during a given time period. Given for MSA
only. This is the most commonly used figure for showing station
standing in a market, when expressed for Total Persons 12+,
Mon. -Sun. 6am-midnight.

Away -From -Home Listening
Estimates of radio listening during times the diarykeeper

indicates he or she was listening away from home. Arbitron pre-
sents estimates of Average Persons for the MSA and TSA lis-
tening away -from -home, and a Percentage Away, the percentage
of each station's total average audience that is listening away -
from -home. Dayparts covered are Mon. -Fri. 6-10am and 3-7pm,
Mon. -Fri. 10am-3pm, and Mon. -Fri. 7pm-midnight; demographics
are Total Persons 12+, Men 18+, Women 18+, and Teens
12-17.

Cume Persons
The estimated number of different persons who listened to a

station for a minimum of five minutes within a given daypart.
Shown for MSA, TSA, and ADI.

Cume Rating
The estimated number of Cume Persons given as a percen-

tage of the Universe, shown for MSA only.

Cume Daypart Combinations
The Cume estimates for a station during 18 non-standard

time periods, with all 12 demographic groups shown individually
for each non-standard daypart combination.

Daypart
Simply, a part of the day (6-10am, 3-7pm, etc.).

Dayparts Average & Cume
Also known as Uncombined Audience Estimates. Shows

Average Persons in both the MSA and TSA along with Shares
for the Metro (MSA) for each of nine dayparts in all 12 demo-
graphic categories, and does the same below for Cume Per-
sons in the MSA and TSA and Cume Ratings for the MSA. The
Uncombined Audience Estimates are the basis for analyzing
Target Audience demographics.

Demographic Categories
Arbitron uses 12 demographic categories: Total Persons

12+; Men 18-24, 25-34, 35-44, 45-54 and 55-64; Women
18-24, 25-34, 35-44, 45-54 and 55-64; and Teens (12-17).
Combinations, such as Women 18+, are also employed.

Exclusive Cume Listening
The estimated number of Cume Persons who listened to just

one station within a given daypart (minimum: five minutes). Arbi-
tron publishes Exclusive Cume listening estimates for five day -

parts (including the overall Mon. -Sun. 6am-midnight period) and
the four basic demographics (Total Persons 12+, Men and
Women 18+, and Teens).

Expanded Sample Frame (ESF)
Arbitron methodolgy for retrieving survey data from house-

holds with unlisted phones. Currently requires approval of 50%
of subscriber stations in a market for Arbitron to institute it, as it
is more costly. Designed to improve survey coverage of listeners
from both ends of the economic spectrum, particularly minorities,
it is now being used in more than 30 markets as of October,
1979.

Quarterly Measurement
A new Arbitron survey technique covering 12 -week sweeps

rather than four -week surveys. Begun in A/M '78 in Seattle and
New Orleans, the technique is now used in 22 markets. By
A/M '82 most markets will have Quarterly Measurement.

High Density Ethnic Areas
Areas with high black or Spanish population defined by Arbi-

tron in markets with 15% or more total black or Spanish popula-
tion and at least one Black- or Spanish -formatted station (or in
markets with no such station and 20% ethnic population). Can
be either HDBA's (High Density Black Area) or HDHA (High
Density Hispanic Area).
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Glossary Of Terms
Hour -By -Hour Estimates

Stations' Average Persons TSA and MSA and Metro Shares
shown on an hour -by -hour basis in the Mon. -Fri. 5am-lam period
in all demographics (Metro Shares in just the basic four demo-
graphics). These help in pinpointing precise performance by
stations and air personalities.

In -Tab Sample
The number of usable diaries returned and tabulated by Arbi-

tron in producing a report.

Metro Survey Area (MSA, Metro)
Essentially, Arbitron's statistical definition of a market's metro-

politan area. Arbitron's MSA's generally correspond to the U.S.
Office of Management and Budget's Standard Metropolitan Sta-
tistical Areas (SMSA's); exceptions "dictated by historical in-
dustry usage and other marketing considerations" do exist. In
New England, where SMSA's are defined on a "town" rather
than a "county" basis, Arbitron uses the Standard Rate & Data
Service's (SRDS) full -county definition to define the MSA in
cases where the SMSA represents 65% or more of the SRDS
full -county definition in that market. Where the SMSA is less
than 65% of the population of the SRDS full -county definition,
Arbitron uses the SMSA to define the MSA.

Metro And ADI Totals
Total listening in either the Metro Survey Area or Area of

Dominant Influence, including estimates of listening to reported
stations, to stations that did not meet Arbitron's Minimum Re-
porting Standards (usually getting less than .5% of the total lis-
tening audience), and estimates of listening to unidentified sta-
tions.

Sampling Unit
A geographic area consisting of a single county, a group of

counties, or part of a county.

Population Estimates/
Sample Distribution Page

This page of an Arbitron market report presents the reader
with an estimate of the total population of each Arbitron demo-
graphic group for the TSA, MSA, and ADI, and each demogra-
phic's percentage of the total 12+ population. Also presented
is the percentage in each demographic for unweighted In -Tab
Sample, and for weighted In -Tab Sample. This first figure gives
the reader the percentage of diaries returned in a demographic
as compared to that demographic's actual percentage of the
12+ population (example: Men 18-24 could account for 10.1%
of the population in the MSA, but only 7.9% of the In -Tab Diary
Sample). The weighted In -Tab Sample figure is the same as the
percentage of the 12+ population for any given demographic,
and is the result of Arbitron's statistical procedures to adjust the
weight of diaries within a demographic. Figures are also listed
for total numbers of diaries placed and returned.

Target Audience Estimates
Average Persons, Cume Persons, and Average Persons

Ratings and Shares in five dayparts for six adult demographics
plus teens. These are shown for Adults 18+, 18-34, 18-49,
25-49, 25-54, 35-64, and Teens, and are later broken down for
Men and Women as well.

Total Survey Area (TSA)
All Metro counties plus all other counties in which there is

significant listening to stations located in the Metro. Significant
listening is basically defined as counties in which 10% of the
Cume listenership is to stations in the Metro being measured.

Universe
The estimated total number of persons in the sex -age groups

and geographic area being measured.

Elementary Procedures For Market Overview

Faced with the vast array of tables and statistics in an Arbitron market
report, many readers are intimidated or become unsure about where to
begin their analysis. The following suggestions serve as a simple guide for
extracting useful information about a radio station or a market as a whole
from a report.

1) Examine the Audience Trends (Average Persons Share) for a specific
station and its competitors.

2) Look for total market listening trends. Compare Metro Totals (at the
bottom of each Trends page) to measure whether total Average Quarter
Hour listening is up or down, check seasonal trends, etc. Also, compare
Metro Cume Rating Totals in the Mon -Sun 6am-midnight daypart (on the
first page of the Daypart Average + Cume section). Average V. hr and
Cume ratings can also be compared - if Average 1/4 hr listening is up and
Cume about the same, then listeners are spending more time listening,
for example.

3) Format shares of the market can be easily compared, too. Combine
the total shares of stations sharing a format (Top 40, Beautiful Music, etc.,),
and compare to a previous survey. This can be done by specific demogra-

phic group, as well. A simple "pie graph" (see below) is an easy way to make
comparisons.

This Survey

Other
Formats

60%

Station A
20%

Station B
12%

Stations sharing your Format
Toral share = 40%

Previous Survey

Other
Formats

53.5%

Station A
15%

0

Stations sharing your Format
Total share = 46 5%

4) Compare changes in Exclusive Cumes for a station.
5) Check trends of Away -From -Home listening, from survey to survey

and station vs. station.
After examining these basic trends, readers can more easily go about

analyzing more specific situations.
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Arbitron Ratings: A Probing Look At
The Accuracy Of The Industry's "Bible"

Billions of advertising dollars. Thousands of careers. These are the stakes involved in a
radio industry dependent on the Arbitron radio market reports. Yet how accurate are the
Arbitron numbers? Many broadcasters and ad agencies may not be familiar with how much
"give" there really is in the estimates. Since many important advertising, programming and
career decisions are made based on the numbers, we though you'd like to know how re-
liable are the numbers you see in the book. We've included a formula and table you can use
to figure how much plus or minus range there can be in a given estimate in your market. (We
should note here that estimates from any major survey firm are subject to similar variations.)

The Key Formula
Let's start the analysis by listing the variables

involved (why not follow along with an example from
the last Arbitron in your market...):

1. Station
2. Demographic Cell
3. Daypart
4. Total 12+ in -tab for the market

(metro, ADI or TSA)
5. Demo Cell In -Tab
6. Station Rating For Demo/Day-

part
An example used in a recent siminar in Detroit
will illustrate what information you need:

Stations: A; B
Demo: Adults 25-49
Daypart: Monday -Friday, 6-10am

(80 quarter hours)
Metro 12+ In -Tab: 1631
Adults 25-49 In -Tab: 630
Station Ratings In The Jan./Feb.

Report In The Specified Demol
Daypart: A 4.3; B 1.9

Now that we've determined the input, let's plug
those numbers into the formula to figure "standard
error" of a given rating.

Standard Error
Calculation Formula

(To determine how much "plus or minus
range" there is in an average rating)

p x q
2x n x SE

1. Determine "p " Arbitron rating (as shown in
book for the specific station, demo and daypart).

Station A 4.3 p = 4.3
(Adults 25-49 Average
Rating, M -F, 6-10am)

2 Determine 'q q = 95.7
q = 100% -p
100 -4.3= 95.7

3. Determine "n" n = 630
n = In -tab sample size for

the specific demographic

Page three of the Arbitron report shows the metro
"percent unweighted in -tab" that each demo contri-
butes. Since we are examining adults 25-49, just
add the percent figure for the various unweighted
(actual diary in -tab) demo cells - in this case men
25-34, men 35-44, men 45-49, plus the percents

for women in three cells. In this case, (J/F 79 Det
ARB) we came up with 38.6% of the total 12+
in -tab of 1631, yielding 630 metro diaries that came
back from adults 25-49. Try this in your market
selecting a target demo and then adding up the
page three unweighted figures. This determines
what percent of the total in -tab came from the demo
you are examining.

4. Determine number of quarter-hours in the spe-
cific daypart. In this case, Monday -Friday, 6-10am
= 80 quarter hours.

5. Determine the "Statistical Efficiencies" (S.E.)
From a table computed by Arbitron, and reprint-
ed here with their permission, select the relevant
demo and the correct quarter-hour total (from
Step 4). You'll note that for adults 25-49, in a day -
part containing 80 quarter hours, the S.E. is 2.7.

6. Let's now plug the above ingredients into the
formula:

(p x q)
4.3 x 95.7
630 x 2.7
(n x S.E.)

24 = .489
2 x .489 = .98 (round off to 1.0)

= 411.51 - .24
1701

Thus, we see that station "A" 's 25-49 average
adult rating in morning drive is subject to standard
error of approximately 1.0, or one average rating
point. We can say then that the 4.3 as shown in
the book is actually 4.3 plus or minus 1.0, or 3.3
to 5.3. If we took station "B," with its 1.9 rating
in the same demo and daypart, running the figures
through the formula show that the 1.9 is plus or
minus .7, thus probably a 1.2 to 2.6.

Arbitron Radio Statistical Efficiencies
For Calculating Standard Error

Population

Group 20

Efficiency of Average Ratings
Based on Number of Quarter -Hours in Day -Part

80 100 180
Population

504 Group 20

Efficiency of Average Ratings
Based on Number of Quarter -Hours in Day -Part

80 100 180 504

Total Persons 12+ 12 19 20 21 2 4 Women 18.34 1 7 3 4 3 7 4 4 5 5
Total Adults 18+ 13 20 21 23 26 Adults 50-64 1 5 2 7 3 0 3 4 4 3
Total Men 18+ 1 4 25 2.8 32 4 1 Men 50-64 1 5 29 33 41 59
Total Women 18+ 15 25 27 30 34 Women 50.64 1 6 2 9 3.2 3.7 4 6
Adults 18.49 15 26 27 31 36 Teens 12.17 20 44 49 59 79
Men 18.49 15 30 34 4 1 55 Adults 25.34 1 6 3 3 3 7 4 4 5 7
Women 18.49 16 29 32 36 4 3 Men 25.34 1 6 36 42 53 82
Adults 35.64 1 4 24 26 29 34 Women 25.34 1 7 34 38 44 46
Men 35-64 1 4 28 31 37 49 Adults 18.34 1 8 3 9 4 3 5 2 7 0
Women 35.84 18 28 30 34 4 1 Men 18-24 1 7 4 3 4 9 6 3 9 9
Adults 25-49 15 27 29 33 39 Women 18-24 1 9 3 9 4 3 5 1 6 6
Men 25-49 15 30 34 42 57 Adults 35.44 1 55 3 09 3.40 4 05 5 29
Women 25.49 16 30 32 37 45 Men 35-44 1 49 3 27 3 70 4.89 7 09
Adults 50+ 15 26 27 31 38 Women 35.44 1 64 3 22 3 53 4 14 5 26
Men 50+ 1 4 28 31 38 53 Adults 45.54 1 53 2 96 3 26 3 86 5 03
Women 50+ 16 28 30 35 42 Men 45-54 1 48 3 10 3 50 4 42 8 86
Adults 35-49 15 28 31 38 4 5 Women 45.54 1 62 3 11 3 39 3 97 5 03
Men 35.49 15 31 35 43 6 2 Adults 55.64 1 53 2 91 3 19 3 79 4 93
Women 35.49 18 31 33 39 48 Men 55.64 1 46 3 01 3 39 4 27 6 43
Adults 18.34 16 32 35 41 5 2 Women 55.64 1 82 3 05 3 32 3 88 4 91
Men 18-34 18 37 42 53 78
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Arbitron Survey Formulas:
Short -Cuts To Understanding Data

The following section presents a number of sim-
ple mathematical formulas which utilize Arbitron sur-
vey figures to arrive at answers to some questions
interesting to programmers and advertisers. Use of
the formulas enables readers to make specific problem -

Question: How much time does the average person
spend listening to a station?

Answer: Calculate Average TIME SPENT LISTENING
(TSL). This can be figured for specific dayparts. You'll need
to know the number of quarter-hours in Arbitron's basic day -

parts. The total for Mon -Sun 6am-midnight is 504. Divided
up, the totals are:

Mon -Fri 6-10am 80 quarter-hours
Mon -Fri 10am-3pm 100
Mon -Fri 3-7pm 80
Mon -Fri 7pm-mid 100
Saturday 6-10am 16
Saturday 10am-3pm 20
Saturday 3-7pm 16
Saturday 7pm-mid 20
Sunday 6-10am 16
Sunday 10am-3pm 20
Sunday 3-7pm 16
Sunday 7pm-mid 20

Formula:

TSL -

Average hour Audience X Quarter -Hours in Daypart

Cume Audience

Applications:
A) Compare a station's TSL figure with other similarly-

formatted station's TSL's.
B) Compute a market TSL average by calculating the

TSL for each station and taking an average.

solving use of the Arbitron market reports. Each for-
mula is presented in a format which includes the
question to be answered, its answer in words, the
mathematical formula to calculate the answer, and a
few practical applications of the results.

1/4

Question: How well is a station reaching its target
audience?

Answer: Compare TSL figures for your target audience
and your total audience to compute an ETA (Efficiency of
Target Audience) figure.

Formula:

ETA - Target Audience TS'

Total Audience TSL

The higher the ETA, the better the station is reach-
ing its target audience.

Applications:
A) Calculate which demographic is most efficiently reached

on a station.
B) Compare different dayparts to determine the time of

the greatest ETA.
C) Compare ETA's of different stations with similar tar-

get audiences.

Question: How many different groups of people con-
tribute to a station's average audience?

Answer: Calculate the station's TURNOVER RATIO (T/O).

Formula:

T/O = Cume Audience

Average 1/4 hr Audience

Applications:
A) Compare Turnover Ratios of stations in the market.
B) Compute T/O for specific demographic groups, and

determine which group turns over least on a station
(the lower the T/O, the longer the group is listening).

C) Compare T/O's in different dayparts.



If this
isn't a record,
it shinad be:

WVEZ-FM is:
#1 Total Persons 12+
#1 Total Adults 18+
#1 Total Men 18+
#1 Total Women 18 +*

In fact, WVEZ is by far
the Number One adult
radio station in Louis-
ville, with the number
two station far behind.

Stereo 107
If that isn't enough,
WAKY/WVEZ is the #1
AM/FM combo in
Louisville.

WAKY/WVEZ
Louisville

A division of
MULTIMEDIA BROADCASTING COMPANY

Represented nationally by

EASTMAN

dDoban
vreil>v

RADIO,INC.

`Source: Arbitron, MSA, Oct./Nov., 1979

Audience data based on estimates subject to industry accepted qualifications which WAKY/WVEZ will supply upon request.
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Question: What percentage of listeners in one time

period also listens to a station in another time period?

Answer: Calculate the PERCENT RECYCLING of the
audience.

Formula:

Percent Recycling =

Cume Audience listening to both of two time periods

Cume Audience listening to one of the two time periods

The top half of the equation is calculated by adding the
cume figures for the two separate dayparts and subtracting
the cume figure for the combined daypart (found in the Day -
part Combination section of the report). Answer will be a per-
centage which represents the proportion of the audience in
one daypart which recycles into the other daypart.

Applications:
A) Determine percentage of audience that recycles from

one part of the week (weekdays 6am-midnight, for
example) to another part (weekends).

B) Calculate audience listening only to one of two time
periods (total cume of one daypart minus those listen-
ing to both dayparts).

C) Compare recycling of target audience for a station vs.
total audience.

D) Compare recycling between stations.

Question: During which hours does a station best
reach its listeners?

Answer: Chart the station's HOUR -BY -HOUR AVERAGE
and SHARE OF AUDIENCE INDEX.

This formula can be used with both average audience
figures and shares.

Formula:
Hour -By -Hour Index =

Mon -Fri Hour -By -Hour figure

Mon -Fri Sam -Mid figure

Applications:

A) Track a station's average and share index results
throughout the day - highest index figure indicates
hour in which station is best reaching audience.

B) Compare with other stations in as much detail as
desired.

C) Compare index figures Men vs. Women.

Question: How do you determine the sample size
in a given demographic group in an Arbitron market
survey?

Answer: Check the unweighted in -tab figures on
Page 3 of your market report.

Formula:
Sample size for any Demo = Percent of
Unweighted In -Tab for that Demographic

X

The Total Number of In -Tab Diaries for
the market.

Question: How much of a station's audience listens
only to that station?

Answer: Calculate percentage of Cume Audience that's
exclusive.

Formula:
Percent Exclusive =

Station's Exclusive Cume

Station's Total Cume

Applications:
A) Compare Percent Exclusive Cumes of various sta-

tions in market.
B) Chart station's Percent Exclusive Cume over major

dayparts.
C) Compare Percent Exclusive Cumes demographically

(Men 18+, for example).

Question: How does a specific station stack up against
the market average of Away -From -Home listening?

Answer: Compute AWAY -FROM -HOME (AFH) Listening
Index for station.

Formula:

AFH Listening Index =

Station's Percentage of AFH Listening

Market's percentage of AFH Listening

Applications:
A) Calculate AFH Listening Indexes for similarly -formatted

stations.
B) Determine difference (if any) between AM and FM

stations' AFH Listening Indexes.
C) Compute AFH Listening Indexes for different day -

parts and demographics.

Question: Which are the most available audiences
during certain times of the day?

Answer: Chart the demographic share of the audience
hour by hour.

Formula:
Hour -By -Hour Demographic Share =

Target Audience Avg. Listening for market

Total Audience 12 + Avg. Listening
Result is a percentage; the higher the percentage,

the more available that segment of the audience is
for listening.

Applications:
A) Chart hour -by -hour Demographic Share for each

hour of the brodcast day. Identify time periods when
certain target demographics dominate listening.

B) Determine which of several similarly -formatted sta-
tions gets best share of audience of a target demo-
graphic during various time periods.

C) Identify hour -by -hour shifts in listening of various
demographic groups. This enables programmers to
shift emphasis toward the target groups which are
strongest at given times.



Another "book" has arrived...

Now is the time for the decisions to be made - sales positioning, programming refinements, and
preparations for the next survey. BUT WHAT DOES THE "BOOK" REALLY SAY?

HIBER AND HART can get you the 75% of the survey information not included in the book, but essential
to good decision making.
Now is the time to put HIBER AND HART to work for you with customized post -survey analysis at
Arbitron in Laurel, computerized sales and programming analysis, strategy seminars, and most
importantly Pre -survey planning for the next book to capitalize on every opportunity available to you,
in your marketplace.

Find out what the "book" really says. Call us for our list of radio references and the specifics of what we
have to offer you.

_IL DD et 0,
BROADCAST RATINGS, RESEARCH AND SALES DEVELOPMENT CONSULTANTS

310 TAHITI WAY, SUITE 318, MARINA DEL REY, CA 90291 (213) 823-2887 / 517 MONTGOMERY ST., SUITE 4, LAUREL, MD 20810 (301) 776-2208
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Baltimore 24
Baton Rouge 27
Beaumont -Port Arthur -Orange 28
Birmingham 29
Boston 30
Buffalo 33
Charlotte -Gastonia 34
Chattanooga 35
Chicago 36
Cincinnati 39
Cleveland 40
Columbus, OH 43
Colorado Springs 44
Columbia, SC 45
Dallas -Ft. Worth 46
Dayton 49
Daytona Beach 50
Denver 51

Des Moines 52
Detroit 53
El Paso 55
Eugene -Springfield 56
Ft. Lauderdale -Hollywood 57
Ft. Wayne 58
Fresno 59
Grand Rapids 60
Hartford -New Britain 61

Honolulu 62
Houston 63
Huntington -Ashland 65
Indianapolis 66
Jacksonville 68
Kalamazoo -Portage 69
Kansas City 70
Knoxville 74
Lansing -East Lansing 75
Las Vegas 76
Lexington -Fayette 77
Los Angeles 78
Little Rock -No. Little Rock 82
Louisville 83
Memphis 84
Miami 86
Miami -Ft. Lauderdale 89
Milwaukee 90
Minneapolis -St. Paul 92
Mobile 94
Nashville -Davidson 95
New Haven -West Haven 96
New Orleans 98
New York 100
Norfolk -Portsmouth -Newport News -Hampton... 104
Oklahoma City 106

Omaha -Council Bluffs 108
Orlando 109
Peoria 110
Philadelphia 111
Phoenix 114
Pittsburgh 116
Portland, OR 118
Providence -Warwick -Pawtucket 120
Raleigh -Durham 122
Richmond 123
Rochester, NY 124
Sacramento 125
St. Louis 126
Salinas -Seaside -Monterey 128
Salt Lake City -Ogden 129
San Antonio 130
San Diego 131

San Francisco 132
San Jose 136
Seattle -Everett -Tacoma 138
Spokane 140
Syracuse 141

Tampa -St. Petersburg 142
Toledo 144
Tucson 145
Tulsa 146
Washington, DC 147
West Palm Beach -Boca Raton 149
Wichita 150
Youngstown -Warren 151
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FOR THE
BEST? USE A

TRAVELING
BILLBOARD.

PRODUCT OF
U.S. TAPE & LABEL CORP.

Call Me Collect . . .

314-423-4411
Byron Crecelius

1561 FAIRVIEW AVE.  ST. LOUIS, MO. 63132
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YOU'RE ALWAYS #1 IN OUR BOOK.


