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In the past one hundred and tthty-ﬁve years,
one prominent figure has achieved unparalleled

dominance of the news.

Associated Press.

Most news figures burst into
prominence, then fizzle into obscu-
rity. Not Associated Press.

In fact, during the past 135
years, we've run away with more
top stories than any other news
organization,

Our 1,500 reporters and photo-

graphers, plus 5,300 member organi-

zations, comprise a reporting staff
that’s bigger than any network’s.
And 30% larger than UPI's.

So, we can cover every major
news event between Gdansk and

Greeley, and still dominate coverage

of a Pan Amjet crash in New Orleans.
Proof? AP accounted for more

than 75% of all news service articles

printed about that tragedy. according to
one weeklong competitive play check.

Thanks to our massive techno-
logical advantage, we also delivered
news of the crash with unprecedented
speed, fidelity and reliability.

If it’s credibility you want, you
should also know this: In the cate-
gories in which AP is eligible to
compete, we've won more Pulitzer
Prizes than any other news-gather-
ing organization in the world. Thirty-
four since 1922.

And for excellence in the area
of broadcast journalism, we've been
awarded a duPont-Columbia Award,
a Peabody, two Janus Awards and
several Overseas Press Club Awards.

Put it all together. and you've
got a news service that you, your
listeners and advertisers can believe
in. In fact, the only thing you won't
believe about AP news is how
easy it is to sell.

(a_) For moreinformation,
‘ ' contact Glenn Serafin.
1(202) 955-7200.

Associated Press. Without a doubt.
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falo, that is.

o But that wasn't the first first for

Ive u o Charlie Douglas. He also pulled off the
first live broadcast from atop a rodeo
bull. It lasted four seconds, broke a few

a
records and three ribs.
In fact, Charlie’s list of firsts is long,
t ® but not nearly so long as if he were doing

the telling. Now Charlie’s got a new first.
m D v| n t out giving up his board shift.
g a nationwide, all-night, live country music

of top tunes, guest interviews, listener

R I Associated Press, and is the only pro-
I : perfect fit.
Represented by the
P Y 06‘

He's probably the first D.]. to leave a job
Because Charlie, and WWL, are now
Mu SI c variety program that has an impressive
call-ins and the latest in news, sports and
gram of its kind on the air. No wonder
Listen to him. He always has some-
e or thing to say—Charlie’s one more reason
® whyMusic Country Radio Network is the
Christal Company. N
Contact Sofia Man- ﬁ a

(13 years at WWL in New Orleans) with-

with Music Country Radio Network,

list of firsts all its own. It’s a winning mix
‘ ou nt weather. Music Country Radio Network

is a joint venture of WSM, and the

one-of-a-kind Charlie Douglas is a

only place to be in the country at night.

nos, 202/833-5922. \‘\ 36‘0
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By providing a serious alternative i '
- 1adid representation—marketing rather. ..
than just selling— HNW&H has achieved the:

= g

- most remarkable growth record inthe + %
industry. In less than three years, we've gone

from start up to nearty $50 million!~ -
¢ This growth has taken place for two
' L“"’%é”é"é"éns: First, we have consciously
e .. attempted to agsociate ourselyes with the
I leading broadcasters in éach market, ones
— i WHO hAVE identified their target segments and
: now dominate them. Secondly, our success in
utperforming their previous reps has led to
additional responsibilities with their other
stations, which is the best recommendation a

radio rep ¢an have. ;
Three factors have fueled this 3

remarkable growth: marketing, aggressiye

‘demographic pricing and accountability. In our i

hext ad, we'll explain what our style of

marketing can mean to your station’s |

¢ 44—+t Success. G d
Increase your share, Start usmg our

calt letters.
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RADIS

ABC Radio Sports coverage of the
1984 Summer Olympic Games in Los
Angeles includes assembling the
largest staff of reporters and
technological personnel — numbering
over 100 — to ever cover the Olym-
pics. This total includes a number of
previous Olympic gold medal winners,

Johnny Holliday

This year marks the first time in over five decades that the
Summer Olympic Games will be held in the United States. In
order to provide the most comprehensive and thorough coverage
of the different events, the country’s radio networks are planning a
variety of special Olympic programming to be broadcast from various

sites in the Los Angeles area. The following directory is a guide to what each
network is offering as its part in covering the XXill Olympiad, from July 28-August 12.

who will radio
coverage.

This 1984 broadcast marks the first
use of satellite distribution for the event,
and the network hopes to provide the
cleanest, clearest signal ever. Affiliates
will be able to choose from two
separate satellite channels. One chan-
nel will be used to provide short-form
Olympics programs, including regularly
scheduled Olympic updates and
preview programs, reviews of medal

provide exclusive

il

Bob Fouts

standings, coverage of highlights, and
sidebar features. The second channel,
geared toward long-form programming,
will be devoted primarily to play-by-play
coverage, including basketball, boxing,
swimming, track and field, and others.
ABC is planning on devoting special at-
tention to every boxing match involving
an American, as well as full-game cover-

age of U.S. basketball competitions.
Both Clympic satellite channels will
Continued on Page 6

Tom McKee



ANYONE GAN SELL
THE NUMBER ONE
RATED STATION

We are specialists.

Our specialty is selling in the highest
competitive sales situations.

In many markets there is only five tenths of a
point separating the number two station and
the number seven station for a four-station
buy.

If our station is the fourth, fifth or even

seventh, our strength is our ability to get to be
part of that buy.

Put Masla Radio winners to work for you.

MASLA RADIO

Winners have to be hungrier than losers.
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Continued from Page 4

be totally independent of ABC's normal
distribution network. This means that
Olympics programming will not interfere
with the distribution of regularly-
scheduled news, sports, and feature
programming. Coverage is being of-
fered to the 1800+ affiliates of the six
ABC Radio Networks: Information,
Entertainment, Direction, Contem-
porary, Rock, and FM. Scme of the
planned network coverage, including
anchors and color commentators,
follows.

ABC Information Network

Sportscasters Fred Manfra, Johnny
Hotliday, Bob Fouts, and Tom McKee
will head the ABC Information
Network's 1984 Olympic coverage.

Fred Manfra is known to affiliates as
the host of the network’s weekend
series “World Of Sports.” Prior to join-
ing ABC Radio Sports he was the morn-
ing drive anchor at WWJ/Detroit and
play-by-play commentator for the Uni-
versity of Michigan football and basket-
ball networks.

Johnny Holliday is presently a sport-
scaster at WMAL/Washington, and
also anchors two daily reports on the In-
formation Network. In addition, he
covers the play-by-play action of the
Washington Federals USFL games, as

Don Chevrier

well as the University of Maryland's
football and basketball.

Bob Fouts has had extensive ex-
perience covering major sports events
on ABC as well as on other nationai net-
works. He has served as a sports cor-
respondent for all three ABC Adult Net-
works, and covered events including
the Olympic Games in Mexico City, the
British Opens in St. Andrews and Turn-
berry, and NFL Super Bowl games in
Miami, New Orleans, and Los Angeles.

Tom McKee is a sportscaster with the
Canadian Broadcasting Corporation’s
(CBC) television network, and has serv-
ed as a host and color commentator for
the Toronto Blue Jays and Montreal Ex-
pos. He has also provided color com-
mentary for many of the Canadian Foot-
ball League's regular season and play-
off games.

ABC Direction Network

The ABC Direction Network’s team of
anchors for the 1984 Olympic Games
in Los Angeles includes Don Chevrier,
Fred Wymore, and Mike Barry.

Don Chevrier hosts a minute-long
sports feature each weekday, as well
as 14 reports on weekends. He alsc
reports on ABC's “Wide World Of
Sports.” Chevrier formerly was with the
CBC, where he covered national, inter-
national, and Olympic championships.
He is also a recipient of the ACTRA
Award as Canada’s Best Sportscaster.

Fred Wymore has been a sports cor-
respendent for ABC News’' “Weorld
News This Morning” for two years, and
he files daily reports for “Good Morning
America.” He was former Sports Direc-

Fred Wymore

Mike Barry

tor at KVOR-TV/Sacramento, and has
covered the NFL, Major League
Baseball, two Super Bowls, the U.S.
Open, and the Bing Crosby Pro-Am golf
tournaments.

Mike Barry is a member of the ABC
broadcast team for USFL games, and is
also a frequent anchor on ABC Radio
sportscasts. He has served as a sport-
scaster at WABC-TVI/New York, and
has covered the New York Yankee
playoffs, the 1980-82 Islanders-
Rangers Stanley Cup Playoffs, and the
1980 Muhammad Ali-Larry Holmes
fight. Prior to joining ABC Sports, Barry
was a sportscaster at WXYZ-
TVIiDetroit, and was Sports Director at
WDIV-TViDetroit, WFLA-TVI/Tampa,
and WQAD-TV/Moline.

ABC FM Network

The ABC FM Network Olympic
broadcast anchor team features Dave
Barrett and Steve McPartlin.

Dave Barrett has been a correspon-
dent for ABC News since 1981, and
has provided sports reports for the ABC
Rock Network. Prior to joining ABC he
worked for Pacific News Service as
the Washington Editor, responsible for
feeding sports, music, and lifestyle
stories to AOR audiences. His ex-
perience also includes play-by-play
coverage for the Houston Apollos, and
stadium announcing for the Houston
Astros, Rockets, Cougars, and Qilers.

Steve McPartlin began his broad-
casting career as a guest sports
reporter on ABC's WPLJINew York,
and later moved to WPIX/New York, He
was Sports Director at WLS-FM/Chica-

Continued on Page 8



Pickasegment.
Radio can reachit.

Traditionally, magazines have been touted as the best way to reach many important
market segments—such as college grads, professional and managerial types and high
income earners.

But lately, more and more advertisers are discovering that radio is a better way to reach
these segments. Yes radio, the sound alternative.

A recent study of national media habits by R.H. Bruskin Associates isolated almost 50
segments in which people spent four hundred percent more time with radio than they did
with the so-called selective media of magazines. (In many target groups, radio even led
television in “time spent.”)

When you want to extend your budgets by “segmenting” your prospects, there’s no better
place for your message than the medium of radio. For more information, write or call Radio
Advertising Bureau, 485 Lexington Ave., New York, NY 10017. Phone: (212) 599-6666.

Shown above are the percentages of time that these segments spend with radio, as compared to TV, magazines
and newspapers, during an average media day. In all cases the time spent actually exceeds that of television.
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Continued from Page 6
go and WHDI/Boston. Currently
McPartlin is sports anchor for the ABC
Rock Network, and is host of the
feature “Sport Shorts.”

ABC Color Commentators

Sports talent signed with ABC to pro-
vide 1984 Olympic coverage in Los
Angeles include professional boxer Ken
Norton and former Olympic swimming
champion John Naber.

Ken Norton, former world heavy-
weight boxing champion, began his pro-
fessional boxing career while enlisted in
the U.S. Marines. He began his profes-
sional career in 1967 at the age of 22,
and went on to defeat Muhammad Ali in
1983. Norton is actively involved in the
Black Athletes Hall Of Fame, and has
started a scholarship program to assist
youths seeking an education.

John Naber captured four gold medals
and one silver medal at the 1976 Olym-
pic Games in Montreal, where he also
broke four world records. He was voted
the 1977 James E. Sullivan Award win-

~ —

John Naber

Steve McPartlin

ner as the nation’s amateur Athlete of
the Year, and claimed a record 10
NCAA individual titles during his four
years at USC. He is currently Ambassa-
dor of Swimming and a member of the
Board of Directors for the Los Angeles
Olympic Organizing Committee and Wo-
men’s Sports Foundation.

ABC plans on adding additional an-
chors and commentators to its staff of
reporters as the Olympics grow near.
For more information contact: ABC Ra-
dic Information, 1370 Avenue of the
Americas, New York, NY 10019 (212)
887-5291

AP

AP Network Sports is offering a
number of short-form programs, titled
“Going For The Gold,” to its affiliate
subscribers. These reports will offer
continuous coverage and updates
throughout the duration of the 1984
Olympic Games, including 20 daily
reports transmitted for all 16 days of
Qlympic events. Each of the 320 "Go-
ing For The Gold” programs will be 2
1/2 minutes in length, except for three
3 1/2-minute daily reports. Each will in-
clude a :30 PSA for local avail.

Additional AP Network Olympic
coverage includes:

¢ “The Olympian,” a 90-second “col-
or” program spotlighting the people,
places, and excitement of the Olym-
pics.

* “Qlympic Sports Log,” a report
covering current medal standings, Olym-
pic basketball standings, and each
day's schedule of events.

¢ “QOlympic Sportswatch,” a wrap-up
of the previous day’s competition and a
preview of the current day's events.

¢ "Olympic Sportsminute” gives the
morning, afternoon, and evening's
schedules and results.

All “Going For The Gold” and regular
AP Network sportscasts will be an-
chored at AP Net's Los Angeles bureau
with reports from various locations
around the city. For more information
contact: AP Broadcast Services, 1825
K Street, NW, Washington, DC 20006
(202)955-7243.

CBSRADIMO

The CBS Radio Network’s coverage
of the 1984 Summer Olympic Games
features a 16-part weekend special
with CBS Television’s Pat O’Brien, as
well as 140 special live reports with
Brent Musburger and Ed Ingles. This is
in addition to the network’s regularly-
scheduled sports programming.

O'Brien’s weekend specials will
analyze the upcoming action with
reports on athletes, competitions, and
key issues, and will include interviews
with Olympic athietes. O’Brien came to
CBS Television Sports in 1981, and
since then has handled assignments in-
cluding the World University Games,
the Pan American Games, and the U.S.
Open Tennis Championships. He has
also been a regular contributor to “CBS
Sports Saturday/Sunday,” “The NFL
Today,” and “The NCAA Today” for
CBS Sports. He previously was a
reporter and weekend anchorman at
KNXT-TViLos Angeles.

Brent Musburger joined CBS Sports
in 1975, and has covered virtually
every aspect of the sporting world. His
current assignments include a weekday
commentary as host of CBS Radio Net-
work’s “Sportstime,” an eight-season
membership on the network’s All Star
Game announce team, and anchor of
each of CBS' halftime programs during
its 37-game NFL schedule. He
previously was Sports Director at
WBBM-TV/Chicago, as well as coan-

Continued on Page 10

Pat O'Brien
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1.3} 1.7] 1.4] 17] 2495 pel Blk (20 10 7 9 17 |14/76 | R A LAZAR 3.2
.30 1.9 1.3 1.5 2.3 16 KMaGa 14 8 10 9 19/57 | MASLa RKO-1 | 1.4
2.9/ 2.7 2.3 2.2 2.1/17 KHRZ CHR |15 16 9 8 10 21/52 MMR RKO-2 | 1.3
| _ |
2.2, 2.0/ 1.8 1.9 2.1 17/ KING Span | 26| 23| 17 15 7 12/87 CABALLERO 2.7
1.4 1.6 1.9 2.1 2.1[17 KUE Urbn [ 17| 7 10 16| 30 20/54  MASLA 2.6
1.7, 1.6 1.7 1.3 2.1[ 17 KWKw 24/ 23 13| 10/106 rLOTUS 3.0
2.3 1.8] 1.7| 1921 KH A/C | 13 20 15| 13| 16 23/47 | CHRISTAL  ABC-E 1.7
2.1 23] 2.0 2.4 1.9 21 KAAFM | oery 24 29 19 170 14| 14/76  BLAIR 2.1
1.9/ 1.3 1.8 2.0 1.8 23 KA Span 34 12 14 21 22| 11/101 MAsIA 4.9

*

Continued on Page 106

How to pick up an easy million.

KFWB ALLNEWS 98
W




W
Rick Dees
Said This
Week-End?

Now every market
can hear what one of
America’s most A
creative and success-
ful air personalities
is saying.

RICK DEES’ WEEKLY
TOP 40, a weekly four hour
countdown from The United
Stations, is hosted by Rick
Dees, Los Angeles’ premier

morning personality from
KIS (FMI))

RICK DEES’ WEEKLY
TOP 40 is already broadcast

~ o

N it

Rick Dees is 1983’s
biggest success story
in personality radio.
His ingenious wit,
his irresistible
charm, his cast of
comedic characters
will attract new
listeners and keep
them coming back
week after week.

on some of the
hottest radio stations
including WHTZ in
New York, KIIS (FM)
in Los Angeles,
WKQX in Chicago,
KYUU in San Fran-
cisco, WASH in
Washington, WZGC
in Atlanta, WGCL in
Cleveland, WRBQ
in Tampa/St. Peters-
burg, WCZY in
Detroit...ten of

the top ten Arbitron
rated markets and
the list grows daily.

For national sales informa-

tion call our New York
office at (212) 869-7444.

For station clearance
information call our

' Washington, D.C. office

at (703) 556-9870.

The United Stations’

AMERICAS TARGET RADIO NETWORKS (@

New York - Detroit
Los Angeles - Washington, D.C.
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Louisville

> /¢

00
9.8 [10.5 [13.1  11.4 | 2 \1'\;%90 Blk (11 2 2 12 |2 &/183 | HILLIER | NBN [ 9.5
7.8 | 9.4 | 8.1 [10.0 | 3 WQMF ROR | 3 00 3 | 9 (13/81 | TORBET 13.7
9.4 [10.5 | 8.6 9.7 | 4 WHAS A/C o 8 '6 |6 |3 ./16/67 |CHRISTAL | CBS [11.6 |
9.é 8.7 | 8.5 | 8.6 | 5 %\GIEZ BM 912 11 | 9 4  10/104 | KATZ _5.3_
6.0 | 6.1 | 4.7 | 6.2 | & %%l Ctry (10 (10 10 | 7 | 5 /12/89 | MMR MBS 5.2 |
4.7 | 6.3 | 5.6 5.9 | 7 WKJJ A/C 8| 6 5|5 8 15/70 | MMR s | 3.8 ‘
7.7 7.0 | 7.2 | 5.4 | 8 | WRKA A/C 6| 7 4 | 4 6 18/62 | BLAIR ABC-D | 5.3
“5.7 4.2 [ 4.4 a.a | 9 | WAKY Gold 5! 9 |9 8 7 22/49 @ KATZ ABC-I 4._1-
7.2, 5.9 | 7.7 4.3 (10 ;N?;‘)\VG A/C 717 (14 |12 |10 | 22/50 | EASTMAN NBC ;;—
4.9 . 6.2 | 4.5 4.3 |10 ‘,’}’,Eﬁs AOR 4! 3 {7 {10 |11 '24/45 EASTMAN NBC-S -6._0 -
1.6 1.9 | 1.7 3.3 |12 wavL A/C (12| 4 8 |11 [13 | 17/63 ABC-F ;:“
2.4| 2.4 | 2.6 2.8 |13 wxvw Easy 13 | 14 (17 e |16 11/98 | S. KATZ | aBe-1 | 2.0 -
16| 1.5 1.1 1.7 [1a B Ctry 14 | 13 [13 |14 15 | 18/61 | MCGAVREN 074“
[ 0.7 0.9 1.1 1.6 15 %éLgN Rel 15 11 12 [13 12 | 15/ RADIO SPT | ABC-C ‘ o_.—9”
T S—_- : =y

Demographic Rank Format Reach

i o 4 F
Men women Men Women Men women
18-34 18-34 18-49 18-49 25-54 25-54 :’gﬂ _mm
I 14
1 WQMF | 1 wWLOU 1 WOMF | 1 WAMZ 1 WAMZ 1 WAMZ BIk/Urbn exm— 1 1.4
2 WLOU | 2 WAMZ 2 WLOU | 2 wLOU 2 wWLOU 2 wLOU
3 WAMZ 3 WRKA 3 WAMZ 3 WRKA 3 WHAS 3 WHAS BM/Easy N 11.4
4 WLRS | 4 WQMF 4 WHAS 4 WKJJ 4 WAKY 4 WVEZ Ctry I 20.1
5§ WHAS | 5 WKJJ 5 WAKY 5 WQMF 5 WVEZ 5 WRKA Gold wmmaa4
6 WAKY 6 WJyL 6 WKJJ 6 WHAS 6 wcCll 6 WCIl Rel Wis
7 WKJJ 7 WVEZ 7 WLRS 7 wcli 7 WQMF 7 WKJJ
8 WRKA 8 WAKY 8 WRKA | 8 WVEZ 8 WRKA 8 WAKY
9 WJYL 9 WHAS 9 wcelil 9 WAKY 9 WKJJ 9 WAVG
10 wcll 10 weh 10 WVEZ |10 WJYL 10 WAVG 10 WQMF
| 4 i




—

Memphis 141 [

3

3

>

[

o

O

o

&

S

& § 3

3 \Q@ KN & (2

, NS &g A I

9.5 WMC-FM 2 2 . D 3

10.4 9.6 @ WM ar € &% 17/63  BLAIR asc-c 10.4| 2

e o]

5.0 7.7 9.5 2 WDIA Blk 2 4 7 8 9 14/76 | HILLIER AP 8.9 7

WZXR =
7.1 1.5 8.6 3 WX AOR 6 o o S 7 13/85  MCGAVREN NBC-8 12.6
9.9 10.5 8.5 4 g\ﬁnx Urbn 3 3 3 2 3 15/73 KATZ RKO-1 8.6
— WGKX

8.5| 8.4 | 5 | WGK Ckry | 7 8 5 4 o 12/87 | EASTMAN 11.9
7.5 8.8 7.8 6 | WAVR A/C 9 9, 4 3| 2 13/83 | TORBET 6.1
8.0 7.6| 7.2| 7 | WMC Ctry 4 10 (10 9 6 17/65  BLAIR ABC-I 9.3
6.5 5.6 6.8 8  WLOK Blk 8 7 8|6 5 [15/73 | MASLA NBN 4.4
1.0 7.3 | 6.1 9 KRNB Blk 5 3 6 7 10 19/58  STARS INC 5.0
3.5 3.1 5.7 10 &’sts BM 12 1 1 10 g 12/93 CHRISTAL 3.1
5.6 5.4 4.3 |11 GV‘I)I(}EC BBnd 11 13 16 14 12 16/69 MCGAVREN MBS 5.9
3.1 1.8 | 3.4 112 %50" Blk 10 & 9 11 11 22/50 KATZ NBC 1.6
2.0 2.2 3.2 13 gI(;IBO N/T 13 12 13 13 13 17/66 RKO RKO-2 3.0
1.3 2.7 2.3 |14 | KWAM Rel /14 (15 15 15 14 13/86 D-CLAYTON 0.7
1.91 1.9 1.4 15 | WWEE Talk 15 17 14 16 16 11/96  CHRISTAL MBS 1.5
0.3 0.6 1.3 16  WMSO Misc (16 14 12 12 15 11/101 1.0
Continued on Page 106

WZXR...ROCK 103...Young Adult Programming*

Men 18-34 # Teens 12-17
Men 25-54 Adults 18-34
Men 18-24

*Source: Arbitron Fall 1983, Metro Survey Area
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3.0

1.7

1.6

2.2

Miami-Ft. Lauderdale-Hollywood

3.6

3.4

3.3

3.7

3.0

1.4

1.8

1.5

1.5

1.4

W

wn

~J

[+ 4]

10

1

12

13

14

14

16

17

is

19

20

21

21

23

23

25

A/C
Span
Blk
Span
Ctry
A/C
News
Span
AOR

A/C

A/C
A/C
Clas
Span
Span
Ctry

AOR

Blk

BBnd

13

16

21

15

14

11

1°

23

27

20

17

29

24

20

15

26

11

17

10

21

14

12

16

27

28

24

19

34

29

;12

21

10

22

19

18

26

13

14

34

20

11

10

14

27

17

19

21

18

16

34

20

13

15

10

1

14

25

16

18

19

23

21

32

16/68

16/66
8/144
10/106
11/98
17/64
10/111

10/113

7/159

11/101
16/69
18/59
13/85
15/72
19/57
19/57
12/91
15/73
12/90
9/116
18/62

22/49

9/124

11/95

#11

McGAVREN

KATZ
EASTMAN
HILLIER

RKO

CHRISTAL

MMR

STARS INC

SELCOM

MMR

CHRISTAL

KATZ

EASTMAN

EASTMAN

RKO

MASLA

CMBS

CABALLERO

MMR

BLAIR

W&P

We&P

MMR

NBC

NBN

RKO-2

ABC-R

RKO-1

2.7

2.9

4.6

1.0

1.5

1.7

0.5

0.8

Continued on Page 108



Detroit +6 Continued from Page 92

Demographic Rank Format Reach

C 16.5
Men Women Men Women Men Women -

AOR IS 106
18-34 18-34 18-49 18-49 25-54 25-54 BBnd mWm22

Blk/Urbn S 4. 2

1 WRIF 1 wMmdC 1 WRIF 1 WMJC 1 WJR 1 WMJC BM/Easy mummmmm 7.3
2 wLLZ 2 WNIC-FM | 2 WLLZ 2 WNICFM = 2 WMJC 2 WJR CHE e
3 WJLB 3 WDRQ 3 WMJC 3 WDRQ 3 Wwy 3 WJOI I .

4 WDRQ 4 WJLB 4 WIR 4 WJLB 4 WRIF 4 WNIC-FM Clas .5

5 WMJC 5 WLLZ 5 WJLB 5 WC2Y 5 WJOI 5 WDRQ Ctry — 5.0
6 WNICFM | 6 wWOMC 6 WDRQ 8 WJOI 6 WWWW 6 WWww Gold - 1.3

7 wezz 7 WHYT 7 WNICFM 7 WWWW 7 WJLB 7 WJLB Jazz w24

8 WHYT 8 WRIF 8 wwJ 8 WOMC 8 WDRQ 8 wCzZY T
9 WwJ 8 wezy 3 WWWW 9 WJR 9 WNICFM 8 WOMC

10 WABX 10 WLBS 10 wWJzz 10 wLLZ 10 WOMC 10 wwJ News NS 6.3

Talk - 3.9

Houston-Galveston +8 Continued from Page 96

Demographic Rank Format Reach

A/C PR 1 3.0
Men Women Men Women Men Women AOR I 10.5
18-34 18-34 18-49 18-49 25-54 25-54 Blk/Urbn nemm 12.3
1 KSRR 1 KKBQFM 1 KIKK-FM 1 KMJO 1 KIKK-FM 1 KFMK BM/Easy NN 6.7
2 KLOL 2 KMJQ 2 KSRR 2 KIKK-FM 2 KILT-FM 2 KIKK-FM CHR I ©.5
3 KKBQFM 3 KFMK 3 KILTFM 3 KKBOQFM @ 3 KFMK 3 KILT-FM Clas [ RN
4 KILT-FM 4 KILTFM 4 KKBQ-FM 4 KILT-FM 4 KSRR 4 KMJQ Ctry {7 S
5 KMJQ 5 KIKKFM | § KLOL 5 KFMK 5§ KODA s KODA Gold __
6 KIKKFM 6 KRLY 6 KFMK 6 KRLY 6 KRBE-FM 6 KRLY -
7 KFMK 7 KRBEFM | 7 KMJQ 7 KRBEFM 7 KMJQ 7 KKBQ-FM News - 5.0
8 KRLY 8 KLOL 8 KODA 8 KODA 8 KPRC 8 KRBE-FM Rel 23
8 KRBEFM ' 9 KSRR 9 KRLY 9 KLOL 9 KRLY 9 KQUE Span P 5.5
10 KKBQ 10 KODA 10 KRBE-FM | 10 KSRR 10 KLOL 10 KPRC Talk R 4.1

[o]

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PROOUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS ANO SPECIALS.

1984 R&R RATINGS REPCRT/Vol. | « 105
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Los Angeles #2 Continued from Page 100

Z AR

B d_flx,\ e d_,% STATION
2\ P\ B\ %
1.2 1 1.1 1.3 1.7 Easy 14/78 ' GROSKIN 1.1
1.5 | 2.5 1.7 2.3 Gold 18 18 2018 12 |21/53 | HILLIER 1.8
1.4 1.6 1.3 1.2 Blk 30 113 12 20 24 14/75 W& P 1.2
2.5 | 1.4 | 1.2 1.4 CHR 19 11 13 22 31  22/50 | CBS-FM ms-R | 1.7
2.4 | 2.1 2.0 1.8 1.6 26 XHAC Ctry 21 25 28 27 20 21/53 | EASTMAN ABC-D 1.6
1.3 | 1.5 | 1.3 ¢ 29 l,ggqo Jazz 29 36 21 26 21  16/67 | ROSLIN AP 1.5
1.0 1.0 1.1 1.0 1.3 30| KDAY Blk 268 6 2331, 32 18/59 W& P NEN 0.9
0.8 1.0 1.0 1.0 1.3 30 ;(QF@C-FM Clas 25 31 31 30 28 20/54 McGAVREN MBS 0.7
1.4 1.9 1.3 1.3 1.2 32 ',‘},VE Span 31 19 18| 24 25 17/63 | CABALLERO 2.1
2.1 1.5 1.6 1.2 1.0 |33 lf‘gl;-l Blk 32 9 30 34 35, 21/50 MASLA 1.6
.8 1.2 1.4 1.2 1.0 |33 gthoRA CHR 23 8 29 33 33| 32/34  MMR 1.0
Demographic Rank Format Reach

A/C E— 5.9
Men Women Men Women Men Women AOR R 10.0
18-34 18-34 18-49 18-49 25-54 25-54 BBnd N 3.2
Blk/Urbn IS 8.4

1 KLOS 1 KIS 1 KIS 1 KNS 1 Kus 1 KIS BM/Easy NS .0

2 KMET 2 KOST 2 KLOS 2 KOST 2 KBIG 2 HBlG CHR 1.0
3 KIS 3 KMGG 3 KMET 3 KMGG 3 KABC 3 KOST Clas 213

4 KROQ-FM 4 KRTH 4 KBIG 4 KBIG 4 KRLA 4 KJOI P )

5 KRTH 5 KUTE 5 KABC 5 KRTH 5 KRTH 5 KABC try . 3.5

6 KJLH 6 KLOS 6 KRTH 6 KHTZ 6 KLOS 6 KRTH Gold mis

7 KHTZ 7 KMET 7 KROQ-FM 7 KJLH 7 KNX 7 KMGG Jazz w14

8 KOST 8 KHTZ 8 KRLA 8 KlQa 8 KJOI 8 KWKw News 7.2

9 KMGG 9 KlQa 9 KJLH 9 KUTE 9 KTNQ 9 KILH Span  EEE—— 7.2

10 KUTE 10 KJLH 10 KHTZ 10 KMET 10 KMET 10 KHTZ Talk ——Y)

Memphis #42 — Continued from Page 103

Demographic Rank Format Reach

Men Women Men Women Men Women | | A/C 7 8
18-34 18-34 18-49 18-49 25-54 25-54 || AR o 86
1 WZXR 1 WMC-FM 1 WZXR 1 WMC-FM 1 WHRK 1 WGKX BBnd a3
2 WHRK 2 WRVR 2 WHRK 2 WGKX 2 WZXR 2 WRVR Blk/Urbn e .o
3 WRVR 3 WGKX 3 WRVR 3 WRVR 3 WRVR 3 WMC-FM BM/Easy mummm 5.7
4 WMC-FM 3 wWHRK 4 WGKX 4 WHRK 4 WGKX 4 WLOK CHR I o .
5 WGKX 5 WZXR 5 WMC-FM 5 WLOK 5 WMCFM § wWMC Cry S 1.5
6 KRNB 6 KRNB 6 KRANB 6 WDIA 6 WLOK 6 WHRK Misc =
7 WLOK 7 WKDJ 7 WLOK 7 ¥KRNB 7 WMC 7 WLVS )
8 WDIA APTalol 8 WMC 8 WLVS 8 WLVS | 8 WDIA News m16
9 WMC 9 WLOK 9 WDIA 9 WMC 9 WDIA 9 WKDJ Rel W23
10 WMSO 10 WLVS 10 WLVS 10 WZXR 10 KRNSB 10 KRNB Talk s 30




Milwaukee-Racine

3

2 d_;’"% F,ALL ﬁ}g STATION
2 \e%\ 83 A€

8.4 12.6 12.5 @) WM
5.5| 6.3 | 8.5 | 2 | WOFM
8.7| 8.4 7.6 3 ¥Z§§W
4.7) 6.5 6.9 a4  WKT
6.7 6.4 6.5 5 WOKY
5.9 4.7 6.2 6 | WLUM
4.2 4.8 4.9 7 WBCS
3.7 4.7 4.9 7 | WML
8.6 4.8 4.2 9 yggy“
4.6 4.3 | 3.8 10 WMYX
5.3 3.3 3.1 1 g\;z?UU*M
1.4 3.0 | 2.8 |12 | Whov
1.6; 2.0} 2.2 ;13 | WLZz
3.3) 1.8 | 2.1 14 | WFMR
2.3 2.0 2.0 15 %QF;R-FM
4.1 3.2 1.7 |16 | WLPX
1.2) 1.2 1.7 |16 | WRIN
0.5 0.7 1.7 16 | WIKMAT
1.3f 1.0 1.6 | 19| WEMP
- 2.8 1.6 19| WMGF
2.4/ 1.8 1.0 21| WAWA

BBnd
Urbn
Ctry
Ctry
A/C
A/C
A/C
Blk

Gold

Easy
A/C

Blk

1

17

15

18

12

13

20

29

16

14

24

22

28

13

32

20

16

3

17

1

10

16

15

12

23

31

24

13

18

12

1

14

17

15

19

31

18

13

u?% § §§° §: >
$/SEE/ S8
4 0 14/79 | CHRISTAL
11/97 | SELCOM
2 112/91  McGAVREN
6 17/62 CHRISTAL
12  13/85 | RKO
5 11/96 W& P
3 15/71 TORBET
4 14/76 | RKO
7 20/54  KATZ
8 19/56  BLAIR
10 | 22/49 EASTMAN
14 11/97  WALTON
11  18/59  EASTMAN
13 | 12/90 | CMBS
26 | 27/41  ROSLIN
17 28/38 KATZ
18  12/90  MASIA
31 7/158
16  23/46  BLAIR
15 25/43 | MMR
23 16/68 W & P

22

ABC-C
RKO-2
CBS-R
ABC-D
ABC-I
RKO-1

RKO-1

ABC-C

ABC-E

SHRDN

0.6

1.8

1.9
1.7

3.0

1.8
0.4

1.2

1.8

0.3

Commﬁnication
Graphics inc

Continued on Page 108

WINDOW DECALS - BUMPERSTICKERS

WANTED! KPAQ

CALL TOLL FREE!

Who's

That?

Kustomers Particular About Quality.
Our decals are so much better. our quality
makes it obvious why we want the best stations!
... AND THE BEST STATIONS WANT US!

IN OKLA 918-258-6502

1-800-331-4438

1984 R&R RATINGS REPORTNol. | 107



We are proud to announce...

The addition of these Star Performers
to the Major Market Team!

! Price E-Z First Media Metroplex
l Communications Communications Seale/ Tocuma Communications
San Francisco Miami/Ft. Lauderdale Tampa/ St. Petersburg
=
McCormick Gutf South McCormick

Communications
Nor folk

Broadcasters
flew Orleans

Comrunications
Buffalo

H.G.F. Media
Allentawn
Bethlehem- Easton

Sturgean Carp.
Hartford

Karas
Broadcasting
Las Vegas

2 Ml

MAJOR MARKET RADIO

NEW YORK @ CHICAGO @ LOS ANGELES @ PHILADELPHIA ® ATLANTA & DETROIT ® BOSTON @ SAN FRANCISCO ® DALLAS @ ST. LOUIS
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Miami-Ft. Lauderdale-Hollywood #11

Continued from Page 104

Demographic Rank

&
o\ FALL 4 & &

N 52, 3 (T [ STATION S A
2\%%\ B3 A'$ L
1.2 | 1.1 [1.1.| 26| WGBS N/T 18 25 23 24 24 30/36  TORBET MBS 0.4
1.5 | 1.7 | 1.1 | 26 | WOCN Span 25 30 27 25 26 15/73  LOTUS 1.7
Demographic Rank Format Reach
Men Women Men Women Men women A/C I 19.1
18-34 18-34 18-49 18-49 25-54 25-54 AOR  mmmmmas

BBnd | B]
1 WHYI 1 WINZ-FM 1 wHYI 1 WHYI 1 WINZ-FM 1 WINZFM Blk/Urbn wmms 5.3
2 WSHE 2 WHYI 2 WINZ-FM 2 WINZ-FFM 2 WHYI 2 WCMQ-FM BM/Easy mEmmmm— 5.2
3 WINZFM 3 WWWL 3 wSHE 3 WAIA 3 waQBA 3 WHYI CHR S 14 G
4 WEDR 4 WAXY 4 WEDR a4 WWJF 4 WLYF 4 WWJF Clas I
S wwwL 5 WAIA 5 WKQs 5 WCMQ-FM| 5 WSHE 5 WLYF Ctry y
6 WAXY 6 WEDR  § WAXY 6§ WWWL 6§ WAIA 6 WAIA S S
7 WQOBA-FM 7 WCMQ-FM 7 WAIA 7 WEDR 7 WIOD 7 WKas News  wemmemm 7.5
8 WCMO-FM| 8 WWJF 8 WCMQFM 8 WAXY 8 WEDR 8 WQBA Span I 1.4
9 WKQS 9 WQBA-FM | g wwwl 9 wKQs 9 WCMO-FM 9 WEDR Talk ns
10 WCKO 10 WSHE 10 WQBA 10 WQBA-FM 10 wWKQS 10 WAXY
Milwaukee-Racine #25 Continued from Page 107

Men Women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54 AIC I 307
1 WOFM 1 WKTI 1 WOFM 1 WLUM 1 WTMJ 1 WEZW ACR  mummmmm &5
2 WKTI 2 WLUM 2 WKTI 2 WKTI 2 WMIL 2 WTMJ BBnd w65
3 WLUM 3 WMYX 3 WTMJ | 3 WMYX 3 WOQFM 3 WBCS Bik/Urbn e 10.0
4 wLzz 4 WQFM 4 WMIL 4 WEZW 4 WEZW |4 WLUM BM/Easy M 9.2
5 WTMJ 5 WZUU-FM 5 WLUM | 5 WBCS 5 WISN 5 WMYX CHR I 10.6
6 WMYX 6 WBCS 6 WLZZ 6 WOFM 6 WKTI 6 WKTI Ctry &
7 WZUUFM 7 WEZW 7 WISN 7 WTMJ 7 WBCS 7 WZUU-FM Gold m22
8 WNOV 8 WNOV 8 WEZW 8 WZUU-FM 8 wL22 8 wWMIL :
9 wWMIL 9 WLPX 9 WBCS 9 WMIL 9 WLUM 9 WISN
10 WISN 10 WMIL 10 WMYX 10 WNOV 10 WZUU-FM 10 WOKY

SUPERSTAR

CONCERTS

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER GNE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.

WESTWOOD ONE




Minneapolis-St. Paul #17

v/ <3
‘ - /S /%,
20.5 20.6 20.9 (@) wecco ac @ 77 2 @ 12/87 ces seor  cBS  19.7
KSTP-FM
12.4 10.3 10.8 2 KS] a/c 2 a4 o ° 2 14/78  CHRISTAL 11.3
WLOL
9.7 1.0 7.9| 3 WL CHR 3 o 2 3 7 16/68 HILLIER 8.9
4.6 7.4 7.2 4 WAYL BM 8 12 14 | 8 4 12/92  RKO RRKO-1 | 5.6
4.8 6.5 6.7 5 l;(OEZETY Ctry 6 6 6 5 3 14/80 KATZ 8.0
_ . 6.0 6 \%%T;E A/C 4! 5! 3 4 S 19/56 SELCOM CBS-R 6.5
KDWB-FM 7 11 | 20/54 McGAVREN 9.0
4.9 5.8 5.0 7 v CHR 5 2 4 /5 CGAVRE
5.7 5.4 4.6 8 gng'FM AOR 7|1 3| 58 9 12 | 19/58 TORBET ABC-R | 5.7
5.5 4.7 4.4 9 'ﬂla)é;v Ctry 10 11 8 6 6 15/72 BLAIR NBC 4.0
4.1 3.8 4.2 10 |1<ESOEP Talk | 9 9 (10 (10 8 |18/60 CHRISTAL ABC-I 3.6 |
1.8, 1.4, 2.2 1 551;19 Gold 13 10 9 11 9 17/63 MMR ABC-E | 3.1
1.7 1.4 1.8 12 5}(}%8 BBnd 15 (15 17 16 15 13/80 KATZ ABC-D | 0.5
1.7 1.6 1.3 13 F,(OT%N A/C 12 13 12 13 13 30/36 BLAIR 1.8
2.1 1.4 1.3 13 \gg*{)TC Easy (14 19 13 12 10 ' 23/47  MASLA MBS 1.1
1.6 1.8 1.2 15 ?%WB A/C 11| B 11 14 14 37/29  McGAVREN 0.7
Demographic Rank Format Reach
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC  — (.2
1 KSTPFM {1 KSTP-FM 1 WCCO 1 KSTP-FM 1 WCCO 1 wcCco AOR R 4.6
2 KDWB-FM 2 WLTE 2 KSTP-FM 2 WCCO 2 KSTP-FM 2 KSTP-FM BBnd 18
3 wWLOL 3 wWLOL 3 KEEY 3 WLTE 3 KEEY 3 WLTE BMIEasy—a.s
4 KQRS-FM 4 KDWB-FM 4 wLOL 4 WLOL 4 WDGY 4 KEEY CHR I 1 2. 9
5 KJJO 5 KEEY 5 KDWB-FM 5 KEEY 5 WAYL 5 WAYL Ctry IS 11.1
6 KEEY 6 WCCO 6 KQRS-FM ' 6 WAYL 6 KSTP 6 WLOL Gold |22
7 WCCO 7 KQRS-FM 7 WDGY 7 WDGY 7 WLOL 7 WDGY Talk 42
8 WDGY 8 WDGY 8 KSTP 8 KDWB-FM 8 WLTE 8 KSTP
9 WLTE 9 KDWB g KJJO 9 KQRS-FM 9§ KJJO 9 WWTC
10 KSTP 10 KJJO 10 WLTE 10 KDWB 10 KDWB-FM 10 KQRS-FM

1984 R&R RATINGS REPORT/Vol. | » 109



1984 R&R RATINGS REPORT/Vol. | ® 110

Nashville-Davidson +#44

2 STATION § S E{?
4.1 8.2 13.0 @) WSMFM cery 3 8| 2 @ @ 10/113  curisTaL
12.8| 12.9 | 11,7 | 2 | WKDF aoR @) 2 @ 2 3 13/83  BaIr ABC-R 17.2
10.2| 7.9 10.8 | 3 | WZEZ BM 4 9 9 5 2 11/102 | TORBET 7.1
9.0, 9.5 8.0 | 4 WWKX ‘cur 2@ 5 4 4 17/63  wmr RKO-1 13.8
10.0 7.4| 6.8/ s WSIX-FM | ctry 6 |12 (10 8 | & 15/74 «kaTz ABC-I | 6.3
- 4.6 6.4 o  WLACFM Iasc 7 4 3 3 5 15/71  HILLIER 7,4'
3.0, 5.4| 5.8 | 7 ggf\f,lAK Urbn (10 | 3 4 | 6 7 l12/93 SELCOM 6.5
5.9/ 5.0/ 5.1 g g\ggM Ctry 5 (13 13 11 8 20/55 CHRISTAL NBC 2.9
6.1 4.6 5.0 o9 \1N4\719L Blk 2| 6 6 7 11 15/74 SELCOM NBN 3 7
6.8, 5.3 4.0 | 10 %I;E\C Talk | 8 21 |12 12 10 20/55 HILLIER CBS 3,4.
4.9| 6.4 3.6 |11 | WYHY A/C 11 5| 7 9 9 18/60  McGAVREN 2.3
.5 1.4 3.4 12 w%\na BBnd (14 18 20 |15 14 7/166 ROSLIN MBS 0.8
- _— 2.7 | 13 gyggﬂDB CHR |[17 | 7 8 10 13  8/140 ==
2.9 3.2| 2.0 14| WSKX A/C 12 |14 14 13 12 24/45 @ XATZ ABC-I 1.5

Demographic Rank Format Reach

{ ¥ 1

Men Women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54 AIC T 2.0
1 WKDF 1 WKDF 1 WSM-FM 1 WSM-FM 1 WSM-FM | 1 WSM-FM AOR O 11.7
2 WSM-FM 2 WSM-FM 2 WKDF 2 WKDF 2 WKDF 2 WZEZ BBnd = 3.4
3 WMAK 3 WLAC-FM 3 WMAK 3 WLAC-FM 3 WMAK 3 WWKX Blk/Urbn mm— 10.8
4 WLAC-FM 4 WWKX 4 WLAC-FM 4 WZEZ 4 WSIX-FM = 4 WKDF BM/Easy Summm— 10.3
5 WWKX 5 WVOL 5 WWKX 5 WWKX 5 WZEZ 5 WLAC-FM CHR -
6 WvOL 5 WMAK 6 WSIX-FM | 6 WVOL 6 WLAC-FM | 6 WSIX-FM ———
7 WMDB 7 WYHY 7 WvOoL 7 WMAK 7 WWKX 7 WYHY Ctry I 4.9
8 WYHY 8 WZEZ 8 WZEZ 8 WYHY 8 WSM 8 WSM Talk 4.0
9 WLAC 9 WSIX-FM 9 WSM 9 WSIX-FM 9 WYHY 9 wvoL
10 WSIX-FM 10 WMDB 10 WYHY 10 WMDB 10 WLAC 10 WMAK




4.5
4.7

3.9

3.2
3.8

3.8

1.3

1.8

2.3
1.4
1.6

1.9

1.1
2.9
2.4

1.2

1.8

2.5

4.7

4.3

5.2

5.0

4.2

2.7

3.4

3.3

3.7

3.2

4.4

2.6

3.6

1.4

2.1

2.2

0.9

1.4

2.0

2.0

2.2

1.7

3.6

3.5

3.5

3.3

2.6

2.0

2.0

1.9

1.9

1.9

i.8

1.7

1.6

1.6

1

1

13

13

15

16

17

17

19

19

19

22

23

24

24

26

STATION

WHTZ
100.3

WBLI
106.1

WNBC
660

WALK-A/F
1370 97.5

WCBS
880

WAPP
103.5

WOR
710

WRFM
105.1

WBAB
102.3

WPLJ
95.5

WCBS-FM
101.1

WINS
1010

WHLI
1100

WYNY
§7.1

WKHK
106.7

WPIX
101.9

WCTO
94.3

WKJY
98.3

WABC
770

WLIR
92.7

WNEW-FM
102.7

WHN
1050

WPAT-FM
93.1
WGSM
740

WKTU
92.3

WNEW
1130

News
AOR

Talk

BM

AOR

Gold
News
BBEnd

A/C

Ctry
A/C
BM
BM

Talk

AOR

A/C
Urbn

BBnd

12

13

10

21

17

14

23

27

15

24

19

20

31

18

22

23

21

30

38

14

17

44

10

24

22

19

3

49

25

28

41

43

29

7

12

18

25

19

21

44

10

13

11

40

36

27

22

39

41

14

38

3

11

15

24

14

i8

30

10

22

23

20

12

13

17

21

26

16

28

10

16

17

14

13

11

20

18

23

24

32

15

12

22

21

28

12/93
14/80
18/59
14/79
22/49
9/124

17/62

11/97
17/63
15/73
10/108

21/53

15/70
18/60
20/54

20/55

10/110
21/52

20/55

HILLIER

ROSLIN

CBS SPOT

MMR

RKOC

TORBET

BLAIR

CBS-FM

GROUP W

ROSLIN

HILLIER

W &P

CHRISTAL

McGAVREN

ROSLIN

BLAIR

MASLA

KATZ

SELCOM

CHRISTAL

McGAVREN

TORBET

KATZ

NBC

cBs

ABC-E

ABC-R

CBS

ABC-D

ABC-1

NBC-S

MBS
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New Orleans

7 ‘ -I — ] 1
12.9 13.2  14.1 WYLD-FM | ik | 2| 3 @D @ € s/139 uILriEr
2.9 o | 2900 o wmmk | e
8.6 9.2 /12,5 | 2| WEZB cik @@ 2! 2| 3 1383 | Brar RKO-1 [15.4
. - — it S s St SSec ) Wi = N
8.8| 8.8| 7.1 | 3 | WAL Urbn | 5| 2| 4| 4 | 7| 12/9 ! SELCOM NBC-S | 5.4
? | ' I T e G | 1 . - T )
5.5 4.4 6.6 4 | WNOEFM  ctry | 9 11| 9! 5| 2| 11/97 | McGAVREN | ABC-E | 5.7
r_ 01.1_ B 1 | 1 e ]
: .
8.1/ 8.8 6.5 | 5 WRNO CHR | 4| 4 3| 37 10! 15/70 | Mmasia —t T
o ) - - - 3 > s :I-a—' m— —+— —r—— * — !
7.0 8.2 5.7 | 6 WBYU BM 7112|12| 9 | 5| 14/79 | CHRISTAL | 6.2
- — - - B —— -' —_— —h - b -
6.1 6.7 5.3 | 7 | WAJY A/C {10 (10| 7 | 6 | 4| 14/79 | KaTZ , | 5.0
f ~— " - e e it e e e - - e
2.9 3.8 5.2 a | WBOK Rel 11 6| 8| 8 | 8| 11/96 | SHRDN | 5.4
< -4 —— =g ——f- - e — _1 - -
4.6 4.1 4.9 | 9 | WwL ' Talk | 3 | 9 (10 (11 |11 |21/51 | xarz cBS .
, - _: - t i - — e e e e e
4.7 4.6 4.2 |10 | WAUEFM ja/c (6 8|5 |7 | 6 T19/59 EASTMAN 4.8
. . o B S S T AN —
2.7 3.9 | 4.2 (10 | WSMB A/C 13 |15 |16 [16 |15 |10/107 | ROSLIN 6.0
| i
b - - = —g— B 4 = .i —_— e S - — =
3.0 | 3.4 | 3.7 12 | WNOE Ctry (14 |13 (15 (14 13 |11/95 TMCGAVREN ABC-E | 2.3
- - — $— e S - = — -.1__..
5.9 | 3.7 3.7 12| WIKX (A/C |81 7|6 |10 | 9 21/52 |BLAIR | NBC | 3.1
— . - 0 S W S S— -
2.5 2.5 2.6 |14 g!‘gLD Blk (12 | 5 |11 |13 |14 |22/50 | HILLIER , | 1.3
) I ) S S S SR SR S S
- | 2.3 | 2.2 |15 | WYAT Gold |17 |18 |14 [12 [12 | 8/139 |sELcom NBN 2.3
- - - - L = = - - — --,.i-_ - ‘.____._'—,,
1.1 2.4 2.1 |16 \xg\gw BBnd (15 (16 (18 (17 |17 (14/76 | P-W RADIO  ABC-D |1.8
: 2 e e ——————
1.2 0.6 | 1.6 17 | WSHO BBnd (18 17 |13 15 |16 [10/108 | AP 1.0
- : = — | —— S — - - ! S g
3.2 3.1 | 1.1 |18 | WOUE CHR (16 |14 |17 |18 |18 [22/50 |EASTMAN (1.4
= b T v R S T T, T . b = e, S e

Demographic Rank Format Reach

Men Women Men Womaen Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AIC 17.4
1 BBnd =mmm37

1 WYLD-FM [ 1 WYLD-FM 1 WYLDFM |1 WYLDFM 1 WYLD-FM | 1 WYLDFM Blk/Urbn .
2 WRNO 2 WEZB 2 WEZB 2 WEZB 2 WNOE-FM | 2 WEZB BM/Easy mumm—m 5.7
3 WEZB 3 WRNO 3 WRNO 3 WAJY 3 WEzB 3 WBOK CHR  eo— 201
4 WAIL 4 WAIL 4 WNOE-FM | 4 WBOK 4 WAJY 4 WAJY Ctry R 10.3
5 WQUE-FM | 5 WQUEFM ' 5 WAIL 5 WAIL 5 WQUE-FM | 5 WBYU Gold wmm22
6 WTIX 6 WBOK 6 WQUE-FM |6 WQUEFM | 6 WWL 6 WNOE-FM Rel 5.2
7 WWL 7 WAJY 7 WAJY 7 WRNO 7 WBYU 7 WQUE-FM Talk R 49
8 WNOE-FM | 8 WNOE-FM | 8 wwL 8 WBYU 8 WRNO 8 WAIL
9 WAJY 9 WTIX 9 WTIX 9 WNOE-FM 9 WTIX 9 WTIX
10 WBOK 10 WYLD 10 WBYU 10 WTIX 10 WAIL 10 WRNO




New York

5.2 5.4 | 4.8

4.8 4.6 | 4.3

4.3 | 3.7 | 4.9

5.0 | 4.7 | 4.6

4.2 | 5.2 | 4.9

4.3 | 4.5 4.1

1.8, 3.3 3.6

5.6 | 4.9 5.2

3.8 3.9 3.8 3.1 | 3.3
2.7 2.5 2.1 | 2.0 | 3.2
3.1, 2,9 2.8 | 3.4 | 3.2
4.0 | 4.1 | 3.1 3.6 | 3.0
3.4 2.7 2.9 2.9 | 2.9
2.8 3.0 3.0 3.2 2.7
248 2.4 2.9 3.0 2.3
2.1 2.1 | 2.3
1.8 ! 1.6 1.9 2.3 | 2.0
2.3 2.1 2.4 | 2.8 1.9
1.7/ 2.1 1.8 1.8 | 1.7
1.8 1.8 2.0 | 1.5 1.6
2.1 1.7 1.2 1.7 | 1.3
1.4 1.2 1.1 0.9 | 1.3
2.3 2.1 2.2 1.8 1.3
0.7 0.8 0.6 1.2 | 1.0

1

13

13

15

18

18

20

21

22

23

24

24

24

27

#1

WPAT-FM
93.1

WADO
1280

WAPP
103.5

WNBC
860

WNEW
1130

WCBS-FM
101.1

WABC
770

WNEW-FM
102.7
WKHK
106.7

WHN
1050

WQXR-AF
1560 96.3

WMCA
570

WJIT
1480

WNCN
104.3

WPAT
930

WWRL
1600

Span

AOR

BBnd
Gold
Talk
AOR

Ctry

Clas
Talk
Span

Clas

Rel

13

24

10

18

16

14

17

20

19

22

23

27

ri)

21

28

31

26

22

23

14

13

17

21

43

42

32

27

37

15

21

15

10

29

1"

18

12

20

32

39

22

28

34

30

16

13

21

10

19

1"

14

18

28

34

22

25

37

31

16

19

20

14

18

22

29

24

23

32

31

GROUP W ABC-D 4.9
CBS SPOT CBS 2.8
TORBET 1.9
HILLIER 2.4
TORBET 4.1
BLAIR ABC-R | 3.5
CHRISTAL 2.5
MCGAVREN ABC-F | 4.9
16/67 | CHRISTAL 2.8
9/128 3.2
19/59 MMR 4.7
21/51 HILLIER NBC 2.9 |
14/78 | KATZ 2.0
17/64 | CBS-FM CBS-R @ 2.2
23/48 | BLAIR ABC-I | 2.8 |
18/60 | KATZ NBC-S | 3.1
15/72 | ws P 1.8
19/57  SELCOM MBS 2.0
17/64  McCGAVREN 1.9
17/65 | ROSLIN AP 2.1
10/108 CABALLERO 2.8
15/70 W & P 0.7
22/50 | CHRISTAL 0.9
12/93 (W & P NBN 0.7

Continued on Page 114
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Nassau-Suffolk

Men
18-34

WBAB
WAPP
WBLI
WCBS-FM
WPLJ
WHTZ
WNEW-FM
WLIR
WNBC

10 WALK-AJF

© O NN D WN =

1
2
3
4
5
6
7
8
9

10

New York

Demographic Rank

Women
18-34

WHTZ
WPLJ
WBLI
WCBS-FM
WYNY
WPIX
WNBC
WLIR
WAPP
WNEW-FM

#1

W o~NDONbHE WA

412

10

Men
18-49

WBAB
WAPP
WCBS-FM
WNBC
WBLI
WKHK
WHTZ
WALK-A/F
WPLJ
WPIX

-
o

NN N S WN -

2N\ %% N §E &
0.9 1.8 1.4 27 gg)xn-ééz Clas
1.9 1.0 1.2 |28 WEN BM 28
1.7 | 2.3 [1.2 |28 | WRKS Urbn 26
2.4 | 3.3 [1.0 |30 | WBLS Urbn | 25

Women
18-49

WBLI
WHTZ
WYNY
WNBC
WPLJ
WCBS-FM
WPIX
WKHK
WKTU
WLIR

O ~NON LB WRN -

Y
(=]

16 34 | 35
7 16 | 25
12 15 49

Men Women
25-54 25-54
WCBSFM 1 WYNY
WEKHK 2 WBLI
WNBC 3 WNBC
WALK-AIF 4 WCBS-FM
WBLI 5 WKHK
WBAB 6 WHTZ
WRFM 7 WPIX
WCBS 8 WRFM
WPIX 9 WALK-A/F
WHTZ 10 WCBS

Continued from Page 111

S &
S, £
S8 & &
TS &
McGAVREN
33  17/65 KATZ
30 21/52 RKO RKO-1
26 26/41 McGAVREN

Format Reach

AiC R 1 1.8
AOR N 11.6
BBnd wEEEES5.0

Blk/Urbn wmmm 3.8

BM/Easy uu— 10.9
CHR . 1 5.7
Clas .14

Ctry 5.1

Gold . 3.6

News U 7.7

Talk N 5.5

Format Reach

Demographic Rank

Men women
18-34 18-34
1 WAPP 1 WHTZ
2 WHTZ 2 WRKS
3 WNEW-FM 3 WPIX
4 WRKS 4 WYNY
5 WPLJ 5 WPLJ
6 WBLS 6 WBLS
7 WKTU 7 WKTU
8 WYNY 8 WAPP
9 WPIX 9 WCBS-FM
10 WNBC 10 WNBC

WESTWOOD ONE

10

1
2
3
4
5
6
7
8
9

Men
18-49

WHTZ
WAPP
WRKS
WKTU
WNEW-FM
WPLJ
WBLS
WYNY
WPIX
WNBC

-
[=]

W W ~NDOU L WN =

women Men

18-49 25-54

WHTZ 1 WCBS-FM 1
WRKS 2 WNBC 2
WYNY 3 WKTU 3
WPIX 4 WHTZ 4
WBLS 5 WRKS 5
WKTU 6 WCBS 6
WPLJ 7 WYNY 7
WNBC 8 WPIX 8
WCBS-FM g9 WINS 9
WADO 10 WPAT-FM 10

women
25-54

WYNY
WRKS
WPIX
WADO
WHTZ
WCBS-FM
WBLS
WKTU
WRFM
WINS

AIC
AOR
8Bnd

. 29

Blk/Urbn IS 11.6
BM/Easy IR 5.3

CHR
Clas
Ctry
Gold
News
Rel
Span
Talk

. 12.7
N 3.0

. 3.9

27

. 5.3
0

I 4.5
SRS 5.0

WITH MARY TURNER

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.




Norfolk-Portsmouth-Newport News-Hampton 34 ff

A=
S
N
&
& >
- | WCMS-FM | -
10.6/ 10.6 WCN ABC-E
10.6/ 10.9| 9.5 2 WFOG BM 6 11 11| S 2 10/111 MMR 8.5
7.9 8.6 9.5 2 WNORFM ',0n @ 2@ @ 7 1198 meo ABC-R 12.8
7.4 7.2| 8.1 a | WLYY A/C | 2 B8 2 2 3 13/86  CHRISTAL 5.3
6.7 7.0/ 7.8| s | WOW Blk 4 3 3 4| 4!12/88 MCGAVREN & SHRDN 8.6
4.4/ s5.3| 6.8| 6 WNVZ cir | s @) 4 6 9 ums  xam ABC-C | 8.1
3.7] 4.3] s.2| 7 WRAP Blk 7| 4 8 B8 8|16/68 W& P NBN 4.2
5.4, 3.8| 5.0 8| WIAR A/C 816 13| 9| 5 16/69 CHRISTAL | CBS 4.4
4.0, 4.3 4.3 o WWDE |, 10 17 6 7| 6 14/77 ces-FM CBS-R | 4.7
—1. - ~ - -
5.7| 5.5| 3.5 |10 [ WMYK AOR 9| 5 7 |10 17 20/55 | EASTMAN NBC-S | 5.8
2.8| 2.8/ 3.3 11 | WNIS News |11 24 18 | 16 12 13/82 | HILLIER NBC 2.3
3.4] 3.4 2.7 |12 | WPCE Blk 16 15 |16 | 13 |13  14/80 | MCGAVREN | SHRDN | 2.3
2.4 1.5 2.4 13 | WXR A/C 14 110 (10 (12 10 | 17/65  HILLIER 3.6
- - 2.2 |14 | WNSY-FM | p/c 12 /18 | 9 11 11 20/55  BLAIR 3.0
1.2] 2.3 2.1 |15 | WAKS Urbn |13 6 [12 14 18 20/55 RKO-2 | 2.8
1.3| 2.0 1.8 |16 [ WCMS Ctry 19 20 (21 19 15 13/86  XATZ ABC-D | 1.2
- | == | 1.8 |16 | WNSY Gold |15 12 115 |15 |14 21/51 | BLAIR 0.6
2.0 1.6 1.7 18 | WKEZ try |18 14 [17 18 16 14/76  EASTMAN 1.4
1.7) 2.2} 1.6 |19 | WTJZ BBnd (20 22 22 20 19 12/92  XATZ MBS 0.6
3.6/ 2.0 1.5 20 | WNOR Blk 17 7 14 (17 (20 23/46 @ RKO 1.3
= N ~ - . = B T e, 1]
Demographic Rank Format Reach
Men Women Men Women Men Women AlC I 22.0
18-34 18-34 18-49 18-49 25-54 25-54 _——
1 WNORFM | 1 wLTY 1 WNORFM | 1 WLTY 1 WCMSFM 1 WFOG BA;)RQ 120
2 WLTY 2 Wowli 2 WCMS-FM | 2 WOWI 2 WLTY 2 WLTY n B 16
3 wowl 3 WNORFM | 3 WLTY 3 WCMSFM 3 WFOG : ‘\zguf*" Blk/Urbn pea— 19.3
4 WCMSFM NVZ 4 WOWI 4 WFOG 4 WOWI
e g BEE St el o e 5 Seroe BM/Easy SRS o 5
6 WMYK 6 WCMSFM | 6 WNVZ 6 WWDE 6 WNORFM & WXRI CHR s 5.
7 WWDE 7 WRAP 7 WMYK 7 WNvZ 7 WNIS U WRAR Ctry I 14.1
8 WRAP 8 WXRI 8 WTAR 8 WRAP 8 WWDE § WECE Gold KR
9 WFOG 9 WMYK 9 WWDE 3 WXRI 9 WNSY 9 WNvZ :
10 WNSY-FM | 10 WNSYFM | 10 WRAP 10 WPCE 10 WNVZ 10 WTAR News N 3.3
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Oklahoma City +#46

4.2 12.3 122 @ KATT#M  ar @) Q000 -
2 2 8

12,31 11.1 | 12.6 KTOK N/T 10 7 4
9.9 10.0 10.4 3 KKNG BM s 1112 7 @)
2.1 9.0 8.0 4 5512\_(9 CHR 3.2/ 3 410
5.5/ 7.5 7.8 5 gg_(’xv-FM Ctry 6 3, 4| 2| 2
- 7.3 7.6 6 galfgs R/C 7162 3] 3
9.9| 8.5 6.6 7 6 KEBC Ctry 4 12 10 6| 5
4.6/ 3.7 5.4 8 | KLIE A/C |10 8 S5 | 5| 7
7.0 7.1 | 5.3 9 ’,‘5‘3'2,““ Ctry 8| 9| 9 9 6
7.0 s.6 3.7 10 If(gf”M A/C 9| 5] 6 |10 /11
1.7 1.9 3.5 11 KL Rel 12 | 4 (11 (11 | 9
5.7 3.7 3.4 12 WKY Gold 11 14 [13 |13 12
2.4 1.5 2.6 13 'f;,E} Blk 13 7 8 /12 13
0.7 0.9 1.2 14| KATT AOR 14 16 14 14 15
0.7/ 0.6 | 1.1 | 15 | KXXY Ctry 16 13 (15 15 14

Demographic Rank

Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 KATT-FM 1 KATT-FM 1 KATT-FM 1 KZBS 1 KXXY-FM {1 KKNG
2 KZBS 2 KZBS 2 KXXYFM 2 KXXY-FM 2 KTOK 2 KZBS
3 KXXY-FM 3 KJYO 3 KZBS 3 KATT-FM 3 KEBC 3 KLTE
4 KJYO 4 KLTE 4 KTOK 4 KKNG 4 KOMA 4 KXXY-FM
5 KTOK 5 KXXY-FM 5 KJYO 5 KJYO 5 KATT-FM 5 KEBC
6 KLTE 6 KOFM 6 KOMA 6 KLTE 6 KZ8S 6 KOMA
7 KAEZ 7 KKNG 7 KEBC 7 KEBC 7 KLTE 7 KTOK
8 KOFM 8 KOMA 8 KLTE 8 KOFM 8 KKNG 8 KJYO
9 KEBC 9 KEBC 9 KAEZ 9 KOMA 9 WKY 9 KJIL
10 KJIL 10 KJIL 10 WKY 10 KJIL 10 KJIL 10 KOFM

10/105 | SELCOM NBC-S 16.1
12/94 BLAIR ABC-I 9.8
10/107 | CHRISTAL 5.6
16/66 BLAIR 10.1
13/81 | McGAVREN 8.8
13/83 | HILLIER 8.8
17/64 TORBET ABC-E 7.8
16/67 | MASLA 5.1
17/63 BLAIR NBC 6.0
25/44 KATZ ABC-C 4.6
11/98 | STARCOM AP 2.5
23/47 EASTMAN CBS 2.5
13/86 W &P 3.8
15/72 | SELCOM NBC-S | 0.4

15/73 McGAVREN ABC-D 0.3

Format Reach

A/C 16.7
AOR . 15.4
Blk/Urbn s 2.6

BM/Easy SEE——— 10.4

CHR I 8.0

Ctry I 20.8
Gold - 2.4

News N 6.3

Rel T 3.5

Talk N 6.3




Philadelphia +5

2| 7.5 7.3 5.5 7.9 © e BM 4 12 9 7 2 11/95 | McGAVREN
8.7| 9.2 8.2) 7.9 | 7.5 | 2 KYW News 0 15 13 10 5 18/60 GROUP W NBC 6.6
4.9 5.5 5.5 6.4| 6.8 3| WDASFM | pix 8 3 2 2 3 16/110 |HILLIER 6.2
7.9 63 6.0 60 64 4 Wik azc 3 7 s @D 15ra we 5.5
4.4, 5.6/ 6.5 5.9/ 5.8 5 D'ﬂ'a}loSL Urbn 7 2 5 4 7 13/82  BLAIR ABC-F 8.5
5.9/ 5.0 5.5 6.3 52 6 WCAUFM ar 2 o 7 6 10 21/52 CBS-FM s 7.3
4.5 5.3 4.2 4.8 5.2 6 gg?glﬂﬁ ACR § /S 31 5 13 16/69 KATZ 5.9
4.1 3.8 4.6| 3.8 4.9 s WOG AOR 9 16 o 3 4 13/81 | McGAVREN 4.0
4.7 4.4| 4.5 4.1 4.7 9 xﬁns Talk 13 23 14 |14 9 12/91  SELCOM ABC-I | 5.9
4.4 4.7 4.8 6.4 4.5 10 ﬂ%AU Talk 6 14 16 16 14 '18/62 CBS SPOT CBS 4.2
4.2 5.1, 6.3 6.0 4.5 10 !ggEN BBnd 14 24 22 19 15 12/92 MMR ABC-E 4.7
0.4| 2.6 2.7 2.1 3.5 | 12 %Egz A/C 16 10 12 | 9 6 12/87 |HILLIER 3.0
4.8 4.2 4.6 4.2 3.5 |12 !\QI,SP AOR 10 4 6 11 20 17/63 TORBET ABC-R 5.7
r 4.6/ 4.5 4.1 3.8 3.4 | 14 i":'op A/C 11 20 15 13 11 17/63 KATZ ABC-D 4.2
2.1 2.5| 2.7 3.2 15 \fﬁfgl-FM A/C 12 8 | 8 8 8 (17/62 RKO RKO-1 2.5
3.5, 2.8 2.3 1.8 2.5 16 \EHQ;IL Gold 15 13 11 12 12 20/55 BLAIR RKO-2 | 2.6
2.4| 2.4 1.8 1.8 2.1 17 %g{?ﬂ CHR 17 9 10 15 16 20/54 | CHRISTAL 2.3
1.4 1.6, 1.7 2.3| 2.0 18 ‘,ﬂ"goAS Blk 19 17 17 18 18 14/80  HILLIER NBN 0.5
2.1 2.5| 2.0{ 2.0! 1.8, 19 %@Lyﬁf Clas 18 18 19 17 17 17/63 ' CMBS 2.3
1.9/ 1.1 1.3] 1.7 1.5 20 \,'gl;loAT Blk 20 11 18 |20 19 15/72 SELCOM SHRDN 0.6

2.0 1.4 1.1 1.1 1.1 21 gJ_,PR-FM BM 21 19 24 |26 22 16/67 -

Demographic Rank | Format Reach

Men Women Men Women Men Women AIC e
18-34 18-34 18-49 18-49 25-54 25-54 AOR 3.6

1 WMMR 1 WMGK 1 WMMR 1 WMGK 1 wica 1 WMGK BBnd N 4.5

2 wioQ 2 wusL 2 wioa R, E 4 WhmaK, . |2 'WEAR BIK/Urbn —16. 1

3 WDAS-FM 3 WDAS-FM 3 WDAS-FM 3 WDAS-FM 3 WDAS-FM 3 WKSZ BM/Easy nummmmm 8.8

4 WYSP 4 WIOQ 4 WMGK 4 WIOQ 4 KYW 4 WDAS-FM i

5 WMGK 5 WCAUEM 5 WYSP 5 WCAU-FM 5 WEAZ 5 KYW CHR  m—— 7.3

6 TUSL 8 WMMR | & wusL 6 WEAZ 6 WMMR 8 wusL Clas  mm1s

7 WCAU-FM 7 WSNI-FM 7 KYW 7 WKSZ 7 WCAU 7 WwIloQ Gold .25

8 WSNIFM 8 WYSP 8 WSNI-FM 8 WSNI-FM 8 wwDB 8 WCAU-FM News U 7.5

9 WFIL 9 WKSZ 8 WFIL 9 WMMR 8 WSNI-FM 9 WSNI-FM Talk N 9.2

10 WEAZ 10 WWSH 10 WCAU-FM 10 KYW 10 WFIL 10 WIP
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Continued from Page 8

CBS

M

UIDE TO
HE GOLD

XXIII Summer Olymplad Coverage
SUMMER OLYMPICS 16-PART

WEEKEND SPECIAL

Dates Saturday, July 21-
Sunday, July 22
Anchor: Pat O'Brien

Format: 16 3% minute reports

SUMMER OLYMPICS
WEEKDAY REPORTS

Dates: Monday Jufy 30-
Friday, August 3

SUMMER OLYMPICS
WEEKDAY REPORTS
Dates: Monday, July 30-
Friday, August 3
Monday, August 6-

Friday, August 10

Anchors: Brent Musburger and
Edingles
' Format: Five three-minute live
reports daity:
8:45 AM
11:45 AM
1:45 PM
4:45PM
11:06 PM

WEEKEND REPORTS

Dates: Saturday, July 28-
Sunday, July 29

Saturday, August 4-
Sunday, August 5
Saturday, August 11-
Sunday, August 12

Anchors: Brent Musburger and

Ed ingles

Format: Five three-minute live

reports daily:
10:25 AM
11:25 AM
12:25PM
1.25PM
11:06 PM

LOTE: All t_imes EST

SUMMER OLYMPICS

Brent Musburger

chor of the nightly news broadcast at
KNXT-TV/Los Angeles.

Ed Ingles has been Sports Director at
WCBS/New York since 1973, and has
covered sporting events from the Super
Bowl to previous Olympics. He is an-
chor for all merning drive sportscasts at
WCBS, and is the station’s play-by-play
anchor for the New York Jets. Ingles’s
assignments for CBS have included
analysis for the network’s NCAA Tour-
nament Basketball, and coverage of the
Super Bowl. Before joining CBS Ingles
was Director of Sports for the UPI
Audio Network. He previously was a
sportswriter for the New York Daily
News, and also worked at WPIX-
TVINew York.

For more informaticn, contact: CBS
Radio Network, 51 West 52nd Street,
New York, NY 10019 (212) 975-4321.

NBC Radio Network plans to provide a
heavy concentration of Olympic news
with its 6:50pm report, plus additionat
predetermined reports of exclusive
Olympic coverage. In addition, news
and sports programs will originate from
the NBC News Bureau in Burbank.
Planned coverage includes extensive
event reporting plus interviews with
athletes, which will be included on the
network’s “Olympic Reports,” news,
and sports programs.

Veteran broadcaster Jack O’Rourke
is Executive Producer of Sports at
NBC, and will host all of the network’s
Olympic programming in Los Angeles.
He covered the network's Olympic
coverage in Sarajevo, Yugoslavia, as
well as the Winter Games in Lake Placid
in 1980 and the Summer Games in
Montreal in 1976. O’'Rourke has also
provided coverage of the Pan American
Games in Puerto Rico and Mexico, and
anchored all of NBC’s radio coverage
from the first World Track and Field
Championships in Heisinki in 1983,

For more information contact: NBC
Radio Network, 30 Rockefeller Center,
New York, NY 10020 (214) 664-
3713.

Continued on Page 12

Jack O'Rourke
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Phoenix

424

10.1 | B.6 | 7.7 KTAR =
e.5 @ Ky 10 | 6| 14/79 aBC-1 | 8.2
KNIX-FM
6.5 | 7.4 | 7.4 | 7.6 | 2 | KNIX 2 0 13/85 | XATZ 10.5
6.7 | 6.3 | 6.7 [ 7.3 | 3| KayT Easy [10 13 (11 | 8 | 4 | 11/103 | EASTMAN 6.3
4.6 | 6.5 | 6.8 | 6.5 | 4 | KKLT A/C 5 6 | 2 o 2  15/74 | CBS SPOT 6.9
6.5 | 7.1 | 6.6 | 6.4 | 5| KMEOFM | gagy | 924 |16 |13 | 9 |13/85 | MCGAVREN 6.5
KDKB =
7.6 | 6.8 | 8.9 | 6.3 _6_ 933 AOR i i od 3 _10_“ 1_6/67 ‘ BLAIR tja_c'__s _10.4 J
3.6 | 4.4 | 3.3 | 5.5 | 9| KEzC ctry | 11| 9 [10 | 6 | 5| 14/78 | MR RKO-2 | 3.9
4.9 | 4.6 | 45| 5.5 | 7| KOY A/c | 8|14 |9 |7 3)|17/65 | EASTMAN NBC 4.6
5.5 \ 7.9 | 7.8 | 5.4 g|| Kure ABOR | 7 3|3 |5 |11 17/63 | MASIA 7.8
—_— -
3.3 | 4.2 | 5.0 5.3 | 10| KOPAFM | cur | 6 4 4 |4 7 18/62 | TORBET ABC-C | 5.
il ] KUK '
4.9 | 4.0 | 3.8 4.3 | 11| KUKa vrbn | 14 @ e | 14 9115 masa 2.9
3.8 | 3.9 | 3.4 4.3 |11 | KZZP-FM | cyp 3| 2 | 6 12 |17  23/47 | McGAVREN 6.7
3.3| 3.9 | a5 3.7 |13 KOOL¥M | pn/c |12/ 10 | 7| 9 | 8| 17/62 | CHRISTAL | CBS 4.7
] ' KLFF _ s | ol
2.6 | 1.2 | 2.7 3.1 | 14| KLF BBnd | 17 | 17 |23 |18 |16 | 11/101| MASLA 0.9
et | ]
2.4 | 2.6 | 2.6 | 2.8 | 15| KM ctry | 1319 |13 |14 12| 18/60 | MMR RKO-2 | 1.4 J
1.9 | 1.7 1.5 | 2.3 16 l}“;E:-FM Clas | 18| 20 |14 15 13| 14/75 | cMBS 1.6
1.5 1.5 | 1.0 2.2 | 17| KMEO Easy 20 | 25 |24 |26 |20 | 11/100 McGAVREN 0.6
== 1.0 | 1.4 1.8 | 18 l;ﬁs%OL A/C | 15| 18 |26 |23 23  19/57 | CHRISTAL CBS 0.1
i ——
2.4 1.5 | 1.6 | 1.6 | 19 ';‘5":,'3‘ Ctry | 16 | 23 /20 |19 18 | 21/51 | CHRISTAL 0.8
16| 1.4 2.1 1.6 | 19| KSTM AOR | 21|22 [12 |16 |15 11/99 | ROSLIN 2.6
—— —  S—— Bcsns !
t.1 ]| 2.4 | 1.2 1.1 | 21| KNNN Span | 23 | 11 |18 |17 19| 11/98 | LOTUS 0.8
P R T A T, T AT o s = = T S o T TR e S A R e, SRl ST 3T
Continued on Page 124
. ) b )
Find out more about Arizona’s #1 station. ..
Call Mike Shields, KTAR/KKLT Director of Sales (602) 274-6200.




SUNBELT
SUCCESS STORY'!

Find out more about
Arizona’s growth stations!

KTAR Newsradio 620.

Arizona's #1 radio station, 12 +*
Arizona's #1 radio station, Men 18 +*

KLite 25 99FM

Phoenix’s #1 radio station, 18-49*
Phoenix’s #1 radio station, Women 25-54*

Target your audience Represented nationally by
in the largest growth ng POTS Q
market between Dallas CBS RADIOSPOT SALES
and L.A. Find out more
about the dominant ® New York (212) 975-4575
influence and power- ¢ Atlanta (404) 233-8k81
: ® Chicago (312) 951-3357
‘i:ul 1mp a‘th Of KTAR ® Dallas (214) 556-1145
_Newsradio” and K-Lite ® Detrott (313) 358-2800
Lite Rock: ® Los Angeles (213) 460-3701
® Philadelphia  (215) 581-5990
Call Mike Shields, e St. Louis (314) 444-3221
KTAR/KKLT Director of ® San Francisco (415) 765-4006
Sales: (BOR) 274-6200.

*ARBITRON/Fall '83. Metro 12 +,8 AM - 12 M, Mon. - Sun.
KTAR and KKLT are part of the Pulitzer Broadcasting Company.
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Pittsburgh +14

STATION

&% 7

18.4 |18.4 [17.1 |15.9 [ 1 JY A/C o: 7 |8 a2 13/2 | crowe w NBC

6.7 | 6.3 | 6.9 | 8.1 | 2 | WDVE AR | 5 o o o 10 | 12/93 | EASTMAN NBC-S | 9.6
6.7 5.0 |59 7.6 |3 WIAE A/C |2 (10 | 6| 2 0 17/65 | KATZ RKO-2 | 6.3
6.0 | 6.7 | 7.4 | 6.0 4 3\5_3722 CHR 3 |2 35 8 18/61 | BLAIR 9.1
4.1 | 5.0 | 4.8 | 5.5 | 5 | WPNT BM 9 113 |11 10| 7  11/97 | GROUP W 2.9
7.4 | 5.6 | 5.6 | 5.3 | 6 %QgO-F M |urbn (10 | 3 7| 7 6|11/96 | HILLIER SHRDN | 5.2
4.8 | 5.1 | 4.2 | 5.1 | 7 | WHYW A/C 7|8 | 2| 3. 3)|16/66 | CHRISTAL 5.0
- -- 4.8 | 4.9 | 8 | WHIX CHR 4 | 4 4| 6 5 20/54 @ XATZ RKO-1 | 5.4
5.2 | 5.7 | 4.5 | 4.8 | 9 WJAS BBnd 11 |18 |23 |14 |12 | 12/90 | HILLIER ABC-D | 3.7
5.0 | 5.6 | 5.5 | 4.6 |10 | WSHH BM 8 (17 |13 /1111 15/75 | BLAIR 5.4
' 3.9 | 5.4 | 6.3 4.4 | N g\:_vgsw A/C 6| 6 5 8| 4 19/56 | McGAVREN ABC-C | 2.9
2.8 2.1 2.3| 3.8 |12 ‘TA{JQ_SQY Ctry |14 | 9 |10 9| 9! 11/95 | MMRr ABC-I | 3.6
1.5 2.2 | 3.1 3.0 (13 gg'gKN Talk 15 15 15 15 14  14/76 | McGAVREN ABC-C | 3.2
4.1 3.5 | 3.1 2.6 |14 '1(401‘5 News (12 12 |19 |17 |16 | 19/56 | CHRISTAL CBS 2.8 |
2,2 | 2.6 | 1.7 | 2.2 |15 %EEP Ctry [17 |23 |14 |13 |13 | 10/104 | MMR ABC-I | 2.1
-2.6 1.6 | 1.5 | 2.1 |1 | WYDD CHR |13 | 5 | 9112 117 (2445 W& P ABC-R | 2.7 |
0.6 1.0 0.7 1.1 17 ‘9”;’,55;‘;;_';" A/C 19 11 12 116 |15 27740 ABC-C | --
1:9 1.0 | 1.3 | 1.0 18 %Q{I;F BBnd (16 (26 (24 26 21  22/49 UPI 1.6

Demographic Rank Format Reach

Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AL ,
1 WDVE 1 WHYW 1 WDVE 1 WHYW 1 WTAE 1 KDKA AOR e 5.1 e
2 WBZZ 2 WBZZ 2 WTAE 2 KDKA 2 KDKA 2 WTAE BEnd mmmmmm 55
3 WHTX 3 WHTX 3 KDKA 3 WTAE 3 WWSW 3 WHYW Blk/Urbn s 5.3
4 WTAE 4 WDVE 4 WBZZ 4 WHTX 4 WHYW 4 WWSW BM/Easy e 10.1
5 WHYW 5 WWSW 5 WAMO-FM 5 WBZZ 5 WDVE 5 WHTX CHR T 13.0
6 WWSW 6 WAMO-FM 6 WWSW 6 WWSW 6 WAMOFM 6 WAMO-FM Ctry E— 6.0
7 WAMO-FM | 7 WTAE 7 WHTX 7 WAMO-FM 7 WHTX 7 WPNT News =S 26
8 wDSY 8 KDKA 8 WHYW 8 WDVE 8 WPNT 8 WBZZ Talk - 3.0
9 wWYDD 9 WPNT 9 WDSY 9 WPNT 9 WDSY 9 WDSY
10 KDKA 10 WYDD 10 WPNT 10 WDSY 10 WBZZ 10 WSHH




Portland #30

1 STATION & \\QY nw}? § X y

22\ & /N S/ /¢ &

6.9 6.9 8.5 @ KUPL-FM Easy 6 13 9 6 3 10/112 TORBET

4.2 5.0 7.8 2  KMK cir | 2 @) 3 5 8 14/80  EASTMAN AP 10.9
4.1 4.3 7.0 | 3 gél_lsB Ctry 7 5 | 4 4 5 12/93 | KaTZ ABC-E 2.9
6.8 | 7.9 | 6.7 | 4 KGW ae @ 7 5 @@ 1957 mamr AP 7.6
5.6 7.5 6.3 | 5 KONRFM ik | 3 6 @) 2 4 16/67 | currsTaL 5.3
7.6 | 6.3 | 5.9 | 6 '}(l)l;{l; AOR 4| 9| 2 3 2 16/68 | BLAIR 7.0ﬂ
3.2 4.4 | 5.7 7 '1(3UQ%L BBnd |13 {20 /23 | 14 |11 | 10/110 | TORBET MBS 3.44
5.6 | 6.2 | 5.2 8 | KEX a/c 5,19 13 10 7| 17/65 | MMR ABC-I 5.‘.;p
6.3| 5 7 9 g(gfé--FM BM 1; ; ;' 12| 10 | 12/90 | McGAVREN | 2.6
e 9.9 | 4.8 |10 | KRCK ABOR (10 3| 6 7|12 | 16/67 | SELCOM 9. 7.
9.1 | 4.9 | 4.6 |11 e AOR 8 2 7 8 13 18/61 | HILLIER 6.2‘
3.9 | 4.1 | 4.5 |12 | KWJJ Ctry | 9 11 8 9 6 18/60 | KATZ ABC-E | 6.1
- 2.5 | 3.4 |13 | KKSN A/C 15 /10 (11 (11 9 13/85  CMBS 2.7~
4.8 3.4 3.4 13 !’SWL 11 19 15 | 19/58 | MCGAVREN NBC 3.8
4.7 | 3.4 | 3.0 |15 !1<5Y2)(§l News |14 (14 22 18 18 | 17/64 | HILLIER CcBS 2.5
3.1 2.5 | 1.8 [16 5%332 A/C (16 | B8 [10 |13 (14 23/47 | MMr RKO-1 | 2.0]
2.3 1.1 | 1.6 17 KPDQFM | pe1 |18 |16 (15 |17 16  18/62 2_0+
1.8 | 1.7 | 1.6 (17 | KSKD CHR 17 4 (12 (16 20 18/60 W & P 0.7
2.3 | 2.0 | 1.4 |19 | KKEY Talk 23 |23 25 25 |25 | 8/144 MBS 2.4
3.1 2.7 1.4 19 U A/C ; ; 14 |15 |17 1:/59 SELCOM -o.s
0.5 0.5 | 1.1 |21 | KPDQ Rel (20 25 16 (20 19 13/84 0.6
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WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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Providence-Warwick-Pawtuket

#26 [

9.4 9.4 | 9.3 | 2 | WPROFM :BI_.AIR | BBC-C
- _— T ——— Sl —
8.9 85| 7.3 | 3 g\gH,JY 'ROR | 4| 2|2 | 2 [ 6 |14/79 |KATZ ABC-R
— — —-—-— —- — =l Ih — I— — e
7.0| 6.3 | 6.2 | 4| WPRO | asc | 2|92 | 5| 4| 3|18/50 | BraIR ABC-D
o =+ - s - ~ e — — E o — =w =p— E
3.2 | 4.3 6.1 | 5| WHW a/c | 8|20 [16 |10 | 8 L9/1141 | KATZ | ABC-E
e — 4 - - o -
- HIM [ Kax 1 | 1
3.7| 1.9| 4.6 | 6 | WH | ctry [16 | 6 |14 | 11| 9| 7/167 | mr | MBS
1 o = —" T
2.9\ 3.4 | a5 | 7| WMYS  Jac |9l 5|3 | 5| 410108 curesar
4 4 3 " - 4 - — —
e Teolal W8  lac lslelal | ‘
3.6 3.5 | 4.0 | 8| jp5 A/c | 5] 8 4‘s|5i1a/591
3.9| 4.9 | 3.6 Lg WLKW | BBnd |13 |37 (37 |20 |15 I10/109Tlcnms'm. RKO-2
A i — <
T el e T *L 1 1
4.6 | 4.8 | 3.4 |10 | WSNE ae | 6|10 |7 71 7 120/55 | EASTMAN | RKO-1
5o 55| 2.8 |11 | wean T b, e T T
5.9/ 3.9| 2.8 [11 | WE News | 7 |24 |18 |13 {12 23/47 | McGAVREN | CBS
8 . e I ——— l B 4-7 T =
= | 12| 2.5 [12 | WHIT cHR |10 | 3 J|_11 14 |16 117/62 CBS-FM | cas
: 1
> ] ! - B IENAE g
2.7 3.4 | 2.3 |13 | WBRU AOR (11 QTG 8 11 |18/59 imsmu Tcas-n
Aol N sacl it | | ,[ﬁ. R kel |
1.8 1.3 | 2.3 |13 | WBZ A/C |12 |22 |15 |12 [10 |16/70 |GROUP W ABC-E
_— — 5 = e —— 1 m— e #= | j, I-- e et
1.3 1.3 | 2.2 |15 | WGNG Ctry !14 18 |12 |16 {13 |14/76 |CHRISTAL 'Rxo-z
550 1 ! [~ | I — v
g — = — e e — 4 —g— —t
2.1 2.3 ] 2.0 |16 | WXKSFM | cur (15 | 4 | 8 | 9 |14 [16/69 |mMRr |
|
— 1t ——— +— + — -
4.1 2.8 1.7 |17 \ﬂ,ggM I Talk l1a 29 27 21 |24 14/77 | NBC
SE— e - » —
0.8| 1.3 | 1.6 |18 | WALE | a/c 2o 33 35 l32 32 11/102 MARKET 4 MBS
. MG Wi Wiy WY\ | , - I n—
1.1 1.2 | 1.2 |19 | WCOZ [A/cj'n 13 | 9 |15 |18 lz1/51 | BLAIR
-t — ' 4 — ' + +

Demograph:c Rank Format Reach

Men Women Men Women Men Women AIC S 0.3
18-34 18-34 18-49 18-49 | 25-54 25-54 OR —
1 WHJY 1 WPROFM |1 wHJY 1 WPROFM | {1 WLKWFM | 1 WLKW-FM A I S
2 WPRO-FM | 2 WHJY 2 WPRO-FM g W:’jW-FM | 2 WPROFM 2; x::gﬂvn BBnd Y
wB 3 wpPJB 3 WLKWFM WHJY 3 WMYS e
3 wm?rl; 4 WMYS 4 wMYS 4 wWPJB | & wero 4 wPuB BM/Easy 12,0
5 WPRO 5 WSNE 5 WBRU 5 WPRO S WSNE 5 WMYS CHR T 13.8
8 wC0Z 8 WPRO 8 WPRO 6 WMYS 8 WHJY 8 WHJY Ctry — o
7 WXKSFM | 7 WLKW-FM | 7 WSNE 7 WSNE 7 wWPJB 7 WSNE
B WPJB 8 WHIM 8 wPJB 8 WHIM 8 WBRU 8 WHIM News @28
9 WSNE 9 WHTT 9 WXKSFM 8 WHTT 19 wHau 9 WHJ Talk " RK;
10 WBCN 10 WXKS-FM 10 wCO2 0 WEAN 10 WBZ 10 WEAN




Riverside-San Bernardino-Ontario

431 [fe5e

8
£
L g
2\ FALL & & S
B\ 2% , ) STATION ’§Q 3 N )
2\ %%\ 83 g€ /& |&
s ; " E
K
- 5.2 5.0 | 8.2 o T CHR McGAVREN ABC-C x
-4
5.3! 6.0 | 6.7 2 gpgo BM 8 29 35 14 7 9/119  TORBET §
6.6 5.8 5.6 3 m A/C 2 7 7 3 2  18/59 | CHRISTAL ABC-E
2.5 | 2.9 ! 4.8 4 !,(5995 AOR 4 5| 2 2, 9 15/74 | KATZ ABC-R
4.1 4.0 | 4.5 5 [9(4M7ET AOR 7 31| 4 5 10 | 14/76 | EASTMAN 1
3.2 | 4.1 | 4.3 6 g(gG’GI CHR 3,4 s 6 4 19/58 | MCGAVREN CBS-R
1.8 | 2.2 | 4.2 7 | KRTH CHR 9 14 3 4 3 14/78 |RKO RKO-1
4.8 4.4 | 3.4 | 8 KBG Easy 11 37 12 12 8| 14/76 | TORBET
I i
2.0 2.2 | 3.3 | 9 KLAC Ctry 16 /36 10 11 5 13/86 | EASTMAN ABC-D
3.6 | 2.3 | 3.3 9 L(&LA AOR 6| 2 8 8 20  20/54 | MASLA ABC-R
3.5 3.3 3.2 | 11 I1<ON7§ News 5117 132 | 23 |17 | 21/51 CBS SPOT CcBS
2.5i 3.9 | 3.1 | 12 I;&)BC Talk (13 20 19 | 17 | 16 | 15/75 | KATZ ABC-I-
3.3| 3.3 | 2.9 |13 | KCALFM |acr 10| 8 6| 7 15/18/60 |w s P NBC-S
3.4 3.0 | 2.5 |14 gg}H A/C 15 116 |11 9 ' 6 17/62 W& P MBS
2.1 2.1 | 2.4 |15 lfg_sg A/C 12 115 9 10 |11 |19/57 | CHRISTAL
1.0 2.3 | 2.3 |16 ;(TthC Easy (17 /30 42 36 29 16/67 |MMR
2.4 4.8 1.9 | 17 ',(3%50 Ctry 21 28 17 15 12| 14/75 HILLIER ABC-I
0.9 0.7 1.7 | 18 '1(40191‘ Span 28 (40 38 | 33/ 23| 11/97 W& P
1.1 1.2 1.7 | 18 gg)WB News 19 25 36 26 19| 21/52 | GROUP W NBC
1.8 1.1 | 1.7 {18 | KKHR CHR 18 6 |14 19| 25 22/49 | CBS-FM CBS-R
2.5| 1.6 | 1.7 |18 | KNIF Ctry |22 |22 (23 | 13|14 | 16/66 | HILLIER

Continued on Page 124

r — The Fastest-Growing Metro in
Southern California
Riverside-San Bernardino-Ontario.
w 4 1,700,000 Strong — The 23rd Largest

: Metroin the U.S.

r Make Riverside-San Bernardino-Ontario A Part
. UM J Of Your Los Angeles Buy. KCAL-FM Delivers Young
Adults with the Greatest Results.
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= 424 Continued from Page 118
©
$ Format Reach
5
£ Men Women Men Women Men Women AIC 17.5
= 18-34 18-34 18-49 18-49 25-34 25-54 AOR I 13.3
(Z’J 1 KDKB 1 KKLT 1 KDKB 1 KKLT 1 KOY 1 KKLT BBnd = 3.1
= |2 xuPD 2 KNIX-FM 2 KUPD 2 KNIX-FM 2 KTAR 2 KNIX-FM Blk/Urbn cmmes 4.3
r]3 KOPA-FM 3 KDKB 3 KOPA-FM 3 KEZC 3 KNIX-FM 3 KQYT BMIEasy_159
Cla kOOLFM 4 Kkuka 4 KNIX-FM 4 KQYT 4 KOOLFM 4 KEZC CHR  eo— .6 .
y
$|5 KZzPFM 5 KOPAFM 5 KOY 5 KUKQ 5 KEZC 5 Koy
©l6 KNIX-FM 6 KZZP-FM 6 KKLT 6 KOPA-FM 6 KDKB 6 KMEO-FM Clas ~ mmm23
17 KKLT 7 KOOLFM 7 KTAR 7 KDKB 7 KQYT 7 KOPA-FM Ctl'y T 17.5
8 KOY 8 KUPD 8 KOOLFM 8 KOY 8 KOPAFM 8 KTAR News mEEmEEEES 8.5
9 KEZC 9 KQYT 9 KEZC 8 KOOLFM 9 KKLT 9 KOOL-FM Span =141
10 KUKQ 10 KOY 10 KQYT 10 KZZP-FM 10 KMEO-FM | 10 KJJJ
Portland +#30 Continued from Page 121
Demographic Rank Format Reach
Men WwWomen Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25.54 A/C IS 15,5
EEEEe—— 15,
1 KRCK 1 KCNRFM ' 1 KINK 1 KGW 1 KINK 1 KGW AOR IS5
2 KINK 2 KINK 2 KJB 2 KCNR-FM | 2 Kkaw 2 KUPL-FM BBnd  eem——.7
3 KJIB 3 KMJK 3 KGW 3 KMJK 3 KUPL-FM 3 KINK BM/Easy mu—1 3.9
4 KCNR-FM 4 KGW 4 KCNRFM 4 KUPL-FM 4 KCNRFM 4 KJB CHR I 15.7
5 KGON 5 KJIB 5 KRCK 5 KINK 5 KJB 5 KCNR-FM Ctry R 1 1.5
6 KGW 6 KRCK 6 KGON 6 KJIB 6 KWJJ 6§ KUPL News R .4
7 KMJK 7 KWl 7 KMJK 7 KWJJ 7 KRCK 7 KW Rel ——
8 KwJJ 8 KKRZ 8 KUPLFM 8 KUPL 8 KEX 8 KXL-FM Talk .
9 KSKD 9 KUPL-FM 9 KEX 8 KRCK 8 KMJK 9 KEX a -0
10 KKSN 10 KGON 10 KWJJ 10 KEX 10 KKSN 10 KKSN

Riverside-San Bernardino-Ontario +31 Continued from Page 123

2\ FALL 4 & A
A3 ®S [ STATION NWAS
s > 7, ! * A & S
BNTe\ B3 A¢ $/S/
1.2 0.8 1.4 22 KZLAFM o0 30 27 26 BLAIR
2.0 2.1 1.3 |23 KFXM CHR 14 TORBET

2.6 1.4 1.3 23 KMEN Gold 25 MCGAVREN  €BS
1.5 | 1.7 [ 1.1 25 KDIG Ctry 27 23 22 25 22 19/58 SELCOM ABC-E
0.6 0.4 1.1 25 KleQ CHR 20 10 |15 22 36 29/37 SELCOM
Demographic Rank Format Reach

Men women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54 AIC I 10.5
1 KMET 1 KIS 1 KMET 1 Kus 1 KRTH 1 KHS AOR I 1 5.3
2 KLOS 2 KGGt 2 KLOS 2 KGGI 2 KIS 2 KFI BM/Easy 12.4
3 KHS 3 KRTH 3 KIS 3 KFI 3 KFt 3 KGGI CHR 20.8
4 KRTH 4 KOST 4 KRTH 4 KRTH 4 KLOS 4 KRTH Ctry T 9.4
5 KCAL-FM 5 KFI 5 KFI 5 KOST 5 KMET 5 KLAC Gold —_—
6 KFI 6 KLOS 6 KCAL-FM 8 KLAC 6 KGGI 6 KDUO -
7 KOLA 7 KOLA 7 KOLA 7 KQLH 7 KQLH 7 KQLH gews .o
8 KGGI 8 KCALFM B8 KGGI 8 KLOS 8 KBIG 8 KOST pan  EE1.7
8 KOST 9 KLAC 9 KQLH 9 KOLA 9 KCALFM 9 KBIG Talk - 3.1
10 KKHR 10 KQLH 10 KBIG 10 KBIG 10 KLAC 10 KMEN




Rochester

13.5 13.5
9.6 10.7
10.8 10.0
9.1 8.7
6.5 6.9
2.9 3.3
7.2 6.1
5.1 4.3
4.9 5.0
5.9/ 5.1
2.5| 4.3
1.4 1.6
1.6 1.6

Men
18-34

WCMF
WMJQ
WVOR
WPXY-FM
WHAM
WDKX
WNYR
WBBF
WHFM
WFLC

WO ~NDO b WN =

-
o

1.2 2
10.0 3
8.4 4
8.0 5
6.8 6
6.5 7
6.2 8
5.2 9
3.4 10
3.1 M
1.4 12
1.2 13

Women
18-34

WVOR
WPXY-FM
WCMF
WHFM
wMJG
WDKX
WEZO
WHAM
WNYR

1
2
3
4
5
6
7
8
9

10 WBBF

OO ND N DW=

WEZO
101.3

WVOR
100.5

WCMF
96.5

WHAM
1180

WPXY-FM
87.9

WYLF
95.1

wMJQ
92.5

WBBF
950

WNYR
990

WHFM
98.9

WDKX
103.9

WRTK
1370

WFLC
102.3

Men
18-49

WCMF
WVOR
WPXY-FM
WMJQ
WEZO
WHAM
WNYR
WBBF
WDKX
WHFM

BM

A/C 3
AOR 5
A/C 2
CHR 4
BBnd 9
CHR 6
N/T 7
Ctry 10
CHR 8
Blk 11
Ctry 12
Ctry 14

Women
18-49

WVOR
WEZO
WPXY-FM
WHAM
WCMF
wMmJa
WHFM
WDKX
WNYR
WBBF

O O ~N Db WK =

=
(=]

8

16

15

14

Men
25-54
WVOR

WEZO
WCMF

4 2

12/94

> Q@ €@ 1,7

7

14

10

16

11

WPXY-FM

wMJQ
WHAM
WNYR
WBBF
WDKX
WFLC

Do NDO b WK -

-
(=]

2 5
6 <
3 4
11 |10
5 6
9 8
7 7
10 11
8 9
14 12
12 13

Women
25-54

WVOR
WEZC
WHAM
WPXY-FM
WNYR
WBBF
WJIMQ
WYLF
WDKX
WCMF

13/86

19/58

18/61
11/100

18/60

16/66
13/81
25/43
13/82
19/57

15/70

CHRISTAL

MASLA

BLAIR

BLAIR

KATZ

MMR

W &P

HILLIER

MARKET 4

ABC-I

RABC-R

ABC-D

ABC-C

NBN

NBC

ABC-E

2.0

7.2

0.5

Demographic Rank Format Reach

AIC I 1.6
AOR S 10.0

BBnd UG5

Blk/Urbn umms 3.1

BM/Easy I 14.4

CHR N 17 .S
Ctry L RA

News 3.1

Talk L KR
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Sacramento

435

9,1 o lr(gg%A-FM A/C 0 8 o o o 14/78 | BLAIR ABC-D | 7.6
7.2| 2| KSFM CHR | 2| 2 3| 2| 5 18/62 MMR 9.9
6.8 | 3 | KAER Ctry | 8| 7| 6 4 2| 12/90 | xaTz 7.9
5.5 6.8 3 '1(0Esz BM 6 |12 |13 (10 6 | 13/82 | EASTMAN 7.3
8.5/ 6.8, 3 ';SZ?P AOR afl s 2 3 8 | 16/69 McGAVREN 9.2
) . KCTC :
i 7 6.6 | 6 | KCI BM 9 |21 9 B 4 | 12/91 | CHRISTAL 6.9
4.8 6.3 7 mgK Ctry 6 10 6 3  14/80 @ EASTMAN 5.9
3.3 .3| 8 'fgggo CHR 5,4 4 5 (10 | 17/64 ABC-F 5.4
.6 5.0 | 9 Ifcgfgﬂ | Talk |11 17 | 14 | 11 9  14/77 | CHRISTAL ABC-I | 3.8
1 4.6 | 10 | KROY aoR 4 @ 5| 7 14 20/55 | sEncom 6.9
0 3.3 | 11 Igl’j!’L A/C 12 |10 7197 120/55 wspPp RKO-2 4.7
3 3.2 | 12 g;?P AOR (14 | 5 8 12 13 | 14/78 | cBS-FM 2.3
4.6 3.1 |13 l;(sFa%K News (10 (20 [16 |15 12 | 23/48 | KATZ MBS 2.9
1.5 1.6! 2.7 |14 51%0 Talk (19 (15 |20 |16 ({15  10/107 | BLAIR ABC-1 (2.5
5.3| 4.8 2.3 15 | KXOA BBnd 17 (16 21 21 |20 | 14/76 |BLAIR ABC-D (2.2
e e —— — S S — R
1.4 | 2.2 | 16 | KNBR A/C |15 13 12 '14 |11 16/68 | McGAVREN | NBC 0.6
. . KFR
2.5 | 1.6 | 17 | KFRC CHR (13 | 9 [11 13 16 33/33  Rrxo 1.7
1.2 1.5 | 18 | KGMS Easy 16 14 18 (19 18 22/49 MMR CBS 1.4
0.9 1.0 | 19 | KPIP Span 123 19 19 18 17  9/122 | LOTUS 0.4
Demographic Rank Format Reach
Men Women Men Women Men wWomen
18-34 18-34 18-49 18-49 25-54 25-54 AIC I 14.6
1 KZAP 1 KXOAFM | 1 KZAP 1 KXOA-FM KXOAFM | 1 KXOA-FM AOR  mESS——14.6
2 KXOA-FM | 2 KSFM 2 KXOAFM | 2 KSFM KAER 2 KRAK BBnd mmm23
3 KROY 3 KwoD 3 KAER 3 KAER KZAP 3 KAER BM/Easy 14.9
4 KWOD 4 KZAP 4 KROY 4 KwOCD KRAK 4 KSFM CHR I 14,1
5 KSFM 5 KAER 5 KwOD 5 KRAK KCTC 5 KCTC C"—y 131
6 KPOP 5 KHYL 6 KRAK 6 KZAP KHYL § WEWT News mmm3.1
7 KAER 7 KRAK 7 KSFM 7 KHYL KSFM 7 KwOD s '
8 KCTC 8 KROY 8 KCTC 8 KCTC KGNR 8 KHYL Sl
9 KHYL 9 KPOP 9 KHYL 9 KEWT KNBR 9 KGNR Talk .7
10 KNBR 10 KCTC 0 KGNR 10 KROY KEWT 10 KPIP




St. Louis +13

A
=
‘?QQ? 2+
5 AW & ; ) ! BIRCH
2\D D\ NVAS) SHARE
23.4 20,6 20.9 20.6 ) KMOX raix @) 7 ¢ @ @ 117100 s sror  @s  21.2
— KHTR o
8.8 10.6 8.3 | 2 3L CHR 2 o 3/ 3 6 16/68 CBS-FM cBS 9.2
4,9, 4,9 7.0, 8.1 |3 l};}g BM 4 15| 9| 8 4 12/93 MMR 4.8
KSHE
5.7| 6.3 | 5.5/ 7.0 4 | KSt AOR | 6 4 o 2 7 11/99  XATZ 8.4 |
5.6 4.4 5.5 7.0 4 KWK-A/F ACR 3 2 2 5 8 15/112 HILLIER 8.3
1380 106.5
5.5 7.0 6.8 6.9 6 If#.l," Urbn 7 3 4 6 S 10/108 McGAVREN 8.1
6.5 5.8 6.2 6.3 7 \QNZII:;-FM Ctry 5, 6| 8| 7| 2 13/84 | BLAIR 6.3
6.2 5.4 5.8/ 5.4 8 gas;).FM A/C 8 9 5 4 3 13/85 TORBET 4.8
WRTH H
3.8 5.8 4.8 4.4 - =n BBnd | 10 22 18 |15 11| 14/76 MMR ABC-I 4.2
KSD =
3.5 3.4 4.4 3.5 | 10 o Ctry 9, 10 11 /10 10 18/60 TORBET MBS 4.0
4.1 2.3 | 2.5| 3.4 11| KYKY A/C | 11 11 7] 9| 9 18/60 RKO 3.4
2.3 2.0 2.2 2.1 | 12 gsA:I’JI A/C | 12/ 13110 | 11 12| 22/49 SELCOM RKO-1 1.9
2.6 2.7 1.9 1.9 13 ,’S%OK Talk 13| 21 19 18 | 16 24/46 KATZ NBC 2.5
1.9 2.5 | 1.8 1.8 |14 %(GAOEZ Blk | 15| 14 (16 (14 14| 18/59 | W& P NBN 1.2
3.3 3.6 2.5 1.6 |15 WZEN Blk | 17 8 12 (12,15 18/59 W& P NBN 1.4
2.1 2.1 1.5 1.5 | 16 ‘,'!E;?L Blk 18 5 15 19 18 15/72 R A LAZAR SHRDN 0.3
2.0 2.3 1.1 1.4 17 waLo Ctry 14| 16 | 14 | 17 | 19 25/43 | BLAIR ABC-E 1.2
1.0 | 0.7 | 0.9 1.3 | 18| KCFM Easy | 19 23 (17 13 13 15/73 ROSLIN ap 0.6
1.0 0.7 | 0.9 1.1 19| WEW BBnd 21 26 |24 22 |20 12/93 aBc-p | 1.2
Demographic Rank Format Reach
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AlC —
T 10.
1 KSHE 1 KHTR 1 KSHE i1 KSD-FM | 1 KMOX |1 KMOX AOR  SoEES— 1.0
2 KWKFM 2 KSD-FM | 2 KMOX | 2 KEZK 2 WIL-FM | 2 KEZK
3 KMOX |3 KMJM | 3 KWK-FM | 3 KHTR |3 KSHE | 3 KSDFM ngk;ISb ———
4 KHTR | 4 KEZK 4 KMIM |4 KMOX |4 KMIM | 4 WIL-FM rON S 1.8
5 KMJM | § KSHE 5 WILFM | 5 KMJM |5 KSDFM | § KMJM BM/Easy nE— ©.1
6 KYKY 6 KWK-FM | 6 KHTR 6 WIL-FM | 6 KYKY 6 KHTR CHR S .3
7 WIL-FM |7 WIL-FM | 7 KSD-FM | 7 KSHE 7 KEZK 7 KSD Ctry 1.2
8 KSD-FM |8 KMOX |8 KYKY |8 KWK-FM |8 KHTR |8 KYKy Talk N 225
8 KADI 8 KYKY 9 KEZK 8 KSD 9 KWK-FM | 9 WRTH
10 KWK |10 KADI 10 KADI 10 KYKY  [10 KSD 10 KATZ T = .
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HARTE-HANKS RADIO

Soaring to new heights.
High flying stations in high flying markets.
Look for us above the crowd in
Houston/KKBQ AM/FM s Tampa-St. Petersburg/WRBQ AM/FM

Richmond/WRVA WRVQ
Birmingham/WSGN = Phoenix/KOY KQYT
Harte-Hanks Radio.
Represented by Eastman Radio.

% HarTe-hanks RADIO
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Salt Lake City-Ogden +#43

10.2) 1.3 115 | @) KSFI BM 3015 4| @@ 11795  Brarr
13.1) 11.9| 10.8 | 2 | KSL ac (@ 7 S| 2| 2 17/64 | TORBET cBs 10.0
7.0/ 8.2| 9.9 3| KRSPFM | aor | 2 o €© : 10 1380 sErcom 11.3
10.4, 5.9 6.6 4 l1<OS4%P-FM Ctry 5 4 9 5 4 15/74 MMR 6.7
3.4, 5.5 5.9 | 5 '9(}?‘( A/C 4 | 6 2 4| 5 17/64 | EASTMAN RKO-1 | 4.1
4.4/ 3.5 5.1 6 l5<7LaUB BM 13 17 |20 16 | 8  14/76 | McGAVREN  NBC 3.9
4.9| 4.9 4.8 7 KoL A/C 6 11 (12| 8 | 3 | 20/55 | EASTMAN NBC s.é
2.1 4.2 4.8 7| KZAN Ctry 14 9 | 8| 7 6 | 13/82 | CHRISTAL 3.7
3.8/ 5.2| 4.7 9 I’S;S,N A/C 911 3 6 7 | 16/66 | McGAVREN CBS-R 4.7
-6.3 6.0/ 3.8 | 10 gg;’x-FM CHR 7| 3 6 10 (11 | 23/47 | KATZ 4.9
3.2 2.6 3.3 | 1 'T<382I(J)G A/C |11 10 7 9 9 | 23/47 | KATZ 3.5
4.5 2.6 | 3.2 | 12 l}gA’B A/C 12 | 8 10 |11 13  23/47 W & P 5.3
L 3.3| 2.6 3.1 13| KFMY CHR 8 5 |11 12 15 | 25/44 | MASLA 4.1
3.8| 2.7 2.4 | 14| KRSP CHR 10 2 (15 17 20 | 32/34  SELCOM 2.5
3.2 2.9| 2.3 15| KLRZ A/C |15 |11 | 13 (13 [16 | 24/45 HILLIER 2.4
P 1.9/ 1.9 2.1 | 16 'fa-‘S,gP Ctry (17 |13 |16 |14 [12 | 21/52 | MMR 1.5
(0.9 1.0 2.1 16 e Talk (21 23 25 |19 [17 | 10/109 ABC-T 1.0
b 2.1 2.9, 2.0 | 18 '1(5"5(6"0 Ctry 18 18 14 15 14  18/60 | CHRISTAL  ABC-E |2.4
2.3] 1.2 1.5 19 | KDYL News (16 (19 17 |18 18 30/36 | BLAIR MBS 1.5
[ 0.9/ 1.1 1.0 20 lf}s% BBnd (19 20 22 22 22 @ 24/45 @ EASTMAN ABC-I 1.3
0.7 0.6 1.0 20 gﬂ’HO-FM Clas (22 21 | 18 20 |19  20/54 | HILLIER ABC-D 0.6
| ' Continued on Page 140

DR. DEMENTO

WESTWOOD ONE ONE OF 28 GREAT RADIG PROGRAMS FROM AMERICA'S NUMBER ONE PROOUCER OF NATIONALLY SPONSORED RADID
PROGRAMS, CONCERTS AND SPECIALS.




AOR
IS ALIVE AND WELL
AT
FRANK FELIX
AND COMPANY

(619) 582-6568

Programming consultant for these happy and healthy AOR stations:
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San Antonio

o 102.7 CHR
KCOR
6.0 5.2 9.1 2 1350 Span
— | 8.2 8.0 3| KxzL AOR TORBET 9.4
6.3| 10.2 | 7.9 | 4 | KaxT BM 614 |11 (12 | 7 |10/105 | xATZ 5.1
7.5| 7.2| 7.4 5 gﬁgA Ctry | 5| 7| 4| 2 o 11/96 | CBS-FM | 8.1
12.2| 5.9| 6.0/ 6 §QIS5$ AOR 4| 2| 3| 7 |11 15/72 | MCGAVREN NBC-S | 6.9
6.4 6.3 6.0 6 | KTSA CHR | 2 5| 6 | 6 | 3 18/60 | BLAIR 6.3
6.0/ 6.2| 5.3 8 | KK¥YX Ctry | 7 11| 9 |10 | 9 | 15/71 | CHRISTAL ABC-D | 4.5
5.2 7.3 5.0 | 9| WOAl N/T 11119 16 |14 |13 | 13/82 | CBS sPor | c®S 4.3
5.4| 5.9 | 4.9 |10 | KLLS-FM A/C | B 6| 5| 4| 6|16/68 | SELCOM 6.2
——
4.0| 3.8 | 4.8 |11 | KONO A/c |10 9 7| 5 514/77 | mR ABC-C | 1.7
4.6 4.4 4.6 12 | KBUCFM | cery 113 12 |10 | 9 | 8 14/78 | EAsTMAN 3.8
5.7 4.0 | 4.1 |13 | KITY CHR | 9 4| 8 11 |14 [19/59 @ MMR ABC-F | 5.0
2.6 1.9 2.6 14 | KEDA Span | 14|21 |15 |13 | 10 | 12/91 | SELCOM 4.1
== | 1.4 2.1 |15 | KVAR Span | 18 | 10 |20 (17 | 16 | 9/116 | LOTUS 2.0
1.7| 1.6 | 1.4 |16 | KESI AOR 16| B |12 16 | 21|15/74 | PRO RADIO | CBS 1.1
1.0| 2.6 | 1.3 [ 17 | KAPE Blk 21/16 14 15 15 10/113 | PRO RADIO | CBS 1.5
- - 1.3 | 17 §3$OLR Rel 19 13 |19 18 |17  12/88 MBS 1.1
1.8 1.2 | 1.0 | 19 | Pfg’gﬂ A/C |20 24 24 |23 (22 |13/86 (M & C ABC-E | 0.5
. oy . E s e ]
Demographic Rank Format Reach
Men Women Men Women Men Women AIC O 10.7
18-34 18-34 | 18-49 1849 | 2554 | 25-54 | | AOR ees— 5.1
1 KXZL 1 KTFM |1 KTFM 1 KTFM 1 KTFM | 1 KAJA
2 KTFM | 2 KLLSFM | 2 KISS 2 KAJA |2 KAJA 2 KTFM Bik/Urbn wm 1.3
3 KISS 3 KXzl 3 KXZL |3 KLLS-FM | 3 KONO 3 KCOR BM/Easy mummm— 7.9
4 KAJA 4 KTSA 4 KAJA |4 KTSA 4 KISS | 4 KLLSFM CHR  — 1.4
5 KONO 5 KAJA 5 KONO 5 KCOR 5 KQXT | 5 KTSA Ctry I 17,0
6 KTSA 6 KITY 6 KTSA 6 KXZL 6 KBUC-FM | 6 KQXT News 2.5
7 KLLS-FM 7 KONO 7 KBUC-FM | 7 KITY 7 KTSA 7 KKYX Rel R
8 KITY 8 KISS b ERGa pa s W WA | 8 kaRo Span  EEEE—— 3.3
8 KKYX 8 KKYX 9 KQXT 9 KKYX 9 KEDA 8 KBUC-FM Talk —
10 KBUC-FM | 10 KQXT |10 KCOR |10 KBUC-FM |10 KCOR 10 KITY :




San Diego +#20

5.2 3.6 2.3 3.3

5.1 4.6 4.4 4.0

1.2 1.5 1.4 2.3

3.1 1.6 2.5 2.8

4.2 3.5 4.3 4.4

WESTWOOD ONE

A
o
& [sTATION

\w":@

-7 @) ey BM )
7.2 2 g(‘g_ﬂé AR | 3 | 4 oo 7 |12/89 | KATZ NBC-S | 8.2
5.1 3 ',(fo'f;"" A/C o 9 2 2| 4 18/60 | McGAVREN 4.8
5.1 3 gl;’tA-FM AOR 6 o 3 419 [15/73 | MMR 7.1 _
4.8 5 ﬁ?D Clas (12 |21 (12 9| 6 |10/103 | HILLIER 2.8 |
4.5| 6 'I(%O N/T s '27 19 /14! 8 !18/60 | CBS SpoT CBS 6.2 |
4.4 7 !'S_PE' A/C 9 7 4 3 2 15/71 | CHRISTAL 4.0
4.3 8 l;:oMB A/C 7 i26 |10 | 6 o 18/62 | McCGAVREN | 6.2 |
3.8 9 5;1?" Blk (13 | 3 | 6 |12| 15 [13/86 ws& P SHRDN | 5.9

gg‘! A/C 11 /11 8 5| 5 15/71 | TORBET 3.9
3.5 | 11 lfoszl?y-FM CHR 10 | 6 | 7| 8|13 18/59 |CBS SPOT 2.8
3.3 12 'r%'o‘o BBnd |19 |25 30 26 ! 20 [11/102 ROSLIN 2.6
3.2(] 13} Kem AOR 8 5 5 10|18 22/49 | EASTMAN 4.2
3.1} 14| KFQP BBnd (20 24 |29 20 11 11/97  KATZ RBC-E | 3.7
2.7 15| KIFM A/C 14 (13 9 11 9 /17/63 | SELCOM CBS-R | 3.2
2:7/3 sl XTRA CHR 4 2 1115 22 [31/35 |MMR 3.7
2.5 | 17 §§_§>N-FM Ctry 17 | 8 121 |19 | 14 |16/66 | CHRISTAL MBS 3.0
2.2 18| KCBQ Ctry |18 |18 |17 16| 12 [17/63 | RKO RKO-2 | 4.5
2.1 19| KCBO-FM | cery 21 16 14 |13 | 10 |16/69 | RKO | 2.0
2.0 | 20| KNX News 15 22 28 |23 21 |22/48 |CBS SPOT | CBS .3
2.0 [ 20| KOGO Talk 16 /19 |18 18 | 17 |22/49 | EASTMAN AP 1.0
1.8 | 22| KEZLFM | a,c 124 29 126 27 23 |12/88 |cBS-F ABC-D | 1.8

1.8 |22 XPAS Span 32 (17 |16 17 16 | 3/379 CABALLERO ——
1.7 | 24 fg‘g" Ctry (22 |30 |25 /22 |24 |19/56 |CHRISTAL ABC-I | 1.0
1.1 | 25| XHZ ROR (25 (28 |13 |21 |26 [17/64 | SELCOM --

$0.3
5 e

Continue_d on Page 140

EARTH NEWS

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER DF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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San Francisco

6.7 6.3
3.7 3.2
3.0 3.3
[
2.9 4.0
2.8 345
3.7 4.1
2.2 2.1
2.8 2.9
3.2 3.7
2.6 3.3
2.8 3.0
3.5 3.2
2.4 3.0
1.4 1.7
2.7 2.3
2.3 2.3
3.3 2.4
- 0.8
1.1 1.9
1.6 1.2
1.7 1.8
3.3 2.1
2.1 2.3

3.2
3.1
4.2
3.2

2,7

2.6
3.6

2,9

1.8

2.4

2.0

3.6

2.9

3.3

1.9

1.8

3.0

3.0

2.9

2.8

2.7

2.7

2.4

1.7

1.6

10

1"

1

14

14

16

17

17

17

20

20

22

22

24

810

KCBS
740

KSOL
107.7

KSAN
94.9

KABL-FM
98.1

Kioi
101.3

KFRC
610

KSFO
560

KNEW
210

KYUU
98.7

KBLX
102.9

KNBR
680

KOITFM
96.5

KABL
' 960

KIBE/KDFC-FM
1220 102.1

KRQR
97.3

KBAY
100.3

KDIA
1310

KITS
105.3

KFOG
104.5

KQAK
98.9

KKHFAF
1550 95.7

KMEL
106.1

KOIT
1260

STATION

#4

Urbn
Ctry
BM

A/C

A/C

Ctxy

Urbn
A/C

Easy

Clas

ACR

Blk

AOR
AOR
Clas
AOR

Gold

14

13

15

17

22

18

25

16

19

23

21

12

20

10

27

17

1

20

16

28

30

46

32

N

21

wn

37

14

34

36

21

17

27

43

26

31

1

14

10

32

20

33

12

15

38

13

10

24

16

21

1

17

29

14

18

20

1"

10

27

29

16

14

34

15

28

17

24

13

20/53

Continued on Page 140

CHRISTAL

SELCOM

RKO

MMR

KATZ

MCGAVREN

HILLIER

McGAVREN

TORBET

CHRISTAL

We&P

CBS-FM

MMR

SELCOM

MMR

GROUP W

W&P

HILLIER

CHRISTAL

EASTMAN

ABC-E

ABC-C

ABC-E

SHRDN

NBC~-S

3.2

2.6

2.0

2.2

2.2

WESTWOOD ONE

ONE OF 28 GREAT RADID PROGRAMS FROM AMERICA'S NUMBER ONE PROOUCER OF NATIONALLY SPONSGRED RADIO

PROGRAMS, CONCERTS ANO SPECIALS.




The Winning Combination in San Francisco!

KNEW/KSAN

TAPSCAN'™ RANK REPORT:
AVERAGE PERSONS SAN FRANCISCO METRO SURVEY AREA
ADULTS 25-54 MON-SUN 6AM-- MIDNIGHT

STATION AVERAGE PERSONS
ESTIMATES

KNEW/KSAN Je,1ee
STATION A 23,320
STATION B 22,600
STATION C 164500
STATION D 16,200
FALL 1983 ARBITRON

TAPSCAN'™ RANK REPORT :
AVERAGE PERSONS SAN FRANCISCO METRO SURVEY AREA
ADULTS 18-49 MON-SUN 6AM-- MIDNIGHT

STATION AVERAGE PERSONS
ESTIMATES

KNEW/KSAN 34,708
STATION A 26,700
STATION B 22,0508
STATION C 28,1008
STATION D 19, 108
FALL 1983 ARBITRON

In San Francisco the KNEW/KSAN Combination Can’t be Beat.

KNEW 91AM/KSAN 95 FM

EI MALRITE COMMUNICATIONS GROUP
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1.2

2.4

1.4

0.5

1.1

1.2

2.7

3.2

4.2

4.4

7.2

2.8

4.4

2.8

3.5

1.6

1.9

3.0

2.5

1.5

2.4

1.4

0.5

0.7

1.4

0.8

1.0

1.4

2.3

1.3

1.0

1.0

0.9

1.2

0.9

3.4

3.3

3.3

1.9

1.7

1.7

1.7

1.5

1.4

10

10

12

13

13

15

15

17

18

19

20

20

22

23

23

23

26

27

27

100.3

KGO
810

KWSS
94.5

KCBS
740

KARA
105.7

KYUu
99.7

KEZR
106.5

KLOK
1170

KSJO
92.3

KLIV
1590

KOME
98.5
KSOL
107.7

KEEN
1370

KSAN
94.9

KFRC
610

{KIBE/KDFC-FM
1220 102.1

KBLX
102.9

K101
101.3

KOIT-FM
96.6

KAZA
1290

KNBR
680

KABL-FM
98.1

KITS
106.3

KQAK
98.9

KSFO
560

KOIT
1260

KABL
960

KFOG
104.5

News

A/C

A/C

A/C

| AOR

Bﬁnd
AOR

Urbn |
Ctry

Ctry

Clas:

Urbn

A/C
Easy
Span
A/C
BM

CHR

AOR
A/C
Gold |
BM

AOR

16

| 12

21

26

15

39
19

| 29

17

| 27

20

30

28

23 |

20 |10
0|5
16 | 2
15 | 8
a4
27 |36

7| 3
3|6
13 |28
| 9
6 11
39 |29

32 |12
11| 7
31 |24
38 |16
28 |26
33 |27

2 |21
T
34 37
30 |19

21 |41

19

17

| 2
l 5| 6
a4
6| 7
8 24|
26 |15
7117
1 | 11
L
16 | 10
10 9
:14 | 14
22 | 13
9. 8
|12 16
21 19
[18 |21
17 (18 |
| D | )|
31 |37
30 36
24 éé-
38 |30
19 | 19
37 |34
20 ;zz

16/66

19/56
é0/55
22/50
22/49

17/65

23/48
17/66
15/74

17/65

| 24/46

11/99

11/97

28/38
22/48
}/157
19/56
13/82

29/38

16/68-
22/49
17/65
18/60

21/52

CBS SPOT

SELCOM

McGAVREN

CHRISTAL

KATZ

HILLIER

SELCOM

TORBET

MASLA

MMR

KATZ

| RKO

We&P

HILLIER

SELCOM
EASTMAN
CABALLERO_
McGAVREN

CHRISTAL

MMR

wWe&P
-
EASTMAN
CHRISTAL

GROUP W

ABC-I

ABC-E

SHRDN

ABC-C

NBC-S

Continued on Page 141




5.6
5.3

5.6

3.6

5.2

3.2

3.0

2.9 |

10

1

1

13

14

14

16

17

18

19

20

21

22

22

24

25

KIRO
710

KBRD
103.7

KISW
99.9

KUBE
93.3

KOMO
1000

KSEA
100.7

KiXi
880

KNBQ
97.3

KZOK-FM
102.5
KMPS-FM
94.1
KING-FM
98.1

KLSY
92.5

" KMPS

1300

KBIQ
105.3

KJR
950

KRPM
106.1

KIXI-F i
95.7

KING
1090

KvVi
570

KEZX
98.9

KKFX
1250

KPLZ
101.5

KYYX
96.5

KWYZ
1230

KGDN
630

BBnd

AOR
Ctry
Clas
A/C

Ctry

Rel

A/C

Ctry

A/C

News

AOR
Ctry

Rel

13

1"

12

18

[

21

16

15

14

22

23

20

17

27

26

22

20

14

19

24

o |

21

12

17

26

25

10

27

30

20

25

17

13

19

27

10

1

14

26

29

13

18

12

14

15

22

21

16

17

19

20

26

29

13

14

10

11

12

19

17

15

24

22

25

20

28

CBS 8.3

MASLA 2.9
McGAVREN 7.2

MMR 55,5

KATZ ABC-I 6.1

11/95 TORBET 3:;
13/85 | CHRISTAL 5.0
15/72 | CHRISTAL 6.6
16/66 | HILLIER 5.3
12/91 | EASTMAN 2.4
14/75 | BLAIR 4.4
14/77 | SELCOM CBS-R 5.4
13/83 EASTMAN 1.3
13/80 RADIO SPT UPI 2.0
26/42 | EASTMAN ABC-D 2.6
13/85 W & P AP 2.6
20/55 CHRISTAL 2.0
21/51  BLAIR NBC 1.7
22/48  McGAVREN MBS 2.3
14/77  HILLIER ABC-E @ 2.0
14/75 W& P UP1 2.7

20/55 MCGAVREN RKO-1 2.1

24 /46 CHRISTAL 3.2
11/100' TACHER NBC 0.7
13/80 1.0

Continued on Page 141
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#22

Tampa-St. Petersburg

A
=
2\ o\ FALL /A& «
ANV e [saiN 1 &
£E\2 2 \® 2\ 83 /¢ S
i . i WWBA | -
10.9 [10.8 (13.8 | 14.8 0 WWE BM 2_. 13 |11 ] 7 7 3| 8/140 RKO 1.3
| | |
11.6 | 11.3 [12.7 | 1.7 | 2 | WRBOFM | g o 2 o o o 13/84 | EASTMAN ABC-F | 14.9
5.2 6.1 | 6.2 6.3 | 3 | WDAE BBnd | 4 | 17 |16 |13 | 8| 12/91 | raTz ABC-I | 5.8
5.0 | 4.3 | 5.6 6.1 | 4 | WYNF AOR 5| 3| 2| 2| 9{11/99 | xaTz ABC-R | 10.0
{ = — =
8.6 | 7.2 | 8.0 5.3 | 5 | WaAVK ctry | 7| 7| 7| 4| 4| 12/92 | TORBET 4.9 |
6.8 | 6.7 | 5.2 | 4.9 | 6 | WSUN ctry | 8 | 14 |13 (11| 6 12/89 | McGAVREN RKO-2 | 5.6
. 4 — L PSS | —)
3.0 3.0 3.3 4.9 |6 WINE cir | 3 (@) 3| 5 (11| 16/67 | McoAvREN | wBC-s | 6.8
: 4 —+—4 4 1 L J : ]
- 5.0 4.7 4.7 | 8 Wl A/C 6 8| 4| 3| 2|13/82 | CHRISTAL 7.2
; WSESF ! + +— - =
3.0 | 4.3 | 3.5| 3,5 | 9| WFLA A/C 9 | 11 |15 {15 13| 17/64 | BLAIR NBC 3.6
t ! + : =
5.7 | 5.6 | 4.0 3.3 |10 | WIMP Blx 12| 5| 5| 6| 7| 12/90 | MASLA SHRDN 1.9
! I (R 0 ]
1.9 1.8 | 2.3 3.1 |1 | WLFW BBnd |17 | 23 |18 |19 | 20 7/145 0.7
: 4 ; i } , ! —
3.2 5.3 | 3.5| 3.1 |1 | WO Ctry (10 | 10 | 9 {10 {10 15/73 | BLAIR 5.0
3.7 0 3.1 3.2 3.1 |11 g%;gl-P Talk (13 | 24 [ 17 |17 | 17| 12/92 | P-w RADIO| MBS 2.4
5.8 5.1 | 3.9 2,9 |14 ¥MGa a/c |11 | 6| 8| 8| 5| 16/68 | seLcom ABC-C | 4.0
1.1 1.5 1.2, 2.1 |15 W,?_ls’v BM 16 | 18 |21 |20 |18 | 13/83 | MASLA 1.6
2.5 | 2.4 | 1.4 2.0 16 WSRZ | a/c |15 112 | 6| 9 112 14/77 | cBS-FM CBS-R | 1.7
— _— — 1.9 |17 %E’_EY BM 19 119 122 {24 (21| 7/161 ILLIER 1.0
1.0/ 1.5 1.5 1.5 18| WRXB Blk |20 | 4 |12 (14 14| 9/126| R A LAZAR| NBN 0.7
= 1.3 1.8| 1.3 |19 | WRBQ CHR |14 | 9 |10 |12 {15 | 22/49 | EAsT™MAN ABC-F | --
- — - - _: - + —4
= e _— 1.2 |20 ‘,‘%2‘{‘5’”“ BBnd |18 | 16 (24 [23 |26 | 14/76 SOUTHERN MBS 1.6
| ' - . / -:
2.6 | 0.9 1.3| 1.1 |21 | WGUL BBnd | 21 | 21 |25 (26 24 | 9/122| SOUTHERN | MBS 0.9
— = ———— =TT v — e ——— T S —— e ————
Demographic Rank Format Reach
Men Women Men Women | Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AIC P —
1 WYNF 1 WRBQ-FM 1 WRBQ-FM 1 WRBQ-FM 1 WRBQ-FM 1 WRBQ-FM AOR 6.1
2 WRBQ-FM 2 wial 2 WYNF 2 wiQl 2 WWBA 2 wiql _- .
3 WZNE 3 WYNF 3 wayk 3 wayk 3 wavk 3 wavyk BBnd I 11.7
4 WSRZ 4 WZNE 4 WWBA 4 WZNE 4 wiQI 4 WWBA Bik/Urbn IS 4.8
5 WTMP 5 WTMP 5 WINE 5 WTMP 5 WMGG 5 WTMP BMIEasy_18.8
6 wial 6 WaykK 6 wiQl 6 WYNF 6 WSUN 6 WDAE CHR I 17.9
7 WMGG 7 WSRZ 7 WMGG | 7 WMGG | 7 WYNF | 7 WMGG Ctry | 133
8 WWBA 8 woJC 8 WSRZ 8 WWBA 8 WSRZ 8 WINE Talk I 31
9 wavk 9 WMGG 9 WSUN 9 woJc 9 woJC 9 WSUN :
10 WOJC 0 WRXB 0 WTIMP 10 WSRZ 10 WDAE 10 WRXB




GROWING WITH
TAMPA BAY
HAS MADE US
NO.1IN AMERIGA.

Tampa Bay has enjoyed remarkable Thanks for making Q 105 No. 1
growth during the past few years! And in Americal!
Q 105 haS Shared in that grOWTh, riSing Source: Arbitron Fall '83 M-S 6A-12M + Share, Top 30 Markets

to #1 among America’s contemporary ~ 1ampa Bay's Radio Station
hit radio stations.

We got there by being in one of
America’s strongest growth markets, the
Tampa-St. Petersburg SMSA. By having
a strong innovative format. And by
getting involved—from sponsoring a
Telethon for Burn Victims and our hospital-
hopping “Granny Get Well” to our daily
Adopt-A-Pet or the Bill Currie Ford/Q 105 WRBQ AM/FM RADIO

Courtesy Van, an interstate lifesaver. 5510 Gray Street
It's the best way we know toreally getto  Tampa, FL 33609
know the community we serve. (813) 879-1420 Tampa

(813) 821-0708 St. Petersburg
=
M harre- hanks rabio



1984 R&R RATINGS REPORT/Vol. | + 12

Q.9

e A
Aoat - ¥
_ac GUIDE 107
2 fm;  THE GOLD'

4

he

-l 7,

Continued from Page 10

mutual

The Mutual Broadcasting System is
planning to provide periodic updates on
sporting events throughout the Olym-
pics. The network will broadcast five re-
ports each weekday and three reports
on Saturday and Sunday. Each update
will be five minutes in length.

The following are the times (Eastern)
for each of the daily broadcasts:

MONDAY-FRIDAY

6:35 AM
8:35 AM
2:35 PM
5:35 PM
7:35 PM

SATURDAY SUNDAY

12:45 PM 1:45 PM
2:35 PM 2:35 PM
8:15 PM 8:15 PM

Covering the Olympics for Mutual will
be regular network sportscasters Tony
Roberts and Jim Gannon.

Roberts is Mutual's leading play-by-
play sportscaster, and has covered
football, NBA and Notre Dame basket-
ball, and the PGA golf tournaments. He

Communicaiidn \
Graphics inc y

WINDOW DECALS - BUMPERSTICKERS

Tony Roberts

also anchored the network's 1980
coverage of the Winter Olympics in
Lake Placid. Roberts broadcasts daily
sports reports for Mutual, and he is a
regular guest on the last half hour of
“The Larry King Show."” Prior to coming
to Mutual, Roberts was the *‘voice"” of
the Washington Senators and Bullets, as
well as Navy football, all on WRC/Wash-
ington.

Gannon anchors weekday sports re-
ports for Mutual, and has regularly pro-
vided color commentary for the net-
work's coverage of the World Series,
College Bowl Games, NBA playoffs,
Mutual's NFL Game of the Week, and
Notre Dame football. Before joining Mu-
tual in 1977, he was the morning news
and sports anchor at WIND/Chicago,
where he aiso provided play-by-play for
Northwestern and lllinois football.

Continued on Page 14 Jim Gannon.

WANTED! KPAQ

Wwho's That?
Kustomers Particular About Quality.
Our decals are so much better, our quality

makes it obvious why we want the best stations!
... AND THE BEST STATIONS WANT US!

CALL TOLL FREE! 1-800-331-4438

IN OKLA. 918-258-6502




HOW MANY
WASHINGTONTANS
WOULD IT TAKE
TO CITANGE

THE LITE?

And the rest to wrestle himto
the ground.

W-Lite listeners would rather fight
than switch. Active, affluent adult Wash-
i’lrlﬁtonians don't take their Lite lightly.

ey turned it on in late 1980 and have
kept it shining ever since. W-Lite’s adult
contemporary format is a steady,
consistent part of their lives.

The proof is in the numbers:

#1 25-49 Fall '83*

#1 25-49 Spring '83*

#1 AQH Fall '83 for all adults 25-49 and
women 25-49 in Montgomery, Fairfax and
Arlington counties*

Strong. Stable. Influential. Involved.
That's W-Lite, rock solid reliability for
advertisers.

For heavy results in metropolitan
Washington, you can’t afford less than

W-Lite.
wu“ 13
*ARBITRON, M C Mon.-Sun. 6 a.m.-12 midnigh FM
Subject to quali;ct;?io:s“;:d l‘i)::)ita‘:.lilonsaoiv:h}: r::;orrilg ‘ LIGHT ROCK » LESS TALK

@{]ull’ Broadcast Group Represented nadionally by: HILLER, NEWMARK, WECHSLER & HOWARD




<
9.3- | 8.8 |10.4 110.7 |10.2 Q@ vxrs vrtn | 2 €)@ @ @ 117102 sasmian BC  10.4
:‘3 | 7.1 | 6.6 | 7.5 | 8.5 | 2 | WGAYFM | gy 4 11 11| 6 4 11/96 | MMR 6.9
__8_‘91 12__6_ -,jz . 7.7 | 8.0 |3 Vsl{!’oMAL a/C 0 8 14 8 2 14/78 | McGAVREN ABC-I | 8.4
511 6.7 7.6 | 7.0 | 6.4 | & %I;_gx CHR 3, 3| 3| 3| 7 /16/66 | BLAIR ABC-R 8.1
-:5 5_4-'-5.-, : -,.-0 5.9 | s gggun Blk S 6| 2 2 3/16/68 W& P 6.6
;-0; 2.7] 3.2 3.6 | 4.3 | 6 | WAVA CHR 6| 2| 6/ 9| 16 [19/87 | cBS-FM 5.7
4_.4.‘3 a5 | 4.8 4.7 | a1 | 7| W7 a/c | 7 (13| 4| 4| 6 /19/56 | HILLIER 3.4
3.6 3.11 a5 | a0 | a1 | 7| WRC Talk |14 {19 21|16 12 | 13/85 | EASTMAN NBC 3.9
18| 3.9| 3.4 3.0 | 3.8 | o WASH CHR |11 /18| 8] 5| 5 |16/69 | KATZ 2.4
;_3 | 2| a8 I a8 | 3.6 (10 | WIOP News | 8 |16 |16 15| 11 |21/53 | cBS spor | cBS 2.4
-.3_6‘ 2.7 | 4.1 - 4.1 | 3.5 |11 | WMza Ctry 15 9 10|10 © 14/75 | CHRISTAL 3.3
acl 3.al.26l 52| 2% fxd WPGCAF  a/c | 9 5 5| 7|10 21/52 | TORBET aBc-c | 2.8
50 3.3_ 3.2 | 3.3 | 3.1 |13 | WEKXFM | cery 13 12 1311 8 18/60 | sELcoM AP 3.9

2.9| 3.2 3.6| 3.6 | 3.0 |14 WWDCFM| aor 10| 4| 7| 12| 19 21/52 | CHRISTAL | ABC-R | 5.9

3.4 3.2 3.8) 3.3 2.9 |15 WAMSAF 125 (16 32 20 18| 14  19/58 | RKO MBS 3.7
1.9| 2.5| 1.9 2.4 | 2.5 |16 | WYCE Rel |19 17 | 15| 17| 15 | 11/97 | SAVALLI SHRDN = 1.2
3.6| 3.7| 3.2| 2.9 2.4 [17 | WOOK Blk [12| 7 9| 14| 17 | 24/45 | mAsiA SHRDN | 2.8
1.2| 19| 15[ 2.1 2.0 (18| WETRMR | Gold |17 |20 |12 13] 13 |16/67  masLA 1.7

| ]
s 284 &3] ‘wa 1.4 |19 | WEZR A/C |18 |14 [ 18| 19| 18 120/53 W& P 1.2
0.8| 0.9 13| 1.2 1.3 20 WOL Blk |20 |10 |17 20 20 |18/59 | UNIREP SHRDN = 1.1

s - — - 4
0.6/ 1.0] o0.8] 0.8| 1.0 21| WUST Rel |27 |23 31|25/ 23 | 11/104 N | 0.8
Demographic Rank Format Reach

Men | Women Men Women Men Women

1834 | 1834 18-49 18-49 25-54 25-54 AIC ——1 7.0
1 WKYS 1 WKYS 1 WKYS 1 WKYS 1 WKYS 1 WKYS Sﬁ,’%,bn =
2 WHUR 2 WLTT 2 WHUR 2 WHUR 2 WHUR 2 WMAL e 3.8
3 WRaXx 3 WHUR 3 WRQX 3 WRQX 3 WGAYFM 3 WHUR AGY W5
4 WWDC-FM 4 WRQX 4 WGAY-FM 4 WLTT 4 WMAL 4 WLTT CHR  sos— 4.5
5 WAVA 5 WPGC-FM |5 WASH 5 WASH 5 WASH 5 WGAY-FM Clas 29
6 WOOK 6 WASH 6 WWDC-FM 6 WPGC-FM | 6 WRQX 6 WASH Ctry 5.6
7 WLTT 7 WAVA 7 WLTT 7 WGAY-FM 7 WLTT 7 WPKX-FM Gold  mm20
8 WGAY-FM |8 WMZQ 8 WAVA 8 WMAL | 8 WTOP 8 WRQX News mmmm3s
9 WXTRFM |9 WYCB |9 WMZQ |9 WPKX-FM 8 WMZQ 9 WYCB Rel -2
10 WPGC-FM (10 WPKX-FM 10 WXTRFM |10 WAVA |10 WXTRFM ' 10 WPGC Talk  e=——4
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Salt Lake City-Ogden

pgraphic Rank

#43

Continued from Page 128
Format Reach
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Men Women Men Women Men Women AIC T 5.0
4 H H -
1 KRSP-FM 1 KSF 1 KRSP-FM 1 KSFI 1 Kst 1 KSFI BBnd w10
2 KLCY 2 KLCY 2 KSL 2 KStL 2 KSFI 2 KSt BM/E
3 KCPX-FM 31 KRSP-FM | 3 KLCY 3 KLCY 3 KSOP-EM 3 KALL asy I 6.6
4 KISN 4 KISN 4 KSOP-FM 4 KISN 4 KALL 4 KLCY CHR . 5.3
5 KSL 5 KBUG 5 KSFI 5 KRSP-FM 5 KLCY 5 KZAN
6 KSOP-FM 6 KSL & KZAN 6 KSOP-FM 6 KZAN 6 KLUB Clas Mo
7 KZAN 7 KDAB 7 KCPX-FM 7 KALL 7 KISN 7 KSOP-FM Ctry _155
8 KSFI 8 KFMY 8 KISN 8 KBUG 8 KRSP-FM 8 KISN News W15
9 KALL 9 KLRZ 9 KALL 9 KDAB 3 KBUG $ KBUG Talk -
10 KBUG 10 KZAN 10 KBUG 10 KZAN 10 KLUB 10 KDAB )
- - [
San Diego +#20 Continued from Page 131

Demographic Rank

Men Women Men Women Men Women AIC 22.0
18-34 18-34 18-49 18-49 25-54 25-54 AOR I 16.5
1 KGB 1 KEMB-FM 1 KGB 1 KYXY 1 KEMBFM 1 KYXY BBnd  m—.4
2 XTRA-FM 2 KBZT 2 KFMBFM 2 KFMB-FM 2 KGB 2 KJay Blk/Urbn s 3.8
3 KFMB-FM 3 KGB 3 XTRA-FM 3 KB2T 3 KSDO 3 KBZT BM/Easy IS G 7
4 KPRI 4 KYXY 4 KBZT 4 KIFm 4 KFMmB 4 KFMmB CHR I 6.2
o U O S T R - | Clas  mmmm 4
6 KSDO-FMm KGB
7 KSDO-FM 7 XHRM 7 KSDO 7 KFMmB 7 KJay 7 KFMB-FM S‘ws =
8 KIFM 8 KIFM 8 XHRM 8 XTRAFM 8 KSON-FM 8 KPQP oW 4.2
9 KFSD 8 XTRA 9 KFMB 9 KSDOFM 9 KCBQ-FM 9 KCBQ-FM Span  wm1.8
10 XHZ 10 KPRI 10 KSDO-FM = 10 KFSD 10 XPRS 10 KCBQ Talk E 4.3

San Francisco Continued from Page 132

)
A 2\ 2\ FALL 4&
2 AN [ STATION
2\ S\ % \? %\ '83
0.8 0.9 1.0 1. 1. KGO-FM
0 3 125 | Toar Talk
= 0.7 | 0.9 5 5 KWSS
1.2 1.3 (25 bk CHR
1.3 11 2.3 14 12 27 Ko Span 41 47 15 20 19 7/146 CABALLERO -
1.6 1.6 1.4 1.2 1.2 27 KLOK A/C 27 |31 23 23 24 23/47  KATZ 0.9
0.8 0.8 0.7' 0.7 1.1 20, KARA A/C 31 33/25 19 21 17/64 | SELCOM 0.7
1.1 1.1 0.9 0.9 1.1 29 KLV BBEnd 33 4% 48 46 38 15/71  SELCOM 0.9
1.5 1.6 1.3 1.8 1.1 29 KOME AOR 26 8 16 26 36 25/44 | TORBET 2.1
2.6 1 2.2 2.2 2.1 1.1 29 KSJO AOR 28| 9 18 28 44 23/46 | HILLIER 1.6
0.9/ 1.1 ] 0.9 1.1 1.0 (33 | KJAzZ Jazz 341 41 30 25 23 16/66 | ROSLIN 0.7
Demographic Rank Format Reach
AIC N 1 1.2
Men Women Men Women Men Women AOR N ¢ 9
18-34 18-34 18-49 18-49 25-54 25-54 BBnd @11
1 KsoL 1 KsoL 1 KSOL 1 KsoL 1 KCBS 1 KGO Bll/Urbn emmm— o.5
2 KROR 2 Kol 2 KCBS 2 Kiol 2 KGO 2 KOl BM/Easy uammm—— 1.1
3 KSAN 3 KSAN 3 KSAN 3 KSaN 3 KBLX 3 KCBS CHR N 9.2
4 KIOI 4 KYUU 4 KGO 4 KYUU 4 KSAN 4 KSAN Clas - 4.0
5 KFOG 5 KBLX 5 KBLX 5 KBLX 5 KNBR 5 KBLX Ciry w5
6 KMEL @ KFRC 6 KRQR 8 KFRC 8 KOIT 8 KSOL Gold -6
7 KYUU 7 KDIA 7 KIOI 7 KGO 7 KYUU 7 KOIT-FM Jazz ;.o
8 KCBS 8 KITS 8 KYUU 8 KOIT-FM 8 KIOl 8 KYUU News w77
9 KQAK 9 KMEL 9 KFOG 9 KNEW 9 KDFCIKIBE 9 KNEW Span w12
10 KBLX 10 KQAK 10 KNBR 10 KNBR 10 KSOL 10 KFRC Talk N S.1




San Jose

#28

Men women Men Women Men

18-34 18-34 18-49 18-49 25-54
1 KSJO 1 KWSS 1 KARA 1 KLOK 1 KARA
2 KOME 2 KEZR 2 KSJO 2 KBAY 2 KGO
3 KWSS 3 KIOI 3 KOME 3 KEZR 3 KBAY
4 KYUU 4 KLOK 4 KYUU 4 KIOI 4 KCBS
5 KSOL 5 KSOL 5 KWSS 5 KWSS 5 KYUU
6 KEZR 6 KYUU 6 KBAY 6 KARA 6 KBLX
7 KFRC 7 KSAN 7 KSOL 7 KYUU 7 KSOL
8 KQAK 8 KARA 8 KBLX 8 KSAN 8 KEZR
9 KARA 9 KOME 9 KEZR 9 KAZA 9 KOIT
10 KSAN 10 KFRC 10 KSAN 10 KBLX 10 KEEN

Seattle-Everett-Tacoma

Demographic Rank

-
o

Men Women

18-34 18-34
1 KISW 1 KUBE 1
2 KZOK-FM 2 KLSY 2
3 KIRO 3 KNBQ 3
4 KUBE 4 KZOK-FM 4
5 KJR 5§ KJR 5
6 KLSY 6 KPLZ 6
7 KMPS-FM 7 KEZX 7
8 KKFX 8 KING-FM 8
8 KNBQ-FM 9 KMPS-FM 9

KEZX 1

o

KISW

-
o

WESTWOOD ONE

#16

Men wWomen Men
18-49 18-4% 25-54
KISW 1 KUBE 1 KIRO
KIFO 2 KLSY 2 KOMO
KZOK-FM 3 KNBQ 3 KISW
KUBE 4 KMPS-FM 4 KBRD
KOMO 5 KSEA § KUBE
KMPS-FM 6§ KOMO 6 KRPM
KLSY 7 KBIQ 7 KING-FM
KJR 8 KBRD 8 KIXI-FM
KRPM 9 KIRO 9 KJR
KBRD 10 KJR 10 KMPS-FM

1
2
3
4
5
3
7
8
9

10

Women
25-54

KBAY
KEZR
KLOK
KGO

KSAN
KCBS
KYUU
KARA
KIOI

KEEN

W N AW =

-
o

women
25-54

KSEA
KBRD
KIRO
KMPS-FM
KOMO
KING-FM
KLSY
KUBE
KBIQ

KJR

Continued from Page 134

FALL . 5
Z\ 4 ' STATION § B
2\ P 83 3 SHARE
KNEW
0.7 1.0 0.6 1.3 290 KN Ctry 3324 31 32 27 18/62 KATZ ABC-E  --
0.6 0.7 1.2 1.2 30 ng'FM Talk 22 35 25 28 25  26/42 BLAIR ABC-D -
KMEL
0.9 1.2 1.5 1.2 30  osi AOR 24 12 15 23 29 | 24/46 = CHRISTAL e

Demographic Rank Format Reach

Blk/Urbn sammmms.s
BM/Easy I 11.9

CHR L [F¥]
Clas [ X

Ctry A 7.1

Gold |15

News I .6

Span PRI

Talk 5.0

Continued from Page 135

Format Reach

A/C I 15.6
AOR N 11.9

BBnd 4.9

BM/Easy IR 11.2

CHR I 3.8

Clas . 3.8

Ctry . 10.7

News IR 10.8

Rel . 3.8

ONE|OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO

PROGRAMS, CONCERTS AND SPECIALS.

AIC 1 6.8
AOR (NSNS 10.8
BBnd @32

1984 R&R RATINGS REPORT/Vol. | » 141



1084 R&R RATINGS REPORT/Vol. | ¢ 142

5.4 | 5.4 | 5.9 4 gﬁCL CHR 4 2| 4| 5| 8 19/58-
774.'=_ 1.11 5.7 5 ;I%EZ BM 8 27 [0 6 | 6 -10/106
4.0 | 5.0 |s5.0 | 6 | WM a/c |5 18| 3| 3|3 17/%s
5.7 | 6.6 | 4.7 N ctry | 7 |14 |13 | 8 | 5 | 15/75
4.0 | 2.4 | 4.1 8 ;A!,gBN Easy (13 |25 | 14 |13 |10 | 11/96 |
3.6 4.6 | 4.1 8 ‘;‘g{;‘"f‘ Talk (10 | 8 |19 (12 | 9 13/33-
5.0 | 5.3 | 2.7 |10 %(ZEOAR a/C 6 (13| 8| 7| 7| 26/41
1.6 | 1.5 | 2.7 |10 WQAL BM 14 |11 {120 |17 |16 | 16/70
1.0 | 3.0 2.7 |10 WZAK Urbn (18 | 4 | 6 [10 (11 | 10/105

‘\'

g
I
v

) 3 ¥ STATION
2 % N
. » X KOB-FM
10.2 12.8 | 13.8 o KOB-F a/C 0 3 0 o a 12/87
9.3 [10.3 10.9 | 2 !7(7%3 A/C 2 8/ 5 2| 2|14/78
M
5.5 8.3 | 3 | KFMG AOR 3 o 2 4 718/61
KKJY
9.3 | 8.4 8.0 | 4 a1 BM 6 12 | 8 7 4 11795
7.3 7.4 7.3 | 5§ ts(zﬂasT ctry | 7| 4 | 4 3 3 112/94
9.5 9.8 6.7 6 ISV’XL AOR 4 2 3 5 112 17/64
4.3 3.1 5.5 | 7 I,(1D5%F BBnd | 9 115 13 |14 11 [10/112
3.6 | 2.6 5.5 | 7 rg;g\ N/T (15 |19 (15 |13 | 9 | 6/183
4.9 . . KZZX
5.1 3.7 | 9 Rt A/C 5 7 6 6| 6 27/40
3.8 | 3.4 3.3 10 'fﬁ;%v Ctry 10 |10 12 |10 | 8 |14/80

%



Allentown-Bethlehem-Easton #57 [/

%e*
g
A\ 3 e [ stanon S
&N\ & E K/
7.5 14 WFMZ BM 4 12 6 5 2
100.7

9.1 [10.1 111.3 | 2 | Wzzo a2 00 0O o 6 11/99 12.6
1.4 10.5 9.6 WXKW 5 4

3 WXK Ctry 6 4 o 10/105 9.9
11.6 11.0 | 8.2 4 g\g_LFV A/C 2 2/ 2 2|3 15/72 | g0
8.6 o 8.2 4 waaa CHR 3, 3| 3 3| 4 147178 9.7
5.5 | 3.7 | 7.6 6 )‘!(E,gT BBnd 932 14 13 | 9 7/164 | 5.7
6.8 7.9 | 5.4 |7 %QEB a/c 6 4, 5 6 5 18/62 | 4.1
7.4 4.6 5.2 8 ygl;é\P A/C 8,29 21 8 8 | 12/93 | 5.8
4.1 | 3.5 | 3.6 9 )‘ﬁoAN Ctry 7'M 7 7 7 20/55 | 3.7
21 1.9 | 2.0 |10 5(3!6\;/ News 10 16 18 17 15 | 23747 | 1.9

STATION &
(A \ é? NS
. . . KASE
14.2 16.2 16.1 o KAS Ctry 2 6 2 00 10/112 | 13.9
2 7

13/85 18.0

1.9 15.5 13.6 2 KHFI CHR 000

10.3 {11.3 | 9.9 | 3 | KLBJFM AOR 3.2 3 3 4 13/84 15.0

7.4 | 4.9 | 7.8 | 4 | KPEZ Basy 8 15 10 6 3  9/121  a.o0
6.4 5.6 7.3 5 -l a/c 4 5 4 4 2 16/68 9.6
5.3 | 5.3 6.8 6 KVET Ctry 5 10 8 8 5 16/68 5.0
== | 3.4 | 5.4 | 7 | KMMM Span 10 | 7 6 7 6 5/212 0.4
6.0 1.8 4.5 | 8 | KOKE A/C |6 4 5 S5 9 19/57 | 6.5
5.7 | 6.0 | 4.3 | 9 | KLBJ N/T 7 17 9 (10 8 19/58 5.3
6.9 | S.1 | 3.8 |10  KNOW Urbn 9 |3 |7 9 |10 13/86 @ 3.3

“
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&
SNERYEFEFES
& T/ SN/ S
A\ FALL 4é s SIS/
A e S /SN X/ S/ E3E
&% '83 1@ § /S N/ LSS S8
(S 2§ < SN o A A7 i
[ | | | =3
44 -
8.8 4.3 (@ KU =g [l *] =) * Q © /01
|
3.9 [10.1 | 2 | KKXX CHR 2 @ 2| 2| 11/s
KLYD
8 7.1 | 7.6 | 3 | KLY CHR | & 9=4 4| 71 9/116
6.3 | 7.2 4 ;(P,XR CHR 3/ 3 2|3 |10/ 14776
-] :
' 9.2 6.7 | 5  KGFM BM 7125 (13 |7 | 3| 9/115
L~ ' . 101.5
ol 5.9 | 5.5 | & | KGEO A/C | 4| 4| 6| 5| 4| 14/79
'q&, a.6 | a.0 | 7 | KERN BBnd | 8|14 9 8 | 6 13/83
-E 8.3 | 4.0 | 7 | KWAC Span | 9| 6| 5 | 6 | 5/|13/84
§ 3.1 [ 9.3 | g JKOFY Ctry | 6127 |12 |10 | 9| 20/54
0.5 | 2.6 |10 | KTPI Ctry (13 /10 |14 | 9 | 8| 10/109
un 103.1
8p
» » -
(1] AT C DI E
| bt - =
Q
S
-
S/ /NSNS
Q & /S S S/ S
o\ FALL 4 & $ /X I/ X/ /e,
- AL - ® S/S/ R/ S/ Jﬁ’ SS&F
Q 2%\ 83 /A€ SLUII/N/ DB/ B/ /S5
= |
WEMF 2 | 12/89
| 22.1 | 21.5 o 102.5 EER o o o o /
a 14.2 13,8 | 2 | WYNK-FM | cery | 2} 6 | 4 | 2 13/86
a 9.9 | 10.0 | 3 | WXOK Blk 4 3|2 3 3. 14/76
1.4 8.3 | 4 %gy BM 5/13 | 8 6| 4| 14/79
7.7 7.3 | S g\gﬁFB A/C 3, 5| 3 4| 5| 21/52
5.6 6.5 | 6 %ggL Urbn | 7| 2 | S s 7| 14/77
3.5| 4.1 | 7 | WiBO A/C 6, 9 9| 9 6 27/40
4.2 3.6 | 8 \TA:!’IOBOR ctry | 9|14 |11 | 11|10 | 17/64
4.2 3.6 | 8 | WLCS A/C | 8| 4| 7| 7| 9| 23/47
WLUX Rel
2.7 (10 | WLU e




=
T/ /N8
& S/l S S
o\ FALL 4 & $ fS/IS/S/F/F/Se
N\ 22\ « & & S/ RN/ X/ S/ S &
RN 83 A¢ L/ /X//&8/ST§
Y] !
- KHYS | 7/156 | 15.8
10.8 [12.2 [15.6 lQ. KHY uwen |6 2 @) @@ 7/ [r
10.8 (1.0 13.7 | 2 | KZZB CHR o 2 | 2 6 ] 12/94
7.1 8.7 [10.9 3 gngY Basy [ 3| 8 | 7 6 | 4 | 11795
12.0 | 8.6 | 9.2 4 l5<5LOVI Ctry [ 2 |11 | 8 7 5 | 15/72
8.1 | 8.4 | 8.8 | 5 | KAYD Ctry |5 | 5 | 4 | 3! 3| 13/86
12.4 | 9.1 | 8.8 | 5 | KYKR ctry | 4| 7| 6 | 4| 2| 13/82
4.4 | 3.6 | 5.8 | 7 | KIOC A/C | 7 4|3 | 5 7 1e/68
5.2 | 5.9 | 5.6 | 8 ';,TORH N/T 9 (14 (11 |10 | B8 | 11799
6.6 | 6.1 | 3.4 [ 9 | KZOM RBOR (10| 3 | 5 | 8 [16 | 17/65
1.0 | 1.0 | 2.1 |10 | KAYC A/c |12 | 6 |16 [16 | 9 | 17/64
l_*“—
[
Brigdeend t &
C
SIS/ S/S/S/s
FALL  4& Y AL T T
%, s NYATANVETEYETER)
s\ %%\ 83 A§ S/ /) S/5/SES
13.2 [18.9 [17.9 o wicc A/C OT 6 o o 14/80
18.0 [19.2 [16.4 2 \gﬂgEZN BM 2/ 11| 6| 3| 2 |10/100
7.2 | 5.7 | 7.5 3 %'f,g' CHR 3 0 2| 2 | 3 |17/65
6.0 4.9 4.3 4 ﬂ'gg\B a/C 716 |14 |11 | 9 [17/64
2.9 | 4.3 | 4.3 4 QV';?’,LH AOR 6 2| 3| 5| 6 | 18/59
2.3 | 3.5 | 4.1 6 | wces News | 5|18 [11 | 7 | 5 | 21/51
5.4 | 5.5 | 4.1 i) BHBE CHR 4| 8| 4| 4 | 4 | 25/44
1.2 2.5 [ 2.9 | 8 | WRKS Urbn | 10| 7| 5| 6 | 7 | 15/73
3.1 | 3.4 | 2.6 | 9 | ¥R ROR | 8| 4| 7| 9 |14 | 20/55
2.3 | 1.8 | 2.4 |10 | WDJZ A/C [ 15|36 31 |18 |13 | 10/107
e e

00I-IS S19yiely :a3eiaro’) papuedx]
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Canton +#91

STATION

6.8 16.1 17.3 @) WHBC

11.2 ] 13.1 |14.0 | 2 | WHBCFM

5.3 7.2 | 9.3 | 3 wOoo0s

106.9
8.2 7.9 6.7 |4 | WDJO A/C | 4| 2 2| 3| 4 | 19/56
4.1 | 5.8 | 6.1 |5 | WAXK Ctry | 7| 8| 6 | 4 | 3 | 13/82
06| 7.9 | 4.9 |6 s aoR | 5| 5| 3|5 |7 |17/64
5.5 5.6 | 4.5 |7 | WKDD cHR | 8| 3| 5! 7 |9 | 17/65
3.5| 5.1 [ 3.1 |[a | WEAR a/c | 6 21| 8 8 | 5 |26/41
2.0 2.4 | 2.8 |9 WHLO BBnd | 12 | 27 |25 |23 |15  15/74 |
s.8| 2.6 | 2,8 |9 | W3R Ctry |11 14 (16 |14 |10 | 16/68

12.6 1.8 [ 9.1 | 4 | WPAL Blk 7 3,4 4 4 10/110
1.5 1.6 | 7.8 | 5 | WSSX CHR 3/, 2| 3| 5|5 16/69
6.3 | 4.2| 5.4 | 6 | Waiz Rel 13|19 9 8| 7 | 6/195
7.2 | 4.9 5.1 | 7 \Tlgg:osc A/C s| 6| 8 6 | 6 | 19/56
2.9 | 3.2 4.1 | 8 \,'{gQCA Easy 11 12 18 [17 13 | 9/116
4.7 | 6.1 | 3.7 |9 WETN AOR 8| 4| 7 110 |11 | 21/50
0.5 4.6 | 3.7 | 9 wLVW Urbn (10 7 10 7 |8 | 16/67




Charlotte-Gastonia +#60

g
L FALL & >
A\ 2\ (T [ STATION S/
PN% 2\ B3 ¢ &/
; WSOC-FM
12.9 | 14.6  17.1 o WSO Ctry o 5
WPEG
1.8 | 9.5 10.8 | 2 | WPl Urbn | 5 o
12.9 | 11.6 [10.7 |3 | WBT A/ | 2| 7 6 4| 2 |1a/80 | 10.5
3.1 7.6 | 8.7 |4 | WX BM 7|1 | 9|7 6 8130 | 4.2
10.2 [10.9 | 8.4 |5 | WBCY CHR | 3 3 43 5 16/66 10.8
8.5 8.4 | 8.2 |6 ggn,oo AOR 4| 2| 3 ({5 |7 |12/88 |11.3
WEZC
10.9 | 8.0 | 6.1 |7 T aA/c 6, 9|5 6 |4 15/70 6.1
3.6 | 2.5 | 3.6 '8 | WSOC Easy | 9 19 |12 [13 12 15/71 1.5
WGIV
3.4 | 3.2 | 3.4 |9 | Wal Blk (10 | 8 | 8 | 9 |10 116/68 | 3.2
3.9 | 3.3 | 3.2 [10 | WLW A/c |8/ 6|7 |8 |8 23/48 |3.6

. _
T X
S [ sTATION &/ *\}@
NE & @7 &
Mo cx Q@O @ s 1w

9.8 [11.8 11.2 2 | WDEF-FM BBnd 2 (14 6 s | 3 |12/88

| 92.3
= - |10 3 | WUSY Ctry [ 4 | 5 | 2 | 2 o 11/103
12.3 18.4 | 9.4 4 gg%OD-FM Ctry 3 4 4 4 2 14,17
9.5 9.8 8.7 |5 yg%!F a/c S 13 12 11 10 [13/86
10.1 | 9.5 | 8.7 5 XWT Urbn | 7 2 | 3 3 4 [10/107
6.5 | 5.2 | 5.8 7 %9‘90 Ctry | 6 17 13 8 | 7 17/65
6.5 .4.5 5.6 8 %Iglgo Blk 9 6 | 5 7 8 [11/102
3.5 | 5.2 | 4.3 9 | WGOwW A/C 8 7 7 & 6 [17/63

1150

1.8 1. . WCHU-A/F '
1 3.0 10 b Ay BBnd /13 (15 16 14 13 11/100

wow
4.5 3.1 3.0 10 1025E AOR |11 3 8 9 14 14/78
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KATZ
RADIO

People Make The Difference

Katz Radio. The best.
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STATION

16.0 | 15.5 18.0 o WCOSFM

8.8 5.9 1 11.6 2 WWwWDM
101.3

9.7/ 10.0 1 11.1 | 3 WZLD

367 13/84

14.6  12.5 9.2 | 4  WNOKFM | yp 2.3 4 4 7 1e/68

104.7
1.1 [ 11,9 | 7.9 | 5 | WOIC Blk |6 6 5 5|6 | 12/92
1 7.8 | 7.2 |6 | WIS a/c (4|7 8| 8|5 1957
4.2| 6.3 | 5.9 | 7 | WDPN Blk |8 4 6 6 | 4  15/73
= |- 1955 | WeE2 BM 7111 | 9|9 |9 |17/65
3.8 4.0 | 5.6 8 Wsca a/c 99| 7,7 3 |15/72
0.5 1.5 | 1.8 |10 | WCOS Ctry 12 /12 10 (10 |12 |17/65

1400

5
& ( srAy

KLAQ
95 5 AOR

KAMZ
93.1

6.7 5.2 9.6 3 m'gA Span 10 16 9 6 3 8/132

4.4 9.8 7.6 4 §§$TFM CHR 2 2 3 4 9 | 19/57

6.8 6.9 | 7.4 5 g(;‘i)ev Ctry | 5 20 10 5 ° 14/76
4.2 | 4.2 | 7.4 | 5 | KTSMFM BM 819 13 | 12| 7 11/08
7.9 9.9 6.8 7 g;laEY-FM Ctry 4, 7' &6 3| 2 15/70
3.3 | 4.0 | 4.6 | 8 5&00 CH 7 5 8 8| 5 19/58
6.3 4.2 | 3.9 | 9 | KFIM A/C 6 6 4 7 11 23/46
4.2 5.3 3.7 10 KLOZ Ctry 11 9 11 11 6 18/59

102.1

i ————




107.9 |
3.4 | 4.7 | 5.6 |6 | WHNN [
3.7 | 4.1 [ 4.6 |7 | WIAC !7
6.2 | 4.3 | 4.1 |8 | WFMWK lL
4.7 | 4.7 | 3.7 |9 | WFDF ]

g
&
8
n
<
®
&
g
]
L]
4l
b
=
|~

S/ /&

2\ FALL §§§ STATION N § '\§ § °§§ §§§§
N6\ 83 A4S S/S/S /) S5/ 5
19.4 17.2?0.2 T° WOwOo r A/C }gi 413] 2 o 14/78
4.1 160 17.3 | 2 WMEE ar 2 @ @ @ 3 134
1.2 [ 10.1 (11,0 | 3 | WOHK Ctry 5 5 4 2 117101
0.0 [13.1 11,0 | 3 | WXKE AR | 3 2 2 3| 6 11/95 -
11.5 [ 11.9 | 9.7 5 %E.Z}v Easy s‘ B | % 6| 5 12/92
8.6 | 8.4 | B.4 6 | WEWQ | azc 4I 3| 4 5} 4 15/73
3.3 | 6.7 [ 4.2 | 7 | WAFX BBnd 7[ 709 | 8|7 13ma
2.0 | 2.4 | 2.1 | g | WKSY A/C a} 9| 7| 7| 8 22789
0.6 | 0.7 | 1.5 | o | WGL N/T 9 !14 10 |10 |10 |25/44

oy | aze |11 5/240
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1.5 | 13.4 [12.5 @) WCUZFM

9.6 | 10.4 12.4 | 2 WOOD

1.7 | 8.8 1.5 3 WOODFM | py Q@ " ¢ & 3 1477 8.4
(12.3 142 9.5 4 WLAV AOR 4 3 o 2 4 15/74 | 14.0
7.8 | 9.1 | 7.2 | 5| WzZR CHR 5 2 3 4 7 19/56 1.5
7.4 6.0 | 6.7 6 WGRD CHR 3 0 5| 7 10 22/50 7.5
6.1 6.7 | 5.2 | 7| WM A/C | 7 S| 4| 5 5 20/53 | 6.9

. STATION X &
i VA C/SEE
4.8 [10.9 [10.9 o KKDJ AOR 3 2 o o 7 10/106
KYNO-FM
12.5 | 9.0 | 9.4 | 2 KYN ar @@ 2 2 2 1575
12.2 | 8.0 | 9.0 | 3| KMJ a/c | 2| 8 18|15 8 13/86
8.9 | 6.0 | 7.1 4| KKNU BM 515 12 10 4| 13/86
KFYE
7.3 | 5.7 | 6.7 | 5| KFY ac 4 5 3 3 @ 1572
6.3 | 6.1 | 5.1 | &| KFG A/C | 7, 7 6 4 | 5 14/75
5.5 | 4.7 | 4.7 | 7| \MAK Ctry 9| & 11 5 | 3 13/81
3.9 | 3.6 [ 4.2 | 8| KGST Span (14 17 9 6 | 6 10/114
- | 7.9 | 3.8 9| BMax CHR 6| 3, 5 | 8 | 14| 22/50
4.2 | 3.4 | 3.3 | 10| KBOS RBOR | 8| 4 4 7 16 20/55

STATION

3.4 | 3.6 | 4.8 | 8 WCWZ Ctry 8 26 7 8 6 18/59 1.9

2.3 3.2 | 3.3 o WFPURFM | ge1 | 9 (22 |19 /10 9 | 19/56 | 4.4

-- 0.5 | 3.0 |10 | WMUS-FM | cery (10 (10 9 9 | B8  17/63 | 3.9

e s ———




10.2

7.6

13.1

8.9

5.9

4.4

72

553

8.0

8.2

10.3

9.1

6.9

2.7

3.4

6.1

6.7

8.2

6.5

6.7

2.0

4.4

6.4

5.9

3.3

2.7

10

WESC-FM
92.5
WFBC-FM
93.7
WANS-FM
107.3
WHYZ

1070

WSSL
100.5

WSPA-FM
98.9

WCKN
101.1

WASC
1530

WORD
910

WESC
660

WHP-FM
97.3

WHP
580

WTPA
104.1

WHYL-AIF
960 102.3

WKBO
1230

WRKZ
106.7

WaxAa
105.7

WSFM
99.3

WNCE
101.3

WCMB
1460

Ctry 2
ave @
CHR 3
Blk 7
Ctr 4
BM 6
AOR 5
Blk 12
A/C 8
Ctry |10

Ctry 8
A/C 5
Ctry 6
CHR 4
A/C 7
BM 12
Ctry 8

19

16

12

15

12

1

12

1

7/159

11/102
11/97
12/91
5/214
16/69

13/85

15/71
15/73

13/86

26/42

e e ——

10.6

6.8

4.5
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Jacksonville #53

?;'fs.'st'F M  BM

6 wIivyY

10.5 [ 10.3 | 11. 1029 A/C
WFYV

7.0 {11.4 10.8 3 104.5 AOR

7.5 | 10.2 | 8.7 | 4 \gﬂgC}lK-FM Ctry 5| 7, 6| 5 | 3  13/85 9.5

10.2 | 9.4 8.6 (5 | WORIFM | cery 6| 5 4| 4| 5| 11/96 | 8.3

9.6 | 7.6 8.3 | 6 | WAW a/c 3 1 3 3 @ 14/75 | 7.5

5.6 | 4.7 | 6.5 | 7 | WIAX-FM | yepn 1 8 | 2| 5| 6 | 7 | 12/88 | 8.9

5.9 | 6.1 | 5.5 | 8 ﬂggc' Blk 71 31 7/ 7|8 15,71 | 4.0
- - 3.7 | 9 %%K Ctry | 9 10 (13 (12 | 9 | 14/75 1.8
4.7 | 2.3 | 3.0 (10 ygggiL Rel (15 (17 | 9 10 (12 B/143 | 2.2

16.7 19.7 [21.1 @) WXBQ cery @ 3 Q@ © (1 YRRV
19.2 | 19.3 [17.0 | 2 WauT car 2 @) 2 2 2 1386
7.9 | 10.4 8.1 3 | WICW Ctry 3|14 9 5| 3 14/76
12.6 | 9.2 | 7.3 [ a @ WIFM BM a8 5 4 4| 1/10
3.3 | 2.0 | 6.1 |5 | WZXY A 5 2 3 3 6 12/90
1.7 1.7 | 4.1 |6 | WKIN 7 7 4 6 5 15/70
1.8 | 2.4 | 3.9 |7 | WGOC Rel 11 12 | 10 (10 8 | 9/121
4.5 4.0 2.5 |8 ;R;F;HG A/C 6 18 7 7, 9 27/41
0.8 | 1.3 2.4 |9 ‘#ggl Ctry (13 16 13 8 7 13/84
0.7 | 2.2 | 2.4 |9 \g_ggd Cery |12 117 1411 11 | 14/76
2.0 1.7 | 2.4 | 9 yg’g‘oCH Rel |24 19 | 20 15 |13 | 6/196
2.0 1.5 | 2.4 |9 g\[;gAP Rel (16 |21 | 24 |24 (24 10/108 _



Knoxville #75

13.2 1.8 14.8 2 WEZXK BM 1.1

' 9.9 |10.3 |11.5 | 3 WIMZFM | pop 18.0
12.1 [10.2  11.1 4 %glél CHR 9.7
9.3 | 9.4 |8.7 | 5 WMy R/C 15/71 | 8.9
1.1 | 4.2 | 6.1 6 ggyox Ctry | 6 9 |8 | 6 |5 15/70 6.3

r 6.9 5.0 | 4.9 7 ggLVK aA/C 8 15 10 ([ 8 7 17/65 3.8
5.2 | 6.4 | 3.9 8 \GigngZ Ctry | 7| 5| 7 | 7 |8 21/51 2.6
1.6 | 4.5 | 3.8 9 ‘;“,’,23"" Urbn 13 7 6 9 10 | 6/183 2.5 J
0.7 | 3.3 1.9 |10 | WNKX Ctry (12 10 9 [10 14 12/91 1.9

(74
13.4 10,7 [13.a @) WNCE BM 3 13 7 5 3  9/125
6.8 |12.7 12.3 2  WiOV cey 2 7 s 3 @ 1195
6.0 7.6 10.2 3 %§_§A-FM A/C 5 N 2 2 2 10/106
0.5 05|92 4 wanrh ar @ 2 (@ €@ s 1764
8.1 9.6 7.2 5  WRKZ Ctry 4 10 4 4 4 |15/74
7.3 | 6 6  WDAC Rel 7 14 12 11 | 8 | 16/69
2.4 3.5 | 3.6 7 g*;gBA A/C 9 (19 |13 9 7  15/72
3.6 2.2 | 3.6 7 %]ﬁk AOR 17 18 3 6 11 9/119
( 5.3 | 4.4 |3.2 | 9| WOxA CHR 6 4 8 7 6 21/52
1.7 | 3.3 2.6 10 %g@Y CHR 8 | 6 6 8 10 | 21/52
e
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&L

2\ &%

8.0 .13.0 3.2
10.5 | 10.1 [11.6
6.1 6.6 8.9
15.0 | 13.8 8.7
9.7 7.2 | 7.2
7.7 5.3 6.1
8.5 7.2 6.0
2.4 0.8 2.9
- - 2.6
0.3 0.3 2.4

3-9

3.9

2.0

$

oo e @)

10

%

&L
&

&
3
o [ STATION

WVIC-FM
94.9
WITL-FM
100.7
WILS-Fm
101.7

WFMK
99.1

WwJXQ
106.1

WJR
760

WJIM-FM
97.5

WITL
1010

WKLH
92.1

WiBM
94.1

n/C

CHR
Misc
A/C
Ctry
Ctry

A/C

11

14

12

10

12

1"

19

23

11

16

14

12

10

16

14

12

13

12

14

16/67 | 10.3
18/59  10.5
16/70 | 5.8
16/66 | 5.3
15/74 | 1.2
14/75 2.0
17/6a | 1.6

10/106
9/114
14/78
11/95
13/82
23/48

19/56




Little Rock-North Little Rock #92 i

14.5 1.5 [15.7 @) KKYK | cum oooo 2 13/83  14.5
2| 6| 3

13.9 11.8 [12.9 | 2 | KSSN Ctry 2 @) 12788 11.4
9.3 | 5.8 | 8.6 | 3 mq,X AOR S| 3| 235 |13/81 11.4 |
7.1 8.6 | 8.4 4 5((5)230 Eagsy 6 /11 9 6 3 | 13/83 7.8
1.4 | 3.3 | 7.2 5 mgt BBnd 12 13|14 (12 8 | 8/131 2.9

9.9 | Bl 7.0- 1 & KARN N/T | 3010 1111 | 7 17/64 | 7.8
5.2 6.2 6.6 7 *1(‘}1%1\ Ctry | 4 8 13 |10 10  17/62 3.1

1.1 7.2 6.0 §|| SLazER A/C 7.2 5 7 11 17/64 9.0
- -- 5.8 | tRAS Urbn | 8| S| 4| 4 6 | 15/71 5.5
3.9 6.5 5.2 | 10| KLPQ Ctry (10, 9| 8 | 5 4 | 15/72 7.1

4
11.7  10.0 10.4 | 3 KRGV R 3@ 3 4 4 13/80
0.1 9.8 9.7 | 4 KBFM R 2 3 @) 3 3 15/72
6.3 9.6 | 8.6 | 5 | KRIX AOR S5 2 4 5 11 10/107
3.9 2.9 | 5.4 6 ggsxx Span 8 6 6 6 5 10/104
2.6 3.3 5.1 7 I1<(}I7Lg! BM 0 13 10 9 6 9/128
5.8 4.9 4.6 8 54%1- Ctry 6 9 7 7 8 16/69
- - 3.8 | 9  KGAR A/C 9 7.8 8| 7 12/91
4.8 3.4 | 2.6 |10 §1R0l0- A/c | 7 8 9 | 10|10 22/50
- el 2.6 |10 | KTXF Cery (11 110 (11 11| 9  13/85
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Mobile #83

o &
3
A 3 S [ STATION
&\ &%
. . . WELI
13.8 4.6 13.9 @) WE ae @ s 11 s 2 128
9.6 | 10.6 | 9.4 | 2 @ WKCI A/C 2 0 2 o 0 16/68
6.3 | 5.9 8.9 | 3 | WEN BM 6 19 12 4 3 9/116
WPLR
6.0 6.1 7.5 | 4 WP aor 3 4 @ 2 s 15/
8.4a| 7.5 6.5 | 5 | WAVZ BBnd 5 13 17 13 | 8  14/78
3.4 3.5 | 5.5 | 6  WNBC CHR |4 6 4 | 3| 4 19/58
8.1| 6.1 | 5.0 | 7 | WNHC Urbn (11 | 2 6 | 7|7 | 12/91
3.7 | 4.2 | 3.6 | 8 | WHCN AOR 9/ 3 .5 | 9 14 | 18/59
4.5 | 3.5 | 3.6 |8 | WWYZ A/C (10 |10 | 3 | 6 | 6 | 17/65
3.3 [ 3.0 | 3.1 |10 | WORCFM | psc g |5 |7 |8 10 | 25/43
ONE OF AMERICA’'S TOP RATED RADIO STATIONS o)l S
12+ Since 1975° TV 12) = ZA
*See Arbitron 12 + ST T Enon
7576 ¢ 7778 ¢ 79+ 80 o 81 « 82 « 83 EM
NATIONAL REP.: Hillier, Newmnark, Wechsler and Howard
485 Lexington Avenue, New Yark, New York 10017 Mobile, AL

(212) 370-9303
Larry L. Williams PD/General Manager

T\ &%\ B3 A¢

17.2 22.6 20,0 @) WKSHM iy @ 5 @ © ©

17.8 18.5 [16.1 2 WBLX uebn | 4 @) 2 2 2 sNad
5.3| 6.3 | 8.8 | 3| WLPR Easy | 5 13 6 6 4 9/116
10.6 | 8.6 | 8.5 | 4 WGOK Blk | 6 4 5 4 3 9/120
10.2 6.9 8.2 5 g\;gBWM CHR 3 2 3, 3| 6 16/70

10.7| 9.9 7.6 6 gg§RG*M CHR 2| 3 4/ 5 5)|19/56 l
6.6 6.6 6.4 7 \#QRG A/C 7119 /12| 9 7  11/102

Continued on Page 161

BEASLEY BROADCAST GROUP




N.E. PA-(Wilkes Barre-Scranton) #56 [f¢f

> &
(¥ [ STATION
Y — 7
Q YWpev arx @ o
9.3 7.9 | 9.2 |2 \;gyAK Easy 7 32 11 5 6.9
8.7 9.9 | 8.3 |3 \sfggRM a/c 2 4 6 4 7.5
2.6 6.0 8.0 4 WEL A/C 6 10 25 11 7 77151 5.4
7.3 6.0 6.6 5 = WEX ROR 4 2 2 3 5 11796 11.3
WGBI-FM
7.2 | 5.6 | 6.3 |6 o A/cC 6 3 2 |2 14775 5.5
3.3 | 6.6 | 4.8 |7 | WARD Talk 12 28 13 7 6 7/164 1.7
3.5 2.9 4.7 8 wyezz Easy 8 16 16 10 10  11/101 4.0
WILK
5.0 | 4.0 | 3.2 |9 | Wi CHR 5 3 4 6 |9 23/46 5.2
3.8 | 4.2 3.2 |9 WvcD Easy 10 14 (18 12 8  10/104 2.5

A

S g & g,

o ids A/C o o o 12/94
14.7 17.1 [14.3 | 2 | KOKQ cir 2 )@ =2 3 1386
11.6 1 12.2 | 9.8 | 3 | KEZO AOR 3.2 2 3| 4 13/86
7.2| 7.9 | 7.3 | 4 | KGOR A/C 4 5| 3 a4 2 15/70
7.3| 5.2 | 7.0 | 5 | KESY BM 7/10 8 8 8 1195
8.2 6.2 5.7 6 & WOw cery | 5 9 7| 6 5 17/62
s.a| s.0 | 4.7 | 7 | KOL aA/c 6 7 5 5 & 19/56
- -— 4.5 | 8 | WOW-FM | cery | 8 |11 6 7 7 13/84
3.2 3.0 | 2.7 |9 | KYNN Ctry ' 9 16 10 9 | 9 11/102
3.0 | 3.2 | 2.0 |10 | KQOO BBnd 12 17 13 11 10 | 10/108
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Continued from Page 12

RKOVJRADIO NETWORKS

RKO Radio Networks will be basing
its 1984 Olympic coverage on the cam-
pus of USC in Los Angeles. The net-
work anchor team will consist of
Charley Steiner on RKO One and John
Madden on RKO Two. In addition, USC
coaches and former Olympic medalists
will contribute their insights and obser-
vations on the ongoing events.

Charley Steiner is Manager of Sports
for RKO, and is morning sports com-
mentator for RKO One. He is the 1983
winner of the New York State Broad-
casters Association award for Best
Play-By-Play, and was the 1981 reci-
pient of the UPI Award for Outstanding

Cha}ley Steiner

John Madden

Sports Report. He is also the voice of
the USFL New Jersey Generals.

John Madden is one of America’s
best-known sports personalities, and is
afternoon sports commentator for RKO
Two. He is the former coach of the
Oakland Raiders, and is a color analyst
for NFL Football. He won an Emmy
Award in 1982 as Outstanding Sports
Personality, and is the 1982 recipient
of New York's Touchdown Ciub's
Golden Mike Award.

RKO Olympic coverage will include
the following sporting events: archery,
basketball, boxing, cycling, equestrian,
fencing, field hockey, football, gym-
nastics, handball, pentathion, shooting,
swimming, track & field, volleyball,
water polo, weightlifting, wrestiing, and
yachting.
| SUMMER GAMES — ]
| Los Angeles, California

I 40 Pre-Olympic Reports
July 2-8, 1984
July 9-15, 1984
July 16-22, 1984

~ July 23-27, 1984

102 Olympic Reports

July 28-29, 1984
July 30-August 5, 1984
_ August6-12, 1984

|_142 TOTAL SUMMER REPORTS

In addition to covering the sporting
events at the Summer Olympics, RKO
is also planning an exclusive live con-
cert direct from the campus of USC.
This 90-minute international event will
feature an internationally-known musical
artist.

For more information, contact: RKO
Radio Networks Affiliate Services
Department, 1440 Broadway, New
York, NY 10018 (212)764-6702.

UPI's 1984 Oiympic coverage will
consist of four regular sports features:
“'Olympic Profiles,’” “Olympic
Updates,” hourly 'Olympic Reports,”
and " '84 Games."

e "Olympic Profiles” are being
distributed by the network at the rate of
five per week through July 27, and
are pregame programs featuring U.S.
and foreign athletes, coaches, and
Olympic leaders.

* “Olympic Updates"” are also being
distributed through July 27 and focus
on the preparations for the games, in-

cluding training, security, politics,
tickets, and other issues.
e “Olympic Reports” will be

distributed on an hourly basis while the
games are in progress, and will cover
the latest winners, medal standings,
and progress of ongoing events.

* “'84 Games" wil consist of
weekend programs covering Olympic
sports from archery to yachting, and will
include details on how the various com-
peting countries shape up in the games.

For- more information contact: UPI
Audio, 220 East 42nd Street, New
York, NY 10017 (212)850-8600.

WESTWDOD ONE

Westwood One will be broadcasting
exclusive Spanish-language coverage
of the 1984 Olympic Games to
Spanish-language radio stations
throughout the continental U.S. The
network is compiling a team of bilingual
writers, producers, engineers, and air
talent, and will cover events throughout
the Los Angeles area.

The reporting will include live cover-
age of events of interest to the Hispanic
audience {such as baseball, soccer, and
boxing), frequent brief reports of each
day’s winners, and an end-of-the-day
wrap-up running 15-30 minutes in
length.

Prior to the Games the network will
present a series of Olympic-related
short features twice each day. These
Spanish-language programs will
spotlight great moments and athletes in
Olympic history, and will profie the
1984 competitors — with special em-
phasis on Hispanic athletes.

Much of Westwood One's coverage
will feature Jaime Jarrin, widely-known
Hispanic broadcaster and a voice of the
Los Angeles Dodgers on KTNQ/Los
Angeles.

For more information contact:
Westwood One, 9540 Washington
Blvd., Culver City, CA 80230 (213)
204-5000.
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WXLP
96.9

13.7 | 17.2 12.2 2 KIK

103.7
10.7 1 10.5 11.8 3 WHBF
1270

KRVR

8.1 8.9 | 9.6 4 il
= WLLR
8.3 | 9.6 4 s

9.7 8.5 | 8.0 6 ﬁgoc

WHBF-FM

6.7 7.6 7.5 7| WH

5.6 7.1 | 4.5 8  KSTT
1170
WMRZ

4.6 3.6 | 4.1 9 Wik

1.8 1.4 2.4 10 KXRK

1580

13.3  12.1 15.2 o WPTF
2

CHR

Ctry

BM 8
Ctry 4
N/T 6
A/C 5
A/C 7
Gold 9
BBnd 11

9.8 11.0 11.9 %ggs

12.6 8.9 9.8 3 | WRAL A/C 3 5
7.5 9.7 7.9 4  WaDR AOR 4 2
8.e 8.8 6.5 5 WYYD A/C 5| 7
5.4 4.6 5.4 6 WDUR Blk 7 4
5.9 4.4 4.1 7 WKIX Ctry 6 8
5.2 4.5 | 3.8 | 8 WLLE Blk 9 6
e - 2.6 9 ygggs Rel 15 11
3.3 | 2.5 | 2.5 {10 | WDNC A/C 8 14
- 2.9 2.5 |10 @ WPCM Ctry |11 10

6

16

10

]

14

10

Quad Cities(Davenport-Rock Island) #95 [&¢

10

12

9

12/89

14/78
15/71
24/44
20/55

13/85

10/106 7.4
15/73 17.4
14/76 10.0
17/65 12.1
14/75 4.2

11/102 5.8

17/66 5.6
13/86 4.7
7/154 1.3

22/50 3.6

12/93 2.0

101.1




THE MOST LISTENED TO

STATION IN THE QUAD CITIES 805 BRADY ST.
DAVENPORT, IA
. \ 52808

Source: Fall 1983 Arbitron 319-383-7000

Exclusive Reps: Blair Radio
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Orlando #52

.
o 105.1 :
== | 1.0 |10.0 | 2 | wwka 11.3 '
1.4 5.4 | 9.6 3 | wbIZ 11.8 .
5.7 8.9 | 8.8 |4 | WO a/c | 3(10| 4| 3|2  13/m4 | 8.7 '
-~ | 6.0 | 7.2 |5 | wcoT Easy | 9|15 |15 |14 11 | 10/109| 0' ;
5.9| 5.1 | 6.3 | 6 | WDBO A/c | 51| 97 |5 571 |
8.3 5.5 | 6.2 | 7 | WHOO Ctry | 8|23 (10 {10 | 6 | 13/82 | _ . :
6.9 | 7.0 | 5.7 | 8 | WHOOFM | cery | 7 9| ; 4 | 16/69 | 6.9 =
6.0 6.8 | 4.7 | 9 | WORL Blk (12| 6| 6 | 8 | 7  12/9 | #.1 ’
5.2 | 4.6 | 4.6 |10 | WHLY CHR | 6| 8| 3 | 6 |8 |20/54 | 6.0

1.9 1.9 14.4 @) wkzw cr POQOOQO O : 54

12.4 [ 12.4 13.1 | 2 PaWT BM 3/14 |5 |4 o 11/97

1.1 1 1,7 |3 | WXCL Ctry | 2| 7 |6 3 | 2 | 13/85 )

13 13.4 1 WMBD a
.4 |13, 0.0 |4 AL A/ | 4| 8 |11 |10 | 7  14/75

8.5 | 8.5 | 7.9 |5 WheT ACR 6| 2|2 |2 | 9]|14/75

4.1 | 4.1 | 6.1 |6 |WVELWGLO-FM | py 9 |11 |14 | 9 | 5 | 13/82

5.1 | 5.1 | 5.8 |7 WIRL A/C |5 |6 |4 |5 | 4 |23/47

1290

Continued on Page 161

WME

RADIO 1470




Richmond

16.0 | 18.6 |14.1 o WRvA
2

11.1 1 12.7 10.9 WEZS
103.7
11.0 | 8.8 [10.9 | 2 WRVQ
94.5

8.1 75 9.5 | 4 WTVR-FM
98.1

10.6 9.5 Dl 5 WPLZ
99.3

6.8 5.2 | 7.7 | 6 WLEE
1480

WRXL
6.8 7.6 7.2 7 o

WRNL
5.7 6.0 5.4 8 4=

WANT
6.6 4.0 5.1 9 855

WKIE
2.2 2.5 3.3 |10 oD

STATION

WUNI
3.5, 2.9 4.9 8 YL

wJay
1.9 2.4 | 2.4 9| g53

WABB
1.2 1.4 1.9 10| %o

WMOB
—— == 1.9 10| %60

5.1 5.1 | 4.6 | 8 | WKQA
104.9

4.7 4.7 3.1 9 WTXR
94.3

1.9 1.9 2.9 10 WPEO
1020

#58

STAM
A/

A/C

A/C

Ctry
Ubn | 6 2 | 3 |3 4 117100 | 11.8
Eagsy | 7 13 13 13 |10 11/101 ;.0
AOR 513|415 8 14/77 13.6
Ctry | 8 |10 | 6 | 7 6 15/72 6.0
Ubn | 9 | 6 '8 | 8 7 113/84 3.7 |

Blk 1 9 19 9 9 11/103 1.0

8 10/110
Ctry 11 8 8 8 10 12/89

A/C 9 7 10 12 14| 21/51

Rel 12 2 1313 13 11/102

C

A/C 10 9, 8 7 6 19/57

Rel 14 16 | 12 8 10 11/99
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Shreveport

STATION

15.9 | 11.3 1.9 @) KOKA

12.3 | 11.3 |10.6 | 2 KCoz

100.1
+
9.6 | 13.8 {10.6 |2 | KPKS Usbn 4 3 3 2 6 12/92  11.8
5.6 | 8.8 (10.6 |2 | KMBQ ar 3 @) @ 3 & 1290 13.4

10.8 | 9.8 | 9.9 (5 | KRMOFM | cery 5| 5 6 4| 2 12/94 | 8.9

9.6 | 8.6 | 9.0 |6 | KGN Blk (10 | 8 (10 | 9| 7| 9/123 5.3
— | == 1l 9.0 |6 KVKI a/c | 9| 7| 2 o o 11/99 7.5
7.3 | 9.2 | 6.7 |8 ';FOEL' A/C |26 5| 7| 3 21/51 8.3
8.6| 8.0 | 6.5 9 | KWKH Ctry 6 11 9 10 9 16/67 10.6
5.6 6.3 | 5.2 10 | KROK CHR | 7 | 4 | 7 8|10 19/57 6.5

STATION

12.1 (13.0 12,1 @) WHYNEM  ac @)
2 2

8.5 | 7.5 [10.3 waGy AOR 13/82
8.3 | 9.0 | 8.7 |3 WinAS Easy 5 (18 13 9 5 11/96
7.6 | 9.9 | 7.8 | 4 g\ggYN A/C 310 5 4 2 17/65
9.7 /10.5 | 7.4 |5 mgAS-FM A/C 4 | 7|3 |3 3 [15/72
4.6 | 4.4 5.6 | 6 %ggH BM 8 117 |18 11 6 13/86
3.3 4.0 4.8 |7 ;ﬂg_Tle-FM CHR 6 3.4 5 7 19/56
1.5 1.5 | 3.8 |8 wKkss BM 12 111 |16 13 | 8 |12/88
2.3 | 3.3 | 3.7 |9 gggEB Talk 17 |25 23 22 17 | 7/146
3.7 | 4.0 | 3.7 |9 WwTIC A/C 9 /19 21 15 13 | 16/69

1080




10.5

e e — |

1.7 12.2

8.5 8.0 9.2
10.9 8.3 9.0
9.7 9.4 8.8
8.0 7.5 7.5
5.3 5.0 5.9
6.0 6.0 5.2
6.5 7.8 5.2
- = 4.4
3.2 4.1 4.1

Syracuse

10

STATION

WYYY
94.5

WSYR
570

WFBL
1390

WHEN
620

WAQX
95.3

WRRB
107.9

WKFM
104.7

WSEN-A/F
1050 92.1

wWSCY
100.9

wiBQ
98.7

STATION

wIioT
104.7

WKLR
99.9

WLQR
101.5

WSPD
1370

WMHE
92.5

WJR
760

WTOD
1560

WWWM
105.5

WRQN
93.5

WOHO
1470

#61

A/C

AOR
Ctry
CHR
Ctry
AOR

BM

A/C
A/C
Misc
Ctry

A/C

A/C

8

13

21

10

19

12

11

11/102 | 7.0
19/57 | 7.4
14/76 | 10.8
12/88 6.6
18/61 8.0
15/71 3.7
21/53 4.3
11/101 = 0.5

15/70

16/68

14/76
9/127

21/51

18/59

20/55
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6.3

4.6

5.5

10.4

13.5

11.0

10.4

9.8

6.5

10.4

6.7

4.3

6.0

12.6

7.7

8.2

FALL 4 & / _
: ﬁé‘ STATION
83 /A'§
KWEN
12.7 ° 95.5
11.8 2 KVOO
1170
10.3 3 KRMG
740
KMOD
8.9 4 975
KRAV
8.6 5 $6.5
KAYI
7.9 6 106.9
KBEZ
7.9 6 92.9
KTFX
6.3 8 103.3
KCFO
4.5 9 98.5
4.4 10 KEL!

o KCUB
1290
2

#65

STATION

KJYK
94.9

KRQQ
937

KWFM
92.9

KLPX
96.1

KAIR
1490

KCEE
790

KGVY
1080

KXEW
1600

KHYT
1330

1430

ACR

A/C

A/C

BBnd

Span

12

13

19

7

14

10

13

10

10

10

10/104
16/68
16/66
13/84
13/81
15/72
92/119

10/114

18/61

11/97

13/83
13/85
11/97

11/97

11/98

15/73

14.5

10.6

8.5

6.8

4.9

3.0

3.1

- P — . o P —— = L= =T




A\ 3
&\ &
11.5 | 13
9.5  11.2
5.1 5.7
9.4 6.7
3.1 3.7
6.3 4.5
6.8 4.6
1.3 2.9
1.8 0.9
2.4 3.8
L 1.5 2.3

15.9 18.5
2.4 1.1
7.0 10.7
9.8 7.4
8.3 9.2
10.9 | 9.7
7.2 4.0
7.6 5.0
5.2 5.4
3.7 4.2

5.1

2.7

2.6

10.8

10.3

7.3

7.3

5:9

5.4

10

10

10

WEAT-FM
104.5

WRMF
97.9

WHYI
100.7

WIRK
107.9

WNJY
94.3

WJNO
1230

WPOM
1600

WNGS
92.1

WIOD
610

WSHE
103.5

WWJF
106.7

KEYN
103.7

KFDI
1070

KFDI-FM
101.3

KFH
1330

KICT
95.1

KAKZ
1240

KKRD
107.3

KOEZ
92.3

KBRA
97.9

KQAM
1410

@-(STéﬂziﬁt?;’
—

BM
A/C
CHR
Ctry
BM
N/T
Uxrbn
A/C
A/C
AOR

A/C

CHR
Ctry
Ctry
Ctry
AOR
Easy

A/C

A/C

A/C

10

12

11

15

10

8

1

27

22

30

3 2
15 10
13 112

5 5

6 6
21 |17

4 7
16 (14

7|5
2 3
15 13
a4
12 9
5 |7
6 |8

14

1

10

West Palm Beach-Boca Raton #55 [[¢}
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E

S [ STATION
& 2

9/124

11/100
12/90
8/130
14/78
18/59

18/61

12/94

11/101

14/76
12/94
14/78

15/71

*

15.0

5:4

4.0

1.8

2.9
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8.4

8.9

3.0

3.8

10.2

10.8

4.9

8.6

7.9

3.9

4.3

4.5

4.3

2.5

13.0

6.7

6.3

4.2

2.5

2a?

5.8

6.0

9.5

8.0

7.5

Wilmington

10

WDAS-FM
105.3

WSRS
96.1

WAAF
107.3

WTAG
580

WFTQ
1440

WHTT
103.3

WNEB
1230

WBCN
104.1

WORC
1310

WROR
98.5

wBZ
1030

STATION 2

#70

A/C

AOR

Ctry

AOR
Urbn

Ctry

Urbn

BM
ACR
A/C

p/C

BBnd
AOR

A/C

A/C

A/C

13

1

22

10

12

1

10

11/102
11/99
17/64
13/82
20/54
20/54

12/92

12/88

7/147

16/66

13/82
16/68
11/96
15/75
17/65
18/61

25/43
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WRKZ

106.7
6.8 8.3 11.1 2 WNCE BM

101.3
1.8 8.7 9.0 3 WSBA A/C

WSBA-FM
7.2| 5.2 | 7.9 | 4| WsB A/C
10.8|12.2 7.3 | 5 WOXA CHR (2 4 2 3 5 17/65 1.9
6.9 7.5| 6.7 6 WYCR CHR | 4| 2 4 | 4 6| 15/711 9.2
6.8 9.0 6.2 7| WIFA AoR 8 3 @) 5 10 11/99 g,
-- == | 5.9 | 8| WHIF CHR 7 6 7 8l15/75 9.6

5.4/ 5.4 4.8 9 )‘gg‘oow Ctry (10 15 | 8 9 7 9/124 4.0

0.9/ 2.1 2.4 |10 )‘gggfﬂ Ctry | 9 (29 /16 | 12 11 | 18/59 1.5

9.4 8.0 10.2 3 %?ﬂ Ctry | 8 5 5§ 3 2 10/110
' WYFM
7.3 107 | 9.1 | 4 WYF CHR o o 2 ° 4 19/58
7.6 8.2 7.4 5 !%BN A/C 4, 10 8 6 3| 18/59
7.1 8.0 7.2 6 WSRD aR 5 2 @ 2 8 1666
WFMJ
4,8| 6,3 6.5 7 VI A/C 7 9|13 9 6 16/66
7.9 | 6.9 | 6.0 8 ‘,"5'3*(97 CHR 3| 31 3 5 7 23/48
2.6 | 4.0 | 3.4 o %yﬂ;ﬂs AOR 10| 8! 4 7 12  13/83
4.2 2.3 | 2.9 | 10 = WRRO A/C 911 11 | 11|10 | 18/60
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Unprecedented Acceptance
by Listeners & Broadcasters

“Dick Clark’s Rock, Roll & Remember”
reaches nearly 30 million adults each
week.* This weekly four-hour program from
The United Stations, produced by Dick
Clark Productions can fill an entire week-
end air shift. Co-hosted by Dick Clark with
Mark Elliott, it is a tremendous hit in almost
every major market.

“Dick Clark's Rock, Roll & Remember" is
not just another solid gold or oldies show,
but a true celebration of rock & roll,
blending nostalgia, rock history, person-
alities, contemporary themes and future
trends.

Salute to the Yearof . . .

One year in the history of rock & roll is
featured in each hour of the program.
Significant news flashbacks and other
"remember when” items are broadcast at
the end of each hour ... fads, fashions,
good times and bad ... all leading up to
the hour's climax, the number one

song of that year.

The gostl®

The Stories Behind the Songs

How it all happened, as told by the only
ones who really know ... the artists
themselves. Dick Clark's exclusive inter-
views with such superstars as the Beatles,
the Beach Boys, Elton John, Diana Ross,
Elvis Presley and many others from Dick'’s
own unrivaled tape archives—will have
your listeners developing a whole new
radio habit ... a weekly four hour habit, for
those who like to rock and roll. And
remember.

*Source: R. H. Bruskin/September 1982

rﬁe,geach Boy's

00000/
We Deliver the Stars

Each week there's a four part person-
ality profile of a major performer.
In-depth interviews. Landmark

records. Where they've been, where
they are, and where they're going.
And the stars who Rock, Roll &
Remember each week are the kind

only Dick Clark Productions can
attract.

Seals & Crofts % Frankie Valli &
The Four Seasons % Olivia
Newton-John % The Four Tops

% Rick Nelson * Neil Sedaka

* Hall & Qates % Frankie

Avalon % Dion & The Bel-
monts % Elton John %« The
Righteous Brothers % Johnny Rivers %
Billy Joel % Herman's Hermifs % Chubby
Checker x The Hollies « The Carpenters
* Jan & Dean % The Association x Elvis
Presley % Chicago % Leslie Gore % The
Kinks % The Guess Who % The Byrds %

This is just a partial list of the stars who
have been featured guests on “Dick Clark's
Rock, Roll & Remember,"” and there will be
many, many more.

[ ] [l »

A Listening Habit

From Bill Haley to Elton John, Chuck

Berry to Hall and Qates, “Dick Clark’s

Rock, Roll & Remember” presents the

music and the artists who have had such a

profound influence on all our lives, Your

listeners will be brought back week after

week, not only for the music, but for all the

features which make "Dick Clark’'s Rock,
Roll & Remember” a truly

unique program.

Dick Clark,
the Guy Everybody Grew Up With

The host of American Bandstand for 30
years, and producer of several made-for-TV
movies, including "Elvis!” and “Birth of the
Beatles.

The head of the production company
which presents "The American Music
Awards"’ and "Dick Clark’'s New Year's
Rockin’ Eve.

The author of "The First Twenty-five Years
of Rock and Roll" and "Rock, Roll &
Remember, the best-seller which inspired
this breakthrough syndicated program.

For national sales information caill our New
York office at (212) 869-7444.

For station clearance information cali our
Washington, D.C. office at (703) 556-9870.

Py @®
The United Stations
AMERICA'S TARGET RADIO NETWORKS @

New York ¢+ Detroit « Los Angeles
Washington, D.C.

-3

™
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Akron(89) . . . . ... ... 142
Albany-Schenectady-Troy(49). .. ................. 74
Albuquerque(77) . ...... ... . ... .. ..., 142
Allentown-Bethlehem-Easton(57) . .. ............. 143
Anaheim-Santa Ana-Garden Grove (19) . . . . .. .. ... .. 75
Atlanta(18) .. ... .. ... ... ... 76
Austin(66). . . ... ... ... . ... ... .. ... ... ... 743
Bakersfield(90) . . . ....... ... ... ... L. 144
Baltimorei(1i5) i sssavsmmciivadlatad craedsbbenn s 77
BatonRouge(73).......... ... . ... ... ... 144
Beaumont-Port Arthur-Orange (96) ............... 145
Birmingham(45) . ............ ... ... ... .. ...... 80
BOSIONIT) s 'abrey g & d=n 5 54 B on eoirs dain s o & o arg o8 & o 78
Bridgeport(87) ... .. ... ... .. .. . .. ... .. ....... 145
BUFfalol(32); o v e b eeim dt:e a dmim o w5 bLa< b miialin ds 81
Canton(91) . ...... ... ... ... ... ... .. ... ... 146
Charleston-North Charleston,SC(84) .......... ... 146
Charlotte-Gastonia(60) . . ...................... 147
Chattanooga(85). .. ............. ... ......... 147
ChiIcaGo(B)) v e ars 357 i iak didas ¥ 3 diniai sV ¥k a i 82
Cincinnati(27). ... ...... ... ... ... ... ... ... ... 83
Cleveland(21) . . ......... ... ... ... ... ... ...... 84
Columbia,SC(86) ................ ... ... ....... 148
Columbus, OK (37)) s cawue s d s sis e a@age s sl ae o 87
Dallas-Ft. Worth{(10) .. ..... ... ................. 88
Dayton(48) .. ... ... ... ... . ... ... 89
Denver-Boulder(23). . .. ... . ... ........ ... ...... 90
DEtroiti{B) s pave s AEEa s sis nns B o st sden s aesads 92
ElPASONTB) i et s i o e L B e i i i S 148
FINE(ZA) o i g 2007606 630000 0013 4 575 B0 EME oo b E 8 149
Ft. Wayne(97) . ... ....... ... ... ... ... ... ..... 149
Fresnoi(B9) " sius wnss o aea ¢ 6 om S e s s e o 08 e 150
GrandRapids(62) . . . ....... ... ... ............. 150
Greensboro-Winston Salem-High Point(46). ... ... ... 93
Greenville-Spartanburg,SC(64) ... .............. 151
Harrisburg(80) .. ........... ... ... ........... 151
Hartford-New Britain(40) . . . ... .. ................ 94
Honolulu(50). . .. ... ... .. ... .. . . . . . .. . .. ... 95
Houston-Galveston(8) . . .. . ..................... 96
Indianapolis(36) .. ............ .. ... .. ......... 98
Jacksonville(63) .................. ... .. ..... 152
Johnson City-Kingsport-Bristol (82) . . . . . .......... 152
KansasCity(29) .............................. 29
Knoxville(75). . ... ... .. ... .. .. ... ......... 153
Lancaster(99) = o« v sy« mimn s wa't f b5 5 dnd ¥6 & sums 5508 153
Lansing-EastLansing(79) . . ... ..... ... .. ......... 154
LasVegas (T2)s e v éiv i oatira swiat smah &t d ko 55 me 154
Little Rock-North LittleRock(92) . ................ 155
LosAngeles(2) . ........... ... 100
Louisville(41) . .. ... ... ... ... ... ... ....... 102
McAllen-Brownsville(76) . . . . ... ...... .......... 155

Memphis (42)

ee—————————————— e —————————————— ————|
MARKET INDEX

Miami-Ft. Lauderdale-Hollywood (11). . ... . ... ... .. 104
Milwaukee-Racine(25) ........................ 107
Minneapolis-St.Paul(17)....................... 109
Mobile(83) ............... . .. ... 156
Nashville-Davidson(44) . . . . . ............... .... 110
Nassau-Suffolk(12) . ... ... ... .............. 111
New Haven-WestHaven(81) ... ................. 156
NewOrleans(33). .. ....... ... ... s, 112
NeW Yorki(1) < a uves mimd & 8 15 es tecsrs o 855 aase = s 113
Norfolk-Portsmouth-Newport(34) .. .............. 115
Northeast Pennsylvania (Wilkes Barre-Scranton) (56) . 157
OklahomaCity(47) .. .......... .. ... .. 116
Omaha-CouncilBluffs(68). . .. . ................. 157
Orlando(52) ....... ... .. .. . .. . . .. ... ... 160
Pooria (100) : .« st oo ans o hd ba ety os o ns &5 nsn's 160
Philadelphia(5) . .............. ... ... ........ 117
Phoenix(24) ..... .. ... ... i 118
Pittsburgh(14) ... ... ... ... .. ... . ... ... .... 120
Portland, OR(30) . . ... ......... .. ............. 121
Providence-Warwick-Pawtucket(26) . ............. 122
Quad Cities (Davenport-Rock Island)(95) . . . . .. .. . .. 158
Raleigh-Durham (67) . . .. ...................... 158
Richmond{58)........ ... ... .. ... ..., 161
Riverside-San Bernardino-Ontario{(31} ............ 123
Rochester{(39). . . ... ... ... . .. ... . . .. . . ... ..., 125
Sacramento(35) . . ...... .. ... ... ... ... 126
St Louls {(13) yiew s ais me mit v ms 5o mms s e d = 52 5P 127
Salt Lake City-Ogden{43) ...................... 128
SanAntonio(38) . ................... .. ... ..., 130
San Diego(20) . ¢ s wa adis o ohin s akis 5 BaE & @k 5 88T 8 131
SanFrancisco(4) ............. ... .. 132
SanJdose(28). . ............ ... ... ... 134
Seattle-Everett-Tacoma(16). . . .. ............. ... 135
Shreveport(98) ... ......... .. ... . ... . ...... 162
Springfield-Chicopee-Holyoke (63) . .............. 162
Syracuse(61) . .......... ... ... .. 163
Tampa-St. Petersburg(22). . ... ................. 136
TOlIOAONSTY, s s owe s dras avle on SEL W £ s 2 abin s ¥le o 163
TUCSON(E5) 010 600 B a o 400 000 = m 1 0 0 [0 i) e 5 164
Tulsa(S4) ... . ... . e 164
Washington,DC(9) . . ......................... 139
West Palm Beach-BocaRaton(55). . . ............. 165
Wichita (88) 4 sanw irsiin wath s domd s oS a $15 s @ #8 5 wdls= 165
Wilmington(70). . . . ... ... .. .. ... ... .. 166
Worcester (94) . . ... .......... .. ... ... ... 166
York(93) . ... 167
Youngstown-Warren(71). . ..................... 167

—_— e ———— e e
Numbers following market names Indicate market rank in the fall '83

194

sweep.




FOR ALLYOU WANT A CART TO DO,
THIS CART’S FORYOU!

For...The best sound a cart can reproduce For...Compatibility with all cart machines

For...The exclusive SGS-4 broadcast mastering tape For. .. Stations who care how they sound

For...Superb copies of CD’s and digital inasters

For ... Outstanding high frequency sensitivity and headroom THIE AIININDAL = 1S FOR YOU
For. .. Stable stereo phasing I' “, . - ”":1{" "*” 415r0 il
For...Maximum reliability and longest life €

LU e I




NOBODY ELSE
IN RADIO CAN
MARE
THIS STATEMENT:

Only one organization offers you seven
different radio networks, the largest news
gathering organization in the world, plus the
most channels (19) on satellite : Us. ABC.

That means nobody else can bring your
audiences more of what they want to
hear when they want to hear it than the
ABC Radio Networks:

® ABC ROCK RADIO NETWORK

% ABC INFORMATION RADIO NETWORK

® ABCCONTEMPORARY RADIONETWORK
¢ ABC DIRECTION RADIO NETWORK

€& ABC FM RADIO NETWORK

# ABCENTERTAINMENT RADIO NETWORK
% ABC TALKRADIO

These seven networks are the reasons why
nobody else can claim to tailor programming
to your audiences’ tastes better than ABC.
And why nobody else can do more for your
profit picture.

RAPICS
Networks



We'e getting bigger
by staying medium.

Our success at Weiss & Powell is the result managers and salespeople are all experienced
of concentration on representing medium-sized professionals working actively on your behalf.
billing stations in major and medium-sized At Weiss & Powell, we're not all things to all
markets. In our first year, we've grown from people—we specialize in medium-sized billing
$4,500,000 to a $15,000,000 dollar company. stations in major and medium-sized markets. Ask

Our support services are equal to or better yourself what your present rep specializes in and
than most. As an Interep company, our resources whether your station is obtaining its fair market
are almost limitless. As part of Internet, our share. If you don't like the answers, give us
unwired network is #1 in the industry. Qur acall.

WEISS:POWELL,INC.
RADIO SALES

277 Park Avenue, New York, NY 10172 (212) 421-4900

NEW YORK BOSTON CHICAGO DETROIT ATLANTA DALLAS ST LouIs MINNEAPOLIS LOS ANGELES SAN FRANCISCO



RADIO & RECORDS

- RATINGS REPORT

THE COMPLETE ANALYSIS OF- AMERICA’S RADIO LISTENING

elcome to another R&R Ratings Report! As al-

ways, this past sweep — like each Arbitron ef-

fort — contained some surprises and some in-
teresting trends. I'll lay those out for you below, but first a
word from our sponsor.

As we put together each report, we strive to improve
the product. This edition contains two changes we hope
you will appreciate. First, we're going deeper, with break-
outs for all of the top 100 markets that were surveyed by
Arbitron this past fall. We've gotten some requests for addi-
ticnal market analyses, so here’s a look at the top 100.

In addition to almost doubling the number of markets ex-
amined, you'll note an addition to each station’s listing on
the data page for the relevant metro. The station’s frequen-
cy will now be shown, making it easier for advertisers and
broadcasters to locate each facility.

Hope you enjoy these improvements and find them
useful. Let me know your reaction to these additions.

As for what the fall results show in terms of Arbitron nu-
ances, here are the key findings . . .

® In each of the top 50 markets examined for the mar-
ket overviews, Arbitron’s diary count was higher than the
ratings firm’s stated in-tab goal. Whether or not this extra
sample will be withdrawn in upcoming sweeps may affect
the quality of future ratings.

@ Overall diary returns continue to drop, especially
among ethnics. The situation with Hispanics has certainly
gotten worse in some key markets since the introduction of
Differential Survey Treatment (DST) for Hispanics last year.

® The amount of sample (diaries) sought from ethnics
and those with non-listed phones (ESF, or Expanded Sam-
ple Frame) continues to climb. This can mean tough times
for stations that don't appeal to people in either category.

® Beautiful Music rebounded in a number of markets
this sweep, perhaps due to the decline in the number of sta-
tions featuring this sound. Indeed, in some markets the

leading 12+ station was BM but then switched to another
format.

® There are a number of interesting AOR and CHR bat-
tles going on out there. As the CHR arena gets more crowd-
ed as stations flock to the format — seeking ratings nirvana
— some are going to fall by the wayside. The next Ratings
Report may spot some of those casualties.

All in all, there were lots of interesting happenings this
sweep. Hope you enjoy reading about them and reviewing
the data.

As you might imagine, it takes a hefty cast to put this
volume together. Special thanks to the following people
who contributed so much time and effort to this project: Gil
Bond and his Market-Buy-Market computerized ratings
breakout system for providing the data that makes this publi-
cation possible; Senior Associate Editors Krissann Alio and
Ellen Barnes who came close to performing miracles in
supervising and coordinating the market data and special
surveys: Associate Editors Sean Ross, Sylvia Salazar, and
Karen Biondo and Editorial Assistants Ron Rodrigues,
Nancy Conover, Keith Attarian, Christie Atwood, Yvonne
Olson, and Hurricane Heeran, whose assistance extended
far beyond the regular call of duty; Art Director Richard
Zumwalt, Production Director Richard Agata, and the en-
tire R&R production staff — Marilyn Frandsen, Sandra
Guiterrez, Lucle Morrls, Todd Pearl (who designed this
volume's cover), Kent Thomas, Gary Van Der Steur, and
Eddie Williams — who all performed prodigiously in
making this report a printed reality; Executive Editors John
Leader and Ken Barnes, who provided invaluable input and
guidance during the project; and Specials Editor Reed
Bunzel, who maintained the flow and supervised the overall
effort.

And most of all, thanks to you. Your readership and
suggestions are most valued. Now, dig in and enjoy!

Jhan Hiber

1984 R&R RATINGS REPORT/Nol. | ® 17
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Glossary

Area of Dominant Influence (ADI). The exclusive
geographic area used by Arbitron Television to measure
and report television viewing. Every county in the U.S. is
assigned to one and only one ADI based on television
viewing. Data are shown by ADI in the Arbitron Radio
Report for the Top 50 markets whenever they are
surveyed.

Audience Trends. Audience estimates for stations
over a five-book period based on Average Persons Share
for the Metro Survey Area based on broad demographics
(Total Persons 12+, Men 184, Women 18+, Teens
12-17). These appear in the front of a market report and
cover five daypart periods, starting with the overall Mon-
Sun 6am-midnight figures. These Audience Trends are
the quickest method of evaluating radio stations’ standings
in a market over a period of time.

Average Quarter-Hour Persons. The average
number of persons in a demographic group listening to
radio for at least five minutes during an average quarter-
hour in a given time period.

Average Quarter-Hour Rating. The Average
Quarter-Hour Persons audience for a demographic group
expressed as a percentage of all persons estimated to be
in that demographic group.
Average Quarter-Hour Persons _ Average Quarter-Hour

Rating (%)

Population

Away-From-Home Listening. Estimates of radio
listening during times the diarykeeper indicates he or she
was listening away from home. Arbitron presents
estimates of Average Persons for the MSA and TSA
listening away-from-home, and a Percentage Away, the
percentage of each station's total average audience that
is listening away from home. Dayparts covered are Mon-
Fri 6-10am and 3-7pm, Mon-Fri 10am-3pm, and Mon-Fri
7pm-midnight; demographics are Total Persons 12+,
Men 184, Women 18+, and Teens 12-17,

Cost Per Rating Point. The cost of reaching an
Average Quarter-Hour Persons audience of one percent
(achieving an Average Quarter-Hour Persons rating of
one) for a given demographic group.
Cost of Schedule
GRP

= Cost Per Rating Point

Cost Per Thousand (CPM). The cost of delivering
1000 gross impressions.

Cost of Schedule
Gl

x 1000 = CPM

Cume Daypart Combinations. The Cume
estimates for a station during 18 non-standard time
periods, with all 12 demographic groups shown
individually for each non-standard daypart corbination.

Cume Persons (REACH). The estimated number of
different persons in a demographic group listening to
radio for five minutes or more within a specified time
period.

Cume Rating. The Cume Persons audience for a
demographic group expressed as a percent of all persons
estimated to be in that demographic group.

Cume Persons

= Rating (%)

Population
Daypart. Simply, a part of the day (6-10am, 3-7pm,
etc.)

Demographic Categories. Arbitron uses 12
demographic categories: Total Persons 12+ Men
18-24, 25-34, 35-44, 45-54 and 55-64; Women
18-24, 25-34, 35-44, 45-54 and 55-64; and Teens
(12-17). Combinations, such as Women 18+, are also
employed.

Differential Survey Treatment (DST). Special
procedures used by Arbitron, in markets where there is a
High Density Area, to survey blacks and Hispanics.
Involves higher cash premiums (than for non-ethnic
diarykeepers) and additional follow-up attention to
encourage diary return. Replaced Telephone Retrieval for
blacks and Personal Placement and Retrieval for
Hispanics.

Exclusive Cume. The number of different persons
who, when they are listening, tune to only one station
during the time period reported.

Expanded Sample Frame (ESF). Nomenclature for
Arbitron’s system of surveying those whose home
pheones are non-listed (due to choice or chance).
Designed to improve surveying of listeners from both
ends of the economic spectrum, particularly minorities.
Now used in all markets — look on page 5B of your
market report to see what the non-listed percentage of all
metro households is estimated to be.

Frequency. The number of times a person is exposed
to a radio spot schedule.

Gl = Frequency
Cume

Gross Impressions (Gl). The sum of the Average
Quarter-hour Persons audience for all spots in a given
schedule.

GLOSSARY/See Page 20



SOLVE YOUR MUSIC PUZZLE

Century 21 Programming SuperCarts and SuperSchedules

Can you solve the Century 21 Programming music puzzie? |

Century 21 SuperCarts Century 21 SuperSchedules
The music you want is The music rotation that’s
now on prerecorded cart right for your station

We call 'em SuperCarts because
they sound super! The secretis a new
Century 21 cartridge recording pro-
cess. It delivers your music on cart
minus the clicks, sticks, pops, fuzz, or
cue-burns of records.

You schedule commercials to protect
your billings and avoid repetition. Now
schedule your music to protect your
ratings and avoid repetition with
SuperSchedules — the quickest,
most cost-effective way to improve
your music flow.

Discover the puzzle-free way to keep your station’s success on target.
Century 21's SuperCarts, SuperSchedules, or both. Call toll-free (800) 527-5959.

;;E"_‘ss‘- century 2]

4340 Beltwood Parkway, Dallas, TX 75234-9990
(214) 934-2121 or toll-free (800) 527-5959
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Glossary Of Terms

Continued from Page 18

Gross Rating Points (GRPS). The sum of all rating
points achieved in a market area for a particular time span
or spot schedule.

High Density Ethnic Areas. Areas with high black
or Hispanic population defined by Arbitron in markets with
15% or more total black or Hispanic population and at
least one black or Hispanic-formatted station (or in
markets with no such station and 20% ethnic population).
Can be either HDBAs (High Density Black Area) or
HDHAs (High Density Hispanic Area).

Hour-By-Hour Estimates. Stations' Average Persons
TSA and MSA and Metro Shares shown on an hour-by-
hour basis in the Monday-Friday Sam-1am period in all
demographics (Metro Shares in just the basic four
demographics). These help in pinpointing precise
performance by stations and air personalities.

In-Tab Sample. The number of usable diaries returned
and tabulated by Arbitron in producing a report.

"HPEYS P

= “F“i'—

Wmﬁ

KMET 94.7

wioo @
S Tape & Eabel

Snmit Yownis, Missourt

For the Bestina TRAVELING BILLBOARD®
(Bumper Strip or Window Label) call Byron
Crecelius, person to person, COLLECT
314-423-4411.

Quarterly Measurement. Refers to the 12-week
long sweeps that began in 1978 in two markets and are
now in use in all markets. Replaced the four-week
surveys formerly used.

Rating. The percentage of all people within a demographic
group in a survey area who listen to a specific station.

Listeners_ = Rating (%)
Population

Sampling Unit. A geographic area consisting of a
single county, a group of counties, or part of a county.
(Such as High Density Black/Hispanic Area.)

Schedule Reach (Schedule Cume). Estimated
number of different persons who are listening at least
once to a given spot schedule (unduplicated audience).

Share. The percent of all fisteners in a demographic

group that are listening to a specific station.
Average Quarter-Hour Persons to a station
Average Quarter-Hour Persons to all stations

= Share (%)

Time Spent Listening (TSL). An estimate of the
amount of time the average person spends listening
during a specified time period.

Quarter Hours in time period X
Average Quarter Hours Persons Audience = g

Cume Audience

Unweighted In-Tab. As shown on page three of a
market report, refers to each demo'’s portion of the total
returned sample. For example, if men 18-24 unweighted
in-tab equals 7.3%, that is the portion of all the returned
diaries that came from that demo. Equates to raw diary
return, not yet “weighted.”

Weighted In-Tab. As shown on page three of your
market report, refers to the portion of the market’s
population the raw, or unweighted, returned diaries must
represent. Equates to cume value, and varies from sweep
to sweep and from demo to demo. Allows Arbitron (or
any survey firm) to compensate for the fluctuations
inherent in any sampling.

For example, if women 18-24 comprise 10% of the
market's 12+ population, but only 5% of the unweighted
diaries come back usable from that group, then statistical
adjustments are made so that the 5% are weighted up to
represent 10% of the population.

The more weighting that's done, the higher the cume
values, which leads to unstable estimates. If the diaries
are weighted down (10% needed from a group but 12%
returned unweighted, for exampie), then the estimates are
more stabie.
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We dont like to brag,
but we've been number one
18 years in arow.

Let the others tiptoe their way around
the numbers. The truth is simple: most of the
music played on radio is licensed by
BMI. And it has been for 18 years.
Call it bragging if you like, but
that’s the way it really is.

Wherever there's music, there's BMI. “1984 B0
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Faced with the vast array of tables and statistics in an
Arbitron market report, many readers are intimidated or
become unsure about where to begin their analysis. The
following suggestions serve as a simple guide for extracting
useful information about a radio station or a market as a
whole from a report.

1) Examine the Audience Trends (Average Persons
Share) for a specific station and its competitors.

2) Look for total market listening trends. Compare
Metro Totals (at the bottom of each Trends page) to
measure whether total Average Quarter-Hour listening is up
or down, check seasonal trends, etc. Also, compare Metro
f Cume Rating Totals in the Mon-Sun 6am-midnight daypart
(on the first page of the Daypart Average 4+ Cume
section). Average Y hr and Cume ratings can also be com-
pared — if Average Y hr listening is up and Cume about the
same, then listeners are spending more time listening, for
example.

3) Format shares of the market can be easily com-
pared, too. Combine the total shares of stations sharing a

Elementary Procedures For Market Analysis

format (CHR, Beautiful Music, etc.), and compare to a
previous survey. This can be done by specific demographic
group, as well. A simple “pie graph™ (see below) is an easy
way to make comparisons.

This Survey Pravious Survey l

Station 8

Othar
Formats

Stetion C

Stations Sharng Your Format:

Statons Sharing Your Format:
Total Share = 46.5%

Total Share = 40%

4) Compare changes in Exclusive Cumes for a station.

5) Check trends of Away-From-Home listening, from
survey to survey and station vs. station.

After examining these basic trends, readers can more
easily go about analyzing more specific situations.

as satisfying as satisfying the client.

BRCWN BACG PRCDUCTICNS

Advertising Awards

They’re nice for the walls. We have them. So do you. But we both know that no award is

That’s what we’ve done for dozens of companies, like Martin-Marietta, Atari, Warner
Brothers Records and United Artists Films. With great talents like Orson Wells and
Eddie Rabbitt. With incomparable audio that is winning something better than awards.
Ears all over the world respond to Brown Bag Productions.

Lend us your ear today, and we will take you on a tour of what can be done with
creative audio for radio and television spots, films and special presentations.

And make some more room on your wall.

4832 SCUTH JASMINIE STRIZET
DEENVER CTLTRADT 88224
(CC2)288-92:45




HOW DOES YOUR GOLD STACK UP?

- i)

Before answering, let SURREY ask your
listeners. After all, their opinion is the one
that matters to you most.

Through SURREY's new A & O auditorium-
mode music test, you'll be able to determine
listeners favorites and most familiar songs,
as well as those they're least tired of
hearing. In-depth information will highlight
station preference, cuming behavior and
life-style characteristics of these listeners.

SURREY's A & O music series—"A" as in
ALPHA, meaning beginning, 0" as in
OMEGA, meaning end—really is everything
you'll need in oldies information.

Your results, which can be received in as
short as two weeks following testing, will be
presented in two parts. In the opening
ALPHA phase, you'll be supplied six separate
listings of all titles tested, broken down by
male, female and combined scores, with
three listings displayed alphabetically by
title and the remaining three ranked by
score. In the ranked-song segment, overall
ratings will be color-coded to indicate the
strength of each song’s preference.

In the concluding OMEGA phase, each title
will be broken down by response categories,
crosstabulated with various demo groups,
their listening habits and other desired
information. These categories will be
determined by the client with as many as
twelve categories allowed per title.

To learn more about SURREY's newA & O
music series call now. (303) 989-9980.

Once you've had a chance to become fully
acquainted with this series we think you'll
agree it really is the most complete concept
in testing oldies available to radio today.
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How would you rather
research your music ?

By: “Testing” Listeners Tolerance?

“Conventional” Music Test

By: Measuring the Music

f

EARS Music Research

other research
E companles talk about

‘“testing” your music, with
an audltorlum group, Its just
that: a test? “Typlcal” listeners
are asked to do something very
“untyplcal” - - score hundreds of
s0ongs on paper test forms - -
just like in school. Remember
how that felt?

E ver noticed that when

mm | last, a system has been
=== developed lo measure
mwm (N0t test) your listener's
@=Es attitudes toward your
playlist and oldies library in a
more natural way, with a patented
technology avallable only with
FMR's exclusive EARS Muslc
Research. Now with wireless
hand-held units, listeners
respond to your music, the way
they listen to your station
--electronlically.

How much does superior research like this cost?
Less than most Conventional Music Tests.

For more Information on superior
music and marketing research, contact:

Bruce Fohr (602) 886-5548
Bob Goode (602) 488-2500

s esearch |s only as good
=== and meaningful as the
design and input. Any
one can play songs and
have people answer hundreds of
questions In a Conventional
Muslc Test. But is this really the
way to spend thousands of
dollars - - testing muslic - - in an
unnatural way? We know It is not.
And we think you'll agree - -
when you consider this, and the
many other limitations of
Conventlonal Music Tests.

==
E—— 3

ELECTRONIC ATTITUDE RESEARCH SYSTEMS

An exclusive service of:

FMR Associates, inc.
6408 E. Tanque Verde Road ¢ Tucson, Arizona 85715

ince the development of
and application of EARS
Music Studies beginning
in late 1982, projects have
been conducted - -exclusively for
FMR clients across the country - -
with actionable and successful
results in each case. And not only
were more songs measured

more realistically, the data was
available almost instantly - - the
day after the sessions,

in most studies.

(Y



market and region to region. A format that demon-

strates strength in one market might be weak in an
other, and the same holds true for different markets. This
national format chart, as well as the regional charts, will give
you a quick look at format preference in the different regions
throughout the U.S. in the fall '83 sweeps.

I istener preference of formats varies from market to

The regions used to compile this data are the same as
those used by our format editors to define their reporting
regions. Each of the top 100 national markets was tallied
in its respective region, using the format penetration data
from each market, to develop the regional information. The
regional numbers were then compiled to achieve the national
format preference numbers shown here

229

Country 15£j

CHR 153

BM/Easy

AOR

1.7

‘Black/Urban

8.6

l g
k"] e

£y &

e

Il

Tak 28

News 2.7

Spanish 1.6

Religious 1.0

Classical ~ .6

Gold .6

Misc 5

Jam 1

Format Legend

AIC—Adult/Conternporary, AOR—Album-Oriented
Rock, BBnd—Big Band, Blk/Urbn—Black/Urban
Contemporary, BM/Easy—Beautiful Music/Easy Lis
tening, CHR—Contemporary Hit Radio, Clas—Clas-
sical, Ctry—Country, Gold—Oldies, Jazz—Jazz
Misc—Miscellaneous, News—News, Rel—Religious,
Span—Spanish, Talk—Talk.

12.5 '«
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Arbitron Survey Formulas

The following section presents a number of simple mathe-
matical formulas which utilize Arbitron survey figures to ar-
rive at answers to some questions interesting to programmers
and advertisers. Use of the formulas enables readers to make
specific problem-solving use of the Arbitron market reports.

Each formula is presented in a format which includes the
guestion to be answered, its answer in words, the mathe-
matical formula to calculate the answer, and a few practical
applications of the results.

e i Y.
Question: How much time does the average person
spend listening to a station?

Answer: Calculate Average TIME SPENT LISTENING
(TSL). This can be figured for specitic dayparts. You'll need
to know the number of quarter-hours in Arbitron’s basic day-
parts. The total for Mon-Sun 6am-midnight is 504 . Divided
up, the totals are:

Mon-Fri 6-10am 80 quarter-hours
Mon-Fri 10am-3pm 100
Mon-Fri 3-7pm 80
Mon-Fri 7pm-mid 100
Saturday 6-10am 16
Saturday 10am-3pm 20
Saturday 3-7pm 16
Saturday 7pm-mid 20
Sunday 6-10am 16
Sunday 10am-3pm 20
Sunday 3-7pm 16
Sunday 7pm-mid 20

Formula:

TSL =

Average % hour Audience X Quarter-Hours in Daypan
e B L ————— o —— i e

‘Cume Audience

Applications:
A} Compare a station's TSL figure with other similarly-
formatted station's TSL s.
B} Compute a market TSL average by calculating the
TSL for each station and taking an average.

I e T e B .. e
Question: How many different groups of people con-
tribute to a station’s average audience?

Answer: Calculate the station's TURNOVER RATIO (T/O).

Formulo:

T/0 = Cunie Audience

Average 4 hr Audience

Applications:
A} Compare Turnover Ratios of stations in the market.
B) Compute T/O for specific demographic groups, and
determine which group turns over least on a station
(the lower the T/O, the longer the group is listening).
C) Compare T/QO's in different dayparts.

E—

Question: How well is a station reaching its target
audience?

Answer: Compare TSL figures for your target audience
and your total audience to compute an ETA (Efficiency of
Target Audience) figure

Formulo:

ETA = TargetAudience TSL
Total Audience TSL

The higher the ETA, the better the station is reach-
ingits targetaudience.

Applications:
A) Calculate which demographic is most efficientty reached
on a station.
B) Compare different dayparts to determine the time of
the greatest ETA.
C) Compare ETA s of different stations with similar tar-
get audiences.

e e = g

Question: How can | determine the usable sample
size for any demo in any market report?

Answer: Use the Page 3 data to determine the number
of raw (unweighted) diaries used in each cell. The following
formula applies.

Formula:

Percent of Unweighted In-tab
for whatever demo x metro in-tab total
= Sample Size for any age/sex ceil

For example, Men 18-24 unwelghted in-tab = 10%
X
1200 total metro diarles

1200 x 10% = 120

120 diaries were used to represent the {istening of all the
males 18-24 in the market.

FORMULAS/See Page 30
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A New Name:
The Same Tradition Of Excellence.
Hiber, Hart & Patrick Has Become

Jhan Hiber & Associates

On our fifth anniversary the nation’s leading
research/marketing consultancy has adopted a
new name and personnel lineup. Our team now
includes John Patton as Senior VP, along with 15
other key people in two offices.

If your ratings and revenues need a boost call
JH&A. Put our team on your side, and we’ll put
our positioning research, ratings insights and
sales development activities to work for you.
Over the past five years more than 90% of our
clients have seen their ratings and revenues
improve.

_/

Jhan Hiber & Associates

“The Ratings, Research & Marketing Experts”

jhan Hiber, President John Patton, Senior VP
P.O. Box 1220, Pebble Beach, CA 93953 14440 Cherry Lane Court, Suite 215, Laurel, MD 20707
(408) 373-3696 (301) 776-8855
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Continued from Page 28
L e e e e LT e T T e e L e P W

Question: What percentage of listeners in one time
period also listens to a station in another time period?

Answer: Caiculate the PERCENT RECYCLING of the
audience.

Formula:

Percent Recycling =

Cume Audience listening 1o both of two time periods

Cume Audience listening 10 one of the two time periods

The top half of the equation is calculated by adding the
cume figures for the two separate dayparts and subtracting
the cume figure for the combined daypart (found in the Day-
part Combination section of the report}. Answer will be a per-
centage which represents the proportion of the audience in
one daypart which recycles into the other daypart.

Applications:

A) Determine percentage of audience that recycles from
one part of the week (weekdays 6am-midnight, for
example} to another part (weekends).

B) Calculate audience listening only to one of two time
periods (total cume of one daypart minus those listen-
ing to both dayparts).

Compare recycling of target audience for a station vs.
total audience.
D) Compare recycling between stations.

C)

Question: During which hours does a station best
reach its listeners?

Answer: Chart the station's HOUR-BY-HOUR AVERAGE
and SHARE OF AUDIENCE INDEX.

This formula can be used with both average audience
figures and shares.

Formula:

Hour-By-Hour Index =

Mon-Fri Hour-By-Hour figure

Mon-Fri Gam-Mid figure

Applications:

A) Track a station's average and share index results
throughout the day — highest index figure indicates
hour in which station is best reaching audience.

B} Compare with other stations in as much detail as
desired.

C) Compare index figures Men vs. Women.

Question: How much of a station’s audience listens
only to that station?

Answer: Calculate percentage of Cume Audience that's
exclusive.
Formula:
Percent Exclusive =

Station’s Exclusive Cume

Station's Total Cume

Appiications:
A} Compare Percent Exclusive Cumes of various sta-
tions in market.
B) Chart station’s Percent Exclusive Cume over major
dayparts.
C) Compare Percent Exclusive Cumes demographically
{Men 184, for example).

Question: How does a specific station stack up against
the market average of Away-From-Home listening?

Answer: Compute AWAY-FROM-HOME (AFH) Listening
Index for station.

Formula:
AFH Listening Index =

Station's Percentage of AFH Listening

Marke!'s percentage of AFH Listening

Applications:
A) Calculate AFH Listening Indexes for similarty-formatted
stations.
B) Determine difference (if any} between AM and FM
stations’ AFH Listening indexes.
C) Compute AFH Listening indexes for different day-
parts and demographics.

e B e e e o
Question: Which are the most available audiences
during certain times of the day?
Answer: Chart the demographic share of the audience
hour by hour.

Formula:
Hour-By-Hour Demographic Share =

Targe! Audience Avg. Listening for market

Total Audience 12 + Avg. Listening
Result is o percentage; the higher the parcentage,
the more avoilable that segment of the oudience is
for listening.

Applications:

A) Chart hour-by-hour Demographic Share for each
hour of the broadcast day.ldentify time periods when
certain target demographics dominate listening.

B) Determine which of several similarly-formatted sta-

tions gets best share of audience of a target demo-
graphic during various time periods.
Identify hour-by-hour shifts in listening of various
demographiC groups. This enables programmers to
shift emphasis toward the target groups which are
strongest at given times.

C)
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(1 The Weekly Country Music

Countdown” reaches nearly
20 million adult listeners each week
on over 225 of the nation’s largest and
finest country music radio stations.*
This weekly three hour production
from The United Stations, hosted

by Chris Charles, works
where other syndicated
programs fail by build-
ing a solid, stable and
loyal audience thus mak-
ing “The Weekl

y
Country Music
Countdown”
the most

listened to
country music radio

Barbara Mandrell

* % X

This is just a partial list of stars on
“The Weekly Country Music
Countdown,” and there will be many,
many more!

Ed Salamon and
Proven Country Music Success

The manwho makes it
happenon “The weekly
Country Music Count-
down' is Ed Salamon,

the program'’s
producer, and
executive vice
president/pro-
gramming for
The United Stations.
Edis widely recognized
as the most successful
programmer in country

program in America.
Each week's show
is constructed to

encourage longer

listening spans, to lessen dial punch-
ing and attract new listeners who will
keep coming back week after week.

Exciting, Exclusive Artist
Interviews

Each week “"The Weekly Country
Music Countdown’ has a major coun-
try music superstar as a guest through-
out every hour of the program. This
guest artist tells the listeners the
stories behind the hits, reliving the
times and the people who helped
make it happen.

In addition to the guest artist, each
weeK's program contains other artist
interviews, each one recorded exclu-
sively for""The Weekly Country Music
Countdown.” There's alsoalook back
at hits of the past, a country calendar,
and the latest new releases of the top
country stars.

*Source: R. H. Bruskin/
October 1982

Ed Salamon and
Dolly Parton

We Deliver the Stars!

And that's more than just a slogan! A
listing of the superstars who have
been guests on “The Weekly Country
Music Countdown" reads like a ‘who's
who' of contemporary country music.
Waylon Jennings « Eddie Rabbitt

* The Oak Ridge Boys &

T.G. Sheppard » Reba McEntire

* Willie Nelson % Charley Pride %

Barbara Mandrell Hank Williams, Jr.

% Rosanne Cash % Larry Gatlin

* Don Williams « Earl Thomas
Conley % Janie Fricke & Ronnie
Milsap « Ray Price % LorettaLynn &
Mickey Gilley « The
Bellamy Brothers %
Alabama & Steve
Wariner & The
Statler Brothers
* Crystal Gayle
* Ricky Skaggs

Alabama

radio. During his
six years as program director for WHN
radio, New York, the station received
Billboard magazine's country station
of the year award three times (1976,
1978, 1980). In addition, Ed was
named Billboard's major market coun-
try “Program Director of the Year” for
1978, 1980, 1981.

For national sales information
call our New York office at
(212) 869-7444.

For station clearance information
call our Washington, D.C. office at
(703) 556-9870.

The 1 Stations

AMERICAS TARGET RADIO NETWORKS [

New York ¢« Detroit » Los Angeles
Washington, D.C.
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 DRIVETIME DOMINATORS

Cume Persons
(12+, M-F, 6-10am)

Rick Dees
KiIS/Los Angeles

Jim Kerr
WPLJ/New York

Larry Lujack
WLS-AM & FM/Chicago

J.R. Nelson
WHTZ/New York

Robert Vaughn

Wally Phillips
WGN/Chicago

Scott Shannon
WHTZ/New York

AM Drive/Top 25

Jim Donnelly
WCBS/New York WCBS/New York

Don Imus
WNBC/New York

John Gambling
WOR/New York

&7

Ross Brittain
WHTZ/New York

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,

25.

. WINS/New York (News) 1,781,500

Paul Smith, Michael O’'Neil, & Jim McGiffert
WCBS/New York (News) 1,332,600
Jim Donnelly & Robert Vaughn
WHTZ/New York (CHR) 1,200,000
Scott Shannon, Ross Brittain, & J.R. Nelson
KIIS/Los Angeles (CHR) 1,091,500
Rick Dees

WPLJ/New York (CHR) 1,016,700

Jim Kerr

WOR/New York (Talk) 1,013,400

John Gambling

. WNBC/New York (CHR) 1,009,700

Don Imus

. WGN/Chicago (Talk) 952,100

Wally Phillips

. WLS-AM & FM/Chicago (CHR) 921,100

Larry Lujack

WRKS/New York (Urbn) 838,200
Ken Webb

WPAT-AM & FM/New York (BM) 804,400
Dick Shepherd

WKTU/New York (Urbn) 779,200
Jay Thomas

KYW/Philadelphia (News) 775,600
Harri Donahue, Bill Shusta, & Gene Scott
WAPP/New York (AOR) 756,500
Perry Stone

WBBM/Chicago (News) 749,200

Dale McCarren, John Hultman, & Sherman Kaplan

WYNY/New York (AC) 715,500
Bruce Bradley

KFWBJ/Los Angeles (News) 710,100
Dan Avey & Charley Brailer
WBLS/New York (Urbn) 688,400

Pat Prescott & Pablo Guzman
WPIX/New York (AC) 683,200

Dick Summer

KABCI/Los Angeles (Talk) 629,800
Ken Minyard & Bob Arthur

KNX/Los Angeles (News) 622,900
George Reading & Dave Zorn
KGO/San Francisco (NIT) 620,900
Jim Dunbar & Ted Wygant
WABCI/New York (Talk) 607,900
Brian Wilson, Kathy Novak
WCCO/Minneapolis (AC) 579,400
Charlie Boone & Roger Erickson
WNEW-FM/New York (AOR) 572,300
Richard Neer



TO SOME PEOPLE
SUCCESS IS
APPLES AND ORANGES...

,.f\

FOR US IT’S JUST APPLES!

Doubleday's WAPP (FM) is Americas Denver and Washington. In just a few
most listened to rock station...again.  short weeks, both have had huge
Book after book. Doubleday’s WAPP audience increases.

(FM) is the #1 station in New York for At Doubleday we're constantly

18-34men.  changing and rearranging, keeping
For us, winning is a tradition...and its  pace with audience taste...and in
not limited by format. Take our two  New York. apples are clearly on the
new contemporary hit stations in - menu.

DOUBLEDAY BROADCASTING...GETTING THE JOB DONE IN THE 80's

WAPP(FM) WMET(FM) WLLZ(FM) WAVA(FM) KDWB AM/FM KPKE(FM)
New York Chicago Detroit Washington, D.C. Mpls./St. Paul Denver

‘b DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP(FtM)/Lake Success-New York City, Source: Arbitron Fall 1983
WAVA(FM)/Arlington-Washington, Mon-Sun 6am-mid AQH and cume
KDWB-FM/Richfield, MN Subject to limitations
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DRIVETIME DOMINATORS

PM Drive/Top 25

Average Quarter-Hour Share
(124, M-F, 3-7pm)

Pat S. John
WPLJ/New York

Dan Daniel
WYNY/New York

Chip Hobart
WAPP/New York

Ben Farnsworth
WCBS/New York

Pat Parson
WCBS/New York

Ron O'Brien
KlIS/Los Angeles

Howard Stern
WNBC/New York

Mary Thomas
WRKS/New York

Paco Charlie Burger
WKTU/New York WRKS/New York

1. WHTZ/New York (CHR) 1,389,300
Shadow Stevens
2. WPLJ/New York (CHR) 1,047,700
Pat St. John
3. WAPP/New York (AOR) 915,200
Chip Hobart
4. KlIS/Los Angeles (CHR) 973,300
Ron O’Brien
5. WRKS/New York (Urbn) 900,600
Charlie Burger, Mary Thomas
6. WINS/New York (News) 855,000
Stan Burns & Dave Henderson
7. WKTU/New York (Urbn) 824,900
Paco
8. WYNY/New York (AC) 786,700
Dan Daniel
9. WCBS/New York (News) 747,900
Ben Farnsworth & Pat Parson
10. WNBC/New York (CHR) 743,400
Howard Stern
11. WPAT-FM/New York (BM) 707,600
Ken Mackenzie
12. WBBM-FM/Chicago (CHR) 680,000
Gary Spears & Don Geronimo
13. WPIX/New York (AC) 655,200
Leigh Hamilton, Mike Wade
14. WBLS/New York (Urbn) 638,200
Frankie Crocker
15. WRFM/New York (BM) 630,800
Wes Richards
16. WGN/Chicago (Talk) 587,000
Bob Collins
17. WNEW-FM/New York (AOR) 572,200
Scott Muni & Meg Griffin
18. WORI/New York (Talk) 552,000
John R. Gambling & Susan Murphy
19. KMET/Los Angeles (AOR) 537,300
Jeff Gonzer, Denise Westwood
20. KIQQJ/Los Angeles (CHR) 503,600
Jay Coffee, G.W. McCoy
21. KABC/Los Angeles (Talk) 502,500
Bud Furillo, Tommy Hawkins, & Lisa Bowman
22. WCBS-FM/New York (Goid) 499,900
Dick Heatherton
23. KLOSI/Los Angeles (AOR) 496,700
Linda Mcinnes, Bob Coburn
24. KNX/Los Angeles (News) 485,600
Barry Rohde
25. WCAU-FM/Philadelphia (CHR) 482,000
Billy Burke



VOTING

LLOT

The Ratings Race

with the latest returns in, the following
have been declared winners in their categories:

e —
m/ Jick Carney Comedy Show

The front runner for adult formated stations. The latest
polls (ARBs) show major increase in suppott® in markets

like the following:

goston WwBZ +7 Hartford wTic  +38
philadelphia WCAU +20 Gan Francisco KNBR +43
petroit wxyz +3 Cleveland WERE  + 600
Miami wioD  + 329  Minnea olis  KSTP  + 33
Denver KNUS  + W portlan © KEX +23
Cincinnati WCKY +16 San Antonio WOAl +82
Des Moines WwHO + 17 Omaha KFAB  + 3

+Baved un davpart 1© daypart 10 rrast i whith |.uc..-r.~(wd~ o aire, ball B2 rai 81

e Gporting News

Hosted by Bob Costas, clearly the leading sports program
in the country- gndorsed by over 100 stations nationwide.
Indepth, incisive, candid..‘cleariy the sports leader.

W The largest short-form daily program

in the field of country programmmg,

\ flected by more than 350 major country
stations nationally.
‘%-! /

e

Cast Your Vote
To Increaseé Your
Ratings Today-

All programs available on a market
exclusive barter basis. For more
information contact Clayton
Webster Corporation,

(314) 7260906

ese United States”

[Q/ «Life In Th

FROM THE PAGES OF THE READER'S DIGEST

Humorous vignettes of Americana winning the hearts of
Americans, NOW heard on more than 350 fine stations.

OR WRITE:

Clayton
\W\ebsicr,.
(¢ )Q)()fatlon

7711 C arondelet
st. Louis, MO 63105

Long-form rock programming
with a diﬂerencc——ma]or artists
presenting their best music...a
musical anthology with com-
mentary by the artist.

e

gEuaN e P
The most innovative featuré in the field. A poll of parti-
cipants indicates it 1¢ be a strong AOR candidate for 1984.
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K-101
Is proud to announce national

representation by the stars at
Major Market Radio!

(v
Communications
San Francisco

#1 Adult Contemporary Station Fall 1983 ARB  SF Metro 12 + Share 1

j i Represented Nationally by

|

f /l’

| MAJOR MARKET RADIO

_ NEW YORK @ CHICAGO @ LOS ANGELES @ PHILADELPHIA @ ATLANTA @ DETROIT @ BOSTON @ SAN FRANCISCO-e DALLAS e ST.LOUIS




DRIVETIME DOMINATORS

AM DriveITop 25

Average Quarter-Hour Share
(12+, M-F, 6-10am)

Bob Steele
WTIC/Hartford

Luther Massingill
WDEF-AM & FM/Chattancoga

Bob Sievers
WOWO/Ft. Wayne
—

Bili Hickok
WICC/Bridgeport

Wayne Gardner
WKSJ-AM & FM/Mobile

Charlie Boone & Roger Erickson
WCCO/Minneapolis

Bill Jones
WKSJ-AM & FM/Mobile

-

Bob Hardy
KMOX/St. Louis

Bill Wilkerson
KMOX/St. Louis

Alden Aaroe
WRVA/Richmond

10.
11.
12.
13.
14.
15.
15.
17.
18.
19.
18.
21.
22.
23.
24,

25.

. WTIC/Hartford (AC) 35.9

Bob Steele

KFAB/Omaha-Council Bluffs (AC) 31.7
Don Cole, Kent Pavelka, & Walt Kavanagh
WOWO/Ft. Wayne (AC) 30.6

Bob Sievers
KGBT/McAllen-Brownsville (Span) 30.4
Jorge Guillen, Hugo De La Cruz

. WICC/Bridgeport (AC) 29.6

Bill Hickok

WCCO/Minneapolis (AC) 29.4
Charlie Boone & Roger Erickson
KMOX/St. Louis (Talk) 29.3

Bob Hardy & Bill Wilkerson

WDEF-AM & FM/Chattanooga (AC) 25.5
Luther Massingill

WRVA/Richmond (AC) 25.1

Alden Aaroe

WKSJ-AM & FM/Mobile (Ctry) 25.0
Wayne Gardner, Bill Jones, & Tim O'Neil
WHBC/Canton (AC) 24.7

Bob Krahling

WIBC/Indianapolis (AC) 23.8

Gary Todd

KSSK/Honolulu (AC) 23.5

Kim Kahoana

KDKA/Pittsburgh (AC) 23.4

John Cigna

WCUZ-AM & FM/Grand Rapids (Ctry) 22.5
Andy Rent

WFMF/Baton Rouge (CHR) 22.5
Randy Rice & Jim Nasium
WIVK-FM/Knoxville (Ctry) 21.5
Claude Tomiinson
WPTF/Raleigh-Durham (AC) 21.3
Maury O’Dell

WCO0S-AM & FM/Columbia (Ctry) 21.2
Jim Tice

WXBQ/Bristol (Ctry) 21.2

Steve Taylor

WHP/Harrisburg (AC) 20.3

Ron Carney

WELI/New Haven (AC) 719.8

Ron Rohmer

WAKR/Akron (AC) 19.4

Adam Jones & Bob Allen
WEZL/Charleston (Ctry) 18.7
Charlie Lindsey

WESC-AM & FM/Greenville (Ctry) 18.2
Bob Hooper
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DRIVETIME DOMINATORS
PM Drive/Top 25 AN e R T, Shidle

1. WXBQ/Bristol (Ctry) 21.9
Gordon Light

2. WKSJ-AM & FM/Mobile (Ctry) 21.3
Jeff *J.J."" Jackson

3. KFAB/Omaha-Council Bluffs (AC) 20.9
Gary Sadlemyer

4. KSSK/Honolulu (AC) 20.8
Michael W. Perry

5. WTQR/Winston-Salem (Ctry) 19.9
Bill “Buck’ Blevins

6. WCOS-AM & FM/Columbia (Ctry) 19.2
Charlie Jay

7. WQUT/Johnson City (CHR) 18.1
Jay Christian

8. KASE/Austin (Ctry) 17.9

- - Kevin Davis
Chartie Jay 8. WEZN/Bridgeport (BM) 17.9
WCOS-AM & FM/Columbia Bill Buchner
e 10. KKYKILittle Rock (CHR) 17.7
Mark McCain

11. KGBT/McAllen-Brownsville (Span) 17.4
Hugo De La Cruz, Ramon Tellez

12. WCCO/Minneapolis (AC) 17.1
Steve Cannon

12. WKZW/Peoria (CHR) 17.1
Mark Maloney & Christy Ryan

14. WXLP/Davenport (AOR) 16.9
Dave Shropshire

15. WSOC-FM/Charlotte (Ctry) 16.7
Edd Robinson

16. KATT-AM & FM/Oklahoma City (AOR) 16.6
Warren Williams

17. KHYS/Port Arthur (Urbn) 16.0
Don Chatman

17. KZZB/Beaumont (CHR) 16.0
Mike Murphy

19. WMEE/Ft. Wayne (CHR) 15.8
Scott Dugan

20. WIVK-FM/Knoxville (Ctry) 15.7
Ed Brantley

20. WWW2Z/Charleston (Urbn) 15.7
Wallace Coleman

22. WEZK/Knoxville (BM) 15.4
Lou Chiles

22. WHIO-FM/Dayton (BM) 15.4

. Lowell Huffman

T etson Chy Pl Y i) 24. WEZL/Charleston (Ctry) 15.3

Gary Griffin

24. WOWOI/Ft. Wayne (AC) 15.3

Chris Roberts & Ron Gregory

Michael Perry
KSSK/Honolulu

Bill Buchner
WEZN/Bridgepcrt




In these demanding times
we could be the
Radio Representative
you’ve been looking for.

RKOVRADIO SALES

1440 Broadway, New York, N.Y.(212) 764-6720
NEW YORK/LOS ANGELES/CHICAGQ/DETROIT/SAN FRANCISCO/DALLAS/ATLANTA
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Adult/ Contemporary aqmn Cume
1. KFAB/Omaha........................ 27.4 1. WYNY/NewYork................. 1,653,200
2. WTICHartford . ...................... 21.1 2. WPIXINewYork.................. 1,436,600
3. WCCO/Minneapolis . .. ................ 20.9 3. WCCOiMinneapolis ... ............. 806,100
4. WOWOIFt.Wayne .................... 20.2 4. KDKA/Pittsburgh .................. 738,600
5. KSSK/Honolulu ...................... 19.1 5. WMGK/Philadelphia ............... 725,900
6. WICC/Bridgeport ... .................. 17.9 6. WCLRI/Chicago ................... 712,800
7. WHBCI/Canton ....................... 17.3 7. KOST/LosAngeles ................ 693,800
8. KDKA/Pittsburgh ..................... 15.9 8. WLAKI/Chicago ................... 658,800
8. WIBCjindianapolis.................... 15.9 9. KFliLosAngeles .................. 632,700

10. WPTFI/Raleigh ....................... 15.2 10. KMGGI/LosAngeles ................ 614,600
11. WRVA/Richmond..................... 14.1 11. WBZ/Boston...................... 592,400
12. WELIINewHaven ..................... 13.9 12. KVIL-FM/Dallas-Ft. Worth ........... 583,100
13. KOB-FM/Albuquerque . ................ 13.8 13. WFYR/Chlcago ................... 568,700
14. WYYYiSyracuse ..................... 13.6 14. WNIC-FM/Detroit .................. 555,900
15. KULA/Honmolulu ...................... 13.1 15. WMAL/Washington ................ 543,500
16. WTMJ/Milwaukee..................... 12.5 16. WMJC/Detroit..................... 534,300
17. WOODIGrandRapids.................. 12.4 17. KIOl/SanFrancisco ................ 524,400
18. WHPI/Harrisburg. . .................... 12.3 18. WHDHI/Boston .................... 503,700
19. WGY/Albany ........................ 12.1 19. KSTP-FM/Minneapolis .............. 461,400
19. WHYN-FM/Springfield, MA ... .......... 12.1 20. KNBR/SanFrancisco ............... 455,200
21. WBT/Charlotte . . ..................... 11.6 21. WIP/Phlladelphia .. ................ 451,200
21. WivYlacksonville. .. ................. 11.6 22. WROR/Boston .................... 444,800
23. WAKR/Akron ........................ 115 23. WMJIX/Boston .................... 443,700
23. WSYRI/Syracuse...................... 11.5 24. WTAE/Pittsburgh . . ................ 441,500
25. WVOR/Rochester..................... 11.2 25. WSNI-FM/Philadelphia.............. 436,700

AT LAST: A FULL-SERVICE SYNDICATION AND
CONSULTING COMPANY RUN BY RADIO PEOPLE
FOR RADIO PEOPLE. ..
; O

BPIFIRST BEGAN SERVING RADIO STATIONS IN 1959 AS PART OF THE INTERNATIONAL GOOD
MUSIC COMPANY. NOW., UNDER NEW OWNERSHIP AND MANAGEMENT, B/°f HAS REDEFINED
SYNDICATION AND CONSULTING SERVICES TO BE MOST RESPONSIVE TO THE NEEDS OF RADIO
STATION OPERATORS. LES SMITH, BOB ENGLISH. BEAU PHILLIPS AND JOHN SHERMAN HAVE
ASSEMBLED A CORPS OF SUCCESSFUL RADIO PROGRAMMERS AND MANAGERS ... WINNING
BROADCASTERS WHO UNDERSTAND THEE PROBLEMS YOU FACE EVERY DAY IN A COMPETITIVE
RADIO ENVIRONMENT . .. AND WHO OFFER SOLUTIONS CONSISTENT WITH PROVIDING A COM-
PETITIVE SOUNDFOR APOSITIVE BOTTOM LINE RESULT! TESTED AND PROVEN MUSIC SYSTEMS.
POSITIONING AND MARKETING STRATEGIES. SALES AND STATION PROMOTION PLANNING ARE
ALLPART OF THE BPIMENU, AND OUR ANNOUNCED FORMATS OFFER SUCHWINNING PERSONAL-
ITIES AS CHRIS LANE OF L.ACAND PHIL HARPER OF SEXTTLE. IF YOUR STATION DESERVES THE
HIGHEST QUALITY, MOST SALEABLE PROGRAMMING ... AND SUPPORT PERSONNEL TO ENRICH
YOUR PROFIT RETENTION .. .YOU DESERVE TORBE A BPIWINNING STATION! CALL BPI TODAY AT
800-426-9082 . . . OR COLLECT AT (206) 454-5010 . .. TO LEARN HOW BPIWILL HELP YOU WIN. YOU
MAY LEARN HOW TO KEEP WINNING FOR YEARS TO COME!

BROADCAST PROGRAMMING INTERNATIONAL
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ASCAP
CONGRATULATES MIKE REID
ON HIS GRAMMY TRIUMPH

BEST NEW COUNTRY SONG
“A STRANGER IN MY HOUSE”

OSCO[.J

Armel Socprose uthors



Format Leaders |
m AQH Cume

1. KATT-FM/OklahomaCity ............... 14.2 1. WAPP/NewYork ...............-. 1,546,200
2. WXLP/QuadCities.................... 13.3 2. WNEW-FM/New York .............1,064,800
3. WLVQIColumbus..................... 12.6 3. KLOSI/LosAngeles........ ......... 919,100
4, WTUE/Dayton.............c..oovnnnnnn 12.4 4. KMET/LosAngeles ................881,000
5. WWCKIFlint.............. ...t 12.0 5. WMET/Chicago ................... 761,900
6. WPYX/Albany ....................... 11.9 6. WLUPIChlcago........... ... con.-- 642,400
7. WKDFI/Nashville...................... 11.7 7. WMMR/Philadelphia ...............633,900
7. WMMS/Cleveland (Akronbook).......... 11.7 8. KROQ-FM/Los Angeles ... .........625,500
9. KLAQIEIPaso...........cc.ooviinnnn. 11.5 9. WRIFDetroit ................ 0.~ 622,200
9. WIMZ-FM/Knoxville ................... 11.5 10. WLLZ/Detroit ...................-- 584,600
11. KOMP/LasVegas..................... 11.3 11. WIOQ/Philadelphia ................506,800
11. W2ZZOiAllentown . .. .................. 11.3 12. WBCN/Boston .................... 502,600
13. WXKE/Ft.Wayne ..................... 11.0 13. WYSP/Philadelphia . ...... ......... 471,500
14. KKDJ/IFresno ........................ 10.9 14. WXRT/Chicago ...................433,100
15. WFYV/Jacksonyville . .................. 10.8 15. KEGL/Dallas-Ft. Worth ........ ......425,900
16. KMBQ/Shreveport .................... 10.6 16. KSRR/Houston . ..................- 420,900
17. WAAQY/Springfield, MA ... ............. 10.3 17. KLOL/Houstom .................... 404,700
17. WIOT/Toledo ... ........... ..ot 10.3 18. KTXQ/Dallas-Ft. Worth ............ 388,300
17. WTPA/Harrisburg .................... 10.3 19. KZEW/Dallas-Ft. Worth . ... ......... 385,900
20. WAAF/Worcester. . ................... 10.2 20. KWK A&FISt.louis ................361,300
20. WMMS|Cleveland .................... 10.2 21. WDVE/Pittsburgh.................. 331,900
22. WCMF/Rochester...............ccou... 10.0 22. WMMSICleveland .................322,700
22. WOQMF/Louisville ..................... 10.0 23. KMEL/SanFrancisco ............... 321,500
24. KLBJ-FM/Austin....................... 9.9 24. WWDC-FM/Washington. ... ...... ...305,900
24. KRSP-FM/SaltLakeCity................. 9.9 25. KRQR/SanFrancisco...... .........283,200

H

Black/Urban Contemporary

AQH Cume

1. WBLX/Mobile(Urban) ................. 16.1 1. WKTUI/New York (Urban)...........1,693,100
2. KHYS/Beaumont(Urban) ............... 15.6 2. WRKS/New York (Urban)...........1,624,200
3. WWW2Z/Charleston(Urban) ............. 15.3 3. WBLS/New York (Urban) .. .........1,415,400
4. WYLD-FM/New Orleans (Black) . ......... 141 4. WGCI-FM/Chicago (Urban) ..........790,700
5. KOKAIShreveport(Black) .............. 11.9 5. WBMX/Chicago(Black) .............787,400
6. WDZZIFlint(Urban) ................... 11.7 6. WUSL/Philadelphia (Urban) . ... ..... .596,800
7. WWDM/Columbia(Urban) . ............. 11.6 7. KUTE/Los Angeles (Urban) .. ... ....586,900
8. WLOUiLouisville(Black) ............... 11.4 8. WKYS/Washington (Urban) ......... 525,900
9. WVEE/Atlanta(Urban) ................. 10.8 9. WDAS-FM/Philadelphia (Black) . ... ... 514,200
10. KDKSI/Shreveport(Urban) .............. 10.6 10. KJLH/Los Angeles(Black) ........... 494,800
11. WKYS/Washington(Urban) ............. 10.2 11. WJLBI/Detroit(Black) ............... 478,700
12. WXOK/Baton Rouge (Black)............. 10.0 12. KSOL/San Francisco(Urban)......... 458,300
13. WENN-FM/Birmingham (Black) . .......... 9.8 13. WHUR/Washington(Black) .......... 457,000
14. WDIA/Memphis(Black} ................. 9.5 14. WDRQ/Detroit(Urban) ... ........... 442,200
14. WPEGI/Charlotte(Urban) ................ 9.5 15. WJPCIChicago(Black).............. 434,400
16. WPLZ/Richmond(Urban) ................ 9.2 16. KMJQjHouston(Urban) ............. 431,800
17. WPALICharleston(Black) ............... 9.1 17. KDAYILos Angeles (Black) .......... 334,900
18. KClJ/Shreveport(Black)................. 9.0 18. KACEILos Angeles (Black)........... 331,400
19. WHYZ/Greenville(Black) .. .............. 8.9 19. KRLY/Houston(Urban).............. 323,500
20. WJTTIChattanooga(Urban).............. 8.7 20. KKDA-FM/Dallas-Ft. Worth (Urban) . . . .316,900
21. WGOK/Mobile(Black) .................. 8.5 21. KBLX/San Francisco(Urban)......... 312,600
21. WHRK/Memphis(Black)................. 8.5 22. WVEE/Atlanta(Urban) .............. 310,600
21. WQMG/Greensboro(Black) . ............. 8.5 23. KGFJiLos Angeles (Black) ........... 301,700
24. WOIC/Columbia(Black) . ................ 7.9 24. KDIA/San Francisco (Black).......... 291,600

25. WOWIINorfolk (Black) .................. 7.8 25. WOOK/Washington (Black) .......... 278,000
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Beautiful Music/Easy Listening

AQH Cume

1. WEZN/Bridgeport. . . .................. 16.4 1. WPAT-FM/NewYork ... .......... 1,375,200
2. WSRS/Worcester . . .. .. ... ........ 151 2. WRFM/NewYork................. 1,231,100
3. WEZK/Knoxville .. .................... 14.8 3. KBIG/LosAngeles ................. 847,300
3. WWBA/Tampa ....................... 14.8 4. KJOllLos Angeles .. ............... 791,400
5. WEZO/Rochester ... .................. 14.4 5. WPAT/NewYork ... ............... 738,300
6. WHBC-FM/Canton .............. ... ... 14.0 6. KMPC/Los Angeles ... ..... .. .. ... 721,000
7. WHIO-FM/Dayton . ... . ................ 13.9 7. WLOOI/Chicago ... ............ .... 690,900
8. WEAT-FM/WestPalmBeach .. ... .. .... 13.5 8. WEAZ/Philadelphia ................ 680,200
9. WNCE/Lancaster ... .................. 13.4 9. WJOI/Detroit ..................... 546,800
10. WSWTI/Peoria........................ 131 10. WGAY-FM/Washington ... ..... .. ... 462,000
11. WKBN-FM/Youngstown . . ....... ... ... .. 12.8 11. KODA/Houston ................... 426,500
12. WFMZ/Allentown . .. .. . .......... .... 12.7 12. WLYF/Miami ..................... 387,100
13. WJYEBuffalo......... ............... 12.5 13. WJIB/IBoston ..................... 366,700
14. WHP-FM/Harrisburg. .. ... ... .......... 12.4 14. KNOB/Los Angeles ... ............. 357,100
15. WLKW-FM/Providence . . . .............. 12.0 15. KEZK/St.Louis.................... 335,300
16. WKTZ-FM/Jacksonville . ............... 11.8 16. KABL-FM/SanFrancisco ............ 329,400
17. WOOD-FM/Grand Rapids . . . ............ 11.5 17. KMEZ-FM/Dallas-Ft. Worth . ... ...... 324,200
17. KSFl/SaltLakeCity ................... 11.5 18. WWBA/Tampa .................... 318,700
19. WXTCI/Charleston .................... 11.3 19. WPCH/Atlanta . ... .... .. . ... ... .. 303,100
20. WNCE/York .............. ... 11.1 20. KOIT-FM/San Francisco. . ........... 297,500
21. WBNS-FMiColumbus .................. 11.0 21. KABL/SanFrancisco . .............. 289,900
22. KQXY/BatonRouge ................... 10.9 22. WLIF/Baltimore ....... .. ......... 282,000
23. WZEZINashville . . .................... 10.8 23. KOSi/Denver ......... .. .. ........ 274,800
24, KCOZ/Shreveport .................... 10.6 24. WLKW-FM/Providence. ... .......... 274,400
25. KKNG/OklahomaCity .............. ... 10.4 25. KJQY/SanDiego .................. 266,600

HERE'S THE PROOE...




TOTALLY RESEARCHED
- MUSIC
SCORES AGAIN 25-54.

Three out of every four
SRP Easy Listening Subscribers are:

o Up in Share an average of. . . . . .. QT%__
o Up in AQH an averageof .. ... .. 127%
o Up in Cume an average of. . . . . .. 13%
o Up in TSL an averageof . . ... ... 13%

Shi’

EASY LISTENING AT ITS BEST

Schulke Radio Productions. Ltd.

3001 Hadley Road. South Plainfield. New |ersey 07080. (201) 753-0444

A DIVISION OF COX COMMUNICATIONS INC

Source* ARBITRON, all stations programming SRP’s Easy Listening Format Fall ‘82— Fall ‘83,
adults 25-54 share, average quarter hour, cume and time spent listening, broadcast week, MSA.



1884 RAR RATINGS REPORTVol. | = 46

Format Leaders

Big Band AQH Cume
1. WDEF-FM/Chattancoga ................ 11.2 1. WNEW/NewYork ................ 1,052,400
2. WFBL/Syracuse ....................... 9.7 2. WJID/IChicago .................... 487,900
3. WEST/Allentown ...................... 7.6 3. KPRZ/LosAngeles................. 456,700
4. KAUL/LIittleRock ...................... 7.2 4. WPEN/Phlladelphia ................ 413,400
5. WBBG/Cleveland ...................... 7.0 5. WAITIChicago .................... 364,300
6. WECK/Buffalo ........................ 6.9 6. WRTHISt.Louis ................... 221,100
7. WYLF/Rochester ...................... 6.8 7. WDAE/Tampa..................... 208,800
8. WAVZ/NewHaven ..................... 6.5 8. WwWBBG/Cleveland .................. 208,100
8. WOKY/Milwaukee ..................... 6.5 9. WJAS/Pittsburgh . .. ............... 201,300

10. WDAE/Tampa......................... 6.3 10. WOKY/Milwaukee ................. 189,300

Contemporary

Hit Radio AQH Cume

1. WFMF/BatonRouge................... 215 1. WHTZ/NewYork ................. 2,241,100
2. WMEE/Ft.Wayne . .................... 17.3 2. WPLJINewYork ................. 1,916,300
3. WQUTMochnsonCity .................. 17.0 3. KNS/LosAngeles ................ 1,670,100
4, KKYKILittleRock ..................... 15.7 4, WNBC/NewYork................. 1,652,200
5. W2ZPlL/Indlanapolis ................... 14.6 5. WBBM-FM/Chicage............... 1,219,200
6. WKZW/Peoria........................ 14.4 6. WLS/Chicago..................... 972,700
7. KQKQ/Omaha ....................... 14.3 7. KIQQ/LosAngeles................. 963,500
8. KZZB/Beaumont...................... 13.7 8. WLS-FM/Chicago.................. 950,400
9. KHFWAustin......................... 13.6 9. WCAU-FM/Philadeiphia ............. 835,700
10. WVIC-FM/Lansing .................... 13.2 10. KRTH/LosAngeles................. 814,600
11. KEYN/Wichita ....................... 13.1 11. WKQX/Chicago ................... 718,200
12. WSKZ/Chattanooga ................... 12.7 12. WHTT/Boston..................... 644,500
13. WEZB/NewOrleans ................... 12.5 13. KHTZ/LosAngeles................. 621,200
14. KIIK/QuadCities ..................... 12.2 14. WHYIMiami...................... 612,700
15. WDCG/Raleigh....................... 11.8 15. WINZ-FMMlami . .................. 607,500
16. WKRZ-FM/NortheastPA ... ............ 11.7 16. KFRC/SanFrancisco ............... 602,600
16. WRBQ-FM/Tampa .................... 11.7 17. WHYT/Detrolt..................... 572,500
18. WTIC-FM/Hartford .................... 11.5 18. WXKS-FM/Boston ................. 568,600
19. WKXX/Birmingham ................... 113 19. KKBQ-FM/Houston................. 540,500
20. WOKUWKnoxville . ..................... 1141 20. KKHRI/Los Angeles ................ 505,900
20. WZLD/Columbia...................... 1.1 21. WZGC/Atlanta ... ................. 478,800
22. WBCY/Chariotte ..................... 10.9 22. KHTR/St.Louls.................... 471,800
22. WRVQ/Richmond..................... 10.9 23. KYUU/SanFrancisco ............... 455,200
24. KIIS/Los Angeles (Anaheim book) ... ... .. 10.6 24. XTRA/SanDiego (Los Angeles book) . .443,300
25. WKDD/Akron ........................ 10.5 25. WRBQ-FM/Tampa ................. 421,400

ESTWUGDI GNE ONE OF 28 GREAT RADNG PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADND
W FROGRAMS. CONCERTS AND SPECIALS




F ormat Leaders

AQH Cume
1 WXBQIJohnson Clty .................. 211 1. WHNINewYork ................... 945,400
2. WKSJFM/Mobile ..................... 20.0 2, WKHKINewYork .................. 776,400
3. WIVKFM/Knoxville ................... 18.4 3. WMAQ/Chlcago................... 758,300
4. WCOS-FM/Columbla .................. 18.0 4, WUSNIChlcago ................... 466,700
5. WTQRI/Greensboro ................... 16.6 5. KIKK-FM/Houston ................. 464,400
6. KASE/Austin ........................ 16.1 6. KLAC/LosAngeles................. 461,500
7. WSOC-FMiCharlotte .................. 14.6 7. KILT-FM/Houston.................. 447,300
8. KUZZ/Bakersfleld..................... 14.3 8. KSCS/Dallas-Ft. Worth.............. 436,100
8. WEZLiICharleston .................... 14.3 9. WBAP/Dallas-Ft. Worth ............. 388,400
10. WYNK-FM/BatonRouge ................ 13.8 10. KSAN/SanFrancisco ............... 388,000
11. WSM-FM/Nashville.................... 13.0 11. KZLA-FMilosAngeles.............. 382,600
12. KSSNilittieRock ..................... 12.9 12. WJEZ/IChlcago .................... 366,500
13, KWEN/Tulsa......................... 12.7 13. WKHX/Atlanta .................... 332,600
14. WCUZ-FM/GrandRapids ............... 12.5 14. KPLX/Dallas-Ft. Worth.............. 322,600
15. WIOViLancaster ..................... 12.3 15. KNEWi/SanFranclsco .............. 306,100
15. W2ZZK/Birmingham ................... 12.3 16. WWWWiDetrolt . .................. 291,400
17. WAMZiloulsvllle .. ................... 12.2 17. WIL-FMiSt.louls .................. 287,500
18. KVOOITulsa......................... 11.8 18. KEEY/Minneapolls . ................ 280,500
18. WHBF/QuadCitles.................... 11.8 19. WPKX-FM/Washington ............. 271,700
20, WRKZlYork ......................... 11.7 20. WCXI-FMIDetroit .................. 268,200
20, WXCLI/Peorla ........................ 11.7 21. WPOC/Baltimore .................. 247,600
22, WITL-FM/Lansing..................... 11.6 22, WMZQ/Washington ................ 243,500
23. WESC-FMiGreenville . . ................ 11.1 23. KNIX-FM/Phoenlx ................. 234,500
24, KCUB/Tucson..............ccvovvvnn.. 11.0 24. WDAFIKansasClty ................ 231,300
24, WQHKIFt.Wayne..................... 11.0 25. KSDISt.louis..................... 224,200
24, WUSYI/Chattanooga . .................. 11.0
1. KGBT/McAllen-Brownsville . . ........ ... 21.6 1. WADO/NewYork .................. 701,000
2. KIWWIMcAllen-Brownsville............. 12.1 2. KTNQ/LosAngeles ................ 370,700
3. KAMAIEIPaso ........................ 9.6 3. WJIITINewYork ................... 339,900
4. KCOR/SanAntonlo .................... 9.1 4. KLVE/LosAngeles................. 305,600
5. WQBA/Miami ......................... 6.3 5. KWKWiLosAngeles ............... 299,500
6. KMMM/Austin ........................ 5.4 6. KALllLosAngeles ................. 269,300
6. KQXX/McAllen-Brownsville.............. 5.4 7. WQBA/Mlaml ..................... 242,700
8. KXEWIiTucson ........................ 4,5 8. WCMQ-FM/MIlami.................. 196,800
9. KGSTIFresno ......................... 4.2 9. WQBA-FM/Milaml .................. 196,800
10. KWAC/Bakersfleld..................... 4.0 10. WOJOIChlcago ................... 196,700
10. WCMQ-FMiMiaml|...................... 4.0
[ . s ™
Take The Headache Out Of Hiring
Columbia School of Broadcasting’s Free Placement Service Offers
* FREE Placement Service to Radio Stations
* Trained Beginners
e Experienced Pros
* Qualified Pre-screened Graduates Qn
CALL g‘E’ | Trained as DJ's, Account Executives,
Trgcg eyerie . Writers, Engineers
Job Placement Director 54 1our Service Columbia School of Broadcasting
(21 3) 469-8321 . Offices Nationwide (not affiliated with CBS. Inc.)
9 6290 Sunset Blvd., Hollywood, CA 90078)
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Format Leaders

News/Talk

AQH Cume

1. KMOX/St. Louis(Talk) ................. 20.6 1. WINS/New York (News)............ 2,469,500
2. KTOK/Oklahoma City (N/T) ............. 12.6 2, WCBS/New York(News) ........... 1,977,400
3. WBBWI/Youngstown(N/T) .............. 11.2 3. WORI/New York(Talk) ............. 1,640,900
4. WGN/Chicago(Taltk) ................... 9.6 4. WABC/New York(Talk) ............ 1,363,300
5. KGOI/SanFrancisco(NIT)................ 8.7 5. WGNIChicago(Talk) .............. 1,292,800
6. KIRO/Seattle(News) ................... 8.6 6. WBBM/Chicago(News)............ 1,204,400
7. KTAR/Phoenix(News) .................. 8.5 7. KFWBILos Angeles (News)......... 1,056,900
8. WOC/QuadCities(NIT) ................. 8.0 8. KYWI/Philadelphia(News).......... 1,052,300
9. KRLD/Dallas-Ft. Worth(News) . ........... 7.7 9. KABC/Los Angeles(Talk) .......... 1,028,700
10. KYWI/Philadelphia(News) ... ............ 7.5 10. KNX/Los Angeles (News) . ......... 1,008,000
11. KOA/Denver(Talk) ..................... 7.3 11. KGO/San Francisco(N/T)............ 883,200
12. KARN/LittleRock (N/T}. ................. 7.0 12. KCBS/SanFrancisco(NIT)........... 853,200
13. KCBS/SanFrancisco(NIT)............... 6.8 13. KMOX/St.Louis(Talk) .............. 787,000
14. WOQBK/Albany(Talk) ................... 6.7 14. WMCA/New York(Talk) ............. 707,500
14. WSJS/Greensboro(News) . .............. 6.7 15. WCAU/Philadelphia(Talk) ........... 617,500
16. KCMO/KansasCity(NIT) ................ 6.6 16. WWJ/Detroit(News)................ 583,100
17. WWJDetroit(News).................... 6.3 17. KRLD/Dallas-Ft. Worth(News) ........ 553,300
18. WBBF/Rochester(NIT) . ................. 6.2 18. WIND/Chicago(Talk) ............... 546,600
18. WCKY/Cincinnati(N/T) ................. 6.2 19. WEEI/Boston(News) ............... 514,400
20. WJINO/West Palm Beach(NIT)............ 6.0 20. KIRO/Seattle(News) ............... 474,200
21. KGO/San Francisco (N/T) (San Jose book) ..5.7 21. WWDB/Philadelphia(Talk)........... 433,700
22. KTRH/Houston (N/T)(Beaumont book) ... ... 5.6 22. WCBS/New York (News) (Nassau book) . 376,600
23. KABC/Los Angeles (Talk) (Anaheim book) - .5.5 23. KTRH/Houston(Talk) ............... 359,300
23. KZIA/Albuquerque(NIT) .. .............. 5.5 24. WTOP/Washington(News) .......... 357,600
23. WBBM/Chicago(News) ................. 5.5 25. WXYZ/Detroit(Talk)................ 355,200

Wor K?

BRSWN BACG PRTDUCTICNS

All radio station call letters begin with a W or K. That is where the similarities should
end, but they don’t. Too many listeners are utterly confused when it comes to call letter-
frequency-slogan identity. Just look at the diaries.

At Brown Bag Productions, we have developed several exciting approaches to radio
station on-air identities. Call us today for a free consultation. You don’t ever have to be
just another W or K again.

832 SCUTHH JASMINIEE STRIEIETY
DENVIEER CTLCRADT 882244
(2C2)288-92445
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Even though they were both down overall in this book,
perennial leader WGY and youth-market winner WPYX re-
mained 1-2. This sweep was highlighted, however, by a
strong CHR showing and by the rebound of WROW-FM.

Full-service kingpin WGY continued to decline 124,
and finished barely ahead of WPYX. However, WGY was
stil tops in the key demo, adults 25-54 {although less
dominant than in previous survey results). Meanwhile,
WPYX was softer also but still held ento the crown for
adults 18-34. CHR entries WFLY and WGFM both
garnered healthy advances this sweep, with WGFM
achieving its best 12+ share ever. At the other end of the
demo spectrum, BM station WROW-FM rebounded to its
best showing in recent surveys, becoming the most cum-
ed station in the market.

From an Arbitron perspective this seems to have
been a stable sweep, with over 1200 returned usable
diaries, compared to the 1020 the ratings firm sought.
ESF return was up notably this book, apparently hurting
WPYX and helping WROW-FM.
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In this home of the “Magic Kingdom," it seemed some-
thing magical happened to KIIS. Indeed, when looking at the
total week picture, Gannett's CHR powerhcuse was num-
ber one in every major demo category, including 12+,
teens, and the profitable 25-54 adults. KIIS was also tops in
cume. There has probably never been a more dominant sta-
tion in Orange County.

While KIS deserved the spotlight, there was another
story: the shakeup in the AOR arena. KMET, third in the
previous book, sprang into the AOR lead {and fourth
overall), passing both KLOS and KROQ-FM. While not
showing the 25+ strength of KIS, KMET did score sec-
onds and thirds to KIIS in some key demos.

Arbitron did a good job of measuring the Orange Coun-
ty metro. Overall diary count was up almost 20% compared
to the fall '82 book, and was 200 over the firm's published
sample goal for the area.
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The headline stories: WVEE continued enlarging its
share of the Atlanta market to lead the 12+ pack, WZGC
edged back slightly, and WKHX remained a potent force.

WVEE's Urban sound topped the market among 18-34
and 18-49 adults, and ranked the station in second place
with 25-54 demos. WZGC (293} was another winner, espe-
cially among the younger listeners. 293 won the cume hon-
ors and also triumphed in the teen tally. However, CHR
competitor WQXI-FM actually ranked higher in the three key
adult cells than did WZGC. Although it slipped slightly 12+,
WKHX locked up the coveted 25-54 title.

One battle to keep your eye on: WRMM's second book
with its new image put the station just behind WSB-FM in
the A/C FM war. Could be a donnybrook developing here.

Some Arbitron notes to consider: Black return was up
over the fall '82 results, and was proportional to the overall
ethnic population in the metro. Adding to the reliability was
that Arbitron received 24% more diaries than it sought.
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WBAL reclaimed first in the 124 derby, WXYV was
softer owing to new competition, and WBSB fared well
despite a new CHR entry in the market. Those fortunes,
along with the strong showings of WIYY and WPOC, sum-
marize the developments in the latest Baltimore Arbitron.

WBAL was back on top, although the station did not re-
bound to its former double-digit glory days. Beautiful Music
WLIF showed some life this sweep, and WBSB managed to
display tremendous staying power in the face of new com-
petitor WMAR. In fact, WBSB was the most cumed station,
led among teens, and was runner-up in the three key adult
demos.

The leading adult stations were WIYY and WPOC. The
AOR sound of WIYY propelled the station to the top spot
ameng adults 18-34 and 18-49, while WPOC captured
the desirable adults 25-54 trophy.

These numbers seem reliable, since Arbitron’s goal for
the metro was 1670 and it obtained 1749 diaries.
However, that figure is down 14% from the fall '82 results
— thus there is more wobble inherent in these results than
in those from a year prior.

SPECIAL EDITION

WESTWOOD ONE

ONE OF 28 GREAT RADID PROGRAMS FROM AMERICA'S NUMBER ONE PROCUCER OF NATIONALLY SPONSORED RADID
PROGRAMS, CONCERTS ANOQ SPECIALS.
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For the fourth sweep in a row, WZZK showed 12+
slippage, but the station's overall share was still best in Bir-
mingham. The Country leader remained atop the vital
25-54 cell. Other notable events in this book included the
surge of WKXX and the nibbling of new Black stations into
the overall shares of WENN-FM.

WKXX rebounded to double digits this sweep, number
two overall, and had an excellent demo spread. For example,
it was the most cumed station and topped teens and adults
18-34. Meanwhile, WENN-FM, a strong number three in the
metro, slipped overall but was a vigorous number two among
25-54 adults. The arrival of WAGG and WTWG in the last
year has cut into the formerly double-digit shares of the

ethnic leader.
1t looks as though Arbitron is still trying to improve its

measurement of blacks in Birmingham. The ethnic return
this book was higher than in the '82 surveys or the spring
'83 sweep, yet is still below Arbitron's goal for this group.
Also, the return from the ESF folks — those not listed in
the phone books — is still under what Arbitron is striving
for. On the whole, however, Arbitron retrieved about 100
more diaries than it sought for this metro.
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For the first time in 1983's Arbitron results, neither
WBZ nor WHDH led the market 12+. Instead, former
pacesetter WXKS-FM retook first with a stable showing
built on a broad base of demo strength. WXKS-FM show-
ed second not only with teens but also among adults
18-34 and 18-49.

The new number two station in the market, and the on-
ly AOR remaining in the metro, was WBCN. This AOR fix-
ture showed amazing adult appeal, topping adults 18-34,
18-49, and 25-54. WBZ and WHDH, normally battling for
the top spot among adults 25-54, ranked just behind
WBCN in that demo (and just ahead of WXKS-FM). At the
younger end of the spectrum, WHTT was most listéned to
by teens, and was the most cumed station in the metro.

It was a pretty reliable set of numbers from Arbitron
this survey, what with the in-tab totalling 2286 versus a
goal of 2110 diaries. Last fall, by comparison, 1994
usable diaries were obtained from this market.

Rock’n’Roll
Connection!

BOSTON'S MOST IMPORTANT RADIO STATION!
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Buffalo #32
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WJYE held onto its usual double-digit share to lead
again, WYRK rebounded nicely, and WBUF became the
new A/C leader to round out the highlights of the fall
sweep in Buffalo,

Beautiful Music WJYE remained supreme, not only
12+ but also in the coveted 25-54 demo. Right behind
among adults 25-54, and tops in adults 18-34 and 18-49,
was WBUF, which surged into the leading ranks this book.
Country WYRK bounced back into prominence, thanks
especially to jumps in its afternoon drive numbers.

As in a number of markets this fall, Arbitron collected
more usable diaries than it had sought — 1437 in-tab com-
pared to 1290. The 1437 total is higher than recent
sweeps, which adds to the reliability of these numbers.
However, the ratings firm might trim its sample in upcoming
surveys to more closely achieve its sample target,
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A good book for the AM information stations, a poorer
book for AOR, and strong showings by the Black/Urban sta-
tions and WLLAK were the notable developments in this set of
resuits. WGN remained on top, both 12+ and among adults
25-54, and was also the most cumed station. in the other
key aduit demos, WBMX scored best among adults 18-34,
while WGCI-FM grabbed the highest share of aduits 18-49.

This was not an especially strong book for the local
AORs, with softer listening levels for that format's target
demos. However, WXRT was third among adults 18-34,

after the leading Black/Urban stations. WLAK scored well in
its first full book as an A/C station, rising to tie WCLR
(although WCLR ranked second ameng 25-54s compared to
sixth for WLAK). In-office listening helped WLAK ascend the
ratings ladder.

Some Arbitron notes worthy of mention here. First,
there was 14% less sample used to put together these
estimates, compared to the fall '82 book, although Arbitron
did get back more usable diaries than it had been seeking.
However, the ratings firm still is retrieving only half as many
Hispanic diaries as desired.
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WHKRQ, previously tied for first in the market, was the
stand-alone winner this sweep, ahead of sister AM WKRC,
which rebounded from a soft spring showing. The two Taft
properties held the top spot among teens (WKRQ) and the
top adults 25-54 share (WKRC). WKRC was also the most
listened to (cume) station in the Queen City.

ACR fixture WEBN, long popular, slipped owing to the
impact of a new rival, WSKS (which ranked second in metro
teens). Nevertheless, WEBN was still the top-ranked station
among adults 18-34 and 18-49. The Country format saw
similar shifts, as WSAIFM was transformed into WKXF, in-
creasing its Country share at the expense of WUBE.

The Black/Urban stations did well. WBLZ shot to its best
overall share yet, while WCIN garnered its second best score
to date. The measurement of blacks by Arbltron was stabie,
as was the overall diary return (which was six diaries higher
than the spring total), more than 10% higher than Arbitron’s
goal for the market. Finally, WLW was penalized by Arbitron
for on-air remarks about a survey, made “humorously” by a
DJ.
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The Buzzard flew high, the Beautiful Music stations drew
together, and there was a change on the Country scene —
these were the highlights of the fall Arbitron results. WMMS
{alias the Buzzard) was the top 124 share-getter, hitting
double digits for the first time. The station’s AOR sound also
won among adults 18-34 and 18-49.

The battle between WDOK and WQAL for Beautiful
Music supremacy stations wore on. This time WQAL climbed
and WDOK fell back into a virtual tie 12+4. WQAL had better
numbers among adults 25-54, fourth to leader WMJI in that
key demo. Among Country stations, WKSW has prospered
since WWWE defected to A/C.

There's good news and bad news about the Arbitron
sample in Cleveland this survey. The good news was that the
diary base for this bcok was 1903, higher than other major
sweeps lately and almost 18% more than Arbitron’s goal of
1570 for the metro. However, look for future sweeps to see
the in-tab totals reduced to the goal, causing some possible
wobbles that the sample size used for this fall report
rendered less likely.

WESTWOOD ONE
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Steady as she goes could be the slogan of WLVQ, which
for the third book in a row had a market-leading 12.6 share
124. The AOR standout also topped the metro among
adults 18-34 and 18-49.

With fall comes Ohio State football broadcasts, which
turn the market topsy-turvy. Buckeyes flagship WTVN had its
usual good fall book, topping the metro in cume persons and
ranking second among 25-54 aduits to WSNY. “Sunny” had
quite a strong book, not only leading in the most preferred
demo but also notching runner-up spots in the 18-34 and
18-49 cells.

Continuing to rise was WBNS-FM, the Beautiful Music
outlet. The station held onto the number two spot overall and
was third among adults 25-54. Also, there was a new CHR
pacesetter — WXGT opened a healthy margin over WNCI,
and was the top teen station. A worthwhile Arbitron return,
comparable to that from the fall '82 sweep, gave stability to
these estimates and came in more than 10% over Arbitron’s
sample goal for the metro.

SUPERSTAR

CONCERTS

ONE OF 28 GREAT RADIG PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS. CONCERTS AND SPECIALS.
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Dallas-Ft. Worth #10
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A more reliable fall survey, a double-digit showing by
KVIL-FM, and mixed ethnic sampling results keynote the
falt Metroplex ratings.

KVIL-FM rose three shares 12+ to not only dominate
overall, but also set the pace in key adult demos. KVIL-FM
was first among adults 18-34, 18-49, and 25-54, and
was the most cumed, as well.

Among the Country stations, the big news was that
with slippage by KSCS, the three leading Country stations
were within little more than a half-share of each other.
KSCS was number two in adults 25-54, while KPLX was
third.

Although Arbitron got back 24% more diaries this fall
than last (a good indication of reliability), there were some
anomalies. Black return was up 40% from fall-to-fall, but
the ratings firm still undermeasured Hispanics. Arbitron got
back 40% fewer Hispanic diaries than was desired, even
with Hispanic DST in effect.
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The top stations in broad demos here were WHIO-FM
and WTUE. While capturing the 12+ and 25-54 crowns
with a several-notch improvement, WHIO-FM's overall
share was still below its previous fall scoreboards. On the
other hand, WTUE was numero uno virtually everywhere.
WTUE finished second overall and third 25-54, but won
the cume nod and was first in teens and adults 18-34 and
18-49.

The overall sample was remarkably stable compared
to the fall '82 total, with just an eight-diary difference.
However, the nature of those diaries shifted in orientation
towards the ESF (non-listed homes). In the past year, Ar-
bitron raised its ESF goal 32%, but the usable ESF diary
count rose 43%. Depending on where the ESF diary
returns come from, the increasing reliance on such diaries
can benefit either AOR or Beautiful Music stations,
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Denver-Boulder #23
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Denver was a market in flux this sweep and the results
attest to it. No station totally dominated, but there were
some new leaders at the younger end of the spectrum.

KOSI remained first 12+ and was also tops in the prized
25.54 adult cell. However, KOA (with Broncos football)
was the most-cumed station. KPKE switched from AOR to
CHR and led in teens, while KBCO polished its sound to
become the new AOR leader. KBCO was ranked first in
18-34 and 18-49 metro estimates.
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Motor City results were highlighted by WJR's slippage
sans Tigers, WWJ's two-share jump into third, and
WMJC's takeover of the Adult/Contemporary titie.

As usual, WJR decreased after baseball season con-
cluded, but still had enough appeal to easily lead the
market in both 12+ and 25-54 demos. Supported by its
35+ strength WWJ grew notably, perhaps garnering its
best fall estimates ever.

The Detroit A/C contest is often described as among
the fiercest in the nation, and this sweep WMJC became the
top 18-49 station. The AOR scene is no less frantic, with
the contenders tied 12+ . In other demos, WLLZ was tops
among teens, while WRIF scored best with 18-34 adults.

Greensboro-Winston
Salem-High Point #47
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High points: WTQR widened its lead, WMAG doubled
its overall share in its second book, and WKZL's rebound
nearly doubled its share as well.

WTQR got richer this sweep; the station not only grab-
bed the 12+ title again, but also was most-cumed and
most tuned-to by 18-49 and 25-54 adults. Number one
18-34 was Black format kingpin WQMG. New A/C outlet
WMAG doubled its previous 12+ score, good enough for
third overall and second or third in virtually every key area.
AOR power WKZL jumped back up this book after a soft
spring report. The station had good adult numbers but left
the teen title to CHR WDCG.,

Hartford-New Britain #39

PROVI- @
WINDHAM DENCE nms Pl

[ 1
iEARTFt’RD .“*.LFPHDI\JHDENCE
WATERBURYE m}lamfmm.s.. s

INGTON

umm ,::FEH‘F {H;ur? !
_..-.u.nll.n.viwﬂlﬂ-‘lé--. X “’”;_',‘;QLRHODE

Complete Ratings Data Page 94

Unlike Hartford's spring Arbitron (which was reissued
due to slogan crediting problems), it appears this report
can stand on its own. However, there were 13% fewer
usable diaries than in the fall '82 data, with a significant
drop in the male 18-24 diary count. Keep these factors in
mind when evaluating the fall '83 numbers.

It will take more than a few less diaries to undermine
the WTIC-AM & FM story, as these stations covered the
number one slots iike a blanket: WTIC had its usual huge
12+ share, was dominant among 25-54s, and led in
cume. WTIC-FM was number two in the areas where the
AM was on top, and came in first with teens, 18-34 and
18-49 adults. Combined, WTIC-AM & FM cover a third of
the market's listeners.

EPS| E'nmcnsss
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What can $1 million buy these days? Ten share points
apparently, as KSSK's million-dollar giveaway contest help-
ed them jump ten shares this sweep. The contest garnered
KSSK millions of entries, which might explain why it was the
most-cumed station during the fall survey. Besides topping
the market 124, KSSK also emerged as the winner with
25-54 adults. It will be interesting to see what the station
does for an encore in the spring.

KSSK's sister FM KULA also registered a most worth-
while book, adding over five shares 12+. As the FM lead-
er, KULA was second in cume and first with 18-34 and
18-49 demos. The teen leader was AOR fixture KPOI-FM,
which had a stable book overall.

Arbitron’s fall survey was not as stable as the previous
fall sweep, as the sample slipped 21%. Also, there was
much more of an ESF presence in the diary count this time,
although the ESF retrieval remains subpar.

Houston-Galveston
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Houston is one of the most difficult markets for Ar-
bitron to survey, as verified this sweep. Although the
ratings giant exceeded its goal in returned metro diaries
(2076 vs. 1890), it fell short of the fall '82 total. The
ethnic measurement situation was another problem. Here,

Market Overviews Market Overviews Market Overvie¢

Arbitron only got back about 40% as many Hispanic
diaries as was desired, and was also low in retrieving black
diaries. Finally, the number of ESF diaries has risen
dramatically (almost 25%) in the last year. As a result, sta-
tions appealing to those with unlisted phones were likely to
be better represented.

KKBQ-FM emerged on top again, as it attracted the
largest cume. The station also won with teens and 18-34
adults. For the other number one positions, look no further
than Country leader KIKK-FM. Heading an overall Country
advance this book, KIKK-FM topped the metro in adults
18-49 and 25-54. KILT-FM was right behind.
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Gangbusters! That's the only way to describe what
has happened to the former WIKS since it became WZPL.
As you'll notice when you review the data page, the CHR
entity bolted to just under a 15-share of the 12+ marketin
two books, gobbling up audience along the way. The sta-
tion had the largest cume, was the big hit with teens, and
won with 18-34 and 18-49 adults.

Not that WZPL was the entire Indianapolis story. The
12+ market leader was still WIBC, which increased its
overall share in the face of WZPL's assault. And among
that vital 25-54 adult cell, WIBC remained king. It's amaz-
ing . .. together these two stations attract 30% of the
listeners during any given quarter-hour. Not bad!
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KSRR HAS HOUSTON COMING AND GOING!

19 Men 18-49
Adults 18-34*
Men 18-34*

Men 25-34*
Combined Drives* 95 ]Q: ’:'

An@ owned radio station represented nationally by Hillier, Newmark, Wechsler & Howard.
*Source: 1983 Fall Arbitron, Metro, AQH Persons, Mon-Fri 6A-10A & 3P7P
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it's been awhile since Taft's WDAF & KYYS ranked
1-2, but they did again this sweep. WDAF's appeal remain-
ed the broadest in the market, while KYYS's AOR numbers
returned to a plateau evocative of the station's glory days
in early '82. However, the market is now more compli-
cated than it used to be. Not only is KLS! now a major fac-
tor, but the Country universe has become more crowded
since KCEZ segued to KCMO-FM and moved from BM to
Country. Although WDAF reigned supreme 12+, the sta-
tion did not top any of the key adult demos shown on our
data page. In fact, KYYS was best among 18-34 and
18-49 aduits, while WDAF piaced runnerup among the
25-54s. Topping that crucial cell now is KLSI, which con-
tinued to grow as an important factor in the metro.

On the younger end of the demo spectrum, CHR
KBEQ was the cume and teen leader. Other strong teen
stations were AORs KYYS and KKCI-FM, which were
healthier this book. One reason for the AOR advance this
sweep might have been the boost Arbitron gave to the
ESF portion of the sample. Those in unlisted phone homes
made up a third of the local sample.
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The story in L.A. was that KIIS's ratings just kept grow-
ing larger. As the CHR leviathan becomes even more domi-
nant, observers wonder just how high KIiIS’s 124 share will
go. Clearly on aroll, KIIS topped every key demo, both teen
and adult.

Among mere mortal stations, the notable news was that
KMET regained its post as the market's top AOR. The
“Mighty MET" slipped past KLOS 12+, although KLOS
scored higher among 18-34 and 18-49 adults. The other
AOR contender and former leader, KROQ-FM, saw its num-
bers erode for the third consecutive book.

Arbitron’s sampling of ethnics in the L.A. metro contin-
ues to cry out for improvement. Although not as ghastly as
the black return in the fall '82 sweep, the return from that
segment of the populace was still seriously subpar this sur-
vey. Hispanics were likewise shortchanged, as Arbitron fell
37% short of its Hispanic in-tab goal.

FROM GILLEY'S

ONE OF 28 GREAT RADID PROGRAMS FROM AMERICA'S NUMBER ONME PRODUCER OF NATIONALLY SPONSORED RADID
PROGARAMS, CONCERTS AND SPECIALS.
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Generally speaking, there were three number-one sta-
tions in Louisville, and one super-strong number two.
Country WAMZ recaptured the top spot 12+, but was at
its best among 18-49 and 25-54 adults. Former leader
WLOU, the Black outlet, rode its loyal listeners (who spend
an average of three hours daily with the station) to a large
12+ share, good enough for the runnerup spot. How-
ever, the real story is that WLOU is number two in every
other major demo: total cume, teens, and aduits 18-34,
18-49, and 25-54.

WQMF extended its lead in the AOR race, and in the
process became the top teen and 18-34 station. The
other “number one” station was A/C WHAS, which
boasted the largest cume in the market.

Memphis #41
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The fall sweep saw WMC-FM capture first-place 12+
and aiso show a well-balanced demo strength across the
key cells. WDIA rebounded to notch a close second-place
finish, while AOR outliet WZXR dropped three shares yet

still claimed the top spot in teens and 18-34 adults. New
Country kingpin WGKX snared a first in 25-54 adults.

Surging since the end of the spring '83 survey, WMC-
FM garnered the largest cume, was first among 18-439s,
second with teens and 18-34s, and fourth 25-54. Al-
though WDIA, WHRK and other Black/Urban stations did
well, Arbitron is still having difficulty measuring blacks suf-
ficiently in Memphis. The ratings firm is shooting for about
39% of the sample to come back from blacks, but actually
has been getting only approximately 34 % blacks out of the
total in-tab.
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The biggest attention-getter in this South Florida sweep
was the movement of WINZ-FM (I-95) and the resultant
tightening of an already hot race with WHYI (Y-100). in-
deed, both Arbitron and Birch show these two monster
CHRs within a hair's breadth of each other. WHY! had a
slightty larger 12+ share and was tops in overall cume and
with aduits 18-34 and 18-49. WINZ-FM, on the other hand,
covered the demos by winning with teens and adults
25-54. Arbitron is inserting a winter book into this market,
so0 we won't have long to wait to see how the next round in
this battle is decided.

Other notable stories in this book include the performance
of WLYF, which rose nicely to top the 12+ numbers, and
the improvement at WWJF, which entered the top five for
the first time.

Arbitron's diary return was a mixed bag. The overall sur-
vey count was up 16% over the previous fall sweep, and
was 600 higher than the ratings firm’'s goal for the market.
However, return from the ESF portion of the sample was up
300% and ended up too high, while Hispanic return was still
lower than desired.
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There are really two number one stations in Milwaukee.
How can that be? Well, WTMJ again topped the total per-
sons standings with a mid-12 share and was the most cum-
ed station as well. The A/C leader also grabbed the crown
among adults 25-54. However, WQFM garnered first place
in the other key demos, teens and adults 18-34 and 18-49.

Two other stations, WKTI (CHR) and WLUM (Urban),
demonstrated broad appeal. WKTI was number two in the
following areas: cume, teens, and adults 18-34 and 18-49.
WLUM, on the other hand, was number three with teens
and adults 18-34 and 18-49,

Arbitron’s diary return was up slightly over the fall ‘82
sweep, with the diary count among men 18-24 surging by
41%. Stations appealing to that demo thus had more relia-
ble estimates this fall. However, the diary return from blacks
was softer this survey, thus imparting some wobble to num-
bers for stations that have significant ethnic appeal.

Minneapolis-St. Paul #17
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WCCO kept on rollin’ along but WCCO-FM no longer
exists. Now transformed to WLTE, the former WCCO-FM
debuted its new calls and refined programming successfully
this sweep.

While WCCO was tops overal and among 25-54
adults, KSTP-FM emerged as the winner among 18-34 and
18-49 adults. WLOL, which was softer this book, was the
preferred station with teens.

Stations that appeal to the younger, mobile listener
{CHR and AOR stations, for example) may have been dealt
a blow when Arbitron lowered its goal for the amount of
ESF (nonlisted homes) desired in-tab. Compared to the fall
'82 sweep, that goal dropped 40%, adding some potential
instability to the estimates for formats that thrive on good
ESF returns {which were down 35% compared to the same
survey a year earlier).

Nashville-Davidson #44
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There's a new number one station in Nashville, as
WSM-FM added five shares and widened its lead in the
Country race. In the last year WSM-FM tripled its overall
share and rode to the top of the 18-49 and 25-54 columns.

AOR fixture and perennial 124 leader WKDF slipped
to second this survey but was still prosperous. The station
was Nashville's most cumed and was the preferred choice
among the area’s 18-34 adults. CHR entry WWKX took the
teen title.

As in several other markets, the local Beautiful Music
station, WZEZ, rebounded nicely this go-round. WZEZ
posted a number two showing among the vital 25-54 adults
demo. Also worthy of note was the rise of WLAC-FM. In two
books, the station became the area's top A/C, scoring con-
sistently well among the key audiences.

. “
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CHR has a home on Long island, and then some! The
top three stations — WHTZ (Z100), WBL!, and WNBC —
play the hits and between them covered the top spots in
most of the key demos.

as was evident in the New York City numbers, the
WH'"Z phenomenon was a remarkable event. On Long Is-
land the station shot into first overall and was best among
teers. WNBC remained the most cumed station, and WBLI
took the honors among adults 18-34 and 18-49. However,
it wes the 11th station overall, WCBS-FM, which emerged
as fi'st among the sought-after 25-54 adults.

TW00D ONE

Norfolk-Portsmouth-
Newport News-

Hampton #34
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The folks at WCMS-FM are in a rut — but it’s a great rut
to be in! For the third straight book the station earned a
12+ share of 10.6, good enough to give the station the ov-
erall title and to propel it to the lead among 25-54 adults.

Several stations continued to show steady improve-
ment this book, indicating growing appreciation by the Tide-
water public. Highest-ranked of these stations was WNOR-
FM, the AOR pacesetter, which was tied for second overall
but was the most cumed entity in the metro. WNOR-FM also
copped the crown in 18-34 and 18-49 adults, and was
second in teen appeal. Meanwhile, WLTY held onto fourth
124 with healthy and broad demo strength, WOWI was a
consistent third or fourth in the key demos, WNVZ grew and
was the teen favorite, and WRAP moved up, based on its
strong teen appeal.

Nothing tragic took place this book from an Arbitron
perspective. The overall sample return was down 12%
compared to the fall sweep, but was still 17% above the
stated Arbitron goal for the area.

DR. DEMENTO

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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As has been the case for the past several sweeps in the
Crescent City, most of the story can be summed up in two
sets of call letters — WYLD-FM and WEZB. Black-formatted
WYLD-FM added to its winning share and topped the three
key adult demos. WEZB, meanwhile, jumped three shares,
into double digits, and can boast that it's the most cumed
station in the metro. The CHR standby also came in first
among teens and was right behind WYLD-FM in the major
adult categories.

Country WNOE-FM can be proud of its performance,
too. Not only did the station rise over two shares but it also
came in second in 25-54 adults,

There are some interesting Arbitron implications in
these results. Compared to the fall ‘82 data there were
26% more usable diaries this sweep — making the results
more reliable. However, return of black diaries was up a
whopping 57 % on a fall-to-fall basis, making this a more eth-
nic report than previous fall samples. This added sample
means more reliability for stations that appeal to ethnic audi-
ences.

WESTWOOD ONE
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The emergence of WHTZ (Z100) as Gotham’s top sta-
tion in its first full book has to be the banner for this market,
but several other stories are also significant. WRKS posted
a consistently strong score to top the Urban spectrum;
WINS can lay its own claim to being the most listened to sta-
tion in New York; and WYNY, although slipping 12+, top-
ped one of the key demos again.

WHTZ, to borrow its slogan, went from “worst to first,”
surging to the top spot in the 124 contest. its zany CHR
approach earned the station victory in teens as well as
18-34 and 18-49 adults. However, the most cumed station
in the metro was the News leader, WINS.

WRKS slipped on a total persons basis but scored sec-
ond with teens — and with 18-34, 18-49, and 25-54
adults. WYNY, in the meantime, also softened 12+ but
held the torch highest in the most sought-after cell, 25-54
adults.

Stable Arbitron results transpired in the Big Apple. The
usable diary count was up over the fall '82 sweep, and
more than 25% higher than the stated in-tab goal of 4000.

EARTH NEWS

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIC
PROGRAMS. CONCERTS AND SPECIALS.
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The numbers for KATT-FM were really purring this
book, as the AOR fixture rebounded to its fall ‘82 levels and
in the process not only won 12+ honors — both average
and cume — but also was tops among teens plus 18-34
and 18-49 adults. The Birch numbers for the station were
even stronger.

In the broad key demos, the other leading station was
KKNG, which grabbed the 25-54 title. Otherwise, the top
success story among adult-oriented stations was notched
by KZBS — which ranked second or third among the key
adult cells. Another A/C, KLTE, posted a healthy 12+ re-
bound this report.

Very interesting difference between this survey and the
data from the fall '82 book . . . Arbitron upgraded the goal
for sample from the ESF portion — nonlisteds — of the me-
tro by 40%, but the actual return was up 92%. Such return
may have helped stations skewed towards men 18-24,
since they are often new to an area and thus not listed in the
relevant phone books. Apparently this new, high ESF factor
will play a major role in future Oklahoma City results from Ar-
bitron.

Philadelphia #5
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The dethroning of KYW was the headline in the City of
Brotherly Love this sweep, as WEAZ slipped past the per-
ennial {eader. While WEAZ topped the market overall, its
best showing in the broad demos was second in the 25-54
cell. KYW, on the other hand, can still lay some claim to be-
ing the most listened-to station, as it was the most cumed
entity in the metro.

Another success story this survey was WMGK's; it was
the most preferred station with 18-49 and 25-54 adults.
Tops among 18-34 adults was WIOQ, which tightened the
AOR race with WMMR. WCAU-FM garnered the top teen
partisanship, just ahead of Urban competitors WUSL and
WDAS-FM. The latter station not only did well with teens but
also showed impressively balanced strength in the key adult
demos.

It was a slightly less stable book this sweep than in the
fall '82 results. Overall return was only down 8% but among
the difficuit-to-survey {for Arbitron) men 18-24 cell the in-
tab dropped 16%, adding wobble to the estimates for sta-
tions that appeal to that audience.
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ROCK ALBUM

COUNTDOWN
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The fall sweep in the Valley of the Sun saw a new num-
ber one station shine through, a stronger Country pres-
ence, better Beautiful Music estimates, and leading per-
formances by KKLT, KDKB, and KUKQ. In addition, the
amount of returned ESF samples has jumped in the past
year.

KTAR is the new number one station in the metro, as-
sisted by its usual good fall numbers. The News station
did well in the fall with the help of the ASU football broad-
casts, and as a result it topped the metro in persons 12+,
both average and cume. The new runnerup in the 12+ race
{and tops again 25-54) was Country KNIX-FM, which was
second among 18-49 adults. Compileting the new top three
lineup was KQYT, the preferred Easy Listening choice.

KKLT's soft rock garnered a first among the 18-49 year
olds, while KDKB's AOR format earned the top spot with
adults 18-34. Among teens, the winner this book was
KUKQ, featuring an Urban format. In addition to these lead-
ing stations, the Country shares were bolstered by the
gains posted by KEZC. Also, more than half of the diaries
returned in the market are from the ESF (non-listed phones)
portion of the data base.

WESTWOOD ONE

PROGRAMS, CONCERTS AND SPECIALS
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The dethroning of KDKA as the 25-54 kingpin, move-
ment of the market’s key personalities to different stations,
and a great showing by AOR highlight the Steel City results
this fall.

KDKA retained its perennial hold on the 12+ title {both
average and cume) but saw its overall share slip for the sec-
ond straight book. In addition, WTAE took the 25-54 crown
away — the first time KDKA hasn't held that edge. Part of
the reason for the WTAE improvement {(and the KDKA slip-
page) may have been the switch of longtime KDKA morning
personality Jack Bogut to WTAE just before the sweep be-
gan.

WDVE posted enviable scores this survey. The AOR
outlet not only was tops among teens but also garnered the
largest share with adults 18-34 and 18-49. Meanwhile, the
CHR battle heated up as WHTX and WBZZ sought the ser-
vices of former WTAE dynamic duo O’Brien and Garry.
WHTX got them and saw its morning numbers surge; overall
WBZZ had better younger estimates while WHTX had a
higher 25-54 share.

IN CONCERT

ONE OF 28 GREAT RADID PROGRAMSE FROM AMERICA'S NUMBER ONE FRODUCER OF NATIONALLY SPONSORED RADID
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A new number one station that subsequently changed
format, a different pacesetter in the CHR race, and strong
performances by KGW and KCNR stand out in the fall re-
sults in the City of the Roses. Additionally, Arbitron's return
by men 18-24 was down one-third compared to the year
before, adding instability to the estimates for stations that
appeal to this demo.

KUPL-FM added two shares to its 12+ total and em-
erged as the top station overall, then changed to Country.
Perhaps one reason for this shift was that KUPL-FM didn’t
show a win in any of the broad key demos we break out.
Meanwhile, KGW showed 12+ softness but had a great
key demo stance. Not only was this station the most cumed
entity in the area but it also was the most popular among
18-49 and 25-54 adults.

The younger end of the demographic spectrum saw a
battle between the CHR entrants. KMJK was up almost
60% 124, and soared to number two in the market. The
station also took the teen title, while KCNR was more aduit-
oriented and was numero uno with the 18-34 adults.
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Although WLKW-FM and WPRO-FM dominated the top
spots in the overall standings, other stations also have rea-
son to be pleased with their estimates. WHJY scored well
with its AOR approach, WPRO had a healthy breadth of
strength, and WHJJ and WHIM showed significant gains.

WLKW-FM is in a rut, but a delightful cne. The station
has seen its overall share stay in the 12 range, good
enough for this Beautiful Music standby to garner the top
slot among the crucial 25-54 adults as well as the 12+
crown. Number two in the 25-54 cell, and best in each of
the other broad demos we examine, was WPRO-FM. The
station’s CHR sound had broad appeal, and teamed with the
also-strong WPRO gave Cap Cities a heavy 1-2 punch.

WHJJ added almost two shares to nudge within
WPRO'S 12+ range, while WHIM almost tripled. The latter
jump saw the Country station score relatively well among
teens, rather than among the key adult demos.
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A clean sweep by KNS, improved performance by
KDUO, a surge by KRTH, and consistent strength enjoyed
by several other stations highlight the Riverside results.
KiIS’ scorecard has to be highlighted, however, since the
LA CHR giant was tops in all of the broad demos we examin-
ed — 12+, teens, and 18-34 to 25-54 aduits.

Previous leader KDUO, the local station featuring Beau-
tiful Music, saw its overall share improve but slip to second
in 12+ terms due to the KIIS explosion. Other stations
scored consistently well, including KFl, KLOS (which took
the AOR lead), and KGGI.

Arbitron didn’t do as well as hoped in terms of diary re-
turn, at least compared to the fall '82 results. Diary return
was down 21%, adding some wobble to these estimates.
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Improved leadership on the part of WEZO, in addition to
number one performances by WVOR and WCMF — and a
doubling of WYLF's shares — are most noteworthy this
sweep in Rochester.

Malrite’'s WEZO saw its 12+ shares increase, and the
BM station also topped the cume contest. Among 25-54
adults, however, WVOR was best, with WEZO number two.
WVOR's A/C sound also allowed the station to grab the top
spot with 18-49 listeners.

At the more youthful end of the spectrum WCMF is the
big story. The AOR outlet saw its overall share remain in the
10 range, good enough for third 12+, The real story, how-
ever, is that WCMF is tops both among teens and 18-34
adults. Adults of an older vintage, who averaged the longest
time-spent-listening in the metro this sweep, propelled
WYLF to contention this book. Also, the Big Band entity
more than doubled its overall share this sweep.

#35

Sacramento
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A rebound to strong, broad demos was posted by
KXOA-FM this sweep, enabling the station to recapture first
place overall. The A/C outlet had the largest cume in the
metro and was first among adults in the three key demos —
18-34, 18-49 and 25-54.

There are also new leaders in the CHR and Country for-
mats this survey. KSFM surged into second overall to take
the CHR crown, while KAER edged KRAK in the Country
battle (now complicated by the fact that after these resuits
were delivered KEWT moved from Beautiful Music to Coun-
try}). Among the AORs, KZAP slipped again while KROY
garnered the teen title this book.

Salt Lake City-Ogden#43
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The double digit battlie on the Wasatch Front continues
between KSFi and KSL. Meanwhile, KRSP-FM approached
the double digit threshold, and these three stations dominat-
ed the number one standings this fall.

KSFI took the 12+ title this survey, and also saw its
Beautiful Music format score tops among 18-49 and 25-54
adults. KSL was second in those demos and also had its
largest cume in the metro.

The younger listeners in the Salt Lake City area seem to
prefer the AOR sound of KRSP-FM. The station not only
was tops among teens but also with adults 18-34.
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CBS continues to own the 1-2 punch in the Gateway
City. KMOX and KHTR rank at the top again, with shares al-
most identical to those earned in the fall ‘83 sweep. KMOX
generated the largest cume and was tops among adults
18-49 and 25-54, while KHTR was the area’s most popular
station with teens.

The AOR race couldn’t be tighter. KSHE and KWK-FM
both gained, but remained tied on a 12+ basis. KWK-FM
had more teen apeal, while KSHE won the title in the 18-34
adults category.

Arbitron's quest for more diaries from those with non-
listed phones continues. Compared to the fall82 results,
the ESF return was up 58% this book — perhaps helping
the AOR picture look brighter.
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KTI"M retook first, KCOR added four to grab second,
and KXZL demonstrated that it is for real. These are the
keys to the fall findings in the San Antonio metro.

KTFM jumped more than three shares to wrest first
place away, as well as notch the largest cume. In addition,
the CHR fixture was first among adults 18-34 and 18-49,
and runnerup with the 25-54 contingent. KAJA Country
was first in that desirable ceil.

Based on some extraordinarily long time-spent-listening
levels, Hispanic-formatted KCOR bolted into second overall.
Meanwtile, KXZL remained the AOR leader with the top
share aryong teens.

Arbitron sampling garnered many more diaries from the
ESF portion of the public than in previous fall books. The
ESF tally went from 5% of the fall’82 in-tab to 40% this
sweep, perhaps helping the ethnic and AOR stations to be
better represented in the estimates.

San Diego +#20
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The honors are spread around in this San Diego book,
as five stetions can lay some claim to number one status.
Group W’s KJQY remained the 12+ pacesetter but was
not tops in any of the broad demos we examined. In fact,
KFMB, which lost some shares due to not having Padres
baseball this sweep, still managed to rank first with adults
25-54.

The market's leading AOR, KGB, posted excellent adult
numbers and ranked number one with 18-34 and 18-49
adults. Another AOR, XTRA-FM, was the most preferred
teen choice in the metro. Finally, KFMB-FM's A/C format
appealed {o the widest range of residents, thus garnering
the biggest cume in the market.
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San Francisco #4
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KGO held on to its perennial spot among Bay Area sta-
tions, while KCBS improved, KSOL was strong, and KSAN
rebounded. These are the highlights of the fall sweep in the
Baghdad by the Bay.

The N/T appeal of KGO allowed the ABC outlet to gar-
ner the top 12+ numbers, both average and cume, as well
as win with 25-54 year-olds. KCBS was runnerup in each of
those cells, enjoying a good book with some help from the
49ers broadcasts.

Urban Contemporary KSOL prospered—cleaning up
among teens and adults 18-34 and 18-49. Meanwhile,
KSAN recouped and scored third in each of the key adult
demos we break out,

Keep in mind that the estimates for KOIT are based on
the Gold sound featured by KY A for all but the last two days
of the sweep. Arbitron showed the new calls — reflecting
new owners and format — but they were a factor for only a
smattering of the sweep.
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Bulletin, bulletin! KGO is not number one in San Jose!
Local BM outlet KBAY ousted the San Francisco power-
house from the top roost this survey. In addition, good pro-
gress was made by KWSS, and KARA successfully segued
to A/C this sweep.

KBAY was tops 124 and with 25-54 year olds.
However, KGO can garner some solace in the fact that it
was the most cumed station this go-round. KARA moved
from Gold to A/C, and for its efforts won the 18-49 crown
and was second 25-54.

The younger demos were dominated by KWSS, the
CHR leader. The station was the teen favorite and also won
with 18-34 adults. Meanwhile, the AORs received serious
hits as KSJO dropped four shares, while KOME also show-
ed some slippage.

Seattle-Everett-
#16

Tacoma
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KIRO slipped again but was still number cne, KISW be-
came the AOR kingpin, and KUBE and KNBQ scored num-
ber one placements. These are the highlights of the Puget
Sound results this fall.

Bonneville’s KIRO News outlet remained tops overall
(although slipping 12+), was the most cumed, and had the
largest audience among 25-54 adults — the crucial sales
demo. In the other key adult cells, however, the AOR and
CHR leaders scored well. KISW took the clear AOR lead
this time, and emerged on top of the 18-34 stack as well.
KUBE's CHR sound appealed to the most 18-49 year-olds
in the area, while the teen winner was KNBQ, ancther fine
CHR entity.
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Another strong showing by WWBA, great demo appeal
by WRBQ-FM, and a more competitive CHR arena are the
most noteworthy items in the fall Tampa Bay results. In addi-
tion, extremely poor return among men 18-24 affected the
results for stations appealing to that demo.

Beautiful Music outlet WWBA increased its 12+ total
and again emerged on top. However, the station did not
notch a first place finish in any of the broad demos we ex-
amined, such as adults 25-54. The winner in that cell, and
also among 18-34 and 18-49 adults, was WRBQ-FM. The
CHR powerhouse also generated the largest cume of any
station in the metro.

While no one can dispute the strength of WRBQ-FM,
that station now has a competitor in WZNE (formerly
WQXM, an AOR}. In fact, in its first book WZNE copped the
teen crown — and will be trying to further erode the WRBQ-
FM position. Keep your eyes on this contest.

Arbitron will try to acquire more male 18-24 diaries
from this market in future sweeps. The return from that
group dropped 38% this survey, compared to an overall
slippage of just 7% from the fall ‘82 book.

#9

Washington

' [ o
O\ ANCASTER ,.’{I
YORK o 5

LUNENBURG
"
o

. 4 - SAl
mplete Ratings Data Page 139

Once again, NBC's WKYS has numbers that are
stronger than bear’s breath. The Urban sound piloted by PD
Donnie Simpson has not only garnered the 12+ lead again
among average persons, but also topped teens and the
three key adults demos. A truly amazing accomplishment!

Back among mortal stations, Beautiful Music entity
WGAY-FM moved to its best book ever, WMAL rode the
Redskins fever to the largest cume in the metro, and the
CHR battle »ecame a three-way tug-of-war.

The CHR scene has gotten crowded as WAVA and
WASH invacled the turf formerly solely occupied by WRQX.
WRQX had good balance demographically, WASH was
stronger among 25-54s, and WAVA had a better grip on
teens. This ¢hould be one of the more interesting CHR bat-
tles to keep an eye on.

SPECI

WESTWOOD ONE

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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National Broadcast Talent Coordina-
tors can solve your personnel problems
without cost to the radio station. We are
specialists in radio personnel, male, fe-
male and minorities. Aff on-air positions.
National can make a compiete presentation
within 24 hours of your phone call, and have
you in touch with those you are interested in
immediately. Join the hundreds of radio
stations that have taken advantage of our
unique and time-saving service.

For complete details write or call today:

BROADCAST TALENT COORDINATORS
Dept. R, P.O. Box 20551
Birmingham, AL 35216

=

REDICACTIVIT

\ (205) 822-9144 y

SYNDICATION

To join our
winning family
call

1-800-251-9000
") /i 1

P.O. Box 111390. Nashville. TN 37211
In Tennessee (615) 790-1200

RICK DEES. KIS-FM: "t use your hnes constantly and
forget to give The Weenie credit while the people are laugh-
mng!t'

For free samples of World Radio’s Greatest
Gag Sheet and ad-iib helper

Wnite: P.O. Box 25-866. Honoluly. Hawal 96825
\ (808) 395-9600 J

SERVICES

THAT WORK!
WE GUARANTEE IT!

Radioactivity is unique in that we of-
fer services to both owners and
managers, and PDs and announc-
ers.

For PDs &
For Stations ARnSGUncers
* Formats * Aircheck/Resume
Refinement

*{Saiemis R * Aircheck Analysis

Seminars
¢ Aircheck & Market ¢ Employment
Analysis Counseling
s Jingles ¢ Shouts

Free details call us collect or write us today:

p 3954 Peachtree Rd,, Suite 202 .
k Atlanta, GA 30319 oC
¥, (o)
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(404) 266-1977 ,,o*‘;%“
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GET
SOME
HINEY...

Hiney Wine thatis . . .

Hilarious proven ratings booster.
Great promotional venicle and revenue
builder. Some exclusive market rights still
open. Call (817) 649-1141 or write:
Donnelly Media
1201 N, Watson, #187.
Arlington, TX 76011

K Factof’Y
w Acres

o Station ID's

e Commercial

Jingles

Call or write for
a free demo

CONTENTAL
B RECORDINGS

210 SOUTH STREET,
BOSTON, MA 02111

617426:3131

4 Currentand )
Classic Airchecks!

A great aid for improving the performance of
your staff!

Current Issue #48 features KFl/Lohman & Bark-
ley, NY’s Z100, WNBC/Don Imus, WWDC/
Greaseman, WABX/Paul Christy, WFYR/C K,
Cooper, Seattle’'s KPLZ, LA's KKHR, Port-
land's KKRZ & San Diego’s new AOR Z90. Cas-
sette, $5.50.

Special Issue #5-29 features NY, with WNBC/
Howard Stern, WPLJ)/Jim Kerr, the Z |00 morn-
ing Zoo, WAPP & WNEW-FM. Cassette,
$5.50.

Special Issue #S-30is NY Part Two, with Ur-
ban WRKS, WBLS & WKTU, plus new A/C
WLTW & WYNY/Dan Daniel. Cassette, $5.50.

Classic Issue #C-41 features KH}/Robert W.
Morgan-1968, KIMN/Roger Barkley-1960,
WWDC/Howard Stern-1982, KRLA/Jay Stev-
ens-1971, KH)/Machinegun Kelly-1975, plus
Seattle- 1974 with KING. KJR & KTAC. Cas-
sette, $10.50.

Write for info on our new VIDEO AIRCHECK
series, or subscription info.

CALIFORNIA AIRCHECK

Dept. BB — Box 4408
San Diego, CA 92104 — (619) 460-6104




THE RATINGS

INFORMATION

A Step-By-Step Manual For Using
RaR’s Unique Ratings Data Features

As you delve into the first 1984 Ratings Report, bas-
ed on the fall '83 sweeps, you'll find that the information
has been divided into two sections for your perusal. First are
the market overviews — summaries of winners and cCir-
cumstances which might have influenced the estimates in the
relevant metro. After reading the highlights you can then turn
to the second section — in-depth ratings breakouts to provide
insights for broadcasters or advertisers alike.

Here's some guidelines on what you'll see as you read
through this Ratings Report.

Shares Trends

All stations in the top 50 markets earning a 1.0 share or
better, and the top ten stations in markets 51-100 (according
to the fall '83 Arbitron sweep) are listed. Trends move from
left to right, with the oldest share on the left and the fall '83
12+ share (highlighted) to the far right. The stations are ranked

according to their total week, total persons 124 average
guarter-rour share, top to bottom. Up to five surveys can be
shown in the trends, which cover the previous year.

Audience Rankings

The five rankings to the right of each station’s format
designation will help you zero in on the station’s core strength.
The first listing is the station's total week, total persons 12+
cume rank in the metro (all rankers are based on metro).

Four key demographic cells are then broken out for each
station, with the top station in each demo highlighted. These
demogrzphic groups are teens (12-17) and adults 18-34,
18-49, and 25-54, the key advertising targets.

At the lower part of each page are more detailed
breakdowns on the key adult demos. Top 10 stations are

Continued on Page 72

Demographic Rank ' Format Reach

AIC [ ]
Men Women Men Women Men Women AOR NN 55
18-34 18-34 18-49 18-49 25-54 25-54 BBnd mmmm 29
1 WAPP 1 WHTZ 1 WHTZ 1 WHTZ 1 WCBS-FM 1 WYNY B|klUrbrI_1T.6
2 WHTZ 2 WRKS 2 WAPP 2 WRKS 2 WNBC 2 WRKS BM/Easy SN 8.3
3 WNEW-FM | 3 WPIX 3 WRKS 3 WYNY 3 WKTU 3 WPIX CHR (2.7
4 WRKS 4 WYNY 4 WKTU 4 WPIX 4 WHTZ 4 WADO Clas 3.0
6 WBLS 6 WBLS 6 WPLJ 6 WKTU 6 WCBS & WCBS-FM Gold ®Em:27
7 WKTU 7 WKTU 7 WBLS 7 WPLJ 7 WYNY 7 WBLS News RN &.3
8 WYNY 8 WAPP 8 WYNY 8 WNBC 8 WPIX 8 WKTU .
9 WPIX 9 WCBSFM 3 WPIX 9 WCBSFM g WINS 9 WRFM Rel 1.0
10 WNBC 10 WNBC 10 WNBC 10 WADO 10 WPAT-FM 10 WINS ?pan . 2.5
alk I 9.0
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Continued from Page 71

Network Abbreviation Key

listed for men and women in the 18-34, 18-49, and 25-54

cells. All audience rankers are based on average quarter-hour

persons, with the cume exception noted above,
Turnover/Daily Time Spent Listening

The column to the right of the adults 25-54 rankings con-
tains numbers that demonstrate the relationship between au-
dience turnover and daily time spent listening to each station.
Based on total persons 12+, metro, these figures give a quick
idea of how stations compare based on audience loyalty. Pro-
gramming efforts of various stations and formats can be easily
compared.

Understanding these numbers is not difficult. Remember,
there is an inverse relationship between Turnover (TO) and
Time Spent Listening (TSL). The higher the TSL (minutes
listened daily} the lower the turnover, or audience flux. That in-
dicates a stronger degree of loyalty than a station with high TO
and fewer minutes tuned daily from its listeners.

' Rep/Net Information

AS a convenience for users of this report, we designate
network and/or rep affiliations as they apply, based on the

latest sources. . .
Birch Radio Shares
To offer a comparison between the diary-based Arbitron

numbers and the telephone-derived Birch Radio estimates, we
have in all markets surveyed by Birch in the top 100 provided
total week, total 12+ average persons estimates from the fall
'83 Birch quarterly.

Format Reach Chart

The lower right corner of each data page offers a chart that
shows format comparisons within each market. The formats
are alphabetized for ready examination as you leaf through the
‘report.

The format totals are arrived at by summing the total week,
total persons 12+ average quarter hour shares for all stations
that qualified. All CHRs are added together. All AORs are sum-
med, etc. Those with a one share or better are assigned to a
specific format. Stations with less than a one share or stations
with varied formats are lumped into the “miscellanecus”
category.

Format Codes
Format codes were assigned based on the latest information derived from
the stations involved. R&R realizes that these codes are generalizations, but
we provide them for purposes of comparison.

Format Legend
AC—Adult/Contemporary, AOR—AIbum-Oriented Rock, BBnd—Big
Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radlo, Clas—Classical, Ctry—Country, Gold—
Oldles, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—
NewsiTalk, Rel—Religlous, Span—Spanish, Talk—Talk, Urbn—
Urban Contemporary.

Market Overviews

R&R reserves the right to exercise editorial judgment regarding which sta-
tions are mentioned in the overviews and the information cited in each market,
Every effort has been made to provide the highest quality information and data
for your use.

This data is copyrighted by Arbitron. Nonsubscribers to Arbi-
tron’s syndicated radlo service may not reprint or use this infor-
matlon in any form.

ABC-C
ABC-D
ABC-E
ABC-F
ABC-l
ABC-R
ABC-T
AP
CBS
CBS-R
MBS
NBC
NBC-S
NBC-T
NBN
RKO-1
RKO-2
SHRDN
TSTAR
UPI

ABC Contemporary

ABC Direction

ABC Entertainment

ABC FM

ABC Information

ABC RockRadio

ABC TalkRadio

Associated Press Radio
cBS

CBS RadioRadio

Mutual Broadcasting System
NBC

NBC Source

NBC Talknet

National Black Network
RKO-1

RKO-2

Sheridan

Transtar

United Press International Audio

T e——
Reps Abbreviation Key

BLAIR
CABALLERO
CBS-FM
CcBas spoT
CHRISTAL
CITIMEDIA
cmes
CRANFORD
D-CLAYTON
DEVNEY
DONOFRIO
EASTMAN
GROSKIN
GROUP W
H OAKES
HILLIER

J BOLTON
JC GATES
KATZ
LOTUS
M&C
MARKET 4
MASLA
MMR
McGAVREN
MEDIA
NATL TIME
P MILLER
PAN AMER
PRO RADIO
P-W RADIO
RADIO SPT
R A LAZAR
RAR
REGIONAL
RILEY

RKO
ROSLIN
SAVALLI
SCHWARTZ
SELCOM
SOUTHERN
STARCOM
STARS INC
SWAGGART
TACHER
TORBET
UNIREP
W&P
WALTON
WESTERN

Blair Radio

Caballero Spanish Medla, Inc.
CBS-FM National Sales

CBS Radio Spot Sales

The Christal Company, Inc.
Cltimedie, Inc.

Concert Music Broadcast Sales, Inc.
Crantord Broadcasting Company
Dora-Clayton Agency, inc.

The Devney Orgsnizstion

John Donofrio

Eastman Radlo, Inc.

Herbert E. Groskin & Company
Group W Radio Sales

Harian Osakes & Asscciates
Hilller, Newmark, Wechsler & Howard
Jack Bolton & Associates

J.C. Gates & Co.

Kstz Radlo

Lotus-Albertini

Milam & Cowart

Market 4 Radlo

Masia Radio

Major Market Radio Sales
McGevren-Guild, Inc.

Medias Sales South

National Time Sales, Lid.

Paul Milier & Co.

Psn American Broadcasting Co.
PRO Radio

P/W Radio Represeniatives
Radio Spot Sales, Inc.

R.A. Lazer & Company

Radio Advertising Reps
Regional Reps Corp.

Riley Representatives

RKO Radlo Sales, inc.

Roslin Radlo Sales, Inc.

Savalll & Schutz, In¢.

Harold S. Schwartz Associstes, Inc.
Selcom Radlo

Southern Spot Sales, Inc.
Starcom

Stars, inc.

Jimmy Swaggart Broadcasting
Tacher Co. Inc.

Torbet Radlo

Unirep Broadcasting Company
Welss & Powell, inc.

Wslton Broadcasting Sales
Waestern Broadcast Sales

e W v = e -
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Discover A Gold Mine
of Country Music
With the Stars!

George Jones and Johnny Cash have been making
country hits tor nearly thirty vears: Willie Nelson and
[.oretta Lynn for more than twenty, and even ‘new
comers’ like Ronnie Milsap and Crvstal Gavle have
spent nearly a decade on the charts.

Country music has stayed loyal to its roots.

Today, country listeners have expressed an increasing
interest in country music's past. Radio stations are
plaving more oldies than ever belore. and new artists.
like Ricky Skaggs and John Anclerson. are using more
traditional styles.

Solid Gold Country, produced
by Ed Salamon. explores these

connections between past
and present each week in
a three hour music maga-

zine-. Every week a major iy \@’
e~ COUN

”

7 ‘ p= \ New York - Los Angeles
“I.’)% ( @) Washilgton. DC. - Detroit

country starwill be on hand as a featured guest through-
out the entire show to talk about their music. and
additional artisis are spotlighted, telling the stories
behind their songs. This participation by the stars of
country music themselves. and the themesets in which
the songs are presented. make each program more than

just another “oldies” show.

For national sales information call our New York office
at (212) 869-7444.

For station clearance information call our Washington,
D.C. office at (703) 556-9870.

The United Stations

AMERICA'S TARGET RADIO NETWORKS i

A

JL\\ N/
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o

W ~NDN HWN =

13.9
10.8 13.4
9.9 | 5.9
7.0 8.5
5.7 | 6.3
5.5 5.7
5.1 4.9
4.7 5.0
4.0 4.3
6.3 5.8
2.6 2.9
5.5 3.4
4.7 3.4
2.1 1.4
0.8 1.0
0.3 ~-

Men
18-34

WPYX
WFLY
WWOM
WGFM
WQBK-FM
WPTR
WGY
WTRY
WABY
WROW-FM

3.9

3.5

2.6

1.6

i3

1.0

10

1

12

13

14

15

16

wWomen

18-34

WFLY
WGFM
WPY X

WWOM

WGY
WTRY
WPTR

WQBK-FM
WROW-FM

WROW

OO ~NDN H WN =

o

WGY
810

WPYX
106.5

WFLY
92.3

WROW
590

WROW-FM

95.5

WQBK
1300

WGFM
99.5

WPTR
1540

WWOMm
100.9

WTRY
980

WABY
1400

WGNA
107.7

WQBK-FM
103.9

WHRL
103.1

WCSS
1490

WKAJ
900

Men
18-49

WPYX
WFLY
WWOM
wWGY
WPTR
WGFM
WQBK-FM
WTRY
WGNA
WROW-FM

1

WO ~NDOHWN =

Q

a/c

BBnd
Ctry
AOR
BM
A/C

CHR

wWomen
18-49

WGFM
WGY
WFLY

WWOM

WPYX
WTRY
WPTR

WROW-FM

WROW

WQBK-FM 10

15

14

17

6

10

92

12

20

W oo ~N Db WN =

17

14

6

20

9

10

Men
25-54

WPYX
WGY
WPTR
WWOM
WROW

Albany-Schenectady-Troy

12

1

13

20

15

WROW-FM

WGNA
WGFM
WFLY
WTRY

-
[=]

W ~NDUHWN =

13

10

9

14

21

15

#49

13

10

12

14

21

15

25-54

WGY
WROW-FM

WWOM
WPTR
WGFM
WTRY
WROW
WFLY
waBK
WGNA

10/110

9/128
20/53
11/95
15/74

27/41

11/95
12/91
18/62
12/924
11/99

11/98

BLATR

HILLIER

CHRISTAL

EASTMAN

SELCOM

McGAVREN

SELCOM

TORBET

HILLIER

ABC-R

ABC-C

ABC-D

NBC-S

ABC-I

RKO-1

ABC-E

RKO-2

CBS-R

ABC-E

Women

AIC L[]
AOR I 14.5

BBnd W39

BM/Easy NN 8.9

CHR N 1 5. G

Ctry N 5.2

Talk . 6.7

|




KIS
102.7

6.5 | 7.6 6.8 | 2 5&'% Easy | 4 13 7. 3, 211795 TORBET

4.5|5.a 5.5 | 3 !;&BC Talk | 3({15 | 16| 6 | 3 | 14/75 KATZ ABC-I

2.9 | 3.8 5.3 | 4 | w,ET AOR 5| 3 2| 2 11 14778 | EASTMAN

3.4 | 3.3 4.3 1 5 gélgl BM 11 18 37 119 9 13/86 SELCOM

4.2 | 2.1 | 4.2 | 6 | KNX News | 2 |26 | 21 17 8 20/54 | CBS SPOT | CBS
1

7 §5L98 AOR 6 5 3, 4|18  18/61 KATZ ABC-R

5.8 5.3 | 3.8 |8 ';‘&070-FM AROR 13 | 2 S 8|24 14/79 | HILLIER

3.2 | 4.0 | 3.5 9 | mTF CHR | 8 /10 = 4 5 4 20/55 | RKO RKO-1
[ 2._44 3.3 T 2.2 [0 KOST A/C 12 8 8 7 5 16/66 | CHRISTAL

4.2 | 45| 3.1 11 i;(mpc Easy (10 |21 | 27 26 15 19/58 | MR

1.8 _' 2.0 | 3.0 12 | KNOB Easy (19 25 17 14 6 13/87 GROSKIN
[ 3.4 | 2.7 | 2.5 13| KEWSB News = 9 38 | 29 23 20 26/42 | GROUP W NBC
_3._4 ;5 2.4 7. 14 | KFI A/C 14 |24 | 14 9 7 21/53 | CHRISTAL | ABC-E
_;:;* ?4 2.4 . 14 7',%89 CHR | 7 4 12| 18 28 29/37  SELCOM

4.4 | 1.7 | 2.4 |14 | KKHR CHR 15| 7 | 10 11 29 20/55 | CBS-FM cBs-R
2.7 14| 2.2 |1 KHTZ CHR 18|11 6 10 14 18/62  MMR RKO-2
2.6 2.7 2.1 18 KiAc Ctry 16 20 18 15 10 .21/51 EASTMAN mac-n-
_-_— - .

- : n
1.4 1.0 | 2.0 19 KWIZFM © a,c 21 /42 11 12 12 17/64  TORBET
1

1.2 | 1. 1.9 (20 @ KMGG A/C |20 19 13 13 |16 20/55 mASLA RKO-1
0.5 0.8 1.8|21 KUTE Urbn (25 | 9@ 9 16 23 15/70 | MASLA
1.9 | 2.0 | 1.7 |22 | KIKF Ctry (26 16 19 20 22 16/68

1.4 | 1.1 | 1.6 |23 | KFACFM | 155 (23 |14 | 32| 27 21| 20/54 | McGAVREN | MBS

% 1.9 | 1.6 (23 | KPRZ BBnd (29 29 | 38 39 25 12/90 | McGAVREN | MBS
1.9 | 1.9 | 1.6 |23 | KZLAFM | cery 27 (36 28 |21 13 | 14/75  BIAIR
0.9 | 1.0 | 1.5 26 | KKGO Jazz (30 (31 33 24 19| 12/88  ROSLIN Ap

Continued on Page 86
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Atlanta +18

STATION
[
£ 83 /
= E SHARE
9.7/ 10.1 [ 10.8 @) WVEE 9.3
10.2 | 9.7 10.0 2 gngGC TORBET ABC-C 12.6
9.4 9.7 9.2 | 3 %'1("5“( SELCOM 9.0
8.3 9.4 8.1 | 4 | WOXIFM BLAIR 10.1
6.8 8.6 7.3 5 WiEH BM 6 12 10 13/81 | KATZ 6.8
7.9 9.2 7.2 & =0 A/C 30 10 12 17/65  CHRISTAL NBC 7.7
7.9 7.1 6.2 7 WKLS-FM | acr 7. 2 4 8 13|15/71 | MAsLA ABC-R 11.4
59 56 4.9 8 WSBFM | pc 8 7 6 5 8 18/60 CHRISTAL = CBS-R 4.1
- | 3.4 4.6 o WRMM A/C |10 9 7 6 6/16/68 EASTMAN 4.1
WAOK
3.9 3.6 4.0 10 paK Blk 11 5, 9 10 9  16/67 HILLIER SHRDN 4.1
2.8/ 3.3 3.9 11 WGST News 9 18 14 13 112 19/57 KATZ cBS 2.5
3.6/ 2.9 2.9 12| WPLO Ctry 12 13 13 12 10 17/65  McGAVREN  ABC-I 2.0
1.6, 1.8! 2.3 13 | Waxi Gold |13 23 8 11 11 18/61 | BLAIR 0.8
-- 1.0 2.2 14 WIYA/WJYF BBnd 16 22 24 17 14 10/108 ROSLIN 0.2
2.2 1.3 1.5 15 %[’%O Blk 15 8 11 /14 17 19/56 CITI MEDIA ABC-D 1,2
1.3) 1.1 1.4)16 | WYZE Rel 19 25|18 19 |20 9/121 0.8
1.5/ 0.8 1.2 |17 | WCNN News 14 20 23 21 21 25/43  RKO 1.2
Demographic Rank Format Reach
Men Women Men Women Men women | | I
1 8'34 18'34 1 8'49 18'49 25-54 25-54 A]C _ 16.7
AOR mEmmw 62
BBnd m 2.2
1 WVEE 1 WVEE 1 WVEE 1 WVEE 1 WKHX 1 WVEE Blk/Urbn aemsss— 16.3
2 WQXI-FM 2 WQOXI-FM 2 WKHX 2 WQaXI-FM 2 WAaXI-FM @ 2 wKHX BM/Eas 7.3
3 WKLSFM 3 WZGC 3 WOXIFFM 3 WKHX 3 wWZGC 3 WPCH e IO
4 W2GC 4 WSBFM 4 wzGC 4 w2GC 4 WVEE 4 WOXI-FM CHR S 1. 1
5 WKHX 5 WRMM 5 WKLS-FM 5 WSB-FM 5 WPCH 5 WZGC Ctry (N 12.1
6 WRMM 6 WKHX 6 WPCH 6 WRMM 6 WSB 6 WSB-FM Gold e 23
7 waxi 7 WKLS-FM 7 WRMM 7 WPCH 7 WRMM 7 WRMM News I 5.1
8 WSB-FM 8 WAOK 8 WSB 8 WAOK 8 WPLO 8 WSB Rel w14
9 WAOK 9 WPCH 8 WSB-FM g WSB 9 WSB-FM 8 WAOK
10 WPCH 10 waxi 10 WPLO 10 WKLS-FM 10 WKLS-FM 10 waXxi




Baltimore +#15

5.3| 6.2 6.5 7.4 | 2| WLIF BM 5,15 (15| 7 5 11/97 CHRISTAL 5.6
: WBSB =

6.6 7.5 7.8 6.8 | 3| WBS CHR o 0 2| 2 2 15/72 = TORBET ABC-C | 8.1 |
6.4 7.3 6.9 6.5 | 4 WYy AOR 3| 2 °| o 7 14/79 | BLAIR ABC-R 9.9
I

7.2 6.2 5.8/ 6.4 | 5 WPOC ceey 8 14| 5 a @) 11796  Easvax ABC-D | 6.6
7.9 8.2 8.2| 5.8 | 6 WAV Urbn | 6 5 3 3 3 14/79 McGAVREN 8.3
3.5| 3.9| 4.6] 4.4 | 7| WH BBnd | 16 | 22 | 32| 25 20 9/126 HILLIER MBS 2.4
3.6| 2.8 2.7 4.2 8 WYSTFM | ¢ | 9/ 12 6 5| 4 15/71 wmasia RKO-1 = 3.4
4.5| 4.0 5.4| 4.0 | o| WFBR A/C | 4 13 9 8 9 21/52 MMR NBC 3.6
- - 1.0 3.9 10| WWINFM | g1x | 14 11 4 6| 6| 12/94 MMR 5.2
2.4, 2.6 2.3, 3.8 | 1" xggBM N/T 7/32 16 11 10, 19/56 KATZ ABC-I 3.3
2.5/ 3.1 3.6/ 3.8 |11 %EEB Bl |15 7 8 10 11/ 11/100 CITI MEDIA' SHRDN 3.4
4.9 4.2 4.3 3.6 |13 \me Blk 10 4 7! 9113 16/66 HILLIER NBN 3.4
3.6 3.2 4.1 2.9 | 14| WCAO Ctry | 12 | 16 |13 12 /12 19/59 McGAVREN | RKO-2 | 3.0
— | = | —= | 2.8 |15 WMAR CHR |11 3 11 14 15 21/53 KATZ 3.8
1.5, 1.4 1.3 1.7 16 WWDCFM por |18 10 10 15 19 18/60 & CHRISTAL = ABC-R = 2.2
1.0/ 16| 1.9 1.6 17 WOSR A/C |13 9 12 17 16 28/38 CBS-FM cBS 1.3
2.5 2.1 2.2/ 1.6 | 17 %l;gx CHR (17 | 6 |14 18 ' 18 20/55 BLAIR ABC-R 1.4
0.9/ 2.0 1.0 1.5 |19 WHUR Blk 19 18 (17 /16 14 18/61 W & P 1.7
.50 1.1 1.1 1.1 20 ggﬁBS Rel |22 24 (26 1917 15/72 1.2
ot SR i TG T P w T - =
Demographic Rank Format Reach
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AIC 18.8

1 WIYY 1 WBSB 1 wivy 1 wBSB 1 wpoC 1 WBSB 3;’:1 __“ e

E| e e IS e o o i g BLE BIK/Urbn — 5.6
3 WWIN-FM | 3 WIYY 3 WXyYv 3 WXYV 3 WXYV 3 wpPOC BM/Easy Summmmm 7.4 )

4 wBSB 4 wXvYv 4 wBsB 4 WYST-FM | 4 WYST-FM | 4 WYST-FM EHR V_-m

5 WPOC 5 WWIN 5 WWIN-FM | § wPOC 5§ WCBM 5 WXYV e

6 WYSTFM | 6 WYST-FM | 6 WFBR 6 WWIN-FM 6 WWIN-FM 6 WBAL Naw: @mie )

7 WWDC-FM | 7 WPOC 7 WYST-FM 7 WIYY 7 WFBR 7 WWIN-FM Rel -”'

8 WFBR 8 WEBB 8 WCBM 8 WWIN 8 wasB 8 WEBB Talk 19

3 WMAR 9 WLIF 9 WWDC-FM 9 WEBB 9 WLIF 9 WWIN ’

10 WWIN 10 WMAR 10 WCAO 10 WBAL 10 WCAO 10 WFBR
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Boston +:7

9?; 6 WXKSFM
5.6 | 7.4 | 6.6 | 7.2 | 7.8 WBCN
8.6 9.0 | 9.8 | 7.0 | 7.6 | 3 | WBZ

|- | 46| 6.9 8.1 704 WHTT

WHDH

8.6 6.9 | 6.5 | 5| WH
wJiB

4.9/ 4.4 3.8 4.1 (5.5 6| ¥l

WEEI
5.4| 5.2| 4.5| 5.0 | 5.9 | 7| WE

WRKO
8 | 6a0

4.4| 4.5| 3.8/ 4.6 | 4.1 | 9| WM

WROR
3.8/ 4.1 4.0 3.4 3.8 10| WA

; WSSH
3.0/ 2.6 2.9/ 4.0 3.6 1 WS

WHUE-FM

3.5 12 100.7

wCoz
4.9 4.8 4.8 | 3.4 3.3 /13 945

WVBF
2.7 2.5 3.2 14 AL

2.4 15 | WXKS

3.5 3.2 3.6 | 2.1 1430

WMRE
0.9 1.1 1.4 1.6 1.9 16 il

WILD
2.5 1.8 1.6 1.8 1.6 17 1090

WCGY
1.2 0.9 1.1 1.2 1.1 18| WC

WCRB
9| to] 1.6 1.2} 1.1 18] WCR

WAAF
-1 tof o.8| 1.1 1.0 [20] WAA

WBOS
L:.O 1.0_ 0.8 0.7 1.0 | 20 92 8

£ King

HNE

KISS 108 FM IS BETTER HIT MUSIC

STATION

AOR
A/C
CHR
A/C
BM
News
Talk
A/C
A/C
A/C
BM
A/C
A/C
BBnd
BBnd

Blk

Golad

las
ACR

Ctry

13
14
10
12
18
17
22
19
16
15

20

23

13

19

25

14

17

33

26

18

29

15

10

19

24
25
1
14
20

13

17

10

14

17

23

16

15

19

20

18

13

14

16

20

19

15

18

30

WX

13/86
19/56
16/68
9/123
12/93
9/121
17/65
22/49
30/35

15/70

BLAIR

CHRISTAL

CBS SPOT

EASTMAN

RKO

HILLIER

SELCOM

BLAIR
McGAVREN
MMR

MASLA

MASLA
DONOFRIO

KATZ

ROSLIN

ABC-E

NBC-S

ABC-R |

J IS

1.5

P e 5 T AT IR

Continued on Page 86

KBS

1430 AM

FOR “THE MUSIC OF YOUR LIFE”
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S, ety itk a1 S St e W
| |

WXKS—FM

BRINGSHOMETHE .

GOLD,SILVER & BRONZE‘

- FOR

) - -~
: ' T "I
1
r
T Women
18-34 #1
18-49 #1'
25-34 - #1
25- 49 #1 .
[ | [ |
= Adults = Men
Do [ T =
18234 #2 5-34 #2
1 18-49 ~  #2 18-49- w2
* I25-34 2 2534 “ a2l
: 125-49 #2 25-49 _. . #3
§
!
! - L - ...
{ Y
t _MAJ_OR_HIHI‘.I‘I'_RADIO I.I.I.III
[
AQH AUDIENCE .
_ _ __MON-SUNGA-MID __
- ‘SOURCE: ARB/FALL '83/METRO
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Birmingham

14.1| 12.5 '
% 12.3 |9 2 | cery | 2 KATZ
| .' . ) g
10.2| 8.5) 11.3 | 2 | WKXX CHR a' (1] QO : - 14/78 | McGAVREN | ABC-D |11.5
I 1 w— — — ¥ ! D e — = = ——— - —
13.7/ 10,4 9.8 | 3 | WENNFM | s | 4] 3] 3 3 2 | 10/109 | sercom NBN  (11.3
-~ = = = ) P —— R
, .
7.4 8.6 7.9 | 4 | WAPFFM ' 00 | 31 2 2 4 6 13/81 | ToRRET NBC-S |13.1
—— e —— 3 —— —
7.7 6.3 | 7.6 C ! WATV | Blk 9, 4| 6 6| 4| 8/128|(war | 2.7
e c— _— Y S ([ I— ; ' s —
B H
4.7 3.7 4.9T 6 | mlén Blx 10! 6 11 |13 15 | 12/89 | MASLA RBC~C | 3.4
1 1 |
— ey S — 1 e — '. -_ —— 4 = — = e
- 7.4 4.9 [ 6 | WMJ " afc S 8| 5| 5|5 117/65 | BLAIR | 9.2
l D e R s G o - g —_ —y —_ _--—i— ey
3.6 3.4| 4.8/ 8 | WERC | N/T 8 16,15 12 8  16/68 | MCGAVREN [ 4.5
o T ISkl W Wt v e U )
- %.9 | 4.2 { 9 | WAGG | Blk |13| 7 10 | 8 | 7 |11/96 | SELCOM W | 3.2
- —— e e e A LWL, e —
4.5 3.1 | 3.7 j1o g\;XOK | ctry | 1119 (14 |15 | 9 | 15/72 | CHRISTAL | RKO-1 | 3.1
] -f-- — S S #—'-'— -“" o e x -t — - i-‘ Y ——
- | = | 3.8 |11 | WIWG Blk | 16| 18,20 (19 (17 | 6/172 , | 2.6
- ————— e e b - e - = 4 e aen ey =
r 13 i 1 Y =1 + T —
2.7 1'4J_3'1 12 | %g«;l | 7,14 16 |16 |14 | 25/43 | TORBET tBE 1.4
‘f t - ’ . - | — e b — .m—... — " 4 p s '1?--.—
3.7F 3.8 I 3.0 |13 g\ggGN RC | 610 9 |10 11 27740 | EASTMAN | 3u 2
L e ——— 4 i - A— o — S— L e
3.1| 2.5 2.8 |14 | WDJC Rel |12/ 9 (12 [11 10  19/58 | CRAWFORD 13.7
2.3 1.9 z.% (15 | g\ggns | Gold | 15/ 15| 7 | 7 |12 | 17/63 | PRO RADIO 1.4
e 4 0 [ - — - & —— SIS NE—— s U V- = -
— —§ — 1 _ 1 - =
2.6| 2.8 | 2.2 |16 | WRKK ftry | 14| 12| 8 9 13 | 19/57 | CHRISTAL | RRO-1 | 1.9
. BRAEN SR AL NSRS Ty S RS =0 N " b SE——— =
1.9 g5 1.5 |17 i %ggT BBnd | 17 13 |13 |14 (16 | 12/90 1.0
0.3 1.8 | t.0 WHMAFM | B4 | 19|17 |19 (18 (18 14/79 | DEVNEY
L e——— it - SR ey S C—" ——— IS ——
Demographic Rank Format Reach
Men Women Men Women Men | Women
AIC 110
~18-34 18-34 | 1849 | 18-49 | 2554 | 2554 | | AOR o 75
1 WKXX 1 WKXX 1 WKXX [1 W2ZK 1 wWzzK | 1 WZzK BBnd @15
2 WAPIFM | 2 WENN-FM | 2 WwWzZK | 2 wKxx 2 WENNFM | 2 WENN-FM Blk/Urbn [ 30.1
3 WENN-FM | 3 WZZK 3 WAPIFFM | 3 WENN-FM | 3 WKXX | 3 WKXX BM/Easyd 1.0
4 W2zZK 4 WAPI-FM | 4 WENN-FM | 4 WAPHFM 4 WM 4 WATV CHR  EEE— 1.3
5 WMJJ 5 WM 5 WM | 5 WMJJ |5 WAPLFM | § WMJJ Clry | E— .2
6 WATV |6 WATV 8 WYDE | 6§ WATV | 6 WYDE 6 WAGG God  mm 23
7 WYDE 7 WAGG 7 WATV | 7 WAGG 7 WATV 7 wDJC :9:”5 :2-4
8 WRKK 8 WYDE 8 WERC | 8 wDJC | 8 WERC 8 WVOK T:Ik -22"18
9 WSGN | 9 WJLD 8 WRKK | 9 WRKK 9 WSGN 9 WAPIFM i
10 WJLD |10 WDJC |10 WSGN |10 WCRT 10 WAPI |10 WCRT




Buffalo

WBEN
930

WYRK
106.5

WBUF
92.9

WECK
1230

WGR

550

WBLK
93.7

WPHD
103.3

WBEN-FM
102.9
WKBW
1520

WGRQ

 96.9

WNYS-FM
104.1

WZIR
98.5

WYSL
1400

WUFO

1080

99.5

7.50 6.2 7.1 3|
3.2 4.7 7.0 4
—— ’ —
4.6 6.2 6.9 S
e
8.0 7.3 5.8 6
L 4 .- :
6.2 5.4 5.5 7
—_— i
4.8 5.7 5.5 7
SR p—— p—
5.7 6.1 5.4 9
5.2 7.2 5.1 10
5.5| 4.4 4.1 "
. - &
4,8 4.0 : 12
2.0 2.5 3.2 | 13
2.1 2.3 2.7 14
1.2/ 1.7] 2.0 | 15
.6 1.2 1.0 | 16
| O - e
Demographic Rank
Men Women
18-34 18-34
1 WPHD 1 WBUF 1
2 WGRQ 2 WBEN-FM 2
3 WBEN-FM & 3 wBLK 3
4 WGR 4 WYRK 4
5 WZIR 5 WPHD 5
6 WYRK 8 WKBW 6
7 WBLK | 7 WNYS-FM 7
8 WBUF 8 WGRQ 8
9 WBEN 9 WJYE ]
10 WUFO 10 WGR 10
P A WA e S oy = T

WDCX

TE

™
Men
18-49

WBEN
WGR
WYRK
WPHD
WBUF
WBEN-FM
WGRQ
WJYE
WBLK
WZIR

#32

BBnd |11
A/C - -4-
Blk 13
CHR 6
CHR .3
S
9
CHR . 1
AOR 14
cHR |12
Blk 17
Rel 18

o g

Women
18-49

WBUF
WYRK
WJYE
WBEN-FM
WBLK
WKBW
WBEN
WGR
WNYS-FM
10 WPHD 10

1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 8
9 9

15
—

4 s
0 -
7

9 10
3] 4
5 | 7
2 9
6 |14
20 | 13
16 | 17

[ e
Men
25-54

WBEN
WGR
WYRK
WBUF
WJYE
WUFO
WBLK
WBEN-FM
WECK
WKBW

¥

18/59 | EASTMAN NBC  (12.1

3 1 3/81 MCCAVREN | i . 8.1

2 12/87 -MCGAVREN T _5_8

15 9_ 11/101 | MASLA o ABC~I :4—
6 | 5 |20/58 | xatz ABC-E -5.-9;

7 | 7 | 107113 | sercom | aor | 2.8

g8 13 | 19/56 R cas-p: 6._4-

4 | 8 |22/49 ——— \-5.9

9 | 6 | 23/48 | BLAIR ABC-D | a.s

10 |12 | 20/55 | KAT2 wwe-s | 7. 1
11 |11 | 22/48 | CHRISTAL | aBc-c |4.9
12 |16 | 16/68 | SAVALLI ‘ e I
14 |14 |22/50 |cms-em | |30
13 | 10! 8/129 | sELCOM SHRDN | 0.6

17 | 17 2.0

DN D WN -

Women

25-54

WJYE
WBUF
WYRK
WKBW
WBEN
WGR
WBLK
WBEN-FM
WNYS-FM
WECK

15/73

4

Format Reach

TR AR R I s IR m"“
AiIC 236
AOR N 7.3
BBnd . 6.9

Blk/Urbn s 7.5
BM/Easy i 12.5

CHR  — 221
Ctry I 7.1
Rel w10

T s

1
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1.0

3.4

1.8

WESTWOOD ONE

3.6

5.4

3.8

2.6

2.8

3.4

2.9

2.6

3.2

3.6

3.0

2.7

2.7

3.2

3.4

3.4

3.4

3.6

2.6

3.5

2.5

1.7

4.2
3.8
3.7
3.7

3.6

2.9
2.7
2.6
2.5
2.3
1.9
1.7
1.4
1.3

1.3

11

12

12

14

15

16

18

19

20

22

23

24

24

STATION

WGN
720

WBBM
780

wLOO
100.3

WBBM-FM
6.3

WBMX
102.7

WGCIHFM
107.5

WIND
560

wLS
890

WCLR
101.9

WLAK
93.9

WMAQ
876

WLS-FM
94.7
WMET
95.5

WFYR
103.5

WKQX
107.1

wJJD
1160

WXRT
93.1

WUSN
99.5
wo
105.1

wLUP
97.9

WAIT
820

WJEZ
104.3

WJPC
950

WCFL
1000

WFMT
98.7

CHR
Blk
Urbn
Talk
CHR
A/C
A/C

Ctry

AOR
A/C
CHR
BEnd
AOCR
Ctry
Span
ACR
BBnd
Ctry
Blk
A/C

Clas

16

M

13

15

10

17

20

18

26

14

23

22

19

21

25

1
18

16

20

28
15
10

12

29

21

19

26

12

15

29

14

13

10

31

21

18

24

26

10

18

12

15

27

19

20

26

22

12

10

21

1

19

14

13

15

20

24

17

23

25

22

CHRISTAL

CBS SPOT

KATZ

CBS-FM

MASLA

MCGAVREN

GROUP W

BLAIR

TORBET

CHRISTAL

EASTMAN

BLAIR

HILLIER

RKO

EASTMAN

MMR

SELCOM

SELCOM

LOTUS

MMR

KATZ

CMBS

Continued on P

CBS-R

ABC-E

ABC-C

ABC-R

NBC-S

RKO-1

ABC-I

ABC-D

5.3

5.9

6.3

age 86

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO

PROGRAMS. CONCERTS AND SPECIALS.




Cincinnati

WESTWOOD ONE

8.
;.6 5.6 | 7.9 | 2
—;ié 8.8 | 7.6 | 3
9.5| 8.8| 7.2 | 4
7.1 62| 6.6 5
72| 6.6 6.2] 6
e iq 6.2 | 5.9 | 7
. . -
5.1 3.7 | 5.7 | 8
hgjgﬂ 7.5 -75.3- )
7.4 7.5 | 4.9 |10
2.1‘ 2.7 | 4.5 11‘
el
3.2| 3.0 4.2 |12
3.5‘ 2.3 | 4.1 .13
41; 3.8 | 3.2 i4-
1.5| 2.1 2.0 [15
lo.a 3.4 1.7 |16
}.;J o.é 1.{ t17b
-0.7 0.4 | 1.0 |18
L _ - 5

wre | arc
WWEZ BM

?g??" AOR
| e
ey [
YT ac
e oo
wew A/C
%ISJ'B,E Ctry
WSks AOR
WKXF | cery
WeIN | Blk
WMLX | BBna
Wp | cery
AN

WNOP el

10

11

12

14

15

13

16

21

13

21

14

17

22

18

1

12

10

22

18

16

14

17

15

14

17

16

13

15

18

19

16/66
15/73
14/78
16/68
13/84
21/51
14/79
15/74
14/76
12/93
11/99

24/45
15/71

10/108

14/80

CBS SPOT

TORBET

BLAIR

CBS SpOT

HILLIER

MASLA

EASTMAN

McGAVREN

BLAIR

CHRISTAL

W&P

McGAVREN

CHRISTAL

GROSKIN

CHRISTAL

ABC-E
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Cleveland +21 Vi

N &
SNSIATATANA
Y /R D/ /F /L
2\ 2\ 2\ AL 6¢ G/ $/8/8 SRS
AN p A . % p 2, & & 4 NS
DSBS L\ B\ 8] A ATAVIAIE Tk
8.4 7.8 8.2 8.9 10.2 o %fg}ys AOR 2| 2 00 2 12/90
5.9/ 7.3/ 7.3| 9.8 8.1 | 2 Wac CHR 00 3/ 3 7 16/67 MR ABC-F 8.8
7.9| 8.7| 7.2 9.4| 7.3 | 3| WDOK BM S 21 9, 7 5 12/87 | McGAVREN 5.9
6.7, 8.1 7.3 5.9 7.2 4 WOAL BM 7119 /10 10 4 11/95 | CHRISTAL 5.7
6.2 6.4, 6.5 7.0/ 7,0 5| WBSG BEnd | 8 15 20/ 12 11  11/95 | EASTMAN 6.5
7.7/ 6.4 5.7 59| 6.6/ 6| WMA A/C | 3 6 2| 2 o 16/70 | EASTMAN 5.9
4.3 3.2 4.5 5.2 53 7| WZAK Urbn |12 3| 4 S 8 |12/93 | SELCOM CBS-R | 8.4
5.5 4.2 4.1 4.7 4.7 8 WZZP A/C 6 8 5 4 3 18/59 | CHRISTAL AP 4.1
3.5/ 2.9 4.5 2.6 4.5 9 gxssw Ctry (14 7 7 6/ 6 12/89 | BIAIR RKO-2 | 4.3
4.4 4.8/ 3.9/ 3.8 4.2 10! WERE N/T | 9 [14 17| 14| 13 18/61 MR MBS 3.9
5.3 5.3/ s5.3! 3.6/ 3.8/ 11 WDOMT Urbn (11| 4| 6| 8| 12 | 16/67 | HILLIER RKO-1 | 3.8
5.1, 3.8/ 3.5/ 3.9 3.8 11| WHK ctry | 4 11 12| 11 10 26/42 | KATZ NBC 2.6
2.3 3.0/ 3.1| 2.4 3.6[13 WW N/T |15 16 |19 15 15 |15/74 | RKO ABC-D | 2.6
3.6/ 4.2 3.7 3.5| 3.1/ 14 WGAR A/C (10 10 8| 9, 9 22/50 | BLAIR ABC-E | 3.2
2.4 8| : 1.9 2.7 15 ygl}gio Rel |20 17 21 20, 18 | 8/139 | LOTUS SHRDN | 2.2
2.7/ 2.3 2.9 2.4 2.4 16 gggl\' Clas (17 (23 (16 13 14 | 16/68 | CMBS 2.5
3.2 2.3 4.6 4.9 1.9 /17| WWWE | asec 43 12 |15 17 16 28/38  McGAVREN | cBS 1.7
2.2| 3.3| 2.4) 2.3| 1.6[18] WiMO Bl |18 |13 14 16 17 23/48  MASLA NBN 2.6
2.6/ 1.8/ 1.3, 0.9 1.5 13, WRac CHR |16 5|11 18 19 |30/36 | MASIA ABC-R | 1.7
Demographic Rank Format Reach
Men Women Men Women Men women AIC I 16.3
18-34 18-34 18-49 18-49 25-54 25-54 AOR = 0.2
1 WMMS 1 WMMS 1 WMMS 1 WMMS 1 WMMS 1 WMJI BBnd  w—7.0
10
2 WM 2 WMl 2 WM 2 WMl 2 WMl 2 wzzP BlijUrbn 10.7
1 WGCL 3 WGCL 3 WGCL 3 WGCL 3 WHK 3 WQAL BM/Easy I 14.5
4 WZAK 4 w2zP 4 WZAK 4 wzzp 4 WGCL 4 WKSW CHR S .6
5 WzzP 5 WZAK 5 wzzp 5 WZAK 5 WDOK 5 WMMS Clas 24
6 WDMT 6§ WDMT 6 WHK 8 WKSW 8 w2zP 6 WDOK Ctry [ —
7 WKSW 7 WKSW 7 WKSw 7 WQAL 7 WKSW 7 WZAK N
ews X
8 WHK 8 WQAL 8 WGAR 8 WDOK 8 WGAR 8 WGCL e :7
9 WGAR 9 WRaC 9 WDOK 9 WDMT 9 WZAK 9 WGAR :
10 WDOK 10 WGAR 10 WDMT 10 WGAR 10 WQAL 10 WBBG Talk _ 3.9




#1 WHERE IT
COUNTS!

ADULTS

#1 12-24 #1 12-24
12-34 12-34
12-44 12-44
12-49 12-49
12-54 12-54
12-64 12-64
18-24 12+
18-34 18-24
18-44 18-34
18-49 18-44
18+ 18-54
25-34 18-64
25-44 18+

WOMEN 25-34

#1 18-24 25-44
18-34 25-49
18-44 25-54
18-49 25-64

18-54

*CLEVELAND METRO SURVEY AREA
MON-SUN 6AM - MIDNIGHT
FALL 1983 ARBITRON

00V Gav

A L
COmparan, 1IONS
Ao
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il Anaheim-Santa Ana-Garden Grove #19 Continued from Page 75
g

-

e X

2 /& /&/ /S

g 3 X/ /S S/ a

B o\ FALL 4 & o $ /I S/I/I/Sss ) &

2| L2\ a2\ < S _J STATO S/S/RN/ X/ 2/ X/ /) S

¢l e¥\ 2%\ B} A€ SYS/N/ &/ S /& /SFs ) SEL

z .

<

=] 1.3 | 2.4 |1.5 26 KWwiz A/C 22|34 25 22 17 23/47 TORBET

ol

o

] 2.2 | 2.3 [1.0 |28 | XTRA CHR 17| 6 31 |31 32 40/27 @ MMR

?_> 5 AR

Demographic Rank Format Reach

11
Men Women Men Women Men Women AIC [
=13,
18-34 18-34 18-49 18-49 25-54 25-54 ggn - 182
n |
1 KMET 1 KUS 1 KIS 1 KIS 1 KIS 1 KIS
2 KLOS 2 KHTZ 2 KMET 2 KBIG 2 KABC 2 KBIG :::{,g'b" — .
3 KIS 3 KBIG ¢ FLGS 3 KOST 3 KBIG 3 KOST asy I 17 .
4 KRTH 4 KOST 4 KABC 4 KHTZ A4 KRTH 4 KRTH CHR . 22. 1
5 KROQFM 5 KROGFM 5 KRTH 5 KRTH 5 KNX 5 KFI Clas 1.6
6 KKHR 6 KWIZFM 6 KBIG 6 KWIZ-FM 6 KNOB 6 KJoOI Ctry 5.4
7 KABC 7 KRTH 7 KROGFM | 7 KFI 7 KMET 7 KABC Jazz s
8 KUTE 8 KMET 8 KNX 8 KROQ-FM | 8 KLAC 8 KNOB
9 KEZY 8 KUTE o KKHR 9 KJoI 9 KMPC 9 kwizFm || News — wmmmm c.7
10 KFI 10 KIQQ 10 KFI 10 KIGQ 10 KFI 10 KHTZ Talk 5.5
Boston +#7 Continued from Page 76
Demographic Rank Format Reach
Men Women Men Women Men Women A/C S 3?1
18-34 18-34 18-4% 18-49 25-54 25-54 AOR N .8
BBnd i3
1 WBCN 1 WXKSFM 1 WBCN 1 WXKS-FM 1 WBCN 1 WBZ BIK/Urbnmmm 1.6
2 WXKSFM 2 WBCN 2 WXKSFM 2 WBCN 2 WHDH 2 WHDH BM/Easy aummmm— .0
3 WHTT 3 WHTT 3 WHOH 3 WMIX 3 WXKS-FM 3 WXKSFM CHR ' 149
1 4.
4 WCOZ 4 WMJIX 4 WMJX 4 WHTT 4 WBZ 4 WSSH
5 WMJX 5 WCOZ 5 WHTT 5 WSSH 5 WROR 5 WMJX Clas  wm1.1
6 WROR 6 WROR 6 WROR 6 WwWBZ 6 WVBF 6 WVBF Ctry m 1.0
7 WVBF 7 WVBF 7 WBZ 7 WHDH 7 WEEI 7 WROR Gold -1
8 WHDH 8 WSSH 8 wcoz 8 WVBF 8 WMJX 8 WBCN News S 5.1
9 WBZ 9 WBZ 9 WVBF 9 WROR 9 WJIB 9 wdB Talk —
10 WEEI 10 WHDH 10 WEEI 10 WCOZ 10 WRKO 10 WHTT

Continued from Page 82

Demographic Rank Format Reach
Men women Men Women Men Women AlC . 1 1.8
18-34 18-34 18-49 18-49 25-54 25-54 AOR e 52
BBnd 4.8
1 WXRT 1 WBMX 1 WXRT W Ll 1 WGR Blk/Urbn muee— 11.0
2 WBMX 2 WGCKFM | 2 WGCKFFM | 2 WGCIFFM | 2 WBBM 2 WCLR BM/E ’
3 WGCIFM 3 WCLR 3 WBMX 3 WCLR 3 WGCIFM | 3 wLOO [Easy EEEE—S3
5 WLUP 5 WFYR 5 WLS 5 WFYR § WCLR 5 WBMX Clas 1.3
6 WMET 6 WBBM-FM 6 WGN 6 wKax 6 WLS 6 WGCIFM Ctry . 7.9
7 WKQX 7 WLS 7 WBBM 7 WBBM-FM 7 WLAK 7 WLAK News IEREEENE 5.5
8 WFYR 8 WMET 8 WCLR 8 WLS 8 WMAQ 8 WLS Span mEm2s
9 wLS 8 WLS-FM 9 WFYR 9 WO0JO 3 wWLOO 9 wKax T::)Ik 13.8
__JEX
10 WBBM-FM 10 wWOJO 10 WLAK 10 WLAK 10 WLS-FM 10 wO0JO




Columbu

#37

I

10 WRFD 10 WHOK

A\ 3 STATION
2\ %% §
.6 . ) wLVvQ
‘1 6 _12 6| 12.6 a L AOR
6.9/ 10.4| 11.0, 2 3\;B,NS-FM BM
. . . WTVN
1.2 970 0.6 | 3| WT A/C
8. . . WXGT
_6 ) 8.2 9.7 4 928 CHR
8.3 7. . WSNY
0, 8.4 5 b A/C
_— 94.7
7.0/ 9. . WVKO
e el AR S IR 11 il
6.1 8.9 . NCI
5.9 7 g\;_g CHR 4
5.5 4.1 4.9 wCOL
> By s BBnd | 8
.8 4.3 . WRMZ
- & 6. 71 97 Ctry 9
5.8, 5.1, 3.9 1¢ w‘ggds A/C -
6.5 3.2 3.6 | 11 gg%ml Ctry 11
4.1 i . WHOK
3.0 2.6 | 12 L4 Ctry | 12
io 2.5 1.5 13 %Q'BQY Jazz | 13
1. A . 1 WRFD
g 1.2| 1.3 | 14 8 a/c |14
0.7 0.5 .1 15  WLOH
1 i A/C 17
- 0.6 | 1.0 | 16 | WCKX Ctry | 16
g ) £y Ly S ™
Demographic Rank
i B
Men Women Men Women Men
18-34 18-34 | 18-49 18-49 25-54
1 wLvQ 1 WSNY 1 wLva 1 WSNY 1 WTVN
2 WVKO 2 wLvQ 2 WSNY 2 WXGT 2 wLvQ
3 WSNY 3 WXGT 3 WVKO 3 wLvQ 3 WSNY
4 WXGT 4 WNCI 4 WTVN 4 WTVN 4 WBNS-FM
5 WNCI 5 WVKO 5 WNCI 5 WVKO 5 WVKO
8 WTVN 8 WRMZ 6 WXGT 6 WNCI 6 WNCI
7 WRMZ 7 WTVN 7 WBNS-FM 7 WBNS-FM 7 WXGT
8 WBNS 8 WBNS-FM 8 WRMZ 8 WRMZ 8 WRMZ
9 WBNS-FM' 9 WHOK 9 WBNS 9 WBNS 9 WMNI
10 WBBY 10 WHOK 10 WBBY

19

12

13

16

20

11

13

10

14
1

20

15

S

12

1

10

13

14

17

15

Format Reach

b ¢

1

10

12

14
15

16

11/100
16/66
| 15/71
14/76

8/135

21/51

14/76
15/73
21/53
15/74
15/73
20/55
16/69

9/116

16/69

11/103 | XATZ

BLAIR

CHRISTAL

EASTMAN
McGAVREN
BLAIR

McGAVREN

PRO RADIO

REGIONAL

REGIONAL

ABC-E

as-R

RKO=2

ABC-D

Women
25-54

1 WSNY
2 WBNS-FM
3 WTVN
4 WNCI
5 WVKO
6 WXGT
7 WRMZ
8 WBNS
g wLva
WMNI

AIC [ — — _— — — __}I%
AOR T 12.6
BBnd T 4.9

Bik/Urbn nmm. 7.7
BM/Easy mumm—m— 11.0

CHR I 15.6
Ctry I 11.8
Jazz |15
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7.2

7.2

5.6

5.0

4.7

5.1

4.4

3.4

3.0

2.5

1.6

1.7

1.6

1.3

1.6

1.4

1.4

1.4

1.2

10

10

12

13

14

16

17

17

17

20

21

21

23

23

23

Dallas-Ft. Worth

KVIL-FM
!O&?

KRLD
1080

KMEZ-FM
100.3

| KSCS

96.3

' KKDA-FM
104.5

KPLX
99.5

WBAP
820

KZEW
97.9

KEGL
97.7

| KAEM

82.5

KNOK-FM

! 107.5

KTXQ
102.1

KOAX

| 105.3

KMGC
102.9

KLVU
98.7

KPBC
1040

KJIM
870

KRQX
570

KSSA
1270

KAAM
1310

KIXK

106.1

WRR
101.1

KESS
94.1

KLIF
1190

KVIL
1150

Ctry

Urbn

Ctry
Ctry
AOR

AOR

Urbn
AOR
BM
A/C
A/C

Rel

Ctry

Gold

| Span

Gold

Gold
Clas
Span
Ctry

A/C

410

13

14

12

15

22

25

16

24

17

18

19

29

20

21

29

13

1

10

26

25

30

24

20

22

23

15

21

22

10

1

17

28

15

13

19

16

23

26

24

21

10

12

15

13

14

16

27

18

17

19

20

21

24

25

23

14

12

19

10

1

13

15

28

1?7

18

16

21

20

25

24

22

13/86
15/71
17/64
20/55

18/60

10/108
18/59
12/87
18/59
18/61

8/142

8/139
22/48

8/132
22/50

22/48

21/53
9/117
22/49

15/71

McGAVREN

EASTMAN

SELCOM

HILLIER

TORBET

W &P

CHRISTAL

GROUP W

SELCOM

CBS SPOT

P MILLER

MMR

CABALLERO

TORBET

ROSLIN

CMBS

CABALLERO

RKO

BLAIR

Continued on Page 91

ABC-I

NBC-S

ABC~-C

RKO-1

ABC-R

ABC-F

ABC-E

CBS-R

ABC-D

6.0

7.4

7.3

3.5

5.7

1.8

2.3




r-i
10.9 | 9.9
Bl SR
7.3 7.1
9| 5.
———:—L-
6.9| 5.5
3.9| 4.4
]
—= 4.8
3.9 6.4 |
1.8 2.7
]
0.9 1.0 |
4.6i 4.7
5.3 | 6.7
2.0 2.1
- 2.4
0.6 | 0.9

0.4 0.5

e i
Demographic Rank

13.9 o | WHIO-FM

12.4

#48

2 WTUE
104.7
WHIO
9.1 : 73_ i— 1290 - -4 1 o S| _
i WONE
SAENE: AR I R
WDAO
5.8 | 5 ol Blk | 9| 3|5 |7
i} N WAL A AN S .
: [ WING
5.4 16 | Y40 A/C | 4| 8|4 5
WVUD 1 =
5.4 | 6 | 0% A/c | 6| 7 2|3
WYMJ '
4.9 8 703 _. _p./c_ {71 4 3 6
4.8 | 9 WJA| BBnd |10/ 19 |21 | 14
92.9
- 5 4 -— . S
.0 | [ wLw [ |
3.0 | 10| WL A/C 816 12 | 11
.8 | WSKS '
2.8 | 11| Wsl AOR 11| 2 . 9 |13
B— 1 S W——— ._.r- . [ :
! WBLZ
2.7 12_*1q&5_ _?rg? jf s| 8| 9
. WAVI
2.5 | 13| WA\ Talk | 15|23 |26 21
2.3 | 14| W82z Cctry |13 (17 {11 | 10
s o— — - - - -
1.8 | 15 WEFBFM la/c |14 10 (10 | 12
= ! - — e *
1.1 | 16 %’{'30 | CHR 16| 6 |14 | 16
= - o c— & - S— PA—
1.1 | 16| WPTW |a/c |18 |26 (20 | 17
N LT T T R TS T e P A e »"—'r?‘: iyl

Men
18-34

WTUE
WING
wvuD
WSKS
WONE
wymJ
wezl
WDAO
WHIO-FM
wBLZ

W NOU s WN =
@ ND b WK -

w

-
o

10

Women Men
18-34 18-49
WTUE 1 WTUE
WVUD 2 WING
WYMJ |3 WHIO-FM
WDAO 4 WONE
WHIOFM |5 WVUD
WBLZ |6 WDAO
WPFB-FM |7 WSKS
WONE 8 WHIO
WING 9 WLW
WSKS 10 WYMJ

SEE e el UL S SR R RSSS B S e e e

Women
18-49
WHIO-FM

WTUE
WVvuD
WYMJ
WONE
WDAO
WING
WBLZ
WHIO
10 WPFBFM

W o ~NON b WA -

1
2
3
4
5
6
7
8
9
10

Men
~ 25-54

WHIO-FM
WONE
WTUE
WING
WDAO
wVvuD
WHIC
WwLw
wYMJ
w8zl

1
2
3
4
5
6
7
8
9
10

Format Reach
= 1
wWomen TR S S S PP LA |
25-54
wHiOFM | |AC
ONE AOR I 1 5.2
w BBnd EEN4s
wvuD Blk/Urbn s s.5
wWYMJ BM/Eas y mu—13.9
WDAO CHR na
WHIO Ctry  Em— 9.
WING Talk 25
WTUE
w8zl
WJAI P R HTUIIE m o S T PR € R IR e
=3

S R R O C IS @ T e AT

wn

[«

| 15/72

1 12/94

4 | 21/51
58/62

8 |17/64
11| 13/86
9 23/48-
16 -2;/52
1é u;é/éé
14 {5/;1
10 | 19/58
13 | 23/48
21 | 24/45
— .

18/60

McGAVREN

CHRISTAL

McGAVREN

EASTMAN

KATZ

TORBET

KATZ

EASTMAN

LOTUS

-

- KATZ

| REGIONAL

>—

| SHRDN

ABC-I
CBS-R

| RKO-1

ABC-D

NBC

—

=

Format Reach |

307
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Denver-Boulder +#23

.5! 8.9 9.4 8.9 GROUP W 6.9
6.6 6.0 6.0 7.3 KATZ cBS | 6.6
3.9/ 3.5 3.1 6.5 3| KPKE cair | 4 @) 5| 6|15 16/67 | mILLIER M
3.9/ 5.7 6.0 5.9 g4 KyGo cery | 9| 12| 9| 8| 3| 12/88 | BLAIR | 5.2
4.2 3.7 3.7 5.2 5 KBCO AOR | 12| 6 o o 7 12/89 | Masia | 4.7
5.5/ 6.4 6.7 5.1 ¢ KBPI AOR | 3| 3| 2| 2! 11| 21/52 | sELcom 6.2
5.0 6.1 5.4 4.6 7| KOAQ CHR 6 5 3 5| 9 20/55 | XATZ CBS-R | 5.4
4.4 4.0 4.3 4.5 8 gzow A/C | 11| 16113 | 7| 2| 16/68 | EASTMAN 7 RKO-1 | 3.0
5.9 5.3 4.3 4.4 9 l%gg A/c |10 13 4| 3| 5 17/66 | CHRISTAL 2.8
4.5 4.9 5.3 4.2 | 10 '9<5l'glN CHR 5, 4, 7/ 9 8 23/47  BLAIR ABC-C | 5.0
3.7 3.3 | 4.1 4.1 11| KvOD Clas 13| 17 ' 14 13| 6 13/85 | cMBS 4.3
5.9 5.3 5.6 4.0 12| KAZY AOR 7. 2| 6,11 18| 21/52 | McGAVREN NBC-S | 4.3
3.5 4.2 5.0 3.8 |13 KEZwW BBnd | 15 | 28| 21|18 19/ 12/89 | CHRISTAL MBS 3.9
4.7 | 5.3 | 4.6 3.5 |14 | KPPL A/C 8 9/ 8 10|10 21/51 | MMR 3.5
3.2 | 4.4 4.3 3.3 |15 gisLoZ Ctry 14 10| 17 16 12| 14/75 | McGAVREN ABC-T | 4.1
2.6 1.9 1.8| 2.6 |16 m,US N/T |16 | 27|23 19| 17| 16/69 | SELCOM ABC-I ) 1.7
2.7 | 1.7 | 2.3 2.2 |17 'ff%N Golda {17 21 10 14 13 17/65 | W& P 1.5
1.4 1.9 1.8 2.0 |18 '1(08589-FM Ctry 18 22 16/ 17 14 16/66  TORBET ABC-E if
1.2 1.5 1.3 2.0 18 KICL AOR 20 24|11 15 Te 11/95 | PRO RADIOC 1.7
1.9 1.5 1.6 1.3 20 KDEN News 19 23 26|29 23 26/41 | SAVALLI NBC 1.3
1.7, 1.5 1.2 1.1 21| KDKO Urbn 22 7/19 20! 20 17/65 | R A LAZAR 2.5

g 3 P ————— = S ——

Continued on Page 91
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Cincinnati +27 Continued from Page 83

Demographic Rank Format Reach

S—
pen Women Men Women Men Women AIC S 5.0
pos 18-34 18-49 18-49 25-54 25-54 AOR  SE—— 117

1 WEBN |1 WRRM 1 WEBN 1 WRRM 1 WKRC | 1 WRRM BBnd mmmm32

2 WSKS 2 WKRQ 2 WSKS 2 WwLLT 2 WEBN 2 WLLT Blk/Urbn maasms 9.5

D DR e dwwm 3w || o m——

5 WBLZ | 5 WEBN 5 WLW 5 WKRC 5 WRRM 5 WWEZ gHR ———

6 WLLT 6 WWEZ | & WKRQ 6 WUBE 6 WUBE 6 WKRQ try 1.1

7 WCIN 7 WCIN 7 WBLZ 7 WWEZ | 7 WLLT 7 WKXF Jazz  mm1a

8 WKRC | 8 WKRC |8 WLLT 8 WEBN 8 WCKY 8 WBLZ News  mmmm 3.1

9 WLW 9 WKXF | 9 WWEZ 9 WKXF 9 WKRQ | 9 wLw Talk  E—3.1

10 WKXF 10 WSKS 10 WUBE 10 WCIN 10 WKXF | 10 WCIN

Continued from Page 88

: L
Men Women Men Women Men Women AlC N 16.9
18-34 18-34 18-49 18-49 25-54 25-54 AOR . 14.1
A 1 0.

1 KZEW 1 KVILFM 1 KVILFM | 1 KVILFM 1 KVILFM | 1 KVILFM Blk/Urbn 105

2 KTXQ 2 KNOK-FM 2 KTXQ 2 KSCS 2 KRLD 2 KMEZ-FM BM/Easy SEEEEEEES 9.5

3 KVILFM | 3 KAFM 3 KZEW 3 KKDA-FM | 3 KPLX 3 KSCs CHR . a5

4 KPLX 4 KKDA-FM 4 KPLX 4 KNOK-FM | 4 WBAP 4 KKDA-FM Clas [ ER

§ KKDA-FM | 5 KZEW 5 KRLD 5§ KMEZFM | 5 KSCS § KPLX Ctry _ BFK

6 KEGL § KMGC 6 WBAP 6 KPLX 6 KMEZ-FM | 6 WBAP Gold KX

7 KNOK-FM 7 KEGL 7 KSCS 7 KAFM 7 KTXQ [ BREP News —

8 KSCS 8 KLVU 8 KKDA-FM 8 KMGC 8 KZEW 8 KMGC N 7.7

9 WBAP 9 KPLX 9 KEGL 9 KEGL 9 KKDA-FM | 9 KNOK-FM Rel 19

10 KROX 10 KSCS 10 KNOK-FM | 10 WBAP 10 KEGL 10 KOAX Span @24

o 1o x 2 1

Denver-Boulder #23 Continued from Page 90

Men Women Men Women Men Women AlC 12.4
18-34 18-34 18-49 18-49 25-54 25-54 AOR 16.3

1 KBCO 1 KOAQ 1 KBCO 1 KOAQ 1 KOA 1 KOSI BBnd W38

2 KB8PI 2 KLIR 2 KBPI 2 KOSI 2 KOSI 2 KVOD Blk/Urbnmm 1.1

3 KAZY 3 KBCO 3 KAZY 3 KLIR 3 KBCO 3 KHOW BM/Easy N 8.9

4 KPKE 4 KPPL 4 KPKE 4 KPPL 4 KLIF 4 KYGO CHR E— 1 5.3

5 KLIR 5 KIMN 5 KOA 5 KHOW 5 KBPI 5 KOAQ

6 KIMN 8 KPKE 6 KLIR 8 KVOD 8 KYGO 6 KPPL Clas 21

7 KYGO 7 KBPI 7 KYGO 7 KIMN 7 KHOW 7 KLIR Ctry eSS 11.2

8 KOAQ 8 KOSI 8 KOSI 8 KBCO 8 KRZN 8 KIMN Gold ®mm22

¢ KRZN 9 KHOW 9 KHOW 9 KYGO 9 KIMN 9 KLZ News EEN26

10 KTCL 10 KYGO 10 KIMN 10 KPKE 10 KVOD 10 KBCO Talk I 8.6

S 1

1984 R&R RATINGS REPORT/Nol. | © 91



1984 R&R RATINGS REPORT/Vol. | » 92

Detroit +6

&
9.3 9.1 8.8 1.6 9.6 @) W | Mise O - 13| 7 o 14/80  EASTMAN NBC

6.6 6.1/ 7.0 6.5 ] g'iilpl BM 7 21 18 9 3 12/91  CBS SPOT 4.8
5.5/ 5.5/ 4.8 4.4 6.3 | 3| WW News | 4 20 |15 [13 7 14/75 | CBS SPOT CBS 5.9
3.9, 4.3 3.6| 3.5 6.0 4 WMIC A/c B 11 2 o 2 14/78 | MMR RKO-1 | 4.5
r 5.1 7 6.3, 5.8 5.3 5 ggp’no Ubn (10 ' 5 | 3 3| 5 |13/83 | HILLIER 6.1
4.3, 3.9 5.4 5.7 5.3 5 }"{,F,Lz AOR 3 o 5 6 13 18/62 | McGAVREN 7.4

54| 5.9 6.1 5.2 5.3 5 WRIF ACR | 2 | 3 o 2|11 18/59 | BLAIR ABC-R | 7.5 |
4.7 4.0, 4.7 6.2, 5.0| 8 ‘gl#;-ﬂ Blk 9 4,6, 5 8 15/72 MASLA 5.4
4.8 6.1 4.7 5.2| 4.5 | 9 %l;l:'(!-FM A/C 6 | 7 4 4 4 19/56 @ RKO 6.6
5.6 4.4 5.5! 4.5! 3.9 |10 %)7(3(2 Talk (13 16 22 21 17 !14/76 | BLAIR ABC-I | 3.9
4.9 4.0 4.5 3.3 3.8 N gggYT CHR 5 2 7|12 16 24/46 @ EASTMAN ABC-C | 3.8
4.0 3.4 3.6 2.8 3.512 %\é\{va Ctry 15 15 14 | 8 6 13/84  CHRISTAL ap 3.6
2.8 4.0 3.3 3.2/| 3.1 13 gggzr A/c 112 | 8 | 92 11|10 19/56 | TORBET CBS-R | 3.2
3.5/ 3.5 3.7 3.6 2.9 14 ‘fgg'g‘c A/C 14 12 8 10 9 18/60 | KATZ RKO-2 | 2.3
1.7, 2.2 1.8 2.1 2.4 15 %g_Z.Z Jazz (17 19 10 14 12 18/61 W & P 2.8
2.2 1.3 1.8 1.9, 2.3]16 gg%XI-FM Ctry 18 13 19 17| 14 18/59  CBS-FM ABC-E = 2.1
1.8° 2.4/ 1.4 1.4 2.2/|17 9;_(5" BBnd 23 26 29 27 21 |12/94  CHRISTAL 0.6
2,3 2.9 2.4 1.9 2.2 17 WeX Ctry (19 27 21 20| 15 16/62  CBS-FM MBS 1.8
2.8, 3.5, 3.5! 2.4 1.9 19| WABX CHR 11 | 6 11 |15 24 33/33 | SELCOM NBC-S | 2.8
2.9 2.0, 2.2 1.5 1.8 20 GCKLW CHR 16 /|18 16 18 19 26/42  CHRISTAL 1.2
1.9 1.8 1.1 1.0] 1.6 21 WLBS Urbn 20 10 12 16 23 19/56 UNIREP 1.5
1.4 1.8 1.6, 1.6, 1,5 22 ngltis Clas (22 28 |23 23 20 |17/64 | CMBS 1.5
1.8 1.3/ 1.4 1.4 1.3!23 gggﬁ Blk 21 9 |20 22! 25 20/53 | R A LAZAR | SHRON 1.3
1.6/ 1.7] 1.1| 1.8] 1.3} 23] WHND Gold (24 30 17 19| 18 [17/65 @MMR ABC-C = 1.8
6.5 0.5 0.8/ 1.2 1.0 25 ﬂ%ﬂ"l Blk 25 24 |24 24 22 |19/57 0.7

|

. Continued on Page 105

E ONE OF 28 GREAT RADID PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSOREO RADIO
WESTWOOD ON PROGRAMS, CONCERTS ANO SPECIALS.




WTQR
104.1

WQaMG
§7.1

WMAG

99.5

2, o
14.9 16.1  16.6 “’
8.8 9.2 8.5 2
!
- 3.6 7.2 3
3
5.4, 5.8 6.7 4
( 6.1 3.4 6.5 5
8.3 7.1 6.4 6
5.9 7.4 4.8 7
6.5 5.4 4.1 8
3.3 3.2 3.6 9
2.6 3.3 3.5 |10
3.7 3.5 3.3 1
2.6 3.3 2.5 12
1.4 1.8 2.4 13
3.2 3.1 2.2 14
0.7 0.7 2.2 14
1.1 1.5 2.0 16
0.9 1.0 1.9 17
1.8 2.5 1.7 18
1.0 0.7 1.2 |19
1.2 0.7 1.2 19
Demographic Rank
Men Women
18-34 18-34
1 WKZL 1 WMAG 1
2 WQMG 2 WTQR 2
3 WMAG 3 WaMG 3
4 WTQR 4 WKZL 4
5 WRQK 5 WSEZ 5
6 WDCG 6 WRQK 6
T WSE2 7 WGLD 7
8 WAAA 8 WEAL 8
9 WEAL 9 WwsJs 9
10 WSJS 10 WAAA 10

WSJS
660

WKZL
107.5

WGLD
100.3

WSEZ
93.1

WRQK
98.7

WDCG
105.1

WEAL
1510

WAAA
980

WBIG
1470

WHPE
95.5

WAIR
1340

WPCM
101.1

WWMO
102.1

WSMX
1500

WMFR
1230

WBUY
1440

WTNC
790

Men
18-49

WTQGR
WQMG
WK2L
WMAG
WRQK
WSE2
WGLD
wDCG
WwSJS
WPCM

STATION

News

AOR

BM

Blk

Blk

BBnd
Rel

Blk

Ctry

Ctry

A/C
A/C

A/C

Women
18-49

WTQR
WMAG
WaMG
WK2L
WSE2
WGLD
WRQK
wSJS
WPCM
10 WAIR

© D ~ND LN -

10

14

12

15

11

16

20

29

DD ~ND ;b WA -

-
<o

24

26

17

15

1

27

25

31

Men
25-54

WTQR
waMG
WMAG
WRQK
WGLD
WSJS
WKZL
WSEZ
WDCG
WPCM

&S
. 00
Q : :
3103 | 2
11886
2 4| 8
10 74
6 6 7
5 5 5
7.9 15
9 12 10
8 111 |11
16 19 17
18 (15 |13
12 13 14
14 10 9
17 14 |12
13 16 16
19 17 18
27 31 31
31 23 23
Women
25-54

W DN D s WA -
w
o
L]

Greensboro-Winston Salem-High Point #47 [[{}?

Y

10/112 McGAVREN
8/133 HILLIER CBS-R 6.6
13/81 MMR RKO -2 i1.0d
14/78 McGAVREN NBC 6.0
12/91 KATZ ABC-R | 7.9
12/92 CHRISTAL 7.1
17/66 TORBET RKO-1 7.0
17/63 CHRISTAL MBS 3.9
12/89 TORBET 5.8
9/120 HILLIER SHRDN 2.0
10/108 PRO RADIO NBN 1.1
17/62 EASTMAN CBS 2.4
12/88 1.2
17/64 TORBET 3.4
11/96 MEDIA 1.6
17/65 1.9
8/136 SHRDN 0.3
15/72 MMR ABC-I 0.6
16/69 TN SPOT 0.7
7/157 0.2

AIC 1.3

AOR N 5.5

BBnd mmm2zs

CHR
Ctry
News

Rel

Blk/Urbn m s 17 .5
BM/Easy NN ©.4

I 12.5
I 20.7
I 6.7

[— .4

1984 R&R RATINGS REPORTNol. | » 93



1984 R&R RATINGS REPORT/Vol. | » 94

Hartford-New Britain 439

e S

2\ FALL  4¢ &
NP AN 3 & o
2N\ %\ 83 & < SHARg
21.1 19.7| 21.1 %E:JC A/C NBC 17.4
1.1 12.5 11.5| 2 g\gTle-FM CHR 19.5

6.4/ 11.6 8.6 3 WRCH BM

WRC 7 3 | 11/100 | CHRISTAL mac:n: 5.9
5.4, 5.8 5 7| 4 %ggN ACR 4| 3| 2| 3|1 1_7/63 MASLA ABC-R | 8.2
6.0, 4.6/ 5.4 s Svlgf(?ss BM 8|14 |14 | 8| 4]13/82  mm | 4.8
5.0/ 3.6/ 4.5 & WRCa BBnd | 12 1 22 |18 | 15 | 12 | 11/101 | CHRISTAL ABC-D | 1.8
5.9 4.4 4.1| 9 %égc-m AOR | 6| 2 | 3 | 913 |22/49 | SELCOM NBC-S | 8.1
4.2| 4.4| 4.0 s ?v;ggc—:-m' ae |3 s|a| 5|6 | 25/43 | McGAVREN 6.0
r H i)

3.8/ 2.9| 3.5| 9 \x!:gP News | 7|15 |15 | 12 | 9 | 22/50 | EASTMAN ®s | 2.3
3.1 4.3| 3.3 | 10 %LQTF A/C 9110 | 7 7 5 21/52 | EASTMAN GBS-R | 3.3
3.2 2.;1 3.3 | 10| Wwyz -A/c 11112 | 6 | 6| 7|18/59 | cBS-FM RKO-1 | 2.1
-3.3 3.0 2.9 12 %ggc A/C |10 |11 |11 | 10 | 8  24/46 | MCGAVREN 1.7
| A

2.0 2.2| 2.5| 13| WKND Blk |16 | 6 [10 | 11 |10 | 9/118 | ROSLIN NBN | 0.8
2.0| 1.6| 1.5 |14 | WAQY AOR 13| 4 |13 |16 |23 |30/36 | EASTMAN | ABC-C | 2.4]
1.7 11 1.4 s weel A/C (15| 8 (12 |13 |14 |24/44 | McGAVREN |1.0
71.71 1.4 1.3 | 16 WPLR ACR (14| 9 | 9 |14 |17 .31/35 CHRISTAL 11.9

99.1 i

e - e

Format Reach

i = o e R A PR TR e R e e
=

Men Women Men women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 R -
F N
1 WHCN 1 WTIC-FM 1 WTIC 1 WTIC-FM | 1 WTIC 1 WTIC AR _125
2 WTIC-FM | 2 WHCN 2 WTIC-FM | 2 WTIC 2 WTIC-FM 2 WTIC-FM (12
3 WCCC-FM| 3 WDRC-FM 3 WHCN 3 WDRC-FM 3 WRCH 3 WRCH BBnd EEEEEE4S
4 WTIC 4 WWYZ 4 WCCC-FM| 4 WHCN 4 WKSS 4 WIOF Blk/Urbn mmm 2.5
5 WwyYZ 5 WIOF 5 WRCH 5 WIOF 5 WPOP 5 WDRC-FM BMIEBSV_“A.O
€ WDRC-FM| g wTIC 6 WWYZ 6 WWYZ 6 WWYZ 6 WWYZ CHR S 115
7 WIOF 7 WCCC-FM| 7 WKSS 7 WRCH 7 WDRC 7 WKSS Riawe o
8 WPLR 8 WKND 8 WDRC-FM' 8 WKSS 8 WDRC-FM 8 WDRC -
9 WRCH 9 WKSS 9 WIOF 9 WDRC 9 WHCN 9 WKND
10 WKCI 10 WDRC 10 WDRC 10 WKND |10 WIOF 10 WRCQ

s ) = kmus LT ATy g e P D 1
s -




Honolulu #50

KSSK
8.1 o 590 A/C

6.9 7.9 [13.1 | 2 | KULA A/C EASTMAN

- ' KPOI-FM

| 9.1 9.0 | 3 | KPOHFM | por | 4 @) 2 3 11 13/85 Rxo

8.3| 7.6 | 7.4 | & gy;ﬂU-FM BM 7 17 ' 7 5 3 |/ 11/101 TORBET

6.3, 6.3 | 6.3 | 5 gg%UA A/C 3 6 4 4 4 20/55 | SELCOM RKO-1
8.7 | 9.9 5.9 | 6 §391MO CHR 5 2 |5 6 9 19/58 SELCOM RKO-1
4.6 S.4 5.0 | 7 'fggN Mise (|92 7 M1 9 5 13/83 Wa& P

8.3 | 7.1 4.3 | 8 g;lgl CHR 6 4 ' 6 8 12 | 24/45 MASLA ABC-C
3.6 | 2.5 4.3 8 {‘(SRL BBnd 13|22 18 11 |10  11/97 | CHRISTAL

5.0 | 5.2 4.0 | 10 g(glj)VH News 8 18 12 | 12 8 17/62 HILLIER NBC
5.6 | 6.0 3.6 | 11 g(;dgAl 10 8. 8 7 6 16/66  MASLA

S

4.7 | 3.9 3.4 | 12 §2,E° Ctry |11 12| 9 |10 7  16/69  MASLA MBS
4.7 | 2.4 2.2 | 13 l;gu N/T 12 123 14 | 14 14 22/48 @ BLAIR CBS
1.2 1.3 | 1.9 | 14| KSHO Jazz |15 11 (10 13 13 15/75  ROSLIN

3.0 | 2.9 1.7 | 15 'f;{)hgu BM 14|16 15 15 15 21/52 @ TORBET

1.4 0.7 ! 1.5 | 16 '}221%0 Misc (18 15 20 (22 18  11/98

1.5 2.6 1.2 | 17 !1(1%10 Misc 16 14 22 23 |21  16/68

Demographic Rank Format Reach

Men Women Men Women Men Women
18-34 18-34 18-49 ~18-49 25-54 25-54 AlC 38.5

1 KULA 1 KULA 1 KULA 1 KSSK 1 KSSK 1 KSSK AOR  mE— .0

2 KPOIFM | 2 KSSK 2 KPOIFFM | 2 KULA 2 KULA 2 KULA BBnd NN 4.3

3 KSSK 3 Kama 3 KSSK 3 KKUA 3 KUMU-FM 3 KKUA BM/Eas y N . 1

4 KKUA 4 KKUA 4 KUMUFM 4 KaMma 4 KKUA 4 KUMU-FM CHR M 10.2

5 KQMQ 5 KPOIFFM | 5 KKUA 5 KUMU-FM 5 KMAI 5 KCCN Ctry mmm34

6 KIKI 6 KIKI 6 KMAI 6 KPOLFM 6 KCCN 6 KDEO Jazz  EB1s

7 KUMU-FM| 7 KMAI 7 Kama 7 KIKI 7 KHVH 7 KMAl Misc NSNS 11.3

8 KSHO 8 KUMUFM 8 KDEO 8 KCCN 8 KDEO 8 Kama News WIS

9 KMAI g KDEC 9 KIKI 9 KDEO 9 KORL 9 KIKI Talk  H11

10 KDEO 10 KCCN 10 KCCN 10 KMAI 10 KPOI-FM 10 KHVH
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Houston-Galveston +8

4.8 | 5.3 | 7. 7.7 o KKBG-FM  cun o o o 3 8 13/83  EASTMAN

6.6 | 7.5 7.2 69 7.5 2 KKKFM cery 2 a7 (€)@ 12/94 | rommEr 8.9 |
5.4 | 5.2 | 6.0 [4.4 6.9 |3 |[KLTFM ceyy |3 |7 |5 | 2 2 |12/90 | BraIR 5.7
4.7 | 7.6 | 7.5 7.0 | 6.7 |4 | KODA BM 5 113 |10 |10 | 4 [12/92 GROUP W 5.5
7.9 | 7.6 | 6.9 | 7.2 | 6.4 | 5 | KMJQ Urbn | 4 | 3 | 3 4 5 |13/86 | McGAVREN 9.4
4.1 | 4.2 | 7.3 | 5.8 | 5.6 | 6 | KSAR AOR 6 (4|2 6| 9 |14/77 | HILLIER ABC-R | 7.8
6.0 | 6.7 | 5.9 | 5.8 | 5.2 | 7 | KFMK A/C 7,9 6| 5| 3 15/75 | SELCOM 4.5
3.9 4.3 | 3.6 3.8 5.0 |8 KPRC News 11 (26 |18 | 11| 10 | 13/82 | CBS SPOT NBC 3.0
6.9 | 6.0 4.9 4.6 4.9 | 9 IfaL199L AOR 8 2| 4| 9 13 |15/70 | CHRISTAL NBC-5 @ 5.9
7.1 4.5 | 4.2 | 6.0 4.7 10  KRLY Urbn 12 | 5 ' 8 7| 6 | 13/85 | MASLA CBS-R 7.0.
5.4 | 5.0 4.5 | 5.9 | 4.1 |11 §LRH Talk 9 29 20 |12 12 | 16/66 | CHRISTAL CBS 52
5.0 | 4.6 | 4.9 | 5.0 | 4.0 12 | KBBEFM | psc 40 (11 | 9| 8| 7 |16/66 | KaTz 4.6
2.9 | 3.1 | 5.4 | 4.0 | 3.8 |13 | KQUE A/C 13 /14 22 (18| 11 | 10/104  RKO ABC-E 3.6.
2.9 | 3.1 2.9 2.2 | 2.1 14 | KT Cery (14 12 |15 16 14 | 19/57 | BLAIR 1.1
5.3 | 4.0 | 2.4 | 2.4 | 2,1 14  KKBQ CHR 15 | 6 |11 14 18 | 18/59 | ERSTMAN ABC-F | 2.2
1.8 2.0 | 1.8 | 1.8 | 1.9 |1g 5375': Clas |16 (10 (17 |19 | 16 | 14/77 | CMBS 1.8
- 1.4 | 1.6 | 1.0 | 1.7 17 | KEYH Span 27 (28 {12 13/ 25 | 8/130 | LOTUS 0.4
0.9 0.7 | 1.0 ! 0.9 | 1.7 17 l,(‘ggL Rel 19 /18 (13 |17 15 | 11/95 UPI 1.0
3.1 1.3 1.1 | 1.5 | 1.5 |19 | KLAT Span (26 (24 14 15 22 | 9/115  CABALLERO 0.9
2.0 2.6 | 1.2 | 1.3 | 1.3 |20 | KXYZ Span 20 (15 (16 | 20| 17  13/85 | P-W RADIO 1.4
0.8 0.7 0.9 2.0 | 1.2 |21 | KCOH Blk |25 |22 25|23 20 | 13/85 | ROSLIN SHRON | 1.2
0.7 -- | 0.6 | 0.3 | 1.1 |22 | KJOJ Rel 23 27 (23 22|21 14/79 | SWAGGART 0.8
- 0.5 | -- - 1.0 |23 | KFRD Span 29 19 (29 24 24 9/128 1.1

|
0.9 1.4 1.4 | 1.1 | 1.0 23 KIKK Ctry (21 (25 |28 25|19 | 17/64 | TORBET 1.1
!

0.5| 0.8 1.2 | 1.2 | 1.0 23| KNUZ Gold |22 |21 |26 |21/ 23 |16/66 | Rxo ABC-D | 0.9
Continued on Page 105

= . _________ |

Thie Rexkol T lonston i @ crenad readio st
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KKBQ - Houston

79Q & 93-FM
Home of the Q-Zoo

-~ Now Houston’s #1 Station
' in Total Share and Adults 18-34

WO®))) Harte-hanks ranio
(™
SOURCE: Fall Arhitron AQH M



