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We're making it bigger than ever! 
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McGAVREN GUILD'S MARKETING STRATEGY FOR THE 80's 
WILL BE MARKETING - DRIVEN RATHER THAN PRODUCT- DRIVEN 

RATIONALE: 
A representative is a uniquely positioned person. 

Our clients are the radio stations we represent. They represent our 
"products." Our job is to get the highest share of advertising dollars 
placed at the highest rates on those stations. 

...to do this, we must satisfy our "customers." 

Our customers are the advertisers and the agencies that represent 
them. 

Markets or customers cannot be created. There must first be a 
need and a demand, and then a product (radio and the pack- 
aging of radio) developed to satisfy that need. 

Product vs. Customer Needs 
Salespeople generally consider only the product (the radio stations) 
they have to sell and the features (market position, ownership, 
demographics, lifestyles, facilities, etc.), that make a station sale- 
able and competitive. 

Marketers, however, consider the need of the customers (the adver- 
tiser and the agency), and how his product, (the radio station and 
the packaging of radio stations), can help satisfy those needs. The 
needs of the advertiser are product related -getting his product or 
service used by the consumer. These vary by advertiser. The needs 
of the agency are creativity, efficiency and effectiveness in produc- 
tion, planning and buying, and getting the best media values for 
their clients, the advertisers. 

Volume vs. Profitability 
Salespeople are interested in high -sales volume, with little concern 
to profitability for their customers or products (the advertisers or the 
radio stations). 

www.americanradiohistory.com
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Marketers plan sales volume with profitability in mind. Their plan 
includes the best mix of customers, marketing and products that will 
combine the most profitable market share for all concerned. This 
insures that the advertiser will be satisfied and will return, and that 
the radio station has made best use of his inventory at the best rate 
possible. 

Short -Term vs. Long -Range Planning 
Salespeople think short-term. They are concerned with current 
availabilities from advertisers, and current inventory from stations. 

Marketers pre -sell and pre -plan for the future for both generating 
and maintaining radio ad dollars, and insuring the optimum use of 
present and future inventory for the radio station. 

EXECUTION: 
Through this marketing process it is possible for McGavren Guild and our radio 
networks to offer the products and services that satisfy the advertiser's needs 
and values. Our marketing people ask, "What does the advertiser need to 
accomplish "? Our marketing people do not say, "Here is the radio package 
you should buy." Advertisers at this level are not interested in GRP or gross 
impressions. They are interested in moving their product or having their ser- 
vice used. Our marketers, therefore, do not say, "This radio plan offers 50% 
reach at this cost" Our marketers do say, "Here is how radio can help you 
solve your needs." "Unlike selling, the aim of marketing is to fit the product or 
service to the customer so that the product sells itself." 

McGavren Guild's Marketing Strategy to accomplish this includes: 
6 Product /Service Category seminars during 1983 presented for our 
marketers by Yankelovich, Skelly and White, (the renowned 
research company which is known for tracking lifestyle changes and 
how these affect the consumer values and choices). 

Product category teams established specializing in target areas. 

Special incentives for all McGavren Guild marketers to develop new 
business, 

Target networks established offering the best mix of radio stations to 
match the advertisers needs, (examples not inclusive) 

Demo networks (Teens, 18-34, 18-49, 25 -54, 35 + ) 

Lifestyle networks (Upper Income, Professional Managerial, 
Working Women) 
Product networks (Automotive, Airline, Food) 

RADIO: WE'RE MAKING IT BIGGER THAN EVER! 
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This is one dish you can't put on a back burner. 
Considering what satellite 

technology can do for a radio station, 
it's no wonder that satellite dishes 
are hot items. 

They can make a correspondent 
on Capitol Hill sound like he's in 
your back yard. And they can give 
you enough programming flexibility 
to zero in on the most strictly defined 
target audience. 

The best way to get access to 
an earth station? Turn to AP Radio 
Network. 

We own, operate and offer the 
use of 900 functioning earth stations, 

making us the largest privately - 
operated satellite network in the 
world. So, very likely, you're within 
a local loop of one of our dishes 
right now. 

We also offer a greater variety 
of news and information features - 
in long and short versions -than any 
other network. Those include our 
Business Barometer, Sportsline and 
our one -of -a -kind AgReport. 

Plus, we deliver 200 actualities 
per day, many of them regional 
reports. 

But the best thing about AP 
Radio Network is that you control 

the mix. Completely. So you can 
compose a unique blend of news and 
features, a blend that's most 
compatible with your own format. 

You even control all of your 
own commercial time. What's more, 
you pocket the profit from every 
valuable second you sell. 

So if you want to explore the 
very limits of radio technology, while 
enjoying unlimited programming 
freedom, contact Glenn Serafin, 
Broadcast Services Division of 

rAliAssociated 
Press. 

(212) 621 -1511. 

Associated Press Broadcast Services. Without a doubt. 
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BLAIR 
CAN SHOW YOU HOW 

TO USE THE Lets be honest. In spite of its proven 
power, radio remains the most over- 
looked and undervalued weapon in po 
marketers' arsenals. Television has 
the glamour. It gets the attention, the glory, 
and the lion's share of broadcast budgets. 

But advertisers have the right to 
demand the most clout from every dollar 
they spend. And at Blair, we know that 
when it comes to sales clout, no medium 
is more powerful than radio. 

Only radio gives advertisers the 
flexibility to generate both reach and 
frequency against specifically targetted 
demographic groups. But radio does 
much more than help advertisers meet 
demographic goals. 

Radio motivates listeners. it's a 
closer, more intimate, more personal 
medium. People trust radio, like a 
friend. That makes it a more influential 
and more powerful sales tool. And that's 
why radio does more than just deliver 
media numbers. It delivers sales results. 

When knowledgeably planned, radio 

OF schedule work more e W R RADIO effectively. But 
can help make an entire media 

radio is a unique, complex medium. 
And its proper use requires a specialized un- 

derstanding of its potential and limitations. 
At Blair, we're radio experts. And we 

can put our knowledge and the power of 
radio to work for you. 

Blair's innovative and experienced 
marketing team can help you use radio to 

achieve sales objectives effectively. We use 
the newest analytical tools and resources 

to help advertisers target their message. We 
can show you why radio should be an 

integral part of your media mix. 
At Blair we're realists. We know that 

radio works. And we want to put its power 
to work for you.Then you too will appreciate 

radio's hidden glory -its sales results. 

To BUILD 
SALES. 

IN Blair Radio 
A division of John Blair & Company 
Reliable people, reliable data. 
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How to profit 
in the coming recovery. 

As the economy turns, the 
race for returning customers will 
go to the swift. And you'll hear 
about these companies on the 
swiftest medium, radio. 

With radio they can create 
new commercials in hours, not days. 
At a cost that won't wipe out the 
budget. 

With radio they target their 
best prospects with a frequency 

they can afford, even after all these 
months of tough times. And that 
strong frequency can encourage 
consumers back into a "spending" 
frame of mind. 

If you'd like to start your sales 
moving upward, just call Radio 
Advertising Bureau at (212) 
599 -6666. 

Remember. The early bird 
catches the customer. 

Red hot because it works. 
www.americanradiohistory.com
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We bring you the music that brings 
in your audience. 

There's a proven way to attract and hold today's 
demanding and discerning audience - give them the 
music they want to hear. The music licensed by BMI. 

BMI, the world's largest performing rights organi- 
zation, licenses most of the music that audiences prefer, 

the majority of the music on last year's charts. 
The most talented collection of writers and 

composers. Creating the most popular music. 
Helping you capture a larger audience. Today 
and tomorrow. That's BMI. 

BMI 

Wherever there's music, there's BMI. 
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M A N A G E M E N T P E R S P E C T I V E 

What a topsy -turvy Arbitron this fall '82 
survey was! Compared to the spring '82 
sweep results in the top 50 markets, 

some of the findings you'll see in this volume were 
almost 180 degrees different. For example: 

This was the first fall survey where Differen- 
tial Survey Treatment (DST) for blacks was used. 
Since the results of the spring sweeps showed that 
when DST was used it usually resulted in 
significantly improved shares for Black /Urban sta- 
tions, the same might have been expected this fall. 
Not so, as it turned out. 

Black /Urban stations in many markets suf- 
fered, largely owing to Arbitron's poor performance 
at retrieving enough usable black diaries. In some 
markets the diary returns for blacks, even with DST, 
were down 50% compared to the previous survey. 

Two other methodology adjustments may 
have affected the results this fall. As happens every 
fall, Arbitron gets population updates by 
demographic from Market Statistics, Inc., and the 
population segment that was almost universally 
reduced was teens, with the 25 -44 cells becoming 
more important. Also, the high density areas for 
blacks and Hispanics were redefined based on new 
data from the 1980 Census. In most cases the 
HDBAs and HDHAs were enlarged compared to the 
geographies used for the previous decade. 

Two formats may have been affected by the 
methodology notes above. AOR, which was the 
leading format overall several Ratings Reports ago, 

S 

continued to slip, with an especially poor showing 
in most markets this survey. The exception may 
have been the markets where Rick Carroll's "new 
music" AOR approach has caught on. Also, in some 
markets - from New York to Phoenix - Hispanic - 
language stations which had previously had 
marginal shares suddenly spurted, perhaps thanks 
to the enlargement - and increased sampling of - 
the High Density Hispanic Areas. 

Beautiful Music, a format written off by 
many after poor showings in the spring books, re- 
bounded consistently across the country. Just anotl 
er twist to what is one of the strangest surveys I'v 
observed in quite a while. 

As you peruse this edition, keep these highlights 
in mind. Note how the station or market you're in- 
terested in compared to or varied from the trends 
outlined here. For example, an AOR or Black /Urban 
station which countered the generally negative 
trend this sweep deserves a real pat on the back. 

l- 

e 

As always, there are many people I'd like to 
thank for their assistance in the compilation of this 
edition of the Ratings Report. Gil Bond and his Mar- 
ket- Buy -Market© ratings breakout system were a 
big help in obtaining the rankings, trends, time 
spent, and turnover data so useful to programmers 
and advertisers. In- house, Sylvia Salazar performed 
superbly in supervising the massive project of 
assembling the market data for this report, with in- 
dispensable contributions from Associate Editor 
Krisann Alio, Christina Anthony, Ellen Barnes, 
Karen Biondo, Judy Lucarelli, Paula Ponce, Nina 
Rossman, Claudia Stewart, and Carol Taylor. Art 
Director Richard Zumwalt and the production staff 
of Richard Agata, Marilyn Frandsen, Sandra Gutter 
rez, Lucie Morris, Todd Pearl, Kent Thomas, and 
Gary Van Der Steur did an excellent job of assembl- 
ing the report ingredients into an attractive finished 
product. Executive Editors John Leader and Ken 
Barnes were invaluable in the timely and high - 
quality completion of the report. 

Biggest thanks go out to you, of course. Feed- 
back from the stations and advertisers who use the 
Ratings Reports always inspire us to try to outdo 
ourselves in future editions. Thanks for your sup- 
port! - Jhan Hiber 
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Only 10 
Radio Stations In America 

can take advantage of the 
most outstanding 

research /consulting 
package ever offered . 

Only 10 
Radio Stations In America 

Only 10. 
A Perfect Package of Personalized Services 

Focus Groups 
Music Testing 

Telephone Studies 
And Full Service Consulting 

Is beirg offered now at a special price for 
10 Very Special Radio Stations. 

When You Demand Full Attention, 
Quality Service and 

RESULTS... 
Call Us. (303) 989 -9980 

We're Surrey Communications Research ... We Know How To Win. 

SCr SURREY COMMUNICATIONS RESEARCH, INC. 
Union Commons Building, Suite 270 66 South Van Gordon 
Denver, Colorado 50228 Telephone [303) 989 -9980 
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 Drîvetîme Dominators 
Who are the top air personalities in the top 50 markets? What are the top 25 stations in morning and afternoon drive in the major markets? 
R &R has answered these questions by researching the fall books in the dayparts of Monday- Friday 6 -10am and 3 -7pm. We've ranked the top 25 accord- 

ing to either their average quarter -hour shares or their cume totals in the metro. Ranks are shown with station, market, and format, plus (where applicable) the 
name of the personality on in drivetime. With Arbitron's cooperation we were able to include the appropriate audience estimate also, allowing readers the 
chance to see just how powerful each station and personality really is. 

AM Drive /Top 25 
Average Quarter -Hour Share 
AM (12 +, M -F, 6 -l0am) FM 
WTICIHartford (AC) 

Bob Steele 
38.3 

KMOXISt. Louis (Talk) 
Bob Hardy & Bill Wilkerson, 

Jack Carney/33.4 

WCCOIMinneapolis (AC) 
Charlie Boone & Roger Erickson 

29.8 

KDKAIPittsburgh (AC) 
Jack Bogut 

28.6 
WGY /Schenectady (A C) 

Don Weeks 
20.6 

WIBCllndianapolis (AC) 
Gary Todd 

17.8 

WDAF /Kansas City (Ctry) KDKAIPittsburgh (A /C) 
David Lawrence Trish Beatty 

17.7 14.9 

1 

2 

r3 

4 

5 

6 

PM Drive /Top 25 
Average Quarter -Hour Share 
AM (12 +, M -F, 3 -7pm) FM 

KMOX /St. Louis (Talk) 
Anne Keefe, Jim White, 

Rob Silverstein /18.0 

WCCOIMinneapolis (AC) 
Steve Cannon 

17 2 

WGNIChicago (Talk) 
Wally Phillips 

17.7 

WHIO /Dayton (AC) 
Lou Emm I y I 

17.6 

WSPDIToledo (AC) 
Jack Mitchell 

17.5 

WBENIBuffalo ((VC) 
Jeff Kaye 

17.1 

KIROISeattle (News) 12 
Bill Yeend & Dave Stone 

16.9 

KYW /Philadelphia (News) 
Harry Donahue, Jeff Collins, 

Bill Shusta/15.7 

7 

7 

10 

11 

WTVWColumbus, OH (AC) 
Bob Conners 

15.1 

KTOKIOklahoma City (NC) 
Bob Rig gins 

14.7 

WMAL/Washington, DC 
INC). Harden & Weaver 

14.7 

WBAL /Baltimore (AC) 
Bob Jones, Allen Prell 

14.4 

WJR /Detroit (Mlsc) 
J.P. McCarthy 

14.4 

WHASILouisville (A C) 
Wayne Perkey 

14.1 

KSL /Salt Lake City (AC) 
Mark Van Wagoner 

14.0 

WAMZILouisville (Ctrs) 
Dick Braun 

13.9 

WTMJ /Milwaukee (AC) 
Gordon Hinkley 

13.9 

13 

14 

15 

16 

16 

18 

19 

19 

21 

22 

23 

23 

25 

WZZKIBirmingham (Ctry) 
Patti & the Doc, Chris Blake 
15.6 

WTQR /Winston -Salem 
(Ctry)Mark Austin 
14.5 

KSTP-FM/Minneapolis (AC) 
Chuck Knapp & 

Michael J. Douglas/13. 7 

WTICIHartford (A c) 
Tom Taylor 

14.4 

WDAF/Kansas City (Ctry) 
Phil Young 

12.2 

1 

2 

3 

4 

5 

6 

7 

8 

9 

9 

11 

11 

13 

14 

14 

16 

16 

16 

19 

20 

21 

21 

23 

23 

Ea 

WTQR/Winston-Salem 
(Ctry) Billy Buck Blevins 
15.9 

WHIO-FMIDayton (BM) 
Lowell Huffman, David Woods 
15.5 

WENN-FM /Birmingham (Blk) 
Roosevelt Bonner, 
Tyrone Robinson /15.4 

WZZK/Birmingham (Ctry) 
Ron Wallace, Rusty Walker 
15.2 

WJYE /Buffalo (BM) 
Joe Chille, Skip Edmunds 
14.5 

KATT /Oklahoma City (AOR) 
Warren Williams 
14.4 

WKDF /Nashville (AOR) 
David Hall, Mike Beck 
14.1 

WTUE /Dayton (AOR) 
Bob Clark 
14.1 

KSTP-FM/Minneapolis INC) 
Dan Donovan 
13.9 

WEZO /Rochester (BM) 
None 
13.7 

KISS /San Antonio (AOR) 
John Dodge 
13.7 

KRNBIMemphis (Bik) 
Cheryl Baker 
13.3 

WLVQIColumbus (AOR) 
Bill Pugh 
13.3 

WFMS /Indianapolis (Ctry) 
J.D. Cannon, Jeny Edwards 
13.3 

WYLD-FM/New Orleans (Bk) 
Tony Brown 
13.0 

WKXX /Birmingham (CHR) 
Tom Scott 
12.5 

WRBQ /Tampa (CHR) 
Mason Dixon 
12.4 

WAMZ/Louisville (Ctrs) 
Coyote Calhoun, 
Bobby Jack Murphy /12.4 

WIOT /Toledo (AOR) 
Terry Sullivan 
12.2 

WLKW- FMIProvidence 
IBM) Jack Murphy, Warren 
Schroeger, Jack Victor /12.1 
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THE MICROMINICOMPUTER 
"You don't have to buy a mini -computer to get speed and the ability to do more than one 
task at a time . I bought the one multi -tasking micro -computer that offered me everything 

I needed at the best dollar value." 

Sophisticated, Cost -Effective 
Hardware. 

"Snarr /Chase Systems offers a 
choice of hardware, with floppy or hard 
disks, from desk -top units to a 64- 
device super system. And if my hard- 
ware needs change, no hassle... their 
software works on every size computer 
they sell. It's a powerful micro system 
that acts like a mini- computer. It's not a 
toy. It's a fast , multi- tasking business 
computer, using today's state -of -the -art 
micro technology, not yesterday's mini. 
It's the only micro rated in the top five 
by a recent survey of broadcasters in 
Radio and Records. They thought it was a mini -computer... 
and so will you.." 

A Complete Selection of Software 
"Snarr /Chase Systems offers every major traffic soft- 

ware feature rated important by broadcasters in that same 
Radio and Records survey. That includes co -op copy, over 
80 management and sales reports, a feature that allows me 

to generate custom reports, financial 
packages including Receivables, Pay - 
ables, General Ledger, Payroll, and a 
new feature for business forcasting and 
graphing. There's a Music Format 
Control package. Plus...this system is a 
powerful Word Processor, which we 
use for everything from promotional 
and business letters to the newsroom. 
And there's more to come." 
Bottom Line Value 

'The bottom line is that with Snarr/ 
Chase Systems I got every major 
feature I needed at a price that made 
sense. They have proven software, with 

over 85 station users around the world, and local hardware 
service just about everywhere. Why spend more and get 
less? Buy the microminicomputer. Only from Snarr /Chase 
Systems." 

G.Craig Hanson, General Manager 
KSFI / KDYL Radio 
Salt Lake City, Utah 

SNIAR CHASE SYSTEMS //// 
Dkir.ON OF SNARR COMMUNICATIONS 

CACL/(801) 532-7259 

e t ... ii . 

. 

CS 

A Fabulous 7 Day 

Booth 609 
Hawaiian Criase Could Be Yours.- 
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Drivetime Dominators 
AM Drive /Top 25 PM Drive /Top 25 

AM 
Cume Persons 
(12 +, M-F, 6 -10am) FM 

WINSINew York (News) 
Michael O'Neil, Paul Smith 

1,727,900 

WCBS/New York (News) 
Jim Donnelly & Robert Vaughn 

1590000 
WOR /New York (Talk) 

John Gambling 
1,155,100 

WNBCINew York (cHR) 
Don ¡mus 

1,151,200 

WGN/Chicago ( alk) 
Wally Phi lips 

996, 300 

KYWIPhiladelphia (Ne vs) 
Harry Donahue, Jett Collin.; & 

Bill Shusta/878, 100 

WABC /New York (Talk) 
Ross 6 Wilson 

755 200 

KFWB /Los Angeles (News) 
Dan Avey & Jim Burson 

749, 100 

WBBM /Chicago (News) 
Dale McCarron & John 

Hultman /729, 400 

WNEWINew York (BBnd) 
Ted Brown 

62 7, 900 

KABC /Los Angeles (Talk) 
Ken & Bob, Michael Jackson 

623.900 
KCBS/San Francisco (News) 

Chris Brocher & Al Hart, 
Ted Robinson /605.600 
WLS /Chicago (CHR) 

Larry LuJack 
603,800 

KDKA/Pittsburgh (AC) 
Jack Bogut 

602,500 

KNXILos Angeles (News) 
Dave Zorn & Alex Sullivan 

598,400 

KMOXISt. Louis (Talk) 

Bob Hardy & Bill Wilkerson, 
Jack Carney /595,300 

1 

2 

3 

4 

5 

T67 

n 
8 

[9 

10 

WYNY/New York (AC) 
Bruce Bradley 
1,042,300 

WPLJ/New York (AOR) 
Jim Kerr 
1.017.100 

WBLSINew York (Urbn) 
Ken Webb 
983.300 

WKTUINew York (Urbn) 
Joe Caysi 
852,400 

11 WRKSINew York (Urbn) 
Jeff Troy 
801.500 

12 

13 

14 

15 

16 

m 
18 

20 

21 

23 

24 

25 

WPAT-FM/New York (BM) 
Ken Lamb 
642,600 
WRFMINew York (BM) 
Jim Aylward, Joe Roberts 
635, 100 

WAPP/New York (AOR) 
Merk McEwen d E.J. Crummey 
630,400 

WCBS -FMINew York (Gold) 
Harry Harrison 
564,600 

AM 
Cume Persons 

(12 +, M-F, 3 -7pm) 

WPLJINew York (AOR) 
Pat St. John 
1.068, 700 

WYNY/New York (Ac) 
Dan Daniel, Dave O'Brien 
1,040,700 

WKTU /New York (Urbn) 
Paco, Rosko 
1,002,900 

WBLS /New York(urbn) 
Frankie Crocker 
1,001,000 

WRKSINew York (urbn) 
Charlie Burger, Mary Thomas 
964, 100 

WINS /New York (News) 
Don Baldwin, Bob Howard 

926,300 
WCBS/New York (News) 

Ben Farnsworth 6 Pat Parson 
904. 700 

WNBC/New York (CHR) 
Howard Stern 

880, 700 

WGNIChicago (Talk) 
Bob Collins 

582, 800 

WOR /New York (Talk) 
Carlton Fredericks, 

John R. Gambling /565, 100 

WABC /New York (Talk) 
Michael Jackson, Toni Grant, 

Art Rust/556, 200 

WPAT /New York (BM) 
Ken McKenzie 

51 7, 500 

WLS /Chicago (CHR) 
Tommy Edwards 

495,800 

WNEW /New York (BBnd) 
Jim Lowe, Bob Jones 

48 7, 000 

KYWIPhiladelphia (News) 
Bill Bransome, Harry Johnson, 

Don Lancer, Bob Nelson 
4 79, 600 

KFWBILos Angeles (News) 
Julia Chavez, Charlie Broiler 

4 79, 600 

2 

3 

4 

5 

6 

n 
8 

13 

14 

1151 

16 

m 
18 

19 

20 

21 

22 

23 

24 

25 

Ea 

FM 

WAPPINew York (AOR) 
Chip Hobart 
828.000 
WPAT -FMINew York (BM) 
Ken McKenzie 
701,800 

WRFM/New York (BM) 
Wes Richards, Al Turk 
621,600 

WBBM -FM /Chicago (CHR) 
Gary Spears 
575.800 
WCBS-FM/New York (Gold) 
Dick Heatherton 
5 70,800 
KLOS /Los Angeles (AOR) 
Linda Mclnnes, Bob Coburn 
5 68, 200 

KIISILos Angeles (CHR) 
Bruce Vidal 
531, 100 

WNEW-FM/New York (AOR) 
Scott Muni 
523,200 

WLS-FM /Chicago (CHR) 
Steve Dahl d Gary Meier 
511.900 

KMET /Los Angeles (AOR) 
Jack Snyder, David Perry 
497.800 
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Order your ABC Radio Satellite earth station 
now! That way, you'll be positioned to dominate 
your market when ABC Radio Networks convert 
to digital satellite transmission early in 1984. 
You'll have a winning range of programming 
available for your station. Don't miss your chance 
to start dishing out better radio to your listeners. 
Order your ABC Radio Satellite earth station 
now. For further information contact your 
ABC Network director. 

Networks 
pics available only on Satellite from the ABC Ra 
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How do the formats 
vary in strength 
around the nation, 

and what was the top for- 
mat among the top 50 mar- 
kets in the fall '82 sweep? 
The national format chart, 
as well as the regional 
charts, will give you a 
quick look at preferences 
in radio usage across the 
country. 

The regions used to 
compile the sectional data 
were the same as those 
used by our format editors 
to define their reporting re- 
gions. Each of the top 50 
national markets was 
tallied in its respective re- 
gion, using the format pen- 
etration data from each 
market, to develop the re- 
gional information. The re- 
gional numbers were then 
compiled to achieve the 
national format preference 
chart you see here. 

Format Legend 
A/C -Adult /Contemporary, AOR- Album- Oriented 
Rock, BBnd -Big Band, Blk/Urbn- Black/Urban 
Contemporary, BMIEasy- Beautiful Music /Easy Lis- 
tening, CHR- Contemporary Hit Radio, Clas -Clas- 
sical, Ctry- Country, Gold- Oldies, Jazz -Jazz, 
Misc- Miscellaneous, NIT -News/Talk, Rel- Relig- 
ious, Span- Spanish, Talk -Talk. 
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And we'll make yours' worth 
a lot more. 

The delicate ratio between reseirch, 
programming, ratings, and bottom 

line is what Noble is all about. 
Creatively planning from start to 

finish. Getting rraximum results frcm 
a giver radio station in a particu ar 

market situation. And winni -ag 

consisently since our start. 
So if Noble is a new name to y,iu. it 

could be a fresh start for your stLticin. 
Give us a call. We sure won't waste 

your time. 

For starters .. . 

Bob Harper 

Adult Contemporary, Great Gold, 
Audience Reicarch 

Frani. Felix 

Album Oriented Rock, Top 40 

Rick Carroll 

Rock of the 80's /Modern Mi. sic 

NOIitE 13120Al)CASr 
C<)NSt)C'IANTS 

-MI PACIFIC H1:1I !WAY 
SAN I)IEGO. CA 12110 

(619) 291 -8510 
Ask for John Scboen 

Vi: e President and General hranager 

www.americanradiohistory.com

www.americanradiohistory.com


24.8 

12.5 
12.0 

11.5 

8.3 
8.0 

EAST 

6.2 

4.4 4. 

www.americanradiohistory.com

www.americanradiohistory.com


 

u Iètîn: WGN Radio Buys 
NewStar! 

News Direci r Chooses Integrated Technology a 
Winner aft Extensive Survey; Sees Large r 

' Resultina from 37 Terminal Install tiOr dhi w Ithicciwu 

Two major NewStar systems - 
featuring automatic teleprompter 
output - splitscreer editing - 
automatic timing - assignment, 
director , producer and characte{ 
generator functions - morgue 
and filing features - total system 
security from failure - remote 
bureaus - and more, will be 
installed in May 1983, at both 
WGN Radio and WGN Television 
in Chicago) NewStar offers more 
features and flexibility than any 
system - including new 
innovative work stations for 
program and news talent use live 
on the airl 

- (Paul Davis, WGN) 

4JS 

e< 0o. 

` .NOg 

Nij`a 
5, 

O 

Ve 

Don't miss the future 
in computerized radio 
newsrooms - 
NAB Booth 1114A 

The fastest editing and 
function of any system' 
The only system with total 
electronic redundancy - 
automatically switches between 
components in the event of any problem' 
The only system with extensive 
major -narket radio newsroom experience' 

K RO radio, Seattle 
VJRC radio, Washington 
KCBS radio, San Francisco 
WGN radio, Chicago (May, 1983) 
CBS News Radio, 
New York (June, 1983) 

Highly cost effective performance 
The only system with over 99.9% reliability' 

Integrated Technology Inc. 
A division 7s d vis on of ColorGraphics Systems Inc. 5725 Tokay Blvd., Madison, WI 608 -Z74 5 G 
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Number 13 in a Series: 

"Daybreak" 
Occasionally, in this world of 
products and services, a trade- 
marked name catches on, and 
then becomes a household word. 
...like Xerox, Kleenex, or 
Sanka. 

Well, now there's a little "®" 

next to "DAYBREAK. See it up 
there? It means that "DAY - 

BREAK" is a registered trade- 
mark of the Bonneville Broad- 
casting System. 

So, if you're using the 
"DAYBREAK" name for 
your morning radio show, 
and it's not from Bonneville, 
you've got two options; 
change the name, or make 
arrangements with us to 

broadcast the original. 
"DAYBREAK" is the evolu- 

tionary adult music radio format 
that's designed to offer morning - 
drive adults an Easy Listening 
balance of music, information and 
personality. The show follows 
the famous KBIG morning 
drivetime concept... minute -by- 
minute... allowing you to adapt it 
to your local market conditions 
and customize it to your needs. 

"DAYBREAK' It's 
helped KBIG become 
Number One. It'll help 
you, too. 

So, give your listeners a 
break. With "DAYBREAK." 
From Bonneville. 

BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY, NI 07670 

More of what you come to Bonneville for! 
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Format Leaders 
ó Adult/ Contemporary AQH Cume 

1. WTIC/Hartford 21.1 1. WYNYINew York 2,069,900 
2. WCCOIMinneapolis-St. Paul 20.5 2. WPIX /New York .. 907,500 

cc 3. KDKA/Pittsburgh 18.4 3. KDKA/Pittsburgh ..822,100 
cc 4. WGY/Schenectady 13.7 4. WMGK /Philadelphia ..805,200 
co 5. KSLISaIt Lake City 13.1 5. WCCO /Minneapolis -St. Paul .. 727,100 

6. KSTP-FM/Minneapolis-St. Paul 12.4 6. WBZ/Boston 724,400 
7. WSPD/Toledo 12.3 7. WCLR /Chicago .722,900 
8. WTVN/Columbus, OH 11.2 8. KHTZ /Los Angeles . 695,900 
9. WIBCIIndianapolis 11.1 9. WHDH /Boston ..636,100 

10. WHIO/Dayton 10.9 10. WFYR /Chicago ..619,100 
11. WLQR/Toledo 10.6 11. WNIC -FM /Detroit ..596,000 
12. WENS/Indianapolis 10.5 12. WMAL /Washington, DC ..554,600 
13. KXOA-FM/Sacramento 10.2 13. WIP /Philadelphia 517,700 
13. WBAL/Baltimore 10.2 14. KOSTILos Angeles .. 500,800 
15. WBENIBuffalo .9,8 15. WMJC /Detroit ..500,600 
16. WVOR/Rochester 9,6 16. KI011San Francisco . 480,700 
17. WHAS/Louisville .9,4 17. KNBR /San Francisco 479,800 
18. WHAM/Rochester .9,1 18. KVIL -FM /Dallas -Ft. Worth 470,700 
19. WMAL/Washington, DC. .8,9 19. KSTP -FM /Minneapolis -St. Paul 466,100 
20. WBZ/Boston .8.6 20. KYUUISan Francisco .. 463,400 
20. WKRC/Cincinnati .8.6 21. WSB /Atlanta 441,300 
20. WISN/Milwaukee .8.6 22. WTAE /Pittsburgh 426,600 
23. WTMJ/Milwaukee .8,4 23. WMJX /Boston 423,600 
24. WSNY/Columbus, OH .8.3 24. WPEN /Philadelphia 422,400 
25. WGR/Buffalo .8.0 25. KOMO /Seattle 420,100 

Judge for yourself when we take off the wraps at NAB 
BOOTH 665 ,983C4ViTOLFE(:OFOS ,NC 
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KATZ 
RADIO 

People Make The Difference 
To . e #1 Radio Rep you need experienced 

management, effective salespeople and innovative 
sales and research tools. Katz Radio has them all. 

Katz Radio has the most stable management 
team, the most aggressive sellers and the most produc- 
tive research operation in the business. 

Katz Radio is the best because we have the best 
people -people who are dedicated to the Radio Indus- 
try. People who are committed to radio's present and 
future. 

Katz Radio. The best. 

KATZ RADIO A DIVISION OF KATZ COMMUNICATIONS INC 
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Format Leaders ! AOH Cume 
1. KATT -FM /Oklahoma City 14.2 1. WPLJ /New York 1,869,900 
2. WTUE /Dayton 13.3 2. WAPP /New York 1,438,700 
3. WKDF /Nashville 12.8 3. WNEW -FM /New York 1,037,500 
4. WLVQ /Columbus, OH 12.6 4. KLOS /Los Angeles 1 018,100 
5. KISS /San Antonio 12.2 5. KMET /Los Angeles . 905,000 
6. WIOT /Toledo 11.4 6. WLUP /Chicago 709,800 
7. WCMF /Rochester 10.8 7. WRIF /Detroit 708,000 
7. WPYXIAlbany 10.8 8. KROQ -FM /Los Angeles 661,900 
9. WEBN /Cincinnati 9 5 9. WMMR /Philadelphia 619,900 

10. KGON /Portland 91 10. WLLZ /Detroit 606,500 
11. WHJY /Providence 8.9 11. WYSP /Philadelphia 568,200 
12. KZAPISacramento 8 5 12. KNX-FM/Los Angeles 561,300 
13. WMMS /Cleveland 8 4 13. WABX /Detroit 529,900 
14. KSJO /San Jose 8 3 14. WMETIChicago 515,800 
15. WRNO /New Orleans 8 1 15. WCOZ /Boston 497,500 
16. WKLS -FM /Atlanta 7 9 16. WIOQ /Philadelphia 460,700 
16. WNOR -FM /Norfolk 7 9 17. KMEL /San Francisco 455,400 
18. WQMF /Louisville 7 8 18. KLOL /Houston 440,600 
19. KDKB /Phoenix 7.6 19. WBCN /Boston 427,300 
19. KINK /Portland 7 6 20. WXRT /Chicago 409,100 
21. WAPI -FM /Birmingham 7 4 21. KRQR /San Francisco 385,600 
21. WFBQ /Indianapolis 7 4 22. KZEW /Dallas -Ft. Worth 377,900 
23. WMJQ /Rochester 7 2 23. WDVE /Pittsburgh 320,800 
24. WZXR /Memphis 71 24. KGB /San Diego 317,200 
25. KRSP -FM /Salt Lake City 7 0 25. KSRRIHouston 316,500 

WORRY -FREE DELIVERY 
TO 100,000 

CITIES WORLDWIDE. 
We call our worldwide delivery service 

worry -free because everything we do assures 
that your delivery gets to the right destina- 
tion. And gets there on time. 

Pickup, for example -within 60 minutes 
of your call, our courier is there to receive 
your package. Then, it's rushed to the first 
available flight out. 

On arrival, your package is cleared 
through customs and hand carried to its final 
destination. In adition, we phone you back 
without extra charge to confirm delivery, 
We handle anything - envelopes 
to elephants. 

Unlike most of the other international 
delivery services, we deliver more than just 
documents. 

It can be a computer part or a contract. 
A llama or camera lens. A video tape or 
a valuable oil painting. 

And for your highly specialized deliveries 
demanding the utmost in speed and con- 

trol, we provide customized hand -carry service. 

We deliver anywhere, anytime. 
There's practically no place on earth 

where we can't make deliveries. For instance, 
we've already brought pipeline proxies to 
Eskimos, retrieved pieces of Skylab in Australia 
and shipped cigarettes to Saudi Arabia. 

Plus we pick up and deliver any time of 
the day, night or week-24 hours a day, 
365 days a year. 

Next time you have something that has 
to be somewhere else in the world and 
has to be there fast, don't worry. Call Air 
Couriers International. 

CALL TOLL -FREE 
800- 528 -6070 

AIR COURIERS 
INTERNATIONAL, 
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For more information, contact: 

robert rnichelsori, iric. 127 West 26th street 
nevi/ yorli, nevi yorli 10001 212 243 -2702 
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Beautiful Music 
ó 1. WHIO-FM/Dayton 

w 
2. WEZO/Rochester 

cc 3. WJYE/Buffalo 
4. WLKW -FMIProvidence 

WWBA/Tampa-St. Petersburg 
cc 6. WFOG-FM/Norfolk 

7. KSFI/Salt Lake City 
cc 

7. WZEZINashville 
So, 9. KKNG/Oklahoma City 

10. WVEZILouisville 
11. KOSI/Denver 
12. KJOY/San Diego 
13. WXTZllndianapolis 
14. WEZW/Milwaukee 
15. WEZI/Memphis 
15. WGLD/Greensboro 
17. WEAZ/Philadelphia 
18. WDOKICIeveland 
19. WWEZICincinnati 
20. KCTC/Sacramento 
21. WGAY-FM/Washington, DC 
22. KBAYISan Jose 
22. KMEZ-FM/Dallas-Ft. Worth 
24. WBYU/New Orleans 
25. KUPL- FMIPortland (Easy) 
25. WBNS- FMIColumbus, OH 
25. WJYW/Tampa-St. Petersburg 
25. WWBA/Tampa-St. Petersburg 

z 
á 

. 5 

AQH Format Leaders Cume 
15.1 
13.5 
12.7 
12.6 
10.9 
10.6 
10.2 
10.2 

9.9 

1. WPAT-FM/New York 
2. WRFM/New York 
3. WPATINew York 
4. KBIG/Los Angeles (Easy) 
5. WLOO/Chicago 
6. KMPC/Los Angeles (Easy) 
7. WEAZIPhiladelphia 
8. KJOIILos Angeles 
9. WLAKIChicago 

1,456,400 
1,220,100 

985,900 
855,400 
830,800 
717,700 
679,200 

.. 669,400 

..536,700 
9.6 10. WJOI/Detroit ..484,700 
9.5 11. WGAY-FM/Washington, DC .. 392,600 
9.2 12. WJIB/Boston ..380,000 
9 0 13. KOITISan Francisco (Easy) .. 372,900 
8.7 14. WVNJ-FM/New York .. 369,300 
8.3 15. KABL-FM/San Francisco .. 364,200 
8.3 16. KMEZ-FM/Dallas-Ft. Worth .. 361,700 
8.2 17. KABL/San Francisco .. 345,200 
7.9 18. WLYF/Miami-Ft. Lauderdale ..320,700 
7.8 19. WPCH/Atlanta ..297,900 
7 7 20. KOSI/Denver ..287,200 
7 3 21. KODA/Houston ..285,800 
7.1 22. KJOYISan Diego .. 277,500 

.. 7.1 23. WLKW-FM/Providence ..277,000 
7.0 24. KNOB /Los Angeles (Easy) .. 273,800 

.. 6.9 25. KBIG/Los Angeles (Anaheim book) . . . 260,700 

..6.9 

..6.9 
.6.9 

Dig Bond AQH Cume 
1. WOKY/Milwaukee 6 7 1. WNEWINew York . 1,113,600 
2. WBBG/Cleveland 6.2 2. WJJD/Chicago ..545,400 
3. WRECIMemphis 5.6 3. KPRZ/Los Angeles .. 384,000 
4. WCOL/Columbus, OH 5.5 4. WAIT /Chicago ..341,600 
5. KXOA/Sacramento 5 3 5. WJAS/Pittsburgh ..242,100 
6. KMLO/San Diego 5 2 6. WBBG/Cleveland ..203,800 
6. WDAE/Tampa-St. Petersburg 5.2 7. WHLIINew York ..198,500 
6. WJAS/Pittsburgh 5 2 8. WRTH/St. Louis .. 189,200 
6. WPXN/Rochester 5.2 9. CKJY/Detroit ..177,900 

10. WRCO/Hartford 5.0 10. WOKY/Milwaukee ..175,600 

Beautiful Music can be a money 
machine 
Call Me, 

Winton 
813 -576 -2299 WINTON COMMUNICATIONS 

9549 Koger Blvd., St. Petersburg, FL 33702 
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KIMN 
KMGC 
KBPI 
KMBZ 
KEYN 
KYGO 

KEGL 
KHOW 
KBEQ(Q1 04) 
WSLR 
WKDD 
KTYN 

KZZC 

INPUT from... 
RADIO RESEARCH 

MJM & CONSULTING, INC. 

Now With National Sales Headquarters In Dallas, Texas. 

Call Us For More Information 

(214)458 -8315 
P.O. Box 791 144 /Dallas, TX 75379 

This Is Who We Are: 

C. C. McCARTNEY, J. J. JORDAN, GARY HAMILTON, RICK WILLIAMS 

www.americanradiohistory.com

www.americanradiohistory.com


co N 

ontemporary 
Hit Radio 

CC 

en 

ACTH 
Format Leaders 

Cume 

CC 

cc 

co 

1. WRBQ /Tampa -St. Petersburg 
2. WTIC -FM /Hartford 
3. WKXXIBirmingham 
3. WZGC/Atlanta 
5. WFLY /Albany 

. 11.6 

.11.1 

.10.2 

.10.2 

..9.9 

1. 
2. 
3. 
4. 
5. 

WNBC /New York 
WLS /Chicago 
WBBM-FM/Chicago 
KIIS /Los Angeles 
WLS- FMIChicago 

1,942,200 
1,067,400 
1,047,100 

994,200 
917,700 

6. WLOL /Minneapolis -St. Paul .. 9.7 6. KIQQ /Los Angeles 888,500 
7. WMC -FM /Memphis ..9.5 7. WCAU -FM /Philadelphia 792,300 
8. WPRO -FM /Providence ..9.4 8. KRTHILos Angeles 705,500 
9. WWKX /Nashville ..9.0 9. WKQX /Chicago 704,500 
9. WXKS-FM/Boston ..9.0 10. KFI /Los Angeles 687,000 

11. KBEQ /Kansas City .. 8.8 11. KFRC /San Francisco 681,300 
12. WIKS /Indianapolis ..8.7 12. XTRAISan Diego (Los Angeles book) . 664,000 
13. WEZBINew Orleans .. 8.6 13. WHYT /Detroit 612,400 
13. WXGT /Columbus, OH 8 6 14. WXKS-FM/Boston 609,200 
15. WQXI-FM/Atlanta 8 3 15. WHYIIMiami -Ft. Lauderdale 498,900 
16. WKRQ /Cincinnati 81 16. WZGCIAtlanta 480,100 
17. KTFM /San Antonio 7.3 17. KMGG /Los Angeles .471,700 
18. KOFM /Oklahoma City 7 0 18. WEEI-FM/Boston 462,700 
19. WHYI/Miami-Ft. Lauderdale 6 7 19. WINZ -FM /Miami -Ft. Lauderdale 453,300 
20. KFI /Los Angeles (Riverside book) 6.6 20. WLOL /Minneapolis -St. Paul .451,100 
20. WBSB /Baltimore 6.6 21. WRQX /Washington, DC .446,400 
22. WRQK /Greensboro 6 5 22. WROR /Boston .423,300 
23. KTSA /San Antonio 6 4 23. CKLW /Detroit .421,000 
24. KCPX -FM /Salt Lake City 6.3 24. WQXI-FM/Atlanta .402,800 
24. WTRY /Albany 6 3 25. WRBOITampa -St. Petersburg .396,200 

SAME-DAY DELIVERY 
WITHIN TILE 

CONTINENTAL U.S. 
There are a lot of delivery firms that can 

get your package there tomorrow. Unfortu- 
nately, tomorrow is too late for a lot of deliveries. 
Delivery within 6 hours. 

So we created a domestic delivery 
service that gets your package there within 
an average time of just 6 hours. That's right, 
6 hours or less just about anywhere in the U.S.! 

To do it, we pick up your package 
within 60 minutes of your call. Put it on the first 
available flight out. Then deliver it within 60 
minutes of its arrival at the airlines. 

Easy tracking and free 
prof -of- delivery callback. 

Since we don't consolidate our deliveries 
at some central city, we can tell you exactly 
where your package is at any time. 

Plus, when your package is delivered, 
we call back or Telex free to tell you the time 
it arrived as well as who signed for it. And 

we offer all -risk insurance to $10 million from 
Lloyd's of London. 

Service 24 hours a day, 7 days a week. 
We'll make your delivery whenever you 

need it delivered, even if it's on the weekend, 
over the holidays, or in the middle of the night. 

We're here 24 hours a day, 7 dáys a 
week to answer your call and to respond with 
1,000 couriers worldwide. 

Next time tomorrow is too late, call Air 
Couriers International. We will get it there today. 
Otherwise, you don't pay. That's our guarantee. 

CALL TOLL -FREE 
800 -528 -6070 

íJ!AR COURIERS 
ERNATIONAL, 
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The Stations 

* 1983 wk_] 

Produced by Ed Salamon 

MEMORIAL DAY 

The Eddie Rabbitt Story 
Hear the stories behind one 
of today's hottest crossover 

artists. Eddie got his start in 1970 when 
Elvis Presley recorded a song he had 
written. 

FOURTH OF JULY 

The Alabama Story 
CMAs entertainers of the 
year all get together and talk 

about their climb to national stardom, 
from the earliest days to their current award 
as "Entertainers of the Year." 

THANKSGIVING 

The Family Reunion 
Spend an hour each with the 
Cash household, the West,'Frizzell 
family and the Mandrell clan, each of whom 
has contributed more than one star to the 
roster of country music hitmakers. 

Christmas 
Around the Country 
Ever wonder how the stars spend 
Christmas? Why not find out directly 
from your favorite artists in a show loaded 
with holiday music and memories. 

Award Winners 
This year's top male singer, 
Ricky Skaggs, joins female 

vocalist of the year, Janie Fricke, in exclu- 
sive interviews to tell the stories behind 
their hits. 

NEW YEARS 

Crystal Gayle's 
Golden Decade 

Crystal lets down her hair and 
talks honestly about her ten years at 

the top in this program dedicated to 
Crystal and her music. 

This package of three hour radio specials is offered at no charge on a swap - 
exchange basis in Arbitron -rated metro markets 1 -171. Your market exclusivity 
will be protected so call immediately to pick up your Six Pack! (212) 869 -7444. 

The LWIecl Stations 
AMERICAS TARGET RADIO NETWORKS * 

New York Detroit Washington, D.C. Los Angeles 
www.americanradiohistory.com
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Format Leaders 

( 
AQH Cume 

1. WTOR /Greensboro .14.9 1. WHNINew York .945,400 
2. WZZKIBirmingham .14.1 2. WMAO /Chicago .742,700 
3. WAMZ /Louisville .13.4 3. WKHKINew York . 726,600 
4. WDAFIKansas City .12.5 3. KLAC /Los Angeles 513,700 
4. WFMS /Indianapolis .12.5 5. KSCS /Dallas -Ft. Worth .4'83,600 
6. WCMS -FM /Norfolk .10.6 6. KIKK-FM/Houston .442,000 
7. KSOP -FM /Salt Lake City . 10.4 7. KILT -FM /Houston .420,600 
8. WSIX -FM /Nashville .10.0 8. KZLA -FM /Los Angeles . 403,600 
9. KEBC /Oklahoma City .. 9.9 9. W W W W /Detroit . 391, 700 

10. WKHX/Atlanta ..9.4 10. WJEZ /Chicago .381,900 
11. WIRE /Indianapolis ..8.8 11. KHJ /Los Angeles . 372, 700 
12. WOYKITampa -St. Petersburg ..8.6 12. WUSN /Chicago .371,300 
13. KSCSIDallas -Ft. Worth .8.3 13. WBAP /Dallas -Ft. Worth .354,600 
13. WKLR /Toledo .8.3 14. WFIL /Philadelphia .354,100 
15. WMC /Memphis .8.0 15. KNEW /San Francisco . 339,000 
16. KAJA /San Antonio . 7.5 16. KPLX /Dallas -Ft. Worth .337,700 
16. WYRKIBuffalo .7.5 17. WKHX/Atlanta 320,200 
18. WUBE- FMICincinnati ..7.4 18. WPOC /Baltimore .299,200 
19. WONE /Dayton ..7.3 19. KSAN /San Francisco . 297,300 
20. WPOC /Baltimore ..7.2 20. WPKX /Washington, DC .270,100 
21. KOMA /Oklahoma City .. 7.0 21. WDAFIKansas City .267,500 
22. WSUN /Tampa -St. Petersburg .. 6.8 22. WIL- FM /St. Louis .266,900 
22. KIKK -FM /Houston 
24. KNIX -FM /Phoenix 

..6.6 
6 5 

23. WCXI -FM /Detroit 
24. WDGY /Minneapolis -St. Paul 

.255,900 
246,700 

24. WIL- FMISt. Louis 
24. WMNI /Columbus, OH 

6 5 
6.5 

25. KNIX -FMIPhoenix .231,600 

Black/Urban Contemporary 
AQH Cume 

1. WENN-FM/Birmingham (Black) 13.7 1. WKTU /New York (Urban) .1,930,600 
2. WYLD-FM/New Orleans (Black) . 12.9 2. WBLSINew York (Urban) . 1,867,800 
3. KRNB/Memphis (Black) . 11.0 3. WRKS /New York (Urban) .1,694,500 
4. WHRKIMemphis (Urban) . . 9.9 4. WGCI /Chicago (Urban) . . 826,800 
5. WLOUILouisville (Black) . . 9.8 5. WBMX /Chicago (Black) 789,800 
6. WVEE/Atlanta (Urban) . . 9.7 6. WJPC /Chicago (Black) .. 519,200 
7. WKYS/Washington, DC (Urban) . . 9.3 7. WJLB /Detroit (Black) .. 502,200 
8. WTLCIIndianapolis (Urban) . . 9.2 8. WKYS/Washington, DC (Urban) .. 498,900 
9. WDIA/Memphis (Black) 9.0 9. WDROIDetroit (Urban) .. 475,900 

10. WAIL/New Orleans (Urban) . . 8.8 10. WHUR/Washington, DC (Black) .. 468,300 
10. WOMG/Greensboro (Black) 8.8 11. WDAS -FM /Philadelphia (Black) .. 445,900 
12. KMJO/Houston (Urban) . . 7.9 12. WUSL /Philadelphia (Urban) 425,000 
12. WXYV/Baltimore (Urban) 7.9 13. KSOLISan Francisco (Urban) 400,200 
14. WATV/Birmingham (Black) 7.7 14. KUTE /Los Angeles (Urban) .. 398,600 
15. WHURIWashington, DC (Black) 7 5 15. KMJO /Houston (Urban) .. 397,500 
16. KPRS/Kansas City (Black) 7.4 16. KDIA /San Francisco (Black) 394,000 
16. WAMO-FM/Pittsburgh (Urban) . . 7.4 17. KRLY /Houston (Urban) 373,500 
18. KRLY/Houston (Urban) . . 7.1 18. WVON /Chicago (Black) 367,000 
19. WVKOIColumbus, OH (Black) 7 0 19. KGFJ /Los Angeles (Black) 360, 700 
20. WOWIINorfolk (Black) 6.7 20. WOOK /Washington, DC (Black) 329,200 
21. WLOKIMemphis (Black) 6.5 21. KACE /Los Angeles (Black) 324,600 
22. WBLK/Buffalo (Black) 6,2 22. WVEE/Atlanta (Urban) 320,900 
23. WVOL/Nashville (Black) 6 1 23. KKDA -FM /Dallas -Ft. Worth (Urban) 319,400 
24. WDAO/Dayton (Black) 5 9 24. WXYV/Baltimore (Urban) 318,800 
24. WLUMIMilwaukee (Urban) 5.9 25. WLBS /Detroit(Black) 317,000 
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Spanish AQH Format Leaders Cume 

1. WOBAIMiami -Ft. Lauderdale .6.4 1 WADOINew York 488,600 

2. KCORISan Antonio . 6.0 2. KALI /Los Angeles . 314,300 

3. WCMO- FMIMiami -Ft. Lauderdale .5.2 3. WJITINew York . 308,500 

4. WRHCIMiami -Ft. Lauderdale .3.8 4. KLVEILos Angeles . 252, 700 

5. KLATIHouston . 3.1 5. KTNOILos Angeles . 250,900 

6. WCMOIMiami -Ft. Lauderdale .3.0 6. KWKW/Los Angeles . 244,500 

7. KPHX/Phoenix . 2.7 7. WOBAIMiami -Ft. Lauderdale 195,300 

7. WADOINew York 2.7 8. WCMO- FMIMiami -Ft. Lauderdale . 188,500 

9. KEDA/San Antonio 2.6 9. WOJOIChicago .163,500 

10. KVARISan Antonio 2.3 10. WRHCIMiami -Ft. Lauderdale . 123,800 

10. KVVA/Phoenix 2.3 

"CIRCULO 
FAMILIAR 
BIEN VENIDOS A NUESTRA 

SERIE CIRCULO FAMILIAR, 

CON MUCHAS IDEAS NUEVAS 

DE NUESTROS EDITORES 

AQUI EN LA REVISTA FAMILY 

CIRCLE." 

FAMILY 
CIRCLE 
SPEAKS 
SPANISH 

ON RADIO 
FOR THE 

TOP 50 
HISPANIC 
MARKETS 

SHORT -FORM 2:30 DAILY FEATURES 
CREATED WITH THE RESOURCES OF 
FAMILY CIRCLE MAGAZINE ESPECIALLY 
FOR THE HISPANIC FAMILY. 

Special holiday and celebration coverage 
Delicious regional food features 
How to buy the best products for less 

Family finance information 
Beauty and health tips 
Advice for working parents 

PRODUCED WITH ASSISTANCE FROM: 

MARIA DEL CARMEN SICCARDI IRENE KASPERUK 

RAUL NOVILLO -ALARCON LISA SKIRLOFF 

CARLOS GAIVAR ANNABELLE ARENZ 

IS CIRCULO FAMILIAR ON YOUR STATION? 

FOR MARKET EXCLUSIVITY 
CALL OR FRANK GABRENYA 
CARLOS GAIVAR 614/476 -4424 

FOR SPONSORSHIP INFORMATION 
CALL TRULEE BURNS 
614/476 -4068 

Washington, D.C. Columbus, Ohio 
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N Format Leaders 
o 

News /Talk AQH Cume 
1. 
2. 
3. 

cc 
cc 

4. 
5. 

co 
6. 

co 
m 6. 

8. 
9. 

10. 
11. 
12. 
12. 
14. 
15. 
15. 
17. 
17. 
17. 
20. 
20. 
22. 
22. 
23. 
23. 
23. 

KMOX /St. Louis (Talk) 
KTOK /Oklahoma City (News /Talk) 
KIRO /Seattle (News) 
KTAR /Phoenix (News) 
WGN /Chicago (Talk) 
KGO /San Francisco (Talk) (San Jose book) 
KYWIPhiladelphia (News) 
WCKY /Cincinnati (News /Talk) 
WLAC /Nashville (Talk) 
KCBS /San Francisco (News) 
KOA /Denver (Talk) 
KRLD /Dallas -Ft. Worth (News) 
WEAN /Providence (News) 
KCMO /Kansas City (News /Talk) 
KABC/Los Angeles (Talk) 
WXYZ /Detroit (Talk) 
WNWS /Miami -Ft. Lauderdale (News) 
WOBK /Albany (Talk) 
WWJ /Detroit (News) 
KTRH /Houston (Talk) 
WEEI/Boston (News) 
WAVI /Dayton (Talk) 
WOR /New York (Talk) 
KCBS /San Jose (News) 
WINS /New York (News) 
WOAI /San Antonio (News /Talk) 

23.4 
12.3 
10.8 
10.1 

9 6 

. 8.7 
8.7 
7.2 

6 8 
6 7 

6 6 
5 9 

5 9 
5.7 
5 6 
5 6 
5.5 
5.5 
5 5 
5.4 
5 4 
5 3 
5 3 
5.2 
5.2 
5 2 

1. 
2. 

3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 
21. 
22. 
23. 
24. 
25. 

WINS /New York (News) 
WCBSINew York (News) 
WORINew York (Talk) 
WABC /New York (Talk) 
WGNIChicago (Talk) 
KYW /Philadelphia (News) 
WBBMIChicago(News) 
KFWB /Los Angeles (News) 
KNX /Los Angeles (News) 
KABC/Los Angeles (Talk) 
WMCA /New York (Talk) 
KCBS /San Francisco (News) 
KGOISan Francisco (Talk) 
KMOX /St. Louis (Talk) 
WWJIDetroit (News) 
WCAUIPhiladelphia (Talk) 
WIND/Chicago (Talk) 
WEEIIBoston (News) 
KIROISeattle (News) 
KRLD/Dallas-Ft. Worth (News) 
WXYZIDetroit (Talk) 
WWDB /Philadelphia (Talk) 
WRKO /Boston (Talk) 
KTRH /Houston(Talk) 
WTOP /Washington, DC (News) 

. 2,343,400 
. 2,297,600 
.1,702,800 
. 1,469,700 
. 1.345,400 

. 1,148,900 

.1,103,700 

. 1,100,000 

. 1,025,200 

. 1,005,000 
... 875,200 
... 838,500 

834,000 
...831,600 

617,600 
605,800 
580,400 
537,300 
496,700 
444,900 

.. 421,100 
407,600 
399,400 
388,700 
350,500 

DRAGNET °°' &Iv ?/l%% °G%zzo 
°° 

Currently heard on: 

KNBR AM, WCAU AM, KNX AM, KNUZ AM, 
WFAA AM, CKJY FM and many more. 

sr/ 
II -ZS". .- EXClitSiVelY rom 

J f 
CHARLES MICHELSON, INC. 
127 West 26th Street 
New York, New York 10001 212 -243 -2702 

9350 Wilshire Boulevard, 
Beverly Hills, CA. 90212 213 -278 -4546 

c MCA. Inc. 1983 
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PHOENIX 
SUCCESS STORY! 

Find out more about 
the fastest growing radio in Arizona! 

KTAR Newsradio 6'100 
Arizona's #1 station* (again!) 

Kite Rk99FM. 
A 45% increase in the station's first book! 

Now #1 with women 18 to 49!* 

Target your audience 
in the largest growth 
market between Dallas 
and L.A. Find out more 
about the dominant 
influence and power- 
ful impact of KTAR 
"Newsradio" and K -Lite 
"Lite Rock" 

Call Mike Shields, 
KTAR /KKLT Director of 
Sales: (602) 274 -6200. 

Represented nationally by 

CBS 2 lS R 1 ) 10 S POT S L ES 

New York (212) 975 -4575 
Atlanta (404) 233 -8281 
Chicago (312) 951 -3357 
Dallas (214) 556 -1145 
Detroit (313) 352 -2800 
Los Angeles (213) 460 -3701 
Philadelphia (215) 581 -5990 
St. Louis (314) 444 -3221 
San Francisco (415) 765 -4006 

`ARBITRON /Fall '82: Metro, 12 +, 6AM - 12M, Mon. - Sun. 
KTAR and KKLT are Pulitzer Stations 
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Fall 1982 

Market 
Overviews 

Albany- Schenectady- 
Troy #49 

ONEIDA 
ROME 

UTICA 
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BROOM- E 

USO UEHANNA 

HARTFORD 1 , PRO' 

S8ACrti 
HAMP(HR[ 

E SPRINGF 
HAMPDEN 

WI 

HARTFORD 

lirCHfiEtD 

Complete Ratings Data Page 70 

WGY hung on as the leader in the Albany area, 
although the station slipped to its lowest overall share in re- 
cent memory. The other double digit entity, WPYX, was 
down too, but not as drastically. Part of its slippage may 
have been due to improvement shown by an AOR corn - 
petitor, WQBK -FM. 

The biggest upward move this sweep was made by 
CHR WFLY. WFLY solidified its teen numbers and more than 
doubled its male audience, contributing to the overall 
growth seen for the station. Others showing improvement 
included WGFM, WGNA, WPTR, WQBK, and WTRY. 

Anaheim -Santa Ana- 
Garden Grove #19 

LOS'ANGELES 

ANAHEIM 
GARDEN GROVE SANTA ANA 

ORANGE 

SAN DIEGO 

Complete Ratings Data Page 71 

There was no DST to be concerned with in Orange 
County, but there was a much smaller diary count this book 
than in the spring - 22% fewer usable diaries were return- 
ed. Although the sample was well- distributed among the 
various demos, it's disconcerting to see such a drop in a 
major market. The sample this sweep did approximate what 
Arbitron normally strives for in the Anaheim area, so 
perhaps the spring was an oversample. 

The results showed some perennial powers remaining, 
but others stumbled and fell as new factors emerged. 
KBIG's Easy Listening approach continued to hold the top 
spot, but former power KMET lost almost four shares. The 
new leader among the AORs is KROQ -FM with its new 
music sound. 

On the CHR front there was a major new force, KITS, 

which surged to its best showing ever in the Anaheim 
metro, causing grief especially for KRTH, which dropped 
notably. 

Among the local stations there was a new medalist, as 
KIKF continued to show growth and took the top spot. 
KWIZ, the previous local pacesetter, dropped to its softest 
book in over a year. 
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RADIO 
BROADCASTING 

King B'scuit Inside Track The Silver Eagle Live Cuts 
Rock Radio Awards Volunteer Jam The WHO Tour 

Supergroups in Concert Beler Ringing 

xz 
3IR Broadcasting 

32 East 57th Street New York, N.Y.1002 
(212) 371 -6850 
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Complete Ratings Data Page 72 

Thirteen came up as a notable number this sweep in 
Atlanta, with 13% more folks listening to radio in this DST - 
affected sweep compared to the non -DST fall '81 effort. 
Also, there was a 13% drop in the market's overall diary 
return, perhaps an Arbitron adjustment after the first DST 
book in the spring, when the diary return rose 31 %. 

The black diary return was stable from the spring book 
to this one, but Arbitron is still having trouble retrieving 
enough black diaries in Atlanta. Approximately 18% of the 
returned and usable 12+ diaries were from blacks this 
sweep, but Arbitron is trying to get 23 %. 

A station that might benefit from an increase in black 
diaries, Urban WVEE, slipped from its one -book stand as 
the overall leader in the market. The new 12+ king was 
CHR WZGC, which recovered from some soft spring 
estimates. WVEE was runner -up, with WKHX continuing to 
attract Country listeners and grabbing third place in the pro- 
cess. 

Two other notable advances worth mentioning .. . 

WKLS -FM bucked the poor trend for AORs this book with 
an upturn based largely on young adult men, and WSB -FM 
continued to draw adherents to its soft -rock A/C approach. 

Baltimore #15 

FRANKLIN 

RISBU 
MBfa" LiASTER PHILADELPHIA 

ADAMS YORK LANCASTER 
PNIL 

YORK 
CASSER ` `+ 
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u 

COMICO 
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As with Atlanta, 13 is the key number to keep in mind 
as you evaluate the fall '82 data in Baltimore. According to 
Arbitron, the overall market listening was up 13% this 
sweep (with DST for blacks) compared to fall '81 . Also, the 
black return was up in Baltimore this survey compared to 
the spring results, posting a gain of 13% more usable ethnic 
diaries - contrary to the results in many other fall markets. 
With that increase, Arbitron came close to hitting its goal for 
the portion of overall sample sought from blacks. 

With this book showing the highest fall listening levels 
ever for the market, and with good ethnic representation, 
there was little in the way of notable changes in the overall 
standing. Hearst's WBAL remained the only station in dou- 
ble digits, WXYV's numbers slipped with the more stable 
ethnic return, WPOC had a relatively stable survey, and 
WIYY, as did so many other AORs, suffered (down 34% 
since fall '81). 

Two success stories stood out. Plough's WCAO mov- 
ed to the Country format this book and improved its score 
over the station's previous CHR numbers. Also, as WCAO 
switched, WBSB may have been the beneficiary of some 
rock quarter -hours coming to the station. Gains among 
young adults and teens helped propel WBSB to its best 
book yet. 

SPECIAL Exaxxi 
WESTW00D ONE ONE OF 

28 
GREAT 

RAS 
RADIO PROGRAMS 

LS 
FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
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Country WZZK sI pped again but held on to 14% of the 
12+ audience to capture the top spot for the fourth book in 

a row. However, with DST in use WENN -FM's Black ap- 
proach is generating better and better numbers, and the 
station was up again to threaten WZZK's dominance, 
despite black diary return being down 18% from the spring, 
compared to an 11% drop overall. 

WKXX's rock format slipped in popularity but still held 
double digits, while a big improvement was being recorded 
by WAPI -FM. The AOR entity added three shares, with 
young adult gains fueling the advance. 

There was a new factor to consider in Birmingham. 
WQEZ transferred ownership and became WMJJ, moving 
from BM to A /C. The spring results will tell what impact this 
move will have. 

Buffalo #32 

Complete Ratings Data Page 79 

This fall '82 sweep in Buffalo had a slightly poorer diary 
return than the spring effort, with estimates for males 18 -24 
somewhat shaky, since the demo was notably affected by 
the sample slippage. The poorer young adult male sample 
may have caused some problems for stations such as 
WGRQ, which saw its shares slip. However, the ap- 
pearance of a new AOR competitor - WUWU - may have 
had an impact also. 

WJYE remained the leader with a level showing, WGR 
was up nicely, and Country WYRK added three. WNYS and 
WPHD also garnered better numbers, while CHRs WBEN- 
FM and WKBW slipped noticeably. 

Ro 

d v^ edt är`s 

At HUR Syndications we offer a syndications package featuring the most 
exciting specials in network radio today If you're interested in learning 

how a proven trendsetter can help you to compete successfully in 

your market, call Libby Lawson at (2C2) 232 -6000 
HUR Syndications offers 

DID YOU KNOW ? --A series of interesting and bizarre facts 90 
seconds 
THE BODY GARAGE -A timely analysis featuring tips on diet 
and exercise 90 seconds 
UFESTYLE '83 -How to get the most out of today's living 90 
seconds 
PROFILES IN HISTORY- Profiles on black historical figures 90 
seconds 
INVESTOR'S GUIDE -Learn how to spend your dollars wisely 
a0 sec -n:. 

NOW AIRING ON NEARLY 70 RADIO 
STATIONS FROM COAST TO COAST! 
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There was a new kingpin in Boston as WXKS -FM 
scored gains across the teen and young adult demos to 
emerge with its best book ever. Previous pacesetter WBZ 
had a stable book, keeping ahead of WHDH for the second 
consecutive survey; WEEI -FM went CHR and made a 
notable impression; and WBCN recaptured the AOR laurels 
as WCOZ dropped almost three shares (down 50% from fall 
'81). 

Among stations with appeal to the 35+ demos, there 
were some success stories. Beautiful Music made an 
across -the -board comeback from the doldrums in earlier 
'82 surveys. Also, WRKO's Talk format apparently was the 
talk of town, as the station added two shares to its total, 
with the most spectacular improvement in the AM drive 
daypart, especially among women. 

From an Arbitron perspective there were several items 
worthy of note. With DST, listening was up 8% over the fall 
'81 results, about what might be expected given the 
relatively small ethnic population in the Boston metro (less 
than 5 %). Black diary return was up nicely this sweep, ac- 
counting for 7% of the total metro in -tab, while the overall 
diary count for the metro was down 345, or 15 %, from the 
summer book. To the relief of stations targeting young 
adults, there was a better rate of return among 18 -34 
diarykeepers. Thus, this book showed more overall market 
listening due to DST, and a slightly more ethnic tinge to the 
sample than the previous survey, with good rates of return 
among the hard -to- survey young adults. 

Complete Ratings Data Page 80 

The results of the fall Arbitron sweep in the Windy City 
were a good microcosm of the national survey picture. 
While the traditional market leaders, WGN and WBBM, held 
their own in the first fall DST effort in Chicago, others show- 
ed more fluctuation. All the Black/Urban Contemporary sta- 
tions were dealt softer numbers than in the previous survey, 
while Beautiful Music stations WLOO and WLAK showed 
renewed vigor. Country was down slightly, although most of 
that slippage hit WMAO, as expected when the station's 
broadcasts of the White Sox baseball ended. WCLR emerg- 
ed more "clearly" as the NC leader, AOR became a closer 
battle as WXRT improved and WMET and WLUP were 
down, and WLS -AM & FM were up while WBBM -FM step- 
ped back from its high in the summer book. 

In this first fall DST sweep Arbitron may not have placed 
enough diaries among the black populace, evidenced by 
the fact that black diary return was down 10% compared to 
the previous sweep. Meanwhile, overall diary return in the 
metro was up by more than 240 compared to the summer. 
Combined with the decline in black diaries, the results 
showed a less ethnic report than before, good news for the 
A/C and BM stations, not such good news for the Black/Ur- 
ban properties. 

The winter '83 survey introduces Differential Survey 
Treatment for Hispanics to the market, an item that should 
bear watching. Also, it will be interesting to see how the eth- 
nic /non -ethnic overall diary counts compare - on such 
comparisons do ratings successes or failures in some part 
depend. 
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The first fall sweep with DST influence in Cleveland 
showed some impact from the new black measurement 
technique. Overall listening was up 15% compared to the 
fall '81 survey, and hit the highest level recorded in 

Cleveland since DST began last winter. Unfortunately, even 
with DST, Arbitron's problems in getting back enough 
diaries surfaced in this market, as in others this sweep. 
Black in -tab totals dropped from 352 diaries in the summer 
to 273 this book, a decline of 22 %. Overall diary return 
totals have remained fairly stable in Cleveland in the last 
year; thus, the totals this book reflected a slightly more non - 
ethnic sample. 

Formatically, WMMS's AOR dominance slipped just 
slightly as WROC evolved from the former WLYT to 
challenge the Buzzard. Nevertheless, WMMS remained the 
top station overall in Cleveland. The Beautiful Music proper- 
ties, WDOK and WOAL, were both reborn this sweep, but 
the spotty ethnic return may have caused the Black/Urban 
stations to slip. On the Adult Contemporary front WMJI 
(formerly WWWM) has come on strong in two books and 
grabbed the lead in that format. WZZP and WGCL posted 
gains as well. 
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The fall '82 Arbitron survey in the Queen City was one 
of the more smoothly- administered this go- round. Diary 
return was stable compared to the spring, black in -tab was 
also level and proportionate to the ethnic group's percen- 
tage of the local 12+ population, and all in all it was an 
unremarkable survey - which was remarkable in itself this 
sweep. 

With WLW's loss of Reds baseball to boost its numbers, 
there was a new number one station, AOR WEBN. Other 
stations with promising stories this book included WUBE 
with its best score, WRRM tying its best total, and an almost 
three -share gain for WCKY's News /Talk approach. Urban 
Contemporary WBLZ notched another sizable gain as well. 
Please note, by the way, that WYYS is changing calls and 
will be known as WLLT. 
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WHYARE 50 
RECEIVER MAKERS 
ASKING TUTEST 

MOTOROLA'S AM STEREO 
DECODER CHIPS. 

Is it because they've seen Delco choose Motorola's system 
as their standard? 

Is it because Motorola has an inexpensive AM stereo chip 
that includes a pilot tone decoder and requires no manufacturing 
adjustments? 

Is it because Motorola's advanced integrated circuits 
can activate the decoder when stereo signals are detected while 
ignoring noise and interference? 

In a word, yes. And if you're not sure what it all means to 
you, here it comes: 

To the broadcaster, it means that a ton of AM stereo 
receivers will be out there very soon. And that makes it important 
to order Motorola transmitting equipment right now. 

To everyone attending the NAB show in Las Vegas starting 
on April 10, it means go see the Motorola booth, and take a pen 
with you. 

To the makers and shakers of the broadcasting industry, 
it means call Dick Harasek at 312/576 -2879 or Chris Payne at 
202/862 -1549 before your competition does. 

See and hear Motorola's AM Stereo System at Booth #411 at the NAB. 

MOTOROLA AM STEREO. THE WINNING SYSTEM. 

AA MOTOROLA 
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DST for blacks had a notable impact in the spring book, 
as listening in the market rose and the fortunes of WVKO, 
the local Black- formatted entity, improved. The impact con- 
tinued in the fall sweep, even though black diary return was 
down 35%. WVKO managed to prosper with fewer diaries, 
perhaps because the cume value of the diaries that were 
returned was higher than in the spring survey. It will bear 
watching in upcoming sweeps whether or not the black 
diary count stabilizes, and what impact that will have on the 
numbers for WVKO. 

AOR WLVID held on to first place, posting the kind of 
growth few AORs achieved this book. WTVN became the 
new runner -up with its typically strong fall book, thanks to 
Buckeyes football broadcasts. WSNY made itself heard, 
scoring a solid share, and WMNI's Country appeal 
garnered more listeners this book. 

Dallas -Ft. Worth #10 
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There was a new number one station in the Metroplex 
as Cap Cities' KSCS rebounded from a dip in the spring 
book to pass KVIL -FM and take the 12+ honors. KSCS's 
growth came among male listeners. 

There were two especially noteworthy format situa- 
tions. First, the local AORs took a dive. Also, there was slip- 

page in the Urban arena, particularly affecting KNOK. Ar- 
bitron sampling problems may have contributed to both 
cases of format malaise. 

Although there was just a slight dip from the spring sam- 
ple compared to the number of usable fall diaries, there was 
a notable drop in returned and usable 18 -24 year -old 
representation. With 18 -24's diary count down 22% corn- 
pared to the spring, and with teens also returning fewer 
usable diaries this sweep, it's not surprising that the AOR 
format suffered from less stable and reliable estimates 
generated by fewer format -loyal diarykeepers. 

The same problem may have also hurt Urban perfor- 
mances. Black diary return was down 28% compared to the 
DST effort in the spring. That adjustment may seem drastic, 
but since Arbitron came in just under the percentage of 
diaries from blacks it was targeting, don't expect any great 
rebound in upcoming sweeps. The return this time may 
have been good enough for Arbitron's purposes. 

On a positive note, the market's Beautiful Music sta- 
tions posted vigorous showings. KMEZ -FM and KOAX 
were each up more than two shares over downcast spring 
results. 
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The spring standings remained the same this sweep - 
WHIO-FM on top with its Beautiful Music format. WTUE 
next with an AOR sound, and WHIO third with its brand of 
A /C. Besides these double -digit stations, WONE also had a 

good book, moving to recapture some losses in the spring 
survey results. 

WDAO did not do as well this sweep, perhaps because 
overall diary return was up and return among blacks was 
down. Arbitron is still not achieving the desired black return 
rates in Dayton, falling about one -third short of its goal. 
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With DST not used in Denver, the market was relatively 

free of the dramatic swings seen in other metros this book. 

However, there were still some Arbitron nuances that af- 

fected the results. Compared to the spring '82 sweep there 

were 260 fewer usable diaries this book, a decline of 14% 

overall. However, the drop among men 18 -24, a key demo 

in the competitive Denver AOR battle, was more significant. 

In that cell the diary return fell from 122 in the spring to 80, 

a loss of 34%. That loss meant more unstable estimates in 

the market's young male demo, as each diary was worth 

notably more cume this sweep than in the spring (approx- 

imately 40% higher Persons Per Diary Value, or cume, this 

book) Stations with male 18 -24 appeal probably suffered 

as a result of the diary return shortfall. 
The estimates confirmed that slippage. Both KAZY and 

KPKE were hurt this book, with only a major teen boost sus- 

taining KAZY. A more adult- targetted AOR, KBCO, 

however, was able to withstand the sampling vagaries and 

actually improve this survey. 
Beautiful Music kingpin KOSI had an outstanding book 

notching first place in the metro with almost a two -share 

rise. KOA did well also, boosted by Broncos football after 

the strike was settled. KLIR enhanced its position by scor- 

ing gains across most dayparts, especially in the evenings. 
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There were some interesting movements in the fall 

results for the Motor City. WJR, perennially the leader, slip- 

ped as usual in the fall since the Tigers didn't have much im- 

pact on this book. The new number two station in the metro 

was Beautiful Music WJOI, which zoomed into prominence 

after WJR -FM switched calls and format and became 

WHYT. 
WHYT's emergence, with the Mike Joseph ''Hot Hits" 

approach, was one of the factors that definitely shook up 

the market this survey. While the CHR format was taking 

hold, stations such as WNIC -FM, WDRO, and WMJC ex- 

perienced losses at least partially attributable to changing 

patterns as listeners cumed WHYT. Future books will bear 

watching to see how long this state of flux remains and how 

the audience will sort itself out. 

Other stories of interest were found in AOR, where 

WRIF's lead over WLLZ widened; on the information scene, 

where both WWJ and WXYZ improved; and in the Country 

race, where WCXI -AM & FM and WWWW were locked in 

mortal combat. 
As for Arbitron impact, the book looked relatively 

stable. One positive note was that there were 16% more 

usable diaries this sweep than in the fall '81 effort, giving 

advertisers a reason to place more faith in these more 

stable estimates. 
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As in other markets, Arbitron had difficulty implemen- 
ting DST in the Piedmont area. Although Arbitron wants 
19% of the sample from blacks, to date neither DST sweep 
has achieved that figure. In this book the return was down 
22% from the ethnic sample in the spring, and the diaries 
represented only 11% of the metro total. WOMG has done 
well since DST hit the metro, and it and other Black- format- 
ted stations may prosper down the road should Arbitron 
decide to oversample in order to proportionately represent 
local black residents. 

Country fixture WTQR didn't seem to have much to 
worry about, as it continued to outpace the rest of the 
market, even while slipping this book. WQMG was the new 
runner -up, WGLD rebounded into third, while formerly 
strong WKZL lost one -third of its audience this book. 

There were some interesting developments taking 
place in the CHR arena. New entry WDCG came out of the 
chute strongly, causing some problems for WSEZ especial- 
ly. Keep an eye on this one. 

Hartford-New Britain # 40 
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Hartford was one of the easier markets to figure out 
this sweep - all you needed to know was WTIC. In either 
the AM version, the dominant full service A/C, or the FM, a 

CHR entity that gained four shares this book, WTIC has 
about one -third of the market listening at any given moment. 
Not a bad posture. 

Among the mortals in the metro, WCCC -FM's AOR im- 
pact grew, WKSS improved its Beautiful Music presence, 
and WRCQ experienced continued growth for its Big Band 
sound. 

Houston -Galveston #8 
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The big news in this fall's Arbitron sweep was the diary 
return problem among the local black populace. Although 
overall diary return was just slightly less than in the summer 
survey, black return plummeted 36 %, even with the use of 
DST for the first time in a fall survey here. Arbitron wanted to 
retrieve about 18% of the 12+ total from blacks, but suc- 
ceeded in getting only 13 %. Blacks returned 433 diaries in 

the summer - just 276 this sweep. Black/Urban shares 
didn't fall appreciably, but the quality and stability of these 
estimates is certainly open to question. 

Two other items were worthy of note. Country stations 
KIKK -FM and KILT -FM, both stumbled. Their AM counter- 
parts were also softer. The audience decline was real, since 
although overall listening in the market was up 12% corn - 
pared to the fall '81 results, listening was down from the 
summer levels. 

Of note too is the emergence of KKBQ, formerly KULF. 
This new AM CHR entry took the market by storm after its 
debut in the summer survey. This go- round, KKBQ became 
the top teen station in the Houston area, with good young 
adult numbers on top of the teen niche. 
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Program directors 
design your own news wire 

to fit your format 

LEI CustomC1;st 
the "clutter cutter" 

1 

CustomCast. 
It's the news prcg-am Wing service you've been waiting for. 
UPI CustomCast lets yoL, design your own wire service. 
You choose the exact selection of news and features 
tnat matches you format and programming coicept. 
The material you _don't want or need is filtered out 
automatically. You never see it. 
Be on the receiving end of the material you went. 
When you want it. And how you want it. 
Via satellite and cur affordable high -speed printer. 
Contact your UPI representative to find out more 
about CustomCast. 
Whatever your format, CustomCast will help ,you stay 
One Up on the Air. 

UNITED PRESS INTERNATIONAL 

One Up on the Wire 
TM 
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It was a good news /bad news sampling situation this 
Arbitron sweep. The good news was that there was a slight 
increase in the overall sample total for the market. The not - 
so -good news was that black return dropped 20% from the 
first DST effort in the spring. Arbitron did not meet its goal of 
proportionately representing the local black populace, since 
only 1 0% of the usable diaries were returned by blacks, 
compared to 1 4% in the spring. Blacks represent about 
1 3% of the 12+ Indianapolis population. Such a return 
disparity may have hurt WTLC, although another Urban sta- 
tion, WGRT, did show slight improvement. 

The new market leader was WFMS, which passed 
Country competitor WIBC. Another winner was A/C WENS, 
which continued to build impressively. WIKS had a book 
worth writing home about as well, including a big jump in 

teen appeal. 
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In a survey of relatively stable sampling, WDAF 
reasserted itself and widened its lead over the rest of the 
market. The other Taft station in the metro, AOR leader 
KYYS, had its once -dominant position seriously challenged 
by KKCI, which jumped three shares this sweep as KYYS 
was losing four shares. 

Other notable movements included KCEZ retaking the 
lead in the Beautiful Music race, KMBZ slipping without 
Royals baseball and downturns for KFKF, KUDL, and WHB. 
Market fixtures KBE() and KPRS secured stable showings to 
remain healthy. 

WESTW00D ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS. 
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The World's MmUIs 
promotion Is Just A 
Phone Call Away 

Let your competition set up a booth and , 

give away T- shirts ... while your station 
really stands out at any spectator event 
when you present - 
Millions have seen this unbelievable audio/visual experience at Fairs, Festivals, 

Amusement Parks, Malls, and Recreational Expositions. The promotional appli- 

cations for the GREAT ROCK & ROLL TIME MACHINE are as limitless as your 
imacination. It's something your listeners will never forget, because it's unlike 
anyt they've ever seen before. 

Summer's Coming ... And This Show Is HOT! 

Cale. Today 
For Market Availability 
& Licensing Information 

Entertainment Marketing Group 
1- 213- 553 -4330 
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The fall '82 results in L.A. may never be shown in an 
Arbitron highlight film, considering the firm's problems get- 
ting back enough diaries from blacks and unlisted 
households. The ratings firm retrieved 197 usable black 
diaries, down 50% from the 393 received in the summer. In 

some demos the return was pitiful - only 10 diaries back 
from black males 18 -24, for example, in the second largest 
market in the nation. With returns like those, some diaries 
carrying individual cume values of almost 9000 people, this 
book could not be used as a shining example of ratings 
reliability. 

The return problem among those not in the phone book 
(the Expanded Sample Frame or ESF portion of the diaries) 
still plagues Arbitron in L.A. The ESF target was approx- 
imately 45% of the metro sample, but actual ESF return 
was only 29% of the 12+ total. Stations and formats that 
might be affected by ESF return - ethnic /Urban properties 
and AORs at one end of the spectrum, Beautiful Musics at 
the other - undoubtedly had their numbers tainted by such 
poor ESF response. 

In any case, KABC stayed on top even though drop- 
ping three shares thanks to scant Dodgers baseball in the 
sweep. KBIG had a healthy upturn, partially thanks to former 
BM competitor KOST switching to A/C midway through the 
survey. On the AOR front the seemingly inevitable happen- 
ed - KROQ -FM became the top album rock entity in the 

Southland, highlighting Rick Carroll's "ROQ of the '80s" 
modern music approach. KITS demonstrated strength 
across the various dayparts and shot to its best book ever 
to lead the CHR pack, while Country and News stations 
posted solid improvements. 
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Better diary return overall and among ethnics helped 
improve the quality of this Louisville survey over the spring 
effort by Arbitron. A new leader emerged, WAMZ, a Coun- 
try entry which almost doubled its spring shares with spec- 
tacular improvements in every major daypart, particularly 
among mornings and middays. 

Black- formatted WLOU held number two, no doubt 
benefitting from DST. However, Arbitron is still not getting 
back as many blacks diaries as desired in the metro - it 

wants about 13% of the sample to be returned by blacks, 
but in the fall only 8% was. It's not unlikely that Arbitron will 
add more black sample in an upcoming sweep - which 
could have additional impact on the fates and fortunes of 
WLOU, as well as the rest of the market. 

WVEZ recovered somewhat this book, the Beautiful 
Music property moving into third, just ahead of another 
healthier station, WHAS. 
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Fall Arbitron Results Show 
Hiber, Hart & Patrick 

Clients Beat The Competition 
By 33 % . 

n every market where our clients competed with stations advised by 

other research groups or consultants the fall Arbitrons show our 

stations won, 12 +, by an average of 33% (in the spring the margin was 

28 %). In target demos, 25 -54 or 18 -34, the margin was even larger - an 

average winning edge of 37 %. 

Our focus groups and telephone survey positioning research, 

marketing strategy and insights regarding Quarterly Measurement 
helped beat other researchers /consultants in these markets .. . 

New York City Los Angeles Chicago Boston 
Pittsburgh Salt Lake City Omaha Anchorage 

s in the spring '82 survey these head -to -head fall results show how 

the extra dimension of Hiber, Hart & Patrick positioning research 

and ratings expertise helps deliver results unmatched by any other 
research group. Let us know if you'd like to put our extra dimension 

to work for your station. 

DD") ._-_qp _IL] 
BROADCAST RATINGS, RESEARCH AND SALES DEVELOPMENT CONSULTANTS 

LYNN HIBER, EXECUTIVE VP JHAN HIBER, PRESIDENT LARRY PATRICK, SENIOR VP 

P.O. BOX 1220, PEBBLE BEACH, CA 93953 (408)373- 3696 /SUITE C, ARBITRON BUILDING, LAUREL, MD 20707 (301)776- 8855/384 -3555 
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Memphis is one of the markets where DST for blacks, 
combined with the 1980 Census population updates reflec- 
ting the growth of the local ethnic population, had a most 
significant impact on the Arbitron results. In the spring Ar- 
bitron got back more black diaries than expected, 523. In 

this sweep that figure dropped to 393, a 27% decline, ac- 
counting for 34% of the metro Memphis diaries. Arbitron is 
trying to get black diaries to total 38% of the 12 + total diary 
count, so the ratings firm is still trying to find a key to get 
proper representation of the local black population. 

Since DST hit, market listening levels have shot up 27% 
compared to last fall, when there was no DST for blacks. 
Also, shares for the Memphis Black/Urban stations, such as 
new market leader KRNB, have gone through the roof. 
Three of the four leading stations feature Black or Urban for- 
mats, with only WMC -FM hanging in there among the non - 
ethnically- targeted stations. 

Among the remaining contenders, WEZI, WMC, and 
WLOK (another Black- formatted station) showed notable 
overall gains. 
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The two main developments in the South Florida 

survey were the strengthening of WHYI's position, as it 

took the top spot overall, and the healthier numbers of new 
Hispanic leaders WIBA and WCMQ -FM. WHYI rode gains 

among teens and the ladies to put some distance between 
itself and WINZ -FM. Meanwhile, WQBA recaptured the top 
spot among the Hispanic- formatted stations. 

Some Arbitron factors may have made a contribution to 
the above successes. There were more diaries in this first 
fall sweep in the combined metro than in the spring survey, 
and there was notable improvement in the return rates 
among those 12 -34 years of age. For CHR, AOR, A/C and 
ethnic /Urban stations appealing to the younger end of the 
spectrum, the additional diary count meant more cuming op- 
portunities and more stable estimates for this audience. 

There was also more ethnic return than before. Black 
diaries totalled 349, up from the 283 in the spring. In this 
book both black stations, WEDR and WRBD, did well. 
Return from the High Density Hispanic Area was up too, 
from 528 to 593. When Hispanic DST hits the market in the 
spring '83 sweep, estimates for the stations with Hispanic 
formats may be even higher. 

Other success stories this survey included W W W L's 
switch from AOR to A /C, and the capture by WNWS of the 
News crown. 

Milwaukee-Racine #25 
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A slight drop in overall metro diary return, a larger drop 

in black diary totals, and a huge drop in the number of 

usable diaries from men 18 -24 transpired in Milwaukee this 

book. The 12+ diary return was down 9 %, black return 

was down 18% (but reached a figure proportional to the 

percentage of blacks in the 12+ populace), and the male 

18 -24 return plunged 42 %. 59 diaries were used to 

generate estimates for the male 18 -24 population of the 

greater Milwaukee market. 
WEZW's Beautiful Music numbers bounced back 

enough to take the overall market lead, while A/C WISN im- 

proved enough to finish just a hair's breath behind. Previous 

leader WBCS -FM had a catastrophic book, losing more than 

half its audience. 
Given the poor young male diary return, how did the 

AORs fare? Not well - WLPX was down for the third 

straight book, and WOFM lost a share. More positive notes 
were struck by WZUU, which regrouped after a softer spr- 

ing score, and Urban WLUM (which has done well since 

DST came into the market last spring). 
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WE REACH 8 MILLION 
LISTENERS MORE THAN 

ONE WAY. 

Instead of 
just talking about how 
much we're involved with our 
communities -we get involved. From 
one end of the country to the other, the 
actions of our 12 RKO Radio Stations speak 
louder than our words. 

When a walk- a -thon or march is needed to raise 
money for a variety of needy, charitable causes, RKO 
Radio gets involved. When our neighbors' lives are 
tom apart by a local disaster, RKO Radio gets 
involved. And when a situation requires a total com- 
munity response -like the Vietnam Vets, widespread 
unemployment, or public health and safety RKO 
Radio gets involved. 

From public service announcements, to producing 
one minute public affairs vignettes aired in every day - 
part, to on-air promotions, to special call -in pledge 
shows, RKO Radio gets involved with all of our listeners 
in more ways than one. All day long. All year long. 

We don't just give our listeners what they want to 
listen to. We give them what they need to hear. 
' Arbitron Spring '82 TSA- Cumulative Audience 7btal Persons 12 +. 

RICO moo WRKO, WROR Boston /WFYR Chicago /WAXY Fort Lauderdale- Miami /KHJ, KRTH Los Angeles) I , A DIVISION O' RKO GENERAL, INC WHBQ Memphis /WOR, WRKS New York/ KFRC San FranciscolWGMS AM -FM Washington, D.C. 
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Some good news in the Arbitron Twin Cities results. 
There's no DST to affect the estimates, yet overall listening 
in the metro has been steadily growing over the last couple 
of years. Also, in this book Arbitron succeeded in getting 
back 13% more diaries than in the spring effort, making 
these estimates slightly more stable and reliable. 

There was particular improvement in the 18 -24 male 
cell. One -third more usable diaries were returned in this 
sweep from young adult men, making that demo's input that 
much more valuable. Perhaps as a result of the larger sam- 
ple and more reliable data base, there was a new AOR 
leader in the metro - KORS -AM & FM, which passed 
KDWB -FM. 

The double -digit trio - WCCO, KSTP -FM, and WLOL - was reduced by one as WLOL slipped this survey. 
Beautiful Music properties KEEY and WAYL showed 
renewed strength. The former KEEY (AM) went Big Band 
and became KLLB, and Country WDGY suffered the book's 
biggest blow with a three -share loss. 
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WKDF held on to its 12 + lead this fall, WVEZ rebound- 
ed to double digits with its Beautiful Music format, and Coun- 

try WSIX -FM joined the exclusive double -digit dominators - 
those were the highlights of the fall results. WWKX, former- 
ly tops in the market, slipped again to fall into the single -digit 
share grouping. 

There was a methodology event worthy of note. DST 
for blacks boosted total listening in the market by 1 4%, and 
in the spring seemed to elevate WVOL significantly. 
However, the station slipped back this go- round, perhaps 
because Arbitron's black diary return this survey was down 
26 %, compared to a drop of just 16% for the overall in -tab 
total compared to the spring. Arbitron wants to retrieve 
about 16% of the 12+ total from blacks in Nashville, but 
received only 13% in the fall. If there is an attempt made by 
Arbitron to boost black returns in the next sweep, it may 
benefit WVOL. Stay tuned for further developments. 
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Close but no cigar could be the slogan of WBLI, at- 
tempting to win the overall Long Island 12+ derby, sup- 
planting WNBC. However, although WBLI came closer this 
sweep, WNBC still hung on. 

There were some other interesting results on the island. 
WALK -FM doubled its spring share, a nadir which was ap- 
parently a wobble at that time. The AOR battle between 
WAPP and WPLJ couldn't have been closer, with the Apple 
just ahead, although WPLJ hung on to win the teen crown. 
Finally, although the Country contest was relatively close in 

urban New York City, it was no contest in the island 
suburbs. WHN took more than double the WKHK audience 
in the Nassau -Suffolk metro. 
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WYLD -FM, the only Black/Urban station that didn't go 
up when DST hit the market in the spring book, made up for 
lost time with its showing this survey. The station doubled 
its overall shares and shot to the top of the Crescent City 
metro. WAIL, which led in the previous book, was down 
four shares this time but still ranked second, while rocker 
WEZB had a stable book for third. 

Some interesting Arbitron implications were present in 
New Orleans. First, although DST has had a tremendous im- 
pact on the standings in the area, more shakeups may be on 
the way. Arbitron has yet to achieve its black return target, 
30% of the metro's diaries. In the fall book only 22% of the 
diaries were returned from blacks, and that number was 
down slightly from the spring sweep's black total. Thus, it 
might be possible that Arbitron will boost the amount of sam- 
ple placed among local blacks, That could mean additional 
cuming opportunities and possibly more stable estimates for 
Black/Urban stations. 
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As in some other key markets, New York City's Ar- 
bitron results in the fall were less than a splendid thing. 
While there were 260 additional diaries this sweep than in 
the summer, the ethnic return suffered, leading to flukes in 
the data. Black in -tab was down 26 %, from 783 in the sum- 
mer to 576 this survey, and Hispanic return slipped also. As 
a partial result, the shares of the Black/Urban Contemporary 
stations slipped from previous surveys, while Hispanic 
WADO soared. WADO was tops in the market among 
women 35 -44, largely due to a gaggle of heavy listening 
diaries in that demo, some of which were worth more than 
9000 cume persons each. 

Return in the ESF (Expanded Sample Frame) portion of 
the metro was poor also. Although Arbitron strove for 32% 
of the total in -tab to comprise unlisted listeners, only 24% of 
the usable tally came from the ESF folks. Stations that nor- 
mally garner a good chunk of audience from the ESF diaries - either ethnic /Urban stations, AORs, or Beautiful Music 
stations at the other end of the spectrum - may have had 
their estimates affected by this ESF shortfall. 

As for the numbers themselves, WBLS emerged first 
among the Urban trio, as WKTU and WRKS slipped, giving 
WBLS the market lead as well. WINS won the News battle, 
WPLJ reclaimed first among the AORs, and WYNY stood 
rock solid. On the Beautiful Music scene there was pro- 
gress, as WPAT dropped Schulke, programmed its AM -FM 
properties locally, and scored ratings gains. WRFM had a 
stable book. 

DR. DEMENTO 
RADIO WESTW00D ONE PROGRAMS, CONCERTS RAS AND 

PROGRAM 
SFROM 

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
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In the Tidewater metro there was a battle between 
Country and Beautiful Music for the overall lead - and a tie 
resulted. Country WCMS -FM, which was tops in the last 
book, improved to double digits this sweep. However, so 
did BM WFOG. 

In the rest of the marketplace the main action was in the 
CHR /AOR arena. WNVZ, formerly WORK, came on strong 
with its version of CHR and in the process became a major 
factor among teens and young adults. As a result WMYK's 
shares slipped significantly. This will be an interesting story 
to keep an eye on, and the stature of WNOR -FM will also 
bear watching, to see if it's affected by WNVZ's move as 
well. 

A pretty stable sweep here, similar to the spring in terms 
of in -tab and black diary return. Compared to the fall '81 
book, which didn't have DST, the listening levels were up 
19 %, a plus for Norfolk radio. 

Oklahoma City #47 
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KATT -FM became the new leader in Oklahoma City by 
adding five shares, with huge teen and young adult growth. 
Former market leader KEBC dropped five shares, KKNG 
added four to approach double digits, and KTOK improved 
to hold onto second place. 

With all this turbulence in the market, you might expect 
some stations would see their numbers slip. You'd be right. 
Besides the KEBC decline, other Country stations had their 
problems too - KOMA and KKLR, for example. On the 
other hand, WKY's new Gold approach helped boost its for- 
tunes. 

Philadelphia #5 
SNYOER 

HPP 

PERRY 

Vy8f0. ^MO 

DAUPHI 
K` NEW SLNIivLNLL 

AL 
F 

a 

HARRISB 
LANC ASTER PHILADELPHI 

4rr. 
. .,`1!r*. 

YORK LANCAS 

YORK 

CARROLLA FORS CECIL 

VVIL 

Complete Ratings Data Page 113 

As predicted in the last Ratings Report, WDAS -FM 
knocked off KYW in the summer '82 sweep to lay claim to 
the top 12+ spot in the market. However, with the release 
of the fall '82 scoreboard KYW was back on top while 
WDAS -FM gained a new competitor to worry about. 
Beautiful Music holdover WEAZ soared and WMGK held off 
new A/C competitor WWSH, formerly a BM station. 

In the summer standings WDAS -FM grabbed the lead 
from KYW, but in doing so made its Black/Urban audience 
an inviting target for a hungry competitor. Enter Don Kelly, 
former PD at WRKS /New York City. Now a consultant, Don 
was hired by WUSL as it switched to an Urban format. Bingo - improvement for WUSL, big slide for WDAS -FM. The out- 
come of this battle should be interesting. 

Greater Media's combo of WMGK & WPEN did well, 
with WWSH's move to A/C apparently having little immediate 
affect on the fortune of "Magic." However, with WWSH leav- 
ing Beautiful Music, WEAZ was the happy recipient of 
WWSH's disenfranchised listeners. 

Other notable shifts in the market included WMMR drop- 
ping two shares as WYSP and WIOO improved, WCAU losing 
two shares as the Phillies season came to an end, and the 
remaining Country outlet, WFIL, doubling its overall total 
from the summer book. 

There were a number of sampling anomalies in this 
book. First was the continued oversample of blacks. Ar- 
bitron wanted to get back approximately 18% of the diaries 
from this group, but almost 23% of the usable diaries were 
ethnic - almost the same as the summer returns. In fact, 
with DST, listening in the total market was up 12 %, compar- 
ed to the fall '81 book. There was also more sample returned 
in a usable fashion - 19% more on a fall -to -fall basis. This 
means more stable estimates generally, and with the high 
return among ethnics means the Urban battleground is an 
important one. 
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Some sampling instabilities may have affected the fall 

results in the Valley of the Sun. Although the overall number 
of usable diaries was up 9% compared to the spring sweep, 
the number of diaries from the High Density Hispanic Area 
dropped by 319/0. This may have led to high cume values for 
Hispanic diaries, which can lead to unstable estimates. That 
may explain why KPHX and KVVA, the Spanish- formatted 
stations, both scored substantial gains this book. 

Other than the possible Hispanic sampling problems, 
the results looked relatively stable for Phoenix. KTAR took 
the top spot, boosted by carrying Arizona State football 
games. AOR KDKB showed improved numbers, KNIX -FM 

held on to the top 25 -54 spot, and Urban KUKO jumped 
(perhaps affected by the Hispanic situation noted above). 
KOYT and KZZP showed some softer numbers this survey. 
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A major new factor in the Steel City, the lowest KDKA 

share in recent memory, and the highest shares yet for 

other stations highlighted the fall Pittsburgh scorecard. 
KDKA still led, but the station slipped almost two shares 
without Pirates baseball - still, an 18 is hardly anything to 

panic over. 
The biggest move this sweep was made by the former 

WFFM -FM, now A/C entry WHYW -FM (Y97). With a 

massive media blitz and major contests, the station made an 

impression in one book, causing competitors grief. 

Another station with the right to smile was WAMO- 

FM, which soared to its best share ever as DST boosted the 

overall market's listening 14% compared to the non -DST fall 

'81 report. Also happy were WDVE, which posted its best 

book recently, and WBZZ, which led the CHR contingent. 
Two others made notable comebacks this sweep. 

WTAE, boosted by a partial Steelers season, shored up its 

numbers, and WJAS rebounded from spring survey 

doldrums. 

WANTED! KPAQ 
Who's That? 

Kustomers Particular About Quality. 
Our decals are so much better, our quality 

makes it obvious why we want the best stations! 
. AND THE BEST STATIONS WANT US! 

CALL TOLL FREE! 1- 800 -331 -4438 
IN OKLA 918-258-6502 
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The main note regarding this Portland book was that 
Arbitron "delisted," or removed from the report, estimates 
for KKSN. KKSN admitted mailing its listeners "program 
guides" which included the plea to "report listening to 
KKSN as much as you can." 

KGON again was the 12+ leader, even though it drop- 
ped four shares (see below). The more adult- targeted AOR, 
KINK, rebounded from a downturn in the spring to add two 
shares to its total this sweep. 

There was a new Country leader, as KJIB achieved its 
best shares yet while KWJJ and KYTE were slipping. Also 
rising notably was KMJK, whose CHR format took off this 
survey. KXL and KXL -FM did better with their respective 
News and Beautiful Music formats. Finally, KLLB, which 
changed to AOR in mid -survey, came on with enough 
quarter -hours to cause some grief for KGON. 
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From our "Why AOR GMs /PDs have ulcers depart- 
ment," this fall book in Providence highlighted the vagaries 
of Arbitron's sampling of males 18 -24. Although overall 

diary return was down 10% in this book the slippage among 
men 18 -24 was triple that, a decline of 30%. Fewer diaries 
can lead to poorer sampling of this volatile demo, which may 
explain partially why WHJY slipped and CHR WPJB lost half 
its numbers. 

As for other results, WLKW -FM had its usual good fall 
book to hold on to first in the metro. Information was ap- 
parently a hot button, as WEAN's News format and WBSM's 
Talk approach were well received this sweep. WSNE's A/C 
sound also garnered a larger audience, boosting the station 
to its best book ever. 
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L.A. stations continued to dominate the listening in the 
Riverside -San Bernardino metro, with KFI, KITS, and KBIG 
posting leading numbers this survey. KITS enjoyed the big- 
gest improvement, while KMET and KRTH showed notable 
slippage. 

Among the local stations, KDUO had a stable book to 
remain the pacesetter. KOLH almost doubled this sweep to 
rise into contention, and KCAL -FM posted its best shares in 
recent history. 

One methodology note worth mentioning here: 
although the 12+ diary was down slightly compared to the 
spring, the return from the High Density Hispanic Area drop- 
ped 47% - such unstable estimates for this part of the 
metro may have led to the drop in numbers for KCAL with its 
Hispanic format. 
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Malrite's WEZO held on to the overall lead with its 

Beautiful Music format, WHAM slipped from double digits, 
and there was a new double -digit contender, WCMF - the 

top AOR. Gains among young adult men helped WCMF 
move up. 

The biggest move in this sweep was made by WPXY, 

which in its last A/C book (it's now CHR) doubled its 

previous numbers. As you might expect, with that growth 
something had to give, and it may have been WVOR, an A/C 

that slipped from double digits this past survey. With WPXY 

going CHR, it will be interesting to see how the spring 
results turn out. 

Sacramento #35 
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There was some good news in this Sacramento report, 
as Arbitron received approximately 40% more sample than 

in the spring sweep. Broadcasters and advertisers can thus 

place solid faith in these numbers (with the exception of the 

Placer East area, where only two diaries came back). 
Some upsets in the standings this survey, as KZAP was 

dethroned, losing five shares. The new leader in the market 
was KXOA -FM (whose AM sister station improved too). 

Others with positive books included KAER, KCTC, KROY, 

and KFBK. KRAK and KEWT both continued to slip. 
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Several juicy stories emerged from this sweep in the 
Gateway City. KMOX dominated as usual, with its best 
book in the past year. However, the "stepchild," KMOX -FM 

(now known as KHTR), changed from A/C to CHR and 

doubled its previous tally. Not a bad debut, and it made the 
CBS properties 1 -2. 

As KMOX -FM abandoned the A/C universe it helped 
KSD -FM, which posted a healthy jump. Also improving this 

book was Century's KSHE, which won the AOR race with 
Doubleday's KWK -AM & FM by a hair. KSHE was stronger 
among adult men while the Doubleday properties were bet- 

ter among teens and the ladies. 
One Arbitron note worthy of your attention: the usable 

diary return among blacks was down 32% from the spring 

survey. The return was close to the percentage desired by 
Arbitron as proportionately representing the metro's black 
populace, so although there was a bit of trauma this book 
the black totals should not be too different in upcoming 
surveys. 

Salt Lake City -Ogden #43 
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KSL reclaimed first place among the Wasatch Front 

area stations with a significant jump in a wide range of 

demos. Part of the station's success may have come from 

its "Blue Chip" card promotion, tied in with McDonald's this 

past book. 
Former winner KSFI's Beautiful Music shares slipped 

just enough to let Country KSOP -FM eke past to claim the 

runner -up slot this sweep. Neither the KSL nor the KSOP- 

FM gains appeared to be methodology flukes. 
Another major success story was generated by KRSP- 

FM. With its new AOR approach the station knocked off 
former AOR leader KCPX -FM. 
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One of the better AOR books this sweep was 
generated by KISS, which not only stayed in double digits 
but also improved and continued to lead the market. Mean- 
while, on the Country front, there was a new kingpin as 
KAJA passed KKYX, moving into second place overall in the 
process. KITY's CHR approach picked up steam and pro- 
pelled the station into contention, and KCOR's Hispanic au- 
dience enlarged this sweep even though returns from the 
High Density Hispanic Area were down slightly. When DST 
for Hispanics hits San Antonio in the spring '83 sweep, it will 
be interesting to observe the impact. 

San Diego #20 
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Group W's KJOY recaptured first in San Diego, as 
previous winner KFMB dropped seven shares after the 
Padres' hot baseball season ended. KMLO's Big Band 
sound almost doubled its numbers this sweep, KGB took the 
AOR lead from KPRI, and KSON -FM became the new 
power in the Country arena. Also making a positive move 
was XHRM, located south of the border and programming a 
Black- oriented format. 

No major Arbitron sampling problems cropped up in 

this book. The only item worthy of mention is that compared 
to the summer book, the overall diary count was down 
1 2 %. However, listening levels were identical to those for 
the spring book. 

San Francisco #4 
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With the end of the A's and Giants' playoff hopes and 
merely a partial NFL season for the defending champion 
49'ers, there were some sports -related shakeups in the 
Bay Area ratings. KNBR and KSFO slipped without 
baseball, while KCBS surged even with only a partial slate of 
49'ers contests. Overall, KGO sailed along to cop the iden- 
tical share it achieved in the fall '81 book, topping the 
market again. 

Meanwhile, back at the AOR ranch, there was a real 
gunfight as more and more stations vied for the album rock 
audience. Previous leader KROR slipped, KMEL led the 
pack with a stable performance, and KFOG and KOAK add- 
ed to the fragmentation of the format. 

With the switch of KFOG from Beautiful Music to AOR, 
you might expect the remaining BM stations to garner larger 
audiences, and they did. Biggest improvement was shown 
by Bonneville's KOIT, although KABL -AM & FM looked 
healthier also. 

On the Country scene there was a new leader. KSAN, 
which had been climbing over the last few books, passed 
KNEW in the fall to narrowly capture the crown. 

From an Arbitron perspective there appeared to be few 
flukes this survey. Overall, 16% more diaries were returned 
this book than in the summer, with return among women 
18 -24 and ethnics slightly better than in earlier surveys. 
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Some sampling shakeups, newly emergent stations, 

and the continued leadership of KGO highlighted the San 

Jose story. Although KGO stayed on top overall, KSJO 

came very close to knocking off the ABC Talk giant. Two 

other San Jose stations were especially improved - KBAY, 

whose Beautiful Music format topped the seven -share 

threshold, and KEZR, whose A/C approach caught fire this 

book. Among San Francisco stations, KOIT picked up quite 

well, after KFOG changed from BM to AOR. 

Overall in -tab was down 21% from the spring book, in 

itself enough to cause some ratings variations owing to in- 

creased instability of the estimates. However, return from 

the High Density Hispanic Area dropped off precipitously - 
down 54% from book to book. This poorer representation 

of the HDHA may have hurt stations like KBLX or KSOL, 

while KAZA may have caught a few of the remaining heavi- 

ly- weighted diaries to cause it to show up this sweep. 

Seattle-Everett- 
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Bonneville's KIRO generated another stable book to 

remain in double digits and continue to set the pace. The 

station might have done even better if part of the Seahawks 

season had not been cancelled due to the strike. 

KIRO's sister station, KSEA, joined the other Beautiful 

Music stations in town in rising Lazarus -like from poor spring 

showings. Meanwhile, at the other end of the demographic 

spectrum, there was a real battle among the AORs. KISW 

slipped appreciably as KZOK rose to a tie with the former 

AOR leader. KZOK's improvement included the station tak- 

ing the teens title in the metro. 

Others showing healthy advances this sweep included 

the CHR entries, KUBE and KNBO, and A/C fixture KOMO, 

rebounding from a slight dip in the spring estimates. 
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There are two Toledo books showing fall '82 data- be 

sure you look at the reissued version. The report had to be 

redone by Arbitron because it inadvertently treated WSPD 

as a daytimer, awarding the station higher shares in the 

original report than it should have had. 

Looking at the reissued version (with 12 stations having 

share differences), the leading station remained WIOT, an 

AOR which lost two shares compared to the spring but had 

a score comparable to its fall '81 tally. WLOR took the 

runner -up spot again, but there was a new third place 

finisher - WSPD, with a stable book. WMHE lost almost 

three shares and moved to fifth. WKLR continued to expand 

its audience and copped fourth in this sweep, while WTOD 

rebounded from its spring showing. 
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Some interesting items lurk below the surface of Tam- 
pa Bay's fall Arbitron. WRBQ continued to grow and finally 
copped the top spot in the market, passing previous leader 
WWBA, which had a stable book. Beyond these two 
double -digit dominators, however, there was quite a lot of 
flux. WJYW, in its final Beautiful Music book (it's now A /C), 
scored more impressively. Look for WWBA to benefit from 
WJYW's move. Also, WCKX became A/C entry WMGG this 
sweep and debuted with a notable share of the metro. 
Black- formatted WTMP had done well since the inception of 
DST, and that rise continued this survey. Finally, there was 
a new AOR leader, as WYNF passed WOXM for the first 
time in a year. 

Methodology may have had some impact on the WTMP 
and WYNF moves. Although the diary return for the market 
was up slightly (7 %) compared to the spring book, usable 
return from blacks was down 30 %. Apparently the return 
from blacks in the spring was higher than desired by Ar- 
bitron, so a lower in -tab goal was sought. The black portion 
of this book's total diary count was closer to Arbitron's goal, 
just under the percentage sought. 

As for the AOR universe, there was a 64% jump in the 
number of diaries returned from men 18 -24 this sweep, 
compared to the spring. With that amount of additional sam- 
ple, advertisers and broadcasters can feel better about the 
quality of these young adult numbers. 

Washington, DC #9 
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In the nation's capital, the four leading stations - 
WKYS, WMAL, WHUR, and WGAY -FM - held their spots 
with little trouble. WKYS lost a share, but listening in the 
market was up compared to the summer (indeed, it was up 
20% compared to last year's non -DST fall book). WMAL 
perked up owing to a partial schedule of (destined- to -be) 
champion Redskins football games. 

Two formats had a gap open between the leading sta- 
tion and the runner -up. In Country, WPKX shot past WMZQ 
to insert itself into the top spot, while WAVA's edge over 
WWDC -FM became larger as DC -101 slipped again. Since 
the departure of Howard Stern for New York WWDC -FM's 
overall numbers have dropped 36 %, with Stern's old AM 
drive totals now depleted by 58 %. 

Arbitron had some problems properly measuring the 
sizable black population in the area. Black in -tab dropped 
20% compared to the summer sweep. Also, while Arbitron 
wanted approximately 27% of the total return to come from 
blacks, just under 21% was. As a result, there may be an 
oversample of blacks in the upcoming sweeps. If so, 
Black/Urban stations such as WHUR, WOOK, or WKYS 
could benefit. 

wcaam NEWS TALK 
Y" 19114""A' ".z. FtADIO 7,44 

Washington,D.C.'s #1 News/Talk Station 
Represented nationally by Eastman. NBC owned and operated. 
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u 
Tampa Bay 

A Harte -Hanks Station 

Michael Osterhout, General Manager Scott Shannon, Director Operations- Programming 

Mason Dixon, Program Coordinator 
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Station ID's 

Commercial 
Jingles 

CONIINENTIL 

REC Ì RUIN 
210 SOUTH STREET, BOSTON, MA 02111 

617426 3131 

t 

To get a good idea 
of what a great 
idea we have in 
Image Watches 
... paste your .ft"--7"----31._ 
color logo here . 

OR EVEN 
BETTER 

.00 **. 

\ i 

Send us hula 
your color logo 

Anc size. letterhead. photo. brochure. artwork) 

along with $ 14.50 and we'll 
rush you a personalized 
working watch sample 

as our convincer! 
Your company logo in full color is the dial of a 
handsome wristwatch Goldentone case, leather 
strap, jeweled Swiss movement with I year limited 
warranty. Men's and women's sizes. Remarkably 
inexpensive even in small quantities. 

IMAGE WATCHES 
(manufaauren) 

2623 West Via Campo 
Montebello, CA 90640 (213) 726 -8050 

Money Back Guarantee 
ATTN: MR. WELLS 

Markei 
STOP! 

AND 

HEAR THE MUSIC 

COO OnfOtSettahie 
America's Hottest Format! 
The Fun Factor, Production 
Libraries, Jingles and More! 

NAB - Booth 321 

Toby Arnold 6 Associates, Inc. 
1- 800 -527 -5335 

2 

o 

3 

z 

E 

Current And 
Classic Airchecks! 

California Aircheck offers two monthly services. Our "cur- 
rent" monthly cassette features Los Angeles, San Diego & San 

Francisco. In 60 minutes, you'll be up-to-date on some of the 
best radio and best personalities in the state! Our 'classic" 
monthly cassette offers the best from the past Everything 

from 1959 KFWB to 1 980 KHI. Some great personalities and 
some amazing promotions! Yearly subscriptions and Southern 
California custom work available too! Write us for a back - 
issue list and more details' 

CALIFORNIA AIRCHECK 
Dept RR - Box 4408 - Son Diego, CA 92104 (6191 460 -6104 

f 1 

,, 7f./. 

EAAW 7'R/C `:'EEW /E 
For free samples of World 

Radio's Greatest Gag 
Sheet and ad -lib helper 
Write: P.O. Box 25 -866 
Honolulu, Hawaii 96825 

(808) 395 -9600 

Give Your Station the Edge... 
With Promos, Jock I.D.'s, 

Station I.D.'s, Sweeper Breakers, 
Image- Liners ... you name it! 

All recorded by one of America's 
top voice talents. 

No matter what size your market, 
now you can afford the best 

major market talent to sell your 
station call letters and promotions. 

Call or write for Free demo today! 

(2141 827 -8556 
5818 Lovers Lane 

Suite 201B 
Dallas, Texas 75225 

Aircheck 
Factory 

Our current profile: 
NEW YORK MORNING 
DRIVE 2 hour 
cassettes, narrated, 
$9.50 + $1.00 shipping. 
Write or call for a complete 
list of past profiles, 
monthly AROUND THE DIAL 
cassettes, VIDEO airchecks. 
Ask for YOUR free 
cassette sampler, monthly 
newsletter and 10% 
discount coupon. 

M 
V'sq 

c "O.O 

Aircheck Factory 
" Aircheck Acres" 

Wild Rose, WI 54984 
(715) 845 -8259 
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place 

No matter what 
your office door 

says 

OWNER 

MANAGER 

SALES MGR. 

PGM. DIR. 

MUSIC DIR. 

CHIEF ENG. 

we've been there. 
WE UNDERSTAND! 

RADIO 
SYNDICATION 

FORMATS 
Country * Easy Listening 

Adult Contemporary * Hispanic 

1- 800 -251 -9000 
HE 

USICWO KS 
P.O. BOX 11%390. NA HVILLE, TN 37211 

Make the 1983 
NAB an 

qf 
ofegettaide 

experience! 

America's highest rated adult 
nostalgia format Only from 

Booth #321 

I Bit., 
ARN LD 
Toby Arnold & Associates Inc. 

4255 LBJ - Suite 156, Dallas, Tx 75234 

1- 800 -527 -5335 

TRIVIA 
The First Trivia Book Compiled 

Specifically For Radio Announcers. 

"IT'S TRIVIA TIME!" 
Easy To Use (Questions With Answers) 
"Curious" Classifications 

Special Occasion Trivia 
(Xmas, Super Bowl, etc.) 
Enough Trivia For Over A Year 

< (More than 300 prepared -I - Questions & Answers) DO 

> Grab Bigger Numbers - - 
- Through Audience Participation < 
I- "IT'S TRIVIA TIME!" D 

Order Your 1983 Edition Now 
Order Ahead For '84, '85, and get a price break! 

1983 - 320.00 
'83 and '84 - 335.00 

'83.'84 and '85 - $50.00 
(Prices INCLUDE postage!) 

Allow 4 -6 weeks for delivery 

Send Check Or Money Order 

PictureRadio 
6027 PROSPERITY DRIVE ANCHORAGE. AK 99504 

TRIVIA 

AVAILABLE NOW! 

MusicMaster : 
THE 45 RPM RECORD DIRECTORY 

1947 % 1982 Pu' 
111, $150.00 

LIMITED FIRST EDITION PER SET 

DON'T MISS OUT - ORDER NOW POSTPAID 

35 YEARS OF RECORDED HISTORY 

TWO VOLUMES 2500 PAGES 200,000 LISTINGS 

ARTIST TITLE LABEL YEAR 

HONORED ,, e PHONE ORDERS J 412- 486 -2100 
MAIL ORDERS: RECORD -RAMA 

P.O. BOX 150, ALLISON PARK, PA 15101 

PA. RESIDENTS ADD 6% SALES TAX 

PAMS 
NEVER SOUNDED BETTER! 

A bold claim for a jingle company? 

Not for CPMG. We own the best, and 

we've made it better. The greatestofPAMS 
from the 1958 -78 era. Classic jingles for 

oldies or personality programming and total- 

ly contemporary jingles for today's music. 

We've used the advanced technology of 

the 1980's to remix hundreds of tracks 
from our original PAMS multitrack master 
tapes. Add 24 track recording in our Dallas 

studios, the best singers and vocal charts, 

and friendly, helpful sales people. 

CPMG is your exclusive source for PAMS 

Classic and PAMS Contempro jingles. And 

there's more! Great new image ID pack- 

ages like Growing With Your City, Main- 
stream, Drivin' Country and RapidRock. 
Find out why over 300 stations worldwide 

order and reorder CPMG jingles. 

Creative Productions Marketing Group 

CPMG Incorporated 
1555 Niagara St. 
Buffalo, N Y. 14213 

716- 834 -CPMG 

CPMG International 
4 Hansol Rd. 

Bexley- Heath, Kent 
England DA8 BJG 

01- 304 -8088 

COMPUTERIZED 
N ELECTRONIC 

MUSIC BEDS 

UI1L/MrTED use NO NEEDLE DROP FEES 

ULTIMATE QUALITY - ONE TO ONE DUPLICATION 
71/2 IPS, STEREO - SLATED AND CATALOGUED 

DEMO CASSETTE AVAILABLE 

LOW COST, CUSTOM TREATMENT TO CUEM 
PRODUCED VOICE TAPES IS AVAILABLE 
/Robot Voice, Phase Shifter. Flange,, Chorus, Delay. Ring Mod.) 

NATIONAL RADIO AND TV. SPOTS 

VOL. I 

20 - fully produced 
60 second beds 
VOL. II 
65 cuts of super effects 
(Laser blasts, Jets, etc.) 

24 -HOUR RECORDED DEMO 619-942-24371 

iq-iqs 
P.O. BOX 1116 / CARDIFF, CA 

A Oh I,len of Kanno4. Inc. 619.912 -243 
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á THE RATINGS 
INFORMATION 

GUIDE 
A Step -By -Step Manual For Using 

R &R's Unique Ratings Data Features 
As we present R &R's first Ratings Report of 1983, 
you'll notice our exclusive single- source approach to 
ratings data has been made even easier to read. As 

before, the written market overviews are compiled in a separate 
section so that you may quickly look through the summaries to 
determine which markets you'd like to investigate in- depth. 

Here are the keys for reading and getting the most from 
these data pages. 

Share Trends 
All stations achieving a one share or better in the fall '82 Ar- 

bitron are listed. The share trends shown begin with the oldest 
survey on the left and move to the most recent number (highlight- 
ed), which is the station's overall share for the fall '82 survey 
period. The stations are ranked according to their 12+ total 
week metro shares in the fall book. 

Audience Rankings 
The rankings to the right of the format designation for each 

station will help you further define that station's specific strength. 
The first listing is the cume rank, based on a total week, total per- 
sons 12+ metro figure. 

Next are four key demographic rankings based on average 
persons, total week metro. The demographic cells ranked are 
12 -17, 18 -34, 18 -49, and 25 -54. 

In addition to these four key demographic breakouts, there 
are more detailed male /female rankings in the lower left comer of 
each market's page. These provide even more specific detail 
about the strength and appeal of each of the top 10 stations in the 
key adult demos - 18 -34, 18 -49, and 25 -54. 

Continued on Page 68 

7 2 2 2 2 

IBM 

13/80 McGAVREN 4 

12+ 
BIRCH 

SHAPE 

5.3 

Format Reach 

MEN 
18 -34 

WOMEN 
18 -34 

MEN 
18-49 

WOMEN 
18-49 

MEN 
25 -54 

WOMEN 
25 -54 

A/C 
AOR 
BBnd 
BIk/Urbn 

8.4 
10.8 

4.2 

15.1 

1 WPLJ 1 WYNY 1 WBLS 1 WYNY 1 WBLS 1 WY NY BM/Easy 12.7 

2 WAPP 2 WRKS 2 WYNY 2 WRKS 2 WCBS-FM 2 WADO CHR 5.0 

3 WBLS 3 WBLS 3 WPLJ 3 WBLS 3 WYNY 3 WBLS Cles NI 3.1 

4 WYNY 4 WKTU 4 WAPP 4 WKTU 4 WNBC 4 WRKS Ctry mm 4.1 

5 WKTU 5 WPLJ 5 WCBS-FM 5 WNBC 5 WRFM 5 WNBC Gold 2.8 

6 WRKS 6 WPIX 6 WNBC 6 WADO 6 WCBS 6 WKTU Misc 7.9 

7 WNEW-FM 7 WNBC 7 WRKS 7 WPLJ 7 WPAT-FM 7 WJIT News 
=1.5 

10.0 
8 WNBC 8 WAPP 8 WKTU 8 WCBS-FM 8 WINS 8 WOR Rel 
9 WCBS-FM 9 WNEW-FM 9 WNEW-FM 9 WJIT 9 WRKS 9 WPAT-FM Span 4.8 

10 WKHK 10 WADO 10 WCBS 10 WPIX 10 WNEW 10 WINS Talk 9.6 
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Healthy profits 
come from 

quarterly and 
monthly 

checkups. 
Check -ups every 
month mean healthy 
profits. If you're in a 
market that's increas- 
ingly competitive, you 
need a research service 
that helps you recognize 
symptoms early. To help 
you stay healthy. 

To do that, you need cur- 
rent, reliable information on 
programming, promotion 
and sales. The Birch Monthly 
Trend Report, the most timely 
tracking report in the industry, 
will give you the market's pulse. 

Birch gives you a unique early 
warning system that lets you diag- 
nose important audience shifts 
early, as they develop. While there's 
still time to fine tune. 

No need to wait until the next 
sweep. With Birch, you can protect 
yourself against "closet" buys, by up- 
dating buyers on your current position. 
More than just quarterly check -ups. The 
Birch Quarterly Summary Report adds 
important features to Average Quarter 
Hour and Cume Listening. 

For instance, you can sell with cume 
duplication. Because, if it's reach 
they're after, you can show your 

high exclusive 
cume. If they want 

frequency, just show 
how your high dupli- 

cation can add frequency 
to a given schedule. 
Or you can target by 

county. Local co -op adver- 
tisers are especially interested 

in how a schedule does in their 
county. With Birch, you can 

show them. 
Even go beyond demographics. 

Every report has qualitative, product 
consumption, and media data on 

21 categories. So you target right to 
heavy users. 
Birch. The affordable radio station 
prescription. Monthly. Quarterly. 

DataNOW for fast access to our entire 
data base. And, if you're in a small market, 
we have reports suited to your needs: 
standard, condensed or capsule. 

All that sounds expensive, but it's not. 
It's remarkably affordable. Even less than 
you've been spending on your other radio 
research. 

Find out how much you' ll save. 
And how much more you'll know. 

Frequent check -ups cure the station 
blahs. Don't take two aspirins. Just 
call us in the morning. 

Birch Radio 
3200 University Drive, Coral Springs, Fla. 33065 (305) 753 -6043 NEW YORK LOS ANGELES DALLAS 
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Continued from Page 66 

Turnover/Time Spent Listening Data 
Next to the 25 -54 rankings are numbers that demonstrate 

the relationship between a station's average time spent listening 
and its turnover rate. Based on the average listeners 12+ total 
week metro, this information can provide station personnel and 
advertisers data on the loyalty or fickleness of a station's audi- 
ence. The programming efforts of various stations and formats 
will be easily compared. 

Understanding these numbers is simple. There is an inverse 
relationship between turnover and time spent listening. The higher 
the time spent listening (average minutes listened daily), the more 
loyal the audience and the lower the turnover (or flux) figure to the 
left of the minutes number displayed. The lower the turnover 
number (on the left), the more loyal the audience and the higher 
the time spent listening should be (the number on the right). 

Rep /Net Information 
Based on the latest information available to R &R, designa- 

tions for station network and /or rep firm affiliations are listed. 

Birch Shares 
For comparison purposes we have provided total week, total 

persons 12+ shares from the Birch fall '82 quarterly, wherever 
possible. 

Format Reach Chart 
The lower right corner of each data page contains a chart 

showing how each format compares within that market. The chart 
is alphabetized for easy comparison as you leaf through the 
various data pages. The numbers are arrived at by totalling the 
total week, total persons metro shares for each station that show- 
ed up in the relevant Arbitron (those stations below the one share 
level are included). All AORs are added together, all CHRs, etc. 

We at R &R hope you'll find the trending, ranking, and other 
data included on these pages to be useful. It's our hope that 
broadcasters and advertisers will find this layout one that invites 
frequent use. 

Format Codes 
Format codes were assigned based on the latest information derived from 

the stations involved. R &R realizes that these codes are generalizations, but 
we provide them for purposes of comparison. 

Format Legend 
A/C -Adult /Contemporary, AOR- Album- Oriented Rock, BBnd -Big 
Band, BIk/Urbn- Black/Urban Contemporary, BM /Easy- Beautiful Mu- 

sic /Easy Listening, CHR- Contemporary Hit Radio, Clas- Classical, 
Ctry- Country, Gold- Oldies, Jazz -Jazz, Misc- Miscellaneous, 
NIT -News/Talk, Rel- Religious, Span- Spanish, Talk -Talk. 

Market Overviews 
R &R reserves the right to exercise editorial judgment regarding which sta- 

tions are mentioned in the overviews and the information cited in each market. 

Every effort has been made to provide the highest quality information and data 

for your use. 

This data is copyrighted by Arbitron. Nonsubscribers to Arbi- 
tron's syndicated radio service may not reprint or use this infor- 
mation in any form. 

Network Abbreviation Key 
ABC-C American Contemporary Network 
ABC -D ABC Direction 
ABC -E ABC Entertainment 
ABC -F ABC FM 

ABC -I ABC Information 
ABC -R ABC Rock 

AP Associated Press 

CBS CBS 

CBS-R CBS RadioRadio 

MBS Mutual Broadcasting System 
NBC NBC 

NBC -S NBC Source 
NBC -T NBC Talknet 
NBN National Black Network 
RKO -1 RKO -1 

RKO -2 RKO-2 

SHRDN Sheridan 
TSTAR Transtar 
UPI United Press International Radio Network 

Reps Abbreviation Key 
B HOWARD Bernard Howard & Co. 
BLAIR Blair Radio 
BUCKLEY Buckley Radio Sales 
CABALLERO Caballero Spanish Media 
CARPENTER David Carpenter Associates 
CBS-FM CBS -FM National Sales 
CBS SPOT CBS Radio Spot Sales 
CHRISTAL The Christal Company 
CITIMEDIA Citimedia 
CMBS Concert Music Broadcast Sales 
D- CLAYTON Dors -Clayton Agency, Inc. 
DONOFRIO John Donofrio 
EASTMAN Eastman Radio 
FULFORD Michael Fulford Co. Inc. 
GILLIS Gillis Broadcast Representatives 
GROSKIN Herbert E. Groskin & Co. 
H OAKES Harlan Oakes & Associates 
HILLIER Hillier, Newmark & Wechsler 
HR -STONE HR -Stone Radio Reps 
J BOLTON Jack Bolton & Associates 
J W KOEHN John W. Koehn Company 
KATZ Katz Radio 
KEYSTONE Keystone Broadcasting System 
KIRBY Nona Kirby Company Inc. 
LOTUS Lotus Representatives 
M & C Milam & Cowart 
MARKET 4 Market 4 Radio 
MASLA Jack Masla & Company 
MMR Major Market Radio 
M ROSLIN Mary Roslin 
McGAVREN McGavren -Guild 
NATL TIME National Time Sales 
PRO RADIO Pro Radio 
P -W RADIO P -W Radio Reps 
RADIO SPT Radio Spot Sales 
RADIO TIME Radio Time Sales International 
R A LAZAR R.A. Lazar & Company 
RAR Radio Advertising Reps 
REGIONAL Regional Representatives 
RILEY Riley Representatives 
RKO RKO Radio Sales 
ROSLIN Roslin Radio Sales 
RSR Radio Station Reps 
SAVALLI Savalli & Schutz 
SELCOM Selcom 
SMITH Frederick W. Smith 
SOUTHERN Southern Spot Sales 
STARCOM Starcom 
STARS INC Stars Inc. 
TM SPOT TM Spot Sales 
TORBET Torbet Radio 
UNIREP Unirep Broadcasting Company 
WALTON Walton Broadcasting Sales 
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Who lust beamed u with 
Doubleday to launch the hottest 
new rock program on rar'."io? 

"Rock USA" explodes onto radio, 
ignited by the power of two industry giants. 
Mutual - the leader in broadcast technol- 
ogy - has joined forces with Doubleday - the country largest rock station group 
to bring you an eclectic, electric mix of 
music, news and information that's going 
to rock your radio. 

Every week, available live via satel- 
lite, Rock USA's Ted Cannarozzi takes 
listeners behind the scenes to meet the 
hottest stars; up the charts to hear the hits - as tallied by "Friday Morning Quarter- 
back Album Report" - and down a roll call 
of classics to relive rock ̀ n' roll history. 

The same success formula that's worked 
wonders for Doubleday is built right into 

Rock USA. Now, Rock USA is ready to fill 
radio stations with devoted rock fans, 
And give advertisers a coast-to-coast 
following of listeners who spend 
well as rock. Rock USA! Mutual,' 
exclusive satellite multicasting 
and Doubleday's successful 
track record make it possible. 
And now you can get it, 
but only from Mutual - 
the one full- service 
network. For Rock 
USA - the hottest, 
new rock maga- 
zine to hit radio - the ansv,cr 
is Mutual. e answer 

isMutual. 
MUTUAL BROADCASTING SYSTEM 
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Albany -Schenectady -Troy #49 

FALL 
- 

ro9/ 
Q ll 2 U 

P°óP STATION P QP QP P P hP o`o `Q 
,tiX O J ' 0 h e° .Q Qc c2 

15.8 16.2 13.7 1 WGY am A/C 1 5 6 3 1 14/79 CHRISTAL NBC 

9.9 11.6 10.8 2 wPYx fm AOR 3 1 1 2 6 12/90 McGAVREN ABC-R 

6.5 5.8 9.9 
I 

3 

, 

wFLY fm 
, 

CHR 2 2 2 1 2 14/78 EASTMAN ABC-C 

9.6 9.8 7.0 4 

. 

WROW am A/C 5 13 13 11 9 14/76 BLAIR ABC-D 

8.9 5.9 6.3 
I 

5 
I 

WIRY am 
. 
CHR 4 3 5 

1 

5 

' 

4 20/54 McGAVREN 

1 

MBS 

7.0 8.1 . 5.7 . 6 
I 

WROW-FM 
I 

BM 7 14 10 10 10 

, 

13/82 

, 

BLAIR 

3.9 4.0 
, 

5.5 
/ 

7 WGNA fm Ctry 12 9 

I 

9 8 

, 

3 9/117 TORBET 

, 

RKO-2 

7.5 5.0 5.5 7 WORK am Talk 10 21 11 12 

. 

12 

1 

10/105 B HOWARD CBS 

5.2 
I 

3.8 5.1 9 

I 

WGFM fm A/C 6 

1 

4 3 

.. 

4 

. 1 

5 19/57 

1 

CHRISTAL NBC-S 

2.8 3.3 4.7 10 WPTR am Ctry 8 

. 

10 8 9 11 

I 

15/72 EASTMAN ABC-I 

1.8 
a 

3.3 4.7 10 WOBK-FM AOR 11 

I 

7 

i 

4 

r 

6 8 12/93 B HOWARD CBS-R 

5.0 4.4 4.0 12 WWOM fm A/C 9 6 7 7 7 16/68 SELCOM 

. 

RKO-1 

-- 0.5 2.6 
. 
13 WARY am 

I 

BBnd 
1 

I 

13 
. 

I 

17 15 

. 

13 

I 

13 14/75 SELCOM 

1.4 1.2 2. 114 
__ 
WHRL fm BM 14 ,15 

1 . 

18 

1 

14 14 

I 1 

12/92 SAVALLI MBS 

Demographic Rank Format Reach 

AIC 32.1 

Men Women Men 
18-34 18-34 18-49 

Women 
18-49 

Men 
25-54 

1 WGY 
2 WPYX 
3 WFLY 
4 WGNA 
5 WTRY 

Women 
25-54 

1 WGY 
2 WFLY 
3 WGFM 
4 WTRY 
5 WGNA 
6 WWOM 
7 WROW 
8 WROW-FM 
9 WOBK-FM 
10 WPTR 

1 WPYX 1 WFLY 1 WPYX 1 WFLY 
2 WFLY 2 WPYX 2 WFLY 2 WGY 
3 WOBK-FM 3 WTRY 3 WGY 3 WPYX 
4 WGFM 4 WGFM 4 WOBK-FM 4 WTRY 
5 WGY 5 WWOM 5 WGFM 5 WGFM 

AOR 16.6 

BBnd ti 2.6 

BMIEasy 8.7 

CHR 16.s 

Ctry 11.7 - 
Misc 6.9 

Rel as 
Talk s.5 

6 WTRY 6 WGY 6 WTRY 6 WWOM 6 WGFM 
7 WGNA 7 WOBK-FM 7 WPTR 7 WOBK-FM 7 WWOM 
8 WPTR 8 WPTR 8 WGNA 8 WGNA 8 WPTR 

9 WWOM 9 WROW-FM 9 WWOM 9 WROW-FM 9 WOBK-FM 

10 WOBK 10 WGNA 10 WOBK 10 WROW 10 WROW 
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Anaheim -Santa Ana- Garden Grove #19 ,R 

FALL 
QQ 

r s9/ 

' U /tcP 
/ QP QP QP 

"b. 
QP QP ,,C4-,,, 

h °,` 
,cD 

a0 
P 

STATION 

7.1 6.7 6.5 1 KBIß fm B"i 1 7 20 8 1 13/81 TORBET 

3.2 5.4 5.8 2 KROQ-FM AOR 4 1 2 3 18 13/84 ROSLIN 

6.1 5.7 4.6 3 KASC am Talk 9 34 18 11 7 14/76 KATZ ABC-I 

3.6 2.8 4.4 4 KNX-FM AOR 13 11 1 1 2 14/80 

. 

CBS-FM 

2.4 2.7 4.3 . 5 KIIS fm CHR 5 5 4 2 6 17/64 McGAVREN ABC-C 

6.1 4.8 4.3 5 KLOS fm AOR 2 3 

. 
3 4 17 20/55 KATZ ABC-R 

2.3 3.1 4.2 7 KMPC am Easy 8 28 24 10 3 16/68 MMR 

3.0 3.3 4.2 7 KNX am News 3 

. 
22 

. 
34 26 15 20/55 CBS SPOT 

. 
CBS 

3.6 2.7 3.4 9 KFI am CHR 7 

. 

10 8 6 4 20/55 CHRISTAL ABC-E 

2.7 3.0 3.4 9 KFWB am News 6 

. 

36 

. . 
35 24 

. 
10 21/52 RAR NBC 

2.7 2.3 3.4 9 KJOI fm BM 15 29 26 19 11 

r 
15/73 SELCOM 

4.4 
1 

5.1 3.2 12 KRTN fm CHR 11 9 6 5 5 20/54 RHO RKO-1 

5.8 6.7 2.9 13 KMET fm AOR 10 6 5 9 24 23/47 EASTMAN 
1 

3.8 2.8 2.7 14 KHTZ fm A/C 17 

. 

25 7 7 8 17/63 SELCOM 

3.4 1.9 2.6 15 KLAC am Ctry 16 16 28 23 16 20/55 EASTMAN ABC-D 

2.7 2.2 2.5 16 KiQQ fm 

a, 

CHR 14 2 9 16 28 24/45 MASLA 
¡ 

3.4 3.5 2.4 17 KOST fm A/C 21 31 31 14 12 14/79 CHRISTAL 

2.8 1.7 2.2 18 XTRA am CHR 12 4 12 18 22 29/37 l'Y° 

1.6 1.7 1.9 19 KIKF fm Ctry 27 18 11 15 19 14/79 

2.1 2.1 1.9 19 KZLA-FM Ctry 19 21 16 12 9 20/53 BLAIR 
. . 

0.9 1.0 1.8 21 KBRT am Rel 32 39 19 27 

. 

13 11/103 

` 
1.7 

Ì 

1.5 1.8 21 KNOB fm BM 23 32 

' 
37 

* 

20 14 18/60 GROSKIN 

-- 2.0 1.7 23 KPRZ am BBnd 25 38 39 39 32 17/62 McGAVREN 
r 

2.2 1.9 1.6 24 KEZY-FM AOR 18 14 10 

.....mm-wr 

13 27 27/40 ROSLIN 

1.2 1.7 1.6 24 KHJ am Ctry 26 26 21 25 20 17/63 RKO RKO-2 

1.2 1.1 1.4 26 KFAC-FM Clas 24 37 32 30 26 21/52 McGAVREN MBS 

Continued on Page 78 
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FALL P 
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Q 
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,N 
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SHARE 

12.6 9.5 10.2 1 wzGc fm CHR 1 1 3 4 6 16/70 TORBET ABC-C 9.5 

10.3 11.5 
-a 

9.7 
. 

2 WVEE fm Urbn 5 3 

1 

2 2 

. 

3 11/99 

r 

McGAVREN 
I 

RKO-1 11.7 

5.3 7.8 9.4 3 

. 

WKHX fm 
/ 

Ctry 
I 

6 4 

1 . 
6 3 1 

, . 
11/96 SELCOM 8.8 

8.6 8.0 8.3 4 

2, I 

WQXI-FM CHR 3 

1 

7 

, 

1 1 2 16/68 BLAIR 8.2 

8.7 6.2 7.9 5 WKLS-FM AOR 
I 

7 2 4 5 

1 

9 13/85 MASLA NBC-S 13.7 

10.2 8.7 7.9 
I 

I 

5 wss am A/C 
I 

2 

I 

I 

12 8 

, 

8 4 19/58 CHRISTAL NBC 9.1 

5.3 7.5 
, 

6.8 7 

i 

WPCH fm BM 8 

1 . 
9 

. 
11 9 7 

( 

15/75 

, 

KATZ 6.1 

3.8 4.1 5.9 8 WSB-FM A/C 4 8 5 

`` 

6 

I 

5 18/60 CHRISTAL 
. 
CBS-R 5.1 

7.0 4.8 4.2 9 WLTA fm 

i 

A/C 12 

, 

14 

I 

7 

I 
7 8 15/72 EASTMAN 1 4.3 

3.0 3.6 3.9 10 
1 

WAOK am Blk 10 

I 

5 9 
c 

. 

10 11 17/63 

. 

B HOWARD NBN 2.1 

5.5 4.1 3.6 
I 

11 
I 

WPLO am 
I 

Ctry 11 10 14 

I 

11 

I 

10 

. 

18/61 McGAVREN ABC-I 

. 

4.2 

5.0 4.0 2.8 12 WOST am News 9 

1 

19 

I 

13 13 12 25/43 KATZ 

I 

MBS 4.1 

0.4 1.1 2.2 
I 

13 
I 

wlGo am Blk 
1 

14 6 12 14 14 18/61 CITI MEDIA SHRDN 0.9 

0.8 0.8 
, 

1.6 
, 

14 

ic 

will am BBnd 17 20 20 

1 

17 17 

1 

10/111 

I . 

1.9 

1.8 2.2 1.6 14 wgxl am CHR 
i 

13 

I 

11 10 12 

i 

13 26/41 BLAIR 1.0 

-- 
I 

-- 1.5 16 WCNN am News 15 16 16 16 16 24/45 RKO 1.2 

1.2 1.3 1.3 17 WrzE am Rel 16 24 19 18 18 13/83 

, 

0.5 

0.8 
i - 

0.9 1.1 18 WGKA am Clas 19 18 15 15 15 9/119 CMBS -- 

Demographic Rank Format Reach 

MEN WOMEN MEN WOMEN MEN WOMEN A/C 18.0 

AOR 18-34 18-34 18-49 18-49 25-54 25-54 8.2 

BBnd MI 1.6 

BIklUrbn 
1 WKLS-FM 1 WQXI-FIM 1 WKLS-FM 1 WOXI-FM 
2 WVEE 2 WZGC 2 WQXI-FM 2 WKHX 
3 WQXI-FM 3 WVEE 3 WVEE 

1 WKHX 1 WKHX 
2 WOXI-FM 2 WOXI-FM 
3 WVEE 3 WVEE 

15.8 

BMIEasy 6.8 3 WZGC 
4 WZGC 4 WSB-FM 4 WKHX 4 WVEE 4 WSB 4 WSB-FM 
5 WSB-FM 5 WKHX 5 WZGC 5 WSB-FM 5 WZGC 5 WPCH 
6 WKHX 6 WKLS-FM 6 WSB 6 WLTA 6 WKLS-FM 6 WZGC 
7 WSB 7 WLTA 7 WSB-FM 7 WPCH 7 WSB-FM 7 WSB 
8 WLTA 8 WAOK 8 WLTA 8 WKLS-FM 8 WLTA 8 WLTA 
9 WOXI 9 WIGO 9 WPCH 9 WSB 9 WPCH 9 WAOK 
10 WGST 10 WPCH 10 WGST 10 WAOK 10 WGST 10 WPLO 

CHR 20.1 

CIaS E 1.1 

Ctry 13.0 

MISC -8.4 
News 4.3 

Rel EE 2.7 
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12.6 10.6 10.0 10.2 1 WBAL am A/C 17 12 11 4 11/100 BLAIR ABC-E 

5.8 8.9 8.7 7.9 2 wxyv fm Urbn 3 3 2 1 2 11/95 McGAVREN 

6.1 7.9 7.5 7.2 3 wPOC fm Ctry 6 8 5 2 1 12/91 EASTMAN ABC-D 

5.8 4.5 4.8 6.6 4 wins fm CHR 2 1 3 4 6 14/78 TORBET ABC-F 

9.7 7.1 7.7 6.4 5 wlyy fm AOR 5 2 3 9 14/80 BLAIR ABC-R 

8.5 6.8 5.3 5.3 6 wuF fm BM 8 23 15 9 7 13/86 CHRISTAL 

3.2 4.3 4.3 4.9 7 wwlN am Blk 7 4 4 6 10 14/76 B HOWARD NBN 

3.9 3.4 4.5 4.5 8 wee am A/C 4 10 7 7 5 20/55 MMR NBC 

3.1 2.6 2.4 3.6 9 wcAO am Ctry 9 11 9 8 8 17/65 McGAVREN RKO-2 

1.9 4.1 3.2 3.6 9 WYST fm A/C 10 15 6 5 3 15/71 MASLA RKO-1 

3.4 3.5 4.2 3.5 11 WITH am BBnd 13 21 23 21 15 12/93 HILLIER MBS 

-- 2.8 3.7 3.0 12 WRLX fm BM 12 20 18 14 12 15/71 KATZ 

1.3 2.0 2.8 2.5 13 WEBB am Blk 15 5 14 13 14 16/70 CITI MEDIA 

1.2 0.7 1.4 2.5 13 W*Ox fm CHR 14 6 8 10 13 16/68 BLAIR ABC-R 

5.3 4.0 3.7 2.4 15 WCSM am N/T 11 19 20 12 11 21/51 KATZ ABC-T 

1.7 2.5 2.3 2.0 16 WsIG am Blk 19 18 17 17 17 13/86 MASLA SHRDN 

1.5 1.2 1.5 1.5 17 wins fm Rel 22 23 22 23 18 11/98 

2.0 1.9 2.1 1.5 17 wWDC-FM AOR 16 7 11 16 23 21/52 CHRISTAL 

-- 0.6 0.6 1.3 19 WAVA fm AOR 23 9 10 15 23 20/91 CBS-FM 

1.5 1.0 1.2 1.2 20 WTOP am News 17 23 23 22 20 25/43 CBS SPOT CBS 

-- -- -- 1.0 21 WgsR fm A/C 18 14 16 19 19 29/38 CBS SPT 

Demographic Rank Format Reach 
MEN WOMEN MEN WOMEN MEN WOMEN 

18-34 18-34 18-09 18-49 25-54 25-54 
1 WIYY 1 WBSB 1 WIYY 1 WPOC 1 WXYV 1 WPOC 

2 WXYV 2 W XYV 2 WXYV 2 WBSB 2 WPOC 2 WXYV 

3 WBSB 3 WWIN 3 WPOC 3 WXYV 3 WIYY 3 WLIF 

4 WWIN 4 W1YY 4 WBSB 4 WYST 4 WYST 4 WBAL 

5 WPOC 5 WYST 5 WYST 5 WWIN 5 WBAL 5 WYST 

6 WAVA 6 WPOC 6 WWIN 6 WIYY 6 WFBR 6 WBSB 

7 WFBR 7 WCAO 7 WFBR 7 WCAO 7 WCAO 7 WFBR 

8 WYST 8 WFBR 8 WROX 8 WFBR 8 WBSB 8 WCAO 

9 WROX 9 WROX 9 WAVA 9 WLIF 9 WWIN 9 WWIN 

10 WWDC 10 WRLX 10 WCAO 10 WBAL 10 WCBM 10 WRLX 

21.8 A/C 
AOR 9.2 

MI 3.5 BBnd 3 

18.9 BIklUrbn 
BM/Easy 9.0 

CHR - 9.4 

Clas /.5 
Ctry 11.1 

Gold co 
Misc 8.8 

News 1.1.2 
Rel MI 3.4 

Talk IM 2.9 
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17.7 16.6 14.1 1 WZZK fm Ctry 1 5 3 2 1 13/87 KATZ 15.6 

7.0 12.3 13.7 2 WENN-FM Blk 3 1 1 `1 2 9/125 SELCOM NBN 10.8 

10.5 11.3 10.2 3 WKXX fm CHR 2 2 2 2 3 16/69 McGAVREN ABC-D 15.3 

4.6 7.3 7.7 4 

i 

wATV am Blk 10 4 

I 

5 5 5 

. 

8/129 B HOWARD 4.1 

5.3 4.4 7.4 5 

/ 

WAPI-FM AOR 4 3 

I 

4 4 10 12/90 TORBET NBC 11.8 

6.7 5.9 4.9 6 wpEZ fm BM 12 14 10 

I 

6 4 12/91 BLAIR 3.9 

4.9 4.3 4.7 7 w.nD am Blk 6 8 7 8 7 16/66 MASLA ABC-C 2.9 

4.9 3.3 4.5 8 WVOK am Ctry 8 13 13 9 8 16/70 CHRISTAL RKO-1 3.2 

6.0 5.0 3.7 9 WSGN am A/C 5 7 8 7 6 23/47 EASTMAN RKO-2 4.9 

4.3 3.0 3.6 10 WERG am N/T 7 16 15 13 11 21/52 McGAVREN 4.8 

3.3 4.0 3.4 1 WENN am Blk 13 12 11 12 12 16/68 

+ 
SELCOM NBN 3.6 

3.7 2.1 3.1 12 WDJC fm Rel 14 6 12 14 13 16/68 SAVALLI 4.2 

4.5 2.2 2.7 13 WAPI am 
I 

A/C 9 
. I 

15 16 16 16 25/44 TORBET CBS 4.1 

2.8 3.1 2.6 14 WRKK fm Ctry 11 10 9 11 14 23/48 MASLA 2.2 

2.3 1.9 2.3 15 WYDE am Gold 15 19 6 10 9 21/51 PRO RADIO 2.3 

1.4 2.8 1.9 16 WCRT am BBnd 17 17 19 17 

I 

17 13/84 BLAIR 

` I 

1.9 

1.4 2.6 1.6 17 wow. am Blk 16 9 14 15 15 19/57 R A LAZAR SHRDN 0.5 

Demographic Rank 
Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WENN-FM 1 WENN-FM 1 WENN-FM 1 WZZK 1 WZZK 1 WZZK 
2 WAPI-FM 2 WKXX 2 WZZK 2 WENN-FM 2 WENN-FM 2 WENN-FM 
3 WKXX 3 WZZK 3 WAPI-FM 3 WKXX 3 WSGN 3 WKXX 
4 WZZK 4 WAPI-FM 4 WKXX 4 WATV 4 WOEZ 4 WATV 
5 WATV 5 WATV 5 WATV 5 WAPI-FM 5 WJLD 5 WOEZ 
6 WSGN 6 WJLD 6 WSGN 6 WOEZ 6 WKXX 6 WVOK 
7 WYDE 7 WYDE 7 WJLD 7 WSGN 7 WYDE 7 WSGN 
8 WJLD 8 WOEZ 8 WOEZ 8 WJLD 8 WVOK 8 WJLD 
9 WRKK 9 WRKK 9 WYDE 9 WAKE 9 WERC 9 WYDE 

10 WENN 10 WSGN 10 WVOK 10 WENN 10 WAPI-FM 10 WENN 

Format Reach 
A/C 

B9 
BOR za 
BBnd 1.8 

BIK/UrDn 311 

BMIEaS y 5a 
CHR 10 
Ctry 21 7 

Gold IN 2.3 

Misc 6 6 

News Ie 
Rel m 3.i 

Talk 1 e 

.WRKK-FM 
100.000 HIM-STEREO 

WRKK -100 (Available in Combo with WVOK -AM- Birmingham, AL) 
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All The 
Country 

WRKK -FM 
100,000 WATTS- STEREO 

Birmin ham, Alabama 
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6.1 5.8 7.0 7.8 9.0 1 WXKS-FM CHR 3 1 1 1 3 12/89 MMR 13.1 

8.2 8.5 8.4 8.6 8.6 2 wsz am A/C 1 13 10 5 2 15/72 RAR ABC-E 8.7 

8.7 7.9 8.5 8.0 7.9 3 WHDH am A/C 2 8 8 3 1 14/75 BLAIR 8.0 

5.9 5.9 4.7 6.3 5.6 4 WecH fm AOR 7 5 2 2 5 14/79 TORBET 9.0 

6.6 6.2 6.6 4.8 5.4 5 WEEi am News 4 16 13 14 11 18/61 CBS SPOT CBS 4.4 

9.3 6.7 7.4 7.5 4.9 6 wcoz fm AOR 5 2 4 6 15 18/59 BLAIR 10.0 

5.3 6.1 4.4 4.2 4.9 6 WAS fm BM 11 20 16 12 8 14/79 CHRISTAL 4.6 

0.5 3.5 5.3 4.5 4.4 8 WMJx fm A/C 8 10 3 4 4 17/63 EASTMAN 3.5 

2.8 3.1 3.0 2.4 4.4 8 WRKO am Talk 10 11 14 13 12 16/67 RKO ABC-1 3.9 

4.0 3.9 3.1 2.8 3.9 10 WEH-FM CHR 6 3 5 8 9 21/52 CBS-FM CBS-R 4.5 

5.0 4.6 4.1 4.4 3.8 11 WROR fm CHR 9 6 6 7 6 20/54 RKO RKO-1 3.5 

I 

3.2 3.7 2.7 4.0 3.5 12 WXKS am BBnd 18 24 24 22 18 7/151 MMR 1.9 

2.6 2.5 2.1 2.4 3.0 13 WSSH fm BM 14 21 12 10 7 15/73 HILLIER 1.9 

2.7 3.1 2.3 2.2 2.9 14 WHUE-FM BM 13 22 21 17 16 16/67 SELCOM 2.6 

4.1 3.1 

1 

4.0 3.0 2.7 15 WVOF fm A/C 12 14 7 9 10 19/56 McGAVREN 2.0 

1.2 1.7 1.9 1.3 2.5 16 WMD am Blk 23 9 9 11 14 6/179 SHRDN 0.4 

1.4 1.7 1.4 1.3 1.9 17 WcRS fm Clas 16 18 18 15 13 16/68 DONOFRIO 1.0 

0.7 0.9 1.3 1.5 1.2 18 Wail. fm CHR 20 15 11 16 17 16/68 MASLA 0.4 

1.6 1.3 1.7 1.2 1.1 19 WAAF fm AOR 19 4 17 20 24 22/49 KATZ NBC-S 2.1 

1.0 1.3 1.3 0.7 1.1 19 WROI am Rel 22 24 24 24 23 14/79 0.1 

1.1 1.0 1.3 2.5 1.0 21 wsos fm AOR 15 7 

. 

15 

. 

18 24 41/26 B HOWARD 1.6 

0.7 1.6 0.7 0.6 

. 

1.0 21 

. 

WJDA am A/C 24 24 

. 

24 24 24 7/164 0.5 

Continued on Page 78 

0-1<im 
-67HME' 

KISS 108 FM IS BETTER HIT MUSIC 11 

wx 
1430 AM 

FOR "THE MUSIC OF YOUR LIFE" 
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XKS 
4111111111111111111W AIMS 

1430 AM 

A25-49 

A25-49 
A25-49 
A25-54 
M25-54 
W25-54 

-6Ì0/408/ 

V-ffNow #t::.and 

fe Be 
ßéá 

IS 
/ER. mIANEVER ll/ 

M-SU 6am-mid A25-54 M-SU 6am-mid A25-49 M-F 6-10am 

M-F 10am-3pm A25-54 M-F 3-7pm A25-54 M-F 6-10am 
M-F 3-7pm M25-49 M-F 10am-3pm M25-49 M-SU 6am-mid 
M-F 10am-3pm M25-54 M-F 3-7pm M25-54 M-SU 6am-mid 
M-F 10am-3pm W25-54 M-SUI 6am-mid W25-49 M-F 6-10am 
M-F 10am-3pm W25-54 M-F 3-7pm W25-54 M-F 6-10am 

WXK$-AMFM is pgiïION[0 ßigftt Where it Counts!! 

fmr 
MAJOR MARKET RADIO SALES 

* SOURCE: Arbitron Fall '82/Avg. 74 Hour Estimates, Metro Survey Area: All dayparts as listed. 
* * SOURCE: Arbitron Fall '82 /Avg. 1/4 Hour Estimates, Metro Survey Area: Total persons 12 +. 

Survey claims are based on estimates only and are not precise to any mathematical degree. 
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Anaheim-Santa Ana-Garden Grove 4 19 Continued from Page 71 

., 
FA LL QQQ Q Q 1,4 V P 

P P Q, P9 e- 82 ti 
o 

Q' 

2.0 0.8 1.4 26 KWIZ-FM A/C 28 27 29 28 21 17/63 TORBET _ 
1.1 1.1 1.4 26 KYMS-FM Rel 29 23 13 17 25 17/63 _ - 1.6 2.0 1.3 29 KWIZ am A/C 20 13 17 21 23 28/39 TORBET 

-- 1.1 1.2 30 KMßß fm CHR 22 15 14 22 31 26/41 TORBET CBS-R 

Demographic Rank 
MEN WOMEN MEN WOMEN 

Format Reach 
MEN 
18-34 

1 KROO-FM 
2 KLOS 
3 KNX-FM 
4 KMET 
5 KRTH 

6 KHTZ 

7 KIIS 
8 XTRA 
9 KFI 

10 KEZY-FM 

Boston 

Demographic 
MEN 

WOMEN 
18-34 

1 KIIS 

2 KNX-FM 
3 KLOS 

Ì 

4 KHTZ 1 

5 KROO-FM ï 

6 KRTH ! 

7 KFI 
8 K100 i 

9 KEZY-FM ¢ 

10 KIKF I 

A/C 8.3 

AOR 20.5 

18-49 18-49 25-54 25-54 
1 KMPC 1 KBIG 

BBnd 1.7 

BIklUrbn m_5 
BM/Easy 16.7 

1 KROO-FM 
2 KNX-FM 
3 KLOS 
4 KFI 

5 KMET 

6 KMPC 
7 KRTH 
8 KHTZ 
9 KIIS 

10 KABC 

1 KIIS 
2 KNX 
3 KBIG 

4 KRTH 
5 KLOS 
6 KHTZ- 

7 KROO-FM 
8 KFI 
9 KJOI 

10 KMPC 

WOMEN 

2 KFI 

3 KNX-FM 
4 KRTH 

5 KBIG 

6 KHTZ 
7 KABC 
8 KLOS 
9 KZLA-FM 
10 KNX 

MEN 

2 KRTH 

3 KIIS 
4 KNX-FM 
5 KABC 
6 KJOI 
7 KFI 

8 KBRT 
9 KMPC 

10 KHTZ 

WOMEN 

$7.3 

Cias 1 

Ctry 8.0 

Gold a1.6 
Jazz IM1.9 

Misc 7.4 

News 7.6 

Rel 3.2 

Span NM 1.3 

Talk 4.a . 

#7 

Rank 

WOMEN MEN 

Continued from Page 76 

Format Reach 
MC 25.5 

18-34 18-34 
1 WBCN 1 WXKS-FM f 2 WXKS-FM 2 WMJX 

18-49 18-49 
1 WBCN 1 WXKS-FM 
2 WXKS-FM 2 WHDH 
3 WCOZ 3 WMJX 
4 WBZ 4 WROR 

5 WMJX 5 WBZ 

6 WHDH 8 WEEI-FM 
7 WVBF 7 WBCN 
8 WEEIfM 8 WSSH 
9 WROR 9 WVBF 
10 WILD 10 WJIB 

25-54 { 25-54 
AOR 12.9 

BBnd 
1 WBCN 
2 WBZ 

I WHDH 
2 WBZ 

5.1 

BIklUrbn me 2.9 

BM/Easy 
3 WCOZ 
4 WMJX 
5 WVBF 
6 WEEI-FM 
7 WILD 

8 WROR 
9 WHDH 

10 WBZ 

Chicago 

3 WROR 
4 WEEI-FM 

5 WBCN 
6 WHDH 
7 WVBF 
8 WCOZ 
9 WBZ 

10 WSSH 

#3 

3 WHDH 3 WXKS-FM 
4 WXKS-FM 4 WMJX 
5 WMJX 5 WSSH 

6 WEE 6 WROR 
7 WROR . 7 WJIB 
8 WRKO - 8 WEEI-FM 
9 WCOZ 9 WVBF 

10 WJIB 10 WHUE-FM 

-12.2 
CHR 17.9 

CIa6 m1.8 
Ctry IN 1.6 

MISC 8.6 

News 5.4 

Rei M 1.6 

Talk El4.4 

Continued from Page 80 
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s eiRCÑ 
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1.1 1.6 1.1 1.1 1.0 25 wCFt am A/C 24 24 19 23 23 29/37 B HOWARD MBS 1.0 

1.3 1.0 1.6 1.2 1.0 25 woJo fm Span 26 19 24 25 21 14/79 LOTUS 0.5 

Demographic Rank 

WOMEN MEN WOMEN 
18-49 25-54 25-54 

- 

Format Reach 

MEN 
18-34 

WOMEN 
18-34 

MEN 
18-49 

A/C 9.4 

7.7 AOR e>_ 
BBnd 5.3 

BlklUrbn 14.8 

BM/Easy 9.6 1 WLUP 

2 WBMX 
3 WXRT 
4 WLS-FM 
5 WGCI 
6 WKOX 
7 WLS 

8 WMET 
9 WCLR 
10 WFYR 

WGCI 

2 WFYR 
3 WKOX 
4 WCLR 

5 WBMX 
6 WBBM-FM 
7 WLS- 
8 WLUP 
9 WLS-FM 

10 WUSN 

1 WBMX 
2 WLUP 
3 WGCI 
4 WGN 

5 WLS-FM 
6 WXRT 
7 WCLR 
8 WLS 
9 WFYR 

10 WKOX 

1 WGCI 1 WGN 
2 WCLR 2 WBMX 
3 WGN 3 WLOO 
4 WFYR 4 WGCI 
5 WBMX . 5 WBBM 
6 WKOX 6 WCLR 
7 WLOO 7 WFYR 
8 WLS 8 WMAO 
9 WBBM-FM 9 WLS-FM 
10 WJEZ 10 WKOX 

1 WGN 
2 WLOO 
3 WCLR 

4 WGCI 
5 WFYR 
6 WBMX 
7 WMAO 
8 WJEZ 
9 WBBM 
10 WKOX 

CHR 14.4 

Clas 2.4 

7.7 C1ry 

Jazz I=.5 
Misc 7.7 

4.9 News 
Rel mo 1.0 

Span e> 1.0 

Talk 13.7 
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FALL / Az- 

9 9 `r9 2 c 
Q 

QQ 
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P P á á `O o. O O 0 eá P Q BiRCN 
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',HAP, 

11.6 12.5 12.7 1 WJYE fm BM 2 15 12 3 10/104 TORBEI 10.7 

13.1 10.6 
. 

9.8 
. I V 

WBEN am A/C 1 12 
. 

13 11 5 17/64 EASTMAN NBC 9.7 

7.6 7.3 
o 

8.0 
1 

3 wGR am A/C 
1 

4 

' 

11 

. 
5 

, 

2 2 16/68 KATZ ABC-E 5.8 

2.8 
, 

4.6 7.5 4 

-. 

WYRK fm Ctry 
. 

9 10 . 7 3 I 

9/117 

I 

McGAVREN 

. 

RKO-2 6.3 

5.0 7.0 
( 1 

6.2 
I 

5 WBLK fm Blk 
. 

10 
. 

4 4 5 7 

, 

9/119 

. 
PRO RADIO NBN 4.5 

8.8 
r 

8.3 5.7 
r i 

6 WBEN-FM CHR 
. , 

3 5 1 4 

, i 

8 23/47 

, 

EASTMAN 7.5 

9.7 7.7 5.5 
. 

7 
i 

WGRQ fm 
. 

AOR 7 1 3 8 14 17/65 KATZ NBC-S 8.0 

8.4 9.7 5.2 8 

1 

WKBW am CHR 
. 

5 7 8 6 4 24/44 BLAIR 

. 

ABC-D 7.5 

-- -- 4.8 
I 

9 WNYS fm CHR 8 2 6 9 11 15/72 SELCOM 5.6 

4.3 2.7 
1 I 

4.8 9 WPHD fm 
1 

CHR 
1 

. 

6 

I 

3 

I 

2 7 

I I 

9 20/54 MMR ABC-C 5.0 

5.1 4.7 4.6 11 WECK am BBnd 11 21 16 

, 

14 

. i 

10 12/90 MASLA ABC-I 

, 

5.2 

1.5 
1 

1.4 3.2 12 
1 

WBUF fm A/C 12 14 11 10 6 17/63 MCGAVI,EN ABC-E 2.3 

1.1 1.1 2.1 13 WYSL am A/C 14 

. 

6 14 16 15 25/44 MMR CBS 3.1 

-- 0.7 2.0 14 
. 

wuwu fm AOR 

, 4 

15 9 9 12 

r 
13 13/84 2.1 

2.2 2.8 2.0 14 
, 

WzIR fm 
4 

CHR 13 8 10 

I 

13 18 27/41 

I 

CHRISTAL 

I 

ABC-R 2.7 

3.3 1.4 1.9 16 
. 

wwoL am Ctry 
1 

. 
18 22 18 

. 
18 

I 

17 9/118 SELCOM ABC-I 

. 
1.4 

1.1 1.1 1.6 17 

o 

WDCX fm Rel 
- 

17 

- 

1 

16 17 

I 

17 

. 

12 11/97 

, 

1.1 

1.4 
- 

1.7 
- 

1.2 
- 
18 

- 
wuFO am Blk 16 13 

- 

. 
15 

- 

. 
15 16 

i 4 
16/66 SELCOM SHRDN 

- 
.7 

amo 

Demographic Rank 

MEN WOMEN MEN WOMEN MEN WOMEN 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WGRQ 1 WBEN-FM 1 WGR 1 WJYE 1 WGR 1 WJYE 
2 WPHD 2 WBLK 2 WYRK 2 WYRK 2 WYRK 2 WYRK 
3 WGR 3 WNYS 3 WGRO 3 WBEN-FM 3 WJYE 3 WGR 
4 WUWU 4 WGR 4 WPHD 4 WBLK 4 WBEN 4 WKBW 
5 WBEN-FM 5 WPHD 5 WJYE 5 WGR 5 WKBW 5 WBEN-FM 
6 WNYS 6 WYRK 6 WBEN 6 WKBW 6 WPHD 6 WBLK 
7 WBEN 7 WKBW 7 WUWU 7 WNYS 7 WECK 7 WBUF 
8 WYRK 8 WGRQ 8 WKBW 8 WBUF 8 WBUF 8 WBEN 
9 WZIR 9 WBUF 9 WBEN-FM 9 WPHD 9 WBLK 9 WNYS 
10 WJYE 10 WZIR 10 WBLK 10 WBEN 10 WBEN-FM 10 WDCX 

Format Reach 

AIC 23.7 
AOR 7.5 
BBna MN 4.6 

BIklUrbn 7.4 

BMIEasy -132 
CHR 22.5 
Ctry 9.9 

Misc 9.6 

RW 1.1.6 
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I 

s G FALL ` P Q P JS 
4/«FE 

° 
QP 

9.6 9.2 7.8 9.3 9.6 1 WON am Talk 1 18 13 2 1 12/89 CHRISTAL MBS 9.6 

6.5 5.8 4.9 4.8 6.1 2 wLOO fm BM 6 20 16 8 2 12/91 KATZ 4.6 

6.9 6.1 6.6 6.1 5.3 3 woci fm Urbn 7 3 1 1 3 13/80 MCGAVREN MBS 5.0 

6.0 5.9 4.9 4.8 4.8 4 WBBM am News 2 22 18 14 7 20/55 CBS SPOT CBS 5.5 

2.1 4.6 5.1 5.2 4.7 5 weMx fm Blk 8 6 2 3 5 15/74 MASLA 3.7 

2.7 2.1 2.7 5.3 4.1 6 WBBM-FM CHR 4 1 10 11 18 22/49 CBS-FM CBS-R 5.0 

3.4 3.5 3.7 3.7 4.1 6 WcLR fm A/C 10 11 5 4 4 15/71 TORBET 3.0 

4.7 

/ 

4.8 4.5 3.5 4.1 6 WIND am Talk 14 23 22 20 14 12/88 RAR ABC-E 5.0 

4.7 4.5 4.8 3.6 3.8 9 wLS am CHR 3 2 9 9 11 25/44 BLAIR ABC-C 3.9 

1.1 1.1 3.7 4.2 3.5 10 WJJD am BBnd 15 14 27 

t 

24 17 14/80 MMR ABC-I 3.6 

3.5 3.6 4.1 2.7 3.4 11 WLS-FM CHR 5 5 7 10 15 23/46 BLAIR ABC-R 4.6 

4.2 4.2 3.8 4.2 3.4 11 wLUP fm AOR 11 7 3 6 24 18/60 MMR 6.0 

3.7 4.4 3.9 2.7 3.2 13 WLAK fm BM 16 28 23 18 12 15/74 CHRISTAL 2.4 

4.2 3.9 3.5 3.8 3.2 13 wMwp am Ctry 9 16 17 15 8 20/54 EASTMAN NBC 3.6 

3.1 3.8 2.5 3.3 3.1 15 WFYR fm A/C 13 13 6 5 6 17/62 RKO RKO-1 2.9 

3.3 2.9 2.7 2.7 3.1 15 wKOx fm CHR 12 9 4 7 9 20/54 EASTMAN 4.5 

2.5 2.5 3.7 2.9 2.5 17 ww.c am Blk 17 4 14 19 22 18/60 B HOWARD NBN 2.4 

3.0 1.6 2.3 2.1 2.4 18 WJEZ fm Ctry 20 21 15 13 10 14/78 MMR RKO-2 2.1 

1.6 2.0 1.6 2.1 2.3 19 WXRT fm AOR 19 12 8 12 16 16/69 MASLA 3.6 

-- 1.3 1.6 2.0 2.1 20 WUSN fm Ctry 21 17 12 16 13 15/72 HILLIER ABC-D 1.8 

3.4 2.3 2.4 2.2 2.0 21 WMET fm AOR 18 8 11 17 26 22/49 KATZ NBC-S 1.7 

2.5 2.0 1.5 1.4 1.8 22 WAIT am BBnd 23 28 28 28 28 16/66 KATZ 1.0 

2.2 2.0 1.3 1.4 1.8 22 WFMT fm Clas 25 28 21 22 19 15/71 CMBS 2.4 

1.6 2.0 2.4 2.1 1.6 24 wvON am Blk 22 10 20 21 20 20/55 MCGAVREN SHRDN 0.8 

Continued on Page 78 
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Introducing Cincinnati's new... 

FALL 4/-//// 
1 

, , , , Q , Q, ° 9 P°ó STAT I O N ° ` /,/ 
SHARE 

11.8 9.8 9.5 1 WEBN fm AOR 2 2 1 1 9 14/76 TORBET 14.4 

7.8 8.2 8.6 

. 

2 

. 

WKRC am 

, 

A/C 1 8 6 3 3 17/65 KATZ ABC-E 8.0 

8.3 8.0 
, 

8.1 3 

. 

WKRp fm 
1 

, 

CHR 3 1 3 4 

. 

12 

, 

17/65 KATZ 10.4 

8.9 7.1 7.8 4 WWEZ fm BM 
. , 

7 14 12 8 

, 

4 11/101 EASTMAN 8.5 

5.9 5.6 7.4 5 w1JBE-FM 

, 

Ctry 8 5 8 6 11/103 McGAVREN 5.9 

6.4 4.5 

, 

7.2 6 WCKY am 
, 

N/T 

I 

6 

I 

I 

16 11 12 10 12/87 EASTMAN CBS 7.1 

6.3 6.2 7.1 7 

1 

WRRM fm 

, 

A/C 
r 

5 10 

. 
2 2 2 

, 

14/78 BLAIR 6.1 

8.1 

r. 

10.2 5.8 8 

, 

wiW am A/C 4 

. 

17 10 

. 

11 5 21/52 CBS SPOT NBC 
r 

5.4 

2.4 3.9 5.1 9 wmZ fm Urbn 

, 

9 3 4 5 

, 

8 13/81 HILLIER 5.1 

6.1 5.9 4.3 10 WMLx am BBnd 11 20 19 15 13 12/94 McGAVREN 4.7 

5.5 4.3 4.1 
, 

11 wyys fm A/C 10 7 5 7 6 15/72 MMR 3.3 

2.6 4.4 3.6 12 wCIN am Blk 12 4 7 10 

, 

11 13/82 HILLIER 
, 

NBN 
1 

2.4 

1.9 1.9 
I 

3.2 
, 

13 WSAI-FM Ctry 14 13 13 9 

. 

7 14/80 CHRISTAL AP 1.7 

1.3 2.4 2.1 14 
41 

WSKS fm AOR 
. 

, 

13 6 9 

. 
13 15 22/48 CBS-FM 

, 

RKO-1 1.4 

0.8 1.5 1.5 15 WNOP am Jazz 16 21 

I 

14 16 16 10/113 

I , 

UPI 0.9 

2.6 
OM - 

2.9 
- 

1.5 15 WSAI am - 
Ctry 15 12 

- 
15 

- 
14 14 23/48 CHRISTAL AP 2.9 

' (graphic Rank 
MEN WOMEN MEN WOMEN MEN WOMEN 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WEBN 1 WRRM 1 WEBN 1 WRRM 1 WRRM 1 WUBE-FM 
2 WRRM 2 WKRO 2 WRRM 2 WKRO 2 WUBE-FM 2 WRRM 
3 WBLZ 3 WEBN 3 WKRC 3 WKRC 3 WKRC 3 WKRC 
4 WKRO 4 WBLZ 4 WBLZ 4 WEBN 4 WLW 4 WWEZ 
5 WSKS 5 WYYS 5 WUBE-FM 5 WYYS 5 WEBN 5 WYYS 
6 WKRC 6 WCIN 6 WKRO 6 WUBE 6 WWEZ 6 WLW 
7 WYYS 7 WKRC 7 WSKS 7 WBLZ 7 WCKY 7 WCIN 
8 WUBE-FM 8 WUBE-FM 8 WLW 8 WCIN 8 WSAI-FM 8 WKRO 
9 WCIN 9 WWEZ 9 WSAI-FM 9 WWEZ 9 WBLZ 9 WSAI-FM 
10 WLW 10 WSAI-FM 10 WCKY 10 WSAI-FM 10 WYYS 10 WBLZ 

Format Reach 
NC 26.3 

AOR 11.6 

BBnd 4.3 

Blk/Urbn 8.7 

BM/Easy 8.6 

CHR 8.1 

CVy 12.7 

Jan M1.5 
Misc 9.0 

News ow3.6 
Rel o 2.0 

Talk 3.6 

WIIIF 

V. Lit e 1.111111111 

FM 
W L L en FMnonally 

by M a j o r Market Radio Sales 141 L I T E R O C K L E S S T A L K 
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,_ 
¡L SG áP ` Q' Q Q Q_ FALL 
2 A . STATION P (c, 

2 J`` Q , F L F' Q h `s5' QQ l y G _53, V 0 P HáÁi' 

9.0 8.3 8.2 9.6 8.4 Q WMMS fm AOR 1 2 1 1 4 13/83 KATZ NBC-S 13.8 

8.1 9.7 7.6 6.4 7.9 2 WDOK fm BM 4 17 10 7 3 12/94 EASTMAN 6.8 

-- -- -- 4.7 7.7 3 wMJi fm A/C 3 7 2 2 1 13/83 TORBET CBS-R 6.8 

6.6 6.5 7.3 5.3 6.7 4 WQAL fm BM 6 16 11 9 5 12/90 McGAVREN 5.0 

3.4 5.3 5.6 7.5 6.2 5 worm am BBnd 9 15 19 14 11 12/92 TORBET 4.9 

5.6 5.2 6.3 5.2 5.9 6 wcsa fm CHR 2 © 6 5 10 18/61 MMR ABC-F 9.2 

6.1 5.9 7.0 5.1 5.5 7 wzzP fm A/C 5 8 3 3 2 15/74 CHRISTAL APR 4.3 

4.9 7.2 5.9 6.7 5.3 8 WDMT fm Urbn 10 3 5 4 6 13/86 B HOWARD RKO-1 4.9 

6.7 4.8 4.8 5.2 5.1 9 WHK am Ctry 11 13 15 11 8 13/83 KATZ NBC 3.8 

5.8 6.1 4.9 4.5 4.4 10 WERE am Talk 7 21 17 17 12 18/59 MMR MBS 3.3 

2.2 2.9 2.8 4.4 4.3 11 WZAK fm Urbn 14 4 4 6 13 11/99 SELCOM 5.8 

4.7 5.2 3.7 4.2 3.6 12 WOAR am A/C 8 9 7 8 7 22/49 BLAIR ABC-E 4.4 

3.7 3.7 2.6 3.8 3.5 13 WKSW fm Ctry 13 14 9 10 9 15/73 BLAIR RKO-2 3.1 

3.2 3.5 
r 

4.5 4.4 3.2 14 wwwE am Ctry 12 12 14 13 16 18/60 EASTMAN CBS 1.9 

3.0 2.7 2.4 3.0 2.7 15 wav fm Clas 18 19 13 16 17 15/75 CMBS 2.5 

-- -- -- -- 2.6 16 WRQC fm AOR 15 5 8 12 18 17/63 MASLA 3.1 

1.2 3.0 3.2 2.4 2.4 17 WABQ am Rel 20 24 18 18 15 8/135 LOTUS SHRDN 0.8 

4.4 2.6 2.4 1.5 2.3 18 WJW am A/C 16 18 21 20 21 19/58 CHRISTAL ABC-D 2.0 

2.7 2.7 2.7 2.6 2.2 19 WJMO am Blk 17 11 12 15 14 19/58 MASLA NBN 2.8 

1.1 1.3 

- 

1.7 0.9 1.0 20 WDBN fm BM 21 22 25 22 19 14/80 MASLA 1.1 

1.1 1.7 0.9 1.6 1.0 20 WKDD fm 

1 

CHR 

, 

19 

4 

6 

a 

16 19 22 30/36 KATZ 

1 

1.5 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WMMS 1 WMJI 1 WMMS 1 WMJI 1 WMJI 1 WMJI 
2 WMJI 2 WMMS 2 WMJI 2 WZZP 2 WMMS 2 WZZP 
3 WDMT 3 WZZP 3 WDMT 3 WMMS 3 WDOK 3 WDOK 
4 WZZP 4 WZAK 4 WZZP 4 WZAK 4 WZZP 4 WOAL 
5 WROC 5 WGCL 5 WROC 5 WGCL 5 WDMT 5 WDMT 
8 WZAK 6 WDMT 6 WDOK 6 WDMT 6 WGAR 6 WGAR 
7 WGCL 7 WGAR 7 WGAR 7 WOAL 7 WHK 7 WBBG 
8 WGAR 8 WOAL 8 WGCL 8 WGAR 8 WOAL 8 WHK 
9 WKSW 9 WKSW 9 WZAK 9 WDOK 9 WKSW 9 WABO 

10 WDOK 10 WDOK 10 WHK 10 WKSW 10 WGCL 10 WZAK 

m. 

Format Reach 

A/C 24.4 

AOR 11.o 

BBnd e.2 

BlkiUrbn 7 .5 

BM/Easy -15.9 
CHR 7.3 

Clas mm2.7 
Ctry tt.e 
Misc 5 
Rel N. 3.0 

Talk moo 4.4 
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FALL S 
9i '82 911 2C 

QP QP 
Q°QO STATION P X J ,, 

P QP P Q P b p° c° o° Q ,0 2 h QVS PQ`Q 

12.6 11.0 12.6 1 wlvq fm AOR 3 2 3 11/98 KATZ 

13.0 9.3 11.2 2 WTVN am A/C 1 6 6 3 18/62 KATZ ABC-E 

10.9 10.9 8.6 3 wxGr fm CHR 

i 

2 1 

1 

3 4 9 16/67 

, 

EASTMAN CBS-R 

-- -- 8.3 4 WSNY fm A/C 4 5 2 

. 

2 2 16/67 MMR 

3.1 4.5 7.0 5 WVKO am 

i 

Bik 10 

. 

3 4 5 10 8/135 

. 

MASLA NBN 

6.7 7.4 6.9 6 WENS-FM BM 6 

. 

9 12 10 7 15/71 BLAIR 

6.2 5.1 6.5 7 WMNI am 
. . 

Ctry 8 18 10 9 6 13/84 McGAVREN MBS 

8.6 8.5 6.1 8 WNCI fm A/C 5 4 5 6 4 22/50 CHRISTAL ABC-C 

6.3 6.7 5.8 9 WBNS am A/C 7 8 7 7 5 17/64 BLAIR ABC-I 

7.2 6.6 5.5 10 WCOL am BBnd 9 12 13 13 11 15/72 EASTMAN CBS 

3.7 3.3 4.1 11 WHOK fm Ctry 11 10 8 8 8 14/80 P W RADIO AP 

0.8 1.4 2.0 12 WBBY fm Jazz 14 11 9 11 12 15/74 ROSLIN 

0.8 0.5 1.8 13 WRFD am A/C 15 7 11 12 13 14/80 McGAVREN AP 

2.6 3.0 1.8 13 WRMZ fm BM 12 15 14 14 14 18/61 McGAVREN MBS 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

Format Reach 

1 WLVQ 1 WSNY 1 WLVO 1 WSNY 1 WTVN ' 
1 WTVN 

2 WXGT 2 WLVQ 2 WTVN 2 WLVQ 2 WLVQ 2 WSNY 
3 WSNY 3 WXGT 3 WSNY 3 WTVN 3 WSNY 3 WNCI 

4 WVKO 4 WVKO 4 WBNS 4 WVKO 4 WBNS 4 WMNI 
'5 

A/C 35.2 

AOR 12.6 

BBnd 5.5 

BIkOUrbn 7.0 

BM/Easy 8.7 

CHR 8.6 

Ctry 10.6 
5 WTVN 5 WNCI 5 WXGT 5 WNCI 
6 WNCI 6 WTVN 6 WNCI 6 WXGT '6 

7 WBNS 7 WBNS 7 WVKO 7 WBNS 
8 WHOK 8 WHOK 8 WHOK 8 WBNS-FM 
9 WBBY 9 WMNI 9 WMNI 9 WHOK 
10 WRFD 10 WBNS-FM 10 WBBY 10 WMNI 

5 WNCI 
WHOK 

WBNS-FM 
8 WVKO Jazz IM 2.0 

Misc 9.5 
7 WMNI 7 WBNS 
8 WXGT 8 WXGT 
9 WCOL 9 WHOK 
10 WBNS-FM 10 WCOL 

Rel 0.3 
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FALL 
,, ,0 

Q 
PoQOP 

c;,' 9 F 82 X, / l 9 G 1 vJ 

QP 

E 

L Q c 

PhP oo `oQ oe 
12_ 

0 0 h Q, P,Q BIRCH 
P 

STATION P 
c - 

8.3 8.4 7.5 8.3 KSCS fm Ctry 2 6 3 2 2 13/83 EASTMAN 
L 

7.3 E 

8.2 7.9 8.4 7.9 2 KVIL-FM A/C Ø 9 1 1 1 14/78 BLAIR 9.9 

5.0 6.3 4.6 7.1 3 KMEZ-FM BM 6 15 13 6 3 12/92 McGAVREN 4.2 

6.4 5.2 5.4 5.9 4 KRLD am News 3 16 19 13 6 18/61 KATZ CBS 5.2 

3.4 6.4 4.5 5.7 5 KPLX fm Ctry 8 8 6 3 4 14/78 RKO AP 5.5 

6.5 6.6 5.2 5.3 6 KKDA-FM Urbn 9 3 4 5 7 14/77 SELCOM MBS 6.3 

4.0 3.4 2.5 5.1 7 KOAX fm BM 12 19 15 16 8 12/93 RAR 1.9 

6.5 4.9 6.4 4.9 8 KZEW fm AOR 5 7 2 4 11 18/61 MMR NBC-S 6.6 

6.8 6.7 7.7 4.8 9 WEtAP am Ctry 7 10 12 8 5 17/64 EASTMAN ABC-I 3.9 

5.0 4.1 4.7 4.6 10 KEGL fm CHR 4 1 8 10 15 19/56 HILLIER ABC-C 6.8 

, 

4.1 3.8 3.0 4.1 11 WFAA am N/T 13 21 17 15 10 14/76 CBS SPT NBC 2.5 

4.3 4.9 6.3 3.8 12 KNOK-FM Urbn 16 4 9 12 13 13/85 B HOWARD NBN 5.2 

4.4 3.7 4.0 3.4 13 KMGC fm A/C 11 12 5 7 9 18/59 SELCOM 3.5 

4.6 6.4 6.3 3.4 13 KTXO fm AOR 10 5 7 11 20 21/52 CBS-FM 7.3 

1.0 1.7 2.3 3.2 15 KAFM fm CHR 14 2 11 14 18 17/64 TORBET 3.6 

1.8 1.4 2.0 2.8 16 KLVU fm A/C 15 11 10 9 12 19/58 HILLIER 1.6 

2.3 1.8 2.0 2.2 17 KFJZ am BBnd 17 23 25 25 22 17/62 CHRISTAL 1.8 

1.2 0.8 1.0 1.7 18 KLIF am Ctry 20 14 24 24 25 14/80 RKO MBS 1.1 

1.6 1.2 1.2 1.5 19 KIXK fm Ctry 19 17 18 19 17 15/71 1.1 

1.5 1.4 0.8 1.2 20 WRR fm Clas 18 24 21 20 16 20/54 CMBS 1.7 

0.2 0.3 -- 1.1 21 KAAM am Gold 21 18 14 17 14 19/56 TORBET 0.8 

0.6 1.0 1.5 1.0 22 KKDA am Urbn 23 22 22 21 19 17/64 0.3 

1.2 1.9 1.3 1.0 22 KPRC am R1 25 25 16 18 21 13/83 1.1 
1 

sti 

VY 
pet 

be a 

co-44 

Continued on Page 101 
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FALL»S 
° ' 0 h JQQ,` QQQ 

15.2 15.2 
0 

15.1 1 WHIO-FM 

_ 

BM 13 5 2 10/106 CHRISTAL 

10.1 14.4 
r 

13.3 2 

I 

WTUE fm AOR 4 6 10/111 

. 

McGAVREN 
I 

10.2 10.8 10.9 3 WHIO am A/C 

. 

2 11 9 6 4 14/78 CHRISTAL CBS 

8.2 6.0 7.3 4 

1 

WONE am Ctry 5 6 

1 

8 4 3 13/81 
, 

McGAVREN 
4 

8.3 6.1 

' 

6.9 5 WING am 
. 

A/C 3 10 4 3 2 19/56 
' 

KATZ 

, 1 

ABC-I 

9.7 6.6 

' 

5.9 6 WDAO fm Blk 

' 

7 4 3 5 5 

. 

12/88 

, 

B HOWARD 

1 

ABC-C 

4.9 5.2 

' 

5.3 7 WAVI am Talk 12 
. 

16 14 10 9 

' 

, 

8/143 B HOWARD 
4 

ABC-E 

1.7 4.4 4.6 8 WBLz fm Urbn 10 2 7 9 

. , 

11 12/94 
, 

HILLIER 
l 

7.7 

. 

6.1 4.5 9 

, 

WIXIx fm A/C 

. 

6 3 6 8 7 21/53 TORBET RKO-1 + 

2.7 4.4 3.9 10 WJAI fm BBnd 11 17 17 15 10 10/104 KATZ 

4.0 
. 

2.8 3.9 10 WVUD fm A/C 8 7 2 7 8 18/61 MASLA 
1 

CBS-R , 

1.3 0.4 
0 

2.0 12 
, 

WBZI fm Ctry 
1 

14 
, 

18 13 12 

I 

13 15/75 REGIONAL RKO-2 
' 

1.7 1.6 1.8 13 WLW am 
. 

A/C 9 12 15 14 14 32/34 CBS SPOT 

, l 

NBC 

2.7 2.2 1.6 14 WPBF fm A/C 13 15 11 11 

. 

12 21/52 LOTUS MBS , 

0.7 1.6 1.4 15 WYYS fm A/C 15 9 10 

i 

13 

. . 

15 

. 

17/63 MMR 
, 

1 

Demographic Rank Format Reach 

Men Women Men Women Men 
18-34 18-34 18-49 18-49 25-54 

1 WTUE 1 WTUE 1 WTUE 1 WHIO-FM 1 WHIO-FM 
2 WDAO 2 WBLZ 2 WING ' 2 WTUE 2 WING 
3 WVUD 3 WING 3 WHIO-FM 3 WING 3 WONS 
4 WING 4 WVUD 4 WDAO 4 WONE 4 WTUE 
5 WHIO-FM 5 WDJX 5 WONE 5 WDJX 5 WHIO 
6 WONE 6 WHIO-FM 6 WVUD 6 WBLZ 6 WDAO 
7 WDJX 7 WDAO 7 WI-HO 7 WHIO 7 WVUD 
8 WHIO 8 WHIO 8 WDJX 8 WDAO 8 WAVI 
9 WSKS 9 WONE 9 WAVI 9 WVUD 9 WLW 

10 WYYS 10 WPBF 10 WLW 10 WPBF 10 WDJX 

Women 
25-54 

1 WHIO-FM 
2 WING 
3 WONS 
4 WHIO 
5 WDAO 
6 WDJX 
7 WTUE 
8 WBLZ 
9 WPBF 
10 WAVI 

A/C 32.1 

AOR 14.7 

BBnd mmi3.9 
BIklUrbn 10.5 

BM/Easy 15.1 

CHR .6 
Ctry 9.3 

Misc 7.5 

Re! 1.o 
Talk 5.3 
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Denver-Boulder #23 

FALL i o i ra QQO F L. 
P 

Q 
e o ti 

1- 

c 

P QP QP QP ,Qo o=P 
Q 

b O o í 2- c 2`'ti Q BIRCN . 0 ` Q Qe`` sHaH 
STATION 

6.9 7.1 7.8 9.5 i 

2 

KOSI 

KOA 

fm 

am 

BM 

Talk 

2 14 

17 

11 

20 

2 

12 4 

12/90 

18/62 

RAR 

KATZ CBS 

6.7 ( 

i 

7.1 
8.2 6.6 5.6 6.E 

5.4 5.8 6.2 5.9 3 KAZY fm AOR 5 8 11 18 17/65 McGA'JREN NBC-S 6.9 

4.2 4.2 4.2 5.5 3 KUR fm CHR 7 8 2 15/74 CHRISTAL 5.4 

7.1 
r 

6.2 7.2 5.5 5 KBPI fm AOR 3 2 2 3 12 20/53 SELCOM 6.7 

6.5 5.0 4.8 5.0 6 KOAO fm CHR 6 3 4 6 10 18/62 KATZ 6.1 

4.5 6.5 5.9 4. 7 KPPL fm A/C 

CHR 

8 

r 
4 

7 

5 

5 

7 

4 

7 

5 

7 

18/62 

22/49 

MMR 

BLAIR 

RKO-1 

ABC-C 

3.2 

4.6 - 4.9 4.1 5.4 4.'; 8 KIMN am 

5.2 5.4 5.0 4.:4 9 KNOW am A/C 9 18 12 8 3 18/59 EASTMAN 3.8 

3.5 3.6 3.1 4. 10 KBCO fm AOR 14 13 3 5 8 12/89 MASLA 4.6 

5.9 6.6 5.8 3.'1 11 KPKE fm AOR 12 4 6 10 19 14/77 CBS-FM 7.3 

5.2 6.0 4.5 3.: 11 KYGO fm Ctry 11 12 10 9 6 15/71 BLAIR ABC-D 6.7 

3.8 3.7 3.5 3. 13 KVOD fm Clas 13 22 17 15 9 14/77 CMBS 3.2 

5.2 4.3 4.4 3.15 14 KEZW am BBnd 15 19 22 19 14 14/76 CHRISTAL MBS 3.1 

3.8 3.7 5.1 3.::: 15 KLZ am Ctry 10 9 15 14 13 18/59 McGAVREN ABC-E 5.1 

-- -- -- 2." 16 KRZN am Gold 16 15 9 13 11 17/65 B HOWARD 2.3 

-- 1.2 0.9 2.6 17 KNUS am Talk 18 26 26 21 

L 

16 12/91 SELCOM ABC-I 2.0 

1.4 1.4 2.0 1.1 18 KDEN am News 17 20 29 26 24 22/50 SAVALLI NBC 2.0 

1.7 2.3 2.9 1.'7 19 KDKO am Blk 20 6 14 22 23 14/75 M ROSLIN SHRDN 1.6 

-- -- 1.2 1.7 19 KJJZ am Jazz 25 27 19 16 17 9/115 UNIREP MBS 

- 
0.8 

1.1 0.8 1.3 

_-.-- 
1.5 21 KBRO am 

, 

Ctry 21 23 18 17 15 14/75 TORBET ABC-E 1.2 

-- 0.8 1.8 1.4 22 KBRO-FM Ctry 19 10 16 18 21 21/52 TORBET ABC-E 1.3 

1.1 1.6 0.8 1.2 23 KTCL fm AOR 24 24 13 20 20 14/77 PRO RADIO 1.3 

-- -- 0.3 1.0 24 KKBB am A/C 23 28 28 29 27 18/61 P-W RADIO ABC-C -- 

ontinued P on age 

WESTW00D ONE 

EARTH NEWS 

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 

PROGRAMS. CONCERTS AND SPECIALS. 
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J 

(r%_ F,An 
LL 

09 n 
9l F 

°'e) 2 l 9 G 9 v 
X , 

P QP P P J```' Q 
1 d, a o ° o ., J h Q °'` P c, BIBCH ` 0 `, J P e c SHAW 

Q ° STATION P Q 

9.7 8.4 10.8 11.2 9.3 WJR am Misc 1 15 18 9 14/80 EASTMAN NBC 10.4 

3.5 4.1 2.8 3.2 6.6 2 wioi fm BM 10 22 16 12 5 11/97 CBS SPOT 3.7 

6.0 5.1 5.6 4.0 5.6 3 WXTZ am Talk 12 26 21 18 12 11/96 BLAIR ABC-I 5.3 

5.3 6.0 5.9 4.6 5.5 4 wwJ am News 3 20 20 17 14 17/63 CBS SPT CBS 5.0 

5.3 6.7 6.3 5.6 5.4 5 WRIF fm AOR 2 4 1 i 11 20/54 BLAIR ABC-R 8.0 

2.3 1.4 3.0 6.6 5.1 6 WDRO fm Urbn 11 3 4 3 7 14/77 SELCOM RKO-1 6.8 

4.7 4.4 3.9 3.8 4.9 7 WHYT fm CHR 4 iril 8 10 13 19/57 EASTMAN 4.5 

4.5 5.6 5.1 6.1 4.8 8 WNIC-FM A/C 6 7 2 2 2 19/58 RHO 4.7 

2.7 3.7 
r 

3.8 3.5 4.7 9 WAS fm Blk 8 

r 

6 6 5 8 16/67 MASLA 4.1 

7.0 4.7 6.1 4.7 4.3 10 wuz fm AOR 5 2 3 6 19 21/51 McGAVREN 6.3 

5.1 3.6 4.0 4.5 4.0 11 wwww fm Ctry 14 14 11 8 3 15/73 CHRISTAL AP 4.8 

3.4 3.5 3.7 4.8 3.9 12 wtiuc fm A/C 9 11 5 4 4 20/55 MMR ABC-C 4.3 

2.4 2.6 2.2 2.6 3.5 13 woMC fm A/C 15 19 10 7 6 16/68 KATZ RKO-2 2.2 

3.0 2.7 2.3 2.6 2.9 14 CKLW am CHR 13 10 12 13 10 22/48 CHRISTAL 2.5 

3.6 3.4 3.3 4.0 2.8 15 WAX fm AOR 7 5 7 14 20 28/38 KATZ NBC-S 4.4 

3.5 3.8 3.1 3.0 2.8 15 
. . 

wczr fm A/C 16 13 9 11 9 18/60 CBS-FM CBS-R 2.3 

2.8 4.3 3.1 3.0 
. 

2.3 17 wcxi am Ctry 20 26 24 22 17 15/72 TORBET MBS 1.7 

2.5 2.8 2.8 1.7 2.2 18 WCXI-FM Ctry 19 16 17 19 16 18/61 TORBET ABC-E 3.0 

3.7 2.5 2.5 2.4 1.9 19 Wm fm Blk 17 9 13 16 23 26/42 UNIREP 1.8 

0.3 1.3 1.4 1.4 1.8 20 CKJY fm BBnd 22 26 26 26 21 15/72 CHRISTAL 0.7 

3.9 3.4 4.9 3.0 1.8 20 WGPR fm Blk 

i 

18 8 15 21 22 22/48 R A LAZAR SHRDN 1.2 

2.8 3.0 2.4 2.7 1.7 22 wJzz fm Jazz 21 21 14 20 18 20/53 B HOWARD 2.3 

1.1 1.1 1.0 1.2 1.6 23 WHND am Gold 24 26 19 15 15 13/83 MMR ABC-C 0.8 

1.5 1.8 1.2 1.1 1.4 24 wORS fm Clas 23 18 22 23 24 16/69 CMBS 1.3 

Continued on Page 101 

HOT HITS DETROIT HOT HITS DETROIT HOT HITS DETROIT HOT HIT 
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When the man on the right 
wanted the world to listen, he talked to the man on the left. 

And the man on the left was ours. 

AP LaserPhoto 

While a fanatic held the rest of 
the world at bay, nearly six thousand 
AP Broadcast members came within 
five feet of him. 

Cold, unabashed fear twisted his 
gut as AP correspondent Steve 
Komarow eased toward a nervous 
bomber and what he believed was 
1,000 lbs. of explosives. 

Just minutes earlier, the news 
had electrified the crowd of reporters 
gathered near the Washington Monu- 
ment: Mayer wanted to talk to a 
media representative. 

A voice - Komarow's -rose over 
the din. He pleaded that a wire service 
representative should have a chance 
at the guy. A police spokesman recog- 
nized him, and singled Komarow out. 

Why? Was it his reputation? Was 
it luck? Or was it his tenacity -his 
determination not to be swallowed 
by the faceless wall of newspeople, 
huddled behind the restraining ropes? 
Each relating the same story, from the 
same perspective. 

It was all of that. And for five 
hours, it was Komarow who stepped 
in and out of Norman Mayer's 
killing zone. 

Suddenly, an engine roared. 
Shots rang out. And Mayer lay dying.. 

In the end, one reporter - 
Komarow -had a headline story. The 
others were left with sidebars. One 
reporter knew first -hand what made 
Norman Mayer tick. 

One reporter, and nearly six 
thousand AP radio and television 
members: 

If you're determined to give 
your listeners a closer look at the 
newsmakers, contact Glenn Serafin, 

Associated Press Broadcast 
Services. (212) 621 -1511. 

Associated Press Broadcast Services. Without a doubt. 
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Greensboro-Winston Salem -High Point #46 , 

I 

0 
P P P P P . 

P 

tiQVS` P 4 BIRCH 

SHARE 

15.8 15.6 14.9 

' 

WTOR fm Ctry 1 8 2 10/109 McGAVREN 16.8 

5.5 7.8 8.8 2 WOMB fm Bik 7 4 2 3 8/128 B HOWARD CBS-R 7.2 

8.4 7.4 8.3 3 

r 

WGLD fm 

' 

BM 

, 

2 25 8 5 

. 

2 12/90 BLAIR 11.4 

7.0 6.8 6.5 4 wRgK fm CHR 

i 

4 

. 
5 4 3 4 

, 

14/78 EASTMAN MBS 6.0 

8.9 9.2 6.1 5 

' 

WKZL fm AOR 6 

. 

2 3 4 

. 
7 13/81 KATZ ABC-R 11.7 

8.3 10.8 5.9 6 

.- 

WsEZ fm 

. 

* CHR 3 5 6 5 16/67 TORBET RKO-1 10.2 

6.8 5.5 5.4 7 

r 

wsJs am 

r 

A/C 5 

. 

34 10 

, 

9 6 16/66 McGAVREN NBC 5.5 

3.5 4.0 3.7 8 WAAA am Blk 11 

, 

12 11 10 
. 

8 9/115 PRO RADIO 
, 

NBN 2.3 

-- -- 3.3 

, 
9 

1 

wDcG fm 

i 

CHR 

, 

9 3 6 7 19 12/87 CBS-FM 3.2 

3.6 2.1 3.2 
. 

10 
1 

WAIR am Blk 10 7 7 

, 

8 11 12/92 TORBET 2.6 

0.8 1.9 2.7 11 

I 

WPET am Rel 

1 

18 

, 

15 

. 
34 

I 

18 14 

, 

7/147 
1 

1.1 

3.8 3.0 2.6 12 WBIG am BBnd 

' 

8 18 21 12 10 20/55 CBS 3.9 

1.7 2.4 2.6 

i 

12 maw'. am BJ..k 

I 

15 6 9 11 

I 

9 9/118 
I 

SHRDN 1.3 

1.6 2.6 1.8 14 

' 

WMFR am A/C 18 10 15 17 

i 

26 

, 

17/62 MMR 
, 

ABC-F 0.7 

-- -- -- 1.5 15 

I 

wBCr fm CHR 

, 

25 36 12 15 21 9/125 BLAIR 

1.0 1.0 1.4 16 wcoG am Ctry 13 

, 

9 13 13 12 

I 

20/53 MASLA ABC-C 1.8 

0.9 1.3 1.4 16 WHPE fm Rel 19 14 23 24 20 14/78 1.8 

1.3 0.5 1.2 18 wTNc am A/C 

,17 

23 16 31 32 23 12/87 -- 

1.1 0.7 1.1 19 yin's am A/C 31 28 28 
. 
18 19/57 SAVALLI ABC-C 0.8 

1.6 2.1 1.1 

I 

19 

1 . 

WWMO fm Rel 14 20 17 14 15 22/49 
. 

2.0 

1.0 0.9 1.0 21 wBUr am 
, 

A/C 16 22 35 23 
, 

24 23/46 
( 

TN SPOT 0.3 

0.7 0.5 1.0 21 WMFR-FM BM 21 32 32 37 35 17/62 MMR ABCFM -- 
. Demographic Rank Format Reach 

Men Women Men Women Men Women 
18-34 18-34 18-49 18..49 25-54 25-54 

1 WKZL 1 WOMG 1 WTOR 1 WTOR 1 WTOR 1 WTOR 
2 WTOR 2 WROK 2 WONG 2 WOMG 2 WOMG 2 WGLD 
3 WOMG 3 WTOR 3 WKZL 3 WROK 3 WGLD 3 WROK 
4 WROK 4 WSEZ 4 WROK 4 WGLD 4 WROK 4 WOMG 
5 WSEZ 5 WKZL 5 WGLD 5 WSEZ 5 WKZL 5 WSEZ 
8 WDCG 8 WAIR 8 WSEZ 8 WKZL 8 WSEZ 6 WSJS 
7 WBCY 7 WGLD 7 WDCG 7 WAIR 7 WSJS 7 WAAA 
8 WAIR 8 WEAL 8 WSJS 8 WAAA 8 WOKX 8 WKZL 
9 WSJS 9 WAAA 9 WOKX 9 WSJS 9 WBIG 9 WEAL 
10 WMFR 10 WDCG 10 WAIR 10 WEAL 10 WAAA 10 WBIG 

AIC - 12.9 

AOR 6.1 

BBnd = 2.6 

Blk/Urbn 18.3 

BM/Easy 10.2 

CFiR 17.8 

Ctry 19.9 

MISC -5.2 
Rel 7.0 
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Hartford -New Britain # 40 
* * # Q , 

-O STATION P \\FALL '82 ` . S 

Q Q Q Q Q Q Q .2 OQ 
,` o° c` ,4 p 

Q '2` 
, 0 ` Qn k 

SHARf 

23.8 21.7 21.1 WTIC am A/C 7 4 2 1 12/94 KATZ NBC 19.8 

. 
7.0 6.9 11.1 

i 

2 WTIC-FM CHR 2 3 1 1 2 14/78 KATZ 10.5 

1 

6.3 

, 

7.5 6.4 3 WRCH fm 

v 

BM 6 17 17 9 3 14/79 CHRISTAL 6.7 

5.8 4.4 

I 

6.0 4 

1 

WKSS fm 

I 

BM 

I 

9 13 11 10 4 12/88 BLAIR 4.9 
i 

4.9 

i 

. 

5.0 

AI 

5.9 5 WCCC-FM AOR 5 1 2 3 9 

I 

15/70 SELCOM ABC-C 

1 I 

7.2 

6.5 6.9 

I 1 

5.4 

i 

6 WHCN fm AOR 4 2 3 4 12 

I 

18/61 MASLA ABC-R 
1 

9.2 

2.0 3.7 5.0 7 WRCQ am BBnd 11 16 23 117 10 12/92 

I 

CHRISTAL 2.7 

I 

5.3 3.2 

J 

4.2 
1 

8 WDRC-FM 

I 

A/C 
I 

3 

, 

5 5 5 8 

1 

24/44 McGAVREN 3.7 

i 

3.6 5.0 3.8 9 wPOP am 
i 

News 8 22 15 13 11 20/54 TORBET CBS 3.7 
V 

1 

3.6 3.1 

, 

3.3 1C WDRC am A/C 

I 

7 

, 

8 8 8 6 24/46 McGAVREN 3.0 

3.7 4.5 3.2 11 WwYZ fm A/C 12 12 7 6 5 18/60 

I 

CBS-FM RKO-1 3.2 

4.0 3.9 3.1 12 WIOF fm 

i 

A/C 
1 

10 9 6 7 7 20/55 TORBET CBS-R 
I 

f 

2.9 

1.7 
1 I 

1.6 2.0 13 

I 

WAQY fm AOR 13 

, 

4 9 15 20 25/44 EASTMAN 

, 

ABC-C 1.9 

1 

3.0 3.3 2.0 13 WKND am Blk 17 6 14 12 14 10/109 R A LAZAR NBN 1.8 

1.8 1.8 1.7 15 wKCi fm CHR 14 11 10 11 13 23/46 McGAVREN 1.8 

0.4 0.5 1.1 1 16 wccc am AOR 19 10 16 18 

, 

22 16/67 

+ 

SELCOM ABC-C -- 

4 

0.5 0.5 1.1 
I 

16 WMAS-FM A/C 16 

+ 

20 13 16 15 19/56 MCGAVREN 

I i 

0.8 

1.3 1.0 
. 

1.1 16 

I 

WPLR fm 
I 

AOR 15 

I 

15 12 14 16 25/43 

Y 

CHRISTAL 

I 

2.1 

I 

0.9 0.4 
I 

1.0 
. 
19 

. 
WHYN-FM BM 18 

I 

19 18 19 18 20/53 BLAIR RKO-2 0.5 

Demographic Rank Format Reach 

Men 
18-34 

Women Men Women Men Women 
18-34 18-49 18-49 25-54 25-54 

1 WTIC 

38.3 A/C 
AOR 15.5 

BBnd 5.0 
1 WCCC-FM 1 WTIC-FM 1 WTIC 1 WTIC-FM 1 WTIC 

2 WHCN 2 WWYZ 2 WCCC-FM 2 WTIC 2 WTIC-FM 2 WTIC-FM 

3 WTIC-FM 3 WHCN 3 WTIC-FM 3 WWYZ 3 WRCH 3 WRCH 

4 WTIC 4 WIOF 4 WHCN 4 WDRC-FM 4 WCCC-FM 4 WKSS 

5 WDRC-FM 5 WTIC 5 WDRC-FM 5 WIOF 5 WDRC 5 WWYZ 

6 WIOF 6 WDRC-FM 6 WDRC 6 WDRC 6 WKSS 6 WIOF 

7 WPLR 7 WCCC-FM 7 WWYZ 7 WHCN 7 WWYZ 7 WDRC 

8 WWYZ 8 WDRC 8 WIOF 8 WCCC-FM 8 WDRC-FM 8 WDRC-FM 

9 WDRC 9 WKSS 9 WRCH 9 WRCH 9 WPOP 9 WRCO 

10 WPOP 10 WADY 10 WKND 10 WKSS 10 WIOF 10 WKCI 

BIklUrbn 1M 2.0 

BMIEasy-13.4 
CHR 13.1 

Ctry im 1.3 

Misc 8.8 

News =NI 3.8 

Rel .4 
Span .4 
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Houston -Galveston #8 
4 - ,_ ,- ,- 

4- J FALL - 
2` 

GO ' ', 9 

Q, , . Q.. 
4.2 iQSTATION 

2+ o 4. 

U ,', , P 
7.7 8.1 9.1 8.6 7.9 © KMJO fm Urbn 5 2 4 3 5 10/104 McGAVREN 4.7 

7.3 5.3 6.5 7.0 7.1 2 KRLY fm Urbn 9 5 2 1 3 11/99 MASLA CBS -R 5.3 

7.0 5.9 6.5 6.9 6.9 3 KLOL fm AOR 2 3 1 4 10 13/81 CHRISTAL 10.0 

7.4 7.8 8.8 8.6 6.6 4 KIKK -FM Ctry O 6 6 5 2 14/77 TORSET 5.9 

6.0 5.5 6.5 7.7 6.0 5 KFMK fm A/C 4 12 3 2 1 14/77 SELCOM 7.6 

6.7 6.9 7.5 6.7 5.4 6 KILT -FM Ctry 3 7 8 7 4 16/67 BLAIR 5.0 

6.1 5.3 4.7 4.9 5.4 6 KTRH am Talk 8 14 14 12 7 15/72 CHRISTAL MBS 3.9 

-- -- -- 2.1 5.3 8 KKRO am CHR 6 9 10 13 16/70 EASTMAN RKO -1 9.1 

6.3 6.0 5.7 5.6 5.0 9 KRIS fm A/C 7 8 5 6 8 16/66 KATZ 7.0 

5.6 5.5 4.2 3.8 4.7 10 KODA fm BM 12 13 13 9 6 13/85 RAR 4.9 

2.8 3.4 3.5 3.4 4.1 11 KSSR fm AOR 10 4 7 8 19 16/68 HILLIER ABC -R 4.8 

5.5 5.3 4.6 4.2 3.9 12 KPRC am News 11 24 20 15 12 15/71 CBS SPOT NBC 4.4 

1.9 1.7 0.9 1.1 3.1 13 KLAT am Span 20 11 10 11 9 6/175 CABALLERO 1.9 

4.1 3.5 3.9 3.4 3.1 13 KYND fm BM 13 17 16 17 15 16/67 EASTMAN 4.0 

2.2 2.7 2.4 3.3 2.9 15 KILT am Ctry 14 9 12 13 11 16/67 BLAIR 2.2 

3.4 3.0 3.3 3.9 2.9 15 KOUE fm A/C 15 18 21 18 14 11/96 MR ABC -E 4.6 

0.3 2.9 1.3 1.3 2.0 17 KXYZ am Span 21 16 11 14 17 9/117 P -W RADIO 1.6 

1.8 2.4 1.4 1.3 1.8 18tKLEF fm Clas 161 21 15 16 16 16/68 CMBS 2.5 

0.4 1.0 1.1 -- 1.2 19 KHCR fm Rel 22 24 19 19 20 15/74 -- 

2.0 1.4 1.9 2.3 1.1 20 KENR am Ctry 17 24 24 23 23 23/47 KATZ ABC -I 2.0 

1.2 1.0 0.9 0.8 1.1 20 KYOK am Blk 18 10 17 22 24 22/48 B HOWARD 0.2 

1.4 2.1 1.6 1.3 1.0 22 KLVL am Span 24 23 24 21 18 10 /110 NATL TIME -- 

Demographic Rank 

MEN WOMEN MEN WOMEN MEN WOMEN 
18 -34 18 -34 18-49 18-49 25 -54 25 -54 

1 KLOL 1 KFMK 1 KLOL 1 KFMK 1 KFMK 1 KFMK 
2 KRLY 2 KMJO 2 KRLY 2 KMJO 2 KRLY 2 KIKK -FM 

3 KMJO 3 KRBE 3 KFMK 3 KRLY 3 KIKK -FM 3 KMJO 
4 KFMK 4 KRLY 4 KIKK -FM 4 KIKK -FM 4 KTRH 4 KRLY 

5 KRBE 5 KLOL 5 KILT -FM 5 KRBE 5 KILT -FM 5 KODA 
6 KILT -FM 6 KIKK -FM 6 KMJO 6 KILT -FM 6 KLAT 6 KILT -FM 

7 KSRR 7 KKBO 7 KRBE 7 KLOL 7 KLOL 7 KRBE 

8 KIKK -FM 8 KSRR 8 KSRR 8 KKBO 8 KILT 8 KKBO 
9 KLAT 9 KILT -FM 9 KTRH 9 KODA 9 KPRC 9 KYND 
10 KKBO 10 KLAT 10 KLAT 10 KSRR 10 KRBE 10 KOUE 

Format Reach 

A/C 13.9 

AOR 11.o 

BIkIUrbn 16.1 

BMIEasy 7.8 

CHR 5.3 

CIeS 1.8 

Ctry 17.4 

MiSC -8.0 
News MMIN3.9 

Rel ME 3.3 
Span 6.1 

Talk 5.4 
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HOUSTON'S 1sT 
STEREO COMBO 

FOR MORE INFORMATION 
ON HOUSTON'S HOTTEST 
COMBO, CALL EASTMAN 
OR YOUR KKBQ SALES 
REP AT (713) 961 -0092. 

NOW LISTED IN ARBITRON & BIRCH 

MARTE- i-IANKS RADIO 
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FALL J QP P P QP P P Qo Q 
Q 

09/ 

'82 
Q°QO STATION P ``' ' \ (D` c o, ` `Q is 

9l 2C X`` Q ` 0 0 5 QQ Q 
sÑáÁE 

8.8 7.9 12.5 WFMS fm Ctry 4 5 6 2 9/115 TORBET 7.9 

13.5 14.3 11.1 2 wIBC am A/C 1 8 7 4 3 13/82 
1 

BLAIR 
t 

12.5 

7.0 8.1 10.5 

I 

3 WENS fm 

r 

A/C 2 6 

5 5 

I 

2 12/87 CBS-FM 
i 

11.0 

9.3 11.0 9.2 4 WTLC fm 
, 

Urbn 
i . 

9 2 

. 

6 9/127 MCGAVREN 

1 

NBN 7.9 

1 

11.1 

, 

11.8 

1 

9.0 

m 

5 

I 

wxrz fm BM 5 13 

Í 

9 9 4 

1 11, 

13/84 EASTMAN 

. 

8.3 

9.8 8.6 

, 

8.8 

I 

6 

. 

WIRE am 

' 

Ctry 7 9 8 8 5 

i 

11/100 

, 

EASTMAN 
, 

ABC-E 7.0 

4.6 6.1 8.7 7 WIKS fm CHR 3 3 6 9 14/76 MMR 11.1 

11.2 8.8 

r 

7.4 

, 

8 wFBq fm AOR 6 3 2 3 8 13/83 KATZ NBC-S 13.2 

7.6 5.2 
1 

5.8 

. 

9 WNAP fm CHR 8 4 4 7 7 

I 

16/69 BLAIR 6.9 

2.7 3.4 2.2 10 

I 

WIFE am N/T 10 14 17 14 
4 

14 

, 

17/62 SELCOM 

, 

NBC 1.9 

2.9 2.6 2.1 
.. 

11 wATI am 
1 

BM 
I 

12 11 16 13 13 12/89 MASLA 
i 

1.6 

I 

-- 0.5 
. i 

1.5 12 WGRT fm Ctry 13 7 10 11 12 

. 4 

15/70 REGIONAL 

, 

ABC-F 1.9 

2.2 2.1 1.5 12 

I 

WNDE am A/C 11 15 11 10 10 24/46 
, 

KATZ CBS 
, 

1.2 

-- 0.5 1.3 14 WFBM am BBnd 17 18 20 20 15 8/143 0.6 

1.3 1.3 
. 

1.2 
' 

15 WGTC fm Ctry 14 21 12 12 11 15/70 PRO RADIO 0.8 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WFBQ 1 WENS 1 WFMS 1 WENS 1 WFMS 1 WFMS 
2 WENS 2 WIKS 2 WFBQ 2 WFMS 2 WENS 2 WENS 
3 WNAP 3 WTLC 3 WENS 3 WIBC 3 WIBC 3 WIBC 
4 WIKS 4 WNAP 4 WNAP 4 WTLC 4 WXTZ 4 WIRE 
5 WTLC 5 WFMS 5 WTLC 5 WIKS 5 WIRE 5 WTLC 
6 WFMS 6 WIBC 6 WIBC 6 WNAP 6 WFBQ 6 WXTZ 
7 WIBC 7 WFBQ 7 WIKS 7 WIRE 7 WNAP 7 WIKS 
8 WIRE 8 WXTZ 8 WIRE 8 WFBQ 8 WTLC 8 WNAP 
9 WNDE 9 WIRE 9 WXTZ 9 WXTZ 9 WIKS 9 WFBO 

10 WGRT 10 WNDE 10 WNDE 10 WGRT 10 WNDE 10 WATI 

Format Reach 

A/C 24.4 

AOR 7.4 

BBnd 111016 

BlklUrbn 9.2 

BM/Easy 11.1 

CHR 14.9 

Ctry 24.0 

Misc 4.3 

News im t1 
Rel .9 

Talk NI 1.1 
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FALL 
,,92 P 

, P STATION i 6,9 ,82 x , c J ` 

Q 

Q 
0 

P 
R,,-, Sp Q 

Q 
2+ 

BIRCH Q` 
SHARE 

13.6 12.9 
k 

10.3 
. 

12.5 WDAF am Ctry 8 4 12/91 KATZ ABC-E 11.6 

7.4 6.9 8.7 8.8 2 KBEq fm CHR 2 3 11 15/74 EASTMAN ABC-C 11.2 

7.4 8.0 7.5 7.4 3 KPRS fm Blk 12 3 2 2 2 8/131 B HOWARD NBN 6.4 

5.6 6.1 9.1 6.2 4 KMBZ am A/C 4 10 10 10 6 17/65 TORBET ABC-D 4.6 

5.6 6.8 6.9 5.7 5 KCMO am N/T 6 13 13 12 8 17/63 MMR MBS 4.6 

4.9 5.4 4.4 5.6 6 KCEZ fm BM 11 15 11 13 10 12/94 MMR 4.6 

-- -- -- 5.4 7 KLM fm A/C 9 5 3 4 4 14/80 SELCOM 6.7 

7.9 10.6 9.6 5.2 8 KTYS fm AOR 5 2 6 7 12 19/58 KATZ 9.2 

9.1 6.5 6.4 5.0 9 WHB am A/C 3 6 8 5 3 24/45 BLAIR NBC 4.1 

7.9 6.6 6.7 4.8 10 KMBR fm BM 8 14 12 11 7 17/65 TORBET 5.2 

1.6 0.9 1.2 4.4 11 KKCIFM AOR 14 4 5 8 16 13/84 CBS-FM RKO-1 9.0 

7.6 5.4 6.7 4.3 12 KUDL fm A/C 7 7 7 6 5 19/58 CHRISTAL 5.7 

3.7 .4.7 4.0 4.2 13 KJLA am BBnd 13 19 16 15 13 14/78 ROSLIN ABC-I 2.6 

5.5 7.0 6.7 3.9 14 KFKF fm Ctry 10 9 9 9 9 17/65 McGAVREN 5.5 

1.6 2.9 2.6 2.9 15 KPRT am Rel 15 24 15 14 14 8/129 B HOWARD MBS 0.1 

2.0 1.5 1.0 1.2 16 KXTR fm Clas 16 16 18 16 15 19/56 CMBS RKO-2 1.7 

-- 0.3 0.6 1.1 17 KCCV am Rel 22 22 

.- 

23 21 19 11/101 1.0 

0.7 0.8 0.6 1.1 17 KEXS am Rel 20 23 21 18 18 12/90 KEYSTONE AP 0.7 

0.4 -- -- 1.0 19 KRKR am CHR 17 17 17 19 17 19/57 MCGAVREN 0.5 

Demographic Rank 

MEN WOMEN MEN WOMEN MEN WOMEN 
18-34 18-34 18-49 18-49 25-54 25-54 

1 KYYS 1 KBEQ 1 WDAF 1 WDAF 1 WDAF 1 WDAF 
2 KKCI-FM 2 KLSI 2 KPRS 2 KLSI 2 KPRS 2 KLSI 

3 KPRS 3 KPRS 3 KYYS 3 KBEQ 3 WHB 3 KPRS 
4 KBEO 4 KUDL 4 KKCI-FM 4 KPRS 4 KCMO 4 KUDL 
5 WDAF 5 W!DAF 5 KBEQ 5 KUDL 5 KMBZ 5 WHB 
6 KLSI 6 WHB 6 WHB 6 WHB 6 KFKF 6 KMBR 
7 WHB 7 KFKF 7 KFKF 7 KFKF 7 KYYS 7 KMBZ 
8 KFKF 8 KKCI-FM 8 KLSI 8 KMBR 8 KMBR 8 KCEZ 
9 KUDO 9 KYYS 9 KCMO 9 KMBZ 9 KUDL 9 KFKF 
10 KMBZ 10 KMBZ 10 KMBZ 10 KCEZ 10 KBE) 10 KBEQ 

Format Reach 

A/C 20.9 

AOR 10.4 

BBnd mum 4.2 

BIklUrbn 7.4 

BM/Easy - 10.4 
CHR 10.4 - 
Cles o 1.2 
Ctry 17.0 

Misc 6.3 

News fti 3.2 
Rel 5.7 

Talk mii 2.9 
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JA 
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G 

PG FALL 
I j Q 

F9 U 
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SHABf\ 

QP 
Qoo STATION 

tiQ Q ` Q 

8.0 5.7 6.7 8.6 5.6 1 KARC am Talk 4 3 19 10 3 13/84 KATZ ABC-I 8.2 

5.0 4.6 5.0 4.0 5.1 2 KSIß fm Easy 8 18 17 4 1 12/90 TORBET 3.2 

2.1 3.1 3.9 3.3 4.4 3 KITS fm CHR 5 7 1 1 2 16/67 McGAVREN ABC-C 5.7 

4.4 4.3 3.6 3.5 4.2 4 KFWS am News 1 33 25 24 11 19/58 RAR NBC 3.8 

2.4 3.0 3.7 3.7 3.9 5 KROQ-FM AOR 15 1 4 7 25 12/89 ROSLIN 7.7 ( 

3.7 3.5 3.5 3.4 3.8 6 KJOI fm BM 13 30 
/ 

27 20 ' 7 13/87 SELCOM 2.8 

4.7 3.8 3.9 4.7 3.7 7 KLOS fm AOR 3 3 3 3 15 19/56 KATZ ABC-R 6.5 

4.5 3.9 4.0 3.4 3.7 7 KMET fm AOR 6 4 2 2 22 17/63 EASTMAN 6.3 

3.2 3.7 3.5 2.7 3.7 7 KNX am News 2 36 29 22 12 20/54 CBS SPOT CBS 4.6 

2.5 3.1 3.7 4.1 3.1 10 KIQQ fm CHR 7 2 8 9 19 21/52 MASLA 3.0 

3.0 4.0 3.5 3.0 2.9 11 KHTZ fm A/C 11 14 7 5 4 17/62 SELCOM AP 1.9 

2.0 2.5 2.4 2.6 2.8 12 KMPC am Easy 9 36 31 16 6 18/59 MMR 2.3 

3.1 3.3 3.2 3.2 2.6 13 KRTH fm CHR 10 17 5 6 5 19/57 RKO RKO-1 3.4 

2.6 3.2 2.2 1.6 2.5 14 KNX-FM AOR 16 23 6 8 8 16/68 CBS-FM 1.4 

2.7 2.0 2.1 1.9 2.4 15 KLAC am Ctry 17 25 33 18 13 16/70 EASTMAN ABC-D 2.1 

2.6 2.5 2.4 2.0 2.4 15 KOST fm A/C 18 27 26 21 16 15/73 CHRISTAL 1.2 

2.2 2.4 2.5 1.7 2.3 17 KFI am CHR 12 16 12 12 10 22/50 CHRISTAL ABC-E 2.2 

2.4 1.8 1.9 1.9 2.2 18 KTNQ am Span 34 20 9 11 18 8/134 CABALLERO 1.8 

2.4 2.0 1.9 1.6 2.1 19 KßF.I am Blk 25 6 10 15 33 12/89 MASLA 1.5 

2.5 2.5 2.1 1.6 2.1 19 KZLA-FM Ctry 21 24 21 13 9 14/78 BLAIR 0.8 

0.9 2.3 2.6 3.1 2.0 21 KPRZ am BBnd 23 36 36 36 30 14/80 McGAVREN 1.2 

2.5 1.2 1.2 1.5 1.9 

' 

22 KALI am Span 28 19 11 14 17 12/93 MASLA 2.4 

2.4 1.4 1.5 
. 

1.4 1.8 23 XTRA am 
1 

CHR 14 5 18 26 24 26/42 
, 

MMR 1.6 

i 

2.1 1.4 1.3 1.9 1.7 24 KWKW am Span 35 12 23 
- 
28 21 10/105 LOTUS 2.7 

/ 
Continued on Page 104 

How Io pick up an easy million. 
KFWB ALL NEWS 98 

w 
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TV TONITE turns the huge number of TV watchers on to radio. 
Because it has just what viewers want to hear. 

In one -minute, daily Monday- Friday shows, popular host Ron 
Hendren previews nightly TV fare. It's timely. Witty. Fast -paced. And 
it covers the world of television like nothing else on radio. 

TV TONITE with Ron Hendren. 
It's the best way to offer TV 
audiences -at radio prices. Ti?ffdk_ And that will make your 
sponsors listen! with RON HENDREN 

10700 Ventura Boulevard, North Hollywood, CA 91604 
(213) 980 -9490 

4I 1983 Watermark /ABC Radio Enterprises 

kAi 
Watermark 

ABC RADIO ENT.MSE5 
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Louisville #41 
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FALL 
/44/ 
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2 
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vJ 
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hQ Q I2+ 
BMCH 0 0 J P PQcQ SHARE 

7.9 9.2 7.3 13.4 UWAMZ fm Ctry 2 5 1 1 1 10/106 CHRISTAL ABC-E 12.0 

8.0 8.7 9.3 9.8 2 wLOU am Blk 11 2 3 2 2 7/162 B HOWARD NBN 6.9 

9.3 10.2 8.4 9.6 3 WVEZ fm BM 8 12 9 10 4 10/106 KATZ 5.6 

8.4 10.1 9.0 9.4 4 WHAS am A/C 9 8 6 3 18/60 CHRISTAL CBS 9.6 

7.7 7.4 7.9 7.8 5 WoMF fm AOR 5 4 5 11 13/80 TORBET 12.7 

9.2 8.4 9.6 7.7 6 WRKA fm A/C 6 6 2 3 5 13/81 BLAIR ABC-D 10.0 

7.2 10.2 8.1 7.2 7 WAVG am A/C 3 10 11 11 8 17/63 EASTMAN NBC 4.4 

8.4 6.9 7.2 6.0 8 wcii am Ctry 10 

r 

8 10 9 7 16/67 MMR MBS 5.1 

6.2 4.1 7.0 5.7 9 WAKY am Gold 4 7 6 4 6 20/55 KATZ ABC-I 5.5 

5.1 5.3 5.8 4.9 10 WLRS fm AOR 9 3 5 8 10 20/54 EASTMAN NBC-S 9.9 

6.9 6.3 6.3 4.7 11 WKJJ fm A/C 7 4 7 7 9 22/50 MMR CBS 6.7 

0.9 1.1 1.4 2.4 12 WXVW am Easy 14 14 13 14 14 12/89 LOTUS 
, 

ABC-I 1.5 

3.3 1.9 3.3 1.6 13 WINN am Ctry 12 17 15 13 13 21/51 McGAVREN T 
RKO-1 1.5 

0.9 1.0 0.7 1.6 13 WJYL fm A/C 13 11 12 12 12 
. 

20/53 
. 

2.2 

2.2 1.1 0.6 1.1 15 WHA am Rel 17 16 18 18 18 11/99 RADIO SPT 0.7 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WAMZ 1 WRKA 1 WAMZ 1 WAMZ 1 WAMZ 1 WAMZ 
2 WLOU 2 WAMZ 2 WLOU 2 WRKA 2 WHAS 2 WLOU 
3 WAKY 3 WLOU 3 WAKY 3 WLOU 3 WAKY 3 WRKA 
4 WLRS 4 WKJJ 4 WHAS 4 WKJJ 4 WLOU 4 WVEZ 
5 WaMF 5 WOMF 5 WLRS 5 WOMF 5 WVEZ 5 WCII 
6 WRKA 6 WLRS 6 WOMF 6 WCII 6 WCII 6 WHAS 
7 WHAS 7 WAKY 7 WRKA 7 WVEZ 7 WRKA 7 WAVG 
8 WKJJ 8 WCII 8 WCII 8 WHAS 8 WAVG 8 WAKY 
9 WVEZ 9 WAVG 9 WVEZ 9 WAKY 9 WLRS 9 WKJJ 

10 WCII 10 WHAS 10 WKJJ 10 WAVG 10 WKJJ 10 WLRS 

Format Reach 

A/C 30.6 

AOR 127 

BIk/Urbn 9.8 

BM/Easy 12.0 

Ctry 21.8 

Gold ti57 
Misc ta 50 
Rel IIIII 24 

WESTWOOD ONE PROGRAMS, CONCERTS 
RADIO PROGRAM 

SFROM 
AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
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FALL _ 
92UU 

. 
2 

.,_ 

Q STATION ° 
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e 
BIRCH . Q< HÁE 

-- -- 11.0 KRNB fm Blk 3 2 2 7 13/85 STARS INC 6.9 

16.7 8.9 
i 

9.9 2 WHRK fm 
, 

Urbn 
. 

4 

i 

2 3 3 5 14/79 KATZ RKO-1 8.9 

9.1 10.2 9.5 3 WMC-FM CHR 2 4 1 1 4 

i 

15/72 

i 

BLAIR ABC-C 11.7 

7.6 8.3 9.0 4 WDIA am Blk 1 6 

, 

7 8 6 17/63 B HOWARD AP 9.7 

11.2 
a 

7.7 8.3 5 

. 

wEZI fm BM 7 12 9 7 1 

. 

13/82 CHRISTAL 
' 

7.4 

. 

7.9 7.2 

1 

8.0 6 wMC am Ctry 

, 

9 
. 

. 

9 8 6 2 12/87 

. 

BLAIR ABC-I 

. 

7.5 

6.6 

I 

8.3 

i 

7.5 7 

. 

WRVR fm A/C 6 7 

I 

5 4 3 15/74 B HOWARD 5.8 

8.8 10.7 7.1 8 

, 

WZXR fm 

. 

AOR 8 

, , 

3 4 5 10 14/78 McGAVREN NBC-S 9.9 

5.1 5.0 6.5 9 WMoK am Blk 

, 

5 

, 

5 

, 

6 9 8 

' 

18/59 MASLA 

. 

SHRDN 5.3 

3.7 

, , 

4.9 5.6 10 WREC am 

, 

BBnd 

I I 

10 11 

, 

13 13 12 

I 

16/68 McGAVREN MBS 
, 

5.9 

4.2 3.8 3.5 11 won fm 

. 

Ctry 

, 

13 8 10 10 9 15/70 HILLIER MBS 4.9 

, 

4.0 

, 

3.1 3.1 12 WMPS am Ctry 12 10 12 12 11 21/51 KATZ NBC 5.1 
, 

3.8 

, 

2.1 

, 

2.0 13 WHBQ am A/C 11 13 11 11 13 37/29 RKO RKO-2 3.5 
, 

2.0 

. 

1.4 1.9 14 wWEE am Talk 15 16 16 

. 

14 14 8/139 HILLIER 
. 

MBS 0.5 

0.7 

. 

3.8 

1 

1.3 15 KWAM am Rel 14 15 14 15 15 22/50 D-CLAYTON 2.9 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WMC-FM 1 KRNB 1 WHRK 1 WMC-FM 1 WMC 1 WEZI 

2 WZXR 2 WMC-FM 2 WRVR 2 KRNB 2 WRVR 2 WDIA 

3 WHRK 3 WHRK 3 WMC-FM 3 WHRK 3 WHRK 3 WMC-FM 

4 KRNB 4 WRVR 4 KRNB 4 WRVR 4 WEZI 4 WMC 

5 WRVR 5 WZXR 5 WZXR 5 WED 5 KRNB 5 WRVR 

6 WLOK 6 WDIA 6 WMC 6 WDIA 6 WMC-FM 6 WHRK 

7 WMC 7 WLOK 7 WLOK 7 WMC 7 WDIA 7 WLOK 

8 WDIA 8 WEZI 8 WEZI 8 WLOK 8 WLVS 8 KRNB 

9 WLVS g WMC 9 WDIA 9 WZXR 9 WLOK 9 WLVS 

10 WEZI 10 WHBO 10 WLVS 10 WLVS 10 WMPS 10 WZXR 

Format Reach 

NC 9.5 

AOR 7.1 

BBnd 5.6 

ElIWUrtm 38.4 

BM/Easy 8.3 

CHR 9.5 

Ctry 14.6 

Misc NI4.4 
Rel imi 2.7 

Talk 1.9 
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Miami -Ft. Lauderdale -Hollywood #11 

FALL 
QQ T 10 N ,Q' x =o, o Q e ;,' /Z$%' 

5.2 6.0 6.7 1 WHYI fm CHR 1 1 1 1 4 15/71 McGAVREN 11.6 

1 

4.1 
f 

4.3 
. 

6.4 2 

, 

WQBA am 
, 

Span 12 10 11 9 

r 

16 6/175 EASTMAN 7.2 

, 

6.5 6.9 5.9 3 WLYF fm 

, 

BM 4 21 19 15 11 11/98 TORBET 3.8 

4.9 4.7 5.5 4 WNWS am 

IWCMQ-FM 

News 5 

i 

29 16 

+ 

17 12 10/105 RKO 4.2 

4.1 3.6 5.2 5 Span 14 13 3 2 1 7/148 MMR 2.4 

5.5 5.4 4.8 
1 

6 

I 

WINZ-FM CHR 2 2 6 5 14 19/56 KATZ 6.6 

3.1 4.4 4.6 

I 

7 WYOR fm BM 11 29 

, 

21 16 15 10/109 MMR 2.1 

4.3 4.0 4.5 8 WEDR fm Blk 15 

I 

3 

I 

2 3 7 8/131 R A LAZAR NBN 2.7 

4.8 5.0 4.3 
1 

9 WINZ am News 3 19 23 22 20 16/67 KATZ CBS 4.6 

9.1 
1 

6.4 3.8 10 WRHC am Span 20 25 

. 
27 21 17 

I 

7/164 SELCOM 4.4 

3.7 4.4 3.5 11 WSHE fm AOR 6 4 5 6 13 14/75 EASTMAN ABC-R 5.8 

2.4 1.9 3.5 11 

1 

WWWL fm A/C 10 8 4 4 5 

. 
14/80 MASLA NBC-S 3.9 

2.2 2.9 3.2 13 wwJF fm A/C 16 15 10 11 9 11/97 HILLIER 1.7 

2.9 2.5 3.1 14 WKQS fm Ctry 13 7 14 14 10 12/87 ROSLIN 2.9 

2.9 3.4 3.0 15 WAIA fm A/C 9 9 9 8 8 16/69 CHRISTAL 2.8 

3.3 3.7 3.0 15 WAXY fm CHR 8 11 7 7 6 16/67 RKO RKO-1 3.4 

1 

3.6 3.0 

r 4 

3.0 15 
I 

wCMQ am Span 25 22 15 

. 

10 3 7/197 MMR 1.9 

3.6 

, 

3.1 2.9 18 

1 

moo am A/C 7 17 24 

r 

20 22 17/63 CHRISTAL ABC--I 3.8 

1.9 2.0 

- 

2.5 19 

- 

WLQY am BBnd 22 29 28 29 27 9/115 SELCOM 1.5 

1.3 

, 

1.5 

. 

2.2 20 WRBD am Blk 24 6 8 13 21 8/129 LOTUS NBN 

, 

1.2 

1.3 2.0 2.0 21 

. 

WQBA-FM Span 23 14 

. 

11 

. 

12 16 10/107 EASTMAN 2.3 

2.2 1.6 

4 

1.7 22 

4 

WQAM am Ctry 21 29 17 18 18 15/74 BLAIR NBC 1.8 

1.6 2.3 1.6 23 WCKO fm 

_ 
AOR 17 5 12 19 29 

. 

21/52 LOTUS ABC-C 3.1 

0.7 1.6 1.5 24 

. 

WOCN am 

. 

Span 27 18 29 23 19 11/101 

. 

LOTUS 0.9 

. 

1.6 1.7 1.5 

. _ 

24 wrMl fm 

_ 

Clas 18 28 26 26 25 18/62 CMBS 2.3 

1.4 1.0 

. 

1.2 26 wßs5 am 

. 

A/C 19 20 20 '24 23 

. 

22/49 
. . 

CBS SPOT MBS 0.9 

1.1 
f 

1.3 1.0 

. 

27 

1 

wFTL am 

. 

A/C 29 27 29 29 28 15/74 ABC-I 1.3 

N 

Continued on Page 101 
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Dallas -Ft. Worth #10 

Demographic Rank 

Continued from Page 85 

Format Reach 

MEN 
18-34 

1 KZEW 
2 KSCS 
3 KTXQ 
4 KEGL 
5 KKDA-FM 
6 KVIL-FM 
7 KNOK-FM 
8 KPLX 
9 WBAP 

10 KMGC 

WOMEN MEN 
18 -34 18-49 

WOMEN 
18-49 

1 KVIL-FM 1 KSCS 1 KVIL-FM 

2 KMGC 2 KZEW 2 KSCS 

3 KSCS 3 KVIL-FM 3 KPLX 

4 KKDA-FM 4 KPLX 4 KMGC 

5 KZEW 5 WBAP 5 KKDA-FM 

6 KPLX 6 KMEZ-FM 6 KMEZ-FM 

7 KLVU 7 KTXQ 7 KZEW 

8 KTXQ 8 KEGL 8 KLVU 

9 KEGL 9 KKDA-FM 9 KEGL 

10 KNOK-FM 10 KNOK-FM 10 KNOK-FM 

Denver -Boulder #23 

Demographic Ran 

MEN 
25-54 

1 KSCS 
2 WBAP 
3 KVIL-FM 
4 KMEZ-FM 
5 KRLD 

6 KPLX 

7 KZEW 

8 KKDA-FM 
9 WFAA 

10 KOAX 

WOMEN 
25-54 

1 KVIL-FM 
2 KSCS 
3 KPLX 
4 KMEZ-FM 
5 KKDA-FM 
6 KMGC 
7 KRLD 
8 WBAP 
9 KOAX 

10 KLVU 

Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KBPI 1 KLIR 1 KBPI 1 KOSI 1 KOSI 1 KOSI 

2 KBCO 2 KPPL 2 KLIR 2 KLIR 2 KOA 2 KLIR 

3 KPKE 3 KOAQ 3 KBCO 3 KPPL 3 KLIR 3 KPPL 

4 KOAQ 4 KBPI 4 KOAQ 4 KIMN 4 KHOW 4 KHOW 

5 KLIR 5 KIMN 5 KPKE 5 KOAQ 5 KBCO 5 KYGO 

6 KAZY 6 KBCO 6 KOSI 6 KBPI 6 KYGO 6 KIMN 

7 KIMN 7 KAZY 7 KOA 7 KNOW 7 KVOD 7 KOA 

8 KPPL 8 KRZN 8 KAZY 8 KYGO 8 KPPL 8 KVOD 

9 KOSI 9 KPKE 9 KPPL 9 KBCO 9 KEPI 9 KOAQ 

10 KRZN 10 KYGO 10 KIMN 10 KAZY 10 KRZN 10 KLZ 

Detroit #6 

Demographic R 

A/C 14.8 

AOR 8.3 

BBnd 2.2 

BIklUrbn 10.1 

BM/Easy 13.1 

CHR 7.8 

Clas 1.2 

Ctry 
Gold 
Jazz 
Misc 
News 
Rel 
Talk 

N1.1 

11.7 

t11111 5.6 

7.9 

1=I 2.5 

1M 2.1 

22.8 

Continued from Page 87 

Format Reach 

MEN WOMEN MEN WOMEN MEN WOMEN 

18-34 18-34 18-49 18-49 25-54 25-54 

1 WRIF 1 WNIC-FM 1 WRIF 1 WNIC-FM 1 WJR 1 WMJC 

2 WLLZ 2 WMJC 2 WLLZ 2 WMJC 2 WRIF 2 WJOI 

3 WNIC-FM 3 WRIF 3 WNIC-FM 3 WDRQ 3 WWWW 3 WNIC-FM 

4 WDRQ 4 WDRQ 4 WJR 4 WOMC 4 WNIC-FM 4 WJR 

5 WABX 5 WJLB 5 WDRQ 5 WJLB 5 WJLB 5 WOMC 

6 WJLB 6 WHYT 6 WJLB 6 WRIF 6 WDRQ 6 WWWW 

7 WMJC 7 WCZY 7 WABX 7 WHYT 7 CKLW 7 WCZY 

8 WHYT 8 WOMC 8 WWWW 8 WCZY 8 WWJ 8 WDRQ 

9 WLBS 9 WLLZ 9 WMJC 9 WJOI 9 WJOI 9 WJLB 
10 WWWW 10 CKLW 10 CKLW 10 WWWW 10 WMJC 10 CKLW 

Miami -Ft. Lauderdale -Hollywood #11 

Demographic Ran 

MEN 
18-34 

1 WSHE 
2 WHYI 
3 WEDR 
4 WCMQ-FM 
5 WWWL 
6 WINZ-FM 
7 WAXY 
8 WRBD 
9 WCKO 

10 WAIA 
1 

WOMEN 
18-34 

1 WHYI 
2 WEDR 
3 WCMQ-FM 
4 WWWL 
5 WINZ-FM 
6 WAXY 
7 WAIA 
8 WRBD 

9 WWJF 
10 WQBA 

MEN WOMEN MEN 

18-49 18-49 25-54 
1 WSHE 1 WCMQ-FM 1 WCMQ-FM 

2 WHYI 2 WHYI 2 WAXY 
3 WCMQ-FM 3 WEDR 3 WOBA 

4 WWWL 4 WWWL 4 WHYI 

5 WEDR 5 WAIA 5 WSHE 

6 WAXY 6 WINZ-FM 6 WWJF 

7 WINZ-FM 7 WCMQ 7 WWWL 
8 WQBA 8 WQBA 8 WNWS 

9 WWJF 9 WAXY 9 WEDR 

10 WAIA 10 WQBA-FM 10 WCMO 

WOMEN 
25-54 

1 WCMQ-FM 
2 WCMQ 
3 WAIA 
4 WQBA 
5 WEDR 

6 WWWL 
7 WHYI 
8 WLYF 
9 WAXY 

10 WWJF 

A/C 10.5 

AOR 
BBnd t111115 3.5 

BIkJUrbn 1.7 

BMIEasy -10.3 
CHR 
Clas =II 3.7 

Ctry 10.0 

Gold 2.7 

Jazz 1.7 

Misc 8.8 

News s 

Rel 1.2 

Span 1 .7 

Talk 9.2 

15.4 

20.7 

Continued from Page 88 

Format Reach 
A/C 
AOR 
BBnd m1.8 
BIkJUrbn 
BM/Easy 8.6 

CHR tl_ 7.8 

Clas 1.4 

Ctry IIMIMI=8.5 
Gold 1.6 

Jazz M1.7 
Misc 
News s.s 

Rel M1.4 
Talk 5.8 

1 5.7 

12.9 

14.1 

15.5 

Continued from Page 100 

Format Reach 

A/C 
AOR 5.1 

BBnd Elio 3.4 

BIk/Urbn 
BM/Easy Ititlti 
CHR Itl 
Clas 1.1.s 
Ctry 4.8 

Misc MN 4.4 

News 
Rel (L7 

Span 

7.5 

10.5 

9.8 

15.8 

14.5 

22.0 
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Milwaukee-Racine #25 

/ 
9 

FALL 

QQ 9i ' U 2 G 

Q°QO 

X ` 

_ 
QP QP QP QP QP 4Q a c 1 cb p,° h o,` 12. J 0 h JQJV PQQ BIRCN ti 

SHAH! 

, QQ 

S TAT I O N .P 
o 

9.4 6.6 8.7 1 WEZW fm BM 3 11 9 7 2 12/92 McGAVREN 5.8 

8.1 8.0 8.6 2 WMN am A/C 8 5 1 1 19/57 KATZ ABC-I 9.2 

9.8 8.1 8.4 3 

, 

WTMJ 

I 

am A/C 2 13 8 10 4 17/63 CHRISTAL NBC 8.5 

2.7 6.6 6.7 4 WOKY am BBnd 9 15 

, 

19 
1I14 

, 

11 12/92 RKO RKO-2 5.6 

4.0 5.1 5.9 5 WLUM fm Urbn 
, , 

11 
, 

4 2 

. 
2 9 10/113 

p 

B HOWARD 
. 

CBS-R 5.5 

5.5 6.5 5.5 6 WQFM fm AOR 6 1 1 3 14 18/62 SELCOM 8.3 

6.6 

i 

4.6 5.3 7 

r 

WZUU-FM A/C 5 7 7 

, 

5 

I 

3 

, 

19/57 EASTMAN 
. 

NBC-S 4.7 

3.4 4.1 4.7 8 WKT fm CHR 4 

I 

3 

I 

4 

I 

6 

, 

10 

, 

21/50 CHRISTAL ABC-C 5.3 

3.8 4.7 

, 

4.6 9 WMYX fm ' A/C 
, 

10 9 ' 3 4 ' 5 17/64 BLAIR 7.8 

9.2 8.5 4.2 10 

, 

MKS-FM Ctry 8 10 11 9 6 19/57 TORBET CBS 

_ 

5.6 

5.8 5.6 

, 

4.1 

. 

11 WMPX 
, 

fm AOR 
. 

7 

, 

2 6 8 15 20/53 KATZ 5.9 

-- 2.4 3.7 12 WMIL fm Ctry 13 20 13 11 8 15/72 RKO 4.0 

2.9 2.4 3.3 13 WFMR fm 

, 

Clas 14 16 15 12 7 12/91 CMBS 

, 

3.6 

1.0 2.0 2.4 14 WAWA am Blk 18 6 14 13 12 
r 

. 

10/104 

, 

B HOWARD SHRDN 

. 

0.6 

1.7 

, 

2.8 2.3 

. 

15 WRKR fm CHR 

. 

12 

I 

5 

r 

12 16 25 25/44 CBS-FM ABC-C 
* 

3.0 

-- -- 
. 

1.6 

. 

16 

1 

WLZZ am Gold 
, 

15 

, 

25 10 15 13 23/47 EASTMAN N BC -S 1.4 

1.5 
. 

0.5 
. 

1.4 17 

I 

WBKV-FM 
I 

A/C 26 27 23 24 20 12/87 
, , 

0.6 

1.3 0.9 1.4 17 
, 

WIND am Talk 27 18 24 27 21 11/95 RAR ABC-E 0.6 

. 

1.0 
i 

1.8 

. 

1.4 

. i 

17 WNOV 
, 

am Blk 23 

i 

14 16 

is 

17 

r 

19 14/76 
, 

i 

WALTON 
. 

NBN 0.5 
, 

2.8 1.1 
, 

i 

1.3 20 

. 

WEMP am 

i 

A/C 
I 

16 

, 

21 17 19 

' 

17 25/43 BLAIR ABC-E 
. 

0.9 

0.6 
. 

0.8 
- 

1.2 21 
- 

WBKV am 
. 

A/C 
, 

30 17 

. 
26 23 24 7/146 

- 

-- 
- 

Continued on PaRLIIL 

#1 Teens 
#1 18 -34 Adults 
#1 18 -49 Men 

Monday thru Sunday 
6 a.m.- Midnight Fall 1982 ARB. 
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Minneapolis -St. Paul #17 
o 

, CC 

á 
ó 
en 

z 
P 

c 
rn 

FALL QP QP P o 
J oo eP P ° o ' ~ A9 ¡/ QQO STATION tS 0 c,h Q` PQ BtiáR[ 9 82 1r OQ ~Q lJ 

22.9 20.0 20.5 wcco am A/C 1 5 6 2 11/96 CBS SPOT 

1 

CBS 18.4 

13.6 14.8 12.2 12.4 i KSTP-FM A/C 2 4 2 12/90 CHRISTAL 

4.2 10.0 9.7 3 wLOL fm CHR 3 

millii;II 
2 

1 

3 

. 

4 15/73 SELCOM 
r 

12.6 

I 

V 

5.7 4 KQRS-FM AOR 4 
_ 

2 3 4 10 17/63 TORBET ABC-R 7.5 

1 
6.0 4.6 

6.4 ` 8.5 5.5 5 wDoY am Ctry 6 

r 
6 7 5 3 

4 

14/76 
I 

BLAIR NBC 6.8 

I 

6.6 6.0 4.9 6 KDWB-FM AOR 5 

4 
3 

y 

4 6 

0' 

12 

v 

19/57 

Y 

McGAVREN 
, 

7.4 

4.2 4.1 4.8 7 

. 

KEEY fm 

. 

BM 9 10 11 7 5 14/79 KATZ 4.5 

O 

4.1 3.2 4.6 8 WAYL fm 

1 

BM 10 16 14 

1 

11 

.. 

6 

r 

14/78 RKO RKO-1 3.4 

3.3 3.1 4.1 

r 

9 

. 

KSTP am Talk 7 

I 

9 9 9 

-41 

7 19/58 CHRISTAL ABC-I 3.3 

I 
4.4 4.4 3.8 10 WCCO-FM CHR 8 8 5 

I 

8 9 18/62 EASTMAN CBS-R 3.2 

/ 
2.5 2.3 2.1 11 wwTC am A/C 12 15 

1 

8 10 8 19/56 MASLA MES 1.4 

. 

1.8 
a 

2.0 
a 

1.8 12 KJJO fm Ctry 13 13 13 13 

' 

13 20/55 MMR ABC-E 2.2 

-- , 
-- 0.6 1.7 '13 KLBB am 

I 

BBnd 17 19 18 

12 

17 

,12 

16 14/80 KATZ ABC-D t0.5 

0.8 1.6 1.7 13 KTWN fm Jazz 14 20 
. 

11 
. 

19/56 LOTUS 
, 

1.7 

t 

1.8 2.0 

, 

1.6 15 KDWB am A/C 11 

. 

7 10 14 14 36/30 McGAVREN 
F 

0.5 i 
1.6 1.1 1.1 16 KTCR-FM Ctry 18 18 17 15 15 19/56 ROSLIN +1.3 

1.6 1.0 

i 

1.0 17 KKSS am A/C 16 14 16 16 17 24/46 KATZ 
1 

RKO-1 +1.3 

1.0 0.7 1.0 17 KRSi am Easy 19 17 19 19 18 19/58 MMR _ 
ABC-E 0.3 

- - 

Rank Demographic ° Format Reach 

37.6 
AIC 

17 4 

MEN WOMEN MEN WOMEN MEN WOMEN 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KORS FM 1 KSTP-FM 1 KSTP-FM 1 KSTP-FM 1 WCCO 1 KSTP-FM 

2 KSTP-FM 2 WLOL 2 WCCO 2 WCCO 2 KSTP-FM 2 WCCO 

3 KDWB-FM 3 KARS-FM 3 KORS-FM 3 WLOL 3 WDGY 3 WDGY 

4 WLOL 4 WCCO-FM 4 KDWB-FM 4 WDGY 4 KSTP 4 KEEY 

5 WCCO 5 KEEY 5 WLOL 5 KEEY 5 WLOL 5 WLOL 

6 KSTP 6 KDWB-FM 6 KSTP 6 WCCO-FM 6 KDWB-FM 6 WAYL 

7 WWTC 7 WDGY 7 WDGY 7 KORS-FM 7 WWTC 7 WCCO-FM 

8 WCCO-FM 8 WCCO 8 WWTC 8 WAYL 8 KORS-FM 8 WWTC 

9 WDGY 9 WWTC 9 WCCO-FM 9 KDWB-FM 9 KEEP 9 KTWN 

10 KDWB 10 KTWN 10 KEEY 10 WWTC 10 WAYL 10 KJJO 

AOR 
BMMEasy 12.1 -13.5 CHR 
Ctry 5.4 

Jazz BI17 
Misc -11.2 
Talk MIIM41 
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FALL 
/TA/SÁØ44/7/,, 

OQ 

i C S ,z--QO (, 

7.9 6.3 6.2 1 WNBC am CHR 1 2 3 1 1 19/58 HILLIER NBC 

5.2 5.7 5.8 2 wBLi fm CHR 7 4 
1 

2 2 12/87 MASLA 

4.6 4.8 4.7 3 wCBS am News 2 

I 

22 19 13 5 20/55 CBS SPOT CBS 

4.1 4.8 4.7 3 WOR am Talk 9 24 23 15 

a 

11 12/88 
. 

RKO 

1 

ABC-E 

Y 

5.5 5.7 4.2 

. 

5 

i 

WyNy fm 

. 

A/C 3 

1 

11 2 3 3 19/57 HILLIER 

. 

3.7 

i 

3.1 

I 

4.1 

I 

6 

1 

wows am 

i 

News 4 23 22 16 13 19/57 RAR ABC-D 

6.0 4.8 4.1 6 WRFM fm BM 12 19 32 23 10 12/94 
. 
TORBET 

. 

-- 2.9 3.9 

, 

8 WAPP fm AOR 5 

r 

3 

I 

4 5 19 20/55 
1 

MMR 
. 

2.9 

, 

3.9 3.9 8 WNU am 

I 

BBnd 23 32 32 12 7 8/132 
I 

ROSLIN 
I 

3.7 3.4 3.8 

I 

10 

. 

wCBS-FM 

. 

Gold 

I 

10 15 6 4 4 15/72 CBS-FM 

+ 

CBS 

4.5 5.0 3.8 10 wPU fm AOR 6 1 7 8 18 20/55 
, 

BLAIR 

1 1 

ABC-R 

3.1 1.9 3.7 12 WALK-FM A/C 11 18 14 7 

I 

6 14/78 
I 

M ROSLIN 

I 

3.8 3.6 

I 

3.2 13 WBAB fm AOR 

1 

8 6 5 6 12 19/59 
, , 

2.3 2.7 2.9 14 WHN am Ctry 16 

. 

27 17 

1 

11 

1 I 

8 14/76 
I 

SELCOM MBS 

1.4 

, 
1.9 2.5 

I 

15 

I 

WNEW am BBnd 

1 

24 14 32 18 9 12/92 KATZ 

' 

2.3 1.7 2.4 

. 
16 

1 

wBLS fm Urbn 14 

1 

7 9 9 17 

I 

17/63 

1 

McGAVREN 

1.9 2.7 

1 

2.4 

I I 

16 WPAT-FM BM 

I 

17 

I 

30 21 25 14 17/65 CHRISTAL 
I 

3.3 1.5 2.3 18 WCTC1 fm BM 

4 

21 26 25 

I 

26 

i 

16 

I 

14/76 
. 

McGAVREN 

2.0 1.9 2.1 

, 

19 WMCA am 

, 

Talk 22 25 32 29 26 15/72 SELCOM AP 

1.9 1.3 1.9 20 WEZN fm BM 29 28 27 
1 

22 20 
I 

10/108 
i 

KATZ 
i 

1.6 1.2 

1 

1.9 

I 
I 

20 WuR fm AOR 

I 

20 

. 

8 8 14 30 17/64 MASLA 

1.8 2.4 1.8 22 WKTU fm Urbn 15 5 12 20 28 

. I 

22/48 TORBET 

' 

0.4 1.7 1.8 22 wPix fm 

. 
A/C 

I 

19 

. 
13 10 10 15 21/52 CHRISTAL 

1.9 2.9 1.7 24 WRKS fm Urbn 18 10 11 
. 

17 
i 

24 
. 

23/47 RKO RKO-1 
1 

, 

2.4 2.0 

, 
1.6 25 

. 

WABC am 

. 

Talk 13 

. 

21 20 24 23 27/40 BLAIR ABC-I 

Continued on Page 110 
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New Orleans #33 

FA LL 
/ 

.,_ 

TAN ;mi,:V& U A C 
HR E 

6.8 6.4 12.9 1 WYLD-FM Blk 2 4 1 1 1 9/127 B HOWARD 11.7 

10.6 12.9 8.8 2 WAIL fm Urbn 3 1 4 

+ 

4 5 11/98 SELCOM NBC-S 7.1 

11.5 8.6 8.6 3 WEZB fm CHR 1 2 3 3 6 15/70 TORBET RKO-1 13.3 

7.3 8.5 8.1 4 

i 
WRNO fm AOR 5 3 2 2 7 12/93 MASLA ABC-F 7.8 

7.5 

I 

5.9 7.0 5 want fm BM 10 12 

i 

10 9 8 10/104 CHRISTAL 7.0 

5.7 

, . 
5.0 6.1 6 

, 

WAJY fm A/C 8 13 7 6 

, 

3 13/84 KATZ 6.0 

5.0 5.6 5.9 7 Wnx am CHR 4 7 6 

. 

5 

, 

2 16/67 
I 

BLAIR NBC 3.9 

8.4 6.8 5.5 8 

I 

WNOE-FM Ctry 7 9 9 8 4 15/72 McGAVREN ABC-E 8.0 

5.2 4.5 4.7 9 WCUE fm A/C 9 8 5 7 

, 

9 17/65 EASTMAN 5.9 

4.8 

, 

4.8 4.6 10 WWL am Talk 6 11 

, 

11 10 
I 

10 20/53 KATZ CBS 5.4 

2.3 

I 

3.3 4.0 

I 

11 

+ 

WNNR am Blk 17 10 15 

1 

15 14 5/226 SELCOM NBN 1.9 

5.1 4.4 

, 

3.2 

II 

12 WGSO am N/T 11 15 14 14 12 18/61 EASTMAN ABC-I 2.1 

2.8 
1 

2.6 3.0 13 WNOE am Ctry 12 14 13 

, 

12 11 

, 

18/59 McGAVREN ABC-C 1.8 

1.7 

, 

3.2 2.9 14 WBOK am Blk 13 5 8 11 13 17/63 B HOWARD SHRDN 2.9 

3.5 3.7 2.7 lç WSMB am A/C 15 16 16 17 
, 

16 13/87 B HOWARD MBS 4.8 

1.9 3.2 2.5 lE 

t 
WYLD am 

. 
Blk 14 6 12 13 15 19/58 

. 

B HOWARD 1.4 

2.4 2.0 1.2 

. 

17 WSHO am 

, 

BBnd 18 18 18 16 18 10/109 
. 

CHRISTAL 
. 

AP 1.4 

, 

1.4 2.3 1.1 

. 

18 wwiw am BBnd 16 17 17 18 17 21/52 LOTUS MBS 1.0 

Demographic Rank Format Reach 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WYLD-FM i WYLD-FM 1 WYLD-FM i WYLD-FM 1 WYLD-FM i WYLD-FM 

2 WRNO 2 WEZB 2 WRNO 2 WEZB 2 WTIX 2 WAXY 
3 WAIL 3 WOUE 3 WTIX 3 WAJY 3 WNOE-FM 3 WAIL 

4 WEZB 4 WAIL 4 WAIL 4 WAIL 4 WRNO 4 WEZB 

5 WOUE 5 WRNO 5 WEZB 5 WOUE 5 WWL 5 WTIX 

6 WTIX 6 WAJY 6 WNOE-FM 6 WRNO 6 WEZB 6 WOUE 
7 WNOE-FM 7 WTIX 7 WOUE 7 WTIX 7 WADY 7 WBYU 
8 WAJY 8 WBOK 8 WADY 8 WBYU 8 WAIL 8 WNOE-FM 

9 WWL 9 WNOE-FM g WWL 9 WNOE-FM 9 WBYU 9 WRNO 
10 WGSO 10 WBYU 10 WGSO 10 WBOK 10 WQUE 10 WNNR 

13.5 AIC 
8.1 AOR 

BBnd mi 2.3 
BIklUrbn 31.1 

BM/Easy 7.0 

14.5 CHR 
Ctry 8.5 

Misc 6.4 

News MEMB3.2 
Re! 1.8 

Talk momm4.6 

0 
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(\FALS 
i911 `9 2G ``9 82 XQ J Q Ó ` h 

, 
` Q `JQ ~ PQ STATION P Q 

5.9 5.9 5.1 5.3 5.6 1 Wms fm Urbn 7 2 2 2 2 13/80 McGAVREN 5.3 

6.2 6.5 5.9 5.1 5.3 2 WOR am Talk 8 24 26 20 13 13/85 RKO ABC-E 5.9 

5.6 5.2 4.3 4.6 5.2 3 WINS am News ©18 13 11 9 18/60 RAR ABC-I 7.3 

4.4 4.6 4.7 5.0 5.0 4 WYNY fm A/C 3 7 1 1 1 17/65 HILLIER 3.2 

4.2 4.2 4.5 4.6 4.8 5 WC6S am News 2 19 17 14 8 19/56 CBS SPOT CBS 4.4 

5.6 5.1 5.9 5.1 4.5 6 WRKS fm Urbn 9 4 3 3 5 15/72 RKO RKO-1 6.0 

4.5 4.0 4.5 3.5 4.3 7 WPV fm AOR 6 a 5 6 19 17/62 BLAIR ABC-R 4.9 

4.4 4.5 4.2 4.2 4.3 7 WRFM fm BM 14 20 24 16 6 11/95 TORBET 1.7 

6.1 4.5 6.2 5.5 4.2 9 WKTU fm Urbn 5 3 4 4 10 18/59 TORSET 5.8 

4.5 3.9 3.7 4.4 4.0 10 WNRC am CHR 4 5 7 5 3 

. 

20/55 HILLIER NBC 3.8 

3.8 3.9 3.3 3.3 3.8 11 WPAT-FM BM 11 23 22 13 7 15/71 CHRISTAL 
, 

2.7 

3.0 2.7 3.2 3.5 3.4 12 WNEW am BBnd 15 21 25 21 11 13/82 KATZ 2.2 
k 

1.5 1.4 1.5 4.9 3.1 13 WAPP fm AOR 12 6 6 8 21 18/59 MMR 4.8 

2.7 2.6 2.8 3.2 2.8 14 WClS-FM Gold 13 14 9 7 4 18/61 CBS-FM CBS-R 2.5 

2.1 2.0 1.9 1.6 2.7 

1 

15 WADO am Span 24 22 11 10 12 7/152 3.7 

3.1 3.8 2.6 3.0 2.5 16 WAK am Talk 10 13 14 18 17 23/46 BLAIR ABC-I 3.5 

1 

2.1 2.4 2.7 2.6 2.3 17 WHN am Ctry 18 16 

. 

20 

i 

19 14 17/65 SELCOM MBS 1.6 

2.0 2.5 2.4 1.9 2.3 17 WPAT am BM 17 28 28 28 25 17/63 CHRISTAL 1.8 

2.5 2.3 2.2 1.8 2.1 19 Wm am Span 26 17 12 15 15 6/183 CABALLERO 2.6 

2.4 2.5 2.9 2.0 2.1 19 WNEW-FM AOR 16 12 8 9 20 20/54 KATZ NBC-S 2.3 

1.5 1.5 1.7 2.2 1.8 21 WKHK fm Ctry 21 15 15 17 16 16/66 B HOWARD 1.9 

2.2 2.5 2.2 2.6 1.8 21 WMCA am Talk 20 25 28 26 24 20/55 SELCOM SHRDN 2.3 

0.8 1.2 1.6 1.7 

, 

1.8 

. 

21 Wmx fm A/C 19 10 10 12 18 21/52 CHRISTAL 1.3 

0.7 1.1 1.0 0.7 1.4 24 WHO.' fm Clas 23 28 21 22 22 15/72 LOTUS 0.9 

Continued on Page 110 

ease »11 int0n 
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w 
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A REAL REFLECTION OF THE REAL NEW YORK 

New York is a multi- ethnic town... and so are we! Buying along the old 
stereotypical lines of "ethnic" or "non -ethnic" may work elsewhere -but not 

here. It's almost impossible to distinguish those kinds of population distributions 
in Metro New York. 

That s why WRKS -FM makes so much sense when you're buying New York. 
We're in the Top 5 or better :in the five key adult demographics and we happen 

to be Black, White and Hispanic. Not coincidentally, so's New York! 

WRKS -FM 8R KO Radio for New York. 
1440 Broadway, New York, NY 10018 (212) 764 -6856 

F au 1982 Arb,tron. M -S 6A -12M AQH NY Metro -Adults 18.24, 18 -34, 18 -49, 25 -49, 25 -54 
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'' as vi e- 0 avi 1 soll # ' ' ontinue rom age 1 

Demographic Rank 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 WKDF 1 WKDF 1 WKDF 1 WKDF 1 WSIX-FM 1 WZEZ 

2 WWKX 2 WWKX 2 WSIX-FM 2 yyWKX 2 WKDF 2 WSIX-FM 

3 WYHY 3 WVOL ' 3 WYHY 3 WZEZ 3 WZEZ 3 WWKX 

4 WSM-FM 4 WSM-FM 4 WWKX 4 WSIX-FM 4 WLAC 4 WSM-FM 

5 WSIX-FM 5 WYHY 5 WZEZ 5 WVOL 5 WSM-FM 5 WVOL 

6 WVOL 6 WJYN 6 WLAC 6 WYHY 6 WWKX 6 WSM 

7 WZEZ 7 WMAK 7 WSM-FM 7 WSM-FM 7 WYHY 7 WKDF 

8 WMAK 8 WSIX-FM 8 WSM 8 WJYN 8 WSM 8 WYHY 

9 WLAC 9 WZEZ 9 WVOL 9 WMAK 9 WSIX 9 WJYN 

10 WSM 10 WNKZ 10 WSIX 10 WSM 10 WVOL 10 WLAC 

Nassau-Suffolk #12 

Format Reach 
A/C -10.3 
AOR 13.8 - 
BBnd iim1.5 

Blk/Urbn 6.1 

BM/Easy -13.0 
CHR 13.3 

Ctry 25.1 

MSC 9.5 

Rel 1 .6 

Talk 6.8 

Continued from Page 106 

FA LL _ 
N so9/ /P 

STATION 
2C 8 X p vJ ` 0 0 h tiJQQ~ PQQ 

1.7 1.8 1.4 26 WKJr fm BM 27 31 
I 

29 31 
r 

21 16/68 ROSLIN 

1.8 1.5 1.3 

. 
27 

. 

WKHK fm Ctry 
, 

, 

26 
, 

20 
1 

15 19 
, 
29 17/63 

, 

B HOWARD 
i 

2.0 1.8 1.2 28 wßSM am A/C 32 32 32 30 27 
. 

11/102 
, 

McGAVREN 
, 

0.9 1.0 1.1 29 

1 

WNEW-FM AOR 25 

4 

16 13 21 
, 

, 

25 
1 

26/42 KATZ NBC-S 
. 

0.8 

a 

1.0 l 30 1 Wß1313 am A/C 32 32 32 28 22 14/75 I 

ographic Rank Format Reach 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 m 
1 WAPP 1 WBLI 1 WNBC 1 WBLI 1 WBLI 1 WNBC 

2 WBLI 2 WYNY 2 WBLI 2 WYNY 2 WYNY 2 WCBS-FM 

3 WNBC 3 WNBC 3 WCBS-FM 3 WNBC 3 WNBC 3 WCBS 

A/C 12.7 

AOR - 15.3 

BBnd 6 4 

Blk/Urbn 5.9 

BM/Easy -13.1 
CHR - 12.9 

4 WYNY 4 WAPP 4 WAPP 4 WALK 4 WALK 4 WBLI 
CIeS 1.3 

5 WCBS 5 WBAB 5 WYNY 5 WCBS-FM 5 WHLI 5 WYNY 

6 WBAB 6 WBLS 6 WBAB 6 WHLI 6 WHN 6 WBAB Ctry MI 4.2 

7 WPLJ 7 WPIX 7 WPLJ 7 WBLS 7 WOR 7 WALK Gold 4.8 

8 WLIR 8 WCBS-FM 8 WCBS 8 WBA8 8 WCBS-FM 8 WNEW MSC 6.2 

9 WBLS 9 WPLJ 9 WLIR 9 WOR 9 WHEW g WPIX News 8.8 

10 WRFM WHN Talk 10 WKTU 10 WRKS 10 WPIX 10 WAPP 10 8.4 

New York #1 Continued from Page 108 

P 
9 % P FALL P 

hhQ 
F 

P , 
Q`? 

,\J I ° Q Q eIRCH 2 c SHARE 

1.1 1.3 1.1 1.0 1.4 
, 

24 W4XR-FM Clas 22 28 27 
i 

25 23 16/67 
i 

McGAVREN 1.8 

0.8 0.9 0.8 0.7 
- 

1.0 
- 

26 
- 

Wlll fm 
- 

CHR 
- 

i 

27 8 16 23 26 13/83 MASLA 1.0 

Demographic Rank Format R each 

MEN WOMEN MEN WOMEN MEN WOMEN 

18-34 18-34 18-49 18-49 25-54 25-54 

1 WPLJ 1 WYNY 1 WBLS 1 WYNY 1 WBLS 1 WYNY 

2 WAPP 2 WRKS 2 WYNY 2 WRKS 2 WCBS-FM 2 WAD() 

3 WBLS 3 WBLS 3 WPLJ 3 WBLS 3 WYNY 3 WBLS 

4 WYNY 4 WKTU 4 WAPP 4 WKTU 4 WNBC 4 WRKS 

5 WKTU 5 WPLJ 5 WCBS-FM 5 WNBC 5 WRFM 5 WNBC 

6 WRKS 6 WPIX 8 WNBC 6 WADO 6 WCBS 6 WKTU 

7 WNEW-FM 7 WNBC 7 WRKS 7 WPLJ 7 WPAT-FM 7 WJIT 

8 WNBC 8 WAPP 8 WKTU 8 WCBS-FM 8 WINS 8 WOR 

9 WCBS-FM 9 WNEW-FM 9 WNEW-FM 9 WJIT 9 WRKS 9 WPAT-FM 

10 WKHK 10 WADO 10 WCBS 10 WPIX 10 WNEW 10 WINS 

AIC 8.4 
10.8 AOR - 

BBnd 4.2 

15.1 BIklUrbn 
BM/Easy 12.7 

CHR .a5.0 
CIaS m 3.1 

II= 4.1 

Gold o 2.8 

MISC 
-79 

News 10.o 

RBI R1.5 
Span 4.8 

Talk 9.6 
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Norfolk- Portsmouth- Newport News -Ham s ton #34 
Az- 

' , 
''.. P P Q 

\\FALL 
QO STATION P o o, a o``,?o o % X¿ Q 

. 
V Q C '82 1 S O 0 tiJQQ PQ c BIRCH 

SRARF 

10.8 8.9 10.6 1 WCMS-FM 

WFOG-FM 

WNOR-FM 

I 

Ctry 

BM 

AOR 
I 

2 

4 

1 

7 

14 

2 

5 

10 

1 

5 

3 

2 

6 

10/107 

9/115 

14/75 

KATZ 

TORBET 

RKO 

ABC-E 

ABC-R 

13.4 

7.6 

11.1 

10.0 8.6 10.6 
1, 

7.1 8.6 7.9 3 

7.8 7.7 7.4 4 WLTY fm A/C 5 

. 

8 

. 

2 2 

. 
I 

3 

I 

12/88 CHRISTAL 7.5 

5.9 7.4 6.7 5 WOWI fm Blk 
. . 

6 4 

I 1 

3 4 

r 

4 13/85 McGAVREN 
r 

SHRDN 8.1 

-- 8.1 5.7 

" 

6 

I 

WMYK fm AOR 
. 

3 4 

I i 

6 12 

, 

18/59 

r 
EASTMAN NBC-S 10.9 

5.4 5.0 

, 

5.4 

1 

7 

I 

WTAR am A/C 7 17 
r 

13 11 7 15/71 CHRISTAL CBS 5.0 

-- -- 4.4 

1 

8 

I 
I 

WNVZ fm CHR 8 3 7 8 

. 

9 18/59 
1 

KATZ ABC-C 6.0 

3.7 3.2 4.0 9 

I I 

WWDE fm A/C 

I 

11 12 

of 

6 7 

« 
5 15/73 

r 
CBS-FM ABC-F 2.6 

5.9 4.5 

I 

3.8 10 

, 

WWI am CHR 

1 

9 11 

I 

11 10 ' 8 21/52 BLAIR 2.5 

3.8 4.0 3.7 11 

I 

WRAP am Blk 10 5 9 

1 

12 

4 

11 19/57 

, 
I 

B HOWARD NBN 3.9 

2.6 4.2 3.6 12 WNOR am Blk 12 

I 

6 

I 

8 

, 

9 

I 

10 

, 

14/76 RKO 2.6 

3.4 6.2 3.4 

1 

13 "CE am Blk 14 10 17 15 14 12/91 ' McGAVREN SHRDN 2.6 

3.5 3.0 2.8 14 WNIS am News 13 20 19 17 13 15/71 HILLIER NBC 1.8 

1.8 1.3 2.4 

i 

15 

I 4 

wxRl fm A/C 16 9 14 14 15 15/74 HILLIER 3.5 

-- 1.1 2.0 

. 

16 W10EZ fm Ctry 
. 

, 

19 26 

I 

12 

I 

13 16 
i 

13/85 

I 

EASTMAN 0.6 

2.1 1.9 1.8 

1 

17 

i 

WGH-FM Clas 

i 

1 

15 

I 

19 18 

. 

18 17 

, 

19/56 

, , 

BLAIR 2.0 

0.7 1.3 1.7 18 wTJZ am BBnd 20 24 27 

i 

22 20 

i I 

12/90 KATZ 
I 

MBS 1.1 

2.3 2.2 1.3 19 WCMS am Ctry 
I 

17 

1 

I 

21 20 

I 

19 

. 
18 22/50 KATZ 

I 

1.3 

-- -- 1.2 20 WOKS fm Urbn 18 
- 

15 / 15 16 
- 

19 1 21/52 ! 
- 

0.6 
1 

Demographic Rank 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 
1 WNOR-FM 1 WLTY 1 WNOR-FM 1 WLTY 1 WCMS-FM 1 WFOG-FM 
2 WMYK 2 WNOR-FM 2 WCMS-FM 2 WFOG-FM 2 WLTY 2 WLTY 
3 WOW! 3 WOW! 3 WMYK 3 WCMS-FM 3 WFOG-FM 3 WCMS-FM 
4 WCMS-FM 4 WWDE 4 WOW! - 4 WOW' 4 WNOR-FM . 4 WWDE 
5 WLTY 5 WNOR 5 WLTY 5 WWDE 5 WOW! 5 WOW! 
6 WWDE 6 WCMS-FM 6 WWDE 6 WNOR-FM 6 WWDE 6 WTAR 
7 WNVZ 7 WFOG-FM 7 WFOG-FM 7 WNVZ 7 WTAR 7 WGH 
8 WNOR 8 WNVZ 8 WNVZ 8 WNOR 8 WGH 8 WPCE 
9 WRAP 9 WMYK 9 WTAR 9 WGH 9 WNVZ 9 WNOR 

10 WGH 10 WRAP 10 WGH 10 WMYK 10 WMYK 10 W X R I 

Format Reach 
AIC 19.5 

AOR 14.5 

BBnd M 1.7 

Blk/Urbn 18.6 BMIEasy-11.0 
CHR 8.2 

I C18s m 1.8 

Ctry 14.9 

Misc 6.3 

News MEM2.8 

Rel 1.7 
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Oklahoma City #47 

LL \\FA 
P Ó STATION g 2 ,X 

P P P P P Q- , e 'C, 

7.4 9.1 14.2 1 KATT-FM AOR 2 2 10/111 SELCOM NBC-S 20.0 

11.3 10.6 12.3 2 KTOK am N/T 10 10 7 3 13/84 MMR ABC-I 15.4 

. 

11.8 14.7 

, . 
9.9 

, 

3 KEBC fm Ctry 3 5 

r 

4 2 1 12/89 TORBET ABC-E 9.2 

9.0 5.7 9.9 3 KKNG fm BM 5 6 12 8 4 12/94 
i 

CHRISTAL 6.2 

n 7.7 5.1 7.0 5 KOFM fm 
. 

CHR 4 2 2 4 7 16/66 KATZ P ABC-C 7.2 

8.0 9.5 7.0 5 KOMA am Ctry 7 9 3 3 5 14/76 

' 

BLAIR NBC 7.3 

5.7 4.5 5.7 7 WKY am 
r 

Gold 6 

! 

14 

. 

7 5 8 18/59 EASTMAN CBS 5.0 

5.7 6.0 5.5 8 KxxY fm AOR 8 3 5 6 9 14/77 McGAVREN 6.2 

, 

3.7 5.8 4.6 9 KLTE fm A/C 9 

, 

12 8 9 6 

. 

16/66 MASLA 

. 

CBS 4.6 

. 
3.6 

, 

5.9 3.9 

r 

10 

. 

KLNK fm 

, 

A/C 
-. 

10 4 6 10 10 

, 

18/59 SELCOM 2.8 

3.6 6.8 3.0 11 KKLR fm Ctry 11 8 9 11 12 16/69 B HOWARD AP 2.5 
, 

I 

4.8 4.0 2.4 12 

, 

KAEZ fm Blk 14 
n 

7 11 

, 

12 13 11/98 B HOWARD 4.3 

2.5 1.7 2.] 13 KJYO fm Easy 12 13 15 13 11 21/51 
i 

MMR 
r 

1.4 

1.3 

. 

1.8 

i 

1.7 14 KAL fm Rel 
. 

13 11 13 14 14 18/60 1.8 

Demographic Rank Format Reach 

ik 

Men 
18-34 

Women 
18-34 

Men Women Men Women 
18-49 18-49 25-54 25-54 

A/C 9.2 

AOR 14.9 

BBnd 

1 KATT-FM 1 KATT-FM 1 KATT-FM 1 KATT-FM 1 KEBC 1 KEBC 

2 KOMA 2 KOFM 2 KEBC 2 KOFM 2 KATT-FM 2 KKNG 

3 KXXY 3 KEBC 3 KOMA 3 KEBC 3 KOMA 3 KOFM 

4 KEBC 4 KOMA 4 KXXY 4 KOMA 4 KTOK 4 KTOK 

5 KOFM 5 KLNK 5 WKY 5 WKY 5 KKNG 5 KLTE 

6 KLNK 6 KXXY 6 KTOK 6 KLTE 6 WKY 6 WKY 

7 WKY 7 WKY 7 KKNG 7 KTOK 7 KLTE 7 KATT-FM 

8 KTOK 8 KLTE 8 KOFM 8 KLNK 8 KOFM 8 KOMA 

9 KLTE 9 KKLR 9 KLTE 9 KKNG 9 KXXY 9 KLNK 

10 KAEZ 10 KKNG 10 KLNK 10 KXXY 10 KLNK 10 KXXY 

BIk/Urbn mm 2.4 

BM/Easy - 12.4 
CHR 7.0 

Ctry 26.7 

Gold 5.7 

Mlsc 6.7 

News 6.6 MOM 
Rel MO 2.2 

Talk 6.2 iME 
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Philadelphia #5 
/ 

FALL 2 V °9 Q 
Q°QÓP 9 

2 

Q 
Q 

QP 
o°' hQ Q V 

, h Q 
,) -' 

QQ` <Q ` STATION P <o, 
9.3 10.5 8.8 7.9 8.7 1 KYW am News 1 13 8 7 3 18/62 RAR NBC-R 9.8 

5.3 5.7 4.7 4.8 8.2 2 WEAZ fm BM 4 23 14 9 2 11/99 McGAVREN 7.1 

8.0 7.2 7.6 7.2 7.9 3 WMßK fm A/C 2 15 13/80 MMR 6.3 

6.0 7.4 r 6.4 6.3 5.9 4 WCAU-FM CHR 3 6 5 8 18/61 CBS-FM CBS 6.9 

5.4 7.9 7.4 8.8 4.9 5 WDASFM Blk 10 5 4 2 5 12/91 B HOWARD 9.2 

3.5 4.1 3.7 4.4 4.8 6 wisp fm AOR 7 2 5 6 17 16/69 TORBET 6.4 

5.0 4.7 4.7 

. 

4.0 4.7 7 WWDR fm Talk 13 22 19 14 13 11/95 HILLIER ABC-I 5.1 

5.8 4.8 5.5 4.9 4.6 8 wiP am A/C 8 16 11 11 4 15/73 KATZ ABC-D 3.8 

6.2 5.1 5.1 6.5 4.5 9 WMMR fm AOR 5 4 2 4 11 18/60 KATZ 6.6 

3.4 3.6 4.7 6.2 4.4 10 WCAU am Talk 6 17 17 16 12 18/60 CBS SPT CBS 4.0 

4.0 2.6 3.0 

4 

3.3 4.4 10 WUSL fm Urbn 11 3 7 8 10 13/86 BLAIR 5.7 

4.1 4.6 ' 4.4 4.0 4.2 12 WPEN am A/C 12 19 23 15 9 13/81 MMR ABC-E 4.1 

4.3 3.5 

r 

4.4 3.1 

. 

4.1 13 wioQ fm AOR 9 8 3 3 7 15/72 McGAVREN RKO-1 4.3 

2.1 2.4 2.5 1.7 3.5 14 wFLL am Ctry 14 11 12 10 6 13/82 BLAIR RKO-1 1.7 

5.4 3.9 3.4 3.8 2.4 15 WWSH fm A/C 15 14 10 12 15 16/66 CHRISTAL 1.7 

2.0 2.0 3.0 2.4 2.1 16 WSNi fm A/C 16 12 9 13 14 19/57 RKO RKO-2 1.8 

1.4 

. 

0.9 1.4 1.3 2.0 17 mom-FM BM 21 21 23 19 18 
. 

11/96 McGAVREN -- 

1.7 1.6 1.8 1.5 1.9 18 WFLN-FM Clas 18 23 15 17 16 16/68 CMBS 2.9 

1.4 2.0 1.8 2.1 1.9 18 WHAT am Blk 19 9 16 20 19 14/75 HILLIER SHRDN 0.7 

1.8 

. 

1.6 ¡ 1.9 1.9 

. 

1.4 

/ 

20 %DAS am Blk 20 18 18 22 21 18/62 B HOWARD NBN 0.7 

2.5 2.0 1.6 1.7 

4 

1.3 21 

. 

WiFi fm CHR 17 6 13 18 22 26/41 EASTMAN ABC-C 1.1 

/ 

Continued on Page 120 

elt 'vote 
114eá 1 

g129 5'G 
w 

WINTON COMMUNICATIONS 
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FALL .s ,, i Q °QÓ 
911 8 2 X~ CJ 

D° `s`' oQ 2 . 

BIRCH 

~,,, ,, , , , SHAR E 

STATION S 
COQ 

8.2 7.4 8.8 10.1 1 KTAR am News 16 9 6 2 13/85 CBS SPOT ABC -I 9.2 

8.5 8.2 6.8 7.6 2 KDKB fm AOR 2 9 15/74 BLAIR NBC -S 12.1 

6.7 6.5 8.4 6.7 3 KOYT fm Easy 7 20 15 12 4 12/88 EASTMAN 4.6 

7.7 9.1 8.1 6.5 4 KMEO -FM Easy 6 18 17 13 8 14/76 McGAVREN 4.2 

7.7 8.0 7.8 6.5 4 KNIX -FM Ctry 4 8 8 2 fi 15/72 CHRISTAL 8.4 

5.2 5.3 5.9 5.5 6 KUPD fm AOR 3 2 3 4 15 18/59 MASLA 9.2 

5.5 5.6 5.7 4.9 7 'coy am A/C 5 13 13 8 3 19/57 EASTMAN NBC 4.2 

4.6 5.3 4.0 4.9 7 KuKO am Urbn 14 3 4 

r 

5 10 9/116 MASLA 3.0 

3.0 3.3 4.8 4.6 9 KKLT fm A/C 8 9 2 3 5 16/66 CBS SPOT 7.4 

4.4 6.2 4.8 3.8 10 KZZP -FM CHR 9 5 5 7 12 19/57 McGAVREN 7.3 

-- 1.8 3.1 3.6 11 KEZC fm Ctry 11 7 12 10 7 19/58 MMR ABC -E 2.8 

4.2 3.8 3.3 3.3 12 KOOL fm A/C 12 19 6 9 6 16/67 KATZ CBS 5.3 

5.4 5.0 3.5 3.3 12 KOPA -FM A/C 10 4 7 11 16 21/50 TORSET 3.5 

2.9 1.7 1.5 2.7 14 KPHX am Span 21 6 14 14 13 6/171 CABALLERO 2.6 

2.4 1.8 2.7 2.6 15 KLFF am BBnd 17 26 29 24 22 12/89 LOTUS 1.0 

2.6 3.0 2.5 2.4 16 KJJJ am Ctry 13 14 21 18 14 21/51 MMR ABC -E 1.1 

1.8 2.5 1.5 2.4 16 KNIX am Ctry 15 10 18 16 11 18/60 CHRISTAL 1.6 

-- -- -- 2.3 18 KVVA am Span 29 12 11 15 19 4/262 CABALLERO 0.5 

1.7 1.5 2.1 1.9 19 KHEP -FM Clas 18 27 23 21 18 16/70 CMBS 1.6 

1.8 1.5 2.4 1.6 20 KSTM fm AOR 22 11 10 17 23 10/108 ROSLIN 2.7 

2.1 3.0 1.5 1.5 21 KARZ am A/C 16 21 24 22 20 21/51 KATZ CBS 0.5 

1.0 1.3 1.4 1.5 21 KMEO am Easy 19 29 31 28 27 18/59 McGAVREN 0.1 

Continued on Page 120 
MI 

Find out more about Arizona's #1 station .. . 

KTAR Newsradio 620 
Call Mike Shields, KTAR /KKLT Director of Sales (602) 274 -6200. 
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KNIX AM/FM. 
TOP GUN IN PHOENIX 
3 YEARS STRAIGHT: 

If you want to hit the 25 -54 market in Phoenix, 
KNIX AM /FM is your best shot. 

Our Arizona country has been number one 
with adults 25 -54 for 3 consecutive years and 
7 consecutive Arbitron rating periods* 

A solid combination of AM /FM numbers 
gives us the consistency to stay on target. And 
our efficiency gives us a following of good, 
respectable advertisers. 

Sharpen your aim at Phoenix. Contact our Sales 
Department at 
(602) 966 -6236. ARIZONA COUNTRY 

FM STEREO 102 AM 1580 

*Source: ARB PHX. Metro Survey, Spring/Fall '80-Spring/Fall'81- 
Winter/Spring/Fall '82. AQH, Mon-Sun. 6 am -Mid. 
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Pittsburgh #14 
/ //444/ 

' FALL O 4 JS//////:/S Q Q /// 1911 2G , Q SHARE 

19.8 19.3 20.2 18.4 1 KDKA am A/C i 8 7 2 12/89 RAR NBC 22.6 

5.1 5.8 6.1 7.4 2 WAMO-FM Urbn 11 3 2 3 3 8/130 SELCOM SHRDN 6.9 

6.1 6.5 5.9 6.7 3 WDVE fm AOR 4 2 1 4 7 13/83 EASTMAN NBC-S 8.3 

8.2 6.7 5.5 6.7 3 WTAE am A/C 2 9 4 1 2 17/63 KATZ ABC-E 5.1 

3.8 5.0 5.7 6.0 5 max fm CHR 3111 5 6 6 16/69 TORBET 8.6 

5.5 5.3 3.7 5.2 6 WJAS am BBnd 8 20 20 14 13 13/85 HILLIER ABC-D 5.0 

5.3 5.0 5.6 5.0 7 WSHH fm BM 10 20 13 15 10 
/ 

13/85 
. 

BLAIR 4.2 

2.6 2.0 1.6 4.8 8 WHYW-FM A/C 5 7 3 5 4 16/53 HILLIER 6.0 

3.4 4.7 4.3 4.1 9 KgV am News 9 12 14 

i 

16 12 

. 

16/67 
, 

EASTMAN CBS 4.0 

3.0 5.6 5.0 4.1 9 WPNT fm BM 13 20 11 11 9 13/85 RAR 2.7 

4.9 4.3 4.3 3.9 11 wwsw fm A/C 7 6 6 7 

F 

5 

. , 

17/63 McGAVREN ABC-C 3.4 

2.2 1.9 2.3 2.8 12 WDSY fm Ctry 14 11 10 9 8 12/93 

. 

MMR ABC-I 2.1 

4.6 4.2 5.2 2.7 13 WXKX fm CHR 6 4 9 10 16 27/40 KATZ 4.3 

3.9 3.6 3.0 2.6 14 WYDD fm AOR 12 5 8 8 14 20/54 MASLA ABC-R 2.3 

4.7 3.4 2.8 2.2 15 WEEP am Ctry 16 20 16 12 11 11/100 MMR ABC-I 1.8 

0.6 1.1 0.6 1.8 16 WNUF fm BBnd 17 19 

. 

A. 

20 20 19 12/87 FULFORD 0.6 

-- -- 1.7 1.5 17 WTKN am Talk 15 15 20 20 17 20/54 McGAVREN ABC-T 1.4 

0.3 0.8 0.4 1.2 18 WAMO am Gold 20 20 12 13 15 9/118 SELCOM SHRDN -- 

Demographic Rank 

MEN WOMEN MEN WOMEN MEN WOMEN 

18-34 18-34 18-49 18-49 25-54 25-54 

1 WDVE 1 WAMO-FM 1 WDVE 1 WAMO-FM 1 KDKA 1 KDKA 

2 WAMO-FM 2 WBZZ 2 WTAE 2 WHYW-FM 2 WTAE 2 WTAE 

3 WTAE 3 WHYW-FM 3 KDKA 3 KDKA 3 WAMO-FM 3 WHYW-FM 

4 WYDD 4 WDVE 4 WAMO-FM 4 WBZZ 4 WWSW 4 WAMO-FM 

5 WHYW-FM 5 WWSW 5 WHYW-FM 5 WTAE 5 WHYW-FM 5 WWSW 
6 KDKA 6 WTAE 6 WWSW 6 WWSW 6 WDVE 6 WBZZ 

7 WBZZ 7 KDKA 7 WBZZ 7 WDVE 7 KOV 7 WPNT 

8 WWSW 8 WXKX 8 WYDD 8 WDSY 8 WBZZ 8 WDSY 

9 WXKS 9 WDSY 9 WDSY 9 WXKX 9 WYDD 9 WSHH 

10 WAMO 10 WYDD 10 WAMO 10 WEEP 10 WAMO 10 WEEP 

Format Reach 

36.2 A/C 

AOR -93 
BBnd 7.0 

BIklUrbn 74 

BM/Easy 91 

CHR 97 
Ctry 6.i 11 
Gold sn.2 

Misc 6.4 

News 4i 
Talk i.s 
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Portland, OR #30 RR 
I 

FALL J 
Q r 
U 911 tiX 

a Q° P P /;(.. b `o 
0 h 

Q Q aQ 
Q=°° oQ ,: . tiQ PQQ BIRCH 

P 
S TAT I O N Q 0 

11.1 

, 

13.3 9.1 KGON fm AOR 2 2 8 13/82 HILLIER 14.2 

8.4 5.8 7.6 2 KINK fm AOR 6 9 2 12/92 BLAIR 7.0 

7.3 7.4 6.9 3 KUPL-FM Easy 

, , 

5 12 10 8 6 15/74 TORBET 5.2 

9.0 6.1 6.8 
. 

4 KGW am A/C 1 

_ 

6 3 3 2 22/49 

, 

BLAIR RKO-1 4.7 

5.5 
, 

4.9 6.3 

, r 

5 KXL-FM BM 8 

, 

16 

. 

16 

. 

12 7 12/93 McGAVREN 4.2 

4.9 6.6 5.6 6 KCNR-FM CHR 3 3 

, . 

4 4 3 

i 

19/58 CHRISTAL ABC-C 6.5 

7.7 5.9 5.6 6 KEX 

I 

am 

, 

A/C 4 11 

i 

9 

, 

6 

, 

4 

, 

19/58 MMR ABC-I 6.2 

4.7 2.7 
4 . 

4.8 8 KXL am News 

, 

11 18 17 

. 

16 13 14/77 

, 

McGAVREN NBC-T 4.0 

3.1 4.3 4.7 9 KYXI am 

. 

News 

, 

7 13 

, 

15 14 

, 

12 17/62 HILLIER 

, 

CBS 3.5 

2.7 1.5 
. 

4.2 10 KMJK fm CHR 10 2 6 9 

. 
17 17/63 EASTMAN AP 5.7 

3.2 
1 

2.7 4.1 

. 

11 KAS fm Ctry 

r 

16 10 7 

i 

5 5 13/86 KATZ 

, 

ABC-E 2.2 

6.3 5.4 3.9 12 KW.L1 am Ctry 9 14 13 13 9 19/57 KATZ ABC-E 4.5 

3.1 4.7 
. 

3.6 

. 

13 KLLB fm AOR 
. 

r 

12 7 5 

i 

7 10 17/64 SELCOM 4.9 

3.5 4.1 
. 

I I 

3.2 14 KUPL am BBnd 

i 

15 

i 

17 18 

, 

18 16 17/65 TORBET MBS 3.6 

2.2 2.2 3.1 15 KQFM fm A/C 14 5 8 10 14 18/61 MMR RKO-1 2.7 

2.7 3.3 3.1 15 KYTE am Ctry 13 8 11 

, 

11 11 18/59 SELCOM 3.2 

2.8 2.8 2.3 17 KKEY am 

. 

Talk 19 20 21 

I 

21 18 8/135 MBS 

I 

2.9 

1.2 1.4 

, 

2.3 17 KPDQ-FM Rel 18 

, 

19 

. 

14 15 15 14/37 
i 

. 

1.7 

0.5 1.0 1.8 

. 

19 KSKD fm 

. 

CHR 17 4 

i 

12 17 

i 

21 19/58 B HOWARD 0.9 

Demographic Rank 

WOMEN 
18-34 

1 KGW 1 

2 KCNR-FM 
3 KINK 
4 KGON 
5 KLLB 
6 KQFM 
7 KMJK 
8 KJIB 
9 KUPL 

10 KEX 10 

Format Reach 
MEN 
18-49 

KINK 
2 KGON 
3 KGW 
4 KCNR-FM 
5 KEX 
6 KJIB 
7 KMJK 
8 KLLB 
9 KYXI 

KWJJ 

WOMEN MEN WOMEN 
18-49 25-54 25-54 

1 KGW 1 KINK 1 KGW 
2 KCNR-FM 2 KGON 2 KUPL-FM 

3 KINK 3 KGW 3 KINK 

4 KGON 4 KEX 4 KCNR-FM 

5 KUPL-FM 5 KJIB 5 KXL 

6 KLLB 6 KCNR-FM 6 KJIB 

7 KJIB 7 KWJJ 7 KEX 

8 KQFM 8 KXL 8 KYTE 

9 KYTE 9 KYXI 9 KWJJ 

10 KEX 10 KUPL-FM 10 KLLB 

A/C 
AOR 

BBnd 
BM/Easy 

CNR 
Ctry 
Misc 

News 
Rel 
Talk 

20.3 

MEN 
18-34 

1 KGON 
2 KINK 
3 KCNR-FM 
4 KGW 
5 KLLB 
6 KMJK 
7 KJIB 
8 KQFM 
9 KEX 
10 KWJJ 

15.5 

ME 3.2 

13.2 

11.6 

11.6 

10.0 

9.5 

=I 2.8 

ME 2.3 
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FALL s, 
U 2 ? ì&/ Q ,\ //sW/ QQ 

, P,,, Q 
.Q,. 

o Q 
ATIO N 

11.9 10.7 12.6 1 WLKW-FM BM 4 12 11 6 3 9/118 TORBET ABC-I 

8.6 9.2 9.4 2 WPRO-FM CHR 1 2 2 1 2 16/67 BLAIR ABC-C 
, 

8.8 10.4 8.9 3 WHJY 
, 

fm AOR 3 1 1 2 9 13/83 KATZ ABC-R 

8.6 7.6 7.0 4 WPRO am A/C 2 5 5 3 1 18/61 BLAIR MBS 

4.3 

, 

4.6 

. 

5.9 5 WEAN am News 5 

p 

30 14 11 8 

. 

14/80 McGAVREN CBS 

3.5 3.2 4.6 6 WSNE fm 

. 

A/C 7 6 

. 

3 4 

. 

4 

. 
16/70 EASTMAN RKO-1 

3.0 2.9 4.1 7 WsSM am Talk 16 35 33 21 14 7/162 PRO RADIO NBC-T 

5.2 
1 

3.8 
. 

3.9 8 

1 

WLKW 
. 

am 
I 

BBnd 
4 

11 16 20 17 

I 

12 

I 

10/111 TORBET ABC-I 

3.4 3.4 3.7 9 WHIM am Ctry 15 17 10 9 5 8/142 CHRISTAL MBS 

5.9 
I 

7.3 3.6 
I I 

10 WPJB fm CHR 6 4 6 5 6 21/51 McGAVREN 

3.2 4.9 3.2 11 WHJJ am A/C 8 11 15 

' 

12 11 19/57 KATZ ABC-E 

2.5 2.2 

, 

2.9 12 WMYS fm A/C 9 13 7 8 7 ' 17/64 ' CHRISTAL 

1 

0.9 1.3 2.7 
. i 

13 WBRU fm AOR 10 9 4 7 10 18/61 ROSLIN CBS-R 

2.1 2.7 2.1 14 WXKS-FM CHR 13 3 8 10 16 16/66 MMR 

2.0 1.9 1.8 15 wez am , A/C 14 15 26 18 17 19/58 RAR ABC-E 

1.0 
I 

0.7 
I 

1.3 16 

. 

WGNG am 
( 

Ctry 17 14 24 14 13 17/62 SELCOM RKO-2 

1.1 2.2 1.1 17 ' WADK am 
. 
A/C 29 31 40 20 15 7/159 LOTUS MBS 

2.0 

r 

1.6 1.1 17 wcoz fm AOR 12 8 9 13 31 30/35 BLAIR 
. 

0.9 
4 

0.8 1.1 17 WPEP am 

1 

Talk 29 21 38 39 34 7/159 
1 

1.1 
, 

0.6 1.0 20 

. 

WEEI-FM 

, 

CHR 22 10 12 15 18 15/70 CBS-FM CBS-R 

2.5 1.8 
1 

1.0 
. 

20 WSAR am Talk 18 20 23 26 22 18/52 MMR 

. 
CBS 

0.9 0.3 1.0 20 wwoN am 
. 

Talk 
. 

23 

. 

39 39 37 32 14/76 KIRBY 
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Riverside -San Bernardino -Ontario #31 Ri? 

9 ll 
cI',p 

é 92 C 

FALL 
Q U 

O 
x 

QO 
1 

QP QP c, 
`J , 0 

QP QP QP 
h` Qó ̀° .Q p 0 ` ,J eJ 

i 

Q 
STATION Qg 

cp 

5.2 6.2 6.6 1 KFI am 

' 

CHR 1 8 2 1 1 17/65 CHRISTAL ABC-E 

6.0 5.3 5.3 
. 

2 KDUO 
i 

fm BM 9 28 31 18 8 10/106 BLAIR 

2.7 3.0 5.2 3 KITS fm CHR 

. 

2 9 1 2 3 14/80 

. 

McGAVREN ABC-C 

4.9 3.8 4.8 4 KBIG fm BM 6 14 14 5 4 

. 

12/87 TORBET 

4.6 4.7 4.1 5 KMET fm AOR 5 4 3 3 7 15/74 EASTMAN 

3.9 3.7 3.6 6 KOLA fm AOR 4 1 6 6 

, 

20 17/62 MASLA ABC -P 

4.3 3.0 

' 

3.5 7 KNX 

' 

am News 3 33 27 25 

F 

21 18/59 CBS SPOT CBS 

1.0 1.8 3.4 8 KQLH fm A/C 13 17 10 4 

o- 

2 12/93 B HOWARD 

I 

MBS 

3.1 2.1 3.3 
I 

9 KCAL-FM 

i 

AOR 11 2 4 8 

I 

17 13/82 LOTUS NBC-S 

3.0 4.1 3.2 10 

' 

KGGI fm CHR 7 5 5 7 11 18/59 MCGAVREN CBS-R 

1.5 2.7 2.6 11 KMEN 
I 

am Gold 19 38 11 9 5 13/86 MCGAVREN CBS 

3.5 3.3 2.5 12 KABC am Talk 14 26 26 20 

r 

13 15/72 KATZ 

I 

ABC-I 

2.9 2.4 2.5 12 KLOS fm AOR 8 6 7 11 25 23/47 KATZ ABC-R 

2.0 2.1 2.5 12 
1 I 

KNTF fm Ctry 24 21 13 10 6 11/97 HILLIER 

2.3 3.3 2.4 
I 

15 
, 

KCKC am Ctry 16 20 17 15 12 

i 

15/74 HILLIER ABC-I 

1.9 2.2 2.3 16 KBON 

, 

fm BM 25 22 32 24 23 11/95 SELCOM 

3.6 3.7 2.1 17 KOST 

h 

fm BM 

. 

18 35 30 27 18 16/67 CHRISTAL 

2.3 1.9 2.: 
* 

18 KFXM am CHR 
i 

12 10 15 16 16 20/54 BLAIR 

2.5 2.1 2.2 18 

h 1 

KLAC am 

, 

Ctry 17 18 28 19 

I , 

10 17/65 EASTMAN 

i 

ABC-D 

2.8 2.4 1.6 20 KNX-FM AOR 

1 

20 15 8 13 

. 

14 16/66 

I 

CBS-FM 

5.4 2.8 1.6 

. 

20 KRTH fm 

. 

CHR 10 16 12 12 9 26/42 RKO 

h 

RKO-1 

1.1 2.2 1.E 20 KUTE fm Urbn 23 11 9 14 

. 

22 16/70 MASLA 

0.5 
. 

0.8 
1 

1.7 
. 
23 

h 

KHSJ 

. 

am A/C 33 45 44 46 

, 

45 8/139 

I 

H OAKES ABC-E 

1.2 2.0 1.!5 24 

. 

KDIG 

i 

am Ctry 

I 

26 19 29 21 19 15/72 

. 

SELCOM ABC-E 

0.5 0.9 1.5 24 XTRA am 

. . 

CHR 15 3 22 29 

. 

33 25/44 

. 

MMR 

Continued on Page 134 
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o N 

MEN WOMEN MEN WOMEN MEN 

18-34 18-34 18-49 18-49 25-54 

1 WMMR 1 WMGK 1 WMGK 1 WMGK 1 WMGK 

2 WYSP 2 WDAS-FM 2 WMMR 2 WDAS-FM 2 KYW 

3 WIOO 3 WCAU-FM 3 WYSP 3 WCAU-FM 3 WIOO 

4 WMGK 4 WIOO 4 WI00 4 WIOO 4 WEAZ 

5 WDAS-FM 5 WUSL 5 WDAS-FM 5 WEAZ 5 WFIL 

6 WUSL 6 WMMR 6 KYW 6 WUSL 6 WMMR 

7 WCAU-FM 7 WYSP 7 WUSL 7 KYW 7 WDAS-FM 

8 KYW 8 WWSH 8 WFIL 8 WIP 8 WUSL 

9 WFLN-FM 9 KYW 9 WCAU-FM g WMMR 9 WCAU 

10 WIP 10 WSNI 10 WEAZ 10 WWSH 10 WIP 

WOMEN 
25-54 

1 WMGK 
2 WEAZ 
3 WIP 
4 KYW 
5 WCAU-FM 
6 WDAS-FM 
7 WPEN 
8 WFIL 
9 W I00 

10 WSNI 

Format Reach 
A/C 
AOR ti 
BIklUrbn fa 
BMIEasy ta 
CHR Bi 
Clas 2.1 

Ctry NM 3.5 

Gold .9 
Misc 
News 
Rel 
Talk 

II.5 

13.4 
13.2 

10.2 

8.2 

7.1 

8.7 

9.6 

22.6 

Q.- è 5 Q 
STATION Q. Q °' h °<,`5'4"' °? oQ 

vJ r 0 ~JQP QQ 
0.8 0.8 1.1 1.3 23 KFLR am Rel 23 24 26 25 21 10/107 

1.1 

Demographic Rank 

24 KNNN >=m Span 26 22 19 20 

Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KDKB 1 KK LT 1 KDKB 1 KKLT 1 KTAR 1 KNIX-FM 

2 KUPD 2 KDKB 2 KUPD 2 KNIX-FM 2 KNIX-FM 2 KOYT 

3 KZZP-FM 3 KUKO 3 KTAR 3 KUKO 3 KOY 3 KOY 

4 KKLT 4 KZZP-FM 4 KNIX-FM 4 KDKB 4 KOOL 4 KKLT 

5 KOOL 5 KUPD 5 KOOL 5 KPHX 5 KDKB 5 KPHX 

6 KUKO 6 KOPA-FM 6 KZZP-FM 6 KOY 6 KEZC 6 KTAR 

7 KSTM 7 KNIX-FM 7 KKLT 7 KOYT 7 KMEO-FM 7 KEZC 

8 KTAR 8 KPHX 8 KOY 8 KZZP-FM 8 KUKO 8 KMEO-FM 

9 KNIX-FM 9 KOOL 9 KUKO 9 KOPA-FM 9 KUPD 9 KOPA-FM 

10 KOPA-FM 10 KEZC 10 KSTM 10 KEZC 10 KOYT 10 KDKB 

Providence- Warwick -Pawtucket #26 

Demographic Rank 

17 10 /110 LOTUS 

12. 
BIRCH 

SHARE 

0.7 

Format Reach 
AIC 
AOR 
BBnd 
BIk/Urbn 
BMIEasy 
CHR 
Clas 
Ctry 
Misc 
News 
Rel 
Span 
Talk 

MEN WOMEN MEN WOMEN MEN WOMEN 

18-34 18-34 18-49 18-49 25-54 25-54 

1 WHJY 1 WPRO-FM 1 WHJY 1 WPRO-FM 1 WPRO-FM 1 WPRO 

2 WPRO-FM 2 WSNE 2 WPRO-FM 2 WPRO 2 WLKW-FM 2 WPRO-FM 

3 WBRU 3 WHJY 3 WPRO 3 WSNE 3 WPRO 3 WLKW-FM 
4 WPJB 4 WPRO 4 WBRU 4 WHJY 4 WHIM 4 WSNE 

5 WSNE 5 WMYS 5 WLKW-FM 5 WPJB 5 WSNE 5 WMYS 

6 WPRO 6 WPJB 6 WSNE 6 WMYS 6 WPJB 6 WPJB 

7 WXKS-FM 7 WBRU 7 WHIM 7 WLKW-FM 7 WJKY 7 WHIM 

8 WHIM B WXKS-FM 8 WPJB 8 WBRU 8 WBRU 8 WEAN 
g WCOZ 9 WCOZ 9 WMYS 9 WHIM 9 WEAN 9 WHJJ 

10 WMYS 10 WLKW 10 WXKS-FM 10 WXKS-FM 10 WLWK 10 WGNG 

Salt Lake City -Ogden #43 

Demographic Rank 

Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KCPX-FM 1 KSOP-FM 1 KSOP-FM 1 KSOP-FM 1 KSOP-FM 1 KSFI 

2 KRSP-FM 2 KISN 2 KSL 2 KSFI 2 KSL 2 KSL 

3 KSOP 3 KCPX-FM 3 KCPX-FM 3 KSL 3 KALL 3 KSOP-FM 

4 KDAB 4 KDAB 4 KRSP-FM 4 KISN 4 KSFI 4 KALL 

5 KSL 5 KSL 5 KA LL 5 KCPX-FM 5 KDAB 5 KISN 

6 KALL-FM 6 KFMY 6 KDAB 6 KDAB 6 KCPX 6 KALL-FM 

7 KCPX 7 KRSP-FM 7 KALL-FM 7 KALL 7 KALL-FM 7 KDAB 

8 KALL 8 KLRZ 8 KCPX 8 KFMY 8 KCPX-FM 8 KCPX-FM 

9 KISN g KCPX 9 KSFI 9 KALL-FM g KISN 9 KCPX 

10 KLRZ 10 KSFI 10 KISN 10 KRSP-FM 10 KRGO 10 KLRZ 

8 7.4 

4.9 

4.9 

MII.3 

17.6 

15.0 

14.7 

6.1 

10.4 

14.9 

Continued from Page 118 

Format Reach 
AIC 
AOR 
BBnd 4.6 

BM/Easy 
CHR 
CIBS .7 
Ctry 5.5 

Misc I_ 6.7 

News I_ 6.7 

Rel I .6 

Talk 

13.5 

13.4 

7.5 

17.1 

23.7 

Continued from Page 124 

Format Reach 

A/C 
AOR 7.0 

BBnd im1.6 
BMIEasy 14.6 
CHR 
Ctry 16.5 

Misc 5.2 

News Eim 2.3 

Talk 1.7 

17.3 

33.8 

www.americanradiohistory.com

www.americanradiohistory.com


/ A , 
\FLL,STATION 

- 911 2G V 
P X OQ 

P, 
Q eP 

c'' 
QP a eP 

Q ` 0 0 tiJQQV 'r- 'c <.Q BIRCH 

SHARIF 

16.9 13.7 13.5 WEZO fm BM 14 6 5 2 13/86 KATZ 11.6 

6.4 9.9 10.8 2 
. 

WCMF fm AOR 
. 

3 1 1 2 5 14/75 CBS-FM 12.2 

6.7 10.0 9.6 3 WVOR fm A/C 4 10 2 1 1 15/74 McGAVREN 
. 

7.8 

7.7 10.1 9.1 
I 

4 WHAM am 
, 

A/C 

, 

2 

k 

11 
. 

7 7 3 19/58 MMR ABC-I 8.5 

9.7 8.2 7.2 5 WMJQ fm AOR 
I 

5 

I 

2 3 4 9 18/60 BLAIF: ABC-R 9.3 

6.0 3.2 6.5 
i 

6 . WPXY fm 
. 

A/C 6 

I 

5 4 3 4 19/56 RKO 5.3 

4.2 5.1 5.9 
1 

7 WHFM fm CHR 7 3 . 5 6 8 21/52 

. 

MMR 5.9 

6.1 5.3 5.2 8 WPXN am BBnd 10 19 

I 

12 11 10 12/89 RKO CBS 4.4 

4.6 4.4 5.1 9 WesF am A/C 8 8 9 9 7 18/61 BLAIR ABC-D 4.7 

5.1 7.9 4.9 10 WNYR am Ctry 9 13 8 8 6 15/74 KATZ ABC-E 5.7 

-- 0.5 
, 

2.9 11 
, 

WYLF fm 
/ 

BBnd 11 17 14 13 12 14/79 MASLA 2.9 

4.7 3.1 2.5 
I 

12 WDKX fm Blk 
I 

12 4 10 10 11 15/74 RILEY NBN 6.6 

1.5 2.2 1.6 13 
o . 

WFLC fm Ctry 
. 

14 
. 

18 

. 

17 12 13 14/77 MARKET 4 

, 

ABC-E 0.9 

-- -- 1.4 14 WRTK am A/C 13 20 21 19 16 20/53 

i 

HILLIER MBS 

. 

0.2 
1 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WCMF 1 WVOR 1 WCMF 1 WVOR 1 WVOR 1 WVOR 
2 WMJO 2 WCMF 2 WVOR 2 WEZO 2 WCMF 2 WEZO 
3 WVOR 3 WPXY 3 WMJO 3 WCMF 3 WEZO 3 WHAM 
4 WPXY 4 WHFM 4 WPXY 4 WPXY 4 WHAM 4 WPXY 
5 WHFM 5 WMJO 5 WHFM 5 WHFM 5 WNYR 5 WNYR 
6 WHAM 6 WEZO 6 WHAM 6 WNYR 6 WMJO 6 WBBF 
7 WEZO 7 WNYR 7 WEZO 7 WHAM 7 WPXY 7 WPXN 
8 WNYR 8 WHAM 8 WNYR 8 WMJO 8 WHFM 8 WHFM 
9 WBBF 9 WDKX 9 WBBF 9 WBBF 9 WBBF 9 WCMF 
10 WDKX 10 WBBF 10 WDKX 10 WDKX 10 WPXN 10 WDKX 

Fonnat Reach 

AIC 33.1 

AOR 18.4 

BBnd 8.1 

BIklUrbn me 2.5 

BM/Easy 13.5 

CHR 6.8 

Ctry ' 6.5 

Misc 10.2 

Rel .9 
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FALL Q !09 
QQ P 

-.<. 

i P o STATION 

ll 8 Q 
QP QP QP QP QP ,z,4-.) Q 4 1 D oJ° Q 0 

4J QQVc., QQ RIRCH 

SHARE 

5.8 9.9 10.2 1 KXOA-FM A/C III 6 14/75 BLAIR ABC-D 8.5 

12.0 13.7 8.5 2 KZAP fm AOR 2 2 2 6 14/77 McGAVREN 16.3 

4.2 5.6 7.7 

I 

3 KCTC fm BM 7 17 

4 

. 
9 6 

I 

2 

I 

11/102 CHRISTAL 5.8 

3.1 3.1 

I 

5.7 

I 

4 

. 

1 

KAER fm 

. 

BM 12 8 

I 

5 

, 

. 

3 3 11/97 KATZ 
1 

5.7 

8.3 

i 

5.8 5.5 5 

. 

KEWT fm 

. 

BM 

I 

8 

. 

24 17 13 

I 

8 14/76 
r 

EASTMAN 4.0 

1.2 3.9 5.3 

1 

6 

I 

KXOA am BBnd 13 14 

, 

23 16 10 11/100 
i 

BLAIR ABC-D 5.2 

7.9 4.7 5.2 7 KSFM fm CHR 4 2 4 5 4 17/65 MMR 5.1 

3.4 

1 

3.3 

I 

5.1 8 

I 

KROY fm AOR 
I 

w 

3 3 3 4 

1 

11 

. 
19/58 SELCOM 

1 

6.6 

8.2 5.6 4.8 

, 

9 KRAK am Ctry 6 10 12 9 5 17/62 EASTMAN 6.9 

3.8 

, 

3.9 4.6 

I 

10 KFBK am 

1 

News 9 19 18 14 14 17/65 KATZ 

, 

NBC 
I 

3.0 

6.2 4.2 4.6 10 KGNR am Talk 5 12 14 11 7 19/58 CHRISTAL ABC-I 3.3 

3.4 3.1 

I 

3.3 12 KPOP fm Blk 14 4 

, 

7 10 

, 

13 14/78 LOTUS 
. 

, 

5.1 

3.1 

I 
2.4 3.3 

. 
12 KWOD fm A/C 10 7 6 7 12 20/54 MASLA RKO-1 2.9 

, 

4.0 3.3 3.0 14 KHYL fm 
/ 

, 

Gold 15 9 8 8 

r 

9 

. 

14/78 B HOWARD 4.0 

1 

1.8 2.0 

r 

2.5 15 KFRC am CHR 11 

. 

5 10 12 15 25/43 RKO 2.1 

2.2 2.2 

- 

1.5 16 KGO am Talk 19 20 

- 

22 21 18 18/60 BLAIR ABC-I 1.3 

1.0 2.5 

I 

1.4 17 KNBR am 

. 
A/C 18 26 

i 

15 15 

1 

16 

i 

24/45 McGAVREN NBC 1.0 

0.7 1.0 1.2 18 KFIA am Rel 20 15 13 17 22 15/71 

I I 

1.2 

CBS 11.4 2.1 

` 

2.0 1.2 18 KGMS am 

, 

Misc 17 25 24 23 21 29/37 MMR 

-- 
I 

-- 
- 

1.0 20 

. 
KRLT fm A/C 25 

. 
22 11 

, 

18 17 11/103 PRO AP -- 
- 

1 

Demographic Rank 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KZAP 1 KXOA-FM 1 KXOA-FM 1 KXOA-FM 1 KXOA-FM 1 KXOA-FM 

2 KXOA-FM 2 KZAP 2 KZAP 2 KSFM 2 KAER 2 KCTC 

3 KROY 3 KSFM 3 KROY 3 KAER 3 KCTC 3 KSFM 

4 KHYL 4 KAER 4 KAER 4 KZAP 4 KRAK 4 KAER 

5 KWOD 5 KROY 5 KHYL 5 KCTC 5 KHYL 5 KEWT 

6 KAER 6 KWOD 6 KCTC 6 KWOD 6 KZAP 6 KRAK 

7 KSFM 7 KPOP 7 KWOD 7 KROY 7 KROY 7 KXOA 

8 KPOP 8 KCTC 8 KSFM 8 KPOP 8 KGNR 8 KGNR 

9 KCTC 9 KFRC 9 KRAK 9 KEWT 9 KSFM 9 KZAP 

10 KFRC 10 KHYL 10 KGNR 10 KRAK 10 KFRC 10 KWOD 

Format Reach 
AIC 17.3 

AOR - 14.4 

BBnd 5.6 

BIklUrbnt3.3 
BMIEasy 1e.9 

CHR 7.7 

Ctry 5.3 

Gold lim 3.0 

Misc 10.9 

News 7.2 ti 
Rel 1.7 
Span .9 
Talk I= 3.8 

www.americanradiohistory.com

www.americanradiohistory.com


 FALL J' ÿ 9 i ll F9 G 'U L 
QP 

QQO STATION P 
1X1 OQ 

l \ 
`-P Q` Q`P Q`P ,c, c Q 

c, hv o ? 7+ 
Q cj ,QQ, Q-QQ BIRCH 

SHARE 

21.8 20.0 21.1 23.4 1 KMOX am Talk 7 5 10/108 CBS SPT CBS 23.1 

2.8 3.2 3.4 6.9 2 KMOX-FM CHR 2 7 7 8 16/67 CBS-FM CBS 8.6 

6.3 6.0 6.7 6.5 3 WIL-FM Ctry 7 12 8 4 3 12/94 CHRISTAL 5.9 

6.0 5.5 5.4 6.2 4 KSD-FM A/C 3 11 2 2 2 ]3/81 EASTMAN 6.8 

6.5 6.3 4.5 5.7 5 KSHE fm AOR 6 4 3 10 14/79 KATZ 7.2 

6.1 5.9 6.1 5.5 6 KrouM fm Urbn 8 3 4 6 5 13/87 McGAVREN 7.9 

6.7 6.5 6.6 4.9 7 KEZK fm BM 9 16 15 13 6 13/82 TORBET 3.4 

6.5 7.5 7.4 4.8 8 KWK-FM AOR 4 2 6 8 13 17/65 HILLIER 6.6 

-- 3.2 4.1 4.1 9 KYKY fm A/C 5 9 3 5 4 19/57 RKO 4.1 

3.6 4.7 3.9 3.8 10 WRTH am BBnd 12 20 21 16 14 14/78 BLAIR ABC-I 3.3 

5.2 5.0 4.1 3.5 11 KSD am Ctry 11 15 11 9 7 17/64 EASTMAN MBS 4.3 

2.4 2.0 2.8 3.3 12 WZEN fm Blk 14 5 9 10 12 12/91 B HOWARD NBN 3.3 

3.] 3.1 3.5 2.6 13 KXOK am A/C 10 13 12 11 9 23/48 KATZ NBC 1.9 

2.5 2.1 2.2 2.3 14 KADI-FM A/C 13 10 10 12 11 22/49 SELCOM NBC-S 2.4 

1.6 2.1 1.9 2.1 15 WESL am Blk 16 6 13 14 15 16/68 R A LAZAR SHRDN 0.7 

2.8 2.2 3.0 2.0 16 WIL am Ctry 15 18 17 18 17 18/62 CHRISTAL ABC-E 1.2 

1.6 3.2 2.7 1.9 17 KATZ am Blk 17 14 14 15 16 18/61 B HOWARD NBN 1.0 

0.5 0.8 0.4 1.0 18 KCFM fm Easy 19 19 18 17 18 18/60 ROSLIN AP 0.3 

0.7 0.8 0.6 1.0 18 WEW am BBnd 21 21 21 21 19 11/95 ABC-E 1.2 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 KSHE 1 KSD-FM 1 KMOX 1 KSD-FM 1 KMOX 1 KMOX 
2 KMOX 2 KMJM 2 KSHE 2 KMOX 2 WIL-FM 2 KSD-FM 
3 KWK-FM 3 KYKY 3 WIL-FM 3 KMJM 3 KSD-FM 3 WIL-FM 
4 KYKY 4 KMOX-FM 4 KSD-FM 4 KMOX-FM 4 KSHE-FM 4 KEZK 
5 KSD-FM 5 KWK-FM 5 KWK-FM 5 KYKY 5 KSD 5 KMOX-FM 
6 WIL-FM 6 KADI-FM 6 KYKY 6 WIL-FM 6 KYKY 6 KMJM 
7 WZEN 7 KSHE 7 KSD 7 KADI-FM 7 KXOK 7 KYKY 
8 KMJM 8 KMOX 8 KMJM 8 KEZK 8 KMJM 8 KXOK 
9 KMOX-FM 9 WIL-FM 9 WZEN 9 KWK-FM 9 KWK-FM 9 KADI-FM 

10 KSD 10 WZEN 10 KMOX-FM 10 KXOK 10 KEZK 10 KSD 

Format Reach 

A/C 15.7 

AOR 1.3 

BBnd 4.3 

BlklUrbn 12.8 

BM/Easy 5.9 

CHR 6.9 

Ctry 12.8 

Jazz .5 

Misc 4.6 

Rell MI i.3 

Talk 23.4 

O) 
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\\FALL 
ti 
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STATION P 

OQ c 

10.5 9.0 13.1 KSL am A/C 6 5 2 2 15/73 TORBET CBS 10.8 

6.4 . 6.8 10.4 2 KSOP-FM Ctry 4 8 2 1 1 11/100 

. 

MMR 6.9 

8.9 10.7 
1 

10.2 3 

r 

KSFi fm 
. 

. 

BM 2 11 12 4 3 

. 

13/82 

, 

BLAIR 8.2 

5.0 5.8 7.0 4 KRSP-FM 

. 

AOR 
. . 

3 1 3 5 12 

. 

18/60 

i 

SELCOM 

. 

8.9 

7.1 7.6 
' 

6.3 
. 

5 
. 

KCPX-FM 
..- 

CHR 5 3 1 3 9 17/64 KATZ 7.8 

7.2 3.8 4.9 6 

. 

KALL am A/C 6 10 10 6 4 19/56 EASTMAN ABC-I 4.8 

3.2 4.0 4.5 7 

, 

KDAB fm A/C 
. 

8 7 4 7 7 

. 

19/57 B HOWARD 
, 

4.2 

6.9 5.5 
. 

4.4 
i 

8 
i 

KLUB am BM 

. 

12 17 21 17 17 17/65 

, 

McGAVREN 

i 

NBC 2.5 

4.6 4.6 
i 

3.8 9 KISN 

1 

fm 
. 

A/C 9 14 6 8 5 22/49 McGAVREN CBS-R 5.2 

2.5 3.7 
.- 

3.8 9 KRSP am 

i 

CHR 

i 

7 2 13 14 18 24/45 

. 

SELCOM AP 

, 

5.2 

3.5 3.4 

i 

3.4 
. 

11 
. 

KALL-FM A/C 13 18 9 9 6 21/52 EASTMAN RKO-1 3.6 

4.7 5.1 3.3 12 KFMY fm CHR 11 4 11 12 15 23/46 MASLA 4.0 

5.0 3.2 

. 

3.2 

, . 

13 KCPX am CHR 10 9 7 10 8 25/43 KATZ ABC-C 3.0 

-- 3.2 3.2 
. 

13 
, i 

KLRZ fm A/C 14 5 8 11 13 21/53 

. 1 

HILLIER 

. 
2.5 

-- 
. 

-- 2.3 
1 

15 
. 

KDYL 
a 

am 

i 

News 

i 

17 15 20 19 16 21/52 

' 
i 

BLAIR AP 

. 

0.9 

2.1 3.0 
i 

2.1 16 
, 

KRGO 
, 

am 

. 

Ctry 
. 

. 

16 

i 

20 14 13 10 23/47 

i 

CHRISTAL 

. 

ABC-E 

. 

2.0 

4.0 3.2 2.1 16 KZAN fm Ctry 18 13 15 15 11 17/64 CHRISTAL RKO-2 2.9 

2.3 2.0 1.9 18 KSOP am Ctry 15 12 17 16 14 30/36 MMR 2.4 

t 

Continued on Page 120 

REPRESENTED BY: MAJOR MARKET RADIO SALES 

RESULTS! 
Big numbers are great, but KSOP :1.11 /'.11 gives lune even 
more! You gel over 28 years of Country Music Experience, 
plus the most important ... "AIM'ERTISING RESULTS!" 
When buying Utah Radio, get results on KSOP AM FM. - MORE COUNTRY MUSIC - 
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:,HARF 

STATION P 
o` c 

8.8 
. 

11.1 
t 

12.2 1 KISS fm AOR i 1 i i 2 9/115 McGAVREN NBC-S 18.8 

6.0 6.0 7.5 2 KAJA fm Ctry 4 

I 

5 2 2 1 13/86 CBS-FM 7.7 

11.0 9.0 

' 

7.3 3 KTFM fm CHR 
, 

3 3 

I 

3 4 3 15/71 
I 

BLAIR 13.1 

7.9 7.4 6.4 4 
. 
KTSA am CHR 

, 

2 4 

p 

5 5 

. , 

4 

. 

18/61 

4 

BLAIR 

, 

8.7 

8.4 6.5 6.3 5 
I I 

KQXT fm BM 8 

I 

17 13 

, 

11 9 

I 

12/93 KATZ 2.5 

8.8 5.5 

' 

6.0 6 

I I 

KCOR am Span 
r 

12 20 
. 

10 

1 

10 7 

. 
8/132 

1 

KATZ 
. 
6.4 

6.1 6.4 6.0 6 

1 

KKYX am Ctry 7 12 8 8 10 13/82 CHRISTAL 4.6 

4.8 3.8 5.7 8 KITT fm CHR 5 2 

, 

6 7 

. 1 

11 

I 

16/66 
1 

MMR ABC-F 5.3 

2.1 4.6 5.4 9 KLLS fm A/C 9 

, 

6 4 

4 

3 

, 

5 

. 

12/91 

1 

SELCOM 5.7 

5.7 5.4 
4 

5.2 10 WOAI am N/T 
, 

6 

, 

14 15 12 12 16/70 
I 

CBS SPOT CBS 3.8 

4.0 4.2 4.6 11 KBUC-FM Ctry 
, 

11 13 9 9 

p 

6 11/95 EASTMAN ABC-I 4.1 

4.0 4.9 4.0 12 KONO am Gold 10 9 7 6 8 14/77 
, 

MMR ABC-C 

, 

3.6 

2.3 3.6 3.3 13 Kccw am BBnd 

I 

13 16 

I 

20 14 13 12/92 SELCOM 

. 

UPI 2.6 

4.4 4.5 2.6 14 KEDA am Span 15 19 11 

. 

13 14 

. 

10/104 SELCOM 1.4 

1.7 1.7 2.3 15 KVAR fm Span 17 11 12 15 16 9/124 

, 

LOTUS 1.1 

3.2 2.0 2.2 16 KBUC am Ctry 14 15 19 

. 

16 15 

I 

17/65 

I 

EASTMAN ABC-I 1.4 

1.4 0.7 1.8 17 KGNB am A/C 19 23 16 20 

. 
18 8/128 M & C ABC-E 0.3 

-- 0.5 1.7 18 
p 

KESI fm AOR 16 

. 

7 14 17 19 12/88 PRO 

4 

2.4 

-- -- 1.2 19 KSLR fm Rel 18 10 18 18 17 14/79 GROSKIN 2.0 

1.2 2.1 1.0 
. 
20 KAPE am 

. 
Blk 23 8 17 19 20 

A 

9/123 PRO RADIO SHRDN 

. 

0.4 

-- 0.5 1.0 20 KWED-FM 

4 

Ctry 21 26 23 

I 

21 

. 
23 11/102 

5 . 
MBS -- 
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P9 G 
1 Q 91 

F9 ``\9 U 

Q 
STATION P `` 

ccJQ VJ , ̀ , 0 

P Q J<c5Q 
Q h°` `° ,Q aiÁCH ` , Q 5~ PQQ SHARE 

7.9 9.2 9.0 8.4 9.2 il KJQY fm BM 2 17 14 6 1 10/109 RAR 7.1 

8.2 9.1 9.6 5.5 6.6 2 
KGB fm AOR 1 2 1 1 8 16/68 KATZ NBC-S 6.2 

3.8 3.7 4.0 4.8 5.7 3 XHRM fm Blk 14 1 3 2 10 8/130 BUCKLEY 7.6 

2.5 4.0 2.5 2.8 5.2 4 KMLO am BBnd 22 19 23 21 17 6/172 ROSLIN 2.5 

4.7 4.4 4.4 5.8 5.1 5 KPRI fm AOR 4 3 2 4 18 17/63 EASTMAN 4.3 

5.9 5.3 4.4 4.4 4.8 6 KSDO am N/T 8 21 20 17 7 16/70 CBS SPT CBS 2.0 

3.7 4.4 7.3 11.6 4.7 7 KFMS am A/C 6 26 10 5 2 18/60 McGAVREN 3.9 

4.5 4.0 2.5 4.2 4.2 8 KFM6-FM CHR 5 6 4 3 4 20/53 McGAVREN 4.4 

3.0 2.7 2.7 3.1 4.2 8 XTRA am CHR 3 5 8 9 15 21/51 MMR 7.9 

2.7 5.4 4.2 4.3 3.7 10 KYXY fm A/C 9 12 9 7 3 16/68 CBS-FM 6.4 

5.7 5.5 4.9 4.7 3.5 11 XTRA-FM AOR 7 5 7 11 21 22/49 MMR 4.9 

3.7 2.8 4.3 3.0 3.4 12 KOCO am A/C 10 13 13 13 6 16/68 EASTMAN ABC-E 2.0 

3.9 3.3 4.5 3.2 3.3 13 KFSD fm Clas 11 23 16 15 9 16/69 LOTUS 2.5 

i 

4.4* 3.5 3.4 2.9 3.2 14 KBZT fm A/C 12 14 6 10 13 15/71 CHRISTAL ABC-F 1.7 

3.0 2.5 2.7 3.4 3.1 15 KIFM fm AOR 15 18 5 8 5 15/73 SELCOM CBS-R 1.9 

2.7 3.1 2.9 1.9 3.1 15 KSON-FM Ctry 17 10 12 12 11 14/80 CHRISTAL MBS 2.3 

3.9 3.5 2.4 2.6 3.0 17 KCBQ am Ctry 16 9 15 16 14 15/72 
1 I 

RKO RKO-1 2.7 

-- 2.5 

1 

2.9 
1 

2.0 

I 

2.8 

h 

18 

1 

KSDO-FM A/C 18 7 11 14 12 15/73 
, 

CBS SPT ABC-D 1.7 

2.0 2.1 1.6 2.2 

. 

2.5 19 KNX am News 13 16 27 25 25 19/56 CBS SPOT CBS 1.9 

2.5 1.6 

, 

2.7 2.3 2.4 20 KSON am Ctry 20 29 17 19 16 14/77 CHRISTAL ABC-I 1.4 

1.9 2.9 3.0 2.9 2.2 21 KCBQ-FM Ctry 19 11 19 18 19 17/64 RKO RKO-1 2.1 

1.3 1.3 1.4 1.5 1.8 22 KJFM fm BM 23 25 26 24 23 14/80 MASLA -- 

0.4 0.6 0.9 0.6 1.2 23 KBRT am Rel 27 28 18 20 20 10/104 -- 

1.7 1.9 1.3 0.8 
. 

1.2 23 KCNN am News 21 22 24 23 22 27/40 KATZ ABC-T 
- - 

0.9 

Demographic Rank 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 
1 KGB 1 KGB 1 KGB 1 XHRM 1 KFMB 1 KJOY 

2 KPRI 2 XHRM 2 KPRI 2 KJOY 2 KJOY 2 KYXY 

3 XHRM 3 KIFM 3 XHRM 3 KYXY 3 KGB 3 KIFM 

4 KFMB-FM 4 XTRA 4 KFMB 4 KGB 4 KYXY 4 KOGO 

5 KBZT 5 KPRI 5 KFMB-FM 5 XTRA 5 KFMB-FM 5 KFMB 

6 XTRA-FM 6 KYXY 6 KBZT 6 KFMB-FM 6 KSDO 6 KFMB-FM 

7 KIFM 7 KFMB-FM 7 XTRA-FM 7 KIFM 7 KFSD 7 KCBO 

8 XTRA 8 XTRA-FM 8 KIFM 8 KPRI 8 KSON 8 XTRA 

9 KFMB 9 KBZT 9 KYXY 9 KOGO 9 KBZT 9 KSDO 

10 KSON-FM 10 KSDO-FM 10 KJOY 10 KFMB 10 KFIM 10 XHRM 

Format Reach 
A/C 18.5 

AOR 18.9 

BBnd 5.2 

BIklUrbn 5.7 

BM/Easy 11.0 

CHR 9.5 

Clas im 3.3 

Ctry 10.7 

Misc 6.7 

News 6.1 

Rel I11.2 
Talk ENO 3.2 
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 Q P <, 

PQ J FALL ,° o 6/' 
ABC-I 10.6 

STATI O N 

8.4 9.1 8.6 7.2 8.4 KßO am Talk 2 14 18 2 13/85 BLAIR 

6.5 5.0 4.9 4.6 6.7 2 KC/S am News 1 20 17 4 2 16/67 CBS SPT CBS 5.6 

5.4 4.5 4.2 5.0 3.7 3 KFRC am CHR 3 1 12 11 11 24/46 RKO 4.9 

5.8 4.8 4.8 4.2 3.7 3 KSOL fm Urbn 8 3 2 3 12 14/78 MASLA 4.8 

2.0 2.5 2.4 2.5 3.5 5 KOIT fm Easy 11 21 22 17 8 14/79 TORSET 2.0 

1.9 2.6 2.7 3.2 3.3 6 KDIA am Blk 9 5 8 9 9 15/70 B HOWARD SHRDN 2.5 

4.7 4.2 
4 

3.7 3.3 3.3 6 KMEL fm AOR 7 6 1 5 17 18/60 CHRISTAL 3.1 

2.5 2.3 2.5 3.4 
. 

3.2 8 KYUU fm A/C 6 7 3 1 3 19/57 McGAVREN 3.1 

2.0 3.1 
r 

2.4 2.8 3.0 9 KSAN fm Ctry 18 18 7 8 5 13/85 KATZ ABC-E 3.4 

2.7 3.0 2.0 2.6 2.9 10 KASL-FM BM 12 30 33 24 13 17/66 CHRISTAL 3.5 

2.7 3.1 2.9 3.2 2.8 11 KIOI fm A/C 4 9 5 7 7 22/49 SELCOM ABC-C 2.9 

3.5 2.5 3.5 4.2 2.8 11 KNSR am A/C 5 17 15 10 4 22/49 McGAVREN NBC 2.9 

2.9 2.1 2.9 2.8 2.8 11 KNEW am Ctry 16 23 23 20 14 16/69 KATZ ABC-E 2.7 

1.4 2.6 3.3 3.7 2.7 14 KRgR fm AOR 10 2 10 16 33 18/59 CBS-FM CBS-R 3.5 

2.6 3.3 3.2 2.7 2.6 15 KBLX fm Blk 19 13 4 6 6 13/81 HILLIER SHRDN 2.8 

1.5 2.6 2.8 2.9 2.6 15 KSJO fm AOR 17 4 6 13 33 15/73 ROSLIN 2.7 

2.8 2.3 2.5 2.3 2.4 17 KASL am BM 14 33 33 32 22 19/58 CHRISTAL 2.3 

2.4 1.7 1.5 1.5 2.3 18 KSAY fm BM 24 33 27 22 18 12/89 MMR 1.4 

2.9 3.3 3.7 2.9 2.2 19 KSFO am A/C 15 33 33 23 16 20/55 MMR 1.8 

2.0 2.0 1.9 2.1 2.1 20 KYA am Gold 13 19 16 12 10 22/50 EASTMAN RKO-2 1.3 

1.0 1.2 1.1 1.6 1.7 
1 

21 KEZR fm A/C 28 22 11 14 23 15/74 CHRISTAL 1.8 

1.4 1.4 1.7 1.4 1.7 21 KLHT fm A/C 25 15 9 15 15 15/70 EASTMAN RKO-2 1.5 

1.9 2.0 1.7 1.6 1.6 23 KLOK am A/C 20 11 21 19 19 20/53 KATZ 0.9 

1.7 0.8 1.4 0.9 1.6 23 KOAK fm 

1 

AOR 21 10 13 18 30 19/56 B HOWARD 3.0 

2.0 1.6 1.8 1.6 1.5 25 KOME fm AOR 22 8 14 21 27 

. 

20/54 

1 

TORBET 2.0 

i 
Continued on Page 135 

The Bay Area's 
#1 Music Station 

Source: San Francisco Fall 1982 ARB /persons 12 + /M- F /6a -12m/ 
AQH /MSA/ Subject to limitation as stated therein. 
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U ti 
\\FAL 

J , ,0 ch Q c0 

8.8 7.6 9.1 8.7 1 KGO am Talk 2 15 9 6 4 11/95 BLAIR ABC -I 

4.9 8.1 8.5 8.3 2 KSJO fm AOR 1 i 2 2 7 14/79 ROSLIN 

7.0 5.3 4.7 7.1 3 KBAY fm BM 6 34 10 7 1 11/97 MMR 

4.5 4.3 3.9 6.1 4 KEZR fm A/C 5 9 1 i 3 14/80 CHRISTAL 

4.9 4.1 4.1 5.2 5 Kass am News 3 21 12 9 5 18/60 CBS SPOT CBS 

5.2 4.4 5.2 4.4 6 KLOK am A/C 4 5 8 4 2 19/58 KATZ 

4.8 3.8 5.3 4.2 7 KOME fm AOR 7 4 3 3 8 19/58 TORBET 

2.3 2.5 2.0 3.9 8 KOIT fm BM 12 29 23 18 15 14/80 TORBET 

5.1 4.3 2.9 3.5 9 KSOL fm Urbn 13 2 6 11 22 15/75 MASLA NBN 

2.3 3.1 2.4 3.5 9 KYUU fm A/C 10 8 4 5 6 17/62 McGAVREN 

3.0 2.8 2.6 3.2 11 KLIV am BBnd 15 13 29 20 13 14/79 B HOWARD 

2.9 3.7 2.6 2.9 12 KIOI fm A/C 9 7 7 10 9 22/49 SELCOM ABC -C 

2.8 4.0 2.1 2.8 13 KARA fm Gold 11 31 5 8 10 20/54 B HOWARD 

2.0 2.8 2.7 2.8 13 KSAN fm Ctry 17 19 11 12 16 11/97 KATZ ABC -E 

4.9 4.0 3.5 2.5 15 KFRC am CHR 8 3 13 16 19 28/38 RKO 

2.9 1.9 2.6 2.4 16 KNBR am A/C 14 18 19 15 14 21/52 McGAVREN NBC 

2.5 2.5 2.8 2.3 17 KEEN am Ctry 18 22 16 14 11 14/80 MMR 

1.2 1.6 1.6 1.9 18 KFAT fm Ctry 20 23 15 13 12 16/68 HILLIER 

1.5 0.8 0.7 1.4 19 KABL -FM BM 22 30 36 22 20 19/58 CHRISTAL 

2.5 1.7 2.4 1.3 20 KBLX fm Blk 23 16 14 17 18 19/57 HILLIER SHRDN 

1.6 1.4 2.0 1.3 20 KNTA am Span 29 36 39 34 31 10/107 LOTUS 

0.7 0.8 -- 1.2 22 KAZA am Span 29 37 27 25 26 8/140 

1.7 1.8 0.6 1.2 22 KYA am Gold 25 24 18 19 17 19/56 EASTMAN RKO -2 

1.1 0.8 2.0 1.1 24 KSFO am A/C 19 33 33 30 24 27/40 MMR 

Radio 

Continued on Page 134 

YTI %'fi EVERY WEEK R &R DELIVERS THE NEWS , \ AND THE RATINGS FIRST! 
Why miss a single issue when it's so easy to subscribe? 

& Records Just call (213) 5534330. 
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FAL1.. 

2, 
``\ 9 \ 82 

° 

igilmRO 

, \\ 
7 

12 

P QQQ o 

6 

P ;h° 
2 

PJ Q 
15/72 

19/56 

'Q 
'4'-''<'4.' Q 

TORSET 

KATZ 

CBS 

ABC-I 

iH BÁC/ 
SHARE 

8.9 

6.3 

ó STATION 

am News 

A/C 

Ill 

2 

9 

10 

9.5 11.0 11.0 10.8 

6.7 7.9 6.6 7.1 2 KOMO am 

7.9 7.5 7.5 

. 
6.2 

t 
3 KISw fm 

. 
AOR 5 2 1 2 13 12/87 McGAVREN 

. 
6.6 

4.1 3.9 5.4 6.2 3 

. 

KZOKFM AOR 4 1 2 3 14 

1 

13/86 CBS-FM NBC-S 
, 

6.0 

6.1 6.1 4.9 5.7 5 KSEA fm 
0 

BM 8 11 13 9 

4 
3 12/90 TORBET 4.0 

5.3 5.2 4.1. 4.9 6 KUEE fm CHR 3 4 4 

, 

4 9 

. 

18/60 RKO 5.8 

3.0 3.7 3.0 

1 

4.5 

I 

7 KsRO fm 

r 

BM 11 26 21 16 

, 

7 

, 

13/82 
# 

MASLA 3.3 

2.8 

. 

3.6 2.E 

I 

3.6 
i 

8 KNEW* fm CHR 

p 

9 3 8 8 17 17/65 B HOWARD 

, 

4.9 
. 

3.7 

. 

3.0 3.2 3.6 8 KZAM fm AOR 10 19 3 5 4 17/65 SELCOM 

, 

3.1 

3.6 
I 

3.9 3.1. 3.5 10 KING-FM Clas 13 30 20 11 6 14/78 BLAIR 3.6 

3.1 3.1 4.3 3.5 10 KVI am N/T 7 14 19 15 12 20/55 MMR MBS 3.0 

3.0 2.7 2.0 3.4 12 KIXI am BM 17 22 25 22 16 13/82 CHRISTAL AP 2.4 

2.7 2.0 3.6 3.2 13 KMPS-FM Ctry 16 12 15 14 8 14/76 EASTMAN 3.7 

3.3 2.4 2.6 2.9 14 KPLZ fm 

p 

A/C 12 20 6 7 5 17/65 MMR RKO-1 2.7 

2.4 2.8 1.7 2.8 

, 

15 KYYX fm CHR 14 5 5 10 19 17/65 CHRISTAL ABC-C 4.1 

2.8 3.2 3.3 2.6 

1 

16 

p 

KJR am 

1 

A/C 6 8 9 12 

o 

10 28/39 McGAVREN 2.5 

2.5 2.7 1.6 2.3 17 KIXI-FM A/C 18 13 11 13 11 19/58 

q 

CHRISTAL 3.3 

2.9 1.7 

. 
2.2 

I 

2.2 

4 

18 KMPS am Ctry 19 16 18 18 15 15/70 

, 

EASTMAN 2.4 

1.1 1.9 2.3 1.8 19 KGDN am Rel 27 33 32 27 25 9/123 1.3 

0.4 0.5 1.5 1.8 19 KKFX am CHR 20 6 10 

. 
17 23 18/59 LOTUS UPI 2.8 

2.2 1.8 2.5 1.7 21 KRPM fm Ctry 21 15 23 21 20 16/70 2.4 

2.7 2.0 2.4 
-. 

1.6 22 KING am News 15 18 14 20 21 29/37 BLAIR 1.5 

2.1 2.5 2.2 
p . 

1.4 23 KEZX 
. 

fm A/C 24 24 17 19 18 17/65 HILLIER ABC-E 2.2 

2.0 1.6 2.1 
. 

1.2 
p 

24 KMQ 
4 

fm Rel 26 32 22 23 22 18/59 RADIO SPT UPI 2.5 

Continued on Page 135 
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o 1 2 * , o Q BIRCH ,Q 4sw HARE 

STATI O N 

9.7 10.3 10.5 11.6 UWRBQ fm CHR 13/86 EASTMAN RKO-1 12.9 

8.4 7.7 11.0 10.9 2 WWBA fm BM 2 14 12 11 7 9/125 KATZ 9.0 

8.4 9.3 10.9 8.6 3 WOrK fm Ctry 4 5 5 3 2 10/109 TORBET 8.6 

7.2 6.6 5.2 6.9 4 w.irw fm BM 7 18 8 8 5 10/109 CHRISTAL 5.5 

7.3 7.3 6.6 6.8 5 WSUN am Ctry 3 7 9 6 4 13/86 McGAVREN ABC-E 7.9 

-- -- -- 5.8 6 wMGG fm A/C 5 6 2 2 3 14/75 SELCOM ABC-C 6.5 

3.4 3.9 4.6 5.7 7 WIMP am Blk 11 2 4 4 6 8/140 MASLA SHRDN 3.0 

4.6 5.7 6.5 5.2 8 WDAE am BBnd 9 13 17 12 10 11/100 KATZ ABC-I 5.6 

5.0 5.1 4.1 5.0 9 WYNF fm AOR 8 3 3 5 9 13/86 KATZ ABC-R 9.0 

2.3 2.9 2.2 3.7 10 WPLP am Talk 12 23 16 16 13 11/103 LOTUS MBS 5.6 

5.7 4.7 3.6 3.2 11 WFLA-FM BM 13 9 15 14 14 12/88 BLAIR 1.2 

5.1 4.5 5.3 3.0 12 WFLA am A/C 6 11 11 10 11 23/46 BLAIR NBC 4.5 

4.9 5.2 4.2 3.0 12 wOxM fm AOR 10 4 7 9 12 18/60 McGAVREN NBC-S 5.1 

2.9 1.8 1.6 2.6 14 wGUI am BBnd 17 19 21 23 23 7/155 SOUTHERN AP 0.8 

2.8 2.2 1.9 2.5 15 wsRZ fm A/C 15 12 6 7 8 13/84 CBS-FM CBS-R 3.5 

-- -- -- 1.9 16 WLFW am BBnd 16 21 19 21 17 10/107 ROSLIN -- 

1.5 1.9 1.9 1.4 17 wNSi am CHR 14 10 13 15 
. 

16 26/42 EASTMAN CBS °0.5 

0.6 0.9 0.9 1.1 18 WDUV fm BM 18 16 20 18 18 13/83 MASLA 0.8 

0.6 0.9 -- 1.0 19 WHBS fm BM 20 15 18 20 21 12/87 J BOLTON 0.5 

1.7 -- 1.4 1.0 19 WRXB am Blk 21 8 10 13 15 12/88 R A LAZAR NBN 0.8 

Continued on Page 135 

w 
WINTON COMMUNICATIONS 

www.americanradiohistory.com

www.americanradiohistory.com


I 
FALL _ 

Q Qó STATION O N P 
d>9ll 2C V X``, 

o c 
uJ 

eP 

` 
QP 

,0 
QP 2P . 

p,° 4, Q O , ` .QQV; Q Qcc cQ <c 

11.8 13.6 11.7 1 wlor fm AOR i 1 1 i 5 14/78 
. 
McGAVREN 

i . 
12.9 11.2 10.9 2 wLgR fm A/C 4 22 6 5 1 11/102 BLAIR 

11.8 
' 

9.6 9.7 3 WSPD am A/C 2 

I 

24 7 

, 

6 3 14/77 
I 

KATZ NBC 

5.2 

I 

7.3 8.5 4 

I 

WKLR fm Ctry 7 11 4 3 2 10/105 

. 
MASLA ABC-I 

10.2 10.8 
1 ` 

8.0 5 

. 
WMHE fm 

-4 

A/C 

. 

3 2 2 2 4 

I 

15/74 CHRISTAL ABC-F 

1 

-- 

1 

-- 6.5 6 WMJI fm A/C 
I . 

5 4 3 4 6 

r 

15/71 TORBET CBS-R 

r. 

2.3 

. 
3.8 

I 

6.0 7 WCWA am 

, 

Gold 

I 

10 21 14 10 9 

, 

10/111 McGAVREN MBS 

7.8 4.5 

, 

6.0 7 wroo am Ctry 11 15 

. 

15 11 7 8/130 MASLA ABC-I 

6.6 

p 

6.7 5.3 9 MR am 

i 

Misc 8 13 13 

` 

/ 9 8 15/72 EASTMAN NBC 

2.5 3.0 3.8 ,10 CKLw am , CHR 6 3 5 7 11 24/46 CHRISTAL 

4.2 4.6 3.2 11 WOHO am A/C 9 6 10 8 10 23/47 MMR ABC-E 

2.1 2.3 1.7 12 wvol am Urbn 15 10 9 13 13 13/82 LOTUS SHRDN 
r 

0.8 1.1 1.6 13 WLLZ fm AOR 13 

, 

8 8 
. 
12 16 18/60 McGAVREN 

0.9 0.8 1.2 14 WoSE fm Ctry 20 20 17 15 12 
W 

9/115 
, 

CBS 

1.5 0.8 1.1 15 

I 

WRIF fm AOR 12 5 12 16 21 29/37 BLAIR ABC-R 

Demographic Rank Format Reach 

Men 
18-34 

__.__,_ 

1 WIOT 
2 WMJI 
3 WMHE 
4 WKLR 
5 CKLW 
6 WLLZ 
7 WLOR 
8 WOHO 
9 WTWR 
10WSPD 

Women Men 
18-34 18-49 

Women 
18-49 

Men Women 
25-54 25-54 ._ 

1 WKLR ï 
1 WLOR 

2 WLOR 2 WKLR 
3 WIOT ; 3 WSPD 
4 WMHE ' 

4 WMHE 
5 WSPD , 5 WMJI 

6 WJR 6 WTOD 
7 WMJI 7 WCWA 
8 WTOD 8 WIOT 
9 WOHO 9 WOHO 
10WCWAi 10WJR 

A/C 38.9 

AOR 14.4 
1 WMHE 1 WIOT 1 WMHE 
2 WMJI 2 WKLR 2 WKLR 
3 WIOT 3 WMHE 3 WMJI 
4 WKLR 4 WMJI 4 WLOR 
5 WLOR 5 WLOR 5 WIOT 
6 CKLW 6 CKLW 6 WSPD 
7 WVOI 7 WSPD 7 CKLW 
8 WSPD 8 WJR 8 WCWA 
9 WOHO 9 WOHO 9 WOHO 

i10WOSE 
10WLZZ Í10WTOD 

BIklUrbnIIIN 2.1 

BMIEasym.4 

CHR MEMO 3.8 
CtrY MMEMEMENNEMEEN1711 
Gold 6.0 

Misc 16.6 

i 
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Washington, DC #9 

v 9 PSTATION 
FALL , 

QP 

cV F F 82 
XQ 

0 9 -.1 C 9 , " c 

Q 
1 P Q0 P 

o o 
' 

4 
QQ,, 

`\, 

Q' g° 
Q 

4P e Q ( 
iH BÁC 

SHARE 

8.1 9.5 8.4 10.2 9.3 wKrS fm Urbn 2 1 j 1 1 11/98 EASTMAN 

+ 

NBC 10.7 

10.6 9.7 7.5 7.9 8.9 2 WMAL am A/C 1 13 13 5 3 13/84 McGAVREN ABC-I 7.9 

6.2 7.6 6.9 7.4 7.5 3 wHUR fm Blk 3 6 2 2 2 13/84 8.1 

7.8 7.9 7.7 7.1 7.3 4 wGAr-FM BM 5 21 15 10 4 11/98 MMR 4.8 

3.8 4.2 4.9 5.1 5.1 5 wROx fm CHR 4 2 5 4 10 18/59 BLAIR ABC-R 7.4 

3.2 2.9 2.9 3.4 5.0 6 WPKX-FM Ctry 14 9 11 7 7 11/96 SELCOM AP 3.6 

4.4 3.3 4.4 4.4 4.4 7 WLn fm A/C 7 16 3 3 5 17/65 HILLIER 3.7 

3.3 2.8 4.1 3.9 4.0 8 WAVA fm AOR 13 4 4 8 15 14/77 CBS-FM 5.9 

4.6 4.5 3.5 3.8 3.8 9 WASH fm A/C 11 10 7 6 6 16/66 KATZ 3.5 

3.3 3.0 2.7 3.5 3.6 10 wMZO fm Ctry 16 8 10 9 8 12/88 B HOWARD 3.2 

3.5 3.9 4.2 3.9 3.6 10 WOOK fm Blk 9 3 9 12 12 19/58 MASLA SHRDN 3.1 

5.2 4.9 5.3 5.3 3.6 10 WPGC-AM &FM A/C 6 7 6 11 9 24/46 TORSET ABC-C 4.7 

3.4 2.9 4.3 3.0 3.6 10 wRC am Talk 15 20 19 16 ' 14 15/73 EASTMAN NBC 3.7 

4.2 3.9 2.9 3.1 3.4 14 WGMS-AM &FM Clas 12 23 14 13 10 18/113 RKO 3.0 

4.0 3.8 3.6 4.2 3.3 15 wroP am News 8 14 17 14 13 22/50 CBS SPOT CBS 3.0 

5.1 4.7 4.5 3.1 2.9 16 WWDC-FM AOR 10 5 8 13 20 22/48 CHRISTAL 5.2 

1.0 1.9 2.1 1.4 1.9 17 vim; s am Rel 17 12 18 18 1 16 13/84 RA LAZAR NBN 1.7 

3.2 1.8 1.9 1.7 1.5 18 WEIR fm BM 18 19 20 20 17 16/68 GROSKIN 1.1 

-- 1.1 1.]_ 0.9 1.3 19 WRMR am BBnd 23 23 23 23 23 12/90 SELCOM AP 0.6 

1.4 1.2 1.3 1.4 1.2 20 WHFS fm AOR 22 17 12 17 19 14/75 P-W RADIO 1.6 

0.3 0.5 2.2 2.0 1.2 20 WXTR-FM A/C 19 18 16 19 18 19/57 MASLA 1.8 

Demographic Rank Format Reach 

MEN WOMEN MEN 
18-34 18-34 18-49 

WOMEN 
18-49 

MEN 
25-54 

1 WHUR 
2 WKYS 
3 WLTT 
4 WMAL 
5 WGAY-FM 

WOMEN 
25-54 

1 WKYS 
2 WMAL 
3 WGAY-FM 
4 WHUR 
5 WASH 

A/C 21.6 

AOR 8.4 

BBnd 2.0 

BIklUrbn 211 

BM/Easy 9.5 

1 WKYS 1 WKYS 1 WKYS 
2 WHUR 2 WHUR 2 WHUR 

3 WAVA 3 WLTT 3 WAVA 
4 WLTT 4 WPGC-AM 4 WLTT 

5 WROX & FM 5 WROX 

1 WKYS 
' 2 WHUR 

3 WLTT 
j 4 WPGC-AM 

& FM 

CHR f5.4 
Cles MI 3.4 

Ctry 
6 WWDC-FM 5 WROX 6 WASH 
7 WASH 6 WOOK 7 WMAL 
8 WMZO 7 WASH 8 WPKX-FM 
9 WPGC-AM 8 WAVA 9 WMZQ 

& FM 9 WPKX-FM 10 WWDC-FM 
10 WOOK 10 WMZO 

5 WROX 6 WASH 6 WPGC-AM 
6 WMAL 7 WPKX-FM & FM 

7 WASH 8 WMZO 7 WLTT 
8 WGAY-FM ' 9 WTOP 8 WPKX-FM 
9 WPKX-FM ? 10 WAVA 9 WMZO 
10 WMZQ 10 WGMS-AM 

&FM 

8.6 

Misc 9.9 

News Me 3.1 

Rel i= 3.1 

Talk MIN 3.6 

www.americanradiohistory.com

www.americanradiohistory.com


o 

The 
Nation's Capitol 
has turned on a 

new lite... 

W -Lite, the leader 
in adult contemporary* 

WITT 
94.7 

Washington, DC 
'ArbitrDn /Fall B2: Mon -Sun. Gam - 12mid., MSA - ACH /A 18 -34, A 18-49, A 25 -49 

iuoject to qualifications and limitations of the report 

Repre.ient=d Nationally by 

HILLIER NE Ws.1ARK 'WEC:HSLER &HO'WARD 

OA Cuff Broadcast 
Group Station 
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' iverside -San Bernardino -Ontario #31 Continued from Page 119 

FALL , ., 
QP eP eP , P 

9 L , 
82 X Qo STATION P J 

0R p°, h'' Q t P \Q :-.- 'jll C ., 0 \ Q h 
0.5 -- 1.3 26 KTNQ am 

. 
Span 36 

. 
40 24 17 15 6/168 CABALLERO 

1.2 1.8 1.2 27 KPRO am 

- 
BBnd 21 34 

. 
41 40 35 24/45 CBS 

0.6 0.8 1.2 27 KROQ -FM AOR 

1 

29 
1 

7 16 28 40 14/79 ROSLIN 

1.4 0 7 
- 

1.2 27 KZLA -FM Ctry 32 27 
1 

19 
I 

23 24 11/98 BLAIR 

1.4 1.6 1.1. 30 KFWB am News 22 23 38 39 34 25/44 RAR NBC 

1.1 1.2 1.0 31 KMPC am Easy 27 31 36 35 29 23/48 MMR 

Demographic Rank Format Reach 
MEN WOMEN MEN WOMEN MEN WOMEN 
18 -34 18 -34 18 -49 18 -49 25 -54 25 -54 

1 KMET 1 KITS 1 KFI 1 KFI 1 KFI 1 KFI 
2 KCAL 2 KFI 2 KMET 2 KITS 2 KQLH 2 KQLH 
3 KITS 3 KGGI 3 KITS 3 KGGI 3 KITS 3 KITS 
4 KOLA 4 KMET 4 KCAL -FM 4 KQLH 4 KMET 4 KBIG 
5 KLOS 5 KOLA 5 KOLA 5 KBIG ' 5 KBIG 5 KDUO 
6 KFI 6 KUTE 6 KQLH 6 KNTF 6 KMEN 6 KNTF 
7 KNX -FM 7 KRTH 7 KLOS 7 KMEN 7 KLAC 7 KMEN 
8 KMEN 8 KNX -FM 8 KMEN 8 KDUO 8 KNTF 8 KGGI 
9 KQLH 9 KQLH 9 KBIG 9 KMET 9 KRTH 9 KCKC 
10 KGGI 10 KNTF 10 KRTH 10 KOLA 10 KABC 10 KTNQ 

AIC 8.3 

AOR -16.5 
BBnd 1.6 

BlklUrbn mim 3.5 

BM/Easy X15.5 
CHR 20.9 

Clas .3 
Ctry 10.8 

Gold m 3.1 

Jazz 5.3 
Misc 9.9 
News 4.6 
Span t9>12.2 

Talk M.3 

San Antonio #38 Continued from Page 125 

Demographic Rank Format Reach 

Men Women Men Women Men Women 
18 -34 18-34 18 -49 18 -49 I 25 -54 25 -54 

A/C 7.2 

AOR 13.9 

BBnd 3.3 

BIk/Urbn 111.0 

BM/Easy 7.0 

1 KISS 1 KISS 1 KISS 
2 KLLS 2 KAJA 2 KLLS 

1 KAJA 1 KISS 1 KAJA 
4 2 KISS 2 KBUC -FM 2 KTSA 

3 KTFM 3 KTFM 3 KTFM 3 KTFM 3 KONO 3 KTFM 
4 KAJA 4 KTSA 4 KKYX 4 KTSA 4 KKYX 4 KLLS 

KTSA 5 KLLS 5 KTSA 5 KLLS 5 KTFM 5 KQXT 
6 KKYX 6 KITY 6 KONO 6 KITY 6 KLLS 

6 
KCOR 

7 KITY 7 KONO 7 KAJA 7 KONO 7 KCOR 7 KISS 
8 KONO 8 KBUC -FM 8 KBUC -FM 8 KCOR 8 WOAI 

CHR 19.4 

Ctry 21.3 

d II a.o Gold 
Misc 3.5 

Rel 1.2 

13.0 
9 KBUC -FM 9 KKYX 9 KITY 9 KBUC -FM 9 KTSA 

10 KVAR 10 KCOR 10 WOAI 10 KKYX 10 KAJA 

8 KBUC -FM 
9 KONO 

10 KCCW 

Span 
Talk 5.2 

Continued from Page 128 San Jose #28 

Demographic Rank 
MEN WOMEN MEN WOMEN MEN WOMEN 
18 -34 18 -34 18 -49 18 -49 25 -54 25 -54 

1 KSJO 1 KEZR 1 KSJO 1 KEZR 1 KCBS 1 KBAY 
2 KOME 2 KSJO 2 KOME 2 KLOK 2 KGO 2 KEZR 

3 KEZR 3 KYUU 3 KEZR 3 KBAY 3 KSJO 3 KLOK 
4 KSOL 4 KLOK 4 KGO 4 KSJO 4 KYUU 4 KGO 

5 KYUU 5 KIOI 5 KCBS 5 KIOI 5 KOME 5 KIOI 
6 KGO 6 KARA 6 KYUU 6 KYUU 6 KFAT 6 KARA 
7 KARA 7 KOME 7 KARA 7 KARA 7 KLOK 7 KEEN 
8 KCBS 8 KBAY 8 KLOK 8 KGO 8 KEZR 8 KYUU 

9 KFAT 9 KSOL 9 KFAT 9 KOME 9 KBAY 9 KOIT 
10 KSAN 10 KEEN 10 KSAN 10 KSOL 10 KARA 10 KCBS 

Format Reach 
AIC 216 
AOR -14.4 
BBnd 3.2 

BIklUrbn 5.6 

138 

CHR 2.s 

Clas m 1.8 

Ctry 7.7 

Gold 4.0 
Jazz m.9 
Misc X6.8 
News 5.5 

Rel 1 .s 

Span 9 =2.5 
Talk 9.0 X 
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Continued from Page 127 

- FALL PP J' - Q 0 ó Q Q°STATI O N O4 2 F Q 
b'? 

et, 
BIàCr 9 8 L : ,O Q, Q 

-618A1 0 ' 9 , 2 C 
F 

-- 1.8 1.4 -- 1._ 26 KIOI am Span 33 33 28 26 20 6/170 CABALLERO -- 

3.1 2.9 3.1 2.7 1.] 27 KFOG fm AOR 26 27 19 27 33 24/45 RAR 1.3 

1.3 1.5 1.3 1.2 1.] 27 KKHI-FM Clas 29 33 29 30 25 21/50 HILLIER 2.0 

0.8 1.0 0.9 1.1 1.1 27 KuV am BBnd 32 24 33 33 32 14/79 
/ 

B HOWARD 
. 

0.9 

1.4 1.4 1.4 1.8 1.0 30 KDFC fm Clas 27 33 32 33 26 26/42 GROSKIN 1.5 

0.5 -- 0.4 0.4 1.0 30 KTIM-FM BBnd 33 33 20 25 21 9/127 RADIO TIME 0.9 

Demographic Rank 
MEN WOMEN MEN WOMEN MEN WOMEN 

Format Reach 
A/C 

1 

3 

AOR 18-34 18-34 18-49 18-49 25-54 
1 KMEL 1 KYUU 1 KCBS 1 KYUU 1 KCBS 
2 KSJO 2 KSOL 2 KMEL 2 KSOL 2 KGO 
3 KSOL 3 KIOI 3 KGO 3 KIOI 3 KSAN 
4 KSAN 4 KBLX 4 KSAN 4 KBLX 4 KNBR 

25-54 
1 KOO 
2 KYUU 
3 KOIT 
4 KCBS 

12 8 

BBnd .121 
Blk/Urbn 96 - 
BM/Easy , -1, 
CHR 42 
Clas , 

Ctry 8, 
5 KROR 5 KEZR 5 KSOL 5 KDIA 5 KBLX 5 KIOI 
6 KBLX 6 KDLA 6 KBLX 6 KGO 6 KYUU 6 KDIA 
7 KYUU 7 KMEL 7 KYUJ 7 KEZR 7 KMEL 7 KNBR 
8 KOME 8 KFRC 8 KSJO 8 KFRC 8 KYA 8 KBLX 
9 KCBS 9 KLHT 9 KROR 9 KYA 9 KNEW 9 KYA 

10 KOAK 10 KYA 1( KNBR 10 KOIT 10 KDIA 10 KFRC 

Gold III 2, 
Jazz a 9 

Misc 10 
News 1 7 
Rel I e 

Span m 20 
Talk 88 

attle- Everett- Tacoma #16 
Demographic ' ank 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

MEN 
18-34 

KISW 
KZOK-FM 
KZAM 
KUBE 

KIRO 
KYYX 
KNBO 
KPLZ 
KOMO 
KJR 

WOMEN 
18-34 

1 KUBE 
2 KPLZ 

3 KZAM 
4 KNBO 
5 KZOK-FM 
6 KISW 
7 KYYX 
8 KJR 

9 KKFX 
10 KIXI-FM 

Continued from Page 129 

1 

2 

3 

4 

5 

6 
7 

8 

9 
10 

MEN 
18-49 

KISW 
K IRO 

KZOK-FM 
KZAM 
K UBE 

KOMO 
KYYX 
KING-FM 
KPLZ 
KVI 

i 
2 

3 

4 

5 

6 

7 

8 

9 

10 

WOMEN 
18-49 

KIRO 
KUBE 
KPLZ 
KSEA 
KNBO 
KIXI-FM 
KZAM 
KOMO 
KJR 

KISW 

Tampa -St. Petersburg #22 

Demographic Rank 

MEN 
25-54 

1 KIRO 1 

2 KZAM 2 

3 KOMO 3 

4 KSEA 4 

5 KING-FM 5 

6 KZOK-FM 6 

7 KMPS-FM 7 

8 KPLZ 8 

9 KVI ; 9 

10 KISW 10 

WOMEN 
25-54 

KIRO 
KOMO 
KSEA 
KBRD 
KPLZ 
KIXI-FM 
KUBE 
KING-FM 
KMPS-FM 
KJR 

AIC 
AOR 
Blk/Urbn =r.8 
BM/Easy 
CI-SR 

Clas emus 
Ctry 
Gold IN .8 

Jazz 4 

Misc 
News 
Rel 
Talk 

MI1 3.0 

1.8 

82 

69 

182 

16.0 

14.0 

11.3 

14.1 

Continued from Page 130 

Format Reach 

1. 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Men 
8 -34 
WRBO 
WYNF 
WTMP 
WOYK 
WMGG 
WSRZ 
WOXM 
WSUN 
WRXB 
WFLA 

Women 
18-34 

1 WFBO 
2 WMGG 
3 WCIYK 
4 WTMP 
5 WYNF 
6 WSRZ 
7 WJYX 
8 WOXM 
9 WSUN 

10 WFLA 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Men 
18 -49 

WRBO 
WOYK 
WYNF 
WMGG 
WTMP 
WSRZ 
WOXM 
WSUN 
WFLA 
WDAE 

Women 
18 -49 

1 WRBO 
2 WMGG 
3 WOYK 
4 WJYW 
5 WTMP 
6 WSUN 
7 WYNF 
8 WSRZ 
9 WFLA 

10 WWBA 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Men 
25-54 
WOYK 
WRBO 
WMGG 
WSUN 
WTMP 
WYNF 
W SRZ 

WJYW 
WDAE 
WWBA 

2 

3 

4 
5 

6 

7 

8 

9 

10 

Women 
25-54 
WRBO 
WOYK 
WMGG 
WJYW 
WSUN 
WTMP 
WWBA 
WDAE 
WFLA 
WSRZ 

A/C 
AOR 
BBnd 
Blk/Urbn 
BM/Easy 
CHR 
Ctry 
Gold 
Misc 
Talk 

12.0 

23.1 

8.0 

9.7 

6.7 

110 
16.1 

4 

IMi 3.7 

7.3 
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MARKET INDEX ( Ibany- Schenectady -Troy 
Anaheim -Santa Ana -Garden Grove 
-AHenta 

itimore 
Birmingha 

`Beaton 
quffalo 
-.6hicago 
4Iincinnati 
Afilieveland 
Columbus, OH 

`Dallas -Fort Worth 
Oa on 

.Denver- Boulder 
-estroit 

Greensboro-Winston Salem -High Point 
-HartMord -New Britain 

uston- Galveston 
_dianapolis 
olitansas City 
-t+os Angeles 
. ouisville 
"Memphis 
obliam i -Fort Lauderdale- Hollywood 
,.Milwaukee- Racine 

70 nneapolis -St. Paul 103 

71 hville- Davidson 105 

72 Nàssau- Suffolk 106 

73 -Nérìr Orleans 107 

74 _-New York 108 

76 iMerfolk- Portsmouth -Newport News- Hampton 111 

79 klahoma City 112 

80 hilade p a 113 

82 Phoenix 114 

83 -'ttsburgh 116 

84 Portland, OR 117 

85 -Prvridence- Warwick- Pawtucket 118 

86 ' verside -San Bernardino-Ontario 119 

87 ' Rochester, ri 121 

88 ramento ' 122 

90 -4.ouis -. 123 

91 Salt Lake City-0 124 

92 .Dart giton o 125 

94 San Diego 126 
95 San Francisco 127 

96 San Jose 128 

98 -Seattle- Everett- Tacoma 129 

99 _____mRa -St. Petersburg 130 

100 Toledo 131 

102 shington, DC 132 

Beautiful Music 
can be a money machine 
Call Me, 

Ed Winton 
813 -576 -2299 w 

WINTON COMMUNICATIONS 

9549 Koger Blvd., St. Petersburg, FL 3370: 
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tu o kw6yzi` ;1 
a aM1170 

BROWNS COUNTRY 

WHK142O 
LIPVE .92 
IL 

WERE THE SPIRIT OF KETCHICAN 

STEREO F 

igirprrtirrr:. 

WKYS-tot.f., 
1j, RAd1011 WuIA ,_.__ _ -- wI5 

! O ^ 
, 

ó 
ROSI ltáwt 1laatk (>uwtr4 9Xualc _ _ ---- 

95',WMET: ki +z 
* KGs ,4éu 

LRCG 
THE MUSlC PEOPLE 'g4 HIt 

. . ,°° . AM w ItLA xao MTN 97 FM BIG . AND W r I260 
: . LICENSETOWIN 

r 
r.,. , a 

Position 
STEREO 95WME .2 

Cl IIC K ;cs CIAS.SIC RCX.Ií r' 1 

WE WATCH 
Super.Chañnell IkLUP TRUC1 

NEVADA IKCFì12.96.7 

WDAC 
urric iosFr 

BURGER 
KING 

FM STEREO 101 AM 13 

-I 

Ratio 66 
wwLn ;. STEREO 

10i *CALIFORNIA FM 

K- . WES RADIO FuI N T'_ BEST ROCK 
5 Fit MT 

r. 

MAGIC 

--;1.1u.1,1.Q AKCYC. 
; 

0W6 
VII/ACKY c 

wIoD Irl 

For the Best in Bumper Strips and Window Labels, Call Byron Crecelius person to person COLLECT 314-423-4411 
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ECOMMUN CATIONS, INC 
21 Carriage Lg. Suite 2CC Stiouis MO 63108 (314 361-6666 

TH BEST TRACK RECORD IN AOR 
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