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The Weekly Top 40 is 10 Years Old!

he 10 year
anniversary
of Rick Dees

Weekly Top 40 says
it all — Rick Dees
personality has
made The Weekly
Top 40 the fastest

growing CHR show
in America! But it’s more
than a countdown show —
Rick Dees charges the airwaves with his
famous brand of fun and humor. Rick Dees
Weekly Top 40 is personality radio for your weekend!

380 Madison Ave., 7th Floor - New York, NY 10017
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Why Film House
Has No Trophy Case

At Film House, we think the marketing should drive the creative, not vice
versa. We focus our efforts — and our cameras — on whatever will get the right
message to the right people.

With duopoly, the rules of the radio marketing game have changed
dramatically in the last year. Now, when you may be your own "competitor," it's
more important than ever to have a marketing partner who truly understands the
evolving business of radio. Only Film House has already helped craft successful

marketing strategies in dozens of duopoly
situations. . The L
If you'd rather see rewards on your FI
bottom line than awards in the lobby of your FILM HOUSE. INC. FAX (615) 2563380

ad agency, work With_ the company that 230 CUMBERLAND BEND NASHVILLE. TN 37228 (615) 2554000
specializes in marketing radio stations.

Call Film House today. _Q.tﬂﬂg Ihe Standards

Copyright © 1993 Film House, Inc.

wwWw americanradiohistorv com
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Television Marketing Specioli
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FORMAT LEADERS Now with a separate New Rock section!
The top 10 stations in each of the major formats, ranked by AQH

and cume, Monday-Sunday, 6am-midnight -- prefaced by a top
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Full-color graphs
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Market (Metro Rank)

Akron (68)
Albany-Schenectady-Troy (54)
Albuquerque (79)
Allentown-Bethlehem (64)
Anaheim-Santa Ana (16)
Atlanta (12)

Austin (59)

Bakersfield (89)

Baltimore (19)

Baton Rouge (83)
Birmingham (53)

Boston (9)

Bridgeport (95)
Buftfalo-Niagara Falls (41)
Charleston, SC (85)
Charlotte-Gastonia-Rock Hill (39)
Chattanooga (95)

Chicago (3)

Cincinnati (32)

Cleveland (23)

Columbia, SC (92)

Columbus, DH (34)

Dallas-Ft. Worth (8)

Dayton (47)

Denver-Boulder (24)

Detroit (6)

El Paso (77)

Fresno (67)

Grand Rapids (66)
Greenshoro-Winston Salem (49)
Greenville-New Bern (81)
Greenville-Spartanburg (60)
Harrisburg-Lebanon-Carlisle (74)
Hartford-New Britain (40)

TOP 100 MARKET PROFILES
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m DRIVETIME DOMINATORS Radio's top 10 morning and

afternoon personalities and stations, ranked by AQH and cume.

EX3 HOW TO USE THE RATINGS INFORMATION An casy
step-by-step guide for using R&R's comprehensive ratings data.

Market  (Metro Rank)

Honolulu (56).
Houston-Galveston (10)
Indianapolis (37)

Jacksonville (50)

Johnson City-Kingsport-Bristol (93)
Kansas City (27)

Knoxville (71)

Lancaster, PA (99)
Lansing-East Lansing (100)

Las Vegas (57)

Little Rock (82)

Los Angeles (2)

Louisville (51)
McAllen-Brownsville (70)
Melbourne-Titusville-Cocoa (98)
Memphis (43)

Miami-Ft. Lauderdale (11)
Milwaukee-Racine (26)
Minneapolis-St. Paul (17)
Mobile (90)

Monmouth-Ocean, NJ (44)
Monterey-Salinas-Santa Cruz (77)
Nashville (45)

Nassau-Suffolk (14)

New Bedford-Fall River (84)
New Haven-Meriden (91)

New Orleans (38)

New York (1)

Norfolk-Virginia Beach-Newport News (33)
Dklahoma City (52)
Dmaha-Council Bluffs {75)
Orlando (42)

Philadelphia (5)

Phoenix (22)

Now by market rank, R&R's exclusive sing|e-source ratings data
overview featuring Arbitron one-year trends, rankings in five key
demographics, owners, networks, rep affiliations, and more.
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Pittsburgh (20)

Portland, OR (25)
Providence-Warwick-Pawtucket (31)
Raleigh-Ourham (61)
Richmond (55)
Riverside-San Bernardino (29)
Roanoke-Lynchburg (97)
Rochester, NY (46)
Sacramento (28)

St. Louis (18)

Salt Lake City-Ogden-Provo (36)
San Antonio (35)

San Diego (15)

San Diego North County (58)
San Francisco (4)

San Jose (30)
Sarasota-Bradenton (80)
Seattle-Tacoma (13)
Springfield, MA (73)
Stockton (87)

Syracuse (69)

Tampa-St. Petersbhurg (21)
Toledo (72)

Tucson (65)

Tulsa (63)

Washington, DC (7)

West Palm Beach (48)
Wichita (88)

Wilkes Barre-Scranton (62)
Wilmington (76)

Worcester (94)
Youngstown-Warren (86)

Numbers following marke! listings indicate marke!
rank i the Spring 93 ratings pericd.

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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VLA SO

24 Hour Satellite Delivered Programming
Customized for YOUR Station
in YOUR Market.

do YOUR homework

are research driven
are dedicated to the quality of YOUR programming

" For more information call: Greg Raab
(312) 755-1300 Fax (312) 755-0336
101 West Grand Avenue, Suite 600, Chicago, IL 60610

www americanradiohistorv com
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NATIONAL FORMAT REACH CHART

*

reach throughout the U.S. during the Spring 93 book.

The regions used in these charts correspond to those used by R&R's format editors to define their
reporting regions. Each of the Top 100 markets featured in this edition of the R&R "Ratings Report" was |
tallied by its respective region (using format penetration data) to develop this information. The regional
numbers were then combined and averaged to arrive at the national format numbers shown here.

J

The National and Regional Format Reach Charts on this and the following page outline listener format

Ctry | 18.3% (18.9%)
~ AC | | 17.0% (20.6%)

News/Talk | | 15.2% (11.2%)
CHR |
AOR
Gold/CR
UucC
BBnd/Nost
Span 2.1% (2.2%)
B/EZ 2.0% (2.4%)
NR 11.1% (.9%)
Clas l 9% (1.1%)
CTN (ol | .9% (1.0%)
NAC I 7% (.8%)
Misc

' 11.1% (10.4%)
10.9% (11.2%)
9.3% (9.1%)
7.8% (7.6%)

2.4% (2.0%) (Fall '92 percentages
are in parentheses.)

FORMAT LEGEND

AC- Adult Contemporary,
AOR-Album Oriented Rock, BBnd-Big Band,
B/EZ-Beautiful/Easy Listening, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,Clas-Classical, CR-Classic Rock,
Ctry-Country, FS-Fuil Service, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NAC-New AC,News-News, Nost- Nostalgia,
NR-New Rock, N/T-News/Talk, Rel-Religious, Span-Spanish, ;
Sports-Sports, Talk-Talk, UC-Urban Contemporary,
_ UAC-Urban Adult Contemporary, UG-Urban Gold

2% (.4%)
Jazz | A% (1%)

@ 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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Inc

presents our newest Production Library

We built Slam Dunk to GET IN YOUR FACE! A dozen categories, each specifically
created to blow you, your clients and your listeners into the next state!

19 CDs in the first shipment — a total of 25 discs in alll Slam Dunk includes
Rock, Mainstream TechnoEdge, Space, Sophistication, Urban, Elegance,
Specialty, and LOTS and LOTS of Work Parts.

We'll give you 12 separate categories of stuff that works and allows you to play at
the top of your game...not sometimes, but ALL THE TIME.

So if you're ready to play, get a demo of SLAM DUNK...new from the creative
team at TM Century.

FOR MORE INFORMATION CALL (800) 8793-2100

www americanradiohistorv com
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FORMAT REACH CHARTS

#

EAST

SOUTH

JAZZ

(Fall '92)

AC 29196 (26.4) CTRY iiiiss04924.3(25.7)
NEWS/TALK 3188 (13.6) AC _:315.3(17.9)
CHR 14.4 (13.5) UC i ;146(14 0)
AOR 13.2(12.1) AOR &
CTRY 0.3 (9.6) NEWS/TALK i
GOLD/CR 9.5 (10.0) CHR
uc GOLD/CR .
BBND/NOST 37(3 4) SPAN :
B/EZ B/EZ 5229 (27)
NR 3 BBND/NOST 711.8(1.9)
CLAS 7. REL/CC 31.4(1.7)
REL/CC 3. NAC 1.4 (.4)
NAC . CLAS 1.2(2)
SPAN 1. .

':'_ T o M
| NEWS/TALK i 420.4 (12.6) [ AC ¢
CTRY iaas ..318.9(20.5) | NEWS/TALK
AC i _.-”‘mi164(207) CTRY i
AOR ‘3116 (13.9) I CHR
GOLD/CR ‘iiiii10.1(9.6) GOLD/CR
CHR £110.0 (9.7) | AOR
UC il SPAN i
BBND/NOST BBND/NOST ij
NR 3.9 (.6) | NAC 1.7 (2.
REL/CC 1.5 (:4) B/EZ a11.4(1.8)
NAC 3.4 (4) MISC 41.0(.8)
| JAZZ 1.2(2) ucC 1.8(.7)
SPAN 1.2 (.2) REL/CC 1-4(.3)
MISC 3.1(.6) JAZZ 0(0)
| 1 e o o
. s I
. |
| |
I 1
l (Fall'92) . (Fall '92)
l.8 B RaR RATINGS REPORT VOL. 2 '93 ©1993 Ai)itron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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RCS WORKS...for you.

All the software you need for a complete,
integrated, digital radio station:

* Programming

*Research

e Traffic and Billing

*News ; -{;;.-; '

- & Sl
* Continuity Srte
®* Production

*On-Air Studio

All working together to give
you control, the fewest mistakes,
the greatest profit, and the best
possible sound.

All made and supported by RCS,
for fourteen years THE radio
software company.

Radio Computing Services

Two Overhill Road, Suite 100
Scarsdale, New York, 10583
Tel.(914)723-8567 Fax.(914)723-6651

il

www americanradiohistorv com
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RATINGS STRATEGY REVIEW

SPRING 93 REVIEW

Gash, Car Giveaways
Stage Gomehack

he Spring 93 survey saw
significant boosts in cash and
vehicle giveaways, according to
R&R’s latest “Ratings Strategy
Review.” And continuing a trend
started last fall, more stations
appeared to allocate more resources
to promotional activity.
Among other major findings in
the exclusive radio station poll:
@ Country achieved the highest
visibility levels among outside media.
@ AC,AOR. and CHR increasingly rallied
behind a principal imaging slogan.
@ UCs accelerated their TV schedules.
@ Older-skewing formats preferred
auditorium testing, while youth-
oricnted formats leaned toward
callout rescarch.

PROMOTIONAL
BUDGETS

$150,001+ D

$50,001 -
$150,000

$5001 -
$50,000

UNDER
$5000

o

66.6%
(55.6%)

35.7%
(37.8%)

16.6%
(15.3%)

. markets, four of every five

The most significant
gscalation in large market
promotional budgets
occurred within the $50,001-
150,000 range. In smafler

stations aliocated less than
$50,000, although more than
half of the outlets that spent
less than $5000 last spring
exceeded that figure.

(Spring "92 percentages
are in parentheses. )

M Sis

. 40.0%

23520\

MR _1382%

Here are the percentages of
stations in the five major music
formats that conduct auditorium
tests, callouts, and focus groups.

A
BN dahaen ||/

5 &&é 14.2% |

25.0%

10 M RaR RATINGS REPORT VOL. 2 '93

ol

TOP
IMAGING
SLOGANS

“(BIG) (BEST)
(BETTER)
MIX”
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INTRoducing our NewesT fully inTegrated and live-assist system...
g &
JLTiMATE
DigiTal
: _i’i';__\ _ d -
b )T U ,] . 0 |

New features and enHancements of Ulrimate Digital Studio 11 include:

New audio controller uses digital 1echnology Enhanced support for second-Generation
for so?\:i/ARE control of audio levels and compact disc changers
cross-fades

Enhanced supporr for local-area networks
Pop-up weather, calendar, PSA, and liner

windows Includes all the features that made the

original UDS famous, including TM
Enhanced real-time funcrions, including Century’s exclusive AutoSegue 1echnology,
ReAl-Time NeTWORK joins and supporr for all indusiry-siandard

music-scheduling and maffic systems

M Century Ultimate Digital Studio II » > Live Control

" ON AILR 2:48 .9 Source 1D: 81
SHE DESERVES YOU _

19:13:35 AM
Wednesday

BAILLIE AND THE BOYS
Run:
ntro:88

Time: A:84.09 Ending:C

fiudio Hixé;
AP AEP AP A%EP AP AP AP AP A%P A %P
. . L 1 ] 5 | ) r ¥

1

For more informartion call (800) TM CENTURY

aaaanat oo anradiohictarn, ~aMm
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RATINGS STRATEGY REVIEW

J U J‘QJ J‘ _, _)J \ J REBY. J?Jij'l'“m T Radio’s Favorite Giveaways

The economy seems to have influenced the prizes given
away on radio. For the first time in several surveys, stations

oo amonrse | TE EVsiOn Ll | e e e 2 s o Bt s
%'r;e:trrlcy)/nﬁgse Q'pbrl(j)tpgﬂzrqm r:ﬁ?amed ’35 - T sho;ving Ia'rgze gains at AOR, CHR, AC, ?r?d Urban.

doubling its use of billboards (tying (€3.7%) 75.0% 73.8% (Spring '92 percentages are in parentheses.)

with CHR.) Urban also increased its (82%) (69.4%) 60.0%

TV and busboard visibility. On the
print side, AC was the only format to
increase its magazine/newspaper
usage; in the latter category, its 159%
surge took the format to first place.

(Spring '92 percentages are in
parentheses.)

L[] e 500% CASH
N | T e 484% 48.0% 47.0%

' r (517%) (43.2%) (526%) 42.0%
| I |

(38.8%) - 25.0%
(23.9%)
LCTRY AOR _AC UC CHR

L X 1] sunnnsf AC CTRY UC CHR AOR
| BILLBOARDS l
T |
°° 32%) 42, 8% 38.0%
%, 0/ 52.0°/o %
| (4314/) (“Z_?; /') . 53.0%) &77.(3)%) 42.0% TRIPS
1 s 44.8% 9%
| l ﬁ 35.7% NEWSPAPERS I ! (44.8%)  (39.1 %)
¥ ¢ -2 138%) 57 oo, ) ;
| CHR CTRY AOR AC UC [0 G50 2149 2 | N
| (24.2%) 19,79, AOR UC CHR AC CTRY
(21.0%) 10.0%
7 (38.4%) e
AC TRy CARS/TRUCKS »
"\M‘:l\l—\“ g 22.9%
B oo (30% 160%  18.2% 1219
‘\?2 ) 3\0%5:/0\ _{55"/:\ \\é);i?,\ — (1,7:5°/_‘? |(_3£/o)l 52:‘//o
— 32.3% e
241 (15.7%) BUSBOARDS \_ AOR CHR CTRY AC UC )

14.2% 11.9%
604 sy 190 100%

AENE ﬂ Who Uses Direct Mail

For the third consecutive spring, AC and Country emerged as
CHR AOR AC CTRY UC direct mail's prime proponents. CHR nearly doubled its usage,

Js| while Urban-- which didn't do any direct mail last Spring--
. returned to the scoreboard.
(Spring '92 percentages are in parentheses.)

HOW RADIO USES TELEVISON

S
CABLE AD ! SPOT
CHOICES TV BUYING SLOTTING
PREFERENCES

‘AL CNN | - , .

— ] O | N | Prime 18.8%
. | Early News 16.5%

— 0 Net Affiliates 54.8%f | | Late News 14.5%
ﬁa}mn [ Cable IR Late Night 13.7%

IR gc | Prime Access  10.5%
— T Tr T 20.4% | Mornings 8.0%

11.1%

ROS 7.4%

— Soaps 6.0% |
8.1%
{ v i J | Sports 4.2%

12 W RaR RATINGS REPORT VOL. 2 '93 N
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The pulse and the power

of hometown radio.

GROUP

RADIO

Since 1920
The First Name Ia Radio

WBZ, BOSTON ¢ WINS &§ WNEW-FM, NEW YORK ¢ KYW & WMMR. PHILADELPHIA
WCXR & WCPT., WASHINGTON ¢ KDKA. PITTSBURGH ¢ WLLZ. DETROIT ¢ WMAQ. CHICAGO

KILT-AM-FM. HOUSTON ¢ KFWB & KTWV. LOS ANGELES ¢ KFBK & KGBY. SACRAMENTO
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Off the Record with Mary Turner

One hour of exclusive interviews and music from the
hottest names in AOR and Classic Rock.

On the Edge In Concert: High Voltage
——— e A
One hour of exclusive interviews and acoustic Ninety minutes of pure rock ‘n roll —
performances from the acts that define Modern Rock. recorded live in concert.

Hosted by Tom Calderone.

In Concert Pirate Radio with Lonn Friend

[ s e E——l
Ninety minutes of exclusive concert performances An unpredictable five hour music-driven rock party l
recorded live from venues around the world. with the best guest list in rock ‘n roll.

In Concert: New Rock MTV Unplugged

——ll S RS ——
Ninety minutes of the best alternative music — Exclusive simulcasts of MTV's popular
captured live in concert. acoustic music series.

www americanradiohistorv.com
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MTV News

Kurt Loder reports on news in the
rock world — twice daily.

Superstar Coneert Series
R — e —————
Ninety minutes of the biggest superstars
in rock — performing live in zoncert.

BBC Classic Tracks

Live vintage recordings from the famed
BBC and WW1 archives — broadcast daily.

The Beatle Years
———mm c—
Elliot Mintz recaps the lives of the Beatles
with music and rare interviews.

The Timothy White Sessions

Landmark interviews and live psrformances
from rocks most influential artists.

Westwood One Radio Networks...bringing you the best in AOR,
New Rock and Classic Rock with exz usive interviews,

special event programming, and live concsrt recordings from
Westwood Ore’s award-winning mob:le recording division.

For additional information contact your
Westwood One Representative at (21C) 204-5000

INJI\ IT COULD ONLY COME
NWI! FROM WESTWOOD ONE

ANWW A
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FORMAT LEADERS

NATIONAL ALL-FORMAT
AVERAGE QUARTER-HOUR CUME
1. WIVK-FM/Knoxville (Ctry) ........... 32.7 1. WHTZ/New York (CHR) . . . . . .. 2,281,900
2. WXBQ-FM/Johnson City-Kingsport (Ctry) . . . . 28.5 2. WINS/New York(News) . ............. 2,190,600
3. WUSY/Chattanooga (Ctry). . . . ............ 23.9 3. WPLJINew York(CHR) .............. 2,188,600
4. WRNS-FM/Greenville-New Bern (Ctry). . . . . .. 22.0 4. WRKS/New York (Urban) . . ........... 2,146,200
5. WWDM/Columbia, SC(UC) ............... 20.5 5. WLTW/New York(AC) . . ............. 2,072,500
6. KilM/Tucson(Ctry). . . ................... 19.2 6. WCBS/New York(News) . ............ 1,896,600
7. WDUV/Sarasota-Bradenton (B/EZ) . . . .. ... .. 18.9 7. WXRK/New York (Classic Rock) . ...... 1,791,300
7. WYYD/Roanoke-Lynchburg (Ctry) . . . ....... 18.9 8. WCBS-FM/New York(Gold) . .. ........ 1,774,100
9. WSSL-AM & FM/Greenville-Spartanburg (Ctry) 18.3 9. WQHT/New York(CHR) . . . ... ........ 1,761,500
10. WAMZ/Louisville (Ctry) . . ................ 18.0 10. WBLS/New York (Urban) ............. 1,711,200
10. WYNK-AM & FM/Baton Rouge (Ctry) . . . .. . .. 18.0 11. KPWR/Los Angeles (CHR). . .......... 1,709,600
12. WZZK-AM & FM/Birmingham (Ctry) . . ... . . .. 17.6 12. WABC/New York(Talk) .............. 1,693,600
13. KSSN/LittleRock (Ctry) . ... .............. 17.2 13. KIiS-AM & FM/Los Angeles (CHR) . . . . .. 1,629,100
14. KMOX/St. Louis(Talk) . . ................. 16.4 14. WMXVINew York (AC). .. ............ 1,612,000
14. KXXY-AM & FM/Oklahoma City (Ctry) .. .. . .. 16.4 15. KOST/Los Angeles(AC) ............. 1,561,300
14. WIKS/Greenville-NewBern(UC) ........... 16.4 16. WFAN/New York (Sports) ............ 1,401,400
14. WTQR/Greensboro-Winston Salem (Ctry) . . . . 16.4 17. KFWBI/Los Angeles(News) . . .. ....... 1,380,800
18. KWEN/Tulsa(Ctry) ..................... 16.2 18. WNEW/New York (AOR) . ............ 1,344,900
18. WFMS/indianapolis(Ctry) . . . ............. 16.2 19. KRTH/Los Angeles(Gold) . . . ......... 1,228,300
20. WCMF-FM/Rochester (AOR) .............. 16.0 20. KYW/Phildelphia(News). ............ 1,224,600
20. WKSJ-AM & FM/Mobile(Ctry) . ............ 16.0 21. WBBM-FM/Chicago(CHR) . .. ......... 1,201,700
22. WCCO/Minneapolis-St. Paul(FS) .......... 15.9 22. WOR/New York (Talk) ............... 1,182,200
23. WSIX/Nashville(Ctry) . .................. 15.6 23. KLOS/Los Angeles(AOR) ............ 1,157,300
24. WITL-FM/Lansing-East Lansing (Ctry) . . . . . .. 15.4 24. WPAT-FM/New York(B/IEZ) ........... 1,156,800
25. KDKA/Pittsburgh(NIT) .................. 15.0 25. WGN/Chicago(FS) ................. 1,112,400
CONTEMPORARY HIT RADIO
AVERAGE QUARTER-HOUR CUME
1.KPRR/EIPaso ...................... 13.4 1.WHTZ/New York . . ... ....... 2,281,900
1. WKRZ/Wilkes Barre-Scranton ....... 13.4 2.WPLJINewYork ................... 2,188,600
3. WQUT/Johnson C“y-K.ngsport """"""" 13.2 3.WQHT/NewYork . .................. 1 ,761 ,500
4, WNNK-AM & FM/Harrisburg-Lebanon . . . . . .. 12.3 4. KPWR/Los Angeles. .. .............. 1,709,600
5. KBFM/McAllen-Brownsville . . . ............ 11.9 5.KIIS-AM & FM/Los Angeles . .. ........ 1,629,100
6. KKXX-FM/Bakersfield . .................. 11.8 6. WBBM-FM/Chicago. . ............... 1,201,700
6. KQKQ/Omaha-Council Bluffs ............. 11.8 7. WIOQ/Philadelphia .................. 753,400
8. WNTQISyracuse . ...................... 11.6 8. WXKS-FM/Boston ................... 742,100
9. WVIC-FM/Lansing-East Lansing . . . ........ 115 9. KMEL/SanFrancisco . ................ 727,900
10.WVKS/Toledo ......................... 11.0 10. WPGC-FM/Washington,DC .. .......... 727,700
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ADULT CONTEMPORARY
AVERAGE QUARTER-HOUR CUME
1. WRMF/West Palm Beach-Boca Raton12.9 1.WLTWINew York ........... 2,072,500
2. WTFM/Johnson City-Kingsport . . . .. .. .... 12.6 2.WMXVINew York ................. 1,612,000
3.WXLOI/Worcester ..................... 12.2 3.KOST/LosAngeles . ............... 1,561,300
4. WEZN/Bridgeport ..................... 11.6 4.KBIG/Los Angeles. . ............... 1,019,600
5. WSRS/Worcester . .................... 115 5.KYSR/Los Angeles . ................ 928,600
6. WLEV/Allentown-Bethlehem . ... ......... 11.2 6. WLIT/Chicago ..................... 772,300
7.KSSK-FM/Honolulu . . .................. 10.8 7.KIOl/San Francisco ................. 667,400
8.WYYY/Syracuse ...................... 10.5 8. WPNT/Chicago .................... 594,300
9.KSSK/Honolulu . ...................... 10.3 9. KYXR/Philadelphia ................. 770,600
10. WLHT/GrandRapids ... ................ 10.0 10. KOIT-AM & FM/San Francisco . ... ... .. 567,500
AOR
AVERAGE QUARTER-HOUR CUME
1. WCMF-FM/Rochester . ............. 16.0 1.WNEWINew York ........... 1,344,900
2. KLAQIEIPaso ........................ 13.2 2.KLOS/Los Angeles . ............... 1,157,300
3.WAQX/Syracuse . ... .................. 121 3.WWBZ/Chicago . ................... 739,700
4. WFBQ/Indianapolis . ... ................ 12.0 4. WMMR/Philadelphia ................ 735,000
4. WROV-FM/Roanoke-Lynchburg .......... 12.0 5. WLUP-FM/Chicago. . ................ 668,000
6. WZZO/Allentown-Bethlehem .......... .. 10.9 6. KQRS-AM & FM/Minneapolis-St. Paul . .. 574,100
7. KEZO-AM & FM/Omaha-Council Bluffs . . . . . 10.5 7.WBCNI/Boston . .................... 524,000
8. WDVE/Pittsburgh . ... ............... ... 9.9 8. WWDC-FM/Washington,DC . ......... 444,300
9. KQRS-AM & FM/Minneapolis-St. Paul . . . . ... 9.8 9. WDVE/Pittsburgh ... ........ ... ... 435,800
9. WAQY-AM & FM/Springfield, MA . ... ... ... 9.8 10. KTXQ/Dallas-Ft. Worth. . .. ... ....... 423,500
NEW ROCK
AVERAGE QUARTER-HOUR CUME
1.KROQ/Los Angeles (Anaheim book). . 4.7 1.KROQ/Los Angeles . ........ 1,112,100
2. XTRA-FM/SanDiego .................... 4.6 2. WKQX/Chicago . ................... 740,300
3.KROQ/LosAngeles .. ................... 4.3 3. WXRT/Chicago .................... 535,200
4. KXRK/Salt Lake City-Ogden-Provo . ........ 4.2 4.KITS/SanFrancisco . ... ............. 453,500
5.WVGO/Richmond ..................... 4.1 5.XTRA-FM/SanDiego ................ 290,300
6. WKOC/INorfolk-VirginiaBeach ........... 3.2 6. WHFS/Washington,DC .. ............ 289,900
7.KPNTISt.Louis ....................... 3.0 7. KROQJLos Angeles (Anaheim book) . . . . 265,800
8. KITS/San Francisco (San Josebook). . . .. .. 2.8 8. WIBF/Philadelphia . .. ............... 256,200
8. WHFS/Washington, DC (Baltimore book) ... 2.8 9. KDGE/Dallas-Ft. Worth. . . . ... ... . .... 242,200
8. WKQX/Chicago . ...................... 2.8 10.CIMX/Detroit ...................... 238,400
COUNTRY
AVERAGE QUARTER-HOUR CUME
1. WIVK-FM/Knoxville .. .............. 32.7 1.WUSN/Chicago .............. 819,000
2. WXBQ-FM/Johnson City-Kingsport. ... .. .. 28.5 2. WYNY/NewYork ................... 815,200
3.WUSY/Chattanooga ................... 23.9 3.KSCS/Dallas-Ft. Worth.. .. ............ 692,900
4. WRNS-FM/Greenville-NewBern .......... 22.0 4. WWWW-AM & FM/Detroit ............ 612,800
5.KIM/Tucson . ........................ 19.2 5. KILT-FM/Houston-Galveston ... ....... 584,000
6. WYYD/Roanoke-Lynchburg ............. 18.9 6. WMZQ-AM & FM/Washington,DC . . . . .. 537,300
7. WSSL-AM & FM/Greenville-Spartanburg. . . . 18.3 7.KZLAlLos Angeles . . ... ............. 523,700
8. WAMZ/Louisville . . . . .................. 18.0 8. KIKK-FM/Houston-Galveston . .. .. .. ... 519,700
8. WYNK-AM & FM/Baton Rouge . . . . ........ 18.0 9. KPLX/Dallas-Ft. Worth . . .. ... ........ 518,600
10. WZZK-AM & FM/Birmingham ............ 17.6 10. WKHX-FM/Atlanta . ................. 503,900
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URBAN CONTEMPORARY
AVERAGE QUARTER-HOUR CUME
1. WWDM/Columbia,SC.............. 20.5 1.WRKS/NewYork............ 2,146,200
2. WIKS/Greenville-NewBern . ... .......... 16.4 2. WBLS/INewYork ................... 1,711,200
3. WBLX-FM/Mobile ..................... 14.3 3. WGCI-FM/Chicago . . . ............... 983,200
4. WWWZ/Charleston,SC. . . .............. 13.4 4. KKBT/LosAngeles. ................. 796,100
5.WVEE/Atlanta . ....................... 13.3 5. WUSL/Philadelphia ................. 558,000
6. KQXL/BatonRouge . .. .. ............... 120 6. WVAZ/Chicago .................... 554,900
7.KIPR/LittleRock ...................... 11.8 7.WJLB/Detroit . ..................... 552,400
8. WHRK/Memphis ...................... 11.3 8.WVEE/Atlanta . .................... 529,300
9. WENN/Birmingham . . . ................. 111 9. WKYS/Washington,DC . . . ........... 460,400
10. WCDX/Richmond . .................... 10.9 10. KJMZ/Dallas-Ft. Worth . . ... .......... 456,100
NEWS/TALK
AVERAGE QUARTER-HOUR CUME
1.KMOXI/St. Louis (Talk).............. 16.4 1. WINS/New York (News) . ... .. 2,190,600
2. WCCO/Minneapolis-St. Paul(FS) ......... 15.9 2. WCBS/New York (News) .. .......... 1,896,600
3. KDKA/Pittsburgh(NIT) . ................ 15.0 3. WABC/New York(Talk) ............. 1,693,600
4. WICC/Bridgeport(FS) ... ............... 13.4 4. WFAN/New York (Sports) . .......... 1,401,400
5. WHAS/Louisville(FS) .................. 13.2 5. KFWBI/Los Angeles (News) . . ........ 1,380,800
6. WHAM/Rochester(NIT) . . ............... 13.1 6. KYW/Phildelphia (News). ........... 1,224,600
7. WKBN/Youngstown-Warren (N/T) .. ....... 13.0 7.WOR/New York (Talk) .............. 1,182,200
8. KFBK/Sacramento(NIT) ................ 12.9 8. WGNI/Chicago(FS) ................ 1,112,400
8. KRMG/Tulsa(FS)...................... 12.9 9. WBBM/Chicago(News) . . ........... 1,044,500
10. KMJIFresno(NIT). . . ................... 12.5 10. KFl/Los Angeles(Talk) ............. 1,024,900
10. WTIC/Hartford-New Britain(FS). . . .. ... ... 12.5
NAC
AVERAGE QUARTER-HOUR CUME
1.WLOQ/Orlando . ..................... 4.0 1.WQCD/New York ........... 1,079,900
2.KOAl/Dallas-Ft. Worth . ... ................ 3.9 2. KTWVilosAngeles ................. 742,000
3. KIDD & KXDC/Monterey-Salinas . ........... 3.6 3.WNUAI/Chicago .................... 602,200
4. KTWV/Los Angeles (Anaheim book) . ... ... .. 3.5 4. KBLX-AM & FM/San Francisco ........ 439,100
5. KBLX-AM & FM/San Francisco ............. 3.3 5. KKSF/San Francisco ................ 403,300
5.KIFM/SanDiego ........................ 3.3 6. WJJZ/Philadelphia. ................. 376,200
5.WNUAIChicago .. ................ oo 3.3 7. KOAl/Dallas-Ft. Worth . .............. 311,800
8.KKSF/SanFrancisco . .. .................. 3.0 8. KAJZ & KBJZ/Los Angeles ........... 270,300
9. KHIH/Denver-Boulder . ................... 2.9 9. WJZE/Washington,DC ... ........... 263,700
10. WJJZ/Philadelphia ...................... 2.8 10. WLVE/Miami-Ft. Lauderdale .......... 236,200
GOLD/CLASSIC ROCK
AVERAGE QUARTER-HOUR CUME
1. WHTT-FM/Buffalo-Niagara Falls ...... 8.8 1. WXRK/New York (Classic Rock)1,791,300
2.WMJlIiCleveland ........................ 8.4 2. WCBS-FM/INew York . .............. 1,774,100
3. KFOR/Omaha-CouncilBluffs. . ............. 8.3 3.KRTH/Los Angeles ................ 1,228,300
4. WBBG/Youngstown-Warren .. ............. 8.0 4. KLSX/Los Angeles (Classic Rock) . ... 1,058,100
5.WODL/Birmingham . ..................... 7.7 5.WJMK/Chicago .................... 881,100
6. WKLH/Milwaukee-Racine (Classic Rock) . .. .. 7.5 6. WCKG/Chicago (Classic Rock) ........ 783,100
6. WXKR/Toledo (ClassicRock) .............. 7.5 7. WYSP/Philadelphia (Classic Rock) . . . .. 767,000
8. WWSW-AM & FM/Pittsburgh. . . .. .......... 7.0 8. KCBS-FM/Los Angeles .............. 645,700
9. KRXO/Oklahoma City (Classic Rock) ........ 6.9 9. WOGL-FM/Philadelphila ............. 597,400
9. WODE-AM & FM/Allentown-Bethlehem. . . . . .. 6.9 10. KLUV/Dallas-Ft. Worth .. .. ........... 484,900
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BEAUTIFUL/EASY LISTENING
' AVERAGE QUARTER-HOUR CUME
1. WDUV/Sarasota-Bradenton....... .. 18.9 1. WPAT-FM/New York . . . ... ... 1,156,800
2. WPVR/Roanoke-Lynchburg. .......... ... 10.1 2. WPATINewYork. ................... 368,000
3. WFMZ/Allentown-Bethiehem ............. 9.2 3. WDUV/Sarasota-Bradenton (Tampa book) 21 2,600
4. KUMU-AM & FM/Honolulu . . .............. 8.1 4. WRMR/Cleveland . . .. ........... ... 190,400
5. WDEF-FM/Chattanooga . . . ............... 7.5 5. WPAT-FM/New York (Nassau book). . ... 149,100
6.KTSM-FM/EIPaso ...................... 7.2 6. WDUV/Sarasota-Bradenton .. .. .... ... 144,900
7. WRLX/West Palm Beach-Boca Raton . . .. ... 7.0 7. KEZX-FM/Seattle-Tacoma .. ..... ... .. 135,900
8. WTVR-FM/Richmond . . .. ................ 6.9 8. KUMU-AM & FM/Honolulu . ......... .. 111,800
9. WRMR/Cleveland ................... ... 6.0 9. WFMZ/Allentown-Bethlehem ...... ... 111,600
10. WADB-FM/Monmouth-Ocean,NJ .. ... ... .. 5.7 10. WTVR-FM/Richmond ... ... ... ..... .. 110,800
AVERAGE QUARTER-HOUR SPANISH CUME
1.KBNA-AM & FM/EIPaso ............ 10.9 1.KLAX/Los Angeles ........ ... 959,900
2. KONJ & KXTN/San Antonio. . . ........... 10.6 2.KLVE/Los Angeles . . ................ 694,900
3. KIWW/McAllen-Brownsville ............. 9.7 3. WSKQ-FM/New York . ......_ ........ 647,900
4. KGBT/McAllen-Brownsville . . ............ 9.6 4. WADOI/New York .. ................. 469,700
5. KTJN & KTIX/McAllen-Brownsville . . . . . . .. 5.9 5.KTNQ/Los Angeles ................. 434,700
6. KLAX/Los Angeles . ................... 5.7 6. KKHJ/Los Angeles . ... .............. 421,400
7. WAQI/Miami-Ft. Lauderdale ............. 4.8 7.KWKW/Los Angeles ................ 346,900
8.KCVR/Stockton . ...................... 4.5 8.WSKQ/New York ................... 305,300
9. WRTO/Miami-Ft. Lauderdale . . .. ......... 4.0 9. WXDJ/Miami-Ft. Lauderdale .......... 269,800
10. KQXX/McAllen-Brownsville. . ... ......... 3.9 10. WOJOIChicago .................... 267,500
10. KXEM & KSUV/Bakersfield .............. 3.9
10. WXDJ/Miami-Ft. Lauderdale . ............ 3.9
BIG BAND/NOSTALGIA
AVERAGE QUARTER-HOUR CUME
1. WWMB/Melbourne-Titusville (BBnd) 10.1 1. WJJD/Chicago (Nost) ......... 483,600
2.KJUL/Las Vegas(Nost) .................. 6.0 2. KFRC/San Francisco (Nost) . . ......... 466,300
3. WOKY/Milwaukee-Racine (BBnd) . ......... 5.7 3. WQEW/New York (Nost). . ............ 463,900
4. KGVYI/Tucson(BBnd) ................... 5.5 4. WPEN/Philadelphia(Nost) . . . . ..... ... 366,300
4. WHYL/Harrisburg-Lebanon (Nost). . ... ... .. 5.5 5. KQUE/Houston-Galveston (Nost) . . . . . .. 255,000
6. WGUL-AM & FM/Tampa-St. Petersburg (BBnd) 5.3 6. KJQI & KOJY/Los Angeles (Nost). . . . . .. 238,500
7. WQBB-AM & FM/Knoxville (Nost) . ......... 5.1 7. WPLM-AM & FM/Boston (BBnd) . . . . .. .. 205,000
8. WECK/Buffalo-Niagara Falls (BBnd) .. ... ... 5.0 8. KIX)/Seattle-Tacoma (Nost) ........... 202,200
9. KOY/Phoenix(Nost) .................... 48 9. WGUL-AM & FM/Tampa (BBnd) .. ...... 179,300
10. WMAS/Springfield, MA(BBnd) . ........... 4.7 10. KOY/Phoenix(Nost) . . ............... 178,800
10. WPLM-A/F/Boston (New Bedford bookXBBnd) 4.7
CLASSICAL
AVERAGE QUARTER-HOUR CUME
1. KBOQ/Monterey-Salinas ............ 4.4 1. WNCN/New York . . . ... ...... 690,300
1. KHFM/Albuquerque................. 4.4 2.WQXRINewYork ................... 676,200
3. KFSD/San Diego (North County book) . . . . . .. 3.5 3.KKGO/Los Angeles . ............... 495,600
4.KIWI/Bakersfield . . ..................... 3.3 4. WNIB/Chicago . . .................. 397,900
5. WGMS/Washington,DC . ................ 3.2 5. KDFC-AM & FM/San Francisco . . ... .. 361,500
6.WCRB/Boston ......................... 3.1 6. WFLN/Philadelphia . ............... 298,500
7. KING-FM/Seattle-Tacoma ................ 2.9 7.WFMT/Chicago ................... 295,400
8.KFSD/SanDiego ....................... 2.7 8.WCRB/Boston . ................... 281,500
8.KFUO-FMISt.Louis ..................... 2.7 9. WGMS/Washington,DC ............ 264,000
8.WCLVICleveland . . ..................... 2.7 10. KKHI-AM & FM/San Francisco . . . .. ... 259,500
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DRIVETIME DOMINATORS

AM Drive/Top 10 Average Quarter-Hour Share 12+, M-F, 6-10am

. WIVK-FM/Knoxville (Ctry) 38.4

. WXBQ-AM & FM/Johnson City-Kingsport (Ctry) 30.3
. KSSK-AM & FM/Honolulu (AC) 29.1

. WUSY/Chattanooga (Ctry) 25.6

. WRNS-AM & FM/Greenville-New Bern (Ctry) 25.5

. KMOX/St. Louis (Talk) 23.2

. KlIM/Tucson (Ctry) 21.9

. WYNK-AM & FM/Baton Rouge (Ctry) 21.7

. KDKA/Pittsburgh (N/T) 21.1

. WICC/Bridgeport (FS) 21.1

Darrin Wilhite, Tim Wall

Richard Quillen & Bill Blake

Michael W. Perry & Larry Price

Capt. Bobby Byrd & Jim Copeland

Tim Wall, Darrin Withite
Wayne Carlyle WIVK-EM/Knoxville

Bill Wilkerson, Wendy Wiese
Scott Carpenter
Kenny Hazelette & Bob Bishop; Austin James

John Cigna with the K-Team

Richard Quillen Wayne Carlyle
John LaBarca, Kim Quinn WXBQ-AM & FM/Johnson City WANS-AM & FM/Greenville-New Bem

AM Drive/Top 10 Average Cume Persons 12+, M-F, 6-10am

. WINS/New York (News) 1,601,100

. WCBS/New York (News) 1,236,400

. WRKS/New York (UC) 1,138,700

. WXRK/New York (CR) 1,109,900

. WHTZ/New York (CHR) 1,088,400

. WPLJ/New York (CHR) 994,100

. WLTW/New York (AC) 912,000

. KYW/Philadelphia (News) 895,000

. KIIS-AM & FM/Los Angeles (CHR) 897,900

10.

Paul Smith, Michael O’'Neill, Judy DeAngelis

Brigette Quinn & Jeff Caplan

Jeff Fox & Ken Webb

The Howard Stern Show

The Z-Morning Zoo with Gary Bryan & Ross Brittan Judy DeAngelis. Paul Smith, Michael O'Neil
WINS/New York

Scott Shannon & Todd Pettengill

Bill Buchner & Rasa Kaye; Al Bernstein

Pat Farnack, Harry Donaue, Ed Abrams

Rick Dees, Ellen K., Vick “The Brick” Jacobs, Cmd. Chuck Street

WCBS'FMINew YOl‘k (GOld) 865,600 Jeff Caplan & Brigette Quinn
Harry Harrison WCBS/New York
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DRIVETIME DOMINATORS

PM Drive/ TOp 10 Average Quarter-Hour Share 12+, M-F, 3-7pm

10.

- WIVK-FM/Knoxville (Ctry) 32.3

Ed Brantley

. WXBQ-FM/Johnson City (Ctry) 29.7

Marty Osborne

. WUSY/Chattanooga (Ctry) 24.2

The Bearman

- WRNS-AM & FM/Greenville-New Bern (Ctry) 23.5

Mark Reid

. WZZK-AM & FM/Birmingham (Ctry) 19.9

Bill Kramer

. WWDM/Columbia, SC (uc) 19.7

Vernessa Pendergrass; Paul Jackson

- WYYD/Roanoke-Lynchburg (Ctry) 19.2

Scott Walker

- WYNK-AM & FM/Baton Rouge (Ctry) 18.9

Phil Williams

. KlIM/Tucson (Ctry) 18.7

John Collins

WSSL-AM & FM/Greenville-Spartanburg (Ctry) 18.4

Kixx Cole

Ed Brantley Marty Osbome
WIVK-FM/Knoxville WXBQ-FM/Johnson City

The Bearman Mark Reid
WUS Y/Chattanooga WRNS-Al & FM/Greenville-New Bem

e g, S—————

PM Drive/Top ] O Average Cume Persons 12+, M-F, 3-7pm

10.

. WRKS/New York (UC) 1,199,300

Carol Ford; Wendy Williams

- WPLJ/New York (CHR) 1,158,400

Rocky Allen

. WHTZ/New York (CHR) 1,135,800

Elvis Duran

. WLTWI/New York (AC) 1,073,200

Valerie Smaldone, Steve Roy

. KPWRI/Los Angeles (CHR) 1,002,400

David Morales; George McFly

. WQHT/New York (CHR) 984,100

Al Bandiero, Jeff Thomas

- WCBS-FM/New York (Gold) 924,800

Bob Shannon

. WBLS/New York (UC) 896,500

Frankie Crocker; Sammy Mack

. WMXV/New York (AC) 842,000

Dan Taylor

KOST/Los Angeles (AC) 804,000
Bryan Simmons; Karen Sharp

Carol Ford, Wendy Williams
WRKS/New York

Rocky Allen Elvis Duran
WPLJ/New York WHTZ/New York
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RATINGS INFORMATION GUIDE

How To Use The
Ratings Information

s you examine R&R’s ‘‘Ratings Report & Direc-
tory, Vol. 2, ’93,”" you will find the following high-

lights featured in the detailed market breakouts.

@) SHARE TRENDS

All stations in the Top 50 markets which earned at
least a 1.0 share, and the Top 10 stations in markets 51-
100 (according to the Spring '93 Arbitron) are listed.
Trends read left to right, with the most recent results on
the right. Up to five books can be included in any mar-
ket's trend report, which covers the past year. Stations
are ranked according to their Monday-Sunday (total per-
sons 12+) average quarter-hour share.

@) STATION/FORMAT

The call letters are printed in bold type with the for-
mat of each station listed beneath in italics.

%) FREQUENCY/POWER

The frequency and power for the radio signal(s) are
shown as listed on Page 3B in each Arbitron report.

) AUDIENCE RANKINGS

The six rankings to the right of the frequency power
column will help you understand a station’s core strength.
The first listing shows the Monday-Sunday (total persons
12+) cume rank, followed by five AQH demo ranks for
teens and adults. Also featured: demographic rankings
for the Top 50 markets based on Monday-Sunday AQH.

il

@) AVERAGE MINUTES LISTENED

The column immediately following the 35-64 rank-
ing shows the average number of minutes the audience
spent listening to the station. This is based upon total
persons 12+, Monday-Sunday, 6am-midnight.

i
(=}
=
=

‘R, NET & REP INFORMATION

For the convenience of R&R “‘Ratings Report”
users, we designate all station owners and their network/
national rep affiliations as listed in each Arbitron report.

@ NOTATIONS

Updates are listed noting format and call letter
changes plus LMA activity.

) FORMAT REACH CHART

The lower-right corner of each Top 50 market page
features a bar graph ranking format reach. Format totals
are computed by adding the Spring '93 12+ Monday-
Sunday AQH numbers shown in each market breakout.
For example, all CHR shares are added together.

[*) MARKET POPULATION

The 12+ population for each market is shown, with
the black and Hispanic percentages in parentheses. In
those markets where an ethnic breakout is not applic-
able, the code N/A is used.
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12+ POPULATION: 14,077,500 (Black 21 4 ispanic 18.8%)

—— (4 6

[ 03] < I

Z\ . \%2 '99 3 TATION |Frequencyll /2 /5 /x /5 /5 ]
2\Z\T \A \z \3 POWER 2 /& IEIF/E s & ¥ /%
ZAT N T\ \Z \5% W FORMAT |t il > e @ 6 /3§
O\ P\ \P \C \z3 OS/lr /s /e /3 /3. = 2
S\&\8 \$ \9\53 ¥ja /B )8 /8 [% o SR 1
56 (66 |65| 58|58 0 WRKS 9.7 0 0 0 s| 9| 79| summiT SOU | D&R

WLTW 06.7
52 (51 [52]53]s52f 2 WL oxa 8| 6

10 21 2173 ‘(51\0 KATZ
15 |19 15 13) 3| 8 CITIES/ABC ABC | BAN

13 | 10 400 78| CBS cBS | CBS

WABC 770
34 {42 |42 3(2h ws o,

) WCBSFM | 10
50 (50 42| 48[38| 3| WC 1001

43 |44 44| 44|47| 5| WBLS o7 4| 5| 5| 4| 4| 8| INNERCITY ABC | MCG
45 147 [44| 38| 41| 6| WXRK 29 6| 2| 2| 3|12 | 67| INFINITY ABC | TOR
31 [32[34|37|40] 7| WPLS o 5| 3| 3| 6/ 13| 54| CAPCITIES/ABC | ABC | KATZ
40 (36 (36| 38|38 8| WHTZ 10880 2| 7|10 1217 | 48| SHAMROCKBR | — | CHR
36 |33 36| 37(36] O WaHT oo 3| a| 8| 1325 60| EMMIS — | D8R

Became Business News WBBR toward end of rating period.

DEMOGRAPHIC RANKINGS 2 AFORMAT REACH

Men Women Men Women Men Wome\~4 N/T st 18.9
18-34 18-34 18-49 18-49 25-54 25-54 CHR 114
uc 110.5

1 WXRK 1 WRKS 1 WXRK 1 WRKS 1 WXRK 1 WLTW GOLD/CR 18.9

2 WNEW 2 WPLJ 2 WCBSFM 2 WLTW 2 WCBSFM 2 WBLS AC |8.6

3 wpPLJ 3 WBLS 3 WNEW 3 WBLS 3 WFAN 3 WCBSFM SPAN __j4.7

4 WRKS 4 WMXV 4 WPLJ 4 WPLJ 4 waco 4 WRKS AOR 2.8

5 WQHT 5 WLTW 5 WRKS 5 WMXV 5 WNEW 5 WMXV o

6 WHTZ 5 WQHT 6 WBLS 6 WCBSFM | 6 weLJ 6 WPLJ NAC 428

7 WBLS 7 WHTZ 7 wacp 7 WHTZ 7 WLTW 7 wacb B/EZ 27

8 WFAN 8 WXRK 8 WFAN 8 WQHT 8 WBLS 8 WXRK CLAS 27

9 WLTW 9 WNEW 9 WQHT 9 WXRK 9 WABC 9 WSKQ-FM CTRY 2.1

10 WQcCD 10 WSKQ-FM | 10 WLTW 10 waco 10 WRKS 10 WHTZ BBND 115

© 1933 Arbiron Ratings Company May not be quoted of reproduced without the prior wrilten permission of Aritron.

ABC ABC Radio Networks NBC NBC Radio Network

AP Associated Press Radio Network SMN  Satellite Music Network
AURN American Urban Radio Network SOou The Source

BRN Business Radio Network " SUN Sun Radio Network

CBS CBS Radio Networks UNIS  Unistar Radio Networks
CNN Cable News Network UPI United Press International
CRC Cadena Radio Centro USA USA Radio Network

MBS Mutual Broadcasting System

Reps Abhreviation Key

BAN Banner Radio MK4 Market 4 Radio

CAB Caballero Spanish Media MCG McGavren-Guild Inc.

CBC  Crawford Broadcasting Co. MMR  Major Market Radio

CBS CBS Radio Spot Sales MMRE Major Market Radio/Espanol
CHR The Christal Company MMS  Michigan Spot Sales

CMBS Concert Music Broadcast Sales Inc. NESS New England Spot Sales
CRA  Crawford Broadcasting Co. PMR  P. Mulvihill Radio Limited
D&R  D&R RSS Radio Spot Sales

DCA Dora-Clayton Agency Inc. REG Regional Representatives
DIR Direct Representatives REP Republic Radio Inc.

EAST Eastman Radio Inc. ROS Roslin Radio Sales Inc.
G/W Group W Radio Sales SAV Savalli Broadcast Sales
HEG Herbert E. Groskin SMM  Special Markets Media Inc.
JCG J.C. Gates & Co. SSS Southern Spot Sales

KATZ Katz Radio SBS Spanish Broadcasting System
KBS  Keystone Broadcasting System TNS TN Spot Sales

KT-H  Katz Hispanic TOR  Torbet Radio

K&P  Katz & Powell UNI Unirep Broadcasting Co.
LOTUS Lotus Hispanic Reps WRS  Williams Radio Sales

www americanradiohistorv com
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LER CO MED
ETHING FOR EVERYQpE

] FIREPOWER
. For Country, AC, Oldies

CUTLER COMEDY NETWORK *
For AOR, CHR, Classic Rock

P
ﬁ\s SOM

The Only Complete Comedy And Show Prep Services Featuring:
® Produced Comedy Bits On CD
® Biweekly Comedy Newsletter
® Daily Overnight Cutting Edge Topical Comedy Faxes
® Computer Bulletin Board — Interactive, Celebrity Interviews.

CUTLER COMEDY - AMERICA’S FAVORITE COMEDY SERVICES
The Ultimate Weapons in the Battle for Drive-Time Ratings!

CALL CUTLER AT (818) 345-2166
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NEW YORK

12+ POPULATION: 14,077,500 (Black: 21.0%: Hispanic: 18.8%)

X Q
s \@ 4 g
2\2 2 \3 \% \ STATION |FREQuency /g /5 /¥ [¥[5 /5 /%
2\Z\T \2A\2 \3 POWER SIfF/s/S/f/X /¢ @ ¥ [ous
Z\® \Z \™ \Z \®2\ FORMAT 8 RT3 Y 8 £ 4 Y S /58
%) 2 (( 2 \0 _;17 viHTTIME POWER) [ 3 [ A s/eo/s /3 0; § éD g f
= - 2 - \7 * i f, b : V
S\ \Q \& \$\53 v/ [ /D)8 /8 /)< IS y /5
WRKS 7
6 |66 |65 58|58 G wi 987 4 G c G 5/ 9| 79| summiT SOU | D&R
51 (52| 53|52 2] WLTW 106.7 5 |110| 8| 6| 2| 2| 73| VIACOM KATZ
AC 7.8kw
42 | 42| 38|48 3 \T'!/f(\BC 170 11 [15 | 19| 15| 11| 3| 83| CAPCITIES/ABC | ABC | BAN
WCBS-FM 101.1
50 42| 48| 48| 3| WC 1o g8 |13 ]|10]| 4 aa 78| CBS CBS | CBS
44 |44 )| 44| 47| 5 UWCBLS ) A 10| 4| 5| 5| 4| 4| 80| INNERCITY ABC | MCG
47 |44 | 38| 41| 6 &XRK P 76| 2| 2| 3|12 67| INFINITY ABC | TOR
. w
31 [32 |34 |37 |4a0f 7| WPLJ et 3| 5| 3| 3| 6|/13| 54| CAPCITIES/ABC | ABC | KATZ
i w
WHTZ 00.3
40 |36 |36|38|38| 8| WH 100.3 €@ 2| 7|0 12[17| 48| SHAMROCKBR. |-~ | CHR
WQHT 97.1
36 [33 |36 |37|36| 9| WQ A 9| 3| 4| 8] 13|25 | 60| EMMIS D&R
WOR 710
32 |38 |33 40| 35| 10| WC o 15 |35 | 33| 30| 24| 14 | 87| BUCKLEY ABC | MCG
WINS 1010
37 |38 |36 40| 34| 11| WIN LA el 2 |16 18| 16| 16| 5| 45| GROUP W ABC | G/W
38 |34 |31 32]34] 1] WMXV jo 1 12 7] 9| 9| 7{ 7| 62| BONNEVILLEINT. |-- | MCG
cBS 880
30 |32 |34 37| 30| 13| WCE g0 6 |25 |25 | 18| 17| 8| 47| CBS CBS | CBS
WFAN 660
30 (29 25| 23| 28| 14| WFA 860 13 | 9 {14]13] 10|10 [ 59| INFINITY NBC | EAST
WNEW 02.7
31 (36| 29|35 28( 14| X3 e T 14 | 11 6| 7| 9|19 | 61 GROUP W UNIP | G/W
QCD 01.9
22 |24 | 28| 29| 28| 14| W@ G 17 |21 |11 | 11| 8] 8| 75| TRIBUNE CHR
WPAT-FM | 93
37 |31} 33| 30| 27| 17| 3E] e 16 |32 |27 | 20| 20| 11 | 69| PARK MMR
WSKQ-FM | 97.9
27 |24 24| 22| 21| 18| &2 4 21 | 8 |12)12] 14| 18| 96| SBS
28 |31 | 27| 24| 21| 18] WYNY L ind 18 [12 |13 | 14| 15| 15| 74| BR PARTNERS NBC | D&R
16 [1.7| 15| 17| 16| 20| WADO (2o 22 |23 |22 | 19| 18| 16 |102| TICHENOR MEDIA | - | KT-H
01 |01 | 02| 14] 15 21| WAEW 15 23 |45 |38 | 40| 39| 22 | 93| NEW YORK TIMES | -— | MMR
©) 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron Continued on page 27

26 M RaR RATINGS REPORT VOL. 2 '93 )

www americanradiohistorv.com


www.americanradiohistory.com

NEW YORK

Continued from Page 26

12+ POPULAT'ON: 14,077,500 (Black: 21.0%; Hispanic: 18.8%)

x Q
o S / &
= C Z\® < @
L 2\ 3\ \2\j \ STATION |Frequency [ /& /s[5 /5 /5] ¢
= b S \D . P X <4 Q‘{ Q‘{ @ 0 é_r ;’$
% Y,‘})‘ ((— Y,‘}) % %‘\;y FORMAT (NIGHT TIME POWER) 8 A r; é)t 2/ § él 59 5;
S\ O\ &\ &\ & \22 &/ /s /8 S) S = G [ sw
15 [14 | 16| 14| 15/ 21 | WOXR pag 20 |38 [34 |33 | 30|23 | 65 | NEW YORK TIVES |UNIS | MMR
11 |14 [17] 19| 14|23 | WLIB hee 26 |20 [17 |17 | 19|20 [116 | INNER CITY AURN | MCG
12 (09 | 13| 14| 12|24 | WNCN 1os 19 36 [26 [23 | 21|21 | 52 | GAF UNIS | CMBS
‘ SBS
4

FORMAT REACH

DEMOGRAPHIC RANKINGS
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54

1 WXRK 1 WRKS 1 WXRK 1 WRKS 1 WXRK 1 WLTW

2 WNEW 2 WPLJ 2 WCBS-FM 2 WLTW 2 WCBS-FM 2 WBLS

3 WPLJ 3 WBLS 3 WNEW 3 WBLS 3 WFAN 3 WCBS-FM
4 WRKS 4 WMXV 4 WPLJ 4 WPLJ 4 wWQCD 4 WRKS

5 WQHT 5 WLTW 5 WRKS 5 WMXV 5 WNEW 5 WMXV

6 WHTZ 6 WQHT 6 WBLS 6 WCBS-FM 6 WPLJ 6 WPLJ

7 WBLS 7 WHTZ 7 wQcD 7 WHTZ 7 WLTW 7 WQcD

8 WFAN 8 WXRK 8 WFAN 8 WQHT 8 WBLS 8 WXRK

9 WLTW 9 WNEW 9 WQHT 9 WXRK 9 WABC 9 WSKQ-FM

10 wWQcCD 10 WSKQ-FM | 10 WLTW 10 WQcD 10 WRKS 10 WHTZ

NT . 3189

CHR
uc
GOLD/CR
AC
SPAN
AOR
NAC
B/EZ
CLAS
CTRY
BBND

——11.4
——110.5
] 8.9
—18.6
147
328

-22.8

327

427

4241

415

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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LOS ANGELES

12+ POPULATION: 9,607,400 (Biack: 10.2%, Hispanic: 33.6%)

X Q
) B &
i S\ @ < &
N\ Z 2\ 3 \% STATION | FRequency [/ &/ &/ s/ s/ 5/ 5/ &
2\%, e '% 3 POWER E I I Iy Ir Iy & & [/ #8
% D (( T% @ Qnri FORMAT | ugHTTiME POWER) 8 A 5 g 3/ § é‘l § og‘%
3 - - - -\ 7% ~ ™ v =q
(e} * } X ) : © B IS
S\ &\ &\ &\ 4\28 A AW A AR I A S Y /5
. . . , KLAX 7
7 (20 537257 o g 97.9 12 |3 o o 3| 6 [112 | SBS SBS
50 |52 |51 |55]| 51 2| KOST 103.5 317 |5| 2 2 | 61| COX CHR
AC 12 5kw
KPWR .
42 |44 |51 (50| 50| 3 | KPV 1959 0 o 4 | 711824 | 55 | EMMIS D&R
29 |27 |37 | 43| 45| 4 | KFI 640 9 [24 |13 [13 | 8 o 84 | COX MBS | CHR
Talk 50kw
31 |40 |38 39| 43| 5 | KROQ 106.7 7 |2 |2 ] 4]13]37 | 73| INFINITY TOR
NR 5.5kw
44 |42 | 41| 43| 40| 6 | KIS-AF 1150/102.7 | 2 | 4 | 6 | 6 | 10|16 | 47 | GANNETT MCG
CHR S5kw/8kw
40 |36 |32 38| 39| 7 |KLOS 95.5 6 |17 | 3| 3| 2|11 | 63| CAPCITIES/ABC |ABC |KATZ
AOR 6 Thw
41 139 | 44| 37| 39| 7 | KRTH 101.1 5 |8 (11| 9| 4| 3| 60| BEASLEY UNIU | BAN
Gold 51kw
44 |37 |35|39]| 37| 9 |KABC ] 13 |28 |26 |18 | 16| 4 | 73 | CAP CITIES/ABC | ABC | KATZ
33 |40 | 36| 38| 36|10 gksx £, 8 |13 | 8| 5| 6| 9| 64| GREATER MEDIA |- MMR
44 (35|34 24| 35[11 | KLVE 107.5 17 |12 | 7| 8] 7|15 | 96 | HEFTEL CAB
Span 29.5kw
40 |30 |37 35| 32(12 | KBIG 104.3 10 |15 [12 [12 | 5| 5 | 60 | BONNEVILLE INT. |- CBS
AC 105kw
29 |27 | 26| 29| 32|12 | KFWB 980 4 |33 |20 |19 | 17| 7 | 44| GROUP W CNN | G/W
News Skw
38 (38|31 34| 31|14 | KKBT 92.3 15 | 6 |10 [11 | 11]19 | 74 | EVERGREEN MMR
ucC 43kw
37 |35 | 26| 30| 30|15 §gSR 98.7 14 [10 [ 9 |10 | 9|17 | 62| VIACOM TOR
75kw
25 |26 | 27| 27| 22|16 | KNX 1070 11 |35 |28 |24 | 2214 | 43| ©BS CBS | CBS
lews 50kw
21 |28 |25 | 23| 22|16 | KTWV 94.7 16 {36 |18 |14 [ 12| 8 | 57 | GROUP W G/W
. . . . . NAC 55kw
KZLA 3.
20 |18 |24 | 21| 22|16 | 55 29 0! 19 |27 116 |16 { 15|12 | 80 | SHAMROCK BR. EAST
32 |36 |28 | 22| 21|19 | KINQ 1020 22 |19 |14 |15 [ 14|13 | 90 | HEFTEL - | CcAB
. . . : . Span 50kw
KCBS-FM | 93,
20 {20 |19 | 17| 1.7 20 | &35 2o o 18 |14 |25 |17 | 19]10 | 50 | CBS CBS | CBS
KKHJ
22 |21 {16 |14 16|21 | g a0 23 [11 |15 {20 | 20|26 | 70 | LIBERMAN KT-H
© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron, Continued on page 29
- = _ =
|
Our Get On The Phowe™ Interactive Television Campaign is helping radio stations across Impact Target Marketing |
the country increase their market share. We are the industry’s only full service marketing 419 Boylston Street, Tth Floor }
company. To watch vour ratings go up, get on the phone. Call 1-800-3-IMPACT. Boston. Massachusetts 02116 ‘
Interactive TV Telemarketing Dircet Mail Interactive Database Management (617)2474770 FAX 536-0904 _]
lea = _ -
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LOS ANGELES

Continued from Page 28

12+ POPULATION: 8,607,400 (Black: 10.2%; Hispanic: 33.6%)

0y B §
o\ S 2/ % f X 4
) % \Z \ 3 \% \ STATION |FREQuency [/ */S/x/x/5/Xx/ ¢

Z\®\ 2 a\Z\3z FORMAT PO S/ /&8T5 / ¢ & & /38
) —9— s ‘53’ O’ _%; (NIGHTTIME POWER) 8 rls/e 3/ 5 gl § 51§

S\ o\ 9\ & \d\28 /a/S /S /8]8) = & /58

P\ AN\ \P\* ~ WL SN e < @) J zQ
34 |19 |13 | 11| 15|22 | KWKW e 26 [26 |19 [21 |21 [18 | 80 | LOTUS LOTUS
16 |21 |19 | 17| 14|23 |KKGO 1061 20 |31 |32 |32 |28 |22 |53 | MT. WILSONFM  [AP | CMBS

KXED 1540 SBS
06 [04 |00 |08 1.1]24 |KXE B 38 |39 |21 |22 |23 |20 [116 | SBS E
0.7 |08 [05 | 1.1 | 1.0]25 |KAJZKBIZ 1103111051 (55 38 |35 |26 |24 [21 | 68 | KELSHOW CBS |[K&P
00 |04 (00| 05| 1.0f25 [KJQUKOIY 11260540 35 141 |47 |46 |43 |27 | 78 | MT. WILSON FM CMBS
23 |23 [ 17| 14| 10|25 | KXEZ® 221 21 |22 |30 |27 |26 |25 | 38 | viaCOM TOR
*Formerly KQLZ (AOR)
Men Women Men Women Men Women SPAN ____1155
18-34 18-34 18-49 18-49 25-54 25-54 NT a2 13.6
AC 312.3

1 KLAX 1 KLAX 1 KLOS 1 KOST 1 KLOS 1 KOST GOLD/CR 392

2 KROQ 2 KROQ 2 KLAX 2 KLAX 2 KLSX 2 KBIG CHR 19.0

3 KLOS 3 KOST 3 KLSX 3 KBIG 3 KLAX 3 KLAX NR _343

4 KPWR 4 KIIS-FM 4 KROQ 4 KIIS-FM 4 KFI 4 KRTH AOR 39

5 KLSX 5 KPWR 5 KPWR 5 KYSR 5 KRTH 5 KLVE -

6 KLVE 6 KYSR 6 KLVE 6 KRTH 6 KLVE 6 KYSR NAC _43.2

7 KIS-FM 7 KKBT 7 KRTH 7 KROQ 7 KOST 7 KIS-FM uc 3.1

8 KOST 8 KLVE 8 KOST 8 KPWR 8 KTwy 8 KLOS CTRY 2.2

9 KYSR 9 KLOS 9 KIS-FM | 9 KLVE 9 KKBT 9 KFI CLAS 31.4

10 KKBT 10 KBIG 10 KFI 10 KKBT 10 KROQ 10 KTNQ BBND ‘10

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the priof written permission of Arbitron

SWEEPING THE NATI

Radio Broadcasters Discover Focused Power Television

Get complete details on Power Television, the rev-
olution that makes buying television using conven-
tional demographics obsolete and has radio broad-
casters buzzing from coast-to-coast. You need to
know the whole story. Order THE WORKS

a2

Call (816)753-3277 or write:
Broadcast Marketing Group
3100 Broadway, Suite 318
Kansas City, MO 64111,

Broadcast Marketing Group

" Media Placement For Radio Only

Pl
AL

(€]
816-753-3277
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CHICAGO

12+ POPULATION: 6,710,800 (Black: 18.3%; Hispanic: 10.6%)

0 F §
o\ S Z\Q </ x x/x/§
P\Z\ \Z \3\& \ STATION |FREquency /[ /S5/5/5/5/5/%
P\Z\T\2\5 \3., POWER S/&/IF/IS/IE/S/ @ @ & /35
Z\ T\ e \ @ \ Z \oz FORMAT | wieHtTime power) [ Syt § g § W 9] S8
ER NN\ TN Slnls/e/3/&] N £ /8
S\R\R\© \© %2 A 3 Y /s5é
73 (72|76 | 74|69 r 107.5 4| 2 2| 9| 95| GANNETT — | MCG
Q| wocrem | o7 00
76 |68 [85 (65|67 2| waN 720 2 (13|19 15] 9 a 80 | TRIBUNE ABC | CHR
FS 50kw
57 |56 |46 |50 (57| 3 | wBBM-FM | 96.3 a a 2| 2| 11| 13| 64| cBs CBS | CBS
CHR 4. 2kw
55 |43 |57 (62| 57| 3 | WUSN | 99.5 7|1 6| 4] 3 a 2| 94| INFINITY - | TOR
Ctry 6. 3kw
34 |36 |37 |46 40| 5 wLIT 9.9 g {17 |10| 4| 3| 3| 70| VIACOM — | cHR
w
39 |40 |39 |42 38| 6| wBBM 780 3 |24 |27120| 16] 6| 50| CBS CBS | CBS
News 50kw
30 |28 |35 | 43| 36| 7 | WLS-AIF 89094.7 13 |38 |20 | 18| 17| 8| 78| CAP CITIES/ABC ABC | BAN
Talk 50kw: 4. 4kw
33 (2831|2235 8| wiMk 104.3 6| 8|15 5 4| 4| 53| INFINITY UNIS | KATZ
Gold 4kw
37 (4030|3533 9| wib 1160 17 |37 |39 | 37| 39| 18| 91| INFINITY UNIS | KATZ
Nost 50(4.2)kw
31 |26 |35 | 34| 33| 9| WNUA 95.5 14 |29 |14 [ 10| 6| 5| 74| PYRAMID - | D&R
NAC 8.3kw
44 |42 |28 |32 33| 9| wvaz 1027 16 |10 | 9] 7| 5| 7| 80| BR. PARTNERS UP! | BAN
UAC w
28 (23|22 |24 30|12 | WCKG 105.9 89| 8| 6| 7/10] 52| cox — | katz
CR 4. 1kw
29 |27 |25 27| 29|13 | wmAQ 670 5 (28 |23 | 21| 18( 11 | 42| GROUPW CNN | G/W
News 50kw
20 (21|29 28| 28| 14 | WKOX 1011 10 | 5| 3| 8| 12|25 | 51| EMMIS SOU | D&R
46 (37|34 | 33| 28| 14 | WWBZ 103.5 11 3 51121 151 24 { 50 MAJOR EAST
AOR 4 3kw
31 (3230 26| 27|16 %IEUP-FM 879 12 |12 | 6| 9| 8|14 | 54| EVERGREEN MMR
23 |22 20| 26| 24 17 | WPNT Hagg 15 | 7 |12| 14| 14} 12| 55| CENTURY — | EAST
33 |35 29| 23| 24/ 17 | WXRT et 17 |33 | 7 (11| 10[ 17 | 61| DIAMOND BR. -~ | CBS
P 1000
29 1351 30) 27) 2019 | WLV 1000 20 |34 |11 | 13| 13| 19| 66 | EVERGREEN | MMR
woJo 105.1
1.8 119]17] 1.7] 1.8/ 20 | &5 WA 23 |18 (13 | 16| 20| 23 | 90 | TICHENOR MEDIA | - [ KT-H
WSCR 820
12 |14 16) 20| 1.8| 20 e 80 25 |16 [18 | 19| 18| 15 | 91 | DIAMOND BR. CBS
© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron. Continued on Page 31

More than research. Answers*

Harker Research
919 - 954 - 8300
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CHICAGO :

Continued from Page 30

12+ POPULATION: 6,710,800 (Black: 18.3%; Hispanic: 10.6%)

B \ s/ /
o\ S Z\ % Slx//sxlx/x/8
“\Z\ a\Z \ 2 \& \ STATION |FREQUENCY /[, /S/5/5/S5/5/ ¢
2\NZ\Z\2\Z\22\ Formar POWER [/ &/&/&/&)/d) ¢ & § /32
X O™ 3 o~
%D —p— ((’ —p— O_ ,%; (NIGHTTIME POWER) &) A (3)'/ g, lg (lg : § S /:05
S\D\D\ S \S\53 WEYEIEYEVEYES S ¢ |5
1.7 (15 (13 19| 16|22 | WNIB $7.1 21 (35 |35 [23 | 23|16 | 53 | NO.ILLINOIS CMBS
Clas E.4kw
17 |27 |15 (17| 15|23 XVCTMX 2021;69 19 |26 [17 '17 | 20 |22 | 46 | BONNEVILLE NT. | ---- MCG
w
08 |14 |15 |11 ] 1.2]{24 | WFMT 98.7 22 142 |32 [33 | 25121 | 53 | CHICAGOQ EDUC. D&R
Cras 15.5kw
09 (15 (15|10 12|24 Y;\LGC' 1390 24 |25 |30 |27 | 24|20 | 63 | GANNETT AURN| MCG
3 IKW
07 |0.7 |06 |09 | 11|26 | WAIT 550 30 |36 |41 |39 | 37|26 |106 | PRIDE
Nost 2.5kw
00 {03 |07 |07 ] 11|26 XVCJPC 51)(55(3k 28 | 4 [16 {23 | 31138 | 63 | JOHNSON COM. AURN| ----
w
03 (05|04 |07 10|28 %JPC-FM 106.3 27 119 |21 [22 [ 22|27 | 57 | JOHNSON COM.
Men Women Men Women Men Women N/'T 320.8
18-34 18-34 18-49 18-49 25-54 25-54 UC 3135
AC o 179
1 WCGIFM | 1 WGCI-FM 1 WGCIFM 1 WGCIFM 1 WCKG 1 WUSN GOLD/CR 16.5
2 WBBM-FM | 2 WBBM-FM | 2 WCKG 2 WBBM-FM | 2 wusN 2 WGCI-FM CHR 5.7
{3 WwBZz 3 WUSN 3 WLUP-FM 3 WUSN 3 WLUP-FM 3 WLIT CTRY _ i5.7
4 WLUP-FM | a4 wkaX 4 WBBM-FM | 4 wuT 4 WJIMK 4 WVAZ AOR —'5'5
5 WKQX 5 WVAZ 5 WUSN 5 WVAZ 5 WNUA 5 WJMK o
6 WCKG 6 WXRT 6 WWBZ 6 WKQX 6 WLIT 6 WNUA NR 5.2
7 WLUP 7 WPNT 7 WLUP 7 WJIMK 7 WGCIFM | 7 WPNT BBND _34.4
8 WUSN 8 wLIT 8 WXRT 8 WPNT 8 WXRT 8 WGN NAC .33
9 WXRT 9 WLUP-FM | 9 WJMK 9 WNUA 9 WLUP 9 WBBM-FM CLAS 328
10 WJPC 10 WNUA 10 WNUA 10 WXRT 10 WSCR 10 WKQX SPAN 31.8

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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S
A
N

ONn—NZr>omm

2\ o s g

NZ\o\Z\3\& \ STATION |rrequency [/ S/ s[5/ 5/ 5] ¢

D\ \R \o \o \** YN[/ /&) < '®) Y [ s¢
77 |72 |96 |85 | 76 || KGO i Qi || ¢ |@|Q 78| CAPOTES/ABC |ABC [BAN
a5 (39 |36 |45 |6.1| 2 | KNBR gg0 3 7 |9 2| 2 | 74 | SUSQUEHANNA  |[NBC |EAST
44 |49 |58 |47 | 44| 3 |KCBS o, 2 |35 |24 {14 | 9| 3 |50 | CBS CBS |CBS
56 |54 |49 |53| 44| 3 |KMEL e + ||| 3 |12]|2' |57 | EVERGREEN ~  {CHR
35 |48 [39 |39 42| 5 |KFRC g10 8 |40 |37 |33 | 25| 7 |85 | ALLIANCE MBS | KATZ
29 {33 |29 |36 | 39| 6 [ KSOL 1 6 |2 |2 | 7]|13|28 |57 | UNITED AP | MMR
35 |42 |39 |35/ 37| 7 |KO 1063 5 |4 |5 | 2| 7| 9|53]| FAIRMONT - | DaR
38 (3.0 |36 |36 35| 8 |KOMAF | 2000w |7 |9 [10 | 9| 6| 6|58 | BONNEVILLEINT. |- | TOR
40 |34 |36 |32|35| 8 |KSAN ges 11 (10 |12 | 8| 3| 4|77 | SHAMROCKBR. |- |MCG
30 |27 | 35| 40| 33|10 | KBLX-AIF | 14001029 110 |19 | 7 | 5| 4| 8 | 72| INNERCITY —- | D&R
27 |35 | 23| 22| 30|11 | KKSF e 13 |30 |16 |12 | 5| 5 | 70 | BROWN - | BAN
25 |23 |18 21| 28]/ 12 | KRGR** | 973 12 |23 | 3| 6| 8|18 | 64| CBS CBS | CBS
32 |29 |26 24| 27|13 |KITS 05 9 |5 |4 |10]|11]|23]| 56| ENTERCOM - | D&R
18 |19 | 19| 21| 24|14 | KFOG (L) 17 |22 | 8 |11 | 10|14 | 66 | SUSQUEHANNA |SOU | EAST
28 |18 |24 | 22| 22| 15 | KABL-AIF | 960/981 = 144 | 7 [19 | 15| 14|13 | 57 | SHAMROCKBR. |- | CHR
17 |18 | 18] 14| 22| 15 | KSJ0 pee 18 | 6 | 6|13| 17|34 | 64| BAYCOM PARTNER| ABC | MCG
21 |22 |18 |20 21|17 | KBAY e 23 |18 |38 |27 | 21 {12 |81 | UNITED | MMR
21 |19 |24 | 26| 21|17 | KDFCAIF | 122011027 145 |34 |31 |21 | 16|10 |55 | SUNDIAL — |cmBs
17 |20 |21 | 24| 1.7| 19 | KERCFM | oar 16 |8 |25 |16 | 15|11 |47 | ALLANCE | KATZ
22 |14 18] 14| 15|20 | KKHHAIE | 10000 ow |20 |36 |42 |36 | 27|15 | 54 | BUCKLEY - |D&R

*Now simulcasting KFRC-FM. * * Formerly AOR.

Continued on Page 33 |
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Continued from Page 32

12+ POPULATION: 5,262,000 (Black: 1C.6%; Hispanic: 14.7%)
7
X &
< =
X < Z2\2\: Slx/x/s/x/x/8
2\S\ «\Z \ 3 \& \ STATION |FREQUENcY [ 7 /S /s /x /5 /5] ¢
2\Z\S\ 2 \2\2 POWER S/&/F/T/T/T) ¢ & g /38
Z\T\ e \ @ \Z \o3 FORMAT | wigHTTime power) / = /@ el W ) 3&
O\P\ \P \& g% /™) /9/8 /&) g F La
G\ \Q\D \& \52 VN[ B /L[&) T e ¥y /3¢
05 |05 08| 17| 15|21 | KLOK Lo (oew 32 [16 [11 {17 [ 23|33 [113 | BAHIA RADIO CRC |KT-H
15 (15 |13 ] 14| 1.4]22 | KHOT HT» 22 |31 [17 |24 | 38|38 |52 | ANAHEIM BR. - | D&R
11 |10 |07 | 07| 1.3]23 | KNEW A 25 |25 |39 138 35|17 |55 | SHAMROCKBR. |- |MCG
19 |20 [16 | 1.1] 13|23 | KOFY sofiomw 133 |20 |13 |18 | 20 |32 [103 | GABBERT —  |LoTus
22 |22 |17 |13 ] 12|25 | KSFO 2w 26 |41 |33 28 | 24|19 |52 | FIRST BR. UNIS |MMR
FX _
0.7 107 |07 [ 11| 12|25 | KY . 21 |29 |20 |19 | 18|20 |46 | KOOL cowm. — | D&R
13 (13 |12 {10 | 12|25 | ¥R Soiow 19 (21 |35 [22 [ 19|16 | 41 | FIRST BR. UNIS | MMR
KDIA
11 (10 |13 {09 | 10|28 | She siow” 34 |39 |36 |37 | 31|25 |83 | 1310 INC.
KEZR 06.
11 13 [10 |11 [ 10|28 | ac Somw 28 [14 |21 |23 | 22|31 |50 | ALTA BR. — |CHR
KOME 98.
11 (15 (13 |16 | 10|28 | Ack 3 2w 24 (33 |15 |20 |28 |37 |41 | INFINITY — |TOR
KRTY 95 3
09 [08 |08 |1.1] 10|28 | cuy 375w 29 (32 |22 |26 |23 |27 |59 | EMPIRE UNIS |-
Men Women Men Women Men Women N/T oy 18 .1
18-34 18-34 18-49 18-49 25-54 25-54 AC '
CHR
1 KMEL 1 Kiol 1 KNBR 1 Kiol 1 KNBR 1 KGO GOLD/CR
2 KsoL 2 KsoL 2 KROR 2 KOITFM | 2 KGO 2 KiOl NAC
3 KSJO 3 KMEL 3 KMEL 3 KBLXFM | 3 KRQR 3 KSAN SRy
a4 KITS 4 KRGR a4 KsoL 4 KGO 4 KKSF 4 KOITFM
5 KRQR 5 KBLXFM | 5 KITS 5 KSAN 5 KCBS 5 KBLX-FM AOR
6 KNBR 6 KITS 6 KGO 6 KMEL 6 KSAN 6 KKSF BBND .
7 KLOK 7 KOIT-FM 7 KSJO 7 KSOL 7 KBLX-FM 7 KFOG CLAS
8 KFOG 8 KFOG 8 KFOG 8 KKSF 8 KFOG 8 KNBR SPAN
9 Kiol 9 KSJO 9 KBLX-FM 9 KRQR 9 KITS 9 KMEL NR
10 KBLX-FM | 10 KSAN 10 KSAN 10 KFOG 10 KOIT-FM 10 KRQR ucC ;

©)1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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P
H
I
L
A
D
E
L
P
H
|
A

E §

S\% é/z % % STATION | FREQUENCY & §/s/x/5/x 5‘5
2\Z\T\2\2 5. POWER Y/ 5/3/3/8/8/ ¢ - Y
ZO Q}) (( Q}) ZO Q;;( FORMAT | wigHTTIME POWER) 8 ,\Q- 5 g 5 5 s é/./ § og‘i\t

2 P P - Lol o2 ~ (3} v 0 © = qQ
2\2\8\% \$ \53 S/ s/S6)8) 2 s § /sé
66 |12 [7.0 |81 |7.1|@)|KxW 1oy Q@2 [+ |0 |¢ @« | crowPW NBC |G/W

55 [58 |51 |41 66| 2 |WMMR  |g55 5 |6 @ @@ 7|75 | srouPw SOU |G/W
65 |69 |77 |60 |58| 3 | WYSP ol 3 |5 {2 ]2 2[10 |63 | INFINITY ABC |TOR
43 |53 |64 |68 |57] 4 |WOQ 102.1 4 (@3 |4 |12|6 |63 |EZ — |BAN

49 |50 |52 |41 |51| 5 | WXTU e 1 11 |7 |10 | 9| 8| 2 |89 | BEASLEY MBS |D&R

51 |47 |46 |56 |51] 5 | MIXR 104.5 2 {3 ls 3| 3]s |s5] PrRAmMID | KATZ
39 |47 |43 |70 (50| 7 [ WWDBFM foas o |17 |17 |16 |13 | 6 | 84 | PANACHE ABC |BAN
69 |60 |48 |44 |4a7] 8 |WUSL ae 7 |2 |a|s|10]15 |70 TAK —  |KaTZ
51 |47 |41 |47 | 44| o | WOGL-FM Josi1 6 [10 11 | 7] a| 3 |61 | cCBS CBS |CBS

64 |44 |48 |48 | 44| o | WPEN = 17 |28 |24 |24 |18 |13 |100 | GREATER MEDIA [UNIS | MMR

43 |40 |37 | 38| 41|11 | WMGK 1088 10 111 o | 8| 5|5 |72 | GREATERMEDIA |-~ | MMR

53 |41 |46 |43 | 40|12 | WBEBFM® |10 g8 [14 |12 |11 | 9| 4 | 66 | WEAZFMINC. — | McG
35 |31 |33 | 32| 36|13 | WPASFM |ros3 13 [13 |7 |6| 7| 9|80 uNTY — | McCG
28 3.2 |41 |35]|28|1a | WP gio 16 [15 [13 |15 | 14|12 | 64 | SPECTACOR MBS | KATZ
46 |45 |44 | a5| 28|14 | WMZ" |19, 15 |23 [15 |12 | 11|11 | 63 | MALRITE ABC | EAST
24 |30 |27 |27 24]16 | HELN g 18 |29 |18 |18 | 17 |14 | 67 | FRANKLIN — | cmBs
21 |20 [22 16| 24|17 | WRLY'™ 1903 12 {4 | 8 |13 ] 15|20 | 46 | GREATER MEDIA BH — | KATZ
0.0 |00 |00 |19 | 19|18 | WBF 108.9 19 |8 | 6 |14 |16]20 |64 | JARAD — | HEG

11 |oo (04 |04 | 17|10 | ¥OGL e 14 |16 [19 |19 [19]17 |38 | CBS CBS | CBS

09 |12 |13 |12 | 14|20 | WHAT 1940 23 |30 |23 |21 | 21|18 [101 | REGIONAL LABONG|---- | ---

*Previously WEAZ-FM. * *Previously WEGX (CHR). * * * Previously WKSZ (AC)

Continued on Page 35
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-~

PHILADELPHIA :

Continued frcm Page 34

12+ POPULATION: 4,114,800 (Black: 18.3%; Hispanic: N/A)

/ [
X &g
[ < <
C 2\ & &
S\Z\ \Z 3 V& \ STATION |Frequency /[0 /5/x/x/5/5/¢
% %\ Z\ W \Z \B2\ FORMAT iidZn S|E/E)/&/e]E] ¢ g § /SE
2 E &
) ’53_ ((— ’53_ O_ 3 3 (NIGHTTIME POWER) &) rlx/le lg ‘,g 5 § S S 5
S\L\R \S \& 5% yjafs/B/8)&) < S Yy [5&
09 {10 | 11|07 ] 13|21 | WDAS Lae 21 |18 |21 |25 | 25|19 | 82 | UNITY AURN| MCG
08 |09 | 11|09 10|22 | WPST o 20 |9 |16 |17 | 22|27 | 39 | NASSAU BR. | KATZ
00 f00 |00 | 07| 10[22 | m" |80 |27 |27 |28 30 | 23|21 [118 | JOHN FARINA AP |
Men Women Men Women Men Women N/T _316.3
18-34 18-34 18-49 18-49 25-54 25-54 AC _ 313.1
1 WMMR 1 wioQ 1 WMMR 1 WYXR 1 WMMR 1 WMGK GOLDCR 3719
2 Wysp 2 WYXR 2 WYSP 2 wioQ 2 WYSP 2 WYXR UC 196
3 wusL 3 WusL 3 WDASFM| 3 WMGK 3 WOGLFM | 3 WBEBFM CHR 9.1
4 WiloQ 4 WMMR 4 WOGLFM| 4 WuUSL 4 WIp 4 WOGL-FM AOR ___16.6
5 WDASFM| 5 wysp 5 WIP 5 WMMR 5 WDASFM | 5 WMMR BBND 15.4
6 WIBF 6 WMGK 6 WUSL 6 WBEBFM | 6 Kyw 6 WIOQ CTRY 35.1
7 WP 7 WPLY 7 wioQ 7 WYSP 7 WXTU 7 WUSL NAC _12.8
8 WOGLFM| 8 WIBF 8 WYXR 8 WOGL-FM | 8 wJJz 8 KYW ""2'4
9 WYXR 9 WDASFM| 9 wxTu 9 WDASFM | 9 WYXR 9 WDAS-FM CLAS a2
10 WXTU 10 WXTU 10 WJJz 10 WXTU 10 WWDB 10 WXTU NR 219

© 1993 Arbitron Ratings Company. May not be guoted or reproduced without the prior written permission of Arbitron
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12+ POPULATION: 3,627,400 (Black: 21.0%; Hispanic: N/A)

A%\ \2\%\. :
3\Z\ 2 \Z \2\& \ STATION | FREQUENCY S/s/s/s/s/5/ ¢
Z\DB\E \ T \% \63\ FORMAT A § Ng glajefef ¢ Z & /38
S\ @\ & \ & \ o \22 PIN]3/9/S)/S] 5 N S /8¢
P\R AP\ \o \** yfyfe/o/G/8) < Q) Y [/ s&
8 |72]75| 74|93 o L i o 14 16| 11| 7| 4| 83| CAPCITIES/ABC | ABC | KATZ
72 |79 | 91|67 |82 2 |WWWW-AF| 130067 | 4 | 4| 5 |@)|Q|ED| 86| SHAMROCKBR. | UNIS| EAST
68 |62 |64|63|63| 3 |WJB uy s | 2 |@)| 3| 5|12 80| BOOTHBR. -~ | MMR
51 |49 (47|51 57| 4 | WHYT gas 2 @) 3| 6| 12| 14| 58| capcmES/ABC | ABC | KATZ
41 |41 |34 |40|a7| 5 | WMXD 92.3 11 | 9f10]| 5| 3/ 2|81 FRITZ — | D&R
32 |43 |34 | 30|45 6 | WCSX 9. 9 |17 | 2| 2| 2| 8| 71| GREATERMEDIA | UNIS| MCG
43 |47 | 42|40 |4aa]| 7 | WKa 9o 6 | 5| 6| 4| 4| 5| 57| BR PARTNERS — | BAN
43 |40 | 40| 44 |a3]| 8 | WO ol 10 [15 [19 | 18| 13| 9| 74| CBS ~ | cBS
46 |50 |57|59|4a3| 8 |WW gsu 3 |18 18| 17| 15| 13| 52| CBS CBS | CBS
40 |40| 55| 52]43|8 |WXYT M 15 |20 |11 | 12| 10| 11 | 80 | FRITZ CNN | D&R
39 |42 | 46| 35|41 |11 [WOMC 1oae. 716 (15| 9| 9| 3| 59| INFINITY UNIS | TOR
40 |43 33| 464012 |WLT g 8 |12 [13 10| 8| 6| 62| VIACOM -~ | CHR
37 |37 |34 35|38[13 [WNC ons 12 (10| 7| 7| 6| 7| 67| FAIRMONT -~ | MCG
36 |36 38| 32|32|14 |W2Z 105.9 16 [16 [14 | 13| 11|10 | 74 | BELL MBS | TOR
29 |26 | 27| 293214 | WRIF o 11a | 8 | 4| 8] 14|17 | 58| GREAT AMERICAN | ABC | BAN
20 |21 |20 30(22[16 |WDR 102.7 17 | 3| 8| 16| 21|20 56| usRrADIO SMN | D&R
17 |13 |16 | 1.8 | 1.9 |17 |SIMX g2a 18 | 7| 9|15 |17]23 |57 | CHUM LTD.
00 [00 |00 | 04|19 17 |GEWW |58 23 |31 |31 |27 | 26|24 [110 | CHUMLTD. — | MMB
37 |40 |36 |28 |18]|10 | W2 98.7. 13 {13 |12 |14 | 16|19 | 32 | GROUP W —  |amw
21 |16 |20 | 24 |18 |19 | WARS ey 20 |22 |20 |21 | 20|18 |72 | MARUNILTD |- |CMBS
07 lo6 |07 |07 12|21 |SKEWFM J9s0 21 |25 |22 |20 [ 19]15 | 53 | cHuM LTD.

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron Continued on page 37
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F | SR

Continued from Page 36

12+ POPULATION: 3,627,400 (Black: 21.0%; Hispanic: N/A)

Q
4p) = W
C 2\ < /w
U') A~
3\Z \ «\Z \ 3 \& \ STATION |FReEquency /J /5 /¥ /5 /5 /5 /[¢
% %\ z\a\2 3. S GRWAT POWER S /&S IT /T /¢ g & /38
2 ‘S)‘ \\’,‘ ’D‘ Q‘ ,%“_}; (MGHTTIME POWER) &) nlgle lx /3 Og é‘l 50 §5
S\ \& \H \H &3 & fa s e 88 ] s 5 v /s&
07 |10 (09 |10 | 12[21 | WCHB L 26 |21 |27 |25 |24 [22 |101 | BELL AURN [ -
21 |20 |20 [ 10| 12]21 | WOWF Siw 19 |19 [17 |19 | 18 |16 | 46 | HOKER sou |Gaw
07 |10 |os |10 | 10|25 | WMUZ o0 24 |29 |23 |22 |22 |21 |66 | CRAWFORD — |cBC

* Sviitched to Country in June.

 DEMOGRAPHIC RANKINGS

Men Women Men Women Men Women N/T
18-34 18-34 18-49 18-49 25-54 25-54 AC
uc
1 WRIF 1 WJLB 1 WCSX 1 WJLB 1 WCSX 1 wwww-FM| GOLD/CR
2 WCSX 2 WHYT 2 WWWWFM| 2 WWWW-FM| 2 WWWW-FM| 2 WNIC CTRY
3 WWWW-FM] 3 WWWW-FM[ 3 WRIF 3 WNIC 3 WJR 3 wKal AOR
4 WJLB 4 WNIC 4 WXYT 4 WKQI 4 WXYT 4 WJLB CHR
5 WHYT 5 WMXD 5 WHYT 5 WMXD 5 WMXD 5 WMXD 28
6 WXYT 6 WKQI 6 WJR 6 WHYT 6 wJzz 6 WLTI JAZZ ‘L
7 WDZR 7 WCSX 7 wJzz 7 WLTI 7 WOMC 7 WOMC BBND
8 CIMX 8 WLTI 8 WJLB 8 WOMC 8 WRIF 8 wJoI NR
9 WKaQl 9 WRIF 9 WMXD 9 WCSX 9 WJLB 9 WHYT CLAS i
10 WLLZ 10 WOMC 10 WKQI 10 wJol 10 WKQl 10 WJR REL

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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O ZO“QZ—Twnr=

(@)

3
o % \ STATION |FREQUENcY /) /S /¥ /¥ /¥ [¥

(3 B3\ FORMAT |uanmesowen /3 /.5 /S /& /€ /& & I ES

&8 Fla fs e s [ B s /€a

v @ ¢ y /3&

89 93 |86 | 94| @R WEGCFM |30 0000 : COOK INLET BRN [BAN

52 |64 |66 72| 2 |[WMZQAF [10s0087 |2 |6 |6 |2 | VIACOM -~ |CHR

46 |46 53 |50| 3 | WRAX Loy s 4 |5 |5 |32 CAP CITIES/ABC  |ABC | KATZ

43 |39 |43 | 47| a4 | WGAY 88,5 8 |9 |14 |13 |10 | 5 |73 | GREATERMEDIA |— [MMR

59 |52 |41 | 47| a4 | WKYS e 5 |2 |4 |4 5|8 |68 | ALBIMAR - |D&R

31 |41 |40 |42 6 [[BIFKER S0y 10 [11 |2 | 5| 6|15 |72 | INFINITY ABC |[TOR

30 |48 |38 |35 42| 6 | WMMJ i) 16 [12 |11 | 7| 4|3 |9 | ALMICBR. ABC [MCG
43 |43 |a3 |53 |40| 8 | WMAL e 11 |15 |26 |18 |18 { 7 |69 | CAP CITIES/ABC |ABC |KATZ
36 [a1 [39 [34 |39[ o [ WWDCFM 1007 6 |3 |3 |6 | 8|17 |59 | CAPITOL UNIS |CHR
38 |38 [30 |34 |36[10 | WHUR o 9 |7 |9 |8]| 9|9 |56 | HOWARDUNIV. |-~ |D&R
36 |30 {39 |32 |35[11 | WTOP fene 3 |17 |18 |17 |17 [10 |48 | EVERGREEN CBS |G/W
26 [28 |35 |32 |34|12 | WXTR a2 LD 7 |8 |16 | 9| 7| 2 |51 | RADIOVENTURES || |MCG
29 [38 |37 33 |32]13 | WOMS i 17 |23 |20 [16 |16 | 6 | 81 | CLASSICALACQ. |MBS |D&R
41 |38 |34 |28 | 27|14 | WASH 5k 12 |22 |10 |12 |11 |13 | 49 | EVERGREEN UNIS |G/W
25 |29 |24 |21 | 26|15 | WCXR ot 14 |13 |8 [11 |15 |16 |55 | GROUP W - |G/w
30 |31 |28 |29 | 26|15 | WHFS LI 15 |14 | 7 {10 |13 |18 | 60 | DUCHOSSOIS AP | BAN
28 [1.8 |27 |30 | 24]17 | W2E° oy 18 |24 [13 |14 [ 1212 | 61 | COLFAX AP | MCG
26 |26 |21 |28 |22{18 | WATT el 13 [10 |12 |15 |14 |14 | 44 | CBS - | cCBS
07 |07 |14 |19 | 18|19 | WYCB i 22 |31 [19 [19 | 19|19 |116 | HOWARD SANDERS|AURN| ---
13 1.4 |21 [ 19| 16{20 | WWRC e 19 |25 |28 |22 | 21|20 | 69 | GREATER MEDIA |NBC | MMR
*Became WBIG-FM (Gold) in June. Continued on Page 39
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ZO0—"OZ—Twnr =< \I

WASHINGTON, DC
Continued from Page 38 12+ POPULATION: 3,434,300 (Black: 24 9%: Hisparic: 6.5%)
T\ \z :
N
BNZ\ \Z STATION |FRequency [/ 2/ ¥/ s/ s/5/ 5/ ¢
2 %\'\ z :\\'\ FORMAT POWER S/ &IF/8)/Z) 2 & & /g8
ZC’ ’9_ ((— 0 R (NGHTTIME POWER) &? n 3 lg s/ 3 5\ §/ §O ,:gf
&\ S\ & VR TEIE TR 5 & /58
20 |20 | 15| 15| 12|21 | WOL i 450 24 |27 |29 |z3 [ 22|21 | 94 | AMICBR. AURN| MCG
16 [10 [11 [ 10| 12|21 | WwDC 5 26 |35 |34 (23 |27 |23 |99 | CAPITOL UNIS | CHR
11 [12 [13 |09 | 11|23 | WYY y L, 20 | 4 |15 |20 |23 (31 | 48 | HEARST
Men Women Men Women Men Women AC 4146
.'i e s ’ .
18-34 18-34 18-49 18-49 25-54 25-54 UC mme 14.5
1 WPGCFM | 1 WPGCFM | 1 WPGCFM [ 1 WPGC-FM | 1 wMza-FM | 1 wRrax NIT . e 12.5
2 WJFK-FM 2 WRQX 2 WJFK-FM 2 WRQX 2 WJFK-FM 2 WMZQ-FM CHR ——|9'4
3 WWDC-FM| 3 wkys 3 WMZQ-FM | 3 WMZQ-FM | 3 WPGCFM | 3 wmmy GOLD/CR 184
4 WKYS 4 WMZQ-FM | 4 WWDC-FM| 4 WKYS 4 WWDC-FM| 4 WPGC-FM CTRY o372
5 WMZQ-FM | 5 WHFS 5 WKYS 5 WMMJ 5 WXTR 5 WKYS AOR '_35.0
6 WCXR 6 WASH 6 WHFS 6 WASH 6 WKYS 6 WASH CLAS 332
7 WHFS 7 WHUR 7 WCXR 7 WHUR 7 WHFS 7 WGAY NR 126
8 WRQX 8 WWDC-FM| 8 WRQX 8 WGAY 8 WRQX 8 WXTR REL 3186
9 WHUR 9 WJFK-FM | 9 WXTR 9 WXTR 9 WMMJ 9 WHUR o1
10 WJZE 10 WCXR 10 WHUR 10 WJFK-FM | 10 WCXR 10 WLTT BBND 1.2

© 1993 Arbitron Hatlnés Company. May not be quoted or reproduced without the prior written permission of Arbiiren.
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g
2\ X &
A Z 2\ 9\% \ STATION | FREQuency [ [ S/ 5/5/S/5/ 8
A%\ 2\ 2\ Z\2A  Formar POWER [S/&/&/&/&/&) ¢ & § /38
Ow 53 =
% D (( o\ D _%; (NIGHTTIME POWER) 9 INETE L?; (E 5 g 5 55
i = - - - ) ‘ : x
€ &\ &\ &\ &\%% /g[8 )8) < o y /3
95 |95]| 98| 88| 80 0( Kscs 96.3 Q - Q@@ | crrcmesmsc | - | Ban
53 |54 | 38| 48| 63| 2 | WBAP gan 2 |20 |14 | 7| 5| 2| 76| CAPCITIES/ABC | ABC | BAN
KPLX 99.5
58 |56 (60| 54|53 3| KPI L) 3|5 |11 | 5| 3| 3| 65| SUSQUEHANNA | AP | EAST
KVIL-AIF /103,
64 |50 56| 50] 49| 4| Y 1po0les7 110 |18 | 9| 3| 2| 5| 77| INFINITY - | TOR
56 |58 |50/ 51| 43| 5| KIMZ i 6 7 |12 17|21 | 60 | summIT ABC | MCG
KH .
31 [35 | 23| 34| 41| 6 | KHKS e, 7 2] 4| 9|16|23| 59| GANNETT D&R
43 |38 | 45| 43| 41| 6 | KIXQ 102.1. 8 [12 | 2] 2| 7|17 | 62| cBS CBS | CBS
KDMX :
34 |40 | 44| 36| 40| 8| 4¢ A 11 |11 | 5| 6| 8|10 | 64| NATIONWIDE —- | MMR
45 |40 { 44| 48| 39| 9 | KKDAFM | 1045 12 |3 | 6|13]| 18|19 | 66 | REPUBLIC AP | CHR
KLUV 8.
29 (29 31| 41|39] 9| G o 4 [10 |18 | 8| 6 4|51 TK -~ | MCG
20 [11 | 26| 29| 39| 9 | KOAl o 14 |16 [15 |10 | 9| 7 | 80 | GRANUM UNIS | MMR
34 |32 |33|43|39| o |KBLD lage 5 |25 |23 |20 | 11| 6 | 55 | COMMAND CBS | CBS
27 |29 |28 |32|38|13 | KZPS 925 9 [13 | 3| 4| 4|12 | 58| BONNEVILLEINT. |-- | D&R
41 |51 [ 41|45 |31]14 [ KING £ s 15 | 9 {10 |14 | 13|16 | 65 | ALLIANCE BR. I Y
KLTY 94.1
25 |22 |29 |26 |30[15 | o6 L 18 |14 | 8 |11 | 10|18 | 82 | MARK RODRIGUEZ | ABC | K&P
38 |36 32| 28| 28|16 | KLRX* 97.9 16 19 |21 |16 | 15| 8 | 60 | COX KATZ
AC 100kw
31 |27 [31 (27| 26[17 | KEGL 97.1 13 |8 |13 |15 | 19|22 | 48 | SANDUSKY —- | CHR
AOR 100kw
KS .
12 (15 |13 [21 2617 | KSNN 949 21 |27 |19 |18 | 12| 9 | 88 | EVERGREEN G/W
25 |28 |29 |31 | 24]19 | KLIF o 19 |29 |20 |21 | 20|13 | 67 | SUSQUEHANNA NBC | EAST
15 |24 |27 |19 | 22|20 | KDGE 94.5 17 | 6 |12 [17 | 25|29 | 59 | ALLISON K&P
NR 100kw
25 (19 |20 |15 | 22|20 | KKDA 730 24 |22 |17 |19 | 14 |15 | 94 | REPUBLIC AP | CHR
© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission ¢t Arbitron *Now under LMA with CBS. Continued on Page 41
FORMAT HOLE IN DALLAS? YES!
First in the format often means first in profits. There is a proven
niche waiting for you in Dallas. Call confidentially.
Consultants To Winners.
241 Third Avenue * New York City 10003 * 212.475.4546
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Continued from Page 40

® s/ / /

Ne\3\B\3 Y, \ son |mesemer [ fx e e g S ) )
$\&\&\& \& \%2 S [E]S g [e )3 s & /58
16 {18 (23 | 1.6 | 21|22 | KAAM % 23 |30 |31 [28 | 28 (20 | 89 | BONNEVILLE INT. |SMN | D&R
20 (23 |27 |22 | 19|23 | WRR e 20 [26 |26 |24 | 21|11 |60 | CITY OF DALLAS |AP |CMBS
19 |14 121 | 14| 18(24 [ KHVN 970 25 |17 |25 |23 | 22 {14 | 86 | SUMMIT ABC | MCG
14 |15 [14 |16 | 17|25 | KDZR - 22 |7 |16 |22 | 23|27 | 57 | BR. HOUSE/TX. SMN | ROS
1.0 154 29 |24 (22 |25 | 24|25 [101 | RADIO PLANO

FORMAT REACH

DEMOGRAPHIC RANKINGS
Men Women Men Women Men Women CTRY . 9190
18-34 18-34 18-49 18-49 25-54 25-54 NT 3126

AC i 3117

1 KTXQ 1 KDMX 1 KSCS 1 KSCS 1 WBAP 1 KSCS UC ‘w3104
2 KzPs 2 KSCS 2 KTxQ 2 KVIL-FM 2 KSCS 2 KVIL-FM AOR __184

3 KsCs 3 KHKS 3 KzZPS 3 KDMX 3 KZPS 3 KPLX GOLD/CR ' 7.7

4 WBAP 4 KTXQ 4 WBAP 4 KPLX 4 KTXQ 4 KDMX REL _148

5 KEGL 5 KLTY 5 KLUV 5 KLTY 5 KLUV 5 KLUV CHR _a441

6 KHKS 6 KYNG 6 KAOI 6 KHKS 6 KOAI 6 KOAI NAC 239

7 KDGE 7 KPLX 7 KEGL 7 KKDA-FM 7 KRLD 7 KLTY NR 2322

8 Kumz 8 KKDA-FM | 8 KPLX 8 KTXQ 8 KPLX 8 KzPS BBND 2.1

9 KKDA-FM | 9 KVIL-FM 9 KJIMZ 9 KLUV 9 KLIF 9 KTXQ CLAS ;1.9

10 KVILFM | 10 KIMZ 10 KDMX 10 KJMZ 10 KDMX 10 KKDA SPAN 31.0

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron

SWEEPING THE NATI

Radio Broadcasters Discover Focused Power Television

Get complete details on Power
Television, the revolution that makes
buying television using conventional
demographics obsolete and has radio
broadcasters buzzing from coast-to-
coast. You need to know the whole
story. Order THE WORKS

(£1]]
816-753-3277

Call (816)753-3277 or write:
Broadcast Marketing Group, 3100
Broadway, Suite 318, Kansas City, MO
64111.

Broadcast Marketing Group
Media Placement For Radio Only
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12+ POPULATION: 3,202,100 (Black: 5.7%; Hispanic: 4.8%)

1)) X Q
2\ \£\% £ /s
2\ \Z \2 \fy \ STATION |FREQUENCY [y /& /& /5 /S /S /[ 2
. b D . < T /X - x
Yf;\) (( YS;\) %} %“1 FORMAT (NIGHTTIME POWER) 8 e @ 5 z sé” l%. 3 5@5
3\ o \d \o \o \22 IR IS R[S [S [ = g /8
P\ \© \o \o \#> KA A A AR AC I B B o Y [/5&
WXKS- 107.9
9 |75 |70 | 78] 83 a wxi FM | 1079 a a a 10 | 89 | PYRAMID KATZ
66 |74 |73 | 61| 2 | wBZ 1030 2 |12 {19 |10 | 8 a 64 | GROUP W ABC |G/W
News 50kw
67 |55 |48 | 61| 2 mRKO 680 6 |14 [17 |14 |11 ] 4 | 78 | ATLANTICRADIO |MBS |EAST
WMEX/WMJX | 1150/106.7 -
47 |54 |51 |57 4 | Wh B el 5 |4 |3]| 3 a 3 | 72 | GREATER MEDIA MCG
54 |53 |50 52| 5| WBCN 104.1 4 |6 | 2] 2] 3[11 |62 ] INFINITY TOR
AOR 19w
32 |38 41| 44| 6 \TI!/kHDH gggw 10 130 |21 |20 | 15| 7 | 71 | ATLANTIC RADIO |NBC |[EAST
35 |36 |35 [38|40| 7 %BMX 98.5 7 {8 71| a| 4| 6 | 58 | ATLANTICRADIO |UNIS | EAST
WJIMN* 94.
48 |49 |45 |40 | 40| 7 | W o N 3 |2 |5 7|12]19 | 47 | ARDMAN D&R
51 |55 {47 | 43| 37| 9| WODS 103.3 8 |9 |13|] 8| 6| 2|56 | CBS CBS | CBS
Gold 16kw
46 |32 |36 |38 37| 9| WZLX 100.7 9 |5 | 4] 5| 5|16 |57 INFINITY D&R
CR 20kw
27 |28 |24 ]33] 35|11 | WCLB 105.7 13 |17 |11 | 9| 7] 5 | 76 | CHARLES RIVER BAN
Ctry 8. 5kw
50 |40 |42 |39 3511 )!%SSH-FM o 11 |20 |12 |11 10| 8 | 65 | GRANUM COM. MMR
21 |25 {38 |31 ] 33|13 )NBOS 92.9 12 |16 | 6| 6| 9|15 | 62 | GRANUM COM. MMR
OR 8.8kw
25 121 |24 |33 ]| 31|14 \gagRB 2 14 |33 |20 |18 | 18| 9 | 68 | CHARLES RIVER CMBS
21 121 |20 | 20| 23|15 \BA[SPLM-A/F 1390/99.1 17 {22 |29 |25 | 25|14 | 72 | PLYMOUTH ROCK [ UNIS | D&R
nd 5kw/50kw
17 |24 {18 |17 ] 22|16 )'JVCILD o 22 | 7 {10 {12 ] 4|17 118 | NASH AURN| ROS
WCDJ** 6.
20 |20 |25 (16| 21[17 | WCDJ o 20 |28 |14 |16 | 13|15 [ 72 | GREATERMEDIA |-— | MCG
WAAF 107.3
16 |25 |23 | 22| 20][18 | WA e, 15 | 3] 9 |15|19]|28 | 53| ZAPIS UNIS | CHR
18 |19 |21 | 18| 20] 18 | WEE oo 16 |18 [16 |17 | 16 |13 | 51 | BOSTON CELTICS |ABC | KATZ
* Previously WZOU. * * Switched to WBCS (Ctry) in May Continued on Page 43

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

More than research. Answers*

Harker Research
919 - 954 - 8300
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Continued from Page 42

DEMOGRAPHIC RANKINGS

s/
< [x g
FREQUENCY FlxY¥/x/x/x/0o
POWER Y I5/5/5/8/5/¢ @ x s
@ ~
(NIGHTTIME POWER) (? ,\Q g. g 5 5 § ét/ § §§
= 9]
y f A pF ISP o 3 Ja &
N VEVENE N VR 3 ¢ [s¢
25 (1.4 |19 23| 1.7/ 20 | WFNX o 19 (13 | 8| 8| 17|25 [ 57| Mmca — | D&R
16 |25 | 17| 28| 17| 20 | WXKS ) 21 |27 |27 |28 | 25|18 | 69 | PYRAMID UNIS | KATZ
20 |13 [12] 10 o wia 18 CURT GOWDY

Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 WBCN 1 WXKSFM | 1 wBCN 1 WXKSFM [ 1 WBCN 1 WMJX
2 WzLX 2 WMJX 2 WZLX 2 WMJIX 2 WZLX 2 WXKS-FM
3 WXKSFM| 3 wBOS 3 WXKSFM | 3 wBMX 3 WXKSFM | 3 wBMX
4 WJMN 4 WJIMN 4 WJIMN 4 WBOS 4 WMJIX 4 WBOS
5 WAAF 5 WBMX 5 WMJX 5 WSSH-FM | 5 WCLB 5 WODS
6 WFNX 6 WBCN 5 WCLB 6 WJMN 6 WBZ 6 WSSH-FM
7 WBOS 7 WILD 7 WBOS 7 WODS 7 WODS 7 WCLB
8 WMJX 8 W2ZLX 8 WAAF 8 WILD 8 WEEI 8 WBZ
9 WBMX 9 WSSH-FM | 9 WFNX 9 WBCN 9 WRKO 9 WzZLX
10 WEEL 10 WODS 10 WEEI 10 WZLX 10 WBMX 10 WBCN

N/T

AC

CHR
AOR
GOLD/CR
BBND

CTRY

CLAS

NAC
NR

uc .

3 18.6

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

S
o STATION | FREQUENCY 5

z 2\ FORMAT |t sowen /S § § /38

:i o D 5\ 5 ':olét

Q. s ; o 3 Fa

81 |85 88|74 77 o ‘ng-FM 1003 o 5 |6 o GROUP W UNIS | G/W
75 |77 |64 |57 |62 2 g[l);K-FM 4 2 (a8l >s VIACOM —- | TOR
46 |51 |52 |50 53| 3 | KBXX e X 7 o 5| 9|14|16 | 75 | COOK INLET —- | BAN
68 |63 |45 (50| 47| 4 | KLOL 1911 8 |9 |@| 2| 4|14 |68 | EVERGREEN Sou |cBs
23 (18 |29 |48 | 46| 5 | KKBQ-AF | 700629 110 |8 | 3 | 4| 6| 8 |74 | GANNETT -~ | MCG
a1 |42 |47 |43 | 46| 5 | KTRH R 3 |19 [19 |14 | 10| 4 |56 | EVERGREEN CBS |CBS
46 |42 [49 |49 |45 7 | KHMX 98,5 6 |7 |4 | 3] 2|9 |64 | EMMS ~- | D&R
47 |46 |42 |46 | 45| 7 | KMJQ Ve 5 2 | 2| 81317 [61 | NOBLE — |MCG
50 |46 |48 |36 41| 9 | KODA SR 9 [12 (13 | 7| 7| 5 |65 | COMMAND ——  |MMR
41 |45 |38 |37 | 40|10 | KQUE je 15 [30 (27 |22 | 18| 3 |92 | TEXAS COAST ABC |BAN
51 (41 |44 |42 |38]|11 | KRBE Lee ) 4 13 |7 |11 16|22 |50 | SUSQUEHANNA - |EAST
40 (33 |42 [35 | 34|12 | KLDE o 11 |11 |18 |10| 5| 6 |58 | ENTERCOM UNIS |D&R
36 |27 |25 |19 | 34|12 | KPRC o4 14 |24 |22 |18 | 15| 7 | 69 | SUNBELT CNN |BAN
32 |38 |33 |36 |33 (14 | KZIFX Ao 12 |14 | 9| 6| 8|13 |59 | sHAMROCK BR. |- |KaTZ
36 |36 |27 |41 |28]15 | KHYS o 16 120 |11 | 12| 9|10 | 70 | cLEAR cHANNEL [cBS |mca
27 |29 |32 |24 |27]16 | KLTR ol 13 |18 |12 | 13| 11|12 | 52 | cBs CBS |cBS
20 |17 |20 |28 | 26|17 | KSEY 200 17 l3s |15 |16 | 12|11 | 76 | sunBELT NBC |KATZ
19 [27 |20 |25 [24|18 | KQOK s, 19 |10 {14 |15 | 17|15 | 81 | PARR — lcas
04 |06 |18 |21 |22]19 | KKZR 00k 18 | 6 |10 {17 | 19|32 | 67 | us RADIO ABC  |BAN

St S’ TICHENOR MEDIA

Continued on Page 45

More than research. Answers*
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Continued from Page 44 H
® F g 0
c 2\ G

w» X & U

NZ\\Z\ 3 \% STATION | FRequency / 2/ 5/ &/ &/ 5/ 5/ &

’/’z%\ Z\a\Z\3:\ F POWER S/ &I &I&/E/S) ¢ @ s /s
Z\ % \\’, S \D %\3 ORMAT (NIGHTTIME POWER) 8 x 5 g RayA § g g §[§' T
S\bB\ b \ & \ & \22 rf =] of v o) of g - S/ La
S\R\R\S \$\58 IR IE IR TE 5 a1 ©
00 [1.1[15] 09| 1.4] 21 [ KLIN .. 23 |17 [17 [ 20 | 22] 26 | 77| TicHENORMEDIA | — |kTH [
11 (13| 12| 15| 1.2[ 22 | KEVH 850 24 (16 |21 |23 | 26|25 | 79| ARTLIFE -~ | LOTUS
17 {12 | 09| 10| 12 22| KXYZ 1320 22 |21 |20 |21 | 21|21 | 66| INFINITY -~ | CAB
08 [06] 06| 06| 1.1] 24 | KWWJ e 27 |29 |25 | 28 | 27| 24 [102 | SALT . EARTH AURN| -

KRTKIKRTSE 071025 = 121 |22 24[18 | 54 | KRTS, INC.
.91 oy 1|\ge:9 “43"‘13" ] Y CTRY 185
- 5 3 - o o- AC . 111.3

1 KLOL 1 KHMX 1 KLOL 1 KILTFM 1 KILTFM [ 1 KILT-FM ch:fg _____‘__49110_5
2 KMJQ 2 KILTFM 2 KILT-FM 2 KHMX 2 KLoL 2 KHMX e I
3 KBXX 3 KKBQ-FM | 3 KZFX 3 KKBQ-FM | 3 KTRH 3 KODA SPAN __78
4 KKZR 4 KRBE 4 KIKK-FM 4 KIKK-FM 4 KZFX 4 KIKK-FM Uuc 173
5 KKBQ-FM | 5 KMJQ 5 KKBQ-FM | 5 KODA 5 KIKK-FM 5 KLTR AOR _...16.9
6 KZFX 6 KLOL 6 KMJQ 6 KLTR 6 KLDE 6 KKBQ-FM GOLD/CR .41 6.7
7 KRBE 7 KIKK-FM | 7 KLDE 7 KRBE 7 KSEV 7 KLDE BBND __54.0
8 KHMX 8 KBXX 8 KBXX 8 KBXX 8 KHMX 8 KHYS REL 31.1
9 KILT-FM 9 KLTR 9 KTRH 9 KMJQ 8 KPRC 9 KLOL 'ﬂ )

10 KIKK-FM | 10 KZFX 10 KHMX 10 KLDE 10 KKBQ-FM |10 KMJQ CLAS 31.0

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron

ONIGHT

| 3 Wl”7l"ll DAVID LAWREM‘F _

THE HOT NEW SHOW FROM THE PRODUCERS OF

Leonard Maltin On Video

THE DAILY :60 RADIO FEATURE ABdU'I' HOME VIDEO

The computer show that's fast, funny
and 100% geek-free!

There's new life in “the dead zone!” For exciting
longform Sunday evening programming that delivers
dedicated listeners and great local advertising
opportunities, get OnLine Tonight With

David Lawrence.

We guarantee it’s like no other computer show
you've ever heard!

Call 202-337-31 1| now
for your demo package.

Th
roadcast
Toup
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MIAMI-FT, LAUDERDALE-HOLLYWOOD

12+ POPULATION: 2,803,600 (Black: 16.5%,; Hispanic: 35.1%)

x Q
) < &
G S\ < &
0 0’) I
2\ Z\ a\Z\ 2\% | STATION | FREQUENCY § HHHEHE
> > 2\ 3 < . 8 % Q X IS
% Y_‘}) (( Y_‘}) %) (o) FORMAT | (nigHTTIME POWER) 8 ,:t ‘g éf 5?_ g § gf § Qg‘%
SO\ &\ & e} it} C\f Y S/ 5/ B/ © £y s & é‘%
o\ w0\ » » B ~ ~ it | G o5 < © S ST
57 (73 |66 |64| 79 R - )
0 WED 991 2 nnnﬂ 2 106 | WEDR, INC CBS | MCG
55 (58 |55 |53 |59 2| WLYF 101.5 6 |20 |15 |12 | 8 0 91 | JEFFERSON-PILOT |-- | BAN
AC 100kw
55 |50 |53 (53] 51| 3| wPOw 96.5 0 2 1 2] 3| 9|23 |64 | BEASLEY SOU | D&R
CHR 100kw
47 |54 |37 | 39| 48] 4 | wWAQl 710 17 |12 |24 |22 | 16| 4 [|140 | VIVA AMERICA CAB
Span 50kw
50 (41 |47 |47 | 46| 5| WHQT 105.1 4 3 6 5 3| 7 167 | COX MMR
UAC 100kw
31 (41 |38 |28 | 44| 6 | WHYI" 100.7 3 5 3 2 2112 | 61 METROPLEX MCG
AC 100kw
: . . . . WFLC 7.3
42 |40 |48 (32|41 7| W 973 5 |7 |5]| 4| 4{11 |62 | COX CHR
46 |28 |40 |42 | 40| 8 | WRTO 98.3 14 |14 | 9| 8| 5| 3 [100 | NEW AGE LOTUS
Span 100kw
23 (27 |38 |51 |39 9| WXDJ 95.7 10 |6 | 7| 7| 6| 5 |8 | NEWAGE
Span 100kw
29 |41 |36 |36 |39 9 | WSHE 103.5 7 lalalse| 7)o [70] T TOR
AOR 100kw
49 |55 (54 [45 | 33|11 NW;OD ot 11 |25 |13 |11 10| & | 77 | COX MBS |CHR
48 (3.4 |32 |34 ] 31]|12 | WKIS 99.9 9 |13 |11 [13 | 14| 8 | 70 | SUNSHINE WIRE. |UNIS | D&R
Ctry 100kw
33 |27 |33 |27 | 29|13 | wiQY 106.7 12 |10 |10 |10 | 13|13 |68 | TAK D&R
AC 100kw
35 |31 |35 34| 28|14 | WABA 1140 20 (38 |26 |25 | 22 |14 | 97 | TICHENOR MEDIA |---- KT-H
Span 50(10)kw
WLVE 3.9
28 (40 |30 |35 |27[15 | WL S8l 15 (19 |14 |14 | 12| 9 | 69 | GILMORE KATZ
29 (33 |29 |26 | 26|16 | WZTA 94.9 8 |11 8| 91116 | 56 | PAXSON BR. KATZ
CR 100kw
22 |17 |21 | 29| 23[17 | WINZ 940 16 |24 |25 |24 | 24118 | 60 | PAXSON BR. CBS |KATZ
News 50(25)kw
WMXJ 102.7
29 (35 |31 |26 | 2317 | WM Jonds 13 | 9 |19 |15 | 15|10 | 55 | SCONNIX EAST
WTMI 3.1
27 |26 |25 |29 | 21|19 | WI T 18 |18 |22 |21 [ 21|15 | 68 | MARUN IILTD CMBS
wCMQ 1210
11 108 | 1.1 (10 20({20 | ¥~ Ay 25 (30 |23 |26 | 25 |21 [107 | SBS SBS
* Under LMA with WAXY Continued on Page 48

©) 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

More than research. Answers*

Harker Research
919 - 954 - 8300
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2\ Z TATION | FREQUENCY
2\NZ\ T = E POWER
Z\ TN\ ¢ oR\ FORMAT [ icHrTive PoweR)
O\ P\ ) ) ?”é
A Z
2\ R\ S\ S\ S\
13.4 9(12.1]11. . WVEE ;
3 1.9 11111 1336 w! 103.3 SUMMIT ABC | MCG
80 | 83| 87| 90| 96| 2 | WKHX-FM | 1015 CAP CITIES/ABC | - KATZ
Ctry 99kw
66 [67| 86| 69| 80| 3 | WPCH 94.9 JACOR CBS | EAST
AC 99%w
78 | 66| 74| 58| 65| 4 | WSB-FM 985 4 |19 19| 6| 4| 3|65]| CcoOx CHR
AC 100kw
49 |40) 36|59 62| 5 gﬁTR o 512 3| 3| 6(10 | 71 | JEFFERSON-PILOT | - CBS
w
39 |57]| 55|61 59| 6 UWAALR 104.7 12 |7 |7 ]| 41 5| 8| 87| RINGRADIO UNIS | BAN
@ 100kw
57 |[59] 47|52 ]| 56| 7| WGST 640 7 [10 (11 |12 | 9| 5 | 70 | JACOR ABC | EAST
NT 50(1)kw
WSB 7
57 |53|54]|58]|53| 8 e 22 6 [12 |13 |13 |12] 7 | 66 | COX AP CHR
WYAIIWYAY G
58 |66|64|67]|52| 9 i 14Ty 7 110 |3 |8 | 9 (10| 9 (74| NEWCITY CBS | MCG
WZGC 92, '
43 |47 40| 46| 48|10 N gas, 8 (8 |4 | 7] 811 |62| INFINITY D&R
64 [(55(56]|50]| 46|11 X\(’)'Igl-s E o 9 |6 [5 | 81113 (60 | GREAT AMERICAN |SOU | KATZ
WFOX 7.
42 (4735|445 | 4112 o 0 11 {11 [12 |11 7| 6 | 60 | SHAMROCK BR. G/W
WNNX .
46 |40]|49 |40 | 4112 ) et 13 |5 |6 |10 [13 |15 | 67 | SUSQUEHANNA MMR
24 |31|30(34 19|14 g{af\OK g 14 119 (14 [14 |14 |12 | 84 | SUMMIT MCG
NWOSX' 790 75 | JEFFERSON-PILOT |UNIS | CBS

© 1993 Arbitron Ratings Company. May not be quoted or Teproduced without the prior written permission of Arbitron

Continued on Page 48

Laurel, Marylond
301-490-8700

RANTEL. RESEARCH THAT MOVES THE NEEDLE!

SOFTWARE

WwWWW americanradiohistorv com
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Q
® @ = g
NZ\1\Z\2\& \ STATION |FRequeney [0/ s/ s/ s/5/5/) ¢
2 > 2\ . POWER > o/ e g o [ o RO X
%D Y‘;)— (( ﬁ‘j\) % C_Dph}; FORMAT [ niahrrive poweny 8 ,\Q- 5 g 5 5 § § § o§l§
S\ O\ &\ & \&\z2 T Pl B BRI B B S S [ 2a
D\ \R\o \o \2> R AU B Bl AV A A ') Yy /¥
18 (33 [20 |13 | 2.0|20 | WCMG-FM | 923 23 |15 |17 [17 [17 [17 | 78 | SBS — |sBs
pan 3Tkw
09 |07 [15 |20 | 19]22 [ WOAM %G 22 |17 [16 |18 |18 |22 | 73 | SUNSHINE WIRE. |[NBC |D&R
ports 5(1)kw
29 |21 |22 |21 | 18|23 | WMRZ 7ea. 24 |26 |38 [36 |32 |27 | 74 | JEFFERSON-PILOT |-— |BAN
18 |16 |16 |24 | 1823 | WABAFM | 1075 21 {34 [12 [16 |19 [19 | 66 | TICHENOR MEDIA |- |KT-H
16 |15 [1.1 [ 16| 1.2[25 | WAXY 47 19 |16 |21 |19 |20 |24 | 38 | ACKERLEY — | MCG
15 |15 [15 | 10| 12|25 | WWFE 870 i 28 |31 [33 [30 |27 |25 |87 | EMILLO MILAN uPl |-
06 |05 |10 |08 | 10f27 | WAVS ik o 30 |21 |18 |20 |23 |26 [111 | ROY BRESKY -
11 (1.3 |12 |08 | 1.0{27 | WFTL on 27 |27 |36 |32 |28 |28 | 74 | KING CNN | DIR
Men Women Men Women Men Women SaTE
18-34 18-34 18-49 18-49 25-54 25-54 szg o 3.
1 WEDR 1 WEDR 1 WEDR 1 WEDR 1 WEDR 1 WEDR UC = =125
2 WSHE 2 WHYI 2 WSHE 2 wHQT 2 WSHE 2 WHQT N/T 8.5
3 WPOW 3 WHQT 3 WPOW 3 WHYI 3 WIOD 3 WHYI GOLD/CR 17.9
4 WHYI 4 WPOW 4 WZTA 4 WPOW 4 WZTA 4 WRTO CHR ;5.1
5 WFLC 5 WFLC 5 WFLC 5 WFLC 5 WHYI 5 WFLC AOR 139
6 WZTA 6 WSHE 6 WHYI 6 WRTO 6 WFLC 6 WLYF CTRY _33.1
7 wHQaT 7 WXDJ 7 WIOD 7 WXDJ 7 WXDJ 7 WXDJ -d -
8 WXDJ 8 WRTO 8 WXDJ 8 wJay 8 WLVE 8 wJay NAC 2.7
9 WIOD 9 wJay 9 WHQT 9 WLYF 9 wHQaT 9 WPOW CLAS 421
10 WQAM | 10 wKis 10 WLVE 10 WSHE 10 WPOW [ 10 wkis

PP ATIANTA

Continued from Page 47

DEMOGRAPHIC RANKINGS

12+ POPULATION: 2,523,700 (Black: 25.3%; Hispanic: N/A)

FORMAT REACH

Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 uc .
CTRY
1 WVEE 1 WVEE 1 WVEE 1 WVEE 1 WVEE 1 WVEE AC
2 WZGC 2 WKHX-FM | 2 wzaGec 2 WKHX-FM | 2 WKHX-FM | 2 WKHX-FM N/T
3 WKLS 3 WSTR 3 WKHX-FM| 3 WSBFM 3 WZGC 3 WPCH
4 WKHXFM| 4 WSBFM 4 WKLS 4 WSTR 4 WGST 4 WSBFM CHR
5 WNNX 5 WALR 5 WGST 5 WPCH 5 WKLS 5 WSTR GOLD/CR
6 WALR 6 WNNX 6 WALR 6 WALR 6 WPCH 6 WALR AOR
7 WSTR 7 WPCH 7 WNNX 7 WYAY 7 WALR 7 WFOX REL g
8 WGST 8 WYAY 8 WFOX 8 WNNX 8 WFOX 8 WYAY BBND .
9 wyay 9 WZGC 9 WSTR 9 WFOX 9 WSTR 9 WSB
10 WSB-FM | 10 WKLS 10 WPCH 10 WKLS 10 WSBFM |10 WZGC

48 W Rz2R RATINGS REPORT VOL. 2 '93
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3 g
< 2]
De\\B\B\s \ smnon | mewmr E/s/x/e/x /2 )
% (_‘}) (( (_‘}) %.) %\\;7 FORMAT | wigHTTiME POWER) 8 A &?- ér u? g § ﬁf 1Y Q?f
2\ &\ &\ \ 4\ YRR Yr Y Y 5 § /58
78 (84 (77 |76 |84 0 gllr\cPS-AlF 1900/04.1 2 |5 0 0 0 0 82 | EZ AP EAST
74 |76 |75 |77 | 77| 2 |KIRO 2y 0 7 [14 | 8| 3| 2 |59 | BONNEVILLE INT. [CBS | TOR
62 (66 |64 |54 61| 3 5}9}95 933 3 0 4 | 5 (15|16 | 64 | COOK INLET MMR
52 |54 |56 (56 |60 4 é?/&sG'AIF ;(2)(11%%.535” 4 13 7 2 2| 3 61| VIACOM TOR
45 153 |37 |45 51| 5 |KLSY 925 5 |4 |5 | 3| 4| 6 |59 | SANDUSKY AP | CHR
44 (53 |58 |50 |49]| 6 §SOM0 1900 8 |15 |18 [13 | 8| 4 | 67 | FISHER ABC | KATZ
21 |25 |30 (41 |45 7 l;ax(l g 11 {18 |17 |12 | 6| 5 | 81 | GOLDEN WEST MBS | BAN
35 [25 |30 |25 43| 8 /'\%' gg?w)kw 16 |23 |28 |27 |22 (14 | 89 | SANDUSKY UNIS | CHR
43 |35 |37 |35 |40]| 9 gOK-FM 2.5, 6 |6 |6 | 4| 5| 9|5 | CHRYSLER — | EAST
40 (44 |49 |48 |37]|10 g}yPM 196.1 13 |9 [10 |11 |10 | 7 | 68 | HERITAGE MEDIA |UNIS | CHR
39 (39 |40 |47 36|11 ;SCI)%W o e 10 |8 |3 | 6] 9(20 |59 | NATIONWIDE MCG
33 |30 |27 |34 |35(12 MIDD faa 15 |10 |2 | 7| 7|23 |67 | VIACOM -~ | TOR
47 |37 |42 |31 31|13 5}5}%2 S ? 7 |2 |9 [16 |21 |24 | 40 | GOLDEN WEST BAN
31 132 |46 |38 |29(14 |KINGFM ogr1 14 [27 |20 j19 | 18| 8 | 56 | CLASSIC RADIO — | MMR
18 1.3 [19 |21 | 29|14 ngo'}Ts e 9 [11 |11 [17 |12 |13 | 44 | ACKERLEY NBC | CBS
25 (33 |21 |24 | 26|16 |KEZX-FM foa8 21 |26 |21 [21 |19 |10 | 78 | PARK ABC | D&R
23 |18 |28 |28 |25(17 |KMIT-AIF fas00s7 118 |22 |12 | 9 | 11|12 | 58 | ENTERCOM ABC | D&R
42 (40 |38 |33 |25{17 |KXRX ane 12 114 [ 8 |10 [16[19 | 45 | SHAMROCKBR. |- |KATZ
29 [32 |17 |17 [ 24|19 | KBWM 1069 17 |12 |16 |15 [ 14|11 | 56 | BROWN -~ | BAN
29 |24 |27 30 23|20 |KLTX S 60 | ACKERLEY - | cBS
Continued on Page 51
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NASSAU-SUFFOLK

/]
12+ POPULATION: 2,271,800 (Black: 7.0%; Hispanic: 6.5%)

‘%U&g Z\%\. g X X/ x ,5?
D2\ 2\B\2\g \ STATION | reecumer /&5 555/ 8 :

% Q}) E Q}) % ‘??9:1 FORMAT | icHrTive rower) & ,\Q. 5 g 3. 3. gg) gft § 055
o\ &\ €\ '@ \ & \23 el ]E]&] ¢ S E /58
o\ © \ o 7] ® \** VISR SR )G < o] & T
55 |48 [ 61| 59| 57 0' WALK-AFF | 1370/97.5 6 [11 [12]12] 2 0 86| AMERICAN MEDIA | - | D&R
50 [52 |46 | 43|53 2| WXRK 92.3 41 9] 2] 2 o 4| 71| INFINITY ABC | TOR
28 (37 | 46| 39| 52| 3| WABC 70 8 |16 |18 | 18| 14| 5| 85| CAPCITIES/ABC | ABC | BAN
45 |43 | 43| 43| 48| 4| WBAB 102.3 7| 4 0 0 3| 19| 72| LBERTY BR. | MMR
31 |33 |40 | 29| 43| 5 )Spr”ASN meos 2| 8 [16|16] 7| 3| 54| INFINITY NBC | EAST
52 |40 |44 | 43| 41| 6| WBLI 1061 9|5| 5| 5| 5| 8| 68| BECK-ROSS — | KATZ
41 |37 |33 | 40| 40| 7 )\ﬁgsBS 880 25 |24 |24 16| 6| 49| CBS CBS | CBS
30 |34 (26| 46| 40| 7 \Thallgﬁ Zil)s 16 {43 |29 | 29| 24| 15 | 90 | BUCKLEY ABC | MGC
50 (47 [52 |42 36| 9 \G%EBS-FM R 12 |22 [19 (19| 4| 2| 65| CBS CBS | CBS
29 |34 {33 )40 36| 9 \Cmu e 5 |10 | 3| 3| 6{17 | 54| CAPCITIES/ABC | ABC | KATZ
40 |39 |37 |42 |35 11| WHTZ 20 3 o 6| 6| 17|21 | 45| SHAMROCK BR. CHR
28 (28 [22 |29 31| 12| WLTW 106.7 13 |21 {14 {14 | 10| 7| 62| VIACOM — | KATZ
38 [3.7 [33 |27 }31]12 g)y!NY i |19 |28 | 9| 9| 910} 85 BR. PARTNERS NBC | D&R
20 (26 |27 |27 | 30| 14 | WAHT and 11 | 2| 4| 4|23]31| 5| EMMIS MMR
27 |24 |21 | 22| 28( 15 | WMXV ey 18 |12 |13 [ 13| 8| 9| 76| BONNEVILLEINT. |- | MCG
21 |26 |27 | 22| 28| 15 | WRKS AR 15 |3 7] 7| 18[22]| 63| SUMMIT SOU | D&R
20 [3.1 |24 |30 |27]17 | WHU e 27 |39 [35 |35 | 31 (18 [132 | BARNSTABLE -~ | KATZ
25 |23 {30 [2.7 [26] 18 | WKJY s 17 114 (11 {11 | 11 [14 | 68 | BARNSTABLE -~ |KATZ
28 [31 |21 |25 [ 25|19 | WEAT-FM | 931 20 |41 {37 {37 [ 26|12 | 75 | PARK —  [MMR
22 [23 |22 |21 [23]20 | WINS 190w |10 |26 |25 |25 | 21|16 | 40 | GROUP W CNN |G/W
22 [36 |39 |24 | 23|20 | WNEW I 14 (18 | 8 | 8 |13]20 |48 | GROUPW UNIU | G/W
22 f21 |20 |21 22|22 | WACD s 22 |17 |17 {17 |12 |11 |74 | TRIBUNE — |CHR
21 1 |14 |25 |20]23 [ WMJC S |23 |30 |21 |21 |15 |13 |72 | GREATERMEDIA |-— |MMR
21 15 |12 |1.7 | 16|24 | WDRE - Ty 21 |6 {10 |10 | 19|30 |55 | JARAD -~ |KATZ
21 po [37 |27 | 16|24 | WGSM o 30 |34 |44 |44 |33 |28 [101 | GREATER MEDIA |UNIS |MMR
17 |15 |21 |15 [ 12|26 | WBLS S 24 |7 |20 |20 |20 |25 |48 | INNER CITY ABC |MCG

ik S i NEW YORK TIMES
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Continued from Page 49

iy ¥ §

$\2\3\&\2\§ \ STATION | Freauency /o /S /5 /s[5 /5] ¢

= 2. b N I g o %) x

% Y% (( Y% % Qp\\; FORMAT | igHrive POWER) 8 '\0: g: g: g: \3: § ‘Z: § 5‘5
SN aE e 3 _\%= /S /L[E ]S g = 1Bt
S\ O\ &\ & \&b\28 /s /S [d ) E < & 155
P\ \©o \»® \» \? VSR PSR < o) 2 &

KCMS 105.3
22 |20 13| 12| 20| 21 | K§ o 22 |13 [15 | 18| 17| 17| 64| CHRISTA UPI
28 ol Loz 19 (30 |19 | 20| 20| 18| 49| CLASSICRADIO | ABC

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women N/T i ~=1219
18-34 18-34 18-49 18-49 25-54 25-54 CTRY 1 12.1

1 KIswW 1 KLSY 1 KZOK-FM | 1 KMPS-FM | 1 KMPS-FM | 1 KMPS-FM GOLD/CR oy 10.0

2 KZOX-FM | 2 KMPS-FM | 2 KISW 2 KLSY 2 KIRO 2 KLSY AC 198

3 KNDD 3 KNDD 3 KMPS-FM | 3 KBSGFM | 3 KZOK-FM | 3 KBSG-FM CHR .92

4 KUBE 4 KUBE 4 KBSG-FM 4 KUBE 4 KBSGFM | 4 KRPM AOR 186

5 KMPS-FM | 5 KRPM 5 KIRO 5 KLTX 5 KISW 5 KLTX BBND 343

6 KXRX 6 KBSGFM | 6 KNDD 6 KNDD 6 KvI 6 KRWM NR _i35

7 KJR 7 KLTX 7 KXRX 7 KRWM 7 KJR 7 KOMO CLAS _32.9

8 KIRO 8 KPLZ 8 KJR 8 KRPM 8 KNDD 8 KUBE B/EZ 5 2.6

9 KPLZ 9 KZOK-FM | 9 KVI 9 KOMO 9 KXRX 9 KIRO d -

10 KBSGFM |10 Kisw 10 KUBE 10 KMTT-FM | 10 KLSY A7 e REL 220

NAsSAU-sUFFOLK  [IPED

Continued from Page 50

12+ POPULATION: 2,271,800 (Black: 7.0%; Hispanic: 6.5%)

L i ———_- " o ————— — —— — _— — —Luym— —

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women AC —320.3
18-34 18-34 18-49 18-49 25-54 25-54 NT o 3198
CHR 3101

1 WBAB 1 WBLI 1 WXRK 1 WBL! 1 WXRK 1 WALK-FM AOR __71

2 WXRK 2 WPLJ 2 WBAB 2 WALK-FM | 2 WFAN 2 WBLI NR 16.9

3 WPLJ 3 WBAB 3 WFAN 3 WPLJ 3 WBAB 3 wWPLJ BBND __34.3

4 WQHT 4 WQHT a4 wpPLJ 4 WBAB 4 WCBS-FM | 4 wLTw uc )

5 WNEW 5 WHTZ 5 WNEW 5 WLTW 5 WPLJ 5 WCBS-FM —14.0

6 WDRE 6 WRKS 6 WCBS-FM| 6 WCBS-FM| 6 WALK-FM | 6 wMXV GOLD/CR _13.6

7 WRKS 7 WALK-FM| 7 wQCD 7 WYNY 7 WNEW 7 WYNY CTRY .3 3.1

8 WFAN 8 WLTW 8 WALK-FM| 8 wmMmxv 8 WQCD 8 WBAB B/EZ 325

9 WRCN 9 WYNY 9 WQHT 9 WKJY 9 WABC 9 wWMJC NAC 322
10 WHTZ 10 WKJY 10 WHTZ 10 WRKS 10 WKJY 10 WKJY CLAS ;1.1

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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3 g
o\ 5 22 % % \ STATION |Freauency /& /¥ [x /s[5 [5]5§
A% % 2\Z\2:\ roRmaT O e |5 /S /&[T /& [& [ ¢ g & /38
P\ D\NR\D \ B \%> A A AR A Y S o Y /5
76 |88 | 79| 79| 77 a g{?yON-AIF 1240/97.9 2 |7 |5} 2 a a 86 | JEFFERSON-PILOT {--— | BAN
54 |53 65| 67|61 2 |KSDO 1130 7 [15 |17 |13 | 3| 2 | 82 | GANNETT ABC |G/W
56 (4.2 (35| 35| 60| 3 [KKLQ-AF |eooicss @) 3 Q@ 2| 8|55 | Epens AP | CHR
40 |49 |34 40| 51| 4 §SFMB g 9 |14 (18 |14 | 9| 3 | 76 | MIDWEST TV CBS | MCG
57 |57 |44 | 40| 46| 5 ﬁgRA-FM c 5 |4 | 2] 3|[11{17 | 59 | NOBLE MMR
48 (43 |41 | 46| 42| 6 ;SgOY T 10 |12 (10 | 9 |10| 4 | 64 | COMMAND MMR
42 |33 |31 |40/ 42| 6 ;SgXY g, 6 |6 |9 6| 5| 6| 54| PARKER D&R
45 (58 |42 | 46| 41| 8 5,98 D 4 |10 | 3| 4| 4|11 | 52| BROWN KATZ
42 |44 | 45| 44| 40( 9 [ XHTZ 2 3 {2 |6 |11 |15]|22 | 47 | CALIFORMULA - | TOR
36 (32 |33436]| 37|10 M’SIOP Ly 18 |29 |37 |34 | 24|15 | 98 | BROWN NBC | KATZ
57 {54 |55 | 48| 36|11 | KEMBFM | 1007 8 |8 |7 |5 8|10 |51 | MDWESTTV — | MCG
26 |32 |33 41| 34|12 |KB2ZS® 94.9 11 |9 [11 | 7] 6| 7| 53| ANAHEIMBR. -~ | BAN
36 |29 |37 |37 33|13 |KIFM A 13 (13 |15 {10 ] 7| 5 | 58 | KIFMBR. LP. -~ | CBS
44 |25 |31 |22 32|14 | KIOZ gl 16 |5 | 4| 8)14|28 | 76| PAR SOU | TOR
29 |18 {29 | 3.3 | ao[15 | XUBMTESPege 12 |@|13 [16 | 18|19 | 50 | URBAN COMMUN. |ABC |BAN
23 |26 |29 | 25| 28|16 | KCLX e 14 (19 | 8 [12 | 12|16 | 50 | GANNETT ABC | G/W
16 |21 (27 [ 31| 27]17 | KFI oA, 15 [21 |14 |15 [ 13 |13 | 62 | COX MBS |CHR
28 |35 |26 |35 |27|17 | KFSD ey 17 |25 [27 |21 |21 ]| 9 | 65 | LOTUS - | D&R
13 |11 |36 |19 | 17|19 | XTRA e 20 [23 |16 |17 |16 |18 | 51 | NOBLE MBS | MMR
19 [15 (18 |14 [16f20 | KCBQ-FM | 1063 19 [20 [22 [18 17 {12 | 44 | COMPASS -~ | D&R
13 |18 |18 |10 | 15|21 | XEMO £ow 22 |11 |12 |19 |20 |29 |71 | uC GATES&CO. |- [CAB
12 |11 |17 |10 | 13|22 | KCBO L. 24 (32 |28 [27 |19 |14 | 67 | COMPASS - |p&R
09 (0.4 |07 |11 |11[23 | KOWF . 25 [04 |21 {26 |22 |21 | 73 | ASTOR
18 [1.6 |13 1.4 | 1.0[24 | KNX i) 21 30 [31 [32 |31 |20 |35 | CBS CBS |CBS
* Operates under an LMA with KSON. * *Now New Rock Continued on Page 56
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AL BN |

X / Q
D I
0\ S {"; ) 4{-? X &
NS\ A \Z 3\% STATION |FREQUENCY [ '/ S/ s/ s/¥/x/ ¢
2AB\E\D\Z\Be\ romar |LLve [E/E/E/E)5/E) ) & /e
4\ (( I\ (?p h;? R (NIGHTTIME POWER) 8 Nslels/s § g-l g O§ lg
S\O\d \ b\ o \z0 I Py sy T S I g
v\ \©o \p \o \%> o e b B A B Bt o Yy /5
52 157 | 43|59 | 62|@])| KEOS 9s.5 2120 | 2 |€)|@) 3| 66| CAPCITES/ABC | ABC | KATZ
46 |43 53|63 59| 2 | KFI g0 6115 14| o 4/ @)l 80| COX MBC | CHR
44 |41 |45 | 43| ag| 3 | QIFAF | poonoz7 (@) 3| 4| 2| 8| 10| 51| GANNETT — | MCG
45 |47 | a1 |39|47| 4| KBOQ fes 8| 2 |@) 3| 12| 23] 67| INFINITY — | TOR
54 |46 |51 (53| 46| 5 | KOST poge 3| 8| 8| 6| 3 4| 54| cox -~ | CHR
27 |26 |28 |30 | 46| 5 | KFWR igee a (@) s 12| 19| 24| 54| EMMIS — | D&R
57 |38 |51 (33|44 7 |KBIG e 10 {21 [11] 5| 2| 2| 65| BONNEVILLEINT. | - | CBS
37 |46 |40 |52 | 42| g | KLSX i 5|14 | 5| 4| 6 9| 57| GREATERMEDIA | -~ | MMR
39 (37 37|33 |38| 9 | KABC e 14 [34 (26| 14| 11| 7| 76| CAPCITIES/ABC | ABC | KATZ
48 (49 |54 |43 |38| 9 | KRTH Mg 7| 7 (12| 11| 7| 6| 53| BEASLEY UNIS| BAN
1.1 09 [41 |52 [35]11 | KLAX e 18 (13| 7| 7| 9| 12| 96| sBs - | sBS
KTWV 94.7 GROUP W _ G
23 (36 |24 |23 |35[11 | KTV 94.7 13 |39 [ 17| 10] 5| 5] 70 /W
35 |24 |32 |36 |34[13 | KYSR - 12| 5| 3| 8| 10{ 18| 65| VIACOM -~ | TOR
26 (32 (30 |26 |30[14 | KNX Ll 9|32 (23| 20| 15 8| 44| cBS CBS | CBS
18 [20 |17 |25 | 24|15 | KZLA R 17 |22 | 16| 13| 14| 14| 62| SHAMROCKBR. | -~ | EAST
25 (2.3 |23 |30 | 22|16 | KFWB 980 11 |28 | 30| 24| 16 11| 34| GROUP W CNN| G/W
26 |20 |21 ] 15| 19|17 | KCBSFM 931 15| 17| 21| 18| 13| 13| 46| cBS CBS | CBS
23 (1.8 |24 | 33| 19[17 | KKF 3w 20| 10| 19| 21| 17| 15| s9| ASTOR
KNAC 105.5 cl -
1.0 [17 |07 | 08| 1.9]17 | AoH 1 D5k 25 [ 11| 9| 15| 21| 38| 74| FLAGSHIP AB
12 |17 [14 |10 18|20 | KKBT 5w 19| 6| 13| 17| 18 25| 50| EVERGREEN — | MMR
22 |25 |27 | 13| 18|20 | ELVE 29 siew 26| 26| 10| 16| 20 37| 73| HEFTEL — | caB
KWNK/XTRA
09 [07 |07 |08 14|22 | Sports Siookw | 24| 23| 15| 19| 24| 20| 57| NOBLE MBS | MMR
18 |23 |25 | 19| 13|23 | §KEO tor 21| a7| 31| 35| 32| 19| 42| MT wiLsonFm | AP | cmBs
08 [10 |15 |14 13]23 | EWZ g 30| 19| 18| 22| 270 31| 76| LIBERMAN — | TOR
18 [24 |19 |11 | 1.1]2s | &ESY 2 5kw 16| 16| 20| 23| 28 26| 26/ wIN ABC | -
KMPC 710
23 |16 |11 | 09| 1.1]25 | Sports 50(10)kw 23| 30| 35| 26| 22 16| 38| GOLDENWEST | - | BAN
25 |23 [23 |20 1.1]25 | KTNO S50 32| 12| 22| 25| 26| 21| 80| HEFTEL CAB
30 |29 |20 |26 1.1]025 | KXEZ 3%k 22| 25| 27| 27| 25 20| 35/ VIACOM TOR
08 |14 |11 |12 ]10]20 | KT 3k 28| 29| 32| 28| 23 17| 47| GOLDENwEST | - | BAN
*Formerly KQLZ (AOR). Continued on Page 56
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o 5\ STATION | FREQUENCY

= B2\ FORMAT | osrrne rowem § & /38

ES IS

o Yy /3¢

17.2(143[16.1 |15.9 c gl 830 CBS CBS [CBS

81| 78| 80| 98| 2 [ KARS-AF 1640925 CAP CITIES/ABC  |ABC |KATZ

10.2| 93| 92 | 92| 3 | KEEY 1021 SHAMROCK BR. |- [CHR

65| 86| 73| 72| 4 | WLTE ey 6 |6 |7|5]| 5| 3|7 ]| cCBS - | cBS

6.7| 68| 69| 68| 5 | KDWSB 1018 4 (@3] 7| 9|10 |59 | MDCONTINENT |- [BAN

71| 60| 63 | 62| 6 | KSTPFM joas 5 |7 |6] 4| 4| 5|55 | HUBBARD — | McG

68 | 58| 64| 55| 58| 7 | KBXX 937 8 |2 |2 | 8]|10]12 |80 | ENTERCOM SOU | D&R
a7 | 37| 52| 57| 58| 7 | KICHKTCZ|es0071. 19 (12 |4 | 3| 6| 8|78 | AMERICAN MEDIA |- | MMR
39 | 34| 43| 47| 52| o [ KSTP L L 10 |11 |8 [10]| 8| 6|77 | HUBBARD ABC | MCG
53 | 67| 58| 53| 46[10 | KIOL el 7 |8 [10|9]| 7| 4|51 | TRUMPER — | D&R
16 | 23] 35| 40| 28|11 [ KNOAF | esonos,, |11 |5 [11 {11 | 11| 9|50 | PARK ABC | MMR

16 | 18| 18] 27| 21|12 | KLBB tho0 14 |17 |22 [15 [ 14|11 | 87 [ LCC ABC |-
00 | 00| 00| 00 15|13 | WBOB e 12 | 9 [12 |12 | 12|13 | 46 | COLFAX COM. - | D&R

DEMOGRAPHIC RANKINGS