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Award-winning Rick Dees Weekly Top 40 is
now in its eleventh year and the nationally
acclaimed Satellite Comedy Network celebrated
its third birthday this year. Your search for great
programming stops here.

Rick Dees Weekly Top 40 is the fastest growing CHR
show in America! A consistent Billboard Radio Awards
winner and recipient of a sp=cial award for “Air Personality
of the Year — Ten Years in a Row,"” Rick Dees brings you
more than just a countdown show. His famous brand of fun
and humor makes the Rick Dees Weekly Top 40 powerful
personality radio for your weekend.

Satellite Comedy Network gives your morning show a
transfusion of fresh comedy every morning! Its 5 AM wake-up
call delivers creative, topical show-prep - original parodies,
spoofs and songs via satellite. With Satellite Comedy o " ful
Network, you get immediate fresh bits. A new teed every ?\357\’
day, Monday thru Friday. Pre-produced contests and bonus /
sound bytes. And no joke — we'll even pay for your bits!

UP YOUR RATINGS - with radio’s (.
hottest personality programming!

INEDLD,

For more information call Tem Shovan
or Ramona Rideout at Radio Today Entertainment:

New York e Los Angeles

(212)581-3962 fax (212) 458-9343

1776 Broadway, 4th Floor, New York, NY 10019
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Why Film House Treats Clients
Like Total Strangers

Confidentiality is a priority at Film House, because we know that the element of surprise
1s crucial to our clients’ marketing plans. Whether it’s a format change, a new morning show,
a new strategic position—or even the mere fact that you're planning a television campaign,
you don’t want the word to leak out. When you work with Film House, it won't.

Every Film House employee signs a non-disclosure agreement, and understands why.

It’s the reason we'll always ask whether you’d like us to call before we fax anything, or even
whether it’s all right for us to identify ourselves to your receptionist. And when your own
secretary calls Film House looking for you, our receptionist is instructed to play politely
dumb: “I’ll see if there’s anyone in the building by that name. Who's calling, please...”

Fanatical precautions? Exactly. Being obsessed with . The Leadse
details is what’s made Film House the Leader. Fl >
FILM HOUSE, INC FAX (615) 256-3380

Work with the people who specialize in marketing 230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 2564000
radio stations and in keeping secrets. Call Film House

today, and we promise to forget you immediately. S'&tzz:ag 7&6 SMM

Copyright © 1994 Film House. inc.
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m FORMAT LEADERS The Top 10 stations in each of the
major formats, ranked by AQH and cume, Monday-Sunday,
6am-Midnight - prefaced by a Top 25 national “all-format”
section, from the Top 100 markets.

RATINGS
STRATEGY
REVIEW

Radio’s strategies
in the nineties

detailed.

m Urban Contemporary, Né\N-S/TOIE,iNAé,
Gold/Classic Rock

m BecutiFUI/EOS);Listening, Spanish,
Big Band/Nostalgia, Classical

m National overview (all-format),
Contemporary Hit Radio

Adult Contemporary, AOR,
 New Rock, Country '

Market (Metro Rank)

Akron (68)
Albany-Schenectady-Troy (57)
Albuquerque (71)
Allentown-Bethlehem (64)
Anaheim-Santa Ana (16)
Atlanta (12)

Austin (55)

Bakersfield (86)

Battimore (19)

Baton Rouge (82)
Birmingham (54)

Boston (9)

Buffalo-Niagara Falls (40}
Charleston, SC (84)
Charlotte-Gastonia-Rock Hill (38)
Chattanooga (98)

Chicago (3}

Cincinnati (25)

Cleveland (23)

Columbia, SC (91)
Columbus, OH (34)
Dallas-Ft. Worth (7)

Dayton (48)

Daytona Beach (96)
Denver-Boulder (24)

Detroit (6)

El Paso (77)

Ft. Wayne (93)

Fresno (66)

Grand Rapids (67)
Greenshoro-Winston Salem (43)
Greenville-New Bern (81)
Greenvitie-Spartanburg (61)
Harrisburg-Lebanon-Carlisle (74)

24]] TOP 100 MARKET PROFILES

Page

79
94
40
73
89
m
65
101
93
106
26
90
99
113
81
42
62
50
109
84
104
83
46
107
110
75
24
68
90
100
78
32
55
53

EX] ORIVETIME DOMINATORS Radics Top 10 morning and

afternoon personalities and stations, ranked by AQH and cume.

HOW TO USE THE RATINGS INFORMATION An easy,
step-by-step guide for using R&R's comprehensive ratings data.

Market (Metro Rank)

Hartford-New Britain (42)
Honolulu (59)
Houston-Galveston (10)
Indianapolis (37)

Jacksonville (50)

Johnson City-Kingsport-Bristol (94)
Kansas City (30)

Knoxville (73)

Las vegas (58)

Little Rock (83)

Los Angeles (2}

Louisville (52)
McAlien-Brownsville (70)
Melbourne Titusville-Cocoa (97)
Memphis (44)

Miami-Ft. Lauderdale (11)
Milwaukee-Racine (28)
Minneapolis-St. Paul (17)
Mobile (90}

Monmouth-Ocean, NJ (47)
Monterey-Salinas-Santa Cruz (7)
Nashville (46)

Nassau-Suffolk (14)

New Bedford-Fall River (85)
New Haven (92)

New Orleans (39)

New York (1)

Norfolk-Virginia Beach-Newport News (33)
Oklahoma City (51)
Omaha-Council Bluffs (72)
Orfando (41)

Philadelphia (5)

Phoenix (21)

Pittsburgh (20)
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By market rank, R&R's exclusive single-source ratings data
overview featuring Arbitron one-year trends, rankings in five key
demographics, owners, networks, rep affiliations, and more.

Market {Metro Rank)

Portland, OR (26)
Providence-Warwick-Pawtucket (32)
Raleigh-Durham (53)
Richmond (56)
Riverside-San Bernardino (27)
Roanoke-Lynchburg (99)
Rochester, NY {45)
Sacramento (29}

St. Louis (18)

Salt Lake City-Ogden-Provo (36)
San Antonio (35)

San Diego (15)

San Diego North County (60)
San Francisco (4)

San Jose (31)
Sarasota-Bradenton (80)
Seattle-Tacoma (13)

Spokane (95)

Springfield, MA (76)
Stockton (89)

Syracuse (69)

Tampa-St. Petershurg (22)
Toledo (74)

Tucson (65)

Tulsa (63)

Washington, DC (8)

West Palm Beach (49)
Wichita (88)

Witkes Barre-Scranton (62)
Wilmington (78)

Worcester (100)
Youngstown-Warren (87)

Note: Metro rankings are based
on Fall ‘93 ratings period.

© 1994 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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Now you can
get an exciting and
innovative PC
application
that puts you in
total control of
your ratings.
Call an Arbitron
representative
to receive a

free copy of

evaluation software.

And see for

yourself how

MAXIMISER

can improve
the profitability of

ARSI TROP
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RATINGS STRATEGY REVIEW

FALL '93 REVIEW

TV, Billhoards Battle
For Radio Ad Dominance

adio stepped up its reliance on
R both television and billboards,

with the latter nearly tying TV
for top outside media honors.

There were also some cautiously optimistic
economic indicators found in R&R’s fall
“Ratings Strategy Review.” Our exclusive
radio station poll of managers and program-
mers indicated promotion budget allotments
were even with figures from one year ago.

This fall’s survey also reveals:

@ Network affiliates were radio’s
overwhelming choice when making TV
buys (and trades).

* Nearly six of 10 Country respondents cited
similar on-air slogans.

A 4 Country was the top format for using
direct mail.

@ Country outlets were also most likely to
conduct focus groups and least likely to
engage in callout.

BUDGETS

$150,001+
$50,001 -
$150,000

$5001 -
$50,000

UNDER
$5000

ORE

PROMOTIONAL

25.5%
(25.8%)

Fall-to-fall promo budget
fluctuations were — at best -
minimal. The pocket of deepest
disparity was in the $5001-
50,000 range. Even there,
however, this fall's figures were
extremely consistent with stats
from a year ago.

AC and Country accounted for
nearly 70% of larger-market
stations shelling out in excess of
§150,000 this survey period.

(Fall '92 percentages are in
parentheses.)

2.8%
(1.1%)

CALLOUTS

Music
r) (.\

) — ._Jl 1
LR e -.l‘.lJJ'_l

Here are the percentages of
stations in the five major music

formats that conduct auditorium
tests, callouts, and focus groups.

Focus GROUPS

CARY( 21.8%

Oslid 21.7%

AU 142%
A 6.8% ﬁ ;
Us | 0.0% -

A lanid i

s | Al

—X
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TOP
IMAGING
SLOGANS

“BEST MIX OF
THE '70s, '80s,
'90s (TODAY)”

39.1%
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TRAVEL ADVICE A THE PET SHOW A HEALTH TALK

PROGRAMMING THAT GETS RESULTS!

CONTACT RICH WOOD AT (212) 642-4533
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RATINGS STRATEGY REVIEW

DUISIDEMVEDIANW SAE

Television beat billboards by an eyelash as
most popular outside medium. At feast 50%
of survey respondents in four of the five main
music formats, however, indicated they
utitized billboards this fall. The fourth (AC)
was close to the haifway mark (44.4%). Last
year's third place finisher, AOR, took top
honars.

Country repeated as TV's biggest booster,
while AC narrowly edged AOR for second.

UC wasn't very active with print or
busboards, while magazines drew little
across-the-board interest.

(Fall '92 percentages are in parentheses.)

[ E 3

BYSEURVAT

TELEVISION A

’75.0%

= |

(85.1%) 62.0% 61.9%
|- (55.5%) (62.5%)

[T

CTRY AC AOR UC CHR

37 5%
0.0%) 30.4%
(48.1%)

E:Jm

61.9%
(375%) 56.2% 52.1% g g0

(37.0%) (66.6%) 44.4%

—

1
i

Radio’s Favorite Giveaways

Stations offering listeners sunny climate vacations to escape
chilly fall and early-winter temperatures may have contributed to
trips overtaking cash as this fall's leading station payoff.

AOR and CHR finished one-two in trip giveaways, but four and
five for offering cash prizes. AC turned over the most car keys, but
only one of six ACs staged such promotions.

(Fall '92 percentages are in parentheses.)

[—\ (48.1 %)

[ —

'F*T’ l (34.2%)

AOR CTRY CHR UC AC

WG WA\ \ES

5%
bk o5t 85k 6%
A ¢ 257 (3.7%) ? 0

40.6%
{44.4%) 38, 0%

12.59%
| (33.3%) 8.6%
| (22.2%)

173°/
74%5’ BUSBOARDS
A 103/o 39%
oTRY AOR cHR (13.1%) (11 1°/)
H 0.0% 0.0%
(25.0%) (16.6%)
CHR AC CTRY AOR UC
R
A
CABLE AD | SPOT
CHOICES TV BUYING SLOTTING
PREFERENCES Prime 16.7%
— L ESPN | (T Early News  14.9% |
’ Late News 14.4%
c .
ﬁ:ﬁ} 12?% Net Affiliates 55.7% Late Night 14.4%
| TNN ; o
| — 1, (ndies OO zgr;e Access 12.:0;0 ;
| MTV 5% |
e, _— Mornings 7.6% |
usa
R Soaps 5.8%
: nm Sports 5.8% |
| { J | Weekends  0.4%

64.2%
500%) 57.1% - TRIPS
- (52.1%) 46.1°A=
©25%)  39.6% 39.5%
(347 %)  (38.5%,
AOR CHR uc CTRY AC
53.8% .., \ CASH
5% °° 7°o
ooz (43.4%) (526%) 34.2%
P— (369%) o5 g9y,
% (37.5%)
UC CTRY AC CHR AOR
CARS/TRUCKS
16.6%
13.2%
(8.7%) oy 10.7% o
0.0%
y | (0.0%)
AC CTRY AOR CHR uc

-'u i.—. - . f Elv_' - 2 [ =
Who Uses Direct Mail
AC - last fall's runaway leader with a stunning 50% ~ dipped

to third. Runner-up Country moved into first. The top three
finishers, however, were tightly bunched, while AOR and UC
once again displayed passive interest in direct mail.

(Fall 92 percentages are in parentheses.)

uc 12.5%

AOR 19.

0% (12:5%)

(16.6%)

Y%
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inc

presents our newest Production Library

We carefully designed SlamDunk to work great for those of you that are finding it hard
to get the perfect sounding production library for your station. IT'S HOT, but not too
hot. IN YOUR FACE — but not all the time. The dozen categories allow for incredible
flexibility!

19 CDs in the first shipment — a total of 25 discs in alll Slam Dunk includes Rock,
Mainstream TechnoEdge, Space, Sophistication, Urban, Elegance, Specialty, and LOTS
and LOTS of Work Parts.

We'll give you 12 separate categories of stuff that works and allows you to play at the
top of your game...not sometimes, but ALL THE TIME.

So if you're ready to play, get a demo of SLAM DUNK...new from the creative team at
TM Century.

FOR MORE INFORMATION CALL (800) 8739-2100

www americanradiohistorv com
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FORMAT LEADERS

NATIONAL ALL-FORMAT
AVERAGE QUARTER-HOUR CUME

1. WXBQ-AM & FM/Johnson City (Ctry) 29.6 1. WHTZ/New York (CHR)........ 2,308,200

2. WUSY/Chattanooga (Ctry) . .............. 26.6 2. WINS/New York (News) ............ 2,269,100

3. WIVK-FM/Knoxville (Ctry) ............... 25.8 3. WRKS/New York (UC) . ............. 2,016,200

4. WRNS-AM & FM/Greenville-New Bern (Ctry) 21.6 4. WPLJ/INew York (CHR) ............. 1,928,900

5 KIIMMucson (Ctry) . . ................... 19.1 5. WLTW/New York (AC) . ............. 1,819,500

5. WAMZ/Louisville (Ctry) ................. 19.1 6. WCBS/New York (News) ............ 1,812,100

7. WZZK-AM & FM/Birmingham (Ctry)....... 18.6 7. WQHT/New York (CHR) ............ 1,806,400

8. WSIX/Nashville (Ctry) .................. 18.4 8. WXRK/New York (Classic Rock) . .... 1,789,500

9. WYYD/Roanoke-Lynchburg (Ctry) ... ...... 18.0 9. WCBS-FM/New York (Gold) ......... 1,700,900
10. KUZZ/Bakersfield (Ctry) .. ............... 17.2 10. WBLS/New York (UC) ... ........... 1,676,300
11. WWDM/Columbia, SC (UC).............. 16.7 11. KIIS-AM & FM/Los Angeles (CHR) . .. 1,594,500
12. WSSL-AM & FM/Greenville-Spartanburg (Ctry) 16.5 12. KPWR/Los Angeles (CHR) .......... 1,499,700
13. WYNK-AM & FM/Baton Rouge (Ctry) .. ... 16.4 13. KOST/Los Angeles (AC) ............ 1,486,700
14. WTQR/Greensboro-Winston Salem (Ctry)... 16.2 14. WFAN/New York (Sports) ........... 1,473,100
15. WDUV/Sarasota-Bradeton (B/IEZ).......... 15.6 15. WABC/New York (Talk) ............. 1,424,800
16. KASE/Austin (Ctry) . .................... 15.5 16. WMXV/INew York (AC) . .. ........... 1,353,400
16. KXXY-AM & FM/Oklahoma City (Ctry) .. ... 15.5 17. WOR/New York (Talk) .............. 1,320,000
18. KMJ/IFresno (N/T). . .................... 15.2 18. WNEW/New York. ... .............. 1,313,900
19. WIKS/Greenville-New Bern, NC (UC) ...... 15.1 19. KFWBJ/Los Angeles (News) ......... 1,255,300
20. WFMS/Indianapolis (Ctry) ............... 14.9 20. KROQJ/Los Angeles (NR). ........... 1,207,000
21. WWWZ/Charleston, SC .. ............... 14.8 21. WQCD/New York (NAC) ............ 1,203,700
22. KBNA-AM & FMI/EI Paso (Span).......... 14.6 22. WPAT-FM/New York (BIEZ) .......... 1,198,800
22, KSSN/Little Rock (Ctry). . ............... 14.6 23. KRTH/Los Angeles (Gold)........... 1,179,900
24. WNNK-FM/Harrisburg-Lebanon (CHR) . . . .. 13.8 24. KYW/Philadelphia (News) ........... 1,172,000
25. KIWW/McAllen-Brownsville (Span) ........ 135 25. WBBM-FM/Chicago (CHR) .......... 1,127,900
25. KKOB/Albuquerque (FS) ................ 135
25. WGNA-AM & FM/Albany-Schenectady (Ctry) 13.5
25. WVEE/Atlanta (UC) .................... 135

CONTEMPORARY HIT RADIO
AVERAGE QUARTER-HOUR CUME

1. WNNK-FM/Harrisburg-Lebanon . ... .. 13.8 1. WHTZ/New York .............. 2,308,200

2. KBFM/McAlien-Brownsville . . ... ......... 129 2. WPLJINew York . . ................. 1,928,900

3. WKRZ/Wilkes Barre-Scranton .. .......... 12.6 3. WQHT/New York . ................. 1,806,400

4. KPRREIPaso ........................ 125 4. KIIS-AM & FM/Los Angeles .. ....... 1,594,500

5. WSTW/Wilmington, DE . .. .............. 11.9 5. KPWR/Los Angeles . . .............. 1,499,700

6. WLYK & WXZK/Roanoke-Lynchburg. . ... .. 11.6 6. WBBM-FM/Chicago. . .............. 1,127,900

7. WAEB-FM/Allentown-Bethiehem . . .. ... ... 14 7. KSOL/San Francisco ................ 696,600

7. WHOT-FM/YoungstownWarren . .......... 11.4 8. WIOQ/Philadelphia.................. 686,500

9. KKRD/Wichita ........................ 113 9. WPGC-FM/Washington, DC........... 680,900

9. KZZU/Spokane .. ...................... 1.3 10. KMEL/San Francisco................ 673,900

More than research. Answers*

Harker Research
919 . 954 - 8300

14 M RzR RATINGS REPORT VOL. 1 94 © 1994 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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All the new features

POWERFUL
INFORMATION!

R&R’s new music system has been designed to meet today’s radio needs. The most timely,
detailed and easy-to-use airplay information. All formats in one publication!

PLAYS - The total number of plays
for a song will be listed on the
charts. In the New & Active section
you'll also see a station’s total plays
on a song for the previous week in
parentheses .

in all formats

POINTS - Not only will we be showing total plays,
we're also adding even more meaningful information
to the charts by publishing total points, so you can
see how close or far apart songs really are. Song
points are determined by the station's weight
multiplied by the number of plays on each sonq.

GROWTH RANK - A chart move is far from the complete picture of a song's
progress. Our new Growth Rank position adds another dimension. The GR
ranks all upward-moving songs in order of most growth in airplay and
audience (total points) over the previous week. You'll be able to see at a
glance, for example, that a song moving 20-15 on a format chart can be No. 1
in “Growth" that week.

4

o .@R c*ou~r5aw -~

NA TIONA L RPLA Yo

-l

L MOST ADDED - Our traditional
Most Added boxes will now show
both the quantity (number of
stations adding a song) and
quality (Add Factor) of adds.

o ae o
Taakn) o) = L = TOCINIIETI vecis 7 (vcrEAseD FLAY|
© N WCOMoDott, (MNSH G s e o e 2 G ) ADD FACTOR (scale 1-50)
New S e % M R B2 TS | eme  wecwws | ome wer s || Traditionally songs have been
L mm\b?mm M on S e e Aws B W Dl UmETBN o s judged by the quantity of adds
. IR o +| ==n ey
LB MU S (sl 3w 084 aM n e 7 g B A, ] . :f"" . they accumulate each week.
a s PO MMMy ko MOV 7 G55 e gl — | WU W adni ) oaruc S Now we'll show you the total
® i)l COLLIN RAYE/Thar's My Swry (Epic) 183 5978 ey sam — LM. MONTGOMERY ‘Rope™ 47 (AF 11 4M. MONTOOMERY “Fiope: B = ber of adds ¥ d the Add
! e B COMFED AARL.  Dadty & AF W € SROOKS “Standng -or num an
and nata R reeeem e ween | amesn w Factor, which measures the
b 0 PAM TRUS Pertume” 27 (AF W TORY KEITH Wist - B
. e GEORGE JOWES Tulei 25 F B LEE ROY MANEL Thorng romm quality of the adds. The AF )
i - ANDY CHILOS Seple 19 AF % M. MCBRIDE  Lfe = represents the combined weight
hasad un iy o o L | of all stations adding a song,
4 PP . 50 = 100%. For example, a high
" — f .
autual ¥ :Z.E - Refa 1 sang information en Pages 54 and 55 for more detall AF V;’éth a ':IW nL:jmber of stations
- B would quickly indicate major
: - RANDY TRAVIS marketq airplayy :
poics ol “Betore You Kill Us All” (WB) :
p avs- +2145 15 86% of our raponm on it (172 stations)
+ + 66 ackd: AF: 17
: : preiyeenvivtiiestioo Qe e S il Moves 4435 on the chart MOST INCREASED PLAY

This feature replaces the
“Hottest” boxes with more useful
information: the songs which had
the largest increases in total
plays over the previous week.

W -
L INEW SRl

per-
week

CARLENE CARTER "I Love You ‘Cause | Want Yo" (Giant)

Total Stations. 119. Tala Adds. 75 (AF 51 Tots! Points 1114(GR 123, TotatStations 19, Total Adds 75(AF 5, Total Pumu L14(GA 8

WSOC 55 (21) WDEN 31 (22 WOKK 26 154) RJLO 26 116) WXBM wsocssmx WDEN 331221 WOKK 28 (54} K.u.o?ﬁ(ls WxBM

2057} WIOR 72 (27) WUSN 18 (1) WAVC 28 (37) WCUZ 26 1281 ]

WNWN 48 (441 WDAF 20117 WASKFM 29019) WMIL 19 (33) . 48441 WOAF 20 (17) WASKFM 29119 W L 1933

WXKX 19019) KEAN 48 119 TTS 22 (55) WICHM 56 (13) KVOO WXKX 13191 KEAN 48 (191 WKAK 28 116} WTVY 3822 kQDY
10077 KFKF 16 27

TWISTER ALLEY “Young Love" (Mercury) DWIGHT YOAKAM “Try Not To Look So Pretty” (Reprise

oSttt T30 B A BREAKERS - As always,
19 WAVC 28 31 Vtuz 25 78 Breaker status is designed to show

a consensus of acceptance on a

WNWN 48 1&ay KEAN 48 (191 WKAK 28 116) WTYY 38 (221 KQDY

KRPM

i S — - —ty, song. Songs become Breakers
the first week in which 60% or
PLAYLIST more of a format’s reporters (50%
you a more
HEH comprehensive WYNY/New York
i picture of airplay (212) 237-2900 R&R WEIGHTING FORMULA - The
Flav Ilsl activity at key Horton/Sandiford simplistic three-level parallel system
stations, we're has been replaced. Now each station
P 0 now printing major E\:/AYTiv SREISTIITEE eams its own weight in points, based
- market playlists . on the size of its audience and how
ages "I (with actual 34 34 VINCE GILL/Tryin’ To Get Over effectively it reaches its target
34 34 NEAL McCOY/No Doubt About It 5 g .
plays-per-week 34 34 ALAN JACKSON/(Who Says) You Can't listenership. The elements used in
a nrmats information) in all y determining the station points are
formats. - N et average quarter-hour persons, weekly
cume, and the station’s tumover,
Chart Slats which measures its effectiveness.
RANDY TRAVIS S
3 : ”
VL Ll Before You Kill Us R UTTEE o
ﬂﬂﬂ“&ﬂ and ADD wB CHART POSITIONS
E C T . i1
;:)Ir\thLOR LP Title: This Is Me TOTAL POINTS

current week WGNE 43 (23), WYNG 28 (), KYKR 27 (1), KA T

WAMZ22(-), wmkzz()wmvzo( Wi
KTEX 25(10), WDSY 19(-), €3

TOTAL PLAYS

song
information

| KIL

a0 S
L RAKI8() AIRPLAY OVERVIEW

Key stations with the most and/or

i ROTATION b g : | fpzaver reatest increase in plays for a son
" SUMMARY PLAYS (51 %63 165-233 | Stations | Plays |Last weex greatest | € In play 9

In a Breakouts of LTTEE TR P W S St are displayed with total plays for the

stations in each 10-49 Lo T 0 | current wegk compared to (total plays

f urm I o_f four marll<et .,.(3:312 g 7 s ; | ! 73310 .336\3 for the previous week).

sizes showing 1019 B | e | oz w | @ | s | e CHANGE IN

the vanousf ! 5.9 " n | e 0 | w a3 | o PLAYS over

amounts of play. Total Stations| 57| % o | ® | m | 8 previous week

Total Plays | g8 505 | 99 | s | - | sm | w0m |

T irers M mwﬁ;'

TOTAL AIRPLAY INFORMATION.
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ADULT CONTEMPORARY

AVERAGE QUARTER-HOUR CUME
1. KSSK-FM/Honolulu ................ 13.1 1. WLTW/New York .............. 1,819,500
2. WSRS/Worcester . .. ................... 122 2. KOST/Los Angeles ................ 1,486,700
3. WLEV/Allentown-Bethlehem ... .......... 11.8 3. WMXV/INew York . . ................ 1,353,400
4. WEZK-AM & FM/Knoxville ... ........... 11.7 4. KBIG/Los Angeles . ................. 877,100
5. WTFM/Johnson City-Kingsport .......... 115 5. KYSR/Los Angeles . . ................ 830,700
6. WJBR-FM/Wilmington, DE ... ........... 11.4 6. WLIT/IChicago . .. . .................. 822,000
7. KSFl/Salt Lake City . ................... 111 7. KXEZ/Los Angeles . . ................ 721,500
8. WAJIIFt. Wayne . ...................... 10.4 8. WYXR/Philadelphia ................. 617,100
9. WMGF/Daytona Beach .. ................ 99 9. WPNT/Chicago . . . .................. 615,600
9. WYYY/Syracuse .. ...................... 99 10. KIOIl/San Francisco ................. 588,400

AOR

AVERAGE QUARTER-HOUR CUME
1. WROQI/Greenville-Spartanburg . . . . . . 125 1. WNEW/New York ............. 1,313,900
2. WZZO/Allentown-Bethiehem . . .. ......... 11.9 2. KLOS/Los Angeles . . . ............... 997,500
3. WFBQ/Indianapolis . ................... 11.2 3. WMMR/Philadelphia ................ 715,800
4. KLAQ/EI Paso ..........cocuuiiuininn.. 11.0 4. WLUP/Chicago . ... ................. 715,100
5. WCMF-FM/Rochester .................. 10.9 5. WWBZ/Chicago .................... 661,400
6. WAQX/Syracuse . ...................... 10.8 6. KQRS-AM & FM/Minneapolis-St. Paul .. 541,300
6. WPLR/New Haven .. ................... 10.8 7.WBCN/Boston . .................... 468,100
8. KQRS-AM & FM/Minneapolis-St. Paul . . .. .. 9.7 8. WDVE/Pittsburgh . . . . ............... 416,300
9. WROV-FM/Roanoke-Lynchburg . . ... ... . ... 9.4 9. WWDC-FM/Washington, DC .......... 410,900
10. WIMZ/Knoxville ........................ 93 10. WRIF/Detroit. . ..................... 406,200

NEW ROCK

AVERAGE QUARTER-HOUR CUME
1. KEDG/Las Vegas.................... 6.1 1. KROQ/Los Angeles ........... 1,207,000
2. KROQ/Los Angeles (Anaheim book) ....... 5.8 2. WKQX/Chicago .................... 782,800
3. WVWGO/Richmond ...................... 4.8 3. WXRT/Chicago .. .. ................. 491,300
4. WKOC/Norfolk-Virginia Beach ............ 47 4. KITS/San Francisco . . ............... 409,300
5. XTRA-FM/San Diego . ................... 44 5. WDRE/Nassau-Suffolk (New York book) 399,000
5. XTRA-FM/San Diego (North County book) .. 4.4 6. WIBF/Philadelphia .................. 316,900
7. KROQ/los Angeles . . ................... 4.2 7. KROQ/Los Angeles (Anaheim book) ... 312,400
8. WBRU/Providence . ... .................. 4.0 8. WHFS/Washington, DC .. ............ 310,700
8. WNNX/Atlanta . .. ...................... 4.0 9. KDGE/Dallas-Ft. Worth .. ............ 308,200
10. WHFS/Washington, DC.................. 3.7 10. XTRA-FM/San Diego ................ 300,400

COUNTRY

AVERAGE QUARTER-HOUR CUME
1. WXBQ-AM & FM/Johnson City .. . .. 296 1. WUSN/Chicago . ................ 870,400
2. WUSY/Chattanooga . . ... ............... 26.6 2. WYNY/New York ................... 869,700
3. WIVK-FM/Knoxville . ................... 258 3. KCSC/Dallas-Ft. Worth. . ............. 626,200
4. WRNS-AM & FM/Greenville-New Bern, NC . 21.6 4. KILT-FM/Houston-Galveston .......... 596,900
5.KIMMucson . .. ..o, 19.1 5. KZLA/Los Angeles .. ................ 576,700
5. WAMZ/Louisville . ..................... 19.1 6. WWWW-AM & FM/Detroit............ 523,700
7. WZZK-AM & FM/Birmingham . ........... 18.6 7. WKHX-FM/Atlanta .................. 519,700
8. WSIX/Nashville . ...................... 18.4 8. KIKK-FM/Houston-Galveston. . ........ 494,900
9. WYYD/Roanoke-Lynchburg .............. 180 9. KPLX/Dallas-Ft. Worth . . . ............ 477,200
10. KUZZ/Bakersfield . ... .................. 17.2 10. WMZQ-AM & FM/Washington, DC . . . .. 468,400
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HOLD ON TO YOUR ARGYLES.
TAPSCAN HAS DONE IT AGAIN.

For the 10th year in a row, [APSCAN is about to, once again, knocl: your socks off. TAPSCAN has an impressive
list of innovative achievements that have quite iiterally ciiange(i. the way radio is both t)ougiit and N\

sold. We were the first to provi(ie ratings analysis on microcomputer. Then we pioneere(i the
development of software that pertorme(i qualitative anaiysis. Last year's Retail Spen(iing Power™

allows you to express the value of your station’s audience based on real dollars spent in your

mar]zet, in more than 60 different retail categories.

This year it's Prospector™, another revoiutionary new program in your JAPSCAN system that just may be the
most valuable new business tool you've ever had. Prospector will provi(ie TAPSCAN customers with virtuaiiy all
information necessary to determine who is (an(i who isn't) a viable prospect to advertise on your station. Call us

toti.ay, and gdet rea(iy to sock it to the competition.

INCORPORATED

3000 RIVERCHASE GALLERIA « EIGHTH FLOOR
BIRMINGHAM, ALABAMA 35244 « 205-987-7456
BOSTON ¢ CHICAGO « LOS ANGELES » TORONTO » VANCOUVER
Retail Spen(ting Power and prospector are trademarks ot TAPSCAN, [ne. ©1992,1993
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URBAN CONTEMPORARY
AVERAGE QUARTER-HOUR CUME
1. WWDM/Columbia, SC.............. 16.7 1. WRKS/New York .............. 2,016,200
2. WIKS/Greenville-New Bern, NC ... ....... 15.1 2. WBLS/New York .................. 1,676,300
3. WWWZ/Charleston, SC ... .............. 14.8 3. WGCI-FM/Chicago ... ............... 927,000
4, WVEEAtlanta. . ....................... 135 4. KKBT/Los Angeles . . ................ 839,700
5. WCDX/IRichmond . . .. .................. 130 5. WILB/Detroit ...................... 593,900
6. WHRK/Memphis ...................... 127 6. WVAZIChicago . .. .................. 581,600
7. WQUE-FM/New Orleans . ............... 12.2 7. WUSL/Philadelphia ................. 548,100
8. KQXL/Baton Rouge . .. ................. 1.6 8. WVEEAtlanta. ... .................. 551,000
9. WXOK/Baton Rouge ................... 1.4 9. WBEB-FM/Philadelphia .............. 477,100
10. WBLX-FM/Mobile . . .................... 109 10. WHUR/Washington, DC (UAC) ........ 454,900
NEWS/TALK
AVERAGE QUARTER-HOUR CUME
1. KMJ/Fresno (NT) .................. 15.2 1. WINS/New York (News) ....... 2,269,100
2. KKOB/Albuquerque (FS) ................ 13.5 2. WCBS/New York (News) . ........... 1,812,100
3. WCCO/Minneapois-St. Paul (FS).......... 134 3. WFAN/New York (Sports) . .......... 1,473,100
4. KMOX/St. Louis (Talk) .................. 130 4. WABC/New York (Talk) ............. 1,424,800
5. KDKA/Pittsburgh (N/T) ................. 129 5. WOR/New York (Talk) .............. 1,320,000
6. WHAM/Rocester (NT) . . . ............... 12.8 6. KFWBJ/Los Angeles (News) ......... 1,255,300
7. KFBK/Sacramento (NT) ................ 12.6 7. KYW/Philadelphia (News) . .......... 1,172,000
7. WKBN/Youngstown-Warren (N/'T) ......... 12.6 8. WGN/Chicago (FS) ................ 1,127,200
9. WTIC/Hartford-New Britain (FS) .......... 123 9. KNX/Los Angeles (News) . .......... 1,107,800
10. WRVA/Richmond (FS) .................. 121 10. KFl/Los Angeles (Talk) ............. 1,041,200
NAC
AVERAGE QUARTER-HOUR ' CUME
1. WLOQ/Orlando . ..................... 4.6 1. WQCD/New York.............. 1,203,700
2.KIFM/San Diego . ...................... 4.0 2. KTWV/Los Angeles ................. 631,900
3. WNWV/Cleveland. . ..................... 38 3. WNUA/Chicago .................... 611,600
4. WQCD/New York . . ..................... 3.6 4. KBLX-AM & FMI/San Francisco ....... 442,200
5. KOAl/Dallas-Ft. Worth .. .. ............... 35 5. KKSF/San Francisco ................ 429,700
6. WNUA/Chicago .. .............. .. ...... 33 6. WJJZ/Philadelphia .................. 356,800
7. KKSF/San Francisco . ... ................ 32 7. KOAl/Dallas-Ft. Worth . .............. 347,100
8. WJJZ/Philadelphia . .. ................... 30 8. WLVE/Miami-Ft. Lauderdale .......... 237,300
9. KBLX-AM & FM/San Francisco ........... 29 9. KIFM/San Diego ................... 209,900
9. KBZN/Salt Lake City . ... ................ 29 10. KAJZ & KBJZ/Los Angeles .. ......... 195,000
GOLD/CLASSIC ROCK
AVERAGE QUARTER-HOUR CUME
1. WODE-FM/Allentown-Bethlehem . . . .. 8.4 1. WXRK/New York (Classic Rock) 1,789,500
2. KVLY/McAllen-Brownsville . . . ............. 8.3 2. WCBS-FM/New York . .............. 1,700,900
3. KKZX/Spokane . ........................ 8.1 3. KRTH/Los Angeles ................ 1,179,900
4. WWSW-AM & FM/Pittsburgh . . ........... 8.0 4. KLSX/Los Angeles (Classic Rock) . ... 1,094,200
5. WBBG/YoungstownWarren . .. ............ 79 5. KCBS-FM/Los Angeles .............. 913,000
6. WBYR/IFt. Wayne .. ..................... 7.8 6. WYSP/Philadelphia (Classic Rock) . . ... 835,500
7. KGOR/Omaha-Council Bluffs . ............ 75 7. WIMK/Chicago .................... 810,600
7.WMJIICleveland . . .. .................... 7.5 8. WCKGI/Chicago (Classic Rock) ........ 698,100
9. KRFX/Denver-Boulder ... ................ 74 9. WOGL-FM/Philadelphia . ............. 628,400
10. KCFX/Kansas City . . .. .................. 73 10. KBSG-AM & FM/SeattleTacoma . .. .. .. 450,100
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R&R ONLINE is geherating great reaction from

our select preview panel...and they’re spreading

the word. Now we’re being bombarded with
the big question: “When can | get it?”

* Daily News * Ratings Within Hours of Release
* Instant Music Analysis R R * “Point & Click” Navigation

* Complete Station Monitors ONLINE * And So Much More
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FORMAT LEADERS
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BEAUTIFUL/EASY LISTENING

AVERAGE QUARTER-HOUR CUME
1. WDUV/Sarasota-Bradeton .......... 15.6 1. WPAT-FM/New York ........... 1,198,800
2. WFMZ/Allentown-Bethlehem ............. 8.3 2. WPAT/New York . ................... 241,000
3. WDEF-FM/Chattanooga. . ... ............. 8.2 3. WDUV/Sarasota-Bradenton (Tampa book) 202,300
4. WPVR/Roanoke-Lynchburg ............... 7.8 4. WPAT-FM/New York (Nassau book) .... 149,100
5. KTSM-FM/EIPaso ...................... 7.7 5. KEZX-FM/SeattleTacoma . ............ 130,700
6. KUMU-AM & FM/Honolulu . . .. ........... 7.0 6. WDUV/Sarasota-Bradenton ........... 122,600
7. WRLX/West Palm Beach-Boca Raton ...... 6.1 7. KUMU-AM & FM/Honolulu ........... 112,000
8. WNAK/Wilkes Barre-Scranton ........... 54 8. WFMZ/Allentown-Bethlehem . .. . ... ... 101,000
9. KGFM/Bakersfield . ..................... 5.2 9. KTISM-FM/Eil Paso .................. 100,690
10. WADB/Monmouth-Ocean, NJ ............. 5.0 10. WLKW/Providence-Warwick .. .......... 94,600

SPANISH

AVERAGE QUARTER-HOUR CUME
1. KBNA-AM & FM/EI Paso . .......... 13.6 1. KLAX/Los Angeles ............ 1,114,500
2. KIWW/McAllen-Brownsville . .. ........... 13.5 2. WSKQ-FM/New York ................ 698,700
3. KGBT/McAllen-Brownsville ............... 9.0 3. KLVE/Los Angeles . ................. 615,400
3. KXTN-AM & FM/San Antonio............. 9.0 4. KTNQ/Los Angeles ................. 502,900
5. KLAX/Los Angeles ..................... 7.0 5. KKHJ/Los Angeles ................. 417,100
6. KKPS/McAllen-Brownsville ............... 59 6. WADO/New York ................... 379,000
6. KTUN & KTJX/McAllen-Brownsville. ... ..... 59 7. KWKWI/Los Angeles ................ 338,200
8. KLAX/Los Angeles (Anaheim book)........ 51 8. WOJOIChicago .................... 275,800
9. WAQI/Miami-Ft. Lauderdale .............. 49 9. WXDJ/Miami-Ft. Lauderdale .......... 267,300
9. WRTO/Miami-Ft. Lauderdale . .. ........... 49 10. KXED/Los Angeles. .. ............... 255,600

BIG BAND/NOSTALGIA

AVERAGE QUARTER-HOUR CUME
1. WMMB/MelbourneTitusville (BBnd). 11 7 1. WJJDIChicago (Nost) ........... 450,100
2. KJUL/Las Vegas (Nost) ... ............... 2. WQEW/New York (Nost) ............. 429,300
3. WSCQ/Columbia, SC(Nost) .. ............ 8.1 3. WPEN/Philadelphia (Nost). . .......... 393,400
4. WROD/Daytona Beach (Nost). ............ 6.7 4. KJQI & KOJY/Los Angeles (Nost). .. ... 287,000
5. WGUL-AM & FM/Tampa-St. Petersburg (BBnd) 6.2 5. KQUE/Houston-Galveston (Nost) ... ... 285,500
6. KOY/Phoenix (Nost) . . ................... 6.1 6. KABL/San Francisco (Nost) .......... 240,200
6. WMAS/Springfield, MA (BBnd)............ 6.1 7. KOY/Phoenix (Nost) ... .............. 224,500
6. WRMR/Cleveland (Nost) . ................ 61 8. KIX|/SeattleTacoma (Nost) ........... 222,400
9. KGVYMucson BBnd). ................... 6.0 9. WJAS/Pittsburgh BBnd) ............. 178,800
10. WQBB-AM & FM/Knoxville (Nost) . ........ 54 10. WGUL-AM & FM/Tampa (BBnd) ....... 171,700

CLASSICAL

AVERAGE QUARTER-HOUR CUME
1. KIWI/Bakersfield .................... 5.5 1. WNCN/New York ............... 784,500
2. KFSD/San Diego (North County book) . .. .. 5.4 2. WQXR/New York ................... 740,700
3. KING-FM/SeattleTacoma................. 3.8 3. KKGO/Los Angeles . ................ 624,400
4. KFSD/San Deigo .. ..................... 3.7 4. KDFC-AM & FM/San Francisco .. .. ... 389,800
5. KXTR/Kansas City . . . ................... 34 5. WFLN/Philadelphia ................. 369,100
6. WCRB/Boston . ................c. ... 3.2 6. WNIB/Chicago . .................... 351,400
7. WFMR/Milwaukee-Racine ................ 3.1 7. KKHI-AM & FM/San Francisco........ 339,600
7. WGMS/Washington, DC . ................ 3.1 8. KING-FM/SeattleTacoma . ............ 308,200
9. WCLV/Cleveland . . . ..................... 3.0 9. WFMT/Chicago .................... 307,200
10. KKGOJ/Los Angeles (Anaheim book) ....... 2.8 10. WCRB/Boston . . ................... 279,400
10. WQRS/Detroit . ............ ... ... ..... 2.8 10. WGMS/Washington, DC . ............ 279,400
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DRIVETIME DOMINATORS

Eoms el = = ——— = =

AM Drive/Top 10 Average Quarter-Hour Share 12+, M-F, 6-10em

. WXBQ-FM/Johnson City-Kingsport (Ctry) 30.0
. WIVK-FM/Knoxville (Ctry) 29.3

. KSSK-AM & FM/Honolulu (AC) 28.1

. WUSY/Chattanooga (Ctry) 27.1

. WSIX/Nashville (Ctry) 25.2 |
. WRNS-AM & FMI/Greenville-New Bern, NC (Ctry) 22.9 , LA
. KMJ/Freno (N/T) 20.9 i
. WYYD/Roanoke-Lynchburg (Ctry) 19.5
. KDKA/Pittsburgh (NT) 19.2

. KlIM/Tucson (Ctry) 19.2

. WZZK-AM & FM/Birmingham (Ctry) 19.2

Richard Quillen & Bill Blake

Darrin Whilhite, Tim Wall

Michael W. Perry & Larry Price

Capt. Bobby Byrd & Jim Copeland

Gerry House & The House Foundation 8 T remard Quilen & Bill Blake

Wayne Carlyle
Ray Appleton, Ron Shapley, Bill Heywood, Capt. Scotty
Steve Stroud; Robynn Jaymes

John Cigna with the K-Team; Mike Pintek

Scott Carpenter

B . Tim Wall, Darrin Wilhite
Patti & Dollar Bill Lawson WIVK-FM/Knoxville

AM Drive/Top 10 Average Cume Persons 12+, M-F, 6-10am

. WINS/New York (News) 1,587,700
. WCBS/New York (News) 1,237,600
. WXRK/New York (CR) 1,220,400

. WRKS/New York (UC) 1,159,100

. WHTZ/New York (CHR) 1,116,400 B ey v e P
. WPLJ New York (CHR) 1,010,100

. WLTW/New York (AC) 883,700

. KIIS-AM & FM/Los Angeles (CHR) 880,100
. KYW/Philadelphia (News) 860,500

10.

Paul Smith, Bob Hagen, Judy DeAngelis
Brigette Quinn & Jeff Caplan

The Howard Stern Show

: s T

Jeff Fox & Ken Webb

The Z-Morning Zoo ——
Scott Shannon & Todd Pettengill

Bill Buchner & Rasa Kaye

Rick Dees, Ellen K., Vick “The Brick” Jacobs, Cmd. Chuck Street
Pat Farnack, Harry Donahue, Ed Abrams

WCBS-FM/New York (Gold) 841,300

Haffy Harrison Jeff Caplan & Brgette Quinn
WCBS/New York
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DRIVETIME DOMINATORS

PM DI"iVE/TOp 10 Average Quarter-Hour Share 12+, M-F, 3-7pm

H W

3]

o o o o

10.

. WXBQ-FM/Johnson City-Kingsport (Ctry) 31.3

Marty Osborne

. WUSY/Chattanooga (Ctry) 26.4

The Bearman

. WIVK-FM/Knoxville (Ctry) 23.1

Ed Brantley

. WRNS-AM & FM/Greenville-New Bern, NC (Ctry) 21.4

Mark Reid

. KlIM/Tucson (Ctry) 21.2

John Collins

. WAMZ/Louisville (Ctry) 19.5

Coyote Calhoun; Night Train Lane

. WZZK-AM & FM/Birmingham (Ctry) 19.5

Jack Steele

. WSIX/Nashville (Ctry) 1941

Carl P & The P-Team

. KUZZ/Bakersfield (Ctry) 19.0

Chris Conner

WYNK-AM & FM/Baton Rouge (Ctry) 18.7
Phil Williams

Marty Osbome
WXBQ-FM/Johnson City

Ed Brantley
WIVK-FM/Knoxville

The Bearman
WUS Y/Chattanooga

MY

Mark Reid
WRNS-AM & FM/Greenville-New Bem

PUSESSSIE e e = e e = ——— L S S~

PM Drive/ TOp 10 Average Cume Persons

12+, M-F, 3-7pm

o A W N

~N O

. WHTZ/New York (CHR) 1,273,100

. WRKS/New York (UC) 1,118,800

. WQHT/New York (CHR) 1,048,600

. WPLJ/New York (CHR) 1,046,100

. WLTW/New York (AC) 1,014,800

. KPWR/Los Angeles (CHR) 895,000

. WCBS-FM/New York (Gold) 883,500

. KIIS-AM & FM/Los Angeles (CHR) 868,600
. WBLS/New York (UC) 819,800

10.

Elvis Duran

Carol Ford, Wendy Williams

Poco Lopez

Rocky Allen

Valerie Smaldone, Steve Roy

Goeff St. John, Dave Morales
Bob Shannon

Bruce Vidal

Hollywood; Geromino
WNEWI/New York (AOR) 815,600

Elvis Duran
WHTZ/New York

Rocky Alien
WPLJ/New York

Carol Ford, Wendy Williams
WRKS/New York

Scott Muni, Carol Miller
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RATINGS INFORMATION GUIDE

How To Use The
Ratings Information

s you examine R&R's “Ratings Report & Directory,
Vol. 1, '94," you'll find the following highlights fea-

tured in the detailed market breakouts.

@ SHARE TRENDS

All stations in the Top 50 markets which earned at
least a 1.0 share and the top 10 stations in markets 51-100
(according to the Fall '93 Arbitron) are listed. Trends read
left to right, with the most recent resuilts on the right. Up
to five books can be included in any market's trend report,
which covers the past year Stations are ranked according
to their Monday-Sunday (total persons 12+) average
quarter-hour share.

@) STATION/FORMAT

The call letters are printed in bold type with the sta-
tion format listed beneath in italics.

%) FREQUENCY/POWER

The frequency and power for the radio signal(s) are
shown as listed on page 3B in each Arbitron report.

) AUDIENCE RANKINGS

The six rankings to the right of the frequency power
column will help you understand a station’s core strength.
The first listing shows the Monday-Sunday (total persons
12+) cume rank, followed by five AQH demo ranks for
teens and adults. Also featured: demographic rankings for
the Top 50 markets based on Monday-Sunday AQH.

]

AVERAGE MINUTES LISTENED

The column immediately following the 35-64 rank-
ing shows the average number of minutes the audience
spent listening to the station. This is based upon total per-
sons 12+, Monday-Sunday, 6am-midnight.

i

OWNER, NET & REP INFORMATION

For the convenience of R&R “Ratings Report” users,
we designate all station owners and their network/national
rep affiliations as listed in each Arbitron report.

&) NOTATIONS
Updates are listed noting format and call letter changes
plus LMA activity.

() FORMAT REACH CHART

The lower-right corner of each Top 50 market page
features a bar graph ranking format reach. Format totals
are computed by adding the Fall '93 12+ Monday-Sunday
AQH numbers shown in each market breakout. For ex-
ample, all CHR shares are added together.

€) MARKET POPULATION

The 12+ population for each market is shown, with
the black and Hispanic percentages in parentheses. In
those markets where an ethnic breakout is not applicable,
the code N/A is used.

I

NEW YORK

(9)

POPULATION: 14,033,500 (Biack 2107

spanic: 19.2%)

1 w4 6
Z2\% & [x x
Z\ 3 Z\ o \& TATION | FREQUENC Y] w /£ LSk HE:
ZA\B\Z\ % \2 \L\ rormar PR /s [T /& )& & /d g § /§¢
“\3\ 6 \S \¢ \, 3 ot @S In Jx fo fa 3 § /5 e
SAS NS\ &\ o \2h LR R o ¢ JIc
98 D&R
65 (58 |58 15758 o xICRKS " 3 |3 o o 3|9 |85 | SUMMIT SoU |D&
2 53 (52 |a3 48| 2 |WLTW 106 5 (13 [8 |2 a 2 |79 | v KATZ
AC T Bhw 5
42 |38 [48 |4 2 WABC 3"’2 19 |16 |14 | 4 |96 ES/ABC  |ABC |BAN
Ha ‘
42 |48 |48 | 39Y 4 | WCBSFM 16 (14 | 7| 2 a 79 | cBS c3s |cBs
Gotd
2 HR
36 (38 |38 |47 45| 4 |WHTZ (1) Q| 58 C
44 (44 |47 |41 | 40| 6 |WBLS 1075 10 4 3 S | 8|14 |70 | INNER CITY A3C |MCG
uC 54kw 1
36 (40 (3.4 |34 |39]| 7 NWELP{S 0toM ks 2 |15 |15 [14 | 12| 7 |51 | GROUPW A3C |G/w
34 (37 |40 |40 | 39| 7 |WPL 955 4 |s |2 | 3] s{6 |60 | CAPCITIES/ABC |ABC |KATZ
CHAR 6 7kw |
. - |MMR
36 (37 |36 |36 [38| 9 \Fll\fl_gHT . 7 |2 16 |11 18|26 |62 | EMMIS
7- “Switched to 40R in {ate December.
o —— s
DEMOGRAPHIC RANKINGS f f84~§0RMAr REACH
Men Women Men Women Men Womene N 4191
18-34 18-34 18-49 18-49 25-54 25-54 CHR __J122
uc 19.8
1 WXRK 1 WRKS 1 WXRK 1 WRKS 1 WFAN 1 wuw GOLD/CR 18.1
2 WRKS 2 wpPLJ 2 WFAN 2 wurw 1 WXRK 2 WRKS AC 17.6
3 WQHT 3 wBLS 3 WRKS 3 WPLJ 3 WCBSFM | 3 WCBS-FM SPAN 4.4
4 WHTZ 4 WHTZ 4 WNEW 4 WBLS 4 waco 4 waco NAC 36
5 WBLS 5 waow 5 WBLS 5 WHTZ 5 WNEW 5 WPLJ —'3'3
6 WNEW 6 WQHT 6 WCBSFM| 6 wmxv 6 WLTW 6 WSKQ-FM B/EZ _J3.
7 wPLJ 7 WMXV 7 WQHT 7 WCBSFM | 7 wpLJ 7 WMXV CLAS 433
8 WFAN 8 WNEW 8 wPLJ 8 WSKQ-FM | 8 WSKQ-FM | 8 WBLS AOR _j3.0
9 wLTW 9 WSKQFM| 9 wHTZ 9 wcpa 9 WRKS 9 WNEW CTRY 23
10 wWacD 10 WXRK 10 WQcD |10 WNEW 10 WBLS 10 WHTZ BBND 1.6

© 1994 arbitron Ratings Company. May not be Guoled or reproduced whoul the pror.wniten permission of Arbitron

ABC  ABC Radio Networks

AP Associated Press Radio Network
AURN American Urban Radio Network
BRN  Business Radio Network

CBS CBS Radio Networks

CNN Cable News Network

CRC Cadena Radio Centro

MBS  Mutual Broadcasting System

BAN  Banner Radio

CAB  Caballero Spanish Media

CBS CBS Radio Spot Sales

CHR The Christal Company

CMBS Concert Music Broadcast Sales, Inc.
CRA  Crawford Broadcasting Co.
D&R D&R

DCA  Dora-Clayton Agency, Inc.

DIR Direct Representives

DOME Dome And Associates

EAST Eastman Radio, Inc.

G/W Group W Radio Sales

HEG Herbert E. Groskin

JCG  J.C. Gates & Co.

KATZ Katz Radio

KBS  Keystone Broadcasting System
KT-H  Katz Hispanic

K&P Katz & Powell

LOTUS Lotus Hispanic Reps

NBC
SMN
Sou
SUN
UNIS
UPI
USA

MK4
MCG
MMR
MMR
MMS
PATT
PMR
RSS
REG
REP
ROS
SAV
SRR
SSS
SBS
TNS
TOR
UNI
WRS

NBC Radio Network
Satellite Music Network
The Source

Sun Radio Network
Unistar Radio Networks
United Press Intemational
USA Radio Network

Reps Abbreviation Key

Market 4 Radio
McGavren-Guild, Inc.
Major Market Radio

E Major Market Radio/Espanol
Michigan Spot Sales
Patt Media
P. Mulvihill Radio Limited
Radio Spot Sales
Regional Representives
Republic Radio Inc.
Roslin Radio Sales, Inc.
Savalli Broadcast Sales
Salem Radio Representatives
Southem Spot Sales
Spanish Broadcasting System
TN Spot Sales
Torbet Radio
Unirep Broadcasting Co.
Williams Radio Sales

wWWWwW americanradiohistorv com
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NEW YORK

POPULATION: 14,033,500 (Black: 21.0%; Hispanic: 19.2%)

X
0
2\ %\ &l /

\Z\3\Z \«\& \ STATION |[FREQUENCY [, /=

2\2a\% %\ > \3 POWER S /& oy & [/F&

(( 2\ \S (( %iz FORMAT (NIGHTTIME POWER) 8 N g’ §O g,%

aeN 4 = a8 \2 % * A A5 3 > R SR

2\ \6\$\8 2 TAIAIAIATE B ity
WRK .7

65 |58 |58 |57 |58 6 WRKS w8r 3 |3 6 6 3] 9 |8 | summIT SOU |D&R

52 (53 |52 43|48 2 |WLTW 106.7 5 [13 [ 8 | 2 2 |79 | VIACOM KATZ
AC 7.8kw

42 |38 |48 | 45| 46] 3 \TI;IIII}BC m. 12 |22 |19 [16 |14 | 4 |96 | CAP CITIES/ABC [ABC |BAN
WCBS-FM | 1017

42 |48 |48 |39 45| 4 |WCI loi1 9 6 |14 | 7| 2 6 79 | cBs CcBS |CBS
WHTZ 00.3 i

36 (38 |38 |47 45| 4 |WH 1003 6 6 4 | 6 |13 |22 |58 | SHAMROCK BR. CHR

44 144 |47 |41 |40} 6 \L%BLS ;%gv 10 4 |3 5 | 8|14 |70 | INNER CITY ABC |MCG
WINS 1010 -

36 |40 [34 |34 [39] 7 |WIN i 2 15 |15 [14 |12 [ 7 |51 | GROUP W ABC |G/W

34 (37 |40 |40 }|39]| 7 gmu g 4 |5 |2 | 3| 5|16 {60 | CAP CITIES/ABC |ABC |KATZ
WQHT 971

36 (37 |36 |36 |38| 9 |Wa or1 7 2 16 |11 |18|26 |62 | EMMIS MMR

33 |40 |35 |39 | 36|10 | WOR 710 14 |36 |31 |27 |19 |12 |80 | BUCKLEY ABC |MCG
Talk S50kw

28 |29 |28 |30 | 36|10 |WACD 1019 16 (24 |11 9| 4| 3 |88 | TRIBUNE CHR
NAC 53kw

44 (38 |41 |41 |36]10 | WXRK 923 8 |8 |5 | 4| 6[15 |59 | INFINITY ABC |TOR
CR 7.6kw

33 (30 |27 |33 33|13 | WPAT-FM |933 17 (33 |20 |18 |16 | 5 |82 | PARK MMR
BIEZ 5.4kw

25 (23 128 |31 |31]|14 | WFAN 660 11 9 |12 |13 |10 ]| 6 |62 | INFINITY NBC |EAST
Sports 50kw
WNEW 02.7

29 |35 |28 |30 [30[15 | WN 1027 15 |12 | 7| 8] 917 |69 | GROUPW UNIS | G/W

24 |22 |21 |23 |30]15 gVSKO-FM 979 21 {6 |9 10| 7|10 |126 | SBS -—= SBS
pan 7.8kw

34 |37 (30| 36| 29f 17 | WCBS 880 6 |20 |22 (17 | 17| 8 |47 | CBS CBS |CBS
News 50kw

31 |32 |34 |28/ 28| 18 X%MXV 1081 13 | 7 [10 |12 | 11|11 | 62 | BONNEVILLE INT. |--- MCG

27 |24 j21 ] 23] 23|19 ‘g{xNY e 18 |23 |13 {15 | 15|13 | 79 | BR. PARTNERS NBC |D&R

16 |14 |15 | 1.1] 18] 20 ggxn %3 20 |28 (30 [30 | 25|20 | 71 | NEW YORKTIMES |UNIS | MMR

02 |14 [15] 17| 18|21 ngW 1560 22 |39 138 |36 | 3¢ |21 |109 | NEW YORK TIMES |- MMR

© 1994 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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NEW YORK

Continued from Page 24

POPULATION: 14,033,500 (Black: 21.0%; Hispanic: 19.2%)

x /
4y <

é % < \ T/x/x -k/-k e 4

~\Z\2\%2 \n\% \ STATION |FREQUENCY [ [5/¥/s/S/5] S
AN > T\S POWER S/&/8/I&/F/ & o & [F
.\ O Z\ T “ \% FORMAT NIGHTTIME POWER) / = /@ s w o) Y
R S A Wl R ‘ IR EIRIRIR I s S /8L
B\ \O\ S \D\2% Sla/s/8/8&/8 3 v /s
13 |14 |12 ]| 15] 15|22 ga"s‘CN' | 19 |27 |27 |22 | 2c |18 | 57 | GAF UNIS | CMBS
15 |17 |16 | 20| 14|23 )SNDQ,PO o 24 |21 |33 |23 | 22|19 [109 | TICHEMOR MEDIA KT-H
17 [19 14| 1.1] 10]24 ){}{TL'B 1o 28 |19 |24 [20 | 21 |23 [104 | INNER CITY AURN | MCG

*Switched to AOR in late December.

FORMAT REACH

DEMOGRAPHIC RANKINGS
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 WXRK 1 WRKS 1 WXRK 1 WRKS 1 WFAN 1 WLTW
2 WRKS 2 WPLJ 2 WFAN 2 WLTW 1 WXRK 2 WRKS
3 WQHT 3 WBLS 3 WRKS 3 wWPLJ 3 WCBS-FM | 3 WCBS-FM
4 WHTZ 4 WHTZ 4 WNEW 4 WBLS 4 WQCD 4 WQCD
5 WBLS 5 WLTW 5 WBLS 5 WHTZ 5 WNEW 5 WPLJ
6 WNEW 6 WQHT 6 WCBS-FM| 6 WMXV 6 WLTW 6 WSKQ-FM
7 WPLJ 7 WMXV 7 WQHT 7 WCBS-FM | 7 wPLJ 7 WMXV
8 WFAN 8 WNEW 8 WPLJ 8 WSKQ-FM | 8 WSKQ-FM | 8 WBLS
9 WLTW 9 WSKQ-FM| 9 WHTZ 9 wcCbpQ 9 WRKS 9 WNEW
10 wQCD 10 WXRK 10 wQcCD 10 WNEW 10 WBLS 10 WHTZ

N/T 119.1
CHR 112.2
uc 19.8
GOLD/CR 8.1

AC ___ 176

SPAN __44
NAC _1i3.6
B/EZ _43.3
CLAS _33
AOR _13.0
CTRY 423

BBND 41.6

© 1994 Arbltron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron

BROADCAST ARCHITECTURE

MIX-MASTER™ digital-electronic music and content analysis

has revolutionized the auditorium test.

See the difference!
(609) 921-1188

www americanradiohistorv com
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LOS ANGELES

POPULATION: 9,705,900 (Black: 10.3%; Hispanic: 34.0%)

2\9\¢
;\7 Z?\“ —% A %% STATION FRES&%"ACY A
((— ‘S)' O_ (SS\)_ ((— % ‘)‘l FORMAT | igHTTive power; é‘)t Qg §
53 (72|57 66| 70 0 \léplﬁx 979 - 8BS
51 |50 (50| 49| 48[ 2 gfgxm 1959 0 D&R
51 |55 |51 | 47| 44] 3 fgST 1035 3 |6 |7 4] 2| 3|55 | COX —- | CHR
37 (43 145 | 41| 43| 4 léﬁl 640 10 |26 [20 {14 | 6 78 | COX MBS |CHR
42 |43 |40 |38 42] 5 gyg-AlF Lisoro2.7 0 3 |4 5| 7([16 |50 | GANNETT MCG
38 |39 |43 (39|42, 5 5}?00 wer 5 |4 | 2| 2|10([31 |66 | INFINITY - |TOB
36 (3836|3235 7 |KLSX g 9 (15 | 6 | 3| 4| 8 | 59 | GREATERMEDIA |- |MMR
31 |34 |31 (33]|34| 8 L((i:(BT 923 {14 |5 | 5| 8]|13|21 | 76 | EVERGREEN MEDIA| — |MMR
44 (37 {39 |33|34] 8 52}“ L) 6 | 8 [14 |10 | 3| 2 |53 | INFINITY UNIS | BAN
37 |35 |32 |3232|10 | KBIG 1043 13 |19 | 9 (11| 8| 7 | 68 | BONNEVILLE INT. [-- |CBS
35 |39 [37 |35 |3.0|11 | KA 5 16 (35 |34 |21 | 20| 5 | 70 | CAP CITIES/ABC |ABC |KATZ
28 (22 21252912 \IS(;EJO 1020 22 | 7 (11 |12 |12 {12 ho9 | HEFTEL — | cAB
19 |17 |17 |16 | 28(13 gggS-FM gg:gkw 12 (23 |10 | 9| 5|10 [ 58 | CBS CBS |CBS
32 (38 |39 |36 (28|13 | KLOS g5 11 |20 | 8 | 7| 9|20 |53 | CAP CITIES/ABC |ABC |KATZ
26 |29 |32 |26 | 27|15 | KFWB 980 4 |28 (24 |20 |19 |11 | 41 | GROUP W CNN |G/W
27 |27 |22 | 23 | 26|16 | KNX 1o70. 8 (31 |31 |23 |21 | 9 |44 | CBS CBS |CBS
34 (24 (35|29 25]|17 !s(p‘;Y,E 1075 20 |22 |12 |13 |15 17 |75 | HEFTEL - | CAB
24 |21 |22 | 21| 25[17 gyLA 99 |21 |25 [18 |16 | 11| 6 | 80 | SHAMROCK BR. - | EAST
26 |30 [30 31| 23[18 | KYSR 987 15 [14 |13 |15 | 14|19 [ 52 | VIACOM - | TOR
1.7 |14 |10 | 14| 22|19 fg(EZ 1903 17 |29 |17 |18 | 17|13 | 56 | VIACOM —- | TOR
19 [1.7 | 14| 19| 21| 20 [ KKGO 1051 19 |13 |30 |26 | 24|15 | 64 | MT. WILSONFM |AP | CMBS

© 1994 Arbitron Ratings Company. May not be guoted or reproduced without the prior written permission of Arbitron.
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LOS ANGELES

Continued from Page 26

12+ POPULATION: 9,705,900 (Black: 10.3%; Hispanic 34.0%)

o 7k
&
2\¢e\c g
A\ Z\ Z\ .\ STATION | FREQUENCY )
Z\d\Z\ &2 \2\3. POWER o o v [us
\\’, 2\ D 2 \\j %‘i FORMAT (NIGHTTIME POWER) § é’" § e‘lg
< g = - ~\>xz <] = ~ ~ e
R\G\S\ S \3\33 . S AL
KTWV ]
25 |23 | 22 25| 19| 21 | KTV o GROUP W = G/W
KKHJ 930 :
16 [1.4 15| 1.7] 22 | ERF o 12 |15 [ 19| 22|23 | 75| LIBERMAN KT-H
KXED 154,
00 |08 11| 1.4] 23 | 8XE 50(1%)” 42 |22 |22 | 23|18 |104 | SBS SBS
KWKW 33
1.3 [1.1 14| 1.3] 24 il gk Vf 30 [25 |24 [ 25]22 | 70 | LOTUS LOTUS
00 |05 11| 12| 25 | KJQUKOJY 1260840 43 (46 |46 | 45|32 | 79 | MT. WILSON FM CMBS
KMQA* ]
00 0.0 00 1.1| 26 spa,9 983 16 |16 |25 | 27 |38 (100 | WESTCOM MEDIA | ---- CAB
KLIT 101.9 5
11 1.2 12| 10/ 27 | Kl 1018 24 (27 |29 | 25|25 | 54 | GOLDEN WEST BAN
‘Began rating period as KBOB.
Men Women Men Women Men Women SPAN ¢ 3179
18-34 18-34 18-49 18-49 25-54 25-54 AC (1341
N/T " 3126
1 KLAX 1 KLAX 1 KLAX 1 KLAX 1 KLAX 1 KLAX GOLD/CR —_ 197
2 KROQ 2 KROQ 2 KLSX 2 KOST 2 KLSX 2 KOST CHR 9.0
3 KPWR 3 KIIS-AIF 3 KROQ 3 KIIS-AF 3 KCBS-FM | 3 KBIG NR _34.2
4 KLSX 4 KKBT 4 KLOS 4 KROQ 4 KLOS 4 KRTH UC 334
5 KLOS 5 KOST 5 KCBS-FM | 5 KKBT 5 KFI 5 KIIS-AIF AOR 2.8
6 KIIS-A/F 6 KPWR 6 KPWR 6 KBIG 6 KIIS-A/F 6 KZLA -1 2
7 KCBS-FM | 7 KBIG 7 KUS-AF 7 KRTH 7 KROQ 7 KKBT CTRY '‘a125
8 KKBT 8 KYSR 8 KOST 8 KPWR 8 KRTH 8 KYSR CLAS & 241
9 KTNQ 9 KLSX 9 KTNQ 9 KYSR 9 KOST 9 KFI NAC 1.9
10 KOST 10 KLOS 10 KFI 10 KLSX 10 KTNQ 10 KROQ BBND 1.2

© 1994 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

BROADCAST ARCHITECTURE

MIX-MASTER™ digital-electronic analysis is immediate.

Data delivery is overnight, no waiting for answers.
Results you can see!:

(609) 921-1188
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CHICAGO

POPULATION: 6,805,900 (Black: 18.5%; Hispanic: 10.8%)

X g
2\ 2\ £/ S/ E
\Z\ 3 % «\% \ STATION | FREQUENCY /[ / 2 I EE
b b2 2 o oS = % X @ Qa ~3 >
(( Y,‘}) ZO Y_‘}) (( %“l FORMAT | wigHTTivE POWER) 8 e (ga: 5: u‘? Q‘? § 51 § c{é\t
~ A £ <! A\NPR +* b . 3 y n o = =
P\DB\H\ S\ D\22 RV IR IRV 3 Yy /s¢
y ? T g ; WGN 720 T CHR
85 |65 |6 64| 77 o W 20 2 |23 |23 |11 3 0 87 RIBUNE ABC
76 |74 169 | 85| 73| 2 \L%GCI-FM 95 4 0 0 0 2| g 102 | GANNETT MCG
: : ; . ’ WUSN 995
57 |62 |57 45| 54| 3 oL 95 6 [14 | 5| 3 o 2 | 79 | INFINITY TOR
. ; WBBM-FM | 9.3
46 (50 |57 | 49| 47| 4| WB %3 o 2 | 4| a|14]20 |53 cBS CBS |CBS
WLS-A/F 890194.7
35 |43 |36 37| 44| 5| WL goopar (12 |30 (15 |16 (12| 7 |83 CAP CITIES/ABC  |ABC |BAN
37 |46 | 40] 39| 41| 6 X\(I:LIT 35.3 718 |9 ]| 8| 7] 4 |64 | VIACOM CHR
- A
30 |26 27| 32| 40| 7 | WLUP-FM | 97¢ 10 |12 2 2 5111 72 EVERGREEN MMR
AOR Gkw
39 (42 (38| 44|38 8| WBBM 780 3 (19 |20 |18 | 15| 8 | 49 | CBS CBS |CBS
News 50kw
28 [32133{34|35| 9 yJVCVAZ é%] 16 | 7 |11 6| 4| 5 | 77 | BR. PARTNERS uPI BAN
29 |28 | 28] 33| 34|10 mKox 1011 9 |3 [3]51]16[23 |56 | EMMIS SOU | D&R
WNUA 955
35 {34 |33]| 28] 33|11 NACU 95 15 |25 [14 |10 | 6| 3 | 68 | PYRAMID D&R
25 (27129 24| 31|12 | WMAQ 670 5 |17 |22 19 | 18|10 | 46 | GROUP W CNN | G/W
News 50kw |
34 |33 | 28| 30| 30|13 | WWBZ 1035 13 14 |6 | 917|121 |57 | MAJOR EAST
AOR 4.3kw
22 |24 | 30| 28| 2914 \g?CKG 159 11 j10 | 7] 7| 9|15 |54 ] COX KATZ
31 |22 |35]| 40| 29} 14 ‘é‘{f,!}'"‘ 1043 8 |9 [17 [13] 8| 6 | 46 | INFINITY UNIS | KATZ
30 [35|33]| 30| 25|16 | WJJD 1760 19 |29 (33 (33 | 30|24 | 71 | INFINITY UNIS | KATZ
Nost 50kw
20 (26| 24] 19| 25|16 X\éPNT 13 14 | 6 [13 |17 | 13|16 | 52 | CENTURY EAST
15 {17 | 15| 23| 25| 16 X%TMX aarsy 17 |11 |10 |12 | 11|12 | 57 | BONNEVILLE INT. [ --- MCG
17 |17 18] 27| 22| 19 | WOJO 1051 25 |15 |12 |15 | 20| 17 [101 | TICHENOR MEDIA |- KT-H
Span 8.4kw
29 |23 | 24| 27| 21| 20 \A%XRT L 18 |22 | 8 |14 | 10|19 | 55 | DIAMOND BR. CcBS
16 |20 | 18] 18] 20] 21 g’SCR 820 23 |31 |16 |20 | 1913 | 91 | DIAMOND BR. CBS
ports Skw )
© 1994 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron. Continued on Page 29
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CHICAGO

Continued from Page 28

12+ POPULATION: 6,805,900 (Black: 18.5%; Hispanic: 10.8%)

Q
@
2\ 2\C
AN\Z\32\Z \ \% STATION | FREQUENCY [
Z\D\Z\B\Z\3.\  Formar BOVER g & & /38
o (NIGHTTIME POWER) § S J&
a\a) s\ 8V a\is ¢ S 5 /&8
P\ \®\ @ \e\5% & e y [5¢
WNIB 971 _ILLINOI | CMBS
13 |19 (16| 16| 18[22 | WN o 20 NO S
15 |10 |12 1.1] 12|23 \JVGGC| Lod 24 |27 |25 |22 | 23|18 | 57 | GANNETT AURN| MCG
11 |18 |06 | 13| 1.1] 24 ngND 560 29 |13 |31 |26 { 25|22 | 92 | TICHENOR MEDIA | --- KATZ
pan Skw
WMVP* 1000 RGREEN = MMR
30 |27 |20 19| 1.1] 24 SPQ/}IS 1900 21 |28 |21 |21 | 22|26 | 39 | EVE
04 |07 |10] 07| 10|26 mJCPC-FM 1063 27 |20 |18 |25 | 24|28 | 58 | JOHNSON COM. -
“Formerly WLUP-AM (Talk).
Men Women Men Women Men Women N/T =221
18-34 18-34 18-49 18-49 25-54 25-54 uc ___a13.0
AC 191
1 WLUPFM | 1 WGCIEM { 1 WLUPFM | 1 WGCIFM | 1 WLUPFM [ 1 WUSN AOR 17.0
2 WGCI-FM | 2 wkax 2 WGCI-FFM | 2 WUSN 2 WUSN 2 WGCI-FM NR 15.5
3 WCKG 3 WBBM-FM| 3 WCKG 3 WVAZ 3 WGN 3 WVAZ CTRY 54
4 WWBZ 4 WUSN 4 WWBZ 4 WTMX 4 WCKG 4 WLIT cHE —"47
5 WBBM-FM[ 5 WTmX 5 WUSN 5 WLIT 5 WXRT 5 WTMX A —-‘3;3
6 WKQX 6 WLT 6 WKQX 6 WBBM-FM| 6 WNUA 6 WGN NAC _13.
7 WXRT 7 WLUP-FM | 7 WXRT 7 WKQX 7 WSCR 7 WPNT SPAN __33.3
8 WUSN 8 WPNT 8 WBBM-FM| 8 WPNT 8 WGCIFM | 8 WNUA GOLD/CR 29
9 W0JO 9 WVAZ 9 WGN 9 WNUA 9 WJMK 9 WJMK BBND _32.5
10 WSCR 10 WWBZ 10 WSCR 10 WLUP-FM |10 WLS-A/F | 10 WBBM-FM CLAS 1.8

© 1994 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron

Buy The Right TV Audience.

T

has

fantastic
But traditional generic

power.

media buys waste money and
sacrifice effectiveness by target-
ing broad age groups. The
Broadcast Marketing Group
targets your competitor’s for-
mat listeners for top ratings
improvement. Whether you
are a regular TV user or a
first timer, it costs no more to buy
smarter Call us today and dis-

cover how...(816) 753-3277.

Adults 25-54

Country

Generic Media

Country

Oldies

Buy

BMG Format Buy cHR

Easy

Urban

News/Talk

News/Talk

EBROADCAST
MARKETAING
GRroup

POWER MEDIA PLACEMENT

3100 Broadway, Suite 318 *» Kansas City, Missouri 64111
Phone (816) 753-3277 « Fax (81€) 561-0800
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S
A
N

ONw»mW—NZP>x=n

4y} &
-2 AU\ S < g
Z\ 3\ % z STATION | FREQuency [/ &/ £/ x/ &/ x/x/ &
2\ 2\ % T\ POWER Y&/ F/F $/5/5 e v 5
&\ FORMAT d/d/ac/c/ & &[5
J ?6 626 ] ((’ C_)% \g; (NIGHTTIME POWER) 5? nlsle/s/3 5 é’ § §§
P\ O\ B\ S \H\%% v/ & /8] < o) & /5§
KGO 810 !
85| 76| 78| 74| @) Ka ! ©Q 5|2 Q@) 0| crpcmes/aBC | 4ABC | BAN
47| 44| 51| 57| 2 59.23 Mo 2 |30 |19 |11]| 4| 2| 56| CBS CBS | CBS
45| 61| 66 46| 3 §SNBR - 4 (21 |13 | 5| 3| 3| 63| SUSQUEHANNA ABC | EAST
KMEL 106.
53 |44 |47| 43 4|Km 161 5 0_ @)| 3| 15|22 |50 | EVERGREEN ~- | CHR
KSOL 07.7
36|39 43| 43| 4| KSC oz 3122 41717 | 57| UNITED AP MMR
KOIT-A/F 1260/96.5 ‘
3635|3034 6K e 7 |23 {14 | 8| 5| 4| 58 | BONNEVILLE INT. KATZ
KKSF 103.7
22 (30| 24 32| 7 [ KKS war 10 |31 | 9| 2| 2] 5| 69| BROWN CBS
KIOI 01.
39 |35 37] 36| 31| 8 ACIO L 6 |4 |6 | 7| 7|10 49| FAIRMONT BAN
36 |32 35| 40| 3.1] 8| KSAN 949 9 |11 [11 |14 | 9| 7| 66 | SHAMROCK BR. MCG
Ctry 30kw
. . . . . KBLX-AIF | 140011029
35 1403330 29|10 | KBL 140011029 8 9| 7] 9| 6| 9| 60| INNERCITY D&R
KITS .3
26 |24 | 27| 27| 29|10 | KI e 13 |5 | 3| 6| 11]28 ] 64| ENTERCOM D&R
KKHI-A/F 1550/95.7
18 [1.4 15| 22| 27|12 | KKI 1se0067 (18 [39 |23 [23 | 18| 11 | 74 | BUCKLEY D&R
24 (26| 21| 27 26|13 | KDFC-AIF | 122011027 14 |25 |31 {19 | 13| 6 | 62 | SUNDIAL CMBS
Clas Skw/33kw
18 |21 ]| 28| 27| 26|13 gRRQR 97.3 12 |10 | 5 {10 | 10|15 | 57| CBS CBS | CBS
82kw
18 (14| 22| 19| 24|15 ;Sghlo 923 19 | 6 | 4 |13 | 16]26 | 71 | BAYCOM PARTNER| ABC | MCG
19 |21 | 24| 22| 23|16 fggG s 17 |38 | 8 {12 | 8[14 | 60 | SUSQUEHANNA SOU | EAST
04 |03 04| 06 21| 17 A'goAsgiL' 960 22 140 |46 | 21| 32| 16 | 80 | SHAMROCK BR. CHR
18 |20 21| 14| 20| 18 | KBAY 100.3 27 |36 |28 {26 | 20| 13 | 89| UNITED MMR
AC 163kw
21 24| 17| 1.7| 20| 18 | KFRC-FM | 99.7 11 | 7 {24 | 15| 14| 8| 43| ALLANCE KATZ
Gold 40kw
KYA 93.3
12 [10] 12| 1.6f 1.8/ 20| £¥A s 16 |16 (22 | 16| 12| 12 | 47 | FIRST BR. UNIS | MMR
“Ended simulcast of KABL-FM in mid-September. Continued on Page 31
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Continued from Page 30 12+ POPULATION: 5,304,600 (Black: 10.8%; Hispanic: 14.8%)

S
® ¥ / 8 A
2\ 9\ ¢ &/ x x/x/ & N
DA\Z\Z\\n \ STATION | meoumer [ [ F/E/E/E/ &) 5 :
> Z\3 . /&S /&/&) ¢ g & /38
(( YSS\) % Y_‘S\) (( %‘\; FORMAT (NIGHTTIME POWER) 8 % (g éf g/ § 51 § oef F
= A = 2 A\PX * - N ) V3 o ~ ~
NS\ S\ S\ D\2% VNI VY 3 g /s& W
19 |19 | 18| 16| 1.7| 21 | KABL-FM | 981 15 |14 |21 (21 | 19|18 | 40 | SHAMROCK BR. CHR A
AC 100kw N
KHQT 97.7
13 |14 |14 11| 186 22 [ KK 977 21 | 3 |16 |24 |1 30|38 | 59 | ANAHEIM BR. D&R C
|
KLOK 1170 ‘ -
08 [1.7]15] 1.3 14|23 | KLO B, 32 |20 |15 | 18 | 23| 29 |[112 | BAHIA RADIO CRC KT-H S
KOME 985 I
13 16| 10| 12| 13| 24 | KO 985 24 (13 |10 [ 17| 21136 | 53 | INFINITY TOR g
04 |04 | 09| 1.2]| 13| 24 | KSRUKSRY | 9911988 20 | 8 [17 |22 | 25 35| 39| VIACOM KATZ
AC 1.1k wibkw |
KOFY 1050
16 |1.1] 1.3] 09| 1.1| 26 | KOF S 35 |28 |18 | 25| 2737 | 99| GABBERT LOTUS
07 (11|l 12| 10] 1.1 26 g};FX 945 23 |33 |20 |20 | 22| 23 | 47 | KOOL COMM D&R
08 |11 |10/ 10| 10| 28 | KRTY 95.3 31 |19 |26 [ 27| 24| 27 | 65| EMPIRE MMR
Ctry 87kw
17 |13 ] 12| 1.3] 1.0| 28 | KSFO** 560 26 | 4 [39 | 31| 28|l 19| 41| FIRSTBR. CNN | MMR
Talk Skw M

“*Switched from Gold in mid-September "93.

DEMOGRAPHIC RANKINGS FORMAT REACH

Men Women Men Women Men Women N/T 218.7
2 —218.

18-34 18-34 18-49 18-49 25-54 25-54 AC . 111.5

1 KITS 1 KMEL 1 KNBR 1 KIOI 1 KNBR 1 KGO CHR ___2a102

2 KMEL 2 KSOL 2 KRQR 2 KOITAF | 2 KCBS 1 KIOI GOLD/CR __175

3 KSJO 3 KIOI 3 KGO 3 KSOL 3 KGO 3 KOIT-A/F NAC 6.1

4 KSOL 4 KITS 4 KSJO 4 KBLX-AIF | 4 KKSF 4 KKSF AOR __16.0

5 KRQR 5 KBLX-AF | 5 KITS 5 KMEL 5 KRQR 5 KBLX-AIF CLAS ;5.3

6 KFOG 6 KOITA/F | 6 KCBS 6 KGO 6 KFOG 6 KSAN CTRY 4.1

7 KOME 7 KSAN 7 KKSF 7 KKSF 7 KITS 7 KDFC-AIF NR 29

8 KNBR 8 KSJO 8 KFOG 8 KSAN 8 KSJO 8 KCBS —'2;5

9 KKSF 9 KKSF 9 KMEL 9 KITS 9 KSAN 9 KFRC-FM SPAN 2.

10 KBLX-A/F [ 10 KOFY 10 KSOL 10 KFRC-FM | 10 KBLX-A/F | 10 KMEL BBND 2.1
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THE CHILDREN’S MOTIVATION STATION

is a nationally-syndicated one-hour children’s radio show produced by the
Children’s Syndicated Radio Network. Music, story telling, and best
of all children bringing informational segments on news, weather,
sports, health/fitness/nutrition, TV/movie/book reviews, and Money
Matters for Kids. An 800 number is availab