SPECIAL SUPPLEMENT
1994

MARKETING &
ﬁwgé&‘\JIijJ‘j \J Jjj

creatmg The Image
* 0f Radio.

The World Leader

ommunication
raphics inc




Every Piece Has A Different Move

DMR Has Them All

The Direct Marketing game is sophisticated and fast
moving. Starting with a company that can supply only
half the pieces puts your station at a disadvantage.

DMR’s staff has been creating radio direct mail cam-
paigns since 1979; we literally invented telemarketing
for radio in 1987; and now we supply leading edge inter-
active technology and database bonding programs. Tell
us what you want to achieve. Then let's get together to
develop the long term strategies and the tactics that will
work for you.

DMR Predictive Telemarketing. New techniques from
our Advanced Telemarketing Center.

DMR Customized Direct Mail. Promotions, News-
letters, Contests and Campaigns.

DMR Interactive Technology. Interactive voice re-
sponse systems, 800/900 numbers, fax broadcasting and
video kiosks custom designed and built by DMR.

DMR Database Management. Modeling, mapping,
analysis and tracking combined with complete database
programs and management.

Now, make your best opening move. Call us.

DIRECT MARKETING RESULTS

Themeankstiong eclge of e 05

Direct Marketing Results: Telemarketing/Direct Mail/Interactive Technology/Database Management
35 Main St. Wayland, MA 01778 (508) 653-7200, Fax (508) 653-4088 ® 644 Linn St., Cincinnati, OH 45203 (513) 761-1463, Fax (513) 761-0596
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2 The Evolving Role
Of The Radio Station
Marketing Director

With a bit more than five years left in the
millenium, the radio industry is under-
going spectacular changes, and so is
the role of the marketing and promotion
director. Key radio industry leaders help
point out future trends as well as current
challenges that involve radio marketing.

6 Exclusive R&R Marketing
& Promotion Survey
Complete results from the winning
stations in all formats and all Arbitron
market sizes. See how they divide up
their marketing budgets, when they
promote, and what tools they use.

[ ukeiing Workshops T

14 FcC Guide To On-Air Contests
15 Checklist For Radio Station
_Remotes And Appearances
16 How To Buy Time For
Your TV Campaign

' _'I 9 Ti_p;Towurds An Effective
Ovutdoor Campaign

22_ PR Primer: The Fundamentals
Of Dealing With The Media

24

28

How To Win With
Database Marketing

Exploiting your listener database is

on the cutting edge of radio's new
marketing frontier. But as KMPS/Seattle
VP/GM Fred Schumacher points out,
there's quite an investment of time, -
personnel, and money involved.

Yet, the concept has become a real
listener- and client-pleaser.

Research Roundtable

Six prominent radio research experts
offer plans of action when a station
needs to consider an image or
format change.
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Radio’s Marketing Directors Navigate

he role of the radio station marketing and promotion di-

rector continues to evolve. Gone are the days when the

promotion director’s biggest worry was if the afternoon
DJ would show up on time for a personal appearance. The chal-
lenges are reaching new, more complex levels, thus demanding
more sophisticated professionals to tackle them.

Today, radio industry leaders ac-
knowledge that the biggest chal-
lenge to a station’s success is no
longer another station down the
street. Nor is it the TV stations . . .
or the cable system.

As EZ Communications Presi-
dent Alan Box points out, “With
the new technologies, radio broad-
casters will no longer have the op-
tion of status quo. Audiences will
have many more electronic enter-
tainment choices. Without a strong
individual relationship with au-
diences, radio is at risk of losing
competitive ground to new services
from cable, satellite, and computer
networks. Radio could become risky
business for those who cling to the
past. We have a belief that those
who don’t embrace new technology
will regret the day they made the
decision.”’

In fact, radio’s new challenges are

coming from several directions:

® All competing media, which are
finding more creative ways to target
consumers. However, the industry’s
top sales professionals emphasize
that radio is as equally positioned
for future success as any medium.
It's virtually unchallenged as an
out-of-home medium, especially in
its ability to target specifically. It

markably steady over the past
several decades.

¢ Advertisers, who place greater
emphasis on their marketing budg-
ets and less on ad budgets. Radio
Advertising Bureau President/CEO
Gary Fries lectures continuously,

Vintage KYA/San Francisco promotion from the late *50s. If only radio
station marketing could have remained so simple!

also has decades of experience in
target marketing, something the
best-positioned challenger, cable TV,
is just discovering. As a testament
to its endurance, the typical Amer-
ican’s TSL to radio has remained re-

**Radio stations must stop knocking
down their crosstown competitors.
They must get together to form
unions and associations which pro-
mote the medium as a whole. They
must form marketing partnerships

“With the new technologies, radio broadcasters will no
longer have the option of status quo. Radio could become
risky business for those who cling to the past. We have a
belief that those who don’t embrace new technology will

regret the day they made the decision.”’

—Alan Box
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rhe Information Superhighway

“Radio stations must stop knocking down their crosstown
competitors. They must get together to form unions and
associations which promote the medium as a whole. They
need to strive for not just a 7% share of the ad dollars, but

a slice of the much larger marketing budget.”’
— Gary Fries

with companies instead of just sell-
ing spots. They need to strive for
not just a 7% share of the ad dollars,
but a slice of the much larger mar-
keting budget.”

Some prominent broadcasters
suggest it may be time for radio to
consider forming alliances with
other media in order to strengthen
its market position, while others say
such moves are premature.

¢ Radio listeners, who are discov-
ering an expanding palette of alter-
nate information and entertain-
ment options. At the recent PRO-
MAX convention, attendees were
constantly reminded that more
computer monitors than TV sets
were sold in the U.S. last year — a
disparity that will grow in the com-
ing years. What's more, surveys of
elementary students revealed that
kids would almost universally
rather part with their TVs than with
their computers. In addition, with
its ability to receive information via
a personal communications service
(PCS), computing can be done with-
out wires, even in the palm of the
hand.

lorida media magnate Bud

Paxson has recommended all
broadcasters ‘‘gather up as much
spectrum as you can find . . . in-
cluding low-power TV licenses.”
Why? ‘‘Because the future of mass
media is in the hands of the broad-
casters, not with the wired media
like cable or the telephone com-
panies.”

Stay Alert

While many of these challenges
seem far away, Fries and his con-
temporaries warn radio pros not to
take their eyes off the ball. Com-
peting media are wasting no time
trying to achieve the same kind of
growth radio seeks. Some, like the
telcos and cable companies, have
deep pockets.

Advertisers, too, are changing
their habits and radio’s income base.
In hundreds of markets across the
country, Wal-Mart can suddenly
supplant dozens of retailers, but not
spend on radio nearly as much as
its predecessors. Others are increas-
ingly using techniques like block
group coding to determine product
usage, and still others are requiring
media outlets to certify their effec-
tiveness.

And that much-touted ‘‘informa-
tion superhighway,’ which poses
the most uncertain challenge to ra-
dio, is not a distant dream. The
wireless revolution Paxson de-
scribes is underway via the explo-
sion in cellular phones and pagers.
Giant new blocks of PCS frequen-
cies are currently being doled out
by the FCC.

Current Challenges

If the future is perplexing, there
are always today’s quandaries to
keep radio management on its toes.
At the PROMAX convention, sever-
al promotion directors expressed

frustration over duopoly acquisi-
tions. While many larger operators
are maintaining separate program-
ming, sales, and promotion staffs for
separate stations, some owners plan
to save costs by consolidating, and
even reducing promotion staffs. The
directors warned that too small a
staff can create an imbalance of at-
tention toward one station at the
expense of one or more duopoly
partners. This often happens in
favor of the more aggressive PD or
GSM, or toward the station with the
highest ratings or promotion profile.

Some reported facing skeptical
agency AEs and product
managers — most of whom are re-
sponsible for only one product (and
certainly not a competing product)
— who ask, ‘“‘How can you repre-
sent two, three, maybe four radio
stations — some of whom com-
pete?”’ A valid question, yet the
consensus proved otherwise: Pep-
si, Toyota, Microsoft, and other
corporate giants have no problem
with dozens, sometimes hundreds
of products in their line — some of
which compete within their own
umbrella — and they manage well.
The key is to fully understand each
of your products (or stations), its
capability, and the target audience.

Programming Ponderings

Perhaps the most prevalent pro-
gramming issue promotion directors
face is the shrinking inventory for

continued on page 4

RasR MARKETING & PROMOTION GUIDE 94 B 3




“Gather up as much spectrum as you can find
including low-power TV licenses. The future of mass media
is in the hands of the broadcasters, not with the wired

media like cable or the telephone companies.”
— Bud Paxson

Radio's Marketing Directors Navigate
The Information Superhighway

continved from page 3

live and recorded promos, particu-
larly on youth-oriented stations
with only one or two stopsets. Some
directors have negotiated a 30- or
60-second live avail and maybe one
or two live-mention slots per hour.
Others only allow promo mentions
if a product or event can be tied in
with a charity and thus be counted
as a PSA. And other stations have
banned promo mentions from the

air altogether, putting them on the
interactive phone line, which is
billboarded frequently.

Other promotion directors are
expressing concern over im-
pending changes at Arbitron.
Although of primary concern to
PDs, the marketing department
should learn more about the **Peo-
ple Meter;” which will begin live
testing next year with possible use
clsewhere soon after. It it goes into
effect, the diary will eventually go

away and listening credit will be
based on a person’s exposure to the
radio station’s signal.

Today’s radio department man-
agers have many issues to tackle,
This issue of R&R's Marketing &
Promotion Guide is dedicated to
the thousands of radio marketing
directors who tirelessly hit the
trenches to promote the most en-
during of all media. We
hope you'll find it a useful
resource,

MARKETING/RESEARCH PARTNERS, INC.
CONSIDERED BY MANY TO BE

"THE BEST" MUSIC TESTING COMPANY
IN THE BUSINESS. CALL

(800)767-3533
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Not Everyhody will Listen.

So Why Spend
Money On Them?

Rap, rock, Reba. Rush or Howard. You can’t win all
their fans. You can spend money on TV, but your station’s
future lies in finding and expanding your CORE
listeners.

Since 1987, Direct Marketing Results has focused on
finding, directing, and motivating CORE listeners. Be-
ginning with sophisticated targeting, analysis, profil-
ing, mapping and modeling, we can help find your CORE
and your POTENTIAL CORE listeners — giving you the
edge over your real enemies, stations that SHARE your
audience. Once your goals are set and the target audi-
ence is in your sights, we can capture them with our
customized direct mail, predictive telemarketing, and
advanced interactive systems. And keep them with our
database bonding™ programs.

Let Direct Marketing Results find the people who will
like your station. Before your competitors do. DMR: The
Marketing Solutions Team.

DIRECT MARKETING RESULTS

The manketiong edge of e

Direct Marketing Results: Telemarketing/Direct Mail/Interactive Technology/Database Management
35 Main St. Wayland, MA 01778 (508) 653-7200, Fax (508) 653-4088 e 644 Linn St., Cincinnati, OH 45203 (513) 761-1463, Fax (513) 761-0596



— MARKETING & PROMOTION SURVEY e
Marketing Strategies Vary Widely

HERE SEEM TO BE AS MANY DIFFERENT WAYS OF RUNNING A RADIO STATION MARKETING
T department as there are stations, according to results of R&R's first Marketing & Promotion

Survey. The poll, which was directed at 1000 stations representing all formats in all Arbitron-rated
markets, indicated a wide disparity in size of budgets, number of personnel, and type of promotion tools
used even among competitors in similar market sizes. But some conclusions can be drawn:

* Two-thirds of stations advertised on TV and time buys were the single most expensive promotion
item -- eating up 27% of their budgets (tack on another 5% for those stations that had to produce creative).

* The larger the market, the larger the proportion of operating monies that were devoted to market-
ing. Large market stations spend vast amounts of their budgets on TV and outdoor advertising.

* '94 marketing and promotion budgets grew at just about the same rate as the industry's revenue
growth. The stations with the biggest budget increases were changing formats or identities.

~ HowStations SplitTheirs s | Percentage Of
ity 2 Fv o Sy Operating Costs:
TV Advertising 27% ~All Markets 14%
|  Prizes 25% Top 10 249,
Outdoor Advertising 23 % 11-25 20%
Telemarketing 16% | 26-50 23%,
Direct Mail 16% 51;1 00 1%
Personnel 16% ! , 101-261 12%,
Event Marketing 14% =
Print/Newspaper 10%
Research 8%
Materials 8%
Vans/Vehicles 1%
Bumper Stickers 1% All Markets  11%
Listener Database 7% Tap 10 15%
Newsletters 6% 11-25 10%
Other/Miscellaneous 6% 26-50 9%
TV Creative 5% ~ 51-100 8%
B cponce. s ware e 101-261 6%
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r— MARKETING & PROMOTION SURVEY s

Percentage Of Stations
Participating In Promotions

NO DOUBT ABOUT IT, RADIO IS AT THE PEAK OF ITS PROMOTIONAL CYCLE DURING THE SPRING...
not surprising because that's when all Arbitron markets are measured. Listed below: the percentage of
stations that engage in a particular activity, categorized by season.

Winter Spring Summer Fall

Advertising

Newspaper/Print 15% 37% 15% 25%

TV 18% 62% 15% 46%
Contests

Cars 7% 28% 15% 13%

Cash 40% 74% 29% 48%

Merchandise 43% 55% 43% 44%

Travel 26% 42% 25% 31%
Database B

Direct Mail 13% 34% 11% 28%

Telemarketing 6% 9% 3% 7%

Events

Personal Appearances/

Remotes 63% 71% 65% 64%

Special Events 18% 34% 34% 29%
Outdoor

Billboards 29% 46% 25% 31%
Bumper Stickers 31% 48% 42% 39%
Bus Benches/Stops 0% 4% 0% 2%
Busboards 13% 16% 9% 12%
Stadiums/Arenas 13% 19% 14% 16%
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" MARKETING & PROMOTION SURVEY e

Number Of M_arketing

& Promotion Staffers '

All
Markets  Top 50

Fulltime 1.5 21 1 )

Parttime 2.3 3.3 1.6
Interns* 2.7 33 1.5 |
Total 6.5 8.7 4.1 )

( Indlcales number of mmms worklnq ata sfal/on al any given time)

Answers to this question varied
widely -- even among stations of
like formats in the same market.
One station in a large market
employs a dozen paid staffers
and takes on a half-dozen interns
at any given time. Yet another
station in the same market uses
a grand total of... one

Promotions That Pay For Themselves

_ - Thanks to co- cponsorsh|ps some prorrotlons :
' pay for part or all of themselves. The five top
' self-liquidating promotions:

BUMPER EVENT DIRECT PRIZES LISTENER
STICKERS MARKETING MAIL DATABASE

|
l

|

Duopolies win I”[I buying

Now a duopoly can air TV promotions without fear of compromising one audience

at the expense of another With Power Points, available only from Broadcast
Marketing Group. your promotion can reach one audience selectively, and remain invisi-
ble to another Power Points target your format audience better than ever

before. Your spots are seen by more qudlified TV viewers, those most likely to be con- BROA I)C ASrI‘

P2s to build cume. Never buy generic demos and

verted to listeners of your radio station. Powver Points capture your competitors P1s and PLE
ARKE1 i NG

|
I W]*JR waste money on non-format listeners again ( : )
: QOINTS Discover the powerful new strategy that is I{OUI
winning for radio stations nationwide POWER MEDIA PLACEMENT
- e

Call (816) 753-3277 and discover how

3100 Broadway, Suite 318 « Kansas City, Missouri 64111

Power Points can increase your ratings,  =roe o6 7535277 - o taio) se10s00
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AWORLD OF IDEAS
FroM THE ’ RLD LEADER.
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MARKETING & PROMOTION SURVEY

=== he clear majority of our respondents enlisted TV to advertise their stations’ image or format
g This was particularly true of younger-skewing music stations. Stations spent about four out
—of every five TV dollars on broadcast TV -- which is just about its audience share. And a
majority of stations handled their own time buys -- in part because of trade accounts.

How Does Your Station Who Produced Your
Allocate Its TV Budget? TV Campaign?

Other
1% £

/

| Cabie Systems / " Ad Agency 7\ In-house
\ 22% 16% - 29%
‘ TV Station
19%

~. - ] " - S
————— =

What Do Your TV Spots Who Handled Your TV

Advertise? Time Buys?

Company

Specializing In v
’,/ TV Time Buys /_——\
4 Station Image Z:/Hadm V& In-house ‘
b < 4

/ T 58% \
/ — 1
A = ( Ad Agency
\\ Special Event/ \ Morning Show \ 21% _
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# t seems most stations have taken to heart the

l standard axiom of outdoor advertisng -- limit the
_ message to seven words or less. Just about half
the responding stations advertise primarily their call
letters and dial positions. With that in mind, nearly
three-quarters of the stations design the billboards
themselves or with the outdoor company. The vast
majority also design their own logos or work with a
freelance graphic artist.

" MARKETING & PROMOTION SURVEY |

What Do You Advertise On
| Billboards/Bushoards?"

Other

5%
Team

Aff/l/a!/an//
3% £

Station lnra_gl'
28%

Who Ilesig Your;

DitdoprGampaign?:

WhoDesigned Your

Station'Logo?

Other
5% /

‘, Outdoor Advertising
(\ Operator

17%

Other
2%

In-house

25% Ad Agency

29%

" Telemarketing
* Direct Mall

n The Phonesu

Interactlve Tele vision

SUCCESS WITH IMPA

Impact Target Marketing has successfully developed over 300 integrated interactive mar-
keting campaigns for broadcasters nationally. As the industry’s only full service interactive
marketing company, Impact Target Marketing not only administers
campaigns, but develops solutions that creatively and

eftectively meet your stacion’s marketing goals.

and we'll give you detail ratings results Boston. MA 02116 (617) 247-4770

“GET ON THE PHONE!"* now al

1-800-3-IMPACT impact Target Marketing

419 Boylston Street, 7th Floor

on various ITM campaigns FAX (617)536-0904
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" MARKETING & PROMOTION SURVEY e

n?

1
|
'!

P, irect mail radio campaigns cover a lot of territory
(W these days -- everything from sweepstakes mailers to Other
—— monthly magazines. They serve different purposes, 7%
which is why stations are virtually split in their direct mail

goals. About half use it to increase sampling, while slightly
fewer stations use it to reinforce P1 listening. A small per-

Same Format,

centage use direct mail to create awareness of a new format \ ?
or station image. \\ gu’{’ _Relnlf_qrce _
The majority of stations using direct mail pieces also use \ T HINES istening

their own databases (compiled from lists of contest winners L 43%

or station ‘club" members). Obviously, those seeking new \

cume resorted to purchased mailing lists or those borrowed
from advertisers or sports teams.

What Is The Source Of
Your Mailing Lists?

Who Designed The Creative For
Your Direct Mail Campaign?

Shared

ag‘,’er Database
Ad % (Sponsors,
Agency A gﬁg;ts Team,
% \#\'\5 6% b
'( ¥ | Station Club

Purchased

FX A4 TIEE

\\_ Firm Specializing \ Members .
\_ In Direct Mail \ 21% Mailing List
45% / 36%

IIl D t 1 : Il Ell l l()lll()tl()l]a \alfa!e s the mo! t com et hook on l()lll()t Oons «

€ 0k P U on tte
; 1 he MOoS! }
0§ ‘8\ ont. ining more than 1(00 ‘)gS of pr 0||I0t|0||al ideas from
pday. € aining

market h individual
o try. Eachi i
the top stations across the country. } cost requirements spoasorship

. -up. time and )
Jled information 021 set-up. : he community.
ﬁ R ities. and benefits for both the station and th
opportunities. Billboard. Marketing. Contest.

ventional tactics & weapons 0 Promolionsfor...Sales.Holi(lay.Chan:y.

. More!
uncon . : hicles and Many |
for the ratings war 0 Merchendising, Station Vel SSH! 0

it' HE PRE
i _and it's HOT OFF T
on for the fight to win the ratings war ?Zke ! ek pavable 0:
The latest weap ion) D | copy for $495 Sun Broadcast Publishing Co. G
)¢ per promotio ) N
(Less than 50¢ per p 32 copies for $795 7230056 § Cleveland Ave. Sui 0
0 33 copies for $995 Fort yers. FL 339079 765

0 0 All orders sent via Federal Express 0
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Wiiat Types Of Marketing Research Department That Handles
Did Y ourS1ation GOnGuotse Sales Promotion Duties

Other
3%
P~
Ones /9% :
B Pln-pe;sa;r Fecus Groups
erceptua 299,
16% 1

About half the stations that conducted marketing The marketing department is involved in sales promo-
research did not include those casts in their marketing tions at nearly three-quarters of stations. This was
budgets (several said such costs were in a separate particularly true in the larger markets, where many
research budget or were part of programming costs). stations hire a sales promotion specialist.

EXm w m Today’s level of fierce competition
demands that you prominently display

minim d M your name every chance you get (location
a 'm i broadcasts, concerts, station sponsored
autograph sessions, etc.). With theft,
vandalism and loss, it becomes a costly
proposition to continuously replace
expensive signs and banners costing
hundreds of dollars.

Roll-A-Sign™ offers a better way. You
get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic
film to display your logo and message
brilliantly for an economical price.
Now you can afford to display a bright
new sign at every public event. They even
make great cost-effective promotional
give-aways. Just roll off what you need
and cut.

Durable, attractive banners for
a throw-away price.

Call today
and get exposed.

800/231-2417

UV stabilized plastic won't
fade indoors or outdoors.

72" x 36” gives you 170 banners per roll

I 36" x 24" gves you 330 banners per rolt

Simply FAX your logo and
color separation information
for a free price quote.

® Reef Industries, Inc.
I.0. Box 750245
Houston, TX 77275-0245
713/484-6842

713/947-2053 FAX

| 31° x 18° gives you 340 banners per roll

PLASTIC
BANNERS

Banners are available in 18", 24" and 36" heights on 1000 ft rolls.
The number of basners on each roll is determined by banner length.

©1994 Reet Industnes. Inc
- e

R2R MARKETING & PROMOTION GUIDE 948 I3



running afoul of FCC requirements.

Under Section 73.1216 of the FCC's
Rules, a licensee that broadcasts or ad-
vertises information about a contest that
it conducts must fully and accurately dis-
close the “‘material terms’’ of the contest
and condud the contest substantially as
announced or advertised. In addition, the
FCC rule requires that contest descriptions
must not be false, misleading, or decep-
tive with respect to any ““material term.’

The "“material terms’’ of a contest are
those factors which define the operation
of the contest and affect participation in
it. Although the material terms may vary
widely depending upon the exact nature
of the contest, they will generally include:

® How to enfer or participate

® Entry deadline dates

® Whether prizes can be won

® When prizes can be won

® The extent, nature and value of prizes

®The basis for valuation of prizes

®The time and method for selection
of winners

®Tie-breaking procedures.

Rules Announcements

In general, the time and manner of dis-
closure of contest material terms are left
to the broadcaster’s reasonable, good-
faith discretion. However, the obligation
to disclose the material terms begins at the
time the audience is first told how to enter
or participate and continues thereafter. The
FCC rule requires that all of the material
terms must be disclosed periodically by
announcements broadcast on the station.
But the material terms do not have to be
disclosed each time the station broadcasts
an announcement promoting the contest.
Rather, the rule requires disclosure of the
material terms of the contest in a “’reason-
able number’’ of broadcast announce-
ments. In addition to the required on-air
announcements, a licensee may also dis-
close the material terms of a contest in a
non-broadcast manner {e.g., by a sheet
of written rules made available to the

public).

by Irv Gastfreund

ontests are one of the prime methods used by broadcasters to pro-
mote their radio stations. While licensee-conducted contests and
promotions can be very effective, care must be exercised to avoid

Red Flags

he following are but a few
examples of the types of ac-
tions that are likelv to be

viewed as violations of the FCC's
contest rule:

® Providing the public with false
or misleading information regarding
the amount or nature of the prizes
to be awarded;

® Failure by the licensee to exer-
cise sufficient control over the con-
test to assure a fair opportunity for
contestants to win the announced
prize;

¢ Urging participation in a contest
or urging persons to stay tuned to a
station at times when it is not possi-
ble to win prizes;

¢ Rigging contests or predetermin-
ing winners; and

® Using arbitrary or inconsistent-
ly applied standards in judging con-
test entries.

The FCC has not established a minimum
number of on-air announcements. But a
licensee would be well-advised to broad-
cast such full-disclosure announcements at
least once during each daypart of each
day the contest is conducted. During
shorter on-air contest promos, the station
could simply announce that a complete set
of written rules are available at the main
studios andlor that the complete contest
rules will be broadcast at a certain de-
signated time.

The FCC has imposed heavy fines, is-
sued short-term license renewals of station
licenses and, in certain cases, designated
station licenses for hearing and even
revoked licenses where a broadcaster was
found to have conducted rigged, decep-
tive, or misleading contests. In addition to

F_i MARKETING WORKSHOPS s
FCC Contest Checkup

administrative sandtions, the rigging of the
outcome of certain contests with the intent
of deceiving the listeners is subject to crim-
inal prosecution and sanctions under Sec-
tion 508 of the Communications Act (see
accompanying item).

Maintain File

Each broadcaster should maintain a file
for each licensee-conducted contest or
promotion, and that file should contain all
of the information that would enable the
broadcaster to respond completely 1o an
FCC inquiry in the event of a complaint.
At a minimum, the file should contain the
following information:

e Contest rules and material terms

e Copies of all broadcast materials and
announcements pertaining to the contest

¢ A notation as to the dates and times
on which each promo containing a com-
plete set of the material terms of the con-
test was broadcast

* A notation as to the broadcast dates
and times of shorter-form promos

o Copies of all ads, billboards or other
non-broadcast advertising

¢ The names and addresses of all con-
test winners

¢ Copies of releasesfreceipts signed by
prize winners noting the date of prize
delivery.

Whenever a licensee broadcasts a
station-conducted contest in which a prize
of S600 or more is awarded, the licensee
must file IRS Form 1099-MISC. Such a
form must also be filed by the station
whenever a single person or entity wins
an aggregate of $600 or more in prizes
from the station during a single calendar
year. If Form 1099 is required, the licens-
ee should make sure to obtain the win-
ning contestant’s social security number
before the prize is awarded.

It is good pradtice to require each con-
test winner fo sign a receipt and release
form at the time the prize is awarded; the
fact that such a form will be a condition
of prize eligibility should be disclosed as
one of the material terms. While the form
of such a release will necessarily vary with
the circumstances, at a minimum, the re-
lease should contain clauses in which the
contest winner:

¢ Acknowledges receipt of the prize
and accepts it;

¢ Agrees to be solely responsible for all
taxes which may be payable as the result
of the contestant’s receipt of the prize;
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o Authorizes the broadcaster to with-
hold amounts required to be withheld un-
der federal, state or local law;

e Agrees to release all claims which the
contest winner may have against the li-
censee of the station, its officers, diredors,
employees and agents that arise out of or
in connection with the contest or the prize;
and

* Grants to the stafion the right to use
the winner’s name, likeness, recorded
voice, picture and biographical material
in order to promote and publicize either
the station or its advertisers in connection
with the contest in question.

Obtain Release
If the contest winner is below the legal
age of maijority in your state, the release

should be signed by the winner’s parent
or legal guardian. (If you’ve imposed an
age restriction on eligibility to win the con-
test, the restriction is a material term and
must be disclosed as described above.)

Broadcasters should consult with their
own counsel as to the specifics of a re-
lease form that will fit the particular cir-
cumstances. Without such a release, a
broadcaster could face litigation instituted
by a contest winner on the grounds of in-
vasion of privacy and commercial misuse
of name or likeness in the event that any
promos or other advertisements contain-
ing the winner’s voice or likeness are
broadcast or otherwise disseminated to
the public. Also, without a proper release,
if your contest prize is a product that turns

Irv Gastfreund is
o

out 1o be defective, the station could be
the defendant in a lawsuit by the contest
winner.

Washington Coun-
sel with the low
firm Kaye, Scholer,
Fierman, Hays &
Handler, which is
based in New
York, Washington,
Los Angeles, Hong
Kong, and Beijing.
He is a resident in
the firm’s Wash-
ington office.

Top Tips For Flawless
Location Appearances

B KROQ/L.A’s Stacie Seifrit stages appearances
that draw thousands of listeners — not to mention
potential listeners — every week. Here's how

she makes them consistent and successful.

tacie Seifrit runs one of the most active radio promotion departments
in the country. The KROQ/Los Angeles Promotion Director supervises
a large promotion staff and dozens of interns (at any given time) in
an effort to maintain high visibility in a 6000-square-mile metro area

filled with 10 million listeners.

To accomplish this, the station annual-
ly orders hundreds of thousands of T-
shirts, bumper stickers, keychains, and
other tchotchke, and gives them away at
hundreds of appearances. To make things
work smoothly, Seifrit (a former market-
ing director at WQHT/New York and R&R),
developed a checklist she follows when
condudting a station appearance:

* Get together with your sales and pro-
gramming departments and establish the
minimum amount of lead time needed to
schedule an appearance. Obviously, the
sooner the better, and more time will be
needed if the appearance is also a remote
broadcast. Is the station van schedu'ed for
multiple events on the same date? Make
sure you schedule enough travel time, tak-
ing into account dense traffic, large

crowds, and other things that might slow
it down.

* Your engineering department will
have to be brought in if phone lines need
to be ordered and to determine if enough
eledirical power is available at the site to
power the broadcast equipment, PA geor,
etc.

e Check your inventory of giveaway
items and make sure enough will be on
hand. KROQ'’s most requested items are
T-shirts and bumper stickers. Keychains
and specially imprinted KROQ condoms
are also hot items.

¢ If you are giving away dlient mer-
chandise, make sure your sales depart-
ment arranges for a sufficient quantity to
be delivered in time.

* Let your sales department know how
many promotion and programming per-
sonnel will be needed for a specific event
and how much money will be needed for
overtime and hourly employees (assum-
ing it will be charged back to the client).

e Issue a memo to all personnel sched-
uled for an event (including DJs, interns,
and promotion dept. staff) describing the
nature of the event they are working, the
dates and times they are expedted fo be
there, and the functions required of each
person (including specific times a DJ may
be required to call the station). A copy of
this memo should go to all other relevant
station personnel, as well as a copy for
the control room. Another copy, with di-
rections on how to get to the event, should
be left with the receptionist (who usually
gets a lot of calls asking for clarifications
of information heard on the air).

¢ Ensure that your station has obtain-
ed any necessary municipal permits.

* Wash the station van and fill its gas
tank the night before an event.

« Stock the van with key supplies: ex-
tension cords; paper, pencils, paper clips,
and other office supplies; rope to hang
banners; and PLENTY of tape. Don’t for-
get unwrinkled, clean station banners.

* Arrange for either you or your client
10 have enough tables, chairs, and securi-
ty barriers (if necessary) at an event.
KROQ uses yellow police tape specially

imprinted with

"CAUTION KROQ.”
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TV: Eliminate The Guesswork
by George Feldman

namic format, which has been developed from specific market
studies and advice from consultants; a strong advertising mes-
sage that highlights the station’s strengths; and a media campaign that
targets its hardcore audience with enough repetitive impact to motivate

Most successful radio stations have several things in common: a dy-

‘ON| ANUNID WL 766 1D

sampling.

The importance of these three factors —
the right produd, the right message, and
reaching the right target — cant be over-
stated. A strong promotional campaign
that gets people to sample your station
can be a tremendous detriment if they
don’t get what they perceive from the pro-
motional message.

Additionally, the next time you promote,
it will be much harder to convince peo-
ple that you now have what they‘re look-
ing for. If your format doesn’t meet the
market’s needs, you shouldnt promote it.

Once you’ve built a strong and dynam-
ic format, you must convey to the market-
place the benefits of listening to your
station; for example, you might fout “more
music, less talk,”” contests and giveaways,
or featured artists. These are selling points
which can be used in your commercial
message. Incorporate testimonials, exam-
ples of star quality and latest hits, or any
unique feature that differentiates you from
other stations in the market.

Having the right format and develop-
ing the right message are only two of the
three fadors necessary for success. You al-
so must get this message to the right peo-
ple with enough impac to build your
audience. Promoling on your own station
reaches your current listeners, but it won't
increase your station’s cume.

The Big Reach

Over the past several years industry
studies have shown that television, if us-
ed properly, is the most potent vehicle to
promote radio stations. Television is an

Three Steps
To Success

hen you're develop-
ing a strategy for
your next television

campaign, take the guesswork
out of media planning and buy-
ing by following these guidelines:

¢ DEFINE your core lifestyle
prospects through lifestyle clus-
ter targeting

* DETERMINE the specific
television programs that best
reach these prospects through
media linkage of your hardcore
listener profile with the latest
Nielsen TV viewing information.

* DEVELOP a media schedule
based on the principles of effec-
tive frequency to ensure that at
least half of the people exposed
to your message each week will
see that message at least three
times.

intrusive medium; it places your message
in front of your audience and affects
several senses at one time (sight, sound,
motion, and emotion), generating a high
message retention level.

The traditional approach, which most
advertisers have used when employing
television, is based on selecting a broad
agefsex target (adults 25-54, women 18-
49) and using the "’big reach” concept of
TV advertising. That means reaching as
many different people as possible with
whatever frequency their budgets could
afford.

Radio stations have learned that fre-
quency — not reach — is what sells.

' MARKETING WORKSHOPS re—————

Radio sells itself as a frequency vehicle.
Why not employ these proven techniques
when promoting your stotion on TV2

Recent innovations in marketing and
media planning have brought new buzz-
words to the forefront of the industry:
lifestyle cluster targeting, geodemograph-
ics, lifestyle media linkage, effective fre-
quency scheduling. Simply knowing them
won't improve your audience position in
the market — but implementing the tech-
niques behind them will.

Three steps will enable you to develop
a successful marketing campaign and take
advantage of the strengths television
offers:

1) Isolate your hardcore listeners

2) Determine specific TV programs to
best reach them

3) Implement optimum effective
scheduling techniques on TV.

- o
3
£
N
H
z

Lifestyle Clusters

More than 50 years ago, John Wana-
maker said, “‘Fifty percent of my adver-
tising is wasted. | just don’t know which
50%." Lifestyle cluster-targeting takes the
guesswork out of determining your current
and potential hardcore listeners beyond
their age/sex definition.

Lifestyle clustering is based on the con-
cept that people tend to live near others
who share similar habits and lifestyles;
i.e., purchasing habits, behavior patterns,
and media habits. Many people refer to
this as the 'birds of a feather”’ theory.

Marketing research has shown that
within an age/sex target, roughly 40% of
the population will make up two-thirds to
three-quarters of a radio station’s hard-
core listeners. It is this 40% which must be
influenced to increase your market share.

By examining the raw Arbitron diaries
in your market, you can create an accu-
rate lifestyle profile of your hardcore
listeners. Isolating radio listeners by the
lifestyle cluster technique pinpoints the
kinds of people attracted to your format
and eliminates those who aren't.
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Media Linkage

Targeting through lifestyle clustering
takes care of the “who’’ part of the equa-
tion. The question now becomes: ‘“Where
do you reach them?”’

You must determine the specific televi-
sion programs on each station in your
market that have a higher concentration
of your station’s lifestyle target audience.
These are the programs in which you
should place your promotional an-
nouncements to ensure you are reaching
the right people with your message.

Linking your station’s lifestyle profile
with raw Nielsen felevision diary informa-
tion will identify these programs. Tak-
ing the lifestyle profile of your station’s
hardcore listeners down to the planning
and buying level will virtually erase the
50% of your advertising that's wasted.
Every promotion dollar you spend will be
aimed at building the most effedive and
efficient campaign possible.

You now know your target audience
and where to find tKem on felevision. The
final step involves building a schedule that
will create top-of-mind awareness. To do
this, you need to construdt a schedule bas-
ed on the principles of effective frequency.

“Studies have shown
that television, if used
properly, is the most
potent vehicle to
promote radio stations.”’

EHfective Frequency

Radio stations throughout the United
States have embraced the concepts of op-
timum effective scheduling (OES) as the
best way to promote any product or ser-
vice to the American public. These same
principles can be applied to building an
timum TV schedule when promoting your
radio station.

OES has at its foundation the principles
of effective frequency. Simply put, the
theory of effective frequency says that
people who are not reached at least three
..."es with the same message are not af-
feced by that message.

Effective frequency should be planned
on a weaekly basis to coincide with the Ar-
bitron dicrykeeping cycle. This will posi-
tion your stction as top-of-mind with key
Arbitron diaryreepers. Today, people
may listen to five or six radio stations;

continced on page 18

Just Knowing
the Buzzwords
Won’t Make You

Number One

You need someone
who knows how to make
. them work for you.

lifestyle cluster targeting

Effective Med-a Services is a highly
special zed planning and placement
company who created many of the
technicues that are today’s buzzwords.
We have been responsible for some of
the most sturning media planning
succesces in the industry. W= have
achieved grezter dominance for market
leaders, broujht stations from sign on to
numbe- one, and placed stations in the
top position after a format change.

This has been accomplished by our
unigue combination of proprietary-
research systems, software and more
than 25 years experience.

Effective Media Services knows how to
put tocay's bazzwords to wo -k for you.
Call us today, and see how you can
becom= a market leader.

THE ANSWER TO M ,E D I A

SUCCESSFUL
MEDIA PLANNING

Call George Feldman, Ed Marshak
Herb Hahn at 914-735-32C0

One Blue Hill Plaza, P.0. Box 1705,
Pearl River, N.Y. 10965
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continued from page 17

levels should be between 275-3

dayparts used

of your lifestyle listeners.

Cutting Through Clutter

however, when they fill out a diary, they
normally list only three. Being top-of-mind
makes you one of these three and ad-
dresses the problem of “phantom cume.’’

Planning and buying optimum effective
schedules on television is a relatively
straightforward procedure. There are cer-
tain ‘‘rules’’ which should be followed:

* Weekl gross rating point o(()GRP)
¢ Limit the numbers of programs and

¢ In any Monday-Friday strip program,
run four or five announcements per week
o Use double-spotting techniques in key
programs that deliver high concentrations

If your creative message allows, pull a
10-second spot directly from the normal
30-second TV promotion. Once you have
established your message by using the
30-second spot, you can run a combina-
tion of 30- and 10-second announce-
ments. This will let you run higher GRP

“The theory of effective
frequency says that
people who are not

reached at least

three times with
the same message

are not affected
by that message.”’

levels each week or extend the number of
weeks in your campaign without increas-
ing your budge.

People are exposed to more than 1900
messages each day. To cut through that
kind of clutter and convince your current
and competitors’ listeners to turn to your
station, your ads must be dominant. A
dominant advertiser has the biggest share
of GRPs — or the biggest share of voice
against a target avdience.

Nobody has enough money to reach
everyone in the market enough times to
mofivate them to do what you want. It's
more important fo target a limited seg-
ment of the market (made vp of your
hardcore listeners) and create full impact
than to get mixed up in the clutter and not
be effective with anyone.

A dominant share of voice leads to a
dominant share of mind. This effectively
makes your target audience think of you
first. The formula is simple — as your

share of mind increases, so will
your share of listeners. Im

George Feld-
monisthe Presi-
dent of Effective
Media Services,
a specialized
mediaplanning
and placement
company. He
can be reached
at (914) 735-
3200.

Oldies
from the 60's

and 70's now
availahle!

SR

o e) g d
A SRR
=

they're playing

our song

mldics stations across

the world are having

FUN, FUN, FUV with the
incredible "WORDS & MUSIC™
television campaign!

Why does this campaign
make new listeners TURN,
TURN, TURN 10 oldies music?
Because it has a fresh new
look that attracts attention.

It reminds viewers how much
fun Oldies music is to listen to.
And with a low production
coslt. it is very affordable.

For a campaign sure 1o get
vou SATISFACTION. just phone
Jordan Tamraz Caruso
Advertising at (312) 951-2000
and ask for Tim kenwick at
extension 365.

JORDAN TAMRAZ CARLSO ADVERTISING, INC.
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Start chewing.
AM790 KIABC Talklradio

PRUETT

MORNINGS

Open mind. Turn dial.

Wake up with Hadonna. i 1025]

BILLBOARD BONANZA

Outdoor ads around the country.

Clockwise, from left, CHR KSFM/Sacra-
mento; Talk KABC/Los Angeles; N/T KFBK/
Sacramento; Rock KLOL/Houston; and
Country KJJO/Minneapolis

Hitting The Boards

B Making effective outdoor ads part of your game plan

s radio increasingly becomes an out-of-home
A medium, stations are using outdoor advertis-
ing in big numbers. According to R&R’s Mar-
keting & Promotion Survey, 36% of stations use out-
door, and those stations devote 23% of their market-
ing budgets to the medium. Gordon Hughes, Presi-
dent of the Outdoor Advertising Association of Amer-
ica, confirms radio’s greater dependence on bill-
board:: Usage grew 4.4% in 1993 from the previ-
ous yenr,
Huges s stations can effectively market

themselves if they remember several key points: The
message must be so simple to digest that it can be
done with just a glance . . . be sparing with words
but make them tell your story . . . and just as a pic-
ture tells a thousand words, a graphic image can
do the same.

As an example, Hughes points to a bulletin
board campaign once run by Bumble Bee Tuna. Un-
der a picture of a half-opened pull-tab can of tuna
was the tag line "’Pick Up The Tab For Lunch.”” That,
says Hughes, was a perfect board.

RzR MARKETING & PROMOTION GUIDE 94 B |9
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BETTER SINGLES
THAN THE BAR.

And Bverything In Between.

/CLASSICHTS
/

Clockwise, from top left, Alternative KROQ/Los Angeles; CHR WKFR/Battle Creek, MI;

Classic Rock WKLH/Milwaukee; and Rock KYYS/Kansas City.

Outdoor Images

re billboards best at cume-

building or partisan rein-
forcement? Hughes cites GM’s in-
troduction of the Saturn line as
an example of a new rollout that
went the billboard route because
it could ‘‘own’ the medium —
something that would have been
impossible on TV.

he average viewing is about

7-10 seconds. But this can
vary widely based on the board’s
location. During rush hour in
heavily congested markets, view-
ing time can extend into minutes
. . . the same goes for downtown
streets that are subject to rush
hour traffic jams.

illboards appear in two prin-
cipal sizes: The ‘‘bulletin’
(or “‘painted’’) board is 14 x 48

ft. and is designed for high-
traffic locations. The *‘30-sheet”
(also known as the ‘‘paper’’ or
‘‘poster’’ board) is 12 x 25 ft. and
is the most common type of
board. Hughes notes that 30-
sheets achieve reach, while
bulletins achieve frequency in
your campaign. The bulletin, he
points out, isn't usually painted
anymore — the art is reproduc-
ed by computer onto vinyl and
mounted fairly easily onto a
board. It's also easy to move the
board to different locations every
couple of months (known in the
business as a ‘‘rotator’’). Bulle-
tins are more expensive than 30-
sheets, but they last as long as
five years. Posters, on the other
hand, are best for quick-changing
campaigns or statements.

Some other types of boards al-
so exist: The backlit board is gain-
ing favor in some cities, and cer-
tain metro areas such as L. A. al-
so have the ‘‘8-sheet’’ board

(about Y% the size of a 30-sheet),
meant primarily for pedestrian
viewing.

Lettering

imple sans-serif typefaces

work best on billboards.
Avoid ornate faces and styles
‘that are too thick or too thin.
Don’t cram letters or words —
they’ll blur at a distance. And
use a combination of upper and
lowercase letters (like the head-
line at the top of this page) . . .
don't use all capitals in your
message.

f you've been noticing more
A black and yellow on outdoor
messages, you're not seeing
things. Hughes says yellow and
black is the best color combina-
tion, followed by white and
black, and white and blue. Un-
desirable color combinations in-
clude red and yellow or frown
and yellow. -
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Designer’s
Checklist

CLUTTER
v/ Is the image clear?
v’ Does the board have impact?

READABILITY

v’ Can you read the board
from a distance?

v Is the brand name or logo
legible from a distance?

THE MESSAGE

v In outdoor, “less is more”

-- can the message be more
From top, Rock KILO/Colorado Springs succinct?

(advertising frequency switch); AC WARM/ / Is the copy no longe

York, PA; all-News KNX/Los Angeles; N/T - W(r))r):iSV T fua
WOOD/Grand Rapids. '

TYPEFACES

v Is the typeface legible?

v’ Can the copy be read from
a distance?

v Is the message strong
and clear?

CoLor

v Is the contrast between
colors strong?

v Do the colors work
well together?

PRODUCTION ISSUES
v’ Does your printer know
your exact needs?
v Is the art suitable for
extreme enlargement?

| \.\s\et\ '\0 \\xs\\m\e :

I\N\ WWRAUGE WOOM.- 3!

R2R MARKETING & PROMOTION GUIDE 94 W 2]



pr——— M ARKETING WORKSHOPS ———————
PR Fundamentals 101

by Helene Blieberg

Knowledge Of Publications
And Reporters

You've heard it said before: Do your
homework and become familiar with all
sections of a publication. You should be
looking for different angles with most
stories; there is only so much space on the
radio/TV page and you might interest
another editor in your story if you're
familiar with what he covers. Know the
publication’s audience and pitch stories
accordingly. And do pitch story ideas; it's
hard to fill a column week after week. Re-
lationships are important and should be
respected, but your work shouldn’t be

enerating and managing press for your radio station, network,
or group is a ongoing endeavor that calls upon some very basic
skills: good writing, a keen sense of perspective, and the ability
to convey ideas and strategies. Media relations should be a fulltime job,
but many of us in the radio industry can only devote a portion of our
time to this area. The following points cover the PR basics and are design-
ed to help you incorporate a PR plan into your marketing and promo-

tion campaigns.

When working on PR projeds, keep
these two things in mind: Not every event
or occurrence warrants press coverage,
and timing is everything ... so plan
ahead!

Mailing Lists

This is the foundation of a good media
relations program. Create separate lists
for different editors and reporters so each
receives only those materials that pertain
to their beats. Explore the use of PR ser-
vices such as PR Newswire to maintain
your lists and distribute releases for you.
Create an "‘enhanced fax’’ list through
your telephone service to let you fax ma-
terials simultaneously. Be sure to keep
your lists up to date and accurate.

Masthead (PR Letterhead)

Keep it simple, make it stand out, and
design it to make the most of an 8%2" x
11" sheet. Since your materials will be go-
ing fo reporters, it’s not necessary to take
up valuable space by printing ‘News Re-
lease’’ across the top of the page. Incor-
porate a line for your address, phone,
and fax numbers, even if a contad is listed
elsewhere. If you have separate mast-
heads for various programs or personal-
ities, create a design that incorporates
them all and creates an identifiable look
for your property.

PR-By-Wire

* Faxing has replaced the mail in many
instances, but how you use it will indicate
the level of urgency of your message.
Knowing where the fax machine is at var-
ious publications and how often faxes are
distributed will guide you in using this tool.
Use faxes for tight deadlines, breaking
news, and whatever is asked. Use your

Publicity Pointers

» Create separate
mailing lists for
different reporters

P> Use faxes for tight
deadlines and
breaking news

P Push different angles
with most stories

» Become an industry
source for reporters

P> Selectively schedule
press conferences for
major events

P Investigate how
on-line services are
being used before
adding them

judgment on whether or not to follow up
with a hard copy.

* Telephone communication will always
be an essential PR tool but should be us-
ed wisely. Again, find out how press ma-
terials are distributed at various
publications before you start calling just
to see if your release has been received.
Always have something to add to the in-
formation in a press release so you can
give reporters more to work with and help
them develop different angles. Keep in
touch and call at mutually convenient
times. Don't hesitate to say you can't talk
if you're caught at a bad time or are un-
prepared to answer a reporfer’s ques-
tions. Just be sure to ask about any
deadlines and make sure you do return
the call.

confined only to reporters you know. If
you have something interesting to convey,
try writing to a new contact first and fol-
lowing up with a phone call. It might take
longer to see results, but it could be well
worth it.

Access To Station

You strive to make the station familiar
to your listeners. The same principle
should apply to your media relations pro-
gram. Include reporters in station events
and remotes, and invite them to come and
sit in the studio from time to time. In ad-
dition, help them get to know the appro-
priate department heads so you can es-
tablish a comfort level before you're in an
interview situation.

Lines Of Communication

Keep them open, especially when po-
tentially negative situations arise. There's
usually something you can say on the rec-
ord, and you should do that as soon as
possible. Strive to take an offensive pos-
ture rather than having to respond to
other people’s points of view and ques-
tions. Become an industry resource for re-
porters in your market, and help fill them
in on the significance of events without
negative-selling the competition. Not ev-
ery story has to be about your station.
Your job is also to get better radio stories
in print and on the air. Don't hesitate to
correct reporters about errors in stories,
and use those occasions to suggest revis-
iting the topic in a couple of months to re-
port on further developments.

Creating Special Events

For Reporters
No matter how beautiful your press re-
leases may be, there comes a time when
adding something extra is in order, and
reporters are as receptive to this as any
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other dlients are. Selectively schedule press
conferences to coincide with major an-
nouncements; do special, customized
mailings fo the press; visit them in their of-
fices — even bring them lunch on busy
days. If you can’t conduct an event just for
the press, invite them to a client function,
which will give them a chance to meet your
clients and develop additional story ideas.

Working With Local TV And Cable

While TV stations do seem reluctant to
cover your events and mention your call
letters, there are ways to garner broad-
cast exposure. First, be sure you have a
newsworthy story, then plan ahead, pro-
vide clear media alerts to station assign-
ment editors or particular reporters, and
make good use of station signage on the
scene. In addition, become an authority
on topics that fit your format, and posi-
tion yourself that way within news stories.
Since establishing itself as the Oldies
music authority, WCBS-FM/New York has
had great success in getting TV coverage
for stories like the first-day issue of the El-
vis stamp and the Beatles’ 30th anniver-
sary. Become a resource.

Alternative Outlets

It’s helpful to go beyond the radio/TV
pages and even our own industry trades
for additional media exposure. Develop
angles that other sections of the paper will
be interested in, have your talent profil-
ed in suburban publications, and tap in-
to the trade publications and in-house
newsletters of your clients or sponsors.
Planning, professionalism, and an assist
from a client’s PR person should open
those doors for you. A good rule of thumb
is to look at any media opportunity from
all sides and pitch the strongest angles
available. Strike a balance between stay-
ing in touch and badgering; have target-
ed, clear press materials on hand, and
use each opportunity wisely. You should
start to collect a very solid stack of press

clippings!

—— M ARKETING W ORKSHOPS |

Helene Blieberg is
VP/Communica-
tions of the CBS
Radio Division.
She is based in
New York.

PR Varieties

ot every item requires a

press release, but do

take the time to prepare
something in writing for every
newsworthy item; reporters will
thank you. Select the form that
fits the circumstance:

e Press Releases should be
error-free, comprehensive, and
easy to read. Take advantage of
the power of computers. Whe-
ther single- or double-spaced, re-
leases should include a clear,
concise headline followed by in-
formation-packed sentences that
flow in logical order. Sentences
can be longer; they will be read,
not spoken. Include quotes if
they add to the story or allow
you to ‘‘editorialize’”’ about the
subject of the release. Close with
a ‘‘boilerplate’” paragraph that
describes the station or network.
Always include a press contact
and direct phone number. You
can also include the number of
the principal involved in the sub-
ject of the release if that person
is prepared to speak directly
with the media.

* FYls, Media Alerts, and
Press Advisories provide the
basics. Include the equivalent of
‘‘who, what, where, etc’’ in an
easy-to-read format, because
these may be passed from a re-
porter who knows your proper-
ty to one who doesn’t.

¢ Photo Captions often serve
in place of press releases so be
sure they include a synopsis of
the fuil story behind the picture.
Identify all people depicted in a
photo, along with their titles and
affiliation. Make sure captions
are securely attached to the pic-
tures they're describing.

* Photos themselves should be
interesting and of professional
quality.

SUNDAY uan 3g, 4 994
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NIC RADIO NETWORK

CBS Radio Super Bowl! broadcast guide. This
replaces a press kit which has a tendency
to be cumbersome and inconvenient to use.

e Comprehensive Fact Sheets
can describe ongoing programs,
personalities, and station or net-
work basics, and should be sent
out a couple of times a year. This
is good ‘‘on file’’ material report-
ers can pull out to answer quick
questions.

¢ Press Kits have a tendency
to be cumbersome and inconven-
ient to use. In their place, try
printing simple Broadcast
Guides that include all necessary
information in one accordion-
folded piece.

¢ On-Line Services are just be-
ginning to substitute for hard
copy. Investigate how the report-
ers you communicate with use
them before adding them or

making the switch.
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less thousands of dollars.

A little over three years ago, while sit-
ting across the cocktail table from Fair-
west’s Reg Johns, | heard technology had
become available that would allow us to
take those bags of contest entries out of the

prize locker and create a real, usable da-
tabase. Cool, huh?

Forging The Bond

Detroit Area Radio Group Director Bill
Burton once told me that over the course
of anormal radio career, you alternate be-
tween ‘‘bum’’ and "hero’’: business is
good, you're a hero . . . business is bad,
you’re a bum. It's an endless trail, climb-
ing to ""Heroic Peak,” then winding its way
down to the ‘Valley Of The Bums.”

Since most of us are motivated more by
fear than by opportunity, Johns and | dis-
cussed ways of building a bridge across
the bum/hero landscape. It occurred to us
that a one-to-one loyalty program, aimed
at the heaviest users of our station, might
create a bond capable of weathering a
competitive storm. If we could broaden the
scope of our relationship with each mem-
ber of the audience, they might forgive us
when the format is thinner in new music,
and they certainly should feel some per-
sonal investment if a format competitor said
we were idiots (even if they were correct).

| hope I've framed our decision to
get into loyalty marketing as a defensive
maneuver, rather than some divine vision
delivered by angels. Admittedly, | was fill-
ed with lingering doubts about normal
people’s willingness to carry a plastic
"’Loyal Listener Card!’ Nevertheless, we
took a three-year pledge of allegiance,
and [KMPS PD] Tim Murphy and | commit-
ted ourselves to making it work . . . some-
how. More importantly, the whole KMPS
team was with us. They got behind the ef-
fort, especially when we told them it would
make their lives easier. It was their fault —
they trusted us.

by Fred Schumacher

ing programs for a radio station. | present this account — more like
a post-mortem of the litany of challenges faced in trying to trans-
form a radio station into a multimedia marketing company — in the hope
that you will learn from it, saving yourselves much heartache and count-

Recently, R&R asked me to write something about database market-

What Is Loyalty Marketing?

If you assume that 80% of your listen-
ing is done by 20% of your audience, it
makes sense to snuggle up to them and
build a relationship. After establishing a
dialogue and learning their personal in-
terests, selected "“friendly’’ offers can be
made to them from your station’s commer-
cial customers.

The system includes an interactive tele-
phone mini-computer with a dozen or so
phone lines. It was developed as a way for
listeners to register for the club over the
phone, leave messages for us, take listener
polls, and get the normal info-line services
(weather, concert updates, etc.).

Those who didn’t run from the building
screaming became interested in this new
way of doing things. We had many meet-
ings and brainstorming sessions, and as we
gotto know our listeners and the capacities
of one-to-one relationship marketing, we
continvally created new ways to serve the
cub.

Before long, our burgeoning multimedia
empire consisted of:

> KMPS-AM & FM

» KMPS Loyal Listener Line
» KMPS Magazine

» KMPS Direct Mail

» KMPS Events

pr— D) ATABASE MARKETING Fe——

How KMPS Succeeds
With A Database System

Broadcasters As Publishers

| used to think those print guys had it
easy. Heck, they have endless inventory —
just add pages. And advertisers line up at
their doors to foolishly spend on a product
that doesn’t work anyway. It seemed like
a greatidea to publish a nice, slick maga-
zine. Never mind that the mortality rate of
new magazines is just slightly worse than
undercapitalized commuter airlines. Hey,
we were us. We ran a successful radio sta-
tion . . . how could we fail?

Well, the worst possible thing happen-
ed. The loyal Listener Club, whose mem-
bers now numbered in the tens of thou-
sands, liked it! Meanwhile, we were out
speaking a foreign tongue to print guys
who saw us for what we were: radio peo-
ple who could type. Needless to say, get-
ting a strong cash position in the print
business eluded us.

But the loyal Listener Club grew faster
than a radio rumor. It became dlear that
those birds of a feather who like our sta-
tion would indeed carry and cherish a
plastic card with our logo next to their
name. They used the Loyal Listener Line to
the tune of 30,000+ calls a month. They
called for the soap opera line, the marine
forecast . . . even Fred Meyer’s produce

“It occurred to us that a
one-to-one loyalty
program, aimed at the
heaviest users of our
station, might create
a bond capabile of
weathering a
competitive storm.”

— Fred Schumacher

tips. Their inquiries were call-forwarded to
advertisers. And every time they ran their
cards through the Prize Computer at a
trade show or station event, it asked them
to answer four consumer questions devel-
oped with the sponsor.

The more we interacted with them, the
more we knew about them. The more we
knew, the deeper the scope of our relation-
ship. We soon learned that we had real,
productive members of society as loyol
listeners.
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Soon, we started to get it. We continued
to add services designed to cater to the in-
terests of a finite body of fans. We had
created a multimedia program designed
for the heaviest users of our produdt.

At one meeting, KMPS News Director
Don Riggs said, "Why don’t we call it
‘System 94’2’ The invention of a name
gave us a purpose, a rallying point that
tied a bunch of services together as a sys-
tem in service of the KMPS loyal listener.

An icy chill engulfed my body . . . who
was going to do all the work?

Paradigm Shift

Our sales department had to undergo
a major paradigm shift with our system.
Our veteran sales staff had built a career
convincing people that radio was good
and that direct mail and magazines were
bad. Thus, we had new sales challenges:

“A lot of potential advertisers have been much
more inclined to talk with me about this targeted
clientele after realizing their ‘spray and pray’
mass-marketing approach just doesn’t make as
much sense compared to what KMPS can offer.”
— Glenn Capeloto

¢ Talking to people about buying time
on a telephone line

* Writing copy for a telephone line

* Using terms like ¥3-page vertical, four-
color bleed, blueline, blackline, film, and
the dreaded *’I'll have to run the proof over
to you for approval’’

* Explaining why our ZIP code mailing
is many times the CPM of Advo

¢ Getting to the person who can say
‘yes’’ to print purchases

* Hitting ropid-fire deadlines from hell

1

continued on page 26

Q: What'’s the cost?

A: It depends on the size of the
membership, but plan to spend
about $1 per member just for the
membership card, letter, and en-
velope. Add to that the cost of
additional staffing, database
management fees, and any direct
mail to members.

Q: Can 1 do a listener club with
my existing staff?

A: No. Building a dialogue with
your best customers means a lot
of two-way conversation. You
will need a talented fulltime per-
son to program the telephone
computer. You should think
about it as a little radio station.
This person will also answer calls
from members ranging from ‘‘I
lost my card’’ to ‘‘What restau-
rants give discounts?’’ In addi-
tion, [KMPS Member Services Di-
rector] Sonia Allen transcribes
every word of every listener
comment left on the line so ev-
eryone in the building sees it and
can act on it.

Q: Should I have an 800 num-
ber for members?

Schumacher Answers The
Most-Asked Database Questions

A: Not necessarily. If cost was
not an object, we'd have one, but
the cost of the call is the mem-
ber’s only investment. We get
more than 30,000 calls a month
and less than a handful of re-
quests for a free line.

Q: Can my sales staff sell this,
or should I hire some print and
marketing people?

A: We've tried it both ways.
The best prospects for buying
your interactive, direct mail, or
publication are those who are
currently buying vour radio time.
Since your existing sales staff is
already calling on them, it makes
sense for us to have one market-
ing staff.

Q: Can I rent my database?

A: Yes . . . but before you do,
read the new book ‘“The One-To-
One Future” [Don Peppers/Mar-
tha Rodgers]. When your listen-
ers becomes Loyal Listener Club
members, they will tell you
things they don't want passed
around. They’re trusting your re-
lationship. Don’t violate that

trust. That doesn’t mean you
can’t make them friendly offers
when they tell you they have an
interest or purchase intention.

Q: What’s involved in publish-
ing a magazine or newsletter?

A: You will need someone —
either on the payroll or by con-
tract — to coordinate the produc-
tion, printing, and mailing. They
need to teach you the words,
show you the suppliers, negotiate
the deals, and supervise the path
from paging the piece to getting
the product to the mail house or
postal unit.

Q: Should I publish quarterly
or monthly?

A: Having done both, monthly
is enormously more difficult than
I anticipated. The deadlines are
staggering, and the additional
stress on your staff is a quantum
leap from quarterty. I would sug-
gest avoiding going monthly un-
til you're ready. The good news
is in the increased contact with
your membership and the con-
tinuity of annual ad sales.

Q: If you had it to do over,
would you do it again?

A: Having done it, 1 couldn’t
imagine life without it ever
again.
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continued from page 25

* Writing detailed non-airtime orders
and processing complex jobs through a
radio system and getting a bill out the other
end

e Personal time management

¢ Selling and coordinating events that
included — in addition to a radio schedule
and promotion — booth coordination, de-
coration, and staffing; prize computer set-
up and maintenance; listener mailings;
exhibitor offers; prize coordination and
follow-up; dealing with the new database
entries into the Prize Computer; and client
post-event presentation.

And by the way, KMPS doesn’t have a
sales manager, so they’ve had to do this
on their own.

Sales Support

So what's the sales benefit if it increases
the workload and creates an atmosphere
that’s more like *’Stop the presses’’ than
""What are you doing this weekend?’’ Af-
ter three years of creating our own future,
we have the most competent and well-

[ ]
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[ E———— e ] I membership cards through it. We know

‘““The more we
interacted with them,
the more we knew
about them. The more
we knew, the deeper
the scope of our
relationship. We soon
learned that we had
real, productive
members of society as
loyal listeners.”’

— Fred Schumacher

rounded marketing staff in radio. We can
create something that works for a retailer,
and we can prove it because it's trackable.
When we take the card-reader to a car
dealer remote, he’s going to know exadly
how many people showed up to run their

who they are, where they live, and what
their purchase intentions are.

There are other benefits, too. According
to KMPS Account Manager Glenn Cape-
loto, “'The asped of database marketing
that has been most effective for me is the
‘leads list’ it provides when approaching
retailers, particularly car dealers.

"’From the KMPS database, | can extract
‘intended purchasers’ of a certain product
by age bracket and ZIP code. A lot of po-
tential advertisers have been much more
inclined to talk with me about this targeted
clientele after realizing their ‘spray and
pray’ mass-marketing approach just
doesn’t make as much sense compared to
what KMPS can offer. It really opens their
eyes and lends a great bit of credibility to
the station’s reputation of really having its
act together.’’

Is It For You?

Three years later, System 94 s still a lit-
tle painful but highly rewarding. It estab-
lishes a dialogue with listeners that's more
akin to one-to-one conversation than mass

Direct Mail « Database Marketing « Telemarketing
~ X3 2em—  Eagle Marketing Services, Inc. 223 Linden, Suite 204, Fort Collins, Colerado, 80524

1-800-548-5858

Eagle Marketing, helping radio stations win the
ratings war for over 14 years with relationship marketing,
direct madl, telemarketing, and database management.

Eagle Marketing

*These figures
are hased on
yd
ahsolutely no
seientifie data whatsoever,
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Special Staff
Duties

Here's a rundown of some spe-
cialized duties with ‘‘System
94"

Interactive Phone System —
Our Member Services Director
programs and writes copy for the
interactive phone system. This
person coordinates all issues that
involve the membership, like
talking to listeners who didn’t get
their card on time, calling appli-
cants whose handwriting can’t
be read, etc.

Graphics — In addition to cre-
ating client ads, sales materials,
and direct mail pieces, our Inte-
grated Marketing Specialist takes
care of the database and mailing
of offers. He also has created a
computer presentation explain-
ing System 94 Marketing,

Publishing — Our Magazine
Publisher is responsible for pag-
ing the 32-page monthly maga-
zine, plus sales, production,
printing, and mailing

Editing — KMPS’s NSM has
taken on the additional respon-
sibility of Editorial Director, re-
sponsible for getting the written
word gathered for KMPS Maga-
zine. He also writes articles and
rewrites for those of us who nev-
er got beyond that speaking
thing.

Accounting — Our Business
Manager and an ad-hoc commit-
tee from Accounting, Traffic, and
Sales had to reinvent a pipeline
that would include:

¢ A System 94 Order Form,
with entries for everything that
isn't a radio spot

¢ The creation of *‘non-airtime
billing’’ as another radio station
in order to fool the Columbine
traffic system into accepting or-
ders and doing reports, bills, and
statements for System 94
services.

media. Is it wildly profitable2 No. Don't fell
your investors you want to doan infegroted
marketing program in place of buying an-
other FM station.

If you've started to think this isn't for
everyone, you're very astute. This is for
broadcasters who are nuts for new tech-
nologies and are willing to experiment.
This is for station staffs that are close-knit
teams. The pressure put on everyone is im-
mense, and its rewards are long-term. The
real rewards are in the education we get,
because the financial payback could be
years away.

r—

Radio’s future is in the proof that it con-
tributes to the successful selling of products
and services. | also believe the successful
future of radio will be the partnerships of
competing stations. Stations that have en-
deavored to kill each other will determine
that the real profitability lies in understand-
ing we're in an abundant business — one
that can provide excellent profit margins
for all who choose to work together. Op-
erators who believe their success can come
only at the defeat of another will only end
up defeated themselves. Business won't be
like that anymore. It's not even about radio

“It seemed like a great idea to publish a nice,
slick magazine. Never mind that the mortality
rate of new magazines is just slightly worse than
undercapitalized commuter airlines. Hey, we
were us. We ran a successful radio station
. . . how could we fail?”’

— Fred Schumacher

Fortunately, our parent company, EZ
Communications, has a clear and long-
term vision. While this month’s cash flow
is non-negotiable, we're absolutely com-
mitted to be the broadcast company recog-
nized as helping take the communications
business into the future.

If you're still with me, you’re likely a can-
didate for an integrated marketing system.
There's no guarantee you won't be destroy-
ed by a competitor or a change in the pub-
lic’s music tastes. But if a third of your cume
counts themselves among your most loyal
listeners, chances are you can ride out more
problems than if your only claim to fame
is 'the most and best music.’’

Radio's New Frontier

I’'ve poked a lot of fun at our stone-age
efforts to grow beyond the radio para-
digm. And it's true that the wheel prob-
ably gets reinvented with each model
year. But what gets created is something
totally new. It’s not radio. It's not print.
It's not dired mail. It is o one-to-one
marketing system that works for the radio
station and for our clients. | believe it to
be the future of our business, a baby step
away from our medium whose value is
ditated by media buyers whose sole in-
formation is a three-month-old rating
estimate.

vs. other media. It's about radio com-
panies as marketers who will prove their
worth in the success of their customers.

Keep Moving Forward

Atthe risk of sounding preachy, | appeal
to those of you with the foresight to have
read this far. It is you who are not afraid
to experiment and fail, who have visionary
staffs and visionary ownerships whose pro-
fit and billing responsibilities are rooted in
today, but whose eyes are fixed on a point
five years ahead.

There has never been a better time to be
in radio. Today’s prosperity can finance
tomorrow’s technology. None of us has the
answers. But every little experiment we try

gets our industry closer to the

great credit it deserves.

Fred Schumacher
is VPIGM of
KMPS-AM & FM/
Seattle. He invites
your comments,
suggestions, and
success stories.
He «can be
reached via fox:
(206) 441-14]]
or by E-Mail:
FREDS3211@

AOL.COM.
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What To Do When Exploring
An Image Or Format Change

tion survey said they conduct marketing research of some kind.

B maijority of stations that responded to R&R’s Marketing & Promo-

But what happens when things aren’t going well2 Can market re-
search guide your station out of the doldrums2 R&R posed the following
question to several leading radio research experts.

You’re the GM of a radio station. Both shares and revenues are un-
derperforming. What research options are open to you to determine the
next steps to take? Specifically, how do you find out what listeners think
of your station? How will they respond to potential changes in your im-
age or format? How do you research potential format "*holes’’?

Mike Henry
Paracon ResearcH

If you have a strate-
gic plan for pro-
gramming and mar-
keting in place, then
it’s time to revisit your
plan. If your station is
working without one,
then it is time to pro-
duce one.

Market research is
the foundation of the
knowledge required to Henry
build o strategic plan, which defines a
target audience and outlines pro-
gramming and marketing strategies and
tactics. When reviewing your strategy,
make sure the station has not strayed off
course unintentionally, and determine if
your team has not completed the signifi-
cant components of the plan.

If you find either scenario to be the
case, readdress the implementation steps
in the strategic plan in an attempt fo steer
your station back on course. Take into con-
sideration changing competitive issues
and adjust your plan accordingly.

Your immediate research strategy is de-
pendent upon immediate challenges. For
instance, if you suspect your music is with-
out focus or too burned out, then consider
an auditorium music test. A perceptual
study or perceptual tracking study could

provide the quantifiable intelligence re-
quired to react to increasingly effective
competitive attacks. Or, if you’re encoun-
tering unique emotional issues, such as the
loss of a heritage morning show, focus
groups are extremely insightful.

If you don't have a strategic plan to
lean on, move directly into a perceptual
study built around segmentation. The
scope of the segmentation study can be
as broad as the entire marketplace or

‘““A perceptual study or
perceptual tracking study
could provide the
quantifiable intelligence
required to react to
increasingly effective
competitive attacks. Or,
if you’re encountering
unique emotional issues,
focus groups are
extremely insightful.”
— Mike Henry

your target demo, or as narrow as a for-
mat lifegroup (all listeners who prefer
alternative music, for instance). In any
case, a segmentation process will provide
answers fo vital positioning questions as
well as the nature of the market’s format

segments — their size, composition, pre-
ferences, and listening habits.

The repositioning of your station within
key segments, either by adjusting or
changing formats, is the critical step in
reversing your station’s downward trends.

Aside from the segmentation insight, the
perceptual study can ascertain your sia-
tion’s performance on key images and
positions, such as music repetition, clutter,
presentation, or marketing. The study can
also focus on station-specific programming
elements that can be adjusted to super-
serve the core. Finally, using the know-
ledge gleaned from the perceptual re-
search, build a strategic plan and put it
info action immediately.

Read to your listeners, not your com-
petition, and give your plan time to work.
Stations don’t lose shares in a day, nor
do they gain them all back in a day.

Pienre Bouvarp
CoLeman REszancH

I n developing strate-
gies to enhance the
position of a radio sta-
tion, the latest book by
Al Ries and Jack Trout,
titled 'The 22 Immut-
able Lows Of Market-
ing”’ (HarperBusiness,
1993), is a wonderful
resource. Here's how
we apply some of
those laws to re-
searching a station and developing an ac-
tion plan for positioning, programming,
and marketing:

* The Law of Leadership — /t’s better
to be first than it is to be better.

Bouvard

* The Law of Perception — Marketing
is not a battle of products, it’s a battle of
perceptions.

We radio folks place a big emphasis on
""how we sound.”” Here's the bigger issue:
How strongly is your station associated
with the sound you program? The strength
of your music images today determines to-
morrow’s ratings. Broadcasters need to
focus on winning key station and music im-
ages of their format.

® The Law of the Category — If you
can’t be first in a category, set up a new
category you can be first in.

Can't win in your format? Research an-
other unserved niche to dominate. Make
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Pierre Bouvarp

CoLeman Research

sure listeners think your new format is real-
ly unique.

* The Law of Focus — The most power-
ful concept in marketing is owning a word
in the prospect’s mind. The most effective
words are simple and benefit-oriented.

Successful stations not only win the
music image of their format, they also win
linkage to the word that describes their
format. Examples of powerful radio
words: Country, Classic Rock, Hits, Old-
ies, Soft, Variety, Modern Rock, '70s, and
Hip-Hop, to name a few.

What is your stafion’s word? How
strongly is your station imaged for this
word? How well has on-air imaging and
external marketing sold your word? Lis-
teners have to easily understand it. Sim-
ple and clear wins.

o The Law of Perspective — Marketing
effects 1ake place over an extended peri-
od of time.

Radio decision-makers need 1o read this
law often. Especially at Arbitrends time.
We like to say radio stations’ images are
like glaciers — perceptions are slow to
form, slow to melt.

Stations impatient with current ratings
often make changes when more patience
is needed. Today’s marketing influences
ratings six fo nine months from now. Re-
search your images now to forecast future
ratings. The worst example of radio short-
term thinking: “If | market in the first
quarter, what growth will | experience in
the first quarter?’’ long-term image de-
velopment is the key to ratings success.

* The Law of Sacrifice — You have to
give up something in order to get some-
thing.

Successful stations narrow their focus in
these key areas: programming target,
marketing messages, on-air imaging, and
media scheduling. Consider Trout and
Ries's concept: The market is not the
target.

Cut down on the number of messages
on the air and in your external marketing.
Less is more. Employ the theories of opti-
mum effedtive scheduling to concentrate
your marketing efforts. Sacrifice is hard.
Focusing is hard. But concentration is the
secret to all economic success.

* The Law of Resources — Without ad-
equate funding, an idea won't get off the
ground.

Trout and Ries say, ““You'll get further
with a mediocre idea and a million dol-
lars than with a great idea alone.”” Do
you have an awesome idea for a new for-
mat? Great. Where's the marketing?
Whenever new formats successfully debut,
we fend to be fascinated by the music mix
and liners. Focus on the dollars.

CaroLyn GiLBERT

Crimicar Mass Mepia ReseancH

F irst, we must under-
stand the nature of
the problem. Are rat-
ings truly in a freefall,
or are we overreading
to a series of trends
going froma 7.1 10 a
6.2t0a7.8t0a59
(essentially the same "
number)2 Are we do-
ing consistent audi-
ence tracking on our
own to make sure we know the answer
to that question? Are sales sluggish be-

cause of ratings? Or because of misman-
agement, the wrong staff, the wrong
pitch, the wrong focus? Are we simply try-
ing 1o sell time or are we targeting the
right clients and offering them the benefits
of our product?

At any rate, there are management de-
cisions to be made before any research
is condudted for a struggling radio station.

“Are ratings truly in a
freefall, or are we
overreacting to a series
of trends going froma 7.1
toa6.2toa7.8toa
5.9 (essentially the
same number)?”’

— Carolyn Gilbert

Is the format right but the execution
wrong? Will the abandonment of a posi-
tion leave a hole wide enough to drive
a truck through? Standard, focused per-
ceptual research can offer the answers we
want if the instrument is designed prop-
erly, the sample screened appropriately
(shun the “25-54 and breathing’’ and
screen for adionable results), and the
analysis done by radio analysts {(as op-
posed fo numbers crunchers). And regular
— as opposed to panic-induced — per-
ceptual research will help reveal vulner-
abilities, and indicate close format oppor-
tunities before there’s a problem. Too of-
fen, programmers and managers interpret
numbers literally and use them to change

continved on page 30

SUCCESS WITH IMPA

Impact Target Marketing has successfully developed over 300 integrated interactive mar-
keting campaigns for broadcasters nationally. As the industry’s only full service interactive
marketing company, Impact Target Marketing not only administers
campaigns, but develops solutions that creatively and
effectively meet your station’s marketing goals.

. Telemarket,-ng
| * Direct mMajs

|| ®* Fax Pm,notio" s
* Database ma,

* Get On
Intera

- agement
The Phope~
ctive Television

“GET (N THE PHONE!™™ now at

1-800-3-IMPACT

and we'll give you detail ralings resulls
i parious TTH campaigns

Impact Target Marketing
419 Boylston Street. 7th Floor
Boston, MA 02116 (617) 247-4770
FAX (617)536-0904

R2R MARKETING & PROMOTION GUIDE 94 B 29




—__.q[ ReseaArRcH ROUNDTABLE

CaroLyn GiLBERT
Crimicar Mass Mspia ResearcH

continued from page 29

the produd. And not often enough do
they use the numbers literally and use
them to change the product. And not often
enough do they use the numbers to
change the packaging and promotion sur-
rounding a generally sound produdt.

If the decision is that the format is
wrong, the design of a 'format search’’
instrument and sample are key to the suc-
cess of the launch. Ask the wrong ques-
tions of the wrong respondents and what
may seem to be a ‘‘hole’’ turns into a cre-
vice ripe for a plummet. You have an in-
kling of who's vulnerable if you've been
listening to the radio and paying the right
kind of attention to the ratings. You've got
an idea of what audience might be un-
derserved. Start from here to design a
focused instrument among only the au-
dience you suspect might be your future
audience. Don't believe those who say
that ““concept statement’” and “’sound
bites”” will give you your answers. Re-
search can only report history. No respon-
dent can tell you that he will or will not
listen to a radio station based on vague
descriptions and tight music clusters. The
attack comes from the vulnerabilities of the
proposed competition — not from the re-
spondent’s projection of behavior, be-
cause no one can tell you how he'll react
to a radio station he's never heard.

Careful, well-though-out, and focused
research is the answer to both conundra.
Ongoing research — a regular report
card beyond Arbitron — helps prevent the
panic. Does P&G wait until Tide's share
goes down to do research?

Rocer Wimmen

Tue EaciLs Group

Astation's share
performance and
revenve performance
are areas that should
be assessed on a
regular and consistent
basis. A GM should
not be faced with a
situation in which he
or she ‘‘suddenly dis-
covers’’ problems in
these areas.

Wimmer

A research plan that includes regular-
ly scheduled projects can predict or iden-
tify problems before they become signifi-

cant. This regular plan should include
focus groups for questionnaire design and
marketing, telephone perceptual studies
of the market and the format, music tests
(if relevant), and personality tests (if
relevant).

All of the questions — What do listeners
think of the station2 How will they respond
to potential changes in image or format?
How is research done to find format
"holes’’? — can be answered in a variety
of ways through a regularly scheduled
research plan.

The focus groups can provide indica-
tions of problems; the telephone percep-
tval studies can verify or refute informa-
tion; and specifically designed question-
naires can address questions that relate
to format acceptance of format availa-
bilities.

Lew Dickey

Stratrorp RestamcH

'f you take a lesson
from Fortune 500
brand managers,
you'll take what | call
the “‘outside-in’’ ap-
proach instead of ra-
dio’s normal ‘‘inside
-out’’ way of thinking.

"Qutside-in’’ think-
ing means evaluating
your station or
"brand’’ from the
listener’s perspedtive.

Dickey

A Fortune 500 brand manager’s first
question would be, “What caused the
customer’s behavior to change?’’ What
could listeners be doing today to satisfy
their basic radio usage needs that's dif-
ferent from what they were doing before
the ratings fell2

There are usually three ways to dassi-
fy the problem with ratings, and each one
represents a much different picture of your
customer’s listening behavior.

The three scenarios are:

* You're losing shares direclly to a
single competitor (either a longtime rival
or a ‘‘new’’ entrant)

* You have begun fo slide to the back
of the pack among your primary compet-
itors and strong secondary competitors
(your brand’s 'strategic group’” of com-
petitors)

* The share of the strategic group itself
is declining — that is, the combined shares
of your station(s) and competitors are go-
ing down.

At this point, you should design a re-
search project that will identify the rele-
vant consumer behavior issues for the
scenario that best describes your situation.
After you've reviewed the research, you'll
be able to see whether you're in the right
format arena or whether you simply need
to compete more effectively.

To do this, you have to understand the
attitudes that drive the behavior of your
target listeners. The number one reason
why stations fail to achieve their ratings
goals is because their strategic plan is in-
congruent with the needs of their target
audience. Until you understand what
made listeners change their behavior,
you'll never be able to reverse the real
problem.

'‘Ovutside-In, Not Inside-Out’

This represents a big difference from the
"inside-out’’ radio way of thinking. The
inside-out approach is more likely to in-
volve experimenting with multimillion dol-
lar assets, such as changing the station’s
music mix and then looking for validation
in the next monthly report 30 days later.
| highly recommend against this type of
knee-jerk behavior. It is analogous to
driving your car by looking through the
rearview mirror.

Ovutside-in thinking is from the consum-
er’s perspedive. It’s the way your listen-
ers think, not the way radio folks do.
Fortune 500 brand managers came to this
conclusion many years ago. As a result,
the sophistication and effectiveness with
which they approach their competitive
challenges makes the majority of radio’s
strategic plans seem incomplete at best.

The classic mistake of most strategic
plans is the assumption that listeners
choose stations based upon the sum of
parts rather than the whole.

Listeners don't choose their favorite sta-
tion because it has more variety or longer
music sweeps any more than they choose
their favorite beer because it has a bet-
ter mix of barley and hops. The world’s
top marketing strategists all share one
secret weapon: They know that consumers
don’t buy products . . . they buy brands.

So if you want to develop a truly ef-
fective strategic plan, start with informa-
tion that gives you a fundamental under-
standing of what your brand stands for
in the minds of your target listeners. You
must understand the underlying attitudes
which really drive behavior in order to
change it. This is where “‘outside-in’’ think-
ing, using brand research, goes a step be-
yond basic “inside-out”” thinking.
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BiL Moves
Tue Researcu Group

First, think about
your situation a
bit. Are the ratings
and revenues some-
thing that are very im-
portant to you — to
your own personal
success and future? If
they are, then consider
this: Research doesn’t
automatically translate
info success in improv-
ing your ratings. Research is nothing more
than answers to questions — that’s it. And
anyone can do research: college kids,
your DJs, any company that wants to
hang out a "'research’ shingle.

To achieve success, you need more than
just answers to questions. There are four
important steps:

Moyes

1) Good research — You need to work
with people who have a full knowledge
of the latest cutting-edge research tools

‘“Research doesn’t
automatically translate
into success in improving
your ratings. Research
is nothing more than
answers to questions —
that’s it.”’

— Bill Moyes

and techniques and who have taken the
considerable time it requires to develop
an understanding of your specific com-
petitive situation. Those two things can
lead you to good questions, or good re-
search.

2) Dependable knowledge — Good re-
search in the hands of people who have
little interpretive experience is useless. You
look at the answers and it's difficult to
know — dependably — what they really

mean. But in experienced hands you get
the melding of good research and de-
pendable inferpretation to get you to the
next level: good, solid knowledge.

3) Focused plan — Next, combine the
knowledge you have dependably garner-
ed from good research and interpret it
with the principles of warfare strategy
thinking and strategic planning. Strategy
gets you from knowledge to an adionable
plan that's focused on exadly what you
need to do to boost the ratings. This is the
critical step.

4) Success — Finally, even a great plan
isn’t worth much unless it’s implemented
well. A good plan executed well is a sure-
fire success.

A little homework up front can help you
make smart choices. Good research is af-
fordable research that gets you where you
want to go. Take the fime to call refer-
ences; full understanding makes for good,
solid partnerships, which is what we all
want. This is your career we're talking
about — the right choice now will have

a big impact on your success.

Chris rter

Stor GUESSING AND LET
PARAGON’S ExPErRT RADIO
RESEARCHERS DEVELOP YOUR
OpTiMUM FORMAT.

Contact Mike Henry to discuss research
options for your station.

(303) 922 5600
fox 922 1589

Three recent clients who've put
our format research to work:

PEORIA

MIX 93.3, WMXP-FM
“Best Mix of '70s, '80s & '90s”
Signed on April, 1994

DENVER
96.5 The Peak, KXPK-FM
“Denver’s Rock Alternative”
Signed on June, 1994

SAN DIEGO
Star 100.7, KFMB-FM
“Just the Best Songs on the Radio”
Signed on June, 1994
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1994-95 Industry Events Calendar

4-6 International Country Music Work-
shop. Music City Sheraton, Nashville
8-16 Elvis Presley International
Tribute Week. Graceland and other
locations, Memphis
11-14 PGA Championship.
Southern Hills Country Club, Tulsa
12-14 Madonnathon: International
Madonna Fan Convention.
Various locations, Detroit
13 International Lefthanders Day
15-20 T.J. Martell Foundation/Neil
Bogart Memorial Fund Rock N’ Charity
Week. Various locations, Los Angeles
18-20 Talentmasters Morning Show Boot
Camp ‘94. Swiss Hotel, Atlanta
18-21 Jack The Rapper Convention.
Buena Vista Palace, Orlando
26 Women'’s Equality Day

OCTOBER 1994

Adopt-A-Shelter-Dog Month, National
AIDS Awareness Month, National
Dessert Month, National Pasta Month,
National Pizza Month, National
Seafood Month, Oktoberfest

1-31 Walktoberfest, sponsored by the
American Diabetes Association.
Various dates and cities

1-2 American Heart Walk. Various cities
CMA Awards.
Grand Ole Opry, Nashville

10 Columbus Day

12-15 NAB Radio Show and World Media
Expo. Convention Center, Los Angeles

12-15 RTNDA 49th International
Conference & Exhibition.
Convention Center, Los Angeles

16 National Boss Day -

22 First game of the 1994 World Series.
Location TBD

23 Mother-In-Law Day

23-29 I_L\merican_Bt_eerWeek

30 Daylight Savings Time ends

31 Halloween

SEPTEMBER 1994
National Chicken Month,

National Honey Month, National
Piano Month, National Rice Month

2-4 Chicago Jazz Festival.

Various locations, Chicago

8 NFL season begins
4.5 MDA Jerry Lewis Labor Day Telethon
5 Labor Day,
Be Late For Something Day
(1 First day of Rosh Hashanah
11 National Grandparents Day

14-17 18th Annual NABOB
Fall Broadcast Management Confer
ence. Sheraton Washington Hotel,
Washington, DC
15 First day of Yom Kippur
September 15-October 15
National Hispanic Heritage Month
21-24 CMJ Music Marathon. New York
Hilton & Towers, New York City
September 22-December 14

Fall Arbitron
23 First day of autumn
25 National One-Hit Wonder Day

NOVEMBER 1994

Hunger Awareness Month,
International Drum Month
1 NAB Best Of The Best Radio
Promotion contest deadline
3-6 Philadelphia Music Conference.
Penn Tower Hotel, Philadelphia

8 Election Day

11 Veterans Day -

13-19 American Education Week

17 Great American Smokeout

22 National Stop The Violence Day

24 Thanksgiving Day -
28 First d_u;' of Hanukkah
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DECEMBER 1994 JANUARY 1995

L Vb'lorld BIPS D'ay January 5-March 29 Winter Arbitron
21 FII’S.f dapy of winiter 6-9 1995 Winter Consumer Electronics
25 Christmas Day .
Dec. 26-Janvary 1 Kwanzaa Show. Convention Center, Las Vegas
31 New Year’s Eve 16 Martin Luther King Jr. Day
23 22nd Annual American Music Awards.
Shrine Auditorium, Los Angeles
FEBRUARY 1995 29 Super Bowl XXIX.
* American Heart Month, Black History Joe Robbie Stadium, Miami
Month, National Snack Food Month
2 Groundhog Day
6 NAB Crystal Radio Awards deadline
11-12 Dan O’Day’s PD Grad School. MARCH 1995
Radisson Hotel & Suites, Dallas American Red Cross Month,
14 Valentine’s Day, Mardi Gras National Noodle Month, National
15 Ash Wednesday Peanut Month

15-17 Broadcast Cable Credit Association
Credit & Collections Seminar.
Scottsdale Hilton, Scottsdale, AZ

1-4 26th Country Radio Seminar.
Opryland Hotel, Nashville

16-18 Gavin Convention. 17 St. Patrick’s Day
Site TBA, San Francisco 20 First day of spring

16-19 RAB ‘95: Managing Sales Conference | 23 11th Annual NABOB Communications
& Executive Symposium. Awards Dinner. Sheraton Washington
Loews Anatole, Dallas . Hotel, Washington, DC

20 Presidents’ Day
22-25 1995 NARM Convention. Marriott
and Convention Center, San Diego

Aol mav1ees
Park Hyatt Hotel, Washington, DC

March 30-June 21 Spring Arbitron

National Bike Month, National Egg
Month, National Hamburger Month,
APRIL 1995 . -
National Strawberry Month
Cancer Control Month, Intemational 5 Cinco de Mayo
Gui.tarMonih, National Garden Month 6 Kentucky Derby. Churchill Downs,
Major League Baseball season opens Louisville. KY
1 April Fool’s Day = :
: - - = 11-13 1995 Summer Consumer Electronics
2 Daylight Savings Time begins . . .
10-13 NAB ‘95. Convention Center, Show. Convention Center, Philadelphia
Las Vegas 14 Mother’s Day
15 First day of Passover, Income Tax Day 14-20 National Police Week
16 Easter Sunday 19-24 18th Annual NABOB Spring
22 Earth Day Broadcast Management Conference.
23-27 National Christian Radio Seminar. Frenchman'’s Reef Resort Hotel,
Convention Center, Nashville U.S. Virgin Islands
23-29 National YWCA Week
. : 20 Armed Forces Day
26 Professional Secretaries Day 25 indi T=be
27 Gospel Music Association Dove n u:mc'lpo =
Awards. Grand Ole Opry House, Nashville 29 Memorial Day
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ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

)
Call Toll Free:
US. 1-800-231-2417  FLASTIC

Canada 1-800-847-5616
(713) 947-2053 FAX

RESULTS MARKETING

PLASTIC
SUN VISORS
$0.39 each

Includes one color pnint
Minimum order 1000 pieces

SUMMER FLYERS
$0.48 each

Includes one colof print
Minimum order 1000 pieces

NOTE: SET UP CHARGE $35 PER ITEM

Creative Promotions...Lasting Impressions
TEL (800) 786-8011

PNHINY NG NG INYONYNZENY

NH~

AVAYATATAYAY
PROMO SPECI@EL

of the month

best quality. fast service lowest prices

OUR SPECIALITIES: %

RUSH ORDERS - HARD TO FIND INPRINTED MERCHANDISE

FRISBEES - KEYTAGS - SUNGLASSES - 3ALLOONS %

KAN KOOLERS - STICKERS - DECALS - T-SHIRTS

HUGS - MAGNETS - CAPS - BUTTONS - WATCHES

PENS - TOTE-BAGS - SQUEEZE BOTTLES - TATTOOS

LIGHTERS - WHIPS AND CHAINS - LETTER OPENERS
BASEBALL CARDS - CLOCKS - BEER STEINS - WHISTLES

+ MOST ITEMS +

>
UNDER $1.00
LEE ARNOLD PROMOTIONS %

(414) 351-9088 <« Fax (414) 351-6997

ONYYINYNYINZYINTIONTZN

romotion
anager

SOFTWARE

Save time, get organized, store informa-
tion and increase efficiency with this
new, breakthrough product.
Seven sections: Contest & Event
Management, Listener Database, Prize &
Ticket Inventory, Contacts Directory,
Budgeting and To-Do List Manager.

LOW PRICE LEASE OPTIONS AVAILABLE

FREE DEMO DISKS:
212-745-8776

Send us your logo, design or
graphics and we'll do the rest.
Call for details and pricing:

[LEHRER
VANALLEN

Exclusive Distributors

1-800-786-7411

PromoSUITE

for Windows

Radio’s Newest and Most
Powerful Marketing and
Promotion Software

Listener Database Marketing * In-House Surveys -
Contesting * Prize Closet * Sales Promotion
Planning - Promo/Liner Scheduling * Events &
Appearances Scheduling * Recaps & Calendars -
Personal Information Management

FREE DEMO DISKS

(212) 321-1629

INFLADABLES IMAGES.. . Attract attention to your station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up your mascot or create your own shape and event.
Scherba Industries, 2773 Nationwide Parkway, Brunswick, Ohio 44212. FAX: (216)273-3212 Attn: Lenny Freed

SCHERBA INDUSTRIES (216)273-3200 ext. 137 Lenny Freed
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Adopt-A-Shelter-Cat Month, National National ice Cream Month,

Accordion Awareness Month, National National Recreation and Parks Month
Iced Tea Month 4q Independence Day,

5 TNN-Music City News Country Awards. ] i
Grand Ole Opry House, Nashville National Country Music Day

12-16 Upper Midwest Communications

5-11 International Country Music Fan Fair.
Tennessee State Fairgrounds, Nashville Conclave.
14 Flag Day Downtown Marriott, Minneapolis
18 Father’s Day
19-25 Amateur Radio Week
21 First day of summer

June 22-September 13 Summer Arbitron

: Alth R& tak
22-25 Talk Radio '95: National Association Note oug R T, every

of Radio Talk Show Hosts Convention. measure to ensure the accuracy of this
- Sheraton Astrodome, Houston calendar, dates and locations
23-24 Bobby Poe’s Pop Music Survey are subject to change. RR

Radio/Record Seminar.
Sheraton Premiere, Tysons Corner, VA

Call for our newest television demo reel
full of innouative spots that work!

Our television specialists will work with you
to get the best
in powerful TV campaigns.

For Information call:

8o0) TM Century
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The Advantage Group Inc. . ............... (802) 889-3511
Broadcast Direct Marketing . .............. (305) 858-9524
Broadcast Graphics ..................... (502) 584-5810
Broadcast Marketing Group . . ............. (816) 753-3277
Calico................................. (818) 727-2120
Custom Productions . . ................... (310) 393-4144
Eagle Marketing ........................ (303) 484-4736
FilmHouselInc.......................... (615) 255-4000
First Flash Line™/Moose Lake Products Co.. . (219) 432-2768
FirstCom Broadcast Services ............. (800) 858-8880
Group XiInc. ............. ... ..., (614) 755-9565
Hackett Medialnc. ...................... (407) 333-9447
Horizon Communication & Design ......... (310) 394-5439
ImpactRatings ......................... (610) 353-8311
Impact Target Marketing . .. ............... (617) 247-4770
Intelligence™ ........................... (505) 243-4904
JumboEventTape....................... (800) 213-5274
Kaja One Creative Services ............... (310) 836-5858
KK Kreative Koncepts . . .................. (614) 447-1709
McClain Enterprises ..................... (615) 254-2060
Media Advantage Corp .. ................. (201) 325-0050
MediaMAVENS ......................... (619) 450-0441
The Mizak Agency ......... ............. (513) 528-4166
Mugs Unlimited/Ashtray Sales Unlimited . ... (310) 559-1643
Nittany Printing & Graphics Inc. ........... (814) 231-4700
Nova Marketing Groupinc................. (619) 291-9322
PosterWorks. .. ......................... (404) 399-5355
The Promoter Newsletter . . ............... (800) 772-7732
Promotional Broadcast Network (PBN) ... .. (619) 233-9531
Promotional Ventures . ................... (800) 772-7732
The RadioAgency....................... (800) 969-2636
The RADIOGUIDE Peopleinc. ............. (810) 355-0022
Rawson Resource Group . ................ (800) 442-4415
RPMCinc. ................. ... . un... (818) 222-7762
Southeast Plastics ...................... (904) 252-2442
Special Events Marketing Inc. . ............ (505) 298-0137
SRDS ... .. ... (708) 441-2103
Strategic Promotionsinc.................. (214) 871-1016
Tune<n Publications . .................... (713) 781-0781
Univenture CD Packaging & Storage . ....... (614) 761-2669
WhitecoMetrocom ...................... (212) 605-0437

Williams Broadcast Communications Inc. . ..

(813) 572-7589

Lee Arnold Promotions .. . ................ (414) 351-9088
Broadcast Direct Marketing ............... (305) 858-9524
Digitalmarc-Commercial Digital Audio ... ... (415) 929-1060
First Flash Line™/Moose Lake Products Co.. . (219) 432-2768
Good Swag Merchandising Inc. . ........... (212) 807-5728
Horizon Communication & Design ......... (310) 394-5439
intelligence™ ........................... (505) 243-4904
JumboEventTape....................... (800) 213-5274
Lapel Pininc............................ (213) 962-0590
Nalpac,Ltd. ............................ (800) 837-5946
Nittany Printing & Graphics Inc. ........... (814) 231-4700
PosterWorks. ........................... (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
The Promoter Newsletter . ... ............. (800) 772-7732
Promotional Ventures . . .................. (800) 772-7732
Rawson Resource Group . ................ (800) 442-4415
Reefindustries ......................... (800) 231-2417
Results Marketing Of Odando ............. (800) 786-8011
Secret identitee Merchandising ............ (213) 857-5520
StarScreen ............... .. ........... (800) 742-1569

Bumper Stickers

Aaro MarketingInc....................... (513) 321-1117
AdAmerica ............................ (800) 536-6926
Lee Amold Promotions . .. ................ (414) 351-9088
Broadcast Direct Marketing ............... (305) 858-9524
Communication Graphics Inc. . ............ (800) 331-4438
Digitalmarc-Commercial Digital Audio . .. ... (415) 929-1060
Galaxy BroadcastInc..................... (513) 791-3346
Good Swag Merchandising Inc. . ........... (212) 807-5728
Horizon Communication & Design ......... (310) 394-5439
LapelPinlnc............................ (213) 962-0590
Nalpac,Ltd. ............................ (800) 837-5946
Nittany Printing & Graphics Inc. ........... (814) 231-4700
PosterWorks. . .......................... (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
The Promoter Newsletter . ................ (800) 772-7732
Promotional Ventures . ................... (800) 772-7732
RadioEtCetera......................... (800) 767-1267
Rawson Resource Group ................. (800) 442-4415
Results Marketing Of Orlando ............. (800) 786-8011
Secret Identitee Merchandising .. .......... (213) 857-5520
StarScreen ........................... (800) 742-1569
US.Tape & Label ....................... (800) 569-1906
Aaro MarketingInc....................... (513) 321-1117
Altair Communications IncJACI ... ......... (407) 298-4000
Broadcast Direct Marketing . .............. (305) 858-9524
Broadcast Solutions .. ................... (503) 248-1960
Broadcasting Unlimited Inc.. . ............. (508) 653-7200
Larry Bruce Communications ............. (805) 546-0242
CardSystems Inc........................ (313) 254-6900
Coast To Coast Promotion & Marketing Inc. . . (212) 603-8732
Custom Productions . . ................... (310) 393-4144
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
DataSys/Name Track Software ............. (817) 498-4902
Michael Day Associates .. ................ (800) 966-2237
Direct Marketing Results . ................ (508) 653-7200
Eagle Marketing ........................ (303) 484-4736
Event Marketinginc. ..................... (513) 745-9096
Executive Broadcast Services ............. (800) 800-0107
FairwestDirect ......................... (619) 552.0777
Keri Fretty Enterprises .. ................. (213) 469-3905
GroupXiInc. ................... ... ..., (614) 755-9565
Guerilla Productions Inc. . ................ (617) 494-0721
Hackett Medialnc. ...................... (407) 333-9447
Horizon Communication & Design ......... (310) 394-5439
Impact Target Marketing . . ................ (617) 247-4770
Intelligence™ ........................... (505) 243-4904
KBE ‘Broadcasting By Design’ . ... ......... (505) 828-0488
LExpress Group ........................ (800) 530-5355
Joanie Lawrence Entertainment ........... (615) 292-1412
Jayne Lipman Marketing & Promotion ...... (212) 662-1790
Marketing/Research Partners Inc. .......... (800) 767-3533
Maxwell Media Group inc. ................ (412) 441-2020
Jay Mitchell AssociatesInc. .............. (515) 472-4087
Narrowcast Marketing Group . ............. (402) 593-0580
Nova Marketing Group Inc.. . . ............. (619) 2919322
PosterWorks............................ (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
Promotion Manager Software ............. (212) 745-8776
Promotional Broadcast Network (PBN) ... .. (619) 233-9531
The RadioAgency....................... (800) 969-2636
RadioEtCetera......................... (800) 767-1267
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Ratings & Revenue Inc. .................. (407) 627-7052
RPMCinc. ................ .. (818) 222-7762
SCAPromotions ........................ (800) 527-5409
Rick Scott & Associates . . . ............... (206) 562-9594
Diane Shannon Database Consutling . ... ... (317) 257-7384
Special Events Marketing Inc. ............. (505) 298-0137
Jon Sullivan’s Radio Promotion Bulletin . .. .. (713) 855-2964

Williams Broadcast Communications Inc. ... (813) 572-7589

Bigger Than Lifelnc. .................... (800) 383-9980
Dynamic Displays ....................... (519) 254-9563
Hazel's Fantasy Factory .................. (405) 942-9960
InflADable Image Industries . . .. ........... (216) 273-3200
Scollon Productions Inc. ................. (803) 345-3922
Creative
Aaro Marketinginc....................... (513) 321-1117
Americalist Division of Haines & Co. ....... (800) 544-5649
Broadcast Direct Marketing ............... (305) 858-9524
Broadcast Solutions ..................... (503) 248-1960
Larry Bruce Communications ............. (805) 546-0242
Calico ... ... e (818) 727-2120
Communication Graphics Inc. .. ........... (800) 331-4438
Contemporary Group . ................... (314) 962-4000
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
Digitalmarc-Commercial Digital Audio ...... (415) 929-1060
Eagle Marketing ........................ (303) 484-4736
FimHouselnc.......................... (615) 255-4000
Keri Fretty Enterprises . .................. (213) 469-3905
Galaxy BroadcastiInc..................... (513) 791-3346
GMR Marketing . ........................ (414) 786-5600
Group XiInc. ............. .. i, (614) 755-9565
Horizon Communication & Design ......... (310) 394-5439
Ron Huntsman Entertainment Marketing . . .. (615) 255-1100
Impact Target Marketing . .. ............... (617) 247-4770
Intelligence ™ ............. .. ... .. ...... (505) 243-4904
Jameson Broadcastinc................... (202) 328-3283
KBE “Broadcasting By Design” ............ (505) 828-0488
KK Kreative Koncepts . . . . ................ (614) 447-1709
LExpress Group . ....................... (800) 530-5355
Joanie Lawrence Entertainment ........... (615) 292-1412
McClain Enterprises . .................... (615) 254-2060
MediaMAVENS ......................... (619) 450-0441
The Mizak Agency ... .................... (513) 528-4166
Narrowcast Marketing Group . . .. .......... (402) 593-0580
Nelson Wireless Trading Company ......... (800) 433-0030
PosterWorks. . . ...................... ... (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
Promotional Broadcast Network (PBN) ..... (619) 2339531
The RadioAgency ....................... (800) 969-2636
RadioEtCetera......................... (800) 767-1267
The RADIOGUIDE PeopleInc. ............. (810) 355-0022
RadioWriters ........................... (614) 755-9565
RPMCINC. ...t (818) 222-7762
RRNINC. ..ottt ee e (212) 995-9800
Rick Scott & Associates . . . ............... (206) 562-9594
Secret Identitee Merchandising . . .......... (213) 857-5520
Strategic Promotions Inc.................. (214) 871-1016
Jon Sullivan’s Radio Promotion Bulletin . .. .. (713) 855-2964
3-Strikes Custom Design . ................ (203) 359-4559
Tune-In Publications . .................... (713) 781-0781
Univenture CD Packaging & Storage ... ... .. (614) 761-2669

Americalist Division of Haines & Co. ....... (800) 544-5649
American Telesourceinc. . ... ............. (800) 466-0444
Creative Media Management Inc. .......... (813) 536-9450
DataSys/Name Track Software ............. (817) 498-4902
Direct Marketing Results ................. (508) 653-7200
Eagle Marketing ........................ (303) 484-4736
Hackett Medialnc. ...................... (407) 3339447
Marketing/Research Partners Inc. .......... (800) 767-3533
The Media Gallery/RadioPhone ............ (310) 533-0855
Promotion Manager Software ............. (212) 745-8776
The Radio Response Company ............ (301) 921-0224
Aaro Marketinginc....................... (513) 321-1117
Altair Communications IncJACI . ........... (407) 298-4000
Americalist Division of Haines & Co. ....... (800) 544-5649
BoomMedia ........................... (804) 276-5811
Broadcast Direct Marketing ............... (305) 858-9524
Broadcast Graphics ..................... (502) 584-5810
Broadcasting Unlimited Inc. . .............. (508) 653-7200
CardSystemsInc........................ (313) 254-6900
Creative Media Managementinc. .......... (813) 536-9450
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
DataSys/Name Track Software ............. (817) 498-4902
Direct Mail Express. . .................... (904) 257-2500
Direct Marketing Results ................. (508) 653-7200
Executive Broadcast Services ............. (800) 800-0107
Fairwest Direct ......................... (619) 5520777
FimHouselInc.............. ... (615) 255-4000
Keri Fretty Enterprises ................... (213) 469-3905
Galaxy BroadcastInc..................... (513) 791-3346
Hackett Medialnc. ...................... (407) 3339447
Horizon Communication & Design ......... (310) 394-5439
Impact Ratings ......................... (610) 353-8311
Impact Target Marketing . .. ............... (617) 247-4770
Intelligence ™ ............... ... ... ... (505) 243-4904
UExpress Group ........................ (800) 530-5355
MStreetCorp .......... ... . ... .. ..... (800) 248-4242
Marketing/Research Partners Inc. .......... (800) 767-3533
Maxwell Media Group Inc. ................ (412) 441-2020
MediaMAVENS ......................... (619) 450-0441
MegaDirect............................ (813) 447-6245
The Mizak Agency . ...................... (513) 528-4166
Mugs Unlimited/Ashtray Sales Unlimited . ... (310) 559-1643
Narrowcast Marketing Group .. ............ (402) 593-0580
Nelson Wireless Trading Company ......... (800) 433-0030
Nova Marketing Group Inc................. (619) 291-9322
Perrygraf ....... ... ... ... .. ... . ... (800) 423-5329
The Pinpoint Companies ................. (314) 878-0673
PosterWorks. ........................... (404) 399-5355
Promotion Manager Software ............. (212) 745-8776
Promotional Broadcast Network (PBN) ..... (619) 233-9531
TheRadioAgency....................... (800) 969-2636
RadioEtCetera......................... (800) 767-1267
Ratings & Revenue Inc. .................. (407) 627-7052
Rawson Resource Group .. ............... (800) 442-4415
Rick Scott & Associates . . . ............... (206) 562-9594
Diane Shannon Database Consulting . ... ... (317) 257-7384
Denny Somach Productions . .............. (610) 446-7100
Special Events Marketing Inc. ............. (505) 298-0137
Strategic Promotionsinc.................. (214) 871-1016
TransAmerica Marketing Services Inc. .. . ... .. (703) 903-9500
Tune-In Publications ..................... (713) 781-0781
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Displays & Vehicles

ABPromotions ......................... (715) 424-1718
AdAmerica ............................ (800) 536-6926
Bigger Than Lifeinc. .................... (800) 383-9980
BirdCorp. .......... ... .. ... .. .. (402) 289-3779
Broadcast Products Inc. ... ............... (800) 433-8460
Dynamic Displays . ...................... (519) 254-9563
FairwestDirect ......................... (619) 552-0777
Good Swag Merchandising Inc. . ... ........ (212) 807-5728
Horizon Communication & Design ......... (310) 394-5439
InflADable Image Industries . . . ............ (216) 273-3200
Nittany Printing & Graphics Inc. ........... (814) 231-4700
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
Rawson Resource Group .. ............... (800) 442-4415
Larry Bruce Communications . ............ (805) 546-0242
CardSystemsinc........................ (313) 254-6900
Celebrity Suppliers . ..................... (619) 455-7108
Contemporary Group . ................... (314) 962-4000
Dynamic Displays ....................... (519) 254-9563
Event Marketinginc. ..................... (513) 745-9096
Keri Fretty Enterprises ................... (213) 469-3905
GMR Marketing ......................... (414) 786-5600
Horizon Communication & Design ......... (310) 394-5439
Impact Target Marketing . . . ............... (617) 247-4770
Intelligence™ . .......................... (505) 243-4904
ITC (Incentive Travel Co.) ................. (803) 760-1311
LExpress Group ........................ (800) 530-5355
Jayne Lipman Marketing & Promotion . ... .. (212) 662-1790
MediaAmericalnc. ...................... (212) 302-1100
Music Awareness Travel Promotions .. ... ... (800) 634-5043
Nationwide Entertainment Services ........ (619) 455-7108
Nelson Wireless Trading Company ......... (800) 433-0030
PostertWorks. . .......................... (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
Professional Event Management ... ........ (303) 825-8484
Professional Sports Marketing . . ........... (214) 424-9660
Promotion Manager Software ............. (212) 745-8776
Promotional Radio Network .. ............. (404) 668-0088
TheRadioAgency....................... (800) 969-2636
RPMCinc. ................... ... (818) 222-7762
SCAPromotions ........................ (800) 527-5409
Select Promotions & Events .............. (800) 347-6977
Special Events MarketingInc. ............. (505) 298-0137
The Venus International Model Search . . . . .. (904) 641-5304

Aaro Marketinginc....................... (513) 3211117
Americalist Division of Haines & Co. ....... (800) 544-5649
BoomMedia ........................... (804) 276-5811
Broadcast Direct Marketing . .............. (305) 858-9524
Broadcast Graphics ..................... (502) 584-5810
Calico...............oiiiii (818) 727-2120
Communication Graphics Inc. ............. (800) 331-4438
Cranberry Graphics . .. ................... (410) 876-8131
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
Digitalmarc-Commercial Digital Audio ...... (415) 929-1060
Direct Marketing Results ................. (508) 653-7200
Eagle Marketing ........................ (303) 484-4736
FairwestDirect ......................... (619) 552-0777
First Flash Line™/Moose Lake Products Co.. . (219) 432-2768
Galaxy BroadcastiInc..................... (513) 791-3346
GMR Marketing . . ....................... (414) 786-5600
Horizon Communication & Design ......... (310) 394-5439
Impact Target Marketing . . ................ (617) 247-4770
Intelligence™ .................. ... ..... (505) 243-4904
JumboEventTape....................... (800) 213-5274
MediaMAVENS ......................... (619) 450-0441
Narrowcast Marketing Group ... ........... (402) 593-0580
Nittany Printing & Graphicsinc. ........... (814) 231-4700
PosterWorks. .. ......................... (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
The RadioAgency ....................... (800) 969-2636
RadioEtCetera......................... (800) 767-1267
RadioMall ............................. (612) 522-6256
The RADIOGUIDE PeopleiInc. ............. (810) 355-0022
Rawson Resource Group . ................ (800) 442-4415
Rick Scott & Associates . . ................ (206) 562-9594
StarScreen ............. .. . ... ... (800) 742-1569
Strategic Promotions Inc.................. (214) 871-1016
Tune-In Publications .. ................... (713) 781-0781
Interactive Telephone
Altair Communications IncJACI ... ......... (407) 298-4000
American Telesourceinc. .. ............... (800) 466-0444
Broadcast Solutions ..................... (503) 248-1960
Celebration ............................ (713) 625-4100
Direct Marketing Results ................. (508) 653-7200
Fairwest Direct ......................... (619) 552-0777
Galaxy BroadcastInc..................... (513) 791-3346

* Telemarketing
* Direct Majy

Interactive Television

SUCCESS WITH IMPA

Impact Target Marketing has successfully developed over 300 integrated interactive mar-
keting campaigns for broadcasters nationally. As the industry’s only full service interactive
marketing company, Impact Target Marketing not only administers
campaigns, but develops solutions that creatively and

effectively meet your station’s marketing goals.

b RN THE PHONE!™ non af

1-800-3-IMPACT

el swe'll give von detail ralfngs resalis
on rarions I THW campaigns

impact Target Marketing

419 Boylston Street, 7th Floor
Boston, MA 02116 (617)247-4770
FAX (617)536-0904
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Impact Target Marketing . . ................ (617) 247-4770
The Media Gallery/RadioPhone ............ (310) 533-0855
Chip Morgan Broadcast Engineering ....... (916) 933-9330
Nelson Wireless Trading Company ......... (800) 433-0030
Promotional Broadcast Network (PBN) .. ... (619) 233-9531
Pyramid Broadcast Publishing............. (414) 771-8020
TransAmerica Marketing Services Inc...... .. (703) 803-9500
Aaro MarketingInc.. . .................... (513) 321-1117
Altair Communications IncJACI ... ......... (407) 298-4000
Americalist Division of Haines & Co. ....... (800) 544-5649
BoomMedia ..................... .. ... (804) 276-5811
Broadcast Direct Marketing ............... (305) 858-9524
Center for Radio Information .............. (800) 359-9898
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
DataSys/Name Track Software ............. (817) 498-4902
Direct Mail Express.. .. ................... (904) 257-2500
Direct Marketing Results . ................ (508) 653-7200
Eagle Marketing ........................ (303) 484-4736
Fairwest Direct ......................... (619) 552-0777
Hackett Medialnc. ...................... (407) 3339447
ImpactRatings ......................... (610) 353-8311
Impact Target Marketing . . .. .............. (617) 247-4770
intelligence™ ......... ... ... . ... . ... (505) 243-4904
MStreetCorp .......................... (800) 248-4242
Narrowcast Marketing Group . . . ........... (402) 593-0580
The Pinpoint Companies ................. (314) 878-0673
Promotion Manager Software ............. (212) 745-8776
Promotional Broadcast Network (PBN) ..... (619) 233-9531
Ratings & Revenuelnc. .................. (407) 627-7052
Diane Shannon Database Consutling . ...... (317) 257-7384
Special Events Marketing Inc. ............. (505) 298-0137
TransAmerica Marketing Services Inc.. . .. ... (703) 803-9500
Tune-In Publications ..................... (713) 781-0781
Media Placement
Baxter MediaBuyers..................... (206) 254-4744
Broadcast Direct Marketing . .............. (305) 858-9524
Broadcast Marketing Group . .. ............ (816) 753-3277
Celebrity Suppliers ...................... (619) 455-7108
Effective Media Services ................. (914) 735-3200
Group XlInc. ......... ... ... il (614) 755-9565
Horizon Communication & Design ......... (310) 394-5439
Intelligence ™ .......... ... ... ... .... (505) 243-4904
LExpress Group ................ccconn.. (800) 530-5355
MediaMAVENS ......................... (619) 450-0441
The Mizak Agency . . ..................... (513) 528-4166
Nationwide Entertainment Services ........ (619) 455-7108
PosterWorks. . ..........ccoiiiinunnn . (404) 399-5355
Radio Marketing Specialists. . . ............ (713) 957-1003
Shark-TV/Miller & McCall ................. (800) 798-5982
Special Events Marketinginc. ............. (505) 298-0137
Strategic PromotionsInc.................. (214) 871-1016
Altair Communications IncJACI. .. ......... (407) 298-4000
Broadcast Direct Marketing ............... (305) 858-9524
Coast To Coast Promotion & Marketing Inc.. . (212) 603-8732
Digitalmarc-Commercial Digital Audio ...... (415) 929-1060
Executive Broadcast Services . ............ (800) 800-0107
FirstCom Broadcast Services ............. (800) 858-8880

Good Swag Merchandising Inc. . . .......... (212) 807-5728
PosterWorks. . ..............ccoieueinnnn (404) 399-5355
RadioMall ............................. (612) 522-6256
The RockCalendar ...................... (505) 822-9250
Denny Somach Productions . . . ............ (610) 446-7100
TMCentury .......... ... .ot (800) 937-2100
Univenture CD Packaging & Storage . ... ... (614) 761-2669
AdAmerica ...........ccocieiiiian... (800) 536-6926
Lee Arnold Promotions . . ................. (414) 351-9088
BirdCorp. ...........c. i, (402) 289-3779
Broadcast Direct Marketing . .............. (305) 858-9524
Contemporary Group . ................... (314) 962-4000
Coyotelogo Jewelry .................... (505) 296-1921
Good Swag Merchandising Inc. . .. ......... (212) 807-5728
Impact Target Marketing . . ................ (617) 247-4770
Kaja One Creative Services ............... (310) 836-5858
LapelPinlnc............ ... ... ... ...... (213) 962-0590
Mugs Unlimited/Ashtray Sales Unlimited . ... (310) 559-1643
Nalpac,Ltd. .................. ... ..., (800) 837-5946
Perrygraf ........... ... . ... ... ... (800) 423-5329
PosterWorks. . .................c.oou... (404) 399-5355
The Promoter Newsletter . . ............... (800) 772-7732
Promotional Ventures ... ................. (800) 772-7732
The RADIOGUIDE Peopleinc. ............. (810) 355-0022
Rawson Resource Group .. . .............. (800) 442-4415
Results Marketing Of Orlando .. ........... (800) 786-8011
The Rock Calendar ...................... (505) 822-9250
RRANINC. ... ... (212) 995-9800
Secret Identitee Merchandising . ... ........ (213) 857-5520
Denny Somach Productions . . . ............ (610) 446-7100
Southeast Plastics ...................... (904) 252-2442
Special Events MarketingiInc. ............. (505) 298-0137
StarScreen ............. ... ..., (800) 742-1569
Strategic Promotions Inc.. . ............... (214) 871-1016
3-Strikes Custom Design ................. (203) 359-4559
Printed Material
Aaro MarketingInc....................... (513) 321-1117
ABPromotions ......................... (715) 424-1718
Lee Amold Promotions . . . ................ (414) 351-9088
BoomMedia ................ ... ... ..... (804) 276-5811
Broadcast Direct Marketing ... ............ (305) 858-9524
Broadcast Graphics ..................... (502) 584-5810
Calico. ... oo (818) 727-2120
Card SystemsInc........................ (313) 254-6900
Communication Graphics Inc. .. ........... (800) 331-4438
Cranberry Graphics . . .................... (410) 876-8131
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
Digitalmarc-Commercial Digital Audio ...... (415) 929-1060
Eagle Marketing ........................ (303) 484-4736
Executive Broadcast Services ............. (800) 800-0107
Fairwest Direct ......................... (619) 552-0777
First Flash Line™/Moose Lake Products Co.. . (219) 432-2768
Galaxy Broadcastinc..................... (513) 791-3346
Good Swag Merchandising Inc. . . .......... (212) 807-5728
GroupXinc. ........... ... . ... ... (614) 755-9565
Horizon Communication & Design ......... (310) 394-5439
Impact Ratings ......................... (610) 353-8311
Impact Target Marketing . ... .............. (617) 247-4770
Intelligence™ ........ .. .. ... ... .. ..., (505) 243-4904
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JumboEventTape....................... (800) 213-5274
Kaja One Creative Services ............... (310) 836-5858
Maxwell Media Group inc. ................ (412) 441-2020
MediaMAVENS ......................... (619) 450-0441
Mugs Unlimited/Ashtray Sales Unlimited . . .. (310) 559-1643
Narrowcast Marketing Group . .. ........... (402) 593-0580
Nittany Printing & Graphics Inc. ..... . ..... (814) 231-4700
PosterWorks. . .......................... (404) 399-5355
The Promoter Newsletter .. ............... (800) 772-7732
Promotional Broadcast Network (PBN) .. ... (619) 233-9531
Promotional Ventures . .. ................. (800) 772-7732
RadioEtCetera......................... (800) 767-1267
RadioMall ............................. (612) 522-6256
The RADIOGUIDE People Inc. ............. (810) 355-0022
Ratings & Revenue Inc. .................. (407) 627-7052
Rawson Resource Group ... .............. (800) 442-4415
Tune-In Publications . .................... (713) 781-0781
US.Tape & Label ....................... (800) 569-1906
Promotion Software
DataSys/Name Track Software . ............ (817) 498-4902
The Pinpoint Companies ................. (314) 878-0673
Promotion Manager Software ............. (212) 745-8776
Broadcast Direct Marketing . .............. (305) 858-9524
Custom Publishing & Marketing Group Inc. . . (407) 743-0548
Fairwest Direct . ........................ (619) 552-0777
GREAT! ... ... (404) 303-7311
Group XInc. ........... ... ... ... (614) 755-9565
Horizon Communication & Design ......... (310) 394-5439
MStreetCorp .......... ... ... .. ... ... (800) 248-4242
Nelson Wireless Trading Company ......... (800) 433-0030
Nittany Printing & Graphics Inc. ........... (814) 231-4700
PosterWorks. ... ........................ (404) 399-5355
TheRadioAgency ....................... (800) 969-2636
The RADIOGUIDE PeopleInc. ............. (810) 355-0022
Sound ApproachInc. .................... (800) 443-8872
Jon Sullivan’s Radio Promotion Bulletin . . . .. (713) 855-2964
Tune-In Publications . .................... (713) 781-0781

GMR Marketing .. ....................... (414) 786-5600
LExpress Group ........................ (800) 530-5355
Chip Morgan Broadcast Engineering ....... (916) 933-9330
Michael Day Associates . ................. (800) 966-2237
ITC (Incentive Travel Co.) ................. (803) 760-1311
Jayne Lipman Marketing & Promotion ...... (212) 662-1790
MediaAmericalnc. ...................... (212) 302-1100
Music Awareness Travel Promotions .. ... ... (800) 634-5043
Professional Sports Marketing............. (214) 424-9660
Radio-Active Promotions ................. (310) 394-4295
RPMClnc. ....... ... ... ... (818) 222-7762

Calico..........cooiiiiiii i (818) 727-2120
Custom Productions . . ................... (310) 393-4144
Executive Broadcast Services ............. (800) 800-0107
FilmHouselnc.......................... (615) 255-4000
GMR Marketing . ........................ (414) 786-5600
Group XiInc. ........... ... ...l (614) 755-9565
Guerilla Productions Inc. ................. (617) 494-0721
Hackett Medialnc. ...................... (407) 3339447
Horizon Communication & Design ......... (310) 394-5439
Impact Target Marketing .. ................ (617) 247-4770
Infovideo ............ ... ... ... ... ... (619) 452-9000
Intelligence™ .......... ... ... ... . ...... (505) 243-4904
McClain Enterprises . .................... (615) 254-2060
PosterWorks. .. ............. ... ... .... (404) 399-5355
Pro-Motion Broadcast Marketing & Graphics . (310) 915-1600
Radio Marketing Specialists. . . .. .......... (713) 957-1003
SuperSpots .............. i (312) 751-8999
TMCentury .............o i, (800) 937-2100

SUCCESS WITH IMPA

Impact Target Marketing has successfully developed over 300 integrated interactive mar-
keting campaigns for broadcasters nationally. As the industry’s only full service interactive
marketing company, Impact Target Marketing not only administers
campaigns, but develops solutions that creatively and

effectively meet your station’s marketing goals.

J Telemarketing
* Direct maj;
* Fax Promotiong

* Databage Management
* Get On The Phones

Interactive Televisjon

“GET ON THE PHOXNE!™™ now af

1-800-3-IMPACT

il tre T pive yew detall ralings resulis
enr pirfens LU comfaighs

Impact Target Marketing
419 Boylston Street, 7th Floor
Boston. MA 02116 (617)247-4770
FAX (617)536-0904
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T™ CENRTY,

Inc. &

i M Call for our newest '94 demo reel and see creative,

cost-effective television production for your radio station that

1'[_" V works!

Get your new jingle demo and hear the hottest new packages
around. The newest jingles for your Morning Show, WPLJ,
KLOU, Country Variety, MIX 105, and WLIT are all available
now. Delivered to your station on Compact Disc.

COMPACT 3 5 3 5 .
.9 The most popular music libraries in all formats in use on over

uulu B,DOO stations! The World Standard in highly researched and

® technically superior music for radio broadcast.
DIGITAL AUDIO

COMPACT
® Hit CD releases for COUNTRY, AC, AOR, CHR, and URBAN

delivered weekly. Combine with optional Recurrent service to
keep your music completely up to date.

IGITAL AUDIO

Morning show jingles customized for you, weekly delivery of
song parodies and comedy bits, and morning show consulting
are all available now!

SlamDunk and MegaMusic are our newest production libraries
filled with useful tracks and production elements for all
formats. Brand new music and digital recordings sound great
on the air!

sV % See why hundreds of stations trust TM Century to reliably
) ) control all music, spots, promos, jingles, and liners for on-air
I ] ‘\I. broadcasts. The screen displays are designed for use by
s people who understand RADIO, not just computers.
rudio

For information call: (800) TM CENTURY or FAX (800) 749-2121
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RADIO PROCIAVS
SOURCEBOOK™

SECOND EDITION |

A PUBLICATION OF BROADCAST INFORMATION BUREAU, INC.
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PROGRAMMING FOR TELEVISION @ CABLE ® LPTV @ SATELLITE ® HOME VIDEO

THE ENTIRE RANGE OF VIOEO TELECOMMUNICATIONS

NOV. 7-10, 1983 - MIAMI BEACH, FLORIDA

“Just Another Market?
—NO!I—
Something Uniquely Different”

e UNIQUELY DIFFERENT because AMIP ‘83 provides a real opportunity for non-U.S. companies to sell to
the $4,000,000,000 U.S. market in an exclusive atmosphere.

» UNIQUELY DIFFERENT because AMIP ‘83 will take place in Miami Beach — a location convenient to all
American buyers.

» UNIQUELY DIFFERENT because U.S. distributors are being invited as buyers of your product for pos-
sible redistribution of programs and series in the U.S. Co-production is on everyone’s mind. At AMIP,
stations and distributors will be exploring this possibility. ;

¢ UNIQUELY DIFFERENT because there will be no conferences or seminars. AMIP ‘83 will be four full days
of screenings, contacts, buying and selling.

» UNIQUELY DIFFERENT because only non-U.S. television organizations, distributors, and producers are
being invited to display programs and features. No U.S. distributors are being invited to display except
those few who presently distribute non-U.S. produced programming.

e UNIQUELY DIFFERENT because special arrangements have been made for you at seven of Miami Beach'’s
leading hotels.

e UNIQUELY DIFFERENT because the organizers of AMIP ‘83 are inviting 1000 buyers under a special
arrangement from every area of visual communications, including network and commercial television,
pay cable, satellite, PBS, LPTV and home video.

NS EASTERN

The official airline for AMIP ‘83 for North, South and Central America. Save 30% off coach fares on your travel to AMIP "83.
Call Eastern’s toll free number 800-327-1295. In Florida, 800-432-1217

Travel arrangements coordinated by East Norwich Travel, 6332 Northern Bivd., East Norwich, NY 11732 ¢ 516-922-3511
Red Bullock, President.
By special arrangement, these savings will prevail before. during and after AMIP '83.

' NORTH AND SOUTH AMERICA: PERARD ASSOCIATES * 100 LAFAYETTE DRIVE. SYOSSET NEW YORK 11791 * 516-364-3686 TELEX: 6852011
+  EUROPE. MIDDLE EAST FAR EAST ASIA AFRICA MIDEM ORGANISATION * 179 AVENUE VICTOR HUGO 75116 PARIS, FRANCE ® 505 * 14 * 03 TELEX:630547
; U K_INTERNATIONAL EXHIBITION ORGANISATION LTD. ® 9 STAFFORD STREET. LONDON WI » PHONE (01) 4992317 TELEX 25230

pYES! gleyncc?g(])ﬁglyeitse igé?;ielztteg in taking advantage of this unique export opportucli‘tgs
Name ___Title
Company__
Address __ Country
Telephone Telex =
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FILM SERVICE CORPORATION

PROGRAMMING, PROMOTION AND RESEARCH CONSULTANTS TO ALL THE
TELECOMMUNICATIONS MEDIA

The broadcast industry has undergone radical changes recently. brought on by the emergence of
new technologies such as super stations, cable. pay cable. STV, DBS and LPTV. All of these new
viewing alternatives have served to fragment an already overcrowded marketplace. Film Service
Corporation exists because knowledgeable station management, recognizing these
changes. realize the extra edge we provide can mean the difference between obtaining a needed
program. at terms and conditions suitable to the station’s situation,

MARKET ANALYSIS: FSC's staff
will conduct a thorough analysis of
audience attitudes and rating
trends in your market.

FILM BOOKING: Stationsmayavail
themselvesof completebookingser
vices. FSC will schedule all feature
films, insuring maximum exposure
and use of all feature packages.
PROGRAMMING RECOMMEN-
DATIONS: Based on the market
analysis and our knowledge of

or losing it to the competition.

available product, program rec-
ommendations will be made to {ill
specific time period needs.

EVALUATION OF PRODUCT:
FSC supplies all its clients with in
depth analysis and evaluation of
all current and future syndicated
product.

FILM BUYING: FSC is prepared to
negotiate for teature film pack-
ages and syndicated series on your

behalf.

ADVANCE INFORMATION: Our
New York and Salt Lake City offi-
ces receive the latest information
in advance of publication. FSC’s
Bulletin Service forwards this vital
information to clients, giving them
a competitive programming edge.
RATING BOOK REVIEW: As each
rating book is received, we ana-
lyze each time period and make
suggestions on how to improve
your position in the marketplace.

For specific information for your market, contact: FllM SERV|CE CORPORAT'ON

HARVEY SESLOWSKY,
Vice President
100 Lafayette Drive
Syosset, NY 11791
(516) 496-3355

RICHARD V. THIRIOT,

Vice President
3487 West 21st South
Salt Lake City, UT 84119
(801) 973-3227

TERRY LYNCH

Director of Programming & Research

100 Lafayette Drive
Syosset, NY 11791
(516) 496-3355




OUR STATIONS
GOT A BIG RISE OUT
OF USLAST YEAR.

WE BOOSTED THEIR AUDIENCE 36%
DURING TALKNET HOURS.

In just one year, 125 stations have plugged into Talknet, our unique '/j
call-in programming service featuring Bruce Williams and Sally Jessy
Raphael weeknights and Bernard Meltzer and Dr. Harvey Ruben /

weekends. Results? During the hours that Talknet is carried, affiliates /
enjoyed an average increase of 26% in average quarter hour audience’

It's happening in big markets (we'ze heard in 39 out of the top 50),
small markets and markets in between. And you know what
good nighttime numbers can do for morning shares. If you're not yet

on board, call Meddy Woodyard at (212) 664-4745.

50 600 790 808 00 W0 MDD 00 Kkh:
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*Source: NBC Estimate for measurable stations, based on Arbitron Ratings/Radio,
Fall, 1982 vs. Fall, 1981, AQH, Persons 12 + . Time periods various.
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RIP'N'READ

SATISFIED

CUSTOMERS

Rip ’N’ Read has more than 300
satisfied clients in every for-

mat throughout North
America. Here's what some of
them have to say:

“Finally, a service with stories
people can actually use. So
many of your competitors are
geared to the AOR audience.
Here's a service that works
well on any format.”
—Art Riley
KMGC/Dallas

“Amazing! You dig up stories
we just don’t get from anyone
else. Very useful stuff.”
—Tom Newton
KRON-TV/San Francisco

“Super . . . by far the best. It
doesn’t need to be rewritten —
and that’s a real time saver.”
—Jim Foley
KITY/San Antonio

“It's very handy for a talk for-
mat. | like the humor, and get
good ideas for potential
guests. | really get my money’s
worth.”
—Clark Webber
WIND/Chicago

THE ONE DAILY
NEWS SERVICE
WITH STANDARDS
AS HIGH AS

YOUR OWN

NEWS YOU’LL RIP °'N’ READ

WANT TO USE

Rip 'N’ Read is written by
broadcast professionals with
an eye — and ear — to what
your audience is interested in
hearing about. Every weekday,
Rip 'N’ Read offers an engag-
ing mix of news and features
you won't find anywhere else;
often amusing, always unique.
Each packet contains up to 15
stories, many including con-
tact phone numbers so you can
follow up with your own inter-
view.

1

AUDIO

Every week, Rip 'N’ Read pro-
vides four completely pack-
aged audio stories, produced
by some of the finest radio
journalists in the country. The
stories, available free to Rip 'N’
Read subscribers only, can be
used as is or as a source of ac-
tuality.

CLIP °'N’ WRITE

Isn’t it time you tried Rip '"N’ Read? Just fill out the coupon and
mail it to Rip 'N’ Read. We'll send you two weeks of America’s
best alternative news service, absolutely free.

Name:

Station:
Address:
City/state:

Phone:( )
| Rip 'N’ Read, 88 First Street, Suite 302, San Francisco,
1 CA 94105 (415) 974-1622 1

B S S e

(zip)




HOW TO USE

THE RADIO PROGRAMS SOURCE BOOK™

In order to facilitate the use of BIB's 1983
THE RADIO PROGRAMS SOURCE BOOK™,
Volume I, Master Edition, includes both
domestic and foreign programs. All radio
programs, live programs, and services
are reported as well as Network, PSA’s
and Religious Programming. THE RADIO
PROGRAMS SOURCE BOOK™ consists of
three parts:

PART | RrADIO PROGRAM LISTINGS

All listings included in the source book are
those that have reported to us with com-
plete information by publication date. All
listings regardless of running time are
reported in Part |. Pages are marked “A.”

PART Il noexes

Includes three indexes.

1. Title Index. An alphabetical listing of
program by title with page number for
eqasy access.

2. Main Category Index. Each title is cate-
gorized and classified in nine main cate-
gory headings. The alphabetized titles
under these alphabetized categories are
listed in the Main Category Index.

3. Subject Category Index. Listing of all
programs alphabetically under each sub-
ject.

Pages in Part Il are marked ™I.”

Vi

PART Il rApO sources

Syndicators/Distributors, Networks, and
Producers are listed alphabeticaily,
together with personnel, addresses, phone
numbers, and properties. For further infor-
mation about the programs contact the
source.

Pages are marked "S.”

Programs are classified for quick refer-
ence:

1. By Time Dividers. {Appears at the top
right hand corner of the page.)

Long Form More Than 1 Hour

Hour 1 Hour to 30:01 Mins
Half Hour 30 Mins to 15:01 Mins
Quarter Hour 15 Mins to 10:01 Mins
Short Form 10 Mins to 1:.01 Mins
Minute Form 1 Min & Under

Services Not Timed

2. By Main Category or program type,
within each time divider. Main Categories:
Automated Formats, Custom Packages,
Features, Identifications, Jingles, Live
Events, Music Programming, News Services,
Public Service Announcements. {(Appears
at the top of each column.)

Symbols Used # New Listing



SAMPLE ENTRY

Long Form

Automated Formats s———
New Listing

Main Category —

Audio Format —
l Audience Format —

— Accession Number
Release Date

Program Title > # WBIB-FM 1982
Subject Category —» Music-Big Band '
Running Time — 24:00:00 BB, MM | L——- 000000
Number of Programs » daily MlISE.
Mode of Delivery » 7" reel, 7-1/2 ips
I—» Harvey, Avra, Liz, Maureen, Jeanne, Gail,
Cast/Host 45  Richie, Susan, Bob. Stephanie
——  Recordings from WBIB-FM 100 on your
dial “"Where Big is Better.” All the sounds
Proaram Description | of that era are here in 1500 hours of the
S 2 best loved artists and songs. Available
with automation or live assist,
—————» announced or unannounced.

Y

Awards

Y

Target Audience

MUS <—I

Content Rating
Promos

¥

Y

Foreign Language
Contract Terms

Y

L

Original Producer
Distributor

English, French, Spanish
CASH; 1 year contract,

1982 Broadcasters Best Award.
35+ —

Advertising Aids, Demos, Promos, Sales Aids

Broadcast Information Bureau — Broadcast
Information Bureau (Worldwide) 1

Foreign Rights

EXPLANATION OF ANNOTATORS IN CODE

AUDIENCE FORMAT
Denotes the format of a station that would be inter-
ested in airing a particular program.

A Album Rock NT  News/Talk

AC Adult Contemporary ) Oldies

B Black R Rock

BB Big Band SP  Spanish

C Country S Sports

CL Classical RE  Religious

D Disco T Talk

J Jazz UC Urban

MM Mellow Music Contemporary
N News ALL All Formats

Vil

MUS
SPO
TAL
NEW
AlR
FAR
REL
ENT
COM
CON

CONTENT RATING

Music

Sports

Talk

News

Air Personalities
Farm

Religious
Entertainment
Commercial Policy
Continuity Policy



THE

VIDEO TAPE & DISC GUIDE

TO HOME E
UPDATED

PUBLISHED OCTOBER 1982.

There are over 2,500 changes in this
new edition, consisting of over 400
pages, with more than 4,000 listings

of the most popular movies, sports,
children’s, and entertainment programs
available for home viewing. Each listing
details 20 or more facts about the pro-
duction.

Special features are: ¢ Subject
Category Index ¢ Cast Index of over
250 stars ¢ Disc Index ¢ Stereo
Index ¢ over 90 sources of the
prerecorded tapes & discs listed.

This fantastic addition to your home
video library or great holiday gift item is
priced at only $9.95 plus shipping and
handling, and tax where applicable.

Please fill in the coupon below. We
accept Master Card and Visa charges or
you may send a check or money order.
Do not send cash.

Dealer inquiries invited.

Please make check for total amount payable and mail to:

National Video Clearinghouse, Inc.
100 Lafayette Drive, Syosset, New York 11791
Tel: 516-364-3686 Telex: 6852011

Check enclosed for $ /charge to [J Visa [ Master Card
Card # Exp. Date
Name:

Signature:

Address:
City State ___Zip.

Phone #:

Please send the indicated publications as follows:

copy(ies) of The Video Tape & Disc Guide
to Home Entertainment -~ Third Edition @ $9.95
plus $2.25 postage and handling each.

N.Y. Residents add appropriate sales tax.
Allow 4 weeks for delivery after publication date.

T——




1983

THE RADIO PROGRAMS SOURCE BOOK

Long Form

Automated Formats

Automated Formats

LONG FORM RADIO PROGRAMS/SERVICES

In this section of THE RADIO PROGRAMS SOURCE BOOK all

rogramming/services of Long Form Length (More Than 1 Hour')__ are
ully reported as being Network, Syndication, Export, Barter, or Free.

They are classified alphabeticall

by Main Category: Automated

Formats, Custom Packages, Features, ldentifications, Jingles, Live

Events, Music Programming, News Services or Public Service
Announcements.
Automated Formats Adult MOR 1982
Music-MOR
24:00:00 BM, MM 003260
daily Mono, Stereo
A-C Format, The 1982 101/2", 14" reels, 7 1/2 ips
Music-Adult Contemporary Complete library available. Unannounced. Create your own format from
24:00:00 AC 002590 a vast choice of music including: string orchestra, bands, groups,
daily Mono, Stereo instrumentals. Select from a base library and receive monthly additions.

101/2"reel, 7 1/2 ips
Adult Contemporary format that spans the spectrum from the aduilt
songs as new as today back through recurrents and oldies. Features 70
hours in initial library with 88 updating tapes per year.

25+ — MUS

Adbvertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Century 21 Programming — Century 21 Programming

Adult Contemporary 1982
Music-Adult Contemporary

24:00:00 AC 002650
daily 2 Track Stereo

101/2" reel, 7 1/2ips
Unannounced. All non-commercial production, if desired. Typical
Erogram would include Bob Seger, Kim Carnes, Donna Summer,
leetwood Mac.

25-40 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH.

More Music Programming — More Music Programming

Adult Contemporary 1982
Music-Adult Contemporary

24:00:00 AC 002220
daily Mono, Stereo

101/2",14" reels, 33/4,7 1/2 ips
All solid, contemporary, ori?inal artist hits, augmented by weekly current
h{tant'_eels. An unannounced foreground sound for live assist or automated
stations.

25-49 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International ~ (Worldwide)

# AC 1983
Music-Adult Contemporary
24:00:00 AC
daily —
Program Logs

A carefully researched format that contains a daily log of actual format.
25+ — MUS
CASH.
American Music Research — American Music Research

016060

Aduit Contemporary 1982
Music-Adult Contemporary
24:00:00 AC
daily Stereo
10 1/2" reel, 7 1/2 ips

Full-service format featuring the finest of adult contemporary music.
25-54 — MUS
CASH.
Hour Of Music — House Of Music

02280C

35-54 — MUS

Promos

CASH.

Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo
Productions

Adult Rock 1981
Music-Rock

24:00:00 R 020120
daily Mono, Stereo

10" reel, 7 1/2 ips
Adult rock at its best. A blend of current hit singles and album cuts as
well as classic cuts. Includes voicework for live, automated operation.
18-34 — MUS

Promos

CASH.

Peters Productions — Peters Productions

Al Ham’s Music Of Your Life 1982
Music-Big Band

24:00:00 B8, BM 011040
daily Stereo

101/2"reel, 7 1/2ips
Automated or live assist. A format composed of matched flow
foreground music. The program features classic pop hits from the 40’s,
50's, 60's and 70’s. Included are the Dorseys, Count Basie, Les Elgart,
and Frank Sinatra.

35-65 — MUS

Promos

CASH; 2 year minimum.

Al Ham — FairWest

# AOR 1983
Music-AOR

24:00:00 AR 016080
daily —

Program Logs

:\ carefully researched format that contains a daily log of the actual
ormat.

18-34 — MUS

CASH.

American Music Research — American Music Research

Album Oriented Hits 1982
Music-AOR
24:00:00 AR
daily 2 Track Stereo
101/2"reel, 7 1/2ips
Announced. Custom generic one liners and weather. Custom time
announce, PSA’s, and ID's. Typical program would include Blondie, Tom
Petty, Rolling Stones, Doors, REO Speedwagon.

002640

18-34 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH.

More Music Programming — More Music Programming

A-1
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Long Form

Automated Formats

Album Oriented Z 1982
Music-Rock

24:00:00 R 002380
daily Stereo

101/2"reel, 7 1/2ips
This package can be as commercial or as free form as nacessary. Both
current top tracks and album classics are dayparted. Conceplually, pure
album rock, or mix in Top 40. Features 76 hours in initial library and 102
tape updates per year.

18-34 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Century 21 Programming — Century 21 Programming

Album Rock 1982
Music-AOR

24:00:00 AR 002200
daily Mono, Stereo

101/2",14" reels, 33/4,7 1/2ips
All album cuts from the classics of the sixties to the new super groups
with new releases. Adaptable to live-assist as well as automated
operations.

18-35 — MUS

Promos

CASH; 1 year contract.

Broadcast Programming International — Broadcast Programming

International  (Worldwide)

Alive Country 1982
Music-Country

24:00:00 C 002750
daily Mono, Stereo

101/2"reel, 7 1/2ips

Bill Robinson, Charlie Douglas, Lee Shannon, Gary Havens
Personality radio programming geared to each market customized to
your station to sound “live.” For automation or live assist. Updated

every ten days.
18-54 — MUS
Promos

CASH; 1 year contract.
The Musicworks — The Musicworks

All Hit Contemporary 1982
Music-Aduit Contemporary

24:00:00 AC 002630
daily 2 Track Stereo

101/2"reel, 7 1/2ips
Announced. Custom one liners daily. Custom time announce over
music. Custom ganeric intros, outros, and weather. Typical program
would include Fleatwood Mac, Doobie Brothers, Beatles, Styx, etc.

18-34 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH.

More Music Programming — More Music Programming

All-Hit Country 1982
Music-Country

24:00:00 C 009840
daily Stereo

10" reel, 7 1/2ips
A country format with 95% vocals, an emphasis reel every two weeks,
updated 4-9 reels on a monthly basis.

18-44 — MUS

CASH.

Darrel Peters, Wayne Magdziarz — Bonneville Broadcasting System

# All Hit Radio 1983

Music-Oldies

24:00:00 (o] 016590

daily Stereo

10‘reel, 7 1/2ips
Comprised of 1200 pieces of music mostly from the 1960’s and 70's, for
automated and live assist, includes a few hits from the 1950's as well as
four current AC hits per hour. A format package containing: hundreds of
lifestyle vignettes, exclusive artist interviews and promos, news and
sports actualities and complete sales support package.

25-49 — MUS

CASH.

Jack Ainslie, Exec Prod; Paul Power, Prod — All Hit Radio

Automated Formats

Alpha One 1982
Music-Black/Soul

24:00:00 B 000370
daily Stereo

101/2" reel, 7 1/2ips
A general market, mass appeal format that can be tailored to fill the
disco demise void. Black or white audience.

184 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 2 year contract.

TM Programming — TM Programming (Worldwide)

American Rock 1982
Music-Rock

24:00:00 AR 001360
daily Stereo

10" reel, 7 1/2ips
The total rock axperiance—all the hits by the hottest stars. There are 72
reels comprising 108 hours of programming and 1600 titles.

12-34 — MUS

Advertising Aids; Promos; Sales Aids

CASH.

Radio Arts — Radio Arts

Announced Contemporary MOR 1982
Music-MOR

24:00:00 AC, MM 002230
dail Mono, Stereo

y
101/2",14" reels, 7 1/2,3 3/4 ips
Hosts: Lee Smith, Larry Nelson, Jim French
This format combines solid contemporary original artist hits with the
talents of three great personalities. The personality approach to
contemporary music features monthly custom copy recording services
for a localized live sound. Current hit reels are provided twice monthly.
25-44 — MUS
Promos
CASH,; price predicated on library size and market size; 1 year contract.
Broadcast Programming International — Broadcast Programming

International  (Worldwide)

Announced Country Living 1982
Music-Country

24:00:00 C 002260
daily Mono, Stereo

101/2”,14" reels, 7 1/2,3 3/4 ips

Hosts: Chris Lane, Davie Lee, Corky Mayberry
All original artist modern country hits of the past decade, augmented by
current hit reels three times monthly. Features three top country DJ's
who customize their programs by recording local copy monthly.

18-44 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International  (Worldwide)

Announced Easy Listening 1982
Music-Beautiful

24:00:00 BM, MM 002300
daily Mono, Stereo

101/2”,14" reels, 7 1/2ips

Hosts: Bob Concie, Del King
This personality approach to beautiful music features the major market
talents of two professionals with lush arrangements of today’s hits and
great all time standards by artists ranging from Frank Sinatra and Steve
and Eydie to Percy Faith.

25-54 — MUS

Promos

CASH,; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International  (Worldwide)

# Bands Of Gold 1982
Music-Big Band
24:00:00 BB, MM 016600
daily Mono, Stereo
? reel, ? ips
Contains 200 hours of quality big band and ballad music designed for
live or automated. Includes several hours of Christmas music.
454 — MUS
CASH.
Bands Of Gold — Bands Of Gold

A-2
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Long Form

Automated Formats

Beautiful Contemporary 1980
Music-Beautiful
24:00:00 BM
daily Stereo
10" reel, 7 1/2ips
This format combines the long listening of beautiful music with the
demographic appeal of adult contemporary. A 70 percent vocal format,
it features top contemporary artists and all-time favorite MOR and
custom vocalists, plus an exclusive blend of custom instrumentals.
25-49 — MUS
CASH.
FM 100 Plan — Bonneville Broadcasting System

009820

Beautiful Music 1982
Music-Beautiful

24:00:00 BM, MM 004140
daily 2 Track Stereo

101/2"reel, 7 1/2ips

A collection of beautiful music selections blended into a random access
format. Over 7,000 selections. There are 5 libraries: vocals, upbeat for
morning drive, medium tempo instrumentals, soft and mellow
instrumentals, and Christmas.

25+ — MUS

Promos, Demos

CASH.

Pacific Music — Pacific Music

Beautiful Music 1982
Music-Beautiful
24:00:00 BM
daily Stereo
101/2"reel, 7 1/2ips
Complete library available. Custom jingles and time tapes.
25-54 — MUS
Promos
CASH/BARTER.
Musi-Mation — Musi-Mation

003190

Beautiful Music , 1982
Music-Beautiful
24:00:00 BM, MM
daily Mono, Stereo
101/2",14" reels, 7 1/2ips
A complete library service available for you to create your own format.
Choose from libraries containing: string orchestras, medium orchestras,
bands, and group instrumentals, and more.
35-54 — MUS
Promos
CASH.
Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo
Productions

003290

Beautiful Music 1982
Music-Beautiful

24:00:00 BM 022790
daily Stereo

101/2"reel, 71/2ips
Full-service format featuring the best of beautiful music.
25-49 — MUS
CASH.
House Of Music — House Of Music

Beautiful Music 1982
Music-Beautiful

24:00:00 BM, MM 020690
daily Stereo

101/2"reel, 7 1/2ips
A complete library of standard and contemporary beautiful music/easy
listening cuts.

25+ — MUS

CASH.

SRP Ltd — SARP L.

Automated Formats
Beautiful Music (25-49) 1980
Music-Beautiful
24:00:00 BM 009810
daily Stereo

10" reel, 7 1/2ips
An extensive library of instrumental and vocal versions of contemporary
selections, and all-time standards. Over 2,000 selections, features
contemporary vocals appealing to a slightly younger demo.

25-49 — MUS

CASH.

Darrel Peters — Bonneville Broadcasting System

Beautiful Music (25-54) 1880
Music-Beautiful

24:00:00 BM 009800
daily Stereo

10" reel, 7 1/2ips
An extensive library consisting of instrumental and vocal versions of
contemporary selections, and all-time standards. Features of 2,000 new
selections and arrangements.

25-54 — MUS

CASH.

Darrel Peters — Bonneuville Broadcasting System

Beautiful Music Category, A 1982
Music-Beautiful

24:00:00 BM 006530
daily Stereo

71/2,101/2" reels, 7 1/2ips
A beautiful music service often equated to “Random Select.” Currently
popular artists strong on present day charts, with material selected from
older music. Unannounced. Can be used by automated or non-
automated stations.

25-54 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH.

KalaMusic — KalaMusic CANADA: KalaMusic

Beautiful Music Format 1982

Music-Beautiful

24:00:00 BM 006990

daily Stereo

?" reel, ? ips
A beautiful music format that features an extensive music library,
dayparted and programmed in 13 minute segments, and utilizes custom
recorded selections. Can be operated live or automated. Library
contains 175 hours.

25-54 — MUS

CASH.

Churchill Productions — Churchill Productions

Beautiful Music Matched Flow 1982
Music-Beautiful

24:00:00 BM, MM 011080
daily Stereo

7",101/2" reels, 7 1/2ips
A highly acclaimed Beautiful Music Service utilizing a structured quarter
hour. Currently popular artists and current hits with material carefully
selected to flow with older music. Contains a library of 300 hours of
music.

25-54 — MUS

Demos, Sales Aids

CASH.

KalaMusic — KalaMusic  (Worldwide)

Beautiful Music + =0

Music-Beautiful

24:00:00 BM

daily Mono, Stereo

101/2"reel, 7 1/2ips
The nation’s most flexible beautiful music format. Features complete
random access that allows you to target in on older or younger
audiences exactly as desired. Over 200 hours of music provide an
almost infinite number of quarter hours. May be programmed with
automation or live assist.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Drake Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

001920

A-3
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Long Form

Automated Formats

Beautiful Plus 1982
Music-Beautiful
24:00:00 BM 021010
daily Stereo
10" reel, 7 1/2ips
This format offers the standard great instrumental and vocal favorites in
refreshing arrangements. Includes contemporary artists as well.
25-49 — MUS
Demos
CASH.
Sound Dynamics — Sound Dynamics

Beautifully Yours 1982

Music-Beautitul

24:00:00 BM, MM 002310

daily Mono, Stereo

101/2”, 14" reels, 7 1/2 ips
This classic approach to good music is the beautiful blend for mature
audiences. Mixing fast and slow orchestra cuts with carefully chosen
select vocals, this format is unannounced. Readily available for live-
assist.

25-54 — MUS

Promos

CASH,; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

Intemational  (Worldwide)

Big Band 1982
Music-Big Band

24:00:00 BB 001930
daily Mono, Stereo

10 1/2" reel, 7 1/2 ips
“Big Band” is a nostaglia format. Songs and artists from the 1940’s
through the mid-60’s are featured. Recaptures the excitement of the
swing era. Automation or live assist.

35-64 — MUS

Promos

CASH,; 3 year contract.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

Big Country 1982
Music-Country
24:00:00 C 002860
daily Stereo, 2 Track

Stereo

71/2",10" reels, 7 1/2 ips

Jason McCall, Jerry Mason, Larry Mack, Chuck Roberts, Nighthawk Show
Modern country music voice tracked by five top professionals from the
Los Angeles market. Each blends his unique personality with humor and
knowledge of Country Music and Country Artists, to bring twenty-four
hours of country radio every day of the year. Station ID’s; station
promotions; community events; introductions and cross-overs to news
and weather are provided.

18-49 — MUS

CASH; 1 year contract.

Live Sound — Live Sound

Big Country Il 1982
Music-Country

24:00:00 C 002850
daily 2 Track Stereo

10" reel, 7 1/2 ips
A voice-tracked format for use with a simple automation system. Voiced
by Los Angeles air talent. Includes current hits, Country Gold library,
humor, anecdotes, and artist information.

18-49 — MUS

Promos

CASH; 1 year contract.

Live Sound — Live Sound

Black Urban Contemporary 1982
Music-Black/Soul

24:00:00 B, UC 020380
daily Stereo

Satellite Transmission
A full service automated format featuring the best cuts from top
Black/Soul artists. Total flexibility for complete localization.

18-44 — MUS

CASH; 2 commercial availabilities per hour.

Jim Maddox, Burkhart/ Abrams Consulting — Satellite Music Network

Automated Formats

Bonneville’s Beautiful Music 1981
Music-Beautiful

24:00:00 BM 020400
daily Stereo

Satellite Transmission
A full service automated format featuring the best of beautiful music.
Total flexibility for complete localization.

35+ — MUS

CASH; 2 commercial availabilities per hour.

Bonneville Broadcast Consultants — Satellite Music Network

Botik Adult Contemporary 1977
Music-Adult Contemporary

24:00:00 AC 015790
daily Stereo

101/2” reel, 7 1/2 ips
A unique blend of today’s contemporary hits with those of the last ten
years, aimed at the 18-49 listeners. Consultation is available for non-
automated stations.

18-49 — MUS

Advertising Aids, Demos, Sales Aids

CASH; 1 year minimum.

Botik Broadcast Services — Botik Broadcast Services

Bright Blue Adult Contemporary 1981
Music-Adult Contemporary

24:00:00 AC 022300
daily Stereo

101/2'reel, 7 1/2ips
Supplies more current material than any other syndicated music service.
Modular music design allows customization for precise music mix.
Announced or unannounced.

25-34 — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.

William B Tanner Company — Wiilliam B Tanner Company

Bright Blue Easy 1981
Music-Beautiful

24:00:00 BM, MM 022350
daily Stereo

10 1/2'reel, 7 1/2ips
A format alternative for stations who want to be more foreground than
beautiful music yet more mellow than typical hit oriented MOR or A/C
formats. Announced or unannounced.

35-49 — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.

William B Tanner Company — Wiilliam B Tanner Company

Bright Blue MOR 1981
Music-MOR

24:00:00 MM 022290
daily Stereo

101/2'reel, 7 1/2ips
An MOR hit oriented format. Currents updated weekly and recurrents
and gold updated monthly. Announced or unannounced.

35-49 — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.

William B Tanner Company — Wiilliam B Tanner Company

Bright 'N Beautiful 1982
Music-Beautiful

24:00:00 BM 002280
daily Mono, Stereo

10", 12" reels, 7 1/2 ips
A broad range of music from big lush orchestrations to new soft
contemporary sounds. Artists range from Percy Faith, Barry Manilow, to
Chuck Mangione.

25-49 — MUS

Promos

CASH; 1 year contract

Broadcast Programming International — Broadcast Programming

International  (Worldwide)

A-4
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Long Form

1983

Automated Formats

Bright N Easy Country 1981
Music-Country

24:00:00 C 001350
daily 2 Track Stereo

101/2" reel, 7 1/2ips
"Bright 'N Easx Country” features current chart hits and blends them
with country’s hits of the past 10 years. Each reel contains
approximately 30 selections, totaling some 1500 cuts.

18-44 — MUS

CASH.

Radio Arts — Radio Arts

Casual Country 1982

Music-Country

24:00:00 C

daily Mono, Stereo

101/2"reel, 7 1/2 ips
An easy listening, middle-of-the-road, beautiful music, country format. A
blend of the best contemporaal and classic country songs interpreted by
such artists as John Denver, Marty Robbins, Jim Reeves, Crystal Gayle,
Eddy Arnold. Available fully announced or unannounced.

25-49 — MUS

Promos

CASH; 1 year contract.

The Musicworks — The Musicworks

002740

Cavox Country 1982
Music-Country

24:00:00 C 003300
daily Mono, Stereo

10 1/2" reels, 7 1/2 ips
""Cavox Country” is divided into 2 categories: library tapes and current
tapes. There are 600 selections in the library and 60 selections in
current. Choose from Waylon Jennings, Donna Fargo, Buck Owens,
Johnny Cash, etc.

18-34 — MUS

Promos

CASH.

Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo

Productions

Classic Beautiful 1982
Music-Beautiful

24:00:00 BM 001600
daily 2 Track Stereo

101/2"reel, 7 1/2ips
The great standards are combined with recent titles in this package.
Major market beautiful music woven with a thread of gold.

35-64 — MUS

CASH; 2 year minimum contract.

RPM Radio Programming/Management — RPM Radio

Programming/Management

Classic MOR 1982
Music-MOR

24:00:00 MM 001610
daily 2 Track Stereo

101/2" reel, 7 1/2 ips
All original hits. Traditional MOR artists are combined with today’s soft
MOR artists.

25-49 — MUS

Promos

CASH:; 2 year minimum contract.

RPM Radio Programming/Management — RPM Radio

Programming/Management

Classic Rock 1982
Music-Rock

24:00:00 AR 002210
daily Mono, Stereo

101/2",14" reels, 7 1/2, 3 3/4 ips
True adult rock featuring a complete library of rock classics from The
Beach Boys to The Beatles, augmented by current contemporary hits.
This unannounced format is highly adaptable to live-assist or automated
use.

25-44 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International  (Worldwide)

Automated Formats

Classic Rock 1982
Music-Rock

24:00:00 A AC,R 013140
daily Stereo

Computer Playlist

The Classic Rock format draws elements from top-40, AOR, and
pop/adult to produce a format superior to any of them. This is the
pop/adult format of the rock generation.

18-344+ — MUS
CASH.
Chicago Programming Resources — Chicago Programming Resources

Concept 4, Country 1982
Music-Country

24:00:00 C 002360
daily Stereo

101/2"reel, 7 1/2 ips
Joey Michaels, Mike Rogers, Gary Allen, J. T. Bear

The top country hits of this week’s charts with a solid foundation of the
best country gold. Typical artists include Mel Tillis, Merle Haggard,
Crystal Gayle, The Oak Ridge Boys, and Waylon Jennings. Custom
jingles are available. Custom voice track specialization.

18+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; 1-3 year contract.

Concept Productions — Concept Productions

Concept 1, Adult Contemporary 1982
Music-Adult Contemporary

24:00:00 AC 002330
daily Stereo

101/2"reel, 7 1/2ips

Rick Sherwood, Cliff Saunders, Justin Palmer
Today's music with a carefully balanced blend of the best in on-target
music, plus golden greats of yesterday. Included are The Eagles, Andy
Gibb, Barbara Mandrell, Steely Dan, John Lennon, Abba, Barry Manilow.
Updated weekly with over 800 titles in the library.

25-49 — MUS

Advertising Aids, Promos

CASH,; 1-3 year contract.

Concept Productions — Concept Productions

Concept 3, Album Rock 1982
Music-Rock
24:00:00 AR
daily Stereo
101/2"reel, 7 1/2ips
Tom Mitchell
Today's popular rock and album hits with a natural appeal to the youth
and college-age market. A popular progressive format designed to
enchance the station’s ability to daypart Adult Rock in the evening. Over
400 cuts of the finest album rock.

12-24 — MUS

Promos

CASH; 1-3 year contract.

Concept Productions — Concept Productions

002350

Concept 2, Adult Rock 1982
Music-MOR

24:00:00 AC,R 002340
daily Stereo

101/2"reel, 7 1/2 ips

The Rabbit, Justin Palmer, Ron Stevens, J. Mason, Eric Knight
A precision mix of rock and soft rock hits coupled with an adult, one to
one delivery by five personalities with weekly updates. Compatible with
automated, semi-automated, and live situations. Custom voice tracks.
Typical artists include Bob Seger, Fleetwood Mac, Billy Joel, etc.
Custom jingles are available.

18-34 — MUS

Promos

CASH; 1-3 year contract.

Concept Productions — Concept Productions




THE RADIO PROGRAMS SOURCE BOOK

Long Form

1983

Automated Formats

Concert Overtures and Encores 1982
Music-Classical

24:00:00 CcL 002270
daily Mono, Stereo

10 1/2", 14" reels, 7 1/2, 3 3/4ips

Bob Concie

A library of short classical works. Each work is back announced by a
major market professional. Format is ideal for a small daily block or
weekend programming.

35-64 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

international ~ (Worldwide)

Conservative Tempo 1982
Music-MOR

24:00:00 AC, MM 003270
daily Mono, Stereo

101/2", 14" reels, 7 1/2 ips
Select the amount of music for your base library and the amount of
monthly additions. Unannounced. Suitable for automated systems.
Choose from such artists as George Greeley, Living Strings, Jack
Dorsey, and Andre Kostelanetz.

35+ — MUS

Promos

CASH.

Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo

Productions

Contempo 300 1982
Music-Adult Contemporary

24:00:00 AC 001870
daily Mono, Stereo

101/2"reel, 7 1/2 ips
A soft contemporary format that biends the music of the past fifteen
years with the hits of today. There are two categories of oldies, a weekly
current reel, and a recurrent reel every other week. May be programmed
with automation or live assist, announced or unannounced. Optional ten
reel "'Super Gold” category.

18-49 — MUS

Promos, Sales Aids

CASH; 3 year contract.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

Contemporary Beautiful Music 1982
Music-Beautiful

24:00:00 BM 001590
daily 2 Track Stereo

101/2"reel, 7 1/2ips
Up tempo beautiful music format. Cuts are instrumental or vocal
versions of top MOR hits from the past ten years to the present. Original
artists used when possible. Includes holiday music and monthly music
updates.

25-54 — MUS

Promos

CASH; 2 year minimum contract.

RPM Radio Programming/Management — RPM Radio

Programming/Management

Contemporary MOR 1982
Music-MOR

24:00:00 AC 001900
daily Mono, Stereo

101/2"reel, 7 1/2ips
An adult appeal format designed for use on heavily involved stations
that air community events, sports play-by-play, features, and a heavy
commercial load. May be programmed with automation or live assist,
announced or unannounced.

254+ — MUS

CASH; 3 year contract.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

Automated Formats

# Contemporary Modern Country 1982
Format

Music-Country

24:00:00 AC,C 025880
daily Stereo

7'reel, 7 1/2ips
Modern Country format featuring the top songs by the top modern
country stars.

18-49 — MUS

CASH.

Wooden Shoe Productions — Wooden Shoe Productions

Contemporary MOR 1982
Music-Adult Contemporary
24:00:00 AC
daily 2 Track Stereo
101/2"reel, 7 1/2 ips
Announced with custom one-liners over music. Custom generic intros,
outros and weather. Custom time announce and jingles. Typical content:
John Lennon, Elton John, Carole King, Neil Diamond.

002620

25-49 — MUS

Advertising Aids, Demos, Promos, Sales Aids.

CASH.

More Music Programming — More Music Programming
Contemporary MOR 1982
Music-MOR

24:00:00 AC 003230
daily Mono, Stereo

101/2",14" reels, 7 1/2 ips
The variety and flexility of this library service permits any station to
create its own music format. You select from a base library and receive
monthly additions. Unannounced. Select from Barry White, Billy Joel,
Tavares, Odyssey, Diana Ross.

25-44 — MUS

Promos

CASH.

Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo

Productions

Contemporary Sounds Of Praise 1982
Music-Religious

24:00:00 RE 020610
daily Mono, Stereo

101/2" reel, 7 1/2ips
A contemporary, complete format of prayer and religious music done by
today's finest performers in the field. Custom localization available.
Includes yearly updates.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; varies with market size.

Century 21 Programming — Century 21 Programming

Continuous Country 1982
Music-Country

24:00:00 o] 022900
daily Stereo

10" reel, 7 1/2 ips
A mix of current, recent, and gold hits. A *'classy” sound with continuing
research and consultation.

25-54 — MUS

Promos

CASH; 2 year minimum.

FairWest Studios — FairWest

Country 1982

Music-Country

24:00:00 ]

daily 2 Track Stereo

101/2"reel, 7 1/2ips

Ron Erwin
Announced. Custom generic one liners. Custom time announce. Jingles.
Custom generic weather. Custom PSA’s and ID’s. Typical program
includes Eddie Rabbitt, Waylon Jennings, Ronnie Milsap, etc.

18-44 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH.

More Music Programming — More Music Programming

002670
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1983 THE RADIO PROGRAMS SOURCE BOOK Long Form
Automated Formats Automated Formats
# Country 1983 Country Living 1982
Music-Country Music-Country
24:00:00 c 016080 24:00:00 c 002250
daily — daily Mono, Stereo
: L 101/2", 14" reels, 71/2,33/4ips '

rogram Logs This unannounced version of original artist modern country hits can be

A carefully researched format that contains a daily log of the actual
format.

18-34 — MUS

CASH.

American Music Research — American Music Research

Country Beautiful 1982
Music-Country
24:00:00 C
daily Stereo
101/2"reel, 7 1/2ips
Complete library available. Custom jingles and time tapes.
18-44 — MUS
Promos
CASH/BARTER.
Musi-Mation — Musi-Mation

003160

Country Beautifui o

Music-Country

24:00:00 C

daily 2 Track Stereo

101/2"reel, 7 1/2ips
An unannounced music service for use with live air talent. The beginning
library has more than 1600 songs, no tune-outs. Rich in country gold, the
best recurrents, and up to the minute hits.

18-49 — MUS

Promos

CASH; 1 year contract.

Live Sound — Live Sound

002870

Country Crossover 1981
Music-Country

24:00:00 AC,C 020180
daily Mono, Stereo

10" reel, 7 1/2ips
An exciting blend of contemporary country hits with a crossover appeal
to the widest possible audience.

25-44 — MUS

Promos

CASH; dependent on market size.

Peters Productions — Peters Productions

Country Crossover Format, The 1982
Music-Country

24:00:00 C 020590
daily Mono, Stereo

101/2" reel, 7 1/2 ips
The emphasis of this format is on progressive country and those songs
which have been successful on both rock and country charts. Custom
localization available. Includes yearly updates.

254+ — MUS

Advertising Aids, Promos, Sales Aids

CASH,; varies with market size.

Century 21 Programming — Century 21 Programming

Country “80” 1982
Music-Country

24:00:00 C 002760
daily Mono, Stereo

101/2"reel, 7 1/2ips
Unannounced, hit-oriented, foreground service of modern country music
with a large library of classic songs performed by the original artists.
Constant library and hit updates.

25-49 — MUS

Promos

CASH; 1 year contract.

The Musicworks — The Musicworks

used by automated stations and is ideal for a live-assist operation to give
a professional, totally controlled sound while using local personalities.
This format is updated three times a month.

18-44 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International ~ (Worldwide)

Custom Made Music Tapes 1982
Music-Adult Contemporary

24:00:00 AC, BB, MM 013290

1x daily Stereo

7°,101/2"reels; 33/4,7 1/2ips
This automated or live assist format allows the station to choose from
thousands of popular (and many rare) selections from the thirties

through to the eighties.
454+ — MUS
CASH.
Grams Communications — Grams Communications
# Easy Goid 1982
Music-Adult Contemporary
24:00:00 AC,O 024500
daily Stereo
12'LP,33 1/3rpm; 10°reel, 7 1/2ips
Matched flow foreground music featuring classic popular hits from the

late 50’s through the 80's. Live or automated operation.
30+ — MUS
Advertising Aids, Promos
CASH/BARTER.
International Broadcasting Syndications — International Syndications

Easy Listening 1982
Music-Beautiful

24:00:00 BM 003250
daily Mono, Stereo

101/2",14" reels, 7 1/2 ips
Create a format tailor made for your needs from a vast library of
selections including Barry White, Billy Joel, Perry Como, Andre
Kostelanetz, etc. Unannounced. Playlist included.

25-44 — MUS

CASH.
Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo
Productions

Easy Listening 1982
Music-Beautiful

24:00:00 BM, MM 002290
daily Mono, Stereo

101/2",14" reels, 7 1/2 ips
This unannounced adult format blends lush arrangements of modern
hits with old standards. Artists range from Ronnie Aldrich to Tony
Bennett. Readily adaptable for live-assist use.

25-54 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International ~ (Worldwide)

# Easy Listening 1981
Music-Beautiful

24:00:00 BM, MM 016030
daily 2-Track Stereo

10 1/2' reel, 7 1/2 ips; Satellite Transmission
Beautiful music programming that provides the finest quality music,
delivering top ratings and revenues for stations in markets of all sizes
across America. Library updated constantly, format is designed for use
by automated and non-automated stations.

25-54 — MUS

CASH.

Bonneville Broadcasting System — Bonneville Broadcasting System

(Worldwide)
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THE RADIO PROGRAMS SOURCE BOOK

Long Form

Automated Formats

Easy Listening Country 1982

Music-Country

24:00:00 C

daily Mono

101/2" reel, 7 1/2 ips
A smooth and mellow country music program, 90 percent instrumental,
10 percent vocal. Unannounced format for live-assist use. Tapes must
be returned.

12-35 — MUS

Demos

CASH; 6 month basis.

General Broadcasting — General Broadcasting

000020

Easy Pop 1982
Music-Adult Contemporary

24:00:00 AC, MM 021000
daily Stereo

10" reel, 7 1/2 ips
A full-service format featuring a mellow mixture of the standard vocal
favorites of yesterday with today's adult contemporary hits. One-third
instrumental.

25-49 — MUS

Demos

CASH.

Sound Dynamics — Sound Dynamics

Encore 1982
Music-Beautiful
24:00:00 BB, BM, MM
daily Mono, Stereo
10" reel, 7 1/2ips
Frank Sinatra, Tony Bennett, Peggy Lee, Ray Conniff, Artie Shaw, Harry
James
The music America loves best. A panorama of fifty years spanning three
enerations. Big bands, vintage hits, instrumentals and pop hits from the
ifties are included.

001370

35-54 — MUS

Advertising Aids; Promos; Sales Aids

CASH.

Radio Arts — Radio Arts

Entertainers, The 1982
Music-MOR

24:00:00 AC, MM 001290
daily Stereo

101/2"reel, 7 1/2ips
A basic library of MOR's big hits, blends all time greats such as Tony
Bennett, Frank Sinatra, and Johnny Mathis, with Olivia Newton-John,
Neil Diamond, and Barry Manilow. Contains a basic library (1200 hits),
currents, and recurrents.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; 2 year contract.

Radio Arts — Radio Arts

E-Z Format, The 1982
Music-MOR

24:00:00 BM 002580
daily Mono, Stereo

101/2" reel, 7 1/2 ips
This format features good old middle-of-the-road music plus the best of
today’s mellow non-rock songs. Furnished announced or unannounced.
Features 65 hours in initial library with 88 updating tapes per year.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH.

Century 21 Programming — Century 21 Programming

Falr West Program | 1982
Music-Adult Contemporary

24:00:00 AC 011030
daily Stereo

101/2" reel, 7 1/2ips
The most customized aduilt contemporary format available. Everything
from engineering assistance to programming and sales assistance.
25-44 — MUS
Advertising Aids, Promos, Sales Aids
CASH.
Fair West Studios — FairWest

Automated Formats

Gentle Persuasion 1987
Music-Adult Contemporary

24:00:00 AC, MM 013200

1x daily Stereo

7"reel, 7 1/2ips
Vocal and instrumental selections in an easy-listening format.
25-49 — MUS
CASH.
Total Service Programming — Total Service Programming

# Gold Plus 1982
Music-Adult Contemporary

24:00:00 AC 023150
daily Mono, Stereo

101/2'reel, 7 1/2 ips
A highly flexible 18-49 programming/consulting concept. Capable of
specific targeting to the 18-34 and/or 25-49 audiences. Over 1200
selections in the library, spanning 1955-82. Six updates per month.

18-49 — MUS

Advertising Aids, Promos

CASH; 2 year minimum.

Far West Communications — Far West Communications

Good Music 1982
Music-MOR

24:00:00 BM, MM 003280
daily Mono, Stereo

101/2", 14" reels, 7 1/2 ips
A complete library of music to choose from to suit your individual
requirements. All formats are unannounced. Artists include Vikki Carr,
50 Guitars, Living Strings, Perry Como, etc. Suitable for automated
systems.

35-54 — MUS

Promos

CASH.

Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo

Productions

# Good OI’ Rock And Roll 1982
Music-Oldies

24:00:00 O,R 024640
daily Stereo

101/2'reel, 7 1/2 ips
A rock/oldies format for automation or live-assist stations.
25-54 — MUS
Demos, Promos
CASH.
Century 21 Programming — Century 21 Programming

Gospel Caravan 1982

Music-Religious

24:00:00 RE

daily Mono, Stereo

7".101/2" reels, 7 1/2ips

EdLint, DJ
A library of Gospel music designed for year round, 24 hour rotation use.
A good mix of Gospel featuring national Gospel artists in the southern,
country, traditional and contemporary styles.

18+ — REL

Demos

CASH.

Higher Ground Music — Higher Ground Music

010210

Great American Country 1982

Music-Country

24:00:00 C

daily Mono, Stereo

101/2" reel, 7 1/2ips
Blends the best country music from the past with the modern country
hits of today. May be programmed with automation or live assist,
announced or unannounced.

18-44 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

001880
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Long Form

Automated Formats

Great Hits, The 1980
Music-Adult Contemporary
24:00:00 AC,0O,R
daily Stereo
10 1/2" reel, 7 1/2 ips
Five formats in one, from soft rock to top 40 to all oldies. Music mix
determined by station’s needs. Available announced or unannounced.
18+ — MUS
Promos
CASH; 1 year minimum.
More Music Programming — More Music Programming

013780

Great Times 1981
Music-Big Band

24:00:00 BB,O 020710
daily Stereo

101/2"reel, 7 1/2ips
A pre-rock, post rock format that provides swing, melodic jazz and the
best ballads over the past four decades. For operator-assist or full
automation.

35+ — MUS

Demos, Sales Aids

CASH.

Fred Hall — Fred Hall Productions

# Heritage Concerts [ese
Music-Classical
24:00:00 CcL
daily Stereo
101/2'reel, 7 1/2ips
Features full length classical works from the symphonic repertoire,
including everything from Bach to Bernstein, Scarlatti to Shostakovitch.
35+ — MUS
Promos
CASH; 1 year contract.
Broadcast Programming International — Broadcast Programming
International

024510

Hispanic Music Service 1982
Music-Latin

24:00:00 SP 002720
daily Mono, Stereo

101/2" reel, 7 1/2ips
A music service featuring a choice of regional accordion, tropical,
ballads, mariachi, mexican hits, orquesta tejana, and chicano country.
Unannounced.

18-44 — MUS
Demos, Promos
Spanish

CASH; 1 year contract.
The Musicworks — The Musicworks

Hit Country 1987
Music-Country

24:00:00 C 013180

1x daily Stereo

7"reel, 7 1/2" ips
A contemporary format consisting of country’s hottest new releases,
album cuts, and oldies. Designed also for a “live assist” operation.
Updates available monthly from Library Services.

18-54 — MUS

Advertising Aids, Promos

CASH.

Total Service Programming — Total Service Programming

HitMusic Hundred it
Music-Oldies
24:00:00 (o]
1x daity 2 Track Stereo
7"reel, 7 1/2ips
This program consists of the hottest hits from the past twenty five years.
At least 100 hits from each of the twenty five years are provided.
25-44 — MUS
Promos
CASH.
Marina Music Productions — Marina Music Productions

011770

(Worldwide)

Automated Formats

Hitparade 1982
Music-MOR

24:00:00 BB 014150
daily Stereo

101/2'reel, 7 1/2ips
A classic blend of nonrock hits of the 50’s and 60’s with compatible
music of the 70’s and 80's.

40+ — MUS

Advertising Aids, Promos, Sales Aids

CASH.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

Hot Ones, The 1982
Music-Top 40

24:00:00 R 022780
daily Stereo

101/2"reel, 7 1/2ips
Full-service format featuring only the Top 40 hits.

18-34 — MUS

Advertising Aids, Demos, Promos

CASH/BARTER.

The Innovation Organization — The Innovation Organization

Kaia Music 1982
Music-Beautiful

24:00:00 BM, MM 011080
daily Stereo

7°,101/2" reels, 7 1/2 ips
Programming supplied on half hour tapes, each reel consisting of two
half hour segments and two fill records. Consists of familiar music
performed by the worid’s greatest artists. Designed as an upfront
programming service. Unannounced.

25+ — MUS

Demos, Sales Aids

CASH.

KalaMusic — KalaMusic (Worldwide)

Lifestyies/AM 1982

Custom Programming

24:00:00 N, NT

daily Mono
A carefully researched AM format of news/talk that is localized to an
individual station. Available only to AM stations and shows the local
talent how to sell the format.

18-44 — MUS

Sales Aids

CASH/BARTER.

International Syndications — International Syndications

007480

Light Contemporary ks
Music-Adult Contemporary
24:00:00 AC
daily Stereo
7",10 1/2" reels, 7 1/2ips
A light contemporary service designed to bridge the gap between Adult
Contemporary and Traditional Beautiful Music. Can be used by either
automated or non-automated stations. Unannounced.

011100

25-54 — MUS

Demos, Sales Aids

CASH.

KalaMusic — KalaMusic (Worldwide)

Matched Fiow Easy Listening 1982
Music-Beautiful

24:00:00 BM, MM 020530
Daily Stereo

101/2"reel, 7 1/2ips
A fresh, adult, easy listening format done in matched flow segments.
Includes vocal material.

25-54 — MUS

Promos

CASH.

Jason M Taylor — Master Broadcast Services




THE RADIO PROGRAMS SOURCE BOOK

Long Form

1983

Automated Formats

Mellow Contemporary Format 1982
Music-Adult Contempaorary

24:00:00 AC 004690
daity Mono, Stereo

10" reel, 7 1/2 ips
A music format for automation or live assist, completely customized,
including back announce and talkover lines, time announce carts and
music rotations.

25-49 — MUS

Promos

CASH.

Reel Formats — Reel Formats

Memories 1982
Music-Big Band
24:00:00 BB, MM
daily Stereo
10" reel, 7 1/2 ips
A nostaigia format of music from the 40's through the 70's.
45+ — MUS
CASH.
Winton Communication Group — Winton Communication Group

015680

Memory Music 1982
Music-Oldies

24:00:00 BB, O 020570
daily Mono, Stereo

101/2"reel, 7 1/2ips
Hit oriented format of the best of yesteryear's music. Dayparting
available as well as local image promotion. Includes yearly updates.
35+ — MUS
Advertising Aids, Promos, Sales Aids
CASH; price varies with market size.
Century 21 Programming. — Century 21 Programming

# MOR 1983
Music-MOR
24:00:00 AC, MM
daily —
Program Logs
A carefully researched format that contains a daily log of actual format.
25+ — MUS
CASH.
American Music Research — American Music Research

# MOR 1983
Music-MOR
24:00:00 AC, MM
daily Stereo
101/2'reel, 7 1/2ips
Full service format featuring the best in “‘middle of the road"’ music.
25+ — MUS
CASH.
House Of Music — House Of Music

016070

025760

Modern Country 1981
Music-Country

24:00:00 C 020130
daily Mono, Stereo

10" reel, 7 1/2ips
A pleasing blend of standard, album, and modern country hits. Complete
voicework. Live or automated operation.

18-44 — MUS

Promos

CASH.

Peters Productions — Peters Productions

MOR 1982

Music-MOR
24:00:00 AC, BM, MM 003170
daily Stereo
101/2"reel, 7 1/2 ips
Complete library available. Custom jingles and time tapes.
25-54 — MUS
Promos
CASH/BARTER.
Musi-Mation — Musi-Mation

Automated Formats

MOR 1982
Music-MOR

24:00:00 BM, MM 002610
daily 2 Track Stereo

101/2"reel, 7 1/2 ips
Includes an analysis of the programming needs for your market, all
library material, weekly currents, and monthly re-currents. Unlimited
non-commercial production, custom one-liners, ID's, and PSA's. Custom
dayparting and time announce. Weather or jingles. Written aircheck
critiques.

35-64 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH.

More Music Programming — More Music Programming

MOR Traditional 1981
Music-MOR

24:00:00 AC 014920
daily Stereo

10" reel, 7 1/2ips
Distinctive traditional cuts of true MOR geared for the mature adult
audience. Available announced or unannounced.

45+ — MUS

Advertising Aids, Promos

CASH.

Peters Productions — Peters Productions

More Beautiful 1982

Music-Beautiful

24:00:00 BM

daily Mono, Stereo

101/2"reel, 7 1/2 ips
A contemporary blend of MOR and beautiful music, incorporating the
most recognizable songs of each. Match flow with dayparting available.
Includes yearly updates.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; varies with market size.

Century 21 Programming — Century 21 Programming

020580

More Easy Listening 1982
Music-MOR

24:00:00 MM 000030
daily Mono

101/2" reel, 7 1/2ips
Smooth and easy listening MOR music pro%ramming with approximately
90 percent instrumental, 10 percent vocal. Unannounced format for live-
assist use. Tapes must be returned.

25-54 — MUS

Promos

CASH; 6 month basis.

General Broadcasting — General Broadcasting

Most Beautiful Country, The 1982
Music-Country

24:00:00 c 007470
daily Stereo

12" reel, 7 1/2ips
Available for play in small and medium markets. Tapes updated monthly.
Contains 350 hours of country music. includes system cues and breaks.
18-44 — MUS
CASH/BARTER.

International Syndications — International Syndications  (Woridwide)
Music Of The Masters 1982
Music-Classical

24:00:00 CL 013220
daily Stereo

7"reel, 7 1/2ips

All the great “Classic” classical performances programmed for total
flexibility in sound. Available either announced or unannounced.
25+ — MUS
CASH.
Total Service Programming — Total Service Programming

A-10
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THE RADIO PROGRAMS SOURCE BOOK

Long Form

Automated Formats

Music Of Your Life 1982

Music-Big Band

24:00:00 BB, BM

daily Stereo

101/2" reel, 7 1/2ips
Automated or live assist. A format composed of matched flow
foreground music. Features classic pop hits from the 40’s, 50’s, 60's,
and 70’s. Included are the Dorseys, Count Basie, the Elgarts, and Frank
Sinatra.

35-65 — MUS

CASH; 2 year minimum.

Al Ham Productions — Al Ham Productions

003800

Naturals, The 1982
Music-Beautiful

24:00:00 AC, BM 020680
daily Stereo

101/2"reel, 7 1/2ips
A soft adult contemporary full-format service of beautiful music geared
for a wide audience.

254+ — MUS

Promos

CASH.

Mike Shepherd — SHEPERDmusic

Noble One 1982
Music-Beautiful
24:00:00 BM, MM
daily Stereo
101/2" reel, 7 1/2ips

A beautiful music format with a matched-flow feel with full consultation

for live-assist or automated stations. Unannounced but on-air thematic
and announcer “buffers" package is available.

25-54 — MUS

Sales Aids

CASH.

Nobie Broadcast Consultants — Noble Broadcast Consultants

008770

Oldies 1982
Music-Oldies

24:00:00 o]

daily 2 Track Stereo
101/2"reel, 7 1/2ips

Announced. All non-commercial production. Custom Logos. Typical
ﬂro“gram would include Elvis Presley, Leo Sayer, Four Seasons, Buddy
olly.

002660

35-44 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH.
More Music Programming — More Music Programming
# Oldies 1983
Music-Oldies
24:00:00 (0] 025770
daily Stereo
101/2'reel, 7 1/2ips
Full service format featuring the best in oldies music.
25+ — MUS
CASH.
House Of Music — House Of Music
Pacific Green 1981
Music-Beautiful
24:00:00 BM 022320
daily Stereo

101/2'reel, 7 1/2ips
A beautiful music service using many custom tracks and flexible for
maximum use of air time.

25+ — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.
William B Tanner Company — William B Tanner Company

Automated Formats

Pop Adult Lifestyle 1982
Music-Adult Contemporary

24:00:00 AC 002730
daily Mono, Stereo

101/2"reel, 7 1/2ips
A mass appeal format, programmed and custom dayparted with a
flexible music mix to blend the greatest music of the past 20 years with
the hits of today.

25-49 — MUS

Promos

CASH; 1 year contract.

The Musicworks — The Musicworks

Primetime Radio 1981
Music-Oldies

24:00:00 BB,O 020980
daily Stereo

Satellite Transmission
The biggest songs and the biggest names from the pre-rock years of the
30's, 40's, 50's, and 60's. Total flexibility for local commercial loads,
ID’s, traffic reports, and local news.

35+ — MUS

CASH.

Taft Broadcasting Company — Taft Broadcasting Company

Progressive MOR 1982
Music-MOR
24:00:00 AC, MM
daily 2 Track Stereo
101/2"reel, 7 1/2ips
All solid hits selected from 1970, the present, or from 1955 time frames.
RPM's premier adult contemporary sound including holiday music and
updates. Format can be used either automated or as live-assist.
18-49 — MUS
Promos
CASH; 2 year minimum contract.
RPM Radio Programming/Management — RPM Radio
Programming/Management

001620

Promat B 1982
Music-Big Band

24:00:00 BB, MM 003700
daily Mono, Stereo

101/2", 14" reels, 7 1/2,3 3/4 ips
All the great standards of the 30's, 40's and 50’s. In addition you can
choose from "Now’ music. All tapes are interchangeable with the 25 Hz
tone for automation at the end of each selection.

254 — MUS

CASH.

Alden G Thompson — The CnB Studios

Promat C 1882

Music-Adult Contemporary

24:00:00 AC,0

daily Mono, Stereo

101/2",14" reels, 7 1/2,33/4 ips
The piush sounds of the day, the 70's, with some nostalgia from the late
60's. All libraries are interchangeable with the 25 Hz tone for automation
at the end of each selection. Programs are unannounced and are
available for 2-track, 4-track and full track.

254+ — MUS

CASH.

Alden G Thompson — The CnB Studios

003710

Promat D 1982
Music-MOR
24:00:00 MM
daily Mono, Stereo
101/2”, 14" reels, 7 1/2,33/4 ips
Free and easy, lighthearted, a format with a free spirit, mixed tempos
and unannounced. All libraries are interchangeable with the 25 Hz tone
for automation. Available in 2-track, 4-track, and full track.
25+ — MUS
CASH.
Alden G Thompson — The CnB Studios

003720

A-11
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Long Form

Automated Formats

Promat E 1982
Music-Big Band
24:00:00 BB, MM 003730
daily Mono
10 1/2", 14" reels, 7 1/2,3 3/4 ips
A mono library of 320 hours of slow and medium tempo vocals by
singers of the 40's and 50’s. Good listening type nostalgia. Over 6,400
selections.

# PromatN 1983
Music-Oldies
24:00:00 88,0 025460
daily Mono, Stereo
10 1/2', 14" reels, 7 1/2,3 3/4 ips
A format featuring nostalgic old 78's.
25+ — MUS
CASH.
The CnB Studios — The CnB Studios

# Psalms Of Praise 1982
Music-Religious
24:00:00 AC, BM, MM 023580
daily Mono, Stereo
10‘reel, 7 1/2ips
Religious music programming for traditional, soft contemporary, or MOR
formats. Times optional.
25-54 — MUS
Demos, Promos
CASH; 1 year minimum.
Jim Hutto — Stereo Religious Communications

Radio One System, The 1982
Music-Adult Contemporary

24:00:00 AC 007000
daily Stereo

2" reel, 7" ips

A material-flow, adult contemporary format, dayparted and programmed
for 5 segements per hour. The music is pop adult with current hit songs
in rotation.

18-49 — MUS

CASH; 10 commercial availabilities per hour.

Churchill Productions — Churchill Productions

# Rainbow MOR 1982
Music-MOR

24:00:00 AC, MM 016610
daily Mono, Stereo

101/2'reel, 7 1/2 ips
An automated format designed to bridge the gap between AC and
Beautiful Music.

25+ — MUS

CASH.

House Of Music — House Of Music

# Real Adult Rock Foremat, The 1983
Music-Rock

24:00:00 A R 017010
daily Stereo

101/2'reel, 7 1/2ips
A rock format available announced or unannounced, contains the
foreground sound of live deejays.

18-34 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH.

John Price — Real Radio (Worldwide)

Real Country Foremat, The 1982
Music-Country

24:00:00 C 004680
daily 2 Track Stereo

101/2" reel, 7 1/2 ips
Modern Country programming format available as announced or
unannounced music service, or with from one to five Los Angeles based
announcers.

18-54 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH.

John Price — Real Radio (Woridwide)

Automated Formats

Red Satin Rock 1981
Music-Rock
daily Stereo

101/2'reel, 7 1/2 ips

This rock format can be dayparted to achieve a mellow to hard rock
sound. The library contains all elements for complete flexibility including
hit album cuts. Announced or unannounced.

18-34 — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.
William B Tanner Company — William B Tanner Company

Religious 1982
Music-Religious

24:00:00 RE 003180
daily Stereo

101/2"reel, 7 1/2ips
Complete library available. Custom jingles and time tapes.
18-54 — MUS
Promos
CASH/BARTER.
Musi-Mation — Musi-Mation

# Rock Of The '80s 1983
Music-Rock
24:00:00 AR
daily Stereo
101/2'reel, 7 1/2ips

A rock music format available for live-assist or automated stations.
18-34 — MUS
Sales Aids
CASH.
Carroll, Schwartz & Groves — Noble Broadcast Consultants

016790

Rock Unlimited 198?
Music-Rock
24:00:00 AR
1x daily Stereo
7"reel, 7 1/2” ips

A contemporary format consisting of hot new releases, album cuts, and

oldies. Designed also for a “live assist’ operation. Monthly updates
available from Library Services.

18-34 — MUS

Advertising Aids, Promos

CASH.

Total Service Programming — Total Service Programming

013170

# Rock-Lite 1982
Music-Adult Contemporary
24:00:00 AC
daily Stereo
7'reel, 7 1/2ips
A new concept in adult music programming, designed to give stations a
distinctive sound among homogenized adult contemporary formats.
25-44 — MUS
CASH.
SHEPERDMusic — SHEPERDmusic

024900

Sacred Sounds Of Gospel 1982
Music-Gospel

24:00:00 RE 020620
-daily Mono, Stereo

101/2" reel, 7 1/2 ips

An easy-flowing full format of the most important and most moving
gospel songs—traditional and contemporary—by the respected artists
in the field. Includes yearly updates.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; varies with market size.

Century 21 Programming — Century 21 Programming

A-12
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1983

Automated Formats

Sacred Sounds Of Praise 1982
Music-Religious

24:00:00 RE 020600
daily Mono, Stereo

101/2"reel, 7 1/2ips
A complete format of religious music and music for prayer. Custom
localization available. Yearly updates.

25+ — MUS

Advertising Aids, Promos, Sales Aids

CASH.

Century 21 Programming — Century 21 Programming

# Showcase 1983
Music-MOR

24:00:00 MM 016280
daily Mono, Stereo

101/2" reel, 7 1/2ips
Easy listening, MOR format that permits a station to choose ratio of
vocal to instrumental. A balanced flow formula makes this a viable
format in the ever changing market place.

25-54 — MUS

Promos

CASH; 1 year contract.

The Musicworks — The Musicworks

Simply Beautiful e
Music-Beautiful

24:00:00 BM 002570
daily Mono, Stereo

101/2"reel, 7 1/2ips
A careful balance, blend, and controlled flow of the choicest
instrumentals and smoothly beautiful vocals. Matched half segment flow
concept. There are 225 initial hours plus 75 updates per year.

254 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Century 21 Programming — Century 21 Programming

Soft-Adult Contemporary 1982
Music-Adult Contemporary

24:00:00 AC, BM, MM 022770
daily Stereo

101/2"reel, 7 1/2 ips
Full-service format featuring mellow, unobtrusive music for the adult
listener.

25-49 — MUS

Advertising Aids, Demos, Promos

CASH/BARTER.

The Innovation Organization — The Innovation Organization

Something Beautiful 1982

Music-Religious

24:00:00 RE

daily Mono, Stereo

7,10 1/2" reels, 7 1/2ips

Ed Lint, DJ
An inspirational format with most cuts on the easy listening side and a
ratio of two instrumental selections to one vocal. Includes old hymns,
well known Gospel classics, and inspirational favorites.

184+ — REL

Demos

CASH.

Higher Ground Music — Higher Ground Music

010220

# Songs Of Joy 1982
Music-Religious
24:00:00 BM, CL, MM
daily Mono, Stereo
10‘reel, 7 1/2ips
Beautiful, MOR, and classical religious music programming for those
formats. Running times optional.
254 — MUS
Promos
CASH; 1 year minimum.
Jim Hutto — Stereo Religious Communications

023570

Automated Formats

Sonshine U
Music-Religious

24:00:00 RE 022340
daily Stereo

10" reel, 7 1/2 ips

Christian contemporary MOR music for the religious broadcaster. Can
be used to supplement paid religious programming.

254+ — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.
William B Tanner Company — William B Tanner Company

Sound 10 1982
Music-Adult Contemporary

24:00:00 AC 001340
daily Stereo

101/2"reel, 7 1/2ips

“Sound 10" presents the best in contemporary music from the past
decade to now. Contains more than 70, 90 minute program reels with
more than 2000 tunes. Features such artists as Neil Diamond, Barry
Manilow, Kenny Rogers, Dr. Hook and many more. Additional custom
jingles, voicing and is available fully announced or unannounced for use
by automated or live stations.

18-44 — MUS

Advertising Aids, Demos, Promos, Sales Aids
CASH.

Radio Arts — Radio Arts

Sounds Of Faith 1982
Music-Religious

24:00:00 RE

1x weekly 2 Track Stereo
10" reel, 7 1/2 ips

Sacred music syndication of quarter hour matched flow music designed
for 4 to 6 hours on Sunday mornings or for 24 hours a day full sacred
music programming.

010490

19-49 — MUS

Promos

CASH.

Jim Hutto — Stereo Religious Communications

Standard Pop 1982
Music-Adult Contemporary

24:00:00 AC 003240
daily Mono, Stereo

101/2”,14" reels, 7 1/2 ips
Choose from a vast library of songs such as Tom Tedesco, Perry Como,
Billy Vaughn, Vikki Carr, and the Enoch Light Singers. Unannounced;
playlists provided.

25-44 — MUS

Promos

CASH.

Tape-Athon/CaVox Stereo Productions — Tape-Athon/CaVox Stereo
Productions

Stereo Rock 1982
Music-Rock

24:00:00 AR 000390
daily Stereo

101/2"reel, 7 1/2ips

Today's hits blended with hits of the past. Compatible with automated or
live-assist.

18-34 — MUS
Advertising Aids, Promos, Sales Aids
CASH,; 2 year contract.

TM Programming — TM Programming  (Woridwide)

A-13
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Automated Formats

Super Country 1982
Music-Country

24:00:00 C

daily Mono, Stereo
101/2"reel, 7 1/2ips

The emphasis with this package can be toward modern country,
traditional country, progressive or crossover country. Announcer image
can be foreground far AM music oriented with little talk for FM. *‘Super
Country” voices change in 3-hour shifts. Custom country jingles,
contests, promos, to localize format sound. Music library consists of a
“traditional” sounding country (Initial Library 94 hours with 106 update
tapes yearly) and a “modern” country (Initial Library 70 hours with 106
update tapes yearly).

18+ — MUS

Advertising Aids, Promos, Sales Aids

CASH; price predicated on market size; 3 year contract.

Century 21 Programming — Century 21 Programming

002560

Super Soul 1982
Music-Black/Soul

24:00:00 B 001910
daily Mono, Stereo

101/2"reel, 71/2ips
A clean, uncluttered, contemporary black format mixing current hits and
album tracks with the best of the past. The Oldie library is dayparted,
gleus optional album category for late afternoon and evening play. May

programmed with automation or live assist, announced or

unannounced.

18-34 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

Swing Thing 1981
Music-Big Band

24:00:00 BB 020720
daily Mono, Stereo

10 1/2" reel, 7 1/2ips

Radio veteran, Fred Hall, showcases the big bands and interviews the
stars from the era. Available in an automated or non-automated format
and cued for heavy or light commercial loads.

35+ — MUS

Demos, Sales Aids

CASH; 13 minutes local availabilities per hour in non-automated format.
Fred Hall — Fred Hall Productions

Swinging Velvet 1982
Music-MOR
24:00:00 AC 013210
1x daily Stereo
7"reel, 7 1/2ips
The adult sounds of today blended with the hit sounds of the past.
35+ — MUS
CASH.
Total Service Programming — Total Service Programming
Tanner Country 1981
Music-Country
24:00:00 C 022310
daily Stereo

101/2'reel, 7 1/2ips

A full range of country from traditional to modern. Dayparting ability
allows for customization. Produced announced and unannounced for
automated or live assist use.

184+ — MUS

Advertising Aids, Demos, Promos

CASH; price varies with market size; market exclusivity.
William B Tanner Company — Wiilliam B Tanner Company

Automated Formats

This Is Music 1982
Music-MOR

24:00:00 BM, MM 010470
daily 2 Track Stereo

10" reel, 7 1/2ips
A full-service format with 50/50 vocal/instrumentals that can be
dayparted. Features standard MOR performers along with currents.
Copy service, produced promos, Christmas music, special programs,
reel rotation charts, operation manual, and programming wheels
supplied.

1974 Billboard; 1971 Gavin Awards.

25+ — MUS

Promos

CASH,; 1 year contract.

Southcott Productions — Southcott Productions

TMA/C 1982
Music-Adult Contemporary

24:00:00 AC 000380
daily Stereo

101/2" reel, 7 1/2 ips

Familiar, bright, contemporary music blended to meet the competitive
needs of each market.

25-34 — MUS
Advertising Aids, Promos, Sales Aids
CASH,; 2 year contract.

TM Programming — TM Programming (Worldwide)

TM Beautiful Music 1982
Music-Beautiful

24:00:00 BM 000400
daily Stereo

101/2"reel, 7 1/2 ips
Customized to market, produced unannounced and is compatible with
all live or automated situations.

25+ — MUS
Advertising Aids, Promos, Sales Aids
CASH,; 2 year contract.

TM Programming — TM Programming (Worldwide)
TM Country 1982
Music-Country
24:00:00 C 000360
daily Stereo
101/2" reel, 7 1/2 ips
Modern country based on a blend of present and past hits.
184+ — MUS
Advertising Aids, Promos, Sales Aids
CASH; 2 year contract.
TM Programming — TM Programming (Worldwide)
TM-O-R 1982
Music-MOR
24:00:00 BM, MM 000410
daily Stereo
101/2"reel, 7 1/2ips
A program featuring 40 years of hits.
25-49 — MUS
CASH.
TM Programming — TM Programming (Woridwide)
Traditional Country 1981
Music-Country
24:00:00 C 020170
daily Mono, Stereo

10" reel, 7 1/2ips
The best blend of classic and traditional country cuts, singles and album.
Available announced or unannounced.

25+ — MUS
CASH.
Peters Productions — Peters Productions

A-14
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Automated Formats Features
Traditional MOR 1982 WWAC (Wall-To-Wall Adult 1982
Music-MOR Contemporary)

sgi::;o:oo Moﬁg. é‘tﬁ‘m 002240 Music-Adult Contemporary

101/2", 14" reels, 7 1/2,33/4 ips z:;go:oo St':?eo 009830

A blend of original artist hits and carefully selected cover tunes.
Features adult oriented instrumental versions of hits. Unannounced.
Easily adaptable to live-assist use. A complete package of localized ID’s
and promos custom recorded for your station.

25-54 — MUS

Promos

CASH; price predicated on library size and market size; 1 year contract.

Broadcast Programming International — Broadcast Programming

International  (Worldwide)

Traditional MOR 1977
Music-MOR

00:00:00 BB, O 020390
daily Stereo

Satellite Transmission
A full service automated format featuring the standards from artists such
as Frank Sinatra, Tony Bennett, and Glenn Miller. Total flexibility for
complete localization.

354+ — MUS

CASH:; 2 commercial availabilities per hour.

Burkhart/Abrams Consulting — Satellite Music Network

Unforgettable 1982
Music-MOR

24:00:00 BB, MM 009940
daily Mono, Stereo

10’ reel, 7 1/2ips
A format service that brings to life the big bands and the mellow sounds.
Random select mix of music from 1940-1982. Music content adjusted to
each individual market. Format service includes jingles, promos, and
special elements. May be run automated or live assist.

25-54 — MUS

Advertising Aids, Promos, Sales Aids

CASH; scaled to market.

Chris Clausen — Toby Arnold & Associates (Worldwide)

# Urban Contemporary Programming 1983
Format

Music-Black/Soul

24:00:00 B, J,UC 016900
daily Stereo

Satellite Transmission
An urban contemporary format—24 hours a day; available with three
different program options.
254 — MUS
CASH; 2 minutes per hour for national sale; 12-14 minutes per hour for
local sale.
Sunshine Entertainment Network — Sunshine Entertainment Network

Winton Sound, The 1982
Music-Beautiful

24:00:00 BM 015670
daily Stereo

10 reel, 7 1/2 ips
A beautiful music program service including the following: Memories,
Memories )l, Too Beautiful For Words, Big and Beautiful, Sound-A-Likes,
Moments To Remember, Movies To Remember and Exotics.

254 — MUS

CASH.

Winton Communication Group — Winton Communication Group

Worldwide Country UL
Music-Country
24:00:00 C
daily Mono, Stereo
?" reel, ?ips
A personality country format featuring Biff Collie, T. Tommy Cutrer, and
Charlie Williams.
18-44 — MUS
Promos
CASH; 1 year minimum.
First Choice — First Choice

015470

10" reel, 7 1/2ips
Contains wide varieties of music mixes. Accent is on even mix of music
in three record sweeps. Every fourth selection will be current, more
variety, less repetition, and oldies.

25-44 — MUS

CASH.

FM 100 Plan, Darrel Peters — The FM 100 Plan

XT-40 1982

Music-Rock

24:00:00 R

daily Mono, Stereo

101/2" reel, 7 1/2ips
A mass appeal contemporary rock format. The music is familiar and
highly flexible with optional daypart reels for additional rock image
music. Alive, exciting sound. May be programmed with automation or
live assist, announced or unannounced.

18-34 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

(Woridwide)

001890

Z Format, The 1982
Music-Adult Contemporary

24:00:00 AC 002370
daily Stereo

101/2" reel, 7 1/2ips
This format is customized for each station and each market from more
than 16 basic building blocks and music modules. Stations can be
dayparted as desired. Custom voicing available. ““The Z Format”
creates continued moods of pre-programmed music sweeps. Features
aninitial library of 82 hours with tape updates 140 per year.

18-34 — MUS

Advertising Aids, Promos, Sales Aids

CASH; 3 year contract.

Century 21 Programming — Century 21 Programming

Features
# Best Detective Package, The 1972
Drama
01:30:00 AC,NT, T 023180
3x weekly Mono
7'reel, 7 1/2ips

Various detective shows, featuring Sherlock Holmes, Dragnet, and the
Green Hornet.

18+ — ENT

Advertising Aids, Promos

CASH; minimum 26 weeks; 15 minutes of commercial avails.

CBS — Charles Michelson

Best Mystery Package, The 1972
Mystery

00:90:00 AC,C. T 002970

3x weekly Mono

7" reel, 7 1/2ips

This outstanding radio mystery series combines such programs as “The
Shadow,” “Gangbusters,” and ""Suspense.” An original network series
suitable for many formats.

25-54 — ENT

Advertising Aids, Promos

CASH; price predicated on market size, minimum 26 weeks, 1 play per

program.

Various — Charles Michelson
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1983 THE RADIO PROGRAMS SOURCE BOOK Long Form

Features Features

Best Of '82, The 1982 Best Of Stories For Halloween, The (Vol 1979

gg%cola(;g ALL 009230 i)

1 pgm Stereo Seasonal

Customized Delivery, Satellite Transmission 05:00:00 ALL 005990
Designed to look at the year that has gone by and it's all here; the music, 1 pgm Mono

the news, the people, and the facts. Produced by the same team that
has been creating audience-building year-end programs since 1975.
18+ — ENT
CASH.
Rog‘ers Broadcast Productions — Rogers Broadcast Productions
CANADA: Rogers Broadcast Productions

Best Of Radio’s Christmas Past, The (Vol 1980
1]

Set)asonal

05:00:00 ALL 006010

1 pgm Mono

7" reel, 7 1/2ips

Host: Debbie Dewar
This special features the original old radio comedy and drama programs
from the golden age of radio such as Jack Benny, Fibber McGee and
Molly, Charley McCarthy and others. Tied together with sound effects
and Christmas music.

12+ — ENT

Demos

CASH.

Larry Bergman, Universal Sounds Unlimited — Universal Sounds

Unlimited  (Worldwide)

Best Of Radio’s Christmas Past, The (Vol 1979

i)

Seasonal

05:00:00 ALL

1 pgm Mono

7" reel, 7 1/2 ips

Host: Pete Hicks
This special features the original old radio comedy and drama programs
from the golden age of radio such as Jack Benny, Fibber McGee and

006000

Molly, Charley McCarthy and others. Tied together with sound effects
and Christmas music.
12+ — ENT
Demos
CASH.
Larry Bergman, Universal Sounds Unlimited — Universal Sounds
Unlimited  (Worldwide)
Best of Radio’s Christmas Past, The (Vol 1978
)
Seasonal
05:00:00 ALL 005980
1 pgm Mono

7"reel, 7 1/2ips

Host: Don Chambers
This special features the original old radio comedy and drama programs
from the golden age of radio such as Jack Benny, Fibber McGee and
Molly, Charley McCarthy and others. Tied together with sound effects
and Christmas music.

12+ — ENT

Demos

CASH.

Larry Bergman, Universal Sounds Unlimited — Universal Sounds

Unlimited  (Woridwide)

Best Of Stories For Halloween, The (Vol 1978
1)

Seasonal

05:00:00 ALL 005970

1 pgm Mono

7"reel, 7 1/2ips

Host: Don Chambers
Features old radio drama programs from the golden age of radio such as
Inner Sanctum, Suspense, Escape, and so on. The host (Ghost)
announcer guides you through a night of horror. Uses special effects
and horror music. This is the original five hour special in volume .

12+ — ENT

Demos, Promos

CASH.

Larry Bergman, Universal Sounds Unlimited — Universal Sounds

Unlimited  (Worldwide)

7"reel, 71/2ips
Host: Don Chambers

Features old radio drama programs from the golden age of radio such as
Inner Sanctum, Suspense, Escape, and so on. The host (Ghost)
announcer guides you through a night of horror. Uses special sound
effects and horror music.

124+ — ENT
Demos, Promos
CASH.

Larry Bergman, Universal Sounds Unlimited — Universal Sounds
Unlimited  (Worldwide)

Best Western Package, The 1982
Waesterns
00:90:00

3x weekly
7"reel, 7 1/2ips

A combination of “The Lone Ranger,” *“Gunsmoke,” and “Have Gun
Will Travel.”

18+ — ENT
Promos

CASH; 15 commercial minutes available, price predicated on market size;
26 week minimum.

Various — Charles Michelson

NT, T
Mono

003130

Bill Ballance Show, The 1982
Interview-Talk-Personality

03:00:00 N,NT, T 010480

6x weekly Mono

10" reel, 7 1/2 ips
Host: Bill Ballance

“The Bill Ballance Show"’ is customized for each market and station.
Every conversation is custom introduced. Bill Ballance’s wit and style
have allowed him to be considered a *professional’s professional.”

35+ — AR

Promos

CASH; 6 month minimum; 18 commercial avails per hour.
Southcott Productions — Southcott Productions

# Black Music Memories 1983
Music-Black/Soul

02:00:00 B, UC 026410

1x weekly Stereo

Satellite Transmission

Jack ""The Rapper” Gibson
This program reviews the music and lives of such greats as Dinah
Washington, Joe Williams, Nat King Cole, Ella Fitzgerald, Nancy Wilson,
and many more.

18+ — TAL

FREE; 2 to 4 availabilities per hour dependent on program length.

STRZ Music — Sheridan Broadcasting Network

Celebration Day Darshans 1981
Religious-Series

01:30:00 RE 013390

4 pgms Stereo

Cassette

Celebration Day magic at the Shree Rajneesh Ashram in Poona;
features light and melodious music.

1.Guru Purnima 1979 2.Guru Purnima 1980 3.Mahaparinirvan Diwas 1980
4.Enlightenment Day 1981.

18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International
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1983 THE RADIO PROGRAMS SOURCE BOOK Long Form
Features Features
Charlie & Harrigan Show 1982  Come Alive Show, The 1977
Entertainment Music-Religious
04:00:00 AC,C,R 021540 03:00:00 RE 021750
5x weekly Mono weekly Stereo
7"reel, 7 1/2ips 10" reel, 7 1/2ips
Charlie & Harrigan Host: Harry Thomas
A morning radio program, board operator assisted or suitable for A varied selection of adult contemporary Christian music.
automation. Stations use their own records and commercials. Pre- 18-35 — MUS
programmed for news and sports breaks, C & H furnishes time, weather, Promos
comedy, information and updates. FREE.
184+ — ENT Harry Thomas — Come Alive Ministries
CAS
H. 1982
Charlie & Harrigan — C&H Present Sg;\zfi:;satlon With, A
02:00:00 R 003530
Charlie Tuna Show, The 1982 4y yearly Stereo
Entertainment 12" LP,331/3 rpm
06:00:00 AC 009850 This series features interviews accompanied by rare and/or unreleased
1x weekly Mono music from private collections. Among the legends of our time who have
?” reel, 7 ips been explored are Woody Allen, The Rolling Stones, David Bowie, etc.
Host: Charlie Tuna Armstrong Award.
Contains all the current contemporary hits structured to enable stations 18-34 — ENT
to run each hour separately for weekly stripping, three hours on each Promos
two days or the entire six hours at one time. BARTER. )
18-49 — ENT DIR Broadcasting — DIR Broadcasting  (Worldwide)
CASH; 10 commercial avails per hour.
Weedeck — Weedeck Radio Network # c°untry Christmas 1982
Seasonal
Christmas And Then Some 1981 02:00:00 C 024150
Seasonal 1 pgm ) Stereo
04:00:00 ALL 013320 7'reel, 7 1/2ips; 10' LP, 33 1/3 rpm

1 pgm Stereo

10,10 1/2" reels; 33/4,7 1/2ips
A four hour one-time special featuring specially selected seasonal music
(customized for station) interspersed with attention grabbing actualities
and vignettes about every aspect of Christmas.

12+ — MUS

Demos

CASH; 1 play per year; 4 commercial availabilities.

Bonneville Productions — Bonneville Productions

Christmas At Our House 1977
Seasonal

12:00:00 A, C, ALL 015700

1 pgm Mono, Stereo

? reel, ? ips

Host: Sonny Melendrez
A 12-hour special hosted by Sonny Melendrez and featuring Christmas
music, customs and stories, along with special holiday recipes from
culinary expert Sara Pitzer. Features all the holiday favorites and it's the
perfect way to celebrate the joyous season.

124 — ENT

Promos

CASH,; price varies according to market; 2 commercial avails per hour.

Drake-Chenault Enterprises — Drake-Chenault Enterprises

Christmas in the Country 1982
Seasonal
12:00:00 AC, BM 013250

1 pgm Stereo

7"reel, 71/2ips

Host: Chris Lane
The successful and now re-produced program of outstanding music,
reflective artist comments, and produced features all centering on the
Christmas spirit.

25+ — ENT

CASH.

Total Service Programming — Total Service Programming

Coast To Coast Top 20 1981
Music-Black/Soul
02:00:00 B,UC 021870
weekly Stereo
12" LP,331/3rpm
Host: Doug Steele
Features the Top 20 Black Contemporary hits of the week,
supplemented by features and information about each top artist.
18-49 — MUS
BARTER.
Frank Wiliams — American Media Services

Host: Chris Lane
A survey of the all-time biggest country hits and Christmas recollections
of the artists.

18-49 — MUS

Advertising Aids, Promos, Sales Aids

CASH; negotiable.

Creative Factor — The Creative Factor

Country Music’s Radio Magazine 1982
Magazine

02:00:00 C 006130

1x weekly Stereo

7"reel, 7 1/2ips

Host: Harry Newman
A weekly country music program that keeps listeners in touch with
what's happening right now in country music. Each week the
“‘magazine” features a special guest star, latest trends, hottest songs,
trivia, and few moments of country nostalgia.

18-54 — ENT

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Decade Of Country Music, A 1982
Music-Country

12:00:00 C 022850

1 pgm Stereo

Pg

7" reel, 7 1/2ips
An in-depth look at the number one country hits from the last decade
and the people behind the scenes who made it happen.

18-54 — MUS

Promos

CASH/BARTER; 144 commercial availabilities.

Creative Radio Shows — Creative Radio Shows

Do You Remember These 1981
Entertainment

06:00:00 ALL 020480

1 pgm Mono

7" reel, 7 1/2ips

Host: Don Chambers
This special takes you through it all from 1940 to 1977; highlights from
each year from the stage, screen, radio, television, and song along with
the top stories in news and sports.

25+ — ENT

Demos, Promos

CASH; market exclusivity; 13 minutes of commercial availability each

hour.

Universal Sounds Unlimited — Universal Sounds Unlimited

(Worldwide)




1983 THE RADIO PROGRAMS SOURCE BOOK Long Form
Features Features
Dr. Demento Show, The 1982 Gift Of Christmas, The 1980
Musical-Variety Seasonal

02:00:00 A R 001420 10:00:00 AC, C, MM 012320

2x weekly Stereo 1 pgm Stereo

10" reel, 7 1/2ips 12" LP, 33 1/3 rpm

Dr Demento Christmas legends, reminiscences, customs and stories are all a part of

Delightful dementia with the master impresario of comedy and novelty
recordings. The Doctor's own hit parade featuring Barnes and Barnes,
Al Yankovic and Monty Python.

18-44 — ENT

Promos

BARTER; 18 minutes of commercials; 1 play each week.
Westwood One — Westwood One

Echoes: Inside The Music Process 1981
Music-AOR

52:00:00 AR 005090

1 pgm Stereo

12” LP, 33 1/3 rpm

Host: Bob Lee

A complete look at the making of album rock from songwriting to radio
airplay including interviews with key industry managers, producers,
record executives, and recording artists. The program can be used
either as a variety of multi-hour blocks with each hour a chapter.
Available with or without a narrator.

1981 Billboard Radio Show Of The Year.

18-34 — ENT

Advertising Aids, Promos, Sales Aids

CASH; 1 year; 2 runs.

Brown Bay Productions, Robert Lee, Dr Michael Lee — Brown Bag

Productions (Worldwide)

Elvis Presley Special 1981
Artist Salute

03:00:00 A CR 022460

1 pgm Stereo

12" LP,33 1/3 rpm

The story of Elvis from the time he cut his first record until the time of his
death. Includes live performances and informative interviews.

18-49 — ENT

Advertising Aids, Promos

CASH; 8 commercial availabilities per hour; market exclusivity.
William B Tanner Company — William B Tanner Company

Enlightenment Day 1982 1982
Religious

01:30:00 RE 013410

1 pgm Stereo

Cassette

A collection of celebration songs performed in Bhagwan’s presence at
Rajneeshpuram.

18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International
Entertainment Review 1979
Interview-Talk-Personality
48:00:00 N, NT, T 015350
1 pgm Mono, 2 Track
Stereo

7"reel, 7 1/2ips
Host: Larry Scott

Interviews and reviews of current musical artists. Available in 26 half
hours.

18+ — ENT

Promos

CASH/BARTER.

Cabscott Productions — Cabscott Broadcast Productions

this holiday show. Music by John Denver, Elvis Presley, B.J. Thomas,
Emmy Lou Harris, the Mormon Tabernacle Choir, Paul McCartney and
the Eagles is also featured. (Currently available in the U.S. for the first
time, this program can be aired in its entirety or as a series of ten one-
hour shows.)

254+ — ENT

Demos

CASH/BARTER,; 3 plays; 10 minutes per hour for commercial use.

Spectrum Sound Prod Studios — Spectrum Sound Prod Studios

Glenn Miller Army Air Force Band 1982
Music-Big Band

02:00:00 BB 022840

1 pgm Mono, Stereo

7"reel, 7 1/2ips
Host: Johnny Desmond

A nostalgic look at Glenn Miller's music with the Army Air Force Band,
including rare and previously unreleased performances.

25+ — MUS

Demos, Promos

CASH/BARTER; market exclusivity.

Creative Radio Shows — Creative Radio Shows

Golden Birthday Celebration/Guru 1982
Purnima 1981

Religious

01:30:00 RE 013400

1 pgm Stereo

Cassette

Bhagwan'’s fiftieth birthday celebrated with song and silence at
Rajneeshpuram in Oregon.

18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International

Golden Years, The 1977
Specials
15:00:00

1 pgm

7" reel, 7 ips
Host: Mark Elliott

A vivid re-creation of a thrilling era: 1964-to the present. An era of
explosive issues, influential people and creative musicians. It's all here:
Muhammad Ali, Viet Nam, Martin Luther King, women’s lib, plus all the
music superstars like Stevie Wonder, the Beatles, Simon and Garfunkle,
the Beach Boys and many more.

18-34 — ENT
CASH; price varies with market size; 12 commercial avails per hour.

Drake-Chenault Enterprises — Drake-Chenault Enterprises
(Worldwide)

A,AC,B 015720

Mono, Stereo

# Grammys 25th Anniversary Special, 1983
The

Specials

04:00:00 ALL 016990

1x yearly Stereo

12°LP,33 1/3 rpm
A musical history of the grammys designed to air a week prior to the
television broadcast. A preview of the nominated songs and artists of
this year, but traces significant events of grammys past.

18+ — ENT

BARTER.

Goodphone Communications produced in cooperation with

NARAS — Westwood One
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Features Features

Great American Spirit, The 1982 ra Fistell e

Interview-Talk-Personality Interview-Talk-Personality

03:00:00 AC,C, T 013230 02:00:00 NT, T 014020
Mono 5x weekly Mono, Stereo

1 pgm
7" reel, 71/2ips
Charlie Daniels, Neil Diamond, John Wayne
Three solid hours of talk and entertainment on the subject of patriotism,
including a salute to John Wayne.

25-54 — ENT

CASH.

Total Service Programming — Total Service Programming

Great American Spirit, The 1982
Entertainment

03:00:00 ALL 020510

1 pgm Stereo

7" reel, 7 1/2ips

Music and words from prominent American entertainers; a salute to both
John Wayne and America. Excellent July 4th or Memorial Day
programming.

12+ — ENT

Promos

CASH/BARTER.

Weedeck Radio Network — Weedeck Radio Network

# Great Lost Who Tapes Hosted By Bill 1982
Wyman, The

Music-Rock

02:00:00 AR 022450

1 pgm Stereo

12°LP, 33 1/3rpm

Host: Bill Wyman
A special featuring tracks from the Who, previously unreleased. Hosted
by Rolling Stone bassist, Bill Wyman.

18-34 — MUS

Promos

BARTER.

Westwood One — Westwood One

History In America 1981
Documentary
03:00:00 ALL 020470
1 pgm Mono
7" reel, 7 1/2ips
Host: Pete Hicks
An entertaining special using music, effects and actualities. Traces the
key events of the United States Of America from the Jamestown landing
in 1607 through the year 1980. An excellent July 4th programming tool.
12+ — ENT
Demos, Promos
CASH; market exclusivity.
Universal Sounds Unlimited — Universal Sounds Unlimited
(Worldwide)

# Honky Tonk Heroes 1982
Weekend Programming

52:00:00 o] 014110

1 pgm Stereo

12°LP,33 1/3 rpm

Jerry Reed, Dennis Weaver
The bi?gest names in country music are featured in this weekend
special along with anecdotes, concert performances, and a tribute to the
television series "Hee Haw.”

25+ — ENT

BARTER; 6 minutes local and network availabilities per hour.

Roger Carroll, Mark Blinoff — Consolidated Communications

# In Search Of The New Wave: The 1983

Future Of Rock 'N Roil
Music-New Wave

02:00:00 AR
Stereo

024440

1 pgm

12°LP, 33 1/3 rpm

Host: Dunty Street
A speciai tracing and overviewing the impact of “new wave” on the
current music scene. Features music and interviews of top new wave
bands. Pilot for possible series.

18-34 — MUS

Promos

BARTER.

Goodphone Communications — Westwood One

Satellite Transmission
Live call-in and discussion from Ira Fistell, a leading personality and
noted **human encyclopedia.”

25+ — TAL

Promos

CASH; market exclusivity; 14 local availabilities.

ABC Radio Enterprises — ABC Radio Enterprises

Jack Carney’s Comedy Store 1982
Comedy

02:00:00 AC, T 022870
weekly Stereo

12" LP, 33 1/3 rpm

Host: Jack Carney
Features both the classic comedians as well as the contemporary greats
from one of the largest collections of rare comedy recordings and
interviews in the country.

18+ — ENT

Advertising Aids

BARTER; market exclusivity.

Jack Carney — Clayton Webster

# King: A Musical Tribute 1982
Specials
03:00:00 AC, B, UC 024420

1 pgm Stereo

7'reel, 7 1/2 ips

Host: Brock Peters
A joyous celebration honoring Dr. Martin Luther King. Featured musical
guests include Stevie Wonder, Diana Ross, Smokey Robinson, and
many of King's speeches.

18+ — MUS

Advertising Aids, Promos

CASH.

Syndicate It — Syndicate It

Mighty Memory Mobile, The 1987

Music-Oldies

01:30:00 BB,O 022050

52 pgms Mono

10" reel, 7 1/2 ips

Garry Moore, Bob Maxwell, Durward Kirby
A chronology of music beginning with 1920 and the historical and social
events surrounding the songs.

184+ — ENT

CASH/BARTER,; rights per arrangement.

Cinema/Sound Ltd — Nostalgia Broadcasting

Music For Celebration 1981
Religious-Series

01:30:00 RE 013420

4 pgms Stereo

Cassette

Songs and chants from 1979-81 celebrating the leadership of Bhagwan
Shree Rajneesh.
1.Selacted Celebration Songs 2.Morning Celebration Music 3.Music
Group 4.Sufi Dance.
18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International

# Musical! 1982

Entertainment

03:00:00 AC, BB, BM 025520

weekly Stereo

12'LP, 33 1/3 rpm

Host: Chuck Southcott
A weekly three-hour program saluting the greatest hits of the Broadway
stage and Hollywood screen. The show focuses on the music,
celebrities, and excitement that surrounds the world of musicals.
Highlighted by a special well-known guest each week. “Musicall” also
reports on the latest happenings in films and at the theatre.

35+ — ENT

Advertising Aids, Demos, Promos

CASH; 13 week minimum.

Watermark/ABC Radio Enterprises; Tom Rounds, Exec Prod; Ron Cutler,

Prod — Watermark/ABC Radio Enterprises  Worldwide:

Watermark/ABC Radio Enterprises
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Features Features
Neil Diamond Special, The 1981 # Playback: A Great Review Of '83 1965
Artist Salute Seasonal

03:00:00 AC,MM,R 014400 05:00:00 AC 024060

1 pgm Stereo 1x yearly Stereo

Satellite Transmission

Host: Kris Erik Stevens
The music of Neil Diamond and insightful interviews with the
singer/songwriter and those who were the influences on his career.

18+ — ENT

Promos

BARTER.

Richard A Foreman Associates — ABC Contemporary Network

# Night Moves 1982

Specials

02:00:00

1 pgm

12°LP,33 1/3 rpm

Host: Kris Erik Stevens
A Halloween special featuring music, mystery and magic as well as a
celebrity superstar appearance.

18+ — ENT

Promos, Sales Aids

CASH.

Kris Erik Stevens Enterprises — Kris Stevens Enterprises

A ,AC,R 023200

Stereo

# 1 Country 1982
Music-Country
36:00:00 C
1 pgm Stereo
7"reel, 71/2ips
Host: Larry Scott
Highlighted are country music’s greatest # 1 hits and the stories behind
the songs.
18+ — MUS
Promos
CASH; 15 commercial availabilities per hour.
Weedeck Radio Network — Weedeck Radio Network

020490

One More Time 1982
Music-Big Band

13:00:00 BM 005520

1 pgm Mono

7"reel, 71/2ips

Host: Joe McFarlin
Highlights the big bands of the era 1930 to 1960, and each 55-minute
program features one band, such as Duke Ellington, Wayne King, Eddy
Howard, and so forth. Commentary is limited to descriptions of the band
leaders, the band members, amusing incidents, etc. Primarily music, the
program features five commercial break-aways.

35+ — MUS

CASH; 13 weeks; 5 commercial avails; 1 replay.

Synsat Communications — Synsat Communications

# Original Christmas, An 1982
Seasonal

12:00:00 AC,0 024310

1 pgm Stereo

7'reel, 71/2ips

Host: Don Bleu
The top 100 Christmas songs of all time. Excerpts from classic
Christmas historic events and radio shows through the years.
12+ — MUS
CASH; rights for calendar year with first refusal on renewal.
Creative Factor — The Creative Factor

Owen Spann 1982
Interview-Talk-Personality

02:00:00 NT, T 013990

5x weekly Mono, Stereo

Satellite Transmission
A live call-in interview show with headline-making guests and the wit,
humor, and conversation of Owen Spann.

18+ — TAL

Promos

CASH; market exclusivity; 14 local availabilities.

ABC Radio Enterprises — ABC Radio Enterprises

12'LP,33 1/3rpm
A yearly compendium of the best contemporary music punctuated by
highlights of the year's news, sports, and entertainment. The program
began seventeen years ago and 1982 is presently available.

18-3¢ — MUS

Demos

CASH; 40 minutes of local availabilities; 8 minutes of SFM promotion.

Cinema/Sound Ltd — Cinema/Sound Ltd

Playback 82 1982
Specials

05:00:00 A ,AC,R 014390

1 pgm Stereo

Satellite Transmission

Host: Dan Ingram
A New Year's Day special, this prog';am features music from the major
recording artists from the year combined with news actualities from a
wide range of national and international events.

18+ — ENT

Promos

BARTER.

Cinema/Sound Ltd — ABC Contemporary Network

Portrait Of John, A 1982
Artist Salute
03:00:00 A R
1 pgm Stereo
7"reel,71/2ips
This special covers the life and times of the legendary John Lennon,
including interviews and music.
18+ — MUS
Promos
CASH/BARTER; 12 minutes commercial availabilities.
Weedeck Radio Network — Weedeck Radio Network

020500

Portrait of John, A 1982
Artist Salute

03:00:00 A AC,R 013190

1 pgm Stereo

7"reel, 7 1/2ips

Program of the music, thou?hts, trials, tribulations, failures and
successes of the rock 'n roll legend.

18-34 — ENT

CASH; 12 availabilities per hour.

Total Service Programming — Total Service Programming

Project: Sinatra 1987
Artist Salute

12:00:00 AC,BB,O 013240

1 pgm Mono, Stereo

10 1/2'reel, 7 1/2ips; 12' LP, 33 1/3 rpm
Host: Paul Compton
An intimate and exhaustive look at this century’s most important
entertainer, starting with the early Big Band days.
454+ — MUS
CASH; 12 availabilities per hour; price based on market rank.
Total Service Programming — Total Service Programming

# Proud Country Network, The 1982
Music-Countdowns

02:00:00 C 016440
weekly Stereo

?

Host: Don Keith
A two-hour weekly program hosted by Nashville radio personality Don
Keith, that consists of a top 25 record countdown, special features, and
news segments about country personalities. Each week, a new single, a
new album, and an oldies year are spotlighted, with facts and trivia
questions included.

25+ — MUS

FREE; 10 minutes per hour local; 2 minutes for national.

Proud Country Radio — Proud Country Radio
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# Ralph Emery Radlo Show 1982 # Tale Of Two Cities, A 1987
Music-Country Drama

05:00:00 c 024480 02:00:00 ALL 016190
weekly Stereo 1 pgm Stereo

12'LP, 33 1/3 rpm
Host: Ralph Emery
Ralph Emery co-hosts with a major country artist who plays the current
country chartmakers. Includes country music news and interviews.
18-54 — MUS
BARTER; 13 local avails per hour.
Multimedia Program Productions — Muitimedia Program Productions

Rock and Roll Never Forgets 1982
Artist Salute

03:00:00 AR 020080
Monthly Stereo

12" LP, 33 1/3rpm

Host: Mary Turner
Rare interviews, insights, and the music of the legendary rock
performers of the past whose influence is still feit.

18-44 — ENT

BARTER; market exclusivity.

Burt Kleinman, Westwood One — Westwood One

Satsang 1981
Religious-Series

01:30:00 RE 013430

3 pgms Stereo

Cassette

Music, meditations, recitations and silence centering on different
aspects of the Rajneesh faith.
1.Satsang: Silent Heart to Heart Communion 2.Satsang: The Silent Sage
3.Satsang: Light on the Path.
18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International

Something Special 1981
Interview-Talk-Personality
02:00:00
weekly
101/2"reel, 7 1/2 ips
Host: Sid Mark
Celebrity interviews and assorted musical selections from appropriate
performers in the adult contemporary and big band eras.
25-54 — ENT
Advertising Aids, Promos
CASH; 8 minutes commercial availability per hour.
Sid Mark — Orange Productions

AC, BB,MM 021810

Stereo

Sounds Of Christmas, The 1978
Seasonal

48:00:00 ALL 005750

1 pgm Stereo

7" reel, 7 1/2ips
Popular music and vignettes; music matched-flow or random-select for
holiday programming. Christmas Eve-Day special, pre-Christmas drop-
ins...includes promos and holiday messages from featured artists.
Pacl:age doubles as complete individual-selection library. Updated
yearly.

184+ — ENT

Advertising Aids, Promos, Sales Aids

CASH; 1 play per market; 12 commercial avails per hour.

Mike Shepherd — SHEPERDmusic

Stars Specials 1982
Anrtist Salute

02:00:00 R 011120
weekly Mono, Stereo

7" reel, 7 1/2ips

A program created by the superstars of today and the newest and most
promising artists. Interviews and music.

18-34 — ENT

Promos

CASH.

Bob Johnson — /n Records Audio Presentations

10" reel, 7 1/2 ips; Satellite Transmission via NPR
A two-hour version of the Dickens' classic novel. Brian Murray plays
both Sydney Carton and Charles Darnay.

254+ — ENT

Advertising Aids, Promos, Sales Aids

CASH; number of plays are restricted; contact for details.

National Radio Theatre — National Radio Theatre

'Tis The Season 1977
Seasonal

18:00:00 ALL 015480

1 pgm Mono

?" reel, ? ips

Host: Khan Hamon

Dramatized stories, events, and customs that depict Christmas time.
Plus the world’s greatest Christmas music. Hosted by Khan Hamon.

12+ — ENT

Demos, Promos

CASH; 192 commercial avails.
First Choice — First Choice

Tune In On Yesteryear 1981
Music-Big Band

26:00:00 BB 005510

1 pgm Mono

7" reel, 7 1/2ips

Co-Hosts: Joe McFarlin, Roger Klemmer
Features the popular music, important events, and selected trivia from
the years 1928 through 1952. Each program is 55 minutes and is
devoted to a particular year, such as ““Tune In On Yesteryear—1937.”
Primary emphasis is on the music of the era—big bands for the most
part—and in-depth commentary on the band leaders and/or individual
members of the musical groups performin% The musical selections are
interspersed with appropriate commercial break-aways, news highlights
of the year being featured, and trivial items selected to capture the
listener’s interest or bring back old memories.

35+ — MUS

CASH; 5 commercial avails per program; 1 replay.

Synsat Communications — Synsat Communications

Twelve Hours Of Christmas, The 1977
Seasonal

12:00:00 ALL 005100

1 pgm Stereo

12" LP,331/3 rpm

Host: Kris Stevens
An all encompassing holiday show filied with traditional music,
international traditions, that bring to life the real spirit of Christmas. The
show has aired on more than 500 stations in the past five years.

124 — ENT

Advertising Aids, Promos, Sales Aids

CASH; 2 Christmas runs.

Kris Stevens Enterprises — Kris Stevens Enterprises  (Worldwide)
20:20 Musicworld 1981
Magazine

03:00:00 AC 005310

1x weekly Stereo

7" reel, 7 1/2ips

Host: Wink Martindale
A weekly music magazine featuring from yesterday back-to-back with 20
hits of today. Contain 15 highly inventive features on what’s happening
“right now"’ in music such as “Missing Persons,” an update of the
whereabouts of former pop stars; “Tributes,” to current pop stars;
“Musicworld Update,” a weekly update of music news; and *“Think
Back,” plus many others.

25-49 — ENT

Advertising Aids, Promos

CASH/BARTER; negotiable.

The Creative Factor — The Creative Factor
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Features Live Events
Way Back When 1981 Country Music Countdown 1982
Entertainment Music-Country

03:00:00 BB, MM, T 005530 03:00:00 c 013570

13 pgms Mono 1x weekly Stereo

7"reel, 7 1/2ips

Host: Roger Klemmer, Writer: Don Schaal
Features vintage radio programs that are in public domain, interspersed
with commentary about when they were created, who starred in them,
how long they ran on radio, and some interesting facts about them. For
the most part, original programs will be recreated in their entirety.
gesigned as a three-hour package that offers comedy, mystery, and

rama.

35+ — MUS

CASH; 5 commercial avails; 1 replay.

Synsat Communications — Synsat Communications

# Woodstock Revisited 1983
Documentary

03:00:00 AR 026790

1 pgm Stereo

12'LP, 33 1/3 rpm
After 14 years, Woodstock is revisited in this 3-hour program.
184+ — TAL
BARTER.
The Creative Factor — The Creative Factor

Live Events

Berman At Severance Hail 1982
Music-Classical

02:00:00 CL 004230
1pg Stereo

m

101/2"reel, 7 1/2, 15 ips
A recital by Lazar Berman.

25-54 — MUS

Promos

CASH.

Radio Seaway — WCLV/Seaway Productions (Worldwide)

# Bernard Meltzer 1982

Interview-Talk-Personality

03:00:00

2x weekly

Satellite Transmission

Bernard Meltzer
Financial advice call-in program with Bernard Meltzer, an expert in many
fields such as, real estate, money and finance, economics, engineering,
home repairs, investments, and financial counseling.

254+ — TAL

BARTER.

NBC “Talknet” Network — NBC “Talknet'' Network

N, NT, T 025340

Stereo

# Bruce Williams 1982
Interview-Talk-Personality
03:00:00 N,NT, T 025330
2x daily Stereo
Satellite Transmission
Bruce Williams
Call-in talk show providing advice on common investment problems.
254 — TAL
BARTER.
NBC “Talknet” Network — NBC ‘‘Talknet” Network

Country Coast To Coast 1982
Music-Country

24:00:00 C 003200
daily Stereo

Satellite Transmission

DJ's: Gary Semro, Big John Anthony, Don Bishop, Jim Morgan, Larry

Watts, Barb Wunder
Full service station programming. Includes news, weekly features, and
specials. Totally flexible to allow for localization. Features modern
contemporary country music.

25-49 — ENT

Advertising Aids, Promos, Sales Aids

CASH/BARTER:; 2 year contract; 2 commercial minutes.

Burkhart/Abrams Consulting — Satellite Music Network

Satellite Transmission

Hosts: Nathan Roberts, Suzanne Reynolds
Broadcast live, this program presents the top 40, interviews with the
stars, behind the scenes, info, and country news.

25-54 — MUS

Advertising Aids

CASH/BARTER.

Ed Salamon — Mutual Broadcasting System

# Dr.Harvey L. Ruben 1982

Interview-Talk-Personality

03:00:00

2x weekly

Satellite Transmission

Dr. Harvey L. Ruben
Personal advice call-in talk show, hosted by psychiatrist Harvey Ruben.

25+ — TAL

BARTER.

NBC “Talknet" Network — NBC "Talknet' Network

N, NT, T
Stereo

025360

Dr. Susan Forward 1982
Interview-Talk-Personality

02:00:00 NT, T 013980

5x weekly Mono, Stereo

Satellite Transmission
Acclaimed psychologist and author, Susan Forward, leads a live call-in
program dealing with caller questions and problems about mental health
and psychology.

184+ — TAL

Promos

CASH/BARTER; 60-second commercial availability.

CASH; 60-second commercial availability. — ABC Radio Enterprises

Dr. Toni Grant 1982
Interview-Talk-Personality

02:00:00 NT, T 014010

5x weekly Mono, Stereo

Satellite Transmission
Billed the airwave’s “‘most copied” psychologist, Dr. Grant leads a live
call-in show dealing with personal problems and using her renowned
expertise in therapy to help solve them.

18+ — TAL

Promos

CASH; market exclusivity; 14 local availabilities.

ABC Radio Enterprises — ABC Radio Enterprises

# Ed Busch Talk Show 1983
Interview-Talk-Personality
04:00:00
weekends
Satellite Transmission
Host: Ed Busch
A live call-in general interest talk show with radio personality Ed Busch.
Touches on a wide range of subjects from politics, show business, to
sports. Available on Sat/Sun 4-8 pm EST.
25+ — TAL
CASH; contains 10-13 minute avails depending on station format.
Connie Enriquez — Ed Busch Productions

N,NT, T
Stereo

016490

Football 1982
Sports

00:00:00 S 021380
Waeekly Mono

Satellite Transmission, Telephone Transmission

Dick Stockton, Hank Stram, Lindsey Nelson, Jack Buck, Jim Kelly
Exhaustive coverage of both the college and pro football scenes,
including live weekly broadcasts, previews, specials, and all the playoff
action.

124 — SPO

Advertising Aids, Promos

BARTER.

Bill Ceverha, David Kurman, Pat McGuirk, CBS Radio Sports

Radio Network

— CBS
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Long Form

Live Events

Golf 1982

Sports

00:00:00 S

5 pgms Mono

Satellite Transmission, Telephone Transmission
Live coverage of the most prestigious golfing events of the year, from
the Masters to the PGA championship.

021390

18+ — SPO

Advertising Aids, Promos

BARTER.

CBS Radio Sports — CBS Radio Network

# Hollywood Live 1983
Interview-Talk-Personality

01:30:00 B,D,UC 024730
weekly Stereo

Satellite Transmission

Host: Frankie Crocker
A live interview talk show which accepts call-in questions from listeners
to guest stars.

18-34 — TAL

BARTER; 10 network avails; 5 local avails.

Global Satellite Network — Global Satellite Network

Horse Racing 1982
Sports

00:00:00 S 021420

8 pgms Mono

Satellite Transmission, Telephone Transmission
Live coverage of the splendor and action of the richest horse racing
events of the year, including specials preceeding the events.

18+ — SPO

Advertising Aids, Promos

BARTER.

CBS Radio Sports — CBS Radio Network

Larry King Show, The 1983
Interview-Talk-Personality

05:35:00 NT,. T 013490

6x weekly Stereo

Satellite Transmission

Host: Larry King
America’s premiere overnight talk/call-in show; the live program
features interviews with the most influential personalities from politics,
film, literature, business, medicine, and sports. Timely specials are also
part of the program. Portions are recorded for playback in PT zone.

18+ — TAL

Promos, Sales Aids

CASH/BARTER.

Tamara Haddad, Mutual Broadcasting System — Mutual Broadcasting

System

# Llve Concerts & Specials 1983
Live Events

00:00:00 AR 024720

1 pgm Stereo

Satellite Transmission
Live concerts via satellite. Special 90-minute features include interviews
and superstar profiles. Concert lengths vary.

18-34 — MUS

BARTER.

Global Satellite Network — Global Satellite Network

Live From Billy Bob’s Texas 1983
Music-Country

02:00:00 C 015660

1x weekly Stereo

12" LP,331/3 rpm
A two-hour show, “Live from Billy Bob’s Texas,” centers on country
superstar acts with backstage interviews with each act. Designed to play
for Friday or Saturday between 9:00 am and 12 Midnight.

18- — MUS

Advertising Aids, Demos, Promos, Sales, Aids

FREE; 5 :60's available in each hour of broadcast; 1 play per show; 1

station per market.

Broadcast International — Broadcast International

Live Events

Live Network 1981
Music-Rock

00:60:00 R 003520

2x yearly Stereo

Satellite Transmission
Broadcasts linked to holidays to capture and transmit the excitement of
the live event. These specials have featured groups like: The Doobie
Brothers, Foreigner, and Jefferson Starship.

18-34 — MUS

BARTER.

DIR Broadcasting — DIR Broadcasting (Worldwide)

Mancini At Blossom 1982
Music-Beautiful

02:00:00 BM

1 pgm Stereo

101/2"reel, 7 1/2, 15 ips

A broadcast by the Cleveland Orchestra featuring Henry Mancini in a
program of showtunes and film music.

25-54 — MUS

Promos

CASH.

Radio Seaway — WCLV/Seaway Productions

004240

Michael Jackson kit
Interview-Talk-Personality
02:00:00

5x weekly

Satellite Transmission

Live call-in and talk with Michael Jackson and the big names from the
arts, entertainment, science, politics, and media. Geared for well-
educated, upwardly mobile young adults.

25+ — TAL

Promos

CASH; market exclusivity; 14 local availabilities.
ABC Radio Enterprises — ABC Radio Enterprises

NT, T 014000

Mono, Stereo

Music Country Network 1982
Music-Country

07:00:00 c 008600
daily Stereo

Satellite Transmission

Host: Chuck Morgan
Live night time country music programming direct from Nashville (10 pm
to 5 am). Contains live star interviews with the greatest names in
country, the best in country music selection and programming, top
country deejays, and up-to-the-minute AP news, weather, and sports.
Host for the show is WSM personality and Grand Ole Opry announcer
Chuck Morgan.

18-44 — MUS

Promos

CASH/BARTER.

WSM/AP Broadcast Services — WSM/AP Broadcast Services

NASCAR Grand National Auto 1982
Racling—Live Coverage
Sports
04:00:00 N, S
31 pgms Mono
Satellite Transmission
Co-Anchors: Barney Hall, Mike Joy, Ned Jarrett (twice Grand National
Champion), Commentators: Eli Gold, Dave Despain, Dave Sutherland,
Larry Nuber
Complete live broadcasts of the nation’s major auto races, including the
Daytona 500 and the Firecracker 400, plus races from Talladega;
Riverside, Ca., Michigan, Pocono, Atlanta, Stafford, CT.
1976-1981 National Motorsports Press Association.
18-54 — SPO
Advertising Aids, Promos, Sales Aids
CASH; rights fee based on population of city of license; net pays line
charges.
Motor Racing Network — Motor Racing Network

002700
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1983

Live Events

NBA Playoffs And Championship 1982
Sports

02:30:00 ALL 013670

10 pgms Stereo

Satellite Transmission
Live glay-by-phy coverage of the NBA mini-series and championship
rounds.

12+ — SPO

Advertising Aids

CASH/BARTER.

Mutual Broadcasting System — Mutual Broadcasting System

NCAA Basketball 1982

Sports

02:30:00 ALL 013660

20 pgms Stereo

Satellite Transmission
Live play-by-play coverage of the fighting Irish basketball season. Also,
selected inter-regional games on the Notre Dame affiliate stations.
Ofters analysis program throughout season.

124+ — SPO

Advertising Aids

CASH/BARTER.

Mutual Broadcasting System — Mutual Broadcasting System

NCAA Basketball 1982

Sports

02:30:00 ) 021340

20 pgms Mono

Satellite Transmission, Telephone Transmission
Live coverage of the current NCAA schedule, featuring head-to-head
confrontations between the major college powers as well as the best of
the playoff action.

18+ — SPO

Advertising Aids, Promos

BARTER.

CBS Radio Sports, Jim Host & Associates Inc — CBS Radio Network

NFL Sunday Afternoon Football 1982

Sports

03:00:00 ALL

1x weekly Stereo

Satellite Transmission

Tony Roberts
Live play-by-play coverage of a selected game. Also, regularly
scheduled regional coverage of the Pittsburgh Steelers, Kansas City
Chiefs, Atlanta Falcons, Houston OQilers, and Dallas Cowboys.

12+ — SPO

Advertising Aids

CASH/BARTER.

Mutual Broadcasting System — Mutual Broadcasting System

013640

Night Talk 1981

Interview-Talk-Personality

05:00:00 B,UC

5x weekly Mono, Stereo

Satellite Transmission

Host: Bob Law
Live interviews and two-way talk on a wide range of subjects and issues
that affect the lives of Black Americans. Features top scholars,
politicians, entertainers, and cultural leaders.

184+ — TAL

CASH; 12 minutes of commercial availability per hour.

Linda Haynes — National Black Network

014930

Night Time America 1981
Entertainment

05:00:00 AC,O,R 008130

6x weekly Stereo

Satellite Transmission

Host: Bob Dearborn
An all-night live program hosted by radio personality Bob Dearborn,
broadcast Monday-Friday between 12 midnight and 5:00 am. Contains
85% music, weekly, “Top 10 Record Countdown,”” sports, updates, star
swill-celebrity gossip, ‘Phona-Scan”—listener phone call play-backs,
focus—globetrotting to popular cities, “Time Capsule'—oldies hour,
RKO News every hour on the half hour, and local station involvement.

18-49 — MUS

Advertising Aids, Promos, Sales Aids

BARTER.

RKO Radio Network — RKO ONE

Live Events

Notre Dame Football 1982
Sports

03:00:00 ALL 013650

1x weekly Stereo

Satellite Transmission
Live play-by-play coverage of the fighting Irish as well as coverage of
other major college games on Notre Dame affiliate stations. Offers
football analysis program before game.

12+ — SPO

Advertising Aids

CASH/BARTER.

Mutual Broadcasting System — Mutual Broadcasting System

Pavarotti At Blossom 1982
Music-Classical
02:00:00 CL
1 pgm Stereo
101/2"reel, 7 1/2, 15 ips

A recital by the King of the High C's, given at the Blossom Music Center.
25-54 — MUS

004250

Promos

CASH.

Radio Seaway — WCLV/Seaway Productions

Performance Racing Network 1982
Sports

00:00:00 ALL 015800

3 pgms Mono

Telephone Transmission
Anchor: Ken Squire
All races are from Charlotte Motor Speedway and will be the most
comprehensive coverage to date from this famed speedway.
1.National 500 Pole Day 2. ‘Miller"’ Sportsman 300 3.National 500 Grand
National.
184+ — SPO
CASH; 6 availabilities per hour.
Performance Racing Network — Performance Racing Network

# Radio Portugal 1983
Miscellaneous

02:00:00 NT, SP 015930

1x weekly Mono, Stereo

10'reel, 7 1/2ips
Radio Portugal contains music, talk, news and sports; a Portuguese
radio show. Available live in NY metro-area and on a tape delay basis for
all other regions. Consult producer for adaptation to your specific needs.

254+ — ENT
Portuguese
CASH.

Jupiter Productions, Carlos Pinto — Jupiter Productions  (Worldwide)

Ray Briem 1982

Interview-Talk-Personality

02:00:00

5x weekly

Satellite Transmission
Known as the *“King of All Night Radio,” Ray Briem brings with him the
highest rated post-midnight show in the country. A live call-in format.

18+ — TAL

Promos

CASH; market exclusivity; 14 local availabilities.

ABC Radio Enterprises — ABC Radio Enterprises

NT, T
Mono, Stereo

014030

Rockline 1982
Interview-Talk-Personality

00:90:00 AR 011230

1x weekly Stereo

Satellite Transmission
Listeners can talk directly to top Rock artists.
18-34 — ENT
Promos
CASH/BARTER.

Global Satellite Network — Global Satellite Network  (Worldwide)
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# Sally Jessy Raphael 1982
Interview-Talk-Personality
03:00:00 N,NT, T 025350
daily Stereo
Satellite Transmission
Sally Jessy Raphael
This call-in program offers human, practical insights on day-to-day
personal problems and relationships.

25+ — TAL

BARTER.

NBC "Talknet” Network — NBC “Talknet"”’ Network

Solid Gold Saturday Night 1982
Music-Oldies

05:00:00 AC,O 008510
weekly Stereo

Satellite Transmission

Host: Dick Bartley
A five-hour live via satellite oldies show with nationwide call-in requests
(7 pm-12 Midnight EST). Transmitted from Chicago. Host Dick Bartley
will utilize incoming comments and requests to recall memories and
elicit reactions from listeners across the country.

25-54 — MUS

Advertising Aids, Promos, Sales Aids

CASH.

RKO Radio Network — RKO Radioshows

Sports At Large 1982
Sports

02:00:00 NT, T 014700

1x weekly Mono, Stereo

Satellite Transmission

Host: Jerry Izenberg
One of the most respected sports journalists interviews the newsmaking
sports figures and tackles questions and comments from listeners in this
live call-in program.

184+ — TAL

Advertising Aids, Promos

BARTER; 5 network and 5 local availabilities per hour.

NBC Radio Sports — NBC Radio Network

# Sportscan 1983
Sports

06:00:00 ST 025080
weekly Stereo

Satellite Transmission
A six-hour national sports call-in program which includes interviews,
phone call-ins and regular updates and scores on professional and
collegiate sports.

184+ — TAL

BARTER.

Mutual Broadcasting System — Mutual Broadcasting System

Star Station, The 1982
Music-Adult Contemporary
24:00:00 AC
daily Stereo
Satellite Transmission
DJ's: Bob Leonard, Robert Hall, Paul Trembley, Ron Britain, John
Calhoun, Susan Reynolds
Full service station programming. Includes news, weekly features, and
specials. Totally flexible to allow for complete localization.
25-49 — ENT
CASH/BARTER,; 2 year contract; 2 commercial minutes.
Burkhart/Abrams Consulting — Satellite Music Network

003210

Stardust 1981
Music-Adult Contemporary

24:00:00 AC 020370
daily Stereo

Satellite Transmission
A live, full-service station programming traditional middle-of-the-road
music. Includes prepared newscasts on the hour, periodic specials, and
features.

35+ — MUS

Advertising Aids, Promos

CASH/BARTER; 2 year contract.

Burkhart/Abrams Consulting — Satellite Music Network

" Live Events

Talknet: Sally Jessy Raphael 1982
Interview-Talk-Personality

02:30:00 AC, T 014750

5x weekly Mono, Stereo

Satellite Transmission

Sally Jessy Raphael

A national talk and call-in program featuring advice on personal matters
by one of the most admired radio personalities. Includes network cut-
aways and live feature updates.

18+ — TAL

Advertising Aids, Promos

BARTER,; 3 network and 7 {ocal availabilities per hour.
NBC Talknet — NBC Radio Network

Talknet: Bruce Williams 1962
Interview-Talk-Personality

02:00:00 AC, T 014760

5x weekly Mono, Stereo

Satellite Transmission
Bruce Williams

Noted financial expert leads a live call-in program carried nationally
dealing with the money questions from listeners and offering timely
advice. Includes network cut-aways and live feature updates.

25+ — TAL

Advertising Aids

BARTER; 3 network and 7 local availabilities per hour.
NBC Talknet — NBC Radio Network

Tennis 1982
Sports

00:00:00 S 021400

1 pgm Mono

Satellite Transmission, Telephone Transmission
Live coverage of the U.S. Tennis Open.

18+ — SPO

Advertising Aids, Promos

BARTER.

CBS Radio Sports — CBS Radio Network

# This Is Hollywood 1983
Interview-Talk-Personality

02:00:00 N,NT, T 025060
weekly Stereo

Satellite Transmission
Host: Eric Boardman

This program, live before an audience at the Universal Studios
Entertainment Center in Hollywood, features off-beat celebrity
interviews, zany comedy features, timely show business news and
phone calls from across the nation.

184+ — ENT

Promos

BARTER.

Satellite Radio Services — Mutual Broadcasting System

# United States Football League 1983
Sports

00:00:00 ALL 025310
seasonal Stereo

Satellite Transmission

The United States Football League consists of 12 teams, each with an
18-game schedule.

124+ — SPO
BARTER.
ABC Radio Network — ABC Information Network
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Music Programming Music Programming
Music Programming All Time Top 30, The 1982
Music-Countdowns
03:00:00 AC 001960
1x weekly Stereo
Dick Clark National Music Survey, The 1981 127 p 331/3rpm
Music-Countdowns Host: Mark Elliott
03:00:00 AC,R 013550 “The All Time Top 30" is an exclusive extra of the ““The Weekly Top
1x weekly Stereo 30,” and can be scheduled as an added special anytime throughout the

Satellite Transmission
Host: Dick Clark

Highlighted here are the Top 30 pop chart records as determined by
Cashbox Magazine. Also included are profiles and interviews with the
top recording artists.

124+ — MUS
Advertising Aids
CASH/BARTER.

Frank Furino for Dick Clark Productions in association with Mutual
Broadcasting System. — Mutual Broadcasting System

AC/Pop Specials 1982
Music-Adult Contemporary

LRty AC 009710

1x monthly Stereo

7" reel, 7 1/2ips

A monthly special that begins April '82. Each show focuses on the
big'?esft names in aduit contemporary radio, such as: Paul McCartney,
Cliff Richards, Commodores, and Kool and The Gang.

254+ — MUS

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Alabama 1982
Music-Country

02:00:00 C 009590

1x monthly Stereo

7"reel, 7 1/2ips

Host: Jerry Naylor
From the “Superstar Country” series, available as a package or
separately. Contains the groups own words about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radlo

Shows; WORLDWIDE: Grace Glbbons

# Alabama Story, The 1983
Music-Country

03:00:00 AC,C, MM 025700

1 pgm Stereo

12°LP, 33 1/3 rpm
Country music holiday special for July 4th. Part of “Six Pack Radio
Special” series.
18+ — MUS
Promos
FREE; to top 171 Arbitron-rated metro markets; affiliates of Weekly
Country Music Countdown have first right of refusal; 6 minutes
commercial and 6 minutes local availabilities.
The United Stations — The United Stations

Album Greats: A History Of Album Rock 1981
Music-AOR

48:00:00 AR 000770

1 pgm Stereo

12" LP,331/31pm

Mike Harrison

The program spans 15 years of album rock with behind the scenes
stories, interviews, commentary and feelings.

18-34 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH; 2 runs; 480 commercials.

Goodphone Communications — TM Programming (Woridwide)

year. Included in the program are such hits as ‘‘Stairway to Heaven,"
“Mandy,” *‘Call Me,” and many more.

18-34 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH.

Drake Chenault Enterprises — Drake-Chenault Enterprises
(Woridwide)

American Country Christmas, An 1981
Seasonal

04:00:00 c 005010

1 pgm Stereo

12" LP,331/3 rpm

Host: Kris Kane, Anne Murray, Barbara Mandrell, Kenny Rogers, Mickey

Gilley, Minnie Pearl, etc.
Host, Kris Kane interviews thirty-six major country music stars. Program
can be run as a 4-hour block or stripped as 4 individual one-hour
programs.

18-54 — ENT

Promos

CASH; 1 play per market; 10 commercial minutes per hour.

Cross-Country Communications — Cross-Country Communications

# American Country Countdown With 1973
Bob Kingsley

Music-Country

03:00:00 c 025490
weekly Stereo

12°'LP, 33 1/3rpm

Host: Bob Kingsley
A weekly three-hour countdown of the top 40 country music singles in
America as reported by Billboard Magazine. Host Bob Kingsley presents
fascinating behind-the-scenes information on country artists and their
songs. American Country Countdown is heard on more than 300
stations around the world and on the American Forces Radio Network.

18+ — MUS

Advertising Aids, Demos, Promos

CASH; 13 week minimum.

Watermark; Tom Rounds, Exec Prod; Bob Kingsley, Johnny Biggs,

Prod — Watermark/ABC Radio Enterprises = Woridwide:

Watermark/ABC Radlo Enterprises

# American Top 40 With Casey Kasem 1970

Music-Top 40

04:00:00 A, AC, R

weekly Stereo

12°'LP, 33 1/3rpm

Host: Casey Kasem
A weekly four-hour countdown of the top 40 singles in America as
reported by Billboard Magazine. Integrated with the countdown are
news, statistics and stories about the artists behind the hits. American
Top 40 is heard around the world and on the American Forces Radio
Network. *Distributed by Watermark for the ABC Contemporary
Network.

18+ — MUS

Advertising Aids, Promos, Sales Aids

CASH,; for International markets.

Watermark; Tom Rounds, Exec Prod; Don Bustany,

025480

Prod — Watermark/ABC Radio Enterprises  Woridwide:
Watermark/ABC Radio Enterprises

# Apollo Band Stand 1983
Music-Big Band

04:00:00 BB 026450

1x weekly Stereo

Satellite Transmission
This nostaglia oldies program features artists who performed in the
Apolio Theater including Mat King Cole, Duke Ellington, and others.
25+ — MUS
FREE; 2 to 4 availabilities per hour dependent on program length.
Rocky Groce — Sheridan Broadcasting Network

A-26



1983

THE RADIO PROGRAMS SOURCE BOOK

Long Form
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Barbara Mandrell 1982

Music-Country

02:00:00 C

1x monthly Stereo

7" reel, 7 1/2ips

Host: Jerry Naylor
From the "‘Superstar Country" series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

009640

# Barry Manilow: The Manilow & Magic 1982
Radio Show

Music-Adult Contemporary

02:00:00 AC 024190

1 pgm Stereo

7'reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Don Bleu
The words, music, and thoughts of Barry Manilow.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH,; negotiable.
Creative Factor — The Creative Factor

# BBC Concert Hall 1983
Music-Classical

00:00:00 CL 026220
weekly Stereo

10‘reel, 7 1/2 ips
This program features live British and European orchestras performing
in London.

25+ — MUS

CASH.

Parkway Communications — Parkway Communications

# BBC Music Showcase 1983
Music-Classical
01:20:00 CL
1x weekly Stereo
10'reel, 7 1/2ips

This program features performances never recorded on disc by some of

the most famous artists in the world. Music varies from concerts in
London from more than a decade to innovative summer festivals.

026260

25+ — MUS

CASH.

Parkway Communications — Parkway Communications

# BBC Promenade Concerts 1983
Music-Classical

00:00:00 CL 026800
weekly Stereo

10'reel, 7 1/2ips
This program features performances in London’s Royal Albert Hall.

25+ — MUS

CASH.

Parkway Communications — Parkway Communications

# Beach Boys: California Dreaming, The 1982
Music-Rock

02:00:00 AC,0,R 024170

1 pgm Stereo

7'reel, 7 1/2ips; 10° LP, 33 1/3 rpm
Host: Don Bleu
The words, music, and thoughts of the Beach Boys.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH,; negotiable
Creative Factor — The Creative Factor

Music Programming

Beach Boys Story, The 1981
Artist Salute
04:00:00 AC,R 006220

1 pgm Mono, Stereo

7" reel, 7 1/2ips

Host: Roger Christian
Exclusive interviews with The Beach Boys that recapture the special
moments of their career, how it all began, changes in their music,
changes within themselves. Ideal for weekend programming during
spring vacation, Memorial Day or any day this summer.

18-44 — ENT

Promos

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Beatles: The Days In Their Life, The 1981
Artist Salute

30:00:00 AC 000780

1 pgm Stereo

12" LP,331/3rpm
Host: Ira Lipson

A complete, detailed chronology of the Beatles recording career,
including music and voice clips.

15-49 — MUS
Promos
CASH; 2 runs within 1 year.

Sonic Workshop Toronto — AKO Radioshows (Worldwide)
Beatles, The: The Echoes And The Dream 1981
Artist Salute

06:00:00 A, AC 001130

1 pgm 2 Track Stereo

7" reel, 7 1/2ips

John Lennon, Paul McCartney, Ringo Starr, George Harrison
An exciting special comprised of 70 exclusive interviews and 89 of their
greatest hits. A commentary is included.

18+ — MUS

CASH.

Creative Marketing & Communications — Creative Marketing &
Communications

Beatles, The 1981
Artist Salute

04:00:00 A, AC,R 006190

1 pgm Stereo

12" LP,331/3 rpm

Host: Bob Eubanks, John Lennon, Paul McCartney, George Harrison,

Ringo Starr
Probes the group’s legendary career, along with how and why the
Beatles’ music changed, what's the real story behind their breakup, and
how their music changed the look, style, and mood of a whole
generation.

18-44 — ENT

Promos

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

# Big Band Broadcast New Years 1982
Special, The
Music-Big Band
06:00:00 BB 016640
1x yearly Full Track
Mono
7 reel, 7 1/2ips

A 6-hour New Years special highlighting top hits from the Swing Era.
45+ — MUS
Advertising Aids, Promos, Sales Aids
CASH; 13-week minimum; priced on market rank.

The Production Room — The Production Room (Worldwide)
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# Billboard Honor Roll Of Hits 1977
Music-Countdowns

02:00:00 AC,0O,R 024780

1x weekly Stereo

7'reel, 71/2ips

Host: Joe Niagara
This program is a two hour, weekly countdown of the golden days of
rock 'n roll, as originally reported from 1955 to 1970 by Billboard
magazine.

25-54 — MUS

Promos

CASH; 26 weeks.

Programming By Design — Radio Arts

# Billy Joel: The Man, His Words, His 1982
Music

Artist Salute

02:00:00 A R 024470

1 pgm Stereo

12'LP,33 1/3rpm
Host: Dave Herman

An exclusive interview with Billy Joel, featuring cuts from his albums.
18-34 — MUS

Promos

BARTER.

Westwood One — Westwood One

# Bob Seger: The Bob Seger Story 1982
Music-Rock

02:00:00 AR 024250

1 Stereo

pgm
7'reel, 7 1/2ips; 10° LP, 33 1/3 rpm
Host: Dave Sholin

The words, music, and thoughts of Bob Seger.
18-34 — MUS
Advertising Aids, Promos, Sales Aids
CASH/BARTER; negotiable.
Creative Factor — The Creative Factor

Boston Pops Orchestra 1982
Music-Classical

02:00:00 CL, MM 006300

1x weekly Stereo

?reel, ? ips

Host: William Pierce
Light orchestral, orchestrally arranged pop and Broadway
performances, pop and classical guests, (James Galway, George
Shearing) recorded "live” in Symphony Hall in Boston.

18+ — MUS

Advertising Aids, Sale Aids

Overdubbing Rights Available

CASH; 52 weeks; 1 time broadcast.

Jordan M Whitelaw — WCRB Productions  (Worldwide)

Boston Symphony Orchestra 1982
Music-Classical

02:00:00 CL 006310

1x weekly Dolby-A, Stereo

?" reel, ? ips

Host: William Pierce
Orchestral performances under Music Director, Seiji Ozawa and world
renowned guest conductors, recorded “live” in Symphony Hall, at
Tanglewood and on world and national tours. Series contains 52
programs.

18+ — MUS

Advertising Aids, Promos

Overdubbing Rights Available

CASH; 52 weeks; 1 time broadcast.

Jordan M Whitelaw — WCRB Productions  (Worldwide)

Breaking Away 1982
Music-Adult Contemporary

06:00:00 AC 009330

1 pgm Stereo

Customized Delivery, Satellite Transmission
Contains contemporary hits that make it ideal to program for holiday
weekends.

25-44 — MUS

CASH.

Rogers Broadcast Productions — Rogers Broadcast Productions

;CANADA: Rogers Broadcast Productions

Music Programming

Bright 'N Beautiful Sounds Of Christmas, 1972
The

Seasonal

06:00:00 AC, BM 002180

1 pgm Mono, Stereo

10" reel, 7 1/2ips
This show combines three hours of traditional music by established
artists like Percy Faith and Frank Sinatra, with three hours of popular
holiday selections by contemporary artists. Each segment is available
separately. Adaptable to live-assist or automated use. Unannounced.
25+ — MUS
Promos
CASH; commercial availability after each selection; unlimited replay.
Broadcast Programming International — Broadcast Programming
International

Buddy Holly Story, The 1981
Artist Salute

04:00:00 AC,0O,R 006200

1 pgm Stereo

7"reel, 7 1/2ips
Presents the hits and career of Buddy Holly.
18-54 — MUS
CASH/BARTER; 12 commercial avails per hour.
Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Candlelight & Wine 1981
Music-Beautiful

06:00:00 BM 009250
daily Stereo

Customized Delivery, Satellite Transmission
A totally flexible approach to late evening programming. Available for
use in a variety of ways; one to six hours (7 pm-12 midnight) of alluring
music. A blend of 50-50 music and vocals.

25+ — MUS

CASH.

Rogers Broadcast Productions — Rogers Broadcast Productions

;CANADA: Rogers Broadcast Productions

Captured Live! 1982
Music-Aduit Contemporary

26:00:00 AC 011640

1 pgm Stereo

10 1/2"reel, 7 1/2ips; 12" LP, 33 1/3 rpm
Music special produced directly from live performances. For foreign
distribution only, company is exclusive sales agent RKO Radio Networks
to non-USA markets.

25-44 — MUS

Promos

CASH.

RKO Radio Network — Robert O Mahiman (Worldwide)

Captured Live! 1983

Music-Rock

01:30:00 AR

14 pgms Stereo

Satellite Transmission
“Captured Live!" delivers 14 rock artists recorded live in concert. Each
artist will be an exclusive in the market for 30 days before and after each
concert.

18-34 — MUS

Advertising Aids, Promos, Sales Aids

BARTER,; 5 local 60-second spots.

RKO Radio Network, Patrick Griffith Productions — RKO Radioshows

008530

# Cars: Riding The New Wave, The 1982
Music-New Wave

02:00:00 AR 024290

1 pgm Stereo

7'reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin

The words, music, and thoughts of the Cars.
18-34 — MUS
Adbvertising Aids, Promos, Sales Aids
CASH/BARTER; negotiable.
Creative Factor — The Creative Factor
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Music Programming

# C.F.l. Rock Artist Profiles 1982
Music-Rock

02:00:00 AR 024220

7 pgms Stereo

7' reel, 7 1/2ips; 10° LP, 33 1/3 rpm
Host: Dave Sholin

The words, music, and thoughts of the world’s foremost rock artists. See
individual program titles for further information.

1.Journey: From San Francisco To Platinurn 2.The Police: Rock’s New Hit
Men 3.Bob Seglen The Bob Seger Story 4. Joan Jett/Go Go's/Quarter
Flash: Rock’s New Leading Ladies 5. J. Geils Band: Survivors In Vinyl
Jungle 6.Foreigner: Precious Metal 7.The Cars: The New Wave.

18-34 — MUS

Advertising Aids, Promos, Sales Aids
CASH/BARTER; negotiable.

Creative Factor — The Creative Factor

Chamber Music From Tanglewood 1980
Music-Classical

02:00:00 CL 006280

13 pgms Stereo

?" reel, ? ips

Host: Bob Goldfarb

“Live" chamber music concerts, by the likes of the Tokyo String Quartet,
Boston S&nphony Chamber Players, Aston Magna, recorded at The

Theater-Concert Hall at Tanglewood.
184+ — MUS
CASH.
Bob Goldfarb — WCRB Productions
# Christmas Around The Country 1983
Music-Country
03:00:00 AC,C,MM 025730
1 pgm Stereo

12°LP,33 1/3 rpm

Country music holiday special. Part of “‘Six Pack Radio Special” series.
184+ — MUS
Promos

FREE; to top 171 Arbitron-rated metro markets; affiliates of Weekly
Country Music Countdown have first right of refusal; 6 minutes
commercial and 6 minutes local availabilities.

The United Stations — The United Stations

Christmas Concert 1972
Seasonal
02:00:00

1 pgm

10" reel, 7 1/2ips
Bob Concie

This special concert features the complete “Nutcracker Suite,” as well
as selections by the Mormon Tabernacle Choir, and a suite of carols by
Leroy Anderson.

12+ — MUS
Promos
CASH; 8 commercial availabilities; outright purchase; unlimited replay.

Broadcast Programming International — Broadcast Programming
International

BM, CL 002120

Mono, Stereo

# Christmas Feelings 1983
Music-Country

03:00:00 C 026300

1 pgm Stereo

12'LP, 33 1/3 rpm
Country music Christmas special.

25+ — MUS

CASH.

The Creative Factor — The Creative Factor

Music Programming

Christmas Festival 1972
Seasonal

02:00:00 BM, MM 002100

1 pgm Mono, Stereo

10" reel, 7 1/2ips

Bob Concie

This program features outstanding artists and orchestras performing all
the favorites of the holiday season. Content is generally popular in
nature. Some of the artists included are Robert Goulet, The Norman
Luboff Choir, and Andre Kostelanetz.

124 — MUS

Promos

CASH; 10 commercial availabilities; unlimited replay.

Broadcast Programming International — Broadcast Programming

International

Chronology Of American Music, A 1980
Music-Countdowns

36:00:00 AC,R 013770
1pgm Stereo

Pg

101/2'reel, 7 1/2ips

Host: Jay Stevens
One time special chronological countdown of all the national number
one hits be%inning July 1955 to the present.

18+ — MU

Advertising Aids, Promos, Sales Aids

CASH; 2 runs; 6 availabilities per hour.

More Music Programming — More Music Programming  (Worldwide)
Chuck Buell’'s Super Goid 1982
Music-Oldies

03:00:00 (o] 010560

1x weekly Stereo

7"reel, 71/2ips

Host: Chuck Buell
A three hour selection of America's contemporary music that was
popular during the 50's, 60's, and 70's, including facts and stories
related to the times.

25-49 — MUS
CASH.
Timberline Productions — Timberline Productions
Chuck Roberts Show, The 1982
Music-Country
05:00:00 C 002880
7x weekly Stereo, 2 Track
Stereo

7",101/2" reels, 7 1/2,3 3/4 ips

Host: Chuck Roberts
The music flows and Chuck'’s bright personality is there to give you the
facts on who and what is played and when the song was first released.
From *Big Country” format suggested daypart 8 pm-1 am.

18-49 — MUS

Promos

CASH; 1 year contract.

Live Sound — Live Sound

Class Of '83 1983
Musical-Variety
16:00:00 AC 000760

1 pgm Stereo

12" LP,331/3 rpm

Gallagher, Tony St James
Music and vignettes tracing the memorable events of the past four
school years. The memories, virtues, angles and crazy stunts.

12-49 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH; 2 runs.

Popular Media Products — TM Programming (Worldwide)

Clear Creek Country Music Special, The 1981
Music-Country

24:00:00 C 000750

1 pgm Stereo

12" LP,331/3 rpm

Eddie Rabbitt

A mythical country music festival combining the greatest Country stars
performing and being interviewed.

18-54 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH; 2 runs; 288 commercials.

Brown Bag Productions — TM Programming (Woridwide)
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Cleveland Orchestra Concert 1982
Music-Classical

02:00:00 cL 004280

1x weekly Stereo

101/2"reel, 7 1/2, 15 ips
Host: Robert Conrad
Weekly concerts from Severance Hall and the Blossom Music Center
complete with commentary, audience reaction, and intermission feature.
25-54 — MUS
Promos
CASH.

Radio Seaway — WCL V/Seaway Productions (Worldwide)

# Concert Magazine 1983
Music-Rock
01:30:00 AR 024320
2x monthly Stereo
10°LP,331/3rpm
Host: Dave Sholin
Each show includes three live concert performances, backstage
interviews, and concert news.
18-49 — MUS
CASH/BARTER; negotiable.
Creative Factor, Patrick Griffith Prods — The Creative Factor

# Concert Of The Month 1983
Music-Black/Soul

02:00:00 B,J,UC 026470

1x monthly Stereo

Satellite Transmission
This program features jazz, rhythm and blues artists in concert. Content
varies from live to taped performances.

184+ — MUS

FREE; 2 to 4 availabilities per hour dependent on program length.

STRZ Music — Sheridan Broadcasting Network

Contemporary Sounds Of Christmas, The 1972
Seasonal

06:00:00 AC 002160

1 pgm Mono, Stereo

10" reel, 7 1/2ips

Unannounced

This program includes all the popular hits of the holiday season as well
as traditional songs performed by contemporary artists and suitable for
the entire season. Mix individual cuts with regular programming
throughout the season or use it, in its entirety, as a special Christmas
program.

12+ — MUS

Promos

CASH; commercial availability after each selection; outright purchase;

unlimited replay.

Broadcast Programming International — Broadcast Programming

International

# Countdown America 1982
Music-Countdowns

03:00:00 AR 023360
weekly Stereo

Satellite Transmission

Host: John Leader
A countdown program based on the Radio and Records “Contemporary
Hit Playlist.”” Hear the hits and John Leader's view of the national music
scene.

18-34 — MUS

Advertising Aids, Promos, Sales Aids

RKO Radioshows, IS — ARKO Radioshows

# Country Giants 1983
Artist Salute

02:00:00 Cc 016920

6 pgms Stereo

12'LP, 331/3 rpm

Host: J.J. Jordan
A package of six artist salutes originally produced for Country Music
Month, but just right any month. Contains interviews and life-stories of
each country artist.

1.Johnny Cash 2.Barbara Mandrell 3.Dolly Parton 4. Kenny Rogers

5.Ronnie Milsap 6.Conway Twitty

25+ — MUS

BARTER.

JJ Jordan, Exec Prod — Mclendon Broadcasting (Worldwide)

Music Programming

Country Love 1981
Music-Country

12:00:00 Cc 000740

1 pgm Stereo

12" LP, 33 1/3 rpm
Dottie West, Bob Kingsley
The emotions of love described by the greatest country artists of recent
years. Also includes interviews describing the background to the music.
18-54 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH; 2 runs.

Popular Media Products — TM Programming (Worldwide)
# Country Music Artist Profile: Alabama 1982
Music-Country
02:00:00 Cc 024110
1 pgm Stereo
7‘reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of Alabama.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH; negotiable.
Creative Factor — The Creative Factor
# Country Music Artist Profile: George 1982
Jones
Music-Country
02:00:00 Cc 024140
1pgm Stereo

7‘reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of George Jones.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH: negotiable.
Creative Factor — The Creative Factor

# Country Music Artist Profile: Hank 1982
Williams Jr

Music-Country

02:00:00 Cc 024130

1 pgm Stereo

7‘reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of Hank Williams Jr.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH; negotiable.
Creative Factor — The Creative Factor

# Country Music Artist Profile: Oakridge 1982
Boys

Music-Country

02:00:00 Cc 024120

1 pgm Stereo

7'reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of the Oakridge Boys.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH; negotiable.
Creative Factor — The Creative Factor

# Country Music Artist Profile: Willie 1982
Nelson

Music-Country

02:00:00 Cc 024100

1 pgm Stereo

7‘reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of Willie Nelson.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH; negotiable.
Creative Factor — The Creative Factor
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# Country Music Artist Profiles 1982
Artist Salute

02:00:00 o) 024090

6 pgms Stereo

7'reel, 7 1/2ips; 10' LP, 33 1/3 rpm

Host: Dave Sholin
A package of music specials highlighting the words, music, and thoughts
of the foremost country artists. See individual title listings for further
reference.

1.Willie Nelson 2.Alabama 3.0Oakridge Boys 4.Hank Williams Jr 5.George

Jones 6.Country Christmas.

18-49 — MUS

Advertising Aids, Promos, Sales Aids

CASH; negotiable.

Creative Factor — The Creative Factor

Country Report Countdown 1979
Music-Countdowns

04:00:00 C 010950

1x weekly Stereo

7"reel, 71/2ips

Host: Ron Martin, Nancy Jordan, Hugh Cherry
Interesting interviews, informative features, and news, together with 40
of the week's popular records as determined by Record World
Magazine.

18-44 — ENT

Promos

CASH; 26 weeks.

Weedeck — Weedeck Radio Network (Worldwide)

Country Sounds Of Christmas, The 1982

Seasonal

06:00:00 C

1 pgm Mono, Stereo

10" reel, 7 1/2 ips

Unannounced
This unannounced feature includes traditional and modern songs by top
country artists. Can be used in its entirety or mixed with regular
programming. Readily adaptable to live-assist or automated use.

18+ — MUS

Promos

CASH; commercial availability after each selection; outright purchase;

unlimited replay.

Broadcast Programming International — Broadcast Programming

International

002170

Country Tour, USA 1981
Music-Country

26:00:00 C 000670

1 pgm Stereo

12" LP,331/3rpm
Hosts: T.G. Sheppard, Janie Fricke, Kenny Rogers, Barbara Mandrell,
Anne Murray, The Oakridge Boys
A program that combines music and interview. |t traces, state by state,
the background attached to some of the living legends in Country music.
18-54 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH; 2 runs; 10 commercials.

Popular Media Products — TM Programming (Worldwide)
Country USA 1982
Music-Country

24:00:00 C 004630
daily Stereo

12" LP,331/3 rpm

Host: Lance Legauit
A comprehensive look at country music, presented non-chronologically,
making it adaptable to any form of stripping. No less than 10 # 1 songs
every hour.

18-54 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH/BARTER.

Ragamuffin Productions — Ragamuffin Productions

Music Programming

# Country’s Best, The 1982
Music-Countdowns

03:00:00 C 023220
weekly Stereo

101/2"reel, 7 1/2ips

Host: Chris Lane
A countdown of the nation’s Top 40 country hits, as tabulated by Radio
and Records.

184+ — MUS

CASH; 12 local avails per hour.

Radio Arts — Radio Arts

Crystal Gayle 1982
Music-Country

02:00:00 C 009660

1x monthly Stereo

7"reel,71/2ips

Host: Jerry Naylor
From the "'Superstar Country” series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radlo

Shows; WORLDWIDE: Grace Gibbons

# Cgstal Gayle’s Golden Decade 1983
Music-Country

03:00:00 AC,C, MM 025740

1 pgm Stereo

12'LP, 33 1/3 rpm
Holiday country music special for New Year's. Part of *'Six Pack Radio
Special' series.
184+ — MUS
Promos
FREE; to top 171 Arbitron-rated metro markets; affiliates of Weekly
Country Music Countdown have first right of refusal; 6 minutes
commercial and 6 minutes local availabilities.
The United Stations — The United Stations

Dick Clark’s Rock Roll & Remember 1981
Music-Oldies

04:00:00 AC, O 005740
1x weekly Stereo

12" LP,331/3 rpm
Each week "Rock Roll & Remember’’ presents music and stars from the
beginning of rock and roll through today. Hear those stories behind the
hits as told by the hitmakers themselves.

18-54 — MUS

BARTER/FREE; market exclusive basis; 10 minutes commercial avails.

Dick Clark Productions — The United Stations

Dolly Parton—Part | 1962
Music-Country

02:00:00 C 009690

1x monthly Stereo

7’reel,71/2ips

Host: Jerry Naylor
From the *'Superstar Country" series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Dolly Parton—Part I 1982
Music-Country

02:00:00 C 009700

1x monthly Stereo

7"reel, 71/2ips

Host: Jerry Naylor
From the "Superstar Country" series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons
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Dolly Profile In Song ==

Artist Salute

04:00:00

1 pgm

7"reel, 7 1/2ips

Host: Jerry Naylor
In her own words your listeners will hear how it all began as only Dolly
can tell it, from her first record at age 12, right on through to super
;t’ardom. Produced in compatible stereo/mono for quality piay on AM or

184+ — ENT

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

AC,C 006150

Mono, Stereo

Easy Listening Sounds Of Christmas, The 1982
Seasonal

06:00:00 BM, CL, MM 002150

1 pgm Mono, Stereo

10" reel, 7 1/2 ips

Unannounced

Appropriate for the entire season, this program features both traditional
and popular holiday music by artists like Percy Faith and Steve
Lawrence. Readily adaptable to live-assist or automated use.

254+ — MUS

Promos

CASH; commercial availability after each selection; outright purchase;

unlimited replay.

Broadcast Programming International — Broadcast Programming

International

Eddie Rabbitt 1982
Music-Country

02:00:00 C 009680

1x monthly Stereo

7" reel, 71/2ips

Host: Jerry Naylor
From the *‘Superstar Country” series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Eddie Rabbitt “Irish Gold” 1981
Artist Salute

02:00:00 AC,C 006260
1pgm Stereo

7"reel, 71/2ips

Host: Jerry Naylor
Eddie Rabbitt, in his own words, gives your listeners an intimate account
of how it all began...the hard times and frustrations, and his reaction to
super stardom. Profiles the song writer, performer, and the man.

18-44 — ENT

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

# Eddie Rabbitt Story, The 1983
Music-Country

03:00:00 AC,C, MM 025690

1 pgm Stereo

12°LP,33 1/3rpm
This special Memorial Day program features country star Eddie Rabbitt.
Part of “Six Pack Radio Special’ series.
184+ — MUS
Promos
FREE; to top 171 Arbitron-rated metro markets; affiliates of Weekly
Country Music Countdown have first right of refusal; 6 minutes
commercial and 6 minutes local availabilities.

The United Stations — The United Stations

Music Programming

# Elton John: The Elton John Story 1982
Music-Rock
02:00:00 AC 024200

1 pgm Stereo
7'reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Don Bleu
The words, music, and thoughts of Elton John.
18-34 — MUS
Advertising Aids, Promos, Sales Aids
CASH,; negotiable.
Creative Factor — The Creative Factor

Elvis 1981
Artist Salute
06:00:00 AC,0 007990

1 pgm
101/2"reel, 7 1/2 ips
Host: Gary Gears
A special featuring interviews and music of Elvis.
18-44 — MUS
Promos
CASH; 8 spots per hour; rates based on market size and spot rates.

Mono

Chicago Radio Syndicate — Chicago Radio Syndicate  (Woridwide)
Elvis: A 3-Hour Special 1977
Music-Oldies

03:00:00 AC,D,R 015730

1 pgm Mono, Stereo

2" reel, ? ips

Host: Bill Drake
A close-up at the King, a timeless memorial to Elvis, who is considered
by many to be the most important singular force in the development of
rock and rol.

18-44 — ENT

CASH; price based on market size; 8 commercial avails per hour.

Drake Chenault Enterprises — Drake-Chenault Enterprises

(Worldwide)

Elvis Remembered 1981
Artist Salute
03:00:00 AC,C 006250

1 pgm Stereo

7"reel, 7 1/2ips
A 3-hour personal profile and musical special uses exclusive interviews
by those who lived and worked with Elvis. Produced through the
courtesy of RCA Victor. Interviewed are: Linda Thompson (Presley’s
girlfriend), Felton Jarvis (his record producer), Brenda Lee (his close
personal friend), Alan Fortas (Elvis' bodyguard for 11 years), The
Jordanaires (his back-up group), and Col. Tom Parker.

18+ — ENT

CASH/BARTER; 12 commercial avails per hour.

Creative Radio Shows in assoc. with RCA Victor, Darwin

Lamm — Creative Radio Shows CANADA: Creative Radio Shows;

WORLDWIDE: Grace Gibbons

Evolution Of Rock 1981
Music-Rock

76:00:00 R 000730

1 pgm Stereo

12" LP, 33 1/3rpm

Chuck Riley

The only complete up-to-date musical documentary of the rock era
including the news and style headlines of each year since 1955.
18-49 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH; 2 plays; 670 commercial availabilities.

Chum Ltd — TM Programming (Worldwide)

Evolution Of Rock: The Music That Made 1982
The World Turn Around

Music-Rock

64:00:00 R 000530

1 pgm Mono, Stereo

12"LP,331/3 rpm
Traces the story of rock in chronilogical order, contains interviews and
rare recordings.

18+ — MUS

Promos

CASH; price predicated on market size; two plays per contract; 640

commercials.
TM Productions — TM Programming (Worldwide)

A-32



THE RADIO PROGRAMS SOURCE BOOK

Long Form

1983

Music Programming

# Family Reunion, The 1983
Music-Country

03:00:00 AC,C, MM 025720

1 pgm Stereo
12'LP, 33 1/3rpm
Holiday country music program for Thanksgiving. Part of **Six Pack
Radio Special” series.
184+ — MUS
Promos
FREE; to top 171 Arbitron-rated metro markets; affiliates of Weekly
Country Music Countdown have first right of refusal; 6 minutes
commercial and 6 minutes local availabilities.
The United Stations — The United Stations

# Foreigner: Precious Metal 1982
Music-Rock

02:00:00 AR 024280

1 pgm Stereo

7'reel, 7 1/2ips; 10’ LP, 33 1/3 rpm
Host: Dave Sholin

The words, music, and thoughts of Foreigner.
18-34 — MUS
Advertising Aids, Promos, Sales Aids
CASH/BARTER; negotiable.
Creative Factor — The Creative Factor

48-Hour Continuous History Special, The 1982
Music-Rock

48:00:00 AR 020320
yearly Stereo

12" LP,331/3 rpm
Available for Labor Day weekend programming, this comprehensive
feature presents the growth and development of rock and roll and the
stars and groups that made it all happen.

18-34 — MUS

BARTER.

Rolling Stone Magazine Productions — Rolling Stone Magazine

Productions

# 4th Annual Hickory Creek Reunion, 1983
The

Music-Country

49:00:00 C 016950

1x yearly Stereo

7'reel, 71/2ips

Hosts: Johnny Cash, Charlie Daniels, Ronnie Milsap
A 49-hour fantasy country concert with the greatest stars in country
music.

25+ — MUS

BARTER.

JJ Jordan, Exec Prod — Mclendon Broadcasting (Worldwide)

4th Of July Remote Broadcast Willie 1982
Nelson, The

Specials

02:00:00 AC,C 009760

1 pgm Stereo

7"reel, 71/2ips
A 4th of July special with countrys Willie Nelson, ““The Nashville
Renegade.”
18-44 — MUS
CASH/BARTER; 12 commercial avails per hour.
Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Frank Sinatra, Biography In Song 1981
Artist Salute

08:00:00 MM 006210

1 pgm Mono, Stereo

7" reel, 7 1/2ips

An 8-hour special that contains the hits and career of one of show
business’ biggest stars.
40+ — MUS
CASH/BARTER; 12 commercial avails per hour.
Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Music Programming

Gambler, Kenny Rogers, The 1981
Artist Salute

04:00:00 AC,C 006160

1 pgm Stereo

7" reel, 7 1/2ips
Host: Jerry Naylor

An intimate account of Kenny Rogers through his own words and music.
124+ — MUS
CASH/BARTER; 12 commercial avails per hour.
Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

George Jones 1982
Music-Country

02:00:00 C 009620

1x monthly Stereo

7" reel, 71/2ips

Host: Jerry Naylor
From the *“Superstar Country" series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Glenn Miller: Memory Maker 1972
Music-Big Band

12:00:00 BB 012340

1 pgm Mono, Stereo

7" reel, 71/2ips

Host: Chuck Cecil
Chronological display of Glenn Miller's music from 1926 to 1944
consists of interviews with musicians, singers, and arrangers who made
records and memories with Glenn Miller.

35+ — ENT

Promos

CASH; 4 week minimum; 6 commercial availabilities per hour (72 total).

Chuck Cecil — Swingin' Years

Golden Oldies, The 1981
Music-Oldies

03:00:00 O,R 004700
weekly 2 Track Stereo

7" reel, 7 1/2ips

Mel Stewart, D.J.
This 3 hour weekly program features the rock hits of the 50°s, 60's, and
70's. Also includes a weekly Beatles segment and Elvis Presley
segment, an artist spotlight, and weekly countdown from a given year.

21-50 — MUS

CASH.

Reel Radio — Reel Radio

Good Music Radio Magazine, The 1982
Music-MOR

02:00:00 BB, MM 009750

1x weekly Stereo

7" reel, 7 1/2ips

Host: Gene Norman
A weekly series hosted by Gene Norman that looks into the world of
blues, ballads, and MOR music.

25+ — ENT

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm, Peter Kline — Creative Radio Shows CANADA:

Creative Radio Shows; WORLDWIDE: Grace Gibbons

Gospel Christmas, A 1982
Seasonal

02:00:00 RE 002430

1 pgm Stereo

7,10 1/2'reels, 7 1/2 ips
A program of Christmas music performed by top Gospel recording
artists. Designed to bring joy, warmth and meaning to the Christmas
season through music and artist commentary.

25+ — MUS

CASH.

Heil Enterprises — Heil Enterprises
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Gospel Greats, The 1982

Music-Religious

02:00:00 RE

1x weekly Mono, Stereo

7",10" reels, 7 1/2 ips
Features today's most ular Gospel music, including interviews with
Gospel recording artists. Plus, exclusive Gospel music update about the
artists and the Gospel music industry. The first program of each month is
a “countdown"’ of the monthly Top 20, based on the Singing News
Gospel Top 40 chart.

254+ — MUS

CASH; 13 week contract.

Heil Enterprises — Heil Enterprises

002410

# Gospel Time 1983
Music-Gospel

04:00:00 B,UC 026440
weekly Stereo

Satellite Transmission
A Contemporary gospel program.
184 — TAL
FREE; 2 to 4 availabilities per hour dependent on program length.
STRZ Music — Sheridan Broadcasting Network

Gospel Year in Review 1982
Music-Religious

04:00:00 RE 002420

1 pgm Stereo

7,101/2"reels, 7 1/2ips
A recap of the year's biggest Gospel music hits as compiled by the
Sir:?ing News. Also included are interviews with Gospel recording artists
and leaders in the Gospel music industry. Suggested for New Year's
holiday programming or a weekend audience.

25+ — MUS

CASH; 13 week contract.

Heil Enterprises — Heil Enterprises

Graffiti Gold 1972
Music-Oldies

06:00:00 (o] 010820

1x weekly Mono, Stereo

7"reel, 71/2ips

Host: Wolfman Jack
Great weekend programming with hit music spanning the mid fifties
through the early seventies backed by the success of the movie
""American Graffiti.”

18-35 — MUS

Promos

English, French, German, Japanese

CASH; 13 or 26 weeks.

Wolfman Jack — Wolfman Jack Syndication  (Woridwide)

# Great American Summer 1983
Music-Rock

06:00:00 AR 025840

1 pgm Stereo

Satellite Transmission
This program reviews the top hits from the past 17 summers
programmed in one-hour blocks. Includes features, information, and
interviews.

18-34 — MUS

Advertising Aids, Promos

BARTER.

The Creative Factor — CBS Radio Network Radioradio

# Great 1's Of'83 1983

Music-Rock

03:00:00 AR 025860

1pgm Stereo

Satellite Transmission
This program ranks the year's top songs with a point system based on
the number of weeks spent at the top of the charts. Features interviews,
music and a review of music events from the year.

124+ — MUS

Advertising Aids, Promos

BARTER.

The Creative Factor — CBS Radio Network Radioradio

Music Programming

# Great Sounds, The 1982
Musical-Variety

04:00:00 B8, O 024080
weekly Stereo

12'LP,331/3rpm

Host: Dick Shepard
A magazine format program featuring hits of the ‘30's and '40’s and non-
rock sounds of the '50's and '60's. Each show will feature both a well-
known artist and a specific year.

354+ — MUS
BARTER; 1 play per market.
The United Stations — The United Stations

Guitar: A Rock Episode 1981
Music-AOR

36:00:00 AR 000720

1 pgm Stereo

12" LP, 33 1/3 rpm
Host: Kay Hayes

An outstanding collection of rock from the last 20 years and features
outstanding guitar sclos. Included are such artists as Led Zeppelin, Van
Halen, Black Sabbath, Blue Cheer, among others.

18-3¢ — MUS

Promos

CASH; 2 plays.

Hiatus Productions — TM Programming (Worldwide)

Guitar: A Rock Episode 1981
Music-Rock

36:00:00 AR 003850

1 pgm 2 Track Stereo

101/2"reel, 7 1/2ips; 12" LP, 33 1/3 rpms

Host: Kate Hayes

An in-depth look at over 40 of the great rock guitarists in a program that
combines music and interview.

12-45 — MUS

Promos

CASH.

Hiatus Productions — Hiatus Productions

Heritage Of Christmas, The 1977
Seasonal
02:20:00
1 pgm
10" reel, 7 1/2 ips
Bob Concie
A Christmas classic. this popular program is composed of two holiday
favorites, ""Amahl and the Night Visitor,” by Menoitti and ''The Childhood
of Christ,"” by Berlioz.
124+ — MUS
Promos
CASH; outright purchase; unlimited replay.
Broadcast Programming International — Broadcast Programming
International

BM, CL, MM
Mono, Stereo

002140

History Of Country Music 1982
Music-Country

52:00:00 c 014160

1 pgm Stereo

12‘LP,33 1/3rpm

Host: Ralph Emery
This 52-hour special features the words, voices and music of the people
who made country music what it is today. Contains more than 200
interviews. Cs)enginal score and theme of The History Of Country Music
was composed and produced by Chet Atkins.

25+ — MUS

Advertising Aids, Promos

CASH; 10 availabilities per hour.

Exec Prod, Bill Drake, produced in association with the Country Music
Foundation. — Drake-Chenault Enterprises
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History Of Rock And Roll 1981
Music-Rock
52:00:00 A R 014170
1 pgm Stereo
12'LP,33 1/3 pm
The history of rock from 1956 through the present featuring interviews
and music from those who made it happen.
18+ — MUS
Advertising Aids, Demos, Promos
English, Spanish
CASH; 11 availabilities per hour.
Drake-Chenault Enterprises — Drake-Chenault Enterprises
{(Worldwide)

HolidaY Country 1981
Seasonal

24:00:00 Cc 000590

3 pgms Stereo

12'LP, 33 1/3 rpms

Hosts: Lance LeGault, Chris Lane
A special year end holiday package with features, events, traditions, and
music that celebrate Thanksgiving, Christmas and New Year's.

1.Thanksgiving Country 2.Christmas Country 3.Country New Year.

18-34 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH,; 2 runs; depending on market size.

Kris Stevens Enterprises — TM Programming (Worldwide)
HolidaY Magic 1981
Seasonal

30:00:00 AC, BM 000630

3 pgms Stereo

12" LP,33 1/3rpm

Host: Kris Erik Stevens
A three in one holiday package bursting with features, events, traditions
and music to celebrate Thanksgiving (6 hours), Christmas (18 hours),
New Year's (6 hours).

}‘ .Thanksgiving America 2.Magic Of Christras 3.Happy New Year,
merica.

12-54 — MUS

Advertising Aids, Demos, Promos, Sales Aids

CASH; 2 runs.

Kris Stevens Enterprises — TM Programming (Worldwide)

# Honor Roll Of Hits 1982
Music-Countdowns

02:00:00 O.R 023230
weekl Stereo

y
101/2" reel, 7 1/2ips
Host: Joe Niagra
A countdown program featuring the golden hits of rock as reported in
Billboard from 1955-1970.
184+ — MUS
CASH; 12 local avails per hour.
Radio Arts — Radio Arts

# Honor Roll Of Rock And Roll 1983
Music-Rock

06:00:00 AC,R 025820

1 pgm Stereo

Satellite Transmission
This program features the greatest 50 rock performers of all time. The
program is packaged in one-hour blocks for station flexibility.

18-34 — MUS

Advertising Aids, Promos

BARTER.

CBS Radioradio — CBS Radio Network Radioradio

Hot Hits Countdown 1982
Music-Countdowns
03:00:00 AC, C, MM 006890
1x weekly Stereo, 2 Track
Stereo

7" reel, 7 1/2 ips, Satellite Transmission (1982)

Host: Tom Crockett
A three-hour program composed of the week's top 30 singles—includes
chartbound tunes and interviews with selected artists.

18-49 — MUS

CASH; 13 weeks minimum.

Concept Programming & Syndication — Concept Programming &

Syndication (Worldwide)

Music Programming

Hot Shots, The 1981
Music-Oldies

04:00:00 O,R 009260

1 pgm Mono, Stereo

Customized Delivery, Satellite Transmission
Four hours filled with all of the stars, all of the music which made the
sixties so memorabile like Elvis, The Beatles, The Motown Sound and
the music of Woodstock.

25-44 — MUS

CASH.

Rogers Broadcast Productions — Rogers Broadcast Productions

CANADA: Rogers Broadcast Productions

| Write The Songs el
Music-Adult Contemporary

03:00:00 AC 005280

1 pgm Stereo

12" LP,331/3rpm

Host: Don Bleu
A special saluting the singers, the songwriters, and the fans who help
“make the whole world sing.” Dozens of exclusive comments from Neil
Diamond, Paul Williams, Barry Manilow, Barbara Streisand, Stevie
Wonder and more.

25-44 — MUS

CASH.

The Creative Factor — The Creative Factor

# Inside Track, The 1982
Music-Rock
01:30:00 AR
1x monthly Stereo
?
Host: Lisa Robinson
in-depth interviews and the music of rock’s biggest stars with syndicated
columnist and radio personality Lisa Robinson.

013130

18-34 — MUS

BARTER.

DIR Broadcasting — DIR Broadcasting

# International Listeners’ Choice 1983
Awards, The

Music-Country

02:00:00 Cc 016910
1x weekly Stereo

12°LP,33 1/3 rpm

Host: Deno Day
A two-hour weekly country interview and music show containing 90%
music; as voted by the listeners.

184 — MUS

BARTER.

JJ Jordan, Exec Prod — McLendon Broadcasting (Worldwide)

Israel Philharmonic, The 1977
Music-Foreign
02:00:00 CL
1x weekly Stereo
?" reel, ? ips
Host: Henry Fogel
Orchestral performances recorded at Mann Auditorium in Tel Aviv. Also
available as a 90 minute show. Contains 26 programs in series.
184 — MUS
CASH; 26 weeks; rebroadcast rights available.
Henry Fogel — WCRB Productions

006320

# J. Gells Band: Survivors In Vinyl 1982
Jungle

Music-Rock

02:00:00 AR 024270

1 pgm Stereo
7‘reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of the J. Geils Band.
18-34 — MUS
Advertising Aids, Promos, Sales Aids
CASH/BARTER; negotiable.
Creative Factor — The Creative Factor
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Jason McCall Show, The 1982
Music-Country

05:00:00 Cc 002910

7x weekly Stereo, 2 Track

Stereo

7",101/2" reels, 33/4,7 1/2ips

Host: Jason McCall
Country Music enriched with humor and anecdotes provided by the
many characters created by Jason. From *‘Big Country” format, morning
drive segment (5-10 am).

18-49 — MUS

Promos

CASH; 1 year contract.

Live Sound — Live Sound

Jazz Chronicles 1981
Music-Jazz

02:00:00 B,J,UC 012310

1x weekly Stereo

7"reel, 7 1/2ips
Host: Jim Gosa

Contemporary jazz tunes with such notable artists as George Benson,
Steely Dan, Chuck Mangione, Joni Mitchell, The Crusaders, Randy
Crawford and Spyro Gyra are featured in this series.

18+ — MUS

Advertising Aids, Promos

CASH; 13 week minimum; 8 commercial availabilities.
Syndicate It — Syndicate It (Woridwide)

Jean Pierre Rampal And Alexandre 1982
Legoya At Severance Hall
Music-Classical

02:00:00 BM, CL 004180
1 pgm Stereo

10 1/2” reel, 7 1/2, 15 ips, Satellite Transmission

Robert Conrad

The superstars of the fiute and guitar worlds are presented in a joint
recital.

25-54 — MUS
Promos
CASH; 13 week minimum.

Radio Seaway — WCLV/Seaway Productions (Woridwide)

Jerry Mason Show, The 1982
Music-Country

05:00:00 o] 002900

7x weekly Stereo, 2 Track

Stereo
7",101/2" reels, 33/4,7 1/2ips
Host: Jerry Mason

Jerry's warm delivery and knowledge of country music help to create an
excellent mid-afternoon. From the “Big Country” format.

18-49 — MUS

Promos

CASH; 1 year contract.
Live Sound — Live Sound

# Joan Jett/Go Go’s/Quarterflash: 1982
Rock’s New Leading Ladies

Music-Rock

02:00:00 AR 024260

1 pgm Stereo

7'reel, 7 1/2ips; 10° LP, 33 1/3 rpm
Host: Dave Sholin

The words, music, and thoughts of Joan Jett, the Go Go's, and
Quarterflash.

18-34 — MUS

Advertising Aids, Promos, Sales Aids
CASH/BARTER; negotiable.

Creative Factor — The Creative Factor

Music Programming

John Lennon Special, The 1981
Artist Salute

03:00:00 AR 005290

1 pgm Mono, Stereo

Pg
12" LP, 33 1/3 rpm
Host: Don Bleu, John Lennon, Paul McCartney, George Harrison, Elton
John, George Martin
A tribute featuring comments from those who knew John Lennon and
includes an in-depth interview with Lennon.
18-44 — MUS
CASH.
The Creative Factor — The Creative Factor

# John Lennon: The John Lennon 1982

Retrospective
Music-Rock
02:00:00 A R
1 pgm Stereo
7'reel, 7 1/2ips; 10° LP, 33 1/3 rpm
Host: Don Bleu
The words, music, and thoughts of John Lennon.
18-49 — MUS
Advertising Aids, Promos, Sales Aids
CASH; negotiable.
Creative Factor — The Creative Factor

024210

Johnny Cash Story, The 1981

Artist Salute

06:00:00 c 006140
Stereo

1 pgm

7"reel, 71/2ips

Host: Harry Newman
A 6-hour radio music special that documents in his own words, the life
and times of one of America’s greatest music innovators. Rare recording
along with comments from his friends and stories about his friends from
Bob Dylan to Kris Kristofferson and Roy Orbison to Elvis Presley. May
be programmed in one or two hour instaliments.

18-54 — ENT

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Johnny Mathis 1982
Artist Salute
02:00:00 AC, MM 009740

1 pgm Stereo

7"reel, 7 1/2ips
A special that runs 2 hours on the hits and career of Johnny Mathis, one
of the super stars in today’s music world.

254+ — MUS

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Johnny Mathis—The First Twenty-Five 1981
Years

Artist Salute

05:00:00 AC, MM 009780

1 pgm Stereo

?" reel, ? ips

Host: Wink Martindale
Celebrates Johnny's silver anniversary in show business and features
an extensive interview with Johnny as well as guest appearances by
Dionne Warwick, Gladys Knight, Henry Mancini, and Marvin Hamlisch.

25-44 — MUS

CASH.

Cross-Country Communications — Cross-Country Communications

# Johnny Mercer: Too Marvelous For 1982
Words

Artist Salute

07:00:00 BB, MM 024800

1 pgm Stereo

7'reel, 7 1/2ips

Hosts: Jo Stafford, Henry Mancini
Tribute to Johnny Mercer including guests such as: Frank Sinatra, Jack
Lemmon, Steve Allen, Peggy Lee, Jane Wyman, Fred Astaire and many
others.
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# Journey: From San Francisco To 1982
Platinum
Music-Rock
02:00:00 AR
1 pgm Stereo
7' reel, 7 1/2ips; 10' LP, 33 1/3 rpm
Host: Dave Sholin
The words, music, and thoughts of Journey.
18-3¢4 — MUS
Advertising Aids, Promos, Sales Aids
CASH/BARTER,; negotiable.
Creative Factor — The Creative Factor

024230

Kenny Rogers '82 1982
Music-Country

02:00:00 C 009600

1x monthly Stereo

7" reel, 71/2ips

Host: Jerry Naylor
From the **Superstar Country” series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Kenny Rogers Radio Speciai 1981
Artist Salute

07:00:00 AC,C 000690

1 pgm Stereo

12" LP, 33 1/3rpm

Host: Kenny Rogers with Ray Willis
A program combining music and interview tracing the musical and
personal growth of Kenny Rogers beginning with “The Scholars”
through ““The New Christy Minstrels™ and into “The First Edition” and
the present.

18-54 — ENT

Advertising Aids, Demos, Promos, Sales Aids

CASH; 2 runs; 60 commercials.

Popular Media Products — TM Programming (Worldwide)

King Is Dead—Long Live The King, The 1977
Artist Salute

05:00:00 AC, T 006020

1 pgm Mono

7"reel, 7 1/2ips

Host: Larry Bergman
A five hour memorial program written and produced just hours after
Elvis's death in 1977. Covers his musical life from beginning to end with
all his top songs. Contains live performances, and special interviews.

18-44 — ENT

CASH.

Larry Bergman, Universal Sounds Unlimited — Universal Sounds

Unlimited

Larry Gatlin 1982
Music-Country

02:00:00 C 009650

1x monthly Stereo

7" reel, 7 1/2ips

Host: Jerry Naylor
From the “Superstar Country” series, available as a package or
separately. Contains the artists own words about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Music Programming

Larry Mack Show, The 1982
Music-Country

05:00:00 C 002890

7x weekly Stereo, 2 Track

Stereo

7",101/2" reels, 33/4,7 1/2ips

Host: Larry Mack
Larry, Aunt Maude and faithful Indian companion, Irving, capture the
hearts of kids of all ages. Includes the best country hits and solid goid
from the last two decades. From “Big Country”’ format 3-8 pm, is
suggested daypart.

18-49 — MUS

Promos

CASH; 1 year contract.

Live Sound — Live Sound

# Lee Arnold On A Country Road 1983
Music-Country

03:00:00 C 024920
weekly Stereo

Satellite Transmission
Host: Lee Arnold

Country magazine and concert program featuring a unique blend of
exclusive interviews, top-rated country music, records on the rise and
hits from the past.

18-54 — ENT

Promos

BARTER.

Broadcast International — Mutual Broadcasting System

Life & Music Of Bob Wills, The 1982
Music-Country

12:00:00 C 015640

1 pgm Mono, Stereo

101/2'reel, 7 1/2ips

Host: Hugh Cherry
A musical tribute to a man who put the "*swing’’ in country music. Rare
interviews and comments from dozens of today’s top names in country
music. This program can be broadcast as hourly chapters or combined
for longer form block specials.

25-45 — MUS

CA|SH; 12 local availabilities per hour, 1 year market exclusive, unlimited

replays.

Toby Arnold & Associates — Toby Arnold & Associates

Loretta And Friends 1981
Artist Salute

02:00:00 C 006240

1 pgm Mono, Stereo

7" reel, 7 1/2ips

A candid look at the talent, philosophy, and humor that is Loretta Lynn.
There are many great talents in the world of country music, but there are
few “legends”...Loretta Lynn is one of them.

18-54 — ENT

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Loretta Lynn 1982
Music-Country

02:00:00 C 009560

1x monthly Stereo

7"reel, 7 1/2ips

Host: Jerry Naylor
From the *‘Superstar Country” series, available as a monthly or
individually. In the artists own words you'll hear about the changes within
themselves as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons
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Love And A Whole Lot More 1981 Mickey Gilley/Johnny Lee 1982
Music-Beautiful Music-Country

12:00:00 BM, MM 000710 02:00:00 c 009670

1 pgm Stereo 1x monthly Stereo

12" LP, 33 1/3 rpm
Lee Bayley, Ciji Ware
A musical tribute to the feelings of love as described in music from the
last 15 years. Each hour deals with a different aspect of love.
25-44 — MUS
Advertising Aids, Demos, Promos, Sales Aids
CASH; 2 runs; depending on market size; 120 commercial availabilities.
Broadcast Works with TM Companies — TM Programming
(Worildwide)

Lovemakers, The 1981

Music-Adult Contemporary

03:00:00 AC 005300

1 pgm Stereo

12" LP,331/3 rpm

Host: Don Bleu
A unique concept for a special, features the number ONE love songs
from the past ten years. Exclusive comments from over 20 superstar
artists such as Barbara Streisand, the Bee Gees, Barry Manilow, Anne
Murray, Diana Ross, Leo Sayer, and more.

18-44 — MUS

CASH.

The Creative Factor — The Creative Factor

# Matinee 1983

Music-Classical

02:00:00 CL 026190

daily Stereo

10'reel, 7 1/2ips

John Stevenson
This program features a variety of classical music from live
performances and recitals to brief vignettes of major personalities in the
music world.

25+ — MUS

CASH.

Parkway Communications — Parkway Communications

# Memory Makers 1983

Music-Rock

03:00:00 AC,R 025830

1 pgm Stereo

Satellite Transmission
This program features three hours of music covering the past 15 years
of rock history. Includes trivia, contest options, and interviews.

18-34 — MUS

Advertising Aids, Promos

BARTER.

CBS Radioradio — CBS Radio Network Radioradio

Merle Haggard 1982
Music-Country

02:00:00 ] 009630

1x monthly Stereo

7"reel, 7 1/2ips

Host: Jerry Nayior
From the “Superstar Country" series, available as a package or
separately. Contains the artists own words about the changes within
themseives as well as the changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

Messlah, The 1977
nal

02:30:00 BM, CL, MM 002130

1 pgm Mono, Stereo

10" reel, 7 1/2ips

Bob Concie

The traditional holiday oratorio performed, in its entirety, by the London
Symphony Orchestra and Chorus, with distinguished guest soloists.
25+ — MUS
Promos
CASH; 5 commercial availabilities; outright purchase; unlimited replay.
Broadcast Programming International — Broadcast Programming
International

7" reel, 7 1/2ips

Host: Jerry Naylor
From the “*‘Superstar Country” series, available as a package or
separately. Contains the artists own words, about the changes within
themselves as well as changes in Country Music.

18-54 — MUS

CASH/BARTER; 12 commercial availabilities per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio
Shows; WORLDWIDE: Grace Gibbons

Missing On A Mountain—The Patsy Cline 1970
Story

Music-Country

02:00:00 008820
yearly Mono, Stereo

7" reel, 7 1/2ips

Host: Jim McCoy
A yearly program for air every March 5th. Hosted by Jim McCoy
available in 60 or 120 minute versions.

25-54 — MUS

Promos

CASH/BARTER.

Sounds Of Winchester — Sounds Of Winchester

# Mix And Match 1982

Specials

02:00:00 C.MM,R 026320

20 pgms Stereo

12°LP, 33 1/3 rpm
Selected specials range from both country and contemporary Christmas
shows to artist profiles including the Beach Boys, Barry Manilow, Willie
Nelson and many others. Selections are from the “Country Music Artist
Profile Package,” the *‘Pop Music Artist Profile Package,” and the “CFI
Rock Artist Profile Package.”

18+ — MUS

CASH.

The Creative Factor — The Creative Factor

Monterey Jazz Festival 1981

Music-Jazz

14:00:00 AC,B,J 012300

1 pgm Stereo

7" reel, 7 1/2 ips

Host: Jim Gosa
Music from one of the oldest continuous jazz festivals—Monterey Jazz
Festival—1981 is featured in this program. Interviews with such jazz
stars as Sarah Vaughn, Billy Eckstine and Tito Puente are also featured.
(Available in 2 hour segments or in its entirety.)

184+ — MUS

Advertising Aids, Promos

CASH.

Syndicate It — Syndicate It

Music For Christmas Eve 1977

Seasonal

04:00:00 BM, MM 002090

1 pgm Mono, Stereo

10" reel, 7 1/2ips

Host: Scott Tippets
A Christmas Eve special that blends traditional carols and hymns with all
time favorite popular songs.

124 — MUS

Promos

CASH; 1 year lease agreement; 1 commercial availabile each cut

Broadcast Programming International — Broadcast Programming

International

Music For Meditation 1981
Religious-Series

01:30:00 RE 013460

7 pgms Stereo

Cassette

Traditional Indian music as an aid for meditation.
1.Kirtan 2.Samadhi Darshan | 3.Samadhi Darshan Hl 4.Sambobhi Music
5.Watching the Grass Grow 6.0cean of Bliss 7.The Awakening.
18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International

A-38
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Long Form

Music Programming

Music From Marlboro 1971

Music-Classical

00:90:00 CL

1x weekly Stereo

7" reel, ?ips

Nicholas Anagnostis, Judith Sherman, William Pierce
From 1971-1980 performances recorded *'live” at the Mariboro Music
Festival, including many of the last appearances by Pablo Casals. Also
available are 65 60-minute program.

184 — MUS

CASH; 13, 26, 39, 52 or 65 weeks; 1 broadcast only.

Judith Sherman — WCRB Productions

006330

Music Magazine 1982
Music-Countdowns

03:00:00 AC 011650
1x weekly Stereo

101/2" reel, 7 1/2ips

Host: Charlie Van Dyke
Produced for foreign distribution only. Music and artist interview,
reviewing the best of the hits, for more information see listing of RKO
Radio Network of the same program title.

25-44 — MUS

Promos

CASH.

RKO Radio Network — Robert O Mahiman

Music Of Black America, The 1982

Music-Black/Soul

24:00:00

1pgm

7"reel, 71/2ips

Host: J. J. Johnson
From Billie Holiday and Scott Joplin, to the Commodores and Stevie
Wonder, this special consist of music and interviews with major black
artists, as well as providing insight into all aspects of black music. (This
show is designed to air either in 24 one-hour segments or in its entirety.)

18+ — MUS

Advertising Aids, Promos, Sales Aids

CASH/BARTER; 10 minutes of commercial breaks—>5 for local and 5 for

national sponsorship.

Syndicate it — Syndicate it

AC,B,J 012290

Stereo

Music Of Swami Chaitanya Hari 1981
Religious-Series

01:30:00 RE 013440

3 pgms Stereo

Cassette

Meditative music with a zen flavor.
1.Flowers of Silence/Sea and Silence 2.Tea from an Empty Cup/Riding
the Bull 3.Like the Wind in the Trees/Orange Tree.
18+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International

Music Of Swami Govinddas 1982
Religious
01:30:00 RE
1 pgm Stereo
Cassette
Overflowing melodies called “Just a Glimpse,"” combine eastern and
western streams of music on a variety of stringed instruments.
184+ — REL
CASH.
Rajneesh Foundation International — Rajneesh Foundation International

013470

Nashville Connection, The 1972
Music-Country
03:00:00 C
1x weekly Mono, Stereo
7" reel, ?ips
Features 30 charted country songs co-hosted by Bill Collie and a
prominent recording star.
18-44 — MUS
Promos
CASH; 21 commercial avails; unlimited number of plays.
First Choice — First Choice

015490

Music Programming

Nat King Cole 1981
Artist Salute

04:00:00 BM, MM 006230

1 pgm Mono, Stereo

7"reel, 71/2ips

Nat King Cole—one of America’s favorite singers—the show features
interviews and hits such as "Mona Lisa" plus special thoughts from
singer-daughter Natalie Cole.

454+ — ENT

CASH/BARTER; 12 commercial avails per hour.

Darwin Lamm — Creative Radio Shows CANADA: Creative Radio

Shows; WORLDWIDE: Grace Gibbons

National Symphony Concert Series, The 1982
Music-Classical

02:00:00 cL 013590

1x weekly Stereo

Satellite Transmission
A series of thirteen weekly concerts by the National Symphony
Orchestra, with five concerts presented live from John F. Kennedy
Center for the Performing Arts.

25+ — MUS

Advertising Aids

CASH/BARTER.

WGMS Washington — Mutual Broadcasting System

New Year's Special 1981

Seasonal

04:00:00 BB

1 pgm Mono, Stereo

7"reel, 7 1/2ips
A New Year's Eve special presenting the classic live performances by
the big band era's greatest names. Includes the voices of the peopl<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>