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INTRODUCTION
RADIO HOOPERATINGS

METHOD
Every figure appearing in this Report is 4 percentage, ei In: using as 100%
the tatal sample dnnnl, the perod upuned on fexam Setsin-

Lise” and * Rmxg; }, or, in the case of “Share of Radio A.lnimure com-
parisons, using as 104 that segment of the sample thae was found listen-
ing during the period reported o

All percentages cmlnmul in this Report arc based on data secured by
telephone interviews er precise rules and regulations set forth in
"HOOPFR RADIO RFPORTERS FIELD MANUAL", which achieves uni-
formiry and comparability in the ficld work during all time periods, between
all szavons, programs, networks, cities. etc, These rules np-.Ply to the, detailed
procedure 1o be followed by the interviewes in asking the following “duplex-
coinchlental” questions and recording the answers m;

"This is o Hooper Radio Survey™
“Were you I’ﬁrnni-g fo the radio when the telepbone rang just mow?"
1f YES, as
a) “To what program, please?"
by WHT yon please Iou.i at the dial and 1ell me to whar swmber
Jon are mow funed?'
| “Whar station do you get ar that ngmber®”
“Is anyowe else su your bome listening to any other radio now?”
al "To what program, please?
b) “What is the dial nymber and itation, p}nnz‘
If N, ask:
“ls anyowe fn your bome listening to the radio now?"
a) "To what program. please?”
B) “Will you please look at the dial and tell nte to wihat nnniber it
i mow fined?
) "What staricn do you get ar that number?"
“Abowt fifteen minutes ago, hetween (example) 700 and 7:15, did you
ar anyoue in yowr bome lten to the radia?”
If VES, ask:
“Was amyons else in yonr bome listeming 1o any otber radio at that
timre"
a) "To what program and station, plesse?”

THE SAMPLE

The size of the wial random home sample varies directly with the leagth
of the program o time period repored. The random home sample is
approximarely as follows per reported period:

Hona =Fri.
1 fr. Daytime
1200

The sample upen which this Repert is based is & random selection of rele-
phone homes locared within the Non-Toll-Call area of this city. Imismuch
as the sample does not include homes outdide the Non-Toll-Call area, the
Report does not measure the towl Audience w any station.,

DEFINITIONS

1) “Radio Sets-in-Use” is the percentage of Total Homes which are listening
to the radio. Where listening 10 a second program over a second radio set
i reported in a home, that facr is reflecred in both the "Kadio Sersim-Ure™
und in the individual siation and ‘or time period ratings.

2} "Ratings” are the average size of the audi
and/or stasion. The name of the station, ol t!-e pmgr.lrn ul nl:hl\gﬂ.hi!
talent. or of the sponsor is accepted as
station,

3) “Share of Radin Auds of the woial radio
audience li wa \ and/or station. This share,
being unaffected by sasonal variations which may affect the size of
bath the Hooperating and the Sets, serves as a continuous comparative
index to the program'’s and/or sttion’s "competitive pull”.

P the p

4) "Other AM, FM" includes local or distant rdio stations “mentioned”
which individually do not consistently toral 109 of the listeners during
the period reported on,




FRIVILEGE OF WSE

ADVERTISER, AGENCY, NETWORK:

Advertiser, asgeney and network subscribers are mot privileged to disclose contents of this Heport to a
non-subseribing station or 1ts representative(s)., Penalty: withdrawnl of service.

STATIONS. REFRESEMTATIVES:

Unpunihorized possesslon or uae of oontents of this Repoart by nor-subseribing station or its reprosentative(s)
putomatically crentes 1inbility for Tull subserlption cost.

SUBSCRIBERS TO THIS REPORT IMCLUDE:

Ted Bates & Company, Batten, Barton,; Durstine & Osborne, Inc., Dancer-Fitzgerald-Sample, Ins., Willism Esty
Company, Int., Gardner Advoertising Company, Kamin, Nahas, Blumberg, Inc.; Kenyon & Eckhardt, Inc., MecCann—
Erickson, Inc., Heedham, Louis & Brorby, Inc., Sullivan, Stauffer, Colwell & Bayles; Ine., J. Walter Thompson
Company, Ine., Erwin Wnsey; Ruthrauff & Aynn, Inc.

SCHEDULE OF INTERYVIEWING

Interviewlng was conducted durlng the weeks off

July 24=28 and August T=11, 1951,




HOOPER RADIO AUDIENCE INDEX

ROANOKE, VA. MONTHS: JULY - AUGUST, 1961

SHARE OF RADIO AUDIENCE

RADIO
3 . ¢ 7, OTHER SAMPLE
TIME Sers. | vy | wpes | wmve | WRIS | WROV | WSLS e M
[MONDAY THRU FRIDAY
14.2 i s 28.5 S.4 6.0 41.3 4.3 1.% 6,343
[7:00 A.M.-12:00 NOON
MONDAY THRU FRIDAY
1m.a |13 |44 s.4 | 4.3 | 5.7 | 6.6 278 7,653
[12:00 NOON-6:00 P.M. [ * ° . i

"“Radio Sets-in-Use” is the percentage of Total Homes which are liﬁemnﬁ‘lo the radio. Where listening to a second program over a second radio set 1 reported
in a home, that fact is reflected in both the “Radio Sets-in-Use” and in the individual station “Shares.” “Share of Radio Audience” represents the proportion of
the total radio audience listening to a particular station.

‘Where au FM station duplicates its correspouding AM station’s program schedule in ils entirety, the FM station mentions are combined with the AM station’s
‘mentions.

The Code of Practice governing the use of “RADIO HOOPERATINGS” applies to this “RADIO AUDIENCE INDEX.” ©C. E. Hooper, Inc., 1961.




NOTE:

"DAYTIME AUDIENCES”

EXPLAKATION OF PROGRAM LISTINGS

Space has been provided In the "Hadio llooperatings® sectiop of this Report for program names
to be inserted for each station by time-periods.

The programming In this Report is representative of the period reported. Absence of program

nan

fndicates that more than one program was brusdeest during the time-perlod reported.

It 15 to be noted that where regular program talent 1s llsted instead of program name, there

may have Leen substitute talent within the period comprelwended by this Report.

8hould mistakes In names occur, the percentages of "Radio Sets-In-Use®, "Rating" and "8hare
of Radio Audience® may movertheless be consldered correct for the station.

Fadic Stations WDBT, WHYE, WRI3, WROV end WSLE are authority for thelr own
program listings. NHowspaper listings for fimal week of interviewing this
Report pericd are used as gulde to program names for Radic Statlon WELU.




RADIO HOOPERATINGS

R N e e T R T

CITY: RCANOKE, VA. MONTHS: Jmy - aveoar, 1961
HONDAY THRU FRIDAY DAYTIME
W WELT WDBJ WHYE WRIS WROV
ol ]m W S S
™ "1 | PROGRAM || 20 (| PROGRAM |WmG| BN | PROGRAM |RiNG| R || PROGRAM (ume| M || PROGRAM [RNG| 1o
.} . m .
7:00 15.4 || BL11 Reid # 1.3| 8,7|[Mustoal Clock # | 9.9|3 wralde § 0.8] 3.4 b TR 1.3|8.7|| in The Go # 4.3pm.2
Various
Varicus Various
8:00 fs.3ff " noof |ashea s 4.4l28.7f & 1.7|10.|Horning Matines|0.5| 3011 * ° " #|5.6[54.5
sical Clock & |unnyside § I
Various ' " "
9:00 [12.1 || Barney Hash o7l & 3.6|29,9|[Ereaksast Clubf| 0.7| 5.9 0.6]5.1 # 4.8 3.3
rthur Godfrey
F To Th
woohsz * " # |o.a|zz 3.9|25,4||Downbeat & o.2| 1. 8EE%™  [1.2]6.2] mee race & a5 oo
Yarious
11:00 h2.6f " & 9.3 2.5|jstudie Parey # |2.8/208] " f 0.6| 5.0f{Morndng mum:‘ o.6]s.0| " " F |s7p3s
= g rious Varicus
12:00 hz.5 § |o.8| 6.4 3.1|24.8 & 0.9| 7.3 0.3 2.4 ([#al2 or nits # [e.1 Hoe
beat § Carougel #
1:00 1.4 || tek Moran 0.4 | 3.4]lcaun 1,2,3 # 1,9|16,4{IFlalr-South # 0.1| 0.9 carousel # puats2fl = . FlTaEA
a4l » .. " ow o " o " s vems
2:00 o . 0. o ! 0. 9 i «1] 1,0 0.5 (5.0 ¥ .
7 5| 5.0 # 6| & ¢ # club 1240 g |72 [-2
300 pooff v 1.0 [10.0|fwustc Shop # 1.3{13.0jRouse 91 # 0.3[ 3.9 L | 0.8 | 8.0l crun 2240 # 5.7 p7.0
4:00 ho 4 | BL11 Reld # 1,9 18.0 " F Jazfaeof " " # |o.9) 9.0 e § o.zlzafl " " # |s.eps.o
5:00 pa.gf| " 4 .2l " " # |ashagf " : # | L4f10.3 - # o.5] a6 " il § |smpoa

Radio Sets-in-Use & Ravings
Share of Redio Asdience

Page 1-1

Base: Tasal Homes Called
Base: Total Radio Mensions

C.E. HOOPER, INC.

# Includes fire minutes of other programming.




CITY: ROANOKE, VA,

@

RADIO HOOPERATINGS

MONTHS: ooy - avousr, 1961

MONDAY THRU FRIDAY DAYTIME

™ i
106l S S T SR
e 15 || PROGRAM [Rilé| il | PROGRAM | UG | Dl | PROGRAM |iiG| i | PROGRAM |HTNG | Wikl | PROGRAM | RATHE | RADD || TATNG
A M0 o ML |8
7:00015.4| Day Of Musta & 2.0 12.8 0.0
6:00 |28.4] * " " A1.7po.3 0.0
g:00fazifl * " " #o7|s.0 0.7
ho:oo 15,21 " " " fo.7 |45 0.3
oo faz.el * v v g7 hss 0.0
hz:00 |12.4|Mayden 1.0|8.0 0.2
Huddleston §
1:00 |11.4flpay of Music §{1.1]9.5 0.3
200 o4l v r #oe|s.s 0.0
200 laocofl * " " glo7 |70 0.2
4:00 a4l * " v gloa]1.o 0.2
5:00 138l " " " glo.9|e.s 0.6

Z9Hu

Share of Radio Audions

Radio Setr-inlite & Ratings  Base: Toval Homier Called
Base: Tosal Radio Mentions

C.E. HOOPER, INC.

# Includes five minutes of viher programming.

Page 1-7
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CHART FOR DETERMINING THE RELIABILITY OF A RATING

These curves are drawn at 1.9 sigma. They show the

100 samples.

| variation expected in 94 of every

Size of Rating

1 1| e : : _L_\ =
T
= -
|t T = | =11
I — = 1 T
[T 1 ' | -
. = ! 1 =1
TA To Determine Reliability of a Rating
4’ . Saleci tha curvs most clerely comwipesdieg ta the sample e sn
717 which rating it basad.
A/ . Locsts on the “Sits of Rating” (harizontal] jingta the paint
= 27
A A repraienting the rafing. |Exsmple shows Reting 7.
— Ve . Peciect thix point upwards o proper wempla curve, (Exsmple vhowy
ol 27 curve K.
2 . Note degros of piis and misw | %) varistion ndicated on “verticsl o
[ :g‘ea/ sca mple themt, 2
e - i o maans that #4 out of 100 rerveys of 3,000 calls pach o
- would be the mosmum 1o ba sxpeched on s program
1 mE=| 5 ) e P i ) 0 e R P R T G P
OHNE2YAROREZ: 22 10 15 20 25 30 35 40 45 50
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