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Abitron has harnessed the power of RetailDirect® and Qualitative Diary data!
the Internet with our new data

delivery system, Arbitron Data Expresss* | And, when you use Arbitron Data

Express, you can access your data on the
Subscribers to Maximi$er 98, Media day that we normally ship your diskettes
Professional  and MaxQualitative > via FedEx—a full 24 hours earlier!

can use Arbitron Data Express to down-

load data instead of loading diskettes. Want more details? Check out the

Arbitron Data Express section on our
What data can you download? Your Web site: www.arbitron.com.
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Summer 1998
July 2 - September 23

Fall 1998
September 24 - December 16

Winter 1999
January 7 - March 31

Spring 1999
April 1- June 23

b What MRC
" accreditation means

The Arbitron Radio Service has
" | been accredited by the Media
Accredtedby  Rating Council (MRC) since
%ﬂuﬂ'&m 1968. To merit continued MRC

accreditation, Arbitron: (1) adheres to the
Council’s Minimum Standards for Media Rating
Research; (2) supplies full information to the MRC
regarding details of its operation; (3) conducts its
measurement service substantially in accordance
with representations to its subscribers and the
Council and (4) submits to, and pays the cost of,
thorough annual audits of accredited Arbitron
services by CPA firms engaged by the MRC. In
addition 1o paying sizable audit charges, Arbitron
provides office and file space for MRC auditors as
well as considerable staff and computer time
involved in various aspects of these inspections.

Further information about the MRC's
accreditation and auditing procedures can be
obtained from the Executive Director, Media
Rating Council, 200 W. 57th St., Suite 204, New
York, New York 10019.

Preface

This report is designed to provide a compilation of
radio audience estimates representing radio
listening during an average week for this market
for the Spring 1998 survey period and other
information. The surveys to which the Target
Listener Trends estimates apply are identified on
the Target Listener Trends pages of this report.
The estimates are based on listening information
recorded in seven-day diaries by persons 12 years
of age and older. All audience estimates are
approximations subject to statistical variations and
other limitations. The reliability of audience
estimates cannot be determined to any precise
mathematical value or definition.

This report is intended to furnish radio
station, advertiser and agency clients of Arbitron
with an aid in evaluating radio audience size and
composition. Arbitron attempts to provide herein a
summary description of methodology for Arbitron
audience estimates contained in the Listener
Estimates section of this report. A more detailed
description of Arbitron methodology can be found
in a separate publication titled Arbitron Radio
Description of Methodology and other associated
relevant documents, available to all Arbitron
syndicated Radio Report subscribers.

Warning

All Arbitron audience estimates and
Arbitron maps are proprietary and
confidential.

Each Arbitron audience estimate and
Arbitron map is copyrighted. The unauthorized
use of any Arbitron audience estimate or map
constitutes copyright infringement which could
subject the infringer to statutory damages of up to
$100,000 and criminal penalties of up to one year
imprisonment and a $25,000 fine pursuant to
Chapter 5, Sections 504 and 506 of Title 17 of the
U.S. Code. All users of this report are referred to
“Restrictions on Use of Report” (Page M6,
Paragraph 21).

DMAZ® is a registered service mark of Nielsen
Media Research, Inc.,and is used pursuant to a
license from Nielsen Media Research, Inc.

Please note/Users of this report should become familiar with the sections of this report titled
“Description of Methodology” (Pages M3-M7) and “Limitations” (Page M5, Paragraph 16). Instructions
for estimating reliability and effective sample bases for this report can be found on Pages M1 and M2.
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The Market

Los Angeles
and Los Angeles DMA®

© 1998 The Arbitron Company Nonsubscribers to this report may not reproduce this map for any purpose, including but not limited to sales, marketing, advertising
or promotional purposes, without the express written permission of The Arbitron Company.

[IMetro [EITSA DMA®

TSA and DMA sampled in Spring and Fall only.
For definitions of the terms Metro, TSA and DMA,
see Page M3, Paragraph 1, and Page M7, “Selected
Arbitron Terms.”

Metro Rank: 2

Market Surveyed: Winter, Spring, Summer, Fali

LOS ANGELES

KABC-AM
KCAL-FM
KGIL-AM

KLAX-FM
KOST-FM
KSCA-FM
KZLA-FM

KACD-FM
KCBS-FM
KIIS-FM
KLOS-FM
KPWR-FM
KSSE-FM
XTRA-AM

KACE-FM
KCMG-FM
KKBT-FM
KLSX-FM
KRLA-AM
KTNQ-AM

KBCD-FM
KDIS-AM
KKGO-FM
KLVE-FM
KROQ-FM
KTWV-FM

KBIG-FM
KFI-AM
KKHJ-AM
KLYY-FM
KRTH-FM
KXTA-AM

Station Subscribers to This Report*

KBUE-FM
KFWB-AM
KLAC-AM
KNX-AM
KRTO-FM
KYSR-FM

* Station subscribers as of release to print.

ARBITRGIN
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HDA ‘ Estimated P12+

Population Estimates and Tabulated (In-Tab) Diaries by County

Estimated P12+ County/ County/ HDA
|___Population In-Tab Area Split County ST Blk. / Hisp. L Population In-Tab Area Split County ST Blk./ Hisp.
l 7,688,500 5475 MTD LOS ANGELES CA B Ho| 572,200 1,079 1D SAN BERNARDINO W INN CA H

2,232,400 1,622 MTD ORANGE CA H 387,500 219 1D SAN BRNDNO W OUTER CA
15,600 31 1 INYO CA 303,500 188 1D SAN BRNDNO WEST REM CA 1
68,300 7% 1D KERN EAST CA 787,600 1131 T SAN DIEGO NORTH CA H |
784,800 1,384 1D RIVERSIDE W INNER CA H | 172,600 560 T SANTA BARBARA SOUTH CA H
101,100 70 10 RIVERSIDE WEST OUTER CA | 223,200 198 1D VENTURA EAST CA
6,500 20 1D SAN BERNARDINO EAST o 374,100 1,098 TD VENTURA WEST CA H
|
t
|
[ ]

M- Metro County T -TSA County D - DMA County

High-Density Area
Black/Hispanic
Total Ethnic
Combined In-Tab Est. Pop. 12+ In-Tab Est. Pop. 12+
HDBA 394 492,400 222 301,400
HDHA 4321 6,027,200 2,402 3,073,500

For total Metro in-tab counts for applicable ethnic groups, see
Page 4 or 13.

HDA - HighDensity Area
(Black or Hispanic)

REM - Remainder portion of geographic split county (generally
nonmetropolitan according to the federal government’s
Office of Management and Budget |OMB])

These population estimates are based on 1990 Census data, updated
and projected to January 1, 1998, by Market Statistics, producers of
the Survey of Buying Power, a division of Bill Communications.

Effective with the Fall 1997 survey, population estimates for this
report are based on Market Statistics 1/1/98 whole-county population
estimates (1990 Census-based).

For split-county population estimates, the 1/1/98 whole-county
populations are allocated to the respective split counties, based on
Market Statistics 1/1/97 zip code population estimates (1990 Census-
based).

ARBITRGIN
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The Market

Population Estimates and In-T.

Diary Sample by Demographics

) B Metro ~ TsA - DMA
\ [ i
’ Est. Pop. % Unwgt. % Wat. Est. Pop. % Unwgt. % Wyt. Est. Pop. % Unwgt. % Wgt.
Est. % in-Tab  In-Tab In-Tab Est. % In-Tab  In-Tab In-Tab Est. % In-Tab  In-Tab In-Tab
Pop. Pﬂt* Sample Sample Sample. ! F:op. »7224_' __ Sample Sanﬂ ‘Sample Pop. P1 2+  Sample Sample Sample

Men

12-24 1,188,300 12.0 934 132 12.0 1,634,600 19 1,659 126 11.9

18-24 677,400 6.8 464 65 6.8 919,100 6.7 807 6.1 6.7 845,000 6.6 708 6.2 6.6

25-34 1,093,300 1.0 701 9.9 1.0 1,490,600 10.9 1192 91 10.9 1,386,800 109 1,039 91 109

35-44 995,800 10.0 619 87 10.0 1,388,000 10.1 1,175 89 10.1 1,290,800 10.1 1,015 89 10.1

45-49 413,800 4.2 255 36 4.2 569,500 42 503 38 42 532,200 42 429 37 4.2

50-54 336,500 34 229 32 34 459,800 34 420 3.2 34 430,200 34 361 3.2 34
| 55-64 429,200 43 298 4.2 43 593,300 43 549 4.2 43 552,500 43 482 42 43
| 65+ 478,900 48 338 48 48 702,100 5.1 646 49 51 643,300 5.0 561 49 5.0

18+ 4,424,900 446 2,904 409 446 6,122,400 446 5292 403 44.6 5,680,800 445 4,595 40.1 445

Women

12-24 1,069,900 10.8 916 129 10.8 1,465,900 10.7 1,756 134 10.7

18-24 588,600 59 479 67 5.9 791,600 58 881 6.7 58 734,600 58 768 6.7 5.8

25-34 981,700 9.9 716 101 99 1,348,200 9.8 1262 96 9.8 1,258,000 9.9 1,0% 96 99

35-44 996,500 10.0 735 104 10.0 1,377,200 10.0 1,401 10.7 10.0 1,283,000 10.1 1,227 107 10.1

45-49 427,500 43 307 43 4.3 581,100 42 597 45 4.2 543,200 4.3 500 44 43 |
| 50-54 345,100 35 263 37 35 468,900 34 481 37 34 437,700 34 415 36 34

55-64 460,400 46 324 46 486 636,400 46 621 47 4.6 591,500 46 556 49 46

65+ 704,000 7.1 462 65 71 1,002,300 73 878 6.7 7.3 922,300 7.2 769 67 72

18+ 4,503,800 454 3,286 46.3 454 6,205,700 452 6,121 46.6 452 5,770,300 452 5331 465 45.2

P18+ 8,928,700 90.0 6,190 87.2 90.0 12,328,100 899 11,413 869 89.9 11,451,100 89.8 9,926 866 89.8

Teens 12-17 992,200 10.0 907 128 10.0 1,389,800 10.1 1,727 131 10.1 1,306,600 10.2 1,533 134 10.2

Black P12+ See Page 13 for information.

Hispanic P12+ 3,654,100 36.8 2,801 395 368

Total P12+ 9,920,900 7,097 13,717,900 13,140 12,757,700 11,459

r Diary Placement/Return [

Metro TSA DMA
LST - Est. Usable Households in Sample 2,185 4,351 3,698
UNL - Est. Usable Households in Sample 5,797 10,633 9,211
TOT - Est. Usable Househoids in Sample 7,982 14,984 12,909
LST - Est. Persons in Usable Households 5,387 10,492 9,013
UNL - Est. Persons in Usable Households 14,992 27,017 23,653
TOT - Est. Persons in Usable Househotds 20,379 37,509 32,666
LST - Contacted Households 2,091 4170 3,544
UNL - Contacted Households 5,451 10,050 8,710
TOT - Contacted Households 7,542 14,220 12,254
LST + Households Accepting Diaries 1,425 2,944 2,510
UNL - Households Accepting Diaries 3,821 7,104 6,180
TOT - Households Accepting Diaries 5,246 10,048 8,690
LST - Persons Sent Diaries 3,535 7,140 6,154
UNL - Persons Sent Diaries 9,953 18,170 15,974
TOT - Persons Sent Diaries 13,488 25,310 22,128
LST - Diaries fn-Tab 1,884 3,807 3,256
UNL - Diaries In-Tab 5213 9,333 8,203
TQT - Diaries In-Tab 7,097 13,140 11,459
Metro Sample Target 6,840
Metro In-Tab/Target Index 104

‘These population estimates are based on 1990 Census data, updated
and projected to January 1, 1998, by Market Statistics, producers of
the Survey of Buying Power, a division of Bill Communications.
Effective with the Fall 1997 survey, population estimates for this
report are based on Market Statistics 1/1/98 whole-county population
estimates (1990 Census-based).
For split-county population estimates, the 1/1/98 whole-county
populations are allocated to the respective split counties, based on
Market Statistics 1/1/97 zip code population estimates (1990 Census-

based).

LST - Listed UNL- Unlisted TOT - Total
(For information on Sampling and Measurement Techniques, see Page M3, Paragraph 2.)
ARBITRGIN
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Station Information

For Stations Listed in This Report

Home to Arbitron Radio Metro Area

(s) KABC-AM 790
3321 S La Cienega Bivd
Los Angeles, CA 90016
(310) 840-4912 Fax: (310) 558-5689
Format: Talk/Personality
Sales Rep: Katz Radlo
Network:  ABC
City of Lic./Alt City ID: Los Angeles, CA
County/Spitt Co.: Los Angeles, CA
Power Day/Night (watts): 5,000/5,000

KAHS-AM 850
1000 Business Ctr Cir #2b
Newbury Park, CA 91320
(805) 376-0481 Fax: (805) 379-9720
Format: Al Sports

Sales Rep: In House

Network:  iND

City of Lic./Alt City ID: Thousand Oaks, CA
County/Spiit Co.: Ventura East, CA

Power Day/Night (watts): 25,000/1,000

(simulcast w/KXTA-AM)3

KBUA-FM 94.3
5724 Hollywood Blvd
Holtywood, CA 90028
(213) 461-9300 Fax: (213) 461-9946
Format:  Spanish Contemporary

Sales Rep: InHouse

Network:  IND

City of Lic./Alt City ID: Sn Fmando/Los Angl, CA
County/Split Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 3,000/29

(simulcast w/KBUE-FM)3

(s) KACD-FM 103.1
1425 Fifth St
Santa Monica, CA 90401
(310) 458-1031 Fax: (310) 393-2443
Format:  Contemporary Hit Radio
Sales Rep: N/A
Network:  IND
City of Lic./Ait City ID: Snta Monica/Nwpxt B, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 3,000/81

(simuicast wKBCD-FM)3

[Stations listed alphabetically left to right.]

(s) KACE-FM 103.9
610 S Ardmore Ave
Los Angeles, CA 90005
(213) 427-7954 Fax: (213) 386-9027
Format:  Urban Oldies
Sales Rep:  Chyistal Radio
Network:  IND
City of Lic./Alt City ID: Ingtwd/Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 1,650/119

{simulcast w/KRTO-FM)i

(s) KBCD-FM 103.1
1425 Fifth St
Santa Monica, CA 90401
(310) 458-1031 Fax: (310) 393-2443
Format:  Contemporary Hit Radio
Sales Rep: N/A
Network:  IND
City of Lic./Alt City ID: Newprt Behv/Snt Monc, CA
County/Spitt Co.: Orange, CA
ERP fwatts) / HAAT (meters): 2,000/91

(simulcast w/KACD-FM)3:

(s) KBIG-FM  104.3
330 North Brand Bivd Ste 800
Glendale, CA 91203
(818) 546-1043 Fax: (818) 637-2267
Format:  Adult Contemporary
Sales Rep:  Sentry
Network:  IND
Chty of Lic./Alt Clty ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT {meters): 105,000/882

(s) KBUE-FM 1055
5724 Holtywood Bivd
Hollywood, CA 90028
(213) 461-9300 Fax: (213) 461-9946
Format: Spanish Contemporary
Sales Rep:  in House
Network:  IND
City of Lic./Alt City ID: Long Beach/Los Angl, CA
County/Spitt Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 1,050/143

(simulcast w/KBUA-FM)$:

(s) KCMG-FM 100.3
5900 Wilshire Blvd Ste 525
Los Angeles, CA 90036
(213)931-6301 Fax: (213)931-1415
Format:  Oldies
Sales Rep: Eastman Radio, Inc
Network:  AMFM
City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT {meters): 15,000/343

(s) KFWB-AM 980
6230 Yucca St
Los Angeles, CA 90028
(213) 871-4699 Fax: (213) 871-4670
Format:  All News
Sales Rep:  Group W Radio Sales
Network:  CNN, ABC, APNET
Chty of Lic./Ait City ID: Los Angeles, CA
County/Spit Co.: Los Angeles, CA
Power Day/Night (watts): 5,000/5,000

(s) Station subscribers as of release to print
* Simulcasting 10%-50%, Mon-Sun, 6AM-Midnight
1 Simslcasting 51%-90%, Mon-Sun, 6AM-Midnight
¢ Simulcasting 91%100%, Mon-Sun, 6AM-Midnight
< > Indicates home status is based on station’s
Alternate City 1D, rather than on station’s legally
authorized City of License.

The data above are the most current data provided to
Arbitron as of the last day of this survey period.
Stations are listed only if they have met Arbitron’s
Minimum Reporting Standards for this survey (see
Page M4, Paragraphs 7-10 of this report). The county
or split county listing reflects the geographic location
of the station’s City of License. Stations for which no
Sales Representative or format information is on file
with Arbitron are listed above by “N/A.” See Page 13
for additional station information.

LOS ANGELES .

(s) KDIS-AM 710
3321 S La Cienega Bivd
Los Angeles, CA 90016
(310) 840-4912 Fax: (310) 558-5689
Format:  Children’s Radio
Sales Rep: N/A
Network:  ABC
City of Lic./Alt City ID: Los Angeies, CA
County/Spiit Co.: Los Angeles, CA
Power Day/Night (watts): 50,000/10,000

(s) KCBS-FM  93.1
6121 Sunset Bivd
Los Angeles, CA 90028
(213) 460-3657 Fax: (213) 463-9270
Format:  Classic Rock
Sales Rep:  CBS Radio Sales
Network:  CBS
City of Lic./Alt City ID: Los Angeles, CA
County/Spitt Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 28,500/1,066

(s) KFI-AM 640
610 S Ardmore
Los Angeles, CA 90005
(213) 251-3126 Fax: (213) 385-7076
Format:  News Talk Information
Sales Rep: Christat Radio
Network:  IND
City of Lic./Alt City ID: Los Angeles, CA
County/Split Co.: Los Angeles, CA
Power Day/Night (watts): 50,000/50,000

(s) KGIL-AM 1260
P 0 Box 250028
Los Angeles, CA 90025
(310) 478-5540 Fax: (310) 444-8988
Format:  Nostalgia
Sales Rep:  Allied Radio Partners
Network:  JRN
Chy of Lic/Alt City ID: Bevrly His/Ls Angls, CA
County/Spfit Co.: Los Angeles, CA
Power Day/Night (watts): 5,000/5,000

ABC: ABC Radio Networks

AMFM: AMFM Radio Network

APNET: Associated Press Radio Network
AURN: American Urban Radio Network

BNN: Business News Network

CAR: Cadena Caracol Network

CBS: CBS Radio Networks

CNN: Westwood One CNN Plus Radio Network
ESPN: ESPN Radio Network

JRN: Jones Radio Network

SBUSA: Sports Byline USA

SOURCE: Westwood One Source Radio Network
SRN: Salem Radio Network

KIEV-AM 870

5900 San Fernado Rd

Glendale, CA 91202

(213) 245-2388 Fax: (213) 245-5438
Format:  News Talk Information
Sales Rep: N/A

Network:  UPI

City of Lic./Alt Cily ID: Glendale, CA
County/Spiit Co.: Los Angeles, CA
Power Day/Night (watts): 15,000/1,000

Network Affiliation Abbreviations

TALKNT: Talknet

TARN: Talk America Radio Network

UBN: United Broadcasting Network

UNICA: Radio Unica Network

UPIL: United Press International Radio Network
USA: USA Radio Network

WESTWD: Westwood One Radio Network
1-ON-I One-on-One Sports Radio Network

IND: Denotes stations that have not reported to
Arbitron an affiliation with any of the above radio
networks.

ARBITRON
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Station Information (continued)

For Stations Listed in This Report
Home to Arbitron Radio Metro Area  (continued)

KIS-FM 102.7

3400 Riverside Dr Ste 800

Burbank, CA 91505

(818) 845-1027 Fax: (818) 295-6466

(s)

Format:  Contemporary Hit Radio
Sales Rep:  Katz Radio
Network:  IND

City of Lic./Alt City ID: Los Angeles, CA
County/Split Co.: Los Angeles, CA
ERP fwatts) / HAAT (meters): 8,000/902

(s) KKGO-FM  105.1
1500 Cotner Av Box 250028
Los Angeles, CA 90025
(310) 478-5540 Fax: (310) 444-8988
Format:  Classical
Sales Rep:  Allied Radio Partners
Network:  APNET
City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
£RP (walfs) / HAAT {meters): 18,000/880

KJLH-FM

167 N Labrea Ave
Inglewood, CA 90301

(310) 330-5550 Fax: (310) 330-5555
Format:  Urban Adult Contemporary
Sales Rep: Katz & Powell

Network:  IND

City of Lic./Alt City ID: Compton, CA
County/Split Co.: Los Angeles, CA

ERP fwatts) / HAAT (meters): 2,250/103

102.3

[Stations listed alphabetically left to right.]

(s) KKBT-FM

92.3

5900 Wilshire Ste 1900

Los Angeles, CA 90036

(213) 634-1800 Fax: (213)634-1888
Format:  Urban Contemporary

Sales Rep: Allied Radio Partners
Network:  IND

City of Lic./Alt City ID: Los Angeles, CA
County/Sphit Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 43,000/887

(s) KKHJ-AM 930
5724 Hollywood Bivd
Los Angeles, CA 90028
(213) 461-9300 Fax: (213) 461-9946

Format:  Spanish News/Talk
Safes Rep:  In House
Network:  IND

City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
Power Day/Night (watts): 5,000/5,000

KKLA-FM
701 N Brand Bivd
Glendale, CA 91203

(818) 956-5552 Fax: (818) 551-1110
Format:  Religious

Sales Rep: Salem Radio Representatives
Network:  SRN

City of Lic./Alt City ID: L Angl/S Bernardino, CA
County/Spiit Co.: Los Angeles, CA

ERP fwatts) / HAAT (meters): 10,500/878

99.5

(s) KLAC-AM
330N Brand Bivd
Glendale, CA 91203
(818) 546-1043 Fax: (818) 637-2267
Format:  Nostalgia
Sales Rep:  Sentry
Network:  WESTWD
City of Lic./Alt City ID: Los Angeles/Anaheim, CA
County/Spiit Co.: Los Angeles, CA
Power Day/Night (watts): 5,000/5,000

570

(s) KLSX-FM
3580 Wilshire Blvd
Los Angeles, CA 90010
(213) 383-4222 Fax: (213) 380-4325
Format:  Talk/Personality
Sales Rep:  Allied Radio Partners
Network:  IND
City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 21,000/915

97.1

KLAX-FM 979

10281 W Pico Blvd

Los Angeles, CA 90064

(310 203-0900 Fax: (310) 203-8989

(s)

Format: ~ Spanish Regional
Sales Rep:  Caballero Spanish Media, Inc
Network:  IND

City of Lic./Alt City ID: East Los Angeles, CA
County/Split Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 33,000/184

(s) KLOS-FM

95.5

3321 S La Cienega Bivd

Los Angeles, CA 90016

(310) 840-4836 Fax: (310) 558-7685
Format: ~ Album Oriented Rock

Sales Rep: Katz Radio

Network:  ABC

City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 63,000/954

(s) KLVE-FM  107.5
1645 N Vine St Ste 200
Los Angeles, CA 90028
(213) 465-3171 Fax: (213) 467-5063
Format:  Spanish Contemporary
Sales Rep:  Katz Hispanic Reps Inc
Network:  IND
City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 29,500/914

(s) KNX-AM
6121 Sunset Bivd
Los Angeles, CA 90028
(213) 460-3354 Fax: (213) 460-3352
Format: Al News
Sales Rep: CBS Radio Sales
Network:  CBS
City of Lic./Alt City ID:  Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
Power Day/Night fwatts): 50,000/50,000

1070

(s) Station subscribers as of release to print
* Simulcasting 10%-50%, Mon-Sun, 6AM-Midnight
f Simulcasting 51%-90%, Mon-Sun, 6AM-Midnight
F Simulcasting 91%-100%, Mon-Sun, 6AM-Midnight
< > Indicates metro home status is based on station’s
Alternate City ID, rather than on station’s legally
authorized City of License.

The data above are the most current data provided to
Arbitron as of the last day of this survey period.
Stations are listed only if they have met Arbitron’s
Minimum Reporting Standards for this survey (see
Page M4, Paragraphs 7-10 of this report). The county
or split county listing reflects the geographic location
of the station’s City of License. Stations for which no
Sales Representative or format information is on file
with Arbitron are listed above by “N/A.” See Page 13
for additional station information.

LOS ANGELES

(s) KOST-FM 1035
610 S Ardmore Ave
Los Angeles, CA 80005
(213)427-1035 Fax: (213) 385-0281
Format:  Adult Contemporary
Sales Rep:  Christal Radio
Network:  IND
City of Lic./Alt City ID: Los Angeles, CA
County/Split Co.: Los Angeles, CA
ERP (wats) / HAAT (meters): 12,500/949

ABC: ABC Radio Networks

AMFM: AMFM Radio Network

APNET: Associated Press Radio Network
AURN: American Urban Radio Network

BNN: Business News Network

CAR: Cadena Caracol Network

CBS: CBS Radio Networks

CNN: Westwood One CNN Plus Radio Network
ESPN: ESPN Radio Network

JRN: Jones Radio Network

SBUSA: Sports Byline USA

SOURCE: Westwood One Source Radio Network
SRN: Salem Radio Network

(s) KLYY-FM

(s

continsed..
Network Affiliation Abbreviations

TALKNT: Talknet
TARN: Talk America Radio Network

<

107.1

3350 Electronic Dr Ste 130

Pasadena, CA 91107

(626) 351-9107 Fax: (626) 351-6218
Format:  Alternative

Sales Rep:  N/A

Network:  IND

City of Lic./Alt City ID: Arcadia/l os Angeles, CA
County/Spiit Co.: Los Angeles, CA

ERP fwatts) / HAAT {meters): 3,000/-13

KPWR-FM 105.9

2600 W Olive Ste 850

Burbank, CA 91505

(818) 567-6227 Fax: (818) 848-0620
Format: ~ Contemporary Hit Radio
Sales Rep: D &R

Network:  IND

Chty of Lic./Alt City ID: Los Angeles, CA
County/Split Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 25,000/925

UBN: United Broadcasting Network

UNICA: Radio Unica Network

UPL: United Press International Radio Network
USA: USA Radio Network

WESTWD: Westwood One Radio Network
1-ON-I: One-on-One Sports Radio Network

IND: Denotes stations that have not reported to
Arbitron an affiliation with any of the above radio
networks.
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Station Information ccontinued)

For Stations Listed in This Report :
Home to Arbitron Radio Metro Area  (continued)

[Stations listed alphabetically left to right.]

(s) KRLA-AM 1110 (s) KROQ-FM 106.7 KRRA-AM 900
3580 Wilshire Bivd 3500 W Olive Ste 900 13100 Brooks Dr Ste 101
Los Angeles, CA 90010 Burbank, CA 91505 Baldwin Park, CA 91706

(213) 383-4222 Fax: (213) 386-3649
Format:  Oldies

Sales Rep:  Allied Radio Partners
Network:  IND

Cify of Lic./Alt City ID: Pasadena, CA
County/Split Co.: Los Angeles, CA
Power Day/Night (watts): 50,000/20,000

(818) 567-1067 Fax: (818) 841-5903

Format:  Alternative

Sales Rep:  Infinity Radio Sales

Network:  IND

City of Lic./Alt City ID: Pasadena/Ls Angeles, CA
County/Spitt Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 5,600/423

(626) 813-3526 Fax: (626) 813-3534

Format:  Spanish Language

Sales Rep: Team £} Dorado

Network:  IND

City of Lic./Alt City ID: W Covina/Ls Angeles, CA
County/Split Co.: Los Angeles, CA

Power Day/Night (watts): 500/85

(s) KRTH-FM  101.1
5901 Venlce Bivd
Los Angeles, CA 90034
(213)936-5784 Fax: (213) 936-3427
Format:  Oldies
Sales Rep:  CBS Radio Sales
Network:  IND
City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 51,000/954

(s) KSSE-FM 975
3450 Wilshire Blvd Ste 820
Los Angeles, CA 90010
(213)251-1011  Fax: (213) 251-9737
Format:  Spanish Contemporary
Sales Rep: Caballero Spanish Media, Inc
Network:  IND
City of Lic./Alt City ID:  <Rivrsd/Ls Angeles>>, CA
County/Spiit Co.: Riverside W Inner, CA
ERP fwatts} / HAAT (meters): 72,000/557

KWKW-AM 1330

6290 Sunset Bivd

Hollywood, CA 90028

(213) 466-8111  Fax: (213) 461-7347
Format:  Spanish News/Talk

Sales Rep:  Lotus Hispanic Reps
Network:  CBS

City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.. Los Angeles, CA
Power Day/Night (watts): 5,000/5,000

(s) KRTO-FM  98.3  (simuicast w/KACE-FM)Z

6430 Sunset Bivd Ste 650

Los Angeles, CA 90028

(213) 427-7954 Fax: (213) 386-9027
fomat:  Urban Oldies

Sales Rep: Team El Dorado

Network:  IND

City of Lic./Ait City ID: W Covina/Ls Angeles, CA
County/Spitt Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 650/296

(s) KTNQG-AM 1020

1645 N Vine St Ste 200

Los Angeles, CA 90028

(213) 468-5272 Fax: (213) 465-0230
Format:  Spanish News/Talk

Sales Rep: Katz Hispanic Reps Inc
Network:  CAR

City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
Power Day/Night (watts): 50,000/50,000

(s) KSCA-FM  101.9

1645 N Vine St #200

Los Angeles, CA 90028

(213) 468-5272 Fax: (213) 465-0230
Format:  Spanish Regional

Sales Rep: Katz Hispanic Reps Inc

Network:  IND

City of Lic./Alt City ID: Glendale/Ls Angeles, CA
County/Spiit Co.: Los Angeles, CA

ERP fwatts) / HAAT (meters): 4,800/863

(s) KTWV-FM  94.7

8944 Lindblade St

Culver City, CA 90232

(310) 840-7182 Fax: (310) 815-8391
Format:  New AC (NAC)/Smooth Jazz
Sales Rep: CBS Radio Sales

Network:  WESTWD

City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA

ERP (watts} / HAAT (meters): 55,000/863

KWVE-FM 107.9

1644 No £ Camino Real

San Clemente, CA 92672

(714) 432-9800 Fax: (714) 361-0375
Format:  Religious

Sales Rep:  N/A

Network:  IND

City of Lic./At City ID: San Clemente, CA
County/Spiit Co.: QOrange, CA

ERP fwatts) / HAAT (meters): 560/1,125

(s) KYSR-FM  98.7
3500 W Qlive Ste 250
Burbank, CA 91505
(818) 955-7000 Fax: (818) 955-6436
Format:  Aduit Contemporary
Sales Rep: Eastman Radio, Inc
Network:  IND
City of Lic.7Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA
ERP (watts) / HAAT (meters): 75,000/360

(s) Station subscribers as of release to print
* Simulcasting 10%-50%, Mon-Sun, 6AM-Midnight
1 Simulcasting 51%-90%, Mon-Sun, 6AM-Midnight
F Simulcasting 91%100%, Mon-Sun, 6AM-Midnight
< > Indicates metro home status is based ox station’s
Alternate City 1D, rather than on station’s legally
authorized City of License.

The data above are the most current data provided to
Arbitron as of the last day of this survey period.
Stations are listed only if they have met Arbitron’s
Minimum Reporting Standards for this survey (see
Page M4, Paragraphs 7-10 of this report). The county
or split county listing reflects the geographic location
of the station’s City of License. Stations for which no
Sales Representative or format information is on file
with Arbitron are listed above by “N/A.” See Page 13
for additional station information.

LOS ANGELES

(s) KZLA-FM 939

7755 Sunset Bivd

Los Angeles, CA 90046

(213) 882-8000 Fax: (213)874-9494
Format:  Country

Sales Rep:  Sentry

Network:  IND

City of Lic./Alt City ID: Los Angeles, CA
County/Spitt Co.: Los Angeles, CA

ERP (watts) / HAAT (meters): 18,500/956

ABC: ABC Radio Networks

AMFM: AMFM Radio Network

APNET: Associated Press Radio Network
AURN: American Urban Radio Network
BNN: Business News Network

CAR: Cadena Caracol Network

CBS: CBS Radio Networks

CNN: Westwood One CNN Plus Radio Network

ESPN: ESPN Radio Network
JRN: Jones Radio Network
SBUSA: Sports Byline USA

SOURCE: Westwood One Source Radio Network

SRN. Salem Radio Network

Network Affiliation Abbreviations

(s) KXTA-AM 1150  (simulcast wKAHS-AM)E

3400 Riverside Dr Ste 800

Burbank, CA 91505

(818)295-6423 Fax: (818) 295-6475
Format:  All Sports

Sales Rep:  McGavren Guild

Network:  IND

City of Lic./Alt City ID: Los Angeles, CA
County/Spiit Co.: Los Angeles, CA

Power Day/Night (watts): 50,000/44,000

TALKNT: Talknet

TARN: Talk America Radio Network

UBN: United Broadcasting Network

UNICA: Radio Unica Network

UPIL: United Press International Radio Network
USA: USA Radio Network

WESTWD: Westwood One Radio Network
1-ON-1: One-on-One Sports Radio Network

IND: Denotes stations that have not reported to

Arbitron an affiliation with any of the above radio

networks.
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Station Information ccontinued)

For Stations Listed in This Report
Outside Arbitron Radio Metro Area But Home to the DMA

KCAL-FM  96.7 KCXX-FM 103.9

1940 Orange Tree Ln Ste 101

Redtands, CA 92374

(909) 793-3554  Fax: (909) 798-6627
Format:  Album Oriented Rock

Sales Rep: Banner Radio

Network:  IND

City of Lic./Alt City ID: Redlands/Riverside, CA
County/Spitt Co.: San Bern W Inner, CA

ERP (watts) / HAAT (meters): 1,750/115

740 W 4th St

San Bernardino, CA 92410

(909) 384-1039 Fax: (909) 888-7302
Format:  Alternative

Sales Rep: McGavren Guild

Network:  IND

City of Lic./Alt City ID: Lk Arrowhd/Rivrside, CA
County/Spit Co.: San Bern W inner, CA

ERP (watts) / HAAT (meters): 180/548

KGGI-FM 99.1

2001 lowa Ave Ste 200

Riverside, CA 92507

{909) 684-1991  Fax: (909) 274-4949
Format:  Contemporary Hit Radio

Sales Rep:  Sentry

Network:  IND

City of Lic./Alt City ID: Riversde/S Bernardn, CA
County/Spiit Co.: Riverside W tnner, CA

ERP (watts} / HAAT (meters): 2,550/562

KXFG-FM 92,9
900 E Washington St #315
Colton, CA 92324

(909) 825-9525 Fax: {909) 825-0441
Format:  Country

Sales Rep:  Allied Radio Partners

Network:  IND

City of Lic./Alt City ID: Sun City/Temecula, CA
County/Split Co.: Riverside W Outer, CA

ERP (watts} / HAAT (meters): 6,000/100

(simulcast w/KFRG-FM}t

KOLA-FM 99,9

1940 Orange Tree Ln

Redlands, CA 92374

{909) 793-3554 Fax: {309) 335-8845
Format:  Oldies

Sales Rep: Banner Radio

Network:  IND

City of Lic./Alt City ID:  San Bemardino, CA
County/Split Co.: San Bern W Inner, CA
ERP (watts} / HAAT (meters): 29,500/507

Outside Arbitron Radio Metro Area and the DMA

=

XTRA-AM 690

4891 Pacific Hwy

San Diego, CA 92110

(619)291-9191  Fax: (619) 291-5622

Format: Al Sports

Sales Rep:  McGavren Guild

Network:  CBS, ESPN

City of Lic./Alt City ID:  <Tijuanas/San Diego>, MX
County/Spiit Co.: Baja California, MX

Power Day/Night (watts): 77,000/50,000

(s) Station subscribers as of release to print
* Simulcasting 10%-50%, Mon-Sun, 6AM-Midwnight
t Simulcasting 51%90%, Mon-Sun, 6AM-Midnight
t Simulcasting 91%-100%, Mon-Sun, 6AM-Midnight
< > Indicates metro home status is based on station’s
Alternate City 1D, rather than on station’s legally
authorized City of License.

The data above are the most current data provided to
Arbitron as of the last day of this survey period.
Stations are listed only if they have met Arbitron’s
Minimum Reporting Standards for this survey (see
Page M4, Paragraphs 7-10 of this report). The county
or split county listing reflects the geographic location
of the station’s City of License. Stations for which no
Sales Representative or format information is on file
with Arbitron are listed above by “N/A.” See Page 13
for additional station information.

LOS ANGELES

' Network Affiliation Abbreviations

ABC: ABC Radio Networks

AMFM: AMFM Radio Network

APNET: Associated Press Radio Network
AURN: American Urban Radio Network

BNN: Business News Network

CAR: Cadena Caracol Network

CBS: CBS Radio Networks

CNN: Westwood One CNN Plus Radio Network
ESPN: ESPN Radio Network

JRN: Jones Radio Network

SBUSA: Sports Byline USA

SOURCE: Westwood One Source Radio Network

SRN: Salem Radio Network

[Stations listed alphabetically left to right.]

KFRG-FM  95.1
900 E Washington Ste 315
Colton, CA 92324

(909) 825-9525 fax: (909) 825-0441
Format:  Country

Sales Rep:  Allied Radio Partners

Network:  IND

City of Lic./Alt City ID: S Bernardno/Riversd, CA
County/Spiit Co.: San Bern W Inner, CA

ERP (watts}/ HAAT (meters): 50,000/149

{simulcast w/KXFG-FM)t

KWRP-FM  96.1

475 W Stetson Ste U

Hemet, CA 92543

(909) 929-5088 Fax: (909) 658-8822
Format:  Nostalgia

Sales Rep: N/A

Network:  USA, WESTWD

City of Lic./Alt City ID:San Jacinto/Hemet, CA
County/Spitt Co.: Riverside W inner, CA

ERP (watts) / HAAT (meters): 250/477

TALKNT: Talknet

TARN: Talk America Radio Network

UBN: United Broadcasting Network

UNICA: Radio Unica Network

UPI: United Press International Radio Network
USA: USA Radio Network

WESTWD: Westwood One Radio Network
1-ON-1: One-on-One Sports Radio Network

IND: Denotes stations that have not reported to
Arbitron an affiliation with any of the above radio
networks.
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The Market

Metro Market Profile

| Household Data

‘ - Motro Total Motro % Metro Total Metro %
Total Households 3,961,400 100.0  Seasonal Housing Units 12,008 3
; Households by Income Education: Persons 25+
! Under $10,000 358,130 9.0 Elementary 0-8 grade 985,438 141
‘ $10,000-19,999 469,077 119 High school 1-3 yrs 932,605 13.4
$20,000-29,999 464,348 1.7 High school grad 1,433,780 206
$30,000-39,999 433,568 10.9 College 1-3 yrs 1,977,969 284 |
Metro Household Data $40,000-49,999 402,073 10.2 College 4+ yrs 1,639,090 235
and Group Quarters | $50,000-74,999 746,069 18.8
population estimates are $75,000-99,999 450,383 11.4  Colleges & Universities 11 '
1990 Census data andare | | $100,000+ 637,752 16.1  Total enroliment 676,600 1000 |
updated by Market Median income: $46,261 Full-time enroliment 313,048 46.3 |
Statistics where
appropriate update Value of Owner-Occupied Housing Units ‘Occupation T
sources are available. Less than $50,000 20,215 5 Managerial 1,564,437 285
(For more information, $50,000-74,999 20,457 6 Technical 1,798,738 32.7
see “Metro Census Data,” $75,000-99,999 58,668 15 Service worker 657,940 12.0
Page M6.) $100,000-149,999 199,872 52 Farm worker 72,261 13
‘ $150,000-249,999 591,984 15.6 Precision production 596,127 10.8
- [ $250,000+ 721,304 18.8 Operator 806,761 14.7
Median value: $234,600
| Farm Population 1200
| Monthly Gross Rent -
Less than $200 45,728 1.2 Transportation to Work o |
$200-349 108,616 2.9 Public 299,413 5.6
‘ $350-499 284,482 74 Driving to work 3,866,051 71.6
$500-649 462,746 12.2 Carpool 814,194 15.1
$650-749 298,676 78 Other 414,251 7.7
| $750+ 643,216 16.9
Median rent: $657 Average Travel Time '
to Work (Min.) 26 |
‘Household Size o
1 Person 962,600 243  Car Ownership by Household {
2 Persons 1,177,500 29.7 0 Cars 428,400 10.8
3-4 Persons 1,159,900 29.3 1 Car 1,429,300 36.1
5+ Persons 661,400 16.7 2 Cars 1,394,300 35.2
3+ Cars 709,400 179 |
S B B |
Group Quarters Population Estimates
Group Quarters Populations are included in % % Other %
the universe estimates. Additionally, Group Population Military Total  University Total Group Total
Qua rters Popul ations are included in the Estimates Housing Demographic Housing Demographic Quarters Demographic
sample frame if the individual living quarters
(roo?n, stite or apayiment) has 2 pﬁv‘;te Persons 12+ 4,100 0 37,000 4 163,600 16 |
residential telephone number that serves Teens 12-17 100 0 900 4 9.100 9

fewer than 10 residents 12 years of age and
older. Persons are not eligible to participate in

the survey if their living quarters has no Men 1824 2,700 4 16,700 25 14,500 2.1
private telephone number or the telephone 25'33 900 (1) 1 ggg (1) 2;'600 2'2
number is used by 10 or more residents 12 ig 49 208 i 0 0 1 0 1 4388 1 : 5
years of age and older. - : 1 d :
50-54 0 .0 0 .0 3,800 11
55-64 0 0 0 .0 5,000 1.2
65+ 0 0 0 0 16,900 35
Women 18-24 200 0 17,200 2.9 3,900 N
25-34 0 0 600 A 6,800 N
35-44 0 0 200 0 5,600 6
45-49 0 0 0 0 2,100 5
50-54 0 0 0 0 1,900 6
55-64 0 0 0 0 3,300 7
65+ 0 0 200 0 48,500 6.9
ARBITRGIN
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Ethnic Population Estimates

Metro Ethnic Populations are reported for all - o T:nl To'lt.al Tota To"‘.‘ To’t‘.‘
ﬁz?l?;ﬁca::m(:ﬁtg:&deggﬂéesewlgegl}:l f(!;()r Estimates Black Black Pop.  Demographic Hispanic  Hispanic Pop. Demographic
(see Page 4). The Percent Total Black and Persons 12+ 797100 100.0 80 3654100  100.0 36.8
Hispanic Populations are based on Black and
Hispanic Populatign§ Persons 12+. The Percent Teens 12-17 80,300 10.1 81 504,800 13.8 50.9
Total Demographic is based on total Metro
Demographics on Page 4. Ethnic Population Men 18-24 51,500 6.5 76 344,600 9.4 50.9
information is based on 1990 Census data, 25-34 84,100 10.6 77 509,100 13.9 46.6
updated and projected to 1/1/98 by Market 35-44 75,100 9.4 75 375100 103 377
Statistics. 45-49 32,100 40 7.8 124,000 34 30.0
Hispanic persons may be of any race 50-54 25,700 3.2 76 87,100 2.4 259
(White, Black; Native Amercian; Eskimo or 55-64 32,700 41 76 104,900 2.9 244
Aleut; Asian or Pacific Islander). For purposes 65+ 31,800 40 6.6 85,300 2.3 17.8
of Arbitron reports and publications, Hispanic
persons that are Black are not included in Black Women  18-24 51,100 6.4 8.7 283,200 7.8 48.1
universe estimates. Hispanic persons of all 25-34 88,100 111 9.0 418,400 115 426
races are included in estimates of Hispanic 35-44 88,800 1.1 89 350,500 9.6 352
universes and Hispanic audience estimates. 45-49 37,700 47 8.8 124800 34 292
50-54 28,200 35 8.2 92,300 25 26.7
55-64 39,000 49 8.5 120,700 33 26.2
65+ 50,900 6.4 72 129,300 35 184
Area Lifestyle Profile
by PRIZM® Groups

PRIZM is a market segmentation system devel-
oped by Claritas, Inc. to help marketers target
consumers, and to profile markets and audi-
ences by lifestyle. There are 62 PRIZM clusters
which are organized into 15 broader social
groups denoting basic neighborhood types.

Percent

The 15 PRIZM social groups are identified by
codes that are listed below the graph.

In this graph, the national composition and
this metro’s composition for each PRIZM group
are shown for Persons 12+ The Index of Con-
centration compares this metro’s composition

with the national composition for each
PRIZM group. An index of 100 indicates
that the Metro has the same percent
concentration as the nation. (For more
information about PRIZM and Claritas, Inc.,
see Page M6.)

W National % Persons 12+
8 Metro % Persons 12+

40 |

30

|| 33.61

17.94

20

Group S1
Concetron ey 206

ut
563

C1
93

T
12

s2
81

8.44

S3
24

u2 C2 T2 R1
407 8 1 1

PRIZM® Groups

0.08

.29

S1 Eiite Suburbs - superrich, executive, upscale white-

collar couples, empty-nesters

U1 Urban Uptown - elite, upscale, bohemian singles &

couples; established immigrant famitles

€1 2nd City Society - upscale executive & young upscale

white-collar; affluent retirees

T1 Landed Gentry - elite exurban, smail-town executive &

young, mid-ctass town families

S2 The Affluentials - upwardly mobile young singles &

coupies; white-coliar suburban families

$3 Inner Suburbs - empty-nesters, mobile city singles, biue-
collar families & aging couples

U2 Urban Midscale - white-collar urb. couples; mid-income
immigr.; African-American & Hispanic families

€2 2nd City Centers - mid-level, white-collar coupies; mid-
income farnilles & college town singles

T2 Exurban Blues - yng. mid-class, blue-collar families in
mid-size towns; Gl families

R1 Country Famnilies - midscale couples, rural, white-/blue-
coflar, kids, farm farnilies

U3 Urban Cores_-ﬁnicaIlexed singles; Hisp. snglg i
& famllies; inner-city solo-parent families

€3 2nd City Blues - low-inc. older sngls., cpis. & fam.;
low-inc. Hisp. fam.; Afr.-Am. service wrkr.

T3 Working Towns - oider families; mill towns, low-inc.
blue-collar, town seniors

R2 Heartianders - rural farm town & ranch famities,
farm dwellers & tenants

R3 Rustic Living - moderate blue-collar farm fam. ; low-
inc. older ¢pls., remote older families

LOS ANGELES
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The Market

Metro Market Profile (continued)

Household Income, Total Retail Sales and 11 categories of store
sales have been compiled by Market Statistics and furnished to
Arbitron. These data are based on Sales and Marketing
Management’s 1997 publication of Survey of Buying Power

Sales Data

Metro Retail Sales Data (5000)

(1/1/97 estimates) for the Metro.

Metro Income*

Total Income ($000)
Median Household Income
Income per Household

* Income represents pretax personal income for households as defined by the
Department of Commerce, Bureau of Economic Analysis.

Total Retail Sales $92,494,559
Retail Expenditures per Household ($) $23,349
Food Stores $16,673,186
~ Supermarkets $15,434 537 l
Eating & Drinking Places $9,187,623
$249,702,076  General Merchandise Stores $10,485,424 k
$46,261  Department Stores $7,017,402
$63,034  Apparel and Accessories Stores $5,462,091
Automotive Dealers $21,534,057
Building Materials & Hardware Stores $4,204,287
Drugstores $2,432,377
Furniture and Appliance Stores $1,504,565
Radio, TV & Music Stores $4,003,463

N Car Registrations

The Metro Share of New Private
Passenger Car Registrations* is
supplied by the Automotive
~Information Services Division of
The Polk Company. (For more
information on passenger car
registrations, see Page M6.)

Manufacturer %
Chrysler Corporation 29
Ford Motor Company 12.6
General Motors Corporation 156
Honda 235
Mazda 15
Mitsubishi 19
Nissan 7.2
Toyota 18.6
Other 16.2

* Note: Figures are shown for October
through December of the 1998 model year.

LOS ANGELES

Top Ten Employer Industries ]

These classifications are from the
Department of Commerce Standard
Industrial Classification (SIC) system. The

Metro Employer Industries
Total Employees

data below are from the 1994 County 4,353,691
Business Pattern Reports (U.S. Census
Bureau) and are aggregated by primary. Top 10 Total Employees
SIC. 2,057,688

47.3% of Total

0 40 80 120 160 200 240 280 320 360 400 440

|
391,861

Health Services

Business Services

372,858
Eating And Drinking Places

Wholesate Trade-Durable Goods

Engineering & Management Servi :
172,242

Motion Pictures {
151,408

Wholesale Trade-Nondurable Goo
145,912

Transportation Equipment

Special Trade Contractors ]
105,733

Apparel & Other Textlle Prdcts ]
104,282

ARBITRGIN
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Magazines
Magazine Circulation % Magazine Circulation %
MODR MATUR 554,223 140 SMTHSONIAN 76,423 19
i TV GUIDE 543499 138 MONEY 75,457 19
RDRS DIGST 416,895 106 REDBOOK 74,934 19
NAT GEO 272,046 6.9 ENTERTNMNT 67,211 1.7
BTR HOME 209,904 5.3 EBONY 66,745 17
SUNSET 191,557 49 ROLLNG STN 65,850 1.7
TIME 190,676 48 ™ 64,911 1.6
PEOPLE 171,241 43 MENS HLTH 58,475 1.5
NEWSWEEK 127,767 3.2 TEEN 56,510 14
FAMLY CRCL 121,603 31 POP SCIENC 55,786 1.4
PLAYBOY 117,113 30 MADEMOSELL 55,669 1.4
GD HSEKPNG 111,979 2.8 PARENTS 54,974 14
LS HOME N 109,355 28 COOKING LT 51,631 13
COSMOPLTAN 107,989 2.7 SELF 50,557 13
WOMANS DAY 102,541 2.6 GOLF DIGST 49,529 13
MCCALLS 102,343 26 CTRY LIVNG 43,930 11
PREVENTION 100,521 2.5 NEW WOMAN 43724 11
SPORTS ILS 99,513 2.5 POP MECHAN 43,613 1.1
MARTHA STW 95,563 24 GOLF MGZNE 43453 11
NATL ENQR 89,561 2.3 KIPLINGERS 42,688 11
GLAMOUR 89,341 2.3 BOYS UIFE 36,705 0.9
US NWS&WR 78,095 2.0 SP OP DGST 32,068 0.8
STAR 76,743 19 FIELD STRM 23,998 0.6
SEVENTEEN 76,554 19 OUTDR LFE 16,607 04
LIFE 76,424 1.9 SOU LIVING -

Paper Circulation %
LOS ANGELES TIMES 873,932 22
ORANGE COUNTY REGISTER 344,506 9
LOS ANGELES DAILY NEWS 182,340 5
LONG BEACH PRESS- TELEGRAM 106,331 3
LA OPINION, LOS ANGELES 84,358 2
TORRANCE DAILY BREEZE 78,717 2
SAN GABRIEL VALLEY TRIBUNE 56,174 i
PASADENA STAR-NEWS 40,978 1
USA TODAY 39,033 1
SANTA MONICA OUTLOOK 23,813 1
DAILY VARIETY 21,796 1
INLAND VALLEY DAILY BULLETIN 19,086 -
WHITTIER DAILY NEWS 18,756

SAN PEDRO NEWS PILOT 11,903

VENTURA COUNTY STAR 2,208

Newspapers

Metro
Mon-Sun 6AM-MID
0 6 12 18 24

Hours and Minutes

Radio Time Spent Listening*

Persons 12+
 Men 18-34

Men 25-54

{ 22:30
23:30

{ 24:15

23:15

22:15

For more information on magazine and newspaper data, see Page M6.

LOS ANGELES

dio 24-Hour Cume*

Metro

20 40 60 80 100

Women 18-34

Women 25-54

* Based on Arbitron's Spring 1998 radio survey.
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Media Targeting 2000

A National Study of Consumers and Media

People Spend More Time with Radio!

Average Weekday Share of Time Spent with Each Medium
Persons 12+, Monday-Friday 6AM-6PM

44%

Television
41%

Newspapers 10%

Magazines 5%

|

(Estimated average weekday time spent with media: 4 hours, 54 minutes.)

Media Targeting 2000 is a national* study of the How to Read

estimated amount of time consumers spend with media. Persons 12+ spend an estimated 44 percent of their total
This study provides estimated media usage and media time with radio, Monday-Friday, 6AM-6PM.
consumer profiles for 116 different qualitative catego- For Limitations and Restrictions on Use of the Media

ries. The above chart for Persons 12+ is an excerpt from Targeting 2000 report, see Page MT of this report.
the Media Targeting 2000 report.

*Within the United States, excluding Alaska and Hawai.

This Service Is Not Accredited by the MRC/This service is not part of a regular syndicated rating service accredited by the Media Rating Council (MRC), and Arbitron has
not requested accreditation. Arbitron does provide syndicated services which are accredited by the MRC.
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WQ Media 2%

A National Study of Consumers and Media

Radio 57%
e
Television 200,
Newspapers

Magazines M

Outdoor m 30%

(Based on respondents reporting any purchase within 24 hours prior to interviewer contact.)

Media Targeting 2000 is a national* study of consum- How to Read
ers’ estimated average media exposure prior to the An estimated 57 percent of Persons 12+ are exposed to
largest purchase of the day. This study provides radio within one hour prior to their largest purchase of
estimated media usage and consumer profiles for 116 the day.
different qualitative categories. The above chart for For Limitations and Restrictions on Use of the Media
Persons 12+ is an excerpt from the Media Targeting Targeting 2000 report, see Page MT of this report.
2000 report.
**Within the United States, excluding Alaska and Hawaii.

This Service Is Not Accredited by the MRC/This service is not part of a regular syndicated rating service accredited by the Media Rating Council (MRC), and Arbitron has
nat requested accreditation. Arbitron does provide syndicated services which are accredited by the MRC.
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Rating Distortion/Rating Bias Policies and Procedures

In accordance with MRC and industry guidelines,
Arbitron provides the following information relating
toRating Distortion and Rating Bias to advise Arbitron
clients about applicable policies and procedures and to
assist Report users in making evaluations of the audi-
ence estimates contained in the “Listener Estimates”
section of this report.

Arbitron's original policy statement dated May
20, 1977, has been updated by Arbitron releases of
February 1978, December 1981, January 1987, Febru-
ary 1988, June 1992 and handbooks of May 1985,
March 1987, June 1990 and October 1996, distributed
to all radio stations.

As a practical matter, Arbitron’s published
guidelines cannot describe all possible station activi-
ties. Therefore, in order to avoid possible citation,
stations are advised to submit planned activities to
Arbitron for a confidential Pre-Review.

Rating Distortion

Rating Distortion is defined as: Any activity which
Arbitron believes may affect the way diarykeepers
record their listening, so that recorded listening dif-
fers from actual listening. Rating Distortion includes
station activities through which the station has the
potential to: learn the identity of diarykeepers; gain
access to, or influence over, current or upcoming
survey diaries; or prompt the use of diaries for pur-
poses other than those intended by Arbitron. ARBITRON
MAY DELIST FROM ITS REPORTS, COMPUTER TAPES,
AND OTHER SERVICES THE CALL LETTERS AND AUDI-
ENCE ESTIMATES OF ANY STATION DETERMINED BY
ARBITRON TO HAVE ENGAGED IN ACTIVITIES WITH
RATING DISTORTION POTENTIAL.

Rating Distortion may take the form of
Diarykeeper Solicitation, Improper Promotional Ac-
tivities or other means. The following categories and
examples are illustrative only and are not all-inclusive:

Diarykeeper Solicitation is any attempt by, or on
behalf of, a station that encourages diarykeepers to
record listening that differs from their actual listen-
ing. It may take the form of a public or private appeal
for diarykeepers to surrender their diaries or to
misreport — in any way (e.g., overstate, understate,
misstate) - their actual listening to any station.
Diarykeeper Solicitation includes attempted breaches
of diary security, whereby a station has the potential
to learn the identity of diarykeepers or to gain access
to, or influence over, current or upcoming survey
diaries.

Improper Promotional Activities are those that
may not directly appeal to diarykeepers, but that may
nevertheless cause diarykeepers to misreport their
actual listening. Improper Promotional Activities in-
clude, but are not limited to, contests that may cause
diarykeepers to misreport their actual listening by
offering prizes based on amounts of listening re-
corded or claimed; attempts to cause diarykeepers to
lose their anonymity; promotions that might cause a
diarykeeper to surrender a diary.

Rating Distortion is sometimes confused with
“hypoing.” Rating Distortion involves station activities
that may prompt diarykeepers toreport listening that
differs from their actual listening. Hypoing refers to
station activities designed to prompt more actual
listenership during the survey period. Rating Distor-
tion is cited under Arbitron's Special Station Activities
guidelines; hypoing is not.

Rating Distortion Violations

Rating Distortion Violations may result in the station’s
call letters and audience estimates being delisted
from the applicable report(s) and other services. Rating
Distortion that Arbitron concludes does not warrant
delistment may be noted by placement of a notice
inside Arbitron’s reports; placement of a notice on
report covers; placement of a flag on computer tapes;
and placement of station’s call letters and audience
estimates out of alphabetical sequence, below a spe-

cial distinguishing line at the bottom of each appli-
cable page in the market report (known as “below-the-
line” listing).

Rating Bias

Rating Bias is defined as: Any announcement, state-
ment or activity that could alert, sensitize or remind
diarykeepers or potential diarykeepers about past,
current or future surveys in any way that might affect
participation in a current or future survey. Such activi-
ties may interfere with the objectivity or conduct of
the survey and may take the form of announcements
or statements on air, in print, or in any other medium.

Rating Bias activities may take the form of
direct survey announcements that are preplanned,
repeated, or stylized, but may also take the form of
any activity - including contests or research - if, in
Arbitron’s opinion, the activity may sensitize listeners
to the process of recording fistening in diaries. Survey
announcements are messages delivered by a radio
station in any medium that alert listeners that a
survey is, or soon will be, in progress or that empha-
size the importance of participation in radio rating
surveys, regardless of whether the word “Arbitron” or
“diary” is used, and regardless of whether partici-
pants are urged to be “honest” or “accurate.”

Sourcing of previous survey information in the
form of advertising that promotes a station’s success
in prior surveys, as permitted by contractual agree-
ment with Arbitron, does not constitute Rating Bias.
Note, however, that references to a station’s perfor-
mance in prior surveys in the context of appeals for
support are not protected under this guideline, and
may, in fact, be violations of Arbitron’s guidelines on
Rating Bias.

Extemporaneous Comments/Arbitron may cite as
Extemporaneous Comments any reference on the air,
or in any other medium, that mentions or alludes to a
past, current, or future Arbitron survey, diary (ies) or
radio ratings in any way that might sensitize
diarykeepers to a current or future survey, or that
may affect the way diarykeepersreport their listening
in a current or future survey.

The circumstances surrounding a reference
will generally affect Arbitron’s decision on whether to
cite that reference as Extemporaneous Comments. As
the name implies, Extemporaneous Comments are
generally one-time-only, spontaneous remarks that
may have been intended as humorous. Where war-
ranted, however, Arbitron may cite a reference as a
Rating Bias and/or Rating Distortion activity, even if
the reference appears to have been a one-time-only,
spontaneous, or humorous remark.

Rating Bias/Extemporaneous
Comments Violations

Rating Bias Violations or violations cited as Extempo-
raneous Comments may result in the station’s call
letters and audience estimates being placed at the
bottom of each page below a distinguishing line (“be-
low-the-line”); and/or the activity being noted on Page
13 of the Report and on the cover of the Report.
Appropriate notice may also be made for other appli-
cable services. In the event of repeated or serious
Rating Bias Violations, as determined by Arbitron, a
station’s call letters and audience estimates may be
delisted in applicable reports and other services.

General Information

General information with respect to Rating Distortion
and Rating Bias:

a. Requests for an inquiry should be in writing, accom-
panied by evidence such as an air-check tape, direct-
mail advertisement, or newspaper clipping. Requests
will be accepted up to the day after the last day of the
survey and should be addressed to: Radio Special
Station Activities Committee, The Arbitron Company,
9705 Patuxent Woods Dr., Columbia, MD 21046-1572.

ARBITRGI
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b. The initiation of an inquiry at any time is solely
within the discretion of Arbitron.

¢. Arbitron willreview activities conducted af any time
(not just during, or four weeks prior to, a survey) for
compliance with these guidelines if, in Arbitroe’s
judgment, the activity has the potential to undermine
the credibility of the survey. The same activity could
be subject to citation for two or more consecutive
surveys, depending on the timing and severity of the
activity.

d. Activities by stations not meeting Arbitron’s Mini-
mum Reporting Standards for a syndicated Market
Report may still be subject tocitation inany applicable
custom report or other Arbitron service.

e. Activities noted for one station may also be noted
for additional stations on which the specific program-
ming segment was also broadcast because of simul-
cast, syndication, or network relationships.

f. Activities found to be in violation of these guidelines
may or may not have actually affected reportedlisten-
ing. Such an effect would be virtually impossible to
prove or disprove and Arbitron makes noattempt to do
so. Activities violating these guidelines are inherently
detrimental to the broadcast, advertising, and audi-
ence measurement industries. The fact that such
activities occurred undermines confidence inaudience
estimates.

ARBITRON RESERVES THE RIGHT to use any avail-
able means to draw attention to any station activity
that, in Arbitron’s opinion, has the potential to under-
mine the credibility of the survey, even though such
activity does not meet any of the specific critetia
stated above. Arbitron further reserves the right to
take other appropriate action depending upon the
content, context, frequency, or repetition of the activity.

Industry Statements

“The American Association of Advertising
Agencies (AAAA) Media Research Committee ap-
poses any attempt in any medium to distort results of
any audience measurement survey... By encouraging
daily recording or reporting of radio listening activity,
[stations] may be sensitizing the public and thereby
contributing torating distortion or inflation. The AAAA
Media Research Committee takes violations of rules
against distorting practices, as described by rating
services, seriously.”

“The Arbitron Radio Advisory Council (ARAC)
is very concerned about the continued practice of
station activities that are intended to distort ratings

. data..we strongly recommend that Arbitron take

serious action against anyone whoviolates the accred-
ited standards. Likewise, special treatment should be
taken when judging stations that repeatedly break
this policy after prior warning.”

“The National Association of Broadcasters
(NAB)is joined by the Media Rating Council (MRC)in
condemning the activities engaged in by some broad-
cast stations that intentionally distort [or bias] legiti-
mate audience surveys...practices specifically target-
ing survey respondents severely detract from the
reliability and the validity of audience research. Sta-
tions that engage in these practices negatively affect
the research results, which in turn influences the
credibility and value of audience research in an -
creasingly competitive media marketplace.”

“The Radio Advertising Bureau (RAB) Goals
Committee condemns any practices by radio stations
designed to intentionally bias or cause distortion of
the listening estimates reported by the ratings
companies...they harm the credibility and value of the
audience research, thereby impairing the ability of
advertisers to buy efficiently and intelligently to the
detriment of all radio stations,.. [and] the rating
companies have adopted stern policies against these
activities.”

SPRING 1998
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Special Notices and Station Activities

The Market The Sample

Metro Definition/ The radio Metro definition of this
market is Arbitron defined. It does not conform to
the Metropolitan Statistical Area implemented by the
U.S. Office of Management and Budget in January
1993.

Audience trend analyses may be affected by
any change in the Metro definition. However, there
are no changes in the Metro definition for the
reporting periods covered by the Target Listener
Trends section of this report.

Designated Market Area (DMA) / The Los Angeles
DMA includes Metro counties from the Los Angeles,
Oxnard-Ventura and Riverside-San Bernardino
Arbitron Radio Markets.

Metro Ethnic Controls/ Black and Hispanic
Differential Survey Treatments (DST) used in this
Metro Survey Area. All Metro counties, including
HDBA and/or HDHA splits, receive the same ethnic
sampling procedures.

Hispanic persons may be of any race (White;
Black; Native American; Eskimo or Aleut; Asian or
Pacific Islander). For purposes of Arbitron reports
and publications, Hispanic persons that are Black are
not included in Black universe estimates. Hispanic
persons of all races are included in estimates of
Hispanic universes and Hispanic audience estimates.

Language Preference/ In Hispanic DST Metros, the
bilingual diary includes a three-part question to
determine the individual language preference of the
diarykeeper. The diary question was tested in six
diverse Hispanic Metros in Summer 1996 and was
found to have no significant impact on Hispanic
response rates, in-tab representation by sex/age, or
format ratings and shares.

Partial Metro Ethnic Controls/ The table below
contains the ethnic population and in-tab for that
portion of the Metro for which ethnic controls apply,
as well as the ethnic population and in-tab for the total
Metro. Note: Estimates in the Ethnic Composition
section of the report are based on the total Metro
ethnic in-tab.

Black
Persons 12+
Population:
Total 7,688,500
Ethnic 762,900
Percent 99
In-Tab:
Total 5,475
Ethnic 536
Percent 98
Excluded
Counties: Orange, CA
Total Metro

(Controlled and Noncontrolled):

797,100
584

Ethnic Population:
Ethnic In-Tab:

SR AR T T TN S AR T 5
Listed below are the dayparts simulcast throughout the survey by the respective simulcast partners. Only the
broadcast simulcast daypart(s) is (are) indicated for each simulcast combination.

Users of this report may add the published Average Quarter-Hour persons, ratings and shares in order
to obtain the respective combined audience for simulcast partners. Cume estimates are not additive.

Mon- | Mon- | Mon- | Mon- | Mon-
Simulcast Sun Fri Fri Fri Fri Wkd Wkd Sat Sat Sat Sat Sun Sun Sun Sun
6A-Mid | 6A-10A | 10A-3P [ 3P-7P | 7P-Mid | 6A-Mid | 10A-7P | 6A-10A | 10A-3P | 3P-7P | 7P-Mid | 6A-10A | 10A-3P | IP-7P | 7P-Mid

KACD-FW/ X X X X X X X
KBCD-FM

X X X X X X X X

KACE-FM/ X X X X X X X

KRTO-FM

X X X X X X X X

KAHS-AM/ X X X X X X X
KXTA-AM

X X X X X X X X

KBUA-FM/ X X X X X X X
KBUE-FM

KFRG-FM/ X X X X X X X
KXFG-FM

LOS ANGELES
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New Stations, Call Letter Changes And Trend
Data/

Current Former Prior On-Air Date/
Call Call Trend Date of
Letters Letters Data Change
KCMG-FM  KIBB-FM FA97 02/05/98
SuUg7
SP97
KDIS-AM KTZN-AM SuUg7 12/11/97
SP97
KXTA-AM KIIS-AM 08/19/97

Stations are identified in this report under their
current call letters, and the audience estimates reflect
listening recorded for the new and, if applicable, the
old call letters. The Trends section displays trend
data pertaining to both the old and the new call
letters. Survey dates will be listed in the "Prior Trend
Data" column whenever trend information exists for a
station that has changed call letters. The date of the
call letter change will also be included in order to
identify which call letters were in use during a
particular survey.

No adjustments have been made to the
reported estimates for a station that was not
broadcasting for the entire survey period. Since the
time a station was off-air is counted as zero listening
in the 12-week average, the reported estimates for a
station that was on the air less than the entire survey
could understate the audience for the time that it was
on the air.

Technical Difficulty/ Station KSSE-FM operated at
significantly reduced power beginning Thursday,
April 2, 1998, to Friday, April 10, 1998, during the
Spring 1998 survey.

SPRING 1998
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Listener Estimates/Metro

Target Listener Trends

Monday-Sunday Monday-Friday Monday-Friday Monday-Friday Monday-Friday
BAM-MID B6AM-10AM 10AM-3PM 3PM-7PM 7PM-MID
AQH | Cume | AQH | AQH | AQH | Cume | AQH | A0H | AOM | cume | AQH | aaH | aoH | cume AOHI AQH | AQH | Cume | AQH | AQH
(00) (00) Rtg Shr (00} (00) Rtg Shr (00) (00) Rtg Shr (00) (00) Rtg | Shr {00} (00) Rig Shr
KABC-AM
SP '98 499| 6672 .5 2.9 811] 3223 .8/ 3.3 657 3651 7| 2.8 716 3437 .7| 3.6 184 1657 .2| 2.
Wl 'ag8 441 7044/ 4| 2.6 737 3642 7| 3.0 587| 3595 .6] 2.5 594| 3633 .6/ 2.9 173| 1403| .2| 2.0
FA ‘97 520 7505| .5| 3.0 919 4151 .91 3.7 695 3862 .7| 3.0 626 3823] .6| 3.1 189 1727 .2| 2.
SU ‘g7 521 7978{ .5| 3.1 816 3411 .8/ 3.5 620 3630, .6/ 2.6 571 3875 .6| 2.9 401 2820 .4{ 4.3
4-Book 495 7300 .5 2.9 821 3607 .8| 3.4 640/ 3685! .7| 2.7 627/ 3692 .6 3.1 237\ 1902| .3| 2.6
Sp a7 485| 7755 .5| 2.8 690| 3593| .7! 2.8 739 4120 .8| 3.2 548| 3833] .6] 2.7 312| 2284 .3| 3.5
KACD-FM
SP '98 98| 2165 .1 .6 89 845 .1 .4 89 943 1 .4 135( 1033 .1 7 96 821 BRI
Wi '98 87| 2132] .1 5] 12 1017 A .5 1M 985 .1 .5 12| 1081 B S 39 788 .5
FA '97 90| 2122 .1 D 69 859 .1 .3 99 933 .1 4 131 1186/ .1 .6 68 736 1 T
SU a7 76| 2021 ol .4 71 660 A .3 94 N7 oA .4 15| 1022 . .6 55 633| .t .6
4-Book 88| 2110/ .1 .5 85 845 .t .4 98 945 .1 .4 123 1081 .1 .6 65 745, .1 7
SP '97 79| 2096) .1 .5 63 687/ .1 .3 92 913 1 .4 115 972| 1 .6 64 780 .1 7
KBCD-FM
SP '98 25 734 7 43 370 "2 21 283 = | 39 439 2 13 250 41
Wi '98 14 669 N 18 287 wl! 14 193 A 18 328 N 8 178 .
FA '97 32 787 .2 24 263 B 37 392 .2 49 465 .2 18 341 .2
SuU '97 38 906 2 41 335 .2 65 441 i) .3 42 490 .2 26 366 23
4-Book 27 774 :2 32 314 .2 34 327 .2 37 431 .2 16 284 il
SP 97 28 704 4 49 299 .1 .2 21 199 N 35 353 12 15 231 .2
KACE-FM
SP '98 113 2147 1 7 120 904 ] .5 137 862 .1 .6 140 1049 .1 o7 81 7251 A1 .9
Wi '98 135f 2604| .1 .8 148 966 il .6 159 1178] .2| .7 179 1392 .2l .9 99 887 .1| 1.2
FA 97 153 2519 .2| .9 170| 1069, .2| .7 199 1162] .2 .9 200{ 1354 .2| 1.0 116 918/ .1| 1.3
SuU '97 176! 2872 .2 1.0 235| 1247 2| 1.0 2401 1517| .2| 1.0 213| 15701 .2| t.1 12| 1024 1 1.2
4-Book 144 2536 .2| .9 168 1047| .2| .7 184 1180 .2| .8 183 1341 2| .9 102 889 1] 1.2
SP 97 121 2287 A1 al) 126 987 | 5 152] 1040 .2 .7 156 1224f .2/ .8 105 741 112
KRTO-FM
SP '98 12 494 sl 4 120 12 211 N 23 264 N 9 90 "
Wi '98 19 585 B 25 273 o 17 257 N 16 244 N 20 214 .2
FA '97 4] 994 .2 40 388 .2 43 388 .2 62 459 .1 »3 27 347 .3
SuU 'g7 44 692 .3 46 260 b2 73 4371 1 .3 49 375 .t .2 23 251 .2
4-Book 29 691 .2 29 260 . 36 323 .2 38 336 .1 .2 20 226 .2
SP 'g7 79 1100 .1 .5 114 488| .1 .5 124 568/ .1 .5 69 595 .1 .3 41 407 »5
KAHS-AM
SP '98 1 47 1 30
w' ’98 * % * % * % *% * % * % * ¥ * % * % * % * % * % * % * % *% * % * % ** ** * %
FA '97 *¥ * % * % * * % * * % * % * % * % * ¥ * % * % * % * % * * % * % * % * %
SU '97 * % * % * % * % * ¥ *% * * % * % * % * % * % * % * % *% * % * % * % *% * %
4-800‘( ek ek ek k% ek ek k% ok sk sk k% skok sk ok R ko k% ek sk sk
SP '97 * * % 0 * % % * % * % * * % % xR * % * % * % * * % * % *x * % * %
+KXTA-AM |
SP '98 119 2746) .1 6l 68 560, .1 .3 131 854! .1 .6 182| 1574 .2| .9 142| 1501 116
wl '98 * % * % * % * % * % * % * % % *h * N * % * % * * % * * % * % * % * % * %
FA ’97 * % * ¥ *¥ *% * ¥ * % * % * % * % * % * % * % * % * % * ¥ * % * % * % * ¥ *%
SU '97 * % * * % * ¥ * % * % * % * % * % * % * % * % * % * % *¥ * * % * ¥ * % *¥
4_Book sk kok ek *ok ek ok sk sk sk desk *ok sk sk *ak ok skok sk ek sk ok
SP '97 * % * % * % * ¥ * % ** * % * * % * % * ¥ * % * % * % * * % * % * % *% *¥
KBIG-FM
SP '98 446 9021 40 2.6 484 3604 5| 2.0 836 4445 .8| 3.6 573| 4557 .6| 2.8 191 2315] .2 2.2
Wl '98 507| 9648/ .5/ 3.0 641 4467 .6| 2.6 823/ 4292| .8| 3.5 640| 4758] .6| 3.1 227 2525| .2| 2.6
FA '97 458 9412| .5( 2.7 561 4273] .6] 2.2 795 4156 .8| 3.4 572| 4443] .6 2.8 190 2432| .2| 2.1
SU 97 439| 10065 .5| 2.6 546 4174 .6| 2.3 759 4432 .81 3.2 540f 4889| .6| 2.7 182/ 3092 .21 1.9
4-Book 463| 9537\ .5 2.7 558| 4130| .6] 2.3 803| 4331 .8| 3.4 581 4662 .6/ 2.9 198 2591 22| 2.2
SP '97 405 9575| 4| 2.4 513| 3911 5| 2.t 714 4065 .7| 3.1 555/ 4361 .6/ 2.8 160| 2595 .2| 1.8
** Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and previous 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13. 2-Book: Avg. of most recent 2 surveys.
LOS ANGELES ARBITROGN SPRING 1998
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Target Listener Trends

+Z1 SUOSID ~ SPUALL Ioua3sI aBe L I

Persons 12+
Monday-Sunday Monday-Friday Monday-Friday Monday-Friday Monday-Friday
6AM-MID B6AM-1CAM 10AM-3PM 3PM-7PM 7PM-MID
AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH
(00) (00) Rtg | Shr (00) {00) Rtg | Shr (00) (00) Rtg | Shr (00) (00) Rig | Shr (00) (00) Rig | Shr
KBUA-FM
SP 98 18 383 ol 22 198 13 31 259 ol 27 234 o 6 129 sl
Wi '98 41 852 2 55 439 .1 .2 71 512 .1 .3 39 394 2 18 258 i
FA '97 34 672 .2 60 2991 1| .2 51 305, 1| .2 27 336 o 8 130 .1
SU 97 15 570 Al 14 253 1 20 245 1 20 298 | 10 166 -1
4-Book 27 619 .2 38 297 .1 o4 43 330 .1 .2 28 316 el 11 171 .
SP '97 53 836 .11 .3 70 490 .1 .3 88 540 1.4 55 428 1| .3 18 207 .2
KBUE-FM
SP '98 274 4830 .3| 1.6 326| 2133 .3| 1.3 375 2561 .4| 1.6 326| 2259 .3| 1.6 151 1402 .2 1.7
Wi '98 294| 48911 3| 1.7 378| 2303 .4| 1.5 470/ 2585 .5| 2.0 315| 2409 .3| 1.5 13| 1304, .1 1.3
Fa '97 271 4948/ .3| 1.6 344 2074| 3| 1.4 342 2591 .3] 1.5 293] 2511 .3] 1.4 133 1368 .1| 1.5
SU '97 237 4936 .2{ 1.4 296| 2169 .3| 1.3 371| 2532 .4| 1.6 266 2403| .3} 1.3 93| 1326 .1 1.0
4-Book 269 4901 .31 1.6 336 2170 .3| 1.4 390| 2567 .4| 1.7 300 2396 .3| 1.5 123| 1350 .1| 1.4
SP 197 294| 5131 3| 1.7 317 2284 .3| 1.3 444 2792 .5| 1.9 322| 2544 3| 1.6 136 1437 .1] 1.5
KCBS-FM
SP '98 406/ 9110| .4f 2.4 534| 4237 .5/ 2.2 638 4621 .6) 2.7 511| 4838| .5| 2.5 144) 2482 1| 1.6
Wi 98 431 8972 .4} 2.5 585| 4213 .6| 2.4 664| 4472 .7| 2.8 566] 4988 .6| 2.8 146| 2379 1] 1.7
FA '97 457| 9678 .5 2.7 577| 4364 .6| 2.3 759| 4788 .8| 3.3 623 5513| .6{ 3.1 173| 2604 .2| 1.9
SU 97 323| 8160 .3| 1.9 408 3661] .4| 1.7 506; 4167| .5/ 2.1 401 4099| .4| 2.0 149| 2447 .2 1.6
4-Book 404\ 8980 .4] 2.4 526| 4119 .5| 2.2 642 4512 .7\ 2.7 525| 4860 .5| 2.6 153| 2478 .2| 1.7
SP '97 450 8366| .5 2.6 505| 3676| .5/ 2.1 771 4323| .8| 3.3 614| 4867 .6| 3.1 181 2381, .2| 2.0
+KCMG-FM
SP '98 534| 9957 .5| 3.1 571 4420] .6| 2.3 804 5120, .8] 3.5 653 5254/ 7| 3.2 304| 3238 .3| 3.4
Wl '98 465 9170, .5| 2.7 542 4291 .5| 2.2 650 4483 .7| 2.7 639 5533| .6/ 3.1 257| 2904| .3| 3.0
FA '97 247 M7 2| 1.4 257 27571 .3| 1.0 3250 3132) .3 1.4 402| 3891 4] 2.0 148 2061 .1| 1.6
SU 97 290 7046| .3| 1.7 300| 2765 .3| 1.3 445/ 3628 .5| 1.9 407| 3614| .41 2.1 160| 2302 .2| 1.7
4-Book 384| 8336| .4| 2.2 418| 3558, .4| 1.7 556| 4091 6| 2.4 525| 4573] .5| 2.6 217| 2626 .2| 2.4
SP '97 268 6993] .3| 1.6 289 2959 .3| t.2 416| 3355 .4| 1.8 373| 35721 4] 1.9 120) 1863| .1 1.3
+KDIS-AM
SP '98 59| 2244 1| .3 18| 1098 .1/ .5 60 730, .10 .3 77 985 1] .4 29 393 .3
Wl '98 70 22120 | .4 80 38| .1 .3 74 93| .1 .3 13| 1010, .1{ .6 26 370 .3
FA ‘97 * % * % * % * % * % * % *% * % % * % * % * % * % * % *% * % * % *¥* * % * %
SuU 97 117 3414 .1 7 109 997 .1 .5 1141 1287 .1 .5 146| 1240[ .1 7 135/ 1163| .1| 1.4
4-Book * *ok Ak Rk dk sesk seskt *ok ki Ak ok *k ok sk *t seskt seskt seskt hak ok
SP '97 02| 3198 .1} .6 1nal 1017p 1| .5 162 1224 .2} .7 99 89| .1| .5 54 667 .1| .6
KFI -AM
SP 98 667 9733 .7| 3.9 1068! 5789 1.1| 4.3 1352| 6728 1.4| 5.8 608 4185/ .6 3.0 240 1934 .2| 2.7
Wl '98 748| 10747; .8| 4.4 1242| 6316| 1.3| 5.0 1664 7179 1.7| 7.0 637| 4712 6| 3.1 148/ 1670, .1| 1.7
FA " 97 691 9892/ .7/ 4.0 1007 5126| 1.0{ 4.0 1496| 6871 1.5| 6.4 665 4284) .7| 3.3 234 1782 .2| 2.6
SU '97 701| 9128 .7( 4.1 1100| 5395| 1.1| 4.7 1500 6422 1.5| 6.3 618| 4068 .6 3.1 214) 1795 .2| 2.3
4-Book 702\ 9875 .7| 4.1 1104] 5657 1.1| 4.5 1503 6800 1.5 6.4 632] 4312 .6| 3.1 209 1795 .2| 2.3
SP 97 628| 9445 .6 3.7 981 5180{ 1.0| 4.0 1319] 6138) 1.4| 5.7 716| 4525 .7] 3.6 132 1717) 1| 1.5
KFWB-AM
SP '98 316 8600 .3| 1.9 659| 5536 .7} 2.7 309 38tt| .3| 1.3 335 3924/ .3| t.7 159 1818 .2| 1.8
Wi '98 365| 9731 .4| 2.1 733| 569| .7| 3.0 39| 4032 4| 1.7 439| 4807 .4| 2.1 1310 18921 .1| 1.5
FA '97 3531 9556 .4] 2.1 678{ 5564, .7| 2.7 360 3846 .4| 1.5 474] 5052 .5 2.3 158 2031 .2| 1.7
SU 97 297| 8611 .3 1.8 658; 5167 .7| 2.8 282 3582 .3| 1.2 339 4271 .3) 1.7 133| 1894 1| 1.4
4-Book 333 9125 .4| 2.0 682| 5491 7| 2.8 337| 3818 .4| 1.4 397| 4514 4| 2.0 145 1909 .2| 1.6
SP '97 333| 8989 .3] 2.0 758| 5846 .8 3.1 299| 3703 .3| 1.3 385| 4263 4| 1.9 141 2082 .1| 1.6
KGIL-AM
SP '98 73| 1327 1] .4 95 651 .1 .4 93 614 .1 .4 96 739 1| .5 42 355 .5
Wl '98 67| 1424) 1| .4 77 4771 1) .3 9% 603 1| .4 89 o7 1| .4 17 383 .2
FA '97 *%* * % * % * % * % * % * % * % * % * % * % * % * % * % * 3% * % * % * % * % * %
SU '97 * % * % * % * % * % * % * % * % * % * % %* % * % * % * % * % * % * % * % * % * %
4-Book sesk seskt ek ik st sk sk sk ik Aok £33 *k sk *st sk Rk *k *k sk L2
SP '97 * % * % * % * % *%* * % * % * % ** * % * % * % *%* * % * % * % *%* * % ** *%
** Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and grevious 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13 2-Book: Avg.of most recent 2 surveys.
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Listener Estimates/Metro

Target Listener Trends

Monday-Sunday Monday-Friday Monday-Friday Mopday-Friday Monday-Friday
BAM-MID BAM-10AM 10AM-3PM 3PM-7PM 7PM-MID
AQH | Cume | AQH | AQH | AQH | Cume |AQH | AOH | AQH | Cume | AQH | AQH | AQH | Cume | AGH| AQH | AQH | Cume | AGH | AQH
(00) (00) | Rtg | snr | (00) (00) | Rig | shr (00) | (00) | Rig | shr (00) (00) | Rig | shr | (00) (00) | Rig | shr
KIEV-AM
SP '98 74/ 13201 .1 .4 25 245 5] 220 8ral .2 .9 122 567 .1} .6 10 90 21
Wl '98 85| 1537) .1 .5 50 369 1| .2 195 951 .21 .8 135 616) .1| .7 44 357 .5
FA '97 83 1586 .11 .5 37 291 al 2171 1094) .2| .9 126 5% .1/ .6 23 251 .3
SU '97 103] 17101 .1 .6 37 353 *2 260[ 1189 .3| 1.1 208 795 .2 1.1 26 344 =3)
4-Book 86| 1538 .1/ .5 37 315 .2 223 1027 .2| .9 148 644/ .1/ .8 26 261 .3
SP '97 87| 1207 .1 .5 25 216 .1 206 7611 .2 .9 199 801 .2 t.0 28 213 .3
KII1S-FM
SP '98 563| 14658| .6| 3.3 927 7979 .9| 3.8 561 6474 .6| 2.4 714| 7769 .7| 3.5 331 4669 .3| 3.7
Wl '98 656| 15575 .7| 3.8 934; 7929] .9| 3.8 720 6546] .7| 3.0 849 8526 .9/ 4.1 406 5193 .4| 4.7
FA '97 680/ 15853 .7| 4.0 1002 8674| 1.0| 4.0 639| 6581 .6] 2.7 8481 8414 9 4.2 458| 5130 .5 5.0
Su 97 657| 15788/ .7| 3.9 836/ 7753] .9/ 3.6 851 8419 .9| 3.6 828/ '8117) .8| 4.2 391 5038 .4] 4.2
4-Book 639| 15469 .7| 3.8 925| 8084 .9 3.8 693 7005/ .7| 2.9 810/ 8207 .8| 4.0 397! 5008 .4 4.4
SP '97 649| 15229 .7| 3.8 1037 8239 1.1| 4.2 677| 6469 .7| 2.9 788| 7928 .8| 3.9 364 5059| .4| 4.0
KJLH-FM
SP ‘98 253| 3739, .3| 1.5 287| 1563] .3| 1.2 285 1661 .3| 1.2 236| 1763 .2| 1.2 190{ 1295/ .2| 2.2
Wl ‘98 201 3475 .2} 1.2 316/ 1698 .3| 1.3 215( 1554/ .2| .9 220 1678] .2 1.1 104) 1093 .1] 1.2
FA '97 233| 3720 .2| t.4 283 1777 .3| 1.1 298| 1768 .3| 1.3 223 1687| .2| 1.1 156] 1420 .2| 1.7
SuU 97 165 3095 .2[ 1.0 1971 1351 .2| .8 198/ 1296| .2| .8 176| 1464 .2| .9 109 1187] 1] 1.2
4-Book 213| 3507, .2{ 1.3 271 1597| .3| 1.1 249| 1570{ .3| 1.1 214) 1648) .2| 1.1 140 1249 .2| 1.6
SP '97 218/ 350t .2| 1.3 275 1548| .3} 1.1 313| 1469f .3| 1.3 198| 1495 .2| 1.0 138/ 1233] .1| 1.5
KKBT-FM
SP '98 652| 11065 .7| 3.8 956 5662| 1.0/ 3.9 646/ 5550 .7| 2.8 888| 6571| .9| 4.4 451 40721 .5| 5.1
Wl '98 673| 10230 .7| 3.9 1019 5264 1.0| 4.1 725 5169| .7| 3.1 853| 6012 .9( 4.2 409 4056 .4| 4.8
FA '97 765! 11396 .8 4.5 1191 6143 1.2] 4.8 848/ 5782 .9| 3.6 970| 6455 1.0| 4.8 A75| 4387 .5| 5.2
Su ‘97 681| 10840 .7| 4.0 922; 5367 .9| 3.9 792| 6168 .8! 3.3 910{ 6357 .9| 4.6 487\ 4775 .5/ 5.2
4-Book 693 10883 .7| 4.1 1022| 5609 1.0| 4.2 753 5667 .8] 3.2 905| 6349) .9| 4.5 456 4323) .5/ 5.1
SP '97 759] 11030; .8| 4.5 1092| 6350 1.1| 4.5 751| 5564{ .8] 3.2 1050 6619f 1.1| 5.3 521| 4550 .5| 5.8
KKGO-FM
SP '98 315 5696 .3 1.9 317| 2682 .3| 1.3 459 2952 .5| 2.0 396| 2916 .4| 2.0 186/ 1995) .2| 2.1
Wl '98 322| 6395 .3| 1.9 384 2558 .4} 1.6 420{ 2858 .4 1.8 4111 32811 .4] 2.0 176| 2256| .2| 2.0
FA '97 300 5648/ .3| 1.7 317| 2468 .3| 1.3 435 2714 4] 1.9 337| 2894 .3} 1.7 224| 1998| .2| 2.5
Su '97 250| 5354) .3| 1.5 273) 2257 .3] 1.2 344| 2472 .4 1.4 307/ 2513 .3| 1.6 157 1826 .2| 1.7
4-Book 297\ 5773) .3| 1.8 323| 2491 .3| 1.4 415| 2749 .4| 1.8 363 2901 .4 1.8 1861 2019| .2| 2.1
SP '97 256 5226 .3| 1.5 252| 2007} .3| 1.0 331 2469 .3| 1.4 2901 2390 .3| 1.5 196f 2095 .2| 2.2
KKHJ-AM
SP '98 108| 1753; .1| .6 168 882 .2 .7 156 %1 .2| .7 104 667 .1| .5 76 514 .9
Wl '98 9% 1707 .1 .6 138 797 .1 .6 145 825 .1| .6 87 613 .1/ .4 55 459 11 .6
FA '97 16| 2350, .1 7 121 864 .1/ .5 78 7100 .1 .3 127 7730 1 .6 184 790 2| 2.0
SuU '97 134| 2286 .1 .8 203 974; .2| .9 167 %9 .21 .7 176 915, .21 .9 65 593 L -4
4-Book 114 2024 1| .7 158 879 .2| .7 137 866| .2| .6 124 742 .1} .6 95 589 1.1
SP '97 131, 2520 .1| .8 196 1261 .2| .8 205 161y .20 .9 118 798 .1 .6 94 680 1 1.0
KKLA-FM
SP '98 95| 1649, .1| .6 222] 1046 .2| .9 112 643 . .5 161 %6 .2| .8 26 344 .3
Wl '98 1001 1958] .1] .6 172 1144 2| .7 108 738 1| .5 174 9731 .2| .9 63 546 1| .7
FA '97 72| 1806| 1| .4 195 1275 .2| .8 47 648 2 100 799 .1l .5 39 483 4
SU '97 90| 1679 .1 .5 200 1074 .2| .9 12 7990 1 .5 114 817 .1 .6 39 444 .4
4-Book 89| 1773, .1| .5 197/ 1135) .2| .8 95 707) 1| .4 137 889 .2/ .7 42 454 .5
SP '97 97{ 1821 .1 .6 195| 1157 .2| .8 127 639; .1 .5 150 830 .2/ .8 33 484 4
KLAC-AM
SP '98 365 6849 .4 2.2 455 2846| .5| 1.8 598f 3139] .6| 2.6 403| 3480 .4 2.0 160} 2134 .2] 1.8
Wl '98 373f 5952| .4 2.2 419 2718| .4 1.7 650 3225 .7| 2.7 413| 2806 .4| 2.0 178 1927 .2| 2.1
FA '97 388/ 5908, .4| 2.3 402| 2238| .4 1.6 592 3038 .6 2.5 493 3342 .5/ 2.4 181 1713] .2| 2.0
SU '97 443/ 6020 .5 2.6 466 2763| .5/ 2.0 692| 3564 .7| 2.9 580| 3515/ .6} 2.9 200 2048 .2| 2.
4-Book 392/ 6182 .4| 2.3 436 2641 .5] 1.8 633| 3242) .7| 2.7 472| 3286 .5| 2.3 180 1956 .2| 2.0
SP ‘97 381| 5730 .4| 2.2 386| 2445 .4| 1.6 632| 3083 .6f 2.7 481| 3265 .5| 2.4 157) 1834 .2| 1.7
** Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and Erevious 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13. 2-Book: Avg. of most recent 2 surveys.
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Target Listener Trends

+CL SUOSI9 ~ SPUSL] 18Ud)sIT Jodre] “““I

Persons 12+
Monday-Sunday Monday-Friday Monday-Friday Monday-Friday Monday-Friday
BAM-MID BAM-10AM 10AM-3PM 3PM-7PM 7PM-MID
AQH | Cume | AQH| AQH| AQH | Cume |AQH | AQH | AQH | Cume [ AQH | AQH | AQH | Cume | AQH| AQH | AQH | Cume | AQH | AQH
(00) 00y | Rig | shr | (00) (00) | Rig | shr (00) | (00) | Rig | Shr ©0) | (00) | Rig | shr (00) (00) | Rtg | shr
KLAX-FM
SP ‘98 601 7804 .6| 3.5 752| 4007 .8/ 3.1 813/ 4344, .8| 3.5 761 4002] .8} 3.8 355 2806 .4| 4.0
Wi '98 588 7726/ .6] 3.4 742| 4114 7| 3.0 860 4264/ .9| 3.6 695 4173 .7| 3.4 275 2621 .3| 3.2
FA '97 366| 6207 .4| 2.1 404| 2619 .41 1.6 443 3062 .4| 1.9 486 3354 .5| 2.4 212| 1846| .2| 2.3
SU 97 398| 6875 .4| 2.3 542| 3333] .6| 2.3 545 3518| .6| 2.3 446| 3388, .5| 2.3 197| 1902} .2| 2.
4-Book 488| 7153] .5 2.8 610| 3518 .6| 2.5 665 3797 .7| 2.8 597\ 3729 .6| 3.0 260| 2294 .3! 2.9
SP 97 450| 7432 .5] 2.6 606| 3760 .6| 2.5 618{ 4078| .6| 2.7 495| 3656 .5/ 2.5 211 2195 .2| 2.3
KLOS-FM
SP '98 434| 7798 .4] 2.6 895! 3972 .9| 3.6 513| 3334| .5| 2.2 512| 4120{ .5{ 2.5 186 1918 .2| 2.
Wl '98 39| 7687 .4/ 2.3 707| 3994 .7/ 2.9 524/ 3161 .5| 2.2 510 3787, .5| 2.5 149 1750 .2| 1.7
FA 97 450| 8652 .5/ 2.6 851 4159 .9| 3.4 587| 3631 .6| 2.5 529| 4554| .5| 2.6 215 2477 .2| 2.4
SU '97 334| 7563 .3| 2.0 624 3611, .6| 2.7 421 3066| .4| 1.8 447\ 3813| .5/ 2.3 112 1598 1| 1.2
4-Book 404| 7925 .4| 2.4 769 3934/ .8| 3.2 511 3298 .5 2.2 500| 4069 .5/ 2.5 166| 1936 .2/ 1.9
SP 97 371 7636 .4| 2.2 727 3855 .7| 3.0 447 3264 .5/ 1.9 488 4020 .5{ 2.4 145) 1850 .1| 1.6
KLSX-FM
SP '98 369| 6448 .4| 2.2 1266 4519] 1.3| 5.1 427 3180, .4| 1.8 321 2382 .3| 1.6 56 874 1| .6
Wl '98 408| 6980 .4| 2.4 1322| 4829| 1.3| 5.3 432 2831 .41 1.8 373| 2280, .4| 1.8 07| 1012p .1 1.2
FA '97 435/ 6704 .4| 2.5 1606| 4963| 1.6| 6.4 514 3174 .5 2.2 256| 1651 .3 1.3 26 534 .3
SU 97 337 5484| .3] 2.0 119] 39%7| 1.1]| 4.8 445 2650 .5 1.9 211 1568 .2| 1.1 68 [ 1N I | 4
4-Book 387| 6404 .4| 2.3 1328| 4570| 1.3 5.4 455 2959| .5/ 1.9 290| 1970, .3] 1.5 64 803 .1 .7
SP '97 344 5891 .4| 2.0 1179 4261 1.2| 4.8 395 2641 .4 1.7 194/ 1604| .2] 1.0 66 e2l . 7
KLVE-FM
SP '98 1069 11702| 1.1} 6.3 1680 7115 1.7} 6.8 1505| 6949| 1.5 6.5 1032f 6047) 1.0| 5.1 557| 4090/ .6/ 6.3
Wl '98 917| 11170 .9| 5.3 1374 6048| 1.4; 5.6 1328/ 6140| 1.3 5.6 901| 5477/ 9| 4.4 400 3719| .4] 4.7
FA '97 1056, 11707| 1.1| 6.1 1482| 6320| 1.5/ 5.9 1699| 6945 1.7| 7.3 1077| 6449} 1.1| 5.3 448| 4239| .5| 4.9
SU '97 1009 11866| 1.0 6.0 1506| 6843 1.5| 6.4 1518/ 6866 1.6| 6.4 1026| 6428 1.1| 5.2 451 41411 5] 4.8
4-Book 1013| 11611] 1.0 5.9 1511 6582| 1.5 6.2 1513| 6725| 1.5| 6.5 1009| 6100 1.0| 5.0 464 4047, .5| 5.2
SP '97 1125| 12907, 1.2] 6.6 1805| 7748| 1.9 7.4 1581 7284 1.6| 6.8 1096| 7004| 1.1] 5.5 536| 4525/ .6f 6.0
KLYY-FM
SP '98 169) 5893 .2| 1.0 180| 2109 .2| .7 236| 2765 .2 1.0 240 3317 .2| 1.2 82| 1838| .1| .9
Wl 98 146 5265 .1| .8 147| 19837 .1| .6 175 2339 .2| .7 214 3176f .2| 1.0 99| 1703f .1 1.2
FA '97 171 57170 .2 1.0 172| 2246 .2| .7 209 2538 .2| .9 286 3508 .3| 1.4 124 1985) .1} 1.4
SU '97 214| 5735) .2{ 1.3 216| 2255 .2| .9 301 3175 .3| 1.3 303| 3507 .3| 1.5 143| 2148 1] 1.5
4-Book 175| 5653 .2| 1.0 179| 2148 .2{ .7 230\ 2704 .2} 1.0 261 3377) .3] 1.3 112] 1919 .1| 1.3
SP '97 165( 5196| .2| 1.0 182| 2356 .2| .7 199] 2345) .2| .9 243 3176( .2| 1.2 105f 2029{ .1| 1.2
KNX ~AM
SP '98 399| 9748{ .4| 2.4 786| 5894/ .8| 3.2 412 4124) .4] 1.8 455 4805 .5 2.3 228/ 2653] .2| 2.6
Wl '8 423| 10511 4| 2.5 857| 6294 .9| 3.5 391| 4685 .4{ 1.7 491 5108 .5| 2.4 227| 2706 .2{ 2.6
FA '97 344| 9411 .3| 2.0 605| 5243 .6 2.4 352| 3932 .4] 1.5 411 4621 .4| 2.0 256| 2532 .3| 2.8
SU '97 372| 9128| .4| 2.2 697| 5476{ .7| 3.0 359 3899 .4f 1.5 428| 4294 4| 2.2 2511 2676| .3| 2.7
4-Book 385| 9700 .4| 2.3 736\ 5727, .8| 3.0 379| 4160 .4| 1.6 446| 4707| .5| 2.2 241 2642 .3| 2.7
SP 97 335/ 8786 .3| 2.0 6v1| 56327 .7| 2.7 327) 3716| .3| 1.4 358| 4153 .41 1.8 209| 2550| .2f 2.3
KOST-FM
SP '98 559| 11577 .6| 3.3 606| 4990 .6] 2.5 928| 5768 .9| 4.0 665 5413} .7 3.3 315 3562 .3| 3.6
Wi 98 646) 12369 .7| 3.8 794/ 5751 .8( 3.2 937 5183 .9| 4.0 771| 6248 .8| 3.8 482| 4522| .5| 5.6
FA *97 649 12119) .7| 3.8 763| 5424/ .8| 3.0 1008/ 5348 1.0f 4.3 864/ 6098 .9| 4.2 401 4411 4| 4.4
suU '97 660| 13126] .7| 3.9 802 5530 .8| 3.4 996 6355] 1.0| 4.2 798| 6505 .8] 4.0 445/ 4999| 5| 4.7
4-Book 629| 12298 .7{ 3.7 741 5424 .8| 3.0 967| 5664 1.0 4.1 775| 6066 .8 3.8 411 4374 .4| 4.6
3P '97 605/ 11900 .6| 3.6 658 4971 7| 2.7 857| 5250/ .9| 3.7 728 5592] .7| 3.6 446 4466 .5/ 5.0
KPWR-FM
SP 98 669| 14044 .7| 3.9 749| 6564) .8/ 3.0 667 6592| .7| 2.9 890| 8312 .9| 4.4 560 6067; .6| 6.3
Wi '98 687| 14182f .7( 4.0 762| 6728/ .8| 3.1 675 6413] .7| 2.8 947| 8087| 1.0| 4.6 563| 5920/ .6| 6.5
FA '97 721| 14547, 7| 4.2 806| 6985 .8| 3.2 737| 6594 7| 3.2 956| 8110 1.0| 4.7 618 5825/ .6| 6.8
SU 97 785| 15692/ .8, 4.6 786 7048 .8| 3.3 911 8738/ .9| 3.8 925| 8680 .9| 4.7 699| 6857 .7 7.4
4-Book 716| 14616 .7| 4.2 776| 6831 .8| 3.2 748| 7084 .8| 3.2 930| 8297| 1.0} 4.6 610 6167 .6| 6.8
SP '97 727 15391 .7| 4.3 882| 7604 .9| 3.6 729 7241 7| 3.1 976/ 8997| 1.0{ 4.9 601 6437 .6| 6.7
* * Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and previous 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13. 2-Book: Avg. of most recent E surveys.
LOS ANGELES ARBITROGN SPRING 1998

17



Listener Estimates/Metro

Target Listener Trends

Mbnday-Sunday Monday-Friday Monday-Friday Monday-Friday Monday-Friday
BAM-MID BAM-10AM 10AM-3PM 3PM-7PM 7PM-MID
AQH | Cume | AQH | AQH | AQH | Cume |AQH | AOH | AOH | Cume |AH | AQH | AoH | cume | aaH] acH | AqH | Come AQH | AQH
(00) (00) | Rig | snr | (00) | (00) | mrg | shr (00) (00) | Rig | shr (00) | (00) | Rig | Shr (00) | (00) | Rig | shr
KRLA-AM
SP '98 116 2798 1 A 1 794 1 .5 159 16| 2| .7 150/ 1201 2| .l 92 832 1| 1.0
Wi 98 109 2482 1 .6 113 947 1 .5 138 1198 .1 .6 128 1135 .1 .6 68 8451 .1 .8
FA '97 133 3205 1 .8 123| 1247 1 5 1331 1230f .1 .6 159] 1361 2| .8 134/ 1336 .1| 1.5
Su 97 1991 3647 2l 1.2 235| 1541 2{ 1.0 257| 1813 .3| 1.1 178 1551 2] .9 173 1305{ .2| 1.8
4-Book 139| 3033 1 .8 146 1132 1 .6 172|  1339| .2| .8 154| 1312} .2{ .8 117| 1080 .1| 1.3
SP 97 153 2885 20 .9 148| 1254 2| .6 157| 1339 .2| .7 162 1432 .2| .8 146 1121 10 1.6
KROQ-FM
SP '98 556| 11353] .6/ 3.3 861 6017 .9] 3.5 655 5385 .7| 2.8 682| 6344 .7/ 3.4 386| 4456 .4 4.4
Wi '98 587| 11557 .6| 3.4 R6| 6472 9| 3.7 672| 5406 .7| 2.8 746 6599| .8| 3.6 380 4487 .4| 4.4
FA '97 509| 11154] 5| 3.0 796| 5628/ .8] 3.2 540 4897 .5] 2.3 633 6525/ .6 3.1 387| 4596| .4| 4.2
SuU 97 618| 11310, .6| 3.6 890/ 5518/ .9| 3.8 782 6274 .8| 3.3 679 6606 .7| 3.4 427| 4684) .4/ 4.6
4-Book 568 11344 .6| 3.3 868| 5909 .9/ 3.6 662 5491 .7| 2.8 685| 6519 .7| 3.4 395| 4556 .4| 4.4
SP 97 641 11208| .7| 3.8 1057; 6023| 1.1| 4.3 730 5287 .7| 3.1 751| 6242| .8| 3.8 450\ 4684) .5/ 5.0
KRRA-AM
SP '98 64 735 1 .4 105 343] .1 .4 100 412 1 .4 55 315, .1 23 23 234 .3
Wil '98 *% *% *% *% *% *% *% *% % *% *% * % *% *% *% *% *% *% *% * %
FA '97 51 1015 .1 .3 85 374] 1 .3 75 486 .1 .3 35 249 2 22 207 N2
SU ’97 * % * % * % * % * % * % * % * % * % * % * % * % * % * % % * % * % * % * % * %
4-Book A *h| kR A *k *h| AR AR o *h| k| Ak o *h| AR A o k[ kR A
SpP 97 64 990 .1 4 67 462/ .1 .3 98 495/ 1 .4 71 434, 4 31 318 .3
KRTH-FM
SP '98 554| 12f26| .6| 3.3 774 5526| .8] 3.1 937| 5732 .9| 4.0 664| 5703 .7| 3.3 182 2782 .2| 2.1
Wi 98 589 13167 .6/ 3.4 747\ 5897 .8| 3.0 986 6748| 1.0| 4.2 703| 6390 .7| 3.4 214 2983 .2| 2.5
FA '97 696| 13602 .7| 4.0 1004| 6810| 1.0| 4.0 1162| 6615 1.2| 5.0 798| 6649 .8| 3.9 239 3370, .2[ 2.6
SuU '97 680| 14026 .7| 4.0 877| 5880, .9| 3.7 1120{ 6916 1.1| 4.7 806| 6829 .8/ 4.1 2701 3360| .3| 2.9
4-Book 630 13230 .7| 3.7 851| 6028 .9| 3.5 1051 6503 1.1, 4.5 743) 6393 .8| 3.7 226| 3124) .2/ 2.5
SP 197 668| 14337 .7| 3.9 847| 6361 .91 3.5 1011 6520| 1.0| 4.3 775 6837, .8/ 3.9 292| 3789 .3| 3.2
KSCA-FM
SP '98 986 10075 1.0{ 5.8 1988/ 6610 2.0| 8.1 1413 6665 1.4| 6.1 799 4848| .8| 4.0 365| 2833] .4 4.
Wl 98 922| 9547, .9| 5.4 1805| 6307| 1.8| 7.3 1357| 5830| 1.4| 5.7 702| 4672 .7 3.4 362) 3057 .4 4.2
FA '97 847| 8953 .9| 4.9 1682| 6036 1.7{ 6.7 1222| 5357| 1.2| 5.2 619 3958/ .6| 3.0 302| 2479 .3| 3.3
SU ‘97 770 9147, .8/ 4.5 1636{ 5817| 1.7| 7.0 1002 5727| 1.0| 4.2 642 4185 .7| 3.3 281 2516| .3| 3.0
4-Book 881| 9431 9| 5.2 1778| 6193 1.8 7.3 1249/ 5895 1.3| 5.3 691| 4416 .7 3.4 328 2721 4| 3.7
SP ‘97 741 8727, .8| 4.4 14131 5646 1.5 5.8 908| 5161 .91 3.9 675 4426 .7| 3.4 326| 2699 .3| 3.6
KSSE-FM
SP *98 225 3915/ .2| 1.3 207) 1602| .2| .8 286| 2024| .3| 1.2 2931 2250 .3| 1.5 1491 1322 .2| 1.7
Wl '98 266 4189 .3| 1.5 291 2129] .3 1.2 327 2230 .3| 1.4 326| 2433] .3| 1.6 158 1670 .2| 1.8
FA '97 2110 3698 .2| 1.2 218| 1698 .2| .9 271 2040 .3] 1.2 283] 2114 .3| 1.4 133| 1402] .1| 1.5
SuU 97 236 409t 20 1.4 228\ 1798 .2| 1.0 302| 2218/ .3| 1.3 283| 2160, .3| 1.4 164 1699 .2| 1.7
4-Book 235) 39731 .2( 1.4 236| 1807/ .2| 1.0 297\ 2128; .3| 1.3 296| 2239 .3| 1.5 151 1523 .2] 1.7
SP '97 136| 2444 .1 .8 146 946 .1 .6 186| 1292 .2| .8 151 1183 2| .8 7 740 1 49
KTNQ-AM
SP '98 380 4169 .4| 2.2 606| 1778 .6( 2.5 422 1847 .4 1.8 471 2039, .5/ 2.3 292) 1598] .3| 3.3
WL '98 317| 3673 .3( 1.8 405| 1461 4| 1.6 437\ 1766; .4| 1.8 390, 1892 .4| 1.9 239 1460; .2| 2.8
FA '97 363| 4428| .4 2.1 590 2074| .6{ 2.4 378| 1940| .4 1.6 442\ 1974 4] 2.2 307 1753 .3| 3.4
Su '97 340/ 4141 .3 2.0 547 1886f .6| 2.3 406| 1998] .4| 1.7 463 2173} .5/ 2.3 237/ 1439 .2| 2.5
4-Book 350| 4103 .4| 2.0 537 1800 .6| 2.2 411\ 1888 .4 1.7 442, 2020, .5| 2.2 269| 1563 .3| 3.0
SP '97 433| 4482 .4| 2.5 681| 2475 .7| 2.8 602 2325 .6| 2.6 514| 2301 5] 2.6 242 1623 .2| 2.7
KTWV-FM
SP '98 564| 8358/ .6/ 3.3 689| 3718 .7| 2.8 988| 4350 1.0| 4.2 705| 4478 .7| 3.5 237| 2708] .2| 2.7
Wl '98 574| 8993 .6/ 3.3 646 4438/ .7| 2.6 927| 4458 .9 3.9 775/ 5191 .8 3.8 229| 2681 12 2.7
FA '97 586 8877/ .6/ 3.4 696| 4207 .7, 2.8 967| 4389 1.0| 4.2 688, 5006/ .7{ 3.4 283| 2833 .3| 3.1
SuU 97 607 9163| .6| 3.6 732{ 4068 .8| 3.1 963| 4785 1.0 4.1 782] 4977| .8| 4.0 289 2952 .3| 3.1
4-Book 583| 8848 .6| 3.4 691| 4108 .7, 2.8 961| 4496| 1.0 4.1 738 4913) .8] 3.7 260 2794 .3| 2.9
SP 97 579| 8545 .6| 3.4 682| 4102 .7| 2.8 952| 4585| 1.0| 4.1 735 4649| .8| 3.7 218 2102] .2| 2.4
** Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and Erevious 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13. 2-Book: Avg. of mostrecent 2 surveys.
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Target Listener Trends

+71 SUOSI3J - SPUAI1], IoUdlSIT 19318 IIII

Persons 12+
Monday-Sunday Monday-Friday Monday-Friday Monday-Friday Monday-Friday
6AM-MID BAM-10AM 10AM-3PM 3PM-7PM 7PM-MID
AQH Cume | AQH | AQH AQH | Cume | AQH | AQH AQH | Cume | AQH | AQH AQH | Cume | AQH | AQH AQH | Cume | AQH | AQH
(00) (00) Rtg | Shr (00) (00) Rtg | Shr (00) (00) Rig | Shr (00) (00) Rtg | Shr (00) (00) Rtg | Shr
KWKY-AM
SP '98 163| 2186 .21 1.0 296 1076 3| 1.2 256 1198 301 125 782 N .6 73 501 N .8
Wl '98 133 1994 A .8 194 954 .2 .8 211 1017 2 .9 12 688 L] .5 62 480 N 7
FA '97 128 1762 N 7 228 892 .2 .9 210 832 .2 .9 108 793 n .5 57 374 N .6
SU '97 155 1831 .2 .9 245 919 .3/ 1.0 218 1013 .2 .9 135 585 »] 7 87 567 . .9
4-Book 145 1943 .2 .9 241 960 .31 1.0 224 1015 2| 1.0 120 712 . .6 70 481 A .8
SP 97 156 2411 .2 .9 297 1354 .30 1.2 190 1182 .2 .8 106 705 A 5 66 586 al ol
KWVE-FM
SP '98 66 1637 N 4 102 754 sl .4 78 652 il .3 118 898 L .6 15 256 .2
Wl 98 76 1987 2l 4 116 988 Al 5 67 825 A .3 103 923 n .5 43 558 .5
FA '97 82 1907 A 5 111 931 N 4 96 747 N 4 100 887 L] .5 43 669 5
Su 97 104 1808 A .6 145 953 A .6 97 821 N 4 147 1016 .2 7 63 612 bl 7
4-Book 82 1835 ¢! ab: 119 907 sl .5 85 761 o) 4 117 931 P .6 41 524 .5
Sp 97 77 1930 N .5 133 1162 Ml .5 a3 891 N .4 70 818 N .4 62 630 A 7
KYSR-FM
SP 'os8 484 11626 .51 2.9 511 5094 51 2.1 725| 5654 7031 733| 6992 7] 3.6 217 3538 20 2.5
Wi '98 501 11434 .51 2.9 501 5059 5| 2.0 759| 5273 .8| 3.2 726| 6683 .71 3.5 263| 3668 .3 3.1
Fa 197 484 10791 5| 2.8 588| 5203 .6 2.3 758| 5389 .8| 3.3 629| 6462 .6l 3.1 233| 3685 2| 2.6
SU '97 432| 10350 4| 2.5 417 4234 .41 1.8 632 5263 .6 2.7 629 5924 6| 3.2 214 3261 .21 2.3
4-Book 475| 11050 .5| 2.8 504| 4898 5 2.1 719| 5395 7 3.1 679 6515 7] 3.4 232| 3538 2| 2.6
3P '97 475| 10458 5| 2.8 552 4810 6| 2.3 720} 5236 7 3.1 631 6132 6| 3.2 227 3367 2| 2.5
KZLA-FM
3P '98 398| 5813 47 2.3 465 2983 .50 1.9 560 3064 .6| 2.4 523| 3657 5| 2.6 152 1718 .20 1.7
Wl '98 403| 6446 .4 2.3 556| 3584 6| 2.2 511 3515 50 2.2 471 3669 .51 2.3 161 1939 .21 1.9
FA 97 459 6842 5| 2.7 671 3877 727 628| 3754 6| 2.7 578 4161 6| 2.8 144 1993 1.6
U 97 432} 5862 4| 2.5 535 3294 5| 2.3 695/ 3660 71 2.9 530{ 3858 5| 2.7 171 1998 2| 1.8
4-Book 423 6241 .4, 2.5 557| 3435 .6 2.3 599 3498 6| 2.6 526/ 3836 .5 2.6 157 1912 .2 1.8
sP 197 419 5912 4| 2.5 566 3292 .6l 2.3 634 3347 7 2.7 530| 3314 5| 2.7 173 1900 .20 1.9
________________________ | e T S S P, PR ) (N (RPN, S| WE— g
KFRG-FM
SP 98 52 1356 1 .3 51 575 5| .2 a4 721 all .3 57 652 . B 16 233 .2
wl ‘98 *%* * % * % * % * % * % * % * % * % * % ** * % * % ¥ * % * % * % ** *¥* **
FA '97 64 1699 1 .4 52 656 A .2 74 875 all .3 118 895 N .6 31 464 .3
sU '97 * % % *% ** * % L1 * % *% * % *% *% *% *% LL] * % * % * % *% * % %
A_Book %ok *k Rk ok ok ok ok sk %k ok ok sk ok *k Rk sk sk ok ok *k
SP ’97 * % * % * % * % * % * % * % * % * % * % * ¥ * % * % * % * % * % * % * % * % * %
KXFG-FM
SP '98 24 1 12 12 1 "
VI '98 * % * % * % * % * % * ¥ * % * % * ¥ * % * % * % * % *% * % * % * % * % * % **
FA ’97 * % * ¥ * % * % * % * % * % *% * % * % * % * % ** * % *%* * % * % * % * % * %
Sy '97 ** *% % % *% * % * % % * % * % % *% * % *% * % *% *% *% * % *¥
4_Book ok ok ok *k ok Rk ok sk *k ek ek *k ok ok ok *k ek Rk ok sk
Sp '97 *% * % ** *% *% *% L2 *% *% ** *¥ * % *% *% % *% * % *% *% * %
___________ el T ETI] SPSTUD URNRTESE RS PN AR ROUURV 6N UG (5RO (OUOUOIS NPV PO PSPy (VNN SV NG ) (PPN, MU
XTRA-AM
SP '98 97 2158 x| .6 104 756 Al .4 171 982 .2 o/ 187 1374 il ] 32 582 4
Wl '98 133] 2778 | .8 138 993 1 .6 215 1302 .2 19 233 1495 20 1A 56 619 n 7
FA '97 143 3217 N .8 162 1183 §2 .6 198 1401 .2 .9 224 1831 .20 1A 63 886 N 7
SJ 97 110| 2238 N .6 123 857 1 5 246 177 .31 1.0 150 1188 .2 .8 30 380 .3
4-Book 121 2598 N 7 132 947 A .5 208 1216 .2 =9, 199 1472 2| 1.0 45 617 s .5
SP 197 114 2355 il 7 174 1089 2 7 261 1206 L3 1 154 1307 .2 .8 14 393 .2
TOTALS
SP '98 16966| 94654(17.1 24650| 82320(24.8 23279| 74705|23.5 20140| 79306|20.3 8827| 54957| 8.9
Wi '98 17184| 95216[17.3 24720| 82775(24.9 23693| 74713/23.9 20458| 80473|20.6 8600 54595 8.7
Fa '97 17187| 94788/17.3 25063| 82101)25.3 23292] 73896|23.5 20350 79636|20.5 9118| 55671 9.2
SU '97 16954| 92654\ 17.4 23524| 78977|24.1 23776; 76013|24.4 19751 78897|20.3 9383 56508| 9.6
4-Book 17073 94328|17.3 24489| 81543/ 24.8 23510| 74832/ 23.8 20175| 79578/ 20.4 8982 55433| 9.1
SP '97 17030 92900|17.5 24412| 81903|25.1 23286| 73448/23.9 19990 79162|20.5 9000| 55587 9.2/
** Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and Erevious 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13. 2-Book: Avg. of most recent 2 surveys.
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Listener Estimates,/Metro

Target Listener Estimates

Monday-Friday Weekend Saturday Saturday Saturday
6AM-7PM 6AM-MID 6AM-10AM 10AM-3PM 3PM-7PM
AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH
(00) (00) Rig Shr (00) (00) Rig Shr (00) (00) Rtg | Shr (00) (00) Rig | Shr (00) (00) Rig Shr
KABC-AM
SP '98 723| 5851 7] 3.2 313] 3276 .3| 2.6 375 1059 .4| 2.6 516| 1500 .5( 2.6 179 647 .2| 1.3
4-Book 692| 6219 7| 3.1 320| 3578/ .4 2.6 434| 1163 .5/ 3.1 506 1501 .5| 2.5 221 755 .2| 1.6
KACD-FM
SP '98 103] 1621 1 5 Q0 1Mzl 1 7 44 159 .3 154 508/ .2| .8 145 a1 RIERI
4-Book 102| 1677| .1| .5 78| 1108 .1] .6 46 158 .3 146 476 .2{ .7 119 412 .1/ .9
KBCD-FM
SP '98 33 615 ol 18 379 x| 13 67 £l 21 126 B 17 114 o
4-Book 34 656 .2 21 363 5 16 73 1 34 134 .2 25 100 a2
KACE-FM
SP '98 133| 1708 .1| .6 99| 1049 1 .8 80 346 .1| .6 182 507 .2| .9 140 405/ .11 1.0
4-Book 179/ 2005 .2| .8 11| 1359 .1 .9 94 316y .1 .7 196 557 .2| 1.0 180 515| .2| 1.3
KRTO-FM
SP 98 13 412 N 12 197 z 10 48 all 23 72 -1 19 42 1
4-Book 34 548 .2 25 339 .2 22 100 .2 40 132y .1 .2 32 106 .2
KAHS-AM
SP '98 1 30 1 17
4_Book sk sk sk ok ek sk Wk sk sk skt sk sk sk skt kok sk sk sk ok sk
+KXTA-AM
SP '98 1270 1969 .1| .6 87| 1295 . 7 28 118 .2 133 413 .1 .7 89 366 .1 ’
4_Book sk sk sk ok sk *k ki sk ek ok kok ok sk sk sk sk sk sk sk *A
KBIG-FM
SP '98 647| 6980 .7| 2.8 260[ 4040 .3| 2.1 206 876| .2| 1.4 416 1496| .4| 2.1 323| 1085 .3| 2.3
4-Book 660 7424/ .7) 2.9 291| 4405 .3| 2.4 288 1036 .3| 2.0 448| 1564 .5 2.3 324) 1121 .3| 2.3
KBUA-FM
SP '98 27 359 al 12 187 af 19 52 o 25 54 -1 9 58 .1
4-Book 37 556 .2 20 309 .2 33 96 .2 43 125) 1| .2 17 84 .1
KBUE-FM
SP '98 345| 4037 .3 1.5 231] 2654 .2| 1.9 254 698| .3| 1.8 356f 1092{ .4] 1.8 233 649 21 1.7
4-Book 346| 4097| .3| 1.5 233| 2625| .2| 1.9 326 794 4 2.3 373 1076 .4| 1.9 252 692 3| 1.8
KCBS-FM
SP '98 567| 7662| .6 2.5 297 4599) .3) 2.4 2711 1019 .3 1.9 588/ 1968/ .6| 3.0 404/ 1390 .4) 2.9
4-Book 571 7539| .6| 2.5 278| 4516| .3| 2.2 287\ 1123 .3| 2.0 522| 1968 .6| 2.6 373) 1347) .4] 2.7
+KCMG-FM
SP '98 686| 8186 .7| 3.0 420| 5274 4] 3.4 323| 1203 .3| 2.3 818 2467 .8| 4.2 610! 1911] .6| 4.4
4-Book 504| 6922 .5| 2.2 284 4134 3 2.3 238 903, .2| 1.7 509 1742) .5 2.6 387 1282 .4| 2.8
+KDIS-AM
SP '98 83/ 1916; .1 4 37 841 .3 50 205 .1 .3 28 149 a] 50 2501 .1 4
4_Book sk sk sk ok ok sk sk ok sk sk sk sk *k sk ok kk sk sk ok ok
KF] -AM
SP '98 1036| 9052 1.0| 4.6 299 3938 .3| 2.5 686 2022| .7| 4.8 611 1924| .6{ 3.1 201 545! .21 1.5
4-Book 1113] 9128 1.1] 4.9 3031 3990 .3| 2.5 635 1959| .7 4.5 630, 1859) .6| 3.2 190 599 .2| 1.4
KFWB-AM
SP '98 425| 7826 1.9 227 3702 .2| 1.9 393| 1563| .4 2.7 269 1296f .3| 1.4 185 853 .2| 1.3
4-Book 462| 8100 5 2.0 230| 4283 .2| 1.9 405 1614 .4| 2.9 270 1354| .3| 1.4 209| 1005| .2| 1.5
KGIL-AM
SP '98 95| 1082 .1| .4 55 7701 1 15 88 287 .11 .6 17 294 1] .6 60 188] .1 .4
4_Book sk skt Wk sk sk ek ok *k sk sk *aA ok *k sk sk sk ok sk *k sk
KIEV-AM
SP '98 130 1144] 1 .6 19 300 .2 29 88 .2 38 77 .2 20 45 .
4-Book 143] 1314] .1} .7 26 468 .2 31 103 .2 46 149 .2 32 110 .2
** Station(s) not reported * Listener estimates adjusted for + Station(s) changed call 4-Book: Avg. of current and grevious 3 surveys.
this survey. reported broadcast schedule. letters - see Page 13. 2-Book: Avg. of most recent 2 surveys.
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Target Listener Estimates

4+ SUOSI9 — Sajyewysy I1audjsr| jod1e], ||III

Monday-Friday Weekend Saturday Saturday Saturday
BAM-7PM BAM-MID BAM-10AM 10AM-3PM 3PM-7PM
AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH AQH Cume | AQH | AQH
(00) (00) Rtg Shr (00) (00) Rtg Shr (00) (00) Rtg | Shr (00) (00) Rtg | Shr (00) (00) Rig Shr
KIIS-FM
3P '08 721| 12682 .7| 3.2 437\ 7281 .4| 3.6 516| 1916/ .5/ 3.6 702| 2970 .7| 3.6 524/ 2063 .5/ 3.8
4-Book 800| 13276/ .8| 3.5 516| 8278 .5| 4.2 531 2017 .6| 3.7 843, 3317| .9| 4.3 628 2405 .6| 4.5
KJLH-FM
SP '98 271 2628 .3| 1.2 263| 2206| .3| 2.2 178 440 .2| 1.2 303 729 3| 1.5 240 604| .2 1.7
4-Book 245 2633 .3 1.1 206| 2153| .2| 1.7 135 353 .1 .9 249 7310 .3 1.3 190 550, .2| 1.4
KKBT-FM I
SP '98 816/ 9812| .8| 3.6 497 6109| .5| 4.1 500/ 1574| .5| 3.5 864| 2646 .9| 4.4 657 2017 .7| 4.8
4-Book 883| 9502 .9| 3.9 514 6039 .5 4.2 478| 1504 .5| 3.4 794| 2497, .8 4.0 690 1974, .7| 4.9
KKGO-FM |
3P '98 39| 4620 .41 1.7 258 3388 .3} 2.1 230 771 20 1.6 436| 1370 .4| 2.2 346 984 .3| 2.5
4-Book 371, 4546| 4| 1.6 241 3157| .3} 2.0 210 800; .2| 1.5 355 1110| .4| 1.8 308 941 .3| 2.2
KKHJ-AM
3P '98 144| 1473 .1} .6 67 788, .1 .6 101 206 .1 7 109 3370 .1 .6 112 238 .1f .8
4-Book 139| 1537 .1, .6 81 894\ 1] .7 109 223 .1 .8 121 346/ .1| .6 74 199 1] .6
KKLA-FM
3P '98 1611 1483 .2 .7 25 528 .2 42 149 .3 18 84 B 26 75 2
4-Book 1391 1595 .1} .6 32 671 .3 50 178 .1, .4 34 133 = 24 86 .2
KLAC-AM
SP 198 494 5304| .5/ 2.2 276| 3607 .3| 2.3 322 9%2| .3| 2.2 452| 1351 5| 2.3 302| 1059 .3| 2.2
4-Book 523 5040 .5| 2.3 305| 3402, .3| 2.5 301 885 .3| 2.1 503| 1389 .6| 2.6 367| 1105) .4| 2.6
KLAX-FM
SP 98 778| 6731 .8) 3.4 453| 4158 .5/ 3.7 580f 1490, .6| 4.0 715, 1873| .7| 3.6 575 1478| .6j 4.2
4-Book 627| 6109 .6/ 2.8 396 3944 .4] 3.2 525 1327, .5| 3.7 594, 1667 .6| 3.0 467| 1236 .5| 3.4
KLOS-FM
SP '98 630| 6773 .6| 2.8 250 3312 .3| 2.1 191 634| .2 1.3 428| 1322| .4| 2.2 386; 1154| .4| 2.8
4-Book 587| 6836) .6| 2.6 237\ 3379 .3| 1.9 188 728 .2| 1.3 445| 1469 .5| 2.3 329! 1129| .3| 2.4
KLSX-FM
SP '98 652 5790, .7| 2.9 741 1501 .1} .6 93 306 .1 .6 39 227 .2 35 183 3
4-Book 673| 5629 .7| 3.0 96) 1654, .1/ .8 107 337\ .1} .8 108 387 .1 .6 85 280 1| .6
KLVE-FM
SP '98 1413| 10220 1.4| 6.2 804| 6838 .8| 6.6 1193| 2560 1.2| 8.3 1179 2856 1.2| 6.0 729 1797f .7| 5.3
4-Book 1357| 10025 1.4| 6.0 773| 6943 .8| 6.3 1050| 2513 1.1| 7.4 13<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>