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Auto
and
filling station
sales

$968,029,000

The WGAL-TV market is on the move. Prime
prospects for your product are its nearlyfhree'
million people. Your advertising reaches th~.m
effectively and profitably on WGAL-TV. This .is.
because-in its area-Channel 8 is more
effective than any other station and has mQre
viewers than all other stations combined."

•s1ahshcs b.u~ on ARBd.ila and 1u~1ecrto QOahf1cs·
ho·M1nutd by Hlal compan-yHallable upon reQu.est

Market figure: SROS l /63

Channel a
Lanca.ster, P.a,.,
STEINMAN STATION •• Clair McCollough; Pr.eI&;.

Representative: The MEEKER Company, Inc.· New York· Chicago· Los Angeles· San FranciSic~
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BPys., reloxl: Broadcasters cau hrenthr Pnsier
this week. FCC rn111111. l\emwth A. Cox. tlrn.ugltt
tu lie i11 íuvo r of :r.doption of FCC nrl1·!'l to 1·1111·

trol cornurcrriu l time [imit», now say:-i ln- ¡....
"nearly convinced" a siHgle staurla ni of com·
inercial Iimirntions "wouldn't wo rk," Cox had
ht:'·t'll registered in the camp of FCC cha irrnnn
E. \X'iJlianr Henry and Comur. Lee Lm•\ inger.
who a ppr:p\·e comtner:1·ia I!:' nmt rol. \\'lwn
I lenry rnade lri:-. spc•akinp; dcliut IH•for1• ind11:-·
try r-xerutivcs bi::-t month. he admitted one
commissioner opposed to th<' nrlcrnak ing
would have to durnge his mind if there wa- to
be the mnj~irity of four needed lo pa~:-;the rule
originally ¡>rnJ.>t>sedliy Newton vlinow. \cm
thnt Cox has withdrawn support. it :1ppc;1 r
rhat l lenrv and I.ocv inger h:t\I' lost con~id
erable ground. A~ an n lternntive to FCC
control, Cox told the Connecticut Broatlca"'IN:-
Assoc, that "perhaps ... we -lroulrl forego a
rule and simply a nuounr-e that ... w1• re!!ard
tlre present \AB Code [imits a:-- :-u1111d •.. ª"
to those station:" who rlo not meet the stand
ards of the Cncles •.w1' would ... require [them]
lo show why it is nccessar y 1[for them] ... to
devote a higher pNc('ntage of commercia ls
during at least some periods." Cox wondered
why the ~AB Cndrs. "Inurled hy good bro.ul
casters for vears ... and .1011.tedlo the com·
mission and to Congre~s as evidence of re-pon
sible and mature inrlnslrv conduct. i- :--uddenlv- .
labeled [with] cp itln-ts?" lle wa s rCÍNring
to hroadca"'t1•rs· individual renction- to the
FCC proposal. and to \AB's 44-p;rge explana
tion of its opposition.

Hair-spHtting: Latest 30-nrnrket '\' ir-l-eu-, fnr
Wf't-k .c-nding 20 Ortol.cr. prodtt<'t'd an a lmo-t
unliel levnhle situation, ¡\,~erng1• tv rating« for
the seven-day period. 7:30-ll p.m .. lonked
like this: ABC 16.B: CBS 16.9: :\BC 17.0.
\'11ile computing to the hundrr-dth point 111Í!!ht
raise the eyebrows of Oren Har ris. it l11•ca11w

t I
'

m·rr..,..;ary lo ,•....t.rhli ...h dw co111pl1·t1· pirturr-.
\.-t\\urk lc·.11ln ....hip l.v hal í-hou r- ..,Jro,,1·d ·\BC
witl: 22, \BC at lt, und CH~ ,,¡¡Ii)~~.Tlio11¡:.d1
:--i<rti:-tic;rl)y :i d1•a<l lwat, the latc-t :m.mark, ..t
:\iel~en prc"'agt•d added intcre-t in next ,,1·1·k\
October I Xi1'1--1•11~ational. By :--IWrt' of n ndi
cnee [r-xcluding ABC'" lO::JO.Jl:OO Thurs.
1fay period, which it <loes not program}. tire
<1\"t'rages have looked likr- this since new sea
son start ed:

Week Ending ABC CBS :\BC

:ZCJ ~('pt. 2B.3<7, :n.or; 28.or~
(i Oct. 28.6 3'2.7 27.:1
I:~ Ort. 29.7 31.0 27.7
20 Oct. 29.3 29.2 29.4

NBC hits back: ABC had several words, in·
duding "rvnica l" and "flip," to cliaracter ize
FCC Broadcast Hurr-au'» stntemcnt that pres
:-ure ta1·tic"' won the net its Phílad•· lplii.: chan
nel 3 outlet. and tlrerr-Iore tlw comrni .•<ion
should dt·Hy renewal. 111 a lengthy rchutta l.
:\'ílC --aid l.ur.-au ·._ "land was ha..,ed on "un
<npportn hle and n-cklc- ....char!!e ....:· and ear
rit•d an unwa rrnnted lielittling of :'\BC\ con·
:-iclc·ralile 1·011tril111tin11 to hroadca-ting. \et·
work !'aid record do1"-n't l1t>ar 0111 lmrc.ui's
"Hl-gottcn gain-. .. chargl' that \BC or igjuall.v
acquired \\"HCY-TY station hv pre-...-uring
\\0c"•lÍ11!!l,rou ...c to "'""ªP it- Philn-le lphia outlet
for :\BC:-. in Clevr-larul. \\'e~1pon w:r:- allt>p:<'d·
lv \BC threat lo withhold network nffdiat,inn
from other outlet'. \BC was p:irtírubrly
irke.l hy bureau inolu=ion of an nllt•f!t>d threat
111 '' ithltnld alTdiation from a Pitt-.hurJ!h outlet
in a ....id1• irwolw111e11t durin~ \\'f'-.tin~hou"f'
-.w.q) in ]9.);). \BC: sav s affiliation commit
ment tn Pi11....lurrch -tat ion wa s made for
ahead of \\'e ..tinghott"C cxchangr-. It remind"
[nrr en u th.1.t FCC mnfrrrut>d tlw "'chanp!l' and
h.1.- fnrmd no fault in \BC ... running of thl"'
Philadelphia <tat ion in thr eight year-. <ince.
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BAR reports loss: Broadcast Advertisers Re
ports, which monitors tv stations for some 200
agency and station elients, reports it will com
plete its fiscal year on 31 October with a loss
in operations. of $125,000. Gross income is in
excess of $1 million. Loss is blamed on BAR's
short-lived attempt to monitor 236 tv stations
in 75 markets every day of the year. This
was reduced in September to seven days moni
toring each month in 75 markets. Before l
.January 1963, when daily service began,
monitor reports on stations were made about
one week in three months in 75 markets.
When it began one-week service per market
per week, BAR returned to profitable
operations.

Time for a change: Advertising agency peo
ple are being bred to look on media reps as "a
nuisance," says William A. Marsel'ler,t chair
man of the agency bearing his name, in ex
pressing concern that "so many media people
believe that agency media buying is often
superficial." Addressing a conference of the
Assoc. Business Publications, he called for
"each agency to reassess its attitude toward
media." He said it was the fault of agencies
"if we are finding media less helpful today
... if we find the new media salesmen coming
into the business today less able to help us
make maximum effect with the medium." He
pointed to studies demonstrating that "media
complain ahout inability to see agency de
cision makers, about buyers who are inade
quately trained ... about agency concern with
pure quantitative measures, about unreason
able agency requests for uncompensated field
studies ... Them must he an element of truth;
the complaints a re alarmingly universal, .,

Syndicators Qct: At least two syndicators have
profited from ABC TV's 10-10:30 Sunday
time period problem. 'Vhen the network re
placed the three-week-old 100 Gratid with
Laughs for Sale week before last, some affili-

ates elected to pass up the new entry in favor
of syndicated fare. Official Films' first-run
half-hour Bottle Line was purchased hy AB~C
affiliates 'WFIL-TV Philadelphia, and W'NflC
TV, New Haven, for use in that 10-10.:30
Sunday slot. Both stations, owned by Triangle,
put Battle Line on the air last night (27). Al
the same time, Foor Star's one-hour !Jiek
Powell Theaire was snatched típ by .aJl.othf't
ABC affiliate, KOCO-TV Oklahoma City,. fíxt
the same slot. Other 'film syndirators vyii\g;
for the weak ABC time periorl reveale.d .a
wait-and-see attitude among nrostaffrliates, hut
more are expected to drop Laiigh.s.. Bfith half
hour and hour syndicated properties could be.
used by the affiliates: while La.itghs is no:'\v
carried on 136 stations, the half-hour nehsrn..ds.
news show that follows is, taken by only 69.

W.orried liy "mechine:" Edward H. \~,eis:s:
challenged more than just the computer hJ a,
talk to the ANA Advanced Advertising. lfa11·
agernent Course. He said the word ¡'machinfi"''''

h . " · ' · · · 'ed ···· Imeans to rm routrne pro ce· nre, eontrn 'S,.

and channels ... the mecharrizatiotr of :ma.n,,.s:
work. nOut of the modern worship of the rfUI·
chine "has risen the most tet1·ible idolatry to
threaten the initiative. the 'individualisnt. the
growth of business and its handmaiden ad¥er
tising-the idelatory k11ow11as research, 'vith
a capital R/' charged 'Veis.s. "In the 1noderu
triangle of Men, Money, and Machines, it ls
the Machines that come first- _,~:hen they·
should come last, when they should be a ti1nid
servant rather than au arro~ant, a rhit1rary,
and ca priciorrs master." He bemoaned .tha:t
rnnlti-million-dolls r advertising deeisions are
based on what score is turned up in ratin~s
and warned that the nrenace of too much
resea1;ch is its power .increasingly to p~rdy2e
one's c.ritical jr1dgment of it. The rese~rceh ~Hld
the numbers sheuld take their rightfu1 ~rn~
subordinate place, HhetteRth the ca.tdi11a.l vir;.
tues of Gonfidence,, CouJ"age, Ju~lgm:.e~1t;~b~'rth
ative, and Experíeuee," ~'cissGo1wh1.dect.



100 animatetf 5-minute cartoena in full color created by Max Fleischer,
pr'c>«:tucedby Hal Seeger <lnd directed by Myron Waldman ...
featuring the hilarious voices of Larry Storch and presenting
the most refreshingly new and highly entertaining characters ...
KOKO, KOKETTE, KOKONUT and MEAN MOE
.•. all delightful creations, animated with real photographic
backgrounds, for the delight of every kind of audience.
"Out of the Inkwell" is definitely out of the ordinary. To find out
for yourself, we invite you to screen a sample of this great new
cartoon series, Your nearest Seven Arts' sales office is listed at right.
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GENERAL

21 '.'Hot truth"' m.arket widening in tv syndri:ated s.al:e·s
Famous personahlíes, historic events clt~1whJ.gJíC\V producti!i>íí
money of independent producers, station gtou¡)s, syndicatnrs

36 Standard Time Qrde.r is pro1>.c:>sedat •El.Fiii co.nvent.•01111
St~ttion~agency-r~p system developed by accountants and bu~.~~:1I
usmg single basic form could cut through much red tape
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ADVERTISERS

25 Net tv in '64. for Nashville Co.unty ·Sh.ow?
Celebration of the \\'Sl\'.'s 38th hirthd~tf spurs speculation tb~t
series of "real country" video entertainment could emerge

AGENCIES

33 A&S tests new method for the study of mass media·
Lester Frankel, in Hamburg, stresses "latent behavior Funetioü" i.n
gauging number and types of people attracted to a medium

40 K&E's survey reflects willingness. to .back c.od•e
Study made by the .agency of the top 50 tv nntrke.ts shows
subscribers to the NAB code exceeding national averuge

TV MEDIA

42 High-ranking stars spal"Jl new el"a o.f im.p.roved tv
Impressive crop of excellent new productions errhanced hr
willingness of top-Hight players to sign for leading roles

RADIO MEDIA

51 Radio.'s renewed vigor no fluke, sa.ys.CB.I Ra'dlo
Network points to increased use of the rnerliunr by ad,.·ertisers a.s:
it unveils "SH0-1964" for shmying throughout nntirn1¡.-,__ .._,

60 SYNDICATION

STATION REPRESENTATIVES i
,t¡¡

63 Gals bat out high averages as bas;e,baH wa~(;!.:hers
H. ~l. Hoffman, of Tvt\Jt, quotin~ <l Trendex survov, sars 5.3t'é t~f
Baltimore women watched une or more of Orioks g;rn).e!i ~~C
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:,l·e;ve.landersrank second (26.4%) earning incomes over $10,000 annually
mong the nation's top twenty metro-county areas -just behind Washington,

;l!..C. That's why Clevelanders have money to spend on luxuries of life.
I

"'l·A.c:-quis'-i-tive-given to desire. to buvand own. ACQUISITIVE S 'VAT CI-I

I'll

~l~cquisitives* are big
.earners in Cleveland
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EDIE ADAMS

BILL CULLEN

SID CAESAR

VINCE EDWARDS

CHUCK CONNORS

..;I;

DAN O'HERLIHY

BEN GAZZARA

DAVID J.ANSSEN

JASUN EVERS

ERNEST J30RGNINE
PAUL RtPHARDS

JOHN MCINTIRE
JIMMY DEAN

VIC MORROW

_,.. .•.....

PATTY DUKE

'!IE

tt
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THE NELSONS

JACK PALANCE INGER STEVE.NS II'

LAWRENCE WELK

1.r·

GENE BARRY

OONNA REED

• •.but that's not all
Sure, the new ABC VieMI leads the parade this fall
on KTVI, TV 2, but we've made big news ourselves

in St. Louis. Our new afternoon programming,
featuring Adventures in Paradise, Rifleman and

Zane Grey Theatre, lets you sell to everyone old
enough to buy from 4 P.M. 'til 6 P.M. Later on, we

hold that big ABC evening audience with
Annette Chambers, our glamorous new weather girl,

and Steve Allen. Thursday nights are spiced with

Battle Line. Saturday nights spar~l.e with 'our new
Spectacular Movie (the first two shows are

Hercules and G:oli~fh Agaif'Jst the G:ianls),. a.nd Sun'day
night viewers spend thrilling moments with
Chi.lier Theatre. Obviously,. the combJnatfon for

t[action in St. Louis
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)"''PUBLISHER'S
REPORT

One 11uu1'1view oí
~i.~11ifit11ntlit(pp~·1ii1H:\in
hrondcav¡ ad vert i"ing

¡p~h.\,.. \BO! T !1•11~1·a1.•.ago that Jt1f' \\an!. a ~t·.ittlt' h11 inr 1·11gi1wl'1
\dltt ''ª:-in tlu- t'<':""t i111plc1111·11ti11µ Hnµa11 Ju111•....' i11gc·11i1111... \l~HI

p1l;111ft1r ntt·;1 ...11ri11µ ru.li« 1•ff1•1·ti\c'1H':-:-o.,...al i11 111~ ho nu: i11 \la111.11c>·

•J,~t~d.. and <r:-kctl.
··oo y1111 kno" ~our 111·iµhl111r ~te'\ 1• Di1·11:'! 111·\ 11111·ad 111.111th;it

I 'µ1wrnnl!·1• ''ill 111akt' lti:-tor~ .:
I 111'\ er told ::'ti'\ 1• that. alth1111µh I did µd tu kmrn him qn ite we-Il.

l
li\t tire ti nu• he w a» '' ith Hnt1·~. Latt•r h1• mm 1·tl to Oµih ~ and tlu-u tn

, 1:&;:c~11~·on&. Et'klwnlt. I Ii:"" pri111t· n•nt·ation. I di:""1'11\en·d. w a- rr-Iuru-

! 'º·l·•.g pt'·l'i1.·1dit'nll~ to.·lti~ alma 1na.t1•r. Dart111011th. anti :;¡ic111li11¡! 1qm.ml-.
j o::f <l wt•t•kchi1~11i11µ "'.tl1 his old p.rof:"". . . .
· L<t!'I \H'ek ::"'t1'\ 1• Dretz madi• l11:""l11ry. Kr-nyun "- b·kha n lt, '' hc•n·
fa1;•l"' 1\0\' !'.\t't'HliH' 'ice pn•,.,id1•11t in charµe of market inµ -rrv in• <. <111·

~'1J:mw11tTd that it propo:-1·s (with tlw 1·0111·t11T1'1H'l'of it- 1·li1•nt:"") In plan·
111:tátional spot 011!_,· 011 tlt0:""t' tv and radio station~ that -u lr-r r ibc In th1·
1NAB Codel' or their t•1p1i\<dt•nt:-;. It's Ste\·e's plan and he"=- tlw man
on the spot.
'rhe hJ"oad1·a:"".li11g imlu-try will applaud the move, For in 11111'bold

11~t;rokc his. ag;elll'Y put- new teeth into the :\AB Codt·:"". help- -t.uiun ....
négnhlle tlu-mselves. and reduces the threat uf g;men1111e11t inlt'rft'r·
enre.

If other agencie:- ju in in. thi:- cou ld well turn out to lu· a da:"":""¡,.
c~>i,arnplü of ho'' tl11• free enterpti-,e -y-tcm work:- to tlw llt'rwfit of all
conoe rnc.I.

l ~t-.kcdSt1'Yt' hem it e.une about. lle l'\plained that" h1•11he a1t1•11d1'tl
1Lbe l:\. Couvvntinn in Apri] he heard a Briti:-;h a<h ert i-r-r d1•:""nil11•
\dJal had ln.'('H 1l11ne in England 011 ln-hal f of :""t•lf-rq~11lation. ··~o
1\:aturally." :--aid ~ll'\C, ··1 hegan \\1uHleri11µ what cmild lw do1w in
' lhé l° .5.. 1111d.t' I" 011 r gm 11ml- ru Jt·~:·

The uuswcr '"1~-irnp lc. l':""t' the ~AB Crnlt' ... a:- the kt:""t'. \Ltk1• it
net'(':o'~~ll'YIor evr-rv stat ion lo conform to tire Code or to a :""JH'1·ifi1·. .
1Shi;111danl of prmtir» a:-> a1·reptal1le :b the Code. Thi:-' wuul.l l11·1wfit

11 (l•¡; an.I radio ..Jicnt:"" l1y in-uring gnml -t.mda nl- of pt•rforn1<1111·1• .111d
nmre pn•:..--tige fur the mcdin. It would also )Jt• a practical w.i v for
'<l>~~nwie:-;lo help 11wk1' ,elf-regulation operate.

Tlr- actual work :--tarted 16 .\Ja,· with a nu-rt ing of tlu- K.\E \l1·di.1
P1;tlicy Committee of which St1'\'I' i- 1·hairman. Fcl111''' lik» Jc11• Br.11111.
J:iim Heah·. Paul Hoth. .l.u-k Caplan. Dirk Tn·.i. an.I\\ .tit :'t;1.1k ,,IJn
.b~~tdthC" mcd ia setup al l\:&E.. p;irti1·ipalt'd. The :""t'"io11 •. rn11ti11111·d
~lf1•1l projc•ct:-' ht•g:an working. For ex.imple. rqm• ...1•nt,1ti' ,•... '' 1·11·
,qp.erird regardir1g their -tution ....' acllwrt>1w1• to the Code·-.. ~t.1ti1111,
zi,i;HJ ~roup.:; that didnºt -,.uh,criht• \\í'l'I' a ..ked w hv , 111 :--01111·«"ª''''
(JU~O Gencral wa .. an t•xampl1•) their own rnd1· ... '"'r1• appro\ 1·11.

~\ ,..tmh- w a- 111~1d1•of h -tatiun .. in till' top .'.)O m.ukct-, .uul r.uli»

I'lco-«: turn In \\.L'\CY SECT!<>'\ p t» ro

wcco
ALB.ANY-TROY
SCHENECTADY

N. Y.

MINNEAPOLIS·
ST. PAUL
MINN.

DIFFERENT?
ACCEPTANCE II WCCO
on¡oy\ the confodc"cc ol oh oudo~l'IC< and od•.,
ll\cn ai dOIJ'\ WPTR then b@lh ho•e Pon~d rhe
lru< !ni of acceptance, º"d thu~oi no dolloronce

WPTR'\ occcploncc n m<o•u•ed "' lo•Qlf peri l¥y
lh€ d<.'l)fO( IQ which lo<OI Qdv<fl°'~" mak< U\@ Of
lh~ tloloon º"d 11\ puionnd

PERSONNEL-SELL
-Herc ore iomc caampl°' of whor lo<ol od•crto•
en Ihm~ of WPTRºi oor iole•mcn

Ken Por~cr-h1n oro cxchn,.o one y<o• contract
lo do all Rodio and To:I<""º" comm<•C•ol• for
Blue Cron-Slue Sh1dd

Jom Rom•bur9--doci the If"'"" Rodio TV com·
mcrcool 1ob for Sl<•orh leo Croom

Jim Romsbur9 and Pol Poll€non - IOQ lhrr tho
do IOO°'o of Soroto90 Vichy Wat~• comrne•<ooh
-Ro1•o º"d Tdo""º"
Pol Poll<non ¡xrionoioly º" oil of rh< º'"''
Oil Co Rodio TV commerc1oli

Boll Bod9u dec s all th<? Rodio comm~•etoh lor
J M f•ddi o hu9~ ""'º""' d~p.orlmoni §for~
Ken Par~er ond Arc S•mme" toqerhcr ho•o
!urned our oil Top Volu< Stomp Rod•o rn•'"''•'
c1ol• Thcic •U< u1ed lo replace lh< [T• wnl
out br the "º''º"ºI oQ<"<Y
Fron~ Vl\k-WPTR'i Solo Promotoon D•roclo•
hondl01i llroodco1t Copv•rot1n9 for S•••orr1 ICt;t
Cream. M1k'1 Submorone Sand•..:h Shop1.
Mido• Mulll•• Olo11r Oil Co º"'º""' orhe• IMoi
occounh

RATINGS l11ren<• Acceprone<'
Look al lh<•• all-doy QWof'tGQ i

WPH STATION X STATION Y STATION t
26\, 18~ IS~ 14~

SOURCE The Pulw Inc Juh ·Au9u1I l'I~) e

i ..

YES: WPTR
Alba ny-T roy-Schcnectady

VP & GEN MGR: Perry S. Samuels

••••~.,.~,·~·
robert e.east man " co..«,

np••nn11 ••111major "'die 11..ati•"•
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•555 FIFTH
RADIO'S UAGIC ABILITY

Thanks for a fine piece on Stan
Freberg, 21 October. His creative
contributions to the quality and ef
fectiveness· of radio eomrnerdals
have been outstanding.
\\!e need to enconrage a fo.r bet

ter understanding among agencies
and clients of:
l. New techniques in radio pro

duction toliich are restoring the
"magic" of tadio's obiU:ry to sdL

2. How independent cveatice
sliops can raise the effectfveness of
radio campaigns.

These organizations are increas
ing in nnrnber and <1hility in all
parts of the country. They ate one
of the reasons I'm certain we'll see
more and more use of radio hy na
tional advertisers.
sroxson deserves plaudits for its

part in the move.
:l\faurie ''Vehster

vice president, gen. mgr.
CBS Radio Spot Sales

New· York

SELECT CODE STATIONS
Fred Papert, hoard ohaírman of

Papert, Koenig, Lois, says that "it
would he a fine idea" for the FCC
to step in if broadcasters cannot
control cornmcrcial time ullowanees
themselves. ~Ir. Papcrt is quoted in
sroxson, page 3, 14 October issue,

This broadcaster is getting a littlv
weary of the casual and careless
comments about broadcasting made
hy sorne <.1d,·ettising-co1111ecü>dper
sonalities who appri.rently ha,•e:
dom- little to inform thcmselvns
;1hout the potcnttal cqnsequenc.·es
of our prohlems.

If gn,·Nn111ent i.s to <·onttol the
numher and frpqnunc·y of conrmer
cinls, the ultimate effect upon ml·
,·ertisiug ( and upon the funclarnen
tal fret•doms of the peoph:•) is as.
ol.n-io11s as thl' dfcct 11pon th1:·
IHoa< lcustr-rs ti tt'rnsn l\T's.

C('·rtninl:~ :\Ir. Papr·rt mnsf hn:x'P
given sonu- th<.H.1ght t.o thJs ¡wrfl.

¡\g~·nt'ics ;md adY('J'tist·ts enn

Letters te the Editor

serve best the cause uf more aJ.".,éef;'~
tahle cP1úJúercial balance b\' selc;~
ing those ~tati()n~ whic;h ahít1i? \~
the N~B ·Ced.es, whether nr u~r
they are snbs:cribers ..

Pos:!ti..veaction o£ this sort by .~al,
vertísers and' n:geñcies will be m@Jir
(>£fecth1e .a.11tlinore h1.:>com111g.
ta in lJ' it is in the foest. tr~dítio.~1 .·{;!'!

the self regt1lafory prnc;es·s.:which~~'
much more to be clesírncl than rg®~·
ernment fiat. .1...·.t...·. ·"".·•. ··.·. F.'. Oun •L.it);~'Jif

· prns:itl~g!
KVIL Radío, .. .DaJlra1. .

SESAC U:CENSES OJB.Ell JUGL!'.li'~
Your feature efHifl:ed '"'\X'@.s.J

ton V'>'cek" ,,,•hkh a.poeari;d 111
2.1 October issue of sI?o~sorr,
ported that SES.AC along \:-,.'1thoth'Bí.r
", . . similar gnlups l:ieens'e{s ) ~iolf"
the public performa1xc.e right~ ~'i
t~1bUshéd ít1 the ( C:o:riy·xight l.s:1w';)
for copytíght b\'-'11€'1'.s,"

1 would Hke .fo t;lke this' op¡:rCJ~'"·
tnnity to: point nut tha.t.SESAC r@;Wí-1

resents not cmlr the p:tiblic pcrfot11ll:,,.1
anee fi~hts Of the lllüsÍC ()f illi' ~l.Ffi:J}J.1
~Heshut in 1nosl <;:<1.ses1iil$·0 Hceí[~~~
their p.lronogrwpb rc;c·{);tding ~i..G:a'
film syrrchrorrizntíorr righ ts Ti.s ·"x·~l~'..

.J...oh...1'1.· u-·"'º· .•·.sh.· el, ·11" "• A .••.••, J:'· ¡

asst. to the ¡~r.cst(l,~~i
SESA'.C Ei~~

,N.(;'\V fn-xi}

"FOLi\: on F,'\t;ST" AfflxECl..\'.I.EJl

T.li.e basic l>n1ble1n in sélHü'P
g<H:n..1 music nulio, fm u:nd n.n1. 1':0!
agl¡nc·y medfo 1)1..'ilI)lc .;:i:nd d1(l1j'f
d. il't.1.ts has lwcn. fo rri''·t' tlttofl'.Il!I.

...... ,,;.e - .. · ..,. ·'.J. _··-'-~ '"·-·· ~ ,..._. . ,, .•, _.,,._, "'

clear in1;tp¡l' Qf th(> .r:;;oot1 ~vüt'Sfrc~tl'·'Y·,
tion antl th1:.•ch;rn1crw1· :u.ftht.t' <:tucll1-,
1...·nee. Your :artidt> of 2.1 O.ctnb~
"Ftrlk or Fmtl:!t, it~s all' 1.tt. 3'.lif:'V!' !i'ál!fS
aria:" has ddhwll thi~ •n'.l'}' e·1~·~1t;J~
nnd I lxUl)t' !if.illIn:' N'Nél thornn.~lJ:Jl~:
hr }r~h·Ntist'ts ;.tn.d the• .,~lb''~t~S!
!.'t'n'in.~them. I':'· n •.u.....·i·¡¡

' \.n µl:JS ·tli;.l,'1\'"' .t
fÍé'.t;' f¡~I't'~idtfcf:

Co(í'Ü Mü$ÍC:' }3]·.oadh:litr~t@'~
.. . . ~t'~'S' 1~0.i~
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Thanks to you 'Mel/ and the entire MACFAD.DEN-;B:ARTELL ,o:tg2an:'
ization. This is my way of answering your very kind arrd thaugbtf u
letter. It's nice to be appreciated! ...~

on your excel lent

"Cong ratu lotions"

new publication,

COUNTRY MUSIC STARS!
C>ctob:erU, 1!'¡6'3'
Bartel] :family RiitJip J.~th,'te;:rr

Our Network of

Stations Salutes yo.u!
for ye.ur frrterest ami, fC·OOpe,r.afiona:.n fltfn<;Il\rrg

ab.ciut the pub:lisl!irw ot ''~P1lrrtr:YM,y,s;:i1¡¡"; :the fJt:S't na:tio¡;¡.;a:I
pubiicatiotI of Hs kin'd' :devoted lb2 ·countr·:f 'm.us.lG!~va.i;.s. i
bop.e you ancl the .e.nrn·e :C0untry M.\,¡sie:• Ind.ustry¡ ánd fa·ns
are please·d wi~J;r Ol!,rma:g¡¡zine •2(From the far Northwest)

! Ybµr t;-emendoµs aevc¡th:i:n:end k·nawle.~foe:of: (he 'C.o.LJ.mr~aJ:t.cf
Westernmusic fielli :is1amatter' cif tecend. t.oo~''t know ·bf
anyone who has deme more to pr:.ornot.eth'i's ver.y imp.~,nt
segm;ent of our IJi!tiPIJªl mus fo s,cerxe iha•r:¡ ·YP\.I,

5,000 wotts ot 1380
non-directioncl

SPOKANE, WASHINGTON'S
only exclusive

COUNTRY-WESTERN
& FOLK MUSIC
Rodio Covernqe

I.wut .be I:ó11Yk'fl't\1 fa:lrwa:fü to '1£>:dtte.a.cH.0.n:ancil tb:'Q1s:e·of your:
col.l.eaques tó our new ma.g¡¡,:z:Jn!"l1

MACF AD.DEI\! - BART'.ELL .C.ORP"'

~o Mr. Gh:artes Eernaril
Charles Bernai;d Ga., .Iae..•
730 FHfh Avenue
New York 1Q, I\Jew¥ork

!

~~~
e-:r
~
(D

~

This is National
1'COUNTRY MUSIC WEEg~·j

fO~t. 27th-Nov.~nd),
Join us at the

'CMAl Co.nv,enti.em
fo Nashville!
YbU' IJloV~:

WSM's "Brand me Opry'~

ucoUNTRV MUSIC NETWO.R'K':'
(Over .50 Mojar Morkets from CP.o.st-fo-Cpast)

q
o

DAVENPORT, IOWA
The Quint Cities only

exclusive
COUNTRY-WESTERN-FOLK

Music Stotion

EDINBURG, TEXAS
"COUNTRY-WESTERN &

FOLKMUSIC" for
the Lower Rio.Gronde

Volley of Texas
71O on th~ Dial

CHARLES BERNARD COMPANY',. INC. -. RADlO & TV l~:E;p!JESENTATIVa'~
730 FHthA.ve.hoe, New York. 19 • (tt*te.Q ~12) ~irtle ·"·7'24/.Zl

New York o Chic.~go • Detroit • A.tlcrnfa • DcdlCJ:s. • Lo•s. Ang,~de:s • Sm:i Fran:~i!S'C'Dl



•..SPONSOR-SCOPE I lnler;prcialioo aJ;J l"éJn'rneot&l')'
on moil d¡¡:oific·anl tv /radio
and marlC".tlng 11ew• of the W<>~li.

:.?SOCTOlll·.H ism

Watch for these trends in the Urst October Nielsen coming out this we:e;k.
){¡1t lu-r t hu 11 pro\ id i.ug deli 111t iH· pi d 11re of how tlie net'' or k-, :-.I.111d, .uul ''·iiI

co11IÜ111t•to rank for rest of the) car, clo:-c.:11t"•:-.of nightti11w m·t\\111 k l\ .a\ 1·1.1µ;1·1.11111~..,
rnuld iuvau pnitrncl't•d lwttle for leader:-.hip.

\Vhill' 0111· network ob:-1·r,er belic\c~ tilt' ··:-ea...011\ ov er" wit]: tltt• fir..,(, lhtnl11·1
nut ional l<111dthere a re pn•1·edel'Jb lo l1;1t'b. up the opinion l. odwr:- beli1·u· .1 tli11·1··d.t)
dt><1dheat i~pos~ilile by :\o' ember.

Study of :~O·rn<irkt'l ~iel:-c<11 I\ 1ati11g:-. uv a ilahle to <l.1k irnlit'al1·-. tlw l1ig ¡110·
grnrn g;1111hl1• liy ABC T\ ':- Tm11 \luort• may Ji;n 1· paid off. aud tlw 111·1''º'" li.1-..
weathered ·it:-o cris i-. Though CBS will mo-t Iikv ly rema i11 011 top i11 <nn .1~1· 1<11111~-..
how far ABC has moved np i11 tlu• nutioua ls, and :'\BC' ... po~iti.011. w il! lx- \\ortli ol»
servrng, But most impurtuut, if tht• ranking- arr- close, will he what din·1·tio11 1•;i111

111·t\\·ork is hiking.
----~----

Anothe:r maior ad a·geocy is gearing for the computer age-Foale, C·1rne& Be'l.ding.
FC&B expects to have t•l1•1"lro11ic prcpa rat iun nf lnuadea-t and pr int .ulve rn .•i11~

estimates "early in 1965."
011 order by FC&H is a General Electric 225 computer, which will 111•i11...1allnl

in FC&B's new quarters in Xlanhattau'» Equihtble Life Assurance Building. ~lean·
while, the agency plan- to lea:-.t• time on a :-.imilar eumputer at GE's luform.rtiuu
l>roc<':-i\:-.ing Center in Chicago. ____ .,,----
New.spaper re:ps are prndding papers to. devielop demagrap,hic data to campers with radíe-tv.

Xearl~· 1.000 kits, carrying proposal-.. from H<'s·rarch Cmn111ittcc on ~t:li1d.ird·
iwed \1•w..;p~11pPr Audience Ne:-f';ll'ch. have l1et·11di ....tril.nto.l l.v Auu-r ir.rn .\ ..~111·1.111011
of ~ew:;papcr Heprt>::-l'lík1t)n:-:-. J nvludcd in as-ocinrion .ue lt·a<li11~ .lit'\\ "l><'IH'I 11'1'"'·
Vlntcria l :-11µ.ge:-ts wa~~ new-.p•1p1•r:-. rn n ~l'I -tundu nl rc;aln d.nu for 11i...tr iliut iou tu
:Hherti:-er:- and a~cncie"'. Ind uded i:- :-ll~¡.!t':-ted q1w-.tio1111:1in- .uul 11wil1otl.. lu1

1.11akinµ stud ies,
:\i111 i- to get ;d} paper:- 110 pn•p;1re -tuml •rrd mun-riu l. \\"orking with 111'""1'·1pn

Hnrvau of Ad\'esti~i11µ. i\A0H hu- al ..n prepart'd 111111-trip. "Ch.mo- of Vn lu--;" i111

-.hu\.\ i11µ lo ath crti-er- and ;1.f!t'lll'it' .... ~liow:- eh.111~l't- tak Íllf! pl.we in I\.
\\'11ilc Iirst pif'l'l' outlined in dt'lail propo:-f'd rt'"«'<irrli. ....1·n111d l111okl1·1 rn111111¡!

thi ... ,,1•.ck will ,;implifr propo:;al.:-. for lll'\\:;pap1•r:-.____ .,,----
There'll be an interesting battle ·of the "Hootenanny" magazines this fall.

Then- <I.rt' l'\\o of them. Thi• íir-t i'." c.dl«·d. -.imply. •'I loot1·11.11111\" .111d ¡...11•·111~

puhljslred hy Fred B. Tarter. w ith the íir-t i-...m• (dealing with folk 11111-.11¡w1,011·
alities, events, :-ong lyric'. etc.) due on tht> :-'land ...,Jiortl~-. [t i- 1111t1i1·d -.p(•1·1fi1·,tlh- In

the tv -erie-, llootennnn L
The :-t't'nnd ma¡!:tzine i- called "ABC.T\ lloott'm11111~." .un l it' ... ¡,..¡II¡\! p11l.)i,lw.I

1111dt•r license hy S.\LP. Puhli ...hiug, >.<·w York. It \\ill ,d-.u cunlai11 .n t i. Jt·, ,dl'•UI
folk m11-;Íe urtist-, much of it rl'l.11i·d to th<· l\ :-erie <. It 111.1v.m· 111.1\ 1101. 114• .1 0111··-.hot
publication. depending upu11 pu Iii ii' acn·ptann'. It'-. ...dlt'd11lt>d lo lw 1111tlw ...1.wd ...2'>
Ortolier.

\'t•<'dh.·~:- lo -u v. t\ adverti ..1•1:- 011 Hootrnonn» hav e l1t•t•11 .1ppro 1dwd ¡,, l¡.i1th
p11ldic.itiu1h in p111...u it of print adH•rti-.ing dolla rs.



.,..SPON·SOR-SCOP'E 28 0(';TQ8EH H).G3 l.-

Four.Star is planni1ngto getinte the busi11es~of producing directly for syndiCa'tloo.
So fat, properties handled Ly Four Star Distribution Corp. are former network

series. Now, fSDC is talking of piloting ,a new film series for syndieation es soon
as eurrent talks with a major regional advertiser (who wants the showfur a BO·market
spread) reach the contract stage.

There has been, as any regional advertiser knows, a severe. shorta,ge of ptCJ·
duced-for-syndicatiou film shows in recent seasons, with off-network setiers, docu
mentaries (see story, gage 21), feature fHrns and gruup-starion shows JiUiiig the
gap.

---~---
Pt1blls1bedlocal-statien rates can be great problem and irritation to broadcast ·adverfisers.

One advertiser calls attention to radio station which recently increased its
rates hy several hundred per cent. Checking reasons why, it was found newly pub
lished figures were for use only in bartering time with jingle companies, etc. As a
matter of fact, actual rates hadn't been changed at all.___ .,. _
Westerns am on an upbeat again-so reports Tv.Qthis mnnth, Here's the storx:

No less than seven oaters-e-all but one of the eight seen in network prime time
this season-are in the "top 20'' list of those shows considered a íavo·rite by TvQ
respondents. Bonanza, for - instance, is in top place, edging l1ev.erly lhllbillie.s, ..
If agon Train and Rawhide ate back on tlre list, and even the .Cunsmoke ;rerurt~h
Marshal Dillon, have made the grade.

--------·
Tv doesn't destrny a taste for learning via readlng; says a noted p:sycholo·gist

Dr. Bruno Beuelheinr, Chicago University professor of Education.al Psydmlagy,,
makes the statement tu an article in the November issue of "Redhook.'' wlrieh repn.r.ts·
ou a group discussion he held with several parents worried about deve.lopi11g.
educational proclivities fo their children,

"Highly literate people fear illogically that tv will narrow the nori.t·eader's
cultural tradition," he states. "Some of the worries we have about ourselves, -a.~
parents have been projected on [this] new entertainment."___ .,. _
By next month, CBS TVwill have receive~ a major delivery ,Qf Marc.officameras,

They're the large-picture-size, 4J~-inch image orthieons developed hy l\larconi's
\Vireless Telegraph Company of England. which prondly refers to the r<".ceritly
received CBS order as "the largest sinf?ileerder ( fot sucli cameras) ever to b~
placed 'in the woi-ld."

Deliveries of the Mar], IV camer.as-44 in uumber-e-sjarred in Jul~'· Of th:e
tota I number, 29 are being delivered to CBS for use in Ne.••~1York, nine áte fo.r
CBS Television City in Hollvwoorl, ami six are far the new CBS News facilh}I ,fo
\Vasl1ington.

The carneras produce a superior imuge for programs, commercials, f.ap.~:s.ete,
than that of older 3-iuch cameras,

I~



IN MIAMI, IT'S•..

HIGH
SALES
ON THE

It's smooth selling m the great South
Florida market with the new high
potency programming that makes
WCKT the "High-See" of this multi
million audience. ••• IT'S WCKT

(
Hl!GH·POTENCY PROGRAMMING

REACHES
2 MILLION RESIDENTS

OF SOUTH FLORIDA

PLUS A "CAPSULE"
NAtlONAL MARKET

0,F S MILLIO:N*
A;NNUAL VISITORS

SUNBEAM TELEVISION CORPORATION



WESH-TV
2

REPRESENTEDBY THE KATZ AGENCY, INC.

~ .. ' ..

FLORIDA'S
CHANNEL

• DAYTONA • CANAVERAL
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•..CALENDAR l

public service programing, Insti
tute of Music, Clev:eland (ll)

Electronic Industries .Assn," 1963
radio foll meeting, Manger He
tel, Boches:ter, N. Y. (11·13)

National Association of Broadcast·
ers, fall confere.nces., Dinkler'
Andre"' Jackson, Nashville .(l4·
15); Hotel Texas, Fort '\Vcmh (18-
19), Cosmopolitan, Denver (:21-
2:2.); Fairmount, San Francisco'
(:2.'.5-:26)

A<h-ertising \\'omen .of Nt~w York
Foundation, annual ad'l.·ertisin~
career conference, Connnodore
Hotel~ Ne\\.' York (16)

National Assn. of Educational
Br.oa<lcaste.rs, national conven,..
tion, Ho.tel Schroeder, ~Jíl"'':.tl.!·
kee (17-20)

The Television Bureau of A:clvertis·
ing, annual .J:llen1hershili meeth1g,
Sheraton-Bhtd<Stüne Hotel,. Chi,.
cngo (19-:2.J); 3td annual sal<J·~
mana •t<..'rs nleL.•lÍ11,, r.· :20)b' -b \

Broadcasters Proinotion Assn., an
nual convention, Jack Tar Hotel,
San Francisco (17~20)

Xew York Univcrsitv's. Divisi.nn o£
General Ed11~ation, editOJ'i~I
workshop, Hotel Lan¢~s.ter, Nexsi
York (18-2.0)

American Ass.n. of A<h·érlisil1~
Agencie~, annned convention1
Sta tier Hilton, Clevelancl (:20)

Intctfiatioü·ál Hadíp & Tel~\'Í~fu11
SoeiC't)',,ucws-ma ker Iunch eou
with w. A,·erdl l larrimarr, Hotel
l~oosovelt, Xew York (20)

National Academy of Tttl{','is1ínn
Art s aml Sc renccs, dinner, .IHlton
Hotel, New York (2:2.)

\\'iscnusiu Assocürt<:>d Press Htou(l·
east<h"1s,Milw¡nfkC'L~,\l'íKc. (:'.1='2~':21)

Brnadcastin~· ánd. Ad\'t't:ti.s.ing l~ivh
sinn of the Ain!.'rican Jc\\"i~h C~rn1~
míHi·e, dii}nc·r \ti th Brc:1\t-1ttx W'iJ-
1i~ftnst>tlT1)baet'<l Corp. pu\<1id.t•nt
\'Vílliam S. Cntehíns 11s g.Ju·~t.
~.ew Yo.rk íIii ton. x, Y. (21.5)

lntcntfltion(i) l~adlo & Tt>llG~'is:t:(l)u
Sncícty, spPcia] pr.ojee.ts Jundt.,
crn1, \\'aldorf-.A.stnria, (27);

Tité when and ~.,-héré
o] thming en•nts
28 O.ettiber f.9.í,':J:

OCTOBER
\VS~I salute to Grand 'Ole Opry,

(27-:2. Nov.)
The National Academy of Televi

sion Arts and Sciences, forum un
"The Neuro in Television" Amer-b . . ~

icnnn llotel, New York (28)
Institute of Broadcasting Financial

Management, 3rd annual general
meeting, New York Hilton, New
York (28-30)

International Radio & Television
Society, series of eight timebuy
ing and selling semiuars begins,
CBS Radio studio, New York (:2.H)

International Radio & Television
Society, newsmaker luncheon,
Waldorf Astoria, New York (30)

National Retail Merchnnts Assn.,
seminar, Commodore Hotel, New
York (31-1 November)

NOVEMBER
Oregon Assn. of Broadcasters, con

vention, Hilton Hotel, Portland
(1-2)

National Business Publications, pro·
duct ion seminar, Essex House,
New York (4)

Central Canadian Broadcasters
Assn., management and engineer·
ing convention, Royal York Ho
tel, Toronto (4-5)

~Iainc Assn. of Broadcasters, an
nual meeting, Eastland Hotel,
Portland (6)

American Assn. of Advertising
Agencies, eastern annual meet·
íng, Waldorf-Astoria (6-7)

Illinois Broadcasters Ass1L, fall con
vention, Chicago (7-8)

International Radío & T¢Jexri~ioll
So<;icty, Ist annunl college Jl1<1jors
conference, I lotel Roosevelt,
New York (7-8)

\Vashi11gfo11 State Assn. of BrmJd
casters, fall meeting, Hidpath lin
tel, Spokane (7~9)

Assn. of National Ackcrtiscrs, an
nual meeting, The Homestead,
Hot Springs, Va. (10.13)

Group \V, Stir conference on local



(hu• m r-as u rv i-, :'°"t.•rvi('c to 'out Ii.

• Service to young people ... like Richard Weingart ... shown here with the coveted Frank Atwood
Trophy ... awarded him at the Eastern States Exposition.

• The trophy was named by Xew England 4-H leaders ... to honor \VTIC"S Farm Prour.un
Director ... abo seen in the photograph.

• Richard won the trophy for his prize heifer" ... grnnd-dauuhter of a calf he purchn -,pd ... wit h
an interest-free \VTIC Farm Youth Program loan.

• Since 1948 \VTIC has made ~3:J such interest-Iree loans totaling s1:m,n,...,o.1..., ... to h.-l{)

young people in Connecticut ami western .'.\las....;aclm:-'<:>tts result irur in many íine lu-rd .
which otherwise would not exist today. Iucidentally. our lo."-"l'' rlealiru; with thi- íim- group of
young Americans. have been almost non-existent.

\Ve believe this to he another measure of a hroadrnst ing stnt ion ... uudrvamed of in a rntuu:
service's philosophy.

WTIC(f' AM/FM
Broade:.-..t Hou-a- .. l Con ...trtutron Pl.11.1 H.1rtf1 r l. ( • nm-e 111111Ohl I;

\\'TIC A~l-F:\I is represented hv the Henrv L Chri-t al Comp.my.
ºGrt.'t'nridg1• Kinzs Anita

r;



~coMMERCIAL
CRITIQUE

Trends, techuiqnes new
styles in radio/tv
commercials are evaluated
by industry leaders

'A do-it-yourse11 ·11op'
HAHOLD KAUF~IAN
dee president and director
of to-radio production
Needham, Louis and Brorlnj, Chicago

A LO:\'GTil\lE ago Iwas taught that
one should write only about

things he knows. Through the years
this severe restriction has served to
limit my literary output consider
ably. Except for a11 occasional and
brief letter to a friend (containing
the usual vague generalities), my
writing efforts have been primarily
directed toward 60, 30, 20, 10 and
once in a while 45-second commer
cials-mostly for tv and sometimes
for radio.

With this· in mind you can see
how an invitation to write some
thing for this column came as a
distinct shock to me-especially
since the piece had to be more than
60 seconds worth. Also, with the
self-imposed restriction described
above, my choice of subjects is very
small. Ihave decided to write about
"creativity" but since I'm not really
sure why and how creativity hap
pens I will write about how 110/ to
do good creative work.

ln other words, how good com
mercials do not happen.
1. The first requisito for a bad

commercial is to develop au unin
spired concept. This can he accom
plished in several ways:

• By a single member of .a11
age11cy's crcotice dCJ>arl111e11t, be lie
writer, art director or producer,

• By a single 111e11ilJ<'r of another
department, prcf<'ro!Jly someone
from tlie account cxrcutit:c group.

• By cotnniittce.
2. The second step that must be

taken to insure a had commercia I is
to lnunmcr the dull concept through
the art director stage and gl't a
story hoard with visuals that arc
everv hit as dull as the idea and the
words. It is also very important to
keep tlw whole idea a deep secret
as far as tho agency broadcast pro
ducer is conceruecl.

18

3~Heally sell the idea to every
one, This isn't too difficult because
it is possible, given enough convic
tion, to convince most people that
the storyboard does not .... indeed
can never ... properly co1w1:.·ythe
nuances, the subtle values which
will surely, suddenly and rnngically
appear after production.
4. Go out and do the production

yourself! Who needs the agency
producer anyway? For one thing
he doesn't know what the project
is all about because, after all, )iou
were very careful to avoid getting
him involved anywhere along the
line. He certainly would try to alter
and adulterate the purity of )'OUr
idea and he is bound to steal credit
for sorne part of the end result if
you let him,

Be sure to treat art directors. in
exactly the same "'ªY· And by all
means never lot the production
company have any freedom-this
can be very dangerous. They could
think of something at the very last
minute that could make things bet-

llAHOLl) KAUF~IAN. viee presi
dent and director of tek:\'is-ion
radio production of Nl•cdhau1,
Louis ami Brorhy, previously se.rvccl
the nge11ey as a ereath·c .grout>
head. lle joined NL&:U in Oetoher
1959, as a tclcvision-rudio, commer
eial writer, and wt1s t'l<:rh.~d a Yiec
previrleut in Fl·hrnary I !162.

ter and . thus rnin eveP)'thií.Jg... 0.£
course if music is require<d,write ;fe
yourself and he sure to. keep tl<r:t¡l
orchcstmtor lro1n using his ingenu·
ity, The same goes· for on and <l.Ef
camera talent,
5.•\\'ben th€ intcrloe.k is :t·tll""

<"eh·ed. be sure to explain that the
subtle production valnes are. st;[}]
absent because there are ílO optic~ls.
and the reason the. sound and pi.(0 ••
tnre don't 111.at:d1is because the fihn
t•ditor gbt u1otnentadly eonfused, fa1
the '<.~aseof .zwh.nntion pc.neil tes;tcs1;
it is ímpossibleto really }ndge ho~~
good the final :c.ha.rac.tt>1·~Hild 1noM'~;,,

ment \vill reaHr be. If there are an~:· •·
doubters a.t thís stag.e., pay absolute~
ly . no atte:ntton to thefn :hccalt&f!

11

they wouldn't know a good thing .rf
they saw it anyway.

6 •• \\then the enswer print finall>J"
comes in, a.nv difficulties fo n.rídl!:n~;...
sta1Rlii1g wo1:ds or any lwd Visü~1ll$
can easily he: explained on the h¡;¡1~~1Íl

that an ans:\vet print is .nut suppas•e'd
to be perfect,. that the sound h:á:l,..,,
anees are espccted to be o.H ·aJ;u!l
that the contrast le,·els ar~ not !i'!IJ.tl•
trolled, whíeh shouk] ·¢~pk1Ín.\~:
evervnne's satisfaction whx s.cen::~s,
jump and don't match. B:~srclell',.:t~1
make :.my changes. at this' stil~
woulrl n1st 1n..-0·11~e-y._:~.nd s:ttr~1:r
you will not he 1·esponsible: for th~:t
7. \\ºhen the: .quantity prín.t~,

come in, steal one \·ou'll !);if
needing it for your san~ple. rt''ell
very seon,

Of course, H is possihlí::lito tt:im ·~
good basic concept into: a. had. CJio.t:i11.,. ,
mereíal merelr by pi.ckíng u·p ~ítt
Step No. 2 and ta.ki11gitfrmr1 •the1'~·.
In fact. anv (hw of thi'" ste"ps \~t~:n1
help to. tn<Jke the tQíi:íJnerc;h1Ih't.1:.d'.
My hope is. that nftc~r readif

this. making had cemmercials, ,.
seem so e•asv that the ehaUeüge ·~~itl1
he gone and cveryooe \vill hl:tlll
awav and start lüakíng good ctnn
mercials onlv.

At Nc>c.•dh;nn, Louis arul Hr<)rb,~·!
my .f ;n•uritc agency, we lJa\.'.C ,.~'J;<;
tually t>li.minatcd Sto11s l thrt>n-gh
6. This has. not happened tbrot.t~h
kgisl;Hio11 but rnthcr as a rt>"sulre
of a m.rnagerncut position v¡·b:idt
recognizes the ,·alu.t~and hn¡>-Or'.t"
anee' of creative work of the bigih
est quality n.nd the frecdoní. M'·~G'f\\=
sary to achieve this goal.

Wlrat ahtm t Stc•p No. 1 l11J.tr~a.t
~c·t·dhmn? lt's. u¡l.tíonal .and ¡uuot)l~
d1m't ('vvn híl\'e to steril f1rh1t,~--
thc·~ ill~ta~k~t1~t1ally. 'if/I!'
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•·1 brothe·r's keeper''
A¡ Community's concern for its troubled

Ji is reflected in the face of this lndian
~·1lis psychiatrist. The skill and dedica-
11~!'1of'this man and his colleagues shorten
~l IQng road back to mental health.
rtre struggle of a young schizophrenic

~{irldhimself is the subject of a WISH-TV
'"ª'~O'fñentªry "Tomorrow Is A Journey."
F. breakdown, treatment, rejection by

his wife, and re-establishment as a pro
ductive and useful citizen are ' \ d 1 and
movingly portrayed in dramatic form.

Shown at mental nea'tn cl n s rn the
U. S. and Canada thP progre · s t.orca:
of the prime t me, public afia rs docu en
taries produced by Cormthan stations.

Programs I ke these. srreng'hen tht •1es
between commurnty and station

$ o•ovnr

so.On!

~o.UV

t "'ª"rr...
"'""
~ •••• 1.M V'\<

.,.a"'( """'

THE CORINTHIAN STATIONS



"A PORTRAIT
OF A lJ!AN"

In /111!11111i.,: t'ornclis was
¡u1i111.-/ 11/111111 /.íJO 111/1/

inn jora l1111r· 11ronulv al

trilnucd to Ilan« ll11llJ1·i11 till'

) 111111,!.!l'f. N1·1il1»11c clarit v
o]' .>i/111111"111· mu] d1·/11il
d1.,1i11{!lli.-/, C11m1•/1.,' uorks
from thos» 11.f otlicr northern
Rc11ai."·"''"'·1· 111<1stcrs,

.J

I~

Masterpiece - e.\Te/1/Íoualskill, far-rea.ching valztx!s. This i~ th!-' qt,.1~Ji:t.~r
of \\'\\'J raclfo-tt·lc\'isi!m sen·i(·c-in e11tc.'rtafom<·llt, lH..'X~·s,sporb;1 ht.fotintttí@11¡1,
and public- affairs prt>gnu11miog. TlH' 1·cs11lts art' i1nprcssís·t:•-in :111dícnec lnyaltJ'
auc] l'(Hll1Jl111iit~ stHllH'<'. a11d i11

salt·.., imp.u-t for tlw ad\Pfti-.,cr

011 \\ \\'J Hadio a11<I Tell-' ision. THE NEWS STATIONS

Owned and Operated by The Detroit News • Affiliated with NBC • Nation.al Reoresentahv.es: Peters, Griffin, Woodward.In~.

SPONS.Q.R 1~·:'\i·it(l'IOIU'lt• 1~¡~:j
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Hot truth market

Documentary - news - public affairs show material

enjoys appreciated status in tv syndicated sales

with many new reels appearing as classics roll on

PHl\n: vu vtx r ru-, and pn•,ich·11h
can n-allv sell, it turn' 011!. Dr-.nl

film stars aucl dict.rtorv. old soldic·r'
011 l'<'ll11loid. c-vr-n •..d111l.1r-. • .m- 1111-

"''Pt'dcd "iJHHl\Oí .illic·-.. ton. It
dncs11't 111.1tkr 11md1 w ln-tln-r the
pn·,!il!io11' t.rlent ¡, Ii\ in~. 1111wli
l1·s-. "Iive," \\ lu-n -.cn·1·1wd i11 11n11-

ur-twurk kit-\ i-ion.
\\"lwthn till' v isu.rl ...nnn1· m.i

ti-rial has h1·t·11 prt''t'T\ c·d 011 film
or t.qw. i11 pltntn' or p.1i11ti11'.!'. It'
•.doc11nu·11t.1r~ ." .111d thi-. "''t'lll' In
h1· !lrt• clocunu-nt.rrv ·, d.l\ in "' rul i
c.it iou. ( :t'nn~t· \\ .1,lri111!ln11. \lo
h.111d ·'' e1i.11u Ii. ...l'i('n 1¡...i-.. .111d
-impl« font ,o)tlicr' .m- q1ppnrt1111!
llll'~'·•'.!t'~ pro\ id ill'.! .m .Hh ITll\llll!
l.11111d1i111.! p.« l for l!.1-.nli1w. h.mk -.
n·n·.d. i11,11r.111n•. h.ur-pr.iv . unrlc-r
\\ «'.tr.• 111<) .rll ni hit-\ Iii inwh c'''' 11-
t i.il«. i11 .idd1t1011 !o l•ro.1d1·1 111n

'·'I!'"' of corpnr.ilc' .uu l t nrnm11111!\

·~nod\\ i11.
Tlu- don11nc·11L1n \.in lw ,1 do!,!

or .1 doll.tr \ .rhu-. de ¡w111lt111.! on

f.

:~I

.i Int ul ..Bh ·· Im! d11l lllll« 11!1r11'

m-w -, .u«l puhl« .dl.nr-, ,Jiu\\' .1r1·
'"tntml! tlu-rr \\ ,n I• id.I\ 111 'P' •I
I\ \le 11 \\ 110 .m- 111.ik111..: Ill •IH \ in
t lu: t rut l i 111.1rkd !nd.1\ ',d1w II
cn1t'\1 I\ .llnt·h .it li111ror fi, • tm•t"
tl1c !!fP"'' ,, nd1t.d toil H \•'Ill'• it
!!•'lll'Llll'd nnh fnc· \• if'- 1..:1

Tiu ,fl',1th n-h.iluht , ol d11' 1 r
nr-r ol '' ndH l11nn ,, p11t11!1 d 11p
h\ 11111..:c•\ 11\ o! t lu- 1ld 11nn he !I lle

.,1111\\' .ind .a 1111111!1 I .,¡ 111\\ on•
Ill llw \\ nrk, '\1 \\ pr• ulil1 t hi

lllOll«'\ !\ IH nu; l"illlll!tf• d 1i, ii

dql• 1Hl1·1il pr i.lt11' r' -.¡ill rn' ,,¡

t ion \!H np' .111d 111. '' n I I 1-.

t lu lll'•·h < ' \\ lio .~í• pl• II l L, I ii
"·I\\ m.ikuu; .I' \\(II ,, ' I ' '-.I
U'' drn,n't dh\ v , •' e ''I k \
!or· .u !11.d11w-._ hi I t ti\ t ,¡
liotlt pnl •ltt II d .l h' r t ,, I I ,I

l<•r 1111, Inc
Old font 1 ~ ' ' , i i • t- 1

m.; tlH Im I' cr._\ :I 1!
1111! ,, , ', r l , \, I u • ,
í• ' I '! I t. ~ , , h 'JI ti l l '

\\ '
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(A) The American Civil War

will be around sooner or later to
cut it into programing. Once cut,
it wins awards and plays on and
on.

As the syndication market ma
tures and some of the old factual
shows go into their second decade
on the air, the arca of docnrnen
tary-news-publíc affairs begins to
enjoy an enhanced commercial
status alongside syndica tíon's old
moneymakers in popular entertain
ment forms. \Vith documentaries
showing they can earn ratings and
sponsors in respectable time slots.
one-shot special hours an' accumu
lating into stacks.

Just as docnmcntaries are only
one facet of an appreciating non
fiction market, domestic syndica
tion is only one of several profit
opportunities. Foreign broadcast
ers are big sales prospects, as well
as sources of new product, Educa
tional tv and school hoards arc
sales prospects as well as produc
tion partners.

Scanning only some of the docu
mentary landmarks in the domestic
picture, it is obvious that syndi
cated actuality is meeting more
than one neccl in commercial tv
today.

Some say that brisk traffic in
documentnrü-s is a response to gov
ernment pressure for programs of
substance. Otlu-rs credit network
S\l('C('SSin "depth 11<'\\'s''with build
ing actuality into fashion. 1\ Few
realists admit that n-alitv is work
ing in a dry syndicut ion market
where· first-nm mutr-riul is at a
pn-mimn.

Another 1·c0110111icfactor is mini-

,,,,

(B) Victory at Sea

mal production costs in editing old
film to go with narration and a
score, or rounding up a camera and
a hand fu I of technicians for
location work. Minimum-personnel.
three-man docurnentnry assign
ments are on the inercaso, produc
ers say.

Jí/o/per mnlee» tv ll'llt'P.'\

Besides networks, some inde
pendent operators are showing how
to do a document with showman
ship. One producer, David L. \\'nl
per, single-handedly gave impetus
to the whole genre in the spring
of 1961 when his Race for Space
for Shulton supplanted network tv
programing in spot across the
country. Following with a string
of biographical, entertainment and
sport - slanted documenturies for
hoth network and spot, his record
has become prodigious to the point
that at least three syndicators an·
selling \Volper wares. He's also on
NBC TV with Hollyu·oml mu! tbr
Stars.

First of sh. spc.•cials by \\'nlper
and syndicated through United
Artists Television starts on or clm
ing the week of 11 Sm·t>mh<'r in
at least 72 markets. The first-run
specials, ll<'<lrly uniqm- in svncli
cation, have been sold largl'I) to
hanks, insuruncc companies, ami
public utilities, Orn- ad\"ertiscr.
Lilx-rty )ih1tual Irrsnrauoo, h;b
bought half-sponsorship in ~-l mur
kets, whtle another. sonpmnkcr
Fels, will buy th1• St'ri<'s in 0\'l'.

Titles in thr- si"i. \\'olpl'f l '. \.
docu1111'utariPs ar<.' "The )'.auk'> ;\tP
Cominu;" "Deecmhr-r 7-The D.i}

of Infamy." "The American \\'n1n~ttl
in the Twentieth Century," "T¢tX
Seconds that Sho.ok tlm ·\\'nrld ..''
"The Hise nnd Fall of American
Comunmism," nnd ·~nerlin. l(¡Jist>l
to Khrnshcltev."

\\'hile those working the doctr~
rncntary field are mirrdful of tire
need to keep entertainment vah1t.~~
high to please audience and adx<ffr,
tiser, actualitie.s nov: look lik4''
standard non-neh\'Otk tv fore. D~·~
pr-ndíng cm the house; actuali'\~
can mean from 5% fo a third o:f a
syndicator's revenue.

Stations for their part are ne1;f
only custorucrs but heavy t.·ontrfüü~'
tors to the f11ót.ií)til1gstockpil<:>
doetrn1t'ntary ¡wmhict. The~· itt.6'
finding new sponsor prospecbil tc1,t
factual programs and feeding pttl'·
duction money hack into l'l.C.'\'i' pril)'.!~
jects hr shnring the t:O.sts. Stallff•i'll
arc arnurtízmg; costs tht<}'.~1gh 1'~g!i!"'
lar syndication olra nue ls ;-cu~l
through their own cleming hous'P.',
Television Affiliates Corp .., creal:1::~d
hv a svrnlica tor to inect this neP¿L.# . .- ..- - - - - . . . . - - . - . - c.~---

Th rough TAC, st¡1tiQl)S ülS<J· nr""
bane.ling together For' joint fWo.tl1!~"
tion.
Prmhu·timi plus srifos

Several syndkafors cilrt' ímarnür~
in on documentary prnd.udicm. I'.11lf'!
recen t annourreemerrt i.ras fn:n'li Ali•
Iic·d Artists Telcv IS:ion, oriert~e.cl
m<wks and ('ílt.t'ttain1nent, "'''h.J41b
has pickctl hístOI} for its At-st pna
ch1ctio11.Tin· Pr<'sidrttts ( liPO~.solí..
~I October ).

Syndir<1tors m>tnhlc fo1· tlW J'f'•
spec th ii attefH inn thc.'y q.re gfv·rm~
to adnalitv include Dffic.·hd F'rJ'rirn,
\\';1lWr Bc:adc'-Slt·rling, .Traus••l.n~

lffi

í.'

:its



Tt'lc' rviou, Dc-xilu. '\ T \. r \
.uul other". in .uld it iou to \BC
Filrr» .mel CBS Films. "hid1 own
i,.omc n·11cr.1hl1• propvrtu« -.1·llin:.!
sinl'l' t v \\ .1s \·01111!.?;,.uul \BC Filn»:
which h;1-. t.ilk .md tr;I\ r-l.

One of t ht> hot proper! ies i11
current s~ ndic.ition is Oílicinls
Hal/le Linc, a first-run combination
of :39 Iilmccl half-hours th.it ha"
ru.ulc ih w;1y into lOH m.rrkcts since
it st artc-d this season. Bunks, utili
fü·s. food.,, and other loca 1 and
r<'!.?;Í011al accounts arr- xponxor int;
llonlr Linc throughout the country.
1m1ki11!.?; it a nutur.rl "11cce-.sor to
Offici;11's two-seasnu s11cc1•s.,, Hio
::,rnpliy I and II. The lt•,st111 . .,.1y"
6cy111our Heed. pn-siclont of Oflici.il,
is that the :ll't11.ilit~ m.irkct is gone.I
hut only where you can produce
,,)Hm s of hcttcr-th.m-nctwork cali
ber. Slu-rm.ui CrinlH'rt!. t lu- \\\·st
Coa-;t producer "ho ¡.., putting
to~fthcr Halik Li1w Imm \\'t1rld
\\',u II film \\ith Jim Bi ...hop nnr
ration, also w orkr-d \\ ith \\'olper
on Hio[!rnp/iy .md put to!,!dhcr
.Crculnl I lccullvucs of Jiu· Ct 11/11ry,

orw oí s1•\"1•r;1)Ill'\\' .md <portsn-cl
collect ions on tin· OIHcial list.
The r;rc.1t f.1ct'" of Hio!!.ra¡iliy'.~

Iilm-plus-Vl ik« \\',dl.1c1· h.rv e filled
6.) half-hours. won .1 l\·,1both .l\\ .ird
¡111d inspired 3~-\n·1·ks.1les t~ b.mks,
utilitic«. hi,1..'11ih. inxur.mcc. oil.
pharm.1cn1tic.1ls .• rnd cl11·mic:lls. :111
hut hL.mkl'tinc: th1• cn1111tn in more
than :200 m.lrkcts. OHiciaÍ is !.?;Oinr,
.thc<ltl '' ith nH1n• pl.ms for ;1ctu.ili
lirs lrnt is r1•l11ct.111t to .;pecif~.

\Y,dtcr l\e;1d··-StL'rli11~ '"'" in
t•arh nn the actu.1lit\ trend '' ith
).f.1~ch of Time .111d .\\'ohwr pro-
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(C) Project: Man in Space

cluct iou ... .uu] rnm 11.1" :2h luun ... 111

it-, Spt'cia/ o/ llw \\ cc]«, \\ it l: l.!º•d
uf 3~). 111 t lu- S¡J1 dais .ne \\ olp1·r"'
··it.u· íor ~p.1n>,.. 'ºPrn¡c«:t \l.111 111
Span'. .. I lolh \\ ood ;111d •..pnrh dot 11
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\lo,.fr clip.~ .~picv llfJ st ar biogrnpltíes a«
i11 Rende-Sreríiruis J'ufr111i110 Ir speriu]

from the CBS network into syndi
cation in rn.58.

T!Jt• grand~daddy in syndication
real-lift, fare is NBC Films' Victory
at Sea, 26 half-hours produced by
the late Henry Salomon, scored by
nicbard Hodgers, and seen in the
early fifties and again in a ~)0-
minute tv special on NBC in 1960.
\'ictory has raked in 11 awards,
has been sold in 186 markets since
heing syndicated in 19.53, and still
is running in 16.

Talk tuul Trm·t•I

ABC Films, while offering fow
shows that are documentary in the
historic-panoramic sense, has a good
hit of non-fiction in svnd ication:
Girl Talk, Co11s11/t Dr. Brothers,
Ex¡wditio11, lligh Road, and E.tc/11-
sic«, all canyi11g mixed spot lnrsi
ncss, The Cir/ Tolk sessions with
Virginia Graham moderating arc
now into tlu-ir second-se;1so11 cvdc
of daily lralf-honrs. Ps~dwlogist
Brothers, HJ.S five-minute shows,
hus been into .SO markets in two
vr-arx.

Another d ocu mcntury classic
from early tv is Twentieth Crntury
Fox Television's Crusade in Enron»,
This old 26-part, :20-minntl' series of
war reels, cued to tlu- Eist'nhowc'r
hook. has lx-c-n on thl· shelf afll·r
saturut ion tv play hut now TC-F is
looking at it with an l'H' to Ill'\\.

püss'ihiHt ies, TC-F's hiogr;:1phic11J
news film did ).'e.Oinan tv duty as
40quattt•í··IH)lllºS under the Creates;
Drama Sarles title ami now is an
actin• resource in the ~hwietone
shop,

Churchill is ~heS(1bject of a sin»
gh· half-hour special that is rme of
the hottest properties that Se\;en
Arts Associated owns at the mo
ment, A liold-for-rclcase o.bitll<ü'y
filrn, Clinrchit', The ,Han hy As
sodated British Pathe, went into
30 U.S. markets immediatelv after
Sewn Arts. started with it this
month. (The same company is mak
ing a commercial thing of instruc
tional tv with En Frnure, :26 half.
hours, now past 60 mnrkets.)

Selli11¡t sextet
~otahle among odd-lot docu

mentary sales at the moment is
United Artists Tv's half-dozen new
Wolper hours which are in some íO
markets with soap, automotive, util
ity, department store, financial, gas,
insurance, and other sponsorship,
LTA also is selling discussion and
vocational shows.

Not strictly documentary but fac
tually oriented straight-talk ii.doing
well for National Telefílm Associ
atl's with the half-hour Probe into
its second cycle in 41 markets and
the two-hour Open Eud intn its
sixth in .JO. The Probe commentary
by Yale scholar Albert E. Burke,
winner of a P('abody <lward <111d a
híg w<.•eklymail draw, is. sponsored
by hanks, insurance fimrs, a steel
wire company und a mortuary. An
other talk sho\\', .'39 half-lrour' .Hike
\\'o/lace luicrcicics, has b<.Wl1on the•
shelf at 0:TA but 110w is corning off~
for updating and 'new play.

Station documontury production
is reaching the market through tru
clitional svnrlicatlon d1alllll'ls ns \:\"eli.. . . ' . . . . . ~
as the newer T1\C. Witlr hig-lmdgt>t
film specials a standard part of tlw
schedule for independent \\'PIX..
Ne\.\.' York, donu-stic synd ieution by
Desilu Sales helps hal<tnce the bocik$
on 60-minute:· ess<tys on Hitler; Ot~
tro, Eva Peron, the cold w<u\ tht•
Far East, and 11tht•r s.va•c·1ringsuh
jl'ets, the hrt<:•·std(R'Ull'.teHting db
e:·m·1-rv of Anlarcti~"'· incol"pül';HÍnt!.
1910 footage and set for dehüt nn"-- .. '. ·' ···-··' .

\\'PIX hi l\ü,1·mbeJ". A seíontific
half-hour Tltr l 1nict•1·sr lrv \fPIX, .
and the Canadian l\atinnnl Pili51
Board, has hr<:n St't;n in 50 IíHtt'kt•ts,
sometimes twict' in one night, s.illtl'l'

:lJr:(f(lrÍf(.( f<Jr tJ.i:l tt.g'i!:S

A nn'rlco: The Artists. Cl.ft!:, hle1:1d~
ing <:trt ünd hi.story, ha.~ jpst sb~üc~
intC.>syndié.~t:tfotJ, ~rid.edb~·!lll h1t:e.1;•..
11;1tiüll<d:Fthn .m1d Tcltxrí~ltllIF~~·t1""
val ~1ward.. Th~ doc:rm1x·nt;¿itio:nb,~·
art tnkc·s Croup \:\' 11r.odn.ctJan,¡i
stPp lreyond tht' use it n1ade e1f ittJJI
fdJc)~11gtii1)byby J)I}tttlttW.l~t~t~l~·ftlll!
The A11tfNºÍt1Nll Ciii,,"il \\1'~11·. ~';ffae,
sam~ gn1n~1h:1s in syJ1tlJ.c¡:1titt111.:fautb
free and p1üd, a hrc.mtl 1'U.n¡~é·:<\lf
ptrblfc ,affoíns~religJo!JS, cctJJtt:u~sll.mtiJ
edu l'<Uk>n(1lfgíife fo1.· ~1ll ~tge'~.,tn"'·
clLítlíttg W Lu.ter(@/ tritn~ttínn rlo.lf.\l
mt't1hrn· hm.n.:.s n<J.X\' tntn {t ~o:e~md
l'YGlt• lnr comrnereiúl and eéh:ré~1-·
:t.ional sta'tfrms.)

These (Ire hut rm1d.1Jü1reels $11',;;¡
world su11ph' of d<:lt'.HJ11t'trt£~tí'<~ll~~~-'
t·ümu lalfüg tht fly. The:•r Jc•.;.ii.x·~unt .t;f
aecfXlii1J thn@s:ztfids tc).f ln:itrns; :of
spol'ts, ta:lk.. fo.cit:t.fal 4'rdvet1tltr€r,:ai'J1\-,
tnnl, v<matltu1vt'L :a11d :Í1lsll'tJtti!))t~°íJ1Í
slrows dt;>in1~ e:·Qn11n:i:'t!?Hd ·d11~f t1:1
$FIT(Jirntiofi li{~W·and th:r,a.t'Ii~Jl tht'!
ve:'"n·s in LT.S, t l'1l€'vi.S1h1n.'l!t~'k!11l
togt"thiN·., tlu:~rare :u>n:win~th~nliltt1lt"
·netwnrk-earni1ai.~!l ~tth·1eJtJs.et:S lí~¢'
lhe h)Pk o£ n.•¡.JJitr. :fl5

it 1e11tcreolast year, attracting regí',,
ornd htishte:·ss frnm :uil, hanl§s, and
,Hlwrs, iududinK i11stitiltforial bn.cki
ing fr nm a r~1;t• te.xtilc ..'2t1sto1ne~»j
Desiln has a grow ..ing dnc11merrt~~11
cqllectión from ..dívcrs.t>smrrees nn:d
is scHing 1ncélíc<Ü íUld tJ"ável fa.'.l.1-
t nrcs along .\\'ífh s:tandtt~rd fictio.ft<Il
cntcrtainmcrrt, and. has Ju:1t s:ecure:d
a newsreel series from Ganada, 13
half-hours titled. "A Nation at \Var;,'!

Hill Burruel Prudttcti<lnS· :is chrin~
hrísk hll~ines)( ín trnvel shows., \\i:i'th
sume 2.,500 co.J<jrreels Ji1 .~1h!1nd"fn'.l
of fívc-fo-shtr n1Íi1ttte pr.ogtilJti~
gofog in up to 70 rnarleets. TitlC'? ·i11r
elude True Ad.ve11.t1.ne,Vagfi/101~£'/j~,
Treasnre, and 13.new hours coniin~,
frum B&J Producticn1s: ( Burrurl and. 1111 .l111

Victor Jory).
The ~Jetrümed ia, Corinthinn1,

Store r, Tíme-LiJe, Ttül11gle, a.1l:id ..
\ Vestinghouse .stntiorr gtnu1)$. i.1H<lt~
activeh· adding to. doc::ome·nt<lt:~.'"'
public· affairs and nther non-.ficti.~n
\\"ork mt the air. One recent üdciI:i'~
tinn tü an impre~sh·e Jfa.t \Yest:i.;ig•.
house's GrtmtJ \1\' •!>tatHm,1¡.hil~''e h~~ll
cataloging makes tl,$c .of the oJ.tl~$il
kind of picterial tle:)ctnneutat'i'.ctn11;

1)¡1inting..s, and is firn:e.d In 11ei\'\('Si~,'·"-·
length segnicnts •qf 5 l'.l1ÍJ'lr.ites.,,t:ot~tl-·
il1v 15.~· ' .. ;
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in '64 tor
Nashville country show?

I111'I C (l \11 "-C. \\ I· I Id· -, n Ill '\ .1•d1-
. v ill.-, \\l1t·11 p11nc~or., of t lu-

1nod1wt e:.1tlrt•f :3000 -;tro11).! frn tlu-ir
3Stlr hirthcl.rv c1•lt•hratirn1 ol \\"S\I\
Cnmt! ( )/(' ( )pn¡, ;rll 1•l-;1• "ill pl.1~
-..1•c1111el füldl1• to spcn1l.1t ion 011 ;1
po~sihh· tWI\\ or], I\ -.1·ri<':o. of ..n·;rl
couutrv " 1·11t1·rt.rin11ll'11!. S11('lr talk ¡,
tlu- -..t11Hdn·anh arc 111acl1• of for tlu
pi1·kcrs. pcrt·1·nh·p; puhlislu-r« ami
n-cordirn; offid.rls who Ii.I\ 1• l11•t•11
lranntrn l ,¡ll('1' tite 111id-lff)ffs In tl11·
ni~htm;1n· of :'\asll\ illc\ 1m·,·i1111.,
m-twork oriuirmt inu.

Tlw lo\\ 11 \\ 1111ld v·1 111 -.11 '1
11.1t nr.rl lor .i -.1 rt•·' 111 rh º'' 11 It 1-.
li111111'li.1-.1· lor 1111' BH·rul.1 l.c·n. t l«:
Edch \r1111ld-.. t ln: C1111-.i11 \l11111i1·
Pt',lrl\ w ho 1111"11II¡> \\ itl1 1111'.lllill\!.·
lul n·~11l.1ril\ 1111 tlu- top ...lrow-,
prod t rn ·cl 1111 hot It co; l'-h. Tl II' re··
n1rdi11e; -.trnlim of '\,1.,)1\ illr-. 111w
II\\ iu-cl Ji, .1 si ...tr-r of '."'\BC .111d tlw
otln-r ll\ ;r suhxidi.u, ni CB~. 11111
'romul tlw d11C'k to ;rn·11111111e1cl.1!1•
tlu- likl'-.. of Tl'r1·-..1 Brt•\\ 1·r, H.1~
Clr.rrh« •. C111111i1· Fr;111ci' .11111 Burl
1' ""· w lu. miuht l u- n'.1dil~ .1{Tn'>I·

hh- ~1w,1.•..t.ir lodd1·r Ior \\ n·kh l\
Irom T1 '111ll '''' 't '.

As 3,000 trade people

gather this week in
Nashville for 'Opr y's,'

38th birthday, specula·

tion grows at prospect

of '64 net tv country

show

·11

lllr.ee to four theusend p.aying patrons gather ifl Nashville's Ryman Auditorium each week for 41 2 hour radio· tv show. "Grand Ole Opry"



A typical sample of the 50 acts to appear on WSM's 'Opry' each week

'OPRY'S' 38th BIRTHDAY:
License renewal and sales talks featured

WSi\l, l\:aslwillC''s Grand Ole Oprt] celehrutes its 38th birth
day this week with a round of punr-l discussions, reC'ording ses
sions and receptions, trade press awards, a star-studded Grand
Ole Opn) show and more. Of part ieulur interest are the round
table discussions on license renewal and sales uncl programing.

The hroadc-ast license renewal panel will Ii<• a summary
of the license ren ewa I conference sponsored by \ \'S:\l and
held at the University of TC'I111C'SSecon :2:2 and :23 October.
Hobert E. Cooper, "'Si\( general manager, moderator on both
occasions. The sales discussion, will be moderated by \\'S?\l
commercial manager, Len I lenscl, with participating panel
members: Joseph 11. Epstein, Jr., executive vice president.
\\'a Iker Suussy Advertising; James Faszholz, broadcast pro
gram department. Cnrclncr Advertising; Dan Scully, Leo
Burnett, Kellogg account executive, and Cohen Williams,
president, Martha White Mills, Some of the topics to be dis
cussed arc: l low to sell country music to Xladison and Míchi
gan Avenues. Why han' advertisers bought country music?
I low did the agency sell the client? Live vs. canued com
mercials. Describe and discuss a country music listener as op
posed to a regular radio listener. Also, it is hoped that the
Kellogg people, who spent heavily in country music this past
year, (Beverly Hillbillies, Homer &. jethro commercials, etc.)
will tell the results of their success story and reveal their plans
for next year. Hensel states happily that "because of the punels
held last vear, and a constant increase in the counlrv music. .
field more agency and client pr-oplc are attending this year
than C\'C'rbefore, \\7e expect over lOürepn-scntatlves and many
arc top agC'1wy men."
Chuck Bernard, Country Music Network president, in New

York reports, "more and more national advertisers are swinging
lo conntrv music stations." -

26

.í'·' ~-

Production-wise, those who n1~01•
age and book J\~ashvílle talent have
the showcasing savvy to put to
gether personal appearance pack
ages capable óf <J.ttr;.lct.ingí25,000
persons for a single day's stagings
in Detroit's Cobo Hall and 12,000
for a lone performance at Mílwau
kce's County Stadium; one local
agency sets 3.300 such in-person en"
gagcments a )'C'<Ir.

Nashville's most articulute spokes.
men employ explosive terms in all

swering why their town hos no net
work exposure. If. in fuct, their
words were transformed into Xike
misslcs, virtually all of Xlunhuttan's
network- agency- client comrnunit y
would be in punicky retreat to flw
nearest Civil Defense shelter.

"The people who say yes or 110
on shows are afraid for control of
what goes on the air to he any fur
ther out of reach than a Hft\'-ce11l
cab ride across town," zeroes in
Duh Albritton, personal rna11<1ger
for the past six years of $300.000-n
year Brenda Lee and a countq'
music veteran of 26 years.

"New York views Nashville music
as appealing to a minority gronp.'"
says Owen Bradley, the Decca e'\
ccutive who has seen the hits b.e
produces with Brenda Lee. fü.u•l
Ives, Red Foley and others sell tu
a cross section of Ame rica.

"~ ladison Avenue resents us,"
fires \\'esley Rose, whose Acu.ff
Hose Publications is annually Il\ll's
higgest grossing number. ''Peóple
down here <Il'C'so unschoclecl in th.(>
wavs of the world thcv don't k110~~·. .
it's hard to do sornotlring in1p.artanL
That sort of attitude is just too un
complicated and unsophisticntt·d fa'n;
the 111ightyminds hack East to t'ó1iOC~
prclu-nd."

Albritton aims another ;~Hh''0>
"Time and again eountrr n1ns.ie
proved it can sell merchandise' üíJ ;l
lower show bl1dgC't. So, lHJ_,_,. -cünte
ifs ovedookcd-snuhhcd \\'Oukl he
u better word-by those \Vith th<?
supposed first-and-foremost iWter
est in selling? Heeause th:1:re a.te

"-
mure fashioua,hh· thü.igs fnr: Il spu11~
sor to be associ;t.t<•d with than 'ª
kind of entcrtairrmení crtllcd eonrr
trv. Let's not kid uursd,·es, 'vhát
ti;<.' sponsor's \\'He thinks can mtJ]~;t>
the difference.''

Ten1poraríly internrpt.i11¡gthe v1:1l
le,_·ssi~btcd a.cross tlJ<~:S1üúkk»s tó"
,,.~ni 'tl11;' H,uds<:>u,\\'SM g<.'íít'r~11
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ADVERTISERS

manager Hobert E. Cooper prods
his fellow townsmen to do a bit of
self-examination. "\Ve labor under
the handicap of the word 'country',"
tending to indicate to the advcrrís
ing iutlustrv that it will sell farm

Cooper Hose

tractors hut not toilet tissue, soap
or shoes.

Nodding agreement Hose adds,
..If the law forced us to print on our
product, 'This is a country song,'
there are those who'd sec that what
comes out of Nashville would have
to he sold under the counter like a
party record. B11t because we get
our coun try material recorded by
talent like Patti Page, Tony Bernwtt
and Hosemary· Clooney, it is snng
on the biggest network shows,
whose producers wouldn't think of
being disloyal to Tin Pan Alley."

In the manner said to have been
originally popularized by Liberace,
\V. E. "Lucky" ~loeller cries all the
way to the bank over the lack of
weekly television for the 40 acts
represented by the Jim Denny Ar
tist Bureau, whore he serves as ex
ccutivc dee president and general
manager. "The only times I've sold
to tv is when a ¡\;cw York agent
called. It's far too much work for
tlu- clisappoin ting res u Its it yields."

vlocllcr says that the network
producer, faced with the problem
of how to present a couutry-uuule
star, n-ac-ts much like the record
company which n-ccntly pnckagrxl
an LP of country classics by Dean
Xlurtiu and felt constrained to hill
him on the ulhurn's cover as "Dean
( T<'x) Xlurtiu," with a color photo
of tIH• singer in a cmdmy Stetson
and rr-d lxutdanu. ".:'\'dworks and
ageudes are afraid to even try pre
sen tin g count rv artists nnymorc,"' . .,.

the talent lunu llor mids, "thanks to
the stupid mistakes of those who'v«
trird ln-Ion-." And if that indict
nu-nt rr-ílccts upon :'\asln'ilh.'s own
Cnuu] Ole Opn], "·)1<1s1· fi()-111i11ut1•
Purina show last1·d for ow· y1·ar of
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once - monthly outings, Moeller
avows that lw intends no exclusion. ·

"Helen Traírbcl was one of their
guest stars," recalls \Ves Hose.

In defense' of the Oun], \\'S~l's
Cooper explains, "Sponsors arc in
sistent on one big name to hang
their hat on, and wc'v« always
wanted to promote the show as ''
whole." In. the course of a Satur
day night's Opr!J on radio -
throughout th<'·38 years which will
be happy-birthd<ty'd in conjunction
with this wei-kr-nd's Festival - as
many as 1O díílerent stars headline
the quarter and half hours into
which the overall show is segment
ed. All submerge their individual
identities into one Opry melting
pot, yet from the program have
come the winners of such particu
larly wide acceptance as Hank \Vil
Iiams and Eddy Arnold.

Arnold, surely one of the few
names to have any substantial mea
sure of real meaning for the net
works, agencies and sponsors, main
tains staunch loyalty to Nashville
while hcing managed for much of
the past decade hy a New Yorker.
"ff there was ever a good time for
:\asl1"ille to make its hid," Eddy he
lieves, "ifs now, when folk music
looms so big. Country and folk are
almost like brother and sister." The
enduringly popular Arnold, whose
onstage-oflstuge demeanor belies
tIre "Tennessce Plow hoy'" labels
created for him in HJ-4.5 by his first
1nanagcr, Col. Tom Parker, has re-

x Iocllcr Arnnld

c:e11tlytaped a Dec, 7 g11estxpot for
ilottt onatun¡ and will líkt.•ly do a
folk arrangenwnt on his· Nov. IO Ed
Sulli1:.<111 Shou: uppoaranec ..

Is IIootcn« 1my nsurpiug '.':<1sh
dllc's prerogativt•? ..Looks to m~·:·
observes Hose, ..like Cratul Oft
O J>r!f with a stud i<> amlkm·t~ of
colk•ge kids lmmglrt in to avuid the
stigma of nothing lmt li<tr<'foot hill
l>illies liking our kind of muslc."
And llootcm111uu might wr-].l ht.' a

carhort of the OJ>Yij OiJ some oc.cq
sions; íts pr.odncers índicl.lte an oh•.
vierus fas'Cination for Opru-spaw'ned
acts like• the Carter Familv .am.f
.\fothcr ~larhelÍe and the t¿ar:n o'f:
Flatt and Scruggs.

Braclléy

"Flatt and Scruggs," says Moeller,
"have been among the top mone~1
acts for vears as countrv stars hut• . ... it ,..... ·)

with the boom in folk music the
self-proclaimed Big Time has o.O"""
discovered them. They played C:tt
negie I fall and N'ew York discos
ored tlrcm, they played the Holly-·
wood Bowl and Holly,vnntl díscev
ered them.
"I wouldn't blame Lester (Flatt)

and Earl (Senrggs ) " he (rrit1s "ifbb ' b ,,

tht-y'r« left prt>tty urrimprcsscd hy
this 11e\\' wan' of n-cognition."

Charlie Lamh, the dhuinuiíive
pulrlislicr whose Sl'V('ri-)'C'<il'-okl,
;'\ashville-headqn<.trfered Jfosic H<•
portér is the trade paper best rnlr
rnring the town's attitudes, ad
vanced the theory that the road
block between XnshviHe and 11et..:
work television. mav not Iw its cm:n
ball im11ge (or s¡;ectte) at all. "I
don't think the right ruan lrns \'f'l

~. -- . --- "

cont« ah1ng It) st•ll ~·ourttrr rurrsíe,"
Lamb puts it.

Decca <'XC'cntin~BrndlPy, ,,·Hh :23
Y('<US on the' local radio-nnd-.n:cni;C'L-·
ing scene.•and a ctHl))ll'Y-rnusit··hitHl
hank account to qttaJifr hi111 Ior at
least '' tic.•fm· the' title of his fíc•h.T'~
h•euest ohsNú'I', sln1J.t'd Lamb's
thP<lfy. "If I knew huw to s.l"ll a
NaslivillP show, I'd he np there' thH
ing it right now ...

Bnt the ri:ght- man -hasíÚ-ct.llll~'
along thvory was nchanc<·d h('ÍtlU'
one C<>n11i·~·B, Cí1Y r:>roclaimod n
few \H't'ks <!ge>his ;d>ilít~· l<l put
~lusic Citv P.S.A. on th.t~ t1.S ..\,'s.
\\·lwkh· tc;k1•\'isiou srhvdul(' ~ ;utd
sh1ce ·tJ1;tt prru-lumafiou all :\ti:-h
ville has ;pJppted th!'' tüm•-h1rni:1n.•d
coürtcs\· of a ·\\'üH-and-s(•e attitudv.' .. , ---- --.

C:iv's ('tiüilln·crt>dNi:tktls an• vYrll
k1ü)\X:1l in tlrc t;it~:whPn' he tmik111~
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n·..,idt·11n· i11 111id-St·pk111lll'r w itl¡
tht· pmd1a"· ol ,, $1.íll,000 h111111"
\\'hilt· 11prr.1ti111! \\'C \Y, \rli111!l1111,
\'.1.. nru- ol \t'\ n1 ..,1.dio11o; 111· l.rtr-r
º" iu-d. Ill' spnt!t'd .1 \ 1111111.!'ll'r¡il.1\ -
ill!! ;11Tordi1 m ;111d doilll! t·o111t·ch
i.11.1 \\'.1shi111.!fo11, I) C., lr1111k\ tuuk,
tn1,k tilt' I.u.I fn•,Jr l roin tlu- \ir
Furn• and 'it lid hi111 t11 \\ 'd \ 1.-T\'
as IH';1dli1H"r of ;r (:a~ -prod11n·d

Jiu11t1!/ Dcu« Sholl'. Till' pro!_!r,1111.
\\jth t lu- .uldit ion of 111on· C.t~ -
Sl:.'Olllt•d t.rk-ut , <illli\('(l'H'll!I~ 11111\1•d
into CBS T\"s ,,jl.!11-1111•..lot ,

S.1)" lu-, ''\\'11!'11 tilt' ¡woplt· doillt!
tlw act11;rl prod111.:ti1111 i11si,kd 011
sh;I\ int! olf tlu· 1·~elirows of 111\
oonutrv 11111..;i1..·h.u«l .mcl dra\\ Íllt! ou
prdt~ little .in:lu·-. with a pt'11dl.
tlu-u l1t•!.!;111th·,il!11Í111! t'\ 1·r~ ...d to
r(':o.1·mlilc rnrc 'i1°\\ or .nu itlu-r of the
~L111l1.ttla11 .,.)..;,lint' and wm1'1·d i11
da11c1·r..; wenriru; 11111«l ilac-k uuder-..• ....•
,,·r;rr-wt'll. that's wlu-n I took off.
tlu-v took over. and sonu- cloll.rr
hill ... ch.mued h.nuls."

C.ry. however. rr-tuim-cl J in1111~
Dean 's pt'rsona I ('Ill ploy mt ·11t <·011-
tnut, \\"ltt·11 Dean .rskcd out with

st'\t'll ~vars to go. a fh!un· "ª"'
:.l\!n'cd 11po11 .nul t lu- result, ;1s Ca~
phr.rs.« it, is th.it .. I still lu-ur from
J im111~· 1•\·ny \ lond.r~ moruiuu."

B¡tck i11 \\"ashi11t!ltlll they rr-nu-m
lx-r Comrie B. C.I\ 1110n• lor Iris
1111ion ;wti\'it~ th.111 hi-, lirin!!in!! of
a network tele\ isinn or iuin.it ion to
tlu-ir citv. 11(' proved tlwt t'\"!..'11 a
pros¡wrmrs xt.uinu owner c.m ht·
s~mpatlu+iv w ith an cmplo~ 1·1·

strikt• und 111.rdc p.r\!l' om- of the
<0<1pit;1l's p;rpcrs .. h a conscivntiou-,
.\FTH.\ member. Cuunir- .rrrivr«] to
do hi:-. a:-.si!.!111·tlturn on picket dnt~
at a l·nmpl'lin!! st.rt ion, stcppin!! to
the' cmh-'Tnf.tir" si!.!11 in hand
from his hl.uk. ch.iulh-un-d Cadil
l.1c limouxiuc.

Is C.1~ to be the "riuht 111.m it
t •.•l,,1•..; to s1·ll .1 m-twork sl'ri1•..;? P11h
hsh1·d stories rcs11ltit1!! from his ~()
Scp!etnl icr pn .._, con Íl'n•11<'t' s.1~
lu-'H haw a :\'asln ill« origi11.ttio11-
..live-on-tape and 111<1)lu- i11 color"
-\ill the air ll\ ....•0111di1m· in 196-1."
Further, C.1~ is q1111tcd. he h;1' .t
"h.rmlsh.rke .n.!rt't'lllt'llt" with rn11·
network to do tire ...how.

Fnr .111 the f rustr.rtiou-, t'\ idcnl
.nnouu tho-«: w ho Ir.I\ 1• l1111t!ed for .
.uul worl·a-d for .1 i-nunt r~ t \ -.I11l\\
ox·cr t lu- ve.ir ••.;1 II<'" couu-r ¡, nr.ik
ín~ it lorr], l'\ er "º <'·''ii~ .tccoru
pli ,.1,ed. ..,,

C11111lut'li11t.: ti (.',.,,,,,,,, tnr I,,¡,,. (º/11t11·r. ,,¡.,,, e-, ar» 1/ '" r U1dwr,/ \l,.,4,111 m·
, .ou nt ·'"I"'',.,·"'' ut 11/ J", 11t.:l'f1n. (.",¡/,¡,.../I, I nrls i n ,\ ,,.¡,.,,,.,.¡ m1 U1¡ •• r \/1J..•·
-"imf"""· fr1·1•[11111·1•,,,,,,,,. tlir.·1·11m¡111"''; I 1111olu S1 luurl «, ,,,,.,,.¡,.,,, .,¡ f 1lm·t11•1I" r «

B/4 Bows-in broadcast only
.\ lit'\\ t!r1111p Ill' .urtomohih- t'll~irw
additi\ ('s i-. cnrrvutlv li('ill~ intro
d11n·d in I :2 m.trkc-ts ;tr111111d till'
l'lllllllr~ v i.r rucli» and tv spot c-v
dmh olv.

B ·I Lal». Iudi.m.rpulis. makn,
ol \ aln· .rid. oil coudit ioru-r. top oil.
ami c.nliun-tur dl';llln, cho.,;l' l\ lw
c:auw of ih "dr-monstrative qn.rli
tics .... \ spokcsm.m at B ·fs agc11n.
Crldwell. L1rl-i11 (:..: Sick-nvr-Van
Hiper,...tn·ssin!! I\ 's dkdi\ 1·1u·.,;~in
!Iris product l';rlq.!;or~. s.ricl 111·
thonuht t'llt!irll' :rdditin•-; \\ t•r1• sold
a lmost t'\dno.;Í\ ch' 011 tv. I l e addc•d
t'\IWl'it'll('t' li,1, ,1i11w11 '11d1 pro
ducts' s.1le, "din·dl~ proport iou.rl
to tlu- .ulvr-rt iviut; t'\IH'11tlitm1•."

Tc11-. :20- .uu] (i0-wl'nud !\ .111-

11rn111n·11w11h. -.11111II\ Ftl111-m.1k~·r-.
of ( '.l1i(«tt.;:o. .m- 't iwd11l1·d 111 1.2
m.rrkl'h \\ itlt .1 lrc·qt11'1H \ nf 111-1)
pn \\ 1·1·k p1 r 111.irl..1I lt1d1n 'Pºh
ª' n.1\!t' :211 .1 "1·1·k in 1-.tt Ii rn.1rk1·t
Tlu- I :2-111.trkd lim i-, hrm Íor .2h
\\t·t•k,. Dt,!rtl111lin11 .111d .nlvr-r trvm ;
w ill ln- 1·\p.111d1·d until 11.1t1011 ii
111.1rkdi11\!, .111d .11h 1 rt ivuu; p.1111 r u-,
.nr- compl1·1l'd IW\t <pruu;

Botl1 I\ .un] r.ulin .umoum ~·nt• 111\
.m- IH'llll.! cl ine !I'd tn t lu: m.rh- .nndu
1·1tn•. w ith lw.i\\ ••tn: ..., 111 t v on
-.pnrh pro\!,r.1111'. p.rrtu 11l 1rh n11
"1·1·knul.... .111d 111 r.11h11 Inn .1rd
drl\ 1-r' tr.iv 1 l im; 111r11,li hour t r.rll«

Tl n- Fdt11-111.1k1·r-. t 01111111rt t ah
wr-n- pnxlun·d .1! .it••'! d .dionl
:Sl.),000 l'.tth

-

MacGill (I), checks 8/4 with Edward Katz, Film-makers chairman, and Scheurle



ADVERTISERS

Ads for new products
are spot Iv mainstay
Petry study attributes $116- rnll. gain in '59- 62
to commercials used for launching packaged goods

Spot tv is U. S. industry's number
one launching pad for new pack
aged goods products, with some $51
million spent in the medium by ad
vertisers in 1962 to propel new pro
ducts in the food, drug, cosmetic
toiletry, and laundry £clds-ficlds
which together account for 80% of
all new product entries.

In a news report by Edward
Petry & Co., the $116 million gain
in spot tv volume between 1959 and
1962 is attributed mainly to new
product advertising. The 10 biggest
advertisers of grocery, drug, and
cosmetic brands, all new-product
conscious, increased their expendi
tures in spot tv by 60% in the three
year period between '59-'6:2 whil«
their overall measured media ex
penditures increased only about
18%.

The $69.5 million gain in spot tv
expenditures by these advertisers
was rnore than double the network
tv gain of $29.8 million. Magazines

scored •1 $700,000 boost in the same
period, while newspapers lost $19
million.

In 1962, these 10 new-product
conscious advertisers were market
ing 140 brands introduced since
1959. The new entries of the top 10
exceeded the combined total of new
brands offered by the next 40 big
gest advertisers of grocery, drug,
and cosmetic products.

In the three-year period, Procter
& Gamble introduced 18 new
brands. The other nine, and their
number of new entries, arc General
Foods ( 16); American Home Pro
ducts ( 17); Lever Bros. ( 18); Bris
tol-1\fycrs ( 13); Colgate Palmolive
(20); General ~lills ( 16); Campbell
Soup ( 7); Alberto-Culver ( 10);
and Kellogg (5).

The next 40 leading manufac
turers of products in these categor
ies introduced 128 new products
between them in the same three
year span.

Airquipt in christmas drive

janrcs II. Hoscufield, markethrg director of Ain·~mipt Co. fl), !dis i'\IBC
TV's Johnny Carson and announcer Ed \lc\\lahon ahout the firm's füttc•
of slide projectors. Aircquipt, whose cam11aign hc!!;üll 1111Cm·<;o1í\ "To
night" show 27 September, will he ad,·crtised through 20 December
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The spot tv e-xpcnditqres. of the
top 10 Increased along with thr>tt
new product rate. The largest spnt
tv g~1iü was ntJ.de by Alb.erto~Cul~
ver, which ft11.npccl itsspot expendí"'
tures 2:2% between '59}62.

General ~lills was dose hehind
with a spot Increase of 21%. Camp
hell jumped 19% .in spot over the
three-year pcríod, while Colgat@'
increasod 17%. .

Between 8.0% and 100% of th~
1962 spot tv expenditures of John
son & Johnson,, Menley .& James,
Pfizer. Heinz, Shulton, AerosoT
Corp., Armstrong Cork, and J. Nel .•
son Prewitt were in support. of ne:w
products.

Forty percent of the total spot fi\'
growth in the past three years rs
credited to 21 new 'brands, \\'hicll
together spent more than $40 n1íl..,
lion in 1962. They are V0-5 ha'.ir
spray; V0-5 shampoo; Excedrín;
Red Kettle soups; AjRXliquid del-et~
gent; Baggies; Dynamo; Colgt'i,t'~
Fluoride toothpaste; Snaky; Knotl'
Soups; One Step \Vax; l\.hrten,
Micrin: Vim; Contae: Crisco oa,
Downy; Puffs; Salvo; Tri-Span; and
Thrill detergent.

The Petry report examines. \'tltÍ·
ems spot tv strategies, noting the
absence of a "single Formuln ,fot:
successful new product introcht12~
tion via spot tv." Strategy depend~,,
most often, on the category of pro
duct and the competitive nmrketin.g;
situation, Sorne brands are tested.
for long periods of time in a sn1all
number of markets, while othel1~'
make their dubuts simultnncouslg
in manv different areas.

Bristol - '.\lycrs' Excedrin, thr
study points out, was tested in fine:
midwest for two years befon.' i\ts
national introduction, while Aileü.,
ley & Juujcs' Contac, eon1pctiJ1¡g'
with other long-action cold reme
dies such as Tri-Sp;.111,bowed in 5J;
markets in 33 states.
itatey began with a kst. ca1))~

paigu in the south and t•xp.;Htdc·el
regionallv over a two-.~·c~n·pC'riMcl.,
while competitive Snaky kicked oJf
in 70 markets. Knorr and. Hcd. Két·
tie, trying for th<' s.Otll!mis m.•)tkét
used similar market list, .hut &1mrr
emplo\'e<l u hl'<t\'ic:t nighffhtl'~
sc1H.•th~lt"\\hile 1\cd Kettle mi::xd
more daytime emphasis,

\Vbnfs the outlook for et)11'.f.iütt!?~l
gnmth in .spot tv? Go.od. S<T~'s..Pt"'tl~~I,;
l)udng.. the first six months nf thís
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\ e·ur, I(),) Ill'\\ r-ntr u-, lu-euuu- .w
t:ive• in tlw 11wdi11111. ~wu·11 of tlu:
cnnrp.mir« int rnd11ci111! hr.uulv i11
('Hf>.1h.iv« t lm-r- of llJCllC' dc•lmt pro
dnets 1·ad1.

Th.« .ui- \111crit-.111 ( \ .111a111id
(\'l.~vti«, H111ci11e· =:1. St.m-l: 7'\u
~lnr): ( :nkate· ( Cl!'np;itra .111d
G1'rdd1·o,;s ..;0;1p-.. Dn111;1-.sa1!1', Tith
Tors). 1kl.·1w Cmti-.; ( Bril!ht lt leu.
f:olnr Essc·11c·1'. E11-Zit. S1·c·1m·),
!Jon Clw111il';tl ( Do\\'p,111 Cras-.
n.ir. I l.im li -.;1111h' icli 11;11!-.. Dn"
O\ t'll de -am-r ) . I .e., 1·1 (Clinie .1111I
Um t' -.ha111pon-.; E\ad dde'l'l!i'lll.
C:olch·11 I ••u lh- clnuu-rv ): Philip \le11
ri-. ( Sarntoi.!a. Paxton. P1·rs111111.1
hlarles ) .. 111d Tr-x.i-«: ( ( :;m• liquid
hlP;H'h. Bla-.1 nil llllhlil.· hath. Pi11e•
nil. L111111ln Flnll ).

Chicago ad chief hits
actors doing spiels
\ Chic·a!.!;O ach-crtisi11g a~e·11n d1ie·f
Iras t.ikr-n <''U'C'JHil:n t» ador-. dni11':.!
h commcrr-ials, st.tt iuu: "l t« ;1

11•
'' sh;111H' to takr- that n•,·c1111e• ª'' ª'
from t lu- prof1•ssi1111al uuuou ncx-rv
Of ( íl Iwrs who l'C •I ilcl q11;1Ii r~ and
rnxx l Ihe' work whil« t lu- ruilliou
;;tln•.., p ilr- 11p another million from
thr- ori!!iti.11 and tin· n·sid11;1I, ...
whid1. lu- adclvcl. arc "nnutln-r l'\'il
of the industrv ."

L.1'0 P. Bntl. jr., lw;id of tlu
il~('Hcy hearing his name. dairns:
'"~.lost of t hosr- actors .m-n't am
(!l10d for cmnuu-rr-ials. ;Ill\\\";\~ -li-.
tr-n to nush-mush. shric·king Doch
C.oodman, l Ir-rmionc Cingnld. \r
lrne Frauds. rt al. The \\'1•1l-k1w\\·11
artors don't inspire C'llllfidt'Jl('(' in
l.lw product. tal~i111! over tlu- air
for a Fee."

"Docs Ed\\'ard r.. Holrinsnn s1·ll
cnffot·?" Bott askPd ... or Art T.ink
lf"lI<'r induce one to drink Cica
Cola. or is it Pepsi-Cola or Hova l
.©rmn1Cnla ... we don't n-uu-mlu-r.
The ar-tor s tltC'ms1·IY<')i low clic:nih
:fS they did when tlu-v sulcl their
namos [nr fake• tcst iruoni.ils. \\'e an·
rigidly opposed to actors doitH! t'
eommerr-ials." he stressed

:trt.eHogg-MatteI Iink
Tite· Kellogg Co. and tnr mnnnfar-
tnr<:>r ~lattd lmve h1·g1111 .1 joint pro
utotioua I cam pa ign feat mi 11g .\ l.1 t -
rul'!I Barbie tt'cnagc fashion moelr l
({.oll . .-\ free." Barbie .\lm.:.a:i11c. a11
.;~1.1tnqrnphed piotnn- of Barbie, and

1111·111lwr-;l11p .1pplu .it iun fur 1111Hor
lru: Fan Clul), "ill lw nlfll<'ll lor
011<• hov tnp f re1111 .1 k1·lloc.c:"' ( u111
Fl.1k1•, p.l(''kag1·. 111 .ich lit rou tlw
promot iou 11lln.., .i \(.itkl Book of
C.111wo.; ami P11nle·.., i11 c•\c li.111).!'.«'fnr
.t Cont Fbke·.., IH>\ top .111d 10r \)..,o
f1·at11n·d is .i pn·-;1·11t.1tio11 of \'.H .t '
Form, \l.itte·I\ 111'\\ m.1k1·-.111d-pl.1\
\ ;1c1111m 111oldi11g lo~.

K1·llo1!g\ ¡, pro111e1ti111! tlu- B.1rl1i1·
Fan Cl11h p;iC'bg1· nfln 011 its 11d
work and spot t\ c·o111111it11w11t-.with
tite lis<' of s¡wcial 1111e•-111i1111l1·co111-
11u·1Ti;d'

Miller heads broadcast
merchandising at RCA
\wh1111 \l. \lille·r has hc1·11 11.1mC'cl
111;111.1c:1·r.hrn:u lc·;p,¡ 1JIC'rdi;1wli-.inj..!

a11d \\'1•st
eu .J " I Clp I' r ;)-
ti1111' for HC.\
lhe>adc;io.;! and
CO Ill 111II II i -
c·.1lio11\ Prod-
11d-. l Li vi s io n.
\Ii II e• r. "·hose'
IIC'\\ Iu-.ulq 11.1r
t I' I' 'o ,¡ r I' j n
( :.11rnl1·11. \.. ,I ..

-

\lill1·r "ill contin1w to
lu- n·,pem-.ihle· f or tlw l)j, ivions
Film H1·c·ordi11t!; and \\'est Co.1,1
Opera t ions I.u-i lit~ at Bur h.m k.
\ l ilh-r joimx l HC \ i11 HJ:)I .1, field
rcpH·scnta!i\ c Ior mohih- radio .uul
micruwn , 1• r-onununu-ationx cq11ip-
11w11t, later hr-e.mu- m.m.un-r of r.r
dio hrnadca-.t 1'q11ip11w11t fil'ld ,,ilc•-..
I11 1960, lu- hcc.111u• m.m.un-r. South
i-rn Field S.tlt's. Bro;1deasl .mcl Tc-le
\ ision E(p1ipme·nt. I Ito -.11c1·e·e·clo;vl.
\. Truincr. who has Iwen u.unerl
m.m.nn-r , iuu-rn.ttion.tl li.uvon .nul
custouu-r n-l.it ionv. for tlu- Brnad
C'ast and C:o1111111111ic·atio11..;Prnd11eh.
Division.

West'hse $6- mil. buy
C:BS T\' hillinus 1!nl a -.11h..,t.lllti.tl
shot in tht' arm f rum \\'1·-.ti11ch1111w
El1·ctrí1· Corp. ( \kC.11111-Ern·k"HJ.
which 'ic:ncd for p.rrt icip.uiou 111 .1

numlu-r of JH'\\' .111cI 1·11tcrt.1i11mc 111
prour.ims in 1961.

The .5~-wcd, eontr.ict calls for
p.rrt icip.u ion in CHS tr1·11i11r..: \"1 1n
uit Ii \\ 'oltcr Cnm kit c. CH'-. Xl u] da y
Seu., uitl: Robert Trout .. 111d CH:-.
Saturday Snn uitli Robert Trout
In a d d it í o n. \\ºc•,tinghn11'>1~ h.1,

JACK SO N , MI SS IS 51 PP I

lLf\JDlí '1,~~J.!J~~~

OVER

3.500:00'

OVER PA

BILLION

DOLLAR

CONSUMER

INCOME

TV HOMES

JACKSON I MISS I SS Ip P\
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ADVERTISERS

Honolulu bank great shakes as advertiser

Sheridan D. Reid (I), prog. clir. of KGMB-TV (Honolulu), congratulates
Harry Endo of Honolulu Savings & Loan for winning station's initial
"Tv Commercial of the Mouth" award, for singing spot featuring girls
employed by the bank. The awards have been established "to cn:cour
age better production and imagination" in field of broadcast advertising

picked up minutes in the Morning
Minute Plan and participation in
Chronicle and several of the net
work's nighttime dramatic pro
grams.

The huy is estimated to he worth
in the neighborhood of $6 million.

NEWS NOTES

Coff ee Growers go network: The
first network plunge has been taken
hy The National Federation of
Coffee Crowers of Colombia
(Doyle Dane Bernbach). Buy calls
for multiple participations \\'C'ekly
on NBC TV's Today and Tonight
shows, starting in January and
span11ing a .52.-week period. The
familiar Colombian Fecloration
"spokesman," Juan Valdez, has been
widely circulated on the spot tele
visi011 circuit.

Sylvania steps up ad push: The
General Telephone & Electronics
subsidiary has added :25o/r to its $1
million fall uclvertisinu cautpnign
on home entertainment products.
Magazines arc bcncficinrics of this
increase, with double pag<' spreacls
in color scheduled for the last wrd
in November uncl the first "'l'ek in
December. The ent lre foll cam
paign is concr-nt ra ti•d in a thrr-c-

·~2

month period which started early
this month. During this period.
there will be at least one ad each
week in a major magazine, supple
mented by spot radio, trade adver
tising, and insertions in regional
newspapers. During the first seven
months of 1963, Iactorv unit sales
of stereo hi-fi sets were 30% ahead
and tv unit sales were 16% ahead
of the same 1962. period.

Atlantic award: The P. S. \\'eatlw.r
Bureau has cited the Atlantic Re
fining Co. "for outstanding c-onhi
hutious to the public welfare"
Ihrough a network of tv weather
cast sponsorship in 36 eastern cities.

Gulf in Ne\' England for Ciants.
Gulf Solar Ileat and Gulf tires h:we
signed to co-sponsor New York
Foothall Giants g;tm<.'sin New Eng
land on 3:2 stations of the Y;tnkc<'
Network. The broadcasts of the
games originate at \YNE\V, Ne'.v
York, and are carried in Nvw York
State hy the Ivy Broadcasting Co.
Culf's a~encv is Young & Hubicarn.". .. •...

Mid-AtJuntic netvvor]« Garling
Ht<''Ving has otgttniie(l a lli'l\\'Of'k
of radio and tv stations in )lbry
land, \\'iashington, D. C, and
Southern Penusylvnni«, on wl1ich
it will sponsor the baskrr hall gn.mrs
of the Bnltimorr- llullets. \\'JZ-TY,

'l!

lJ;Jltünore, and \YHOC~TY, S;lli;s~
h11r~" Md., will tde\ftse 13 of ti~·
games, and 11 radio stations •\V$l[
carry betwcers 50 :rnll 70 gmrr@~
each.

¡~(

'Lí

EoGAH .~I.Jox ES to e:xeeutlV'<t'iSf''C·
retary of the American Recnrd ~.f!:er
chants and Distributors; Assn.

Bcierox B.. HccrrEs. to ditécrnr ~!~
advcrtísíng and me·rchandising f;tIJ;
Hans Holterbosch, U. S. inrporter!S
of Lowen bran Heer. I-fo was '1-Yith
\Vin. Underwood Go.
Jou:-; R. O'Co~xELL, JI{, to .rrg.~.,.

011nl public relations rn;inagé:J.' f'O:r
Reynolds 1\lt'tals Co1npany,. ~é'°"'
York. Williau: B. )I.lead to the sa~flJ~
post in Chiengo. ()'Connell '\VHli

editor of E & ~I J ~letal and ~·f:fa:1~
era l1'farkrts.

AUBREY A. Prrn.r.rrs, JoE 8«¥~~;~
BEXJAXnx F. STEED;CLE;\; E. Go1:g.
EX; GLEN \V. JENSEX; .RAYMOXD L.
KLOTZ: E:MIL T. KULL to ma• ke.tirr:mi
managers for Amerien» C.1ked~
Co.

Enwrs; fü~ü:'\STEr!'í to dítecttit ~ii
marketing of TNT Ele.cttonics, .$((~,,
sidiary of Theatre l\'et\\.'Otk Tetlf'~
vision. He was wíth Emerson Ha:dm
and Bendix Radio,

\\'E\:l)F.LL C. ).JoHHJSON to ehirt¡f
cngi ·.eer for Ha dio G<WporntiOtt ·€1f
America's Broadcast nnd Co!11í1)11l1.í\•
< ations Products DiYisfon.

JosEF B. HosExmmc resigns. Its
product ion vice president of Brt:)ti:c:1,
cast Advertisers Ileports. He \~Xitt
return to the ereatice .side (lf .a.d,1~1';.'
tising and promotion,
J. F. Dox~:ELLY, Ja. to efa¡ürmím

of the Acfrertisin~. Commttt~IE' d'J
the National Liquid Petroleu:nl (il;),s.
Assn.. ~larket Dm•.c.lo1n1lcot Cfil\tí1>
eil, He sueeeeds E. ¡\. N;\SJ;l;; "'ci~:t:f
pr es.iden t of Nor~<' S.ales . 0<-Jf(~·
Donx1elh· is n1<n1::1c;(•r of n~h:or.tisr
ing ~mlsn:le"sprt:l~otí1111For A. Q,
Smith Cmrsnmt•r Products C1f lllh'i:.·
oís.

ALFHKP .S. Gussi~ tn th.~·~l~~gll''fk
vox Ci tHJJ?<ln y <J:"• Yi<t• p1'.e:!".ídr11t ·:ébir
m<11'ketill~ .:.• t)•f<:es.Fl~W'as clJFm~tii.11:
of <fd,•ettising. sales pr.om<Jtiwi11 m:xt:l
store plarmíng for Karnst<n:r l"itrl,¡!:!
Mills.
\\'ILLL~~lT. Ei.,Liófr to c(lü•e'~'t'l\tt

M m;ii·.ketirt~ fnt S¢h111íctt'$ u>f Pl'1tb1··
dc.•lphh1. Fié' \Y<lS. wífli tlit' . J1:¡il
5ehlitz Htr\\.ín.q, Co ... ~mwan~<?í:\



AG.ENC IES

A...&...·s··· t 1···.. · -: ·es'.'& n1ew
I····, ,'•.. •, ·''d..';"",....lor mas·s me ···.·.1a
1Latent behavior

~t H~mburg IMFC

method
study

function' concept explained

meet by Audits & Surveys Co.

A.·.t11n1" ~· !->1·m 1-.\s. Co. is l'U1Tc11th
' · testing .1IH'\\ and possibly 111or;.
t·ffidc11t mdlirnl for tlu- ddl'nni11.1-
Iion ol t lu- "latt·ut lx-h.ivior Iuuc
tion" of .1 11w"" 11ll'di111n, accordun;
tti t'\.t't' '.p. Lt·skr H. Fr.111kl'L 111
intrnclnc-i11~ tlu• l'Ol llT¡>t .1t tI1t' I11-
tl·n1a t ioua l ~larkdin~ Ft'dcratio11
Cunft•n·1H't' last wcr-], in Lla111hmg,
lw :..1id "LBF" is a11 unch-rlv inc dis
trih11tio11 w l1id1 dt"tcr111i111•, "º"
11t.111~ pl'oph· .111d "liat kinds of
p.t•oph· hel.·01111· l'\¡Wwd to a 111.1,,
medium .uul ª'l'tTtai11s w lui t ln·
~llr.euey.

If tlu- );Ht·11t hl'h;I\ ior [unct ions
are k11ow11 for all mas, nn-di«.
Franlwl pointed 011t. t lu-u ;111ndver
t:iser can arr;111~1·a ...chodul« i11
s.ud: a 111a1111t·ra:. to obtain optimum
reach aucl frl'q11c11l·: within his tar
.tt,c•tmarket ~roup..•.
l'hr· 111•\\ nn-thod. lu- s.ud. ª" op-

powd to tilt' ti1111'-l0011-.11111111c !1•d1
11iq11c of Iwkl\ ior.il oli,t'n .1t1n11
l'llt.tils din·ct q11t' •••tionim; of .1 pup
11l.1tio11 s.unplr- .111d a din-ct 1·,t1111.1
tion of tlu· Liff. Llt• told t lu- I l.1111
hurt; g.1tlwri11c that tlu-, t~ pt• of
study involves t ln- 11"'· of .1 •.•c.ilil1(.!
l!-d111iq11e so th.it 1·.il·li n·,po11dv11t
positio11'\ his prob;1hilit~ of ht'i11~

exposed to tite 111edi11111 un .111 Il
point sc.ik-. The acgn·catc of thne
n-sponscs-e-corrvctccl to .rllo« foi
varinuccs elm- to ....1111pli11c .111d re
sponse ('tTor-ddcr111i1ws t lu- LBF

Frankel s.rid that altlio11e;li tl1t·
direct t>\li111ation method ap¡w;n-.
to he thcon-tícall. ...ouud and l'ap
ahlc of 1·wrntio11. it is still lwinc
re-searched and refined hy hi" firm.

I le di ...dosed tln- LBF co11c.·1·pt

while ca llüu; for marketers to c,.iin
a deeper uuderst.uidinu of tlie char
;iclt'ristil's of mass conuuunic.rtion

Wyatt, Allen & Ryan absorbs Williams

Finali;rint! tldaih oí rlwir nrcruer arc (l-r] J ad.. \\',alt. ¡irniill·nt of
\;V~aU, Allen & H'áu: IJu, all \\'jlliam .•, hl':ul nf tlu- JJ.rlla' :uh l'rli,,inl!
aJ:cncy heariui:t hh name, 111111\\'.\~H t'\lT v.p. Hill .\. llmrnt:.111. \\ \&II.
Dalla.s aud ~YC ath l'rthinl!-1>.r. llnn, ha' named \\'illiam' ' 11. in
chnritc of .iB industria! didsion .. ·\mnnt! the accounts "hil h the new
nlliclal will hrint: '' ith him In \·\º.\&H are \on• Lnhor.rtorjc«, I'dwin rm
E11~in~·t•r Publi vhi1.11!; \nll"tin111 Colthd

111d 111 d,.,,·l<·p 1111 rh 1d
lwtlc 1 II\• ol m 1 Ill• d1.1 11 I
111.1d1·

11. \lflº\\1dtl1it 111111111
\\.l\!1 I nl. .tlld \l1!11i 11111 ¡>I 11lit ¡,

11"' ¡,..,...·.ah• 1!1\111 •' I did•'• f¡, 11
u-vult \\ 111II .11h 1 r u 'I í.ul tu di,
1111~111-.!1 )u l\\1·• 11 111dn 1 Ind .1wl

m.rv-, l"Olllllllllllt ~¡l In i ul ~-' jll I

v.rt«, f.u:1•-tn I 111 11 Hu1rn01n1 t • 111
F1 111l..1·l-.,1111, Ill.I\'< 1uw1h 1 1 11111

vu n- 111.11 tl11• lilt"' I ,. Ii., IHI Ii d.
In 1·n·d. 11111111 ¡,.,, 1•·1 • 1\, d

111 prrv.rt« ( 01111111111111!1 111 ¡.,
.11ld1·d. 1•\pn"111 I'\ tu nu..,, 1 '• \ ii•

l!lt'.l\lirt•d Ill 11I Ill\ 111( • l LH!!I! '

\\ lwrc·.1-. 111111.1''1111111111111u .111011 \\ •

dP.d w it l¡ proh.d1ilit11.., f/1'

Agency men get call
to answer tv critics
F.1d,, l1c11n·-.. .11111 ,ni111 old L1
,)1101wd ¡wr,1111.il op11111111 l1i\!11
licl1tt"d t lu- HT1111 '\( \ \ \ 111n11tl1h
11wdi11~. "" 11w11il11T-. lw.1rd J..( :e>
T\' va l•., 111.111.11.!•·r,1\11,, < .rnH.~lil.111
.1d111rn11•.•l1 .1!,!1·111\ 11w11 to 11w1 I tlw
111.111\ cr it« j,111-. ul I\ bro.1dc.1·.tl!I\.!
l11·.1d-011

Tu support .1 pn'dll\•' .ipp1.11-..d ni
t lu- índu ...tr~ \ pcdon11.1fü•' .uul d
11-cth «'Ill'"· Crn1e:lil.111 t 111-d 1w\\
progr.un i11\1·,lrn1·11h b\ ti•·· w I·
wor],« r.mcinc: lrn111 ) ~J.000 In
$~ 10,1100 pn ,!1m\ ¡wr \\1·1·k 'It,
.1 g.1mhlt- 011 ci' 111~ t lu- p1d1h1 • 11

krt.1i111111·11t tlw~ \\di e 1qm ." 111
....ud. "Tt•l1·\ .,¡tlll h •• (••l!llll• rt I ii
1•11l<'rpri-.c hrvt . w rt h 1·11t1 rt.unun ni
ih prim.n x prod11t I c1111,11l1r.1t1n11
l11 ft)fi..1. n\cr ,1 Ji.df-hill11111 doli rr-,
'' ,1, put 1111 tlw liw I 1\ t lu- 111l\\11rk,

lo brine 111·\\ ,l1•m' to tl1• p11hlu
.111d."' Cn111!1drn .1-..l,.nl • '' 11.d 1 tii• •
\\\kill t oukl '11Jlpnrl th1 '' ! nf,HI
.llld prrnl11t!1011 1.11,h"

Pr ourrun rl111ir1• ;,, uitl»:

Bn 011d tin, 1' tlio n1d1 pr •r 1 1

q l1nin· op1 II to
Iii11,tdl .1,t d.l\ ni

\ H '\\ • i'' I II

t ln- \\¡' l
. ¡!\
¡¡,

\(fl '"'d th.it t ln (OllHl!If( l d ' Ill

¡wl1ll\t' Ii.hi' '11pp• rt v .n1d "t 1 '''

.1 luult-u: ~r.,,\ tl1 l...1'1 d t·' pul ·1

re '1"111"· ( '1111,,:l1i.111 11 mm I, d
.111di.·rn1· !h.1! \Im•"' \,1,! \\ vt
l.111dºº 'lh'1 llr \\,I\ ¡,I! "' i \\Ill I

,) Ít'\\ lllHiltll\ Ii\ !111 e ~ ( ( l

.,¡Ill.Ill .••t.11111!! '

d· 1111 ilin1tt

n11!l.11
¡I,
I ' I

I ¡ r
Ii 1 r l

1Ir1 i I rv 1

l .it 11 (

I~ ill.! 1 JlJllhDI•

\!lllh tl11111.! I' 1!•
1f 11111 ,¡ P' ¡.,I
l I 111111I !!Iid
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is the
one-station
network

Getting to the bottom of the day's
news has al.·1ays beei a prime
project of WPIX-l l. Ne.·1 York's
Prestige Independent Truth 1

WPIX-11 rs the only Neu Yor~
independent with a record and
reputation for telensron nevs

An unpressive array of maror
news awards attests that
WPIX-11 does more than rust
report the news-we dig 1t up.
dig into 1t.

Outstanding veteran news per
sonalities like John Tillman.
Kevin Kennedy and John K. M.
Mccaffery bring New Yorkers a
depth and scope rn televrsron
news that's tough to beat.

This is the kind of recornrnen
dation that ought to count heav
ily in your appraisal of the Nei'I
York independent stations.

Left ro R,ghr

K"v'" K<!nn~dy ""'llf N••t1on.,1 .>nd World Nf!w§/
Glo"a O•on. the '""'IY w,,ather
John Tillman. th" N.,.,. Yori<N.,.,,,, J>ndth"
M1d·f'ven1ng One M nute "4ews Reporri
John K M McC,1ffNy. rhe I.of<' World and local N<!wl /
Lynd.l L"" M.,ad. M u Am<'"C"' l 960. '"" l.tf<!W~1Jther.

WPIX TV/11
THE ONE STATION NETWORK

NEW YORK

¡; •'JJ~' 6



AG ENCi ES
~1.1t-
~nt

e:ontracts with each order 1l)! lliúiN"
ing all Standard Tirne 'Otd.ets snl~,.
jeer to the A:greemerít,

Revisions can he handled either
on the uriginal form or a separ:a1m
change. order.
The ne'>\' system represe·t}J~

"wholesale reproductic.ü:J of in£Oi'.·"
m~Hion with no typc'.\Vtil.ers, W)"ke~'
puncl: machines1 ·no carbon prt.tI~J::,
no errors, no dela.vs..'' ·

Here is the csse~ce nf the ideal t!'I .,
be presented by Rkhard !i Sta:~~~~
assistant treasurer of 1\'~IAL-A~<i,,

Station-agency-rep system can cut through corrrmerelat red tape
with Standard Time Order develop.ed by alt acc<:>un'taxtts·,.bU:¥e!t's

T HE PE.l\ClL will come into its own
as a respectable tool for writing

up broadcast orders, bills, and
agency records, if a proposed
"Standard Time Order" developed
by station and agency men catches
on.

The Institute of Broadcasting
Financial Management, holding its
third annual convention this week
in New York is presenting a singlc
form idea that could cut down
stacks of back-and-forth paperwork.
The standard system for reps, agen-

cíes, ano stations is the fruit of
nearly a year's work by a joint com
mittee of IBFi\J and the Advertisjng·
Agency Financial Manag.emerrt
Group, and the committee will re
port tomorrow ( 29 October) at a
special workshop session .

The Standard Time OI'der uses
one basic form and a photocopier
for agency-rep orders, rep-station
orders, agency account records, and
station hills to the agency. A one
time master agreement between sta
tion and agency eliminates separate
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F\1-T\', \\.i.,lti111!lo11, .111d \in• ¡m·.,.
j(Jt'nl oJ t I11• vt.it iuu 1110111'\II It'll\
.l)íl!il 11j¡,¡1IÍI II l.

Jolin Did.111.,011 of Your )...111011.d
)kprt'St'lllilliH• wr itr« llJl vnc: 1\d
\"1'rli'>Ít11!\ orch-r «n t lu- '>!.11nl.11d
For111. Tln« ¡, 011 p;rpc·r t li.rl ¡.,. c•;r-.ih
!'Pprod11dhl1• ;r111J 1·r.1.;ifilt'. allo\\ Íll).!;
.him In 111.1lc· dr.111\!I'\ witlruu! 11•
wriritu; tile' "l1ol1· tlti11c. Tlu- rq1
tills 0111 11111~ tlu- lop of 1111' ,Jwl'I
.1iul 1111• ldt side• of the hll(h, :-.il.!11-
ili)! it al liot1u111. I li'i ('011111111., .,I1t1\\
¿J,1y, time'. nnit s, t·o11111w1Ti.rl l1·11c1lt.
(i1nl' ('Lr.,,.ifit·;rlio11, rate• pl.111 or lrc·-
1¡¡111·11t·~.aud dnlh1r rutr-. From tlri..,
1¡p11n·1• d11c11111c•111. Did,i11'iot1 111.rkc•..,
phc>lo(·opic•'i for al!<'IH'\ <111d ;>.(;rlio11.

Wlw11 .\BC A<hcrti.,i111! .l!l'ls ih
copy. a truuxp.m-u: m crL1\ ¡, 11-;1•d
to ;1dd 111011tlil~· hookkl'cpi111! -.p.1cc•
fo the rÍl!lil -;id1· of t ln- [urur. tlu-n
photoropicd. yi1·ldim:: .r l'ompo.,111'
¡f11n11 [or 1•-;ti111;1tinl!. \BC \d fills i11

Fl KEY COMPONENTS

ll'nm «t end oí 1111111tltthis ht·l·n11w'
Ú.i he 'l'lll to a~cncy. (4) Kl'Y to re

patn•rwnrk is \laskr .\~n'l'llll'llt

1'é-,·u 11~t·11c~:amt ~tat.ion, which di111-
i;<•p;1rafo l'llHlí'nl'I' with each sclu-d
liheeute1l once, it puts all hnsim·~,
ÍtS' nwu 1.·h11hl's 111111vtamlarrl 4-.\ \

;.,¡ Ult\l cnnrlit ÍIUI\.

'• 11 ~ ..:i-.a: l..t ,41-~• o11-ae.;:;...,.:.a ....tp ·,;:a.•&•
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Martin moves to Geyer,
Mor.ey, Ballard as v. p.
Formerly a member of the plans
board, v.p., and account supervisor

at Kenyon &
Eckhardt, Ger
ard Martin has
joined Geyer,
~Jorey, Ballard
as a vice presi
dent and a e
eount supervi
sor. Earlier,
Martin was an
account cxeeu
tive with K&E·!'Hartin

in Detroit. Prior to that, he was di
rector of sales for the Du Mont Tele
vision Network and a vice president
in account management with Len
non & Newell. During 1951-1952, he
was a viee president of G~IR. His
first agency post was with "'illinm
Esty, following a term in the sales
department of NBC.

NEWS NOTES

Rheingold returns to FC&B: Lieb
mann Breweries, makers of Rhein
gold Extra Dry Beer, is returning tn
Foote, Cone & Belding effective' 1
January. The account has been at
J. Walter Thompson for the past
two years. Prior to that, FC&B had
been the brewery's agency for l-l
years. Other account moves include
Thr New York Times to Mc-Cann-

Marsehalk, effective 1 January; the
Balt'imore News-Past and Sifnday
AifJ.erican lo lV•.B, Doné•\ ~alli
more, effeetive 1 Janu;.rry; A.'$$OCi
ated Testing Laboratories le> :N~\V
man-Martin; Motorists .Mutual In
surance Co. to A..Lovell Elliott A.d.
vertísing, Colmnbus; Itajían Linetc:J
DCS&S~ effective 1 J;.rno.ary. Ad
vertising-promotion budget is ex
peoted tó be. the biggest ever in
1964 due to Introduction to two
43,000-ton superlíners; Ortho Ph<lr
maceutica] Corp. to Ellington &
Co. for a group of new products
currently nuder development. El
lington represents other Ortho
products, Oconomowoc Canning
Co. to Earle Ludgin, Chicag<J:·
P.K.I.'s Aunt Jemima's Paucake
Kitchens to Gordon, \V<úss &
Arbusto; Houston Chemical' Corp.
and Rubbermaid (Canada) Ltd. to
Ketehum, ~faeLeocl & Grove;. Co.rn
Products Refinin~ Co., (S.A.) (Pty)
Ltd., to Grant Advertising's ·our
han, South Afrirn office; Pa:ri1disC'
Airlines, Oakland Airport Terminal
to Hesor-Anderson-Eteeteras }:Tow
ard D. Johnson to Charles F.
Hutchinson for its Frozen Foods
Division throughout New England;
Borg-\Varne.r to C. J. La Roehe.
succeeding Clinton .E. Frank an<l
eff<'ctive 1 February; F. Schumach
er & Co. to Ellington & Co.; Cubic
Corp. reappointed Phillips-Rnmsey
as agency. A P-R ellent .for tht<'·<'
years, Cubic l;1st Joly appointed
Smith, Winters & ~falmehi to han
dle its account.

Kudner gets new gemini cigarettes

38

Adriatic Group, Ltd., has assigned
aclvcrtising and p.r. for its 1ww
premium cigarette, Gemi1li, to Kurl
ner Agenc;y. Retailing at 50f, Gc:m
lni comes ill swing-open paeqirnt
with IQ iu each h:JIL No tv h
planned, hut "class" publications
will he used, and possibly "class"
radio. Budget for introduction i~
$250,000, and clisb:ibutfo11 fs
through Faber, Coe & Gregg. Pro.•
ducrlon started at a h:df~m:Uiou
1,:igarcttcs a mnnrh and wm he
upped to 2 million in Novcít1hN·
to take earn of New York ami cithQr
.\tia111i or I'imburgh. Ccn'lilli is
currentlv 011 smnc 1 l5 st;;iml~ iii
N.Y.C. Head GÍ Adriatic is .\Ult.on
Sherman, Former v.p, ''.t 1\nH~rielll.J
T.ohaeco and at Htr~gi11Tdhaeco
'rht'n tin.• la.O.eriirtrmluccrl l\cgents.
~lain fael<uy i.s in Richrt1onél..

\\1cesl eon.st shop .strikes. .oil: EHsá,~
111au, l0hn.s: & La\:\' A.dverti:Sing €it
Los A.ngeles:i which ..has .direc~~el
ªdvertising ªotivítfes f~r the }lenn~-i
oil Ca. of C:;i:lft:orrriain. 13 X\'.es1t11'tm
states for the last six )rears, hQ¡.l!'.
been appofotecl the agency Eav·
Penn.z0il 1'l0t.ot OU ~1tid lP.hricnnts,,
t>ffective l Jant1ar~··National ¿¡;¡Ji"
vertisíng had been handled fo;.~
Fuller & Smith & Hass, CleY.c>l:a.ncl~.
for thl1' last 28. .ypars.. :M.ove.·fo;llo\\\'8"1
'tiledsion 'by Penn:lioll to rnnv.c it;~
11at.fonál a dvert.is&ng headqtI arJ~»$,
to the wPstetn olliee iiiL()s .l\ngél~~.,,
Fre<l L.. \Vílliams;. ..vho has hef'n;
advertís ing and ,s•tües pr:omoti:on
manngcir for Pennzoil's, \'Ves.fzern.
comrmny, wil] now t.nkc Q')l'.erh1
the s;:rme capacJt.Y fot th.e '<''11tli.C'
1narketing. ateá. Other ágC'pe}' zy;p·,...
poíntm(>:r1ts include Ct>nsYrm¢r
Horne. Produets Corp. to Cla):to:n
David & Assoc,; 'fro.pie F'resh S:td.e.i;:
to Rumrill Go. for its frozen
daiquiri and \Vhískey sour m+~e~
\:vhi<'h are distriht.Jt.r'd natimwlh·,

'.II
'01!
I.Gt
"'l!

\\'1LLlAM G . .lt>J"J:.'(S'·rQ':"'to pres~'t'
dent uf StrC'C't~ Finhli'f ;tnd LEE [,
TRül)KAt.J to c>Xe<'1.ltiveviv~I pres,i-,
dent, [ohnston succeeds HoB"E~fü
Frn)JEY whomoves to the' ne\\' p.eiiJ
tion ef board chairman.
JosEPH SCJ::tErni~ítn to vice pre.sit•

dent and m<Jnn$tement t;(i'·pre~<:>1f1t:ª'··
tÍ\'C for Foote Con<'·& R'e1<lin¢1' an.- ,,,• ,., - :·. _,. -· - -;'~- .-

Lever Brothers.
J011x .E. BERI':\,ARDY and H()l.1íri1\1i

B. FUNKHOUS1ER t© \~Jeé P,rcside.nf;~
;:H IIBDO in Pittsburgh. C.¥~'.-J,
N1-:A1<í-:and JOSEljll TRA.NClt·p:'J\..ta'
yice f1tésidenls in the m:g(!ncr~sMoM;
York nffiees.

GEoncE V. HECHT tn YÍC'e:preS'.Í.,
dent anc.l controller of lohfl ~~;,
Shaw Advertising, ChicagtJ, He~~~!.'!\$.'
controller for thr ~ lp.ehins D:llrp:.

Hox ..\Lü A. S.nrPso'\" :t.o tl1e Chi~
cngo offiC'C'of Foote, Cerne t& l~éfol,.
Íllt?; ~ts ~tswiS'tantn1circlumdl!f1ng S.i:t.~·
p:C'r'>·+scn.lle ·ís a former .;.1dyc•rtí%t11!1!:
~·pprcscutnt1ve 'W.ith Ehon~~1uai~~·
zinc.

Hon~EY ERJC&S.0~'to; 't:í:ce p.t:C!'st·-
dent and ge11erol C'~Pmttfa.;e 'á'.f
}.l~1xon.Ile ~''ªS~dee p1·.e8:tclent ;:JJ~~
a ,111en1her of the plans ho~rd·~P
Young &.. Hubienn1.

AL:Ll\.~ M.rrorn:LL 'N) dc(i} p1·;e;~i-·
df'nl and ot·cative tlírPetor o£Cbmp·

II tl
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l1'i11 111 Lo-; .\11t!t•l1"'• ll\11111.1> J
:lit'LU\ \" to .wl'rn 111I 1'\t't ·11t iv t '. .iin I
t:11vru 1" 11. kt 11t.., lo tliwdor of
tl'·lc\ ¡,¡011 1·011111wn i.il prod11d11111
.~l1tdll'll ''"' v icv pn•,id1·11t .uul
~·op~ cro11p l11·.1d .u ( )gih ~. H1°ll\Oll

.tiul vl.ulu-r. !-í11ll1\,111 n,1, w ith
l..c111lt'll .nul '\1•\\('ll .111d \111ln,1111-
~kC11111wll. kt'ili1, \\ "' 1•\1T11l 1\ 1
\io· pn·-.id1·11t .uul t!t't1t·r.il 111.111.1!!1·1

1
1 (.ir.·· C1•1ircc F1·111w111.111Prml11di1111-.
I .\111 \' E. Cm;· to d1.1i.ri11.m '.'I

1¡1,tlw ho.ml ni Colt• & \\dwr 111
t1ort l.uul. eI·ouci. 11. \ \' F\'1-11 of
\it.'.1ltl1• uiov t'S to .l\!t'lll'~ )Ht'\idl'HI

Do' F. Sr \t't I' to l'rt'.1li\ 1• di-
, t<ector of Ch.e«: ~ Co .. S.111 Di1·l_!u.

\\' 11LI \\I \V. !\:I -,'\;I·n\ tO \. j t't

pn·sidt·11t of Crl'~ \dn·rti,i11!!. Lo-.
'\tt!,!1..•lco;.

:\011\1 '' Fovu 11 to prt·,id1·11t ol
tlw Sau Dicco \s,11. uf .\dn·rtisi11g
'\t::t·11t'it's, s u r cre d in e Fu v x s,
Su u'.

C1rn1<:r Br nevi v-, to Hc).!.tl .-\d.
\ ertising as dircetor of pnhl ic rl'·

IMin11o;. I le \\ ,1;; .m .tl'Co1111t director
ff;r Vlortimcr :\l.t11 .\ssoc.

CL\l'l!L Bm·,F11 to account c\1't ·

nti\t' \\ ith Gardner Ach ertisilH!, St
'.Louis; [osrr-u Cnr vn 110to ('reali\1
1.!t"llupsuperv isor ; Cu \llUs J. Pm'( 1

Lo account r-vecutivc.
Cro11GE ll. FnFYUl\ll'ºl 11 to senio1

\ ke president of I lilt and Know l
ton's new officf' i11Sau Francisco.

S1n1: A t'1 o to account e\cc11ti' t'

of Viucvarcl-I lerulv &. .\..,..,ue. lit·. .
\\:,\S ;ukertising director of Capitol
Hccords.

H1n1.um P1""11 \\I to the 11111c·
man Rroadc.1slt'r's Advisorv Com
'.tnittce of Tt'lc\ is ion .\ ffi li.1te' Corp.
Jb• is vcnior v icv prco;ident in ch.u!!c
nf medi.i .uul proura m-, of Tl'd
H.üt·s.
En Sn HU'\G to bru.idca ...1 dcp.irl·

OJcnt ad mimstr.uor of Carvon
'Hohcrts in Loo; .\111,!ck,..

Oo;c\11 Ht''º'\ to v ice prcxidcnt
ind gt'ncral m.111,1cn of \:.t!ion.il
l&xport .\dnTti;;.ing Sen ice d1
Pnt•rto H ico.
11\1111\ CnEY. \ice pn•,idl'l1t in

·h.wge of the comuu-rci.il film dc
),1rt1nent of BHDO. died l.1,1 week
ll \HOU> .\. Svu 111 to .ivvivt.mt to

Ire prt•sidenl of '\eedlia111. Louis ~
B'rPrhy in Chic.u;o.

L<íW\.\ ÜI' \ t ovv h.i-, [oruu-d lu-r
1~'"11Hl.!1.'Hl'~. Op.1tm\ h.-.ol'.. m.rr
..:0tint! ami re1;c.ud1 c11n,1dt.111b
{he \\,ts a-.soci.ttl• rt''t'areh director
>f J .lt'~It<; t ). i.1 !_!,IIi ucs.

e \HI L. HI t- n I. IIt In l lr.urm.m
of tftt' ho.rrd .iud tlti1 f t'\tU!ll\1·

11ffüt·r of I lumbl.- ()ii l\ Ht Iinuu..
Hom 111 D. l\nr 11\Hlhll'\ tu .11

cn1111t 1 \n utiv , • .rt Brrn e H Hn \\ 1 1
111· ,, ••... \\ it h L1111h1 rt l\ r, ,p,¡,., 111

'\1·\\ ) ork.
.\m II \I HIJO' \I I> !o tn¡l\ _l •1111

'll!H rv 1" ir .II P1 ,( "-' '1 ' ( ..1H d11 r
111C'liic.n!o. I It- \\ .r-, l n 111'' d111 1

tor .uul \ tl1 ¡m ,1111111 •I ( · t1n¡·l1, li
vhtlruu

Inti 1pnhl!I
I I! I ! 1111 I ( I)\\ \' I

'1p1 n ¡, r .1t l'.1p1 rl ~-'
I 11 \\ '' .1 \ t 1 pr• -.1d· ·d I h
I \,\ I \ \ \I '\,I I I l ¡I "

HH• i ( It I I 1 ri, r'
I\~ { ll!i\1

·¡ 11 1101 i '"\1 "" ~ Ii
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I • 1nu rh I \\ i
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AGENCIES

K&E would
back Code
Study of the top 50 tv
markets sho.ws station
subscribers exceed
the national avera ge

l'UBLJSI IElfS HEPOHT
continued from 11age U

stations in the top :2.5 markets per
K&E market rankings. The whole
idea took a leap forward when it
was found that 87% of all tv stations
and 76% of key radio stations in
these markets subscribe to the XAB
Codes.

But it was a hold step to take and
final action was slow.

Then on 9 October Steve heard
FCC Chairman E. \\'illiam Henry
tell the IHTS in New York that he
considered· tv and radío commerci
als an especially important prob
lem. That sounded like government
intervention. "What arc we waiting
for?" he asked himself.

The proposal was taken up ami
passed by the executive committee
consisting of Bill Lewis, Da\"i<l
Stewart, and Steve. Now it was
official.

Except for 011e
c:I ients,

thing-K&E

Dnrinu the first two weeks ofb

November the Code plan will be
presented to a11cl ients concerncd
with national spot. These ínclncle
Beecham, .\lead Johnson, H. T.
French, International Latex lso
dine Division, :\ational Biscuit cer
eals and <log food divislous, Pabst
Hrewinu, \\'hirlp<íol, Quaker State
Bcfining, Ford .\lotor Co., and
Lincoln-Xlercury. They'll han· to
pass on it.

111 my I'ublislier's Rr patt of 30
Sr-ptembcr I wrote after a Im-nklnst
with Chairman llr-nry that "I think
he'd like to g!'t 011t of the rn111-
merr-ia ls mess-hut with honor."
The K&E plan offers that

opportunity.

10

More than 87% of the ht sta.tions (148 of 170) in thtt .tO.J)' 5:0:1n::n··
lsets aro snhscrihcrs to fhe NAB Gode, the r.cport h.clnw, com·
piled by Kenyon & Eckhardt reveals ..In catnparisot.l, only an
cstimorcd 70%of allU. S. tv stations-subscrfbe fo the Cmlc·.The
top 50 tv n1arkct.s, K&E also. notes, represent a covct~tgcqf
more than 70% of U, S. tv homes, while the. 170 $U1tiorts ..r·(ll>'~
resent one-third of all earñmereiul tv staHoilS in the Uü.ffc.d
States .. \\Tith the exception of Host<.>11and Htmtingto1t{Gharles:
ton, non-su bscribírrg stations ncemmt fo:r Iess tfom oncAliird
the share of audience in their respective markets ..

]NAB Subscribers Non.-Substríb.ers.

# or
TV

Chan·
neis

s: Of
TV

Chan•
neis

<Snare
Ol

Audi
'ríce*)

z: or
TV

.Chan·
neis

(Share
or

Audi·
ence*)

TV
Rank TV· Marke.I

% or
u. s.

TV Homes

t 21 (20J
(1) (7)
(:--""') (-)
(:--""') (--,)
( 2) (60)
( ll (16)
(-) ¡:__;¡
(-) (-)
(-) (-)
(ll !16)

! ll UOl
(-) (-)
J-l (-)
(-) (,...._)
(-) (-)
( ll ( 2l
(__..:.¡ (-)
(-) (--)
( 1) (33¡
(ll (1l

1 New York . , 10.00 6 4 ( 79)
2 Los Angeles . • . . . . .. • .. . • .. . 5J2 7 6 ( 931
3 Chicago ..•. , .. . . . .. . . . • . .. 4A3. 4 4 ( 991
4 Philadelphia . . . . . . • . • . . . . . . . 3.84 3 3 ( 981
5 Boston . . . . . . . . .. . . . . . . . . . . . 2.65 3 1 (.36l
6 Detroit . . . . . . . . . . . . . . . . . . . . 2.48 4 3 ( 84l
7 San Francisco/ Oakland 2.32 4 4 ( 93l
8 Cleveland , .•....... 2.32 3 3 !IO.OJ
9 Pittsburgh . . . . . . . . . . . . . . . . . 2.08 3 3 ( 931
10 Washington 1.58 4 3 ( 82l

11 St. Louis .. . . . . . . . . . .. . . . . .. 1.53 4 3 ( 9ll
12 Dallas/ Ft. Worth 1.34 4 4 !lOOl
13 Minneapolis/St. Paul 1.31 4 4 UOOl
14 Indianapolis 1.20 4 4 !lOOl
15 Buffalo .. . . . . . . . .. . .. .. . . .. 1.16 3 3 l 99l
16 Seattle/Tacoma 1.11 5 4 !100)
17 Atlanta , l.04 3 3 UOOl
18 Baltimore 1.14 3 3 ( 951
19 Kansas City ...............• 1.04 3 2 ( 67l
20 Hartford . . . . . . . . . . . . . . . . . . . 1.06 4 3 ( 67)

--- - ---- - --
21 Houston .. . . . . . . . . . . . . .. .. . .99 3 3 !lOOl !-l ¡:__;¡
22 Cincinnati • . . . .. . .. . . . . . . .. . 1.03 3 3 ( 99l (-) (-l
23 Milwaukee . . . . . . . . . . . . . . . . . .98 4 3 ( 97l ( l) ! 21
24 Memphis .. . . . . . . . . . .. . . . .. . .81 3 2 I70l ! ll (30l
25 Miami . . . . . . . . . . . . . . . . . . . . . :88 3 3 ( 90l (-) !-l
26 Birmingham . . . . . . . . . . . . . . . . .82 2 2 !LOOI (-) (-l
27 Columbus, O. . . . . . . . . . . . . . . . .88 3 3 (lOOl 1-l (-l
28 Portland, Ore. . . . . . . . . . . . . . . . .83 4 4 U03l (-) !-)
29 Tampa/St. Petersburg . . . . . . . . .81 3 3 ( 99) (-l (--)
30 Huntington/Charleston . . . . . . . .78 3 2 ( 3.3l ( 2) 168)
31 Nashville . . . . . . . . . . . . . . . . . . .74 3 .3 !lQO) (-) (-)
32 New Orleans . . . . . . . . . . . . . . . . .76 3 3 ( 991 1-l 1-l
33 Louisville . . . . . . . . . . . . . . . . . . .72 3 3 !lOOl (-) 1-l
34 Denver • . .. . . . . . . . .. .. . . . . . .71 4 4 OOOl (-) !-l
35 Providence . . . . . . . .. . .. .. ... . .75 3 2 ( 68l ( ll ( 9.l
36 Charlotte . . . .. . . . . . . . .. . . .. .68 2 2 ( 99) (-) (-)
37 Sacramento/ Stockton . . . . . . . . .69 3 2 ( Jll .( ll (241
38 Albany/Schenéctady/Troy . .. . . .70 3 3 UOOl (-J 1-J
39 Grand Rapids/ Kalamazoo . . . . . . .70 3 2 ( 85) ( ll U4l
40 San Diego .• . . . . . . . . . . .. . . . . .64 3 2 ( 7ll ( ll U7l

- --~
41 Greenville/ Asheville/Spartanburg .59 3 3 ( 91) (,...-) l-l
42 Oklahoma City . . . . . . . . . . . . . . .61 3. 3 llOOl (--.) f.-)
43 Dayton . . . . . . . . . . . . . . . . . . . . .63 2 2 ( S:5l (-) (-)
44 San Antonio . . . . . . . . . . . . . . . . .52 3 3 (lOQl (-) (-,)
45 Harrisburg/Lancaster/York . . . . .57 5 3 ( 671 ( 2l (3Ql
46 Syracuse . . . . . . . . . . . .. . . . . . . . .57 3 2 ( 72) ( ll 129!
47 Sag.inaw/Bay City/Flint . . . . . . . .57 3 3 ( 731 (-) 1-l
48 Norfolk/ Portsmouth . . . . . . . . . . .5.3 3 3 !lOOl (--,) !-l
49 Tulsa .. . . . . . . . . . . . . . . . . . . . . . .52 3 3 !lOOl 1-l 1-l
50 Scranton/Wilkes-Barre . . . . . . . . .54 3 2 ( 65) ( ll (2.9l

,:~
:or

..=.~~----=-
Total: 70.3% no 148 22

(100%) 18.7) (13)
*Mon. through Sun., 9 AM to Midnight :S.aurce: SRDS, Spot TV repS'.
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BROAOCASTERS'PROMOTION
ASSOCl.ATION, INC.

1963 SEMINAR
NOVEMBE'R 17-20

SAN FRANCISCO
JACK TAR HOTEL

iHI ANNUAL B.P.A. SEMINARS
llAVE BECOME A "MUST" FOR
..NYONE IN THE BROADCAST
1IOMOTION FIELD

tifop name broadcast speakers
llt~nlormative work sessions
Iii1r-lldiea-packedprogram

1~i¡htseeing in San Francisco
"everybody's favorite city"

SEND THIS COUPON FOR REGISTRATION INFORMATION

TO: B.P.A. SECRETARY/TREASURER
215 EAST 49th ST. NEW YORK 17, N.Y. Plaza 2-4255

PLEASE RUSH ME REGISTRATION AND PROGRAM
INFORMATION ON THE 1963 B.P.A. SEMINAR.

(name)

(company)

(street address)

(city, state)

l;ROADCASTERS' PRO.MOTION ASSOCIATION
·~"""""""""'""''""'••....................._..._.••..........••••.....................••••••••.... ~ ..........................•.•.... -.....•....,....._.•.••............••••....••••....••••...••.•...••••••••........ ~~~~.-...••••.....••••....-.....•~
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"Ine 1<1chard Boone Show'' on NBC, a new_ co_ncep(in _tv-the repertory company

42

,

DlCK KLEI.NEU
Tder:isíon Editor
Vcu;spaprr Enterprieo Assn.

L.AST l>I,IU:\c;, ~1t a meeting of tEr~,.
- :\'afimial Academy of Televi&i~u: ¡,

Arts and Sciences, a member arf>s~;
and voiced a sobering thought, - -•':.rt
"This arn.u1) was onzanixcd " ht>'b b ' __,

said, "ta improve telcvisíon. lt 11
seems to me we keep giving Ernn~~isi '"
every year, yet every year t.elevis.~thl..
gets worse. I think we should gi¥e1I~
sorne thought to dissolvíng this é[)-f""'' 1·~

ganization."
Although nobody seriously co:n··

sídered disbanding. the Acade111~,,.
there were many who, at the tirü~"
agreed with the sentiment .e:xptfE'~~Hil;~
ed. For the past five or six ye<1t:.~, -
each year's new product on fl:u,o.
home screen did, indeed, seem tu lliu;i l1í
worse than the preceding yt·~1i:$,
The frightening pnrt of it was fl1~t
the public didn't seem to care, ~'111
tln- foll of 196:1 for example, 'tlr!JJ 'If
Beverly Hill.billies, wlrieh most fa:n'" .,
partia_-l observers _consider a _.rr_.01.1~~I ~
runner for the title of worst tel~\; rr
vision program ever produced, f!}:fii-.: l~
came a popular foyoritc.\
There was, apparently, noth'h;r¡g·

the public wonldn't watch. Ancl ¡¡:ci:'
there was precious little inccntl:~·e
for networks, SpOnS0[$ and Íll'.~lé'B'.1,1
pendent pa~k;1gers t<! tn:1o~xfoctx~~1 -.i
a product with more íntrnrsíc m~riÍ!~~·~-
The philnsophj- was, olH·i-ou~l;~i,~
"Whv bother knocking orr:rscl\·:(l-$,
out t'o make something 'good, \Vh:f'f!:,'I_ ~
~he_~_)'·1.1__""ª_ --t~h __th_ e_• i_u_n_k_an y·h_º_•_'_ v·_r__._1~_--'-1tJ_•-ill_._--~_-_:1,¡t
junk rs easi.er. faster and chc::1p~~rl~ !'"1
make."
Somehow, the new '63·'64 •Stlix.liml

seems to represent a t11.rning0f tlfi:e 11
•"

tide, a revision of the philasoph:}~:•.
Not complt:'le ly, of con rse, Shtllé -º1f
this season's new progt;tnJs tlH" jt:i~~
as jm1ky <lSever,

But there arc major c1'i.'.cc1'>tíc~m~,
and it is these major •cJ\'G:t'l'>lÍ:t\nl'l
which canse the hope to rfse, 'H ,~~
as though, at the height nfa rl!)~fI;ti~
storm, one secs a f~·.vg'HJ:its n-£~1;1:l!l~
light,
The turning point scorns cx1rrv:1xl~ ti>-



Current year's product features
well-known actors and actresses
in drama, comedy. variety fieldsim1proved

fh: to lw 111 t lu- .1n·.1 ni tilt' .1d111'
\~;Im .in• .1'.!.n·1·i11'.!, to do -..·11t.''
rather th.111 i11 tlic n.itur« ol tl11·
,,,tril''i tlil'llt't'h t'"· Pcrh;1p., tilt' ln-t-
i''r .retorv, \\ l11i h.rvr- n•,1,t1·d tlw
r~1pof a 't'ric' lur 111.111~\ 1•.1r'. Im 1l
1t•urt .1t tilt' 1·\¡wri1·m·1· ni Lcl' .I
'""uhh i11 Lt •..t 't'ar's Iii t. Tlu: \'ir-

tj11it111. Col ih, ~111t·or tlu- Iinevt .1l'-

l1o:r\ju!" our time'. n-Inet.mtly .1•..!Jc1·d
n h(TOllW rich ami ,.,¡gm·tl to do .1

4fr1rifil'CI \ \ ·c..,tn11. 11 is part '' ª' l.11
nun wr-ll-dr.r« 11 ami eert ainlv 11nt

1f 1t.·rn.11_icli11g,hut Ill' did it a11~l ·t·.11111·
.1,u·k lor more. Pl'rh.ip' that 1s \\ li.rt

1
11'i:pirt>tl the othcr-.
\t .111~ rate. this ~1•ar's prorluct

s. ~prinllt'd '' it h fine actors. rutlu-r
J:i,111tlu- 1111l11mn1 ~0-yt'ar-old h·1·11-
¡)~t·h.i i! of two, thrl'l' ~l\tr\ .igo.

'Teh·,·isio11," s.1y'S D.111 ()'I h-r
ill~. "is fin.illy coming of a~L'. Thi·
>t•ttcr actors arc ~etti11l! into it..
111'1\.
(YI krlihy is one of thew. I le 1,

tarrin~ in The Traecls of Jamil'
\lcP/1i't'fNS
"This i" the yt·.1r o] tlu- charadn

P.~hlint; m.111.~ "·1'"' St,mle\ Culbert.
,·ho is prorlucim; The. Greatest
iho11· Ou Eartlt which unlizr-s the
üh·11t of a d1.u;1dcr ll',1tli11~ 111.111.
:irk l\d anee.
,\ne! so yo11 can go do,, 11 tht• li-.t

·Jf the new programs and see t lu
mint's of füw actors-e-nnmex like
)''I h·rlih~-. Pala11ce. Hay \\"alsto11 of
~·J1y Fncoritr Xlurtiau, Ceoruc C.
ic<m of East Side. \\·est Sitie, He11
~<M~maof :\rrcst atul Trial. Halph
~k')t1111y of The Elrccnt]¡ I1011r.
ason Evers and I Icnry Jo1w~ of
~l101u1inc. and Larrv Blvden of
lorry'.~ Girls. ·
! On the variety sidt>, then- .m:
:fl'IJOS like Judy Carl.u«! ,111d
·~·.mnyKaye. These art' .1 f.tr i.:r~
ro1t:H Keefe Hrasselle.

l'...ooking at the '0:3-'6·1 schcdul«
1rnhj.t>ct to changr at the drop of .i

o:p) one- sees some of those ~li11b

'f stinHght on ,·irtm11ly C'\'l'r~ (by.
Íi\'T·~>'sa personal view of ho\\ tlil'
,e,~:shows shape 11p. d.1y hy dar.
ft:@ra ÍC\V weC'ks of exposure

THREESO·M.E FROM NBC

SATURDAY- "The Lieutenant"

TLJESDAY-"Mr. Novak"

fl u

• \IH, ,1.1rl1 d \\Ith t ", 11 ,,

( )1w uf tl11 111, !UO ( .r 11 I \\I '·la
\\ ª' •.i1ppu'1 d I•• IH r.dd ti H 1 r

(•I t l« Iii' ill"W \ •pi!l ,Ii \\ l

l.1p-., d .awl d1, d .dl1 r !lbr•, ''' • l
\pp.dl1·11!h tlw )1¡' !il'IUH \ <j I/

,J1u\\" n nil not ¡,. n t urruu : ·¡ ¡H
ot lu-r t\\ o .m- Thi I rus » f, of /1t11n11

.\11 n.. I I!,., .111d \ir1 \I wad lt ut]

J.111111«' ¡, li.l'•l"ll <Pll .! 11111WH• I
Tl11 nen d \\"' nnt \\ Hll1 11 f .r . lul
dn·11 1111!!lit' pru~r.1111 ¡, pn1111nh
it 't'l'lll'>. .1i1111·d ,ti t luldr. 11 l •I 1!
Ii,¡, '0llll' !llllWU'\'\,lí\ \ iol1 Ill I' ,11id

n11d1t~. It .1ho !J.1, 1!'.nod .11.Im.!
lr11111() l Ii-r hhv .uu] J.11111' \\1 -.ter
field ,111cl cood c:111·-.t -.1.1r" I Ji,
\\1'11111\!,, hu\\1'\c·r. 11.1' 110! h\1d lljl

!o tlu- q11.!11t\ of tl11· or1,!1u.d IM•"l
. srrc»! and Frial ¡... -.rn111 t luu.; ( f

.111 l'\pt'llllH'UIL It l ... .I 110nuuut.
-.110\\. 111on· or I~·,,di\id1·d 111!•

tw o 1·q11.il l.)-1111w1k '''~llH'llh 111

t Ín- lirvt. ( ;,11.1.ir.1. .1 poht' 111.111

tr.1tl" dcm 11 .uul .1rr1''1' .1 t r1111111al
I11 tlw "IT•Hld, Cln« k ( '111rn11r-.
l.r« ~c-r. dc·Í1·11d-. t lu- ¡_ rnu111.1L Thi·
..,Ito\\. nin 1011..,)~. I' .111 .1111111p! tu
t .1p1!,il111· 011 tlw '>AH t ,.,, 1 f Ii< •I h
t ri1111· .11111 h·t::.d ,i.n\\ v. \t !!lw'
rt \('I'll!' lr.uu-trruu; Ii\ lh U\\II íor

m.rt . \t t111w.., 1t \\•irk ... \\t II \11d

tlu- prour.un d(',1·n1' .1 p.i! n11 tl11
t rt•dih for ih ( .1...ti111! ni 1h .,1,¡r..,
Olli' \\Hllld Ji,1\1' 1'\fH'l!1 d (; !// !f,I

lo lw the l.rw v • r .111d Co1111111"' ¡I,,
polin·m 111. 'I li1· vvv 1!t h ¡, .a ~I• I" tul
'i'..!II
• CBS h.1-. [\\\! Ill'\\ !-o1111d.1\ I \t

11111'.! ,¡..,\\' iH it lu-r of\\ l11t l1 ilt'• d"
muc h 1•\pl.111.1ti• u. ()1w ª" Tlv, Jw/11
Curhu«! ,\lu111 If ''"' lilt J• fh
\1111'rt· lt.1pp~. If not. vouH !1 lle !•

Hu11m1:0 But tl« re l.111 l» n ._,un

-.;.n 1111.! tlt1• f.1t t !11.~t -.lw 1, II• , f
tlu- mu't n•.,¡);.·~I• d 1 11!1 rt 1111r" f
nm .II.!,<' The I.ic: tit ti -.lw ., .l
111.! .1 \\ n kl~ t•·h' 1,1 111¡ r •run ¡,
proof th at tcl1\1-i 11 ¡, t ur n1 ml r
'11w 111tcr!,nu1w 111 1111dnun t ¡,,

\fu rm ( rite +l ortmn, CB~· I ti' r
111'\\ ~1111d.I\ l \ 1 llilR,! -.!1 •\\ I'>
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situation comedy plain and simple.
The situation: Ray Walston is a
Martian who blunders onto Earth
and stays. The comedy: the !\lartian
k-urns to live with our Earthly
ieliosvncrucies and pc-culinr ways.
It is a cut above: the sit nat ion co111-
e-cl ies of some years ago-remem
ber the one with the' monkr-ys?
• NBC only has one new show on
Suuduv cveninus - Cthull which. . . ~ . '
replaced Car 5-L \\'here 1\r<' ro11?
,\lthrn1gh Crind] ha-; the- talented

Imogene Cnea, most viewers would
probably welcome hack .Joe E, Hoss
and Fred Cwynnc, Criud]: is a
tin-cl story <>f a maid who gets into
the middle of crimes-a kind of
crtme-prone l luzel. It is not au in
spired situatfou.

)ION DAY

• ABC' expanded "\Vagon Train''
from one hour to no minutr-s ancl
added color, hut one hour was
q11itl' 101\g enough, Two new '.\h.>u-

POPULAR TRIO AT ABC

•·r
·~ . / ·1._._Y l' .',_.'· t.I .'.:.•.1 ·•

~;·j .· ·.
,~1_.f ( ·¡\
f I I,; \j

l/_.;11' ·..· ···..· f I
Í I 1: f' .

FRIDAY- "Burke's Law" TUESDAY-"lhe Greatest Show on E·ar:th"

II

d;1~· night progranis ate The CJ¡1y~t rUit
Luuits: and .Brea.kili.µ; Poh1t. Th~: ~11

former is pnre sdeucC' fic.ti<>.n. Ib; .~t

is badly pro~<uned - 7:30, wlm!if, 1rt
the kiddies. arc watchil1g, is hrtrlla~·· fl

the time for .lflQnstcts and St;l~fa:", ~
But it is we•)I drmo, hnagitrafi:¡¡r~ 1

•

mid, if )·.011like lhc g.e1i.re,.a \YinJier·. I 1,fll
The Bn'aki11:g Point is an U!lt\- ·111 n

l><.ishedct>py, _w_i..th. _in__· inor _t:h_ª_-_rí~-~_-.·_·-·-~~-·_'_r¡n_i_
ot the si íceessfu I Th o ]-;,IC' r;oJ:1itffkt "·"
110111·. It has Pan I Hichards and Rdb 1

.

uarrl Franz us two ps-ychiatds:t:&;,1•·,._
Both arc c;.;pc.·rienc.·.ed.actors hut tb.~
sho\\' rcprest>nts nothing nevv or íl;tai;
usnul.
The oulv 1)(..'\V o.Hering on c~t

'\ londay liiw"np is <JI1C of tht' ..<::mt~·
st<1ndi11g ne\\' shows. East .Strl;ii,
\\'est Side captured George t;';•. 1

Scott. an electrifying actor, as t:tJ:!),
star. The unfortunate thíng is fh~Y.1·
a s.t.,ries __-~-t•..ir__· seld.nin __ht1.~. ¡~s-_1ttt1:~T_.i:,1tf
opportumty to be electt1fy1ng as .¡:1 'Íi
serie!'>gnest star.

Thus, Scott, as a New York soeh.i
worker, must stand rm the sidelii:t~~
and .offer heart-\\·anning aÜ,'ÍC~~(l.!
a procession of ksscr <Jé'toTS, <1.:P."

pe.ar.ing_ ·_ª_.s.·p.eopk·.__with.ª __'_'ªr_~_..i··.e.·te_·-~-~_1'1~iof problems. Bnt the progra1n ha~ 1 ~1

stylv, good writing, C'xcellent phm~ fh
tography. In its aim, at least,, :f;~
represents. a distinct step. ah.e.ad.
• On NBC nn !\fooclays., the (Ji~¡
new add it ion is I lolly 1rood ail<l til~~
Stors, a half-h<>HJ'of pas.tl'~work:. :Oa'il
film dips ahout oltl film stars Ilt~
stnok t<rgPthN. It is scnnething lií~~

' e

browsing thrmrgh a fil<' of dü~~
fan magazines.

I~

I

T tr 1.::sD :\ Y

• A BC offers f\vo nt'w slmws 'fíl.t1
Tuesdays. Tl1<>Grefffest Sho;1i' fJJTGl

lfoi·tli has Jat·k Pulsrnee, a cíl'.:¢Q~
background: good guest st:its rxnd
color. The same prt)hlNl1 \x;J;ii~,tJ
confronts Gec)rge C ..St•cRt al'So: C(ltl.;.;

fronts Palauce - 11c''s tite star .. ;g,~~
hnskallv ¡¡ straight ruan fnt ',f):¡~- - . .... • ~...~..
enH>tio11al problems of tlw gu~~f
stats. Tl1t• círcns motif offrr~ gnm:l
dramatic possibilítles. y<"l. the' <slrr»~~,
i·s really a shn1)le <1dx·ent11re~-~rr:1:J
if you strip. th1..> tht<.>t• i·ín~sü\\:11~•

Th« Fngiíh«• l1t1s an int.c'ft"':ii'(It'l!l
pn·rnis('. A mart ( l)avid }<lt.J!:>l~!:"l1~
is .rn i.1n10cmtt c·on\·icti'd ]¡¡,ilJ.~•t. ¡&]'tl!
t'Sl'<lP!.''S.and' (.'\'tTF \\'el'l,;, a.1';$(H11~ iill

11r'' idc:•ntft\' iii <t 1rn•w localt-. fa~
e;tclí spot, ·lw l'l1t'<'ls new 1)1:~(?~~j:~
,utc.I lüts. a new ach:Puturc'. J\ff<t''l: ;$t1
mirnrtes. so1nt•t]1i.ng. l!a[).l)e:,•ntí~-!7li Ir!.\~



must 111·1· t lu- p11r\11t'I"' .111d tlw
t:lo,i111! c111111111-rd.1l. Tf11, ¡, t lu:
~.11111• fon11.11 rlt.11 \\111l-1·d \H'll 1111
J'h111/1· füi-1•ad1 ¡, ;¡ dt•\ in· In !,!i\1•
rlw -rar c·11111pll'lch 111°\\ ••11no1111d
i.HI!' t',1C"lt \\('t·l-. 11 rt·111.ii11' to ht·
·""1"1·11\\ IH'tl11·r !lit' dt•\ in• 111 .1 111.111

lh·cii11! till' l.iw ¡, '111lit'i1·111 to vu-,

raiu i11t1·n·..;1 11\ r-r a \t'.1 ..•011.
'. Till' 011h llrilll.! II('\\ Oil CBS 011
1'l'm·,<Ln nil!lits ¡, l'rtt írcat }111w-
1.1!011. Ti1i.; ¡, ,1 ••pi11-11H Iroru Tlu:
1 1;kl'a/y II ill liilli1 ,. .uul an a 11t ·111pl

'" '1. . 1· I I 1·to <'.tp1t.1 111· 011 I 11• Ill'\\ ~ -t rst'O\ -

t~rt·d .111di1·11n· f cir li.1111 hoc·!-, .11111
tlrllrl, -di..t,!11i.,.1·d dirt~ jukt•,,
• \. f\C lt,1, l\\ II ilt'lll\ of t'\('t'll1°1l('t'
'oíl T111·sd,I\ ••. \Ir . .\'nru/..; ¡, a Iin«
:th-am.Hit• ltour. wit]: ;1 lrid1 school
~t•lliul!. Dt'all J.q.!\.!t'r pl.i~" tlu- prin
</ip.rl .uid J.111ws Fra11ebn1s ¡, tire
~Ir. 0:11\·al.: of tlu- titl«. a yrn1111!
thít·h1·r. Tl11· liad!!ro1111d uud tlr1•
¡>'forit·, prm irle- t ln- program '' ith a
ch,rrrtT lo <.'111rtrilmte sornetliin!,! he
rond illt'(t' cutr-rt.unun-ut - thl'~
can. pcrltaps, fmtlrcr the lift• of

1r'\rnrrica11 l!';1d1ers. En•11 if this
)ü1pt• is not n-ulized, .\/ r . .\'ora/..; at
h'~rst nffl'rs .r !_!ood luiur of clru
~11atics.
Tiu· Hidwn/ Bonn« Sholl' 1111for

tr-n1.1tt·ly pn-mu-rcd \\ itlr :i we-a],
dh>rt Birt xrrhscq111·11t drumns w il]
f1rnw that this is a11 ;mlholog~
~f101r.rof:_ l.ii,fe aud: occ.·a,i1~11;11l~.
~d¡rnn(!. I lu-n- '" d;m11g. loo. 111 tlu
:cn11ü·pt of 1111· show-ii is a repcr
ltl.ty comp.mv , \\ itlr tlu- ,,1111e actors
'.•l¡'lp1•;1ri11!,! ead1 week in various
':n1J1.-•..;, \lost .rctors f1°l'I thut rcper-
l(lr~ i<; tlw nlt imatc tt'st .md urr-at
'!'lt d1all1·11!!1'. II has oulv lx-en tr ii-d

~>ri1·ll~ hdorr 011 l1·h·~·hirn1. This
dll he ¡) most i11IN1•sli11!_! l'\Pl'ri
rn.•nt to w.11 eh.
0111· utlu'r 11ot1· 011 :"\BC\ T111".;

l$1v -.died 11!1'. n('( Ii !,!O is <I n 1t -i u-.. '

hJH vervion of l.ist 'car's hnur-lum;
n1,n¡1irc. Pcrh.1ps •. if ,n;rt' hu:k~·.
lt>\.f' St:'USClll will Sl't' it ;J 13-mi1111tl·
oilmw. .\ml tlu-n 7''!·111i1111lt'" t lu
c,~llo,,in!.! 'c;1so11. l'lri111.11t'h. it
1.1i~ht evi-u •diet> ilsclf inl11. tut.ii

Ji\~;¡¡lp.t ';lLI IH ·1'.

WED'\E.'iD \'

•; '\BC Ir;¡, rlw 1'11111¡ D11k1 ."lrou·
1-..:i

:shnplt' si 111.1t io11 < .; inn ·ti~. \\ hid 1

\.i<1''les \ li"s Dr1kt'\ comidt·r.1 hll'
1h:n:tts-aml CIHu111i11:.:.. Thiv, lik«
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TV MEDIA

the program does not represent a
great step forward in the art (or
science) of television.
• CBS has 110 new program on
Thursday, and NBC has only one
and-a-half. The one is Temple
ll oustou, a hastily added program
thrown into the gap when The Rob
ert Taylor Sliou: proved to be (for
whichever rumor you choose to he
lievc ) unworthy. Temple Houston
is a \\·es tern, pure and very simple.

Alternating with Perry Como will
he The Kraft Suspense Theater, a
straightforward anthology series of
mystery dramas.

FHIDAY

• Burke's Law and The Farmet's
Daughter arc ABC's new Friday
shows. The Former is a tongue-in
erinu- series about a millionaire
policeman (Amos Burke) who
travels to and from the scene of
the murder in a Rolls-Royce. Pro
ducer Aaron Spelling has wisely
concentrated on a sophisticated
comedy approach to his killings,
and added- a casting gimmick. He
lets name guest stars play odd
carneo roles, with the result that
(he says) the name guests are
clamoring to appear on the show.
So the program has top box office
names popping up as suspects, and
the whole flavor of the program is
one which would appear to make
it a commercial winner.

The Farmer's Daughter, loosely
based on the ol<l Loretta Young
movie, is a bright comedy with
Inger Stevens a bright and beauti
ful leading lady. It's a low-budget
show, comparatively, and, while
contributing nothing new to the
television scene, could easilv be a
sleeper success. .
•CBS offers The Great Adccut nrc,
and the program itself has had
some great adventures. There have
been rcsignut ions of producers,
abrupt changes of policy, internal
dissension and such. The chief bone
of contention appears to be that
the orígnml idea - true stories of
history-was not blood-anrl-tlmn
derish cnongh for the network, The
original producer wanted to con
con trate 011 thoughtful stories. The
network wanted more action. And
so we have more action. And a new
producer. It will take some months
to sec whether the changes were
wise. After the first few shows, it
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would seem they were not, but 'a
final decision must be reserved.
• 7\J3C, on Frid~1y, has two new
shows-or, again, perhaps one-and
u-half would be more appropriate.
The Chrysler Theater is a dramatic
anthology series alternating with
B<íb Hope. It seems to he a good
workmanlike dramatic pro.grnm.
lIarry' s Girls, with Larry Blyden

in the role. Gene Kelly played in
Les Girls, is shot in Europe. It got
oíl on the wronj; foot by showing
some weak episodes, and got a criti
cal roasting because of this. But it
is no worse, in essence, than many
other shows which have crone onIC'

to be sueeessful. Of course, it is no
better, either. Blyden is a cut above
the usual comedy series star in act
ing ability and, hopefully, subse
quent episodes will improve,

SATURDAY

• On Saturday night, ABC ex
panded its surprise hit, lIooten
anruj, to an hour. And then, for
reasons which escape most people.
gave Jerry Lewis two hours. The
good thing about this is that The
Jerry Lewis Show is live. The bad
thing is that the live show is [errv
Lewis. He has undeniable talent,
but 110 show business discipline or
self-control.
Iii CBS has The Phil Silrcrs Slime.
a comedy built of tried-and-true
elements, notablv Silvers. He has
transferred his l<:rnÍ<' Bilko charae-

t•e'~...t. º•..•ª.•...fa····c.t··.•ur.y..·\V.hi·l·e·P....··1·1·.n...s·ª····rs..·.·.·.··t·J·...'.'tt.~.t.··.·1~.·.1.this character rs one he has bl.?e,m, l
playing for years - even lmf~r~ ~J
Brlko' was c1'~ated-thc new :sh.(';J:~~t
does try to com· the IHlko formª1t
in 1rn1ny ways, There is a group of
factory hands (instead of a 1!11a
toon); there is a boss: ( instead of a~
eoloneli. there are the sarrre b~181;~1
situations .. Hut why carp-it is· lill"
ways a credit to telcnísinn to haii;re;
Silvrrs 011 regularly.
W NBC's .sole Saturday OC\VQOUtW'
is The Lie11te11a11t,u simple CJ.ílV¢'li:•'
ture yarn with the setting of el¡¡~

· " 1 lrrc C · ·· 'T ···1,.peacetime ~' arme orps .•..• ot1'.1;t:1'\~
remarkable here; the Corps le.n~i
itself to a program, but the progr:·fi\m.
is obviously treading very carefdl11~"
lest i.t step on tender toes. And,¡~,
it cannot be completely hon~~t:..
Nothing can be done or said wl:'If~
in any \\'ay casts anything but shf~.
ing credit on the Marine Co:rp;s..,
Thus the program is handicap1~1~.
severely.

That's the crop. There 111ª~1b¡;¡;
sume new ones as some of th~:
fall by the weary wayside. It m'~;
not seem like a memorable groo~,
hut in two respects it is a dis'tinbt
improvement-e-first, the qualieyr ,~ .,
the stars is better, from the stn~'(i,,1-r
point of their acting ability, tb:~
heretofore: and, second, fb~Ji~
-eems to be a few indications that
television is doing somcthin~ . .11
hasn't done too often before.

.,

It is experimenting.

To ¡m>mott• hnck-to-sehonl buying for the bt•ueftt of ;nqa 1.ncr.clH1üts,
wncn.rv, Chnrtnnoogn, Tcun ••. fratnu:d a Colli'~c ll1u1td <HJ the alr
daily for three Wt't·ks during that i,J¡qpni11g ¡)<:.>riod.Tlwy aflp.can··~I en
··Tod:.1Y with Müfri.¡.~" vadc>f~ ~"º''.and lhtlkti1í... a pllücl 1:itnl:\t<ltll1



11 ·A/tv rating re.alrty
:1·1llependson evaluation
1 The kind ol n·.tlit~ T\ .111tl r.1din

111r<)!i111!." rdl1•d is 0111·wlri, Ir dqw11d •..
dü l10\\ tilt' 1oo!.1tistin .m- iuu-rpn-tcd
.unl l'\ ,tl11.1!t'd .• 1n·11rdi111!, to ( '.lr.1rl1·,

11
"i'. Lip ..•cn111li, pn-sich-ut ni llw

II' H11n·•11111f \1h1•rti ...i111!,o] !111· \11wr
uxru ~1'\\ "PªIH'r 1'11lilisl11·r-; \-. ...11
\l t ln · .1111111.d1111•1·trm~ ni t lu- \ml iI
Chm'a11 uf Circ11Lt1i1111o.;, l.1'>! "1·1·k i11
Gl1ito.11!,11. lu- s.tid ... \\.t• k11m\ that
.\BC l'ifl'11btion figmc·, n•¡ffl''L'lll

1rmtrri.d tlri11gs-l't1pit•\ uf a tit'"'
pn1irr or 111;1g.1:1im· w lucl: "1·n· .ll'
(1n1lh distril111!1'd ,111d paid for
1\;1ídi1·1wl' fi!,!11n·s. cm tlu- ot ln-r
hxmd. repr1°Sl'1tt stuti ...tical proj1'l'
lí.tu1s whidr xhouhl 110! Ill' t.·1111f11..;1·d
w.itl1 real tirings."

"L'uqnalified" application ol r.it
fa1g figures has prodnrr-d .111111111!,
fl~t:·ncy 1111•11, :u..x-orclim; to Lips
t.•omh. the "r-rroncuus 11oti1111" that
,tlL'\\spa¡wrs han· ;1 liighcr epm
.tJlfüí I\ •.. wlu-n ... om exhaustive
~;l'l~llYsisof <lll the avuiluhlc n's1·an:hr.· ..ttúdcm:l' indicates th;1t 1ll'wsp.1p1'P•
¡Jrt• highly competitive in tlu-ir enst
~.flh_:it'll C\'."
Lipscomb said ht• was "!.!bd"

.jl1(f!~1dc;ti>tt'rsarc plurrnnu; programs
~rr•dinµs. vcrificntion, hut ;1n'rrl·d

" H1~1tY<.'rifkation, •.!11 lil' truly ohjl't.'
~j'\:e ... cannot lx- handled h~· tlu
m~)diu 111 ;11011('." The "three-way rr--
1.nttnnship'' uf the medium. the
~l1gy·nc\·,and the udvcrtisers ..is um:
lf tht· µn·;1t strengths of tlu- .\HC
1\\"hid1 Wt' hup« 011r hroadcasti11!.!
ftíbnls wi]] kel'p in 111i11d ''" 1h1·~
~rt into this arl'a.··
'\leasnn·mt·n! of the hro.uleast

,Í'l1¡! audience. Lipscomb "aid. is
t1<rs1•d on "simul.rti-d dat;r .• which
h:K'~ not ropn-sout .1. str;1ightfor
·~>iJrd¡wr<.'l't1tagi11g of fidd n· ..•nlts ...
u.~'culled ABC's serv icc to m-w v

~lJll'rs "n-liahh-" and "dl'tailt·d.··
rn.d s;rid it prm idt·s "strum; 1111d1·r
·1iúni111.! hrr these new sp;qwr ...alt•,
:.tnrit•s ... Wt' make to .ulvr-rt ivc-r ...
ll;);(} ~lQt' II C'Íl' S. "

C'ííP Cities gains 41°/o
C::1p1it.1l Citu-s Bnxrdcastinl.! rqinrh
i net profit for the first thr1•1• q11.1r
h:ms of ICJ63 uf $1.3~1.796 .1 ~.1i11 ol
UC-: ovr-r tlu- Hl6:2 total of ~n:3~>.rn7
P(>rshurr- l'.lrninl!,S Wl'H' isl .06 Iur

thJ~1962 pi-riod. a~.1imt ';.)r for th1·
+iutilar Ino~sC'gment.

people setting up their equipment for H·O commercials

Animation slays film medium
as Aniforms forsakes tape

A 'IFOll\ts. i-,«. which prruuttvd
tape lo lm-a], tlu- unim.rtion

ha rr ier, Ira' f 11r...•1kl ·11 t lu- 111t·d i11111
and turru-d to film. It w.1~ 1111h
ciuht mouths al.!o tira! 11-0 O.th . .r
Best Foods product. ;11111111111(·1·dtlw
completion of tlu- fir,! ,111im.11l'd
connncrc-ials 011 t.rpe, 111ad1• pos..,i
hlc with anilorrus. Tlu- -.pots .m·
still hl'ing nirr-d.

Tlu- hn-nkthruuuh was t'oll'.•iclr-r
t•d major .• \11i111ati1111 was 11111·nf tilt'
0111~· thi11µ:s fil111 ('1111ld do 1h.1t t.ip«
could nut. Tlu-n-Iorc. 1·\·1·11 thonuh
Auiforms \\;t!'o a small on!.111i.1.t!i1111
its "i!!nific.11H't· to tilt' t.qw inclu ...1r~
''ª" \.!rl'at.

The first /i/111 .urim.itiun c11111111t·r·
cia ls uvini; \11ilorn1s wi-r« prod11n·d
last \\t'l'k. ag.1i11 Iur B1·,1 Fnrnl"
\11iforrn ¡woplt' s.n the~ w íll 110\\
..•tick with film.
lkt\lllSl' t lu- !cd111iq11t• j, p.1!1•11!·

1·11. tlu- H'\1•p,,d lc.nn t.ip« .1e:.1i11
hich .111d dr~ w it l) 11otliin'.!; h111
"h-cluuc.il pn..;-.ihililil'-." nf dnm~
,111im.1tiP11 ( t lu- onlv pn-.-.ihl1· nu-t l:
1xl disvu-: ..1·d 110,,t•d n•ll .111i111.1t1011
with :-¡wd.rl l'diti11~ ll\ Ed1kt
eq11ip11H'11! w hivh 011h 0111· t.qi•·
liou-«: llt>\\ o\\11' .. 'Ilu 1To11011111"
t lu- 111l'lhnd .m- 1111k110\\ 11
Unlik« film. "Im h 11tal111" !11111

drcd ... nf dr.i« inc;.... \11if11r111-. pr••
vidvd t.rpc \\Ith h\ o-cliu« 1¡-.,1n11d

puppr-t-, \\ l1it 11 pcrf ur m 111 Iron! of
tlu- t-.111wr.1 B~ n•\1-r-.i11e: pnl.ml\
1111' tr-chniqur- .qi1w.1r-. ¡.¡,,,. hliu
.111i11utiu11 011 I\

Sim«: tl1t· \11ifor111-.. t·n111p.111\ 11.1-.
dmu- v r-rv lit1l1'-l\\11 tnrn11H rci.rl
,,•ri1•, on t.1p1• .uul 01w 1111 hl111-
t lu- lm-akthrouuh .111d lo-.-. for t 'P"
¡, pur.-lv Iil!'ort Iil.ti.

Tl11• '\,\\1!d1" IH filrn i' lwn1.!

in.uh- l1t•t·.111,1· th1 111nl111111 r-, mor•
1To11n111ít .rl." .t<.Tnrd1111!. tu I r.u1k
\)1r,d1.1111 ..v , l!t'nt r.rl 111.111.11..'.<·r11f \m
Iurm». Tl11· f\\11 B1·-.t 1'101"11' te m
llll'rt i.rl-, Ill! t.1p1 l ' ••..1 '"·ººi v v
..;, I_ )()0 Oil f¡ I 111.

\\ºJule• t 11.lll\.!Íilt! ltl fil111 tl1•
In l111iq11c· li.1 ••• ln"t l!<Hl• ol 1h ,1d
\ .111l.1t!_1·-.uf 'IHTd or !111 ,Ghd1I\ • I
ldtim~ 1l1i· t lwni n.!11 11 •1 \•·n ~1 !

,,.., it \\,1 ... frlmi~l ihrrn11!ii .1 t I,,, d
t 1n·1111 I\ '''km .....!\ •.• \hr.di rni-

.. 111 ,11ld1t1< II. du .1,!1 lH \ ! fl

dnu·r lr.u l tlu- .1dd1!1• n d .uh wl 1 "

ni 't n 1·11111!.!.rll du 1i~ I 1..:1 I 111r
.111d 111.1k111.! .11lp1,,,l111•nt-, I de r
.Hh.111!.1.:;c· nnh l" ,..,¡¡,1, ¡ h o
¡,,, v,wI

¡:¡11,nlh. llw 11....•IH \ I'·

•H1r-.1·h·-. \\1 H' n Ii• \1 I t 1" i 1

did 111I 11.1\1 dw pr• ''''í• 1 I I
\\ or r v •dH 11i ii , I 1 ,' 1• I !..
!r1 Ill 11! Ilie ! I I I L ~ "! i i
t 1111l1 rn \\I • ¡¡ '' r k u t ,
.1 f1\1· I prH • p r .,,,
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Young.sters hold own carnival&
tor station's fund-raising

WLWI enlists Indianapolis area children to u.se 'Oeadwo.od
Stage,' go-carts, act in plays for com.mu.nity dri.ve

P HO.\IOTI0:\-.\.11:\DED television sta
tions with an eye to doing guud,

in addition lo boosting themselves,
are winning good Friends and iníiu
encing people in the non-profit
ranks, in behalf of the medium. A
number of the stations are enlísting
the aid of advertisers for a good
cause, either to participate actively
in the charitable endeavors or to re
linquish their advertising spots to
organizations' campaigns.

One of the ways to cement com
munity relations is to draft young
sters as helpmates, then reward
them with "surprise" events at the
conclusion of their participation, as
was done recently by Indianapolis'

\\'L\\'l. The Crosley station was ap
proached to aid the !\lurch of Dimes
Fouudnríon Íl1 .a ch-ive to raisefunds
for its clrild patient care program,
so decided to enlist vounzsters in

; . .~

the com rnunity, <lS all 111rn1ies raised
would be for their hen(.•fit.

Creating whut it called Channel
13 Carnivals, the station kicked off
the campaign o n its ~lnnday
throuuh-Fridav Kinde1·11arte11 Col-n ... • ... ·~

lei;c, turning over ¡1 portion of the
hour prograrrr each dav to tellimz~· , b

young viewers how they could help
other children and do themselves a
t.i;ood turn hv hole.ling a carnival in
l , ·L·.

their neighborhood. On-air promo-
tional spots were also used, and the

I

f,_., -~- "'f;I.,..

combination of the h' o brnught i~, .
nearly 800 request» for Can1h·ttl k~~i···~,
supl)Ik? hy the st<ltio~1~'''híd1 j""'•l!o
cluded idem~~.nd.material for boo.th8l
and .att ru ctio11s.

The carnivals <tlso.slrowcd the iJ~,~
vcntívcrress .of th€! youngsll'2rs, xvi'.(l~
one western-urirrded gro:np huildrn,g;
its own De~1d,,·oodStngecoa.t·h ,~·-ttTa:
<r lawn-mower supplying powt'r1 'i:l'Ji.1.,

other pre:se11ting an original thtt·e·
.rct play, and still others ns.ing g¡:¡i:~,
cart and puny-car.t rides as ,,·ell :<¡~¡
such "okl-fa1shio1wd"' .fnvorítes. as a.
dunking deviee, The children G·ltsf:f.cl.
over $2,300, rang;fog from 65 eeri~
from one carnival to 812'9,99 fYQfil:j
the our-day affairs.
At the ('Onelnsion nf their cmn1};

vals '\'L\\'1 invited the \'Dhmtefi',t1'j'
to appear on Kh1tlergartr!i C@lle-,~~
to turn over the proceeds, {IJUl ~tis@·
gave a ntovíe party for the yntnJ~
sters at a. downtn"·n theatre, .a$i,a,
means uf ti ianlüng them. Host 1,£:Wr
the event was Hill lnekson uf tfa~
station's ~lickey ~lo.11se Ch1b. \s{h(ílj
appt>an'd in his club ''.11nifcn:11f' 'h'.~1
introduce the pro~rn111 antl t~t~'f!'
charge of the pnrcccdmgs. '*

r..e

l'm.\.Íllfl out 1·ntifi"'1fi•., of 1111vn·l'iatio11 to ~·outb/11/ rolru1n•.Pr.,
ulio tool: purt i11 tlu- Clu1111u•l 1:1 C11r11in1/ f 11¡1¡wr /I is tlu-
teaclu-r-h ast o-:« of R.ind oruart cn Col/1•~1·.. lbor1• «re ·"''"<' of tlir

1./c.1in•,, vs.vd !Jr tlu- cliil.iíh•u to lh"IP tWÍ.~Pf1111tls. il.1d1J1(ffi;1~ !!
··'/ l<\11dluüül St 11,fl.ií(fl1Jd1.;" ~t:1H:11rt,awl ron] 1.1.rrrr~-flmrüüiri1L ••tt
rieht, tr(ll ,r<>llllfl}oter!'i1·011111tfí.,.¡, dnv':~''M/;\1•'' from llirir <11/POJÍ[l~!!l
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J~~ndgets $2.1 mil.

for Palm Be'ach r/tv

JL111d Bro.1dc.hti11~\ \\I·: \T .111d
\\'E.\T-T\'. \\ 1·•..t P.il111 B1·.wli. Fl.1..
kt\ t' ln-e-n -.old fnr $2.1 milliou to
john D. vl.«: \rtl111r, pn•,idc11t ol
Ho~ .rl \11writ-.111 l11d11...tri1•, .uu] d1'
\1·lop1·r of t lu- cit~ of Palm B1·ad1
r:.1rd1·1h .. 111d w ill lw n¡wr.1tt'd )I\

C.1nl1·11, Bro;1tk.1 •..ti11g, a '' 111111~
O\\ 1wd \11Ji,idi.1r~. Palm Bt·.wh T1•I.
,., i-.io11 Cn.. p.H1·11t of \\ºE.\T-T\',
h.1, npn.1t1•d the •..t.it iou-, ...inn· I
Ji rl~ I 1J.'17.

Ht•\ l\.111d. prc,üh·11t of l\.111d
Ihoadl·astim! ....• tit! Vl.rc.Vrt luu' pm
ch.1st•d .1JI t.111cihh· .111d in Ia 11gilill'
•''M'ls, t'\t'l'pl <:.1...h and n·n·i,·alilt·"·
lle s;lid th1• dceisio11 to sell was
m.tde i11 order that lu- ('011ld con
ú'rHrntc his t inn- 1111\\'l:\Z, vl iami .
•nu) \\'I:\(,), Tnmp.r, hoth owiu-clh~
ltrnd Broadcasting. Bt·rl ram I .cl 1-
lr,lr, Jr .• w;1s mi1111rit~ O\\ uvr \\ it h
I\;111d, and M-rn·d as t'\Ct' \ .p.-ccn.
1ngr.

~Ltt'.\rtlrnr. '' ho cum-utly owns
:.1()-k\\ h:(: \. Spokane. said \\'E \T
T\'\\ ill contuun- its .\BC allili.it ion
•ltHI ht> plan' to i11•..t.ill 1·q11i¡rnwn!
tn11ril!,i11.1l1' color .uul transmit net
'\\·ork color. I le .rl ...o ...aid he plans
.~ .h rl'ntcr i11 the dty of Palm
fkncch G.ndc11s w hkh. i11 addition
h) ac-elirnmod.it im; loc.il 1wt•d-.. w ill
prn\ idt• for origi11ati1111 and pruclnr
t iun of tv prour.uns throuuh 'idt'o
h:IJ'P Í<ll'ili.tics.

Hughes new WXYZ-TV
a·td'tf. and promotion dir.

II ~ • . · J ·Prt•\-:tiÜi''lll and !:!,t'lWr•I 111an.1!,!cr ol
\lQ.HS-F\I. Ddroit. for t lu- p;1•.•t
[(1l1r ).l\trs. Hid1.ml :\. Il11ghc.., Iras
hn·n HiHnt·d di
p1:~1·1tnrof .ul
V1!ttis ill!!. .111cl
prumot hin ft 1r
}\.J~C's n~\o i11
l)t·lrnit.
\x¡:rz-TY. In
:W(t' tr-n ~c.rrs
f~l~:t·~·t~tlill 1,! hi\¡
¡n;,~.1;)t \\'l,)HS.
lthr.ghrs '' .h .m ____ _ _
,{f!t'nnnt 1'\t•t.·11- lln~h<''
't1\.e .wd r•1dio .nn l tt·lí'' ivion d inc

fO'r of Si11Jons-\I iclu-lvon .. 1 IJl'lroit
•tdH•r.tisi1í1,! .ig1'1tl"\. Il11g)w, w.1s .1
fi~1lJuuling 11wmlw~ .mrl \.in· pn·,i
(Í.('nt of «ltt' Dr+roit Ch.tpn-r of the
~~al1'S..Promotion E\tT11ti\t'' \-. •.•11.

..•. ,--

U1•11l ,,,,,,,,,of 11¡1pr11111l: bl 111111Fronl: 1111/111· tf1,¡./1n cn rr-vs z»: •1•1111/• "111 /,, t tmolu¡
·'''""I' ,[, .al» r « 11/111 1r ed u eil 1/11• 1/11/m· 1111111nu11111rrn11f, u 11/1 11wn•a,u111 Lu « lsu-an «••

Auto dealer's video spots
hyp·o rubber stamp business
I I1d.1c Ch1•\mid i11 ;111Om.ih., xul i
urh is fi11di11t! th.rt it' I\ co11111wr
dal ... ;irt• i11alh t'rh-1111~ hoomim; .r
loe.ti ruhlu-r ..•1.1111pli11si11c's in .uldi
t ion to cloi11g .t good job i11 h110-.li11~
tlu-ir own s.alt''· Ed .111d Frank 1111-
l.u-, lnot lu-rs and 1:11-11\\iu-rs ol t lu
.11110 ag1·11c~. lr,1'\ e lu-r-u ath l'rtbi11c
011 K\IT\' Ior mer four ~1·ar,, mos!
of th.ti t inu: kt·~ ill~ their eomuu-r
<:ia)-, to .i •••lrot of 1111cof t lu-m ,!;1111-
mint; a ruhher xtump 011 a coutr.ut
fac-.i111il1• while pr ocl.uuutur. "Co11w
011 011! ... \\'cºJI deal." \-. ..•11011 ,1.,
tlu- st.rmp hih t ln- d1·-.l t lu: ('.lllll'r.t

vuts to a dos1•-11p of the l lul.ic -.i~
u.uurc, w hich sa~ x: "Okav . ",:11
dml ... J lulac. ..

.\ltho11gh tlu- 11111.lt'.., kl\ 1• lic1·n
'en ....11i-.ficd with t lu-ir ¡, .ul l-.1111-
p.iiun», and fc1•I tlu-ir 'lt'ad) i11-
n1•;1..,1· in h11si111''' t-.111 Iii• l.1r!.!ch
cn·ditl'd to the ¡..,;\IT\ºcomnu-r ci.11'.
the\ r1Tt'11th discon't'l'd th.it t luir
spots an· c.111•.•ini; .111 ,., 1·11 hi!.!~n
boom in the rnhln-r st.unp h11-.i11t·,,
which )i;¡, 111•\1·r don(' .u» ¡, .ulv 1'1-
fr,inl.!.

Tiu· hrotlu-rv w1•rt• •.•11rpri,1·d tn
n·cci\ e i11 tlu- mail one moruuu; 1111
.,111i1.:it1·cl. .111 m 1•r-.i11• r nhh.-r ...1.111ip
lw.1ri11g tlw l lul.u 'i!.!11.1tmc . .in 111
p.111il'd '' ith ,1 110!1•of .1p¡m·t 1.1ti11n
from .1 l1w.tl Om.ih.: rulrlu-r ...1.1111p
d1·.d1·r. Tl11· d1«1ln npn· ...,,·d Ji¡,
tl1a11J,., fnr tilt' i11!1Tt''' m rnhh ·r

•..1.1111p' g1·111·r.1tt-d h~ tlw I lul.« I\
sp11h, .111d cn·dilt'd t lu- ...pnh \\1th
illtTt'.l,ill~ hi.......•1i-.... I It' .1dd1·d th.rt
lu- linpl'd I l11l.1c\ (.ir l111,i111·-.-. d1•
riv 1·d ;J" mm lr •..11n·e,., "" J.¡, ...1.11up
l111,i111·..,, frolll t lu- conum-r cr.il v.

Tlw I lul,«. hrot lu-rv. r.uln-r th.111
r1·...cnti11t!; tlll' f.1d t h.it t lu-ir tnm
nn-rci.i l...\\t•r1· gh int! .111otl11·r p.ir tv
,1 IH·1· ride. think tlw ruhln-r ...t.unp
boom i-, ,1 cn·.11 i11dit.1!i1111 of Ilic ir
.11ulicm·1'. C:n1h1·q1w111h. in tlu• I l11-
l.u- ('llillllH'H i.11' llO\\ li1·inl! .un-d !Ill

¡..,;\IT\·. t lu- lir11tlh r-, ll'.1' t lu- ~1.1111
't.m1p from their pi..!g' -h.« k" ,¡-,.
"nt i.it« \\ lu-n .1pph m~ t lu-rr '\It!

Taft Bcstg strengthens
top management team
\111011<,! tlu- 1'\l't nt ivr- I h.lll..!,t'' tJ, ·
t 1d(·d 11pn11 .ti tlu- q11.1rkrh ho.ml
llH'l'llll:.! uf t ln- T.dt Bro.1d1 .1,!111..!
('.o P'l't'll!h \\ ,¡, t ln- .11111rnlnw11t c>I
h\ -LI\\" !11 d,·.,il!11.111' tlu: ho.ml
t h.ur m.m ,,.., t 1111 f 1,,.,1111\ 1· nllu • r
.1111) tilt' 11.1111111..::1·1 1lu!I;, rt T.dl Ir
tu t hi-. ¡'kht T.dt Ii ad p11·\ 1 •n ...h
'''f\ cd ,1-.. prc·qd, ni. nnl 1 Ii ur r» in
1),1\11) ln,!iJ), \\,a' 1) d<d \II

l h.1n111 Ill 111 dw l•o.ird .n1d I \\
r1·1111· 11 n. -'.t f' Ill I fill r lv I,,

11t1\ 1' 'll 1• pn ..,¡ I 1 ! \\ i-, 1 le 1 I• I
pn -.1dc ni I\ •..!• r-, "Ii > h n'- '>•º!'\ i I
t lu- 1111111-.lnm l "ll'nli rnl .111d ti· 11r
( 'I'., 11 ,,., !or tlw "l 1 !1·\ 1'1nn < i
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Review Board and the National
Assn. of Broadcasters' Information
and Editorial Committees, is one of

Taft Rogers

the founders and former chairmen
of the board of the Television Bu
reau of Advertising. John L. 11c
Glay, who joined Taft recently
after many years with the \\'esting
house stations, was elected dee
president in charge of operations.

NEWS NOTES

CBS election buyer: Institute of
Life Insurance (J. \\'alter Thomp
son) has picked up quarter-spon
sorship of CBS' 196-! tv/radío elec
tion package, including Republican
and Democratic party conventions,
election night coverage, and eight
tv specials. ILI estimates the tv

pack will total some 6:2 hours from
July through November and, de
pending on: length of the two con
ventions, expects its comrnercials
will be aired between 15-80 times
over the five-rñonth period. Bristol
Myers and Goodyear shared CBS
election. coverage with ILi last
year, but the insurance firm is the
only buyer .so far for '6-!. .NBC,
meantime, posted SHO on íts elec
tion pack six months ago, with a
full-sponsorship buy by Gulf Oil
(Young & Rubícam). ABC has yet
to crack the sales ice in the '6-!
political arena.

NBC daytime sales high: Daytime
sales totaling almost $7 million
were signed hy NBC-TV dnrin¡fthe
six weeks ending 1 October. Two
of the network's daytime color
sho\\'s-.\lissing Links and Slen:
Griffin's 'Vord for \\'onl-attracted
a total of 35 advertisers before their
September debuts, with 'Vord for
1\7ord almost completely sold out
for the fall. Among the major ad
vertisers in daytime are Sterling
Drug, which renewed four pro
grams; General Mills, which bought
into nine programs; and General

i;.A

F ºº.ds···,w. I.deb pur. c.l. m.""1 ;-¡mustll'.·.-..·.,.11.ship in four prograrns.

NEW~MAKERS
011

:~

P1nL1r D. ~IAH£Lt.A to ~\ssís't.a;nt
general sales manager ut \\'íLCl~"
Pittsburgh. Jonx A.. CrLn.t.BEHs 't.(!)!
the station's uatioual sales scr~~iffil
for 0." ew Yotk.

:\t'STI'S A.. Hxnmsox to gcnei1;~d1"

munagr-r of \VU IS.,.under cons ITU(@)··.f
tion in Boston, I-le is the formélr
owner and operator of radio and t~
stations in J oplin, '\fo.

Vix Dn-rMER to busiues» rna.i:r
ager of CTV Television Xet\\'tJrk
Ltd.

Tono A. St>OEHI to p~1hlicity-p1'í:'b·
lie relations manager of '\VJZ, Ralt)~.,
more.

Jn1 ~lt1XRO to Group \Y's rrnb:M;¢
relations department in Xew Yótki
in an executive capacity. He \NP~~
an associate editor of Pnpnlar B.©1itf·
ing magazine.

BERXABDRttTlE:\BERG te> <\SStSl•~;i;il'
to the vice president of ~Ictr<tpl!iJ,,
itan Broadcasting Tele\'isi<m at;Ii:t~'.
Metromedia.

PETE.R~loL~A:R to cwcufrvl' pt:~"
ducer of NBC Spotts.

ii
I

1.

''i

''t.
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fluke,
vigor

CBS
1renewed
says Radio

N.e·tworknotes no one medium is the answer to a sales problem,
,stresses increased use of radio by advertisers as it unveils
,¡:i:SR0-1964," new presentation to be shown throughout country

R....\l>lO's rnn:J 'i.11t·•••Slll'!.~t·j1; IHI f111k1•

. autl it's tiuu: thl' ,J-.cpti1·.., rc-
1~tppraiscd iu-twcuk radio's n·111•\\ 1·d

\'.i~or .uul e~1p.tt·ityto sell t lu-ir pnul
uets. That's the mess.t~l' lx-íut; d1·
f:i.'\:cre1l hy CBS Haclio i11 a 111'\\

presl'llt.ltion. "SHO-]!)fH." to tlu
!Hlfion's adn·rth1·rs .uul ac;1•11cit· s.

\Yliil1• noting that t lu- network is
lHi!'( quill' sold out, it is a fad thut it

, iS: runnim; 011t of tiuu-. In the first
<!ilí':~mouths uf HJG:J. :19 new adver
ti~t;'rs were sic;ncd 11p for CBS
f~'lldío, it was reported hy Ceor~c·
(;}.Arkcclis, CBS Hadio dee presi
,tJ~nt, sales .. And, lu- said. h11sincss is
,,1]r.cady -t9"'" ahead of the total for
l:él'~lye ar.
The boom ill network radio.

.:i\·rk<t'.dis continued, can lu- nttrili
utrcL in part. to many new pruclucts
J1t>.x\·on the market, the populatiou
~o\\·th. ami the growi11l!; realiz,1-
ftau that "no 01K• medium is the
.1msM;erto ;1 sales prohlem." And he
.11ldl·tl. "\\'l' mav han· instic;all·d
th~H new interest ourselves."
'SHO has many nwanings. tln:

n~h~·orkpresentation hrouzht out.
To lR'gin with. the .first is ''Slíc;htl~
l~li:fis.!"d Ohitunrv." Tlu- medium
''bich w'as supp;lsed to he dying
t~>t.f%1Yrtrcrages more thn 11 t lm-r
rm:Hnsets for cuch :\meric.m home.
sl:l~,hctlymore th.111 orrc -set for 1'\'1•r~
nif1'.n, i<,.·011rnn, and child.

£111.ltin~no punches 011 corupet i-

~

:ri'.x:.(!!1n~di<t.C ns ltad io reported t Iu
·-~O(ft;l!Jrl SRO myth as "St.uul.ml

, l''Jlli:ml Oppnsitio;i." This 0111'. CB~
1 .~iJ·tl;ioRaid, takrs the form of .u!,!11-

. · <Wt>!>Sltrh us "on Iv tet•1 i.1~º"Ji,h ·11

I,~t~ r.~1clío . ·.•: only Ólcl Í<~.l.ks~is~'.·nto
- r;.rclto .. . . that oulv indics r.m

~~J:l1.".. that iltah•s Ítid1m·s to sdl
t~ª1.~1. , . tlmt network r;Hho\ too
~eoJt;1plkutt'd to huv ... th.it tclc
~~iiitb.nha$ rt'pince~I r.«l io for hi!!
.~1:1:~&11f~o111c1.Ji;.

~ Tlh" onl}· Iimít is tl1t• q11.1lity ol

~:Por~~o11.2.s oc1011~R 1•11i~

*

2·o·..·.:.·· ... ·······o':··...·.-l i ' :·

.
.

" . '

mil1io11
~

.
,..~ . .:·.···O. "~.···...•..•.~ . ''-

l
j

CBS Radio sales presentation notes 200 million sets, quotes NL&B's Paul Harper, Jr.

imagination, it w.1s uhservcd. \\ hih-
11si11g ;1 ccunhinat ion of wide-vcrccu
film and slide \ isuals, the prcseutn
t iou screen went cl.irk while a ,·oil'<'
recited 19muvinu words f rom 'The
l Iighwnyru.m." challc11!,!ing the lis
ti-ucr to create his own imac;e.

íl11ttr1•ssinc; tlu-ir "Opposit ion"
aruuun-nt further, CBS Haclio re
ported housvwive» spend some :2
hours and -1.) minutes \\ ith radio
ca eh Wl'ckd.iy. prof cssion.il men
some :2 hours and kn mi1111t1·s .• 111d
hhu- colbr workers n111n· th.111 :21 2

hours.
Druwim; from a l1·11c;thy list ol

.,,1tisfied CBS H.1dio cl ientv, "!-iHO
ll)GI" off1•rcd tlH•s1· quotr-v:
"Our .1c;1•11cywill lx- pl.u-iuu mer

three million doll.ns i11 11d\\ or],
radio this \ 1•ar ... 111·!\\or], r.ulio
fills <I partie-ul.rr nuxli.r 11n·d for

-muv of our clit·11h .uul h.i ...pro\ t''l

it ~ell, their 1111·rd1.11nliw.°' v. 1id
Paul I l.u pc-r, Jr .. pn· ...irh-nt o! '\1-cd
h.un, Loni» .uul Hrorby .

"Dollar Ior doll.rr. r.11110 li.1-. do111•
mnn- for 011r ..,.tl1•, th.in .11n otlu-r
medium." n-portr-cl Bill \k111w11.
\ lcnru-u \ Í('l' prc•,Hl1•11!.

"\\",• liclit•n• 111r.1d10. w «: •..di .1
radio w ith pr.n-t ic.illv C\t'f\ t.tr ,,,.

m.ikc- .. \11d \\l' IH1\ r.ulio to ...di 011r

'ch'cs ...• 111d lor tr-u \ 1·.ir' 110\\

\\e\c lu-i-u on t lu- <:B~ H.ul i» '\ct
work." [.u-k Iu.ml. Ch1·\mid .ul
vvrt isim; dinTlor s.rid.

"Sincl.ur h;1s lwt•n 11\ill!!, r.uh«
1•\'t•r "inn• tlu- diuo-.mr .1!!,1'. It p.1~"
off for 11•••.' l'Olllllll'nkd J i111 D1·l.11w\
of Siucluir Oil.

Teh-vivion .nlv I r11•..1·r... \\ c·rt· n·-
111i11d1·d th.it then· .in- tlm·t· t inu--,
ª" m.111\ r.ulio "t'h ,¡.., tele·\ iviou 'd'
\\ ith :2.) 111ílli011 tit'\\ r.n li.: ,,.¡., 'old
i11 t<Jo2 .ilou«. \111! tlu n- .ir.: 111nr1·

e.ir r.ulio-, th.111 th~ rt .irr: tdc·\ 1-.1nn

'-!'h.
~ H<) Lill ,¡j..,,, 1111.iu "P~ ni-.• r-,

H11111wlli ( Iv r-r w it l, q11.1lif1t .it iou-,
!-itt-rn lk,1ppr.11 v,d < >rdn1·d \, 11,,1
t ion.il IL1d10 C>1f1 r .111d frn.dh
"wt'lll'• H.1tllt'r ( >ll\ H•ll'

..~ ne > 1l ih r w •••• , 11., 1.11, d b•

tlm·1• d.111: ,hn\\ Ill\.!' Iii \.," ) 1 •r~
l.1...•t \\t't'l, .1tk11dnl Ji, Ill r.- ti 111

.)Ml .ilh1 r!t'111\! .uul .1!,!< 11~ \ 1 \< ~ ~

!iH'" 1'.1d1 d,l\ fnl111n !!Ii! .1 I), Ir l
•.•!in\\ m~ 1·.nl11·r I 11m '\1 \\ ) , r],
it w rl] nu» 1· 1111 It o ( !rn I.! o .._,,

l.om- \l11111t'.1pnl1, Iº' \111...•I•,
\.111 Fr.u« l'.l () Plul Hi< Ip! 11 n ,,
toll .• 111d ni lier t 1!1• 'd11ru1..: th• 111\'
Ít•\\ \\l'c'I...' .,

-,
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Program p.endulurn set
for .new radio swing

T in: l'ROC.H:\:'\l l'E;'\Dl'LU:'\I mav he
ready to swing in radio. 111 cur

rcnt show thinking, "format" is
good, but "formula" is had. Radio
needs some crash programs in sell
ing, program, and n'search.-
These were focuses of attention

last week at a ~ew York radio semi
nar, the second to he held this year
hy ,\lark Century, a radio program
production-syndication firm that
just passed its first anniversary this
fall. The first was in Chicago last
spring at the time of the NAB con
vcntion.

Last week's session on "Radio
Today: Survival of the Fittest"
drew around 42 programcrs, op
erators, and representatives for in
formational exchange to hear talks
by Hobert Eastman of the Eastman

r<'p company; Frank Gay, associ
ate met lía director of D'Arcy Ad
\'ertising; Mitch Leígh, ~IC sub
contruotor and president of ~lusie
Makers; Irv Lichtenstein, vier
president of \\'\\'DC, \\'ashíngtou,
and Joe Somerset, vice president
and programing; director of Capital
Cities Broucloasting,

Hadiomen are keeping; their rad.u'
actively on the track of new ideas,
it was evident from their disucssion,
Swing, a favorite word in radio at
the moment, got another applica
tion as they looked for signs of a
pendulum swing away from swing
ing formats in the direction of pro
gram units in dramatic and other
forms.

l\ larvin A. Kempner, executive
vie« president of Mark Century,

Itadin's audience, during an aver
age day i11 Augu~t this year, was
composed of BS,204,000 people, or
'i I.5''t of the total population 12
years of age :ind older in the con
tiuentul 48 xtutcs, uccordim; to
Sindliuger & Co. In :1 report just
releaverl, A. E. Si11dli11gcr, president
of the market auulyst firm, notes
that "the Ai1g11!1t flg11re rcpre~enls
peak li,kni11g to nidio sinn• the
advent of tv, :111CI it has In-en occa
sioned hy the growth of out-of-

100

61/2 year trend in avg. daily radio exposure
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home listening, particularly rrotice
able during summer months because
of the inerenscd number u[ trun
sistor radios nml enormous gro\\th
of auto r;tdio lbtc11ing, S~~n·11YC!ll'S
ago, in Augmt 1957, rmJio was li.~
tened to on an 3,·<tr:1gc düy hy
71,.572,0llO people, or 5S<"t of the
total population of the ü. S. over
12 yl·m·,, of agi..··

The I !)Ji;J figure represt.•nts :\
:17'1- g:1i11 over tha.t of A~1.gHsl
l!).'57, or 2íi,220,000 people

5'.!

1'

whose busio!-'ss it is tp be ('.)J\ b'.. "~1!.prügr~tni' fo.sb1011, s<~fdUmt .ec~tllt!íll~
rt s possible tu tülk about prq~p1l
units uf Vive minutes wh1...-.1·~11 :~~~~
ago such an idea was nnthinkaih>í:
MC, headed. by :\Hitan \.if:cr~.c11¡·

prc.·si.dl...'íl. t..•.suP..I.>·l.·.~.es.•..se\:el'u.1.co...·..rx.l·.·.....i;.·>····.1.:· r,~hensive tapc-dísc-scripr-ídea .~i '
vices with upw¡1td of 75 st;1!X1t~ tu

currently suhscrihíng to thé di');j
"Hadio A La Carte," which. }1,
everything from ll)'s and cffe.t":t:s
commercials, contests, and ch"1J!ft
011 its 111em1.

Prognuu straws 'in thé wirnl·~l:b I:
al the seminar include cxpet"ítlle'.r I
with da.ily blocks of old myst'(!f'ill ,
network use uf mvsterv sho\sr:. JIU ·~.,- ,;, ), '•'"''"~.-

import of more mysteries tr\Cl i'.~
Great Hritain. It was noted. tl1: tij

some of the experimenting stafiil1
however. have little to lose o,~,W.l

•·-'·----ii/; -

of-step programing, and th~~t~¡¡
tions prospering with Iorrnats Ll~
swin« hesitate to rock the fal:f~b' ' ' •' ·- ' '_ '~

One prngrnmer observed, "T
nostalgia in old rnysteries is b~U
than the show" and that ''they :í:t
don't sound as good ns tll'.C'~'
to."

Still, Somerset dared hf$ ,~,
leagues to expcrimt'nt cre;.Jfi'\l:(;
and not to overdo the virtue u£ ~~
sistency in station formats. \cVí:tfa
due credit to Top .JOradio and':£
music-news pioneers, tlH' Cttiíll
Cities prograurer wituts r<\<..lt~~·
rvrnemher tha t pr ed icta hilH~:·,~y,
kill cntortaiurnetrt and th~it b~~l·'
casters .have a rc'sponsihility to r:c.
ize the mediiuu 's pote11tia ls b;}:
n>)oping tttl('Jlf and iileüs.
Antlí<,·nce ll{'eds üre the pi;n.~:.~1

cri t er f un, s;tid So11H"rsd,
warned ag<tinst the clang<..'l"o£·'

. · I I · · k" · ·······1smrnng t mt w rat \.11:nr· HI Uitt;> nrs-
ket will work in m1otht•r. Ilefi~n;l,,,,
to format c<msis.teuey., vrhich :em:'..
vntcs n. spedHe audicnJn•, he !
se:·r\·ed thnt "the ins>n:\" pf .<.Aü: ~{:I\í•.
tíon is that .ti}(•\'t ..'r}' pti11ciph•\'\ \~·fa1
have l¡(')ped dc·n•h>p our l~.11~:tE
now t lm-aton í t • • . \\.'ii' fflta~\t~'t
tlrnrki ng Hf a fmnrn la. as an. i:<ih
\\'ithin our eon.si.steu<r\' wc• mn~f
tempt more. \l'íthiu. our rtüd
st~u1di11g of th!..' au<li<:~uc·e'.s.:1lr£1"<l
ami probkrn.s, we íI1f1..s~ h<?
.si.St('Jll]~· CJ't'ült\'t' •..

A hold prc~gra:nt .v..cmtnn~·~1
co.Yernge of a rcJ;1tixel~· un1~1J;J
d:t~nl J\J pe .e•l>e ~Y<lS• de,scrll'li)fl

1\



ll..·.-.__'_l.-.·l1·1.'.l"l1·111·'."Ill' .1ddn·.....,1·d luur- .•rll
1 u tlu- t11pit.· 111 "I'ul ili« Sen il'l'-

i l~ l ',t• i11 ( :ai11i111! Ilot h .\11die11cc·
1 nul h11;1\!t'. .. 111· dt"-.tTilwd .1 \I.in -
.wd ca-;t• i11 \\ l11d1 t lu- l.1!1' of tlm·c
'\1('1!,ro1111·11'-1°11h'11n;tl !11 !Ill' t:,.1,
·hamlwr h.ul 111111~i11 t lu- h.il.nu«:
or \t•ars. 111 a ston n·111i11i-.t·1·11t111
I.u.per L1·1·\ fidic',11.d incirh-ut 111
~\r\.!.rn-\\ hill' r.1p1· i11 To Kil! a .\lod,
ft'.í•/úrtl \\\\'DC dwd..t·d Tl''l',1rd1
,·;:uc.li¡ i11 In .1 )i,!t·111·1 .uu] wr-ut
i)1 tl1t· air 1;11t· \\'t'd1w,d.1~ niuht
Id'."< I.ill w it h ;1 ·l.)-111i1111!1···,¡wcial

11 h1c111111·11t;1n.111.d~si-," rt't'i!i1tl! fach
unl incorporut im; an r-dituri.rl plt';1
c~,r 1!1ilH'nwt11ri.il de111t·111·~. Tlu

.11 ..íR'tial stirrl'd up a xtortu of )i,t1·111·r
:1:ntl 1w'''P·'lwr rt\1l·tio11, .nul Lich
¡1"1\'.~tei11 t'\ p1·d t'd a hrl'a k fn 1111t lu ·
iffl\'t•ninr\¡ nllicc last \H't1l1·11d.
""!í· -. I ...•:0:1~U:l' fl lttU't•I

'"l'>llhfil' Sl'f\ iCt' i!'> nut a Luuct.¡,
'.,(ri1 do1ú turn it Oii ami oll. It ¡..,
1.irt ol yo11r crnlti11111111s sm111d
11rm1ml till' dot'k. .. 'aid tlit• \\\\·ne
'JU<u1.1~1·r. lle pla~nl !.1pes cov eruu;
··~:l'H'S fn1111 thl' vivil ric:hts m.mh
ífl \\'.ashing!o11 down to 111i1111tiat'
J,k~• sira~ d11gs ami 1·\·1·11 l11>rs1•s.
,~\tJ-•1)' dogs Ii.ne uulu-at.tbl« .1p
W\,<!,1J, <.'111ll';1µ1H'sagn·t·cL) Then- cnu
fl~· public-servic« 11111sit'. too. lu
..~fil. dcscr ihiug tlu- s!;1! ion's ti is
l'l.\t'r~· aJtcr tlil' .:\11g11st m.rrch that
1r(1huhly the :'\11mlwr One !1111l' in
í~~Jl, •·\\·r shall Overc-unn-, .. had
1H ~l'I ht·en n•eord1·d. Ol ll'ri11g a
1ítt of tl1t• "prop.uz.uid.r" song xuh-
1·.q1u·ntl~ wn xr-d, he ealll'd it the

'' it,~tbillion seller. Anot lu-r musical
I
111blic·-~wn·ic·t• hit. ;1 \\.\\.DC jingle
ír $11ci;d :Sc·t·mit~·-'"for happiness.
elif\'t' > 1111uu-. yo11'n· got t11 kn l'

•c/í:IJit~"-ma~ gd national distri-
1rU1in. \\'hi rusienl promo! ion'.'. for
rt c•:-;.hihiti1>ns. football fan,, .uul
-;dTit· s"1fdy ("Stupid Driver Aw.rrd
f Hri:•·D.t~ .. ) wen• p.rrt of t lu- Lich
'h':'itldn prt'Sl'll!atio11.
.•tí'<;fff1J1tct-' fr u 1o 1~·ust m« 11

J:JºAn:v\ c.«. tl'lling wh.it thl'
lt"!ili•11n:m l1>oks for and hm s. dl'
tflwd tlw handirup 1>Í not i1.n·in!.!;

i• 111npditin· inlnrmut inu at h.uul on
,d~i~'.ftL..,ing t'\pendit11res-a llt't'd
tirj( E.1~tma11 l.iti-r ass11r1·d him lb
i,o ltdVt•ttisin!.!; Bureau ;md tlu
't,.(fion lfrpn·St·11ta!h-es .-hsn .• ire
'fhi:irt~to fulfill. Otlu-r llt't'ds lisl!'d
'\• (:.~)}' include n-search on '-ll<.'h

1t;,t,111r~11s lish•1ü·r .1ttitmle and ;1t
''U1tit1í,1. \\'hen radio pit dws for
tt~iflt's~.\.a,· would like to h.1n·

Station boosts Boys' Club brunch

:t TT~ t. t 'f 1t ¡

~~·it·'J:~ * :t ~I*i~·:J:~•.~~~I

I;'-'(':Jr~·'l.·11.; ·":. T "1

~'t' 1i1." i; l' T 't :¡
I

1-:-~--,~·
. '"P'I

Iii•• :.: ••• .'
4. "' ,. •..•pt~

KCFJ. Lu-, .-\nt:l·le,, 'IWI a111101111n·111t·nhattrmted a neme! of :iJlllCI lo
a fund rni,ini: hr1111d1 111tlu- !'il111¡1Hilt• Vlurkct , n1-,¡10mon·d II\ ,l,1lio11,
murket , ami Caruntiuu Co. "Hr nuchcrv" ':"' \H1rltl\ h1ri:nl di,pl.a\ of
l':lmll'd cvnpurut crl mill- (::l,:IOO t':1'c,). ami 'talion's 't·l£-,1~ led .1,!ro11.n1I
"Hehl-o." Thi' ~oulhl'lll .\rl'<l Bo~·\'Cluh w:I\ lw1ll'íil'iar~

m.nkr-t iufonu.rtiuu 011 tlu- prorhn-t
involved. information un stnr«. dis
tributor. ;111d dt'all'r acth·it~. I le .ii
"º w.mt« p11hlislicd ratcc.irds .md ;1
k11owlelkl· of wlu-tlu-r nr 110! tilt'~
are j11s! a starting point for dt•ak
as well as ;1 coucis« stutcuu-nt of
prour.un pnlic~ in order to knnw
almut "clim.rtc" [nr a ctuuuu-rr-iul.

T\' is being ovrrsnld. and r.ulin
vhould "keql 1>11trviui; to educa!t·
tv -1iricn!t'd shops 1111 t lu- IH"11cfih
of rudin." Ca~ <aid. I h- alh-ist•s
shuwim; hm' r.uli» ran coinpleuu-nt
otlu-r nuxli.t. rc('og11i.1i11g m rrlup i11
uudic-nrr-. ( 111' replied t11 a q11l'r~
.rhout .llldic11('l' "duplu-atiou," thn:
tlu-, is " dirty wnrd, liut '' lie11 ii
ht'l'llllll''i "n-pc-t ition." it is gllnd.)
Bro;1d('astl'rs c;111 spt'11d time profit
.ihlv with local distributors t lu:
.1gencyma11 rl'mindcd tlu- 't'mi11.1r.
.uul "the hl•st w;1~ to sell is to ~t'! .1

ll'ttrr from ~1111r dist rid 111.m.1t!1'r
-..1~iru; radio i~ tl1t• .11h\\1•r to .ill
l1is prohlcm-."

Ea)\tm.m told how .1 st.it ion c-.111
t!t'! I()(),.< mon- u.rt iou.t] h11,111c"'
tlr;m ;my other comp.ir.1hll' 1111tlt'I.
Listing tlm•c 'it.ii factor' of .1tti
!11de. ,,ilc·s lo.ii •...• 11ul ,,1!1•-; -.upport.

Ire 11rct·d vt.it iuu-, 110! !11 Id tlw d¡,.
t.111n• [.u-tor eluu tlu-ir .rpprec i.uion
of tlu- rl'p\ w or],; lo ht'!')l 111\\('l'hh
touch Ii~ tt'lcplrot1t• and 11w1110. .uul
prm ich· ª" tool, t!11od-ln11ki111.! t.tt«
<:ards \\ it h c11\lTd\!t' 111.ip-. .uul 111.1r

kd infurmatu m. !)t.1tin11 •. t .111 '11p
por! n.1ti1111.1l s1·1lint! \\ it h loe.ti prn
motiun .uul di,lril111!1 ~r li.uvon .11111

Iolio\\ Íllt! thruuuh nrd1•r, w rt l: r.-zu
l.ir th.111h>;-~ ons to íl'p. .1t.:1!H \ .• 111d
comp.mv , lu- '11!.!;\!t,it'd. I le• ~.u t

tiu11t•tL ton, .iu.un...1 111ul1·rn1111i1n.!,
n.ition.rl h11si111''' \\ itl1 c ut-r.u«
dt•ak

E.1-.!m.rn .il-,o tip¡wd Iii' h.it to .i

('n-p.1111·Ji,1, ,,1\ int: th.it r.nl«: .u -
¡¡,it~ b~ f )' \n·~\ cli.ut. \nwrn .m
Oil. rcpn -.1·11h 0111•ni t lr.- 111,¡ 11",

of t lu- 11wdi111n tod.iv .
\lthil' \l.1k1·r Lt•it:.li ,1,J..1d r.1d111-

11w11 tu 1'1Hpl1.1'>1/1' r.uho. Í.I\ • r.1hl1·
r.uuuu-n-i.i l du11.1t1· tl1re11n::li ih
-.l.it11' "' '\·n11 •.t.111t fn, m l 111 t l«
lu·1¡..1• ... \.., oppn-.t•d In I\·, 'Pn dil

¡Hn\.!r.1111 .ipv.r]. \\ 111~Ii i- ! 1, U!I• ~

h-ctu.rl." To kn·p op1 n tl1• • m tic n
.d ro.ul 111 tite· ""'' 111 r lu1· .1• h ""' d
.t\.!.1i11-.t o\ n-d1i1111! .1 I! "><I -. 1111d.
.111d k1·1·p111t.:the ID ,, 'l!IHI •11...hi-
t·111 \\ itl1 prn!.!r.1111111.! _,,



ANOTHER VALUABLE
ADVERTISING
OPPORTUNITY

ON WNBC·TV
NEW YORK

Delivers substantial

all-family audience

at reasonable cost;

plus an exceptional

community relations

pu blic service bonus.

HERE'S HOW IT WORKS
YOU BUY full sponsorship
($5400 net commissionable) or
half sponsorship ($2700) of this
live local show which translates
the excitement of high school
sports into a fast-paced scho
lastic quiz. Art James is host,
6:30-7 PM, Sunday.

YOU GET, with full sponsor
ship, four :60 commercials plus
opening and closing billboards;
for half sponsorship, two :60
spots and one billboard.

PLUS the proven audience ap
peal of a program that repre
sents a unique fusion of family
entertainment and creative pub
lic service.

IT GIVES YOU MORE FOR
YOUR TELEVISION DOLLAR
Ask your WNBC-TV or NBC SpotSales
Representative for complete details.

WNBC·TVª NEWYORK

--"

Indian.a Broadc.asters'
etect slate: of officers
Vice ptcsidcnt and geucral mana
ger of \VAI\E-.r\.\1-TV, Fort \\'ayne,
Heid G. Chapman has been clcoted
president of the Indiana Broad
casters' Assn., at its annual conven
tion in French Lick. He succeeds
Don Manke of \VBF.\I, Indian
apolis. The complete slate of offi
cers include: \v. C. Fowler, \\'B.AT,
.\larion, tu dee president for radío;
.\Iartin \\'illiams, \\'F.\'fS-F.\1, Indi
anapolis, to vice president for fm,
Johu B. Babcock, \VL\V-I-TV, Indi
anapolis, to vice president for tv:
\V. T. Hamiltou \VNl)U, South

' Bend, to socrctary-trensurer: Hích
ard Jackson, \VSAL.,Logansport, to
assistant secretary; Ben Falher., j-.
\\'THI-AM-FM-TV, Terre l-htute;
to assistant treasurer. Named di
rectors are: Jack E. Douglas, \VFIE.
Evansville; Arthur H. O'Neil,
\VSBT-A.\1-F11-TV, South Bend;
John H. Atkinson, \VHBV, Ander
son; joscph Edwards, \\'AM\\' and
\VF.ML, \Vashington; J. E. \\'illis,
\VAZY, Layfayette; and Don
Menke, \\'FB:\l-AM-F;\J-TV, Indi
anoplis.

Negro -aimed station
gets another's gift
It was a case of mistaken station
identification when a cheek for
$110 appeared on the desk of Harry
Novik, general manager of Negro
or i e n t c d \VLIB, New York.
\\'l\lCA, another New York outlet,
with a general audience appeal, had
conducted an on-air, fund-raising
campaign to re-build the bornhod
Birmingham, Ala., Baptist ehurch,
where Innr children died several
weeks ago.
AT&T's New York Jo11g lines op

erators collt'tted $110 for the cause,
and sent it to \\'LIB, under the ns
s.11111ptio11it was the ;\kgro-oriented
station had run the driv e.
Novik. preparing to forw.ard the

contribution to \\';\!CA, dis(·.rn.·<•red
the station had alremly mailed its
enlk-ctions to Hirutitrgham. I.le
wrote a 11otL• of <':o.:plaüatio11 to
\\'.\ICA president, H. Peter Straus,
s;ty iug lu- \\'ns sending it tlír.Pctly to
Birmingham, and addíng., "T wnu.tcd
vou to know, t}Hingh, vour elfotts
paíd off-ht 1111ln' ~\"in·~than t'Y(c'H

you nutlcipatt-d."

,1.n
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.-TIMEBUYER'S
CORNER

• Thanks, Allcu \\'nodal!: St'l'IW. tlu- Curnn
g.n t' 011t the wrout; info on ,\Jary U'Sliidd::, in
tlie 7 'Octohcr issue, by telling you ~lary truv
eled from Ohio tu Georgi;\. w-n. h) ~oily. ~hi·
didn't do any such thing, uud thanks to Allen
\Vood.1ll, an astute Corner reader .111dpresident
uf \\'OAK-Bi!!; Johnny Heb Hadiv-Columln1s.
Georgia. thl' Corucr now has the whole thint;
straight. You St'l', ~I.try did 1110,·e from \\'OKS,
Columbus. hut this Columbus is in Georgia, not
Ohio. So, ~lary was in C:eorgia all the time, and
still is, now as a timehuycr at ~lc:Cann-Erickson
iu Atlanta. The Comer is adrnittedlv 110 great
shakes in geography (<lue to m-ver mnking up
lost work nfter a case of chicken pox in fifth
gr.adt' ), so thanks again, Allen Woodall,

II Crown stations treasure hunt in L. A.: The
Crown stations - KINC-TV-A~1-F~l (Seattle),
KG\\' -T\' ·A~.l (Portland). KR E~f-TV -A:\l-F:\ I
(Spokmw)-\\'{'rt' host to more than :200 Los

LA.R'RY LEVY:
no poltywogs, no frogs
"\\'Ith the use of da ht processing ma
eluncs in ndvertising becoming more im
purtuut every <lay, it's vital to re-cmpha-

,..
• o ~ e·-- -¿~-~-.a

~ll'dl.1people, what they
are doing, bur1111.tund sa.yin¡
28 Úcloltt·r Ism

.\11gt·,It·, .u] <1gt'lll'~ ti11wl111p·rs .111d .u..s 1111.1
quest for fi\'l' hiddr-n e-row m \\'orf}1 $1.i;,()()(J Ill

prízr-s. J h111t r.m~t'd from Dod~c.·r ~t.1dilt111 t11

l lollywood. Trick chu-s ru1111i11~the ~a1n11t from
crossword ¡rnn:h·s and :\font• Cod« 11H·v.••1~t"'·
to mystery rhyures and a Spanish l.rngu:H;e ad
i11 a J .1p.111nt• 11e\\sp.1¡wr .. ll'd hunter» to 1,11d1

places as tite Pink Pus'~ Cat Burlt·.,qtH', .nrd .1
Cahucuua Bl\'(I. 111oll'I ...wi1111ni11~pool lo.uli-d
with 1,000apples.
O ;\mo11g other tasks, contvst.mts li,«] to p.iddh
an o.írless hout to a mermaid fluatin~ in tlu
cc-ntvr of El'ho Park L.1kt•, milk ,1 l'O\\ 011 S1111·
sl't Blvd., talk with a "confined corpse" in a
haunted house. and pilot Go-Karts .irouud .111
uhsLlclt• course. ;\ hi~h point W<IS Bill Dana\
ap¡w;1ra1H"l' as a hell boy at the l lollywoocl
Rooscvcl] Hotel (in l ine with his Jn~t· [inu-uez
tv show on :'\BC). Ralph Edwar ds presented
the awards following tite hunt activities .it the
Stadium Club in Dodger Park.

,.

!>ÍZl' the basic fact th.it what comes out of
a computer is only as good as the infer
matiou that's put in. \\'ith much of th.rt
iuformatiun being 1judgl'mt·11tal. it's clear
that the computerized media dt·part
uu-ut will be able to gd .dong with fewer
clerks. hut will ne<'d personnel with a
broad kl'lowh·d~<' of how and '' hy vari
ous types of aclvcrt isuu; w ork," com
ments Larry Levy, .1:-sol'iatt' uu-di.i di
rector at :\unna11, Cr.lig ~ Kuuunel
(:\'t.'" York). Larry titen r.uses tlus serr
ous question: ''\\'ithout clerk tr.iinecs,
how will .1~t·ncit·s ht· .rhlc to develop
the qualified 1nl'dia marketing personnel
nt·eded to tun the m.iehiucs?" \\'ith
:\ C& K .1 year. L.1rry work» 011 Colu.t te
pwdudi.-:\j.l\ cle.urers. Caslunen- Bou-
quet. l le ,, .•,~ Iormcrly .1 nu-di.i ...11pn-
visor a.t J. Walter Tho111pso11, .uul heforl'
th.it a nu-di.i buyer at \IC'C.111u-Ericho11
I It> started his c.irevr as .t nu-di.i tr.ti11t'l'
at Al Paul Lefton aftc-r ~r.1du.1tiu11 from
Cit~ Colleuc oí :\ ew York. .\ bachelor.
Larry Jin.·~ in vl.mhattuu. l'njuys skiuu;
.rud brid~e. pl.ivs the guit.ir, .uid dabbles
m fulk-siugin~ .
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O \Vinning team included Art Kattan, Laura
Seudders Foods, Petie Houle, Smock, Debnam
& Waddell, David Nathanson, Tilds & Cantz,
Rálph Neugebauer, Gardner; and Lou Nichol
aus, ÜC)'Cr, Morey, Ballard. By ehoosíng the
right letter in the word "Crown", Kattan won a
whicc MG sports car, while the other team
members won color tv sets.
O Second place team of Bill King, McKenzie &
King; Carla Christenson, Carson Roberts
Agency; Bill \Vorstcin, Grey; John Hassett, Hix
son & [orgcnsen, and Bruce Ahman, Compton;
each won an am-fm hí-f streo console.
O Third place prizes of portable tv sets went to
Gary LaPore, Riedl & Freed; Jane Nuttal, Em
bry-Moreland, Jack Kerr, U. S. Borax; and Rob
ert Heintz, Heintz & Co.
O Fourth place team, Jack Jones, Mattell, Lew
Krause, DDB; Raqueí Speights, Honig-Cooper
.& Harrington; Jack Leener, Tidewater Oil; and
Kay Jorgensen, Hixon & Jorgensen; won cam
eras.
O Fifth place team and winners of AKC mini
ature French poodles were Chuck Joy, Gardner;
Preston Hogue, Westgate-Calífornia Products,
Lan-y Líebenbaum, Tilds & Cantz; Larry Keller,
DDB; and Kay Ostrander, FRC&H.

BUYER TAKES THE CAKE

DOUBLE: D-ICINC: 1\lcCmm-Erickson (l'..'ew fork)
tnedla buyer Dale Paine and \VINS -account exec Don
Waterman sample the idrig from. a \VINS hirthclay
cake: N r.w York statien celebnued its 39th birthdau
and its.first y.ear utulor the Cr0up w banner lo Octohcr.

56

RONSON Can-Do- uodeble electric caT'!.,opener and
mix,er~is among Ronson products to be 1J1'trlríoted vid
spot tv in color scheduled to start in rm'd-NoQemÚ,:er.

m White named v.p, at C&~V: \i'Villfaro C.
\Vhite, assocíate medi'n director and Jl.1atilttgcr
of the media department o.f Cunnirrgham &
Walsh (New Y:ork)has 'been appointed a vice
president of the agency, ·

TV BUYING ACTIVITY
~ Ko.del in all-out p11sh: Eastman Chemical
Products started using spat tv on a 'Saturation
basis in 35 major markets 14 October for a six
week run. Aim of drive is to extend public iden
tity fot Kadel polyester fiber. Minutes .and 20s
ate slotted mostly in prime evening tiJ:ne. Sur
veys taken afte.r the initial campaign far Kodel
in 1962 showed a marked increase in aware·
ness of Kadel, and led to the company's use of
spot tv this season. Agency is DCS&S: ( N. Y.).

~ Coca-Cofa hitting hard: Coea-Oola's new
"Things Go Better \Vith Coke" ad drive is, Ac
cording to the company, "bclícved to be thti!
most intensive advertising campaign ever put
into effect for any beverage prodnet." A number
of network spots were purchased on CBS and
NBC shows during Sep:tembet and October, Ül
duding P?;rry Mason, R:rru.)hid;e, Saturday
Movfos, Ensign O'Too1e, Monday M ovíes, Lar
amie, Secret. Storm, Rawhide, Elev~nth Hour,
and Mr, Nooal«, In addition to 11.ehJJork expo
s-nr<;, 1oa11rlocal Coca-Cola bottlers are incrc~1s
íng their skeds for tv, radit:>, and newspapers .

.~ RoJ1so11 buying almosr completed for spot
campaign to run from 12 Novcnlber to Christ
mas in about 50 markets. Drive of IDs, .SOs, afiQ.
minutes will bo aired in color 'vlia;rn\:c:r posst
hie. Agt•ncy Jrnndling Ronson appliances is
Smith & Dudan (N. Y.); buyer ~Jitch Grns}Jerg.

¡jct



T.her·a•s more ... t;a M..cLendan Ebany Radio ...

~=--::;;---

FACILITIES ... we've got
POSITION, toa!

*,nthe Nation's highest rated Negro group"
*Ave rag e rati ng position on Pu Ise and Hooper General Audience Surveys over a 2 year
ptetio.d ..• as compared with other Negro group operations in similar or larger markets.

1'Q,;(>09WATTS AT '\550

IN ALL OiRECliONS
5,C>PC>WATT.S AT 1320.

The Top-rated Ebony Voice rn
Al¡barl'a·s t st ~letro Marl.et

5,000 WATTS AT 1590 10,C>PC>WATTS AT 1550 5.000 WATTS AT 1440

Consistent y - me i;nen's H ghut N A l O REC' O\S 1'• •"SH 1 ~

Rated Negro-¡pau S!a!1on T~~So~!'"~;·s '.I 1! PJ,.e• i.~9..,, i;i·u s·i•
Soon-'1 a~r ~ OAV '• Eoon, Vo ce •• ~' i DA•

Floridl1s Most Pow·e<fuf

11 rn e I .end on ebony radio
... Quality Negro Radio down South



RADIO MEDIA

Jones College in Fla.
given Rahalls' WQTY

Huhall Broadcasting has officially
turned over \\'QTY, jacksonville,
to Jones College in that city, fol
lowing FCC assignment of its
license to the college. The transfer
is unique in that Rahall donated all
physical assets of the station to the
college, including all lrroadeast
equipment, transmitter equipment,
land, and buildings, with cash value
of the gift totaling well over
S225,000.

The donation was in the names
of N. Joe Hahall, Sam C. lfahall,
and Farris E. Rahall, who still own
\\'ICY, St. Petersburg; \\'\\'NH,
Beckley, \V. Va.; and \VKAP, Al
lentown, and \\1NAH, i\forrístown,
both Pa. \\'QTY, a l-kw claytimer,
went on the air November, 1957
and was acquired by the Hahalls
in July 1960.

Farris Hahall pointed out that
during the past months, arrange
ments were worked 011tfor tilt' eon
triliution of the station to the col
lege endowment fund by the Ha
halls to meet all needs, and to offer
educational programs as well as
commercial "which will alert the
needs and desires" of \\'QTY listen-
ers,

NEWS NOTES

Blackburn brokers four sales: Busi
ness has been heavy in the station
brokerage arca, with Blackburn re
porting four recent sales. They arc
\VHill, Portsmouth, sold for $190,-
000 cash hy John ~l. Abbitt and
Luther \l. White, trustees for the
benefit of creditors of .Iames Broad
casting Corp. Buyer is Speidel
Broudcastiug I11c., Joe Speidel III
principal. \VIIOL, Allentown, sold
for $1:38,000 hy Carl Stuart and
J<unes Herbert to Victor Diehm &
Ass o c ia t e s . Diehm also owns
\\'AZL, lluzletou. KND'Y, Marys
ville, Kan., sold for $60,000 to
Hobert S. Vlorrow Associates hy
w. x Schm-pp. \VTAG (F~t),
\\'orcester, \luss., sold for $.50,000
by \\TAC, lnc., OWIH'rs of the sta
t ion uncl the\\ 'orrcst cr Tdegrm11 l
Cazctt. to Xorrn<m Knight, presi
dent of the Knight Quality Stations.
111 a sale handled hv I l.uniltou
L111dis ~ Assoehttcs, thl' \\'illia1J1 H.
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Walker gtoup purchased '~~l\'IB'(
AM-FM, Lansing, for $2.00,000 from
Stókes Gresham, Jr. The am mttlet
is a 500-watt elaytimer, \\Talker <:t1t.
rontly has \\'TS).J-.A).J-F.\I, ).ladi
son; \\'BEV, Beaver Dan1; wosn,
Oshkosh, and ';VEAQ-AI\l-F'51, Eau
Claire, all \\'is., and \\'S].H, St.
Joseph, ).fo.

Aid etvt Two station group opera
tors have 'donated more than
$200,00{) in cash and equipment to
educational tv orgauiz<ltions;. .\Iet
rornedia presented $100,000 in cash
to the Creater \\7nshi11gton (D. C.)
Educational Television Assoc.,
which provides non-commercial tv
on uhf channel 26.. ~li<leontinent
Broadcasting, owner of radio and tv
stations in. Scn1th Dakot», contd
huted tv equipment valued at
$107,000 to South Dakota State Col
lege. The gift includes a 700-foot
tower and antenna and two image
orthicon cameras, and will he used
to establish an etv station at the
school. In addition, Mid-conríuerrt
is making available legal and engi
neering services tn help the .enllegc
obtain its license.

MBA meet: The Missom-i Broad
casters Assn. elected Hnrolr] Do11g
las, of K\I).10, Marshall, president
at the conclusion of the nurrunl fall
nweting at Jefferson City. He suc
ceeds Don C. Dailey, KCBX,
Springfield, Other new officers arc

. \
\
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K\\'Q'S, JeffétsOil. ~íty. A ~birt"'' UJ~
slecve_s .t¡ession.:for_. _m_e:mbe-rs brc"5•Ug_..•.l_11 · -~ae

••· •111Canin:Hllffd ..comntent :oppo"'in1g tl:t! ·i ·1
pn1posedJ~"CC rule on lirnitatie)"n GJ:t 1te()1nrnerci!t1 len.gtl1 and . qn•111Hfr;~ ) ª
xvhieh h<lS hecn fo.rljl<J.lly.oJJpc1Mi~~J
by the '.\lisso.nti delegafü1n Irr Oo;t;l~ ~\B(
grcss. Also d1senssed x:oi:·er.cthe :n:e.e,eil\ . ·
for hr11adc.as.t editorinlizing, t':t1~ r ·e

. ·f I . .· . .... .··1. Fi'''-r .nnsmt·ainng o. the ptqpüsec '..Y1¡µ; ~
"f , ,, dº .. . . • . .. . . .. ). ' ·1 'ii I :ffitlamress .. octm1e as. npp isc Mí? 1·rnc
present prnc'tit!~!i prox·idiug eqt.tfJJj f
time for dissenting opinicm, am:l 'ª
report by Earl J)pugherty, K~EQ~ ,."
.\_lexico, .\fc>._, nat.i.oJ·l·al. PJ_·c.·s.jtle_J~'r..d..f 1~!
the Assn, for PtofessHmal BnJ.l1;dc~i ·· 1.

. Eº l .. Icastmg ' e ncaticnr. ' ·

r • · 'l. f. f. f .._,.."!t"' ítJ!.iNationa ocus on arm .¿tcts~All~ 1

Radio todayIaegan ,~·hat is ~>eli~~·~~11~

to he the only dmlr ,\gncul.tu~~l r
prngr.un on netwsrk rad'io, <)JJ·~;~ '~
7 :30-7 :40 a.111.\\·ith rm nr-,dat.ed f;~q' f.H
to all stations la.ter (11:30 a..n"l~).Í:t'J I '
the ntorning. Rased in \\'ashin~t~~~ I lti
D.C., .the ~londay-thr!>t1gh-Ftif(t:~~ 1 I~
shaw Is hosted by ~1gncnltnrtil ;~1~1.~·~
thority Norman Kraeft, one-.tin1e"11 .u~
consultant to the natinn's .F.ood f~'
Pcnee Dircetor and 1nüSt 1'eeel'i:'.tl~t
host of •• farm ta die) ptogt«1u1 (Hl ·rl1"1~
).Intual Brnacleasfing Sy.stetn.

e !1

.º'

\VCN ~cts rights to Fnlr; \\'.''{i~~,,
Ine, wil'l sponsor the S-[K'rikrts f)Ji~'"'·•1A
gram of the . Illiuois-Lineolnhr ~\~ i:

hihít at the 1964-6.S \\'odd's Fttf'tt'1l1.~C

UNVEIL ROLLING RAD.IQ S.TUDIO
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KQ\', 1'itt~hurg)1, is 11~i~l1~yproud. ~1f-it_;:-··~Q Vt•hfolc,:· lllll't'ilüd rc~'''rttfar
<hiring a special showing at CJwrlicrs ContHT} Club. Ifli' tbl~ first m~1,,i
~t11t.ion.on wheels lnrih In- GUS&\!\', locnl .drM1lay uml ·t··xli:illiitll'oitd¡¡,r,
auel it. housts ~ud1[catnrcs1h ;1 1·e1,t hu11,1;gc, lw;1t'i11g111i.d 1~'l~11lit1g,~~-s:~é1h
'"ªU~pf unit ure ~p~wlull~·1'd11fpn·cd t11 support t.ht" larg(~ Íí'l'íLJt ~~'ÜltlO\~'í!i,
a·ul louvered (•.vilin~ dimhin('.s ac~lh~ticfl.It· a1ttl Tighfhig



111'.\t''' York. S1,1ti1111..;will Ii." l' t''\

"''111••in· radio .nul t\ right.. to tlu
UH!' of spt•t•t·lrt•s, intrrv ii-w». .uul
ut lu-r proc:raru iuatc-rials. pJ11, '~ 11-
diC"atio11 ric:lih, cluritu; t lu- c·rnrr'c
of the f.1ir. Thi!-> ¡.., pc·rl1;i¡h tire fin.t
of a r.ish of -.t.1tio11.; h11~·i11ghro.ul
t'.t"t ric:lrb to \\'orlcl's Fuir t'\ t·11h.

ABC Radio, too: :\BC Hadio "ill
<itf\t'r livv tlu- \\'i11tl'r Olympics at
Iuuxhrnc-k. \11:-..triil, lwt\\ e1·11 :2~)
);11111.uy anti n F1·hrnar~ iiu-luxiv r-.
ABC T\' is also committed to cm -
!,'tac:c of tlu- Olympi« Ca11H''·

E~ig vcoop of vunillu 1n· cream:
'rlrat's 1111" nu limu.m Boh CaJI¡111
~\·011lcl elvscrilx- a ..cold air mnvv,..
PH<' of those \q•;1thl'r-lwatt·11
)'lhrai.1·s used by hro;1dcast we.ulu-r
men to. sonu- think, l'Ollf11-;c the
:rnrhlit·. \\'liitl' Hose Tea, a!!;t·m·~ .\I
PI111ILefton, and \\'l:\S. :\1·\\· York,
¡\;!lit to~dlt1·r •.urd cl.t•1.:iclcdto dt>coclc
: :t:rw "1•atlil'r lorccnsfiru; lingo in a
:f\\i'icc-dail~. :21~-mi1111tl' series ( í :-l.)
t.1 •.iu. .md 5:·1.=J p.m.) e;11lcd \\'hill'
, Iiü:•w \\ 'cutlu:« Scc11c. Tiu· huy
.,.11t.trks tite first time i11 years thnt
:th.,.· tea t·o111pa11y has dt•\'iatt'd from

1 ':!'lt.1it;ht spot ;.11111rn111n·mc11ts.l lost-
1 ~\d hy Call.111, the pwgra111s cvplnin
fht.• nll'teorolo~i!'al haekgro11ncl ele-,. '
termi11i11g tht• weather ami oUl•r
"'!i:<:i~·ulifieand historieal material in
1rn>.11-tt·d111ieal terms.

~1:3.C: Hndio adds affiliatl': \\':\\·Y,
~hrfol k-Portsnun 1th-~ t'" port X ews,
~·.a.. hecaml' an :\BC Hacliu ullili.rt«
Lt Octolu-r. 1'1w station, w hich pre
\'Ío11s)y was an :\BC ;11filiak Irom
~l'J*'mlwr. H).'):3 to \lay. rn3~J. is
H\1. lied hy Tidewater Tc-Ierudio. Ine.
U üpt•ratcs 011 l:3.)0 kc w ith .=)kw.

H.!l()J>Y b ir t li da yr \\':\BC. :\cw
'f:!';tk, is ech•hr;1ti11g its ·l~nd birth
d<'lYthis month h~· sending pn•st•11ts
fn íts listt•ucrs. Listt·1wr~ art' ª"k1•d
t'u se11d in l'ard:- a~kin!! for any
p.rc·scnt worth 11p to S;.1~. :\fter .1
tlí~iwintt. \\ i1111i11!!eont1•stant" will
Jt,'~'t'Íq·their presents wrapped as
hitt.hd.ty c;ifts.

(:Ji\¡£ f{¡Hfio add.o; a 11o t.her: xv. \ KE.
f~tcl.i1iJ,1,will joín tlu- CBS Hadio
lhwnp at a íntnrc elate. St.rtiou,
(l'.pt:•r.1ting f nll time 011 1:3-!0 ke with
l;QUO \\ •H t s cla ~· a 11cl :2.)0 \\'a tt s
•tL~ht. is º''·11ed hy Bas.it' Comrnuni
.q.}!it\'mand has lu.'l'll inch-pcnrh-nr.
O:n other network frouts, M11t11al

College convocation cheers birthday

Dr. \.. Willimn \\'hih'hm'I of Old l>o111i11io11Cnll<'l!t' liolch mike ª'
\lani11 Kalb, CB~ :'\e•\\\ diplo111:1IÍ<:<.·orre,1m111ll'11I,nuvw erv q11nliotl'•
following a1111clcln·" al co lit·ce cuuv oe1tio11 in oh,c·rva11CT of tlu- ·10th un-
11in•r5ary of \\TAH, :\orfolk-:\t•\\l}orl '\c•w\, \\'ith h.alh :encl \\ hin-hnrvt
an· Hohn! \l. La111lw, pr ev. uurl l!l'll. mer. of \\'T \II Hndiu-'] \ (.or¡>. I of
\\'hill'lntr\I) 1111d Jad;. B. Print-e (for r], '>latio11v .p.

H:iclio n ill acid \\'\tOC, Chatt;1-
11t>ot;a. to its lim-np on :) '.'\mTm
lu-r. TIH' st.rt ion o¡wratt's with
1,000 \\'atts clnyt imc and :2.')()t•,·1·11-
ing 011 }.I,)(} kilol'ydes.

Scuttle stution sold. KT\\' (:\\I tx
F\ I), Scuttle was sold hy the First
Pr l's hvtvrinn Chnrch of Sea UII' ti 1
D<1Yid\l. Sct;a I for $:2.)0,000. Sl'l!,a I
own'.'> \\'C\'\I. Crr-cnvilk-, \liss. lle
Iuruu-rlv owned KOBY (now
1'1\:111), Sa11 Fr.nu-iscu. KOSL 1)1·11-
Yt'I', ;111clKl.'Dl , Kansas Citv. This
bkst h11~· ¡., Sc!!al's first stc-p i11 re
cntcrint; tlu- major market radio
O\\ ncrship field :1ftn an ahscll('(' of
[our ~·ear~. Station, whic-h o¡wr.1k-.
on I :2;)() kt· wit Ii .).OO:l w.itt-, li.1-;
lx-r-n ovvned b~ the Church sinn·
it w.rs Iir-t lin·nscd i11 l~J:20. It hold
;1 constructiou permit Ior .111 1111
st.itiou to oper.rt.- on 10~.3ml'. Till'
s.1lc \\';ts throm.::h E(h\°\11 Tomi wrl!.

NEWS MAKERS

Pvi-t. S111-1'\H111 .md Fmm m<"
\\'1-:1, II \l'S to .uh tTtl'.111~ .l(.'('Pllll!

l'\t•1..·11tin·" at \\ l'.\T. P.1kr-.n11.
:\.J. \\'ci11h.11r-; w.rs .in·111111t1·'\1·t·11-
tin· for n.r t io n.r l IH1'\llH''"' .1!
\\TF\I. x.« York.

I' \1\1\II\ (; \ 'i \I\'\ tu tiw '\,nin ,t,iff
of 1\:110\\', Dr-uv r-r. 111· \\,1-. w rt l:
I\:FHC:. S.111 Fr.mcivc-o.

Lr' e \1\1. I() ~C'llC'l'.il 111.111.11!,t'rº'
I\:.\:\Y. Little Hot k. npl.« ini; To\1
Bivuor-. Carl n .t'> loruu-r lv -..iln
111a11.1g1•rof \\\I\"-. '\,,.,j¡, il11'.

:\. J. \\" vt t.11. J11, to 11pt·r.dinm
111.m;igcr of \\ D\' \ D.111\ .n.. \'.1.
I lo vu 11T110'\I '''º' !o pl o~r.1111di
nxtor t lu-re.

C11 vin I·" \\ \1\1\1-, !n lll.111.1\!t'I'ol
\\'a~hinl!,ton opn.dio11" uf t lu- \l11-
tn.rl H.1clio '\d\\or],

(;\In \Ill I·II lo .utou nt l'\q'(llll\ e•
'' it h 1-.:PI\:, ~.111Fr.u« i-« n.

:\Oll'\I \'\ T \'\I O!\ !o t lu: -..Liff of
J\::\\:T, Los \11!_!1·k.... n-pl.« m~
\ln.:r k1· vrr-« .. w ho h,..., tr.iu-.knnl
to t lu- ~.111 Fr.111t·1-.t·ootl1( « o] ( 'B"
T\' 11.1tio11.d -..ill''· T.n Int \\ .r-, \\ 1!h
\ letruuu-di.i 1Y '1.il1·-.,in '\1\\ Yor],

,111<1Oil tJH' l'(l,I°'!.
111 \ l. 111 \\ 1 'I !o -.t.1! 1n11m.ru.i \!1 r

ol \\ 11 \l. Cn·cnfwld. \I.1-,..,
H ''I \JO'\ ll l , \·\'Pl ¡1-..1H~ t ~ pro-

111otin11 m.m.un-r ni \\I BC Plulo1
clc·lphi.1.

Et·1.1'\I \It Cl 1\1)) h I 1d1l ••••~!.'
111.111.1~1·rfor \\Fl I l'Iul1ddph1.1
lle rl'pl.ic1·, C1 Hll ..,Enl/'\111. w h 1

h.1-; lweonw r.uho-t v .!1 m r.rl ,,d1"
m.111.1l!n for t Iii It1d ,, .1111I I\ D1-
' ¡,¡011 ol "ln.mul. I'nl il« d1 II'>



SYNDICATION

More
to lull

sponsors shil,ting
seri.es buy.s

Move seen cementing advertisers' identification
of their products with a specific serie.s sk.ein

Fl'LL SPOSSOHS.I.Ill' of syndicated tv
series is still very much alive.

Syndication distributors, long of the
opinion that the future of their pro
ducts' uclvertising support was cen
tered around minute participations
on stations carrying the series, now
have at least one dissenter among
their ranks.

Len Firestone, vice president uud
general manager of Four Star Dis
tribution Corp., reports that al
though the greatest part of buying
in syndication is spot participations,
there are cases where sponsors,
these days. are buying whole shows.

As an example, Firestone eites
the case of Four Star's Dick Poiceli
Theatre, which is fully sponsored

by imlivídual advertisers fo three
of its 38-inarkct roster. KDAL-TV,
Duluth, and K~IVT, Twin Falls,
Idaho, both sold the Four Star
property to IGA Food Stores in
their areas, and \VINK-TV, Fort
.Myers. Fla., sold it .é11 masse to
American Variety Stores.

"It's obvious," Firestone stated,
"that some sponsors want to have a
close identification between their
product and a television series,
They want to use the huílt-in mer
chandising tic-ins between show
and product which are most cífee
tive when the advertiser buys the
whole show instead of spots."

Other Four Star properties now
folly sponsored by individual ad-

Finding right mixture

Chcek'inu \l'l"i(>I for Sohio's "Giant Carbllrélor" eomuiercials :)pfll'arin~
in Clcvclund Browns football telecasts and I\' news shows in many Ohio
l'ities arc (l-r) Fred A. Nill'"• prcvidcnt of XileS Coutmunicntions C('ttfers,
'' 1111••.c·Chicauo ••.tmlim prnducccl !lit' ~pols; Niles aceoünt exec :\fr,~.E'cHrh
Klnl''>l'r: and S;il D~·\larco, pruducer for :\·kC:mn-)Uarsdialk. Clt'\'ebnd.,
:i~em·~ for Stnndard o( Ohio. In background i\. giant model
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vortisers include Dete'CNr;es :QU
KSL-TV, Salt Lake Cit.r {~1e:na~
Mo tot£), aüd co,,.spo,ns.or:éd.,oü ~1-
ternate ,:c,·~:mk~un KTBC-TV, Nox~;¡
tin, é Roy Butler ..Lin0oln~:Mercull~
and Austin Savings and ~'futui0.l
Loan Assn.); Z(tlif! Ct~J TheJ1tf'f1' ~rt
\VAGA-TV, Atlanta, and \V~JA~"
TV Mnco.n (M.is.s Georgia .Dairies),,~
and on \VGAL-TV, Lancaster, Pi@.
(Dusquesne Brewing); 13..(f;l,e-!114~
<ín 'NBTY, Charlotte, N. C. (P~t~ ,i,t
'n' Shop Supermarkets); the Ú{!J.1Tfl?;
and )It. Jones on l(\"OA-T~\!•.
Tucson, and .KPHO-TV, Phoé1'11~
(Kennecott Coppe.r) .. ..,.

II 1,

Ne.we.st pix pack.s, rea;~
biggest fee.s ft~m tv

I '~
I

Current pMka.ges of rnotion pa~•..II'"
tutes ill release to tv are hrin~tn.~ ·1.

the biggest fees from stations sm~j:
they were first made available, ne.•..
ports editor Julienne Dü1H1y in t~~:
Fall-Winter issue of Tv ferrft.l;J)'~ •
Film Souree Book, just pnhliS:b~d , ,r:J
h)' the Broadcast lnfo.m1atio:tli zn,
Bureau. .,1:

All totaled, tv ean cm.re.n.tl)r t~~ , ll
its. pick of 10,427 .the<\tric~Jl,.f~á'tir~~ ~
films, 2,997 of them post~..tSi and\
manv as new <lS 'the last three ve«irs~
Q,·er 1,200 features. are ú.\'rtílable 1it
color. Of the 53'3 title.s rele<1sed ill¡
the past yea.r---416óf them póst.,iiils'
-the U. S. ,lleeouítts. for 307~tfa~··11
British,. 157., ~10d the remaining,~·: II
~~n~ither Italian, Frencht. ()r Gev~j 1

'(' D .. ,1·· ... 'l· « .,]'.j,¡c I,,11ss . ,upuy notes Unt t te , ia'.µUAI~.
stance of íit'1.11Yforcigíi l)ietu.~~~'II

still represents a problem ;for manf '
station program managers, s]iib.~t:·
sponsors - .C\'.Cn those only bttrf'!ll'~
announcements in the picture s~~~
nlog - ,,·orty abon]: ~1n<líe.1we~~''"'
actions to frank foreign theine~.M!
But she also points' out that tod.i1:~1
greatest volume uf both loeal Q!íftU
national spot business. 011 <1 C'Ql'.!',,.
tinuü1g basis, is ph1eed íH SlJCl~
carrying feature films,

~raus-Lt1x Teli.·\·ísioH'.Co1·p.,Is pla:n
nin!.( i;tr;1to~rfor a sales push of illf.'$'
llt"W' co1.ne.dy·prodnct1<~n .Mtl.<:<k (11(~

AJ urr far l1 ítc, Wítb <i thre.e·tl~~1
s;llr.s 1JJi::'<'tiog 111 its Ne\\t ;y·&nk dí!iae
bcgi111íing foclay ( :!lSJ ... ~1fack,o;¡;til,
,Uycr for .11.i1r.e is a :3<}()-'pl''(:)_g);.;1JJ~rt

1f1

'
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WHICH ,IS
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TRADE PAPER
IN THE BUSINESS
OF BUYING TIME?
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SYNDICATION

series statring Joey Faye and
l\lickey Deems. Xational exploita
tion and trade campaigns will begin
in :\'on·rnher, coinciding with spe
cíal sales and point of purchase
merchandising efforts. The series
has a.Iready lreen sold to \\'Pl X.
New York \\'TTC, Washington,
D.C.; ami \\TC:\"-T\', x linncapolis.
Also to he discussed at the meet

ing is "an accelerated" sales plan
for T-L's new adventure cartoon
series, The .\/ighty ll ercules, now
sold in --t.Smarkets.

NEWS NOTES

New Group \V entry: \\'BC Pro
gram Sales has placed in syndica
tion its 90-min11te daytime varietv
program, The .'1ik« Douglas Show.
Now seen on the five \Vestinghouse
Broadcasting tv stations, the series
has been sold to KCTO, Denver;
\\'GR-T\', Buffalo; and \\'ISN-TV,
Milwaukee.

Seven Arts . activity: Seven Arts
Assoc. has released Vol. 8 of its
Films of the '.50s for national syndi
cation. The new pack consists of 42
titles from 20th Century-Fox. Seven
Arts has also announced the sale of
its Churchill the .'1an half-hour
documentary to 10 stations, bring
ing the sales total to 33. New sales
were made to Kl\JJ-TV, Fresno;
KOGO-T\', San Diego; KREM-TV,
Spokane; \\'KYT-TV, Lexington,
Ky.; KID-TV. f daho Falls; KLAS
T\', Las Vegas; KVlQ-TV, Eureka,
Calif.; KBOI-TV, Boise; KAUZ-TV,
Wichita Falls, Tcx.: and to Doc An
derson Adv., Louisville. Churchil!
the Man may not he shown during
the statesman's lifetime.

New tv sponsors tee off: CBS Films
distrihntr-d ~)O-minutecolor special
on how to play golf, The Golden
Tee, has been sold in more than 20
markets, in sonw cases to advertisers
who will lie making their first spon
sorship trip in television. Sales were
muclr- for two plays t'aeh of the film,
which [cuturcs ten top pro golf
stars with inxtructionul tips to
\\'BB~l-T\', Clricauo: Kl IJ-TV, Los
Angt>les: \\'F_;\ 1\ - TV, Dallas - Ft.
\\'orth; KLZ-T\', Denver: KG\\"
T\', Porthuxl: KCP.X-TV,S;.dt Luke
City; \\'I IP-T\', I larrisln1r~; KI•:YT,
Santa Barbara; and \\'A LB.-T\' Al
huuv, umoui; others. New-to-tv

G2

sponsors arr- Vurner \\'ard Gar"
Leasing, San Francisco, and Lawn
Federal Savings & Loan Assn.,
Chicago. I11Dallas, the program's
sponsor, u local auto dealer, is so
pleased with the results of the pro
gram that he is currently negoti
atii1g for two more broadcasts.
Show wus prnduc(>(]by Jack Doug
las.

\Vorld tv distrilmtut: Global TV
Enterprises, a new firm specialízing
in world-wide distribution of tv
programs, has been formed hy Sam
Gang, a tv film sales executive. The
firm's headquarters are at 37 \\'est
.57th St., New York. Telephone is
HA 1-:2648.

Official Films down: In its annual
report for fiscal 1962-'63, Official
Films registered a net profit after
provision for state and federal taxes
of $1.50,048, compared with $:205,-
121 the previous year. For fhe year
ended 30J11ne, 1963, Official reaped
sales of tv film licenses, less partici
pants' shares, of $:2,236.,243, com
pared with $::2,873,78.5the previous
year.

Gas company buys "Battle Line":
Official Films signed Pacific Gas and
Electric Co. {BBDO, San Fran
cisco) for full sponsorship of its
first-rnn documentary series on
\Vodd \\'nr 11 in seven Califorrria
markets. It will debut there during
the week of 3 November. This la
test deal hr.ings I October sales for
Battle Li11e to 100 stations, with 27
new outlets being added since 1
September.

'.Powell' pulling sponsors: Four Star
Distribution Corp. polled buyers
of its off-network Dick Poiccil Thea
IN and found the sedes completely
sponsored in more than 75% of the

NEED A GOOD
SAlES·O.RlENTED WRITER

FULLY EXPERllNCED!
Presentations, ad copy, blóchures, film·
scripts, promotiorL Available ngw.

Box No. 38
SPO.NSOR

1fü1.rketfo Sho'iY is sold out :in 19 marr:~
kets,. ~vhile ;five,sJadoüs r;epo't!tthtt:t
the setírs j~ t}t1i~klyl~'l~~'Ii1,gt~''lir:~ll1'1
SHO Í!'tatus. li'í. adcUficr11., f{,~
liorrs ar,e hole.ling th:~series rot·~~
layed starts.. Statiurt1s, SBO a;re~
\VPJX, Ne'!,1. Yot~; .\N7l~'(;)'i Fl~!:l'ª
rlelphfa; ...\V~JAL~TV, ·.\\;ªshi
KCOP-TV, Los Angel~s1
TV, llaltí more; \VL\1~tT'-TV,C:íu~itt~
nati; \YOOD-TV, Grand H1(1J.,p;tel~
\V l~K~TV', Ft. ~Jycrs.; KDAL:J;\'"'!
Duluth; \\TGN,,TV, ~U:utJ;e~r~ºltf~
\VH10-TV Davto:n· \V;(JJ,.T~'.

' '' ,., - -.. '_') -?'' ' _-' __-; --.:)•: :'_ -~('·:' ~-~-_-:::_.,_:_~:,'- '_'_,>,?Ames; KlVA-TV, Yuma,;KTB~;¡~~
Shreveport; \\ITVT, Tam;p:a;~OL~;.:
TV Líneulm \.\'!xIAZ-TV ~;J,~e©rt·,·. ' . . ·-e·-- .: ... ,,; . •i '""· :-. '-' ·· ... ••. • :'1 11'·;., -~--, .. ~-. "·,, ',

KMVT, Twin Falls¡ and .KPHtJ·..:;T~1
Pltoenix.

Expands distcibutio.n: TeJ'trsrirrl,:<dJ!,,.
vision of the \.Vmther Corp:." m !B'n·tk-,
ting up foreigp.. d.istribtrt:i~)!ID: ~f:(J:r
L<tssi<\ The Lone Ra.1.t.gel',.~\I'J:<d.
gcant Preston, S:.tl~$.réptese1tt~fj,\.·~
n:re be:i11g.ap:poi11J~ in Lo:f1.t:l~a~
Rome', Berlin, ~lexicCJ Citv, ~m:~
Paulo, s,..-dnev, T.ok\.'<T,nnd Nicxeda,.
In. addÚion 'to ha~dlin°g' its \'5Q\.~Iil
nr<~pertks ahrmi;d, TeleS:yüd ~,~ill
handle for~ígt1 dísfríb1).tfn11. 60~·
other program producers i1nd pn:~~~
agers.

nl(.J
I.¡,

1,,Italian-American venture: lbdi1t1:t
Internatümal Films and .An1edo~ro
Intematíonal Pictures \.YillprodJJ;él!
a one-hour t\' doeumentarv; in eol~r,,,
titled The Life o.1tdAtl Óf ~1tqh'P'l'
angelo, to he.' rt'lenscd in cntijtut:Q'
tíon wíth tht< ..U)füh anr1iversar~r~
the nraster's death. Actor-art e:xti:t!.:i:ºt
Vincent Price w'ill n~lrr<l.tt'.

!•·,J.

NEWSMA.KERS

~ltK£ G\sEY to the Hoht'rt tu~i"k~
Co. as arr associate .and hea:d o£ t.til!'
firm's talent di\ ·isinn. He ~~ttlsJ~td~"
licity elirectnr fur l\n~11n.mJ11.tl'~i
and KTLA, Los A1i;~,t~l'(\s.•
~hcm\ELL.\.t11lE~C1·:to clire,ctnt'!Í£

puhlrc rolations fo.r Tra11sc-Lu"i'!.EM~
was t>xerutivc vire pre.sHJrlft &if
Holxert Lawrence Prodüctí<~t1s:,,

lhcI1;.\UIJ i L \VDOUl:>;. to dir.eGitOJ'
of salt's and ¡m1i;1'.a1niti;~ :fo.rDe.s1tlv.1
Sales in Los An~des. llu w<ls<\~l'ilJ~:;,._ - .. - - ..-· .. "

KTT\' t lrcre.
FI\EI) r~.Ftt,,\," I\:, Jn. fr¡ SDnthurd:&t

Division sal<:.~snni:uag,rrrfur Ttitñ;~
Lnc, lIo \i\i'as with NT,\ ~iüd Zi~l!'.r
tlre sor1th<'astl\tt1Ykc·t



~lv'h1ga baH wiith-tbe statistics is--Oriole- rooter Jackie Leathers of -WJz:rv
I

'13TATION REPRESENTATIVES

Gals bat out

A-·\U~llc\~ wo:-.11-::\.' tlu- ;u~thropol
O\:!tsts say. <líl' mc.n·asme;ly as

•'.lUninc;mnsculim- mil's. >:'ow it
•.Ct'tns the ~iris .m- druwiuu close
1FIone of the hist singularly masen
,.(J¡:.,• pastimcs ; \\';1tchine: h.ischull
~~tnws 1m tv.

Arc:ordinc; to ;1 stuclv conducted
his- s1nn1111·~hy \\.JZ-T\'. Baltimore.
~f'>Hl'fon·Yer is the cartoun-clmruc
er ,,,¡fr" ho innoccntlv ;1sks ;1 juhi
.mt huhhv if the l.!;rnndsl.nn homer
ht')···n· just '' ituessed ou h is
·~nod."
'The B.1 ltunon- Orio It• e:<H1ws.

"·h!frh h;1d hevn tclcc.-;1st on \\"It\ L
f'' for the l.ist two ~l'ilrS. head for
'-VJX-T\' in 19().t. \\ºlwn \\']Z-T\.
"()AHni:ssíoncd Trcntlc-c to conduct

111 1 ~c.·lepl11uw smn·y on tlu- hasch,111
1rrntr11'1Je(;S crnnpoxition. the~· dis
.,~~·rP<Ithat .5.Té of all women i11
l<rllimorl' rl·¡wrted w.rtchun; otw or

I:ül\í~eof thl• .to Oriole ~.mw~ tele-
1i I ;}~111pto tln- ~urvcy point, ( l\H·IH'

11:url' \H'n' .iireel l.iu-r i11 t Ill' Yt.'<1-
•Hll.)

:F\fty-sit porcx-nt of the women
.•1fd tlu-v lunl sú'n at le.ht h.ilf th!'

ratings
tt•lt•\ iwd µ<tmes. ;1!_!ai11st (JIe ( of
their m.ilc e01111t1'r¡1;irt.;. \\"hat's
111on\ wo11w11 011t1111111lwr men in
30-or-mon•-c;aml' vic-winu: .1~Y(of
the- \\ onu-n wutc-lu-d .rt lt>;1st 30 of
till' -lO e:<Hlll'S telecast at the t inu- of
t lu- sun cy. comp.mxl to 3.1'( of the
111en.

Hobert \l. I lnllman. mnrkct iuu
research Y. p. of Tch-vision Aclvcr
t isint!; Hcprl'!-.l'ntathcs. \\"jZ-T\''...
rep. lll'licn·s wonu-n-anclic-ncc !-.iz1•

PHOJECTED Ql' \HTEH-llOl'H

.-\l'DIEXCE FOH l!Jí>-t

( Bultimorr Oriole»
1111\\ 'JZ-IT l

I lonu-, . 1.):2.~()()-
\ 11·11 (.'):2,000 ( .').t f

\ \.linu-n ~~')()O 1:2r

Childrl·n . . 3ll.()()() ( l t ' )
-

Tot.ii :2'-.0. J( )(I l()(l

., '"lwq1w11th 1>\•·rl1111l•..l I» 11
Ii.ii I .ulv r-rt i-.•1·r,.

\l.111\ 'p1111,or,, Jw ,,w) .iii'
t 1111111"tlll' fcrn.1h· h.1'' h.dl .111d
1 un· ,,, ""·t 1111d.1n t .1pt 1\ 1· 'It"\\ 1·r'
"li11 l1.1pp1·11 t11 111· Ill t lu- 1.111\!<" ni
tlw "'I· lwt ,Ill\!' ol tl1•· 111t•ri 't ni
ot lu-r f.11111h 11w11ilu·r-. i l1d[ll1,!l1
c.11l1·d t hi ... ".i l1t!.!l1h 1'1rt •lit'• Ill', .I'•·
'11111ptiu11." Tlw \\Ji' I\ 'l r• ml•\
\llr\ 1·~ .1,J..1·d \\01111·11 ílº'P"ild•·11t'
t lu-ir n-.1,011-. f11r \\ .1il 11111•.; { )11 1l1·

c.111H''>.• 11111.).)'' \.Bid tlw\ \\ .dl lwd
111·(.lll\I' tlw~ "1·11jo\ t lu- t!·lllH''

'""' 1111h· li nru» t oum

Hoot int! Ior tlw 111HIH' k.1111 ¡, .ip·
p.m-ut ly not t lu- 0111~ n"1'"" "u111t·11

\\ .itch h,1wh.ill l!,11111·-..111 th -., f 11h
is\111'. '''º'"ºn r1•\ i1•\q·d tlw k111.il1·
f.1wi11.1tio11 w rt h tc·ln ¡,¡011 ,1llil..t1•,·
plty ...ic,il pn>\H'''-i11 otlu-r \\nrtl'.
''''\ ;ip¡w.11. ~rnw· .ith 1·rti,1·r,. n·c11g-
11i/i11!.! till' dt't'!H'f llH'.lllill!.! 11f
\UH1w11\ inu-n-st i11 l\ 'l111rh. <. .ipi
t.ilizl' 011 it h~ pn unot inu \\01111·11·-.
products on vport s vhow «. Tlw~
;1lso know t h.it "01111•11 "ill lu-lp
i111l11e11cc tlu-ir huvh.nul-, w ith prod
nets s11d1 .i-. i11s11r;111e1\ lwt'r, .int«
mol iih- t in:s. .md e:.1,ol inc.

Scn·nty-si\ pt•n·1·11t of t lu- "01111·11
interv inn·d in t lu- \YJZ-T\' Tn"11-
dl''\ snrv l'\ corrr-ct lv 11.111wd '.'\,1·. .
t ion.il Ben ;1-. om· of the Oriol!'
sponsor,. ~ation.il lkt'r. which
owns the rie:hts to t lu- l!.lllH''. ",1, .i

h.ilf-sponsor of th1• H)6:3 Onol1·
t!am1·, on \\'B.\L-T\', .111d ¡, e\
pe<:tcd to huv one-third -.prn1,or
xhip of them on \\'jZ-lY IH'\t :1·.1r.
\\'. B. Doner is '.'\.1tio11.1l"s .l\!l'lle~.

Three i1111im!s of t•.ich c:.111w J.1..,t
,t•;1son wr-n- sponsorc•d Ii~ It J
H1·~·11olds. for \\ inston .111d C.inwl
de:.1rctt1•.;. 111 the vurv vv . ~) ol
tlu- w11mc11 fl''P«llldl'nh .l'-'nci.1tnl
tho«- l ir.mcl« w it h the ( >riol(· kl1··
c;1sts.

.\11wrie.111 fü•,1-.m. h B1m .11» Íl\!·
llfl'S ('O\ !'fill\! )(} \!.lllll'' kit•\ 1wd Iii

B.iltuuon- d11ri111! tlw vpr nu; of
!t)6:1 -.!tow .111 .ll1di1·m·t• nf '-.'°I 11110
wonu-n 'ÍI'\\ 1·r' p1·r 1p1.1rl1 r 11• ur
Thi' i-, report I'd to rt·pn·..,1·1it 111•;r;•
"011w11 '¡,." 1'r' ¡wr q11,1r!1 r-h 11r
tl1.111 ,111~ otlu-r l\ prt•.!:r.1111 \1°1·11 m
B.1lti111ort'. \\ itl1 tlu: 1 \u pt um d
pri11w-t11111· lil'l\\1 11.. ,¡¡, w -,

Comp.m-d w rt h 111 t w or], pr•
e;r.111111H!.Onol~·I\ Ii 1'>1·h.dl 'l in I
mon· w uuu-n f.111-..1111'dt 11 qH 1rt1 r
l1011r th.111 ~I ~ Í t h.- o..,.) Did\\ >rk
,¡'°"" .urr-cl 111 jHlilll' t mu- d11n11..:



STATION REPRESENT.ATIV.ES

~lay and June of Hl63, according
to AHB.

~kn were not overlooked in the
Trenrlcx study: It indicates tv base
ball is still an excellent way to
reach the male audience.

In a sample separate from the
women's, Trcndr-x found that as of
5 August, 1963, 86% of all Balti
more's male population watched at
least one Oriole game, and six out
of IO had seen more than half of
the games.

Almost all of the male hascball
viewers (D2'7r) correctly identified
National Beer as one of the prod
ucts advertised. At the beginning
of each interview, before any refer
ence to baseball was made, each
male respondent was asked "\\'hat
comos to mind as the brand most
advertised on television when I say
'beer'?" Seventy-eight percent of
the men who, on the basis of fur
ther questioning reported watching
Oriole baschal], named National,
as against 307'- non-viewers,

\\'hen a similar brunrl identifica
tion question was asked about cig
arettes advertised on tv, 42% of the
male viewers named either \\'inston
or Camel, against 23% of the non
hasehall viewers. Among men who
smoke, the 4:2% figure rose to 52%.

A('cording to AHB ~lay/June
196.'3 network program ratings in
Baltimore>, Oriole night games
ranked at the' top of the ratings
heap, tied for first place with CBS
TV's Candid Camera. The rating
(28) for all baseball telecasts is
topped by only three of the 85
prime-time network programs aired
in Baltimore.

It was noted in the study that
AHB docs not survey Baltimore in
July and August. If it did, the com
parison wi: h net work programing
would probubly show baseball in
mt cvon more Iuvoruhle Iight, since
tite ~lay/Jun<' report covers the
period prior to the start of network
re-runs and summer rcplncemeut
programs.

The Trr-uclcx survey, co11d11ctt>d
in tin· non-toll tr lophone zones
throughout the nu-tropolitan area
of Baltimore, is based on phone in
tcn·it'\\'S with :3:21 men and .5-{I
women. \lor1• women than men
were- sampled hera11st' of lower·
l e vt- l lra s e b n l l vir-winj; mn o n g
\\'( >111e11.Only one person \\"<JS inter
\ iewc-d in C'ach home coutue-ted, _,

(i l

Western music
1.r

I
Some 13,000 fans jammed the. new Ci.vi.e Center i11th:e Ch¡>:sapcakeJlay
city for a hootenanny hosted hy WB;\11) anct fcahrdng }?dtl:y Arnold,
star of station's "Country Slüsi.c Spectacular" \\•íth all-star ca8t. Tlcrlf
(l-r) arc Clrarles Bernard, pres. 9f the Country :'\Iuslc Xclwpr},¡.:' Carl:
Brenner, station mgr.; Arnofcl; and ~latt .~fofos,.mgr. bf 1>1•Hallantinc. &
Son's, of Baltimore, one of the major .sP<>•lsors of the hOQtc11¡irJny

NEWS NOTES

Mobile stations assign new reps:
Pape Television Co. stations ap
pointed Stone Heprescntatives to
handle the ruello outlet and Katz
Agency to handle the tv station.
Select Station Heprescntatives was
previous national representative for
both.

New market hook: American Re
search Bureau has released its 1963
.\Iarket Digest, a compendium of
viewing and marketing information
for each tv market in the country.
The report will be distributed to all
AHR clients who subsorilu- to its
~ledia \I anngcmcn t Series.

NEWS MAKERS

L1':x Tnox 1CK to account cxecu
t ive with tlw Xe,,· York office of
~le'(ro TV Sales. I le 1\\"<1sfonnerlv
with the Edwnrd Petrv Cn. ·

[on-e C. L1hnY to the Ne,,· York
sales staf] of Hng(·r O'Connor. I fa:
is a Iorrncr nu-ml wr of Hoh('rt E.
Eastman lx C1 >.

JoEL 1\. S1·:<:,,1,Lto the tdt•\·islon
s;1ks lkpartment of Ven¡ml, Torbc]
& ~lcC0111wll. 1k \\'<H> senior timo
h11ypr at Gn·y Ath-ertisi11g.

Ho1nT1icK :\. GrEnp\;1, to tht•

tdedsiün dh•i15im1 of Ad-.111t íotií\t~
~ew York sales staff. I le xx·;Ts 'x..¡tf:l1
\'cnard, Torbc.t &. AkCrmneU.

ALVJ){ Connx tn <tssi.stnnt in di~:
research and .salt-s ¡,)J·omotioh tl(¢.;..
partmont uf Storer TeléY·is.ion 5,p;¡,~~;¡
He was senior researcli analvst '\Ví!tl~. , ...__-.,.,~

ABC.

W ;N'.·.·o·· '··u· ··y·y\,,.r-.,''
. . ,•• ,\. . ' :. ' .. t: ;. -. \,. ,, /

. ' ·.. '· .•. __ -··· .. /' \.,'" ... ·•·· !- . \ /'

·'7£. ..~~··.·....~.···...• n~~~u'
.~/~~~~~'~

SOt:JT M IU•il:D • E'.L,KH:All'.1T
CA.LL VÉNÁRO, tbRBEf & .M;C"t'OJ<ti"U:TL,;IM



•.WASHINGTON WEEK
:-;,.ws from nanon's
< .1p1tal of •Pf'' ial
lnt,.rr.s! lo 1tclrnrn
2Fí Odoher lfHo:l

** BrondGaster fanfare on ratings reform~ getting pleased b_utcautious
obs.ervation from the staff of the House Investigations Subcommittee.
Subcommittee counsel Charles A. How?:.eis in no hurry to dash off o

rat.í.ngs report for the subcommittee members until action on the industry
proposals is in full swing, and well beyond the plan and promise stage.

The crystal ball raises the possibility of another brief hearing
bY way of a progress report from broadcasters, to the rating pr cbe r-s under
Chaí rman Oren Harris (D.., Ark• j , There is also a chance that the staff' r-epor t
and recommendations could go over untí Lafter the NAB rating council chair
manDonald H. McGannon' .s promised audit debut-early in 1964.

** .Trick £!: treat .w·eekfor the embroiled FCCarrives early in November
when the House Comm~erceSubGonmiit tee O'D Communications focuses !!

three-day hearing.£!! the agency's p}.an to regulate broadcast commercials~
Rep. Walter Rogers' 6 N0vember hearings will springboard from his

bill to forbid such regulation by the Commission-but will be a test case
of the FCC's right to rule on matters Cong;ress believes are outside the
agency's statutory prerogative.

** Rogers and !! goodly n\iUI!berof fell ow l.egislators are equally ag
gravated .Q.y FCCdoings in other ar.eias.
Heavy c rí tic ism has fallowed F'CC"s pronouncements on its Fairness

Doctrine, on broadcast ed í to r-LaLte í.ng and cont.roversy; on its tentative
programing pressures, and its field hearings in Chicago and Omaha-even
its decision to charge for broadcast 11.censes.

Question in many minds is whether the FCCwill back off gracefully
from the commercia.ls rule-making and avoid a showdown-or hold fast to
its right to ac t under the 1934 congressional mandate to ru.le in the public
interest.

Fueled by election ji t t.er s and vigorous broadcaster protests on
national and state levels, the final showdownmight mean some rewriting
or the FCCstatute. There could be rules limiting FCC's rule-making time.

** Another bit of advice to the FCCto restrict tendencies to broaden
out ~ during t'he annual appropriations unpleasantness.
Sen. Warren Magnuson, who beads Senate Appropriations Subcom:nittee

éiti_dparent Commerce Cammit tee, scolded regulatory agencies in general
and FCCin particular for r-quest s for funds to increase per-sonneL.

•we did not give )'O'U any new assi.gnments for this next year. In
fact, we passed some bills hoping you could simplify and expedite your
pr-ocedur-e ... •

FCCwill not far!3 too badly ín the matter of funds: it will probably
ge,t a bit more than last year-$15.8 million-sliced downby the House fror::i
a r eques t ed $16. 5 nrí Ll í on ,
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** .There ~ill be no more FCC:lo,cal i.nq~irie:s theme.d tó lócal._,liv:e_ tv
programing iti tbe Chi_cago-0.mah~m:a:p.ner-but .there· will very pp·ssi~·lY

be public fo rums o.n the way tv ]icensees are c:nciosinS p('ogr:ams,,,ánd tbte·
status of radio programing.

FCCohaírsran .E• .William Henry has rec.ommendedth.is· course af '"~ras:s
roots" inquiry in his lengthy report on th.e !FCC' s Omahaing,.u,iry of' J'.an.pa:ry
February, QVerwhich be presided. He would like to estimat¿e the .eft~·ct o't
dropping option time z on the wayLoea.Ltv licensees en.o.osetheir pro,grami!l&i:
network, syndicated or flo]lywood film-and howmuch voic.e tñe vi.ewer ñas*
now that the. licensee has supposedly freer, non-optione.g Qhoice .•

Communityhearings on amand fm radio. w.ouldassay tv impact o.nradio 11s
role, and find out where it is trending.

** The FC'Cchairman does not r·ecommendt~inf! the question of over-·
qommerc_ializatipn or the Fai.I'¡les:.sDoctrine to local fori.wt1s.
Fa.e-e-to-face broadcaster confabs will be the order an these redhots.
Hedoes urge tv broadcasters not to rely on ratings· alone fol' p.ro&ralll-

Lng, Aside from re..cently exposed frailties, ratings d01not indicate may
viewer yearning or newand different pr-ogr-araíng , says He·nry.

** The r.eport takes ª page from the Greelrn in. urgln,g :£ cont_inuous ª:dia
logue" betw.een:the broadcast¢r and his publi~c, as the only basis. for

.sound programing.
Henry concedes frankly that local live programing <Jnany regularly

scheduled basí s on local tv stations presents almost unsurmo:Untable prob
lems to originate, finance, find necessary talent, ami P·N>dUce~.Heconc.ede;s
further that more public inquiry into these problems would serve no purp•.ose...
Omahaviewers· had no eompLaí.rrts about their tv fare.

** ~evertheless---th_e warning finger wags, ¿:mdH,enrystill holds that
the amount .of local live progra!lli:r;tSin prime time is g. "b:igl:llYsigtiiti

nif icant index" of the waythe licensee vi,ews..his o·bligation.
The report recommends that local tv bro.adc·astel's: maintain liaison

with viewers by announcing regularly, in prime t;ime, br-oadcaat er-t s 01bli
gat íon to serve the public; maintain open r-eecr-ds at the station fi>f paSit
and pr-opo sed pr-ogr-amí ng as f LLed in FCCapplications-but r.evis.ed in thé
future to be more understandable t01bot.h FCCand the public.

Al.so to be on record: financial data of the Station and tv reve·n11e's
in the oommurríty on public rect>rd at the FCC; extra .cle1ar list.ing-s i:i>·fp·~;tme
time shows; community issues; a breakdown of station pro.g,raming,staf:t as to
functi.on; local segments in non-deca LprQ.g.rams.

** Cmnr. Rosel Hyde dissent.ed .from the local i•nquir:y as. an. intrusion
into the pr_opesses of democratic choice-which may be s-l01w••but t.he

alternative is stifling paternalism.
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listeners and WROC's sponsors.
Here's why:

111/t"s time to"
SPEAI<OUT!''
"Approaching our second anni
versary in Rochester Broadcast
Center, I see an excellent fall and
winter ahead for both WROC's

t BALANCED PROGRAMMING 11

"The WROC-Television lineup of
Rochester's most popular per
sonalities, locally originated pro
grams and movies complement
the excellent new NBC fall
schedule of exciting programs in
living color and black and white.
There are shows to appeal to all
ages ... to the entire household.

2. COMPUETE SERVICE

"WROC is the only complete broadcasting service in P.ochester
TV, Radio and FM.

3. PETRY RATE CLASSIFICATiON

Tva.···
CHANNEL··· ..··•

BASIC Nae

WROC-TVwas one of the first stations in the U.S. to institute the
new Petry Plan-the most efficient system yet devised for an
nouncement rate classification. Here is the balance, the appeal
that no other local station has.

- --- - --- - - - - - - - -


