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CAN MAKE THIS
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S CONSECUTIVE YEARS

50% SHARE of AUDIENCE
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Exr-cpj inn To Tlw Ruic

WKRG-TV-Mobile-Pe11sacola
has an·raged 50o/o or uwre shart: of

mulient'(' in en·ty .March AHB nrcasu r'enrcnt
sim·p 1959. from 9 a.m. lo midni~hl. *

xore : The dates used herein are esttraares from ~larrh AJ1.Il surrevs l~!>.Qthrough
1963. Audlence moasurement dala are est írnates only-~ubJ<'<'t te drfocts ind
llmllatlons of source mater íal and methods. Hence, l.ltey may not be accurate

measures of a true audíenee,

® Represented by H-R Television,Inc.
or call

C. P. PEHSONS. Jr., Gn1cral lH~nia.gcr
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PltY. mi.mons witness dtes: National viewing
figures uri-ut yet nve ilnlilc. lint A. C. Xichcn
Co. rcp<Hll' tlu- ~n·C'ra~1·f\.Y.C. family wat('hcd
a tot<il of :~I hours across the three and one
hnH days of covr rugr- of the a frcrmurh of the
assnssinatiou of Pn-sidcnt Kennedy. On ).lon
clay. nearly en•ry family (93r; of those with
tv] witnessed tlw funeral se' ITices and funeral
prorr-ssiou. Nidscn S(I id tv usage was abnor
mally lii¡;h ovornl], incrvasi ng suddenly to
•tor; in mid-afternoon Friday-e-ncarf y don.hie
usunl viewing for that period and rising to
O\'C'r 60~ during the average quarter-hour
from 2 :30-1uicl11ighL. Saturday. from 9 a.ru..
midnight, the average was sor;,: on Sunday, it
was ssr;: and on ).lond.ay. 67'1. The total
viewing public was about 5070 above the
normal seasonal level.

Wegver's lcrtest surprise: Sylve-ter L. (Pat)
~\reai.·er. who's kept tltc industry on its toes
h·ntfhing his turns from network head, to
ag:ency head, to pay tv entrepreneur, has don
nril still another hat-this one· as client. By
naming Y011ng &: Huhicam to handle adver
ti:úug for his Subscription Television, Inc.,
\\'raver\; latest turn is probably being termed
"turncoat" over at ..\lcCau11-Ericks.m1, his re
vious hase of operations. There's not much
money involved; it's purr-lj: the principal of
the thing! The Los Angeles office of Y&H will
service the pay tv system due to hcgin in L.A.
and San Francisco in the spring. Heccntly
formed, Subscription Television will present
closcd-cireuit sporting events. including the
Los Angeles Dodgers and San Francisco Giants
gamC's. current movies. cultural. and other
programing. Transmission will be on three
rliffercnt, simultaneous channels workiug
through the suhscriber"s own set.

'Lgdy Bird, t.o drop control: Vlrs. Lyndon B.
John~on has iilc<l an application with the FCC
lo rcl inquish her control of the LBJ broadcast

Cardinal has 'Profiles': Hiclranl Cardinal
Cu -hi ng lras revea led that one of President
Kennedv's lust acts wa s lo H:''Ígn him the tv
righb to Pro] ilcs in Courage, he-t-se lling book
'' liich wun a Pulitzer I'r ize for thC' Pn-sidcrrt.
Cardinal Cu ...liing said that after informing
him of this action. JFK told him: "Xow you're
in the tv business."

lwlding:-. in T •.xa-, (KTBC-A\l-TV, Au ...tin, ami
K\\ TX-A \I-TV. \V.aro). aml place tlrem under
a trn ...t1·<·"'liip.The bici wa- madr- through I.1·on
u rd \lark:-. of the W.r:-.liington firm of Cohn &
Vlark«, coun ...cl for tho stations.

Ads hail broadcasting: Benton & Howles has
taken 1.000-line ads in both the New York
Times and ll erald-Tribune to salute the entire
radio and tv industry for coverage during the
recent tragedy. The ad" po intcrl to broad
casting's "uníliuching dedication and diguity."
and B&B sa i<l it was •.confident that WC' arc
only reflecting the respect am] thank" of the
Amcr ican people for a job well done."

NBC meeting postponed: Annual convention
of Xational Broadcastiug Co. radio and tele
vision affiliate- slated for \\'c~t Coa:-t this week
has been po-tponcd as a result of Pre:-ich·nt
Kenncdys a::--.as::-i11ation.:\o new date Iras been
set, though cen-irlcrution is being gi\·C'n to a
date for an affiliates conclave after the first
of the year.

:\lenntimC'. ABC TV torlav kicks off series
of region a I meetings between network CXC'CS

and primary affiliate station managers with a
sc-s iuu at :\rw York's l Iotel Plaza. Others are
-et for \\'C'dne:-day at San Frunci-cos Fair·
mount l Iotel, and Fr ulay at the Drake in Chi
caf!º· To he di-cu-sed are the pa-t year's
prof!r1':-:-' and plans and suggc::-tions for 196-l
.63 in every program area: nighttime, daytime,
news, and sports.
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National flies to K&E: National Airlines took
a surprise (?) flight at the week's end when it
moved its account to Kenyon & Eckhardt.
National, whose billings are variously esti
mated at $3-4.5 million, was with Papert,
Koenig, Lois for one year. Before that, it was
handled by l\foCann-Marschalk. According to.
a K&E announcement, National executives
"had been quietly screening a number of top
agencies before the selection of Kenyon &Eck
hardt."

merits, An additional 93 establishments·
(8.5·%) not having sets in any rcoms .repo;rte·ct
the availability uf lobby or office tv for .their;
guests. Only42 establishments (4-:tyo) repvrt~lil
having no tv service in Rny fonJ:r~m~.a:l'tW;I.
th~u 96% had some form ex! lY .servi~e:avail··
able. Aud this, reminds WJXT, d'.nes n<xt :iní·'
elude any tv sets which may :be present ín :dr:e'
417 hotels and mo.tels.which, •.vhíle:they 14"er~.
among the establishments' contacted by the
station, did not respond tp ihe sun'fey.

·SPONSOR-WEEKI ·2o-••~ 19M

lntrigu.e is the key: Today's 22 million teen
agers are the "show me" generation and.
therefore intrigue rather than sell should be
the most practical goal of advertising aimed
at that market, according to a survey con
ducted by the research division of Teen-Age
Fair, Inc. A total of 23,512 youngsters in the
13-19 age group were interviewed, with over
95% stating they don't buy a product before
they first see, touch, and try it. This is borne
out by a finding that their believability in tv
and the printed page is higher than in radio.
The· figure for those believing ads seen on tv
was: boys 22 ro, girls 26%; not all of it
boys 32%, girls 35%; hardly any of it
boys 30%, girls 24 %; none-boys 3%, girls
2%. For other advertising seen or read: yes-·.
boys 2·s%, girls 36%; not all-boys 36%,
girls 39%; hardly-boys ·22%, girls 12%;
none-boys 6%, girls 4%. For radio ads: yes
-boys 18%, girls 22%; all-boys 411J"o,
girls 47o/o; hardly-boys 2.2%, girls 18'%;
none+-boys 3%, girls 1%-

Tou.ts tou.rist tv exposu.re: WJXT, Jackson
ville, surveyed all 1,500 hotels and motels in
its area dming the summer, received data
from 72 ?a (1,084), and found that 950 or
87.570 have tv sets in one or more rooms. Tv
sets are located in 21,44 7 rooms, representing
76% of all rooms in all responding establish-

4 Second class postage paid at N,Y.C.
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No. settlement y.et: There is still ne :end in
sight to the talent negotiatio:ns stale:ni;ate.h'm·
tween SAG-AFTI{A and. the joint adveJtti~~;n~.
networks - agencies - producers committ~~'~
Screen Aetors Guild last week wa.sp·plHng it~
15,000 members with h.opes of getting a: 7S%
affirmative vote giving it p.o'Né.t'to call a.stxik~11
American Federation of Tv :and Radio At.tisti·
has.already been given such pcrnterby its mé:rrl•
bership, SAG's accompanying lerterro its,.metn•,
hers claims the joint committee is, "still de
manding what amounts to rate reducticim
ranging from 30-65%" and compares thfsi
with a statement fha.t netwPrk tv br-oa:dc;:·astíu·
dustrv income, after expenses, rose frcyi;ni
$171.9 million in 19:5'8 to $311.6 míllfo:n
. 1962 . h .. . b ¡!. . H IIm ..·.· , wit gross revenue .erng we.~ o.v.e;r
$1billion."

DFS e.n Pulse roster: Dancer-.Fitzgerdd-Sa:m"
ple has become the sixth big advertising :a.gem~
cy to subscribe to Pulse's complete radio 'p.ack~
age in recent months. Tln:lothers ate Sullhr~n,
Stauffer, Colwell & Bayles; Kudner; Do~1~,
Dane Bernbach; Gonrpbell-l\1lifhum; Lan~,
Fisher, iu1d Stashower. Pulse',s list of a¡g~11~.y
subscribers now totals 170. Lawn~nce Il;QslQ:w,
v. p; and associate director, cited Puls~'~
personal interview and rester reco11st.ru~tt~l:I
technology as a factor in ''intensified. ,a_g~líli!f
interest.'
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WCSTI1W000w@J
VEAR-ROUND good

-land of

living, good business

We have seasons, but they are relatively
mild, without the harsh extremes that often
disrupt business elsewhere. This means year·
round high-level spending, with a diversi
fied economy, as a center for government,

business, recreation, education, and indus
try. Few stations, we are told, dominate
their markets as do we in WCTV-land, but
you probably have your own figures to
prove this!

-I
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POWER
It packs a friendly punch. Stroll down

the street with any of a dozen WSYR per
sonalities. Watch the smiles light up people's
faces; hear the known-you-all-my-life
greetings from total strangers.

This friendly attitude is far you, toa,
when these personalities are selling far you.
And that's why WSYR Radia is the greatest
sales medium in Central New Yark.

Sa you see what happens:
Personality Power= Sales Power far you

in the 18-caunty Central New Yark area.
Instant friends far what you have to sell.

J\('prc_•,t"ntt•d Nationally hy

THE HEHRY l. CHRISTAL CO., INC.
New York • Bovtcn • Chicugo

1000 Yo.n.geStr.nt, Toronto S, CANADA

A-C? It's All-Canada Radia and Television
Limited, first and paramount representation
firm North of the Border in broadcast sales.
A-C reps 43 radio, 22 TV stations-in a//
primary, most secondary markets. Weekly
rodio reach is 50% of all households far
60% of national retail sales. TV: 62% of
households far 53% of national retail sales.
A-C has 12 offices: New York, Detroit, Chi
cago, San Francisco, Los Angeles, Dallas,
Atlanta and Montreal, Taranta, Winnipeg,
Calgary, Vancouver.
Ta reach all Canada, talk ta All-Canada¡

j
All-Cariada;

Ra.dio & Teleuiaion
Limited

8

~PUBLISHER'S
REPORT

One man's view of
significant happenings in
broadcast advertising

With a code unseen

When hate and vengeance, swift and bare
Erased the noonday's sunny hue,
There came the wonder of the air
To knit world's grief in hands-clasped view.

Tflithout a moments pause or plon,
As though in single thought expressed,
Five thousand stations joined to ban
All save a iccll-Ioced man at rest.

The air teas his, a mighty heros due,
And as the day passed into saddened night~
Flis story crossed the earth in panoramic view,
A never-ending psalm of grace and Hglzt.

Then followed three more nights and days
ff/hen nation's pride and sham e were mi n.gf.ed~·n10OT>'l~~

A II told before the rameres searching gaz.e
From which stark truth can never ever run.

Th e pride leas clear, a widow's 8pattan e:r1Im,
The miles of mourners come to shed a tear,
The muff led drums, the caisson rol/fog an,
A boy's salute, the great beside the bier.

So was it in those tragic gri.ef-fi.ll<-·dhours.
H'hcn history recculri! itsel] in ouesom« mien,
That nenrorlt, station. mu! the iYation ·s touiers,
II orl.rt] on: unsellish: tireless, uitli a codr ults<'tVf.

- XORMA~ H. Gt.Et::



TIME
LIFE
Bf:tOMl'OAIT

BUILDER

Ahmed, starof~W~TV,
the best station in town.

The town was l\.u.Kh1, Pakrst an. The station, built by Time-Lite [urnpi-d to ihouvand ..•.Thr- '>L.1!1on broadcast tor months aí
ter the F.m closed. prov 1ng that commcrcral tclcv rsion eJn

inform, instruct .and entcrt.nn J new-to-TV country •
Our lntcrnanonal Ü1\1~1on also has substann.il inter-

Broadc.lst and Philips oi Eindhov en," as the only one in __,,
the country. And the star was Ahmed the mulfJfi- P:t.>•teacher, poet, Pakistani. He used to tJIJ...to crow ds

~ !¡'
¡·n the marketplace. Then we put 1.:.11:.....S~TV . }. '7"~',...
on the KJrachi air (in just 46 days) íor the Pakistan \ ~ - i ~
International Trade Fair.and Ahmed's listeners .~ 1 ~ .~- ~

t''.>h in Latin Amer1CJ, tr avels 500,0UOmiles a year
scrvrcing them and Í1nd111gnew opportuniucs rn the
\\J\'C of the future: world televrvron broadcasting.

We believe th.it the evperience of operat'ng televisíon sra
t10M on the United Srates e.in be transl¡¡ted benefico.a ly
overseas. As d divrsion of Time Incorporated, Time-life
Broadcast is committed to the polcv of bnng1ng news
and .nforma11on to our audiences. wherever 1hey m,¡y be.
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-sss FIFTH
YEO~IAN SERVICE

After what must he considered
the most important weekend in
broadcasting hístory, with all sta
tions in the market perfonnhig yco
man service, officials üf \\'FAA ra
clio and television took stock of the
activities of the past four clays to
issue a brief report which \Y.illsho'v
the magnitude of the open1H011s
during the period of coverage srtr
rou nding the assassination of Pres
ident Kennedy.
Mike Shapiro, general manager

for the broadcast properties of the
Dallas Morning News, ealled the
efforts of his .staff "the most grati
fying experience I have ever wit
nessed ... "
"... on Monday, it became rrcees

sary for the station to add a third
cruiser, that of \VKY-TV, Okla
homa City; in order to cover the
various activities," he noted.

"It is impossible to estimate the
total man-hours involved," Shapiro
said. "However, we feel that the
professional production and news
coverage speaks for itself. Of course,
we arc extremely proud of the man
ner in whí.ch our people fuüctioned
under very trying circrrmstances,"

Casey Cohlmia
\YFAA, Dallas

TO THE EDITOR:

It is often said that in an hour uf
gre;it travail, the human spirit is
capable of summoning sn¡wt humen
strength and courage to meet any
ci rcumstnnce.

In one of the darkest hnnrs in
0111·nation's history, nn .aggt"icy(;'d
people .found lwpc-imcl strcngth-«
and courage-and solace hy sharing
its grief ns one through the miraeu
lons unity made possihle by radiu
nrul television. From tlre depths of
tlw nutions great traged,·, tht' corn-

..._ "-" ,¡; .

hincrl Iorces of radio and .tekvisi'on
aehi<'\Td their finest hom·.

The {'lcctrorric Vdkt'·S nf Amcric a
-tht• thonsarrds of them from snmll
hamlets to major mctrop<flit;pí eiti<'$
-I"ais<.'d their vüi<..X's alutost as one,
spok« clnqrn·utly ami from the
depths of their lwHrts..

As <1, pion<:<'1'both in radin mrd

Letters to the .Editor

tclevísínn from th.cir earliest da.)·~.,.
I have never CNl'I.t•rlene:.cd the fc:e.l~
fog ()f pride ancl c;XulttJli<lnfor t:fat'
índnstry I helped nurtirre as I ét1l.l'
cluríng ·the 12 hours. ím1nediatBllr
following the :assássfo:.1lion of ·oti'Í;
hite President Jóbü E. Ken1led~,

H.eport0iüi.1ly, the bro~fü:l:ls.ter;S!
painted a .cannts. Df. histo:ry a~ ;¡~
was never painted before. It1 sod©;,,.
ing, it bound the nation to.g.cthe:r:m
its sorrew 'i:lfiil hé]peil a..$s1,11\gl':"th~
dee¡) hurt. it1£Jíct.ed w·hen the .n,~s;~"
sin's bullet píerc.cd the hr.¡:dn offo:tl.l"'
Chief Excentive nnrl :rieocheted1n
the hearts of eYervone. Tb\i.Ok 0.&td'
for r<tt.líoa11d tele~'isíon!

Jnck II. J?o,11.p;~t1
Xe\11'Ynrk ·C:~t'

SOLlClTING Y.1E:\18EllSJUP

I am now so:lidting n1en~bctS:~:OJ:
a ncn*ly fanned org~1niZ,tti~n. --=
SPGBDSR - the Socfo:tv fnr £1,ui•. . .• ' ,,, .., ··., -· .. ·,·--,--e, .. -- ,.,,. . -~. -';"--'

Prevention of Gener.al Brnxd D:~~
rogatnry Shxtemcnts on ll:ndl:0:. .J:
fe.\1-r \11.:ceksa:go ~n executive al tti>J:l~
of tire nmjor oil compa11ics. :~Hth::l'ttt~'.t
all radío sonnds like ·~atontíI1;~J:Q:üil:·
commereíal with th1l<i' úut f('>r:n~\1:~t~.
news and .Sl50tts::'' Herb ~lAti'lo~,~~1
rcccntlv clc1i(ifft1c.cd'ftl'(Ho for lm~~
· ·· " •. ,. ,; · · ·1·.. ·····t· ·1· ' · I-,.mg ..no 1n1n;gc · •anc:. rm . )l~in.:~a' ;:JJ:.¢
to "prn\'l' tbat cGm1nereialSí
ti irnu gh." The fa.wt th<1J t'.:' :sl
with six aücl se\'.cn figl.1re pr:tc~ 'I
arr scrapped in three \\•eeks; ~mtrSit
crrtainly indie~1tc tlrnt rnclio is
ti te only m.cdium withnut '"abs~
res.enrdh. l ·thh1k Ütªt s\ro~!S!J)nb
done an e¥cé11ent job <if :üsn p:üii1ít:
i11g~up soute :of raclin';S sncc~sc~.

E'stb.er ~lt llatt:cill
puh:Hcitr crtr:e:e;tifit

R:VlL fl.al1~~I '··-··-·"

5,000 WOítl1S
I just got a chance to ·rt•a~]$.'.~\,:·

son'.~ 14 Octo:l.wr SMn Fteht>J'1g,ptn
file.. I el1j0)·<.'~1it ttc111c11dci1;.r~li
Siuet' it. 'isn't :15 c<'l.Sfas so.111~£1CtipJ
thñrk to gl''t t'\'t~n a·f,tsdn.;;1tin,gd:iiiir1

ae•t<•i· to: h.t> fas.dinn.tiu~. fo:r 15.1
\nmJ:s. c011gra11.1Jath,n)sl.ilf(c' tn o~d'.@,

~rn~1~~1·11
udm i'ni:s,tyn.ti\n~~"'"

l~<l<lín 1\<lVN'L:isin~ F~nr.e1tl1t,l~~·"lf
,,-_, -i



FORT't-"tWO OF THE FINEST
.fEATURE M0110N P'JCTURES
1fROM S'EVEN:ARTS

votUM·E a-
ILMS ·Of T·HE 5;0's"

No·w FOR TV

tOM EW'ELL
l'HER-EE NORTH
- ITA .MORENO

SEY.E~ ARTS
AS'SOCIATED

CO:RP.

'r()Ali(.200 Puk AvMl.le YUkon 6-•171.7
CO 4630 htu. Linc:Olnwood, IR. ORc,.,.,d '5105
5 5641 Ch.tr!Hton o••~ l<Dams 9 2855

~LES· J56i· Roy•l l'><oocbOr~·. ~,,,.~;n Oaks ~1"1
Sl11r 88276

O, ONTARIO- ll ~~SI. Wttl ~Mporoe' 7193
Wl ENGL.ANO:2~ BerllÑy Sq. H)de Par.i. 0071

:led outside of !"- Utlfled St.ties ~ Can.Ilda
CAble SEVf.NLONlondo<'t

•fití of TV ttlltlllftS P'oCt•IM'lfll· ~Arts 'f.ol(ft$of IM
5" Ttmd Cont SROS (5'>ot TV 1!1IH ,AQdDat.t)

lfttutt .PJita upoñreqvul



Gi,,e a gift subscription to SPO"llSOR. It's one of the nicest
ways to express Holiday good will to clients, prospects,
and associates in the broadcast advertising business.
Your gift begins at the Holiday Season when SPONSOR

sends a handsome acknowledgement to each of your
reri pieuts. ThPn <'Y<'ryMondav throughout l96-t your gift

SPONSOR .JJ.J Fifth An>.
1\ºew York 1~. ,\•.L

SPECIAL llOIJDAY HATES

01w 1 ) 1·ar "nb-niption (your own or first gift) ......• $8

E:i1h additiinial I gift ii:"••..•••••. $5

I )11"\0H\ N "ª·-· ---------------------
(0,11• \' '-----------------------

\u111n,~"'------------------------

C1n Zo'F-·__ ~nn,_·-----

12

of SPONSOR arrives filled "·1th broaeleast adYerüsin:g;
ideas and information that helps the reader do a hetiile-JC.
more profitable job. What a lu1ppy wa~: to reuúnd. ~~ll.
clients and prospects o..£ your tltoughtíulnese 52 \\?.eei§JS.

iu the yen r, And .all for as líttle as B ce'n!s· a "'l"ek
when you use the handy gift. order fotm belnw,

O Include my own ~ub~criptinn O 5t'llll hill later

O I enclose S· fot---~nhscfi¡itioils

Ci£t cards to read from _

S!'nd gi/1111---------------'------"-

Co'\tl' ,\"'\·---------------------~

Annnass; -------------------------

Ctn. o"NF__ STATt:.'-----

orate sheet awl. únach);



2 llECE\IBEH 1!Jll:J

h1lrr¡1relnlfo11 111ufeo1111nl:'iil1ny
011mml ~í1t11ifüaut Iv /nuHo
nnd mnrk1•1i11i:11nn of Ihe Wl't'J..

_.SPONSOR-SCOP

S:put radio may be used to· ease log jam in spot tv due to extensive Kennedy coverage.
A11l'H'1·y l. S. ,¡l'\H'l' h.ilo,,:-, '' ne'h,nrks ami ~u1tio11~.ya11ke<,Jtlwir ent ire commercial
srhedulcs for m·arh .f.00 l1011r:, in tire ''"1ke of tltt' de~1tl1 of tlw lat1· I'resi.k-nt. For tlii»,
hroadca~tN::.-. merit the higlll':-l of pra i..c'.

"~d11w11 a re facing a I re1i1t•ndou:- prohlem, lm\H'H'r, as dw nation :-.adly fc·:-.111111·~
its 111Jr11Jalhusine-« p;ll't' • .\lany tv :nhcrtí ..er~ w;1tdw~, perfume .., gift uppliaucc-,
ck. c011C<'11lrale their liudg!'l!" d11ri11g tlu~ holiday :-ea:-.on. Such hud~t·t-. I a:- for a!'I

agency buying is coneerued ) often expire al the 1•nd 11fDercmln-r. Tv time ¡.., tight,
¡11nl makc-goorl- are often i111po.:-t-ililc· for thc:-e :-ca~onal advertiser».

Co11=-eque11tly. a nurrrher of adn.•rti:-1•r:-:, and their agencic-, art· now attempting
to line up stron~ spot radio schedules to replace the lo:-l tv time. 5tat.lon rep:- like CBS
Hndio Spot Sales, Blair, Petry and other- last week were work ing at top ~peed to Iacili
tute the spot radio purchases.

Actua llv. the radio buying arcideuta llv motivated hv ,, national tra~edy may <lo
much to raise low fourth-quarter radio -alc- (S1•1• Spun-or-Scope, 23 ¡\m·emLer)
hark towa ml nurmalcy-e-nlthough no wants to think of it in quilt· that 'my.

----#----
Sup-port for RKO-Genera1l·AR.B radio metb.odology study is coming from many directions.
The study i1·1Detroit is expected to lend to a national service hy AHB if successful
(.see SPü!'iSOn, 23 September)

Advertising Rr~ea(l'(·h Foundarion, which seeks a more active role in all rc-carcli
( SPOXSOJ!, 7 October}, is throwing considerable support behind the iuter-mcdia
project. \\'itl1 AHR measuring newspapt'rs and mapaziucs, as well a s radio and tele
vision, ARF and ARB aims coincide.

In addition. at least two radio networks. CBS aud 0'BC. an· expre:" ...in~ strung
interest in the project. which will use the dia rv -y-tcm, rather than reca l], or
nudinu-ters (whicl: \iels<>11 is planning to drop). ABC has also cxprc=cd inu-re-t,
hut ht'}i.t•,·es Sindlinger \Iethodology is better.

\\;rith Nielsen out of local radio measurement. major radio -tarion- with wirle
-prr-ad cm·erage. are also payin¡:! heed lo th<>ABB project. Current lnr:il mca-urc
meuts fail to include liste11in~ out-ide their market, mak ing a 1w'' national :.:c·n ice
vital lo their sl·lling effort, and sooner rather than later.

---- fl/I!----

You may see Increases in radio/tv sp.eoding by amusement parks duriin.g 1964.
:\ warning' lo other park n¡wralor-. c·:rnw b.:-f wet•krnd fr11m 11111•of tilt' 11111•.1 -urc.-s-fu l
executives in the .field. P:di:-<td6 Ámu-cmcnt Park'!' Irving Ho~<·ntlwl. who ...aid that
lots of adH•rli$i11g was the "magi.: formula to gc•t your .•ha n- :rnd 11111reuf de11lar~
spent for cnterta inmr-nt and recreation."

Ho:.:enthal i~¿1 firm lielieYer in l1roadc·a:-.l n<hl'rti:'in~. running lieav y -atur.uion
r-ampaigns 011 '.\ew York and :\°p,,· Jc'rsc~' radío tv -tat ion .. during ..;prinµ and -uumu-r.

"Future plau-." Ho--enthal told clel1•ga1t• .. to the -lSth annual 1·011n:11lio11 of thr
Internatimrnl Assn. of Amusement Park- in Chic·a~u 011 Sunday. "may al-o call for
our ucquisit ion of radio and tv station- ami new:-;papers al ...o as -ub-icliaric- of the
park."

Such plans would he far [rorn blue-sky optimism: Palisade- Amu-erneut Park
speuds so murh on transit adn~rti.,.inl! that it hought, not long ago, the company
1·n,11i11!!ad right:- for a leadin~ liu~ firm in the :\ew York-Xew Jt~r't'Yurca.
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l

2 December 1963

NEW YORK TV VIEWING, Mo.nday., Nove·mher 21

Tinte 0/oWatching Event

8:25 AM 15.5% The police cut off the line of pers<Jnswaitirrg to. view the CQBll:
in Rotunda of Capitol.

9:00 27.5

9:05 2:8.0

10:25 64.2

10:39 67.9

10:43 70.3

10:48 70.5

10:50 72.5

10:58 77.2

11:00 78.8

11:35 84.5

Bronze doors of Capitol closed, ending lying in state.

Last visitors pass by coffin.

Mrs. John F. Kennedy, accompanied by Attorney Ceneeal E:dbJir
Kennedy and Senator Edward M. Kennedy,. le%fYe·While H:<Ju~~
Mrs. Kennedy and brothers-in-law enter Capitol Rotunda, th~~
kneel at coffinand kiss flag draping it.

Coffin is, placed on caisson.

Military bearers lift coffin from catafalque· and carry it lo h(:)t~¡;

drawn caisson of funeral cortege,

Cortege escorting caisson begins departure

Cortege clears plaza,

Cortege joins military units al Constitution A'venue as funer:alº.
cession begins.

Cortege arrives at \Vhite House. The first se(:lf.ÍQrJ of p,rq~'.$··
proceeds to St. .Matthew's Cathedral as e;ortege turns into:
Honse grouxtds.

11:40 84.5 Mrs. Kennedy is joined by world and national leadees ifl
behind caisson to cathedral.

12 :13 PM88. l Bronze doors of cathedral close for beginning :ofxequiem ..mi8:6l

1:15 89.1 Mass ends. Bronze doors ot cathedral open for re:sun)J:tti~fe
funeral procession.

1 :30 89.6 Caisson resumes funeral procession to Arlington Natio:rJ~l
etery ..Mrs. Kennedy and dignitaries fo1Jovvi11 lhn.on.S:itte~.

2:43 85.5 Caisson arrives at Arlington National Ce"metety.

3 :08 88.6 Army buglel', Sgt. Keith Clark of Grand Rapids, l\·iich.?sou11d;f~

3 :15 88.1 Mrs, Kennedy lights the eternal flame that will hum at theJa~iul•
the grave and receives the United States flag that liad drape;l·~
casket. She is escorted to her limousine hy President Jcéllio~t;!.

3 :34 76.7 Coffin is lowered foto the g.rave. The ceremonies were ever.

Audience data [rom Nielsen Station lndex ; T.Z:metable· n;f eueius, Né\;,r Y'o:.rk lbu
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a complete video tape
recording service
und,er one roof ...

where quality and service
go hand-in-h·and

··-

SJjJl=t \TIC res
• Black and wh1toand color vrdeo tape record·
ing lacumcs for commercials & proqr arns

• Inter-Sync and electronic editing

• Tape screening and duplrc anon

• Audio & video tape production for sales
promotron, industry and insutuuonal use.

• Production, syndication and distribution of
Radio and Televrsron tape programs

• Closed circuu tacurtres.

• Audio and video remote íacurncs

FACILITIES

• 5 AMPEX & RCA B&W and color video tape
recorders equipped with inter-sync, amtec,
electronic editor and editec (when available).

• 3 large studios completely equipped for dra
matic lighting effects, with dimmer boards.

• Telecine services including B&W and color
2 X 2 plus balop slide chains, B&.W and color
16 plus 35 mm film chains.

• Teleprompter and rear projecuon íacrhnes
for still and motion pictures and chroma-key

• An art and design department for custom
built sets and props. designed & bu It on the
premises.

• A graphic arts department for si des and
belop s

• A competent and highly skilled staff of direc
tors, audio and video engineers and stage
hands.

a division of WGN, Inc.
for information contact BRAD EIDMANN HARRY MILLER • 2501 W. Bradley Place, Chicago, Ill. 60018, LA 8-2311

1.J



ANNOUNCING

THE EASTERN
ADVERTISING

GOLF
ASSOCIATION

J\I e 111 be rs hips ar e
being accepted HOV{

in the newly forrned
East~rn Advertising
Golf Association. The
group \\rill be Iimited
to 150 members - 50
e a e h fr o ni ni ed ia ,
agcneies, and adver
tisers.

Four golf outings arc
planned between June
and Septemlx-r l 964-
each at a different
club.

ANNUAL DUES ARE $25

11-;RITI~:

BOB LE\VIS

Edwanl P('tr~· '"~Co., l1U'.

:~ Ea~t S'l·th Strt'('t

New York 22~ New York
I(j

j •cALENDAR I. ·T.·he•·.···.'."'.•·.··h·e·n·.and· .. '•..-..h.·•..c...reof comin~ even.ts
· 2 December 19Ci:l

DECEMBE.R

Adn~rtising Club of '.\IctropoHtan
\Vashington,xeeeptfon and lunch
eon honoring Arthur Godfrey,
The Presidential Arms, \Yashíng
ton, D. C. (3)

Electronic Industries Assn., winter
conference, Statler-Hilton Hotel,
Los Angeles (3-5)

Assn. of Maximum Service Tele
casters, board meeting, Riviera
Hotel, Palm Springs (5)

Assn. of National Advertisers, work
shop on "New and Practical
\\'ays to Evaluate the Effective
ness of Your Advertising," Plaza
Hotel, New York (5)

National Food Brokers Assn .., 60th
annual convention, "New Pro
grams for Tomorrow's l\farket
ing," Palmer House, Chi. (7-11)

International Radio and Television
Society, Christmas Party benefit
for the Veterans Hospital Radio
and Television. Guild-the Bed
side Network, Waldorf-Astoria,
New York (17)

American Marketing Assn., winter
conference on the development
of more precise marketing tools,
Somerset Hotel, Boston (27-28)

Broadcasting Executives' Club of
New England, Christmas party,
Sheraton Plaza, Boston (16)

Royal Film Archive of Belgium, 3rd
international experimental film
competition, Kuokke-Le Zoute,
Belgium (26-2 January)

FCC, oral argument concerning
length and frequency of com
mercial material broadcast over
am, fin, and television stations,
\Vushingtoll, D. C. (9)

Federation of jcwísh Philanthrov
ies, annual fund-rnis ing cocktail
party of the advertising divísirnr,
Sheraton East llotel, N.. \''. ( 11)

JANUARY

Nutional Bctail .:\fcrehants Assn.,
5.'3nl annual eonvenfion on "The
Chalk-nge of N~1tkmal Crowth,
Statler II iiton I lotcl, N. Y. (6-9)

Iuterrrntiorral Hadio anr] Te]e,·isipn
Soeiet:y-1 first newsnmker Df tltc
year ( S) ~first of a series of st't'en

tno<loction workshnps, \\'ah.lor4:
Astoria, New 'fotk {9} .

Milw~ukee Ad~'edising nnd. Gra;¡~·J;r
Arts Gro.ür>s, Ben Fr::tilkhtJ Bit111

quet (16); 6th annual gtnpl1tG
workshop (18)¡ Special wotk~[Xe<
sponsored by the Sales P.r~t11fí
tion Executives Assn. H Fehr!
ary}; Exhibit and A.wards ~~~l
(15); Silver Award .Bahqüet s11ti1:
sored by th.e ~:'1.ihvaukeeAd)!eb(ti
ing Cluh :'lntl the Ad\'ettiit·
\Vornen of Mihva.ukee (27), C~l[!:
House ~lotor Inn, MihvauK.¢~ 'f

Georgia Assn. of Broadcasters:,. l~:i:
annual Georgia Radio-TV' l~!'
tute "fü~y-long debate" \vithffl
Uni\'el'sity of Georgia (22)

National Re ligio us 13roJ1deaiS\i~1
corrveution, ;vi .a)'fl º"'"'er .hl~:ere
\rnshington; D. C. (21-2$)

Advertising Assn. pf the \'Ves~~·.f;D,Í;\
winter convention, Bak¢r.dr~~;1[
Cal (2..!-26)

American '\\!omen in Rn"ifí~ ;ª1f¡
Television, hoard 1neetin~, I'
ton Hotel, ~Tew· York (24;~.~~~

FEBRU.ARY

Elcctton{c Snlcs-~l::ttketiüg; ¡~¡¡;
2nd annual dectto11ic 111:1t~~:tt!\
conference, Bnrhizon Plaza lmti¡
N('\\* York (3-5)

Iuteruntirmrr] lhtdio arul T·e)e;\~~s\.
Society, u.cw:snH1ker lum:.:'fa.~e
with NAB pr.esident Leltfl;~f~
Iius, \V,aldorf Ast:t1da, l'sJ'.)'.".,:'~l·

Iutetuntiou<~l B1ro.~1tlc'asti.ug~~.>~~~
for UJ()3... ln1nq,rtet ¡5t'e$ol't\:~~Jí·¡
for hcst cc)11lJ)lc.rci:Jls. üfi :p~I
:111d telt~v·ision, llulIY\V.tm!':l 'fl:
Indium; Ilollyt'!;'OOcl {t!.5J

1964 Vnri.~t¥ Mt•rchnndlse· lt\ali:(;;.
.tl1e ~etv ~·nrkTt'acle Shc!'):\:· l3;1;1ii:l
ing~Nt>w• Yürk {$-.F2)

Ell•etr<mic lndnJ;tdcB A.si\ln., :tih&t
dm· IS¡wing c<onfrc.•urtnc"t;~·. $-'.t~Ufü

• 1..-- '·

Hilton UoteL \fash.in!.;l;U>'n, Jli.
(!J-1J)



ctd p•r·tifdpating pro:grams hosted by personalities w;h.ohave been at a statlen long

1n:1u1h to strongly e.stablish th·emse:lves* .....who have exposure on both radio

' ". .. * *"'"'"'..I ·y(¡J . ... +L 1
.. f.. b +i·· k ... th • ··1· t th t ti .....IDP. . • so •.~lleJr·e a:r er er •nown ran air p·eo.pe a ar1y o . er s a ions

· ·······** * h ·· d b h d. I..itft1~ieJl'fOJe·tts ••••• w. o are recog.ruze·· •y t tese same au. ienees as rea.
l.
ltrisndtr, pfe;asant people wí·th fa.mili.es that they'd we Ie.ome as neighbors * * * *

:...···.····***** · KºN··· RA. ·1 · · ···~a:rro:u ••••• buy '. "\ T ..·.·.D o and KRNT-TV I Channel 8.

* We have 2 Twenty Year Club air people. On KRNT Radio--7 who have been with us 15 of our
28 years. On KRNT-lV-8 who have been here since we went on the air 8 years ago. You need such
stability to build audience loyalty to the stations, personalities and to the products they represent.* * Inter-media Motivation Factor. W!iereas most operations keep Radio and Television separated, ours
embrace each other. In our opinion, both media and personalities and sponsors are far better off
for it.

* * * All our personalities read the cards and letters about church chili suppers and women's club rummage
sales and teen-age car washes and men's charity shows and a thousand other small-but so-important
efforts by friends in our community. These folks know we will help them publicize rt. We're kind and
gentle people in this phase of our operation.*** * Central Surveys, 1962. ''Which radio and/or television personalities would you like to have as next
door neighbors?" KRNT personalities were an overwhelming choice.** * ** Both KRNT Radio and KRNT·lV do more local business than any other station in the market, By far
the greatest number of these advertisements are done "live" by our personalities. They have the
experience-the "know-how" to make folks "gonow" and buy now.

:K.RNT a.>··.....· ··.nd KRNT-TV,.. ,,.,. .' _., ·.··.·,---/ _,_ ... ' . . .

,DES MOINES
An Q~ratíon of Cowles Ma¡azines and Broadc.astin.g, Inc.

Represented by The Katz Agenry, Inc.
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~coMMERCIAL
CRITIQUE

Trends, tcchnittups new
styles in radi.o/n•
commercials •arc .eYalual,(id
by industry leaders

Where Are Ideas F,ound·?
11

TO'.'iY WAIN\\~HJGHT
Co11x11·riter. ;\. W, Ayer & Son

E \'EHY TELE\'ISION copywriter faces
a black moment when all his ac

cumulated experience will not re
veal an answer to a specific prob
lem. That's the time to dip into the
pot of life for a look at the obvious
-which may írrsprre the unusual.

People are an endless source for
ideas. The descriptive language of
a cabdriver or a counterman or .a
policeman; the conversation of a
neighbor raking his lawn and talk
ing football; the idle chatter of
youngsters with their honesty un
touched by the prejudices of ma
turity; the mumbling of women in
a supermarket as they hesitate
plucking and pinching to assure

Marlboro total .effect is one oJ adventure

18

themselves. of frc.'sh ptodn~t'; tbP
fragments of phr ase s .echoing
against city buiklings; t.he words,
the millfons of w.ords, simple and
sturtlingly profound, but represenl.
íng the pulse of u people hi1ying
products.
A word can trígget an idea.

GUSTO did it for Schlitz; THINK
YOUNG did it for Pepsi-CoJa.
Sometimes music rs important; in
other instances, it can serve ns momJ
background. But always, the \'<'ords
( as few as possible} must eonvey
a memorable selling proposition.
The television writer in search

of an idea must explore many
avenues. Print is eme. Magazirres1
newspapers, trade books. are all
important. A Bert Stern fashion shot
in Vogue may inspire a direction
for a cake-mix commercial; a de
lightful pose from Baby Ta.lk cnuld
provide the stimulus for creating an
exciting cereal spot; Qr the sheer
layout techniques of i\Jo0(J.lfs and
Show and ReaHt¿s .goüld be the
beginning of a design commercial
for a cosmetics account.
1read everything: labels on cans

and bottles, posters, all direct mail
pieces, paperbacks and the htr<.ik·oF
the-month; Gon,1-wet Rnd llaJ'7Jefs
and Look and Variety; the 110tes
tacked up on our rnuilroorn bulletin
hoard; four newspapers a.day;. tear
sheets and proofs passcd.arenncltlre
office; in fact, I read and store trWay
as much as I c<m--fot fütutes.

\Vhe1J our little girl st~ll'tedbuild.·
ing 111ot11Hai11sOí1 hethighchaif tr~1~·
with Jell-o, I tlu>nght of a cpm
merdrrl. \Vhen our basset hound
smackecl his lips and wolf.ed dn.\:vn
his Erst hc).\v:l of Hivi¡.1J, I thut.r~ht of
a cmmnerctal. \\'trc.1n our n<i•ighhor
raved over her Ch11n-Kiílig Chop
Sney dinner, 1.thonght .of a cenr
inercial. Trüc the:'s.e ál'e lntr¿n..., il1-_. _ .,__ . -·--- - '., - , --

spirc~diclca.s.-but in ea.ch cu~,~·,1tll~'Y
arc real and w·r1ttenas I c>bs:ervre:cl
e$].ehi11~·i(küt---.t~~·(}J111I1('ÍXi'Í(Jl [5CíSKÍ~
hility· is eyiclent

Hm\' did the '<'Vritervvh@ \@m~

cGi\•éd. the Ghemstrtaílii ·~~1.a·r~Q
K ·1··,, ... . ... .. . . . ·1··· ·1..· l.~is sp~c>t.'Qottté u11 ~xrtll'{J~
\. jl .. 'e .. J· .. ·.: . Y··r···.·1 ···'... ·..·. ·1·e,,, ····~-"'"ª} ue, .>} ·~'~·a.·'Ct lJ n;~ .;i,.1."' @~'11:
~·uui1gsters:it. h.arne. ·

Uow a:.bout.tire. ~[arlbor:ci \Xl'k1'.~
whp d.reafl')ed JJJ;iJ füe :curtetH: rc:'dill»
vaign (~lrqrlbn,.n@GQ\IJIT.tu:~;) ~~,;~[:};--n
ex.citing t.rt1ck?lf~$'1)'\;iSs>'íl~lc
the rno\~ie "The: ~;i:,agnit1e~:nt.
After a.IL,the tra.ck i's•n. blend oí th
movie :tlt.eme :antl 1t:1Je .~l'ta:u;l~·w:
s<>N~·A11d tlte e;~gt is ;.Jid:x1e:n.tf!l\r~.

\Ve .qy~ a:JI ·at tbe m~11.~w;c>:f~.tt:
veeall. I can r.eme;mb.er~heix:v·@.;~~ft'I
fu.I hl.!S;te.of steanring: .coffee '\¥l1:®11r,

stood '~ateh .011 ..~ des1tro~~.r0.ff t'.h
A..laskarree>a.st.~a;nd ·fü.e .sigh~·~.t~
Grnndmo.ther's hamemaM ~mo··
made. my mouth \'Vater (it u~n;st1ll
only ti.me in my lite ·~...e\r~rf!!:t1:ífilfl~
eatin1g v.cgetahlesl. \V'e stCI:r~:ui
rnernorJes an.d £or.e.e Er.agm.~1;11'111
thoPgMs inla eowrn.erdal s1ibJ:!'.tt'rQrlj
Cur:i:osity. is 'SO: Íxtl.P·ºftªf.l~,,

writer can sit in his euhi.cle1for Iii ,
without i\Vlth:ering,up. ldea.~ ·:<D'tl!in1
from .man.,.1.mt:Ir1an mu.stb.e \\r·llUldl
to s.eate1J for th.em.ii It •take,s .a..~.~
certed e£f0rt t.od.e.viªt.e tlrom 'ª' ~~.,.
fortable ·pattern o·£....líf.e, ·p.~l:!$i!m
small adventures' will provle:r~~\~a;nc
ing. •The writer V~'ha éanae'~i\·:eI{t]
Han doeum.entuni sed.es nT!J'5:t lm·
k1lb\\fn the .ei.1¥' ,. :(its be:it:ebts!~
suhx:Yaysat\<:ll;eíltÍ'llS p;i•a~e~ }...'.Ii.
h~ps, the iderJ.. . <tame..'to. lii;1;'1;1
night as he i\vaik.edThi.td A~~e1JJ,i;tl
The: i.1nportant thi;n~ 1~ tlm
result---:-ati :~N:c1tin;g.·ñhrt :c.o;ñi~~~I

Hªra-i\i\'orkin,g ( ei\:en h~\11c<í:\,,,;:i~
íng) <;;omm~rdal1s.ll&ll~~tIuw~ ~(.!} '

dull-. they .can be c.rea:f.1)\feJ, ··~
Conta;e .seri;es i:s: Ínt~restin~, ¥« ;~·
a sound. ;sé.Ilirt~ Jo"TJ:.A:Ilerest:'.i~~i
other eNamJ.iletlil.oi:tglt '\'~títJJ t:W

·-- -~,: ' ------~--~-------' s. ·:::__ ::.<!"~empJ:Iª"a;1s.01) a gí.ft>;t:tl,,,e. t~;~b~J[!
Fo.ttuP:at~l}t, ..;v¡; . ba\;e 1£~'\\if"t~
few·e.r of th~ old _.fina9i1J a11d tlr~
ty1'le ápp:ro.a;elles...~ira.yh~J:ePllfíí1,
a pDir:tt, C·otnü1.etch:fl:sJ·iaü~t ]!lI:t~~'~
r.. ··•··•·•·····.a .....b· .····f't' .. ·5·.~~·11:.~.•,.d';1:,1e:uzntaf.Jnoti tQ ....e .e..t$ti'l·f'\¡ ~~ •
ta.ken a. lo.n:~tín:1e ·u{'.l' L~rp:'\,~;j~,

'I':O~.·~ l'l,..A.l:I~fi\ltt~t('J¡l'1T
\Yril~r r1t N, 1~071 ·.~

.tchle~ga,,hws• n'.l~O. NVtí•fk~.d rtii 1tln.!
'('c!'V'dtíS? ..u ~·~f?'tl'ttmmlt's:.<rf :L:~~i:mf•,
IJCU ati~I'.~·le(.;;íllP.J~]í;ri~~~<')Jl:,~i~'@_ ri.,f
llis 'í.!<tn1nr~r:~·r(IJ~.'fnr l;llJ
Teli.'Ph~,t~~·~M9t•., )'li~~1t1\
ht . tMs. ~~t?:'at1,~. t'.:htmr~a.J:\td~r~~ll
Ad~;e;rtr1!'fü1:g~l~ih·~~ml'.l'r~itti\\li!~
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You can! ... if you're willing to settle for just the tip. of. the po~e. Like rabk.in~TV ma.r~~~·
You can take a small portion of the market by using the SMSA metr.o app;~~~~h...• buf,_í¡
you want the whole giraffe, you've gotta rank by total market! Point ..More than 90'!h el t'.h
Charlotte Market is located outside. the metro-area. The total Ghru·lotte TV M.t¡1,1t:k~t e{11;a.
tains 574,800TV homes ... ranking 20th in the nation .... first In the '8.Gutb..e~t!il; N:é'2X ne~l
to neck race, WBTV is 'way ahead in the homestretch with an 87% Ie.a:dove:i"the m.j:~·~~~.•.111

second station. (!!:!!JI :.;jí:J1'\Y7 ·~RW'Mm:!<..t~

CHARL®TTE
JEFFERSON STANDARD BROAOCASf1llll COMPANY

Represented HaUQnally by hlevfslon Advertising (r~~}Rurennf1Hve.s, lné•
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·~ lkn·mhn I !H.i.'I

his
means

i.6'.i:il~i;ri,gback from tough KenneCJiyadministration poticroc

la~.~~'~t~d.as President moves to closer und.erstandinz

1wlth br01a,dcasting industry, prepares for 1964 carnp algn

jr(f!iJ -~•ft•\\ !ilwrt "c·cks .1co. inquir
í)ly n•pnrtt•rs uf h's Cam/id C111111·ro

u1Ú\·Nl ;tln111t tlil' l'otmlr~ ;i,lim~
-u7n) i.s Lyndon JoJ.11,cm·~·· Tiu· i11-
.~,l-1Iht~'PÍ many to ans\\ 1·r t·orn·dl~
\\M'i< ;,1pp.illi11c. though pc-rhaps not
$1:1,fJH'Údn~. \\'ithi11 a fl'\\ hours. on
Jf.r'fl'.l,ry, :2::2 :'\m t·111lwr. tln-n- w er«
ifü\\· \dHi didn't lnm\. \1< tlu- tragic
.df!i~\i:;fli!'.'Ürnlion 11f Prt'siclenl J(c1111t'd~
.1.U.U~.'t'Cl into histor~ bst week.
'\Jt1erit·;u1s lwJ,!an askin~ ..\\.h;1t is
L•);¡uhin Jolms1111 rrnlly likt•?"

Cl1w l1.S. scgml'n t. t ln- )mo,;iness
\\HJtld, had m.mv rt'a'.!\nns for won
th~rü01g wlrat tht: flt''' [olmson ad
fi1tl:iüS-1trntio11 might 1rn•;111. \\'ith tht'
s'iílffie,''i\'h.1J tronl1l1•d lmsincss n-l.r-

li1111sltip of 11c.1rl~ tltn·c· "•·t111t·ch
~ c•,1r<,now i11 tlu- p.1,1 .. 111cl rl«- cp1c\
tiun of Ito\\ nuuh lom!c·r tlu- 31-
111011!11 t'l'CJllClllli(' l'l'l'tl\ tT\ will vun

t inuv, lle'\\ \\ ,1,l1i111.~to11 1>11,illc'''
pnlic~ ¡.., .111 ;il1110 ...t •.•urr: lu-t.

Tlu- lt1111n· is d1·.1r in 01w rc•,¡wl'!.
\d do11dl'd i11 .11111!l1vr: Thrn1gl1
L~mlon Jol111so11'., li.1<,il· politic.ii
posili1111 w.r-, \\ t•ll known, it du1''
1101 lltT!'ss.iril~ prm ide .1 h,J',i-. for
.1sscssi11~ t lu- 1111mth-. to vonu-. 1 li-.
ton· oltvn -.lto\\·,-a, i11 the· ('.l\l' ol
I l.irrv S. Tn11n.111-th.1t wlu-n .1

111.111;1"\('1•11ds lo tlw Presid1·nc~. hi'
.u-t iuns .md politnul p1·rf11rmam·1•
ma~ he quitr- ditr1·n·111 from ;111~ -

thint; 111• has done i11 t lu- p.1 •..1.

l"r11111 t lu- 111111101' •I \\ 1 1d-. "r1I
I 1 11 .1111I ..,pn k ,1 n 1 t l 11 p 1't ¡, \\ d 1\ .,

.11>11! t!.1 lit\\ I' lb11,!•ll \dil!!llhl! I·

I It 11 1111\\• \ 1 1 1 111111111 r o! kc \
1I ' ••L.hI.. ('I I'·al IH 11I II II Al. I I , , I'
11h1r11,·1s .u»l Int• de 1'!'1' lw•m
lo ('!IU-1.!•':

'l li11111'..!,li 111' \\ d< \ I l\\ H• I -.l11p
ni 1.1d111 .u« l ic 11 \ htrn1 propi 1111'
.ind 111' n\\ 11 1 ln,1• ¡>• r-« 11.d 111!1n -.1
Lv nclon B Jolin"' >II 1-. tl11 ill• ,¡
l1ro.ult.1,1nnc11kd ( 111..f L\c·i 1tll\1

1•\ r-r In 1·11lc·1 llw \\ 11111- Ilon...,1·
;2 1'11n111..'.l1pruu.mlv .1 l".ht 111 111.

lu- ¡.., .1 \«T\ pr.u lle .il l111..,11w-..,111.111

\\!in 11.1\ 111.1d1· 111..,n\\ ii <ul 1-.l,111!1.d
lortrn«: \\ 1111 tl1<· lwlp uf 111, w il«.

.1. l'run.rr-, 111il'rt·'>I I,, l'w,1d1 11!
j1il11p.rn1 111 l1rn.1dt.1'>llll\! .nul .ul
\ c-rt ivinu prnl1l1·111-. durun; tilt' 1w\I
It•\\ 111011!11.,i-, 1111lil1·h lwt .111-.1· nf

prt'''lli't'" ni 11.1tin11.d .ind i11lc n1.1-
t iuu.il .df.1ir,, .111d !111· i111pc·11di1n..;
¡t}(j I c.1111p.1it.:11 But. 11111plc" ..t ion
.dil~ . .111 1-.1,il1c-li «], lrruu tlu- t.;d·
tunuh polic-u-. ol tlw J..1·11m·lh .ul
numvt r.rt iou t .111 Ill' t'\)H'tlc'd
tltru11'.!h lri-, iutr-rv 1·11!io11

I Pn·-.id1'11! john- ..on 11.1' tlw e·\·
¡wri1•1JtT, c;1p;il>1lil\ .• 11111 ·"'i'l.tlH c·
iu-clr-pth lu lwclllll •.a •..1rn11!.!,h ..1dc r

As a br oa dcas te r

For tlH• rr-corcl. Thi• LBJ Com
p.m~ O\\''' t lu- 1-::TBC r.111.n .nul

Preside.nt lo·hnsan makes initial statement via television with the first lady at his side
_¡



television stations in Austin, Texas.
It also has a nearly 30% interest in
K\ \'TX Broadcasting which in turn
has major interests in K\VTX radio
and television, \\'aco, KBTX-T\',
Bryan, Texas, KXII (TV), Ard
more, Oklahoma, and K?\'AL, \'íc
toria, Texas.

LBJ Compnny majority control
rests with the President's wife,
"Ladv Bird," forrnallv Claudia T.. .
Johnson. Two Johnson clauuhters'
interests give the family nearly 8.5%
of LBJ Company ownership.

Technically, the President has no
stock interest in the rudío/tv firm.
But it is complete fiction that his
wife alone rum the stations. John
son himself is quite [nmiliur with
many phases of station and network
operntions-s-i.c., line charges, rate
cards, advertiser problems, top 100
market buyin~ policies, etc. - ac
cording to broadcasters who know
him. As a knowledgcalrlr- broad
caster, the President could he ex
pected to he Iroth highly critical and
fnvorablc to the inclustrv. \\ºith a
better unclerstundiug than usual,
the future n-lut ious of conunercia l
hroadcasti11g and the Federal Cm··
crnmcnt could provide a great deal
of gi\'C and tuko.

The Prcsidents n•lationships
with the broadcast inclustrv at1' not

22

limited to his .O\.Yn sLrtions, either.
On a number of occasíons, lre has.

taken part in the radiu/tv curres
pondcnts' din.11.el.'in \Yushington. A
few years ago, \Vhile Se11at!:'~ lüj<~r
ity Leader, he invited a group cif
key hroadcasrers t<J \\'ashington to
c1nphasiz;e the respc1nsiblhty they
held. He is also familiar with the
Ad vertising Counoil,. h::t\'Íng sp:ok¢n
at .its dinner session held m1l~· last
~larch.

President [ohnson in his first
pruclamafion .tcmk to the tv medium
withm hou.rs afte.r his acccssiem,
Du1'Íllg the hectic early hours of his
new udministration, President J<íhn·
son wns .reporteil to haw followed
nurnv of the fast-moving events
frm~ in front of the television
screen.

~lore than casnal interest in ra:
dio nnd tt·levision was evidenced by
the President anew hist week, when
the \\'hite Honse ii1forn1ully ad
vised the industry of its apprecia
tion of the cover.age given the
ftn1eral of the late President Ken
nedy. As if to emphasize the chang
ing attitude in \Vashington, FCC
chairman E. \Villiam Henry .eo111-
mended the broadcasting industry
in a special statement (for Furfltcr
hackground, see \Vashingtun \\'eek,
page 6.5).
Johnson is also known to hold

strong opinions on the importance
of public service efforts by broad
casters.

There is n seeming contradícríon
to this in his actions, and it lies in
the fact that neither his family's
Austin stations, nor thnsc under the
K\\'TX manngcmcnt, ate me1nhcrs
of the ).Jational Association of
Broadcasters. However, ifs as
surncd that Johnson's own position
in public life may mitignte a,gaínst
his being assocíatccl with the NAH.
and not that he j.s ne<Tssarih
against its poHcics.

As a busin~s.srn.an

Cenernlly speaking, ifs ft•It that
Lyndon Johnson brings to go\"(•tn
inent a uurch more realistic attituck
toward business ..Only a. fnv \nwks
ago, speakin,g in. T~·x;.is,he gaY.e rr
strm\g c'ndorsc)11t'nt of th"' frc•e eJt
terpríse systcnr, noting ír.s thtl't•
vitn] parts: the man witlr 1nont·y,
the TH<luagerwho runs lhe hnsincs-,.;,
and tht' \\º<lrkhig.1rn11L\Yh(t thrüugh
his <·ffo1ts, t•atns <1solfd \\";l¡.tt\

Johnson not 011ly untl t'í"Shlllcls

fausirress, be p,raq;ti.eesí te~
raudhe.s: are run :striotly as: Xil

néss· :o;per:'iittfa:Jn..One :fríen:~r.:e:i:·
bets, a r:ne.e·tíf:lg.\:\trfh itfüe, xte·:\~ !rc::r
den'f ·whe:o ~he'W~s~~l~:<t;o .i:eri~:
the -r#noh.es" tno&:t -t~l;ff9I!'t~ª~,m,blí¡
clmn1 to the penny. "

Man·y O'ther e;'x:l')reS'3±ans:are' l.11
lff £.tí~11d~,'to -c:l".es.cdTuellhn. · il'.'l~(~·
"dver'' . • .• he 'tl.oe:s.fl.'tne~~~sií1'ii1:
move in. ._pi:thlrc:, b;ut :g;eif[s t;l~5lil!
don.e ... he-'sa gre~t~d·tl)i.n~Si(f~z~

\ Vtth. tl1.c> shm.tnes'S of fimo bif:
J ehusnn rrmst far~e.th.e: 1~:64·otil!·
t'ªh~.n.a nt:.Hüher of .~l'y·.ttiit!
\Vbo S1tfro.11ntl lr"tl11 \.~ri.Jl }11Jl\~b~~
mm·e into ¡;:,ti;ti.¢:-tll:~tt:C:i<Is ""í'\1, l:tm~ i,;
half ...Na1n.es tnen·Honed rnu~t: ¡¡
qt1ently as, tho:se ,.,·ho: '"~ffl t~"ke ·.
a.ctive role ~ín Jcihns-mn:.~shebalt' i
lnelude:
• \VA.íff'E~.JE~~l*-S ·-. JQla!'!cS!

long-hme á.~minis~ª'tí~'~ :.~~~i~tim
Jenkins h;is fnl lo''"~d the fut·(},~<;]:~~~
ing, industry close]~', and is al;~i"
known to many ·it1 t.he 1nd.u'S1t:r~.'.~·.•...,. ;·•~

is considet.ed ts>kno~v i'f·s:J;)ra~l~r
'well, áJ)d hM 'lvorked 011 th<' ;a:m,,
broad oastírrg me~1$itttes Q;it tmu
occasions. Jenkins '''rll xnm~f$i'lilti:
key administrative post :ín. lll
\Vhitc Hou.se:.

~ LEP~AEo ;\{AltKs-Piüt 1pf ·td/1
·wasl1ington la.w ñr~n of C;e;Ihu~11
1 Iatks, Münsel for the LBJ <:;~t1
pany, Fnrmer' FCC Bar .Ass.o.c>i~ti.ttt
chairrmrn Leona.rd: 1\ larks is. 11:t'él·
same .time a dose persm1al frí~ndl';¡;
the President.
t GEORGE .B.E:eox-v.eteran -rtJJ0'tl5"!

püpe.t1rn1.ü who is expected t-©· ~htl
c.ced Piette S;xfü1ger as Pre$s •·~~t:
tat)'·

·~ OsCAR L. C1tAí')>I,\.s-for1111
secretary of the Interior. Chap1n~1
served as co-chaarnau of the HlJI
Johüs{Jí1 for Pres.i<l.enJ Co111uxttm~~
togethct with Imlfo Eth\'i11:c.ls. e
the same 0011111tittcc',John K :G:,ir
nally, now gm.~enrorof Tesas, '\~·a
cnmp.nign man<IgPr. and Eclwa;F.~Ij
De Cray, fol'lncr AHC l\;.idie> t5:t~~J
dent, hcndc:d up JphnsQn. rü·dJt.>,~1:!111:
tt:•frvisinil ar.ctlVítr.
Close htoa.dmist Indnsrrv a:%S(illi1. . >.. ,- ,,, . .-. -· ~-· . '"'·" . ' .-

nws an? many·. Anrong :flu·•rtam:~
frc·qnently~ 1ntntt1.one:d ate' thQlsr> ó
Dr. FraJ1.k Sta11ü.)1l, CBS PresJ~.t11.i
~ JJC P'tes.iden.t. H.obett E, Ki11tnt:!ff
KTBC.11.-:esid,t.'H\(J. C',KclÍ:Ji!ll~lf1Jt
mer KTUC ~·i.u.ep.resi<lº1H \\°\t~r.trlí.1J
W'cmd'\\·a:rd., ,,•ho ·j.o.itH:1d.íl~nle.r,~'l'i
i't.h"Hrtcs.; J.;~ekll,~t'tl'Ís,, ':íéJ~t>re's.l;~ll~r~
at 1d p;~'fic'j',~JI "IJU1fltl get of KJ'l~Q-1"~7
Hmm.ton, and 1n~1ny ttT.ntp,



Group effort makes a difference!

t\ nation was built on the principle
ll\\at "in union there is strength."
T,lic principle is no less applicable in
broadcasting today,

A.s a group. the five CBS Owned
tclcvi:üon stations arc able ro accorn
p.hsh unJcttákings for beyond the
abilities and resources of one station.
ll'ern.: to produce annually a repcr
t11irc •\S'.:orkshopseries prtJ\ iding five-

market exposure ;1nJ opportunity ÍM
promising creative and performing
talent. Item: to conduct an annual
international program cvchangc.
allowing viewers to '\CC the best tel
evision foreign broadcavtcrv hav C !O
offer. and foreign vicwcr-, to 'cc pro
grams typical of American culture.
Item: to operate a Wavhington "e"'
Bureau for rcgional-intcrcvt cov eragc

above and bcvond the vcrv ICC of eBS
Ncw s l tern ; to rn.rrvh.rl rogct her
the very bcvt programnung hr.nn- m
the fi, e c1111:'to work for a common
cau..,c-lic11e·r focal provranunsne,
1he íruu-, of such group .rchrcv e·

mcnt prov 1Jc am pk rea-on "hy each
of the CBSº" ncd ,t.1t111n' '' held m
such high regard in th cornmuruty

CBS I Fl.F\'ISIO'I.: STA I 10'-S $
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One of the first departures ex
peered from the Kennedy team is
Arthur Schlesinger, Jr., former Har
vurrl professor whose opinions on
the role of ;tcl\'ertísing nnJ broad
casting have frt'qt1t•ntly rankled the
ind os tries.

The ne.w poHey
In addition to assuming a. more

rea listic and r(.'laxed attitude to
ward business, President [ohnson
is expectecl to ptnsue a somewhat
Jiffcrent po!icy toward broadcast
ing.

R/TV HIT GREATEST HEIGH.TS

BROADCAST JOURNALIS.M rose to its greatest hdghfs last ''fück in the
face of the tragedy which engulfed the UniteclStatcs an.cl the rc'5t of the

free world. \Vhcn news of the nefarious shooting of .Presi{lent John F.
Kennedy was first made known, all radio and television net'''orks, }lncl most
local stations, immediately suspended commercial operations to bring í'fll

anxious public instantaneous details on the condition of the President, then
his death, the capture of the suspected assassin, his slaying, and éMjfore
of his murderer.

The networks did a fantastic job, helping allay the public. through sight
and-sound pictures of what had transpired and intervlews with leac:lers
who forecast what was to occur as our country's reins passed to a new chief.

As the public's shock turned to deep-felt grief, they were able to kcetJ
abreast of how the United States was coping with the situation as. fl;¡c~•oe"t'-

1;;;,,

works kept their cameras and microphones focused on the a:';~,-:ec:o;rcmts.
This was the first time radio and television had such art OJ>~1nity to prove
thcmelves, and both media performed admirably, witl~~te and with. re
straint, switching from Dallas to \Vashington, to ofhetí.Scas of the country,
and even going to other parts of the world via satellite for reaction and
prognostication.

The coverage was so thorough that it brought viewers the dramatic
scene of the fatal shooting of the accused assassin of the President, as it
was occurring. Only one network was present for a live telecast of the hor
ror, but the others were able to later show it on film.

ABC, CBS, and NBC each logged. close to 70 hours of continuous cover
age, from the initial bulletin of the catastrophe about 1:30-2 p.m .. Friday
(22) to midnight Monday (25). Regular programing was resumed Tuesday
morning. During that time, the networks made their coverage available
as a public service to any station that wished to carry it. Although portions
were pooled, individual specials were presented by each of the networks.

In addition, some 20 countries were serviced by ABC International, CBS
Films, and NBC International, including Canada, Ireland, The Nether
lands, Venezuela, Brazil, Panama, Argentina, Uruguay, Colombia, Guate
mala, Costa Hien, Hontluras, El Salvador, Mexico, Nigeria, The Philippirres,
Puerto Rico, Hong Kong, Japan, Australia, and elsewhere in the Far East.
Also, ABC feel un hour kine on Friday to the Soviet Union, and coutinued
feeding the USSH at its request,

The willingly-lost commcreial time cost broadeasters some. $27 nlilliqn
overall, for tv and radio networks and stations. Added to this i1' an estinxat-cd
$10 million spent to produce the programs which were selreduled to have
been aired, plus the inestimable cost of providing eqüif>l.neut aod nH11tpov~:t•r
to keep the public informed. #

For sé,;éf<tl yea.rs lltl\\\ i.t ha;¡¡,~~t•.
crall y hqcn tl~·GC.pte.d as fatef :.f)a".!lj
tire :stro11g'S\tatem~ntS1fttlm :forum
FCC dtafr111<.0;i ~'c~\rt0c11 ~;~i'Ul..<ll~
w:er(.' ~tt~por·t~~llw A;tliorey,~~G~
emI ftdbert Kenne.~l~r..fo ·s:OflH! m~
sure, the pr.e5ent chui'rmttn, ]S.. \;~~.
líam l.ienry, has ,¡iurs:u:.ed.a ..rslrofl~
litJe, fre<.Jncfltl~·1¢.'ritl¢.J~;jfi~~ii'l:l,Th~'
c•üsfing m1tl ,\,h•étt'i·~íf)',g.1F0rits' ~~1¡;J.1;,
F<>n:tings,..•mt! tltreat~nín:S lo, ,·
la.te if t'hr i.ndnstrv dh:l not

'ác·th>n.
J ifünsQr1 is c~u rt'J20.rd ft.s• fi.I::~tó.lfti:

th e t:nnUO.t,l~Yffun.(~f Ft~1}:•:b
policies.. Tho questí.Qn,.-c\X?h~,f~.
affects mdv:odisin~; :railfo1and ~l
visiün-is ho, .•,.far?
NAB. J)~esldeüt ....Lcl~,·o~'G'o1U:ir~

last \\'eek ducked the prqult>Jm~¡jfj¡
"cl· "I· d• ·. ···· '·· .···¡.,.,. ·.r,sai . , . · 0n t t.rftlÑ ~\l~}"~~e,~

make an ae:o'tlra~t;~a~se.s:sment ttl ;fíl•t,, ' - - ~ - _; ·-- -,_, .. ~ •,, __.. ~-' ,,,.,"" .11

time .."
C 11. ,. . . ·~... . ..Í'"l'o. ..uas pos1.tmn \\.'<IS r:e.alht;)l:u,

derstamlahle, for tiler.e ·\~'er~-
none in elt>s~ (.'..<..~n:b\t't '~W'~tlrt:«J]
Pr¢siden.t ,,,.·ho ·We)i·ci p:r~(?}:XA'

\•enturt" HO}t opi.nicm.s, lat '.tr'
reeard,

A .first thoügln ís the p~s~~~l~r'
that a bro~tdcast<=.'t1.n!·ght ~e.·P\~ttl!
to the FCC itself. FCC ine.it1n;rh1
Lee Loevínger, '"'ho 1ni'ght ht:! i\lil
pointed as a. Federal judge, t~~g•
scnts a possible \.'<1ea.11c>y.. Ilu't ·~
move has been considered fl~~l
past, even so recently <ts fay the f•r
President Kennedy. SigniHmmfJ
it's understood that no hroad:etli~1
of sufficient stature could be fptJí(
who would accept the appoint·rn:r~
~so far. This rtí<tY now change.

\\'ith such strmig beliefs .e111an~·
ing from the \\'hite House, c01~~11j;ti
sion chairmen might find tl~:Cí'

'- -_ • - - ··- ,.,eselves no longer speaking for iiJ
Achninistration if they í"epcal ~.In:
past performances.

One kev source reports tb:Jt~l)~
will he no moves hv the Pres~t>
imless there is 'ª n.'~'ig11~1tion,. 'hlll1
from FCC. F('deral Tr;1cle ~.
mission or other go\'ern1u:@,t~'.(
bodies, Hnt at the same tin:r~1!
knowr; he favors le;s.s gov.e1.:J'.l'l\!OC't1'
regulation, rather tl1an 1)1()rt5,

Though 011(' cm1 anh· snrñl:l
wb:lt 111<.¡ytake• pince fa~ tfa.e1 ~\tl
Adn1fnistrn.tion, tl1e \:ic\\'i):P~~t$;:~
presscrl i11dlcate cle~111Jy tha't ra111,~
course is t'líe Qtdet of nm clt<~~·
\\'.í:tsl1ií1.gt<Jn,X"i!:'d1nl1s nut 10~1s:tl~;t?T
ceptihh~· ::lt first., bnt sure to 1~l

in the, months ahe.n-Ü.



On the CBS Owned stationv. the new o;

is good ... and there's more oí it!
For one thing. there's the v.r-tly

expanded ncwe schedule On the CHS
Television Nct\hftk-\\'CírlJ and na
tional news covered in depth each
rnottung. afternoon and evening by
i>ttch CHS 1"ews "names" as Cronkite,
~ea"t)ner ,\\'albee .Sc va rcid. EJwa rus.
Loe.•tl nC\\S reporting has also been

Ne\VS makes a difference!

stepped-up ...h.rrply , thanks ro aug
mented local ...t.1lf-;, incrc.i -,ed cover
age of st.rte caprt.rls. and the <t.rnon-,'
lm n \\',1,.,hingwn :--.:e\\" Burc.1L1 for
special reports from the nation.rl ca pi
t.ti. Bea rin mind.too.that the local cor
rcvpondcntv=ncw 'men hkc Rohe rt
I rout in New YMk. Fahey Hynn in
Chicago. Jerry Dunphy 111 Ll1" An
geles, John Facenda m Plul.rdclphia,

Spencer Allen rn St. I ourv= a rc .1•••hrg
loc.rllv .1, Cronkuc 1-. n.iuon.illy.

I od.iv more t h.i n C\ er bcfo rc ,
there'< ;; h1g drtlcrcncc in ncw-, hc
tween the ( BS Ow ncd vt.uion-, .md
their compcuuon. I hr' •..•onc=tu«!
oni· ,11 the rc.i-on- \\ hy ,, ( BS ( h\ ncd
te ícv ivron vt.iuon h.r-, v cr y -.pcc1.d
't..1nJ1ng in the commurury 11<crvc-,

CBS I rt í\ ISIOX SI \ f IO'S~
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ADVERTISERS

How does
your product look
on television?
By \\71LLIA.\1 R DUFFY

\\'illiam R. Duffy., McCarm-Erickson's senior
art director for te, designed packages before
moi:ing to the new ml medium. lii to since 1945,
he was the first art director for con1mercials and
cisual consultant mt slimes, 1corking out now
standard devices like suspended staging. Duff.y
teaches, ictites, and lect nies around the 1corld.

I
'I 11

Nabisco demonstration of the Stack-Pak is especially suitable for tY adY.ertising. The
product is extremely functional in color, design, and pac.kaging, permits d.emor:rstrator
to open and close the box with ease. Product differences can be..shown in close-ups.
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N oTmxc;; is 1ílQJ;e i1np,0rt;aot tb'8:
•. .·your prod net. lf ít ~~~vnb:OD1~
product-if it is as :gsc.m¿f ~X~~"~
l . .k 't .. . ·~. .;l . ' .. •t 1ur ~ i ·1s1 '<ts'~g'o.0.1.CJ.a·s,~i;o.usay rt l~f:
if il tca:Jly does '"~hatyou sa::~;;e1

does...-..,...'thc:nthe ü.'l:~nn!:.:Jtirt
it is 'S'lm1t·11 <nn:ls&CI! :Sl~o.µl;d,
this. Its pres.entaUnn, {~ft~{its ~fa.'t'Q"1
mu11icaJiQn,. slmuld :t)rl;g'in<tt.e:
the ptodtict ítscH, £roan its T~
from its i>.rodu~f diff::er.enmes·, p
duct <ltlYXitiH1g:~s·i·£roU'l its ú.©.t:rB'Í•·
er benefit's.

\Ni.th this ff$ •l pre.1:c:tf.ui$ft.é--":i!
h<ls.e-.the pno.cl.wct stc.¡ry ~.1n•. ll!lf
sho1dd, be· tol~ ..\·vith l1one;st~~£'ÍM:
tegrity ;md conndence. n sho:1ili:l f¡i
told \Vi.th inl.eUí:~elJc.c., shnp'fl't,'.f
and itppac.tt .

If hnrutinrr is i11:ne~Jg¡(l'fe1cJfª'•
cinc.f's w.o:rth,. tlren Jfs forn1
follow its Iimetion. For any. i;,.r.c¡t1r~
the design, con:tainerr~nth.m, ¡;1t1,
aging, and 1trcs:entrado.ir .1tu.1>st
carefully; and k110\,•led~etí'hl~·:tt?it1
sfrlered · from ex:~r~r <'t.S¡'.5'.cct Ti
technical and esthctic: re:qrrf'l"'(t'í;i.~'b~
of e.::ich of its mediums of..~p:n~·~tM'
as well as its total p:rese1JfiaJ:i;1
must be cxülo1·ed iJ'l tl.ét">th.
Unfortu1u1telv, in fat f(:í.o iJ:T~

cases, the fcnnÍ rt p1•t1d.,1cf tílrk~
not functional, and 1.ittfc" ~1.t'tt1¡r(~~
is given to some of the' n1cd.h1111:~'Í!J
which it "'ill be exposed,

This is particnlatly, and Jll~~fc
ally, true in tegurd to the mi'dfi:trt
which is today probahlV the rtt!li.~
powerf uL irnport.mt and c\1)C'O~í~1,
-television.

Little or no thought, rC'scarch ~
l'Xperienced judgment is gf\;QJl. :ei
tv requirements. or M the pto'dú:ttf
presentation and reprt'sentntiü(í ~1
tv, And yt't, tlrís is a medium \\!]¡r~f
has proved itself ... nnd is !'J©!W'
sistcntly and constant ly rt>·pmx{iti.
its worth. It prescn.tly accounts. I~
a most significant share of the .(:)11).j'n
municatiuns market a.nd thO:~!':!'i
l'\"vry inclicat ion t hat it will ·C:'O.P'
tirme to gnín an even gr(>.~rt:erptJJ
tion of a~lvertising f.l'·\'.~'nnu. l~~r
mnjority of products it is a sth1í.'t'
latiug and d1allengfr1g. mediui11ll ~
realÚy, tch''"isivn~is'rout l)}fí:Xtl:~
place--with a whole ll~''"' :Cb

rnks gon•n1ing \\·h~1t is; :1<.,'Ct'f?l\i'l\hl
nrul a(.'cept~>d.

Fr om nm. lc'lc vision r:~qulií~J
~c'1111inr Íntvn.·st. m1 hrfon1r~\d, :¡;r.ch:
cited ;1\\'HF('1wss nnd ·~~>Jt~~pt, I
n·qu ire's ü11..~ltt it11d11'nrrd a \Clídll.fax~
ness to tnko a diffieult s,tand-~J~~



Prime time makes a difference!

On the CBS Ow ncd stationv. prime
nme is truly prime. 7'.cver been heller!

No need to point out th.u the CBS
Television Network program line-up
is' stronger than ever. t How can you
mi,,s with tilcason .. Silverv, Moore,
Skclwn. Ball. Van Dyke. 1honras.
Káyc. Hitchcock. Sullivan, Gr itlith.
Hürr. "Beverly Hillhilhes." .., urses."

"Candid Carnera." "Crunvmok c" and
so on") Complementing thi-, f antuvtic
nctw Ork arr.iy. the stations prov i.lc
many locally-produced e\ crnng pro
gramo; ranging from aw ar d-wmrnng
documcnt.rrics to symphonic concert"
W foll-length performances of Shake
vpcarc, Wh.i!c\ er r- of -pecial 1ntcrcvt
to members of the local comrnunuy.

A h1g drtfcrcncc in prime time' ·\,J...
the rmlhonvof 'c\\ Yorkcrv.Southcr n
Cahf orni.mv. Chicagoan'. Phil.rdcl
phian« and St I ouiv.mx who con-iv
tcntly look on their CBS Ü\\ ncd tele
' rsron vt.iuon ·'" their prime source
of crucr t.nnrncnt and mf orm.ruon
.1nJ ncwv, ye.ir after year a ttcr ycar '

CBS I Fl E\ ISIO'll.: SI A 110'5 $
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of re-analyzing and re-evaluating
your product, its containerization,
its packaging, and its position with
complete truthfulness and honesty
-and then, to take any and all
corrective steps, no matter how
drastic, which may prove to be
necessary.

If there are any weaknesses, tele
vision will find and emphasize
them. If your product, its brand
name, its corporate image, and
identity are not easily identifiable,
easily recognizable-if the contain
erization and/ or packaging is not
functional-if it is pedestrian and
fairly similar to its competitors, if it
doesn't separate itself from the rest
-television will highlight this.

Therefore yon must not just look
at, you must really see the product
as your audience sees it. They have
neither the time nor th» inclina
tion for prolonged study or emo
tional involvement. Any study of
this audio/visual medium must he
gin with the constderntion of the
time element. Time (or lack of it)
is eme of the major differences sep
arating tv from other forms of com
municaíion. This clement of pre
dctcrmmcd viewing time ofü'rs
some similarities to outdoor udver
tising-wlwrc tho message and pro
duct viewing is clc'signecl for motor
ists traveling hy at a 50-GO miles
per-hour clip.

INSTANT IDENTIFICATION
This type of inside/outside packaging registers bt1.1:11éeli:atrz:ly
on the shelf and on the liting room screen. It ollo.tDsthe slw7J
per to tell at a glanee the shape, wattqge, and eolor t.int of the
bull>. Identifieation is easy front any viewpoint. This kind of
package ns icellas new see-through materials whirh are flexible
aiul unbreakable might well he eonsidered for produets that
must identify and nssociote contents, suel: ús toothpastes, 1nen's
toiletries, and foods similarly inside 4/Jd ovtsfrle eor)tainer.
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Television commercials must be
designed for time segments of 60,
30, 20, L5 or even 10 seconds. Aüd
within that rig.id allotment, the
product may be shown in a "henuty
shot" for only 3l~to 43~seconds. For
the remainder of the time, it is like
ly to he shown in an "in-use" dem
onstration in motion, or perhaps not
shown in the clear at all, in order
to make room for the "end result"
of a "lrcfore-and-af ter" drama tic
situation. And yet, that product
and its package must still register.

This is further complicated hy
the fact that the television scanning
process does not provide the clarity
of image or fine reproductions ob
tainable in the print media. Nor
can you e:-.:ercise the same control
over the assuring; of this quality.
A magaziu» or a product on the
shelf offers pre-controlled quality
and does not ha ve to he turrod in
hy the viewer: a telovisíon set docs.

In today's black and white tv,
color and color d ifforences, their
separation and th<.'ir fiddity to .the
original p;tck:1J~('in th<' CQnSJ11llt'l''s
mind tire' important cünsiclé'l'atío11s.
(Color tv wlriol) is tncreasírrelv' - - .
more prevalent, has its own addi
tional prohlr ms.]

On the shelf. your ptndu.d is
bosie<1lly co111pcting ag:ünM' others
of a similar nature. 011 tel~'\"isión,
you are corrrpc] ing not only against

l~to,{luets..of tl1J:t same t.y1pe1hut: \~Fm
(?:$'(!4:yf1'1.£:~1:;: e.Z~&c {:)'I) tele~J:tstí~fi·' '
cam.mer~íals· ªt:F~ glXkz~Th
is ptitnrt,tíly;),a1~ :(fl:ttt!3'.t:t~~ftttrl~I.1t'ill\1~
um, and tl1e··~n1d1i(llf1;~~l.l~ffüll~ta.o~~;,
want. y11u or }mttr prl!l:tilud. intro.
itlg Cln .their l,ei.st1r1@.lt i's r111 tcr
to !J'la·ke;ij p:la.c~f¡(!lf ~'{:)ift£el£ •:" ¡ r
<:ompeHltoirJ wrfü ~í·01i'Iªx:
all .C>fher ·pr'UldttGt~,:ªlJ :c~J·
.all shu,vs, th.e ·rr:e'\\'s,.;sp1.rrts,'\~.l\l~~~l:P
arrd all .the .o.the:r n:el.~".mnd.\r~di
forms a£ .int:er.:est-p:rcnTciking!i~~€li
~¥'hich cutren.t:l:'}~e~ist at ·~~r:lll
i1.1vetr.fed. to .Urn\~'at.t~ot:i~tt
foo111~tott ~11d·101Jx:i~·t:o~fo:~f.,,

This must l)e .(lzyn,e 11:íJ:deIJ:' Qi!;
cult vi:e\ving :cmnditions .. Irr p;ri1
medía, any :nm;;1terial is a.Nrrtílab:l:~Ii
closer OT :rep·eá:l;e'.\"RlllÍnati(UlSat: I~
r.ea.cler's em1venfenee. lrr te·l:~~}isitº
yo1.11·rt10ss:agelill1St.gafa1 l'tU·~n.fí;otf
the ir1st~1)t it nt.sl sho\.tl1.: ·~:a:tfi
the captive <t\idien<;;e.$· of ill);~tb
píclofes· .or thea.t.re-the tel::eNP~~~
audíence is £aced. .,'i,ith a wi;{.hg ~~
íeJy of dis.tr.aC:tfons.

Ofte1~ view·ets· :~1.crefoY©l¥'e;i
other nctivíties ht n.tlditioli tJ;; ~\i'~~!1
ii1g-honse hold. chntes,. entÍf1tg~
versntion, supervisírrg the c.hi·J~lf~
the dog, the telc>¡lhone, :ele..Irr ~lX'<l'
the usual distractions nf :ev.e:I¥'i:d
living, the distnrhanees .and Ii:t~li:
attentínn us.uülly reach the.ir l~
during the ecrñmcreiul=-the tidl~
prime in1portoJ1ce of the adver:t~8
as well as the pnín] of his gr~~t~
financial contriltutien-c-brrt of l~!
importance to the viewer.

Can your product succes.&f~'l:
compete <tgninst all of these :~):
tractions? It ean, if lclevisio11 ~1

its requirements are intell~~ertt
and expertly considered durin.~r~t
initial stages of product and .·
age design. Unfortunately. it
by th<:'" great nümbt>:r of JJ~Gk;t~:
and products whicl» 111\lst ]ye, Em
tic'n lly redcsig1wd followin~ :t:bt
initial television ap1x>:ara.nct\ ·!:t
obvious that this .consiclerattb.ii
lacking in a rnnt.jority of C<tses.

The case l1istories o.f so.úte'
those advertisers 'Yho ha\te· t~~t
steps íutclligcntlr to cop1e 1¥:\llí

these probltt•n1s, t~resJ'üt~..!Z1'.i~f~fi:t.
ord of success.
An outst;aodiug c~~i1111üe '·f1

Natioual Bist'i1it. Co1tlp~11':~'·.l11ri:CJJr
the tc}f1\.·isiünyt:~<US,.part ~ofth~~1
rural ¡)rcs.0t1tatím.r h}· 1th.e' @~el.~
was a t'i\W pa.rt prop.osa] : Rs<r~~~í~
nf full N';ibi!'ico p1·nduet Jj¡~~..,,



Movies make a difference!

Loeal audicnccv agree. movies .1re
helter than ever on the CBS Owned
S'h1t11:.1n\'f.-\vhcrevie" cr« arc current
l~·coj(1ying a bonanza of recent movie
tih:)ckbustcrs never bd ore <seen on
tclc~·fafon in their arcas. Ihanks to
oewly·purc-hascJ packages of mo' ies
p::rMUc~J by the big Hollywood ~1u
d10.s and other important film cen
ters of the world, viewers arc gelling

firvt-run-on-rclcv 1'>10n action ~arns.
corncdrcv, drama- ;1nJ mu ..•1c...1h :\11-
time bov office champs like ..On the
Waterfront." ..From Herc to Ftcr
nity."··oark at theTop of the St11r.."'
"rhc FBI Story." Huchcock cl11T
hange rv. Dc vl ille spectacles. John
Ford wcvtcrrrs. And a st.ir rovter that
runs the gamut of filmdom "names":
from Ava to 7....saL-.a.Irorn Brando to

\\a~nc. '-o wonder \UCh Íl:,1(UíC tilm
prog r.rrnv ª' ..I he Farlv Show ..• 1n,J
.. I he l .11c Show" an: long-run t.ivor-
11c' w rth .iudicncc-, m the markers.

l-or 'u re. there's .1 fit!! drtlcrcncc
in the- calrbrc ot te.uurc r ilm pro
gr.unnung! AnJ no one l..n1.m '11 better
than the (BS O\\ ncd rclcv 1,1,)n vta-
11'm' Fvccpt. of courvc. the \IC\\ crv

CBS I ELE\'ISIO:--. S l A 110'5 $



ADVERTISERS

DESIGNED TO BE USED
Pop-top cans, Chung King containers, arid Hüdso11 Facial Tis
sues box are aU represerüatice of relatively new packaging
developments, clearly consumer oriented and ideal for tv adxer
rising. The pop-Lop cans are excellent for demonstration; the
Chun King container of unusual shape good for tv1s visual
impact; the Hudson box becomes a decoratiee accessorg when
the wrapper is removed, a dear consumer benefit. Pi.els beet
can shows simple design which can be remembered easil.tJ
in short-span viewing on te; The Buduieise: design is more
complicated and less niemorabie, also would be obscured
during handling 011 to but design has triulitional value.

and the establishment of a symbol
and corporate identity which would
be carried through the entire line.
Ycar after year this proposal was
politely listened to, and then polite
ly rejected. The client had a pro
duct line he was proud of> and
a form of corporate image that
adequately identified his products
in the consumer market. He loved
the "Uneeda Biscuit Boy" and all
the other signs and symbols that
separately spelled success, at that
time ... they were traditional, ac
cepted and acceptable. Then carne
television!
In 1953, Nabisco began to make

some very heavy expenditures in
daytime television with children's
favorites such as Orcos. For the first
time the client really saw his pro
duct line, or to be more exact, did
not sec it.
I le suddenly found he díd not

have the opportunity to study each
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package as he had been able to in
print and promotional advertising.
He could see it only within rigidly
prescribed time segments. In short,
he had to view his prod net as his
audience did .... in use ... in mo
tion ... and for only a brief time
span.
This prompted him to give the

agency a free hand to correct this
unfortunate situation. The agency
researched the problem aud called
in design specialists-not to work
in ivory tower Isolafíon - but in
close cooperation with the trained
specialists in the agency's television
operation. The project started with
the popular pretzel line. The aim
was to do much more th~\o just
simplify or color-correct the line.
The P<Jckageswere red('sighed for q
clear identity on nll four sides, plus
the top and bottom, in the realiza
tion that clc1mmstr:.tti(m, in-use sit
uations and general JH()ve.rncüt

\'{QUld take U.11most.! if n@t aU, '
therr tele~~is.tooexpt:l'sx.u::l! 't:lm.e.B~
a "form to:ll:o1wín;g£q:l;!~'.t:í'o'rt'"~j
0.f v\:c\~',,..tb:~;il::cCin:tainers e,

s:ign:c.dtu open mat7e :é:á.JSÍ
¡Jrcs:ent ª' :neatei: ~pp.e\átª.l1~
:clnsed b¢twef'lt1P\S~ge~..'ih~~~~~f:ti
sur£aces and bran.a:.nrtrtre \V.ere ~
s.igIJPd w .register· i\¥ífhl.h •the n:1
1m~l,reS,tricted ~<iewf:ns;..;rJ;er~tld1''.:fl\
sneeess CI.£ the pretzel' lí):rc pofll
television, ;:u:rcl. on the .shelf,.
ec~11rágédN:~tMs.ctJ·tsl :~mder.ta'.k;t?tl
redv;qic:rnfno:of theír t1íU l[úe.o . J;;;i .. · ....•. ¿ ••• ••••.

Consequently, aH ·t.h'c:•l?ªc'~T~
for each :div1sion ;of .~al:Jfsco~~~
redesígned t:o .fit +be ('.)~et.all't~.l~
visiqn requftJuneüts~.Q•S .\~·.ell~isth
own co.mpc.titíve.S:hel;r rreQtl~.'JJr
p:rorc.clure was :then carric~
qfher1' and, vety vafoabk~ s.te;¡'ll fie
\V.ord''i'ith the ada.l1ta.tfoñ .pf.~ ..,~~
pnrate .trmiern.a.rk '\Vhí~Ft'\'~+'!)s. leí~
on all Nab1scn p:rodu;qt'S__;~·t:h~QT
per lefa.band :cfüne.t:t:dau~le''·~l!}1r
beoa.me. ª'•• 9;ase..for ..the ~Ire.~~~·
tablished N'tibisco ;seal. Ip QT;:d~~
firmly esttablish th.is new &)'mfu~l
was. iJs.edconsis.te.n.tlyJn 'tfie:
left hand •c.Qrnet of n.e\'>'S.P'aJ
magazine ads, J!l".OfíJP.tt~n~d~i~m
point :Qf sale di:splav.;s aml. tf!M
television fra.me duri'u'gits e:s'.t·R'lhl!l!:
ment period.
Another e;Xamp'leof inte:t:es'em:'

and informed packaging is th~."I~
síde-outsíde" design of the ~'tt~~t
inghouse light bulbs cartons .. 't\~'t
the aid of the simple, postet;;Ji¡¡
design shape of the bulb oo ·~~~
carton, one can tell at a q,qdtr:1
glance what size:and type lmlb t:hí
package contains. The eo111teitrí'
shape, size and color tir.e imf>Prl:.~r
to the identity and selection \'lfl;r~
the product, for the most part) !1if
pears without its carton Íll.}\!tm
and televisiQn, but always 'vithYit~;~t
carton on the shelf.
This need for re~evahrntíon ~nr

redesign has been felt not oülf' t
industry, bot in othet tv at.es.t~a·
well. The snorts \\'OrhJ has foI1111d
necessary (as \\·ell as pro:Rtable;¡}
"redesign" rnanF aspeets ef 'filj.~
'preduet' to E:t teledslou·s Xt~<l~
l.foth b.~~s..elmll ª.····.11.• d fo<·)..t..•.b.ttl··.·.·.· t•~tfH·)·l.~~]¡····.~.:II"''ilOW display the player 5· mrmlfi;r,
and, in sonte eases ]lis u:n.J:i~1.•·í"
lari;e, e:asih·read. dn1ractars :©lJ: fTu
fr.o..~1tb::rck.and ("V'eh slec!.'<'S ·@. t 'tifa. '' ·····-·--..... ·'•.. ,. ".-__ ., -·-·· ·'' _/ __ ,.,_.,_.-,,_, ·.. ._,,

imifnrnr. In football, botJ1 ·C<lll~!Z'
and prof.ussfonal, the nui£o.tm~:ª1~
color code.CJ (a c.orpnt.a.tr>Íü.11~\g"
wi.1eh} .- m nrt>ehTdcv'íC''\wrrimt1

SPO,.N,~0,~'2 nliCI'~fJlE~ I.I~~



Community service makes a difference!

As practiced hy the CHS Owned "ta·
lions. community "en ice extends far
beyond the drmcnvions of the tele
\ ision screen. How f.1r may he seen
f rorn just two evnmplcv.

In cooperation with public schools
ami libraries. the stauons prepare
rmmrhly list' of books rel.rung 10 the
cement of noteworrhy future pro
grams. and distribute them through
schools and hbrarics, to encourage
snulents to n:.1J more. and to make

their television view ing bcneficr.il to
their \IUJic<>."mv into ih third year.
thi-; Tele' ¡..,¡1.1n Rend mg Sen 10.:e , •.•
reaching an esnrnatcd 1.570.000 1.tu
dcnt-, through more than 2 t<lO public
and parochial "ch1.)1.)I<. and hbr.ir ie ...

Supplementing their bro.idea st
political coverage, the .••1.1111.)n"pro
duce cornprchcnvivc rllustratcd local
Elccuon Guides which arc distrib
uted en masse 10 local civic groups,
schools and colleges be fore C\ er~

m.ijor elccnon. I he ·\mcnc;rn Hcru
.igc F1.11md.1111.'n h.1, called th "' proi
t'CI ••an out-tandmg corunbuuon" h'
lh c.rrnp.ugn !1.' gel 1.'UIthe vote

t\dd -uch 1.)IT-.11r.1..:11' 111e-.hH\h.il°'
done on the .11r.• ind you bcgrn 1t1 un
dcrvr.i nd "h) the tiv c ( B~ O\\ ncd
relcvr-ion ••t.uion- are -.,1 hifhh l.''
teemed h~ local otlicral-. bv oprruon
lcadcr-, h\ cducatorv=a-. \\ ell ª" ri,
vicwcrv 1~ the m.uor cornmuruuc-,

C'RS TELE\'ISIO' STA 110';;; ~
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ADVERTISERS
-~ -~-~~~~~~~~~~~~~~-

PROBLEM PA.CKAG.ING
The redesigned Bosco container atul. labe! are iu1woi;ed, but
both consumer and to deuioustrator could be f!ir;en still uiore
attention. The iar is hard to hold, and it is almost i.mpossiblr
not fo obscure the label tolten the jar is held for denumstrat un);
Dial's use of aluminum foil tlluettates a double ha;;,.au/; an
innovation that is overdone, find one thcit is fickle before tlte
lens. Foil was developed as a 111e(111sof sepatating con.1petitiDt
products, but now it suffers [roin tue-too'isut. )foreorrr, because
of its hig]: sheen ami unwedicta/Jle ¡.1hotogn1phi(' qualifies in
motion, on telecisicni it requires very rorciul; controlled light
ing and a great deal of correction for good rcnioduetion:

II_._-_ ---_ -__ -_ --- 1:r,_"_'Nl/_. ---_--.·.1r • ·.. • , · MlX
I • -· • .MllKOHOéOt..m

PICTURING THE PICTURE
Pills/wry «iul Farm House show how a photogrnph can do urcl!
or poorly on tlu: tv screen. Pills/Jury's [rosiing-iníx package Is
as rffectir:,c as any 011the slicl]. It is desig11rd for clear rc¡H·ese11-
ta t ion d 11rini; in-use <le111011strot ion mid dose-lips of the logo.
The product looks ap¡¡eti::.i11gboth <HIshelf aiu! tr. 011 the other
luuul, Farm House niuicc mrut pi<• has <I tcas01wbly tccl! de
sig1wd packa.!!.<'for priiu. nu-din awl fN the shelf. The plwlo,!!,,
ninlu], iclitl» interesting, still loses cnuvionu! mu/ a}lJ)('filc ap
peal 011t clrcisíon, This is 011cof those rat"<'coses iclicr« a plio(o
!!,raph is ctfecticc 011 thr shelf Iiut loses sonic appeal 011 tí'.
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fusio.n~.a11d tile rnore regjst~rulxh
more clomi1umt colons .ettrt)'i'tf,~~~
formative \vei~l1t~style1 s-im¡J'l'i~fr
an-d drarnaJ.ics ~Nere·the fa:ctnns¡ dl
set,'ed in the t'edt'sign prQcess:..
These, n~1d t~thet cdse hist:Ox:il1

are success stpries bt•e~1t\S;e· td~·
clients wer.B willin~ to hmk ttt :tl,rf1
pnH.lucts, their paekuges and th:~
it11age ohjt•Njv.ely, if1r.elntion to tlh
preblerrrs pi-ese11t.ed by klevl~ii~n
They were also Rc•xihle t>n.oo.gfat
make the neeesaarv .chmnzes. ·

~ ·l.,_J

Knowh:•clgeable, íolellrgeot :~r
sidemfiorr of television can l"-..¢á,
uir] hI the prod1.1cf in \n<lll)' O¡t)a_t
are.as as weH. Any p.rrn.luct .'!jli!l
¡mckage design which registers w.e
011televisitm '.\yfllnTsopYnve ec.f\i1a'J:I
t>ffoctive in ~tll other medi~J~~r
eluding the shelf.
Television hr also an 1.rnsor11.~~BJ

medium for dcrnonstrntion. H ;rrn~
vide.s the Sf<lll'le kin~l of perso:nal: ~i1
volverrrent ,¡~sdocs the tes-t ~frttq
It lruilrls tn1st~pt'nplc heTiev-e· th~1
¡mp-up __tonsters. wHl really pn.~;"

On the stt(-"ngth :of Beu.~··.,,
ness' w~1shio{~xna.-ehine dei1~0:nift11.t

tions tot '''eslio;gho11si::' the~·\fl•
longer bronght :;),hag o•f•\'.\'a$hil:t~lt1
he d~ne_at the appliancre store 'h:il
fore they ¡1urchascd a machine--~
they belie\'Cd that tht' 11l'Odutt; f-;i{}
filkd its advt·rtisiog clain1s,
Any prorhrct nr packaging '\~i!t1l

inherent, demorrstrable .<¡utiHti:c·
w·ill find tckvisfrm its 1110stprd:(
able medium pf exposül'e. lJJ·'
consumer bet1'Cc'fits of sntrp-t<Ji~~:c;r311~~
tear-strip openings, n.>sl:1alahlo ao11
tainers, unhrenknblo plasti.c in W}lttíl'
of gl<)ss, an.Cl llw ho.st of ti)Ü1(~.\''lf~·
novnríons, cnrrorrtly in use _g¡r :~.t,fl
to fa' developed can lR' dFr~:i·w1
strarcd best on tcle~dsiPn-'fh~ dt?m
onstra.tion m('tliw11.
The t~mgc;'and ••ol111U<' of nt":\,

prnrhrcts \thich will Ire in.troi:h1m1!
in the late 1960\ arn.1 in tht" l~ftl"
will he unprecl'.c.k'ntcd,. Lt "'·illJt~
vkk ¡1d,·el't isi'ts with ;111()th(C!1"' ~·t:l'.i.
most challc·r1ging nppm·tt·1nit~~:t
make a Frr-sh app:.rtl<rch, yet .a h;l\~t~A
approach. to nnt' of .their ríio:sjf J:(l•
portant meeliunrs of ("i..:J201!JJt~· :~¡¡¡:¡
s¡1h•s,--t('l<"' ·iliÍ<J11.. l. lw¡~r th~l~''~"f
ta k!:' ach 'an Ut g<' of tht'it p1rsttfo:11;,...
of wlrat it has, to o:!TtJr-tind~b
uikt• mlnmtag(' nf .th" s,p;c>.ef~l~¡;~rt
t!l1irL1nee of thos\' h~•.st;!hk,ttt ~ttf.d
thc~m - for hoth tht'ir in:irn~~c,Uo:!
hr•tw-'fits anil tl1t"Ír h).n~ r1;,1ll@i::' hmc
fits-that nf the CPüsülll<;"f, ~· tc~lít!
y)__siol1-orifiotrd cti11sun1~r. '-~· . ~. . ' '. ,. ' ' ' ',. ' . ' "



Everything makes the diffcrcncc '

By 110\\ it should be abundantly clear that there is a considerable difference between the
CBS Owned television stat ions and others. no ma ttcr what criteria you the to mcasu re them.
Local audiences know it-and show it! Local comm unity leader- and officials J..110\\ it'. Local
and national advertisers and agencies know it! If vou would like further information. vour
CBS Telovision Stations Natil;nal s~U_e5rcprescutativc will tell you more about \\CB-S-T\
New York. KNXT Los Angeles. \\ºBB\1-T\" Chicago. WC:\l -T\" Philadelphia and K\10X-T\
St.Louis. And demonstrate what a difference the words "CBS Ü\\ ncd'<can mean to you. ®



Richard C..Hottelet Stuart N:ovin.s
Bernard Kalb Robert Píe.rpolr,

Eric Sevareid Marvin Kalb Q,anR:ath:er. . , .. ·- . •. . -. - . "< -· .• , .

Charles Collingwood Peter Kalischer H·ug.he,sRud·d'
Harry Reasoner Frank Kearns ·. R:obertS1c
Arthur Bonner Alexander Kendrick Dani.elS·ch.orr
Winston Burdett Charles Kuralt N:eIIStraws;e:r
Wells Church Bill Leonard 'Charle.sv,on·Fre~
TomCostigan Stanl,ey~evey t-f21r~·y·"11JU~
David Dugan Blaine Littell Steve B.anker
Bernard Eismann Rog,erMudd R,uss B·e·nsley
George Herman Paul Ni·vsn Nels,onBent,in:

AND:

j



Thrv rv the form1JJblc: team of CBS'!.'\" re
porters and corrcvpondcnt-. vt.rnoncd around
the world who trad. down JnJ prevent the
new ~CJ ch w c.:ckJ.iy mg ht on the (II~ I \I 'J vr.
'-!'\\~ \\ ITll ws t. HR CRO°"l\tfl-

ln Jg¡;rq:ate ihq .iJJ up t•' the rno-t
c xpc ncnccd , cnt crpr r-mg and rcnctr.llln!!
journalists in broadcavung

The central figure in tlm picture i- \\ ultcr
( ronk nc.« ho h.r-, rcpcatcdlv e\1..11->li,hcJth.it
he '' one of the .it>k,t .1nJ rno-t \Cr,.it1 e re
porter- Ill journal <m. \' <lOC l nu, reported
he cannot t-..· p.irnJ1cJ b.:lJ' 'e "he "•'rJ..., m
vuch pure. htcrul. urun anncrcd -ir.i j:ht ncw«
L.1,hwn .. ,.\ J1,!1n¡:'.Ul,hcJ fdltm 1nurn.il1,¡
h.i' ,,11J pf h1111"He'< J pro llcJ1'<:°' h v h une
\H1rJ..."Thi' rcput.1111>11tor mtq:rn~ and JeJ
c.uion ha-, earned the é<>nf1Jen,e nt \' 'rlJ
leader' .mJ given h m accc-« 10e\..:IU•l\C in
tcrvicw-, .md ncw--brc l.111: míorma: •'n

But the nn'' '' f.ir !•'<' ti1g for one n to
handle or even rw o \, m.in.igrng cduor ,
Cronkue ~!Jr!\ av-crnbl ng hr- m ten I and
~hapmg h1' night I) ncw , tiro.1J~.i't earl) m
the da~. screening thousands oí feet of news

fll rh,n h.J\C' ~·'me -nro the ncw -,nfit.: over
111¡,'.ht.u1nfrrr10¡; \' th píC'\.J cer\, w ntcr-, JnJ
J" ¡:nment ed t<'r' .rnd J ''- " n • t e 't f'
th.u arc cvpc, 1.:J ¡' ·Í"rc1k thr h -ut t e
at ter noon H<" L<'ntl uc-, t v c e,~ I -r nv
,. nu l Jill JC\ dc>plllerH' r ' !Up t If ti C

He J~ 1..ill 1 \t;1n ..:~I e''\ 1 e of¡ e
n.1t1nn't•'r!.t>,rrcr'ncr' 11 n rlv zc «
knni!~e••'l1Pm.:1"e He •\ v r wm
1.·<'rrc•¡'<>nJent II r rs Re mer t' t>r1
'IX'• o I '11'1 ht t 1he r • • rn r n v.' vt n
He 111.1\,¡,¡, I fie \..:\ .! e J I-or n •·
t.•rc 1 ,,¡ "' \ ,¡ t v " "

"·"-' I problc nr \I ' " ( B\ -,
ll pit' t <. (. •>ífC\f'I J1. l \\ ' t t..,
J"''" the t<."'1 1 tern t J ve

\l,>nJ.1~ ¡ r h Ir J \ n t e'
'I' ' \\ " ""I l'H\\ I\ •••.t.. I

le rn more bout v. t h ' pc cJ "' ere
it happened. h '" ll h rr-c ed nJ
port.i ! nf .ii \•h~ !I h ppcncd t a- nv-
"' here clce rn tclcv ~ m



I 11

Bob Mattox, ad mgr., BíUings Fuess, gro·ll,P H;•• 1d1

''WE LIKE SO-SECOND COMMERCIALS
Liberty Mutual Life Insurance executives
feel the use of 30~second tv spots is effective;
decide to continue using them in the future

C tIA:\cEs Am·:, if you told un adman
you \\TH' using 30-sC'eond spots,

he'd say, "You mean :20 - second
spots, don't you?"

Rut Liberty ~I11t11aldoes use 30-
second spots and plans to continue.

Only two years ago Liberty Mu
tual didn't use any tv at all, IIO\\"

spends about $2 million in the
medium. \lul'h of the tv money goes
into sports, although the insurance
firm has recently decided to try
some documentaries as well, Both
t\'}1CS of progra mi11er a tlmet lar ere, b b · · r.,
male audiences whose characteris
tics match Liberty's policy holders.

The 30-secoml spots seemed like
a natural short-length commcrciul
for Lihcrty. Ad manager Hobert
Mattox was convinced that Liberty
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could not tell enough about insur
ance policies in 10 seconds or 20
seconds.
~linutes were o.k. when it carne

to cramming in information. In fact
minutes arc still used frequently.
But the tolerance of tho m·erage
viewer toward ínsnrurrcc pitches is
very low and 60-, 90- und 120-sec
ond eommercials are likely to lose
attr-n tí on.

Lilu-rtv first aired the 30-S('Cond
ocldi tics last year during station
breaks in Boston. They werv u com
plete sm·c~·ss and arc now seen in
nine markets. For next year Liberty
plans to produce ntorc o[ the sume.

Another unusual approach: Lib·
erty is tailoring commercials to
viewers in specific regional markets.

Hcc:111!)c eneh state has tliffer0ntri:m\··
stir<\nC'eteguhltions, mtrst .insúl"i2lt:l't!)P1
cnmpany ad messages that c.tt~;flr
munv differPnt markets are .cxtrc11'Y~·
ly ~Ú·neral.To overeoure this ]}'\"~'~'
lem, and strengtheu its sales pi'!~;J1,
BBDO, Líherty's ag<•ncr. has :~reT·
utcd IS separate "localized" cdn'l'>'
mercials directed nt viewers in ti~·,§'
particular markets.

The Líhcrty Mutual ad de:¡~~ftl~
ment, working with BBDO \i\'r!it'~~I~
first n'' ·icwcd, the kinds of pQlitli~<!l
sold in the markets and then e~.o
tractcd the types of covtirage ~1~'
companv ,,·,mt.ed to cmplrasize irtfii,~
sales message. Individual grotI(?'!;: Qf
conuncucials were made to eo1rfonu
to regulations i11 Massa.(:lhn~~:S:;;
Texas; cities not pt•nnitt.íng qnart.elF
ly payments of pn:;•111iun1~;'llÍÑ~
r-itics ptTlllitting su eh qu;:11'tetlt p;~)~~
nu-nts.
The nine é'ities u:tílillu\d, ~'}ff

fitting i11 to one of these four g11é,UiJl1:$',
were Dallas, Cleveland, Ciürin1:r.tt1tf,i



I!)¡ t I'IHI nd I . n(I(' Irn t I' r \I h,111\
\í\\.1¡.lii11!.!,!oil I) ( :.. T11k1 .nu l Hm
f•t,lll.

'l.\u1 '1°1"'>1P11' of tlu- ,,11111· t·11111
u.u:rl·i.il .m- '>«Tll i11 1•.1cl1 L 11\. B11tli
(IJI' ••r.1111l-11p. li.1rd-wll ('llllllllt'ITi.1!...
J.ht1..l1•d w itl: ,,1l1·, pointv. ('mt C11\\
(h, ii Wt' II-Imo\\ 11sp111h .11111rn1m·1·r.
.~:i\:t"'Hll' pite Ii. 1110111• lu- i-, ••!ro\\ 11
d~f·rilhl !Ill' li.1d,!.!,ro1111d of .1 tr.illi«
rirdi-; .i11t I11·ut Iu-r 111'¡, <t .1111Iin'..! 011

I HU O\ crp.r'' 111 .1 11111lti J.111L' lrie;lr
~r¡r\. lt fir,¡ tlrt• idl'a ol 11-.i11!.!.di\
t:¡('('.IH'''Irom t'aclr of tl1t• 111.rrl..vh \\ ••••
t'll'1ri.ith·r1·1L hut 'inn· tr.iHi(' .nul 11r
h•.1.n \i!,'l.'Ih.''> do 11111' .irv '' d fit ·i1·11th .
the 'l.•Ulll' ,l111h .11·1•11-;cd.

\It of .1111•:30-St't'PIJ() l'OlllllH'rt'i;iJ-.
flt!Jrrn>l l' ;r11tnm11Iii Ie i11s11r .111n-.
1'he 30~sccnml 'Pots current I~ .m·

iritt•.cl ,., er~ S.1t1mLI\ dnri11g the in
l«m:uisKin11s of tl1t• :\.1ti1111.1l Footh.rll
l>~tt),{IH' { '.\FL) .md I ln- :X;1f ioual
:Gullm~.i.ite At h l o t i« \;;sociation
I~~€>~;~) football !_!;unes 011 CBS.
rb~·i11s11ra11n• cornp.111~ .ilso hu~'
fllíf' miru 1t1• a \\'t't'J.. of ni-t wor J.. ti 111I'
dnrin!.! tlu- \ m o r ica 11 Fnot h.r l I
L,t,1{1~I I<! ( \ FL ) c1111It's ts tt •Ic('a st
U-HT .•\.UC

\hont 8110.000 ,,.¡JI gcí into spon
r,s.ur;;hip of tlw \\'i11l1•r Olvmpk-

1c;~1,1nr·~wlnch vvill h1• covered hy
'ltl'3C. Lilwrt~ "<rs inl1·n·,tcd i11

1• :'11~~r1·p,utkip.rtiun lint ''.rs too l.rte.
h.1•ttrn1e;1·d fo oht.un s~\ •. 111i1111tt·,
¡,tl:t:n•m!.!h tire t·oml('S\ of I·1r1·,tn11<'.
U'fdc· \\'orld pf Sports also fi!.!11n·-;
ut !hr schedule. :Xe\I 'car ahout
'Q{).(XJ)OO "ill !!O into tv 'ports 011
krfC alorw. 1n Into, tv nccou nis for
rh~nrt mrc- of Lilu-rtv's 1H'.n S2 mil
í011nd hud!.!el.
'~h1ttn\ $a\'s t h.it conuncrcials nu

r ports prour.nn« .rttr.ict .m .unlir-mr
~·hirh has d1;1r;1ctcristics 'en d(b1'

o !hose of (\ pkal i11sur;111('1' hm -
rs, The primo a11dil'11cc ¡, .ulnlt.
nah.'. lwt" 1•en :2.) .mcl t.'5 vc.ir«.
,.tfni11.!.!in c\cc'' of $7.000. livine in

1,l bt•fkr s11hml1.111 arc;r .• 1 whit« col
\nt \\'ürkcr. lri!.!11school education or
1t•tter. ownint; .1 home. Thi-; t~p1• of
'''la'll is.f lu- best risk. pcrmittiuu t hr
,nR,lft.UlCI' comp.mv to op1T.1!t• 111
d11~~re.11 •.,t lx-ncfit of all concerned.
'P:i;ofit, from .1 m11t11.1l insurancr
r:nm¡)am arr- -..h.1rcd .rn1011~ the
i>oHc~holders .. \\ licrc.h pr 1fih [rum
~11hlfrh •llWllt'd invru .•mc.- comp.i-
i·e~ ,,lJ'l' \!;Í\ t'll to slocJ..hnld1'rS.)
"l'l·1t•prim.irv obj('di,·1· nf our ad

t'r:•til>i.in!,! is to exert pressure influ-
1•1t'Ü1!.! .nul dewlopin!! f.l\·or.1 hl1•

op1111n11 for tlu- < 11111p.111\ .1-. .i pr1··
-,,rl1• t·11mlitro1w1 " '·"" .i 1.ilwrl\
\111!11.d .id t'\1'(1111\1' ('hiw .d
ht11111• tin, '' dn\\ upl.« 1·d "' 10111
p.trl'd \\1tl1 .1 11111r1-,1¡_;11dit.111Idlo1I
lo ol1t.1111 .11111.il p1 o-.p1·1 I 11-.ul, \ 1.a
1..·t111Pº"' .11uI .uh 1 ·1t ""lit!'. off 1 -r-, \ 11
,l(h l'1'fi-.i11e; ¡, \ u-w 1·d ,¡-. .( -..111·-.-..11p
port .ut iv 11\ .111d, "lw11• 1·ir1·11111
\l.1rn·1·, ¡w1111il, \\1' In ,d\\.1\-, for
d1•\t'lnp11w11! o] k.uk 111morr- ¡)¡,.
t.1111poi11h from 1111'huuu- nllin'. tlw
1·omp.111\ idl'!1tific.1lion .11111 lot.ii
.1!.!'.c11!1·11d"r'l'llll'lll ~1·h 1'\lr;1 .utvn
t ion.

"Print, IH'\\ <p.rpr-r prunur ilv . ¡•.
rn·c.1si1111.rll~ 11wd .• 111d in .ill l".l'-t''

rdlt'('h v isu.il .nu] cop~ 111.1!1·ri.d
11-.1·d in t lu- I\ 1·0111n11Td;rk '\\.1·l
conn- lo t ln- Cit~· outrloor -;i1!11s .m-
11sl'd in tilt' lu mu- olfi('c' ;rrc;1 .111d

°''lllH' 1'\l)('ri11w11ts .m: 1111dt'r \\';I\ lo
"' itclr to .1 wllin!.! 011tdoor dc,i1!11
i11 t lu- form of hi!.!;lrwa~ sped.H'll·
l.ns."

Lilx-rtv i-. nrw 111' wu·r.il i11,11r
.111n• ('0111p.111i1•s usim; I\ lw.1\ ilv .
Otlil'r-. who lr.1\ 1· turru-d to 1!11·
medium:
GPLF l.IFE Crrlf l.mm-hc-d ih

first h ad pro!!;L1111 in 'o:?.. It was '''
c11t l111-.ia,1 it·.rll~· l'lldorwd h~ field
.nul m.rnat,!1·11w11I th.it ii h.1-. Iux-n
t·1111li111wd aur] pby" a major role i11
t ln- (·0111p.111~\ ov er.ill ad prour.nu
tod.n. T1•11-w('onds in v.it urut iou
di"'1ll111t pb11, arc .iin-d t lirouuhout
1111·comp.mv« s;rl1•s an·;i v. For the
111tl'! part tlu-y .m- concentrntcd
d11rí11!.! \\'t't'h('lld, .1dj.1c1·11t to <port«.
111m it•s. fnn1111-;, .uul pulilic-sc-rvicx
prour.uu«. Sonu- prime niuhtt ime
-.pots ;idj;K1'11I to "lrows. IH'\\·s.
:-port... m-ws ;11111\\1·atlicr .m- .ilso
ll'>t'll.

!.'\'.\ TIH' hulk of this '1'.tr's ad
' 1·rlisi11e; lmd!,!I'! of lnvur.uu-c Co.
of '\'orth .Vnx-ric.r ('onti11111·' lo he
d1·\·ot1'd !11 pcr,1111.11 li111·-; v i.i 11ic:lit ·
Ii nu- tv. Ed" ,m I E' crl'I t 1111rt<111
11.1rr.111':-. .umu.rtc-c] color 1·.1rlo1111'
fcat11rin~ I'\\\ ..111,!.1111 I.if(•" .uul
other cm·er:r!!t"' mer :XRCT\ ". 111d
\BC: T\'. The cn1111111•rci.1ls .ire
.icl.rptcd for print.
JOIIS 11.\:\'COCK Thi,' •·;1r John

1l.mcock expanded its .ul prour.nn
to llSt' I\ l'\fC'nsi,·ch. Tlu- 11Jcdi11111
i' used i11 .ill m.rrkr-t-, in w hul:
there an- m.iin .1~1'IK\ off1t·1·-.. Tlu
vchedulinu of fil-. :20-. .111d 10-scc
ond spnh rcnclu-s .1 minimum of
60'0 of !ht' home' in e.u-h m.rrk et.
\lETilOPOLITA:X \f1·trnpolit.111.

Cun G1111 th. 'l""'' 1mnm111r.·r, ,¡,,,., th»
vt arul-u]¡ rorn m cr cial« [or /.1hrrh. '>n n e «

nr c 111rr<irl<'ntial ar rn and tr111/1raro a.

Tr.d}ic ·"'rm' arr sun ilar m r1·rn ru»
"' «nme lim·l.i:round i< 11<•d. f.011<h dor,,
luu r ,¡¡q, r r nt rof"' for rarh rit v, hnu r¡ Fr



2,006 people attended the grand opening
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but the best seat in the house was here

't1~»óe~asion was the formal opening of Clowes Memorial
1JI, lruiiann¡mlis' s:l,500,000 home for t hr- perfor minp arts.
'~~"IJ:ious as it is. the> hall couldn't ha ve Ix-gun to hold nil
'l?'t'ilplt..• who want ed to he there for opening night.
'~ \~'FBl\1.T\' took t horn there ... and gnn· them the
h~t§eªt in: t he house-,
0!'1r rnrueras capt urvd t he glamour and e-xcin-nu-nt of
~:t>Q:i'n¡znight. In tcrviews with famous guest.s ns t hvy ar-
1 ('(! •.• Mauri1..·t• E\"ans delivor ing t he dodicatorv address
d r#líladinga congrahrlatory telegrnm from President John
K,t>nnedy ... and an nninter rupred teloenst of a concert

J¡¡far'íüt>d by t lu- Indiana pul is Symphony Orchest rn,
~~(¡>even took our viewers on a pro-filmed tour of t he hall's
~ lteJ~~·lobbies and ma¡.::nitin•nt auditorium. in full color.
Ü1;lt: t1..·lc1tast was sponsored by HCA-whieh has t hirteen

:i'Q:NJOJl/2 DECENlBER I £l63

thousand employees here in Ind iann-c-and it was ent husins
t ica lly recc-ivvd. ~ .aid critic Julia Inman in Th·· Lndianapolis
Star: "T'he sta t ious ~o nunu u-s was smooth. showed a gn•at
dvnl of advance pl.mniru; ... From rtl-l long pract m- w u h
tdt•\·ising- t h« symphony. t lu- st a t rorr's c.uuera work \\ll!>l

superb. mov ing dr-xtr-rouslv from close-up to long shot."
Broadcast l't•n·icl' like t lus mu kes \\'FH~I your lwst T\'

huy in l nd mnapohs a nd its rich ~1to>lht1• 111.1rk •. 1:-1 . . for
t.he st at io n that .s•·rn·s Ix-st li•·lls lx-st . .-\sk vour 1-\.-\TZ m.r n
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ADVERTISERS

whieh emphasizes the family seem
ity eheek-up, began using tv for
the first time last year with CBS
TV news extras, is continuing this
vear. It is one of broadcastíng's
pioneer (since the W20's) sponsors.

NATIONAL National Lífc and
Accident uses tv spots from Sep
tember through :\fay, radio and
billboards in June, July, and Au
gust.

PRUDENTIAL The '63-'64 ad
vertising plans include sponsor
ship of The Ticentictl: Ccnturij on
CBS T\' for the seventh couseeu
tive year, making the longest eon
tinuous sponsorship of a puhlie af
fairs program on tv, A fihn-lending
service makes the tv series avail
able to schools and adults ..

STATE FARM In the past few
years State Farm Life limited itself
to print media. This year the eorn
pany made its tv debut on the Jack
Benny Show. Benny himself is the
spokesman.

TRAVELERS Truvelers assumed
national sponsorship of CBS Re
ports this _year. Commercials fea
ture the skill and services of rep
resen tativcs working with a full
portfolio of individual, family, and
commercial contraets. Also, in ad
dition to frequent special and spot
buys, Travelers renewed co-spon
sorship of the Masters Golf Tourna
ment for the fifth year.

Among all insurance companies,
stock and mutual, Liberty ranks
ninth. It is second, however, in
earned premiums among mutual
insurance companies, paced only
hy State Farm.

Although there are about 2,200
easualty eompanics, and rnore fire
insurance companies, only about a
dozen do a substantial amount of
advertising, aeeording to Liberty.
Much of it, maybe even half, is
done in tv, hut nobody else in the
insurnnee business uses 20-seeond
spots.

"National ad\'ertising, and only
national, doesn't make too mueh
sense to us," savs Mattox at Lih
erty. "While Liberty is a truly na
tional eompany operating in all 50
states and Canada, about HO% of
our premium. sales force, markets
arc oontaiucd in munv fewe-r states.
Consequently, earupaign» in the na
tional magazines, spread themselves
pretty thin and do not gi\'e lis the
penetration we need." fl"

: I

-iO

On the set of "The Jf'ol'lcf.~.Greatrst Showmnn" 11-r) : Tf'll/.i.at11D. tloefrnr, btlcst ..•sy:¡,e:p,
visor for Kodak ut J lf'T; Sum ley Roberts, :1d10 u'r()teJ, <1111/'l'<'ilh: J:l?J.11r,•· fP':ílc(l;~oh :~rll'~l
eo-produced ; E. P. Genock, Kodak bdest, ad». mgr., .Phitfip11 de La(;.J¡ J'ff'J" J-foJl~'J,t~f!ll.iJ:

Kodak's 'Greale.sl Showman'
puts 2112 hrs. str·alght on f'V

EASD.IAX KOOAK is loading the
..•bulk of its pre-Chrístmas push

on a HO-minute color tv speetaeular
scheduled for 1 December. Based
on the life and work of Ceeil B.
DcMiJle, The H'orld's Ctcalcs!
Sho1c1H(m will be pitted haek-to
hack with Kodak's regular N'BC TV
show, 'l'onde1f11l \.\'arid of Coler,
to make one .of the biggest contig
uous tv time buys-2~ ho.ms-on
record, Kodak and agency J. \\'ülter
Thompson expect this great show
man to he so great a salesman thut
despite the faet that program must
he destroyed after only two tele
casts, they have invested time and
money in its production to rival
even some the IJ(':\f ille epies. In
add it ion to the ohvious assoeiatinn
lretween film manufacturer and film
producer, the De~lillc.•-Kodak tic>
has even stronger roots. Kodak sup
plied the prod ueer witl: the film for
his first motion pieture, "The: S<{UCJU'
Alan," produeccl in HJHJ. Initial
negotiations for the tv speeiul were
hegun haek in ln59 when eompany
and agencv rt't)J<;'SJ'ntatives nrd

L •

with the producer ín Buffalo. Ac-
eord ing to Ted Gel)o<:.•k,rna11ager of
lll'oadeast advertising for Kodak,
who was present af the original
111e<.•ti11g uud who has heen with thé
Pr.ojt•t·t sim·t>, ser<.'<.'H\\'rih'J' Sttm l<:'\'

Hnberts spen't 15 n1011ths r(;'s·e~YT~ll,i.•
ing De:\li.lle <tüd hi11wotk,. S~éll,l~!li;~
written letters frtnn 'SetetHTnot~l¥:far~
agrecing to a.ppear on the S'll'el~~~·
writing the enfü.re seTipt, aud ;ci\,~n
designing the sets. He eüH~·te(l;tlh>t?
support of Plenty '\\'Tlatx.fm, ~~,
~IiUe's assccíate ptmlcw~1· for•\í1l'~ÍL~l'
years as·we11 as ttrr actor in :sw~•~'ll'.:l
epics. An a:rrav nt 'Other s-füxrs·will
,~q)pe.ar. inelt1;c.Ííng :limtny Ht~~~[í.'ttilc.
Ed\H1rd C, J\QbÜ1s0n, Gl<>Ji.a 5~,~tl."1
son, B<l:rP.at<l StiHtxx'yt>Jr, Hett~'H!ltt"
ton, Bob I-h>pe. Cha:rhml Ii.~.ts;t,©'u.
and Corne! \\'il:de. Cleara1rces 61h
tained from MG~J and P'<tn1nJ:a.u1l1t,
and the D~·~Hlle Trust ürn.de j;J~i~
síhlt· tht• use of excetpts from i$il'J~l1
De~! ille classics tTS ºClrctp~:t;tr~''
with Claudette Cnlhcrt; "~lale"a11t.d
Female," ''The Ten Cm1nnt)1~,r
I11('11ÍS" (both tlu- silent ¡1nd b:lit:i!ff
versions.), "S11nt;é't Jtoulevat'd.'' i~U~~
1>thl'l'S. ~latetfal c~whe <lf.r:·~<ltxx:1~~.

This. tck•\·ision .effo~·t kti111.eh~s' :a
special Yult·tídl' <.'<1111l?ªigp.of iliJe~f\ •.
J\' .and counter display ml?reluitiáÍi~·,·
ing tl1rough 90,QQ(J Jx:.od•a]i,¡:d~•tlélrl
The the1.ne <:>f th<:•C~)Iilp•!ig,11Í'.$: b;¡¡ríU
Mound tlw <..'dnip.:1r1r·s !iift 1(%trd:
whieh l5ttfs 'Opt•n int• Fitl£t!'·'\~·i'±:b~i
iuskle· m(·ss:ag:e s.tatrn~ '1H~·.uu~ílt".I~
tbi.s1 Kodak gift first, ·~u~:u.é'.i".i;J'1 l~~1t>.
:ill t.he ftirr Of Cb(:isbinJS: ... ,~,~~rs]
to Ct>me. 1\1.erry Chti:StJ11~1s;." ,,,.



Ds:lt~Air Lines flies
'FteVN advertising path
llrlt,\1 \ir I .i11.1•-;i" pin1w1·r11íl.! lit'\\

fi;h1tll\hl)" in airline- t v .ulvr-rt i..•i11g.
: lh·Lith e ne\\ c·u111c.rs tu tlw m1·
.:lh1fll of tt-lv\ ision, tlu- air t r.mvpur
~;itü111·c·1í1111i.t11i1·-.h.ivt- limitccl t lu-ir
!.r@!hit.~h,1.,it0<1ll~ to spot .11111rn1m·1·
nrnl::;. Oclt.i h<1..; co11t· into..,,., 1·11of

ts 111ajor trn11i11.d dtic' p)11-; S.dt
iir~.i·Cit\ an l11111r-l11111,!color I\'
:íJ;i~\t1ial ca.lied Curiln: .\drn1/11n'.
· 1>rnd11t·1·d 11~ Hurrud Eutcrprisvs.
Hrt•dt•d Ii~ Lloyd '\nl.111 .• 111d 11<1r
;¡1(;cd hy Bnrnul .un l \ 'id11r Jor~,
'g:p//w .\drn1ltll't' ÍC;1tures shot-,
'\r,t.nn the 2\e\\' Orl1-.111" vl.udi Cru»,
~ijerto Hico, and tln- \'irgin lsb111J,
n tlrama tizc- tlu- tdamu11r .uul ro-
l f ' .1nrnt·r o vaca I11111t'<'11lt'rs at·ce:-. ..•1-
1lc bv D1·lt.1 jd" from th!' l '.S. to
,ht· C•1rilihea11.
1 li ho:-t of movu-, st.1)!1'. ;11ul I\
•deliriti<•s arc ill t lu- cast, \\ lúc-h
ilJiiio i11d11cks :'\.1m·\ Truvillo of
I~ .

~'e•\~· Orlc.111-;, ¡¡ Dclt.1 Air Lines
1:tt'\\';1nll'ss. Slu- pla\ s ;1 lt'ading p.ut
n tlw 1111dcn' .Iler scq11cm·c-;. filnu-d
;>U th<' coast of t lu- \'irgi11 lvl.uuls.
Citit·s wlu-n- tlu• prournm ¡,

:chcdulccl in Lill' .\o\ cm her and
•,uly Dcn•mlwr .1r1•: Lus .\11gel1·-..
1~'11''' Orleans, I loustou, Atlaut«,
,)&),!I.ts. S.111 Frunvisco, Las \'cc·"·
'1.td S;dt Lake Cit'. .

J:g¡;lta,Inc. appoints
]ie·tdalecia,consultant
l\\"Jl-knn\\· 11 c1111s11Ita11t i11 mark l'l-
11g. [kn Ccclaleci.i. jníus with \\'il-
1Hh E. 'l>ch'" vl.rtt lu-ws as SHDS
'á(a, lrn·.'s 11!'\\' consult.int iii ad
c."r:ti!i.Í11e a Ct -ncv '.'en ices. Cl'da lcci.1
";ti£'\ ro;llll •.rl~· \0"il'l' prcxiclcnt of re
f,!''i\rch nnr] a memlu-r of the pl.u»
·~1l~lrdat Hatt en. Barton. Durstiue
~ 01;horn; cxeentin· \ icl' pn-sulcnt
I ~l.1rkt'I Planning Corp. ( lnt cr
mhlic· s11hsidbr\'): .uul director of
~.'-&t''..nd1with ti;,.. \nwric;m Bro.rel
;J:ii.l ing Cu,
I
~e·nJ:ítzpicks Braves
Ix<~ JnIH'ph Sd1lili' Bn-wim; Co.
·i!IJ nndcrwrit1• the costs of all ra
í.o mrel tv hroadcast-. of the I<JO.I
li'hA:H.i~f'l' lhan's uanws. Th!'
,.eyrt>r•ment. j11sl '!Íl.:!111·d in :\lilw.111-
t'''.e hy Holil'rt .'\. l'ihlein. Jr., pre
:dt~nIof Sd11ít1. ami John \le: I I.de.
ñ\\t·s· pn-sident. calls for thl' !!'Ii·-

t .ivt ol JO u.111w.., Tiu· "idd1t1 prl'
\\td1·11t -..11d Ill' li11p1·, to ,11r.111~1· f11r
.1 r.1d111 tH'l\\ or], 111 .;o ...1.1t 1u11-.,
.1u.1i11'.t l.1...1 ,, ••1...011\ :12. 11.11li11 ('()\ -
t'l'.Jl.:!t' w ill IH' 111 .iII uf \ \'1w1111 ....111,
.uul parh uf l lliuuiv, l11tl1.u1.1, luw.r ,
\111111!'\lll,t, .uul \I u hiu.in.

l'tlilei11 :-..1id Sdilit1 '' \t'l'l..ii1c
•..upprut from utlu-r .11hnt1"·r, li11tl1
1111 radio and I\. \l.1jnti1· .\1h.
h.uullcd tlu- rn·cuti.1tiun' lu-t wc.-u
tl11· h.i ll c-luh .nu l t lu- ..,pnmm.

William Carter names
Conceison adv. manager
\\'illi,1m Cartr-r Cu. ha-; 11.1t11t'd
J.rnu·-. \\'. Cn11n·i:-.011 to tlu- post
of .nlvi-rt iviut;
111.m.1!!l'L C1111-
<·1•b.1111. '' hu
j"i11cd Cu r t e r
in J<).)7. ht•-
c.1111<·m.mu eer
of tl1c o r cl.- r
d1·parl111c11t in
I1).')!J and \\ .1-.
promoted lo
ª'"i't.mt .ulver-
tisiui; m.uuun-r Conceison
in HJfiO. Bdon• joinim; Carter, lll'
".1-. omployr«! hy the Jordan :-.larsh
C11., department store in Boston.
C.1rtcr\ 11ati1111ally distributed prod
ucts iucludc lay!'tle and i11l.111tsº
wcur and tocklk-rs wear.

NEWS NOTES

Encl uf an cru: Tlu- Cracker J.11.:k

Co .. which has het·11 i11dep1·rnlc11t I~
turninu 0111 t;1-.ty treats since 1)7:2.
i-. IH•i11g houuht liy Borden. Tlu:
Chicauu-h;1sed outfit which ,11,o
makt•o; marshma llows .uul m.irkct»
them 1111dcr the Campfire and other
hr .111d 11;11J1l''.!>, is 1 J\\ ncd hy t 111· de
'Cl 'tHLmts of the three oriuin.il p.irt-
111•ro;,Louis \\·. and F. \\'. Hueck
lu-im, and I lcurv G. Eckvtciu. Sr.
Bot It Cr .ickcr J .ick .uul m.irvluna 1-
lows art> marketed throuzhout t lu:
t·.s. and sr-ver.rl [orciun count rh-v.

All-time high for Cukc: S.ilt•, .111tl
profit-. of Coc.1·C11l.1 Co .. huth do
me-.tit- and forcit.:11. for the fir,I
ni111• numtJi, ((f llJ(l.'3 't'l a Ill'\\ n•c
nnl. Co11'iolid.1kd t1d pwfit, for
ni1w months \\c•n· 5&~..'J'-17.fil .1-.

t11111p.1rnl w it h )~71,(1)h70 101 tlw
..,,11111·¡w1111d uf (1.2, .111 n u r1·.1\1 « .l
I..! ;2'•.°I )11.., i\ 1·q11n .d1 II! tn ) 1O-;'
p1·r ..,)1.1n· <·n11q1.1rnl lo S.2 7> ¡wr
vh.m- Ii tr t lw v.uur- p1 nud l.1 ...t \ 1•.1r

l·:.11111111.!-.fur t lu- t lun l qn.1rtn \\1·r1
SI ~.:217 I~7 <·u111p.ir1·d tt1 SI h.:!';' I
31.\ fur tlw -..1111t• llJ(i,2 ¡it rind 11p
121'•. '1111-. 1-. cq1il\.d1·1t1 tu 'SI H
jll'r ...li.rn· ,,., t·11111p.m·d lo SI I~ P"í
-.lt.111· lor t Íu- '.lllw p1 r i.«] 111 llif12
\ 111111u-r upl w.it rc-¡l1tt t crn 111.... for
Pl'l \I ilk \\ l1m1• twt c-.1rn1111.,:-. for
tilt' t lm«- 1111111111-.1·11dnl 10 ~q1k111-
lu-r \\ r-n- S Ui7 2.000 t·n111p.1n·d '' 1111
)l.1:N.OOO .1 ~1·.ir .ie;n C1111,uhd 1ti·d
111'! ,,tic·~ fur t lu- q11.11l1 r \\1·r1· \70.-
11:2,000 <·0111p.11ql w itl. SíiHi7~.0DO
I.I'.! ~vur. up Ill.;)~,. l·:.imilll!' for
till' q11.1rl!'I .1111u1111tnl tu ~2 n·11h
¡wr ...h.rrr-. 11p l.")1:/· h11111 tll!' 71
n·11h fur the comp.rr.il d« p1-riod a
~l'.tr .igo. Fur t lu- [irvt lt.ilf uf tite
t·n111pa11~ ', fi,, .ii ~1·.1r, t Ill' ..,¡,
111011tl1s crnl1·d )() ~wpk111IH·r 19h1,
Ill'! ,,tit•\ \\t'l't' $11.').JJ".0()() cum
p.m-d w it h ~)):21.~~:2.000 .i ~1·.1r .u;«.
:\!'! e.11111111.!" Ít1r t lu- period \\1•r1·
S:2,.'.)1J LOOO <·11111p.m·d w it It S.2.1 12 -
000. l·:.1rni11t,!-. pl'r vh.m- fur t lu- 'i\
month- \\1·n· SI.~(), \\111!1· J.1..,1 \1•,1r
the•\ wrr« Sl.1:2.

\ \' ivcouvin firm l'Yl'' h : Tl It' '\\ ii1h
ol ih .ulv i-rt isuu; .1n.·n1111t tu f..:l.111-
\',m Pil'll'P•tllJJ-D1111l.1p 111.1y lrÍl!l!1·r
\llllll' mrx li.r d1.111g1"' ÍHr J1111c

Tailor, Inc .. m.m11Í.1d11r1·r of pn•,,_
iui; .iicl-, for home 'l'\\'il1t.:. I l.1\'Í111.!
prt•\ i1111-.I~ limitr-cl ih .ul 1•\pn,1tn.'
tu 'lll'h '>)ll't'i,ditl'd print \ 1·hic Ice:
.1-. \kC.dJ", I'attr-rn F.1,Jii1111-. .111d
\0ul.!11t· P.1tkrn Houk. cump.m , ''
1111\\ n<1l'id1·ri11t! 'Pul T\'

NEWSMAKERS

\\'1111 '''H.\\ \I 1~11' to .ulvr-rt iv
uu; .mcl ,,de, prn11111l1u11 111.111.1'..!,t'f

of Cl.1n,,t·11\ H.tk('n I 11c. I It- \\ .1•..
.uxouut !'\•Tiii!\ 1 .II the I ll·t1dl'r ...011
\<h ert ivim; \ut'rn:·, 1tf \.r1·1·m rll.
...¡ c.

J1Ill' O C111l\I IP \it e pt1"\ldc11!

fur rc-r-.rrch .uul d1·\1·lop1111·111 .it
the Bonl1 n Food..., Cn

I It t.11 E. H11c111-. lh 11to' C1,.
1111' BtnTI I Botll'\.}IJ. F11 ''"' J
Fi I\ 10 Cu \Ill I' \101111' .oud l1lll'\.

f. \I''º' 111 \ iu· pn -.idcnh HÍ
'-IHD~ D.11.1 liu

II



Color It Wonderful
NBC's peacock is soaring higher than ever. This
season the television network will broadcast some
2,200 hours in color, a long way indeed from
the 43-hour total we carried a decade ago ..

The advance was inevitable ..The added dimension
of color has a magnetic appeal for audiences,
stations and advertisers. Pioneered by NBC, the
industry expansion of color foreshadows the
development of a basic new medium that will
enlarge the scope and effectiveness of all television.

This network's ground-breaking in color sprang

12

from. the same. bold. spirit that :r,;J'BCdém.~lii&,. .. . ,
mother areas:

._ ,(In news, where NBC's acknowledged leacf~~ '-
is characterized by s~ch úrí~q~e~ndertal<ita;~ :~
as a three-hour special on civil nghts. II

ii''
,¡I

'J
In entertainment, where ~·for exam.ple:-~]
has given fresh emphasis to original dram~¡~-.:~·
has been the first.nstwork lo introduce .a·r~@,•'11
theatre ina weekly series (1'The Rícharnl
Boone Show").



,_r,... ··· ' . h 'I,rfHtcnh1hnn wit new program u cas, a
f;);Ji:í:y th;1t sparked such unorthodox

,-~1§:¡.s the widely-acclaimed "That Was The
~:hM Wu«;" origin.itcd the concept of
:.ci~ll.''and launched such succcssf ul
.3t\n~ª" "Tod.1y,"" Ionight" and "Sunday."

(li;11'1 pn1¡:}n1m" such as the annual serie- of
I . 1· I . f11na.Enu '" 1, covcrmu the whole ranee o: Ir ~ ~ ~

bop1.:ra and spccially-commis ...ioncd work»
1·;abvrinth" and "Amahl and the Night

11- . ~

ln childrcn'v pro~rnm111iu~. when: the weekly
m.1~icof "Fvplonng" <ind the excitement of such
vpccial- <t'i "Ouillow arul the Giant" have given
tele' 1-.1011 nc« meaning fur young vicwcrv,

I 11L·-.c demon vtr .1 ti on- of ind ustry-wulc lcadcrshi r
explain\\ hy one T\' editor. I~~t. Clepper of the
Sr. Paul Dispatch, recently described NBC as the
network that constantly xtrivc« for "something
that is not ju-..t a-; good av, or ::t little better than.
but the \cry best th.it can he had."

THIS IS NBC



T o SF.LL "stretch," show it. To sell
women punts, change attitudes.

Educate for fit and acceptance.
Those arc some of the problems

and answers facing Jack \\'inter, a
\I ilwau kcc house stitching down a
rr-putut iou as tho world's lmgcst
ladies' pants manufacturer under
a slogan, "the pants that really fit."

To meet the selling challenges,
Jack \\'inter is turning to rulvcrtis
i11gmedia a hit offbeat in the gar
ment trade - television and college
radio - to supplement the maga
zine schedules in standard fashion
use. The new broadcast and wired
radio campaigns arc getting about
a quarter of \ Vinter's ad budget this
SC'aSOll.

Television's role is to show
stretch i11 1.5 major markets in a
national scatter of 10 to 1-! IDs
a week, mostly day hut sorne even
i11g time, wlren the mnle h11ying
i111l11cneeis likely to he available.
The mont h campaign is a test,
somuling out uranufucturr-r and
agency feeling that stretch is one
area of fashion peculiarly adapted
to tv. "Television is excellent, rcallv
iclcnl for stretch," in tire view ,;f
Julia Xlurs«, vice president and
account supervisor for Chirnrg &
Cairns, the uuurufacturc-r's :.1ge11cy.
"Strdch is somcthim; that can't he
shown xtnticallv," she' says, describ
ing how, i11 tho Jack \\'inter com
merciu I, legs scissor across t lie

AGENCIES

Agency alleviates aIii
Chi r u rg & Cairns eam pa ign tor Ja ek Wirrte r tri es air media to de.ar '~·

Eight-second, freeze-action chase begins

·I I

scrcci: to gín' "the fcelíi1g of
stretch."

Stretch fabric, borrowed from the
ski slopes in recent seasons, is
proving a major sales impetus in
ladies' pants, to the point that this
garmc·nt has commandeered the
stretch fabric market, the manufac
turer says, Happie Reilly, Jack
\\'intct's director of ádvertisb1g,
savs that 60% of her company's
business this fall will he> in stretch.
As it begins to realize its potential,

as model leads on pursuer

stretch is moving [rom vertical
strr-tclt, foot-strap models in ladies'
pants to shorts, tops. and horizontal
"stretch around" pants, including'
1m•11'smodels, (Jack \Yinte1· started
in men's wpm about 30 years ago
¡111dput ont his first ladies' pants
17 years ago, opening 11pa market
that has lmrg<'oned in the last 10
years.)

Stretch is promim-nt i11Wintr-rs
college-radio eopv. too. At tuned to
the music- in fashion this semester
" it li the \'01mg. the cunuucrcials
arc' no-second 1'i1J<Tlesset to st1·incr

. ~ ' ... ' \~

nccompnninn-nt i11 <I picki11g-:tnd
si11gi11gaccount of stretch appeal.
\\'lwn a co-ed asks tht' question
that keys all media eopy, "Is it me
or Jack \\'int<'(," o hoy 1._·pllc_•gínnre
assurt-s lu-r, "Of ('OllJ'SC', i($ ~·011.111y
s\\T.d. The wn~·vou wn:ll' thnso
stretch~ pants, my heart skips a
lie a t... A. refrain, ··B110. jnek \\'inter
girl, run," recalls tv awl print pic
nm-s of lcft-to-ristlr! lt·gs '' ith o

male foot and ankle cdgh1g J0:~
the picture at left. The same J:.~l)~-.•
is in college newspaper ads. _.
The minute ballads hnvc b!E:f

heard Oil som,c ~U t·nmpnsC$ ;~:fr.1_
past month, s1:x t1111csq wee'k l~;~·
tween 8 and 11 p.m. CoJiegc llaitil
Corp., which reps campus cir.cut-e
noted that \ Yinter, C&C's ;.iír~
Indies' pants account, with its hlil(¡l
ena 11n y-sty le com m c't.t·lül t<1ppJ,•!f
trend that beg¡ll1 In college.

Salesmen ordered 400 c1f
jingle tapes for l)lny in storc.s, 4!1'.!
both ta11es and tv film ltave b:ii.>~
made available to stores for t:11t•1•1

l .. f
O\\'ll ac vertrsíng. ··

In the- appeal W ec'llleg.ial([f'l\i
\\·ell as older buyers, an obliqne:l;¡i!·
for mnle approval is part nf tl
sales strategy. Agenc~· nml tn.ti:flit
Iaetnrer are so attenÜ.\'t' t(~ tll
point that they took <1.fl<!gt' ,it1 fl
Xeio Yorku for a couch an~t'.lNl'~
of "\\'ho wears the pants." .•~l)'~;
\'ertising argues for acceptanee '.(!

Feminine pants. Flying a han:ttt'LC,
"fun, fashion. sex" (hut not fü, ~,
111¡1ny words ), advertising t~1il:J'

nut th<:tt Jnck lYhUet t'>úi1ts, ~1.if'(Jj''.1·
sig11,,d f<) L)lc.·~1sen1c11,

Proper fit is vUal to 'bre.i,kii;
e lown n:•sistan.C<'.fh¢ pax1.t~l'f~~¡¡¡
helievt•. To th.it. t~üd,nU 'lJ1:~r;~J;w;
di:>íng is g:c'<tr('d ti) ~t'ít~frfa i~11

t lu> right sizP pants. Chirt1:1~
Cairns has rnllahor¡-iteel ,,yffb }~
\Vi.11ter on tbbtg¡s líke bth.;<;4'.$j"
1mn)ott ioncd p;iot.!4 ~Jüd -ti'p.Q~~~111



l1f1igma.
ª1111fQ·-,Str.etch problems

'f!<'filí ¡w.•tc.·rs tl·lliuc 1111,,·to pull oil
.trvtd1 p.mts for " a lic11n• fe·111i11-
1::t11l. not c111ph;1si1ed."
ht i·d11l'ati11e; hoth Sl'\('S Oil

'pautsrna11 ..•hip." the Lill l'a111p;1i'.!,11
11 .1fan111 ;it tot.rl t!,r.1pltil' unitv , rl'!l1Tt
:nM •·• hi{!lth l'll'.!,ÍIH'l'n'd m.uml ac-

1• úrÍne; ami. s.ill's operution. Tlw
tjl,(!J hi e; le{! s i~11.tl un: mm l'S from
l'.Ii"Í;Hl to xound to S<'l'l't'll to point
·1f' ~ale. "In the [ushion husiucs«.

11••• ·mi'rt• in tite husim-ss ni 'is11;1Js."
~{fags :\Joi:sr 1•\pl.tins. I Ir-r client.
:'..t£t1l)1w11ti11g o11 tv, on e \'Í s11a I 11H'
hrn11 n11ly lt>ntatin·ly t•x11lor<'d h~
,J,\f1UN1ts ( app;1rel hnsiuess i11 l\
',,pnl last year ft,•11 short of Síl mil
:i':on). voices the inclustrv f1·1·li11'.!,
h~tti(s hard tn do [ushious mt tv .
P.dr this. reason. j.u-k \\'i11tcr stay1•d
1iv~w.B11.tfor the s1wdfi<' d1•mands
lf·~tslu1" íng stretch, the co111pa11y
11·~b1~.s

11ow th.rt tv muv he tailored
o dt•) thv juh, Production of \\'iu
t.,r1i;. 6.irsl sight nud suuuc] com-
1\:f.'r.~·i'r,tJswt·n· supervised h~· Chan-
'}Jl:·r~ILtd lock. rudio-tv \'Ü'l' pn-si
!lrnl of Chirnrg ~ Cuirns: art h~
\Jc:-;,~ Jslohtlft'S, l'Wl'ntin· art din-e
(~r:and schedules handled hy Ellen
~<R1:rtidt>s. media huyor,
J~t~·kWintl'r. a privut« corpora
i~~li.is t·u.tting 3 million pairs of
~""u.:ref§;\ Ii n\tr i11 four factories, sell-
11~clrmtosticn llv and .ihroad. \\°0111-
"lll\:~parü•s';1nd .tops arc t lu- lc.ulim;
lixi$·io11 in liucs also made for men.
HJ,~·s,,girls. and tecn.11,!;t'rs:the nu-r
"h.í'.!ttÜist' sold in nlrout 6.000

'fll!

11l· ~P:O:t:ll&lll.Rif'2iPfCf~·lllLR 1863
••

How to plan for a party

Hl·<1.d~i11g rt'l'l')lli1111 for "Iricndv of Coo¡wr, ~lrnd, & S1·m111t·ll," al 01w11-
i11!;tnf tlu- markct iru; eo1111111111in1tiom firm in \lilwankn· urc (l-r) 1'l·itli
Hallnru y ru-, 111h. mur., 111·" ~ Clark; firm pnrtru-rv C:t·ne ( m111t·r. Cl1rnn
Strod•, ami Tum Seamwll: Gl·orJ:l' 11:1111011,prcv., \\'i,. l'oultr~ lmpro' l'·

1.111·111,.\\.,11.; uud ~am·y h':lm·;~·11'ld 111111~oitalil· Bt·111i~t·r. On·11,io11 al-o
marked "Cuhlcu Coodnt'" of Eg~,.. pruuuu iou fur I h-" & ('I.irk

Agency financial execs
1-0IO·Okat standard order
A hunclrccl or 11H1n·.1gcnc~·fiu.utciul
m.mnucrs arc ready to h.iv« a look
at the St.uul.ud Time Order de\·1·1-
oped this fall h~· ad\'!·rtisin~ ami
brouck-ast controlk-rx. The \ladison
Avenue pn-scntation. sd for :2:2 Jan
uary. is the first sclu-duk-d i11 a
year that should Sl'(' eventual adop
tion or rejection of the nrdcr-hillinc
form d1~si~1wd to cut red tape ami
spet'd paymr-nt for air coutructs
( sPo,so11, :2S October, -t ~o,·1·m
lx-r ).
The group tu sec the J.muary

pr es l' n t a t io 11is th t' .-\cl v l' r t is in g
.\c;t•m·y Fin a 11c ia I ~I a na ge•m en t
Croup of the :'\l'W York Credit
\le11's Assn .. with mcmhership rang
int!; f roin treasurers .rt the multi
.1gt'lll'~· lntcrpuhlic level down to
the $2 million dollar. iudcpr-ndvut
.tgenl'y.

In 1·Hcct this prr-sent.rtion will he
.t report to mcmbcrslrip hv the·
.\.\F.\IC committee that workt>d
with the lustítute of Bro.ulc.rst Fi
naucia 1 .\Lmagt•11wnt ( st.rt ion con
trollers ) to draw up the' agt•nn -
rep-station form. The pitch is the
latest in an educational procr.un
amone; azcucics and representa-

t iv l''· \\110 .m- t·o11.,j¡h·n·d kc·~· l'it'·
nu-nt-, i11 ..•clluu; tlu- St.uul.ircl Time
Ord1·r plan. St.ition support i-; im
plied ulro.ulv in I BF\!\ le.uh-rxlup
to mor-t the pruhlr-m uf p.qu-rwur],
i11 ti1111·-.1·lli11g.111d Im~ ing.

The <.\tSt' for t lu- St.uul.rrd Time
Order is ..;tn·1H!thc111"d h~ the Lict
that siruilur '' -;te'rns uln-adv an· in
ll\t' h~· wn·r ..rl ('0111panh',· in tlu
hro.1de¡¡-;t m.rrkr-tpl.icr-, iucludinv
11-H Ht·p v, Ogíh~. Bcn-.;on ~ \Llth
r-r .• md T1·d B.1trv. ~t.1rting '' ith
'pcci.1li1l'd .1\!;t'llCY .md st.ition
group-;, pn-scnt.itiou of tho idc.1
m.1~ n-ach the· hig .ill-trude oru.uu
z.itiun« of :-H!;e·nd1•s.rep' .. ind mc-cli.i
IH'\l ve.ir.

The Credit vlcn'< meet inc "ill
lw lu-ld .it 110011 ::!:2 [uuuar,: at the
I ..t'\ill!.!ton I lotcl in ?\cw York. H1< h
ard P.t..•....in.mt. controller of l·:r" 111
\\º.lsc~·. H11thr.111ff&. H~ .m, ¡, ch.rir
m.m of the joint .\.\F\IG-llff\I
grn11p th.it dcd-;cd the St.uul.rrd
Time Order; Ricli.rrd ~ \lt.1k"'· ,1,
sist.int trc.rsurcr of \\.\I \L- \ \(.
F\l-TY, \\'ao.;hine;ton, IBF\I vice
provident. ami co-ordin.itor of f•arh
work on the Stand.ml Time Order.
"ill make the prcscnt.uion.



-and future

past

1il

I

1936.... the BBC begins the world's first
regular television program. After the war .... the
decision to build a national Television Center.
December, 1949.•.. the shape of things to come
starts as an architect's doodle on an envelope.

present

11

Today, an idea has become an actuality,
The 13-acre Television Center in London is the
home of a network covering 99%of the total
population of Great Britain, with programs

reaching over 12 million TV homes.
Many of these programs are seen in more than

a hundred countries throughout the world.

BBC TV is keeping ahead of the times ...• a
second network begins in the spring of 1964, to

be followed closely by color television.
To meet this expansion, the Television Center

will grow until it alone houses ten (two
of them color-equipped) of an estimated total

of 25 production studios.
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the Te/o,,/slon c,ontor,
London-symbolmng not only the growth of

the BBC, but also of BílC TV Enterprrses.
distributor of the world's largest range

of television programs.
The new 1964Program Catalogs will tell you

more. Your copies are ready now from

t=l0 0m 1w111zm1itoom
LONDON / NEW YORK f OTTAWA ' TORO·~'TO SYD.



AG ENCi ES

Shunners of computers
held to be 'unaware'
Advertisinu executives who shun
mathematical analysis and the elec
tronic computer in their work arc
not aware of recent advances made
in the field, Milton L. Godfrey of
C-E-1-B told an American Market
ing Assn. conference in Chicago
22 xovcmhcr.

Godfrey's remarks, part of a pro
grnrn called "The Decision Bevolu
t ion," were directed at those sug
<restina a moratorium on the use of~ b

computers to aid in the selection of
media.

"It is interesting to note," he said,
"that only those not using computer
techniques in this funetion advance
this suggestion. Those who have
made extensive use of modern
mathematical techniques and com
puters will not eonsider such a
backwnrd step."

Godfrey compared the use of
modern media selection techniques
with the change from propeller air
planes to"jets:

"\\'c didn't feel any less need for
the pilot, but we did experience a
significant advance in our mode of
transportation."

Mickey Sillerman named
sr. v.p, at Golnick. Adv.
Leon Shaffer Calnick Advertising
has announced the oleetion of

:\Iichad Siller
man to senior
viec president.
Formerly vice
president of
.John D. Boyle
and the Biow
Co. in N cw
York, Siller-
111;m was the
founder and
president of
KcvstoncSillerman

Broadeasting System, transconti
nrntal radio network. Ile served as
senior munuger of Ziv Tclcvisiorr
I'rogr.uns and latl'r as a partner and
<''\ee11tin· vice president of Telovi
síun Pro.trra ms of Amr-ricu. Siller
man will ln-adqnartr-r in offices soon
to he opened in ~e\\' York. l lcad
quartered in llalt ímore, Colnick.will
also open offiees in Los Angeles.
Atlanta and Dallas.

Steme

Ogle and Stone elected
v. p.'s at Maxon, Inc.
George Ogle has been elected a
vice ptesídertt in charge of prod
rrct planning at Maxon, Inc. Ogle
joined the ágc11cy as supervisor on
marketing services earlkr this year.
Previously, he was an account ex
ecutive on Colgate Palmolive at
Lenn en & N'ewell, and prior to that
was an account executive on Schick
and Proeter & Camble at Benton &
Bowles. Bay Stone, media director
uf Maxon, was made ,·ice president
in charge of media. Robert F. Gib
bons, presently a vice president,
was named creative group head in
the toiletries division of Gillette.
He was formerly television group
head of .\lcCann Erickson.

NEWS NOTES

Double or nothing: For tlw third
time in the past several weeks, John
\\'. Shaw Advertising, Chicago, and
its affiliates have come up with a
double new-client aequisition, The
parent company, roccnflv appointed
agency for the Hill Packing Com
pany, has added Chicago Hclícop
ter Airways; Shuw's meelien] and
prof cssiona) affiliuW, Slta,v-l];Jgues,
recently n¡1111edby the American
VetNinnry Xleclical Assrr., has now
lx-c-n named by tht• Hospital Supply
Division of American Hospita]
Supply Corp, Shaw's ~.Ii].waukcc di
vision, Gr~1hiu-Slw\\', \\-;ts l'(:'l'('ütly
appointed by Ho1mdy's Inc., and
the Kíekermos division of Hampton
Corp. Otlror rt·cent appeinhncuts at
other <1gt'ncics include the üxforcl
Truusclurer Cn,; divishm. üf Oxford
Eh-e-trie Corp., Ch il'M!P, which
nanwd Sanckr Hodkítí Ad:tertising,
c:hicag1>:; Dtrr;1zo1w-Cht1iec lurcrrm
t io11;1I,Ltcl., thningh it& suhsidit~JY
Chie Crcüt ions; Ltd., tippUÍíltti;d
Crant A(h·t.;'l'tising,, Ltzl., Ltmclon,
to luuullr- ;.ÜIath't•rtisiirg <Incl s~11cs

promotion for "Lílee HeJen,,i• a Il~~

h<lirspray formula"ted te .appciul .B
the tecrrn.ge rnnrket. ]).js,trfüut'Ífr1lf~
tobe h~1nd'.led h~,Food Hre)kf~I'
Ltd. ¡1

Food ¡aaeker ap..¡>. oiuts aL!'(.c;n~,\-!. ~ ·~«~
Libby, Mc~:C!m & Libby, on£'! ·.al'.
the \\'Orl~'s le:ntl~ng fo(]d l)~)~k1~J:',;¡
has <ll)pomtcd Ltger, Beatu11cr1tt'~ "'
Aljanvic for its newly form~·
French subsidiar):, Liharo1l '5,._:..\•
Libby, long present ín, Ftanee \~11.t
irnported can1Jcd foods, is <em1·.~J1.fl
ht.1ilding. a r><1ckürg.p):JJ1f Í:ft ~f I

S(H1th of Frmrce.. LB&t\., by th• 1

way, is the Paris agency \~i]1f~·

etncrg.cd .. in .Jan·m·:i·r.y..·.•·..· HJ6.•••·•;.l ..·.i..·~.·l~I!\'.·
George B.. BennüJ01ü, ex-Bent~lí.\i•t '"
Bowles v.p,, alp!Jg with Jt:.1n-.Fl::l1'll~
Lígcr, acqu il'Nl controlling :i'rrtl@.t.~
in the Alj.nnvic ng.cmey. OthtJr ~1•;
pníntmcnts Include \Varn!..'f"'Cif
cott Laboratories. to St.rt!llc.r~· ~.
ncss.cy for two ethical éln1:-g¡ p1w
dtwts- Tr-dral -~.tj,used in thc tf~~l'
ment of astlnrm, and S:inut'.•l.b:, fi
treating sinus problems: Ex:-C~;,
Corp., Detroit, app<>inted C1rJt11
hdl-E•Nald for three product.: ·liH~
~ions-Pure-Pak, thc Stande ll~~,¡
sion, and the Chcmiel:ll P~o{!l!l~
Division.

Iuvcstmcnt firm names St. L£>~
shop; De11Jpsey-Tcge:lcr & Co, 1,
poiüted Stemmler, .fü1rtn11.n,T~
& Pavne as its national ng¢Jt~~.,·,f
its 68 offices from coo st to ~r¡IZT
Other appc..'Jil1t u1cnts incl nd~ Ü
naming of L. C. Cc}]eCo. ms .<r'~(i:ió
for the ne.,\•lv-forincd H:c•n.ll~
ander L('<1~ing.Corp., oJI~·rb~' ..
makes and modela of '<1nfc):;~~~.¡.El'4
to clitlJIts' t lrrn nghou t C~)lrfClYI1it1: a\lll !
the nation. l{;)dio, tV, 11e:,~·s~Jt11:~
and 11uv1<1zh1e.s\\·ill ht' nst•rl ~Wib.·----'-- - ___.__.-,.,;.,_--- __,_ . . ----·_.- . -"···- _, , _':··'·"·-~-,,

;1lly. Alsn. The Tre.et Carp.. 1:&1~:
'T J .. ··1 ·· f '(IT• . O. P,,f'", .• , pm( ueers n ' itanit1). '°"' t
ríchcd natural fruit fh.1Yor<:•d11~x:1
~1ges,te> The ~b;1u:h~sH!'r (li¡;g;Plifii~
fions; The: \VHshít<e Hot:i.s.c, ~
Beverlv flí1l!i bote.I ,,+dell ~'f·- -· .,. ·,¡, ·' - \ '.. ~"· ,. . ' ,,

open.ed l l'\üY<'lJ1hú(, to l:b:~:e'&!~
lllHil (J¡·g;.:ntf7E}i.ti.tm~ nnnJcl' Cií!l
ni~h1I1f<letnrt>r c>f vv,~li~et' ~«;,Yf1;~1~
c><¡nip111c~nt fo.r ht>nxe ;i1::t<l f1:i1~lt1'lt.
to Cntrp-cx, StrQ~k f;. £>C'~nn1;e;ll.,J!
net' is a C~1JgtHt:Ccl:t"p.:cli\::'fSltl':líl~'. Ni
at Ft,l"t~h111.11, ~if-t1cl.wn-l .& ~tl
PittshtrPlh with nJI ofhcw Li-:l~~-

0 •. '. t'°'. -. ··~: .....•......··,w.,.... :: '· > ..• ·.~.· .:._ ,. ·' '~ - . k

divistt;nJS. '\S'c~t<c'ttt En~.1c~r1~tt'fl
Sa.tra1111..'lltlJhn:11rc:l.ruildh1;~ f:Y;l¡;m]i¡~
\'i11;,t>ratd"Hl.;''n1ly& J\s;s.i\l:d~~¡¡t,~~~



~it t'\p;uHI, nhruarl: Tl11• .uh lit iuu
f '-l'' 1·11 111•\\ .1n·111111ts i11 th Lon·
nu. Fr.urklurt. .uul \lil~111 nllit•1•,
•n1 ••ler '"111w 11f it-, :\t·" York pco
lt•. Tlt11111.1:' B1-.111111011tw tl] join tlu
'.1\li1kl11rl ollit-1· ª' .1 din·dor .nul
.i~rph Elliff ·'" c.:011t.1d s11pcn isor.
uth1111~ ( '.,irillo will lll'ad 11p the
¡r(dep.art1111·11t in Xl il.m, .uul 1lt-m~
~·ut. \\ lt11 '>im·1• Iii" n-tiri-nu-ut lr.r
(:~rkl'd till 111.1jor as'>Í\.!llllH'llts for
~B in Fr.mk lnrt .nul Toky». will
lli'nd ~01111·months in \I il.111 ª" .1

Ul'1<.1dt.111t. Thi· Lo11do11 oHicc "ª"
l_\('l'I .1ssic1wd \lic.:ri11 Ii~· john ...1111

Jnh11so11, Pl.1 vtcv, .uul I I.I\\ kcr-
,iddclcy, 111ak1•r-; of .iirpl.uu-
Mill's. Iu Frankfurt. a new Proct.-r
t:.nHhlt' product ami the l1.S.

1ttl:tn· Commission han' lux-n
hb~d: rt., Vlilun 1lffit.'t' has lx-en
•\'anlvd fü·rtdli, 011c of I tulv 's

':r14~·"tcmun·tk firms. and a liran~I~
011~ t:he B11to11 Company.

ry~'lg st art er: Thomd1 Jc fferson
rcJd11ctiuns of Ch.irlottc, ~. C. of
i,rlly opened l.ue lnst mouth. the

"!i!l' etn11111s;'n:ials producer liad al
,,1dr J.1mlcd its first :\cw York
'.l'l'iness. It's a 60-st•<.·oml tv c_·o111-
(•rc.ial for P&G's Dash dt'lcn,!c11t.
.t [}.1rRTr-FitL!!;t•rald-Samplc. [cf-

11 TSHU Prorluctiou, is a subsidiary
tl1w Jdfo.nm11 Standard Broad

i.lh11!; Co., w hich owns and op
!1{,i.~sV\"BT and \\'BT\·. Ch.irlottc.
ttl \\'BT\\', Fkm-ncc. It also has
'H'r·•'lllocal eompany counnerci.ils
t'>:r•iduction.

NEWSMAKERS

:!;,, ~'Y1rn.C. Znun1 to vice presi
"•X! of ~- \\'. .\yer and managing
.rt:K'tor of corumerci.rl productiou.
~::n-11 ''U'L S. Hn11'\ to th1· :\cw
i(~~ids:en St.1tion Imin .st,dT. 111•
i,'.5 ~dth\\'\ BC-T\'. :\e\\º York.
t,\tu. K. I hxov, fü:no1.1111 H.

it ·n,~:,H1d Hu u' 11n \ \ •rrv rn to vice
1:,~lrh·11tsqt Leo Burnett in Chi
·~•t
D.11. \J.,x LFKl'S to ' ice president
~'f:t~inwof intern •itioual research
r t'..bt' new lntr-rnat ion.rl I)¡, is ion
Ilúfaerr S. Tuplinucr Assoc. Ik is

Ji.cC:h)T of tfw Berlitz Tr.uisl.ttiou
Rice.
\,b:nnt::L F. ~I \ uovv and PETl:n
'Lt¡\, \,Tilt!' to executivc v in• prr-si-

d1·111, of \l.''º"· Ih '111t 111 '111 t 111
elin-ctor 111 tT•'.111\ e· \1·1\ll1'' of

\ l.1 \1111 \ Dd rr u t ullu«•
I\: \ ui. \l. (:Ill I " II t ll \ H°I. I>rt., i.

d1·11t of D.a\ ¡,, J11l111,011 \fn!.!:111 .111d
C11h1111l1.1tto i11 Lo-.. \111!1·!1·'·

E. j vvu . l h ux.i it !o t l«- ,,iJ,.,
<ot.df 11f T..11·\ ¡,¡1111 \1h 1·r1i-.i11~ lkp
r1·,1·11t.1tÍ\ t''· 111· \\,I\ \\ 1tli ~lon·r
T1·l1•\ iviuu S.il1·'·

D w m L. Dl\1 \II H " to \ it·1· pn-vi
d1·11t of Co111pt1111 \1h erti,Íl11.!.

L \II'> C:11 1111 to Trucv Lm-k1· Co.

111 D.11l.1\ ,1\ .1 11·!1 \ 1\11111 r,«lu. prn
d111 e 1 I It- "·'" 1 Ill• t du1·1 i11r \\ 1tl1
.I l),iJl 1\ (\ \l,11111!1

Hn111111 \ ~' \! ¡., .1u rnn1t • '' 1
1111\ t' í or t lu- \\ u1111-.. Hr.111d1111 ( fl

111"it 1.11111-, I It- '' ,,, l nru« r lv lw.1d
ol J.t\ O\\ II ol\.!t'lll\ t ln II'

l.01 '' .\. T1t11·n111 to 111.11B.11,!1·r 1 f
1111-r1:h.1111l1,i11c: 111f"n11.t111111 .and
1. h.111m.111 11f tlu- \It-u h.rudrvuu;
l'olin C11111101tk1· 1111\:1 11\1111 & h k
h.mlt. \\\I 1111 Tm" ¡., 11111t l1.111-

d1-.i111.! l'\t't llli\ ('

WHAT'S IN THE MIDDLE
MAKES THE BIG DIFFERENCE

. and, IN PENNSYLVANIA, IT'S
WJAC-TV

It takes the market in the middle

to give you complete coverage in

Pennsylvania. And WJAC-TV is the

om! station that serves these "mil-

lions in the middle." Here rn one

buy ·· you reach Am.e.rica's 27th

larg:f?st market!



I'
~ TV MEDIA

British
N OBO)>Y can call the British to

bacco advertisers and their
agencies particularly happy at the
moment. Their headaches have
been increasing ever since publica
tion of a report made last year by
the Hoyal College of Physicians on
"Smoking and Health." \\'hen the
report appeared, there was, of
course, much public outcry in the
press and in political circles.

The Independent Television Au
thority (ITA), broadcasting body
appointed by the gü\·crnment to con-

Iv p Ii s;;m hI:
trol commercial tv broadcasting In
Britain, naturally had to take cog
uízaucc of it, and reviewed cíga
rcttc udvertisíug in the light of the
report. It consulted with the Adver
tising Advisory Committee (with
twelve members, including three
who represent advertising bodies ),
program companies, tobacco manu
Iaeturers, and the Postmaster Gen
eral; and at first had in mind the
banning of cigarette advertising be
tween the hours of 5 p.m. and 7 p.rn.
The review was not complete till
the end of last year.

But before that time, the tobacco
manufacturers themselves had de
cided not to advertise tobacco or
cigarettes before 9 p.m., in order to
avoid periods during which most
children were viewing tv programs.
This was a wise move on the part
of the manufacturers, considering
the climate of public opinion at the
time. Their idea was to cooperate
as much as possible to sustain the
image of people mindful of the
health of young persons.
When the ITA review was corn

plctcd, the Authority announced
that the following types of appeal
would be unacceptable írt cigarette
advertising:
l. Advcrtiseme11ts iliot greatly

over-c1.11phasi::..ethe pleasure to be
obtained from smoking

:2. Adcentsemcms [catnring the
con ue11tio11olheroes of the yo11ng

3. Ad ve rt isc111c11ts a¡Jpcalillg to
nridc or genero} nunilincss

4. Advert iscmcnis 11si11ga fosh
ionabl« social setting to support the
itnprcssiou t liut: cigarette s111()king is
<1"go-cíhccul" habit or a 11 rsscntia!
port of the plcastll'C ant] escirenieut
of 111odern lil:iug
5. Aduertisc111c11ts th<lf associnf('

such sit uut ions 1citlt the plcos11rcsof
s111oki11.!!.

.\lan11fact111Trsand their uge1)cies
coopt'ntted ··willingly" in Líppl~·ütg
tiw new code to over 1fül tli·fl~·rl'nt
COl111ll('ITÍJÜS for a la1·gt' nn111lR'l' of
uationa l <Jnd tegional brands ..About
fü <1tl'ü'rlísorrreuts \Vt'I:.t' UIHJ:fEt'€'fCd,

curbs
50 were modíficd to various dc~r~
in sound or vision or both, A!Im
around 30 were \\•ithdta\\'11 !'!1~l
gcthcr and. replaced by nex~· .cu:r@

But while the 'new rules UX:Ql n,éi;':
an accepted fact in the plao:n1i'ID:.

of new commercials, there is a ·~m
stant \Y0rry among the tnbacc:o ~~~
vcrtiscrs, their ad\·.ertising agenc~
and the production co1n1?t1:J1'i'.e
about the difficulties arisi11g !"!slit1i
interpretation of these rules.

An outline of the procedures );ll®·-~
essary to be gone tlrrouglr ht:~Í!mf.I"

BRITAIN.'S BIG TOB1•
ADVERTISERS FE.EL ¡M
HAND OF GOVT. CONT

~;f,µ,f!·!,t:l.¥. ffltit:1.f ·f!'!1f,j•·if/;
\"rim'!: '-Se.h•i~?.hffPt.~:;

·1&.IJ:lt •• llJlll'.~E Tl:..!! .. • ~ UIJ: -·-·"-"-•"'-cJ.t..,lfi__-· "''·n
!i;}b;r:¡¡g)~

T II e ttlil' of nrh·:f1'rti..~h1¥ .¡ii'rl!li:n•h1g,
/i) Ifr¡¡> \; 111")' f~ "()fl/ ,°; uud tlie- t.l'i<tJ!lttl .~,~i'
111º(rJIOf·I' :fl/ :i'!'(í'(~·vf'$('t Tlf' S



íl~lnü'·rc·i. ii is fl11.iih Ir ,111-,111i111·d i11
r:tt..iin "ill l'\pl.!i11 bow .rll tl11·'t'
orric-. .iris«;
, A sl'ript of ,1 propo,t'cl t·nm11wr
hí'1 11111stfirst lx- sulnnittr-d to tlw
,n(;_,\, tl1<• lurlcpench-nt T1•l1•\ i-.i1111
urnpa11il's .\ssodatio11 ( rcprt·,t·11t
.~~.'15 prngr.1111 eomp.run-s l , iuvlucl
~gfo1rl:v clrt;iilcd iuclu-at ious of tlu
l:ttIÍll'.! clircctionx, I>~ tlu- .ulvertrv-
12'.; a.c.e-11t·~·.
'Tht' ITC.\ con..•iclcrs it in rr-l.itiuu

.11 i'lw pri nci pk-.of t v .1dvert i,¡ii'.!.uul
1~ furrd of interpn-tivc ruh-v .111d

1111d1·r,t.1mli11c-. th.it h,1\1 n\1·r t lu
~v.rr s ht't'll dt•\ elopl'Cl 111 npc-r.1l111~
the Iv l'tidl' of .1dH·rti,111.,! pr.it tH«'.
It 111'1\' also \l't'l.. fulln i11for111.il1u11
about the- sl'l'lll'' or ...it11.1t11111' tli.1t
the adn·rtbl'r prnpo't'' to dqm l.
Douht í ul point» .1r1· ..•11IJ1111tkd to.
ami disc·11,•H·d hv, a t:r1111p of 111111
n-prvsr-nt.uiv l's ol tlw l'!llllp.111ic"'
tlu- ITC.\ Ach l'rtiw11wnt Coin
Conuuitter-. The ultim.rtr- veto lie·,
with the IT.\. tlu- offüül hro.rcl
castiug body , which controls tlw
trausmittcr s. This is the h.1sit· dilhr-

t•11n· llt'l\\1•1•11 tlw IT\ .uul the F< c.
\\ hid1 ' ..111oulv d1·.il \\1th .1 « 11111

nu-rt i.rl ,,1w11 11 li.1-. .ilr. .11h .qi
p1-.1rnl.

The toli.1n o iurluvtr v ,.., n1w ni
the hic:C:1"..t. if not tlw I 111.!';.!1".,¡ 111

Hr it.if u. P1·r c.qlit.1 tli1• Bnti-,li .ir.
the· l1il.!!.!t'\l vu mkt f\ ol nc.1r1 Uc•\ Ill

t lu- w or lcl, i11 'Pitt- ol tlu- l.u I tit.it
tohan·o ¡.., 011c of thc liic:h1·,l·L1\1·d
l'llllllllOditic-. i11 tlw ('t11111tr~.( >ut of
a tax n·\c11111· to the E\(lwq11n uf
1300 million pounds. tlu- W\ 1·11111·

[rum tohaC'n> ulou.: .1\ cr.1c1·-. \;";'O

'.O~UEAl:l:\.Cll ES at present :1rist• from the fact
'·~~lit~{I) iirterprntatirrn of the new mks for tobacco1.1

ilí.:t~.·~..ii.lr.~.··. 'ª. r.e.•t·1.n¡~ir. icul, oHt.•11 .inconsio;tent •. t~ncl (2)
:11 '·1'5 the .tlconmn1c factor of fierce cornpctmon for
' .H:~ái.krbk after 9 p.m.
)I~Tl&l3PHETATIOS I lerc both the ITC.\ ;111cl

tJ~~tn:~.[phtntlin¡.! of the conuncrcialv are involved.
1 •':lurriru¡iz tlrt• ad\·l'rtisin!,! film. it is obvious that allL~' . ,, . ,
f.1~\~'Lrrbons pos"<.' cnnsidcruhlc prohlcms. especially
·~~Jltf\iru1factTrrers an· trying to preserve t lu-ir pm-
, tJ:fírl'>f~indi1n;1g.es. For evumplc, take rnle 2. (p. 50)
1''1

•• ·· · · ·· · ·· • I ·1 " f ·1 i·1 .,.r:1··:~n}Yt•nt1ona lert>l'S o t ll' young. 11s \l'em'
tl:l,1 t~Ht<Ill tht~ armcel forces. :md expccially the

!.'..~·.J·· ..~.·.·.~.~.i.1··.J·•..·~.·..·.I·\·.·.····'..··.})i·l···<·..•')r·s··:11..1d th·(···S·(···.a.h;'.'. 'e..in Bri.t .•·1i11ulways:tt :P'atiti:cularly associated with smoking-Playt•r,
·~ l\Ya'~'S hnrl its ima.ge of the old. bearded snit.
IJJ:l:í~S'(:)llll'hrn'\' for solidity and wisdom (in the

:!Jf tolo>•acco.of course). otlrers arc Senior Service,
'ft\:;; An¢hm-Irnt now. the :\:\\'y i-. "011t." \\'hat
~:ji¡th.to" idc:•a of the sea, Tin· result h;i, hccn :i
:001nmt'rtials with yachts and yachtsmen. nrul
cnu1n:rctio11 with the sea that can bc thought

'~41Her\\jand ullror lterncs han· also gonc.
::fl;tifln of ci~Hrl'He comnrercials 110\\ oltcn
i;Jl'.í'fh more care and time. and somet imcv ex

~·v~· oft'l'll the producer, lw:iring rule l in
.. (,a\"eit•C..'ftl't~ha.Kison pleas ure ). shoots one seem ..·•

fl!1'.A:t\'lrum10kit1g, several tirucs, i11c:IM' his l'Xprt·~
, ~htl~~'!I ton grc'at a ckgret~ of plensurc-e-nnd 1s

r\ q~JfJi¢:sure wlutt the particrrlar decision will ht•
1.!Jis: ~·,~~c:•,d·q\·1estfon.
Si¡t@EÍímt~ a. scri¡H and stnry-boarrl, ctc., will he
JS~~bllilllEI th~ z1cti1al conunereial is cmupletcrl, only
l e\\Jhl.ed cJ<tWl1 \Vhl'll submitted heforc tran.s1nis
jn'~é;l!):'.~J~(:'fl.Je actual Yislial t•ffoct i" oi1t• ,,·hid1 the

Commercials facetricky prob-
1em of selling cigarettes
to v le we rs mt night w Ith·
out making product look
"luxurious," or attractive

new rules seek to vnid. 011l' lurruvvctl at!;t'lll'~ man
ruvccl to us about what lu- t·:illl'd glaring Í11l'q11itit·'
which are nohocly'v fault. hut '' hich do occur .. \n
cxumplc is one couuncrcial muele for "Piccadilly," a
hrnnrl of cigarettes that had built 11p :111im:1gt• con
ncctcrl with lnvury, '' hich now liad to he toned down.
The script submitted wux uhout people ..•mokint! in ;i
hig open touring car. It w ª' :ipprO\ eel, mul the film
was made. \\'hen thc completer! couuncrcinl w:" ,11h
mitted, it wns objected to on the !_!ro111ulthat the
vehicle was shown to he a l11\11ry :\h ¡.., tourer. It h.ul
to he changed. Time und muucy lr.nl hceu wa ..•t cd.

This lack of cmrsivtr ncv in intcrprvtut ion muvt in
e\'it:1hly occur until. hy the actual 'ol1111a• of iuvtuncev
and situnt ious, t.hc criteria nf intcr prctution s1..•ttln
down, and the rules, '' hich arc at prevent vnhjcct to
morncut ary pressures ami priuciplcv, are le.•-..,open to
coxtlv nuvinnlcrst andinz.

2. TllE ECO:\'.O\llC FACTOH ha' hccnurc om- of
cnncern in t lre lavt few mouths. Hatt•' h;n l' c:o11e up
for uir time. especially since the tv ach crt ivcmcnt dut~
of I l't on the prices of nir-Iimc \\as impuvcd in J11l:
19Gl-a duty which is paid hy the prourum rompan
ies to the Hevcnuc, and cnllecterl h~ t lu-m from thc
ndverfiwrx .. \s tobacco conuucrci.il- are "l..Tl'l'lll'd afkr
!) p.m .• many of them arc vcrvcncd at pt•;ik hour' '' ith
their hi c:lrer price ..•. Thi' nat nr a II) ca11M'' íincl' com
petition for the cho ice spoh .. \cldl'cl to thi ..•• \t'\ eral
new hrnnels of l"Í!!arl'ttc' h;n l' rcccntlv m.ule their
appearance and d1.·111and the ht•st pc ak-t imc lrny·,, 'º
that it ¡, hccomiuu incrcavinulv rlillicult to make vurc
of !!Ntinc; the evact timing desired.
,.\..,:i conve qucnec. the manufncturcrs nmvt do :i lot

of liead-scratchin.c in the pbcin!,! of lhcir t ,. rommer
ci~1l<;in order to get an dficic.·11t co,t-1x·r-tho11,.mcl. .,



You woúldn't hire ..just
anyone ter host·your 'JiJl:li
·show... , ¥Qu'd find "ª·"
iJutbqr¡i.y,.tq..get.inf.imaJg;
with .2,no.0,,00 ..0iit~·..lo.~ldg
re~itos1whoentorthe besf :in
con.telnP:Ora.rymu~rc·'.
THE JAZZ SHOW iS diUete'tif;
Host Dick Harpmake~I.V
dífferent. He1stbe
Southwesf\s. true (Juthorffy,
h.~vlng,if evqted morn: 't.hitn
.~Oyears to lit~ . , 1') Qvtíle~of'
the. lit.bted ''90j.b FJ'l~.1nu
ttan.~qut.lqr ja~ buffs .•..•,,
pntdm:er of .classíc ¡a·zz
álbul:tls. Harp ptesenf:s
modern jazz m~slc,,rllscu~ed
in .layman's, terms. and
capped ~Y in.tervi.e:wswf.tfr fop
a.rtis.ts..Jfir.ee,¡ nJghts1 a w.e:ek,,
T:ex:an~; .he1~t.h.e ínflm:ate ·
Sound. qf the :i11uthw.est mt
IHE .Jt\ZZ SHGW •. ,
We'd be happy to .slip Jn .a
spot ottwa 'far Y~?·
CaU Petry. tor detaJls • rn ft'J:I
make yPu ieel like a Te~:an•

WrFillffi

represent romantic siuiations and
yow1g people in Jove, in such a icay
as to seem to lh1k tlic pleasures of
million pounds. It is pretty uhvions
that neither the Exchequer nor .the
tobacco compn nics would he happy
to pass up that kind of rrmnev.
But the rnanufneturers are verv

concerned about any possible fu1:
tlrer moves in the future. Alreadv
their advertisements in the press ntc
now in line with tire taboos on tv
advertising. But will the govern
mcnt at some future elate impose
a higher tax on tobacco? \Vill it im
pose further restrictions on cigí.!
rette and tobacco advertising? After
an initial drop in cigarette con
sumption when the report appeared
last year, sales ha ve now reached
the former level. lf cigarettes. be
come even more expensive, there is
bound to be a drop in sales, for
there ís no doubt that the hulk of
sales today is in tipped or filter cig
arettes-not only because of the so
called heal th factor, but also be
ca use they are somewhat cheaper,

In the meantime, the companies
arc afraid of doing any aggressive
advertising, and everything is being
done very, very carefully indeed.

The pressures still continue on
the government, mostly c>fa politi
cal nature, especially from such fig
ures as Christopher Mayhew (who
has always campaigned agninst
commercial tv) and Francis Noel
Baker, Chairman of the Advertising
Enquiry Council, which is a. sort of
watchdog of advertising ethics.
Pressure comes, too, from sorne
medical, political and soda] miuuri
tics, but the British Medical Asso
ciation has not called for a complete
ban.

The Ministers of Health and of
Education have taken part, and
have heard constant discussions on
••vhether there should he legal pro
hibition on young people smoking,
or an education of the public on
the c.hn<rers involved, The <10,·<.·1·n--- - (. ~ - -- - -- - -- ,, t"t -

mcnt has prcfcrt't'd the principle
of Nlntaticm: rather than prolrihi
r·norr.

Ccrtuinly, the ITA has d(•düred
that tln-n- ~dll he no Further rrstfic
tlons on tv tobacco <1dn•ttising.
A11ythi11g Further must invo)\'v tlw
cess;..ition of (II/ such mln'rtising. in
nny uu-d iu. This is not c0!1kll1-
plated. It is also the \'Ít>\Y of tlie
gon'ttnm·nt. fl"

THE SOUND OF THE
s·a·uTH'WEST

WFM,•liM· FM·TV
Communh;a.li9ri.s. Ce.nter -
OallasJ
oJThe
New.si l'.lepresenled by
Edw.ard Petry ~'Co:,, tne.

1jfl I

'
1·'

Morton Salt sprínkles'.
Nse with l,st: net bu~
Taking its irst step into :ne~~ori-,
television, xíorton 8ilf Co...pa~~ ~
daytime sales, spurt at NRC ~'
during fb.e last tw<'>. 'veéks ;()f·O~<
bet '!Vh)ch btmJght ~'( Iffj)JiQJ')'. !~~I,
the house.

Via agcrrey .Needhanr,. Lnní~ ;!,
Brar by, ~h1rtnn hougJ·rt into: l"!i>!tfi
First ll11press.fo11, 'Mtssfng Et11lt1£s
and Lote.tM Xa.img Tlllí(fl!t'ra.

Bd.llo . ~Jauufa.ctutíng Co... ¡tJ
\\'alter Tlmmpson) reto.ms to. ~JI&
TV's daytin1e .schednle aft,gr ;i:p Ii'
sence of several years1 with pIT&'t~~f
pation in Cori.ee1UrdN'o11, .J.líS's,1~
Links, arid Lot,etta Xrn1t1g. ~[~El
( Carson-R.ohcrts ~r~tl.~t''~d sp~i'it~~
ship in three slrnws for 0110
each starting in . th e Sprin'g. .
are Denuis tlíe NI.et.mee, Fur:y~ im:n:
Sgt. Prest.on of the. l'ukort.

Other advertisers ..signin.1g .art rh
sales roster dnring this ¡yerjod.
Colgate - Pehnnlivs, . .National 'JM~
cuit, Bristol-.~Iv.cr.s.,.Arm.our,Un:h
Bisc\1it, Henbleín, Miles La:bu.rl\t:t(crx"•11

fes, dn Pqnt, Pha.rttrac0, )l:eül~f(
James, James O. \V.~lch.. Jq.]J.11;$:Q•il'I
Johnson, Alcoa, and Bissell,

Legion's Golden Mi:k~
to Gai.nesBravv Tr:~l?t
Over a million mcrnhers :Ol ·fl~,
American Legion A.u:íifütr~·1 rfil1
largest \\'OII1én's:f)ntriotic Qt;~f11t1l!~ti'
lion in the coulltt}\ sel~~tet! tl:fJFS
15th armnnl "Güldm.1 ~ [i\e· Awti.W·'
wmrrcrs last week. ''The: apt'i.~Jí\Jf
comnrcrcial on rffdi<:t o.I' tele:\i't~~
for 1963"went to GL'ner.al Food~¡~
their Gmvv Train sc•ríes, via Ilqn'.ti~:
&. Bowles. ·Bíography, statl'Íll~ ~Jl1~
\Vnllacc and s\·ndicatcd h\· Oiff:iElilí
~...ihns; won th~ award, for. the: l~ir•1 ·
A1nt•rkauis1n sJ'Ücs, and N'.BC'íi •jj:m¡
Along U'ith ,\.Ji.tel~wok tba :llilll·~.

musical aWái'l:L
~Its. Lutlrer D. Johnson ..na.t:l:~lúl.I'

pn'sitknt of tho ALA, }Jl':t.'tiente;~i!h
ColdL•n ::\likes at a ¡n·css lrtt1~]'~ift;'
a t the Ht>teI H <:J~1S.t'\":r•lt.Slré?: ·~~~1.
nward ndiliri!rüdl Hi,lJilfi•e;."~ ~11!. d
\\'t'st Cüast tn Pi"ffl/ Xlascm for fi
best ;1d'·"•tHrtrt.' St'rlt·s and ter 'jg
e>l'/y llilllJillitts for tht? hti,stt •¢'Clt,n11tt
SPr.ks. Last ~it•:xr's ""·in1;w1·~p~il~~;;&.
T1t•ctifieth C.ent'11ri1~ J.s.r.lre·!H!l2f(
\\ 'elk. ond Hfl! 1(111:..a.Ht.1Kt.etmmfi]lf
eial ·tnvard ,,·rn.t hl Ct"t1t•n1l'Hl<1'
trie.
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NATIONA.L
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flrsl Nation.al "lkcnngenisizes'' its ID slide: Above, before and after

Laur)els for lkonogenics
.From age:.ncies, viewer·s
.J1..i::t'11t·~mc11nnd viewers arc prnis
in~ \\'(L\P-T\"s (Ft. \\"nrth) new
\ll.i!J.!t'. o\t th(• hc.•).!inoing oí Odo
ber, \\"IL\P-T\" rt·-clc,ignecl nil it'
lné'nlh-nrii::inatt•cl i::raphics ancl
chri\t('ll('cl the new imaec "I knnn
i;t•nic.,." In in,titutiui:: the luok, the
\'t~rfioo creutcd new studio ~ct\ ancl
:2.,,.tlOO new si icfe,. In addition, the
\'taíhn1 ihkl•cl for, and ).!ni, in most
cm)l(''· permisvion lo re-ck~kn luca]
•HIH'rti,iJrs' eouunercials.

WllAP-T\" received pruive from
J. J). Crnndnll, head oí tho ai:cm·~
b~·aring his 11a111e:"Tlu- new clnritv
oJ dch~gn nncl 'implicit~ of vivua h
... lüo,•iCll'c~lí hii.;hl~ improved and
more w h11fo1;¡1111eatmovphcrc av
b~1ül·i11to .arlvert isiuu." said Cruu
~lnU.

Hó'Y ll:.wus, )!em•rnl manuuer llÍ
fiw ~ltlH«m. saitl Iknnouenie- e lim
h1ütt'~ an~· "aeeiderrtal tunos, vuner-
1Juo111;ai11:¡¡l 11cii,t•,, 1111neec""'ªr~
h•'\tun'"··,.lnmt••. mntionv, and ~l'l
tiJ1q;~ • • . all n 11art of I\ for 110

'krI ..

other reason than thnt they drifted
in from ... other media."

111 nddition tn Crnndnll, nther
lot·al accncies liked the \\"B.\ P-T\"
Innk, Don jone«, :\ ichnl- Crea tiv e
Cn .. said. "It is n-Ircshim; to 'l'l'

thl' new trend uf strnni: ~imple ele
,ji.:n in all \\'B.\l'-T\""s local pro
i.:rnm i.:rn11hic' ami vtudin scttiuav."
,\. J. l lncckcr, Stallnrrl-Lowdr-n
Co., 'aid. "The new devicu i:h l"'

\\'ll.\P-T\" the hes! ima)!e 1111tlu
air in the Dallas-Fort \\'orth
area." Leonard L. \kKe111Íl" oí \d
' (•rti,i11.i.:.'\,,nl'., said. '"It\ man d-
1111,. '\111y I offt•f my couerutul.r
tinns ... for v our í:1r-,ii.:htl'd11t""·
vour 11io1ll'l"ri11g 'l1irit.''

01w view er \\ rote to romnliment
the \.l;1lio11 1111ih Ill'\\.· f:in·. call
ini:: it 11 ",1iphidil·ated look," hut
auorlu-r tonk i.,,ue with tlu- Ill'''

louo: "Tln- new FiH· (rd err im; to
the l'11:1111wl1111111hl·rlÍ.\ h'rrihle.
It look- ª' tlrnui:h it wa-, dl''ii.:1wd
b' a ldt-h;imleil drunk."

You'd frave th·e biggest news
show on radio with an
hour ande half oJ cornpl.ete,
in-depth reports ... a fresh
approach to news
pro.gramming. For the
morning drive time,
NEWSC.OPE, featuring lhree
back-to-bad halJ.ho.urs
of constantly up·daled,
authoritative infnrrnation
from around the corner and
around the world. Nothing
rea[ly new I.or WfM, .ih.e:
41-ye¡jr•O:Jd giilnt of

··¡·1 SoutMfesl brnadcasting ...
1 just a ne,w format ta make

sure our .folks are
ear-witnesses to history. Th.ti
ki!rd of !hi'ngs Texans a-e
accustomed fo he<lring from
WFAA.The•.ne.,..·J saüf'ld tor
\he. Southwest. Wanl to feel
like a Texan .•.•. and
impress Texans? Calf Pe'try.

Wrl/JJ/JJ
8:20 R.A a: 1.O
TH~ SOWNO (l'F THE
SOUTH·WEST

Comrrninkatiq,n~. C.enl4>r
Dalla~ Bf'Qad('a.,.t~ervlce"1.
of The llaíla" Motnín¡t
Ne,w.!lRepreiltmled by
Ed',,.¡ard P~lry & Co., Inc.

."'} )
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ABC .app.o.ints Z€>usmer
dir. of television news
Jesse Zousrner has been appointed
director of television news for ABC.
A veteran [our
na Iist and t·..r
program pro
ducer, he spent
19 years with
CBS where he
was editor of
Ed ~Iun-ow's
show, Person to
Person. Since
le uv in g CBS,
Zou smer 11as Zo,usme.r
co-produ eed two special programs
forthe NBC Show of the \\:'eek and
has been engaged in independent
motion picture production. Thomas
A. O'Brien will contínne to handle
ABC radio news, hut with a 1H:'\V

title, director of radio news. John 1,

T. Madigan will become director of
basic news coverage,

CHEER FORº KIDS
An agency media chief has asked
radio and tv salesmen to send dO·
nations to a c.harity this Christmas
instead of favoring his staff with
gifts. William A. Mu.rp.by, Papert,
Koenig, Lois.' vp for media and re·
search, said the agency would ap·
preciate gifts of toys m,ade. in
PKl.'s name to New York's Ghil·
dren's Center, 330 .E..12th St.

reason'e
simple as,

~
·~

To ttlany advetÜsers., \\~aw
TV and the l\Iadison market ,{ff
synonyrnous,

V\TKOW-TV' s exclusive ~.131
network coverag« 111a.tches lXf::aíl
the market's full retail tradi'n
area.

Tims, vou define the Mart'.i:'8'!:J.
market réalis£ica7ly1 coves it. l$;~/!/f;
plete lr ,.and huy it e.cono U1fr:CJ/ttl,~
when .you entrusf yottr .teley{~i:~
campaign to V\T.KOV\1-TV.

v;rha t ' s m o r.e y ou.'1·e s ~111n
where they' re looking. For lcrnl:títn:
at CH. 27is a text:·ear lmbit b'J:ltk
Madison market -.-

Amt wlry hteak a gp.od lrab~t1

NEWS NOTES

1 Came shows shine: N.BC TV has in
troduced a new .gatt1c show in it:-.
daytime schedule and moved an-

' other from daytime to ev.enings.
Let's Make a Deal, a new audience
partleiputíon vehicle, will debut 30
Doccmbr-r, ( 2-2:2.S p. m.) ns a re
placement for People \\'ill Talk.
The network's 1'011 D011'/ SotJ.'. pre.
scnted at 3;30--l p. m, weekdays;
will get additional exposure \dH.'11
a nighttime version lwgins 7 Jan·
nary. The nighttime game show
rep laces Rcíligo on Trn~sdoys at
8:3(),U p. 111. Brown & \\'illia1i1$oi1,
through Posl-Keccs-Curdrrer, wfll
cont inue as sponsor in the time.



,..TIMEBUYER'S
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• E'Jc,·n.t:edto v.p, nt Lndgin: Earl Kruft, inedia
director at Earle Ludgrn & Co. (Chicago), luis
been named a vice president of the agency. lle
luis been a member of the Lu<lgin erganizntion
since 1056.

• Atlanta Media Planners Association: This or
g-an.iz.atíor1,which claims the largest member
ship of its kind in the country, has just nnnounc
ed its new officers for 196.l. President is Ann A.
Benton (v.p, and media director, Tucker Wayne
& Co.): first vice president, Pamela Tubbcrer
(media director, Liller, Neal, Battle & Lindsey);
untl sccrctary-tre.rsuror, Audrey Jones (Lowe &
Stevens), Members of the executive committee
arc George Ilaiky (Burke Dowling Adams) and
Emily \\'ood (Kirkland \\'hite & Schell). The
curren t membership consists of 4'5 men and
women media planners and buyers from Atlan-

MARIA.NNE M,ONAHAN.:
markets seen and heard
~lcntfon market trips to Needham, Louis
& Brorby {Chicago) broadcast buyer
.\lnriannc .\lona'han, 1962 SRA Chicago
Timebuycr of the Year, and she'll tell you
cmplratlcnlly that such trips me consider-
ed a \ ital part of a buyer's activity at
~Lil. She says, ••Among us, we try to
cover at least the top 20 markets each
year. A buyer may have to spend a week
in ~l'w York, three or four days in ¡1

market the size of Boston. to study the
murker thorouahlv, \\'e find this first
hand cvuluation most. helpful, espceially
in the cuse of radio. \\'e visit all the
major radio unr] tv stations in the market,
become familiar wi:th their facilities and
prugramin~. ns well as collecting market
dala. Then we share this knowledge via
seminars and a written report aÚcr re
turnin c; 'td the nc;ency . Market trips arc
costl~·-but well worth it." \Vith ~LB ten
years, .\ Intiannc buys for the .\ Iorton
S.nlt. S.C. Johnson & Sen, and Ac'ecnt ac
counts as well ns Campbell's V-S, beans,
and Bounty line of food. A na'tive of

-1

\lcd1.1 people, what th,,,.
.rre- dom!.(, li11yimt and saying
2 IJ,·n·111ht·r 1063

L.1 .u] ,1gt·11cii·~ (plus oue rucurlx-r from Grl'c:ll
ville, S. C.-lletty McCowa11 of the I lenderson
\dwrtishig ,1ge11cy).
O The Atlanta group functions us .i non-profit
org.111i/.,1tio11 devoted to the subject of creative
ad mcdi.t pl.m11i111.~tor hetter marketing. It
functions primarily as a rliscuvvion t.;roup whose
.iinr Í!» to promott- an r xchautzc of knowledge
about media ami the llSl' of medi.i í11rcl.uiou to
markets and tlu-ir cli-vclopmcnt. Its secondary
.rim is to further, through <uch discussions, the
development of professional techniques in the
lmyint.; of all nu-di.i amona all those who arc
concomed with this occup.itiou. It nlso has till'
u:o:1l of Iosterim; a ucnuine interest in media
buying ª" •.1 vocation among talented younger
people who may he attracted to advertisinu as
a profession. The .group was stirred into bC'ing
in March 1962 hy six Atlanta media people.

southern Illinois. she hcu:.nn lier career as
an estimator with Henri. I Iurst & .\lc
Donuld. She now Iives on Chicuuo's north
side, says her Iondcst w ish is to han tl1c
time and money to become a world
trnv clcr.
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• Another Y&R (New York) media man mar
ries: Media buyer FI'mJ.k Malone has joíned the
lengthy list of Young & Rubieam medía men
who have taken that walk down the aisle during
the past year. He and Foote, Cone & Belding
researeh analyst ·Virginia Diggins were married
last Saturday (30 November) in Manhattan.
Frank buys for General Cigar, Draekett Go.,
and American Home Products' Chef-Boy-AF
Dee at Y&R. Ginny was with FC&B's Chicago
offic.ebefore being transferred to New York. ·

• Kiddie City heavy on radio in Philly: Kiddie
City, with 16 toys centers in the· Philadelphia
area, has built a $100,000 ad campaign for the
two-month Christmas buying season with the
emphasis on radio. The toy retailer has sehed
uled 80 spots per week on three radio: stations
(\VIP, \VCAU, and \VIBG), plus a 15-minute

S.P.EAKIN1G OF RA.DIO

FLIGHT~ Visrussfr1g
the Amorican Airlines program ".lfi.1si<;-nt Daum,," ami
its recent r('t11r11to WTOP Radio OFasltington, D.C.J
are fl.r) station's sales numager Pete O'lfoil'ly, ClJS. $pot
Salas account. exec. ;\Ult°"' F. "Chiek'' Allison, aml Doyle
/)arre Bernbach: media gro..llp ·su1H'1Tisor Ala1.1 Yoblon
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AWARD TO ALCOA: Company ex'tcs ace.epi gralilid
awo,rd fo.r Alcoa tv commercials, won at the lrttern,at'Í,
Film Festival & Audio-Visuál Exhibition in Nea: York
City. L-r are. lning .Miner, v.p. Ketclmm, MacLeo.d &
Grom, agency whioh produced commercial; 'l?orten¢e
Ill. Hunt, gen. w.gr. adv. & promo., Alcorr¡, and Bluff
Gettig, mgr; Al,c;o;a,radio & tv conuu.ercial proiluclior1.
Winning c<Jmtt-1.ercialfeatured electronitcal1~'.-cre<1t-ed-ce/•
[eas to simulate ''taU..-irrgN bottles, cm:is,and jarS:; stop.
1110.tioµwas utilized to gh·e "lift/' to th.ese. inanimate
objects which all .us.e firm's alumimmt caps and •sétí:ls

weekly program on \VRCV-TV, and new~p.aper
ads, Firm's presíderrt, Lennard \Vasserm:ax1~
says consumer research revealed that toy ad
vertising on tv helps the child decide what tc.Jy
he wants, but radio and newspapers help. s.e.11
the parent on Kiddie City as the place to buy
that toy. Agency is Michael Schwartz Ass0c.
(Philadelphia).

TV BUYING A·CTlVIT-Y
~ \Farner-Lanrhert. drive For Lísteríue will start
the first part of January for a 52-week run.
Buyer Martha Thoman at J. \Valtet "Thompson
(New York) looking for fringe rnimrtes,

~· Nationa! Federtüion of Coffee Growers' cam
paign to push Coffees of Colombia will begin
13 January for a 13-weck duration. Charlotte
Corbett at Doyle Dane Hembach (Ne,v rtork)
buying fringe minutes and prime 20s.

~ Borden's T1¡staut Dutch Gl1Qéolate 13-\\'eek
drive dne to start l Januaí)'· Young & Ruhic.,'tm
(New York) buyer Dave [olmson interested in
daytime mínutcs to. reach children, or írr 15~
minute sponsorship of children's programs ..

~- Thomas' Eng!../~h tlfu!Ji;is starting ·~ 13-w~~k
eainpaign of daytime rnirmtcs 1 J~muaq1• Cl1ri:s
Perkins at ~laeManus, John & Adams (New
Yor.k) is the buyer.
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M l!Yedenhorn, .Jr.. Pr esid e nt of the Son
fonio Coco Colo Settling Compony, lnc.,

i!rl·\~tod10 odverlising with consumer pene
J:hon, m:orkel rrnpoc! ond coverage in
'Ji!.I.~. 11 is for these reasons Iha! KONO
Jllif10H ftrsl among San Antonio rodio sto-
ns• tarrying schedules lar both Coca Colo
d -SP•íte,

~v-é.. ahead of competi11on ..• Move lo
.>-~Q .l!ad10.

K:(llf\fO works for A.. M. B1edenharn, Jr. ..
·)¡e.y;Q ..,,¡¡ work for you. Dan t toke our
r~ for 11 coll Mr. B1edenhorn ot CApilol
j:OQ:I, Áreo Code 512, COLLECT.1-1~·-~~·..-...'.U~'t.~ ..•~
-~ '~iC .5000 WATTS

S_A:N ~NTOl'llO

Xt'li\~url.. I\ i.:rm• time hilliui.:' i11·
t·rt'u,crl i 71'.- 111 tln- lir'I nin.t•
11w11tl1S of l!Hi:I uv r-r llrt• '""'t'
Wli:2 rwricul, $(ii 2,0:i 1,lillll 11i.:aimt
S:i'IO, I :17,7011, rqmrh T\11. 'it·p·
tcmher hilli11i.:' tlii, veur wvre $Iii,·
!l-'t.S,7110, 11 i.:ain crl (Li'f uv er tilt'
tnt-ul ní :rn:l,li'i!-Y,1100 i11 'it·111t-111lrl'r
l!lli2.
ABC T\' hilli11i.:\ for tht· lir\I 11i1w

llllllllh\ \\ l'l'l' $1.3'1,·l '12,2110, lltJ

fl.:l"é from a yeur 11i.:11; en-, T\'\
lotul 111 the third-quarter mar],
WI[~ $:2:1f),;2j;2,IJ{,)(}, 1111 illl"rl'il\l' of

.3.sr~ [rmn u ~ear ai.:o; 1111tl .\BC

T\' liilli·ni.:·• for llu· \i1111c- rwrnul
Wl"H' $21·1,:IO(l,;!I}(), Ufl ·l .."i'~.

l);I\ t ime hill in~' in tlu- fir' I 11111r
11m111h, of '1;:1 dimlil'd lo 11 thrr-r-
uetw or], tutul uf Sl!l'l,'.l:'íl,\00, ia
i.:.1i11 uf 111.-l'"é ov e-r f11,I \t•.ar.
'\'ii.:litti11w hilli11i.:' "c.·n· S·l I :l,itt2,·
\IHI, Ill' :1.:1'( fWill I !Ill::!.

.\°l'l\H1rl.. f\·\ lrii.:l1t•\I 111011lf1h
lotul dmini.: the.·finl tl1rt•r cp1.Hh'n
of •¡¡;¡ w11~•Mny\ S71,21itl,llOO.

:'l.t·h\ urk tv i.:ro"' tinu- hilli11i.:'
nre t·11111piktl Ii~·l.t·111li11~ .'\nti1111.1I
.\1h c.•rti~rn· llrnmlc·11,1 .\th t'rl i'l•r.,
lh·¡mrh 1111tlrrlt·n,c.·11hv T' II.

Month ABC CBS NBC" Total"

January $18,264.8 $25,912.7 $24,095.6 $6'8,273.1
February 17,435.7 24,057.7 22,864.8 64,358.2
March 19,378.0 26,694.3 25.196. 7 71,269.0
April 18,577.0 26,508.4 231699.7 68,7a5.1
May 18,299.7 271986.9 25,350.1 71,636.7
June 17,070.5 26,749.1 23,006.6 66,826.2

-
July 15,927.8 27,401.9 23,333.8 66,663.5

-
August 16,271.6 26,883.7 23,098.8 66,254.1

- ~
September 17,257.1 27,077.3 23,654.3 671988.7
0 ]11111111ry - . \ri¡.:111t /ii.:rm·~acl1mtcd a.1 of I l ~2 Ii.)

Vote of confidence: The cwe11tin·
cummittrx: uf tite bu.ml uf directors
of Television Program Export
.\s.,.11. .1ppron ..·d c xtc·ns inn t hrouah
lH6-I of pn-xident Joh11 G. \kCar
thy's contract. The e11111111ittee re
corded th.it TPE.\ has t";talilislwd,
hv its arx-ompl islmu-nts dur im; tlu
first t lmx- yc;1rs of its 1•\istl'm·1', tite
cssc11tialih· of tlu- l·.s. tv imlustr-,. .
h,1,·i111!; ih o\\'11 tr.ulc ª'"oci.1tim1
\'okc• in .rll f11n·i1!;n nrarkr-tv.

NEWS MAKERS

Er.1.10'1 \ \ 11:-. to 111.m.1l.!•·r of pro
mtrt iun .111d client 'cn·in·s for
Sports Prt1~r.1111s, Inc. I ho\\ .1<;•.•c-nior
pn-scut.rtion writer in tlu- <;.111•, d1•

velopm.-ut d1·p.1rt11lt'11t of \BC T\'.
H1¡ 11\111> C. S1 \H'- to acc01111t t'\

t•rntín• with CBS T\' Xr-twork
S,1Jt•s. IJc• \\;IS .m .rccunnt t'\t'l'llti\ l'

wit Ii :\. \\ '. \\er & Son.
Hom:11T \l. .\t...i' to v ice ¡ir1·•.i

de11t of So11t ln-rn C.11iforni.i C.1hie

T\' Curp... uul l.!1·11n.1l rn.111.11.!í'Tof
C.\T\' i11kn·.,ts for Storer Bro.ul-
1-.1-;ting C:n .

Do' D \Ill \I\'\ t11 -..iln 111.111.11.!t·r
11f \\ºL\\'-D. D.n tun. l h- \\ .1~ ,,

-..1ks n·pn•,1·nt.1ti\ e· for l 'nikd .vrt
¡,1-.T\'.

Tuo xr '' B. [oxr « tu prour.un ('O

urd in.itor of t lu- Tr i.uurlc H.1dio .md
Tcl1•\ ivion "it.iti1111'. 111· w rll o m
ti1111etn , •.n 1· ,1, 1'\tT11t1\ e• prour.uu
dircctur Im \\'FlL-T\º-H.1d111, Pliil.1·
d1·lphi,1. J1111' F. \\. vr» to 11.1ti11n.d
n·,1-.irch din-ct or uf Tri.1111,!lc·. 111•
w,1, rt''l'.1rcli din·< tor .rt \\en -
Knod e·l.

l low vun Ho1n to tlu- hK.11 -..1)1"'.,

,t,11f of \\"T\ '\-T\·, Columbu, .
Fu vx), E. \\11111\\1 to tt-dmit.tl

'liJlt'í\ ivor fur WHC - T\º - H,«h».
\\".1-.lii111!t1111 I>. C. I le ".1...kl lmi
c.rl '>Hpc·nivor for \\ HC\'. l'hil.1dl·).
phi.i, ~m·c·c1·ded there U\ J \\lLS .\.

Bi11 >I lh.'

l Ii vnm), Boon \I \J tn \ iu• pn ·d
dl'nt in (.h.rruc ni procr.un-, fe r
\\ Pl'.\-T\·. '\1•\\ York. 111· \\,!,

\\ ith I .1·11111u ~\ '\1 \\I II

.)I



Housewife listeners to WCBS, N. Y. evening radio series line up for store appearance of star, vie for autographs., fre;i: pn1duat ~mil]~llf

RADIO MEDIA

I'
In-store personal appearances by veteran radio
personality Ted Steele of WCBS,New Yo.rk are regularly
proving evening .radioa strong daytime draw11

I

SUBtTHBAN shopping centers-those
giant rctnilint; complexes found

increasingly within the signal area
of metropolitan radio stations-are
an important staging arca for one of
radio's oldest promotional devices:
tlrc daytime personal appearance of
a strong, local evening personality.

That's an opinion shared by Ted
Steele, vetr-run radio tv performer
heard nightly (in competition with
sorne of tv's primcst-t ime shows) on
CBS Hadio flagship \\'CBS, and
Haymond Vitale. the station's mer
d mud ising manager.

It's an opinion also shared by a
growing number of spo11sors-in
d11ding ?\!areal Paper Produr-ts, ln
vito Foods, I lorn & Ilurclurt Coffee,
Trunz \le;1ts, among others - on
Sll'd<''s show, and by such food re
tuilcrs as A&P, Food Fuir, Big Ap·
ple, and Gristede Bros.

58

Steele, whose hroaclcasting back
ground ranges from that of a per
former for the old .i'JBC Thesaurus
recordings to an executive post at
:\ew York's \\'OH, sums up his fr'c'l
Íll!.!S this WU\':" .

"Broadcasting, in radio, is no
longer a mat u-r of sitting around in
front of a mike and playing records.
Station personalities h;we to know
supcrmarkct irrg, and the problems
of food retailers and fond brokers ..
Thcv han' to be familiar with nrod
cm nwrdmndising practices, and
must he ready to help sponsors
launch new products,

In practice, Steele's personal ap
pcatancl•s take tlw form of "Ted
Steele Cofict' Breaks," which nre
now staged ut th(' ratr of one or
more u woek in sn1Wtm;1tkcts <HHI
shopping ct•ntt>rs within ran.gt' .of
t lu- 50-kw \'OÍCcof\VCBS. In nt>arly

a ycnr of süt·h nppen1·,n1c.es t~~~l"
the Steele sll()w, some 30;000 H~tq1
crs-1nostly ,x·ome11-h.1x·c sfa.O'\~,
up for tlto daytinH:' events.

Proof in tlrernselves of the ~Rli'
tinning power of en'ni1rg t~1~}
Steele' s. in-store <1fjpeara11g>t~1~~1:
promoted, írr rtrlvunce, Oil tJu¡¡; r::F
wit]: Steele urriving on the a¡
ed day on HR" heds n£ n (.. '

crew \.Y.hich has su¡wr,·ist'tl
local-k-ve.•l setup.
They ha,·c', so £ar, pron'd f~.f'

ideal sampling d<·,·ie(•,s,¡}nd n ~fat1~
cast' for t'üff t'<\. h<ik('tl gond&, 1ii1
other fonds ancl snacks advcrti~
on Stt•t.·lC''sradio series, \\}d;tb1

heard from 7:·-I0-11 p.m .. ~hiüdl¡~
Friday, and .J.6 p.m .. t>n .tjH
Tlu-v also serve as .audii•t)ef' L1ll):l?;i
crs ·for tht• prngrnin 1t.st•If, "s~i'Í
Stet•lc .g.1ini1u~nev,· lislPnt'rs and ir- .,,,. ... - --;. .

1wx:-:ingfriendships \Yith old 'Hit~
ers by gh"hlg oírt 1111tt:>~{J'1111íl~~~11
turc•s.. and rt'<:'<li'~lt:·d ;1Jl1u1n~..

St('l'le ;1lsü h•lS1 some sti;.fh:i¡~'ij·
ti1ms ab:nt1t ,,·hat '\Yill, anel ">:i.~b~í,l,'K\·
not. 'StlC'<il"trtlin e'<'s•niog 'tJu¿'



II. •.
,~H'.i8t'I\ <·om pd 1tIt111.
!~\1c:d .1 lot of uuul [roru listvn
l~t\'!\[llai11i11(!'' 11~ they lík« !tl li'>
l:n radio at uicht," SH,1.Jc tukl
!i!UH in :'\t·w York List \H't'k.

111\sfnf them s.rid tl1t·y wvn- lw
H11c 'more- srh·t·t iH: i11 t lu-ir tv
~ha~., aurl \\,111t1·d ;1 radio slum
i{'l'í would ¡Jrm id1· i11ltTt""li11!.!
lfl11iffr1g whik tlw~ wr -r ,. rcuclinu.
l[l~,in~ur dri' itH! in t lu- c\·1·11i11gs.:
'.trv In givt' tlu-m s11d1 a shm\.
bt: show whid1 is the- c1·11tr,il
,~;~of tlu- "Cofll't' Bn-uk" promo
~ i,<; a ~t1·cll'-pr(1g;ra111t'd hlcml of
1t\ Ol'\.\'.!i< and ser\·in• feat11r1·s.
frs>,i»lf. this is hardly a llt'\\' co111-

n uf radio ii1cn•dit'11ts. hut
;1~•m.d\\'CHS 111an;1.gc In ~¡,1• it

r/' 1~1iüdi1·i1e1•-;ttlracti11ctwixt«.
1nslc is actually secmHl.ny 011

·¡·· " ·s· I ..,,.·~;)O\\, SJI\·s ' It T ('. •t' com-
',~~f''it h ntl11·r f t>;¡tun-s uud build
nut it. \\'(• do. of cuurse, use rr
kt•d rnusio. hut it is '¡_!ond music·
,,1uni. ;ttl1•1.np1 lo ¡_!o in for citlu-r
h:ean· cbs-.ics. at 011e end of the
dr~d ~c;1le.or 'hard rock' at the
~·r. \Ve pfo~ movie- scores, al-

1p1í1 tnn<·s. instrumentalists lik«
·•i: Xt•ro. ami \"tl<'alists [ikr- Sina-

1•;n:;t1td Doris D.1y."
:ll1~Jonda\·s ami Tucsduvs, Steele
-:Írtrrs. IW\\: alln11~1 relcas~·s _on .I1is
~kÑ'.. M other t111w". he mvitvs

ILi !ti~·c1Jl ;1rtists - s11d1 as Bt>1111~
»:~.<hJi.u1or Huddv Cn'C'o-tn "pro

]~ii·1t a whoh- evr-ninu, pickim;
:I:ijr Iavoritr- works hv ot lu-r re-
1;.l.ín~ ;trtists ami e\pi.1ini11~ why
,)',. lil.e them. On Thursd.iv[ .

11111t:~•. tlu-n- is ,1 report 1111thl' tnp
!ltnun s1.•llcrs in Ilic '\'cw York
k1•t ( \!O 11n-n-cl h~ \\ r:BS re-

:¡ .ét'ht·rsfrom record n-t.ulers }. and
('li'on-1 arc pl.tycd Irum tlum.
:n S1111<b~·aftrn10ons. Stt·clr -

"'•':1xvas looking fur ,1 musical uim-
111:1-}kln follow a Best of Rrnmlirny
b .I shpw 011 the st.it io11-11 O\\º fra-

il
It~~,-·.lllo\·it• s~·o~·es ( inslrnm~·11t.d
•t¡'ídlr:icks. nriuiu.i l-rnst muxiculs.
!P':t'.L.0111· result of Steeleº" musical
1¡1Jf~~\;..1in lloll,m1od: l.'uitcd Ar

iSl'l\ .. ;.n1'tl11th1·r l;trgc movie dis Iril 111-
J,t'¡. h.ivr- started buyiru; spot
M 'Eln;ks i11 t lu- shm\.
i't\ithcr n-ports, traffic hullct in»,

11Unp f.o.rt'c;1sts. sports m-ws and
!l~~'t~s . (prof cssinnal. colle!:!c .111d
11hhsdu1c>I) ure .i.lso Ieutured ln-av-
1" ''\:\:r w.mt our list1•11vrs lo feel

11.IJ t¥í<tlio i~ thvn- lo lu-lp them. not
J1\ttl{!jypft thvnr." s.1ys Steele. fl"

GREYHOUND ALL EARS

Grr~ A1h nli,i11g\ Ed <fCon11nr ~h n ••the llll'"•ªg<'" to Fred Flete lrcr,
'·11· of\\ B"\1.-T\' (H11lci1.d1l and prc,idt·11I nf lhr 'orll1 ('11roli1111 h,11. of
Bro:rdt·n,lt·r,, 11lm11tC:n·~hound\ new pl'r"111;ilrndin 't'n in· lo p;l\w11g1•r,.
Bus was vlurw 11 olí rt·<·t•11ll~·lo Halch:lt hroadcaxtcr« nnd ti' it lt·adrr,

Xewtun \\'ren

Theodore A. Griffin
KFEQ station manager
H.1dio station J\:FE<). ~t. Joseph li.1..,
appointed Tlu-orlnn- \. C:riffi11 ,¡,

st.u iou mnn.un-r. 111.uh lit iou !11 Ji¡.,.
11l' w ;¡ '\ s i t! ll-
nu-nt, Griffin
w ill continue ill
the post he
110\\ occupies
.1s ccrn ra I <;,tic-.
manager. ,\
!!;rad11.1tcnf tilt'
~dwol of [our
n.rlixm of tl«-

(
.. ,.....
'

r of vlivvouri.
(:riff i11 joined Cri!Tin
tite J\:FE<.) <;,dt·, ,¡,tff in ¡t).)0, <nm
int; from k~ IB. ( .n...•1011. lo\\ ,1. 111·
\\ ,1, 11.111wd loe.ti v,de... rn.111.1!_!1r
for the ..•1.11i1111 i11 l'f~I., .. uu l h1·<.111it
t!t'th·r.il s.1lc-. m.111.1!.!n of I)¡,. 011111 I
i11 l~)flO.

NEWS NOTES

Dt'\ vloincs st.at ion ..,old: .,;:..,o I)e,
\l11i11t·-.. I.i. ",(' ....old In BFH -..1.1-
t iouv, Inc. lo \\ºlii!t'li.dl '-,t.1!11111'.
Inc. fnr ~I ).).000 \\ hill·lt.tll ...,t,1ti11ni"
is ownnl In· C1·1w \I dw r. Flmt.
\lit h., L1111i-. 'I n-.1· .111d other-. 1 I
Plul.ulolplu«. BFH -..1.11io11-.. i..,
owned In- :"-. L. B1 nt-on .md Fd-
11111nd H. Hulu-n. hnth of vl uu« .ipn
¡¡.., .uul Jo'' ph I .. Flo~ d ol ~1011\

Newton and Wren Upped
at Ivy Broadcasting Co.
Evcn-tt \\"rt•n w:1s appointed t!l"ll
cral m.uuiucr of Ihe Xor tlu-ust H.t
dio :\dwork ami of H.1dio \H)LF,
Syr.u-us«. \\·rcn joined h·~ e.tri~
this year as udruinivtrutivc head of
\\ºOLF. ami was production din·<·
tor of vlusic \l.1kcrs .mcl \1.ll'k
Cr-ntury. Inc. prior to th.it. 111• .11 ..•o
served as program crn1"11lt,llli for
Kl \I:\ and produrtion m.m.iuvr for
J\: BT\'. D1·11n·r. 111• Ii.ts s1qwn ¡,ed
production of radio and tcl1•\ ivion
couuuerci.il-, for .1 l.1rt!1' uumlu-r of
,Hh crtisinc .1c1·1ufrs. \.id1ol.1-. \.c\\ -
t ou \\ ,1-. appoi11tcd gl'ncral -..des
m.111,1(.!er ol t lu- n.-tw or], .11111 ,1.1-
t ion \\"C)LF. Prt'sc11tl~. lie ¡, ~i'n -
i11~ ª"director of s.lh-s fur\\ P.\T
.\\1-F\1. Palcr-;011. '\1·\\t1111 \\,\'\
f ornu-rly dirrx-tor of -;.!les for Films
Fin' and St11r111 Stmlioo;-.\c-.1dc1m
Pictures in :'\e\\ York. I le h,1<; .rlso
hce-n .1ssoci;111'd with \\TF\I H.1-
d in. and t ht> m.i !_!,11inl'" Cl« 1111111r
.111d Esquire.
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Falls, S. D. Corporation also owns
KELO (A\l & TV), Sioux Falls,
KDLO-T\', Florence, and KPLO,
Heliancc, all in South Dakota;
\\'LOS (A\1-F\I), Minneapolis and
\\'KO\\' (A'.\I & TV), in Madison,
\\'isc. KSO, Des Xloines, a. 5,000
watter, began operation in 1921
and was at one time owned hy the
Des Moines Hegister and Tribune
and sold under the duopoly ruling.
Sale was made through Hamilton
Landis.

Hadio webs swell ranks: Both CBS
and Xlutual report new affiliates.
Joining the former on 1 December
was \VJAX, Ishpeming, Mich., and
\YDSH, Lake City, Fla. Neither sta
tion previously affiliated. 11utual
Broadcasting System brought to
48.S the number of stations now
linking the network with the addi
tion of \\'LA U, Laurel, Miss., and
\Y\'LN, Olney, Ill.

Fm Fraternity adds two: Another
station was adcled to the already
heavily vopulated air media mar
ket in Phoenix when KRF:\I, 100,-
000-watt fm station, started broad
cating recently. Station is owned
hy Camclhack Broadcasting, Inc.,
with Thomas :\I. Churchill as gen
eral manager and Mike Churchill

as sales manager. KRFJ\I programs
18 hours a day in stereo; permits
only a rniximum of four commer
cials in each hour. A new fm sta
tion in 1louston begins regular pro
graming early in December. It's
KHNO (FM), broadcasting with
18,000 watts from the Gulf Oil
Building. Owner is Independent
Music Broadcasters, Inc., which al
so owns and operates \V.DBM (FM),
Cleveland, and is the same com
puny which operates a nationally
synd icatccl stereo tape music service
designetl for fm stereo stations.

Starts all-day skerl: \VJ\V, as part
of its anniversary of 20 years of ser
vice to Cleveland and northern
Ohio, went to 24.-hour operation on
11 November. Station had hcen
broadcasting 20 hours weekdays on
both am and fm from 5: 1.5 a.111.to
1:15 a.m. Included in the move is
the expansion of the opinion-discus
sion program Niglitlsno to two full
hours, 9-11 p ..m.

Expands fm operation. Spartan
Hadiocasting Co. got FCC green
light to up power on its \VSPA
(F~I) to maximum 100 kw and op
erute from the \VSPA-TV transmit
t er site on Iloghack Mountain near
Tryon, N. C. Company will spend

Dodge dealer rides with fm

¡+
JOHN GJLMAHTIN (r), president of Gilmartin Motors, Dodge dealer ht
Meriden, Conn., discusses success story with Ray Bard, station nu111ngct
of WB\11 (F;\1), Hartford-Meriden, after signing for 52-wcck spot sched-
ule ami a program on the station. Latest signing follows fast sales results
from initinl airing of ten one-minute announcements per week. Gilmartin
is also pl;mning a display of fm auto receivers and tuners in showroom

GO

almut $.100,000 to expand th«! Sil
t iou's coverage. The tv toxv.e;r1:
llogback will su{:>pott a ne''' ,B[
10-hay frn h.nteünf1 and a ne'"' .1m1·lll:
HCA fm transmitter, \VSPA ~~·
went on the air 17 February.~
On 1 Aiigus t Hfül H began :Tu:r®ft•
casting in stereo, and is pnes¢])'Í
broadcasting from the top ,~¡1.(
4-t7~foot \VSPA radío tower ·n~
the intersection of l-'8.5 and. l-~.

Hollins i11 Mexico: Rollin$. J3Jí~~
casting has bought the ~1~'%T~
subsidiary of the General :Qutm
Adv. Co. Rollins. owns seven ;nt~:
stations and three tv slaho.n$, ~l;l;~
dition to a U, S. outdoor firtth

Iowa station so.Id: .KHAK (A:~!
F~J), Cedar Rapids, operátfn,~1"J:t
1 kw on 1360 kc, was sold fot ~lf1
QOO hy Northland Broífde;a~fir
Corp., Carroll Crawford .<írHl ~Í'Ill!I
Icy Murphy principals. 13'
Jordan Ginsberg & Assneíuf
City jeweler). Blackburn
handled the transaction.

RICHARD D. D:t.nn..EY to f.l)~.
director of the \Visconsin
:'-Zetwork succeeding th~ ~:
GEORGE FRECilETIE of' \VFRR ..•i:t'
F~l, Wisccnsin Rapids. Dum'.tff
general manager of \\'E,~C",'\;
F\l, \Vausau.
Dot'GL\S IL Doxono to 1'l1l;tr

manager for CBS Radio W';esü;f!
Sales.

AL \JAC~A y to aoeount excnimb;
for the KFHC, San Francisco ;sil:
staff. He was manager of the I,,
office of Darren F. MacG~1Xf:f;Q

RoBEHT A. D1·:BAROEE..ABt'i:!Y·
sales manager of the :2.Sl-·s<tat:l
Tobacco fü1illo Nl'fwork an11 il:i.f
ated TN Spot Sales. Uc rt';~1~11.
\\'ALLY Vo.1cT who '''ns Ht)~~:'1tt]t
TN director and man<1get of \N'~,<\I
A!\I-l<'~L lfaleigh.

\\.' :\ LLY •>: l·~LSKOC~to pms;itl~lll'tf•ij..t:
general rn1uragc~rnf .KI.XL S~rt ..
I Ie was osvner o.f t he s t~1tí.~l!i,nr.
its recent purdn1sc' by' the. lif,tf);f
politan Hüdío Corp.

PET EH K.\.LIS.ON ro coorcUr~1~~
sports for the A.BC l..ladM '!'\:t~X<f".
Ile has ln-en with the ~~'"'' !,;:
Yankt:'l'Sas assist<H1t Iarrrr anll ~n@·
in<T director.t'°" .,
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Ill.I 1963 REPORT
ON TV
PUBLIC AFFAIRS
PROGRAMING

II

..•.

,. T¡his 2:00-p.age edition will leave critics
'If the te;levision industry speec.hless !

s:rO:'N'Son·~ Public Affair.:; Edition-to he p11bli:-lwd late in December 1963-

will drnmat icu llv uresent the telev i-ion imlustrvs rcmnrkahh- contr ibut ions1 • r "

to the connnunitv and national needs of America.

Itere. in 0111•:200-pagr-plu:- rditio11, will lu- found the key public -vrv ice
~('ron1pli::.l11ne11ts of about 330 television stations and networks. In all

ibout 1HOO public a ílair-, program:- will lie described a:- to content. length.
~pon:-or:-hip, availability to other stations. Awards and ed ito ria lizing

practict':- of the stations will bC' analyzed. TIO will review the i11d11=-tr~",
11 :Jclixitir·s in public affairs, lr-ading col1111111i:-b will volt· 011 the top

,~fJ,hlicaffairs programs for each network.

Hl SI'O:'lí~OI~suh-erihcrs will rrcri,·c copir--, a:-- part of thr-ir -nh-r ri pt ion-.
IJo addition copies will go to all rnemlx-r- of the FCC. Congrc-s ional
le·. arumittt~f">.and Associntions concerned w ith tele\ i-ion. E\tra 1·opit's

1• llllWV' hr ordered at $.2.00 each. If vou are not a ~nh:-criher now vnn ma v
;,· "' .• .

'.j~ta copy by cntr-ring your suhscription now at S8 prr ~car.
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48 hours after SPONSOR notified stations
that full page ads were availaLle
opposite their listings in the 1963 REPORT ox

T\' PUBLIC AFFAIRS PROGRAl\Ill'<G we had
orders from these markets:

Hos'rov BALTil\IOHE

HOUSTON ATLANTA

\VASIIINGTON DETROIT

CHICAGO MILWAUKEE

SPONSOR

1963 REPORT
ON TV
PUBLIC AFFAIRS
PROGRAMING

~J 12\'\'EAPOLIS
SAN FRANCISCO

NEw Yonx
PUILADELPUIA

~ ----- ,, ,,.-. _- ._•·,
Stlltllll l'lS·lltl:flS

1111 •v11il116le
to 11.dve.rtisers 011 a

This is probably our most important
single book of recent years. Its value
is not only in its long life and
bonus circulntion. It will serve as
a guide to public service for years
to come.

It creates an indelible image of station
service that will help advertisers,
agencies, and governnH."nt see your
station in a new light.

Pages are sold on first-come, first-serve
Lasis. Most adjacencies are still
available, including second pages on
some markets listed aLove. Please call
or wire SPONSOR colleet; Plates due
9 Deecmhcr.

Regular rates ·a11dfrequei1q: .dis.count:;
apply, although 40t10 extra eopi.ei;
are hciug printed.



;r~n~:sfrom "Target: The Corruptors"-an off-network show "first-run" in 84 markets

SYNDICATION

! ·~Siar promo building
'ª"" first-run markets
~¢11:e'nlialof $1-million gross eyed in drive

'1.n:r-11.Sn11 D1s 111111t"TIO"li is in the
1ni1J¡¡t:of <I promotional t'ampai!.!11
h11.ljlCs will inrrc-ase gross a111111al

11rcmw hv oue-Iourth. The lirru is' - -- ..
>nl.h1.11:·ti11ga "Iirst-run in ~·rn1r 111.1r-
f' drive in ntll·- ami two-station
.1rkds. ami in others where .uulí
ltit~s.h.tn· Ill'\ er Sl't.'11 series Four
,1r Ís nm\ st•lli11g as off-network.
Len Firestone, FS \in.• president
1d .g1;·1.11."ntl manager. noted that
•1'1 t>f tht,il revenues 011 syndica!l'd
·10\~"san· dl'ri\"(•d from the top 7.S
.i;rk.cts. The other 1-19 arcas he
.J\li'\\Hies .is markets make up onl~
h' rvtu.rinirn; :2.3'":of the total sales
"i{·nti.rl fnr a syndicntcd program.
¡¡, dnllars, lu· noted. this addition.ii
, itvntial can hring another $I mil-11 •

in annn.illv into Four Star's
•r:&c.
~ l1~1'ilin'4 pit'l't's, iuclud in~ hro

H1:1'('.'s unel letters clcxcrihiru; the
km1t.1.g-t':> of first-nm nff-nl'!work
rv. haYl' been sent to <\H:h of the
.~JtÍQtts ÍU\'oked. In 11:·0111pili11g the
.tfthi,g list Four Star ~kancd t his
fonna.tion aho11t its p;opcrlit•s:
,t ft'i]lc'ú1(llJ. originalh- tclvcast n11

UC 'lY. has m·,··t·rht;cn shown in
3 n.x~nkets. includ ing .\ krnn and
o:Q't~1·J.
.t ~:tac1T.nach \\"c.\"/, another for-

mer .\BC T\' entry, has not ht•1•11

tclt•east in !07 markets. which i11-

d11dc Lrn 1isville, Svr.uusc aml H11-
c:heskr.

~ Z1111c Gr1'lj Tltcutrc, 011n• a

CHS T\' ,·chide. has yt'! to ht•

shown in -10 markets i11d11di11t!
.\ kron and Chev e1111t•.

~·Dir]: l'cnrcll T/11'11/rc, origi11;tl1~
011 .\'BC T\', has füJ potential tH'\\

markets incluclmu San Jose. Butte.
and .\11sti11.
~ The Drtrct iccs. which w .ix pr<'

scutecl in half-hour form 011 .\BC
T\'. counts 6.) nwrkl'ls in it:-. "new ··
livt. incluclinu Sioll\ Falls and To
peka. The- 011c-l1t111r vc-rxion of Dr
tcct ires. kltT<ts! 011 "\BC: T\'. h.i-,
77 "new" m.trkds includuu; Hem
and D.n ton.

~ To111 /~1cdl Shon: (CHS T\'l,
11 :2 markets i11dmli11g L.1" \'1•!,!.1-.
a ncl Heno.

~ Lau: mu/ .\Ir. }011n \BC T\' .
()!) markets im-luclinu Tc-rre I l.111k.

·~ Tururt : The Corrn pto¡-; ( \BC
T\'). St m.irkc-ts includim; \krnn.

The oil-net wur], s\ nd ic.1 Ior li,1-.
distinct ath-,111t,1e;cs in t lu- ...1• 'ir..::in
markets: huv ing ru-vr-r lit the lnt-.tl
scn'l'llS 011 Ihe net works .. 111 0H-11d
work propt•rt~ is .1 "PtTi.il incentiv «
to spousor ship. 'II"

SG plans 3 for '65-6
....,1 11·1·11( :1·111-. """ lwt.!,1111 \\ 11rk t111
tin«'<' \1·111·' lur tlw !'J(~-1(i(i I\ \t .1
'1111 Tlw propntt•º' l l o]! of [nst.« 1

l.l /11/\11, .111d Horh11n¡ ( 1111\i, \\di lu
d1·\1·lnp.-d I>\ w ritrr p1odmn H11h
rrt P1ro...t, en .d 11r 111 \BL ·1\ -.
Cn111/wt \l"rt•·.., '\o 11.H kgr111111d 1111
t 111' ,1·nn \\"" dn 11k1·d lint .II! ..._,(.

'pokt·,111.111 -..11d IW\!•lll 111011\ \\ 1tl1
1wl\\11rk, "di IH·t.!,111,,., 'º"ii "'
'niph .m: ,l\,11!.d1l1·

NEWS NOTES

Tr<11"-L11\ ro1111d11p: Tr.11" I .11\ Tv ..
.\/111 k <111</ .\I 1¡n /111 I I in-. Tl»:
\I i!..:1111¡ I l cr¡ 11/n.• 111d ( .tn:«! ':!hot
I1a \ 1• Iwe ·11 .,old Io lkd iUll'>i1111
( 110111.! l\:011t:: I .trl '1111' \mwd
FntTt'' H.1dio ;111d 'I\ S1·n 1n·

honuht .\/ i!.!.ltty ll rnulc '· ,111d It\.\
\\ 'owlt·rf11l \\ ºorld. llnn1lr'i \\ ,1,
;d,o 'old to \\ H<>C-T\·, Hrn lw,ln
K B\IT-T\', B1 -,1111111111t,l10111.d1! / 1/ll·

tlu: Cat. I(HIJ '-T\', Y11m.1. .u« l
\\"I I EC. H11dw •.•t.-r. he1111.d1t /-.111 11-
do¡wdia Hrit111111irn I ilntv, \ \ CSl I
T\'. l'orrl.urd. \I<·.. .111d J....T\ B.
Boi-.1·. hrn1t!11t Zn11r1111w. Top /Jrn11
F1·11t11u''i .111d Znon111111 \\t'fl' pur
c:h.1wd ¡,, l\:CO-T\' S.111 Fr mei-.t·n.
\1•\\ York.

Dial .-\.\ in 10: \lli1·d \rti ...r-, T' ',
nu«. \.\for \1"1io11 ft-.1111n: p.u k.1\.!t'
h.1-. lwt·11 •.•old in Ill m.rrkr-tv: \\FIL
T\'. Phil.uh-lplu.r. J...'...._,! I<>-1Y. I .."
\'t•!.!,1'. \\\I IC-T\', '\1·\\ I l.rvr:n.
\\ FBC-T\', .\110011.1. \\ B \P-1Y.
Ft. \\"mth; \\"I.YI 1-T\', IA·h.111011.

Pa.; \\ K'\:\-T\", '-l.1gi11.rn. vl ic lr .
\\ \ BF-T\'. Bin!.!'.h.11111011. \\ t-.:ZO
T\'. Kal.uu.rzou: .111d J..: FH 1-:-T\ '.
Frc,1111.

Dicken' to 7 .\rh: S1•\1•11 \rt... \..,..,.it
h.i ... t.1k1·11 ml'r chvtr ilurt mu uf till'
'°'l6-mi1111k Íl'.1t1m'. .\ Cltri,/11111'
Corol. Tl»- llJ.)) Iilm. w lnch ,f.1r'
\l.1-.t.1ir '-iim .1•.• ··~nno<,!1•."\\,1., pn··
\io11.,h di ...tributcd J,, l'111kd Vrt
¡,¡.., T'.

NEWS MAKERS

Ci. \ \ ro' E. Bo' n .md \\ 111 I\''
F.\\ "1111111. to tht· \IC:\1-T\' -..1h-,
,t,1H 111 C:h1c.1<,!o Hurni \\ "" w rth
CB<..; Frlm-, t lun-. ,111d \\ ml'lwrl.!

w.rv w rth '\BC Frlm-, 111 t lu- mn l

w c-t.
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STATION REPRESENT,ATIVES

Canada's BBM ·expands
measurements lor r/tv
Reps and stations to get added services free

iII e ANAnA's Bureau of Broadcast
. • Measurement is planning to ex
pand its services, shifting to IB~l
data processing, doubling the num
her of reports it will issue each
year for 30 markets, providing audi
ence composition figures, and sup
ply coincidental telephone surveys
in some 15 major markets where
stations/ or networks compete. The
Toronto-based company said repre
sentatives and station members will
get the additional services at no
additional fee, but agencies and ad
vertisers will be offered the tele
phone data on an optional hasis.

BB~I president Jaek F. Glasier
and executive vice president Dr.
B. K. Byram said it has signed a
contract with IB:\l for complete
tabulation of its data. adding that
IBM will shortlv have "one of the
most advanced and largest compu
ters in Canada" in operation.

11¡

I
I
'I

11

~:.

~r 33-year-old rep link

He also noted that BB~l, instead
of two reports a year, will now pro
vide four for over 30 markets, corn
prising nearly 100 radio and 50 tv
stations, with the remaining mar
kets to get the basic two a year.
Also, all station reports will shm''
tuning by men, women, teenagers
and children.

To reduce some of the effects of
possible distortions created by pro
motion "hypos" during survey
week, they said the two basic re
ports will he conducted for periods
of four weeks each instead of one
as at present.

The coincidental telephone sur
veys will become available in Janu
ary, provided by Elliott-Haynes,
Ltd., which will discontinue pub
lishing its own regular telephone
ratings as of 1 January, The com
pany, which has been providing
phone ratings since 1940, will insti-

I l. Preston Peters (I), president of Peters, Griffin, \ Vnodward, prcs.étlts
lcathcr-houud l'opy of original contract with \\'OC. Davenport, and
WHO, Des Moines, dated IS June 19:12, to Dr. David D. Palmer.
provident of the corporations which own the twp ~tations. ch1ring
festivities marking dedication of new Brondcast Centre for \YOC-ANf
F;\l-T\', \YllO •flld WOC arc i-hurtcr clients of the ré..l)rc~m1HIH.h"cflnn

GI

tute n1odi6c<Jltit11Js of íts 10C1etho~~
under 13~·.\l.spcci'Íip~rtr<Jtls,...._..,.ft
eluding; the d:esi;gn and rs.~Jec:tí~i1
a snmplefi;¡im 'Toronto, .and a. JiW
re-che.ck ón .aU inten·ie1'Y<sLcar.~r~
out.

B.B:?\1 said fregneí1cy of the t:~]I
phone reports 1'Yill vary \,xrith. lh:
size of the market, with those ~~;~
as Toronto, Montreal (English, aJl'!
French), Van~o1;1ver,and 'Wi:nnt.pll
to get as many ª$ six plus tlJé:f:flt
diary, and smaller ones to get fj~ij;fF
in addition tu the four di~rnr.:r1-;;·' ._._,

ports. •

PGW adds Gr'iffi:n's ;2
Peters, Griffitt, \Vüod'''nttl ;p.tdlL
off a coup. with the addíüon t~·í
list of KTUL-TV Tulsa an:d KA'.1:'1. ,_ .. . - ,_ . ' ; .· " - \-:

Little Rock.
Both stations are owned by ~it:

fin Broadcast. Company and a.r'é~pJ
mary affiliates of. ABC TV. tJ
Tulsa outlet has 'been on 'd11e a;
since 1954 and serves the grC!Jli.
part of eastern Oklahoma .. K.\'f
marked its tenth anniversary :eh
year.

NEWS NO.TE$1

. ..•~

New r.ep for \HJst coa:s.t S'titiOl

KEZY, Anaheim, has namecl ¥\(t
arel, Torhet & McConnell as 1tat:tº'
al representative, Anahd1'i1,. lr~'~t
w1iy, is in heavily büil] •JP., ~'\''
trm·eled Disneyland tc.rriror~'·

S<1'ginow station switehesr \1,en1•U
Torbet ls McConnell will .re1)J:eJ,e·
\\'SC\\', effe~th-e with tlw JJ.;~
year.

GnA11A::\.I \'t)11n: nnd
ltnor to the XNx· 'York sales ~t
of Broarlcast 1'in1.e Sales. ~Vl1
was an acrourtf eX1eeutin· \Xith )i'1
Spot Saks; Hnot wits ""·itlt '~'t
Time Snles.

~01{::\.JA!\" ALPEirr a11d lf:1~"
J lO:'\OSKI to the radio snlí'Js sb:'tl
II·H Bep.resmHatiYes as a~'tt.:1\}

t''it'rutives. Al1mrt was 0."5$~~1:;¡~
\.\·ith \'t'nnrd. Torbet ¡,,. M~:Ccm.m
and llü.üO.s}s..iwas \Yith ~ton:~ litt'.'¡i)
l>t't!f<lti\'l'S.
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** ~stunned Washington began slowly picking !!.Etho pieces of govornmont
operation last we9k, but tho first moves undor the now administration

of President Lyndon~ Johnson 'Nero groping nnd tentativo.
No one in agency or department, on any level, wanted to talk of the

wrench to gover-nmerrt's inmost nerve centers that may effect, in turn,
hundr-eds of administrators-. -particularly presidential appointees. Specu
lati.on is gaining momentum,but slowly, about the impact of a non-Frontiers
man in the White House.

There is no doubt in anyone's mind, in this city, that while Lyndon
Johnsop's loyalty to the President kept him within Frontier territory in
the pas t three years-his ownper-sonaI and political philosophies ar e not
rooted there.

** One thinks first of FCCChairman~ William Henry1 whose ~ lett..er
o.f thanks to the broadcast industry for its fine fulfillment of the

public trust la.st week, c·ould po·ssibly be hi_s v.al.edictory.
Up to the midweek official meeting scheduled at the Commission last

week, the surface of FCCac t í vi t y r-esumed as usual, if low-keyed. But in
the agency, and in government offices all over the city, non-officia1
me..et Ings we.re known to be taking place, as shaken civil servants t.r í ed to
t ast the direction of the political winds.

The FCCschedule goes f orwar-d, doggedly, onlookers feel. There has
been no cance Ll atí on of the 9 December oral hearing to bring broadcasters,
advertisers and the Commission together in a public hearing on improvement
of the br-oadcast comm.ercials situation.

** Observers here feel that even if FCCchairman Henry i_s to £Q. down in
the pQli tlcal cataclysm-he will not attempt to reverse the course of

reform begun under the previous administration launched ~ Henry's prede
cessor:i_ Newton Minow.

At this moment, Henry appar ent Lv stands almost completely alone. He
is bereft of the invisible sea l of approval from the high office that ap
pointed him. Both House and Senate commerce committees have angrily warned
hi.maway from over-regulation of broadcasters.

Further, Henry finds himself oppose d by the majority of his own com
miss:i.on in many areas of regulation. To Henry, Texas must spell Nemes.ís .
l'exas demoe ret FCCCmnr. Robert T. Bartley flatly dissented fro.m the com
mercials limit ru1emaking. Henry's sharpest foe, Chairman Rogers of the
House Communications Subcommittee, is also a Texan.

** One ~ llke other men in key government spots, Henry will meet for
an exchange of views with the newpre~ident.
Hewill meet a manwhostarted with little, worked hard, mademuch and

is respectful of the work of those whodo the same, in industry and service.
Aman concededly conservative. Aman with bedrock experience in broadcast
p.r.oblems, but aLso a president very conscious o.! the public interest-and
a eand í dat e for reelection within a year. In short, an en í.gma,
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** Wordsan~ d,eeds that would have added !:!E tq supe,r ir,o:n:[·onarlotl1:ér day
.in this city, last ~eek seemed altogether fitting~
Not the least of thes.e was the eulogy to· broadcasters by their si,ermestt

critic, FCCChairman E. William Henr~. Mis tribute was as warmand hea:r-t
felt as any of those coming from all levels, from the new Presietent to tl'rli
humblest citizen.

** nAm,eric;ans,are deeply indebtfü} to the broad,casting industr't f OT i:t~
comprehensive, dignif ie<;l covera_g.eof .tllé tragic and ::rolemn·events

surrounding the d.eath of President Kennedy," .said 'Henry, .Q!! b·éhalf of t;.'lle
Federal Communications. Commission. · · . · .

"Radio and televisión networks, their aff iliate'S and hundreds, ot
independent. stations throughout the country ceased nortaa.L oper-at.Lonswith
the first incredible 'bulletin from Dallas,. Texas, on Friday, November2~n.d~
At that momentvirtually all citizens turned to t.heí r- radio and tele.vision
sets, and the broadcasters responded by keeping the na't.í.orrfU'l.ly and ..acm
t í.nuousLy informed of the unfolding historic avent.s ,

"A special word of thanks is due to the nat í.onaI networks. for pr,e
empting all regularly scheduled programs on their radio and t..elevisio.f1
stations in or-der to give r-ound-ct.he=cLock coverage. In addition, we are
deeply grateful to the hundreds of newsmen, t.eehn í cf ans and s.t.at í ca par
sorine.Lwhogave unceasingly of their time and ene'r-gíe s ,

** "ln this hour of tragedy, broadcasting a_chieve:dgr:eatnes.s .•
"In meeting this t r-emendous c.hallenge, the ineiucS"try ea:rned. t.be

heartfelt gratitude of pe.opLe everywhere for the manrrer-in which it f"úl""')
filled its vi tal public trust. Thróugh its eff·o:rt.s, people avound U1e
world Were permitted to shar-e p:ersonally in the pass í.ng .of 'a great ~d
good man'."

** These are the same broadc~sters who have, individually ,and thrio•USh
their organizations, fought tooth and nail to pFeS!!JrV!:ltheir .rign:t

to economíc independence and prof it.
The f our- days could be a 'touehat one f'or both sides: r-enrí.ndí.ng the

government that no rules could ever have r or-oed br-eadcaat er-s,to give up the
millions in revenue they gave up voluntarily, in a tidal wave of co.mmon
consent. Remind br-oadcas t-er-s that while they scaled the heights them
se.Lve-s-o-t.hey are urged to reach for them more often.

Theurging has comejust as strongly from their ownranks, from pioneer
Sarnoff, r r'omStanton and Collins.

It has be.en voiced by the nominal head of the new President's lDroad
cast holding's, Mrs.. Lyndon .Jchns on, Dur=tng last year'' s AWRToonverrtí.nn,
the nowFirst Lady, said of the; FCC's r-eguLato r-yprods at br-cadeas.ter-s s "As.a
broadcaster, I don't mind being pushed and prodded to do' a bétte ..:r job.'
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iS~S,,90 TV homes are available. Every
rnPve you make on the Ga.-Tenn. Network covers
995.690' unduplicated ABC homes in America's
rer.nh largest television market (spending $6 '12
billion·· a year on everything from candy bars to
t:Omp.:ict cars). A single contract puts you in

ub

3
1
1
1
1

touch with all of them. The rest is up to you.
• l9t 3 ARB C ;era.:'ll S'urly, 1962'·63 TV Fae! 8 • S :r• '"'"""'°
I '" l\ els!'n TV S<>'. o...nerSl"Io Est mores • • S..:ies '\'an<J~e e :
!<lb] Sur•ev f Buy ¡; P •••er
A ~en m ¿¡ rcrn t ""it 1 are es: m )' s n y
<1d t .:ind I m oi n cl 50\Jr e m 1't'' a ª"'d m"''
B .1 r Ti!? ev n r ts reorese teo stat n:;, 1" ! !
JJ ur..icy f ..ita pr· ded .

..-lenn. Networ7i
ºfPfitsE\ TEO BY BLAIR TELEVISID'/. BTA O!. IS/O~

• I:>
!!"\ r

'

WTVM WA11WTVC
fi'a:•a OOJJ ',,.Ar an:a

995,690



"WJXT is the
key to the
total regional
market."
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"When
money
talk.s,
I li.sten !

JA<:·~:;m'1YfLí.,E'FLQ~l,0~

P'.OiST-NE.WSWED
SJ'".A.TIO N:á .•.D!Y'l"·'"'i"I .<>."~
TME \!V·.i'-SB.·i:l'J\:i:OJ'l'"b-N~ctsY: c~o~e~*~

Key your sales to the television station that loosens purses in the entire
North Florida South Georgia region. \YJXT is the oulv ejficie11l \vay to
swoop up sales in the total market ... a booming bustling regioü of
incredible growth! And it sounds good to advertisers ... because more
people get the picture!


