
 

Part 1 of 2 Parts: 40c a copy and $8 a year '30 DECEMBER 1963 

PONSOR 
THE WEEKLY MAGAIÏEIKADIO /TV ADVERTISERS USE 

;+1+ 
;, °34 

Radio - tv surge, 
business growth 
forecast for 1964 
by Doherty -p. 23 

CONTENTS -see p. 6 

NBC GENEKAL 
0, 

WILX -TV is your Mid- Michigan TV buy 
for four good reasons: 
I. More efficient distribution of 

circulation. 
2. Dominates the southern half circu- 

lation (Lansing and south). 
3. Puts more advertising pressure where 

it's needed most. 
t Gets you more complete coverage with 

less overlap. 
Add it all up and you have MAXIMUM 
homes with MINIMUM duplication. 
If you have clients that like extra mer- 
:handising, ask about our spectacular 

110,000 circulation billboard in downtown 
Lansing. 
:all Young Television Corp., or, write 
!o Lansing 23, Michigan. 

.,,.IGO. 
Cfteft. 

f AGINA W 

I - 
I 

O FLIN 

w 
Irv..G.Id. 

LANSING 
P. NTIAC 

JACKSON 
/N ANN,' 

ARIOR, 
SLLANTt 

_ . 04,,0.,E 

niAilr a- 
NILLADAII 

Nw... 

1.'-Y= 4...GI 
IIrNA.I l 

XcTV.WflCOAM 
LANSING ACKSON 

555 Stoddard Bldg., Lansing 23 1510 Springport Road, Jackson 

Michigan's newest TV /Radio facility 



"Seasoned to Please!" 

HOME ED THE RED GALE 
STORM SULLIVAN LUCY SKELTON 

SHOW SHOIM 

Beverly 
Hillbillies RAWHIDE ROUTE 

66 
The 

Defenders 
THE 

SAINT 

Represented by H -R Television, Inc. 

or 

Call C. P. Persons Jr., General Manager 

Aw® 



SPONSOR -WEEK 

Rating Requirements: NA B's newly incor- 
porated Broadcast Rating Council. Inc. tivill 
unveil some stiff requirements for rating serv- 

ices when it meets for the first time 8 J<annary 

in New York to adopt its by -laws and elect a 

board of directors. Board members will be 

chosen from NAB, Television Bureau of Ad- 
vertising. American Association of Advertising 
Agencies, Station Representatives Association, 
F \I Broadcasters Association, and three net- 
works. The 4 As decision to participate in 

Council affairs as a member did not affect 
Association of National Advertisers which will 
keep its liaison status. Proposed criteria for 
subscribing and audited services have been sent 

out to all rating services by Donald Il. Mc- 
Gannon, chairman of the NAB Rating Council 
and research committee. There will be 14 ethi- 
cal and operational standards. focused on 

control of bias, "rigid control of samples." a 

quality hike in all survey operations -some 
of the factors most heavily scored by Congres- 
sional rating probers last spring. 

Open To Audit: Field work standards will 
include: keeping operation open to audit: 
twelve months retention of records on all who 
fail on diary and record keeping; verifying 
field work by spot checks of respondents. plus 
additional certifying interviews: reporting of 
any data extremes such as 24 -hour tune -in of 
tv- another .ore spot with hill probers. Dis- 
closure would require: exact description of 
methodology, with defined samples: techni- 
ques, areas surveyed. known -shortcomings and 
weighting factors. and dates survey was made. 
Also on public record: total number of at- 
tempted and usable interviews: explanations 
of how sample error is used: geographical 
areas defined; weighting and adjusting pro - 
cedures with reasons for the weighting. Service 
would have to publish minimum number of 
sample returns required for valid report. and 
normal sample returns for each survey -also 
when report sample is below normal. but not 
below minimum. Broadcasters would have to 

Lue news 
in tv/radio sdvcrtising 
30 December 1009 

sulait notarized statements about any extra 
pnutrotion put on during a known survey 
period. Rating services tould have to publish 
the broadcasters' statement plus any other 
"distorting factors" present during the survey. 

Management changes: A major management 
realignment at C. J. LaRoche S. Co. takes effect 
1 January. Chester J. LaRoche. board chair- 
man, becomes chairman of the agency's execu- 

tive committee; James J. McCaffrey. presi- 
dent, assumes duties of board chairman and 

chief executive officer, and David B. McCall. 
vice chairman. becomes president. 

Dow buys into NBC: Dow Chemical Co. has 

bought sponsorship in 11 NBC -TV nighttime 
programs. They are: Espionage, The F,lerenth 
/lour, Monday Night nt the ,Monies. Mr. No- 

vak, International Shoutitne, The Lieutenant, 
The Joey Bishop Show, Saturday Night nt the 
.Movies. Temple Houston. Sing Along with 
.flitch and The Bill Dana Show, via Mae- 

Manus, John & Adams. 

WSVA general manager: Warren L. Braun 
has been named general manager of Shenan- 

doah Valley Broadcasting. operators of WSVA 
radio and tv. Harrisonburg. Virginia. Hamil- 
ton Shea, president and chief executive officer. 
relinquishes the general manager post. Braun 
has been assistant general manager and will be 

succeeded in that position by Robert Lee. pro- 

gram and operations manager. 

NLRB promotes: Edmond C. Dollard has been 

elected a senior vice president at Needham. 

I.ouis and Brorbv. He is a member of the 

board of directors and a senior account direc- 
tor. Ile joined the agency in 1919. 

PGW in Wichita Falls: Peters. Griffin. Wood- 

ward has been appointed exclusive national 
representative for KFDX -TV Wichita Falls, 
Tex.. effective l January. 
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Adds affiliate: NBC Radio will add KFDI, 
Wichita, Kan., as an affiliate, beginning 1 Jan- 
uary. The station is owned by Mrs. Bernice 
Lynch and is licensed to Wichita Great Empire 
Broadcast Co. KFDI operates on 1,070 kc with 
10 kw days; 1 kw nights. 

IBA's eastern branch: Phil Davis, president 
of Phil Davis Musical Enterprises, has been 
appointed chairman and coordinator of the 
eastern judging committee of the International 
Broadcasting Awards. This is the first year for 
IBA's Eastern Professional Screening Commit- 
tee, which will select the ten best radio com- 
mercials. Judges on the eastern committee are 
Thomas H. Calhoun, of N. W. Ayer; Roy 
Eaton, Benton & Bowles; A. Carl Rigrod, 
Donahue & Coe; Rollo W. Hunter, Erwin 
Wasey, Ruthrauff & Ryan; S. J. Frolick, 
Fletcher Richards, Calkins & Holden; Ed- 
ward H. Mahoney, Fuller & Smith & Ross; 
Manning Rubin, Grey; and Edward F. Flynn, 
Lennen & Newell. IBA is sponsored by the 
Hollywood Ad Club. 

New ownership: Gilmore Broadcasting Corp. 
has purchased three outlets in New Mexico, 
subject to FCC approval. The properties, 
KGGM -AM -TV Albuquerque, and KVSF 
Sante Fe, are now owned by a corporation 
headed by A. K. Hebenstreit. U. S. Sen. Clin- 
ton P. Anderson is a major stockholder in the 
selling firm. Also sold to the James S. Gilmore, 
Jr. group was a cp for a channel 2 tv station in 
Santa Fe. 

Infoplan names Dann: Alvin A. Dann has 
been appointed account director in publicity 
for McCann- Erickson, Inc. Dann has been di- 
rector of news services for the Association of 
National Advertisers. Before joining ANA in 
1958. he was publicity director for Collier's, 
and has also been associated with SPONSOR and 
Fairchild Publications in editorial capacities. 

Professor raps FCC: Boston U. asst. professor 
Edward C. Obrist charged FCC with "industry 
harassment" and called for "long- overdue 
analysis and re- evaluation of FCC and FCA 
in a letter to Sen. Leverett Saltonstall (Mass. 
Obrist points to "broadcaster baiting, irres- 
ponsible decisions and rules and regulations 
that remain on the books but are disregarded 
by broadcasters and commissions." He parti- 
cularly cited FCC's decision to regulate pro- 
graming of three Omaha tv stations and FCC's 
reply to a query by U.P.I. Broadcasters Assn. 
of New Hampshire for procedural guidelines 
in broadcasting of lottery information. Obrist 
called for the establishment of a separate com- 
mission to handle radio and tv broadcasting 
with two or three senior broadcasters repre- 
senting a strong minority within its member- 
ship. He urged removal of commissioners' of- 

fices from the "political plum" arena and 
favored election over appointment. "The eco- 
nomic hardship issue should be reopened and 
a look taken at the advisability of putting yet 
another radio and tv station in a community 
whether it can afford it or not." He urged a 

"clear definition of public interest" and la- 
beled as a "soft spot" absence of "punitive 
measures for station members of NAB who 
don't comply with organization rules." The 
30 -year broadcast veteran also slammed fm 
broadcasters allowed to duplicate am pro- 
graming. 

). 

Another MJ &A 'conflict' loss: Kal Kan has 
moved its S500.000 pet foods account to the 
Anderson -McConnell agency of Los Angeles 
from MacManns. John & Adams ... the sec- 

ond MJ &A account loss in a week due to prod- 
uct conflict as another of its clients prepares 
to enter the pet food field. The other loss was 
American Concertone. which recently took its 
billings of over S100.000 to Grant's L.A. 
office. 

.1 Second class poaage paid at N.Y.C. 



"Tell Mc Not in Mournful Numbers 
was more than a public service 
contribution by the Public Affairs 
Department of KNXT. It was a public 
awakening to what is being quietly 
accomplished in the community... 
an indication to the television 
industry as to what can be done 
with the direct approach in the 
documentary- drama:' 
Arlene Garber, TIIE CITIZEN -NEWS 1Iloll,v wood 1 

"An extraordinary dramatized 
case study... by long odds the most 
distinguished work that any 
local station has produced this 
year...a splendid TV production 
by any standard:' 
Cecil Smith, LOS ANGELES TIMES 

"...well done, skillfully enacted 
and thoroughly researched." 
DAILY VARIETY 

"The most fascinating hour of the 
new television season...high 
entertainment in a highly informative, 
soaringly adult package." 
George Dine, SANTA MONICA EVENING OUTLOOK 

On the evening of November 7, 
from 10 to 11 pm, KNXT broadcast 

"Tell Me Not in Mournful Numbers, "a 
dramatized case history of the only 

"numbers syndrome" in psychiatric 
records: a 12- year -old Los Angeles 
girl who could think, write and speak 
only in numbers. The hour marked 
another important "first" for Los 
Angeles' leading television station. 
These sample comments from the 
Southern California press, typical of 
the reaction of both reviewers and 
the viewing audience (an audience for 
the period larger than that of the 
other two network stations combined'), 
are apt indication of the calibre of 
this unprecedented local program. 

SKNXTCBS 

Owned Channel 2, Lo. Angele. 
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GENERAL 

23 Federal tax cuts may boom '64 advertising output 
Survey secs broadcasting receiving 228 of the over -all media budget 
in new year, with total for radio -tv approximately 53 billion 

ADVERTISERS 

28 Del Monte lifts sales with aid of television and radio 
Giant Colpak Corporation cleaves to video as spur to its market in, 
of 147 items. Fourth of advertising budget is put on the air 

32 Nets kayo boxing telecasts as Gillette "counts 10" 
Razor firm and ABC TV finally agree to drop the shows. Former 
had been satisfied with fight ratings; the web was displeased 

AGENCIES 

36 Cincinnati agency has new plan for counting of nose - 

Advertising- promotion firm streamlines the method of determinin« 
broadcast audience. Says it works-and can prove it 

TV MEDIA 

44 Tape puts showmanship into agency's presentation 
NIcCanu- \larschalk uses miniaturized equipment in the creation of 
year -end review for C1ì1. Portable unit influences h' planning 

46 Six CBS series in top 10 on homes reached, says AR 
New National TV Report has the web in No. 1 spot among networks 
NBC TV is the runner -up, %with four programs in the group 

RADIO MEDIA 

52 Free Cuba Radio -a powerful voice in Latin -Americ 
Spanish -speaking organization, purchasing time on five stations 
mostly am, gets wide coverage for anti- Communist programing 

SYNDICATION 

56 Audience promotion kits found valuable to advertiser 
Users of spot television via syndicated programs aie assiste 
with additional viewers, reps with sales and show hints 

STATION REPRESENTATIVES 

59 Trend to "self- representation" expected to continu 
But vear -end survey reveals a few leaders planning tu lu>Id presen 
affiliations. Croup -owned divisions seen hypoing roster quest 
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WE'VE GOT 

AWAY 

WITH 

WOMEN 
... as we're been 

telling you all year 

This affair between WJBK -TV 
and the big spending Detroit area 
gals is no off -again, on -again 

romance !Summer,winter, spring 
and fall, they love Channel 2's 
stimulating entertainment, like 
our full hour of dinnertime news, 

our great syndicated shows and 
top-flight movies and the best 

of CBS. They watch, then they 
BUY ... and how! Moral: Your 

best buy in the booming 5th 
Market is the station that really 
reaches women viewers. Call 

your STS man for avails. 

WJBKTV 
DETROIT 
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(o -land of 

YEAR-ROUND good living, good business 
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We have seasons, but they are relatively 
mild, without the harsh extremes that often 
disrupt business elsewhere. This means year - 
round high -level spending, with a diversi- 
fied economy, as a center for government, 

business, recreation, education, and indus- 
try. Few stations, we are told, dominate 
their markets as do we in WCTV -land, but 
you probably have your own figures to 

prove this! 

WCTV 
TALLAHASSEE THOMASVILLE 

BLAIR TELEVISION 
cm.. 
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PUBLISHER'S 
REPORT 

One mans view of 
significant happenings in 

broadcast advertising 

Come back often, Carl 

UNTO. this USA Carl Ila%erlin mas the only paid pt.-I4I nt that 

Broadcast \dusk Inv. (See hall. tttt I J.tnn:trr Judge Robert J:n Burton., 

Ilie than %lin Earl had hoped and planned mould be elected to .urreed 
lint on retirement. takes o%e. 

TIM, ends an era. 
. \n era )larked by linenst struggle against a powerful. implacable 

ontpctilor; of gtumlh Ii important status despite these old; of sub. 

tanti.11 efforts to improte mtt'ie standards and seine as a programing 
Tearing house for the indnstr%; of good mill ail rnoperation sparked 
ty a mall whose genius in the area of industry relations is foIIS rerrlg- 
ti /tIl. 

Carl sta%s on as a consultant so his imprint g ill not h Inst. liul 
for the most part he Still he busying himself in sonny California milli 
nnuerous projects. For example. he is an expert Of rcnom n on the Cix it 

Car ail Olt Abraham Lincoln. (hi one occasion. %%hen a ielathe of 
trine thought that be had unemered an obscure and rare booklet on 

.inroln. I brought it to his attention. Without a moment's hesitation he 

old nu how ma 11V ()pies mere extant and what they were worth. 
I suspect that Carl mill be very much present. despite his retirement. 

at certain industry alTairs. Ile mon't be missing the annual R \I1 Dinner 
or past ail present directors of the NAB. the social highlight of eSery 
'AB Comcntion. If the industr\ should do something in the realm Of 

Ipurtant music or program development I think you'll find him on 

rand. 

\Zany of my most enjoyable recollections are linked to II \II and to 
For se%eral years I was a member of the I { \II traveling program 

Buttes (S we sometimes referred to ouselyrs as the "traveling circus') 
nd fancied myself a public speaker. This idea exchange fulfilled an 

essential function. permitted the "troupe" to talk to hundreds of broad- 
.asters. and when it was discontinued because of the pressures and 
xpeul e of the ASCAP suit left a void that has not yet been filled. 
arl was generally present at the sessions and always stood up (some - 
itnes against much opposition) for the importance of including "good 
Husk- periods whenever feasible in the broadea-t clay. 

I always think of Carl as the true "gentleman." Erudite. thoughtful. 
nthu- iaslie, a devotee of the arts, his thousands of friends also know 
im as extraordinarily courteous and friendly. No matter how busy. 
le liner brushed you off. And he treated everyone with respeet. 

Judge Burton. his executive v.p.. has worked closely with him for 
ears. Under luis succession 10II is in good hands. But l'in sure the 

gins me in saying. "Come back often. Carl... 

ON6OR/30 DECE1EBER 1963 
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RCA announces three (3) 
High -performance quadruplex equipments 

Compact Recorder 
A complete fully transistorized, budget- priced quadruplex equipment that's compatible 
with all standard quadruplex recorders. Uses standard modules (like those used in RCA's 
de luxeTR -'_'2 Recorder). as space for color modules. Complete in 33" x 22 "x 66 " unit. 

Important These new machines provide the same kind of tapes (quadruplex) and the same proven superior 
quality recordings as RCA's de luxe TR -22 Recorder. They use many of the same modules and 
components. There is no compromise on either quality or compatibility. 

RCA Broadcast and Television Equipment, Building 15 -5, Camden, N.J. 



rau d-new TV tal) o ro et J i ' I ers! 
impact, fully transistorized, standard modules 

V 
Playback Special 

nple low -cost high -quality quadruplet machine for 
ack of all standard tapes. Ideal for on -air playback, for 
g. for checking tapes for client -agency previews. etc. 
s present recorders to be used full time for recording. 

for color modules. All in one 22" x 22' x titi" unit. 

Mobile Recorder 
Transistorized high -quality quadruplet recorder 
with limited playback feature for checking purposes. 
Small size 28' x 22" t :32" with casters . Can he 
transported in a station wagon. Makes tapes in the 
field that you can play back on your standard re- 
corders. Records color and black and white. 

The Most Trusted Name in Television 
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555 FIFTHI 

INTEREST IN DRAMATIC RADIO 

This is to express my interest in 
and appreciation for your excellent 
article on the return of dramatic 
programing to radio, even though 
our call letters, which are \WORL, 
were incorrectly printed \\'RL 
twice. 

\WORL presently presents more 
programs of this type than any sta- 
tion in the United States and was 
the pioneer station of this form of 
entertainment. You may be inter- 
ested to know that since we 
launched this dramatic concept on 
1 June our listener response has 
been fantastic. These presentations 
demand that listeners pay careful 
attention. Listeners attentive to 
programing are listeners attentive 
to interjected commercial mes- 
sages. The many commercial offer- 
ings presented on this station, 
which call for a listener's response 
directly to the station, arc produc- 
ing results far in excess of those 
previously produced by this sta- 
tion in its recent history. And 1 

believe that this is entirely clue to 
the type format which we now 
follow. During the period from 29 
October through 15 November, 
slightly over two weeks, this sta- 
tion received 9,000 letters and 
cards in response to its programing. 

I believe that the public's inter- 
est in dramatic radio is strong to- 
day as it was during the so- called 

great years of radio" when CBS 
soap -operas dominated the ratings 
scene in most markets throughout 
the country and that they were dis- 
continued because the networks 
and a great many of the station 
operators de- emphasized radio in 
an effort to give added strength to 
the launching of their television 
properties. 

We believe that this form of 
radio entertainment is again com- 
ing into its own and we are firmly 
committed to this concept. 

Charles C. Pye, Jr. 
vice president and 

general manager 
\V(JIiL Radio, Boston 

Letters to the Editor 

TIIE "CRASS ROOTS GAP" 

I enjoyed your Publisher's Re- 
port of 9 December- "The Broader 
View," especially like your questior 
to Harriet \'an Horne: "I wonder 
how often she gets out of Ness 
York ?" 

Unfair as the blanket indictment. 
implied in the question, may be 
one could direct such a questior 
to virtually all radio -tv critics, tc 

many legislators in Washington, tc 

purveyors of Potomac Bureau Ex- 

pertise, etc. 
In this era of mass communica 

tions, the thought leaders and ever 
many personally involved in mast 
communications, find little time for 

regular subjective contact with tht 
masses. We all find this challeng- 
ing, frenzied. affluent life over 
whclming at times. 

I don't know how the averag. 
New Porker feels, nor can the 
know how we feel about the prob 
leers of the day in "Mule Shoe." 

It seems a paradox that moden 
mass communications have no 
really closed the gap hettwecl 
Washington or New York and the 

grass roots. This fact never scent 
more apparent than the verba 
comment that followed the assassi 
nation of J.F.K., although almos 
everyone I talked to considered th, 
assassination vile, senseless act, 

Perhaps what I am saying is tha 
modern communications is goin; 
to have to find a way to tap th. 

genuine feelings, opinions, reflec 

tions. aspirations, etc. of \lr. any 

\Mrs. Average America. Of course 
l presume this was an insurmount 
able gap in "rural America" of 4 

years ago, or more, and perhap 
we are now closing the gap twit 

some fallible conclusions. 
I do not pretend to know th 

answer - if there is one - but 
would certainly seem to be an are 
for study that would have rep 

meaning for the broadcasting bus 
ness. It wgltt answer some of ou 

all- too -prevalent critics. 
Name \ \'itlrhel 

(group vice presiden 
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Why it pays 

to advertise your .ruction 

in a broadcast book 

BECAUSE THE TIMEBUYER IS KING 

There's nobody better quali- 
fied to advise you how and 
where to invest your national 
advertising dollars than your 
own national representative. 

He'll tell you that the time - 
buying system really works. 
Which means that at any of the 
top 50 (or top 100) advertising 
agencies placing national spot 
business the recognized time - 
buyer, backed up by his super - 
visors, decides which stations get 
the nod. Sure, there are excep- 
tions to the rule. Of course there 
arc some account executives and 
ad managers that exert a heavy 
influence. But, by and large, the 

timebuyer is king. 
Reaching the timebuyer, and 

the other men and women who 
strongly influence a spot buy, 
is a job for a specialist. That's 
why the several thousand time - 
buyers (by job title and job 
function) who buy national spot 
read the broadcast books. More- 
over, they rely on them. They 
rely on one or two favorites al- 
most to the exclusion of all 
others. 

Buy broadcast books to give 
your national campaign impact 
where it will do the most good 
... at least cost. 

a service of 
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Who Do We Please 
Or 

Whom Do We Please? 

Grammatically speaking, we all know that "Whom do we please ?" is correct (don't xyc ?). But if you're in th 

communications business, what and how you say it is important in selecting the type of audience von wan 

Three years ago, KABC RADIO decided that their audience should be adult, above- average in intellect an 

education, income in the upper -half of the class, more two -ear families and maybe an extra bathroom in tl 

house. We call them the "\ \'hon" group. And to encourage this "bigger -buying' segment of Los Angeles t 

dial K.\I3C RADIO 79, we inaugurated in 1960 a fresh and stimulating concept of an all -conversation forma 
We selected a gifted group of conversationalists (from the "Whom "category) who neither talk up nor dow 
to our audience - but straight at them. It was and is a highly successful innovation ...because we no 

deliver to our advertisers just about the most important group of listener -customers in Los Angeles. 

Who do we please? "WI 10M" (and advertisers) ... that's who. 

REPRESENTED NATIONALLY BY THE RATI AGENCY 

14 

KABC 
RADIO 79 
The Conversation Station 

of Los Angeles 
AN ABC OWNED RADIO STATION 
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Interpretation and toonnentary 
on most significant tv /radio 
and marketing news of the week 

With mid -season approaching, there's a lot of soul- searching being done in Hollywood. 

Just before Christmas, Warner Bro.. fired Jack \\ ebb as head of that major studio's 
tv produetion operations. \\ ebb, who had a three -year contract, was nndrt.t:rulabiy. 
annoyed. Iloweser, \ \'il failed rather ubkiously to collie lip with strung show, this 
season. with the studio represented on the networks k only twit .how, a Ft-lieu/11 

for 77 Sunset Strip and \\'ebb's resival of an old WB pilot idea, Temple Roust ut. 

Likely to move hack into Warner Bros. 'I'\' production jot,, are .wreak pro- 
ducers, directors and other. who Isere fired when Webb moved in, and %, ho bane 

since called thenlsettes "The-Government-In-Exile. 
Also out of a toll Ilollywoud post is William Dozier. senior production t.p. at 

Columbia Pictures -owned Screen Gems. There's been a 23'-, drop in the number of 
SG- produced show: un networks rurrcntiy as compared with last season. and none 
of the current crop is a strong Nielsen entry. 

The appeal of action -adventure tv shows to kids is worldwide, says a top distributor. 
From Lone Ranger to Lassie, the overseas market for juvenile appeal ,Mows is "ex- 
panding rapidly." says Tclesynd president Hardie Fricherg. 

Explains the veteran syndicator: "American toy companies. whirl hone been 

markedly successful in their use of kiddie shows on tv. are spreading their markets 
overseas by using the saine kid shows as in the United States. This is a lanfivage the 
whole world understands. There are no innuendos. None of the characters is in need 

of psychoanalysis or neurosurgery. All problems are solved by physical means. 
Incidentally, this is a factor which makes the kid shows easier to dub.'' 

Battle to distribute trading stamps in Kansas is still echoing in radio and tv. 

American Savings Stamp Co. of Chicago began distribution of its stamps in the mid- 
western state on 9 Derenther ... and touched oIT a real flurry. 

Although American Savings Stamp Co. bought a considerable amount of broad- 
cast and print advertising to push its cause. a number of Kansas retailers ( including 
N1ontgoulery Ward and J. C. Penney) fought the stamp invasion bitterly. 

The anti -stamp faction has opposed giveaway stamps on the grounds that they 
will boost retail prices. Not so. replied Sherman D. Rubenstein. president of Ameri- 
can Savings Stamp Co. late this nionth. "In fact.'' he snapped. "in cities where Lad- 
ing stamps are used. prices are a hit lower." 

American Savings Stamp Co.'s big gimmick: the -tanips are redeemed in L. S. 

savings bonds which "are not under any normal definition either good. wares or 
merchandise. or cash'' iu the opinion of the Kansas Attorney General. Kansas law 
prohibits other redemptions. 

Trend among agencies toward commissions -plus -fees should help direct -mail advertising. 

That's the contention of the Direct \lail Ad% ertising Assn.'s chairman. ingeln R. 

R. \'enezian of McGraw-Dill. 
In a year -end statement. Venezia II said: 
"Direct mail. just as print advertising. tt. radio and other ad%eiti ring media. 

must account to management for a proper return on its investnil'tit. In this area. the 
direct mail industry needs more proof of results." 

ls 
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NBC TV is taking a leaf from ABC TV's promotion book in selling a "young viewers" audience. 

Target for this sales campaign are agencies handling products sold mainly via 
network participation shows. Program vehicle involved is Saturday Night at the 
Movies, which does not land in the top brackets in over -all ratings but which is in 

seventh spot among viewers in the 18 -35 -years category. 
Some of the figures being stressed by NBC, based on Nielsen data, are: a 48% 

audience advantage of SNATdi in reaching young adults, as against the average 
evening program, and a 50% advantage in reaching younger women. 

A major radio /tv focus is being placed on President Johnson's Texas ranch. 

No stranger to broadcasting, the President has indicated to the heads of the three 
tv networks that he intends to work as close to the broadcast inedia as did his pre- 
decessor, the late President Kennedy. 

With an election year starting this week, broadcasters are already planning on 

"summer White House" coverage of LBJ activities. Southwestern Bell has installed 
more than four dozen new phone lines for radio and other communications at the 

President's Gillespie County ranch, plus an extensive new microwave system linking 
the ranch to network pickup points. 

One of RCA's biggest competitors, Zenith, virtually matches RCA with a big color line. 

There are no less than 23 color receivers in the 1964 Zenith line, covering a spread 
from table model "black box" models with a "suggested" price of $449.95 to "home 
theatre" models tagged up to $1,775. 

There are also a dozen b&w models, ranging upward in size from lead-off 16- 

inch models to console combinations. With its heavy investment in color, Zenith i 

now a color tv advertiser, largely on a spot basis. 

Purex and J. Walter Thompson have planned a new tv splash for an old product: Brillo. 
Purchased recently by Purex, Brillo is due for a January -to -June ride on four CBS 

TV daytime shows, three NBC TV daytimers plus the evening Hollywood and the 

Stars, and Lisa Howard's woman's -angle daytime newscasts on ABC TV. 
In some cases, Brillo will share commercials with other Purex products (Liquid 

Trend, Sweetheart Soap, etc.) on the CBS and ABC shows. JWT was appointed 
agency for Brillo in a field in which much of the play has been taken away by 

S.O.S. and the chlorinated cleansers. 

Network fade-out on tv boxing matches (see story, p. 32) may aid some syndicators. 
Unless Gillette follows the example of Texaco with its operacasts and builds its 

own tv network to carry Friday -night fights, there won't be any national -level tl 

boxing shows for sports- minded viewers by mid -1964. Gillette, by all indications. 
isn't likely to tackle all the problems of network lineups. 

The dearth of boxing events may well leave an opportunity for national spot. 
regional and local advertisers in the syndication area. There are a few syndicated 
boxing shows available, notably Bill Cayton's Greatest Fights of the Century dis 
tributed through Radio & Tv Packagers Inc. 

The series was, at one time, sponsored widely by Chesebrough- Pond's. 
Key problem for advertisers who like boxing events: the size of the audience foi 

tv boxing is relatively the same, although the tv audience keeps growing. 
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IN 
CHICAGO 

Chicago's O'Hare International Airport serves 84,000 

passengers every day -the world's busiest air terminal. 

Chicago's WGN Radio serves 910,000 homes every day - 
reaching the largest audience of any broadcast property 

west of the Hudson.' 

Chicago's O'Hare and WGN are both dedicated to Service. 

An'ONSOR 30 DEC' MM. .K 1963 

WGN 
IS 

CHICAGO 
the most respected call letters in broadcasting 
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Two Loves Hath He 
...One is the March of Dimes 

1 he inimitable . - . ineffable .. 

lu 

irresistible ... Jack said, 
"IPcll- 1- 1 -I1!" 

when 56 stars got into the act! 

TELEVISION 

"ONE FOR THE MONEY" -a half-hour 
spectacular - 16mm, black and white. Em- 
ceed by Dick Van Dyke and starring (al- 
phabetically) Gene Barry, Jack Benny, 
Gary Crosby, Jimmy Durante, Lorne 
Greene, Joe and Eddie, Bob Hope, Red 
Nichols, The Sportsmen, Jerry Van Dyke, 
Nancy Wilson, Jane Wyatt and Don Wil- 
son, Announcer. 

"AT THE EDGE" - 15 min. - 16min, black 
and white - Documentary - narrated by 
Henry Fonda. 

FILM SPOTS - 1 min., 30 sec., 20 sec. and 
10 sec - 16mm, black and white - Featur- 
ing March of Dimes supported birth de- 
fects and arthritis special treatment cen- 
ters and patients. Also live copy and 
March of Dimes buttons with individual 
station channel numbers. 

RADIO TRANSCRIPTIONS 

FIVE MINUTE MUSICAL PROGRAMS 
recorded by Andy Williams, Ella Fitzger- 
ald and The Clancy Brothers and Tommy 
Makem. 

CELEBRITY SPOTS - 1 min., 30 sec. and 
15 sec. announcements by Shirley Booth, 
Richard Chamberlain, Van Cliburn, Paul 
Ford, Lorne Greene, Dina Merrill, Anna 
Mollo, Barbara Stanwyck and Jane Wyatt. 

"ON THE RECORD" - Ten 30 sec. re- 
cordings for deejay use including Tony 
Bennett, Anita Bryant, Dion Di Muci, Ella 
Fitzgerald, Skitch Henderson, Brenda Lee, 
Chad Mitchell, Johnny Tillotson, Leslie 
Uggams and Bobby Vinton, 

THE SPANISH TRANSCRIPTION pre- 
sents 5 minute musical programs by Tito 
Puente, Tito Rodriguez and Joe Valle. 15 

sec.. 30 sec. and 1 minute Spanish lan- 
guage announcements by Buck Canel. 

COUNTRY AND WESTERN TRANSCRIP- 
TION - Five minute musical programs and 
:30 spot announcements by Sonny James 
and Faron Young. A 1:30 "March of Dimes 
Prayer" in C & W style by Leonard Loyd. 

SPECIAL FM TRANSCRIPTIONS 

"GALA PERFORMANCE" - 15 minute 
program narrated by Milton Cross with 
performances by Franco Corelli, Byron 
Janis and Leontyne Price and messages 
by Rose Bampton, Rosa Ponselle, and 
Giovanni Martinelli. The flip side contains 
a 5 min. musical program by duo -pianists 
Ferrante and Teicher and spots of 1 min., 
30 sec. and 15 sec. by Van Cliburn and 
Anna Mofto. 

NOTE TO BROADCASTERS WE'VE SENT YOU THESE MATERIALS FOR USE DURING JANUARY, MANY, MANY THANKS! 

The National Foundation -March of Dimes 
GEORGE P. VOSS, Vice President for Public Relations 800 Second Ave., New York, N. Y. 10017, OXford 7 -7700 
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'CALENDAR 

ANUARY 

The when and where 
of coming events 
:10 I),ccmhcr 101::1 

' ational Retail Merchants Assn., 
53rd annual convention on The 
Challenge of National Growth," 
Stotler !Mum Hotel, \. ' Y. (6 -9) 

ntcrnational Radio and Television 
Society, first newsmaker of the 
year (8); first of a series of seven 
production workshops, 1Valdorf- 
Astoria, New York (9) 

lorida Assn. of Broadcasters, mid- 
winter conference and directors' 
meeting. Ouest speakers are NAB 
vice president for government af- 
fairs Paul Comstock, and three- 
tor-chairman of the Florida De- 
velopment Commission Wendell 
Jarrard, also Raymond E. Carow, 
president of the Georgia Assn. of 
Broadcasters, Panama City, Flor- 
ida (10 -11) 

'ational Academy of Television 
Arts and Sciences, dinner and 
show for the New York chapter, 
Americana Hotel, New York (17) 

lihvaukee Advertising and Graphic 
d Arts Groups, Ben Franklin Ban- 

quet (16); 6th annual graphic arts 
workshop (1S); Special workshop 
sponsored by the Sales Promo- 
tion Executives Assn. (4 Febru- 
ary); Exhibit and Awards Night 
(15); Silver Award Banquet spon- 
sored by the Milwaukee Advertis- 
ing Club and the Advertising 
Women of Milwaukee (27), Coach 
House Motor Inn, Milwaukee 

:eorgia Assn. of Broadcasters, 19th 
annual Georgia Radio -TV Insti- 
tute "day -long debate" with FCC, 
University of Georgia ( 21 -22) 

; ational Religious Broadcasters, 
convention, Mayflower Hotel, 
Washington, D. C. (21-23) 

.dvcrtising Assn. of the West, mid- 
winter convention, Bakersfield, 
Cal. ( 24 -26) 

,mcrican Women in Radio and 
Television, board meeting, Hil- 
ton Ilotcl, New York (24 -26) 

outh Carolina Broadcasters Assn., 
17th annual convention, Jack Tar 

LONSOR/O 
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l'oinsett Hotel, Greenville, S. C. 

(31-1 Feb.) 

FEBRUARY 

Electronic Sacs -Marketing Assn., 
2nd annual electronic marketing 
conference, Barbizon Plaza Hotel, 
New York (3 -5) 

Advertising Federation of America, 
mid -winter conference, Statler- 
Hilton Ilotcl, \Vashington, D. C. 
(4 -5) 

International Radio and Television 
Society, newsmaker luncheon 
with NAB president LeRoy Col- 
lins, Waldorf Astoria, New York 
(51 

Michigan Assn. of Broadcasters, an- 
nual legislative dinner and mid- 
winter convention, Jack Tar 
Hotel, Lansing, Michigan (5 -8) 

Minnesota Associated Press Broad- 
casters Assn., meeting, Minne- 
apolis (6) 

Mutual Advertising Agency Net- 
work, annual meeting, Royal 
Palms Inn, Phoenix ( 20 -22) 

Directors Guild of America, annual 
awards dinner, Beverly Hilton 
Hotel, Hollywood; Waldorf As- 
toria Ilotcl, New fork (22) 

International Broadcasting Awards 
for 1963, banquet presentation 
for best commercials on radio 
and television, Hollywood Pal- 
ladium, Hollywood (25) 

Southwest Council of the American- 
Assn. of Advertising Agencies, 
annual meeting, Mcngcr Hotel, 
San Antonio (27 -28) 

MARCH 

1964 Variety Merchandise Fair, at 
the New York Trade Show Build- 
ing, New York (S -12) 

Electronic Industries Assn., three - 
day Spring conference, Statler 
llilton Hotel, Washington, D. C. 
(9 -11) 

Ì SOUTH BEND- . 
'ELKHART 15 THE 68th 
ATV MARKET/ 

THEY MUST 
PRACTICE A LOTI S 

WNDU-TV 
T /a ZiinreS7Wox 

SOUTH BEND ELKHART 
CALL VENARO TORBEI M <CONNELL. Inc 

JACKSON , MISSISSIPPI 

OVER 

350,000 

TV HOMES 

OVER 1' /a 

BILLION 

DOLLAR 

CONSUMER 

INCOME 

JACKSON, MISSISSIPPI 
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COMMERCIAL 
CRITIQUE 

Trends, techniques, new 
styles in radio /tv 
commercials are evaluated 
by industry leaders 

Search for true yardstick 
JOSEPH LORIN, 
vice president at Grey Advertising 

,, you TELL in advance the sell - 
C ing effectiveness of your commer- 
cial? 

The persistance of the demand 
for measuring the sales effective- 
ness of advertising is understand- 
able. And some day we may even 
achieve it. But a realistic view of 
the problem reveals that before we 
can discover an exact way of meas- 
uring accurately the advertising-to- 
sales cost ratio of an individual ad- 
vertisement, we shall have to find 
true yardsticks for all the other ele- 
ments of marketing which influ- 
ence sales. 

Then perhaps we shall be able to 
isolate the specific contributions of 
all the marketing elements, includ- 
ing advertising, and set up the ex- 
act ratio of cost -to -sales for each. 

The Association of National Ad- 
vertisers put its finger on the prob- 
lem when it said in its well known 
report: "Sales are not exclusively 
advertising goals. They are total 
marketing goals." And marketing 
includes such other influencing fac- 
tors as product, price, package, pro- 
motion, personal selling, distribu- 
tion. 

Sales arc also influenced by fac- 
tors over which the marketer has 
no control: The action of competi- 
tion, economic conditions, social 
changes, even the weather. 

Realistically then, we must recog- 
nize that in this marketing melange 
our advertising should be aimed at 
a clearly defined target. After set- 
ting up this target, we should then 
establish critical criteria for Incas - 
uriug the effectiveness of an adver- 
tisement in reaching its goal. 

1Vhat kind of criteria? We shall 
try to answer this general question 
bk focusing on a specific form of 
advertising: the tv commercial. 

20 

Generally, both management and 
researchers have been reasonably 
satisfied with measuring the view- 
er's ability to recall a commercial 
as a valid index of its effectiveness. 

Nevertheless, the feeling has per- 
sisted in many advertising circles 
that deeper penetration into viewer 
reactions to commercials is needed. 
In some quarters this restlessness 
was translated into further study 
and research. 

As we studied the problem it be- 
came more and more evident that 
the ability to recall a commercial 
does not necessarily indicate a 
favorable shift in attitude towards 
the product and certainly does not 
show a predisposition to buy. The 
aim of an advertisement is to per- 
suade the consumer to like a brand 
or product better after exposure to 
an advertisement than before. 

Let us, therefore, take a close -up 
of the television commercial against 
this background. Like all advertis- 
ing, a tv commercial is a communi- 
cation. \Vhen we communicate, we 

Vice president Joseph Lorin has 
been with Grey Advertising a long 
time. Ile joined the agency 35 years 
ago in 1929, and is editor of the 
agency's house organ, Grey Matter, 
where this article first appeared. 

aim for a reaction. 
This reaction is achieved in five 

basic steps which we call "The 
Staircase of Influence." 

To get to the top of the staircase 
the commercial must climb these 
steps: 

Step 1 -it should be seen ano 
heard: ATTENTION 

Step 2-it should hold the view 
ers: INTEREST 

Step 3-it should transmit a Ilea; 
selling message: COMPREHEN 
SION. 

Step 4 -its message must maki 
an impression: IMPACT 

Step 5-it should make the pros 
pect like the product more: We cal 
this: "ATTITUDE SHIFT." 

All these steps have meaning ant 
all can be measured, but we hob 
that the most meaningful is "atti 
tude shift" because: 

1. "Attitude shift" is the measur 
of the goal of the commercial. 

2. "Attitude shift" is related t 

sales. 
Let's take the first point. "Att 

tude shift" is the ultimate aim of 
commercial because if we are t 

persuade the prospect to action w 

must first change his attitude tc 

wards the brand. If the attitude ; 

negative, we aspire to make it po: 
itive. If it's neutral, we must aim t 

move the prospect across the bot 
der line to the positive side. If it 

already positive, we must aim t 

strengthen the positive attitude. 
And this leads us to the secon 

reason why we call "attitude shift 
the most meaningful step on th 

"Staircase of Influence." "Attitud 
shift" is a measure of potential sel 

ing power. For there is definite e% 
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dente that ,1 I.00rable ch.ulge in 
attitude towards a brand is a signi- 
ficant step towards making a sale, 
for liking the product k a stepping 
stone to buying it. 

The question then arises: Can 
"attitude shift," as the result of es- 
posure to :1 commercial or a series 
of commercials. be measured? 

Our ausssrr is "I)cfinilely, ycsr 
\1'r bas's developed what we con- 
sider a uniquely effective method. 

I. lfefon we pre -test a commer- 
cial we do a preliminary study to 
find Out the features :Ind benefits 
promised by the product which the 
consumers consider important in 

evaluating it. 
3. This data, obtained by using 

an attitude .scaling device called an 
"opinion-rater," are subjected to 
analysis on in1 electrnnic computer. 

3. From this analysis we get the 
critical (actors aucl their relative 
importance. From these we con- 
struct our "attitude scale." 

1. 
with °attitude we 

pre -test the commercial, using two 
groups of people, each represen- 
tative of the market target at which 
we are aiming. One is a test group. 
The other is a control group. 

S. The control group's evaluation 
of the product is measured by 
means of our "attitude scale." Since 
this is :1 group of representative 
prospective buyers, it is a fair as- 

sumption that any other group so 

constituted would have the saine 
attitude score. 

6. Using a rear view projector, 
we expose the commercial to the 
test group in their homes as part 
of a show. They believe that the 
show is being tested, not the com- 
mercial. By using our "attitude 
scale," we then get this group s 
evaluation of the product. 

7. The difference in score be- 
tween the group which has seen the 
commercial and the group which 
has not seen it, is the "attitude 
shift" score of the commercial: that 
is, the selling potential built into 
It. 

In this simplified description of 
the method we use to measure the 
critical factor of "attitude shift" we 
have omitted a lengthy discussion 
of the scientific reasons why WC 

evmsider this approach inure mean- 
ingful than standard pre - testing 
techniques. 

Ilere they are in capsule: 
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I. lt I. kith ,1 uo.11nnglul and 
complete measure ill lh.11 It coyrrs 
the entire ,.SLlirc,nr of Influence." 

2. It permits 
undistorted In 

111.1 \111111111 realism 
the elfec t of the 

medium itself. I11 this cane tele- 
ision. 

3. It makes 11se of the nnlst ad- 
saucet1 tools of measurement from 
rating scales to electronic comput- 
ers. 

I. It eliminates the experimental 
hits so often found in the usual be- 
fore-mid-after methods. 

Since ss have used this Gres 1110- 

tlstlllti li'1 llnnlll. UII .1 lar1 111un11. 1 

of cunluler< lals, ss r 11 ts e a( t 1111111 

1 Ihd Ill rIt\ sa111p1es of als relaabll 
dy and Ole( ils 1 ales. \\ e are «a 11 

(lent 111.1t in out method of 1111,11111 

nag '.Itlitnde slli(t" we 11.1.e d1 

ttloprtl .1 ss,rs of pletlstulg (I m 
lnertial\ ssllnll 11.1s 111.1115 .Ids,I11 
Tages 1)S IT presionsFs act (pled 
techniques, 

\1'e beg.111 this piece hs asking 
'(:,nl you tell in ads date the se11111'.4 

elfccliyeness of yo11r comnn rc1.11'. 
()la- MIS 5V1-1- is, \lore ti/1s1'ls 111.111 

..s er before." 

NOW 46th* .THE GREENVILLE- 
SPARTANBURG - ASHEVILLE MARKET... 
AND ITS DOMINANT STATION IS 

"The Giant of 
Southern Skies 

RANKED 46th by SALES 
MANAGEMENT Mogozine, the 
WFBC -TV market is oheod of Jack- 
sonville, RichmondPetersburg, Dur - 
hamRaleigh, and other fane South- 
ern Markets. Within its coverage 
oreo, WFBC -TV is the DOMINANT 
stotion, according to oll the latest 
independent surveys. For more in- 

formotion, contact the Station or 
Avery -Knodel. 
'Feb. I, 1963 SM Survey of Tele- 

vision Markets Average Nighttime 
(Daily) Circulation 

SOUTHEASTERN 

BROADCASTING 

CORPORATION 

AFFILIATED WITH 

WBIR -TV 
KNOXVILLE, TENN 

WMAZ-TV 
MACON. GA 

Represented by Avery- Knodel, Inc. 

IWFBC1 

WFBC -TV's 61- County 
Grode A and B Con- 
tours Include The Rich 
Industrial Western 
Corolinos, plus coun- 
ties in Georgia and 
Tennessee, with . 

2,157,900 PEOPLE 

589,300 HOMES 

53,105,117,000 INCOMES 

51,974,010,000 RETAIL SALES 

According to 

SALES MANAGEMENT S SURVEY OF 
BUYING POWER, JUNE 10, 1963 

CHANNEL 4 

WFBC -TV 
GREENVILLE, S. C. 
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k. 

how do you fit an elephant into an elevator? 

You can! ... if you'll settle for the hindquarter. It's like ranking TV markets. You can take a 
portion of the market by using the metro approach ... but if you want the whole elephant, 
you've got to rank by total market! Consider. More than 90% of the Charlotte Market is 
located outside the metro area, and the total Charlotte TV Market contains 574,800 TV homes 
... ranking 20th in the nation ... first in the Southeast!* All the pachyderms are trumpeting 
about WBTV's 87°1 lead over the markets second station.* aARB TV Market Digest 

i 3Qb 
CHARLOTTE 
JEFFERSON STANDARD BROADCASTING COMPANY 

Represented Nationally by Television Advertising TpR Representall.es, Inc 
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Tax cuts may 
boom '64 outlay 
Noted consultant sees broadcasting receiving 22% 
of over -all media advertising during 1964, or total 
for radio and tv of about $3 billion in ad dollars 

us \ sso t N11( utu F. %%111c1h govern 
T 

ut: 
and alfect our business economs 

don't operate un a 12 -mouth cidcm- 
dar year. While businessmen bal- 
ance accounts and compare year 
end results ever l'_ months, the 
ebb and flow of business and eco- 
nomic activity is a coutinuons (loss 
process. 

As we enter each new calendar 
ear, we inherit all the prevailing 

forces and trends and the levels of 
activity which exist at the close of 
the year just ended. 

Since the mild recession. which 
petered out in the early spring of 
1961. the American economy gener- 
ally has experienced a ci ulative 
peritxl of business cycle expansion 
-and we ended 1963 with these cx- 
Irusiun p "KesSes still in force. 

'there is little doubt that the up- 
ward momentum of general busi- 
ness ss ill earn forward into 196.1. 

The mnl\ qin tiou is whether this 
ospausiom w ill be sustained through- 
out the full ear or ss ill the ensuing 
I 2 months witness the development 
of internal or international es cuts 
(or trends) ss hielt ss ¡Il generate a 
series of economic stresses later in 
the sear. 

During 1963, a rise of 3.2% in 
Gross \ati011a1 PruKluct was broadly 
reflected throughout the American 
ecvnonrs. Most Sectors of industry 
and business ads aneed within a 
rr to 6r range. 

Total advertising rose by approxi- 
mately 5" (probably .1.5q with 
T \' expanding with greater vigor 
than either general business or total 

GROSS NATIONAL PRODUCT 

5.2% 

1963 Actual 

u ithout 
tax reduction 

5.5% 
with 

rose reduction 

1964 Forecast 



Ara 

TOTAL ADVERTISING 

+4.8% 

TV 

+10% 

1963 Actual 

Radio 

+5% +3.5% 
without 

tax reduction 

+5.2% 
with 

tax reduction 

TV 

+9.5% 

1964 Forecast 

Radio 

+5% 

all media advertising or any other 
advertising medium. Radio adver- 
tising about kept pace with the rise 
in CNP and total advertising ex- 
penditures. 

We are convinced that the Amer- 
ican economy will be quite pros- 
perous in 1964. Consumers will have 
more spendable income and will 
buy a greater quantity of goods and 
services. More goods will be pro - 
duced. Producers and dealers will 
spend about $700 million more dol- 
lars to advertise their goods and 
services. 1961 should be a good 
year for all advertising media, both 
at national and local levels. 

III order that we may better 
evaluate 1964 trends, we might ex- 
amine where we now are in terms 
of 1963 developments. 

1963 Year in Review: 
\t the beginning of 1963, we pre- 

dicted a broad eeoninnie expansion 
mirrored by a 5(.i expansion in CNP 
and general business. Titis antici- 
pa ted pattern has prevailed, 
throughout the year, including tltc 
expected gaits in upward momen- 
tum during the fourth quarter after 
a moderate rate Of change during 
flue skimmer period. 

\gaunst the background) of (:Nl' 
rising hl 5.2', from $555 billion 
t 1962 to $5ti 1 billion (1963 ), total 
all media advertising rose from $12.- 
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380,000,000 (1962) to approximate- 
ly $12,940,000,000 in 1963. Our orig- 
inal expectation of at least $12,900; 
000,000 for 1963 total advertising 
was within three tenths of 1% of 
actual achievement; final 1963 re- 
sults may prove that total advertis- 
ing aggregated $12,925,000,000. 

Within the structure of American 
advertising, we predicted that the 
greatest percentage gain would be 
in tv and that total 1963 tv ad- 
vertising would, for the first time, 
reach the $2 billion mark. One year 
ago, it appeared certain to us that 
1963 tv advertising "should rise by 
a higher rate than other advertising 
medium and the economy its a 
whole." In actuality, duc to sub- 
stantial gains in national spot busi- 
ness, tv advertising rose by ap- 
proximately 10% on the basis of a 
11% increase in network and na- 
tional spot and a gain of about 7% 
in local t advertising. We now 
estimate that total tv advertising 
approximated $2,100,000,000, dur - 
ing 1963, or about 162' of the na- 
tion's total advertising pie. 

Radio also moved ahead but with 
less spectacular gains than prevailed 
in t'. Radio network and national 
spot advanced by approximately 4'; 
while total local radio rose a shade 
above 5 ̂ . This 1963 radio pattern 
was essentially the situation which 
we anticipated in our forecast, made 

one year ago. 
Total broadcast advertising (t 

and radio combined) undoubtedly 
reached a volume of $2,500,000,000 
in 1963, or slightly above 21% of 
the nation's all media advertising 
dollars. We anticipated a minimum 
20.6% ratio and, thereby, assumed 
that broadcasting would, for the 
first time in history, attract at least 
one -fifth of the nation's total adver- 
tising expenditure. 

Other sectors of the national 
economy generally responded ac- 
cording to prediction and estimates. 
Personal income was expected to 
rise by nearly 5 %; it rose 4.8%. 

A rise of between 4% and 5% was 
assumed for Retail Sales. It is now 
estimated that Retail Sales ad- 
vanced by 4.8%. We projected a 

gain of 10% in Corporate Profits 
( before taxes ). Preliminary year 
end data indicate that the actual 
Corporate Profits level rose 10%. 

One area of economic strength, 
beyond that which had been ex- 

pected, was the construction indus- 
try. A slight slowdown in residential 
and commercial building appeared 
logical, one year ago, with the total 
year's result being only fractionally 
above the 1962 level. However, dur- 
ing the ensuing months of 1963, 

residential, industrial and commer- 
cial Intilding held firm and even ad- 
vanced moderately over the 1962 
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1:mphiymeut rose by 2.7% even 
though unemployment remained is 
excess of 5% of the total work force, 
as predicted. Cost of Living rose b) 
1.5'1, as expected, by December. 

The I963 Business ;did Broadcast 
Outlook, as we presented it in the 
January î, 196.3 issue of sl'O \+1111, 

proved to ho workably aecuralc 
guide for most economic indicators 
during the full 12 months of the 
year. Few, if any, sectors of the 
economy failed to meet our predic- 
tions either with regard to indicated 
trend directions or anticipated per- 
centage gains. 

For the full year, radio and tv 
moved upward according to our 
expectations. On the basis of per- 
centage perfcmmalice, national (net- 
work and spot) tv was the strong- 
est element \ytthin the overall ad- 
vertising industry. At the beginning 
of 1963, we predicted sufficient 
strength in national tv advertising 
to boost this broadcast sector by at 
least S% (the largest pxrcentage in- 
crease of any single medium). Even 
this opinion proved to he a conser- 
vative judgement because national 
tv advertising apparently rose by 
nearly 11%. 

For 1963, total broadcast (radio 
and tv) advertising aggregated 
about S 2,S 20,000,000 \chid] was 
21.SS'c of total all media advertising. 
Broken down, within the broadcast 
industry, tv accounted for 16.2% 
and radio for 5.6% of the nation's 
advertising dollar. 

in retrospect, 1963 was a good 
,\car for the advertising industry 
and for the radio -tv industry. Both 
total advertising and broadcasting 
reached new historical high levels. 

The important current question 
s "Will the advertising and broad- 
-.1st industry move on, in 1961, to 
'veil greater levels of activity ?" 

)utlook for 1964: 
We predict for 196-1 a total adver- 

ising expenditure of approximately 
313,600,000,000 but, at the saine 
ime, we advance the opinion that 

Dotal advertising could fall within 
he range of S13,100,000,000 to $13,- 
'00,000,000. 

In establishing a probable range 
if $300 million between $13,400,- 
100,000 and $13.700,000,000, within 
which 1961 total advertising will 
ikely fall, we are not trying to 
ledge but rather we are attempting 
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lto ft'l'og111 /.t' the \.1r\ 1111; tllt't is 
ttImielt the I"ellertl f.I' Iteductiomi 
Milk! lu.tye on the national economy 
;mind, hence, upon advertising. 

Without the has reduction, 1961 
(: \l' NA ill not rise beyond $601 to 
$fi(Ni billion, a 3.5'; increase over 
1963. With this te\el of general 
husiuess esimnsion. we sso111d out 
expect total advertising to exceed 
S13r10),(100,(NN), a 3.5m increase 
over 19(i3. 

However, the couceusos of in- 
formed Washington source is that 
Congress will enact the reduction 
bill by \Iarclt 196-1_ Despite the re- 
troactis a nature of the proposed tax 
reduction. the impact on the econ- 
omy \siIl be felt \shen tax reductions 
actually show up in pay checks (af- 
ter lower withholding deductions). 

The earlier Congress enacts the 
Tax Reduction (till, the sooner trill 
the effect be felt on the Pconouty- 
aucl the greater will he its effect 
over the full 1961 year. 

Accompanying the effective iu 
pact of tax reductions, by earl) 
spring, we can conceive of GNP 
rising to an annual average level of 
$616 billion for 196 -1, an increase of 
5.5% above the 1963 level of $531 
billion. Within this economic Frame- 
work, we would anticipate a total 
advertising outlay of about $13.600. - 
000,000. If achieved, this figure will 
represent a 5.2% advance over 1963 
all media advertising. 

There is the outside possibility 
that the full effect of an early tax 
reduction plus higher deficit spend- 
ing could lift C \I' to $619 billion. 
Any such 6'': rise in the general 
economy would have the capacity 
to produce nearly $13,700,000,000 in 
total advertising. At this calendar 
point, we doubt any such achieve- 
ment but hesitate to discard it as au 
outside possihilit) . 

In our effort to assess realistically 
the pres:liling economic trends, pro- 
truding into 1961, as they are likes 
to he sustained and affected by t., 
reductions, we feel reasonably safe 
in prelictiug a 196I C \l' at the ap- 
proximate annual level of $616 bil- 
lion and total advertising outlays 
within one -half of one percent 
(either way) of $13.600,000,000. 
This is our basic forecast. 

Broadcast Outlook: 
Broadcasting. tv and radio com- 

bined, should account for about $3 
billion in advertising outlays, or 

shghtl betcr th.ul :_'' of thy na 

twit's total .111 autlia .ltlertsulg If 

this goal 1s acluiewed, otcr.111 hro.ul- 
cast advertising a dl Ilse h) 7 0 

n\er 196.1. 111i. extent of the In 
crease will tlel>.ud on the rise In 

total ads ertisiug as related to a 

of $616 I ilon s crop, a lust er b \ el 
of S601 $(iti(i hilhnu or a loghur 
les el of ,ibont $619 billion. \We are 
roi'. iced that the bill 1961 results 
will bring a rise in radio ,uni is ad 
'('rtisiag but we most pal thus n1- 

crease ssith1111 the (ratite of (\f' 
reference discussed varier in this 
report. 

\ \hateser pattern is generated b) 
general business, \tc rxpecl 1961 
Radio advertising to tat; :dong st tth 
apprusiul.11ely the same perel 
gain scored h\ total .111 1111111.1:111.11\1(g':- 

tisimig. lloss ever. tv scull, we are 
convinced, deris i' Ow largest per- 
centage expansion of all the Inecli.l. 

It should be minted that, through - 
out titis report, we refer to the sol- 
now of advertising expenditures, to 
dollar figures of tv and radio ad- 
vertising. In the case of broadcast- 
ing, actual advertising cspenditurts 
are considerably greater than sta- 
tion amid netswork re\enue. AtIvertis- 
ing expenditures include money 
spent for time, talent, program and 
film costs, prcxluction and related 
charges. Thus the income of the 
broadcasting industry, radio and 
tv, is only one of the composite 
elements comprising advertising es- 
pcnditures flowing into the industr 

If we peg $611-$616 billion as the 
expected annual level for 19(31 GNP 
and the derived all inedia advertis- 
ing volume of SI3.60010)500, swc 
believe that the follow ing radio and 
ty results ss ill be achieved. 

Radio: 
Combined local and national 

radio advertising should rise by 5% 
with this figure broadly apps ing to 
both national and local radio .mil 

vertising. 
(mir O\s11 sures of natoual rada 

business. phis other reported sab- 
ots 5, indicate an ~rail I rise 
during 1963 in national radio acs t r- 
tising dollars. 

The wide majnrIts of radio sta- 
tions, normalh eligible for and h pi- 
c.tlly reroing at least 5100.000 pcr 
scar in national ratio spot, st rote 
wore liaton.11 ads rtisiug in 1963 
than in 1962. These saine stations 
should esperieuc a further rise in 



TOTAL BROADCASTING 

+21.8% 

TV 

+16.2% 

Radio 

+5.6% 

+22% 
with 

tax reduction 

1963 Actual 

TV 

+17% 

1964 Forecast 

Radio 

+5% 

1964 national advertising. 
For thé radio industry, as a whole, 

national spot advertising is expect- 
ed to rise by about 4% during 1964. 

Likewise, network radio affiliates 
should anticipate a modest expan- 
sion in "network income." 

Local radio, as a whole and by 
areas and cities, will unquestion- 
ably reflect the percentage 1964 
gains in retail sales for the nation 
and for the respective areas and 
cities. A 5% to 5.5% anticipated 
growth in 1964 retail sales should 
set the radio industry's overall local 
advertising pace. 

Television: 
Combined local and national 

(network and spot) tv advertising 
should advance by about 9.5% dur- 
ing 190.1 if GNP rises to $614 billion 
to $616 billion. 

Within this overall pattern, na- 
tional tv is expected to expand by 
about 9% while local tv advertis- 
ing goes ill) by 10% to 11 %. 

These changes can be expected 
to raise tv's 1961 advertising vol- 
ume to approximately $2,300,000,- 
(XX) and this figure should lx 17.0% 
of the nation's all media advertising 
pie of $13,600,000,000, 

During 1963, tv network and na- 
tional spot developed considerably 
more vigor than we, or most per - 
cus, had anticipated at the start of 
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the year. National tv spot was es- 
pecially strong in 1963. However, 
we shall operate from a higher 
mathematical dollar base, during 
1964, and it doesn't appear likely 
that tv network and national spot 
will again rise by nearly the 11% 
which prevailed during 1963. The 
predicted 9% gain in national spot 
and network will undoubtedly out- 
strip advances made by any other 
segment of the nation's advertising 
industry. 

Percentage -wise, we shall not be 
surprised if local tv advertising 
rises by about 10 %-11 %. To achieve 
this 10 % -11% increase, local tv ad- 
vertising expenditures need to ex- 
pand by only about $40 million - 
naturally, we refer to sponsors out- 
lays for time, talent, filin, etc. not 
to local tv station revenue. We be- 
lieve that this growth in local tv 
advertising is fully due and will 
eventuate during the next 12 
months. 

The imponderable and unpredic- 
able factor in the 1964 growth of 
both radio and tv advertising is 
governmental regulation. 

During 1963, broadcasting gener- 
ally operated under a more favor- 
able FCC climate than in 1961 and 
196.2. We believe that this situation 
was partially responsible for the 
extra strength in tv network and 
national spot advertising. The adop- 

tion of prescribed FCC commerci; 
rules or the (unlikely) regulation c 

program standards would undoub 
ly raise questions among nation; 
advertisers and, thereby, slow dow, 
the 1964 rate of expansion in radi 
and tv advertising. Sponsor coi 
fusion over exact FCC commerci: 
regulations covering FCC comme 
cial regulations which, by their n. 

turc, resulted in a reduction of ; 

much as 10% in the number c 

commercials, during prime al 

Class B time, would undoubted 
cause a first year decline of as mu; 
as $250 million in broadcast advc 
Using. 

Our personal opinion is that tl 

FCC Commissioners, with one 
two possible exceptions, are ful 
aware of their responsibility and o 
ligation to preserve profitab 
broadcasting as the necessary, c 

sential basis for effective radio al 

t' stations and network. 

General Business Outlook: 
Economic cycles breed and ge 

crate cumulative expansions ai 

contractions within the prevaili 
composite business structure. S 

dom, if ever, do we find all cc 

mimic indicators moving in t 

saine direction at the same time. 
As we emerge into 1964, there;' 

substantially more uptrend indic 
tors than adverse trend indicate. 
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11.11 rile.; the (1tp4tlun (4 su(11( aeri 
uns iutentatiuual crisis. tlre us,r,tll 
domestic economic picture should 
be (1114' (il t),)tic eI),cu,iuu iu q)ro- 

dncUou, employment. retail sdes. 
eousumer Spendable illconu and 
l:\l'. 
Highlights of economy 

I him e1er, in passing. it should be 
noted that each year seems to %site 

urns venue ales) cold or hot \sat. crisis 
and I96l is not likely to be au es- 
ception. The Dols question is 
(whther any such I96I crisis %%ill be 
of a nature and magnitude sufficient 
to shift the economy into re.ersc 
gear. l'he economic analyst and 
forecaster possesses no competene 
aitlr regard to the emergence o1 

these disruptive political events. 
Left to its own diverse trends, the 

highlights of the 1961 American 
economic scene should be as fol- 

,losws: 

I. personal income should rise to 
.1 new high annual level with an in- 
crease of 5 % -6%. 

3. Retail sales should expand by 
slightly better than 5 %. 

1 3. Consumer purchases of dur- 
'.able goods should increase by near - 
Iy. 7 to Sq. Non-durable consumer 
purchases will expand by an overall 
average of I to 5%. 

4. \esw automobile sales and on1- 
Init will probably he at about the 
:;pile volume as in 1963. 

5. Capital outlays and invest - 
nents for plant and equipment, ac- 
vr(Iing to the Commerce Dep;Irt- 
nent, will show more strength than 
),ill been anticipated and rise by 
'11)0111 6 %. 

6. Total employment will expand 
Yen though total unemployment 
,vial average slightly above a 5% 
atio to the nation's work force. 

7. Extended consumer credit will 
o vatic' to a new high level and, by 
he yetis end, constitute a relative 
y serious economic factor. 

S. Unions will force negotiation 
bf 6% to S% increase in hourly wage 
scales bemuse prime collective bar - 
,,tining emphasis will be upon 
money' wage raises rather than 
upon fringe benefits. 

9. industrial strife will increase 
hroughout the year and man days 
)St in strikes will reach the highest 
yet of the 1960's. A pace setter, in 
:age increases, will be the sizeable 
:.age hike achieved by the auto- 

11101111V %%orkets duru(g t111'11 NI)i 
1 )Iltlact ueguttalioll 

ti), Despite Itigln1 I.tlul rusts 
and ,1 continued prulut Squeeze, ear 
pot ate prollts ( More taSs ) should 
rise In anodic' 1(1' user the 1461 
It% el. 

11 Gust of In mg .) ill rise In .1 

small nu,ugin, less than _'' . 

12. Industrial prodnctiun Is ex 
pectrd to ads anee14% appn)ximatel 

13. Counter to the 14(1:3 iulpru%e- 
ntent in general business and the 
grusstlt in business profits, business 
failures alined npwv,ud. t'nduulit. 
wily, 1961 ss ill also s% lunes. a further 
rise in business lailltres. 

II. Dann cash receipts iu 19(il 
ss ill he about the s,uue ,us ill I4(ì3, 
possib up .1 fraction. lint, )vitll 
higher production costs, net faon 
income should be off by 1% or ? 
Nevertheless, rural retail trade and 
farm equipment-Stpp sales shooed 
rise by about :3`'%. 

15. The cross section of 1961 year 
end economic trends will not likely 
be so strong as prevailed during the 
close of 196.3. \\'e snspeet that the 
late weeks of 1961 will witness the 
emergence of a definite note of 
cant ion concerning the ahilit) of the 
economic system to sustain the for- 

ssu(I nnPstnnut sshrtl) sslll IN 15151 

dunn( Inusl ul tlt- 1961 xe.trs 

In Conclusion: 
It nom alp( Srs mote (fat.11it that 

the bat kgtunnd .In(1 gem ral lune of 
boson's., ,uul Itro,uh.tstut¿ ss dl In' 
uotl thrinu>;lontt the nt St 12 months. 

Ilim)e\er, .ts ,dssass, tilt re sill he.1 
s.triet) 01 ad\,rse tri lids ,nul ,Ill 
bassines, units a ill nut prus1n1 
\either stil the esp.utspot III as,ul- 
,tble suds ertisiug dollars Ilms nn1 
furnil\1 to ,111 radio ,end h stations. 

\I,trkets and management (lifer 
ssOlin the overall radio ,nul is 

tlustr. Despite the general pros- 
perm ul the adsertisneg iudustrs 
soute 35', tu 111', of the radio sta- 
tions \) ill (-l)Iltimn, to be marginal 
operations. Oil the other hand, we 
expect that fully tM)`', to 95% of the t stations s) ill experience a rise ill 
rev only% and an inlprovelnent in net 
operating income despite the in- 
tense intra-in(llstry ( markets and 
stations) competition. Effective sta- 
tion promotion, effective and crea- 
tive station sales plus effective M. 
tenaal management swill be the tools 
by ss hiclu individual stations inay 
acquire their share. or more than 
their share, of the enlartzed volume 
(4f available advertising dollars. 

About the author ... 
ItI('II \Ili) P. 1)0111aì\ ó,4s pre- 
pared a special annual ecomnuk 
nnalssis and forecast for SI'O \K)It 
for the past (he sears. Each of 
these forecasts has Laer turned mn 
to he al t esatlls ou taruct, both 
within the mer -all nalional cc,atn- 
nt> and the ndsertising and hroad- 
castiul' indusirirs. .\ (orntcr pro - 
(essor of economics at Roston l'ni- 
scrsit and lecturer on FeOttont¡ci 
for Ilannrd, Doherty has been no \ 111 s.p. Since 1951, he has cened 
as a professional broadcast manace- 
menl consultant to mans' radin /Is 
stations. lie is a member of Phi 
13e la happa, has authored five 
books and n long list of artielct on 
business economies and broadcast 
topics. Ills reputation as un econo- 
mist is international; he has attend- 
ed, os U.S. management clrlcgate 
or rcprestnlatise. a total of 13 in- 
ternational conferences ill major 
farcigu cities since l91S. 
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ADVERTISERS 

Del Mont 
Giant Calpak likes daytime 
tv as marketing aid 
for huge (147 items) line 
of foodstuffs, puts a 
fourth of budget on the air 

IN- rnE April 17, 1917 issue of the 
Saturday Evening Post, California 

Packing Corporation, through Mc- 
Cann- Erickson, scheduled a full - 
page, two -color ad. Its message was 
short, to the point, and -if not ex- 
actly reticent in tone -refreshingly 
frank: "California's finest canned 
fruits and vegetables are packed 
under the Del Monte brand." Cal - 
pak, formed just six months earlier 
by the merger of four pioneer \Vest 
Coast fruit and vegetable process- 
ors, thus launched the first promo- 
tional campaign of national scope 
ever to be run on any canned food 
brand in the United States and set 
its marketing course. The year and 
the ad also mark the beginning of 
one of the longest and most fruitful 
(pun intended) advertiser -agency 
relationships in existence. 

California Packing Corporation 
of San Francisco, is the world's larg- 
est packer and distributor of canned 
fruits and vegetables. It produces 
and sells 147 different items - 
canned fruits, vegetables, juices and 
juice drinks, dried fruits, canned 
fish and a line of food specialties - 
as well as catsup, coffee, pickle 
products, chili sauce and tomato 
products. 

During 46 years of continuous ad- 
vertising Calpak has used general 
magazines, newspapers, radio, tele- 
vision, billboards, business and farm 
publications, direct mail, point -of- 

sale and merchandising displays tc 
promote Del Monte. Of an ad ex 
pcnditure that now exceeds $7 mil- 

lion annually, Calpak puts 1 out of 

every 4 dollars into radio and tek- 
vision. Calpak admen are particu 
larly fond of the latter medium. 

`Nothing matches tv for idcnti 
fication and demonstration power, 

rt 
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its sales with tviradio 
stye James W. Bo(Ids, McCann- 
Erickson yp and C,aIp.lk account 
supervisor in San Francisco. 

Perhaps the most outstanding 
Calpak ty success story involves the 
intrtxhutioo of Del \ Ionte canned 
zucchini. 

Most people had never heard the 
word, let alone used the product. 
Calpak was faced with the chal- 
lenge of cultivating a national mar- 
ket for a food previously familiar 
only in the \Vest. 

In 1961, Calpak introduced canned 
zucchini on the Pacific Coast and 
in the Northeastern states, with full 
page color ads in the regional edi- 

t Lions of a major national Magazine. 
G \\tith distribution in grocery stores 

nationwide by the Fall of 1962, Cal - 
pak scheduled l)cl Monte zucchini 
commercials on its four CBS TV 
network shows. 

'This was a natural for tv;' \I -F.'s 
Roddy points out. "\\'e could show 
consumers what the new product 
looks like and what to do with it. 
\\rich three months of tv promotion 
average weekly sales increased tre- 
mendously. 

Along %itll testing new products 
and new advertising techniques in 
various markets, Calpak lias several 
seasonal campaigns each year. In 
addition, advertising and marketing 
plans are continuously analyzed and 
revised. To move specific Del Monte 
products Calpak rises radio and 
other selected media to fit the prob- 
lem where and when local market 
potentials warrant promotion. 

When Calpak salesmen intro - 
(hlccd Del \torte Pineapple- Crape- 
Emit Drink for the first time na- 
tionally, they had two things going 
for then!: knowledge that the prod- 
uct had been test -marketed for two 
years and was a big seller in areas 
where it was established. 

And, they knew it had hacking 
by a triple -pronged ad campaign 
involving radio, newspapers and 
billboards. Advertising was tailored 
to individual territories and gauged 
to make the most of each market's 
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sales potential. Radio spots leatured 
Cab pso uingrrs and a sprightly 
jingle. 

Calpak ollicially reports: "Sine,. 
its introduction in 1937 Del Monte 
Pineapple -Grapefruit Drink con- 
tinues to maintain .I number one 
share of market anon{ its compe- 
tition." 

Since \larch, 1962 Calpak has 
!wen a participating sponsor ou four 
CBS T \' network shows, Pete nid 
Gladys, Lore of Life. Password and 
Art l.inkletter's Ilouccparty. 

"These particular shows were se- 
lected by Calpak," reveals M-E 
uledia Director Frank Regalado, 
"because they are eompatibl with 
Del Monte products and because of 
the large daytime audiences tire%_ 

deliver." 

'Calp.tk is ntttrestrdl ul rt.aeluug 
ahi tu pis of f.uuíhrs. 11 c'v r found 
that Pete and Gladys has a I1gvirw- 
iug atulirnco of liuo,utd user mein - 
her families, us hilt. /ions/ punt¡ does 
well with ono- and two member 
honsrhohls. no four shows also 
glut. Ils .1 golxl u aril't III ll rl {;( {.1111 

eontcut... 
C,dpak's pre%¡ous tlrtuvork tu' ex- 

posures include participating spon- 
sorship of the popular CBS Garry 
\Ioore ckltime show, NBC's Today 
usith Dave Carrossa!%. Montt with 
Arlene Francis, Tonight with Steve 
Allen on NBC, Laramie and Rit er- 
boa t. 

Calpak attributes the strong po- 
sition that Del Monte prlclucts oc- 
cupy with the consuming public to 

An integral part of Calpak success is long-range research and testing by top executives 
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James t1. Roddy. McCann-Erickson r.p.. 
is ron,inced of value of broadcast media 
for Calpak. says "nothing beats iv for 
identification and demonstration... 

46 years of continuous advertising, 
strongly supported by effective mer- 
chandising programs, and a strict 
adherence to high quality stand- 
ards in products and promotion. 

here "Del Monte" name MIS born 

These standards go back to 1891 
when the Oakland Preserving Com- 
pany, a fruit and vegetable cannery 
in Oakland, California, and one of 
the four predecessors of the Cail- 
fornia Packing Corporation, sup- 
plied its premium quality products 
to the elegant Hotel Dcl Monte at 
Monterey, California. 

Likened to Newport, Bar Harbor, 
Cannes and Biarritz, the hotel Del 
Monte cuisine became justifiably 
famous. Labels printed "Del Dtonte 
Extras" with a picture of the Hotel 
and Monterey Bay identified the 
cannery's premium quality fruits 
and vegetables. 

In 1936 Calpak introduced de- 
.criptivc labeling on Dcl Monte 
canned foods. Far more than just 
a labeling innovation, this was a 
a holly new concept stating for the 
first time on the label information 
about size, style of pack, and num- 
ber of servings in the can. The new 
labels also featured direct color 
photographs of Del Monte prod- 
ucts, thus assuring a true and ac- 
curate representation of what each 
P.111 contained. 

The Calpak promotion calender 

lists three annual major in -store 
merchandising events. 

The Del Monte Round -Up, grand - 
daddy of the yearly promotion, first 
macle an appearance in grocery 
stores in 1939. An October- Novem- 
ber event, it features the full line of 
Del Monte products with "Wild 
West" point -of -sale displays and 
banners decorating the entire store. 
Supermarket managers often tie -in 
their own creative ideas, dressing 
salespeople in western outfits, bring- 
ing bales of hay and chuck wagons 
into the stores - and even having 
horses and buckboards in the park- 
ing lots. 

Pleased with the obvious sales 
impact of the Round -Up, Calpak 
developed the Del Monte Spring 
Carden Show in 1951 -also featur- 
ing its full line of products and sup- 
plying point -of -sale and other dec- 
orative material to create a garden 
atmosphere throughout the store, 
an innovation which has proven 
highly beneficial to store sales in 
all categories. 

For a decade, the Del Monte 
"Pineapple Sunshine Cruise," later 
re -named the Del Monte "Pineapple 
Sun Fest," has brought some sun- 
shine (and increased sales) into 
supermarkets in the middle of \Vin - 
ter. In January, 1964 Calpak will 
debut a ncw, visually exciting mer- 
chandising event -the "Fiesta Del 
Monte." Calpak will use a Latin 
American motif to promote the full 
line of Del Monte products, and as 
is their usual policy, will supply dis- 
tributors with merchandising mate- 
rials that will create a gay, colorful, 
festive atmosphere for the entire 
store. Each major in -store promo- 
tion is promoted well in advance 
and during the sales event via radio, 
television and other media. 

Backstopping local retailers 

In addition to these main promo- 
tion events, Calpak supplies point - 
of -sale display material to super- 
markets for individual Del Monte 
products, for new store openings, 
and for a variety of secondary pro- 
motions based on individual market 
potentials. 

Last year Calpak developed a 
new approach in its trade advertis- 
ing, to further stimulate greater 
dealer interest in Dcl Monte prod- 
ucts: "Froth Dcl Monte. Idea$ That 
Mean Business." 

LIGHT -TOUCH TV SPO' 
CREATED NEW MARKET 
Shown starting at right is storyboard 
by McCann-Erickson for Del .Monte 
Zucchini. a, highly successful product 
Munched primarily with network tr. 
Storyline: a switch on "Goldilocks" t 

which traditional Three Bears are fed 
with routine regernbles. During their 
absence from a oodland cottage. 
Goldilocks drops in. and cares the du, 
with Del Monte. 

!I 
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I hr pruna/nnn nUltvrs (1111111111- 

11111 u llydnle, 111 Ilktc k .Intl hitr 
lull (vlllr pagls nl .I selrctrd list of 
grocers trade impels Del \lout(' 
pr(NI11(ts are sold 111 stores that reg- 
ister Iron' than (NY; of the cnnu- 
trs's canned ((nld sales. 

lu the international market. \lc- 
(::not - Erickson (vl - ordinates and 
snpenitrs I)el \hour .nlsrrUsiug 
operation% ilt 2..i foreign countries. 
I)rselnlnnrnt o1 in irkrtmlg plans 
and creation of adsertisiug is clore 
Itldi\'i(Illally by .1 \Ie( .IIIII office or 
affiliated agency w each indis ideal 
(i l I l l t ry. 

The California Packing Corpora- 
tion markets its products in 11S for - 
eign countries and has canning and 
processing plants in the Philippines, 
United Kingdom, Italy, \'enrnlela, 
Union of South Africa, ]'alert() Rico, 
Slesico and Canada. It operates 
canneries ill 1-1 states including 
IIasvaii and Alaska and m.nmlfac- 
tnres its own containers atul labels. 

Research nids new products 

A progressive organization in all 
areas of its operations, Calpak has 
a Scientific Research Department 
working in the ])road field of foot] 
chemistry and an Agricultural Re- 
search Division. Research and ex- 
perimentation to improve on exist - 
ing methods reach from marketing 
and management to a regular pro- 
gram of "crash -testing- new ship- 
ping containers in railroad freight 
cars to find better packaging and 
shipping techniques. 

"Researching, testing and anaiv z- 
ing more effective advertising for 
Del sIontc products is a major op- 
eration at \1eCann- Erickson's San 
Francisco office," Mr. Roddy says. 

McCann uses the usual competi- 
tive bidding system in the produc- 
tion of Del Monte tv commercials, 
filed at various \Ccst Coast studios. 

Color commercials for I)el Monte 
tomato sauce have been naming 
for over a year in New York. and 
color commercials for Del Monte 
fruit cocktail and cling peaches 
have been pr(xItccd and will he 
scheduled on network shows and in 
local markets. 

"What we are most excited 
about,- sacs Calpak admen Jim 
{Liddy, is the spectacular effect of 
the important tv dimension of color, 
for appetite appeal, in the new 
Del Monte commercials." 
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With end of boxing on tv, viewers will have to resort to memory to recall such thrills 

Networks kayo boxing telecasts 
as Gillette `counts to ten' 

xi,. once one of television's 
B 

osc, 
best- watched network attrac- 

tions (at one time it was on two 
networks in different weekly shows) 
appears headed back where it came 
from -the small arenas and local tv 
-unless the Gillette Safety Razor 
Co. decides to form its own network 
of tv stations to air the bouts. 

Gillette and ABC TV have mutu- 
ally agreed to drop the fights, but 
it's understood that the network 
wanted to bow out for some time 
and continued its coverage only at 
the behest of the sponsor. 

Gillette has owned tv rights for 
a number of years, sponsoring the 
fights since the late 1940s. Its con- 
tracts with \ladisou Square Carden 
Corp. and ABC each expire in Sep- 
tember. 

Co- sponsor is General Cigar, via 
Young N liohicam, to whom Gillette 
sold off half the package. Neither 
General Cigar nor its agency had 
any et uunent on Gillette's move. 

Gillette advertising v.p. Craig 
Smith said his company "regretted 
sshuleleartedls" ABC's plan to drop 
the fight telecasts, pointing out Gil- 
lette has been "so well satisfied with 
tiles iced boxing as an advertising 
medium that we wish we could 
lunn our own network of stations 
to continue it ... but I guess that 

az 

would be impossible." 
That probably would have been 

the only out for the company, as 
neither CBS nor NBC apparently 
want the fights on their airwaves. 
Gillette hasn't formally approached 
either network about picking the 
bouts up, but past experience indi- 
cates neither would consider it 
(1 NBC and CBS each gave up fight - 
casts some three years ago). 

ABC's "lack of interest" in tele- 
vising fights is undoubtedly based 
on low ratings, which show that 
only some 11.2% of tv homes now 
pick up the network coverage. 
1 lowever, Smith stressed that Gil- 
lette wasn't dissatisfied with the 
ratings, and added: "In our opinion 
the audiences have been very loyal 
to us and to boxing, and we don't 
like to deprive them of fights in the 
loture." 

One factor believed to have help- 
ed sour ABC on network fightcasts 
is that a number of its important 
affiliates have dropped boxing pick- 
ups, and others have indicated they 
plan to follow suit. Sample: the re- 
fusal by Triangle Publications' tv 
stations ( \\'FIL Philadelphia; 
1 \'N BF Binghamton; \\'FBC Altoo- 
na; \ \'N [IC' New Haven; KFRE 
Fresno; and \\ LYII Lancaster -Leb- 
anon, the latter uhf ), all ABC aflili- 

ates, to continue airing the fight: 
Gillette and General Cigar, whir it 

divide the costs of sponsoring th 
weekly fights, each set aside sum 
$30,000 to -air the average bou 
apart from the cost of air time. C i 

this, Madison Square Carden get 
between $15,000 -$20,000, with th +i= 

remainder going for productio 
costs, including leasing of lines t 

carry the tv pick -ups. Executives E 

ABC probably feel the whole pie 

turc isn't worth what's bein 
spent. 1_t 

Overseas competition 
shaves U. S. set sales 

Electronics Manufacturers in th 
United States continued to keep u 
high production levels and distribt 
tor sales on tv and radio receiver 
and tv picture tubes during Octolx 
compared with the same month las 
year. 

But hearty competition fror 
abroad took its toll, as seen in ten 
month figures compiled by the EIA 
Radio distributor sales and factor 
production lagged and factory sale 
of picture tubes are down from th 
1962 January- October level. 

Here is time breakdown: 
Tr sets: Distributor sales in Oc 

tuber were 669,840 units, making 
total of 5,428,031 for the first tee 

months of the year, compared t 

611,763 units for October 1962 am 
5,034,880 for the ten -month 196 
period. October factory productio 
reached 630,091 bringing total prc 
duction to 5,818,906 for the first te r 
months; the October 1962 produr 
tion figure was 569,966 and the ter 
month total was 5,434,082. Ai 

channel tv set production was u 
too, totaling 100,987 units in Oct( 
ber and 833,637 for the Jarman 
October period, compared to 66.05,, 
and 455,025 last year. 

Radio sets: Distributor sales fc 

October, excluding auto radio 
were 1,051,663, sales for the fin 
ten months of 1963 were 7,695,11 
compared to 1,063,014 in October 
year ago and S,SSS,904 for the 196 
ten months. Total radio productio 
in October reached 1,962,124 an 
January - October productio 
reached 14,894,292, compared t' 
1,535,914 for October 1962 and 15 

654,733 for the longer period. Prc 
duction of auto radios was up t 

594,604 for the month and 6,420,50 
for the ten months, compared t 

k". 

: 
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675,680 and 5,665,954 last year. 
Pr doctiou of fin sets was also up, 
to 165,188 in October and l °3.1,1.13 
for the tell months, compared to 
1.19.5)55{ :rad 9.11,141 last year. 

Picture tubes: Factory sales s to- 
t.ded S8S,5O1 units valued at S16,- 
SS5, 3S3 for October, compared tu 
S79,5SS units valued at S16.678.(X)9 
for the same month in I962. J,nnt- 
an -October 1961 picture tube unit 
sales totaled 7,575,998 worth SI 11,- 
61.1,095. compared to 7.6(62, 356 
units worth SI.16,(.IS,397 for the 
ttnrrespoudiul; 1963 period. 

Receiving tubes: Factory sales in 
October totaled 32.061,000 units 
worth 515,251,O(X), compared tu 
October 1962 totals of 32,357,000 
worth .$26;1.10,000. For the first ten 
months of 1963, receiving tube 
sales were 2SI,2S7,000 units worth 
S231.4S6,000, compared to 306.- 
168.000 nuits worth $25- 1,941.000 
during the 1962 ten-month period. 

Phonographs: Roth distributor 
sales and factory sales were down 
slightly for October but ahead for 
the ten months. Distributor sales of 
portable /table models for October 
reached 11.2,17.1 units and the 1963 
January -October unit total was 
2,442,60S, compared to 432.776 for 
October 1962 and 2,230,6S0 for the 
first ten months of last year. Dis- 
tributor sales of consoles for Octo- 
ber totaled 153.136 and ten -month 
distributor sales 1,150,195 com- 
pared to 176.439 for October 1962 
.rad 1,113.323 for the first ten 
months of 1962. Factory sales of 
portable table models for October 
totaled 493.547 and the ten -month 
1963 total was 2,706,135, compared 
to 505.130 for October 1962 and 
2.4- 13,477 for the January -October 
1962 period. Factory sales of con- 
soles for October reached 173,41S 
nul January- October factory sales 
totaled 1,321,307, compared to 
IS0,95-1 for October 1962 and 1,- 
243,194 units for the first ten 
months of last year. 

Humor no sale -maker 
Humor can be an effective means 
of attracting the public's attention. 
hat it can't he counted on to clinch 
the sale. says the January issue of 
Lippincott & Margulies house pub- 
lication. The international market- 
in, consultant and industrial de- 
si.n firm conducted a study of 
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Durkee's takes to water 

DURKEE'S 

V r 

/ 
MIXES 

r ' Ti, : 
. t ,vii"---W 

and 

I)urkte's has )gull introduction of its new saner :oud grays mixes with 
50- second Is spots featuring n wistful water drop diarot ter who one 
day- meets Durkee's Sauce and Cray Nikes ... and scae.' .III I)urkce's 
Mines need .. is me." Produced hs htit & Ilcnsdon, Dallas, the spots 
are being aired in major midssest markets, with future expo nsion planned 

Award for 'Early Bird' advertiser 

NVSJS t\Cinstnn- Salem) surprises \ ornan Stockton (center). president of 
Norman'stockton, lue.. I3 -sear ads ertiser on the radio station. with its 
Jails Early Bird Award. Dong Minet. of his sales staff, nominated "t,xk- 
ton as "one who is bright -esed and chipper, with real gel up and go 
go go." S of his friends were present for the octasion, along with 
station ewes L -r are Zeb Barnhardt; Clifton Pleasant.; I -rncst Yar- 
brough; WSJS president -general manager Ilarold 1 -ses; assistant gen- 
eral manager Dick Barnrn who is presenting assard, and nos Branton 
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MLiV rC r roca.., 
current uses of humor ill product 
selling "to develop some helpful 
guidelines for diverse uses of hu- 
mor ins a. ions areas of marketing." 

It concluded that while humor 
can "stimulate awareness and rec- 

ognition," it does not necessarily 
"carry either conviction or persua- 
sion. In brief, it can attract atten- 
tion, but it can't sell." 

it cited one company's use of 
cartoon characters on tv as an ex- 
ample of the use of humor to attract 
attention. It pointed out that after 
the characters have xvon the view- 
ers interest, live -action cut -ins of 
the real product are used in an ef- 
fort to wrap up the "sale." 

The article also referred to a tv 
campaign put on by a bread com- 
pany, using the humorous line that 
the product was "baked to music." 
Research showed that the public 
awareness of the brand skyrocketed 
but the public's buying attitude to- 
ward the product had not changed 
appreciably. 

"It was only at this point, when 
the firm followed up with a hard - 
sell campaign, that the attention - 
getting humor began to pay off," 

due article said. 
Since humor is regarded as a 

"form of aggression," with someone 
usually the butt of the joke, humor- 
ous references in advertising should 
he screened carefully to be sure 
the consumer can't construe it as a 
¡die at him, the article said. 

"It's fairly safe for the manufac- 
turer to poke fun at certain accept- 
ed stereotypes such as the mother - 
in -law, the eccentric uncle, or other 
stock figures," the article said. "If 
he draws the humor upon himself 
and his product, he may run the 
risk of undermining the believabil- 
ity of his sales story." 

NEWS NOTES 

Intl. ad reference: A reference book 
on international advertising organi- 
zation and procedures has been 
compiled by 64 expert admen and 
published by McCraw -Hill Book 
Co. Edited by S. Watson Dunn, 
professor of journalism and market- 
ing at Wisconsin U., the Interna- 
tional Handbook of Advertising 

fIF 

includes information on the princi- s? 
pics and procedures of marketing . o 

common to all areas of the world; 
selling, budgeting, and packaging ,3 

overseas, government restrictions, t 

market data, copy and layout ap- 
proach, advertiser and agency re- u 

lationships, markets of little known ki 

expenditures by media for every 
major world market, audience 
measurement services available, 
agency addresses, etc. 

,li 

Howard Johnson on road: The 
Howard Johnson Co. and N. W. rp 

Ayer have agreed to terminate their 
relationship, effective next March, 
due to product conflicts. Howard ;b 

Johnson, an Ayer client since 1950, 
has not yet selected a new agency. 

Collins income up: A semi -annual 
cash dividend of 20 cents will be 
paid on 2 January to Collins Radio 
stockholders of record as of 23 Dc- d 
ember. In addition, earnings of 40 
cents per share were reported for 
the three -month period ended 1 .r 
November. This was based on net r 
income of $888,000 on sales of $66,- 
336,000. Results for the correspond 

tre 

x 
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iug tivarter ended 30 ( )etolter were 
earnings of SS3,000 or 10 cents per 
share on sales of $3:02S INN). The 
backlog ul lnuleli\erecl orders on 1 

November I')6:3 a as S2.20 Million 
compared tu $243 million at 31 

October 106.2_, and $211 million at 
the brt;ilmiut; of this fiscal sear. 

AIIittI sales earnings olf: Allied Ra- 

dio Corp. reported net sales in the 
first fiscal quarter ended 31 Octo- 
ber 14)63 were $13,173,000 3,0(M) com- 
pared hills $13,686,000 in the cor- 
responding period last year. Net 
earnings totaled $31,000 equal to 
three cents per share, compared 
with $!''',INN) or I I cents per share, 
in the previous year. "Sales reflect- 
ed some softness in demand and a 
more selective credit approval pol- 
icy," president A. D. Davis stated 
in a letter to shareholders. 

10 

Forsliaw names agency: Stetnutler. 
13artra in, Tsakis & Payne has been 
appointed the advertising agency 
for Forshaw of St. Louis, Inc. For - 
shaw is a distributor and retailer of 
fireplaces, barbecue emits, and re- 
lated Monte and lawn furnishings. 

New member of family 

Joining Culgute- Palmolite's "find," of 
heart -ducs 'leaning products it (jan 
Lnundn t)rtergrnt. which bee s nvoil- 
uMe throughout the I . S. nest ,,wnih unit 
is pronmtrd through it unit other media 

NEWSMAKERS 

(:rat \IID : \1.1_C.\NnI:n to director of 
corporate market planning for B. F. 
Goodrich. succeeding \\'tu.:\un C. 
(.CLICK \vho will retire 1 \la. 

\ \'lu.L\Mt M. L:\xroN to sales and 

111..111%V tlrrectin ul Islalt /r i, (:old, 
lut Nest 1ork pllnttc "t.lpbit stn 
ó11N Ib' \ \as h1)11111.11% c \ut Iltl \e ell 
ntor of The l na rim ail ¡lutta, 

(.11W/ I s L \l un \ f uu r1 Ic.m 

dllllg Dn.11t.ig. r and ( sui I 1\ 
Dell ts. Io .I(I% ertising manager of 
the 3 \l ( s magi), tic prod 
ill ts dit isicn ( 1 nil. l' kol I ici U 

to prrxlntt sales manage' lrr 111 - 

slnDiititatrrni tapes Ill Ili, 11 r st, ru 
!legion .nul Jinn 11'. S lima tu 
prcxlnt t sales manager in the Last- 
ern Region 

(,(n \1 \1 \ %111 It l'.iN SUD 11't1í It 
ni %D. O. B. E. lu a ineuulcr of the 
board of directors of Scba epees 
Limited. Ile is a member of the 
board of Stbn eppes (()verseas) 
Limited, president of Selo\eppe. 
( l'.5..\. ) Limited and t,airman of 
Sclov4 -ppes (Canada) Limited. 

¡hnnarr ihx.11ts tu assistant to the 
president of the I3oyle- Mid\\av di- 
vision of .1incriciu Honte Products 
Corp. Ile ssas director of marketing 
of the Cracker Jack Co. 

F. O. I)ouso' and li\v IttNc.o to 
product group managers in the 

Staley \l.tiuifactnrinct Co.'s 
grocery products division. 

"ilk v1 a 2 

ts 
.-. ' 

W FAA -TV 
Dallas Fort Worth 

Announcement Rate Card 

1 /WK 3 /WK 5 /WK 10 /WK 
P 1 $1000 $918 $864 $816 
P 2 800 734 692 648 
P 3 640 588 544 518 
P4 512 470 442 416 
P5 408 374 352 332 
P 6 326 300 282 264 
P 7 260 238 224 212 
P 8 208 I90 180 168 
P 9 168 154 144 134 
P 10 134 122 116 108 
PII 108 100 94 86 
P 12 86 78 74 70 
P 13 68 62 58 56 
P 14 52 48 46 44 
P 15 42 38 36 34 
P 16 34 32 30 28 
P 17 28 26 24 22 
P 18 22 20 18 16 
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You'd 

judge 

know 

...or 

youha 
/d 

the 

la& touch 

be a connoisseur of fine beef ... and a good 

of TV time. Both have much in common. You'd 

when ground round was masquerading as filet 

marginal spots getting prime prices. You want 

what you pay for. That's why we developed a simple, 

equitable and highly versatile rate card that's easy 

to follow as a menu. We didn't exactly think of it, but 

we're willing to accept the honors. We like to brag it's 

the kind of rate card that gives you a feeling of 

quality because it's 'custom -cured' to fit your par- 

ticular requirements ... providing choice time pur- 

chases on the basis of their individual values. Simple 

... purposeful ... analyzed buying power. Want quality 

spots? Call Petry. 

WFAA-TV 
The Quaidy Station serving the Dallas Fort Worth !.'..riel 

ABC. Channel 8, Commun,catcons Center / 
Broadcast Serv,ces of The Dallas Morncng 
News /Represented by Edward Petry & Co . Inc 
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RAB -agency meeting: (I. to r.) RAB's Robert Alter, consultant A. Watson, pres. Ed Bunker, FH &N's Bernie Pawlus, RAB v.p. Miles David 

AGENCIES 

Ohio agency's new nose -court 
Streamlined method of determining broadcast audience 
size is brainchild of midwestern agency. It works! 

MADISON AVENUE may have cause Congressional investigation of rat - 
to look to its broadcast re- ing systems. The hearings only em- 

search laurels during 1964. Reason: phasized disturbing differences be- 
what is claimed to be a "more ae- tween radio and tv ratings reported 
curate" method of evaluating radio by major survey services. 
and tv audiences has been develop- Pawlus believes he has found 
ed by a Cincinnati advertising -pro- the answer in radio surveys, and the 
motion firm. system will work equally %veil in 

The new system is called BASE tv. 
( Broadcast Audience Statistical He had these specific objectives 
Evaluation). Its creators say it: in mind: 

. Substitutes people for statistics, To categorize listeners so they 
Utilizes a house-to-house and are seen as people and not just 

mail questionnaire check, rmmbers. 
Provides am accurate survey of To numerically estimate lis- 

enr radio listeners, letter preference for different radio 
Seeks an impartial assist from stations at various times of the day, 

college and university teachers and To estimate station preference 
students in compiling and evaln- by car radio listeners, 
cling listener data. To translate these statistics into 

Is it another mist -mash of ideas conclusions to directly benefit the 
ripened Oyer cocktails? Is BASE a advertiser so that ire could see not 
pretty bubble of a theory that will only what his money was buying 
bunt at the first test? is it, in fact, but what it was doing for hire. 
off -B 1SE? With the theory completed, the 

Bernard K. Pawlus, director of Cincinnati agency sct about to 
broadcast media for parson, I tuff prove it would not only work better 
& \orthlich, Inc., created BASE, than present surveys but would give 
says it works -and can prove it. the advertiser a dollar and cents 

Ile began developing the new evaluation both accurate and coin- 
s% stein many months ago prior to prchensive. 

Pawlus turned to education and 
tapped the almost -virgin field of in- 
vestigative talent, neither partial to 
Brand Y nor Brand X, capable of 
conducting a survey in all markets. 

Working with Pawlus were Dr. 
Robert II. Myers, chairman of the 
marketing department, Miami Uni- 
versity, Oxford, O. and Dr. Gerald 
L. Quatman of the Xavier Univer- 
sity psychology department, Cincin- 
nati. 

Three separate studies were be- 
gun: (1) A house -to -house personal 
interview project was conducted by 
Xavier's Psychology Department, 
(2) A mail questionnaire to an es- 
tablished consumer panel was con- 
ducted by Miami University Mar - 
keting Department, and (3) A car 
radio listencrship test was launched 
by the research department of Far- 
san, I luff & Northlich. 

The 1961 census was used to de- 
termine percentage of dwelling 
units in the Cincinnati census tracts. 
the Hamilton County census tracts 
of the area surrounding the city 
(some extreme sections were ex- 

cluded) and in Northern Kentucky 
cities across the Ohio River from 
Cincinnati (Covington and New- 
port) and a 10% sampling in Ken- 
ton and Campbell county, Ky. areas 
outside these two main cities. 
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Random samples uric dr.s%n so 
the percentage of duelling units ill 

:all census tract or area %isited 
sas the same as percentage of 
I %tilling units in the ceasm tract 
,.hosted in the 19(i0 census. 
Interviewers %sere selected .along 

r.nhIate, junior :uni senior .iodent. 
it \,nier Uuivcrsih. o uvi%ed 
nstructions to ask the name of the 
tenson they inters iewed, the n.unr 
VON later used tu ernss- check 
vIl(ther the interviewer had ;tctu- 
dly visited the dwelling unit 
elected. 

If the first mature person cl 
fronted at a specific address refused 
to grunt :ut interview, the intervie%%- 
er% Were told ln %kit the nearest 
ulj.tceut address, seeking an answer 
o this poser: 

What leas the occupant's radio 
station li.strniii preference and 
radio program preference? (liadio 
listening preferences of other mem- 
bers of the household were also 
checked.) 

The well- urgauited 1Ii:uni Uni- 
versity consumer panel of 511 
Ionseholds was used in the mail 
Iuestionnaire segment. Response 
Dialed .109 returns, or 50.03 per 

cent. 
This sample was drawn %vith the 

rquircmcnt that the household in 
)%ford, O. be proportionately rep - 
esentative to those dwelling units 
n the Greater Cincinnati area as to 

t.ge, race, education, occupation, lo- 
cation and income. (Orford. O. is 
some 33 miles north of Cincinnati.) 

The ingenious car check was de- 
vised and executed by the agency's 

.,research staff. Researchers halted no 
vi ears, questioned no motorists but 
still came up svitii an accurate sur - 
vey of listening by the go -to -work 
rush hour crowd. 

Cara,e and parking lot attend - 
ants were enlisted. As the attendant 
parked the ear he noted the station 
to which the radio was tuned. and 
whether the radio was on or off. 
lie attendants also checked ears 
arked hr their owners, noted the 
ata needed. In no case did the 
ouch the radio. 

Interviews, questionnaires and 
reports from car lots poured in and 
the results revealed these surprising 
conclusions: 

The number of listeners to 
radio obviously caries considerably 
.luring the day, yet for two time 
periods studied, advertisers were 

r 

,r 

II 
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paying the stone rate u hen the hs- 
trnrr ratio of one period was doable 
that of the other 

Listeners n r to found to he (It' 
intro vied in r urrent whuoitumal 
programing and a ant no tut reuse 
in it. 

. 'lulu post -teen heir na 0%, surer 
marrire! and lu to eel the a:;t s of _'1 

and .i.i. .still furor rock-awl-roll 
Inusie that eomprisrS the musical 
dirt of the it mouth. 

Holding out for thoughtful 
commentari, and less frantic nuu%it 

ix an equally( h tt'rurinr'rl group of 
listeners between 33 awl (ìl) (tears 
of age. 

News rumprised the fatorite 
program category for almost as 

many women as uun. 
The hrdruunf is the fatoritr 

location for a radio. 
I)r. shyers commented that: -This 

survey contains an abundance of 
information useful in bringing radio 
programing in the Cincinnati area 
more in line with .shat listeners 
ssant, and herein, of course, lies the 
secret to broadcasting success. Sta- 
tions that tailor their offering to 
what the listeners want are going 
to have a much wider audience 
that those that do not." 

IIc then offered these five sug- 
gestions: 

(1) Disc jockeys should displa 
good education and breeding. 

( 2) Programing directed at 
daughters of families should feature 
good music. 

(3) Afternoon rock -and -roll 
.bses are a gocid time to advertise 
.Into accessories and related prod- 
nets because of the male teen -age 
listening audience. 

(It Sophist ttatr (I progr unnng ln 
.,ppr.tl tu .mutt; .nlnit% should I,r- 
Mel' is .111/1)1( 1111.1111 to un,r. moil 
%t nlnnt.d programing .brou to d at 
pruspct ttse holm,. suai Iurnnlun's 
purot ¡lasers 

(.it (.ener.dls. utustt should ht 
.erect( -II to) .11)1)4.11 to listeners as 
h.ukgrorinrl nuts nt %%hde titer t.trrs 
0u1 rather .et is ltle,. 

Tile stirs r% niao.ered 
nns.tln.uhle data nn musical prefer 
enc.. iu th1)rs of rouste, classical ur 
jazz, .add, in the progr.uInug of 
music, rn%%s, r.tll -iu, op1izns ,und 
other R pr ,buss,. 1gt, sex, marital 
status, iucon11, honor ussucnhnp, 
time of li,teuiut; %sere all compiled 
to) .trhitst the ere%% pittnre of the 
radio audience. Tiles %sere also 
urged to make comments. The most 
drastic %%.sited our r.Ulio %tat ion put 
off the air. 

The Hess muer method has 
¡nosed so effective the (1ineinuati 
agency has adoptai it in making 
valid broadcast recommendations to 
clients. 

\Icthouls ttnploed in 1.1Sh: are 
up for grabs. so to speak. F'.rsrrn, 
Iltiff and Northlich %sill share its 
methods %wit) the broadcast and 
advertising industries. 

The originators would like to sec 
the system carefully organized and 
administered by a trade organiza- 
tion and gathering and compiling 
of r:ulío .rad tv listener data placed 
in the hands of impartial ins estig.r 
tors in selected colleges and uni- 
versities. Passim believes the re- 
search can he st valuable part of the 
educational process and provide 
legitimate ecoimmic support for 
academic actin ities. 

Educators utded new research proper. .shore, rt. to r. Irr. Gerold Quatman, professor 
of psychology. \acier U.: Pr. Robert A. %hers. dur. butine., research. ituanti t . 
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AGENCIES 

Billings at $18 mil. 
for Gumbinner-North 

Llist r. rnr: nE.cEN r parade of 
agelIc mergers is the cvursolida- 

tiou of Lawrence C. Cumbinner 
Ach raising and the New York di- 
vision of North Advertising of Chi- 
cago. 

The resulting Gumbinner-North 
Co. bills around $17 -18 million. 

Whereas Cumbinner is the 
"heavy" in this instance, contribu- 
ting about $12 million in billings 
to the merged operation, it suf- 
fered a severe setback in August 
when American Tobacco pulled the 
$10 million Tareyton account from 
under its wing. This crippling slice 
into the agency's annual billings of 
some $23.5 million is generally con- 
sidered the major factor behind the 
merger. 

An interesting affect of the merg- 
er seems to be a subtle change in 
the relationship between North of 

New York and the main North 
headquarters in Chicago. Whereas 
the New York office had previously 
functioned as any branch office 
would, it has now outgrown its 
"division" status. ft will operate in 
a totally autonomous manner, main - 
taining "close working arrange- 
ments" with North, Chicago, which 
it now out -bills by about $2 mil- 
lion and which is not affected by 
the merger. Don P. Nathanson, 
president of North, Chicago, and 
Harold Rosensweig, treasurer, will 
serve on the board of directors of 
Gumbinner-North. 

Big broadcast clients being 
brought into the merged agency 
by Cumbinner include Block Drug 
(Ream, Omega Oil, and Minipoo) 
and American Home Products 
(Whitehall division, Dristan Medi- 
cated Aerosol Vaporizer, Neet, 

Wind up agency exec and he turns out a doll 

Norman, Craig & Kummel acct. exec Steve Simon (center) holds his 
"Turandol," which won first prize in NC &K's seventh annual doll 
dressing contest, as sr. v.p. Walter Tibbals holds prize check. Judges 
were (I -r) China Machado, fashion editor of "Harper's Bazaar;" fashion 
model Jan Rynlander; and Cody Award- winning designer Donald Brooks. 
Third prize also went to a male, v.p.- account supervisor Ronald Mullins, 
while last year's top winner, accounting clerk Lana Tonkossekur, came 
in second. The entries which numbered some 400, were given away nt 
children's Christmas party at the Hospital for Special surgery in N. Y. 

Sudden Beauty, etc). Browne -Vint- 
ners is also one of its biggest re- 
maining clients. 

North of New York also has 
American Home Products (Boyle - 

Iidsvay division and others), 
Chcmway Corp., and Remco In- 
dustries. The last, a $2 million ac- 
count, was picked up only a few 
weeks ago. 

Officers of Gumbinner-North are: 
Lawrence C. Cumbinner, chairman 
of the board; Milton Goodman, 
president and creative director; 
Bruce Dodge, executive vice presi- 
dent; Bert Goldsmith, vice presi- 
dent and chairman textile division: 
Sumner \Vyman and Lester A. 
Delano, senior vice presidents. All 
other officers of both agencies will 
retain their assignments and re- 
sponsibilities in G -N. I 

Gerhold to research dir. 
at J. Walter Thompson 
J. Walter Thompson has announced 
the appointment of Paul E. J. Ger- 
hold to director of research. Ger - 
hold comes to 
Thompson 
from Foote, 
Cone & Beld- 
ing where he 
has been direc- 
tor of market- 
ing services 
and vice chair- 
man of the 
plans board. 
Presently he is 
a member of the technical and the 
planning committees of the Adver- 
tising Research Foundation, and 
chairman of the newly organized 
Committee on Improving the Meas- 
urement of Advertising Media. Ile 
has been chairman of the ARF's t 

Technical Committee and chairman 
of the 4A's Standing Committee on 
Research. Ile has also served as 

president of the Cope Research n 

Council and of the Market Research 
Council. 

+ 

Gerhold 

Agency lenses specials 
New agency activity in program 

(level opment and ownership is 

afoot. and a child is getting credit 
as the inspiration. 

Ilelitzer, Waring & Wayne, 
pleased with its pre -Christmas spe- 
cial The Cowboy and the Tiger. 
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tills tall ou ABC'T \', tluw is looking 
for more children's properties to 
commission. tn. 

Elsewhere program development 
b\ agencies has been at a minimum 
since government fears of networks 
losing control pot a damper on (la- 
side ittitijtiVe SC)Illt' \l',Irs ,Igo. 1411- 

(011 .\ l) %VIcs h,as continued to \cork 
\vith producers on pilots, notably 
on behalf of General Foods, but 
outright show ownership by an 
agency is virtually unknown at this 
time. 

The hour-long Cowboy and the 
Tiger was sponsored on Thanks - 
giving Day and repeated S Decem- 
ber by I1\ \'\1' clients Transograrn 
and American Doll & Toy, with 
Nestle and \liles Labs et)- sponsor- 
ing ( through McCann - Kricks (ni 
and Wade, respectively). :\ still - 
young New fork shop specializing 
in children's accounts. Il \VV' Com- 
missioned Sonny Fox Productions 
to tape the show for the two toy 
companies and expects it to be 
picked up in seasons to come for 
anunal re -runs. Commenting on the 
show's selection for entry in the 
Fonrtll Annual International Tv 
Festival this spring at Monaco, Md 
llelitzer, president of the agency. 
said, "\\'e feel like a ballplayer who 
hits a home rim the first time at 
hat." 

Now his organization is looking 
for two or three other children's 
properties to adapt similarly to tv. 
Specifications arc for scripts that 
combine music and comedy with a 

believable storyline and can be 
tried ont live before children off - 
Broadway or out -of- town. 

Ilelitzer's 10 -year -old daughter 
is credited with inspiring tv produc- 
tion of The Cowboy and the Tiger. 
The child scouted the proprcty 
\shun it was an off -Broadway show 
starring Sonny Fox (children's ins. 
on \ENE\%' -T \', New York) and 
begged her daddy to talk to the 
star. 

Papa agreed, and the result was 
the tv hour produced by Fox and 
starring Broadway actors David 
Wayne, Paul O'Keefe, Jack Gifford, 
Nathaniel Frey, and Sue Lawless. 
Andre Baruch, vice president and 
radio -tv director of II\\'\\', was ac- 
tive in staging the show, which 
was taped at studios of Videotape 
Productions of New York. 
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K &E in New England move 

Congratulniing each other after finalizing agreement for Pismo of ser- 
vices of Noyes & Co., Providence. with Kelp on & Eckhardt in the New 
England area are K &E president David C. Stewart (r) and Noyes presi- 
dent Frederick C. Noyes. K&E hillings top any agency in Northeast 

Cole & Weber solves 
'client conflict' task 

So sshat's so diffirult about :m 
advertising agency handling com- 
petitive accounts? 

At a recent meeting of the Ore- 
gon Advertising Cl ub, it fell upon 
Cole & %Veber to furnish door priz- 
es. %:ach advertising agency which 
had had this responsibility at pre- 
vious meetings had ended up by 
giving assay its clients products - 
but nothing really from the agency 
itself. 

The only thing an agency can 
really call its own. according to 
Cole & Weber, is advertising -so 
that's what it gave away. The main 
done prize. therefore, was a full 
page ad in .td- Vance, the offrci,ul 
publication of the ad chub. The ad 
liad to advertise a legitimate prod- 
uct or service, Cole & Weber had 
to be allowed to create the ad, and 
include a small credit lice to that 
effect. (You eau be assured that 
C& \G also collected the S5.' 5 com- 
mission!) 

The door prize was won ht John 
Hansen. Manager of Portland's A B( 
Affiliate. KP T\'. 

Portland has four commercial t\ 
stations, co, in order to make no 

enemies, the ad's headline read 
"K PTV-One of Portland's Two 
Great T \' Stations." In this way, 
Cole & %Veber figured, the other 
three stations could each interpret 
the ad the way they saw fit. 

So how did Cole & %%'eber inter- 
pret it? They're not saying. .A small 
postscript might furnish a clue, 
however. Portland's CBS affiliate, 
KOIN -T \', has been a loyal Cole & 
%Veber client since 1957. 

It still is. 

Mogul Weiss 

Mogul chairs MW &S, 
as Weiss named pres. 
.\ re- alignment of top management 
at Mogul. Williams & Sat for has 
resulted in election of new officers 
to the agency's three highest posts. 
Emil Mogul has moved up from 
president to chairman of the board 
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Q. What broadcast trade 

publication led its field in 

all large -scale surveys 

of agency and advertiser 

readership during 1963? 
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We'd love to give you 

full details. When? 
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AGENCIES 
and %gill continue as chief executive 
officer of the company. Sidney Mat - 
thew Weiss, who served as execu- 
tive v ice president since 1959, is the 
new president of \1\V &S. \\'ray D. 
Kennedy, who was elected a senior 
vice president and a director last 
January, succeeds Weiss as execu- 
tive vice president. The manage- 
ment shifts were announced last 
week at the agency's annual year- 
end staff conference held in New 
York City. 

Baier to head BBDO's 
commercial film dept. 
James O. Baier has been named 
head of the commercial film depart- 
ment in the Hollywood office of 

Batten, Barton, 
Durstine & Os- 
born. Ile had 
been the assist- 
ant to the late 
Harry Grey 
who headed 
the department 
until his death 
on 18 October. 

Baier 
Baier joined 
1113130 in 1959 

from I layden Productions where he 
had been an associate producer. Be- 
fore that, he headed the editorial 
department of Jack Chertok Pro- 
ductions. Previously, he had worked 
in the feature film departments of 
Regal Productions and Benedict 
13ogcaus Productions. 

Three agencies form 
combine on west coast 
New agency in Southern California 
is Anderson, Morgan, DeSantis & 
Ball. It results from the consolida- 
tion of Anderson, Arthur & \lor- 
gan of l lollywood; DcSantis Adver- 
tising Agency of Glendale; and Ball 
Advertising of 1,os Angeles and 
Palm Springs. 

Robert F. Anderson will head 
the new agency -based in the Hol- 
lywood First Federal building -as 
president; Raymond R. Morgan, Jr. 
assumes the position of executive 

ice president and marketing direc- 
tor; V. James DcSantis will serve 
as vice president and production 
head. while Everett I,. Ball be- 
climes s v ice president .ind creative 
director. 
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NEWS NOTES 

Texaco names Kingston branch: 
Lindo, Norman, Craig & Kommel, 
Ltd., has been appointed advertis- 
ing agency for Texaco -Jamaica. 
That office also handles such ac- 
counts as Colgate -Palmolive, Ltd., 
Gillette, Goodyear (Export) Co., 
Hertz, Woolworth. Other agency 
appointments include Westgate - 
California Products to Geyer, 
Morey, Ballard for a group of new 
products; Airkem to Smith /Green- 
land for Airwick; Penfold Golf 
Balls, Ltd., England, to Firestone - 
Rosen, Philadelphia, as its U.S. 
agency. Penfold will use regional 
and national media in 1964; Heu- 
blein to Benton & Bowles for 
Byrrh, a cocktail .vine imported 
from France, and Irish Mist, a 
specialty after- dinner ligcur. B &B 
handles six other assignments from 
Ileublcin; \ficrometrical division 
of Bendix Corp. to Mac \Lanus, John 
& Adams. Agency has ad the Ben - 
dix account for many years; Na- 
tional Development Co., Dallas, to 
Grant Advertising. Company is pri- 
marily a developer of real estate 
properties in various parts of the 
country: Central Oldsmobile -Ram- 
bler Co., Seattle, to Lennen & New- 
ell; Procter & Gamble's Oxydol to 
Benton & Bowles, Ltd. for adver- 
tising in Great Britain; Commerce 
Drug Co., division of \Iaradel, to 
Ted Gotthelf Associates for Ora -Jel; 
Abbey Rents, Los Angeles -based 
equipment rental company to 
Fuller & Smith & Ross, Los An- 
geles; Parkland of Dallas, manu- 
facturers of quality womens' dress- 
es to Grant Advertising; Chas. 
Pfizer's Leeming -Pacquin division 
to Compton for consumer advertis- 
ing for Desitin Products. Pfizer ac- 
quired the Desitin Chemical Co. in 
early 1963. 

Kameny expands: A new independ- 
ently- operated agency known as 
\Tabuchi, Kameny & Smith has 
been formed by Kameny Associ- 
ates and Smith, \\'inter, Mabuchi. 
Paul Lippman, formerly with 
Guild, Bascom & Bonfigli, and 
Ogilvy, Benson & :\ lather, has 
joined the new agency as creative 
director. New agency is designed 
to blend industrial marketing tal- 
ents and consumer marketing abil- 

it). for broad agency service. It's 
located, with Kameny Associates. 
at 305 East 45th Street, New York. 
Distaffer retires: Jean Wade Rind - 
laub, a director of BBDO for ten 
years and vice president for 20. 
will end 33 years with the agency 
on 31 December. She organized 
and directed BBDO's Junior Coun- 
cil and Homemakers' Council and 
has pioneered many techniques of 
understanding women as customers 
and people. Mrs. Rindlaub, AFA's 
Advertising Woman of the Year in 
1951, worked on such accounts as 
Community Silver, DuPont, United 
Fruit, Betty Crocker, and Camp - 
hell's Soup. 

Rage to rent: Grey Matter predicts 
that by the end of the 20th Century 
consumers will be more interested 
in renting products than they will 
he in owning them. Ferdinand M. 
Mauser, professor of marketing at 
Wayne State University, says afflu-, 
ent citizens of tomorrow "will be 
oriented to buying leisure time 
rather than products." Though Grey ,tie 

Matter admits "the rental economy 
may not come to full fruition as fas 
as some seers predict ... the tren 
is sure to make a deep impress 
on the marketing pattern of man 
advertisers." 

)I 

m 

New Bay City address: Richard 
Clarke is now located at 96 Jessi 
Street, San Francisco 5. Phon 
number is the same -YUkon 6-6178 

:>E 

"Daniel" of agencies: The follow 
ing letter from James II. Lavenson 
president of Lavenson Bureau o 

Advertising, to all clients: "Please 
pray for us. We've decided to gt 

into the den and beard the lion 
'We've opened an office in Nev 
York. After 34 years of snipping a 

New York advertisers and carryinl 
juicy accounts hack to Philadelphia 
(and then looking innocent ant 
wide -eyed at the reverberation 
among New York agencies), wee`. 
decided to come out into the open. 
Office is in 22 House, an apartmen 
building next to the Plaza Hote 
at 22 Central Park South. Anothe 
new agency in New York is Hand 
man & Sklar, at 210 East SOt] 

Street. Phone number is HA 1-346( 
Merger talks off: The Directors o 

Guild of America broke off negocia 
tions with Screen Directors late, 
national Guild that had been prc 
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(vetting over the past five months. 
SI)IC officials, s% ho are pushing 
for the merger as "desirable and 
necessary," will report to the tnen>- 
l>ership the merger terns proposed 
by I)(::\ before the brcakolf, "in 
the belief that the membership's 
opinion is what k required under 
these eiremnstantes." 

Gardner goes global: I.a(est agency 
to formalize its international activi- 
ties is Gardner Advertising. It set 

np u new internal Moat division 
called lutergard which will operate 
from the St. Lorris offices muter 
managing director John I1. I.each, 
vice president. Ilis assistants will 
be J. Bruce Swigert, U.S. interna - 
tioua) manager, headquartered in 
St. Louis and responsible for I.atin 
America and the Far East, and 
Derek Read, European iuternation- 
al manager, based in London and 
responsible for the Commun Mar - 
et countries, Africa. and the Near 
ast. 

arte Blanche to McC -E: The credit 
and account, valued at S750,000 in 

i nnual billings, appointed McCann- 
rickson as its agency and will be 

crvcd out of the Los Angeles office 
with Russ Joncs as account director. 
The move to McCann anticipates 
in expansion of services offered by 
Carte Blanche throughout the 
vorld. Other account switches in- 

lude The Thomas Mall Merchants 
kssn., made up of more than 40 
;fores and services in Phoenix's new 
15 million shopping center, which 

has appointed Ptak -Mueller & Asso- 
iates; Smith Brothers. manufactur- 
'srs of cough drops for over a ccn- 
ury and originators of Smokers 

props, has engaged Bennett Asso- 
iatcs, a division of Infoplan, as its 
>ublic relations counsel. 

Ticket to Ted Bates: Rogers, Inc., 
tau assigned its Cricket Butane 
.fighter account to Ted Bates &- 

:o. Campaign will Ixgin with a 
cries of tv spots iu Northeastern 
est markets in the spring, the first 
'ideo exposure for Cricket. Bates 
candles the account in Germany 
iurough its Frankfurt office. 

)n request: An episode from East 
ide / West Side, two CBS Reports 
Elecasts, and single programs from 
he Roots of Freedom and Chroni- 
le series have been licensed by 

New hair grooming aids on the market 

House of Shle (Modarl, Inc.), M' npolis, tia llniell & Jacobs, has 
introduced four new products to he promoted in an t sic early Tel 
ail campaign on tv, radio, and national cot)sumer magazines aiming at 
some 123 million exposures per th for the first half of nest year 

CBS Films for distribution in the 
non -theatrical I6mo> market of 
schtxsls, colleges, public libraries. 
and churches. 

Culture abroad: AIIC Films has an- 
nounced the sale of 25 hours of 
specials, public affairs, and ctlt>ural 
programing to Australian Tele- 
vision. In ail ition, a Japanese sta- 
tion bought a -minimum of eight 
hours" of the sane type of pro - 
gran>ing.As a result of the increa- 
sing international sales of syndi- 
cated film, ABC Films lias expand- 
ed its sales departments in New 
York and abroad. 

NEWSMAKERS 

J sc A .\ s t.ns and Ilia. Sui l 
10 ae'eitiutt esecutiyes with Papert, 
htxnig. Lois. \vers was product 
manager for Planters Pe,oml Butter 
at Standard Brands ,und Si essbrick 
was senior acconnt executive at 
Ted Bates. 

li> ssr.t.t. (:. lia>sss, and \ \'IL( i sxt 
I). Cu s..t',t.nsxi to sice presidents 
at \lacManus, John & .\d,nns. 

\I1(usri. J.Ki- :t.t.v to Batten, Bar- 
ton, I)urstiue e\ (shun in Chicago 
as director of marketing sers ices. 

I le suas in charge of grocery adver- 
tising for This Week magazine. 
It s.sost pl' \\t> t. to director of 
radio :nid television production. Ile 
seas formerls with Clinton E. 
Frank. 

J sc >: R. Tot zit-. to art director 
ul Gardner Ails ertising in St. Louis, 
l'uost Y. Jon\Sm to creatis e re- 

se,treli supervisor. 
l'1 o E. Ss% mu n tu s ice president 

of Puller s\ Smith & lioss in Pitts- 
burgh. 

It sst> t Ii. . \ssrst u tu account 
manager at Lippincott & \largulies. 
I le was all actsnn>t supervisor svitlu 
!licks and (. reist. 

Join C. \I snot n. Rica sen E. 
\\'ot.rt: ,nul HUNT!. It Ystan to ac- 
cotent supervisors at (:rev :\dvcr- 
lising. 

J st t. Sun t s> s', to s ice president 
at Foote. Cone and Rt'hling in Lus 
\nsalrs. 

Ssn s s l' i ts.t. tu accumut exec-u- 
(>u ut the publie relations depart - 
tuent of the Las ensoo Ibtre,u, of 
\dsertisntg. Ile is fanner editor of 
the /in i.sh (.(runt nt 

limn al F. Ssr>uu to president 
,und director of Phillips-Ramses in 
tint Diego. Ftruurls he was ex- 
ecutise manager of the San I)i' i 
('ons ention and Tourist 13ureant 
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Machtronics is shown by WJW -TV's Anderson (c) to (I -r) Derry of CEI, Beatty and Butlear of McCann -Marschalk. Inset: Off-the -tube s 

TV MEDIA 

Tape puts showmanship in 
McCann -Marschalk puts miniaturized equipment to work 
in yearend review for CEI, featuring big cast, scene 
switches. Portable unit influences new tv planning. 

I 
MAGINATION AND costs are the 

two big factors that discipline 
any creative production. 

Of the former, no self -respecting 
advertising agency will admit to any 
lack. 

The discipline Of budget, how- 
ever, is a constant factor. Without 
it, a commercial producer could 
stage a 60- second Miracle of 34th 
Street daily in Macy s own store. A 
presentation producer could closed - 
circuit a national hook up for a 

client or prospect at the drop of 
an invitation. Slwwmanly presenta- 
tion is easy if money is no object. 

Electronic advances have wid- 
ened creative possibilities, lint often 
costs have been prohibitive. With 
the further step of miniaturization, 
more of the possibilities can be 
realized. Witness the uses of porta- 
l& television and radio sets, audio 
tape recorders, and filin projectors 
for presenting and monitoring. 

Still proxlnction often has had to 
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stay indoors because it is just too 
expensive to go outside. 

Even more aggravated is the 
problem of an agency's own presen- 
tations, an unbillable item that has 
to fit easily into the overhead. For 
that reason, client presentations can 
turn out to he static affairs, con- 
fined to a board room with little 
to look at but familiar faces, flip - 
cards, charts, and perhaps slides 
or film. 

More than that in the way of 
visual presentation has meant shoot- 
ing and processing special film far 
in advance, or perhaps moving the 
meeting to a studio to run off a 

television tape, or, where possible. 
going ahead and budgeting for a 

closed- circuit show. 
The alternatives for producing a 

live -like business presentation are 
increasing. though. and now minia- 
turized equipment has opened a 

new possibility. 
In the \lidwcst an agency has 

shown how to use a new portabl 
unit to tape a dramatic presents 
tion for a client, taking him forcyan 
and back in time and space, intro ¡c 

clueing a crowded cast of principal 
and spearcarriers, and sampling te 

evision commercials as they are sec 

on the home receiver. 
Such a presentation %vas used h 

McCann- Marschalk's Cleveland o. 

five this fall to report to a big dieu 
on the year's activity and hroac 
new creative ideas for the comin 
season. The key tool Kwas a portahl 
tv tape recorder. 

The portable recorder is hein 
introduced to the broadcast fiel 
by Storer Programs under the \lad 
trollies label, hearing the naine 
the Palo Alto, Calif., company th; 

manufactures it. Storer has broae 

east distribution rights. 
McCann- Marschalk's pioneerin 

use of the Machtronics unit for 
year -end client presentation grey 

out of a conversation between sale 

man Charles McFadden of \\'J \I 
TV, the Storer group's Clevclan 
station, and two agencynui 
Charles Butler, vice president -a. 

count supervisor, and Richard Bea 
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ercials taped at Cleveland drive-in and travel agency. "Backstage" later, Butlear and Deny plan location tv for next year. 

¡Bent presentation 
t, account executive. They were 
brainstorming the problem of how 
to present a dramatic review of 
all 1963 advertising to 15 executives 
of the Cleveland Electric Illumin- 
ating Co. 

What resulted was a finished 
presentation that took a half- hour's 
running time on a television screen. 

As the program opened, all of 
McCann- Marschalk's people on the 
CEI accouint were introduced - 
mailroom boy, billing clerk, re- 
search staff, broadcast producers. 
and the rest. They were introduced 
by sportscaster Bob Neal, who nar- 
rated the presentation. Following 
was a view of the entire 1963 cam- 
paign. showing actual copy from 
television commercials, radio sound- 
tracks with cartoon illustration, out- 
door posters, and other media, with 
a telling sequel. The review wound 
up with appliance dealer interviews 
(CEI copy stresses use of work - 
saving electrical appliances) about 
the advertising from the dealer 
viewpoint. 

Watching the presentation in an 
executive conference room, the CEI 
group thought they were tuned to 
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a closed- circuit origination until 
lights -up at the end of the show. 
At that time the Machtronies unit 
came out from behind the curtain 
where it had been concealed, pav- 
ing the way for discussion of 1964 
campaign technique. Decision -mak- 
ers in the group included Frank 
Derry, advertising supervisor of 
CEI; Carl Rudolph, marketing vice 
president, and Will Clark, manager 
of residential sales. 

Taping aecav 

As plans developed in the post - 
presentation session, \lachtronics 
will do broadcast service for CEI 
next year as a mobile commercial 
unit. Until now CEI commercials 
had been studio- hound. Now the 
agency will take to the field for 
CEI to gain heightened realism for 
selling electricity. 

McCann - Marschalk's original 
taped presentation to CEI was 
produced by a crew of two, Mc- 
Fadden and lilt Frankie, produc- 
tion chief of \\'J \\' -TV. As demon- 
strated in the conference room, 
\1ac.rtronics dimensions are such 
that it can be operated single -han- 

dedly and loaded into an automo- 
bile. 

In other commercial assignments. 
the portable tape unit has gone to 
a travel agency for on- the -spot 
work there and to other scenic loca- 
tions to sell the idea of travel. For 
a drive - in restaurant, Choulardi, 
\ \' J \\' -T\'s macabre personality. 
did zany bits in the sponsor's kitch- 
en, at indoor dining booths, and at 
the drive -in lot, to the stated satis- 
faction of sponsor Bob Manners 
and Marc Wyse Advertising, his 
agency. 

Agency units art. loving installed 
in other parts of the country fou 

similar use. 
Besides its advertising work, the 

Machtronie's unit is doing he.n, 
programing duty in news. sl>,)rts- 

special events, and thitli nentarjes. 
and an animation technique has 
Iecn developed. Sturer Programs 
has sold they revorder to a umnlxr 
of stations and network clients. 

Tlu !mit w 'iglus 7S txnenels and 
measures t WO cnhic feet. It uses 

standard is tape, In ddine: a Ilalf- 
hour or programing on nue reel 
reach for replay. R 
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6 CBS series in top ten 
on homes reached: ARB 

TIIF \t \(;1C1í o \F: W0111 i11 

110111s and persons reached by 
its programs is CBS TV, according 
to American Research Bureau's new 
Tv National Report. The newly es- 
tablished service, which offers dem- 
ographic data on men, women, teen- 
agers, children, heads of households, 
and housewives reached, credits 
CBS with six of the top ten shows 
in the number of homes reached, 
and with seven of the top ten in 
number of persons reached. 

The first report of the new AR13 

service, released last week, surveys 
the top 25 network television shows. 
Some of its findings: 

The top ten programs for the 
week of 9 -15 October, in order, 
svere Beverly hillbillies (CBS, 19,- 
842,000); Bonanza (NBC, 18,569,- 
000); Dick Van Dyke (CBS, 16,- 
406,000); Candid Camera (CBS, 
14,373,000); Andy Griffith (CBS, 
14.136,000); Dr. Kildare (NBC, 13,- 
939,000) ; Haze/ (NBC, 13,188,000) ; 

Red Skelton (CBS, 13,179,000); 

Virginian (NBC, 12,767,000); and 
The Luc'/ Show (CBS, 12,675,000). 

hillbillies was recorded in the 
AR13 survey as reaching the most 
persons, 56,796,000, and Bonanza 
was second, with 44,287,0(X) view- 
ers. The rest of the top ten by view- 
ers, in order, were Dick Van Dyke, 
Andy Griff ilk, Red Skelton, Disney's 
Wonderful World of Color, Donna 
Reed, Lassie, Jackie Gleason, and 
Petticoat Junction. 

The favorite shows among men 
were Bonanza (13,8:30,000); Bev - 
erly Hillbillies (13,090,000), and 
Candid Camera (9,931,999). Hill- 
billies was most popular with wom- 
en, at 16,920,000. Bonanza (16,- 
(64,000) and Dick Van Dyke (13.- 
899,000) followed. 

Teenagers also preferred Hillbil- 
lies, with 6,416,000. Second and 
third on their lists svere Bonanza, 
with 5,656,000 and Van Dyke, with 
4,857,000. The children also favored 
Hillbillies, with 14,370,000. Flint - 
stones scored second, with 14,299,- 

Sponsor finds a home with 'Teddy' 

Jo' g in e ersat' at luncheon and screening of "Biography" seg- 
ment on Theodore Roosevelt, held at Tll's birthplace in New York City, n 1l -r) hennit lloosesclt, grandson of the late President; Mike Wallace, 
host of the series syndicated by Official Films; and Earl C. Sandmcycr, 
of Chemical (tank Neu fork Trust Company. sponsor on WNIIC -TV 

000, and Lassie placed third, with 
13,280,000. 

Heads of households preferred 

Bonanza to Hillbillies, ranking them, 
respectively, 12,646,000 and 11,954,- 
000. Camera was in third place with 
9,121,000. Housewives scored Hill- 
billies in first place, with 15,044,000, 
and Bonanza in second, with 14,- 
837,000. Van Dyke followed with 
12,596,000. 

Bill Axtell named dir., 
WJBK -TV adv. -promo 
J. W. "Bill" Axtell has been named 
advertising and promotion director 
for VJBK -TV, Detroit. Axtell moves 
from K R L D - , 

do 

TV - AM - FM, 
Dallas, where 
he had been 
publicity - pro- 
motion director 
for the past 
four years. Pri- 
or to joining 
the Dallas sta- 
tion, Axtell was 
active in retail 
advertising, where most recently he 
was advertising and publicity man- 
ager for Montgomery Ward's Big 

Town Store in Dallas. While there, 
he was executive producer -writer 
of a 40- minute tv show, top -rated :r 

in its time segment. 

4,. 

Axtcll 

re 
,- 

gt 
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NAB Code Authority ' 

decries mediator role 
NAB's Tv Code Authority is pro- 

testing its role as interference-nm - 
nee and mediator between adver- 
tisers warring over each other's 
copy claims. In the Code's news- 
letter, NAB staff members promise ,i 

to "continue to try to referee these 
internecine Tong wars as justly as 

possible," but \yonder "why these 1 
earth -shaking decisions aren't re- 

1 [erred more often to the AAAA- 
ANA copy interchange." 

The article points out that "legi- 
timate comparisons" in t commer- 
cials "can be meaningful to the 
buying public;' and Code Authorit 
interpretations say only that cop 
"should contain no claims dealing 
unfairly with competitors." The 
avalanche of new products intro- 
duced on tv seems to have caused 
an increase in "the tendency to 

denigrate ... or depreciate" con- 
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tt'tmig products especiall .unontC 

drugs, cosmetics, and household 
products." 

"Advertisers ;nut agencies," the 
;trticic cuntitntcs, "hate jumped in 
ti li hubnailcd hoots, and minim 
!nibbles !lase mushroomed into 
txleral eases. l tieriies that might 
taye been ch.ntnclttl into fresh anti 
'.sourcrhtl ties. advertising c,om- 

)aigns have been ti isrrted into .. . 

}and demands that the Code . \u- 
thurity chi something about 'the 
other 

guy.." 

The Code Authnrit suggests ad- 
crtisrs remember that "Sh, snick. 
eferences to the other fellow's in- 
Innlitirs and the shoddiness of his 
)roduct liatt' very little meaning to 
he viewing public," and that -pub- 
c sympathy lies ss ith the muler- 
og. 

rguments on forms 
roadcasters readying 
Rrtiadcastcrs will go to the mat 

main, orally, with the FCC en 
,un', 13 Febniar%, when the mm- 

mission holds hearings on its new 
\pan n (led "program service state - 
nent" to be included in licensee 
.ports. The new form still set up 
line reporting areas: what licensee 

fiels clone or intends doing to dis - 
.)ver and fulfill audience needs; a 

time breakdown on programing in- 
...hiding amount and placement of 
"ommercials; last, a station profile 
n) network affiliation, personnel. 
policies, including station policy on 
'discussion programs." 

In the program "Analysis" see - 
ion, licensee most break clown pro - 
;rams by time and source; commer- 
ials by time and distribution; num- 
ier of interruptions by length of 
)rit ranis. The station profile sec - 
ion obligtirly covers adherence to 
'CC's Fairness Doctrine by asking 
or "Policy on Discussion Pro - 
!yams." Also required: a list of 
'regularly scheduled programs by 
opt s," special programs, and some - 
hing called "flcsihility in program- 

Tv licensee will be glum oser re- 
paired narration on confabs with 
ais public, with officials, educators, 
eligious and civic leaders. business. 
,abor, charitable organizations. en- 
ertainnaent attain (siirt'it not the 
tical movies?) etc. From the con- 
dos most ((like .t statement on 
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Hands across the see 

Visitor to NBC in New fork where he inspected the ortrork's color iv 
facilities was Dr. Ingeniar Lindblad (2nd from r), secretary of the Swed- 
ish lost.'s Broadcasting Committee, who is joined nt luncheon (from I) 
\n_ .News esse tep. William McAndrew; ti opernt' -engineer t. p. 
William Trevarthen; NIIC lull, chairnrum George A. Graham, Jr.; RCA 
DNI. i.p.- managing dir. Charles Denny; \RC Intl. prts. Joseph Klein 

"'Evaluation of Programing Needs,.. 
and finally, a "Program Proposals" 
list of regularly schechdd pro - 
granting for thi coming tear. 

Those who want to come to 
\Vashington to argue the matter be- 
fore the FCC members will hay. to 
notify the t' tnmllission secretary in 
ttriting before 2 January. Those 
who might not trust their voices 
can submit written statement for 
the record. by 13 February. 

RCA has record year 
Broadcasting, color i. sales. and 
electronic data protu'ssing were 
singled out by hoard chairman I)a- 
s id Sarnoff as the three most profit- 
able 13CA nutlet-takings during 
I963, a record year for sales and 
profits. 

In his \car -end statement, Sar- 
uolf said profits from the salt' of 
ridom ;apparatus and sers ices in- 
creased ;(h over 1962 and account- 
ed for a "major share of the record 
yarning from the sale of all 11(:.\ 
consumer prodncts.- Ile predicted 
the 1961 industry output of color re- 
ceivers will be between 1.2 and 1.5 
million. 

"Substantially greater profits" 
were earned bs NBC than iu its 
precious record scar of it)G_', he 
said. 

11CA gross income %sds SI.7ti 

lion, compared with $1.75 billion 
last year. Net profits of S65 million 
('unipare with 5.51.5 million a year 
ago. ISantiolts per share will rise 
from S'_.SI in 1962 to 53.55 or 3.60 
this year, according to the report. 

The final Io)ß3 quarter will prove 
to be "the singly hest profit quarter 
ill the 11 -year history of the com- 
pany," said Sarnoff, ,adding that 
BC has r\perienced 11 consecu- 
tive quarters of increase over the 
corresponding quarters of the pre- 
vious year. 

Spot tv in sharp dive 
Local and national spot television 
announcements in major markets 
took a sharp dite in November as a 

result if the three -and -a- half -d. » 
period ss Iatn stations dropped com- 
mercial broadcasts follow ing the 
Kenneth assassiltatiima. Broadcast 

dsertisers Ill ports. which moni- 
tored 231 stations in 7:3 l'. S market 
,areas during the month for one 
week cula, showed 1543,315 an- 
nouncements ill Nos enibcr. com- 
pared .s ith l6"t,G1 1 in Ot tuber. 

In the \osember total of an- 
nouncements, top prtotloct cl.issifi- 
c,atinn using iocal and national spot 
w as toss ,and g,ulns. w It II .5111 of 
the total. 13 U3 notes that the per - 
cent,tgr share is more pertinent 
than the total ,utnouncemt tits since 
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The 
Man 
Who 
Knows 

KONO 
Radio 

SOFT 
Drinks 
Take 

HARD 
Sell 

A. M. Biedenhorn, Jr., President of the Son 

Antonio Coco Colo Bottling Company, Inc., 
wont' rodio odve 'ng with consumer pene- 
trorion, market impact and coverage in 

depth. IS is for these reosons Shot KONO 
Rodio is first omong Son Antonio rodio sto- 

t,ons corrying schedules for both Coco Colo 
and Sprite. 

Move oheod of competition . . . Move to 
KONO Rodio. 

if KONO works for A. M. Biedenhorn, Ir.... 
KONO will work for you. Don't coke our 
word for it. coil Mr. Biedenhorn o1 CApitol 
5 2601, Area Code 512, COLLECT. 

For other deloilt concoct KATZ Agency. 

O O 
1160 KC 5000 WATTS 

SAN ANTONIO 

3 

A warm relationship 

Eleanor Schano of R'TAE, Pittsburgh, 
is marking her sixth consecutive year 
sponsored by Bell Telephone Co. of 
Pennsylvania as tv station's weather girl 
each weekday evening. Miss Schano is 

also star and author of syndicated tv 
charm series. "Gateway to Glamour," 390 

five.minute segments now in 35 marts 

each market is monitored for a 
week, rather than the full month. 
Toys and games share was up con- 
siderably from October's 3.7%. 
Other top spot classifications in 
November were: 
Pain, cold and indigestion 

remedies 4.31% 
Cereals 4.0 % 

Bread and rolls 3.14% 
Beer and ale 3.05% 
Soft drinks 2.89% 
Local auto dealers .... 2.85% 
Petroleum products, 

batteries, etc. 2.71 
Coffee and tea 2.56 
Publications .... - 2.46% 

NAB fights FCC on fees 
The commission won't get away 
without a fight on its proposal to 
require payment of fees for certain 
broadcast licensing activities. 

Chairman Walter Rogers (D- 
Tex.) of the House Communica- 
tions Subcommittee strongly objects 
to the fees and has introduced a 
bill to prevent the FCC from fixing 
and collecting them. 

Now NAB has advised the U.S. 
Court of Appeals for the Seventh 
Circuit that it intends to inter- 
vene and make clear its conviction 
that the commission first should get 
authority from Congress. 

Let me tell you 

about a terrific Time buy- 
just 30c. 

It was that recent issue of Time, 

which listed the network programs 
capturing America's largest audi- 

ences, as indicated by Nielsen ratings. 

The chart is a handy guide for the 

time buyer who senses how the net- 

work block -busters can build up a 

huge audience for his own adjacent 
sales message. KELOLAND TV is a 

spectacular demonstration of such 

network -powered station buy. KELO. 

LAND TV plays 10 of the first 12 

top- ranking network shows. What's 
more, KELO -LAND TV covers all 96 

counties of the Sioux Falls market 

area, as defined by ARB. It reaches 

more tv homes in this major market 

than do all other stations combined. 

SIOUX FALLS 
96 COUNTY MARKET - INTACT! 

MobnUte Aberdeen 

SOUTH 
Pierre DAKOTA Watertown 

Huron Msnnsil 

SIOUX FALLS 
wa 

""' "sta 
Chamberlain 

Valentine 

IOWA S"ce. 
s"eiee" 

NF no ASK A 

KELO -tv KDLO -tv - KPLO -tv 
(interc hid) 

JOE FLOYD. President 
Evans Nord, Esecutive Vice- Pres. a Gen. Mgr. 

Larry benteen, Vice-Pres. 
Represented nationally by N -R 

In Mi lis by Wayne Evans 

G I Olftrer: Slave rslh, 9. D. 
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TI MEBUYER'SI 
CORNER 

l fapps New l ear!: The olc 
:wound New York to find cur 
resolutions various media fi 
1963 barrels toward the finish 
here they are: 

Compton broadcast media 
lay snys, "Be it resolved that 

longer be known as 'the a 

only on Friday afternoons'. 
solved that to escape this p 
snake our spot scheduling pl. 
when necessary to cancel sot 
\\'e feel certain that salesmi 
cheer and acclaim this prece 
in 196-1 take home the joys o 
cases cancelled business, eve 

A Cunningham & Walsh t 

who steadfastly refused to 
promises that during the bri 
"investigate clash board st: 

media concept ". 
C At Young & Rubicam, s 

Bob Colgan swishes rep firms 
parties would resolve to "se 

\Irilia people. what they 
MI' douiy buying and laying 
to D. ember 1 903 

('orner lias scouted 
t svliat New Year's 
ilk are making as 
line. Heady or not, 

supervisor Crah:un 
in 1961 we will no 

gcncy that cancels 
Ile it therefore ye- 
ast curse we shall 
ins so as to be able 
ne spots every day. 
cn will universally 
dure, for they may 
f new, and in some 
ry night." 
nedia buyer, a stag 
reveal his identity, 
ght new year he'll 
itucltes as a new 

ensue media buyer 
hosting Christmas 

nd all buyers s'ho 

1 

attend the festisRies a greeting card aids two 
Alk,t- Sclt1ers attached. 'timed to arrtse t 

after, of course". 
3 At Doherty, Clifford, Steers & Shrnfield, bus 
ers \tarty Daniels :uul Stu Eckert caner np V. it li 
a passel of resolutions and hopes, including. 
"\\'e will pressure to get client approval sis 

weeks and not sis days prior tu the start of a 

campaign. 
We will finally meet the rep's assistants. After 
all, we do speak to these girls every four out of 

five times we call. 
We will persuade radio and tv stations to send 
us paper shredders instead of paper weights. 
We will refuse to place orders for a 26 -week 
flight with a 22-week hiatus in the middle. 
On occasions specified by the buyers, Candid 
Camera will Filin the reps making a pitch tu us. 

We hope the air freight companies will realize 
that a Chicago station address means Chicago, 
not Seattle, tiros relieving us of the cliche 'Make 
good for pre- emption due to late arrival of the 
film'. 
We hope our clients will play golf with tlicit 

JOHN COLE: radio -a piquant future 

"Radio -a very good medium for us -is coming to life i 

lot of exciting ways," comments Needham, Louis & flror 
(Chicago) manager of broadcast media. John Cole, ile goes 
on. "I like to think there are new developments. especially 
in programing, right around the curer. i believe we'll be 

seeing many innovations in patterns of purchasing radio, 
which will differ radically from tv buying." Ile points out 
that unfortunately it will continue to be difficult to buy 
radio time in small markets because buyers have to rely on 
obsolete information when considering buys, don't usually 
have the time to travel to markets below the top 50 to evalu- 
ate them first hand. With NLII six years, John handles net- 
work buss primarily, supervises spot buying also. for the ('..en- 

eral Mills, Campbell, Accent, Kraft, IIumble Oil, Massey - 
Ferguson, Morton Salt, and Mars accounts. Ile was fornuerl 
chief tinicbuyer at McCann- Erickson, held the same post 
at Campbell- \lithun ( \linncap olis) before that. ile began 
his career as radio -tv director at Erwin \\'asey (Minneapolis) 
after studying at the Unis'. of Minn. and Denser Univ. John 
reveals he plays at golf, works at honk maintenance, dab- 
bles in oil painting, has a penchant for night courses in un- 
usual subjects. Ile and his wife Adele and their five children 
live in Park Forest, Ill. 

na 
by's 
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competitors, thus relieving us of doing competi- 
tive reports. 
We hope reps will expedite their paperwork so 
that our estimators can stop repeating `no con - 
firmation-no estimates'. 
We hope the stations will not run our beer and 
Ferns commercials in the Mickey Mouse Club. 
We hope the stations' billers remember that 12 
midnight is not 12 P.M. 
We hope the hottest avails will not always be 
submitted to us on Friday at 5 P.M. 
We hope that rep and station meetings with buy- 
ers will be sweet, concise, to the point, with all 
parties coming out smiling." 

Meanwhile, over at BBDO, media supervisor 
Hope Martinez pondered the situation carefully, 
finally decided, "I'm not making any resolutions, 
because this way I won't have to break any." 

Regal Crown tries tv: Murray -Allen Imports, 
which has been using radio to push its 10 -cent 
Regal Crown Sour Fruit Candy rolls, is turning 
to television for the first time. The company 
will start a "major television campaign" the 

GENERAL CIGAR -WERE SIGN 

YEAR K OF RADIO SMOKE SIGNALS: George Reichert 
(e), c.p. in charge of advertising for General Cigar, 
signs treaty in New York for 52week schedule on WERE 
(Cleveland). Fred Roeben (h, Voting & Rubican sen. 
for (Hoer. looks on approvingly. Acting for WERE, Gil 
lliBcr, air. 11.1 Reps. closes sale. Sports package buy. 
which starts I January. is first continuing 52 -week radio 
eked for General Cigar, includes weekday sportscast, 
Cleveland Indians baseball games and Browns football 
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third week in January, to run until the first of 
May. Buying is completed on the drive, which 
will use minutes and 20s in 10 major markets 
across the country. More markets will'be added 
when the candies (imported from England) are 
in greater supply. Product is distributed nation- 
ally. Tv spots feature Sir Reginald Regal and his 
adventures in attempting to bring Regal Crown 
Sour Fruit Candy to America in ever increasing 
quantities. According to Alan D. Caston, com- 
pany's merchandising v.p., the unique secret 
formula of the candies has carried the product 
with "great sales success." At this time, no radio 
is planned for 1964. Company spokesman would 
not comment on switch in media. Agency is 
Bauer -Tripp -Foley (Philadelphia). 

Cheese firm ups advertising 20%: N. Dorman 
& Co. (New York), maker and importer of 
cheese, has announced plans for a 20% increase 
in advertising during 1964. The 70 -year -old 
company plans to extend its radio and tv spot 
coverage, to start use of regional editions of na- 
tional magazines, and to maintain New York 
newspaper and bus ads. No details are yet avail- 
able on the radio and tv campaigns, still in the 
planning stage. Company distributes in the 
Northeast and in Wisconsin. Agency is Co -Or- 
dinated Marketing (New York). 

TV BUYING ACTIVITY 
General Mills \Vondra flour and Total cereal 

10 -week campaign of daytime prime and fringe 
minutes aimed at women is being prepared for 
an early January start. Bill Wittman at Dancer - 
Fitzgerald- Sample (New York) is the buyer. 

Edward Dalton Co.'s Metrecal to be pushed 
by a 12 -week drive of daytime and fringe min- 
utes starting the second week in January. Buyer 
is Lucy Kerwin at Kenyon & Eckhardt (New 
York). 

1 National Airlines is utilizing minutes, chain - 
breaks, and IDs in prime and fringe time in 
their coming campaign. Buying has been com- 
pleted for the drive starting 5 January in 10 
markets (four week flights in Houston, Los An- 
geles, New Orleans, San Francisco; eight week 
flights in Boston, New York, Norfolk, Palm 
Beach, Philadelphia, Washington, D. C.) How- 
ever, buying is still active for flights beginning 
in February in Jacksonville, Miami, Orlando, 
and Tampa. Markets will be added in coming 
months. Agency is Papert, Koenig, Lois (New 
York); buyers are Bob Johnson and Bob Previdi. 

RADIO BUYING ACTIVITY 
National Dair11 campaign of minutes to pro- 

mote Scaltest milk products will get under way 
early in January, using flights of various lengths 
over a 52 -week period in markets east of the 
Rockies where Scaltest products are distributed. 
Buyer is Jim Egan, media supervisor George 
McCoy, at N. W. Ayer (Philadelphia). 



hat the commission should have 
pecife antIuin ( (roui Congress 
afore establishing filing fees. Cen- 
ral connse! Douglas A. Allelic) said 
n filing the notice that radio and 
v stations Zvi nhl he '"adversely 
fleeted" by the retlnireunent that, 
giuuiug l January, applications, 
tort of which are filed on a confin- 
ing basis, must be accompanied 
v a fee. 
Fees required for a new station, 
major change in an existing sta- 

ion, assignment of a liccuse, and 
r renewals at least every three 

'ears, would be $50 for radio sta- 
ous and $1(1(1 for tv stations. All 
ther types of applications would 
equire a $30 payment. 

NEWS NOTES 

'otal noce' 100: About 1101 stations 
round the country have been 
igned by Fourth Network, Inc., 

carry the live telecast of the 
Rh annual l'alun Springs Classic 
olf tournament, 1 -3 February. 

ew tosser: \VITAS -T\' Louisville 
Jans to build a new tower 959 ft. 
boye ground level and 1.9 -19 ft. 
hove mean sea level, subject to 
-CC approval. The new tower will 
e half again higher than the pres- 
nt structure. 

mmy telecast announced: The 
6th annual Emmmy Awards pres- 
ntatiou of the National Academy 
f Television Arts and Sciences 
ill be carried on NBC TV 2.5 May. 

'hf kick off: Chicago's first uhf 
'ation. \\'CIU, channel 26, goes 
h, the air nc\t month with pro - 
raining for "very diversified and 
cqucntly specialized audiences." 
ecording to John Weigel, presi- 
lent. Initial plans include complete 
vo -hour telecasts of bullfights 
om \Iccico City. Movie's frein 
iternational filin festivals. inclucl- 
ug fowign films with their original 
)mud tracks, are also planned. 

oscar of power: A oie v tower, 
(1.19 feet high. is sending \C \\'L- 
\"s signal to homes in Louisiana 
id Mississippi. giving that station 
I increase of 50.000 hones and 
le most extensive coverage of any 
Idle New Orleans market. Though 
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Sunbeam shines on 'Today' 
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Jack Lcscoulie of NBC TV's "Today Show, shows oit three Sunbeam 
Corp. products adscrtistd on the daily ' program through the 

th of December: Its toaster. percolator, and cooker and deep filer 

the Mississippi River Bridge is 

smack in the way of \ \AVL -TV's 
relay Signal, statini engineers have 
solved the problem: they simply 
aim the signal under the bridge. 

Income increases: Cross income of 
Desil, Productions for the first 26 
weeks ended 26 October totaled 
$11,195,935, against $9,059,2.36 for 
the corresponding period of the 
preceding year. Net income for the 
period was $100,003 against $361.- 
661 for the preceding similar 
period. Earnings per share were 
33e for the 1963 period, against 
31c the preceding year. 

Broadcasters turn fund raisers: Rob- 
ert E. Eastman, chairman of the 
Radio and Television Committee 
of the S1 the annual United Hos- 
pital Fund campaign in Manhattan, 
and the liront, chose I2 hroadeast- 
ers to help raise the campaign goal 
of $3 million. Committee includes: 
Janes Conley, (-sce v.p., ABC TV 
Spot Sales; Ralph, Conner, asst. 
nat'I sales mgr.. McCavren- Cnild: 
Theodore Douglas, Jr., sales y.p., 
ABC Radio; Charles Godwin, sta- 
tion relations s.p., \Innlal Broad- 
casting: John D. Kelly, sales mgr., 
Storer Television Sales; Marvin 
Keupncr, v.p.. Mark Century; Da- 

id Lundy. pros.. Blair Tales ilion; 

\VihIian) B. \lacliae, 
Hobert Tinley, Arcs., ABC Radio; 
Joe Bose, Jr., comptroller, John 
Blair; John B. Sias, v.p. and dir., 
Metro Television Sales, and Frank 
Stisser, pres., C. E. Hooper. Money 
raised in the campaign will be dis - 
trihuted aiming the Fund's 79 mem- 
ber voluntary hospitals. 

NEWSMAKERS 

\. I l vu s%I l.1. C ssmnrt.t. will 
resign I January as s ice president 
and general manager of \\'NCT, 
Greens ills. N. C. I Ihre has recently 
purchased \1 Cf \I, \\'ilsou, subject 
to FCC approval. M snow I I. T11111- 

IAN ' haS been appointed acting gen- 
eral manager of \\ \CI', and Jolt' 
C. (:I vil;, JIt. to general sales Inau- 
ager. 

I I vMil. V. Cool lu the press 
information department of the CRS 
Television Netss ork. I It' w as '.s ith 
the New York /)ai// \fcrror as as- 
sociate editor of the Sunday \laz- 
arine section. 

Hi ssl I I. Slum n ssi to director of 
lice programs for the ('BS Telesu- 
sion uets.ork. Ile has been director 
of program development ft r \ BC 
Tiles ision, I bolhvsvo d 



RADIO MEDIA 

Spanish radio 
powerful voice 
Free Cuba Radio, buying time on five stations, mostly 

am, gets wide Latin coverage for anti -Communist pro- 

graming. One station pulls mail from nine countries. 

.surr.,.(rd ;den-salesmanship is dir.tr,l lr 
Nr,, ll.,riw.ln Irrn brrK. !'vrw!irP serre. 
tar.. ( whnrl f reed Committee. flags o 
mop I r 1 twirl, f rrr (l,h !Nato (:nl rrn)[r 

7 

.n 

SOUTMAN RADIO is finding a v 
Latin American market it didn 

know it had. It is discovering, to 
that ideas are among the product 
than can be sold on radio. 

The Cuban Freedom Committe. 
is demonstrating these new dimen 
lions of commercial radio as it use 
five radio stations for its intensiv 
anti -communist campaign. Appr 
priately, the committee is followin- 
the capitalist practice of burin , 
broadcast time for its daily Fre, 
Cuba Radio programs in Spanish. 

Starting broadcasts in 1961 wit1 
only 55 minutes daily, the commit 
tee now programs 15 hours a da 
The schedule is on three U. S. stagy 

tions with strong signals into Cub 
and two Latin facilities: \ \' \\'I 
New Orleans; \ \'CBS, Miami 
\\'K\\'F, Key West; Radio Amer 
cas in the Caribbean, and Radi 
Santo Domingo in the Dominica 
Republic. 

Broadcasting mostly on am fa 
quencies, the committee beam 
news, special programs, and a weel 
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y message Iront :ut exiled Cuban 
tishop to an estimated million radio 
acts na (.Ith:t. 

Aleasmrable results are coining in 
tntl mounting all the time. The mail 
mutt is gratifying. ht addition, 
isleners are forming action grumps 
o distribute propaganda material 
trepared h) the ( ;ttb:mt Freedom 
ouunitlee. At last comet some 170 

¿smps had undertaken tu distribute 
more than 30)0,00N) pieces. 

The propaganda -market- w- 
ends %sell beyond Cuba, the target 
area. Some of its dimensions can be 
et'n in a recent report by \ \'\\'I, to 
is New York representative, the 
art Agency, which also reps 
t \'CIIS in the committee line -mp. 

\ \\ \'I. alone received 3:3S letters 
n NIVentlur from the U. S.. \lesi- 
o. and Cuba. 1)oring the year the 

Orleans facility has heard from 
total of mine foreign countries, 

alms :3S states in titis country and 
' merlo Hico. The foreign list: 13o- 

i%ia, British Honduras, Canada, Co- 
ombi,t, Cuba, Cuattnal.u, Mexico 

() r 

1 ( () 

(Gî groups and nubs uht.ils .ne send - 
ing out ( :I4; literature), Panama, 
Salvador. 

The \\' \\ I. schedule ss ill be es- 
p:unlyd by the committee ,l) J,unt- 
:o% In add broadcasts all night, mid- 
night to S .t.m., to the daily íJ:30- 
10:311 pan. hour scheduled up tu 
noa. 

lieslatuse Iront Cuba arrives in 
quantity ewer day at the commit- 
tee's \\'ashiugton offices, despite the 
fact that radians caught listening 
are subject to prison. 

. \pp.rently the nets listel 
Rats been there all the tinte hilt ont 
of retch because of the language 
difference. 

Free Calta liadin grew ont of ac- 
tion taken in 1960 by Atnrie:un citi- 
zens \yho %yen: alarmed about Com- 
munist inlhuence then becoming 
apparent in the government of 
(:nlaa. 

Founders of the Cohan Fredonn 
Committee include Samuel \ \'. 
Aleck, director of J. \\alter "[blimp- 
son, New York; \Irs. Ovta Culp 

, 

Hobbs, pnWasl1ea .nul broad( aster 
of Ilomton. lid'sard (: \iller lm- 
tlter dss 111.t1í1 MI roars of slate for 
Latin \nteritan \(fairs, (:oat. 
gressnnm 1)ou,tltl (:. Brute fite 
pmbbt,ut of Indiana ,sud Boman ( :. 

l'ocnaski 0I)ettun rail of Illinois 
Senator Claiborne fell 1/1 1110 rat 
of Iiltode IsLmub, John It. \lt('I.tt- 
clt) , l'lnladlpin.t businessman 
Prier (Wound! 1).111.ts bttsmess- 
tm.nt, Serafino Itonut.ddt. est.( mist. 
director of tie \tnent.au lu sUUt. 
for Free I..tltr 1)eselopnu'nt, 11.1r 

ubl Russell, former national corn 
mander o(. \insets, (:eorge S. St lilts 
Irr, associate editor of the Pitts- 
burgh Courier, and 11 alter 
liams, brru ter undrseurel,tr of the 
Commerce I)ep.artnunt. 

The program is administered lus 

Airs. \lari.td.a (;. Arensbcrg, fumer 
social welfare organizer, %slit) left 
Cilia in P160 ,after 15 s ears' resi- 
dence. She Lnoss s the audience is 

there by reports she gets about 
hardships that listeners must en- 
dure in order tu time the Free Cuba 
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RADIO MEDIA 

Radio signal. In the audience are 
prisoners in Cuban jails %vho listen 
on smuggled equipment. Their 
small transistor radios arc kept dis- 
mantled in hiding places and re- 
assembled at the time of committee 
broadcasts. 

Operating from committee head- 
quarters in Washington, \irs. Arens- 
berg has a staff of 13 employees and 
several free lance %writers. Those 
%vorking with her on the programs 
include exiled Cuban broadcasters, 
t, radio, and movie producers, ad- 
vertising executives, and university 
professors. Several exile groups in 
\hami also work on radio program- 
ing, coordinating %with the commit- 
tee in NVashington. 

Mrs. Arensberg credits a fund- 
raising drive by the Advertising 
Council in 1961, using a national 
schedule of donated time on radio 
and tv, with much of the financial 
impetus for the committee effort. 
Continuing support is received by 
the Cuban Freedom Committee 
from foundations and corporations, 
private individuals, and general 
public solicitation. Among thc or- 
ganizations that cooperate %with the 
committee arc the AFL -CIO, Latin 
American information Committee, 
and Citizens Committee for a Free 
Cuba. 

Testifying last fall before a House 
Foreign Affairs Subcommittee, Mrs. 
Arcnsberg defined as the Free Cuba 
Radio's primary objective to reach 
the lower and middle classes with 
these basic aims: "to combat Com- 
munist propaganda, maintain com- 
munication with Cuba and the 
Americas, to keep alive and vibrant 
a spirit of resistance, and to expose 
the deceit of the Communist philos- 
ophy.'. 

Despite jamming, the programs 
reach a vast number of Cuban 
bornes nightly, she said, and the au- 
dknee is multiplied by post- broad- 
cast disci ssions and word -of -mouth 
circulation, "%%hicb is the common 
method of dissemination in all cap - 
ti%e cote tries." 

n%% the Cuban freedom Com- 
mittee is looking for new U. S. 

broadcast outlets. Citing genenuis 
support liy 1 \'CRS, \1'11'I., and 
\1 h\WI-, \Irs. .\rensberg and the 
committee hope "that other po%wcr- 
It'l. clear- channel stations mar be 
pc rviaded to marry MHne of our pro - 
r,nus. 

Neiman to be manager 
of WQXR station ops 
Effective 1 January, Walter Nei- 
man, formerly program director for 
WQXR, New York will become 
manager of sta- 
tion operations. 
In this newly 
created post, 
Neiman will 
have supervis- 
ory control of 
programs and 
all other staff 
activities ex- 
cept sales. Nei- 
man joined the 
station as administration assistant 
in 1953. His radio experience in- 
cludes two years as program di- 
rector of \ \'GSM, Huntington, L. I., 
and as general manager of \VDE\f 
and \VLiV -FM, Providence. Martin 
Rookspan, the station's director of 
recorded music since 1956, will be- 
conic music director. 

Neiman 

NEWS NOTES 

'Business Day' shifts: Daily evening 
financial and business program 
Business Day is moving to \\'MAQ, 
Chicago from \\'BB\I there, with- 
out changing format. Sponsored by 

Wade Advertising, the show is 

broadcast from the Hornblower & 

Weeks board room and features 
the chairman or president of a lead- 
ing Mid- America corporation. 
KUDL to \VABC affiliate: KUDL, 
Kansas City, Mo. will become an 
affiliate of the ABC Radio Network 
1 January. The network also an- 
nounced affiliations of five other 
previously independent stations: 
\\'ABI, Bangor; \'AGM, Presque 
Isle; \\'POR, Portland; KGBC, Gal- 
veston; and KTRM, Beaumont. 

Starts steady stereo in South Bend: 
\VNDU will begin unduplicated 
programing for its fm station with 
the start of the new wear, totaling 
over 70 hours a week. Regular am 

programing will fill the other 
broadcast hours of fm. Effective 16 

January, approximately four hours 
per day of stereo broadcasting will 
be included in that 70 hours -thus 
making \\'NDU (FM) one of firs' 
in South Bend market to program 
stereo on a regular basis. 

Stations flock to NAB fold: The 
am radio stations membership of 

the National Assn. of Broadcasters 
now totals 2,005 -an all -time high 
for the organization and a 7.5% in- 

crease during the past year. 

Radio webs acid affiliates: KUDL 
Kansas City joins ABC Radio th 

Pittsburgh station goes to trades 

To alert the Pittsburgh food trade to KDK.' Radio's new "Sound One" 
theme, displays have been constructed for showing at major local and 
rat' al trade association meetings. Lea g about new slogan from 
sales development mgr. Torn O'Connor (2nd from r) are (l -r) Bill Creer. 
of Breakfast Cheer Coffee Company: Dave Walls, of Ilekman Supreme 
Bakers; and John 11. Crytzcr, of the Bachman Bakeries Company 

I SPONSOR '30 i)R E \mER 1963 



i First 40 was a piece of cake 

Blowing out candles on cake commemorating 40th anniversary of \VRBM 
Chicago is Ernie II. SLomo, CBS Radio s.p. and gen. mgr. of the station, 
who has been with sVIIBM tt good part of its life. Looking on are mem- 
ber, of the Chicago CBS ItadM Spot Sides office, who presented cake 

rst of the year. "Eliot network also 
rill add \ \':\BI Bangor, \VAC \I 
fresque Isle, \le., \\1'OR Portland, 
le., KGBC Galveston, and K-I-RNI 
.e mtnout. Two Vermont stations, 
\T \1'N St. Johnsbury. and \1IKE 
:e\s'port are now part of the CBS 
adio lineup. And three new sta- 
ons become affiliates of the \iu- 
lal Broadcasting System on New 
ear's Day. They are \VQSR Syra- 
use. KSC \I Ste. Genevieve, Mo., 
nd K \1-l'C sloscatiue, la. 

'otton Bowl SRO on CBS: CBS 
ladin Network Sales sold full spon- 
rship on the New Year's broad - 

.Lst of the Dallas Cotton Bowl grid - 
-on classic between Texas and 
:ash-. Line -up includes: Texaco, 
te Oldsmobile division of General 
lot ors, and the Columbia Record 
:lob via Benton & Bowles, D. P. 
rother and \Vunderman, Ricotta 
: Kline respectively. 

.ennech On -air material sought: 
AB has agreed to a request by 
\-bite I louse press secretanv Pierre 
clinger that it assemble any on -air 
latcrial by the late President so 
may become part of the perma- 

cnt record of the $6 million tne- 
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moriai library to be erected in as- 
sociation with Ilarvard. Specifically 
ref 'nested from broadcasters arc 
audio tapes of Kennet's voice, 
both before and after he became 
President: video tapes and silent 
and sound -on -film appearances by 
Kennedy on tv both before and 
after election: scripts of speeches, 
panel shows, interviews, and other 
radio and tv programs involving the 
late President. NAB hopes to have 
all such material in hand by mid - 
February and urges stations to co- 
operate. Material submitted should 
be clearly marked with the exact 
contents and station call letters. 

NEWSMAKERS 
Am n¡vit KNorr to general sales 

manager of KNO \V Denser. 1 le 
was general manager of the adver- 
tising division of the Container 
Advertising Corp. 

Fnss.f: \V;mtn to assistant to th, 
president of the Sonderling Sta- 
tions. Ile was general manager of 
\VVON Chicago. 

MARTIN BooK.l' s\ to music di- 
rector of \ \'QNR New York. 

ATLANTA 
5 
5 

To reach all Canada talk to your All -Can. 

ado Radio & Television office in thane 

eleven cities. - 
NEW YORK -No. 518, 10 Rockefeller Plaza 

DETROIT-Sheraton-Cadillac Hotel 

CHICAGO -No. 1528, 333 North Michigan 
Ave. 

SAN FRANCISCO -58 Sutter Street 

HOLLYWOOD -6331 Hollywood Blvd. 

DALLAS -511 North Akard Bldg. 

ATLANTA -No. 442, 1311 Peachtree 

Canadian bronches in Montreal, Winnipeg, 
Calgary, Vancouver or go direct to Head 
Office. 

All- Canada 
Radio & Television 

Limited 

1000 Yonge St., Toronto 5. CANADA 

C O M P A R E T H I S 

THREE STATION 
M A R K E T 

SUMMARY 
TOTAL COVERAGE AREA: 

Station "Z" Homes 407,300 
Station "Y" Homes 416,400 

WFTV HOMES 423,3001 
TV PENETRATION: 

Station "Z" Homes 347,800 
Station "Y" Homes 353,900 

WFTV HOMES 359,6001 
AUDIENCE CIRCULATION. 
NET WEEKLY NIGHTTIVE 

Station "Z" Homes 235,500 
Station "Y" Homes 210,500 

WFTV HOMES 236,0001 
(Quoted from American Research 

Bureau, March 1063 Co.erage 
Study) 

CAUTION Any and ente s te data used 
here n are estimates on y. s b ect t er 
rors and I mil it OnS nherent n inC sed 
sources WFIV does n t assume respon 
sib ty for the accu. s , c mp eteness or 
validity of such or g,nal data 

Represented Nat anally By Adam Y g I a 

W FL\17 
ORLANDO, FLORIDA 

5.5 



SYNDICATION ADVERTISERS who use spot televi i 
A slop via syndicated program 
are benefiting from a step -up ire{ Audience promos audience promotion services fron 
program distributors. A sPOxso1 r' 
survey last week revealed that man! wear many hats syndicators now provide station cli 
cots with promotion kits designe< 
as local market audience- builders abli: 

Syndicators' audience promotion kits found to assist Stations and reps underline the im 

advertisers with additional viewers, reps with sales lxortanccof this service and, inson 
cases will even recommend tha 

aids and filmed program recommendations for stations advertisers purchase certain svndi 

Station promotion esecutices consider pu 

licity stills among the most important eles 

of the syndicator's audience building mat. 

Clockwise, drawn /rom promotion kits, 



ted slmsVs un the basis of the nt- 
ience promotion materials .rsail- 
ble. 
.\ typical audience promotion kit 
nitains newspaper ad teats, whips 
1d tune -in announcements. (Ti- 
de synopses. trailers, program 
ckcromnd information, and such 

nblicity materials as press releases, 
hotographs of the stairs. feature 
orles, and biographies. 
The syndicators' promotion kits 

'rye another pmrpost' :IS well -they 

re scenes from 1IC.1 TI "s "Bachelor 
Father": l)eùht's "Fractured Flickers "; 
Seren Arts' "Fan France, and Four 
Star's "Stagecoach tress" used for 
local promotion 
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oft sintl up on the desks of 
agency tinlehuyers. The distribu- 
tor ss lio provides promotional aids 
in return for signed contra( ts, at the 
saune time offers local and notional 
sales reps :unmmnition iu the tnue- 
bnyer's office. 

lieps acne that the syndic,ltor's 
promotion extras help make sales, 
and urge cooperation from distrib- 
utors not now participating.. The 
reps questioned say the audience - 
builders are "cstremtely helphtl" 
:nul they've noticed an increasing 
inclination toward closer relations 
h'tsreen syndicators and them- 
selves. 

Valuable aid- enoperolion asked 

:\ dissenting voice was heard 
from only out' major rep, %who has 
"yet to hear of one syndicator .ask- 
ing me for a list of our salesmen 
and their addresses" for mailing 
lists. "It would be a bit, help if syn- 
dicators ,would send our 75 people 
in teen offices materials on their 
shows to help us sell. If, as. and 
when they do, it would he very 
helpful." 

The program director of a Nev s 

York t ' station said that ill a very 
competitive market the syndicator's 
promotional aids mean "a great 
deal." IIe added that "not too many 
syndicators realize the potential. 
They're missing a big boat." It is, 
he said. "to their own sselfarc" that 
they follow through after :t sale 
with extra services. "All things be- 
ing equal" as far as type of show 
and prier, he would probably buy 
the series with the most promotion - 
:1l aids. The most important promo- 
tional device for this station execu- 
tive is "good hard -sell trailers." 
With the biographies and program 
backgrounds the syndicator pro- 
vides, the station's promotion de- 
partment develops an advertising 
and publicity campaign to keep the 
show's ratings high. 

Another station program director 
summed it up: "The major distrib- 
utors cannot afford not to help us." 

The distributors most often singl- 
ed out by station people and reps 
as being most cooperative with a(- 
ter -sale service were MCA, Dcsilu, 
Warner Bros., Four Star, Seven 
Arts, and United Artists. 

Tom Seehof, eastern sales man- 
ager of Desilu Saks. described his 
firm's relationship with stations and 

reps as getting "t loser .111 the lime 
%% ¡thou' /whit; ntttnt..(i' l.ln heu 
54)11, he ,added, "is getting better all 
the lime." 

For its ('moot htIIt i remis. 1)e- 
still offers stations "generic" trailers 
-made especially for the rerums hs 
star It4)1)er1 Stack. In addition, trail- 
rs bruni the series' network run are 

.4%,lilable. I)esiht .1154) prtsyides press 
promotion kits to stations. 

The \IC \ h\' promotion kit 1 uu- 
sist of (our sizes of ad malts. publi- 
city materials, ,nul on-air copy, 
slides, (clips, ,nid cue sheets. . \n 
\I(: \ sonree said the firm's pro imno- 

tional ,lids gise "weight" lo their 
shows. \1(: \, like other filar s\ udt- 
calms, provides reps ss ith al !Vallee 
sales promotion materials. 

The advance material ssmclica - 
tors send to reps is the sainte ,1s 

that ss blet distributors' salesmen 
bring to st itiots. Rops emphasize 
the importance of I1.ts ing then' ma- 
teri.tl >, bc'canse their stati4)u5 often 
ask for programming recvnnutt uda- 
tions. The reps, familiar with cer- 
tain ss ndic:ted properties, trais ,td- 
\ ¡Se their clitots to hay them. 

Four Star lllistru nition. which 
started in business 15 months ago 
with six off -network series, and sub - 
sequently added two more. uses 

audience promotion materials to 
the hilt. Leo Gutman, \ ice presi- 
dent for advertising \rho is respon- 
sible for the "extra services," said 
that +lien his firm was organized, 
there were many off -network shows 
coming on the market cinuilt,meous- 
ls, " \1'e decided to provide addition 
services ... to establish our imitage 

at the beginning." 

Nellie_ pasterns h different 
ln a recent speech before the 

Broadcasters Promotion .\ssu. in 
Saut Franci>cn, Gutman pointed out 
that "stations aire no longer selling 
primarily to the local and regional 
advertiser but primarily to tinte 
buyers tbrooclt ... reps," lite im- 
portant change, he said, is that "the 
resptinsilility for ntercI1lndising has 

shifted from the ss ndicttor to the 
station by virtue of the fat t that 
with multiple advertisers, stations 
now exercise complete control of 
the procrain." 

Since stations spend more than 
$100 million a year on syndicated 
programing -their largest single ex- 
penditure-Ow syndicators' role in 
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SYNDICATION 
local programing is a major one. 
Gutman said, "\\'e feel that syndi- 
cators must accept and share in the 
responsibility for the merchandis- 
ing success of their product on the 
stations." 

Cutman said that reps are be- 
coming increasingly interested in 
communication with film distribu- 
tors. Recently, Four Star sent let- 
ters to reps asking if they are plan- 
ning special departments to advise 
stations on programing, and if so, 
to submit the name of the depart- 
ment head. According to Gutman, 
about Wry responded with names. 

One of Four Star's extra services 
was a series of trade magazine ad- 
vertisements directed to timebuycrs, 
which feature a "see -at -a- glance" 
chart of availabilities of the firm's 
shows on different stations. 

\\'hen Four Star Distribution be- 
gall operations, its staff compiled a 
network rating history of each show, 
market - by - market. These rating 
books were distributed to rep firms 
for their files, and were made avail- 
able, on request, to stations. 

Key to syndication success -TIC 
The rating history for each show 

in each market consists of random 
rating -period score, listed with com- 
petition and lead -in program and 
rating. Two weeks ago, Four Star 
distributed to their rep mailing list 
rating information based on the 
series' performances in local mar- 
kets. The data compared the sta- 
tions' ratings with the Four Star 
series to the stations' ratings last 
year at the same time, with another 
show in the same time slot. 

Gutman's description of his firm's 
extra service sums up the nature of 
the increasing cooperation of syndi- 
cators with reps, stations, and ad- 
vertisers: IIc calls it "Tender Lov- 
ing Care." 

NEWS NOTES 
Sebring on Triangle radio: drying 
secured tv rights to the 1961 sports- 
car race at Sebring, FIA, Triangle 
has now added exclusive radio 
rights for the sportscar classic. Pro- 
graming will he carried by all Tri - 
.inglc stations and offered for 
s ndication as well. The group's 
commitment to the sportscar field 

$9 

'Shadow' cast across Bay Area 

Not quite invisible, "The Shadow" joins Roger D. Jacoby (center), presi- 
dent of Golden West Savings & Loan Assn., Oakland, and Wallace X. 
Aron, exec v.p. of Richard N. Meltzer Advertising, San Francisco, to 
hear one of old "The Shadow" mystery programs. Golden West Savings 
has just begun 26 -week sponsorship of the Charles Michelson- distributed 
radio series on FCBS (S. F.) Sundays. Meltzer is the bank's ad agency 

includes a package of annual events 
called The ßü; Four, a tv special of 
the Riverside Grand Prix, and the 
weekly series Motor racing Review, 
syndicated by Triangle Program 
Sales. 

Birthday present - renewals: De- 
mand Radio, a 24- hour -a -day pro- 
gram service from Mars Broadcast- 
ing, has begun its third year of 
operation with renewals from 
KTIIT Houston and WTOL To- 
ledo. The service offers fully pro- 
duced and individually market 
tailored programing, and station 
subscribers need only add time, 
temperature, and news. 

To Canada: Seven Arts Assoc.'s Em- 
mett Kelly Show has been sold to 
CFCN -TV Calgary, Alta., and 
CKCW -TV ?loncton, N. B., both 
Canada. In Moncton, the 39 half - 
hours are fully sponsored by a toy 
manufacturer, Irwin Specialties Co. 

Fisherman to Liberty Mutual: Lib- 
erty \lutual Insurance Co. has pur- 
chased the half -hour, first -run ser- 
ies, Flying Fisherman, produced by 
N. V. Russo. Initially, the series 

will be sponsored by Liberty \: 
tuai un \COR -TV New York, w 
other markets to be selected. 

Racks up eight: In its first week 
tv distribution, Seven Arts' Vol. S 

Finns of the 50s has been sold 
eight markets. The purchasing st 

tions are KCTO, Denver; \\'KZi 
TV, Kalamazoo; WEEK-TV, Peeri 
KTAR -TV, Phoenix; WCSH-T 
Portland, Ore.; \VRGB, Schenc 
tady; WHEN-TV, Syracuse; a 

\ \'DAU -TV, Scranton. 

NEWSMAKERS 
DICK Du utANCE to Vice presider 

and producer of Pelican Motic 
Pictures. A former Olympic ski sta 
he has been producing films sine 

I93S. 
NAT V.Dos:vro to general mar 

ager of United Artists Television i 

Canada. lie was with Screen Ccn 
of Canada, Limited. 

Lm.w'rs M. \l:xncv to vice pres 
dent of McCann- Erickson and 
member of the marketing plat 
board there. 
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TATION REPRESENTATIVES 

"'elf- repping still trend 
ut year -end survey finds a few leaders planning to hold present 
..p affiliation; group -owned divisions seen hypoing roster quest 

111 norm ill \ \ \II(l -self-represent- 
ation- is likel% to continue (luring 

6-1 oolong the m,ijur t\ station 
cups -rsrm thought a firs% Of the 
itlers % %ill hold to their present 
p affiliations. 
flint. the outlook uuccl%ered in 
seu\sun checkup at rue's end, 
%cell .is all indication that station 
Nips %%ill l t rseu inure .(ti%e in 
11114 up SLttions outside their inl- 
diatr group circle for ripping 

uctimi' . 

\s things stand tuda%, there ore 
me (i st ttiun rep organizations 

1s the three spot sales offshoots 
the purr t% urt%sarks- s%lüelt are 
lied or controlled In station 
nips, ,Intl which ha%e offices iii 
t, t \% ll ur luore cities. 
The biggest 1963 splash in the 
If -rep field was undoubted') the 
'Mimi of \ letro Broadcast Sales, 
shout of \letromedias \letropol- 
n Broadcasting Co. \Ieho liroa d- 
t Sales Itas offices in seven 111 lie 
Rill's kr% buying centers -from 

%s York to San Francisco, by way 
Chicago and I)etroit -and, since 
(I-IY63. has been ripping :t half- 
/en stations. including \\\ E \\-- 
', New York and \ \T -1 -C, \\'ash - 
zt on. 
Flttl Nletro Broadcast Sales is 

Ring for other non- cnmpetiti%e 
c Istations to kindle can he judged 

f the fact that lie rep firm took on 
ftrtfords \\I)1ì(: in 1963 as a 

Nliu client, and is disciusing rep 
Is with other radio is outlets. 

One of the first indications that 
1111)-05% lied or affiliated rep firms 
rr after more than just the spot 
(Mars likely to come to group - 

red stations %vas the acquisition 
( three nun -Group \\ stations In 

B. \\ith \\BT \, Charlotte; 
'IXT, Jacksonville; and \ \TOP- 

\ \ashington under the -I \' - \li 
1 if, the rep firm rims has more 

:)NSOR ill Di c 1 snit R 1963 

111.111 3i', ul its ,talions outside 
(;hump \ \ and is likels to iuerease 
this figure. 

I)ttriut. 1963, the national sales 

division of 1(((() General- \shose 
st,ttitins hod, prior to 1962, been 
rrppe(I by I I 11-malt' considerable 
strides toward establishing the 
group's sales identit around the 
agent% tinubu%er circuit. BI:( 
Central handles, thtrough a half- 
do/en offices, the is spot sales of 
fist- 1.. S. and one Canadint station 
( (:KI.\1- I\, \\-indsor ). lis also 
understood that It((O Central Ina% 

take on one or more non -1(I:O sta- 

tions-if the right deal conies _dong. 

.\Ism making a strong ptisb for 
greater group identity, in programm- 

ing as %c ell as sales. :ut' the stations 
of -Iri:inglc l'tiblicatinns. There ,ire 

-fri,uighe s,dis thew nuls% u( \e%% 

York, Baltimore, Ian \iigeles and 
Chico go, 5% Inch report to .1 (lire( for 
o) notional sole. development. Iseo 
Stoss wan, in the firm's headtlu,irt 
ers office in Philadelphia 

The spot s ties subsidiaries d die 
three networks are an established 
force in the iiet%%nrk field. 1t one 
tisse, their station lists e\tended %%ell 

bis mud the net%sork Esc.' 
ssith cutbacks to uc \o t% outlets 
they are still majors in spat billings 

\\ hat did not happen (Inritig 
I(16 \%as ,( uojur change in the at- 
titude toss.lrtl sell -representation of 
,aunt oil barge groups, %% hit h feel 
the ,ire sers iced clfi('ieltth h% es- 
istiug rep affiliations. 

Corinthian is a gond e\,iinple of 

this hold -out grimy. Earlier titis 

These station groups are essentially self -repped 

ABC, CBS, NBC o &o stations 

Crosley Broadcasting Corp. 

Metro Broadcast Sales 

RK0 General Inc. 

These station groups rely 

Gene Autry Stations 

Capital Cities Bcstg. Corp. 

Central Broadcasting Co. 

Cowles Groups 

Cox Group 

John E. Fetzer Stations 

Gannett Stations 

Goodwill Stations 

Storer Broadcasting Co. 

Triangle Publications 

Inc. (Radio & Tv Div 

Group W (via TvAR) 

mostly on outside reps 

Hearst Corp. (Radio & Tv Div 

Lee Radio (Forward Group) 

Meredith Broadcasting Co 

Rust Craft Broadcasting Co 

Steinman Stations 

Transcontinent Tv Corp 

Whitney Corinthian 

Wometco Enterprises Inc 



STATION REPRESENTATIVES 
u during an ad- industry ctnrvcm- 

tuni. Corinthian president C. \ \'rede 
Petersniexer told sr °\sou that the 
group was '"perfectly happy" with 
its existing rep setup (I1 -II), and 
had -no intention of snaking the 
Lind of investment necessary to du- 
plicate facilities of our present reps." 

1t the same time, Corinthian has 
the same kind of program identity 
that the Triangle stations have, and, 
because of the uniformity of the 
CRS TV affiliation of its t stations. 
has the kind of ready -made sales 
identity possible with the Crosley 

stations. Thus, its (hard for 
buyers to outguess the moves in the 
self- repping field. 

The interest of a large rep firm 
toward a station group can be more 
than the usual client -agent relation- 
ship. One of the major stockholders 
in Transcontinent Television Corp. 
a station group whose tv outlets in- 
chide \VGR -T\', Buffalo; KF\IB- 
T\', San Diego; \\'DAF -TV, Kan - 
sas City; \VNEP -T\', Scranton - 
Wilkes- Barre -is Edward Petry x 
Co. There's little likelihood that the 
valuable' Transcontinent spot bill - 
ings will decamp from Petry there- 
fore. 

Other large station groups likely 
to stay with their present rep affili- 
ations during 196-1 in the tv field 
include the Gene Autry Stations, 
Capital Cities Broadcasting Corp., 
Cowles Groups. Hearst Corp., \1e- 
redith Broadcasting Co.. and \\'o- 
meteu Enterprises, among others. 

The network -owned rep subsidi- 
aries- forced by government pres- 
sure to divest themselves of affiliate 
representation -are likely to move 
back into this field only if Wash- 
ington provides a green light. 
Meanwhile. thews no limit on over- 
seas deals. and the representation 
deals and minority- interest buys 
t in isInch NBC Inteniatünial has 
been in the forefront are almost 
ei'rtaiii to contilille. 

Tronick rejoins Petry 
Len Tronick. a R salesman w'itb Ed- 
w and Petry & Cu. between June 
l'1(i2 and October 1963. has re- 
joined the firm in N. Y. 

Ile initiall cone to Petry after 
Iwo ears as a salesman with \'e- 
u.od, Rilrtuul & McConnell. and 
1 e lore that was a timeliuyer with 
Donahue A Cut and Lennon 
\e well. 

t,u 

McGavren -Guild names 
Glor sales research dir. 
ilarvey Clor, sales manager of the 
\IcCavren -Guild Detroit office, is 
being moved tu \IeCavren's New 
York office in 
the capacity of 
sales research 
director. After 
working for 
more than 
three years in 
research and 
buying at Leo 
Burnett, Clor 
mowed to a ra- 
dio station in 
Saginaw, Michigan, and became a 

local salesman. He later joined 
Adam Young in sales research, and 
after two years moved to \IcGav- 
ren -Guild as salesman in Chicago. 
Ile was later advanced to manager 
of the Detroit office. His move to 
Nev York is effective 1 February. 

Clor 

NEWS NOTES 

New owner: FCC has approved the 
purchase of K\'II -T \' Amarillo, by 
John Walton. Adam Young Co. has 
been appointed representative of 
the station, and Clyde Melville is 
regional sales executive. 

Will rep Twin Cities station: sIitl- 
\Vest Time Sales has been appoint- 
ed regional sales representative for 
\\'tilN Minneapolis -St. Paul. It will 
sell the station in St. Louis, Kansas 
City, Omaha, Memphis, and Des 
\laines. 

ATS moves into Raleigh: \\'KIN 
Raleigh -Durham, will be sold by 
Advertising Time Sales. effective 
avid] the first of the year. Station is 
I0 kw, operating on S50 ke. 

New rep assignment: KASE Austin 
Ines appointed Prestige Representa- 
tion Organization as its national 
rep effective 1 January. KASE's 
former rep was Savailli Cates. 

Switch in Baltimore: WAVE Balti- 
S.sles as its national representative, 
t ffcetive I January. 

CRC reppech from Toronto: All of 
the Canadian Broadcasting Corp.'s 
liminess hooked in the U.S. will be 
handled directly through the To- 

ronto offices of the CBC, effectis 
1 January. Inquiries should he sei 
to CRC Radio Sales, 351 Jar. 
Street, Toronto, Ontario. 

13 -week report: Columbia Pictunt 
registered an income after taxes c 

5791,000 for the 13 -week polo 
ended 28 September, compared t 

5577,(X)0 for the comparable perk) 
in 1962. Earnings per share of eon 
mon stock for the 13 weeks wet 
44c, compared to 32c bast yea 
Columbia's hoard of directors d. 

Glared the regular quarterly dia 
denti of $1.061/4 per share on tl 
$4.25 cumulative preferred stoe 

payable 17 February, to stuc 
holders of record at the close 
business 3 February. 

NEWS NOTES 

THOMAS J. BROWN to sales exe 
utivc for National Time Sales. I 

was with Bolling and Avery -Ku 
ciel. 

GEORGE S \IITH and LEE G.txxt 
to the sales staff of Roger O'Co 
nor. Both were with Tt'leguide, ti 

closed- circuit television netwo 
servicing Manhattan hotels. 

ROBERT E. SMITH to the sal 
staff of \'ic Piano Assoc. Ile w 

formerly with NBC Te levisic 
Sales. 

NORNIAN II. PERREAULT, JR., 

assistant vice president and Easte 
sales manager for Robert Rich 
Representatives. 11e has been 
marketing and sales manageme 
consultant. 

AR'riitR J. DECoSTER to sal 

manager of the Chicago office 
ABC -T \' Spot Sales. 

Jolts C. BUTLER to eastern sal 

manager of Peters. Griffin, Woo 
ward in New York. Replacing hi 

as manager of PC \V in Dallas 
ALLEN VAN IloaN I1iNns.EY. Ilan 
ley was manager of the Dallas I 
fice Of John E. Pearson Co. 

Rio THOMPSON tO vice preside 
and general manager of All -Ca, 
Ada Radio and Television Limit. 
in Toronto. Ewe Wiaaa Mss to si 

president and secretary- treasuri 
Boss \IcCREATtt to vice preside 
for television: KEN BAKER tO Vi 

president for radio; Ron Tan 
vice president for client services 
charge of the organization's sa 

and marketing. 
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WASHINGTON WEEK 
New, from nation's 
capital of special 
Interest to admen 
3O December lu(1 

* * "Advertisers and producers make up a competent decisional body that 
is presently blocked off from financial and creative competition in 

tv programing for network prime time." 
This is Ashbrook Bryant's thinking, expressed fairly recently to 

Sponsor's Washington reporter, on one of the troubles with tv programing. 
The head of the FCC's Network Study office is close as a clam as to what 

goes on in the FCC discussions of his voluminous report, and what is or is 

not being said about the touchy problem of curbing network program control, 
and networks themselves. 

But Bryant is free -spoken in urging advertisers and independent pack- 
agers to speak up for access to primo time. As he noted in his report, the 

mere cancelling of network option time agreements is not enough to open this 
field of ownership and first -run rights to full competition. 

** Although the study report would cut net -controlled programing to 50, 
of prime time, Bryant says his report would not "curb network produc- 

tion of programing, or diminish their right to final say on what goes on the 
network show." 

Bryant does not look at the 509; maximum of programing under net owner- 
ship as a limit, at all. He takes the view that this 50% is an opening to 

competitive forces in programing. And when, he asks, was competition ever 
bad for any U.S. industry. 

If networks had to fill 50 percent of prime time from independent 
sources, opening an hour or an hour and a half to market competition, "you'd 

have a whole lot more minds at work." Bryant feels there is a lot of adver- 

tiser and producer ingenuity going to waste. Subcontracting that leaves 

program and first -run license in network hands has put independent and 

syndicated programing almost out of existence. 

** If networks' right to first -run licensed shows is cut to half in primo 
time, they will have to bargain- -but they can still choose and, in 

effect, police their network showings, Bryant holds. 
A look at the Nielsen listings opening the winter season strengthens 

Bryant's conviction. Only a handful of shows make the mass- circulation 
the advertiser bids for. The rest are below the line: a cost -loss to nets, 

a disappointment to advertisers who bought with mass in mind. 
Bryant feels that some of these half -hours could be made available 

to an advertiser or producer, programed to hit a selected audience. 

** If this angle comes up in FCC discussion of the report, Chairman Henry 
would find it in line with his belief that there is a crying need for 

diversity and more entertainment programing above mass appeal. 

Individual broadcaster will be, as usual, in the middle: with detailed 

program reports at the front door, network program study at the back. 
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** Those lengthy tv billboards advertisers object to may grow longer by 
way of special announcements inviting reply to editorials. 
The House Communications Subcommittee, in its recent and somewhat 

uneasy letter to Commerce Committee Chairman Oren Harris on the group's 
editorializing hearings, was definite on only two points: 

A bill will very likely be put on the books next session requiring 
that any licensee who editorializes pro or con on candidates or issues 
must at the same time tag on announcement that time is available for airing 
opposing views. 

Also, it goes without saying that the committee wants the FCC to hold 
off on any further moves to "clarify" its Fairness Doctrine, until Congress 
has had more time to look into the boundless complexities of this area of 

broadcast responsibility. 

** Perhaps unnecessarily, the informal letter serving as a report, puts 
FCC on notice not to penalize licensees on the basis of its July and 

September pronouncements on broadcast obligations in controversy. 
FCC Cmmr. Frederick Ford recently assured broadcasters they had no 

worries on this score. No license has ever been threatened or licensee 
penalized on the basis of his adherence to the requirements of the Fairness 
Doctrine. In fact, said Ford, the FCC has only sent out helpful "advisory" 
notices on this question. 

** The House Commerce Subcommittee, like everyone else, is frankly 
stymied by the complexity and the "conflicting views" on the whole 

subject of editorializing. 
In general, it says editorializing is a good thing. But a licensee 

should not be penalized if he does not go in for it. 
Two of the touchiest aspects are: what to do about demands for free 

time to answer sponsored time in controversial broadcasts ; and what "equal 

time" rights should be given political candidates who are the subject of 

broadcast editorials. 

** At least the subcommittee will have concrete legislative proposals 
on which to hang future argument at hearings. 
The Moss (D., Cal.) bill would ensure right of personal answer by 

the candidate subject to editorial comment. Broadcasters groaned at the 
possible chain -reaction of equal -time demands this would open up. Rep. 

Younger (R., Cal.) has introduced a bill saving licensee from having to 

provide free time to answer sponsored program comment. This problem is 

further complicated by Senate -side comment of John Pastore that time must 
be made available for both sides, money or no money. 

The FCC is tightroping down the middle on this one. Rep. Gubser (R., 

Cal.) has introduced a resolution calling for complete investigation of 

the FCC's handling of controversy under its broad Fairness Doctrine. 
Still to be faced: what to do about controversy on dramatic shows? 



Need a direct line to your audience? 

The nearest thing to a direct line to your television audience k an :\RB Overnight Surge , audi- 
ence estimates the very next day on any U. S. television market. This economical survey method gives 
the quick and useful research information you need on short notice - registering the effects of new 
competitive programming. revealing differences after facility improvements and providing an up -to- 
the- minute sales and management aid for new shows. 

If you can't afford delays and if you can't bypass sales oppor- 
tunities, then you can afford ARB Overnight Surveys. When you 
face a decision requiring immediate audience estimates, join the 
growing number of other broadcasters, agencies and advertisers 
who regularly rely on the speed and reliability of Alt13 Overnight 
Surveys. 

AMERICAN 
RESEARCH 
BUREAU 

DIVISION O F C - E - -14 I C 

or further information- W$hIngton WE 5.2800 New York JU 87733 Ch capo 467.750 Lo. A +qe e RA 3 8536 



BUDDY RUTLEDGE 
Sports Director 
"Sports Digest" 3:30- 4:30 -5:30 

"Sports Roundup" 6:15 pm 
Play-By-Play--Auburn Sports 

GEORGE SINGER 
"The George Singer Show" 
(12:20 -3:00 pm) 
"Broadway After Dark" 
(7:00 -8:45 pm) 

CHARLIE DAVIS 
"The Early Riser's Club" 
(4.45 am to 9 am) 

CLANCY LAKE 
News Director 
Complete Alabama News 
(12:05 pm and 6 pm) 

RON CARNEY 
"Happy Housewives Club" 
(9:00 am -noon) 
"The Ron Carney Show" 
(3:00 pm -6:00 pm) 

BETTE LEE 
"Bette Lee Reports" 
(9:30 am & 10:30 am) 

DAVE CAMPBELL 
"The People Speak" 
(9 pm to midnight) 

Pf 
POWERHOUSE PERSONALITIES 
Seven powerhouse personalities that mean powerful 
selling. Personalities that Alabama people know, like, 
and believe. Personalities that represent WAPI's con- 
cept of total audience programming. From housewife 
to sports fan ... from farmer to business executive 
WAPI is the station for entertainment and information. 

WAPI/ THE 50,000 WATT "VOICE OF ALABAMA" 
BIRMINGHAM, ALABAMA 

WAPI RADIO REPRESENTED BY HENRY I. CHRISTAL COMPANY, INC. 
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America's distinguished journalists; local, live drama; specialized audience programs; documen- 
taries on community problems ... all are part of the Corinthian stations' concept of respon- 
sibility to their communities ... and strengthen the ties between community and station. 



`The Light that Shines' 
I 

or concepts lu the nias -, surer -- failure iiiI.n Iuinre- 

cm a I,hra, or s\nrbol. lid:, fact Is a- ()III a- ei\III /arion. The (.ru -- and 

the Star of I)ayid are two early examples. 

In recent Nears. 'l'Ire Neu Deal. The New Frontier. the "\ " for lorN 

helped phut accu specific concept -. \\ hile in songe in-tances the p,hr.c -e or 

symbol represents a p,ositkt idea. others eurl. negatirI . TeIeNi -iuO ha- re.r 
son Io lu %%ell a%%are of 11()V, certain l,eN phrase, Call do great 1r11ä,. 

Five }ears ago titi- month Fortune magazine proclaimed tele\i -iota .e- 

-.l'Ire Light Thal Failed." \tarty three ye ;IN agu. the FCC chairman 

launched l'he \ ast \\ a,teland." In racla instance. broadcaster- were down- 

graded by a dramatic negatiNe. 

\\ illr such phrases and vocal minorities. it i- all too ea -i to criticize an 

industry so widely dispersed. so much in the public e\e and ear. representing 

so Oran} individual; taut iOterestS Making a ease to the contrail is far more 

difficult. Though the fine contributions of netuurl., are -yen nationall\. the 

good work of local broadcasters is generally seen only in their own coin 
nruuitir.. l'et in city after cith. the public is bring well -merl dai1\ in 

manifold ways through time medium of teleyi -ion. Ires .t glinrp -e. a- in 

this sl'uNsott public affairs sur\e of some 1300 evanuple- (onl a fraction 

of the total). make, this apparent. To tho -e who -eel, the truth. the record 

is available. 

Five years after the Fortune article. it is clearer than e%er that tele- 

vision should be characterized a- -The Light 'T Shine- 
.. 

hat 
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New study compared 
to Interaction reveals 
change in programing 
Increase in community affairs. government and politics programing types reflects 

changing issues confronting the world as television broadcasters use their cameras 
to explore. clarify and expose these subjects for their communities. TÍO head notes. 

NOT IN SOME YEARS has a report of locally produced public affairs television 

programing been undertaken, pursued, and presented as comprehensively 
as that which follows. Interaction, its 1960 predecessor, was prepared by the 

Television Information Office and reviewed the efforts of 264 individual stations 
to meet the varied program needs of their communities. Since that time, as the 

number of operating commercial stations has grown by 11 (.T0, the sheer volume 
of public affairs programing has. of course, increased. The current survey of 
1541 programs is based on responses from 326 stations. It reflects not only the 
increase in the number of stations, but also the broadcasters' changing views of 
the needs of a changing society. 

A cursory comparison of Interaction and the current study reveals some 

shifting in emphasis from one subject category to another. For example, while 

7 per cent of the programs described in Interaction could be characterized loosely 

as "Community Affairs," 22 per vent in the current survey fall under that head- 
ing. -Government and Politics" has increased sharply from 5 per cent to 16 per 
cent. Conversely. "Formal Education, - has fallen from 5 to less than 1 per cent, 

perhaps reflecting the increasing service of educational television stations. 

It is in the analysis of content that we must search for some measure of the 

significance of these figures. \ \'hat have been the events that have filled our 
television news reports. and newspapers, and the other mass- and special -interest 
magazines? First to some to most minds are the civil rights struggle. Our con- 

tinuing problems with the communist world. the Ecumenical Council, problems 
of (mousing and teaching school eltildreu, whose numbers are double those of a 

decade ago. When we turn to the gnestiounaires on which this survey was based. 

we ran see that throughout the country. broadcasters have used their cameras 
to explore and clarify and expose these subjects for their communities. 

One can hypothesize that the areas of greatest concern to the community 
dictate the priorities. We find in the current survey that three of the 15 program 
eatlgories (C)uuun1itr \(fairs. Gmernnmcut and Polities. Health and Social 
Problems) account for approximately half of all reported programs. Ill Inter - 
artim, there was a relatively even distmunition of program subject matter. 

In an industr as survey- ridden as broadcasting. the response to the SPONSOR 

stink suggests that broadcasters are both proud of their publie affairs program- 
ming and eager to inrren a admerti -ei alvareness of the existenee of these pro- 

.t 



interesting notes 

In over 35 markets to date, Seven Arts' series of 13 one 

hour TV Concert Specials featuring the Boston Symphony 

Orchestra has registered an impressive commercial suc 

cess story for a variety of sponsors 

In 10 of these markets for example, the series is/was spon 
sored by a local bank or savings and loan association as 

follows: 

Bangor, Me. 'WABI -TV) Merchants National Bank of Bangor 

Columbia. S. C. (WIS TV) Home Federal Savings & Loan Association 

Des Moines, Iowa (WHO TV) Valley City National Bank 

Fargo. N D. (WDAY N) Gate City Savings & Loan Association 

Fresno, Calif. (KM1 TV) Sequoia Savings & Loan Association 

Lexington, Ky iWKYT) Bank of Commerce 

Louisvi le, Ky (WAVED!) Citizens Fidelity Bank 

New York, N Y (WNEW TV) Manufacturers Hanover Trust Co 

Omaha Neb. 'WOW N) Nebraska Savings & Loan Associat on 

Wheeling. W Va (WTRF TV Security National Bank 

In add taon to banks and /or savings and loan associations, 
other sponsors of the Boston Symphony Orchestra series 
include ScottStewart Volkswagen in Erie, Pa . The Stewart 
Dry Goods Co.. which is cosponsoring the series with the 

Citizens Fidel ty Bank in Louisville, Ky Music Manor in 

Reno. Nev : Miller Piano in Jacksonville. Fla and the 'Manx. 

facturers Light and Heat Co which is co sponsoring th, 

series with the Security National Bank in Wheel ng. W Va 

Of particular sign if tance to these sponsors is the pub c 

and critical acclaim received for these 13 br liant co 

cerfs conducted by Erich Leinsdorf. Charles Munch Aaron 

Copland. William Steinberg and Richard Burg n 

For further information and to arrange a screen ng of o 

15 minute Boston Symphony Story and or a compete con- 

cert. please contact your nearest Sex,en Arts si esman 

SEVEN ARTS 
ASSOCIATED 

CORP. 

'.1 
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giants. Heightened %iewer interest has resulted in a growing acceptance of "real - 
it)" programing anong advertising agencies and sponsors. In the three years 
since Interaction appeared, the rate of sponsorship of local public affairs pro- 

grams has iuerease1 from 10 to 27 pct cent. The implications are clear. Hours 
of programing which. in the past, offered no hope of recovery of costs are now 

saleable items in the local television salesman's portfolio. 
Although there is more than a suspicion that sponsored public affairs pro- 

grams arc considerably less profitable titan (heir entertainment counterparts, 
broadcasters have learned that by planning carefully and approaching their 
prospects early, they can interest institutional and other advertisers, and not all 
public affairs costs need be written off in red ink. 

If the programs which we describe loosely as "public affairs" are of prim - 
ary interest to those who are most concerned about their world and their com- 

munity, and if such concern is a by-product of education, then three or five 

years hence we eau hope to see even greater attention given to reality in all its 

aspects. Our schools arc now readying the audience whose educational level will 
be the pre- condition for keener awareness of, and attention to, non -entertainment 
programs. And the broadcaster will extend further his technical and creative 
skill to engage the attention of those, and they are by far the greater number 
who have until now remained "uninterested." 

It emerges clearly from the study that the size of a community does not 
dictate the degree of attention which the broadcaster gives to public affairs pro- 
grams. This is in one sense, at least. unexpected. since the dollars. energies. and 
skills which any station can muster are usually dictated by its income. and income 
is, by and large. a function of market size. Nonetheless, broadcasters in medium - 
sized and small communities have not stinted. 

The compilation that follows makes clear that individual broadcasters are, 
in increasingly, investing their resources to further broaden the scope of their 
service in the public interest. It should serve, too, as a ready reference for tele- 
vision station public affairs directors, who will find in it encouragement to widen 
their own views of the achievable in reality programming. 

we cannot predict the content of public affairs programing 
in the years ahead. For if we analyse the current report and its predecessor, it 
seems quite clear that the shifting public interest will continue to determine how 
the broadcaster ran best move to meet his community's needs. 

How well prepared he is to do this was dramatically demonstrated in the 
display of the entire industry's capabilities during the tragic days of November 
22-23, I%3. National attention uns, of course, focused on the events. but in the 
das that follow rd there were surprised assertions front some that in the emergency 

tr lr, ision grew np." This misses the point. 
TeleA ision has been -'growing up" since the mid- '40's. SPONSOR. ill its 

stud%, examines the day -to -dad efforts which have prepared broadcasters to meet 
the onantiripatrKI challenge of a national tragedy as well as the less spectacular 
but ongoing miailx needs of 32 million American families. 

Il(» 1)1Nt,11. director. Teleriion lnformuliou OfJice 



Why shouldn't 
a national advertiser 
get the benefit of high- impact 
local public affairs programming? 

That's the question Blair asked itself. And ancsscred rt 

b} setting up the Special Projects Group. the only fulls - 

staffed department of its kind in the industry It con- 
centrates on bringing programs of high local interest 
to the attention of national adsertrsers 
Some of these programs appeal to people because (Iles 
talk about their problems: Their tales. Their transpor- 
tation. Education of their children. Other programs 
bring the community together: In the excitement of a 

parade. In the tension of a vital election. Or in coin- 

SPONSOR r s r r Ili n st t sm. 

mon concern oser a sudden nesss des elopment 
\\ penes er Blair Special Protects arranges the sponsor- 
ship of Such a program that adscrtrscr performs a cpc- 
cral senrre tri that ronmiunils an I earn the Brat tir le 

of its people. 
It sou ssant proçrammrnt; that ss, I help fou heat Io al 

products on their home grounds t ilk to Ralph Virtu! 
Earl Thomas or John \1 est. Thes II chrns s I u '.R 
boss, es en if sou re national sou can g.ì l cal 

' ss rth Blair. '' ,, " 



Public Service? 

When a motion picture, usually thought of as "entertainment," conveys an 
idea, examines a problem, or lifts a heart -isn't that serving the public? 
And how often have we found this to be true of a movement of music, a mo- 
ment of drama, a minute of history? Isn't it also true that the best TV docu- 
mentaries are those that arouse the mind and appeal to the emotions? 
The more programming we plan and do- public service or otherwise -the more 
we realize that the familiar compartments and categories can use some re- 
appraising. The content is what counts. The form is secondary in importance 
and the old distinctions seem less valid. 
When we plan what are traditionally called "public service" programs we aim 
to inform, to broaden understanding, and to stimulate thought. We choose a 



subject and then we select the form. We have found that the special magic of 
TV and radio. properly employed through sound broadcasting techniques. 
often lifts public service programs out of their assumed narrow limits, and 
enables them to appeal to the broadest possible audience 

Thus. without sacrificing content. we can choose the form of program which 
will do most for -serve, if you will -the public. This is the way it should be. As 
we face 1964 and the rest of this challenging decade, let's keep it this w'ay_ 

RKO General Broadcasting wOR AVI FM TV NFw' YORK f:il, 
A]t/F\HTV LQS ANGFLFS w'N AC AM TV AND WRKO FM Bl1[TON THE YANKFE NI Tw'ORK 
CKLW AM FM TV DETROIT-WINDSOR KFRC AM FM SAN FRAVCIsCO w VIS AM FM wAali 
INGTON, D.C. VFIPQ A\' TV MEMPHIS 

R K 0 



Critics pick best in network 
Coverage of Kennedy death and burial 
an outstanding contribution by industry; 
varied programing by networks chosen 

'rur insTotty of broadcasting, 1963 will be re- 

membered in large part for the monumental 
coverage of President Kennedy's assassination and 
burial. Few other events in the past 43 years since 
commercial radio began could possibly outrank it 
in terms of selflessness and maximum coitrihutiou 
to the nation. 

1\'hile ¡tulh blind television stations joined in this 
great effort, and deserve the highest praise for serv- 
ice, the major burden of coverage fell to the net - 
works. This was understandable since the event and 
its related developments came from everywhere. 
Unl} outer spa.ce was unheard from. 

When the sPONsot I'ublie Affairs issue was conn- 

cei%ed. no one could have imagined that an event 
of such magnitude would take place near deadline. 
A poll of many of the nation's leading newspaper 
telei isiou critics to :elect the best of network public 

TV CRITICS SELECT 
TOP NETWORK PROGRAMS 

1962 -63 SEASON 

ABC -CBS -NBC 
Death of President Kennedy 

ABC TELEVISION 

The Miner's Lament 
A Vanishing Breed: Portrait of a Country Editor 

The Vatican 

CBS TELEVISION 

Storm Over the Supreme Court 
The Silent Spring of Rachel Carson 

Town Meeting of the World 

NBC TELEVISION 

The Tunnel 
Shakespeare: Soul of an Age 

The Kremlin 

in 

affairs programing, completed before the deadline. 
left this one out. But there are exceptions. 

Without doubt, the four November days ranks at 
the top of the list of public affairs contributions 
above and beyond all others. To the list of the three 
best public affairs programs on each of the tv net- 
works, selected by the nation's critics, the editors 
of SPONSOR have added this one more, knowing that 
the decision would be concurred in by the panel. 

Beginning with the new President of the United 
States and ranging down to the ordinary man in the 
street, the nation %vatched and listened in solemn 
wonder. At the risk of being trite, we say this was 
broadcasting's finest hour. This was the best of the 
networks. To the American Broadcasting Company, 
the Columbia Broadcasting System, and the National 
Broadcasting Company belongs the praise of all. 

Though the events of November tend to over - 
shadow other public affairs activity by the networks, 
as they did with all other human activity, the week - 
in and week -out contributions by ABC, CBS, and 
NBC are none the less significant. The variety of 
subjects in the critics selections are widespread and 
give strong evidence to the outstanding effort exerted 
by the networks in public affairs. 

in its poll, SPONSOR asked the critics to name the 
three most outstanding public affairs contributions 
by each of the networks during the period stalling 
1 September 1962, and extending through 31 Aug. 
list 1963, or to put it another way, during the 1962- 
63 season. The following were the programs most 
often cited by the critics (for tabulation. see box): 

ABC TELEVISION 

The liners' Lament: A study of the mining prob- 
lems in the coal regions of eastern Kentucky. and 
the new strife precipitated by the United \Niue 
Workers' decision to close four to six union hos- 
pitals in the area. The program s produced by 
ABC News Special Projects Division and sponsored 
by Bell S I Lowell. The show was broadcast Tuesday. 
9 April from 10:30 to 11 p.m.. EST. 

The Vatican: Viewers saw place in Vatican City 
never before filmed. and the detailed workings of 
the oldest established institution in the western 
world were explained. Priest and postman. choirboy 

SPONSORfrlv PUBLIC AFFAIRS 
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t public affairs 
MO Card iraI. firrnu n. the Sw i,. (:nard. the :u t 

Ireanres. *well**, frort the f:emuenir:eI (:otturil urrr 
.eeu in a AMIN' of the \:eliratl as a repository of 
beauty, a seat of Itistor, and the renter of religion 
for 500 million people. John II. Sccoudtri was 

exerutir producer for the program sponsored by 
Bell S Howell. The \atie:t wa, broadcast Easter 
Sunday. 1.1 Apt'il from 111:3(1 to 11 p.m.. EST. .l Vanishing l;rrrd: Portrait o/ a Counlr Editor: 
A portrait of Landon Wills. publisher of the \lrl.r:rt 
Comity News in Calhoun. K.v. :nul a Andy of the 
impact of the newspaper on the comumntity. The 
program underscored economic ration. threatening 
the exi.trnrrof thou.aud:of small weeklies Ihrongh- 
ert11 the United States. Produced hy ABC News Spe- 

cial l'rojert, flit iaou. u'ith ,11)1111 I I. Secondari as 
execntie producer. Vanishing Rrerol was also 
sponsored hy liell ,c 1 lowrll and broadcast 'II te.da\ 
23 April fioul 10:30 to 11 p.m. 

CBS TELEVISION 

The Silent Spring o/ Rachel Carson: A report ou 

the controversy over the use of pesticides which 
started with the publication of Rachel Ca ru ni'- 
hook. Questions examined were: Is man engineering 
his own destruction by the widespread application 
of chemical pesticides? Are pesticides affecting the 
growth and reproduction of fish and wildlife? Are 
pesticide residues stored in the human body affect- 
ing man's health? Are present controls .r(firieut to 

insure safe usage of these chemicals? Execttti'ue 
producer was Fred W. Friendly and it was aired 
Wednesday, 3 April from 7:30 to 8:30 p.m.. EST. 

Storm Orer the Supreme Court: A three -part ser- 

ies on the nation's highest coud. First explored were 
the conflicts and perils that the Court has faced aril 
survived throughout its history. including earl 
states' rights issues as well as Court power in recent 
cases. l'art II took up tite school prayer ease, show- 
ing chronologically how cases uut%e from lower 
courts to the Supreme Court for final judicial dispo- 

AI{C 'l' \-: The Miner's Lament focused on coal 
miner.. of Eastern Kentucky and their problems. 

while another toll a! t A Vanishing llreed: 
Portrait of a Country Editor 





1:11S 'l'\',. Tun's Ilrring of the 11 odd nlili:rvl TrlsMr 
to brin_ fo:rflter world fienres ( flop left). 
The .`pring of Michel (:nr..utl 
exnrnimied pr firide runrorvrsv (flop right). 
\I1C TV el es inc/nderl behind the srenrs look 
nt '/'he Kremlin (louer left). :Ilsu .:hnkrslnnre: 
Sold lof nn ;Ige, inrinling grvnevnrd scenes filmed 
nt titrnffarr/lonIrlon (loner right). 

l'art Il ma. tdetotetd tu Bible reading in Ille 
ltnlllir ,ehuul.. Friend's tta aI t\erutit pro- 

(hirer of Iii. program. The first part ma- aire,) on 

20 Februars. the eeontl 13 \larch. and the third 
en l') Julie. all front 7:30 to 11::311 

Ton n fleeting of the 11 aril: \\ id] the .caltent ui 

Tel -tar communication.. tiles i.iun acquired a nett 

depth in Jul.. titi the fir -1 tt r of in -:.mil mo...II. 
,.%%itching of t\ tanl.mi..ion and reception faeilitie- 
linking the l "mie -ci State- and Europe. Former 
itleni I)%%¡ght 1). Eisenhotter, former I3ritilt l'rime 
\fini -ter r1 Inborn- Eden. Jean \tonner. "father of 
the European (:utnnIon Market. and Ileinrieh ton 
Brentano. \ \'et German Blonde -lag leader. mere 

linked in !hi, new is pt. of the "roan meeting. - The 
Iwoa,lea :a. produced by Friendly. took place 
\ \'ctlnecl tv. 10 July from 12:15 p.m. tu 1:20 p.m.. 
and repeated the same e\ening. 7:30 tu 8:3(1 lent. 

NBC TELEVISION 

Shakespeare: Soul of un IFe: E\eerpt. of Shake - 

.Iteare', play.. -tarring Sir \Iiehael lieclrrase. \%tilt 

Sir lialph Iiiehautl -un as guet narrator. mere pfe- 
,rntecl in titi- program. In addition. a recun.trnrtion 
of Shake.lreare, life. Milli Is camera- e\llluring 
e\i -ling I:nultndrk, in Statim.11- u11,\ton. tt.r- 
shuttn. ultIutpnir- aut1 ,rent., mere besant Iront 
Richard the Second. Items the Fourth. Hems the 

Fifth: Richard the Third. King Julio. Hems the 

Eighth. \laebelh. Hamlet. \- 1 un Like It. Tttellth 
Night. "Tite \lorry \\ i\e uf \\ fart -car. and The 
Tennpe -t. "Ill, progr :nn. :nn \ \ett. production. 
ma. lruatlea -t Fridat, 30 NO\rntber, I)(i?. from 
7:311 tu 8:3() p.m. under the co- .Iton -car -hit, of Lig- 

gett .S \Iser- and the Lincoln- \I(.remrt His l-ion mil 

Tord \luter.. 
The Tunnel: \ tlueuntentart, filmed during the 

turn% itself. telling the -tot) of the lung. dillirult. 
and tlangeruu- ttork that tient into building the 

c -cape route for a grump of F :a.1 Berliner -. The 
tunnel ma. begun in the earls -nnuner of Ií)(12 lis 

a group of \\ t. -t Berlin -tmdetnt -. .Intl r\tnUtalls 
ran -onto' 150 feet beneath the Berlin \\".III. I)igging 
of the twine' ma. alum' a month and (II) feet a long 
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tth, n\Iil; \rtt. le.nne,l uI rl- .\I-t, lu e .Itlll ut id 
u rangement. tot filming. u I pie. doom n\ 
n.a-nee. tten te,lnne,l tu lnut..l the primtlttl- 
tlnultrll. Ille pteglann tta- t te,.l-t I() It...lul., t 

I01i' truml and sta- Illu.lu...I lt \B( \ett-. 
/he hie/Win: \ le, t,tltun ul the .tenl- taking 

place in the ht.nllnt ,llntut: Ilse ..utute-, ,toul 
eat lt \1o.rott lnln,e- te 1/dl l'ln lily 1,1 eII to 

Il. ut Irt 11.1. 1110 !MITI ttd- Illn-tale,l nl -, enr- 
Ill , Illn- .Ill.11 Itntll ihr l'dl.Urr n) (.nllgle--t-, lll,. 
meeting ball el the sIlptelue sot let. and the lama! 
place- of 13u1.hetil. leader. ont-isle the ht,tulut 
tt.11l-. \h,ll.,,ther. camera , rtt- .lunt .,.Ine Itto 
nutulh- (ilnting Ihe rellntl ut the ht,tulin. "lite pto. 
gram tt,l- prmlttretl lus (;eorg \. \ ha. and tta- 
-lttn-ttt'1t1 Its \,'r./\ Lot potation. It tt,t 1110.111f ...t 
"l'nw-cl.rt, 21 \l.. front ')::31) lo II)::3() p.m. 

SYNDICATORS ACTIVE IN FIELD 

S.otlirator- are al - :rtmion_ this -e t.ork- 
in_ lilt l'nitlir :Affair, I'ru_rintin_. 'there 
are about 75 .unit program. in duttte -tie 
.tntlicatinn. Both off- nelaork and fir -1. 

run .tntlieator- :ere -wiling rite -minute. 
half hour, and omi, -hour -writ -, ill -e inl 
a-- ortmmit of public affair. special-. 

In lbw lirarem rsirtort are -,hell 
-hot.. a. "rtes 1r1- /:n Irnnrr (ultout 
711 market -): 1 ailed %rli- t- .1st'- \\ olper 
special. (115) and Lev )Inrm in Presents: 
Lnuhreaker ( 1311): :Sat' al 'Felelilm 
1-- ot..- Open Iinrl (211): and tiflirial'- 
Bi,ogrnphy ( I It)) and Hanle Line (bI 1. 

l'he offuelt.ork rate.er inrintle. 
.ueh lillw- a. Iixpedit' , /Mgt hoed, 
\nry Lo fir I'ouer. 1 on Ire There. 
and 1 irtory .It den. \art Llo t.hìeh 
originali rail on 181: 'l\ , i -tndieatwd 
I, 1 :11S Film.. It- 1111 half-hour- are mint. 

running fin 111 .%Akan. 

\111: Film trnrrable 1 irtory It 'wn, 
t.Ieit 1 has been in st ndiratio,' for ten 
trnr.,.ttImi. to hates -at,hralw,l ii- market 
-it'. not being carried on ant I . . 
Galion. but an \Ifl: spoke -Wean a -ti 
mated it ha plated omi "ono -t" -runoffs 
in the c Irt al t' nr : tiler. 

.11íC I ihn -' I- xprvlit' . t.hich ran on 
the ,hettork for euee tear. i- corn-sell? 
running 17 epi.utle. in '2I) market -. llilge 
Road's ,Li .egmirent. are not. in I I cities, 
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these are 

the more 

important 

judgment becomes 

in timebuying 

decisions, 

the more important 

SPONSOR becomes... 

of ays 
... because SPONSOR provides 

the basis of good judgment... 

because SPONSOR is where the 

buyers are in broadcast 

advertising 

SPONSOR "i v BL.ic [> uK 



The reappraisal has been agonizing. Formulas are thoroughly shaken. Buying is now seen as the complicated 

process it has always been. It involves intensive probing under, around,and beyond the numbers, for the dif- 

ferences between stations -some subtle, some not so subtle. These are indeed days of judgment, for which the 

broadcast trade press (and your advertising in it) is the fastest, surest, most economical 

uamen 
means of protection. Never has the trade press been more vital to buyer or seller. 

But which trade magazine? Today more than ever the answer is SPONSOR, because SPONSOR concentrates 

on one mission alone: to feed buyers of broadcast advertising with information and illumination. SPONSOR 

spotlights what's being bought and what isn't ... what's working and what isn't. SPONSOR points up changes, 

trends, techniques,and direction. In the process, SPONSOR has become more vital than ever in buying decision. 

Don't take our word for it. Ask to hear the frank, unbiased tape recordings on trade paper values as given by 

spokesmen from 20 key broadcast buying agencies. These are days of judgment in trade paper buying, too. 

The times call for probing behind the kinds and sizes of numerical claims, to determine how many are relevant 

and how many are not. When you do, you'll find that SPONSOR gives you the inside track on the judgments 

of the -few who do the choosing". 

PO1SOR A H PP MEDIUM BE WEEK B E T BUYER AND ELLE S R 

SPONSOR IN PI R t tR, 



ST 1'l'1Ú\ PUBLIC AFFAIRS: 

More 
than meets 
the eye 

ALABAMA 

ßIRíl1JNGHANI 

WBRC-TV 

(.II.AN\F:L (1 

LIci .ts :E: Taft Broadcasting Co. 

Guocr: Taft 

NFTwonx: ABC TI' 

I(FPu1.F.NTAT1\T..: hott 
CrVFa4t. MANAGER: Robert T. 

Schlinkert 

\u %a .: Freed s Footulation 
Veda' o/ Ilonor (I) 

1.a1 í011I U.121N1.: Three times daily 
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10TH ANNUAL FOURTH OF 

JULY FLAG RAISING 
CEREMONY* 

I T'S physically impossible for an\- one person, or 
even a reasonably large group of persons, to 

learn by first -hand observation the efforts exerted 
by the nation's broadcasters "in the public interest." 
Therefore, such activity has more often than not 
been obscured. The TIO Interaction study of sev- 
eral years ago shed a great deal of awareness on 
this programing. However, no complete census has 
been attempted since, leaving unknown the more 
current developments. Starting in September. SPON- 

SOR undertook to contact each and every broad- 
caster to uncover their best in public affairs contri- 
butions over a one -year period, ending this past 
September. More than six of ten stations replied. 
In what is the most complete compendium of such 
information yet published, there follows individual 
listings for each station. While each station was 
limited to five programs, it became very clear in 
preparing the material that many of the efforts 
were not just one -shots; they were part of regular, 
continuing public affairs effort on the local level. 
Clearly, there is far more public service program- 
ing being done than any individual might be aware 
of. 

Military ceremony featuring 400 members of the armed 
forces, the Continental Air Command Band, preceding the 
raising of the flag. Not available for sponsorship. 30 minutes 
(7- 4 -63). 

TRANSITION OR 

CRISIS 
Appeal for law and order during the integration of Birming- 
ham schools, featuring leading business men, labor leaders, 
government leaders, and men on the street. Not sponsored. 
30 minutes (S- 13 -63) 

BREAKTHROUGH FOR 

ALABAMA 

PHYSICAL FITNESS 

MUSIC AT CHRISTMAS 

,11adc available to other sta- 
tions. 

A comprehensive study of Alabama's educational needs in 

the space age, featuring the opinions of ranking educators, 
business leaders and local officials. Not sponsored. 60 minutes 
(4-10-63) 

Five early morning broadcasts from Howard College campus, 
featuring students, Governor, coaches and others during ex- 

ercises, and discussing the need for physical fitness. Sponsors: 
Participating. 60 . tes (Spring 1963). 

Christmas music by the Howard College Choirs from the 
campus chapel. Not available for sponsorship. 60 minutes 
(12-2.1-62 I. 

I \IS \ \1 \ \ot I(eportina: \\ ti'I.r\', Birmingham: \\ \I.."1 ,-TV. Decatur; WT\'Y, Dothan; \\ O\\ LTV. Florence: 
(11\ .T\', \lout¢ r : \\ SI.1.1 \ , "elms. 
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TIME 
LIE 
BROAFDCAST 

-'I ` z 
. 

Ir 
if,(:ttt: 

,III.A11 

\ 
46410C=0''''.A*6111"..% teac. 

Washington D.C. is our local beat. 
\(`m(1r1, n1 AA. ph/ ;r nts l n\\ 1 . It I < i 

Ih,It allot I Isartn tilt st I. s Our \1,),11 t. s C I t.1 l' Rt t< rl ( t( 
and N(ttrrs i l r t r t k t I ( r , t t l I , ntl T\ r t h( rt1 r s 1 I ur s t n n It. r I 

Imhurtdnct 1h< \ r bat l. tl hs titi rt II .In 2 t I\1 I t t I s t psi), (..< I r 

nrs the hurtau ntrn n1 t s .I 71 t. ss t II tt r 

(ant ntAS s( t\ tu ( sir .n did t( ( s \\ < /Id c( 1 1 I I 

( 

11e be ese that g p nperY r a th t rce d- 
cast ng can -e un e aen s 11 the Trn n st er 
slat ns ,erse \s .1 d s n t T m rp, aed T - 

l te R a1 a t.s - ,. gra d t et (er 
th se sen ces in the area at neslt and p ea 

Ctt1t011\It-L000IA A11r(t (0(01(00 , ,1 1 1\OI(\( (. ..11101( 
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ALABAMA 

MOßILE 
WALA-TV 

t.11 \NNEL 10 

LICE.st.E: Pnpc Television Co. 

\F.TNORN: NBC TV 

RFPRESF:NTATI\F.: Kat: 

GENERAL MANAGER: 1I. Ray McGuire 

EIIITIIRI\ LIZINC: None 

MOBILE 
WKRG-TV 

CHANNF.1. s 

LICENSEE.: K'KRG, -TV, Inc. 

NETwoRK: CRS TV 

It IxRE :.ENTArm:: II -R 

GENERAL MANAGER: C. P. Persons, Jr. 

EDITORIALIZING: Occasional 

MONTGOMERY 

WS FA -T V 

(:H %NNFI. 12 

LICENSEE: Broadcasting Company 
of the South DItA 

f:anrl: Broadcasting Company of the 
South 

\EMOH I(: NBC TV 

Itt11I1..E.NT \THY.: PGIr 
(:1 NI IRAI MANAGUA: Carter Hardwick 
I :I IT, nu 1.1x1NC: Occasional 

MOAMA ON PARADE Remote pick -up from flight test center at Brookley Air Force 
Base, including ground -to -air conversation with test pilot. 
Not available for sponsorship. 30 minutes (7- 12 -63). 

OUTLOOK Panel discussion by various committees of the Chamber of 
Commerce on economic outlook for the area. Not available. 
for sponsorship. 30 minutes (6- 7 -63). 

MARS REMOTE Remote pick -up involving military affiliates radio service pro- 
gram originated from station's transmitter site. Not available 
for sponsorship. 60 minutes (5- 18 -63). 

DOCTOR MARSHALL 
PRESENTS 

Presented by the Navy and other interested parties to focus 
attention on educational opportunities in the Navy. Not avail- 
able for sponsorship. 60 minutes (8- 11 -63). 

MOBILE SYMPHONY 

FREEDOM vs. COMMUNISM: 
THE ECONOMIC SURVIVAL 

Remote pick -up of the Mobile Symphony from Murphy High 
School auditorium. Not available for sponsorship. 30 minutes 
(10-21-62). 

Discussion led by Dr. Aladar Coellner, a Hungarian guest 
lecturer of languages at Spring Hill College. Not available for 
sponsorship. 30 minutes (11-28-62). 

BREAKTHROUGH FOR 

EDUCATION* 

LOYOLA UNIVERSITY 
CONCERT BAND 

Discussion by noted educators of the educational needs of 
schools today and tomorrow. Not available for sponsorship. 
60 minutes (4- 10 -63). 

Presentation in conjunction with Mobile Civic Ballet to pro- 
mote cultural interests. Program included vocal and instru- 
mental soloists and a dance group. Not available for spon- 
sorship. 30 minutes (1- 25 -63). 

AMERICA JUNIOR MISS 
FINALS 

Sixth annual competition of high school seniors from all 
states. Sponsors: Bobby Brooks, Coca -Cola, Eastman Kodak. 
90 minutes (3- 16 -63). 

CASHIER PHILHARMONIC 
MALE GLEE CLUB 

° Made aoailaltle to other sta- 
tions. 

THE CITY'S THIRST 

Old and new songs presented by one of the finest Negro glee 
clubs in the area. Not available for sponsorship. 30 minutes 
(8- 12 -63) . 

Discussion of the water shortage problem in Montgomery, in- 
cluding films and background material. Not sponsored. 30 
minutes (7 -23 -63 ). 

SEARCH FOR TALENT A series of talent contests between contestants selected from 
the coverage area of the station. Sponsor: Capitol Trailways. 
30 minutes. 

WITHOUT DREAD OF 

EVIL 

TELL ME DOCTOR 

Objective look at the city's Juvenile Delinquency problem, 
including interviews with delinquents and the Youth Aid Bu- 
reau. Not sponsored. 30 minutes (4- 8 -63). 

Series of panel discussions by local physicians of current 
medical and health problems. Sponsor: Hall Brothers Dairy. 
30 minutes (9 -1 -62 to 6- 10 -63). 

ITS THE LAW Series of panel discussion of members of the Montgomery Bar 
Association of legal problems. Sponsor: Gulf American In- 
surance Company. 30 minutes (2 -10 to 5- 5-63). 

SPONSOR /Tv PUBLIC AFFAIRS 

g 



ARIZONA 

PHOENIX 
KOOL-TV 
IIISSNl1. IIt 

l.n / Nsl I IsIIUI. Rodin7 choìainn. 
Inc. 

NF rss u n ls :(: (31.): 7'1' 

IGu1usI NSST1sr : Ihdfin.rhrrs 

1:1vus1 \Isv.sern: Homer Lrin 

1''1110111 si ',TING; MI sr, liad, iLrils 

PHOENIX 
KPHO-TV 

CnsNIa. 5 

1.1ceNsrl: Ilerrvlith Broadcasting Co. 

t:RnCe: Ilrr.vfith 

ItiPlt.,r.NTSTISi.: Kai: 
tr 1:rNr.Rs1. NI.SNSGi.R: l(iehnrd R. Bawls 

.\ss snns: Entry (1) 

- EDITORI Tuiee weekly 

TUCSON 

KGUN-TV 

CAW,. Mi. rI 

rz LICi:N41: IsC('NT1', Inc. 

NI:TSSIIRI+t .411C. TI' 
RiPRi..r NI' 571s1:: Young Television 

CENF.RSI. \IAN.SGRR: Edwin C. Richter, 
Jr. 

EDITORI I.IZIN,:: I liree tintes weekly 

THE LOSERS' 

'Mad, aeaehtbh fo nthrr +te 
hr1e. 

ARIZONA ROUNDTABLEt 

PEOPLE OF THE 

LONG EYES* 

Made available to other Sta- 
tions. 
I harle available to 7':1C. 

MAYOR AND COUNCIL 
REPORT 

FOCUS 

ENCOUNTER 

CONTROVERSY 

hotting the high school tlrnt n t pr i 1 n 55111 n tent.55 
1111 ...Wilt tits 55ho hlsr tlrnpls.rl tt t\. t Isall..l.lr f. I t' 

sorlrlp 10 nuuut.. ( A-2ti n1). 

\ \.. LR s. nes sonsisting of a panel discussion of the sarttos 
current proble ms faced by the continuous. Not as.ulahh for 
sponsorship. 3(1 minutes. 

Documentary, featuring the Kitt Peak National Oh . naton, 
location of the ssorltl's largest solar telesrnit. tip.msor 'south- 
ern Arizona (Sank. 60 1111551., (1.21 -61 

Interview of the Sla or and the City Council to inf ,nn the 
citizens of the efforts and actssities of the \lasor anti the 
Council. Not as ad.ible for sponsorship. 31) minutes ( irwnthls 

Religions editorial pertaining to the moral view on current 
world events. Not available for sponsorship. 00 seconds 

(twice weekly). 

Series of debates among religious leaden of all faiths es 
pressing their stews on cura ut ss orld problems. Not as ad- 
able for sponsorship. 30 minutes (sseekly' 

Dehale antotig leading commune% Ielders on sanus ssl.- 
jests. Not asaul.ihle for slxsnsorship. 31) minutes (+seakls . 

ARIZONA Nut Reporting: hT.\I(-T\', hT\ K. I'hoenis; hl\ .\, l unia. 

SPONSOR /T\ pt FSLIC Al FAIRS 19 



ARIZONA 
¡ // 

l . C S O \ 
KOLD-TV 

t 11 \"LL 13 

1.1( F'5r.t : Old Pueblo Brood( 
Co. 

t;nour: . Iri:ona tirornlrast \'eta art: 

\ElaoNl.: CBS TV 

Itl:r11l sr. NT\T1\L: Ilnllin}ben 
(;EVEa.\L MANAGER: E. S. Mittendorl 

Emma slam sic: _None 

x 

TUCSON 

KVOA-TV 

4 

LICE'5sI I: H GAL Telel ision In... 

Gam P. Ste Stations 

Sl':TwoaK: ABC TI' 
141.111..E'5 T ATI\ L : Meeker 

GE'5E11AL \I\'51GEa: Gordon Hamilton 

ARKANSAS 

EL DORADO 
KTVE 

(.110]I.1. 10 

1.0 E."LI.: hTI "F, Incorporated 

\ITwoaA: \ItC TI', .114: TI 

Gaol r: I rtrrnn, fI frosting 
(;o,npnnr, Inc. 

Hi rut sis. I Silt l.: l'rnard-T'orLet- 
11. Conn.ll 

t4'51:11u. \I\'5wlau 11. F. 
de T'onrtnllon 

111n0111uI71'5G: Vnn 

PARTY LINE 

BURKE -UDALL DEBATE* 

KNOW YOUR CANDIDATES* 

Outstanding representatives from business, education, medi- 
cine, politics, and other fields phone in questions. Topical 
conversation between viewer and guest. Sponsors: Participat- 
ing. 30 minutes (daily) . 

Political debate between two major candidates for the U. S. 
Ilouse of Representatives. Not available for sponsorship. 60 
minutes (10- 14 -62). 

Three programs presented by League of Women Voters for 
debates between candidates for various state offices. Not 
available for sponsorship. 30 minutes (10 -7 -63, 10- 14 -62, 
10-28-63). 

ANNUAL RODEO PARADE 

BISHOP GREEN'S 

AIRPORT RECEPTION 

Remote telecast of the Rodeo Parade, highlight of the "Fiesta 
de Los Vaqueros." Sponsor: Local bank. 2 hours (2 -21 -63 ). 

\lade available to other sta- 
tions. 

A PLACE IN THE SHADE* 

MEET THE CANDIDATE 

Return of Rev. Francis Green to Tucson from Vatican Coun- 
cil in Rome. Not available for sponsorship. 30 minutes (12- 
11-63). 

An editorial documentary to arouse interest and action toward 
getting an intermediate juvenile correctional institution from 
the State Legislature. Not available for sponsorship. 30 min- 
utes (1 -17- h 1- 19 -63). 

Regular series preceding local, state, and school board elec- 
tions to introduce candidates for public office. Part of spon- 
sored news programs. 

CHANNEL 4 

SPECIAL REPORTS 

Made available to other sta- 
tions. 

TELL ME DOCTOR 

C.P. TELETHON 

SCHOOL LOANS 

w 

Film /still presentations coupled with video -taped state- 
molts of local leaders and officials examining a local effort or h 

problem in depth during regular newscasts. Part of spon- 
sored news programs. 

Discussions by Dr. R. B. Robins, president of AMA, of the 
need for Nursing llames, the reasons for having them and 
how they are run. Not available for sponsorship. 15 minutes 
(weekly). 

FBI 

FARM & HOME SHOW 

kith \ot ll.y,ortinl: 1\116,41. 1 inle lt". 1.. 

20 

.k 19 -hour telethon to raise funds for Cerebral Palsy using 
local area talent and stars. Not available for sponsorship. 19 

hours (5-4-63). 

Members of the Arkansas State Department of Education 
discussed school loans for high school graduates to go to col- 
lege in an effort to discourage high school drop -outs. Not 
available for sponsorship. 15 minutes (3- 4 -63). 

Discussions of top el-' in Arkansas, ear theft, cautionine 
the people to be more careful with their automobiles. Not 
available for sponsorship. 15 minutes (5 -30 -631. 

l'p -to -date news on agriculture in the area with suggestion 
aids on fanning and home -making. Not available for spoil- 
sorship. 13 minutes (3- 7 -63). 

SPONSOR /iv rt ltt.tc Ati.va> 
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ARKANSAS 

Ii' O Ii 'I' S NI I'l' HI 
KFSA-TV 

Cu sNm.t. 5 

l.tct.str.: fui 7'rL.' ' 

Curil.iny 
\llAOti.: ABC TI , CUS T 

\U(: TI' 

IA Pin ,I NI' sus ! : I rnnrd, Torhet .0 
llc("olu.rll 

I.r.rR N. \I ta 1f.I tI I l(ill Slnrrs 

1:utrunnr trlC: \'UM. 

1,1 1"I' L I ROCK 
KATV 
C11s.70:1. : 

IA( r::S?Ir : 1:.1T1 ", Inc. 

1:not r: GriJJirt Uroaolrust Croup 

\f.rssuul.: .(IIC TI" 

Hi rnts I. ST n s r.: .-I crryK node! 

\Is\. sta n: Hohrrt 1). 
I)ouhledav 

Euinnu.Lizt si.: .\onr 

LIT7'LF. POCK 
KTHV 

C l l 

1.tct:,src: Arknnsns Trlrr isinn 
Comport,- 

T1.oRK: CltS TI 

RlPpl.rSTA1r1t:: .1P, 

Si. \Iss.A..IIt: B. C. Rohrr(son 

1'.fliraRt u.tzrvC: one 

¡SPONSOR I\ Pl ß1 IC \ti \IKs 

BABE RUTH STORY' 

BIOGRAPHY OF WINSTON 

CHURCHILL' 

BIOGRAPHY OF WERNHER 

VON BRAUN' 

CAN U.N. SURVIVE ?' 

MURDER BY MAIL' 

.% ad,. a r aria H. fo Other Atli 

BOND ISSUE 

MARCH OF DIMES 
TELERAMA 

STATE HOSPITAL 

ETV IN ARKANSAS? 

I.tf. st. rs of th. f,11 . I I II It r r II I i r .1 

liutapin. . 11M.1mir 1) \ la is, 111I \Itlss t I.. li.. 
nunnt.s ,i kbi 

Iao part draw it! {,.rtr.r,.rl .( \11i t it 1 .r I i l 11. 

\nnth r ii the '"lilf)1.11 \l'111 . ri. \{.. , r 11\ r,.c 

)1(1 \Itlss.atls.. Il.. r It u ti nt °I 117 ti t 1 

Slurs 11 the . apt t r, ,u d n I. t. a il nl 
tt1/t milli) of \\ h. r s,ni It, a u SI n r 

\hlssdukro Iirv r. if) tr 11 tt. s S (i I 

1.tt 1 i r 

I1\s r 5 I11I 

"l'u nets 11.11,.1 .It its i1 I 1 tie fuit It . f the t 

(tans. l'.ut ol 111 .1nu n, u It"unt t l.r., if . n. 
sorrd In tuntnt., i't I>f,l 

Told impelling stun . I nareutti s fart of ih. .111 1nt. rua 
Wants to Anou so n. s \,,t pm m.l iii now t s 7 21-6 

Panel (IrsenssiOhi ssidi I Ii.in(II, r of (alumni e at .l Doss 'su th 
official, promotiis passage of a bond issue fur ,i new matt 
trial plant \0t as,nLtl,L for sponsorship. 0 truant.- 2 -2 
(331. 

lollyssond stars and I. al talant 1.111111g moms for th. \I ir Ii 
of Dimes dns,- \0t .ts.ulahlc for sponsorship 22 hm rs 

(1 -6 -G3 . 

Adminitrator, architects and timid. rs dise us, a liess SI . 

1100,000 nn-ni.d hospital. \ut .ts.nl.thl, for sponsors) tp 
minutes 1 3-5-631. 

\esv. conference Iomtat with the (.osi rnor e f .\rk. ir 

the I:T1' Commission Chairman an..s, rio: the r1 t. n. .f 

nesss men. Not asadahle for slx,nsonlnp >0 t w t.t. h 1 t. 

G) . 

AN ARKANSAS EDITOR 
VISITS RUSSIA 

THE ALCOHOLICS 

DAY GONE BY FOR THE 

FLETCHER CHILD 

THE TEEN YEARS 

THE DROPOUTS 

TO HELP A CHILD 

Local editor n pirt(d on his sta. t t Itnsst.t us n¢ sI '. , pl 
tas, rte. \nt mailable for spsu mirslup >n i u it 7 dt-h 

1:11m-tapo-dlKtiitt. I tan { r. ara ti ds ahn ,utl t . tp- 
tonis, and ri uudi,d tr. an ut of the al I. d. \ t r i I 

for .fr.insarshtp. 1_'0 nw uh 

l'rocrant follosievl a m( walls rt tank.] fu I tl r I I. s d IN, 

.Il lffsaRas ( C. Ion1 t .pialas f tr 
uncut tor unmans ri tard. I cluldrut \ t as .11 I le t r s1 t 

sorship. 30 minutes 3-1-6 1 

1 candid look at the It(. and isto ns f t I ts '. t r t. rs t 

cis.' an nisit;hl n.to thotr uatnati ti .l rt \ t 

as all title (or 41011,. rsl p >(t t annt. 1-22 b , 

An . spl rati in of tin cans. s. efT ts. at I pn s.. t s. i i i r 

coolA.ni ntL the ht h s Ii. I dr ipo t pr I. i \rL i. 
\ it as i table for s1. ns. rshtl. +i) nut w 1- II-/. 

stork . f the .1r{, n sss ( liti Ir.n's II { ' 

.hn tri rt tttt f I ri s d rtli ped p u \ r is - 

bl. f r SIN rs,r.li{ ) .. 121t 



CALIFORNIA 

BAKERSF'IELD 
K LY D -T V VIEWPOINT: DROPOUT 

1'1 t..r.i. 17 

LIC1..rE: fern County Broadcasting 
Co. 

r Tw OUK: IIIC TI 

Itr:Pltr..l:ST tin : Blair 

Cr..rxti. \Lt..tt.nt: Dare ilaxuell 

Eu, rOR1.t LIZi se: one 

(:111CO 

KHSL-TV 
(at t. .Et. 12 

I,ICENSI:E: Golden Empire Brood. 
casting Co. 

\ETOOItK: CILS Ti' 
lit PRESENT l'enard, Torbet & 

lleConnell 

Gr:.r:a.ti )Is.tia.a: dickey IlcCltng 

Fin loinu.rzne: Twice a month. 

FRESNO 

KAIL-TV 
Cnt..r:E 53 

K IIL TV Broadcasting Co. 

14.e111 .r..most.: Fir Piano 

1.1..E11u. \I t'ter:e: Barney Lee 
(:olden 

I. NI Dclosionl 

WELFARE VS. YOU 

VIEWPOINT: RECALL 

WHY JOHNNY CAN'T GET 

A JOB 

FACE OF RUSSIA* 

Panel discussion of the high school dropout problem fol- 
lowed by a question and answer period via telephone. Not 
available for sponsorship. 30 minutes (8- 29 -63). 

County Director of Welfare and County Supervisors answer- 
ing the questions of viewers. Not available for sponsorship. 
30 minutes (7- 7 -63). 

Recall of a City Councilman initiated by a local group dis- 
cussed. Not available for sponsorship. 30 minutes (June 
1963). 

Series using filins produced by Reader's Digest, followed by 
the comments of a local educator. 30 minutes. 

Made available to other sta- 
tions. 

Films and panel interview reporting the travels of local farm- 
ers behind the Iron Curtain and in Russia. 90 minutes. 

YOUTH WANTS TO KNOW High School panel asks questions of prominent businessmen. 
Not available for sponsorship. 30 minutes (9- 8-62). 

DO WE REALLY CARE 

DOWN IN THE DUMPS 

Panel discussion on increasing difficulty of passing school 
bond proposals. Not available for sponsorship. 30 minutes 
(10-7-62). 

THE BRACERO PROGRAM 

AND ITS EFFECT ON 

CALIFORNIA AGRICULTURE 

MOVING A MOUNTAIN 

PERSONALITIES IN THE NEWS 

Local dispute relative to selection of new dump site. Filins of 
present set -up, proposed sites, and comparisons with other 
communities. Not available for sponsorship. 30 minutes (8- 
15-63 ). 

Interviews with farmers and agricultural leaders of the area, 
legislature congressmen and senators. Not available for spon- 
sorship. 10 minutes. 

Building of Oroville Dam, largest earth -filled dans in U. S. 

Included filmed interviews with government officials. Not 
available for sponsorship. 60 minutes (6- 3-63). 

Regular program of commentary on controversial subjects. 
Guests and viewer audience participation in discussion with 
an open end format. Sponsors: Local participating. 90 min- 
utes (Three tintes weekly ). 

I..1LI1'1111 \11 Not Reporting: KHAN -TV, KERO -'IV, Bakersfield; ha(CR -TV Redding; KIE \LTV F.VIQ -TV. Eureka; KFRE -TV, 
Freon; h1.11P, IIX -TV, Lou Angeln -; K\'TV, Salinas. \louterey: KCI11' -T\'. San llernanlina: XETV, San Diego: KS11I.. 

n Luis Obi -pn. 
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CALIFORNIA 

N 

KICU-TV 
cis I:i 

111 Nierro Ur lcosting, Itw. 

ili riti si rATM : (t en A rt ode/ 

I:rvw u. \I %% soak: William O. 
Edholm 

1:111111111 t1.IZ11b: \11111 

FRESNO 

KJ EO 

1.05 ANGELES 
KABC-TV 

tnt11r.1. : 

1.11 1 11it:: American Rroadro.ttin¡r 
/'ornnlonnt T'hr.drrs, Inr. 

7.\ T%%(1111.: Ill(. / l 

Iilrnisl:nTtn.r: :IItC 7'I" Spot .solea 

losen \1.1t1an: Elton Il. Knlr 
1'.n1t11111ti.lzi?(.; 1911Ì-IIIUIIIhI.' 

SPONSOR IN Pt tit tC :(t ILRS 

MORATORIUM ON DEATH 

TO LOVE A CHILD 

24 HOURS WITHOUT SLEEP 

U.S. FOREST SERVICE 

CONVENTION CENTER 

BRING BACK THE THREE R's 

CHUCKO CHRISTMAS SPECIAL 

WALK OLD, WALK LONELY 

AMIGO ON THE MOVE 

A CHANCE TO LIVE 

I)IM.t..141I1 lit .1 IIIst111It.11sI.lI ¡11111I of both till' of I.ht 
1nlllr 1;.11111111.I Itru\.il"s pn.pw 11 t t. ill a i lot sto 111 II on ill, 
II ado IMII.IIt ill California I hIIt1\\Illt( p Iill I III I I Ill I 11r 

**as opt nl.l It) the ¡ntllln .m1I Ow 1.11 IltCti 1I I. I I titant 
lau. \t.lt. l'oll.g. lief (urti. I dt.. a 11,11 \ .1 s. I.I,I. Lo 
sponsorship '1111111111111.1 ..Illl 112 hi 

nuusu.Il and s.dmablt f.0 tltt\ and the \\url, of tb. 
fntobo.l aith the 1.ui Jua.pn11 Valles ('Iuldr.Il's Iln pit.l 
...1. dramatized. Not .i\.nl.ihle for spwnlstlydup. 311 i umuto 

I).stnp0ou of the effort put forth to orgunr. .ullt ¡ It on 1 

telethon. \110 .1%.111.1b le for s¡w m.tlrship 311 luiuut., 

Stop of the great forr',tl of the area and boo. lh. s IN 11. fit 
Total result lots. !'..opte urged to help protect Oho, for. t 

Not .I..ul.ihle for sponsorship. 111 uuunt.. S-7-6 I 

h)e.rnpOhu of the porpoise .uni probable t \p o o ..1 if a 
1 
r, 

'hood multi -mullion dollar waist talon ,,older \ a as 11 J I. 

for sponsorship. 311 it it Ott, 2-S -63 . 

State superintendent of l'ubht lilstnali in al %\t. 

from .i pamI of nw.ul.n 0Ht1. l rtung his t 1i..pinto ¡ r .n is,1 

to brine the thrrr Il'. bat to puhht .dnt.tuon \ ,t .t% id tbl. 
for sponsorship. .30 mount. t 11-21-62 

Chncl.n the Chi., It hot(.I Aor..ui t)rph w l is ,or ni a') .- 

gr.n i of ('flnstln.s most. I1lghhght stao a si A IrI u 

deaf-mute rrcitmg "Th. le)rd'. I'rat r" u1 sign I 

S¡wrsor \111., L.dwu.itont .. till uuuut.. I.-.i-I,. 
ti.un Jaffe ulrr.dtd a progr.lat 1t11 t h sit 11.d tlt. pro LI 11s I f 

:\uuric.l's senior cltlnns tiiw,nsur linst tl \Istrs (I)) n n tit, 
1.-30-b' 

J.1. \o..Ilo narrated a p.rugr on toi . mod Stith the t rr.I t 

s(w i.d reoluttotl in \Ir.x., n.ors Hunt 1 oodt, ( I u 
\larr. 31111111 ut.. ( 1.13-6.3 

Program about the atlttrtl., aI1t11 irrlmm I th t.lo r I 

Floc rgt mc. I It.splt.rl pr..eutnlg óttlr l.n x. n f 1 t all. it a II 

Is tr. Met! and the type of tut rtnnI t r.% t is .1.1 th r \ t spw i- 
.ar.d. 30 nunnt,. 1S-G3'. 
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CALIFORNIA 

L OS ANGELES 

KHJ -TV 

(:uAN \t.I. 9 

I.Irr Nst t:: RKO General 

RI rOrsFNT%TINI.: RKO- General 
National Sales 

(,t.NERAI. \IAN GF.R: Malcolm C. Klein 

%umtas: Chamber of Commerce 
citation (2) 

L OS ANGELES 
KMEX 

CHANNEI. 34 

LICENSEE: KMEX, Inc. 

NETWORK: Spanish International 
Network 

1l.t.PREnt.NTATIVE: Theo. R. flail 
GENERAL, \TANAGER: Bur: S. Acedon 

ElIT011IA1.U.ING: IT eekly 

AN EVENING AT THE 

HOLLYWOOD BOWL 

Andre Kostelanetz conducting the Hóllywood Bowl Sympho- 
ny Orchestra in an "All Gershwin" night. Sponsor: First Na- 
tional City Bank of Los Angeles. 135 minutes (8- 7 -63). 

PROJECT TODAY 

IMPRESSIONS 

Gives cities throughout the area an opportunity to air their 
needs, wants and achievements to the whole community. Not 
available for sponsorship. 30 minutes (Monthly). 

\\'ork of artists, professional and non -professional, in fields 
ranging from photography to literature and art. Not available 
for sponsorship. 30 minutes (Various). 

PROMENADE CONCERT 

ESCUELA KMEX 

Arthur Fiedler conducting the Los Angeles Philharmonic 
Orchestra. Sponsors: Union Federal Savings and Loan Assn. 
120 minutes (3- 29 -63). 

Daily series presenting English lessons and lessons on citi- 
zenship to the Spanish -speaking people of Los Angeles. Not 
available for sponsorship. 30 minutes. 

EL SEGURO SOCIAL 

MOTIVO DE ALARMA 

CONSEJOS PARA SU 

SEGURIDAD 

USTED Y SU SALUD 

Social Security office makes the Spanish -speaking people of 
Los Angeles aware of their rights under the Law. Not avail- 
able for sponsorship. 30 minutes (Weekly). 

Presentation by Los Angeles Fire Dept. giving information 
about fire prevention in homes. Not available for sponsorship. 
15 minutes (Weekly). 

L OS ANGELES 
K N B C OUR GROWING THIRST 

I ns5%t.I. 1 

Irr I Nst.E: National Ilroadcasting 
Coto tom.. 

Ni 'Multi:: NItC TV 

I{I PR, si NT %TIAI : NBC Foot Sales 

(;siuitu. .l u.ti.,ut: Thomas C. 
1Ic(:ray 

1tt aus; (:erlificnr of tlerit, Saatbern 
California 4nto Glob (31: John 
Sorel !ward of California Trochers 
Is.orintIo,. (I): Npic nl blaira! front 

( nit/orate Jodges' (.onferrvtce (4): 
\ HUB IT (1 anal 

I Iroil ztrios: None 

Presentation by Los Angeles Police identifying the police 
with the public. Not available for sponsorship. 15 minutes 
(Weekly). 

Public health program conducted by the Christmas Seal Asso- 

ciation. Aims to fight against tuberculosis. Not available for 
sponsorship. 30 minutes (Weekly). 

Review of water resources for Southern California and ai 

examination of first attempted water reclamation plant. N 
available for sponsorship. 30 minutes (S- 12 -63). 

HAPPY BIRTHDAY U.S.A.* 

ONE FOR THE ROAD* 

SURVEY '63 

COLLEGE REPORT 

Color program telling the story of America in songs, sayin 
and symbols of liberty. Not available for sponsorship. 60 In 

utes (7- 4 -63). 

\lade available to at ller sin - 
(um, 

Live and taped experiment to determine the effect of aleo 
on motorists to encourage traffic safety on holidays. Not av 
able for sponsorship. 30 minutes (7- 1 -63). 

Series tltnl'hinl on all phases of community activity and int 
est. includes both documentaries and discussion progra 
30 minutes. 

Kaleidoscope of college aetixitics. Produced in cooperat 
with the indepclmlcut colleges of Southern California. 
available for sponsorsltit). 30 minutes (Weekly). 

SPONSOR Tv rum .IC. u EAIRs 



EADERSHIP IS EARNED- 

NOT PROCLAIMED 

For its exclusive television presentation 

of a Hollywood Bowl "Symphony Under The 

Stars;' KHJ -TV earned this praise: 

) 

-iv made a distinguished contribution to 

television and Southland culture ...by long 

odds this has been the most brilliant 

telecast of the summer and one of 

the most outstanding productions 

in television history." 

CECIL sMrrH -Los Angeles Times 

1 

0 

eat 

Yes, reputations are made by performance. And bold 

leadership in programming has earned KHJ -TV its position 

as the number one independent in Los Angeles. 

KM-TV/CHANNEL 9 
REPRESENTED BV RICO GENERAL NATIONAL SALES 

QUALITY ENTERTAINMENT AND COMMUNITY SERVICE 

SPONSOR 'n pt. Bur \I I . \IH. 



CALIFORNIA 

LOS ANGELES 
KNXT 

(IIA' \EI. 2 

I,nt.V[Ft:: CBS 

GROUP: CBS TV Stations 

\t:Twonk: CBS TV 

Itt.l'NF.SE]'TATI \F.: CBS TV Stations 
National Sales 

GENERAL MANACER: Robert D. Wood 

AWARDS: Golden alike, Ohio State, 
California Federation of Women's 
Clubs, California Associated Press 
Tl' -Radio Association (1); Los An- 
geles County Interracial TV Award 
(5) 

HOLLYWOOD 

KTLA 

c .l, tN' EL 5 

I.ICt:NSEE: Paramount Television 
Productions, Inc. 

14:1'11ESENT.ATRE: PCW 

GENERAL MANAGER: S. L. Adler 

EDITORIALIZING: Twice a month 

LOS ANGELES 
KTTV-TV 

CHANNEL Il 

I.tc.t : ,Metromedia 

t:RUCP: Il etropolitan 

ltiPNtisTATR'E: .Metro TV Sales 

(.EClIt\I. NIvNACFtI: Albert P. Krivin 
l'.I,ITI)RI \1 Ir.INC: None 

BURDEN OF SHAME: THE CHILD 

MOLESTER 

Actual words and voice of a child m6lester featured, with em- 
phasis on the man and his treatment at Atascadero State Hos- 
pital. Not sponsored. 60 minutes (9- 14 -62). 

CALIFORNIA #1* Salute to nation's largest state in population, giving reasons 
for growth, and opportunity to see what is being done in 
California. Sponsor: California Federal Savings. 60 minutes 
(12- 28 -62). 

POISON IN THE AIR Survey of air pollution in Southern California, London, and 
Donora, Pa. Not sponsored. 60 minutes (1- 21 -63). 

HOLLYWOOD COME HOME The motion picture industry, its potential revival, its impact, 
and its future outlook examined from economie standpoint. 
Not sponsored. 60 minutes (3- 24 -63). 

THE GHETTO MERCHANTS 

° Made available to other sta- 
tions. 

A NEGRO'S POINT OF VIEW 

Methods used by real estate salesmen who have opportunity 
for commissions by convincing one racial group to move out 
of a neighborhood and another to move in. Not sponsored. 30 
minutes (4- 24 -63). 

Comedian Dick Gregory talked seriously about the American 
Negro, his goals and his method of achieving those goals. Not 
sponsored. 30 minutes (9- 9 -63). 

THE OLDER AMERICAN Discussion of the problems and difficulties facing America's 
aged and the possible solutions. Not sponsored. 30 minutes 
(8-4 -63 ). 

MAYOR YORTY'S PRESS 
CONFERENCE 

Live coverage of the mayor's weekly press conferences tele- 
cast directly from the City Flail. Not sponsored. 45 minutes It 
(Weekly). 

Sr 

[s 

KI 

tn 

DEATH IN THE RING Documentary probed both sides of the highly controversial 
issue of boxing after the death of fighter Davey Moore. Not 
sponsored. 30 minutes (3- 26 -63). 

SPLIT IMAGE 

MEET YOUR CONGRESSIONAL 
CANDIDATES 

Demonstration of an experiment in treating mental illness -a 
new process in which TV production jobs are used as thera- 
peutic tools by a California State Mental Hospital. Not spon- 
sored. 60 minutes (4- 14 -63). 

All congressional candidates in arca invited to speak, provid- 
ing publie a chance to meet them. Sponsors: Liggett & 

Myers, Great Western Savings. 195 minutes. (11- 4 -62). 

ARMED FORCES DAY Tour of Army, Marine Corps, Air Force, and Navy facilities. 
aboard carrier and at El Torro Marine Base. Sponsors: Lig- 
gett & Myers, Great Western Savings. 120 minutes. (5-18- 
63 ). 

GLENDALE SYMPHONY 
ORCHESTRA 

Carmen Dragon conducting popular classical numbers by 
large, nationally -known orchestra. Sponsor: Glendale Federal 
Savings. 30 minutes (3- 28 -63). 

EASTERN SUNRISE SERVICES Live and tape coverage of the Hollywood Bowl Easter sun- 
rise service. Sponsors: Liggett & Myers, Great Western 
Savings. 105 minutes (4- 14 -63). 

RISE OF AMERICAN LABOR Documentary on the growth of labor in the United States. 
Not sponsored. 60 minutes (8- 26 -63). 

SPONSOR /TA' PUBLIC AFFAIRS 

. 



CALIFORNIA 

Sf` C R1` 1`1 I,\TTO 

KCRA-TV 

CnsNNt:r. 3 

Im.t'oat:: Kelly Broadcasting Co. 

\t.lrront.: \It(: TI 

- 1(r rnl..r \ r vnr: Petry 

Ct\tnu. \1.,.tII: Jon Kelly 

- I'Dlrnlel tt IZr\e;: ,\orn 

SA AMENTO 

KOVR 

(:a \ \r l 13 

Lut I r : llrtrom .rain 

Cxocr: lietro¡olitan 

\Irstoxr.: (ltC 7t.' 

1(CPxr"r Vnnye] Matra TI tides 

Cy \tx u. \I. .Gt.n. Sid Grayson 

FFDlrolll 1.17.1 \t:: None 

SACRAMENTO 
KXTV 

Cav v:1.10 

l Llet.\cr.t:: Great II etern Br-omit-aging 
Corp. 

1 Gxotr: Corinrhinn 

1 NI 'MONK: CRS TI' 
1(rrRl 'ENT %I-1%E.: /bit 
GI:.,IR. L \I s\.el x: Rohan S. U ilson 

Ayr rios: 1st plate, nrtrunij Corinthian 
Public .Iflnirs cornp.titton (I1; 
Cali /ornin State Fair and Er¡osition 
Gold Medal (2 

EDITOR! tl IZI \,:: 11aÍI. 

SPONSOR Iy pt !SLIC :FLAIRS 

OPERATION PORTFOLIO 

MISSION TO MEXICO° 

GREAT DAY ON THE RIVER 

CONVERSATION WITH A 

SENATOR 

CIVIL RIGHTS FORUM 

mad, arnihibt to other sta. 
tiorlr. 

THE ROAD AHEAD 

BIG WHEEL 

THE MAYOR SPEAKS 

1000 MILES OF WATERWAYS 

ONE STEP FORWARD 

DEATH OF A GOLD RUSH 

TOWN¡ 

CALIFORNIA BOXING - 
OK OR KO ? 

HIGHLIGHTS FROM 

HAMLETt 

TIME OF LONELINESS 

MR. AL'S STORYTIME 

1eu( of l.,t.d pa.t;l.nrls hluo.I tin I 1-r t IS. I. r p. In. 
Iu thy l:uropt.nt K. n.. tipolv,r 1Ir..4, Howl I. 1 I n. 
tulunns ( 1 tnous ) 

l'out 111411 n,%% te.tru aceomp.luod 11.. l'r, td.,rt to \L-tlen 
to re¡ou on Lou) .\uoat a.wel the ('.i tro IIIBIIrU, r 4d1 t n 

nGv ( 10-62 

Ihn (1111, titan t, port o11 lhe UI)4rIt111t . f th. \, r.1 u.1 1. d.,10 

ts.Iter port. \Iousors. l'.ant spant .0 311 uunut.. 7 63 

I'rnue tint, shou f, inning , orn, r rpn11 ss eth ti. 11 m, r I 11 nt I 

KO( h, I and I ..In l'art. Not ,Io11,ornl. 341 ti It lit, 7 n 1 . 

Before and .dt,r threy-honr \ISl' .p-rrll on rn. r.11tl , 

station offered 30 minute dnut. ton on Ih snl, e-(t 641 1 oe - 

IOU's (9-(t31. 

(:,ddurui.l Lader, ins Indu1g (.os, nu,r ISru.tll t s.,lumw, II 

Sidi) of .tate III 1e63. \nt ms.11la1 /I. for ,¡ouwr.Iu¡y 3n u u- 
1- f -(i.3 . 

l'IFtri of the .0 to fud,str on the e sono y, of \a, 1.11 14 1 t 

reported. Not .mailable for spon.or.htp. 3m ouno0s 1 -22 

631. 

\la).ors from smaller rnmnluniti,. reseal prnhl.,ils of th.tr 
corrn11 oli ti... Not 3%.11 Lrhlr for stun sorsii i n. 30 Minute. 3 -17 
and .1-7-631. 

The meaning of watt r to the San )om,puu -`m, rm u, r io an I 

Not :r. aìl.lhle for .pnn.onhip. 30 minute, 1 _ti -(sl 

1\'ork of the harms S, nice r\eence In the 'Sit rament° an a 

Not a.lilable for siou.nr.hip. 30 mania., ( ) -?4 -63 

tison of the tossa of Comanche, Calif , SINAI to b. .11 nt I I 
ut. satyr duc to the constnn. tron of a dam. 1 11111 .1. t . t 

tossn and urtrniews with old -trul rtsrdellts \. I a. a 1110, 

for spop.rshin. 30 minuit 1 12-10412 . 

(hrtvntrnt.ln on propy.exl abolition of 110 11114 In l tl. t no 1 

folloa nie death of fight, r 1),It\ \Fore. \ t as ail Ihl f. r 

sponsorship. 30 nannte.. 13-27 63 . 

l'rotlu, mou of \hake.pe a, s t la..lt ,n ¡ r( r ist 1 hs \ 
Ilti Ill ) \l.lt, (-oll. Ge. \nl Ionsoretl. (>r1 non t., i 22 t. 

I 1laJy at.nlah/, to T.1('. 
Wade mailable t, other sta- 

tions. 

\I>,. t rl for tin. knit.d ('nts.uhs on .1 11 in I r i t.. 1 

nxdhtr.. Fc.nunnl ston.s fhnnl at Ilol.ly u (I I I n.t. n n. 
.Aid) rtidults \nt .lsatl lhl f r sp t s, r I p i 

, 

q-13-02 

tort t, He r r1 uls D, pr. -4,110411 .u11. . e t n t r t tl 1 

kooks. r, mini,;. and tun no of (r. r¡ 111.1 11.r r,. \ t 

s 1 i lid, f. r slrnnor.l ). ,I1 I II t, s, . t.l. 
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CALIFORNIA 

k l.INTAS 

KSBW -TV 

(,11 VSNEI. 8 

I n t N,i.i.: Central California 
Communications Corp. 

\ITt l,k : NIIC TI'. CRS TI' 

Ili InlEs ' T%TixE: lI -li 
GENERAI. \1ArACi:N: Robert F. Klein 

Eoiîo«i %LIZINC: None 

SAN DIEGO 
KFMB-TV 

Cu tNNei. 8 

Lice' *..i..: Trnnscontinent Television 
Corporation 

( ;ROCP: Tran.sco,ltineitt 

NET% 011x: CBS T!' 
UI I'HESr \TATIsE: l'etry 

GENERAL M.. xl.t :n: George Whitney 

EDITORIALIZING: Orrasinnal 

SAN DIEGO 
KOGO-TV 

(:nx% si.i. IO 

1,14 i NN:E: Time, Inc. 

Ns moms: .WIC Ti 
11.N/Ii r: Tin,c.l-ife Itrondrnst 

Iüpicii sr eriu: Knt: 
(.iNENxt. %N NUN: Clnvton Ware 

\wsRns; I)hin Male 1.71; Special rita- 
Ivan from the .lerrehvv of ih. Nary 

1 ; Call/main Slate Fair. Fir.t 
rime, port. program !.i I 

1 ul1uin ,lali 

RUSSIAN IMPRESSIONS OF THE 

UNITED STATES 

HIGH NOON 

SAN ANTONIO DAM 

THE RABIES EPIDEMIC 

MIRACLE OF THE BEACH 

80 PROOF WOMEN' 

Four Russian women panelists gave their impressions to 
further the cultural unclerstanding'bctween the U. S. and 
Russia. Not available for sponsorship. 30 minutes (3 -22- 
63 ). 

Members of the Monetary County Board of Supervisors 
spoke on re- districting, explaining how vital local govern- 
ment is to the American form of government. 30 minutes 
(11-631. 

Importance of water conservation in the Salinas Valley 
stressed in discussion of proposed San Antonio Dam. Not 
available for sponsorship. 30 minutes (8- 9 -63). 

Ci 

Course of the rabies epidemic, which broke out in San F 
Diego, showing steps taken to combat disease, a boy who 
had to take the Pasteur treatment and interviews with doc- 
tors. Not sponsored. 30 minutes (11- 14 -62). 

Documentary on Synanon, a private institution for the re- 

habilitation of drug addicts, which was planning to expand 
to San Diego. Not sponsored. 30 minutes (2- 27 -63). 

THE FLYING SAMARITANS 

PRESIDENT KENNEDY'S 
VISIT TO SAN DIEGO 

° Made available to other sta- 
tions. 

THE STRANGE NEW BREED* 

OF HELL AND HOPE 

Interviews with female alcoholics and medical, legal, and 
civic authorities on the growing problem of alcoholism in 
San Diego. Not sponsored. 30 minutes (4 -24 and 5- 22 -63). 

Story of a group of doctors and nurses from San Diego who 
make periodic visits to provide medical care for the people 
of El Rosario on the Baja California Peninsula. Not spon- 
sored. 30 minutes (12- 5 -63). 

Live remote coverage of President Kennedy's arrival and 

some of his activities during his visit in San Diego. Sponsor: 
Douglas Oil Company. 225 minutes (6- 6 -63). 

A look at surfing and the surfer, his motives, attitudes, va\ 
of life through filin of surfing in California and Hawaii. 
Sponsor: San Diego Imperial. 30 minutes (9- 5 -63). 
Presentation of the problem of narcotics addiction in South- 
ern California through the eyes of an actual addict -in hi, 
relationship to himself, his associates, psychologists, and 

law enforcement officials. Not sponsored. 60 minutes (3 -'_1- 

63). 
TEACHING CHILDREN 
ABOUT SPACE SCIENCE* 

THE SEA OF DARKNESSt 

THE OUTDOOR SPORTSMAN 

° .'(lade available la other sta- 
tion... 
I \lad, at allai,!, to rit'. 

Series designed to give teachers information about space 

technology to answer questions of children. Not acailal 
for sponsorship. 30 minutes. 

'traces the development of deep submersible t cads, sp, - 

eifically the Bathyscape Trieste, from its initial develop- 
ment to its deep dive off Guam. Not sponsored. 30 minutes 
(11- 12 -02). 
Series of programs depicting fishing. hunting, water skiing. 
skin diving and other outdoor sports in the local area. 

Filmed in color. Sponsor: Campbell Chevrolet. 30 minutes 
( Weekly). . 

SPONSOR ill PUBLIC AFFAIRS' 

r 
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CALIFORNIA 

S i\ VII \ N (. I S(.) 
K G O -T V YOUNG VOICE OF 

CHRISTMAS 

YOUNG SOUND OF MUSIC 

1.I.i c ii: 
Cons¡ 

I rinrIr.ul Itr.aldrrlsrinK 

I.unl r: uunr.l st.aront 

\iluiala: IBC TI 

I(iru1.1 .ttrin : IitC TI 

I.F.inl \I.\t1./n] David 11. Sn.'k"t 

F.ollont 11.IZI NC: : i)uils 

>pot Snles 

REHEARSAL FOR A TOUR' 

Nade or tumble t r other std - 

til'U.I. 

THE GOLDEN GATE 

STORY' 

SUMMER JOBS FOR 

STUDENTS' 

SAN It h tiN(.ISC(l 
KPIX 

Cri cS NFL 5 

Lici.arr: Ir'estinglunl.e R 
Company 

I;put'r: Group it' 

NiTtco110A: CB. TI" 

Iir rio .i:.'t tin : Ti. I R 

Ci.\i.ii tl. \I t. 1r.i.R: Louis S. Simon 

.\st tous: George Foster Peabody H. 2. 
and .51 

l oITtlei.ti IZI'6: Four times ueekl. 

THE INNOCENT FAIR' 

Ir,.ti,tc DISASTER AT DAWN` 

COLOR LINE 

THE WINDOW 

THE ENCHANTED HILL 

.Made ar'ilahle to other .sta- 
tions. 

SAN FR A\(:ISC(1/(1 h LAND 

KTVU 

laI t\.Li. 2 

LIrF:ste: 1/i.lari I Ales- Broadcasting 
Corp. 

I ;Rot r: (.a1 ntinna 

I6 rsii.vt tTot : lll 
1.1 \ 111%1 \I IN t..r n: It i//iam 11. Pabst 

.\a tRn.: Inleriran Ilnniri¡wl/ luarta- 
lion Iuard 11 t : :nn Frnnci.e.wllns 
.Iren 1'uhlieits 1:Inh lunrd I ; 

(.aliJorllin Teachers Is.nriUlun John 
Ju.tt lunrd .I 

Fnlnuuutzist:: ()I ra..innal 

SPONSOR IN 14. III tt ti I tIRs 

BRIDGE TO THE ORIENT" 

I AM AN AMERICAN DAY 

AFTER HIGH SCHOOL -WHAT? 

ORDINATION INTO THE 

PRIESTHOOD 

PREVIEW MISS 

BRONZE '63 

Nad, at tidal h t i tit r st, 
it ru 

.Li 1 I.11dMil ttrIrIl!fit if I. 1 

.1 r 11 Ir. 1 ti it I,. Ii t S1 r I l t. 
I l. tll. WI it It lit. 12 l' 

1 It ,.I .1.1. tr1l 11 11 ht .ttn dlr.lt 
it I hi l. .. II w.I ~11.911 .1 I n li. 1.0 I I 1 II ttt I41 

Ht,. I 1.1.i 
l'n . nt.-d I alit ,r1.t.1 1 0.1t11 St 11 1 h. .t 111 rt II .r al 

1 
1,1 rl 

t . r to . 4,1 J l'ro r 1111 lu 1 1 w ¡ u n i . n, u-t 1 r tl . 

t nlr 1wn snr (.. i.I.I. (. its \ Ito It n uit 
1 

S. ru, pn.lut.,l to 111 hli ht du .111 is w I 1 1 NMI t I tir 
luis t It it .tt.t i.. Hf 1.r:-.l11/ 1110 Is %% ilk 11 t.. fl I r tin 

1 
.11 

ttt II .I. \..t .0..1111h1e 1. r slw.n. r hip I1 u 1 t. 

l'r.. r 11 I pl. s so ru 11f alma,. III soun p., lilt tir nd slo 

Io tn .te lobs for tat 0(01111. shuL l t \.t lt. I.I I. . r 

.Iw.Inor.I.11, \»mous 1. 1..tl . Jon. .S pt PH 

tr 

111111 ol S.11. I ra. t I'.0 11111-P.1( 1f1 luit. rl dt n al 1 t(l. i 

hon of 19I S. l'.trt of th. S.ul h r Hit 1. o I'.1 . 11 t s. n, 
lwntsor I 10111 \IuUl.tl S.tvH. (t IA4111 \ss.wt.(. ti 111 rlin- 

. l. /.27-62 

Nhll photo .111,1 motion pit tnr. r. p.irt rn th. urli t I . Ih. 

.11u1 hr. of 1006 u1 S.111 I r.11u.01i. 1,1111 t t n. 
S1Hnniir Il01ui- \lutn.11 sa. lugs h Loan .\s..niah a 111 1 u 

utes :-1-63 

I. atlulc e:ro t 1. rt;) In.u st nli Frasil. (,hol 11. s dirt t r 

('ouuul lor ( i.rc C111g, m rpli.hoH .111d .utsstir so st it .I 
rrl.Itinn. hela .t11 tt I rtov and \t cnws in Sau Fr.. u Is o\ t 

,o.nlalde for slKnlsor.liip.'30 n o.ute. 5-10-h3 

Stnd n1 the 5.111 Franttaai 1).. Treatuu11t C. MI I t ir \It IA II 

Ilhu s. l'..ue11ts antI .toff participated ut dla.(r it). n. i i.ill 
pha.. s of treatment. \ot adable f ir sp.ival9rship tri u u- 

ute. 6-17-63 . 

Colorful litston of the \\'ill lam Randolph 11.arst Castle at 

S.w SIneon \ Huther of the .'L w I r.uil.Isc I l'.l. i u t s. nt 
'Lfw.11s.ir- home \hitnal l.Itlrl :s 4 IA .11l \sail I i11 sri ILII - 

lif.. I -' -Ii 3 . 

'I\to-p.ot (ltKUlluntlr\. 61uuI ul Jtpti. 1f Qlt Sist.r 1 Ih 
t0 r. ownut. In-hin: Oakland st Rh 1ohueh t and S 1 1 I re - 
tttll O..tha. J.Ipu1. \ut .a..111.11)1 l II r s1 nl -tI p 1=0 

nt. 11-11 .nid I I-_rl-6= 

\ mosti al .0 d dramatic. . dot. to Ili \ . . n n . It .r . 

11.111.110 .11.11 to \n, rtt.ni utvt Hsh13i \ t I I I. f r 1- 
. irslup . hlt nun. It. . 1-Ih-h_' . 

l'ruht d th. vt iati w f 1 .o: tt. t I1 r ,s1 i Ir I 
t t .f . 

r ri .Is. u t,h III 1 h(s..1t1 hl_I I I \t ., ..i. 
I r rshlp Al) Ir J-_-fi' 

I. I. act ( i !Ili firt 1 r II. .l' it . r 1 I s I alt tr, itt I I. s. . f Uol.l.t I\ t rd t.. 

\ 1 r, t li a t l Ih, 1 I. \1 ss nir / 
I'.S. 11 t I Irht t I till I I I t tt s 

1 y rl 15 dl 1.t I, S 1 i 

1 1 rl r 

i 1 r 

f \ rt r 1 ( . 

\ s , 
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CALIFORNIA 

SAN FRANCISCO 
KRON-TV 
t n t..'Fi. I 

[Act v r1-: Chronicle Publishing 
( pall) 

\iTnoul.:.\1BC TV 

I{F.e111.K' TATICE: ¡'CD' 

Cr.NE_n41. \I.%NA61:R: Harold P. See 

Iss ums: Gold .Medal, 1963 California 
State Fair & Exposition (1 and 3) ; 
First annual award by California 
State Department of Justice (2) 

faun ORI:41.lz.1 ]C: Occasional 

SAN JOSE 
KNTV 

Cusnv.l. 11 

1.14e.4s4 t.: Standard Radio & TV 

\Ern MIA: ABC TI' 
1 {1 ritF..F: ' TATIl E: Young 

t:F.,,FRAI. \TANAGER: Fran Conrad 

.h. tun.: American. Optometric Asso. 
dation Award of Merit (1) 

IiITUmA1.1z1Nc: Twice weekly 

BRACERO* 

JUNKYt 

ALMANAC 

Documentary look at Mexican Bracerbs (field workers), their 
life, work, and place in California agriculture. Sponsors: 
Participating, 30 minutes (6 -24 and 9- 16 -63). 

Two part series showing how narcotics are smuggled into 
U. S., the dope problem in the San Francisco Bay area, and 
views on the subject by local authorities. Sponsors: Partici- 
pating. (3 -4 and 3- 11 -63). 

A daily newscast specifically written and presented to and for 
children. Sponsors: Participating. 10 minutes (Daily). 

MEDIC ALERTt Documentary showing development and use of Medic -Alert 
bracelets, and the medic alert Foundation of Turlock, Cali- 
fornia. Sponsors: Participating. 30 minutes (11-12-62). 

THE GREAT SHAKEt 

Made available to other sta- 
tions. 

Made available through TAC. 

WINDOW OF THE WORLD 

The Great San Francisco earthquake and fire of 1906 ex- 
plored through the use of never- before -seen photos. Spon- 
sors: Participating. 30 minutes (4- 7-63). 

1 

Prospects for rehabilitation of the partially blind were dis- 
cussed and dramatized. Not available for sponsorship. 30 
minutes (3- 5 -63). 

PENNY'S EXPLOSION Comprehensive report on explosion disaster in San Jose which 
took five lives. Sponsors: Participating. 30 minutes (3 -22 -63). 

A CENTURY OF EMANCIPATION Review of accomplishments of the Negro in America since 
the Proclamation. Not available for sponsorship. 30 minutes. 

RAIN PLUS 

SANTA 13A II II ARA 

KEYT 

1 I14s\11 1 

Ias A A) Telel isso,, (.orp. 

\1r55n111.: .IIIC. TI 

RI pin .1 \T1TH1 : 

1.1 N1llsl 11: 1.e. \urins 
I Ir1151111411zISG' (]eel. sl 

R 

BISTRO 

END OF A REIGN 

MEET MAYOR MAC 

CALL 5.5151 

Issues at stake on mammoth water bond election for the Santa 
Clara Valley were presented. Not available for sponsorship. 
30 minutes (6- 6-63) . 

A survey of the various after -dark recreation spots in Santa 

Barbara and the surrounding area. Sponsor: Remnant Store. 

30 minutes (4- 10 -63). 

Presentation of the closing down of a low class stunt area in 

order to replace it with a park. Sponsor: Remnant Store. 30 

minute. (5- 22 -63). 

Personal and public life of the newly elected city mayor of 

Sauta Barbara to acquaint the citizens with their new politi- 
cal leader. Sponsor: Remnant Store. 30 minutes ( 6-27-63). 

Report on the Samoa Barbara police department to familiarize 
the people with its functions and service.. Sponsor: Remnant 
Store. 30 infinite. ( S -21 -63 ). 

SPONSOR t v i't ul.lc AFFAIRS 
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IF YOU LIVED IN 
SAN FRANCISCO 

YOU'D BE SOLD 

ON KRON- TV 

PUBLIC AFFAIRS 

PROGRAMMING 
Interest, excitement and factual informa 

taon are basic elements of KRON -TV s 

many regularly -scheduled public affairs 

programs 

These programs have been well received 

by viewers, as well as critics One docu- 

mentary series alone,-Assignment Four," 

seen each week in prime evening time. 

has won seven major awards' this year- 
indicating that KRON -TV programming in 

the public interest is attracting more than 

local acclaim 

The best - informed viewers watch 
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COLORADO 

COLORADO SPRINGS 
KRDO-TV 

CHANNEL 13 

I.IGENEE: Pikes Peak Broadcasting 
Co. 

\I ins (mg : ABC TV 

IIEPREENTATI'E: Young 

GENERAL MANAGER: Harry I(. Math 

EDITORIALIZING: None 

DENVER 

KBTV 

CILtNNEI. 9 

hicrN',FE:.11ullins Broadcasting Co. 

NETWORK: ABC TV 

TTEDREnr.N TAI is E: l'CIP 

GENERA'. \TANAGER: Alvin G. Flanagan 

EDITORIALIZING: None 

DENVER 
KLZ -TV 

Int.,' 
IDA N1 Time, Mr. 
\I TOItk; CBS TV 

.nul r Tone-Life Broadcast 

Ihrut .l'ttilt : Katz 

I.1'Iattl. \I.t\NCI 
: Hugh ll. Terry 

\ss utR.: t.olorntln Bar .lssociation 
Justice Itrard (1); Colorado Bo,. ' 
l' h Golden li rsedioe Award (3) 

I u uouitis iNi.: Thre tittles monthly 

CONOCO TELE-TOUR" 

Made avallatile to other sta- 
tions. 

THE PLANNERS 

Highlights of the activities at the graduation exercises at the 
United States Air Force Academy. Part of a ten -part series 
to acquaint area residents with recreational, educational and 
cultural opportunities open to them. Sponsor: Continental 
Oil Company. 90 minutes (6- 5 -63). 

Description of City Planning and its relation to the immedi- 
ate growth of the Denver Metropolitan area. Not available for 
sponsorship. 30 minutes (4- 7 -63). 

BATTERTON /CURRIGAN 
DEBATE ?* 

Debate between the major candidates in the mayorality race 
in Denver. Not available for sponsorship. 30 minutes (G -11- 
63). 

WESTERN WATER 

o Made available to other sta- 
tions. 

VERDICT FOR THE VOTERS* 

Discussion and film report of water problems facing subur- 
ban communities surrounding Denver. Not available for 
sponsorship. 30 minutes (3- 31 -63). 

An examination of the Justice of the Peace system in Colo- 
rado in reference to a proposed amendment to eliminate 
J. P. courts. Not sponsored. 39 minutes (10- 17 -62). 

THE QUIET CRISIS* 

SUBSTITUTE PARENT* 

Report on the sanitation and water pollution problems in the 
Denver area, with an editorial stand for approval of an up- 
coming bond issue. Not sponsored. 30 minutes (11- 14 -62). 

Documentary' on Colorado Boys' Ranch at La)unta, an in- 
stitution for homeless boys and those who have committed 
minor violations. Not sponsored. 30 minutes (12 -5 -62 and 
1- 5 -63). 

THE COLORADO DROUGHT* Report on the severe drought which gripped eastern Colo- 
rado and its possible effect on Denser's water supply. Spon- 
sors: Participating. 30 minutes (5- J2 -63). 

A BOY'S WILL* 

tlnrle available to other sta- 
tions. 

Story of a Denser area Boy Scout troop on a trip by bus 
into Mexico representing the Governor of Colorado. Not 
sponsored. 30 minutes (S- 14 -63). 

I III it \I 'II \ol Hewn-tiny: 1h'l'\, l ol..v,rdo >pling-; 111 \ \T\,I'urhlo 10'1'11, I)eu..r. 
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... and let's not forget to toss a big bouquet to 

NATIONAL SPOT ADVERTISERS whose investment in 

the SPOT TV MEDIUM has made it possible for stations 
to write this record of achievement 

r 

in Public Affairs 
Programing! 

' '1'11 ,1(:E\('Y. isc. 
Stat on Representatives 
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COLORADO 

DENVER 
KOA -TV 

I ns..tl. 1 

LI( t..t:t.: Iletropolítan Television 

GUM r' Colorado Cornhirtntion 

\t'TNI,aA: .\l1C T1 

Itt rutst..T tilt t: Blair 

Ct.t.au. \I u.ttt: Ralph Radetsky 

tortoni u.Ixl.e: ,\'oree 

TEENS VIEW THE U.N.* 

INAUGURATION OF 

GOVERNOR OF COLORADO* 

CONSECRATION OF 

EPISCOPAL BISHOP* 

Series of 13 programs, with panelists from local high schools 
discussing various aspects of the United Nations. Not avail- 
able for sponsorship. 30 minutes. 

Address by Governor John A. Love to the State Legislature. 
Not available for sponsorship. 45 minutes (1- 11 -63). 

AIR FORCE ACADEMY 

CHORALE* 

PRESIDENT KENNEDY 

VISITS COLORADO* 

Report by Bishop of Colorado regarding his ten years of 
service, and the consecration of the new Bishop at Cathe- 
dral Church of Denver, Colorado. Not available for sponsor- 
ship. 4.5 minutes. 

Made available to other sta- 
fions. 

GRAND JUNCTION 
K R E X -T V CONOCO OUTDOOR TIME 

t:n$,.t.I. S 

Lu t..t.t.: II esteri, Slope Broadcasting 
Co. 

\ t t Is on ti.: CBS T1", it I!C TI', 
NBC TI 

Hi rims, .1 %rI t i.: ll al Holman 

Lt . n si. N, \\ %U R: Her G. Howell 

\ss uro.: Colorado State Broadcasters 
(lì : .Vati ortal School !fell Award (2) 

Fin roil u.tz,. G : Occasionally 

CONNECTICUT 

IIA Rru i'ORD 
WTIC -TV 

1 

I.ut..rl : Travelers Broadcasting 
<errire Corporation 

\tTwanA: C.'lIC TI' 
Ih ern st .I srnt : 11111' 

I HU. \I\.\6,11; Leonard J. 
1óanrelll 

t Iqlnlll \LIZI.b; Non, 

KNOW YOUR SCHOOLS 

MARCH OF DIMES TELETHON 

THE SPORTING SHOW 

WARNING: MAY BE 

HABIT FORMING* 

YALE -HARVARD ROWING 
REGATTA* 

POLITICS 1962 - 
GUBERNATORIAL DEBATE 

RAYMOND E. BALDWIN* 
PUBLIC SERVANT 

ALL -CONNECTICUT HIGH 
SCHOOL MUSIC FESTIVAL 

Chorale group singing well -known Christmas hymns with 
message from Director of the Academy and brief tour of 
Academy on film. Sponsor: Meadow Gold Dairy Products. 
60 minutes (12 -23 -62 & 12- 24 -62). 

Two programs: First presenting President Kennedy address- 
ing group at Pueblo High School Auditorium; Second was 
a recap of the President's visit in Colorado on that date. 
Sponsor: Enco. 30 minutes (8- 17 -82). 

ttt 

Fishing, hunting, camping, hiking, plus review of outdoor 
sports rules reviewed by Colorado Game and Fish Depart- 
ment. Sponsor: Continental Oil. 15 minutes (weekly). 

Departments of the local school district discuss a wide range 
of subjects. Not available for sponsorship. 30 minutes (week- 
ly). 

Local merchants donate products from their businesses, with 
an auction on the air in behalf of the March. Not available 
for sponsorship. 240 minutes (1- 27 -63). 

Football, basketball, track, baseball, and other sports are 
covered with famed sports guests taking part. Sponsor: L. 
Cook Sporting Goods. 15 minutes (weekly). 

Documentary on increased use, especially by teenagers, of 
narcotic cough preparations which could lead to drug addic- 
tion. Produced in cooperation with State Health and Police 
Depts. Not available for sponsorship. 30 minutes (2 -5- and 
6- 5 -63). 

Coverage of freshman, JV and varsity races over a four -mil; 
course on the Thames River. Sponsors: Participating. 125 
minutes (6 -15 and 6- 16 -63). 

'lade wadable to other sta- 

(0% \ I II I l \or lleperro,¢: II lit T. IL,rIGIrd; \\ \'l'It:I\, \\atrrinrr. 

Debate between candidates for governor of Connecticut 
with time for initial statement and rebuttal by each candi- 
date. l'art of a series of election candidate debates. Not 
available for sponsorship. 30 minutes (10- 2S -62). 

A salute to the retiring Chief Justice of the state and his 
wife including a biographical narrative and a live interview. 
Not available for sponsorship. 30 minutes (S -14 and 9- 1 -83). 

Videotaped condensation of annual concert of top high 
school musicians and singers from entire state conducted by 
three nationally famous guest conductors. Sponsor: Travelers 
Insurance. 60 minutes (10- 2S -62). 
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CONNECTICUT 

N Ii; \\' li It I'I' A IN. W Eti'l' II A It 'I' O lt I) 

WHNB-TV 

1 nsssrt. 311 

I.1(1 \.t1 : (.11Iin,1'rtrul TrL1 i 

\lnsoul.: \ltC TI 

RING AROUND SUNDAY' 

l't`- CONNECTICUT FORUM 

1(Iru1.1 Sr I oonu 1 A. tt. ll 
(:urar 

(.Is Inst \1 a\a1.111: I(oL..t II, Urns 

l'al llllit \II %1 \I.; \11,1. 

\ E \\ II A \ EN 

WHNC-TV 

t n01sit. R 

II, : Trian¢lo 1'1111flcufiln, 

1:/111 r: Triangle "sfn11)1n.. 

\ctssonn: .luC TI 

Ib flu s/.sTSrist : Muir 

la. \1.11s1. \I s. llourlrJ 
Ilntrfln.rilr 

I.bltonlll.IZ1\6: \url, 

DISTRICT OF COLUMBIA 

wAsI11NC'l'ON 

WMAL-TV 

LAW DAY, U.S.A. 

CHILDREN'S CONCERT 

$100 YES OR NO 

liude tit ailalle to oilier sf,, 
finas 

THE YALE GLEE CLUB 
SINGS FOR CHRISTMAS' 

ROBERT FROST: 

A REMEMBRANCE 

THE RIVER PILOTS 

HANG TOUGH AND 

SO FAIR A HOUSE 

JUNIOR VILLAGE 

1 Its.s11 
COLLEGE BEGINS AT 13 

I t( : F.rrninr :rar 11. !noting 
\Itwokn: UIC TI 

I4 ral.t.tsrist: 111(1' 

vnl. ALCOHOLISM a u.18: Fred 

I:nitoutzni.l TNrrr rinira (Inds 

PLANNED PARENTHOOD 

D.0 SLUMS 

SPONSOR Is l't ut It v I. stks 

Ilost Is or !both . n1 p1 I I. t l.,a I 4 t I I I t d. 
hddr. u MI .1 t tuo of for. to I1t I s1 I. II r . tit r 1 t t i. 

tr..huous ....u.u1u s .In.l Iw ait \. 1 Nei .1,1. f r 

.Inp 44) luttn.t. LIa 

lol.rlo.d 41.10.1f. s tnl 1.11110 dli s.. k 11 
.s Ih . 1 I lit I I 

state ..u.I th. Hatton e) I.a.I 'molt .r k .. i \Ir r ft ul 

n11tlute wILla 

\ slur Irt.11 .1 t. ihsn, sonal:u.n f a .tr ul rl in, t 
ap.edutc 1.55. w liti Is tin holed all l e 104 - i. t .t.n. l 

\ot .la a111111. for .flltilsnr.hip t111 illilillt] ..7 

rn of prer.inn ssIli( h H..t11d ortl trn .n.l it t 

frotis lot al 11.111. llt.ln .Itlll Illell st IIIw.I \.t Is III Il. t' f r 

sfwntsorship 311 titis ss.-1 LIs 

Iofnnu.J .hst nss11ut of pollto.11 p.ola I. ulers toot , rio i ' II 

rrpr.tl of S Ilkl 1).11111 tihhi t I ulw tt1 .1 st.tt hlh .I I. 1 t 

I.1ss Nol .n.ulahlr f sr sponsorship PI 11 lout.. 

ou/th annual too., tt of tt.nhto tl.d clle, n us1 .11 I hull 
11;0 ,"ois pelf.in11e1 h, l.de (.Iee Club and llo \\ btlf. t/ 

ptw(s. tipon.nr \est Ilaaeu (.Is l'oni3l.vis It' uuuhs 
(12-2.1-62). 

An tulnss stI111 Frost InllosS ha Ist,, 1rost fww tos r..ol 
by hioiself and counieots Its fist. of his tlose It ale fuhr. 
Not .n.nLihle for sjonsorslitp '311 t miters .2-I3-131 

Not.dste tour of the (a (hont Nn er with coonl.nts ha 

old -bun riser pilot. a ravioli). dt..tpp..lnn,; pr.f.sstoo \ot 
asatl.tble for .fwlusorship. 10 tonte. 1-I's 6.1 

A tseop.ot report oat .. new t antroserslal ss st, nl of tr, unk 
drug sticht la l'.trl of 111:111.1T 011111.1. In . t 14.p.ut n, 
SI>t,tiwnr First \rsa I las en National Rank an.l Inh \1 \Iot( r 
31) tlliIiittis Ib- 1 î and 6- 25.411 

Plight of 1\ .Lhtnt;too s nntrtntton ft r lion , I. ss c ht)dr. o ss s 

dr.on.dtred hrinenle snl.11rte, r s. n I1 s .m11 .00hs t II . 

inslllnton. l'arhspaurlle y+msor.hiP 1t) t nat,s 1-11-h1 

Itrst ol ..ries of sas programs tened to pr. t-nt nit ri 
uu i oll. er entrant r. re.latrenn nts. a dt. 11at11 I>, 1st t 

ptrots and ,1,IIs l admission olio i.l< l'art Tons Ir 

slop. 30 mitotic. 1.2-22-62 

l'ortt.11t of .to .d.l,hoht shwss ul. f reress If t a it ttn start u. 
III a hospital room to toes hog . f U ol tit .\nollsnl os 

1'arttcip.ititlq s1*ntsorsh p. 34) 1,111 tttes -'-= 1 Is1 

`srlltl,lt srras.d bs praf,ssloo.d II mseflor r11.vII al pr. 
frnnn. and .1 tutor. par, ut n v ahi . sa hat birth rnntr I 

proponents .11Ia1tt.rtr tel COMM' na, r fM pot Itton i'at11 lp llttle 
slwalsor.hqs Ut mn ates 1-20 t.3 

11on of htill .irt as hll>th tlne n.ilron. l lpital, rf111oaa 

proeress. and problems of f.0 vin. s(hsplat ell I s shun cleat 
anc, l'.nti, patois; sponsors/Bp I 111111 It-s 1_1 ti1 



DISTRICT OF COLUMBIA 

WASlll\C'l'í) 
WOOK-TV 

l'mt..rl. I I 

r..11 : ( aited Broadcasting Co. 

lit lNr...ENt Flit t.: Robert Il ittig 

1 d 4 tl ti. \I t. tl.l it: John l'nnaßo5 

Fulmar u 17.í.1.: None 

WRC-TV 

1:11 V% Nil. I 

1.u1 .srr.: Natioaal Br lensting Co. 

Caw r: NBC owned stations 

\1.lztnuts: .NBC Tl' 
Ih.cul:Sr.T.tT1tr:: NBC Spot Soles 

Ct .1.u.m. NI . uc:a : Joseph 
Cond Jcllolt 

1n Aims: F.tntuy 12 aud ) 
I:ulTU1n u.1x1NC: Noue 

WTOP-TV 

(:Ilt..tl. 4 

1.11r.sr.r.: II n..hington l'o.+t 

1,11111 r: l'otr.\'e11lV1eeR' tirarion.c 

\r7\tIItlA: ClIS Ti' 
lir.rnrsi vvnu.: 7'r IN 

I:r v pul. \I.t. tct.a: George I. 
I biriJord 

ltttau.: ;Inlerieatt I.wvioliott aJ 
1 nu er.citr ir omen "VA t111" III. 
F.ouut I.f I 

l':Dmullltll%1.1.: Thrrr tilde. dai 

MARCH ON WASHINGTON Gathering of seven major civil rights leaders to discuss the 
march, and to release information to the publie to better 
understand the march. Not available for sponsorship. 120 
minutes (8- 7-63). 

FAREWELL TO A LEADER 

A FUTURE FOR JIMMY 

Funeral services of \Iedgar Evers, NAACP official slain in 
Mississippi. Not sponsored. 30 s (6-17-63). 
Washington Urban League menders discussed school drop- 
outs, to help reduce juvenile delinquency and cut crime 
rate. Not available for sponsorship. 30 minutes (3- 7 -63). 

AFRICA-AMERICA 
RELATIONSHIPS 

ACADEMIC FREEDOMS 

WASHINGTON: A CITY IN 

TROUBLE* 

THERE BUT FOR THE GRACE 

OF GOD* 

THE GREEN CITY* 

NIGHT OF THE MIRACLE* 

FAR TO GO* 

African ambassadors, president of Africa Association, Afri- 
can writer, and labor leader discuss feelings of African 
nations. Not available for sponsorship. 30 minutes (6 -63). 

Students of Howard University discuss freedom and respon- 
sibility of college student toward himself and his community. 
Not available for sponsorship. 30 minutes (7 -6.3). 

Two -part documentary reviewing racial problems in the 
nation's capital. Complete examination of current issue. 
Sponsor: Group Hospitalization and Medical Service of 
D.C. 60 minutes, (5 -23 -63 and 6- 28 -63). 

Study of Saint Elizabeth's Hospital and the mentally ill. 
Acute need for public to know subject. Sponsors: Group 
Hospitalization and Medical Service of D.C. 60 minutes 
(11- 7 -63). 

Special report on urgent need for preservation of green and 
open spaces in urban areas. Sponsor: Group Hospitalization 
and Medical Service of D.C. 30 minutes (5- 6-63). 

U.S. Army Chorus performed story of birth of Christ in song 
and dramatized tabloids. Not available for sponsorship. 
30 minutes (12- 25 -62). 

Vade available to other sta- 
hour. 

NATIONAL GALLERY 

ORCHESTRA 

OPERATION 1040: YOUR 

FEDERAL INCOME TAX 

Study examining world of mentally retarded to bring public 
awareness of President's message calling for attack on prob- 
lem. Not available for sponsorship. 30 minutes (7- 29 -63). 
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TEENS: THOSE CRAZY, 
MIXED-UP YEARS 

WASHINGTON'S OTHER WORLD 

REPORT FROM CAPITOL HILL 

Series of four concerts with paintings hanging at Gallery 
appropriate to music shown during musical selections. 
Sponsor: American Security & Trust. 60 minutes (12- 25 -62). 

Program produced in cooperation with Internal Revenue 
Service featuring tax experts answering viewer's questions. 
Not available for sponsorship. 60 minutes. (1- 27 -63) 

Problems and solutions of teen -agers explored by Dr. Clay F. 
Barritt, a psychiatrist. Not sponsored. 30 animates. (3- 23 -63). 

City's second precinct, a slum- ridden, crime -breeding area, 
examined. Iiard- hitting documentary brought response and 
show was repeated. Not sponsored. 30 minutes (6- 5 -63). 

Program, presented every five weeks, brings Congressmen 
from districts adjacent to D. C. to discuss issues and legis- 

lation affecting area. Not available for sponsorship. 30 
Minutes (6- 5 -63). 

SPONSOR Iv PUBLIC APMAI 



DISTRICT OF COLUMBIA 

WASHINGTON 
WTTG-TV 

utr. 
I.m 1 /! : Ilrtroaeátt. Inc. 

1:nni r; Ilrlrnpolilan Rrmenle.r.dinp; 

1(1P11).1sTtrtu.: llrlra TI Sale* 

t:Ietntl. \Isstt.rn: Lawrence P. 
F}nihrrg 

tw tans: . 4 Community Seri ire 
:htard (2) 

F:niTllnt t1.171.:: ,Norie 

FLORI DA 

THE JOE LOUIS STORY' 

THE LAW ON TRIAL 

HARVEST OF CRIME 

%hide available to other sta- 
tiony. 

REBIRTH OF JONNY 

THE MARCH FOR JOBS AND 
FREEDOM: A REPORT BY 

THE LEADERS 

JAChSO\TVILIA 
WFGA-TV 

Ente+.:. 12 

I.it: \.l l.: Florida-Georgia Television 
Company 

(ìNOt P : If on1 rara 

/:i \MINA; , \BC TI 

14 ems' NTtTimt: /'CI! 

G1:N1.N.tt. M to. P: lesse Il. Cripti 

Ast. nm'. Top award of Florida asso- 
elation Jar Retarded Children (1): 

Xettsfilm Attarda (S) 

F :mITnNI l.17.í.4.: Daily y 

EXCEPTIONAL CHILD 

QUEST FOR A FUTURE 

Portrait of no lib of Joe 1.4mn and tau era tai it 1.1 It I.. 
In.sl 'pw)IIsnr \Lui. I I tt. .114.1 (e4..i tad i I in matut.-s 
(7 21 and '21.1 
'1 oo \\ .isln4gtou lass\. n 1111. 4.t lens d Ist u prism. n (lino 
the sits taon touring Il ha( La;rnnu,I of 1w.li. prison. rs Not 
mailable for sponsorship in unman., I4ì -10 ici 

Dlsiussion of the problem of (rime in 11..slih1gton dealing 
pnmamis st nth 410 more serious anal tioleut (runes against 
another person. rson. Not .n.mlal.lr for sponsorship. 30 minutes 
(6- 23 and 6- 2663). 
A dctaded stud) of mental health in s luldren and help flow 
a\:ul.ible for mental illness. (M) minutes 0-11 and 1.17-63 . 

INsensstun, mialssis, .nil appr.usal of the results of der 2,5 

\ogled eisil rights d.m.nistr.ltion In its leaders. Not as ail. 
able for spnorhap. (i(1 urinmies (S- 29- (t3). 

Study of the edneotiou.l problems of the retarded (hill. 
how ties are being met and what yet nerds to her done. 
Sponsor: Drumunoud Press. 3(1 minutes (12- 10 -02). 

Probe of the problems confronting a small community 
which had lost its major source of income, and projection 
of its hopes and aims. Sponsor: Drummond Press. 30 min- 
utes (11- 12-02). 

AIRPORT DILEMMA 

ROAD TO NOWHERE 

Mode available to other 
do sic. 

JACKSONVILLE 
WJXT 

I 

Lit.r.s >1t:t The 1( n.hington l'ont 
Company. Rroadrast l)i,ision 

' rminiA: CRS TI' 
(1N(11 r: Po.t-.\rrrsivrrk Station.* 

Ib PHI .r1sTtTIt1.: Tr.IR 
1.1.1Nti. \Is\U:1N: Glenn Ilrrr.hnll 

Ir. 

F:minlNi tl.l7IS4.: T.rirr rcerk/t 

NEWSFILM HIGHLIGHTS 
OF 1962' 

SPECIAL REPORT: 

LAW ENFORCEMENT 

sto- 

. \n in- depth probe to the controversial many-faceted issue 
of the nr(d for a nets Jacksonville airport. Sponsor. Drum- 
mond Press. 30 minutes (5- 20.63). 

Tracing of the past and present at. us ill ea and projection 
into the future of the disputed construction of Interstate 
Iligliwas ') .pusor 1)nuumond Press 10 

( -S -631. 

THE MOONSHINE MERCHANTS 

THE SINKING SCHOOLS 

A COUNTY CARES 

THE GREAT BED DEBATE 

FLt1tt!11\ Not Rrpnrrine: \\ INN-1'\, tort \Ier: \1 F' II-T\, 1)astoua 

minute. 

11.41f-hour srapup of the top liessshlni storks of the scar 
filmed by the station's e. rmten. l'art of the Compass 12 

week]+ series. sponsor Drummond l'ress.30nuns. (I- 111 -61). 

Shady of Jas ksonsille e smut problem and ohm is being (hale 
to combat it. \ppr,metl of polite In it:I ts, snoop/ .1 r and ef- 
fiel, icy. Sixnsor; Independent Lite and \.s ident li .urdu.. 
Co. 31) minute. 9-26-621. 

Etposr of une of the area + Iuaiur \ w s. n lcl picture, of th. 
way uli4.ashine i. sold .1u41 stlty tt Auunshe. sponsor Ind i-- 
pendont 1 -He and \eviti.lit loom-once (:0 30 nnuti-s 
(1- 2 -63). 
: \n rink lom tit of attitudes re-Towable for the I. t. noratmt ed 

the pnhhc school ss stems w Ihat al Counts sponsors lade - 
peudent 1.41. and . \((Neat Insuramct Co. .30 moot.. 
I 2-27-611. 

\ dramatic cumpans(m of hx.d schools suth a first -rat, 
+1144.41 .s stmt in .uxsiher counts .hosing the relata se shod- 

',mum!, of tb. local ...tee. Sponsor. Independent Life and 
\trident Imsur,inc. Co 111 uumu.. 1 1 -21 and 6 -5d61 

laptortd yncsttun of ahvtiler Jas kssnis ii).' needs a414htion41 

hospital bels, or whether snore eflxt. t t sise of the Ltd urns 

asadahle would rtslitc. the present shortage sp of sor lode- 
pendent life and .1eculi -nt Insurance ('o. pl minute, 

7-17-63 

Beach: \\ F' \ f -T\ , \\ 11A, \\ 4..i Palm Irr ..rat. 



FLORIDA 

AlIAMI 
WCKT 
I.uAN+f.t : 

I Television 
Corporation 

NI moots NBC 7'I 

Itil'Nf-.iSTATIei : IUri' 

11.10.1uAI \IANAI.i.It: Charles Kelly 

F.I/IT/I1e1 el.IZ1\f.: Three tim OS urakli 

Al 1 AM I 

WLBW-TV 

I:uisNfl to 

Lou l.. B. iI'iivnn, inc. 

Ni moots: ABC TI 

1(1 NTAI Ili : 

(¡1.Kf.NeI. \lANAci.a: Thottlns A. 
R alatand 

I.(nT(IiII41.171.11.: Unilv 

MIAMI 
WTVJ 

(.11%íN11 I 

I ,Nn. r: Ii test 

\i.1"%1 UNK: Cliff Ti 

Ni rnlSI 5757111 : 

1st silly.: VITA Neuspirturas nI 1 am 
l.í 

F :mi. /1151.17154: Unify 

RETURN TO PLAYA GIRON 

FLORIDA FORUM 

TELAMIGO* 

THE AMERICAN WAY 

lieport of events at the abortive Bay of Pigs, Cuba, invasion 
by exiled members of Brigade 2506.Not available for spon- 
sorship. 30 minutes (4- 15 -63). 
Negro author -playwright questioned by panel and audience 
during Alabama racial crisis one week after a similar program 
featuring Governor Wallace. Not available for sponsorship. 
30 minutes (6- 30 -63). 
T\' newscasts twice daily in Spanish on an all Spanish Miami 
radio stations coordinated with the English language tele- 
vision news reports. Sponsors: Cities Service and Southern 
Bell Telephone. 15 minutes (Daily). 
Unemotional look at the American Nazi Party, the Pacifists, 
Cuban exiles and other extremists operating in the Miami 
area. Not available for sponsorship. 30 minutes (3- 4 -63). 

INTEGRATION: FLORIDA'S 
CONFLICT AHEAD 

° .Ilade available to other sta- 
tions. 

PICTURE OF A CUBAN* 

PICTURE OF A NEGRO* 

FORT LAUDERDALE'S 
SPRING PROBLEM 

THE LADY IS NO LADY 

THIS ANGRY AGE 

THE MENDED HEART 

PROFILE OF A LABOR LEADER 

JUNKIE 

Two -part analysis of Florida's outlook for racial integration 
without violence, utilizing the history of state racial relations. 
Not available for sponsorship. 30 minutes (6 -17 & 6- 24 -63). 

A study of the impact of the Cuban refugees upon the Miami - 
metropolitan area. Project 10 series. Sponsor: Better Fuels 
Institute. 30 minutes (8- 6 -63). 
A study of the plight and the problems of the Negro in Dade 
County. Project 10 series. Sponsor: Better Fuels Institute. 30 
minutes (4 -63). 
A stud) of the unusual migration of college students to 
Florida's East Coast each year during their spring vacation. 
Not available for sponsorship. 30 minutes (4 -63). 
An analysis of the problems present during a hurricane and 
suggestion for preparation to meet those problems. Sponsor: 
Better Fuels Institute. 30 minutes (9 -63). 
A look into the problems of juvenile delinquency in the 
Miami- metropolitan area. Project 10 series. Sponsor: Better 
Fuels Institute. 30 minutes (2 -63). 

A dramatic report showing a complete heart operation. Taped 
at the Miami Heart Institute, it shows surgeons working to 
close an opening in the heart of a seven -year -old girl. Spon- 
sor: Flagler Federal Savings and Loan Assoc. 60 minutes 
(7-26-62). 

FLORIDA AT THE WORLD'S FAIR* 

PLIGHT OF PEPITO* 

made available to other sta- 
tious. 

A close look at a labor leader; program follows local presi- 
dent of International Association of Machinists from union 
meeting to grievance board meeting to home life. Sponsor: 
Flagler Federal Savings and Loan Assoc. 30 minutes 
(10- 17 -62). 
The startling story of narcotics addiction in Dade County. 
Taped and filnud interviews with addicts, druggists and fed- 
eral agents; films of a narcotics arrest. Sponsor: participating. 
30 minutes (8- 14 -63). 
A preview of the Florida state c'shibit at the 1964 -65 World's 
Fair. Filmed at side and at Seaquari im where porpoises are 
being trained for special show at Fair. Sponsor: Dade Federal 
Savings and Loan Assoc. 30 minutes ( I1- 6 -63). 
A report on the problems of Cuban exiles in South Florida. 
prepared with the specific intention of creating understand - 
111g. Selected 1w USIA for T1' programing in Central and 
tisi th America. 30 minutes ( 7-27-6 I 1. 

SPONSOR IS rt m tra AFFAIKs 



FLORIDA 

Oli 1)Il 

WDBO-TV 

I 11t.at 6 

1.11 I vl1 : I lie fluth1 ('n. 

\f rttuun: C11 !, ! 1 

Itlelisi.l 1711 : lt!n 
I:r.1ut1 \It.11a11 Irnold F. 

,Srhnrn. Jr. 

\It tna,: Flnrila thnol I(t'll lraod 
/ 11 : Fluridn Ftui s Innun! 
Urdu: Iuurrl nn,! llannru8l ruorr 
rlMt ¡If the tnth (nrurnl 11nlin 
Ilrrtr,l r prrition (_^) 

I'.n1T'UIt111.171.1.: I rv'or,ltng In ner.l 

O I{ L 

WFTV 

III t.\t1. n 

1,1t'.1 s*4.1 : Nid-F7oridn Felrr rann 
(:nrpornfinr, 

\1. 'MONK : .IBC TI 

lit eor sr r trist : 1 nitro; 

1:1..iut1. \II.I6r11: Jo.rph L. 
Itrrrhnor 

\It um,: 033 Hudin Free F.nrupe 
Ittnrd 13 

1'11111r1111I tI 17111.: I),lilt 

l' \.'111 1 C[rl'l 
WJHG 

1 11 .../1 . 

1,11...11 : ll rrn!d Publishing Co. 

l.uot P: Crr. Trlrrisìnn 
\lrwonn: IBC TI NBC TI 

Hflnlv.rtnt/: I .nord. Tnrhrr .0 

11rCnnnrB 

I:r\F.N ti. \I t. *,.111: Jalrnre Tighe 

I'.nlTtlnl.1.121\,.; None 

SPONSOR tt ('t 111 n tuI flu, 

A FLORIDA INSTITUTE OF 

TECHNOLOGY 

OFFICE Of THE PUBLIC 
DEFENDER 

DISTRIBUTIVE EDUCATION 

THE OPEN WINDOW 

AMERICAN HISTORY 

THE CASE OF MR. J. WALKER 

INSIDE THE STATE 

CAPITOL 

ACROSS THE IRON 

CURTAIN 

WAR AGAINST SLUMS 

AMERICA'S NUMBER ONE 

HEALTH PROBLEM 

PANAMA PROFILE: 
KEYSTONE OF MERCY 

PANAMA PROFILE: 
GULF COAST STORY 

FLORIDA NEWSREEL: 

MANHUNT 

FLORIDA NEWSREEL 
STATE PARKS 

FLORIDA NEWSREEL 
WINGS OF PROGRESS 

1 lpanon. o1, III. u. , d 101 a I If id ,{ u. u nt. t, \ t It III 

IIIIr tor .Iwnl, 1 1 1 1 1 111 1111l 111. 2 2 1 ' s 1 

\\ nl 1'r,41. nt L ItuLla ill I. utI, r lur tl . 1th lr h. 1.1 ( Ir 11t 
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hl, n)wlutlnllh, 1 IA, r in tt 1 Its \ d 1s ul I h 1 r t I if 

ship 411 11111111, s 1 S. 11 11 1 
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fi 
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ywlnanslltl) 3r1 Illlblllr 

Pilsu rcunuutar ul lat\saltu,c prnhh 11n Sp,. 1.11 .ut. ldn,u 
m1 a I.1ttdl1.1llc r.uap.11e;n th,'1I ui proGr.., \ot slwrrll,tf.'al 
IO nlinnt.', 111-12 I 

Final <I.1 ,d th.' n'Calarft st lu'Juh'd statr Ircl.l.dur, nt 

rinrtnc nitrrttrtt. ttllls 1rcl,l.dors. Slwusnr \Iluut, MAO 
Cunlp.np uf I)rl.nulo. (tti numntrs ((4-I-63 

Eye ttítn,r, .ictoanh of the t.lhun., nets, .Iln,tor's trip to 

Europe 011 lusprttlun o( ItI1: fat lslus \ut a*a1Llhl, (or 
sponsorship. .311 month 1 I-63 
Film r,w11uuvt.trry of Orlando'. Itllcllh.I AI,.IS. ,Ivnn .rnl 
rnrrrnl nrlchhorh,uul .tort for l rh.u1 Ilru,ttal \ot ywn - 

sorr,l. .11) uumntls ( 1-63) 
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FLORIDA 

TA I,LAIIASSEE 
W C T V CITY OF CHAMPIONS 

LICFnst.l:: John II. Phipps 

1:xo1 r: Jolis! II. Phipps Stations 

l. THON.: : ABC TV, CBS TI' 
It F I'It1.DF.NT tTI:: Mair 

I GENF HAL NIANAGF.x: Joseph E. ¡losford 

I,DITOIIIA1.17.1NG: Monthly 

An attempt to capture the cuthusiasrrrof the people of a city 
whose high school football team won the national cham- 
pionship game. Not available for sponsorship. 30 minutes 
(12- 5 -62). 

THE MOONSHINERS* A close look at how moonshine whiskey is made, pointing 
out the dangers and consequences of consuming it. Not avail- 
able for sponsorship. 30 minutes (1- 30 -63). 

WHY THE WEATHER Discussion on location with weathermen as to how weather 
is forecast with an explanation of the equipment used for that 
purpose. Not available for sponsorship. 30 minutes (3- 27 -63). 

AIR BASES LOST 

VA DOMICILLARY* 

Probe into the causes for the moving of several air hases and 
the efforts of the communities in which they were located to 
prevent the moves. Not available for sponsorship. 30 min- 
utes (2- 27 -63). 

Description of the life led by a war veteran living in one of 

.tenrec available to other rta- 
the United States Veteran's Administration Domicillaries. Not 
available for sponsorship. 30 minutes. ¡ions. 

.p_3F,:=.;`,.».., . . x'°';°'.;i.E^:: 

TAMPA -ST. PETERSBURG 
WFLA-TV 
(.NNNI:L 8 

Lu l.Nl.: The Tribune Company 

\erwoxx: NBC TI' 
1tF.rxFSCST4nsl:: Blair 

Cr.nFxsL MANAGER: George Ir'.11arrey 

EDITORIALIZING: None 

READING, 'RITING & REDS 

.1 

Explanation of the course, "Americanism es. Communism," 
being taught for the first time in Florida public schools. Not 
sponsored. 30 minutes (9 -21 -62 ). 

POLITICS - THE CHANGING 
YEARS 

A look at the changing face of political campaigning and the 
growth of a meaningful two -party system in Florida and the 
South. Not sponsored. 30 minutes (10-4-62). 

TAMPA - PORT CITY 

GUANTANAMO 

A progress report through visuals and interviews on the 
growth, expansion and future plans of Tampa's port facili- 
ties. Not sponsored. 30 minutes (11- 19 -62). 

A first hand report on the United States Naval hase in the 
wake of the Cuban Crisis and evacuation of non-military per- 
sonnel. Not sponsored. 30 minutes (12 -62). 

A ROSE BY ANY OTHER 
NAME 

ST. PETERSBURG 
W S U N -T V TARGET: MOSQUITO 

t ps\\F1. 38 

1 u F\sF.F : City. al St. Petersburg 

\ITwuul.: tIICTI 
1161911,F T sTlit F : I enarel, 'Forbes .f 

tLl:rnulell 

t.F\1.1141. \lA\sux: Fred Mum 
EDIT( x1e11Z1\I.; None 

111 

CHILDREN'S STORY 
WINDOW 

Graphic look at problems facing city and county forces re- 
garding adequate and acceptable locations for garbage and 
trash disposal. Not sponsored. 30 minutes (8- 4 -63). 

Examination of an encephalitis epidemic and the counter 
measures taken by the local Health Department. Not spon- 
sored. 30 minutes (9 -5 -62 ). 

A locally animated complete story from the Bible to provide 
shut -ins with religious teaching. Sponsor: Hood's Dain. 30 
minutes ( Weekly). 

LEGAL FORUM Discussion of legal subjects by prominent attorneys and re- 
sponse to questions concerning these matters from the general 
public. Not sponsored. fit) minutes (weekly). 

THE MOVING EYE Exploration of the causes and effects of hurricanes and the 
measures taken on Florida's West Coast to guard against 
damage. Not sponsored. 30 minutes (8 -27 and 9- 13 -63). 

A HOSPITAL OF JOHNNY A panel discussion, interspersed with local film, esamining 
pm and eon feeling for a new juvenile hospital in the county. 
Not sponsored. 30 minutes (3- 19 -63). 

SPONSOR 'Tr PUBLIC .%rrAIKS 4 
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FLORIDA 

'I'A Al I) A 

WTVT 

It 
Llcr .,I I: ü A 1 Trle1 System 

t;uor r: It AI T1IeI'i. ' S. stern 

NITNnIIA: CItS Tt 
Itrrur.tr(n\r.: AutT 

I.r.r.Ra \I...tau: l:. It, haJsnn 

Elution' u vt,..: Ili iwe dnih' 

GEORGIA 

A L13 NY 
WALB-TV 

(:II ...II 
I.I. r..s I : Herold Publishing Cu. 

\meut.: 4110 TI \IiC TI' 
I(I.ruITari%l : I ,nard, Torbet sC' 

11cConnell 

CI .eh U. \I.s.t.I.H: Raymond E. Curule 

.\s% %Has: Special Serr'ice award front 
the Georgia Sheri /s' Association (2) 

I :DITl1Hl u.lz1\I.: Occasional 

ATLANTA 
WAGA-TV 

C1100.1,1. 5 

1aceNscl:: It ,4G.4.TI 

1 ;RUce: Storer Broadcasting 

\r.T,souw: CRS TI' 

CI:%I11.11, \I...Ia.R: Kenneth lingo-ell 

.h. ANDS: Signa Delta Chi monthly 
moan' (1): Georgia Motor Trucking 
Association award; Atlanta Traffic tC 

Solely Council (2) 

En rtati.uznc: hull) 

SPONSOR I l't nt It: .%I I.%IR, 

YESTERDAY'S HEROES' 

RELIGION AND ART' 

REAPPORTIONMENT' 

AMERICANISM vs. 
COMMUNISM' 

TAMPA PHILHARMONIC' 

Made m-adable fir other 
finn... 

HOPE FOR THE HINDERED 

MIND' 

\ttrulpt to mal. \Ietuon 11 13.1, .t d.s to r. 1 1. lul.. r .uul 
Il.itl.ir III. II\11.g %.t.r,llt., .1, sr11 .1, (luis. .,110 11.1\.' 0\.11 
their In \ot sponsored 3ll lutrlute-, (It- i(13 . 

\n art prolt..or .Ita ussal die "non, and due( tom. of 20n1t 

('nlnr, .nt .u111 01es.111 Ilos. ,ut and rthr;tuu still ar. 1,1111,1 

ola .ul.lhl.- for 1x111N.r.hlp 111 u motes ( iei 1 

Hour-how dh.te h.t..rrn tlo spe.li., r uf the Flom l. lb u. 

of Iteprtsrnt.ln\es and the \lasor of \It.mII on ti Is i w 

\ut A% middy for sponsorship. 60 unutrte, ( I 1-021. 

Pthn+ of the firs! and last t lass of the " \n..nt.uusut 1 I'ullu 
nnuliui' course to d,uurnstrat, s, hat tud, nt. L id 1. .Ino.1 
Not .I\atlahle lor sponsorship 111 and (111 moon.. 1 2 11-01 

and 7-17-631, 

ICdrted \Uhl/ tape of a prrlurul.tncu- of lb, 11.111111.1 1101l1 Ir- 

unnlie as the starting eflnrt of a te k et selling t .unp.ugn lot 
,fn- 

111, orehestr.t. \ot a\.111.1hl, for slx.nsorhtp fill moot,. 
( 1-21-631 

GEORGIA SHERIFFS 

BOYS RANCH TELETHON 

YOUNG MEN IN WHITE 

PREPARATION FOR 

INDEPENDENCE' 

I)urntuent.In shoo ing the nupru'ed treatment and vocational 
rehabilitation of the nn-nt.dl retarded at (;raccwaxl state 

Saw"' spud I lspll,ll. \ut ',i I. 611 minutes ( Ili- 1'1.61 . 

telethon tu (M.o. Lunt(, for underprivileged I..,utla 13..s 

l'rot rani used the sen ice, of local and IIIIII,I,INNI talent. \ot 
:tvailahle for sponsorship. 18 boars ( I -I 4-6.31. 

Presented the need of an Interne Program to train young doc- 
tor, for future practice .nul preside free nx'tbcal attention to 
the nerdy. Sponsor: \1ercl.- Sharp.- h I)nhmr. 60 mnnA.. 
(4.12 -631. 

THE WARD SYSTEM 

.(lade available to other sta- 
tions. 
GEORGIA DEMOCRATS: 

THEIR SUMMER OF 

DISCONTENT 

COUNTY CONSOLIDATION' 

DEADLY INNOCENCE 

SIGNAL 44 

PAPERBACK PLAGUE 

Debate In cut, cowunissioner, on the pro. Juli 1.11, of 
retaining the s'arti s) stau in Albany, prior to a referendum. 
Not available for sponsorship. 311 minute, (7 -26 -631. 

Stud) of ('resident Kurmal)., rise to pswer ,und hi, still,. 
(went legislative programs, ,which disenchanted Georgia 
Democrats. NIA as arid 1u t' for spout sors h i p. 30 uuu ate. S -4).61 . 

Decline of rural area comities tl.(utu,uteal. mchnhui costs 
uf over- Lipping sume,.. \tit sponsor(, 31) luuut,. 2- 1I -63. 

GREAT MILK DEBATE 

%l- ade (wadable to other rru- 
(10I1X. 

\cculept- pnxltui il tlnsmg I1.Ihits of motorists shown, plus 
maim (Iris on! and traffic' problems. \ot .sadahle for sponl- 

sorship.:3l minute, ( 10.1 -021- 

\ lxrl .it incndihle surie. of Lan, roLlx-n,s. soh uu-dup >th- 

intenir., with one participant \nt spnuord. 30 not ate. 
(3-11-63). 

I)(xnnitntatiun of lurid. nirscene -ts p material a\Allahlt to 
tenaLen on public nesw..tands. Not sponsored UI minut. 
(4- 1:rß31. 

Two 'thinkers of (..orgie \IIIL Commission and Isto critics 
its pncc-fising and other Commission lxdtt. Not as ad- 
able for spxnlstlrsltp. 30 le, 1 -2: -03 

11 
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"DIALOGUE" ON WAGA -TV FEATURES NATIONALLY KNOWN PERSONALITIES IN A HALF HOUR OF PENETRATING CONVERSATION. ABOVE. "MR. GOLF", 
ROBERT T. JONES, WITH ED THILENIUS, STATION SPORTS DIRECTOR. THE "BOBBY JONES" PROGRAM GENERATED NATIONAL ATTENTION. AND A REQUEST 

ON BEHALF OF ANOTHER WELL-KNOWN GOLFER, FORMER PRESIDENT DWIGHT D. EISENHOWER, FOR A FILM PRINT OF THIS "DIALOGUE" PROGRAM. 

d 



WHERE THERE'S NEWS, WAGA -TV GOES with portable Mach. 
tronics video tape recorders to capture action for viewers. The 

Governor's Press Conference. fast-breaking news and special 
events are telecast regularly. 

KEN BAGWELI, general manager of WAGA-TV 
plays an important role in local affairs 
Above, he reports to a United Appeal meet 
ing on the progress of his division 

THE 4.H HOUR has aired weekly on 
Channel Five since November 5. 
1955. WAGA -TV covers 752,500 TV 
homes in 115 count es' 

DAILY TELEVISION EDITORIALS are discussed by the station Editorial Board. above, prior 
to airing. WAGA -TV has crusaded for city, county, and state improvements and never 
ducks controversial issues. Editorials air three times each day on WAGA-TV. 

WAGA -TV FIRST televised Georgia Tech basketball! Twenty Cracker 
baseball games were televised in 1963! This season, WAGA -TV will 
telecast local college basketball, including an Invitational Tourna- 
ment. Sports airs twice a day on PANORAMA NEWS. 

ATLANTA'S ONLY station -produced educa- 
tional series features professors from local 
colleges and universities. Above Dr. C. G 

Alexandrides of Georgia State College 

CBS STARS promote Robert Reed of 
"Defenders is a WAGA -TV spokes 
man for the Atlanta Bar Assoc ation 
Legal Aid Committee 

dynamic leader in local programming! 

Boy Scouts pleage 
allegiance to the flag three 
times a day on WAGA-TV! 

ATLANTA looks to WAGA -TV for local programming that reflects the pace of the city and the 

tone of the times. Channel Five has its sights on more than ratings: the growth of its market 

motivates the station to do the things it does! WAGA -TV programs the only weekly prime time 

network and local public affairs shows ... punctuates the 

needs of the market with Atlanta's only daily television 

editorials ... produces a daily television educational series 

.. , serves public interest with such programs as The 4 -H 

Hour, Let's Discuss It, Reporter's Notebook, and others. 

The ARB Circulation Report* shows that WAGA -TV 

reaches more homes daily and has more net daily and weekly 

circulation than any newspaper or TV station in an arc swing- 

ing from Washington, D.C. to Dallas, Texas. It's your best in- 

vestment. Consult with STORER TELEVISION SALES, INC. 

.. . . - , /.. ..... f1 r..,.- 

flanta 
waga-tv 



GEORGIA 

1TLANTA 

WAII-TV 

(.n t.tl. 1I 

I.0 IBC, Inc. 

\trtconK: ABC TI' 

Itl Paes1 NTATtv.: llGrir 

Iat.au. 11ASAGt.R: Joseph .11. Biggins 

Cull URI tu. i z IN G: Occasional 

ATLANTA 

WSB-TV 

CHANNE.I. 2 

L1a.nstt.: Atlanta Newspapers, Inc. 

Ghoul.: Affiliated with R'SOC-A.11TI', 
II S!tA11 -F.1I, u'101) -A.11, Ir)no. 
Atl -TI" 

ET1t1111K: I\ IBC TI' 
It t.Pln.st. TTaTn t:: Petty 

(a.st.11 u. 1IANAGI11: Frank Gaither 

1tt taus: Editorial documentaries First 
I'Inre lneurd of the /tedio- Telerision 
News Director's Assn. (I); Georgia 

.State Al' competition (I and 2) 

I:aiT0111 ti.lrlsl: Three times weekly 

A UGUSTA 

WJBF 

1.11tsNt1. h 

I,ui st I.: Fuqua Industries Inc. 

\t-moitk: ABC TI , XIIC TI' 
It %VIII Si %T STIL t : lln(liupber 
I:rstnu. 1ltstctu: J. R. Fuqua 

1tt tuts: Certificate nt Writ tram the 
Georgia Department of Education 
(I) 

1:m10111%1 1zIs,.: ( ).- ,nt tonal 

II 

DOGWOOD GOLF 

INVITATIONAL 

Telecast of the 17th golf tournament which attracts outstand- 
ing amateurs from all over the country. Sponsors: Partici- 
pating. 7 hours (4 -16 ke 4 -20 -63 ). 

MISS ATLANTA PAGEANT 

EASTER SHOW 

Beauty contest and pageantry presented by the local Jaycees 
in order to raise funds for charity work. Sponsors: Partici- 
pating. 120 minutes (4- 27 -63). 

Live telecast from Lenox Square featuring the Atlanta Sym- 
phony Orchestra and the annual Easter Parade. Not available 
for sponsorship. 60 minutes (4- 14 -63). 

OPERA ATLANTA -A 
COMMUNITY AT WORK 

Documentary of local citizens gathering together to organize, 
rehearse, and perform an opera. Sponsor: Citizen's and South- 
ern National Bank. 30 minutes (12-10-62). 

I PLEDGE ALLEGIANCE 

BLOCKBUSTING: 
ATLANTA STYLE* 

THE QUITTER* 

Films of new naturalized citizens taking the Pledge of Alle- 
giance, followed by discussion with newsmen concerning the 
reasons for their becoming citizens. Not available for spon- 
sorship. 30 minutes (6- 26 -63). 

Documentary on the pattern of transition from white to Negro 
neighborhoods, exposing malpractices of some real estate 
dealers and city officials. Not available for sponsorship. 30 
minutes. 

Dramatized true story of one boy who dropped out of high 
school and net with defeat and discouragement. Not avail- 
able for sponsorship. 30 minutes. 

FOOT IN A NEW DOOR Study of labor -Management relations detailing an historic 
breakthrough of a union in the tufted textile industry, a baby 
giant in Georgia. Not sponsored. 30 minutes. 

RETURN: THE KILLING 
GROUND *t 

Made (callable to other sta- 
tions. 
f Made available through TAC. 

EDUCATION, KEY TO 

THE FUTURE 

MEET THE CANDIDATES 

Two station newsmen, both veterans, revisited European 
battlefields on the 20th anniversary of D -Day. First of three 
programs. Not available for sponsorship. 30 minutes. 

Designed to show many aspects of school life in the area, 
pointing out progress and problems in education. Not avail- 
able for sponsorship. 60 minutes (11-12-62). 

The League of \\omen Voters comprise a panel to question 
all candidates for the Board of Education and describe the 
duties of the offices. Not available for sponsorship. 60 min- 
utes ( 11 --62). 

ELECTION COVERAGE 

GEORGIA DEMOCRATIC 
PRIMARY 

HOSPITAL BOND ISSUE 

MEANING OF CHRISTMAS 

Returns from all counties in the area. Also interviews and 
switches to Atlanta for the state returns. Sponsors: First Fed- 
eral Savings and Richards Buick. S hours (9- 18 -62_). 

Films showing the present hospital facilities and those of a 
hospital in another city similar to the facilities proposed in a 
priding bond issue. Not available for sponsorship. 60 min- 
utes (9-5-62). 

A montage of seasonal activities meaningful to the viewers, 
including shopping, decorations, parades, choir caroling. Not 
available for sponsorship. 30 minutes (12- 24 -62). 

SPONSOR/re Pt'IILI(' AFFAIRS 
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GEORGIA 

A U C USTA 

WRDW-TV 

ssst.l. 12 

I.0 t s,tl.: Runt Craft Greeting (;una., 
J+tr. 

Nt:n,ou,: (:IIS T1" 

(:uut r: Rn.o (:ruft Broudca.sting 

Itlut.sLS : Yining 

I:Lnlusl. \IsrN.ER: l'irgU lf. I!'ufll 

f:mruNrst.IZlse:: ffi-+nunthly 

COLUMBUS 
WRBL-TV 

I:10,sil. 3 

L na:V,EE: Columhrr., Broadcwing 
Company 

\t:T,soHi: CBS TV 

141.1 i.,t. \T.s1I %F :: George P. 
¡Jolhngbers 

CI:NiN,t. \l. ACEx: J. W. W oodnrg. 
Jr. 

FurroNl,t.iZt71c: Twice daily 

COLUMBUS 

WTVM 

Cif snLt. 9 

LlotnsEl:: Ilurtin Theater. of Georgia 

NI.TSSONis: ABC TV \41C TI' 
IiLro 'sr kris : lflair 
I:EsIN,I. \IsssQN: Joe Windsor 

f.Ul roNI,1.IZISC: None 

SPONSOR IC VI RI IC xFEAIR, 

FORT GORDON SCENE 

NO UNITED FUND! 

CSRA SCIENCE FAIR 

HOSPITAL BOARD ISSUE? 

MEET YOUR CANDIDATE 

THE BAREFOOT BOY 

GOES WEST 

A NEW LOOK IN THE 

OLD SCHOOLHOUSE 

ASSAULT BY AIR 

CHRISTOPHER GOES TO 

THE CAPITOL 

A CONVERSATION WITH 

DR. BELA DODO 

CIVIL DEFENSE 

EMERGENCY 

CHRISTMAS: WORDS 

AND MUSIC 

\ras s, %%1,1(1104. .11111 sports pruvt.uu ply the 1ublfe Informs 
111111 f)Ihtr of Foil (.nrdnn. Lot .11 J1111 uoht.erry u.ss, urinubrl 
to istlrau- rulht.tn couwruurt) t.Litionship Not a,.uLdd. ant 

spis hop. 30 minutes (daily). 

I).uu.lnr.rtlun of the sociologie al .-IL, t un th.' Ide of the 

er suuuunet'. If noue of t I'. p.trU, tp.rtlnt; ,tt; lows ,v r. In 

C 'astence. Nuut as.ulable for spousurJOp. 30 llttnO d7 (9- 1$ -01). 

I),uumstratuou of the %sinning se sente protect, and .sward, b) 
budding scientist, from I..,mp.t and South Carolina Not 

available for ponseersletp. 011 minot.-, (4 -1111. 

P.uul presentation of the pros and cons of the ern l t ros (TSIJI 

issue Own faints¿ the cltt/.us of the is. N.ut avail- 
able for sponsorship. -30 rnlnnn, (h- 9 -(12). 

Live panel of the file \Iayon.d uantlidate, answering upn.,- 
tinns (rum) the pulpe ernlerniiug issues of cousrnuntt) Intent 
Not available for sponsorship. 30 minutes (9- 22 -03). 

Study of the effects of change on both rural end urb.ue area, 
as rural population moves into the cities. Not available for 
sponsorship. 30 ttmtntu' (I0.19 -32). 

DATELINE - COLUMBUS 
PROJECTION '63 

COMMUNISM 

DATELINE - 1863 

\'isits to college, high schools, elementary and vocational 
school esanliuing new educational kb-as and methods. Not 
available for sponsorship. 30 minutes ( 11-14-02). 

Maneuver. of the new Air Assault disision to acquaint t]Lo 

public with this neo concept of air -ground tactics. Not avail- 
able for sponsorship. 30 minutes (9 -1 -0.3). 

Schoolboy visits the state capitol. tour, the Iloilo. and Senate. 
participates in a news conference, and has interview with 
Governor and legislators. Not available for sponsorship. 30 
minutes (3- 27-63). 

Dr, Dodd describes her experiences as an operator for the 
Communist Parts in obre United State. Not available for 
sponsorship. 30 minutes (S-21-63). 

Four -part .orles on Iex:al and regional ewd dnfcn. daring 
the Caban cr ' . Not as.ul.rble for sponsorship. 15 and 30 
Minutes (10- 24 -31- 021. 

Selected litnsic and readings of the season by the Coluntbns 
Optifntst Boys Choir south special readings by John 11'ilson. 
Not ,rsad.rhle for sponsorship. 30 montes (12-2.3-82 1. 

News director Peter Cole and heal officials discuss plans for 
co sty progress in 1903. Nut available for sponsorship 
30 minute, t2 -rß31. 

Three-part evaluation of 1 onununrsnt by the Junior Aclue- 
sent Tv Co. ( sponsored by 11- 1 -1' \I) to cooperation with hx.11 

high schools. 'Sponsors: (axa -Colo, rrstanrant and mu n's 
store. 30 minutes (3 -3.10. 17, 0.3). 

In observance of the 100th anniversary of banking. Active 
program participation In hurl haul., ,und agenclus Not 
available for sponsorship. 3(1 minutes 3-I9 -0l1, 

Ií 



GEORGIA 

I.0 I 'i .4.I : 1nntltell.Nerl1 Mouth- sstnnk 
Curp. 

\41ltAnck -Ill(. 'FI . (:II.S 1'1 . 

\It(' TI 

I;HUI r: 1Qilialerl wills N 1L17,.411- 
FIT II III !(- d 11-F' )!-T 1. II'F'llC.-.111 
FN'l'1 

II4.P111..t4.s I ti nt.: .41'erwh node! 

Ia.s4.r1i. \1tsAe,eu: Fronk Croualur 

Kaman 11 nxn\/:7 None 

SAVANNAH 

WSAV-TV 

cif t-ss4.t. :p 

boa slt.: II S d1 . Inr. 

\Iitnus: Inc TI , ,\HC TI 

li4anns4.vtnv: Blair 

Lt.tuu. M te.4.11: llnrLen Daniel 

1tt ums: .4ssexinted Preso F.dilorinl 
Interpretation Category Hating: Su- 
perior (II 

1':llnillll tl.lxlNe.: None 

SAVANNAH 

WTOC-TV 

t utssl.t. II 

I Ie I 1-.4.: Soruuuah Womb-listing Co. 

\1 'MOM, : IIiC TI . CBS Ti 

lit mu st- sr tu tt I: 11 erw-lt n0del 
I.4 \41111. 1I t\ t4I11: II 111,0,0 T. 

Anisritt, Jr. 

F.nil old uit1sl.: ()pen. law not 
LrdLLd 

CITY POLITICAL FORUM 

THE MAYORS MEET 

MACON STREETS AND 

SEWERS 

YOUR BIBLE 

ALMANAC 

CANDID OPINION 

UCA PROGRAM* 

DAILY DEVOTIONAL 

3 FOR THE SHOW 

ARMED FORCES SALUTE 

OPERATION FELTHAT 

WATER RATES 

LEGISLATIVE REVIEW 

JAYCEE FORUM 

SENATORIAL DEBATE 

All candidates for it office faced :I panel of radio, tele- 
vision and newspaper editors for opeñ rynestions on their can- 
didacy. Not available for sponsorship. 120 minutes (6- 16 -63). 

Two candidates for mayor faced a panel of radio, television 
and newspaper editors for questioning. Not available for 
sponsorship. 60 minutes (6- 23 -63). 

Mayor, councilman and city engineer answered questions con- 
cerning the condition of the city's streets and sewers. Not 
available for sponsorship. 30 minutes (4- 3 -63). 

Rotating ministers read front the Bible without 1xrsonal or 
denominational interpretation. Not available for sponsorship. 
15 minutes (daily). 

Series of interviews with persons of interest in every activitt 
of community interest. Not available for sponsorship. 10 

minutes (daily). 

News interview program featuring the top local news per- 
sonalities of the day. Not available for sponsorship. 10 
Utes (daily). 

Variety program appealing for funds to help UCA reach its 
goal by the end of its campaign. Not available for sponsor- 
ship. 60 ' tes (10- 8 -62). 

Brief talk by a different minister each day on religion or 
morals, giving every religion and opportunity for expression. 
Not available for sponsorship. 5 minutes (daily). 

Variety and information show fulfilling a daily need for an- 
nouncement of comm 'tv activities, discussion of loc -al 

events and recognition of local talent and achievements. 
Sponsors: Participating. 16 minutes (daily). 

Musical salute commemorating Armed Forces Week. featur- 
ing 40 -piece local Marine hand. Not available for sponsor- 
ship. 30 minutes (5- 13 -63). 

Filin. tape, and live presentation of !read law enforcement 
activities combatting moonshine opt-rations. Not available 
for sponsorship. 30 minutes (4-24-63). 

Panel discussion of city and station officials on the increase in 
water rates in the county. Not available for sponsorship. 30 
minutas (7-21-63). 

Report and discussion by local representatives and senator, 
of the current smatters before the State Legislature. Not avail- 
able for sponsorship. 30 minutes ( 1 -11 -631. 

Discussion of the current issue of Milk Price Fixing by the 
State Milk Commission. Sponsor: Atlantic Savings h Trust 
Company. 30 minutes ( 9 -24 -63 ). 

Unrehearsed debate between the two candidates for state 
senator, serving to point out the return of a meaningful two - 
party system tit state elections. Not available for sponsorship. 
30 unimutcs (10- 30 -62). 

SPONSOR 1\ rI tu lc 1-FAIRS 



IDAHO 

1.111 -.sr l : A 1 It, lnr. 

No. lltnnK.: .IBC lI , \'ll(''11 

III rnr v. l .41 hrer. A nod,/ 

1.1 .I nu \I t..4.1 n Ilrs. G,orltnl II. 
/hu ill.,,n 

I uno1u VI 1t1...: II ....kb 

II)AIlO r ALLS 

KID -TV 

I II'..rl 1 

I_4( I .st l: 111,1)11, ß14n4. Corpornfi on 

155011k: CBS T1', .IBC TI 

1 .tool r: Skyline Trlerisian 1)n lrs 

H t runs, T trist : George l'. 
Ilo1(ingb.rs 

1. n1 \I 5. 1.(1 n: J. .(llrn 11.144(114 

I1)A110 FALLS 

KIFI -TV 

(.1155 %11. H 

I.114 .sr.l:: F.natrrn Idaho llrnnJrrufing 
nnJ Telrtiei0n 

NIT S\On1.: A11(: TI , and \lIC T1" 

Iir 110..1 NT 5 ns I.: .I rerr-A noti,! 

1:151xt1. \Iss54.1.x: Jame, II. Ilrn11s 

Emilio it IlI. L :.\ 1/.re 

NEWS SPECIAL 

GOVERNOR'S INAUGURAL 

IDAHO PRESS CONFERENCE 

YOUR TAXES 

CENTENNIAL STORY 

IIuJ, .m.Iilnblr t atlnr ¡Ta- 
tum, 

MAN BEHIND THE BADGE 

UNCONTROLLED FIRE 

THE BIG SWEEP 

AMBULANCES 

ON CALL 

EYE ON EAST IDAHO 

EYE ON EAST IDAHO 

EYE ON EAST IDAHO 

\r.11lu.l otl 11hn it 1 nnh .t_ of 1... Sitr. 1 .I 1.. III I d I s tll.. 5. 1 

41 / 1 4 1 .111 .111.Ir1 s d. In, ti s i In 111 .f .1, I n III S I It t , 11 1 

\.sl as.rlLt1111 144r .hn,...r 111p Il, 1 n el t. 1t I h_I 

I.1.. 14 1111.- fil.... I of 1.. 

` 

. Int r si n i. II . 

too the ',Lott I1.1 ( 1LU I.iin ..1t6, 11 0,1 \ I N Ill u1 f. I 

spw11no14ip ')11 unnnt.. I ì 6 I 

\I.tiuln-Po nl 1h. 1.136,, l'I. *os .pn .u0n (. n n or `ti t, lit uu ti 
pingl Ie;nLnroo .1t IIn I oil poi a td 11 . 14 111 , I: 'I I i 

Ll/rr \ol as.11I.161. I n.p.a1...rslnp III I il n.t. I I b 1 

1.41% I1.I1r1 h'.It1Ir111t! III ihu 11.,t. ( nII. , I I 1L .\ w I. t. ol 

.114(1 11,1.ro.1) It, S. rs n, Iw t 1 1/ .1, 111i 

tlrlrp110I1.-11 1pl,.nou. \ot 41%4111 11414 lo r Ito n1 t r 6 p fit 11111 

1/1.-. 1 :2-1i'S ) 

Snlfnd-ou-Iiho r.-t 0n1 of Ih, at tit its at Ilo Ihn ,\.dl.1 1 tt. 
Irunlal ('elt11r.dnnl 'sponsor IrLd.o I Ir.t \ stunt if IS ink Sn 

uunul.. I li-1 1-If t 

I f,slorn, fil Ili (WI . .al.l 1111101114 ills 14 Ih. I'11111 , 1), pl \ st is III 

..hlr for .Iwunors11lp 11) Ioanitr, 1 S-_': h I 

IIosi ors . molls .Ind rlrs'ils of tilt fir, 1.p atm. lit \..,I f,r 
.Il.lno ssteul, rlrlpnlv'll t5.1(e1 111.1111. fit \ol 1s 111161. f. r 

.pnn.onlup. 11) nnun1r. I 7- 17-6 3 

1141sV th,- proóluni of I:.Ir6.1G disposal I. heulc i,.usd6.1 e1.1i 

st hat should he door lo rluprost prot,..ulc \ol .n.aL161. 

for sponsorship. 11) Inua1(1 I)- I 1-62 

1:I01mrl lho or..I fun 4ln1.1d.IO.1 s.naI and Iw1'4shl. .t.hl- 
11na to 0.1115 ,uoanomed h. famer.11 slnit.. I, IIn,0ntn0, 
:u1111nLO1e .en \01 .1% .111114. for sponsorship 7 uunnt.. 

2-10-0.3 1. 

I lisn1.n' .old a1 ns nit of -pip pw,... .1 1.0111111,1 r;t, II/ .11 

1.vor{, durum; flood dls.lst.rs and sobs. ¿pp nt ....at ht. It r 

missing pernus. \ot .1s ad.Iflle for slwlnsors11lp mutt. s 

(9-1-621. 

l'reóltie to 1óe 1Át11 {Ilnn.II Sprcl.ul. is . Jai 1is,,,.. a s. iris 
1%Ie .....`111 held hs th. 11011111 sills sift/1144111f n i ass,s 4101 

\1/l .IV.lilahll for slutn.or.ólp I S nnunh s -=1.6 3 

Inters iea's, protects. pletnr.' .114(1 Ills 115 514111 nl tilt \0, 1.11 

Junior Fat %lock Shot. 'slit At alahle f Iwnwrsóq, al 
minutes ( 5-9-631 

Stmlunts .w1( prof. -swan of Idalt1/ slat, I Ills, rsrts 1(4 Is w. 
111e Idaho Mt.tle 1.1t,dn 1).1(11 1_Its . \1'411 .111111. nu' 1 ubt Ip.. 

lion Via 111.7,111111, \lit at-111.'14e for Iwll).,Inlap In .la 

111t11 (5- ß7 -A.1). 

EYE ON EAST IDAHO 1Á11.11e e.sur.mulg the \.1non II \\ IIe.It It. It r, 1d,nn 
%1.or,r phone rail.4 aIl.ls, red \ a is.nl11ió I a ywa,..r.l Ip 
10 woollies I.I- 21-lì.1 

EYE ON EAST IDAHO 

II):\110 Nos Reryorfinu: 1ßOIl\, ISoi,7 11.h\\:I\, I raiton 

Sp.al.,r (rolo \ess *I tat.. (ts repr. \\.1/.l tms. r \laca- 
Tine At the Pilot al. \\ floes. (-onf 1 re a( e. \,t IS .41111,1 I Ir 

sponsorship. S onnutr R-_`7-I11 



IDA HO 

TWIN FALLS 
KMVT 

I:ue.I.I. II 

I.ulsll: 7he h1.1\ Corporation 

\Iresunti: :IItC TI'. CBS TI', 
\11C T1" 

t:R/II e: Skyline Network 

It Pill SEN snsl:: I1o!linRbery 

(.E\EIIAL NI.eV.Ae:I.R: G01'11011 0. 
Glasmann 

Kin re1R, V.tZI]c: None 

ILLINOIS 

CHICAGO 
WBBM-TV 

I:II t? NEI. 

LICES M.I.: Columbia Broadcasting 
System 

1 :110C1-: CILS Ou-ned Stu ions 

NETWORK: CBS TI' 
ItEPRESI.NTATnl.: CBS T1' National 

Sales 

;EN I:R%I. Nis,%GEN: Clark B. George 

,1WARas: National Assoc. for Better 
Radio and Television award (1 and 
4); 20th Annum! Pictures of the Year 
Competition -- Best Sound Film of 
1962; (11; Three Chicago (41 

EInront %1.17.1 c: Daily 

CHICAGO 
WBKB 

(:usxl.t. 7 

1.14 I.N .I.I.: (merit-an Broadcasting. 
Paramount Theatres 

ITqnRE: 411C T1 

1:RUl IBC Owned 7'1' Stations 

REM r ABC T1' Spat Sales 

I'.ISI.R4I. N1lNN:EII: Sterling C. 
Quinlan 

l':1nT0R1 e1.1ZIS/.: None 

HIGH SCHOOL BOWL 

SCHOOL BOND ELECTION 

WATER POLLUTION* 

CÌTY COUNCIL MEETING 

Question and answer contest on American history between 
local high school students to demonstrate their knowledge 
and ability. Sponsor: Thorson Builders. 30 minutes (5- 5 -63). 
Local businessmen presented the facts behind a local school 
bond election to the community. Not available for sponsor- 
ship. 30 minutes (6 -24 -63 ). 

Explanation of the problem facing all communities in Magic 
Valley caused by mis -use of the water supply. Not available 
for sponsorship. 30 minutes (10-14-62). 
Live telecast of an actual local City Council meeting to give 
the citizens of the community an opportunity to see how 
local government works. Not available for sponsorship. 30 
minutes (1- 28 -63). 

OUR NATURAL FORESTS 

° Made available to other sta- 
tions. 

THE DROP -OUT 

An explanation of the controversy over use of forests in an 
area heavily dependent upon natural resources. Not available 
for sponsorship. 30 minutes (9- 6 -63). 

School problem documented through the eyes of educators, 
businessmen, civic leaders, parents, and the drop -out him- 
self, exploring the socio- economic issues at stake. Sponsor: 
Illinois Bell Telephone Company. 60 minutes (11 -18 -62 and 
9-11-63). 

THE STRANGLING CITY Two -part report on the mass transportation problem in Chi- 
cago and the opinions of the commuters, established through 
an extensive survey. Sponsor: First Federal Savings and Loan 
Ass'n of Chicago. 45 minutes (2 -7 -63) and 30 minutes 
(3-15-63). 

STREETS OF DISPAIR Two -part expose and attack against the demoralizing comb - 
lions of the slums as perpetrated by slum landlords in Chi- 
cago. Not available for sponsorship. 30 minutes (5 -20 and 
5-27 -63). 

THE MIKADO Production of Gilbert and Sullivan's musical comedy by the 
students and faculty of Evanston Township High School. 
Sponsor: Hills Brothers Coffee. 90 minutes (9- 11 -62). 

BURDEN OF ABUNDANCE* 

WARSAW: A WALK THROUGH 

THE CURTAIN 

Examination of the problem and political implications of 
America's surplus food in a hungry world with emphasis on 
the effects of the European Common Market. Not available 
for sponsorship. 30 minutes (6- 22 -63). 

THE FACE OF MODERN. 
MEDICINE 

AN EXPERIMENT 

THEY LIVE WITH LINCOLN 

Polish Chicagoan returned to Isis original home in Warsaw, 
bringing hack a realistic look at life lehiud the Iron Curtain. 
Sponsors: Participating. 30 minutes (12- 14 -62). 
host Norman Ross, discussed with world -renowned Dr. Wal- 
ter Alvarez medicine's falacics, taboos and its great strides 
in modern times. Sponsors: Participating. 60 minutes 
(12- 30 -62) . 

Cameras were sent to the street where passers -by were asked 
to comment, without prompting. on any subject of concern 
to them. Sponsors: Participating. 30 minutes (7- 16 -63). 

HOME AGAIN WITH STEVE 
ALLEN 

Interviews of the caretakers of Lincoln's Tomb providing ob- 
servations of people and their feelings about the 16th presi- 
dent. Sponsors: Participating. 3(1 minutes (2- 1.2 -63). 
Steve :Ulem, om Whin niug to Chicago, viewed the city and his 
old neighborhood with Thomas \1'olfe -s question in d. 
"Can you go home again ?" Sponsors: Participating. 60 min- 
utes (1 -6 -631. . 

11.11 \lll". Not Reporting: \ \I HI and 11( I \, I :h:uupaigu, 1\ 11'11. Hans ilk: \ \SIL :T ', Harrí.burR; \\ F.EK -T\'. Peoria; \\-GE \I -T\, 
( )nanes : \ \'1'\ I). Ilu,Lfonl. 
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Until recent1 there Was no direct connecting link en 
aiding Chicagoans to vole en masse fore. hat the) t. ant 
to see on their fat orite station. 't ow there i. 
Via a specially -prepared program, "Feedbag k: Stage 
One." RBB\ITV audiences %.err asked to namr cony 
nun)it) issues lite% most urgrntl% t. ant etplored ou 
future public affairs pr.granos. I.o facilitate returns. 
special ''Feedback" %.rite -in ballots appeared in si% 

Chirago -area papers. Response t.a tremendous. 
\earl% 10.000 %irt.cr. filled in and returned ballots. 
As a direct result. on \member 111 Channel 2 .tired 

Within /R hnur, aloe r, tome 'jW)f ( h)engo lieu etc 
hart IE ripen Q Bill/. TV to ì nrnroenl on the program. 
Future broadcast. %sill niter such ruunerup topics as 

medical rare for the aged. crime in Chicago. take-. 
scho.d. birth control and the best Bars l're.tt.. 
This successful e.periutent in large..ale lu o -u n% 

communication ae. ou)pli,he, a dual purpose. It keep. 
\k 89 \1T\ iu cl.t -er touch %.Ith all ,e_nn'nls ,.f the 
farre:uItin_ Chicago cu.tnnuu)ilt. knit thus guaran- 
tee, that audience, seeking local pro,ranuntng that 
et:u tl. matches their tastes. and .ln%ser, their nerd, 

"Feedback: The Race Dialogue. -And %sill continue t. keep in howl) %. ith 
response %.as e%cn more tremendous. 2 Channel 2 t:B: th. ned A 1;II %1T\, 



ILLINOIS 

CH I (aA (, O 

WGN-TV 

1 ut..lt.9 
I uF.%gl: N G \, lnr. 

Ili eats) .Ttntr.: Petry 

I :r\1u%I. \ltntl.t.u: If aril L. Quaid 

1%s talus: New 1 orb International Film 
Festival 1963. (2); Alfred Sloan 
¡word for Big/may Safety (3): 

Freedom's Foundation Gold .Medal, 
(1.ieugo "Knuny" (1); \'ntional 
1¡,sie Clubs : ¡enrd (.5) 

I.Inlnit1 5117.1.r.: None 

CHICAGO 
WNBQ 
1,11 tVNt.I..S 

1.11 1 ..r.r.: National Broadcasting 
Company 

\ITttunK: . \'BC TI' 
1 :11111 e: \IIC Owned TI Stauions 

Itr.PNI..r :NT tint:: XIIC Slot Sales 

I ;I-stllu. %I%'.tvtu: Lloyd E. Yoder 

1st sun.: Ohio State Alward (I); Chi - 
iag;o F.'mntw (2) 

I'.UI111111 t1.1'r1 54. ,\ our 

DECATUR 
WTVP 

I.Iltsstl 17 

I s.l t: Mrlrooulio 
I:um r: Ilrtrnpolitnn Iiroa/rusllnK 
\i Sunnis: Ill(: 11 

lit Pill sr..i tn5r: tlrtrv TI Sole. 

Gr .111t1. 115.51.111: John ll. Bono 

I Orrori tl 121.1.; None 

BALLAD OF CHICAGO 

FRIDAY'S CHILDREN* 

THE OTHER GUY 

CHICAGOLAND CHURCH 
HOUR 

Filmed documentary of the past and present history of Chi- 
cago in honor of the 125th Anniversary of the city. Sponsor: 
Chicago Title and Trust Co. 60 minutes (10-82). 

Documentary of Dixon School for mentally retarded reveal- 
ing the plight of retarded people, the public apathy, lack of 
funds, etc. Sponsor: Sears, Roebuck. 80 minutes (8- 9 -63). 

A quiz -type program on highway safety with high school 
team participation to encourage safe driving habits in teen- 
agers. Sponsor: Seven -Up Bottling Co. 30 minutes (9 -82 to 
5-63). 

Live color telecast direct from Chicago arca churches, repre- 
senting all faiths and denominat Not available for spon- 
sorship. 60 minutes (weekly ) 

AUDITIONS OF THE AIR 

Slade available to other sta- 
tions. 

ONE PALACE, F.O.B., 
CHICAGO* 

IT'S ACADEMIC 

THE PAST IS PRESENT 

RELIGION AND RACE" 

CIT- Y DESK 

Slade available to other sta- 
tions. 

MAN OF AGES 

UNITED FUND AWARD DINNER 

REMOTIVATION TECHNIQUES 

PANORAMA SHOWCASE 

INTER-FAITH RELIGIOUS 
WORKSHOP 

Finals of a year -long audition process to seek out young 
operatic talent in a five state area. Produced in cooperation 
with the Illinois Opera Guild. Not available for sponsorship. 
30 minutes (2 -63). 

Colorcast featuring great art works of France then on display 
at the Art institute of Chicago's "Treasures of Versailles" ex- 
hibit. Sponsor: Home Federal Saving and Loan Association. 
30 minutes (11- 12 -62). 

Quiz programs with outstanding students from Chicago area 
schools competing as three teams per program. Sponsor: 
Dean Milk Company. 30 minutes. 

The history of the Ecumenical Councils of the Catholic 
Church recreated in a modem newsroom setting and dress. 
Not available for sponsorship. 30 minutes (9 -62 to 12 -62). 

Discussion by religious leaders of the historic National Re- 
ligion and Race Conference held in Chicago. Not available 
for sponsorship. 60 minutes (1 -14 -83 ). 

Local edition of "Meet the Press," with station newsmen 
questioning personalities in local and state news. 30 minutes 
(\1'eekly). 

Story of Abraham Lincoln as young man in Illinois; com- 
memorating Lincoln's birthday. Not available for sponsor- 
ship. 3(1 minutes. ( 2 -5 -63 ) 
.1 al dinner meeting of the United Fund of Decatur & Ma- 
con Counties. Not available for sponsorship. 60 minutes. 
(2- 14 -63). 

Demonstration of remotivation techniques implemented by 
nursing service aids working with chmnicnlly regressed pa- 
tients. Not available for sponsorship. 30 minutes. (9- 15 -63). 

Cross -section of local citizens in a program consisting of in- 
formative, educational and discussion -type programing. Not 
available for sponsorship. IO minutes (daily). 

Ministers representing local churches appeared to provide 
listeners with a better understanding of religion broadcast - 
ing. Not available for sponsorship. 30 minutes. 

SPONSOR tv i'u ni.ic AFFAIRS 
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ILLINOIS 

l'EORIA 
WMBD -TV 

I:uttt 31 

I.tt:t.Nali : Television. Inc. 

\ITunl.: CIIS TV 

HI:ruI PCI1' 

GEN/MO. MtNAG6R: William L. Brown 

Entrain u.lzlsc: B'.eekly 

PLOßIA 
WTVH 

ClissNi.i. 19 

lletromrelia 

1 ;uot'P:.Iletropoltan Ilroadeasting 

NI.TttoRA: ABC TV 

REPRESENT trite:Metro TV Sales 

( ;I.\I.RtL MAN AGER: John N. Bone 

EDITORIALIZING: ,None 

QUINCY 
KHQA 

(.IIN\I1. 7 

Lu essl.I.: Lee Broadcasting, inc. 

Minoru.: ABC TI', CBS TI' 
I.RnI r: I,.r Stntions 

lb NO .I ST tilt L : ITS 

(4 NI R u. N ty tt:I.R: II alter J. 
Roth sib ild 

Fol lulu u.mzlNI.: 1f'eekh 

CONVERSATION WITH 

R. SARGENT SCHRIVER* 

Panel of newsmen in an informative and stimulating interview 
with R. Sargent Shriver, Director of the Peace Corps. Not 
available for sponsorship. 30 minutes (9- 10 -63). 

SPOON RIVER 

ANTHOLOGY* 

Documentary showing the area which inspired Edgar Lee 
Masters' work, with original musical score and readings. 
Sponsor: Commercial -Travelers Savings and Loan Associ- 
ation. 30 minutes (1 -30 and 7- 17 -63). 

SPECTRUM - LOU GAETA* Two discussions by Lou Gaeta on ornithology and on zoology. 
Not available for sponsorship. 30 minutes (3 -24 S 3- 31 -63). 

CONVERSATION WITH 
DR. ALBERT E. BURKE* 

THESE ARE YOUR 

PROBLEMS 

Made available to other sta- 
tions. 

REBIRTH OF JONNY* 

THE RISE OF LABOR* 

Panel of newsmen interview Dr. Albert E. Burke, noted lec- 
turer and author. Not available for sponsorship. 30 minutes 
(6-18-63). 
Interviews and films concerning the Fire Bond Issue which 
was being placed before the voters of Peoria. Not available 
for sponsorship. 30 minutes (3- 26 -63). 

Tracing of the progress of an emotionally disturbed boy over 
a period of years, graphically illustrating the need for better 
mental health facilities. Sponsor: First Federal Savings and 
Loan, Peoria. 60 minutes (4- 23 -63). 

Attempt to clarify the labor movement by tracing its rise in 
the United States from 1917 to 1963. Sponsor: Peoria -Taze- 
svell Illinois Labor Council. 60 minutes (9- 1 -63). 

THE RISE OF SOVIET 
POWER* 

Documentary tracing the rise of Communism from 1890 to 

the present day. Sponsor: Peoria Journal Star. 60 minutes 
(11- 10 -63). 

QUESTION OF LIFE - VD 

Made available to other sta- 
tions. 

Presentation of the causes and effects of venereal disease and 
the problems of the increasing rate in America, with sugges- 
tions for solution. Not sponsored. 60 minutes (7- 23 -62). 

FACE THE TRI -STATES 

FACE THE TRI -STATES 

FACE THE TRI -STATES 

FACE THE TRI -STATES 

FACE THE TRI -STATES 

County Judge answers questions of area newsmen about bis 
position with regard to young people and the juvenile de- 
linquency problem. Not available for sponsorship. 30 min- 
utes (4- 24 -63). 

F. B. 1. Director for Illinois answered questions concerning 
the increase of crime in the United States and in Illinois. Not 
available for sponsorship. 30 minutes (5- 22 -63). 

An exchange student from West Berlin, about to return to 
Germany, gave his impressions after a year in Quincy, Ill. 
Not available for sponsorship. 30 minutes (6- 19 -63). 

Athletic Director of McMurray College explained the Na- 
tional Collegiate Baseball Foundation and its plans of oper- 
ation. Not available for sponsorship. 30 minutes (7- 17 -63). 

Director of the Joint Industrial Commission of Adams Coun- 
ty explained the problems of securing new industry in the 
areas. Not available for sponsorship. 30 minutes (S- 14 -63). 

SPONSOR /Tv PU8LIC AFFAIRS 
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ILLINOIS 

ROCK I'' O li I ) 

WREX-TV 

( i111.1. 13 

I i 11 : N /(E.\TI 
No ttuxr.: ,IBC TI , CBS l I 

l.N1II l': 1.11/1r1.rr 

Ii1 r111,1.,T 111\1 : IIK 
I.1.\ix11. \It]U.1N: Joe LI. Knnrll 

I' UITUMI (1.1ZIL: 1)reasia,lul 

51)ltlí\TCFIELI) 
WICS 

laltrl. _U 

I,u:es,re: /'/aim T.deci 

NI.TSU1Nw: ,\71C TI' 
1T1% 1.: Young 

4.1:]I (L \I ( (1.1 x: "Tifton 0. 
Fried/mid 

EnITUNI11zn1:: None 

Corp. 

INDIANA 

EVA\TSV ILLE 
W FI E-TV 

Cu (> s1t. 1 I 

la( rNs' e: IT FIE. l nc. 

NI:Ttt11N1:( .\Il(: Ti 

R1PNe+l.sTtnl:: Kai: 

CF. 1110. \Iss(r.1N: Jack l)ouglal 

1?nITUN1 u.tzlsl.: .\ one 

MEMORIAL DAY PARADE 

ROCKFORD HIGH SCHOOL 

GRADUATION EXERCISES 

FRIDAY'S CHILDREN' 

DEDICATION OF THE 

SWEDISH AMERICAN 

HOSPITAL 

ST. ANTHONY HOSPITAL 
DEOICATION 

Wade mailable to oilier Oa- 

1.15, r.nlntr t,l,tast 01 Ili. "0" plttll,tu I 1ub 1.1 1r. 1 

rrs11)1IIt, U11 \I.IIU1tL11 f),IS ti{M111V1r (A11ulnIl 1i.1k111 
nunmt., 11-10-61 ) 

IINIr high SC h.Mlf .',1 rl Is.9 ,11 tit/11 ttt.,ld, 11111 r11111+1 1.111111 

tnt1a .11/ lb. N.1+ +r Itlt11! rlMnn Ullly I ,r pa. ut SI/011.. IS 

I'arllllp.otmg q) mmnnl. (11-1 an/l 146 (l I 

1).x nlulut.rtt of a st.u. s 11.4 for ihr un ut.11h r. t 1rd.1 to 

1Ileollr.li;1 {1111111i support of 111111t.11 l.1Att. 111+t11111111 

MK `wars, ItIN1u1 L (d) minim-, (6.20-831 

\ tom of the 1119+11 r1In1MI1.,I fa111111.111f 1111+ 111, 111.11 \.a 
.1% .111.11,1e for s{Mn1+.11op, 611 lnluntr, (1-2";.6.1t 

\IM rl 

Another lour, tbl now of .1 u.91 hospital pMan.as Palm! 
p.diog. (il) lulnntr+ ( d-_14-(3.11. 

OPINION lioundLlblc disco+ +ion of I./C.11 rial prollrnls pre...10.11 in 
(,MIIMT.itt1111 s ith the I1 an I(.latuu11+ Culmm1+tun u( 1h. 

cit). Not .IVailable for slluusonlup. 30 tomtit.+ (S-12-101 

MENTAL HEALTH REPORT 

THIS IS ILLINOIS 

Rc{wrl o11 ncsv brinitpu, in treabnlrd of tuenLd p.lu. ul+ 
Ir.. state bopiLd pcnonncl to inform public of n11nt.d prob. 
kin, 311(1 u1eth(xls of tre.otmunt. Not available for Mrtwlrsulp 
30 tninnb, ( 

EDUCATION TODAY 

YOUR VETERINARIAN 
REPORTS 

WHEAT REFERENDUM 

SCOUT-O-RAMA 

VINCENNES - 
HISTORICAL TREASURE 

YOUR NEXT MAYOR 

HOSPITAL CAREERS 

I)tx, n11eti t.lny oil state govcr nmeiIt: tul slur) uf for anuos 
Loto olfi(T and (Lhne.lti f their f tier, .n d Unit.. 1t) 

minutes (9 -15 -631. 

Part tif .1 ...Ties IliCblichtiuc outstan(hng Iducauun prnt;r.nn+ 
ill tariou+ fichh of 1,Iucalion utdid11g a(tn.(I cl.ls-r(Mnn sltu- 
Minos, tudc11h and toachcrs. Program .(ms to lufonn t11, 

public of the (-1.(5,c, in varions w hlx)s of (-111tra) llunul, 
Not a(ail.lbl for yxnnorship. 30 tes (3-1-6.1) 

Its a .1rics of si\ p11;r.1ti1s, 11.01011311) kuoUT1 I)r R1/SOIE 

CI PON, with wrest e\pert, dílFcrent .uant.. 1u seten11.In 

medicine of interest to cattle brt,ders. (3-10-611. 

l)p{xlmrnts .ltd pn)potletlts of got enu otiut ss lnai- sulp{Mln ¡no- 
grant. rpr(.rntrng thrt, t.ot.., discus. the matter shortl\ IN- 
fore r(fer(n(lonl. Not available. for pomonhip. 10 nlulute, 
(5- _7(3.631. 

INDI \\ 1 Not K.yorrin¡r: \11 N 11 , Fsan-t ill,: N1 T I'\, hldian.yodi-. 

SPONSOR I l't 15t tl: \1 t \tNi 

1í11y S(1/n0 .ICtl% all, Ill tilg an,1, , {x rlfi(alh ssltó r,- í.,01 to 
the approaching ti(mn o rank.(. Not .,sadahle for + {Mlnsnnl.gl 
30 mimst. (5- 17-63). 

Ihuturi.(I dlx umentan oll tue Iustar) of N. lilt clines to MLitt 
tiossers of tue historical value of tin' area. Not available for 
sixsmorshy7. 31) minnt.. (: -22 and h- 3 -133 t. 

six candidates for IU.ISor in promo, ehcttun+ a1l,ssl'nl K 

Identical 1)I11.tltill to g1Ye viewer. b.l,I, (o( allll{L1ns.ltl. Not 
aailable for yxlmorsbtp. 60 ulinute7 (5-t-63). 
Tsvo-part s,Nattoti.d Information program in ss hu u 1111411 r 
+tatted 1111011s slIcó .14 nursing and phs510.51 tb, raps outl m 

typical tank Not asad.lhle for yMnl..lnlup. 10 mimt,, í-I I 

and 1-1S -611, 
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INDIANA 

Fowl' WA \ N E 

WA N E -T V 

15 

Lu k..tt : Ind It 

\t I'.xuxl.: CBS TI 

lino( 1: Corinthian 

If(r1n:4.%I yrnt.: II-Fl 

(:(.Nr.xu. \IA\\Gt.II; Re. C. Chapnuul 

F:urmxl'.1.111a(.: hai/y 

TEEN 15 

THE MISSING BLACKBOARD 
Ie as, ing Corp. 

FORriT WAYNE 

W KJ G-TV 

1:111.\t.l. 33 

1.1i F. : II h1G.Inr. 
\tr"mxld: \IlC TI 

1.IIe11 1': Cnnrlen/1i.'atml Group 

Ri 1.111..,1-.7% 1 : 

(:t....tu.u. \It H.t.11: llilliard Cates 

1a uou.: Certificate of Appreciation 
f \'ntiorl.d I'eternn.x of Foreign 
II ars (.5) 

F.1UIT11111t1.1%1NC: Anne 

I ORT WAYNE 

W P TA -T V 

I:u....to 21 

I.m tn.1t : Snrkox 'Tnr:i.u1 In.. 
\truonl:: 4/tC 7'I 

R1 l'xt.t \T'.TI\t : ) ol,nß 

ci N1 nu \1te..I1t Ili.hnnl I). 
1/organ 

l' nlTUtu'.1.111 (.. \ one 

SEARCH FOR A KILLER' 

SOUNDING BOARD 

CHRIST CHILD FESTIVAL 

.)lade available to other sta- 
tions. 

KILLER HIGHWAY 

THE PARKING GARAGE - 
BOON OR BUST 

DOLLS FOR DEMOCRACY 

SEARCHLIGHT 

COMMUNISM LOOKS AT 

YOUTH 

SILENT WAR 

742-7125 (GENERAL TELEPHONE) 

SOVIET PRODUCTS - PRICE OR 

PRINCIPAL 

COMMUNISM VS. AMERICANISM 

VOTES AND CANDIDATES 

A variety show completely produced, by Junior Achievers 
fmm Fort Wayne area high schools during the school year. 
Sponsor: Participating. 30 minutes (10 -27 -62 to 5 -4 -63 ). 

Study of the classroom shortage in the Fort Wayne area and 
throughout the state, showing the problem of revenue for 
public schools. Not sponsored. 30 minutes (1- 19 -63). 

An in -depth report on the heart and its problems with a de- 
tailed explanation of its functions and operation. Not spon- 
sored. 30 minutes (5 -22 -63 ). 

Interview program dealing in controversial issues and /or 
community problems such as abortion, mental health, civil 
rights. te. Not sponsored. 30 minutes (daily). 

A filmed documentary centered around the concept of bring- 
ing Christ and the original spirit of Christmas back to the 
Christmas season. Not sponsored. 30 minutes ( 1- 2 -63). 

Film with commentary by law enforcement officials concern- 
ing driving hazards of a dangerous stretch of highway. Not 

available for sponsorship. 30 minutes (6- 17 -63). 

History and current condition of the municipally -owned 
parking garage through film and interviews. Not available 
for sponsorship. 30 minutes (3-11-63) . 

Dolls of famous persons of different nationalities, races, and 

creeds shown to he alike in the fight for democracy. Not 
available for sponsorship. 30 minutes (1- 27 -63). 

Eight panel programs concerned with different aspects of a 

Community Services Suncy report on municipal health recre- 
ational and welfare agencies. Not available for sponsorship. 

30 minutes (2 -10 to 3-31-63). 

High school student panel discussions on the various aspects 

of international communism and its relation to youth. Not 

available for sponsorship. 30 minutes weekly (9 -62 to 5 -631. 

Dealt with the U. S. \asp'. Pacific operation., omen and 
equipment, with emphasis on our nuclear sub fleet. Sponsor: 
Sears Roebuck. 30 minutes (8- 29 -63). 

Demonstration of how the General Telephone Co. works. 
particularly regarding the switch to seven -digit numbers. 
Sponsor: General Telephone Co. 31) minutes (4- 16 -63). 

Exploration of Cooununist -made goods sold at local retail 
outlets. Not available for sponsorship. 30 minutes (7- 28.63). 

Exploration of patriotism to provide insight into current 
problems confronting democracy. Not available for sponsor- 
ship. 30 minutes (10- 28-63). 

Forum discussion anoug cmldidates running for state and 
Bounty office in past state election. Not available for ..pon- 

surship. 311 minutes (10- 27 -62). 

SPONSOR /1 I'LBI.IC .AI I- xIH. 
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ire (.í ) 

h.unuluan.t.. \ 

I \ 1)I_AN 1)(11,1S 
WISH -TV 

THIS LAND 

LA CLASE DE ESPANOL 

NUTCRACKER BALLET 

OUR HOOSIER HERITAGE 

IS IT DEDUCTIBLE? 

THE DANGEROUS YEARS 

(11..04A 8 
TOMORROW IS A JOURNEY' 

I.st I..ta.; Ind' If h-.nnng Corp. 

\tTaauuut: CBS TI 

1.1101e: Corinthian 

Iitrin- t.Ttri'. : Il -If 
(.1 Stu tl. \I t t tGr.N: lfobrrt It. 

11r(:onnell 

\,a alto.: Funnily :er1 ire tSaa 
(I) 

inrl,ululz NI; : Three runes dad. 

I\ DIANA I'OI.1S 
W LW- I 

Cnt..rl. 13 

Lit t.vt.: Croae Ilroadrlyding Corp. 

\iTwuwn: tlf(: TI 

I:xut r: Crutie.' 

lit .rec SENT tTSi.: Cooley, Bomar. 
Lon ranee. Petry 

t 1 it K.t. \IAN ttt.N: John II. Babcock 

.\t'. Indianapolis Public Schools 
"Herognstian ui Eteellence" (I l; 
Comnlunin Service Council (2): 
Indiana Traffic timer.- Foundation. 
Indiana State Police and Indiana 
Office of Traffic Safety ten) 

l'.DITtINItLIZ1.f.: one 

SPONSOR t. t't III It ti t tilt. 

OUR HOOSIER HERITAGE' 

CHRISTMAS ON THE CAMPUS 

HOOSIER HOOTENANNY 

%lurle al ailabl to other sta- 
tions 

EXERCISE IN KNOWLEDGE 

CROSS EXAM' 

TIMOTHY CHURCHMOUSE 

ISP 

RED BLANKET 

Slagle urutLthc h other sta. 
(tool 
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I.Icr.,sr:E; Genero 'Broadcasting Inc. 
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SPOTLIGHT ON LEGISLATURE 

SPECIAL ON CUBA 

MEET YOUR CANDIDATE 

Report by the local representative to the State Legislature on 
the progress of new Indiana tax legislation. Not available for 
sponsorship. 30 minutes (3 -14 -63 ). 

Raoul Cabaza, a Cuban expatriate, described conditions in 
Cuba at the time of his departure, the characteristics of the 
Castro regime, and the missile situation. Not available for 
sponsorship. 30 minutes (10- 15 -62). 

A brief introduction to the seven candidates in the primary 
election for mayor in a very tight race. Sponsor: State Farm 
Mutual Insurance. 30 minutes (5- 22 -63). 

FOCUS ON EDUCATION Interview with president of a local college with regard to the 
expansion and new building plans of the college. Not spon- 
sored. 15 minutes (8- 10 -63). 

FOCUS ON EDUCATION Discussion of a new state industrial university replacing 
Taylor University which had moved to a different location. 
Not sponsored. 15 minutes (8- 15 -63). 

SO YOU MIGHT HAVE 

A BED 

A report on the crowded conditions of the local hospital 
televised in conjunction with a hospital building fund cam- 
paign. Not sponsored. 60 minutes (1-15-63). 

REPORT ON SCHOOLS 

INSIDE OUR SCHOOLS 

CANVASS 16 

A half year report by the superintendent of schools on the 
activities and progress on the school system. Sponsor: Marion 
National Insurance Corporation. 30 minutes (2- 22 -63). 

An intimate look at the services offered by the local school 
system so that the public be made aware of them. Not avail- V 

able for sponsorship. 30 minutes (1 -63 to 4-63). 

A panel discussion of the local problem of discrimination in 
housing for the infonnation and education of the public. Not 
available for sponsorship. 30 minutes. 

IF I COULD TRADE PLACES Caine -quiz show produced and staffed by local high school 
students in cooperation with the Junior Achievement pro- 
gram. Participating sponsorship. 30 minutes (1 -63 to 4 -63 ). 

SPONSOR i i'uist.tC .0 i .lees 
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INDIANA 

S(>l'rI'II BEND 

WSBT TV 

1 111..11 -- 
1 í. t...1 :Small Bend Tributo. 

ninni.: Cf(s TI 

11. rill I.r11iv: l'nml Il. Inmer 
(.... ...I.lu: .Irrhur I(. O,\etl 
1-,Ul lntlt.t Iría.: Orra.iorinl 

SOUrrlt BEND- 

W SJ V-T V 

(1ít..11. _6){ 

I u/.H.: Truth l'nhfiJtinG Co. 

\Irwnnl.: 111(: TI 

Itrnl.r.rtnsl : as 
1:1 511151. \I t\ t61 R: l'n1ll C. Brines 

F:mruR1 %l.í71.6: Otnr.tinnnll. 

CONSECRATION OF A 

BISHOP' 

YOUTH LOOKS AT 

COMMUNISM 

MISSILE FROM MISHAWAKA 

AT YEAR'S END '62 

OUR NEXT MAYOR 

ILIlIART 

TERRE HAUTE 
WTHI-TV 

t:ns.vi In 

1.11 .?t/ : I( nh.l.h I die, Ilronde,l.rin¢ 
Corporation 

\Ir.%mnl.: IBC ri CH. TI' 
Ri 1`RI sI .r %rltl.: /NW) 

t:1 11 ft U. \I %N t6IR: :Intnn Hillman. Jr. 

\w *mi.: 1lcCalf Golden 111ke menrd 
111 

Fnnmoi u 1zn1.: Ocra.ionnll. 

SPONSOR it pt III 1<' v 1 tt1« 

TIME AND TIME AGAIN 

HISTORY OF THE INDIANA 
LEGISLATURE 

INDIANA TAXES AND 

REAPPORTIONMENT 

A PLAYGROUND FOR THE 

PRINCESS 

THE FOURTH R 

PATTERNS OF PROGRESS 

THE CHALLENGE OF 

RENEWAL AND HOUSING 
IN TERRE HAUTE 

THE CHALLENGE OF 

COMMUNITY HEALTH 

IT TAKES MORE THAN 

BRAINS' 

ON THE TERRE HAUTE 
WATERFRONT 

%Inde uI mhti.le to nth, r sto- 
hnn. 

\ n uNa. h111.d1.1.t 11111 tlu. 1'plMOpt1 (.1,1111 h, lu,wuh 111.- 

tom.r\1.Inun ul th. Bishop (:uulpunr In th. ,lux. . \nt 
.sallahlr for sponsorship. /dl monde. (-121-61 

\ panel of Ilígll M InMtI .tllll. lit. IIINII.S lnllllllllllll ,1 \I11, r- 
ated h% station mrw.nl in and .1 ulrull,.r of thr 11001 ) lh 
urnt ulttul departnu \mt ..uhdd. Inr .lNni..n 1,1p 111 

molote. (.1-31.631. 

Ai, nsah look ..t the ...orison:. ouf the Ilrnrin (.uu) I \lissd. 
plant. lut hiding films o( the 1111..11. III .lttmin at \t luit.. Sands 
Slwu.nr. \uu1L Rrnd F,leral \.Iuu.g. .nul I.0.01 111 iiiii .-. 

( 0-2I and Is -14-631. 

A Mnnuetr of the hlg IIxaI and rt.lnan7l ur..c .t Of 191)2 

prtxlutn,l h) the .tdt)on's rr.wv titp.trtrnrut \1wtlM,r Fnu. '. 
`upnu.ul.el. 3l) nonmle. ( 1-:-03). 

\ clu.eup LNeI .it .111 the tn.t)nnal l.uuhd.ln. tal . u lrul 
films mad, /luring the t aug6iign. shossm on Om non ... \ot 

osnre,l lil) minutes (4-S-63). 

Studs uf 1114 .pbt finir runr Irehceen Suot)t 11,1101 auJ I Illlart 
and a nconuueud.ltinn for )e.ir-round fast him-. Not .l...11- 
snrtd. 10 nlinule. (9-3-62h 

Traced 1listor) of Indiana Ceucral Asseuuhl) and its attisr- 
tie. as applied to ht.l are.,. Sponsor. \Ille. I,.11xnatori . 30 
minutes I1 -6 -6.31. 

I)scussiou of the tas :urd re.,ppnrtlomulent problem m Indi- 
ana. Sponsor: \1i1,. laboratories. 30 chutes (1- 27.61). 

Study of the nui -dotsti conditronA of the cet.. pails. of \Isg.t 
srals.t :nid recourmendaWmc for Change.. \out sponsored .0) 

minutes (6 -30 -631. 

Traced the history of Elkhart high school awl esplalnt,l 
plans of the board of education for a lies. school. sponsor 
First \.monad li,uíls of Elkhart. 3)) nnnutes (S-23 -61 

t+ 

`one. I111, rprl t.lhun of the .ectautph.lnnert, nI the n. SS 

renrg.nlintl omit) ch,n,l Corporation. \ot n 111114. for 
sponsorship. 15 'union-. ( \\ relui) I. 

Ittptt.rt nu the rnntrnse ..sial issue of 1.'rh.nt Reue.sal and It. 
artelopnleut ..í11r npn.entatsys from loth sides of II, 
s.ur. Sp iisnr 1)\ Somas 30 minutes 110-1-611. 

Dncn..u)u lo officials and citlrens or tilt nnttmt health AM 
..uut.utiwlS problems and the need for 1111rr h. tlth isla- 
tulu. 9`11011ur. I)\ Sill ras 30 minutes (11 -2S -712 

The pre silents of the lour ta- cnpport.d (all/ e.s and nut - 
s trMt1r. cb.cuss.<l the n. eels of colle t e< to the conung d. cade 
surd the stub 's r, 5IM)lsíhdut to support the in. \ tt us aulx) le 

for .p utsurship 3t) mono., 2-27-61 

I)u.u,s.tnn of the financial .sptt and the il 11,4111)c rt 

for a itIw ..wage tr. atout lit plant with er tpll ea. on ...rt.r 
om. n atrnn and pnhhl liealth \nl spol..nr,,l 4) m.uute, 
ti- )ll.p 
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IOWA 

AMES 

WOI-TV 

(:nv%:stl. a 

I.0 1 \Mr.: Iowa State University 

\t.rno111.: 4IIC T' 
RF rNl..r vrvnv t: II-14 

(.t.t 1I v1 ef.eN: Hobert C. .11ìdlut/l 

EDITOR! \I.1%1 \f.: \"onp 

EQUALITY IN IOWA An exa fion of race relations in central Iowa in terms of 
possible discrimination against Negroes in housing, employ- 
ment, and the purchase of real estate. Not sponsored. 30 
minutes (11- 15 -62). 

THE PEOPLE'S VOICE Discussion of legislative reapportionment in anticipation of 
the opening of the legislative session. Not sponsored. 30 min- 
utes (1- 4 -63). 

CEDAR RAPIDS 
W M T-T V 

(:u', si...2 
Ln tara.: W LIT -Tl' Inc. 

\Lrnoak: CBS TI" 

C11411 r: U'.1IT Station.. 

RrrNr rrvnv.: Kat: 

Cr.t:NV1 MAN% UN: William B. 
Qunrtun 

EDITORI \1.121 NG: None 

DES MOINES 
KRNT -TV 

I:II.e \ \r I. 8 

I.m r : Coules lingu:ines turd 
B frosting Inc. 

CNOI r: (.nu'Ies 

\r 1511)11A: (;BS 71 

lit 1111.4 T eTlvt : Katz 

Cs %tnsl. \Iv\ sNN: Hobert Dillon 

1:uurtnl u.V..r.: \tine 

111 \\ \ 

DES MOINES SCHOOL 

BOARD REFERENDUM 

DIREST IN RFD LAND 

CHILDREN IN DISTRESS 

THE IMAGE OF IOWA* 

Two separate, back -to -hack discussions, one favoring and 
the other opposing the multi- million dollar school bond issue. 
Not sponsored. 60 minutes (5- 28 -63). 
Positions of the National Fann Organimtion, the National 
Faon Bureau, and an economist from Iowa State U. at the 
time of the N.F.O. holding action on livestock in the Mid- 
west. Not sponsored. 30 minutes (9- 14 -62). 
Program was built to present various facets of Aid to De- 
pendent Children in lowa. Not sponsored. 30 minutes 
(6- 21 -63). 

Documentary based on a public opinion study conducted 
among Eastern industrialists to show Iowans how they look 
to those who can help them industrially. Not available for 
sponsorship. 30 minutes (9- 24 -63). 

IOWA'S LOONY LIQUOR 
LAWS 

A dramatization depicting the sometimes ludicrous conse- 
quences of strict compliance with Iowa's liquor laws. Not 
sponsored. 30 minutes (9- 4 -63). 

TWENTY -SEVEN SINGERS 

AND A POET 

YOUR KIDS AND THE 
NEW MATH 

.\lade uroilable to other sta- 
tions. 

THE DEATH PENALTY: 
YES OR NO? 

PEOPLE'S PRESS CONFERENCE 

Special Christmas broadcast featuring "Old Gold Singers" 
of Iowa State U., an illustrated reading of a Christmas poem 
by Dylan Thomas and the state's poet laureate. Sponsors: 
Farmers State Bank. 30 minutes (12-18-62). 
Telecast of a second grade math classroom session to acquaint 
the public with the new approach to teaching math in ele- 
mentary school. Not available for sponsorship. 30 minutes 
(9- 13 -62). 

Discussion involving proponents and opponents of continuing 
capital punishment in Iowa in order to enlighten the viewers. 
Not available for sponsorship. 30 minutes (12-5-62). 

Political, Business and Civic leaders answer questions called 
in by viewers during the programs. Not available for spon- 

sorship. 30 minutes (weekly ) 
STATE FAIR TALENT 
SEARCH 

Non -professional teen -age talent competing for opportunity 
to appear at the annual Iowa State Fair in a state -wide con- 
test. Participating sponsorship. 30 minutes ( weekly ). 

STATE MUSIC FESTIVAL* Concert featuring the state's most outstanding musicians and 

vocalists in the All -State Orchestra, Chorus and Band. Spon- 
sor: Iowa's Dairy Fanners' Association. 60 minutes (12- 2 -62). 

SPECIAL REPORT* 

ON CAMERA WITH 

Program dealing with any timely subject of major commu- 
nity importance. Not available for sponsorship. 30 minutes h 
(monthly). 

\C 

RUSS VAN DYKE 

Alto, uruilable to other sta- 
tions 

\or !u"portoug: hClf(: 11 , hit 91, -7'1, Cedar Bnpids.JUaserloo; 1 \IIItI' f \. \\'(1( :.T\'. 1)asenpurtItork bland : \\'(1:11) -T \. 

Daily public opinion poll of questions and issues of a tivael) a 
nature. Participating sponsorship. 10 " tes ( daily ). 

SPONSOR tv re 11.1C .\t r'.\ !Ks 



IOWA 

) .le. S ) I \ 5 

WHO-TV 

l'unt.,. 11 

het \.t t : Central Rrunden.tiuq 
Compost, 

\tT.n,.t NBC TI 

Rtrxt.t \1 snv : I'GU 

tnstukt. \It\.etn: Pan/ I. l.asrt 

1.s tous: Junior Jrhirternrnt Runner- 
( p for 19 n?h3 t?I 

Ent ruin None 

F0111' DODGE 
KQTV 

ttsl\11. 21 

Lrl \sta : ,Yorthrernt Tale! ision 
Cnnyrnt s 

\tT.tuxlt: ,\IIC TI' 

IitrRtat:vTSn.t.: Bernard llo,enrd 

Ia:v.xtl, \1s. Ed Breen 

F.nITeB1 U,71 ]G: Occasion./ 

:MASON CITY 
KGLO-TV 

fu.tnt.t 3 

I.lu:.st:r Lee Radio. Int. 

GROUP: .4asoc,nlyd with lsE1(:TI 
Hankalo, Winn.. and ANQ ITI , 

Quincy. Illinois 
\rrv.oxt.: CRS TI 

fi PRi.st t T.tTOt: Advertising Time 
Sale,, 

Gr sox O. NIA". scat R: 1lalter Rothschild 

EDITOR,t1.I7.ING: None 

SPONSOR tc et nt u ttr tttts 

U. C. KICKOFF RALLY' 

TELECHIEVERS 

B00 HIGH STREET 

\lndr m ailoblo to other sta 
t inns. 

CALLING ED BREEN 

HUMBOLDT CENTENNIAL 

HERBERT HOOVER 

MUSEUM DEDICATION' 

GREAT DEBATE 

TRIAL BY JURY 

\lade aenilahlc to other sta- 
tion.. 

AT THE CROSSROADS 

DIAL CANCER 

DEVELOPMENT 

BAND FESTIVAL PARADE' 

SPANISH I, 11,-8. III' 
Mode ntaifahle fo other 

finn,. 

Remote telecast of r.ells III.e1100.00ng thr lr ue r I).. \I .ne. 

1912-01 Cooed Campaign Not at.elL,hlc fur sponsorship. U0 

t., (10-2-62). 

I're..In( .vl h) the Junior At hies violent I eles hn sr rs ,n ord. r 

to gist. youug people an uPlwrtwnty to c yxnn rice hne.eel... t 
mg. Iwrsor. I'.unup.etu,g 30 nunnt.s 1 meekly 

1)r. \louus Jr Chaulnr of Cua,nur,. progr,un r.Il.vuug thr- 

cupatlonal e nuunnntt) rffnrts of the ydnnlg corn of the 
couuuuuu) \ul .n.ed.,hle fin .Ixlnvlttll. 3u unnnt.r 

uuntthl. 

People call .mcl disco, problem., events and issun s of tom I) 
local or national interest. Sponsors. Participating. 30 muc- 
us. ( Series ) 
Interviem with the author of the history of Humboldt. e e b - 

hr Ling its 100th year. Not available for sponsorship. 

Ikvlicat ceremon% from \\'est Liberty featuring adcóesses 
by President Hoover and Prerident Truman Sponsor Local 
fool company. 60 minutes (8-10-62 1. 

Serres of debates between the principal seekers of major of- 
fice. in Iowa. midi as Cos emir, Congres n. Sponsors. Par- 
ticipating. 30 ntinnte s (9 -10 to I0 -29 -621. 

r Actual nor. trial of a case which went to the snpreorie Court 
Sponsor.: Participating. 1h0 minutes. 

1)cKUmcnt.r .hosing t rawde.l cLnsrescnu and utrre ut tnn- 
ditinns In tir \Loon Cit High SC 110111. \ut asad.chl. for 
sponsorship. 3(1 unnntes (2.12 -(13 

NWT,. could t all in directly to a panel of inevllcal . yx rts al,d 
receive ausssers to their questions ,lxmt e toes \ut a..nl- 
alllr for sp.nu.nrshe(). 611 minim-. ( 1 -9-61 

Slate and local des elm n1 officials presented progress r. - 

pxprt oil what has Ixen accomplished and ..han ought l'o es- 
px tYal in the fnnre \nt as.uLlhlc for spin snrsh,p 1(1 .nu 

rtes (1- 20-63). 
Complete co.erage of the 2ith 1miners.Irs Bawl Frst,s.l 
parade fe,dnnng rN) bands. plis glue n..rnd flouts spot war. 

Ranks. 150 nliuntes 16-11-63 

Spanish at 6th, 7th and \th grade 1.el. t.nrglu to grad, 
school students and admits sponsor Sesen of 11. North 

+fn- Insta Gnon. Boards of Education -Ii minutes I).nls 

al 



IDAHO 

OTT l 111\\A 

KTVO 

( u.ssul 3 

1.11 i .si u. h Tl U 7 rlerision, /n.. 

Ni moms: ('liti T'l' 

141.111.,1 s I .rl. i:: George P. 
llollingLerv 

(:i.si.nH. NIA s.e.i.n: Juntes C. Conraw 

Eanoanu.lzrsv: A'eekly. 

SIOUX CITY 
KTIV 

l:us.siu 4 

lacvssii: hT11 Television Company 

Ni :T.oNK: .411á. TI', NBC TI' 
IIi 1.11i'4 T.TI. F.: George P. 

Ilullingh', 
l:i.sini \Its%ann: Deitrieh Dirks 

Eulrulu.l.11nl.: \MI 

SIOUX CT'l'Y 

KVTV 

( 11.s.11 n 

1.n4 s.0 i: People's Br lrusting 
Corporation 

NiTS.oNA: OH: Tr, (;ltti TI' 
III riti .i . Ikin" : kat. 
I,i.tA.11 \I...aiu: Donnie! I). 

Sullivan 

FUlroNlU III NI.: \one 

SABIN ON SATURDAY* 

MOST ECONOMICAL USE 

OF MEAT* 

JOSEF MEIER 

FAIRFIELD CHAMBER 
OF COMMERCE 

COMMUNICATIONS SUNDAY* 

Made available to other sta- 
tions. 

SIOUX CITY SYMPHONY 

Sixteen doctors and nurses deuamstratrd the need for public 
vaccine and showed how it would he administered. Not 
available for sponsorship. 15 minutes (10- 5-62). 

Two meat experts demonstrated the best way to cut and pre- 
pare meat. Not available for sponsorship. 15 minutes 
(10-5-62). 

Josef \ leier, star of the Passion Play, appeared for an inter - 
view and gave a history of the play from its beginning. Not 
sponsored. 20 minutes (10-23-62). 

A group from the Fairfield Chamber of Commerce, including 
chorus, told alunit the advantages of the area. Not available 
for sponsorship. 30 minutes ( 12- 21 -62). 

Reverend Stephenson, choir and officers of local Protestant 
church presented program concerning news inedia and the 
church. Not available for sponsorship. 30 minutes (1- 18 -63). 

In- school concert of the Sioux City Symphony Orchestra un- 
derscoring excellence and cultural contribution. Sponsor: 
Security National Bank, Sioux City, 60 minutes (3- 12 -63). 

THE MESSIAH Local high school chorus singing excerpts from the Messiah. 
Not available for sponsorship. 60 minutes (12-22-62). 

THE MAN IN BLUE 

SWORD OF HOPE 

A FEATHER IN THEIR CAP* 

Baseball seen by the umpire, plus an exploration of the life 
of an umpire. Not available for sponsorship. 30 minutes 
(7-20-63). 
Members of the County Medical Association discuss types of 
cancer Ce1111111011 to women, reviewing case histories, and an- 
swering viewer questions. Not available for sponsorship. 30 
minutes (2- 12 -63). 

Slade available to other sta- 
tions. 

U. R. 

PHYSICAL FITNESS IN 

THE SCHOOLS 

PROBE 

LEARN TO SWIM 

HOUSING CODE IN FACT 
AND FICTION 

Life on a nearby Indian reservation plus documentary dis- 
crssions with tribal leaders. Not available for sponsorship. 30 
minutes (4- 21 -63). 

Doc 'ntary report on blight in the city's shuns and the 
need for urban renewal. Not sponsored. 30 minutes (9- 13 -62). 

Contemporary discussion of tie physical education program 
developed in local high school.. Not sponsored. 30 minutes 
( 11- 14 -62). 

Syndicated films of lectures delivered by Dr. Albert Burke 
eumeerdng contemporary problems. Sponsor: Home Federal 
Savings and Loan. 30 minutes. 

Filmed swimming lessons, with special emphasis on swim- 
ming safety, done at a local pool with a Red Cross instructor. 
Sponsors: Participating. 5 minutes (9 -63). 

Graphic portrayal of the existing poor housing conditions and 
some of the unenforced housing regulations. Not sponsored. 
30 minutes (1- :30-63). 

SPONSOR I c rt BI.IC ;AFFAIRS 
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KANSAS 

'ITOl'EK A 

WIBW-TV 

1 Il tN.l l 13 

I.nlsur: smug, Ih,L(o'ariomi, Irl.. 

\lnt mat : (:BS TI 

lillIIrs1\l'%rsr Icrrv-Kn:.rf./ 

4nrNtl. \I%n%c.rn: nod 1l. 
:ralllltralrt 

1'.w%Nns: IrlI ( If 

I..nlTltllltllrl\/.: ()Er 

WI(;II IT 

KAKE-TV 
t ntVNrl. 10 

I.u.r'i,.I.r:: K IK1: -7'I and K.Jia Inc. 

\rr''ottl.: :IBC TI' 

It11IIITI \T %TI %r:: Kurz 

'in ows: Ilerulliner ,car)/ loon publie 
trrire (4) 

1.b11 ORI'.1.17.1 ]1: I )ail. 

W I ( . I J I `I' 

KARD-TV 
1:11 %'s7111. 3 

Lu r r r: It irhitu Trl.rision Corp. 

\1TwaNt:: \'IIC TI' 
It 11'X 4.1 NT *T 1%I: : 

I:1:\r111. Co: \l wt.rN: I)nn ihnrrn 

EDITOR] ti Izl?1:: Ilrr% orh.'r or.2k 

THE RELUCTANT 
WARRIORS 

STEEL RAILS & 

DOLLAR SIGNS' 

ROCK SPRINGS RANCH 

TOPEKA: NINE YEARS 

LATER 

THE ROAD AHEAD' 

. Uadi' nrailable to other +fn 
hone 

LET'S SPEAK SPANISH 

A NEGRO NEIGHBOR 

NEXT ODOR? 

OUTLOOK '63 

EDUCATION OF RETAROEO 

CHILOREN BY DERBY 

PUBLIC SCHOOLS 

WICHITA FAIR HOUSING 

COMMITTEE' 

CIVIL RIGHTS CASE- 
BOOK' 

WICHITA HUMAN RELATIONS' 

COLLEGE DEBATE' 

THE TRIAL PROCESS' 

%fade ncailable to other itt- 
fiour 

,\-nt Reporting: KT\'l'. FniRn; K \1S-T\, IIa. 

\ siiuiittl.,iiitl ¡Ht lu,,. d.Mtgmoo 4.1 do 1run.l 1nn1. 
s1 rs.' 1.rugL1111 111 the .iri' 1 \11l .t'. Ill.11dt for sponsorship tt 
uunnt.. 10 2i h I 

\toil% ol Ih. economic unp.1 t of th. r ufn, nh on K.n. 
wller. it I. th. le 44111.44 Indust,. `sponsor \I,1:F,.1.1'. \: 
tlnudl li,nll ol I o1.. L,, III moult.. (I 12-(13 

lll-drp,tll report on n.''.t I II smith t1. \rI..11tll. 1 t .. I11. 

\1.ousor (: t: h P(.1.n01 (:o in uunnl.s 3-2-h3 

\tgrll ti111.tt1o11 111 11,1..1., I,IO. %,Ir'. .IftPr sch.Mtl to gr.: ,ll. o 

151M' c'alltl' IM'fllr tlp \111.nIlu "lllrt \Ut \IMnIM,n1I 15 I11111 

ntes ti- -6.11. 

fon,..It of the nlxcooing sesion uf tip. I.gl.Iahu. 
slxmsor..t 10 amnia,. ( 2- 3.1111 

nt 

lase program to wbich t..0 h.r from 111t lilt., hoard of exh1 

t .Minn taught isms ers.Itloll.11 \p.11ll.h. Not .pwli,sorr(l. 311 min- 
ute.. l week!. 1. 

1)« ular wilt \OP statement. and silent filin exploring 
it of segng.ttrl housing ta 1% Uinta \nt .it .411.1111, for 
s ott.on.hi1..:111 Iman%,. 10 -'1 -ß3l. 

.\ forecast of the ear that lies .ahead for .oath- central Kan- 
sas hash, upon the ulatnr new. .'. eats of 1'N12 Not spon- 
sored. fill nliut (12..30 -(121. 

:\ report on the special program bring condos till In the 
Derby Ihiblit Stink)). to train the mentally retarded Imor- 
poratecl into program with p.irtleup.rhng sponsorship In 
minutes (12- 20.621. 

Professor of the L . of Wichita's political sci4mce department 
e.plored fair housing with uo'uth. n a( the Wichita l'air 
!loosing (Ì 'flee N.11 ata11.4We for sponsorship. 30 min- 
utes. 1 1-0-03/. 
\Irnthrr of Wichita Urban L'aine and a tnrnher of die Kan - 
s.ls Colnmissinn roi Ci'il nights iutersiew prsrnls dcnn.l ohs 
became of race or religious Imes Not available for sponsor- 
ship. 611 minutes I- I3.611 

I)e.ln of the Cnll.ge of laber.rl 1rt. and "q'. u,'ut,, ,'s and chair- 
man of the 1Vithit.l Unman Relations Commission pros tile 
information About the et .nil its m1 ntlx'r \ot 
a%ailahlr fur sponsorship. 30 minutes 2- 111 -631 

l'. of Kaunas eux) (. of \\ u lita debate the unii- ('mammals, 
nations fonlllllg. All u'vonolnl(- 41,111111111llt. \rot as ..usable for 
sponsorship. 30 minute. 0 -1ti -1,2 

Dram of the College of Business :141 %ration and Indu'.tr) 
at the l'. of 11.1( Iota and members of 1 1i'lut.1 llar Assn. 

enact a anti 1. Incl. \ot 1,.alahle for sponsorship. 111 meutes 
( 3-2-631. 

SPONSOR i\' et III u tFt tlRs ritt 



KANSAS 

W] CII I'11A 

KTVH 

I.nesN1l. 12 

Lu.F.xsir : U'ichita-Ihttchinsou Co., 
Inc. 

\r.-mnah: CBS 

11FraF:.1. sTATIpt:: Blair 

EDITORI \LIZING: None 

KENTUCKY 

LOUISVILLE 
WAVE -TV 

cu, x.r.I. 3 

I.ICi.N tit:: AA I'E, Inc. 

\t.Taunw: r \'l1C TI' 
Ibrat.F.NTATI't.: Katz 

(r NI* a. MANAGER : Nathan Lord 

.\pr.gp.: Farm Safety awards and ditn- 
tions (4) 

EmroRI IIZI XG: None 

LOUISVILLE 
WHAS-TV 

(:IIt\\FI II 

hi I NSF F.: II l! 4S 

'xi mufti.: (.IIS TI 

lit l'111 t N T.p 1%F.: Harrington, 
'lighter Parsons 

LFVn11 \Iv.el.tn: I ictar .4. Shnlis 

\v. vuD.: ,\ntionol Confrrrtice Of (:1, ris- 
tton. and Jews; lleu/linrn; Arn- 
tttck. loeirts of Crippled Children: 
liner-it-an II nr lónhrrs, and n 

others (I) 
01141111 11.I7INe.: \nnr 

HIGH SCHOOL DROPOUTS Study of high school dropouts from local and national stand- 
point. Why youths leave school, what problems do they face, 
how is their leisure time spent? Not available for sponsor- 
ship. 30 minutes (4- 24 -63). 

GO BACK TO SCHOOL Sequel to High School Dropouts. Programed to encourage 
youths to return to school. Not available for sponsorship. 30 
minutes (8- 14 -63). 

TODAY'S HOSPITALS - CAREER 

CENTER FOR AMERICA'S 
YOUTHS 

FARM PEOPLE 

Study of hospital services, personnel, programs, and oppor- 
tunities. Not available for sponsorship. 30 minutes (5- 14 -63). 

A report on one of the state's largest businesses. Covered 
many phases of farming and featured state agricultural 
experts. Not available for sponsorship. 30 minutes (6- 28 -62). 

THE SPIRIT OF CHRISTMAS 

TOMORROW'S CHAMPION 

Explored the religious meaning and true spirit of Christmas, 
featuring local opinions. Not available for sponsorship. 30 
minutes (12- 5-62). 

Amateur boxing in cooperation with Louisville Parks and 
Recreation Department to promote youth fitness and whole- 
some supervised activity. Not available for sponsorship. 30 
minutes (Weekly). 

KENTUCKY AFIELD Outdoor activities, principally hunting and fishing, with Ken - 
lucky Fish and Wild Life Resources Dept., to promote fish- 
ing and hunting facilities and conservative practices. Not 
available for sponsorship. 30 minutes (Weekly). 

YOUTH SPEAKS Four high school students discuss current issues with moder- 
ator. Not available for sponsorship. 30 minutes (Weekly). 

FARM* Live remote telecast from station farm, covering all aspects 
of agriculture. Sponsor: International Mineral & Chemical. 
30 minutes (5 -11; 5 -25; 6 -15; 6- 22 -63). 

LOUISVILLE'S NEEDS Discussion of needs, plans, accomplishments on urban re- 
newal and industrial expansion by people involved. Not 

,\lade available to other sta- available for sponsorship. 30 minutes (5 -11; 5 -25; 6 -15; 

fions. 6-22-63). 

WHAS CRUSADE FOR 

CHILDREN 

NATIONAL MERIT 
SCHOLARS 

P.K.U.-THE STORY 

OF SUSANNAH 

Marathon to raise funds for physically and mentally handi- 
capped children of Kentucky and So. Indiana. Not available 
for sponsorship. 17 hours (9 -22 and 9-23-62 ). 
Program gives recognition to 13 high school seniors, in Louis- 
ville, chosen as recipients of merit scholarships. Not avail- 
able for sponsorship. GO minutes (5- 22-63). 

CORPUS CHRISTI AND 
CHRISTIAN HERITAGE 

DAY 

Docunientary explaining l'henylkctonuria, its detection, con- 
trol, results if not treated. Not available for sponsorship. 30 
ulimntes (5- 6 -63) 
Corpus Christi procession is an annual event involving soute 
20,000 Catholics in the march. Christian heritage Day pro- 
gram involves about the same number of Protestants. Not 
available for sponsorship. 75 minutes Corpus Christi 
(6- 16 -63): Christian heritage ( 10- 28 -62). 

HI VARIETIES Variety show featuring local teen talent. Sponsors: Partici- 
pating. 1 hotu ( weekly ). 

Ix l' \T1 I IN) Not Reporting: \\ I.T \, Ilan ling I.reru: \\ LYT-TV, \\ LI:X I' \', l.exingbm: 1\ I.K\' =C \ Li ni.%ilk. 
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KENTUCKY 

I' .A I) U(. A I l 

WPSD-TV 

(;11t\\ti. b 

1.ICt \v t:: lúduevh ,\'en.yxyors. Inc, 

trtt ORA : \!IC 71 

CRIPPLED CHILDREN'S 
TELETHON 

CITY HALL 

I'tltlr .\nnn.il 1',trots telethon *silk app. al for pnthlu don 
twos for II.melu,eppesl Center. Not asadahle for pwm or I tp, 

1.1 hours I 10-17-I`+-02t. 

fMervrtt h, station pt rsuunel 'soh l'adn, Ill's iii n''r ainI 
four CIL) trrutnllstwurrs. Not asaiLdel. fur sponsorship I i 
uleunl.. (i eh -\Ian It, l'Ni 1). 

It rttl s1.v ACCENT Tupi., ul local Interest, Irmo pwditit s to ("1 Ill u ,tit III III 
NO( ,rt.ulahh fur,pxuisorshtI). 34) muuutc^. \.,noua (:t\RNtI. V% A1.111: \n/tr 1.i1img.luli . 

IinliilRllr.lzl\f,: \nne ATOP THE FENCEPOST I.'ve 111SCII11,te, %%1111 Lew of MO are .t Agri, Okla. It °I. I 

ata11.11rle for pwOnarship. UI Illtlnit s I stn l.Is 

\.,1 

PRESS CONFERENCE Area nrat,tnrn inlet-stets tsell- Luostu ur 11111111, .11 h'tir. \.a 

LOUISIANA 

A I, IJ 1.1 A. .L \T 1 ) 11 I 1` 

KALB -TV 

(:nt\vi. 
I.u:t \sit': Lanford 'l'el..asting 

Con' peut v 

(:Rota: 7'. B. Iwo' ford rotions. 

Nr.Ttt inn n: NBC T I 

lit PRI:s1.NT.ITrsE: ,ITS 

Gt.sl:R.tL \It,.tc1:R: K'iIIard I.. Cobb 

Eournen.sal c: None 

BATON ROUGE 
WAFB -TV 

1:111, \1:L 9 

1art.\str: %lodern Broadcast ing 
C pasty of Baron Rouge, Inc. 

NtlTtttlRlC: CBS Ti 

1(t:recsl.NTtrltl:: Blair 

I:E\rR.tl. \I t\ tr.tR: 'fun E. Gihbens 

EDITORI \I.17.ITC: Nuns, 

1.1)11:s11\-\ 

THE TESTAMENT OF 

FREEDOM 

FOCUS: STOP POLIO 

REFLECTIONS ON 

ROBERT FROST 

MODERN HERESIES 

MID-LOUISIANA 1962 

LOUISIANA FIREBUG' 

ARCHITECTURE IN 

SOUTHERN LOUISIANA 

WHEN THE SUN BEGINS 

TO SHINE' 

TO CLIMB A TOWER 

at,nl,d, (' or sponsorship. 30 minutes 11 arum. . 

tonal essay nu Handal' 'l'lungtson s s, ttu. for orchestra 
.lull nt.de choros Of pausar g,, fruti, santng, of 'fhoutas J. firr- 
son. \ot ,mailable for sponsorship. 311 .munes -i-l3. 
Lit , d,nx,utration and ditcu,sion of the adnuntslratiuu of 
the oral polio sactiue and ,t film demonstration of mas, lu- 
txvLtlinu. \ot .itailable for sponsorship. minutes (1,13 -63 

Conversation tsills Hobert Canton.rt. imrncau pox t and 
Frost commentator, on the life of Frost as rrtl.ctd i,1 I 

Not asailable for sponsorship. 30 1ntnut. (I. 30.133 

Conversation between a Roman Catholic priest, a Baptist 
chaplain and an Anglican bishop ou the Church in the 20th 

Century. Not : t.til.dsle for sponsorship. 30 minutes 13-11.0.3 

\ ear -end resume of the important Uetss ,.seau of l'N,2 of 
the area. Spolisor: %% !Oilfield First Federal `.IStnts and !Allis 
Assoc. fil) minutes (1 -(4- (3.31. 

:\ 5t5uly of the arsonist, one of 1Iu main t,ms. s of forest 
in Louisiana. hast he starts fines and st ssle.s. Sponsor 1 \ offs 
Bakery. 30 minutes (2- 15-63). 

A Iiistors of .irchilecture giving the reason (ur earl, de.It;us 
ant, EunJ.uneutals sill f0110%% 1`t1 1i, SoulIlerlu lwuut,tn.e \ot 
.m.til.tlle for gxrnshorship. 30 minutes (1, -2.3 and ti -1's -03 

\l ade at allahf,' to other st a_ 

norm. 

THE WORLD OF ARMIN 
SCHELER 

Problems inherent In a mental institution, trfItr.tsunç the old 
tnncept of collll intent with the nets cone, pl of rehahllita- 
tion. Not asaihthle for sponsorship. 30 minutes N- 29.413 , 

Report on special classes offerer( b 1ouisian.I stale ( Unir. 
ah to elenuutary school teachers to etplant the n, st trh- 
uigne of teat bmig fortiori Luitte.tge. \m( at f sr sp. n- 
surship. 3O minute. . 1 S -113 -1331. 

Sculptor and professor of art pre.. -nus purpw.s. ul s.wlpntr, 
by slum ing and csplaming some of Ills uttlt tstirls \ot as .I. 
able for sponsorship. 10 minute. 7 -11 -H1 

\ot Rrlwrring: h.1T1:, 1.1.1.1 -TN I.afasell.: hl'I.I:T\', I..tl.t 1 Ie.irle-. 

SPONSOR rte rlttl IC AFFAIRS G: 



LOUISIANA 

11\110\ ROUGE 

WBRZ 
1 il+\sla. 2 

I.tU 1.1.: I.wl/iFianrt Telrrtiswm and 
Broadcasting Inc. 

\Irv+ual.: IIiC TI , \BC T1 

Hi.Vttl sr t c11+1 : George N. 
¡Jollín pbrn 

(.l t.a+l. 11+su.l.u: I)ouXlas I.. 
llnnship 

F.wnunt u.l2l r.: ()erosional 

AIOívROE 

KNOE-TV 

1 uv\vrl. 8 

1.11 r s.I.l.: Nor Enterprises. Inc. 

\t 55(111k ABC T1', CBS T1- 

Itt PIIEpl.+r snst.: Il-R 

GI em u. M.. vl:l-0: Nail II. Goldman 

s tints: Parish and State !lean Asso. 
riatian Citation: Loral and State 
lledical Soviets. Ciaaions 13t 

I:nnvmuvt.azne: Three times tceekfs 

E\V ORLEANS 
WDSU -TV 

I Ii+ssll (. 

I 0 r salas : Ifusnl Streel C¡rparallan 

\nsswnls \RC TI 

Ill VIII i a+ TVA. [ /doer 

e.l vn%l \lss+rain: I. Louis head 

'ss%icus Imrriran I Am" tailor, for ¡tr and Loral Victors and 11.11.1. 
¡ward: Ohio .State (I i \ea Orlran.s 
l'ress I lob a.slyd (I and :, 

1 0111,141 Si 1/IS1. 71 err dads 

NO BELLS AT CARVILLE* 

WITH NO LANGUAGE 

BUT A CRY' 

THERE'S A LOT TO BE 

SAID FOR TEENAGERS* 

SOUTHERN UNIVERSITY 

SPECIAL' 

WITHOUT VIOLENCE* 

.lhlcle available to other sta- 
tions. 

OPERATION CHLORINE' 

POLIO CLINIC PREVIEW* 

CARDIOVASCULAR 
PROGRAM' 

CITY SCHOOL BOARD 

REPORT 

RILES OF THE WATER 
ROAD'' 

o .\lade available to other sta- 
tions. 

THE HUEY LONG STORY* 

TARGET: MOON 

CITY COUNCIL MEETING 

SOUTH OF THE BORDER - 
COLOMBIA 

REPORT ON EL 

SALVADOR 

o tfad,' arailuLlr 
t Teo 'Iv 

to other sta- 

Origin, function and future of the I.._S. Public Health Sani- 
tarium (Lcpmsorium) at Camille, Louisiana. Not available 
for sponsorship. 60 minutes (9- 17 -62). 

Accomplishments of the Louisiana State School for the Deal. 
Not available for sponsorship. 6(I minutes (9- 21 -62). 

Development of the positive side of the progress, personality. 
and thoughts of the teenage population of Baton Rouge. Not 
available for sponsorship. Ell minutes (6- 13 -63). 

I listory and services of Southern University, the largest Negro 
university in the United States, located in Baton Rouge. Not 
available for sponsorship. 60 minutes (6- 20 -63). 

A documentary study of peaceful integration in Southern 
states. Not available for sponsorship. 60 minutes (8 -29 -631. 

('reparation, precautions taken, the actual raising and dis- 
posal Of a long -sunk barge loaded with deadly chlorine gas 
tanks, in an attempt to alleviate the fear of the comnnmit).. 
Not available for sponsorship. 311 minutes (I0- 20 -62). 

Completely manned inoculation clinic set up in studios :nad 
procedures of mass oral inoculation demonstrated, again to 
alleviate fear. Not sponsored. 30 minutes (2 -2 -63 ). 

One of an annual series of five programs devoted to news of 
new techniques and discoveries in the treatment of heart 
diseases. Not available for sponsorship. 30 minutes (2 -17 -631. 

Financial report and discussion by the school board on the 
disposition of monies spent through a recent city school bond 
issue. Not sponsored. 30 minutes (3- 16 -63). 

An informative and official program on boat safety with es- 
planations Of new boating laves :rod other pertinent data. 
Not available for sponsorship. 30 minutes (5- 19 -63). 

Events that shaped the life of Huey Long and analysis of Ili 
impact on state and nat. al politics. Sponsor: Ward Baking 
Company. Ell minutes ( Series 1. 

The role of New Orleans in the U. S. Space effort, and prog- 
res in the race for the moon. Sponsor: Ward Baking Com- 
pany. 3(1 utilutes ( 5 -13 -631. 

Important New Orleans City Council meetings and votes 
on entroversial tas and zoning proposals. Not available for 
sponsorship. 240 uninutes (1l -30 -621: 180 minutes (3 -14 -631. 

Report on Alliance For Progress, the Peace Corps, and Co- 
lombia's problems in dealing with the U. S. Not sponsored. 
311 minutes ('2- II -03). 

Report from El Salvador whose problems are typical of roam 
other Latin American nations. Not sponsored. 30 . 

tes 
(S -3 -631. 
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LOUISIANA 

NEW ORLEANS 
WWL -TV 

CIIANNLL. d 

I.lcI:NAFE: Loyola ('ni., -rstrs of the 
South 

NET onK: CILS TI' 

ItI.PnE.ENTATISI.: taut: 

GENERAL 11ANAmin: J. Ihchuel Larh 

AwAnas: National Gold (fell :(word of 
the Catholic Broadcasters .fssocia 
tian (1) 

S1IREVEPORT 
KSLA-TV 
CHANNEL 12 

LIc.EV.EE: ICSI.:f-TV Inc. 

NI:TSoRw: CBS TV 

firPRl?E VTAT1tE: III(I' 
GENERAL \LtNAGEn: Winston B. Linton 

Eutronlu.IZtNc: None 

SH REVEPORT 
KTAL-TV 

CHANNEt. b 

LICE 51.E: KCIIC Inc. 

NETWORK: SUC Ti' 
GRoer: Palmer Media Group 

ItrPRI.SI:NT %TISE: (flair 

GENERAL MANAGER: James S. Dugan 

EDITORI ti. !ZING: Twice dais 

SPONSOR n Pt nt tc .sEt MRS 

VATICAN II 

APOSTLE TO THE WORLD 

ARK- LA -TEX SPELLING 
BEE FINALS 

I)rxvmr mar> ou th (Inning of the Prim ut t ,h I n 

nicrttc.lf Council III Ruine and t spI ue duni r f th p ut 11 is I 

In the C:unntd b) Lxal bishops. Slxmsttr l'ros;r I In.x1t 
60 minutes ( I 21603) 

Dos inns unary of the coronation of I'u1n I'.ot) \ I soul i rlts 
cosston of what he meats to the future of the Itumvt (' tlolie 
Clout h Sponsor l'rogt. sae Fo...). 611 uni nt.. 

Regional tri- state final contest between 0*) .tuts tits to d. - 

termine which stuuld participate in National Sp. fling Bee 

Not available for sponsorship. 30 minnt. s (5- I -6.3 

JUNIOR LIVESTOCK 
AUCTION 

Auction of the Junior Livestock championship animals at th. 
Louisiane State Fair. Sponsor. Kansas City Sonthom ltul- 
road. 30 minutes (1-27-113) 

POLITICAL PROFILE* 

CLASS OF '63 

Profile of the newest member of the !song "dynast)" to enter 
the political arena. Gillis Long. Not asailable for sponsorship. 
30 minutes (1- 27 -63). 

An appraisal of the prospects fur the graduates of the . I iss 

of TO. Interviews with students, teachers, business people 
Not asailabie for sponsorship. 30 minutes 5- 22-6.3 . 

WHAT'S NEWS 

made (mailable to other sta- 
tion.'. 

REVOLT AT OXFORD' 

DEATH OF A BILL 

Weekly series in which youngsters are tested MI tin it know l- 
edge of the preceding week's nest.. Not as.ulabl for spon- 
sorship 10 Minutes. 

Highlights of thi struggle during the enroll nett of J t u 

Meredith at tht Luis ersrty of \Iissisctppt hi n. 1 t I th. 
campus. Not as ai table for sponsors! 4). 45 minus. s Its -I -63 

THE SCHOOL BOND ISSUE 

THE STORY OF A CHURCH 

The deL.dt .nid tutu' nn f r.. Eles tors nt the stilt. I. 1%1 11 Ir. 
Of 1.0111,1.111,1 \.t .n.ufahl. for p.anorl p. 3n I oint, s 

(6-6-63 

1)isctission of an important whorl In nd e testis n u. Tet- 
irkana. l-r as bccaiLse . f lack of (room nits tu s Est indi 
of lht issue. N it as,nl.ihle for .pin ars) Ip 3t) I u erti 

5- _0 -6.1 

POTENTIAL FOR PROGRESS 

Wad, arailahle t ) other 
n .t 

sta- 

A tutu seat to the Ness Fnrst Bat test ('hnn h r f sep rt 
Li.. sthttll took oc. r a compl. te (t rim r e. IL-Ve carnpus 
Not s% misfile for sponsorship. 30 muntt.s 1-27-(l1 

Ihghllght. of industnal des clop-n.nt in the three state area 
and protection of Iuttire pxetcritral f.r increased development 
Not as ill Ode for sponsorship II) minutos ti-18.413 



LOUISIANA 

SII BE EIORT 
KTBS -TV 

(,IIA\\L1. 3 

l u t hTIfJ. hle. 

\lrwutu: IBC Tl' 

lil eI1Es1:NT \TI\ 1:: Katz 

u \I ss; tcr.IC: E. Newton Wray 

EDITORIALIZING: None 

MAINE 

BANGOR 

WABI 

CHANNEL 5 

LICENSEE: Community Telecasting 
Company 

\I.Tt%ouK: ABC 7'V, CBS TV 

t,nocr: llildreth Radio -TV network 

liErUISENTATIrE: George P. 
llollingbery 

GENERAL MANAGEIt: Richard R. 
Bronson 

EDITORIALIZING: Occasional 

BANGOR 

WLBZ-TV 

t:11 \\VI1. 2 

hua sl.l : il Lll%-Tf Inc. 

VETN0116f ABC 71 , .\'l1C I1 

CuoCr: .11airte Broadcasting System 

RI l'aF4i VT\TI\L: Katz 

t:I m nU. \1 vYVCEU: Rudolph O. 
Var( naI 

Fulroln 51.1ZI VC' None 

RESTLESS CITY Documentary of the industrial activity of Bossier City, La., 
presenting a pattern of industrial effort and a favorable psy- 
chological approach which could be of benefit to every com- 
munity in the coverage area. Sponsors: Participating. 30 min- 
utes. 

GOODWILL TOUR REPORT 

CHRISTMAS DADDIES 

THIS IS YOUR CITY 

A report on a good will tour made in Arkansas and Texas by 
the local Chamber of Commerce to assist it in its industrial 
development program. Not available for sponsorship. 15 

minutes. 

Annual Christmas telethon for needy children produced in 
cooperation with local and state aid organizations. Not avail- 
able for sponsorship. 300 minutes (12 -62). 

Annual 13 week series by the City Manager discussing prob- 
lems and projects relating to local citizens. Not available for 
sponsorship. 30 minutes (1 -63 to 3-63). 

ASK YOUR DOCTOR Monthly panel of M.D.'s answering telephone questions on a 

pre -arranged medical topic with a brief opening statement 
by each doctor. Not available for sponsorship. 45 1IIinittes 
(10-62 to 5 -63). 

THE UNIVERSITY AND 

YOU 

Produced by the University of Maine with a variety of for- 
mats- entertainment, panels, dramas, lectures. Sponsor: 
Bangor Hydro Electric. 30 minutes (9 -62 to 6 -63). 

QUODDY NEWS CONFERENCE Secretary of the Interior Udall and daine Congressional Dele- 
gation bold news conference on the administration's Quodd> 
Power Project Report. 60 minutes (8-2-63). 

BREWER CENTENNIAL Filmed doeumeutar] of the week -long celebration of the 
100th anniversary of the city of Brewer. Sponsors: Partici- 
pating. 30 minutes (9-20-62). 

MAINE ELECTION REPORT 

HANDS ACROSS THE 
BORDER 

A succession of 5- minute reports every half hour throughout 
election night to provide comprehensive coverage of local and 
state returns. Sponsors: Slcepei s \lea's Store. (11-6-62). 

Live greetings with entertainment exchanged between Maine 
officials and New Brunswick officials to demonstrate interna- 
tional goodwill. Not available for sponsorship. 30 minutes 
(7 -22 -63). 

SPONSOR ut I( st t %Itcs 



MAINE 

1) 0 WI' AN1) 

WCSH-TV 

I.rl\\\I1 n 

lart:Nsit: %laine HuJia .C' Telerision 
Conlon/1, 

\t:auuts: YII(. T{' 

I.uol r; %/nine /t /owing Ssstrnl 

I{t Pnt+t.\r STILE: Kw: 

Ia:Nt.lt.u. \Isn.sct.n: Jack In(ou.l 

EDITUniAI.IZise: .\one 

PORTLAND 
WGAN-TV 

Lll ss\ti. 1.1 

Ltet.sstt: any Gannett Broadcasting 
Serrines 

NEminils: CBS TV 

1(IPn,.t. sr STILE: Blair 

Gi. cnsi .srtu: Donald S. %loellrr 

Eso run% si 121.1:: Orrn.\ionnl 

PORTLAND. 

WMTW-TV 

HEART CYCLE 

PROFILE OF U. OF M. 

VALEDICTORIAN SPEAKS 

MAINE DAIRY INDUSTRY 

Made available to other sta- 
tions. 

THE ALLAGASH 

THE U. OF MAINE 

BUDGET 

THE PERSONAL TOUCH: 

PART I 

THE PERSONAL TOUCH: 

PART II 

THOSE BLANKETY -BLANK 
TAXES 

;MAINE 

t:ussost1 

I.Ie,Fsstt:: IIt. II nshinrrv.n Te. In,. 

\t-rssout:: :11tC-T1' 

I(ElRI:SE\ T STILE: II1CI' 

GENERAL \I \V \eER: John W. Guider 

EDITORI ()erosional 

Ali .spl.nlauun of tit tutu (mouton tylxs of h. nl dis. rd. r 

null progress clade In c(nopit ring theta, 1. attiring .1 h.-art 
spx- cialist and n flhu..l dtxvut.a In of +IIO 'It .II prat tt. Alt II 
+plt.'I,II rinpll..sts an. work h. IIIg done 1i. \l.11ln. Not ..\.111 tole 
for youst.r +hip. 30 minutes (12- I -03). 

Series drvOlr.l tu llispet ling t at 11 It et of the t I.N. t It of 
\laine to educate viessi is to the s. rs u.-s pus l(1..I bs the 
[hlisrr +ity. Not available for spwl.s(.rslup. 31) uuuutt 
( Satsudays). 

Sis high school s.lt..lt tunans in a ruuaI talle to . six's, urss- 
rrs to I)u' atutudrs and opinions of ontsl.nulo.g young isetipie 
No( as actable for s orIrship. (N) uuunl,s (0.20 -43 . 

A thorough look into une of \Can.'s leading industries front 
the viewpoint of the fanner, the milk du al. r and the con- 
sumer. Not available for sponsorship. 60 minutes (0.2h -63). 

Programs set forth reasons for rctautnig th, Aliag.nh r. gon. 
.1 vat tract of natural wilderness lu northwestern \Lon. 
threatened by hydro-ch. trie des elopment and road budd- 
ing. Not sponsored. 30 minutes (2- 23 -63). 

Pointed out the plight of educators un their .gapr..pratlnu 
trouble scith the state legislature. Not available for sponsor- 
ship. 30 miuut.< (1 311 -63). 

Croup of local buslnessinen head westward to -sell- 
after unsnccesshd attempt at saune by the state I), ¡tutu). ut 
of Economic Development. Not sp.nsortd. 10 minutes 
(5-5-63). 

Showed tangible results of Ls. stern top by local bnsul.5sut n 

and gave first tv ,sposare to a new state promotion film. Not 
siolusor.d. _30 initio (.s (5-222 -63). 

lidOnitation.l list'nssiuu bs civic officials and business 1. ad- 
ers On the resamp.sl tais structure for the cats. \o1 1s,1111bI. 

for sponsorship. .30 ntiuut,s 01- 1(1 -62). 

- lf'l'. S11 I \ (','f'O1'. N. II. 

McINTIRE- HATHAWAY 
DEBATE' 

JOURNEY TO THE 

ALLAGASH` 

MAINE TEACHERS ON TRIAL` 

WOMEN'S CLUBS 

CONVENTION REPORT 

MISSILES - DETERRENT 

TO DISASTER 

Political debate hetsseen tht mcnmb, nt (. ('ongresslnu 11 

Representause .Ind his opponent \ot asad.hle f sp.nt.tr- 
ship. 30 minutes ( 9-2N-62). 

The Allaeash rt Mott. .1 possible National Park at, a or site 
of a proposed by tiro-. lee trie pro ect. \ut as.nlall. f. r p. 1 - 

sorship. 30 minutes (I- 13 -0_). 

Made available to other sta- 
tions 

\laine leaf ht-rs answered (Iutstmt s ¡wst.I bs I'( \ 1 t I I. rs 

concerning the quality of education In III h .41 s Is \ t 

available for spouts( rsltip. 30 minutes 13 -2S-6.1 . 

I ighlights of the 7Ist \nnu.tl Con.enit a t f tin. \Iu1 I . 

(ration of \\ out n's ('lobs. Not as ailahh f tr sp. +. rsl tp I i 
minutes 13-1 I -6 3 . 

Report tallor..l to Northern N.... I u I uxl . r. I f tL. ¡- 
Cure of [.. \rms and \Ir I ori. I ussd. rl. h I s \ t is 1 f- 

able for spoils. rsl gs I i mint tt, 

SPONSOR rs et III It St AIR, ñq 



MAINE 

i>RES(1LE ISL.E 
W A G M -T V LORING ANNIVERSARY 

I:uesEt. 8 

Ln roostoak Broadcasting 
Corp. 

\trnuttti:.IItC TI CBS TI 
\ll(: TI 

Eimer: Ilildreth Network of slain, 

Ili rue st. STATrt.: George P. 
llollingbery 

GL.SI.IIAI, \IA]:\6in: Stanley A. Lyons 

Knrruttnt.tzlnc: 'Vane 

MARYLAND 

BALTIMORE 
WBAL -TV 

CHANNEL II 

l.rci. NBa:: llearst Corporation 

NETWORK: NBC TV 

Ili.rRFSENTATI \E: Petry 

GENLIIAL MANAGER: Brent O. Glints 

Aweaos: Ohio State regional award (1) 

F.DITonl\I.IZING: None 

BALTIMORE 
WMAR-TV 

I.ii sNic. 2 

Linssit : rl. S. Abell Company 

\trnunK: CIOS TI 

lit lIU Si STATUS i -: fear: 

1.1 cI Ru. \1A% 11.1 u: E. K. Jett 

1'u imust.1znc: Mortth/v 

Brief program dealing with the impact which Loring Air 
Force Base has on the community, andhas had for the previ- 
ous 15 years. Not available for sponsorship. 15 minutes 
(9-20-63). 

CHRISTIAN YOUTH RALLY Remote telecast which included brief talks by local high 
school students, a panel discussion and talks by business and 
civic leaders. Sponsor: Christian Civic League. 60 n ' tes 
(10- 12 -62). 

ROTARY RADIO -TV 

AUCTION 

Televised auction of items solicited from the area presented 
by the local Rotary Club for the benefit of the Hospital En- 
dowment Fund. Not available for sponsorship. 438 minutes 
(11 -20 -62 to 11- 22 -62). 

POTATO BALLOT - 
INDUSTRY 

A brief look at the sagging farming industry in the area, plus 
a discussion of a ballot on proposals to remedy the situation. 
Not available for sponsorship. 30 minutes (4 -9 -63 & 7- 10 -63). 

AWARDS NIGHT 

THE IMPERFECT PROMISE 

Annual Community Service Awards presented to persons who 
have given freely of time and effort for the betterment of the 
community. Not available for sponsorship. 30 minutes 
(12- 24 -62). 

Ilealth problems of the aged and what individual families 
as well as the community as a whole can do about them. 
Sponsor: First National Bank. 60 minutes (1- 21 -63). 

THE CANDIDATE SPEAKS Live appearances by candidates for mayor, city council presi- 
dent and comptroller, presenting their platforms to the - 

voters. Not available for spnsorship. Varied lengths. (April - 
\fay 1963). 

CONSECRATION OF 

BISHOP MILLS* 

Consecration ceremonies of the elevation of Father Cedric 
Mills, a Baltimore Negro, to the newly created office of Epis- 
copal Bishop to the Virgin Islands. Not available for sponsor- 
ship. 90 minutes (4- 19 -63). 

GWYNN OAK PARK 

DEBATE 

Bringing together of two sides involved in the civil disobedi- 
ence demonstrations seeking to integrate a local amusement 
park. Not available for sponsorship. 60 minutes (7 -S -63 and 
7-15-63). 

PEABODY CONCERT 

° Made available to other sta- 
tions. 

FAITH TO FAITH* 

THE TOOLS OF VIOLENCE 

IN THE SUN'S ORBIT' 

FACE TO FACE 

Performances of the student orchestra and vocal and instru- 
mental soloists from the Peabody Conservatory of Music in 
Baltimore. Sponsors: Maryland Savings and Loan League. 30 
minutes (5- 20 -63). 

Program explores differences and similarities of Christian be- 
liefs of the Catholic and the Protestant faiths. Not availahh 
for sponsorship. 30 minutes (weekly). 
Documentary study of the legal and illegal weapons used in 

the commission of a growing number of crimes of violence. 
Not available for sponsorship. 30 minutes. 
Linked seven Baltimore Sun foreign and domestic corres- 
pondents. in their respective bailiwicks, by phone and film. 
in a year -end discussion of the state of the world. Sponsor. 
Suupapers of Baltimore. 60 minutes (1- 2 -63). 
Series of programs preceding general elections providing 
face -to -face confrontation of candidates for major political 
offices. Not available for sponsorship. 30 minutes. 

MEDICINE '63 

° \lade al tillable to other sta- 
now, 

\Itl I \\I) .Nor Neparrinit: u ItIt1,:1'\ .di.Lur. 

Members of the Baltimore City Medical Society illustrate 
and discuss the latest advances in medical sciences. Not avail- 
able for sponsorship. 30 minutes (weekly). 



THE SUN 

WMAR Show Exhilarates 
'`IlI best documentary 

study of narcotics addic- 
tion I have Byer seen was pre- 
sented on %'MAK -1 V last 
Wednesday. It also set a new 
high in every phase of produc- 
tion for the station, which 
has mask some good ones in 
the past year. 

The first of a three -part 
study of the subject, it dealt 
with the pro:Icm from the 
point -of -view of one victim. 
The second will he on the re- 
lationship between the addicts 
and the law and what is being 
done by the authorities. The 
final one will discuss efforts to 
lind a cure, and more satisfac- 
tory ways of providing help 
for those who need it. 

The staff responsible for it 
scored an achievement which 
is extremely rare in television; 
indeed. I can think of only a 
very few factual programs in 
which it was noted. That is, 
they found a wan to build the 
opening film around a real -life 
person, willing to brave the 
stigma which is the heroin 
user's lot. She talked freely 
about herself and a period of 
misery which began sixteen 
years ago, when she was 12 
years old. 

Tremer duos ¡u, -r 
This gave the story a human 

By DONALI) KIRKf.F.Y 

quality and an Impact which 
go beyond the power of words 
to describe. But this was onls 
one of many assets. Techni- 
cally, it was brilliant, an ad- 
jective which may he used 
only once in a while in refer- 
ence to locally produced 
documentaries. 

I ?verything meshed - the 
production by Bob Cochrane. 
the script by George Gipe, the 
photography hy Charles Pur- 
cell, the direction by Janet 
('ovington, the narration by 
Don Ilruchcs'. 

Puri Of Plioern 
They were fortunate as well 

as enterprising in their discov- 
ery of a young woman who 
was able to tell her own story. 
largely in her own words, in 
an articulate but simple, sin- 
cere manner. She didn't learn 
to talk this way in school: she 
was a high school drop -out. 
She was taught mostly during 
periods of confinement in the 
Maryland Institute For 
Women. She has three chil- 
dren, not shown, of course. 
in the film. She displayed. 
without coaching or rehears- 
ing. a surprisingly thorough 
comprehension of the nature 
of the drug habit and its 
consequences. 

lier story was set off h con- 
cise statements of facts about 
the problem as it affects Balti- 
more. and the whole pattern. 
of which she is an individual 
part. Also, there was a most 
remarkable kind of counter- 
point In Mr. Purcell's photog- 
raphy, which deserves special 
mention. 

His camera. with liberal use 
of close -ups of inanimate oh- 
jects as well as faces. told a 

complementary story about 
the various environments in 
which the young woman has 
lived -home. jail, the streets 
and alleys, stores. One of the 
most remarkable things about 
the film is that the sound track 
alone would he absorbing on 
radio, and the pictorial back- 
ground, would be fascinating. 
if shown by itself with a few 
subtitles. 

Both would profit from a 

tine musical score by Glenn 
Bunch, which stressed the 
changing moods without being 
obtrusive. 

If Parts II and III, to follow 
on dates not yet announced. 
maintain this standard. Drug 
Addiction will he in strong 
contention for whatever prizes 
are offered in the documen- 
tary field this season. 

"The Octopus , , , and the Addict" 
Another in a series of documentary programs produced in the 

public interest by the WMAR -TV editorial projects team. 

In Maryland Most People Watch 

WMAR -TV 
TELEVISION PARK, BALTIMORE 12, MD. 
Represented Nationally by THE KATZ AGENCY, INC. 
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MARYLAND 

BALTIMORE 
WJZ-TV 

( :.IANNEE 13 

l.u.r NSr:, :: Westinghouse Broadcasting 
Company 

Game: Group tU Stations 

;SUrloxw: ABC TV 

ltr :PRESENTATI %E: TrAR 

Gr.NI ;IIAI. MANAGER: Herbert B. Cahan 

AWARDS: Ohio State Honorable Men- 
tion 1962 (2) 

EDITORIALIZING: Three times weekly 

MASSACHUSETTS 

BOSTON 

WBZ-TV 

CIIANNEL 4 

LICENSEE: Westinghouse Broadcasting 
Company 

CROUP: Croup t1' Stations 

NETWORK: NBC TV 

Itr :rnesENTATI E: TrAR 
GENERAI. MANAGER: James E. Allen 
AWARDS: Special award front the Gov 

ernor of the Commonwealth of Bassa. 
n uisetts (5) 

ErTn111 U.17.1 sG: Four times weekly 

BOSTON 

WHDH -TV 

(.t1AN\I.l. S 

M.ICr:N.4l:: t1'lll/ll, loc. 

\I.TWOntC: CBS Tt' 
Ib rxl sr Nr wrll t: Blair 
Cr \unl. \I u:l.x: t1 ill' n. 

tL Grath 

F:Dmrel.vi trlE: .\'arte 

r2 

THE MARK OF MAN* 

LET'S PUT BALTIMORE 

ON THE MAP 

GWYNN OAK PARK 

THE BALTIMORE 
JEWISH HERITAGE 

History and current treatment of leprosy filmed in Africa 
and the U. S. attempt to eradicate the Biblical onus surround- 
ing this illness. Not sponsored. 60 minutes (12-62). 

Discussion aimed to break down general apathy, build a sense 
of pride in the community and stimulate existing civic or- 
ganizations. Not sponsored. 60 minutes (4 -63). 

A confrontation of forces involved in the dispute over the 
desegregation of an amusement park. Not available for spon- 
sorship. 00 minutes (7 -63) . 

History of the Jewish population and its contributions to Bal- 
timore. Not sponsored. 30 minutes (4 -63). 

THE FORT AND THE ERA* 

° Blade available to other sta- 
tions. 

KENNEDY - McCORMACK 
DEBATE* 

Commemoration of the 148th anniversary of the writing 
of the Star Spangled Banner by re- enactment of the Battle 
of Baltimore. Not sponsored. 30 minutes (10 -62). 

' 

Televised debates between Edward \1. Kennedy and Edward 
J. McCormack, jr., prior to the primary election for Senator. 
Not available for sponsorship. 60 minutes (8 -27 and 9- 5-62). 

FOCAL POINT: 

GOVERNMENT 1963* 
Three public forums on morality, modernization and man- 
power in government. Not available for sponsorship. 90 min- 
utes (11 -26, 27, 28 -63). 

F. SCOTT FITZGERALD: 
A PORTRAIT SCRAPBOOK* 

The life of this famous author hosted by Andrew Turnbull, 
personal friend and biographer. Not available for sponsor- 
ship. 30 minutes (11-28-62). 

ELEVATION CEREMONY 
OF THE VENERABLE 
JOHN M. BURGESS 

Ceremony in which a Negro was elevated to Bishop in the 
Episcopal Church for the first time in the U. S. Not available 
for sponsorship. 120 minutes (12-8-62). 

ASSIGNMENT: PRISON* 

Made available to other sta- 
tions. 

CHRISTIAN UNITY* 

FOR US THE LIVING* 

BOSTON YOUTH SYMPHONY* 

ONE MORE HURRAH 

BRAZIL EXCHANGE PROJECT* 

° Made nraih,bl, in other .Ma- 
ti,.,. 

Documentary about crime and the petty criminal that fol- 
lowed him from his apprehension to his first day in prison. 
Not available for sponsorship. 30 minutes (3-4 and 8- 25 -63). 

A dialogue on prospects for Christian unity between a Roman 
Catholic prelate and a ranking Protestant leader. Not avail - 
able for sponsorship. GO minutes (1 -30 and 4- 7 -63). 

An interpretation of the turning point of the Civil \Var. 
marking the 100th anniversary of the Battle of Gettysburg. 
Not available for sponsorship. G0 minutes (7 -4 -63 ). 

Series of three programs highlighting high school -age musi- 
cians of the area, with emphasis on high performance qualit%. 
Not available for sponsorship. 23 minutes ( May. 1963). 

Conversation with politician Michael Ward contrasting mod- 
ern politics with the days of "The Last Hurrah.- broadcast 
On election eve. Not available for sponsorship. 30 minutes 
(9- 13 -03) . 

An exchange of documentary programs explaining American 
sway of life for Brazilian viewers, produced in Portogese. 
Return programs from Brazil aired on the station. Not avail- 
able for sponsorship. 20 minutes (Series). 

SPONSOR/t y rt nt tc .lr> Atas 
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sin, ,A 5eiLeoiii: So s Cu me 
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,A s u s 111611 ,A S,A l b u -R é 1t e 

u e,A 1'l s ,A b u R s 11'l s 1n .* 

With this Gaelic greeting by President Eamon 
De Valera of Ireland to the citizens of Boston, 
WHDH -TV begins its seventh year of "Dateline 
Boston ", a unique series of daily television pro- 
grams in the public interest. 

"Dateline Boston" is seen each night of the week, 
Monday through Friday, from 6:05 to 6:30 PM 
on Channel 5. Produced in association with the 
Massachusetts Department of Education, "Dateline 
Boston" has presented more than fifteen hundred 
different programs in its long and illustrious career. 
The result has been an outstanding contribution 
to the New England community in the fields of art, 
science, music, medicine, theater, and education. 

"The Green Roots ", a new "Dateline Boston" 
series from which President De Valera's greeting 
is taken, will become part of the heritage of 
WHDH -TV programming. Filmed in color on lo- 
cation in Ireland by a WHDH -TV production unit, 
the five programs will be seen on successive weeks 
including a special program on Christmas Day. The 
series will explore Ireland today - its people - 

its customs - its hopes for the future - and the 
warm personal tics that exist between Ireland and 
countless New England families. 

"The Creen Roots" has been produced in the 
same tradition that resulted in the WIIDI { -TV 
UNICEF series of ten programs filmed by a Chan- 
nel 5 production unit in Asia and the internationally 
successful series of program exchanges with Brazil. 
The Brazilian series, a number of locally produced 
programs by WHDII -TV, has met with unusual 
response from the United States Government and 
is now being adapted by WIIDH -TV for use in 
Japan. 

"The Creen Roots" joins a distinguished number 
of programs that have dramatically used the power 
of television to further international understanding 
among peoples of many lands. 

WHDH -TV is 
programs of this 
England viewers 
lasting value. 

proud of its ability to produce 
magnitude and to offer to New 
unusual television programs of 

"A special word, then. for you, speakers of Irish: May God grant you happiness and prosperity: 
and may you esteem the traits of the language of your forebears " 

WH DH-TVCHANNEL 5 
SPONSOR 'TV I(' v I %iu. 



MASSACHUSETTS 

BOSTON 

WNAC -TV 

CHANNEL 7 

LICENeEI:: RICO General Inc. 

Gnoip: RKO General Broadcasting 

No -won't: ABC TV 

REPRESENTATIVE: RICO General 
National Sales 

GENERAL MANAGER: William M. 
'llcCornuck 

AWARDS: International Film Festival 
of N. Y. (21; General Federation of 
Women's Clubs (4) 

EDITORIALIZING: None 

GREENFIELD 
WRLP 

CHANNEL 32 

LICENSEE: Springfield Television 
Broadcasting Corp. 

NETWORK: NBC TI' 
REPRESENTATIVE: George P. 

llollingbery 

GENERAL MANAGER: lohn 4. Fergie 

EDITORIALIZING: 'Vow, 

S1'RINGFIELD 
WHYN-TV 

I.IIANNE.1. t0 

1.111 N.4.11: llnnulemIl pshire Carlo. 

NerwonK: ABC TV 

ItEP11FJLNTATICE: ATS 

t;E.NI.RAI. \IANAGI:11: Charles V. Datum 

7.I 

CONFLICT IN THE 

COUNCIL 

Film documentary of city council meeting in which the com- 
missioner of police was being questioned regarding city tow- 
ing scandal. Not available for sponsorship. 60 minutes 
(3- 26 -63). 

WHY CHARLESTOWN? Filin documentary showing both sides of the Boston Rede- 
velopment controversy over rebuilding Charlestown. Not 
sponsored. 30 minutes (2- 5 -63). 

LIFE OR DEATH History of capital punishment and an airing of opposing views 
on this issue which was before the state legislature. Not avail- 
able for sponsorship. 30 minutes (3- 12 -63). 

EXPERT OPINION Daily program in which interested groups asked questions 
of an expert on timely, important and /or controversial sub- 
jects. Sponsors: Participating. 25 minutes daily (3 -11 to 
9-7-63). 

VIEWPOINT* 

° Made available to other sta- 
tions. 

WARWICK BICENTENNIAL* 

Roundtable discussion of controversial issues presenting two 
people from each side. Sponsors: Participating. 30 minutes 
(Series). 

U. S. Army old guard Colonial band, folk singers and samples 
of food of the colonial era. Not available for sponsorship. 30 
minutes (8- 30 -63). 

MT. HERMON VIEWS Panel discussions with four students from the Mount Hennon 
School for boys. Not available for sponsorship. 30 minutes 
(6-6-63). 

EDUCATION AND YOU Demonstration of teaching techniques, discussion of problems 
of education. Not available for sponsorship. 15 minutes 
(7- 18 -63). 

TOURIST CAPTIVE DAY Local Chamber of Commerce "captured" tourists, presented 
gifts from local industries, held interviews. Not available for 
sponsorship. 15 minutes (7- 26 -63). 

BOWL -A- STRIKE FOR 

CANCER 

° Made available to other sta- 
tions. 

Tournament for local bowlers with proceeds donated to the 
American Cancer Society. Not available for sponsorship. 15 
minutes (6- 4 -63). 

.A..a.a.:,. ,il '.: : ...... : k,,= 

THE YOUNG CRIMINALS 

ELECTION RETURNS 

Documentary dealing with thc criminal clement who are 
past juvenile delinquent stage, but short of being confirmed 
criminals. Not available for sponsorship. 30 minutes (9- 5 -62). 

Election returns of cities and towns in Western Massachu- 
setts, plus inters icws with candidates and political figures 
Not available for sponsorship. 2 days (11- 6- 7 -62). 

SPECIAL NEWS FEATURE Operations at thc Atlas ICBM Missile Installation filmed l 

a civilian photographer. Not available for sponsorship. 5 :nin- 
nies (12- 21 -62). 

MODERN MEDICINE Cardiologist interviewed regarding progress of treatment of 
heart disease and the pace maker, mechanism which takes 
over heart function. Not available for sponsorship. 311 minutes 
(2-24-63). 

YOU AND THE WEATHER Report of the operations of the Dept. of Commerce Weather 
Bureau at Bradley Field. Not available for sponsorship. 30 
minutes (3 -5-631. 

SPONSOR IN pt Ist.n. Al. FAIRS 



MASSACHUSETTS 

;I'lil\TCI I1;1.1) 

WWLP 

Citt\\/:i. 29 

Lot Nsi i : Springfield Telel 
Broadcasting Co. 

I .uucr: Springfield Telrri.io.. 
ltr+uldeafling 

\LTaoals: ,\7fC 71 

I(fPin .I aTnt:: George 
llollingher) 

Gi\Illtl, \IAN tCIR: William l.. 
Putnam 

:1.ts tuns: IleCafrs llogn_ine L31 

1.DITrililAl.ir.1NC: Three tinte dad) 

SCHOOLS MATCH WITS 

KITTY BROMAN SHOW 

MASSACHUSETTS POLITICS' 

KENNEDYMcCORMACK 
DEBATE' 

CONCERN 

.\lade acailabl, to other sta 
(ione. 

P.M. I la,ss I..iturtriit I.t. I. s Inr I ttl h id In o ti otra ll, 

1li1i4.41 cliss lit 1,il. . f n t. r t t, t.. l a '. r \ t,s.. I11 tr f n 

51w11 .,rslcp In InWUt. aa. LI) 

(..-lur.11 mforuLltroi, I..a I)r Pn.il to .nh f,t, i a.. 1. , 1 

tuur I) pinLl. un \ d is all It I. 1 r .I,oi ,r I ip 

l'rold,s of th. H. pohhcan and I). uocnuc p irti.. anti canal- 
th, at it. / o.. n 

nons \ut ..t.nl ibhc for spot unship (1)-62). 

List. telrti.nt of tlu f.ac-to-fat e tu.,nrr; .I tao i tti n-!I) 
Lnoa% n candidates for go., riwr of 'sia ss.0 hu-. it \, t aa a i 

aLi. for spinls.r.lup. (4 i0:). 
Panel dnuissiou cundu, ted nr c, npunc-tinn asnh th, \ia sa 

c lun. tts cuna ern.tl a ith I nibl, uo if current king 
sihlt. solutions Not 1. ulable for y)nna.rsllip 3O urunhs 
w..Lls I 

WORCESTER 
WWOR 
(ar.tNNi.l. I t 

LICENSir: Springfield Teleri.iorl 
Broadcasting Corp. 

GROCP; Springfield Tel.i i. 
Broadcasting 

SrTnORA: ABC TI 

ItrPRFN \7AT1.1'.: { ie Piano 

Gi'.\i:R.U. \I.V.tCrR; William L. Malian, 

MICHIGAN 

ALLEN PARK 

WJMY-TV 

Cll.tN\EL 20 

I.ICF.NSEE: Triangle Ifroaden.ting Co. 

1(EPRLSE\TATISi:: 1ir' Piano 

GYVERtL M tYA1.fR: :llh1rr rnnd,'n 
Hasch 

EDITOR' t1.IZI\1.: \011r 

SCHOOLS MATCH WITS l'.utrl show featuring high school students from the ana in 
topical discussions of inttrest to t., nager.. Not as.ul,Llc for 
sponsorship. 31) montes (wl ell) ). 

KITTY BROMAN SHOW General infonn.itiou shun. IX-signed to cnliizht.n won.n an 

timely problems. Not ..s.ul.11 le for sponsorship. 

MASSACHUSETTS POLITICS* Profiles of the Ilepnhlic.nt and 1)emocratic parties and troth. 
dates in \lassaclulsett., nith coscrage of the slat, E. na.n- 
tions. Not .us.tilable for .14u1.or.hop. (6.6' 

KENNEDY- McCORMACK 
DEBATE" 

CONCERN 

Lise telecast of the face -tu -raer meeting of two Hatton-1ll) 
- 

known candidates for cosemor of \Iassachnc, its. Ns t as 

allie for sponsorship. (9 -5-62 

%lade nrnil.7bfr to e#Itrr sta- 
tions. 

HOME TOWN RODEO 

TOM TRESH DAY 

Panel discussion conducted in conjunction pith the Massa- 
chusetts cOIICt. d sa itli problems of current living and p» 
sible solutions Not .15ailable for sponsorship 30 runs tes 

( weekly) 

Films of mutest, of all western activities, including roping. 
bulldogging, brine riding. etc. Sponsors Partlapannz I 

miniU.s 9 -62 . 

Ilomeronnng ctlebration and parade, with ink n less s and a 

brief histora of Torn Ti. sii, \s a.' \ orL 1 nl.sr rookie of the 
rear. Sponsors: Parto mating I í minutes ( I0-t12 

\I Il 1111: \\ 'tot Reporting: \VISNX -T\'. Saginaw: \CI'IS \ -T\'. Traerrr. 
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MICHIGAN 

CAD ELLAC AND SAULT STE. 

WWTV and 
WWUP -TV 

CHANNEL 9 and 10 (satellite) 

Lu:E.NstE: Fetzer Television Inc. 

1 :110nr: Fet :er Stations 

NETSSORK: CBS TI' 
ItLrnISenrArIVE: ,lrery- Knodel 

GENFHAI. \1Artnrr:n. Gene Ellerman 

EDITORIALIZING: None 

DETROIT 
WJBK-TV 

CII%NN1:1. 2 

LICENSEE: Storer Broadcasting Co. 

NE-r.% : CBS TI' 
Gnour: Storer Stations 

REPRESENTATIVE: Storer Television 
Sales 

GENE:IIAI. Jl.ANSCEn: Laurence M. 
Carina 

EIITonIAI.lztNC: Three times daily 

DETROIT 

WWJ -TV 
(:MANNE . 4 

Lu INSEE: The Evening News 
f sociation 

\FTNnnk; NBC TV 

REPRESENTATIVE: f'GIl" 

GENEIIAL MANTIC, n: James Schiavone 

I :nrtonlAI:ZING: None 

t, 

EYE ON MICHIGAN 

ACCENT 

MARIE 
Series devoted to the presentation of _experts or authorities 
on subjects, events or issues of particular interest to the north - 
cm Michigan arca. Sponsors: Participating. 30 minutes 
(Series). 

THE MIRACLE AT 

650 FREDERICK STREET 

WATER WONDERLAND - 
OR WASTELAND? 

Interviews with persons who have accomplished or arc doing 
something of exceptional interest in the area. Sponsors: Par- 
ticipating. 15 minutes (Series). 

Intimate view of the Children's Hospital, the only facility of 
its kind between Rochester and Chicago, during its fund- 
raising campaign. Not available for sponsorship. 30 minutes 
(4-24-63). 

Explores the water pollution problem in Detroit via films of 
affected areas and interviews with industrial and govern- 
ment officials. Not available for sponsorship. 30 minutes 
(7-17-63). 

BEHIND THE SIRENS Story of the Detroit Fire Department in action. One of a 
series of programs showing key city activities. Sponsors: Par- 
ticipating. 30 minutes (3- 27 -63). 

DETROIT SPEAKS: WILL 
OUR CHILDREN GET A 

SECOND -CLASS EDUCATION? 

Citizens' groups and studio audience question school officials 
concerning a plan to cut three grades to half -day sessions. 
Not available for sponsorship. 30 minutes (8- 14 -63). 

GORDIE HOWE: HOCKEY'S 
LIVING LEGEND 

JOBS IN THE INNER CITY 

Biography of Detroit Red \Ving star, Gordie Howe, giving in- 
sight into his character and sportsmanship. Not available for 
sponsorship. 30 minutes (2 -63 ). 

Local experts explored problem of job availabilities in the 
inner city, particularly for minority groups. Not available for 
sponsorship. 30 minutes (8- 5 -63). 

HENRY FORD, THE MAN 

A CAR IS BORN 

VANGUARD PLAYHOUSE 

Story of the automotive mass production genius with previ- 
ously undiscovered film clips and an interview with Allen 
Nevins, official Ford biographer. Sponsor: Automobile Club 
of Michigan. 60 minutes (7- 30 -63). 

Comprehensive study of modem automobile production, from 
the initial conception of a new car to its life on the freeway. 
Sponsor: Automobile Club of Michigan. 60 minutes (2- 26 -63). 

The struggle of a resident playhouse to establish itself in a 
major city was told with actual scenes from auditions, re- 
hearsals and performances. Sponsor: The Detroit Bank and 
Trust Co. 60 minutes (4- 16 -63). 

STATE OF THE FREEWAYS The complete story of Michigan's freeway system, including 
a film tour from Detroit to Lake Michigan and return. Spon- 
sor: Automobile Club of Michigan. 60 minutes (5- 21 -63). 

SPONSOR /TV I'('RLIC AFFAIRS 
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a 

! 
LnrGnri. a. ella, the 

nhnarmn! wnwunh huh 
dogged him a!! h,. !/e 

L ne. t ree pet, , but ,,r l.. 

in a class by itself 
lastcrpiecc - exceptional skill. far -reaching values. Thk i. the quality 

of \\' \\'J radio-teks i.ion service-in entertainment, new., sports, information, 

and public affairs programming. The results are iutpressise -in audience loyalty 

and community stature. and in 

sale' impact for the ark ertiser \1 \/ 
T 

\\T I fanai \\' \ v1 I 
'1l 

` 
r 

nn \1' \1') Radio and Television. THE NEWS STATIONS 

Owned and Operated by The Detroit News A9 rated w th NBC Nat onto Representar .es. Petars, Cr ° n, P,00d.sard nc. 
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MICHIGAN 

DETROIT 
WXYZ-TV 

CHANNEL 7 

LICENSEE: R .11 Z -TI 

NL-rwonK: ABC Ti' 

GROUP: ABC Owned TV Stations 

li/:Pulsi:NT%TIVE: ABC TV Spot Sale.. 

GENERAI. \iANACER: John F. Piral 

1wARDS: Detroit Libe Underwriters 
Association Citation (31 

EDITORIALIZING: Four times weekly 

DETROIT 
C K LW-T V 

CHANNEL 9 

LIC.F.NCEE: Essex Broadcasters, Inc. 

GROUP: RKO General Broadcasting 

NE.TPORK: CBC 

ItFPRESE NTATIYE: liKO General 
,National Sales 

GENERAL MANAGER: S. C. Ritchie 

EDITORIALIZING: none 

FLINT 
WJRT 

CHAN NEL 12 

LICENSEE: The Goodwill Stations, Inc. 

(moue: The Goodwill Stations 

\ETeomK: ABC TV 

Iil.rRI TENTATIVE: BHP 

GLNI.IIAL \iANACI.II: A. Donovan Faust 

1W Anus: National Brotherhood Award 
(2): Issociated Press Best Dorn. 
rnentary Award (I) 

EDITOR,V HIM. Dui/1 

EMERGENCY ROOM #1' 

THE CHURCH AND THE 

SCHOOLS 

LIVE, DIE, OR QUIT? 

AT HOME WITH THE 
ROMNEYS 

RIGHT NOW... THE WORLD 

OF THE SKID ROW BUM 

° Made available to other sta- 
tions. 

FREEDOM FESTIVAL 

MICHIGAN!' 

Dramatized documentar) at Detroit's- Receiving Hospital. 
Case history of an automobile accident victim. Sponsor: Fel- 
Iows- Tcstagar Co. 30 minutes (1 -8- and 7- 9-63). 

Three prominent Detroit churchmen, Roman Catholic, l'rotes- 
tant, and Jewish, discuss the issue of prayer in public schools. 
Not available for sponsorship. 30 minutes (6-16-63). 

A panel of life insurance experts answered telephoned ques- 
tions about life insurance from viewers to help families plan 
adequate insurance protection. Not available for sponsorship. 
60 minutes (3- 3 -63). 

Informal interview with Governor and Mrs. George Ronnne) 
at their home in the Capital. Not available for sponsorship. 
30 minutes (3- 31 -63). 

in -depth study of Detroit's skid row -its inhabitants, its so- 
cial and economic effects on the community, and its human 
and physical rehabilitation. Sponsors: Participating. 60 min- 
utes (6- 22 -63). 

Detroit -Windsor Freedom Festival program depicting bands. 
drill teams, color guards, Army, Navy, Air Force, Coast 
Guard and Royal Canadian Mounted Police. Program pro- 
moted international Freedom Festival, a United States - 
Canada cooperative venture. Not available for sponsorship. 
120 minutes (7-1-63). 

"°>'S,biàis:.:0. 

Pointed out the advantages of living and working in the 
State, in part due to the natural beauty therein, as well as its 
capability in scientific research for business and industry. Not 
available for sponsorship. 30 minutes (5-19 and 8- 25 -63). 

THE BRIDGE* 

THE TRIUMPH AND THE 

DESTINY* 

OPERATION AMIGO 

THE CHALLENGE OF 

THE FUTURE 

The story of Passover and the story of Easter presented in 

dramatic narrative fonn utilizing paintings and sculpture or 
great master artists. Not available for sponsorship. 30 minutes 
( 5-19-63). 

Presentation of America's trials and triumphs and ultimate 
destiny to commemorate July 4th and bring a keener aware- 
ness of our heritage. Not available for sponsorship. 30 minutes 
(6-30-63). 

Reported the events leading to the successful conclusion of 
a project that saw 30 or 40 students from Brazil living and 
attending school in Flint. Not available for sponsorship. 311 

minutes (12- 29 -62). 

Vade available to other sta- 
tiooc. 

Examination of Flint's economic future underlining the po- 
tential employment problems in the graduation of the -war 
babies" and the decrease in unskilled jobs. Not available for 
sponsorship. 30 minutes (6 -9 and 8 -4 -631. 

SPONSOR Iv rt m.tc AFFAIRS 



HOW MANY OF THESE WXYZ -TV SPECIALS 

DID YOU SEE IN 1963? 
(Space doesn't permit listing them all) 

ROBERT FROST. A TRIBUTE VINCENT KOREAN ORPHANS CHOIR POPE JOHN XXIII 

CHURCH X. SCHOOLS KING TUT DETROIT IN TRANSITION 

These are eight of more than fifty "Specials" 

produced by WXYZ -TV during 1963. Few television 

stations can even begin to equal this record 

of creative, imaginative production, geared to 

the public good. There will be more in '64 

on WXYZ -TV. 

SPONSOR IN ri RI It %ti 'UR. 

MICHIGAN UNLIMITED 

WXYZ -TV 
AN ABC OWNED STATION 

7'1 



MICHIGAN 

FLINT- SAGINAW -BAY CITY 

WNEM-TV 

t.n%.,. 3 

Lu.t.'.tt_: Gerity Broadcasting 
Contpany 

( ;ii ur: Gerity Broadcasting 

NETwoRK: NBC TI' 

I{FrREsESrnrrE: Petry 

GENERAL MANAGED: James Gerity, Jr. 

EDITORIALIZING: None 

KALAMAZOO 

WKZO-TV 

CHANNEL 3 

LICENSEE: Fetzer Broadcasting 
Company 

GROUP: Fel :er Stations 

Nrm011 t CBS TV 

itI.rnESI :NTAIIVE: Avery- Knodel 

GENEIIAL MANAGER: Carl E. Lee 

EDITORIALIZING: Occasional 

PEOPLE TO PEOPLE Films of Ausbach, Germany, sister city to Bay City, illus- 
trating how a German town of compaíable size lives day-to- 
day. Sponsors: Bay Refining Division, Dow Chemical Co. 30 
in; nutes (1 -63). 

EYNON'S ASIAN TRIP 

BLOSSOMTIME 1963 

Series of programs made by station's news director illustrat- 
ing life in Asia, Japan, Hawaii and Alaska. Sponsors: Bay Re- 
fining Division of Dow Chemical Co. and Dow Coming. 30 
minutes (10- 1963). 

AMMYSZONSIEL 

Description and highlights of all activities in connection with 
the annual Southwestern Michigan Blossom Festival. Spon- 
sor: Theisen -Clemens (oil distributor). 60 minutes (5- 15 -63). 

KALAMAZOO COMMUNITY 
IMPROVEMENT PROGRAM 

Discussion of the major civic issue soon to be ballotted on by 
the citizens of the community. Sponsor: Kalamazoo Commit- 
tee for Progress. 5 minutes (7 -26 and 8-2-63). 

MICHIGAN'S CONSTITUTIONAL 
CONVENTION* 

Debate on the merits of the state's proposed new constitution 
to enlighten the voters on the issues involved. Sponsor: First 
Federal Savings & Loan Association. 30 minutes (3- 27 -63). 

SPEAKING FOR MYSELF A tour of the city of Kalamazoo showing famous landmarks, 
industries, cultural activities, etc. Not available for sponsor- 
ship. 20 minutes (4- 13 -63). 

SOAP BOX DERBY 

WORKSHOP 

° Made available to other sta- 
tions. 

GRAND RAPIDS 
WOOD -TV 

Cun.Ni.t. R 

1,111 .sr.t:: Time-Li /e Broadcast, Inc. 

Cum r: Tiat --Lile Broadcast 

\t rwnttts: NBC TV 

Iitret..t. i ATM : Katz 

Gt..t.a st. M t. ACED: Willard Schroeder 

1w teas: it-hi pm Adult Education 
fs ociation .heard (3) 

EDITOR! u I zen G: Oerasionally 

SURGEON IN SAIGON* 

Demonstration for youngsters building a soap box racer for 
entrance in the local station -sponsored contest. Not available 
for sponsorship. 30 minutes (3- 17 -63). 

Local orthopedic specialist narrates his participation in Or- 
thopedics Overseas Project of Saigon, describing the training 
of Vietnamese physicans and the treatment of victims. Spon- 
sor: Upjohn. 30 minutes (1 -26 and 2- 24 -63). 

AT ISSUE: THE 

CONSTITUTION* 
Michigan's proposed new state constitution probed during 
series of "Town Meetings," featuring debates and an au- 
thority on constitutional law. Not available for sponsorship. 
30 minutes (weekly). 

TEN O'CLOCK SCHOLAR 

UNIT 8 

Series of non -credit adult education courses for daytime 
viewing audience presented by faculties of local colleges. 
Not available for sponsorship. 30 minutes (daily). 

People, places, and events of the community covering, from 
the zoo to the fire department, all aspects of interest or ac- 
tivity. Sponsor: Participating. 30 minutes (weekly). 

GRAND RAPIDS 

SYMPHONYt 

Made available to other sta- 
tions. 

1 Made available through TAC. 

Performances of the local symphony orchestra throughout its 
season including guest artists. Sponsor: Old Kent Bank & 
Trust Co. 60 minutes (monthly). 

SPONSOR /I v PUBLIC AFFAIRS 



MICHIGAN 

GRAND It 11)11)S 

WZZM-TV 

1.31%N/.l. 13 

1.1( tsI t: Channel Thlrreen 
(;rand Rapids, Inc. 

NI 'It Mu. . .H 1C 71 

1(teutstnrtttv: PG8 

iastuu. \Itl tit H: Harold (:. 
SundherK 

f:ulroutu.tztsc: (hr.lsionwdls 

I.r1NSI\TG 

WILX-TV 
t:utnntt. IO 

I.i Q:V.E.t:: Teletision Corporation 
of 1liehigan 

\r-rttoHK: , \BC TI 

BI.razs ., r.tnst:: Young 

GENERu.'Lt? teta: William J. Hart 

Ein ritt t LIZI'G: .None 

L<1NSI\TG 

WJIMTV 
(.IIA\\6L 6 

Llrt,i,II: Groans Tclrem:in" 

\l. .Ttsont:: CRS TI" 

I(IPRESENTAT*%E: !Nair 

GENERAL NIA]' %cul: Harold F. Gross 

EDITOR I.11.12 I . t:: Three tint doily 

SPONSOR T\ rl nt tc u t %lR. 

ADMIRAL RICKOVER 

PROJECT '63 

SENATOR HART 

CROSS EXAMINATION 

CONGRESSIONAL REPORT 

4000 COOPER STREET 

SMUT 

NEWCON YES - NO 

THE THIRD HOUSE 

DAY AT THE FAIR 

INAUGURATION OF 

GEORGE W. ROMNEY* 

LANSING SYMPHONY 

SALUTE TO SPRING 

THE DAY DEATH STAYED 

HOME 

HELPING HANDS' 

p .. I. of \ 1111.111 Iltt l,tt r un \, w n 11, ..lu n, t tbr 
I,w . 1 1 ( 11 u 111.1 or ('u1uu,. 11 \nt .t . I d,l. 1,r 1 1 .1 1 p 
UI wuu.s t 1S 6.1 

l'r,s. nóaol, . f l..,pl1 r. pr, .11111114 (.1 I.I \ dl. It Ile. 
to shots the prucr, . m tlu kid hn,( .,f tb. . .II. . \ ,t 

atad 1óle fu1 slxnour 11111 I i nuuut, 

DOA usruu I tt , u ti, u.ltur Hart .ud I, .I .. 1. I . 
uu th, 1r pn.hl.m.. Not .,tad 111, for sto, r 1.111 I I it lttb 

l'.n1cl ul .lttnln, asl.u,g stO,stlons (nll. rtiu.r u ywnl u.t 
1..11e. of tlw tl.,. tut lo as r.-ap(xntun..u.11t .1 sr,..., 
¢u..ts Ill their res1... 11t, 6. Ids. Nt uuunt. 

Discussion Iwetsv. 11 .uul sauous tlrstt11g 

guests uf cnrr.nt problenit .If1.ttwg the a1'. Not is 

.lxnnnrs111p. .111 nu11utes (7-_'1-b.1 

DO( nuu'uLrn on lhe Id. u! !h. un .t. s m,1 tlw I, ,I.I. u. 
iusolsed in the operahon of the larva st w.Ile.l I r1- u u. tb. 
syorld. Not .nailable for yxnsorlup. 311 nitwit., (IIt 1 h: 

Outline of the l.w al and national probl.rn , f 'Ls.. ults 11.11 

Iwntocrapll Anil its tulhonce un nur population. . p. ruh 
youth. Not ..t.ul.1hle for sponsorship, 111 11.111111. s 1_s 1. 

\It attempt to clarify the issu, s on adoption or n r t Will of 
the nct' Con.utalinn of the stat, of \I1c hic in throu.'b 
debate. Not .n.ulablc for sponsorship. (NI minnte. I 3-26 1.1 

A look .11 IN'hllld-tlle-.C.'Iw't lobby mg tet Iun.{n s.11111 th. 
pressures flrougbt to Bear on gosetnnu rit Iw n..nu. I.uxl 
legislators. Not as.ulahle for slx,nsurshtp ltt lntrn t, 
(i-S-fì11. 

I)escriptiou of a typical family outing at a county fair t , 

bring licht to the efforts ins ohed in the mahne of a (air 
Sponsor. fa !rich. .1t) 111111ulrt (S -ß-ß1. 

In.ulcnr.dion (,rmonics from the steps of th.''st 111 ('apu I 

Sponsor. :\meat .in Nation-11 Bank and 'I rust 71, nun. t. 

Concert of the Lansing Symphony ( ks ht t,a to bill 
strenctben interest in the orcaniralion spoils as \b lug 11 

National Bank and Trust. hoard of \\ .t, r .1 ,d I I, t 

minutes (d -_ 1411 . 

\bc hic.iu State foot (sits \\ coo , us (.1.. ( 1. b, f ,)k 

concert band and staler hall( t croup in 1 pr r , 1 

and dance. sponsor. Bitter l'c Lnc I1 .111 ) I Is ili 
( i -'9 -ß3 

(.11 

Memorial Day tr.1fF safe!. pr ,t:r m II 1Uun g 1 Iw ri n t 

state and Irx al officials in an effort to h. Ip c at 1 I tr Ir 
iu1d. tits. \ 1t ata111b1e f r spot r b1p 311 t t lit, 
41-10-0.1 

Ilud, available to oflr. r.cta- 
tioru. 

Obscn Ante tf th, ,Oth.\uuotn.tn at `st irr C 
for Boss I sind, r and dir,( to r c f sc l ool a t. 1 

through the Ixis.' corn'attol ii tnstln 11111 \ t .is d.l f r 

sponsorship all minutes I- I -fl 

mie 
s t 



MICHIGAN 

MA RQL ETTE 
WLUC -TV 

I.IIINtI. 6 

I.0 AEF: North Central Broadcasting 
Co. 

:AiF.rN01(A: ABC TV, CBS TV, 
N. AC TV 

GROUP: ,l/organ Murphy Enterprises 

REPRESENTATIVE: PGIf 

GEN t.RAI. \IANA6ER: James L. Tomlin 

MINNESOTA 

THE GOVERNOR REPORTS* 

Slade available to other sta- 
tions. 

Governor George Romney interviewed "off-the-air" by 
representatives of tv, press and radio. Not available for 
sponsorship. 30 minutes (6- 22 -63). 

ALEXANDRIA 
KCMT -TV 

CHHAN %F.L 

LICENSEE: Central Minnesota 
Television Company 

GROUP: Sioux Empire 

NETWORK: ,\'IIC TV 

REPRESENT MAT.: Avery- Knodel 

GENE.RA1. MANAGER: Glenn Flint 

EDITORIALIZING: Twice monthly 

DULUTH 

K DAL-TV 
Cii $,NNEE 3 

LIi.EN'EE: KDAI Inc. 

Caul r: Subsidiary of I('GN, Inc.. 
Chicago 

\LTwORK: ABC TI', CILS TV 

Him i NT tint.: l'rrry 
Ci 1lnu. Mtis ACI:R: Odin S. Kamsland 

. \a urns: ,',',t.' of Minnesota Schoolbell 
awards (3) 

I'm 1081t1IumN,: Dail' 

MINN, (Il'\ \ot I(eporting: h\t\IT 

SAUK CENTRE HOME Probe of the conditions at an antiquated state girls' re- 
formatory and the need for reforms and new buildings. 
Not sponsored. 30 minutes (9- 10 -62). 

THE RAINMAKERS Explanation of the methods of inducing rain such as cloud 
seeding and ground- furnace rainmakers during period of 

drought in the area. Not sponsored. 15 minutes (5 -63). 

DOLLARS FOR SCHOLARS Telethon- talent type ellort to raise money for scholarship 
fund for nearby branch of the University of Minnesota. 
Not available for sponsorship. 60 minutes (5 -63). 

ST. CLOUD STATE 

COLLEGE 

Various courses offered for credit by the respective depart- 
ments of St. Cloud State College. Not available for spon- 
sorship. 60 minutes (weekly). 

SCHOOL BELLS AND 
BONDS 

MR. TOLLIVER VISITS 
THE SCIENCE FAIR 

FIRE AND ICE 

PROJECT SCHOOLERAMA 

THE GATE, AND THE 
GLORY OF GOD 

Documentary concerning the worth of a local school bond 
issuance; the cost to the taxpayer, need, etc. Not available 
for sponsorship. 30 minutes (10 -62). 

Visited the U. of Minnesota Science Fair and questioned the 
students on scientific subjects. Sponsor: Minnesota Power 
& Light Company. 30 minutes (3 -23 and 3- 27 -63). 

An "anthology" of poetry and music on the theme of inter- 
racial understanding produced for Brotherhood \ \'eek. Not 
available for sponsorship. 30 minutes (2- 17 -63). 

Report on Franklin School which has an overcrowded. 
underprivileged student body. Not available for sponsor- 
ship. 30 minutes (6- 5 -63). 

History of rapidly -growing but little understood Bahai re- 
ligion with a historical survey supplied by the local con - 
gregation. Not available for sponsorship. 30 minutes (6 -5 -63) 

ROCHESTER REPORT* 

Made (mailable to other sta- 
tions. 

Collection of community reactions to the arena -auditorium 
recently built in Rochester, Minn., in anticipation of a bond 
i ue for an arena- auditorium for Duluth. Not available for 
'p 'i.nr >hip. :30 minutes (1- 2S -63). 

\u-lin: h1.1'CTV, 11anl.ato: KRO(:-TV. liorhe>Icr. 

SPONSOR /7v PI 111111: Al. 1Ates 
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MINNESOTA 

I) l? UT 

WDSM -TV 

II%s\L1 0 

Lu 1\s1 t \ nrtlo,rif l'ubhrnumt, 
Ine. 

\1 -moms : .IItC TI, \1(C TI 

Rrrntsr \i tr : l'(:II 
1:1\itttt 11t\ %,.1n: 1(oh.rrt 1. 

h'.nrtum u Izne.: I( ....id, 

THE MESABI RANGE 

THE ECUMENICAL 

CONFERENCE' 

DEATH RIDES THE HILLS 

A CITY'S FUTURE 

POWER OF A POTROAST 

.11aä, mvdlable to nth. r Sta- 
(ioil.C. 

lI I.\ \TEAPOL IS-ST. I'A UL 

W C C O-T V CANON 35 

l:n %N.Et. 1 

Lt(i.nst i'.: 11itLt est Radio and 
Television, Inc. 

\tTeonts: CBS TI 

l{ t rnca: N r %TINE : PG ir 

CENtam, \I %ct.n: F. I'an 
Aon)nrnburF 

\w'Anns: Ilinnesotn Cancer Socks) 
l3): 11 innesuta School Bell Award 
Idl 

1:nIrUN1\1lr.t\I.t Dods 

ETHICS IN OUR TIME 

A OAY BEVONO 

TOMORROW 

PROJECT DROPOUT 

Dost tsstomi , I Ilse fut, to of do n it \I, .11 Ir. 1 It t 
upon %%Lotl, the pt, ,t 11 Imit,tt. on u.n , I thr a 
dep :ids Nast sp mi., r I 11 t in tlt, s ltl -11 I 

R, y ats l,% hto It,nu It I .1. r. tor .. 1 ft .1 . ti 
ICuMilo ut,,el (.uut tl mi. Rou, 1 dl us, d 1 s 1 11 if 1 t ,t. nr. - 

Not as Allah!, for slousn lop in I inu ti s I_ I 1 t: 
lust of 5,... 111 po,,t. u. ,w , a t)n, 11 I,s It t' n if't 
dents to the 11111% ai, 1 0l th.- , ttt strut vt,;, tt ,u 1, 
sohtnou Not slw,usim'tl. In uumi tt. 1, I 1 h I 

I(nnntltabh thce ussan, hs e its Of Ills of sirs i, 1. r i 

plats, for lup(rtur .11a1 Itltrtwlu, ttumi ul the u. tt t Its pl ut 

mug director. Not gxntsrretl, 311 Intuits-% ' 111-1.1 ,'. 

Films and ántusstrnl b) los. .11 1t.1te I:utpin)uuut nib ill of 

the serious ,e ununmic ail(' soc r.11 ¡noble ins In the s irr, ut I,r .t 

high rate of inirmplmm,nt \ol .is ail 161e for sp, mi- r hip 
30 minutes (8-20-Q3). 

Diseussum of the pros and eons cd (:anon 33, a hm ,d 

corneras amid microphones u1 court. .\ rns,k tri.tl I' ..t ires! 

Not sponsored. 311 minutes 1- It -(.3 . 

Highlights of eight S)nryxrsnun let tors c y;tstrl Ins I. oLr, tn 

business, Tabor, education, ht, rotor, and eos rut t. t.l \ut 
sponsored. 30 minutes -' 27431 

Story of a three-)ear-old t n ttit of lc uk em ta, the r, mitt ni of 
her Luui and ree, ar(li at tit, t iris, rstts of \lo u. rt 

Hospitals. Sponsor. Collie in ill moult, s 3 -27 (.r 

POPULATION EXPANSION 

MINNEAPOLIS -Sri'. PA UL 

W T C N -T V SEVEN STEPS TO SAFETY 

l'nt\:EE II 

1:nocr: Tin1cLifc Broadcast 

LteE>ET: TinteLiJe Broadcast 

1{iFRtSi.]T.%TI%E: Kat: 

RAI. \14,Y%cIR: .-lrthmir 1I. SI( III 

SPONSOR /n PUBLIC AFFAIRS 

LANO OF THE DAILY WATERS 

A MATTER OF LIFE OR OEATH 

THE SCHOOL DROPOUT 

PROBLEM 

Report on lite (ubac pins), t is for my luytn, nt of th n. u h, 

!cote high school before graduation and case % todos ou 
dropouts. Not sponsored. 30 minutes (1.2I and 's 31.6.3 

.\ look into hots' this phenotnetton will affect t ransport it 
the labor market and oth, r aspects of the ?vim Cities and 
their suburbs. Not eponsnreel 3(1 minutes (7- 17 -Q3. 

Spearheaded campaign to t1111111( i st rtr h);islanlre to to rL. 
automobile safet) b, Its maid:tors. \nt a%adable f r c.n-t 
sorship. 30 minutes (2-20 and 3-10-83) 

Plea for safety and conti ton si In. in stat, r sp. its \ t 

asailahlc for sponsorship. ,0 n.n ut,s 7-3-63 

Spearheaded campaign to g tin tor, son. Iegicl.tn u to t t 

ttrt to support of \lenneapole. G, mi, rat llospnal Ins 11. 111. 

pin Count). Not as ail. 1,1e 1; or spr n rslnp dl n111 u 

(1- 25.631. 

Panel discussion of Iocal school drop,mts and its f t t r 

in the cancr of 'mine mplos ables Not as 1111 1 f r sp. n 

sorship. 30 minutes (S-17-6.3 . 

THE GOVERNORSHIP AT STAKE Debates ss ith the Mounts, nt Coy. 1. I u, r L \trd. rc. n od 
chalk neer Lt. Goy. Kitt I(obaae. \ .t is. dot h f r 't n 

rtdtgt 10 minims It)-1 16 10 -6' 



MINNESOTA 

A11N1\EA POLIS 

KMSP-TV 
(,11tV\t.l. tt 

1.1 i.s.St.t.: nitcd Tplerisinn, loc. 

\E Monk : dllC TI 

Hi.Pnt..i. NT erttt.: Blair 

(a:Ntat.tl. \It%ACLU: Uunald Swart: 

F:DrroD1 ti IZI NG: Daily 

A LONELY PLACE 

WHY? 

RED RECRUITERS 

THE BRAINPICKERS 

THE HOODS IN OUR 

MIDST 

ST. PAUL -MINNEAPOLIS 
KSTP-TV 

CIIA]NEI. S 

LICENSEE: Hubbard Broadcasting. Inc. 

CROUP: Hubbard Broadcasting 

NETtto11K: NBC TV 

ItEe11ESi:NTATItE: Petry 

Ci,NEIIAi. MANAGER: Stanbv S. Hubbard 

EDITORIALIZING: None 

MISSISSIPPI 

JACKSON 

WJTV 

(.Ilt\Ntl. 12 

LuEVtI.t:: Capito! Broadcasting 
Company 

\tTttoals: IBC TI', CBS TI' 
Iti l1I.1 NT intl.: Katz 

ta.vi.a.t,. L. 1I. Set b, Sr. 

I'A111O111 t1 1E1.1.: None 

FREEDOM IMPRISONED 

AQUATENNIAL PARADE 

MAYORALTY DEBATE 

SOUTHWEST HIGH 

SCHOOL CHOIR 

A look into the problems of wren in state prisons with the 
hope that that knowledge would he111 reduce the recidivism 
in crime. Not available for sponsorship. 30 minutes (2- 27 -62). 

Sequel to above delving into the "why" of crime and the 
efficacy of rehabilitative attempts in Minnesota penal institu- 
tions. Not available for sponsorship. 30 minutes (3-20-62). 

A former communist party member told of the inside work - 
ings and aims of the Communist Party in Minnesota especially 
with regard to state educational institutions. 30 minutes. 
(1- 6-63). 

An examination into the controversy of the administration 
of personal inventory tests on grade and high school stu- 
dents. 30 minutes (3- 10 -63). 

An exploration into the modus operandi of modern organ- 
ized crime and police attempts to cope with these new 
methods. 30 minutes (6- 16 -63) 

Films of the Berlin Wall with commentary by local people 
who are familiar with the Wall. Sponsor: Minneapolis Fed- 
eral Savings & Loan. 30 minutes (8- 19 -63). 

Color telecast of the Aquatennial Parade during the largest 
summer festival in the nation. Sponsor: Hennepin Federal 
Savings and Loan. 165 minutes (7- 20 -63). 

Debate between the candidates for the office of mayor of 
Minneapolis concerning the issues of the campaigns. Not 
available for sponsorship. 30 minutes (6- 9 -63). 

Color telecast of the choir in performance of religious 
music and traditional Christmas songs. Not available for 
sponsorship. 30 minutes (12- 23 -62). 

AMENDMENT #2 DEBATE 

UGF KICKOFF* 

UNIVERSITY OF 

MISSISSIPPI FIRST 
FEDERAL AWARDS 

PROGRESS REPORT - 1962* 

PANEL DISCUSSION: 
LT. GOVERNOR 

Debate between those who support and those who oppose 
the controversial Charter Reform Amendment in Minneapo- 
lis. Not available for sponsorship. 30 minutes (11- 4 -62). 

Participating agencies on the United Givers Fund, with a 
statement from the campaign chairmen. Not available for 
sponsorship. 30 minutes (9- 24 -62). 

Annual awards banquet at which awards are given to three 
of the state's outstanding citizens of the past year. Sponsor: 
First Federal Savings & Loan Assn. 60 minutes (1- 3 -63). 

Report of the progress of the Agricultural and Industrial 
Board in securing new industry for the State of Mississippi. 
Not available for sponsorship. 30 minutes (1- 7 -63). 

ELECTION RETURNS 

Made 'mailable to other sta- 
tions. 

All candidates for election to the office of lieutenant gov- 
ernor were invited to participate in a discussion. Not avail- 
able for sponsorship. 60 minutes (7- 31 -63). 

First primary election returns including results of every 
political race from Constable to Governor. Sponsors: Blue 
Cross -Blue Shield; Deposit Guaranty. Bank. 390 minutes 
(8 -6- and 8- 27 -63). 

I " "II'I'1 \..t Reporting: \\ 1.1)\ -7'V. Itilo.i: AI BT. Jark.ou; \\ T(th -TV. Meridian; \\`T\\' \', Tupelo. 



Haw often have you seen Variety 
talk like this about a local TV series? 

"highly commendable ... engrossing as well as timely, reflected much credit on KMSP- 

TV staffers ... 

"skillfully handled in all respects ...disseminated valuable information ... a worthwhile 
30 minutes ... 

"provided much human interest in a commendable manner ... profound and extremely 
interesting and attention riveting ... 

"a meritorious presentation on par with more pretentious and costly TV networks' specials . 

"a milestone in TV reporting ... a laudable effort, carried out with smashing impact." 

All these comments were made about a local series on KMSP Channel 9- Pursuit. 
This locally produced program deals directly with important problems in the upper 
midwest area -and does it with gloves off. As one advertising man put it: "There isn't 
another local program in our area that's got so many people talking and thinking." 

Pursuit is just one representative part of our regular local programming. Just one of 
many reasons why KMSP is the favorite station of thoughtful people in the upper 
midwest. 

Isn't this the kind of open- minded climate where your products 
would get a good showing? 

20 . 

KMSP 9 
REPRESENTED NATIONALLY BY BLAIR TV MINNEAPOLIS-ST. PAUL 
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MISSISSIPPI 

L lTR EL-1IATTILSBURG 
WDAM-TV 

I.IIANNLL î 

Lit I.N1eE: South alissi.ssippl 
Telet i.cion Co. 

\Tntnlh: ABC TV, ,\BC TV 

li I.rnra:N T trlt r: Weed 

GlaeR tl. MANAGER: llarrin Reuben 

ElnroRl u.IZINC: Twice weekly 

MISSOURI 

COLUMBIA 

KOMU -TV 

CI IAN NEL R 

LICI:NSre: University of llissouri 

\LTeoRK: NBC TV, ABC TV 

4uoPr: llissonri Broadcasters' 
Assoeiution 

lilral.SF:NTATIVE: At ery.Knodel 

GEN u. \lAStGI.II: EdnsirvI C. Lamber: 

Em t nlll.u.U.INe:: .\'or.e 

JOPLIN 
KODE -TV 

t.n.tvI1. 12 

1.111 Gilmore Broadcasting 
Corporation 

\ITttuaK: CBS TV 

Itl:rnl st NT trItt : Icery-Knodel 

GFNLav. \1su.l.n: I1. T. Knight 

l'n17t1111\t !ZINC: None 

ELECTION PARTY '63 Returns of the Mississippi second primary election covering 
races in 13 counties and the state. Sponsors: Local partici- 
pating. 300 minutes (8- 27 -63). 

POLITICAL PRESS 

CONFERENCE 

Press conferences with two of three candidates for the 
office of governor of \lississippi. Not available for sponsor- 
ship. 30 minutes (6-30 and 7- 21 -63). 

CAPITOL CLOSEUP Rotating panel of three state legislators and a moderator 
present a picture of weekly legislative activities. Not avail- 
able for sponsorship. 30 minutes (weekly). 

LAUREL CIVIC BOND 

ISSUE 

Presentation of the reasons in favor of approving a multi- 
million dollar bond issue in Laurel. Sponsor: City of Laurel. 
30 minutes (5 -63). 

CONTROVERSY 

MISSOURI FORUM: 
PESTICIDE OR SUICIDE* 

Panel discussion presenting both sides of controversial issues 
to the community. Not available for sponsorship. 30 minutes. 

Panel presented differing views on the controversy over the 
possible dangers of insecticides. Not sponsored. 30 minutes 
(12.9 -62). 

MANAGED NEWS ?* 

° diode available to other sta- 
tions. 

PROFILE: PHYSICAL 
FITNESS IN JOPLIN 
SCHOOLS 

Panel of journalists discussed the use of news as a political 
weapon and importance of subject in our society. Not spon- 
sored. 30 minutes (5- 28 -63). 

Documentary on the present status and the future plans 
of the physical fitness program in Joplin schools. Students 
activities shown. Sponsor: First National Bank of Joplin. 
15 minutes (11- 23 -62). 

N It Not Beim/ling: Cape t;irnrdr:ul: IiCG-TV. Jefferson City: KO:\\l-TV, l'in hurRh; ti\IOS-TV. St. Louis: T.'I \. Springfield. 

SPONSOR 1v P110.1( \FFAIRS 



MISSOURI 

KANSAS CIrI'1 

KCMO-TV 

I:ntSStt. 5 

Ili I\*.tE: tlrrrdttll lhoad,vtsting Cu. 

1RU1I: 1hnvhth (h1.ned Stations 

\r1 ' : CBS TI' 

R t t111 ,I r.t ri t t: Kai: 

it it. \It'.%tiau: E. h.11artrnúou,r 

I:111TIIIIIt1.1%IZC; Four rirnrs dnil 

KANSAS CITY 
KMBC-TV 

CFI 004:1. 9 

LIcF:V4:E: Metromedia, Inc. 

Gnocp: Metropolitan Broadcasting 

:111C Ti' 
111.rul.,t:>r.tnu:: Metro TI' rtlrs 
(:t:VEn.tL \l.t:4At:t:u: Work h. I(-odlinger 

11DITIIRI tl-IZIVC: None 

KANSAS Clr1T 
WDAF-TV 

i 11t\4L I 

tact "t.t.: Trnn.cuntinrnt Television 
Corporation 

a101'P: Trunsrontinettt 

\ErssottG: .\!IC TI' 
I(t.PRtE\T tTltF.: l'rtn 
(:EYt.RAt. Nit!, tt.F.R: Il Illiam I. Bates 

F:u I ntlu u.I Z IN t:: Occasional!. 

CANDIDATE FOR MAYOR 

PRAIRIE PARSON 

THE GLASS NOOSE 

FLIGHT 1963 

THE QUALITY HORIZONS 

1111.1 ua stlth euh ul fis. t 1101.1410 I., t11. 1 h rt 

(,It `sot .tt ,Ilahlr for .¡..n, or 1 I), 111 1 Illt. I. 1, I r..n 
191I ¡ 

I).w uunenlan uf HO. , trh. 1 Prot, t n u ni ts. t ul th. 
\In+n.,qtpl u, uh,. rs ,IIUI, nI a luit 11 t, h un n Itt. I ,r'. 

\ot .1\ 411.11.11. lur ywm,or,ttg, ¡II t unnl, 11 11 12 

Dot trnnulir) studs of Alcoholism mid th. .If..t it I 

its sit thins .und th. r.ltuu,aulls u. .n.111 \.1 
foil y,un.nr,hgt. 311 tunuttri 12 27 Itt 

Stud of airport fat Ihtr1., of K.1111.1, ('1tt. to , I t . r. ,1 tl- 
t urn lit lnurtdtluu, 41111 wt, ,ttlE.tt. Qo pod., 11 11, f r 

,an espau.unl. \nt .1t.ul.,Ll, for yon,ot.l y, 0 t. 1 I. 

- w+V 

FOOTBALL SELLATHON 

REBIRTH OF JONNY 

THE COURT, THE CHURCH, 
AND THE CLASSROOM 

IN THESE STREETS, 

FOR THESE REASONS 

IN THIS CORNER 

JOE LOUIS* 

Made available to other sta- 
tions. 

REHABILITATION OF A 

PRISONER 

Studs of t1a- progress of doss uro" u I. rh.u, lit it ss 1l u1 

kans.t. (its plrgxnnttitg 41.111t.\ 0111.111 In dar Ind fatar. 
goal, \ot etal.d.lr for spoor.. rsl,ip. t(I t nun I. s S II Itl 

I9112 A1111111.30 I uothall I., agile ( liampionslo . L uI 

inters iris, of t.-.t111 n,t utlw-rs and 111.111.114.11 \..t t'. n 1.1, 

for sponsorship. 2III moult.. (-I.2I -03 

Stud of the mental problem. of .m artist, s. h, . ' t. 1 n 

child said the work of 111. tht rapist. \tit nt., 1.0 do I,,, .1- , 

sorship. (i0 minutes 0.27.631. 

D;.. ucsiou by clore) nu'u, 11\'. t-r and 1.h. itors r f th, 
Jopntnr Court ruling ou Bible matting, nt th. .1 ...sr.. , 

\nt mailable for sponsorship. 30 minutes 6.20 -6.1 

Study of the tames and ohietunes of Kansas ('nt 's hr t 

protest march lin \egroes. Not i'..nlable for ,¡won.. r.I ,p 
30 utinutt. (7- 

('h.tr.0 ter surds .ui portrait of the life .und t it um t to . 

mike ut Mg the life of the great losing dim gnon pnn.rtr. 
partit,patuuu 1211 minois s (7- _21.6.3 

Description of the efforts to help prisoners in L. asiout -rib 
Pcnitenti.try and the progress. '.e thangrc In p. il thinking 
Not available for sponsorship. 30 minutes 3 -12 -63 

HOW TO LOOK AT A 

TORNADO 

INSIGHT 

Collection of fat t and fanes about tomadoec sulk "d-'s an 

don'ts' in the ces, nt of this type of stomt Spot sor 

Printing. 30 intrudes 123 -h3' 

Si ni s of inters tot'. ut -dept ln programs hind'. d bs h, o 

men featuring local and national in pwrsonAim \ t 

as datable for sponsorship. )0 t uit Stt, kit 

OPERATION ALPHABET 

THE NATIVITY' 

blade arailahl, to otlu r as 
(IOW 

Senec to trat II ilhtr rat. adults to rr I .o I st nt, N .1.l 
Books, 'lests oth. r I t, ri II dl.tnhat. I \l. rkn , t,t 
board of , dot ati,nt \ .,t ul.tblr f. r yoncrshgt t0 n i,t, , 
d.nls 

l l,..k at the funnus Al. s.mdtr (.t1. tr,l tollt t , f ('I n t 

r1. is 'u m, soul Christina. nuru Is tin K n s ( is L I I 

t. rin'. Chou. Not as .nl.,hlr for Tons ,nl,ip it n ,, s 

12 21 Intl 12 -21 62 



MISSOURI 

S'l' JOSEPH 
KFEQ 

(iii.VNEl. 2 

Lk I N5E1 : If id-States Broadcasting 
Corporation 

1t rvoltl.: IBC TI', CBS TI' 

ItFPRI:.INT tilt l.: Balling 

GENERAL \ItNALI.n: Tont Matthews 

EDITORI ti.IZI N G : None 

ST. LOUIS 
KPLR-TV 

(:IIAV,.I.L II 

LIGENSEI :: 220 Television, Inc. 

ltEPRESENTATI% f GFi 
GENER.tI. MANACEII: Saul Ro enzieeig 

EDITORIALIZING: Occasional 

ST. LOUIS 
KSD -TV 

('u AN VLI. 5 

1.10 Vsi.I.: The Pulitzer Publishing Co. 

ITWOIIA: t \BC TI 

Ili pin 4 VT tilt i.: hat: 
(.F VIA A' MA V Ai.I II Harold Grants 

i'Ul lnll ti U.IV1.: None 

DOWNTOWN ST. JOSEPH 

TRAFFIC PATTERN 

INTERSTATE 4-H SHOW 

St. Joseph city traffic engineer and h j.s assistant on the effect 
the proposed downtown traffic pattern would have on the 
city. Not available for sponsorship. 30 minutes (9- 13 -63). 

Interviews with 4 -H livestock winners and home economics 1, 

winners plus displays by area 4 -H groups. Sponsors: Dannen 1 

Mills and Green Hills Supermarkets. 60 minutes (9- 20 -62). 

FLOURIDATION - 
YES OR NO? 

Dne to upcoming foundation vote, station presented leaders 
and experts from both sides of the issue. Not available for 
sponsorship. 30 minutes (10- 17 -62). 

SERTOMA AUCTION 

1 

IF 

Auctioning of articles donated to the Sertoma International E 

(service club) as a means to raise funds for its many chari- 
ties. Sponsors: Participating. 210 minutes (2- 23 -63). 

AMELIA EARHART - 
THE AIRBORNE 

WHAT PRICE EXCELLENCE* 

Photographs tracing the early history of Amelia Earhart's 
life, interviews with friends and description of the Amelia 
Earhart Commemorative Stamp. Not available for sponsor- 
ship. 30 minutes (7- 17 -63). 

Greater St. Louis Fund for Arts and Education, to inform 
people of the need for funds. Not available for sponsorship. 
30 minutes (4- 30 -63). 

ARE PEOPLE REALLY 

FREE? 

New program at Washington University in which students 
are invited to examine problems and conflicts of the world. 
Not available for sponsorship. 30 minutes (6- 23 -63). 

YOUTH APPRECIATION 
WEEK 

S. LOUIS DECOY 

SQUAD 

Program devoted to the youth of St. Louis and the contri- 
butions they are making to the community. Not available 
for sponsorship. 30 minutes (11- 18 -62). 

Documentary on the duties of the St. Louis decoy squad and 
the function it performs in the city. Not available for spon- 
sorship. 30 minutes (12- 9 -62). 

AIR AND WATER 

POLLUTION 

° Made available to other sta- 
tions. 

THE TRIUMPH AND THE 

PROMISE 

Discussion on the current problems of air and water pollu- 
tion in the city. Not available for sponsorship. 30 minutes 
(12- 30 -63). 

Portrayal of the three -fold mission- teaching, research, and 
patient care-of Barnes Hospital and Washington Univers- 
ity School of tledicinc. Not available for sponsorship. 30 
minutes (6- 29 -63). 

THE TEST BAN TREATY 

THE EASTER MASS 

FESTIVAL OF ARTS* 

LACLEDE CHRISTMAS 
SPECIAL 

Series of discussions by a distinguished panel of the Test Ban 
Treaty. Not sponsored. 30 minutes (S- 23 -63). 

Ills Eminence, Cardinal Joseph E. Ritter, Archbishop of St. 
Louis, celebrated the Mass and delivered the Easter sermon. 
Not available for sponsorship. 90 minutes (4- 14 -63). 

Dramatization of the student planning and effort behind 
Washington University's annual musical and theatrical "Fes- 
tival of Arts." Not sponsored. 30 minutes (4- 14 -63). 

\dadt arailnllc to other sta- 
tions. 

Christmas production featuring the talent of Raymond 
Massey, Grace Bumhry, and choirs from Notre Dame and 
Concordia Seminary. Sponsor: Laclede Gas Company. 30 
minute. (12- 23 -62). 

SPONSOR /i-v PUBLIC AFFAIRS 
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MISSOURI 

ST. LOUIS 
KTVI-TV 
1:11\..rl. 2 

1.1t r..r.t : Signa! Ilil! Telecasting 
Curp. 

\r rssoals: ABC TI 
10.r'Nt:st:.TATr. t:: IlN 
I,r \rll u. M s, o.t n: Paul E. l'eltnson 

rullii u.uzi Si: Von.. 

sEnALIA 
KMOS-TV 

1:111..r.1. A 

LI,.t.ata:: I,D,'son Television 
Company 

xt:Taoalc: ABC T. C/N TI' 
G1101. P: Satellite to AHCGTV, 

feller-son City, Missouri 

Nt.l'11t:st.T.\Tlst:: Blair 

Ia:tal.u. \I...cet.a: Hubert Blosser 

FnlTnm.u.Itl.c: None 

SPRINGFIELD 
KYTV-TV 

Cu .., t.l. 3 

LICENSEE: Springfield Television, Inc. 

NET. % mu: : :f /1C TI', NBC TI' 
IE.PRENE. T.\TI\ E: Ilolingbery 

CENi:a \L NI.N.sct.as: Carl Fox and 
H. I.. Stu/jlehanr 

ST. LOUIS STORY 

UNWED MOTHER 

THE CONFESSION 

MISSOURI ON PARADE 

THE SEWER BOND ISSUE 

A A' 

THE POLICE MERIT 

SYSTEM 

U ut oft of tit 1.4 nI. nd its Ill/. u II. 1.,l I, 
cl, s, lop .1 h. ft. r nnd. rst.unhoi: , f Ih, , nanan' rIS sp" n- r 

\nh, us, r-Ihi+c 1, 3(l rnlnnt.r ( 'notably ) 

A s%n,patL.etic studs of the nnw.d moth, r and tle .,rt 
clone in handling this common VM I,I wok!, ul bs ti e p 
\h ulurial Ilospt.il Not .Is.nldhl. for sporl .r h p ¢I 

toes (2 1-63) 

Ihxnutenlars shad) of a crime r,,,ntls ,uun HIM d in St 

1.04tis roLrtung to c ans.+ of 111.1111 VM IA limb'. nI% of th. ,+t. 
Not .n .,11.,h1. for sp,nnurship. 311 minut.s I ti Ic3 

\Irsoun state I.ur I'./rade poor tu the ulwnmlt of the l'N,.: 
fair. Sponsor: Bailin N. "1"\' supply. 6(1 nunut.. ().-) 62 

Urscusclon of the sessage cont.nnin.itiun problem fa, me; the 

citizen. of the comullnots. Not .Isad.IDle for yousorsl Ip 

3(1 miuutes (8-2$-63). 

%lade available to other sta- 
ti o., 

THE WIND THAT KILLS 

THE POLICE 

CAMPUS MUSIC 

TENT THEATRE 

MODERN MINUTEMEN 

Dúcocsiou by ses era! members of \Icnhohcs lnuu)uoors 
about preventative measures and the es send.,} life of au 

alcoholic. Not .,s.tilable for sponsorship. 30 mum's 

Newsmen questioning tioning inii l)x'rs of the Cti,, Its' Polk e \1. nt 
1stem Committee, prior to soler's decision to adopt this 
system. Not asailalle for sponsorship. ;t) minim s 3 1(m -fi) 

D.u, \laguire. chief of Spnngficld office of l ". S Weather 
Bureau esplanasi tornadoes. Not as.ulable for spoisnrshlp 
3f) minutes (I- _s -(ï3 . 

Policeman's tspic.ul tour of dots. ofik. r !Tammuz. di pvt- 
mental tour, inters n ss with police clin f. Not as f .r 

sponsorship. )n minutes (í 20 -(.) 

College Band traced liston of 'nod, In l'. s. bau I. an I 

.110%%.,11 its font non. Not as ulu li f r stol rsl ip titi 

minutes (6- 9 -t1.3. 

College , res ted t, ut out e.rulpr s mil pr... t. 1. i t, rt rt 

lilt ut N. lt .is.nlahh G r sponsorship 10 t i, t.. - I I I 

'fsso-sseei. attise chit% naming c.f N ., il t. i rd. f I t. I in 
station mrml>, rs sslro are part of the t i it N ,t os t, ) . f r 

sponsorsl ip. 30 m nnm s--', fs 

SPONSOR i1 runt tc '1 .\tx. .9 



MISSOURI 

B ILLINGS 
KOOK -TV 

2 

1.14 t. i'E E.: The Montano Network 

Gaon: Skyline 

\Erwontc: ABC TI', CBS T1 

RE:PRE,ENTATII: George P. 
llollingbery 

(.ENrRAI. MANAGER: Cliff Ewing 

Ea1TORIAt.IZIN1.: 1lonthly. or as 
warranted 

MONTANA 

B UTTE 
KXLF-TV 

(.nAN\E.I. 4 

LICENSEE: Gorryoroen Butte TV, Inc. 

(:note: Skyline 

\erw oak : ABC 7'1'. CBS TV. 
,NBC TV 

1{E.PnF.rNT snyE:: llollinghery 

GEAE.If V. \I.wncE:R: Edmund L. Peis.. 

EDITOR' 1LIZI VC: Occasionally 

H ELENA 

KBLL-TV 
t :nAVSEI. 12 

I it EN.E.E : Capital City 1 elet ision Inc. 

tans : CBS TI'. SUC TV, 
NBC TI' 

ItrraE.l grunt: Breen .C- Ward . 

Felts !hoe/Cannon 

GE \Ett. \t. M1%%(11.11! 1)oaalo.. C 
Sutherland 

F.tITOw u 171st.: None 

\III \I \ \\ \ot Beporttng: 

YELLOWSTONE COUNTY 

MUSEUM 

Introduction of a new museum showjng some of the historic 
Montana items that are on display. Sponsors: ICA. Ideal 
Bread, Westwood Appliance. 30 minutes (9- 3 -62). 

CONSTITUTION DAY Background for the observance of Constitution Day. Spon- 
sors: 1CA, Ideal, Hart Albin Dept. Store. 30 minutes 
(9- 14 -62). 

MEDICAL PROGRAM' Doctors' discussion of heart disease, cancer, new local hos- 
pital facilities, The Poison Center for child safety, Nurses 
Aid Service. Sponsors: ICA, Ideal, Bennett Drug. 30 ' tes 
(3- 4 -63). 

BILLINGS CULTURE Interview with the directors of the Billings Symphony and 
Community Concert Association. Sponsors: ICA, Ideal, Ilan 
Albin. 30 minutes (8- 21 -63). 

GOVERNOR'S SAFETY 

COMMITTEE* 

o Made available to other sta- 
tions. 

MENTAL HEALTH* 

Governor of Montana and his Safety Committee urge Labor 
Day highway safety and explain the functions and goals of 
the Committee. Not available for sponsorship. 30 minutes 
(8- 26 -63). 

Panel program with laymen, medical people, institution 
director, and clergymen to detail the problem as relates to 
the state of Montana and delineate care and methods avail- 
able in state institutions. Not available for sponsorship. 30 
minutes (10- 3 -63). 

HIGHWAY FATALITIES* 

Made available to other sta- 
tions. 

OPENING OF 1963 
LEGISLATURE* 

GOVERNOR'S STATE OF 

THE STATE MESSAGE* 

Discussion of the highway fatality problem in Montana by 
the governor and highway officials pointing out methods 
that could be used to prevent the deaths and costs to the 
taxpayers. Not available for sponsorship. 30 minutes (8- 28 -63). 

Live telecast of the opening of the state legislature. A first 

in Montana history. Sponsors: Local merchants. 60 minutes 
(1- 7 -63). 

Governor's "State of the State" message to the legislature in 

Montana. Sponsors: Local merchants. 60 minutes (1- S -63). 

VIGILANTE PARADE 

EMPHASIS HELENA 

EMPHASIS HELENA 

Telecast of the 30th Annual Vigilante Parade, local equiva- 
lent of the Rose Parade, in which many groups from the 
city are represented. Sponsors: Local merchants. 60 minutes 
(5- 3 -63). 

Film followed by a panel of townspeople and city -county 
health department personnel concerning the teenage vene- 
real disease problem. Not available for sponsorship. 60 min- 
utes (3- 7 -63). 

o Ilath at aiFithle to either sta- 
tlt,tól 

Panel of tax experts conducted three programs in which 
viewers could phone in questions on income tas and have 
theta answered ou the air. Not available for sponsorship. 
30 minutes (3 -14, 3 -21, and 3- 28 -63). 

h I I W1\. Ilillin : h \t: \ -T \, t.lendise: KFllll.l'V, KI {TV. Great Falls: KM-SO-TV. Missoula. 
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NEBRASKA 

II ,STINGS 
KHAS-TV 
I.00.N1. ., 

1.11 ./ t.: .\ s 6ratka Teleei sion Corp. 

\II\unts: .\/fC TI 
Br ens f tost.: 1 rnord. Torhet A 

McConnell 

(a.\IIItL \I.t\.cctu: Dunne L. ff'rr1t, 

l'.11tTnll.tr.lZI? c.: None 

KEAPNEY 
KHOL-TV 
KHPL-TV 

I:u\NNELS 13 and 6 

LICEs.t:E: Ri States Company 

1tT\\aaw: ABC T1' 

1(tRNt.ENT.\Tlt£: Meeker 

GEVEn\t. \lA\ACtR: F. Wayne /heustrr 

Ea1Toa1 0-uric: When need arises 

LINCOLN AND 

KOLN-TV 
KGIN-TV 
i nsFI, 10 and II 

[act sit : Cornhusker Tele, ilion 
Corp. 

I.R it i': Fit :,r Broadcasting Corp. 

\IT\toN1.: CBS 71' 

Its lRI nt s T 1111F.: .11 ers -K nodel 

1¡I s sis Al. 'u \ \c.ca :.1. James f:hel 

IAITONi tl.IZI \G:.\ one 

ADAMS COUNTY FAIR 

THIS IS THE CHURCH 

NEBRASKA OKLAHOMA 
FOOTBALL GAME 

DAME JUDITH ANDERSON 

Inters is N s st ith J.une 1)rury ( flic \'Irgutlau n! d n tr ur .t,r 
to prof lute .1d.uns (;,n uh I rlr \(It as 01114 Ir 
chip Al it mort. s(,3 

1)1., u.sonu %% all Irr ,1 u IT I I. n .111(1 pr, ., tit n, f 

, r uunit t.hiu, t s fruu, 110 I r . linr, h,.-. ` I r. , r I I 

and I.r.,nrl 1,1 Ind \luncl, rt 11 1 so( tattoo l í a n at. et 

tiunnd un film ling s, utanon of game plas r rI al \ r n 

t7klah0lna, htout ht game to , lain w Ito . oll I n .t tr ,. 
Patti Ipahu4 you ova orsl-rp 120 minutes 11-11-6' 

Inters test ss tth I).uur 11d( rson situ ',scot! h, r 

histo and an Opt "MOW .gtp.,r.os e \ ,t is ul ihh (at 
ponsorship. 1111n1loles ('t 11.62). 

t.rn'r 

HOUSE OF YESTERDAY 

A RIBBON Of LIFE 

Curator and st.rff of local museum discus. nature, u tutu,. 
oddities, astrouom . sponsors. Jack & Jill 10..I st ,r. 

Kansas- Ns hrask :r (:ac Co. 30 !ninnies (sserkls 

DIX inn uLr} n'n hlt,rst.rt, Ihghssa opening aut] re t r, 

tion:d use of (Italo of Lakes along it. sponsor B ks.. I 

tI,nuda(h,ring. 15 minutes (S.20.61). 

STORY OF DR. BREWSTER Iliograpli) of world's first fh!rig d,.tor stun found, I Tr. 

hospital and practiced medium!: until his de iah at st \ot 
aailahle for sponcohip. 30 nioutec (i- 1'11.3 

FORT KEARNEY 1963 

BOY SCOUT TV JUBILEE 

Past, present. and future of fort, the "iron go Ird r f th, 
train %tliith Wou the N'est.- \nt asailahl, for sons, rsl ti 

311 ntnutec (7-19-63). 

Importance of Scout ac tis !tars and des elopmelrt is ss. 11 .r. 

the need for imprusing .i s, out ramp to gise u'p.t us tu a 

fund -r. g campaign Not as.ulable for sponsnrdop 10 

minutes 10.2 -fi21. 

(;RA\TI) 1ST. k\ I) 

CIRCLE OF SERVICE 

CHRISTMAS IN LINCOLNLAND 

XMAS EVE IN LINCOLNLAND 

CHAMBER OF COMMERCE 
ANNUAL REPORT 

A DAY OF JUBILEE 

\E1111 1sIs 1 Nor !Glowing! 1...\111'-T\', North Plane. 

Pis tonal resuttu of Lint oh: 1 tutotl 1: nod ag ucicv i u 111 I 

ing ss rth an lilt, IA tray rf Funds pr, sul,' t \ot a% all rhl. f, 
sponsorship. 10 nttuut(s I0.9.62 

Four-part s, r'e d, sot.-tI tu filmdom 1110.41. t. 11 . 

sptnhtal feeling of utve t rs (hiring the 11 hd is s. '.. .r 

set to nnts's \ol as.nl Ih11r for stom..r.f ip UI ,nul 
we. (1=-1,' 

Midnight \Liss at Ilu '1 rottt% Fput gs.tl ( h r I . 1 (I ri t 

nlac Eve, press uh d for Ihr fest In ,. . n is \ I s . t 

sponsorship. 71 «intuits . 12 21 (2 

lit tort tu nu 111114 rs .u'd r uv, us , I I in 1, ( 

prugr, ss during pr, suits I_ mood t,s , 1 i r 

.ur.hqt. 71 ninon!. I- 10 t., 

l'rogr.uu I ononng 71t11 .o in, as f I I I 

Dale: s. (-, reinono in.I I I t u Lr th t f II: Ni 

into (.rthultc f h i l l \. t o o II, t .p i I ! 

nt, t (1-1I-63 
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NEBRASKA 

O11111I t1 

KETV 

11n.ar ; 

Lu:rsla.: Herald Corporation 

1-55111tK: 11IC. TI' 

Weal s1 N. 1 tns.: 11R1' 

14, M.11 \lA n: Eugene S. Thornns 

l':mroaUt.lzl % e: \'one 

OMAHA 

KMTV 

CAA TM.1. 3 

1-ICr.Ns1 :E: 1luy Broadcasting Company 

Quite: May Stations 

\17a0uK: ABC TI' 
RI.Pn1S1:\TATI\ E: Petry 

( :LV1.1tc \IANACLI: Owen L. Saddler 

Ass Aaus: Omaha Radio /Tl' Council 
Gold Frame (1,3,4); State American 
Legion (2) 

Fn110111.U.1ZINC: None 

OMAHA 

WOW -TV 

(:111 \,t1. 1. 

I.0 1.:401.1.: lhrrvlitll N OU , Inc. 

I;unrP: Nrrrditll 

\IlssuaK: ('BS 7' 
Itl.l'llt sl 1 UI\1 : lllnir 

111At. Nis V;111: Howard StnlnnAer 

F:nlTrun SI 17.14. 7 u ir. n Alr 

THE BIG DROPOUT 

¡RING BACK THE CITY 

EMANCIPATION 
PROCLAMATION 

In-depth probe of school dropout prtiblem analyzing factors 
leading to dropouts, social and economic effects. Participat- 
ing sponsorship. 30 minutes (8- 18 -63). 

Urban renewal problem, what other cities are doing, with an 

approach to Omaha. Officials' opinions, objectors' view- 
points. Sponsor: Wray M. Scott Co. 6') minutes (7- 21 -63). 

Story of the Negro in the past, present and future to 
celebrate 100th anniversary of Proclamation. Not available 
for sponsorship. 30 minutes (2- 10 -63). 

BEWARE THE STRANGER Problem of child molestation in Omaha; police detective, 
Junior League member, psychiatrist included on panel. Not 
available for sponsorship. 30 minutes (1- 13 -63). 

REAPPORTIONMENT QUESTION Nebraska Legislature reapportionment discussed. During 
statewide disagreement, station invited both sides to present 
views. Not available for sponsorship. 30 minutes (10- 14 -62). 

OPERATION S.O.S.* 

ti 

F 

Series of programs, including seven -hour telecast, in behalf I N 

of Sabin Oral Polio Vaccine. More than 85% of population 
took vaccine. Not available for sponsorship. Varions lengths 
(June -Sept. 1962). 

TEEN KALEIDOSCOPE Series of programs giving teen -agers opportunity to see how 
business functions. Written, produced, directed by teen- 
agers. Sponsors: local, sold by students. 30 minutes (1962 -63). 

YOUR NEIGHBOR'S FAITH* Discussions of 57 different religious faiths represented in 
Omaha area. Not available for sponsorship. 25 minutes 
(weekly). 

PLAYGROUND CHAMPIONS 

KMTV AWARD DINNER 

Program produced in cooperation with Omaha Parks and 
Recreation Department, to aid organized playground par- 
ticipation. Sponsors: participating. 30 to 60 minutes (weekly). 

° Made available to other sta- 
tions. 

SAC: A CHANGING FORCE 
FOR PEACE 

OMAHA YOUTH BASEBALL 

WOW -TV FARM SHORT 
COURSE 

ORDINATION OF PRIESTS 

YOUR QUESTION, PLEASE 

An about -face of normal award routine, recognizing indi- 
viduals who have performed outstanding public service 
through television. Not available for sponsorship. 60 minutes. 

Strategic Air Connnand story, including weapons develop- 
ment, evolution, operational philosophy of deterrence. Spon- 
sor: Omaha Public Power District. 60 minutes (5- 24 -63). 

Ten programs showing activities of various major hogs' base- 

ball programs. Not sponsored. 15 minutes (5 -25 through 
7- 27 -63). 

Ten -program course to present new developments that help 
farmers to manage profitable operation, featuring leading; 
agricultural experts. Sponsor: International Ilan ester. 30 'i'r 
minutes (1 -2S through 2- S -63). 

Telecast of Celebration of the \lass and Sacrament of glob 
Orders at Ordination of 13 men into Roman Catholic Priest- 
hood. Not as dibble for sponsorship. 90 minutes (5-25-61. 

Monthly programs featuring senators. congressmen, mayors, 
etc. answering questions telephoned by viewers. Sponsors. 
participating. SII l niuu(es. 
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NEVADA 

LAS VEGAS 

K LAS-TV 
1.11t\\I1.8 

tact isFt:: 1.n1 regal Tide] nion, Inc. 

\t.Tttunw: CBS Ti' 

111rnt.stisT tint : A teryhnod.l 
IsiEMInAL \ltvtan: William I). Stile. 

F.nIT011I Orcn.innalh 

RENO 

KCRL 

t oil tsstl. t 

IdcEsLE: Circle I., Inc. 

\ITssonw: \'/IC TI' 
lit russt; T51'15F.: llollingber. 

Charlo.. E. Cord 

EDITOR 1.51.121 T C: Frequent,. 

NEW HAMPSHIRE 

kNC,ilr,SrrEß 
WM UR-TV 

C11 tN\t.I. '1 

l.lci st.F.: I nitct/ Telreiston Co. 
(1/ 

t:RUt r: I oiled Broadcasting fn. 
\ITwunl.: 111C 11 

li{l'fli..I.sT57151: )0ung T1 

CtsiRSt. \ItN.tctu: Sann /'hilhps 

EDITOR! tl.uzlse: Tt. ice month/. 

SHALL WE PICKET 

SCHOOL CRISIS 

CENSORSHIP 

ROVER 

LEGISLATIVE REPORT 

TOWARD TOMORROW 

YOUTH CONCERTS 

SAFETY CORNER 

OUTDOOR REPORT 

UNITED FUND 

BACKGROUND 

INAUGURATION OF A 

GOVERNOR 

1'au. I uf \\\( l' aud u. st Int u 1 u 11 .,p . tt n. I .1. 

str Itluu. at I... it It.rt. 1 Slwaw r I Ir t \\ t h nt ti t 1 

Loan lul l uunnt. 17 17 hi 
et 

1'an.-1 of I.g.st.ttor .,u.l .. 1,4,4,1 'omit at , I .1 (t , 

shott.tg., Lrmt,ting tu It lit 1101111 ..1 nt .. 115o r 

Pmt \\'estt ru Sasiogs h I t.4) I nunt. I 

Lot al tIn C.ustrslup (..munutt.. gnt tu to .1 I 1- 
increasing .ntar,Fi'.s of !itch ttdnal r1 volt II lits to ,u 

trolling toilet eta lit. ratnr. Sponsor I ir t \\ . t. rit ti is 

& Iw,.m. 311 nnmit.. (1-1 I (li 

hnpinnation of Low the Ru . r Project can gut tilt I it 11 

Fretter nnderst.rntling of %%h.It is done at the \, s Ada T' t 

Site. Sponsor. First \ \.stem \.IS11tgs h Loot il) intmut.' 

of Slate l.eglsl,hme turtling.. toter it, hito] I.g- 
Islators during se.slob' to Inform puhll( out \es of i t it. 
Legislature IA cots Not jauL.hle for sponsmhtp I i inn 
ole. (Monday through Pnd.I. 

licingunls .en í(e. (..haring ..II faiths froto V asL.w ('on11t'- 
\I ' +fenal Omit( e. Slit as .Filahle for spout- ,rshtp to 1111i 

Me, 0%11 L1 S1. 

\In +it ]ppreci.ltlon concerti des '101).-)I L. 5.lnnns h1 L 

schools and Iunior highs in Nonli,.nt \esada Sot as 

.thle for sponsorahlp. 31) minutes (ssa.LI1 . 

NEWPORT WINTER CARNIVAL 

YOUR LEAGUE IN ACTION 

Police officials prls.nt saf.-ts progrArtls Stith gn,+t Ittt.r 
S low s of thildren (rom Itero l'nL6( SJnw Iss st. 1 I \t t 

.IsailaLle for sponsorship. 3n munhe. (we.lh 

\11 phases of fishitog. hmthng, cous.n.ttunl, .11111 LIM., g'\ 
ernulg same prt s Fitt d hs state of \.\ ad.' I)t p intro, nt . f 
hi+h and Came. Sponsor Cal-\ ad.' .\utoulol,de. imo it., 
(w ..-1111. 

1, fills. lnals .I1111 s fl t s t r« lits of N. II H'.I F, tth, r p r 

nl lh. st.h, s.1 n h supports s 111. .',II atz. ttt t. s\ t.1s nl l 
for spo 1st rsh p. 31t t um tt s ,1-21.62 

lut, rs p kt prngr.wt spotlighting \. w I hit tust Ir. t, u s n il, rs 

and loin I.Fi.I contros, r111 sutt Is. to a I trtl iy t 1. 

sorshrp it) 'Monte.. 42t1-6] 

lu ntgur I t. r, 1 101111 ..II d .1 ldress . f I I.n.ps1 irr fir t 

11. rt... r 111 t; 1st rnor 111 In s 1 .n ',pwu.s,r SI. r 6 n Is 11.1.1. 

nf \I in( lu st. r ìt) now t,. I ì-f., 

I list on .n I .s r t v t f tl e old, st ss u t. r( Iront I n 1 tl 
\, rill, ast. I' IL. !pal ig spomarI P . I min i s 2 1 t 

tit r t e. I . t l u 1, 1.1 q ..tr us ar s, r, I In 11 s It 1 rt 
nsi ring du, 1 t t. app r . h\ t is t11 d 1 fr 1i r 

I Ip in 1 nnt.. 2 

\E;\- \I1 \\at Repw'rtin¢: IRh-T\'. h,IIt1.3 , Las \e¢.,. h111 tl.'I-\. R.nn 
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NEW MEXICO 

%LI;UQUERQtTE 
K G G M -T V TOMORROW'S LEADERS 

t.11rxx1i 1:1 

1 n I.N.1 t.: New Ileuro ltrundrn.ainK 
Co. 

lrxnnl.: CBS 1'1 

Ii APR: .e... (I 1\t.: :f7'S 

(;t.Ne:au. N1tNAC1.n: A. H. Ilebenxtreit 

Evil MI 11.IZIN(.: None 

Interview -participation program spotlighting activities and 
objectives of youth groups in the city, including Boy Scouts, 
Girl Scouts, Boys' Club, YMCA. Sponsor: Driver -Miller 
Plumbing Company. 15 minutes (Saturdays). 

ARTESIA H. S. ORCHESTRA 

ALBUQUERQUE 
K O B -T V LEAGUE OF WOMEN VOTERS 

CHANNEL 4 

LIcENSI.E: Albuquerque Broadcasting, 
Division of Hubbard Broadcasting 

NETwoinc: NBC TV 

REPRESENTATIVE: Petry 

( :I.NLam. MAN VAR: George Johnson 

EDITO.0 tLIZI NC: Daily 

ROSWELL 
KSWS-TV 

( :IIANNI.L 8 

Lici. ti i.: John A. Barnett 

\IT %OlIK.: \'KC TV. CBS TV, ABC 
TV 

IAaot.e NT%rm. :Meeker 

tit.st.n.u. *I ANACFlt: John A. Harnett 

FlaronIu.u(NC: None 

Musical program by 60 -piece high school orchestra from 
Artesia, New Mexico, taking part in state teachers conven- 
tion, demonstrating accomplishments of state's schools and 
students in this field. Not available for sponsorship. 30 min- 
utes (10- 27 -62). 

Each of fix e candidates were given time to discuss then 
views, an additional two minutes to answer questions. Not 
available for sponsorship. 30 minutes (10- 14 -62). 

GREAT DECISIONS 1963 Eight half -hour programs on world topics in cooperation 
with Foreign Policy Association, Univ. of New Mexico 
educational channel, and Albuquerque Greater Decisions 
Committee. Not available for sponsorship. 30 minutes (Feb.- 
March 1963). 

HAPPY CHRISTMAS TREE 

THE HOPEFUL SIDE 

Original play written and produced by Sisters and orphans 
from St. Anthony's Orphanage for Boys. Sponsor: Albuquer- 
que Bus Company. 30 minutes (12- 21 -62). 

A discussion on the optimistic outlook for cancer research. 
cures, etc. Not available for sponsorship. 30 minutes (8- 4 -63). 

SOCIAL SECURITY IN 

ACTION 

THE TAMING OF THE WATER 

Topics included federal old age survivors, disability insur- 
ance, importance of checking records every three years. 
etc. Not available for sponsorship. 15 minutes (Mardi -Sept. 
1963). 

Telecast in connection with dedication of saline water con- 
version plant. Technical aspects of plant presented on vital 
water problem. Not available for sponsorship. 30 minutes 
(7- 1 -63). 

YOUR LEGISLATURE, POLITICS 
AND YOU, 1963 

General review of action taken by New Mexico Legislatur( 
provided by newspaper editors, KSWS-TV news editor. and 
Nerv Mexico legislators. Not available for sponsorship. 
30 minutes (3- 31 -63). 

MAYOR'S REPORT TO THE 

PEOPLE 

Mayor's report on action taken by city council at its meet- 
ing. to keep public informed on a continuing basis. Not 
available for sponsorship. 111 minutes (monthly). 

1963 CANCER VARIETY SHOW Program to stimulate interest in cancer crusade. inform 
public of latest c:mcer research developments. Not at iilahl( 
for sponsorship. 15(1 minutes (4-26-63). 

1962 ELECTION COVERAGE Complete state, local, and area coverage of election in New 
Mexico. Sponsor. Male() Oil and Gas Company. 2111 min- 
utes (11- 6-63). 

NI \\ \IL \lt tt Not Reporting: KO \T -'f V. 11bu(purgne: k. \\ FT\'. Carlsbad; KIt::1 -T\'. (aa.i %. 
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NEW YORK 

A ',BAN)" 

WAST-TV 

(.Irt..tl. 13 

I.0 I.st t.: l'm, ('urlrr Brvmdea.Nnq 
Corp. 

\itaoaó: -IBC TI 

liii } ST tilt I. 
(a.Iett. \la.t4.11l; If ¡Ilium I. Rude 

l'.11110111%11171%1:: \one 

B INC II f1 AIrI'()N 

WNBF 

Cnt..tt. 12 

L, (.ir : Triangle l'ublirnrio,,s, 
Rodin X Teleri.ion !)it ilion 

I :nut r: Triangle 

\I mNotnk: CBS TI 

IIi T'ui LS t'. Ti' i. : Blair 

tt ti. \I t, %CAir George 1(. 
Ihtnluurn 

Entrant '.1.vt.r.:.IIoniLlt 

BUFFALO 
WBEN-TV 

(:111..I1. 1 

1.1,Lati; If BEA. Inc. 

\iraonl.: C1fS TI" 

Iürmisi.rtnsl : 11111' 

Ct. Flt st. \Itsttän- C. Robert 
Thonlp.an 

\w um: .\". Y. 'tate llar 13) 

I.nir/1Rt ti 121 Vona 

CONSECRATION OF THE 

VEN. CHAS. P. PERSELL 

CHRISTMAS EVE MASS 

RPI HOCKY 

1962 ELECTIONS 

100 YEARS - AMERICA'S 
CHALLENGE 

little msulahh to ,liter %Lt- 

lioro 

VALIANT OF SUSQUEHANNA 

EXPERIMENT 

GREAT DECISIONS 

THE SCHOOL DROPOUT 

STORM IN THE VALLEY 

Made at allahle to other atn- 
¡1nua. 

UNIVERSITY OF BUFFALO 
ROUNDTABLE 

YOU AND YOUR FAMILY 

THE LAW AND YOU 

CANCER - TODAY AND 

TOMORROW 

PROJECT OPPORTUNITY 

NEW 1Y11ih Not Reporting: \ \.TF\, Albany; 
\\ \1 l \ . Syrafln-e. 

SPONSOR is t tut tt tt t uu 

R IIJAT\', \\ 1\IiT\', 

\ n Iuulo hfo.1(1, tst ol till 1011 t r,1 u .1 tl . S t Ir u 

I:pnc opal Bishop of Alb not \,t , il I I. f. 1 I 1 I. n 

1in , uur(.. _'t I I 

ltro.,1 .,st ol ( Iirr+ln is I s. \I , Ir , 1 n t ir 1 t 1 

( ttl,..lr ,I . I th, ho no 1,1 Ito ( ' . ' ` 

iuutsofl ip 1 2 1t to I` 31 ' 

tt, 1 I,. L. t to n I11'1 I loi 11 ' I \ 
Si . -tv rs lot ill ,ul .uul ,ita i i , 1,1, ,. t. 

1 t l'I., 
1 I. , 11,111 t ov t.rt . fro, ( ,t II, I 

ti \I¡, u I r 

('1,.111 lposr,r lot .11 pWI i It It .11, i ,t, to I1 I, ( 

Ilistors ol dig \nu n n, \. 'r . ,t ti t tl I 1 ti i 

II0111 ,mum, rs.tn of 1 no ,n rio Ilion Prom 11 u rt1 \ t n iii 
,utili far sponsorship 11 t 111111t, 3.2 t t, 

I)r.ml.dv.rUon of part t,L. u h un n ol Broom. I, t 1\ 

\rsr York `t.,te. donut; (-Rd \\trr. using Ion .1 ph. to 'r o,l 
.\ul spr,rtson.I Idl unfold.. 1 + 21-(.1 

\ IooL ui III pfb .it lot d prohlg tu tr Jlt +,f. It ts ,t. r t ri fic.,11,11,111.111 o,, nr\s t itv, n.. . t, \,11,1,11,11,111.111 31i-11,n nt. nt It 

h-I11 to 7-1'1-1.1 

\ns proi¿r.nns J,.11ine ssrth dill( wilt world problen,s, rt 
cooprratoou sUtlt lot.ri \\'or1cl Affairs Conlin tl. `sponsor. 
I11\1. \I.,rwe \Irdl.rtl,I, Iliui;h.n.itou ti.onu!. Ilnd h) io, 
nt. s 12-2 to 3-4-(131. 

I),cuninLtr ol 1 t¢I1 s( I,tw,l dr ,¡on is ui c... ¡>. t th to rl 

IlntCh.nulo t( h ti b.ods and \ 1 sl.tto t n. n p' 

\ot spor,sor, d btl ,,,r,h i I 6l 

I ili .,wl In. pr, st ui}.ttton , f os, r-nt'bt .0,1111 tsbt It ( u 1 

tilo hses ,I Ittt ..r.,, tut mtg.!, N. it .t rtl ih . f .r 

ship. 311 inutile (10-12 62 

PI 

Local. ,.ttoonal aud into motional it. p.m tint. , du. t..s i r ti 

lein s of crnntntutity nit, to st \ol as III ,hlr f r ,i"..,r,1 'I 
30 minutes tse, k)'. , 

Home demonstration s. nt-s pre,. wool in (vol.,. rill nt still 
Ene Comity l''to nsiou ti, rs Ice `sot it oil rl I.' for sp. n r.1 . 

t 

31) nunuto ist'e, LI\ 

The in-, I for .,fol roe of Iris nt our lo.. is ¡ ,nt. I . p it 

this t he. \ot .n.nlal,b fr siutrs.rshup ill t t .t. 
bnouthl\ ). 

C.tu., r (hoc:,ost.. tr. atout lit..,n.l rt sf If h w, n nos, Ft 1 n 

tl, pill in tl is fn, -port suru s \ t .rs,ol titi, t r s¡ n, 

ill round,. ,imdhlsl 

',host case for ,nt.t.11l.illtl: .ifo .. til. 11 \\1111 II11. ni N+ t tt 

Ctl. aspuatos. Not as.nlrl h for s¡xats rship ol , un ti 

(111011t111 1. 

Binghamton; RI'7`/.T\, I'lattbart:b; RlilnT\, R,th.rr. 



NEW YORK 

BUFFALO 

WGR-TV 

CII NEL 2 

LICLNSee: Transeontinont Television 

Cuo LP: Tran.scontinent 

NETWORK: NBC TV 

RF:PRESF.NTATI \E: Petry 

GENERAI. MAN WEN: Van Beuren 
W. lk Vries 

BUFFALO 
WKBW -TV 

CHANNEL 7 

ASSAULT ON CANCER* 

ALCOHOLISMt 

THIS IS OUR MUSIC 

Programs helped to break down the,fear barrier and dem- 
onstrate that most cancers can be cured. Not available for 
sponsorship. 30 minutes (11- 2 -62). 

Alcoholics need help and can be helped demonstrated in 
this program. Study of causes and effects of alcoholism. 
Not available for sponsorship. 30 minutes (1- 27 -63). 

Seldom -heard Negro spirituals performed by local talent 
were presented. Research and illustrations of Negro re- 
ligious music. Not available for sponsorship. 30 minutes 
(2- 24 -63). 

CHANGING PATTERNSt How automation has effected employment in Buffalo, stress- 
ing the need for specialized job training. Not available for 
sponsorship. 30 minutes (2-25-63). 

THE PROFESSIONAL NURSEt 

Made available to other sta- 
tions. 
I Made available through TAC. 

View of the important position of the nurse, her training, 
and why she chose this career. Problems of service in local 
hospitals. Not available for sponsorship. 30 minutes (3- 25 -63). 

LICENSEE: Capital Cities Broadcasting 

Cuore; Capital Cities 

NerwonK: ABC TI' 

REPRESENTATIVE: Blair TV 

GEN En AI. MANAGER: Robert K. King 

EDITORIALIZING: None 

NEW Y O ß K 

WABC-TV 

I 11511. 7 

Lu r\N I: Interiean Broadcasting- 
Para tttt mat Theaters 

I.vun e: flfC otuuvl tv stations 

lu nAUU1.: ABC TI' 
HI ru1 ST ATM : 111C TI Spot Sale. 

1,1..1 n U. V AA u.1 u: John () Gilbert 
Fu1TOn1 u I7151.: Unce lreelrlr 

DON JUAN IN HELL* Local live drama, including local artists, featured in Shaw's 
memorable work. First 90- minute live drama in Buffalo. 
Not available for sponsorship. (12- 2 -62). 

LOCAL BOY MAKES GOOD Instant special on the capture and life of a Buffalo -born 
FBI fugitive. Not sponsored. 30 minutes (11- 7 -62). 

THE BEST OF EVERYTHING* 

CONVERSATION WITH 
CHRISTIAN HERTER 

Off -Broadway hit adapted to television. Station had exclusive 
rights for Buffalo market. 30 minutes (3- 5 -63). 

Discussion with former Secretary of State and local educa- 
tors. Not available for sponsorship. 30 minutes (11- 11 -62). 

THE HOLY MASS 

° Made available to other sta- 
tions. 

BLOWUP AT BREEZY POINT 

Re- enactment of the Holy Sacrifice of the Mass, live from 
station's studios. Series now in third year. Not available for 
sponsorship. 30 minutes (weekly). 

Assessment of dispute on whether to reserve city's last re- 
maining bcachfront for future public park. Not available for 
sponsorship. 30 ' tes (6- 21 -63). 

BABE RUTH: A LOOK BEHIND 
THE LEGEND 

DIARY OF A FAILURE: THE 
PAPERS & THE PEOPLE 

ACTION IN 

STRYCKER'S BAY 

FOCUS ON THE NEWS 

Myth and reality of Rabe Ruth as a ball player -hero and as 
a man, through the words of people who knew him. Spon- 
sor: Shell Oil. 30 minutes (S-15-63). 

Analysis of the failure of collective bargaining in New York 
newspaper strike, ways of avoiding recurrence. Not avail- 
able for sponsorship. 30 minutes (3- 5 -63). 

Picture and narrative of a pilot project area undergoing 
urban redevelopment on upper West Side of \I:mhattan. 
Sponsors: participating. 30 minutes (2- 5 -63). 

In -depth consideration of public and community issues aris- 
ing out of the news of the day using interviews, debates, 
film, commentary. Sponsors: participating. 15 minutes 
(various). 

SPONSOR/1v rtRt.tc AFFAIRS 



Don't just sit there. Do something! 

SPONSOR i\ ii ni ii u i 11u. 

The ABC Owned Television Stations do! 

We provoke. We challenge. We arouse the 
people of the f ve great cities we serve. 

On the next two pages you'll read how 
one of the ABC Owned Television Stations 

urged the viewing public 117 Is city to 

do somet'ìing for the common good. 

4 
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Why station WABC -TV took a stormy stan 
rtitT.1962, a movement started to have New York 

I acquire L'reezy Point. a beachfront area on the 
tip of Rockaway i'eninsula. 

The ultimate plan was to convert this privately owned 
area into a 1.100-acre park for all the people of New York. 
Its proponents foresaw it as the Central Park of this age. 

Opposition to the plan was bitter and immediate. The 
residents of Breezy Point decried the proposal vigor - 
ously. Builders, with private contracts at stake, strenu- 
ously voiced their disapproval. Even some of the Mayor's 
advisors suggested abandonment of the idea, 

Nohoaly, it seemed. saw a need for the park except the 
people of New York. 

On .June i, 1963, despite the vocal and influential oppa- 
tu n. Mayor Wagner publicly announced his decision to 

lead the fight for the creation of a Breezy Point Park 
First editorial aired 

Three days later WABC -TV. New York. went on the ai 

with its first editorial. The subject. Breezy Point. Lik 

the Mayor, the station took a seemingly unpopular stance 
It supported Mayor \Vagner's position in a series of eigh 
editorials in three days. 

On June 21. WABC -TV ran a half -hour documentar 
film, presenting the many viewpoints on the Breezy Poin 
controversy. 

The response to the editorials and the film was instan 
taneous. Letters and telegrams poured in. Phone call 

flooded the station's switchboard. Bouquets and brickbat 
were tossed at us with equal passion. Detractors chain 
terized our editorials as "...irresponsible journalism.. 

In this continuing series, you will read how the ABC Owned Television Station 

the issues, express their views in the best interests of the communities they se 



r over Breezy Point, New w York 
"...shocking that a TV station take a stand.-- "...some pretty wild statements..." 

When a station, after analyzing a problem. expresses its honest beliefs, it must be 
prepared to take bitter criticism with sweet praise. The reaction to our I:ree7y Point 
editorials gave us our share of each. 

Editorial mission accomplished 

But the responses, regardless of their attitudes. proved that our editorials accomplished 
what they set out to do. They provoked, they challenged, they aroused the piidit n to 
doing something in their own interests. WABC -TV 

In September of 19aí3, WAI( -TV began to pursue in earnest its 1N In'y 
of editorializing. In a ten -week period, John O. Gilbert. Vice President 
and General Manager of NVA11C- TV. :uhlressed the -tat non' anidietu ,. .. 

total of 103 times, expressing the station'' views on t%%ehe ignific:an 
community subjects. 

It is just one example of how the Ala' Owned Television Stations par- 
ticipate in helping to solve the problems of people they live with and sere 

NEW YORK 
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L1u.al .: CBS, Inc. 
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Jr. 
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NEW YORK 
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NEW YORK 
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I:1101 r: Metropolitan Broadcasting 

It* \ IATItT.: Metro TI Soles 

t,lslutt. 11y, sum: John E. llr.trdle 
I \ooP 

HOMELESS CHILDREN 13 -part series, part of Eye on New York, on care and place- 
ment of homeless children. Racial and religious barriers to 
placement uncovered and reported. Sponsor: Chock Full 
O' Nuts. 30 minutes (8 -19- to 11- 18 -62). 

WHAT'S GOING ON HERE: 

PRO FOOTBALL MADNESS 

Popularity of pro football and resultant madness of fans 
analyzed with satire and tongue -in- check. Sponsors: Marl- 
boro, hertz, Manhattan Hanover Bank. 60 minutes 
(12- 28 -62). 

WHY CAN'T THEY SETTLE 

THE NEWSPAPER STRIKE 

THE HOUSE THAT JACK BUILT 

Both sides in controversy brought together to analyze the 
issues, contributing to public knowledge, and hopefully to 
earlier solution. Not available for sponsorship. 30 minutes 
(1- 13 -63). 

Suburban architecture and developments in mass -constructed 
dwellings explored in metropolitan area and Cape Cod. 
Sponsor: Chock Full O' Nuts. 30 minutes (4- 24 -63). 

ANTONY AND CLEOPATRA 

SEARCHLIGHT 

Complete N. T. Shakespeare Festival production as produced 
for station and broadcast on opening night in Central Park. 
Not available for sponsorship. 165 minutes (6-20-63). 

On crucial final day of negotiations between United Feder- 
ation of Teachers and Board of Education, a status report. 
Not sponsored. 30 minutes (9- 8 -63). 

DIRECT LINE Major gubernatorial candidates questioned by viewers by 

phone, sometimes by League of Women Voters. Not spon- 
sored. (i0 minutes (11- 4 -62). 

V. D. TEENAGE TROUBLE Report on venereal disease among teenagers showing the 
increase and exploring reasons, and possible solution. Not 
sponsored. 30 minutes (4- 22 -63). 

THE AMERICAN FUNERAL Startling discussion of burial customs preceding by many 
months the much publicized network presentation. Spon- 
sors: Mobil Oil, P. Lorillard, Bowery Savings Bank. 60 min- 
utes (G- 9 -63). 

LEGISLATIVE REPORT 

WHAT'S GOING ON HERE* 

THE REBIRTH Of JONNY* 

Roundup from state capital on record of N. T. State Legis- 
lature which had just ended its session. Not available for 
sponsorship. 30 minutes (4- 9 -63). 

Satire of world politics, government officials, socialized 
medicine, situation in Laos, forerunner of trend in topical 
humor. Sponsors: participating. 30 minutes (7-11 and 12 -G31. 

True story concerning the love of a therapist for a schizo- 
phrenic child. Problems faced by mentally disturbed chil- 
dren. Narrated by David Wayne. Not available for sponsor- 
ship. 60 minutes (4- 7 -63). 

IN THIS CORNER: JOE LOUIS* Documentary of fighter's life and times, featuring films of 
great fights, interviews of friends, and narrated by Louis. 
Sponsors: participating. 120 minutes (7 -21 & 22 -63). 

RACE RELATIONS IN CRISIS* Divergent viewpoints from Negro spokesmen examined. 
\Ldcolm N. James Farmer, Wyatt Tee Walker, joined in 
program with Richard Heffner. Sponsors: participating. 120 
minutes (6 -l6 n 7 -14 -631. 

VNR: THE TRUE STORY OF 

LOWELL SKINNER* 

Made available to other sta- 
tions. 

Inters iew with Korean War veteran who refused to return 
to the U. S. Non -repatriation discussed with Allen Dulles, 
Senator Keating, others. Sponsors: participating. 120 minutes 
(8 -18 & 19 -63). 



New York's achievements are tremendous. inevitably, many 
of its problems are kung -size too. liy consistently delineating 
achievements and problems in proper perspective, a televi- 
sion station of stature and perception performs vital service. 

creating greater appreciation of the city's advantages and 
understanding of its nerds. 

This is the role Wt'Iti -TV tills. On the one hand, highlight- 
ing achievements with precedential broadcasts of Shake- 
speare from Central Park: of the All -City Iligh School 
Chorus and Orchestra concert from Philharmonic ball; of 
hour -long specials designed to introduce children to the 
arts. With weekly high -school workshop programs on the 
history of the musical theatre, and workshop programs to 
encourage new talent. With college courses broadcast in 

cooperation with NYC_ Rutgers and Princeton; sc ith bus - 
graplucal portraits of ssorth -knoss tug members of the New 
York -Ness Jersey- Connes nt ut (onununits : ss ich in- slcpth 
coverage of legislative hearings. 

And on the other hand. underscoring problems ssith bold 
pictorial insecugations of legalized gambling, arrest and 
seizure lass s, the suburban building boom. transportation, 
the financial needs of our s ho,ls, toes, the plight of 
working girls in the big cit.. and the qucsti in of nulls idnal 
rights in caces of dcuuohtiort Gor public nnpros consents. 

The record of significant broadcasts is as saried as the Ness 
York couununit itself. 1 his sensitis its and r ,p ,n., to the 
pulceheat of the nation's greatest cuts. has made C üti Os% ned 
wCIis -CV its most respected (and most popular) station. 
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THE SOUNDS OF SILENCE* Study of the research on the causes of nerve deafness con- 
ducted by Dr. Samuel Rosen in the 'Republic of The Sudan. 
Not available for sponsorship. 3(1 minutes (3- 10 -63). 

TAKE HIS HAND & LEAD HIM* Documentary on educational and personal plight of New 
York's mentally ill children and their families. Not available 
for sponsorship. 60 minutes (5- 26 -63). 

CORONATION FOR THE WORLD* Coronation of Pope Paul WI, featuring exclusive commentary 
of Most Rev. Fulton J. Sheen. Not available for sponsorship. 
30 minutes (G- 30 -63). 

DAY ON THE MOON* Entertaining, semi- historical, and scientific delineation of 
luaus fascination with the moon from time of caveman to 

project Apollo. Sponsors: Local and national participating. 
60 minutes (7- 2 -63). 

BREATH AT YOUR OWN RISK* 

Made available to other sta- 
tions. 

CASTRO, CUBA & 

COMMUNISM* 

SECRET LIFE OF ADOLF 

HITLER* 

MOST POWERFUL WOMAN OF 

THE CENTURY* 

THE WAR THAT CREEPS* 

RISE AND FALL OF 

BENITO MUSSOLINI* 

Documentary on air pollution in New York, its adverse 
effects on life, health, and its control. Sponsors: Local and 
national participating. 60 minutes (12- 11 -62). 

An informative report and definitive expose of the Red 
takeover in Cuba. Sponsor: Thermo -Fax Sales. 60 n ' tes. 

A personality profile of the former Nazi dictator in his 
social life, using film footage obtained from Hitler's sister. 
Sponsor: Rootes Motors. 60 minutes. 

° .Made available to other sta- 
tions. 

ONE WAY? 

75 FROM SCHOOL NUMBER 
FIVE 

MEETING OF THE WORLD 

COUNCIL OF CHURCHES 

A historical first on America's first political demagogue 
using exclusive footage on the life of Eve Peron. Sponsors: 
Bayuk, Best Foods, Corn Products, W. A. Sheaffer. 60 
minute's. 

The war in Vietnam as shot by a Japanese production team 
who lived with anti -guerilla forces and went on patrol. 
Sponsors: Bayuk, Manufacturers Trust, Lever. 60 minutes. 

An historical primer on the life and times of the Italian 
dictator including footage on his home life. Sponsors:: 
Bayuk, Colgate- Palmolive, \I: facturers Trust. 6(1 minutes. 

Documental) on the city's one -way street controversy. Pro- 
gram demonstrated the effectiveness of tv reporting tech- 
niques, and ability of station to analyze important public 
questions. Not sponsored. 30 minutes (3 -63). 

Means by which Rochester Public Schools handle orthopedic 
and other handicapped children, presenting insight into 
their activities. Not sponsored. 30 minutes (5 -63). 

Discussion with Archbishop of Canterbury, Pastor Martin 
Nienux'ller of CPr111:111y and Dr. Charles l'arlin of New York. 
three of sic presidents of the World Council. Not sponsored. 
30 minutes (S -631. 

SPONSOR/Tv PUBLIC AFFAIRS 
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Corp. 
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\ITNURK: CBS TV, ABC TV 

1t11Rm ti \TATIIT.: Young 

l1 I R 1I IiAV 11.111: latueA II . llíltpins 
Fu1ioR11uZl:vr.: None 

JAMAICA SCHOOL MARM 

THE ERNIE DAVIS STORY 

Documentary filmed by station in Jamaica tells story of a 

Syracuse Peace Corps volunteer teacher. Sponsor: Don 
Elliott Fuel Service. 60 minutes (3 -25 and 3- 28 -63). 

Biography and tribute to Ernie Davis, including highlights 
of his football career, teammates, teachers, friends and family. 
Not available for sponsorship. 60 minutes (5 -17 and 5 -19 -63). 

THOSE WE CAN HELP Local school for retarded children showing training, prog- 
ress, and personnel including an appeal for funds in local 
drive. Not available for sponsorship. 2(1 minutes (3 -16 mid 
3- 17 -63). 

INTERNATIONAL FLOWER SHOW Preview of international flower show in New York, filmed 
by station cameramen. Sponsor: P tu C Food Market. 30 
minutes (3 -31 and 4- 3 -63). 

FREEDOM'S WEDGE 

YOUR MAYOR SPEAKS 

HIGH SCHOOL QUIZ 

A look at Guantanamo Naval Base and its importance to the 
United States, including interviews with New York service- 
men and women. Sponsors: Don Elliott Fuel, Pepsi -Cola, 
Syracuse Savings Bank. (i0 minutes (2 -12 and 2- 14 -63). 

City Ilall events, urban renewal, public safety, city progress, 
airport property among subjects covered. Not available for 
sponsorship. 15 minutes (monthly). 

Local high schools compete with each other for prizes in 
their school, encouraging scholastic competition. Not spon- 
sored. 30 minutes (weekly). 

YOUR SOCIAL SECURITY 

COMMENT 

EXPRESSION 

General social security information including new benefits 
as enacted are reported by local office numbers. Not avail- 
able for sponsorship. 15 minutes (weekly). 

Important eonnnunity affairs are discussed, a program of 
views that make the news. Not available for sponsorship. 
25 tes (weekly). 

URBAN RENEWAL DEBATE 

URBAN RENEWAL HEARING 

THE BIG SNOW JOB 

A presentation of works of art Emin the .50th anniversary 
showing at the Armory in New York. Sponsor: \Iahawk 
Airlines, 30 tes (2_- 17 -63). 

Live, unrehearsed debate between mayor and leading op- 
mitent of proposed urlxum renewal plan for the city. Not 
available for sponsorship. 60 minutes (1- 2.63). 

Remote coverage of urban renewal hearing from city council 
chamber, including final vote by (Ammnuil. Sponsors: partici- 
pating. 150 minutes (1- 7 -63). 

Watertown had become internationally famous for snow. 
Programmi evplored snowfall, efforts to maintain normal 
activity, removal problem. Not available for sponsorship. 
311 minutes (3-27-63). 

THE VANISHING SHAME Film tour of St. Lawrence State I lospital sl ing new open 
door policy. Interviews with hospital official and Mental 
lleal111 Association member. Not :nailmbl for sponsorship. 
:30 minutes (5- 22 -63). 

SPONSOR Is mine AFFAIRS 
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.rl.' (Igloo .I1t Ilpp rtllilltIl s. .1( I 41111111i,1111 14 iii' of ('l.tt. 
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11111101101111 ut \ut ,i..11141111 fur 1w.uv.tI IS 141 111111 
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1)nui.un1 bg tus 11 n 1111 01114 1 4111 t1t. n Ih I11c ou s tn uc 

rr °louut and mil 1.11 Proli, n1. f it 11g (11 Irlott. 1 inn n. \t t 
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Iww 11 s. w 1.1 .1 It prof. Sq./111i at ti. In.. .115 I 1., í t f 1 t. r. I. 
\o( .In1ns°11.1 1 i i u11n1. d.11 

\\ at. r and boat if, t Pr1 m°tl el f,r 1 ulnor I iglu an 1 11 I 

sr L.w,l ollft ra, d1 u io.tr: tn g L si 
pw tits . f s. r' .. 

.pw,rts. \ot pwaiorl\I it) nlnl t .. .1.I. 

\\I,1=1\, \.h..ilk; \\IT\.TSr, (.r.el.ilh\\YIIIaR too ; \\\ REA \, New Bern A i I. 



NORTH CAROLINA 

1 ) l R I I 1 
WTVD 

I nt..Et. I I 

1 n I x+t.t : (:apical Cities Broadcasting 

\erwoNK.: CIiS l'1 , \IiC TI 

Itc urst.N t Ar1t t.: Blair 

I.r.Eatl. \It.tcr.u.: Harmon I)turran. 
Floyd Fletcher 

I:orruat tI.IZING: one 

GREENSBORO 

WFMY-TV 

I:mt.m:t. 2 

Lu t. sr.t:: Greensboro Neils Co. 

\E.rwoaK: CBS TI' . 

Itr.rat:seNr.tiItr:: Il HI' 
(:ENE.HtI. Nitst/:1:N: Gaines Kelley 

1tt.%Ins :.X. C. School Bell Alford (I) 
Ca1TON1 tl.at.c: Orrasionalh 

GIZi{,i;NVILLE 

WNCT-TV 

I.11 t v. t. 4 

I tr E..I r: Bot ll. l'rvk Woodrum i14ß 

*St tltuaK: CB>TI 

It rut v v ttrr : 1lnllinwLrr, 

(.r.ratl 11t. e.ta: t. Ilnrrnrll 
( ntnpLell 

1.utruKt ti 

MEET THE CANDIDATES 

1969 

NORTH CAROLINA -DIXIE 
DYNAMO 

90 SOUTH 

REPORT OF THE MAYOR'S 
INTERIM COMMITTEE ON RACIAL 
AFFAIRS 

SONS AND DAUGHTERS 

IN WHOSE HANDS 

GETTYSBURG* 

BULL ON THE WING 

Interviews of Congressional candidates from sixth N. C. 
district by newsmen. Not availal Ic for sponsorship. 30 min- 
utes (9- 12 -63). 

Report on Durham area and urban renewal projects during 
a bond issue showing changes to take place. Not available 
for sponsorship. 30 minutes (9- 14 -62). 

Court improvement in North Carolina discussed by governor, 
legislators, judges and civic leaders. Not available for spon- 
sorship. 30 minutes (9- 28 -63). 

Report on trip to Antartica by W'T\'D news director on a 

V. S. Navy training mission. Not available for sponsorship. 
30 minutes (12- 18 -63). 

Durham mayor explains appointment of community bi- racial 
committee to obtain voluntary desegration of public facilities. 
Not available for sponsorship. 30 minutes (6- 4 -63). 

Teenagers, their problems, social clubs, plus mayor's report 
on teen-age activities. Not available for sponsorship. 60 

' tes (10- 10 -62). 

A searching among educational leaders concerning the con- 
dition of school system and indicating where the responsi- 
bilities lie. Sponsor: Cate City Savings and Loan. 60 min- 
utes (5- 24 -63). 

Centennial celebration documented. Sponsor: Cate City 
Savings and Loan. 60 minutes (7- 17 -63). 

A look at what really goes on in ice hockey, particularly 
through the eyes of one player. Sponsor: Cate City Savings 
and Loan. 30 minutes (12- 4 -62). 

WHICH WAY TO JUSTICE Effort to enlighten the people on issues in court reform bill 

° lfurlr available to other stn- 
in upcoming general election. Not available for sponsorship. 

t 30 minutes (10- 17 -62). 

VOA DEDICATION' 

PRESBYTERIAN 

SESQUICENTENNIAL* 

ARMED FORCES DAY AT 

CHERRY POINT 

EDUCATIONAL TV 

LET'S GO TO COLLEGE 

Hode (fundolle to (tiller do- 
Boot 

')'our of \'nice of America facilities explaining work being 
clone and remarks by \'llE's. Not available for sponsorship. 
30 minutes (2 -10 -631. 

History of Presbyterian Church in North Carolina traced 
by program. Not available for sponsorship. 30 minutes 
(4 -21. 6 -15, and 5- 12 -63). 

Coverage of open house activities at \larine base. Program 
of special interest to 75,00(1 \larines and dependents in area. 
Not ayailabh for sponsorship. 68 minutes (5- 18 -63). 

Merits of educational tv, and station's stand on educational 
tv network for state explained. Not available for sponsorship. 
30 minutes (5- 19 -63). 

News of East Carolina College- features. students. [scup). 
e enl'. Not .mailable for sponsorship. 30 minutes (weekly). 

SPONSOR iv rtat.te. AFT SIRS 



NORTH CAROLINA 

1 I Il ¡ (; II 
WRAL-TV 
( I1.\\11 I 

I.11 1.511: Capital II 

n.Uat.: IIIC I 

li/ rio .I . r SI 1r1 : lI-I( 
1:I %I li u. \I s s s.., u: Fred Fletcher 

I.Ulrolll,llLI.L: llaill 

busting 1.0. 

WITN-TV 
I 1.s..i1. 

LI( i 5511 : North Carolinn Trl., I514111 

\/r,.,,nl.: \IfCTI 
101111 SF ST 5715 V.: 1'enurd. Torirr d 

\Ie(onnel! 

Ci v u ,i \I S. ,1.1 u: Ii . 1(. Itohers,ol. 
Jr. 

I.nIT,1NISI.IZIV:; .\nllr 

LITTLE PEOPLE° 

NO MOMENT TO SPARE° 

N. C. LEGISLATURE 
BUILDING' 

IN MY OPINION' 

. \lade arudaAIr (0 other sta. 
f lo,I S 

N. C. CHARTER STAMP 
CELEBRATION' 

DEDICATION OF VOICE OF 

AMERICA' 

300th ANNIVERSARY CHURCH 
SERVICE° 

CASWELL OPEN HOUSE 

DOUBLE CHANGE OF COMMAND 
AT CHERRY POINT 

made (II ailuile to other .tu- 
f iotN. 

1 I NST()\T-5A IJ LlI 
WSJS-TV 

1.II s..11 . 12 

I.nI.s,I: Trinrl¢!r tir Irnsr.,.. 
('0rp. 

\it..oels: \li(: TI 

Ii1rio. .r.TSTt.S: l'I:B 
I:1 v e 51. \I Sci u: llnrol.! Fae, 

Ertl toxl SI 17151.: Non, 

THE QUITTERS" 

WINSTON-SALEM BUSINESS 
DISTRICT PLAN 

GOVERNOR'S SCHOOL` 

MASHOKO STORY 

NO STRANGER IN THE HOUSE 

\lade ui urfahl. to 14114 r .f 1- 

t1 ,n.,. 

\bat,I rtt.Irtlo.on In,l.l,,I 11 . I II I I I n 
Irool ill who's lo nI Irtra n 1 I I. ., II. \ 1 ' I I I. 

lor io0sor.1.11, tdr 1.onrlt. 1._ 

I)Luw .nul nII. me ( Ail .lglltl.. I \u 1 rI , 1 I III Ist 
nmll 11 w1111.nI.Ill t1,1,11.1 IKnu t 11tul 1,u1 ,( ur I nI 
1,1.111,1 Iost at (.01 IIr.00 \ ( \ .t as uI .1.1. t 1 I I., I1 
in ouu,0.s II _' Is' 

fonl .II $7 million I, tlsl Itl., h n I0 liti II t. I" . I. 

t.. t1) c 11.1.J pIJdI, \.,1 n.111 .Ll. I,r im tit 1 1.11 i 

u uo., 1 I i n 1 

I)1., rl.a,n1 n( (nII.1.thlN,1n au.l I) t I.,roU..0 , f In I. IM 1.111 

sSItII n \11 1 1!rs11l Mid III 14,1I1 -. I)1 II1'1) I!ti.r \ t 

o.,Ilohh Inr slonsor.I lit NI II 11,111.. i Ili It I 

S,coad pr0gr..1n ul t1,1s .1 n,., 11.1),b.1 \ ( nI .t. 1 nI 1 

,o,0nlluttot ..,Ihn¢ for r4.1 11"1; I/Ihnl. of t it1 , t II It so. .t, 
hr1 u11n,d.. (I I I (.2 

\nrtll Con .ltu, I1rt.0t.0.os t.I.la.Itu,,, t' 1lotlut nil.. 11 n 

of stamp 1)) l'u.tut.Isler 1.1n.r.11 I).rw \nt .,, 111.,1II. for sio u- 

s0r.11tp. (d) unm,i.. 14-7-0 

1)1111, ..11on of V1)% Imt.IlLdoao .d I .n , n, lllt \ ( ' bs 

IGhsnnl li. \Iltrross \ol .'..01.11)11 lot spou.or.l Ip A) i nn 

Bath, nitlt.t tortu ut \0rih I.uabu.I. ,.1111 órst ICpo.op.II 
clu.1t It in .lai h.ltl sirs ISIS 1,I t,1nnu.nnn aloft of t, f. , n- 
.n.,n. \01 AS a11.,LIl. for sponsorship (41 moon.. 11- 31 -(,1. 

Open boum. At C.1,.. ill 1'1.11nnWR St 6.'1. 51.Ih- 1,p,r.I.,I 
In.ritilhOn fur rrt.utl.tl sluhlr.0 in Kinston. \ ( \..t .,soil 
.ILIl. for sponsorship. 30 umnit.. 0.12.()3 

I {srt is. et 55111:1(1 . Lug,st \I.irmr \Ir St..tun, s. Ilt n s ..Inv 
of comnl.III(I nook on; f ¢ruor.11s took p1),.. \ot Is 111- 

..ól. for ponsorship. (ti Innote. $.. \ K.I I Is 

1u.ils sis o( st 11(511 ,Inopin,t pro1,11 to, n 1, is 1. st 1,,r et UI 11 

11 111114 .tatl.ut.. 1.11 1111..111.(s. . 11,1.1.1%. f Not .1.01 ,1)1. (Ir 
spons.nI11P. 31) mirant.. 1 7 .111(1 2-91.3 

l'rohr..1n Olbhrn +l ShN n 1111,10 ,lossutms -1 111)1 

I'rotram hat 11. ,l ou effort. In nul .loss I I 

e151, for slousonlnP .ell 1,1,11.111. 2 -1$41 

,\1.111,11 111.11 I .1,s, IIIrs tt I s 1 In, 
from tilt, pí10 ) of lilt o to r limn t , f 

Nol aSatl.lhle for sp,nlsorslop iii un o t. s 0 

s dpn,lit I 

\. I .s III 

tlt.Jtlll.lr'0 
to 1Mt r, 1, n 

Inh, 
\Ilssoo,.in Ssorf, In do 1,1 Mall IIInI t, 0 rrs r, I .hoe .t. r. 
Ill In IIIIIne and opt ration of hospn II n. I,.tl , Ill I31 01.. 
tdl uount.. h.174,3 

1s 1 of 37 (or. ICn .Nui. I t. t. \\ i Ist n. 1 I 1 I r.s, It I 

.st h..rll¿, of ul.I. n t11. It .1 I I II It \ t .5 1,l 

.1.1. 1 Ir sp, hpp 311 1 un. t, s' 1 I .1 7 7 Is 

SPONSOR Is l'1 1,l Ir. SI F mt. In; 



NORTH DAKOTA 

F %IHGO 

KXJB-TV 
1114..4t I 
I.u.F ssi i : North Dakota Broadcasting COUNCIL 

Ca. 

(,HOL e: A \ , \etu -ork 

\Frtt anA: CBS T1 

R iext st sr tilt l: I g 

(4.1..11%1 NIA's %CYR: John 11. Baler 

I.IIIr11xI V.l t1 \1:: Three tinges daily 

THE 164th INFANTRY Reunion of 164th Infantry which served in Guadalcanal 
during World War II. Not available for sponsorship. 60 
minutes (1(1- 14 -62). 

RcPORT ON ECUMENICAL 

l' A R G O 

W DAY-TV 

111%. FL 6 

LI( ;\4F: NDA), inc. 

Nei tSOxlc: NBC 7'I 

RFextst..rtrltt:: PG11. 

(:k4.lt t1. \1 t. u.t x: lack Dann 

1.alTe,lll 51.Ir1.G: occasionally 

OHIO 

AKRON 
WAKR-TV 

I n s..t.t. 19 

I.0 F .st F : snrranit Radio Corp. 

155014k: Inc T'1 

lit I$1 %11%F Raya/er 

ti. \It.t..lit: Roger G. Berk 

nirlqnt in...: None 

Report by Bishop of Fargo Diocese on proceeding of first 
Ecumenical Council in Rome. Not available for sponsorship. 
30 minutes (12- 16 -62). 

FARGOMOORHEAD SS MPHONY 

ELLENDALE STORY 

Four concerts by symphony orchestra to stimulate interest 
and support. Not available for sponsorship. 30 minutes 
(monthly). 

Story of Ellcndale State Teachers' College; problems of 
student recruitment, budget allocations at time when closing 
was wider consideration. Not available for sponsorship. 60 
minutes (1-4-63). 

PROGRESS, NORTH DAKOTA* 

° .Made available to other sta- 
tions. 

BIG STEP FORWARD 

Report on North Dakotans at stork, industry itt the state, 
development of natural resources. Sponsor: Greater North 
Dakota Association. 30 minutes (weekly). 

Documentary of the development of a rehabilitation home, 
by local capital and effort in \IcVille, N. D. Not sponsored. 
30 minutes (4- 28 -63). 

THE GOLDEN YEARS* A report on activity at a nursing honte, how the elderly were 
helped and given a chance to enjoy their golden years 
through recreational programs. Not available for sponsorship. 
30 minutes (11- 12 -62). 

THE FARMER & THE WEATHER The effect on the farmer of alternate years of drought and 
flooding, how weather extremes affect the economy of the 
area. Not available for sponsorship. 30 minutes (6- 22 -62). 

URBAN RENEWAL The reasons for and against an urban renewal project ex- 
amined to clarify information on the project for the voters. 
Not available for sponsorship. 30 minutes. 

AN ETV CARNIVAL 

° blade available to other sta- 
tions. 

NEIGHBORHOOD FORUMS 

Film of a school carnival at Halsted, Minn., and report on 
desires of citizenry to have educational tv. Not available for 
stxmsorship. 20 minutes (2- 3 -63). 

Eight groups in various parts of the city participate in 
discussion, followed by questions planted in by viewers. 
which participants answer. Not available for sponsorship. 
60 Minutes (series). 

\IlllIll It\hiil"\ \.,t Reporting: hllltT\, h\\1ll:f\'. hi.utarrk; N\ DAY-TN. Fargo: h\t1XT\', Cran' Forks; KX\ICT\'. 
\luni hl \ILT\ I'.u.hiaa: K\11í.T\, \tilles (.it,. 
tilllt Not Reporting \\ I: NI -TC, I inrinnati; \\ l'\l!'f\, \\ hIt\.T\, YOUngsa,tsn: \\ II17.=f\', 7.anessille. 

SPONSOR IN PI 111 I(: At :\IRS 



OHIO 

(Il í\T(. I Nl\ ATI 

WCPO-TV 

( 1151\r l.'1 

I.IIt151E: J.np¡1.IlannrJ 
Broadcasting 

1.1(111 r: Nrrippsdlou.trd 

Ita511nA: ('lc. TI 

1(frnlsf \rAn1 : Blair 

1,111nSt. \15154.1R: 1.1. C. N othrr. 

(.IN(.I\NAT1 
W LW-T 

1.11511t1. i 

NEWPORT -A YEAR DF TURMOIL 

OPERATION ELECTION 

HE NEVER QUITS 

TARGET -CINCINNATI 

IMPACT 

DECISION FOR A CITY' 

I.Ir.115f1: en..b,' It iling Cnrp. THE LAST PROM' 
I.RUt r: 1.ruIr 
'so-moms: ,\IIC TI' 

RIrHf..I1t Cro'irs, if 
Laurence; Pelt.* 

1.11I R 5I. \I 51 sta R: Inrnr.. ll. ¡turpr.5. 

\S. Snu.: lrulrruuil.1ud .la.afrinlion of 
ddlarti.anK :t¡rrnrir. Cold Veda! SIGNAL 3 

luvrd (I1; Banner-up on Colunl- 
bus. (Thin, Film Frstirnl in ¡larurnrn- 
tan' Catrpor>- (21; lifted P. Sloan 
.'lunrd for /li¡thlrn Snfrrn (4) 

TWO FACES OF GAMBLING' 

I :Tatuni 1 1211..: \ nur 

(ï 1, lE A 14, I..A N I) 

KYW-TV 

1'It11rt 3 

Lurulr: 1I r'tinplmuse If !casting PLYMOUTH 

(.Hilt I: Groh)' II Mations 

\f.tsonk: NBC TI 

IürR1511rsrnt: Tr-II 

1.4 %ti Si \15154.18: George 1lathir'rn ARMS AND THE MAN` 

\%%SRns: Ohio State heard I °I 

1 :Utt IRS Si 12r1í.: !)oils 

TV IN EDUCATION 

\lads arndablr to Crosby sta- 
tions. 

OPEN CIRCUIT 

BARNABY GOES TO 

CHILDREN'S CONCERT' 

SPONSOR IS I't tit It. 1. Alto 

St uf5 awl .111115 N 1 I tl.. 1 II nt o1 r. t 1t1 .'rI p t. rtd 

Ill. 4 Itn11h III 5u. nul 1 III q hnn \ot IS 1114111e t I 

11.1111 1111111 f1) t ntu t. II) _( I_' 
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IN Il ill I4I1 1 .11.. r 15 sl tif flu 1 111 111 III 1(..s II \I t 

.15.111.11.1, for y.nls.Irsbg. It) urinrt. 1 27 t. f 

h.\111.11LIt11111 . 1 111' IIN' 1.f l 1111I11il.II 1 I Ii tl 1'1..1 
65 If í1 I Instl. r Bawl). rs 551t11 r. multai t n t. 1.. t 1 \. t 
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p.nl. I n pr' s1 tutina S 111115 1..Itht II 111,1 . 1olo0 11 SI. ss 

paint, nl III, 1ul.mutnnt5 \ol Is .11 .1.1, f. 1 I n tri i1 
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111 snpport of .. 114,1111 15111 414 ph t.11 t11n41lturll t duSS no 5'ti 

tnrl dull n5rr fnnd .Ir..., .nul .nnp..r.d ssI u ot111I 4111. 

11.1.1 d11n1' t.. II 11.111/4. tll.Irs \flt as ul1LI. 1 ir I u'. r5I 1 

;1) 11u11ntr5 10-24 Anil III. il 1._' 

DISCUSSION WITH 
WILL IRWIN 

wade toadahh t' Oilier sta- 
tion. 

l'ull uf ro 1.1(55 tlnSitla ít6 trulla. r 111 l ' S.1 It 

1111a115 .1 p1. a5ant15 nn utoor.ddo .' most .Ir Itn rtin'I 11.11 

S.Irs ()km \ppll.u14r5 1(l' \ l'rl..ln.I. pl mnAnt's .5.2r$ 151 

Print pals 4115.I1,5 pru anti 41111 1 I a.11111.11 1a 111.1 tl .III is 

111 .1 .1t 55hrn Luc. I. róuw.11''.1, a' Must t at, d uI \.s'port 
fï.'ntn.ls 11..msor. 1161.. \p)'11uu15 li( \ Pr / 1 ts 311 

nn11utr. 127thf 

1rrlrs of gnu proar,nll .vu.. run a hncl.ss as s.411 h' 6 1 

ttuu for tu111a p.o01 II \i,,, r I'.. lu : 
tnumhs 55 r11h 

511 

11,14.1.11 phaoan I. Irt.t51 (Dim .nrt r lit 1 1 Cron nl tt. 11' rr m 

strati. Its. Of FIA u1 Cunt t nati \at n5 oo116I' f r y> ns I 

ill)' 3u 1111111114 s 3-21-6.3 . 

I)Intt 1511011r tllnta.t 55nh 11.op1, m t11. IISss'SIds I rr.l 
rr.thna Iot .11mä yu. 5houS l'art .hl a '1* nv-raL1. .1 

mnn11.. 155.I lh 
1f.1rn.1115. .1 t11161(1'n .611.5 t 11 Ir.a if r .Is t..l l'Is 111,111 1*. 

\Idssa1 1111srtt5 .11u1 .Il.Lr.rt..l a hlston I I11.t115CIS nC 

sponsor. \h 1)ol- olor. ILu Ilnirt_ r 1f I. 1111 

II '1-h: 
{(111.'rt 16.ts5 main( (11 t11. II..Iluul I Ir 114 t n lr 
gr.' 11 11f a1..1 11111511 d1 lan1 d to pp. il I 111 Ir. n 11 t 51a 

C. ulr 11 \.rtun...1 If.lnl 'NI 1.111111t. 1 1 I 1' 
(-I.IsN. .'n I'.Is 115 (. IrC. It. ro. .1rI 11 os 
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r 1 1 . 1 
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OHIO 

CLEVELAND 
WEWS-TV 

1.114N4a .i 

I.w EH 4.: Scripps-pon-ard 
Broadcasting Corp. 

I.aul r: Scripps-Howard 

4TN011A: .411C TI' 

Itr rnE.t. NT 4TIn t:: Blair 

(h.\EHU. \INA4.t.H: JUMPS C. 
llatlra/1at1 

Aa ceo: Nationalities Services Center 
(1/; Gold Bell Award (2): Twyln 
N. Conway award (2) 

Eamon u.lznc: \onv 

CLEVELAND 

WJW-TV 

(:1J 4\NFI. 8 

Lit ENSEE: Storer Broadcasting Co. 

(:Hate: Storer 

NETnoHü: CBS Tf' 

Itt:riLSENTAn'E: Storer TI. Sales 

(.E t:n4L SIAN 4r.EH: Robert S. 
Buchanan 

tw Alms: American Legion Golden 
Why (I); Radio -sr Council of Cleve- 
land (1, 2): /962 AFTRA award (t) 

(:OLUIi 13 US 

W LW-C 

(114\N41. I 

1.11 t.NH:r:: (:ro.Jev Br 

I.nal r: Crnslev 

Issunk: \BC 73 

lil rl ta I Si nt.: (.r".lrs and l'rtrs 
14,4 SI \1 vs 4c4.11: B aller E. Bnrtirlr 

\11\I.,- tllruo Strlte (tl 
I lit t rill l L vl r.: \ 

ALL -NATIONS FESTIVAL 

CONSECRATION OF A 

BISHOP 

TOWN MEETING 

A DAY IN JAIL 

RABBI SILVER 

JUNIOR OLYMPICS 

1,000 participants from 41 nationality..groups; dancing and 
singing and re- enactment of the swearing -in of 300 citizens. 
Sponsors: Participating. 90 minutes (9- 27 -62). 

Ceremony consecrating Monsignor Clarence E. Elwell, 
Cleveland diocesan school superintendent since 1946, as 
auxiliary bishop. Not available for sponsorship. 170 minutes 
(12- 21 -02). 

Debate on subject of proposed amendment which would 
permit Sunday sale of specified merchandise. Not available 
for sponsorship. 60 minutes (10- 25 -62). 

Procedures of admittance and conditions existing in Cuya- 
hoga County Jail were revealed to viewers by newsman 
posing as a new prisoner. Not available for sponsorship. 30 
minutes (7- 21 -63). 

The 70th birthday of the Jewish leader, Rabbi Abba Hillel 
Silver, was marked by a special telecast of festivities from 
the temple. Not available for sponsorship. 30 minutes 
(1- 20.63). 

Summer playground activity conducted j .iintly by Cleve- 
land Board of Education and city of Cleveland Recreation 
Dept. Not available for sponsorship. 30 minutes (series). 

ADVENTURE ROAD* Travel -adventure series featuring world travelers, explorers, 
photographers. Sponsors: participating. 60 minutes (series). 

THE FREEWAY DILEMMA Local doe 'ntary based on editc:ial research into local 
freeway jurisdictional problems. Not available for sponsor- 
ship. 30 minutes (series). 

CLEVELAND CAUCUS 

,pla- te available to other sta- 
tions. 

CHRISTMAS IN THE AIR 

I.-a.g rIF Corp. SPECIAL REPORT: KRABACH* 

VIEWPOINT: BLUE LAWS 

PROBE: ONE IN THREE 

COMMUNION FOR SICK AND 
SHUT-IN 

o %larle in ailable to other ..irt- 
t/(1, 

Discussion series based on interview with local dignitaries, 
hosted by Sidney Andorn. Not available for sponsorship. 
30 minutes (series). 

Filin of the increasing tempo of Christmas activities in the 
city. Music of the voices of Walter Sel ann. Sponsor: 
State Automobile \liana! lnsnrauce Co. 30 minutes 
(12- 23 -62). 

First major tv appearance of Richard L. Krabaeh, contro- 
versial Ohio State Finance Director. interviewed by mem- 
bers of the Ohio Legislative Correspondents Assn. Spon- 
sors: participating. 30 tes (5- 6 -63). 

Debate between a leading opponent and proponent of ;he 
Ohio Blue Law Amendment on the November ballot. Spon- 
sor: Nationwide Insurance. 30 minutes (10- 29 -63). 

Documentary of the school dropout problem in Cohuuhus. 
School, welfare and government officials gave their views. Not 
available for sponsorship. 30 minutes (5- 26 -63). 

Members of churches help the sick and shut -in take coln- 
mnuion in their 1 s on World-Wide CUmwuanion Sunday. 
Not available for sponsorship. 30 minutes (10- 7 -62). 

SPONSOR I % l'I BLIC AFFAIRS 



OHIO 

COLL II Ill S 

WTVN-TV 

(.lits\tl. b 

Lu t tt : Ta/1 ltrootlru,nn ('wu¡wtn, 

\I nuttt : VI(: 7'I 

(.ttnl r: Ta/) 

Iii tii si sa1v: hat: 

I.t Nit( s1. \i s. t1.1 H: Robert C. It t,0111 

\w tin,, Scours o/ Irn,rirn (htt 
shuttling Nrrrirr insult t3): 1 rt 
eruna 0/ Foreign U ars (/uhstuntlute 
Neri ter (uvrtl: (d): Cit. .1 Col 
bu.s, Ohio. fluisti,ntlurg Nee: if 
Its aril (5) 

I,InHan Si 171 M.: Ihul. 

DAYTON 

WHIO-TV 

(:It.\\11. 7 

LI( Morns 1 ullrs Ifrua/rnsting 
Cnrya. 

(:lint r: Cor It leustirtg 

\tTSwxw: CBS TI 

lit rxt NT tTTS T. 11n11irtghrrs 

t:I. NI. Hsi. \Istt.tx: Hubert ll. tl h 

1.111T1110 t1.I7.I\1.: None 

DAYTON 

WLW-D 

Cltt,..tt ' 
Lu t .tt : frosles Hroutlrnstfntr Corp. 

Gxul m': Lrn.drr 

\tTSnxs.: .1l1C TI . NM: TI 

Ri PHI Si NT n : Cros!rr \,tlrs 

(atHU \It\tr.Ix: Grat 

I:ItrnHltl 17.11.: \ 

SPONSOR r\ Plitt IC Al FAIR, 

TO THE MOON ANO 

BEYONOt 

COLUMBUS TOMORROW' 

BOY SCOUT SPECIAL 

1963 VOICE OF 

DEMOCRACY CONTEST 
FINALISTS' 

FUN FOR EVERYONE 

Marie a1 allah!,' to other sto 
Hons. 

I .tlod at allah!, through LAC. 

WHIOTV REPORTS 

NEWS IMPACT 

TECHNOLOGY FOR TOMORROW 

1101 r ut SS SS 1111 I)r \\ t, t \ It, ,. t . r I t,, 11, 1 

r. ist st.tus of Ih, l tl I 1 1 I t f rl st, I I I 

nl nnsv{,, .iutl Itt r t u, 0 Ih. p. , 1 r . \ 1 1 

Mile 11 itl 1 tnnt. ti 17 hi 

Im. r,ut, sttlh th. ( I s I ' I VII n I n t ,i 1 ,. tF,. 

nnylr.husn 111 is11 1 I/1 III It.r 11, tlt, ,1 ( In I ssltl 

11111,11 lh,nl, llw r.t ISM L t I. d, 1 11 1 11 n I I in 
(.#11 11.1.111% I(1 n0un1, lli 
I.nr tn111, {or.cr.nn u1 1.1.1. all ln. sLI t t It , t t r t I HS \ 
dhe m.11s nntluouc . u1 p.ol'n pd tit'. Iu s I, tri, r 

.thle for ,pwntsnrl.tp (Al ui tunt s I If» h I 

Sis finalist u1 ,ss.I ,t rthut; , toll. st for lit II. hoot tod, i t 

rppru,d t.8 p6 sent th, tr st nnnl 1 t,svs, \, t Is I.111.1, in I 

spuns.tslnp. In tomtit,, I I 63 

(.uoqts IruOt s.unams ('its I(, r.tttnn l'orLs th 10.811,11.11 II., r 

.nitsrh,s u1 I,,dtl. hnn 51w.115 11r.1ssmc rills tt \,1 

.ts.ol.litit for yonst(rslop In umtat, s ss Lis 

U11e1e MI "trttiq ut.1)t.r' form nl cmrrntn-nt s.. pnttnt 
t its m.iu.tct r forts. lo Iw' s nttd 0o the I dltst n c I.n \ot 
as.111.161, (itr puosnróq,, SU 0onntrs (sl-i 1,3 

lisclu.ísr Glut nn th, LuuluiC of die ('I11 n1 NI ./.1/.0.1, (.a 
usrindinc no,rv,ss sulla stu.ttnr II (.r,ldss At. r Snwr 
1). ton l'uss rr atilt l.tgót Co. SII mitotic. ( ti-26-631 

li\t-Insisr film antl intrrt. on the slrsrlopmrnt .Intl r1 
e.inh of the st lilt ,,ffuer. and risdt.ost from \lncht- 

l'atlrrsnn Air Fort Ihtst . Sot .IS.Itlahlr f tt sponsors! lis 

¡II nonntes (.3 I 5-6.1 . 

JOE LONGSTRETH CHRISTMAS I,n.lcin.aUs prrsrntaunn of Ili. Climates is olt r ssitl \Ir 
PROGRAM I.tmc,tnlls portrasuc a .I.o,n .1041 oncn d ran.ls pl.,ill 

on a harp. \ut .nsml.ibl. lor sponsorship 111 nniat s 

12-2.3-62 . 

KINDER CONCERT 

A CONVERSATION WITH 

S. C. ALLYN 

THE CITY MANAGER ANSWERS 

Lase ranlr.tc, of .1 ruulrt slit-41.111s tot, tit, d far Lnwlrrc.r- 
ten rhltdren hs lb, 1).1%1 111 I'hllh.ir,snrl 1ntuc I', pis 's 

(lmrerl l)rrhstr., \Iwat,ors 1)rs Ill , I)nt,lms, (..r,nl 
\hdtos, I).1st /II l'sr, r .Intl I.teht If) nus t s 12-.7; 62 

\t St dirt rtor t.,IL,.I nd,trn ills ss t6, rtlsn0: pr. -.wl,st 
of the \,tltnn i1 rash Ilt cttt r ( ,t pant \ .t is rI tl,l, f-r 
sp>,tnsnnhtp. 11 own tt s 12-2-62 

I).lsInn ('11% Slats sl,lr .tustt,r..l trtn,n.n, hn.t, 1 t tl. 
1Ih qost rruneut anti r, port, d, n II., 1 r 11111 pis t I th its 
qustrnmtut \nt as idi111, f., s1.n -1r.1 g, NI n t tit 
S-II-(.l 



OHIO 

LILIA 

WIMA-TV 

1 ILt\\LL .l.i 

Lu r Nsr:e: 11 1.0K, Inc. 

ITNnIIA: 4/IC TI', .\HC TI 

IiLI'IUSF.NT 1TItr.: .Sleeker 

(a..r.x u. MA V tGEH: Jack Sprin¡! 

EDITORIALIZING: None 

WIMA FORUM 

1962 ELECTION BALLOT 

Debate on Ohio's Blue Law Amendutcgts followed by ques- 
tion and answer period via telephone. Not available for 
sponsorship. 60 minutes (10- 21 -62). 

League of Women Voters presented the candidates and 
ballot, showing the correct use of election voting machines. 
Not available for sponsorship, 40 minutes (11- 4 -63). 

LIMA -LAND REPORT Interviews between college students and faculty concerning 
questions of interest to both. Sponsor: Metropolitan Bank. 
30 minutes (3 -17, 3- 24 -63). 

LET'S LEARN SPANISH Part of a series in educational television giving instruction 
in Spanish to all schools in Allen County. Not available for 
sponsorship. 30 minutes (10- 2 -62). 

KNOW YOUR SCHOOLS 

Srl'EUBENVILLE 
WSTV-TV 

CIIt.VNt:6 9 

LICt.NSF.r:: Rust Craft Broadcasting 
Company 

FTttoalc: ABC TI', CBS TI' 
I.rtocr: Rust Craft Station-. 

Iit.raeceNT wrrt r:: PG It' 

(.I:\t11A1. NIA ]AGED: Theodore Eiland 

EDITORIALIZING: 111-ueelrlw 

rr o L Ilì IJ A 1 

WSPD-TV 

I nt vl 13 

l.11 t wrt : Storer Broadcasting Corp. 

Chute: Storer 

NI mom. : IItC TI' 
lt. iiii .i si ti is t . .Storer l'1 Sales 

(.I \INAI. Kenh lick ¡Utley 

I loi Jlal tl 171vr.: Ihnit 

FALLOUT IN THE 

OHIO VALLEY* 

INDUSTRY LOOKS AHEAD 

° Made available to other sta- 
tions. 

MIDNIGHT SERVICES* 

OPERATION RAD* 

Members of the Board of Education introduced new teach- 
ers to the students and parents of the area. Not available for 
sponsorship. 30 minutes (10- 5 -62). 

Documentary feat g industry representatives and muni - 
cipal officers regarding progress made in air pollution con- 
trol. Not sponsored. 30 minutes (8- 9 -63). 

Forum type program involving esecutive officers of area 
steel mills and manufacturing plants with discussion of 
business forecast for 1963. Not available for sponsorship. 
30 minutes (12- 30 -62). 

Remote telecast of Episcopalian midnight Christmas ser- 
tices at 1loly Trinity Church. Sponsor: Page Dairy Co. 30 
minutes (12- 24 -63). 

In- depth study of potential private enterprise's use of 
Rossford Anuy Depot when vacated by U. S. Army. Not 
available for sponsorship. 30 minutes (4- 21 -63). 

PORT OF TOLEDO* Special film tloeumwutary on the growth and future potential 
of Toledo Port facilities. Sponsor: Toledo Edison Co. 30 
minutes (11- 11 -62). 

LANDMARK AT LAGOONA* Documentary ou the development of the nuclear reactor 
Made araitnblc to Storer sta- under construction at Monroe, \lichigan. Sponsor: Toledo 

tìonc, Edison Co. 311 minutes (7- 9 -63). 

SPONSOR/Tv Pt Rt.IC AFFAIRS 
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OHIO 

TOLEDO 
WTOL-TV 

I:utSS11. 11 

1.1( t.T.EE: Cun,nou11tc Urnnlln,hnq 
Co. 

\1.nsnxw: CBS Tl 

Rio lift .t.Nr.tiltl.: 11.11 Te/eslun 
1:1SERU. \It.:talu: 1hunlns . 

/fretherton 

f:u11nR1 51.111S1.: It rekl, 

YOUNGSTOWN 
WYTV 
(formerly W K S T- T Y) 

N\11. 33 

1.11 .1.>11.: II KST.TI , h,r. 

I.ROur: Conununi.-ntiorls Induslnr,, 
Inr. 

\1TtsnRw: .UIC 'PI' 

I(tPR1Dt.\TtTltt : 1 obig 
1.t v.R tl 1%N sGtR ! Ilnrn It' Reith 

I. PI Tnlll t1.1 Z1 N 1.: .\ OM' 

OKLAHOMA 

RESCUE 

CHILDREN OF SATURDAY 

DEFEAT FOR DECAY 

IMAGE INDUSTRY 

MR. CONGRESSMAN 

RELIGION IN 

PUBLIC SCHOOLS 

IS COST OF MEDICAL 
CARE TOO HIGH 

ALCOHOLISM 

JOHN BIRCHAOA 

CENSORSHIP 

OKLA.1I011. CITY 
KOCO-TV 

(:11t\]11. J 

1.11ES.11: Cimarron un 
Corporation 

\1.raoRw: .4BC TI' 
I1F.raE.rSTA11s1 : Blair 

(.ENERtI. MtV U.1R: Urn U r.ay 

EDITORIALIZING: None 

LAND, W000, WATER' 

FLIGHT TO YESTERDAY 

HORSE IN OKLAHOMA 

TO SAVE THIS LAND 

.Marie aralhtl,l. to other sta- 
tions 

11.,t1. 1u. ot, I Itr tit SI I 
1 

rmo 1, 

I ole,bt, pls ,r11 , t nru Itt,tn 1,1 If 111 u 111 1, I t'r t. f 
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in 11111111, '2 12 at 

I 1! 1,111 \ 1 

\ u pot( nn 1,111 as ( out,h I Ilnt t, prot l I, tr o1 it 

fa. Ihae, loor trt.lnl,vl 1111114111 \ot ,s ell alit f r t .I, .r 

sinp SI) luunto, 1 S 27 t41 

R. port of s, If hello t !loots of l uIr Io no t. r. I. tl 1,111, 1h. r 

Lt1n1r, .1111 0. 11.111114110.1.1, \nt ,n 1111111 I or i.. i1 r I 

in non11t, ) 22 6_1 . 

R.buultl,r-,teue, l.mr o) 1ul.,lu, n.111.1' 11111111 alnl 
pl.l l l t , , ohms 1 1 1 1 , r lo ts , l i l , top 1 , 1 . 11 1 , ' . ,1..-,m t l u. u 1, I I 1111% 

\I,l .1% Allah'. for Ix,111.rI.II. 1) 111111t., t\. llt 
\o rt.11o11r.rtbrtl nl 1n- L' S ('..nCr, , Moo 1 u, \\ , 11 iglou 
uul I.at11r11tg Ohio's ongro ssou u Slxno..r l'. op!, , S u.g, 
and 1,0.111 SS/1 3(I uuunas 1t-'11-R1 

Croup of r.hglon I..uler, I.It .11n1 . I. rgt ..1. 1l u, .1i 
Snprrina C,mur1 St 11x.1 1'r.1 1 r d.1 too. \. I Is id ,111 1.01 

.01nsoor,h4lt. III', nnnua s y.12-a2 

fltprr,eltt.tl,te of (:nontt \Ir1o.11 S0K1. tt fK ,i lospo 1 

Billy (1'nss dntg tsbol,al, r. .tn,t,, r .1111 d1,.. ,s tl.,, r 

telephoned 1lur,lloo, \ul .Isad.11l. I.r yxnlsorsl, p I 

Itoontt, 1(1-26-62 

llea of lot ,m1 .ltolnitt tluut I:plslop.tl Iounar pcs lo 
.Itrnt. .In,"rr t lrtt( r: .p4, tlous \.t .tt oil ill, lir six usur 
slip. 122 nunutr, Itt-17(i3. 

r..1 nuutber, of the fol to !ludo S,K n tt 
for 1)rotot r.iUt .\t two .nl rt,l t l, , rs III slnnl, ot 1.i is 

.1111 .ttlitulrs. \o( .,satl.,bl for sptlnsorsi io !tit b 

l'1l utuurtl., \1)\ 126 111-11 .uul I1-21 a, 

111 I \t .. rl ill, 

I ,st 

Lot.11 tl..rtrr nl.nt tg, r. l'Lnlfio11st du, . I .r Iihr.ln if .0 I 

nrt, sp.tt,rr dr.11n.1 . not dnt 11ss . I I . t t . .1 1. l s,rsI ,p 
n.ul,hl. for slwo,orslup tR, uo11nt,s I l,1-a3 

\ t 

Seo.rtor Rob, rt S K, rr dot 11s1-tl hl, pl urs 1 r Ih1 t,. rs Itt n 

of laud. a.xxl .nul st.lit r m ( )i.laholl, 1 \ .t .1t u! ,bi. f or <I,. to 

or,hllT. 40 moon, c 1-14%; 

\ stool, of role 1Lit.1 Ifs (11,1.1nxo., rn Ili, .n It 1 in I rift, 
.101 the awtnlntuats 1 Lido h. Itroçrt Si ni tl Is Ir. i SI,. 1- r 

Con,111111 IS Co-nl, It) mmotr, 4-I9a: 

\ tndv of the hltors of th, horse on the Soutl.rsl usloç I I 

Nuns and photos as tt', il .ts , wren( Id ns ti it rs. sport. r 

('on,nnterc Co-op în n11nnt. , 3-6.3 

I)icrnsston of the tnethtxl, OI,labout, ..n,. n ILlotists 11ce.I to 
s.tsetórsod ill lily stair. foll1.ssulç the "1)1lst BO, l" 3t)a lut, 
(ti-1413). 

OKL:\IIO\L\ Not Reporting: KTEN. Ada; K\II, Ardmore: ISIbTI', t:ll 4.,11: K\1'%-T\', 11.T\, Kt ICT\ . 

I:TI'I.-T\-, Tulsa. 



OKLAHOMA 

OI\l, 111O11A CIrhY 

KWTV 

Lit I ..t i Oklahoma Tenet ìsiou Corp. 

No tit .lti.. CBS 11 

Rtrut.F51t111i:: Petry 

1.1%1 u n \I t'. %m.': Edgar l'. Bell 

tata .: Sigma t)rltn Chi award (1): 
1 niu'd Press InleruNional Woad- 
casters of Oklahoma award (1) : 

11nrsrnll Gregory award sponsored 
by Oklahoma Education Assn. (5) 

1.1)174011 t1.IZI.C: Daily 

WAR AT OXFORD* 

FRANKLY SPEAKING 

THE ARMS RACE 

DAY IN A TROUBLED CITY 

Rioting, in a six -day period, that followed James Meredith's 
admission to Ole \I iss. KWT't' reporters were only tv represent- 
atives in Lyceum during night of riots. Not available for spon- 
sorship. 30 minutes (2 and 7 -10 -621. 

Weekly discussion program by news director Bruce Palmer on 
public affairs. Interviews with important government officials. 
Not available for sponsorship. 30 minutes ( Series). 

Analysis of arms control on the U. S. and Russia, economic 
factors, security problems, etc., by Dr. Waldo Stephens, au- 
thority on international affairs. Not available for sponsorship. 
30 minutes (Series). 

Two K \\'T\' reporters who produced The 11'ar at Oxford re- 
turned to Jackson following the der of \tedgar Evers and 
talked with officials and local citizens. Not available for spon- 
sorship. 30 minutes (6 -18 -63 ). 

SCHOOL DAYS: AN EVOLUTION 

AND REVOLUTION 

:Wade available to other sta- 
tions. 

OKLAHOMA CITY 
WK Y-T V 

(:n t»c1. I 

1.wt.n041.:: N A) T4lrrision System 

(:nut I: If K1 Telerision System 

\I:TNOIIK: \IfC TV 

141.1.111±1., T to tr.: Katz 

GEN t H ti. \t.t.' t Gt:n : .\'orrnnn P. Bagwell 

EDIT4111tI.IZLG: Orrnsiormll). 

'PULSA 

KOTV 
I u t..tl. l. 

Lu.t.l t : Corinthian Ilraadrasting 
(.nrpornlion 

I.not r: Corinthian 

155411F: Clls Tl. 

Ih elci tutu : Illl 
I.1 .t n It \I t. u.t u: GrorF I. Strrrrls 
1'artnnt ttlLl.t.: llnih 

THE RIDE TO RED INK 

SYMPHONY REHEARSAL 

SENIOR SENATOR 

THE WILEY POST STORY 

COOPER COMES HOME 

Program about the new trend in curriculum within schools in 
metropolitan Oklahoma City area. \1'hy the change came 
about. Not available for sponsorship. 30 minutes (4- 24 -63). 

3 FEET OF BRICK 

HIDDEN WORLD OF OPERA* 

EDUCATIONAL TELEVISION - 
SPECIAL 

Problems of Americas railroads in American economy with 
particular emphasis on Oklahoma. Not available for sponsor- 
ship. 30 minutes (9-21-62). 

Telecast of Oklahoma City Symphony Orchestra in color from 
\\'KT studios. Not available for sponsorship. 30 minutes 
(2- 11 -63). 

Film documentary of the life of the late Senator Robert A. 
Kerr. Not sponsored. 30 minutes (1- 8 -83). 

Documentary of the life of \\'iley Post. one of Oklahoma's 
most famous citizens. Sponsor: Champlin Oil and Refining. 
30 minutes (2- 25 -63). 

Live eoverage of the astronaut Cooper homecoming parade 
and Science Symposium from Shawnee Oklahoma. Sponsor: 
Oklahoma Cas and Electric Co. 210 tes (6 -29 -63 ). 

The progress of the "John Zink Tulsa Trlckburner." the Tulsa 
entry in the Indianapolis 500. Sponsor: National bask of 
'Pulsa. ($0 minutes (5- 29 -63). 

THIS DIRECTION, THIS 
COUNT, THE LITANY OF A 

LINE COACH 

THE TOLERABLE LIMIT 

' \lade atoila!!,' to other sta- 
tions. 

An opera production from the initial rehearsals to dress re- 
hearsal and ope ' g night. Not available for sponsorship. 30 
minutes (2- 27 -63). 

Film and videotape excerpts of educational T\' programs seen 
in this area to hying public attention to the contributions of 
ET\'. Not available for sponsorship. 30 miettes ( 11- 14 -62). 

Program concentrating of the work of Tootball rather than the 
glamour. showing regular practice sessions of local tenni. Not 
available for sponsorship. 30 tes (9- 22 -62). 

I)hseuneutary on existing road and traffic conditions in the city 
of Tulsa with recommendations for improvement of sane. Not 
available for sponsorship. 

SPONSOR/n' PUBLIC AFFAIRS 
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'I' IS: 
KVOO-TV 

1.11A511 2 

1.11 t r: Central Plain. Enterpri., 
\i rauul.: \It(: '11 

111110 .1 \T triti : l'rtr. 
1.17,i11 u. \I t1.1 u: John !)1rinr 

I.utollltl.lrl%/.: (hraaionaNs. 

OREGON 

F. I) F O R I) 

KMED-TV 

(:111/1. 10 

I.m : Radio 11rr!/r.rrl, Ine. 

..%41 1"1%11111s. 111C T1', \ltC TI 

Ii rxlsl. 'sr tnt/.: llul/inrhrn 
1.1 N1.11 SL \I ts %1.i X: l(a Johnson 

Fiuti 11 17.1%1.: \ one 

TULSA MEETS THE 

PRESS 

ROBERT S. KERR 

1896 -1963 

OPERATION 
SUGARCUBE 

BOND ISSUE 

PROGRESS 

CONSECRATION OF 

A BISHOP 

Wade al adaL!r L. other sta- 
fumy. 

MERCY FLIGHTS 

FEAST OF LIGHTS 

WHAT YOU DON'T KNOW 

ABOUT CANCER 

SOUTHERN OREGON 

CULTURAL UPSWING 

PROGRESS: MENTAL 
HEALTH IN OREGON 

a'(lHrlrLA\rl) 
KATU 

I,Irt\\EI. 2 

1,ir1../C: Fi.rhrr Itrondr.rtinrt 
Com(rinp 

I(i.lN1.1.\T tT1tE.: Kai: 

(:1s1uu \I tiax: tf-il/iani J. 
lluhharh 

F.IitTliNr 111217%1.1 .\ One 

THE FESTIVAL OF THE 

NINE LESSONS ANO CAROLS 

M.D. NORTHWEST 

FIRE DANGER 

CHALLENGE 

DATELINE- STATEHOUSE 

L. pr. snt.rtl.wofttlt. hl 11wts1111 t r\.tsps,a Ife. 1 

O 1 1111t'11 5 111 21 1,' 

1)htu..rt of tl , I tt. ti, u t, r\4 t s, 1.11,1. f 1 Is, r r 1 1p 

31 ua nott I 11 (.3 

:'n.uh nt t f 1.11 , 1 .. tilt \I. di 11 \ , pl di I n, .`t) I. 

I lral \.0 r uw \nt it ,d for IN n 1 1 p l í 1 u ut. 
I _'0 1.3 

l'.uit l 111,111 14 1 011111 0111111' 114 ,d I , 1, r t tp n -w is 

st11i, toll \n( .1s 111111 for .pol Sor III)1 

.toll í (I 113 

111 1 11.5 í 1 / 1 

l'1111sN r.1t1011 1 r r4 mont of I' pia ,,p I1 III hope f I )1,I iii. n I I) t 

(CM' \nt .1, 411 d 1, I .r spin washy (A wr 1 t. í 211 

l.tltal ununuutan ou the hlston mill c.nimtuuh r. ice of 
the nutuna-s nul\ .rir .uuhnl.uR e sr n u. ti11,11s1 r \. rows III 
mrantr ( nurp.lns. 3(1 mnultts 9 :'14)2 

Tableau at nupal le rl 11% Ix1. In .tul 1 111511 tt I3111ç th, strrnl 
stort of Christina. \nt \p Ii.nrr,l 10 ntuot.. 12-20-62 

I).K tor-s pant I.11u1 ph., (1-in t1u, tuw. on i u, r to 1,11 t it( 
And tr.fnnn \nt slonsur.,l 11) n, 1111(4. I-7-113 

I )isc 11saon rr port on the SII um. 1 ulltnr.Il At to It14 s In. holm 
the l'r.tl..Il mot the nt u l'1 ter Britt \1t. 1e :. 

1rt. Pestn.11. \ut spoll.untl 301nin1ttt. It-13-1+3). 

Dlsutssitin Itehse.n nitr Oregon director tf \Ienta! IIr-Itl 
his alst.lnt. .1 st.tr .t nator. and local puh! t he ,111 e'II 
strides to st.ttr hosplt.tl. Not sponsorerl, 31) u111.1tt,< 1,17 

l'attenie'l on the nor pis seated atom:11ls on Christo -ac Et e 

.t Ku çs Cul), çe Chapel ui (' unbrilçe, F'nçl old Not .n.11- 

.1111.' for pN111sarslllp. (1O il u no. 12 21 Q. 

Complet( enst r.iç, of .a ('a.. in an tl. list rt from 1 i .t. tel 

Ilospt.11 tu eel u ad the public titi this his, of birth \ t 1. ul 
.able f ,r slou.nrship 31) i imites 1.14 -(ìl 

Station ri preseut.atise and .1 1111 u Is, r , f the l.n.nl .f Keep 
Ott _on (err, n pros ale .1 t1111, Is in. s. açe uI t.r 

forests \nt .15.1111111 for spoil. ,nhtp 10 r unit 
ire n tl 
í_'(3(ìi 

1 Hon .ui (.thohi pr . st, and J. tsish r ri I II ither.n 
patar cis( th, ir up 111n1 5 an I r,rool i n I Iu s n r e1 n 
l.4 ch.11h in:, s\,t I11,srt.11l5 con , rnt rl tt th r, 1 z nts s 11. 

lot t. \ is u! ahle fr slon rt.! yi 111 t, 

( tr. lion I. 051 0, is it Is, rt tl , I. Isl It lit . . us.t . ti It w. - L 

\ot .1r ill rhl, for s¡o, surshtp 111 1 i1t,t, 

OREGON Not Reporting: KCIIY -T\', Coo, 11a ; FFZl.T \, 10'11 T\'. Eugene; KOTI -TV, I\IAntatb Iall..: KItF` -T\, \l,Iford. 
hI T\, Portland: I:I'IC.T\'. Ro.ebnrtt. 



OREGON 
7, I'()RTLAND 

KGW -TV 

tn,.at.R 
la( t %Ntt : Pioneer Broadcasting 

Company oatlaurr 

\rr,tuats: \'ßC. TI' 
GROFP: Crrrwn Statimis 

Iit PRt.st Tertvt:: /Mir 
I a v r.tt u. \I t tct:o : Walter E. II'agsta ff 

\ti.tnn.: Sigma Delta Chi award for 
Public Service in Television (1); 
IU63 Venial Health Association of 
Oregon award (3) 

I:at roRtu.rztN c: Ocrasionally 

PORTLAND 
KOIN-TV 

t ntY.t.t. r, 

I.rn : Ilnunt Hood Rodin and 
Tele, isina Corp. 

\tTUORtt: CBS TI. 

Ri PRrst vT,ntt:: 11K1' 

Gt: Flt ,L \ltvtcrtr. C.11ownrd Lane 

I. ut ToR t SI ,zt N c: Ocrasionnlly 

PENNSYLVANIA 

ALTOONA 

WFBG-TV 

LI/ N. Net. 10 

1,1, t s, r: Triangle Publications 

t.Rnt r: Triangle 

I.t\I:R,I, \1tN ACI n: John Stilli 

I:nnma u.atw.: i)aily 

POLLUTION IN PARADISE* 

WEDNESDAY'S CHILD* 

ONE -TWO -THREE OF 

MENTAL HEALTH 

VIEWPOINT 

AMERICAN POLICY OF 

THE FAR EAST 

° Slade available to other sta- 
tions. 

THE SOUNDS OF LEARNING 

THE LONGEST SUMMER 

WORLD ACCENT 

REPORT TO THE PEOPLE* 

LET'S FACE IT 

Made available to other sta- 
tions. 

ALTOONAJOHNSTON 
EDUCATIONAL BROADCAST 
COUNCIL* 

FARM HOME & GARDEN* 

FRONTIERS OF KNOWLEDGE* 

SECOND CHAIR 

Presentation of the problems of air and water pollution from 
the point of view of Oregon, the Northwest and the nation. 
Sponsors: participating. 60 minutes (11 -21 -62 ). 

Documentary of the problems of Oregon State's aid to depen- 
dent children welfare program, because of eontroversy and 
criticism of the program. 60 minutes (547 -63 ). 

Ramifications of mental health under auspices of Ohio State 
Mental Health Assn. 30 minutes (series). 

All candidates in the I louse and Senate elections were invited 
and appeared on two special programs in an equal -time dis- 
cussion. Not available for sponsorship. 30 minutes (11-62). 

history of the Far East to give understanding of changes in 
political and economic conditions which have a basis in for- 
eign policy. Not available for sponsorship. 30 minutes (1 -27 
to 4 -21 -63 ). 

Documentary about the educational job Portland Public 
schools are doing, climaxed with an editorial statement sup- 
porting passage of the special bond election. Not available for 
sponsorship. 30 minutes (4- 23 -63). 

Analysis, via interview technique, of the question of youth mil - 
ploment. Not available for sponsorship. 30minutes (5 -13 -6.3 ). 

Discussion of international affairs by Dr. Frank Munk, former 
advisor for Radio Free Europe. Not available for sponsorship. 
30 minutes (series). 

Governor Mark C. Hatfield's report to the citizens of Oregon 
on the legislative process and activity during biennial legisla- 
tive session. Not available for sponsorship. 30 minutes (bi- 
weekly ) . 

Panel interviewed distinguished people on important public 
issues, moderated by ex- governor Robert Holmes. Not avail- 
able for sponsorship. 30 minutes (weekly). 

28 county superintendents of schools and representatives of 
parochial schools program a daily segment with educational 
films produced and furnished by the Dept. of Public Instruc- 
tion. Not available for sponsorship. 30 minutes. 

Program produced by Penn State University presenting new 
ideas in farming, for the home and garden. Not available for 
sponsorship. 30 minutes ( daily ). 

Series produced with leading universities and laboratories on 
learned subjects. Sponsor: Colgate. (monthly). 

Interview program originating front the Penn State University. 
L5 minutes (daily). 

YOUR COMMUNITY IN ACTION* Discussion program in which four outstanding community - 
Made available to vulva sta- 

leaders question one or more special guests on a given subject. 

loos. Not available for sponsorship. ( series). 

PEN \..}'LV1 \1\ Not Reporting: \VG\I :T \'. Lanem.ter; R111'TV, Hnrrisburz; \\1.1 "IIT \, LebanouLanraster; A -TV, York; 
\11 \t .1'\, \C \I(1) -1V, Joluttn n. 

Ill SPONSOR; Tv PCtt1.IC AFFAIRS 



PENNSYLVANIA 

I'; 

WSEE-TV 

('tl% ti 3; 

I.n 1 stt : Groff! l.nkes Telerioon Cu. 

l.vml.:AM: II,(:li\T1 
Ih Int aN r srtsl : ll.rker 

1 . 1 F 1 1 % 1 M AN wI I: 1.dunrtl 
%rBr/nnt 

I UI I oft' sl IrI sl.: 

II RRISBURG 
WT PA-TV 

(:IISV\I1. . 
1.n euhnuse Ilroadrnsting 

Corporation 

(mot r: ,\ elrhouse 

\Itssnun: .I/IC T'l' 

Hi rill 1 NT vlsl : 11111' 

1.1. NI 1111. M scl.u: l'md Ihhou 

I: [atom .I I7.I?1:: ,\nn' 

PROBE 

KOREAN ORPHAN'S CHOIR 

CAROLS OF CHRISTMAS 

SOS-STORM ORGANIZING 

SERVICE 

ERIE ZOOLOGICAL SOCIETY 

CAPITOL CORRESPONDENTS 

GOVERNOR'S INAUGURATION 

CHRISTMAS EVE SERVICES 

TREE LIGHTING SERVICES 

l'll I I,.A 1) Pill \ 

WFIL-TV 

I.Ir1-\NI: Trirrnalr, Publications. inc. 

t.uut l': Triangle 

\r.TS.uuls: ;WC TI' 
It' 1 srsTnl: Blair 

t,r ti so. M s s1.111: 1(ogrr Ir' Clipp 

\ss suu.: 111nke.dec .heard, Interna- 

tional Film Festirnl beard (3) 

I:nITtlnl sI IzlNc: IT el kls 

SPONSOR /Ty PCBLIC AFFAIRS 

1962 ELECTION COVERAGE 

1963 INAUGURAL COVERAGE: 
PENNSYLVANIA ELECTS A 

GOVERNOR' 

THE MAN MADE HEART° 

LAND OF DISTELFINK° 

SHEPPTON MINE DISASTER 

lltulr modal'', t , nther 
tia11.. 

l ' uu I pro , t u . ss th t ti n. w n . t r t I " tt t. t t l t, 

1111114 I, on6...Iu Mr t11111 tt. ,lls 
lt, . t tI 

1 
t.. r r 1 ta 1 I e lit tht t n r 1 A t, -t /TO ti 1 

I.,tun.s Ls tlo rl-AI ul into Fs. ss wltó rtpr., nt.ti 
tl.ndint! ssttL I II Ir SIM .1 ,r lt u h l', pl. Irti t( r ) 

b 2 -'O h i 

l'rat;raut I, ttul, .I tit II. I, h t \r id, u s If r I If pr, . t 

n, ( h'stiff n t u tIs .1t..1 "Ili. I( hn t rt t t 1 \.f ,s .d.1, 
fur sponolsltip (i t nuut. 12 201,2 

I. n. .111,1 .ur.t still, 1111 t str. tu. 1s 1 .s t t rs% If t. t N( IN pr 
udrd In rtorl It pott, au Si ow ss..rutu' tr.dG t ,trol L I 

ss.ts r 01111O MO, t In. (C1111% nit ss t'r s pith, rs tu- at u. i 

!MIAs Sponsor 1 trst Nation tl If ink 12 10 S 12 11 61 

\.ul, ts slims old) slims bosun, Ir. run,Irtn t r rat. len l- 

luir nessh (minded /ordottual ti,rr u ts to a in in ss f it t ill. 
and n.ss dnlTlttls for the 1 tir /,r., \ut .ts.u11h1e (ot Voli t I 

sh p. htl Iunnns ('1 11 (r3). 

\,utrn jilt, rs less tap frtturt all Ihr ( an.nuros.t 1111) p rl tir I 

Sr vile. Sponsor 11011t1.1% \lot rr I latr I. 10 MID Ito, .t nt s 

(:oserat;r of (:osr rnor Scranton s Inaituradon and Iuatict ral 
l'.uad, 1pon,Ir l'ont.ross I)rp.ntntrut Stiff,- I il) n 1r Il. 
i-11.41). 

l'rent.tjun of the Culdlo Licht St r KT. on ( hrttnt t, l'e 
llnutsor \!aslant! (:arpt is (12- 214,2 . 

Cos, race of the t a(ol su1ZIttt ail the oghtuu; of toc Irre .tl 
th talle capitol hurldlne tlnrine the Christi tat, s.asoo \ot 
lxrusored 10 nunmr ( 122 -19.62 ). 

( n. r-r.tt;. of . I, t tui rt stilts ht dntnr t t r ss rid n1 1 I d. I I 

.Ind It. nluuh, .sno nt, RI, V.., of parts tendtd.rtes Span- ro, 

r hntidts of l'oliati, 11 lit t. (.. n. r d \Isis, ( k, <. 1 t 3 NI 

ntinnjnntt, (11-6-6: 

1'ho ,ton of the rit utttnraUan inclut' huç tie oath cot n lo 
('om, ( Ju,titr 11. 11. titi Inaugural parade and the ball fr ,in 
/, ado \fo In, \at asatlable for .1101 . rhrp 210 minimr 

. 

nti.tn of nn of the surçl al pers r 1 I 1..1.1( Ixwabl 
Irs tho h. art-line n.I+1rnr and pr. p ti m r f -.Ihlc tn, 
d. s. Irpnn nt. spun., r ( altt 1t, 1 dI Its, r0 mnutt, 

1-_' 63 

latir VI the l'tnussl.atta I)I01 1 l Ir to 1 t the Attr 
too nl Alf ft anoint! tradthol dtnot , ,,ft'. \I.II- n's u I 

tits \Hush. Spot sots p.lrtJe p it litt 311 ru or. t _ i (.' 

)%c rall ((ix rt t f the I uoe d,,, .,tr r If st t t Ix r 1114n t t I to. 
,tthl.tl rttivs,rs ssrth luttrsl.s., wlth tl nstu- I f11111, I. \ t 

'ra- asaliable f rr pott.-rsl tp 1,50 minstcs N-4,,3 and )-bl 
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PENNSYLVANIA 

PHILADELPHIA 
WCAU-TV 

LIU 1 1. Ili 

1.IC.I. .LT. : Columbia Broadcasting 
System. Inc. 

\ I.TSS 011Á : 0115 TI' 
III I.9I :'I.]TATII : CBS TV 

\atiomd Sales 

(.I \61111. M AGIa1: John A. Schneider 

Iss%os: Sidney llillrnun, National 
Academy of Television Arts & 
Sciences Regional Award, American 
Baptist Convention Award. Ohio 
State (I); American Baptist Corn. 
vendors Television :Award. Ohio 
State Award, .1lcCall's Golden Mike 
(3); Ohio State Award (5) 

FD110IIIAI.IZI'o: Occasionally 

CONFORMITY* 

THE DISSENTERS 

TOTTLE* 

WOMEN WANT OUT* 

SPACE: THE NEW OCEAN* 

Made available to other sta- 
t iOnS. 

l'HII.ADELPHIA 
WRCV-TV 
CIIAN\I.I. 3 

I.11.I.nsii.: National Broadcasting 
C patty 

NEISSOat.:.VBC Tl' 
1beNI :.I "TATI I ;: NBC Spot Sales 

1I S . Ss.I:N: Raymond N 

It rlpott 

.W .\'rational Press Photograph. 
ers Assn., l'a. A NMI( ùaet' Press 
liroadrasters Assn., Radio/Tv News 
Directors Assn., International Film 
Festival, Sydney Film Festival, (1); 
Ohio State; 1lrCall's Golden l like 
(3); Radia Tr News Directors Assn. 
(4): NcCalfs Golden .!like (5) 

P'Tr''StiURG1-í 
KDKA-TV 

Crlwol. 2 

IJCL.H : If estinghouse Broadcasting 
Co. 

NI. MONK : CMS T1' 

Gam e: Group If stations 

RI : Tt:tR 
1,1 a It N 11 1% tt.I II : I rr R. Reel es 

1%. so u. Issoria(ed Press (I); Glenn 
( antis Invrrd (.51 

IunoIISI.IZI r.: Three tinges ueekh 

llk 

THE SUN IS NOT FOR 

SALE* 

STRANGER IN TOWN* 

BRAIN DAMAGED CHILD* 

DISORDER IN THE STREETS 

TIKAL: PLACE OF 

WHISPERING VOICES* 

Documentary study of ways in which conformist attitudes 
have crept into the life of Americans, threatening to stifle 
creative thinking. Sponsor: Menley & James. 60 minutes 
(12 -26 -62 & 1- 30 -63). 

!lost Jean Shepherd spoke each week with a representative of 
a minority viewpoint. Not sponsored. 30 minutes (weekly). 

Puppets are utilized to point up emotional situations com- 
monly occurring in the lives of young children, providing them 
with psychologically sound means of handling these problems. 
Not sponsored. 30 minutes (weekly). 

A frank examination of the conflicts between home and career 
facing American women in contemporary society. Sponsors: 
Philadelphia National Bank, Fels. 60 minutes (6- 25 -63). 

A series designed to provide background for parents and their 
children about the complex world of space and space travel. 
Not sponsored. 30 minutes (weekly). 

Pictorial essay of a nearly forgotten aspect of life in rural 
America, the farm auction. Sponsors: participating. 30 min- 
utes (12- 28 -62; 3- 25 -63). 

Impressions of Swiss tv producer, Ulrich llitzig, on America 
in general and Philadelphia in particular. Sponsors: partici- 
pating. 30 minutes (3 -11; 9- 16 -63). 

Made available to other sta- 
tions. 

ASSIGNMENT PITTSBURGH 

WITH THESE HANDS 

WINGDING 

BY THE SEAT OF YOUR 
PANTS* 

Mode available to other sta- 
holm 

Examination of diagnostic and therapeutic procedures used 
in treating the brain damaged child. Sponsors: participating. 
30 minutes (12 -11, 12- 18 -62; 6 -11, 6- 18 -63). 

News documentary dealing with racial disorder in Philadel- 
phia. Sponsors: participating. 30 minutes. (6- 3 -63). 

Examination of ancient Mayan civilization Rinsed on location 
at Tikal, Guatemala. Sponsors: participating. 30 minutes 
(4-2; 9- 3 -63). 

Examination of many significant community -wide issues ef- 
fecting and involving the public. Sponsors: participating. 30 
minutes (weekly). 

Medical programs designed to acquaint viewers with ailments 
and show ways in which to detect and combat them. Not 
available for sponsorship. 30 minutes ( monthly ). 

Children's program combining educational tidbits with light 
nature stories and historical events. Sponsors: participating. 
60 minutes (weekly). 

li istory of aviation commemorating 35th anniversary of Lind- 
bergh flight. Not sponsored. 60 minutes (7- 12 -63). 

SPONSOR/TV PUBLIC AFFAIRS 



t 

:.v 

To thousands of pre -school Philadelphia youngsters. television and learning go hand in hand 
since WCAU-TV introduced "Love to Read " - a first -of- its -kind series offering three to five 
year olds basic concepts in reading. mathematics, music. science and language 

"Love to Read" combines progressive teaching methods with the latest television tech- 
niques, and calls on parents to participate in the weekly half -hour program. on the premise 
that children of pre- school age are not only willing and able to learn, but want to learn. 

Experimental and effective -"Love to Read" is the latest example of pace- setting local 
children's programming (others: award -winning "Tuttle.'' the (gene London programs and 

"Pixanne ") which has taught Philadelphians that they can expect the new and different on 
their favorite station.ThatWCAUTV is, in fact, in a class by itself. WC A T j_TV 

l'hiladetphiaCLSOwned 

t 



PENNSYLVANIA 

P1T1TS1;URGII 
WIIC 

1.11%%%11, I I 

I.IC6NkE: 11'IIC, Inc. 

\11 u0111, :.\7tC 7'1' 

I;LrNLnF.NT tTiwF:: Blair 

LN.u. M t%ACa:u: Hobert A. 
tl urtrm srtt 

I.P1TORI\1.1ZiN<:: Nona 

l'Ir15r.1'S13URGII 

WTAE 

I.I11N1,6I. I 

I.ICr.nsEr.: Television Cite, Inc. 

tarnt e: Hearst 

\trunak: ABC TI 

Il1.1It1 NTATI'F: Katz 

t; IN1H t1. \IAN EN: Franklin C. Snyder 

\tt taus: P163 Pittsburgh Golden Quill 
:town! (2) 

EPITOItIALI ZI NC: !\one 

ACCENT ON MENTAL 
HEALTH 

DIVINE MYSTERIES 

PI 

Documentary on treatment and recovery of a mental patient, 
filmed in a local mental institution. Noo'available for sponsor- 
ship. 30 minutes (5- 12 -63). 
Examination of beliefs and ceremonies of Eastern Orthodox 
Churches, filmed in several Pittsburgh area Orthodox churches; 
highlighted by ancient "Ceremony of the Holy Fire." Not 
available for sponsorship. 60 minutes (4- 14 -63). 

MEDICAL DIARY - STROKE A descriptive and pictorial tour of St. Margaret's Memorial 
REHABILITATION Hospital in Pittsburgh showing what is being done today to 

rehabilitate stroke victims through improved treatment and 
techniques. Filmed in cooperation with the Western Pa. Ileart 
Assn. Not available for sponsorship. 30 minutes (2- 24 -63). 

PANTHER HOLLOW - PREV ;EW Special program which examined the 250 million dollar 
OF THE 21St CENTURY Panther Hollow Project in Pittsburgh's Oakland district which 

is aimed at converting an empty ravine into a spectacular re- 
search center. Not available for sponsorship. 30 minutes 
(6 -10 -63 ). 

SHARED TIME 

JR. HIGH QUIZ 

TIME FOR DECISION* 

SPOTLIGHT ON TOMORROW 

EASTER SEAL AMATEUR HOUR 

Examination of the "shared time" proposal, a proposal which 
attempts to solve the public -parochial school dilemma. Fea- 
tured interviews, pro and con, with several prominent edu- 
cators. Not available for sponsorship. 30 minutes (7- 7 -63). 

Area Junior High Schools enter team of students to compete 
for trophies and savings certificates. Sponsor: Pittsburgh Na- 
tional Bank. 30 minutes (weekly). 

Documentary- styled program probing problems of local and 
national interest, with special emphasis on local questions. 
Not sponsored. 30 minutes (weekly). 

Panel of Duquesne University journalism undergraduates ask 

questions of guest celebrity. Not available for sponsorship. 
30 minutes (weekly). 

Area youngsters, twelve years of age or younger, performed on 
television while helping the 1963 Easter Seal Campaign. Not 
available for sponsorship. 60 minutes (3- 31 -63). 

SO YOU HAVE A PROBLEM 

° Made available to other sta- 
tions. 

WILKES-BARRE 
WBRE-TV 

l.n vs st 1. 311 

[.It.1.ss1 I,: 11 /llll:T' {', Inc. 

\t i55otte: \l1C T'{' 

1{11.1t1.1 N 1 51151: hat: 
I.1stItsi \I v.%t.FU: lurid, 11. 

ltnlliniore 

I unp111 u lini.: None 

120 

OPERATION JOBS: A 

VISIT TO EBERHARD FABER 

A VISIT TO THE TRANE 

COMPANY 

A VISIT TO DIAMOND H 

Panel from the Council of Churches of Greater Pittsburgh dis- 
cuss the problems of the average family and offer advice for 

their solution. Not available for sponsorship. 30 minutes 
(weekly ). 

A capsule tour to the Eberhard Faber Pencil Co., one of the 
area's newer industries. 41; minutes. Not sponsored. (9 -30 & 

10 -6 -63 ). 

A tour of the Trane Company. Not sponsored. 414 minutes 
(2- 10 &2- 16 -63). 

A tour of Diamond II Brand Industries. Not sponsored. a'á 
Minutes. (6 -2_3 & 6 -29 -63 ). 

SPONSOR/7v l't'61.IC AFFAIRS 



PENNSYLVANIA 

5( :111\\I.0ì \T 

WDAU-TV 
Or t" t. 22 

I It rnnton /from/tasters, Inv. 

\1lttuul.: l:IiS 7'1 

lil rnl.i . r tntl : I111 

t.i'si n st M t's 1Gf ll; Iln.lqr 11.¢..rKee 
/lob comb 

\tt %R.. s, tui 1..! I'rr<t for 
tMrleiirtc I{.porri,.); III 

l'.uinnn ti IZI'sG ont. 

Out. 

WHAT HAPPENED TO 

RETRAINING IN SCRANTON° 

BLOT ON THE RECORD 

BELOW THE SALT 

THE CAMPAIGN TRAIL 

SCRANTON BUDGET HEARINGS 

Veni, nturlable tu CNS 

SCR \rl'()\T- I I,I. ES E 

WNEP-TV 
t.ntv1 In 

Lu 111 : Northeastern I'rnn.<tli nnin 
lirundrnainl, Inc. 

\ITttouls: ilfC Ti 

t:R111 r: Trunsee,ntirlerir Telerisinn 

1{i rn1.S1's T tT1t F'.: l'etrl 

Ia'sinu. \l1'stG1.R: Thomas P. 
Shelburne 

\tt tnn: Sei'eru! .1101 if/ n.( from re. 
Kiunnl historical societies /2) 

1.1.11,1111 SLUING: .N One 

RHODE ISLAND 

PROVIDENCE 
WJ AR-TV 

IO 

I.IQ.'siF.: The Outlet Company 

\1 Tt.onis: \IIC TI' 
I:nnt r: Outlet Company 

1{I rnial VT tTni : Petry 

t.l.'sER t1. \I t's %Gi.R: nor i11 J. Clitlrtlrj% 

rn1TnRi u.IZ1'sG: Otrrrsionnlhy 

SPONSOR iv PL RI IC .FF %IRS 

RESCUE AT SHEPPTON 

MASSACRE AT WYOMING 

ALCOHOLISM 

ANTHRACITE STRIP MINING 

ROMANCE OF THE ANTHRACITE 

NATIONAL HEART INSTITUTE 

NOWHERE, USA 

CANCER FACTS FORUM 

GOLDEN CLEF WINNERS 

GUANTANAMO BAY 

\ n . t fw e f n t 1 . r e l t { e l r. t r I r r e I u f i e re 

1 1 n11t une I Ls 11 .\n i it. de trl i t ut % It n. n di s\ 
I11 ist r. I t1 1 1111t 1 l' 

It. lo/ii n 011 t Ind lid 11I t r i r I. 11I r n I t I 

L%\Itwt on! Ltr .init\.rii s .ItsI.ri ti.t 
ton .t spot ere el ti 1 unnte ti t 

u.Iuttuul li us ti.rintnil tn.11\t1. 11 III, 11 ulut. i t 

d h I ir .I nl nnt t;..Il Lt "."".g t. ti e r tifu t r\ itL 
e.Ist, 1 I l'e 'meet I% alle \..iwn I It u.l n I It. t 1 It s 

mnwt.. I 63 

1 .nt Ire 1utisrt( re luvt on gut. rnor lup t -o 1 tu I t.ln f 

ag. felt le n..el etlltar%e utilertutt< St 1111 e.t IIIit. \ 
as.ri.Jde hu spot sontup tli i '""rt. 1012 

1lighhgl.is f .luun.11 Oudge t h. nrlg I. Id Lt ( h (. Of I\ t 

spini.. f. AI (.11 nuunte I:4/2 

(.011,111. le In(tnn.Il (oterage. from time of cot tact to actual 
r skill of tr.lpp. (l mine rs 1).ise I t Ihu and Ile nn TLr. ut \e t 

.r%,ul.if4 for siu,usrhlp î0 iluules ` 2S hî 
l'rogr.un de .Ili tt all .i f.ufl(lus pre-r4 tolntt It in bath lu tst.. n 

local .e ttle r .11111 se te 1.11 11r(h tii tnlus N. u is il111 l, f r{oi 
sorhrp. iU m1m11e. ;-T-R31. 

1 tariuued ihr prohle ut of alu,holrsnl And Ow onit Lrxprtal in 

l'.1. offt nug tri .stint 11t. Contained s(e tee s she t tnslde h It il 
.unl .111 ulte n less w ith .1 patu ut %t I o it id r. e, Is t d ire .(rtl t t 

\nt ..tailable for yonorl II/. 111 mi utbs l l= i h2 

fhr eIfr(t ill strip uur11ng on (Il .w.1'< fntnr. I'rogr un (al 
lamed est h sitt nth nu sss %uth gust rnor, pre id nt of Lüg, t 

tu.d eon pans I.t;isletorti,(1tu had( It. ..ud(lnnnsltt.rt te 1 

in strong I. nl.ittuu \ st 1..ul il.Ir f -r spot <.ralltp 30 r w It. 

I-i. 1.12 i l 
%nthatlttc songs of the anthr..clle ate 1\lust, IA as gsthere I In 

I.ihran of Corhr s< \ 111ro mTt. nil %%as of ai teut nitmng 
ixcopll, places and ,scn(s Not as mishit for spoils lrlrp s0 

militates ( 3.194:3). 

Ilhtrand litt. <ors e t of current medica) ru search n i Iseut el s 

e asr \Ixlu,ttor N. 1((.rgrss.smTn J lI n Pog fits \ t as ill 
o11sle fe r sponsorships. 30 rinnt tes 's I.1l) 
111tn and loa siine% of I01..11 n11t1ir 11 t pfortun tics espen-t1 s 

f st tovug .1 palls \ )t sporn re l 30 t tt utes 2-Is-6.3 
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RHODE ISLAND 

PROVIDENCE 
WPRO-TV 

l.0 s''F.t. 12 

LIl F.\.I:Ff Capitol Cities Broadcasting 

\FTtonK: CBS T1' 

I11o5 e: Capitol Cities Broadcasting 

it t.PHE.t.nT ST'S F.: Blair 

(.1 NFatAI. \I t\Arrn: Joseph I'. 
Dougherty erty 

Ass Anns: George 'Washington honor 
Veda! Freedoms Foundation Award. 
(i) 

F:ununiAi.tnnc: None 

PROVIDENCE 
WTEV 
(:tt e V sl:t. 6 

I.tr.r.Sisee: If1F,1' Telerisiou. Inc. 

Nil wunl<: ABC TI.' 

Rlrnt:.r.NTAnM:: !I-R 

Gr..t.nst- \IASACF.tt: l'anre I.. Bckersley 

F.PITOIIIALtZt.'C: None 

SOUTH CAROLINA 

COLUlVIßiA 

WIS-TV 

t'nxV11.1. III 

Lu F Nat t : Broadcasting Company of 
the South 

fauu r: Broadcasting Company of the 
South 

\'Fiuum.: NBC T1 

Itt PHI .lsTxTnF: PGIW 

I,1\tast. \iAVxr.tn: Charles .4. Batson 

1.a t ro tn .U.I Z I nn e 

CHANNEL 12 CLOSE -UP: 

A HERO NEXT DOOR 

CHANNEL 12 CLOSE-UP: 

SENIOR SENATOR 

CHANNEL 12 CLOSE -UP: 

HARRY CURVIN, A PROFILE 

SS 346 - RIGGED fOR DIVE 

CHANNEL 12 CLOSE-UP: 
TO BIGOTRY NO SANCTION 

CATHOLIC MASS 

REPORT FROM U -RI' 

ON CAMPUS 

RELIGIOUS NEWS PROGRAM 

The volunteer fireman in Rhode Island; his motives, drives and 
dogged adherence to principles more commonly thought of 
as belonging to an earlier America. Not sponsored. 30 minutes 
(9 -20 -62 ). 

THE SWORD AND THE SAIL 

° Made available to other sta- 
tions. 

HOUSE OF BISHOPS* 

A CAROLINA CHRISTMAS 

COMMUNISM IN THE 
CLASSROOM 

TUITION GRANTS 

CAPITAL CLOSE -UP 

Made availablr to 
fions. 

other Sta- 

A view of a typical day in the legislative life of Rhode Island's 
senior senator, John O. Pastore. Not sponsored. 30 minutes 
(5 -22 -63 ). 

Speaker of the }louse since 1940. A recollection of his political 
lifeline and actions during a session of the legislature. Not 
sponsored. 30 ininute% (7- 17 -63). 

Life aboard a conventional submarine, the USS Corporal 
on an overnight cruise, demonstrating its mission of anti- 
submarine warfare. Not sponsored. 30 minutes (8- 18 -63). 

Rabbi Theodore Lewis recounts the Jewish community's early 
history and conducts a tour of the Touro Synagogue, oldest 
in the country. Not sponsored. 30 minutes (9- 4 -63). 

Full Roman Catholic Low Mass celebrated in the studios for 
the benefit of area shut -ins. Not available for sponsorship. 45 
minutes (weekly). 

Reports from the University of Rhode Island featuring various 
projects, activities and events in which the university is in- 
terested. Not available for sponsorship. 30 minutes (monthly). 

Colleges in a three state arca inform the public of activities. 
special projects and problems encountered by the schools. 
Sponsors: participating. (weekly). 

Representative from the Council of Churches and a station 
announcer give news of religious events, items and affairs. 
Not available for sponsorship. 15 minutes (weekly). 

historical program covering explorers from Columbus to Cap- 
tain Cook, tracing the background of expeditions and leaders. 
Not available for sponsorship. 30 minutes (series). 

Live coverage as the Archbishop of Canterbury conducted the 
Evening Prayer Service before the assembled "flouse of 
Bishops" of the Episcopal Church. Not available for sponsor- 
ship. 60 minutes (10- 27 -63). 

A look at bow the holiday is celebrated in South Carolina, 
highlighted by the Columbia Choral Society and an original 
ballet. Sponsor: Commercial Bank and Trust. 30 minutes 
(12- 24 -62). 

An effort to put in perspective a local controversial issue which 
had been distorted by extremists. Not available for sponsor- 
ship. 30 minutes (2 -18 -63 ). 

Examination of the pros and eons of a bitterly controversial 
proposal to enact "Tuition Grant" legislation. Sponsor: Blue 
Cross and Blue Shield. 30 minutes (4- 8 -63). 

Station plays host to Attorney General Robert Kennedy. Part 
of series of timely discussions with people in the new-s. Not 
available for sponsorship. 30 minutes (4 -21 -63). 

"01 TII (' %HOF.l\ 1 \'ot Reporting: \ \' \1 \IT \', . \ndersnn; \CCTV -TV, Charleston; \ \'CSC.TV, WLiS\.TV, \ \-CC.Ä -TV. W\OXTV, 
Columbia; \11íT1 \, Florence. 



SOUTH CAROLINA 

\ ` I I. I. I'. 

WFBC-TV 

1 nsest1 I 

L1/ t .tt : M,11111rn.nvrl llrnnd..n.tin¢ 
(.nrpurnrlon 

\ , Iwors: :WC T'1' 

1.w1u p: nntllt+laf.'rn 

H ttrotstsrlTltt: loertKnod.l 
tavntl. \IlNu.tu: I1 if C. 17.nrn 

nil ll,lls 1171,e1[: \1N1r 

S I) A 11 '1' i1 \T 13 

DONALDSON STORY' 

TOPIC: THE ARTS 

THE FURMAN STORY 

STORY OF TWO CITIES' 

TOPIC: THE JUVENILE 

lintb aratlill.a through TAC. 

WS PA-TV THE DROP -OUT 

l.ntA.tl : 

I I I I sest t: `lxvtnn Hadioen.tinK Ca. 

\1 monk.. (71S TI 

H trrte set ttIV.: RoflinqGrrs 

(a s er 11. MA'S u.t r: Wolter J. limn n 

Fwnowl sir \one 

SOUTH DAKOTA 

Sto r \ I. I. S 

KELO-TV 
I llls.tl II lNnrrht.: 6 and 

Ln : llidcnntinent ltrnndenstine 
Common 

\trwurss: Cl1a Ti. alt(' if 
Carol r: KrInlnnd 

IltPrt.t \TtTltt : 11.1( 

taMRtl, \Is\tGtr: F.cans 

Fnlrarl t1 1711.: \'one 

FINANCIAL AID FOR 

COLLEGE 

THE COMEBACK 

WHY HIGHER EDUCATION 

FOR CITIZENS OF 

TOMORROW 

WATER CONSERVANCY 

THE MAGNIFICAT 

BATTLESHIP SOUTH 

DAKOTA 

SPELLING BEE 

INDIAN RELATIONS 

I),xuuu ut Irt ul th. u, r11 wa I. t 1 s, . f t . I sI . r I 

of the \11ht try k r 1 r u lx rt \er t Si . .r 1 tlJr 1 

\oull.. ru \ 1t1 1, d IS sid IS Ir.: \I1I! tr n I 1 I_ 

DIN u1u11tIr dt.1t1 nd llri wllstait r.11lt. I R 

u 1 (MOW 11111s Ili, nt i lo d1 ph. nl it it i \ 
1%.111 Le far },i11s u 11p Il 1, i f 2 

ll.xnul,rtrr 1115411,01011141. Iu.rtie dlll.w Ills tin I t n I 

Ihr lent; r ul> , d, 1. }upt 1. nt pr 'gram r f I 1 n -.1t 1 i t , r r 
\at 0.111.11114 f.r.Ixu sr hyl 10 onion . I 

t'11114.1'11e(1 111111 (,1'.111\ Ille' 441411 11N " 1 11 r 11 ( I r1 1 I r 

Ness ' h.1111111 1a111 together In .. 1 i 'r .1t t. lut et t t f I I 

based \1r hon. t it u sers lut; m N. tt /r. Ian I spi 
(lhn ti+ h south. ru Nations' li u k ,O nun oth ( t.1 

1)1,( u.ss Gl I r01;r.1 n 1011 t ru, d 81111 thn W01414 11 of 1 tl 

\al .11.11111 h I. r stoss, r111{, 111 11 n. It, (,-fl t 

Inters rra. snit 1N nui.. r.u,gtilç 111 .1c4 f I I I s 2s .110 1 I 

dropped out of high school Connor nor tits In Ihn pike el )1.- 
nlle Court \nt .r..ul.rhlr for sp nnorsl 1p 10 t . u III, 

('I. msou ( sell, ge huit tai. dustiuss, d iii ni si t u 71 f f n it 

clal help 1141' Ihus, a Ito desire I 1 111 r ee1,u .111.11 \ t .1 u} sh1 

for sponsorship 31 issu 2 -10 -fi3 

1111(1110A t at11 p. rsons s ho hid llropp.d ant of who, I and 
returned to 1'414 is e stale crrhlir.11s sea me} 1 a Lilt clauses n _sils 

v -.Ir% lait r. Not as ail.thle for spoils ramp 10 minutes 9 I (.1 

Officials of V.offard (till,ee discussed the nn }x,rt Ark , f 

colbize education from all asl.r' Is Not as ad tll, for slou- r 
slap. 30 nunut. s 1- 20 -1,3 

I:ach of 11 broadcasts Is attired a drill r. t t call, z. tir 111 acs vat. 
in the slesInc .ar..1 which was assiçned a topic for du -,seat t 

\M aail.tllle for sponsorship 30 moules s, ties 
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TENNESSEE 

S H) l \ FALLS 
KSOO -TV 

1.1TSS\VI. 13 

1 urssrr: /000 TI Inc. 

\r7sn11.: \iiC TI . IIiC TV 

Idt01 p: houx Empire Network 

ItI NM N yntr.: Arvrv-Knodel 

I,I xLRU. NIA,: sr.r:lt: .\orron iferrkin 

EDITORIALIZING: None 

CHATTANOOGA 

OPERATION SNOWBOUND* 

CORN PICKING CONTEST 

FARM & HOME SHOW' 

ELECTION* 

Information to rural and urban families regarding weather and 
road conditions, cancellation of schools and public meetings. 
Not available for sponsorship. (1 -15 and 1- 16 -63). 

A report on the measures that must be taken in the operation 
of shellers and combines to insure the safety of the operator. 
Sponsors: participating. (10- 4 -62). 

Program comprised of helpful hints for the farm and home 
with special stress given to safety measures in both areas. Not 
available for sponsorship. 15 minutes. 

Background information and updating of the election recount 
in South Dakota and Minnesota. Not available for sponsorship. 
15 minutes (11- 25 -62). 

THE DRINKING DRIVER* 

° made available to other sta- 
tions.. 

W D E F -T V THANKSGIVING 

CHAN NEL 12 

LIC sra:: R'l1EF Broadcasting Co. 

Nr.TnroRA: CBS TV ' 

Iir:l'l1EsI:NTSTIS'r:: ATS 

GENERAL MANAGER: Carter 1l. parh.on 

EDITORIALIZING: Occasional 

CHATTANOOGA 
WRCB-TV 

Cll\%\I.l :I 

I : /tust Craft BruadenstinF Co. 

f;ROI e: Bust Craft ii L.n.tirtg Co. WEEK 

Al moms: NBC Tl' 
Iii NTSrtst : il-it TeIeII.' 
Gr NI um. \I ss setTC Harn O. Burke 

l'InTORI\II71s/.: 

THE CANDIDATES 

Panel discussion by safety experts on the problem of drinking 
drivers followed by filmed interviews of reaction test subjects. 
Not available for sponsorship. 30 minutes (12- 27 -62). 

Program for grade school children emphasizing music and 
rhythm and linked to the Thanksgiving scason. Not available 
for sponsorship. 30 minutes (11- 21 -62). 

Interview of all candidates for city office using a special inter- 
view technique which allowed the audience to concentrate 
fully on one speaker at a time. Not available for sponsorship. 
120 minutes (1- 7 -63). 

THE CHANGING CLASSROOM 

THE ECLIPSE 

LUNCH ' &' FUN 

LIVING THINGS 

JAYCEE QUESTION OF THE 

CHATTANOOGA INAUGURAL 
SPECTACULAR 

LOCAL ELECTION RETURNS 

BULLETIN 

Explanation of the changes in public school methods and goals 
by use of charts, diagrams, pictures and interviews. Sponsors: 
participating. 30 minutes (8- 14 -63). 

Highlights of the history of eclipse and demonstration showing 
means of viewing the eclipse with safety. Sponsors: participat- 
ing. 30 In tes (7- 12 -63). 

Combination of entertainment with news and discussion and 
an opportunity for small community organizations to announce 
their activities. Sponsors: participating. :31) minutes ( series). 

State game and fish commissioners exhibited live carnivorous, 
herbivorous, and omiuivorous animals to show children inter - 
dependcuce of all living things. Not available for sponsorship. 
30 minutes (5- 2_7 -63 ). 

Colonel Clayton Bissell discussed the role of the United States 
in current affairs. Sponsors: participating. 30 minutes 
( 1- 27 -6.3). 

Inauguration of Chattanooga's mayor and other newly 
elected city officials. Not sponsored. 60 minutes (4 -15 -133). 

N. local election central operated by some 100 people to bring 
viewers local racy retunls. Sponsor: Chattanooga Cas Com- 
pany. ISO tes (11- 6 -62_). 

Possibility of deriving additional revenue for education from 
the sale of liquor by the drink discussed. Sponsors: Partici- 
pating 30 minutes (2- 13 -63). 

SPONSOR IN Pt Ill It ..IAA AIRS 



TENNESSEE 

J (;k O\ 
WDXI-TV 

l.na.a1 : 

1 Irr .st r : 1)ittr 1l Iea.tutq 
Cnntptutv, Inr. 

(:Iltn r: l)ilie \rbtnrl. 

:\t-monks: (.11. 11',:IRC TI 

firm u1 st \ r S t 1Sr : I ennrd. TnrLtt. 
1lrConnell 

(.r\Itnr 1It\at.tII: John I.. North 

Ent out tt 171.1:: \totte 

h\O\N Il,l,lt; 
WBIR-TV 

t IIN\r1 IP 

Ito .st I : NoutLen.tern ll 
Corp. 

Gone: Southeastern lt IYlFt//ig 

rSSUttis: CBS 7'I 

ltreal.sl. r tT»St.: arera-Anudrl 

Cl.lntr. \It.Scrn: John P. Ilan 

Fnttunt tt 171.c: \ otre 

lra.tl1L 

lll(PI[IS 
WH BQ-TV 
(.Il t..l l. 13 

1.1rr.srr : Ris General. Ind-. 

colt e: RAI) Ilrandetntirte 

\rTSSOnw: ABC TI 

miti 'i 'sr ti iS1. Itlt:O General 
Notional Jales 

t.I.InS1 \IS\tl.rn: l). 1. '1/4 or/ 

F:nITu81 Si 171.1.: \otn 

TICKET TO ACTION 

AGRICULTURE - TODAY 
ANO TOMORROW 

JACKSON'S INDUSTRIAL 
PICTURE 

DISCUSSION 

AREA -SCOPE 

COLLEGE SERIES 

BROTHERHOOD 

IS EAST TENNESSEE 
A DEPRESSED AREA? 

CONSOLIDATED SCHOOLS 

PRESS CONFERENCE 

t oSt 1 I. I I tI ht 1 I 1 I 11 r 1 t I 1 I I r. 
1111 111,4 ' l i n tilt, r a r at . st t¡ 1 , I.I I r 

I 
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\o .. r r u t 441 ti ttS pr n II I' t I It 11 

9111111111 SS It I. 14. III. II t t1 Ir t t S I I tr t t 
an \..t IS III Ili I. r I n r l 11 II t I¡ 
\u .In.tlSst. nul di 181 ,nt I 1 1 I 1 1. 1 I u I \ 
n II II It to" 1"" n.I t11 II 1 I t It 

I h. pr .hh t Is oI \lorrtsl .st n r toss n t t th s it NS I l if 111 

1 r. port ou tl \lorrt.toSttt ItI -I Si 1 p r It Ir. t \ t 

is u1 ILIt for sp. isI rsi p î(1 t it nl. s I=1 t 

IN h.Itt of ti1 pr.. all I t 11 t I tilt I t it 1\ tt 

.ii11 for Too, rs6t11 ît oun tt s 1-11.t 

Dist usswo Im ISS. tu St IuII .tu.l \. t;n1 n pr t t ¡tit. I t14 

Prot. st out ( admin. mid feattsh f I.th. r I tl Itr tl , r' 
of \I.tn. \ol . a ul thl I ir sponslnl11p .n . tuu t 2 

2-214.1 

Diu ns.nm a dh 1n ople frotn th. I). p 11111111 t r f (. 1. t. 
the Tr. tu,sst. \.tlLt \utlnrtlS lndt)It1\ t . It 1r 

sinn in tut, an. 1 ntd al..rt t to I., .Ir t t t s 1 I 1 I 

for spousurslup. î(I n nu1l. s 7 1--(.ì 

Dist t...tnn %% id, th, m nor uf .SnI st t11. It I( tu ts 1 

Ittkt un the logg st prol¡Ie in in kin ss tl nil 
.inr r.rnn. a.11ion \nt aS.11 dole fur spoi . lrsftp .0 t u to 

/-27-G1) 

trt 

SI.ttrnn utta.,uen .Intl pri rl port. r tlnl str .n \I IS t ill I t Wu 

Cnnunnso.ul r. on do curr. 11t 1tl nr f tl . 1 11 I. . S \ t 

.»sail ¡lile for spotisont»1p. ill t unntl s e t l It 
ROUNDTABLE FORUM_ Clerc( uu n of .111 faiths uul 1.1%111111 n. it ti Is us sp. if 

relrçuws themes ,toll as "lit 14,41 iti 1u11 tit "11. t t. r \ t 

asaltahle for sp.nlsorslop. î0 t ¡no 11 s ta.I Ids 

In coop. r.lIton Ss11h lie \1.1 y,L s IS I... ¿ a st six 1l, ts 1n. 

wilt troth stiles of torttr 1U rs111 I.sl I tl .. . t IS \ 1 

tt all »LIe f r sponsorship .t n ru un s 1 1 tilla 

AN OUNCE OF PREVENTION .\ stout of traffic s . t l t t t m s I .I / .. s 4 , t 4 tl t .aa It I I I t . 

tion of p.m nt ni nuprost J s11. ti n nrns \ t is tl I I I r 

sl>.tsorslup ì0 n it tif. s 1-20-ht 

I ise proçrau» of talent p1 rforttl .11t I s. 1u t1 n It s s.t 11 I r 

I nun. snnutl.lttnt; s ultimai nttl r. sts I ul tLn in¿ I sp. s1 r t I 

tal. t.t \fw.1 sor 1I.Irt s Itr. i l 141 I 1 at I o0 

TF:\'\ \ot Reporting: \\ T\ C Chattanooga : \\ \TFT\', Knosaille: V. \It T. 1\ ItF r .T\, \Irwpü.; 1\ \.T\. \a.isill.; 
üt'l'IS-T\, 1\111LT\', Ilri-tollohnon CityKin¢11ort. 

ISSUES IN ACTION 

TOWN ANO COUNTRY 
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TENNESSEE 

NASHVILLE 
W LAC -TV 

I uF.a1 3 

LutASI.I: U L. IC -TI', Inc. 

\er oiiI : CBS TI' 

Ill rai si \TATIVF.: Ka :: 
(.1. \I au. MAN FCF :a: T. B. Baker, Jr. 

.1u Mats: Radio and TI' Council of 
1liddle Tennessee .4ward (I) 

Ent i 11RLÚ.171N C: None 

\A SII VILLE 
WSM-TV 

I.uF\el. I 

I,ICF.' sI.I.: If'S11 -TI', Inc. 

\l.TN uaR : NBC TI' 

Ill.lIt1.J. \T5115E: Petry 

1,4 "i1,11F1, )IANAbtR: Irring C. Waugh 

Fanoal u.I7Ut ;: None 

TEXAS 

tk I>, I I. L\TF., 

KBRC-TV 
I nF.II. tt 

I a I s.l I: ILIltae Radio and 
7elf t I, t: pans 

\Flauati- \!B' TI 

Id 1-n1 .4 i Ftnl : Bullin¢ 
1,1 vI ti \IFn.tr Ihtle IrLer. 
InllnllFiirtNt. \tone 

SCHOOL DROPOUTS Distinguished panel discussed reasons, aids and effects of the 
high school dropout problem. Not sponsored. 30 tes 
(9- 16 -62) . 

WLACTV REPORTS ON 

COMMUNISM 

Interviews and analysis of the threat of communism with defi- 
nitions of the dangers and the need for education and aware- 
ness. Not sponsored. 60 minutes (8-14-63). 

TWO FOR THE SEESAW 

THE AGE OF GREAT 

PROMISE 

THE SUPREME COURT 

DECISION ON BIBLE 
READING IN SCHOOLS 

DOCTORS MEET THE 
PRESS 

ELECTO RAMA 

Presentation of the civil rights problem from a local point -of- 
view, including interviews with leading national and local 
figures. Not sponsored. 30 minutes (8- 31 -63). 

Dealt with educational problems and opportunities facing 
American youth in the near and distant future regarding space 
advancements. Not sponsored. 30 minutes (9 -63). 

In -depth study of the subject, including background of the 
decision, Tennessee trials concerning this decision, and inter- 
views with national officials and religions leaders. Not spon- 
sored. 30 minutes. (6 -18 -63 ). 

Three Nashville doctors discuss heart disease with three Nash- 
ville newspaper reporters, underlining Middle Tennessee 
Heart Association drive. Not available for sponsorship. 30 
minutes (11- 4 -62). 

Gave local viewers up -to -the- moment results on city, district, 
and congressional races of local interest with network cover- 
age of national races. Sponsors: Fidelity Federal Saving. 
Loan Co.; Royal Crown Cola. 390 minutes (11 -6 -62 ). 

SOMETHING TO GO ON Documentary on the interstate highway development in 
Tennessee and what it means to the communit.. Sponsor: 
Euclid Tractor Co. 30 minutes (5- 1 -63). 

TENNESSEE OPEN 

GOLF TOURNAMENT 
Live coverage of this local sporting event. Sponsor: Sterlinç 
Beer. 210 minutes (5 -11 and 5- 12 -63). 

MERCURY TO APOLLO 

CRIPPLED CHILDREN 
APPEAL' 

COMMENT 

° Iladd nI ailaLL to other sta- 
tions. 

Highlights of the government's new space project, interviews 
with new astronauts and some of the original space pioneers. 
Not available for sponsorship. 30 minutes (4- 15 -63). 

lies Allen and company entertained and called attention to 
the Cattleman's Roundup, major revenue source for the West 
Texas Rehabilitation Center. Sponsors: First National (lank. 
Citizens National Bank. 60 minutes (8- 10 -63). 

Interviews with four young prisoners who told hoa t hey 
"went wrong," presenting an appeal to young people not to 
fall into delinquency. Not available for sponsorship. 30 min- 
utes (5- 14 -63). 

1I \ \nl Bpnrl(ng hi' 11- .,,t.at,r: 1011 .TV. 1lpine: h\'I1:1'\', .\ntarillo: fll\IT-T\', Bea uulnnl: h\\-.\RT\' Big I m hl 111.1N II irlut¢, n: hlil'l'\, Leerleu. I:hrili: \\'pAA-TV, llalla-: K1:LI''I'\'. IC'f?\IT\', El Paso; hf.\ST\', Laredo; hi I11\ Iold I, h\1111.'1'\ Midland; h\h\I.I'\, \lonalutns1)de..:l; h1.1\, Tler: KI:1's\-T\-, Temph\\:Irn: K\\T\'f\', 
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TEXAS 

t1 Ai .i i i i ( 

K F D A -T V THE TWILIGHT LIFE 

ii I. In 

1.11 I5Nit : Tetas Sots.. \.u.orL 
CBS 71' 

Ihrul.I NI' tilt! : INaL 
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DEWEY HICKS TRIAL 

47th DISTRICT COURT 

CLEMENTS TRIAL 

THE BATTLE OF OXFORD 

PAPER HANGER' 

hl,/ 1111,1,11,!, to other sta- 
te ns 

A OK 

ELECTION RETURNS 

WTSU PRESENTS THE WORKS 
OF ROBERT FROST 

YEAR END NEWS REPORT 

RURAL YOUTH DAY PROGRAM 

TARGET, AUSTIN' 

THUNDER OVER AUSTIN' 

OPERATION TEENAGER 

HURRICANE CARLA 

ATOMIC POWER 
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Eli,. El, 1n.ldl. 111. 111 it I,If Il. 1, HE ,1 ,. I1 I r 

I h in 1 1 11 ut . I I s d tip n ( 1 I I rn .. I I I 6 \\ I 1 s 

Ilu1. r I. ta5 O I,h11Wtt 2. i I 

Iase . 0mno, u. pn . "1" uo of tL. ,.n5 I. n I r I). 1 t 

I lu ks a lt. allt brun it t to 111111 1 n t I l hi' i ta. , . 

\ot .,a.ul,t.l. for puosor lip 1110 I n n.t. ' 
I t, 

1.i54tonrtnu,11h Ian ul ist ofILE trld,lItlwltl ill I 

a bxal en' It nit acc,l' tl t f crn on I tl It .i. I to I. I I, 
t11. It11L, S.1 I st. s s. and I\t t is ill I I. fr 1, r 

I\I 11 o ut. 11 21 (.1 

Flints of the l oist rsttr of \It 1 ry.l I.t tl t I 1 

\I.r1,LtLS Mil .1t1.11 ,, .1111,11 sin 1.5 t11 ., I 11 I ii 
tin t0s111 ind 1111 lin 1..11 Ipns. 11011 .r II ul .1 I II \l 

., s 11) o,o.nt. s I I-1 1 112 

\(1 R unn wars s0ult t u t6, Ilh (1 41 t k o I r P1 1. 

the.1n.1 %\ 1111 u,lun11,linm on OW Pr.Ilo I u,.l Ioa t 

11. tipousur \11,artllu ( I. atiul; l i t Ils, . 1 1 1 n 1110 I I I I I_ 

T.spLouUinn tuf the' op1 r.,tl0os of \1u..nll. \ r 1 to If. t I. 
1.1115e of t11e hmlorlant. 11I 16, IL's' 1 t 11, c..u..uu I5 \ I 

.tsail.,ht. for spunsonLlp, i0 uhoh,ht. tt E . kl. 

llontly 111% 1 r.1[1 of up-to-the-mn uh lo.{ (1 st a. a111I 11 11 I,I 
ri torus Sponsor .\nhartllo National 11.1I k 11 h h? 

\n.ds sl. and wailing of pu l Holt. rt I rost I,s tun I r, vd. I 1 1 f 

\\'esl Texas State l'11151 rutty. Nol as uLthh fnr sp. ns rs11,1, 

30 minutes 1 tre. klr). 

Surrey of the most important n. s.' mom, .111(1 1 ., , b f II 

Inc%nuts s, .1r sponsor lmanll0 \ anon II It tilt 1.1) I u it I. 

(12- 11 -62 

lfeeovutio11 of the outstan(l11r[ aeon' p11sh1 ',rd. .1 I , n tri 
buttons of '0001. farmers and rural south of tl . Ir, t sp. n 

sort. A. N. & O Sopph l 'olhns \I 'tor r n p.)ns l0 , un 
(11.22.021. 

tinmll.ttlon of a nutlo ,ir attack oo fin 111N ond 1 it t. f tl 
ctts. 01 uRhp. ralhon tltth ('us11 f) f. ns. \ t.. ,,I I f 

ponsorsI.Ip. 'it) ouuntl (14 12 1 

D(x nuv utan d. 11111[ t11th tilt Ixal pr f 1 f I. 
Ott r II"' (1t. \ul tall lhlr (or clx ""`I I It 

II-621 

Four cou5nts from a state prison (1L -1 t I pis 11.I. d I 1 

t1n.nts %1O11 .t It.1 ace p ml. \ t.. 1111111. f 1 .1- 1. 

¿Al 1 hlrltltl . 1 (1 

I)1xr111h1 n "ulhlrnt o. ,rlt smlt tr.I .1 t ft 
III L. r ss.tk, t L.IIL1111. for sp tp 1 . t 3 

1)1s.11ssmu t f at. nt Ix sut r.11t11 I)r I h. 1 I i II r . 
p.u,. I of p1 d... r fro, h tl 1 l i 1t, r rts 1- 

tr r spot p(,O nil , t. . 10-02 

I. SPONSOR/Tv PUBLIC AFFAIRS 



TEXAS 

III', 11 IIUi\rI' 

KFDM-TV 

I.II I> 

I it i . llarunneee Telei i.+urn 
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THE UNITED WAY* 

NECHES RIVER FESTIVAL 

FAMILY COUNCIL SERVICE 

A SALUTE 

Made available to other sta- 
tions. 

(.()RYLTS CHRISTI 
K Z T V INGLES POCO A POCO 

t.nsnu IO 

L1eEN.r I:: K SIX Teter ision, Inc. 

\I:mnnhs: Clli TI', 11117 TI' 
Iira'm sr.s r snSE: ITS 

(:1..1.1tAl. 11 \V AI:I.it: l'alln 31. Kennedy 

1'.1/11o111A1 IZI\r.: .None 

DALLAS 

KRLD-TV 

I.re\rl I 

I r:'l'enu. ihredd l'rintJnK 
(.mnl 

nvnu.: (Ms 7I 
Ihr pin Ui%r: Ils 
I.riuU, .e.In: Chile II 

Was torn 

tllUlns. \lroe nor Is.,minllnn Sp,/ial 
Ili ant I 

I 11111011 %1 in... 

70 MPH 

4 -H CLUB DRESS REVUE 

BUCCANEER DAYS 

CORONATION 

HS CHOIR CONCERTS 

CRIMINAL CODE: TIME 
FOR CHANGE? 

CAREERS IN MEDICINE 

A CITY'S PROBLEM: 
PUBLIC TRANSIT 

VOYAGE OF THE 
TRINITY BELLE 

CAB HEARINGS 

United Appeals program to acquaint the general publie with 
the work of the 57 member agencies during the drive for sup- 
port. Not available for sponsorship. 30 minutes (9- 9 -02). 

Presentation of the Neches River Festival Princesses to the 
viewing audience. Not available for sponsorship. 30 ininutes 
(4-24-63). 

Description of the fonctions and duties of the Family Council 
Service and the role it plays in the life of the community. Not 
available for sponsorship. 15 minutes (3- 8 -63). 

A salute program to the new multi- million -dollar banking 
facilities in the area. Not available for sponsorship. 15 minutes 
(7 -27 -63 ). 

Basic English taught to Spanish speaking viewers, slowly 
building up the vocabulary of the 50% Latin American audi- 
ence. Not available for sponsorship. 30 minutes (weekly). 

Information regarding new state speed limit laws, with dein- 
onstrations by the State highway Dept. and the Highway 
Patrol. Not available for sponsorship. 30 minutes (9- 10 -63). 

Fashions designed and made by 4-H club members of the 
local area, modeled by club members with discussions and 
demonstrations. Not available for sponsorship. 30 minutes 
(7 -22 -03 ). 

The annual Buccaneer Days Coronation and ball with pres- 
entation of princesses, king and queen. Not available for 
sponsorship. 60 minutes (5-3-63). 

Four local High School Choirs and vocal groups with pro- 
grams of full choirs and soloists. Not available for sponsorship. 
30 minutes (weekly). 

Discussion by attorneys and legislators of the Texas Criminal 
Code and serious legal problems affecting the state. Not avail- 
able for sponsorship. 60 minutes. 

Developed understanding of and need for hospital nurses and 
medical technicians through on -the -scene observations and in- 
terviews. Not available for sponsorship. 30 minutes (5 -22 -fí31. 

A study in depth of the local public transit conditions includ- 
ing interviews with transit officials and bus patrons. Not avail- 
able for sponsorship. 30 minutes (2 -27 -fia ). 

Filmed report of voyage made by crew in a small boat op 
Trinity hiver from Cull of Mexico to Dallas. River not uavi- 
C:ddo for larger boats. Not available for sponsorship. :30 min- 
utes (6- 16 -03). 

Du-the-smile sound films of hearings concerning two outstand- 
ing airports less than 15 miles apart -one almost devoid of 
Imsiness; the other one of six busiest airports in the nation. 
\nt available for sponsorship. 30 minutes (8 -4 and 8 -11 -133). 
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THE INAUGURATION OF 

THE GOVERNOR 

'Illo ntattgttr.rtxtn of the nr t. It r fr I t 

at Austria. "Yews. Sponsor Jar k 11 tlh n ( I sr 

utes ( 1 I.', 

tr .Iu1 
t r 1 

CINDY Dctcvmrotary of air dcvastaU o NI a. t.d I 1 t I 

(vt.ul by Imrneatr Cindy in .-Ptu I N \ I I 

for sponsorshlp. :10 manioc 1 22 1 

CAB HEARINGS Uocvmrntary of the Ctstl Aeronaut' B.,1 I I n 

1)a1LIS/Port \1'ortlt airport \,t as . I.b1. b r 

tuinntt (7 ^ . 01). 

POINT OF VIEW Uisntssion program by Panel of .1 r r t ir .I , tl t r. I 

scrams both sides of the issue < n tl . I. 1 I I , r 

wheat referendum. Not .tsatLtbla f r 1.. - r 
I 

(4-14 63). 

TOWN HALL MEETING 

%fado at alla!,/ h1 other zia 
trarti. 

PLANNING FOR 

TOMORROW 

OPERATION TEENAGER 

OPERATION PARENTS 

OPERATION DROP -OUT 

ALERT!» 

Telrr.lst from umniclp.d .ahht rtum I. r. 11 r i it st r 

imrnYl to present to (Its nfhu ds th, r r I 1s I r r 

the (vnmm0nity \nt ,ts.nt.tl. b r pot rh.1 lu-, I I. 

(G-27-03). 

Panel of four rellgrnits u-din ..tors 111 di. I I I n t f 1 at rt it .I 

Sunday School Isson. Not .1.arlahle for six . r hip O Imo 
rites (weekly). 

Effort to reduce juvenile debmtuencs ht I1isnt .t t, pr- n 

inmates retrace their steps sshich resn -t. it 11 t .pre hn I t 

Not available for sponsorship. '30 mimic. i 27 al I 6-2-61 

High school student. front ar ross th.. nitr at s. 1 t r. s. la . 

opinions on ranis(. of )tn, title d. Ili. p . r s I .1 r 1 : 
parents to .nt objective self .au.dssis \ a as td thl. f r I- 1 

surslup. 30 iitinrtes (R- I I.(33 . 

Youth speaks to youth m Ltngnatc he und r t c is rspLu it : 

tite r.ruses and the dire close quenc. s of tir pima , it f 

school. Not availabh for sponsorship ill t u It, s Iti I 

Itcport on the alert faclhts at 1111.g. kir I r 

the B-52 SAC aircraft in nt a. tu 11 ri II 
30 minutes (series) 

li 
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ART, MUSIC AND Christmas nntsic pre -sente) its f 1 l' . I, t I r I I. I I 
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tria. Spma,r. Marti n.tt. N. Imitai.! Ii.r k t . t _ I 
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rlone bs scientists and ski I. I st rk r r 

Not sponsored ill minutes 'I 1,2 
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1,1::St RAI. NI as tvt.m: Jack ilnrris 
AWARDS: 1%3 Texas Associated Press 

Competition for Neils 

Ent om u.rzrsc.:.Vone 

11 (1L srl'ON 

KTRK-TV 
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i it i\s1E: llousron Consolidated 
Television Company 

Nt.Twintn: WC TV 
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CRIME AND THE 

TEENAGER* 

THE TEXAS CITY 

DISASTER 

Four consisted criminals, whose condtingd sentences added 
up to over 750 years, speak to teenagers in an effort to reduce 
juvenile delinquency. Not available for sponsorship. 60 min- 
utes (5-- 22 -6:3), 

BREAKFAST WITH THE 

CONNALLYS* 

SAN JACINTO DAY 

SPECIAL 

Documentary of the nation's greatest peacetime tragedy and 
the local civic and industrial efforts in rebuilding. Sponsor: 
\Iinimas Grocery Stores. (30 minutes (9- 17 -63). 

Breakfast with the governor's family on their first day in the 
state mansion, a tour of the living quarters. Sponsor: South- 
western Savings. 60 minutes (1 -20 -63 ). 

Outdoor event staged by station celebrating holiday which 
commemorates Santa Ana's defeat by Sam Houston. Not 
available for sponsorship. 60 minutes (9- 20 -63). 

THE MONKEY TRIAL 

° Macle available to other sta- 
tions. 

UNTIL YOU ARE DEADt 

Dramatic portrayal of the famous courtroom battle of Bryan 
and Darrow on the issue of the Bible VS. the theory of evolu- 
tion. Sponsors: participating. 30 minutes (1 -2 -63 ). 

A searching examination of the controversial capital punish - 
nient issue as it affects the people of Texas. Not sponsored. 
60 minutes (8- 13 -63). 

IDEAS IN FOCUS* 

HOSPITAL DEBATE 

Series presenting both sides of issues important to the area 
and the nation featuring persons of local or national promi- 
nence. Not available for sponsorship. 30 minutes (10 -1 -62 
and 3- 31 -63). 

SUNDAY SPECIAL* 

1 . tlade available through TAC. 
° Made available to other sta- 
tions. 

EDUCATION FOR 
NUCLEAR SURVIVAL 

MOONSHOT METROPOLIS* 

THE EFFECTS OF RELIGION 
ON CIVILIZATION 

THE LONELY ONES* 

THE ALLEY: WHERE 
DOES IT GO? 

° tbid, ot,tilaLlr M othrr ata- 
r,,, t.. 

Houston's mayor and city and county authorities debate the 
financing of the City- County Charity Hospital. Not available 
for sponsorship. 30 minutes (2- 11 -63). 

An cntertaimnent special produced and presented in coopera- 
tion with the Cancer Society to enlighten the public on the 
work of the society. Not available for sponsorship. 60 minutes 
(3 -31 -63 ). 

In- school training for pupils and new teachers in various tech- 
niques required in the event of nuclear attack. Not available 
for sponsorship. 60 minutes (10 -30 to 11 -15 -62 ). 

Documentary on NASA and its impact on the world in general 
and the Houston area in particular. Not available for sponsor - 
.hip. (i0 minutes (1- 1S -63). 

Cambridge University's Dr. Herbert Butterfield discussed the 
effects of religious on civilization with nice University profes- 
sor. Not available for sponsorship. 30 minutes (5- 26 -63). 

Causes and effects of juvenile delinquency documented by 
case histories and instructive information on meeting the prob- 
lem. Not av ailable for sponsorship. 30 minutes (2- 5 -63). 

Documentary tracing history, development and contribution 
to the cultural activities by the Alley Theater, a local repertory 
group. Not available for sponsorship. 30 minutes (7- :31 -63). 

SPONSOR ty rrwt.tc: Al. FAIRS 
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IGransisr tin u: ,1Ts 

4.1 si eu. MAN %ii.n: 11 alter 11. 

II iml.or 
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ODESSA 

KOSA-TV 
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1,11.1 t.i:i:: tuuiIncest Slums. Inc. 

\iriiuut : CILS TI' 
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CENSORSHIP IN ENTERTAINMENT Open discussion of all aspects of censorship featuring people 
from various walks of life and community activity. Not spon- 
sored. 60 minutes (4- 11 -63). 

interview with a juvenile officer and presentation of three 
IN LUBBOCK actual eases from corrective files. Not sponsored. 30 minutes 

(5-2-63). 

JUVENILE DELINQUENCY 

TEEN MORALS IN LUBBOCK 

CIVIL RIGHTS 

FOLK MUSIC 

RELIGIOUS MUSIC 

GLOBE THEATER 

JOHN TOWER 

WATER 

Discussion of high school morality with teenage leaders ana 
representatives. Not sponsored. 30 minutes (5- 1G -63). 

interview with U. S. Senator Ralph Yarborough, sounding him 
out on proposed civil rights issues and current legislation. Not 
sponsored. 30 minutes (8- 15 -63). 

Explanatory narration and singing of folk music featuring one 
mail and his guitar. Not sponsored. 30 minutes (4- 24 -63). 

A Negro spiritual group and a soloist in a presentation of tra- 
ditional religious music with explanation. Not sponsored. 30 
minutes (5- 15 -63). 

Filets and commentary on the new Globe theater in Odessa, 
an exact replica of the original Globe Theater in England. Not 
sponsored. 30 minutes (4- 24 -63). 

Two featured newscasters discussing current events with 
Texas Senator John Tower. Not available for sponsorship. 30 
minutes (9- 12 -63). 

Narration and interviews concerning the sources of water sup- 
ply to the local area. Not sponsored. 30 minutes (4- 10 -6:3). 

Vc)RT ARTHUR 
KPAC-TV 

t nisnt. I 

Ida n syt : I er,H f:oldroast Telet ilion, 
Inc. 

\t monk : \IIC l I 

Iit cun st s I tin' : ItLur 

tn.ittu \I\sv.ts: Juba', (;orlon 
I unutn u Irtna.: \ 

ORAL SABIN VACCINE 

CANCER DISCUSSION 

JAYCEE AUCTION 

SEAWALL BONO ELECTION 

ON CAMPUS 

Discussion by six doctors answering questions submitted by the 
general public in the area, prior to the opening of three new 
clinics. Not available for sponsorship. 30 minutes (10- 2_0 -62). 

Panel of five doctors selected by the local Cancer Board dis- 
cussed symptoms of cancer and answered questions from the 
public. Not available for sponsorship. 30 minutes (4- 13 -63). 

Local junior Chamber of Commerce auctioned various pieces 
of donated merchandise; proceeds put to philanthropic and 
civic use. Not available for sponsorship. 135 minutes (S -10 -631. 

Five civic leaders explained the Seawall Bond Issue. delineat- 
ing its area of construction, its cost to citizens and its protec- 
tion for the area. Not available for sponsorship. 30 minutes 
(9-7-63). 

Personnel of Lamar State College product' program dealing 
with such subjects as methods of teaching the mentally re- 
tarded, etc. Not available for sponsorship. 30 minutes 
monthly). 

SPONSOR /1 \ rt RLIC \PFAIRS 
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SAN ANTONIO 

TOWN TOPICS 

MENTAL RETARDATION: 

HOPE ON THE HORIZON 

FOLK MUSIC CONCERT 

58th TEXAS STATE 

LEGISLATIVE SESSION 

CIVIL DEFENSE FOR S. A. 

HE LOST A LONG SHADOW 

K O N O -T V REPORT FROM WASHINGTON 

I.utNs11. 12 

1.1t t.NSe1:: lli.csion T.Mrnstirir 

Corporation 

\rTKOR1,; .IIfC TI 

ItF.PRt.At.VT T11.i.: Ant: 

G1 st:R.tL a.t\ACi.R: Jnnvs Itrnn'n 

EDITOR! t 1lnntlr/, 

SPONSOR /n PUBLIC AFFAIRS 

IDEAS IN FOCUS 

A TIME TO KEEP 

SOUTHWEST SEMINAR 

COUNTY HOME RULE 

1lnd. alai/a/de to ether .u, 
tinny 

t thy manager thou nsse tl,. o o I . 1 ' 1 tbn 

day and answers /hn.stlnns pw rt .trt1 t h 
p 

t I ml. .I 
nl lev i.wrrs Not .es mil del. Is 1 1 I t 

wrelh) 

Examination of the progress nt tirs \t atk s, f 1 t , I ur 

Research in the study of norm oI pr. n tt of d. s.1 p1 nt Nod 

available for sponsorship 30 i. s 1 '(1 I'. 

Sancy of the 1,l npsnrtt of ml. m t eo f k r i ssuit 
demonstrations of the hmston and . 1111 .. t t tl I 11 \ut 
available for sponsorship. 10 umau. ti I_' .t d 1 -s i e 

Scsru county le islatrve repues. nt ais. s .Ir is I II Mt 
phis) nos and the )std prnbl. tus . f tl I m t \of 
ivailalde for sponsorship. 10 nunut. s t _ I 1 

Explanation of the preparation and snppl I r1, - rx f. r ver 
viva! in the esent of nuclear ..tt it k \nt .s ul itk 1 I p..n-or 
ship. 30 minutes ( 1 1 -1.1 -112 

:1 tribute to the nationally knosvn Erst. ri it 1 1 motor 11 miter 

Prescott 11'ebb, desk:ohu,G lus work and -1 too!, trues r, ilea 

20th century. (3.27 -fil and 5 12 -(.1 

Iirports from the tint-scout's,. to tl . t s I 1 'r. ss t. for , 

¡JIG the electorate of \1'ashtnt;tnn Je tl. -tirs 1w rt t. - -t t, th. 
aria. Not as.ulahh for sponsorslnp I i r u ,nt.. s'.. kit 

I)rscn,smn of current affairs In re pr.s. ut ells - f tl (uhoh. 
Protestant and Jr-Audi clercs `sot is ulth1. f sr spwso- relop 
10 min,ttes (weekly). 

Tracing of the luster of Cent %nt ,ruins r. I .' , b. until is 
with films of tilt al church... f \ .t is ,d1dd. 1. r pot, r 

slip. 30 minutes (1 -3 and I 11 fs1 

Instruction of spoken and con%crsatmontl spis, h mu an effort 
to narrow the Gap between seem. lits of t) I` l 'nl.ttnn Not 
available for sponsorship 10 minutas we. k)'. 

I)iscnsslon of the rt.ntro%ersral count I -. I nib trine then 
before the San \tetonies sours. bs mnap -a pr pot nos ind op 
pwwietits. Not a%adable for spoil." nt l' 1a1 n a 1 2.1141 
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TEXAS 

SAA 1 Nrl'O1 I0 
K W E X -T V LULAC COUNCIL #319 

111t\\II. Ii 
Lit 1. t.1 E : Spatush International 

Itrondcnsting Co. 

RE rill NI. NI ti lt L: Spanish International 
Network Sales 

(;E. t Ell St. \l tS %LE:n: Emilio Nicolas 

1tc.rnns:Award of Merit (I): Certifi- 
cate of Merit (J) 

E IIIT11111 tl I7IN l:: Ilrrnsionally 

SAN ANTONIO 

League of United Latin American Citfiens reports on its 
scholarship fund and states educational purposes. Not avail- 
able for sponsorship. 15 minutes (weekly). 

SOCIAL SECURITY PROGRAM* Explanations of the purposes and the functions of the Social 
Security program in the United States. Not available for spon- 
sorship. 15 minutes (weekly). 

AMERICAN CANCER SOCIETY* Information concerning the seven danger signals of cancer, the 
new methods of treatment, methods of detection, etc. Not 
available for sponsorship. 45 minutes (4 -28 -63 ). 

TB ASSOCIATION Teaching of the precautionary measures used in the prevention 
of tuberculosis. Not available for sponsorship. 15 minutes 
(weekly ). 

ME- XICAN CHAMBER OF COMMERCE Discussion of the Chamber's functions in order to create better 

° Made available to other sta- business relations between Mexico and the United States. Not 

tions, available for sponsorship. 15 minutes (weekly). 

WO A I -T V EQUAL LEGAL RIGHTS 

FOR WOMEN* 

CIIA?SEI. 1 

LICE.N.E.E.: Southland industries, Inc. 

NETWORK.: ,\ IIC 7.1. 

qt :NTATI%E: Petry 

CENTRAL MANAGER: Jantes U. Gaines 

AwAnus: San Antonio Bar Assocation 
Journalism Competition (1 and 2) 

EDITORIALIZING: According to need 

Wll',LASCO 

KRGV-TV 

t 11t\1I. í 

I n 1: Kraft) Enterprises, i nc. 

\E ntonl : \ltC 71', IItC TI' 
Itl eta 1 NT VI 1tI : ll0yrner 

1.1 sin xi. \itY\GPn: Stoddard P. 
John,u,rt 

I nn,nmu None 

Report on the proposed amendment to the Texas constitution, 
with commentary from both proponents and opponents. Not 
available for sponsorship. 30 minutes (3- 17 -63). 

SMALL LOAN LAW A state senator and two attorneys "interpret" newly enacted 
legislation against loan sharks. Not available for sponsorship. 
15 minutes (6 -10 -63 ). 

THE ART OF CHILDREN* One of a trilogy of reports on the cultural activities and con- 
tributions of local children. Sponsor: Jordon -Oppenheimer 
Clothing Store. 30 minutes (3- 31 -63). 

POPULATION EXPLOSION* Station newsmen discussed the problem and possible solutions 
with an educator who was a recognized authority on the sub- 
ject. Not available for sponsorship. 30 minutes (2- 26 -63). 

NATO- SHIELD OF FREEDOM* 

o Slade available to other sta- 
tions. 

SALTY SOIL, SILENT THIEF 

INTERNATIONAL CHARRO 

FESTIVAL* 

Special report on the activities of NATO in Europe with em- 
phasis on its effects locally. Not available for sponsorship. 30 
minutes (2- 24 -63). 

HELLO WORLD, I THINK I'M 
GOING TO MAKE IT 

Report on the devastating effects of salt front the Rio Crande 
used in irrigating one -half million farm acres in the area. Not 
available for sponsorship. 30 minutes (7- 9 -63). 

Presentation of the annual International Parade saluting and 
promoting a greater understanding of Mexican customs and 
heritage. Sponsors: participating. 130 minutes (2- 23 -63). 

Tour of the Rio Crande Valley Crippled Children Center with 
emphasis on the children's progress in life. Sponsors: partici- 
pating. 30 minutes (3 -63 ). 

MR. BANDMASTER, U.S.A.* 

A YEAR FROM HOME 

11adb available to other sta- 
t, rot 

Films of Karl King's last public band concert as the finale of 
his golden anniversary in the world of band music. Not avail- 
able for sponsorship. 30 minutes (2 -63). 

Pictorial coverage of the U. S. Army local armored division 
battalions on active duty'. Sponsors: local savings & loan as- 
sociations. 30 minutes (9 -62 ). 

SPONSOR /T\\ l'CULIC AFFAIRS 



TEXAS 

\\'I(,II IT I,I,S 
K A U Z -T V ARMED FORCES DAY PARAGE 

Illtsslt. t. 

I tt r ssir : lhdTe°e,s ltrueeelrnchnq 
( t)r(l. 

\i In/Inns: CILS TI 
16. e111.t Si trn r.: ITS 

I:rsr.uu. \1t7site.1u: II ill' 
I:uui. iu.Iztnc: N 

UTAH 

Ilol,l,. 

EYE ON WICHITA FALLS 

THE HOSPITAL ISSUE 

THE ZONING ISSUE 

SYMPHONIC EXCURSIONS 

S kI. I I kE (;1T1 
K C P X -T V PRIMARY CHILDREN'S 

HOSPITAL 

t.nsss/1 I 

I it rsr1:: Srrrrn Ge,ns R Iru.tin,c 
Curpurnt' 

\1.1550111.: WC T1 

10enrsrctsnsi: Kat: 

t.i sr11s1. \Isssaet: llnu¢In.s J. 
l:lleun 

\ss sun,: ( r.ilt State lhdic.r! Iaorin 
ti on award (1 : Rubert L. Campbell 
lam(' (21 

1 11le,ilttt 171s1.: \alle 

EMPHASIS ON 

EDUCATION 

THE ARTIFICIAL KIDNEY 
MACHINE: MACHINE 
MIMICS MAN 

REPORT ON REPORT 

CAROS 

CAPITAL PUNISHMENT 

o \lade nrai&IGIe to olh.r l t- 
l ionc. 

I, 'I' I. F. (' I T 1 

KSL-TV 

I I11ss11 

I It l ssI I: KSI tar. 

\/155au1.: Cils TI 

I{ir111s! sI snsl : l'CII 

1:1sIxtL \Iss half : l.lnsd E. I. 

f'lntuelsr.171s1:: Taire ueelds 

SPONSOR t PUBLIC %IFAtRS 

s 

STERLING SCHOLAR AWAROS 

MIA DANCE FESTIVAL 

INTERNATIONAL JAYCEE 

JUNIOR TENNIS 
TOURNAMENT 

RECREATION: BONANZA 
FOR UTAH 

A TIME TO WORSHIP 

%lade at elude t . stile r rt 
hurte. 

I lini is I 1 ut I till 1 llan II u 11 n. I ol. di 
to wclehr its- the I di I es SIo t r l i t 111 h i e \.t 1 1 

Hank (N) uunuls . I ti 13 ) 

I lie tut t e sets Id I1. uel ill 1 th. Ir pr.h 11 t t l'1 r I it I 

Issue sl M s prior to I t¡ rt ttit he it 1 eh tl i \ t. I t r 

sponsorship. 10 nnu Its s :J1 61 

l'unded out the tae I oltl, \11 h1t1 tt 11 pt 111. tri t 

l'rugr un .eueel prior to he ptt .1 I.. el el t1 u\ t s 1,11 

tor sponsorship 10 u uutt. 11 1(.2 

l'rrn awl suus .11amt III n¡x e1111 7,1 mg 1m , f Il iss, 1 Lt 
rldtnussSSSithctlir.r allett.dhs the / tu t.s I I I. 

lot sponsorship 111 u u utet i1 ti 41 

Fst . rpts front cons e rts pe rf, meet les the 11, het 1 I.II s 

phus. Not as u1 1h1, for spot cmrsap (itI ut ui t 11 11 t 2 

12 In 1.2, 2 IOW 1 21 11 I'S 

I he stars of .1 hosplt 11 hurl( ss Ith children %. Ix uu1. e rs 1 

pahu.l.!ralt.dlossr(ht 55orld \(.t n ltthl for px t r 1¡ 
30 nnntt 1 21 ana lt ìl) I.) 

t)n nl a se rii s nt ttlwIt punh.lc fn".. flit 1 t h I e11 t 

\ssos ration and tin t tale St tie Pre sa i l i i t . el the 1 r t I f. I I 

of .dncahan Nest is ul tint 1 if spot rshlp t1 uu t. 

2-11-6:3). 

Two Utah Gt(1uls spx sitios descuseed the In ins it./ 1 t-, 

uiachine and its . pt ration fe Iluss tn .1 film e n a r. I et, Is Ile) t 

Not as all tutu It r spot s ashy. ;t) nur it. s 3 17-41 

Felnc ilar ilrx nsssd th, t!,r nh,l¿ ss ste t, ss ul tit th. 1 t 

cchut.ó.nul s, runrs nlhs r point Ix rt . 1 n. t ln IU u ss 1 

the st 11e101s \.It is 1111f1, lof spoil s.rshlp () . t. t' i 21 I 

.11111 ti-11-61 

PrntLranr d, elGue d t.t sti tini tie thml.ul; f s eth 1 s pr s h 

tin nessuhr. Alt SIN rit us. mdlst r I1 e,sssli I 

frtnd our t;us t mine nts \ st ts ill ebb f -r .por rs1 1p n r 

ute s 1-26-0.3). 

\eanLs ft Ft hint It Ikon n ill st.te I I.h 1 .I I r 

Itr the vS(hot lstR.(t less' utt \ 1 Isilllhl hrsl I r- 
(0 rllrlllll. s 117 I 

1{e ruote tt I, 1 est of the \I 1r1 in ( h trs h 1) u t 1 t tn 1 si 1. r 1 

nlsolsee.utnei(MM)ptrhs II) uts till h spxu-r ß.nef . 
I Ife 11 swain e a (Om mete s fs 11 01 

It.uoto 1 I, 1st fr u l'r se Lt eh f ties u s1ll 

, s t I t Spot sr. p trt l' UI , 120 I r l t 7-20 I 

rt 

1)la lints ttus ritprpx , 1ssut r six rt r If r lt I ssll 
'sill Ix- n must ullrnG - itrrl its n t tl st t 1 s\ 
n ui this for cpx use rsh p 0 m.n it. I 0 6.1 

l'rutsst nit ehors hslrsl.slr it 11 1 t 1 I lu I s 

dac unsn it , bs 1 drlfe t r n ist r ss tl. 1 r 1 ' r\ 
c{or s aiil 111 u u ut, s Ss/ , kb. 
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UTAH 

S 1 L rl' I. 1 I. E C 1 T) 
KUTV 

u nsvt. g 

1.114..at hl 1'1 Ime. 

\traoxK: .NBC i7 

lb.rur+trsttsr.: Petr 

(;t NEI AI, \I tN ACE II: Brent hark 

I:o tom .tu.tztre: NOW 

VERMONT 

BURLINGTON 
WCAX-TV 

I:ns...V66 3 

LICENSEE: .11t. Mansfield Television, 
Inc. 

NETWORK : CIIS TI' 
itt.eut+taTAnyt:: AtcrKnodel 
Ct.NE:nAt. \IAV.N.EIC Suisun T. Martin 

EDITORIALIZING: llonthly 

VIRGINIA 

UTAH SCHOOLS IN 

CRISIS 

THE MISSING LINK 

POWER FOR PEOPLE 

Report to the state on the impasse between the governor, the 
legislature and schools on appropriationsrind contracts. Not 
available for sponsorship. 30 minutes (7- 16 -63). 

information presented regarding the growth of the city and 
the lack of a civic auditorium. Discussion of need for same. 
Not available for sponsorship. 30 minutes. (6- 11 -63). 

Designed to give viewers an idea of how their power is sup- 
plied to their homes and how it is used in industries. Not avail- 
able for sponsorship. 30 minutes (7- 30 -63). 

METROPOLIS IN THE 

MAKING 

Description of the rapidly expanding growth in Utah Valley, 
and the problems of the people who find it difficult to keep 
pace with the industrial and residential expansion. Not avail- 
able for sponsorship. 30 minutes (1- 28 -63). 

UTAH'S COPPER INDUSTRY 

YOU CAN QUOTE 

ME 

Informational and historical sketch of one of Utah's more im- 
portant and largest industries. Not available for sponsorship. 
30 minutes (9- 10 -63). 

Panel interrogation of guests involving questions of prime im- 
portance. Sponsors: Vermont Electric Co- operative of Johnson, 
Washington Electric Co- operative of East Montpelier. 30 min- 
utes. (weekly). 

TV WORKSHOP FOR 

TEACHERS 

Two -part program providing orientation and guidance to 
teachers in the utilization of the station's instructional pro- 
grams telecast to grade schools. Not available for sponsorship. 
55 minutes (9 -5 -62 and 9- 6 -62). 

TV SCHOOL SPECIAL 

CURRENT EVENTS 

QUIZ 

Preview of tv school programs for new semester, starting the 
following Monday and presented regularly Monday through 
Friday. Not available for sponsorship. 60 minutes (9- 4 -62). 

Final play -off of weekly competition, normally held Friday 
afternoons, among seventh and eighth grade students. Spon- 
sor: S. T. Griswold & Co. 45 minutes (5 -31 -63 ). 

LANGUAGE OF MATHEMATICS 

¡ ARRISONBURG 
WSVA-TV 

I nstt. .1 

1.111 v+t r: Shenandoah l'nlle) 
IOrond, asting, lne. 

1,1101. e: Et ning Star ll ¡raging 

issouti: NBC TV, CBS TI', 
TI' 

IG enE t TAT tv.; l'cnard, Torbet sA 
11r( ,tnnell 

t;t VI I AI 'Al snncra: !lnntilron Shea 

I ,Ti, It IZlvt.: None 

NEW MAN IN THE 

HOUSE 

RESCUE - NO 

CHARGE 

DECISION - POTOMAC 
RIVER BASIN 

SOCIAL SECURITY 
AND YOU 

Special daily orientation course in modern mathematics de- 
signed for both grade school students and their teachers to 
facilitate study of weekly tv course. Not available for sponsor- 
ship. 15 ¡ninnies (daily 9 -8 -62, 10- 5 -62). 

Coverage of new House representative john Marsh in Wash- 
ington, including his typical routine in a new post. Not spon- 
sored. 30 minutes (4- 15 -63). 

Filmed highlights of work performed by various volunteer res- 
elle squads in towns within the station's coverage arca. Spon- 
sors: Iiarrisonburg Telephone Co., Highway Motors, Metro 
Pants Corp., Lineweaver Insurance. 30 minutes (5- 27 -63). 

Pro and con discussion of controversial issue of government 
plan for clams in a four -state area. Not available for sponsor- 
ship. 30 minutes (8- 24 -63). 

Discussion of important changes i» Social Security benefits. 
Not available for sponsorship. 30 minutes (9 -24 -62 ). 

NEWS REVIEW - 1962 l.oval news highlights and review of top local stories of the 
year. Sponsor: First National Bank. 30 minutes (12- 17 -62). 
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VIRGINIA 

NOR Ii'(I.I. -PORTS \I(>I rI'II- NV, \1 I'(11\'l' \ I'.\\ S 

WAVY -TV 

(.11 tt\11 II) 

I ti I \11 : Tid,utiter I rlrrudio, M.. 

\11tantl.: ABC I.1 

Itlrlu.l \I. : 11l 
(.I\IUto. \It\ttau:l. Glen 7aslor. 

Ent 10111 smut \ G: .\ one 

NOR VOLK 

WTAR-TV 

1.11V% Nil. S 

I.ict"\srr:: 11 T 111 liadio-TI Corp. 

NIrttOliK: CBS T1 

lit 'PR1:31 \'T1TIS4.: l'etl. 
ta\rll%i. )It\sClII: Bober( 11. Lambe 

l'.1.IT011111 /ZINC.: VIM/. 

IiI(;II_lIU1Tl) 

WRVA-TV 

1 11 t\ \r1. 12 

1.111 \t.t : liirhmorrd Tcl.t isioa Corp. 

\rrtsouK: IBC 7.1' 

It l l'lI I'.I. \ T t TI ti: Kitt: 

1;1 I n tl. \I ts tt.t R: Ilurron Ilout.r.! 

FORD IN TIDEWATER' 

THE FIRST THIRTY 

DAYS 

COMMAND BRIEFING 

sp. Ia1 r.Ir,rrh 
on "lilt u t nl ,OS. 

I 
I. t t. \ tr t, tl.l 

tom ruts. a si nt ol Iu tort 11111 t Atli, . 11 1 t t s I 

1114 o.ot. , tIa ar. i I ori rl 11 I toll . I I II ' 

1 s.ornn.tl .it , 1 11 110 t tlt It Lr, i 1l1 .I I II . ' 

f0r11111 th. In st ( 10, t I( I.. 11H ,11 u 1\ Ir 1 I 

.1100k II fl 11 fili r. \I1.1 11 . r Itnittr i t r n t i.t I s 

s, rl s 10 ( {1114 .111 11 11 11 (tiri. p d.h i I t It ts rt. r II.) r 

r0uudult; ari .1.1 of On i..tp.rt u.i u1.I nt.u,. . f 11 , t rs 

.ttul (1pti1 nons III tln 1111111 ,rs r o y l. I I \ u t 

tts Loin sl u 1. in t\, tl rn 
\1 ,1, ri ils. \ IrGnu ( \ tun .I Ii rd 0 ttuu t, st. I Is 

TOPIC 1)IS1 Ilsanll lit st.ltlolt nll b,t ,t thy I still. 1.. , 

\ot et.al.11 Ir I ir slx01vt(s1111. I0 1 u ts l Is 

I)ts, 11..1011 program pi rIn ri Its flit \ rfnll I I 11 l. r of 
Comm. ru wrtL,. nn11n11nts If ( t r sltt 11m 011 U I I r .Ll. r.. 
.nxl i.so( s. \ut ,ts.11l.ltl, for spnmorstlp II It unit, s u. n t óh 

SOUNDING BOARD 

.3hide at actable to nth, r sta. 
homy. 

HOW NOW, MR. 

McGUFFEY 

SUPERSONIC SNOOPERS' 

WALK A LONELY BEAT 

DIELDRIN PUBLIC 

HEARING 

THESE ARE OUR 

CHILDREN 

Sniffs anti d,Inonstr.dlon 01 s.rn.tt of ht hint poi IV( to 

It ash r..nhnt( in Our brsl lour t I.mrnt.in grad. s. Not as ill tl I. 
for sponsorship. '311 wort. s S-"-(c1). 

\n.11s so. of l\ ltr F0rr, lü(onn.u.<un, I ,h1 IN I11,d 
at 'Shaw \ir Forts Il.ta Not As .111.11,11 for sp.u<orsl Ip. i0 
nn11at, s 1 I-3-b3 . 

Conlr.Ist of pohct stot:. .Ind ""-ti "it It) st irs .t,o eull "I ,s 

Plhntd st t111 \orlon. l'nós. 1)t p.uhn, I t \ot .Is.11t,bh f r 

sponsorship. 30 Inilndr< ( 1.21 h3 ). 

1.Ist .Fpst r.li;. of complrtt path,. lu tom; ronrlur it d Its st itr 
I). perLln, lit of \,ntaltnr. on rl is. tr. etrrt, I t r 1 I,,, 
ft 5l0(1 .In.ts ssith I)u ldrin. \ut ,s..11 II,I. f 1r <111.1 s tr I Ip 21's 

npin11lrs 1-2.544.1 . 

lladt al ailabb to other Sill- 

JOURNEY THROUGH RUSSIA 

HIGH SCHOOL CHEATING 

TEACHING OF ECONOMICS 
IN THE PUBLIC SCHOOLS 

YOUTH ORCHESTRA 

CONGRESSIONAL CANDIDATES 
DEBATE 

Disulssiun alaut <nti ll pr. situ( < on 1. , 1 it;t r< 5% it (ttn i.. . 

tors soct.11 storl. r, pott hn1n'Lt. 1 I.t I. nl 40 0,1 el 41 p r. nt 
\ot is sil Iish for sponsorship t(1 e ut tit. I-311.( 

I iLn mede in Itt.sl9 by fin li a Ind ti t. L r I\. t tit IA rd, 

with his Its r n prr it. In of trip \. t a. II II f r,.1 t r I .p 
10niint,s 1.10-62 . 

Student pan( I tits,. osittt it ti r ss st, In 1 I 1L r d t( rr t 1 t- 
au 1tmt; ul hx i hh sr I s Is \ st is s 111 I f r sr* t r I ip 
10 s II-1-fs2 

Pr. s11.t.it1 sit Iss J II MU` \\ li. t i i- tlw r f R h .I 
s,.hr I It ,.rrd n.l pr. t lr nt r f st It VI i t rs It 1 f( n- 

on r, , and fn.sts. t as.nl 1 I . f r spot r I i s .11 t 

1-21.61 

Irtts -tLn, -i ,t I.r IL h I 1 tl Or I tr I I I 

It I no 1 \ s t , 1 I t t s dirt t i I l s 11 r sl 1 \ t 

t.111.lIrfu.¡xsis.rslip.ßnfit It 

rot t n did 11, s f-1 (' m r s dts ss tl - f - 

psicn in r sIx-ci tl hr arlcast. \ t n d f r spot <onhlp 
COI t.. I0-l?1-6: . 



VIRGINIA 

R () A OISE 

WDBJ -TV 

I n ts.t.t. 7 

Lift .st t.: Times-11 orbi Corp. 

\I MORI, : Cih TI 

Itt eRtt.T tTltt : 

Id .i Ictt. \I.1YtCt.R: John li'. 
llnrkrnder 

f:InTlntl t1.IZ1,V6: NUM: 

IIOANOKE 
WSLS-TV 

I.11 0\tl. IO 

LICE i.Ei.: Shennnrlo.lh Life Stations. 
Mr. 

1.:MORK: \ilt. TV' 

14.1'10t.!TATI%1:: Katz 

1,t,t.11A1. \IAA tcelt: llorace S. 
Pif:pntrirk 

11a1L1111t 1.1zus 1.: Three tintes daih 

WASHINGTON 

BELLINCIl AM 

KVOS-TV 

I Ilt \t.l. 12 

1.1t1. N.t t: Ii IC" Enterprises 

1,11111 p: ü ornefra 

No 1-11010% : (ß., 1 1 

1,I 'UR t1 \It\tl.lII: flat,. 1lint.: 

\ttum.: Golden 11ike (l l; 'infi 
Editen,lorl I..orinfion I?/ 

Itaitumulznb: Urrntionnllt 

THE ELECTION 

OUTLOOK 

CANCER 

ORDEAL BY WATER 

DEADLINE FOR A 

DUMP 

POINT OF VIEW 

SPOTLIGHT 

COMMUNIST 
CONSPIRACY 

Discussion between radio and tv newsmen from five scattered 
areas of the state on congressional election. Not sponsored. 30 
minutes (11- 4 -62). 

Discussion between two cancer specialists and newsman on 
discovery and treatment. Not available for sponsorship. 30 
minutes (3- 23 -63). 

Special report on the severe floods in southwest Virginia dur- 
ing March. Not sponsored. 30 minutes (3- 29 -63). 

GEORGE LINCOLN 
ROCKWELL: THE NEO- 

BARBARIAN 

LET FREEDOM RING 

FLOODS '63 

TIDE POOL CRITTERS 

Special report on a bitter controversy over abandonment of a 
city dump in a Negro neighborhood. Not sponsored. 30 min- 
utes (5 -30 -63 ). 

Panel of newsmen questioned Chris Kraft, director of the 
Manned Space Flight Center, on the status of America's space 
program. Not sponsored. 30 minutes (8- 14 -63). 

Series dealing with modern youth and its activities. Nnt avail- 
able for sponsorship. 30 minutes ( weekly ). 

Interview between Joe Moffatt, director of public affairs. and 
Communist Gus Hall, filmed at University of Va. Not available 
for sponsorship. 30 minutes (2- 10 -63). 

Interview between Joe Moffatt and Rockwell filmed at the 
University. Not available for sponsorship. 30 minutes (2 -17 -631. 

Independence Day special on meaning of the holiday as well 
as reminder that freedom must be protected. Sponsor: Ideal 
Laundry. 30 minutes (7 -4 -63 ). 

Filin reports on floods in southwest Virginia. Sponsor: Shen- 
andoah Life insurance. 15 minutes (3- 12 -63). 

1 

Children's program about the creatures of the ocean tides. 
Directed toward elementary school children. Sponsors: Na- 
tional Bank of Commerce and Darigold Milk. 30 minutes 
(series). 

ROOM FOR THE 3 R'S Need for building a second high school in Bellingham detailed. 
Vote was 80% in favor. Sponsor: Citiien's Education Commit- 
tee. 30 minutes (3 -6 -63 ). 

THE KEY TO THE COLLEGE DOOR 

THE EYE OF A STORM 

THE HAPPY ADDICT 

\ I 'I.I \I \ \ot ló)r..rring. A\ 1 1 -1 \. \ortoll.Jlauipl..n: \III \1. III\ Nog liepnrfintt: i. I \I t.TV, Yakima. 

Report on how potential college students should make plans, 
where to obtain information and help. Not available for spon- 
sorship. 30 minutes (2- 13 -63). 

Personal story of a newsman called in to British Columbia 
penitentiary by rioting prisoners. I lis efforts ended riot. Not 
sponsored. 30 minutes (.1-- 24 -63 ). 

interview with a dope addict, a criminal in Canada, but now 
living in England. where under a doctor's care, he gets nar- 
cotics legally. and now lives a more normal life. 3(1 minutes 

\ \'IA It. 1\ NI:X :1T, Itieluuoudi \\ I.\'. \ -T \'. Lnrhburg. 

SPONSOR Iv iglu It ti I tttc, 



BMI 
111111U1111CC 

the 5th /1,11111!1/ 

HISTORY AWARDS 

COMPETITION 

To encourage cooperation between broadcasters and their local historical 
societies. BMI and the American Association for State and Local History 
offer prizes and awards for the best programs dealing with state or local 
history ind presented during 1963. 

ELIGIBILITY: Participation in the competition is open to ant radio or tele- 
vision station in the United States and its possessions and cooperating state 
or local historical agencies. 

Programs or program series which are broadcast between janu.irl I and 
December 31. 1963. m.í be entered in the competition. 

JUDGING: The American Association for State and I.ui,il Ilisturl will ap- 
point the panel for preliminary fudging and final winners will 1w side: ted b1 
BR( CArlON, Pulitzer Prize -winning historian and editor of Amend an 
I leritage Magazine, loll\ A. CARRA I Y, prufrssor of histor ,ii Columbia 
University: ERIC I'. GOLIDM. \N. professor of history at Prim eton l nip ersitl 

PRIZES: Cash prizes of 5300 ea: h to the radio and telet iston stations which. 
during 1963, produce programs coni erring lot al history that. in the opinion 
of the fudges, contribute most signific.intll to their i ummunitl's atsarnness 
and understanding of lad it histon. In addition. two grants of 5-a1(l will hi 
made to the cooperating fusion( al agencies. Scrolls of honorable mention 
will also be presented. 

SUBMISSION Of ENTRIES: Stations wishing to p irti spati in the competi- 
tion should submit their programs in tape. film or tr lost opti m form i Tit 
American Association for State & I nd nl Distort . 151 East G. rh im Site t 

.1Ia(licon 3, \\'sci raisin 
Entries must he pustniirked no Liter Ih in j nuarl 11, Pt ,l Application 

blanks m.it he obtain. t troni titi \nu u t1 \stivi i ition for St ite in I - il 
Ihslutt or Ir nn Ilio 1414ast \Iasi , Im . 
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WASHINGTON 

Slï, 

E 

KING -TV 

U 1..1,1 

I it 1 ..11 : king It feasting Company 

t.au1 P: (.roan Strltiorir 

Nrruuus: \BC TI' 

It L1'In l.1 ttest.: It loir 

ti..l.nu. \I s]AClat:Otto Brandt 

Ass. s u s.: Ohio State Commendation. 
"Lamy," RT'i \'11.1 award (iI 

EDITORIALIZING: Occasionally 

SEATTLE 
KIRO-TV 
t.Iis s %l.t. 7 

L1ci:sii: Queen City Broadcasting 

NETOm:: CilS TI' 
IfunrsLNTAnu,: PC II' 

Cu .1 nu. Max scum: Saul (ians 

1ss snas: JI'a.shing:on State Legislature 
special re'olution (I1 

Iiunuul u 1zl.c: Occasionally 

S A '1"l' L E 

KOMO-TV 
( IIA.II. 1 

I if 1 w I Fr.lur'. Blend tntion, inc. 

r\Ira1A 7 IBC TI' 
ihPw.I.rcnu : Ant: 
GI MAI \il.ar.l.n: II . II , II nrrrrr 

1w sou. \ atiaaal Itrotherhond heard ; 
Jentlle Lit or I nux Committee; 
It, Inhar rsan I mmn 

so, on, s; senuh' Knights of Cohan,. 
has 1; sr 1 1 Bs Il l n nrd, II ash 
an, tors i da. r IAN./ asst,,,, award 

tllsu Slut. - 

r . tbrnsiunnlly 

SUSPECT* 

BIAS 

OPEN LINE: 
SCHOOL LEVY CRISIS 

Examination of the defeat of a respected veteran legislator by 
an extremist group utilizing a smear campaign. Not available 
for sponsorship. 30 minutes (10 -19 and 11- 25 -62). 

CITY COUNCIL PUBLIC 

HEARING ON MINORITY HOUSING 

MR. CANDIDATE 

° Made avadable to other sta- 
tions. 

TO MAKE A LAW* 

HUMAN SPARE PARTS* 

Representative average members of the Negro community 
expressed their personal views of discrimination and cited 
specific examples iti the city. Not available for sponsorship. 
30 minutes (8- 30 -63). 

Spokesmen for proponents and opponents of a vital school 
levy stated their rases, then answered telephoned questions 
from viewers. Not available for sponsorship. 60 minutes 
(5- 18 -63). 

Live coverage of the entirety of an important council hearing 
relative to open housing ordinance for the community. Not 
available for sponsorship. 223 minutes (7- 1 -63). 

Opposing candidates in key election races met on program to 
answer questions posed by a station moderator. Not available 
for sponsorship. 30 minutes (series). 

Evolution of a bill from filing to enactment as a law, to aid 
public appreciation of law making processes. Not available 
for sponsorship. 30 minutes (2- 27 -63). 

Story of successful transplantation of human organs from one 
person to another. Not sponsored. 30 minutes (4- 23 -63). 

THESE YOUNG MEN ARE THE 

BROTHERS FOUR* 

Meteoric rise to stardom of a college quartet reported as in- 
spiration to other young people. Sponsor: Henry House Pack- 
ing Co. 60 minutes (8- 31 -63). 

INDUSTRY ON THE HALF SHELL* Role of the Univ. of Washington Fisheries Department in 
helping the oyster and crab industry to flourish. Not spon- 
sored. 30 minutes (8- 4 -63). 

UNTO THE LEAST OF THESE* Disposition of children committed to state institutions be- 

° Made ¡wadable to other cause of mental and physical retardation. Not available for sta- 
tions. sponsorship. 30 minutes (12- 5 -63). 

CHALLENGE 

VIEWPOINT 

WHAT'S NEW IN THE 
SCHOOLHOUSE 

QUIZDOWN 

EXPLORATION 

Three local clergymen of Protestant, Jewish and Catholic 
faiths discuss problems facing individuals and the community. 
Not available for sponsorship. 30 minutes (weekly). 

Station news director moderates a discussion of both sides of 
local controversial issues. Not available for sponsorship. 30 
minutes (weekly). 

Station educational director examines problems and trends 
in education at both the local and national levels. Not avail- 
able for sponsorship. 311 minutes (weekly). 

Question and answer format for elementary students from 
King County schools. Not available for sponsorship. 30 min- 
utes (weekly). 

Program takes cameras into unusual places in the Pacific 
Northwest to record true -to -life adventures of northwest 
people. Sponsors: Participating. 30 minutes (monthly). 
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WASHINGTON 

Sl'OKA_A E 

KHQTV 
I 11t\\rl 1. 

I nt sog t: Kll(1, ln,. 

\rnsonn: \ /IC Tl' 
itlrnrsrsnrlv: Ka:: 

14 NI. \I ts uan: Ilse hunt (l 
Punning 

F:Iqlullltll/I.1.; (ll. 

5 PO K \ 
K REM-TV 

t.1ltN sat . 

LIt tN.re: K1E1I Ilrnadcnsring Co. 

Gnotl: Cr01r'l1 Stalinns 

\rTtcunl.: :II!(: 7'1 

Iit rnr5r \ T.tTlt r: Muir 

CCVeRtL NIA NAct u: :1. P. Hunter 

LDIT11111.trIZINC: .-Is neresbnrv 

SPOKANE 
K X LY-T V 

(.IrtNsrl. 1 

I.n.t:N.rt : Spakune hrlrl iaian Inc. 

\trttnnit: (:IIS 71- 

li rrin .t N i.snt t.: IIH. 1)u) tf ellin etnn. 
11. 5. Jnruhsnn 

IavRU \Lts%t:r.R: II'enne 11e,\llln 

tJllrnlllttlZl's1.t .None 
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FALL FASHIONS 

SPOKANE INTERSTATE FAIR 

CHILDREN'S THEATER 

THE ECLIPSE 

THEY CALLED IN SPOKANE 

GUTEN MORGEN II & III° 

SEW WITH US 

Marie available to othl r ata 
tinrl., 

MISS SPOKANE CONTEST 

MIDNIGHT MASS 

MARCH OF DIMES TELETHON 

EASTER SERVICES 

LILAC PARADE 

Pull color studio pt. rutattun e I I. hlt t I'll 
1 

1. 

Ls L ol do I ntuu.l 1 n n \ 1. 1 II I. I I I t 

introit, s 'I 6. 

r I 

L utili t l t L l t I . I , I 1 . 
t . I I I I s . I I I 

pro fr MI from lh, f ui \.t t° 1 1. IIlia 1d. 

\.I y,lalu,m of fltll n. 11,...1 t r. nl I Is 'st t .1 ( 

I lu.d. r \nt as.nlal,b lor ,p.W. .r lilt , 1 . II. 1 ,+ 

rr uf rs. 'Its ell lrans d, nptn I. d. IT s I d I 

Spokane Not .Itad ILI. for spol .r lap ' 2r1 t 

Ih. tor,. frout I.I. II In,torl, d fd, sLott u t It I J.T. t. I 

uu ul of the o its \ot Is ul I11. for p. -1 r-Lg I. r I. 

I I1 t,t 

(l r11r.111 I-.11vll.lv, h still, pr.Mlm.,.I 111 .'M pM r ltl. 1 ti t.. 1t 
thlol dsln.l lor list ¡ tlssn,., n. \,t As ill J I. I. r I-n 

sarslup I i I uunl, t (dads 

reaching of basic flossy s, %s on; to Ih, s, n, r..l p II a, 
ci.11l> ann.rl at room. no as or %% boil p.+q Ir ,.uW of t 11, 

atls.ultaCe of urban trade sr hoed. Not .s.0 I IIsI. f rsp. 1 r 

slop 411 ¡molt, s (dads 

Contest kin .oleo tort Ih. i ,rl to r. pr.., 1 t the t fit I r III, f. '- 

loss iuC year sttll on- the -sur uIJ mC \ot as aiLliil, fu -r In n 

sorslnp. Sol wormy. t 12- 's -1,_t 

lass pry., Met' from Our I,.Ids of L.ntrd., (..itlol.c ( Ithr 
(uval. Nut as allable for .p.ntsorsllp 1111 onto tes 12 -21-h2 

\ community +y n n r In b. hall ol th. \.Itwl 1I {ound II n 

Not asatlable for sponsorship. I T hours ( 

Episcopal liastrr t hmrt h sr n u. s pr..r ntJ fr 'st John 
(-atFtlslr.d. \ot n.ml.lbl, for sponsorship 61 r Willie, 
( 4-11-t33 ). 

\mina' parade of floats, bands, uunhlig node wall the lathe 
.Is the theme. 'sponsor. l'oluulhl.l F les tnu ( -. mp ans I'1t 

i- ('i.31 

II1 


