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I
j MULTI-CITY TV MARKET

Whatever your business. language~
WGAL-TV translates it into sales
Channel 8 speaks the language of the people
in its widespread multi-city market. Vi'ewers
listen, understand, and respond. To prove ·
it, Channel 8 telecasts sales messages
for practically any product you can name.

WIAl:T
Channel B·
Lancaster, P·a.~
STEINMAN STATION • Clair McCoflougb, Pres..

Representative: The MEEKERCompany, Irte,
New York / Chicago / Los Angeles / San Francisca
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• What broadcast trade

publication led its field in

all large-scale surveys

of agency and advertiser

readership during 1963?
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CALENDAR the when and where
of coming events
6 January 1964

JANUARY

National Retail Merchants Assn.,
53rd annual convention on "The
Challenge of National Growth,"
Statler Hilton Hotel, N. Y. (6-9)

National Academy of Television
Arts and Sciences, "tools of the
trade" demonstration series, CBS
Studio 50, New York (8)

International Radio and Television
Society, first newsmaker of the
year (8); first of a series of seven
production workshops, Waldorf
Astoria, New York (9)

Florida Assn. of Broadcasters, mid
winter conference and directors'
meeting. Guest speakers are NAB
vice president for government af
fairs Paul Comstock, and direc
tor-chairman of the Florida De
velopment Commission Wendell
Jarrard, also Raymond E. Carow,
president of the Georgia Assn. of

Broadcasters, Panama City, Flot
ida (10-11)

National Academy of Television
Arts and Sciences, dinner and
show for the New York chapter,
Americana Hotel, New York (17)

Milwaukee Advertising and Graphic
Arts Groups, Ben Franklin Ban
quet (16); 6th annual graphic arts
workshop (18);.Special workshop
sponsored by the Sales Promo
tion Executives Assn. (4 Febru
ary); Exhibit and Awards Night
(15); Silver Award Banquet spon
sored by the Milwaukee Advertis
ing Club and the Advertising
Women of Milwaukee (27),Coach
House Motor Inn, Milwaukee

Georgia Assn. of Broadcasters, 19th
annual Georgia Radio-TV Insti
tute "day-long debate" with FCC,
University of Georgia (21-22)

National Religious Broadcasters,,- . ~

~~A VE RADIO AN.D TV

IRE
IIN ARIABLY

EFFECTIVE

L~.·~.1~.·.··,,··.·1-.~.. •.•~_-...• ~-.~.¡.·.·s·t·.·'.·.·.···.··..·v~. ·.r1~..· LP· L··~.. 1.~...·..····.-_ • ,· '.' ••.• ',, ••• , - ", v ' ' ';' 1... . - .• -- .. ->

i.. d...• ~.~~·~~ .e.. 11.~.
~ª· I~ _; _- (, _;·_,- __*' .·"\ ·_\·'. - ,, " - Yit - ---- '·.:: ' ,- : ' ~It

:IQ'f!H lliilC
(Antique type from the Robinson-Pforzheimer Collection.)

BOTH REPRESENTED BY THE KATZ AGENCY

-
12

FEBRUARY

.e.onvention, ~íªYfl·OlM~r l:I@t~l~
W~shlngton, D.. CJ, :(21~~)

Advertising Assn. of the West, mii-,
winter eonveotiort, B;aker8'fle1,,,
Cal. (24-.m:n ·

American Women. in. Radio an,
Televisic>n~board meeting~...l:Iil.
ton Hotel, New York .(24-2Q.)

I
South Gar.olin.aB'.foadcasters.Assn.~1

17th annual convention., Jack 'J:~!'
Poinsett Hotel, Greenville, s. 0...
(31-1 Feb.)

Electronic Sales-Marketing Assnj,¡
.2nd amura] electronic markelÍil\·Sl
conference, Barb~zonPlaza l;Iot.el.JI'
New York (3-5)

Advertising Feder,.ati.onof Ametie·~il
mid~winter c-on.ference, Sta.He·r"'
Hilton Hotel, \'Vashington, D..O,~.
(4.-5)

International Radio and TelevisiO'n'
Society, riewsmakar lunchecm
with NAB president Lelfoy Gol:
lins, 'Valdorf Astoria,, N..Y. (5)'.

Michigan Assn. of Broadcasters, an~
nual legislative dinner and m'icl..•
winter convention, J ac.k;Taí''
'l:Iotel, Lansing, Michigan (S-'6/

Minnesota Associate:d Pres.s Bro.ad.•.
casters Assn,, meeting; Nfinne"''
apolís (6)

Mutual Advertisiug. A.~ency.m~t~·¡·
work, annual meetin~/• Jloy·~l
Palms Inn, Phoenix (20-:22)

Directors Guild of Arn.,erif1.a,.ªonua:t
awards dinner, Be~~ríy Hilfa)~·
Botel, Hollywood; '\Va.·..l~orf Á£'"'1·1
toria Hotel, New York (22)

International Btoadeasflng Awar.ds II

for 196.3, banquet prnse,ntafl'.oñ
for best ~~mmercia}s on. ta<3*~II

and televisíon, H(!}Uywo.QdPal,. ii
ladíum, Hollywo.od (2$)

Southwest Council of the'. .Am.ei'i~~ JI

Assn•. of .Adv:~tti.S:i'.tlg:t\g~n~l~s;~,
annual meetíng, ~engel' Hot.~l.•11
San Antonio. (27-28) ··

M4RCtl

1964 Variety Mer.chandise F.air;,at 1

the New York Trade .Sho,w·Built!.,.
ing, Ne.w York (8~12}

Electronic It1dust:rie:sAssn.,, 'tlu:ee;~
day •Spr.ing;.conference,; Statl€.r
Hllton Hotel, \VMh.?'O, C•.(~1..u7,
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J:n·t~~~r:iti'Ulua:u1J. .c:o:mu~1tt:~~
·on :ma.stsii~ili:fi'Gafit:twlradifi>
alh<!l:mltr'.ktt:fi'.t');g news ill ~he.wo:ek

Mln~~a11n.u.P111g11:m thi~ff.te·s··a.re.J1nrna;y,tlkin~ 11:11n:e.. a:t:a,II.thne tv; .1te:tYlctrk:s.•
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~t!!h:edulb1~.1't~$"tJt .Stir::~p~1~ :~1iq~~f(i)~edul,shtiw whíqh l~:S'tm.llélt ·ofits. ·tauclt u.JJJ.cl.er
.the1J~u~;·w~hhl'E}gÍ.UU.)~at W~lliet!n:tthe~~~jZs,d:JJ:e•"t.P ~hfftGu.t of the '7¥:3'0-S:i3cf) ll.11,t.
alm ~11dfmfil);~. l'.elt'W:.l'~¥qle1:Q4'1·~n0füer ·n!¡'ht.Ga.Ifop.ing .fn tt'.l l'ep1~ee1.Tlwtll he lJestrt~
~n:b~iJJ,'J'.:•o!nng nm~r :~f;oct'r:l'ng:.I!lbn :va'Vfn an.it i;tl'.a(b{'.u;qed h'Y Irev11e ~lúdio.s¡,.hü'gest rele
fltrt :~UJQ!If~fil:the 1.t~tn1~k~•.R~iht•$\p~rlfa!ll:l''~are Uned· up·iux patffoípa do.ns,.

'..:~fl~W~· Ih~ lll'¡httfm~ CHS:~«h~du:Ie..h1as w:i~~v~d:ª'$ durable· ht fate 19'!$3
~ ÍJ,$ pJ:~~ne;~~í'~:ir::lifcqh~dlitle did lrt l~~~. "S~m~time.-p.ed10d Juggling; is ~ntfoi.~e,ted~
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lt ~1'?·(fo;~C,~T:rJ;.11:1'º4~;a;Jl·f:>!thet· Afox1 Funt ¥eut11re".

~ .lffJf:, rv·~··· ·'?~t><rlN~Bc~·s:rd.~.htd1m~~h,D~gia.:te dt.re for the a~e thI$i l'n~nth ..
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Pk_···.·..·.·· ··.········.·.J"'PttH"""·····~"Ttr'r~,,~·':\,1.1·· .•.... .i·i -a: ······7··]'.····.········ "· n,,,z.· ..•.º .•·.b··L·cl·\.tt~ 4l't.('J:unu.n .•\!>• as; · . w·-'!4 j.1, J\ 'S:lle~tmg.~en •...anua.ry.,. I·~ .t.1~Ui.11g~~·t J~ .vQ: .get~
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p·rilít-me~.ilo:tdmt·a:r1; b110.o;m:i'.ñ!m.or1 C'oo·p'.e·rafi,v.e w:ílh :adv;erfi'sen this Y.e1a't,•.
Th~i M:@tt:o,O~m:i:e,~mup has hru~m ~ m.ajGft: p.téc.etloot .hy allé!win~'RCA W.hitlp)<>©l
fríl BI'Ú!~'1íift~ff·S"Mfl.;B.-írfint-'""'áílf:P ads ian'flealf'in" in ·-~:5·míifJ.thr market :a:tÍé£J};.A ,¿ --:~·.,~:\'·, ·:~} ,-> :,,r·~,,, f>] .e .~. /_: -~- t'i J~. .."." " ;.·:~,r·..·''- .;),-}~. -,¡._· ~-' . - ,, '· (;._:... '' ; ~ ':> ·' , - .·,.."·--:'-'1·,:,•,·•j -

'!'f"L... , . . 1,1.i01]';'·1;, . ... • .!:'·<:}· . . . L ~1 ...1. -1. 11d······ . . .1 ·f· . -
.I ..u~ 11am'p:al¡F r:a ,s ~ )l eíti~U.ttl;¥Jllia iJ:.¡,'.-w~H.ú:e:.a•• n ,á).i ittntl tu tJ•e. l;Qi.lt"'

t:t"1~.es,pia.é~1{H!n~-~~K:.th.p:a,,g,ffsjin colt:I!L'LWhidp:em.l will he huyii1g 1fiae•tbil'd p:a.,ge;$, ttü
:11'l.~;1ie,p:á~~"

In..je'V\~r~l .<1Ít1.~s, 'the M.~u:o,Cnmic r~~es1a1'e· w1%tppeil ia.11ound th~ 0;ut~1deáf
~.undJ1r,~n:ew~:~Jifé;:e~.'Thu&, WhirltJntll a,ds will, :£:01: due .first d.me, .. he s:een ..b:e.ío:re
.~em~Jtfir'pu:eh~'$"ers's:efl th~. l1e.a:cl.liDéL A~ expeitditw~eilis sí~11.ble.,.~11d i11·~01v~:s
i'tln~ lteil~s~lil'.aüe;1:i 0:£ tfie, hi:.í·~~t~Siriy:S: ad n1m~g.ér Queñ:tiu B...Garman.

Tf:M:I io :1e1l'.t~te;~f'ee.ntatffi:n'b.Y: :s:taUon 3rau.p;s 'fn tv ,doe~.n't; 'i'ntlli1te Trlañ.gJé Oú.tl8:tl.c
A:ltlJfiü;h'Tti~:m,~fo,a:eti'V~r,¡p:ru;s•m.:~pu:1.1~lyloé'a.l-Iev•el. s_plt!t J!;v h:n·sim.·e•s:s· in ;é:id·eSJ whnre·
the'tl'! i~~. Triél:'l'l;~lesales olli·cre~, the: lii.r.m's he:ft:y 11.m::tiw:rál s:pcrt tv bi:l'Lin~·s are pla.:t::.e.d
Jq a~Hm:i;ie'S·~if!lHfaí:r.

T.la:'i.i:s.~T!~iá:tr:gleJd'exes 111ot L:el·@111'~ i,t:1 the same t.a:te;gC>;:t'f á':s: the Gtnup 'W :sla'ti.fül61
atí·d :tkteiM~trbsm~iliia.·onfle:t$hanc{led by Me;tro B:r~a.dt·astiSrálé:s,as r~¡pó1'te.d last w:e~k
{S'eei!S~u~snllf¡í.t'Ji;' ~:oD:~ru:til.Jer, P~·S:t}. ·

Td)anlle, ~ .•O"fl ái.nttpl:rn~;at£;1. ~rn:trJt>·ioclenti.ty !ti th~ sam~ rxra~1:cif:tl. a.:r0a, tnucJt a:s·
Clitólu~W .and o:tt!1e;r t"tti:tle.tSc a:.re~,with. Tri.aJ:i.gl~ :Pra~fl':ám ;5.ale·s. t:n:i'\V' eme1~g;iit~as :a.
gl;,t'r\5!:u1¡, fü,r1C'e'· ?m·t.M:e S:'!.r1dve:á-ti.erl1. :field. ill.11.ioth tiv mr.d r~din* ·

.lé.s:ía:tt.itrn¡u:a:g~ rid.fº: d;~Jtgrr:«dto s~a~e;tFP :the R',e;d~il:sn;,,t flmite:d to R:adfo:Fr:e:eEumpe.
Tite .Am:¢rI~~nCrJimm~ttee: fa1>;;r L1,P~:r2!1t:i¡¡>nit'I ll~il1~ Libe:rty--1;;tn ·.ant.i.·C:!»mi.nu11ist101;·

•...••.....• !L"LL ..• . • ·. . . •• ·.··.···R··· ... ··. . . . . ·I ... ·h· e·· .. ·bL ·1 L¡~m'rt~¿irt11:mw1:.1~f¥U .~iTIQ1s t.ts; ni;~~:s;a,~~.a't .Jl:SSJJJ'l nat'J!'0.1;1a:. s: 4n t e: ·a:r1.· .oea.n-J:i;as: .oeen
.iid16:rr1·q_N,átter1..h1cxt1:r 'd:aily· ~h9ws o:p 'Ch~dQM·e·'7$iWBtl?~
. .. W'B.iT lit1:u:~vid;enl}~1~via. tl:r.e tf,,$:. ~'ª~~t:lnt,lt~'\"Íet s.h~ps Jin the Cuh'a:n1 cg.ri:d Üau1-
•.1,"'- .. ' ···., .. . ·.· ·. 'l~ ·i. ·. . . . :r.. ,;]Jl.. ~1.•· .·• ··..·· ··.,• ' .•ll'l.W~'l.Jii~Ji.ea~,are; m,cy.:ra1.ttl)~m1.tn;@ S1IJ:QW$•,1e;:yen reeorn•Jin1:g1aJil:u i:e;e;ujd"l(~ sou1~news xt'.enls
...... if,¿., 1L.z,.: ;Í1.~r.-....J ·· · h. íl'.." · . ,,.:f·_j· , ... , . .. 'li . ,
tlll:tYIJ' ~mp1.x.())ili:ILnpu., :11c:.Rlll:t:u.ess. ~'.}'i$~~m.s,,."
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SPONSOR-SCO,PE

There's a movement afoot to put discu~s·ion of Nre:fro prnble.ms. on the: NAS convention ag.énda.
A proposal to this effect was sent last week hy WLl.B g.eNeralmanager Harry Novik
to.NAB's LeRoy Collins. Said Novik:

"How h;> reach (the American Negro ) and how to keep him both as:a listener
and a customer is one of the major marketing problems ·OÍ our time.''

Novik would like to see a whole spectrum of 1·elationship between Negro:es and
the broadcasting indU!Stryexamined, induding employment, programing, news ze
porting and other factors.

Importance of the Negro as a consumer market was stressed to Collins by Nuvik~
who reminded Collins that the.Negro buying power in excess ofr$20 billion annttally
at the present time is sufficient almost to make or break a product in almost évety
every major city.

CBS Radio Spot Sales has fiU:e.dri'íl an i.mpo·rtant hole in its U. s..co·ver:age pictu:re1•

The network-owned rep offshoot has signed a represéetatiee deal with Ml:ámi's
WKAT, a Katzentine station, effective 1 February.

Addition 0£ WKAT ·-·-· which specializes Üi sports, news, and middle·of-the
road music -- brings to 42% the segment of U. S. radio homes covered hy ·Qutlets
repped by CBS.Radio Spot Sales .. Further, ü.gives the rep firm a much-wa.nted
outlet in the Southeast U. S. and a better over-all geographié balauee ..

The Miami market is a hot one as.far as radio is ceneerned', Spot .r.acfiob:illil'ig.s'
in the market reflected a 30'% increase between 1962 and 19.61.: Miami is nÓw
rated as. the 14th spot radio market in the country.

There continues to 'be an upbeat ln local-level feature celareasts in th.e sy.ndhl'a.tion fi'eJd:,
A good example has been on 'Viewin recent weeks in Pít~shurgh. There, WTAE h.as
been running a package of Seven Arts-distributed features, of w'hichhalf are in colJ:tr •.

The color shows are featured on Thursday evenimgs,with the: 70:•ste1:i,;eThotf:J•
Iare supermarket chain in the Piusbutgh area picking up the tab: (int::lu.dlogcolor
differentials), Commerelals for Thorofare nave also been in color; and have been
produced locally.

Other syndicators, .suolr as MGM-TV, Emhassy, and Warn1:n·Bi;ód:Jers~ have
also been offering film~d·in·.color features to stations equipped with color film
transmission Iacílities, and between 50 and 15 statitms in the U. S. are now X'eg:ullfrly
televising full-color feature 'films.

r',1J

One of tv's most steam-heated press agents is e.olis1Ung a. new weapon~ .invi~Jb:te ink.
Joe Wolhandler, under contract to J. Walter Thompson and Ford. Motnr to ha,I}dle
puhlicity-promotion for Hazel, has uncorked the Inllowing' gímmick:

A blank postcard, bearing only instructions to:wet it, is being sent to tv edit~rns•
and colrrmnists. When wet, it turns out to he a handwritten teaser starting off wElelp!
This time Pm in so much trouble it will' take me 2.weeks to get :ou.t... " fxn: the
upcoming 16·&-·2·3 January two-part episode on Hazel.
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. "' "''ti·.. . .•.. ;r ,,,, ....t..]... !••·t·nml·:u~·m;.~::n.~ £'R'T.a..ue \•Ytr ·a:.1•.s
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9fdfl,'@r!fJ;¡,,r::t. .Allere's1t's ''~n:e:e;z-m~B:ldll
tI~~ ~Ort'l'm".endal £.eatm·~&fü~• ·P,tódr
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ual liberties, and encourages the JndusJdou:S an~re;spon~
sible attitudes so necessary .for the growth :of octi:r ééC'dll"'
omy and the well-being of our scrdety.

When you bring the Payroll :Saving,s Plan tnto; ~our
plant-when you encoi1rt1ge y.oíft etfJ!Jl'().yetl.'$.,t~ :f!.fJlf'Oil:l-·
you are investing in the next gertetatiion of Am®'ti~;a's
skilled craftsmen and te~hnícfal)s. You am i:nvesitJng; in
our future. In freedom itself •.

Don't pass this investment oppottül'l.ity by.c~n '¥dUr
State Savings Bonds Director .. .Or w!Íté. to.da,y U~ rh~
Treasury Department, Ut;i;ited States Sav:in¡g:s1~Oñtd.s
Division, Washington, 0.C., 20'226.

Investment Opportunity
The tools this young apprentice is learning to make will
one day be used to turn out your company's products.

A great investment in time, money, effort and faith
will have to go into making him productive. Every one
of us has a stake in his success-and every one of Us
must invest something-for on the developing skills of
America's young tool-makers depends the continued
functioning of all industries.

You can protect your investment by joining with other
leading American businessmen to promote the Treas
ury's Payroll Savings Plan for U.S. Savings Bonds. The
Treasury Department's Plan helps safeguard the individ-

In your plant ... promote the PAYROLL SAVINGS PLAN for U.S. SAVIN.GS'BQNQ'S

• The U. S. Government does not pay for this advertisement. The Treasury Department thanks.for {heir patriotism, The .Advertising (:oundlandVlii's:magf~ZYil.e•
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P~m I I tit:r tu~'- '1~·Wtlllr rfn; Qi$,at '~•tb.e:0twe:·;¢;J1Wa·1shi n;gt:a n
a11iml•I•1C'Jl:m ~nd a1r:~·a'd:f!a·atín'~in.dulStr~~ª'~a' x$ttan~.~.fl
;;;t.ttJ'im:y,Jinn.~;W L:í;í!J r~~.ct'mf:n·i:S!ntfia"'n,msa'~se:e:k s,o:me~etiarn1ge

TlT~;mp~iíled,appf:(;)aqb persKra'S
sn:ggested i:n th~ JJ..ewl>resi

Llk to agente.y' he:ads fo. De
óerohe.f ]ti:Js·not yd iéJ:'rui téd FCG"s
Me'.\V frt1:o'.tiet Qhaiw~n:KW11li~m
H'.~,Q.,~•.W~(;) ís. giy:en ft>• retreat
unle,~,s:.tt·:tsa. ,s:trategi(} •one.

;~kill, ev.e;IIts'In the fatter rnontlts
d' HJñ~ h· ¥' . ' iV> the FC'.C .chafo.,. x ..• ~ a e g ....en . . . . .. ,
,,:¡,y~n:rn:u.s·.m 1.1í rrrusade,s f~r cmrn-.i"'··· .J ,e . , $. • .. . .
w~.~iíal~ conll:ol, l.ocal-ll:v~:pr.ograrn
,. .. dme time.•rá:nd h:ea.wér re

lt? for b:foádoa.s±et.sfa. eciti-
.•.,d progtrmirtg:.

Tl~r:eítl.!~s~ ,$,:gfte1P1i'.trg :í~ th~wake
:of'.the tra~gi:o f:onr dai,s ín N ocv.ern~

~.:rL.D18+1mD ,m;,1¡r,:L
~t!t1~-m~w~~[t:Jtttt'#>FJ:,~*~'

'ISJ 'll~lfí.ll~n~.lu!&~~'tfh~~s
r«;J; ''k i¥l;f;iT'.)I .,,, ' 'lila."' ?> JI'::m:é 111;..,;~VJ;~a,~5&.t:Sl g,~~
~£!·' '.th~n~.ttl~ll:a;t'tr':@~rti:

,, ,,,• ,,., t;,d;ll ;\5)~~:.:;·"~<· ~··•·'··'.....~w~~ .~~~1,wlt¥*~~iiJ~tát1t1:.m ..~.11'~.~'.V'
will •ffi.r'JJt be ~n :o.ut~rt>:wfh:.m:
.ll:Hrl1slVi~~.btl!SJm~~&.11 ·, 11..., ® M.. . -r-:«, f'

.• . ,.~,,.~,.,,~,, '~'" '{!? ~ ./~ ' '..-- '~'·'"- - - . , ;;;:, --:~ •.. '. Í ', :··:·- :_:.-\ ;_- -·e". ;,L..,,__ ·> ··e ,· --~"- ~-f;t,;{iltfil ~l·'¡ •••h;a;~~ l!i.{1~1., ;,:,,g;i;::ij: ~'l.
'1't.,,,. •t.;.. . : , .... tL,'.'!><. L.· , .f'X:!\\\i ~.,,~,.ti! om.~!:~ti~ w.¡¡);tmrn~
•·.. '1-·~·'·' , ' >\L...,, '"J" '.\.~ .. · , . ·~; . ,.,::L~V~~ 4\•l'~~' ~· l;LJ:t¿ .. • ·tlJtn~&on..T~xti;m.r
---:a: mmlií!i<Ud li7.ort'fié:r wíitl'J m0:t:é1 ·e~'"··i::tr:~~:!·:::~n,i::~:~!:;
,. ,, \ C'' d.'·•1 f.,,,;o i :··~11:~.lf!i.~~~,;·~..!\?\Ji(~,}~~~·~

bér1 during "i'\1hich broLti\l;c:~sl:ars vol
,cmt:rttíly reached ~I:i tJ.Uptecedentcd
pnak df pm:f c:ctiorr. ·
·, TcéhnicaJly, the go\?'ef1lWe11t'"in·
dus:try score at fhe ·end of the 1963
ionings wa~ ~ero~zct.(}-with eacih
side .ackrrowle·dgfog some :crmr,, but
•alsoclaiming .fou1s h}t the o:th!'.'lr. The
deeidíi\g plays; .h~vcyet tP: be m'qdc,
íp, a; oew :ytlnt, til'.lder a pew· presi.
:denUal management. R:adto/tv ex
ermtl¥,es hay;eiro:ted fhátl

Ill . th "' $cl 'O.v r ·~m: erewls~ .n ..e liUS....e .e cv11• . . . " .

eetJlb.a.ckt FGC':s right. to Umit WM
s'ttfl:'<Jkaut by its:m:anparent !louse
committee. '.Rut ir;rflustryh<rs been
w..ar'rltedtliaJ it on SJJff,e:tence to

tlirJ: com.rrtercili~sit~tion.
türen He1,rrís'predicts pay tvwill

take ;aver if brondGllS.ters donrt
w..aJch.the irritant aspectS: of advet
ti'stng o;fl th:e. .air.

• Sen. Jrihn P@tore of the Se'Tltlte
0.tJ'.mmtm:icnUvns Subcommittee has
in eff eot ordered. bt@ado<JSters to
b.tinrg him iJn iñf orwal Pto:g'rl~ssre .•
P,.Od on. .v.olunt.<try c.orreetfve acffon
iri flte ,r:u;;wly qCJfned·.areas:.of ·~dút
t/ei~an.d :«infterrupti't?en:ess.'~

The subject .o£broadc.ast ed[toti
als .and c.oñtt0versia1 p:.r0gi;ams is
alsQ ñl stalemate, The FCC chair
rna.n. proíllís.es. more. gui:delin.es on
the. Fal'mes.s Do:c:trfne,. but broad
,eástets say please don't. and Flouse
mem'bets;' .ha.ve. 0xd:ered; tbe. ag~n:cy
t.o 1~t> :c>m..rgress lrq:l)·dle this high
.explo.:s1ve.
The FCC?s strategy to prómote or

pre.ss:ute mot'e l0e.a1·Uve prQ:gta.rnmg
in. ptirll'e time hA.s~een ~liscou:ragecl
bu;t not drogperl. Like the o:ther hv<>
issues, this nn:e found the cornmís
si'ort d.i:vld~d throughout fue year.
'the: órnaha hearings Je.ft the scure
'.i!íe,ro..:z.ero.a.gain.. Omaha praised its
tM broatlcasférs, .and. Henry hacked
down. a bit jn hís :r~J?Ort,11dm..ittihg
that no p:tapfiQ.a]purpo:se woüld. be
served b:y further local live forums ...

S:etb:acks in these major regula
tory .rnatclles,,plus the loss of their
spo.nsoting p:tesid~nt 'ill. the Novem~
her frag.¢:dy?piít tlie ne.w frontier

I·
·1

1

'tfjE LBJ :r:Jit;:Q:l!0E 1'.'AKES C9.Elt
J;,y•n·'d:i:!:n '8'-.J:riJi:rtsa:ri, s.een. li1:re l>emg
'i.úter,vi:l?.wi!dbij< :AIJ!O TV Tfe1vsroen BUI. Lat~)re1'J:.~,.
Jid .!ff.orgán, 'is Pr.st P."tesid:ént
~;°''hcuS>i}. 'br(}hilcci.sii11:gback.gro.fvul. Current
Jf.·'ashiti,g,tqn guessing· game. c6rfu.érn& 'bis ti>ug'hhl!sS.
to1;Far~\rpruJc<Jsléfs
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agency heads and latter-day ap
pointees in a confusing and dis
heartening position. But the 1964
playoff could bring surprises to both
agency and broadcaster teams.

The new President has been
broadcaster and businessman, hut
is now a President. The Presidency
effects qualitative changes. Lyndon
B. Johnson, particularly if he goes
on to capture a full term after the
1964 trvouts, is an unknown quan
titv as far as broadcasters are con
ce;·ned. As President. in an elective
office, he could ease off or crack
down on the broadcast-advertising
liaison, depending on his estimate
of their actions - as a President
would estimate them.

The role of FCC chairman Henry
looks clearer. He has shown himself
to be a toe-to-toe slugger in con
gressional standoffs. Defeats have
not silenced him or left him inac
tive. His announcement of unani
mous agreement by members of the
FCC to tighten the requirements in
the program section of licensee re
ports-and his nutting the whole
matter on the public record via oral
hearings, looks like a new strategic
approach to at least a partial victory
in his crusades.

Also, the agreement of FCC
members on this seems to show a
psychological swing to unity bv
commissioners who have disagreed
with Henry's specific moves, by
open dissent or disapproving sil
ence. In the program reporting,
they are on safe ground of broad
public interest. There is an "overall"
regulatory approach here that is
more acceptable than the particu
larly new and detailed proposals
that brought down industry and
congressional brickbats.

Taking a backward look at 1963,
the regulatory winter came in on
the Minow "vast wasteland" hang
over, and lost no time getting worse,
for broadcasters. The suggestion hy
FCC Commissioner Lee that the
NAB code might furnish criteria
on commercial limits for the FCC
had been voted down in November,
hut the opposing marginal vote
would he lost when veteran Com
missioner T. A.M. Craven would be
replaced by frontier appointee Ken
neth Cox, in March.

In January, Minow warned broad
casters to cut down on advertising,
or face regulation. Minow's closest

18

recruit E. \Víllíam Henrv echoed' ,
the warning. In addition to com-
mercials reform, Henry had already
taken a stand Eor more local live
programing and more programs for
the intellectual minority. By Feb
ruary, Minow was known to he out
ward bound - and he proposed
Henry ns his successor ..
While the commercials windup

was building at the FCC, the rat
in gs skirmish held attention dpring
five weeks of hearings on weak
nesses and discrepancies of broad
cast ratings reports. Industry was to
come out on top with this one, when
Oren Harris, who headed the Inves
tigations Subcommittee as well as
the full Commerce Committee, de
cided to give broadcasters a chance
to clean up their own rating
troubles.

\Vhen rating hearings .brought
some thumps from Congressmen
about lack of action by the Federal
Trade Commission and by the Fed
eral Communications Commission,
both agencies issued joint warning
that station puffs would henceforth
get a crosscheck: any misuse of rat
ing figures in station claims would
mean trouble for the licensees.

All of it meant a tall order for
NAB's Gov. LeRoy Collins, for the
association's nC\V ratings council,
and its research committee. The in
dustry breathed easier when top rat
ing firms agreed to abide by stand
ards and submit to impartial audit.
(Outcome of this one will not be
known until the House Committee
takes a look at results and decides
if the voluntary action is enough,
probably early in 1964).

FCC was busy tabulating audi
enee complaints on commercials,
and moving toward its warning that
rulemakíng to limit commercial
time was in the works. Cmr. E. Wil
limn Henry, appointed chairman
in May, was studying report of a
Columbia University research au
thored bv Prof. Gary A. Steiner nnd
titled "The People Look at Tv."
Henry was to call it the first sign of
public dissatisfaction with televi
sion. The report said people were
most annoyed by interruptiveness of
commercials, and the greatest need
was for better quality and more
careful placenten t.

The terms "quality" and "elntter"
became rallying standards for those
who fought old style St<Jp:w~ttch

eorrrtnereial limits-including W.AB'.s
Collíns who had been nrging u;p~
grade of tv advertising in lieu of
timetable limits, Collins gpt .rou;gJi
'"itb cigarette commereia.ls áirned ªt
the young, and tbere was a rnnff]ed
scuffle within NAB over his out~
spokenness.
At the NAB's Apr.il c.on.ventio1.1~

outgoing FCC Chairtn~n Mioow in
furíated broadcasters \vid1 •a propn
sal first made in the FCC's Network
Study report by Ashhro:ok. Bryant.
This was to make the NAB over in
the image of the Na.Hon.al Assocf~x
tion of Securities De{llets/with po\v·~
ers of expulsion. NAB Cod;e 'vould
be backed bv the FCCj and mem
bership '.i\Wnldhe. compulsnrj'.

In 1fay came the ré:al shocke:t ..
FCC announced formal tulemzrk

ing to limit 00111111e;reiah,ha);(ing
found NAB Codes ''ineffective.'''
The agency lured cooperaÚ~lJ.lwith
promise ,;f waivers fo1' s:pec.i.1).1
needs, and hwited bron.d•m\stets to
suggest nltematíves to the NAB
codes. Crnrrrs. Hvd« and .Ba:réleyis
sued seatlring dissents, Ford 'ºP'"
posed withm1.t cQmm¢n.t, htJt was to
become the most voctferntr~ Dppon~
en t of an~' limiting £nrnlrrla.

The broadcasters gtrded fol' ;i.Jc
tion. GoUins ban1stm:11Jed the ;~<llfn
try <.md \Vrnte to WP 5Q.aclt1<f1:ti:sing 11 j'
ageocies ¡1sking coripetatínrt to de·- , ,
feat the FCC proposn.L }fo..ddend-
ed the endes, but exhoned v~1l~i.1t-
tarv betterment. NAB Co1ursc:I
Do-ugh~s Anello ptnmt&"ed FC.C ·~.
court figltt. De.f<,~mtf?s.of S:t:ll't:.~á's.so:~
C'Í.ations SWfHJ'U1!:'d tlJe C1\q:fü¡;i,l, l).!;lc
SJJlts c~.unc'F~~s.t)11 \N'cttning.s: ti·ow
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F~C· V$c. ,N;AB ON R4Tl~G.$
C:h<tit.ruauH~Wi/J'i.am (l.J. F:C't
fo:t:k:eél :f<Uirtis 1.<d1lí :f>r,<J.lul0<1s1 1'íid1íst'F~ .d'11r.i:Ltµ
11)r};3: :nr:í•. fü:hjert .iif í1.uilífo11f;.<" métís'm:ctm ~u! .u('t111rí1c;y,
4¡~ 11>é}7''.<!Ji 011'. c'¡:7~e:yJl<;>.11s9/ rom tu er'<'ird
d/.1.Q.1Mn!f;e 'lllJl/ pr<!"f?f!({!f,IW"t:tJf:'e.~.. /Jvjnufit¡p.
lluise 'J).1:1~'flm1gfit.~1.r:a;~ 001·; f,1.!R·o)'
Gall'i1í.:~ fil:!f.lJ:, ~;.¡,¿f"¡, é:5t;r1hl·i:~·lí<~tl
rn1r'ilgs ·e<i1i.rrc'il .m.id, re.:i;.errrch "'~UHliiíV.<»i> lú w.r.1b·E>
oJ f't!.C fJrt:,.!J:as ... ln ÍV61~,1wwever, 11. nous»
:J;',IJ!Jlll,l:({hre. 1dU' r:Jew res.i{'lt~ "u<i d'edrl<'
·if íJ:f!/ii11uiry a1;zl'f:!:1t j;~ eoo.cud.1.
D1w1ai:erf'i)¡¡/s pr1ib.lem is. m.ble.d rhe l!latl.1<'1'·'•
bm i:~s1ilV rin <teliz'e· l.~stíe in l('usl1i11g1M1 <>l1·des

~~'~fil+tJ'itif\y:.~alJ~l~l;~flf~t'(1fcl'.•:~:
tfa:e: m'iMl ;rj~fatB ;¡¡~htsmw.Frml ,cmxmin~
;rg}~¡t£~n.albatfle.s1.

:B';F tb·e· ~ttd. ~·ttgu-~'f.,N:e~~1-i~'tl-
~Jíl bl ~~rr F·GtG. J;;1il~msi:k'I:u~·WI1

~ro,1n11)\e~.~fi:~l.·ti~~ lix~~ts.~~?ts r1w·.~QJ:
l1~a:rtff~··.H1 ~ep:t:emh~r,...fhe ¡;fand
.i~ffb~t'!i~:cen;th.fl!'.;c:::cntl,mí:ssfiJ:;¡.nan.'Cf füe.
{;(~film'.er:ee: :C.ti1ntí1ttteJ:~: Wª-'s'. 'On:•
:C:!;>mrritU~;e.~lta:O:m.a:n O.v~11.H~.rri'.s

11~·dF:ce .ft~m.th:~
nrJ.e;m:a~:tn'¡g;, 'Ill~(:!'·:F.00 ~h:afrman~1ín
~ '!;(l)rk ¡¡J?~cl1,,. t·fild farn:ailaast-
m1si :l:tft:t t~ ~·!Jrrrm:€re:ml.s:•P,t'(f}~~
lent ;r.f:)~<.t'n •£ ~;;cí~

~l':l~a;~r:r~1Di.r:u:íe1;¡:¡•<.i.k.ih.g~.
·~·enit4J¡11~fr, ihe px·1um1fa¡¡iot1'.art-.

·11x:nt~d its ·,~.n~t1.or.al lrea:rtrrg cm:
n~m:nr~r~dx~i~JXro.1.ts ~¥i:'í'\~é'dly·t·(J ·g;et.
s~m€ ·r1t'O~k~l~·~1títfleliñei'J:P.r il.s e;~.;.;

~.rt;t ·~~.~\l;I'el~t;).l,í:~')!,(¥rt ~:t:~r
to'r.~mmeJ:clal±~a~tie>ri..lt \Mas a. It:1st
~~l.tlS·~!.

ht N~Y!a:OOfae:t~"xfa-e· E\Q;g~:r:s. h~~:t""'
iio:g,s; .. .. '0'.~~~~ ;ei:c::Q lik~. :~.
¡~t.~~i:t1)!:~~1.4r,,1);~~1:~);.to~díf,;;$) x~qp:e$:t tor
.a, hxild-:nff tnJ:i tlre: l:e;gisl:atl~n. H.ntiT
"~'l£t~1:tbe' :<Jr:nl hlilarfng•sJ.~o:mmi:thetil:
mét1'lh.11rs ~lie-flwith Ji);taa:;@.b<:ttSit íWi;t"
!'11~~$~~Í~ l~lª'~Ífll~th~ü¢\~'~n~tfl'.~i;qt1
!:JÍ rfr~.~cc ~fa.~;~i'J:~a'~~nt.~:r-·
l~:ri.~~' a~ip~Ztlf~~;c;xf~·¡¡·'.u~il~.~stl.~tJi~",QríJy
BeJ};l.~~-s~ 'b..i:ake:d tl:1e. lfC"C ..Ch'a'í:r1-·

· l.J'.u:t ll!r;! \W~1s: ril:'l.S!'eJ.'l:t It~w. th~
lwltr'in~~,.~trn~.l~~ lttfl~,1~...... ...·uPctitl
h~~'TJ~ ?l :11ti:11~£íhy 'íif;ii~Uiib:1BtiS·
:d'i'~s~nt~clÍhuu th.~:.~'llmI:mi7tt~~m't:is
j:ii,,>J:i~~r '1"6P®:lit í'.t? ne.c:eml:mr.. ~arel

· <:i"n41'l.1!;;., ,, ..¥. ""''11"•·t..·•L•J;;J, ,, .J,Q ..,,1,, 1,,J,!;t.,.,

it:ecc: ~faj¡}¡t¡,jlJ •••.
tJmxifiw ··t'®i nil~:®;ll :a:'O:m~;r~í;a:I'Um~
X~ii ~~:tJ;[t11w,ín.~'tl;at. 1!ti:rtlmd.t~·r..~an

xr1:1e~ e.@'t'ill1li'm;Qn, '~asilfs:;~~f

1uranimously agne..ed.) leaves the
pnhiic with 1rn protection at all
from ov~rcommerdalfaation.

Th€ hor.rór {foü s1wnk the nation
í:11 N!Jv~r:n:her :seemed to tumMe all
thes:tt!:conside:rationslike a lmusie of
.c%rrds:.

In th.e aftermath? the nig11tware
g)áre ·Gf the tra:g~dy broad~
l;lá'Slet~s: theü'. m<'tst hero:(c xole and
hrou:ght all end to soro:€ of the hard
hittfng. aspects o:'fthe Ne'l<v'F:roJ'J:tíer.
With ir rre.w President, sun'i.e of the.
th-e ·w~s t~keü out o:f .FCC Ch~ii'-

HenJ;y?S ctl)s;ades,
Heney was a rpilder, hut far fr001

cr.us:hecI hroadc:a:st taskmaster at the
g Dec ..oral he:a:ritlg's.He \~a.s frank
ly and :á'dwittetl1,y sfPm~ed by th~
pr'dbl~m .of Uyíng t.o ;find blanket

•. '"f d"· < "t•cri:u:~:ria e or· 1'.Verse c:ammenna
.n:e~dS:.af s;ta:tlo:nsrnn~g.ingfr.óm gi:an.t
m pygmy

But the miltine.SS: clt~ :rwt mesn
:for:feit. TÍYep.1·0.gr~mJ:eporUng hear
fn2§s·open ;another dom: to: approach
the licensee cm his s.che:dules of
.c.Ommerdals; his. c.ommJ1ni:ty ser"'
i~e; lfis híl'J.idlfüg. tif editorial and
c~1i.'trtNe:r:s:id pro.g1:aming. The re.
p:orts, ít was noted '.Ínthe annónnee
:ment,; swtng .cDnsí.denihle weight at
.rert~waI .t:fmé:. It v.vas eoüser\[_a{itt~}
e .. ·H· dd. · th · 9 DE..,w.m, .y .e ..u.nng .e . · o e.
lte.~r:ín;gs who poin.t~d o:nt that
:Wf:i'C'is;grea.teat pmxz..er lies fo the
d1eck .c)fper:£G.rmarun:~and promise
:a.tren:ewri.I tilne.,

Hefi.'ry h~: :Pl'iJQ11s.ed tn snay .for
hí.s full 7~~~at"tenure ...It ts not Hkely
that it will he a sfatic 'Une~even
·\¥ith. the lJr~..king a;¢tib:n ·of a n~t~
d, '"' .. l t"•l ·1· 'k •~· ..i1JJ.ñl~S:t.fª,J'.v·eanLoQ. ; ·

I
11¡

l.9
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:/~

Flavor ol tv do1nina.tes 111¡,

Ca1npbell's secre·t rec'ipe\
More than half of each million -dollar cup in consumer ad mi.xt.u•re1111

is network and spot television, salted well With unme·a$.l.lr"~dradia

20

A salient note in the consumer blend is registered by Campbell Soup's network talent. Lassie and ünnna Reed wor~ for ~U Pródüilts



:w;~~~11t; :r;.c~~t·
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)$113.S m'UÜaq
TE anyth-+fa::tt~:. the tr:lc:~i~i<-mpictnr~

is- t11n:clerpl-n::-ycroby :thes.e: :fignrns. 0-is
tro:uh:tttl~:·ti! time J)Urthascs, bu:t ~cl-
difitt üJ·-til'.•no(t1f-'tÍ wt'werk -p- totr:ra-m, ,_.,,~ _,,,,,l.,,:"1,,¡_¡"--"----1'<•--; ,_,Y .... ,," _,,---- t')- -- ,

n,orts,\~o:t;t;Idprt3~bly -1!wfilJI the ~e~
ta:al t.v :ex1Jendi ture by !SJ~ve.:raImil-
H~.n. -- -
On thti ¢lb(;1rh~n:dc,di's~oJint$'ftñ

,$pa'G~ buy~,, and adding of l~sser·
pdnt productfon •©!)stsl! ,\.,o-uld leave
t_b:eot:he:r media estfrrtat.es close ta
th~,<!,~tJ\V"t1'\.

Cttl'.ttpí~c::IJ'~ti~;~Jn. u.,~.,-C,é)-ÍJ~df!fn1
$(~lQ-l\·rrnw '$'3sa~~millixm in 195'4 te
$f51Bmíllton in the Hs-ca]year ended.
la~l;tl rily-- ih>nl>t l:es:s rs :<h.1,~ttl 'ª .nü rn
l~-er·D.f fauh>rS, A xm>n,g,U í.fün ªf,~<.1-a,rc
ful Jl1~·n11gP1ner1t, C:J't~.i-m--:r~1t~-c¡uaMy
ai:mfa:o•l, 'ª~~re.ss:Lvtl'se'.llín:g~, nc·\~'
pr(:)r[u.;ct :dcveJ.opm.€nt1 and ac.q1i is.i
ti()·tls... ~.am.r:Ih~U rs;l.lxtY;>'fo d'i$'trib.u -
tí~fl 'ª:nd $~$('Jre-$'.be'.lfil}tUíll'.f1ÍP~. \V(:}tk
e.d:@:Ltt a.11.d ~mprtoX!edInr 94 years,
ls ·well known :hx·th~e.foó:d tt:ade.
'Ihi-s i~ th.e. "l1m:s1t ihgr,édieot h~£ore

SPOT

,,,.,,, .._..----.k-·11 -arr·· -,,i_,r >- d b"ln --.•w.amp.l#e ..__. c &.u1ne __a... ... 1 11.g
C r::;;,r.et&s ;no1ittm-e.t ·1ní-1'E.rt2:l1!8)

1t9.G2

t9lt ·10;.1
:e -6::11'p ,,,.Ul6D

C; 5,,:2
p; ;fl

13.l 2-7:.3

C; l.3
p 1:3
é p··-·~ ,,,y/

p .8

,C l3.B1
p .5

.C;J~.4
p .2.

22J~
*tt & PJ

18\6'
(C.&P)

~ ,4,5 ~ --~-~ e .s
p ~m p ,l),7

-__e 'DJ
·p C',O~

15~7'
fC:& P)

-9' ¡ñ £-.. . . , ·b -'["•T' n, :a .,, - •,J V' - "('.b -- !di~-0(1.;(il~:p,'.-6 ' F'-'L i8p:]J6-fÍ~Lf58'C'(I.rm , e~
;f&;r"e.. by Cá;ifi'l!Jbell.); t .E;n::..trpt Jl(l(füJ I

.J.-L.~-··~~ -=·~-- - ·--~· ·-- ··---~ --~..._~ ~-·-~

r-11;,~""'ín- - _fl:_:: t:'l,.~ •1'\-i>;.gcf'· n~n-a ..,.,..r:>n"-l;~::U~·/ ··FB :¡:;.(1i..;¿, .L~~"u.-,.!.., - - -;J..1,.1,b1 ,.1.,.1;,.1,,_-. , l.~ll~,

rG:arn~~~ll'l!1-nt l!fll.1& milli~o: g~0S's
•L. 'I"'" -- -- ----- : - -.-,:·- 'I"'. --·- ,, . - . -- - - 'L:'" ,t_. <fo:-¡ '-€!~¡;,~1rrg:í;n~()l-~·~~Ml~i·~~~w1·~~11,. -41· ,(J
mi.lli~n1alre-41.Cl. 14f -:th~J;)..í,ne--:mo:nth.'t~
.e-~jil:endí1tt1r.ehtSJl. ~e;,ár.
rr p:re.~la:tn i~lllr:é;s¡ 'tii;_thá. O:S!:e-~"

U1ªJ;rj,~b;~Uf:t)Ie.d'ía-h~;bJf~~Ji~' ªº'"'
1~1~wª-m_ ~~id.b-~TXi,11;~1~~l1~ ...:~~t>~~~n~
ti~tr .b~,.biiil~r ~gp1íi:Jrd. _f:he-1:1 b,y
1C~m1l>'b:ell~a- Ea-1"r.ar me-dl,a. ',ll'icti:1:r.él
eª-u ·m.e :©h't·ªmed .•
·Iltís ll1~ Bi. .í'lJtd, O~.J1a,d:i~tl

'!iale~_¡a-i:{ií't\:t,1'~f<Jr S:~I;l;J~
:fur :C:ra tn)_;ib~]l';s;an:~.·~n , . · ,
brifillmdsí Enm£l:é>-AmeTi1o:an1 V-"~;,R'ed.
l:.e(f'tle:l ~~~tln's~,JJ:¡,xáJ1il ;8~1'~.erill~tt
F·ar: 1 s l J.ll'e;-m;fie'ff1~;tíl:, Far · l; - ;í.n
-_.--.:JJ:V"! -_ "· _·-··:i""v, • -·-··-···"/ji_~_ - -- - --·· m ---••--~--,--.~Vlt;Tl!Ilfil-- tm t~:6ltl;J,ri,t 1íic<.ít b~£QteJ: ~-

~~ltí~ 'f'Jl -~li'.Ui~lñ~
1M~'~l-~'etfli'i

• .• • • • >'.•'' (••· ,." ,.% .,.": [•J: ~, ~u,w',.:.l::a~..r
1111 ·-· . ,..,,,,.. ~:f1~14'fJ"~
i:111~: , , , , .,, , .,..,.,,.,,.,,,,",_., ~:~s~i;~~·
+S'J'.~O; ,; ¡ ¡ ¡ ¡ ¡ :~,,_,,'"',.,,.,;,: 4\9'J'é'.;5:!S!i:
1Sl\~ "'"".. .~1~'5'£6

the soup goes tm the stuve..
Just beforn 'this. lá,st -a,dt:lit'i°'n.,

~hr>tJgh, .tl1ete QI)e~poi'ttlnt £la~
-vorí)lg fo. add,, or th·e soup \vill
n:e,v.er r.ea"Ch the stove. This is ,ad
V'ertisin.g~ eom¡)ounderl 0f 1i1cfüa

ln 'the. ~fo~nging
~lfs!favor begin~ tG. taste

1l'!Dre of tv. -
.Re}a:tianshfp, of adv,ertising effort

tt') sales is n-ot an easy point to
.h~tei~11€) :Stire formiil~J:r~r-e..

:tl~'SlJ:itethis,. at lea.id two things
tn~~'\!'l;fr~pleat at.-Campb-ell:

.1, 1-'he oarrrPtliff!J hers -ri kiglrly
su-ccessfi1l fjnmz.~inl recnr.d. Tlr.e
Fll:rtune 5tl.tl list of tap -cor;po7a,tfcw.s.
,".y¡ Hf6"' rr ªn: .-~ke·'ll :n.-.,o·fz_·ter¡_.. -.---a r.¿;,.1~,r)·Lt-- " ,,..·--~.._-----""i

ól Sf:t-le:~1at 7,'&% cp:n-i;
fru-rJJ./ ('n<JJ,,,strr¡ 1n~di

Gen ..e:1:al Fo;&<'Ls ~l.1%~
'I:' 8-01·¡· u .- ;Di• 10,_ :flJj( AA e'l-f:/:;!';

~,s;~,,A~'f'J\ -$td&$. fwti~' fol-
11aw'(?d n .b;f3.tf-·r;xr-·t1:1.n:n at:f!--rage p--er
/;anuanc'B.,



ADVERTISERS

2. The atlcetiísing [orniula to
day includes a preponderance of
telccision and radio supplementet}
uiitli other media.

Place the two side by side, and
the inference is strong that they are
related.

Here is a rough sketch of Camp
hell' s television activity now:

• EVE;-.JING NET\VOHK-Las
sic, full sponsorship on CBS Sun
days, 7-7:30. With this vehicle
Campbell first discovered in 1954
that for even' child in the audience
you can get two adults as well. This
recognition both of juvenile appeal
to adults and influence on buying
has been a sustained part of the
grand tv plan and recalls the old
theme of cartooned "Campbell
Kids," first seen on car cards in
190-t.
Tlu' Do1111a Reed Slvoio, half

sponsored on ABC Thursdays,
8-8:30, an all-family vehicle that
has been in the Campbell line-up
since 19;38.

Yo11 Don't Sa11, continuing parti
cipation on NBC's guest-star game
show as it moves from the weekday
lineup to Tuesday, 8:30-9.

• DAY NET\VORK-On ABC,
increasing activity including a scat
ter plan of 10 or more minutes a
week on a half-dozen shows, and
participations on the weekday Price
Is Rir.!}1t ( 11-11:30), Tennessee Er
nie Ford ( 12-12:30), and Trail
master (4-.5), both Monday-Friday.

CHS, alternate Thursday quarter
lruurs <•11 the- weekduv To Tell the
Tmt11 (3-3:30), alternate Friday
quarter hours on the weekday Se
rret Storm (4-4:30), and Mid-Dau
Nf'1Cs \\'itli Robert Trout.
\/BC, participations, some color,

on Make Booiu for Daddy ( 4:30-.5),
Match Game (4-4:2..5), Say 'Vlien
( 10-10:2.5), .\Icrv Griffin's 'Vord
for \Ford, and Your First Impres
sion ( 12-12:30), all Monday-Friday,
plus Yo-11Don't Say, moving 7 Janu
ary from Monday-Friday 3:30-4 to
nightime (sec• above).

• SPOT-So far this year tcleví
síon spot is getting a little better
than four of every ten dollars Camp
bell spends on tv, cornparcd to net
work's six. These brands stand out
on the spot scene: the four Swan
son varieties, with better than a mil
lio11dollars' worth of spot pressure
(gross billings) the first nine months
of this veur ( uccording to Tclevi-

sion Bureau of Advertising:-llora•
baugh); Campbell soups, pork and
beans and Bar-B-Q beans with
nearly a million; and four Franco
American varieties with more than
a million. Bounty main dis.hes and
Pepperidge products both are run
ning under a million. A name not
on the Campbell tv spot list last
year is Bully, beef bouillon-vege
table juice, with a tnodest advertis
ing investment so far.

• HADIO - \Vhile outside the
measured-media picture presented
here, radio has been a .Campbell
medium since 1931. In rretwnrk af
present the company is on ABC's
Breakfast Club, Floil" Reports,
'Veekday News, and "'tVeekend
Sports and CBS's Gatq¡ Moore

Campbell's ad agency
roster at a glance

BBDO

Heat processed soups
Institutional products
Frozen soups

LEO BURNETT

Corporate advertising.
Campbell's tomato Juice
Franco-American
products
Swanson heat processed
foods
Swanson frozen foods
Red Kettle soups

OGILVY, BENSON & MATHER

Pepperidge Farm
products

NEEDHAM, LOUIS & BRORBY

Campbell's bean
products
V-8 cocktail vegetable
juice
Bounty products

( Uohert Olio nus]Cortez lfol1>·P
lrani:llt?, re.~pet•livdy. ft1111vlu•N
i 11''!1·" o ti o u ..al 011d mt?.dfrrd·
heult ¡, profe.'isio1ttíl m·i•mlirls. )

Shaw, \Z'>1eekd¡ry ccFs.pousmship .. hr
sput the cumpa:ny uses a. oatl'.ím.i'i:l

1

Hnéup fa>1: the br~u1ds1.:ix1.os.tttotahl~
V-8 vegetable ji1.ioe, \vhi~h is in it~
thírd season of hea.vy radio adve1~
tising, .\Vifh a lnrdget that :ma.y 'b.i:;i

running arcn1nd a; rníllton <.follar~ I
for this hr.ílJJcl <1l<Jne, :1

In any JJ.ubli¢ sfüte1tiel1t nh0·Q~"
advetti'sing, C¡n:tip'hell':s írtvatiqbl.~·
underlines the pniut uf media baJ
lance. VVhile in f;orrner vears th~ 1.

company budget fa:vured .~cf)lor ad1-I•.
vettising if) mttg~1~í1):€~and eve;l~
n<>w re1n;1fns. mn~aZ'íne:s' .tnp. fe;joi.1
account, still last y.eai"s B.gnn·s shos:~t
media scales Upping dó\Vl1 ü1 fe,;·
spouse to tv weight ..
Given CffttoIIt aclvei-tísirng;

choices, needs, and cnpditítms, td~;,,
vision's share of the budget prt1.h~
ably will go heyon.d last year's .~S.%r
and could éveotnally é:línib t1l 'ti.te
two-thfrds propol'HPí1J.t1sh;:l;x:~th<;rt
radio took from Campbell. at :on~!
point in the medium's h:eyi.lay. Tv
prospects in the Campbell advei<1
tisi11g future can he based sün1'5'l:¥ .
on . nq?1!)ets, ta.kiixg iílt<j. aqrn¥:n1tYI'
the ability of a heavy c1r.cuhttm1:1~1
medium to satisfy the needs o.f ,~Ii

natíonal company proc::ess.fog som;~
.200hra11ds apd basing its fJ.1ttJrc<.~U
new ones.

Camphell President \V. B. ·~lor:-:ft.U
phy reports that a third t1f .tockw'~1

company .income is from product~
not made .10years a,g.n.These . ~t
new products have ffC:Cot.intedfa.~'¡ t.
40% of Campbell's growth in thí~ 11
decade. . ~

Spot television's de:cish•e .rule Í.t11 t
marketing new ..prod1rcts: . ....•we I~ :ic
kno'v and dra1n<Jtized by C<írn1~
bell's dse in spüt fro111$E72.,52Q.·
19.58. to neatl~r ~6 million .(~rGSJ$
time} last year, a. reeord fur whicl~
new products c::nü take si.Jhstautíd
credit, Fm· inst<1IJ(5e,the he.:.i:11
ducts were first sm'.!11 ín ·spot n
seasons age>, followed. ttp. by ne
work outü1gs. Las't year'5' big ·S:Pttt\I' ~'
billers .. ,,..,,e.re the 11exv Red K'etfl<11.'
soup tnixes and Fr~~nuo~Arne1·i~~t)"1···'Ji

gravy and ,san<:.-ec.In the sc.un:t'in.fl 1,t

lionairc~ph1s dal'is \!Jen• .s,vnns¡(;}.f,·~
deen:-dísh and tv dín.11.ers',frl1~.o:tí
fo<>ds~Jí1d pies. ( Thi!-i srm:s1:nt Swllrt~
son lms imn:c niont'V bnth fa.u: srxo't
and network ·siticJJ.cancélling '
operative ndvertlslri:~ dri:l1 ¡
Th is lrncl llor•n Che cmly Cn.11~pb
brand 'vitl1 a .mJ-;ophu£lg.et, a ''l
cv ,. frorn Í<ffnlf"r 1na11a.gern:ent
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~h~lt;~t:Jí.~~
:$UCI~~:}rt;~~~I;i~\\~

::aail;r ,i:r:ff~~tflm
Pi\l:..t~a.~j~~inn©.~·

,,,arf¡,~~-Jrr~ ~J;x~;.:!:!é',~ It;er:t!:l~
·~\e~ 'f~'l!l'f's'tl;Ji! ~l!i'~~l~~t
:nt~5i '~~'®g~Il;i~il~:itj1~,.is; Í~
:~~l- 'mi:t t:h.nl'r~'dñ>vti1i:oo n@'rwoií,~M,J.L,~,.;_~>t?i_:<..;. __-e,_.,,-.,;;> .-:.:~'><·'' ,.,, ·-t:"'.-'.·':_ ,>:.j~-~'.-f-

, ,,,JJ nr ....··.,1~..,J·¡1n -- ·...•,..,,.·J. ·.. - .. -m~~~IA~lil~A.11 ...,.· re~~1ll'1~.~'.lo.~~!5,,,
·· fl; .~~b~<ilut~:af: '~,1ái~íil:~'tn~Si~.

~ílJ?~:t~, 'ª':t,ri;l r$lt~p:~l~m~ul~
~ i:ÍiMVCW ;'~h:tttin i:lt.e ~t~n:kJr:h~á'.fí,.
,x:ici~~~~' U~~ ttt Dé~~ri\í;~e,t11~'8'= r;r~a:m ,QI l~~ª';t1;1~,:u.~\tu~ 1í!tutl
:fil'x~)mmia,. i'tl prl'.)lm.(');te: 1'.~íl)l-==~J'P:~::.·:~Lr~~~~!;ª!~:
lié lb;~~~riltl· ~Í!('I: ·fltfií £jll !ilJ;il:.t.l

í~~t(íliti~.l.~~fit:t::titl
~'~ ~ni.frillá~~o;¡~lem'~nt~; :n:'(J,w.

l:~JJd~i:~='~::;~~i::~;::f:!
•.•k. "· '''.. ilL,.,.·... ·· ' ..... ,;¡]l'J.Ji~¡tJ'fX'tlll,Jell, f~I~ j?~~'.Í; j¡¡t_;t):i,'.t ,~~'fi

rillg~Íf:li•'.'~i:í:)~';l:i;eTor;ce,
lü'1ll1 Í;);t: ]¡iJF¡.;1i,:fJ:ti,1~1I~@¥'.~1fli:SlÍ£lg,Q:r'fu.~t
:t1\~!Yv:11.rCidi:1;rts: :@£ th~ c¡;m;st ]rear ha:\u:r
fa~u .turk~~.,we~efürh1e smup~ 'gM?a'.l'.1-
s';(l)TI: .F:i:sh. ·n:: FrieB Dí:t1ner~tln'..~eReil
Jí;~~ 1.1: ll1t~;of :iw~:ff~t)i;t;ín
fl!Fi~~"~·!\)l:fi:~~:~ittXl'~í.0:s,,. ~nd ...P~l?~'
JJ~t'i(\[~~ JF:arm lmt frn~I~r1hr:~a:cl'
~:n~d tr®:ciJd;e'llilll!Yetrs.•

Áuo:ther lia(l!fQ:raµ:~
'ta1nefi b pr£ilis&une.l11· ;Clamphell ;is,
the UM'el,v!Eixlm1ieti:tí:o11ao:tml)g; :S::o.upSJ
:~ntlfü,odJS'i 'ctu the ttJ.~a:y.ÁeR\\te
t.~ '~º~Jl$.·t11~Í1l~~,.·.~~·íJJ~¿..L1p;t~:n,
l';~Qt:J,r :t !R.~$±; ;'an:d.s:~., ªn;a .~..
t:Jf x~g.ianal '&ra11:cls.,if.lthgr
ha:¥~their Ol~n c:oUIIt~l],'l'árf&.

D:f;~fa.:ibldt'.:o::t:..·cstm;~a;n·tJ1:u·l$';Í.~1$!;n1
:~bnttt:'f;y aff:0c:ts; th~ full'd;g'tl.t~ fD.CI,
·Tv'rsrr:lép:r:rfüa::tion·~¥Í'tl1,s¡ton~'.$;'Í~iS''fr,oug:.,
llV ;f~'i'¡'í}j;<c'1'J i'\,11.11<:0···¡,¡;1;;. "".tl¡, .s;t'<l·!..4i.;J b;,.,,<1. • "'"'.Ii"' Wli1!. «...~tt•. '""~'" """ .~..• .,,,1#,_,.Q., <J·

1~.~~l·X,,i'f;l.tl.~;¡;Q~m~h~lr~ifte~,t~r
emf'~~~·~~ths~~~~'..S~ ;r~p;tlJ'.rb ..~ .. itt,-·
'fiQJínfü~~'X~.s~:&rltb.~,i~ iS:tlp.e.rruark~t·man-

t:'f:tlbsc ~)!f>1tn ·~~b.idl£ar:.m
l~~·r:fi:~li'J:J,&t:11'01?'~~~.Iú~~lt;¡Jsü'dl~~

:i;:e:~.,·~1~r~~,.F::y~~~F.~;~.~~.~~,B~~!ti~~
ll1Jid:m cl.o;¡¡i;s;.IlO:t..~l~Ei1.Cith~.r m~a1ª.
:s.t:m-~es b.~e~E1Se1he:, fh:i'uk\S: '.tfaD ma>g~

~·ey...$,~~~.r'.ic~i '1~£aTh~t~ío1tS::.?-I\t ls,,

J:r5l:i:'d not to inler th¡;¡t television,
known fo be a tavm:ite \Yith stores~
came: ont on top, a fact documented
'by a number "Offüdep:en:derd: Studies.
n LJ'I" 'f.l "I · ·'b·1·varo,p.rJ~~s aun or ng '1v1s1,r1ty

was sta:t:ed by Bm.ld' :a y;ear ·earlif?r
before the NatiGnal Indust1:ial C:on
fei:e110e Bnard when he· de.!!t.íibed
his phild,'SPP'IW,of :spenfüng enough
:money ml acfvertisin~ to avuíd be
.hrg s.mothered. A forther indícatioü.
·of CampbeJl's, rt.eed af p.owetful ad
vettísin,g media i:s pti~e tecord
on e:s;tablls,hed,prodµcts. Thedassic
to-i11aJo '!i<i>'ifp h4s¡ held the Hue
:m:ronnd. 1!2 c.entsi for 40 yeai,s, a.
retor,d impossible ta «~é.hieve \vitl:t
out ·cfln&.tañ.t oufwa1'd S:.:íl(%move·
me-i1t.

EvMence, of tlie c_o1n1);a11y'.sskill
fol use of me'dia :is fhe pcrp:.ulat res
q.gnit:lou hxrp'Ifod ii) the. c:an';s ap
p:~a:tanget (Jn, "pap art'' canvasses,
also: ín jo-kes Hk-e •one that was, a
j'óN:e.sing1e:d out b,}í' Es:q.ufre :ás the
•• ;e'· • ·f' i9·rr3· "'·'t'~7J· ·J-. ··· ·d" ...d·WQ.list.0:- .. ,q .l · .~.v.11.il;J;S re . an.
Wlti~ g,1ld gn~w ;<(ll CIVer? A ea:n of
rs' 'L 1'1···. ·-f- ·1- .,__· ,,""ampAie .s cr;eam CI :e.epuanL.s.oup ..
Th:i:s is• on&:new pto:dut.t twJ lik·ély
~~ sh..'G'\~up Sf>hn in. test-m.a:rkeJ: tv:; •

~(,
/ll

!''



ADVERTISERS

Procedures set tor 1964
Commercials Festival
No limit on number which may be entered by an advertiser;
new period of eligibility to include only '63 commercials

T HERE'sLESSthan a month before
the gates closeon entries for the

1964 American TV Commercials
Festival.
Over 1,300 entries are expected

before that 1 February cut-off.
\Vhereas the basic rules and pro

cedure remain substantially the
same as in the festival's first four
years, a few changes have been
made. There is now no limit on the
number of commercialswhich may
be entered for any one advertiser,
the period of eligibility has been
changed to accommodate only com
mercials telecast for the first time
during 1963, judging categories
have been revised to make room for
a special grouping of 20-second

spots, and an impartial tabulating
firm-the John R. Felix Co.-has
designed a special scoring form that
will be automatically processed.
Bart Cummings, Compton chair

man, heads a group of 135 adver
tising executiveswho will judge the
1964 entries on five regional coun
cils. In addition to Best of Product
category awards in some40 product
classifications,the judges will again
select such other special citations
as Best Locally-Produced,Best Pro
duced at a Budget Under $2,000,
Best Canadian Market, Children's
Market, Premium Offer, and such
Craftsmanship Citations as Cine
matography, Animation Design,
Copy, Demonstration, Video Tape

Fair highlights G -E bulb push

l30'l.1;8~SAR:e,
G·É·

A salesman who's almost never right but who sells a lot of light bulbs,
myopic Mister Magoo, as mixed up and endearing as ever, is set to kick
off his fifth year for G-E. The Fair theme figuresheavily in the campaign, ,
which will blanket some 300 tv stations in 200 markets with more than h
12,000 spots <luringFebruary and March. Network and. spot share the ~)
honors, with minutes on NBC TV's "Tonight" and five daytime shows all ~
in color, and local minutes, 20s and 10s in color where available. Here, ~'.
Magoo visits the site of the Fair (before it opens) and points out the G.E. I
"Progressland"poster-e-thoughhe thinks it's the G.E poster behind him.

1·>:· .. '· ; .. ·:-::. '":. ; ;;... ~ ~ .{'" :·:.,.\,•'' .~ ..~::... ·~w.(~-~.'..,:~ / '"J:.'\~~-~~··~·-~~lV;,.~·.,,'·'i':'~.-1-\-;' "~~?.:*..,,_tj. •:..._,;:.-;:;fl,i..j !-::.·~~&

24

Production, Musical Scoring, and
1fQ

others.
Clio st~tuettes .{named fot .º~~

1~0'of ..the rune muses, charged wit;}.¡'!:·~r
making known or famous, celebrat,,.. Mng
ing renown and glory}will be pret-· íñJJ1l

sented at th.e Fífth Annual Awar:!II:·Hen
Luncheon in the grand ballroom q~ .Li
the \Valdorf-Astoria in New Ynik I n~t
on 15May. A foll day of screeni.n~s· ind
and workshops will precede ·th.el'Wal
award ceremony, and an exhibtt ..~, Ju
the latest production equipment [ij1ll
and techniques is planned for both !llfl
the 14th and the 15th. .Reg~onllJI ·wat
Festivals in Toronto, Chicag.Q;an~; wie~
other cities are planned for the e~

11 1
~m

of May and beginning of June. • /~!"CJ;
itljU

mlCommerce s.ecretary :~
predicts. '64 .ex.pa.nsion ; rose

"The American ec.onomywill. coi.l:~1·.·Hi
tinue to expand through 1964./"I tile
That's the verdict of Luther H.., 1n1
Hodges, U. S. Secretary of Gorn~ ·i\lial
merce, .in his economic review 0:£ "l~pe
1963 and outlook for 1964.The e%:., ¡ 1mne

pansion, which began three year¡g¡.¡mpr
ago, said Hodges, "is carrying U.Si

past two great landmarks..in the! iQ
economic history of our nation ·.~.• .a¡
Gross national product has just The
reached an annual rate ofmore than: :i~llJ1i
$600 billion, an increase o£ rneret :~ili
than 20%over January of 1961 . . ,, Se
Personal income per capita •... ·~$;.,~~rfu
now passing the $2,500mark . . ~' r®! ¡
about $300more per American than' ¡i\iili
in January 1961." r 1~.\1Iíe1

Personal comsurnption expendj-' 'mi~
tures in 1963 jumped $17 billiol'lc", AF
Hodges pointed out. The. sale 1z{ l'Octr1l

automobiles led the durable good&·¡,~uni,
category, with about 7.7 rnillio '· ·UI& i
cars sold. Furniture and applian~- ;'hies!
sales increased, due in part, :accol,'d.~~une
ing to the Secretary, to a '1righrat~~ J;m\
of homebuilding activity." Con~ ¡nin
sumer expenditures for nondurable hell\
goods rose in line with income, a1t~
"service expenditures :cQnt.inoedt~
move higher about in line with th iooal
long-term trend. Thi
"Consumer purchasing , . ...wa~ "!ttis

supported by growing. use of in~ \Ol]¡p

stallment and other credit but thete 1~nu,
was little evidence to suggest at! /IDnp

abnormal relia.nce.on credit by co~~ .mion
sumers, who continued to save ove ·~1e..1
7%of their disposable in.come." .¡drer
Secretary .Hodges predicted th~; ·m~i'é

consumer services .would.confinJi( ,,~[!ni
"their .upward tren.cl"in 1!)64. , +.\\J
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ovm m· ·.,rciJlrs:. 'H·. ·e·nr""j\··. , eL·., ·········'""""',,,.,,,,,"'"'rt'

1 rol~ ltij'iifill;~ ~tt;;mh~:r . :~r111d
llett~~fi, ~r~~~,~~~t~CJ1nm:erfl:i~l~·~'~
·•·. · ·· ..'r··'' ·.. · ·n· 'Xfi'i'J'.'"1'J'llnm\Jt~'I:Ii\,, 'mlllJO:lltiXXII; tn ,cl;. 'f\Y1L:fil'i:11
R~uit:~·· ..
U:~~ri'tl!t~l·~··'it1:!;;1 ·~ª~~ ~·~

!ntt~Jit~titf;ID~f,'\t~'O ~h~ OtlltrXt:!IJ.Jr
'··~~ .·:t., ' . ,,,,' ' ;.d¡ . 1:' 'mi '~~r:Jr~.f!,1.;.~ ~n-~~.Q'J?~DS1I't!Í:OJEl.•iC>1 ...n~I;
,~,~~· .ltCl'~IB>t~í.f;D~£'fe~,J.,, rfha'.tt:Jll'ªO

mil, .•':: ~t;.··."·..¡ ··"'·fi..~¡.~.''í's:J;v:>';.'O: :410fil~.tJ'J.~ .i..iia.·'ªl ..~r ~. . '"'~ei·'"' .
m~,t~·W:iil'.J 1ft~·b~J;t~·¡¡¡; 'I:i1:,f1~10.u~lm:
~ tJ1~!fl((:!'t:tº*11'~.r~@.i;t~tiL

?J,e:;w·.~t're:.rt~±h~lnll:e;s:Ert®:mth.e: Ad-
1· 'm:tlfsríi1:í; .A.H'm.. '<lit t'.Ete ~~~t ~lti~11.
E!'.~'B!iol;~~'iléa'~~ w·e1)~h:'tro:
~:fill . i:dí;~~tt1~11Jig~~·~~r~~~tt~E
1".m~tttti~;i;J;)! J:t1~ñ1/1¡.;;¡;~i~~~·•l.'1··~~~~h.m~
m11 ~r~:a:Et,,,
..2\.lr" ~e¡t;ttp tl'íte;f~¡[JP~f~lciffi;ee m

~'rít~h;fn"l~Xi ;tf). llli~M:~ ;¡¡: ~W"'"
•"•j~m'4Y''"I£.forire1 ]'~1f11'~'\.•i>"'~.een"''lJ~~J::~Í~*J,._J.;!,,Yk\"',},,;~;{S£:iL~.C~,~:!-!.\~¡:.;J. h1!S'.,1tJ¥fb\ •,r, >>- ·,,_;.__, ~:!

~I ~Jr~ ~~V~i~111~;t;,~tJl~1~..tlr~
}l¡a;~til~v~l{jp.mett~ ·í;Jil: 'fh:e: pr::o;~fflm
J!fI;m:i:i~lli':kecl ~n: Nfl''i!e:mhe'.r :f~~ b~
D ¢&.. tó!h8:í:f.ftlr61tt C.aor;~eJW,. s;.~í.it;~
rm S'£f.~D;~~lil:~tf,.att~~~~',P.~tl~.Jl~ ~/'~
l%~tí~!f1]X)£~$,,,,~;11».thr~!i~f,3'.~~tlt.oo:cy~(i}·
·W'~~ ·tlr~i'n~;lilití:nu .©;f 11~g~~lm:t:i\v4~
t.L1:M:l':en:t Gtl.ll'lID~tteJ3'S/if; tJ:ie; :i:Jyª',.

l!~~i~~fl,ca·~~:~gr:~~~~d~t,i~.
'\'r~lJ~~Ja;~ ~f'·~~Í~~.~tq~S't~t:}:¡~1;
~~m,~s~Isnm~ l~lS·Jadv<ert:lis1lnrg,:@lub:n
~l!i:r:t:iii,cmttttl1~:~i:'lu.rtlí~~·é1ivei l,~t'í·
,!.'1~~'\f.'i;fu'nlli'~m\Tu:-'!f'S >d,ii>f[ ''ri'\>ii•t:i'.)'t;.•W';,<l!iilLcu:•.t"'"'~"'':.t( ..,,,..,.,,,.,,,.:rn;,1;1¡,¡ .r~ .~.•.••.:,. ··"~'""·u.U...

rnei:r ;d,;i,'r~.mtfíl'H' t~ :~N;e~tt-
,i!< •. ,..,,.,.. 'i)" !liJi!l.,,..,.,...¡¡¡ [<!,'""""'•ih\ ,,,.J;t!'l~,,,..t· 'ti';.1
,~-,i>-v;:¡,,~ .,.,.~~4,~J;;~ 'SJ~~'.;!~ ~Bl:l;!;;~f-,~Ll~

fl~'~ir~1~i!l:.Iéflfi~~fllit~"tí~n~r~"Jt~(:ll'll'."
·~b,l'~v'iuris:medi~ ~ptíJ.JJt]l:s áti~:rfiltlt~
~~u~; ~£!~'.fu~'ful;i¡irre~fs..DEO>:rn;al:i!
it. "~?ilJ·•;f£t:P11,~a,\i' f'.l~~¡Q¡:m!íi~..ii!• /'!1 [~ ~S ~ .. ,,,.~ L.. If'' "' ,,.,~ •••

-·· .. --·-~ -- - - - - - --

":M:!!!IV:itt tire., .C:lawn"' a.n:d. :u:n.e;te;Ite;n .Par:ke:r patk en nr:uw.d white c:avnrti:ng, '.during visit

WT~O~'lihf ht rS\t.atÍb;íJ 'i.n, Eu~1~£l~td:1
J~U.;'b/~~1FC>'uTIJtl tb~t Q'P~' it:S: tnp
p~rs•cn::ra:}:tties:~:as beoom~a.lead1n~
:~~lábdt\f. " . ta.t leas,t a.~far :a:Cs
'füéJ c:f~\~met.cib¡¡¡:n::es;a;re:Qtín~..emed,,
'.P·Q'.ín~S'~ut )it;g¡;t~:inM~lfí1~€m.~n.,~h:~,

ií. t'· '·.,'•.. .·.··;.·..·. •, ,,.. ', '. ,,•'.. ' «•¡t;s,!-a:Jf<:llll s ,J!rOlJ:lotia.nmIIrra~~r: . r .ª
.H;0t:k£~i:d· r:eta:íler 'Wa.rtts ··:a. arnwd,.,
h~ ~;a'llSiOH ©UT fZ.lt:iwn.,.
wh~ x . ·~~:'$'iiSi1£é'd ]bcr· sí:d~ki~~· ff:~.l~
.JS.'~'r'li .J?,\il:rke:r.;,, mak':€s a pe:r:s.'Oll~1ªJ?>~·
p:ea.rantll;e.1and.. de:m<StaH'.trá:.t:e:s.hi.s;
"11·.Sr. ., ..,.. J.. ,, ,,,;i:•.··:'·····: ~' ,. · •,.·•· '"»?' W· ,. :·.·.· ·.' ·l"l¡~EJJ<1Lxa1.:i:1;¡:1~x.r~ mi.t¡g~.;· .,te; r.eem:a:n
~tl,{llsrtll~:t~f~l~~~~·~~.1Fq~én.;ª..t;q,
sa1:e;smatI 'br 'hi:l! ?I~ilí,~ t:~:"'br~::.'dir
a.i11~ eN·e;r1,®ne o,n: ihí;s .dail1·~re:e~,
l.'.ti:.~'tt~~rí.r·@iW,'T'am· t'.'4;;.i,+15 ' . fil. :hc¡·.•·.'.w. - ..~;Q;\;? ;.(i~\,,,_,,-.~·4_,_.l..,4,,., ~ '' ',,,?.•«;,' ----_, -.lr"-~'"",4,,,~.l../;¡11

"i~~m~na:m·~p;,lit~~¥'\ell~s·:sfu,~í.~·ªJitl
i;lJ:••.h:ome: an'.ciB'.e:n:~~,"'
The la:.beS:t:me:r:ahra:n:dís~tI~t.W~[n

w.as f.ot; ~10:<>l3.•frek 'J<.c t1"'· · ~~t;.©;~e"·'·--- ---···-" ; ..A:IJ __.i\,;..¥,~U.... ~----.,·-~-----d-~""'~ -.~_,ll·_:__¡:J.. s

i?(cl~~~~s:i11;g·m~rti~g~wJ'.ti ª'º~~~:ti~¡·
.Boib~aml1CJ'\.V~1 i~;a±d¡ :d~~tc;í'e'dto

éa,píta:Hz:e on M é!l~fo\¡ tálénf, '-Vhi<:b
hec:;ti:neapparent last ye'ar when he
visited our st:me and outdrew Santa
Glaus.·"This year, .the .stóre creáted
a ~.fefoi'tl.the ClO.tPn· shirt and ad
vertísed ít oh \VTVOi with over
5:00 quickly sold, Ramlow noted.
This wá.s foUowed by a Seans

!!'tóre..:w)ndow díspláy created
arottvd 1\f{jl:oirt-J3rst '.Um~..this! bas
ha)?p~med to a :nockfor.d tv versan-.
ality. 'Vi:fü füre.e .five: - foot - hígh
M é1oiu, tl!i:e CltLwn elves whirling
and tWit1íng fQ the .soµndsi uf
Ghdstm.as~ }}e,ha:s been <.tet:ept~d as

,..". "H l " ·1a new '3anta s e p:er. Barn c1w
sídd that ''traffic was terriffo. Mel-

'm4J'~haodising. ma:gi'c~ was
smm. Ip a,eti'Ql:l. every day} when
cráwds: gathe:red to' ?ee the window
di~play,ptu:.chaseMi11Jinth.eClown
shirts, ~n.dhuy goods from ót:her
S'ea(;,<; depaxtmen;ts." •



ADVERTISERS

Quite
a kettle
of fish

.·~

Take last summer's unusu
ally large haul of pink salm
on, add the fact that pink is
the high fashion color for
Spring of '64, combine with
the Lenten season, and what
you come up with is the larg
est advertising campaign .in
the history of the Seattle
based New England Fish
Company.

This is :Miss Constance
Snow of New York who, as
.Miss Pink, will spearhead the
promotion for canned Pink
Beauty and Icy Point Pink
Salmon. She'll grace grocery
stores in a large cut-out point
of-purchase display in which
she models one of 191 Oleg
Cassini fashion prizes being
offcreel in a NEFCO sweep
stakes. First prize is a trip to
New York for two, an Emba
jasmine mink shrug, and a
complete Oleg Cassini ensem
ble, custom-fitted by Cassini.
The other 190 prizes include
sweaters, swim suits, slacks,
jewelry, handbags. gloves-all
with the Oleg Cassini label.

Largest producer of pink
salmon in the United States
and Canada, NEFCO has un
dertaken to promote the use
of salmon by housewives who,
in some age groups, have
tended to forget about the
product in years when there
was less nvailahle. Now with
good supplies likely in the
future, it wants to "re-edu
cate" the consumer.

Broadcasting will get a bi~
piece of the fish firm's adver
tising section. Spot tv in some

20 major markets will be sup
plemented by radio in clifficult
areas. The first Right is sehed
uled during the heavy salmon
seJJing pre-Lenten season. Still
in the planning stage, the
commercials will feature local
personalities wherever avail
able, a format which has
worked very well for NEFCO
in the past. In addition, Llm
and tape will probably be
used in varying degrees.

Magazine advertising will
also be used extensively dur
ing the pre-Lenten and Len
ten months of February,
'March, and April. Included
are "Mademoiselle," McCall's,
and "Ladies Home Journal."
Week-end roto will be used in
some markets. All advertising
(except the four-page, four
color •.•Mademoiselle" insert)
will also carry a plug for Pillar
Rock Red Salmon and Icy
Point Heel Salmon.

/
./''.,

.

/

..,,.,.,.~I- ••
Miss Pink for salmon promutiun

2G

Wynn Oil ac~ce.ler,ates
networ'k radio :driv~

I
¡':¡¡¡

r•
ant

T.he ..Calif.ornía ..-b.·.a.scd. ~trtLunut!\!í:~I : eJ
products manufacturer is turnm~ u11

out to be one of t1et\\'ork rad:ío'1sJ ''
strongest supporters. rue

A substantial user of the medíUl:t\ '.1~
in the past, the largest share .c;JÍ: iJll1

Wynn's record $2,47:5?000 advertís,., I CTJ1

ing and promotion bt1dget wtll g;~ I, il
into news and sports broadcasts dú tru
the ABC, CBS, and NBC ra.di.@: ii.I

networks in 1964. 11

Kenneth C. Lovgren, advertisíng; , 1i(

manager .of \Vyrtn 0.i.l, sard 11.ast 1 fü
experience had shown network ta~,
dio to be ideal for reaching motor ••
ísts, The 1964 schedule calls fOf
168 commercials a month on the1¡i1·A!
three networks, for a total of 1,5.56,,..,
3.52 commercials during the yeij.1'.,.I fe

"It's almost impossible even t~'lll¡¡
imagine the total number of com- •.
mercíal impressions we can antíd-' pe
pate," said Lovgren. "But to hazard
a guess, I'd say we can expect t<4
make more than five billíon ímpres»
sions this year."

1h1

Aunt Jane takes plunge
in broadcast advertisir1~
Aunt Jane's Foods, \vlm's sales
larder boasts 26 different pickle. anq
relish products, and who has gcme
along gingerly for 43 years \Vitho.ut1•1

broadcast advertísfng; is fina.Uy tak~,
ing the plunge.

The Dearborn-based, Bo1:deu
Company division decided 0)1 ai'l

other old-timer for its first national
radio ride-CBS Ha.dio?s• 1:9-y:e.ar~
old Al'th11r Gotlftey Sho.iµ.. .A ¡2!):.;
week contract starts 7 Ja.Jí11ar~t

Aunt [ane's, whi.oh had Its £i1·st
rnillion-dollar sales year in ¡,94$
und now does a multi-míllio:n-do:l •.
lat business, stn.rted ad\'ertisin.g. na-

t.i·.<mall.yi.n 1?(1gazi~1cs.···.s.e.:.·'.•·.:cr••.·.~.·.I...·• ).'f~a.•..·r~.•.''11ago. J\lagaz1nes will .contu:í11eto b~' 1

used in I 964 to suppnrt the r.adi~, 1

schedule, as will point-·of-pu.rc:h~s~i
mat erial in supermarkets and inde-·
pendent stores.

LL

1i

Polk sees colorful year
Polk predicts colorful New Ye.af';¡
Chíc<tgo's Polk Brqs, show:cd ~ofo.t ,

t··cc· 'le•..~,'is··.·•.i····•.c.l:.·•·1····1···. . ..'·.. '.1······<·1······ . •3.·.•.º·..•O.·.. •.•·s·. ·.··e·····. t.s·......... . ...a•.·.•.·.·1.. :1•• • ..··.·.·N:····.··.·..··.·.·.·e········ ' .. ·\···.,·····1¡ II

v , a· " 1 " 1i ears . <JY, to set t le pa:ue expos-
11ing the mediurn ter .consumers, Th~
1

firm, which has sold n101'e color' ·sets II
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:;;t·~~~~t'.:r:n~~ ~l~f!f·b:~J:tl:©~.~'!~p~,,
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AGENCIES

The 1964 ti.mebuyer:
who is he anyway and
what does he do?
BBDO's Mike Donovan talks about agency timebuyers in
the first of a series written by ad agency media people

MICHAEL J. 00.:\'0V AJ.'
r« Media Manager, BBDO

THETL"\IEBUYERtoday might. be as
much of a Vanishing American

as the wooden Indian if he or she
aspires to a position of full value as
a media expert. I have not made this
statement to infuriate those among
us who are indeed "expert" in time
buying. I know several of them. But
I also know several timebuyers of
yesterday who are "expert" media
people today because they have al
lowed themselves the luxury of
thinking beyond insular prejudices,
and have therefore blossomed into
magnificent total media technicians.
The place to be today in agency

media operations is in the strategic
planning area. In order to get there,
a long, full journeyman's course
must be served. Not incidental in
this course is the "expert" timebuy
ing function.

I am appalled to look around to
day and realize that there are so
many kinds of timebuyers. There
are spot tv timebuyers; there are
spot radio timebuyers; there are
network timehuyers, and there are
also spot program and syndicated
program timebuyers. There arc also
sports timebuyers, etc. It appears
that with a little bit of conniving
most anyone can appoint himself as
a "specialized" timebuyer. Once
again, I know many a person who is
indeerl genuinely professional in
any one or more of these timchuy
ing functions. For the most part,
they have become that way as a re
sult of the demands of the circum
stances within which they operate.

I would venture that if you took
any one of them from his normal
habitat and supplied the right in
centive he would rapidly appreciate
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to a fuller task. For instance, the
following prominent people in
agency business today were once
time buyers:
McCANN-ERicl(sox - Ed Grey,

senior vice president.
BBDO - Carroll Newton, man

agement supervisor.
N. \V. AYER-Tom McDermott,

vice president.
B&'l"TON& BowLES - Lee Rich,

senior vice president in charge of
media & programing.
TED BATES-Dick Pinkham, sen

ior vice president in charge of
media and programs.
Y&R-\Varren Bahr, vice presi

dent & director.
Esn:-John Peace, president.
C. J. LAROCHE-Jim 1foCaffrey,

president.
This is a pretty impressive list.
One of the things these people

had going for them all the way was
action. A timebuyer must be geared
for it. If he can stand up under the
demands, I think he can do any
thing in media; and if he can do a
full media job, keep his eyes, ears
and perspective open, what's to stop
him?

Fact is, however, that most agen
cies, BBDO among them, are not
interested in a timehuyer, per se.
\Ve are looking for well rounded
all media buyers who can take the
timcbuying function in stride. How
do we develop or convert such an
ambiguous concept? If you start
from scratch, it's easy. If you go
through the conversion phase, it
presents some problems.

First off, agencies today have
benefit of several years of broken
ground on this latter principle. Y&R
was the first agency to announce
dramatically and then institute the
all-media huying plan. Dave Crane

at Benton & Bmvles (now senior
vice president at Ogilvy, Bensm1 ~.
Mather) was quietly do:ing the
same thing while. I was there. :Most
agencies have since f.oUo\:\'edsuit.

As a result of the fact~.facing that
media people have given this strong
trend in the business, many solid
print-oriented media people have
made splendid adjustments .into
tímebuyíng, Those who couldn't
have unfortunately been, or will be,
generally operating at a disadvan
tage.

Because of the broad hase that
timebuying provides a fledglin,g
media person, we at BBDO empha
size this phase of media experience.

What Makes. a Ti.rnebu.yer?

\Ve recruit above-average, intel
ligent, college-graduate applicants,
\Ve are delighted to have Liberal
Arts type apply-English, economic
majors, etc. - because they have
been taught to think. They know
how to do rudimentary research;
they know how to organize prob
ems; they know how to write, how
to express themselves; and generally
they have a facility for broad artic
ulation. \Ve feel that we must teach
them our business anyway, and that
it is a business which at best is dif
ficult to teach in. school, especially
if the teachers are not advertising
people.
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MU::HAEL .l. D.ON.Q\tAN
V.p. arul media manager Qf .Bl~D()
(New York ), he jo.ineil the .agenit)' ín
in his present post; h..r1s l!t.{en !J,J!. :{!Utl
associate 'media direc!for at-BJ>ntÓ.rt& ,BaY~·
media supercisor at ilf('(Janrt"E;r'f~kstt'it;
and buyer ut IFard Whee.l()ck. l'Je i1!i .a .
graduate o.f LaS41.Je C11Ue@.e.
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will seJve be:tb:er ill shaping them
1'P ~s . .all-m~ia b.qyt~í'.$· tham any
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bn;~ng :duties! he. rs brought into
the fi:J]l phasé of his prodtJctl over
'all l n·; 'n and me..li im leme ta......, P,lL FU g. ... . ..v .a . p.. . ..:n.
ti~:n. giv~rsthe h.uyer a;noppor
tunYty to develo:w·into a fuller media
ma:n with the: suhseqµent prorrrn
·tfonal o"pp0rtu:nit:ies.
The. bu'· ; BEDO.s ro·rt to.. .. . ye.rs ....... . . . e;t::>. • ...

nt~dia wb.o operate: un,,.
dex medfa. dire'Ctors by
-grnuv,. 'The priaei:pml r.e.sponsihllity
.af the ass{}:da:te mecHa: ,d.irecJor is
·h··t' r 1 \ 'nÍb·d':é1!>; ' t ' o ·tact etc.t. a . o..p a:n . º'· ...!.ten c. n. . ., ....
ancL of oou:rs · the total Row of........• ' .. ''" " ..~ " , """· ' " \

ddt¥. Re .m~glítbe· compared with
·ati axcihit..ect: The supervisor coo.r-·
.dinates. :a:Uo! the :pi:ece-meal assign
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ns.sucia.te media. diteglü'{.s µltcr ego,
~~s<neceS·sáey. 'The puyet i:s the win
<ililW of th~ µgene;}".;,he is the. ctafts
mm:n who ..deals ·with the :sol.lc.t~,á}ld
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to success,
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Tirri~J>uycers.and computer.s

When I first .started buying time,
the unly computation help I had
was pencil and pa.pet; a 'Slide rule
and art aneient 1mrt-automatic Mort,,.
roe ca.foufator. My hands got weary
'a'f.ld roy mind got dull fr.om the
fr1r:stration of beillg too far behind
what I would ha:ve Hked i.n the way
of faster aós.wers ro my aríthmetié
ptohléms in Umebuyirrg .
Today~ the medfa. man and, par

tioulat1~., the. timeb\iyer has many
many mare ttems to consider in his
de~í·sism:than I díd, An electric caI
~ulator is not :enou,gh help. An elec:.
tronic -computer should be. enough
hell?·

The computer,. if propJ~rly pro.,
:gramed and used with fhe right per
'Sfi.eotl¥e, can be ,invaluahle to ·á
ti:mebuyer, He should be able to
place more conlldence in satisfying
the .objectives of his buy, In the
past~ w.'e had to wt!i:ry more about
;gettltig so:tn:éflling on the arr in
time •

.Sk;y i~ tin~ •tmlt
'Tim:ebnyel''S ~ho are worth the.it

s'!.l'lt ( ~,nd most of them: are~· ~re'
pr(Jgre.s~iNe~ .har:cl working?...~mbi~
ttous+ and muéh to be ad.mir~.
'they áte be.ft.et til all ways. lI they
áte . ¡ij!'frt Umehuy:ers and. full aI1,.
·ro~~ia'blJ'yI~rs. ·

~l.:s;IXP?JJ$;t3cl'1mpre)udtced b,·ut fm
~i1li~~to adntjt it and ;say that··.fhe
¡¡;~ t~ th~ li~1t J~.~.od~:y'sa~en~y
busin;e:s.s.foí ¡ail ,;.'!J;ef.t fü:me.buyer-·
ílne. wh'·, oan ..le.m~n •bis techf;Idlog1
~th ju(i·gooent, p·atien:.ce :and for"'.
timde:. •



AGENCIES

No trick to budgeting co.at
Head of commercials house takes look at why e.xp.errse.s are so hi

\\'ILLIA\I J. (PETE) PETERSON
,\lark \'II Commercials

W HY do commercials cost so
much? Let's have a look at

where the money goes . . . and
why.
There's no trick to budgeting. It

requires more patience than most
people possess, but this comes easy
when you stand to lose your pro
ducer-type shirt if you miscalculate,
or, just as bad, overprice your es
timate and lose the job. Prime
requisite is a list of wage scales
for each classification, One of the
most widely-used publications con
taining such information is the
Hollywood Film Manual (Arejay
Sales, Burbank; Raoul Pagel, edi
tor).
Before going into specific costs,

please bear with me for a few ob
servations. The size of the crew
may amaze you. You might ask,
"All this for one little 60-second
spot?" "Is each man absolutely
necessary?" The answer, "Yes."
While most of the budget goes di
rectly into labor costs, remember
that people are your best invest
ment; good people, a blue chip
investment. As an example, it would
he false economy to scratch a lamp
operator, say, at $37.51 per day,
if his presence could give you an
extra 30 minutes of shooting time.
To get the particular cameraman
you want might cost you a few
dollars overscale. Chances are he's
well worth it. True, a Hollywood
crew is larger than those used in
most parts of the country, but,
because of the size, speed and tech
nical brilliance, that crew will turn
out twice as much work in a <lay.
And good footage shot is the payoff.

If daily scale seems high, as com
pared with many other trades and
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crafts, it should be remembered
that £Im-making is traditionally a
"sometimes" thing. The industry is
plagued with "slow periods." Few
technicians work a full 50-week
year. Each of these men has served
a long and exacting apprenticeship
that is probably unequaled in
American labor. Each man, liter
ally, has spent a lifetime learning
and improving his specialty.
Many of the classifications do

not exist outside the Iíhn-makíng
fraternity.

It should also be noted that all
commercial film making, in every
major city, is subject to rigid Guild
control. Every legitimate fllm com
mercial production house and every
major advertising agency is a signa
tor to the IATSE film contract. Fre
quently, Guild requirements fix the
number of men necessary for a
specific job or classification.
Now, let's budget our commer

cial. At Mark VII Commercials, we
use a 17-page form with some 28
major categories, each further bro
ken down into from I to 20 listings.
Our form is probably overly de
tailed, but there is no all-purpose
short-cut to estimating costs, since
each commercial is at least hun
dr cds of dollars different from
another. \Vhat follows is not, repeat
not, a sample budget estimate;
rather it is an attempt to sum up
many variables to show a break
down that may he of value in point
ing up reasons why commercials
arc expensive. To this end, I have
purposely itemized certain catego
ries that a production house would
normally consider part of its basic
overhead.
All prices ~u'e mínimum daily

scale based upon an arbitrary 10-
hour day, which includes two hours
overtime for most classifications.

l. CREW:

Director . . . .... . . . . . . .. . . . . . . $. .135.00
:first Assistant Director'. • . . • . 95Ji:~
Camera (3)
Director of Cinematography •.
Operator •..........•......
1st Assistant Cameraman .....

Art Director ..........•. , ..

Grips (3)
Key Grip .
2nd Grip .•..•... ·•.•...•..•.• ..
Dolly Man (requited if using

crab dolly) ...•...... , •..

Craft Service (laborer) .•.•..•.

Electrical (3)
Gaffer .•....•..... , . ,, .....
Best Boy .•................
2 Lamp Operators , ..

Property Man .

Make-Up (Dept. Head) .

Hairdresser ... • .•.........•

Sound Crew (3)
Mixer .....••....•... °' ••••

Míkeman , .••.... , .••••.••
Recorder .•.......•....••.•....

p

184.80
9<V>3
58.24

97.40

·~~11~
I ~ol

~
,.,, o

~¡¡
'~!
~
:\\
(j

54.01
44.72

48.02

31.24

54.01
44.72
78,76

54.01

80.14

67.38

112.70
6.2~3J'
62~37

SUB-TOTAL ....•... , . , s • , $).;,4.62/15'

These are the basics, give or take,
a few, depending on the job..F0r in- 11

stance, if we are shooting a .c.owb.Qy·
actor, chances ate we don't need ·<1
hairdresser. If we are working to ;~
pre-recorded music track~ we·need ..
a playback man. But,,,lets get on
with the varíahles ..•.

u. $ET C()NS'l"RUCT(()N:

Two bids from different produc~·
ti on houses on the s.a.mebo~ttd c.ouJd
vary as much as a: th:cn.isa.nddolla;rs.
( It shouldn't, if the: indrNidual ;pro
duction houses are prop.erly artd
eq1.1allyapprised: of agency think
ing-but thí.sis prob~bly'the q:r:ea:o~
greatest variance:..) As an exztrnple>
suppose we OpenUfl'wrth am.ediu:rn
close shot oJt an acltess. st?lt.~d'0I'i. n
couch, thc11move írt to a tight h~a:d

SPCHfSORJ6 JArm.ARY: l964
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AGENCIES

upon the type of job handled, í.e.,
developing negative .0299 per foot;
printing dailies .0663 (CFI) per
foot. \Ve are shooting 3,000 feet but
will print about 2,000 feet, so let's
estimate dailies at $200. \Vithout go
ing into the entire rate book, we will
include sound transfer, fine grains,
35mm first trial composite, dupe
negatives, 16mm first trial com
posite, contract prints, $200. SUB
TOTAL: $400.

IX. TITLES & OPTICALS:

Here again, another variable.
Costs vary greatly according to
the work needed. We will include:
hand lettering with drop shadows,
supers, fades, mattes (if any), blow
ups, optical zooms (if needed) ....
Prices are available from any lab or
optical house but remember to com
pute the entire cost. For example,
an ordinary lap dissolve may be
listed at $5. or an off-center zoom at
$35. However, this doesn't include
your fine grains and duping. Our
estimate, $350.

X. DUBBING:

On the scoring stage, we project
the rough-cut picture in a sound
proof room while the mixer (mixers,
if needed) blends the individual di
alogue, music, sound effects tracks
into a single mixed track. This track
is then transferred from magna
stripe to optical. Rates may seem
high, but for the equipment re
quired, talent needed, and the mag
ic wrought, it's probably a bargain.
Some of the better known, and prob
ably best, stages in Hollywood
charge about $125. per hour. Since
costs depend on number of minutes
used, broken down into (portion
hour) segments, it goes without say
ing that the editor should have his
elements properly assembled, his
cue sheets properly prepared. We
will get a better dub if some rapport
is established between editor, pro
duccr, and agency representatives
regarding what is desired for the fi
nal mixed track. Somehow the clock
ticks faster during minutes of índe
cisión. Including transfer costs, let's
say $100.

XI. TALENT:

Generally, the procluction house
pays the session fees; the agency
takes care of the additional usage
payments and residuals. In our

breakdown, if we assume that we
have an actress, announcer, and
hand insert model, we would figure
as follows:

On-camera actress (SAG), 1 day .. $ 95.00
Off-camera announcer (SAG),

1 day . . . . . . . . . . . . . . . . . . . . . 70.00
Hand insert model (SEG), I day. . 70.83
(residual buyout 75% of session
fee) . . . . . . . . . . • . . . . ... . . . . . 55.36

SUB-TOTAL: $291.19

XII. SUPPLEMENTAL LA.BOR
COSTS:

The producer as employer must
pay Social Security, vacations, and
holiday (paid directly to employee
daily or weekly), health and wel
fare, pension and compensation in
surance, as follows:

SEG (extras) 24.7 % of scale
SAG (actors) 14.45% " "
Directors .......•..... 14..45% "
All IATSE crafts and
guilds 22.5 % " "

Thus, based on our foregoing fig
ures, the producer's share of taxes,
etc., is $632.84.

XIII. PRODUCTION HOUSE
OVERHEAD & PROFIT.:

Our combined price, which is still
considerably less than producer's
cost is now $5,435.83. We now must
add such items as: A) Stage Rental.
It varies greatly depending on the
ducer.

Generally speaking, a producer
on a major lot pays more for
stage space than an independent
with a smaller stage. Prices vary
from $100 to $1,000 per day. It
should also be noted that stage
rental frequently includes electrici
ty, some (or all) lamps, camera, and
partial lens needs. B) lnsuranee
Negative ancl Cast. The first inex
pensive; the latter costly.

C) Phones: This is absorbed in
that large miscellany called over
head, hut it is a real cost and long
distance calls run into a huck (ask
your office manager). D)Messengers,
Postage and Express. Since every
thing must be completed yesterday
morning, we all use air shipments as
casually as most people do post
cards. But it costs. E) Entertainment.
A few lunches with all principals in
volved may be costly, but these
working lunches are invaluable. The
strain of shooting a commercial is
unbelievable and a moment of re
laxation when everyone gets to talk

over mutual problems and cm1cer.D~
is as vital as. a Qoadh's pep talk .·.~.
half time.

l1
[~'

F) Sales. A prodU.ctí.o'n h()u~:·r'H
salesman is a most important part •IJ I ..

the organization-e-much more tha' ii:ª
a "good Joe" order-taker. Q~ite olte'i, ! ~

he determines. \Vhat the final eS1[~¡Jrt
m.ate. should be. He must know ptf4:i :·lll
d I vk
uction costs and, most importan:~ '[(Ill

the agencies' needs. Needless '~ \¡¡ii:

sa.y, a good. sa···lesm.a..n....i·.se..xp.e.....n·.s···i•~.·.,;.•.·.·.'.,fl.ÍG) Aeeoµntmg. The paperwork.níJ¡ &ii
volved is beyond descriprton. Ea~;. lion
technician has a different wa~1 l{lí

scale working agreement and eaé ,na
must be paid NOW, ff he is on} ','/ell

d ·1·· ~ai y. ··.,
People who handle these éos.~ 1'1

are highly skilled specialists wh.q, ¡JUD

the producer must pay rela.tivek ti
well. It should also be pointe '.'~Ill
out that the producer will have pa{~ ,lí)'
th~ ~ulk of his out-of-p_bcket cos:;]
within a week of shooting, bµt br¡¡
himself will not be paid in Full for
least a month.

H) Profit. '\Vhat is fair? If a ptcxll.
clucer, after making a firm bid aru
receiving the job, runs over budg~i
he must bear the loss himself. If h:1:
protects himself by including a cod .
tingency or adding a fat mark-u.u• fil

he won't get the job .. So what if:
fair?

Obviously, there is DO set pefi
centage. As with an adv.ertisi.Q;;,
agency, mark-up includes overhe~¡,
but, unlike agencies, few producti.~~ 1lllli

houses have exclusive long ter.11
"a~couDts_.''Most wor~ is hand,led ~j',
a job-to-job (low bJd) basis. Ori
certainly agency producers ha\i'
preferences, but price is always, II

prime factor. This is as it should b!f
Price, however, should not be tbl
sole deterrnírríng factor. After aF
the commercial is the selling aget
and the product is of.teD judged b,1
the salesman .. It would seem tb~
the commercial should be the Ir
place to compromise with secan
best.

Since overhead costs and pr0
mark-up needs vary with each prJ
ductíon house, there probably cal
not be a hard and fast "fair peré
age." I suspect that a great nu
of reputable production Imus~ ·re.
would be willing to work on 'ª c!J1 1

1 ~
plus basis which would ín¢lúd.ei'. llJr~,

stop figure wherein no ptofi.t wouJ ])t
be taken over the estimated bud, j~
et.

l~ettl
SPONSOR/~ JANP!'\RY 1~4Iii.•
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AGENCIES

dent in 1952 and a director in 1956.
He is presently a management su
pervisor. Active in politics, he as
sisted on the first Eisenhower elec
tion campaign and directed the
promotional an<l advertising activi
ties in the 19.56 Eisenhower cam
paign. He also directed these ac
tivities for the National Party oper
ations in the 1954 and 1958 congres
sional elections and again in the
1960 Nixon presidential campaign.

Bates names N. P. Tate
v. p. and exec. art dir.
'.\forman P. Tate has been elected a
vice president at Ted Bates & Co.,

and will as
sume the new
ly created posi
tion of execu
tive art direc
tor. Tate was
also named

'1 head of the art
department.
With this ap
pointment,

Tate copy, art and
commercial broadcast production
operations have been consolidated
under the direction of senior vice
president in charge of creative op
erations Jeremy Bury. Tate has
IJC'cnwith Bates for three years as
a visual specialist, working with art,
copy and production groups. Prior
to that ho was head of tv art at
Foote, Cone & Belding.

Boulware to head sales
development at Skyline
Hobert H. Boulware, vice president
of Fletcher Richards, Calkins and
Holden, has been appointed vice
president in charge of sales devel
opment for the Skyline Television
Network, with headquarters in New
York. Boulware has been serving ill
his present capacity since 1956
when he joined Bryan Houston, Inc.
which was later merged into Flet ..
cher Richards, Calkins and Holden.
He has been both an account sup
ervisor and associate media direc
tor. He joined the advertising
department of the Procter and
Gamble Co. in 1937. In 1947 he was
appointed commercial manager of
\VSAI Radio and in 1953, general
manager of \VL\V-TV, both in Cin
cinnati. Presently, he is program
chairman of the International Ra
dio and Television Society.

NEWS NOTES

Bakers' co-op gains support: The
Gordon Baking Co., bakers of Sil
vercup Bread, pulled its billings out
of Grant Advertising which han
dled the account for two years, and
will now place its advertising
through the QBA Advertising Bu
reau. \ Vhile commending Grant,
Gordon president Gene Nuziard
said Gordon Baking wants to sup
port the Quality Bakers of America

POPULATION GROWTH RATE SLOWS
On the first day of 1964, the popu
lation of the U. S. was 190,695,000,
according to the Census Bureau.
This total compares to 188,0fi2,000
on the same day in 1963. The 2.6
million increase represents a growth
rate of 1.4% for the year, clown
from l.fi% i11 19fi0 and 1961, and
from an average change of 1.7%
during the 1950's.

The Census Bureau's population
dock is now recording one bith
every 7~~ seconds; one death every
I7 seconds; one immigrant every
1 !!:'.! minutes; and one emigrant
every 2:1 minutes.

Estimates made by the Census
Bureau in mid-1963, based on a
population of 188.5 million, show

20.7 million pre-school-age chil
dren; 34.5 million elementary
school-age children; 13.47 million
high school-age children; 10.87
million college-age: 111.5 million
over 21 and under 65; 17.56 mil
lion over 65; 1 million over 85.

Since the last decennial census
in April HWO, the median age of
the population dropped from 29.5
years lo 28.6; the excess of women
increased-in 19GO there were 97.1
males per 100 females, in 1963 the
ratio was 96.G pct· 100; and the
non-white population increased at
a faster rate than the whitc-8%
in contrast to 5%, The non-white
population of 22 million comprised
11.7% of the micl-19G3 total,
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agency, QBA Adv·ertising Bar:tNlU;OJ!.Proc
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Starts. own shop: Jerry !Slocum Ii• ' ' ~¡~
left the Champ, \Vilson & Sfocu,» ,'Jl~
agency he helped fmmd ht .. ·~~'
Diego nine years ago ta form hr ;£í00
own agency, Slocum AdvertisJn.~, 1 j'~~
452 Olive Street there. Be took :.:v~io
him DeFalco's F,ood .Giant &u:~;~ ','.~'eg(
markets, Burnett's Furniture Store· Jew

''1

cabrmo TV & Appliance, Jaca···11h·
son's Clothiers, Valle Verde Esta,.:·: I
and Farmers Insurance Corp,, \yi) ~ _
total billings of well over $10Dc;O~'ll CL

. .· Cnne
A_gency appointments: K.mn;y .s:~r:Jij'arrd
v1·c·eCorp, h.as n.•..am.ed···.·.·.S...rn.1th...!.Gr ..~.···~..º.·~.'.ras·t.·(·land Inc. as Its new advert.l~m~, arree
agency. ~Willf;

Rr
Joining. up.: Van Barnefeld Ad~r,~~ "prom
tising of Snnta Ana an.d Burton ~·¡'.ham
Booth Advertising are new mem! ·u·as 1
bers of the Western States Advertí~,11 \h
ing Agency Assn. ·rreati

IDurst
SA client: Club Colombia Beet, ;'houG
Colombia, South America, has 'ª~
pointed Jacobs Gibson Vogel, Nei.¥
York, as its U. S. agency.

Public relations firms merge: Gleal'.}"''
Strauss-Irwin .& Goodman and M;e, .
Fadden & Ed<ly Associates h~~; 1i·· ·.
combined and wíl] fun~hon und~J::
the name of Mcf'adden, Strattrs~~ i
Eddy, Irwin & Goodman. Maj)m: ~
domestic offices are in Las Al1gJ~le1 .·.•
and New York; Eütop;ea.n <:>;pí:it~' 1,

tions headquarter 'in Landan, I'~ : .Í
and Rome. In additíon, the I:te~ ..·.··
company will maintain a ~comp.le~~}
ly staffed office in Palm Sprin.gs
close affi.líate oflkc. ~t!ll\$ iha ·•f)!.f~~'....;
try. McFadden & Eddy's cnrr.~·l1•
interest as \Vest Coast partners ~1

Audience Building Counseiors,. ~I
company specinlizin.g in natÍP'f:ti~
publicity and pro.motion of ht pl''Xl''
grams, will continue until season

e..n.·d···'····aftc.r'.:v:.h~.cl·.·1···...a....Jl.·s·u·c·h RQ.•t.iv·i·:t··~~~IIl· ...·will be consolidated under the n.e~v', . j
ly merged company. ii I

El¢¢ti'onics firm pulls; s\YÍtch; ¡;:¡:o:na1·t
Corp, of Americü bªs ap11oint~!'
Doyle bane Bci;rrlmcb '" !Is "1'1º""11'; •.'¡
Assignment takes effect 1 · ·· ·
1964, Othl"r af'>poinfments inclu~1

The Goo~lHumor Cotp,;, sü'bsi~li;~41:~
of Thomas J. Lipton, to J. \V.alt:E:



t1:1 F'.o:d4te.1•
~~~~·.·,,~~~~~tu~;·~~,.'••,..,'''····,··~~f~~~·~~\~'.tfl~~pt1d$lt'l,; tll~''í\t;~~-J:!!~l1$1 ~t'Qf;í.Q;.;:
~>S:t~~anwi!fl~i: ..F:r::~·~•.,io::u:¡;l:y;-he 'Wl:)t·~
8:.itxeetifi.r ·éif :n-e"IN1l$~ ;s:ports ilil.t:'. th-e
(C\1'7\I¡•:f,1-oj¡,,¡"""' 'lli'i•""*""' -~xl'i;~it:t:~U(.(,A.._~--,~iii
~~~r,1:5~ t,n th".'! ~~.le.s-

~r~-~~1;~~~~,~~~~!t.>·-~!--··lmw. & \~~l&'h ~j!l :str.t ·~·Jrl~J~,l;QJ.l;,~
~f~!l$l'~th}!U::r:ls;t·Ai:.t· .m.er~fc;e.

~uli!~'n'k•!-1~- F... Q~~]!::~:i"-·t:n:a~·srfl;c£a·m:
1~r~ff~relii~eil't:~;t ·a~ooi B'art'0:n~
O~t,¡~t~~ ~s~;p~i1'*~~'ª'""·~.,!.4••~-">lL.
n:.;.,,¡¡c.;"''" r ,.._ ·~"""''ª'w'"''""''L,ª'"'';;J •1-...,~}0-•o-
·~:ui.~~.b!.l.Zt' i~!~S't.:b;t:~~~~,~J:J~~"P.!W;'~:-,+:~~- :.t?:.i,~-;g·~-

ll)rt.. He ~va;s éJ1:FW'aJtre'£ rtt .the 8res.
;1xt~kOu~

GEo·n11;:EF.AHfi\-N, tu a:s!>:ociat~dl
retttl:r of medica r;e!!l-eai:eh at Ycmn~&·
Rubl~;J'w_. .

-YWtt:t.AiBP' .S~uwfü ~:1·'.itJeJ,1~~tlof
1:-V:ílhr¡,d &ufth A;ss:o~,; ~- .i1.e.~v

· a L ¡r.·¿·" lll •t¿·· •a,g;enc~ xn t1.1~·U'Tiar:. tan .-ilitf11-mg ..,
DetrfiÍt .~mtth has been dire'Ctcrr uf
.,;i· - --· •. ·-- -r-. ·~x.11·n:v·rr·nn· - - "t'·a:~v-ertisro·g . m: ~-v .£)~:- .1. ¥ 1 -- .cttm .
é.A1;p; ll 1'.Elm)f' <1xe-e-u~

with L:~o:Bt1l'tieft in 0hi£ago.
He·was forn:renly· vie.~p.res1dent :a"tld
:sal;!35l;mamt¡~er for Pr.o:d:ucing Artists;.

:RolíÉ-lll: sr. MAmtt'R ta 1S.eni:o:r
p,te~idJ!nt4f' '~f'.~Ca:nJt·;Ei;'id:k$on1<lLJJl
~'flítI!lger .Qf the- ,Dehoit r:e;ginm~lof:.
fie&.. R.. TMo~us liR©:GK'M tn wee
p:r:esid.ent altd :snperv!¡s-or~su.tceed
~ng .M.a.rl~ef,, for· t-heBukk actount.

F:~:1.;; R'.:trin::1~x:f - ···resident-·--·--· -- ---'·:- " -- Q .. .'};} ·-·· --·-"
qf' Adv~rti$ing'1S Los: Arrg~l(:ls
0-ffice,

J-AC:K '.D.oNAálf:E to: ex:eeutúre vie.e
~tes}d:ént.Qf ~óp;er OutdDO-rAd.ver
~·'-·-·-- f ""l· d"1-·· Cl H --·-- -·_µ£-rog o: 'v ..en: Me-;.; a.~.__e \Y'fls..na-
tim:i:<t1 s•<tles; m.arr:fl:g~rfat·~TLA~Ty,
L:o& A11geles,

E'ó.BE!rt P. TERRx to vice pr,esi
d.ent ¡and itcc-o:nnt sup.ervis.or \Yi.th

Gathwd Advertising in PhoQ.rtix. He
was f<n:mctly Pho.e:ni:ic m-amrgcr for
VintJyiu:d- Hcrnly & Assoc.

M.i\'mnN' \ V!i:u.rcnw bHs, resígned
as ptesident and "Los Angeles
rmtt1agel'." of G~yer.,M0't1e¥& J;J_aUard,

.ÁLBE.RT }); Ross. to' manager af
the .Denver ofHcc o:f NelsCln R.ci:bcrts
& Assoc.1, 1succecdrng retiring :Mon
.BI$ D. 'Iow:NSEN.I>. Townsend will
:sen:'~as- á.i'i advisot .qi) -ri rm.rf:-tiI;ne
basis.

JAMES E. .·MeMANUS and FRED
\VE:u~íERLIN"G to viee ptesid.ents Qf
Yuung & Rú,bica:vúi fün1 Frandséo
-0ffic~..

Ro.BERT F. GALLAGHER to ERWL'-"

\Vasey, Hnthrauff & Ryan fo Phil
á:delphia as public relatiQns a.ccQunt
execütive.

DoNALrJ A, Cot.VJ.N to vice presi.,
dent iapd general man[{ger of the
Jlouston nffice of Ketchum" :Mac
Lend .& Grove. H. DALE HENDEESo:N
was alsn ua.m:ed vice p.tesi:dent.
Tao~:rAs C*.SEY: and JPs'E.PH C,

~RA~KLI&"; to vie.~ president~ at
Campl;>:ell-.Mithun in Chicago.

EDcAR J. KAUFMA-N"N to vice pres
idemt nf .Pa:rksoB Ad vertislírg.._ -

I

rl/i71···:·:···_.·./z:~--·.:_ ..· . ..-r;i...-.[ ....·.··.1_•.·.·'(J,·";,.:.·_.-.. ·.•·.·-.-··.·.·.:·.11.•.. :·_·_·.·.·.º·.·1_-...·:e.. t·······.··h········_·"..·..ª.·•.··-.·.'·n···•····· .. ·.Y·<·º ..· .. u...·.·.•·.·d···········.·.···:···s··Jl. .s.-.-J;t_.·.·~·.c···.··.•·-.•.t.·--.-..."·F .. :.º....·.-_·r····· .•-.·~.·.h_-.·.·.ev·· ..·•.-.-••..-_··u···.•.º•.. 1.••-.1_", .•- . "" e .• - .•· .' ••• .--. e •-. 1s m<01t.1otÜY. a :s.ource be. ~o.la.,1.t mus.t .1'>.e
-s · ) - y-' - , " ·· . l swvedi t.@~. "Wlren •a r1aeiio ot tel'évisit.nl!

roedmm 'C'/ltl. düi th-.118,th.r('l;u~fu.a, cot1sist·entJy ..hrrn:est .and imia,gi.natl've ]oh o-£:pub:He
s.ervl'ce; r~-rl;l:g";:na:m:ro:faxg¡.1-11. ho.-1.antl.ttJ hu11d far·it•s.elf a Fav:o):al:ile image •.Sub.tly and
l1fe-µil;:~l>;l,r,th~l--'~';s.1;1,. :ttJ:i1.J-;(;)l!f ~t,:U1;e•ª-.d·¥e.i:'lfí~ing .. , .• and ·t.h-e.a~v;ert:i~er l-ien~ñts.

J::t1·tlie. :ma:t'heiP G"t 1111b•lit1,s~11¥:~e, lD.d:t;h. N~tl Gen&1tal :p,rnpertfes itt B.oston., -
'iVN;A,CR~Ilr.:o r!):~O:)Rt1d WN.~.0-'T\f tú:h~ 71)• ~ Lcr:n,g¡¡a.go'.m.a:de .it their ioint
)lq!¡;tn.e:S'§; ·t;o: "lD'.e,~ ~ttªl ~ºrº.~ g@e'l·:w;'i'U'Jifntfi.e cro•mI:I1MX-,:i"t;y, lf1 f~;tefl;!I'®~.•tlier~ ·weª$
:m'.µ~h tJtí@;t ·w;a:s:0f~~(i!;p;p~l'!s~:r;fg¡:l~~l:'J:<J~rfl1~1¡Jl,i1J(t~r~s-t ·th:e ~o-mm:qnit~ th:ey serve.
Wifth mt<n:r©.pli.on~sa:r:tcd. ca.tn:erasit w-~Ad R-aiHu .and than.net 7' to-get.her set new
~tl;lrxill1'ª.;t;dts ;,p;uh\l?e $':e:.I;~i:C:e ;i:et~or:t2ing:a.nil ;i:e;e:crrdln:~fosue:s· fálflll ev®t$ a:t ~.1*et;¥level

~ ,_. ---. • 9.·.··-·.··.··.· 'j::.__·,··º'.·.·.-.·~--i··-·.·.•-.·--.1.·.···---·1·.··~.•...í-=•.'.-·.1·ll·····..~.· •.• ..·.!······t·n··.··· ·~·.····.·.·.•·.- ·.·.~.··· ..·_··_;.·:·a······· '·•.-.-~.·.·.·· ..·~.'_•~.i.•.-.·...•.~iº.•.".·.;n·.•-~ª.ª.•·.·.111.. :·~..P··.··.•.:_-.~~·.··.·.·.v······g·ª.i.. ·.º·.·.h··.•·.h·•.-.··.··.~.~.· ..• <.·· WNAC .~ruo, aiid WM~C TeleN1s1~n
•. -- ;iiiJ;!Glí~n-ees. tva:s: ;TueeU: "t:i\lngí))l;e,,massive;, FF~·:rm.
·I' :th!& .a-.p¡;tt'.'o'\l"al,t'htii' st-ati'lín'·si ad.'Ye:utriin.irmust
:i*-1-~~t~bl~:~~lll'.;~£1,t•i:e~~tttli.ou,gh. :stil:d:fmiu.a.lI~:. l\.ft_el';

.ilt a.. e'astcr:mer ~.ail:J i's :mar.e :l':e~e::wtive to a :s~Uin.g
:i;ma,110.S:i:.t'Íml. when .ha ar i(ílhe; ltk;es the. s:alesman,! l
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TV MEDIA

Broadcasters seek
Growth of integrated commercials, piggybacks bring
demands from stations, representatives, and clients for
new definitions, practices, policies on tv commercials

TELEVISION'sability to sell effec
tively in short time spans is cre

ating a new problem for the indus
try. Advertisers, having found that
30 seconds is often ample to do a
job for a single product, are now
running two commercials instead of
one in a single minute, with increas
ing frequency.
As a result, broadcasters last

week were asking such questions
as:
"How can we guarantee product

protection?"
"How can our stations clear the

commercial until the last minute? A
multi-product announcement must
be seen; you can't just read the
copy. \Vhat do we do?"
"When we see the commercial

how do we know for sure if it is
integrated or not integrated (piggy
back) when NAB, and many others
differ in their opinions?"
"If we can clearly label the com

mercial as 'integrated' or 'piggy
back,' how should we charge the
advertiser? He's really getting two
commercials no matter how you
look at it."
These questions once were more

theoretical than actual, but today
they arc very real.
Among the advertisers pushing

more than one product in a com
mercial-usually by putting two
30's back-to-back-· arc such giants
such as Alberto-Culver, American
Home Products, Colgate-Palmolive,
Chesebrough-Pond's, Campbr-ll
Soup, Com Products, General Mills,
General Foods, and Lever Bros.
Compilations by KNXT, Los An

geles and the Station Representa
tives Association using BAR reports
emphasize how the multiple prod
uct announcement has grown:

• Between October 1962 and No
vember 1963, there was a 380%
increase in multi-product announce
ments in Los Angeles.

• The Station Representatives
Association's compilations for the
week of 14October1963 alone show
that approximately 85 network tele
vision advertisers used shared com
mercials for about 295 products or
services.
A conspicuous user of the back

to-back commercials is Alberto
Culver, also one of the first. Alberto
Culver's president, Leonard Lavin,
endorses combining two 30's for a
number of reasons, among them the
fact it "gives tv an extra advantage
in fighting the rising cost-per
thousand.
"By its use, two low-budget

brands can share the cost of a min
ute announcement-either spot or
network-and in this way still get
the frequency they require," Lavin
says.
An American Home Products

spokesman says his company has
placed almost all of its products in
shared commercials at some time or
other to save money. The only cri
terion on what should be back-to
back with what depends. on the
products' basic compatability
(products like Chef Boy-Ar-Dee
and Bisodol for upset stomachs
would never be put together, for
obvious reasons. Nor would two
competing products like cough
syrup and cold drops be considered
compatible.)

None of American Home Prod
ucts' commercials are integrated,
but arc simply two 30's placed
back-to-back, with no bridge.
One leading advertising director

who is against the clutter created
by multi-commercials is John \V.
Burgard, Brown & Williamson's
vice president for advertising. Yet
Burgard is accused by one station
representative for his company's
frequent use of 30/30's. Burgard's
answer to the charge is: "Whether I
have used piggybacks has no bear-

answerr"·'"'~''"'',,.,,..,l!,_·o¡,~-
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Back to .baek.fo.r P&G
Gleem cmil PreJ~,both P&G
p;ródiu~ts, are jaiJíed i.11á tv
comm.ercia.t i4Jllicli mnkes no
.auempl at °''integr;atiorl." a.s.id.e
Jnom mediei:'li,,e-cab:iiiet l'it;k.
P&G, úw£il.e11:t:a.lly,<foe.s11'1
lik.e to h.ave P&=G eo.mmercials
mJxt lo lJiggybaek spots

- ··: .,..,•... •d'' k:· .··.·..,.. '°'1 dl· :~ar¡q.,.•;.....um11,· gtr.:J e.s.
I . ¡¡,,41/~;.,,'l //'w·• '' A•J•:,1'.ilf'' """' ...,.,,,.,.,.,.,..,
!'RtlJ1l~£f:§lit111.1 'Afl'r r·J:iN::;,J.:tf~ «.!<i~'"'e"'

u1•..,•.,,.•,'·'·'" J! ,,.,,.,,.•,~,,ft D), 'T' ·1· \Him ~(if~~·,~lfi/.k;,llí}/l.\1j1¡l'), r,f.!l•f'.ª1 :.\!"

ilJl."tlflifiÍ'fíi'i· /jl.tttili.J..~l tl'fft:1/~h· .f!iffifJ}l
~ ;~"'f'lJ,,·:·r:·~•·.'m1il:7:~Jif., :'lJ.''1'/J··•;í: 21~ .,I¡ I!&,~,f~Lfi...,..•.....•..r~ .'!} . •. . l-1!- ,If!.,... 'fl.l"!;.,.,n

J{t.~tl.IJJ iJ:~li.~~\,$Jjj¡'jjj'Jj,

;o •• ••• ti,fJ,1!1.il~sJlíttJ;if,~~
I~ :'hJ!i.lli' fifJ.'6.lJlj• p'r'{iJ'.l.d'i!dl" ÍJ~ jJ'jjl'i!l,~ff!.ftf.fJ
~'"' /£Jlli.11/i p.t11nl),
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TV MEDIA
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------···----~
Beecham Brylcreem commercial extols hairdressing, then makes midstream switch via logo bridge. to sel! .Macl.ean'.s t:o.Qthp.aste

ing on the subject. I am sure that at
some time I have, since in the over
thirty years I have been in the ad
vertising business I have tried just
about everything; however, it would
be difficult to say for sure since you
can start a long argument these
days on the exact definition of the
piggyback.
"In none of the articles I have

written or speeches I have made on
the subject of clutter have I men
tioned piggybacks. This whole cru
sade urged by the ANA Broadcast
Committee for the past two years

is concentrated on encroachment in
entertainment time; on the frequent
interruptions, particularly at the
station break; and on the excessive
time between the close of entertain
ment of one program and the begin
ning of entertainment on the fol
lowing program.
"I, for one, do not intend to de

bate with representatives of the
broadcast business the content of
an advertiser's commercial. That is
up to the individual advertiser, and,
interestingly enough, the time de
voted to commercials is the only

KNXT, Les Angeles adds new rates
In what could be a portent of things lo come througltont in
tfostry, Jf/est Coast outlet sets higher prices for "mnlti1>les"

CLASS UNITS BASE 10 PLAN 20 PLAN 30 PLAN

Class "CC"-1-51 weeks:
1 minute 2 $450.00 $290.00 $270.00 $250.00
MPA minute 3 550.00 370.00 340.00 310.00

Class "CC"-52 weeks:
lminute 2 $400.00 $270.00 $250.00 $310.00
MPA minute ~ 500.00 340.00 310.00 280..00.)

Class "C"-1-51 weeks:
lminute 2 $400.00 $235.00 $220.00 $195.00
.MPA minute 2 500.00 300.00 270.00 240.00

Class "C"-52 weeks
lminute 2 $3(>0.00 $215.00 $200.00 $175.00
MPA minute 2 450.00 270.00 240.00 210.00

Class "D"-1-51 weeks
lminute l $200.00 $110.00 $100.00 $ 90.00
.MPAminute I 275.00 145.00 125.00 105.00

Class "D"-52 weeks:
Iminute I $18().00 $100.00 s ~)().()()s 80.00
MPA minute I 245.00 135.00 115.00 95.00

;4,i
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non-entertainment element that has
not increased in time over the p.as.t
f

,,
ew years.
Burgard concludes: "I lÍlight sug

gest that the individual would he
well advised to join in the rneve
ment to fight the encroachment on
entertainment time and füe subse
quent, clutter of non-entertainment,
con-commercial elements before this
practices vitiates the effectiveness
of television advertising to the ex
tent that it ís no longer attractive t0
the advertiser."
The top tv customer, Procter &.

Gamble has done some sharing in
its minute armounoerrrents, but iu:
general is relatively free when. it
comes to 30/30's.
P&G, which spent some $17 mil

lion in spot tv in the third quarter
of '63 alone, .íssued a strong state
ment to its agencies and rep £inns
recently, saying that it wil] not pa:y
for its announcements if they an~
placed in triple-spotted pasitihns
alongside piggyback commercials,
The warning was sent via CoJÍlp·

ton, acting as "spot poordinatirng:
agency," and signed by Graha:nl.
Hay, broadcast media supervisor,
Significant excerpts from the P&O
letter follow:
"Today, with the cfoveloptnent af

the shared commercial and tlw
varying definitions of the integrati!!d
and piggyback as 1'egards these
shared conunercials, the ;p1fnpoint
i11g of triple-spotting occas.i:ons Is a
more complex job. Nevertheless thtS:
pinpointing must lw rlo11e for: it is:
readi.ly apparent that mang ~i~'a;t·f.Jlél
commercials nmst, to. the viewer's
eye and milul, be 11ofn1:fngmm'e l'ha:tt
two distinct c01mnctcinls •...

As far as P&G is tetJ.ée·l'.necl,(1:
shared comn1.e1.·ciat will b.e co.nsid
cied a.n iluegra.tecl o.ne,.mu] tb.znrSl
actimlly only one comnrnro1xil, if n

me:
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tr.~itlff'~h~;~m;:~~®Ufl~,,.·~·1iQ"1~l~~~~Ji
;l:~mmll:tA{!lial fa-1:1m tl~ ~;i~!Ji!~~Jrr'1;J
¡~fa:tdie~·t:w1© i~mitmi~''I?',&p~~·CJ~j'$~~'

~1(1)~~ Marn:u~I~urer~· ~1·& ~l
~~~t~~f!: i;r:l~:~~º.W:me:re.f~l'\¡;l,fl~\\les1

l>íLC:k :tt:i~:d~':b1rthh~ti~e@:t\l.'tlte ·h~~
liitC>crnm, !a~d i~.:!~~;tr~l~~~e~fhll'f fa,.
:t~µaJ:e,(,.!.t11@1u¡g}l ,tls;}.:,~r'tl;$i~t1'~. t\~~~
h'itiill~i!l~ífietetl't'.ptel.dl:i~t~:.TJ~ ,¡¡:~)J)t,.1
~~~~rª'I.w:its eJ.~~red.·b;f·.eh~.~A~
C,~Q,~~£~~t''illü~ll~c.mli~iderl\tti~n.,
P&l'.:~1~l:tt~f~"'q~~\'eiit~me~;i?liS'ta-

tlon. t;€fpt~$~nt~tí~'~'$ I!t m~,
:~:t~D:Ste'~r~hlem:s1m'tl:t' ffl)1
'l\Q¡~..,ilf'!!!!ii'i;"'.J:;\C;i\I',,,,"",,' i·,,, Ii !•!t ,,, '" .'f¡<i'¥íh ,.,., ..,,,Jr~%¿" ~¡J:~\\'J.U.e.l:s;,,1;),.t'tl 1" ., l..S: 1\1, ~,\f.q,i;~. ,~~
.~1~tt"11n~~'iíiil\1~trhi!> '*'€ílm.£ri> .f>: 'th~~r,sia1ff,,. ",...i1-51it ,..,,~ m·,t,'1! "'--',;,~·!4k.,.,,,..,,.,:\!_,_'1' __ .".~<-.}!<""'1'· ,_ -- - ':':1;· - ·.:11 • .,

![' .. • ":.@•;• ''··''~ >(]'lJ .. ''.' :'f''",.'l,'<J:t,\~Ui 1"l:l;1í,~~!;,:'!lA.;te,~,t;Q:,;· ~'. S.:3.lL~Sl

»1~Jnl'l'.ttffi'l,a'tl:d :~i~i@JJ~i~tI~g;itlÍ.,4\:o/~J;;~\..,,
''ll!l;. :: :.;¡l., ' ' ,') '; ! ilf:}' '; ' ¡~:¡i'¡:J('>,:~~',,,l",::· • ,''"'' .'::,,g.¡;;Jlflo:~1,,s~~;s u :r~ ~l.:{¥"~¥'!··~.\\'¡l;&J. c~D1s.e
~1~~l:&J4l't!Slt~ a ~~rl1ZI4't1 £~1í~.he:
~Í.ilÍ'i:<l},1l:~!íá'S\ ~Ni:e'.JJ ill'~t:Iffaªr tlil~~Yf~J'$t~¥1$'
~\'l:ro1~~1 tíl ,.nbttt:itt p:t:ci:dunt
;i?:rt>t:~~ll1r~í!J,,,~t:tfe~ttlt~n1rtml~e:i:~In.~'
:~;"'rtl'"''•F~:l""'"''l'L'i:l',¡;...,..,., <1 "' ,,,.,,,.,.,, ·~;,r
~.810- -_.l;1.tk_,.k·vJ.;J;'ft_¥ e ' "--~~·Ji:¥1:~~~'·f!'ª '~f,.~\¡¿ -~"~¿-,J;,

~fi" Rr.cst tn 11~ 1ifa:¡:1:n'~l~~~~11:t~ili'~~1tls"4
re~Ltll~il,~n~'brl!'i:~~nd ~trtlles
,",..;··¡¡,fü~~~~~~~,~'tx~~~~a~a·:i~~~J~.
rr!:e>,. Is~~is; ,};)~ ~~l~!ll;{il~,.,:aU the ¡~1tant
'~lfil'" ,,,~, ~; t},,' '· "'-' ',".',> , '{"n?' ,,,;1 'l:'i. ;,p,\%.l'.r:1~,0'r<11t:11os ~"" :\'4,1'~,~1€!'.X~!;;!. fl.mm~
~~(;.i1~l1.S;$[0&1n:"' mld 'tbi~~; ,~~mtSi

I

Hat• urge~ rie\V d.ef'i'rti:t}Q:fl$ ~l'l.dptª~ti~,e~
'~~,,Y,~l•ptt"i~J'.l~·tt.~l~.¡wr,~~l'i!ft~s,'f(i}l' mtllti:..;p1,1()ó\o~l:a,,il:ilP:t1~'~f}1n~nfü1
'l:í1J*1~h~~ll. ~11g~psmclh;y 'i".'bu matz A;g,enc~ hr a 1J\l'Cmimtndum. tu
ft$; $.t?n;tdvt:t~'.l~l'!J;~~t~$t.h~·tf:e\v· F ,~ O: !git:üut1d ~ule~·~<'J.tl't~ir:retl
Íli a'.}~.tt~rfa:om 'fimupton. mnl asks lYlrf ntfaer hrr:g.e:a:.cl~:e.rlÍ:s:ers
ma~· i1.0t ·~,í1tft'tll1~l1th:~J'r.gi:YJJJ;:J:i1~$;,also; 10.t "~~ri·~:JJ~J::¥vítb bPUt the
:f::ú:d'.er:an:~lP· ~ C~ ~''lliutlung; .a;g;a,~·lfatz cibs'Crves.!l;"la:u ag~ucy
Jte:tI;l1~$t~d~tlf~ditF,(lr ~'fl.~· :(ít ít:s $:hJ',gle-,pr.11cltte'to.~l:v~:rt:f~t¥ts
h.:ec:á'JJ"' th:e arrnQ:unce:mcnt •ra:u a:d.J'a:eeutto a ·1nalti-pro:d11ct
ll~Wm4il.t:.~üil~:rh~~~.J:n¡ph~i1w,va.:stari;Pfo ~pottiií~~B~t, :t~ multi.
,PJ;ndnct is:pnt ltarl he.en appto':Ved hy .tl:re.:Cod.e;ofB.ee0as a: ~dngle
anrrot.1ne.emen't-aí'.1:(\: d~is~t.u,t;.m.~re.ía1 b';;ftJ,'b~eu pl~R·e~lby the
•vé'l"ji agEn:e~· :tbn:t hrhught ·f.he e.o:mplia.iut!''

Th~ ~:~tz,m.~m~ta11dum~~ks a ífJ1mb~.t:·.qf que~tions about
ne.hw0rA.aürl spo;t trnnmcr.I:i·al. pr,aetie.es,~ i'neluclíni?J• "Is th:e N.AB
d~n{e,:the:· prºi¡rer i'i:t~n·u.mertt 'f'o~'setf:itrg"3'0.tj:fttl'eteialpra~ic:es:?
fta.e:s: J:t ·clD the íob 1S:atJ,sfaetodl~ or arn change:s iuclfoated?: .Ho:\¥
~Íl:tl'(;l.l.tl oolilti,-p;t:n'l!'l~t líttílOOnrf'e\fti:ent~ be: in;t;erpretetl íu the
~;~n'fé~t·o:Enver~co:m:me.rdallz.a1tifin ·a:ml tt:.iple: spotting? , . £

'~¥&ªt.,tiotl'.$t(ntt;e:$:r:tluttei.1 • • , At what i:mint is 'fbti:te a ·setiousc
'tbre1at ·to thF: .efEed.i've:.n"essi.0'£ tel~.'Y'ÍRicm :achrcttising ws:a rnsult
,o;f '~Urt~•'ª'll'~'YJl~p~o:,se(l~rC!~ept~nPe,s:'of '~.trew·ªP,P't·oac.fo~s·hr
:a;gie:1iéle:snn:Cl,acl'Ve:rtisers'? •• .,,'\~.hat nhout p.r.o.d:uct J?totectionr·
.,~·,,~Í;l~l!ll~l;ª ~t:ttJi'.p·11[tctWet¥tp.(~g'}!bª~k~~o.:r!li~eg.r~r::re:t}~otn1tter"'

'" '' ,,,,.,, - ,,,,

eJ'ál~~ ol\l' t'be ne.t\¥or} ancl ·re:!us:e: them. thr.ougl:i national si;tot
m1lec.al ~katme.fs,'?'1

,__, .. -,,,,._.--, ' - '" • h- ··'"' ,,.-_-· ,_.,_ ~ .,.·,,,·· -·

.As a ;s¡t:ur,tcrtn estahUs.11 r::learn.r ¡gili'cl,ellne.s andf'o.r poliefos:,
~r~f;ZSY~}§~~t~tb~i~e·d~ffn~:tl@B}

1.~Tí;\i'~~lnte,g:tt:a·ted Awn!1't\f:J~trten~s...- t.bQS~~vhit"Jt'"'º'ild
,€Jei:nrly ~f(v,e1tlre a¡~pe¡¡u~anee o;f :one s'.i1a:gle :eu:m:mercial

~ .Ittteffir:ate~ p· .....b;atks-'tho:se í~hi.rlb:the · .Y:e,racr:e..iewer"··' '·'···!\?,"" • '1.g~.,, ''"''' ' ... "'' ,,,. ''' '' '" .:l;l... "º'' :'\! .. '.·. ,,.,
·w..anld t1e:garrl. .as 't\".o: eu:tnm.e:rxifals b:nt "'vlrlch :ar.e bddgeil in
. ';h m:an':~t a. t: ·"1'.Jif; f:or D"'EL 'n nó.val :a:: .111. le.Sllc . , ., .lle ...s ·"º· {i}l:a . '1 . . n, e ·ª"'".P ..... . ..s s g .
1anununcements1.,,
.'"":.,p·.:·•.·"1:Ht~"k-¥b~se\E··'el1 are .··1f¡y;íaü1·,··t"w·..,. S:"'í•tat····,.,,. ' H~~y ..•..•C,..~ ·~" ; ~ ;l,L ¡ ' ' U!!L.•.. S.,~ .•o .....e¡JiL • e

,p11.txdtl'.ct message1g¡ withxmt the: b:ri:d:g:íng \\!onld b:e requked £0.r
,,,,.,d .j ""J, ,;,¡· ii\llaJ1 "j Íilf t· ~m'n'(t¡·:<Ze''e (~:tl ..e ~tP~.U íaS.S. ,I '.e • .; ,,Un.•• w:. n"'ª'

&rn~e ¡ad~ettísersar:a t:0·1.rtii1:g rtP "vith .de.R1xit.lf.>n~;~.:Ka.t.zsug:-,
~~fs; als~ti~~ '{~b:J,t.c:t~~a·s'.terssJmJidd nt)$e the BQtle boattl to
ídíl!'Slg~J:áte;·S:Jil'ii\xefl ai'lút>miéemenfSi ;not &Ímp}~ t3S fotegf!ated Qr
'D.i~grl>~~~~1&ot ~~·.£ª~:r1uJ~·iJl.t~~i~:t;~.d,:(h':): í)ftegtat:et;l:·piggr-~--·"',, "' -- ·;,,. - ' ' _, -, '- - - -- ' - - ._ -
ha:e~.s, (e~' &:trafghí:t.pJÍfggfyb·ac~. tJ'.rtdc.r Cn:de: pro.visfons both
·<c.,;;¡·,., ·" , .......•... ,,F ·"I·· :e·•,¡.,.., ···•t'"''· !L,,;J._• · •·]tl',;1;1; if J,r1f:@;gr~.t~!'• ma.:c:. 1m"'~'gr.a~H,.p1g¡m"waeKcs eom:mercrn s;
'"''1tmld 'f§¡ualif'.1; as £ingle anüo.'oi'lf:1ém~nts~ antl p1i~g~.yb'a:~ks:·as:
t~f~;·~t;J;t:t~l;~,"!'

::mat,z a'Cl~s '"sum.e Í;me'"trs'" Ebr .stat.fon.s to éo:ns'Íclér as practie.és:
•ffl'····1·"···· ..cc.1~ ··'··· 11 .•:·• ,,. ·····.1···· ·.•. It~··:r~~'•t~t~·~':!'~r:~tiafi'liil!S,)Jl.~s;s~~.~~s~Qns ~n\'~ m;&t•lEemi111n,,tn.

:ahus::~s]¡illeqm~tti@''tb~1ftall mul'tí-p.rf1.~uet ~Ji:nrfün.C."ement.s be .sub.·
lftitt~~Iw th~r;¡~.a~~·~ Foll~~11'"·~~lb;l)~:at:ld. .d~sii'.g:rratJon a,s tr:nly.··'·--:> , :-.

!'tlte~t7alJE:cI" tme;g'rJiited ::t~'i'.~~~b:a..~kli:ot ptg;g.yba~k~fox t:tuly Jntéo"
!~~~~:d~@~ ..~r:tt~~m~:tt:~:~b'.~'f:'g.:ethe :re;~n1ar r::at:e' £:or~nt~~a:ted.
P.~~~;>fh~:.·:cl~n<rg\~lfitJ:~,~f 1thl!: at~p1:.o~'t:i:t;lt'.c~até;sf<it 'l)1~g~b'ª~~s'
"I'·.··.·, ·.. ·' ';'Gii'.. ··f'"· "t. · · , ·· ' , ...• ;·.~;J,!~Jt;~·.~Q.~1ií.0L liJ:•~:~pt:!")prliate ;rate ..
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TV MEDIA

should plan ahead accordingly.
A CBS TV National Sales, is ex

amining the number of companies
splitting the minute. \Vhat the firm
decides to do will depend on the
degree of infringement.
KNXT, a CBS o&o in Los An

geles, is one tv station known to
adapt its rate card to multiple prod
uct announcements. The station
charges a higher rate for one min
ute spots which include more than
one product on the simple reason
ing that the advertiser is getting

40

extra value. The cost ranged from
6 to 36% higher for MPA announce
men ts.
'We're not triple-spotting, how

ever," says Ray Bindorff, general
sales manager for the CBS o&o sta
tion. "It is not a money-making ef
fort but a dollar-trading effort. We
use the MPA minute during a sta
tion break or within a movie where
triple-spotting is acceptable, but no
place else. We think it is progres
sive and the right thing to do. We
want to point out what we think

Nearly everybody seems to be doing it

Tabulation of commercials monitored during week of
14 October by Broadcast Advertisers Reports ami compiled by
Station Representatives Association shows the national advertisers
who used piggybacks and/ or integrated commercials on tv

AMERICANTOBACCO:Montclair, Pall Mall.
ARMOURANDCOMPANY:Dash Dog Food, Star

Corned Beef Hash, Dial Soap, Parsons Amonia,
Princess Dial Soap, Chiffon Liquid, Star Chili.

ALBERTO·CULVER:Command Shave Cream,
V0-5 Shampoo, V0·5 Hair Setting Lotion, V0-5
Hair Dressing, V0-5 Hair Spray, V0-5 Creme
Rinse, Rinse Away, Get-Set, Derma-Fresh Hand
Lotion, Safeguard Spray on Bandage, Subdue.

AMERICANHOMEPRODUCTS:Chef-Boy-Ar-Dee
Ravioli, Infra Rub, Dristan Mist, Out Gro, Heet,
Easy Off Oven Cleaner, Easy-On Spray Starch,
Bisodol Tablets, Griffin Liquid Wax, Quick Dip
Sudden Beauty, Chef-Boy-Ar-Dee Spaghetti
Sauce, Aerowax, Bisodol Mints, Sleep-Eze, Dri
Brite, CompoundW, Sani-Flush, EasyOff Window
Spray, Freezone, Chef-Boy-Ar-Dee Spaghetti
Dinner, Woolite, Jiffy Pop-Corn.

BISSELL:Shampoo, Shampoo Master, Aerosol
Upholstery Shampoo and Kit and Applicator.

BLOCK DRUG: Dentu-Creme, Green Mint
Mouthwash, Polident.

BRECK:Shampoo.
BEECHAMPRODUCTS:Brylcreem.
BRILLO MFG.: Scouring Pads, Paddy Scouring

Pads.
BRISTOL-MYERS:Clairol Silk & Silver, Clairol

Loving Care, Clairol Hair-So-New, Clinicin, Ban,
4-Way Cough Tablets, lpana Hexa-Flouride
Toothpaste, Excedrin, Clairol Shampoo, Bufferin.

BEECH-NUTLIFE SAVERS:Fruit Stripe Gum.
HELENE CURTIS: Secure, Enden Shampoo,

Helene Curtis Spray Net.
COATS& CLARK:Zippers.
COLGATE-PALMOLIVE:Colgate Dental Cream,

Code 10 Hair Tonic, Cashmere Bouquet Soap,
Action, Ajax Liquid Cleanser, Vel Liquid Deter
gent, Super Suds, Palmolive Soap, Lustre-Cream
Shampoo.

CARTERPRODUCTS:Nair, Carter's Pills.
CHESEBROUGH-PONO'S:O-Tips, Vaseline Pet

roleum Jelly.

CARNATION: Evaporated Milk, Friskies Dog
Food, Friskies Cat Food, Coffee-Mate, Instant
Non Fat Dry Milk.

CHUNKYCHOCOLATE:Chunky Chocolate Bar,
Bit-O-Honey, Kit Kat, Chocolate Sponge Bar.

CAMPBELL SOUP: Canned Vegetable Beef
Soup, Franco-American Spaghetti, Red Kettle
DeLux Soup Mix, Bounty Chicken Stew, Franco
American Football, Pennant Offer, Beans &
Ground Beef, Canned Chicken Noodle Soup.

CONS FOOO: Sara Lee Apple Danish Coffee
Cakes.

CORN PRODUCTS:Mazola Margarine, Knorr
Soups, Nu-Soft Fabric Softner.

DU PONT: Teflon for cookware.
DUFFY-MOU: Sunsweet Prune Juice, Sun

sweet Apricot Nectar.
EX-LAX:Ex-Lax.
R. T. FRENCH: Instant Potato Pancake Mix,

Scalloped au Gratin Potatoes, Copper Kitchen
Sauce & Gravy Mixes, Mustard.

FLORIDA CITRUS COMMISSION: Canned Or-
ange Juice.

FRITO-LAY:Corn Chips, Cheetos.
GENERALMOTORE:All Buick Automobiles.
GENERALELECTRIC:Hotpoint Washers, Hot-

point Range.
GILLETTE:Deep Magic Dry Skin Conditioner,

Tame Creme Rinse, White Rain Hair Spray,
Paper-Mate Pens, Silver Curl, White Rain Sham
poo.

GOLDEN GRAIN MACARONI: Scallop-A-Roni,
Twist-A-Roni, Noodle-Roni.

GENERALFOODS:Post Alpha Bits & Toy Offer,
Maxwell House Coffee, Log Cabin Syrup, Birds
Eye Green Peas & Pearl Onions, BirdsEye Mixed
Vegetables With onion sauce, Post Tens, Dream
Whip, Jell-O Gelatin.
- GENERALMILLS: Trix, Twinkle Cereal, Cheer
ios, Betty Crocker Fudge Brownies, Gold Flour
& Coupon offer, Betty Crocker Creamy White
Frosting Mix, Total Cereal, Cocao Puffs, Frosty

is a growing menace."
The new .KNXT policy, in ~ffe-ut

only a short time, is not ''too dis
similar" than that of P&G~s,accord
ing to Bindorf, lt is more striet than
that of the NAB. he added.
The station does n.ot accept a

commercial using only the phrase
"another fine product .of' fo bridge
the gap between the two produ.e.ts..
"We even demand that two 30's on
the same product used back-to-back
have the same visual and audio
qualities," says Bindorf. ''Although

O's, Betty Crocker Yellow Cake Mix,.
Crocker Fudge Frosting Mix, Betty Cf~
Fudge Brownie Mix, Belfy Crocker Noodfe~1

rnondine, Betty Crocker Butterscotch Sq
Mix, Betty Crocker Cake Mixes.

HAG.ONCHEMICALS:.Calgon, Calgon Bou~
HARTZMOUNTAINPROD.UCTS:Bird f.ood,,!I

Yummies. -,
H. J. HEINZ: Hot Ketchup, Regular Ket¡.¡;h
IDEALTOY: Clancy the Skating Monkey.
s. c. JOHNSON: Klear Floor Wax,

Pledge Furniture Pnlisb, Liquid Wax, Shoe ,
Kit.

10.HNSON& JOHNSON:Band-AidShe.erS,
Bondex.& BookJe.t.Qffer, M.icrin.

KIMBERLY-CLARK:Kleenex Tissue. .
KRAFT FO,OOS:Kr.aft Barbegue Sauce, ~

Pineapple Preserve, Kraft Whipped ;c¡
Cheese, Kraft Chocolate Canaies.•

LEHN& FINK: Lysol Liquid, Medi I}Qick
Lysol Spray.

LtV(R BRO.S:Upton Regular Tea,. $Vi
ular Toothpaste, Lucky Whip, Wisk, 13re
Cannon offer, .OoveWhite Pink, LJfebu·qy.

LUDENS: Fifth Avenue Candy Bar,
Drops.

P. LORILLARD: Kent.
LIGGEn & MYERSl08ACC.O.:L ·"' M. c.~i

field King. ··
LOUIS MARX·& CQ.; Big Shot Mi.ssile

Budding Beauty Vanity, EasyWeaver Han
Boppa Bear Game, B.igBt.ui.serCar.

MILES LAB.ORATORIES:Alka-Settzer, .,,.
Day, Nervine, Chocks Vitamins.

MENTHALATUM:Menthalatum, Deep JI~
Rub, Ointment.

MERRIIT-CHAPMAN-SCOTT:OeVoe.Paínt
MAYBEUINI: Eye Make Up.
NOXZ(MA; .Cover Girl Make-Up.
NORWICHPHARMACAL;Unguentio.e, Aef

Pepto-Bisrncl.

NAT..ION.AL BISCU.IT: .Nabisc.·.o••·•.Sh.r•.e..d.de....d W1· .. ·.•.·.· .:·,~.. ;'.·~ .... ·•.Nabisco Premium Saltines, Milk-Bone •.. brfü
Snacks. . ~t!

OUN MATHIE.SONCHEMICAL: Squibb \ ~'II~
Vitamins, Squibb Sp.ectrqcin•T Throat L.1

P & G: Secret Cream & Ro.IIOn, Preli ..~
Prell. Concentrate, Milk Wave. Perrnane!1.t1irJ~!
soap. ·. I
• PHARMACO:Chooz, Feen-A-Mint.
PHARMAC8AFTLAB0.R~TORl.ES:Allere~t:.11 .

Deodorant. ilil,\
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GG-nera'l l!Hlls as mCJst r~ece,nt large
entries; Jnto the, .shared ,c.ammc:lrcials
frat~tnl'fy. Levéi: :macl.e its Brst re
qµes:t:s f~tQlearJrne~ ex£ s:ltared. ,com
m~tf~tals:itt N-~y"(il;)'tlher,.a:c~:otdingto
JE'llip1, .

E:lli.ot, a:s: \Xt.ell as many :others
from rep flrm& be'i.eves :the-NAB¿ ::.... 1 •.,, ,; ' ' .... '..•.-ode .on tlte&u.bJ;e~t .Is too va:gue·.
Th~- shaJ•éd -~otflmereial h:~-~

c.au:.s~ ;s.~tih.a p.r9hforn th'.at I{R&P·
~ ,r.ecommendi~·g tGl. ,its sta'tions :that
they· ·not dear' such :commercials
even thm1gh many .o:tber stations.
até. doírig ·s,Q~a~0rdhig lo Elltot.
Tt>u O't:t~11. b:.e says, ~hey cause a.

'b'l ,._t.1· " .. " '"'\'"' ,pro .' ,ep;r M1:e ·.a_s(, :mmJi,L~. ·y,e re
JU&t nnt·'~oíngto do It any more..
Advertis.ers think :we.'11ta'ke any~
thihg• .H1;>.W ·ean we :g~v.éthem 15:
minutes _p11·otection ,Yifh so many
mJ.1Jti;~pto:duot s,P<:>~s;?1

M~r~Sha;piro., v.p, and .e.a:.s.tero
'sa~s manager at: Tv!:R believes
.shared .c.amm.ercials.ar.e .going to he
:one o-Jithe major ptablelÍls: ·of spot
tv .i'.Il 19fl4:. Spanwrs fü~ it ~n. the
n·~tw~íb~nd 1,lé)'~th~y'te moving
itll<:J. s:pat he sayg:,

Slra-J?irom:xtes that 1,lll:til now, a
large number -of the multl:-1,'roduct
t:o:mmerd:als wet.e net kno:wn as
·s:u<;:httoJil they we.d~reviewed by
.o\.~: staa0n a fe ·. d .·.s: before airu~~ , .. .. . .w ay; . . . .. ..
\im~" c.a-us:J11:g ª la.s:tmi,n.ate prdblem
·m tcyitltg to maint:dn produ:ct.pro'
teetio:n., H:e lists ·th~se. possible: solu.
tioru as :stüp. ~ap:s:t

~ A '.ra·te .aard. ,adf:us't:e.d; for th.e
-~il'ñ Jt• . • •']- - ··i. f,1Y4£·.ti. miri:ztl:e, simtw':T ti111 fa.at .a:
RNX:T~L·os A·ri:t~.éil:e's..
• A lf1,,,,~J>-t.i.. 111,..+; 1 e 11.~.·al'í:intr•.. LY~. e- tte:·.lt!-L'.!3·, .a .11.'1.£. 11 .0,

tb:at. í1ú~ft¡¡te~ l~1if!le1'e'd1.n:efor ~ir:rglr:
Jfr<?iltrfrft. a:n'.1)tJ.tf'IJfJ"et/Wirtt~ 'Ml·r¡ JJirtd
ra'P,e'S!i6Jr 'muilt~pleJ!ilrHéluct. announ...

· - ""· o.n request..
-~ !J¡Qf'We t1uJ:f litt O'ff'd~rs tl're

p,'/fiy.(J:d Qn ·tkfJ; (1'$.SUmptfon lhat :an-
t. ,iJ•ntmm;xJm:e:nts iar<J • ar ém:€ ·prbUi.úct

' '1 .... ···.JI •· .,,. ·•· • ·· · ·~•,c;..·1L•'· ¡¡¡¡;í. "'··· i'i"' ··a:ney anc:ti raJtes· r;¡,r.e -~~.uJ'B!:<:li~.o ;¡:,L'S'"
sJbké 'if -tlt~"!f :in~tfl:de::ware·
tJl([ljT:t P11i1~1pr.fl-i'JJ~t,

OL. ... ,. ..• ·b···u• . . ~-~ ·• .... .. ·1·· ¡,;·.....:>..i:.t~.~:rt'6:e ..eM·e:s:u: IS uot'ea i,S:1-~c
·nr1*·4:0 a"'<:ierlt: ·:the 1'.1fFA oommet{::ials.__, .g,-~ ,~L, ,,,__.\~·.w;~:::.·~A;.._--·-··,_,_---,).i'!.1,, . _ .J -·~' . ;_~~-,·-'.~:__--·=: .. >~~"'"''._-~-·-._-,_,!í

.,'lh:u·:~~,1ft'buey ypur h.~ai:l~ th~
g:r~:r~.,.~"W:ettthm.igb fbe trerr.d 'is- un-
.] '' L'l. •n l <<>¡·,1•7 ·'JlMeffUra:UJ.'e., · . re .sa.:rs... ·vv<'f. se.e ev.en.
'k.r:"'·"'·..;:i.,.r··:u·,s·"" "'f· ·1't :in' the·· cuh·f<> :iind.0._-\5figJ:J'.M-_ ,-_,y-~ , , , , . ,.__.__ J:..L_.. ,,·:"'-:-u._.,,._;r.,., _; .,,
.•. ·;..'''l] .,,h. . . . ....,...k. . . :n-I·.c1~:ri>n:"~·me. . iusi..... av~ ma. -~re•., P""' . P•

s~v£iral :r'~pr.E-sentá:ti¥~s pairtti:d
¡;¡,.,.,.t .:1:-,"t·'"';k.,.~i1'1''"''7i'"'""''Ar··G';a: }<'i :r:e:a i\v;;rt~d0;1fh;~n;;;;;~s~,~~rtªahll~-
n-u.:l~·~eé.Jiftly' ll~c:om'.e :a :f~'lí!torin

sp:ot. televisiot1. ¥Ct tbc multi·procl1-
m:ct proTufoms 1n .spot t¥ :arc ,greater
h~ :.far. The d.íffierencc, is.. in fhe
s.cb:G.dulmg." Netwe.tks can p.u.t fue
$'a"s tqgetll'e.r 'in 'art íslaml position
witlri:n :a..l:ralf~hnur prcrgtam. Liocal
·s;tatíons, ·\vhich :ofteu lía.va :to put
them .in sta.tlon 'breaks~ é.an be left
wi.Ul tinie tl1e.y· ca:n~tse.IL

Fp:r e~am;J?le?.in ...príme .. time,
"Whet:e the .NAS Cade pettt'fí.ts1 :two
comm.ercial announcements .during
a..stat!fou break,, the station ;can only
sell the 60 se.eón.os' if it táccef;)ts a
.$0\/:'.$'.0¡:>Jggyba~k?«n.d the otber 10
s·e.~nds .eat;l.nofhe sold.
Steve .1\,fachc.ins.kí, former chair~

man nf the ·broadcast trade prac
Ü'.ées co.mmittee for :the Station
Re,pres:entati~es. AssoóiaUCin, can.cl
Ad.atti Young s.p~ke.s.mansays:

'~yer~rl10dy screams that having
t:wn diíterent pro.ducts hr nrre com
.me:reial Is one .commerdaL. J:f,s a
very se.ti.o.us ~toblem. The. )t:iewe:t
d<le.s:n!t understand th.e füífetence
l~~tween an .inte:gl':atedánd npn,,.
mte~i:;a.ted.9ninmerci2!'.l,.he ju.st $~
a ·bunch. 10£ preduets 'and :gets an
·nóy.erl.•.Themefically y.m:r can :put
six.HJs in a minute:. ·

•t:.aut .a& lot11g ras, W.e tie.twotks áO.
o.eJtt it it's: bft':td .t'.~:ttts~"s:ays 'M:t¢h"
Qinski, "I£:we >s·ay1-xn~the ªdvel;tiSe:rs
sa~ the: nets: ~da it. Who do: you
pe.ct:[iHe thrnk·you iare?
"1~th€!two· tow :s:ta,.:ti'Ol:lsin ·thetop

4<J;_Il]ar:~:ets sto~J:lerl••a:cc·eptLng·
shared .commerdals :the. pr.óhlerrí.

· : • · · ·Id·· 'L · l,:,·;]~sd ,,,. '""·"·····h·· · .,. ·•1-.:' \;.:W:ou .·.. cre .u.c.ise. ?' .m.a.c·.cll1sl!d.iié'--
lievJ~s.

'fFt,e;¥lo:usiy rnJ;lS: have· he,e,n :com,.
~lai'l:lí:ñ' ab.(t).flf élu:t±e..t but n.ow
w:~r ··.. ·tf:'ffi.ct ~--·.\ 'tos:· e;ffiés·wfft...........ege"' ~~o:~ .. p e . , ......u
numb-e:ts a.t1d 11:;:1;m•.es9£ oif.ern\{e:r·s:t

ln .ª_i-e1entt~le~:rfiltt.to ..the, NA13
ºº·~e head a:0-ward Bftll, T~il3.an.d
the .S.ta'üO-ít ~e-g:tesenta.ti~e·s ·Associ
·ªt,i!JJJ, 'WF.8M;-'Jt\7' lnruanap.olis said
that 'iW:hat ·n.ow appears to be: a
stijáll ~ªJí1~ñte?,_may v~~ weU.tutu
.ibfü __á 'b;tll'l:fke. b;Y'.füe,.fh:s:t of F.~btur
a·:···"";~.cy.:

Tó'\víü:d. he;adío..g; :off any ho:nifite.,
·~:AB1i 1 a,t····..,, .:tk 1antl ho es' :t0 (f!la.rif ·,._......s......•.....·¥0 ... ••·.······• - ••P ....•.·s. ·.···••·. ·.················Yth~ gr011Pcl 'fn.l~s~~~y·'Shortly. Ni:)tD·
·j,p:~·'it:J ·t\:r;e.p.resent. -~ode rul~s ºtl~m:
eu:cómag:e~.such :c.ammer;ci:als,, hut
Bealh.ojes: f(') :me~tth.e ~pt-ohlem, ln
·s.t:I d~g2• :ft . is! ,~mp.h~sit~edthat
wh::;Lf~v~tis· d.0tJjjl t~ p;ro-t.e.ct ifa~ ¡p..
d:ixs~. wu:st tffs:t pr:otee{ the vre;xv..

' ... · •: . ~. . ' •·*' .· ·1' . . . . ••er :s 1n1.ier1¡¡;si.:.a s.C>J.

•. t

I~
I

I,
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TV MEDIA

Jahncke to head
NBC political unit
.\lany of NBC's problems concern
ing political sponsorships in this
presidential campaign year will be

shouldered hy
Ernest Lee
Jahncke, lr .;. .
just named
head of NBC's
temporary Po
litical Broad
cast Unit.

\\'hen th e
unit is activat
ed, j ah nckes

Jahncke job as head of
Standards and Practices will he
handled by Carl .\l. \\7atson, direc
tor, Broadcast Standards, and John
A. Cimperrnan, director, Practices.
J ahneke will devote his full time to
the unit with the temporary title of
vice president, Political Broadcast
Unit, administering political spon
sorships on NBC's tv and radio net
works, and owned stations.
Jahncke joined NBC in 19.59 as

director, Standards. He was pro
moted to Director, Standards and

Practices, in October of 1960, and
assumed full supervision of the de
pnrtment the following month. He
was named vice president in No
vember 1961. He had previously
been vice president and assistant to
the president of Edward Petry, and
from 1952-19.57 held this same title
with ABC.

New series on zoos
Triangle Sta ti ons bas announced
production of a new series of half
hour color programs, Zoos of the
\Forld, which will he carried on the
six Triangle outlets and then syn
dicated by the group's program
sales division.

Zoos of the \Farid will he the
sixth tv program in the Triangle
Program Sales portfolio. The others
are Colorful \\'orld of Music, fea
turing Poclrcccu's Piccoli Theatre;
The Bis; Fo11r,an auto-racing pack
age; This ls America, color casts of
LT. S. fairs and festivals; The Myth
rnu] the Menace, a study of Com
munism; Frontiers of Knowledge,
dramatization of scientific and med
ical advances, and The Little
League \\'arid Series.

An old -fashion reception

There's a certain Neanderthal flavor to the Best Foods reception room in
New York these clays, provided by a full-family display of The Flint
stones, Best Foods sponsors the ABC TV series each Thursday. Flanking
"Mr." ami "Mrs." arc Hobert Dobbin (r), Best Foods director hf udver
tising, and Joel Stiver», asst. director of advertising.
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Babcock re.s'i§ns as v..p,,. ,,,.,.
of Cro.sley Elro.adcasting tll

John B. lfahcock has. t:esigrted .. as:
vice president of Cto.sley .B:ro~d~
casting Corp.,
a.nd general
man a ge r of
Crosley's lpdi
anapolis 'televi
s ion station
\\'L\\'-I. On l
Fehruary he
will become
vice presideut
in ch a rue of/';'>

operations for Babeo.e\
the Park Broadcasting Co.s inter
ests, with lreadquarters in Ithaca,
New York Park Broadcasting \Vil!
provide management and correlat
ing services for two tv stations, t\VQ
am radio stations and a Im stereo
station now owned hy Hoy H. Park,
These stations are: \VNCT~TV-A~l,
\VGTC-AM, Greenville, North Car
olina, and \VDEF-TV-AM, Chíitta~
nooga, Tennessee. Babcock wtll he- 1, 11
come a director and member of the

1•·""

'-r

executive committee of Park Broa.cl.- I( I".,
casting Co.

Crosley uumés Bartleu

Walter Bartlett, presently vice
president in charge of \VL\VC Co
lumbus, has also assumed l'~spQQ.si
bility for the operatirm of \YL\Y~l
Indianapolis. He succeeds Jahn It
Babcock, Crosley Rroadcastíng vice
president and general manager ,Qf
the Indiana outlet, who recently re
signed.

lu1
II

WFIL d0nates facilities ' lí\l

to eduoatlonal stati0ns
\ VFIL-A1'.I ~FM~TV Philadclphía.,
which is moving lo new studios
within the next few weeks, has do
nated the reul estate; building and
facilities it is vac;ating to \VHYY,
licensee of Philadelphia's educa
tional radio and tv stations.

The olcl two-story structure at
·Wth & ,\larket Sts. was officüüly
presented to \VHYY by Ruge1· \N.
Clipp, vice president of the radix)~
tv division. of Tl'im1gle Puhlicnt.ilms,
011 .26 December. Those studios hMl
honsotl the iahoratories and ·c:qnÍti
nrcnt of' the \VFIL sfnti.on.s and the
hc•aclqunrtcts of T(iar1ghl.s htoad
cust arm since 19,48, The pt·esent:<:t•
tion cnhninaterl a plan unnrnrnced



";~~l~}.1:'~~:itl~~flt~)~g~; ,h, ''¥i'!!ul:te;t a.
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-·'""'""""'"'"'E •..FQ~t)·fü~·tbe' '\:YMBC

TV .s:&Je~ ~n~l Q·~2n,.Lttttrg tQ
p.rcYrh1krer-u1r~~;rXf·th~r~, Fdrd htls;
he~n 1a1'l'.ac:eon1:it ~íl.'.eenttv~.,'\rith
\~"NBC Radi:c1.Luf'.t'.i;gwas e:'reccut:i:ve

1:n~<~Gtu<:e1'.u11d )!1'Q,~1'ilh1 .¿_lf~.~i;ttfa>rfür
\f]N'$, il'.J,e\M Yt~rk.

Au,,1·u.u1~~rfoi.~:rt~;vs:r~~te> heuil
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. ct!!ut:~~~~~~;;,11~~~~~~'~1·~:!:''.i'

:¡{u¡~t~r~.~~€'n\ta:t'£v€ Emr :a.ll l!lo:»"
fü.rptb'~"'.fu;tJ:!$tcl.e.~~x~:u1g,i'nt~i:~.st~.¡
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a~i1:.1~~.'1 .u.~):¿,J!,~1.JJiu'.J1.~:;:t ·1!i)); .... ;~t~,., ~ N'·

':~~,!~y¡\ri~'ttl~filLl, :~t1:ill1L1Jf:;
tti:hm.m:t[~l .M;~fi(!:"tt~',
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;~~~\ª~.'itm~ ·su~!1aÍfü<~:~o~, :d~a~11~ade1f'.
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tlpw.tte 1*174-th~g')Í<fia~iwd~ecd,í'hnh!l.~'Fr~'i'1tMa'n

~ei'H~•'tadi,~emtl.¡f,~ª
•w:rslii,.
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~·m J~ :c&i! gr:®(ct:.~t: •I\l}A~:0tnlií.Q'to.rn>i~·"''''trt'l.U) .. ~;¥' ~i- '"'
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f..,fiJOwA:¥N'~ touwr~¡j

tei:t¥~SÍÓtíad\ie:ftÍSe·t:S. foi'l ffrtd tn füe i!:b'tif'ev: lS~Né'arlf .a mí1ftdn F·EO:P'CE. Annual .te
(ail ?Stle~.tÍeatl~X a:rtUtH~'do.Ilai:s.

·bli:ets and:ili'sttib1.11d:rsin t'hís
WWTY)IWWIJP-TV

h'a'S i:n our: ttiuttii'e'Sl - :ro- ft'sk ..t"ery-
Knétdd £0:t :tb:i: wh:tlle :s:rnr:x.
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A RC "ltreakjas: Club' host, Don lllcNeill, above iri 1v,orkirig portrqirts c¡¡pqnni11g3Ó yeors
und hundreds of sponsors, below with present cast of netioorks' oldes: commerciul shów
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Wherea1

Names from radio netW'<Zir1:~
roster of 1.938-39 can be f,l' ~:

'l}
~(

~'

advertising·····.·ort n.etworks .
. .. I

s.eason.. Veteran:s make ~l
fifth of current sponso.r í'.i'..~11#

11¡

THE WORLD TODAY Is a f.ar differe .~
cosmos from that .of 25.years a~.:¥~

but some things endure. Like ra:.~ ,.:~
vertísers. Th

Radio networks are a nosta'.1~$('.I
vantage point for glancing back ,~
quarter century, Oldtime comed!: 1:~
and mystery shows. are being ¡;: !~
víved, .an~ one of. the· networ~ ~
CBS Hadío, has exhu.m.ed tap~ '
voices from the past for a pqJ 11

ular exhibit at its building si'til
in New York In surveying the.shcxl
sounds of the past 25 years1 aboi
the same number of ,advertisers ~
years can be counted ~mong :thal
on the network then and still spo:
soring radio network radi.o' tb
season.
In the years that saw the ra,d;'

era become the age of televi:s1.tli'
this select group of network blu~
chips still is on the radi.a boafi.
Products, to: be sure, ha.ve e\fol~,
from simple soapchips to powerE
detergents, from ..Hour to read~
mix, from razor blades to ele€tr
razors, but many of the na.mes. tlf
main the same..Jelt-0 Is still Jell~f
just as it. was itr that great rad
season of 1938~39,,\Yhen Gener~;
Foods advertised Jell~O
Jack Benny show.
Still fouN.vay haiul
As the world has changed,,

have radio networks along; wt:
products. B.ed and llhie ~ire got(!
and yet there a:r,e four netwoi"
today as then, \Vith ABC {cre.a't"
in the early forties from Ma'~
Blue) the only
the four.
Anmng their clients,. the

inercia] roster of the HJ'38~3£)
son lísrs aro.un.cl26;st::.tl\.Va.tts ot 1fl
U. S, economy whose com1nem;~t1

SPONSO'R/6 JA!51.'!.!A&Y'



¡;a'.tl~7

B'iri!ilil;kfi(J;i~
4~Íífl1
.M:;:l;k~~i

Hke }m·;k E~nnfJ, J(:)·ll-tl }¡jann~r
~t'u:der for mácn~ yearsi on Nltc:_
R~d~Jn~ ~ñass far Hus'k-
i.~; !frío~:
·~~~b.¡ ~n .Nm;~.~:it,~dfa"i;
f£í£,a,¡¡w.eU Ro:nse; Ja~ B. Hrnron &Yx
Bb~I T0;asties Dn CB'S;; t}tJ3

With zGah:tíel lle~tfer:for
~~L·i.,~.i. '{Jn eras· .At H:i;s
G~.m:[g ~ 1'-J'B·C ~arQc¡;ªp~n11t.;s. AÚ
w.ere on12~-a~~re.ekevean:Íu;gsiro.ws.

M,¡;],.':<>r t"""'~ -"l.OW· . " ~·?'.·.~~<:>aY:·!' R©'.b:U i,L)..., . ..vlJ.W ~.l . . " •.•'2. ,¡. ·"' "· b .

.Xú~lV(d'edtJ'Jja£.'€ 'Sa:nho.r:n's C7wrll;'e.
Sund~. · ew~n1·aas n

·~TD'Pi B .~] ;K·· ..... ,;,t;:~ J., . ;, ' . i~' ~h·•·'
.LN.:ú~.J·H:eu~.i;;ª;i: .s M'ing ¥»:1i.~St1JfWJ.í.
Bu.1* .Su.xns and thé. John· ·Scott
'Ti:otfttt o:rrikesfia Thursda¥ nights
QU l'(BO-&:a~ Uowh:~& l(:.f),t;63.
,~11,,;(~"£1~with the' Q'.l~i;I'ü Mi1l~t at\.
Jihestr;a. Thm-sila~ ~n Ci''&'S~
l6J~fl~Ot11c4'8 ·~1if'.h.ll~ald, Go'.Iman
.8;.¡iüd:a~si~n NBC-Red.; n0¥al GeJa:
'fins ·:erJtf.~t/ Tbr1r'5day.s 01:t
M'.lrd.-1'~¿;;·C~fírJih't:tH:i~:u1lstht€e
.s!rQ.W;s, Cxso111 '\~'?e.iz.~s1 · Thl5-
,0ifff~ Fxi:ela~··ntghts zm d.BS, Arno~:

A.q.iitfy. ~veekda~~e\7en±n::g5:, zmd
'1ik~lfffi.~rt.Ri1!1s.· . ..áf

ix ·Cl'"' '11.'TB. ;Q_,N{<;>.ioJ.-~it ,.'c"h..,,_ J~,-- _,-._.,:_/'J:~~:\~,,.,,<u;,

;Teml~rl~a:t"Í'ft~·~,.O.ti@ 1!!.firrJ.(l~·
.,;)fBdo:escla,y.s.cm 'hJ:BC-~e'rl~Fo;sfaim: s

ll.1inie1f weekday ev;enitl.g&
Jlai1JY~:Y71"

tJtt M1rt:ú#'il·.

;/Q~lf!,ifit11Ji;m:í!!1t't~1

"O:ü. ... ~.yl:'ilb:ét.abte tat tbe Bred
tf\~d :~it~ ·~~~'ffe•íh~Q~re~Is
;an;d cih'.fldr'~ll~~.ilJiiJ;J~s.wtth l~te
lfiftem~;(P;lo:·thi~llrers¡ rlilr:ik r~m:.@J;, .tl.ian

ltl;~!~ ..Ei.1;¡~.z~
If£f1f11t1Jl•Mlif'Z ·~í'í~i~,,'J!•f?.'f41ffJ,

~ttd.1:fi@.1r.111 ~~q;~~.x .~i(j:ns;
'Ctl!i@:Cl.~11'W{l'S.•b,J;:Qij,d¡~~~tfr:J.,g'.~

li$~liiil:ttitf1 ~tt'-"lr'Í:n;~'b~Jk: ··. a
•ü<>'~~ 't\llf1· ·~r!"c,.:11i:~"'1•>:>;;c~,.<N·fte:rH'r:i~uiliY! ~:~_Y,.~~ ·-·"-""--'' (.1.:-~yNj" l'))M~A -~!,;J,l;g_, ~''-·- - - - -- _,_-·- -- -' 1£

~11lá:O:t~~;f~.:11~~~1:s,~!Üt':1rg~~o1:eJ:l
~m~l11m1(ilfli~'k~

'· '.b,~utnr
t'ftr:e~ ;t:ÍmeSJ .a w~~!k:alt n:a::a:n:©TIC:~~..
lf:ct~rilslfI~ul"ed~~·t.n:ó..,iu ~lso.árp~1~era.

k'f~ .'< · · :.tr:ntl·.~·"'·""""*~...,..~·· 00 .'.!i!M....1
'o!J;Yl'i> ·na,j,· ,~1·."~'1\Víi'•.
:Wf,_,~ <~'.}~y,~··\0,L<li!J:;,:/·i

¡;ui.Hcil .Aa1tllc1:~:t~m"'FJ'~~lt;@tif1'fi!.'9,:m,~*1:,~l'll~~·
!~an ·CH'.5)r Ell!lraiií~ JJ..~tl!t1L119'
:~.B~·~llf;<t·~il'.¥~~~.a:l~~s.rr

I
I

··1· _ _c71 lÍ·:.r • d. ··1 Lu:y fl.11.«n .Llc.1.me . ar y en hm sam:e net-
w6Jrk. Cereals ma'kers• and bakeries
hfi.eked áther .day s.erials~

AmQU.g the .soaps, ·deansers and.
ot:h~r ho\Jsehold a:itls of 25 years
ª!3'º" se¥ernl we.re with '.nighttime
xitdfo dram:a. Woodbury pi:esentcd
Hi!.l~!J:W:oflilPktyli:míse. an the Blue
P.~twark '£q.ndgJ~s\ ~u.~R'lJrlio·Tlte
.atm was a Nlan:d;a)' feature, on CBS;
B:inso had Bl'g Ttiwn with Edward
G" ff.ob.fo.son and Clair.e 'l'revé,r on
CBS· Tu:esila,r:s;; :Paeífi.G Boi:JJi Dea.th

Day:s. was h~ardFridays oü
,ed~·Pa hnolive :pr~s~n:ti?Q

Gang Busters Wedne¡;days on CBS.
Other types tlf pr.o~:ramlng by this

'i·ó:duded Fels Nap'htna''s
Lobb11, W~dnesdaysou Blue,

ta'QJk H~r'Cli sun,gs twl~e

w.rr$ ~il·,c..JJs1:frtr i3.f!:rb:t1;r:~l
h:s hasi :Ul Millo S:POTJ§<ÍT?,~.
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i: ;~~~i Oldtime religion, oil, and news I
'·= :NBCRadio's oldest customer is Sun Oil, a 35.~yearclient that W

continues with the Three-Star Extra news d~ily on the net- !i~j
work. Show longevity records are held by a trio of religious ~fil,.•.,<
sustainers, National Radio Pulpit, begun in 1923; Catholic ~;;~
Hour, broadcast since 1930, and. Art of Living, on the air
since 1935.
Mutual cites as an oldtime customer not a national adver

tiser hut a local sponsor of the co-operatively offered Fulton
Lewis, jr., news program: the \V. F. Palmer Jewelry Shop,
which has been presenting the show over '\VRHI Rock Hill,
S. C., since its inception in 1937. Long-running newsmen be
sides Lewis on .MBS are Fred Vandeventer, Frank Síngise.r,
and Cedric Foster. A. handful of commercial religious pro
grams also hold long-play records on Mutual.

a week on NBC-H.ed, and Fibber
JlcGee l- Molly for Johnson's \Vax
Tuesdays on NBC-Red. Among the
daily soap-opera classics were David
Hanan on the NBC-Red; for
Bab-O, The Goldbergs on CBS for
Oxydol, Hilltop Honse on CBS for
Palmolive, Honscboat Haunali on
Blue for Lava, Life Can Be Beauti
[ul on CBS for Ivory, Ma Perkins
on NBC-He<lfat Oxydol, M IJl'f and
.\large on CBS for Supersuds, Pep
per Young's Family on Blue and
Hc<l morning and afternoon for
Camay, and Road of life on both
CBS and NBC~Red for Chipso.

Gelling teeth into radio

Big radio moments brought to
the audience by dental products
were Pcpsodent's Bob HOpe Tues
day nights, day serials like Dr.
Lyons' Backstage U'ife, Kolynos'
[ust Plain Bíll, Lorenzo [oues and
Stella Dallas both for Phillips. All
were on NBC-Hc<l.
Toiletry business on the radio

networks in 19.38-39 included the
Fiich Harulu:ugon Sundays on NBC
Hed, Lady Esther's Guy Lonibarilo
twice u week on CBS and NBC
Hod, Vaseline's Dr. Christian with
Jean Ilersholt on CBS Tuesday
nights, Jergc'ns' walu-r '\Fiíichell
Sun<lay nights on Blue, Drcnr-s
Jtrnmy Fidler on both CBS and
NBC ~Ht><l,Noxz(•mü 's· P1·ofessor
Qui;:, on CBS Satnnlay nights.

l)rug products on network radio
.2.5 veurs ago numbered, among

16

others, Brorrro Quinine with the
Fred '\Fari11gOrchestr« and Cttorns
on NBC-Red Saturday nights; Iron
ized Yeast with John ]. Anthon,y"s
Good '\fill Ho11r on Mutual Sunday
nights; Anacin, sponsoring Easy
Aces three times a week on Blue;
Bisodol with Mr. Keen, Tracer of
Lost Persons, three times a week on
Blue; Musterole's Carson Robison
ami His Buckaroos :M.ondays on
Blue; Alka Seltzer's Nati01wl Barn
Dance Saturdays On Blue; Lydia
Pinkharn's Voice of Experience
three days a week on Mutual;
American' Home Products' weekday
Helen Trent on CBS, and Anadn's
Our Gal Strll(lay weekdays on CBS.
Music to smoke by

Tobacco patronage of radio net
works brought listeners variety and
the best of the era's big hands in
the 1938-39 season. The sho\vs:
Chesterfield's Bnins and .;\Jlen on
CBS Friday nights; and Paul '\Vhit.e
utan Orchestra '\Veclnesdays on
CBS; Camel's E<lrlie Ca.uto1·onCBS
Mondny nights; Ava.fon Variety
with two Heels, Skeltnn and Foley,
OJ) NBC-Heel. Saturdays; .·Half &.
Half's Beu Ben.zie Oréhestu1 \'-.1ith
Low Lein on CHS Sunday after
noons; Caniel's BcilUIJ Gtlód1m1ü
Occhcst ra with johmty ?}{ercer~Ind
Murthu Tilton Tuesday nights on
CHS;. Pall Af~1Il'.sErh.lie JJudtin
Orchcstrn Mon<létyson .N.BC~lfod;
Phílip Morris' Russ Mo~w:ai:i f)r~
che.stro 011 NBC \Veducs<lnys;

Jjur;ky. Sctr.ike's l'Jiw· BNt ~·"
with Lanny R.oss:s.aturdays m1
a.ncl .K.,ay Kyser.'s Kolle:ge' ·1·Vie.dú(;l\
days o·n N13C~ F\'o.í T:a01l's s..~Jh~·
Tncker three til)les a '""~.ekgn CB:I,
and the Old C:.o.ld.E•rog1mm wit
Robert Bend:iley and !.:rtie .8.lm.~~
orchestra Sunday nights on CJ~
Oil-autoínolíve radio th~t sCtJfsO!

25 years ago: featured. tlw. Cil£~·
Service Concert onN.BC~R.edever1;·¡.
Friday; the Ford. Sunday Ev@1n.i~f
80:11.r on CBS; the V.o.lee tJf Fi:r.~1
stone :Moüday nights Qh NBG-Rel11

Gulf Oil's Sci:ee.n Guild P1tlyp~rf4,
Sunday on CBS; Sun Oil's loí12~:
Thomas news. daily on Blue. .
In other categoríes, metnor~1b'l1

sponsorships of the 1938~39s'é'll;s<::).l
included the GE: Hour .of Clrani.,
with Phil Spitalny»s all-~irl or:cih:e.s.¡
tra Mon<la;vson N.BC-.Red;Canad~

' .. . ...' ' •..,.··.·...!Dry's Information:Plea$e \'7itb Cl.ílfl
ton Fadiman Tuesdays. oú the BJ.u;,~!1

duf'ont's Cavfllcrtde Qf A1n~rt~
Mondays on CBS, and Dela:\VUXfi
Lackawanna & \Vesten1 Coal's P.•~~
sentation of The Shi.u.lot.!'?Su.nda~~!
on l\J tJb.Jt)L

Go:o.dbye, 1lf.r~Cliip.s·o·

On the other side of the led'~~¡
ate the oldtírne brands that «n
hard to Hnd on store counters to&a;i
and equally scarce on contem1>or~~j
radio networks. Gone is the net
work otnnmercia] for A~'al.on.s~9:~1
persuds, Chípso,. Ca.lox, .Kolyn~
Sloan's liniment, and coaLfuel.
Counting both .quies.cent ht'ali~;

and active·ones tbat are a.dvertis.in1
elsewhere, 'ra<lfonefwotk clients:
1938-39 not to he .found in the 1n't\l11

dium in the fall of 1963-64 a'tl
Adam Hats, Ame.ricaú.Horne Ft>.~d,
(Gulde.n's), Ameríc~111Htxme Fr:GJ<I!
ucts (Anach1, Bisado], Hilts dr.o¡p
Kc lyrros j , Am.erdcan T.oba·eJCJ:i
(Lucky Stríke,. P,aU Mall, Ro.iTa:~
Half&. Half tobacco), Arm.co,E., ·:i.;;1
Báhbitt. (Bab"O), B.rY'Jk. Cig~lí:
(Plríllies.), Bo'\~'ey's (Dnri~Rid;i,~
Brown & \V.ilHamson (Avalon" B~l:'
eiglr, B;iglcrtohacco), Ganada Di;¡
Garn.atIOl'l, ches,ehr ough-Yond'.j
(Pond's, Vo~elí.n.e), Cities: :Serví~~'
C.oigate-Pahnolí•ve (CoÍgl'\te,,Ptl.lt~~
oHv~, . Supersuds),. . (Janlín:e;ntr¢1j,
Bnk1ng ( \Vonder), Cook (travel:}
Dchhva!'e, Li1¢kª\1.é<lnn\ri~· \V~
Caal, Dürmrrrrd Grysta;l S·ah, F
Firestone, Gen.eral Mllls ( l~i;&:(.¡ui'ci1~
Corri Ki~? \Ylteatfes), G0:rd:o;1 Bil
ing lSilver Ct.1p}, :O.nsp.el at0~~l

,· - -· - - 11
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JA.C:& ifl:llB:E:L; ,,.;~,, /'· k~'' ·.' ·· -~
"'··'th d..i_.tm -...ftaU! ..L.:.. > •• Ii.· tll,, .. } ' .•
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t,~~~r};~{fl§J·m~4.1~'~p~r:~i~~l'Jt:w~'.(5'~il}b~t1·l~~~s~'1S1·th~ ¡;¡:et,.
W-~ n~~ :hf!~~t~. ipO ~!~.~;~~,~~-dw~"w~~ail1'l;lhu,~~r11
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t\.'V"~l~l~.~~ft d~~a~6Mg~l~ dria:y;;tim~p.t:o¡£tri!tm a~11~x5J~Jíl~~

.s~'s:J~~~'~~~~1::~(;::":; ~;~::!l}~::::;.::~:
~mpiair:a1&l~to th~ ~~a·in;! ?n\i\~@ªrla~j •.~h~ ;~Q:t.-a:t~Hl}
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TIME,BUYER'S
C:ORNER

6 lanµan' l964

year are being completed. The starting date has
not been definitely set, but will probably be
Tuesday, 28 January. Again registration will he
limited to 100',and those who had to be turned
away from the Fall meetings wil] be given
priority . Fee is $15. If you're interested in at
tend_ing, play it safe and reserve a placo far
yourself now by calling Claude Barrere at lRTS
in New York.

•, Schaefer Beer buys New York: Schaefer
52~week sked started 1January un several New
York City radió stations. Minute spots are b€ing
employed in·all time periods. Buyer at BBPO
(New York) is Chuck Downing,

• Helene Curtis has a Secret: Finn discloses
it has been testing a new product, Magic Secret,
said to temporaríl y erase facial wrinkles and
lines. Tests in various cities, including St. Louis,
have proved successful, and have motivated the
company to plan national marketing of the
product "early in 1964." In the St. Louis test, a
combination of television (KSD~TV, KTVl,,
KMOX-TV) and print backed the introduction.
Company spokesmen were unwilling to:divulge
1964 ad budget for Magic Secret, but díd say
television "wrll be the major medium." Agency
is Edward H. Weiss & Co. (Chicago)..

·• Gold Meda! and Fleischmann's get together:
Gold Medal Flour and Fleísehmann's Yeast are
co-sponsoring a 20-page free booklet, Yeast

Baking a4Ul You," to he pronaoted early th:iS:year
via television and magazines ..According to ú~n
eral Milis, morn than 40 per cent o£ ü.S. televi
sion homes will see comiperoi'als pus:hín.g the
booklet durfo.g February on daytime and. mght
time news programs, and ABC-TV's Patty D.u.'IW
Show. ,i,

• Nestle's Decaf starts new camp.aign: Nestle's
Decaf begíne a "very heavy" 10-wee•kra.dio cam.
P'áÍgn today in a gróup of selected .market~
across t:he country. Prive of .m:.inutespots ;rirned
at total audience is being aired in all time peri
ods. Bl;lyerat Warwíck & Legler (New Y0;rk)is
[ce Hudack,

Ill'.~
!ter
~!
lm
,\\'i
'Ii

11•)'·

TV .BUYING ACTIVlTY
~ Wclch's reported rea:clying a 10-week eam
paign to promote various products. bdve win
begin the end of January, utilizfag daytime and
fringe míautos, and ohaínbreaks, Audience of
two-thirds women í.nld one~tl1Jrd children
desired. Buyer at Richard K. Man(>ff (Naw Yº't~~
is Walter Abel. "Ill

I

ti'¡¡¡
'~¡t¡

1•~i¡
The

.fu
o
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~ Econ,01nfo Labs reported buying, d~ytirite
minutes to push M1;1tey,baby p1iocluet,in wn~t
will probably be a four to sís-week campaign
startíng early in February. Markets fo be ntíJ
ízed indefinite at this time ....Buyer .at Kasto:r1•
1IUtcm:,Chesley, Clifford &Atherton (New 'York)
is Dorothy Glasser.

BUYERS TAK.E T'IM'E O.UT FOR A HQ,LIDAY LIJJ.NCH'1EON

----~-- - - ,.--.··--.·~;,-·,.,-.-...,.....~---.-
lN NEW Y(J.({K: Ray &renter (far r.J, acco.untexec OBS
l~ruliq Spo; Sales, hosts a Christmastime luncheon for
!l1cCann·Marsthalk media buyer« and fri'<mds'Enjoying
the get'-t:oge,therare (l-r), buyer lack .$aly {Wool Carpet
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ln;stitute);. Cathertn:ft lff)>'bPe·• M'-4! ."dfr, o:f: ll~asJil!~,¡
Lloyd Dennis, [r., v.p. & gén. mgr. W"l"O'P Htidfo (Wcásh•
ingtan, D:C,..); MY.er Dat'e llfxirpliy (·S"P.hrllfjfsJ: b«.y('t
Fr:1mk Finn (lnco) i. and bu')':er ae, llzt'tth.irú (P:i!llsbaryJ..
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WFLA's. Dan Johnson (r) uses a dictating machine at a client's office

Tape dictators score with
WFLA salesmen, customers

:-::

In an effort to provide better
service to it s ad ve r t is e r s ,
\VFLA Tampa-St. Petersburg
is using portable tape dicta
ting maehines to draw up con
traets right in the customer's
office. The recorders offer ad
vertisers a ehance to make
suggestions and keep the sta
tion's management aware of
sales possibilities.

John Alexander, general
manager of the station, said
that "by listening to the words
and inffections of the custom
er's voice we can spot a
trouble arca or sec where a
customer is particularly satis
fied. Instead of being con
fronted with awkward situa
tions, we know enough about
our customers to prevent dis
satisfaction from arising."

\VFLA began using the tape
recorders as a teaching device.
After recording occasional con
versations between salesmen
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and customers, the tapes were
played back at management
meetings and sales seminars.
Alexander soon realized the
conversations with customers
elicited suggestions, areas for
improvement, and market
trends in a depth not available
from letters or written reports.
The dictating machines have

cased salesmen's selling time.
Instead of taking notes after
a call, the salesman dictates
his comments.
Contracts are often dictated

right in the customer's office,
allowing him to know exactly
what the contract says. Dur
ing the playback, the client
can ask questions and make
suggestions for change direct
ly on the tape.

The porta ble dicta ting
technique was developed for
\VFLA by the Voiccwritcr Di
vision of Thomas A. Edison
Industries.

Trern.en.dous e:xpansio~·
seen for netwt>r~·ra:d.i~o
'While mast tlrink of nehv:ork ra,~~

a..s.·t··h·....·es.en.ior·.•..e•. ·.it.·iz··.e1..1.··.o·····f•.b.···...ro..ª. d·····c·.a·...•.s.:t•..•1.·.n··.·..·!·.·...·. ·. ··.•.·..tb. iit.1one industry leader thinks tllJ. ·nlist
medium is just at the threslmld •' f ~r;lS11

tremendous exp~nsion. .. .""' ~~er
Robert Hurleigh, Mutual Ra~~·I .fin¡

president, points to the increasl: '"
emphasis on global matt.ers :as tl"!:~rrr.atl
"motivating. factor .in the gfo\~á; ,~re·
of every major network in the fiel'-:;{¡1 ''auJe1

In an editorial·~ the January i~'~u;;~crea
of. the ~etwork,f 1;rews!etter,. Huw-'. W~,
leigh said the . immediate d1sse~, ;etwo
ínatíon of world-wide news. is -~,tJll'i
f~cto.r in broadcasting. that is he;~aa~~
gmmng to take precedence .o\ter·rrewi
every other phase of . operatio~~~ Surr
And it will continue to grow, ~l~ rrwnts
station .that do.es not supply th~ iOi'erl
need will lose its respect and uleí!-·

1¡thi
mately its. listeners ... T.bose tb~F'%Zí0.íl
supply it best will become the lea7~, ~liat
ers in their marketplaces." . ... , '\l'H.

As an example'. he noted that f;at_,ij¡ti. a
lowing the tragedy. of Presi~~filí! tiaffi
Kennedy's assassination ~'alm~: ~om:
without exception every indepeu~-· ind 5.
ent station as well as every unaf¡:...·Fl.' ' . ' a¡
filíated group had to ~rn too~:~í¡~.mi
network or another to aid them ti®\ k
their need for coverage," . 1 ee·

In addition to providf:ng immecU·
ate news of international develó'."'
ments, it will be up to the netwo
to overcome the "econ.omics
lines, the power of polities, and e
problems of language" which, H
leigh concluded, have until n .
made the major U. S. nebv01'.i
primarily domestic.

:~

ABCRadiopresid~nt
hints radio rate hike

íl10ne
l :~ets

ABC Radio presídeüt .Robert P~U~'1i\ew ¡
is apparently pla11niüg a pr:ogr~1mn;~Stion
rate i?cre:1se for 1964. . ·. .. ~hui

Intimatíons of the bcosr came .JI' 'F ·
b 11. ·1 d ' ·1·1· ·····i .le(a u· is J year-en report WJH.lJ l.'~71 JSed

vealed ABC Radió billings For 19ii~'·llina
increased .38% o. vet t.l.1e ·p··.re.vlou¡ .-.~• ¡mstal
year. . J..• 1

• '" Sc11eIn a quarter-by-quarte~. bren~· 1~d
down.. the first quarter ~f 93 .• "mit~·.
u¡J .23% ovC:'r the oorresn··..·ondif'l'@¡1¡¡· •. ·.• .··· . ··..•...·.• ·.r ·,,¡¡¡ 1 ]Or
petwd 196~; second qnarter 'i.~3~'!rted
up 24%; third quarter up .55%; atll~ r~bei
the final quarter 1963 UlY 48%.

P<:iüley also poi.n.tcd. to ·a.hílfü
increase in each 1963 threc-nrc
period over the preceding qua.rten.':
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SYNDICATION
¡t

Pattern set in syndic:ati,on
Toy manufacturers turn to packaging own programs
to build 'image' and provide new availé;ibilities in loe al
markets; FCC ban on option time may me.anadditíonal sa.les

A SIDE h om an increase in toy
firm-program-productíon, ad

vertisers can expect to see little
change in syndication patterns in
1964.A SPO~SOR survey found that
syndicators will continue to dis
tribute motion pictures and off-net
work shows in the main, and the
prospects for new first-run product,
at least during this year, are bleak.
The only major change in syndi

cation patterns in 1964 centers on
the advertiser. Toy manufacturers,

in an attempt to clothe themselves
in 'image' and provide availabilities
=-fiercely scarce during the Christ
mas buying season - more and
more are packaging their own
shows and scheduling them in local
markets all through the year.
Mattel led the way with its Fun

ny Company last year. An advertís
ing agency specializing in toy ac
counts followed with The Cowboy
and the Tiger, produced for its
clients. The latest entry is Ideal,

which underwrnte the producfiólt ¡;~~·
of Hanna-Barbera's 'A.la{!];ff;.fuG(Jtipf:tg~ ~
That program: goes on fhe air fhi1 )~1
month with 52..1weekschedule in A

various cities around the countcy;'<¡¡,~r
Cartoons sold by syndicators :lt~ ~og

reported to be in great s4pply.fhi'$i ;OP·
year, and it appears there will b~ ~~i
a battle for kids-show time periods ~I
between syrrdíeators and the pr.f:I,.~p·I'
ducing toy firms. Toymakers wífü f¡íCt~
their own showswill be hardy :com- ~ifu
pctitors for the distributors of :oar- füo11

toons: a program series already one- 1t!JJJ

half to two-thirds sold is, for m.an~ 1@1
stations, hard to refuse. 1aa,
The year forecasts little cfaan~~ ~au!

in the Hrst-run situation-. aside \am

~re

¡jn
,~ol1
<cna

.w
Stills from ldr•ril 1'oy 'Ch's nen: 4 ,·
"Ma~ill~ Con"lto'" pr~gram, a f!()S,~!~:/etb1r:fJ11 , ·'le
lo distribntors of clnfrlreri's s/w,ws 1n '64 , 1ll1

.~,I
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ad~er
tt~~:~l'iRve hex¡:nmf;J .:cl1:.S"entllha1ü.ed
•tt1'1 8];10it 'bxi:~i:~ Qn: 11:~n'B.:i~~~d

·.~d. ..t~ ~~! ;r~.~~
J:tltnt:'º:'t~..~h~m~i;~ 'p~~~(f(~i~~~l~
;~~~:J:1!~~1(¡}ttl'.lcle~it;iu~ 0'£ tafh:1~
maM 15:@.d~:s"~;Jn!i~illatf>rB.1".of rc:on:rm,,
W:a!ill~ lbtei !i:~,~;t?,;t·:t'íl ;p.f,~<ilü~~:fíil~t
;};'u~.li iw1fh i:~·~·''kwm. 'ctr ~i:i,ªl'~u'tr~..~.
.~s;J.~e~l!í~~r
'!he J1iít:iC'B rip~tíl:>utfm:~:bm ·~~n

·~®~a1'11~~];'jellil:d~1H~u"1'1B'a'.l.es I~r
i'.n lS~~' 1é~p~~t~l~~,±tt

"'ma'!l'.0~ lf:i''!l".,;ík~t¡\j ~~k8F:e;"~~fx~~'t$J¡g¡-~L;..,,,,,_,,.~.---,,,,V&"'1 ~·-._..,~l .. -~.•;,,..:A.;:";,; "''r·~,1,J;"-·---·~"~--- :1~"

~i&;p~m~~;· ii:F~~·~&i:~¡í;'.l;)"~lf.~l''~B
'~~ n:~t~Wirk~h:awsant!: :re~
tl~~tiiiwttl't $tJ¥'tl~e:U~etted:mr;t:t.

R'llg'in and Gre,go r'V ~et
e:,~M~tútivep:oats at l'ftlfp;O
ifílt®:n: B~g\ñ i~udSherman Gr.eg~

been BJlpl'.Httteel to é'xec:,ur
lfost~ at 'MPO:Bale~M~tin;gsí

lrm·~,·:a suh'&id:íaty ;.\IIPO Video,
tl~onfe:S1.B"~;ginwill be,exe~ufiv:evice
prés:ideiit Jí,:rrd, Ore:goi;y will he di
.l'e,tlWt ·~· 1sile~~B:~ogín,:eme of thé
t~n:n:det$.and formerly ptesident ,Qi
Oelloma!,cl'c Gorp.,, is. th~ in¥~ntm:
·en the, z.cilual CJ¥éthe:n-d oo:eth.Qd uJ'
·Mtuütti'Qn :tJrOíettficm ,y.híeh was.
l(~'):l)':í'~dfor that company" lle has
p1rci:du.ºed :films,,,sudp ·Jllms and. live
pxes.errtatfüns fo.r a ht:oad ct~:ss~,sec~
tfotl CJf í1J"dnstey ªn'Gl ttS::!H\le:i:atitons:.
r!r.fS;{j;fit".,,, J~1J1~cac~uq;m~~tl~ÍJil l9é~
a£~ ~:r:~ii;t1!3.~s p~~'Siden·tof füut:a
,EiJm, inc~,,p:ruducer;~ of 'ilptic:al aní~
mati:cm t,v {:fim:J:11n!ir:.eJaJS'.Prtw~usl~,,
h' ,wa , v"'>-1·•· ~, ·~,,,0'· fn;, .• e ',. ,js ,y,J,~,,!j.\, .i.:1:.'tl.I:J:ag...,,r• . ,r
itll.C· .Fi1m~.It~ ~üsowo~k~. i=m;
:~llªJ\;} :~~ .• É;l)r~,P~i\V'FXL,:'fvl
Phílatielphia and TV '.G:ri1Míz,.. :[tank
.El~ h~s be:en :app~ted ·ad: dfrec
t~r fo'~.MFb s···1·'< ··M..···.,·.··.'>:·: ' · , ·. · ,;¡.,, . ~,r .14. """ ...a .es. . . · e.ectrn@s,.anu.
,:i~n;11:~1!ltth.S~n;i:i:c:k~rt Jfiitl:ltilu~fto:~. ..su.-·
J?gr~t$U17',.

1

ü~1',.·•üvl jo·c:• Sirm.:us·1 is. eilitor.ht:..,:•.-'J·.'1' ~.•..·'.:o,,·,"', ,:.~;,,: /.··:.<:.··..-,;•·,'..• Jl,; ·' ·'. '..• ;• •w'¡. •,('

The. Rr.m 'í¥ill eUntin tJ.e
~~:fthÜ1(~'~lssI:gn.mc·rü.t'Jf int~grati.og
rko.A1viu Sh&w tnr Gl3£ TV.

:S~v~nArts F:hr CBS 8,ports: Seven
Art:$· A~.S:Qc, wm l)Jif.Hslií'CC a gl.'b:ilp
:¡;~£haH~Jac.mJ;•sp:orls s:pe.Pffil~:£0.r CBS
TV S:parts\ One af the prCTgrams
will he. n study o! a quarterback
thtcnxgh the eyes of the BalHmore
Col~? Job:i~ily Urtrt<ts'. Subíects of
the oth~i; progra;m.s,wbi{:lh will aJso
center C'ln indivi:dual athletes, 'have
fl'.Ot ytet been sefo:c.ted. The Seven
A'I:lS pródhct.ÍDO:Swill be séé:n Ol)

the CBS Stfc;Jrt'SS,péCtacular,

First-run sales~ óffidal Fílms' '6.rst
run series, B.fo:,mpby and Battle
Lin.e~ 1'Laveadded ñ€W tnar.kets to
±'.h~tr lísit:$; Biogr~phg~no\v in 184
·mat.kets, Wa"s sqld to KHOL-TV
Holdredge-Ba::stings-Kearneyi: Neb.;
KOLN-TV Lin.eolñ, Neb.·; WKRG-
T"" M··LJ.1 · · ·d w·· Esu T· ·v n·•y, ·.. .o.·w.ie; an·· · · · . .1,..a.- .· ·:ay-
:t~na Beá<fü.,Oüando.1 Battle LinÍZ!i
11'°'W in 126 mark;,ets, w¡,.i:s .sold to
'\~AVE-TV Louís-ville; "VAFG.:TV
.ffo::rfü>wílle,,,Ala.; WDAY~TV Fai:goi
.N.. D.; '7VNGT Gteen:vilJe,, N. C,;
.KOMIJ,;TV G~lu.rrflti~;. fyiq.,.~ a:nd
'\VYTV YpµngstQWJ:1.

'.\11

.1
1•'

(JH-network adds m'.<l'rkeis.: :F':our
S.tar D1stdhntie>n Jtas add.et!
.1narkets tó th~~.e:

KllJJO~TV Gofor~doSpd:ngs
aI'.lil WK,.EW-TV .Buffalo, ha~:e

ht JJítik l?ow:ell Tli;eatve,,: KTVK
.bought Sfagseoaoti '\V~st~

'{···1·, ',. A' ·1· ' ;P.,,,.¥¥A I~T'V Lánt'a, i:~í'1;.em6.lni
R:S:EX<I'V Gr.and Junetinn, R.ifle
r11ttsll ~,ndJ)'ir;/k: JJ';'()we~lTheatre; KID
TV IdrihQ Falls, Zana Gre(J The'fltYé
and netecti1':es,¡KING ..TV Se~.t.tle,

Law Jo:nes;· .an'd KTVI
St. Lo1us, T1uJ OCJrru.pt'ors...

E~partsiut1fo. Canaél?a':' T~entietb
Ge;nhlry·"Fb~TV has Sii,gned fttt
;a,gr.é:emert:tfor- ~dü~'iv~ Ganadj:au
t~ distrib'uti0J1 dghl~ len zser:les
ptoclü.~~cjby Glen \:V~rr.e11Prn:du:e~
°ti:(;ln~;, the in:de:.p..€ndent produeti'd.n
~~.rmof GTV' Neh~~tlás, füi.:gsl'ii'P
s:tatfan~ GFTO-TV Tr:ü·ontt>..

:M~c1mv ~B. D.uB:rN reslgü:ecil ª-S
\'rfGli! 'J!U:esfdent fD chá't.g~:Qf ~aJe'S:ál1E}
.ftdmítt~tt~.tid.fJ' u.£ Ip a:.



STATION REPRESENTATIVES

TvAR's romance ·w'.ith a tap:
axial. cable, t.·•.º..t·a·.P······.eplayb.·ack···f.·ac.·•·íl·i.·..~.·1\.1~V.

1

ties at a tv station . But no rep h~~ 1~1

seen fit to make the kind of splasl1t ;i111

outlay required to compete witlJ..
TvAR's tape setup in New York~ '.BJI
a system which has cost the f'eJJ·· !:v tl
firm over $60,000 for instaHatio.n [itli
and improvement, plus about $15,,,,., ,¡óJB,

000 a year in operating expenses. J~
TvAR makes good use of its tapé'~ 1~w!

facility within its own shop. \It isi. 1~111
after all, in business to make a profJ,~:.h.
and not. to function. as.. a sort o~; ~et
Eleetroníc G.º.ad Sa...manta..·•n..) R.ee.;l···"'1\1.'h
after reel has unwound on tbj¡j;·1) 1,is

I ;ed

Norman A. Varney (I), broadcast supervisor of local tv at JWT agency, is shown TvAR tape setup by rep firm's. Harold l. FredetiC·k~··1•>1e

Rep firm has gained prestige, anc:f a unique view of tv
problems of ad agencies, with special Ampex installation

W~'T to screen a new tape com
mercial series in a hurry for

an important client? 'Vant to audi
tion, quietly, a hot new pilot taped
by an independent producer? 'Vant
to see for yourself what is happen
ing in local tv news and entertain
ment programing at major stations
outside New York?
No problem. Just call TvAR in

New York.

Ever since the rep firm installed
its Ampex videotape recorder back
in mid-1959, TvAR has found itself
in something of the same position
as The-First-Family-On-The-Block
To-Have-A-Tv-Set.
Almost all reps have some kind of

screening facilities for 16mm film.
A few reps, such as PGW, have
had deals in which a closed-circuit
tv receiver was hooked up, via co-



:r.if.; ""~Jr i~

o~ ...t:~all~ ~1~11:l'~~íat~
s«J~~i~t~~~~~1~~I.ill lt~),;ltt~~;r.~r,p;.
:~ii ~.~;cu:U~~:tli.l';~c;t:!Jltcit the m1edi.a:~
¡Jx:o:lt.:m:in. :d.B'pí.Irtm:ent :éiÍ: '!.ed R~te~·
.,..:.__,,á :ret~U:1~xl••'.eust(;);~t1 :f~t T~:t&..H'~
·t~~~ll.t~llfty-· '1;Xttt. ít T\"'8..B. !'~,..
.~·,;11U···1r· fflmu~l11q~Í~'ti.o L~'\tl~~''1f ~~:r·l'.~f1}·.
«~b~ií!t;fei l:!ib~olx;tt~ly·ro£ imm~n:s~

h~lp.·ín. 1$let.em1tn;~ 1([)¡g1n1n@'.r@íct1:s,.anél
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í!~u:·~x~·s~· 111 1ll.l;akfa1!~
f11\'íf$;
t'~Ame¡c~~~nt,j'.¥~~~~lm:dx:Q}J 1~1,at

:Rrx11l·S: ~ite~~ln,~r:oom•.ata:nd
lJm.(lJ:'~of htt\fi'tncit·.· 'ª Rte'Mi'IB·'<~· ·?· ··· rt::J, · · · · · • ····· • ·<':'í· • · ¥ •·········•

~£.nt~~t .n~~y·~b'©ws.~
.J;):qffiíIT¡g: l~f,, ... .· ~.~~IX~i~~

,i¡~tt:~n~ ~:owl~~.,L~~ lWuJ:'.~
n~t~ ~Cimr1¡'t1orr.,,l);.;:FLi1• FCJ$.~ ~:x~y
~il;~ ~Ga~.:f1t:r.n~me:a .f~wJb:e.uf a
~~~tl'··-~~~~~~st~~~~·..'°'· ,,,. ,
~JQ,~ti; e:.fí;f~r~~f:\;C1,~~SlS-. t~ .~lilmk
tirm .J?;J¡Cl~j~~tl~~;l\í{\l;'W' ,J,;lr!;l'!t1~tt,1;~~~
h:telm ...
The~a in'!lu~~tl~ .1¥1~JJ'/;;l1.'8· ;T)¿f(JflJ~r
, . ,,J~~;·~bii~l~ ~B~ :w~~:..lt1~

~~a~~~},?,~i(!J'~~·,v1~"r:"~... F!(ffet ~i1:111~'/f~1:f1i
l.2~fJ;fl¥:. l'O. Stf!F:ffo:fJ.tit (; t¡¡r·l_'.l~d
;él~~l'is:e'láli'b1· ATV'

~illf):~ ·~~
ib: ,~¡l'if~h~~¡ 'li~~¡j¡¡:Jfl~~t~
L~~ti~e.'J!l.'ffJJJ.;¡i~'tJ':,;

:~il'. ....·~att. :~im~tl!· mn®Jt~
i'tamti¡¡ Jolil~Ltl'n;d\®li,t\.,, lAe:ril.<tí. 11:.,,.kt.1Ya11"'·

./!t'(Jf'lie.m,~ ''li..:ee12 '&.Jn,g:l11~ \ 1¡;1

;SiQl".é :df~7Iltch 1'.ffxller~cfyt'.ie:Sb.O'!~'buflt
~~~tm91.l¥t,rhtlr·S;h0,ps:i.'11~11.~).1.TJ!P.fb
~t~w :Sall'. (wbrqh. al~íwl••·.•fateí'
hoTigl:rt ~ia FúBJ,,. lJJe;l,lf;J1V.arld~
F~ieisT' /E1i7w~.t 8m11,'/;;i'n {:an·h~ur~
long ~musi)~ttlS&::re:énetlf®;r riJt "N'e.s..t

'a•cGJ<1r ·nt\' . Ho111is.rJ. i
•·. •·.·.... ... •...•.. JJ. . ¡,, ....•.• ··•·••/ ···. Qz

8,~l!J(<J· ft~t'$I' b~i,tight by NBC ...Ill,.~
'Jlt.li:e. Idv:ct1w1~$~.. 1a:11rl L~t's "!itnlk~
ld111ii1&l;C; .

T·\f::AB .étr}d~s playíñ~ h:ast to
".. · ..·.·.m··.. '.ll>·····n··.·.. ··.·."'.·.·.v.• "''.'' •1"..'°.·.·,••'.. :.·t"·"'·····r·•:".. · ·. an..l;'l..· '"".''"'.''"'.·..·*'.·.·.· ·.ii''."..·.··· . ·."'.nc.~01.,,,.'-'·;· r· ..,,,...•.,,,,, q, :!!.' ··º ·p.n...•••.o.Yes ª,;.,;
fiar a..~ ...1~:r•u¥rde..~n'Q.$ie~~~ír~uítt~.w:e
¡ilawrba:~~....£e.~d$ ~i.füü1...:tfs .. oE!f-ce
hnÜdfo~ ín .N:ewY:ork (fia6. F·ífth
~¥·éñ:ueJ 'Ux :tliei T.ed Ba.tes .a.mi
BenfT ·~ Br!\. le· ~reñiles .. But.
···.······,·.. RU••···• ....•••..•. Q...~ •......~ ....• g e ... ····.····•·····•·•··•.·•·•·•J.'.'~á~~·!áel:S.füe. r~I!tl~e'* f'e~Il~
t~trlMn~..;its• weig1tt . '~h~~ .it...results·
in .á faet.te.r..us.e .o£the. sp.o.t ·hr med~
:tum by ª·º ad~ertíser,,, l'~i11ts out
J;'~A~~~s,·~l.~Or~4,y.;•
''fi . ····Á . .. ·"· .. ., ,{ .e, .. .. . . • A •£'Rn. .arrr<m:c:;p.1 n.:1rw~FS tr.ª'141~

tfonra'l~v '.ha.tI¡~ht'.lmi:al t.v ··'i\'.'eat.11.~r
shnws when. ·w;~ífrst '.ta:lked; to. them
~13J~JJ'ta f<J:tro.at00n fiüf' ..m:~JI':IK
rJ.,~~'.Q'l~,.~n.•i~~w~;.~Ve ~c:!1e·en:,e.d ;a
:tap~ ··nf th~ ~i1~1t\7,. lurr~.€\t-1€\ngtb:
n'@·W$it:'la:st; fa:Jr ]rn.1 ¡a;.gen:cyand ·~Hent
l'l~®~le:,'Tl:te:y; ~o:u~)'xtíf?. a'ú.cl. li:ave
h~ti. ~n the t£tÍi' ·~,zftbit J•<Ji the ~~t
tfatee ..~~~'l\©tts;,1ª'11:Q .a.m.'quit~ ll~'PP.Y
\~l:t:h it.. II 1:t hadn"'t been ·fox the
t~Li~~cr,eetif:ñ,g;1I :a:an,'t thh1:k tltey
~#Q:Ji'.ltlh~t~e:·~~JX~id.ex;e:~t~·· ••
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Frank tlt. Headley Frank E. Pellegrin

HR employee stock plan·
STOCK or-rroxs have been granted

to key employees of HR Tele
vision and HR Representatives un
der a Stock Participation Plan an
nounced today by the firms' owners,
Frank M. Headley, Frank E. Pelle
grin, and Dwight S. Reed.
Twenty-five employees have been

issued options to the Ifi-year-old
representative firms, it was report
ed. The plan, which was approved
at the annual board meeting 20
December, will be reviewed peri
odically and additional options may
he granted from time to time to
new participants, or to existing
stockholders.

Included on the initial list of
employees receiving options were:
James Alspaugh, vice president, HR
Representatives; Robert Billingsley,
Los Angeles salesman; John Brad
ley, v.p., eastern tv sales manager;
Alfred Brintrup, head accountant;
Cal Cass, Atlanta office manager;
Marie Clu-mct, executive secretary;
Ceno Gioe, Detroit office manager;
Jim Cravagan, San Francisco sales
man; Hobert Dalcliau, Dallas office
manager; Joseph Friedman, v.p.,San
Francisco office manager; Max
Friedman, v.p., eastern radie> sales
manager: Avery Gibson, v.p., sales
dcv<.·lopment; Martin Goldberg,
v.p., research director; Mel Gross
man; promotion director; Vernon
IIccrcn, Chicago salesman; Loretta
Kealy, director, sales service and

5G

contract department; Art Kelley, St.
Louis office manager; Richard
Leader, Los Angeles salesman;
William McRae, midwestem radio
sales manager; George Merchant,
a director of HR; Al Ritter, New
York salesman; Edward P. Shuríck,
v.p., HR Television, Grant Smith,
v.p., midwestern tv sales manager;
Jack \Vhite, v.p., national tv sales,
and Thomas E. \Vood, Philadelphia
office manager.

With the announcement, HR be
comes the second major station
representative firm to broaden its
ownership in the last four months.
In September, Edward Petry & Co.
sales to employees was announced.
However, in the ease of Petry, part
ners Edward Petry and Edward E.
Voynow sold their entire stock to
employees. From the original 26
stockholders, Petry now has 52.

Headley, who is HR Television
chairman and HR Heprcsentatives
president; Pellegrin, HB. Television
president; and Beed, executive vice
president of HB. Television, con
tinue as major stockholders. fo this
respect, the HH plan is more com
parable to the plan of the John
Blair station representative firms,
antl that of Hohert Eastman & Co.,
than to the Petry sale. In addition
to the principals, the Blair plan
includes nearly 100 employees,
w Itíli- the Eastman stock is spread
amcmg some 15 employees. •

K1a.tzrele:ase;'s: riew
sp.ot radio estimat·Q;r
Spot radio costs appear to
risen ónly slightly in 1963 ON
1962.. An· updated editio1t of
Katz Agency's Spot Radio l3;tJ
Estimator, released last wee.kif •¢~~
mates the cost of a one-rrnnute ~:
uouncernent in traffic .time in ail tl:
top 100 markets at $3,20:3.29 {bíl$:e,,
on 12 spots each week at thé .l\11

week rate). The I963 ñgure q:·
pares to $3,037 .33 in 1962.

The new seventh edition of· tl~,,
Katz estimator la.bula tes the c.os;f"'
12 one-minute announcements 11§
week for 13 weeks in 15.0 mar.ke~®
in traffic, daytime and eve1dng tim:,
classifications. A formula is ;pi~
víded for estínmting cosfs of 1'!2,··~
24 announcements per \Vee)( ttl
schedules of 1, 6, 13, 26, 39, and
weeks. Rates used fo the Esfirnat.
are those published in the NovJ;:,ilJ:·
her 1963 SRDS Spot fürdío R~~~
and Data.

SRA names Sn.u.ri'ck
Edward Shtrriek; vice presi~let
and senior executive ,of H-R T~~
vision, takes over as head of
important Television Trade Pra€l;ti\
ces Committee of Statfoü Repli~
sentatíves As.sn. He repfa~es :Ste~~
Machcinski,

Serving with Sh.urie:k on tliir~
Committee are \Valter Ndlson, R.~
Agency; Jack Fritz, Blair TV; L~
King, Peters, G.tiffü1, )'Voo.dwt
Charles Standard, :Meeker;,
Robert Kizer, Avery~Knodel.

NEWS MAKERS

CnARLES SPENCEll to the .seal~
staff of Mort Bassett ~ Co. in; N~P
York. He was a Ume hutet t~©:t...
J. \Valter Thompson.

Hcnsnr L. LEVENSTEIN to. t~ ''
Ncw York television sales staff ro!
The Katz A gene:y.. He was witlr .th.~ 11

Te levis.ion fü1teaü of AdVetfislXJ;!§
for the past six y~¡ttS,

CLAmE R. HoRN to director ~t
special research projects .for AM
Radio Sales ". ~1·eviotJsly,, she ..wa:1
director of research for Mc.C¡tvren,.
Guild.

AHTJJUR J. DECosl'ER to s11le,ii
inanager of the Chiéag.O offi.ce ~~
AHC Telcvisíe» Spot S:~le,s. lj l

SPDNSOR/G JA~UA;~y J. !aff~'.
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** Where they stand in the first week of 19()4:
LeRoy Collin.s stands pat on his. eampaí.gn to et;l'dyo·uth lure in éiga,...

rette commercials, he told Lnt er-víewer Mark Evans in a Sunday night W'l'T:G
(Metromedia} tv program he.re last week. Whenparents are a,ngered: "py ~·hil..
dren starting smoking too early, br-oadeas t.er-s have to shol:lldex t,h,eír
responsibility, and avoid influencing the youngsters to start t;be habit.
(Rµmors are .st r cng that Surgeon Gene.ra.l'·s summ·aryon mnokina ~frí·dhe,a.lt,h
will be out by the 2nd week in January: NAB board Will then have to :de.aide
in January meetings if it will 'back Co.llins.' S•tand.)

Collins also st.ands pat on his South Caroliná speech t r-ouncí.ng sduth
ern broadcasters for "let ting. the wrong people spea;k for them" i,n: e í v í L
r-í ght s matters. He admitted this e es.t NAB a fe.w members.--hut also wQ:<tl'
a few.

About the senatorial race: NAB pr-es í.derit irupJie:d it w•a.sno:t in his
current plans, but he would not "paint hí.mseLf into a c.o.rnerí•wit.han une ca
ditional "not under any oircumstances."

** FCC's chairméln E. William Henry producli;ld .9. IU'<;>desta1ild wholly uon:
éOn:trov.ers:hal year-end re:port of FCC,,s 196~ .aécomplishm..e'11.;ts.
Topping his list were satellite comraun tc at.í on developme,nts, ga.ins

in educational tv and uhr prospects. With eLasaíe understatement, ne
summarized other broadc.ast matters:

"Dur:ing the year, the Commís s íon has al.so examined the question pf
the amount óf timé dev.oted to comme.r-cí aLs ; has moved to clarify hrt>a.d.-
casters' r-esponsí.b í.Lírtí.es to their local c•ommun:ities i¡i the fair tre·at
merit of controversial t opí es of public tmpcr-t.ance ••• *

** Promised for the !!ear future:
Astaff report on the FCC's inquiry into tv netwo.rk program pna.ctíce.s.,

with s.íde note that the FCChas proposed to ope.u network affili.ation con
tracts t.o public inspection, and has ended option time.

Coming soon: report and findings on ccmmer-cíaf time st.andard·s, t.o
he out in January; action on FCC's final r-ev.ísdon of tv ál!>"Pli~ation fo.rm~
to g í ve commission a closer look at pr-ogr-amí.ngin loe.al live cate.:g.oi"y~
and licensee e.ff or-ts to know his ccmmuní;ty. (Oral a;rg1lln1e'.nton tJüs. has
been put off from 13 Feb. to 12 Mar-ch , )

** .'1'.heproblem of applying fairness doctrine to dramatic :pzr()grams: Y{·~nt
nowl].e·rein FCC's ·clec_!sio.f! on tbe CBS'"' $m1ash-U~ show, laJst week.
FCCdecided the case strictly as an individual i'nst.at')..ce, .and s.aic1

as much to both the network and the complainant, Nationa.l Asso·ciatton óf
Clai¡nants and Compenaat ion Attorneys Bar Assoc i.at ioñ ..• NACCAcouns.el hétd
accused CBSof putting on the program at the behe st of insurance comp:ani~s.
FCC'said it found no evidence of' such eoLlua Lon-,and in any c'a.s.e was barred
from program interference .. CBSwas told the decision is n·Ot preA•e.'Qent.al
for all d!ramatic shows.•
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Orlando is the nudeus of
Flor'id'ét'p missile, 'citrus,
Industrial ahd touri.srt1
complex. It is also the
home :Qf,;,

r¡¡

·w·FT~{W~n:~:e:rfüJFl£l>rida
"" ..,. i;.,t•:. • \ . •''h" ) .... ),.,......·•e Etv:1s1:cJ:r11wtt . m;a~1mum
p~ww~.en:t1'.n9tJ::re ~ntin~:

C.eim.nil Ff~J:rida~.r€:'a.
now ·Bfl(:JC]i.n't$...

BLAIR TELEVISION,
BTA Divl$ion,, as its
~x:olusi\í!etepresentafüt:e and
adds its. isefüng power to
the list of d•ynanr.i.P stations.
r.epres:e.nted by ffüfü Tele.vistón.



YOU WANT

ACTION
DRAMA

SUSPENSE
ROMANCE?

Yo U'VE Here's. the last word in first ru.n fea:tuces for TV. '7'2 gtea.t
motion pictures in all (Al Capone, Angel Baby, Friendlyi
Persuasion, Pay or Die, Dandi, Big Circus, Hen to Eternity;,
Love In The Afternoon, Armored Command, King Of The.

GOT Roaring 20's, The Bridge, and many more) - all Jam-packed with big
name stars (Gary Cooper, David Wayne, Audrey líepburn., VJncen•f
Edwards, Rod Steiger, Chuck Connors, David Janssen, Sal Mineo, Rr~a
Moreno, Ernest Borgníne, Gina Lollobrigida, Tony Perkins, Ma11dce

IT I Cheva.lier, Vic Dam.one, Mickey R.oortO.;' and m~ny Q\0<0)

We call it CAVALCADEDP THESlXTlES- ..GRDUP·S1 &. 2.
• You'll call it the most exciting package in years.

For more information, rates and promotional material, contact your AATVSalesRepresentativeatany one Of these locations,
165W. 46th Street, N Y. C. PLaza7-8530 (J. ~
1232So.MichiganAve., Chicago,Illinois WAbash2-7937
4376 SunsetDrive,Hollywood,California NOrmandy2•9181 . '.Jti. .•.
2204 CommerceSt., Dallas,Texas Riverside7-1658 -


