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To Sell To Kans8ns /Buy KTVH

KTVH, the Tall Tower Power Station, that covers 5~ of the most prosperouscounties in rich
Central Kansas, is FIRST with local news coverage. Mobile units cover the area like the
proverbial blanket ... presenting on-the-spot coverage of fast-breaking .events. Expertly
gathered, edited, and dynamically presented scheduled newscasts offe.r comprehensive,
in-depth reports, over 50 times weekly. Wichita, the nation's fourth fastest-growing city during
the past decade, watches KTVH for local news, sports, and weather coverag.e.
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The, ecrnpetitcrs: Not every ,.segment of the
tobacco industry is worried about the HEW
report. Edgar M. Cullman, president of Gen
eral 'Cigar Co., to~d SPONSOR late last week
that the report was "very definitely'' going to
spur cigar smoking, as cigarette smokers start.
ed switching. He pointed out, however, that
"the trend had' started even before the report..."
General Cigar will spend a stepped-up ad bud·
get in '64, with some $3.5 million (represent
ing some 60% of total budget) going fot tv
and radio. Chief tv item is sports (NCAA
games, Fight of the .Week) at network level,
plus scatter spots in network shows (a $300,-
000 campaign) and several spot radio sports
properties .. Much of the stress in air copy is
oh. "mildness" in an effort to woe»new cigar
smokers.

FTC advises en ad pricing: National manu
facturers will be given benefit of doubt on
fairness of special-price advertising, in FTC's
revised guides on deceptive pricing. Commis
sion says national and regionals can't be ex
pected to know all price levels on their pro
ducts in various areas they serve. List and
sales price estimates are supposed to he made
"h 1 ." d • '' . :l Í •L '' b d• .·..onest y an · in gooo 'a1tn -. ut issent-
ing Cmnr. Everette Macintyre thinks manu
facturer is being given too much leeway and
too little criteria on responsihiljty in adver
tising prices. Local retailer will be held strict
ly responsible for knowing price. levels in his
area when he advertises bargains OB basis of

s "Ii hi ..manusacturers ist or rs own previous pnce:s.
He's in trouble if he claims bargain priciug on
b . £ f ' Ii h. . "f· asis o, manu: acturers ist or rs own or-

" . if l . d' . d .mer prrce, 1 sa e price a .vertised is not ac-
tually below general level in his own area,
Guides also warn against temporarily inflated
price later dropped to area level and claimed
as special. Matter of "free" 1offersremains
snbstan.tfally unchanged. FTC held oral hear
ings om this last winter, with some idea of
• 1· • "f " ffe . . 'h b.t1grtemng · ree o. ers requrrmg oil er . uys.

Apparently, commission has. deoided to le'ave
well ·enol'.lghalone in fre.e·offor arhrertLs;ba:g.
Deceptive Prtciug Guides are not law or :rule·,
in strictest sense, FTC points out-but to. ove:r~
step them inv~tes complaint f:r~rn.the oom
mission.

Healthy Od.oh.er for tv webs: A $.:8o/o: hike
in billings brought th.e three.•network October
total to $76,925,000, cempared with $74~092.y•
800 in the same month of '62., T¥B·rele·ased
billings tor die January·Octoher period ·wer:e
$688,870,900, against $654,230,500 in 1962.
Each o:Ethe netwnrks showed .increases, w.itb
ABC TV 10-month billings up 0'% to $17á:,.
442,800; CBS TV up 5.6% to .$269~1:02,.100:;
and NBC ·TVup 4.4% to $241,3:2$.,400..Day
time continues to make siogniñcant £oi:wartl
strides, gaining 9.8% in l963's first tert
months to total $226,388,300.

FRC&H jQin,s 1:ñterpublic': The long talked~
about merger, which had been snagged by Niá
tiona], Distillers, became a matter of. fact Iast
week, as Fletcher Richards,. Galk:ins& If:olden
became an "autonomoue" affiliate·of .M.cCaá:ln·
Erickson. However, it cost the. agency,, now
known as Fletcher Richards Co,, ruearl;y $'5.
million i'n hilllngs as Nat:i:onialstuck te its gtirts
and rejected product conflictswith other I.ntet
public clients Schenley (McGann-Erickson)
and Brown-Forman (Erwin Wasey). The a·e•
count, which had been with FRG&l:H since
1961, is screeni1ng other agencies, inclndi~
Kudner, Lennen &Newell, at:J..dY(;ning &.Hubi
cam, all of which ciu:.rently h&ndle seme :a£
ii.tsbrands. On the loose are Gilbe.y's G'in,
Gilbey's Vodka, Vat 69, King. Geox:ge IV,
Hill and Hill, Bourbon de Lu~e1 Ci.nzano
Vermouths, Kenrn:cky Cofone!~ and Fl.~mi.o
Marsala Wines. 'Ttris billings los:s, aloIJ.gwith
others such as Eastern. Airr Li,ne.sand U.S,
Rubber, have plunged FRC~H:'s billings. from
some $31 million in 1962 to the $10 roillióu
it brings to the Intei-pw.bllofold.

4 Second. class postage paid. at N.Y.C.
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Teocher do0~.,(t m:lvpeote physitol d[s;:ipJine

,(No Wack') · ·
Horpo/s w.os,"swordf ish1:! ( Possworcl l
One; tw0, thre:e ~edigo, gp:es: and it's oil in

the .g¡:frne:¡.t10 tomrrierit! 'cYo\J 'Don't S.qyl
)'.00 :~tond oi.scounfe.CI ito Ho1 Ho Auction!

(,Laughs .For,Sale),
Help: m ·•·put-on'' rz ·bigger shó.iv •.... send.
your r&,ooáíes lo WTRF~TeeV'ee.s' 1!.dilór,
Wbeelhrg 'l.: '¢.es./..'Vfrgini'a.

·wtrf-tv
F'Ü'~¥ ct
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why yólJr
be· l;>eomed .to
'Steuben vi lle
wh'eeli.n~,!
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CHANNEL (\f3 WHEELING,
SEVEN ··e WEST VIRGINIA

W'll,l V:OUGET A,
LlM'OU,SIJj,E FO.II
A 'P'"R'".Eª'EN. Tft': ' ," "l :.ii· 'f l ,.

,1111111;

som.ethi;n~ 'that'~ different',
remetn.bered m:id chi:o •.•

A C:.EHlUFF"E' ..UR ;uR~l.VEN
Ratti .RD¥£E D'R

C'AIJlltA,C LJM.OU8lNE"
'•·1"

Gi'.ff C.e:rítficat.es: tor Rolls
'R~~¢e:renta Is sta rt át. $..l O,.
f~r one..h:e>!.JT, CadL!lac$i aJ
$:7.50, iríduding liveried
chauff~:ur.Perfeét f:or that
ntgHt af the' th~e:atre::.trip 'to
th~ á1rp.ort, day or evenin~

íh.e rae§é :trai,;;.k or sp'e.ciP.l
hlJ$'1 n.es.sr·emem f:>ran€e;.
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ALBANY-TROY
SCHENECTADY

N. Y.

NEW YORI<,
N. Y.
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'O~

.···.
' '. '

'O

DIFFERENT?
COVERAGE-Naturally WPTR is
different. (We don't beam our signal out of
the U.S.l But 50,000 watt power can do
wonders, and like WRUL,we too have re
ceived correspondence from Italy, Greece,
and the Azore Islands. Day to day listener
reaction comes from all over New York,
Massachusetts, Vermont, New Hampshire,
Connecticut, Maryland and Canada.

EFFECT -The people who know the
market-brokers, distributors, et al.-tel I
us the Capitol District is an 18-county large
market. You can buy 18 separate daily
newspapers to effect unduplicated circula
tion in the Capitol District ... or ...
50,000 watts of the most penetrating Radio
to be had-WPTR.

RATINGS-check the costs, then
examine Nielsen Coverage Service #3 for
credited county coverage:

WPTR STATIONX STATIONY STATIONZ
30% 12%26% 13%

Your East/man will lay it out for you in
cluding a comparison of surrounding city
Pulse reports.

YES: WPTR
Albany-Troy-Schenectady

VP & GEN MGR; Perry S. Sornuels

robert e.eastman" co., •••.
r•pruenting mafor radio 1tation1

12
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PUBLIS.HER'S
REPORT

One marls vi:t>wo(
sigruficant happenings in
broadcast advertísing

i111

Ii

Childre.11's Surv.eys and Arthur Gedfr.e.y
A SIDEFROMTHE FACTthat Rohlu, l1ly 16 year old dan15htel', tells 1ü,é
·· that she's decided to go to Northwestern University, l've ah~':a~¡~111
been impressed with that school's enlightened work in television kl1~d

• . . I

radio.
Now comes a study by Dr. Paul Witty, ptofess.ol' o:f Edücatiou -®:e

Northwestern, among elementary schocl childteu hr the Chi.bago ar~it
showing that more than 50% receive help in their schooJ work ft·t1Jltr
television. What's more, about 60r c of the teachers suggest dassto:at'.1':1
activities connected with TV.

Discovery '63 was the fa¥orite with children in all ilen1entit:1~
grades. In grades 2 and 3 Password was second most helpful 'and IJ.&..t?J.
ploring third. In grades 4, 5, and .6 news programs were .second mmél',
Science in Our World third.

There's nothing new about this project. Ifs been updale:d e'\ie:ry' rg.t¡u:
since 1949. What will come as a surprise to..ma11;yis the con&lrTI;c:ti~E
role that TV plays in educating your child during ~1anyoI th~ho:n:i:s ot
the day when you don't happen to be around. What's :eqnally sn.i:prT~ing
is that young children are aware of the fact that TVhelps in th1iilir fo1:r1rnI
education.

* **
Arthur Hull Hayes, president of CBS Radio, is a fine host a.11.d&.ef'¥~

an appetizing luncheon.
But he served up something special the other day whet) he ;allo¥,1ed

SPONSORto: tape-record a frank and revealing luncheon disetl$;sfon ~111

which he and Arthur Godfrey participated.
It was a rare treat for SPONSOR'spublisher and editor.s, aud I !1kl:l:I

promise a most unusual behind-the-scenes article in abeml twa '.\M:e.ek-s
(probably January 27.)

Arthur Godfrey was in fine form as lie talked ahout his; cJi.eül~,;hf~
commercials, and even his failures. His tremendaus enlhüi;lasJJJ
the job radio does for advertisers shone through :everythiüg he ;í:il'fttL
Aud sometimes both Arts answered the same question, not alw'.t
agreemg.

It was only fitting that they participate jointly. For this ruonth hr1th
Arthur Hu II Hayes and Arthur God.frey celehrate their i-fOth afiníve1;.•;
saries with CRS Radio. On Jannary 2S CBS Radio Network will nnn{;k
God frey's 30th with a historic all-night program featuring Gndfr,ey i:llH'h

friends live. I have more than a suspicion that this radie feast in. whidJ
scores of entertainment greats will participate will give quite a Í6\í:
£lgeney and advertiser listeners an up-to-date appreciation crf an ad•
vertising medium which is moving hack into major contention.
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Drive an automobile 75 miles out of Des Moines in any direc
tion, and you boys from East of the Hudson (or the Loop) will
get some very new ideas about the best of Mid-America!

First, you'll SEE why Iowa's gross farro income divided by
farm population comes to $4,214 per person (as against $2,869
for Indiana, or $2,402 for Ohio - both "good farm states"),
Second, you'll see the "main plants" of some big-time,marru ...

facturing names you never suspected - and branch plants for
hundreds of others. Milk, honey, machinery, publishing, insur ..
anee, and lots more.
In many time segments, WHO-TV can give you more bosses,

more employees and more farmers in this unbelievably rich
Central Iowa, at less cost-per-thousand, than any other outlet
around. Ask PGW!

CHANNEL 13 • DES MOINES

~ -PETERS, GRIFFIN, WOODWARD, INC.,.=r National lle/1rese11ti1tfres

l·I

UJHO-t"V
UJH·O.:!f"V
UJHO=fV
WHO!f"tl
UJH.O!f"V
UJHO.:rv
WHO.:rv
UJHO=TV
;UJ.HO.:r·v

Ho.:r·v
o.:rv
o.:rv
o.:rv
•O.:rv .
HO=rv ~
.HO!J"'V j

UJHO.i.:rv
UJH.Oi:'f'V'
WHO!J"V
WH.O!J"V
WHO:r·v
WHO:.:r·v
rn.·····...1-1o::rv. _,. µ -...· ·' . ,

WHO!f"V
UJHO!f"V
WHO.:r;v
WHO.:rv
WHO!J"'V
UJH.0.:rV
UJHO.:rv
WHO:rv·
WHQ;!J"V
UJH.O!f"V
WHO.:rv
'WHO·:r·v
IUHO!J"V
UJHO!f"'V
UJHO•i:'fV

.UJ..·..··..··."···.·.•.º···· ..·····.···.··········.~.·.:r.. :·."·....··•.·.··.·.···.•· 1 ·¡~wuo.:rv Ii .•(¡

UJ.HO·.:rv· ·~
WHOi:'f'V .
WHO.:rV : .~
UJHO.:rv· ·:·'.~
WHO.:rv 1i ~(
. . ·..··· .;··.. . ... ·. ,, uw.1-1p.:rv .~H
UJHO.:rv
UJHO!f"V

º
....•....,,!WH .~\.',

•_A-¡;.··F;n,:·'J;~TI:.,.
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CALENDAR
The when and wlrere
of coming events
January 13, 1964

JANUARY ing Club and the Advertising
Women of Milwaukee(27), Coach
House Motor Inn, Milwaukee

Georgia Assn. of Broadcasters, 19th
annual Georgia Radio-TV Insti
tute "day-long debate" with FCC,
University of Georgia (21-22)

National Religious Broadcasters,
convention, Mayflower Hotel,
Washington, D. G. (21-23)

Sales & Marketing Executives of
Greater Boston, Silver Jubilee
conference, Hotel Statler, Boston
(24-25)

Advertising Assn. oJ the West, mid-

National Academy of Television
Arts and Sciences, dinner and
show for the New York chapter,
Americana Hotel, New York (17)

Milwaukee Advertising and Graphic
Arts Groups, Ben Franklin Ban
quet (16); 6th annual graphic arts
workshop (18); Special workshop
sponsored by the Sales Promo
tion Executives Assn. (4 Febru
ary); Exhibit and Awards Night
(15); Silver Award Banquet spon
sored by the Milwaukee Advertís-

WHAT'S IN THE MIDDLE
MAKES THE BIG DIFFERENCE

e~

.. and, IN PENNSYLVANIA, IT'S
WJAC-TV

Don't slip up on the big Pennsyl
vania market! You need a firm
grip on the middle -- the million
dollar market in the middle. It's
within easy reach when you buy
WJAC-TV. The station that climbs
high atop the Allegheníes to br:ing
you America's .27th largest market.

16

winter conventíon, l3ake.rs£ie~,
Cal. (24.-26] . '

American Wom¢n in Radlo Ml'.d
Televisiott, ..hoard mee~ing,• Ittlt"
ton Hotel, N:ewYork (24-26)

South Car.olina .Broad.casters Assm,,,
11

17th annual convention~ Jack 'IJ~
Poinsett J-lotel, Gree.nvllle, s. t],,
(31-1 Feb.)

FEBRUARY

Electronic Sales-Marketing Assl;ll~,~1
2nd annual electronic marketm¡g;
conference, Barbízon Plaea HoteJ11,
New York (3~5)

Advertising F~nlera;tion()f A.meti~~ II

mid-winter conferettce, Statl~;
Hilton Hotel, Washington,; O.,
(4~5)

Television Burei:tu. of AtlvertlS!ing.,,
breakfast meeting with present~-,
tion on the importance of tna'file, ¡
associations' premetien of their I

own füdustríes through adv.ertis,..
ing, Sheraton-Park Hotel, \r\?ri:sh.,
íngton, D. C. (5) . ·.

International Radio and Televfsi<;m;
Society, rrewsmaker l'uncheó.'n
with NAB ,president LeRoy Co:I~
lins, \Váldor£ Astotia,, N.. ~. (Q''

Michíg1;i.nAssn. of Br~:»a~cast;ers,~n.-;
nual Iegíslatíve dinner and l,n:i,d
winter convenlÍ:on,, J;a.ck T1at
Hotel, Lansing; Mfohígáñ (5'~6~

Mutual Adve.rtisirtg Ag~.ll'.~.fW~t"
work, anni.xal meeting,, Ro1~l
Palms Inn, .Phoenix (2n-~~)

Directors Guild of Ame.tic'ª,·annual
awards din.net, Beverly Hilto~
Hotel, J-lollyw0od: Waldorf ás~
toria Hotel, ~ew York (.22.J

International Bro.ad:c.astingAwat&l
for 1963, hanq:uet f>,.te.s;enlatl<ln;
for best commer~Hcls :()J:J. radiP:
an.d tel.ev.·.is·····io·n·'.. ·H····.••.o...·.l·l.,~.·.º.om 17''4,,.1:ladlum, Ho1lywoo.d .(25) . ¡

S.ou.thwestCouncil o£ the .Ámeriban. 1,

Assn. of Ádvertising A.gene!iies~
annual meeting, Men.;g;erHotel~
San Antonio (27~28)'

196.4V~iety Me1,1cht!nd.iseEtak> at
the Ne"'vYo,rkTrade·Shaw Build~
ing, N€.wYork (8·1~~\

Electronic lndu.sbies As.sn-:1 thi"·e~·
day Spring QOJ:J.fe;i;en¢e5 Sctt\ttlei:
Hilton Hotel, ~\~aslr.,D. ·c...'y9·llJ.

S:PO.N~OR;;iJANO AR\' l$.t ~9,~;4,
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When it comes to influencing buying decisions WSJS Television aims your
message at more buying prospects in N.orth Carolina. Why1 Becaüse Tts l;¡jg
Golden Triangle Market is North .C.arolirta'sNo... I in populafion.

NO. 1 MARKET 1.N THE. NO.. 12 STATE.
Norlh Carollna's

Gb:ldén
Tri.angle

TEL E'VI S 10 :N.
WINSTON-SALEM I GREEN~BORO / HIClRftOJl'fí

Re¡:>resen1:edby Peters, Griffin •.Wcfe>dwaf;d
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,l; ' k . '" 'y '"(!): .. ... .. t .•, 1" . 1·· •. ' . f~''h, ..··~~:l~'~:\r ~'.IXP':IJ~'S'e:witG: .14~·l'.llr~atl"~~.•..l'.tJ~twa\t:u~ei1©1.1:xt~ JJX'Jll.gJ'.1.S:t(f1'~,,>. .·.. ueln,g ~I::e-s,s:u::E~"
"" ... : . J:.. . '. ·.• < :> ·····.' . : .·:.·····.... ' ,, ' J ·..· ..,•·..• 1.....·. ' .,. . ' •.. ' 1f1I. . ·.. :"' . .l ' . . . :",· '< •• ,.•.•.•.• ~.:$¡~JX?.Sí~tv~.,,,tl'1J~hrf;Y~f.?lg:~~lmrlu~rJ '~ª'~H~J}r .tn ,,O~me, mf>:sf :tJ.~~'.Gtlli .by tlg:hte:a: J:•e.~tx.t~

tltmci. <~1ll t:a;bil.~él.o:~d~~-w:fu:lt:ih: ·n~, :atauum t~ 1@v~re[Bi$ ,míll'i-G'tx ,áñnma'.Il~ 'tcr1' g,to'S:S:·
l~ ... ,;j . .... .• ..... 1. . ' 't. .··...,.. b.. ·. :4Jl.<flt:i::• . m.. . .. . . ,;jZf < • • • 'h'. . .. . ,. h111!lit:l'!i~a'~,l1JZJ:tl.lt ~p~t;·.~·.trm~ ~:tú ~ñó,t,i;r~'!f~.~1.iimi ....la.ñ e~;¡pe.r:1u1ltrl!e$ .e.a·e. Y"eari i:ñ t :··~

·r lifi"" .:J•" ·· .,~.'JDm~u1ula.•

tb:e :s;gdo.N:ii"!Dilit~lh·o+w•wh:i~b·:oo:nld1tt fínd a: u:e:tJfo.rk: r;adl'n :b'e:rth ·eonti'nuer$: to· :1rno:~¡mr,.
Lrr'Jf~h~o.~in~t~ ~;if~I1ni~~1r~~by tb~.iN~W'Jj~,i;kl".h1,1ifaª1r1.1lro.'.\tí1#~, n(;l;w :<#1a;.nri.e;d o:o..a :(\lust!l'1*1
nia~<!ta;,k~:f·m\lr·~1h~~l.~:Q ~~tft1us: :rn;u~&~~ th~ f~Kai"«O-~Ji11¥'fil¡),1~txr~;dop~rat:~.s,tsa;:re
h · .'.Jl.J' 1r · 1~M....:r ·.·.····.····•·: ·•· •..... ·•··< .. ,£. t"'- ·N ·..··Y k !"·.:..:®:'.!:;t!!.~\\l~·...Jl~~'P'.11::~u·llP ~ m~j.P:r~.J?tUJ.í!i!!)'l' Jl.X: .#~ ....~w :.:er :~l~a •
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w1ll ru!li: t:a Ml\f;}f l!Q_. Aíl"dAr.e~, ,u~t:ll3·aluM~;,$¡;::~··Bp..ro.

:N~· y·~k.ourl«t fi@t· 'th~t:~ii'Jm;$·ei!fffs: i.s.'W:01., wh:i'€Íi í~~t1e:~dy ·~á:exy:Jug·th~
MB:tr(IJ;p·<lllí•ta:ttO:p:é41~.s;~~ibs .•Althau~. ;ñ7©.f:a '~m.:u~i~·~lict"n'~ws'~sf1adnn .hw ·ttn:¥. imea:t:ts,
Wtti ri'©'-W ~a.rri~ ~;ID;m:;e .~l limuxs• rbdff<Y· tJcÍ •..~11va~'1'Fl:I;G1tf:'P3iñ!Íf:í'"· a, fa~1 'wliíi:('lhh~"
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SPONSOR-SCOPE J~ 13,1M4

9:30-10:00 p.rn.
10:00-10:30 prn,

20.8 38.l
2.1.6 39..1

10.d 18.2
14J ,25.5

U:S: !~;!
·1ii.; .. ".. ~'fl.·,:¡0'~-.iil'~ff- £..,1<.:g,

lhe show which re"lae,ed, the Jerry .Lewls dabacJe QD .AIG TY i;a atf i·a a. go,o,f!I¡&tart.
Essentially a·.vaudeville show wítlr a rotating host ,¡10Jiey (B'in~·Cro~lJy,', ~ettj,E
Burns, Je.rry Lewis' onetime partner Dean .Martin,,et al.),~ Th~ H0;lZ'y'JJHf>rJ,:(f,: P11llt:L~7Jc;
ran up a strong Trendex on its Ja.mrary4 ioítíal0ating as,an kolll'~lo~:geut~ Ei~ii:ha~t
the Phil Silsers-Gunsmoke combination on CllS and $r:au,td6y lli"glít fi1,· tke ~{f:!,m~·
("Daddy Long-lega") on NBC.

This was the 26.•city Trendes seoret

Saturday
Ja:nu:ary 4, Hl.64

ABC TV
Rating. Sháre

.CBS TV
Ra:fü1.g ~h.áre

.NHC'•TY
Ráfitog. ~na·r~

nme-,is-p ..assing note: anMher ~ar~.e¡roo.p. O.'fMil~ eJn,plOJ'Hs ~a.~:e[mne:d f:tJ;e 2'5~l\e:ate;lui~.,
Seven XBC staffers in New York were honored with a Jañl:úl'..ry 7[ lüttc:h .•.Dttrr:m;~
1963, an additional eleven were honored in Los Angeles, S:an FnaJÍcl.sooand :Chf.~glb;.

Top-ranker in the .NewYork continget1t: Wafter IJ•.Scott.~wliase :rítle,...,../E:ii¢~.e:••.
utive Vice President in charge of the NBC Televisfo:nNetwork-·.·-is alm~sl aa WB;~
as his tenure. ·

Included in the group. were two sound effects men. One~.A~ew T. :8'6tÍn~,.
created the original squeak to the door of Jack.Benny's vault on hi.s:radl:ds'há~t.:ni~
other, Carol (\fonty) Fraser, invented the wonderful ·crashing snund created wHflíl"
ever Fibber :\foGee opened his closet. .

I

1)!

··•

ABC may have 10.s:tintere~t ln b.Q:X'ing'OQ tv., bttt s{fl'I thlnws, rt''.$ a: ¡o:od i:~BIf~.r r:a~fo.
Exclusive U.S. radio rights to the February 2'5 heavyweight bout hetw.e:e:n 5:o.nny
Liston and Cassius Clay have been signed by ABC Radio.

It's the sixth consecutive big-time heavywe1i~httitle fight to be srihedtilad an
ABC Radio.

ABC's deal with Intercontinental Promotions Inc e» irreludes Gana:dfan radft;);
broadcasts, but does not include Latin America and otlrer areas .krnown. to he irtt'ft.'f·
ested in the bout.

Coc:a·f!.ola'·sdiversmcati:on ptorgram is payi11~aft; tv·,Onfn:tll'fe:tt ·¡:pritl i.S a .fill.
A lemon-Iime <lrink developed as a eompetiror to 7-Up lo .tbe~~gmenhottleI'5' fi.~ld~
Sprite now is second only to 7-Up and leads 'all 0lher hevet~.ges o.I its typ~. S:t1
reports Thomas C. Law, president of Fanta Beverage, the C0c.a-éala. o,£f~httol·whj'ªb
markets Sprite.

.Warketing success was achieved rapidly. Less than :thne:eye.a.rs:agct~S:prlt~ 'Wª~
tested in Houston. Over half of Coca-Cola's hottlets sell Sp.tile tóday;;. Sroa:dca~t
advertising (primariby tv, sorne radio) has been used iu vi·rtu:alty ev.e.ry ip.dt~i
market launching.

t
n
I.,
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~t.tb'l;e~t:ro ~ü~¡pling:~;rro'rsand. '~dfüiñ
tlle lími'rntions ·crf human betn~~,'ªs
.(;:~f!IlpOt~.i:~nud ~;1Jrop·1'.tt!;:'t's as bl.lm:aíí
.&ejm~:s'5ta :S:~>"nothh.J~of the. ab:ili'.t~
oí 'ª ~!!~'.11Pttd~ni'á:§!:~ttiatifNte a'é-,1"1', . ·--- .•.,

scFf.fae" l1is v~ie~dn'Uliiab:its, we h:;i;!¡·e ít:""'- . __ . '' ----

Q'X1ftii'~l!V~oed bt!l Ujjt \úrl~D.i~lé:fi'\)tt:'' . " --•i ,,...,,

_,1,.,"",.;¡.',c,,, "·b·n<f; ~''3"' nr• ·t•,,_1 • .,.." :ta.u··•"""'",a...Ffaf):\i.::.&~~,il: ,. 'Cl·L-~} §i:•:~?.~~-:'U:.!i ..~-~~' -L'..lcJl~ 'l:l\ ¥--\.:'~·-;;_
•.. . . . ... . . . . 11.. A':.C:¢ti!'a~eFltlml~au.rº'~i~;r"'a:' .aU:i.A~n~e·,

b;f ilnd h1;r~1::",startfu~ ura:und 9
c:filo~k in. 'tlle n1ordfu::g. Oeot'l'al
S'.t.«n:d.ard 'ThL1e, mor:e er .le.$;B',and
e!\tttudío.;~P'iñtile a.~1~fá;~eta il". ".'!'rtINJ:,,_,.,,..,-- -- -- . -- . -··:·-- lf".f'!'.

n1at:e'lv imdni:!?.ht:. all ihe davs c:if'.the----· ~' ' ~- '" ~-' .. ' .,,, -- ... -.-. ,- ·---

!\V;i?,eJk. to ~\tit.~'l.an,díil~'...Tl$e~da~r.
~Vedn~¡·<t\a,N\Thnr.sda:Y . F·rirda\', S.al-_,.-- • -. ,__,,,,,·'~-h - -· '•' ,_.~_:,·'.'I, •· ' - -:~ -- '

l:úff.'J·á\' iámd. ~nnlitt.f eN'e:e<ed~fi"ftv'·····'·- -···''!f:,, __(•.. - · _, _,_,.··J ~ :; ''·····"--- ·.. . - ,..,._.•••..

pe..r:e:e.n1,c·s;él:%. 1 .0t the totalhames in
!:JJ1.f ''t'lé\''ió,g· i\ttea. A:d~téttis~r$~pr;o.s:
pe~ts,.,.Findtheí:r <'lí'endes are .rll'ferred
tP th:é ~i!'ítl'\:Plét,$ A\,KB ~,t~zt"iet,.:by,.
~'Iit;~el''~ur.ve~·l1lf Felmmficy ~fililr.ch.
1:96'.3.• 'fl;llt ..de·~1~T~.

'\\,~(T.;.1'\'
C'I!fS: 'F'flrl't~i~,,;,tor .1£~1~rrt l'(J.,i""R
iCJi:dó1 &ópid:s-·Wttf'!l.tl:Oo;
i> • .•.:J L ·h V' .~~,f¡t~j!$:'§D\~~i.rtY, ·¡,'!it ·..-,~t~~S!'.í:'r!~
.l,f(fiÚl'.di~&:d~j:fli ·wli3f.;;liiM/i¡• ~M'f;~l'.Ai K·~~T.

F:óif D:ód,sei ~&ate,e:ulu.tH



COMMERCIAL
CRITIQUE

Trends, techniques, new
styles in radio/tv
eomnrercials are, evaluated
by industry leaders

Happy New Year, Kids
SANDY ALAN HAVER
creative dir, and u.p, of Mogul
Williams & Saylor.

T HIS BUSINESS kills me. It really
does. It employs some of the

greatest creative talents of our time.
Men and women who have proved
themselves outside of advertising as
successful authors, artists, and musi
cians. It woos these creative people
with comfort opiates. It bathes them
in all the marvelous sin that money
can buy. It builds them ball-point
palaces (ballpoint: something that
looks sleek, trim, and modern, is
functional in theory . . . and just
doesn't work ... like 666 Fifth Ave. )
It lets them bask in the sun of a
maítre d's eye.
Why do they do this. . . why do

the big big agencies send poppies
and aphrodisiac-filled bon hons to
creative people ... simple ... so
they can kick the hell out of them.
So they can say, "create a television
commercial," and then ... before it
is finished, they can maul it. Having
thus proven they are as creative as
the professionals they have hired.
And then the big big big agency
client. (Treat him nice.) Does he
want the professional agency he's
hired to let the creative person do
creative advertising? Of course he
does, stupid! Didn't you know the
reason a client goes to a studio is
because he wants to bring the writer
and the director and the producer
coffee and sandwiches; he wants
them to he as comfortable and re
laxed as possible ... he wants them
to do their best work. It's the very
same reason he goes to casting
sessions!
And how docs it turn out ... well,

turn on . . . turn on your television
set.

22

In this article I'm not going to
delve into specific commercials and
what, in my opinion, is right or
wrong with them .... What I'm con
cerned with here and now is the
future of creative people and big
agencies.
Let me make two New Year's pre

dictions:

1. The big agencies will disinte
grate and decay - like M-G-M,
Paramount, and 20th Century-Fox
- unless creative expression is un
hampered and untampered with,

A reporter for the Newark Evening
News, Haver later wrote, produced
ancl directed for network radin, tv
and movies, Ile wroje and co-pro
duced a feature film, ''The Mask,"
and is co-author of "Tea Pot ls
lancl," a Broadway show now fo the
works. He entered advertixing; in
Grey's creative department and
later became senior ereatíve write.r
at Ted Bates. He then. joined
Ymli1g & Hnbieurn, where he
served as copy group .supervisor,

., e
Like the Hollywood giartts began'
with .individuals .. .. , prospere~ .. • ,!
and then became part of a busmess
machine - advertising .starte<l witltll
individuals, is pr.ospering:?.and.. i~ll~
now becoming a part ·Of.a busiQ.e~~
machine. . (Right, Maríon?) But,;
Marion, the índepe~dents .are re-j
building the motion p.ic.tureindustry¡
because they can express th.ems.elves.
individually ••• and that's the o:O:i'
big error in your IJ~.M. complex.

2. Smaller agendes will take ¡~l
good look at the. li(')Ily\VOtidsirníl~i:all(')wmuch more ci'.eative··..•·.f.re.·e:."llI
dorn=- it's the·. only way .they can..I,,
survive it's the only way they can,
grow í.t's.tlreAn..hil.lesª.···· .e~lhl the·¡¡
$100 million-¡:>lµsagencies.
I've worked with some ·of the brig:,

big agencies and their committees.
and commítt~es and committees:" : , II

I know creative people !1tother fog;,
big agencies-in fact I knowwrfters,i
who spent more than one year ·with~·1

out getting aword in print or en the•
air..... It amazes me ... butlgues.s
it's tax free money- so what the
hell!
The answer: let my peo~le gol Be,1

brave enough to lose the cUent th!1it
smothers you ... )'€1\.l will anyho,wl
Be smart enough to know that the
independent agency will gr0w
stronger and more pro:spetous.
And to all creative pe<Jple . •.•. "

there's only a mínutc to life and no
more if they stifle you, ifs eveli
less There is no place \vbete 7:'dú
will have complete foeedp1n .. but
there am places where you .. ,. yes ,
you ... \,Villhavesomerightto lí~lrt [I
... say "goodbye" to the big w:ªJ'1:t;te .

breast of old 'ªgé s~c~¡rity•.. re:s. a
myth .¢ívcatedby some v.ery im::1:.ginr• 11

ntive, very ·free, soul, . •
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up-t.o-'dat~;surve',ys.
A.s:kNiorm Glenn 'at any
·spo;n~ur·sales·mart.



Iélevision is the only
t¡ffi:eient wa.11to reach the
49-eounty Notth Florida/

South (]emyia regional ma1Wet
and WJXX Jaeksonvilk

is the onl.11television s:to/tion
to blanket the totalarea

WJXT
JACKSONVILLE e
FLORIDA . ·.~Reo,•••••« by WAR . . . •

POST-NEWSWEEK
STATIONS A 01v1s10N o r
THE WASHINGTON POST COMPANY
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In mu,ch the .same m<\n.rter Üüft
the ha.rd &cíence theoríes .o.f the
eady l900's paved the way for engi~
neers. t~·harness atomic energy in
the li94Crs.i the efforts of to.day's so.
·ciaJ rseí.entists lnay well cJ."eo.te a
.gl¡>m1n11rric:q;tiuns•".explc(')sio.n:" in an
.other g~neratínn. ·

though it's been said. thRt there
is no·sclefitUlc reuterpri.se ( :üriless it
~e e:duc.ation) .s;oi.u.<tde~u!'\.telysup~
p~J't~d'k, .tes~ax.ch p.11 lfm;·rr:da~:e:otal
]?:X.IJb:lexn:s ·:rl) c:OtJJ.t:tJn1ni~atfons,,the
pa$'f ·q~arter ·@entur¥bras :lr:en.a
r&:owihg; aoneentrafínn Tu]t tso~ia.Isel"'
·entis.ts·ñ1n ..·the •pr'i:Jblemsfü¥ólved,
Aud results ~:a:11be e~pfim~editi tb:e
féars aheg;~;whlíi?b c;a·n:he ·p;s:e:dto
sb;:ape; h:t"!i*ad@astin~'and •advertisfrtlg
uecis['ons..

.An:Sw:ensi o~itJg s~u~llt Jn m~s
tr.· 11:··· •.. 'iüiffJ.at..i:<::>ns•.{!."'. ) fa'r ·.bexrond the ...omm N····· •.•. ti•"''" ·.7 .· ···· .

s·itJJt~leiunmb~.t's.~£p:e:~pleliste~mg7
rea.q:i~~'Q:r·víe.xwn,g:.The scnpe.' ..<'lE
the pmb:le.rn ifs ·unlírn1te.~. F@r. 0iihau ~
..eve:t :ba8.'ic rié.s.ear.ah of tbi:s ;s.cttt has
~ééti ~<'Jttdt(~t~91:ro.Q~~}l~W.qn~s'
,fiUI1$ have ltieel± r:aised thau an
swere:.cif.

Frróm rníitny soumé.s~'8:~do:us·guJ~$'"
tí:oJ1'S: ha~é 'been::J;Ja~e.d;;l:s' •tot'~~vh~tb~r
~d'v~r:t1s~1."~;¡¡¡::n:dfí't~dia kmJ!\w what
tfl~;.rea.E~pa.a~·;~f••fhefr ·efforts Itl.ªY
he. on people. While. sorn:e.times
kn®.wn :\:vhat ·~ans.esQettªi.ti. e.lfeQt.S
o.ii: p:eo:~·lte{;~om:m:uííl~sr!ftolíl')? :q.tore
Q"ft~i'..i·;it;•is. :n~t J<n-·cxw~J?r~c:ise.iy"vhat
as;pBCltof IIDrnrnnn1na!tiou (tcr:tJ1e•·crf
vólc:e,. mllsi~;é;tl btaek~roroü.~?actor~~
ce~~resf5'.imJ:1(lv~i:)~ll .. Cir \¥/htt'fl)
i:s Qa:Jilsií\!.g '.th;¡;¡: ~if'~ot,'TQ'x~ard.these
auswe.rs,. ·the so.efal 'S'.CÍ.i;!nti~tsrat.e
worlciU;~·... . , . .

A. numbet •!.:i£ :pi·~-h:rQ~'dQ4>sta/ncl.
:p~~f.,,h:r~a1dq~s'.ft~stí1ng: tecilmit}nes

0{:;1omm:un11c:~'t:tans1;ejc:pío.sion' q¢>uld t)~'kl:!: p:l'ªce in f.ew ~:e~rs
thr"a.u¡g;h •stwdy·'o~f'radv¡e:rttsih"llfi pro:~ramihg :eMeets on peopr:e;

N•A.&.,.tJ"fre::e M.:etwo'f·~1s, t1ack ..research O'h anHdren and tv

..¡.(ff'",;f\... • .... ,,.¡·... . . .., 'l. . .·1'~···j ••
fit' i.lf 1JlJJtl!i1"ff l111!ltlili"i ..ti ·lliE~fíJ'flT

'/Jiuni.«Z:eil,~<i;J 'Í:JBfg~fd,.~
-~'Ji .. .. . ¡ . ,..ji.. '' i'j¡µJ~1il!lll!1ilti'11~'S1;, •••• ., 'liV'lí'ittt:. 'll:.llll!l'Ji!.l:f1il.$'1
·••...,,..,.., 11 ,.IL ..· . ''J".l ..• "
,1.,u1ccfi.fr1 ~!:1!flf tt.li'IJl•(JJíl.l~'tl!t:.~
m11)1w'}i¡;ff:.,;~'$'; 11ft?.lf11:.d 1lfl!1l ,prtrJ.ei11,r:r.0
~ ...• . ::ct..~.. . "i••J." ~ ¡~ 1 •• • • ib:,.:'(1!$;~ rli!JIJ'f:!JIJ:s. J~.:JJ¡J';f?;.-t J,Ji:Jt' 't:.,'(.(Q

'ti:..1fitS'íliP'f10~'.~

BETTER RESEARCH :GtHDELINES for
, tomor:t;0w'1s.. cornnmnicator are

th~1aitnof a .gr;oWfo¡g: gtuup: of ;Socfal
oienli t .To thi · rotCJ what m·· ht~, s.:s . ...í s g . ...J./ .. . ... 1g .

be 1,Jonstde,ted far· o:u:t r~s:~~atch t{')-.

da:y" \viTI hav~ :cle.Rnite,.praoUoal
'Values 1fo the media man of the1
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have been used to determine cer
tain effects of programs or commer
cials. But the means of testing is
rarely sensitive enough to discern
the deeper meanings of the mass
communication effects. There is for
example, the possibility that radio
and television programs, as well as
other media, may provoke violence,
or generate civic responsibility; in
cite riots, or instill love. No one can
be sure.

A recent study made by the
American Marketing Association re
ported 986 companies spent a total
of $132 million for marketing re
search in 1962. A check by SPONSOR
of leading advertisers, however, un
covered next to no one engaged in
studying the cerebral dynamics of
mass communications itself.

"We hope to develop ll body of
knowledge which can be applied
to the advertising situation •••
people doing research haoeu'! gone
Jar enough to provide broad
principles"

Curiously, it is in this environ.
ment of relative ignorance that
broadcasters program (and commu
nicate) and advertisers use the me
dia to sell their wares.
The charge that mass communi

cations causes unpredictable situa
tions is often made. W'ithoutprovid
ing an answer, Professor S. l. Haya
kawa of San Francisco College re
cently asked this question in com
menting on mass communications
and the integration issue: "I wonder
if advertisers and television officials
themselves know what they are do
ing to the public .... The great and
revolutionary communications in
strument of the present in the U. S.
is television.What it has done to the
nation is yet to be measured, and
what it will eventually do cannot be
predicted. But there can be no
doubt that it is already contributing
much to social change and that even
greater changes, now unforseeable,
will result from television."
Dr. Joseph T. Klapper, director of

the officeof social research at CBS,
Inc., notes that although hundreds
of studies have been performed on
various aspects of mass communica
tions and its effects,a great deal re
mains unknown. "For example," he
says, "a large number of studies
have been focussed upon the effects
of depictions of violence. Generally,
these seem to indicate that such de
pictions have little if any lasting
effect of any social importance on
normal children, but that they may
exacerbate neurotic tendencies.
However, this isn't a very satisfac
torv answer.,
"Neuroses have a habit of getting

themselves exacerbated, whether
through media fore or other sources.
Furthermore, thcv can be exacer
bated in anv nun.;ber of directions.
In any case, regardless of what
population one is talking about, the
fact is that most children and most
adults, neurotic or non-neurotic, are
exposed to descriptions or depic
tions of crime' and violence in
movies, television, radio, books,
newspapers, and real life, and the
overwhelming majority do not com
mit crimes of violence.
"This leads one to wonder what

psychological needs are being
served and what gratifications arc
provided hy material of this sort.
Very little can as yet be said in
answer to this question, and the

Du. Lu>N A110Ns, TvU rice pre sident, research

same is t1'Uein refersnce to fune
tíons served by various other kinds
of material. But until we learumore
about the grátificatio.nslJtoVidedby
different ty¡Jes of material, our
krtowledge Is going to be Iirníted,"
Dr. Klapper states.
Answers to the psychologicál :and

sociological questions do not come
easily, If one seeks to find material
on what is being clone, there 'is
seemingly a \veaJth of it. In the pa.st
few years aloue, ·serial.lsminded so- '1

cia]. s.·.cientistshav..e .tackle.cl..m.·•·a.n.y·.... ,, oro•. º.studies and reached findings. · ne¡

Wilbur Schramm, of the Institute : 'LU'
for Communications Hesearch at · füe
Stanford, describes the situ.ationthis
way: "Research in this fieldis exten
sive and scattered. Because commu
nication is basic, perhaps THE
basic, social process, it shares the
interest and attention o.fall the psy
chological and social sciences."
Schramm alsomakes the observation
that "it is possible to study human
communication without con.sideri.n,g
mass communication, but hardly
possible to study mass communiea
tion without taking account of many
areas of communication res.earch
which are not themselves 'mass'
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communication."
In the late 1950'sone industry or- 1,,Pf

ga.n.·izatio·n.,the.T.e.le.vi·s·i·º··..n··.··.B···ure···ªº.•·..º.·••.£ 1 ~lAdvertising launched .ª project at .lo
Pennsylvania State University to a1

uncover what had been done in the
study of mass communications..The
result was a bibliography of some
4.,000research titles, which under
the auspices of the Department of
Health, Education and vVelfare is
now being stu.cliedfurther at \.Yest
ern Reserve University.
TvB 'vent .a step fortber in its

quest. It launched a ca.rnpetition to
find new projects which might be
undertaken in the Held, \.Yim1ers
were announced, an.cl a hook con
sisting of 18 l"esc~nchproposals,
Television and Ihnnan Beha.vior,
was pubHshccl...Though nobTe,the
work was infinitesimal in terms of
the total ptobIem.
\¥hile many othet efforts have

been made in t.rniversities,cnlleges,
research ceníers, and other places,
cm.nparativcly little hªs! yet been
translated. í11to practícp.1··m.p.teriaJ
which can be applied to the:,day-to-
day problems .fa·cedh,¥ rn.eeHausers
and plan:i.tcts,ll'Ol1ically,Q.netrotible
ís ctrmmuuieatíons,sírreefew nf the
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of at least one scathing review since
it failed to document the basis for
its conclusions.

NAB's interest in basic research
is not by accident. When Melvin
Goldberg was named head of the
association's research more than a
year ago, the goal was to study the
effects of media. Though the basic
research work was delayed because
of the rating problems (which is now
nearing completion), progress is
being made and Goldberg looks for
ward to expanded efforts.

One NAB project due shortly
deals with "Mass Entertainment: its
socio-psychological functions." Con
ducting this study is Prof. Harold
Mendelsohn of Denver, Colorado.

Goldberg believes firmly that
broadcasters must expend greater
efforts in research and development,
because it is in these areas that their
future lies. He also believes the in
dustry will limit its potential by not
conducting such research.

To emphasize his point, Goldberg
says: "We're selling communica
tions, not just talking numbers. The
responsibility for uncovering the un
knowns has to be with the broad
casters, though for competitive rea-

sons, it would make sense for adver
tisers to conduct research also."
Above and beyond the work

being done by specific organiza
tions, there are at least three toots
feeding into the problem: sociology,
psychology, and political science,
While individuals at work on com
munications problems might be fit.
ted into each of these areas by train
irtg, it is not totally correct to so
identify them in this work, since
there is a unity of all the social sci
ences in behavioral science, "Mass
communications is personal com
munications; if you're communicat
ing, you're covering all the social
sciences," Dr. Arons notes.
Though the path to greater under

standing of communications is beset
with many problems, the rewards
for those who find even a few
new facts which can be translated
into practical situatiorrs are great.
Unfortunately, there is as yet no
"angel" to provide unlimited re
sources to bring many of the ideas
to completion, as in the case of the
Manhattan Project 25 years ago
when atomic theories were ready for
engineers to make the bomb.
Yet given only a fraction of the
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Leading advertisers not actively engaged
The nation's leading advertisers have as yet to become actively
engaged in studying the effects of mass communication on
people. .Manyalso reported that they knew of no such efforts
being conducted by their agencies either. Included in the sur
vey were advertisers accounting for nearly half of all national
billings. One of the leaders in replying noted:
"So far our company has conducted no research in this area

... But even though we lack research on this matter, we are
keenly aware that our broadcast programing and commer
cials may affect the viewing audiences. For this reason, we
have for years followed an editorial policy in developing our
programs and commercials. The objective of this editorial
policy is to keep our broadcast material in good taste and with
in generally-accepted standards of behavior."
Similarly, another leader said: "Our policy is to sponsor

entertaining television programs which incorporate the 11ighcst
standards of quality and good taste. The same is true of our
television commercials. In this manner, we feel we can best
fulfill our obligations to the public and the industry,"
One advertiser, Campbell Soup Company, reported it had

conducted some limited studies in this direction, thovgh there
was nothing which was organized or on a continuiug basis,

futlds. expended t~ .cuinplete t})e
A-bomb, <;omm'!lnicaJienstésear~b,
could produce results which fo 1tl:ieir
own way, would exceed the;1mpatlt
of ..atomic ~netgy, believe martf'
working in the field.

Many years ago, John Wana~
maker was quoted as saying half o£
advertising was waste. vVbenasked
why he didn't elí:min.atethe wasted
effort, he said unfortunately he d.icl
n't knowwhich halí, Tohe practica],.
solvfog some of the dynamfr:s o£
cornmunications .could·helpto elim
inate that other haH.
Dr. Frank Stanton, CBS presi

dent, in discussing some of. the
things which the füdustry does not
know, has observeds "There is the
problem ofunderstanding bettedhe
variety, the intensity, the steadfast
ness of the motives of the .aütlience
in looking at television. How :much
are they really creatures of habit?
How firmly are they really áttached
to their surface interests? Bow ven·
turesome are they, how often te::l:dy
for something new, under what cir
cumstances, and at what times??'
Dr. Stanton continued: (''vVedo

not have a. suffi.cientlyclear t1nder
standing of all this. Nor, for that
matter, do we have a sufficiently
clear understanding of .the .origins
of tastes and the mechanisms by
which they may be developed. Some
researchers have claimed that the
intellectual and cultural tastes of
the majority are relatively limited,
and that this majority is :not likely
to expose itself to. material on the
higher aesthetic and intellectua] lev
els, or, if it is so exposed, that it is
unlikely to develop tastes for such
material merely as a. result .('}£ expo
sure. To whatever degree this is
true, mass medía m.ust look for as
sistance to other institutions \vhere
tastes are born - to the famlly, to
the school, and to other IJI'Í:m.aty
groups. This whole questio11of how
tastes are created and developed is
one of the topics towhich we at CBS.
plan to devote much researelr,"
While 110 one in the fieldwill say

so explicitly, it is probable that such
research could provide the means t()
control the thinking of man more
effectively~Jn this, of course! there
is a danger.
But whatever the danger.&,\Ybat

ever the rewards.,the behavíot~l &·Pi
erices a:relh()Ving ahead, Wi'th gath~
C'ring speed. •,
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A;¡~'ll.Q~~~.
~if~mbf:frs a;n~._Juiilr1$' Bam~thal'I;~

via.e: p.r.esi.d.~t crf ABGJ Th(;);ma.sK..
Fí&l:ier., _·y,;fce1 pres:Men:t:i,-ClfS (With
I\'~d11ax~j,,. :F~rsllñ·~;..~s~i£t..a.u.tse~-
t;·~ar~,0£ C!ª~1;•·~s~~~~t~) ~··H1iigí1~..
D:e:vm~.~,lr.'11 ~i€~· pr,asi.de:rr.~, 'jJ3:(',;.;
Ha:.~mm;rdT. A:nd:ers:a:n, i:;esear~h dr~
re:.Ó.t.0.r1gf ~8) ·~reID@n 1ti;!..1ld.mati,1
P'!es1td~t ·'. lVI~~; .._l~me,S;tQ~~
iw.·.~·~~ill~!d$dbr{)~~~l';1_ .....;·,;.pr~s
i~.~l;lt.•.•iáJ_ wooq ..©.rá.[l.~_l-e~ikl$.,.
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aE M:é\tr~m.ecUa;::wr:ed:etiti:k~, ·:S:;án,.
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d·ª1$h;,... p(l;~Sii:d.·~nt·élf :t\,,.'g;~~:dmtllld
fj, Biinker.>J pxésrdmt :of MR;, Ed.
ward.. G~dfj~1. prte:siden:t :~£ SHA¡
.J1tmeSJ ~ehrí~e~£·th~ FM ,gf!J,ttJXlji
W!lh~m '~V~illl>aPJb~11.$~Ildrá_r ·~~i

J?f·~'~dren;.t-'.:t:~s~arpíhuf :G, J;..UR:~..~h~:
and ~1ei·e1.cihairma:n ol the: iü~s•:re-
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vi~€··w~es:i'~~nt1.. S:ú-lliiVa'n~~'ta!i!l~r·?
C~lrwt'l:ll·fí¡;:' B~Fl~$:1 1a:JXd m,em'b~:t"rQ:f
tlr~ 4~$ $}7~Q!i;aJ rrommitt~~ o:n
lm-o:ad~$t pnli'.e¡y¡ at'ld .M-~G:ál:llllnn..
TlJ.e;.Bíl.i:C.r'ªtili,acl. eaxly· á~t'ton ·b'~

iolv:.. W,"Í' f if:in'<t ~-(')~:))·:aTI.á 'l·S'(Jul~ ~ .J~.,,•a M ".f g .·.
·~e~l'd~dl;t~~;pyan~e$ts tJ,I;DlgraJl1 hcr
hillín:~:'m¡¡¡mlmr or~'.lllt);ÍEatibns-$.~,.M.O'
·pe:r repr~s:e:mtati.~é;. The- 'h!ri:1P,0:s.:fID.
audí't ~111he uill9-;€J:Wtitt~obyt1'rtlw¡g
•••.•1:•1"(21 r .. 'l •···t:rtl5···¥·;::rn •:¡; ·ted ''Witl!lt'!li'~: !aS{? ,L J~. ::11~~, ]¡?;a.c.. .... ~.. , e J,

f:í""~tt'tg:~ll:f'p;2f$:Seel.'ª.l:Q~~ti;}
x:~11:U.~;..:@'µ.11,.t:crm~:rs..This· ..·w,ros; .:~O.II:
¡¡;j:'d;~~amPiri~~~f©J:k~hle·than- ttyro:g,
rn hd:Ll t.Ite: cil.'iiEuse gJ;©ü1.J;J :<'lS :~~t?in1g
tf~tect.S:.

Aif~~r B.miü~.s .nrro-'l:fní~iir:ltd'tl•... MC§".....• , .~. •· ¡_' '·" .• ' ··.. ..-. :!':>'·" ', . ·•·· ,. JJ't~ ,, ' ..
'f"'._., .... , , ' .~l· , ... •'!,,.. ;j' •tL• .. ích·· .. - t'-;'.J;~l);r:I>~ 'lik!~&~ !¥~{l ! ll~ '"' r,e;¡¡¡,-p:~
pr.o:~i·~m::o..f.·~st~bli.sl1r,ng nati~g.'erit-
1!_;,..,,._..•••• ~~, '''""" 1arnfl·_~_-*.·. "'""'..;i···!f![ --..·.·.'e"l__:i. 1()>;\lril.a:i:w_..Jr~~,~~-, ~•>.-,_,..Ail4'~ Y.4.'L~'. J;;__ 1:'"'-Jy v"" :'· ....,.,_~w ~:¡:;
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~ílw,~Q.lsd,.hk~' ~t1~~9lld. t~es~
~Q~~:s;~iJato~u~h ilil.:ne:-llt's ~s ·t@lev..rs1nn
i;mp{['.®t'. and its.e .. Ero~res,s-.st'l fa:r ~n
1Zh:e0Hi.st fb:i'~e:ta.ímsiis

~~~1~~.01!1!\~fl~,~·~~!~:;::~d;~:~:

ide.nt~ are evahtahng; rcpJh:is to. a
vollrtrnfltc)U~ q11esth,:J..Jtu..~.'trt1 sent t«
the Hv:cr.atcrs thut ~)!lltli!i!átunnti'<>tl
al rep.arts nn a. .regular ha.sis: .AUJ3',
Hox.:lpcr,1Nielsen, Pulse, and Slnd
linge1t? .(Ptoject~ha,~fa;servició~ !ík<~
T11endex and Vid<~ou~xwíll he cc:Jv
cnd later.)

Rea:etl.io11 :by the research cmn
p'áníeSi has been varfod.. One was
e•tt.tb.i;r$iastie, some have r(liscd
g1-!~'tinns:r and se>me forve.not he<"n
heard from.

R.eplres are in varfom. stag.es of
eoropletion .in an úodertaldng that
r\e~:ofte;sótfí:te-lt.>ad an$\Vers to the
cinum:ilf's que:stion:s.
.2.. A·ut!lít.~. The caunc.iI hopes to
haµe all prop:asals. ft'O:m. accúuntirtg
and mªtcagemeti.t. firms· Jn ha.nd
tbí:s .Wee~.·;Q.f _n ~rms _~PPfO<l.Qhed
'by th:e .··BR\d, oo: the qµestion, si:J{:·
ba~e .filed prnpnsals· so far.. The.
d:e>of :is± :open:,. ln ·additieit1x to the
Audit Bute:áu of Cfreulafí.o,nsi. \vhich
i:s .mt~re.~t~clm ...the· .XCª-t~ng.•.~µdrt~
hu.t ABC i~not in the Bela of bid-
den at pr~es:ent.

By: .the end of this 'quarter,, the
.B-P'.'lfl! •.•··•·.·-, 'ld Y1". I\ • h . 't'··h·'",._.d' ·~.. ..1.\!Yµ, w~1u 1~e .~:o :av:e e au .l.~-

tn ,e;iJ;tlt 1$~agE!.$ <:J.f GJ?e.t.afi'\411w.ith
~ trainfil¡g progt'ªm µtider wa¥~·an:d
prilie!'¥ Jor:med ou questions. like
Eteq_U:eney ol :auciHt (the :i;teriod w.ill
.u~t..he, pi±edicf;;lble, Mó~Mou
$'.~Í:~.h
f~gr cdetaX1si of ;standards am!

:a".ttclit phms;1 se.e; S:PoNS<'.>B:-WEEk.i
D~ember -~a,J.:9.(ii(3:.'
'ª"' 'M~:t'PtfJ.tflrll<Jg.yJ ·Thí:s i:s ..N11mher
Thri,ee1. 011 tlte• priodt~list1 ; with
~~ilk ~der W'a,y 'by the. ~AB. and
a.t.her.s. at thre ·mfiment... Other work
i'SJ beín;g, ;dune: 1ofü.tl'Y· by RAB:.and:
:iwAB~~i.t.h.-s\eif'at(ate·.prt1je~t:sµ~~et-

by _;J;;C~t\VQ.t~"s.".the Ádv~rJisfüg
l;J;~$'ear.t!h :Feder:atto;n, ami e>t.her
.ar.gaitlz-at.imrn.. The0 Broadcast Rat;..
ing ~~llfi'c'il .is: 11ut 'dts~GU'rage
~~vemlile~tt.egul~..ti:Q!l..·~ ·~~~$-F~
tng o~~a-1 pr:Qll!ers .aml .resolve
<¡¡tt~S:li'.t)'tl'$ ijnit hav:e di's.fu.1'1".b:ed. füe:
hr.ml'd'@a'S•t:fodus.tryaS! weU Fox so:roe
tlme. The pJ!og:r;am~ M'.tJG:aJJnou,,,·a, 1 ·:n i.{~~ti'ans:ive.'<rt1d amhi-s.aJ;.. 12 .- s: a... ~.e... , .... .. '. ' ,....' ..,
ti!-!V:P.:s1> Q'ftenrp.t ·ta e~tab1i!sh . o.omi.
:denq.e .i1J re·$.ea.veh .after er~i~us oE
tbé pa&t £e.w yeárs.
·rbe· •t1.1e"~ orgªn'.i~~ti!'.2,n "fvíill b.qld

1e~~~JJU~~:m:ge:tíib.,~S·thÍIS week rand
a• ~~~rd,m1¡reting iD. e.a.rly E'ébroa-ry.
líáker l's l&t>.kiJ.tg far 0£&Q~s1m. Nef\~
"", ·K-· 'T."' .• 'h~·tf:..u.a;rter:·fry~tem 1'ot;.....a;·o:r \6!ll~!? , ea. _JI ..... . . H ••;g. . ..··...ll'
·atl'~N'-~tñ Q~ldb~l'~ in th~ 'MAH'
..~ .. "iL • . •-o•IG.o.e~ ~u.er.e.
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ADVERTISERS

Should stars
plug products?

NO So say.s Vince Edwards. tr'« "Ber¡ Casey." In mamier not
unlike his fictional alter ego, Edicards snaps: "My job is acting, not
selling. I luue nothing against Madison A1•en1ie.1 don't
think it helps actors ichen they are in a show with many sponsors"

MoRE AND MO,RE, BoUywood s:taFs
. are turning pitcl:n:nenfor major

tv advertisers, deTíverfog oommer
cíals for a variety o.f pro.du<:ts.Bt.ü
within the ranks of the stars there is
a great diHerence of opírrion as to
whether an actor should do: corn-
mereíals. :,wr
Ifs true these days that you e.an .fue

see such. screen. celebrities as ;Bing ill n
Crosby, Bob .Hope, John \:Vayne) ···101

Claudette Colbert, James Stewart, .ilie

Edward G. :Robinson- to .mention roar

a few - sellirtg various produ~ts <m ,:¡qo¡

tv. However, a good many stars :1ic

NO COMMENT Neutrel stand ls taken by tgp mál~
star of them all, Cary Grant. He told SPONSOR: ''1 /, 1

it's up to the individual actor." Would::1re,Q,Q .
a tr commercial? Gntnted .Grant: "1 haven't gitJ..ett
it any consideration." His price; very, very¡hi:f$h
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~~im1f:lr@l:I,,,arntl :~.tJ:.»~~~~l~~ld
:f~~ Mi1::1;t~cmi:~ ;i:nm ·"·

/,

n•ndu~t,fl1~slulw·
1~l¡am.~~t~,_

'.h:ON'g'QB' ~till~~·ll<'l~:éíf'.if' Jtt;JJJ'F:. .::·.~·.. ' ' ' :' ' .'_, ·.. ;". '.~ .. ,:~-:':::~~:--:·~; ' ·; .:: .. ~~'-··_:: , -~-
\'\~end:~tm~ i!l;fíars ilil::ti.i:l. .Ítlt.rn.r:l :f~·W

:F~l4t.t~elyl'):e:,\~·rn;leJ .for
~ltt'h'cr:1:11g1~

!Hmr:~'.h~IV'~ 1t:tl€); ~lITí~,·r ·rrtt~:.;:;·l.¡ . ~11.. . il!'1·; ~.. •..oc
~1W:~'f:(€J:UtS1bz"' 1l'l'r~titi:filtt.~tliln~nt~·~·':_~--." -~;\ :,,,_,·"""~'~W:-:.·-- .. : _J~ _---~-'>;~_~,---~}:~.-·~,,,_·' '"·,. --":··-:··---~-:-:-_-,."'-__- ._-...-t.,Q;~¡~Jir~erl¡;¡¡l;)f :~©:faigi{~ lJJa:m:ctJ:o:f
IJJ'1lm'9,ll~e~4\tllla·~JJ m'.r:a'l~:h:llf \~11'.er:e
r .;·:. l!)¡i;::n ;lt.IJVll; '"<;!;.'.. l'ifi\fi\. ,.;¡ ,.,;¡;·.r;W.Jm: ¡;p.r;1.~V~·~:IJ@i'4~tt ••" ... .....!.
-••~1fñ¡,,Li'.i'ril~~""'r•~·~~r~iíl;\~•o:u~h~

p~rt~.t)~ pi£ the 11mnei aLYd the ex.
tent ta; which tl:u:}¡ commcu:cta:l i11-.

Mol:l.l'ed }is:u:secJ)~
Altltott!:,tll ;w:u~IJ.sti:ll find many il

f~~i<Hq:~i1tl';•!l'.lllUln·ong tf~Uywoods'f~rs:
·wh~n·rt £~me~ tti.·cla1ng.a 'tv pitch,
mctd.1 pTogres.s. has hcen mude hy tv
si:b~fi:rhe :eaiHer uays when most
:-r~tf;l.t*c~rrsideteiJ it (le:o:ta.d:it1g·· .. de-_____:-'-,.---·-::~--""--->- o'<-,_·~- - -·--:) - .• ,,,,::e>: --~-h-:'-• ·- ·'··'_\:~-:/''. - ··-

hJ;is'Ülg !:!Pa 'ª prG~t:ib:rtiun o£ 'fhttfr
mt. to ~et ·an that !Srna.llstn:efü1 and
rn;er,,eh:an.d'rse~o:o:ds,Mtiéh of tltat
~tttitud~has c¡ihanged1 .alth.angh you

t: · et·· :s ·:e• · r• or 'Eliz ·-g a ..fl. P.~e .... .. ;,1
beth T<!y:Íat for y011r tV> spiel.

A.1rJong those wb.()' l1<J\te•1l'tbtt~toino
'ªd pifohm(!)ti <m ty, ~VJ'darun't' Uk.ely
tn•.ehnugc, is one t)f tho s.ctr:ecm.'s top
·stars~Cary Grant.
'Grant ..cliplo1n·ftt&eálly declfo0d t.o

ta~¡¡:'!!ide$1:tr the• (toptrn:ve.rsy 011 ·this
' .. ·. . ; . . ·1··1• ; . ; ; .. •·.·... . •; . ~·1··f·· .. ] ·'t'.'lssp.e, tQ m g .srnr1rsnn z: e.c . 1 s np
t:o ifhe :hrc:Hvii:dnal:ae.mr.~'·As for him-

·1··f·'l· ..; r :· . • .•. . ;• ~·'T·b· .,. . •.se .. ,,, .:1.e eomm·eotsi i ..••ave.rt. t given
it ~.n}Ie©;nsiderat'ior1.~'

0;])~1:rtis yfrtiraJlF' alone in his
c:<Juld11't-<:fa:re;~.J0ess:vie'>¥'.Must of the
s.fü.l·rs \Ve. ecmJael'c.d have very p.ra.
:i'ít?lttleéd o¡.Xiníoús on . the ~<:1nhte.et.
T~.TueViueent E.<lward~~who pt¡,r•

t'E:S' A,;r:aila./i;lést(lr is ty¡iifiéd by 8.ud.dy
1fhse,n. :o.f ''8'evef1y Hillbitlies.'' Ebsen admits. he
liad u ''t!J!i:n.:g.é' u.·hén. he statre.d b.ut: f.ourr.d. it
ease(/, ·pco.nsfrÍ.erably"as tfir5 r.noney st(trted cotning
iü:~·lle· fákes tetdütié, ''bü.sinessmán" view
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Opinion divides
on star-salesman
role in video

trays Ben Casey, on ABC TV.
Edwards flatly declares: "I won't

do commercials - I have made it a
rule not to do them."
As tv's scowling medico sees it,

"my job is acting, not selling. I sell
through my acting." He emphati
cally asserts the possibility of his
making a pitch for a product "just
because the sponsor is financing the
show, is out."

Edwards further explains, "I have
nothing against Madison Avenue.
But I don't think the fans like 'Joe
Star' selling 'Brand X' of soap. lt
disenchants them. I've been asked
to sell, but my job is giving them a
good show, not selling.
"On our show, with several spon

sors, they usually change sponsors
every six months, and I would be
the pitchman for various products.
If I were associated with one prod
uct, as Jack Benny has been with
Jello, that might be different. The
same was true when Pepsodent
sponsored Bob Hope for years.
There was good sponsor identifica
tion with the star. But I don't think
it helps actors, when they are in a
show with many sponsors."

Warns of identification

The Casey star also brought up a
phase of the situation which troubles
more than a few top performers -
too strong an identification with one
product may well cost a performer
jobs in the future, because a poten
tial sponsor may be wary of a name
too closely identified with another
product.
"Dinah Shore was great with

Chevrolet, but now other sponsors
aren't interested in her ..What hap
pens to the actor involved when his
show is cancelled? I don't think
Ford would be interested in Dinah
Shore today. That's the real danger
of it; you're so identified with a
product other sponsors are reluctant
to hack your show. An actor is hurt-
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ing himself. Most actors do it for ;1
quick buck - not a do-or-die for the
sponsor. Some actors trying to make
a lot of rnonev would read the tele
phone book in Arabic and believe
every word of it. Others have integ
rity about their work, and that's
what the people buy," Edwards
concludes.
Lucille Ball, tv's top comedienne

whose Lucy Show on CBS TV is
among the top-rated tv series, has a
wary viewpoint of the situation. The
titian-haired Miss Ball warns that
actors "shouldn't overdo" commer
cials. "Sometimes over-exposure
doesn't do a performer good in
terms of the future," she told SPON

SOR, thus sharing Edwards' opinion
of the inherent dangers involved for
an actor. At the same time Miss Ball
frankly admits she enjoys seeing
well-known people in commercials,
adding that she feels an element of
self-identification when stars pitch
the product, particularly if a star has
especially close ties with a sponsor.
Stars have been known to be

troubled about their sponsors even
when they don't pitch a product.

Take the case of Lee J. Cobb, star
of The Virginian. When Cobb began
working in the series last year, be
ing a highly conscientious actor, he
studied his character in great de-

Y ES Agreeable to commercial work
is Robert Stade, star of "Untouchubles."
now in reruns. Sun St<!Ch';"A star
would hooo to be cra'1'iyto turn
down some of the sums offered" in tu

tail. Cobb decided it would add
something to: his diaraeter 'ifhe l%ep,t
a stogie . .(cigar)' in .his me>uthin~rcb
of the time, \Vhen he suggested this
to his.. producer, he ·\vas ghlgctly
advised this couldn't be d~nrc,be·
cause one of the spunsors of tlm
series was a cigarette company, und
they would object.
Cobb's explosive remarks on re

ceiving this news shook. the ncrr
mally 'sturdy rafters of R:.evue:Shi.~ ,,

dios, but the cigar. bit was out
nonetheless, It was a long UntP:be
fore Cobb recovered from this 'com
mercial "intrusion."

Ebsen'« ''ttvi1ig.e'' telié'Pé<l

Others are more amenable to the
commercial angle, realízing tV' +s,,
after aIl, . an . adverti~ing ...nt~dium~
One such is. Buddy Ehs~1J)·.stargf ,
the top-rated Beverly Hil/bi.l(.ie~,.on
CBS TV.
Ebsen admits that 'lhete was ..a

twinge when I started doing c:om
mercials, I had never done a:ny be
fore Hillbillies." However, he also
admits that "as the money Started
coming in, the twinge eased.''
Ebsen relates this anecdote abo1Jt

himself and his first'Hillbillie~ :com
mercial, one made for a tobacco
sponsor:
"I don't inhale, and .they didn't

catch this until after the first tnshes.
Then the ad agency man was :fran
tic, and said we would have to do
retakes. I replied ·¡get dizzy when
I inhale.' The agencyman fü:aredhe
would Jose his job as a re$u1t o.f the
commercial I did.
"Four weeks later, he •SttolletlQn

the set, beaming; He said they liked
the commercial I did - that it had
opened up a whole new .market -
for people who don~t inhale. He's.
now a hero."
An old pro, Ebsen views the sttu

ation realistically. "Although man.y
people have pretensíon.s abou..t t~
being an art form, i.t~sstill a medi
cine show ~ a.me.ans of marketi~,g
product. If you don't ..a•ccept this,
you'd better stay out of .it, o;t yon'll
get your wings singed. If yo.u be'"
líeve in .the puro a.it form> then ;gp
to the theat.er where they practice
that, not tv," he ad.vises fellow ac
tors, addh1g,. "Tm a. busH1essmíil:n,.l
wouldu'! malee a business of doiP;g:
commercials, but if theyarnpartnf
h .b . I' ' ·h I ·· . "t e ·•.usmess m in, t ..en a:c.:ceptrt, ·
he asserts.
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''fJ~ (fawtÁl#ft;~ '11:~'tJipigsrif¥qtt1f,, '~ª<qu~stiio"1 :Qif
IJ.mt\Si ~Ti,Jt1ttmm~11,e::'ír:l1:£ lf:'SI t.u'J:flf1~' .IJJiril,l,
: . ~!1 , '•·"!'I'.· . H'1.
I~ ~~fil~ :l:fJ!:l3ifJ;1f~i!'Y:fn'g,w@,'«' :c1
¡¡¡ ~i!ll;~'CJ:lffl!ÍitS; ,~
:~fffMp1l.ml!fJ'4tJlt..SJi"iJ. i~ '!k .[ffilTf'fJirrl!!BIZ'Jff<Irl.fJJ~

th~lQQt. Jfth:e ,sJarnee:ds, theo mo11ey,
:then it is,a dfiler.ei:rtsituatic;m.~'
In. 8.ulllv:~u.:l~s:reeent1~-c:onsum-

. · •1,,. ~1d ....I .. "·1'1:. M'.··t· · · ·i.:· · ·ma'"e~ .ea Wlui. • .e r:o em ·1..jtS! new
ptl1í~tft?h~bas-g~ op:tf® Qnwhether
,pr not to: do ~om:m:~re'ia:lso,nthis new
series.~If the series: sale h:i.nged 011

his dníng enmmereiak, and if th:ey
were te) he d~ute in á :dfgmifi~dman
ner. he w··•ifd· ·k •. i11-·n1 he Sá s., .. ,, _ .. ..ot .. o -~ ... e. , .. ...y .
B~t :a~tuaJlyh~ hap~s.there: will 'be
mtiltíple spons·ors' on the 6,0.;min.
sedes;, s:ohe won"t ha.:vefo make this
fü~:érs.Íon.
Sullivan s:•úmsit up -füfs: wáy: "it

m~k~lj.s~ns-~:f9r an.~c:t©rwho i~nl;'.íf
tPQ• ~~11 kPtiWif t:Q do th~; a$, it·n ·· -n·d'w1, g:r¥e .,rrn a guarantee · income.
and make him b.étlrff.kn:uwn.to the
·P·u.bl'ic Here a.a¡ain it depends :an-- ..-~,----·.- -----_.i. , --"'"'' ---·---'--·_¡_ '" -·· •. ._._····;l;:;;j-c~--··---... -~'?: .. -·.J;' ,_ -·,_._.''.; ··-- ·--- '--~- ---- , , "-

fhg ro"d,•'tit '?1..,,.. p ..,,,U,,,,..
Ari.D'ther s.t!-l:t wh~w~:uld dO' et)fn

.m:erd:tt1~ ·wtth qunlr!iuatfons·- is
Jack l»almi::cejo£Desllu's Tira Creat-,
~~stSh:&W ,o,jj Eea.r:t.h:I! ..(aft ABC TV.

"rL..l:- ,.. . . l,..¡.•··..... ,. . t. -! ~~Y · ·•• ··1· ·1· ,' · ··.rwan~e: ¡;¡,eíce~eg,tnnf: · antr1a: ..y•,. :it
dell:Fds'. ,oia tll;é' .J?t~~~á:m~~:1rl:fü:e
',:m;., •.•".·, .. '"_ .._·n.-.·.·']'1,;·,.,·"'.''-1........•......r...·s..."é.·"'."..'. ' ..·no<_...._..·if...e..•·"ª-"···.·'e>.·.',''."'• .... ·"'.·...·.-:-.".·.·-"".""'. ·.·A,., "".... · ~.• "r~';M_~-~~ --~ , ··•--_.._.---.-\?- -'-·--·-: :. ~'~.: -_.M-.• :~>·."~-!.Y.~~'-~,~-:'%b~ , ..

~mxl':m~r~i~lfQI'. ~ ~h:n'Wiu wlíi.i~:h-a:n
.iii ··. ·. ···. ··. .·· ,, •fi·t.,... .'J,. . Y, h... t~~~~I ~~P~'ªi¡s1·'""~~..~;{';).~$tr:t..,,,·-·a,s~~··o

s1f'ep D'tit ~£ •c.h'ar£a'.et:erand .eregte. a
jnltfn~.lmp1r~s:imn.lfX'.lre~ample:t ·£be
. I .~fa~¥ia ·T"fte. Gir~fli({~t

;f.l'J/J;t"wc•,s.;t:J.r.t 1£..•·;íf'+J~.,:s· •r...r(lt ·.·.'.:s '·".' ,.. :t·lif.· .·,·.'.n.·.r.· e.·....•.. ,,.>Q .. ,,V~ " 'fil,. r;fl ,J'L ..,,S l ... HJl •p¡o; , .S.
·~hit:r~~t~rtIJ 1Sib.~-wi&lJ,Sí~é.$'$-~ho

'ta~~$''tli~:1;J,[);WQI:tun1.ty pf e~¡¡tl~ítm..g
t~~hi~..t~~·.~thnu~h:tnd~te I lm~e
i:l:®t IJ>.artrcipJtf,ed,.in ~amooei'c.ials :£f>t.
!fht~ :s"h \'W , '•t• ·~;r~t]~ ID:ót b ' '®'Ut C>£, .._J>: =t=o. ? l">.':'\,~U•... =:': .e . ,,,,,,;. ,
11~~ J1it1:nit~:t~ :d:n:lQ -~ ~ ~tt:lJ:iu('!!i
~fri:~~:h~p~eJ)}~'tP 'U~í;1~:pPQ~rrat~t'~
£he Mc.~.s.,",At th:e. s:ame. tíme I be
li~¥ie '¥"teN!l~SJ muld ?fün:udder .,,££ :a
,,;;t,n>'?•il>H~. • .·.. ,,,~kasl 'I •p'lr':.>it "''·'f!IP ttf!t .d'>.in..,,.•••.•••~,.rB:U:MJl , , · •• ;, !J.,..__u ..··.ff: """·
~"Q~ ••~.£,~g!({~:ID:i!í.~ •,. ~iúñ~·~,~1:1~~
tb~f;t:U$.;e$.·

l:lfostratim~ th.e,d:i!~e~it1tJ£ •apÍ1i1-·
Í'ol'l'B1 •to"b~~t'1umd~mt'):n;;~Hf)~~~'.C'lnd
S"t'3'..".~'" ¡;¡,,r.. '"1;1'f.·.,.·.1, ;s· :~r•1'-..·.·;f;~l,¡l;e ;~·s.•..·.'. T..·;,.;~"'.·.·· ilC'.·· o·· ]• .•..:..."J;;"_ A'"'?, ~fal;)¡ ·u~-J,-a ...,).Y,14!~~~A:, -1;~.. -- J. Ml:l:;.t,K~ ~ L"'--· _- _
s~ta~?-i~t;ft"'e , :th~ sf~r tit'

.B:aulrel:"r Fa.th.er> and just signed by
Re.vu.e ta develop :n-ewtv series with
his ow~..pro~11éfíoncompany.
Fo~}ftheobserves i"I ha:ve always

tried to l;>·e¢o(}:p¢ratfve wí'th the ad
·vertísin~ ,people. to. the. extent of
'leacl..,outs,,' hut I think it is damag
ill;~fór anact~r to do fü.11. comrner
¢i~üs,1:'b_u.be..co_meless ian ao:tm 'ªnd
.mnre 'ª• pítahm.an, .Ll:iti?rJhese ¢<lm
mercials eome back and. haunt )1'Qu.
A number .of.per:fo:rmers, (like Julie
London and. her cigarette cnmmer
eia~)~re= strongly ide~tiñedwith
cerl~in ptod.ucts~ it hurts them .in
getti~g other wotk~ I. just Glfd fue
'lead..,out' on.:comme.rc.:ialson .Bache~
lb.r· Fat1te..r~~·

Still á:n.otl1er a.ct.or·wHh reserea
ti:n~s,on the s.~bí~t is.HenJ'.y J.on;es,.
~~ter~n.o£ B'J«oadwar1and ..cui:retd:ly
starrin~ fn .Re~llJÚOha:tf.f'l.Vf'!'g S~ti¢S
tor ;ÁBOTY,, .

M1"' ¥$.:E Veier(l11.. s,::Fe(!l!i nnd -tV actor
Bar¥J "$,ülliJW•tz.J;e:ef!s t:JJ..at: :a .slár wlto
wor:k~ÜJ' C!!'T!Xmer'C.iaJ$"ttik,e~ t..he jQ;b
qway from si:J.'m,epo ..or actóT" :it>Zto n:eé.ds it
t'f.TJd that ue..pen:!J-s.Ql'J lhe nrod~.d"
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Lesser stars
make good living
in commercials

Jones comments that "doing a
eommercial on a show in which you
play a continuing role is one thing -
doing one on a show in which you
don't appear is something else. In
the first instance, the important
thing is that the wording and pre
sentation shouldn't conflict with the
eharacter you're playing. So far,
sinee I haven't been asked, I haven't
had to faee the problem."
Jones adds: "I have turned down

many offers to do the other kind
because of the reluctance of agen
cies to okay 'commercial' actors for
guest star spots. There are wonder
ful aetors and actresses making good
livings doing commercials, but it's
a definite handicap to them when it
comes to getting important acting
roles. I don't know whether this is
just Madison Avenue snobbery or
whether the public does actually
identify actors with the products
they plug. But it's eertainly an un
happy situation for a lot of first rate
talent and a real limitation for the
industry."

Blurbs a blessing to some
Many a Hollywood actor who

doesn't rate highly in Hollywood's
rigid star caste system has made a
handsome income from commer
cials sinee the advent of tv, and for
these the teleblurbs have been an
unadulterated blessing, particularly
coming at a time when Hollywood's
annual output of movies has been
steadily decreasing, thus in turn
automatically diminishing job op
portunities for actors.
Among actors who specialize in

commercials, where possible, a
multi-voiced talent such as Mel
Blanc earns as much as $100,000 a
year. In addition, he has his own
production company for the blurbs,
adding to that hefty income.
A young actress not a name by

any Jlollywoocl definition of that
term, Snsan Davis, is doing so well

34

finaneially from commercials she
can afford to skip emoting roles she
doesn't like. The attractive Miss
Davis toiled four hours on on Bayer
blurb (it has run for two years)
and thus far has earned $12,000 for
that four-hour stint. She got $6,000
for a Hertz commercial Miss Davis
does from 10-12 commercials a yeal',
with the work on each ranging from
four hours to five days.
That actor you see playing Man

ners the butler in the Kleenex Table
Napkins commercial is Dick Cut
ting, and he has earned $25,000 from
that blurb.
Income considerable
Character actor Olan Soule earns

over $30,000 annually. Another vet
eran charaeter actor, Herb Vigran,
earns the same amount of coin for
teleblurbing. Janet Waldo takes in
around $35,000 a year for her stints
in commereials.
Jim Backus may have chalked up

some kind of record when he earned
$20,000 for one line, in "the little
old winemaker" commercial for
Italian-Swiss Colony Wine, on the
basis of multiple reruns over a long
period of time.

Shep Menken, the voice in the
Western Airline commercial ("the
only way to fly"),has earned $10,000
from that assignment.
Ju lie Bennett, an attractive actress

but not a star by Hollywood stand
ards, has been salting away $50,000
a year from her work in corn
mercials.
Another fine character actor Ev

erett Sloane, took in from $10-15,000
for doing commercials one year.
Howard Morris appeared in one
Folger's coffee bean blurb, got
$5,000 for it.
The aforementioned non-star

name thespians are just some of the
200 clients represented by Jaek
Worrnser, a one-time tv-radio corn
mercials producer, who six years ago
set up his own commercial consul
tant business, and whose clients
have grossed about $6,000,000 since
then.
Worrnser, a knowledgeable ¡igcnt

(that's what he really is, an agent
for commercials) has a virtual mo
nopoly in this field on the \!Vest
Coast, supplying hundreds of his elí
ents for many, many commercials.
Ile can fill most agency demands,

but occasionally gets sorne he re-

gards as ludicrous. Like the time nn
ad agency called him and wanted
Elizabeth Taylor fo do a cormnerctal
for a client. They just couldn't un..
derstand why the highest-price tal
ent in the movies wasn't available
to sell their merchandise.
Another time an agency contacted

Wormser about Spencer Tracy do..
ing a commercial Such agencies.just
couldn't seem to éOm.prehen.dthat
stars such as Tracy and Miss T:aylor
don't need the money, and arer(t
interested in this sort of tv exposure.
Of course, these top names aren't

the norm, Wormser' points nut; add
ing, "actors are an insecirre group"
\Ve give them a financial cushion;
so that they can be selective in. their
jobs. Odginally, actors díd corrtmer.•.
cials for gravy, but l10W the gra":Y
has become more important (thau
pix income) for many. The picture
business hasn't been good, and long.
tv shows have cl1temployment." He
estimates 5% of Hollywood's actors,,
or about 700, have found work in
cornrnereials.
Nor is such work confüwd to

adults. Kids can make as much as
$12-15,000 annually for blurhll, ar1d
Worrnscr h<1s<iclríldrcn's di\1ision,
headed by Pat Domígan" with
Marilyn Granas as his associate.
According to \:Vortnset, most <Jc+

tors no longer sqoff oí"snece at corn
mercíals. ".At first when vo.tt ta.Jked
to names about comme1:clals~,they
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'.B~~i.an a~~~·tfi~r~~tféXr~¡~!'1~~~~
ix1 t!º~J.:llereialsii ,µpf .ª·.:simple
'~ert-ª'ml~mt •as, s1imple :as· ob>

t~i~.g;'w~r1f.£o;rª elienf. Ther:e J:g¡
U:remª-t:ter: gt ~Pitdbi~t tu s,p:onsf'):ts1• .A
h~€f· er:J;mpa:~~·f~r. e~ampl~ ma:)f
W''eal rul!l'l!o:u.t :á dierrt ·wh@•h~· .@:Q:~!i:l•
~s;ptrm ~amm~r~ials:.. ..Arni sume
Ñr:~w~ri.~:s~Jvx th~ffpiíb.hes .a-t é-u~
~Ly· dUft'.3·1'~1Jf;~lª~S.P'S•fi1£~td.sP,e!Zl"'
tii-ve erursUJmei::s•.
,a.bJ~ever., ~~mmst©r a"sserts1 '}d~

ti0w· .he :wows '~ha.;t kind: C1f1an ful~
~-ere·~ w1~rfte~h~ llie sncx.:ns-:o.r.s:n ÍiI~::-~~ "'--:~ >---~--- •-<--·-·-·,_,; .. 4/ ,, --::1~''"' .-~---:~.i ..J

'tJ;J,ª1" ~~~~¡ wh:~t.tyf!e ufi ~~t~.i:t.o
~lJI}i¡tní'f.f~r tir~it~~tn11l~f-Pi:als:,
;r.;.,i"~l'!~it:s;~°j'if..f.J'1;t~'l.i'fj,ce1
·(U~~r.~~rm~~i:~~rx~1'1·e~-~lientsiJJ.

~aairion·.·te~'..~os1~ .~~ll)~_ci... ~i:~~i~
D1J~l1.inelud.e .íJ.ers@h,~l.B'~r1ll,~rtl.i.··ª'~
ffDlfuar:li.e ·&:.e'runa:~~for ~mmkist

W.htt.e' .fielt 'Chtit1 Km~

~~~;~I;~·ton :Oar~enter'.1 ...~dtz 'eld.~.'Df;ln:¡
..f\'t~nds.:en.,, Sitandr1a.'G:cmld,1 .B.ons•e
.F:éte:rs .Jr., :B'ennr .Hub.in an©: Hal
S1mitb" ,~J.!e1ª'mo.©.~rfue váriuu5 ·~11ettts.
~ppe~i;ln;~ii) ~ºm1Uer~x~l'S·.fi•eír ..1~u:h
cli~evs·e~rXi>d4~tsas ]J~s~ p~,gf~O;d~.
.~awb:elllne. RJ.e ..~.taloo~-~F~Dole
P~n~~p:p~,:..~~fo.e,,.J3.ed_Hea:rt. ~o~~~m::.~y;
M;ars ·~~1'$1~14-~~r,.0~1'~·1~q~!l~~s~
L{t~ª ..•..~º~P1'...~~·~1-~id~Oaxnpb.~l?s
Po.rM .tn1d Be.áns~. 'ff-Up" rand. E.et: M.Ilk.

1They' ';eántm 1;r1.eNery ·t:wpe-of
··&r:~m~~.'£tm,mñer· t©· ª
s~,1~~,~ke~.~~n·t:gk.~.~nr~ur

rl'iiüeet .£n(J)mLa.ftn t©: ~J\lgli:S1h~1~µs~
~!i_,a·n.· l'l__":.t€JU·····.·· '.G)l__;. ·.J··..e.'·.<.:~.··.• :l:sl1·· · ·.··B.···;nou:_. _:k···l.·v ..1.n_ ;e·.s1e<¡;}.~"' __;, ._-_,.""-- . ---:_:_,,.,,,:"'.--,_··-·,--,,_._~1._·- ------·.,.__·.:-:vi- - __-- --- ,_

~.~:ü&~ei?:'S1£~t~b.?Ii:l:~~G~tm,a;l'\,.
;J:~~~~~~'.lttufh~tftit,,Qr:~~.:E:~$fJ:tt,,,

:cl~n.,..Fí'líptn·o? -~~'t;er);l'"t:~antt~~u1+·
t~l,,GuefurH~~ed lwecli:sh ...Th;~:yx.a:re

a~le: .tn deliver their_ messages in
~i~tuall~...0.U~ t1u~Jity .rSOU.ght- j l1•
~enil~c1matJ.tre,. distinoti}'e, ~.r:dinary;,
~~¡rqrf:l'i~>hf:lls$? :s·b":id.ent, friendly,
l;i:re:ezy,lllelodfo.~sincere} or :folksy:

f:.·a;t,~.fj.l1l (l1Ji/y· te.qtt'ft.~m.ént
W~rmser;with E:rwitr Wa.sey for

fi\r.eyears befoi;e settín,g up. his own
business1i haisi a .mster o£ .clients
whi~h 1n:clucles every .a,g~,sexí physi
cal ·desel'.iption7aud nliau.c:e ·0£\roice
a~cl per.sqn~litJr .whi~h o.oµ.Id pos
sibly b~ re.quired ín a eommereíel;
His; incarrte emm.es via. a Ra:t 10'%

ó£ h18: clients1 earnin~s,?, with no
chID:g:e.si tti fue pt<ld!J.c.¡er:s: t¥f the
~ontÜ;t~r~i:als.

R'ven hrs: own fiamllr has ;,otten
.fót:o 'the: enmmerd.al act.

.Ei8J d'au.gttt~t~.S:an.dy?, 9,1. •as . the
ttf' ~a'UQng·dollP't r·ecorded 42

sef)ru\la:t!il·trac;J,~sfor the '.Nlattel :<.J'o.,,
ancl hrs1 son,, St.eve,. 7.,, a·pp:Eared fo
an. Alherto-:Cl1lver •c.omniet.efaL
E;~en W~i:mseis bo:at, a 3:3-'foot

yqwlj \:,lp}?!lll!.{r~:in a L:11<Jky Lq'ger
eommene'iaU ·
~umm1ngnpthe:o;Nrera.llpie.lire as

r~g.~r.ds;c.nmme.ttíals.- from fh.e
Iioll .:·~od V'ie··•····e.int- í.f': : obvio: s..·.•. ,~ •. O. • ••wp .. . .. /S.•...... U
t:he.r~.i.s Go.trsid~rable d·ivisfq.11 ·0£
op:ín.i~111n10.nthe t:ap. l~el nf síars, hut
beneath that j.us.t aho111t an,r ae.tO:riS
a.vailablte.. Th0:se .sf.ars wh!2> appose
~~P!i:l'aritJij: ,.inr i'~~rometceir~dsuJ>Jially
do so Ql=l t~otQltl ;g,r01~nd.s::That if
Í;s,theirjrib: t'O;aet, nnt t0he,s-alesmen,
plu'S: 1ª.. teª'r ·that a's:so~fation:with ·ª1
Gierctain /rnilue:t ma .eo:st them 'ohs... :., _p y...... . J··
:itI th~:fütµ;:re.,

•w:h:ile l'r Ee.w t())p starss have done.
(;t)'Djlfie.l1ei~ls~1ltu~to£f1TeJl'.lshy.ª'N~r
£row th~m£.ot th.e oh'\\'io!.:í:s:t.eas0n
tm.e:~.~on-~f•.Jíae~. the· l~ot,~ttd..tMs
aft~r Qllis the prln@ipali~rhmemBJnt.
But c.~ '@.ótifS'&•,e~erything; its, !Sub-

··.e.rt t.;...··.·~han_c.·.·r·.·..e.· / d if •a: L·.=;_rr··.·.·t·tl e •º· 0 • ., !:.ln Jl?l .. ay o.
s:m.0~11l~r~orrre.h-ow,. q_tr~pe..¢t1;{íil,~;rtlJt'.n

:. '1' t :i . ., ..b.~p º·~-ttaomrner.oi~ ~i;!~·~t ..·et: cm
it{? tllis; anuld: well cha.l'l.g,e,theminds'
~· ···"' ·e n~~~ ··."_-a::at~,t t""" ..·.·..,. :·t'· · .. ·.•~.t.•s:<¡;¡m•.1 ~· .. a.¡;¡s .:tn.~L JXC F:r:a.,e 1'<\1e.•
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Gene Sarazen shows friends how to get out of golf course trap on island of Maui, Hawaii
·~.

Shell tees up again
SHELL'S WONDERFUL WORLD OF

GOLF returns to the air for its
third season Sunday ( 19) on NBC
TV and will feature the current
holders of all five major titles in
professional golf and the first truly
international women's match to be
filmed for American viewers. The
matches will be telecast in color
for 11 successive Sundays through
Mar. 29, accompanied by filmed
travelog, which picks up the flavor
the match is played. In addition, a
clinic is held at the end of each
show, with the professsionals in the
match giving tips on technique,
demonstrating in slow motion.
An unusual aspect of Shell's com

mercials in the series is that they
arc extensions of each program's
travelog, which picks up the flavor
of each region and gives viewers
a look at the people and the way
they live. The shows in the series
were produced by Sutherland As
sociates, under the supervision of
Kenyon & Eckhardt, Shell's insti
tutional advertising agency. Fred
Raphael was executive producer,
and Dick Darley was producer-di
rector. Mack Edwards of K&E was
in charge of producing commer
cials on locations.
Shell's public relations v.p., G.

G. Biggar, said his company is
sponsoring the show for the third
straight year because of its popu
larity as shown by audience ratings.
He added that the ratings mdicatc

36

nearly half again as many people
watched Shell's \Fonderful \Forld
of Golf as viewed any other once·
a-week golf show.

The opening program is. a match
between U.S. Open champ Julius
Boros and Miguel Sala at the Coun
try Club de Bogota, Bogota, Co
lombia, with the following week
to show play between U .S. Ladies'
PGA champ Mickey Walker and
Europe's outstanding woman golf
er, Brigitte Varangot, of France,
competing at the Estoril Golf Club,
Estoril, Portugal. Miss Varangot is
the current British Women's Ama
teur champion.
During the shooting of the series,

some 460,000 feet of 35mm color
film was exposed, including the
matches, commercials, tips on golf,
and scenic coverage. Of about 50,-
000 feet of film exposed for each
hour's program, only some 4,500
finally appears on tv, Commentary
is by Gene Sarazen, winner of every
major golfing title, and George
Rogers, also assistant producer.
In addition to Colombia and Por

tugal, matches were also filmed in
Belgium, Canada, Japan, Puerto
Rico, Switzerland, Hawaii, and In ..
día. Two other programs am re
peats from the 1962 series, one a
match between Jack Nicklaus and
Sam Snead at Pebble Beach, Calif.,
and the other a Gene Littler-Erie
Brown match at Cleneaglcs, Scot
land. •

Florid.a cltrue industry
s.queezes more ad ca'$;h
Multí - rníllitm • dollar promotionl!
planned for syntheti'C prodtict:i¡
make ít imperative thar the Flo.rid:c1

?itru.·~·.in.dus·t·r.y.•·...•.put.•..~··.l.o..··•.t···.····m··.·>º.1 .•·e.·.1···t1.:..1·c~....ii~~n.Einto Its advettis1.ngm.1964,l WameO I IUílVI
Homer E. Hooks, gene£al rnanager1
of the Florida Citrus Ccmmissmn,
Addressing the Eustis, Fla.? R.ót

ary Club, Hooks. posed as another
challenge the expansion into new
markets with the return of heavier

n i.I_..,.

,,¡¡.·I

crops. •·IT1111

This tight squeeze on the .£re.sh ·.lirer
fruit marketers could mca11 a big; 1 .it~
bo,?st for broadcast media, ·~ful
·We cannot afford to go alon~ ¡· 4r&

as befcrc, assuming customers: will
Hock to us as our crops iticreáse,"
said Hooks. "\Ve must increase the
tempo and intensíty of our promo~·
tions, constantly reminding people
that we are offering them 'The Real
Thing from Florída.' \Ve are fil $2
billion industry. This is big busi
ness, and we'd better go after the
markets in a busíness-lfke manner,"
One new synthetic proouét soon

to be introduced natíonally will
spend more in a yearfor promotion
than Florida citrus spends on the
complete line of fresh andptocessed
products, said Hooks, outlining the
scope of the competition. Florida
citrus now spends less than 2% of
its sales value for advertising, while
the 18top food concerns iti.AmeriM
spend 4,5%, he added.
F lo r Ida Citrus Commission

meanwhile firmed up plans for its
first advertising füght of 1964, w-íth
budget set at $361,000. Spot radi.o
will spearhead the two-month pro
motion: of chilled ora.nge juice,
with some .500 spots scheduled he~
tween February 23 and the end of
April on 24 sh.lfüms fo eight sol.lth-
ern cities.
Hooks also predicted that 1964

would see new efforts by the1 Com
mission to control the citrus drink
bosíness Íl1 Fl{11·ida, possibl:y
throttgh a mínimum qtiaTítyrequire
ment, with an identification mark
on the label which tbe. .Commfa..síon
could advertise... He ind.ícated that
one large processor is already
pressing for the. Commission :to
adopt such a prognam.
In 1964 the Cdrntnfssion a;lsn

plans vigorous oppos.itíon: to: any
reduction in cit.rus tatíffs and prn-

~roa
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P\1

la

!~



;r::¡¡¡:101~m¡¡:J ,~~~1~t~lf'~l~,~~tél~~~ii'.t.~'·
,,atm:e'tr £lXl:t11e:~111trllf!t:t3lid ·m1an~~

fttí®"~1 Tl@~ p>dm~~ '~,m;iih>:ex 'ho
iií~~:rt\~t !'.!~11.;í:fttél~~r~~dfii1~1
1"t?~~r~,¡i'.I.~~~~~~rt,a~~r;~'~i11~
t~~t1~¡,~:m21rk~:t;,

~L..i1•1,,.<t~*~'''11~.·:n::r<..<fi~.~'.~!"~._.,~~r~·f:l1.i"''"'~~.l.K.Y.~ '~\¡M.I, ··t+,..}y""i'! ],!•r ~ .. ~I.l;:¡;•Y•r J¡:!"l~

it'9l~'ti5i ¥t1t :tih;~,..~it,ttí(!!.n'Al1 :Etaws~wocres
~l2'llfttil:TGt:111re11· As:~. ,s.lm~ 1u. .CM-·
~~~ wlitfob tlp:ei'l'S' mAei:¡ ·~13 7.i. t:>uie,.~mef~~fllrm,· ~ñ~~ ~fwa.~
lX1i\\a1~t:t iñ Trf1~13'í. 'Sj~hf,,,;k '!1mt:'£¡;¡:.f!l t'.0·'··"·"'"'···..··•""!"" .· ..... ,.•illl;!i<!\:t;,.•.. ·i¡, ••• ·"'··•· ·"!l.'i!. •.s\4. " •

' ,d);:t~~~~1 J'~L'J'1~ ~.n~ n't1Wru~t'"
~~ h~~ ~~f/$t ~:t)'~~~tr~~!:~ho;~
p:ol1's<h~;~:eI~cm:i~1£n'rm'ít:ux1e¡ butt.er,
;~iliF~tl~ss,;eil~mrd:O tú'©;tlrhru.sll, !@:na 'ª
'·1~ •..·r.· '8'W' iit:t;<T .'ii ·'. •p¡i1i £•i•5'1' ··.. _'!'.. .... ''ii,...u.~e,ox· : .\,, ia~.é!B.i:~~.: ..•.s1 ~º1 ti;~,.er£ in

11 ·!tt~tft~íl ;sll~'Vr{ljt¡s, W~th''fb~
!lti~~;:~;i/f1~1ª'tti~;r1'b:~~i~~~ ~ mdliti"'
·~ll~~i;r-¿tQU~J;..!~dvE¡Itti,~im.~.~i;rd~~t.
~b~ bulk o~' wltr;irci:li.j:~¡ .áll®tted ro.
mt~L«:e;a:st.

.A:U ·'~·e·.,... ,,,:, .··.···,'1""1'··.··,:·;·,·will'".''b: ..'°"·· .. ...:b.1;1.• .nfl:'W .tfi:\l'l.l>l,U~S\.., ........ ...e
Jª~g;~~t~~..t:1~rl1~l\~11,···! ~~~~~~;~, . ~'~~
ttt!~ifll.:tcl~t-:W!Jj,'~.u£ iid~~'fütiJ¡~;1;i;t;<;!r,~·a:nª-
~fl 1E?,qi+~~1 tn ~fill ·"!$:b;.'Qtt;~lJ 5'!1J?
'.PLOrlt~d wfth 'ª~~~5Í'~e ...nmticmal
:~rttl.lJ!~l ~dveit~d,n.~r4tntl, pm.mt.>~

't},):é <etlímOá~.
,§)l~~Í~·~:ñ~·1tw~

!r~W' ,SJihTll~~1r'si:Rut w~rn:~~
·~~·fh~i:~~~r~a.pr,~.d:1:,1¡¡¡f~i;:tt th~··
;t... ..,,,.,,.,,,,,..~.,,,.,,r"""'e17,'f'~.U·l1J..:.~t:UGV>~"'~ ~~ .,o.JU,""'/y,¡y,.•

Q.m,M''t:: s:e:e.k il;¡·s.;k.p¡>;s~t"

~~~~rfl~~~11~',~~.. . ~~~~ ·t1~~to ~~<l:~ii
~1~:~1t.l:b~.; J,a~k,w;ctt·~~dr~ll)}7·lJít
t'11l..uií«xr.e~ :a. ne-w ~:r:ndn1211:~Wá:i:ni-
:·•::i'efi ·'"·';·; ,,·,,.,...:£;.·... ·:·. tn• ~;;.,:·;:, 'H···. 'L.··, ·-:ma: ,~1~~ .:i.:ram u~.x¡g,e, .... .. , ~m
t'::crnd 'bit'' T11t"M:: 'ª ~ ,·:;·ar:i~~TI.·<W _ t."'~ Jll~ª"·~ JI~ m ~fiL ,¡!j!;.

..:'I ••. '>·" ,,·,.ji ij\¡f ·~:iti7y¡~~i:t~~~t.~::ii.:4111!: 'lo!!.'

~tddr1~~m¡~:th~: Al't4~t;t~~1l,Mili,,
~~f'ill;giA.8srt.:1s J!I:rflad:elp.l:d:anh1ir~fer"'
~mtft12Dnn.f>tet! ilia:f ~".fue:oans~1iflhe
•"¡fc"".'l~::• ;:; ¡;~; 14:'·'\s., ;7•:.i'I ·th·: ,.;k.;•M)' ;,•i• ¡
~!!i.9i~~'S' ~r!.!lJs~ r.~f.IP·;@;U~ l.'.e. 01r.t>an.ee&
m'll .:lí!,;i•J··"'""' ,...ti/ H....."f·Í' ·\'ti :··· ,"'.~ "· é. ¡¡¡ ··""·
'·'¡,, i];q;J' ¡l}Pis!' .s;,,ll '5!J:'e~.~,l~ lS ·e~,,;~,¡!Q ""'·W.!i~'°'
:®~~~; fln~:t ~~1' ~~f ~~~~ Iii~' jl);
¡g,¡~msil'>Rill1 hittín,~ 'fifu:.~: j~'.O!Rf'.Ot.
·~f.!í:a¡;r~átttew ;pmduet· ...., ~ We

~£,.:~m.~~¥ ~~,~~· ~~: ,~~~~~~....tey ~'!il.i. ~e .th.at. ....... .Pll'~s (!)£{.
~~'~,~~~i:~:.~!jbJf:ij;*' ~~¡ .~,~~. ~bJ'"~.~
m mo );tl'~t tl::.i~;t ' ' ' ~~t (I)¡~.~1·~
,~..:~···.·.... ...···: L ' ··..d t.·. • b· ·i....,. ·..w:rnne:rs .al:~ :ii~N~'l<il:.tt .. :li:~r .. ·~b''v1~~n.
A.£i';'fll ·fb!ehB'~x~ru~ttE:lll'.~'.u~:h~·w giifJ=:~~~~Jr!
w~a11:S1/';cJ

A ni&etiEHJCilN T:~"'<:!l:..ctl. :C·atratcfa"&td.
¡ . ti::¡; s;pn~rsm nn. 'fi1I'l...rn11sieal failci~
sl't:ln ,s'b(1'\~ht!'Jtu,~;ht.\,~;rtirrt tlte t"Jrúb),,
l;~ru 0:£ "~;~1Jia.tt1~~\?~J:'~';;i.g:~t~;ssi~f·
~;~J\.,fa,~gh~r~n:r1dl:fdl\:'{:!\}1~ :iift1d .\JJ:!íá.~:é£.~~'$'-·
s:~t:fl~~,i.mnJ~,tii~~~i:tt~nti~11-gl!!tt~r~ür
5'ihua:tím1s., all l'J;F wb:i:cih: .&a11 :cHsturb
the: wf'eW~l',.far:ea'.I.~theJ sh:©:.\:~s;a:tmas~
.t'll~r·e,.~nit . a.b>t1i>~Hty}

Th~;~Jlí~~¥·,~i~k\~:dwa,~~'t'"ª$1!JJ)~.rs~·~5·
~r"~ tJ~;~sl)tv~kA•rin. ..·Artri; ~ on th~:
~:a:rrarll'am: B.m·a::cf~asitú1;~ Corp:.''s:
Yr~illfihTv .Nel:w~r k, lJ.tas· 'IJes&>"tvs
prréíS.tíltts. j'l\ío~ern ia't.td . ;tl'ªlJ;ifülngJ
p·~pr1l~t·'~'~11¡'$':aitr10'.n~;e~_
6''''" ' , . ·lit fl L : ·• ··b· ·.·. '·· ·r~.,,:t.~\~u:U;:r,.~n~ ©J; "'é'U~l.!J~~,5 .~~f\'-~J;<JW:n
QY;omp'@s~rs !<i!:nd ;mu.sícmI .arni.ng:ens;.

T.e~aJ.':lto heiUe¥ed tha.t ll:ar:dssell
·y,, .....:.. ·.~··.~ml...., · 14 ~·· ""' ..,. :•r:··r·,•·. ···~omm.e.1.~e.:....s ·w.0.11 Ii! LJ•e.a.u u·r:r a: mrt
~~~rn ,tb~·~.rm~t '<'i'E the..sh.o~~•.s;l1l
~pi~r)i~l~nis: '.ll~ssu& :tl'(Ymtnerci:als
}¡~.ere1é-rea..te.d.. Three 'd:HiEere.rrt '(')r'-

ehé;stral ;aud voeal ai:rau~~.xm:mts 0f
th·~ :r~x!,lc«'>.íin:gJe we.te· .marle by
S~~~u.in,arid ~ere ttJZ(l!O.t"clcd hy th<>
~h'Ow~ismch:estr.a, and sirrg1crs. Ea.ch
:ari'a:t.i,gcl1l.ent.was 1croaloi:l to fit a
t~·~í:ir1--,ltJ1c~~tít't~n b;y Texaco's :age11-
~¥i.R'onalds-Re1110lds~ M.Q.ntreaJ.

]u most x::ras:es,when dancers are
u.se'!!l: ·ít:i commerefals., the'1'' arc osserr
'ti~ll1y ~Ueñfü:lJ..1.-gettets?lead-ins for
·tbe comt;rterlG;i~lanfi.Q.11fic.et.l~tilin
th.e B·Eas D..es,sus ·c:omtncrcials, th.e
·droxe.:ers rand ~'irn~ersteII the sales
S.'tOtJí' [ü: daI:tO'e, letms without the as
is·tsttl.~e '(jt ~Jl .afinóunJ~.e.r's voice
;().veror s:upets:..S:a~s1'¢Xª~ºtld-'stlles
p1:om0Jion m;gr. Ffai-ward ~· Whit~
iJ.l~r~"lftar' from· int~rnp.tfug, ..the
~o.mmet~iab. altnost form á.h mte
gt~l:lpá:tt tjf t:h~.showánd., we .fee1,
·~'.@ntr.füu:teto makirrg· the shcxw even
morn attractive to víewers." •

IJanl)~t:sc.aY1rrt at moeki~up•'.O'f lé'X:aco .ga'so:llne station in· s¡teti~I ~'S'oft-sell" co;m·mercials

II



ADVERTISERS

Japanese broadcas.ting come.s
of age with modern equipment

THE YEAR 1963 ended with a bang
across the Pacific which saw Ja

pan come of age electronically.
In the three-and-a-half weeks be

tween 23 November and 16 Decem
ber the country received its first re
lay satellite telecast and launched
the national development of fm
stereophonic broadcasting, reports
the Decernber news bulletin from
NHK (Japan Broadcasting Corp.).
The first development has the added
implication of world live tv relays
of the upcoming Tokyo Olympics.
At 27minutes and 50 seconds past

5 o'clock on the morning of 23 No
vember (Japan time), tv pictures
sent from the United States brought
the tragic news of the assassination
of President Kennedy and the start
of a new electronic age. Live broad
casts of the tv relay tests between
Japan and the United States were
successfully transmitted twice each
on the mornings of the 23rd and the
26th. On 29 November, a long dis
tance tv relay test by the communi
cations satellite in which tv pictures
were sent from England to the U.S.
and then to Japan was also success-

fullv conducted.
Between the first and fourth tests,

NHK stationed a tv relay car at the
Space Communications Test Station
of KDD (Overseas Radio and Cable
Systern) and transmitted the pro
grams simultaneously over its Gen
eral Tv Network of 135 stations via
its Tokyo headquarters. Some com
mercial stations also picked it up.

Commenting on the quality of the
pictures, NHK said that aside from
slight periodical noise, tv space re
lays direct from the U.S. "have al
ready entered the practical stage."
The relays from England to the U.S.
and then to Japan suffered a "cer
tain amount of deterioration," but
did prove the possibility of such
communications and specifically
"furthered the possibility of live tv
relays of the 1964 Tokyo Olympics
to the world."
The equipment and facilities used

to receive the relays were made in
Japan, including a 20m-diameter
parabolic antenna of Cassagrain
type for transmission and receiving
and a 6m-diameter parabolic an
tenna for tracking satellite and elec-

The art of pleasing employees

More than 1,500 employees of International' Harvester Co. and visitors
viewed some 100 private and commercial art works at first annual em
ployee art show sponsored by the company in n one-Weck pre-Christmas
exhibit. Above an.' some of the works displayed at IJIC's Chicago quarters

"fil~~
~'-~-~~,.-~'··:;;···» -::??~'?:?:t:: ~~_:~:¿~·!~--JA!\.. -~:t~~~'f6~\:[.=:~;:·:~t:Y~::~~-:~t-::t:>;t~~
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tronío equipment to •C·Onttolthes~ ·~~~
h . cl . ~-antennae. NHK .•as orgamze . a. ';('~·' ·~

International Rela.y Study Commit- ,·1011¡
.. . . ' . h~

tee to appraise various tv rela.y ·'l1,
methods. . .. . -. . ' ·-0
On 16 December, nine Nipp('}n ··fila

stations were granted licenses. tu .11~1

conduct experimental stereoFhouic 'nttai
broadcasts. ·. ·a 1Experímental rnortopíronic Ím +..D.· t.

. , .• r1J or
broadcasting, which was launched ,d·
in Tokyo just six years ago, has since 1"~~

he.en ~arded by .NHK to. Osaka, j Th~
Hiroshima, Fukuoka, Kumamot(J, 1 .

Nagoya, Sendai, Sapporo, and Ma- ,,,JI.

tsuyama. Listeners are now esti
mated at 600,000 to one million. It
is. the~e same nine stati?ns which ¡""":
will pioneer Im stereo, via the car- 1 .I
rier suppressed arrr-fmor pilot tone 'I""""

system. Tokyo has already startedj . í~ei

the other eight are preparing to start I ·:~
by the end of l\larch. . ~

Shooting for early cornpletionof ,mi
a nation-wide fm network, NHK is ~:l
now constructing 17 stations, .all of ¡;,

which are scheduled to be .fin.ished
by June. ·when completed, fuese
stations will also conduct mono- lj

phonic fm broadcasts as develop- II

ment test stations, and stereophonic I. .. . . ·. ..... t ¡fm broadcasts as experimental sta- ! , .

ti01~s,?lan~eting 70%of ~he to.tal ¡ ~
radío hstenmg households m Japan. l:

•••.. · ! ;;i¡1
At .the present, NHK Im m:ono- J .~a

phonic broadcasts are transmitted. 1 :,

18 hours daily or 126 hours per :1 ~'.;

week. Of these broadcasts, 13.~%are l~
news programs, 19%are edncatirmal, 1¡1

46.6%cultural, and 20.9%entertain- it
•. . . • º'Iment, The cducatíorral program.s m- lll

elude language lessons and umver- ·.
·1· ·1 t t'l ~síty corresponc erice .ec nres: ..re 'f
cultural and entertainment pro:- ··
grams are composed mainly of IB(

classical and light music. . '.:
The NHK Technical Research ,;

Laboratories. in addition to basic 'í

research on monophonic and stereo- '~t
phonic broadcasting, is developing 'J(

cl fi . . .. .. d' 1lan. te mng transmitters, .stu ro '
equipment, and other fncilíties for
future fm broadcasting. •

t..

j~
;t_j
···.·.

Sere.en extras ok pact
Screen Extras Gutld has won ::l. I'll
new' tlrrcc-year' collectíve bargain- J¡
ing contract with national adver
tisers, advertising agend.es! and 11•!2I

producers of filmed and ta¡~ed tv
commercials. 11··~

In <tcldition to increases in all
wage scales and allowurrces, th.e
Guild for the first time obtained na-
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E~;M'~~fafx~nr,~RCIV DersQP:ªlI~~ 1aíscu.$s~s'V!Oln~c~.li'llrn ~~stJvalCr:,ind
:Ptl'í~L,J'on.aMíilr<t. 'wtt1t .J;•. (;ji. ·werehá'.o&, Oatgt'írt Oó~fí. v:J~.. µre:senf~d. 'f:m·
":falitit.Ía'n P~ol~1.·Ev.ali. of :~f8on J~onQ:YJ}t.as•th~ ontsfªnd~ng cornnwrci.al'º~ Í'1i:f~~~.Í(l~ÍaltQ,p 9l£l'~ ··tll~; mG:ck '~Tonight ~h:o~v1' f.o.r (~al:gón

by .Rí:eh.a:rdsn11-:Merreil fn 1958,
,vhose Milb:1n lfluid :l:S· as.eil sí<it'"'
tltll!e háby 'ht5t(ll3'N:, J\'s,w~s wtth
MJ11Mrrt1:d'i'aéti~:Q:t".ítlli ~f N¡¡pffl:a.:1·1will

it~~~qq~d o-i;xt~id'e·fü~ Uuited
Kingdom.

:e;t·"'"11'" .·· o: ·}}·. nt:r-·r: .,,..... 'l""' n'b., ·"O·" ..:J,"~. "'~ ..:IJ,g ·.re.. :~ tv.,c¡.J'.U\J;Te '~"' <!· ~ .••••tb
1~-1'{í~l'!'l:ftl .Ol@mo:oo1le, mani;lfac
tt:.i:rer of ntg iilnti uphclS't:eiy olea11-
:ln;¡g: prnducfs. whfüb m:ad.e a ~tab. at
in.fle,p:~:rident <'ívé:ts:eáls ~~paüs.i~ü
wítJil. U:ie '.e's4:}Jbltsh'.l:l;li~I;lt of a s,ir:b
$lcl1E.t:J':¥ifn tl!~UnJt13d :Ki'ngdtJl,ll, .has
turn:~tl its E:u:to:p:ean iffall-s ©cvér t;a
;S:h~dmgDrug~ ·A. lI
:m·ofi•·t· ,i:t.a'Jl ~ "1'"" ,.,11·""kJ,;,I,\;:.\'. . .,.C. ~;~i'.\<,m .. "'~""' ,J._,_p,

¡?J3'~1lrJ:t;g.~1'.lJ)Zl•~tJO•fl Ifl;f;t:n'.1.t;fa~tJJ:t~
:ªn:i} q~¡&tif~tLt~~¡:~$~.Pl WUCthrt:µ:te
G.fam!!lrene pro:duc.tzs·fn 14 foreign
c0:.tüí±'.rr"'."' i~·e··1':rdfri:.«1r: tl?.,,. U11rt..e:d·... W-., .. ,,-"'-l~') ;,,L,,l,;,l;,'·.:_,,k,.,,-- O- ll'""' . ,, :,... -.,_--"---:!:

Ki1~dó'm.,

~t0a'.t'Í·~nlaws lV'' :pirim;f1fnm. I{;t;·~~~TW
F'©.1:f1m1.c1,,··0!l'..e·~·· ~~d a 1~-s.t'trtteltr
Si];lf:lr'tli l!l:e,t:~~<flik 't'lfi.e J);e:<::e:m©:er:31
5tt:ttB~~l fi~ID'lll.lltall~~rn~.Líllik \~a~

E.1 ~ ¡,fJlf;t;?t:I
~. ~'.!lfh·~h·m:a;s, sole

1JStp.exrx.s:®:i: e;M:©::a:t IJt1 all ¡s¡t:at'í'.©:nSl.
'.!lJ.t's ~¥'8.ll>•xll'e1 ;ñ;n~t;s.tJ!~h:Uli!Yf~1!)x1'.b.~
if.~~.~n:'l~:Ip:~:llln~u\llKt1t¥-1!t·ff:ill
·•i~···~'CTI·]·,.•. , .., · ·. ~1 ~ •• •>·a. 1,:1 .J.:}• , " ':°}·ble '4.~t:J.q¡mii1u~.¡o;."'1.~J;;>i¡J,,~1,,..~. l ;mi;i,ª 1
t:fa'jg~ilL~,~gmi;mi:1' haisi·b:~e:u.Jn:xr~rlveil
ht CJ>flre::r·le~' e1l&±éins1ii'f.e l~tiiys ~. tbe

station. And this was also the first
s.uch regional netwótk nndertak-
irtg the stati0:n1 which írt the
pa:,sl f~d ptogram~ fo its s:i.s.tex
~tafüms :in $.eat;tle and Spo.kan€l. and
oi:tginated one. of .ABC TV's Fight
of t.Jl.e.Wéek series. Came featured
the University of Oregon's Dn.rks
pfralle.uging the S.o.uJl1ernMetho:clfat
M'tJ.sfal);g~ {110nl th:e new ©.0,000-seat
stSL.irí:amat El .Baso.. Statíon:s in the
Snn Bowl netw!!lrkinelud.ed: KOLO
lleno:, KCPZ Salt Lake City~ KLD
ldaha Fíills~ K~:lVT Twin Falls.,
KTVB J3l,Qi~e,.KOTl Klamath Falls,
l(:S:E'$ M.etlford, KCBY C.oo.s Bay,
KJ?lC Roseburg. K~ AL Eugene,
KfNC Reattle~ ][IMA Yaküna,
KRE'M Sp0.kane1 KEPR Pa;soo, and
KLE'VY .Lewtston.

J.Ako<Js·L., BMPL!l}'Y:to a: i.ne111l1er of
.the, Pí011e:et l;ti-Bted C<'.mI Co.'s·
h~ard: dire~t!;)rs. Re is advertising
·i.tr·ren~gerCJÍ the .ffrm.

lIEBJ31!1E.'l' A., So!JUIWELL te viee
p.l'J;~.s-i:d&:it ªnd dlr¢·ctpr·.pf m~rketing
fot W:Ylet & Co-, ~ .dfvfaíou of the
Borden Co..

Tuo.MA1ii ~v.FI,OQ]): to :Sdes adn;iip.
t.s:hat:o1; f:Qí; tli~ Ptesto·lrte wholesale
1::tG~q.Q1tts:departrnl'lnt.
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AGENCIES

OF TIMEBUYERS:
HUMAN AND MACHINE
Papert, Koenig, Lois' Bill Murphy talks about the
agency timebuyer and the new role he is playing as
computers efficiently take over many of his duties

WILLIAM A. MURPHY
Vp, Media and Research,
Papert, Koenig, Lois

COMPUTERS can buy time.
vVithin a very few years, com

puters will be buying a large pro
portion of national advertising time.

Computers will buy spots, will se
lect among network opportunities,
and will do it better than the flesh
and-bloodniks who handle these
jobs today. The computers will fully
rate the designation "timebuyer."
Then what will happen to the

human specimens who are presently
called buyers? Well, one thing is
certain: they can't compete with Mr.
Machine. They've been technologi
cally displaced.
So they'll be doing something else.

There will be fewer of them - most
likely- but there will develop a
new "buyer" whose job it is to har
ness and direct this large-scale
analysis mechanism, the computer.
It can't work effectively without the
proper input, without the proper
evaluation of its output. That's
where the human buyer comes in.

Input: Who will negotiate for the
opportunities the machine will ana
lyze? The buyer, of course, Who will
create the opportunities with no
more hardware than his educated
nose? Who will seek out a competi
tor's weakness and exploit it with a
timber wolf's instinct? Not the ma
chine. The machine will be the
super-estimator, super- calculator,
super-assistant to the buyer who
learns how to use it.
Output Evaluation: Who looks at

the printout to be sure it makes
sense? Who sees opportunities in the
simple-minded reporting of the ma
chine and re-phrases them (in ma-

40

chine language) for a more sophisti
cated analysis? Well, not another
machine of course. The buyer, if
that's still his name, is constantly
feeding and reading the machine.
The machine analyzes the data fed
to it by the buyer; the buyer ana
lyzes the data returned by the ma
chine. Only one of the two can origi
nate the data and that one, of course,
is the buyer.
In addition, such matters as the

improvement of schedules (the com
puter can't call up a rep and say,
"I know Jello just cancelled and I
want their spots.") makegoods, pre
emptions, merchandising, etc., will
still have to be handled by the
buyer.
It's clear what computers will do

for advertising age.ncies; we've im
plied what they will do to buyers
(there will be fewer of them). What
will they do for buyers? Aside from
being caretakers to mechanized
playmakers, what possible future
can there be for the breed?
Upstairs for some

Many will bear different titles.
They'll be forced to grow into the
jobs designated by those titles,
They'll move into so-called manage
ment jobs.

But others will still be buyers -
and to differentiate them from the
electronic "buyers" let's examine
them further.
In the first place, buyers, by a

certain definition, are much like
salesmen. Theirs is a very personal
function. Theirs is a job of persua
sion on both sides of their pivot posi
tion. For that reason, some will al
ways be needed, and particularly
where persuasion. of the stations is
an important factor.

As we all know, there are smnel
salesmen who would never want. to ~
enter "management" - whose írr- .··~
comes far exceed the avemge sales ~
or generalmanagement man's - and ' ·10
who recognize. th:evalue of be.ing ,fl j '1;er
respected specialist, .. . · f..¡
The same will likely be true of,I me

buyers. vVith the advancement of ,mt.
computer technology, theski]lofth'~ ~
buyer-negotiator will b~ .isolate~ ·,d.
and those who possess rt an great; ,,~
measure will be in demand, and will ®1
find their skill rewarding. ':001

These skills include, as well a.s 1:om
negotiating prowess, a complete on~ ¡¡ai
derstanding of the economics of .the! '¡i
business=f th thei '·'Iusmess -. ro..m t .eº.·t e..r g.uy.·..·.·s.P. :o.'.s1..- 'T'

l . .' ~tion particularly - wit 1.outwhi'Ch~
negoti.ator .is on~y h!lf-~quipped~ '~
They mclude the 1rnagmahon to see; .~

iti th t d ' '' ·•·t ¡~Iopportum ies .a.· . on t exist ye. , ~·
but are waiting to be created; th~ , ~·11

courage to break the rules when. · 'i~:
·i

necessary..r. and th.e se···ª.son..e·d·..··1·usª.' ·g·.·.... -. ·1· ;~ .... ·. •.··.· ''111
ment to know when it's necessary. '
The man (or woman) de.scribe.! '.,lll

above .will always be e.xtremel~ ~
valuable.
This "professional buyer" W"illen- ~·

joy some other advantages nf .being·111t~
such a top specialist. lle may eve.i;:I~
avoid the. r.at-fight of pol.itics; that 'I

the term "generalist" implies ,and.¡
verily includes.
He may be a travelling buyer, ji'í

much the sense of a trayelling sales-·¡;
man. . .

1

S..··.º.· ·.'.veh.a..ve two•·..·.1.·m.··..P.··.·º.rtant.. func~·'¡·~.dons.of the "new" buyer: ·
. ran

l. The comp,•utor feeder-reader
l

2. The neg~tiator. . . . .... ..... ~
And theres a third directlon fro.rn ' ·

which the buyer will a'ssume new ~
tesponsibility - from above~To d.~· "
scribe how this is Hkely to eom~'I
about, look at the recent history o'f'
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:d:e;y:el~[J,edth~
0~rau,p

•E·h'ffHé" h~j~~~
~· a:. &1t©''IJ!' aE
:ilf.}4~··.·~~~~;f

1!Jii~p-r9~il~ thcÍISile~:~l~w~ssdtxwtr~
piOCed fut £1:intt~t'i11.

f!tisi ká;~~ tex tLó;wífll:
l'lte ~~m;~,üf~r

~·pr~~~ir~;f:r~mJ¡jj~il·~~fu
~mpl:ell'mnt~y ..f:t;>: th~ 1~1111ft:a1:fl
~'ftl.~~~!~~u;s·ad'br ~Ir~s:itpe;r¥iis.~l'!!ad.i~~~!~·li~~¡[~~!.:tm:~m~hi~~ áñ·
~~4: :~n~·h~w~'f!i~bi~~..~~~,.,,..,"'"'""liii·
~e' 'b~J~'I iri~~d tCJ. ~ltJ(t7~· tk~
~«~©:Ti~~~'.

·~·~I 1:]111?<.:<i~~,ffi~riíi•~e~~fp·mr-.IJ"':ir"' 't;,.,9-·
~~ •. 1 '-:"":"\?(; :~~9!.S'1 .. '!"t.._<q;\ ..<L,,_.. ,, .•..~U~k;J:J.il: a UJ,¡J¿

en~ th·~j¡,~·.~j "'l:11~~!it~~~~mm;
r"te.1.,,,;'> . ·in £'L,~,t,· •·.ii!. ··· · ··· · · •p •·.•Í,w . •:·w_,;.!~[W''.6!,,, .. ;i:r;m u~,~r i'S ;n;t;lW ]>~!'~·~
a~·~~,\ti,,diéS':ériÍliil:€·d¡~s; a p-r:([t;li:~

IP:~RfB;1/J1~~~~ 'f;~t' ;J 9.121;

WU.L.l.AM A. MURPtíY
r (c;e rrrnsido.ri:t: i'~ .cl1urge o] ll)et/ia,. reserll"cl1,
.iirid:"/!ró.grnitít'ug .at P'íli{H,tt, Ko.é.nig, Lri.ís
.in :New ;Y.wk; ti,e.jo.ined' · · ·
'/Jie.ál§:Br.w1'lit its Írí.ff'i'ptciort irt ]ilniuiry

1;9}6lJ1 Ile hml p;revig11sly be.err
11 nU!Úiíí <11·1'ectó.rat tfie IP. 1L /Jonér agenéy

ht: fl'altjrn.Qre., Md•,, r.i.nd b.ej()n; that..
'léas1 rissl~tan't 'inedia director dtJ 1Jerít«m &
13Jn12les· 'iri· Nt>Jv Ywk .. lle rut;end'etl, Ni.cbot~
C:oll~·ge. in ililr1s,rncbUseJts~ anil' tlw
Uñit1ers:i'ty of Smatt Clrzm in Califatnfo.

éo¡ir~cilfn,ator.He éootciHti1ite.sthe ~;<m~
qíTuuffong ·t;If the m~chine la:trc;l .fa.is
0U1ntrlbu:tinnsthrough the machlne )2
his p.et~rtal c.ontacJ fmre.tiort ( ne,:go;.
t:i~lfon ~ud).iéi"IS'u~sümJ ~:ndmedtª'
p:~Mt)ing.•~f'c.~~full'ctíons,.The.:sup~r
v:1s:or-·mred.ra account executwe,. n1
turn, rs the bridge to the :res±nf ·tlr.e
á~eñc¥ a.nd. the efíen;f.wnz T.he:y e(Jft:l'.l!. fr.omr:
Wíll thí'$ brave ,new woilcl .reguire
a :new kihd df mán [or wo:ma~) or
c:an:we·m~k"G,do·with the·old model?
r ,·-oüld JS . '"l-e. ·Id kihd onl·W ==r-»: ay MJ Q .. . . ; .... }'

mure so. 'Wh~f fn tarnatio.11 dolilS: th~t
mean;?--- ltmearns tbe~kindw.e;ve
always wanted. and didn't. always

l'tm~l!l:nsth~ ~n:tf!4).n~type, f~t'i.h~th
s~p:~es:.qt th~ wai:d}wlí~c.a:D:'l st0p
:tly'ing to :hnprove :on¥~hat'he has
~eé:<:impU&hed, ..
:rtni~~rrsfh:;¡t 'ª;g~o~1.eswill con·

til'l!'!Xe to try £or f~p §tad1;1,at~s ·of
gb'.cxd sehouls - wi't}:igraduate :de

ífpóssfülg-,füu!t wm,we hop·e
me:cdi~work th0s.é fe:el

tlial:! wrth tb~ a~q1rlJsitiQü of t]J(}s~
~gi::e~~:,the h~td.·p~rt i;s Qver. the
oppmtunil:y to :relax, to s:ooialiEe,;
~o;h't~é.mn:ttfoi. ·f!itd smile r.mes

~~~~~in. th~ past. and;, hop:e:failly~wonl in
the f.u.rure.

il;l~:elle<:l't:i;td,~quipm;~trtBµt also írn
pnrfant irs the tdr.iv:e.,.·the mstinct for
co.mpetití:on, a ,curious, sJJr.t of fo.,
qµisllivertess. 1añd ªñ.enthu:stasm fot,
l!lt least ..·~e~~ptane€·.of1hard work.
There; hu« to he a wHH.n¡gness:tCJ
W(;)Xk.vety hard. hecanse buyir:ig
time 'is :bot a auee'"1_)erf©'rmed £une~
tion,E~eu:~shO'rtsehe.dule i'.$ b0i.rght
and .r~d;mµgl1t.;s.e'.V'eral.tímes·beJor·e it
giM:s:on the ra:ir.) and several more
ti~es ~ef?re it:getsj off (pr:eemJ;Jtiollsx
m.:ake~pods? imPr~;yements1 etc.).

Of ~ours.e,, i.t'is;díileult to deS·Grjwe
what a hurer wíll l:m fü the .'futµr·e
Wh'eil S'.O• marrr p:eople don't full~!
uñders.ta.ñd what he ís now. Urtcler·
~t:ªl'l.d;ing o.£ .the bu¥erªs job·, in. some
~µ1B¡rtfirs?~xtends ·Q'irl;r :ª~'far .a..s the
.clerical :fuffc.timns.. .A gpo:d m.edia
hn~:el"~i&:türrth líke a merehan:cUs.é:
~!J,er:í~:..~.tlep~t.tID:Ut ·s.to.fe,. H·~':s;
a~l ~~ef füe ~·~~~t :l;)efore ·t.p.e:b~rj
mr~l is. an. ex~ett i~ m;reitehaudíse
q;tl'aHtri s~H~,g,, ét11r; an~ he~s,all crn:r
thee -&t(}í;eflo~t 1a£terwards:, with te·
:s·on .·•tr!:1:h,'for tH .,··Ia< ···•···.· :t1"'ddw·'.JL Sl..t.!.!.U4.~>• • . s,tL ..y2.rna .,,l!i;:. • • •ns.~

'Ún.e Rnal wotd ~ I'vei referred
t!ItQu@ho:ut no:t to. t.imehu~ers·, httt
±iti 'bu1er~...r .do iSnl heeamé its p::et.tí:~
üen:f:. I th'""1<tlI: .,.f>a r aP:. ··.···;.,...·.••d ·t..,:1i::···et.'•

' .¡. •··••···: .l!lJ\i •.•..•...i~t ··~······•.i;y ~©() !2 •¥t©~~y:·~ill:.nO'.t sta;¥·in ·~~ne~mt?dfi1m:
hu~in.g tnh. By .the time he~s;ex
~erí~~c~~ enQttghto h~·a, \l'aluab~e
:ti:méb.uy.eI'sií··.he ·will ii!.eet.he· .hla.n;d.
~wí¡in,~•al~th~ ~a;ll ·y:fst~~viiS·nx~i¡>er-.
•s\;).nialiil'.ltr111~, ~.r¡;d!wtll molte t\01 •an
r~e17~~ that ..ce~plQSes..ltlm. ·.t? «n
me~ia-. J3x11~r~~human oJt tilansist©t:·
;f~.eil.'will'.b~ atll?'.me¿¡;~f·hn;F~t~.•

&e. lrelp r0£. the r~·0mput0r~:~
tlrey'lI he; ..~r~ater .b~1:ers.. 'They1ll
pr.©halhly h:e;p:afü IJ:ettet.The,y'll get
·n;..csr:: · s1it:i"'if'atítío:n'lr<0m tl"eir· :\vor'k •..•.~:~..e ....9•..•..~L; .. , 1'Y ... ~ ...•••. > ..J ..... · . . .
'I'b~'t] prO'.'hlªbly .e:v.e.Qliv:e. 10}1'~er.
Fie ·ín fhJ'I: :sooy;, t:ourtesr of IBM 1· •
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Peppe.r Sound Studios brings
Mars B'casling under its wing

PEPPER SOUI\'D STUDIOS of Mein
phis, has acquired Mars Broad

casting of Stamford, Conn., from
the Winston - Salem Broadcasting
Co., in a move to broaden the scope
of the Pepper corporation in serv
ing radio broadcasters.

Mars will continue to operate
independently, with Pepper's \Vil
liam B. Tanner as its new president.
Tanner will supervise sales and
handle administrative tasks. Pep
per's Wilson Northcross, as vice
president in charge of sales devel
opment, will be concerned primar
ily with Demand Radio, a custom
ized program service; and with the
coordination of sales with produc
tion. Bob \Vhitney, longtime execu
tive producer and programing con
sultant for Mars, will continue in
the capacity of executive vice pres
ident.

Mars creates and produces radio
programing and promotional fea
tures, audience participation con
tests, vignettes, complete produc
tion and programing services such
as Fun Test, Star Test, Promotion

of the Alonth, Demand. Radio., and
the Dick Clark Show. Mars produc
tions are aired in Canada and Aüs
tralia, as well as the U.S.

Pepper Sound Studios' library
services, musical images for com
mercial clients, and station identi
fication series produced by the
company, are presently in use on
more than 1600 broadcasting out
lets throughout the U.S. and other
English speaking countries, accord
ing to the firm. Pepper also works
directly with advertising agencies
in the creation and production of
musical images for their clients.

Pepper now operates with three
national sales forces. One will con
tinue to work directly with radio
stations in attracting new ad
vertisers on long - term contracts,
through the company's creative
business service. The second will
be primarily concerned with servic
ing the industry with library and
station identification material, and
the third will offer the Mars fea
tures and services to the broadcast
industry. •

At ft1ars studios during 11.·quisitio11 of Mars by Pep por S•udios uiere (l-r) Nelson Dari
son, Mars assistant production director; Wilson Northcross, Pepper r.p«: lf'il/ir11n
B. Ta1111er,Mars president; Bob Whitue.y, .liars exerutioe r.p»; Charles lames,
Mars ch ie] e.ngi1rn1•r; Pbilip Nolan, il/an oxecutire producer ; Don Brucé, Mars
national program director: aiul IJill Adams, liars producer, "Dick. Clar!. Sluuc"

·12

Ok gJveh f.o.r te.s:tfn;g·
device to route .sp..ots
FCC h<cts finally gfven th~ nod f1

the jormral Company in i\Hhvaukei
to test its electronic device wh:l:Cl
mutes out predetermined tv •co
rnereials, . . • t.. 01The bre~kthrough could c@ntri1 ?~.1~

bute considerably .to. mere..:01~1•..• &
pletely controlled field confüt1on:~ ;ai.

t~1eShangri L}l of.iidverbsJng. Fob, ::t
lisher of the M1hvaukee Jo:urnQ · ~
and the Milwaukee Sentinel, arr1; ;~

owner of \VTMJ-TV, the Journ' 1Jlll~

Co....h•as ha.·d·th·e·d.e·.·v.··ice···i•..n·.···1.·•.ead.1.'•n.·e:s···.··.··i!.···.'illl···.·...·,,fat qt~it~ a while, waiting for di ~~J
comm1ss10n go-ahead. · J

A 90-day field t~s~ will pave tlr1 ·:~~e
\vay for a $1 million, three-yea1: ill·
project to be called the Nlilwauke1
Advertising Laboratory. About te~
advertising agencies have índicate~
their cooperation in the lab, Witt
advertisers an~ agencies sharing th,
costs. The basic tools are the Jouri
nal's,,already active ':Matched M~r!~ rn
kets, the commerc1~l control ¡:le¡¡ :~)
vice,. and .. an extensrve. · c.·"" :r:ne.11.~.;;·fu
purchase panel diary. ¡~

Advertisers an~ .agencies .. havit Tl
been using the Journal's "MatcheO,l 1

Markets" method of :r:neas.urerrrenlt~~:
for m?re tl.mn two years. The new~· .··Jll

I.)ª..·per s.Milwau. ke····e····m•·.arke·.·t \..va·s·.d·l.··.·.1 ;,·~ .• ,.,vided into two equalized c.ircula: ::~
tíon complexes, precisely .ma.tehe> ,,u
according to members of hous ·~
holds and pertinent demogr~,¡¿~i~ ·ru
and product use charactenstios•, ,W
There are some 200,000 household' tjd
in each gr.eup, Home delivery oi

.. I~

93% of the papers assures contrgl~. ,~0

The television J;laneIwill ítrol\l~>.· ,1~
1,500 tv households, divided intq j¡J

two equal sample .groups '\vhos~ ,~
boundaries Will duplicate tbese ·,,
of. the "l\lat.ched Markets" afeas\ ¡
All tv sets m each of the pane]' ~
households will be fitted ~vith tl~~ , 'e:
small and unobstrusive electmrd '
device, with on and off swi.tch:h:l~. •in

controlled by electronic signals IJ!tk';I• ·
gramcd on the station's co1:.mn:er'<:!i~J'..,
tape .. The set remains hot dutiu:~ 1tl

the black-out and instantaneous re-'
tum of the normal sigrial is assnrfá:~~
according to the Jow·na'l, JI

The panel will record all ¡:>i:rr1 l't
chases in diaries; coded informatfon ·
from the diaries wfll then be su:N,·:'

. • . . •. • ..•....•.. · .•.... ·· ..• .•. .r= 11' I
plied to the Service EüJ;eaü Co~[),
of IBM. for ~Jtocessin~ ~mIreporte:9
to lab project parncípants on :a
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...~a;~t;i¡l1 D'l~é¡; ;Eb,nll~Tly Kan~
&. E~i:htI.n!&t weni©:r ~~~ ;Pr~~
:ftix·· :m~rk~riít¡g;antll i':~~~a:r:éh

••a¡¡¡w)Í ·.'f::I',.,.,.- ..,~··h,..,··+x,, ,_v¡~~···•-··.·•es. .."".13 ... t'Ll\1ul~• Jf;lt'1¡n~U~:!::l~~A4A!~1l. ;Q.:i., .1ie
jjl",¡f<''.l¡'i'i\TI''~i1 .n'e>'<""'"ilm·f~Bl5!,..,.£ lfll'.]""'' .Á...::;l,.,,,,,...,.,
f\l.'!ii,.~;.~J.~~: 'li''\l!!"!IV\\'VU~""'•\i'!;I; ">!, :€Í ,.cy1Q1n?J,':"'-
~~ ~~~ta1'Ir:cih:l}'~u.~ii!i!ht~~i~.t~'$'~r:v~

· .t'@'al cr~usnltlll:11't£'.br fu'~
TuiJ;xC>ratmry

"1"'RJll .,¡iL•..a.· ·.·fil···""'..·s .····" ·t,., '(~.·.··.·.·.. ' .'qy..1,~.. il)l:!ii¡ li<l''W;]~.( U.~!.1.t~•CG.n~
::í:;~,~tcg¡i,l::íttr .;<i\.,«TI:fS:11l'Íi1'f,fí.:• V~t"\l4li ~hª.•~ ~ .. "·'..~ ' ·• '. l""li .,,,,'\'.!, ,,,,'.'.'. •.Jiltl .,l.ik •'. b..••••

A!\lf.. ~ ·~H§'SMl'l:Y1se~e.~~ntll:ertt~
rraotl'n ~11i":' :~•:tJ·O-~:~:*""·~...~.~~~ir~,.·~..u. •·"""",w·....~.. ~~wu.~www

bltis.fü·e~n
Cafüeting :for chnt at a new· eomm1.11fi'C"ati:onscrossroads1.-New ·York's
42'n;d ;St,,~.it.d2n:.dA:v~.1-are:n~w Qe,igh1tors O:~x)Wi.lHam l3rennan, ¥.p:. of
)~J,tri;lri'llCc>,~(l)'l.b:vrug·soo11 to ~úO'·:t.42nd St:, and Roy Uuckwm:th, Daily

. ;Mehb.n·an~.UR:I¡ ~o:tdKevin Kenned;y;. WPJX~ all of ·220 E.
42nd .l\ls.o'l\ulirrer Jl,g~n.PY'S'Call ijyotr Assm~.jAll;YertWoodley; l3'\ll"son
Ma:r:steller.; ítel5a:m.o~.:N.orma:ii·O'Dell Assg.c,;~:íabuéh\,: .Kamény & S.mith

d· · ·a a;·· ·£·a · · ·LVJ'S,10U an .. · ft:ector .o · :a-. vertrsmg
at El~fo.Wa:reh :Pri;e.rte éS:t.ablish.ina
Ms':e~nsh:o:p:.B:e;:also \\'as·witb Y&
:r~r·: ·n·'.UJ·""* ·v"".,:;"'" "" a·c··c·,...,.,.,.t·· sn·p\"r·:•s,·1· ··,,.r·I.\'.!'.: \. 11.;.~ ;,('?·'i.L\.;\' """'· ..: .; . '21'·""""·. . ' "\I:.. v.·. 8!,\l

and mm:ketiug exeo~tíve., ··
CH:ents .o£ the firm. :lndudte-M:ag-

1'X4ftti.t: Utí!Jt~n,.We1maid Ero:clu'1ts.,
Arthur R biluff ~~,Co ·¡;:r ···PJ'·...:·11·.. '" • • . ..:U.. .. .. . .. ~ • ....,. ..c..1.,al:.i,:J.1.a...•n

'¥1~t~ :M:antrf'.~c:t:u..ritill,
ralití.- ·G. Ho.atl .&: kssooia'.t:e:s,~~d
Jhhlll.Gren~ebá:eh·&A".S:s.ó:.efates.

~•:a'tnetv ¢;:<:::alee¢., t'n-·"''•:~~- ,._; "··~:.;_• '"<:, _}' ~!~~.,.,'·-J€Q '' '' ..~ .·'.•_.,;:

._,EIW ·dlJ'ie'll1t'ttr~ (~:'t;A:·01.K
:na;vli8 ~t:i:{~.~~lJs.~:e~J)f;l,~:~:tfb'~ft:ll~
~i'f.a'n sales1:mana;ger; :~~M''Yib>rk,..a;t
A.'W'ern•.IJ:iiliél x1e,.;ra.éhx~l~lilh:ertj'
; .;~;~·•f~··;:f}~s:.'...f ·~:GÍ . ;.··:···; ."· f ~Í ••.lfi! ... 1~ .•.•.• OO'W:,, ..file.fJ e... s.e:n:i.Cl . ...!:1.e?,~i~!~~nfi~tl :t!lll.~~'tl~r:o!t~ltir~rl:sit\ln

'Xh1'l: mÚt.W·a'f!l:OU~ :ot:S:~~er~f1J.;eWw
~~~r·app;uii:tfrtl•~tH:ait:~:i:er~~ne;s·enfg·
~i~~Jxt7m,¡ iñ'~lt11cl.fintl fb~ ~é~:H~.wx·~.£
])<" '. ,. .• • •• """· "' t.';·. ¥1.., .... ·k.· i" .;ii ,.£ ,:1;•;;.i;10!\l): ~~m;"'t.~~s:!Q .~ll~v.~r:!J:Qill 11'1,l"'

r:e~Jt~rs..Thi¡p¥ i~l,,.u.:l~Jo:bu ~.,~t~w~
.Jl ' . ""Ll ··a d' , l:1a'r~.,'\".:l@íe pvesfü1ent an:·. ...:i·re~tmrX.!l:L

~;:~!uT:~~!~J~-J~1~B!ifi~u:~
~ . 1. (t ·F· • :B,...:t.-'f. . tr?, 'id •. :m ,i·~ff.;.l«tlTK1 ~p\~ , , p1p:µ~rJ;~~1,tµ;Q;i..1,1~te~

president and mid-western sales
mal.lager for tdevísí:On. in fhe Chi
cago x;>.ffiee.

R,~el!3<Jf~dl:othe b11ard at the year
ep.d sto'1d<lmldersmeeting were J.W.
Ifuo:del, president; Roger OiSulli-.
vaf1~senior v1:cep:t.esidecnf; ,Chkflgo;
Chadés c. 9o1efoari.,vice president,
.Atl~nta; gtUd Ma:itiµ Klein hard, New
Yoi:k 1e;gal.mmnsel.
Edward W. Lie.r, formerly. as-

6ígned 'felévísfon miárket dev,elop
me\t.t in l'l~1djtiQl1tn his·s.a]es'activify
iu: N~w York, wm rnJW devote· full
. ,, ·1 R 1 ·'h''.brne to.sa ea, .ep acmg un as man-
ager (')f market dev~lopm.ent is
Alfoe.d J. L~rs~n;. ·

·•I

$.1..,m.il b,'-l.sine'ss h i'k~:
E....~J ~i1$'Sel:l,, l[~~l:o·sk~y~ Co.
tJlo;sea. .its ·Rrrstisfa: months on tlm
Chiic}ll.~o..ad¥ertis:íng s:c.éi'.lewith. th€'
í'.lKfi;;i:o.ts..l'ri~l'l:u.f ~,fa'm.illion: alt ne~~

~:e~~nn.e:zw ao~o:.r.rnts,plns antid
pateid atiq;uis±tihn e1f £.O:nt t:>fher
ág,e.neie.s.~ ~ho:i.11~bt:i~g the :&tm'.s
bilU~g .ff,t~ fur 'f~~~'flnst ~tr:~rte1:..crf
lQrSiji ~v~I.1~'V~t tl;t~:$B '~ill:i:c;rnlllqTk,.,

/¡
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AGENCIES

according to president Edward
Russell.

New clients are: Hiley Manage
ment Corp., Bellwood, Ill., devel
opers of King Arthur resort apart
ments and the new city of \ Veston,
$303,000; Pines Industries, three
separate accounts with consolida
ted billings of $516,000; Allied Bat
tery, Dallas, and its Allied of Amer
ica marketing division, $350,000;
and Arrivals, Ltd., Chicago, manu
facturer of "2nd Debut" aqualized
skin preparation, budget not yet
set.

Russell said the agency is con
sidering acquisition of two agencies
in Miami billing $1,250,000 and
$800,000 respectively; one in De
troit with $1,100,000; and another
in Dallas with $560,000.

Froelich joins Bates
in creative services

Ralph Froelich has joined Ted Bates
& Co. as vice president and coor

dinator of cre
ative services.
In this newly
created post,
Froelich will
supervise cre
ative work flow,
scheduling of
assignments,
budgets, per
sonnel and gen-

Froelich eral organiza-
tional and procedural matters per
taining to the creative operation. He
was formerly associated with Grey
Advertising where, most recently, he
was vice president and business
manager of the creative department.
Grey Adv. has furthered its over
seas expansion through an alliance
with Dorland, S. A., Paris, and Dor
land, Brussels, Grey purchased a
"substantial minority interest" in
the agencies as the third step in a
program of expansion, which began
15 months ago.

Grey builds overseas
Grey opened a Montreal office

in 1958, and branched overseas
with the purchase of an interest
in Charles Hobson & Grey Ltd.,
London. Last October, Grey es
tablished Grcy-Daiko Advertising
in Tokyo.

Both Dorland firms, which are

14

under the same management, em
ploy more than 160 people. Their
clients include Procter & Gamble;
Englebert (U. S. Rubber), Ceneral
Motors, Gillette, Sovircl (Pyrex
glass), Lipton Ltd., and Rolls-Royce
Ltd., as well as French and Belgian
firms.

NEWS NOTES

Kastor Hilton turns kitchener: After
screening agencies for the past sev
eral months, American Kitchen
Products Co. and Noxon, Inc. have
awarded their accounts to Kastor,
Hilton, Chesley, Clifford & Ather
ton. American Kitchen Products is
a subsidiary of S. Gumpert Co., Jer
sey City, N. J. Noxon manufactures
Noxon Metal Polish, and American
Kitchen Products makes Steero
Bouillon and Instant Gravies. All
products are nationally distributed
and utilize national media. Other
agency appointments include the
complete line of Lily of France
foundation garments to Ellington &
Co. Lily has just been acquired by
The Berger Brothers of New Haven,
an Ellington client, prompting the
switch from the previous agency,
The Rockmore Company; Redmond
& Marcus was appointed to handle
advertising for James .M. MeCunn
& Co., sole U.S. distributor of John
Begg Blue Cup Scotch. The cam
paign will start in the New York
Metropolitan area, with a concen
trated newspaper schedule.

The art of woo-manship; "If we are
to become experts at woo-manshíp
we must remember the products
and services we wish to sell to
women are nearly always related
in their minds to associations over
and above the product function,"
said Kensinger Jones, creative di
rector and senior vice president of
Cambell-Ewald, Detroit. Address
ing the Chicago Mail Advertising
Club, Jones added that even used
car advertisements "gain 100% in
women's ratings when you remem
ber that to a lady a man is more
than a husband-he's n date. And
every product can relate to this
married kind of 'dating'." Knives
and forks are just something to eat
with "only to clods who don't care
enough to practice the art of woo
manship," he concluded.

'i\'ill. contín.ue ..·. bro.••·..adctis.t.=... Dav.~.:t.LI.~N
Stern Advertising .of Seattle h.~1º
been named to handle the Seafood~t
Inc. account. Pacific NatiQnal Ai
vertis.fog had the husírjess . for . '.fo ·º '

years. He<lVYtv and tadro s~~ r.

schedules will be maintained in tb. l
future. :hii
Specialty Foods: Co-Ordin:.ited iV
keting Agency has been appoi
advertising agency for Gioia. Spe; ;owr

cialty Foods of Buffalo, maker ,o~!'(!;ide
Chinese_, French,_ and It~Han Footi~~ ,Rew·
Co-Ordinated will handle the rnett~
ropolitan Ne\v York introduction e{.'i·· .....
l G . . 1· filf (
t re ioia me. , ,I hie,

t
;-0rier

· ¡11ilia1•
NEWSMA.KERS .r,ime

:lirch<

DouGLAs Liss to art director ani' .r\ad
Lou SERRILLEto cop·y•·supervisor J~ip- ' ... ····1···l 1Geyer, Morey, Ballard, Sertil .~ :ílllUa.
comes to the agency from McCann' l.brr
Erickson, Liss from the U. S. Navy ..1 ?i~1d1

ARTHURR. HARRINGTONto vie~ ~oadi
president and Detroit manager áfi ;ttisei
SCI division of Ccrnmunícarions rrgst
Affiliates, sueeeeding R. THOMAS The
BROGAN who was promoted ta
McCann-Erickson vice presidenr
and supervisor ofthe Buick account.

DoN TENNANTto executive vice
president in charge of the creative
services division of Leo Burnett.

CLARKE. MAnoo~ to vice presi
dent of MacManus, John & Adams,,.
Bloomfield Hills, Michigan.

GEORGELEKAS to the broadcast
production department of Earle:
Ludgin & Co. in Chicago,

STUARTNEW}.•.fARKto account su
pervisor on Hugh es Aircraft and the:,
aircraft division of Hughes To.bl ce, II

with Foote, Cone & Belding i:n.Lo:s'
Angeles. He will continue .a.sdírec
tor of public relations there.

PmPPS L. RAS:l\IUSSENto; p.reside11t
of McCanü-Eríckson Corp. (lo:ter"
natíonal l, $ucce.eding AR:r.;raNno;
SARMENTOwho was appointed pres;~
ident of McCann~Eric.kson, fate.
IA?\ms P. JoI'tN'si:oN' to vkc )}tes.i~

dent of Albert Frnnk-Guenfüer Law.
HELEN Lf\..NDSDOWNEREson died

on January 2:in .New :York 8hewzrs·.!X
vice president n.nd director of J·
Wnlter Tho.mpsoo for ffi<¡)re'th<tn.40 1

years.
Lsnov GALPEHlN to 1\4axon a·s

public relations ~Necuthte .•He WáS
vice pxesideut ()f Lessrrnan, Sten~
buck Ltd.
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rd. é1tarl ·fIi 't' ;t'·eta .i'ilé'rs~.5:pr'[ r111tf't e: I:g :b·rro:$1q'¢~1Ster 1teHe
T~.r~~s1rtTet"ltig'•f'I~,f l!i;,['1f·tili.11:1ra.1 R;ei;;ai:I M·e1r~h:aM'ts1.l\,s1s~r1.

W tj,fi~i:t't'i:t~trw:G:E ·lxi'femst: Jire;,...
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; ~l:rGr'S;~wl:ri;,t
h~~mgrs ~f 'tln~'M.a:t'ibnal
~réh~ftfig¡As:~c.

A1~·~"""'S'~II,Q''il)~v, • :a;I>·· m ~m't'';.·x~y;,m..,.,'1!!,,,J~ 'ttíi ;i..tiJ:J Si""J:e,8. ..i:<x,.,, . Jl. i~n
th!'l

l>"*"""Hll'1h''f~J''"'T'i ~·'"> Í\:f'K:.,}f~
'"'°'lil"i.Ji~f~!l);~~1'.+i J.A" )I) &<J'~>:
.:I,_ r . 'lii't'li.''']·) ¡.•..., 'r 'h> ,.cg¡¡¡,;a.Bitig:r·~w:t ..r:!fm u., .i¡1);t,m~~'jj

:©int ;~,;p1r:í:n:~B:!iilrl.'.T~le!~~s.toii:
. w l:"'··~..•·~"1LP.··~..·&\ - - -- ··- ,_, ·- -- J.,,:

i~~til':Í:n-
IIM'"!!l'&t .~ y,b;fi.
·- ~- ~· e'~ ,_.__.
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tv :rate$,1,,he: :charged,wen it ,es.tab
Hsh.ed :much hig:htff f)0:Wer .állow
á:n,ceS' tl11iH1Wflte ne.ce'Sfl.ary {o

Eh; ''I'Ytf.n'0Se · of the C011rmurrí-. e ... ,~..!;' ., . s . . . , ..
. 'A. ·e··1 '•·1'c.atiun~.,·.ct.,..:J'J1'1.~<2.norma reta:r: m@

l:r~rl'e ar.eas.:2rre'8ubstm:i:tially smaller
than the' e.over1,tge arnas <7£ nrast YlJf
station~> he· said:, .mast :tet.a:ile:tis!fh

e: ,,.· ttéi't1t::>ities· can't "'ilnrd tdQ.lllv.L¡>.·• , . •• . •• • '+.. . •.. . ...

~dvei,¡"físe, on theít s:()~<%1Hed 1oci,a1
s,tatfonS:.,

"'The u.bf broad:cr..aster eif .uecessity
detives 'his li'v:ing; dos.e to, bis: to\TI1.
pf 1i~@U'$€:, tu fh~·v~ry· ,s,a;n;ie;~toa..

cl . " p· " ·1.,]t.Gll), ·:·'e;rw~.¥mirs'jj ·utrra:m. tq u

tihO·rot(likms. B.ecausu ltis uu\ler:ug~~
area is s:mallcr tlra:n .the vhf stati<m,
tt i's tú.. lilíittet nf sJ::ttvíví:í.l to be lncal
a"s•(J)![l¡;>'dSe~to regional. 'in •QntlmJ.k,
tl~us:ma~insg:uhf. '\terr ·asdul" feJr
:the1 ;re.tailcrs;' purpaS:'Cs. Citing his
:ówn stt:at1.on rUS; ah ·¢X,a.mp1o., PirttíU;fh
~lQ'tedthat WW:L, has G;ov.enM5º rrp.
'ª1I1·~.d:¡;lWI1 th~ Conl)'<Imtílcmt valley
nf :.only1some 5D;miles :ánd it .d1mlo·
fsb.es m!'.1t'.e.rap.idly· eacst a.nd \Vest
iuttD• th;e hUls ..
'l':raditío:.mtl fies oí department

rstorí'.ls to. :ne,vspa,per ·advertis.íng
were ackno.svledged b.y .Putn.ám in
hi:s:'talk.

ff~ftet all/' 11esaid, "you.r enthe
:il'.~~rcel'.tís'iqg.staff~aFe neNVspapen o:rh
ented~ y:omr buyers are well aware
al how to; ns:finewspapers; they
lraYe; clone so with 'Varying degtees
of ,sw:<J~'es.sÍ.bt ,geJ1.et.affop£:"
Eut fhe QóD.,S'.ilt)'}er ,of th.ec futur~

·~Sicl.epeu~eXIfµpnn. :t~h~Mision,Put-
11.'am concl\ldt2rl, and •uthe ·further
anne .atIceal tele;v1sion hy .the:wide
spread. clevelnpme11:t o.f the uhf
ehªn:n.e1~;g;íves yntt £he best oppot
·tµn;it~·tó te.;;:t1~hyoU;r ct1stomers.tha'~
'¥ºl1 h<a;ve .ever had;" •

:t~~;ffl{l[·~If~:rs;li'gi'itr:w~·<'if ilm~'i'l.gtEJ:~t~·~~~d'~ite;~;~~rn~ui~1'º~~~~mifí'®~.\~
fifi!~~~ ·~ª~!iil ub:f t:~t.1¥¥1~~11,r!ilb~nf
tml. ~., :~~'WI ED'lib:G.Sl .&:; lf'a'lkt~e, ttm:a
~~f~~eir~1.l~1<1~~~l!~ cQJ!l,)lle~~l~ s~l~
mt th.e míi.clJwm,,,;nt¥l~:i1'g;alb WWI.JP' ·~o~
~J:Jm;J;ile;fe.'p.:rn:df;g~f'tnu~.~r.aro'ºfiI~J:l,k;oc»d,
b;ú~íil:~~j:¡¡¡:~ i.~~!!.{~Jti'Q;1)·t~:cQ;p:-

tf~I!f!.ll:cl;~J!é!cc$sftil sile~:r~~glt~.
F:otbes & ~~talla:ce; 'jt:rrl'eEL 011 the

~J.ª;tÍpn p~e:r si'Jl ·~:eíl:rs a.~a.~ btryin~
p:r.crg.t'am ,5,egroi!:ntson ~:Íl :á:~te~óctn
~vcuneJls Shów,;, Suc,ces:s 1erl the st.o:r.e
to: :fü~rea1se ,fillf>rl'soi:;sh¡ip ~:Q1Jews a.ncl
wea.t:her., using. p:rime· S'l!o"tsa:ttCl s:a:tu
r~tion rtrQg:rílJ'PS.

if/J<i?-\t~>H>'i!~~t~~~~ií f~~~W"~w·~~!;!'¡~~1~JP~lll~fi'•1P,f'·t~"'it"~"'i'"""''ª').')jto/''**¥"•"''~1'¥4't?(.'-a~~i1*..$M'M?ii:;~·~¡.¡f.,.~w~·~.;,,9~iii'>•'•;">··~1•;\";:lii'.·\~VN!f;;¡¡~l,"¡'1\;¡';;1~/.'if.~!j,)lij;'.fit.;;•.!$';)~1:i'i

Steig.e:rs lms been with WWLP for
p·ver three' yg.¡irs, cM:rxently !'lsing prim.e
2.0s·,•combifiatloI1s· of .chafnbFeaks and
!l}s2 aud sponst>rship of news p.m·
gvams 1ctn¡í 5~·,yeek basis.
The ·degree df harmony between

le~i\l iréJ:!1Itm~. an!l,ulíE tv whieh. Put-
11a;rnp:rop.:0undetlto tbe:NH~IA :is any·
tblAJg but th.!:oTe'.fi'.c.íllin $;p.dngfí>eld,
where th'.e station hancl'le.S all pvotlúc
tfo.n f!!li .ílli cotnmen:fals for both these
sfür.e,·s. In if!he c;tse -0£ Forbes & Wal·
Lu:eY.copy an'd all p.tops,. g1;aphk? and.
visua) mílte:fi.a] ave provl~ed ur ac·
.qúb'.ed by WWLP. Forbes & W'allace
tv· sp.oke~woman is WWL.P~s: QWllPer·

'it.ry 'Broman, whJ:J lrandles
s.to.r.e's :ails. ·

'TMs retailev~s fot.ei.'est in tv· is fut·
H1er '.eYiileu.ced. 'by . .creílJjou of a
stalf p.osi,fihn Call.ed 'h' co:()rclinílto.r.
$:be ~Y<0r.ks in the Fothes, & Wílllac.e
ílé;lvert:i~Íagd~I\l:mmgnt ª1nd her sole
fon.ctia.fi i~ fo i11tegr.áfG the :élampaign·s
qf' füe· stw-e with the c.mnp.ai.gns: Qn tv.
'While Stei~ers prov:ldes tts own

w.oTitan''s persQnali.t~, Deho.Fílh .Free
man~ .it dl:spl'liy:s cqnfltence .fo tihe stOíe
sf;ajfon a:s'joc'iaHbn by turning; 1ts c.Qm
plete t·v·íl5a 11~dgetover t,.olbéal &íl1es
roa.na~et :Paul llris1?.tte t.111 5rih~dule>as
h~ se~,sSt tg gfre St'éigers tlie best
relurn fiór íb an.vertí.sing·'ilolfar.
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TV MEDIA

Woo child, win mother
daytime tv finding
Analysis of viewing habits from 8 AM to 6 PM .shows househo.ld:S with
youngsters under five years of age have sets turned. on 50°/a more of
the time than those homes where there is no toddJe'r in the al.ldiern::e

Dovtime viewing patterns of housewives
with and without children under 5 years old
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All housewife vietl)Íing (cliild sometimes
cieicing) One or more childreu under 5
Uousewifé 011/y vimd11.g (cliild never in.
audience) One or more ·chil<frenunde» s:
All housew if é vie'11Jitzg (fa.ntily .bas no cliil
dren uniler 5)
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. J:fJl'l\it' B, !:H.~YE'.!
ii~liit:f.I~d~r~i/rqr,1~'l:1a:r~'fÍlc~~1'RbfJJT?Í$<;,~fl~~ttai IJ'q.~rt:liJitil<J1•íis,,, JJ.?Jl~ll'

,.':RJ.liV:1~rQ~vr~"Xl't~!!¥'~cA:;mT¢li',d,;iffte,r.IJm.Et:>itn.dll~£ra:m: '.d:tíe
lt:Q'ia.;~htikm trJ: 1l't.u~a:~·. 611te Q;f th;e c'hJ'J:~r.t~íí~~;fl~f~t

th~ ·:I~8 ·m :~I:á~~FQ~t1:t~e',. :~l¡e:·G:dt.i';rf~'º~1~1~1t~:f.r~~:

ttllJ.~''!!!!IIJ! ''t'i;i'fÍ1ili. 'tfl!t:i& 'fl"fiiti1:ilt1Xií,, ~t!JF ,(f~{l;
11n, "JPI!'ª r,¡¡w/J,~:er,p,e!J'..-

·- ~~ ,.,_,., - ---.~.-.--.-. --:--o::-

d 'JJOlff:A'g~e: 'El11)'tir"ire •1ft.íctlPí.it:i1Jle'lfte:ls
ti/ ~l;i¡1·í~1i:td~J·~i'fJÍlJt .tjJ1)ilt:~.Ff3;ll
llllitJ~'F ;5 ;'jfi!tliitS aj' tlg~

AtJDiElN'i;j.;
CoM.i>ós1xru1"

Avf.:ni\ct
SÉ1's~tN,OsE
RAMto.6r.M

( 1) Housewife; viewing ( 1nd
tuu:~hild.) , , .

(2) Child ll'·íe~·ing{b«·1 1w1
fuJ11S'£JViJe. . , , . , , . •.••...

(3}Housewife and clt:ilclview·
rng; t:oge.tlrer •......... ~·..
··(TaiCílliottséwife viewing) ..
(Tri~alcliild ·vb.ew'i~g), . . .

Oih.ers ·viewíu:g(hut neither
. Uiouseivife. 1wr. ehl.ld) .....
Set úrt (;i.J 01ie viezeing') ..•

9.1o/o

12.4

6.9
16;6*
19~3*

3.2
1.5

33.7%
·o!< .fltoté ¡ C1J tind' ·(JJ are addz":t.iv!: to f[n:<l to.tal /l.ouse·
'H-'if'e to·i~·irrg; aJJd (2) anc.l t3) pre a{ldítí"1ve.to fond
~.o,t·al·<'/t,iliJ n'enJÍ(;lg,

T:ABtE lI

Avetlslg:e dáftf/ni,e v~ewiag level$
f l. Lt.d ···L ·u··zdo.. 1.iausef:£.o·: s wltu ltó e· t ··..·ran

uHider 5 'yeu:rs;af ·age

Auo:iun::E
CctMl5.0~lóN

AVERAGE
5ETS.,JN:-USE
BAM 'TO;6'PM.

14.3o/o
7..6
•.5

T.OT'.A:'r. ~·.·, ,•. , ... , '" .. , .•.:· , .. .• . 22~4o/o:

.XJit s:µ,mm~ry~,tft°i.€11~~··thet~í$. ~ifUledq\1bt th:m;t ·rnthosre
·~om-e~·f:émbaruinÉ .~;sma,'Llrih£1dunder fh~e ye~rsc o£ ag~,
tlxe· ram;t.fttnt·~£vre~¥t~ .r:i~nt~ibnteilhy tFatehfül ts very
!Sil!im~,t~i1tj~l;,~Sl 'Tia.hlt'i, I :s'.how·s,, :i:~,.i:t~·¡¿£ £he.se :CiJli;ildren
:are1 ~ire~iiá1g.'b:~r.f~U):SJd~e$2.•.·d~ti~ t~e· ~~erage í~
lnln11~ tílne p:edrrd. b~t~~m ~ ,A,M'.and, 6 .PM.... so that
liJ:x~,t:.es~ne.euF ia;sm~ll cb:'Li:d ;irr.ereases:sét: us~ge pas-
. ·''ID]: 'k~ a: WI> [1 ; 'l;!f(1.fJS .!S,l' :;,f ;J;;1;7, •.. S xall'O '...~S ll fl<

1'.ix.~~~te .$:~me·hom~s}li?l:irf%::th~Im11sewi:v~s are
Y't~'3?fn~'tel~~rsro~a~ritrg;'t~~ .ª·~~rage .l5-111in~te'¡ge
ti;rl.<8,, Atta~ a.E th:ls m~11.m\b.er,,4:I..B§A Y'Íe~.vJJIQ~~h.tli.é. child
riw¡¡~~· th~;~.<2}ti~ltü:ll'nhel' ,~£an~hhnusehtll:ds; ·~ r€<£eí
éo l'lai~;!~·rJ..~
~q, ~ie~~iJ'lgd.r1t?s ct1£Eer.peihaps ~v.enmor:e,tiran on.e

Xl1xtgl'l;t..r~lrze in ..th~J>~·m~ W''é~of ho.me!l·'. T~e:ehild is
> .•••. ftn:p;~J;fnnt·:£ª1P:t!:l)fr 'fa!~·tb·~··t.elevisJ~nspons::O:r.i. bo:fb
~r.Q'm·~he$t~~dL1~in-~~ifJ1I:J'Ssíb~~infl11:.em1..ei~,:p'.~r~u.:~ding
tfüt~¡li~se~~ife·.to.,NtÍe~v,,·.··~s..~e{l ~s,p~tstiadin~ her to
lifu~rthé ~t~.nu~.ts1~~1s;ées ,~1clve.t:tl'8.ed .OD t:el1£l~isjan. Iii
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TV MEDIA

Five gen. mgrs. upped
to v. p.'s at Storer
The board of directors of Storer
Broadcasting Co. have elected five
station general managers to vice

president.
They are:
Keith T. Mc~
Kenney of
\VS PD - TV,
Toledo; Ken
neth L. Bag
well, of \VA
GA-TV, Atlan
ta; Joseph T.
c onway of

McKenney \VIBG, Phila-
delphia; Hoger \V. LeGrand of
\VITI--TV, Milwaukee and James
P. Storer of \VJ\V, Cleveland. Mc
Kenney (pictured) joined the com
pany as a salesman at \VJBK-TV,
Detroit in 1952, has been a gen.
mgr. since 1961. He was associated
with Peters, Griffin and Woodward
in Detroit before joining Storer.
Bagwell has been gen. mgr. of
WAGA-TV sinee 1961. Prior to
joining the company, he was na
tional sales manager at \VTVJ,
Miami, a position he has held since
1958. Previously program manager
and later sales manager for KXYZ,
Houston. Conway, who has headed
WIBG since 1962, is a former na
tional radio sales manager for Stor
er. Prior to that he was local sales
man and national sales manager for

Keep in touch

Storer's Phíladelphía station. He
joined the company in 1957 and
was with the \VIBG staff as local
salesman for two years previously.
LeGrand has held his position at
\VITI sinee 1961. He came to Storer
from Cramer-Krasselt Co.., Mílwau
kee advertising agency, where he
was vice president and director of
the radio/tv department. Re joined
the agency in 1945, after serving
in the U.S. Navy. James P. Storer,
son of the company founder and
ehief executive oífleer, has spent his
entire broadcasting career with
SBC. He joined \VGBS, Miami in
1950 and was named merchandis
ing manager for the radio division
in 19.56. In 1958 he was promoted
to national sales manager for the
radio div., and in 1959 was named
national sales manager at \VIBG.
He was named assistant general
manager of \VJ\V, Cleveland in
1962, and general manager later
that year.

Solomon and Tiedemann
to ABC-TV sales dept.
The ABC-TV network sales dept.
has promoted Jerry Solomon to re
gional sales manager and John
Tiedemann to manager of sales
planning. Solomon joined ABC in
1962 as a sales presentation writer
in the ABC TV sales development
department. In 1963 he was promot
ed to manager of sales planning.

Crosley Broadcasting feted five retiring employees at Cincinnati, with
presentation of traditional watches-and radios, so they can keep in touch
-made by John T. Murphy, president, and jumes O. Shouse, hoard
chairman. L-r arc \Vayne O'Donnel, Murphy, Charles Lail, Ha)' Jones,

~.· J. M. McDonald, Fred Roehr, and Shouse

~
~·. / .... ·'-::~f'':'::··B)o.'·o.,.,<·X-<c '''"'< ·>•••<,... ,. ,,. o•'oo<·>o,;·"%f:h:.•;.;i> ,.,..,·Ho,,.,,,,, .. ,..
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Before joining the net\vork, he.ha:l .~(~
been a senior analyst in theNHC Tl. 1

seareh depatbnent and a sales tepí1~ inne
sentative in the NBC sales develpp 1mQr

ment department ...Tiedemann hm 'l!llfr
been manager of audience measu!f~ l¡n! (
ments for t~1cAUCTV rc:e~réli d'.~1

1_partment since 196$. He }Oined th .i~l
network in 1959, beeame an anal¥~. ,ns
in 1960 and was made a senior anlt ,~¡n

lyst in 1960. He was promoted .tt: ,~11

supervisor of audienee measür·~i ~r.
ments in 1961.

Solomon

lire

Crosley appo.i.nts Nuna 1Jl(e1

tim

to. special projects .Po.s;;f1l"mp
Thomas R. Nunan, Jr. has beetl \~
named to the rrewly-ereated p:osf,.¡¡;u
tion of direetor of speeial pr0jeeU. l!Ott
and research in ,;- -
the Crosley
Broadcasting
Co:rp.'s New
York sales of
fice. For the
past three years
Nunan has
served as Cros
ley's director of
marketing com- 11

munieation.s. Nu1'lan
Prior to thar, he was manager of th¡¡
si..x..Ste~rnno~.•rac;lio station.s hea···d··J
quartering in Lancaster, Pa., at:tGJJ
before that was station mánager
\VDEL-TV \:Vilmingtott,of 'X\VLEV
TV Bethlelreu), and salesman anei1

commercial manager ·of\V.GAL-~~· •1

Lancaster. He also s.erv.<'.'dm the l{t'í
vestment .and eeQno:111ic.r.eseare~,
departnrent of the Northern Tr11?8\l1

Co., Chicago.

NEWS NOTES

Ni«lso1: (ako; G<)))SQl!d~!0!) 1'lSt•l~
of A..C. Nielsen's operations, nrr an~
urmudíted, basis, for the qu:artwa''
ended 30 Nov.e>1J1ber 1963, ;;).1\c' sef:"'"I
vice revemJe~ üf $l2,076,B8.CT, ttJ1
12.9% uvet the>, cotrespo.nding pe:r-,
ind c;¡f 1©62 .. l51·o.Rt he.f0re taxes: in•.

SP3~SDR/J ANlJAí{Y 13,



, .... ' ~ ..l ·1··1; f;lp;ií. ' ,..l' ·' .... '• ~' ''· .,.¡tfUT@t!I~~t!l ·•.Ji.•~Jli~, a\l::rGl•.o~t tl~±t1fl~
''.'it~'""l9:'l'l'?"''';\ll [' '"~"""'- ~(!¡'-.. 'ti!'. i:&:,~;,"W~l!:l;l~r;>·'4ii1'1t~~.,,~·®.·.a~\d,~ , ,J.1Wf.l.c~:J" ~ í. U~,. IK:}, ! ;J.!,l,

·nu~ rt·t;f<>'"''&"*i lill. :'P~g.;!":i¡;t!i!'. ~'n-i!fi!l... "1,.· ,SM,, ..>--<.. . !í!'"I ·•(.. •rl;;H;:t_,.., ""''

,...,~;ij\~:~~l~~;¿ 't~i._:41~.'~~~;. ·~~~-~
fil;l.~it ;sh~~ ®:Q;~J?ia1,:·e'd-w~h -'I~ w,~r
' m:íl'mmlb!n slta:rXJ·th~:pxe~l-rxusN11D"i,\í'~1xx~
kt ;fO:~t~. '

·~ii'y • .'£• . ·:t·'" . Ii'• .. \P'l'H1.e-. Th"-T·· '1.Jr\i:'·i'.4W~~~ :1.rm1"1,~:i;;~i,~ ~"'~'~~ .~ .•.•.'f'i'f.

,lt;e;rlh~-11r{:b;l'.n~,•'ha1s1.jµ;íttettl ~h~· Tl.~t-
1~i~ ra~.a ~mll:i~t61~~tl:~.m:rciEJ~:JtBtJ-

11 'T-V ttl'é t";~:Si'TV -~r.z-~ .. •F;l:< '""'•.•· • ~- •...•se ..•.• ~ ...·.••..•. ·ª'mJr~-~io ,,,._,,.i:tey
._. . ....,. :~£lt~í~~~,(l!~~t,~t~s.
n!Pl Bd zttlt\ Ji~l¡g£t~11~ ·~lfí'~ o:J¡:;

~[lttm~.&y·tlr~:JY'rcnn:tí¡er B:i:cuL.dt1z~st~
~ti¡g{'.JQX!l;; '.

( ..}'~ ~u~~~~~,~1~~~f~·1 ..w~~;:.
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Jack Nides, head of agency handling Merle Norman Cosmetics account, discusses kickoff
commercials on "Breakfast Club" with ABC Radio's Don McNeill. Drice began in fall

ITTERlE ílORITTAíl
COSmETICS

·-INTERNATIONAL-·

9130 BELLRílCR RVEílUE RT RllOl. VITRE··• LOS Ríl!:;ELES 45 CRLIFOlíllR

October 14, 1963

I WISH I COULD TELL YOU •••

••. about a wonderful new advertising program that i.s
now being worked out for all my Gals and Guys.

But, in a week or two you'll receive a booklet in the
mail that will give you all the details.

Now, I've promised the advertising people that I wouldn't
let the cat out of tbe bag before the booklet arrives,
but at least I can give you a few hints!

It's a national program, but you can
participate right in your own city.

A person whom millions of women-love
and respect will be working for you.

This is, by far, tbe biggest (and most
exciting) advertising program in.our
history.

This program is only the beginning of
a lot of new advertising act1V1ty we're
planning for the .coming year.

Sorry I can't tell you more right now, b.utI know you'll
be just as thrilled as I am when the mailman brings you
your booklet!

Semper Idem,

Letter to independent studio owners acted as a "teaser" for cletail!i of netuork tlrire

50

RADIO MEIJIA

Face - 1·¡111
Merle NQrman wa.nted. l'~e.m
t.º....g.·iv·.e..sa···l..e.··s.·ne...•w···.·· ... • v•ig···••·o.··..·r,..a.·.n;tl

1rle.·'.

rafound the an.swe.r i.n \Ilec
network radio plus tie-iru;. roro

N'iJ!JI

IN THE highly competitive B.elddf ,
1:rcl

"beauty care," Merle Norman Co.5). ~ed
metres has caused a consider·~füli::'í1 ::iseu
splash this season with a. natiol'fil 'ílml
campaign whose results are out of !Diti
all proportion to its relatively moll:- !.\!Uc

est budget.
Vehicle for the campaign is Bte:(!;ft"

fast Club, one of ABC Radio's mos~
venerable properties and. .a show
which .has more than managed t~
hold its own In a tv-sninded éJ.:;l;I.,,
Here is the bate ....bones outline d£ thli:l'.
Merle Norman 52-week buy,; whfoh
was launched 18 November;
• Fice segrnen.ts per t.veek for tl~~
first 13 ioeeks, and
• Three segments per week for t.fr~
next 13 weeks, and
• Two seginents weekly for tlte fit1i:J¿l
26weeks.

There was nothing "routin€r'
about the purchase. In fact, a con
siderable amount of backstage soul~
searching went into the selection al
networkradio in the ffrst place, and
Breakfast Club in particular ín the
second. Here's how Jack NJ.des,,pres;.
ídent of Nides-Cirri Advertising Ino¿
the cosmetic firm's agency, descti'bes¡
the process, and the problems:
"Before we approached ABC

Radio, we were aware of .fivefacts<
(l) '.MerleNorrnan Cosmetics had to
get maximum reach at low cost, (2)
we knew the perfect .combination
for us would be national adve1;tising
with a close tie-in on a local level~
(3) we realized that Merle.Norman
Cosmetics customers, deinogra.pl:i.i
cally, fall intoe catego1')'we•thhrk~f
as (Mrs.Average America¡' and ( .9)
we krtcw that in order to accorrrplísh,
our advertising - merchand.isi.fJ:g
goals, we would have ta; e~Píto ant
studio owners and ·enlist the aid of

l\\W

l
I Il

.j,
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fília,te tadi-O sal~s :ftl'al1agers,tlr::tt tlm
camp:aign was jn the works~ and
urged :füem ·ro,follow up ..("This will
'b '•m;ean,m'lw ,ust:ness¡ ... on yótir 'Sta-

tiou F'), .As a oli:nóhet, copies the
S.ftme fou:aJ~an11:0unce1;0ent 'sptipts
were ~.ent,..a'nd a ..spe.cial dosed-oir
~üit hrcrárlcast of :87".e..akfa,~ Club
was sfag~d.for studio 6\Wlel''s, Local
\Sale:swere made in ·vJ:rfll.ally allABC
area"S',

~iístll±s"rr
t11í'tíc$tcl 1~esp·1an'!ll~.,ae.ctJrding to' ad-

, ',' ,, ' 'l'<:J""d' ' ' ' .J '''" ' '" ' ' ' "d· .~. '·,·' ' ,!?.m:a11J!'Nl es~,~~kl> e~~rao;r m~ryr·
.A. .i'tew Merle, Nntroan &tu~'bom

Lns An~e'l:t2:S~f:Qt ~~a~pl:e,.s:t~rt~d
~~Ui'.m;g,,pl't~il~···.p~J!Js1•a:e, ..1ninut~s
::l;\fb~..t 't;Íl..I(}' {fa:;l!l,t s~bm¥,N~ve1.ub:er JS,.

~\frtlrín t:w.l:'lw~eks,. &tudfo c1w'r;rers
~'iKer~. 'WrltÍl'.l~. £~.. ,M.etle .....N'o..fUláJJi
l1~ad~uiarte17S'to. sa,y 'flíe~~:n~g~t-.
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CLARK HOGAN
JVKOW's "Coffee Club" Host - 7-9 a.m.

Clark Hogan's "Coffee Cluh"
percolates Madison's favorite blend
of musical cheer. And WKOW/
l070 serves it to Southern Wiscon
sin's largest morning radio audi
ence - at breakfast tables and on
the road. "Coffee Club" time is
7-9 a.m. But so popular is this
Hogan lad with listeners and adver
tisers, we bring him back for more
right after the Arthur Godfrey
hour. It's the kind of PROgram
ming that makes 10,000-watt
WKOW one of America's great
radio buys.

Organist contest wrap;>p.edup

Fred Barr, host of "Gospel Time" on WWR:L (N.Y.), helps stªt.ion sta~er
Henrietta Creech count ever 210,000 Ward Tip-Top Bread. Wráppers
mailed in by listeners as votes to. select favodte orgªnist .fr.ommore
than 70 vying in first annual Religious Music Orgªn Contese,It was spoil•
sored by baking company over three-month period, via Grey Adve.rtisit1g

Thirty miles of shoe laces

Contest winner Jane Goltcrma1111holds portion of the :tlQilos't.30 111iles
of shoestrings submitted by listtüers of KXOK St. Louis in pron1otfonfor
new l\.IGMpictnte, "The Whc.d.erDealers," Celebr:ttl.ngwhb the \VÍ11tttü'
Following conclusion of the promotion (L.;f:)E'Cl Ed1nis'fa.nt,M'G~I;.KXOK
personality Peter M:wtin; and sfªtio1J accmmt execu,.~i.v(:l·sm Ganey
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their artistic talents and decorate theír bosses'
doors. with gay holiday designs before Christ
mas. This year something new was added-e-..
prizes (gift certificates from Lord & Tayl0r)
£or the s:~ doors selected as best ky a panel of
judges. The j.udges-John Brand, art editor .o.f
SPONSóR; Albert Cornwall of American Brake
Shoe; and Annie O'Connell' of DCS&S-selected
the winners of the Deck~A-Door contest from
more than 90 door entries. Agency president
Bill Steers awarded the prizes. The media de
partment outshone all others by corning upwith
two award winners (see photos), and two Hon
orable Mentions. Mary Colasono won the
Grand AW<U"dfor the fine job she did on media
supervisor Dick Olsen's door; and Ann1a Zgorska
won on€ of the fi:verunner-up awatds with her
work on media research director Marty Herbst' s
door. Other runners-up were Dolores Laric, re
ceptionist; Evelyn Phipps, client contact depart
ment; Carol Tuerck, accounting, and Alice
Cooper, head switchboard operator. Anne Sol
tesz claimed Honora ble Mention with her han di:-

work x:m media buy:er SJu Eckert's .cl:o.oi;,.and.
·media res:e:arc1'le:t L~diil'H0;p;per i:lid th'e sam.e
wfth het OWií ·oface dxmt,.

~ American 'I'ohaoco ls ·ín :th.eIDMket •£0)r ')nin,.
utes and 30s·for the new Carl.ton dgarette ~a1n
paign scheduled to b:egm.January.2·1in the:New
York, Chícage, and Los An~<des metrop.ól:ita:n
areas, Oamp·~Ignwíll tun. in morning an.d a~ter-·
noon trafñ·o times, will ds.o utilize SQw.e We'e:k-o
end time. OtheJJ tnal'.kets Will be added t:Q the
list as produetíon a:rrd clistrll;?uti:onallow, News~,
papers. will support the radio sehednle, and
other media may be added in the fatme .. Carl.
ton will be marketed as the first ~gáreti'e .spe
eialiy designed to 1?rovide !'1owÍevels o.£'-t~·t'and
{1icotine;with real smoking ple.a·s.l:iJ'e";~eaml'.é's
a "flavor filter" w.ith activated óha;F'Q'Oal,. sa.id to
enrich the taste ..nis.the first cigarette with both
"tar» and .niic.otir.redata printed on the package.
If changes fo these measurements occur, le.~ends
on paekages will be .changed a.e.cnrdin.giy.
Agen¢r is Gardner (New York}; buying oouta:ct
is Peter Van $teedem.

~ Tetley tea neported-buyíng 30s and 10s for a
schedule to start mid-January for a Hl-day run
in several northeastern markets, A,gen,cy is
Ogilvy; Benson & Mather (New York}. Buyer
is Madeline Kenaedy,

D~S&S HOlDS C.HR'ISTMAS DECK-.A-DOOR CONTEST

,:<;, ~,).:~~.#.,:·;~'.:.~~/~-R-:1.~.::.
TWQ .MEDIA GALS WIN: Grand Aw.ard Winrier fo
agency's ho.liday: door decorating contest is ll'Iary
éolasvno. (1), next to boss Dick Olsen"s door, which

~l(

.. -
.she decorated· iri shades of blue. Dije oJ five r1in:.tif!rs-up~
Anna Zgorska (far r) swnds 1~;ith.boss'·A'l'arty J1e,:,bs.tanfl
hís door, whi<ih she decp.rat:éd:w.ith paper iiitfures
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f[xB'.tlLll U, 'fii:e~~;i,tr~sl'esrgnrtl ª~
-~ :cHrectQr . CJt 'f};Je: Knight
·8'ta-ti:mis of '.~e·w Jfai~laiJd.

.~-~-.~~.~.-~Isa.mána'~;et.~f. ~HEH
:r~i:~~µ;tbi 'Ni''.ll,, and na:.tiab.al sale;s
rnarra¡~~r :f<;Jr th:~~XY.u:p.



SYNDICATION

Food, grocery
pace day

mfrs.
rerun buys

National· level advertisers, biggest spot tv .spenders,
lead sponsorship of syndie shows in 4· 7:30 schedule

N \TIOXAL food and grocery ad
vertisers, spot television's big

gest spenders, also set the pace
among national-level sponsorship
of late-afternoon and early-evening
syndicated reruns. Campbell Soup,
Post Cereals, General Mills, Beech
Nut, National Biscuit, and Lever
Bros.' food products divisions, are
among the national advertisers list
ed by stations as key supporters of
their daily 4-7:30 p.m. schedules.
These facts came to light last

week in a checkup conducted by
Four Star Distribution Corp. on
behalf of its 30-minute Rif Zeman

show, a typical off.;network vehicle
televised as a five-days-a-week
stripped spot carrier by half of the
80 stations carrying it.
Survey replies from such national

cross-section cities as New York,
Oklahoma City, San Antonio, Hunt
ington, \V.Va., New Haven, Des
~loines, and Pittsburgh, also re
vealed that 77% of the total spot
sales listed by the stations for the
rerun program was national busi
ness.
The food sponsors were by far

the biggest category spenders dur
ing the late-afternoon and early-

NBC Films selling 'Car 54'
"Car 54, Where Are You?," for
mer NBC TV vehicle, is being put
into syndieation by NBC Films,
culminating long-standing hassle
over control of rights. Above,
George A. Grahant, Jr. (I), board
chairman of NBC Films and NHC
International, discusses agreement
with Howard Epstein (e), president
of Eupolis Productions, and Mor
ris Rittenbcrg, president of NBC

~.::;;.····

56

.··.··,·""

Films. Producer Eupolis originally
sold series outright to Telesynd,
division of \Vrathcr Corp., to be
sponsored in local markets by
another \Vrathcr division, toymaker
A. C. Gilbert. Wl'athet subsequent
ly refused to guarantee Gilbert's
sponsorship, and series was then
sold <Hdright to NBC Films.
WABC-TV New York was the first
buyer

:~

evening hours \Vhen ·.R:iflemu.J1'.·lif'ª.·.1.1.Un.
scheduled cm a stnp of \\tee1~J;iJ

1

basis.
Drug products was. the se.collí\!!11~t

plac.e c.ª.·.teg.•..oty. ?·fo·.··ll.º'V.·e.ª...by hotJ:~.,..•.1 j':.·dbold and appliance 1tems, can~~ rr
and beverages. ·
On stations that str.ip fhe serte"ll

the 2..º. s··.p.o.ts.•a w·e.···..e.·_.•·..k '.•."e·····r.e.·.p1.·o··.:m.•.••····o.t)·····P·..¡g1· Je.ian ~mazing va~ietr . of pro du@:~ ;¡1
rangmg from kids breakfast Gt;ll1¡

reals to ~wtornobiles to. hemorrho1i~!
prepara tions.--of ten.•~11.on tl.1e··.•·..sam..~:~..1
show the same day. The only Q(!/tl,n!
egory of adve.rtiset distinotl¥ m:i~11il
ing from the lists x:vei.·e.t.h'B tL>bao:~ti·
fo-ms,at one time leaders .inreglou1

al film buvs,
Len Fir~stone" generá.l Jbana~~'

of Four Star Dish'ibutio.n.,,explfl.ifltl
t~iat Riflema~3 .is ll~~d.b~,,many1s~1iiJj¡
tions as. a transitional prcxgratll
which holds on to the chilcfa:~:b
(who were watching. e.á.díer fo fü.~,
day) and adds the hoüse~vives ~~
the time four or five o'clock ro,Jl~·,,
around, The transitional prograffi
favors a diversity of products -
those aimed at children as well
adults.
In one city, the sponsor lút Q:l

a stripped version of Rifleman ÍI1i

eludes Drisran, Lark cars, .AJka
Seltzer, Halo shampoo,. Dentyh'.~.
Chef Boy~~~Dee,;Interna.tionál \~l'.i
tex, Anacin, Tn~B:1n, Bead u·
Shoulders shampoo, Oxy.d.ol,Cr~s1
co, Arrow Shirts, :Miller High. Lifª1~
Anahist, Wildroot, Busch Bavar.i':t:1di
beer, Schaefer pens., and Softiq1,;ie1''
(On the basis of this list, an oll
server á.tternpting to figure the'.ad¡
vertisers' campaign strategies, mígh~
assume that Junior is supposed. t:tjl
want to .chew gum before <linnet~
Mn.rn needs a heada.ohe remedy"'--'-'
and maybe a new girdle ..- afteli
dealing with Junior all day, an~
Dad, who may or may not be horn~
from the office at this. hour, want~
a new car.)
Another station's list of nati.o.rn~l.·,·····¡

sponsors .on Rifle1nan was equally'
diverse: \\Trigley, Shell Oil, Jell-0;,1
Norelco, ÑI&.M candies, ln:terna
tional Latex, Be.ech~Nut baby .foo:d~~
Dentyrrc, American Otl, Inter11a~~ 1

tional Salt, Paper-l\fate, National
Biscuit, Sucrets, Fríto~Lay,. P1~.epat·~
ation H, Aero-\:Vax, and O~ydot
Advertisers that appeared mosrt

often on several diffetent lists wern.
Sucrets, International Latex, Sheilj1
Nor.elco, Ar:nerican.Chicle, .1.tnd·e~:~.
ca-Cola. ·

i¡



11,,,..,.
~M:.P'~

·tt~tl• SE'LL

i:~>c:-:"l''.:. :+v::'' íiUri ·f'il,, .. :aie· '''.:' •. ·-1""'""~lf'IB,Ji !>:~ '1"~, ~·:t ep' fl., 1<:01,1io1'·'"

JC: I l :4' ,'T' , 'N,i ,..., ,·::·, ,:,,..J •\ .J"f•.I,)' \i,¡l!ift'" · '~ s.~t1lalBwfV'"'
~~i;r~ \fV~'elt~~~&u1~~~... . , .,.
¡ ;.~:'y#"'I~:lié Íl :::·~~ :~l:wt.,., .:e~f

lil~~flit :i~'.l'X~ti~l

:m:Oll''.~¥'·
n1':au lli~st tJ\rál'.-,

~ar~s~m"Í.'rt.W'7:S
tr;it '"TV~ l}íl~"~ ~\Qi~~,II

1,,-,,. •..• mi:z, ,,,. ·m. ,...·.. , . 'f. ... • . IJ,
JJ~~·r !!! f'!'lr;' :!4~JUJl(íli!í; ,i·:~>Millt:'(g!1

'I' j;j'·~ "·· ''·: .•• ,1·· .•....... efll: .,lh 1£1<7J.!r!!.;l~ ..., ., , .~m., :~~·M~bntgj,l,

~·df ~~~;~~~1~~r. i~~n~1d£. ftt~~ . tkr£
r:: Lf&..·.··~.D····H~·,······r1'iliiw· 11···.·.·.·~.'.·~ft§1A;~..\·'s.·.~.. ,Úfilrooltí)r~r:i~eJr
~¡: ~"' .. ... . ~~íl]J[}:StOJ :t~
~ ,' lk.,,- :f'tá>.e,1\\¡til':,,,.:etf\i? @: f·t)'f'' 'F,l\'1>.'.'·lfl,:Sk : !H;<.l;1:¢',.,\4(U;i3tJ,J'.Jlfl~ ..-ML, !i:~--.-Js::?

ff~ •1h€!U.·•A/r~ ..?i'''Al'£~ ~-" ""_, ,. ,. '~ :A.,- ~y-

m::~l'fcs t""e1~l:S'f''""'er·1,e:si~'·S.Ji,··~..~'.:.'·~',\::,..." 'l!ii?°' ... ,' . , . >,...

~lt>:itf~; ::fíi.~t~oiklll:Cil., s:cild,
~~ L ..
~~~Jll: f:¥' is~d:e~~
¡,,;fr'J~~'.$:$.(i~'M't I

" ·1.:0: 'q)\'.;¡l'T,,,..,J.~B' B@~'".':ff 1rI .. JI.1..& ,l:!'i:1&. X~J;J,,J,,~ ......•... ·~.·.•...JíL.
TP1~~4!:~@..~md~•·'

hll'ií~h:;t~~ai'o:f;~r:~~:t
:fill, 'tÍ'l'.~1~}?c:J.tt. ,

~1'. . . : >¡. 1,,, ';'. ,-, '"' '~ ,.,J 1,.,,'· -~:¡)\··: ·"'·•m'J.tm)\'Mt8l .ne:m~,Ovtr1:i:au, rn;~ .•.•v s ~.a:~·
l~lt:ílil'.<Si '~ Mrfb,.€.~s;tetñL'i'E't~~b.xk;~lh'5
~!'timi a:I'l~! :itl;cl:Ul!Si~!l¡g;

~9 .

Ski;,-'WSLB--TV 1a.nd~ell the, mef.r~pcalitant su~urban
~'í:i:d'rural t;r©:tf\les tihat m:a~.e.t.lp Vlrainiª',$ N"'.1 'TV
m1air~~t-.·$ ~:arJ 'K':atl?!,f:~,rª:'t?á: i.1?á:bJ'.Dit:i'e1$.

-

WSlS-TV

.~__i~ 1$11''.~~:~k. ~~J;l~d
·~ .:¡; "' 1 ·m :1 · · r:~'fD.7j~~~YJ•il!. ,a;@'f()ifli'B+1i~1'Fr:Jlft1:r, i;eatu~s:
!11:~·lna118: ,,cii£ih:e!m:!>s;~;~~tl®:a:l~mar· ,,

- ----- -

••THERE IS NO SUBSTITUTE FOR INTEGRITY••
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Pat Buttram a la Tokyo
Irving Feld Ltd., New York Iv and
radio syndicator, has turned the im
port-export tables. Instead of the
usual practice of exporting Ameri
can westerns to Japanese television,
he has imported a one-hour taped
color special called Tokyo Jam
boree, in which Japanese perform
ers sing and dance in the American
country and western style.

naments from 13 cities across the
nation. It will probably include
many of the same players and since
it kicked off January 11, coincides
closely in time with the Sports Net
work series.

Reiner heads RKO's
buying of group pix
Ivan Reiner, program manager of
WOR-TV New York, has been

named to the
newly created
position of di
rector of group
film acquisition
for RKO Gen
eral Broadcast
ing. He will be
responsible for
the purchase
and production

Reiner o f f i lm e d t v
program material for all five RKO
tv outlets. Before joining \VOR-TV
in 1952, Reiner was program man
ager of WNBT Wellsboro, Pa.

58

The show, which was originally
produced in English for a Japanese
advertiser, is now available through
Feld for U. S. syndication.
Feld has also now available two.

BBC-produced specials, The Soli.
tary Billionaire and The Red Army
Singers and Dancers. Billionaire Is
a one-hour Hlmed interview with
J. Paul Getty.

NEWS NOTES

T-L sales: Trans-Lux Television's
Top Draw Feature Fi.hzi.s sold to
\VPTV Palrn Beach; \VBEN-TV
and \VKB\V-TV, both Buffalo, and
\VZZ.M-TV Grand Rapids. Guest
Shot wns purchased by the Aus
tralian Broadcasting Commission¡
Encyclopaedia Brittmnica Fílnrs, by
KTUL-TV Tulsa, and Uganda Tele~
vision of Africa; and Zoorama, by
KFHE-TV Fresno, and \\'TIC-TV
Hartford.

Overseas in 1964: MGM-TV has
sold its Air. Novak series to Anglia
Television of England; Eleocnt];
Hour to CIA Latino Americana de
Doblajes, S..A. of Mexico City, and
Telemundo, San Tuan, Puerto Rico;
Father of the Brid« to RTF of
France, and the New Zealand
Broadcasting Corp. Sales abroad of
MGM features, recorded since the
beginning of the new year, inchíJle
Our Gang comedies to Television

Bxoad~-~sters of Austra1it~, an~lI:ri!G1¡
Telev1sxot1iN in:e Ouar Q(JJilf!, su~Je~r
to Oy Maino:s, o:f Fin,J:~nd,;an~ ..~,~
cense ..exte~s101~.-¡o;f..·the &e_r~es.1I
Assoc.. Red1£Iuswn,, U. K.; ·m c,a:~1
toons to RTF of Ftll:l:J:-ce~and
Frencih-dubbed fea.lures to CFQ~d!
TV Quebee City, and CK:RB,.
Jonquiere, both Canada.

S.even Arts \'fl.fap..-up:: Seven .Ar,,_
coucluded 1968 \víth a s.eríes of sal J
for several ·of its syndka'ted ~l'ó
ties._Among thcmz _MqlitJlitJc La.<t
Sings The _Sto:ry.nf Gliristn1as, si,
to \VF BG-TV Altoona,; \V'i8E-~-'rl
E.tie; \VO'VVL-TV Fforelice1 i\lét11
KHOL-TV Holdrege, .Neb.; .WJT1
[aekson, .l\liss.; and WC8ild'~~
Portland, ~le...A Gl~ri'.s.tmll.SCar@,Z, fJl
WCSH-TV; \Vi\FB~.T\7 Bait~':'
Roi1ge; \VBOY ~TV Clarksbütig,
Va.i vV.QAL~TV Lancast'ex" Pa.
\VP AD-TV Padu~~h,. ..Ky.,; ~v:TA
TV Parkersb.urg, \V. Va..; KPAC
Port Arthur, Tex.. ani:l .KNDO·
Yakimá, vVash ..Clntre.hUl, Tl1te~
to. \VTE~LTV Alha•?Y• ....I\L .··¥..,
WKB\V -TV Buffalo:;. \VBTV c(~Jhar•l1
lotte; .J(l,Z-TV Denver;'. KV~L~!~J
Eugen.e, Ore •.; KEYT Santa Barha'1~a¡
WITN~ TV Qr.eeny-ille, .N, Gr; .~llí~
the Ram Dlistríbirting C.o..~.Om~lm
En. F ranee; to WE.KB.-TV Ghif:iag~.41

\VL\iVC-TV Gol:Uitibns; \VLVA-T,.,
Lynchbutg; WKYT·TV <Jkfal;to~·~
City; and K:FD%-:TV \Vtch:ita Fa;Us~

Four Star s'ales: Four Star I::HstrI:b111
tion's Dlck. Pnw.e.ll 'flrn.ritcrehas he.e~
sold to WGUN~TV Tn<.ís'-On,a.ñ:d
\VKBT-TV L.a GroS'se,, \Vis,,, '.br:i'íl;~~
iüg to 55 the SeFfes' ~Utt€11fmg;rr.k~~
total. Four Sta.ls J]rJte.cti'fles "\vai'
sold to. WTVá- TV. Rockfo~·d~.Ill.11

and \iVKBT-TV. St<:1'{1,ec.oach\~1e'8i
was bought by KHO.N-TV S. r\,
aüd KTVT Dallns hong:11t' Rii"'Zfi.nt-t:pi:.~ t ... I

Ellis exits Fremantle, Ualph Elli~
(lúe of ftnrndets <>f Frem;;tnfl~ o,'
Canada and "i'ts pr€'sident £0:r la'!!\
six years, lms resigned ..Taking' ov·ia
is Pnul Tnlrm.t, oh(1irm<tn of thtY~
company nnd presi.de·ot <>£. Fr:~J
mantle In.tcrü.n.tionn.l, h~s.ed ín ',N.·y)

I

JasEPH ST.Al\·rMt:ERto ,tJha·rtexPru~i1.
dueers Corl?. as vfoe pr.esicle;nf, a~f !
\VélS. fotU!edy. Viec·.·-..~residen.t···ann·
general. managt!r .of\VABG-TV NJ!..

~l'lll!®B/JMltiAJíí! l~, t!lffl1
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STATION REPRESENTATIVES A N.Ew 'YORK REP is ªBPlyin;g. s:~i~,.¡fllu
· ··entiffc methods of ;classr£catiom. ;irk~
to radia. The project has yielded ¡a:
chart of radio. life i11 metropoHtá:f:f
Amerio<l, .·a sott of field guidé· t~
radio birds of these dimes.

The Katz Agency devised tht
chart below, "The Radio 8.pectr.um;~~'
to classifv stations and defi.n.e th~i\i:
¡)lace in the market habitat,
The chart rednees radio to

RADIO FIELD G.UIDE
CLASSIFIES STAT'IO,NS
Katz "Spectrum" reduces contemporary sounds

to six families in a guide for classifying

specialized appeal of con tern pora ry stations

"Spectrum'' classifying guide.

ii!'\
predominant types. The conm10111 ''JI.e
birds of radío are called Mmle.rn,.-· 0$ti1
Top Forty, Middle .of the Road:-=-· 11,¡¡J ¡
Modern, Middle of th.e l'·oad---T1Z'ilt~"- In
ditional, Quality .Mnsio, All T:ql;k:; 01)n1

and Classical Music. Ethnic radí o :ts ,1 ~cl1

MIDDLE OF THE ROAD-MO.DERN

Some of. t.he better q1uilify Ust
t.m1.es, plu» other briglu, uell
performed contemporary music..

Bright and dynamic, but nerer
f rumie or hectic,

Care] ull y selected contests of most
ly old er teen atul udult. 11ppeal;
more soph isticnted slogan» and pre
parei! promoti'om.

Brie], compreliensiro, but more
maturely paced. News items select
ed for tlieir interest· to tuulienre,

Generally tlie s11.methroughou: tbP
day, bu: uiith more cieurl» deline
uted personalities atul o(·casitutul
segmentation,

Cure/u/ 11s1• of i.del1ti/icmion them es.
jfogl:es., etc,

TYPE MODERN-"TOP FORTY" Ml.DOU OF TM.ERQAP-JRA!tíll[ i

Never any numbers frf!1U d{l
lar list« 1.10./essmost sed(l.(e••;¡
restruinot]; co1ue.r11pQt:Yrrr~pl:r~.~
pl![!.\ aiu! s}1011!.uu1e,'i.• A. ff!l.\~
tions ül111ost. <>1wrl1w thfi '''
11111sic suuion. ·

Ih,.
rn
an
rn

MUSIC Top numbers chosen predominunt
/y from lists compiled by Billboard,
Vuriet y , Cash Box, and. local record
store sales reilectine taste of yo1mg
er age groups.

----------···---· --· ·---- ~---------- -----~-

PACE Usuallv fast, briglu, enthusiast ic,
of ten. hectic and lou d. Tight pro
duction,

.l/ore lef.rnrelr. ileliberaie~ 1f''l' ',1
eíuphtis1s. on fast productwth· : a

1~.

PROMOTION Liberal use of contests, prepuretl
announcements, slogans, etc,

NEWS Brief, emphasis on headlines.
tabloid-like treatment, 11eu·s selec·
tion based 011 its senstuionul t•11.l111·.

------------- _.__. ----

r·'e .....'•.'..' ..tf1.••.'·•.'..'e ...s.·.t..•••.·.... ·.'.•'•...·'·.·1l.e..s.·.s..·..·.···.º·.·.l.....ll1e·.· [ll··I! u,r1.type. Lf!M prepq.r1mon qf .y, m
tional 11nr1011ncem.encts. ·- 'lip;

íJI

Of··.·.·.te.r·1·l·1.11·}·ger.'.'.eu:.•~.·c1·1·.s·t·s··..·.. ·.'º.'.'.t.f[; l. 1J1
"in depth" re¡1or.tütg.. EríJ.pl1l.i ,¡,
more of the real im.¡íortmli'CJ!',,' '·
dews, aiul .e.jJort -. is nuuie:I
diguified •. óbjectir~, irtstit~"
( H11ny network ufjiliat..e.s.fal1:1il11
1·111egory.a1ul. ttiltwork tiems ,s;\ I
is used to tm1p1ify 1.1eH:s {1rQ/[!!.j

CONS.ISTENCY Hostly the s11111eer-ery huur o./ the
day. No segmenuuion,

fllost Iiours are tbs sQrne l>ut; J·· 1:~11.. '··. ··. ,. '. . . '.. ' .\ ':·-~errn('e:and s,r1er:i«l.prQgrnn. ·11
giv11,11more ,t:i1J1.e11.nrl, -0Q.ns·~d~r
lfony . st11f:io11sof flfis ...lYPeJ.
speciul [euture« s11itnbfo · tq
areus=> [arnt c'i'l'tlli.'ce de¡1artfi
nutrin e trews, me: Which ·(ftnl1
ritemed.

MISCELLANEOUS

--- . ··Ii-

l Tse identification themes, ji.ngles.
other devices to Mi11111/ate and
excite,

60

L •··[ .. . .. ··.¡ 'J ..... ',l;,)Ii:tt t! or ..11'Qus.e o u eRHt']
d1.e1nt~s.Jmgles oud otker l~:J,
1ü1n ·ui<J.s. l

Non'.: In several murlcets there is un additionul t.ypefitlrn.ic Sl11t.ion i.Foreign f.,ung'Onge, /)'egi;g:, 'f!.n·,l
I
I
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STATION REPRESENTATIVES

Williamson Chi<::ago rtrgr.
for Metro Radio Sales
Metro Radio Sales has announced
the appointment of Robert Wílliam
son to manager of their Chicago of

fice.In addition
to eight years
in in du str ial
sales and sales
management,
Williamson's
background is
also in media
selling. He has
been with
Metr o Radio

Williamson Sales in Chica-
go since 1961, and before that, was
a sales account executive with
\VJJD, Chicago. He replaces Rich
ard Kelliher who has been promoted
to sales manager for WNEW-A~d
FM New York. Vice president and
director of theRnn H. D. "Bud" Neu
wirth remarked on Williamson's
"enviable record with the firm"
when making the announcement.

New national sales mgr.
For Roger O'Connor
John Griffin has been named na
tional sales manager for Roger

O'Coünor's
four television
and 23 radio
station clients.
Griffin has
been an a c
coun t execu
tive at Roger
O'Connor since
the firm open
ed in April
1~)63. He wasGriffin

an account executive with the Boll
ing Co., and began his advertising
career in the media department of
Dance-Fitzgerald-Sample, where he
supervised the purchase of media
time for Procter & Gamble accounts,
Simonize, and Falstaff Beer. George
Smith and Lee Gannon have been
appointed to the New York sales
staff of Roger O'Connor. Roth came
to the agency from Teleguide, clos
ed-circuit tv network serving 45
Manhattan hotels with specialized
programing used primarily for eon
ventions, sales meetings, and ím
parting information on events tak
ing place in the city.
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NEWS NOTES

H-R appointed': \VBB\V Youngs
town, moved over to the l-I-R Rep
resentatives selling organization the
first of the year. The station oper
ates at l kw, 1240 kc. Gene Trace is
executive vice president and Dick
James, vice president and general
manager of the 24-hoiJt operation.
Weed is former \VBB\V representa
tive.

Masla appointeds KPEN (FM) San
Francisco has appointed Jack Masla
& Co. as its national representative.

New Golden Gate address: Venard,
Tarbet & McConnell's new San
Francisco office is located at .2 Pinc
Street, Sa11 Francisco, California
94111.

A-Kin New Mexico: Avery-Knodel
has been appointed to represent
KGGM-TV Albuquerque, and
KVSF Santa Fe.

New appointment-Grant Webb &
Co. has been appointed to.represent
KDTH Dubuque.

Outaíder with an 'in'

Nt':W l!!c;Jtt9ri~ Rad.:111rep fil.,o.};)ert ~
\Vífli:nns CCJ. has mcr~~ed1:ts lu~a~
qn11rters to ~~() Park Ave.., N'e:~
York 17.. Telephone·, ELA l• Irli~
remains ilnchauged,

THOI\lAS R.MUBPHEY, G. \iVlLLlÁCI\\1,
SHERIDANand bAVID BoLG.EE tn fbli!
sales staff of Advertising;Time Síl~~21
·~lurpb.eywas wíth the Dallas oí:a~
of The Bolling Cn., Sheririan w~s;
sales service director o£ \o/'All-TV .,
Atfanta, and. Bolg~r was:a ¡rn~Hoi,s1.
with va.rious mid~westen1 inv-e~t;
ment companies.

JoHN R. CROGHANfo director anil
vice president of Feltís/Dove/Ca.í:í:•·
non.

CfIARLES SJ>ENGEnto the Ne'!\!~1.,

York sales staff of Mort Bassett ~
Co. He was a time buyer for J. Wal;-.
ter Thompson,

Bo13ALLEN ánd Boa Bocan:oca
the New York sales staff of CH~
Radio Spot Sales.. Allen was \~íth
CBS New York and Hochroch wa!si
with CBS Radio Spot Sáles ío Cb:i:,,,
cago.

WTTV Indianapolis has become ftrst station .outsidc of ~letromedia gratip
lo be represented nationally hy Metro TV Sales. Ab'Ove,Robert G,. JfQ)be..Q,
WTTV gen. mgr., congratulates John B. Sias, direct01'.9.Í M;etro TV Sales,
after contract signing with Charles \V. Thümas (I}, WTTV natl. sal.es
manager, and children's show prograrn pe1•sonalitYJ;1nte 'Woods
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ASHINGJQN WEEK I J•rt•"'t 1ª· l9Jl4

** In its: year-end "T:o~baccoSit.UatiO:n" review, Agriciul,turei D'ep;a.r't·!Tl'f~~t
said primly: "It is not pQssil:>le tº judg,e ,h.ow the 1r.ntr:endl:.i;:t;i~g.~m:~·iik:Ing-:·

health. teport of_the Advisory Comm.it1!.eeof the Sur·geon J}.ene;X"ªl ma¡ af;f''E:!l't- - ,. . -- . -·. . . ··- ' - ,_.,

tobacco cor:isumption."
But Agricultur·e .s.tat:i,stics snow thªt HEW fin~;i.ng.s Wil'.l be:l?'E!l t~ )!)u~$a

stro.ng trend: eLgar-et.t e ccnsunrptí.eo was up £or the seven.:t.h c·om~~Icut.ive
year, to a new record high .í.n 19,63, a.Imost 3'%above l..~6~•. A:gFicul.tu~~15~y5
the number of people o·f smoking age Will éoll,tinue t·.oincr. ..ease in :t954.,. 2h:i..s,,
coup.Led with expeeted rise in consumer income,. w(ould indig.&,:t;e:hig'l:t siu1q¡k',i;n,g
r-ate,

The trend is up in spite of increased cos.ts 'ªnJi bigher cigare:t:te ta~éS,
r-epor-ted by Bursat; o.f Labor, biking P·la.in cigare'tte price~s ·!§·~iantl f'.ilt.eps
up 3%. The trend i:s aLao up in spite of. a .stre~m of pub,lis.he·.ciwa.rn:i.n~~:an~
news items linking eí.gar-et te.s and cancer.

** Early ~nd lar.ge-scale consU1I1erreªc.tto;n to t.ll.eSur.g,eo:n:Ge;tteral'1\fi ·r·e'
po·rt is rto:t be·lj.j~JtMlikely.here.
But, Agriculture and economist.s W·orrYabout a. 1;1t!>1ssib1le :w~enJ~'ll·t¡¡¡' 'th~

economy via the stock market if' a resultant pand o rea.c'tión :óutr\iUlS: t'.he
realities.

Hopefuls look to human inertia in 01rercomi:o•gQ;ny ha.pit t:o eaSle :ne:rv:(!rUª
t.ensí cn , and to scientific advance to sol:ve the •smoki¡t'J,g dile~~:h '.F~b'.tt;c·~~
Institute president George Allen, who.speaks .for the $8 bi.llto.n a .'teiar 1.It
dus t r-v~ believes that sé Lenee "w·ill b·e able to s.obte tne:xseJ:i.;~~:J.'n·;,ne~ltlil
problems." American Tobacc•o Company's 1debut of Its: labeled,,. lQ~W·-n:f.c.·otl..í~Ke
content "Carlton" filter cigarette now on tbe .mªr:KE!!t is $'.try a,l..Q',r:ig t;'.h;e:~e
lines.

Allen s't ser-ed clear of the youth-appeal p.:robl.emiñ c:f~~·]¡'e;tte:~~Ne:r
tLsIng last year by a b.Landrecommendation f.or tne exercise of '":s,o.gd ·t:a~~e"'·
in eommercials.

Rep, Paul Fino, autttov of a nicot.i .ne C·ont:ent labelling p·J.11,. 1endor'S~:~
the. idea of manafac tur-er reSpo1.nsibility. He would .let. the c1~:H'18'1llbe,réh.(l1!!í/S~
the safest brand, ene curag.íng man:ura.cture:rs t o c.q.mpete to1 :r,educ.e .harm,fll:Xl
elements.

** Main target o.f smokin,g :reform wo.uld.seem, tQ l:>ethe ne~t ..o:r.:o.p:of,·t.e~en,-,
agers.
St r-enge-st crusades in medical repo.rts,. re'sea.r11h f ;in([.in:g.:E).11'.\te the

recent b.Last of the· American Cancer Institute, focus o.n ·t.he youtng. ~be
mammothm·embership of the AFL-CIO na:s been. r·eminfü~ídin i'ts news we;e,kl:y·th&t
present trend could mean death by lung cancer f o.r "more tJlan: 1m.il,.li.Qll·p.r:es·
errt school ch í Ldr-en in this country, befo:re th,l3'Yare 7(J. ''
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:~r1{;J,~'W;m~;~fJr~w~~,~,~~~ti:e~ot ~hr~¥¥·
·tiíl~~~1i~ti!le:~tPt~lli~t:J:t!1l~n~~~:rítog.
ti:unl~!lhi'~"'T•~~J:~ t~~rm;y~!!!Etg;
,Amert~~ :w_f~llrtb~ ~lt~t ,W!lir~::~~o:~.rr~w'I"'
_i;.~e; :tlcl'the ,~'trw~~lte·f~rJ'r~.~,~·~m,

·Ttn:i¡g ~~:r'te'$1r¡r~wf4'.J:~¥~~ ~J~::'ª{a;;g$:l1!!5,tttil':t'.~;
Jiftéclsi:tlfsorf 'tlh~~rtn.i;;l~le.~~TIQ ·r~~!ltl;~.'.~frr;gl;
lh°i'~~'tJt>mmunJi5m ~m;l ¡l¡J:!Sl~I~+~,4'J:~'1~Tl1~
:~€!u'r-51·&~tl!t:I llllpp:e:m;r:~n:~r-p'(;lr;fW ·~~.t~~!JB,
rll!I:.~!.Wij'n '~e ·mdde !f~~¡r~~l.e1'º1P'1~b~E·t¡¡:r~~4ih

~.lfe.
·9J;i;d' .f. Heory L. ·llaiier:ís, Director :óf. :Gof~!Jib'iblJn;y_érsl,ty'.~.Rus,i:I<1n l·nsrir.~1¡,.,

~.<!\J'ó~prpo,qlci>d.

:Ga;~t:eF:S:,ánd s~l'.íontSiwho se.e.~ t.Q gj)l.e ~.o.urtg.
Amenea·i:i:s á f:~~IJ:cle.rlon ta~9·r:ma
fJ:l;}J:t on lltts :~tJ~lJ:et':¡¡~

'(J l'o/>':f'J ~;a:S~tifi.1:1'.., •,, ,,s:¿~\~···,,J~....~,.~···""·~i

mIIII11ri:s; ¡;;i"e~'~l~:r.
~nrl~rtf~~~-ra'r~'ífüc~;t·

Q'H wh.o s.ee~ .it; if1 the belief tn.at educatJon
Is ttle' $lrongest weapon .of a free people ..

ilúsrqN w.sZ:·ww:rv
NEW YO!!K. WINS
8\lÍ.lTJMP!l~W¡jZ·:rY
PIUSBURGH KD'RA·· KDKA.,TV·
CH\lfLAN!) J'i:fil./ · K'fw:¡v_
FOtn: WAYN£ ,WOWO
SB1c1rnp wr&i1
S'AN FR'ANCISCO KPIX



Compact ... completely transistorized ...
compatible recorder at a budget price!

NEW TR-4

You can ehangeyour sights.onlow:..1
cost TV taping equipment,..,._.,~

• . .y··.-· ,Jdoesn't have to be meompatrbl~t;1

For the first time you .()an
budget equipme.nt that's. co.n'Lpl~t~lf
compatible with all stan:d-a~~·S.
quadruplex recorders. Fully t-r~--il
. . d f· . .···nisiatorize .·or eompaetnesa ;a:tt!4.1
dependability, the TR-4 ·pro:vid~:
professional hroadeast qua.lit:f ¡
This is a complete. quadruple.M:!
machine for both record and p:I~""
back ..Ifs standardized. and mo:du¡""
larized for ease of insta'llatíon. 'arx'.éJ ..
simplicity of operatio·n. US:e'I
standard modules {like those
in RCA's deluxe TR.:22Recor.d~~'ie!
Has space for color modules ...!.-··
compatible recorder rat a. co.m]laat1
price! Completely contained in.an~1

33Í' X 22ii X 661' unit;

See the TR-4 before yoú buy so'!if/ething less !

•• THE MOST TRUSTED NAME IN TELEVISION
RCA Broadcast and TV Equipment
Building 15-5, Camden, N.J.


