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Whatever your business langua;ge,1 11

WGAL-TV translates it into saleSJ
Channel 8 speaks the language of the peopr~
in its widespread multi-city market. Viewer,~
listen, understand, and respond. To prove::
it, Channel 8 telecasts sales messag~:$'\1

for practically any product you can nam,eo.

IAl:T••
Chan.nel BJ
Lancaster, Pa..:.11

STEINMAN STATION • Cla.i.rMcCollough, Pre:s,,

Representative: The MEEKER Company, l.nQ.
New York / Chicago / Los Angeles ] San Francisca
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,88'8 builds hi.llings in B·ritain: The London
subsidiary of Bento.11& Bowles has acquired
.a major interest in Britain's; Nelson Advertis
itlg Service. Combined billings o& the two Lon
don agencies will exceed $11million. Founded
in 1930 by W. W. Bett, the late brother of the
pFesent chairman and joint rnan,mging director
Robert Bett, the Nelson agency has long been
known for its association with the autometive
and allied markets. It lists amoüg its present
clients such companies as Jag:uar Gars Ltd.,
The Power Petroleum Company Ltd., Avon
Rubber Company Ltd .., Hen[eys Ltd., and The
Sun Engineering Ltd. While the Nelson staff
will rnoee into offices in the Benton & Bowles
Ltd. huílding, both agencies will, "for the
time being,'' retain their own identities and
independence of operation. "As the associa
ilion develops, however," notes Bett, ~'we shall
be able to draw on the greater resnurees ef
B&Bto provide our clients with services which
have not hitherto been available to us."

Rating:s Ráters. P·urr on the. Hilh Jn the con
siderable privacy of closed-dour hearing ,gen
erally reserved for very touchy or very weighty
matters, NAB and network. ratings researchers
made second progress report last week to
House Special Subcommittee on Investigation.
Subcommittee chairman Oren Harris and full
complement of members reportedly highly
pleased with industry moves to improve· stand
ards, audit and supervise rating services in
national TV. Testimony has not been released
oh this or previous week's executive hearings.
The subcommittee report, due out in a fow
weeks, authored by its staff major domo Charles
Howze, is expected to treat kindly the pros
pects for valid TV audience measurement. It
will probably be. less sanguine about the com·
plex problems of measuring indPor-ol!ltdoor
radio audience. RAB will probªhly he. given
every encouragement by the suhoommittee in
its separate research program t:ochart the real
radio reach. Subcommittee heariogs. last win-

ter found the wttt&t of the rating .rni·sh.mti'SÍlin
radlO'..,The report is e~pe.ot:edt~ 'he: ñeaJí·s:tle; if
n<Jthappy aháu.t two status qu:()• íá.ettH·s ím :rrat
ing¡ low pay seale ~enei·al}yptewaílin~£ar
field oanvassers and s.a.mpJeviewér$£; ,~eneral
reluetanee of nets· to rook the i-.atings :I:1oot:t<;Io
hard" with ratin:~s the .majo.r sales h·a>$iÍ:sto
gauge audience reach o:f hii:r;rd.r€xl~sof: pr,~.
granis. Reporting;, to the subc~m.m'itte~ lªst
we"©kwere NAB resear·ch dire~tqi: M~lvJn.A.
Goldberg;. netwoi:k v..p.s and !:>,,Jue·clii'p i:::e:
search .men Ja)' Elfasberg i:Dr CB'S~Hug,11 M:
Beville ·fo:r NBC, and Julius Ba.rnarl:li1u1~0ir·,,, ,.

AB'C. Collectively, they fotm NAE :t•esé·att1fi
group CONTAM (Committee an .Ntátíon.•w:id:e
TV Audience Measurement) .

N.Y. Times quits west~ This Friday (24) will
be last publication day of N .Y. Times" W~st
ern Edition, dtlíe to h;u~kof sufficient inceme ··to
defray operational costs, 'Publiske·d in Los
Angeles since Oct L, 1962, and dJstríh~ted. in
lS western states, the W~stern E.dltion has
been operati:ng at a ~·',substantial deficit"~ stuce
its incepfiorr, said Times chair:ma.:n Arthur
Mays Sulzber,ge:r. Its circulation is. now .sHghlly
over 85,000, anrl in its first ye.ar or publication
it car.Ti.ed2,l8B,9Q2· lines of a·.dvertising~

LA UHF listed: Beginnfo,g in Maroh, American
Research. Bureau will hst UHF Spanish.lan
guage KMEX-TV in i:ts Les Angeles a udfrence
surveys, AiRB is adding bi-Iingna] interviews
and staff to han.dle the news a.ssrgmne.nt.
K:MEX-TV, on ehª¿nnel 34~ went on the air 15
months ago a·s the only commetchd UHF st.a:.
tion in the LA.m:a:d~et..

Bi.g.boost f<>rNegro. st.mtiqn:·WLJB got FCC
g.o ahead to increase its. pvwer :from l t() ..1O
kw. The boost wi1l c.o:n:s.idei::ahly:stre;(lgthen
the reach of the New York, NegJ'o~p1·t>g:r:amed
station. Plans are under way, ac.eo;t.dín:g to gen,.
eral manager Harry Nd.vik, ft>r conitru~tio:n:
of the tower at Lyndhurst, N. J.
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NAJSV\ RAG(~ -a iivi;s&ntt: nf N.o:rtll
Am~t~~~h·~e:w$~a~ér· Allíat're111 ()tffers
yau 'th1roppo.rtuni'l:y bi tlcl:e ·the«zmst
:qf ·füe, r:\€W w:ífv~ i,n .J.'i~dio wr.ó·g:rntñ~
ml:ng. wlíth pr!!l:tlf!tk .wro:grarns·, ~ero.ly
}llr0Qtl~!i!~f '1)rm:o;d.e.r11 taiJ:rf!'.>• (some ·fn
ste:t'e:1.•i11:~lus:.all-r;iJ/:Jl:J P'rt:>gr:ams e:sp;¡¡¡:
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N'AM'A. ·~j}..\:];Jl01h¡~J:f_';lq¡Qúf§ ¡ire rn~d
~rn :ha~J"h.uurs·-..~5 minuh."s Jn
1zen:gl:h..

41 r~¡h {J/h..fili'f!!;t':~ l' l'a;'!l;.~;~n a\r·r a,;t.e,·\'.I ,
d:ir.e:t¿¡1e~~~fl{~ªl~/4~~Mr..Qfu(l]~r.
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t:i~~Jy-00.iíted, :reot)ftded. ª.Fi.cl e~.st.

Fh;;e.miilute, .str:ipS: :fiveper w~k..
.f>2eri1r •f).@ru•t;1.tf1: DiJ ~ haseJ} on the

J'JANA :s;yndtca·te.d· news:p·a.per
f·eactY.re..

#~ilfyw·<lr:>tlT<!l/,.¡lv.~.~i\rmy Ar·eberd
w:ith the bigg'El'sl names. :in sb()w
'1'1!lu>inéss.ánswetín·g 1eHerS. from
liste.ne rs,

l'.t~gt~nn st.tries, may be ptrréhasetll
indiv:.idually or irr. a bloc.k. Spétía1
élis~(!).Q.r;ttgli,ten: fot 'ª bloc;k pu;rebase
of ..F'ha-se l-disommts :gamed for 26
anta !S.2 we:ak(3. $ta,tions. pa'.>1¢ exal u-
.$'Á~fítight to: p:ro{g;ta)"ns in füe'ir .$Rb
market ~rea, Méire ~mín;g;.
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BltJltlqln·t:cha.st!r:So't Phase I will have
fil'15t refª~l o.naJl new prog.rares.

Available irere:ediateiy to you, the
loca.l s.tatión ofily. Whefi you boy
from. N.ANA RAI)IQ yov cor:tt.rol
yoµr .own show, ¡your own tates, yoo.t
own ptcffit.

When yo~ hLI.;Y from NAN A 'RADIO.
yoµ hu,y the BO-year-old re:potalion,
the resour.e.es and sqlidity of Nprth
Amed~anNe~spaper Alliance-Bell
Mc.Clur1:1~.<:>ne.of thé world's oldes:t
and latges;t syndrc.'.ftnrs•in the mass
comm:uni:caUuns fiel:d,
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23 Smoke rings curling .into a cigarette-.ad question.-mar~ 111J'

Changes seen due in advertising copy as \Veil.as in the product itse]f •1

in the wake of report by the gov't committee on smoking and health

ADVERTISERS

28 Agency official would bury 'ratings,' but not rese~rcb
Calls the word redundant, ambiguous and ernotíon-packed; also notesi
misunderstandings by laymen with regard to audience research

AGENCIES

38 Old trend of stop-motion commercials is being reborn
Familiar film technique for TV is finding new favor in .agency citdeS:.
Swing noted to animated graphic art and use of "natural" children

40 Computer to make future timebuyer m()re imp<Jttélnt1
He will be able to handle a much larger decision-making workload¡
advancement into media planning and strategy seen by Wright

TV MEDIA

45 Maker of statues, altars for churches a video sponsor
Milwaukee company buys half hour Christmas Eve an \VISN-TY
themed to "help spiritual awakening" to meaning of the holiday
Television fare.s badly in newspaper study by Belden I
Survey completed for Texas press group finds that "opportunity for
advertising exposure" in TV is less than third that of newspapers

46

RADIO MEDIA

53 "fetwork heats up be~n p<Jt.for .Mort.onHouse Kitchens
Old-time company, using radio for first time last year, with Godfrey
on CBS, hiked sales 56.9%. Now planning to add a second web

1-1
SYNDICATION

56 Is cliff-hanging radio "soap. opera" on the w.ay ha.ck'?''!
NANA group is preparing modernized versions of former scripts; II

Will sell independent stations ..AFTRA and AF1\1lcooperating
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Big Householder
North Carolina's líté[i!rffb'~líit~llif\'¡J¡rfª

b. k !!io'l.cí:e:n,
iggest mar et - 1:'.!;~~~g;¡~,
tops in population,

households, reta il sales.

NO. 1 MARKET IN THE NO. 12 STATE

WSJS
TELEVISION ~
WINSTON·SALEM I GREENSBORO I HIGH POINT

Representedby Peters,Griffin, Woodward

tJet~~Súu
OF THIS RICH
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AND INDUSTRIAL
MARKET~

,,,as•-1"
FOR OOMINANT COVERAGE
OF NORTHERN ILUNOIS and
SOUTHERN WISCONSIN
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H•R TELEVISION, lnc,
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CHAMNEL 13ROCKFORD
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PUBLISHER'S
1 REPORT

011eman's view of
significant happenings in
broadcast advertlsing

Editor with a Challenge

W HE.N Sam Elber takes over as Editor of SPONSORthis week he'll face oñK
of the biggest challenges any trade paper editor is likely to meet Ql'

with in a lifetime of work. . . . ''I
He comes into a business area teeming with activity, problems and ~·f

citement. He comes in at the beginning of a year which looks exceptionatlf1!1
promising .from a broadcast advertising stand~oint. Ho~ he .evalua_te~•f'¡
analyzes and reports the year-day by day-will determine our pubhc;a.J
. ' f 11'hons measure o success. ..,
The challenge is double for SPO.NSOR'seditor. If ours were just a b<J'l~i,

which reports the news, his role would be easier, But SPONSORis also ·añ·
interpreter of the broadcast scene, a magazine that brings the major dev~~I
opments of the week and what's behind them home to busy agency an;~.i
advertiser readers.
I'm personally pleased that Sam has accepted the challenge. For thl'l:

past four years I've watched him work as editor of CANADIAN SPONSOR.. /),..
more agreeable, intelligent, dedicated associate is hard to find. Our asse
ciation was simple. He did all the work; I supplied the backing, So whel!l
the time came to find a new editor for SPONSORunder Ojíbway ownership,1

Sam was a prime candidate.
But Ojibway does these things carefully. They sent their corporate edí·¡

torial director to New York to scout out likely candidates. In a month ~¡
screening and interviewing he checked out over 50, including a handfül''
he considered outstanding: when it was all over, and the factors had been!
fully weighed, Sam was the winner.
I think Sam's a born editor. He's also a few other things. Mark Old~,

general manager of Group W's \VINS iI1 New York, tells me that if Sa;.m!
had continued on the stage (he comes from a theatrical family) he would:
have been one of the great character actors of America. He's an art di"'!
rector of professional stature and maintains a complete art studio in lits,
home. He loves photography and sometimes exhibits. One dav in 1961,
just as an extra-curricular favor, he flew to Lansing and personally creat~.,
planned, photographed and wrote a foll year's trade paper ad campaign
for Hal Gross of \VJIM-TV. He became "Mr. Trade Paper" of Canadian
broadcasting, overcoming the characteristic standoffishness from anyoJ'.l·~
from south of the border.
Nobody speaks the buyer's or broadcaster's language better. He servid.,,

as program and promotion director of stations in Philadelphia, Clevelan~
and Miami. He puts verve into everything he does, even if his Toront_o,.I
grown mustachios give him somewhat the look of an English colonel lately
retnrned from the Far East.
I look forward to Sam's expression of SPONSOR.I can promise that it Wi~f,11

he lively, penetrating and provocative. His staff will work hard. He tak.e~1

over when under Bob Grebe our readership ratings have reached an a:ll
time high.

It will he quite a challenge and lots of fun.
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di,,,.,.fyci'h!Yíl'$ r:l·lf'\(" ¡:;l\'J:>'"17' .'JJ..ypt!ii''"'§I 'ttiJ""'~•.i:~'i;s;"J" iu ;\'ti ···1•·''li!j'~··E··':a·:e·t··Lilir~rr>'lr,,¡liiíi··i,.'"'·r·'¡•í""' 'l!"'lk·º1tif"BO.'?··I'll" '~-::Z'n~ '~i::>nt'<:I',,,.,'·Mu~J:<:',. ·.•'! 4:!.li:::l'li<l..-~J ~ ~./~\.ú.!41.~; .J•1!:1Q•v•i 't!"1,1:Ji';i'.,11r1t.1 ··r .. .,::,,,\¡¡;/.: •. ,.,.:e,;:,, n~1·1,!li\!.,µ,,~,nJ••¿/'. ...·,y•S:.;,. ~XT'"''ªº&.r. :•!!l. ·Vi</·1~'""-,·--·-:;!#', ... <.J:

~;oo:r~~~'tlu'.(~'l'ªn:J1;JH..Cll l~~w~~~1 .:Cl<1fil~ ---·'"'...·
1::'~'1:1~"/L.i:"br"~ fl\:,. ~:u.,'"'~'~:.:~/"' EASTMAN FtILM
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· A 'TRiA.n.:ITION
OF O·UTS:iTAN.DIN:G

Ac r .••··e··. ····~p····..··,.T····A···.. N. ·,· .. ·c······'.''-.:=11........,::··:~.•::..••··D.•· .·.·..· ,;~···.···:·.·'>. >;UJ

if Miff! "'if: ! ~ ~15.'$;~(!J·~ '.:._.,,,,__::.-,,,_,_~~2' ~ ,..- ,,,_.,,.,,.... ilk·,.

A ; ºl . lft!·~·~}f¡ ifh 'A Ml'! ¡·.''.,.·.·'I';;D;/J.n.""'..~~'i:tl.,i,.·.:.]~ ,. " e • , •..tli'.~LsJ1~1u:~·om-
tt., d ..l.··· .,, ..;r~ ···'"h]l~ll"'r~¡JUJi11i<~:.·r,<1liil.l..Q R~l~tl'O::~i~..lUt •.....e

~:.K·~\ .·.,,.'· . .:I"'~' · :a.:t· u . ' .··1··· · · ' • · · •1•·•·t··.tn.:rnn.'e!H,1€1 ...lf~"' ·~ ·~ r1iJl ... m,ar.~~'..•.
'.l!lrtL:l-+o'¡\¡c JJ"'íl7EJI 11'£1'l'11li"ff,fj'J,.,fi "'"'~' '11fl:h"11'1'.t.Lti'\'t' Wfi~,L,,ftlll"'bi~"·;-11IV·,~iia.~stf,~fu;¿~,,b_ijj~~-lJJ.i.J!··.ii--.liu.,i;.l,,Li!'.'.U:ii/ .1G~;~;

'fiil:lif:114'•·' fí'°i""'"tl7Me'''1'j"11'11t;t'l'I ¡ll'i 1'•4'JJ'i\; ,, ,,,..,,,.,v..,;ki:j¡jff•,.r;r,y~i;,1.v:$•-· <"":el t• !iil"lt:J.~r , .~. J• ...·iliil .l:J¡ .:qu,a:r·~a\1,;"'
lb Cl"'T'."f'J~ ¡,;¡.~Elf'f'·a·~l:!:lií~;W'f:t10Ct-· ..tíi''t!r~, '?'~'-J:k';;'.~,,.~,~J ~~ "~,/~ , 1W,~'~,,/-·-~~·/~:~,,_;:._."" ,_"::.:- T 'LB ,,rot__--·...;:··::;. ""; .'._.,_-.. "".

ít:t.~R4~B~'~l2:~~rt ~~~td'.W'C::CO
Ei;~....l:;".> ; "" :4-1.., .. • ., 'iml q"A:', < ..:Jr'°,,,,;~~ ~~¡;~ 1¥:,I;),\~. 0'.lfV~IW:~....m-,)11 ~lJ,14tli'
~;m;~~l~:ad.~i;ílíl th.a meket.

·w··.'A1A,A ~1•1,:J:"'t;,~': •.••~ ...•...., ,,.,Jll , ¡J':''··'·"'''
,, , ! ~AJ"U .n.:iiul'01~ :5J:'lie~,~.L.EIU'.tLl~R~~~·

~vl"l ••••.,,,,.+:-:···fl!."""..l' ""'u· ~,,,::11.:I·,...,!'Ii:\ ,,..••• ....,..:cti.,J .t'~l"ii·-··~nv ~\iblttut:a:El:G.euu~· ,£u~.~~il.:i'i.,..,;2lt'I.t?¡'e.t:i,J.'1lru.£J.'1
, ,,,,,: i ' , . i I': ! : iii ' . , : •.·>¡,. ::··' J:!! .:· ,.' "I' . ii? t..;J¡.,,IS: t.~ 1):1·1~ Itl tri~ :u:Ii~,.~:l,,g'¡£it
i'OO'"'.,, A~B f!i'ríii.lf'51.{i;j¥ftD!f'.f.., ••. IH',;,Eí-?J.W:Y.' ':l'tíf'~':li""'~p:~~ig¡,¡~f''Krlff;..v,~11't'ttlf!JIJ!-.L?P:t~•vilf'f!J~·"¡~:£ 'f:Jli!Z;L.:
'\1,W;~·c-, ·<f'b .. •Ar ···:··~1,' 'lt\Cltf.1!!!)'1.í¡ ¡\,; ,,,.,.;··;·y;·.,;;c,"' f1zl!J 1fi~
...:1,ir!li '(fl;f"'f;;,r1A-~ft.r1J.'l>41i .!L,i'!!,w'f;,1,1• ~,~,r;a,11e1.,&:lW'll0fll~g

~ar 1tW:ÍiG~a;is, man~·ii~ífen;~tsas air~.-' ,, ,, . --.~·...-··- - -···"• --- .,,-----,__,--·.;.ill/ .,__,·~--~----·ey_,,._- ._¡ ,; •.. ~ ••. _,-. - , __.J ------_, : ·------__, \ ...;

s ,it.' ' i ' ,.¡,~..•·· '' ' ! ' ' ' 'b' 1l .. ,.I· t;«;b1.IJJ~l" 5l11iB.J;lilJl;'Si£Qlll, JJll~a.;..:
NJ~h~n.data.~Is:ai~ho:w~dW'C.00

nad:i(;> ra.ik~d as one of the very
highest:-1rated stati0as of th~ nation
in both Shee of alJdienee and size
.of'audieaee~
Ni~Isenno loager measures local

r.a:dio :meirets. But th.e, audience is
...... ,,_., .-.. -. ·-·

still fh.e-re·-,'Hst~níngand re~dyto be
, 0:11n"'~4".•e"" .I¡;"

WÚ(JO Radio not only awaits the
:d~velo,p"mentn£a new" authoritative:
serví~e.that will me'as.ure the total
rª'cl.10::aücl.íence-· hu.t. stands· re:ady to
sti;pjpott0 azud c;o()perate in at:;tY way,

·l:.;,1 ·;,:;h h . :¡::I··t .pQSSt!Z:I, :~ W,1"' •·' s'U:¢:.' á ptoJ~t". ' ' lS

sut~' fa;~b~ an.r>·fh~rpowerful aftirma ~·
tÍ'.©ill of 'WOCO Radio·ts gr,eat audi-
·enae le~dei;ship1 ,and ac.ceptance:.

~uái.e.r;ic:l' da:t"a, s,o:u.r,c,e¡.'É.'StrroaJe.s:1.lla.s.ed on .í'li,e'l:se.o :Sta:fü>ns, lod.ell!;e,s/S:tati.C:ul
\l;'p..r,.Jl.9..!~~t'>M·tvli~roíktJJ. ~;;,d.,¥'\\:#ill~(';9JiliP.~·ilt •.!!~íitts:11•9°ª'lálí[\í !!II' ~~!i.u\íst.· ~-

~
1¡
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6-COUNTY PULSE REPORT
KALAMAZOO RETAILTRADING AREA-SEPTEMBER, 1962

SHARE OF AUDIENCE-MONDAY-FRIDAY

WKZO J Station "B'' Station "C"

6 A.M. - 12 NOON 30 19 5
12 NOON- 6 P.M. 27 18 6
6 P.M. - MIDNIGHT 40 17 X

Rating projections are estimates only, subject to any defects
and limitations of source material and methods, and may
or may not be accurate measurements of true audiences,

*An estimated 460 million people
speak Mandarin (Northern Chinese).

12

BUT ••• WKZO Radio Talks to the.
Most People in Kalamazoo
and Greater Western Mi.chi.g.an!

WKZO Radio is far and away heard the most in the
significant market it serves,
The 6-coun ty Pulse of Sept. '62 tells it in plain
English: WKZO Radio outscored all others in 358
of 360 quarter-hours surveyed, and won all hours
surveyed both in total listening and adult listening.
(It's Greek to us what happened on the two
quarter-hours We lost.)
We broadcast the well-heard word all over Greater
Western Michigan. NCS '61 shows \'VKZO Radio's
circulation ahead of every radio rival in the area-
a whopping 40.4% greater than all other Kalamazoo
stations combined ..
It's a market worth more than mere lip service.
Sales Management has predicted that Kalamazoo
alone wiU outgrow all other U. S. cities in personal
income and retail sales between 1960 and I 965.
Let your Avery-Knodel man whisper sweet sorneJhings
in your ear about WKZO Radio!

WKZO
(BS RADIO FOR.'KALAMAZOO

AND GR.EATERWESTEliN M!CH.l~AN
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Intel'¡fretllfio:ñ a:oiíl éáoMn'e:ótaJ1
,ot1m'<>'s~s:i~:íli'Q;~tJ:1vtraif0,
,a:ni:f ~k~Jmg¡ ,n~w~:~ ~li@w:¢ek

e:o:mftf:~,oj¡I :p:r:11dU'lltíS, 1xp11lut: a: fluttM; o;,f''1'te~m:ake~orffet1 fnt brba,e,Q TV ,C,Qlll'IJ1:e'DJ'ial$:.
J'if;i,'.S!t,m,~~~1·~p:~~t~a.:f:rÓm, ·flms.e tnba:ac:tl a:d'v~ttí:~1ext~'which pia;JI tQ. cha.:r:r~et.&eiT ttíi>,pry
,, . .. . 'L. .. ' ,· ,.,L. • ; 'IL '' ...•T .·· .. L • l~... " ..... ;.] .· ·.···•. :.' ··. . ·.. ··.. ·~·...• '.· • L 1_.$'1~JJ;t'$~:4'llt. n1~:t ;u1,e11rn~n:(1.fs'O'Xtn:elll:' ua.s1:c:. a.tive:rtt~;;1;n~'a'p:prc;>prta;tÍ!cn;ts-1:n b!~ W'.lil~~
.ll .:.'L.- ífil ... ·. ·... r·~ .. · ·1:11.... · .. r; . ...· ... . ¡;).~·)· • , 11., ··1"·.c··· . ·f •..•

•(!liJ! !!kW ~1,l;J:'."l'e~~u~ra. s re:pc;>JFt; ":siwe s't~XJ?,,e p., @.~..••· ts· a... 1a.Cli)- .Ja:u,µg, Q: ~isb:ng
,(;i:QJI:tm~r~l~l~,..

3yQ.t,~ '~htl;;}l f'~~tm-:e.'s:~:ri~h:'Fi~~fa,~d:$'.Qti;l'.!d 1(:a.'.~l~1'~a.n.~/.1;>:r ;a:na~un~q~t~$@@J:1
,. · 'l,.J. th .....:!. , .1 rs • • 1t'tr> lfm·· (lr' · · : 1l'kl·1 L,..·• ··:ka ·r \fil . , , ·.. ··SiJ~~J¡n¡ ..~~~Its~ q_ ~ ¡:¡¡~;gíJtr~L.~,,,.·i~lu.1.·t<i:t]~mt:t~ ... J..~y ..:tl 11Ze'JJJ:n....~ 1 t.~r~at~

~upy ·~h~n1~1• r~~.~~~·~n..·fü~:i!>tln~rhª,Jítd~w&i.f:ibf~~tu;rc~!l(U¡;;:id:tll~ fu: ;~'\fa:~yday s.itt)).;
'.· ... • .. . ·L. .... '• .., ...::i· .:i····.'l··.··1· ... ··d' !• ... ~L" t. ·L .. ·····fl······.···,,,, d·,·.··... ·'···· ,...,"~n~~ñ1$JWíJ:tltlll··}~}(ll~t1.rt'.l~a~;u.q~~.:o.gttJ:~',~n· il!l 'w~.i,;.1:f§~i,Itu.e: s~: 1r:J.¡g: 115: 1.·Jtll~ ¥.la. ·vtl'.1.~·~~

·.&; : , • • ' .,r ]jl,~..'}····.. J~r ·..J·. cl'.~1~~s.,,'aL.t~mo·~t...l.!!;~';r ~' .·~ .sl:t~~:g~.Ai
iSff.m)il~~itllat:fun:tIC1:n1t ~(;lraf.(;l~e:dJi1T:6d,u~tiun. ra:t MP:Q ai ca, ,syn,chroníílI~d-suú'J:i;d

¡:¡,··"":··~--.'~,,'iiil'i- 'NJ Y·""\.,.,,,t.1·',.. ""··,...,1b,.:t. ·1.,,.~1·· • ·"" .tt. .,..,"' t..'· ·a.. l""'t. ~.t,;,,•ift"'•ªJ ·r·:. iil'i . .,.J.,...~a,.:.,.m;y,i;,!J!'.lg,,1Akl..t:"í.l'JW ..,M,,i,:.&, 4'.Si.: '"''"""'f}ljj¡.T=",.uL!, ~ a:i:.;u..,.:~ '"Ame · J::nl:\..il~.~. ,. l ·<t: "'~:.v·uuc:. I.o .•." :a .•.U:Ml'

,g.f~il '~~.ira. l'rttf:ls-Jl}"'lt~11nf)Jn~z.e:cfl,ao;tap sf:s;s:ínn'wlxí:e&.w~s 1s~h~aul6d f<H: 6'.li.óJlt'ing• ío
8:~1"17Wrl'nd•

A bli,fflim:d¡e·t;. 111-mmtrb' :te.'fe:a·rtJt m:ud~ ls: ill, ·tfm watk~ 'fro;m R'&Oseine;ral t'A,d ABB.
~t~tm,~án~t tatS a st~t a1 rad~~:.re:~~Feh.mtftll!íl:d,líll~gy, ín ..•'tlmD:~Ql~a-:r~a~ ...Eu~il ,I
t:.,.g , ... '"¡·'"'.. " a 'b.··1· "ci!i:!V' ""'.·'·a.,A.·.·.· ,, ... ,...,... ·.'.'" ''>"il+;:o:; =..·.··=··v.a·,,,,, ... ''t'i'i.JJ.· . .il , •...•.• ll'l't'í'_·. ·.···.,.a ,,,, ,...,,. , .• ,,, ..,, .. •'f• ''*' v·¡'•..:L ;\ ,1. ··1Il.uS ¡S¡J,;i;,C',Y.i .U "°'"'"tl"ii.Qr¡¿'.U .mi.:a a ll.lJ.i W;'liIIll:Wlla . tS.;""'u')'' tt~.ll.!l,'J;:'.enIll UOllJ~!.tllQn, W,.1.IJ ~u~ .
""'í:i'"l'''"'"~g.·..'•.ª·=¡,flfl'l' ,..;,t., ~' i'í'lJ''f"'··- , ...JJ ,; " ,,JL... , •. .¡.,~ ·~;.,,,,.J···,j .,' ,.,..' ••.........., ·'•n··_..,,· TI.,.,..,..... fY p···.· "'"""' "''11.. .J 1
::~~l~~~~.n¡~~~~~º •.·lY~~i~~·~~~~~~>·ª~~.,~~~~?....~ me Uufi IDJl~a&1...e,s, ...ews,¡;<a.~t~,~···~' 'j,
t~ll'!YlSJ..aJ1,.~s w~l .a.s flte :eir:~g;m,aJ :ratd:.1:0 stuti;r.. 1

,t\,ltB mé:a'.u•w·h:11~eiis .hiflfliuj) t:cr, :het:amei tke .~.ñnitive IEe~,:rk .at:Ld lcré;al r:at:ín, I
• ~ .J'h.,,.·. :iÍ". < .· . ..· . L . ·1':::r· , . .. . L. . . .. ~·h·.. ·1·A·"" .. " .• . . o· .J·]·"'·.··. -_.•·... 'set'M:1~e:tn úm X'.ái.U:iia:-te'1' ia1:ea,wu:en .t:;:iJ:i:e1'$éu uoWAscu:rt ¡o:i;. t ;e .LUtJ•al :tlu~:tur.e.db1a tfi~~-r

·,. ·"'· f'L,·, ."",fi;I¡;,'/ '·1., ...•. ' .••. ,• •l'.' ··. l;.....t· ,WO'lJJ '· .,••.. 'l"'' .•.·t;. ; l"'i'..a+i .:·.¡; >.+l";,J,<, L'fi<>.; ;k.;úl'l";':f•ts.'.1n ,Lt1.e llGk:mrrA1 rtiun~111~,, L'.Q~,. ~tr. n'1L,[} ,nm! ,ury .me, u.~ro:i.tSLu.uy .dl. a..e£v~ L•
A.i:la~:;00. AllB:':$ esta:hlis:Jn:edne>t:wn.r~-a~~~.te'~ati:o'.ltship;s,,the LStU·cly nüit well 1a.dcl
LtJ? '.t(}; éJlfte.e tlld~ fQ:r A:B::B.

1t1~io:ff r111. IQb, .f&t11uH1 iir.an:ntn1 :u;p aro :e:nvltabte JilC'Jitd' uf ltaJ~ttta.0:01tu ifit aue:ut1.ª·= ' jtf ' ' " ·.··,' '1' ' · .. · ..•... , .:J.•,Cllt t6J;U tS'Jl'>'D~D'ill. áBt we~.E: l.
:iv&v~~ iSf'afta·~.'~ .fi~eJ.m ra~I·-·· lfuai~.H:md u~ in .th..e '?a~t íhre.e1 r~r~~wffh the• 11:

e~'Cl:.dtxn·ti~WN:EW iattd .CE'.LW wh'ítílt wmt int& ·fh.es.e1f~recpíifild.,. '11as retnnt~~l~1} 1

~fa'tilD'n'S.depiáftill~;th:e Lstm¡au 0s,Bi.()};p n.$.ua.lly ha~i :tetltf11dl within •a &ÍX:-:ffi\([ñth
{¡l~i~Í:t'il'ct,;th:é v:el:é:rau J.:~tir~p~'}ft~,

'l\iif:, . ,.1 , ,.( :i;lL. • . +. ' .,, 'T'.¡,,1' ,_lt·t¡ ···1• " ·1· .J!l..•. ' .··-,.~'''r.. ·.· .+·} ·t t 'Í ·1· ,i·l;., 't ,.·itVllp~i. Ele!:. L~t:~.Síi,.;~1l"f, ..1;,i,. ,,s 't,~1::Jt.:TV~.y 21.o:tIP'~,. :1;.QJ.' fl, r~u:l1Q O\.l'Le ..p; .ee u:i:a . a
l11acirQ11~l~.~~·· :r..yn ~h~llld!;>~.,13.~'Íl'r,i:i;:llTPil!~ .f'.QT ~t~ht)We:'Veil', ~t?ls .hard: t:o frml a r:ep-~ 'm ¡, -- - - - - --'--o-- - ':J

hnu~ei -th'lllt 'W1~11b~ ·ª'Jl., ·l;m;JiltE~~m~J:Itn¥er W-O$f :~1··th~:w.~ll·~st:iibli;shecl:,,~tetan. rn?
Ú,,t:Jllj~.•.•..•i!;I;f~ thi~:~n.~lI;t1d.~~th~;i~t:a:d.nlJ$·whi'.dl. Il1.v~ cd~iird~ ln h,ªm:tle th.:e~.rown s1a.l.esi
ed!f:Q.l't's:~

EUii Ra«di:o rtn~tlír'in¡ out fi!1ur1'$~:~pt;ad·mn1~'tmp:r:e:•ivi''pins; for' ltt ralfilt aia'il~
T&e; ~V:tin tmtw~ik~Q"\\Vll~d't:B/Q.iip tl,!'l;ttl~J'S:~;ljl,$' ~. wn~up~ ~~;,is:mr:ed~ªa fu:rfi.H~'f'eil.r'1'.l,~h.
'£00;h~th s:ai~j1aud :rgrn!iis:~.~nd ·th+~~.~£:th~:S:t:a:ll::Q,11~i}faves.ci:'O':t.éd ,all~fim'esales: re:e0'l"d~,.,~~

n~t~¡~ tQ ~~l1Y llll~tw~~kt:rmtr ..fr~tl:Rtti~g~~Slt'l:J.t.iQp, ia;Q;mi,nistrati.Q:ll, v.~. fñr ,,
.1,'L.-< !("'~ U:. ,-.l ', .. 'T¡"V, :' •¡,. :llf''L, , .··1·, . ·¡·.··, l!llif' .. "" • · , . ··· ~;:.:J 'Q, ·•. " . . .. · "~. . .. ·,., •¥. • ·."· .,!lt" 1¡¡,tr.ie '""ll'4 <J..\.~J!!'JitlYl~'lS:J.~R.i,ti~ ~~ ~..¡ ¡¡Ja;',jj;:!.;uJ ~~X~~~ ·$'fl.w,H'.Y!e'~.I'?':w;er~ 'ª·· c:p:r:r.c:xiexeinn1- 11

... -.«•,•' . ' •· ,J': . ' . 't' .. . ' ' 'l:l't" , • . 'I¡,,, " :t., . ,.;R. e; .;], : • ¡ 4(·~.. • . •. ·d· ' 1':• ,If.,_ , • . ' ,. .'J'. ,a.cl;., 'J:..·• ' ; , ..~,'·',¡];, IMi,,i~u..~;i,.F·~~~l"·/;'J,¥~r·.;;<!lleij.flf1 :u~~t .l;lµlr.e;r.,~~f$ '·lil.P:~, .i;l,i;w~l'.s 01; me c.1.ure•grotm:u
''f'· •1··..., .r:·. ,TL ... ·t'lc· .. ,}··· ,,. . ·' .:•;. ~·~.s.J "''fiir W'~trl:tlH\\:.,1J1l\f;i.l'., . J'.!:p;.F~~~..
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NBC-TV made a strong surge in the national .Nielsens covering the pre-Chri'stmas .per:lod.
. .

In the season-to-date reports (which cover the period from the start of the· 1963·64

seaso._11._th.ron.~h.·th.e.r- tw.º..·.w.e.··.e.ksend....lng Doc ••..22.··.·.),NB.~.·.•.-..T···.·.V·.pl .•.a•.·..:c.ed······•. ·.º.n·_.lY··.. on·e·;··..··s.fi·•º.·. w.·.·.····
111•

-. Bonanza-.m the top. ratmg hrae~ets. NBC s se~ond highest show was, Dr •.Kilda;re I ..\
m 14th place among all .shows. With the exception of 13onan~, all of the: first l~ [)
shows were CBS-TV vehicles. '

In the above-mentioned December report, however, NBC fa::nded three othets In
the top l0-"-'"-JJ7fllt Disney, hfr. Má:goo's Christmas Carol, and The Story of Cht:isttJias'
-in 7th, 8th and 9th places. respectively.

Highest-rated ABC-TV show in the seascn-tn-date scores was Dottna. Re~tl,.in
15th. place. Its top ABC program on the latest Nitdsen: a:lso Donna Reed, in: l3t.h
place.

Wit.h national e.·1ec,tionsº.·. n Ute ~y, M:tw..o.rks ·~.r,e.agilstln~ for ·1.u11tigh1S'' ...i~th.e.11a.1'15 ªflll....
1111This. has long been a sore. pomt with the newsmen and news e.xecM.tivesof the. thre.e '1•

TV networks, who often feel-e-with considerable jüstification-. -chat the rales 0£ , J

news coverage of special news events, trials, hearings, conferences and meetings, I

are rigged to favor print journalists.
First big blast in the current campaign was fired 'last week biy AB-PT p:resideñt

Leonard H. Coldenson, who. told a Philadelphia audience that "'íre.edom of c:om•.
muaicatíons gives electronic news·.me:nthe same rights as other reporters," and that
radio and TV journalists could now cover news events "without arty eleotrenie ·equip.•
merrt visible."

Footnote: ABC¿TV and Sylvania will demonstrate a new ''all-transistorized
portable lightweight TV carnera capable of transmitting its. own signal" in New
York today.

SpQnsorship follows. TV rating succe.ss; 24 of the top .25 ne,twork TV show.s at.e sold .out.
The one showwhich is in the upper-25 rankings inthe Nielsen reports :for December~ I'm
in .25th place, is the NBC-packaged International .Showtime. The. series, a sort oJ I )~w

Cooks Tour of circuses. and musi~ halls outside the U.S., has upped its, ;share ftutn . ~¡~,,
a 34 level to a 39,, an increase of about 15%. I isr

NBC is currently heating 1fhe·TV sales drum for ltuemasional Sliowtifff![,e" to seU .
nine minute-length. positions still available. One of the netwo~k's st_ron~esl sellin,g .~
points: a 12-week schedule of minutes, starting J11ne 19., can he had in the shqwf\$; l~A:
repeat-telecast schedule at a gross of $2.2,000 each. {er

11p1

A T.exas station has found a way to let teenagers talk serfou1sly to teenager on ta.tUti. u
The station is KFJZ Fort Worth, and the anti-javenile-delinqueney series is, titleil :i~¡,
Youth Speaks T.{)You .. h's aired in evening time, Mortday-Ftiday, 9:Ó5·9~f3:0 p\m.. .~,
Format: high school students selected by sehool oHicials and student leaders panel~
discuss topics ranging. from teenage crime to domestic: relations. 'I].

The series has meaning for advertisers, even though the series itrs.e.Uis. puf'ely ' .'&:Ii

public service. Impre.ssed hy what .··he.l~ad.heard, a tap :exe;Uutive .º£····. a..· ,farg'.e.···.····sa..le~.·.. ·:.dt

development company headquartering n1 F.ort Wo.rth wrote to the station to ~ay-; '~,
"It is. apparent that KFJZ will not resign itself solely to the t~oie.oJ ~n .en.terta¡nr:1JJ~:nt
medium." . . II~!

14



"'°'~"'Ii-: fl:fz¡}f¡f,oliii,rg 1\1.,li ~a~' :h. ig¡¡<lil'm~ ,~a1;;.:~-~l!l. ' ..·--~··"'·•l'if,,1:·¡.,, "' t. ••.• :... :~t..,.ªt ,,.,,,,,!,.,.,,.
t~tit!a'li~e,,.V:'iliJ~:·:,e¡¡p¡:~QJJf!larr,e.itii'~e~ÍllilS!i.a:e,~
1ªr:J.Jti a1ir fi2if111re-tt r!B:i:a·c_;:£e,'f:e:'f'8 ,a'tre~ f;.Q• tf1~1r l~tiiJf,j'ed
~flWÍ~9~-- ifif'E';flf;irl-fil1&.

·p····.- 'U········ .,.,,_;I, :_,; .:•
.. ,.....: '·.•.•.: ..~ ..··:
',.,,.".>,••_.·"'•·''*···.··

B....--~---..···;·i9
: ''._,:·· •...

lrDih ¥1hlh~ire.~,,1W:~,~L,;;T~'.Paia..tf!O..n.íid '!.a.J~s :Rep:ré':~ertfafü.t.e:r* we...r:tt
~.

11
__• ·t__··._··._"'""'.·_·"__....._.,.,,._.....·n_·- o•..""'.··"" __u·_·__-_·Fi_· ·. _"_· .. _,,._ ... ·._····._.···_.·. ·_·. _.--."" ' __ ·. -._· .• ·_···_·_·_·_.·,·_·_·n·· · ·__... __· ¡,,,._.·_· .• ....,,_.. _,.-.· ·. ·_.. "'.,. · __·_ ·_- •. • :i-,,..,.·_.. ·__-..-.·.·._!':\·.• ···.·1"·.···.·.. ·.·.~._-,,,,,_··r··.•.-·····..,_.,.,,. __°'__·_·_·__·.·t__._"'_·_.·1_·it¡_.-."'_·_. _·__..,,._._-.. -.·•._-~_-·t· "'_·_·f.•·'.;¡;····.·_h' "'_·_..__·u u •••J.o .l'.vc:ui•·;,,~. ,, f l(oUf :gJJ:~...S:~á"11 ~.fl to' .~:t-'vJJ;~u;.···.Cnu'.,.Vo ~..,;~,,¡¡,. o: ..L. ·:.~·

bz~ia-~~u~~1J~hí11trt~J:~u1SJh í-~ ~r~r~~f:fb~t~e.ra ~- [.o~-ª1. five an<;l a
ne'.íghb:m1r,í'.f:'i:g;rf~ial1..-H:e; t~u n:d ·e;ig·ht :of th~'t~.:w:r-t~~rn:~rei s;o:IM':~nt
•-~..J , •., ..•,¥'¡,¡¡ ·1···--Ai .. ""t''*' ····""'~·· ·· ··' :·a· " "" "··f·· .,..., ,,:r 'I' , . . "'"" ,. .. . . . . . ,..¡ '(!,.,·· ..,,. . '""' ., • ,.¡
!:n1;,~?$l\fLf._J ~1.~~·-·~··.;;b~fl'gJ~~~ __1_·.,P1a;rg,··~-•..·..':_ra.o~•u,~º','eon.;~no _,Dro.~e,~r:~-º
th~~u.,b;f·e:~ts.~n~;i,ghtoJthem :w·e;ria:ea.:g:-1a;rto'•·si;l:o.ns-;(;>n,,b~tfh~rl!tJid
f:1~WM.~cr.!J'.tt1·~£~-~Ul1~r~otHtiri'.0.11;~;tM at W;h'Lt~l~~:w·a;s..'.So:m~:wil'l~atat •.a
I~~·~t~~J;t~;·th~~;~.~d::~,d'f'o'Yir,
fhe; m~n;t;1;f~otw:rer:Qf' .R~1~rle'i$$1 P.1;t:¥tkle;s.a:nd the! !.Q::Wffe!r :a;f Th e

Th ·f'íe:~~~ª'~t1'1~1".1:s~~~~~:a.'l"·í:fa~ t~I~sl;~.éJ.JLll~"a.ndAu:;u..s~j s~fü th '8~·
'¡¡,f ,_., :··.· ..:· • · '''' .··..· :· ·,. ''· '' , .--.,_ · . ·._,;··_,,·, '.íT. :.:·

'We9~Ul~-~.-.•~~-~~~tls~r.·~tth_a_n~o9d'~:.,,~~Y-J:f!~·-~r,_..~'ª·rr~·-~· __n:atd~a-~·e
•·:wo:l'l/l :s~~o:ns~.r·u:rile;¡¡¡:s1 lJnf:t.ll1!.d. Trust ,Bank:d.o;~sand. United. Trust
'W.o;r:rwt ~-~tírt:S:or: w-ltfl Th~ Thré,e; ~:@iZl~t1'1n~.G.tí:m:f~1DsriVe:•·lr'ln l;tf0r'11f
~J4!Qfls~runl:~,s~JS~{~t~lt~~fi'n.gAJI.~¡~~:f~·~JS:..__~;~m''~:~_u,~·~.rmar~~f
't'A\J'l:'\',"":t' -cc·yn·."' ·•'"'''··.'"th· 'I",. m'-li.'., Í'"!'I'·'.·•.:,.·1· ' : , . ···r•h''Y' ~l,··· .. '•t!>i' ·'b"···:~•t'•·; .,.. ,~• .. ,..,..y¡~n.. ª~\;i!n~~rw1. ~,t/.I,,_,,,,~ l,.;!n·~e·.nn un.¢zS:s:i o.up,~,r·ªº···:O:fs:;¡}!\! wC.H:?.S,
i:t tH:f wloM 1t ~-~;~;rJ~~·r:wtf:h: u rtI"t.~:cl:T:ru~t: :aE1le~5G~.mfJ'Dri'YJe.1nrt
~:~ºf'l~i~-r~f:'icl" -~·~.p~~irtI~:.f$1,Qfal$· w'Q11!1tSi.R"?·ffgQr ·wrnh ~~~th H;iii..rr~·~
!H'~r~lw~r~ ia:t'l:tl :.!Jn'.i:tr~tdtl'Wt!t1 íll'.íl:Gf :w-.ith e'i'.tl'l':er P:BZ~rl:e:$,S\.!Pi~kl:~s:oif
Tn" Tl".rre~ '~----~··er····8b1" · 9(l)~n · AH-~····'o ··~t-····or;r err ·····1······:~:.~:;...·~,."·":H~·~'.d~:,"e;;~.••:'~t:·,~,..•--~·"·r-;~.·,_.·~tr~·'.'':.,.g,~'~..~~-:¡,·_u.~;~~JUrf S: ....• r: .r ....r ~-ª·IT\S:. ~wp~rmar~ ..~t do ..~. :wo.,.t gpc;,.n.~or
wtth Li1·:dt~d lru ~!,fíl::f'lJe~:5~U'~,r,l!Jl<zt~:J:.(!)r;~stf'n~,sbro :211n d w.on 't ~o·
~··.•:······..~·-···:.'''ti"' _¡;...:~.:b. r!í··-··-....1····· ~v-1:"1··, .·····"" 'T'i,., T~ ..•....e-,·····.:¡,..:·~~:~;f!;§'~r·-~1.~.n~~"!'r;"·~~r~i~ f'l~~--~~· ªn:º. . rie: . l•.l"'e"~ P~~s""l:rtJ:·$_,

0.2iI:rJl"~'lklfh~1zdu~ fa1:.1r~'~~IT~ wi:ílln:¡g; \S~:c;J;nsQ.r~,b:~jfornthe; b:as~·
il'affl ~~flt~~:r::11ttí:~~rt;~?

tfJff):. ~x:lrt·fl:t~i~~41./f1ih~:~tm(f}~p:ñ-err~~f ·w,M~i.-"t'l.C:fl;qJlt~: fJ,i;t,eJf •.
,.¡.., .L.llitVI;••~: , . !f. . ., • • •• ·"' ..•, ..fl'· • ,. •• .:,,. .. . ., •···n -I! '. • • • •1;1,fV:J •.. ,:¡;,. . ,.¡ N'':,, ... , N- •.@• ,. . . .,,;:J' •~""'-'h1J'u·e"Bii·W1Jr ~.r1·e£·(/jl}!J1:'/:'tihe.r~·c.~ ,P,f!it·m.e ,t·ma~ 1.vat\i~\;1!ii?..T.t¡:,. ~:an:r:Ja:yt
111', :fil m: !lo': ,,,,.,rv:·::·.t;;¡ .. 'ID·"···~~-:·1fl.7ff7li>..-.:·...,.,ilj_,J?·· r~: 'tfi"·'l:: :.;Ji·y: ·1·,n,l;),1l:;\ ~: ·:· ·-·,..,-.iJ'::·,!f..(l.··y:·, .!Jt' y.Ju'""· , MIC~ n(;l.v.vi!i).1¿if' !!~~:¡;;,,·~,.~.Ch,IJ;f:p,aJ':., .Lidi,,i_.Xl,¡l; 'f:'.•.m., a1-1U ..CJu1 e.rs
~p ·tf31t~:''~'ls~·~1I~1:r;J;:pen ~-~;~. 'CQdr11i'11ªQ;nei -~~,m·e.:iJ.L~•.- .c:fJ~~k·.Ha,t,tlFIFJ~P..n.:r
.rn:I:• ::!fl.:4. • .Jit ·.a· •.•.....• :... if: .•• ,;;:i•. ·-:k.-- •·:r·.
'l'¥it1'fi1;i!ilf:er ~ r·'af~S.(!);JiiííS1. 1:ffJ.r í::l~:c't!IJ.1J§,

l5



President and Publisher
Norman R.Glenn
Executive Vice President
Bernard Platt

EDITORIAL

Editor
SamElber
Managing Editor
H.William Falk
Special Projects Editor
Charles Sinclair
Associate Editors
JanePollak
Barbara Love
Audrey Heaney
Jacqueline Eagle
Diane Halbert
Art Editor
John Brand
Assistant Art Editor
Nikki Di Serio
Copy Editor
Tam Fitzsimmons
Assistant Editor
SusanShapiro
Washington News Bureau
Mildred Hall

Contributing Editors
Dr. John R. Thayer
JamesA.Weber !Chicago)
Sheila Harris ISan Francisco)
Frank P. Model !Boston)
Margaret Cowan (London)
Lou Douthat (Cincinnati)

SALES

East
Bernard Platt
Southeast
Connie Northrlclge
Midwest
Paul Blair
West
John E.Pearson
Southwest
Boyd Garrigan
Mideast
JohnC. Smith
Northeast
Gardner A. Phinney
Production
Mary Lou Ponsell
Sales Secretary
Mrs. Lydia D, Cockerille

CIRCULATION

Manager
Jack Rayman
JohnJ. Kelly
Mrs. Lillian Berkof

ADMINISTRATIVE
Assistant to the Publisher
Charles L. Nash
General Services
George Becker
Michael Crocco
Patricia Halliwell

16

555 FIFTH
SELF-REGULATION AT K&E

First of all, I want to thank you for
devoting so much space in your
issue of Dec. 23 to K&E' s efforts
to establish useful standards for
time buying in the interest of its
clients and thus incidentally to as
sist the broadcast industry in self
regulation. As I have stated to you
previously, we believe that self
regulation in broadcasting is in the
ultimate best interests of our clients.
So that the K&E stand is clearly

understood in this highly important
matter, I would like to correct two
statements which could be mislead
ing. These are:
"... K&E announced that it was

buying time on only those stations
who were Code subscribers."

and
"In October a proposal to boycott

stations not adhering to the NAB
Code was passed by the executive
committee."
1. The K&E policy on spot pur

chases is the very antithesis of boy
cott. 'Ve arc making a presentation
to each client and each client, of
course, will make its individual de
cision. Obviously the K&E commit
tee did not "pass" the policy pro
posal. It could not. All it did was to
approve the presentation of our
viewpoint to clients for their judg
ment and evaluation. We arc cur
rently doing this.
2. The policy is not based on the

NAB Code alone. It favors stations
which subscribe to the NAB Code,
to an equivalent code, or to stations
which enforce equivalent rules
without subscribing to any Formal
code. The NAB is used because it
exists and because it gives ns some
basis for evaluation.
3. This is not a "boycott" of sta

tions not subscribjng to codos 01·

rules. As. stated in the past, the
K&E policy is to consider adher
ence to recognized commercial
standards by stations an importarrf
element in the effectiveness of com
mercials aired by that station.
4. Having made our policy

known, we are using neither pres-

Letters.to the e:difür

sure nor persuasion to induceothers
to follow h.
K&E will act <llone,but n:nlywittí

approval of oit.r clients a.nd •\vH'.b1
their interests in mind.

Ste.pheusDí~tlí
cx.e.cut.ivev.p·,

KenyDíi ~ ECkb~.r,£.tt
New ¥:ark

S:FONSOH STICKS \VíTJl \vll~tN:ER
11,442 shows ago,. the Columbi;:t
Fuel Gas Company first '~pons-0red
Jim Uehelha:rt and the S dclock;
News on vVSPD. The 213lh ye.atXy 11

renewal ca.me in l;¿tstweek,
On the local scene, jüst a.s wít'h 11

the networks, astute' sponsors of yes.
teryear stick with a: winner .. And
we're tickled to ha.ve.theml l

R'. .Ertis¡
sa.lcs n:j;¿lp.~lger

\VSPD Radio, Toled(!}: l
[
w

,1n,
RADIO JS COLO WAB WEAPON
Thank you for the .exceeilingly fine'
piece on the Free Cuba broadcasts
via commercial aírvva.ys,.which ªP."'
pcared in s.PoNSOR on December S'O,
I have been particularly Inter

ested that more people become
aware of the fact that radio is the
most powerful ''itea.pon that ·~.t"
have available in the eeld war
today.
Your opening paragtapll was e~~

eellen] .ancl put th.e cotír.c artícl~
into proper focus.
' Free Cuha Radio is exce~din·gl~
.grateful to the commercial stations
from which it buys time, beeausé
we realize that this is ·.a depa.rtür~
from their normal programi'ng. Of
course, this kínd of publicity for the
Cuban Freedom Cmn1nittee is of
tremendous value since the·commit"
tee depe11clson the public For ífs¡
financial and moral Stl};'Jport.
l send thanks to yon and yonr

staff on behalf of the hoard n.f clhe.c
tors of Fi:ce Cuba Badio ~HJd tbs<
Cubaü Freedom Cmnmittce.

Mrs. Maríada C. Arens.hen~
e.xecutivc se.c.tctafy'

Gub11nFreed9ní 'CoWlttittef;l
\·V;¿tshington,D.. C..

I
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CALENDAR
The when and where
of coming events
January 20, 1964

JANUARY

Georgia Assn. of Broadcasters, 19th
annual Georgia Radio-TV Insti
tute "day-long debate" with FCC,
University of Georgia (21-22)

National Religious Broadcasters,
convention, Mayflower Hotel,
Washington, D. C. (21-23)

Sales & Marketing Executives of
Greater Boston, Silver Jubilee
conference, Hotel Statler, Boston
(24-25)

National Advertising Agency Net
work, eastern/midwest regional
meeting, Milwaukee, Wisconsin
(24-25)

Advertising Assn. of the West, mid
winter convention, Bakersfield,
Cal. (24-26)

American \Vom.cn in Bndio and
Television, board meeting, Hil
ton Hotel, New York (24.-26)

South Carolina Broadcasters Assn.,
17th annual convention, Jack Tar
Poinsett Hotel, Greenville, S. C.
(31-1 Feb.)

FEBRUARY

Electronic Sales-Marketing Assn.,
2nd annual electroníc rnarkeñng
conference, Barbízon Plaza Hotel
New York (3.:5)

Milwaukee Advertising and Graphic
Art Groups, Special workshop
sponsored by the Sales Promotion
Executives Assn. (4); Exhibit and
Awards Night (15); Silver Award
Banquet sponsored by the Mil-

NASA'sManned Spacecraft Center ... site of the largest space-simulator In the nation
... home base and training center for the astronauts. From this $200"million-dollar
center, astronauts and engineers will plan and control a round-trip flight to the moon.

K-N UZ The Award-Winning News Station in Space
City, U.S.A Builds an Image of Believability for Adver-
tisers' Products and Service ... That's Wby More Houston
ians Are Sold on ...

--· --- ·--

*Nuz~IM;·"····,.\SOLD IN COMBINATION
14 /WITH KAY-C, BEAUMONT......,...~·

THE KATZ AGENCY, INC. -NATIONAL REPRESENTATIVE
IN HOUSTON CALL DAVE MORRIS • JACKSON 3-2581

18

waukee Advei:tísing Club and the
Advertising. \Vo:men of Milwau
kee (27), Coach House.Motor Innj.
Milwaukee

Advertising Fedet.a.fion fíf Am~I'iP~l
mid-winter eo:ufetenee,. ~1tatler~
Hilton Hotel,. lVa:shínrgton,D. C...
(4-S)

Television Bur:eau of .A:d'1'eriti!Xing2

breakfast meeting with pres.etíta:.
tíon cm the' impcxrf~uce ·of trade
assodátiuns' ]:r·omotitln of their
o:w.n.ilJdustr.ies t}rroogh .ad~iertis
rog, Sheraton-Fark Hotel, \fa.sh-'
íngton, D. C. (5)

International .Ra.dioand: 'l}elevisi~n,,
Sociecy~·nerws;ma:ker lti:rt~l1ecrn
with NAB pre.sirile;11tLello~ :Col~
líns, Waldorf-.As'.toria,..N. Y. :~5)

Michigan Assn. .of Broadcasters:~an"
nual legislative dinne.r a:l'.l.d mi.d"
winter con¥etHion,. Jaek Terr
Hotel, Lansing, Mielúgan. (5-6~

M.uJual AdverfisJgg Agency .~et.
work, annual meeting, Ht~Ntal
Palms Inn, Phoenix (20~22)

Houston Advertisin~ Club~ 4th. a.11,.
nual ad forum '64, .S.hamxo~k.Hil- 1

ton Hotel, Houston (21)

Directors Guild of America, amrual
awards dírmer, Be\l'erly Hílton
Hotel, Hollywood; \Yaldotf-As
toria Hotel, New Y'atk (22)

International Broadcastiñg Aw~ch
for 1963, ban.qt.let pres.entation
for best .cortn:nereíals an .radio
and televisiolt., Hollywood. Pal
ladiurn, Hollywood (25)

Sout.hwest Council of the A.med.~ª11
Assn. of Advertising· Ageucie.s1,

annual meeting, Menger Hotel,
San Anto11io(27 ..2$.)

I

MA.RCH

Hl64 Variety Merch:anclise.Fair,. ·át
the New York Trade Show Buil.Ch
ing, New York (8-12)

Electronic lnd.ustries As.s,tí~,three
day Spring confere1J.Ge,Statlér
Hiltofl. Ho.tel, lVas1h., O,. C. (9-11.J

SPON.SOR/JANlJAIW 20, 196;4
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COMMERCIAL
CRITIQUE

Trends, techniques, new
styles in radio/ty
commercials are evaluated
by industry leaders

What's new in the new yeo,r?

T IIEEE SHOUL.D BE much that's pro
ductivelv new in 1964. In the

mad, mad year just put to bed,
glimpses of freshness sprouted up
hither and yon on TV screens. Alert
ones could hear old fen ces being
ripped down, could see new areas
of inventiveness being explored. \Ve
now make a few predictions.
1. \Ve predict that U.S. commer

cial conceivers will, to greater de
gree, latch onto the strong imagin
ative treatment so richly evident in
many foreign-born TV and cinema
commercials. In same breath, we
predict that sensitive writers who
witness ingenuity such as displayed
by Obratsof's Russian Puppets will
be reminded that there's an unend
ing source of stimulation outside the
TV commercial world. (Keep break
ing through these fences, friends.)
2. We predict that commercial

creators in other countries, so adept
at nonconformity, will begin to use
some of the memorable sell-savvy
which U.S. advertisers have, but
which is not yet Very evident in the
air-borne advertising created
abroad.
3. \Ve predict that more people

with their fingers in the TV com
mercial píe will have a go at humor.
And we predict that not enough

of these hurnor-htmters will distin
guish the difference between the
preposterously pertinent and the
lame and impotent; not enough will
make the life-saving link twixt lev
ity and product, If there be such
a thing as a gratitude purchase, the
purchaser must know which prod
uct he's being grateful for, yes?
4. \Ve predict that more writers

who've been wed to their typewrit
ers will file for separate mainten
ance and spend time in production
houses where every day is 4th of
July and creativity sparks like fire
works. Nigh onto impossible to ab
sorb such mind-nudging excitement
long distance. Idea hatchets must
leave the nest, rub minds with
imaginative ones busting their but
tons in red-hot studios 'round and
about.
S. \Ve predict that when restless

writers come face to face with the
magic evolving in production,
there'll he a toning down of .divert
ing techniques and a toning up of
sales message. Lavish production
might make up for a weak movie
script. Lavish production cannot
compensate for a wobbly, barely
discernible sales idea. If anything
is upstaged, it had better not be the
hero. (In case you carne in late, the
product is the hero.)

~ -~,e<·..:~~.:J-:¡:fp, : ~"1:~
•¡,...

Ford cemmerclal supplies a generous dollop of exeltement and perhaps 'Some .anxiety
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6,,Ve. predict that wÍJ&;n,ag~n!i,¥
lads Q.JJd.Jassf:ssJ;;;1tt cs;mneunt1a:mp
ered c.ross-Fettilizatio,n "v:itlt ctc:a.
"i:ve protlucers., y:ou'll 'Wrtness· tJ~<F'
.Marriage of tfae 'l'ear~nt.Jt to .~é'
confused wifü any margar·in~
claims, Tv commercials, mi.girt '!TD~

live happily eVét after but f.he1
will be él sotttcé of ,ggeatcf pr;(éll\\l
and greate1· profit ..
7. (Didn't ·,vant to quit befo.nil!

we'd rolled a seven} \We ·pr.edtGt:
the iuost .lastingly effective· cam;-·
mercials of 19(:)4 will be higJ1l')" dtai,.
rnatic and devastatingly direct. For'
comparative;s, we suggc'$t éll ..lóok. tlt
F d' ••.. l f . ~,;or •s tota per nrrnance eerrr-
marcial, ~lagniheent product.ib1t.
Exci tement from start to finish. Hut
so frantic the female viewer has the
feeling tfo1t the dm:Hng at the \Vheel
(who mightbe her d~rngbter) .is.go~
ing to wind up iu a. hospltal beet
with Ben Casey sco.w1ing down at
her,

Contta.:st this with Volks\vageri:8c
deep- in.» snow com.mercJal which
asks simply, "Ever wo:ffd.eted how
the man who drives the sno\v plow
drives TO the 'snow p}0;:o¡v?'.i! He
drives a Volkswagen, ol cr:Jmse. N.ut
so highly charged as tl1e Fot.dpx.o~
ducticm but pertinent.ly dr.amlltitr,
Aim is sure and swift; worcls, fesv,

To sum up, it seems to us that
production houses have made great
er strides in creativity than have thil
people respó.osible .fox the s:a.le:s
idea. Result; .more exciting c:om...
mercíals which could. he (but oft.en
are not) sharper sales ve.hides ..
Dear Sir .Li.pt(:).1í: those 't.Ea ha~s

of y..ollrs a.re makiüg l.íiedfot·io:ns,
someivlwt diff'i<$.Ult. •·

I

BEA ADAMS jo.ined Gardner u:s
copywriter 1935, ll«[JpedIQ v,p. 1944,
made a board member awl creat:ivc
director 1946,. later serred as TV
crentiW! cNré.cto.r.

r
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Sorry, Honey-but we believe radio should
offer something for somebody besides kids.
Evidently lots of people agree. Because we've
snared the listerringest (and resporidingest)

listeners. When we suggested they enter ti

contest to nante three Cleveland Zno <tiger
cubs, 1,500 cards and letters poured 'l:rt be-.
fore you could say Liz, Kín1 ·a.ndZsa~zs~1~

We hate to be :e.any, but
you can't gel action líke: tld:s1
from Just a11y radio ·station~.

audience in Cleveland and
northeastern Ohio.Take our
Betty Ott's "Ladies' Day"

GOOD SOUND RADIO

50.000 WATTS

PEOPLES BROADCASTINGCORPORATION • CL.EVELAND,OHIO • REPRESENTEDBY BLAIR RA.DIO
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Sorry, Honey-but we believe radio should
offer something for somebody besides kids.
Evidently lots of people agree. Because we've
snared the listeningest (and respond ingest]

listeners ..When we suggested they e,filet a
contest to riame three Cleveland ..Zoo Hg:e,r
cubs, 1,500 cards and letfers ponr.e,di.n.be~
fore you could say Li4, KilXlaf1d ~sa,.Zsa"

We hate to be catty:~bu.t.
you can't get ~lctlohU.'k,e1(nf:s;
fro,lXljust cnly radio sfª·ti.o:n,

audience in Cleveland and
northeastern Ohio.Take-our
Betty Orr's "Ladies' Day"

G.O.ODSOUND RADIO

50.000 WATTS

PEOPLES BROADCASTING CORPORATION • CLEVELAND, OHIO • R.EPRESENTE..O:BY BLAIR RA..~10



1···· ··,······· " .. ,·• ·.·· .....k..•....··..'·'·...··.. 'C ;• C V : .<··· ··..·· •' ·1'·,-.....· ·.....·....•'':··r-.:.·ma ..·,.\:e r1n.a·s ·c::.ur. 1n:a
i1········n·: :1··.:a.•······:la·:·:~··d:.. :; • :q..·····ue· ...~··:1s:lian·-m.·~r·;k
> ""' ,_ -~ -· -· .•• " --f._< - "'' -,, "· - - -··-- -~ - . "' ·- ·' . "··· ,,;:_ - .:._____ ..•... ----". -~-- ~ ·-' ,__ _,. ' ' ,._ - . . ..-, . ,_

S~~bEJ .•·~ ••~il:a~..:.¡(¡,f¡ ..!.~.?..:... ~í.~.la~·~tt;.•.e
. ' llitt:d~~:rtr~m1~~ nm;Cl€lf· w.a,'f' lllI
stlltl~~au~aiw~~,m~.·JJ~1fl.\&'th~·1tfü·~. '.• -···- - ""-<---·-iij, __,:-;,: , --t~·_,,,.,.,"'l·.·-·'···-·-'-C:.. ..•-~

11;,"']'li-. ;.··;,;•'1°"'*ª'.' ·'.' :Q, ·.f~"{11,lf!Tip'l' 'i'l"'1'*>,';/ti'l1f'+'.>.~;~;i;liníí"é~~•<A••~,, H~YAYcL.~

"' ,,, •.• s r- ,, ....•••.• " ,.\j,., ,, ,;iÍ,••..·~R,~.~JJJ\~~!?~'~"'t~gj
' ;:(l¡;é¡ Li',fl~,.,'···,'' 'I' "b' ' ''•-es ' '~lff 'W~· !,.!la.[J.~Jlf~~:;(: ·~ .,,LlliIIJ~~S!--

p:t~~t~-fllll!LM\51!~IJFdn:~~:i;r:cr~~wer·e1
~. fn ··m!J.:at~x~m:o~s...·
.R'e:s;u'.!f'ixcrEth~~f :4~Itbei'Atlót18J~:i"~

w~*:t6 ~m~ ,~~réd' ti'!.! .tJ'hn:tJ:<f'é~.,, ·"'··· ..: ../ ..., .. ·-·--- .;.:1',,----~---«"' "'··-~"-'' •~·"· ..-,,_.L-~if:ijY·_?

~'i!IZ'1.1·· t. ·~m.,'. . ~·~ ~n:i':b~:,,,iJ..!,J' ""' ,....~ '~ ''"'"' ' '

~~tl~h~i~!~~~~~\t~·!fl.~~:~
··~ lm."f!:til: :r~t1n1.. f~..~:(fJ:H'l
' ilíl,""i' "' "''!\.' '•' : ' "' '' J,.,., m:iJm~ a•i.tn1~~r:~ :a1~m~

,. 'th1n~np.·tlm ~autd ~.á'~er
~uc,~·i.: 11:1t·:·J>Hr·,.,~fl!. f'.'7t'ñ"..•·..'''i.· ....•~,,···~1\5: .....~ ,aL!IJ:1i)::;';¡ ... ~~;};,, .¡,

~~1mID1te];l,tltt
:It.iii

'• Aa~~~tfJ"'~~·r~li°~t'J~\l%f:tl 'L." 'ttlil'
~- · .F·:.-% ,_-\·•:~.~----,__;~~--~i~~~l-~_·::;·~~__:~~-~·"_·,~·,::~--..-"---~~:.:-~: ·-<.-';~im·t~m~midmtl7 ~~,~u~.~í;I:lit1ª'l11'$iJ:R~

ft8 },}¡ :~n~Et~xm•e i:i·th~ .~o·vie:rummI:t
"'~'1·~~'~~f'i\,~¡p¡?·...; ,..J ci(l;.¡i¡¡i;,,¡¡,,¡;.¡¡¡¡.\¡p '"'' '• ' .,,J ' •lí!i,!.;l!,.·-4!i' '1i,.!;¡1U,¡,<;¡r 'ª'li),1.,,.1,,,l>l~A~k"'~' uT¡e. ,Q!Jífl
i!' ;,..,..,, """'"''di•11.;b .. "iii'~''• ··'l;ttk,,,,.,"l,:'ik· 0,"" ' e 't!',~·;i.\111~!,!l;mmll't~~ax!t!,~11!.!,~;.1:a•!lit;ll~ v1
~~ ~hlln;p~ ~rr1, ILt~::rmmr~IJ.'i,,
' di ~"'3:.L~J:,.

~ J?:n.~am~,t ~b!l1111~~s;~,l;i;µ:w;::~~·~:~
"'11''~1"'~ ' : '"• ' '"·' ' ' •.' ' t.:'l' ' i¡j¡!i!,)j ' ' '. ··. ' ' '·-1~1s:ii~m¡;,, ~~ i;n~~1'flatu.are;..1llfa:t~~ '\'.W1; .. ·

¡ il\i;l,J'l """ '' "I .· '1'·b 'f..
~"X )J~J.:ú1.mdX~! 1'1ri'.á;J' re.uitt.n·~r:~~:~,e~·~m;
~k¡¡;¡11·fji'IL ¡¡¡!b•. , 'l'.~'íf'ec'fu:.li···íffi"""''·· "·''"'" ·''lil!.4''!ri!i!s'l!\f6;!1 ,1}1\!1~' 'Y'Y' !1\¡<II1!:.:Wtt¡ •.,.Ill;1. '~mttil,n;~;¡g

t'.e> rs~~
~Itl-1 bazttril.. '.b{~~

ali.h~ í!:l:te;r;s dr~t\l" 'Q'.Q,~,..
_ .JJ~gfjÍ}f~ij¡¡~~lfud~ttr~.,g¡~Lft'>'Utld

'thJt~~ ~·º'~"
~ ~t,td.~11,~r~:!!t'.~ill:g: 'mak~~tic~

.ad·vi~xtÍ;g¡Í.ttl!l,~~~f.i!tf11~1\! 1'.Am.lt~~$i•{'tr~
i~ID~t'.l;~~.

i rz~w,·"~ll:tttrf~~~~~· ,'b,<?
~~ifnfu {b'~·~~tili~'t~~~~1,~lJIB: ,~~li)]mr~v!~1t..~I');~,..ltari tilmt' ~ l~li:eiwli 'ta
.n:0);~~~u~~u~.~:ih\l~'í:in:n. 1ª..:E:Jm
~~mm~:roiil t.~!ID'. .p~,~~ft~'.I:....~th~·
'J(~~'~l1:í~~~.::~~~~t~~e1T~~;t,,..Q~)?,1r
~ia'tl ~~~f;ll tn J;t~~lil.rn:m"~n..s~q-
·cila:rlJ;~F~~iJ.,~'t th~~~me:'tim~'1lsh©:ot~
&l:l,~ n;n iíltL'r~±5,'l;íií'tj~~oo'fux:~ttí~~.tl~~

t.e:dal m:ent LOIT for: ilr~ s·atrr.e,"b:r;and,,
~o:fifílf:tft~ir~fh:e: on:p:.y• i::lUemm~. -in

d~fIJtl9!tte, · ,Eitómót~:t:s ~Hnd
~ro;$~1~~.$',.

z\ijj:!i)11fü~;f'·¡¡:t~¡t)'~t£~
í:tl~ ·1;1:;e f:©;r tt~,~:'!>Jl,ff;t~
:s\CJ'h~.di1l:ªs;, :IJIZ!il.~nm:a:lil1 to; lat~r
lt:ou.t~~~t tliíer ..s.a:m.et;im{; se,ttin~ l£in1~·

llñ: m!t~~tittifÍd.Ji,ra:t.ita::a¡g'em'~útS
~tJ·a~f! p~~~ :di!~~nt.~:sl'l~t'W~lé'ñ
:J1~ ••a.m. ~r.it~Tiit'l•:s;lzy.fs ·a·'f.1"i'i'i'•t·., ·• ,. ' · .",,.,,., .,, , , ...""'"~·... '···H.... , ..,,,H\.!', '

Pl.4TT.E.li' PL·4é:;£$·Q
RCA Gatnd't!n R:ee"Qc?lsWQS. r:eady right
Qfter tf1.,e'.Wa~hi+r1gto.~.re,Jrart wit#· an
albam ·óf ""''Jl1.,;isicw Help ¥'1ú 'StD.p
S111!0Íyiml''-st.ri112g ,,,,elq,(Jies ftp ":Qs~uage
lh~la:ryngés, cihiaryng'i!s, and esophagi .of
rou.g'h;tnJ! :eitci~enry/' rl:lt the same #111e,
pti.üdt'é gtt!iúps, .gdvér1irmerit an'il sChaol

1~zri:t.ion.swe.riJi (}rg<mJziJ1.g., kick-'t&.e·
,hcaÍ).~;telfrp"f,a.s, .

'.I
"'** -~ ••.

·f;X~ll,iftrf!itJ$,es1,¡:¡¡z :old.:tiB.lt1J!fJJJif>' G.ti;n; 1J:e. ,sl~ntlifl"Jl J;F.artz, ,,.rJJ.p.ri,..~lt111i.s' <>cf '!:l'l."il'i'sllll!tktr..i;g'l'."V1P.Sf1tle



Broadcast media and sales rep
resentatives reported business as
usual last week, reflecting a quiet
that precedes probable delayed re
actions in cigarette copy and strat
egy to the cigarette report. Buying
went on before and after the event,
and no change orders could be spot
ted vet last week. As broadcasters
gave full play to the \Vashington
story, pre-empting commercial time
for depth reports, one radio rep,
Robert E. Eastman, memoed a sug
gestion to station clients that they
slot cigarette commercials as far
away from the cigarette story as
possible. The same mailing carried
an editorial urging "perspective" on
subject of smokin.g and health.
Networks are re-examining cigar

ette ad standards of taste and
claims, but any revisions probably
will await recommendations of the
National Assn. of Broadcasters code
boards. The flow of commercials
into review offices had not reached
any unusual proportions last week.

Policy switches on acceptable
broadcast time for cigarette adver
tising are likely to be held up for
some weeks until the contract cycles
are up (see cigarette program
schedule, SPONSOR, Sept. 30, 1963).
As networks outlined requirements
of taste and validity, NBC re-stated
its policy of not broadcasting cigar
ette commercials in shows designed
for children, a point of which ad
vertisers and media claim to be
mindful but which troubles the
president of the NAB.

Code board meets Jan. 22-23
Cigarettes will be high on the

agenda when the NAB's Television
Code Review Board meets on Jan.
22-23 in Miami Beach, and Radio
Code Board Chairman Cliff Gill of
KEZY, Anaheim, Calif., already has
appointed a tobacco advertising
subcommittee. Members arc Rich
ard M. Fairbanks of \VIBC, Indian
apolis, Hichard H. Mason of \VPTF
Haleigh, and Robert B. Jones, Jr.,
of \VFBH. Baltimore. Cigarette copy
guidelines will probably result from
the activity.
As the government smoking re

port received hot-news play at
home and ahroa<l, tobacco stocks
held up in the market. At the same
time, principals were turning to
historical and foreign precedents
for clues to the future.

Some noted that the health theme
is 300 years old and has been a
subject of government concern for
as long. In recent years, cigarette
sales in Great Britain rallied te>
new heights in the face of official
anti-smoking campaigns, and TV
revenues continue in spite of severe
copy and time restrictions (SPONSOR,

Dec. 2, 1963).

Sales rising on Continent
In Germany, Sweden, and Den

mark, sales are rising above govern
ment pressures. Canada, which has
had a limited government program
to educate against smoking, bad a
3%rise to some $860 million in to
bacco products last year. That gov
ernment acted after the U.S. report
on health to organize wider anti
smoking measures and could end
up buying TV time for anti-cigarette
TV messages competing with those
of Imperial and Borhmans, the cig
arettes in Canada's top 10 TV cus
tomers.
Domestically, television expendi

tures by both cigarettes and cigars
are likely to appreciate beyond
some $160 million now going iIJtO
time and talent each year. Some
forecasters predict heavier TV ex
penditures to offset government cig
arette propaganda, while cigars and
pipe tobacco, found relatively less
harmful by official evaluators, may
do more advertising to capitalize
on an opportunity for smoking con
verts. Cigar billings on television
already are at the doubling point,
and manufacturers arc launching
aggressive new campaigns.

Of the big-six cigarette advertis
ers, most were still wading through
387 pages of the Washington report
last week, artd for early comment,
most of them deferred to their of
ficial spokesman. George V. Allen,
president of the Tobacco Institute,
called for more research, public and
private, and Dr. Clarence C. Little,
scientific director of the Tobacco
Industry Research Committee
wired both the surgeon general and
the American Medical Assn. that
TIHC was ready to confer on more
research into srrrokíng and health.
American Tobacee had anticipa

ted the situation with the new
Carlton label dcclaríng "tar''~nieo
tine content but had little to say
about advertising following the can
cer report. "\Vh~tt's to change,"

,.,.,,
}<

Lrrruaa L. TE88~',~(,I),
U.S. s11rgeon gerv:r~1/

TOBACCO'S
Former ·11rtzb'lssador and iliuJcrt

lt1formation Agency. Alle1.1heacls
fostifl/te, which heatlquaPf.trs Iii
ton. Workiti~ idtli tlle
Reseureh Comm).ttee. (<;<ITI

Claté11ce C. Little Jret1Jls 1bí,s, gra«;t!' i1
l°(>rk). A.lien hns f ell<]ed ad: cigr¡'T'ef)f,fl.
tlwt liare Íreeu mo1111tü1gin
nating i11 the .goc\e.n11,r11mt''Wla:rr

bzstiwte luis bePT.1gu<í·r<1ce.d:.1r1.1'.t&
confi11itrg comment S'Ot(lr ta .(111

that nor e11ougl1 Is 1·et1'.tw1tn ali.o:tti ~~
and lzea:th uutl rlwt teSetll"tfí is ?<:tílilit~.

The T IRC 1rn/1f,~~to fl·~Íllt<,i

LEROY CüLLfNS
¡11•f.'sirle~rt» N.ati,ona7 Ass11.
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'!f;J¡~~rtf.~!Ícf!iJ.1'!!f>JJ411m£11e,~tife.·~1ffft:I~
~Él'&ilitiifjs'Jf& 'th.·~.t!%~rZéX~

S1i:G Si1C ·to:bacCQ bHUng1s in ·tv
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:1i B:nu~ :& '~1Lt1N.-&tts().1ltt"~&:Btai!'l~1:g'f2'1:1l~ ~te.eze,~B.aleíg,11!~Be1l&it1 ;Á(jalon.~
Qarifl.t:t.rtfi. ~ir ~a.J;f.e;j'.~l:iie·¡;gifii'tlifJ.ti;e_~g:J

~i~:l~~d~~~~.vei~~e·l',H;~fí1·n~Hn:h~J·S!l'i~t}i1~t·
t-'O £fan p1:,~srtne'.I:J:;t ~n;1r_d: al.sx.1:a .Ph.D..,
s)(!rl~fRl--sn~át'liélst.~ilto: l:ra:s ob.ncl'u~t.atl
sl;t;rflís,ti~.@J wí.th :<::atrtt:ary· ~JJ.-
cih-£~íiClrts·. 1To··1--ae:cx01
c.~ ,«·.;,,, -~-~-V-''O'·'''·',,,'\! •'' '-~.'l,d.!',,.,,,,,'f.'.,.,,A---•'----'

IJ1!)'. foJl $tl;t11:~ t'~1J1:0 ~tí
taNo:r oil :alixil~t zfil'mll?fail'&iSl ju ,<:l¿t'~r::..·
t~sh'l:~.•,
~u7it1;~~JYei1:;i.:t.. Dix _Ia:s{ Nc~eekin

:r~!li:~gr~(c;¡t a11rcl ~l:in:~ce:'I'Y time' for
Am..e.t~t~:"sD·u:~lJ?füt~t Tate~to:ns
-..' º'9,t ~~~.~rt:~¡t~,~·.:~ ·~~:.~~p
.all~ {~Il;1~~·~·.~t~~i~lj•'<:J.oh~~~l

& J\a~J.es) . 1:With:.th~: ;a.<zlíaiti:~n gf
:(i'ia:r'.ttntl. {Gzi:ndnerJ,., tnf1a:I hillin~s
~vítlfo:~te:ase;~an.rl ·~vl~ile1.rrl.thal1)lanS1

th~rt~"~~t~n~.s~ed£~:~rtl~.si~.0.t
r:lfI:d.~~~;Q,1<;l. .ftllrl:tt'iª.nrl ..·:tV·
b.!lfü:r~s 'Ji11ld.~:t''.¥'<$lflt ~ rS'lti''.ki'Il'g :ill."'

'·1

t1n th..é {;u(r,1rmr1y's mark\:rlng, te
~m~rr~lr,.~\;ml_tl:;vr~Í<>.¡J~~;nt.J. \,Y~dler
'I'bcrmpsun"' a~an~¥ lor L~~fsr tl1rt?0
l1tg;·ci'g4lrettes;, e©1Üd unt lat:~;:rr:i.nub:ed

-·el~tbo-r~atío1l..
P. 'Lodllttrd says tlm rep.mt Iras

nfx'.t ·íniluen.céd i'ts, itrl: 'sP~nding p láns?
ªº'º b.t{~s!:clcas.t s;ehedul.e.lí ''zeJ'.er ~i:n.
tittat Ias't \\l~&k but L~ill1©fl~ 'Net\•.-~,.---__,.,,_- -k --··- -~- ~ _. ·, ---~'" -~ -· ,. - _,;_,.,._- . __. - ..... ,,

all.,, a~~t'.l(}f f©r Kcnf, Í'Si kntJ\\111to
bav.c oo:p~ cJmngffs in. p;roces;s f.or
tha:t huªntL Gt;,éy,, ager:icy :f®:r Old
GQJ:d. ~pin Ftltet1s:1 s·!!l;Ys xf$ toó. cady
tP: talk.

Fbfiíl!>· Mor:rrs,; á ·ceirnpany é\vcU
1ted¡ge~l rvvHh 11ónicígatef.te 1).rn""
:duets1 is J~ívíng_.tlle ~oweruooe11t
})!aper'. ª--· '',fr~refol __. an~drsis.", 0f1e
brand,, Alpine (Len I3unmtt)} \vill

9.8
:u;'T .~:I'l'i'.~'s f:;h'@'(J;emiM~ i/_¡(,trli;,. 01.ikei, fJ(J.§i$, C11fl11ger

t.tJt..l!);•<J.i~iQ'@) - - - - - - - .•. - - -- ·-
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CI~:ea.sE· s~~s(óil·i:X.-1).f.lel'li~:d:~
'ª·té mtrm.~bu:t ~b:$er~r;s·

tb!l~~ ¡~.tr-1~~'.$;~EJR:t.!CJl m1:1;¥ h'é ín
.!~•ª1 ~t?'.P.'f ol:mt:Í~e,,.1\vífli :d.eátll I;>:t~
d.mt.e:d. f~rifi'éJ Céltttl:~~ét:$;ÍIEÚtlté.m~,
~·rs·ep~~tesithé1 m:etl fr.:Qm thi b.oys;"
i~©~ r& 1f11í~~Ws·~'.tl':s1't!dv.e~i~.

iñ~ __ Jtc;íl:rA 'tN7:. Bur
~a.t;d?. t~ .41tlt 1~0111te;m~:xfa.tm¡g;...a~y
·~'.ta~~eSi,.Col1c1 ;still .ae.ut-ersi amnn ..~
'''·fr:o~Nr,~o:oil-the ei'~!é~t.téis¡'l rí:tntl
im -ñ~\.v ,S:x~fial~hatJ~l3'&:eeu ~:e~ti
fief'_·- -t1~-eB.~_"\lT' ':tl'él_'_n_.--._ !€!le~.Ted_-·~-,im
_,__A ••m ,!il,,, _,, .. CY ª'o·--- ··-·--~·. - - ',,·~--
~1l'iilP~:.sil"' l:~f~J,s:--•O:~,r~l;ri.~r..,.~1¡;¿$ray·
~-~~$.)J;s¡ krloM7-'.tl ta hn~e Dew 'r~
l11ítnr.troo ;oopy·rea.d1 tonr:.{);ll,, ~he.t:h
'~r ·~· ncit: itsi :tf~;fn¡g .i's :t~el¡;¡;t:erl
·the: l'.i.eil'l:fh mª·tter•..

:Gln.~~. ·~Wl:l;fa~ J?:1'~S}t.d~t1t,
.l~<'.;IÍl! '¡'pm¡~: ~.I! :L:f;g~ett. ~ ~:tye•r~,
fi?í3ei .the oa;.t;1¡_1ee:r.r'e¡pnrt, :etallii:l@ i'f

s:te;¡'l £ar~~~ntll1?~hfidh ·~~:flt:be~r

a.11t~é'.1~tJi;,p··p;e.~~c~tx¡r>·ortP>te.P.~ig.ms,tJn
'TV an1d ífl. ng"V:~J?~p.er;$1l,n c:Q.rt~nt
:e.op:y~,crTuserver:s;.th.ink the ~iarlfaoro
;raan _~::Su1:ne~ttJma¥ he .due Ior
eOí~y,.;e_ditmg.th ln.a.k:-es1tre he: ,getsJ
b1¥ ~l'JJ\1:!1.n.ti;.l:lét.{;} ~db"O;Q[ of :c.tífi·cifam
'l,D-~1fn,~_h~~rcl P~X;l'f~~tl~,__~~e~üJives
:of B.'t).nmt~J~~we_be~~ n1€etffl.g with
the1 cHent ..B.ento.tT .~ B.awles:s ~gen.cy
fr©t P.:a·~tnn:. .and S:ar.nto:ga, has uo~
'thifiig :t(t! 1s,~yabout r.el'1nr.t cons'.e~
~µ!nP~s~:ufn~les_~hat t~ha.ccnñas,
'fu~er1,1~~i1J.g·~¥ithpuláhcLty mn the
health ''Jittes\t'i\tJn fQJ' 'íl©til.e ':r'é~t:s..

B. J.1{e;y11~lds a{!}es ];t:Ot €¥J?eCt to
~l-¡¡an~e.i.tSi ia;d·Mert1.s,ingl1lld~;eteither
tJ;Jt ~~SflYelfe.s:ar :1li1)e't-Ohl.i.eaa ancl
~¥©t!'I"1;~tller~~t~~mmeut )'.e:t ·en
.füe·s.\;tr~e:~~ .se:1i€1·al's••.t~~mt~ 'ª ..si
lel'lf&l;e :e:cho.ed "!~y \\~illi.am ESif~t,
~l~'en~~'f~1'the .RB:yndlds brands ..
Oif tbe r~~?Xelfe lea.d.ets., :cigar:s



are sold by American, Lorillard,
and Philip Morris. Several offer
pipe tobacco, too.

While broadcasters lived anx
iously last week with a fear that
electronic media might be penal·
ized above others in ad restrictions,
cigarette advertisers were wonder
ing what might be left for them
to say in advertising.
If rules proposed by various

health guardians are adopted, there
seems little for a company to sug
gest but to live dangerously and
smoke the proponent's brand.
The Federal Trade Commission

says it has been keeping an eye on
the situation all along. "Advertising
for tobacco products has been and
is being carefully monitored and
considered. In addition, the tobac
co companies were requested re-

cen tly to submit all .of theh: current
labeling. and ,advertising." An FTC
staff task force of attorneys, physi
cians and economists bas been
studying the material. Chairmctn
Paul Rand Dixon says the FTC will
"move promptly!' to determine
what remedial action it should take
in the pµblic interest.

Atui-smoklng. crusaders busy

Anti-smoking crusaders in House
and Senate have all stated they will
press for early action on their vari
ous bills to put cigarettes under
federal ju.risdictíon as hazardous
product; to enforce. labelíng disclos
ures of nicotine and tax content,
and declare cigarettes hazardous to
health on labels and in general to
bacco advertising. Capitol Hill cru
saders Include, Sen. Maurine Nen-

Sam Elber now SPONSOR editor;
other editorial shifts

SAM ELBER, whose extensive back
. ground in editing and broadcasting
makes him a well known figure to radío and
TV broadcasters, advertisers, and agencies,
has been named editor of SPONSOR. The

armo.u nee men t was
made by Norman R.
Glenn, publisher.
Elber has served

since 1960 as editor
and general manager
of CANADIAN
SPONSOR. Prior to
joining that publica
tion, he had worked
for many years with
stations in Philadel
phia, Cleveland, and
Miami. Elber is cur
rently first vice presi-
dent of the Radio and

Television Executives Club of Toronto and,
in 1963, conducted his own evening inter
view show on CHCH-TV Hamilton, Dnt.,
titled "The Lion's Den." He was also mod
erator of a series on CFRB Toronto titled
"Advertising Column of the Air."
Born in Philadelphia in 1915, Elber

worked as a writer, actor, and director for

Slim Elber

berger (D., Ore.).¡ Sen. F:rauk .E.
Muss ( D," Utab); Rep. Pa:ul A.
Fine {R.., N.Y:) a:nd R~p. MPr:tis,
K. Udall (O.-, Ari.z~), :IB:ills:from
Hous_e sid~ will go to Gammtl'rrC~i
Committee under Cba1rrna:n Oren
Harris to de.dele when heari.u;g~
can be held ·on the¡ hills.
Tobacco has Hs cbam;pían:s: Re:p.

Harold Cooley (D., N.G.j Wüulcl
like the government to finance :a
$.5million i:esearél1lab to .q,..,:uu~.110

tobacc.o éontent and. s:ee jüst how
much at fault the toba.¢c(;}its~lf is,
and ho:wmuch blame gaes ta chem-
icals added. ··
In the stor.n:i of'CQ:i'.Üt:Qvetsyabovt

smoking and health, one nr toha:oca
account has es.caped the spotlight
and could represent a div~rsifica
tion possibility, alb¢it reb:í<:l¡gresS:ive,
for others: Ame-riJ:.anSnuff Go. •

many stations during the ptJ,l.•wat ~.é}its.•
After a WW JI stint Wlth tbe U.S•.M~t;~fü:n:er
Service, he joined WIP thila~elpM;a, ·e:v'ell
tually beeorrríng its director to:fprnÍUo't'i:on
and publicity. In 1951 .he mO;v;érdtó '~~:EN'
as director of special eNéJit:~,ptomofi~ñ~ íit¡:td,
publi¢ity > .becoming..its.pt~rgt~fl)·,~a,n~~~iPi:n
1953. He later worked for '\VE.B:E, 'Cl:evl!,~
land, and WGBS Miami., serXT;in.gceac.htt:S·
program and promotion dfte.ctb.r',,hefoti~
movfo9i.to Toronto as.editot .of C~NAOl~N
SPONSOR.
Eastern. advertis:i11~men .will likely r.e\.

member Elher as writer of a column :tn
"Poor Híehard's Almanac," the pubHca.t'io.ti
of the Poor Richard Chih o.fPbilatl~lpbiti:, 'iñ.
the late '40s and early '5(Js.

Elber replaces Robert M~Grebe 'a.'$' :eiHto1r
of SPONSOR.
Glenn also announced ..the1 promotion of

H.. '\Villfam Falk to mana.ging editor., ;.r.u:d
Cha.des Sinclair to special n.roJccl$editor,
Falk, formerly senior editor .pcf SPON

SOR, has also been associate.. ed.i'.tor of
"Badfo-Television Daily" and prior lo that
was news director of WS'fG St}}mfórd.,;
Conn.
Sinclair was a member' of :the SPONSDB

staff nt the time of the. magazin:c'1s :incep
tíon in 1946.He has also worked for 'VAGA
Atlanta, and \VNE\Van.d '\V.PIXNew 'York,
and has. a1no11ghis cl'cdi:ts many TV an(l
radio seripts and one foatur.e ;[.Im. •

SPONSOR/JAN UAR¥ ~0,, 19B4.
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ADVERTISERS WILLIAM S. IvilAcDONALD
Norman, Cra'íg & Ku.mrnel
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Bury 'ratings'
but not research

W.· HE...N. l first .....·.füaf····.•.te···d. t.JJ!s.••.. ¡ªfhc·l·e·..·'.. ·· some weeks ago, thtt:re ".~trrii .
signs of ·•:;t s9cottd .1·ottrrdof battr(\1 11, B
over the ground of nrre of the most I ,IJ]]I

improbable subjects for n~tt0nal de~ ·ma1

bate, namely (l.Udíencel'.~tth:tgs. J'h.~· fn!
critics started making disagreeabl~1

noises when the new se;rson'.sshó"Ylil·
were ranked and many of us
thought the whole circus was goh1g
to start up ag~~ín.
So far, however, there has beenn9

repetition of this spring's gory speu
tacle of the raters being thrown to·
the lions - but tbe various Impel'i~ll
Caesars have yet to give tln.rmbsup
or thumbs down si.gnal to iI1dicate
whether some or all of .the. rátin.g:
systems will continue to exist To:

• ~OÍi

Word is redundant, ambiguous, and emotion· packed,

agency executive charges, noting misunderstandings

by laymen about audience research; calls for less of

"murky mixture of ignorance, accusation, and threats''

ta

mo
ab1

11 ~ª¡
ita
ho.

You get what you pay for
(or do you?)
An illustration of the benefits of a four-fold sample stze increase a.s relª't~f:"r

CONFIDENCE

The probability that in two out of three cases" a 10 "rating"
fell within the ranges shown. "(One standard error, assuming perfectly random sample
and accurate home reporting. Some statisticians use two standard errors,
or twice the ranges shown to obtain probability
that 19 out of 20 cases fell within the double confidence range).

!SJ

l!o

Original
Sample

Four-fold
Increase Gain

12

8
11111

Sample size 225 900

28
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ttlft:i::t~~~l~~d,, I:te~:ti
·~.~~¡ ;éJt~t ~h~ulp,:~e1 ~f'f'$'k~1~tt~~t
"nil·~~];m~ ..i~11~t;):'~t ~~lif.IJD>l;1}~{!
·o£~~a0m~rall:'1on,,·~~noD~1m~,••s~'edl~l
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tu: ~oti:l!ter¡¡ti:f;©:u.

~1t~~~tfil:fs1l h~~e tí!x;¡~;eJI''fiene.ei
~h~1 11Irif~un:~éf~~nfi

~l'..''klt,tt ~~™®\~'t~~~x~fü
J:m,1:1~1, ll'i>1ua1:l~:í.tr ~&~~~~m...·~~tl~t
;~'.tRtmlltéln;t~:~ 17&e.~11Idqu~:te;dm th~

j-~¡g~zoo~u ~ÓU Rntl t1t:ei>ec
~~oc;¡¡~iíl'~tb:eD ~Jgbta.hLy ~~~~Y

·~)i'Ji;y:d!~~'~ix~~:ttíl\~íí'ltru:tt:!,,JJil.~>g'~Q;ílJ.,
JJ'.r ;~g¡1:1;ra\rzmt.~,;~ite1.lltrt. 11: .s.fty.
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b,e Jj'.a'tti~tllal'lrt~á:cl~ t~·~~p.r~:.ccral~
~iii?~f:<l\~$nh~i;:t th~ íi'í'.tri~1~ü~~

S'~~1fi$ltiOS'i¿tJ br~·aº'aa~tJ:'(ii!"
~Xl!a·ti'O:u:b@nnd t.©: ¡::rr:o.dtrc(;I

'.·."'.'iiiF.ft."'.';t'í%>•1·wh"'•x s.·.·,,.. """ªiliV. 1
"""".. ii.ls...·."''o~;\:/,;l,,,l"_,,_._I\~'-~--- \.8.! ~\...41'{ >s~- ,.,;a-•:~t.,_-¿; Mk•'-<-· ~---·-:;""°-

1'"g. £i·1•r'''s' ti® rf'h'""" ··w,{i\, 1>11 ·E0..·..1'~ ,J' .•.1~ll .e . . ....·\\' ·~gJ~!. ~L•..·. ,!'}Qt~...
l~l!zcl,e(~;bt;p,. 3F:e~if11 il)t~r~:st~ a~~
~r:oiig ·~ J:ro't ~t:il'tb~J ·r~.rrclirres.¡¡·@:E
t1o~~ffn¡-g,,.m:ed1Jt1 .·.h'J .ahSierv;'E 1~i~~
lll~h,;i,~~b.t~n :b!X:.t}'.~d~~sitil1sg:i't'lfJt 'e>;tdry
:eh~~~11~r~tm'ª1'oªg'~'ri5;ªitd JY,Qªti~~r~s,
!\~faci:,;¡¡,t? :s~'littlf1!1;11s· .(')'r p,lf:©:gra~$; dttn:i.
~crm~ ©t.tt.i1um'.b¡e,r 'One, 'l;,.:nf ~ds'O 'that
~b~·i~~crrixlJ;J:étdallllroá:eló~8'ti'~!s'en±r~
m~ttf ~¥h~'~e ~hr€1Ste :is "·the

118~·~.''l'!!l!Hll''!!.

·~1&tlm~~m;m;p;J~:
:(j;'fl JY/l,'(!j

"~'lilM ~ ;J.,,.,,....'°" ·t· .,
"~.ifl;J;lilf lX/~'fS•,""<~O;· f1

:~~~~SJ -~~;.~but, t1uS; }8 ift..e ,.~·~· =r

tFLng~·t·o lJ:g. ritrp~:&:tttdta.
mtis,t fl~lf!~.

~-.,-~J:\;~~~~~,k~it:11íif~W"''~~~~tM{J~:\¥:r'.,.:¡,~.'l'li$~-;;,~t:~~1i~~~Jr.®llk'W.@'W~~

&e'O'.fli~Dit,;¡~;~Q'~i.r.~~ t~ii

prtblic· üat.l;!tti:s.t:''. And :thc11 there
ar:e the m1~c.rg:etic.l1cudl:í11·~~hJuTters
i\Yh.rx.1H?i.ntcirest is to keep the pnt of
C(~üti:ú~crsy~tilla-bJ?ilirtg:,. gtí le•l~t
~rntilthe,y· pan .grt a gncltl jt1h w:itl1
a bx.cra::cl@aste!r, .e.Ir run ;for p.uhH.e
ctiñce; en .their '''rcc.ri.tril'y o£ f'.o!:l;rl1é.i;.s
11,~1bliclilcvcit'ion,
I ;1wpp sr;1mc of thG thr1ughttr I

@:ffa,,..r·i'n tfa:i's: :article 1J:Iay htilp us, as;
~ln.ad~ertísí:ug :<.1~dcommrrr~f.C:ofio.ns
h1düsti:,y>. to.cJ~u.;ífy sn.1.lic :pf the, mP.tc
~1np~1,'titrrt~tte~tJims whc1t·.we .pan
0:\.11'5.;e'lv.as separa.te fact knm fio.tianj.
arrd ;spot. :fhe Í;rrn:tinwll, illogical n;
ui:lrem.1 isSlues i'l':tno:ng the mal and
~·~n~iblelíocll, we1 iQ;.Ht p!Jt forward
or.et'.líble..argtftt'te,n'ts and a .co.nstru.o,.
.ti:•te platfan:m for :ac.tfm1.

M~ thoughts ahm1t ratfo"gis:were
~rea.Hy '!!J.':i:mu.fat.ed by some :cliscus
síons \vi.th. m)l' glíod frien~l Ffi.lnk

Bl GGE.R SAM.PL,£$ F.AI L TO
e.UT RiA.l!\IGEs,UB'S'JANTIALLY
R .C. "h ··a 1· ••\;;/ne <tt t ,~w1. esp:r:e:a<:.. m.1soeyncep-
tiuns abo:ut data from samp,Hng is
'l .. . ·1 . ·11bt :tat ;tilcr.~~.s:etfi. ;sa,mp ~ size wi ·y
;itself rádfoally lmp;t~1ve ,d.at~valíd
ity·, It is. ~:rm;!that the éharrces of
fr.ea.k. r.esulls ar~ :r.e:d.uc~d to. a. pre~
dfotahle dtrgree;, hut: to get al'lY
\vt>rl:llwhile impr:oy.ements, :sample
size (and G'6st£) may have te~ in
Cte'.ªsé astrona:mically, with dat:a de
Hv.ety Slowetl,. et.~.Reseamfu~rs lrav.e
a h~uilyappmxi'mate formula that
-shóws th~ ·~range.of <;íQMdencé" or
s.tandard ,ertüt of a.par:tiítulat rªti;11g
·d~~JiD,~sfo proportfnn to the s,qµare
'fo.ot. of 1ihe int;rea:se in s~mple siz:e,
.a'5'Sl.!ming all other factors re.n1ªm

-- ':t_. - -.---- - - -.-----',' - " - - - ' ----- ', ----~-·--equal f1~cé· 'S·~Jl1ple (epre:s~.rr,tat1ve-
ne-ss"'accurate: ,ho:til':e data, and foffil.
'.filatiE>fl.~ etc~).,TMsichart shows rela
tively small d.aht i.rnprp.v·ein~nts tor
a t:bnm JJr four-fold t:ost ínetease , ••
h"' "f . £' ~·k'l't rs que:S:t1rmo e'.~l"1:0.Q.í1H'c:t,J~~s~.1ify

' '

~s fre:q.uently (and 'CoJ:wenieütly)
oi'¢rléuked,
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ADVERTISERS

Ratings-grading by whim or fancy

Boehm, director of promotion for
RKO General Stations, at a time
when we were both preparing talks
on this subject for the Time Buying
Seminar of I.RT.S. Frank was the
first in my knowledge to advance
the idea of an emotional reaction
against "ratings" because of an am
biguity in meaning of the word. Re
searchers know quite precisely what
they mean by "ratings". It is simply

the precenrage of radio or TV sets
in a defined area which were re
ported as tuned to a particular sta
tion or program at some point in
time. But often non-researchers use
"ratings" in a variety of meanings,
embracing all forms of audience re
search, while the word's meaning is
even further distorted by emotional
associations in many minds.
Just look at this word "ratings".

WHAT IS A RATING?

1. Total Audience?
Sing Along with Mitch - Feb. 17, 1963

NTI . . . . . 23.9o/o
ARB 24.9%
NoTE: a home qualifies for inclusion if it watched 5
or more minutes of the program (ARB) or 6 minutes
or more (NIT), percentage of U.S. TV homes

2. Average Audience? ( Tv homes tuned to program
during average minute)
Sing Along with Mitch·- Feb. 17, 1963

NTI 18.8%

3. Market Division?
Sing Along with Mitch - Jan./Feb. 196.2 NTI

National Average Audience 19.9
25 largest metropolitan areas 15.5
Medium size cities 24.1
Age head/house under 40 12.8
Age head/house 40-54 13.9
Age head/house over 54 30.9

4. Audience composition?
Sing Along with Mitch -- Feb. 19.63 ARB

Avg. Adult male viewers per 100 homes 74
Avg. Adult male viewers per 100 homes over 49 .... A5
Avg. Adult female viewers per 100 homes .........• 99
Avg. Adult female viewers per 100 homes over 49 .. 55

\Vehster gives four d~fiuitious~ the:
first bvo of :\Yhicht¢1P:tetQ, ooili:tl!l,r.Y
ch1ssHica:ticm.•Th¢n,
"3 (a} r~fri.típ~e'Stímate ar ·evaluar

ttan: standíng; fb) a.~ e;stirn~t~.of tii1
.indivfrl:ua'l!sar b.usiness ~t'e.cliitar;¡¿dJ.'.
responsib·ility.

4 A stated PfJ<J1'4:ti'pefürz,ft ·of ({Ji•

machine ex.pressible i'n power uni't:s
or charocterli;ttcs."'
The last deffní.tlou ma.y tela.te 't~

audience ta.tings in some·minds, but
not many, I think. It brings .mor.eto,
mind such terms as "horse power"
or "megatane".
But the 'im.precisedefínítioli of th.e

third one has all kinds of ·¢vocativ~'
shades and subtleties. Doesn't it re.~·
mind you of school days,, .maybe
those grades given by a.teach.er who
was irrítablé, or never liked yo.u,ot
for some other reaso.ti g.ave yotl
lower grad¢s than yoµ deserved? Ot
maybe a promotion, or recommen
dation, or election to a Club when
some mysterious elite cast a vote ou
your eligibility? Or some outsidet
assessing the credit worthiness of
your organization -what mom is
there in his rule book to assess p.er~
sonal rectitude, or business acumen~
or leadership, or a. company's: or
ganizing power?
John Q. Public is more prone to

these memories than people in. our
industry and is even more likely to

t " 0

. " ··1· . . • f··· ·t· K tresen ratings , wnen, in. ac 1 ra..
íngs" is no more than an expression
of .hís vote. He hears of program
ratings and understands Ihém
vagu.ely as put out by some kind of
self-appointed Hays o.flice1grading
broadcasting by whim and fancy.
At least that's his thought when his:
appreciation of a program i.sdiffer~
ent from "the .rating'\ espec.lally lf
the broadcaster makes some change
in the schedule which is attr:ihnted
to "ratings",
The fidion is of grading by whi1Jl

or fancy. The fact is that "rq,tings"'
utilize proven scientific prírr~íplesto
assess, to know degrees, ;vhat the
people's vote has been ...Not their
likes and dislikes., but their ehoíce
amo11gseveral alternatives. John Q.
has at least more choice from lús TV
and radio set than a.t the poHsi an
observation that may 'have .eseaped
the políticia.ns,
The ''tlcenracy'' of today's syndi...

cated services is another whole suh
[ect in itself. 1can do..nn more he.te
than ask for mol"e seatchí::ilg self··
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~aJ::r;dn~ti:l?m.~~:ait :clClJ~r:Iflc£ 'u:a:~au
~~;)¡ tlíf
xart!2~ l ~f!Jtb~t"~L~l:il~~r~~
w~~'ti "~&tl:~'.Qi~~'$:m'. ~rf!~*tJl í,ii;~1:1.~
,-IíQ~l!eb.~'\l':Í~rh' :r~!'l:~a:ni1~r1!'l1.Watl!l;tl!ctr··
r~ :iJnjtt.l$;lmgfi:f,i.i!E. tb:l11t;f;;@~¡:n,t t';~r;,121)J;1{1\~·1f¡r:uect1tt
~t "@,í' wi:Jm1mfl1Affi!2Wf.

G.o!f:r ,,.,. ·ih· ~:t,~·t ~~1s;r ·
. ;;,t • ~rn : ..rl* .:.~ i@ ;, s 'tl.'. ;:;$1Í~~·:~~:~

!~""' ra ~,, •.,.,.,,•.,...,
JY,~ ·~'-' lL\~JP:t.s.~-

ítcal~r'>Ja:11nt tm~;sirM~nmtit·~~..trti.e~r=
~a:~£ilimá:tb~}!:~.T!r.&rei:m;m~1t:b:.e :a~t:J:t~xd:-·

=~~!!~~!~i~ttt:
~be "'JJQ ~~.~ r·~~:íJj11~~..~=Qtij'~

1'.l;tl!q;~ t~~t~t~·~~~J;tbmr 1ª;X1ití~©ncz:~'
iltlltta. mili}• '°feBitiln:am~'.>1mily. ~~~·t~
11p.1• tht>~e1.1~b:o ·tb:eiu:~if:··the'· ~~:erze;
. ·fi~~· j m ' -ii ·i ah y ·1ii~W'"ll~t:;;,~,,~~~
~~SJ .th:mt'tetfm~sh-a~~n:flru~man

••!'~Xi; á&hmáifie~:nll!e.~~us~:lt
~1:1£Et~ K~~a:IOh

~~~~it~':t:~,,,""~'"""""',..\'\.TJ;m~~ ·~~J.~
.P~rta:b~e~..X~i~~~~;~~l1·~~~:\"~t~~n~,.,.,,,.,,,"',,,,.,l:,,., ,.,o··"·II. 1P@·s "''r·"'·· .,,,..,,.,J:~,,,.•.•..,,,.,,,.i"'~·t·1·-1o.:;:N'uu~11:1Jib.,,1:; .. , :u ,."''~"2, '-':u· h"'•h,_a\Hlüli,bJL"'-"\.;.\,?· ,,:,,o, ·~

~d~Sl :~~ !Bli'JL!p11tr¡.

,~e.r!ll'e:~l:rol!I re.ii, .!/Jm;r:du_r~'SJ
l1~1t:m~imet(fQ:t.:i ,ew~(ltfu.er (@Ble

:Iat~te(II:xád ..hérci:i~~I&.ití: f1&ís all:ea ·oI:~~:~::~t~
·-¡~¡ª'1~Q;l);~~£-.tl
rm~ ~'.'~h~f'¡¡t~ r~~~ii:e~rit~'
1JfsÁ!atll1·l~pnm ~'Siwei: "Wflil~ i:t

io1 '}¡j~..~;i®~' tasi '.bi~u,w•fth:·G1ut
. ,~~!~~;~'i~x~n~lt5~a:b:1lit~[~~'·~i;~:~i~i~·;~111¡,t~

~i~.~r·~lre'T~:e·7~í~~ s~}lJ~;.f P'~~;l~
~h1clh~~mb1ish~,thes:e; ;t!tmn-!cle:r:irae
Um:i:t~,hut IX:f~:l'aif,~to :~am~;,~ro:~~i
~ \f'~~~~b ~m :¡;;~l@t~
:eil~1..hn:pr~¥eti, ~ty~#'aÁ~'~~..·fb,~iU;-·
:f:ll'.í~Í!Í'!!l~dliil:m'SXi, ~'b~ IDt),lJ!nt~tllt;!.~};i
.lrsm:t th~tt: ·tli~;h.::eú~Bts: Í::t.i©cm..;ÍJrt-

Ji." Tiflt.~?J:~Jíifí¡r~~:©r!Fb!Jlllft&2e'.~~mff1)1!@.1..;pr' ilC .~

~"~fi;.,'&/l~f/! ;rtf :ffiiil1flif, '.~~¡
·wm "'--.J. ··;fifri,,.¿l,,¿X!J/fJl.ill.fl~:i'i••.

~i~'.01/J:~:~ltJJlí\;Jt)f.~171¡ ll~;Gj

lf t~~~~ ~i:~ :!'.t~.t a;e¡b:i~¥~e~,~t
d'tJB~tí't :matter what ~í!l'gf~:t,rrsam·
~l.(31 . i~:~~tlIha ~on;¡ ..Al sam;ple0a£
ralroos;t two millicni in 1'~3.B·'Wá:s:

~fl·{(t Lanil-~fl: ·r~):'
·(;1rv~rw~~lnrín;g,lf,:a·tr1w

~~~~ ·.TlJe1 ~ampl~ ~s-g}e~tion,. ~as
iiai-1;~.aIIJ~lr:Í;8fl;,t,a.~ r.e~ufoed. bJ the
te~t'&~G,~~s;~but 'W1á\'B: ll'rnl.te.cl. ta:~b'tln~
:~Wl'í~ra~tnurbán...at~~~~wh@ ·were
pr~~W~1it~'.f:J.t'J~J:l~pJil;>'J!jlíf§~p:rff 'th~
tím~, ::et~n:C'e:~'ª't;l; t;J:t:J~teprewev,.t;.rtíye
sl!lm;ple:, r:~Liltin~ f.o. the: wr'tl:ID;~
a11s~ers.

~~~.,¡&uin;~~
·ª'l¡y g~~~*1hl~1·.a:c:l!)'rcl.iDÍ: •.~. ~~Wg>R
.~hdf~~ín.-w p:rt>¡~ria:ms:I'.n cz.gmmer;cia:J
01peratt©Jn·t.o:da,yni that derí:ved:f~om
:ti.: óJ~it~ tnst:iJ1j;tJ:ID:n.•Álí.~.q:u,~ifíor.i-
·~~.ti~,~~·~t·...~~~bnxq!i~~...~:b'~lher:~~
il¡l'~,~lr~'.i~W~£~~.~~1:~·~.~flli~i!)t~f~d,bJ'
dí;rw~is liab1@ 11<t1'umª1il,~1);~1rs--f-0r
éN~pl~~ £aul~' mem'O'.r}",d~Ttb:enate
mlts..tal!~mléfl:ts~s:tiTh:<L1.atts~i'ciruB1~r eJoJ.t
'ª"""'""'" íiJ1B,u~1'J¡~~ :il:r:t~r\?i~wer.,.~
s~r~t~·.~l~~:s.~~1x~~;~<l~rli~P·t>Un~
~£!}.<:R~r:.:il.a¡¡entl~ tbin~; tElis ]f.O!;n;t so
:Ímportá::u'ftha:t :it'h~sir;e~:enf~fTIQTV:ed

:~~!~r..,e~a.·~~~~t-~~~~~·~~;;'ª~~,:=.~~1\e, ....a~:e .ts 1~en ..s ,a, ..~i1able,Jtl . ne
~d ~11..,~·t'!i€1~d~t:'\1ll~t~~nF~~nk~
lím w~ul~. :h:~~..tll~~~~, ~£this ,i:~
I1Já:xk~~l,e1de~1ela,pm~llt'.in th~:T":en-
'tf!~tl't~~l'Í1l11:(i~};'.a'.Llf; t~~..~&i~f~©1Ins,el

1f:l; :Hf:>il11s~:ln¥~~,ti;§¡~tin:~'lilt1mmi:tte.~
i~#~p~ft~tl.~~..~~,í~~&~:WhP~mtst~
'trs1~,'.~th~S,'ca:rll·~~·~'s~;'f~".!w:Qni~1r~h~t
~w~~m lifJi;:, ·:e¡Q.W7i~ :kfi'{j)T~fVtilinf 'fh~e·~
llé'f~~~~Jr.~tll:lsj:u~.t.·t~~fi;t&~r;fil! th~

~~.fi1~J,';ktii¡1m~<!il.~ tile: :a~

lf'.illir.mr S.MaéfJonald i,oütcd N.arrnan, Cr:qig ~
Kt1w'm'2:1 fn .~Jí't:'C:mftetl9Jíif JfJ.UQ:J¡.ringll terns:
ari!thtire A. C.JVi,elscr.i.Cowpc1r.i.:y, w,hcrc he u¿m,
{!cr;Q.,;uu c%ec1J.tit?é Íll. cc/i;att?é af New. York
'~llili.onólferat~'or.is, {n tlie sprir.ig, Muc])f)naÍ<l
w'iU ·nm.ve ro. Lond.o.n. to bcco~c account
süp'.ér~v~sorut Crqm!• .4d:1;re.nisin:g>f:uJ., Norman.

Kunz;nt.el's•Brítish:associate. For
the B:r:it'is}ípa.sí.Lion ?Will r'epreseni

<.1 .1etúrtt :ia. ha.me.. 1R.aíse.(.lqrJ({ erlwcate.d. in
E'n,gZand, ll:tacDoMZd hol<ls ·a.degree ·in
caot1omics ·wit:h honw.s lrnm th.e. Uu.iv.ersity
fl} LtJl)d'fu1.. P:r.esently, .he. is leatiilng NC&.K.
'<lpelf(Jtions iti pÍl: .areqs. £11pr:eparatfon for hLil
ÚJttfifon. assigntneitt.

knowledg~ by those who.se job it is
to know petter? ·

B.ut let'~ give the counsellor the
benefit pf the d.ouht and as.sume,
that he is: ref~rtin.g to th~ :fact that
the meter can only report set tuning
in the home. Nn transístoriz,ed ver
filo;tlhas heén developed ·that l have
hearfi of which will r~enrd poI:table
Bet~usage, Nordp.-es the meter reveal
the set whfch bfare!'l away with no
Jistett-er; .nai.'· can it .sky whether
someon(3 rt~ar the.set·:rmys:any atten
tí:.QJl, 1Qt looki;¡at the OQroWercials; pr
i1s, impelled by the co.mmfil:efal t.cl
bu)T the pxadtrnt.

So tb;e meter prnvicles the only
<\lata free fr:om human mfareoordin:g~
hut ..ft is incomplete for many re
·quirenwnts. Are we then ta .s:aerilice
thís re ·hni' · e for ·bthets op.en t ·un:-........e JJ lL , )"·O
krrown degrees ~f error ·from the
is.ample f:amíl¡ bea~rus:e Qf a preju
di'.e.e:;against meters.., ·or :the pressure
fo provide more data..than set tufi
'ing? Ls' Mr. ·a.o,w~adYocating on'e;
:ofthese, ~erro.r~p;r:onemethods?' Or is
he really o.ppaBed to any an.d all
forms of data gátherfog :about au-
1cl.J~xtces'f ·
M.arketfng •and reBeareh dep.art

:~ents of: au\'~rtfaer:s:.and agen.&es
hav~ been ~trivin.g :toheo;om~ more
kn'0-wletlg:eglJl:e a bout their pr.od-

'd' ·1ucts :austam:ers an · potentía cu'!'l-
téJm~rs~.They knüw a great deal
:ab>é>!l:t th;~ki:ri:ds~fpoopl~·tb.ey w:.ao:t
to, ']Je, di.i:e:cfing fheir advertising
message to., rand.media .d.epartments
:are,fücreasingly· .c:alle.cl up.o.n los.up
nl'!7 mute1 '•if:~cií'&e··ªefinfüon 'f th..1"''" ..... El . . .... . . ..... Q .. e

l!i
•I
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P.DVERTISERS

Cost efficiency more vital than ever

audiences to the various media. This
leads, in addition to a boom in busi
ness calculating machines, to de
mands upon researchers to provide
the intelligence the agencies need
to plan their advertising campaigns
properly.

It is not just a question of decid
ing what kind of exposure to the ad
vertising message is the best for
timebuying purposes, but who and
where.

\Vhere does the old-fashioned
"rating" fit now, among the demands
for audience classification by family
size, by age of youngest ehild or by
income ... or by education, age and
sex of specific members of the fam
ily ... and where they live (urban,
suburban, rural, farm) and how long
in the same house? Not to speak of
30 market reports, 220 market re
ports, metro arcas, station totals,
market rankings ... the list is
endless.

"Intelligence" crucial, as always

As never before, the agency and
advertiser need good "intelligence"
to aid them in the efforts to put their
products and services before the
consumer most effectively and effi
ciently. This is the purpose that au
dience research serves primarily. It
is an arm of campaign strategists at
agency battle headquarters. See
ondly, when a price is put upon the
availability of particular means to
contact the eonsumer, audience esti
mates become an evaluative tool of
cost-efficiency. The process of using
audience research as a means of as
sessing eost efficiency is no different
in prineiple from millions of other
buying and selling dceísíons made
every day. It is an integral part of
the market place determination of
priee by competitive bidders and
competitive sellers. It is a compo
nent of the most basic process of our
competitive, free enterprise, ex
change eeonomy, such as is left to
us in the sphere of private enter
prise.

32

This ís one of the most .inrportant
distinctions we rnust recog11ize in
this "ratings" business. Audience re
search as a part of the buying and
selling mechanism of a cornmer
cially available commodity ..(time),
relates therefore directly to the busi
ness operation of a broadeasting
station. Decisions in this area bv¡
station operators are subject to the
normal criteria and incentives of
commercial endeavors. The incen
tive to maximize profit (legally) is
the normal business objective and
may be called the "private interest",
This may be in confliet with the
"public interest", the station's obli
gation to serve the community and
conform with licensing regulations.

The "public interest" is another
one of those vague phrases which
are beloved to politicians, perhaps
because of their vagueness. Its
meaning changes with the shifting
winds and beware if your wind
readings are wrong. In the old days
of free enterprise, private interest
was by definition identified with the
public good, and the maximizer of
profits was bound to be serving his
community well by providing what
it wanted. In broadcasting, this
would be to appeal to the biggest
audiences all day long. But the
"public interest" in broadcasting
seems to require eatering to all kinds
of minorities, and to local and na
tional pressure groups, and the
critics, and heaven knows what spe
cial interests,
The attempts of the broadcaster

to "balance" his programing falls
clearly into broadcasting's Function
as a medium of errtertainrnent and
information, in distinction to its
eomrnercíal operation as an adver
tising medium. Any decision to
move a show for reasons of "low
ratings" is likely to he a dceísíon of
the "prívate interest", and only im
pinging on the "publie interest" if
the opcratot is one of those olcl
fashioned enterprisers we were talk
ing about. There's no use blaming

"ratings" if rnh1ority·1:tpp.Efq}or "b~f~,
anee" programs are pro\ddecl hy tlni
station ,operat~r to meet. his ''puhlfe
intere.st" requireJ.nénts, and if hr's,
commercial. in.stí:J.1t!ts~te such th~,~
he would sooner make more prp~t
by p1'0Viding more .popular fare.'.
The fault, if it is. a. fault, lies \Yith
the .hroadeasting licef1sirtg ,systenlfü
and the confüet ..of public and pd
vate interest that has been .s.et UJ?5
not with ''ratings",.

So let's face our i-ealiti.esa11dd.l~~
miss the yearníngs ofthe emotion:=1:f;
and the special pleaders, and th:e'
critíes.

ffi'

As long as broadmrstíng is paid
for mainly by ad.vertisírrg ineom~~
audienee size estimates. will he re-·
quired. The better the estimates, the
better for all eoncemed, buf eeo
nomic practicalities set a limit un.
this. The audience estimates •.villbe
needed. by buyers as ''fntc:Ilígenc:e'1
to locate their advertfsing t.airgets.,,
and to assess the value of the tí•m.e.'
olfe.red. The seller will need the
same estimates to help price hls
time eompetttlvely and tó give him
a profit The resea.tcher is obligated
to do the best he can with the fo'lld.5'
available.
All the squawking and excitement

can't alter ·these facts., qr t.enl():Ve
them unless you are prepare<i a.Isa
to remove .broadcasting ...from the
co.mmercially-operated sphere oE
the eeonomy. ...

But we earr remove some of the
trouble just by getting rid of that
one irritant word., Hr.a.tings').And I
mean the tPOrd, riot the serviee :su
loosely described by this tertp tt>.,.
day. It ís redundant becanse rs:t.l
much more is done in a.udrence. r:e
search, and wil] be called for fa. the
future, It is inappropriate bEfeª-useit
is ambiguous. and emotio11-'packed.
It is an embarrassment because• a
strange allían~e of int.c1le.c:tu.é:l5,
pnlíticíans, critics and oppotttüíists1

have seized nn public ignorance a.nd
industry confusion to create .an íSstte
and take another swipe at Broad
casting.
Let us bury «x.ratings" ~·bt1t riot.

andíeuce research, "\that we;need is,
m.o1\~lntelligc.uc:ci less diss:lde:..rrcI~..
\Ve need more cleat undcr1st~üdfü_g.,
less of the :mnrky mixtqt.a of í'g11<dt
auce, aeeusatíon :and threats, llat-
frrg in paccm tC?J.tflftflS:<':JJ.t,. ••
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Mer:r'ad.:~l ;pr,o;cUJ:;t;ts. ~~.
1'b<1 p:t"':svi"Slll' •4 pH"'D~durc;it.s
T'!be:i l~i«~ ¡~hlil:l1£tñti'l1i.\íi lltil:lé~~8
lfüJ· f;r¡~lfilf~zr,ff!>;l''
t~:íJl§'tr,,~,
Art~~ :a.~fl~íli\vlrí~fa ~wmh:e:

Jiilme:cl "fu ..fID,~tt :~i11a1'adeT'Pr'®'du1e
~ :t:®:mbíita:t.]~n :af' f~ü
'0..·;··"'.'.·.~..··:.·.<JI¡•.·. ~ .•'.11 1ti'.ní:~. "~:tt••.•<t". P9fl:"""ÉY"'~'.·.· 'i''.'"1:;;1lJ&r:,t~.-~~AA.. "'-'~"-"''º· ~'!,_,__:""o-2; ~~v';,,~J~l!J__,___·~'"ªf?. ~µ~-~-"'

:o~~~i~'r~.A~~am1>01¡p:r€!'Bíéle:nt ~£
ditii}] :~m'hí!lie,,m~e:w~d'th~t.~fatitrdel
~ l~O:rldiJ:r~~tl: .1aW'.ud;u.~f~ent£íll:&:'7él1
flll~m~~uªm~4s~:u~~~';i.~:>J',~niggl'.í''1:r,~.
tl~ ~:t1[(ljt~··~~li\1 ¡$(E}¡:t~lr(3ll1¡..
~;;&~:,.m~fa~;~:S! 1:i:rJñl~¡o:e:u:cre:.~'1lt ts

rem:~iCI£ fmnr ucew :p:c.&,du'étl~'w:hít:h
·:ad~l•wí1l ~e:l~t~t~tl.tí"S :f&a:t'. Th~,

·:·""l•'"''r: i'<T;;:l·.·.rd01 Ti~.·,. ~.tí' ..Jii.;-JF)ia;s'l1..•írr.fi,~:.;xe.,sm~Lt1L.lid' .....•..• ..• .LJ!<le1 ..... !o\i...... ..• 1\1,,

b;t;ttt, ~'til·~,t~~~. p~dnftl't~
la~.s"':hl!liñ: :tl'ir.crn·~n.a.

1~l:pleai:x&l: · tm
h@':m;xm~l~~l~·~lx.am~(lí}©e:t1.J@•tu:~
', '•· :.:.. .; ",:+¥~:··,'<• 11'/'.h~,··1··.. ,:~ \~:,J:f1''~ "·,'rH':~~:.~e. ~,pe.J:~d.aft~ M.J:µ~1..t'll:N~,~···g;R•w•!il'"
a·u:i\1 'F~ ol~'ii>•m•.H'\li.11'ªll•.-.¡<ri1~1··.,;.,., •·i.ttí'.J '"'' 'l:I''""'''.-~ b: ~~· Q;,~,;~ .•.~·1B:,~~2',g.: ,.µ_:g.;. , iJ;~.,.'"::,..:,"~º(;.l¡~9' '/ e ',P°'-¥·~

. . ..,.,.. l0;t1~1ars1
•1~~:omp:l•lJ'~e~th~tp:r~o.:P1'

:aud wlll 'b:e· :mt:rixd'tl~é'.d f'it ~1te
!~J¡1tíii~.

•i"J:ll ·.·"'"'f ~:.t'lt·. ¡;e ·1.,,,.·1=-'"•~·r·''1•1rarlEil.::<ii!!.l"I.~ 'ª,..,,e'""' .. J'•a "'-•,~· .. ~····'·

f\,,"'.'I ' .... if.'"'···· ..... .. ...•.•••• ~f··,,...,,.,A..,.,
·Qr ..a1s1,.J,n1 ~('ª:~.·"·~~~
¡\, 'é\V:i't;J.~~fj1;;-$iah~:m:t~(;l~,ei;ti!8:~rFep.trrts
l:r~ ha:&1':f~.und...all :azd~e.vti?&!u~·:£~t~
. ,,¡";·;M' . ' ..,,'(,., ' , '~1/1.;·. ·"""'\ ' i' •·..'tl:;.:, :~!"11~¡:·:,i;•l;' ·;·.m:t1·..a ~mn1. iru .d1g.,~1,l1~.e"'.e~~, 1n ~.cl~.
~~~~©:tfillí~10;f~ ~lilil:ll ~f ¡~p;~~iJtl~

,~¿~~~~.·.~..~,)¡>:'l'~tl.m.m:u:j;:iil:\L~m¡g~md, Ú@:au A.B's:n:~,~
i~i2tf8'.iJJ..rigfttr~~·;~H~:edthe s:p.~u18:t'íf'~
.lkfJ\;;,. ·,;•'I;,',· ··;:,·;;;·#f"i:;;.·· )''\;.iF,·'tl>J ··,:,fl i1J··1i1JJ..;w, ~* .~.~e~,~xme ~1!4i~Ji1!l... !;!>.. . "~·r;:\
hf ~~í'·' th~ ~'~t\itf;J¡U£ílt'~:~lb~r·w~ti~i\i~~~~t ~'~r~~i*~:m~·th~·i.~otil~•~1~hell .~yaiéJ..he
·\Y'~lilrl s:jío.mror it XE ·th~B:t~tÍtln:
': ·.'J,;l' ·-·..él'··, .•. ·!Í!~· {q'l,4'li•''d!<. ·'':''1 ,'41· '~¥\~lf!í!\1:p!t::Q.1,;1!1~ ;¡1,~W~:a:~"'ª':t:.t:Um:t~t;J,,0;!,í:;~
mm~~1;.¡d~~,~lti~b:r~l) ·Q~~~[iI;I¡~.hf$+

yÍa; ~Elll:QffJ. Axelr.od As;Soe:iates n~:.Y..t::)I ):'~C:ently
nili~r.ed ¡:¡ha:rmacis:ts ..a deal.et f11c;enti¥e: eonsisting of sets of actistieall~
gla:Zeil e:~amÍe qo;.fEee;mugsik®nrJ»cg n¥e {aro.o.usmen o.fmediehre. Use;d
"t1·~ñtíe:dfiQn'wiit.h.~h~ sií<f~. .of Joh'.Ff'.$'on!s há~I<,pla.stets t.o ·phªrma.~i·sts,,tb~y
were manll.£a:i::hu:e:d £pt J&:J h}l Ua;nt.em¡rurney '.Cer:llm'ic.s,Chatham, N. J.
Th~trt.u§$ f!,!a·~µJ'e:!JHÍJJ.pq,ci:.at:e:s,. ·Pasteur, ~lJ.11.d tlre· b.a'Ck qf the lmbQ.tep
des~1t '.(ábac.vi):, pl.us .G'{Jlen .aud Lister .. Eaclí ntug had a differeqt .head.

,n',,,,.;p· -.e· "'r: 'M'' ·,a·· ·t·Q ~•••••o·· ..e:·t·· .¿, o···u· ··,d· :~··.·e·.'·t·' ·f· .•••••.. ,.,. T· ··r·'·1·..•••••.•,~'~, .:: / ,,~:·\, .J,_ ',. i .:·,,-.-·~,,:,Jiiii¡¡¡~~-; M·M~-"7:~, ~-,.'.~} ,,.' -- '''."--~--".: ,.,/,;~-/'· - •• e J,~"i/·-,-, - ' -·>'. <,·~;

~~p:~r·:~;('l;\t;e: :C.b:li~ag!:>'~¡;Ji t'Iivi~iqn,:Q;.f' ~!lle:t~¢,, h'.a~ ¡t1~i)qµrtged 5óo/ii
iaM:wfülll 'ittBiílceas:e' o;~ser:11!E~~·i':Q.U$i1at.l' :l;jü'Clfgets f:!'l prom0'te: ;1ie\\v ~iroHie; ''.l'fio

~e.clb:~ .t9l1U% .lm:ast :in. split: '.I~l~~~iu9Ju;~.~pr1,l Jn: ~Q
f:h'eml}.<3... q'lJ~."'':n~1.ts1de:sig,qe:.t\l·tt>. :&t row.•' ¡gr'i:p~" the. :füímualgf-1 h:i
f'.~ntnm Sll'ttb ~~; . S®;fl;tt:Sfi~urE{S ~Sl.·~o~t il'.trds ·.QXthe: N1.Y1

... 'b:q~J.,i.tr~,cfüaim.n.:Ct~n'C'ª,rJ:~i:.~:t~n:111is:~ti!~·"P'l!o·~pó,·~Qq~ªl:es; ~Jiél
;go:lrE~ll:tfmiJJ'.tí:UUs'Ia:atlls .~r~usfna'tioyg:tll:e· ~Ill~; ~an~'~t. :Ihe l>'~tlsGo~·e,i~
Jt!iim~~d~ ~hll~:e~....._.511ro;, ,lll~gi!din:íi !:l'Jxd, El!:!~k~,--;¡¡¡II t:€tª.íliQ.;g 1it th€
sn'mfé1:~ce1 Me:fiwl);i!k: TY?' b:e;gios! :&l:au. .Li: ,&u tf:S:S:' !!l'~M'e~'l'.lla. :~.elr¡¡e;[!".:t'oil
··~···f.. ':E· . ; . '. ';~' '' .·"'' . ,¡¡,,' . . ' .. ' ¡ •. ;J •. ' . ·' .•.. l .: .')d 'l ..I.N .,,, .;."ª~~olt~· ·~Bl't:Í~!l~..'W;t.tb ;[Je)~'5.p'~P€1'$2.ªºy ID1l~·ªJ.:1!l~a sº' s.º'J~º::e:\!.
A.li~w:e.an~ ~t:mnQs•te, :-~ ·u~e·d~llf'Q~:t\3~t;'.;~m:& .Bf€ldit'i1Jt ís; t'h~ :atl agency
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ADVERTISERS

New SAG contract brings added
commercial cost to adve.rtisers
Advertisers are now paying more
than ever for commercial produc
tion. Last week, a joint committee
of the Assn. of National Advertisers
and the American Assn. of Adver
tising Agencies signed a new three
year contract with the Screen Ac
tors Guild for filmed and taped
TV commercials, retroactive to all
commercials made after last Nov.
16 and effective to Nov. 15, 1966.

\Vage scales for on-camera com
mercial performers have risen only
slightly from the last contract per
iod: Actors will receive $10.5 for the
first use of their commercials in
stead of the previous $95. This $10
additional fee covers both "Class
A" program use (over 20 cities for
each 13-week cycle), and the so
called "wild spots" (each 13-week
cycle, and not including New York,
Chicago, or Los Angeles).

Class A commercials must, under

the new contract, pay $70 for the
second ose (no change). The third
through 13th uses are scaled at $57
each, also no change from the last
contract. The 14th through 20th use
fee has been raised from $15 to $20
each; 21st through 26th, from $10
to $15 each, and 27th and each
thereafter, from $10 to $12.50 each.

Session fees were ta ised from $9.5
to $10.5 for on-camera players, and
from $70 to $80 for off-camera play
ers. Commercial actors will now he
paid double time for Saturday work.

A new anti-discrimination clause
was written into the new SAG con
tract, and provides that "the produ
cer will make every effort to cast
performers belonging to all groups
in all types of roles, having due
regard for the requirements of and
suitability for the role, so that, for
example, the American scene may
he portrayed realistically."

Winters thaws sales meeting

,l:OÍ'
;1~

""*-~Entering Elgin National Watch Co. national sales meeting Ua11. 2-4)
flanked by a covey of pretty United Air Lines stewardesses, is comedian
Jonathan \Vinters, who will star in an hour special for Elgin 011l\IBC-TV
Feb. 20, titled "A Wild Winters Night." The show wiU be used by Elgin
to formally launch its 19()4 centennial year. As for the stewardesses above,
Elgin, it may be mentioned, is the official timepiece of United Air Lines
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Go<:>.t:tyear gae,s g<:>lf,
back1s ~· llv-e tourrteys

.d

Goodyear Tite ·&.. Rohfaer (Yourr.g: M:1
& Rubicarn) stands out this year a;~ .íll

one of the loaclírrg sporrs.o:rs ()f live; 11,

TV golf tournaments. . . !l~r
Reflecting the errbm'.lced ..poblíc ' no:

interest in gdlf, Goodyen.nvillspon- % 1n¡
sot nrne tournaments in 1964 corn" Jle
pated to five in '63 and 011e in l9.62is '.et

The schedule starts with the Pf).lrti Jí\·
Springs Classic 01) Feb. 1-2, and Ülr
includes the Phoenix Operr, thee ~re
New Orleans Open, the Doral ií'a
Open, the Tournament of Cham .•,¡ ,ont

pions, the United States Op.en, the·, ~a1
Cleveland Open, the PCA chant- i: ¡i·
pionshíp, and the \Vestetn Open:... ! r~1

How fat .golf has progr.essed in. ·

its va...lue to com.·•·peti..t.ors. ª.•· nd. i.º.•..t.·h···..e·..···.··¡ 1 (ndrama inherent in the TV coverage 11
·. . .. . I I~

may b~ gleaned-n~tes Y&ll-.from ,1:.J,
the prize money ga1.ngd hy tfae first . '

• . Jlll
three 1963 fi~íshers •. ~ransc€>11ding . ·:.ru
even the earnmgs of :Mrnkey ~fantle: 1;
or \Villie Mays, Jack ... Nicklau~ ·•it~
pocketed more than $152.,0QQandl : 1•1

Arnold Palmer moré than $l35,000, ¡ : i;u
Julius Boros picked up $98:,000.. 1ª

'I'hE're are some 10 million golf ecs I .:me

in the country compared with oril}1I ~~
8 million a decade ago, another re.ª~ ~11

son. for the heigh·t·en.e.· d J:V-ad···\.'ert.is .•
1·

,~m.b•

• . . . . . . ·. . ... . . , . . . ~ Ier interest in the sp·ort, sa.vs the ·
, '·'£

agency, Courses have mushroomed, ·~n
At present, there are 7,517, or fJ,877 ·'
of regulation length and 640 paf 1,'~·

3's ...In .19..63 alo1.1e,.tl.1cre ·.w~1'e.•.···.g52.·:I .<1er
more full .length courses and 97
more par 3.

Simultaneons with the increase
of live golf tournament coverage
has been the improvement in the
technical TV coverage, The use of
as many as ten cam~ras, dítectors I;na
deploying in mobíle u1.lits.•, and ª.·.le..1.·t 1{1

professional guidance, have sharp» 'le
ened the dramatic focus.

NEWS NOTE.S.
IDl

~·
Pans promo ...payments:. Fcdeml·[1· t'
Trade Commission upheld a p:t~...j le
vious de¢ision that Hoyal Crowna ~I
Cola violated the .H.obinson.-Fht~
man Amendment to the ClaytOíJ.:
Act by paying advertising dlltmr,., Ji
anees to some retailers wífüot1l ~'1
making them. available cm p:ropor.- oo
tionally equal terms .t:o áll othe:l'
competing cüs'toxl1.c1·s,Commission



,~¡¡r~~~. ,11Qi~!'lr~ve;r~,.;wfth th:m.1:Cllfl\
:£l'.lltl~:SJ.Cl:an:t.~nri:em, fü,.it tl1:~;!ÍÍ:t.él~t:co
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t\~t:h~ta'ewt i~~~rf1Ii:tual:ed±it. tl'i;e
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\tb'! k~elJa ·w~a~:h'li'ril :~·1:rTV 't:q'

:1 ~t&~!''t~~lrJ:~:}a'u'.a. ha.ii a~'e ..1'.l~ "~irh
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~~1 lm:~~ ¡lf.i'D\~~'tl~'.Udt?.;{h~t;-1ª'í:@,
~lf~~r' .. ~ij~, finfr~l1: m~l?!;~r~
~¡~l:J~¥~ 1~l;b~~~O ;Itg:1::tr~~.:'~Q;tir"
s~nt l!ll~t~.~:~n~ 11ttt: '~~t:t:m,oo~t

· a.n·fil(clae's :not om'Jls1ti?-

i?!~~~J:=:=:~fªt~cl~~:ir~:m?t~
'Ul,..,114."Ll'i..'1 1i.. . ·. ijfii\ Slt.' '~ ·f}fi· _,_~I'.f'~l~"J.. JJ,.JlI~4li: !a':ai:t;i;Fet:)"t. ;l;;ll lsíl;¡¡¡,c~~r:~~
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~t~1ttítl~¡~, "~~el§i.tt J;atlñaf'.~'~
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i\iLMill't }./fo,L!~tu m.an:qget n[
.market plQ.1mfilg :for N('hntsl<a Cnu
sulida:t·etl Mill~ Co. in Omaha. He
has he('?Jl :direetcJr of ad ve-rtisíng. fnr
lfabi:.tcr11 Pni·iüaCo.'~ agrienlti..rral
<li.\'isioti.
,PA:uL E...GELFM:\N to the sales

staff o~f the Lincaln Ccr.Jter '<).nd
'MetropOlftSJIJ Opera Prngmms púb
lislmd by :Satardm¡Review. He was
formedy :adv.er.ti.sing manage:r a£
Jlownbe:a.t.

Eam.. C. T~'REE to executive ;vice
pr.esident .of the Glenbr.oók Labora
tode!i Drv. üt Stei:ling Drug, Inc.

Tno)..rA.s H. 'ütiBE.ftT to assistant
s.ales prom;0tfon rnana,ger of the
Fre:.sto:lite Di:v.. o:f Eltra Corp. l-Ie
wacs lneTchandis-ing manager for
Aireo: Aluminum.

Jo.RN HA~~EY to gen.eral public:
reiatio:ns manager uf R.©wa.te:n:
S;o:uthem Pnpe:r Corp.

}Plf.N W, McNUL1Y to lea~e hf&
dtrl'fes as airector 'Of publí:c .relations.
for L:i.ncu]n Center to. join. the per
slmal st.a££ 0£ Johü D. Ho.ekefdler
3l'á,

Wit.i.r1ü•·( M, B£tAN tQ \yes.tern
1·egíoJ:ml salés: roanager Johusod:s,
"ll\;ªx divísfon S., C. Johwson ~
S.on~repla'úíng Ac. e. GREENEN \VUO.
wiU retire. SA.~í P.RE&TON will re
plaa:e Behm :as -O:l:lt:On.l:otivep.ro:clu:c.fa~

.. n.,1 ll., í·> handísina ..µ l .e :c.~. .. . .. ...g.
ruan~:g~r.MAlNV.EL V, D!'1t:. ~f.:EB:GADo
t9 11rÓdttc:-t tu:arx~geir fat ~rGlo-Co.at"
and "R'.le:en Flo.or.1' JA.ex 'C. Mb:t'L to
as,s:iS:.tantfurüitnte c:a1'e ptbducts
inánage;i·,.

CA.ru:.L. to.REN~:to grocery sales
man:a,ger of Mmray-A1len Imp·orts .
R.e ·~~'<is·g;afos: ma11a;gé:r .of 1:h:eSperry
Candy C<:J.. iu Míh~aµkee,

ALFEED F. B:e>~EN to president
df th~e. :0:e~v ¢igar divi,s.ion of füe
AJ:n~tica1JT'crba~~e·CQ.

HE:l\l}JJJRJ' .M' JAll'lfEE s:afos;ro~ül-
a;;ge.f the 'C~mttiuníeafüms. Sys
te111:¡; Oivisinti o:f the D:tiKaneCmp,
ÜLAYTC);ND.. C.AuPBElbLto sales p1~6-
m'.Clb\mmann.~er;i~Ná:t.t.~}l.LB.. ToB:~
:t'<J· :reattagét ·aF :te:c:h11i~~d &~t\lifes~
~udN'PJl~itN: l?'t,At:P'.E :ft} i11a:na,geruf

?lK}mi"n:is:tnitfom. · ·
L@P:ts '.C'~L.LlEHlJ,';) s·@·i~:rvice

pre~i'd~nt.im~rrkettn.g· and. .sale:s: for
the.H! J. H.ejn~Co..Su~eee:d'ingOál-,
Ii. ·,·v·i•<e· ' .-/.;l · 'l' ···at1p·t." ·u ·.er as •...c.. pt.esJuell. -JJh.: ;J\,ei,J.:0.0 u;
P.,x¡\¡t:JL !),T~\~N£'F:~i>;..
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AGENCIES

Old trend reborn
Stop -motion commercials are a famili.at technique in

TV, but are gaining ..n~w vogue ín 196.4 air campaigns

AGENCY TASTES in tv commercial
techniques tend to run in cycles.

Recently, agencies hopped on the
"squeeze technique" bandwagon
and a jittery flurry of commercials
based on this multiple-still-photo
technique was the result. More re
cently, there has been a swing to
ward animated graphic arts and a
strong emphasis on the use of cu~f'

"natural" children.
As 1964 begins, a familiar film

technique is finding new favor in
agency circles: stop motion. If story
boards-in-work are any indication,
viewers this year will see a growing
use of such stop-motion gimmicks
as:
• Packages which tmwrnp and dis
play their contents.

- ,,..
llll IFliulll -. .1 - ..

llest-knoum early stop-motion campaign
for TV-sold beverage was 1956 spot»
for Rheingold. S(lrra-¡>ro<Íuced
Dubonnet drive i11 l<J6•t [eat.ures 11w1·i11g

toino bottle.

• Tnzes whiel1 ,gr.ow up, an-r!L.s:p,raJ[t1
rv s.o.ld. p1:1:>dJ::iets,
• Group$ of pacltaged •prodn;(3:t~
marching Í!ntopant.ríes" ·
• Full lines of food pr:O.dum;s·
ánitnated a.e~ion.
• Special f eattttes of tJUtos :(tl(!J'tlfi~
opeaing, etc.) in motion.
• Beverages iiJhidi pour th.e·n.•1:
selves.
If some of this sounds famfüi~x.

it should. Stop-motion (}OmmetP'i::-il~
have been used in LV successfully
since the 1951 "Luck"YStrike.Marcih~
ing Cigarettes" and the 1956 'tlatád~
of Eheingold Beer bottles .•T,h.et.e:ch:"
nique itself is as old as Gelltl-}·¡¡¡;1:
animation-a process which stop~
motion parallels because o.f its
frame-by-frame shooting,
\Vith the hulk .of cornrneteia1S'rv

L
'1 !U1
,~,p·l
\¡1\'
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1entl1
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ruptc
Cha¡
\lÍÜ,
qucti
\'~e
~ion1
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capíl
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equi
11-0l

~--.,~·---·----- .....·---~=
Stop-motion production i$ simil<!:r fo
that óf full a1timáünn, calls fhr (1,[J:1Ú.litatf'
fln,d costly equipment; $U:clr11s
Oxbcrry fil'tií unit .~.cciíM .,~tlrt'!f's
NPnr Yor]: plh.nt
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THE TIMEBUYER:

WHAT'S HIS FUTURE?
Leo Burnett Co.'s Tom Wright discusses the advent
of the computer; predicts timebuyers gr~dually will
deal more in market analysis and decision -making

THOMAS A. WRIGHT
dee president in charge
media department, Leo Burnett Co.

EV£R SINCE broadcasting came into
prominence as an advertising

medium and the title of timebuyer
became a familiar listing on the ad
vertising agency's manning chart,
the principal job of the timebuyer
has been decision making.
For over thirty years the time

buyer has been a key controller of
advertising dollars.
In order to examine what the role

of the timebuyer will be like in the
next decade, it would be well to
summarize the main facets of his
contribution as they are presently
known.
The timebuying function varies

from agency to agency, but in most
agencies the timebuyer prepares the
buying guide; helps select markets;
makes the purchase decision that
best executes the agreed-upon buy
ing strategy; improves schedules;
maintains a continuing check on
schedules for competitive adjacen
cies, triple-spotting or over com
mercialization; keeps tight control
of the spot market budgets; pre
pares rating reports and from time
to time defends his purchased
schedules with a written analysis
and documented rationale.
The modern professional time...

buyer does his job best when he has
complete knowledge of the product
for which he is buying; its marketing
problems and opportunities; a
thorough and current acquaintance
with broadcast medía and their per
formance; and a vast storehouse of
intimate, detailed information about
stations' operating policies, pro
graming strengths and weaknesses,
coverage, penetration and audience
delivery.

40

After a careful examination of all
available facts, the timebuyer makes
his decision to buy based upon judg
ment which comes only from yeats
of experience combined with a
goodly closeof common sense. Thus,
we have a brief description of the
timebuyer "Past" and timebuyer
"Present."
With the advent of the computer,

we must visualize the tirnebuyer of
the future. I believe the important
job of timebuying from the decision
making point of view in the future
will be pretty much as it is now.
Computers will be enlisted as aids
for the timebuyers of the future,
rather than as replacements. Com
puters will be used to help solve the
timehuyer's paperwork problem.
Rather than reduce the timebuyer
to clerk status, feeding numbers
to machines, the computer will re
duce the timebuyer's clerical WOI'k
through automation of fact-tabulat
ing now performed by hand.
We <lonot believe that the com

puter will ever be able to duplicate
or replace the tímebuyer's common
sense, judgment, or intimate knowl.
edge of stations' policies and per
formance, which only comes from
years of experience. Thus it is that
we feel the timehuyer of the future
will be a much more ''aluable ex
ecutive in the agency. He will he
able to handle a much larger de
cision-making workload when the
horrendous amount of clerical pa¡Ter
work is lifted froth his dGskMH:l as
signed to the data processing de
partment of the .ag.cncy.
In the future, station avaihihilitics

will come to the.tirnebuyer's desk in
completely prc-tabol<l.tedfotm. lü~
stead of merely lrnving.time .of.day,
rating, and.cost as.his primary data,
the availahility form will show pre-

caleulated iufo:ri:miti<:>n 011 totsll '.l'v
or radio hon1es in the st~1tío11'l!>cav
erage area~total metro lm1nes;.uT1n1-
her of men, women,.tecus :a11deltíl
dren, cost per thousand ho.mc.s;·ep~
per thousand metro lmm~s¡cost per
tlrousand men, '\~omen,,taens and
children, ete., etc'. In thís way the
Gomputer will J>erforma.li:mu~h of
the clerical functit)ll as Ga11be lo.gi
cally automated. The timcb.uy:er·'s
principal role will; therefme, be
evaluation and déc.is..ion....m.aking.
Tímebuyers will be able to Pl:\Y

many more markets per day than
they are now capable of handling
under cune.nt manual methods, It
is possible, theréfore, thª-t fe\¥er
timebuyers 'vill be needed in the
future, but this is>Strictlyeonjecbarc.
More than likely, eliminí.ItÍOnof the
clerical load will enable the time.•
buyer to do a more thorough job of
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dm1 'fo th:i;·1tu:h1cmti~in:,gag;©r1ey. The
•t:hnéhHyt~'f"is Rtto~vl:eclg'C of .not only

V'U~m·h:u.láí'y. tí>'oJ~io:f :the: bus'i-
:r1~si,h.ut ;;iJ~{i)) h:i:·S ittfül)!Xt~ knowl

eif n1;i."&1;kgts, Jl'lac~;sht,n b1:~n
. . pnsitinn foT a lJTiglrt
fü•tin·~ i11~.e;.liU1

~eliev~ tfn1t th¢' m.~tli¡,1 th~
foture. in an <tgfi! df .~tenttla:t::t ~w:u;r:J
:ahil~~yand fast cmnputcr :cfot11;
an:u:l;y~j~,.~0tild he· bnHt; lrün1 !füt'
ha.ttlJm n:n, l))~r.k'.~t'hy Tl.re

1 ."1;"' 'Iii' ·~1 .. ·r1sJ:>:cal :ed · u:1:1Unmt. me:ui;a pla";f! er
the fttf:ul'e ro:<\¥ ;ex fat prím1a.kily ff nn:<l
t~h~o :<! :$11fil.ctie:ó:f ut1m'be.r of lo~aJ
nurrketí1;1.¡g· ºNP'Otttm iti!?s n1~~ the
~.irppurt af a brnnd 'Qn a n.ati,;Rí·al
'.bi.l'&fsáh ,econamic reality ..As more
¡~u1'd~of:~ íJlark.~titig: flata h:emm,e
@.".V''~íl~bl~:,, will he I~:~~s',fü]€t:.o
•e¥21lnate brand p:er:formanti'e mm·e
readilr nn már:ket~by-market basis.

'NQ. hn1.g:or .wiff aclYC'rti.lin't\() btll s.atís
í&~d~~:ithbt0t~;d re~irn.u11 o.r divi
sf<maJ 1~n1nclsh<llre 'tlüt:~r•.J\~ nutiu11al
a~~erth;:~rs~lrrrrpfilll thtffr .•~m·ketil1~
t;orils 1. thClJ \vtU ..begin ,tn 1th~1v~lhp
h~.raJxt1 ;~~f\.}!'.}S:if'i:f:ortn.á.tirm . nti'Irzing
sm'!fr.Jlc:Irg;eog·t~!J;~l~tc·rro5cl th~m.o~
~tt!p.hft:x1o:its..
· . '\i~G.J;rclie~etI1at tlm tilnt·bnycr n£
tJ1.e f1rt:i..1re w.ill:bc.cbro.c le.s.s and lcs·s
~r fanyiC1"r (J¥ ¡§l,'J,>e~ífk.t'ii:B.e traits ·an(l
1::n:o.r·e:11Imlm©m of a. 1n2trkdt i:tiníl]ySti
~tíiid füait: 'hrs cdcn~s,itxn~rnald'n~iol~
!ihP:u1d be.com.!!: a:l[}•tncrcasín:gJ:Y :im~
p'Q.ftarrt. x;rire. ·i1;1,·íiídve.r::tishlg.. •

Tll\tEBUYEU OF THE 70.s:
J<Jr:t;rdi h1: u :s"¡>ec:i.al SPONSOR
.séríe$.r<t/:"n..t.ticlM byJea1cU.11:g a:ge1a•y., "'exev.u'fXves oil .t. te J;!.lt.s'I,, pr.e$.fWl
rutd. f,n'l.nre vj timebuyers,
1:.~.tU:be. disc1:1ssetl. 1.Jexl' week JJy
C... :u" ·w¡~ íYx ,..l.l''• ·G·.TY71 • . . •. . ~'. ,., "S ff 1 1.l'1111, .,.. J:t: ule



AGENCIES

Controlled sample lops
Most admen consider controlled
sampling of consumers the most
promising method of evaluating
advertising effectiveness.
This preference came to light in

the initial phase of a project being
conducted by Roy Campbell, a
doctorial candidate at Colombia
University Graduate School of Busi
ness, with the cooperation of the
Assn, of National Advertisers. Ex
ecutive vice president and a mem
ber of the executive committee of
Foote, Cone & Belding before re
tiring in 1958, Campbell is being
backed by the ANA in his project
because of his "exceptional quali
fications and rare combination of
business and academic experience."
An opinion survey among 1,546

advertising and marketing execu
tives of ANA member companies
launched the project. Analysis of
872 responses indicated that 92%
believe advertising effectiveness
can be measured now, at least for

some products under certain con
ditions, and 85% reported that their
firms had attempted to measure ad
vertising effectíveness.
Of six methods descrrbed in the

questionnaire, 85% favored the
communications method as either
"very promising" or "promising"
for managerial decision making. In
volved is the determination of dif
ferences in knowledge, attitude,
and behavior between pre-and-post
advertising exposure, via two rart
dom samples, or split matched
samples.
The next most favored method

was variation in advertising power,
mentioned by 39% as promising.
This involves changing dollar ex
penditures in groups of markets
over a period of years and mea
suring changes in sales response
against that variation.
The operations research-statisti

cal method, which evaluates the
quantitative effects of advertising

Being interviewed by commentator Jim Hurlbut (r) at Ghicago in pre•
New Year's broadcast of NBC Radio's "Monitor" about their 1964 plans
are members of the Chicago staff of Omaha-headquartered Bozell &
Jacobs ad-p.r, ageney (l-r, d<)ekwi~ehv.p, Alan J. Jacobs; media clitector
Frances Burns; broadcast v..p. Phílíp Rotula; p.r.. coordinator jedwin
Jacobs; account executive Patrick Charter; and timebuyer G1o1)'aBákken

42

on the s1ale of produu:pts ext pll;D:{5\t11
hy cámputedzatía:n, !l>íÍl:trttliali:o;n.,
roathelnaJical mx1del<s,d.es~gJmdei»
perim:ents: l:nt:er1;>rnted.by an,¡;ilysfi!i
of vatianc:e~.sca.tter di.a,gt'.ltm~•. filx·
multiple eorrelatron arrtd~s.is, 'g~cJif
a ·vote of conndence Imm c3.4%.c,1.f'
the. respondents., F.o.st,..¡l.ublieat1n.tJ
methcd-ooooparisrm .<2)fdiff.:et:::e:n~~~~
in purchase ·rat;es between ad-r:.e:w~l-·
ers and non ad..:reáders-was csnp;~
potted by 30%, ,and advertis'in~:..t~r-·
sales ratio rnefü<Ad;1by 2$;%,
The fu:ll-s.caJe:stu:dy wiJ;l írrc.¿:It,í'.Q,e

the assembly and analysis df it(,}F
vertísers' .case history data dealing¡
with their e£Fott9 td evál:uá:te fü~
effecHv:en:essof ih:eir ·a·dverti~:n~
The ultimate ohjeetive of fhe ptt¡1-·
[ect, according ta .. Camp:heU,
to discover criteria. for selet:tin:gapr..:.
proprfate meásJ.Jr:es.o.£ adve:tti~in¡g,
effectiveness under va:ryin.g cottd£-c
tíons. The qoestíon to be ans:xver~;o
is 'when to use ~vhíchof the varío:ns
measurement methods?:"rn
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IBA sets 14 ta chair
cammereial c:atergaries.,
The chairmen of 14 televiisfo:ne0m~
mercíal categnries have b:eéti. ch~:seü
for the fourth Tí:Xter.n.afüoJ:il'í]Bt~'<'\~l"
casting Award's prelirnínar.}i jtml.~"
ing rounds, Appointed hy [BA jt1.clg•~
ing chairman · Do11 Estey1 thes.~
judges and •...their . cornrnlttees ..'"ill
help select th.eworld's best :rv .lh:r:al
ísts from 20: cot.mtrl.es,entered in the1
Hollywood Advertisi~g ClLib's ff!)'~~
commercials ct'>mpetiti:on,
The :chairmen1 at;id their c~1ft1'L

gories., ar.e:~Pet.er M'.'a:rriott,I:lesHt.1
Ltd., Landon (live action o'Ver:60:
se.conds); Ken Bains, Jerty. 'F~ft',
barú~sPrmlnctton~'; Di.ck Ts~il1~1~)11,,
F;h.nways.;and Johtt T, Ross, .1'10.l~.tt
Lawrence Prodnctio.ns, Tor:c:;in'.ftl
(live action, EXO. seconcls); 1~1.'e'd
Niles, Fred .NHes e.o.ix.'!tütrttic~~~i'.t.:!
Centers (live ~ctio:tJ!Xo'det :9Cl•i$~@-
ond~) ~··(;tts Jeky1, Fílm l},~ir.;{ai•d'"
mation,..fü)seaonds or more:];·A:cfr.ímt
\,\Joalery, Pfa¥b:o.uSLe'Pfott1}?~5. {
ma:ti'on .under tiiO !ii~co:li!fl~]:~B'~;h
Dhtckc~, .Klaeger ~·As·sac..•\ao11xbt
natfom:);.;GlennRan.sel.tú,Gnanl .A:~lv....
Mcxieo Cffy,. 'ésfot~ti!Jo1tft5ü~·i1J~ii1n
Craig, N~C Tel~sJaleí!{vído:@.'fa:t(l0;.~
Earl Klein.,.Aniruati0.tr lu"1... ( 10~:¥'.;
Dan Fl~g~,Don:Fla~:~ .~llnj,.s· foC§il
?xie-uiarket~; Jo;~.·~'~'1¥el)r,.
Gems ··~tritegrated); ~'fttH¥ Brrrr,
Hanna-Barbera (hnmorni.r.s}.;Uie.k
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a~rrFf~¢l 1~,~~'b'~~' t1~~¡11'~· ~r
~tt!l!Ll;¡,,~r:t'.d~m'@,toratd Á.]ilitu :C...:p:a;~~
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,~~i~~r5~1:l!~.,f;~~~~~~~¡,~~.,. ..•.•...:...w-~tI¿
C.m:r);).}1,~J,_;~:~1il'l·~lJ:n '.Nf!+~·l:Glilt ~~d
Il~tri:xf:t rm:ndt;t~o:-~i;~¡a;t'.r;~~lirfl11:~00
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O<i!.nB'ªFI~~[2*l fr.ow: rJ,, ª )tú'lfr1r an:,t'.
G1Jrdn:erAd~:erl:Mngw.liÍlooooed at: .:J 'C:ó!fee: k'la:t~hi'n the SJ..Louis ltead
gpi,!pt~rs :O~·the ,a:gel'ICY~·'Wi:tb ~.ilrtg~ are (fi'm'l}; I) W:i:liU1Jm L.. ·Spe1wé:I',,
exe<t, "'P'"· c:r:eattve: se:r:vi'ee'S''.j J?kilíp. R. 'Smith~·v..p., p.eí:'.SóJ1rrel d:ir..;,
a.mi ~lt:S'•·~eru~,e,r. \Ví-~~~we.re :,();l'l~&r.!'wm:.d,eartier at' hmc:be1m al'ld tom

wiiter and copy tfüp;eryfa:or for t'\~O:

.an.el 'ª ha;JI ye<:n:s with Cáro;fi.heJJ.
Ewul,;i. Fur :flñ enual'. kng•t"ti G·f: Bme ..:.,. :¥'·:·,-}~;,'·.o.~! ,,·~ "··- .,, :~··.:.:,,. '· ..'·~;, ·:·.••·'·'·.,~)'' ··> ...,",,.,,,, .' •. ~ ·"''""" ' ..•.,•.;,·,.&;;:_._,••-·•''"'· '··' >··-""'''

h;ei w21~ c:upy dJrr.p.f0:11 ,Ma:otfo~
Mull ay in Cohrm bus,. Ohio: ..

'ri!n'i< ,i.@;H , ilfÍ'n .,,v·"·~·~~~~~.~l;l~.P~ll
M'.¡¡:i:d~ina"ttll:i L-'fl:'tin .Am~dti:anrap:et·':..
:a:t~o:ns::t:J£ i:~~on &: E:ckll'a.t.üt h!a~e:
Xñex:eiá:~\ed '!h,exir ~.t!C®ti.ttt'. to;st;el',s;.
~1£E. :~;e~l~~ío~:'h:~~h~~n;
litw~.ri:;le,tl~ll'~t;tkMt~~iP'am~~, :cl,:e'

tD.i1v~ts,Adhes.ÍÑ1igrsx, a.utl ·~'.e:al~
e:tSJ ·d'iw:1&1'Clri"1 ~amnas;<ltníe:rGeii'flltá:lec'·· "' ' ·'·''-,---,er/¡,); "'· ~-----··;.f:'.'1"'·--·;bx; --" ,,_._,·- ---· - -- ------,.

"Flír ,n!5·"·1 '""*'"'·.;:,>·,lJ:l,.~Fí'''·i'l'fh L'í'ffié".J...~a., J!tua..u.,1,J:JjJ.;~e,·\" i:w· . ..~ ,.e. . . • . ,1;1
H'ilt~Jl.g~~~I8l:J:tv~X'u~Jtí~;n;t~1·.CLi:~ti~
;¡\,~ .. ··'''•....,.. .. · .;)! 'Tii ·· ·•··, ·'i .. • ·~)', . ~. j.,_ e,'¡_,,!'t,~~~llf.Jlª1U~:\, .J"':~ro.~:iran !+hl~1aa~nµ,1
Gen~r.al Ell::l!:c:r:tr~" Cle! (11J
rln~'tria1·d1~1~imn).~'ª'I:Ld,:~fo:1.11n.t'átr~~l
a.i':téíl.~l ~I:.!?![t.i1~1i:ít~:!l~~illil,ufttti-fíts:.ln.
f\}..,...•.·•, ']'.•. ·"N.':f••. • .. , .t1 ..~,,,.,}·'} iff,~,.,.17''t"~-t:1·~~0.\€!1¡a¡, '*'~.'.!ia~ª:sl-~:l\\li~~~~'.•. ~~~
h~;~~~~~.~~$á,~U~~~~~111~7ll1~[~~rndi

~mmpm~'ra·..La:lm.:cJM":ilk P:ll!~Ycl.er.
se 1t1"'':.if!r'ai-hi>"'r1'0ca""'n' (']4'"1.··-..,1;_.k\b"' -~·-···"'-'",1,.!,'<0,ii . "'""

1-IfJ\~~·51~IC~!ii~f~l
.W®'~l~~I~~i;~A,-~~~JJti~j)fr~ ª'~
t;!urr11'j; £t:>r }ell-O;, :tnoil-~ícl~ltt'Smnt
cfllf~ :Glit~'j)J:T:i ñ::af s'.liti.:ice'8· s'i'i''isees-, ,·, .--·.c .• ·.Ji~·~; · ---"--~ -----_.,__.·_~-'··'·! · ,r~----·-''"
11:l;u,s1t~1~1 h~'rd i~ttd.
Pl'i:~~!;il'.lt:~~$l,,agW'il~Y..~J!!Jt~:i~~bp.~~t~
n:n f~ ~t1:1m¡¡¡.isitl'.Bs;i:de '.irrcclr1tl~ Tn~u:1s¡.
Lu~:'T:e.lé¥1f&iklo C:árp. t.m: D.aü:al:1:tr~

& Gue; Brn.u.gfrton :Speda]ty Fonds
to 'MnguI, '\N11liaros.& Saylor. Coro·
' n · v'11 · · ·rké" · 'co · l · e 1' ··pa y '.i m.a .... ~· ~ ....mp ..et , .roe
Jl ·1··r --1 ·L. · ·.QiI C'0fi'~éI11éJl:úé•type O'.O~Swrhí rm-

tia} distrihution :s:et for early this
year, starting with the mi'd-\Vest;
M:aóla M'.ilk & lee :Ct-e:am
'.N,Q;i:t11Ca:tolfoi fade ende ". . . . ..•.... .. . . J!. .. .. .P . .nt
ta ~nox M~ssey & ,A.;ssocia.tes~
G.illb.ert r& Bennett Mlg. Go:.,
G:eorgelawn,1 Conn ..,. to the B.nmt:i.ll
Con.tp}lny.

l;ntil -Own studio; Rose-Ma,.gwaod
Pr·o'ClucH:ans has taktm ov:er tim old
F'ilmw,,ays; :s1trrdio ,at £54 '~Vest5:4.th
Su: ····t· · bet·''vée · B . tlwá . ii. ee., L. n ...t.oR y an!.>
Eí"ghth Avent1e, iii tfo~. p;a.Nt one
9£ th~ :most~Uve sfuc'tios in thei
East. S.ome•rnno\lation ís planne:d,
anrl the .addfüon :of i1e'\Y equipment
Bo)l~~Ma:gw;e:orlyvill k~p t:>ffkes
a.ud edJ'.t(}ti·a.J ~1epa:rtin:ent· at 1.2
''\Vest 4..úfü '.$tr;eet .. ·

1'(a.hs MtDr>.ün 'ª~:Clmüt:. H:ix:snn :.&
J;G.fi~tts:e11 º,,E L.!1s ". .&ng~l~s la:ñded
U:x~$'~!JQ)'Q.('YQ·T~ro:?l\fu;ª·lrí·~~tn~l5'9fi~1
a1iJ.rp.,..tJ.t'~~~e~ £'tlu.r y~~'J;'S 'ª:~fl
as 11it OaHior;tlÍa rJ!lr;rxa.rta:tianand a
shbsídi:a;u:~ e¡f !Wi'J;~l!.!;dn ,flaJdk:i (!(J,
~tr\,,~,{.a;~~~~ñ)~ts;~.J;~'~n~0~f~1f,i
~;lnrer .& .BªJlar;q ~Mill~ontím1e ·t.o:
hml1dl'e t2he acll:.~xint.unti:l 1s1I:ár.c.n,
~a1'.l');ílxa/~Lu~hngeles ºm:c~ the

j
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hub for directing activities in Xlex
íco City, where an assembly plant
for motorcycles and retail-piano
merchandising is located. The office
also handles recently organized
facilities in London and Hamburg.
Most of the budget will be alloca
ted to publications, but some tele
vision will be used. Other agency
appointments include ~Iills Pro
ducts, \\'ailed Lake, Mich. to La
Rue & Cleveland. Firm manufac
tures oven door windows and ap
pliance handles; The National
Council on the Aging to Maurer,
Fleisher, Zon & Associates, Wash
ington, D.C.

Zakin expands: Dennis Howard As
sociates, New Jersey agency spe
cializing in direct-mail and pu bli
cation promotion, has been merged
into The Zakin Company, with
Dennis Howard becoming a vice
president of Kakin.

Forms house agency: XlarCar Ad
vertising Agency with offices in
Tampa and Miami has been formed
as a subsidiary of Mary Carter
Paint Co., to provide full agency
services to the diversified interests
of the parent company. These in
clude Victor Paint Company, a re
tail chain operating principally in
Michigan, Atlantic Paint Company,
a chain of paint supermarkets in
New Jersey; National Biff-Burger
System, a chain of drive-in restau
rants; and Bahamas Developers,
Ltd., a land development corpora
tion 011 Granel Bahama Island. Par
ent company has three plants and
more than 1,000 outlets coast to
coast. Frank T. Barnes has been
named vice president and general
manager of Mar Car, which will
consider the addition of outside ac
counts sometime in the future.

Kudos to Collier: The executive
vice president of the Advertising
Assn. of the \\'est has been named
that group's Mun of the Year.
Charles \V. "Chick" Collier will be
honored at a testimon ial luncheon
to be attended by more than 500
western advertising executives Feb.
21 in Los Angeles. The first dean
of the School of Advertising at
Golden Gate> College, Collier also
has operated his own advertising
and public relations firms, has hr-en

¡,1

western vice president of Alpha
Delta Sigma for four years, served
as director of the Advertising Coun
cil, directer of the national Brand
Names Foundation and as a mem
ber of the U.S. Department of Corn
rnerce Committee on Advertising .

Twin Cities shops merge: D. D.
Knowles and H, J. Schmidt have
merged their individual operations
and form-d a new agency to be
known as Kn.rwles-Schmidt Assoc
iates, .\Iatketing/ Advertising. Don
Knowles has been in advertising,
marketing and graphic arts produc
tion for more than 40 years, mast of
them in Minneapolis-St. Paul. Dur
ing those years he specialized in
industrial advertising and was one
of the founders of the Minneapolis
chapter of NJ.A.A. Hugh Schmidt
has spent the past 17 years in mar
keting and advertising. His back
ground is largely in consumer
goods, radio and T\' advertising.
He was formerly president and
general manager of a TV station in
Corpus Christi. Offices of the new
agency are at 212 South 6th Street,
.\'Iinncapolís.

Adds three banks: A.T. U. Produc
tions, producer of "syndividual"
filmed TV commercials, has signed
three additional banks for its
Friendly Bankers commercials ser
ies. The new clients are Charles
town Savings Bank, Boston; Secur
ity Trust & Savings, Billings; and
Council Bluffs Savings.

New tape shipper
:Ver!' from 3M Co, is a sbipping anü st.or-
11¡:e case for J(Jlfz'' mu/ 121/:z" reds. of
Scotclr brand rideo tupe. Eq11ipped idtli
pressure ¡111d~·to protect the reel, tire case
stands, um/ comes l{'Í(h a carrying Iuuulle

NEWS.MAKERS'

En \VALPEBT to Phi:lítJ ~leiti .Ad
vertising in PbiTfü:lelphta 1as ~fi.ce
president. He was v.ke 'president ~í\1
charge of nH1tke:t.it1gfor ~.e11irzJ:t
Home Prcducts Co.

PAUL J. Ca.A'\'ATT,1,IR. to senfo:t
vice president '\N'ithG. [, hi-J.locl:r:é'
and Co. He was sen.i0r vice pte~'r~
dent a11d 111anage111enf a,cc'oont.
supervisor at Foote, Con~r&.Beldfo~~

\V1LLIAM. B. D. Pu'l'NAN! to Ketl·
yon & Eckhardt as accotilU s;u.¡'tei'"
visor. He was forf.11.érlywith Arné·d"'
can Airlírres,

C. M. BRITT tcviee pres.i'clent1ar1d
account supervisor with Be13·txm&
Bowles. He was vice p1'.esld.éi);ffó,t'
sales and sel:''ices \Vit11. F.rorxtie.£
Afrlines.

EDWABD J. S1'lnTHto aeconrrt exee
utive with Hazard Advertising. Ele
was with Kastor, Hilton, Cbeiüey,
Clifford & Atherton.

THOl\tAs G. FA.LL.ONto Ken'y.on &•
Eckhardt as account executive. He
was previously with Colgate-Palm
olive Co .

LYNDA K. \:VooowoRTff to Johil
\V. Shaw in Chicago :as TV/radio
production manager.

DENNIS ~I. ALTMAN to vice presi
dent and creative supervisor ;;,vi.th
Earle Ludgin & Co . In Chicl1go. He
was vice president and copy clr
rector of Post, Keves & Gardner

;
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RoBEBT R. ETIENNE, ALl{EBT \\',
SPENCE, ]R. and CuFFOnPH ..\VOLfE
to senior vice presidents with
Danccr-Fitzgerald-Sarrrple.

NEIL C. LINDENIAN to ac.couot
executive at Sudler & Hemrnssc}~•·
He was salescoordinatOJ'of \Varüer
Chilcott Laborateries.

JANIES H. \VEsT to díreeror oJ
broadcast services for the Gds\!vókl
Eshleman Co., Cleveland. He \V~lS
with \Vade Advcrt.isJt1g írt Chieagc1.

RonEJtr COLBUI\N to aoeonnt t\'.e
ecutive for Colle & NlcVoy rn ~Ifr1~
ueapolís. He was prevfo11sly .'vith
the \.V. D. Lyon Co. of Cedar Ha:p:~
ids, Tewa,

ANTHONYD'ONoFmo.to Bohert A.
Becker as account executi:ve.

G. C. ~lcKJ<:L\!Ei\',H'EL.EN G.
CoYNE, EDKruND ~1. KAGY,DAvID L.,
STASIWWER and EmvAJUJiÁ, H1NKLí13'

to vice p.residents of La,n:g) Fishét'
& Stashower in Cleveland,

cu

Ill
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TV MEDIA

TV fares badly in print study
Belden finds 'opportunity for advertising exposure'
in TV is less than third that of newspapers in survey
completed for Texas Daily Newspaper Association

THE opportunity for advertising
exposure in newspapers and

television is the subject of a new
research project conducted by Bel
den Associates for the Texas Daily
Newspaper Association.Among the
conclusions of the study are these
points:
Among adults, 17% are available

for exposure to tv commercials
during the average station break
time period throughout the day
(9:30 a.m. to 9 p.m.) while avail-

tv station break commercials.
The opportunity for exposure to

the average, or typical, newspaper
ad increases as income increases,
while the tendency is the opposite
for television; i.e., the largest audi
ence per station break is among
the lowest incomes.
The study Was conducted in 43

Texas markets and three in Loui
siana. A total of 1,535 heads of
households were interviewed per
sonally to obtain genera] media

AFTERNOON, 12:30-6:00
Television 15% -
Neuispopers 54%

Opportunity in Newspapers and TV
Compared

While exposure to a telerision commercial is limited to u specific
time, the life span of a newspaper ad is at least 24 hours. Thus this
comparison is possible. (Available for exposure, per station break
time period versus per display ad page.)

ALL-DAY AVG., 9:30-9:00
Telecision 17% -
Newspapers 54% Wi;;;;;'?i!ih?'Mf~#}

MORNING, 9 :30-12 :00
Television 10% -
Newspapers 54% '"'''

able for exposure to the average
newspaper page with display ad
vertising are 54% of adults. "\Vhile
exposure to a television commercial
is limited to a specific time, the life
span of a newspaper ad is at least
24 hours," the report states.

45% of all adults missed by tv
on a given day are available for
exposure only through newspaper
display ad pages while 18% of
those missed by the newspaper are
available for exposure only through

46

NIGHT. 6:30-9:00
Television 28%
Newspapers 54o/,, ·····~·<•·=:: ''*' {:C:::~

data, and obtain the data for ex
posure to newspaper advertising.
During the personal interview,
phone numbers were asked, and
telephone interviews were later
attempted to obtain television ex
posure information. Of 1,230 tele
phone homes, 1,154 interviews were
completed. The 1,154 constituted
the sample base.
In a section titled "Rationale of

the Study," it is noted: "In search
ing for areas common to both news-

papers and tclev+sion,.one arrive~
at two elements fo11nd ín e·a~h
medium: time and spa~e. The 'ª~"'
vertísing messag,e is fü:oited by
space-a page in the ne:<vvsp~per
and a screen on television. The
message is.limited by tíme;_thelífe
span of an issue of the =newspaper
and the period when a .eornn=rercil='(l
is televised.
"If we can agree that these ele~

ments provide a basis for corrrparí
son, then the problem rnmaining is
to find levels of performance of the
two media where the comparison is
equitable. And we must select p.er- ª~'
formance that is. measurable." 1

..• 1
The "Rationale" notes four levels ¡ ~I

of consumer behavior qonsider~d. I I
00

For newspapers, they were: a daily· :rn
newspaper is available in the home; 1

'Ill

the individual reads a daily news
paper, the individual read the is
sue of the daily newspaper contain
ing the advertiser's message, and
the individual looked at the news
paper page containirlg the adver·
riser's message. For TVi they were:
a television set is in the home; the
individual watches TV, the indivi
dual watched TV on the day the
advertiser's message was telecast,
and the individual was fo the room
with the TV set cm. dlJ.ríngthe ad·
vertíser's message. For both media, .
the last level was chosen, the re- 1 .u:

port states.
"For newspapers: A person .has

an opportunity for exposure to
newspaper advertising when be " .
looks at. a page with display ad~er- ~¡ir
tísing, In this measurement, what v
he read on the page was not c011-
sídered, H he looked at the prge,
even if it was just to:see if there
was anything which interested hhxi,
the page was . counted as havitlg
been looked ~t. Looking ª't :~ spe"
ciHc advertisement is :a:ffe~tedby
the attention valnecf the advertise-
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(ihe.: '1:.esul:tant 'P.ettéM.a:g,é.snre ab:o.ut twí(.;:e tlié ·size' ti}' átiérage readetship
s~orés.J..Jñ óthet wdtd$_,you haüe measured ex¡msure tn. PV commétcwls
bin you ifmve fai.leiL to mtJastq& e~posnre (r;J1 ñiiuJspap.er 'ads" {not p.ages.).

''More iim:plJPt.a'ñt., yau httlie di$regarde·tL ·t.he. ~:C'>'stfaants' whí:cli are of
extreme lmpo·rurn..ce fo..the <J.ll:vettiser •. l n. ):oüt letter .to me, y.au stated
th<J.t:'«.vi. pcfvertiser seldo,m btfn o:Y,ecamiflefcirit. JJ,g. a: number. .•.
W:he:reas fi.eWsP<J.m~.rh,e PJJY,s il.fflt Pnf! a.ii:/'; N:atur:ultr; M.r' nt¡J:!,l'fJ/io!Y.
b,. · · · · .J: ·•.. ·· ·· · · , ., "l..·. " · · be Wp' · m ·· ' t·.· ecll{tse an uw1Jff,l;·~S'¢rcu.tJ.gen·er<J.t1y u.ti.y :n .t11mu.·~er; .~ . eV'. merc!P. $

the priee oJ. '.tfn.e a'il.. Yan.T' s'füd~ ti!fpdr:ts. thnt 11.~ne~tut t~n ai/.ult"s.
rélíél a ..d:a.'ily' türuJsf>apet.~'S:inM t7'i.'i!Jstu:tf...ywa:s itifntl:ucte.a: l:n 4ñ ci.ti.e.,sü.nder
t'h:(!.·;$PJJm'<its.1íif:póf "52 flq,;(:L,r n'ew~Pdper:s.,,11natl:.IJer:tíser pta6ably has to.
[l!{y spirce1 ii:! a.'ímost. :oJl $2 !J~wsfí11p~er:stf>- reach nÍJ}e CQ'ú.í rJ.l ten ad.iJ~Í'S

dtls11;,· hP.w ulr<!Y.f: the udl;l,lJs in ,tJte,, ·mtt~fflg urt:.a.s :.surroP.ndfüg. tfÍ.e
'f'ctti(es'~ in wb,i:.~:b.tAe S:JJ:t12er·Wl'J'S ~GJJ11'Ílm::ted'? 'H..tllJtmany 1,'f .stl'(t{ans.
w.ar:tlfff an. adrte.tt.i7Se1' JJ'¡;¿tJ..e.t:o b:uy .ttJ ó.líta.i.tithe ;~<.rm'fd-or ev:en $'f'eater
[Jén:etFatl:&nF

~·l 'rfl:f.IY h.u't'e i:ntf!lJfre.te.d ·tib:.e1m.IJJh:ofimlngy ofi nur :siudy ~nr:n.r:TC~r;!Jy,
·buit 'Vtuppwts 'tlvat .~o:u w:en.t thr:ough -t'hie WBW'S-PUilet'.Pll,/£~lrhy.-plig.;n:mlih
t3ai:li re.s,1mntlent antl t:bén ifJs'k.ed.th.e .satne respnttdéit.t abtlilt e"XpJtst.ire
-t,(') vdfy··tt'ne statizotí'. b.tea.1'. J'h ..O:tli'Br':tJ;jj"ras, j£Jú' g,ai!:é .eadi. tespo:nd'.em <J.'n.
'Ql}!Jf]'.ft:U,·n.h.r. ;tO. revor~ e~po'á_u,re\t(J.~efré;._.Py'r.¡eµ.¡spapet page but l() artl'y 'un~
stuti:.P.n. f>:rc.«<J.'k! . ii~r:ryff .(fl1.ff O.VIJ:.<J.rt:t"°pity to. C:JlJ'P't!.lb,,tea fa.t§.er
.<J.fli!l;i;..gnJ:.ét:l~.'e.T£h'It clw;rs:~. a; :nrnnb.er oJ st.M'i.011, hre.fllfs trem:en.~:ber YOJJ
sa.i1f a'll: .a:U'fíertd·S'!!li'lilll.'1$3 tl1; au:mJter; of c;:omm:en:·iufs). Ymir ,Cft!J.<Il'usiom
mlslim'i:lif.rt'l.l'J1i.ttt.pl~,that !dlults m·issit:t.g• the auetiagf'<:stMio:ít .break eM
~e rl!m//:i."tJ.(Jfonly· 6!irviiyíh (h':(31 new§papef.

''~il;~ai'nl .s.tt.y; 't!lí.'ti,t cartt.(i'ati.11'.¡t; lf.l~t.'t£5.ll:t1.¡f!~'l:.~,(J.f1l/2 :!J;rt is 'tkOit ea.s:)'·' :t~ms'Pfí"'eo
·)'ó.li' .ñl.on~~~í'IM,'Y'O.ii/lf:' fífieJ.sJfilttih .W'UÍ!C:i1~'éfj.1alíí~ mnlíe th:o/tlJ 'tt~ ,¡¡¡:n;!f:e; Ji.:r:f.t'S'
'~~º'~·~cff:'ft'ift'{iilifieif:,.~l gµ~twYJ:tí>teu~11;pil~Y:ítj.}'ít!t. ;filt.tít yó:u/'ft r.Stu'!!l;y: i'§. n::oli u'ffi~
1mPre <p ·~~;ifi!p:rJfi;,/ftJ.f~:1Jun1~s1:r t1kiirti iiífia& ';¡v.i/J.vJft~heli3s;~,'ffJJit!la¡p.Si rliir
d;k,1.¥:.<tt~n~'&tiíí r!f..p//}¡~rl!!~~tit:.' a.~~~re 9,f 1ffi.~,.¿,th.er s!fil;e'tf~,IJ@Í:iirt Q:f uílrtil aniJ,
1!lk·e1t;;f11Í'm~ .li~rn~:u !1§..~Jw.t'Pl!!~'f;lª'.!ie~"·
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Reade/Sterling buys
its first UHF outlet
The age of specialization saw can
hardly be applied to the Walter
Reade /Sterling outfit. Already ac
tive in production, distribution, and
exhibition for TY and motion pic
tures, the company has just acquir
ed Atlantic Video Corp., holder of
a construction permit for UHF sta
tion in Monmouth County, N. J.
Seller held the broadcast license

for \VRTV, channel 58, in Eaton
town, until the station suspended
broadcast activities in 195.5.Walter
Reade expects that, if properly lo
cated in Monmouth County the sta
tion's signal will cover part of the
New York metropolitan area.
The move follows the recent for

mation of \Valter Reade/Sterling
Music Corp., a publishing venture
jointly owned with Frank Music
Corp., and National Off-Track
Viewing, Inc., a subsidiary devel
oping closed circuit color TY exhibi
tion of live races combined with

legalized off-track betting auditori
ums.

NewWABC-TVsalesmgr.
is Barr.ett Geoghegan
Recently an account executive for
\\'ABC-TV and formerly sales man
ager for\VABC
Radio, Geo
ghegan has
been assigned
the post of
sales manager
for the flagship
station. Geo
gh e gan first
joined ABC in
1956 in its ex-
ecutive train- Geoghegan

ing program,. later became national
sales coordinator for the New York
radio station, and, until July, was its
sales manager for three years.
\VABC-TV also announced that
John S. Kirk, former assistant sales
manager for \\1ABC-TV, is now
sales specialist for the station.

24 sheets to the wind

Full-size preview of l(ATU's (Portland, Ore.) btllboaed campaign \vas
presented to station mgr. William Hubbach by representatives of Geyer,
Morey, Ballard and C. E. Stevens Co. The 24-sheet poster was sec91Jd ÍJ1
a teaser campaign themed on "Pantoscopic View," promoting station's 881-
ft. tower and antenna. L-r are GMB v.p, and Portland l\fgr, Joh11Brueo;
llubbach; Gl\IB acct exec Allan Halverson; & john McWiUiams of Stevens
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New Offídal venture.: Seymcio;r
Reed, president of Offidal Fíh:n~~
has annou.nced productfon of .a 9U,..,
minute special, described íls a
torial document covering the major
military decísíerrs ~vhichdetermüied
individual Alli.ed successes:. ánd
eventual total victory in ·world. ~Vi;í.:f
II." The show, tentatively titled Th?ffi
Last 1Var, will be offeFed for net
\VOrksale. Offidal is also preparínl
a one-hour bibg¡-.aphy of John J~',
Kennedy, for relea.se after the l~64l
presidential election. The program
also is geared for network sale.

'fil
·~II

:~,'.

Pa11el selected: Nefl s. :Slai.sdcll,.
mayor of Honolulu, has been na:tn·
ed chairman of the panel .of judges rei

~hich will. select radío and ~v st.a,.,I r~l¡
hons as wmners of the newly ere- 01

ated Community Servi.ce Award ~1

presented by the U.S. Con.Ference
of Mayors and the Broadcast Pio- ~'
neers, Other judges are T. A. M.
Craven, consultant t.o the FCC;
\Villiam S. Hedges, a former NBC ,,
v.p.; Sigurd S. Larmon, fort.Tier
president of Young & Hnbieam; Jl
David Lawrence, special a.s:síst.ánt 1~

to President Johnson; Ptof. Lao r
Martin,. chairman. of the College te
of Communication Arts of Michi· ~¡
gan State U.; and Neville Millerr ~.'a(
\Vashiugton attbrney, former may· · .i !r
or of Louisville, and former NAB rJ
president.

Seeks extension .of relax.eel tadiia·
.tion .rale: Having Jost its b.:íftle
against last year's all-channel set
legislation, EIA is at least :tryíng
to pave an easier 1"coadto the eady:
1964 production deadline. lt nas.
filed a request \Vith the FOC for
a year's extension - to Apríl 30,
1965 - of a temporary rule \Vhiclr
allows tadiation up to 1,000 míen»
volts per rneter, rather than re
version to the vHF a,llo\Va~lceof J1C5
more than 500microvolts per metet.,
ETA informatíon showed improve
ment in the radiation rati.d since
1960 based op me~a.sttte:me11tsb~
ten companies, but :ad~led that
more production .experíence on
clltretit designs and pre-pro.du:c
tion experieit~e with adva.n,eed de·
signs are needed £or ac~J¡lrate
evaluation of capahí:Htres. £totb



~é\l;~t~ Et:!'d:l~: ~!):él;: ~,~tll\'f~~~;l);(f;~f~¡t_!jj'
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1t'AJ~I:'J-!T\Tl'ür fne; Kz~B'tJ>.;..T\J
.•..•......:...-----""----~-· -•·- »; ''°' _,,_,. ·.-.•.,-,.,.,? "-_-:· .:.-~~.,_'-··'-,---· <~

t~ ;fJ"éJ~ t~t;i<!!ÍHlí'.'J.l):<\!l ~;l,'."
Aat~]J:rdittr<'I'; it:o: t~ct:ut¡¡¡¡nr~~Nts,,..,9;~:of-tfi ;- ~- '"

:th.:e 1'1IN:,~T:~ :á..i:rnHu1tG~ 11t1d :ctoh1r
t!fií: 'ÜlifSi li~t.'.omtxtfü@J.,.~1l£1:tn~

~&t)!fl;i~'t~fJ(¡1~r~~t;fJJ;'ISªÍié~..n~£l'l'1$
:u.r n~<.¡¡.r ~dJCIC10 (;ltlth(i)',r-r;vr ho;mei;.,. ~tt:i;~
tÍ.UnS: :Ín th~ im:hv&nk: .aru K:AJ1:1l-TV

l['C'.(l[T.-.rv Gr.eíft ~e:nd¡
1;~'LO:-T'7..'~,~it~li:tn.·prtf.;; ~1t:x tl.
~Q~~.0·4;('.\'O~er;l'fn.~M;e;G,o'é{k,.,

mhrut<iJ ntI\M' :f11l:ly 1tp1>1.:rs·c):l"e.cl
~:faáte.F'ari:n: .M'.trf'n'<d A.1ttttI:111abt1(• IH
~1J;r,tt~l~G<~f U1r~()'IIJiDgtJirr? ~Hc:h .1lrn.i>
fa~Tf the1 .slJ(rW. ThtJ u't}1e'r lmlf Jm,s
h~(iJn pnr~h.r.st.nl 'b:yi ~Ul~s Labt)'!"ª."
t(il'íes · fau Alktr-:Sdl~e.r .a.ml Om.i:-
N ·n ·· 'llT' · •; •'• ''t \'1 ··1··· A )',Í}\-µ:fl,1 Y 1·ti~l'°1)JO.Sivia. Y rat e t\;t. ve1:-
.t:i~ro·~•.Í().i' ,1)2 \}l'e~~s.Tbt>i~~9~year
rlld'' J3x~nnr \1,XH'S Íif;$.t t!ítctl hJ! ~UC
l~~x·dío:in t9,'a2:, .and lasr ªP:P<:l~tr<N.I
u~t;the· J1xXt\\íürkon a. B..o:h 1.fa'>tpa
~Jl\t'í~i<ll.Ítl 19'5'2~ .

~!i't.0m~m:tl':a<s:t1il'11:11r:~'s£# .N~,~~~:)~~
1'tti~~s1i'tt~~;e:1mml R'tlu~il!tt'foltl

an ~va1:i:fax~rnIDrs~
~a"tIT'i'n~iñ

~füt~:í~1!~~@'fht~~l'~i~rjzl' '!h..,_'•'•r<'<><ili'•''.N<

~;f;nrcff~g," Fu:rtb~,r J'n..foirm~~'.t'i~:l:l oc's:
11 ~a~!~ibl~1lf1tl1m Di~. :o:E~euena,l

'~,d!T'"·¡f'·o·· 'NYI! 1 1'lt' fhmt ,
Ii.I t~:~::ic~~:~~~'~~1r:k··.'/~s:.: ¡g fül I

I
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Hends Ca;p'üol elufa, Lester\V. Lin-,
dnw.· ; p¡fi",C''five a• Í>+ecto·.r of fih,, A·csn• V ·i .v.;~ ...J,,.. kl· . .. ~ ··'-' .'I . •·

:o;fM,~ndm:.\lfil Sedvce Tela:é~sters~
hé\s be:e.n eleoAe:cl ptcsiderrt c:>f the
'.B.rtmdca'siers Club o£ '\Vasl1i:ngfon.
£~r 1Go4,, succeeélin.g ]os:epb: S:Itdok,,
(líf '811.~ckl,ttrü& Ca. üth.©r elfHces
for th(# ~!réchélittn.:<:ths Eober:t
.Kemrndy,,, Kea.r & Kennm.edy, qon-.
imlting errgfoeers;t vice :pn,;l·sident,
.E!eJlty Ha~ ·vvot;. tre-0.surer, Rieh
,ttt!!l:Smkes:, \:V~lAL-TV ..

l:~'tíl'a~v..er err CB.£i~T\hSylve.star ~)~grt)
liV·ei't¥er, I~xFm;erpxrrsfrlcrnt nf N Rt>
TV',, '\¡vill ~lf1J.ªeiü':t~,11:~1CHS:-TV sh<I'\¥,
.A.bu1u1 ni! F.t1;H., ;~1s:~~ .l'ij:eft:Jber ·<Jf tllt;
¡Ja.rrel from tla:rfrnou~h College, PJ1
'Jun. ;26)·~5~$,::.10pi.m. ). Jh,~p1·e·s~nti'.ng
the op~;nsin.g .team frnn1 .&'f.a.rquectte
u" \~ill.he .f\E.C .J~~dl~l·~JJ.0>11. ~·k"
~:e5fll.

~.¡r:mplc~c.~J'e1br~:ti~mT!:í
~ts ¡~u~x.a~ ~ 't:he:

\Vorue:tco bonus: The hoard of \:Vo
.wetco E:uterpríseit, ,oper.a,tor of fote
TV istati<ms,. hás ,in¢tease·él dm cpf
rent divide:n:d payuut fo .sto.cklu:lld
ers by lFfq: 'by deelari:ng a. regtilar
quarterly divklend of 14f p:et share

.vo.od TV
in:t~ :an

'P'n·tri'ii'i·l.A'f1'ii>· '~t}j
.~:crn'h~t~;¡~:pd,:S:'c~t:r:J;';s: :B~nn.~ h~·{td~ ln;J~!i ,J~J~k;R~n.n~

:reiIB.ws .b1'8r:loTlg:.f:ime · associatitm.
·~~:itbN'E·C~TVthí:s1 fall '¥vitb, a. •.~;(;)··-·

HOW
'CANf..··.','a..·····;u. I

, I
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THE"MAVE
MARK

Sunny ties up what the
"Sunshine State's" business
magazine, Florida Trend,
cites as "FLORIDA'S MAV
ERICK MARKET."

WSUN's home county has
the nation's highest incidence
of auto and stock ownership;
brain power industries; high
discretionary income . . .
Florida's 2nd market should be
1st on your list.

WHAT A MARKET,
AND SUNNY SELLS IT!

WSUN
TELEVISION - RADIO

TAMPA-ST.PETERSBURG
Noll. Rep: VENARD, TORBET & McCONNELL

S. E. Rep: JAMES S. AYERS
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Senators on TV: \VTOP-AM-TV
Washington, D. C., has purchased
broadcast rights to the \Vashü;i.gton
Senators baseball games for the
next three years. The new contract,
which cost the stations about $1
million, begins with the 1964. sea
son. All the games will be carried
on \VTOP, and up to 35 games a
year will be telecast on \VTOP-TV.

NEWS MAKERS

PETERBONASTIAto sales account
executive for \VCAU-TV Philadel
phia. JACKLEAMANto national sales
representative. He was an account
executive with Arndt, Preston,
Chapin, Lamb & Keen.
GERALDF. CoxwAY to director of

public relations of Subscription
Television. He has been a principal
of Communications West in Holly
wood.
ROBERTE. ALLENto marketing

supervisor of CJA)'-TV Winnipeg,
Manitoba, Canada.
BERTRANDM. LANCHNERto the

business affairs department of the
CBS TV Network as director of
contracts, sports. He was director of
business and legal. affairs with
Lawrence C. Cumbinner.
MORRISROIZMANto Time-Life

Broadcast, reporting to the head of
crea tive programing activities of the
broadcast division. He is a film pro
ducer and editor.
DANVALENTINEto promotion and

advertising director of WSUN-TV
A~'l St. Petersburg.
KINCHS. HAULBROOKand BoB

EDwARDSto the sales staff of WFBC
TV Creenville, S..C.

MrLTHIBDONto president of the
Hawaiian Assn. of Broadcasters. He
is general manager of Honolulu's
KULA Radio.
GoRDONWESTto film manager for

\VCAU-TV Philadelphia. He Was
film manager for K~"IOX-TV Sf
Louis.
WILLIAMJ. MCCARTERto general

manager of \VETA-TV, educational
station in Washington, D. C. He is
development officer for National
Education Television.

TYCOONS.-----·--··. II

bµy WNBC-T\!'. Toe names ín tl;re
trade all know Jt's the rnost ~ffi
cient means of reachlng,~aod sell·
ing ~New Yorkers •.Among the
tycoons:

.Alberto Culver
Avon

Haeel Bisho.p
Block Drug
Bris.tol M;y:ers

Chesebro..u.gh.•Ponds
Colga.te•Pa-lmoli~e.

Coty
Helene Gurti's
Dow Chem.ical

Jergens
Lever Brothers

Procter & Gamble
Take a tlp 'from the to:ile'tdesfíeJd:
wh..atever the .pmducl •or service
you have to: sell, do if on WNBC·
TV Resulfs: beautiful.

WNBC· ..T:V
N_·..· E.·•W y· Q: R K

. . ._., .... · .. ,.. /." '. . ,,.
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'hel;p in: l?l'am:i:hi.~fttture seminars-. ¡'b;t~~~. :¡l'.r~
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Tl'MEBUYER'S
CORNER. I

January 20, f!l64

count exec. Ernie was a media buyer on the
New York Telephone and Pepsi-Cola. aocounts
at 13BDO (New York) ..

• Byrne joins Wesley: Michael B. Byrne has
joined Wesley Assoeíates (New York), where he
is assisting the media director, and is directly
concerned with media evaluation. He was form
erly with Norwich Pharmacal as a marketing
specialist.

• Amuro] Mints testing: Amurol Products
(Naperville, Ill.) has found ethical medíeal ad
vertísing successful fu selling its Amuro! Sugi.U'
less.Gum and Mints, and is now launching the
míuts via consumer advertising, An eight-week
television saturation test campaign, utilizing
20s., will start in February in three markets:
Cedar Rapids and Waterloo, Iowa; and Muncie,

TH.REE ON A :CARLTON B'8EAK

't1ME FOR A CIGARETTE: A trio of méii'ia men at
'Gardner, (St. Louis} .celebrate' lire American Tohacco
Com¡u111y'sassigm11.ent 0,f its new Carl,t·on é.igareUe
account tó the. ª$ency. L·r are Ruben [acquemin, media
generalist:; St·ephen W. Rule, senior med]a generalist;.
and Don Fineberg, agency's media .planning assürañt

52

SWEET SPO!S: photo is from T,V sn¥;1tffJ>,rA:miirQl
Sug,arlass Mints. S·el'ies of 2.0s wilt be T'Un Úl •tfitee t<.est·
markets, next m.onth as ma:l~ertries ·CtJnsu:m;f!rn.ds

Indiana, The spots featuxe a seties of sí1úatioJ:i.s
involving a teenager, ....'ª. IDo:ther and daug}):tet"1
and a motoríst, who "when they have a d.eSrire
for something sweet," are ur:ged "to satiSty it
with an Amurol Sugarless Treat." Film-Makers
handled pro.ductüm of the commerolals, which
are photcgraphed by Ron Seymeue, A~eney is
Jones·Frankei (Ghi¢ago),

• ''That BU;d. , . That's Beer!" will b~ the main
copy line fox Anheuser:-Bus.oh's Hud~eise.r ad~
vertísíng in 1964.1which will contim1e to Iti.~t.~e
typical beer drinkin.g situations, and w,i,11'.also
include a series of "beer talk:" ads: and cemmer
eíals. Campaign will utilize radie and ::r.:v,.plus
national magazínes, outdoer prmted bulletlrís
and posters. A senes of filmNte s.pots has been
purchased in NHC~TV's t'Gt1ight· 'S.h~,, a:s.well
as radio. and 'TV spots (20s, :30s,, lllntÍ mínut~s) on
some 450 stations aroun~ th~ country. $'.che:d
ules began :early this month.

TV BUYING ACTIVITY
• Volv<t>' automohiks reported hu~ingfor a dnve
qf fringe minutes and ptíme chain breaks due. to
start the &st wed< it:1 Feb>m~1y,Fl~ghts..oí 11i1~
disclosed length$ will be aited thro:ugh the ~i:rd
of June. Pete· Berla Í·S buyin;g Ior Volvo at C.arl
Ally;, Inc. (New York).

~. S:iinantz looking: for ·frm~:e:minutes ·tct push
Master vVa~in a campaign. e:specte:d tó: :start the
end o'f Januaty £c:>r ~ £Qut-wéek ru.n,t Buyer ·at
Dancer-Fit~g~:rald-Sarople (N.ew ¥,ork ~·i.sDi.ck
Nagle.

·~ '\>'Visepotato chips planning a, flv:e-wtee'ikdrive
set to start the end of January,, us1ng tting~;
minutes and prime 20s. Buyer is rn~dladi.re~tot
William M~Lu:ughlin at The L:1nn Orga'tliz•atro\'.J
(Wilkes-Barte,, Pa..).
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I ' •;:J:¡&,.. ·•. 'N.'. . i 'I' ' 'fi' ' ·.1•~1..•..1'1: ra"""1.~1sa.eis .we:.;,
rtiilílBe, 1:s'fbkeil w'i"f1h more
0'ft~.., ',Qgldf:r1e:x:r ·~'SB 'S'IJ:~ili!\'¿e;c::g,A.\d'.' ~·~""'=-'·!-· 'o· ·--'•\,, ,_,.J, ,_, ";.¡\ h""' ,_)~ WL _,,:..,.___,;;,'·'-.,·,,,,..,,f,. ,,.:iiM') _, ,,,,,'j••!1L,.,,

m:~~ ~tí ~1¡~'.(f)c,,iil:FRle:t
• 'm 't~h: J •<.te ·:~. .... '.t, .~ "i.. ';·. ~~tqzy ·ª'·~·l~'7"'1;l1g

le... r·~'l ··, . , ·.., ·;<' .. "t...'1'"'•· . .. '''·. i ,it..., 'Ol,'á•·:t,.. .· .,~~ ~ iU,~1\l'VlSc:tw"""~t:W !.l'l, 1r1'~~.,¡;¡¡~1;;J1i:~~l"l-

lU1:ft· Th~;µmtl¡~,~~·ª4 .~a~t~m;Ji1~l.t~
'.ml1t b:ltud ~medín.m ()f ;enmmunioa~
m.mr6', net~:cr;r]~ ;r%ai'.1·o.Th'.6 TI.~..
ilk·.. ~ "".t;>'f"·'~¡:i;,,,,·..~..i<lí"'•Ti's.· r.·.·,0, ~.·,..·.·,1;i"· .s:.if.· :·. '.~ ·11.:·~nf.""'<e~J,l;;,•yg,b,W'iUI,.,. ~"""'"'"·~.. i ••• '"'' ,ó!'.'°''~' .!,J,J.,; ,g''"""YJ,•! ~.

......•...•., c1;1¡.,li .:.· ··"Jill •m·~)'I·:··"·:·:rm1. i.;.ü,.,, a11r ... :..üx.:ft1.JlU'm;>
~; nsa;tt ·.l:'í :: 'f~fs ,{\l~l·,::rtiiB'e~. ····~r'.~~~n~~rar~~~··:if~~~$,t©;f ·~~~
~:rasl~tl''Cli~?"~~?:~'i!t . .... ~m~~~t
':W :n:e~~tir:k .. :ra:d;t~ hut.• ~ma:i;,. ,.has
Fm3ªflb;~~g.~eausJ ..pi,·~~tah1';,,S;lnue
l~l!l) ....·Tné:,....·.~~ª~...l~a~'..·~"'we~~r'.,
~!t=!,:~:~:~~~~:~~.lf.t~!s~

1~~1t;
."'f.·.. . .. · r!i•; .... ··; ···1·· ;;J,;.,i.~~ :m;~t,.[O'l\l,'í'i,.~,I,~~

ttih:ufi~n~,.Ill1e abil.t;t t:h~1.sa~~ fím'l~
~ort.nn !Ecrn"S:~ '.&rst tim;:k ·ttI '.&e: air
n~({dJil~Nl'lil:éi:o;n:e.B'~Ba:ifü ta :tell
li.slB~iü;étJs:1ab:dutt't.~~lim~ttl!:bh~'tlxilen.
ri,..~Tur~'ímá'niCl ;9''""~1B ~:i'~fl.~11\>.-ii1"1';J¡¡'íf ,"'-1'.M~:_._,,,,,,,~_'._~,,'"':' ~-0'.>,,x,_,_;¡!~ •.-ff~_.1,-,!~lJ;J,.,:; '>-)'\\ .h•<•-·'-'-'\t;( ,,I;~:-·!¡;\~#~__"-~~-
'.tt:Tffet"~,,~~~~~ªíiitll~·~' :;~~~u.~

II l:~~:~~L:i::~~~j=~::~i~i~g~r~m
';1'ji\ . ·m ·41., "·. •• '\~ ·"''· . 1 . ,•:. ·..'~···", ••,,.1~~,en:Ly.W~e'Kll.,gtder 5~¡11IIJ~,.·~l

~it~ ~Tthmx t!ailfre', ~~ fl~rr¡
J[:@'~l'á1 :ll,mon B::o,use's, ,m.arl~.é'.tin:~

, .., •.. · ··tco'J ,., L; .., , f' 'U" 111.if ··.'~·fl··pre~wD~i,, ~l:l:J:I'Lei ¥.• is.:ixer:rui,'l,
'W"''S! T~'l11iL'1 '' n~ <>. li'.l;l!9(f1:. ales,,, :!i!:·.. .. • w ' ~' ..X~i.,.!¥1:!6 1,i ' ·;,,1;1,,, ,/tl S""' : i

í~c;i;n~~;¡;;~.,~:~ fl~¡~ (l);m'°'tib:tti:')4! fü'
'hu'.1;>1~)1~,~t ~ ,l;Ji(lf:'~i
'l:Cltl 1Io:t11mi s~trl~.~;~G:tow:v, ~;tile iJ:ii!:id~p;
·t(i)t !a~nl'i)nmk.alf~'C}'l'~l~""tth..:Q:~~-

fh.ein. ¡¡¡; ,s:~-c,aJJJ:l 'J~~' >a::n:d tf;L't;lW'
a~r~ett't'~"''i'f1 n,,;~d':w 110: 'a(ili3: a:

M!A'fi<Cij¡¡,f: .,;,;i!::..11~<>i ·.."4. ' . i 1
' .. . .. • •

~·,º~,-R~J.\·,:,:.t);ólt~~-:P,1;~,~i

,~;t~wN~'.f:ttI,wlF~ll Bt©J~m's:
,~nm;~~ti~ :t~Sit'ffªlli ~i!l~~uHt1~i~~
J?.a~sEt1e)Xlt· }i,~~~~~ll·~~~~~rt~tb~'
'\~~xd~,..~~e·~ m:,;n~~\l t~?!.mi'q rh~:

>>! "'rl'L, . .. , ··. 'L. .. .. ~Jf. ,.~L..u:te ~ta1.1''1<Vraru, t'u:em.e
'~·~'~. · R'. < 'h I'd', ·..,, ' •••. · '. ·, .' ' -·."> .' ,.•. ~~. •• .' '·) .'·. ,. { '¡ i ' ' ,©i];t{'.');IJ. '··· ,Qll¡j¡,~ .,Q .•' !8í
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t~ t\t' l~r.g~(!]'~111'@'r.fli~ .G.~~~n~~s1: . ·· ,~·:·:;·~..··:;-: e.:n ·;:~~~· )r·: ';·e~pm1:e;tr~~~YJitb~b~':0&.1&t'2.t-d;~~:1£'1
t:l~ arfal~;n af tl'~, \OLt:lt:l~'.~'Q.~11
IL ![·'- ..'' •.\l.. ·~> .. . , . . 1'1 .. ,,. .. .. , .t, ....·..... . ... I'~'. iL¡g.~®!¡;¡~!SUf'.eiNI~r ;b\!11t:nm; '(li{Di.C::Ql&l;U;b,

'b·•··.·.········,ean;
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w
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"l,f:í:;.12111te·s<Jf JV!d'N;oñ:Ii·f!lus'e's '~ttr:gle.ague" talénl· are <:heCked. by
fl 'fq Sl'npfo, Jfor,ta;ry flouse1 .a<Í'~rtisit1g diree.tvr:; D<Jli C11rlas, t1éC.0UnJ
síl1jJeft1is.dr at Rozell & Jacob.s, cití.q LonnJe· V. J\.1erril1, rice 1nei>Ulen(t,Qf marketín¡t,
fr¡.t; lfp_r,1r¡n1 I:l<J.r:t.se: Ki!tch.~n~.f/H~display 11.lM ,pr.é'pated for pr.esem1(1l·ióitat the
Nali'<J<r:1:ál A.s.~oriút.imz 'Of Fb<>i! Brokers' Com·,,(~tio11·fo, Clrf<;ng<!i

A 11'.<:ik ;at Mlotton Hwus.~f'Sl ·~.en.
s~ii~njt'irlJ1~pr~gta1m ¡~£m~J:.~bl:!na,isr-
·~·~·tt'~.'ads.~li~~s'thaf last
Í'e~º1r:tíli~:nQ lit\(!}~íd~.vtQX sh.~~rel~c1-

t.r:Qpj~ l'f\tÍ).1~<';'1~.

.All •s:ellmg~,a:Jlrinlv~rtism~, indeed
all :cammuuic::aticm i's) :ti'é.d: tn :the
'n'.attClrtal hro:acl:óast ;s.ebethile.. In án¥'
:me:S:s.a¡,e' t~ br:okret~ at' r:etaíler.~
M0~E>~ JEI'~;j),i~~$t'ªv~$t~;á~~;1~c:t:ª.t'~'
tlr@ p117q~µ~f..wt,th ..1he' ~('l~~n,~~~;
petS(iU~lit,i 'I;ke ;eHcyrt ~~t~mil'SJ.f.t,QJ,~'l
.rau;tíne3le:ttce;rs't::opa1,nt:-nfl-cS,ale dis•
p:l~1s.

1i.l!tcbi1rh.r1:a!.'i:t 'fill'rilc~'sr.ii~f'(J .&111(!1;1..Vs

M:Qrh111 Hnl;Ifs:e let:t:.e)rhead carries
pfot11r:.e;:si :of the netvloik. 't2il~itt:and
•.á Hue ab©:tXt tlil:~ :r.áil:io' ·S.Chédll!íl~
Ena ~~d.e:s,.t7t£ m;;,tíJI'~sj t;Q 'b:r~l\:~rll

~;:~~~~sir~í~ttQJtr,,M:~~sca~~s:t~pedby the
talent ~ne .fe:at:cn::edat ~Jl s:ale5·
luree.li;nl"s. AU J'lfi1ut-:'(!}f'-~Ee, t.l:!£a'téii':~il
~i's.d::e·v:e:l:ap'éil .1~t~~nndiliu:sh'~~í~llí~·!'J:f
~J.te...~t.~~~~...pri:~~n~lítl~~1,•t ..~n'd
~(~fsfP~ li•ºhl'~·~·p~Q~J.ett~~l rt,.leJi.ds
fi¡¡.~irt~~ ~J.1d qp1n:fid"Btlfü~ ...f.t1. U'.LLr
f,:Xnit1mt ·eNellfa; tnarkets '\;l'IDer.e \~'"ª
•ar:.e;'.ne,w.'and t-el:áití~~lr·11n~l1fl:\Jtlc.''
~he.~~,t~¥~rkli1~1:Scl~n~í~7~.~;~0:dtí:~t

,l'tf~·s~@J~ti'~ni~'~ª't.)l'i.~dt>lttr · flX p;e,,~,.~-

pápét :ádvertis&n~.. M:ottt">l'l. .House
'foo.'.niS:bJ~·s~~~l~rs\V.ilh. :dre.~~m.má'~
te£tttu}i1_g. God'ft~~·s·éudors.€merrtof
'the: foods.

Ti\ . 'b' 'h ,, •.l.w~SGrtmg t e, :aumpany1s1 wt~e-
~·ªIY:~Ílligpm~am.·of ad lllerukandls~
írrg, th~. ag~ney .fle~a~nt sup:et;yis~r

11~e £:eelthis1 s'fi'ong, rasS:-oei.a~
,~,"~' i;s; ¡{! V'ety m¡,y,qrbí.tnt plu.1$· b~nJi..
Il1t'.qr.a~,rttet~v~~k~~~ei:a.ge!:·
. ~fo:.r.tpi:tr ll.ouse~s s,~le )ot sellitI,~
ís .•·uE: 'ta' .th~ miuut'e~, hut· some
thfrTgs do~'t el1a11g.e. 'f~,ke1the xe~
~~pe l:ót thé· ·1ea«'Uug; pt;t1du~t. The
Gfil...:'tf¡j'n'(lfi' 'ts;. fl :erll'~í.ri:.. 'tlú..te.cfüor. Sta ·.··...
. ¡JC" .r .. nM,.s ....,~.·.·······>)''·.···,·11~iP:1~.le;,h~r)~:~b:a:~k'fr~m,the· "vezy
~~~itil~~;,.pn~'°'ent.t01. üre ·.G'~~pan~'~
fouuil:fa1~ as he ucrt:es that 'Marton
Hr:xns~:Q~e.11,:b:aked beatlis1,a;remade·ur,tbe, tra'<ilíMQ~a\i ~l0,wr:~eipe,that
r.~:as 't'l:r1e .. i$p~GifJ'l~~r0.f t.b'e <'lt:i,ginal
~l[Qi:ttnlff~l):S~.•.'

'rhís· .11·~;s:telr1~:vas ap~i..1eil 'at the
:~~~nl~£.•tl1e '.~r.e~on Ti:aíl,.,:p:i:~neer
~a.t~'"~~~ta, ..t.I:e'..;~s~stt,...Jtr 188~ .by.J, ~t.~rHng.l110.xt0,jl,,, ñtst t:eP:itnt:iál
gtr~¡;e·:ru~r\,,U,&, s~qte'.t.f(ey'.'élf ~gtieµl~
tute;" ,a;:µil Í'o1md<l!r ut' .Arl:¥1.Jt J;)a)!. A
l:lcmr ,m:;a,na,g~ ait: the i'ntfs apetru1g
:C~'bi:repf t~he gmnd;e:st: su:d:al '€\\0\''.ents

1~~~.rlt~ld •m .~ehrasl~a City1u re~
p:~rt~tl....a. rr~~!~~(Í;~e.r..~E t~e d~y}
~V:tiUSJ J. \IV, lteiril1a.rt~ l~ter ·t.q: ~Sctab-
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RADIO MEDIA

lish Morton House Kitchens, Inc.,
and forebear of Morton Steinhart,
now chairman of the board.
Founder Steinhart, when looking
for a name for his quality products,
decided on Morton House as one
that called up memories of good
food prepared for pioneers head
ing west.

Nowadays the company is owned
bv its officers, Steinhart, Karl H.
Nelson, president-treasurer; Vice
President Merrill, John D. Mullen,
production vice president, and a
few key employees.

The can of oven-baked pork and
beans remains the leading product,
carefully prepared and premium
priced. In addition to the beans,
now there is Morton House chili
and a line of packaged convenience
foods, "dinner-ready dinners" of
ham and potatoes au gratin, corned
beef hash, spaghetti and meat
balls, chicken and dumplings,
chicken and rice, macaroni and
beef, and others.

When Morton House decided to
try network radio, it was after
years of local advertising in news
papers and on radio, also in maga
zines. Bozell & Jacobs placed the
original network order late in 1962

with Roger Huston of CBS Radio
Network Sales Chicago headquar
ters.
Codfrev's success with the ac

count wa~ such that Morton Bouse's
Merrill, in a report to CBS' Lou
Biggio in New York gave credit to
the CBS host for muclr of the 20-
week sales increase of 56.9%. There
followed extensions of the Godfrey
schedule to 3!) weeks. then to 52,
and now to a fu II 52-week order
for 1963, underwriting Iü-minute
segment weekly of the daily Arthur
Godfrey Time (Monday- Friday,
9:10-10 a.m.)
How does network radio Rt Mor

ton House's character and needs at
this point in history? B&J's Carlos
gives a two-part answer:

"First, Morton House is dedi
cated to selling a quality product,
and we feel it is important to
use personalities synonymous with
quality. Secondly, the use of per
sonality-network radio dramatic
ally symbolizes Morton House's
giant step into the big leagues of
the food business to om· broker
organization and the retail food
business."

The technique must be working.
Morton H011se Kitchens will stop

Honors for airing Dutch music

Berend J. Slingenbcrg, The Netherlands consul gen.t•í·al, presents specially
inscribed Delfit plate to Walter A. Schwartz, WABC-A;\l-Fl\I (N.Y.) v.1>.
station mgr., conrmcmoratiug airing of series of stereo programs of Dutch
Folklore music. Presentation took place at rceept ion in Nctherhmds Club

this year at n serond uehvork inu: @I~
and order .additional coutscs of t~ 1 ~·útk
radio .diet Augtn~ntiñg ..the ..God'". la1ts
frey sponsorship on CBS, Mott()p I An
House will become a regular ...11ejt
spring and.· fall .on Don ~1cNeíl.t~ ':
Breakfast Cltrb on A.BC. I'lre sec.•.
and-network choice was 'g.over:1.:1e~ wrne
accol'cling to a coñlpany spokes:"' ~~e
man, by .McNeill's .snccess fo foo:<tl J 1-W
sales-n'o light endorsement, cou~ '.f!DP1

sidering the soume, • leth:
I :!Xi

and
ol Ii
.\

saio
Wfii

Top CBS brass .a;glow
over ',63 sales gain
Top brass at CBS Rcidio :.i.ré mor~
than s~nisfied with progress in 196$,
It was a year in wlrich the network
set a five-year high in sales, signi~
ficantly strengthened its position fo
four major markets, increased its
news and information programing?
and in which the seven owned sta
tions took in combined revenues
which top the two preceding years,

\Vith the close of business on
Dec. 31, sales income for the year
was more than 50% over tba.t of
1962. Of the 110 different adver-
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risers who sponsored·..programs du.r- ;.·1 ~

ing the year, many were new to · ~
radio or had been absent from the
medium in recent years. Notable fr¡
this gmup were Gold Sea] Com
pany, Millers Falls, .and J.. M.
Smucker Co., producer of jams and
jellies.

Station payments were approxi
mately double what had been esti
mated for the year when the new
direct monetary compensation plan
went into effect on Dec. 30, 196';1

Prominent new affilia.tes were
\VDOK Cleveland, \VF.BM Indian
apolis, \VE.MP .Milwaukee, a.nd
\VA.KE Atlanta. At year's end, the
network consisted of 230 stations
in the U.S. plus 12 affiliates in Can
ada, Alaska, Hawaii', and the Philip
pines, with three more stntioi1s
scheduled to a.ffiliate this Jnonth,
On the programing side; several

new ONilension programs were add
ed to the schedule, Marvin K21lb
began a new, "'a.shington - based
evening ínternatíonal affairs sma
mary .oallcd 1l/m';l9Íll .Ka.lb 11.c.11ons,
aud on. .Sept 15, the in-depth intei'
view prngr~~rn Face thf3 Natioti :i·e
turned to the air. Pat Boot1.e was
added tn .tlw CBS Radict roster nf
microphone p.ersonnHties vdth a.
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tI~'íl''profira1xr o:f' l:rt's ,~~~fü Th~enet·
t'~li~iit~~~l!l;t~dIA:á~]!~o1albroad

~Nt"'i'r1.··..lií".; ' ·1• ;~~'t,,.._..£L-~1hY~ .x .. ,. , '""''·"''-

:in:

:dt~.i.3;$' iti:~~tt.i~tt~itJ; :m~fign;d~r1~
li:nxrret trut\!.a:21m~:S,. értm~i~irt~lll~
J~g;~.'J:he net"Wnrk'. '.l,'.l'tepa.reel ~'SHO
•........l~~~;" w ;i;~ide~r~en :pt.esentatfon
~m~J,Qjiini~'tne fa.test p,mdtt~'Ptn;i
't:~ufaníqu.es,, an:d 'S'liowed tí tl'.! !i~me•

:~N'~t:t}1sers.~:gerr:o~;p1::indpnls~
:and ·1ñeUíb:~t~:flf the JJ,t~ss ~1sJ~ries
t)f 'hmnhem1~ fo ;i;n:ajpreitie&r

prll0sidéfü .thtbm HuU
H'iHcl ifi hies: £it;s1 aJ)J°liJal' letter to
a:ffi:liijl:@~:ft Wi<:ttS :~, !'l:

th~ A11;d if th~ stnrt
m 1$~4 ª-;nlr in:dfaa~J.an,,p.erím.m:-•
~.~~ t\'i{l bg' rnpeatecl tlai;s ye2n::~
sal~s,to;r tibe first quarter ai:e already
~~ ,ziJ1~ad é>f th€}~:am·etbtee rt:tQrrtl1s
Cl~ l~'Q3;..
il~~kilí:g 'ID ~qt\'.t:re;,Ha y~s

lttitlt~cl; th~ ~,£fi1~·~testh~t the
w.u~h"'ª$S:lí;lil'~m3.re;lun1 oJ tta:dla dra~
mac. \vhíla '.S'tllJ "Under consfrlera:tion
a:t CB~. is nat l::ikel~r ta get <2.ff the
~:und:. · 1vérglrfag t11e·manJ
tmpti'üki~ti~:Jé~~·Úr'Lel:oo;$ o;(~i11lié~~€:

~f ~~!;j~;Ql'ft!~-s·.();tJJ ,(j}'.'.'VJ1

do'Efs s1::r~r~~stan im~·
m1ettÍa't~m:ov~ m this chr·ecti'Qn\; it
:a:p¡p;~,@::tsthat Hst'eue:rs pdm.aTily
~cv8:1;tt n.eM~s}.irtfQI'.:rb1id:ioJ'.ll fofonnil
:efltwrt:á·frfmetr±~:w'ld :ID\?SJc>.~.

N:;te;Ls'en~nd.s .r1a:di:o!111e:seurehz C~
.N:~el~e:dfi'R~.ri2:ó:ilDrll'l~dth~ e:iíd o± :íts1

i···t~:~1·,;~:~iso.I~~¡eM~~~'~ft~~:j~:~~m... ~p;r1....~ ,, Llil,·ª· ...
ti:J;dí.~ .di~t~..'~·~~~~r,mlm~t~~las:t:
~rm~ ..N:~l~~ dg11:11isagn:Q.o.me,s"~rn~
JitcÍiltntl.V1l'hut :is·l'J(~u:a:srsiár~'b:eiJ;áuáe

;&ü~j¡}~t:ltiiMit ~á:;~,~)1<tli>J~.,,
,.,1~~~~l:i:f'.fgi¡~,1c1flf'<\1 Nt',..1ct>.n thrt.a>>?•J \OA!;lii'1li!í • ~;,.-,Q;.)g,,,,., •..... ~:..,;\

·~f.lail0tl'.FTi~~~~m:~~uii.~t¡¡,~;w;~r~.'ª't
t~@ik: :dn:rín~ Barrrs1 'ffon~r~s~ltm"a:I
:r·a1IDJ~.•&:~za;rin~sila£f•~~Rr.1,Fx~d.been
c~:iled. £él,r·11yea~s.,

i~~'b~W ;,p mftt:~11~1~~;•~lil,QJ.i:
W~¡:R{.;,F;~:&~ llW.lt:cih~ ft:om its.
~~l'J(~ra1!E~rmait'ta: ~\aw·.m~'oamritey
~<II'. ~~:Sxt'mtt mtr~í~wi1!b ~~,m~
'bJlJdi§.s ~~p~i.:·:rb~l~.,~w
~1:rt,~1;}?}!f);!l1~t~\.~'·~~í);(~ 1gµ:Q; ~líl.th'~n~~xc·
l1:1:fik ~.ii~lt~L;~;perso:nl{!tiiby ~x·átíll~~
:€:.t' i:im B.ir.~~klei:r~h~lb;®$J'~~o 'Mith

~st~tmji¡..~!fP~IUl"~·~I fQ.r· th'(¥:

M·iirkingaffili<ifi0n.agreclnent brjr¡gÍl)g.ÉFDI Wkhita, Kam.,. into NBC
Rndió ''fürrfH,l''' 'á~e fl..,r;l NB.O station. relations dit. Doíí Mercer; Bud
L:ifog, the rn~t;work's.rcgim1al n:igr. for s.ta.tion relatJQ11s;and KfDI v,p.
náti(Ú1alsales m,gi'..Frank t..~~nch.Agreement became effec:tfoe on Jan. l

@~SJ '2Q.}'~}trf)"tl~11~lo :r
'.dl!.'.y· on: the FM: nu£l:et :(7·9 a'...m.. (lnd
.3.-;6;p,m .. Nlon:day through &a:tnr
c:.la:y). and '.\'.dlJ eantlxme doíng an
li.oüf .a day o.n "\VillE,

l\tp]~.ili:Z~Jm; ~:a·dioMDn:th~ Ifs not
tiU May, b:uf the· ~NA.13ha:s s~t tlm
theJll.'e .-. ''.R.01'€!1.o, Yo.or :Cons.t1a:nt
G0:m1Ja11fo•11··: ·.'ánd is hard :af
uuüfu:g· ~mgether indiv1:dki:al'station
klt~ :füt ~Mlá~ch.15 .deh~ery, B~dia·
Nf'ontih js. a:n a:nmral event to a:cr
quai'.nt the ,public ·~v:iththe serm.ces
rad:ÍJ'> p;rovrdes árrd .the see(i:n:(l
c.m'f~1cJJrtw~;;:e{IJ'will oi1 ra,~
cimt~ if~xiptlJff, P)·.~;víousthmnes
h~!Meh~·~II.''Radto, the .H:ea:rt Be.a:t
oJ ·M'a'in ¡Street,"" 19"BO; '":IM:dib, :fhe
.B:es:tSctttvd A:rnuüdi" 19Jil; "Radin.,

S·o.1;1u~lGitíz.~n:t'If;Je2~.a1;rd"Ita~
~h~€):):íttbtlé MediüVJ./' l.fJúS.

Illnt•s: u£ ;g~pansl..o.n? The ~téJli_,
a:medeá G~nipany.has 1~éttip h~a,d~
·cjutitttetsf ~'\í'~sltih~g~µ..,D,.Q, ª~ª

8~!1\>1t:h1.:g. ;sJ~~í'G.us·for s:a1e. E.i::ny
']in;f;!1ll;.e:tT, .C1Wl'l~ru£ S'ális~
bmy, Md.,. irud.pre~fdeot v..TY:RE
Anrta;polill., i's l~ehind t;J\~:·1tt~:w:,v~~1J:.\;>J:t:;,

:\#hteh Wíri ~:1;l~os~ll~b~tw@;pr:e:~ent
T ª~ne.11i!ltatitJns,..iurrl <:>f.f~ru :eaJJsu'.l-
t;atihn fnr t)J;]):!.'t ,.,..,.,."°,.,.,_ ·'

NEWSMAKERS.) . ,,' ·- ..-... ,.,.; ,__ ,__ ,.,. __ ' __ .,._, ,_ ,._.... _,,,. __ '

CEORGEF. ÚARLING to WLR\¥
.Pruvid.enc.e,R I. ás account exeeu
live. He was with D. V.. Jones
AS:soc.~.

M,1\:llK BLtNOFF to pragram crrot
dímttor for KSFO San Franeísen.
Ple was an acconot executiv.e :1¡.\dth
K'VUN.
Tlio HEPBV'R;N to vice president

.m)d g~neral manager of \\"ARM
S'era11tcm/\Vilkes-Bal're, Pa.

RicHARD KuNE to the sales s.taff
of KBA.K Sacrarneiito. He was shl.
t1oJ1 ro;;:n).ager.of ~VON Napa, Cal.
To~YJmr:ssoxtu \YLÍ13 as mer

ihandise 1mmager. '1ÍAEI< NE10E:R to
th.e s:a.les staff there.
J~..EJ:& L •.C.,ULm1;;a:, JR. to station

tnii):1rl.gce1t of ~\'HNG-Fk:t Hartf.ord
Nr:~w,l:la;Yt;m.

0HARLESi E. SPE1GHT8 tu geJ1eTa.l

and natioo.al sales n.la.trªge1·
'\IV:Yac FHIJ:.t, ~n~h,ROBERT H.u.
sTi<:;AIJ, to fooal sa:les manager., and
GEORGE BnTCkLE.R fv;manag€r oJ the
outl:et'~:3:Jew s;ale·s'offi:ee ü1 $agin;:rw-

CJtt-NfidJaJ1d.
Rnrim J.CA:sE:Y, stat fon mau<lger

o£ RSD .11.adio, S~t. Lcrnis.. has <:JW
nnun~.ed. hi"S tebr.elJ1f>tit



SYNDICATl.QN

Sudsy renaissance in radi·f,·1c
¡·

, I
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Offshoot of North American Newspaper Alliance
is syndicating re-makes of top radio serials, plans
dramatic and informational shows for stati.on sale

..\\'hat will Phyllis Dexter's reaction
be when kindly old Dr. Kleinfur~.
tells her that her younger sister,
Amanda, is going blind? ... \Vhy
is it so im portant for the mysterious
stranger, c011ni Lioorno, to obtain
a timetable of the Fall City busline
-and how will this affect Fran
cine's marriage to wealthy young
financier, Claude Mountebank? ...
\Fill Henry Carter, speeding to Elm
[unction, find the letter in time to
save Grandma Stanhope'» farm?"
:\JUSlC: Up and under ...

.(UFF-HAI'\GER questions such as
these, outgrowths of the intri

cate plotlines which unravelled at
glacial speed in millions of radio
loudspeakers in the heyday of soap
opera, may well be coming back.
A syndicated rebirth of the radio

..soaps" is in the works right now.
Spearheading the sudsy renaissance
is a new name in the syndication
field, NANA Radio, an outgrowth
of North American Newspaper Al
liance. NANA Radio will shortly
launch its sales campaign for new

BRASS: \'A/VA rl111ir111l111Jolin II'"''""'' radio rliie] Shriver, pres, ll"ill Eisner h eud ¡iro]itct

production cycles. of two of the
best-known propertíes In the roster
of long-run soap operas~J&ig Si.stet
and Pepper Young's Ft¡rn,íl.y,.

In addition, NANA Radio plans
to offer a.Dorothy Dix and movie
news series and a pa.fr of dramatk
series (recorded, incidentally, in
stereo) : an updated version. of Thg
Fat Men, a late-1940 radio. pdvgi.te·
eye series based on a Dashiell Ham·
mett characterization, .and updated
productions of some of radio's best
suspense scripts by pioneer broad
cast writer-producer, Arch Oboler.
Although NANA's plans are the

logical extension of · a return-to
drama trend which has been ín
creasíngly evident in. recent months
(see SPONSOR., Dec. 9, 1963:pps, 14
and 54), they're not a, straJghttor
ward revival movement.
"We're not trying to bring back

'the good old days' of network ta··
dio-. let's face it1 they're go.ne for
ever." That's how \Villiam I-i. Shri
ver, Jr., the energetic Marylander
who is general manager of NANA
Radío, puts it, "'Ve woñ't seek net
work deals or even regional ssles
to sponsors. \Ve intend to sell to
radío stations who are enjoying. a
new independence in programing.
Also, we don't want to be ín situa
tions where agencies and gi.dvertís
ers will have the kind of tight con
trol over radio production they
once had."
A number of imrovatíons ~'lr;ein

volved fo the new syndicated series,
which are being produced írt ~ew
York and Hollywood. For oue
thing,. the production bases are re
cording studios, such as Ne}\! York1s
Audio Techniques, Jµr:gelybecause
of their upd:.ited, stereo - -.vired
equipment. Fo1·arrother,waivers are
being arranged with AFT.HAso tfoH.
stations can repeat the quutter
hour and half-hour shows t.p. take
advantage pf the currnrlatfve rating
factors so important in radio tuda)'..
Even the shQw-lengtl'.lsare m0dem;
thP 1.mU-hour stere.o !!ll()Ws~wenctt1-
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:1~ i~~tr;V~$i ÍCJn;; {'íY/íths~.ile~
'LJ]\l'L, .• :ct .·.. ,il .·~ : :;<.. ,cJ:• v:;'"I '1£"lt~. .ra:t .rnnm:Y.Bi •8!Uu :a h:':to· ,or ;o;rn~:-.
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d1l'ttle1\flfe Lt~UíaI~~e,.:oo;í11ui~tt~~~ws,-
1t wli~h :~t~t.!:j¡íj.Q~l::r~~~nn t.he

la;~i; ~· h.Iirul~h:q;r;i·rptimt, rar·e
ey~~ln~ o;p;, mm l@usl.n¡g, ·up~sfiª'tí:oo.
·· · l ;; ·; .;'ih< 4'J··r ;V e':•t) r¢.h ·v:~r.\prm~ne1:m Sc.€nt31J.!l.e5.e "'l'f~S ~. , J:.l .. , .~
· ·. _. ._ ~1:~tl~.te~i:fr~~
"·""'~lfi·d··"'~Tl•i:,...,.J"' •.• "' "r·., ·1··"''ll ..,., -r-e t nl ."!.::~t!)1~:~J1,.'l1:~~~1f1, :v' ;~ .-...~~ r ~--~:,~:,.'}iJ:i u! I, _- lJ

~5,J;~s,iw[ll, prsi~manr 201f the xilaN~t,e
t~tihnir;rn~s;¡;,£ ·füe •.,S:m\ps~·hb:t' ·witl
pl~~ n¥s:tar .:~fl nl~r:e'·Sijliar·t1!·:. ,~f:J,.:
'e.~;rilin;g ' ' e~~~rtli\'{$~r~dti:;(j~l''.~ir~
~~u~~~J:l'~·..·~ ·~~t~l!~n,:~f.1;;;Icri:©;,~n~
"nr0 l:f.,.,~ prcrdux:tinu ht Nre:~v 1"n:ik,
~·w~br:'lfte.!ii ñowtr l1 .sccr,lp;ta int:d
ll¥'.f}' Fifft tlle: :ñr&t: ~e€k Qf JS'ig B1~"e"'t:,.,"·.:::i~·,·.·,:· ·i. ..·~il··~~··:e··i:Jt;~tiJ.s~ t:l'l wm g.~~ ~·"·· ,m. +.:, .:
'~ '~ ·" •· ·•1Jék ··· • · · ·•*I"J 'b• ····'"1;to~ n:o:frirs\i~~~ .\¡Í[,ril .~~~E•$..w1..,. .·e.,
·r"~ff ••+c··· 'Iii,.,•••••., "'E~:,,,1.sS..mu.u~
·~'l:nm:th~ :.!;t'a:nil,p:O'mt: nf ;p:er::Eorm~

:Fri~ 'fa\1e:rrr N:il~'j; Had.r@~1':1ans
,~···'..l:J~;~.Q', '..
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~l~:tl~U,~~l~~~~fll~.~(:)~~;n~tjl)p¡ft~~
ítFTli" .ti:..~U :aml :Qtner unk>n's"

;c;\1,,. A,,. ,,!•.. .',1;. , ..... J.,,·;,.,:t......,..,1;fi'4.. ,'b· ··"U:<l1ari~er11m.~..ª~fm~ ..~l~<Jad"'ª.•·n'·~
,~;;¡. 't,,_e: v<>':i1;;;,.. ,;¡il'r:a,n.~t.,a:"'~' al..
,_~J,;.;A.. :·.. ;J,:);, ~,-·; -- ,;u;~.t;W ,~.J,.:, .,~:~~_,_!-!_; ----~;,\4<\l ·--~-'-

¡,IJ'.,;>i{q~~A'f'"'" :~r·-0·m+.ttn 'I'~
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~Jíi:~:Á.~.aid:tQ ~~~~ otil,y ~h,iaut~O
~tatibinsifo th~ 'top· ~{)mrarke:ts. td.
·H~ªclhá :b:rei\k~e¥é~:p.~~n'.f,,Ile ltopes

tr····; ''9'ª&: .'::~ rri·1r.·· l~'fil:C!i·····':l·' ·:·~s.··•. :U.Sttn~.Q, QJ:l. ~..•.e . Y{,.·. tti~X $ JQ'\:.
Era~ ~~t~U-\"\o;i~~~, ~~'1i; s::t~ftqn~,
man¥ ·{)f w,h,l~b ;Joc~•ti:1P .rr~~Pte~5'e'd.a:
:~.e!Ír~.!::or ~te:re:~draTf1'ª ..'.~~1thauig11
·~7eMI h~:"ve th;ei :k':i'nd..·tl'E bu~~etB re~
'![li!ff(il:d ~t:~~.,J'.t~~' 1~~. ... ...

·11r:.. <' .. · L<'·:· , ,11, ···} · ..~~..J..1·1·'L ,; . ,,¡, •t,..,~'J?<;>~.~"Glt~!?~!~'l4ie~ SJ<.w.~.Jie $:~,,,.•.t}~
~tati(;))n~.,~h;ri~.~1:'..imlit!,at~
'u....:Jl!' li. ·1•uiarua 111a:SJrm; ·p1a'tl5:tel

·d~am· a.~ :ná'.ltf©"nal !S:J,;l':él't Jl:iu~im.~118•f©x
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SYNDICATION

Sinn sees UA·TV
at $43-48 mil.
Predicts record sales volume in 1964 as syndie div.
preps "Human Jungle" as first· run series, plans two
half-hour skeins, readies si.x new "Wolper Specials"

A RECORD SALES VOLU~IE of be
tween $4.3-48 million has been

predicted for United Artists Tele-
vision in 1964
by its presi
dent, John L.
Sinn,who
points out the
company's syn
dication divis
ion this year
will have such
new product as
a one-hour psy
chiatric dramaSinn

series titled The ll uiuun J llllgle and
starring Herbert Lorn .in 26 seg
ments; two new half-hour shows
also in the first run market, plus six
new one-hour \\' olpet Specials.
Other first-run syndication proper
ties to be made available include
new feature film packages from the
backlog of UA's post-'50 and post
'60 libraries.
Stressing that 1963 was the most

important year in the resurgence of
UA-TV as a major 'rv supplier, Sinn
said one of the factors contributing
to the favorable picture was a 29%

A bore is scene from "Üver «ud Out" episode of "The Human ]1111g[<i,"11Nv firshrw1,
ono-hour sl'ries de uelopod bv I iA-1'V /or JCJ64.ll erbert Loin (ll .\(<ITS 11s l'·"Y<"biql·d:\t

increase tu gwss sales over 196.2 for
Its syndicated Hrst-run and off-net
work product. He attr.ibuted this to
the expansion. of UA syn.dication
into the field of public service with
the '\1olper Specials • .now in prime
time in over 85 cities·, .foHy spon.
sored, as well as the acceptance in
145 markets of Lee Mar:üi1~Pr:ese.nts
=-Laiobrecker, 32 ha.lt-houn pro
duced in color expressly for syndi
cation,
Of the co1nparty's current 4~

hours of progra.mi11gon the üet
works, Patty.Dukr:tSlww, AB.C,¡.The
1"11gitive, ABC; East Sir.le, 'Vest
S:frfe, CBS; The New Phil Silvers
Show, CBS.; Hollywo.od 'd11d the
Stars, NBC; and Ottt¢t 1A1"1i.t..S.k.ABC,
Sinn said it is ..expected t.hat ;3'%
hours will he renewed. In ·~ddifion,
seven network pflots, eonsistía..g of
SJ~.hours, are in the works for 1964-
'65-five of them for CBS and hvo
for ABC.
Pilots for CBS are: Callmtat, star

ring Jackie Cooper and Barbara
Stanwyck: Mark Dolphin, starring
Robert Horton; John Stryker, star
ring Richard Egan; Kíbb.ee Hates
Fitch, starring Don Rickles and Lou
Jacoby; and Gilligan's Island, star
ring Bob Denver and Alan Hale; for
ABC: Pioueer, c« Home~ starring
Tom Ewell, and The Unknown,
hour anthology spun off from Outer
Limits. ·
Sinn noted that UA-TV gained

complete production freedom in
1963 with final sale of the studio
culminating reorganization of its
domestic operation, He said this
was evidenced in the last month of
1963, which saw UA-TV and its
various joint-venture producer part
ners filming three series in New
Yark, one in Flortda, one in Hono
lulu, and three in Hollywood. Also,
the Cincinnati office, at one time
UA-TV's borne office, is now closed
and <111 its functions-e-except book
ing and shipping, which remaírr
there-have been transferred to
N. Y.
On the international scene, UA

TV is now supervising its .ownaper·
atíon in Canada after years of rep
resentation by AU.:Cart:+daL.td. and
has also organized its own sales dis
tribution overseas. The internatknr
al division distributes all UA-TV
product suppUed by üetWol'.k t~ro
graming, flrst~run syndtcation, and
off-network shows and features. •
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STATION REPRESENTATIVES

O'Connor firm gears ne.w push
to sell closed -circuit in N. Y.
Hoger O'Connor, In the representa
tive business less than ~' year and
currently boasting a list of four TY

and 25 radio stations, will be carry
ing word of a new advertising me
dium to agency timebuyers and
advertisers.

As national sales representative
for channel 6 in New York, known
in hotel circles as Teleguide,
O'Connor has set up a "double
team" sales concept for its new
client. The regular staff will sound
out agencies on the idea and two
men hired direct from Teleguide
will pitch the closed-circuit system
to individual advertisers. Presenta
tions will initially be made only to
advertisers after a prestige audi
ence of travelers with ready cash
to spend on class consurner pro
ducts and to World's Fair exhibi
tors.

Teleguide, owned by Sterling
Movies (information films) and
operated by subsidiary Sterling In
formation Services, is constantly in
creasing its circulation and has, in
the few years of its existence, been
installed in some 50 New York

hotels. ln addition to ch. 6, it has
been franchised to program chan
nel 3, the foreign language outlet
of the system, and channel 10, re
served for private use of conven
tions and special exhibitors. O'Con
ner represents only 6, which is on
the air 18 hours a day with tips on
New York entertainment, saiHngs.
airline flight information, news,
weather, time, and ticket availabilí
ties.

(A detailed report 011 Tcleguide
will appear in art upcoming issue of
SPONSOR.)

Dakota web to STS
Vía a deal with Dean and Slaugh
ter, Minneapolis-based representa
tive, Spot Time Sales will take over
national representation for the 14
radio stations in the Dakota Sales
maker Networks.

In exchange, D&S has been as
signed a ten-state sales area in
which it will operate as exclusive
representative for STS.

A reorganization of top echelon
personnel accompanies this upbeat

REALLY PULLING THE RUG OUT
Bob Allen and Boyd Rippey
of Venard, Torbct & McCon
nell's San Francisco office re
turned from a festive holiday
luncheon during Christmas
week to find their secretaries,
Dolly Abbott and Pauline
Landon, standing on the side
walk, clutching file folders
and peering up at their 249
Pinc Street office building.
They had been evacuated

without any prior notice when
their building was suddenly
condemned by city inspectors,
Seems that excavation next
door for the new Hong Kong

so

Bank building has weakened
the foundation of the 249 Pine
building to the extent that
walls were cracking and floors
sagging. The inspectors moved
in quickly and evacuated the
whole building, adding very
considerably to the Christmas
\Veek confusion.

The refugees of Venard,
Torbct & McConnell are now
operating virtually from pack
ing cases installed in quarters
at 2 Pinc Street. They did,
however, salvage their old
San Francisco phone number
-697-6187.

devclnprrient <lt STS. Carletnn Jl!

Leucks, vice president .and mana~e:
of New York operations, has be~
appointed execüt'fv.e vice p;resJdeílf
and tre;isurcr. Loucrks.wíll ct'o11ti11m,
to head up New York operation~!,
with president John E. .Edckso::
headquartering in Chii:;ag:o.

John J. Cook of the New YotM
sales staff hás been appoirtted vi.lile';,
president in charge of sales, operat-,
ing in New York. John Papas of th~
Chicago. sales staff has been ªP"''
pointed Vice president in. charge oE
Mid-West sales.

Two: men have been a.d<led to the
sales staff. Ernest L, Metcalf, Jr ..~
formerly a media buyer in the New
York office of BBDO, ..joins' the New
York office of STS and Edward
Stein, most recently with CiBS Ba
dio in Chicago, wíU operate from
the STS office in that .cfty,

NEWS NOTES

Rounds Out Mahle web: vVLAM
Lewiston, Me., has appointed
George P. Hollíngbery as national
representative, effective Feb. l.
The station will be sold in con
junction with the Hildreth Net.,
work, a grouping of stati.ons in
Maine, including \VPOR Portland,
\VABI Bangor, 'VVAGM Presque
Isle, \VRKD Rockland, and VVTVL
Waterville.

Berns FRANK to account executive
at Triangle Program Sales. He was
sales vice president of Overseas
Broadcast Services, Ltd.

RrCH.ARPP. LEVYto the New York
sales staff of Storer Television Sales,
He was formerly with Edward Petry
and Co.

TnM CoscROVEto account execu
tive in CBS Radio Spot Sales.' Chi
cago office.. He has been witb
Robert E. Eastman & Co.

Doucr.xs L. Y.ATESto the. New
York sales staff of H~B.Television,
Inc. He comes to H-R from Metr<1
TV Sales where he was account
executive.

vV..F. M1tCiiELLto rnanag.et of the
Montreal office of All-Canada ..Radio
and Television Ltd., replacing. !(EN
E.AKER.GORDONFosl'ER will take
Mitchell's place .in Toronto.
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** '.Fl:let Surgeo.n Gen.eral himself l1a.s admitted t.ha:t fil~t:ert,.i.JlH:Si·we·:..··.'ra ¡1ttis·-
-· - . - - - ., -~ -·-· - . -· ·-__, : --- ,_ '<: -_ - - ~ ------- ~

takenly given ª bad p.F·ess. in t.he f i'I'st starl;es1 ·t.~.ru:tl 011: Ja.~:-- ll.•.
SmQkJng and :I-:Ie·ªlth report 1?.Y• t~:e HE~~/'Spe~i.al Ad.vl!SA.l''.f 00.®11!.ttee~

( 5POI'l:SClR was no t ene Qf the pti.blÍ.cat:i.ons te ta~e. the wr.©ne f;.1~·c.~.an
filters.. S;pQl;1Sor-Week, J&n.. 1.3, P·oi,1.'.l:tedou.t S~..n, M.lill,,l't'inel't'~'í.l:'.0Jil:l:'t?ié~1'·$.

' .

advice tel FT'Cto eas1e moratorium en pre.f'eTent:f.a·1 .health claims 'by fll·t~~l
pr-oví.ded they 'admit nicot:i,ne an.fl t'ar co:nte?,l.!f;ar,J!dQv~ra'll ltlal!S&t«.~•]

Ln response to a requ.est for eor:r.e.ctien b'J' S'.e.n•• J"o.:hnSr. .e©<ip,~c:pUt1•::t.
Ky.)' Sur-gecn General Luther Te;rry S1a,id the sm.Q]dng }'Er,p:o;r¡it a;,i.d.~gt 1$~?
"filters have no efffec.t •.n Pre.SS s.t©·:rie:s t.o tb.i1S e'ff €1.íi.lt W.erti :a;p;;p;arr~n:tl·Y·
bas.ed on münmdersfranding during the cl·o:se.d-cicQOPbFie'fi,J:l¡g ;p¡e-rd,~d.

Further, '.I'e:rry agree,d: with ·Coo:i::refrthat 1I1"10r'ér·éS.éiar~lJ.O'íJ t'.hé, ·s·:!1)l'~·~'"'
ti vity of fil te,rs--as well as on co•mpQ·nents of smoke its,etf-·-w:dúlcl Í:Íé
"unqueat í onab lv" a desi'.r.able course.

** Se:g.. Coo:ee:r f _ound iódicatio.r1s .in.tlle t'~pprt tb.at, ril1.~ft'etd,i$~.mCf~~-i'Si
tQ SQi:Jiée.xtent pref_e.;t".ent.ial to noP:-fil.te'r1ed,, -and..may ib1eiá'OSlli:~j;tI;p;~e:a..•

ingly so, with re.search.
On pp. 60 and. 61 of the re,port, CQ.©perfound c;Qílmtettti.n.lilaá:t:ing 'J'~'fl-'

siblLe filter berief"f,t; Qne g.n the :fac't tlJ,at "oxi4.at.io'J4"' ~o,:Qrldr::edt;u~ellfaFmf'µ;;L
gas concentrate found in "si.d,e-strieam" cigáre:t.te, sm10k~~: a :Fi"f!Cr·(tl~~1:1t.~a/t.
car-bon filtration s'eems t.o eliminate: :ce11tain q:f the géMiS :elem:en:t.511w..~d.c1:J:n
"depress cilia::ry a.ctivit.y. n (R.oJl~.hly, ci.li,ary a~t.ri.~.nis the· ~at~r~l ·r·iJ,..•
t.r-a't í.on in .lining of lungs and brqnchia.)

** Se.n. Cooper tried to .pusl'l .mcatte;r>S'·~ bit. fli!l'I'\h:er ,~ ,_sua~er~~~b:i;t!l,a:~
filter cigarettes might, .B:l their f~ltra:ti!l>:~ ,~f·gaSz1ii~~~:11.r;nnJIJ!tkX

referred. tQ as "t¿ars," egüate "smQkinA$fewe:P aiS,~11.rett-ef!l~rn
The Su:rgeon General's le.tter éóUld sive o~~lYa vE1lJ?Y 1¡r1.ia,lifi:el,l"~~,~-,

perhaps," answer. Bu.t he gave imlir:ecf. ·camf.b.irt t,e n.anfiltetr '.bran,a:s,. ll:f,y
saying that until further reseat>ch prov·es otlJ..erwtse;-,..'j!'il;·t.•e'Jl.si;g•~p.14,, ~;@:

playing a goo.d-cbad noLe, They may .s;elect out ae'rtai'.n harmf'Ul subS'ft.a~é.,~s,.
but selectively permit p.a,µs.a.ge of ó·t.hers~

** _I_p _b_e,_t_o_wn_;-:repQrt ~· ._t_h_e.s:ttl.'ókin;g'Fét;H>t't1 .._S_é,_n_.• ~SUhét'S:et'.g,:~~·e;(l, Am""','·.-.•~·~•••....0.=:i·..•.'."'."
· can Cancer SQCiety Studies' findinS, tha,t f!,lta~ s;til.6'.ij~;trs~~t:..e ~~-n,•...
.erally f:ree of CQlJ:ghing" al;1a otlte..r .su.n~~ér 15¥1illf!~ónls~

Also,, in line with. Kentucky Sena"t:or ~QQper'-$ eomme.nt,~ M~T:ll~'.t'~i:SJ ~la'W
evidence that t.he :removal by filtration ó! cilia;st.a;t·ic $•1J.}é)'$Jt.a~·ur:s msry
alss aid Ln reducing the. hazard of éigarettes,,."

It is this P·QSSibili ty t'hBtt led Mrs. N.e'Q.l:>er.~'elflto ,adv.is e: F!P1óto pé'tt
mi·t bona f'ide comp·eting claill'Í·S 'by filt:ert:i,ps.~ tn ;a n·e''Wblnt ~t'l;'~!lfg¡;'.lr;w,QJ,..i:q~ª"
n tar d.erby,. n She f igunes ..COIIJ¡>etiti;on will be afü:1;eidin.:c:en'h-i.va''hi© :manílf;a.~.....,
tur-er-s to Le ssen tar a,nd ni:Cóti.l'lé ¢0tl;teut, •..

It now r-emaí.ns fQr ing:enfQUS TVco,mme1rcials tio ass:ur~·'the º;w~Jfél:'·t.~~t
"The 'Brª1J·d" is g'ood for him-- but ci·~a,l'e'tt~a, 'are l;>~ :f:'O:Jii :F:l..im.
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radiosalutes 'Nashington: s finest
:-;ot onl> in the :"ationºs Capital, hut throughout the counto' =d eve)l •ii,
(arawa> lands. customer5 took to Julias Garf uu:kel and Compau;· with a ,;er¡
special kind of confidence. based on the rum's .refim'<l £ór the fine•t ml't•
chandi>e- ch05"n with flawless taste. WWDC tak"" great pride b •ar¥in¡t as,
a showcase for the fabulous wares in each one of Garfinckel' s three stl!rn•.
for the program of special events, unique in the >Vorldof reta\lin~,and fm
the splendid and thought{ ul sen·ice to the people of Washington, t Ocu5tomet•
in ever> state of the union, and in man> corners of the globe. We thanl<
Julius GarfinckeI and Comp an>, and its agency, ;\!.Belmont Yer Stantlig, l ne.,
for recognizing that the e<citing and impressh·e Garfinckel stor> is ind!'llil
told well on ··the station that keeps people in mind."
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