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NBC ends Í63 on' wa've of profits: Annµal
report by chairman Robert W. Sarnnff snd
president Hobert E.. Kintner notes NBC-trV
"attracted more nationa] advertisers than any
h kf l ,..h . . ,,..ot er networ · .or ot consecutive yea·r 10

1963; the Owned Stations Div.-both radio
and TV-achieved record sales and earnings;
NBC Radio recorded its h.i.ghes.tprofits since
1950; and NBC Enterprises Div. had higher
operating profits than ever before. .Report
notes NBC-'l'V posted record-breaking profits
in all four quarters oí year and set new sales
record, as 270 national advertisers used its
facilities; NBC Radio, operating at growing.
profits. for fourth consecutive year, was 80%
sold out for '63 and also had "more advertiser

h f . . '; Affi·1··support t an any o · its competitors. . ·.rate
roster at year's end: 198 for NBC-1'V,215 for
NBC'Radi0(induding13 stations outside U.S.
eontinental limits). Additionally, the Sarnoff
report pointed out that nearly 2,200 hours
were programed on TV in color, carried 'by
196 affiliates.

Judy Garland to qui1t: Mar. 29 has been set
as last broadcast of her weekly CBS-TV show
hy Judy Garland, who at that time will have
finished production of her 26th program, Ber
reason: The demanding schedule oí a weekly
program had made it impossible for her to give
her children the time and attention they need.
Another, unmentioned probable cause: Failure
of her series to achieve high ratings. In an
aside in her letter telling network president
James T. Aubrey, Ir., of the decision, Miss
Garland notes: '' ... Let's he happy about all
the bets we've won from the wise guys who said
've'd never get our first show on the air," She
also looked forward to wo.rkingwith him again
in the coming years.

Legal' view: ·while indicted ag·ency belongs

'..:L. A.•-Á ·• · .. ,( f A JI . ...... '' •·nenner t<:> diueri.nan fi!Ssn. c1, AtlV'(~:r.t1£Jn1,
Agencies nor to Advertisincg Feder;a.tiott crf
America, case is. being wátched with in:t;e,r;.e~t,
llnd AFA legal consultant John Ryan., sees :im-
plít:afions that could he ''pretty fa:r reaC:hin1.-"'
H goverament proves case, it wQ.uld ii;tl~Qs.e:
"' •·l '•fi'. 'b'l"..·..... '' L. ktern .c o .lg¡;¡;tJon on any ag~,r:rcy·t:Q- ti~;liec,•..
out claims. Regimen's¡ agen'({}Yd.Qu.b:tl~$~a;Qt~d
in g,0:od Iaítlr, another óhservet· ídtJmmel:l'h~-¿"'
and S'aid increased respon<s.ihilityf.ot ax1~u:r·~(2.J
would represent costhut'den 'that surJüy· w"o;ul(l
have to he p:a:ssedon to elien t. A KªsloJ; Hílínfl.
spokeS'tn:áti'said action wo,uld itnp:oáe ~~'r1.:e:w
co11cepto.f insurer's re:sp01I:sibilitycrt a:dv,~r
tising ,agétrc:y fo:r client's pro.dut:t a:nd .:bnsi·
ness," attempting to fix ~"anunheatd. o.£ tfpe
of responsibility ..'' No .a.ge.n.cypeople we·:re:

cl • .na.m.e. m action.

;·=-

[)d¥1i.ght saving plart hit: Billto extend 'cl'.áy·
Hght <Savingtime fo N. Y..state to nil'le mnnths1
9£ year is unde:r fin~ ag.ain. Latest, attack £rom
Paul GodoJsky, c:hairnran of N. Y. StR:te1
B1·t:Htdcasters Assn. suhm:rtn.mi'tteefQ:1:1ned to'
fight bill; quotes letter se111 a .few· months iaigo
by CBS to State Seü, Edward Speno:.~b~ll'~
author. .Codofsky, also p1•es..g.~u., ntgr,, o£
WHLI, Hempstead, L. I., says CE·S f~elS!:p:ag,
sage .of:hillwould cost TY network ;Q'\'et'$5'0().,;,,
000 a year to telecast p-ro;gr;ai;nsal their teg:e""
lar time in N. Y. state, while its racli~1weh
would lrnve to sp.end some $;1,200 a ·week U:>
rectify hroadaast times :dn·riug rmri<l.8 wheti
N. Y. was on D-ayligfatTime a.n.cl:o:fb.erstates
were not. As example, CBS said primertime:
program tele~a:s·tregularly in 10~11 p.;m. slnt
wo'.tlldhe aired ut:JtlerSpeno plan at 11-mict
night period. CBS .lr$ts deeUne:dto:ma.ke public
its letter to 'Speno. An NBC sp:ok.'ffS:man.has
said lds u:etw.o,fk is '"oppos·ed" tn th~ hill, ian:d
ABC exe·c¡tttiveseo,nt~.ctedhacve devlio.ed t(l

comment.

4 Secoud classpostüge¡ntíd at N.Y.C.
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GENERAL ·1n

.t-known "Arth"tS" of CBS..speak theirmi11d'1 ~
Godfrey and Hayes, a pair of 30-year veterans a,t th~ nenvork, tf
an informal, factual, fascimrting-and exch1sive~inter,<iew
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Unprecedented use of radio in Menn.onites' campaig.1f
Religions 0.ctrou¡>'sdrive on three Ten.·e Ha.nt.e, Ind., s..tat..1..·on.·..s.•t1til1.·z···e···..·1.•..i1.'30-second spots for nine weeks for promotion of "a Christian truth" ¡
Coca-Cola stresses TV in pushing new diet drink, Tal:\,
Name, derived from electronic computer, uses electronic mediurs
to do 90% of the job of introducing the product to the market

AGENCIES

The tim.ebuyer of seventies: just what will bis job be~
He'll o¡Jerat~ ~ot so mucl~ a.s a purcha~ing agent, ~ut as a strategis:¡
and a technician, says William C. \Vlnte of Cunmngham & 'WalsI

TV MEDIA

Holds loss of tobacco advert.ising would be 'IU) debacle~
George B. Storer, addressing a Wall Street group, urges greah~
investment in broadcast stock. Asks. station-network co-op

RADIO MEDIA

Burger Beer Baseball buy hits WCKY's c.o.untry rnusi~
Jamboree dropped by station to become flagship spot on brewery'
80-station radio diamond network with Waite Hoyt as announeet

SYNDICATION

New overseas markets help rocket sales of CBS Filmt,
Digges says~·l963 "exceeded predictions by 19%" and gives detaile~1
reason~ :for .surge, also bright forecast for 1964 business

DEPARTMENTS

~
STA!ION REPRESENTATIVES

Eastman predicts bright. future (.or radio drama show~...
Feels that by 1974 every major city in the U.S. will have two r~i;di
stations entirely programed for variety or dramatic fare
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Ano at these meetings yo;ur r'tri:end at court" is alone with
hi'~ canv.iction. Well, rrot qoJte alone. He. t.rs;u,ally'~has his copy
of SJJOS: with nim.
S<:l,with your .s.ervice,·Aos i'n 'SHDS.. YOO A.RE THERE selling
b}r helping people buy.

Jh.e Natlo e-. T l}uyi11g FU_nction
~s·id'enl and 11'-lbltsh.tir

Skoki.e,r11..60QY8 vórcl!.to~o5,ss.00
•· Néw Y-Ork, Atr.an:ta•· t~.Aoggli:s

7





!l~r:J::/J~~fJ;~niltAe iiF'll/nt1J11laJ 8'Uoíiesj· ef Tlltt:PultJ: Dttke Sftow ou
''fí/Jft.fl)· me·-· fll/!l}tl l~·tlwt/JJf:'s itl.e'F'tJili~lJtále:n,"tlil Jmt1fl/t4ier l~o$r1s tltfl fas~~fl:fJ;ied

l~c~tJf trliif5w.et';S ·in 1~,f{){)~()()()lta11i.~~·:e~ltrJ·uJerilti.

h·· ··... ··T~ ·t.. a•••••!Jg)' ~~A,~ ~.OO•j J;:\2ttl:~ .L~!tí.~'11.:Wá'Si .an...©·'¥éiill"~

~ ~let11~rlon. :t:he w•af' t:Q. her .µ;r~ta;ct,ing l~~~
· . ·~,,~1rPL... ··• .l.. . ..·. .f,,. , 'L, .. , . f<'.J' •'f:<l.J.. ·, . . ,,;i' . . . ., . J·
·~"' ~Y'Jii!i~:fl.. ~,i.~~ !$1r:J~1~~.,,$.cL;ie:· ~~.l'!4?J• ~~s.~~!hl'.e:m ~11'~~I!/'.... '.-:>: -- - - - ·- - -

wt(b..itll tle il.l~itof(fjl~·~ ...;n:~trlWé~·~w''t~r~er.
:ó~é•.~é~l' ~fl:l P:átl'" ll·ul~"ewb:tr an Aea:Clem~
~tl'Q:, W:b~ílJ,~h~~\rl~k.~... i,t wa;& 1~ri:tl:J: th:e (m:'····.ª4e:tF' -· - -"t- - , - - -- - · - ·· - · · · · -- t:>:-,
d ·l\-.· ··. .Ji. ·.···f ' '¡1r. · . · ·d...d•·····.·.·······•·•·h' ·•·,ra ~i11,~.xm•Pl a.. ~~~;rt~,~~o: ª1;ll, t;E!r,~

,Pf:ttty r:niu.ke waSl ta ~i~lw1tfítal~nt .and títe:·wiII
1t~ri. P~.t~'1Il1tikz~~~j itLstJ~..¡írl ·7i~i.thad~-

11. ~ rt£···."Q.·,.· ..~.· '.•.•. · ;·:.~.<tJ.·.·l~.·~'. '.M·.··,.,,.·•'..,.• I~.,'··.;.·..t.·.,.·1'•.'(.·~.·......•..····'·;···.:·;ª(·t···,t.·.·..~.·.·..·..·· ·.] ..·.:)·······.A~.·1····.··.·.k···.·.·~.·.·.·..•.•.,. ..·.. ·i·rr·•.•.·= ·.s······h.~.·p· ••.r..•·t~.···.·.··1i..·.~~..•.·.•..·.·.;·s.....•.la~t'lJth~ldn.d:~!'~iIJlA.1\0 ~as loo.td:n:~.....f~rto
.se ·.~:. p':

n1:tfd ra •81.k~ ~r~1111~B:farr 1rs. 1:96.B!-54séas.~n •. I'.t
,Ji$!:ttt>·'l:~~,p¡,,~~~llC11.~rm1'~,il·~~~~:atr i~h9le$fime

: •..."'.·•·•··•·.·.·.· A d 'P:·.·.· ·. H....·•d ~·.·· .·.:F: l"~rw~~:m:~nrtll,~,\Ji:..:.! .>;ª'ttt1 •.tt~L m p~r:.~~t..1..•,
' w~1u.r.w;:Slb~l!~e: :to .dn ;a f:eff!'·'tísitm p.rou;ªOl p}f"

illf'iilif''··'"' Q11,.... "''¡¿.'"'""',' ·1··.ÁI..;,~¡ru·11'!H;i:E ·tv·uU.•t;t.
W'11~t:~nd. r:l£ p:r;i~¡::r;~mP:JJbtff.cyusl~,,Patty ña.d
~{,¿:tt;·t~~n;·~i~:r:.•B1Jl.t h'ºw G¡.~i~ld1P=ll takti ~dVi;t'IJ;

ri¡'l. T¡.: ·; '(\ffP't'm\'*i'.•~.\'i'i\\) ••·h~lftctr w"- n ·n'l:~stt ..n,.YU.. \l:FJ.lí:J". .....l. i.,.,.i;i.ke·H.·!,l¡l¡1!il1lit~.a · ,í,J. ,,!;;, •t • .. U.e.,,.. ..J..k>;.•:.,. ·' • ··.:e.f:l; ··:·

xftte'SI.:k~ 1beettm~:~r:e:r~;tr:t>:e·a..:l~n.i!~g~
"'r:tt,.~~nsw~1r~T.a~' Ui~S'te;n:~o.<ty:E>·~th~ ro11;e.

.-tmitad¡ !f~ÍU;i'.ff:ttty ~:rd1·(!f?W(t! rañ~~l~e ~~
~'l!'i ¥11""""'1\'é! ~ .EiJ··.¡¡¡:1• ~~ .. ··¡'" ,..'H." .,¡..•,n·e: '"'"'''1"!t· .t.. ,,¡f1~',,,'in"'i""''tr.fGttlltr¿t!IW<''"""' g,.~.•.k.íif__,..JU1e~:.:l..11C;a E..;,u.,1:..:;:...iii f,v. .....Ju tJ.· ;y,;,·,.,"'"'... ki:.~ •••1•·
!ppeiS'e~'t>~l::~n,n~Ihf~~.

With those tw"odecision.s·-the obvious: one of
nJakin~ P~uy Duke: a teen-ager1 aud the. not so
·o.bvióws ol'le of g,iving her rw.in. act!in:g assign ..
ments,-,The Patty Iluke Sh:c1·w 'Jvas hórn.

.Brec:;.k, Cene.ral Mills a,l),d, Ste.rling U1rµ:g
' .

became .the sponsors ..The American plilblfk saw
'th ·S·hO··'\411fO:r th"' !;:'tSt· tÍ'""""é:·Oll.. l'~Ted'i<'t'($·.Jla·V Ulght. e .. . .y. .. ..• ,,.., .u . . . .•,.,. , v·v1 ••• u . 1 . ,

'~iep;ternhe:r 18,i 19füL And the .datndes't things.
hega'ft ta happen.
The Patty Duke ;S:hQWinstantly beJ::a.m.eone

of th.e top oJ!;W bits. on rdevis:ion, Over 12;11ncu:wo
ho.ro.~$mne ht e.¥ery ·we·eíc.Patty';s, rlevote~d fül
low.ers in.elude o:Ver 15,.EiOO,no@g.ro:wnups,,many
oJ them young adults with t;,hil:dren.ofthe:ir own.
Patty li:a:sb·ec;~nxea b~roin:e ..._and :an exa:mple

,.---to he'r own..gen..eradon. High 1SC:h'Oolgirls: ttni:n
Maine, w Cali£ornfa a:re spor:ting Patty's. haitdó:.
Múre imp.ortant" they are: co;p.ying her gtmJle

,· . ·.. .. '

.m~rinei;;&;.•.

The AJlC:Te.l:e.v:isl:onNetwork tklded pink
about 'The Pat:qr :Úti&ti! S:how,,It .demonstrates
déaf1~ and foréibly that wholespm'e·, qu.aHty en
~ert~inmenJl;an.l~<id,tp; o:Q;mm.e:rd:alsll~(:ess and
to b.ett;e:r tekwls:fo:n,
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One man's view <;¡f
significant happenings in
broadcast advertising

How broadcasters inf.orm the p1,d!.iUt:
about broadcasting

F OR YEARS broadcasters ha ve been notoriously silent when it comes
to telling the public about their media.
They allow everybody else to do the telling. And frequently, the~

discover, to their discredit.
So I was impressed one day when I visited tire WFBM Stations hr

Indianapolis and found Eldon Campbell and his associates acquainting
a Congressman with television and radio broadcasting irr a practical
way. After a tour of the facilities they sat down to lunch and variou~
department heads answered questions. They repeated this once. a week~ ·
running down the whole roster of Hoosier Congressmen.

Last week I received three editorials broadcast by the WFBM Sta•
tions on the efforts of the federal government (especially the' FCC) to:·
extend its control over radio and TV. Labeled Broadcast Freedom #11:~
Broadcast Freedom #2, and Broadcast Freedom #3 they centered
on such subjects as efforts to curl) editorializing, restrictions on cont"
mercials, and the hoobytraps in the "Faitness Dootrine,"

This kind of information can do nothing but help the industry. H's:
the sort of thing that Mike Shapiro of the WFAA Stations .and John
Coyle of KVIL, both Dallas, do so well. I suggest that others join th~
parade.

* * *
I attended another kind of hroadcast-iufonnatiou gathering the.

other day when George Storer Jr., president of the Storer Statio1ts, told
a jam-packed room of Wall Street stock analysts what a. broadcast
group is made of, what it does, and how it does it.

I've attended many an industry meeting. I've never heard au.ythiug
as revealing. George cut through years of operation to show the. pattern
of success in terms of facilities, personnel, strategy, billings, and
profits. The 300 eager analysts threw questions at George and his top
staff as fast as they could field them.

After it was over I complimented George on his frankness and his
believability. And I wondered, "'\Vhy not? Why shonldu't the public
know more about broadcast operations? Why our traditional relÍr
cence?"

We're not reticent about reporting what George said. It's .repmrted
in detail in this issue. \Vou1dn't you, our agency and advertiser readers,
like lo gel more information along these lines?

SPONSOR/JANUARY 27,. 1964. U¡
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Investment Opportunity
One of these boys will some day occupy the office next
to yours.

But how much care and training and labor and love
it will take to fit him for the job!

Whose responsibility is it? His family's alone? His
school's? His cub pack's?

Yours too.
For you have an investment in that boy.
You can protect that investment by joining with

other leading American businessmen to promote the
Treasury's Payroll Savings Plan for U.S. Savings
Bonds. The Treasury Department's Plan works for

thrift in our economy, strength in our defenses, in
dustry and self-reliance in our thinking.

When you bring the Payroll Savings Plan into your
plant-when you e11courag.eyour e1nploYees, to enroU
=--you are investing in the next generation of indus- '
trial leaders. In a human resource that will keep oµr
country young and vigorous and burgeoning. You
are investing in America's future. In freedom itself.

Don't pass this investment opportunity by. Call
your State Savings Bonds Director. Or write today
to the Treasury Department, U.S. Savings Bonds
Division, Washington, D. C., 20226.

..'\,,,....~f-~in your plant ... promote the PAYROLL SAVINGS. PLAN for IJ.S. SAVINGS: BQ.ND.$
1-•"c .,~e-

12

The U. S. Government does not pay for this advertisement. The Treasury Department thanks.for thelr patriotism, T/11: Adv¢rtlsing Council-and thtsmagazine;

SPONSOR/JANlN\:RY 27, 1964
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hit~JP~et.a~~mMt.ii tin)'imcntlllq!
.0n trros~$i;IJJ?'t6~ánl:'f;vf'.(A.dlrit
ª'r\~.i:p~~tiíng:Q'f'W'!I 01£the, iWt!'.t:.k

.av:ar1:h:1nta·~&d..b' tifa; .bda:a~&;o'!Utor hav:e. b:e:e.n. id:e:V:eJ:Q·1unents to. a: tr· p·~o:dAU'.C;t ii1e;td tñal f~,
~;:in.e:11 m,1~:~a.·&t1te,i:G;a (Ial~ó:i:l:nd.e:r ;g;o·re:tmñé:ñl pte~~:an:re.;s~~ lpJT$iOf We;~k~.J.~m~10:}~.
CJ(ij)n:fitttlÍ:lt~1~1!«'5~!1,ói· :enm:et:i:e~ Fs il.lu:s::t!ra·t'e'il in tw·<;>: tím@'lJ 10·~15~·2 ¡;;¡u,~•a·u.~w $S.;m.Jl-
l, .t:·,.· ·.·· !•'. ·· .. ,, '.·.···..,t. ··.·'ft_.__•• • .. 1· .,·: , !.' >.·.· · '.TIC'· ., .. , ..·· .. :.•l~n.~u"~rt1s1ngWt:;~ct>·ntltt~.~llf)\w~l'·~ .•de'.iunm s1g;iapt)$f t~ f~t.u;r~~U1U•~r·\~..q(Í~~I-M1~.ta~
Cl~l'l?m;4,.u©xw...bm~~~~4'~mr1f-;m~HQ1n cfoUax.s fQ:1· ~:e~;i:Q•~~.~ket~1glvíng ,stgnifkam
~ttJ;,:~i tli) :(!i~;~L~J;.tn1.ein•t.t1isi~~ ail~.liti:e? '"~Uyan. ·want. :t10¡"' •.• , why·· ~ot/~CLa:J.t(i);l les,

Lill, ..·.. •.· .· ·•.·· .J · ·,· ·•·,··... , lL,:··1··,.··· ..... ,.... 'l\'T ... ·.· ... · .. · .. · •. L, .···til1'J~~x~! .a.~~~s:s1lf~.}ltfiig:tess~eua, ·tfaqgsales .t~ +~:~i;n~s~lQ'tt$:oí.~ne.·~ttyu~t;Im.·~to
tm :y~r$:ta~fll~1S~.~~ .s: tnday,, envc€!rin~'º'v~·.haH.theJ~ntí:r.~~ldr~I r!a.ug;~'uf pofors~
~j~iiftriHnite>1 1~1ctrrentCfftbstJift« Jjl'3f/fl'itt. :tJtlí ikfl· JN~~rr:J.Mr¡¡,rk~~.•.Tlw~ª'ª~~ffQ'ftwíll Pli~h~by
k •e..,. ~1 •· , · · J. ·•·. . £' · · • · 'L ·'U '" ·1"11\.ll'.' " L ' · · ''' lJIJ~ 1~(tJlJ;iJJJ~£l lt<l>J :tñ:a~/l3'li:J.'6S' ii~t pré:~ent, .tJrtt ~:1ns:f'9,"'1Ji.Vií:f~ir$l$ ~~~ptng ÜS• ,e;ye t)U ~{a,:~ª
p;Qt~utÍru~nli t~U~~e~~~ñ~e651.th.~'.eiemp~.i'gn tlnd, ·e~1uld cnm;efa1~~·ly,fae~fa~i~t~gr~tiug:
~~.grmifSJlttt'Git~<f~e.na.11'.CV p:tnnwti:~ute>;tC.lai:roLthe:m:ed OJl, ·'~Isit trni~ 'bl~11desha''~
,.;, ',Ji ·'PM '\('.;(;:!" ·~,. u .. •ii'L.. c , · p~·.B•·:<1·.:l:,·· •, °'•~.. , .<1·1¡ ··'c. 'h ·.. ,.J'... ,J' .L,L, .,d.IDl'!lltf%tllll ,., d,a .. ..L"'Ililt~, ~ne 1at. ...e: .u1n!J,,, it s we, ..J; i.nJo, .....:u;u~~e.tJ.-mou~¡¡i,.Ja.···.s,

Tlím .$'f);'lm;r;1lió:n 1s1to:ty b.t:oke fa'Slt ·w~~~ wh~u E{~l~n;eCl!ttl~a;J.J.Ja0'.\\£11,~ í~ new
w:ri~Jde•.e;iras~ lo.t[t:In,¡:oot:ag:ia Se:eil'..et'1whi<11h is. spwdlr¡i,g ;NHJ$lt P'Í :f.t;s: m.;ou~y·J;i;1 1¥,

!~.~ret's~p:~ta:nd:~twar:k $\~~til~~ JJ~fa~~H~~tl u.p by Edward JI. ~ eí&~
l>:v~.a.kiá'Ít.~:tcli~tr:1hu'ti:©x1 i:s eQ:mpI~tff.d te;,. d.twg ..and, d.e,En:~rtiu~nt$it;a:r~s·~~t :w;otJ;th.

:mt.,:• • •· ··· .·.··..···· · ·· • ····'" · ·· I= · · ., • ·b·1··1"> • ·' ·' ···.,I ~•.x ·ÍÍl.l'O ''11'"' ··· · '• · •• ··.· · · .x hl,,1,,;iiLS! ;1! ft(¡}~¡r; :j}l\tt:t'~ih ta n:O.e trow ·.1 ..1ng npWta.Ia ..i.:11·.'w't? m r.ü~ourn WV s:µoJ:;.~p;rt10l'CJi~•• y
:Ill, ··~}l·'Aood:ü,e;tki....••.l.., ' :.._,'..' ,"'..•.. '•.,;,t"'·: ..e"..>,> : ',',.-e·· :.•

cr·r· ··m "* ., • ·••• ·. ·ro~ ·· *¡Iv ·""r· d•: 41r'M'lilm ...,C'Jilrln~R'~.:..Ol:a'...; .':e;w...ol1G:a1••r~
T·-··1·····.'·.,··..tJ 'f.f ..·.····F·..···,,' .J •,> ;tfJ,jL 'L1 .. ····· .•. i.,,,.:r. ..,,.i,.·..·· i····.·.···· .. '·,.,··:·· .. ·' '.•~. ;~tn:n¡,!( ~~ ;"~á 'fl.tuíi;i.Jl'.ti::ctl'.i r&.u: li.netli ' 'Íl1~1:wfi.6.li. wtel"' ·1hltr ....o~ )7'e.a.J;$, c:amm1:SS}({n
~1$i~li~$:~e hws; f:t>• t:Jir~nd&mnfi}j\~~~leS;ri'm~ :o,£. rhe ti:m'e~ 1ofl:ticlio and ·ífw ·wo·uld
b;f.~~m~··tttt~tly111.ttltd;, .atndH~(lu~~~·f~~ 1nhib1tta:ilta n'r~~nsirí1ipi'D.~}':ámllli~·F'CC l~ISJ
.••••..Z>'"'J~ .a.·~.."''llli .,n,,-.11.•..•• •.."·1·I .11r·.·..···.·.1·.\..".:,,...•• "~.~.·.··.·.•..·... .. 11 !~¡•..•."".,,,,. ··.·.i1f:'i\\··.··.·.•·.•.· ,." i r.·..•. ,.¡¡¡¡¡¡ ,. :<lJ.: ..···.·1·. ·~ .. ···..,. l;J'·~ l'J);•.....•. :f!.@•.1:11.. 01\'lf'y;y;:"'l>liil\i Í¡¡\,"M!<i!..Y10~ iii!. li!.p]l: ..•.!ia'i.r!.~i::•'9i1(l}J.t.. ·~'-'i;¡i,~J'é"'S'llt<;r,G.r:~e:u1,¡UP..~»i"'ªt1YBI:r: .1..SJn;0J1,..r.a.D.lxl~ s .,.,;¡,:i,.,
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SPONSOR-SCOPE I J&NUAllHC,1954

More product tor adv.ertisers· booked on radio dra,ma.
Advertiser curiosity is high in current revival of soap .operas and dramatic serids,
hut old subjects and techniques now available "hardly constitute a ÍuNu'e for them,"
says Mars Broadcasting exec v.p. Robert V. Whitney. To thí:send, he revealed Ma1~s
is casting for two daily soapers due for pilot release on 1Vla.r.1 and Mat. 15. Will
follow this in late March and early April with two more serials, Also reviewing
scripts. for two weekly half-hour evening shows- one a situation cornedy, other .¿¡

mystery format.
Exec producer Phil Nolan currently holding auditions and story conferences

on initial two serials in New York and Chicago. They are: J'he Colonel;'s wdy, "the
story of an astronaut's family and their struggle to adapt to·the space age challenge,"
and Dangerous Dream, which "unveils the private llfe of a husband-and-wife medical
ream dedicated to the world of psychiatry."

Mars, recently purchased by Pepper Sound Studios, Memphis, will produce
new properties at its studios in Stamford, Conn. Plans call fot ·syndicati011in the
U.S., Canada, and Australia ..

Sponsors had better be wary I.est latest research on TY news tou.eh off round of rate increases.
Announcing that TV has stolen .amarch on newspapers as source of news to public,
Roy Danish of Television Information Office, which cormnis:síonetl Ehn;0o Hoper m
do· study, said TV also won O'Utin "believability," especially with young .adults.
Drawing advertising moral, he said that because young TV·believe.rs,are prime gpod.s·
and service customers, the data should he "a matter of prime interest to n::tarke-dug
people." The new Roper study shows TV as the preferred news source of 55o/r) vs.
newspapers' 53 o/0, with much wider margfos for TY beUevaOiHty p;reierence... (In
similar studies in 1961, newspapers beat TV 57-52 as a source of news and 57-51
in 1959.) Lately, TV news prestige has been boosted by mount'fng critical accolades,
largely by print critics.

Evidence like the Roper study could bring economic ch~.nges.to both netw·o1:k,
local news. Prime news specials usually can be produced and sold more cheaply on
networks than can entertainment, but documented audience attitudes like TIO's
could open wedge to negotiate expansions in budget, time, and rates. Regular ncew.:s
is. seldom a selling problem either in network or spot TV. Now conceivably there
could be movement of news from pre-prime and fríng.e areas to ~'A''s~ots, ot: re·
definition of existing timé periods, as well as new upward pressure for rates,

Like au g.ood showmen, Marlon Harper .knows importan&e of go.od tim'ing.
That he chose this particular time to sprout a new handle for his a.clvertisin;gcom·
plex suggests an internal public relations move.

Cumbersome as new nomenclature is, the switch from just !?lain Interpublic to
The Interpublic Grau.p of Companies nevertheless reflects, as Harper puts it, "the
evolving character of the organization as a group of separate service eonrpanies."

The loss of such significant accounts as Staley, National Distillers, ete., becanse
of product conflictswith other agencies in the Interpublic empire makes it imperative
for Harper to hit home harder with separate, if united, theme.

There are I 7 in The Interpublic Group of Companies,
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1936•.•• the BBC begins the world's first
regular television program. After the war .... the
decision to build a national Television Center.
December, 1949.... the shape of things to come
starts as an architect's doodle on an envelope.

present

Today, an idea has become an actuality.
The 13-acreTelevision Center in London is the
home of a network covering 99%of the total
population of Great Britain, with programs

reaching over 12million TV homes.
Many of these programs are seen in more than

a hundred countries throughout the world.

-and future
BBCTV is keeping ahead of the times .... a

second network begins in the spring of 1964,to
be followed closely by color television.

To meet this expansion, the Television Center
will grow until it alone houses ten (two

of them color-equipped) of an estimated total
of 25 production studios.



th"i:l. 'Telef"i$fqtt Gente.~,.
Lo,.tliJ'ri~~~mbo.ttzfog.·n.dt only th.e'gr:.ow:th.of

'!hg B:BO, but .a:ls<>·ol BBC T·VEnterpdses,
·arsbdbµt'oi; Qf the wodd's. la;rgesl bang.e

'ºf t~l~Jvi'Sionpto·¡r:arrrs,
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COMMERCIAL
CRITIQUE

Trends, techniques, ne"
styles in radio/tv
commercials arc evaluated
by industry leaders

Fun and Games (Part/)

\\HIT HOBBS senior r.p, and
board member of Benton & Borcles

W HAT i'I\I AFRAID of is people
who take advertising slightly.

The flip and the glib and the super
ficial. \Vhat I am against is the cre
ative man or woman who cannot
resist the temptation to make a
pun, just for fun. To burst into song,
when singing isn't what is going to
solve the selling problem. To show
off and be sassy, even though show
ing off can hurt the reputation of
the client. To think of something
cute to say and not know enough
not to say it. To cover up with a lot
of razzle dazzle-cover up the fact
that underneath it all there isn't a
selling idea.

The easiest way to play fun and
games is to wander around way out
in left field, using ideas and tech
niques to attract attention that are
irrelevant. So the commercial starts
in Las Vegas with a spinning rou
lette wheel, and from there you
have to get the housewife way the
hell home and into her kitchen, and
it is several thousand miles. And
you lose her somewhere along the
way.

Usuallv the excuse is ''The
interest level in our category is so
low that we just have to do some
thing, to attract attention," but this
really isn't a very good or new
excuse. Because it is possible to say
"Please pass the salt." and be ex-

------------- -- -- ·--·--

HAVE SOMETHING FOR SALE?
0Metropolitan Toledo, 41st in U.S. consumer spend

able income," is waiting to be sold. WSPD-Radio
wins you the ears of Toledo's spending families. Get
the dollar and cents facts on WSPD-Radio's sales·
manship from your Katz man.
Whatever you have for sale, you can't afford to
ignore Toledo or WSPD, the No. 1 Radio Station in
the Nation's 44th Metropolitan Market.

~o

• •

WSPD
RADIO

TOLEDO

A ."-'TORER STATION

"SRDS WS-26

\YHrt·.HO···RB····~,.·wh~..•.1.·º. jne..d·. J3frf.-..: 'l..·.s· ... ···.·.·ton & .Sowles ló' 19.6.~,worked at: .1J. •
BBDO for 20. ye;irs. A J-larvaJJl ·
graduate, he tllllght at New \"(Irk'
University, City College of Ne'~'
York, and Columbia Univers.ÍtS\J.,

a
ceedingly friendly and absoltttel~
clear, but the temptation to sa~I
"Shoot the salt to me, \Vah" .l:te~
comes irresistable, even though It I\\
may not be appropriate.

And so, when people writing a:h;.e
line copy write "ler's jet away frnt:n
it all," because they can't resist flt~
temptation (in the same cteatí~"¡;.,
ity) to play around wítlr the tbit);~~ ..
that make potential custome1:s.nerv· '~
\HIS about flying, they are indulgiI1~
themselves in fun and games, \Vh~11
solid, old, conservative Americ~.r:r
Airlines suddenly comes along witlr
an ad that has a. guy who looks líke·
Crouclto Marx sitting Üi every se;,l~
in the plane, this is a clever tríck;
that may impress creative people i;n

ot ]~er agen des, b. u~·i·t···..c.ª. n..n.ot ..l..1.·..el.!l 1: t
domg harm to the image of Amerv · I
can Airlines among. cnstoinets X.\1ho;
do not want to associate 11.irlines
with tricks.
Disser·vfre to clients

\Vhen car advertising talks speed
and power and zoom and va-r-o-u
o-m, and when cars are full of lhiely
ymm.gsters carrying gtdt::t1·sand as.,
sul)1ing all sorts of outlarrdislr poses:
like lying on the roof aml nn the' ·
hood, wt>'re playing fuü and g.a:m<'s,
Indulging ourselves. D0i11g cmx elf
cnts ¡L disservice.

\Vhen are we going to let thos~
girls wl1n are lying. around in the
unmowed grass in the dga.!'éHe ads
get up? That ground will be awfnllr
cold this winter.

\Vhy does everybody lnr'i'l.' tJl;
smile all the time? Beer isn't Iin).ny,
and cigarettes aren't fonny, ancl
food. isn't funny; what's so fom1}'.? •

Excetpts fí'OJH .o Sf1C<1}ci~. b73for.e a
Creotfoe 1vorks'bo.¡1 in; Chicaf!:iº i:u ·•·
htly.

SPONSOR/JAl'flJAR\" 27, l!HiJ
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It isn't easy, but you can ... if you're thick-skinned enough. to he sa.tisñ~ciw.ith jq~t th~:t~~
It's like ranking TV markets. You can take a small portion of the market b~ usrng the:~HS•
metro approach ... but if you want the whole rhino, you've g·ot to l':a.nk. by total m:ark~1t'1
F'instance. Less than 10% of the Charlotte Market is located in the metr<:> ·al?t$13.~'but ·t~:~·ieo'd
Charlotte TV Market contains 574,800 TV homes ... ranking 20th in theuationl* A:~~ia:llth~
rhinos are talking about WBTV's ripsnorting 87% lead over the marke.t'S·?~econdstá:tion.*

~IIDLIW
CHARL®TTE

*ARB TV Market: Dí~es:t:

JEFFERSON STANDARD B,ROADCXSJING COMPANY

Repre.sented Nationally by Television Advertising, (r~JRepresentatives, Inc;

how do you fit a rhino into. a raln barrel?
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SPONSOR QUESTION: Mr. God
frey, what was the first big com

mercial success you had?
ARTHUR GODFREY: It was

Schneider's Bread. They had a prod
uct called Schneider's Dandy Bread;
there was a kid's program on the
air in which I played the part of
Uncle Arthur. The program was
called (I wasn't even billed in it)
... it was called "Aunt Sue and
Polly" and I was Uncle Arthur to
the kids. \Ve were on every after
noon, 5:15 to 5:30, six days a week,
and I got twenty dollars a week for
this chore, which made me the high
est-paid announcer in town, see.
And I sold bread ... I did the com
mercials and I participated with the
people in the show. Lewis Edwin
Ryan was the first advertising man
to recognize the effectiveness of this
way of selling. I used to say to the
kids, "Now, look, you take a look at
that bread in the kitchen, you see
what the label is on it, kids. If it

Part One of Two .Parts

doesn't say Schneider's- S-C-H -
don't you eat it. You tell Morruny
you're not going to eat it, that Uncle
Arthur told you to get ... " And they
called up and raised holy hell at the
station, you know, that s.o.b., our
children won't eat, this and that.
\Vell, nothing could have pleased
me more, and the client was beside
himself. And, I've always honored
Lew Ryan because when the other
people wanted to fire me for doing
this, he said, "You leave that boy
alone if you want my business."
He was the first guy that backed me
up. So I would have to say that was
the first success.
Q. What would you say was your

greatest commercial success?
GODFREY: The one I told you

about before. The tuna fish story.
You can't beat that one. Of course,
in millions of dollars, you have to
tell the Lipton story. My memory is
bad for figures, but I think it was
47 million they were doing, the year
we started together, and when they
fired me it was 167 million.
Q. Should agencies use person

alized selling all the time or is it
something that depends on a per
son like yourself?

GODFREY: There seems to be
no question that the three different
methods of selling on radio will
work depending upon the nature of
the product, the sponsor, perhaps.
For example, "Luckies are always
kind to your throat." It drove you
nuts for years, but Lucky Strike cig
arettes was the number one. Thor
geson did it and it used to drive us

nuts. But what.kind dÍ Pack did yoJJ
pull out? You pulled out Ltt(lk¿~
Strike.
Second, there is no question tha'f

jingles do a joh Pepsi-Cola showecl
the way. There have bee111oh l !i\IP"
pose, 25 or 30 since then which lm'V:e
done just as well. Unfortunately, w.e
are heleagered with three thou"'
sand that don't do any good a.ocl
louse up the whole business. Every~
body and his brother is l1oping that'
his jingle will be another Peps'it
Cola; so that the air is rife wi.th
them. But when one of them is goon.
and catches on, even the Pepsí
Cola one now - "Fo.r those who,
think young." That stays with You.
ARTHUR HULL HAYES: Yes.

it's very good. Pepsi hasn't lost its:
touch.
GODFREY: Very smart. But, in

the long run, jingles. r irn th.e ir
course. In the long run, I think that
the third commercial method, the
personal approach of the well
known, trusted voice is the most ef
fective one. You first of all must
have integrity ... a well-established
integrity, which I fought for many
years to achieve. Once you have
established that, even those who
dislike your programs are forced. to
say, "Damn it, he tells you the
truth," and that's invaluable and, I
think, for over the. long. haul will
probably be the most effective, Dd
you agree, or not?
HAYES: Very much. There's one

odd thing that's developed over the
years. \zVe'veseen programing. and
commercials move in opposite dS-
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"I decided that this radio was
a very intimate little gadget .

• . . So I said ~Y011 know uiluü;
when I get back on the air, I'm
going to gamble; I'm going to

talk to one person; I'm going to
assume tluu one persoll is there

alone uru] l gotta liokl his
att entio u ... and ignore every

body Pise.' Ami it paid off from
tlie first day I <lidit."
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t i\~1'111téII ~f:lai\Y:h~.";Lt·i\~oxild.·£it the
~tr~~t1ª'W:,
Tlte.·:r.·.·~~'"Bfii'h'a't'.·.í'n"".·..1·· c:s, ...rt :st...'arte.··...d........ • ••.• w. .. "' J....iQ:r'.llL. ~J'il. . .....

wa.s11~~1;>'¢:Qtª~:~~,of~~11l~.~l;l] ·oí pt,.l;\J:
~a:m i\¥'t:lr:€! tulk.tng¡ ,abn:ttt at all
·;t11~ :Peéb!Dñ:lSitali'tm.~i're~¥ni~ rall oI :a
¡g11•>i1rll;!;fi In i<h~l :éflf1·\'~ ·-fhé""'•·""-''i!i!\ .• lil'· •• • • •.• ~•..•. !!'..-!l '';, .•• .J.';,r: I.e...• ;,>:,;.
.,t.vt:l\!I£tl1Fíft ¥~ii:~mft:tly ~~:CJD'nd:~rti~'.trum:s,
AU oí ia. s·ndd~n. thfff.¥ :m1.1$hTílr>:med.
,.Y~<e.rtff&:e1:a.;r-e.membe.r tbre old :g;tor:y;
(~~ut ·£11·~m:nl~~1Jli:t bim. ·in t11e £~ee
:H.l ·sf iétfi~ ~~íbi:st -at•Y·"':t'i'nifl , 'f1!:en 'B·'fa;r.·.·.t;J.:,,. ••.•...•.•.. l::ií .... . •··· .·••. !-.~~.!•..M,.o,i;, ,,1,..•.•.•.... • ·••· ..

·tntí'n~n~.l1im,. 'tb~.~~i~~P:il~~~@rñ~d
:G:Gimm;~:re"~~ls'Sifad•gd. :m1t N~:tth :si'n::g-
ÍJll¡~.,:Si.t~{1.1ri:tJ;cj.a·t stl e&." ¡~~':i]s

, i$1t'fie.~w11'.l·.i'éVf]l~l11: . li~'f't;\í.íJ.rtJ;~
mfm:m~f;j;<:Jr~,~~,~ji;fli?ill~'1J~:~~1~tn~

fl~·.ru~ ..A~:t'foltr ~odt£)!g}f. ~· .~·.~a.rt~~b:1~~:;~J~ep~i~.~;~tt~~ff.on.··~~~t
;r;'f.B;fi~'th~1 t~:IaflJit~·':t~:·yu.ü:r ~vi'fe¡nifll
íi~~11t.~á't'.tl\i;D;r' ~'iJ~f.r~~~
~J~.··....·:lF~~··~~~~,p~1i~p~~.t~·,eh~W:l»'rldNi~~· .i:Q'm'lCl:UI;,P>,.. .B;attWdh. ¡;t;
itl!?:íri:'1~d..$:fi::t1mt:i.;. J"'flhl can~o an ·~íf.h
~m ítltltt~£Q'·art~h~:;..tit, iitn~.1'fh~~
~..~~"~~f~l :~~~.~~'~:11~s1P::~~'fl1ifrJ:~
1~~~·"Q,~t :t,;~11ratúlJ1tu:.>n.. l.
:flüJJik'th~~ ~b:wi:~:oiiitrlgd Jft1gl~s1t.@;©7

'\"f'milá~h~m;e:~fnm··~ 'b~~~~lt
if fih§lo/eJ w-~~ J1rttJ:1t~~1
ll~.~-~ r ~i1rik;JJ! .~~.Pt~na~rJn:

''!i~.;lll,,Y:l1{h :~mm'(!lJJ.:i1t~~1D;u~n~ 'úál:kin;'~
a::líx@llc1:t..ll; J i.Fbt ~ni;t;(i}l• tO'tn::abtl?l'. ;{!!~'

Ka:i.ikaJx~w ur T~tll<1b1J.$;ll<i.\t~a:r1é:l Wilt~
b:u~íhtJ¡n rr..~a1:C'l$'ta€í.0111,,J. t:ld!;t.k th:;rt
I "'vuülcl, put ml a. íing:l!.l r~faats>tiirst.ed
tl;lltrf ~wfüa 5c't~a:ml.)mJ.t ,~11ístlu«}r rr
~Ia~·quf· 'a~l:(1)1·~g,.11·{~tS.PfiJ;l·~tltíJ1g.,.11·JJXt
if I 'war.e: hu~il:T.gAI'th~tit (l~<:t'Et~yfJ'r'
fb.e 'rft<21'11~tJtews l'io11...1Ic.Eu1r1 ;or a:·D.J.
.1;1:1át;t1~;tx:114.lfeí1fu:t~ \V·ith. R.e:t:ty ]\1rness
J[l' 'tVfaQII'}~Vet,l WOü.l~ :ñ.t m:}' .QQ;Jil~
x11crckils. ·ta' the fe1nrpn n,f t}re )Y:tO~
gráitti1l& • .I ~Mouldpttl on the: ueAMs
~"f'íP '1~!11.)siefó\1' a mo;metxt :ifaid then a
s.erír;J:u:s.,•antll't'Jtífa:fiv¢,. hoüeS-~YQÍ'c:!.e
i\vm1lcl cm11e nn am!: fell ~ib<.)Q,i the:
1~.to,duct.l .think :lt '\vnuld g_e'tinare.

1res.tilts. ·
Q;! .J,s thei ,g()i\~~J.'Iltj),~lllf!),)'.Í' t~ ~Ot

cloi\YIIon .freedom. for '.Y()llr cyp.e of
s·elling~ · · ·

.(]iJ.l)!FRE:Y':No. Fitst of all, ~BS
ha;ss its own sGreenhig. ~rt. Jia'ye.&
ttu1s: a iv~y fi~ht thing that waµ1•

There m::e lo.ts. :of pmd.u:.c.ts: that they
w1J.xtt even briliher me with .. The)r
don't wa:tif :a11yth.in.g)to d,0. '-~ifh
them. '\N'.hen they e0'me µ,p with .a:.
prn:due:t l:ha.tthe~ think :is,aooept
ªhle ·from :a husmess, p12fnt of Mié'\'',,
mayhte -rfor 1so1nJr pei:s0n~1 .._reason .T
don't want to do it..So they as~ l:lXB··
.OJ&,.I. sayr. x'Theré~'s :nutl1ing i\\\\rong;
'vi.th that,, Jet's Rnil. out :íf tl1e prod,.
ú~t~san dglit~"·~·•º'~·.íf it's •ª ¡1rod,
uet fh;rf I personally <:í:itl'.l test, I do,
If . . ... , , ' . .l £'
•.'·.••'ft is a. ~oma:ns: pr.o.u.we.t,,rot ex-
ampl ..~,, the .gals ii.•.my <1.ffiee.,,:in~r
r~w11:y1.my f.ema:le frieu.~&·¡they ¡ll
try if £or we. Tlr~r rlrott: pull any
plllnehe~;:they tell me.-. ·goo:d., ha:d.nr 'ltr:dflfer'!'.~J.lf.

fil;,, 'Ií~ ll'tfle.r \V.~rflt&~·rpµ s~t \Jl~
y:(>;p.J! Qwn. 'Sfi£¥p!far.cls.
··· t;.C)"(jJ;i"Ji,SY'~ Th1a'f"s ri'~'.t:..If: the-~~
t:ell :me that ·ít~sa. ~p.crd pf:'0él!ue:t, ru
:tt1,ke1 tt, If 'fl'té~ fa~llí:J.lfi' ft stinks~ it
,~,q~sr(trg:et ;~,1l:',
Q..];{.a.v-e;ymt reNe:t had U~asfon

ún·f.l'.l:t:ll d:mvm. 'ª l~i'.O.du~tiíiftei: .it \¥,as;
a-P~en't"dJJ,~ Ute; ~P-r~tn1ú1:CJ:'t'if'<füe:ss,&'~- .J~~" cJt! ,, ~c ..,,.. -~..o·-.J{ _..,,,.,,,,,.,_· p_:~!'i\u~ ,,,,,;.,.._,_,,,,_.,•.'<·--;/::;,. i~,•.,,,- ··-~ -··'··-~-• c·.-

:J:lAYE;s;~f W~ll,.,A,11t:l111,t:j.4~5 tX:I.tl1~d
;~;Q'\'W-11~ n:u::OO:b'.er .t;Jf p~r.od.ttJ;JfS tfaa::t W'.C
ha.~ :i:i:o reason mo.t tu: taik~...

tiOD'.IrRS.:f: \f eU.,; •usuan.,, they~re
pr:e>~rlJ;');tiá!fÍ:te.s.,

B.A.'iE:S z I t:é.:rnWlb:et '~1'1.~"-=-'íl'~v,ªs'
~J:d;€sr~~tt,'Ih~r~wª'~:n!;);'.'fJt~g
,tiXlu:abl~ b:t?!it ·wo.111ld:l&rthm:i" li
~~~lL. be· .s::a'!ct 'he !\':va:S ~tltDiiftí'! taK:e·.•.·. ·~·' ····". •... ' .• p ·····iii!!!' . ·,;···

r:t h1:m~,.·~~;~let l\7£a)1' tJ;~~,Í~'., :the·
us111;aJ ·tl;;J.ílt~n~e"' 1. ,. th.:~~.a1~~~1strr
l...· ..•.. ·.·· L. •··.·.·.·.t,.. ·" l. · ··a· '1I" ·{'¡(l)}'gSl !l\it ~.£~11!11~,,,.mR.i.'. $:R.'I: . ,~ · m ;g,@.~

• , ,·. •: • .. .. . • •;< . 'h· cl•,' .~r1·.( ¡'·..';\)! ··~~X¡·;J,.n;g JLg¡ s.tlrpris::e , 1m:.. . s•.a:1;µ;, £.)l'l'"'

.tJ.Ttll".~ . ¡~b¡g1}J,tG)~1'l{J'Í'l;t~l:J.l"é:f f.~:
·1· .. 'h'' ..••. L, .....,. .. . !l):.An:r1~·; ·~~:i;t.11:rJXl:e. tomirJxr:Clwi;;·

"Rr1tlio wa;s 99o/0 e.11tertn'i11m:e1.11.
.NQw., tlie Jiictur'l!. has cliaaged.
The larrgestpatt l>f rmlfo
is· i.nf or11uilio11. A11d 1-álmt's
hap.p.enerl ta Hie ro.11Umfrcír.1l'(
T11ey're ofj.bé<lf~hlghJy
e1fté.rJr1iufog, mauy of them.''

there a.re a.. £~.\Vthí'ngs I want to
talk to: yon ab!'Yµt."s.o I don1t say
o~:·\~ord, but I arranged fohave
this. dessert served. .. And I think.,.
after he •sma.oksibiS lips and com
.uI:e11tscu it, ru •say., "Th1:w!Ís P.t1 ác~

·. f ·· '' H. . a"-1-~• fi0ºunt •or you ..· . e ruu t even •..n-
i~h. it ,·.,...' .but_s~Jd1 "'VVhere·.in hell
tlicl ·yaµg~t'Ó1at d'áfilt!.ecl stulf.?'' We
didr?t :take, :the•'ª·~crm:i;uf,T remeuiber
a:t:lbth.et,, 1t was a v.ery exp:errsiMe
í'adí0,. ·· ·
CóDlf'REl~ I jü~t fül t that 1

couldn':t brfng enough :&ales oµt 'Qt
my ª'udi'ence tel j;trstíf~rthe expense'.
A1s.o, l :cl.mil like lo. take acoounts
tha.t l cart't ~h(J'\.v"Kl. d.oti't Tik~tct be
.a. ;par.t ·of a hi.g a.dltertísíng :ca.m
pai:~n,~S.otba.t 'ít:S: impossfüle1 te> trace
ft:uy 'sales ti4 ;m~"My kútcl of sellmg
:i~;vol-ves l1Ircorn,í,~g ,¡limost perse5nal~·
J~•:m;s:acíat~d~Yitl1.it. ;F'nr :exarn,:~le,
L\pton Teá. To this cla~.,)fs associ
,};);,fléd' ~"?itl'.ím~,,l h:avetft h.fJd..Lipton
T~a~·íifl'®..the~Bred rn,~..·in'5$.
9.~t:'B:IíJ&e;J.ack. :B~1l1J,rand ~ello.?
'.GODFREY; .Sam.e d.anu11 thing.

l.uu ~a:iirt.g:e.t .tí•d. ~£ H.•.J'm stú:{ik
.,~r:ith:t'.hifs. L'.í.IJ.f:Un 'f.e;ª'. I hm:'Xre si'l:íce
then b:ad Tetley Te¡;t; for a couple of
'.}Teá'rs •..:01Je :df fl't~ ways th.at .1 (:!.re'"



ated the sales image was with Ches
terfield. They came on the program
in the early morning show, and I
said, "This is very nice to have
Chesterfield five days a week, but
how the hell are they going to know
if I'm selling any cigarettes?"
Q. You hit an important point

there. How does a national adver
tiser really tell how he gets results
from a particular medium?

GODFREY: \Veil, I'll tell you
how I did it with Chesterfield.
\Vhen I took the account in the first
place, it was agreed I would do the
commercials the way I saw fit . . .
that I would sell the cigarettes in
the way I thought was the best way
to sell them. And they would look at
the sales curve and if it wasn't any
good, go bye-bye and that'd be it.
So after I thought about this for a
month or so, I said, "Hell, I know
how to do this," and I started telling
people, "Buy 'em by the carton. It's
a way to save a little money. Pick
up a carton of cigarettes. You're in
the store. Bring them home." About
a week of that and they sent for me
and said, "You gotta stop this. All
the cigar stores in America; all the
little shops are gonna boycott us."
And I said, "Now, wait a minute.
You told me that I had carte
blanche and you can quit any damn
thirteen weeks you want to; but be
tween now and the thirteen weeks,
I'm going to do what I want to do."
So I went back and told the people,
"You know where you buy that car
ton-that little fellow you've been
buying the pack from. He can use
that quick turnover ... it does him
a lot of good." And within six
months, every cigarette in America
was selling them by the carton.
Q. Mr. Godfrey, you started at

\VTOP-was that when you started
with CBS?

26

Part One of Two PQrts

GODFREY: WJSV it was then.
"\Villingly Jesus Suffered for Vic
tory." \Ve had a program in the
morning which is still in \Vashing
ton, run by a wonderful guy called
Elder Michaux - M-1-C-H-A-U-X
- who used to come on the air
every morning at five preceding my
show, which started at six, singing
"Happy Am I In My Religion," and
then he'd come in over the top of
it and say, "\VJSV - Wíllingly Je
sus Suffered For Victory" and then
"Happy Am I" and this would go on
all morning. Many congressmen,
senators, used to go there early in
the morning to sit to get the treat
ment, vou know, which was terrific
because you couldn't listen to it, you
couldn't sit in the same room with
him, without feeling happy. Elder
Michaux, He's still alive, and he was
at the Arthur Godfrey Day lunch
eon in \Vashington a month ago,
his voice is almost gone-he's got
permanent laryngitis from scream
ing so long; his sermons were fas
cinating. They all had to do with
adultery, every one of them.
Q. Those must have been fascin

ating clays in radio. When clicl you
and Mr. Hayes f rst meet each
other?

GODFREY: Do you know my
memory is so had I cannot remem-

her my first meeting with Artb;Qf; :¡(¡¡2
Hull Hayes; the way I think íthap~ H
pened w~1swhen he catné to \Vasll~ iliet
ington to talk about NewYork C

HAYES: It was before that, 3]Jo
thur. When I was in charge ofS1'.l:<:}~ H
Sales, Yóll were in \Vashingten:1. (
This was before·. we ever_ thou~b~ lim
of you coming to New York. <lf 'nti

course, we were selling you her:~fü, )¡
we were representing you in Ne\'it n, ca
York, and I went downto\Vashingr· tan
ton. I went down to see you abont Gan
one of our New York clients, U
seems to me I remember you am!: .h
me going over to a little fish pl<tc.e: ª,1
to get some breakfast or somethin~r 110

on Pennsylvania Avenue. Does thíi!i~ ~1

ring a bell to_.·__you? _ _ ___ 1º. . . . . . . . . . . . . ' . . . . . . . t
GODFREY_: The fish place-wait_/ l.e , QIa minute, not the nsh place, what

the hell's _the name of that old. l\,t·sa
restaurant? _ _ _ · ili

HAYES: A little bit of a place. . r I
GODFHEY: Right next to the 01

\Villard Hotel. _ __.._ ..· '.~~
HAYES: Not the Occidental. 1 'R

don't mean that. This was a little 'ilil
bit of a place to go up for break- .·.·
fast, a Iittle cafe, m

GODFREY: Oh, Harry's! Right , ~
down_s.t_airs in the Earle_ Building. t. o

HAYES: Was that it?.. _, .. H
GODFREY: Yeh, Harry s E.ar \\

and Grill. Ríght underneath the fh

sh
-~

Arthur Godfrey, despite serious operotiou
five years ago, looks younger tlum Iiis nearly-sixty
years (I). He lo.okecl like this (r) in 1930's

it
th
is
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~re,~ ..
oo~FHRY1Alr:td :this wüs ,v11:eT1,~

1·~·crnf•?•0'J~.º \W.~.,>,

·r.:r.A,·~¡p•··r·~.,,:i· · ·I·"'~· ·:t· ·1.t13·5.•.ill;J;l,.!.'·.!-4:4:• •.. !iJ a )v,l'.'l. '1.·...
•P>'C'\·n·• 'í?'1'l'TJl·~·'f·1· .!· ' 'L.:· ,h~t'.:/: ··Jr ,o.B,,..,t: .. \la'f s ng.rrt . . .,t ·.e

1fif;í;I~fJ11ª'.t \~~'.h~~.~ilK~auberdcn~m;,
I;!'~-~ ~tb: Ju;m, d:1d ynu: not?•

HAJ'E~: .N:o.t 1S:la:nI)er. I
.ciu~'l"íil- whm1 Mea: li't1J.h¥a11

tlilme ·down and ,yhen Joe· R;eam
~~to;tedo:wn: .., ·

'lf'~ry~~'1¡)1E'Y~"~1ha··t v>re'.r:e·t·a:·Ikü:rc:r~~~.J.;-_,,_J'.!\._~,_-, ./,, ":Fl', \,,,,. ___,,:;;,._~,-- '----------'-"_. ';S'

1"1 u·p,untíl ~11 l hád 'bco~eü
- ~--,,-ii' - ,. --~ .. ·•< :._\._ ,.. ' _( .• ---· .,. ...•"

1 \cV(Jr~Lrli~ tul" l.il V'Wq~hfngtdII,
a:ñd ;()'tí:~the lSth af Jarmar:y I ~en t
~P Wbf:k ~B~ ,as• a he'e-1ancrer.
tt 'mfíS; ~'Jafil:,£ír,s'.t ti1Xli€ I ~\oler'\V<ltked

11•1 Ear ;an~hoi!;¥·;hr:radio. in ;my .¢;:tpaci~
·t" "" r11>lt~"' i4''4;ac.r. ·"" s:~,,..í;tann.OU""i>'9TOr•/, Ml.;lLl:!i"" llLA> s. .luIT , ..1.1"'"" 1
,Bi::{:fff 'M•frJó;fí;n'ffX J:Jit<:>e"O'.r. ·©:l' ·Wt.. n'tt?:Ver
. _.~~--,w .:·-~>.-•.~-.---'~t--\~-~>·"--~L--..-.__.~~-__·k..,,~-'i'·-_ ·:_:_,_:_,._'·-~.·l'~,_-~---•. _
·the ]reJ.l 'it w~,. '.S'~tr \rl'g \v.~1ikh_ig
:for fin 'l1 'l:l!omrms·sionba-s1;s,
.(;):Q a;í:Ie'af],1y-mornmg ·show' from
',' t'í11' '~ ~. be: 'ñ' .¡.: ·..·...ü,;y '' ·.5...... ilJPi·'·....gt .wn.g, Jan y 1 ,

:~t:Jw, 'aftet: .;((~..had ~~:mtb~te ·for
~Jte:e tlr. fo~t y~ariS\ L guess~ (}RS.

,,:1111 Y'utk one uf my :an-
ll:O;tI)~Ji~rs,,:G'Ji~ the Qld :ª-n11ov:i;,1;eers
.fhe,f had there~h~ '.c~~~'€lup he:r~

N~w YX>:t.'katid s.óld Brother
here :(who1 was boss of
ín 1hu:s:~ on the· faJ~t

that h~ c1':uld:rla ·an eady ~ornfag
I 'li:am '\Ytant.ed. to ,go on :in

''i;brt ~~ilf.t'this: sh!l!W , .• . make
'tt a: :f·w:o-~la'tiQn n~;tw!!lli:>~but
ifk ·7ll · . :;¡,:¡ ~""'h,A 't"h· · · , ·t ff'·.we,y u 8'a!i.~ u r. ur, yn.ur s.u ·
f~¡gr~~~iü \V¡a$'üiogt~n.,;in th:e.'rural
m.r~a'S~}!,Qf. llPt J:i:t
then, klti'e: an :f2Jll"gjll:ee:ríp: th~
~~ll~«:il:f~@m .@.il15' me in ra:nd, s~s:,
~,..,..,,~-··· ~"'"'' ~:~.r,;n··1- ·t·',7'?' 1;..,,,,q.1' ;;:,"",•..;.t ~~~~,;1;~t~v;~~~~m~~ri?1?

~.i~.f::·}:,~~·,.·~~·,i:~:.t\'Y. -., - - },_'.<<_:·.:: '-.-~:-""~--:_(~-: ; :_({
1s:ten. A:nd. hem· ·was a

te.S:t hf'$: 5o;uJ, 'he'g¡ dead
J:ltO''<X!''1' i

.M;~E'.~li:rl~att1~·r:igh~ \'N't.th a: fa~
~!l:i~~.~'~¡~~J; ·. ' . ~í~;~i!f$7,y, r1~7e
:~"1.du,t...km.~wi.t '211t .th~;t.Jffie? tho.u£fh.

¥".\iifí\•ti"í:ii'tl>;'u'';\ií\, t'T'. l ..,.... 't'L•.~. ;" . · ··~·Ult..tiJ.c J;;i:tn·:;r,•. .Q,e, 'S• ,un , .1~ air :an
Ñ'~~tl~."'.;; 'ff..;"'t"!.'W..;; ~"~lYi&flfu.'.·; ~'~W" ~@rk·""ill w-_ ••_,••_,~p..-.Y_&f.o!: ..•....,< •. · ~ , ~..?'} '--· ,·' ·, · · "'' ··.·, ·, - ,.. ,,1

1. :d trtt\J•!g¡ ;~¥fli·· 1 ;.:·.:;•';f.·.i1:1ffi;7 ··:J:r·t I,íiJr~,.. ~'lL .• ~ ..,,JJl,g ~~e'.J'.~ ~.·.t.~ .
'"".·.-.'"~..··-a..'L'l' ;;.,,i,"".''.· ...Ji"''"''"'"" .¡ii;."'·"'""" ·.1··......... l'~Y•a7o'L,~;.l?O·.U~4Irl~'" J:..J;}-~i\9J~J,~«tl''~~!--:·.,l}f;l;~.¡;J.~1 :;.~:.l,,~, 'Y'.~'>--.~:;ll'
"1'm..a;vi~'"'" '.hm~;,,1¡ 'L•.,.,,,..,.·Q· • ,,....,, ef,iff' '""":\7! an:~
""'.1:fi.lrM1k'f#, , ·"'*':fill ,(CI"''*"''' ·.. "'"" ...,[, lo>>l'1l i· ··

~~Mlll;ft(f.ff&,3:~ I: ~8.Í:él? t<l~;JJ·~·-hot1 Jmjl.
I'~ 'v0m: ttd"fi.':> f'éír:1~·hrlfiW1~;:-----~~~~..·"··-·~),-~i _.·:i-f~:J~n.::.:•.t[,- . ... "<:::.;;.:,S!\1:·~:7ba....~--~··.·~.

~1n:l*I. lii:tE~~l·~ ;,~~,, ~oi~!l '.~'.me
:érll'í fbti~;ei da:y-s t

<ª-.I:t"
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Atl'hí1,r lli.111Hay-ttst.iSas' ser,fo.11-s"-fq,eed Yº'fing
sales.st'afjer for CBS In. 1:934 (l). Tlíe se:rfowsn-ess
Itas ~ray-Mired dig.1ti.lry.,wday fr) iu top post

bill uf go:ocls." But reall.y I d'icln't
waJ)t to'canw to N.ew Yark, J re:ally
didn't want to, 'c:aus~.I INe:d in
V.fog.ín·ia,ha:d a farm, horses, a love
ly wifo, r didn't g'Í~e a dang :.-1baut
N~ewYnr,k?but I wanted to pjpe the.
~lmw to York;. NBD .came up
w.1fh.a aantrant and I took it ill and
t láíd. üh Hatry ,Huteh:er's desk
t!n.e day aiJ.d I .si.üd, ~'\VeU, Hatyy,
'rb ' 'k ' ·¡'•1t s .een: Illüé 11-0.wmgf'Cttl., . tn
·sorry t have to leave nu\v."' Ancl he
said, ,..,\~lhadda yo.u iú&an, yQu have
le~ve?"And I s~id¡!''\!Vell:; H:,itry,

; ·1 N.ycm guys wont g1v£1me t re ew
¥ark fhiug; you :tliírík rm toa carny~
h1.1h? vVe:U,, 'tak-e a lO'ok at t.hís cort
tratrf.:~They lra<l o·ffered $15:,00.0 a
yea:r, g.uar.áuteed,. and tb:e rest of
it on '.eQmm:ission. Sn Hi!t:1<:y said,
"L€-tm:e t~lk to ·our people." I ~~rid,
"\Vall~.f'm going fo sign this· thing
m:i. 'Mcmda:y inotuin.g.'' 'S:@, come
~úfi.day otght, h:. ct!mes Ed Klau
beri Q'.ls'.Qgqn~~t;io~~~ God ;test him,,
Ed Kla.t1h:er, JQe Heam, MefI :Rnn
yan~you d'idnJt cotne then.i .S:rf?

IT;\ •'lil'lii'f'· 1\\7'•• ·1 .A··d·.A'--·"] " -1·::i.l'1 .f-~.oci ·i e-s~ · ~!;!L· .,. ~1·t1µr·1 .

<;a;r1:i~'with the ,otl.rexs. I w.asrí't let
ting' yatt get away tf 1 could. help it
GQD.F~E)]¡¡·\v·ei .all .s.átt0;~éti~er

in tlr~ ~~tílg;rilHotel~ tlá ne:ver
for~et - we had. a n1c.e t,aJk and
.Rlanhet 'Wíálíted ~Rktt~w WM:tdid.

I want ;~md1 saíd.,. ''WhY:~I want to
~º...i'n~ s.ho~ ..an .both .stations."
"~Yell;' he. •said,.."~e.'r~ p·r~.P;at"Gd to
let ~o.u ~ontinne itl; Wag;hingt.ou on
Ñ~]~V ;aud. also do. the show on
~M~.RC ití :New )";(');r'k,á.nd yo.u can
do' it fi:om. '\MtJ:.s.~ing~oíJ·~Ji;dwe ar~
prepm:ed to. offer ·yon 1:he same

··~ ·· · a· ... · · _,,,;i ~(T.·h· ,····· ·1-·amuu11t:. A:n I sa'lu, · ·..· an~ you
very mu(!lh2• b:11t I do!íl w;tnt ~my
guanmtee uf .any kí.nd." T.hey
p:ed~ed·up theit ears :and asked
\¥hat did ·1 w:ant? I sa.i.d, 'fl want
~omm:is.s.ipo. Yo.u .sell a. doJlar~. I
wan:t. pa:rt :of' it. ·~fon ·don't sell, I
dOrl1Í WalJt ,aJ');y part pf ÍÍ.V ru
n~ve1' ft-Itg.et? he wª.s vel:~ tnu<fü
.surptis.e.d...N.oh0tly ha~dever ¢orne
up with an;Y' such fhough:t as that
befor~. He 11v~Jtrted :to knuw wh:y~
atr;d T 'sá.i(ll, ~l :ktro~vthá.;t x¥hen · I
s:ta'.rt up; .there you~h~:going. ta get
z.é.ti)· tenc:tiarr a:n.d ii":'eraratings. for
a loü.g ~im~' , . • U take-s 'da~'titne
p~;o~l~ q~in~·:a \¥hUe ·:t~,~et use~
to r:-ou.~n.d,, b)f golly~.¡yon;re not
~P:Í.:t).gjt•e:> 'fbul ;roe .u,.p by givfo.g me.
tfai11~.. li1:ttle :sbtr~( a11tl 'the11 . s~tyiu:g,
\.veU1, .i.t' do:es11't p~yi:o:H,, and g~J'
L:ea-ve: it: alone for :a little ~vhile:;it'H
P"txo~; f~l) 11ave, do it fot. a Jeát
·without. ::t11,1nchin1g.it. If, ;a~the end
a-f' fb:e ·yearl' res .:n::a.t ·cookfa:1-g .....".,>«,. ·}·] *I ···d· ··d·nr~t·· I·'·k· ·· '"' · · · · I~~t;1.. j. ,~ :Jt;1¥ :.....t.~:i. . L·e 1{mue. 1~



but they bought it. And the funny
thing is, about six months later (we
still hadn't sold much-I knew we
wouldn't) well, dear old Art Hayes
comes down with his program di
rector.

HAYES: George Allen, that was.
GODFHEY: And they want to

talk to me about this show . . .
things aren't going so well. So, I
said, "You know, you guys need a
little fresh air ... you sit up there
in those offices in New York; come
out on my boat (I had a Lightning
Class sailboat) ... we'll go out on
the river and we'll sail and we'll
talk ... quiet, no phones ... and
I put them on the leeward side of
the boat, sitting way down there,
and I'm sailing along, and they
were saying, "Well, now, you sec,
Arthur, what we'll do is, we'll put
a big orchestra in front of you, and
then, you know, you'll come on,
do a half-hour, and then we'll come
on behind you." And each time
they would talk like that, I'd come
up with the tiller and harden the
sheet and the boat would lean over
and the water would come in over
the gunnel. About the fourth time
I did that, they said, "All right, all
right - so we'll go back to New
York- OK." Shortly after that,
Walter Mack of Pepsi-Cola steps
in and bought not one hut three
participations per day.

HAYES: I remember that. It was
the turning point for you.
GODFHEY: He was the only

sponsor I have ever had whose
jingle I would permit on the air
with me ... because he was the
first one. And he had that, "Pepsi
Cola hits the spot. Twelve full
ounces that's a lot." We never al
lowed any other sponsor to do a
jingle on our show.

28

Part One of Two P<~rts

Q. Was the jingle introduced on
your program?
GODFREY: No, it had already

been going. But that's what started
it all, and then the next six months
came around and boy, we were
loaded!
Q. About what year was that?
GODFHEY: By the time we got

on in New York it was 1941. We
put \VABC into the black, way into
the black. \Ve were paying every
body's salary before they got up
in the morning.

Q. Mr. Hayes ... what do you re
member of these early years?

HAYES: I remember the period
very distinctly. I was in Spot Sales
as a salesman. Of course, Spot Sales
was a very small organization then
. . . we were selling our newly
represented \VJSV then, which we
owned . . . it later became WTO P
. . . the biggest part of our busi
ness on 'TOP was Arthur, so I had
to go down to see him, that's how
we first met. At first we were going
to do everything from Washington
and pipe it here, then he kept com
ing up on a trip to see clients and
he said, "I better come up here one
clay a week." Then he' cl come up
one week a month. Then after a
few months he says, "I don't get
all my work done. I'd better come
up two weeks a month." And finally
the day came when he said, "I'd
better move to New York." The
New York show kept getting longer
and the \Vashington show was
shorter.
Q. You mean this was the longest

transition in history?
HAYES: That's right. Of course,

you remember that when we had
Arthur on \VCBS in the morning
to sell an announcement for a hun
dred dollars at six o'clock in the
morning (it got to be a hundred
fifty, didn't it?) ...
GODFHEY: I think we finally

got it up there.
HAYES: That was the highest

price anybody ever sold an an
nouncement on the air. And re
member, that was at 6:30 in the
morning.
Who was actually listening at

6:30 in the morning?
GODFREY: All of New York,

New Jersey, Connecticut. The rat
ings never gave us anything, but
the sales results did - it's the same
story today.

Q. Are there characteristics ;Q1 m1,U
radio, its abil'ity over and he:yun:.étl
other adve.rtising 111.cdiato do ,a J.üb
. . ·.~re t. hete.•··.:1.nytilings that ~t;i~;h·.•.I
out rn your mmd? . If

GODFREY: Other than that pe,r,,, ~
sona.·.l appea.1,.no, I d..ºn.'.t..I. tl·1··.i·n·J···~·.·.··:·Q· f ¡I
it as I did when I was selling hoJ1s.~ )~
to house. I have to make the sa:l{ii . '
the same way I did when I knock~l!Í. j rRe

, .·· Ion your door and you opened, .it i,1'1
and your instinct was to slain Jt,, 'r1l
I bad to make you say, "Hey, füqf,~1 11¡¡0
not such a had guy, talk to me fol'
a minute." I had to win you, íu: ¡·il.
other words. I feel abm.It radi·o..t·h~ .11'
same way. And without that per- _¥]1

sonal appeal, the only other way
you can sell with it, so far as I can
!.ee, is by irritation and repetitírm,
which despite your opposition flnal·
ly gets through and makes an .itn~
print.
Q. \Ve recently published your

story on Morton House, which has
had a phenomenal sales growth.
GODFREY: That's a beautiful

story and a good one, but )'Ot!
ought to read the one about tuna
fish-Breast-O-Chicken-that's the ltQn
damndest story you've ever seen,
They were down to 30% of norni.al I . it
last June because of that scare and ·Q
in sixty days they called me up ' r~
and said, "We're 112% of normal," \\
And they haven't spent a quarter ¡1
any place else. H1

Q. \Vas that an industry promo- \\'
tíon or for a specific bnmd? ~¡,
GODFREY: No! Br'e as.t= O> ra

Chicken Tuna. The industry was · \¡,
back up about 70%. Right now ~I
they're 107-108% of normal. And , \f
they've had another white fish an
scare in Michigan. These are the

thin.gs.•t.h. at 1.nakeus.·..la.ugl1.·l·1·····k·.7 Iie.•.1.1. ,?...·'when people tell us nobody hstens ~i
to radio. .~·HAYES: That was always om; ro'
story, Arthur. I remember in those

e.ai.·lydays, tl..1.eya·l·.'v···a....ys,·a·s·k·.·e·cl a...·b··o.·r··.1.t

1
..:•'.'..·the audience- do we krww af1y- tri

thing about the audience? My an- : c1
swer was, "If you want to sell it, .1 1ít
this man sells it. If you hav.e some
goods .to move off .the shelf, \vhy~ ·~
we have.· your mun.. I! you \\:'aü~I'l
some figures, I haven t got any..·

• II t
That was ahvnys our sales sJ.oty.
NEXT \VEEK: H.o.w Godfrey· 1111'11
evolved his sales technique, views
of Hayes on future of :uetwork ra- IMI 11

dio highlight conch1.sionof speeJ~l
two-part report.
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·e:n·no··nflt·e e1r·1ve
.;\fi!lf~iv~w~ grpüp'.~s~a'tflra~lgn ~n 3l Terre H'ª',l.Jte: 1sta'tians

'" -~--.. . ' . .. . ' . -~ "·' ·- . ,., ,__

rti'i1¡~1e•~ .Ii •tf .3Cl·:s.i~:~~nr;;t·~PQts VQeekly fQ'r .~' We'eks t~
u~o a,s.e'f'~J:l~y prfllma.t·e :aw:ar•ef'le;ss ·(:)f 'a t::t:tr;JstJan t'ruth'

~ JJ~i~t~l1\'<l~!E~:TEnuse ol i1róü'J.0,..
t.i•t?1t~t ·~cyr-~ei;~:ondr:a:di~S:Ptit5' in

F~l~~t~U$!'b#©.,~d~stln~&aSJ bí'Pl..l¡g}:r;t
~)tí] .~tit cl :e~er~£an.r

Xn.c, Eric;:¡t tQ. the t~st,Dr. Henry
'\Ve:~ivetjchainrmn: .of The .MJnute
.Program Cmn.1n.ítte.e of Mennonite
Broadcasts~. said it. \:Vas hqp:ed the
'test wbJ.ild. ÍQcliC"~te wheth@r such
bro.ªd¢aMing e:o11h1 .in:flu;e1:rcremen
:without. spiritt:ral oden't'atiotí., Tbt:!
r.€'.gular re1~gJou:S broadQ!l:s:! otdi
rtaríly ;attt~ets r~n; audien~e ~vith
'Siüch <Jrientatíp11, Dr .. \M~aver ·e~:
:pli:lined.

"'The ñgures ..speak fo1· :tb~:1Jfi
sefoes," 5.arra.. t<fld fhe· Chfis.tiai.i
br;@aékaste::rs:. ~'Twoweeks before:
th.e brnftdcasts bega:n,j. tl2lephone: rn
tervi~ws ~V'ereeanducte.:ct with 3:00
Te:tr!2l Haute men .in the s.elet:Jted
a.ge gro.n;p chosen ~t r~ntlm1ttroJ;.Q
t.he ;pfaonl3' b(;)ok. The results \Ver.:e
carefi:1ll)V 1'.e.C"orded. Then a .total
,of ll'O half.:minu;te: spots. cr!eate•tL
by- the agency ·w~s:broadc~st ·e,acb
\Ve:.ek mveÍ' thre.e r.adf!J stations: ·£:0.i:
a.TIÍne~>S~';eekperiod,, be.gírming ~ept.

8,¡ HlG:l. Aft1·1;ward, th~~ ¡;.~1stl~rt.eh.er1.
l'~lifrt).(>(l :tird Íí1t(J.tViC'\V!Sd i.fílOlhrn·
mm men ir.:ltln: :p:r.adctcrnrh1ed. age
qn1n11>.

"Príor to th@ :broadcasts, 4'3%
'>'>'<1:rc,,1n1uwaru o[ the bmHcChti\tian
ttufh 111'.l<.ün<)ted .by thé. spot mes
s~~ges.. Art~~rw~\td,(lie .fignrc was
13:~·.,9%, On a lncdium prtllccdmi
has.ts., the. numlmr of uuaw~lreTeite
Harü'e meu bet¥}ieen the ages. of 18
~u'ld.4.Qdr.or~:tt~idf(pn1 {1,46.0 to 4;9;}5.
Tní'S ;fs íJ:rnclttctinn nf a:.ppro.xí.mately
nnemrtof every four, who had ffirttn
e:rly been :una¥v:~u7c:'
1'he "Gerson rnpmt said that the

rncmll rate: of 4.7.4% amo.ng, tb0se in
ter¥iewed ''.is oti.e of t.hc highest we
ha:ve seerr, Almost halt the total
male population had seme form of
recall of the promotfnnal spots used,
Tbe val idáted rec~tll gro11p.( 21.4%)
•CQD.Sisted.of 'men whü said the~ had
heard the sputs· and \Vere able tó
cmnpl.ete; cm.e·df the ke.y .llües. The
on"ly '.hi:gher rec.all S¡gµre of .. thl~
type thlat \Vc knóW of resnltin;g·
frQ.ro 'ª slnrgle :cam~a~grr..wais 2'2tft1..
rt· ma:me from heaMy r.ádiCJ a.nd TY
trne;.over a p..eri.od ol :an.e; year: b}~·an
autorn©'híle,·d.eál~t:gro\:lg.~·

S;1:1r;r;a1·ev~aled •thát .(11f1e-t:ninute
serrnan«tte:s ':¥íth tb'e same• ·b<;tcs;íc
~n&ssa,ge 1ªnd Q;b.jective...a,;e .hetnig
t\€sted fa1 anotlmr ..cit,y •. .E£e,de:clined
.tID' identify· the comrn:utíily a.t pres;.
.ent ~'heei:tuselt \:~~ül.~lp,;e,jltt~i~ethe;
r.esear~h," •

$tadi:es. [(!J'Q'J1'lfí11Je~!e;d.{;¡.e.fort& ift1.~.&¡~~e;r·t·E!lJ l!~~n111qri,fte•.'B:toJ1llc.'{1'fircS .•r:¡yc.lrt '.'S'l,01w. '5'i.~d;pta.11t
.eflntf1'g•~~.qmaií¡g¡ me.a. qg•e:tJ•.·l~·~P~.'!1fl?l t11~ger 'Cl;nra.tJiªJr@.tfe~~ql<fs's·(fir:a'tÍ!(J,fft d·trl,JJ.JJ.f!~JIU
n~·Pité1Jt<t'{fe AJÍ º~ht?r':alassrf•fl0,at.:~1.n1s•rg.n¿timl! r.o: q'CrDm;t;ili.~lltZHs 1,t'.q;s, tlre(r Qb.jeet.it'e



.A.DVERTISERS

Running
up-TV
tor Tab
Diet drink entry by Coca· Cola,
electronically named, leans
on electronic ad introduction

Tab bottle : designed for sleek look, rigorous wear
of hnrulling, Textured "package" was c/011e by staff
of Robert S. l rick ens, Ch icau» designer iclso has
tcorked for ñletrocal, Dial, Parker, Quaker Oats.
lligli style fits Tab emphusis on chic-u-oman appeal

30

eOCA-COLA'snewest product is a
creature of the electronic age.

Tab, the soft-drink leader's entry
in the hot dietary race, has a two
fold claim as a child of its time:
The name carne from an electronic
computer, and the fame is corning
largely from an electronic advertis
ing medium, T\'.

Named and propagated by elec
trons, Tab still owes its life to
human genius.

It took people to formulate a
"lively," sugarless flavor, It took
people to program the computer
and choose from a selection of
names offered. And it takes people
to design promotion for the new
product. As it happens, the design
has been relying on television to
do up to 90%of the job of introduc
ing Tab to the market.
To elate, the Coca-Cola Co. has

authorized more than 780 of its
bottlers to enter the market with
Tah (covering about 78% of the
U. S. population), and some 650
already are selling it. This has been
accomplished in eight months, of
which the first weeks amounted
to blitz distribution. J. Paul Austin,
president of Coca-Cola, called it
"unprecedented acceptance" of a
new product.
Accompanying the instant mar

ket hit is a carefully guarded "Tab
Factbook," detailing for bottlers
introduction strategy in all media.
At the time this was put together
450 prints of the first TV commer
cials were ordered (see frames
from minutes and IDs), heralding
heavy play. Tab's effervescent rise
in T\' spot is evident by its progress
last year from a $3,430 first-quarter
start to $465,560 the third quarter,
according to gross billing estimates
by Television Bureau of Advertis
ing-Rorabaugh.

Together, Coke and local bottlers
are billing at nearly a $20-miilion
gross rate yearly for all products
in spot and network TV. 'rv's por
tion of the billings in 1962 amount
ed to some 69%of measured-medía
money. Dollar figures for unmea-

Backyard b;ir.bee"'c
I. Cartof1 ready for p.itllit' Stlf!.J)~'fl
i -,II

L----
2. Couple gets the fixings ready

3 "J . . L • . • ,.,w~_._·_,_1s_t_o_11_e_c_a_._o_r1_e_a_s_e_r_r_m~.g_._. _•·_•
1

iiha'

I fü

!~[

fu¡

4. Tab type: l(0011rn11, 30-40 years 1 'P
I

5. Ue likes "big, lrnppy f l.avor," too
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ll~n:€~1'r~xit~~·si~atrnn up ·~It~..1;¡•.1.x••...1l~~H~·"
~~~:w;~r..Enr ..~1~o~~üal~pJ;~,tt~ls~

1n 111~!~~.t~lh;in. r~dto~~~¡~ th~ lJ.thers..
l=~ibC'mxum~:t'dial~·~rn:pl~y;1aalarg.el'~'
tu la(t,!aM~ )'~.~~hn oakC!dte•-:t~,o¡.,
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11~1 . .. .. J;?ttrdm:~.t:s b~Ued
~ll m111i~~.~~~~1nz.~ . s;W~t, ..•~x:>J"'·
ll!l~ '$'~~~ 11e:rma~ ~1~1t'tfm~~.f-,~:e

ll'l!miúie~:~lt·~~:~r~.~~rn•íngs
On., hi:ttítf~
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Wj;~ flll:q'.QMf} np T~,lo/o ]);~;t·

:$~1ll:d"T~EJ'?sfu'~~ILMl'.e'ti~J;)'.:1·~~s•a
.. .. m'.atk~lf ~n!ill1'lb r¡;as~ar.~h.

~:t~.1£1~~~n,;d..·G5u.fmhi'ffle~l
;£t(~!'i~t~·~"~1~:ma:nthsi !·a~t

·fhtg :.Ett.~t•J:füírí:i:tS! SJtar:~~i
a;n~ 1'.t:. :~i'!it.e~ dí.§!'l~íi1

Ii~t drful~sMlíll~B s~ilcl.tink.
~~l~í ro :£t~il.st~;rm¡., ·;e~r
J~'nt~tlJ,%~WgJ'lt~¥~1 C:h·tmu:i{~·D~.etr·
Bl~~· ~~~ ·t~ ~r:Ey .sfar:reí's .h:it.d

's• 't;Ji:iil~'<i~ñ:~n~rana:l a~ak~~.ooiil
tneii:d. :t~~ikitl~fl!t!tl~~I:tr~pe
Uº±:, '11 t~t~~1~· ..

'Io Jm1~.:¡:~~~"Q~.~~-'D~ll'l..intl:tlated.
~Fi>~j!~·~~ph~,:.'í~ltí.~fa''lV~s.tn.~e~,J:ílt
;í;Jil. tl't~ ~~n~aI):falsllúns,1e,~y :fle the
'.cimtar.;r:m'ft:r1S":et•.~t;a.£1)delZ~l;!iíp~:e'U'.t

~~1¡>:~t::;¡i.·¡;,.~,,. ..,~ crn~'O¡í\i.'.f;:teau.£. '*""·~Ii':!.. • .;¡¡.• Yi ..... V~.M'!i.......,

. t'§!~~·~tófa,,:aml
ecrntln:¡~et'l;t ±n:

~J,;~~::d:b:i~Nretfl ~lillí2rtt nif ,M;~(}aJiü
Eri:~.k"8r~naufil ~·t:e.~~í"f·~vr~t~;~.u;~f
~1'tiC:~m-~M;~t~~l~alk,:,~,gen~íes Eo:r
c~~~j..~)'ld.ll~ne~.., · ·
Ii T~.~trJ~lrcrt'&¡sr.i'e!d:ecñt'l~ !S11~4tr-
le's:s;Hi~~:s· ·th.1:tt:·~vet;t:.!f1¡¡¡,:st:€\-»t:eis5±:etl·ti1.

~~~~~¡,¡l;~1~i~~.f~r r£e~'!Sltmti:crl'l!•..E\iJ:~~hn•w'~
~"rm:th'.e maaldrn¡> "41,?'"@}'.tit>' "-'·~.,,,: _ - _,,_ . -~ - -"'~~·I:.('~\.,"'.-~~. ~V':

;tl;í!im.i:ti;~li1:eFne~t'á11tri1k;,,
~~J.~~11·~: U~i~Jr ,ttl~t~ h~ad-

11 ~t:t;~rt~ ·~~~ :J?rcn¡~ria:m~a"to: meJe:t
1.txi:t~r:ia'of l:irei\1i~1•:im~á'.eit1:l!.c.l:ert't:.Í~
·15.'.eaf:i('.)xí artru ~~m'é\*;Q\h'ifl·f!t~..·th@,,, •. ,,, ..--~._t, ' ,,.- .- ,.,.•.••.. :.j!,'~--""'''·-»\:;j)-'?- ·~' '"·"

;yrrf!'..Jtl \.~~~ ..~Jl;©:q]:"@ )\V~d
Í'ltlB ,··.•:preett~<

ablt;i; .i&n~la-Ba·xnl!LÍ~ms};.... TÍ'.JH li'st

i• ~l~;S,¡QlR¡(¡~w'IJ~~'f:\<~f'oo Jli$:~

ff:'q;'IJ.ar.Í;íf eowfi:t. is 1bit.'l:.f!'tv ,i1,at't. sear~

''--~---------- -- ..--.----~---;

was narro~"ved aJJc.l p.ás:S:c'.don .to
.Fmtt:a. and 'Co<%\~.GbJiichiefs,, ~}tho
shav:ed the• letters: fo tlrree as they
ern~r/ged \\!ífh Tab. Star.tes o£ ·the
,pxralchoícc hllive entered marketing
folklore ñ;y now"' but some quarters
say cha.irrnan 'liailey hail a hand fn
the d.eeisiorl and ad·lfübed Um Une,
''v .····.······t·· ··b··.···"h.T· ··b<''1 · • · · ·· · · • '~eep .a.··. \Vtt .a. ~ summanzmg.
the caloTie idea and now tagging all
ad. :c.o._py.

Ga,nie .the .s•.Príngd~y·'vhen. Goca
GQlá ·n.atrfied s:orn.é1,,000hatt.lers aE
the new prod11'.Gtbottl·er;s' wired a.o
eepeance pres.sing 1.syrup aml bottle
suppliers to fill orders. S.tore man
ff!.g~rswer.e ap]íroaehe.d by bottlers
wttg .a; bli.ñd ta.st.e~testthal put T'llb
~on1he .shelves shortly .after.

The .story is still unfolding .. Bot
let.8' are in. the· fotrod:u:cto:cy pha.s:e of
tad.~erli.si:n,.gand won't let :u.I?fhr
.s.<:J'm'l2tíro.e t<:l .earn.e•.

If fl:Je• pa.Uetn o£ .~príte? the
'kem:omlime that pre.eed.ed Tab in
R1a.·nta~:s,.new-pro:duct parade, is any
indicáfür.~ the B:tst year \Víll see
hea~~·reliance· ·an 'n{, :E1ot' 'TV. fo,iy
•in.·.··.·o;....LJo:ea:'-C11ía.bottlers all at them.··t:;?:''; ' - ',; "' - _-" ' -- ;-,__... ' ·'· ,. _-_,,',-- ---· -._.,'.-'· .,,.. -.--·'"' -..- ..; _.. ,,_- ' ._._-.. ,''

í.nd:epen:derrt operators., are crrgan~
faed fntci .s;ome :ª'QO cociperathre
grüt(p:s: unf1et stati'.on si.~]:ral areas:,
To~etberef t~e~.a:re iTI·ves:.n1:ga far·
mi;da,ble 'S'QllJ jn 'I'Y· ;F0r T':"Jb. ·as for
.C'cikei n bn'ílds a1Jpetite appeal,
líl.nd.spot 1nffler.s :Hexíbilíty -.vilh fre
q11eney,.,

A .glue to Ta;b!s ftttnr.e• ¢an be
seen in .cfí.etary sofH:ldnk sales. In
1963," they represented, 5-6% C>'f the
entire S('.)tt-drink mar ke±1 it was re
ported. by B~.tt.linl!r .ltldt(3ft;fJ¡; Diet
'B'ité Qfai~s nearly half the . total,
a:nd Pepsi's P'atro line ts contending
'hard ..There are a d:o~enor .more na
tínna.l aüd re~lortal hrancls he~ides.,
,;;i;H\vltlt. their .eye <:ln 'ª· potenti:"Jl
füa.f Ciue~-·GOla'~Att:stin co11serva.
tiyel1· estimates .cIJµld aqcount for
·1:1a\1 t.Cli l.0:% :o£s.oft drinks in the next
ti~r©1~ea.ts.

O.ne• fuí.h:g ís ~ert;a}n.Th~sa.ggre&
'Si~~ qx;owa..is• not g:oin:g to he .satis
!l.e.d merel~ to ke~p tah \YÍID Tab.,
hut \.N!íll.:dh its best to ·<:lX'ed:a..ke the
!:.):~d.s~·onnew ,00,nte.11rler. •

3'1



announces ...awno1e ne

Here's a line that's completely new and different! New in styling, new in
color and size, new in operation, it's an entirely advanced concept of trans
mitters, in all desirable powers, employing the famous RCA rlitect-FM
principle. RCA had "Direct FM" in its first FM transmitter, huiltin 1941
-and in all the FM transmitters built since then, including this.new line..

NEWSTYLING, new steel/blue color and convenient new "eye-level'' heigh.t.
make these transmitters most attractive to lookat and much easier to use.

RCABroadcast and TV Equipment, Building 15-5, camden, N.J,
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.,,,.'t~.TX\f ~·TX ·,.:;,ytflrJ: ··:··~ ';; •: .:· ' '.. / ...•·) y'.>) .·... c. .,.;;i ······t·'r ;i,.«:1·~'+··. : ,,J . ' ' ¡ .' f':i,L .,,;i ·f' ,,t· ' :'?'.' ..••••··a· ...J.~1..1&1:vv• ~J.~.\U.J.~.lil'h.l'tl.eR.l1€j..1mi:;u;OV>:fEl1ci ~.J.J;.l:J.lllizY :;t.llt,1 ,~ :new .ml:nn o 8: .eJeo an ..
'.'"'/.'' l'*'"''':;['r'f'' ' ···.··.. ··~.:.1'''.;/,\''.'J;n_.u.. !<l~·.~~ ..~~.r,1c.~ilm~n~e,;<
:NJ¡¡wB!it!'L1'E1R iaJ~'sn1~:eJ~sihn.ple:r:, mcrr:e: st1~ai;gbt...:mio1:~~ar.caop~r·atíon and. main...

.~· ~ '''·'~- ..~..

"~·~1~~··fig~...(jj'~i¡l;~it;lf'l}':lt;!ft~"",;fl:fl:bi'lit:vr!i...•!1!R........•..~ :b."1~~~············U.!'ii~.,¡,.,i.W·~,.... •;.J.''

A:ttfi'Mi tD· the qmi!Jli.t171 .n~.U'i§Jof :FM f~1"1bad~J ancl b1mo1~1:owwíth :ñ:n!Ost
.
ª·.···.·.:·.·.r1··::1·'í·.M· :c.·. 13'.··. •• ¥1.·.·di.· ·'·. ;ll;l;•.;, ' ><·'1.··.•.· .¡·.·.'.'*'.•· .. ·.·.· t. fl... ·.·.'.. . .··.·.·b·.·:.. ·.· . , ....•••.·.. , • ·.• •..·.·..· · ···•·..·· •·.•·•· .·.'.·.· .. ·.·•.·.· ····... :¡,,.•. ·. . .·"·· ./.... · ..·.·.• ••. ,oc • º·'·.··1·. '·.· '.. ., •. ,'Pi.u···.·.·.+-..···!\?\<!.!El ..:.::.· ~;1,£i11,;1 1¡;~1g;!iiJ·l!iil/'i~ .;~¡~~'~e t.:s~t.~"l'.~~mt.tte.~~..;o· )I;)tlt JOJ..'J.X ~ti:ajtJJ.n ·~ .."'
'(!¡~. ;¡:.,:,,1 l[:;1·•·"ª.·.+ ,\.,i4i·"·+~: ·¡i~t•.....ii'····.··..· '+·'t... iai ..... t ,.,.·:t1:rM·.·· ·t""'•· .·":ic·t····..L.l:ti>Jl ..llo . vIXltt. O~li.¡Wix~<¡.:J:.4 ~ l.m~. u.cl ljl~.11. J.i,I:J:e :1;1Jl.€!~.111xf . .. 1~ng:m1,~.:el~.S.



ADVERTISERS

RADIO LINK STRONG
FOR DISCOUNT CHAIN
Caldor, with stores in suburban New York arrd Conn.,
placed heavy emphasis on air spots since Ita start,
increasing its schedule as new locations were added

T111E HEA\'Y uss of radio as an im
portant supplement to newspaper

advertising has played a major role
in the dynamic growth of Caldor, a
quality conscious suburban New
York and Connecticut discount de
partment store chain.
Caldor has grown from one small

downtown store in 19.51 to a large
multi - million - dollar business re
garded as one of the most success
ful mass merchandising chains in
the country. A publicly owned com
pany with executive offices in Stam
ford, Conn., its common stock is
on the American Stock Exchange.

Saturation radio coverage is used
on local stations surrounding its
stores, located in Peekskill and Port
Chester, N. Y.; and Greenwich, Nor
walk, Hamden, and Danbury, Conn.
And, Fred Teitel, Calder's execu
tive vice president, said even great
er emphasis will be placed on radio
advertising in 1964 as the result of
the tremendous part the medium
played in the chain's record-break
ing 1963 Christmas season.
Carl Bennett, president of Cal

dor, points to the use of a substan
tial amount of radio time ever since
opening his first store. As the chain

Discussing nulio pl mis for tho clutin are (l-r) Caldor ad rertising 111111wg1•rCarroll SU'a11-
son; WSTC generul nuuurger J11lia11Sclucartz ; Caldor executire oice pres. Fred Teitel;
agency pres. Marti11 Cohen.; Stere Lol'imo, Caldor merclunulising-cd coordinator

has grown, so has the radfo sdmct-¡¡
ule, The co1npany new runs .a per'-·
manent schedule on níne Nídfo st~"(:.-,
tious and a<ilclsseveral ótbers1 :£~100

special pi-01nrrtions.
Caldor uses nne~minute spots, ex

clusively and averages between 2D
and 40 a week on ea.ch of the st<'!.!"
tíons: WNLK Norwalk; '\VLAil
Danbury; \VSTC Stamford; vVELI II

New Haven; \VAVZ New Haven;
\VICC Fairfield; WO\VW Naúg;;t.
tuck; artd vVATR 'VVaterbuty" all
Conn., and vVLNA Peekskill, N. Y.
Advertising agency for Caklor fs

Martin A. Cohen Associates of
Trumbull, Conn, ~fartin Cohe11,
president, works closely with Ben
nett; Steve Lof'rnto, Caldor advee
tising and merchandising ceordi
nator; and Carroll Swanson, Caldor
advertising manager, ín detcrmin~
ing concept, copy, and schedule.

Q
,¡¡1

\I

Emphasis ou price¿ service

Strong emphasis is placed on
price and service in the Caldor
radio. spots. For example, the clrn.iJ1
has a unique raincheck policy which
enables Its customers to huy aired
specials at the price advertised even
if the merchandise is sold out. The
customer is issued a.raincheck at.the
store and called wheo the merchan
dise is hack in stock.
Radio has been successful ln 1J1ov~

ing both big and small iteüis fol'
Caldor.
Once when the chain's Oanb1.:n:y

state advertised an especially .at
tractive price on a nan1e~brand col
or television set, the store wns sold
out of the seven nrodels it had iu
stock in less than a day, and the re
mainder of the spots had tQ be can
celed.

,)
'~I

Radio fills store

\Vhcn the Peekskill store held its
first anniversary sale last October,
the event was also heavily adver
tised on radio. One of the largest
crowds ever to jam into a store in
Peekskill turned out for the cake
cutting ceremonies and special po
lice had to be called to handle the
crowds and the traffic..
Teitel visualizes even greater t~se

of radio in the future,
As plans rnateriálize fot t1ex¥Cal

clor stores thro1,1ghoutNew England
and New York, radio will c.ontfo:ue
to play an ever ..•íncreasb1g })<üt in
the Caldor stol'')', Teitel stressed, •
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'T'~t;:i:~tít'ftrre'!1¡¡i;~h:Yo~clvartis:hJ:@?"'
1~a:vifn;~'.sla1'l:a: lu>:an: asi$.O:Cfüa:-

U;WJ't:; re;j'íisrñtt:ll'í.~~kt {b;~§,'ªf:'°
lb:~¡,, ·· ·i~~eSi~~r'©ffi>'.~~'1fts,/'
'; ~\: .•. "'QJ,z,., fft. s .: c'I 1.,,
~~~J'~~ . ..•. ..·.·.•.•..•.··...·····• .idta~nae.~ 1J~l!~LlJ ;~~fl, j:.BJ,C", L:o'l'l·kn~ele:s
;r~iititJi·l>ta:tinn:&.

1*1'.,o:r~ tl:iruí ·~1x.e~U1ltiit !:í'.£ l:i'ª11~
illfJ:iiS:t~~l.(~~~f,;!!i11ld !':~WeWW~lC~e:e-

tlr 111:~~Jfill,i.:~·~~ !$~~in:~sa11.dIa:a.n
'~~t~í11g:,,. mEltÍtcr~~h<. ~~er ..·..···8~

rífl i1©'ll1:thern··Calt£~rnii~· slif~IJi~s .;·~tt'él
,, , J:i::>:i'tn ..... ~~'ere?ttlf:e•rtis·\lJ;¡g
·~: ·r·.·.••.•.:.'"'a· ~.:b.1e.•~. ..·1··..1..ei1t'©''.Cil. J~trrt;l...a:s the' :t:J;U!.o¡,gJ,a;, .. .. •. . . '··· ..• .••• . '·· ~. ...
'Il· ¡;¡pL;~/:1'.liil.:O r~ipnrt c:o;mm"0nts0,
¡¡;: ·~~~;\\(;!~ ant! I('la~~~vet.i':rsftli¡g;~~~·

ar:~n:d . 1nauy· .-, .·..m~.Jtie
'! ;s,~:ntb\f'.fí :é.~líF~!!nia

~¡'II ¡éf·\(i'C'. '. to: . ~ .J~.'. ''". ' ..... '
,,)Jl;fll

~:~~· ~i~t~wil •$1R~'fn¡@1is:1an~lh:xan.
ttlfil~~r~ílg:~tiSIaa:e ·~r~g'1sf:€tb:tf$thtdr
tlm$s:a¡ecs '~ ·¥rer:u.a1i,· ~~, rrñ~:i11Htí\S·

,ro ~~e:~~!~,, ~·u in~~~~mdJ\11)1
II -~~f'.:Cllb.'~l£i~~m·~,~t.£WJt!I,.tbxa;n•u -· ale.
\W, ·~&(l.J;~F~~lith:e.:seiass.o:®:Í!a'f:mn:s•,ai:e cro;o:.-·
ili, ·. :si!S'.tetí:t t1'.8;éri£: 'Q£ ;mas1s· nn~1al'ai!ñat
~· ··. 1\:a\~:e' e~~ml'lltio:tt ~h~
.11. · L~ ft:n ('tei11!M~ 1Q11:a1tQ'?€1 ·@(i'í'frntigs:

~" ; "''"' ' ·'"~-·O ,;(t),?•,•· "'"''•A'.•-•, ,_._.,,.,..; .,.,,_.,, />~).> ¡__ '~· '>_,.; ,__,·.. 'Y<··.,;--~

!:€

1.e ~irrl~ ~t~•sa~fu;~!iía:n:dí1o:m¡n asl'l;Q-
1· .cr;f>a:ti.'@;IÍs·~me; :r::elV~llet!h&' :fit

t·yn·:: . ·:··!.I!' . •• .'.1'11';;··1·~.···nfff<':•'•n :íii1/ ,:Jil1tu~ Q:J.: . ... r~svm."e.~s ;J. ' Ilk 115

I s'¡.n,A"il':..."'.· ·~.··}~·.b.·'ii>im·'· , ••.,,·.. t\.·.<!>.··.fi-ffílidl.. sn.··. U.fi··."' ~,~w~~-(,~!_,,;/_'._: ... : :."_:_,,· .,- l~-~ W7!,'4f' ,,_AJ ..~~:.,.:,.: :*:~-'.,._--,.~'
ir, ~:Qr!ll~.·Wi' .K::aL~~',/ltBl·~vn :a'.\\\'are:-

tll~~·Bor 8R~tni~5 ~U fo;atr iáifa.r.e;:
r l ;¡115;fl tire a.ft'.i!tfi!dE.s tlI'

, . ··.'~?~~~~.~~ltt~r:~'~~.rt~'ª~·. ,; .
.~'t~ar.~~~¡¡: ~~~·!'líí¡~~~Jl.q1,l~~l)S~,
'£fnd •füdir pmm:<lti:on".

:{l,Ji.1ll'; n~ 'l'l'á'm:~s:ra.nd k~n ill:SiBll:

~1'.t)'jl~l:6íi'tiljt :r~~t~~té:r~tl fl'Si
~~S~,I~ ~i~h.:~~·W1ª10'~ .~~ !JI:f;~-1~:\Jr~l'"
tfü:' ¡Q~ bank rlí::~ Í,:t!l;d,~

,, ~e·n:d::en:t'l:.~s:€:a:;rll'l.b~rdf&~~(':l:t:~~.í·u
"'.~,>·. !""'··.·· ~ ...J·\•,'!fi'S: ..Lie.~¥~"'lJ~t~"·

T. Ji.:~.·..; i!rr~·.in<®.·.s'? £''.'.¡,..··..;r..,.· ·~"'.:· J;.·k.•;.J,tA .~'.'?L~~f.t•. . . , ... J:J: ····el· Q . blJ.:l'B .1,U•.....!:i ..!<:'.!i;~. J!Y!t
.K:;B1r~~~tr~)'J?~,K~l)¡~1~~l... .. ~f tl'i'.~
~~th1't''two; X'Btp>ntt~whi~l:IfpnJ:).~~

;';lJ he>:w ~~\rttt;Ctl:e'BiS:of' S'a.Vfn,~g:~rn:iJ.
lt~~.u: t.utall·~"~

w :aw~~.D.é~ii!:;@'X tt1éli~
·~·í~naJ1s~.~Lol~;ª~·dj~.~t~·;~·;¥í·:'l·t·~t'fSier~
'.a'.m~n¡g;1~.'8'.Ei!.I't<0ld'Sr

'leO'~· [0~B1~
m~~ ~· :in~e,g.;t á:n.t!.

~~~ ~;tJ41fd, ·~~j¡}fll~tf:Jflb!f'l1
~11~ to1~m~~~~.a~~~1i;t~'!l:l'.P:~1~~
'~~;.A:feeli:n+~amron~thE: ·~ltlrit~

tlf ~;~;f~11:~1tdiat''íf~ll~~~·fu~s;axrt!~~oon
~~t~fni.1~!1~~!:ii!:r~~~ffi~~k:
:cn;i:nl;'c:t11R·,,..'l'T'·•><ii!iH'~".,.....,,~~· lf;f!fi!!•.'i i
lJJi' 111.IJto:Ui• '!J. .:J·""''}'!!!l>-!•:1%11.\;a:, ~ l"f; ;&~.U:7Z

vetfistng, whkl1 th~y opnsider dtill
~od.. uQt foa i!íÍClr.wci:tív.e"'was s,till
í'l¡lt¡).re·tufo:rma:ti·v.e ana interesting
·tlrn:n isavings ·md luan. :ádvertlsíng..

Str0ng 'Cri'£foism w'a:S·°VQt(').~<\l nf
·t'h'.: ·.·· ~ ·• · ·'>f sa~n··:·gs h'nd 1"ª· n...e s:.00J1..,ne¡¡s:w.. . .. ... ,. w.i... . ...

Y.ff<i>·r.Vi,;.'i'ri·n whi~h, the §'tatíons said,
;t'JQ;t;iÍq be s:uwmarized in the &tate
ment "Don't the.r have anyt~i:Og
t® s·á.y foJI: theros¡elvé.s' e~c~pt tba;t
they' p;iy .;L,B:R%1!'
~Vide d:íser:t<p.án;eíes Were :also

f:1 i:r ·a·· b "tw ·e tl'V tH··r · ;x e ;-~..o. .. e. .e.n ~L..•e.. ¡¡u;,g, e-:P .P
ri·;,.,, "'""" ,~.nxla~M~t~íJessof that. ~rl
yert1s:ip.~ done, P:):" several of the
large'St ass·o:dtttions.

"The bigg(3:st .budgets diilrr~t uI-.
~v.~ bdn:g, the hi·~hest awaremes.s.,
011.e Qf the two: la'i:gesil: advertlsers
is a dJS:tzant fo,üi'fü fo hath the·
ª'""~~eueSi~s~~te~u:i.~~o¢1.'édJhfüty,"
ihe st:ntil'JI1'B' !Sá.íd.
1:h.~u~w s1aMin§'sand luau süfdy

111:O:U~OÍ ~2 ~1.ti~i.~~¡SJDVVSP'~ed
by th"l Johi;r F:q:ole L,ps A'1tgeles :st}1-
tivn.s~

.í:t'S. p:t;t:t.P{;)~:@ is i<jt:o tllt'ow n:io)'•e
li:gJ1t· 0:11 t'h.:e iP"~nmtatJon of .adven
d'sfo~; a:tid. ·attl'ttides tdwátcl ad-
'=''C'f'r~ fjj afñ"'n" if ·t· &e AQ~ Lo.,.,,_,, ".c:c'... \«Q¡ : ,':. :'Í'< ·!Í;; : •.: .. · '":!:;•.·,,O ': ...P

J\P:;~(:!.}e$.·w~trug~l.ila;Jl,~i:~a~al'Jlltl:ie$.
wlm c:'mx:trol70~· oí the rerail imles
and ví::thHi11y :all :clÍ :Hsi sa'\:iTl;g<S;•.''

Rat:tio ..:eg.·. :g.$ ~.a~t1.v·rtg..·..·..ht
..•.•.•• •· ' .• ·'-·· •••.• :>

12,000 eggS; can't 'he wrong!
Co.1:1G541sictn?A New Jérsey 'áppli

:n1ce disttibntor: w¡:is;.aon;yin~d by ~t
recent pi:o:motion :that radio really
sells'". ·

Ftauk Ke:arns, tbe Mbtut.ola dis:
triltnlor .£0.r S:nnth Jetsey,, serving
125 r.etaJl outlets, was getting ready
'tó rn.ake his, merchandising plans.
for the :ne·wye.ár' aúd dedde<l ta test
the pülling pow.e:r 'O.f r:a.dié. Usmg
\VMID AtlanUci: Citr, explusí:vely,
:Keams schedúled ~.1)2days of arr
nounctemelits offering Grade A
'W'hite E,ggs., 1~eg;uJady ;retailing at
'69 .cents µ tl~zen, u.t 30 cents, avail
ªble thrnugh the three Goodyear
Applíanée & Fun'titure stores ·o.\Yn.
:ed bylocal merchat!t Arthur Hand
hrn. Th<'l go~1Iwa,s tn sell 1,000 dozen
1e;g;gs.in a two~day per:fod.

¥-_'>··"·- '' ·-,· ,_
On the fi.rS't runming uf the pro-

rn.mi'.ón.,:eüdl 0f the three stores w~s
J>1to<:kecl.with 50 •c:1o:zei1 eggs, and b:y
10 a:m.,. only two Imurs after :open
iug,. all stares: wer.e s.crnaming for
.m©r:.e.These· ·we:re st.rp,p1ied at the
l'ilite ~f}lppto,x,!1nately IDO dowu per
h9nr1,, untíl cfostng; time:. The .influx.
of prns;pecfiVe cnstomer:s co.uHoued
rn'l.t.il noon of th:e follówírrg day,
\\'.'h~i.lfü:e spots· \Vere yanked off the
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air, one half day early, the goal 11<1,·
ing been reached.
"We could have sold two thou

sand dozen," beamed Kearns.
An added bonus: in addition to

the extraordinary number of eggs
sold, there was a sizeable movement
of appliances and furniture in all
three stores."

Bank client lets WFIL
judge ad dollar use
When it renewed its schedule of
special news programs on \VFIL
Philadelphia, the Central Penn
Bank authorized the station to
choose the hank's programs for it.
Halph \\7. Pitman, senior vice pres
ident of Central Penn, told \VFIL
executives Roger \\'. Clipp and
George A. Koehler to use their own
judgment in the use of the hank's
advertising dollars.

The hank's satisfaction with the
results of 196.3 special news events
broadcasts on \\'FIL have reported
ly brought Central Penn "wide and
favorable response throughout the

3fi

Delaware Valley." Central Penn's
agency is Lewis & Gilman.

The Nestle Company
promotes Fleischmann
Charles F. Fleischmann has been
appointed director of advertising
and sales promotion of The Nestle
Co. Fleischmann joined Nestle in
September as advertising manager.
He was previously with Young &
Rubicam, was advertising and sales
promotion manager of Penick &
Ford, Ltd., and was divisional sales
manager of Philip Xlorris. Horace
\\'. R. Barry, who Fleischmann suc
ceeds, has been appointed general
manager of the chocolate marketing
division of The :\'estle Co.

ADVERTISER NOT.ES

Steps up TV for One-Step: One of
the strongest individual product ef
forts ever conducted by Armstrong
Cork Co. is in the works for One
Stcp Floor Care. Schedule includes

Sponsors unite to underwrite game:
71 small businessmen and civic1

grnups in Miam] banded together
to sponsor half of \VLB\V-TV ~fí
ami's remote telecast of the Florida
State High School Championship
Football Playoff between Tampa's,
Hobinson High and Miaini's Coral
Gables High at Tampa. Just t\vó
days prior to the game, Plymouth
\' aliant Dealers of South Florida
decided to purchase the other half.

one-nn.·11ute "I,. c01nn1erc~als on ª.···.·
1¡¡,J•.·

.52.-weck basis in both the Danny f ·1¡
Kay Show and Password. Supple~
menting the TY campaign dl.lrl.ng;
1964 will be regularly schedulecdi
ads in four consumer magazine~,.
cóncentrafed in the spring and foll
mouths.

<IU

\k

13 is lucky for some: \Vorld Toy
House, national brokerage firm, re·
ports sales of $6,3-10,370 for the fis
cal year ending Nov. 30, 1963, an
increase of 5.5% over the $6,009,-
998 reported for 1962., aitd the 13th
consecutive year of upward sales.
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hl t'lw iI;!J:<"i'!:tHti.crnal.dep<trLmcnt uf
B·. F\ Gw:;rchich Chcmimt t Co.
Clev~htud..

1Yé.'>X3J!;~r L. S::110E~rAJ<:Ei1.to mid-
represcnta,tiv.e· ·for La

~eUe I,11dust:I'i~sAudi!l-Visual pro
ducts. He \.x."a'S' division manag~r fot
Clm:rles B:es:ele.r C0. ~nd UuK<Jne
Cót¡),

'\'VrLL E'1.SN.EJl ro president of ,the
Nrn:th American Newspaper Al
limwe: and the Bell-McClure· Syn
di~"lte.. He replaces' HARR.~ 8t!J.E''5S,
who tes.igíJ.ed to .set\<'!}as coi"ísültan t

~m;tei· &
I~B'HER:I". .I. s~I'ITHto western l'.e

gional ·sales manager for Milpr1nt1
mid-we.st po..ckagirÍg em'l~ertor. He
w.;;i;s ¡n'esi:~leüt for 'sales fot the
Sr1eücer Paeka:uincr Go.,· ,.. ' .,¡;¡, Q

HENRY M. STEVENS ta dire:ctor of
advert:i~ing 1servrces for the Camp
bell ~oup Co. \Vtr:.L~~.1;P:. MAJ3F.\a.
L4~t> pi'o~dúet tnaiketü1g 1nn.ü·

fQr Ca1:upbelfs S.'óups,, süt::eed-.
íu¡g Stevens~ "ind }V1LL1AM ÜI:JLP u
to·S:ncc;eed .ManFada:nd as prnduct
markding Jnaoag.€.1' for C<.11npbelr.s
he0J1:s 11.rodu<::Js, ·

!&Ju. L1r>·u..t;o.. to uunsultnrrt lo H1l·
Uolly\vond ~ifnsnnm now lleicr1g
built. He is director of public re
h1tj<Jlis for The L<ü11hs Foundation.

ANDREW A.. LYNN to: hoard chair
nrmr of J:ac.t111dh10 Cochran. I le will
Pon.tb IUJ:Y as prci.;idcut alsn.

l~:Qi;~¡¡;tirr J;<>NE.S:to dírcc.t.ol' of
ad~,ettisi1rg. s,tnd publicity .f<>r Je~·
Cap~des. He has been servíng,as
Lns Angel'e'S manager of Metro .Ra
dio Sales..

j0:ll.N It L0~l(UAH'I', Ja. w Hs
&i$.tant ªdvert.íS:ií)g, ma.n~1ger for the
ootrsLI.n1er tyr.odnets dívisicm of Cal
gon Corp.

M. C. RA.KEH to assistant general
rnana@er of the Post division of
Geoernl Foods Gorp, Succeeding
hin'l cis P:t)st marketing rnanagcr is
JA}\IES ~V,AN"nREWS, fo1:metly Jell-o
di,visrion :mm·ketíng¡ mana get. For~
mer Jell~¡,J C1:1dvertising and mer
cha.ndising m.anag.er HALHElff E.
1?.AYN'E succ:;eeds Andte.ws. GEQ:f{C1'~
H.. ELAKE to .a:d:vettísít.íg and mer
eh~tndí:sítrg m.a.na:ger and ALEX N.
BRAIN'A,BD to national sales man"
\ager.

~tlil:~tf.na.v¡, a éréW' 0I1 :VI n.e;wsmé'it, ,4 ml'fb.'ile ftB;Wií
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lém~ :we «rd: 1'm fry(11'g t:o ~re:ffHem: rffl;ge~ller f.QI' B: fcami:.iy,
p.f!:rt.ta:ít.:@1m.t'~1 'YI§ !Wen~ '!tlfil:eJ rQ;rity fQ mr:n~r 1li.e '~·~f'
:nrc'.lf:oi~d~.n;·t~:e.,d:e:sl. tot .l;~.rif~ ia:t1d :fire mm'Stl
f~p«trmári ... ev&f)'HílQel~g W~.~:lfüf· fHl spíicin·I a~i~ll·
.m~J'Jt.si .•......~Q\teJflQ~N~.W~rba:t &\peg :~fC!ple.~~u>te.l~.
fh:ei ~alt~~.FoftWai'fh nl~a:tRe.t. 111e:t~ta.J1~am~~r:a,CJ:od
f~ ll~w~illüm~üm:~ti,tttr~s>..., . !hut 'U~; a tíleirt1]! df
ma:.s~ulla:rr&,.M~m x.m.i 1IJ1:d ~:t1 ha~~;eh«t ~µ,a1lf¥
Tu.J:J:cft, w;nt itl:&111.I PeffY"''
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Time buyer al the
Cunningham & Walsh's Bill White forecasts
a decade ahead in the fourth of this series written
by advertising agency media people

WILLIAM C. WHITE
Vice President & Assoc. Media Director
Cunningham & 'Valsh Inc.

TOMORRow's media buyer will op
erate not so much as an adver

tising purchasing agent but as
strategist and tactician. His new
importance will result from improv
ed and expanded media forms and
the accumulation of instantaneous
automated data on media and mar
kets. This 1970 specifier's biggest
problem will be to secure machine
time; he will often be involved in
dry runs on a simulator to compare
projections of his creative thought
processes.
Today's EDP equipment has de

veloped to the point where all "pa
per work" can be automated. Right
now, we find computers coming up
with such answers as the allocation
of advertising dollars by market in
relation to sales and sales share;
the selection of media combina
tions; specific definition of the ap
proximate schedule in national me
dia; and the optimum weight of
spots by day, by program type in
the appropriate markets. The buy
ing operation is easily automated
from selection of avails, through
orders, confirmations, invoices, affi
davits and billing.

Fully automated buying can now
be "guided" electronically:

• Tire combination of linear pro
graming and market simulation can
indicate media choice and sched
ules; aoatluhilities can be stored
along with rates and ratings.

• The machine can print orders
-print estimates-issue checks (or
leave the station to deposit the
check after providing proof-of-per
formance ).

• Film shipping and copy rota
tion instructions may also emanate
from the computer.

38

It is only a minor technical step
for current avails to be continuously
fed (and erased) direct from sta
tions to the memory drums (in the
case of magazines, newspapers,
outdoor, etc., this procedure is even
simpler-basic coding would cover
space-unit limitations where they
exist).
The television timebuyer' s func

tion right now seems far removed
from that of the early radio buyer.
Only a few moments in the business
world today can mean dramatic
change. Yesterday's timebuyer was
really a horse and buggy operator.
He came up a long and hard route
-a few years as an estimator where
he learned the various formats for
frequency discounts, CWD's, 10-
plans, ROS, Plan II's, P4's, Sections,
earned rates, short rates, rebates,
etc. He estimated planned sched
ules, proposed schedules, tentative
schedules and finally final schedules
- which were revised monthly
thereafter.

He spent a year or two in media
research when he laboriously added
up populations and circulations and
radio homes and TV homes by every
conceivable cluster of U.S. counties
imaginable. He made coverage
tables and maps for planned sched
ules, proposed schedules, tentative
schedules and even final schedules.
He used 20% coverage for one cli
ent, 50% for another and any %
for the one that had a small sales
force. He calculated CPM's for
what buyers wanted to buy and
then again for what they thought
they bought. He adjusted coverage
data by guess and gosh to compen
sate for transient transmitter sites
and for changing channel numbers.
He adjusted coverage areas and
marketing areas each time a new
source appeared. He worked in

seven tie

Bill White, media s.rtpecNl'Sor fNl'nk .:McDD'n:all~
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C10:nS'umeí Inc@me, and fml>cl :store
.aJid. dtJ.ig sJore· sales; and client

!S~le~(Wfo:!reyer the; client had such
then revalutfona:ry: data. 1h1d hís
me~hanfoal aíds were confined to
the: :slidei :tule:i the adding machine,
:the·~al:Q11Jawr,
'\fhen hlil mastered the m:yst~rres

:of thnebuying ari.:dlearned how t:o
fonk: behi:nd and below the sales
man~s :glib '¡ternnasíveness- and
h'Qw fD ~·~ttgdih.íílndtrade an.tl.·com.
J!~<i!tefrn··the· hot sP~ots ........•then. he
leattmd that the actual 'buying ap
eration was only a s;mall part of
what lre rieall:y should do· in the
ti:mebuyer'11rule ..

He found fü,at he was fo becotne
~. :s~íesmao atíd a m~rk:¢titJ:g m:a:n
, . a salesma;:n.in that not ·all ac
nount men and ad ma:rragers b~
lie~ed in .or understand íthew me
dium; ámarkefü:ig mart ·hec.::iuse hi:s
m~d1a knowledge wa.s useless i.1n
le~s tel~ted .·.~.pa;(t'icula:r. cfient
n~ed. In reqen:t. y.ears he; was the
urn:tívating £:orce behind the: addi
tion .pf SJ_')ót TV fa. marty· ·clients!
s.eltedules. Or he :migh:t urgé the
g~<;fi.tib~.of~ D.etWW'.k - ÍJJt rea~
St).Il~.He was frequ.ently th~ •voine
in tbe: wHde.mess orying that a 10'~
:rv ID \vith "'síght, s.onn:dand ani
UHttie.n'' was: .a power£u1 s.alesdevj.ee
- ·.that ·th sa.l·•·· ·fnro .. · e1·-. . . ..e ... eS;..... e m
·~b~n.:rdí:s~J:Y _. tfort th~ :dec1l0n tJ,id
belí~\re~in its power.
Tr ·tr' ·d. "sal .:lt '' f.LJ..e' @on 1ve · sa ;es i:a1e:e :s · or

the salesm:m. to r~1!.!laoethe: tear
s1'' .·.·t ·a· • rr n ed st' tíO ·. er.ue.e:• . e a a g .. ..a ... n m ,
·cb:á.nMli~iD.géil~vige.sto impres~s the
tr$1:d,§;l h~dst~tion people ·t:álk t.o
s~l~sm~n-.hatl them make store
oheak.g .and supply ;e.o.mpétitive.
data. ..

H .e, · ·· ··• · • ···kr ··e wJ1s a mar. e rn"g. .
eY~t Jn~f'ell:s®,&;l'~~p~nsrbilrty .de
s~errQ.~ l:!.P~l)the tim~b.u:jé.erta ere
rr'.te ~'1}1~dul:esthat pínpoínted the
target arndtén~e. T:é>i do thál~he b~d
tu d.:.Jv. i~cl ·.;r:·(;l:uc:t o:::rtegot1r .mar.-. · tL~ pu , ,.;;¡ ..

:k~t: ~itd i;s:olat~·the type of
rat:ril:i~tT~eto rea:eh -- where they
livaéI·~·when the~ b.0nght ~.how

much ·- how often. His need for
media audience data led ·to the
pto.Hferation of the many helpful
$t11<liesnow eNt}tnt. He wrote líter
ate :gfan:swith substantial support
ing evidence to prove that the ob
jective was reasonable and the plan
obf.ective,

The bttrer de-veloped formulae
for estimatíng coverage and the
terms "reach and frequency'' have
become as :commonplace among ..ad
v.ertisers ;as.the mea.sures of "height
and width" for c:arpenters.
How does this hackground help

todayP It has provided.today's cap
able timebuyer with inc.isive ad
vertising judgm.ent a.nd the talents
tQ;.:move io.tQ the elec;tmníc .future
With :the same .courage and amb.i
t.io.tlthat ciharacterízéd hi:m during
the past decade ..•. when he. work.,
ed with far less so.phistiC!~tedmeas ...
nres:, He ne.eds to adjust -· .and he
has· adiu·sted al:IJ:azingl'.}twéIL

Th¢• sta-ggering outpourin;g of
l:IJ:arket and ¡irod.uet data ...nQw he
comín4!!Javail.a.ble·- an:d t.he defini
tb:'e J,')r.eifflesof media and the de:.
tailed i'Ilfprm';lt'tion:of audrence read~
i'ng a..n.dviewing. habits -... ..all .of
which can be. :eross~ruffedin in£hlite
varíe.ty --- .au this monumental
bre.eding t1£ number·s tníght seem to
f>tels.eñt aíJ: rt):Strrmonntable forest.
.df £1,gt\re~.to .confrrse: and confound
a normal human bein;g. ]3trt today's
buy:er ..ts,develo.ping a nice perspec
t1ve -. · for h<Jth forest and trees.
And. flte media bny:er of tomorrow
wí11 be f:ar less ·interes.tecl in f:ore,st-

his tr.ees will be en drttms of
tap·e cl.own. 'in th¢; •air:.conditínned
cellar. The media analy:st ef to.•
rnor:t.ow Will dia:l a codé.d i'eques:t
to a ~vhítecoated teehnidan in thfs
electrnnic: la'.b:oratol'.)T·=-.and .back''}l ..... ····}". .. f'A,,. ·"n•" · d. .,.C· .n·:w:1 ·come p ~ns ·.·.·, .o rau•. . ,
'"Yd.th .me¢fía: combina:tions matched
to: hu:d.ge;tand. produc.t marketing
d:ata .

E-xec:utiütl 0£' the plan wíll re
qnU:E: on.e·mor.e call ·- 'but he must
~<;:'tcli~nt •ap.pno)valfirst.
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Does the foregoing suggest that
1970's timebuyer will have spare
hours? \Vith the machine doing his
thinking and his buying, it might
seem that all he has left is túnel

But NO! ... 1970's buyer will be
concerned with negotiating and
planning and forecasting - devel
oping formulae involving qualita
tive and quantitative factors. The
same functions he grumbled about
yesterday plus some that we can
not yet forsee. The scientific devel
opments of the twentieth century
to date have occurred at an ever
increasing pace; we can expect that
the next 3 or 5 or 10 years will see
developments in communications
beyond the wildest dreams of a
modern day Jules Verne or a
George Orwell. Television itself was
spawned during the lifetime of even
the youngest timebuyer - the mir
acle transistors of three years ago
are elumsy antiques today. Tomor
row's timebuyer will be deeply in
volved in areas that are now on the
horizon as well as countless fantas
tic devices of the immediate future.
.Media research as we know it to

day is historic in its perspective.
But only money prevents important
use of simultaneous T\' ratings -
today's ratings today! - only
money prevents the use of similar
data on radio. Tomorrow's inven
tions will make week-old ratings
obsolete.

Imagine what will be the new
look of radio as a medium when we
finally keep paee with its mobility.
The fantastic development of radio
listening - from the living room
to the kitchen to the car to the ear
plug is not properly measured with
today's out-of-date data. Proper
measurement may open up whole
new selling opportunities for this
often neglected medium.
Tv itself is increasingly a mobile,

dynamic medium which tends to
break out of the traditional living
room pattern. And TV presents more
and more challenges for researchers
- with TV portables - TV in planes
- TV in autos. This audience will
grow and in growth be fractionated
so that separate audiences will de
velop in the same manner as in
radio.
Does it seem unrealistic to sug

gest that tomorrow's TV viewer may
have available as many stations as
he now has on radio? Remember

40

l-r, C&W media men White, Palmer, McEvoy, and Sprague in media planning co.nference

that major league use of UHF is
around the corner and that multi
plexing in TV is just one or two turns
ahead .
This multiplicity of channels

would lead inevitably to block pro
graming to specific audience in
terests rather than to the greatest
common denominator. Powerhouse
stations may develop that would
reduce networks from the 180-200
station lineup of 1963 to possibly
10 wide-area outlets. These could
transmit from not yet invented su
per transmitters - or from per
manently suspended satellites or via
a network of 10 or 15 telstars that
would cover the world!
Theatre TV is here and already

breaking out of the legal shackles
and franchise restrictions which
have been drawbacks. Home pay
TV must grow - it is not impossible
that "wired" TV may expand beyond
our expectations (with significant
impact on telecasting vía the
ether). It is likely that a form of
direct selling would develop - an
advertiser's message wired to pre
selected socio-economic groups; a
high CPM would be inevitable -
but CPM as we now use it would
be a thing of the past.
This antique measurement as of

today is almost always applied
against total audience - what
would it be if computed against tri
ers and users of your brand? Ob-

viously more sophisticated meas

nres ...'villb. e ?evelo..p.e..d·.by·..th•e·.···ª·.···.l•.e·•.·.r.•.t..•..•·····1'11.·.media negotiators of the seventies, 1~

F~esirnile .is . airead! tech~ical~~i ¡~
possible - it is not ínconeeívable ~
that fax eould be linked with horn~
T\' to provide home delivered cou- 'II

pons - or home delivered order

cards tba.t could b.e·..u.·sed..for .••a· ..1···)··· 111~electronic "shop from home" sysc-· ,;1

tern. The card inserted in a device" j1t

~hat wo~ld e.lectroni.eaUy.·º..rd.er tl..1..e.•I ~

item sluppcd to your home front '
a central distributing center.
Electronic outdoor posting m.::ly

develop to provide a 3D color JI"
telescreen deviee to project instan
taneous weatlrer-traífic-news "spon
sored" by participating advertisers,
each using a rotating pool of pro
duct commercials.
How about the speedup in mar»

keting data \Vhich will be necessar~'
for the media analysts. In order for
him to correlate the media Faets
of the day with marketing data, he
can no longer wait fot historie.
information on product movcnrent
perhaps reflecting 3.-month-nkl vol~
ume figures. More likely, 'brand
movement will be fed in daily,
together with inventory reports,
factory shipments and eornpetitive
brand data. Availability of precise
information on the tbel) ou:tr~1it.
sales position in each matketing
area would permit the computer to
adjust media schedules automatic-
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li~;'g.'lr~~~ tt'eacvr wser

t user '~tol:lp:s;
f:m~:~ie~,~~·.~mnmetdal ·()r

"ª'"'·'"'""'".. ut' '~;ar' é¥ien 1i!:on!len_.
au1'~m~Ui!i'.\¡¡i:'.í1~'fü:t~n-

1~t~he ~~~J'~et~i'~l\\P o't
101'ts1f.um¡ei::s;; <:?Ti~ 'ff pre·$:~:t:J.reís' ·t.©J b:e
J~~,S:eue:d,,1the B:o:m,·ut:erxvM'lClsel.~et
-tli'e le5:si c(>atl,1· :m:~ssa¡g;é"i~las:s..

Ait füts :S&t:a:.g\e:~ltb;e 'lil;ti~hu1ler'wm
h:a,'v~ 'b~~~IDéª w:é:d~ '°'sél~cilít~'~
~t~~~~·~~~:~~~·~n~tb:!l~t;~·...·." .~~r.t~'-e
nJti~nt;,l~~~·(¡)If'!1llel!)tr.<:ln1~me~lª·b'l~,im~

JI~ ~vffl]J~.Sttrp;pID~
'í~t:sJ:i'm' r~e:s,e.arrih~fil::ethr0dci1$~,.m.

ma.i~~ri~~~tfih~l'í:i'€S:,,t'n :é_om.iü;t~f:~~::~~~ºftit~~:~~r~~~Qil)~:r:;:.
''tJ.1~.s10.~mm1g~amp;I@~i,~rif ..

1thrsi

~·11·;;.:_:~~ •..~ ....·:.. ~.:~.r:.·.~:.!~tb..r~
r , ·tJ,etrr~d "'8';i~i.):eh~,:~~phrn~·l'.1'·

'1'~ ..:íl~;;4.tl~tJ'.llmhn'V!~r Io:dk:~.fil i£Ii8'.~·- '" -· ;t - ·-- '·

k·~n1ee 11& 1:.a:diu g1·exv froní: :a
lt,1.u.1d1~~dtn a. fow tho'.t.I:s~.ntd Q.tiU;ets
·-· the ~Ud¥ TV br;1yer \\ras sud
denly eanfi:c;mtc<l. with 5.0ó :rv stu
ti~;t1s 'ívht!i;:h :é~'llne fro;r;n ~uowhcte
~tter·the fte:eri;c - a..nd .srm1:>.I© ED.P
e€{uipm.ent of 1msú {'alre{l'd~r:e:~a:rCl
e.d as some~v,h.atprímrtt\'e) has sol¥
ed the.sB. 1~tobJc;!xns.With e:as,€}.• Al
r:enil:y, ~'V~ t~k~ it. fot1 grJ\1:-i:t~u that
,r~omp.ut~rs df the fl.}ture will take
care.· of any eoneei vabJe: marketing
a.iíd medl!a .. eómple.~ífy :t;vhiel1 \vill

the, I~tto titnJ~b:qyet,_ we .Píé
fer to thfak of him in his new xole
of media s1:tedlfor .- wíll 'have a

bró®fn1ed "job speeiHca
Me wílb
Ass991:e tespqnsfüility fyr

broader arnas :in the .mttdía R~ld -
•• ·ti·tst a& the Air Force lm!S been

t.i:~$:Í'fflJitiJ,;£he .f/Hpó:rtant mle spa:ce
~¡;;ei; tlunigh Vilóts <JnrJ rJ1'.<:JpeUers
arf:J abiYal'et'@•, the ti'rr:rebü;yf.Jlt toill
11w:ue inta aU ~waj0:11media m:eas as

b.é.m.me automated und elec-

B. Take the lea'd ;in an:tfoipatian
ut Í.utthéYclt~m.a..ti~.elnmg.e.~'in ta:d.\o
and TV-both ln programs ·a:rrd fa,.
eilitíes; he will reqtifre analyses of
:e.overage rand ju.sfifl:catfou ·of rates
el t ·l t .uí:e e ial '{i r'kt·· 'h<iii e: .r .. ia ~c.. .o. ..:r.u.r . . ni. t. e, e ~. $ s'"
e, B¢ ª p.rimf:!·íJ).(W¢rin :media

tes:ei;ltc:Cl}íheo:r,y inducl:ing -·
• radi.v. and TV 6ludlence datn hy.

:brand 111sa.g&~
• ad 1mge e:ff'i3ative. aucH1?1it;e..,ver.,

•1 op.t£;:ti:trn1 renoh Qind fr~qiienc:y.
coni.bina.t~rm.s, by prnlluct {;,a'.tegorM
1isei·gr<:J;itp'S,~
D. E~erl a powerful fo.Huen:ce tu

advertisiüg s.che.dules.
• by in1I.tiatl1i,g d'á:Uy l:ta;:tt:"S:tm

fü·§Jfgnt<Jtn'fJ·giismarket
( :1:JHJtD!ii.Rg'$:al:e:s.a.n.c~s-haNJ data

bg ma.rk(it:area&:and btt¡¡in¡f,. gt.tnips
ivi:ll: req11ifre, ~átl;fti:stl1H~1i'!Js:t~i:íl .AJ S

· sht]);'fnl!ftlt' 4ríd f1;11VtJflt~ry. by
'tf;t~éfl. tPíll 11fJed Joi·~rnmpt
mt.we,as~~sp.~.,.tl{fJc1·73rrrst5s) ;· · ·
E" .Sti:r\Jtiuj:z¢each ilay 1c.om.pefi

t1v~.ad·VlertM.n~.and. p.l'.G.lú.Otióú;:.
tñ ~.ehed-

lfy,, (!.fil], ~efJróniJ,1 UlJpi;t.alíze on
:~@.fi1~lJ:etí't:iv'ein.0s.u:es wJf:h úpj'Jort LHI:""
:l:Slik:· nio.t:tes 1'~2é.t'Cd. tv t/'f.13 vtn.l[.rl'/(i'7t.

n:e:ef.l-:uf~,tJte>-!ff;ffJi.1UftJt;
f ..Elim.i11~1,~,wª~t~..cu.v~r;a:ge.-
., 'J!'(gSrfi[;lirdidata. wt'l.l

pO.iifit po,t.e.<11.·tíalpiti'€l'ii.a.s..f!if's.. fb>;i;tr1:'r."11

r:ra:cth ~w1cü1-üca11Q1nia grüw¡·~t
<! tizedir~ ré.8.er.t1::ch will 11:ern.1Í'l

eli1ilítrt1ti'oti o] l'1Jéffectir:;,e weig/q.v,
tJ{.;'lJ,·~rlSL,tt01~,..r.J'$'.e:r'S; . ....

·&•. ~füw:¡urc respansc tn varying
'tj:d. units and env·iranmcnt. Thcs.c
J}l<ia~.u.r.cmcntsWill be r.eJatc.d to
§j¢\;''C5i!!l c~tt~r~et~tion:s.,such as:-...

.•·. &.~ffin'{f;e'fle€Yl/:meness of varinu,!>:
ad iii1iis: s'tngly aJ1d {n .mmbinil.ti01'I,

~ Bffecti'.t.5.en.ess<>:! sliaféil solfeen
:f.Ps. fiill-sar.f3.etil <ileotrotiie mtJssages

4/col01', 3.D te.lesereen outdeo«
.p.ostlwg os wali~:scree:nhome 'l'Vi

• relati.o.e effiect..lve wiltt+es of se""
lecttve µz:agí'an~ih;g,5or c"CUt..Otia l com
~uei~at'~l adjac.ericy. os. gexrttfral ap
lle(t!l lJ{j.. socit>-economio and uset
.f!,t'l).tf.JlSc,.

-' relative .eff:ect..i()e ualttes Of sell~
ing rntkssages itt i.ski.tJd o.s. shared vs.
1üiz..lt.t-(:o.mrt1¢tcíliJ:lblocks i:n 'ª'ª me
tl;{a;
H• .Project merl~aresearch dat.a-.

for :instance~
•• i.n :cleueloptrten.t of fl11#'d market

seg1.1urmtooDe%"ageformu~as by me
di.ai. sJIJ.•gly lltU;l in 'COrrtbifJílt.ÍOfti fr¡,
'fJi,~perreUtiire by mark.et .s6fgfit.ents re.
lat.eel t<Jthe most:eff:f2.ctioesaZe.s mes
'8.ages by tnedia· Mltn.bíhati,Ons.

19B3's.avexag•e ''consumer''.is said
to he e>.:posedto 12:00 to: 25QQ: sell..
füg messa¡g:es rlally ", .By ..1970 this
I)l'a;)7 increase twofold QT tenfold;
hnt :e~pos:ure Will he fa.r less useful
to the. medi;;t, :analyst tha.n measnres
<'1Í pétception. 'the law of supply
·and élemand indicates that: new
m:edfa devle.es must be perfected so
·a:s;to ]n'.:b\tide ádViettísing oppmfutlr
ltr Jxeuessa.ry ·t:omove old and new
:produ~t~ to: expandillg mass and
:spe.t:tí'alízeél inarke.ts ,at home and
ab.r.uad ..
Fiilally. We· must emphasize the

:need •£gr j;1.Tdgment and control.
.MX.)stmedia ''b.anksi' WflÍ be elee
tmntcal~y mo.ti¥;;tted; market and
wedia. ~te'8'e.ar:eh.:.;~illhe ;on mefntltY
tape~? .D(.)l mcmtimen.tal. tomes. In
t.bat lrighl\y aTltom~ted er9 the logi~
cal caud:tiilate to fl:'SSU.weautlmrity
for ti:s;e 'áttd..C()tlf.f.Ql f!}f ~hfs:com·plé~
is .·faday'·~.:roatketín~· orl~nted .~ime"
btt;'~r:.,,_...cthe 1nedi£tsp.ecifier•\yith lris
ttt1.iq ne' insí~ht inm :the almigh~y
¡>ower .of 1the·.<1ddolla:r. •

NEXT \VEEK: the 6£th ill .this sp:e
d:ál SFONSOB .series of articles cen
éer,nfo1gfiroeb:o.yers. ,vill he by I('od
n:er1s vi'ce pr.esfrlent and .m.e.dia dí
te~tor~ Donald .E. L:e<Jnard.
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AGENCIES

Burnett names Tennant
exec. vice president
Leo Burnett Co. has named Don
Tennant to executive vice president

in charge of
th e creative
services divi-

11 sion. Tennant,
formerly vice
president for
that division,

¡1 will continue
to serve as a
member of the
creative review

Tennant o om m it te e.
Tennant joined the agency in 1950.
He started as a radio-TV commer
cial writer-producer, then became
a full-time TVwriter, and after two
years was made TVcopy supervisor.
In 1957 he was made vice pres
ident with special responsibility for
TV creative exploration and devel
opment. He became vice president
in charge of the television commer
cial dept. in 1958, and was named
to his present post in 1962. He has
been a member of the creative

review committee since 1958, a
memher of the board of directors
since 1960, and a member of the
executive committee since 1962.

Recruitment of admen
a 'marketing' problem
Only if the industry will attack the
recruitment of new personnel as a
"marketing" problem will it stand a
chance of attracting the kinds of
people that it must have.
This is especially true, said N. \V.

Ayer vice president John D. Upton,
because young people today can
afford the intellectual luxury of a
job which, in addition to providing
a meal ticket will offer a "purpose,
a cause, that can return real per
sonal satisfaction to them." He was
addressing last week's meeting of
the Peoria Advertising Club.
"The positive, constructive, con

vincing case for the advertising bus
iness is getting almost no visible
circulation, according to Upton. It's
a two-pronged problem of the
young people not knowing the facts
of what advertising offers in terms

Another B&B Blighty link

.}

Robert E. Bctt (center), chairman and joint managing director of Nelson
Advertising Service, British firm long known for its association with
automotive and allied markets, talks with Douglas Lowndes (r), chairman
of Benton & Bowles, Ltd., and P. Townsend Griffith, a v.p, of B&B,
Inc., after announcement that B&B acquired major interest in Nelson
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of a purposeful career, and till"
advertising business not \tüdd
standing the interests and attitud~i
of the young people.
Approachíug it as a market:ixr~

problem> Upton said t.he first st~:;
is to find out as precisely as possíbt
just what the "market" knows anc
thinks about advertising. He su~·
gests that each adman be a oné:~
man research team and probe eve~~
student he comes across. And th~:
industry could stimulate the coJ.
leges to study the subject as part o:
the curriculum in rnarketíng or ád~
vertising courses, he added.

Upton predicted that when :ad"'
vertising understands the mind o
the yo~ng person better, it Wil
make quite a different "product otL¡
fer" to him. "\Ve need to re-deon€1
the purpose of our business and1

what it offers in terms much broad-,
er than just providing a living or an
exciting occupation,"he conoluded.l

AG.ENCY NOTES
~·11

Car rental to LBA: Budget Rent-A-.,1
Car-Corp. of America, now operats
ing in 100 locations from coast tn
coast, in addition to offices in Can.
ada, Honolulu, and Puerto Bico,1
named the Lavenson Bureau of Ad•.
vertising as its national agency.
LBA is 34 years old. Other agency
appointments include the l\1Iilwau,.,,
kee County Rambler Dealers Assn.
to Geyer, Morey, Ballard, Hacine,
the office for all divisions of Arner]•.

11

can Motors; Crysta} Paradise I
Estates, a real estate development '
in Crystal River, Fla., to Lee.I ,
Baader & Rose, Newark; American
Flange and Manufacturing Co. ti'>
E. :M. Freystadt Associates} CAFl
Industries, manufacturer of flexi
ble coatings, to Sander Rodkin Ad·
vertisíng, Chicago; Bailey Meter" '
ce., \Vickcliffe, O., to Ries Cappi: :1

ello Colwell, Aunt Penny's line of!¡
sauces to the San Francisco office
of Botsford, Constantine .& Gard
ner for 11 western states. Initial ad
plans call for spot r¡ídio in selected
west coast cities. Milprhit, :Mil
waukee, Philip l\Iorris subsidiary
which is also nation's largest manu
facturer of flexible packaging, tú'
Holtzman-Kain: A~lvertisi1)g, Chi .•
cago; the \Visconsín Cheese Foun
dation to Klau-Van Pietersom-Dun
lap, .Milwaukee, for advertising and
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:fLibl::l~ &~l~ti~lltu'.&:;,ilmw 1\L1.a.1xag~
~lit~i'llt:1·.L~~.At:t~~~~$i;l't~. t:~'l}~~~t-:~:i:~~'.:Y"~~:1~~!~I~1u~1:;~,
~~ ~tr~Nl, :t:ei1~imm:ei:,,lt~lhu::& .CJal
~~lit,De\llt~4't; L:'~u11t,yPuhli'sh-·

Ltt:td~t:i1N,,,J, t©.: Y~~t
·l:lfdií~bJ¡g;• Alta El'aíZ111-~ll)~;~~·~.·~ij~ti~;~ '"'-'"'''~··'-'"'

1admt:fai1i~
Ftln:.dls t~ Tathnmh .•....••.•.."'•.•.,,

All~rx.~•B~~ü.
.1,

•~tB.;~~ ~·4¡i(JJlf:<f'"Qí'

tl~~ifll".~.I:P'fl!}tJd~.~ ·<il~re~r
o x;¡faa:lrma'l'l'1~r:~~erlhm1,,,L"©:i;ii\\i!' .~
ll'ill:)~P:i1. J~11.Ui,. ~Yb:t12l'r'lmp.perI.ed
~ li;r~'i~fb:liil1-ñoo~,·m:e~cthártl,;
·,z~t~J:'blr~!!l~'ht~:~Il}í·~rti'.~liJfg.1:í:fe~¥ar~
.k1, .1.~ttl:a!>.~~:P:~\~cl\J]~rf:~r ~~~bol'~~.1•
Jn11w" Jz©;nntlrelil. h~ awn a~~n:~l'jn,
1f,j!Ji, ]':~~ ~~~I;~s1l1e;;srer\\"e:d.as .its;
¡p.~íil~lüt~v~.tl4t~e:~earrSia~0 he
. :m: ", tí!l , :ir· · t1 n ::·.'"·····tl: i e·~;,tl:i,,~./ª~ :~~-:,. :111;;1u~,.•·····1a _lú)~
~Ifü~~ b:~ttn~~d $~'T'o.,m;mto.
~.,_, ... f•SÍ'J < .·. ,._.'.T -Í1.· , . ·1·· .:.· .··.· . '·~01m:1,XCI:n..tiiBB£1 l:Im .:1~. ·:n:tl\\' [í¡j:~;-
R.t'í)J:~~''fha t~fliá.e:Ji1ail':man einedt.us.

: i¡J)'éíft U~°t~s'~l:.l'P,'és~;t ~{ªJI01£:¡l(')ll11

:~!,~;~º;:::~r~:':lm~~~m~~e:tfü;g,
~ao~ooi:~oo,~i~aa~ttn:t 1~~.v~'bl8'~ñ
UOO!·eil~~ttectM:Í@:e fJ.tJlll.HÍd~n"fls. )l{j~tl,ª;td
Ad· I'.,. ~tl'in0f!:. ~'B'zden .ro~1:i:e~ the

¡f"Cl'z:!fl Ji''. . ' JI¡, if' ' ,.,.,..
i:.11~.J•.i ::d'.©m .•~¥1tx~ann-

• ~'f'h~r:~1he• ·~~~$;..ª-:ü. ·a.&S;0.~i
íl.~ :ha~
']J;g~, ~*'1:tbM.raa:i~H.~fn.€!~l~JS....Pr~,.
'fi©'~J:;y·lxe ~·~;(10.'Sl '\'Mitfa l&,~ttfOW, :~
)Ll:\>~'ih>31f;".!1"' i">~; '2l·e"""':t1'll:J, ~Y~ar~t:f~esan,, -~~-· _;~'"'"~"'·~1'.-~!'.. ge_)\,;,~---~;.. , -~• o\d..k'"'-'!; !bl,

etx~: i~~·Quf[t,
~nt.1.
~1:n~a:ttlin~;·~:Xt~rrcr~il;~:Esntr~(;}~~¿¡{J'ftle

:b:a~hee,n mv~e.cl.11.p· t"Q F~b;.. tID:~0.t
'.f.~lJ¡g 1:m~"4;,A_iiYY~*·1'!l?lzt.""·· 'l'~:tCOmmHt:~i\al-~~--·'-,,· -~,fr!l.W~-,fi,1,.~~~1-"x~·-t;•;•-•-- _ ":)! - ,,
m .. '"...·1· •... )~ •.. , ... ··•. ,, > ~-·1· •·11· L,EJ~·tí'WI~.~,1a11t1 ~~mm;e:r©l·asi :w1..· u~
i~~.t~d ~lt:~tIh·~t..d~te:.a:tidarr~í~
'tlleJ l::fth 1.i:p.:a11P'ª~l'.ll~n:t'~f .2l· ~~
·"'' ,•..;y··>1'b·. 17 , .. , · . .,.. . ·. • . · . . ,.!:·~}·· J. 'w"l!'.1,~eD:l'a.,1.,~yrre. per Clmt1m~l"(:}l.i~·~.••""fil>:f'

~~¡g·....•.....· ~D·!;í[i;r:h.il ~rtcl mu1ti11-
mr~1~:tl'It~'tl;gh!tfhit ll:'101tiífü ·Wi.fü dill¥

r.· • • r,•. " , ''' ,.. 'f: ...• ' k", ·l"''t;::l' ··.¡~ llí'«:l ~n·:n1~~r:Qr .~Jl~~...· :1ªí:.lt

~· , ¡(;£~e~xx:tí~8's·who ·will 1'lt~~tl'.n I¥~w
..J · 'll'nli'k• '"11,.,.,,.;;;, .. 1,~ .....,,,rt,,,, .. '" ·ª'"' T"'\:nt}'l"'"
llU ' . ~ "''''~ .l/"*~;,..,:l'lMJ;~ .~J:l.i.~tjl¡éjiY~¡ :Lio<.' ....~.ljé'

&d. 4~¡¿s¡ ~n~~le.s,1•and. sre~~~l £J±heT

¡:,

(?

fb.e' Oe~rO'it
hcrilí:>.rÉ:d te.un· ~·l~ti'ltigaümeü ¡m;(lone ,v;0mart .a~ 'its Iourth ·annual .Five
t~.\V~t.cl1.a:ward$,~d'i:1nxet•·'Fl~1Jki.ngt::hapiet µre.slden·~.E'd~tb ¥er11 ~;t~lrose.
(3rd :F~(Jm 'fch.ey ~1''¢ t].:1;)' Jári 'K, Ila:rro\~et, pro.gt}1rtÍ and production
ro~t.) •l:v'1y'J,<17¥' Ddtoit¡ Pu.u.glass ~L. 3.·lligO"ocl,,acct -.exec.~Hatl~n, Barton,
:Uá!tstxn~:~ (:);sboi;n;·Ja¢k ,.ijei·:ry,. station mgr,,,. '\VNEM·!J;V .•FNJ $:igina:w;
Joel Se]basti'aéll,, tl;;j,, }:Y.Kl~:n:etr<ti~f'Mari~tl'.Cm·well, ,tllrecfor.:óf •school
i;elª,tioll.~·,Peal'PoXll ..El'tl~•of E;~1;1,~a:Jii.01J•·Pete. wa~ :it J)etroit Press ..Qluh

four.th foterncatimial Broadcastio:g
.A\¥.ard.séum;P~füi·Q;n. Appo:ifttéd by
IBA jl;ld~'.i.J:lgqha;i:rm~.r:IDon Estey,
~ '<P'omnritt;ee.will b;:dfot fo1: flnal
ists, tv series; categeir,Y,~in the Holly
wanel Ad ChJ1J's 19-53:rndlo-tv cm11-
Iñ:ereials. Al~obn •fl1e p~;o~l
me Bftí D~% presid.t'ínt ~nd
·e.xecuti~e art tfirectar , MeC;;mn
Erí'dks.on; Jank G.aldsmíth.. vice
presídent :and ..é~ecutive· pJ'ódu:cer,
BB.DO?; Jatk G:oo:dford, pl'ési
d~Pt aJ'l.(l ;flJrn, ~li)·eétnr,V..P.I. Pro
tluction"S,~ wi:th mar~ tei he an
nuoneed~

])' &. .e 'ÍPl; 1\L: Ttfi.11s~L1:1"'.. Cotp,
h~s ~ppoxn~ItdJ)o,nahue. & Co.e as
"d' ' ..its a ..v~trsmg agermy ...

lJuys. owü buU~ling:Ha.trü &.
s~ein. ten-:··ea1'-·1d At-···..... . .... Y~· Q ....
hmt~ ~g~n~~. m<'>:}'~d í:l1Jit» íJ¡s own
tWQ~St@ry «)füGe: buildlug :ílt 1!2QB
'\West Feál:lhttee·, A1s..á:t-efocatúig, .is
Ricbt(xd Lyü:ch)to the tte\ily
~o.t'l~tí:."1~tedCla.rnm ·fo.n omee
BV.ild:in@.~ :2~Cl&ou.th :B.emishm in
ct ·1 ' "" 'f' ·· ·T·:h' · 1,b· Ci· t~ • :om:s "-'nu:o.. y" ·.. J& rs: ..., :e ,1.d;s
iJháS:e ói :al0n'g~lt'.aú~~mm.~rgi:mde"'
si~gn~tlt>q :a.lJgw .f~r
~ion '©'.f :fa:efl:lties~

B;Et\.t\.'.AE.o BA'RóL to executive vice
l~resid:errtQf EPJest 'Vi.lliª.m Oreen
fi.eld1 Phi1adelpMa, He W<l-!i with
Fr.e.deríck Goldr;i.mn.

E:owARU A. FA.L.ASQA ta Gaynor
&.D..i:u::!asas vice president :in.char:ge
p'f sales p1~·oinPtion.Hew~s~ireotor
of m<ril t.Sales ~et Cro\x~~ll-Co:llier
PubUshin~.

~V'lLL'LAA:c H. Ynsr, Já!. te super
vise fb.e Nevxr Yad~. sale.s ptom.o.tfon
d¢l))átt:n1ent c¿f 1(ipt¢hl.lm, M.ª.¢Le0('.1
& e.rove.

EnwARU N'. MAYER, JR.. to chair
Ulan o£ the plans, bootd of Lawrence
C. Chait & Co, He 'vas senior vfoe·
pr:.esid1'~11~t.,of ÚiGkie~:Ra?mond.

ToN'Y' T'REZZA. to :e~ooutf,ve art di
:rectm; and. T\'' p.mducer fa.r S. E.
·Zubro}v Co.,1 Phi:lad€tlpbia..

.Ar,.,'l."o'NC, B:6o~ t.o predQ.cc:¡r
"~ith the Los' .A.rrg.~l~·di~is·i()n0'£ the
nr· atíd ta.dio cd.epartmentof C@mp
t.©n Ad\'l'ertism~.He was supervisor
of bnm.d12as,t o.petatio.n.s ,at NBC
lJi.rfüfl.:ok,.

ÓlLB'R!rE MILLER to. éhairma:n of
the Ad:vertísmg !?'Tanning and .EV:al
ttá.tion "Committee :~f·the Assn,. of
W'áttío:11,~¡:J .Ad\~e-rt.i.sers•.H!;'' is division
:in.~1rng·er o;f .E,.. I. dtt. Pont de
19'.emotir.s &: Co"
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Group stock: bright future
I

f
I

President of Storer Broadcasting Company tells Wall Stre.et he sees "no :d·ebac.le:'7f.l!n
if cigarette advertising is lost; also reports on growth, profits and problerrt'!ftl1,

,/'~
CEOR\.E B. STORER,JR.
President, Storer Broadcasting Co.

T IIE SPECTRE of more government
regulation of broadcast adver

tising should not he <l. deterrant to
investors in broadcasting stocks.
That opinion, voiced by George B.
Storer, jr., president of Storer
Broadcasting Co., to a luncheon
gathering of leading security anal
ysts in New York last week, was
holstered by his view that there
woulrl be "no debacle" if all cigar
ette advertising were lost. Such a
loss, he estimated, would not ex
ceed 2.5% if only half of it were
replaced by other-category busi
ness.

In putting the Storer group under
the microscope for a clinical dol
lars-and-cents examination by se
curity analysts, Storer also detailed
policy attitudes which contribute to

the growth and profit climb of ~
company offering broadcast stock:~1•'
to investors,
Stations should "be partners, n.(1:, '

competitors" with networks Witl), , '
which they're affiliated, and shot1[ 1

seek to assure the networks that íl1 11
will have an outlet for its lcmg-ran~~ l
"commitments," he said, .

1l
Networks, in Storer's opiniorí,will 1

be "a vital source to successful sta;; '
tion operation in television for man)~
years to come"- an interestin@.1
statement in light of Starer's s11¢;~

f 1 d . . ' dí Ill •Icess u program pro uctíon-syn i~
cation ventures. There was 110 dire~~
conflict between Storer Prag.ram~
Inc. (newest venture: The Lltf:lest

1

H abo series) and network needs fo1i~II,
choice time periods for. sponsoted
shows, as Storer described the rela-

11

STORER BROADCASTING COMPANY Consolidated Earnings Record

Net Profit
Before Non- Operating Earnings

Recurring Items Per Share}'ear
Non Recurring

Items
Net

Income
Earni.1Jg Per Share \I

Net Ineeme

3.12* (a)
1963 6,250,000* 2.91 * (b)

---·
1962 5,441,866 2.24

1961 4,453,681 1.80

1960 5,062,667 2.05
1959 4,755,068 l.92
1958 3,981,304 1.61
1957 4,430,042 1.79
1956 5,517,207 2.23
1955 4,330,428 1.73

--~-·.--- -

1954 3,680,779 l.62
------

1953 2, 186,415 .94

(250,000)* 6,000,000*
2.99* (a)
2.80* (b)
---

2.61911,460 6,353,326

581,614

(2,304,550)*
1,966, 122

2.23

4,453,681 1.80
5,062,667 2.05
5,336,682 2.16

* Estimate, subject to Audit
(a) Based on 2,005,000 shares outstanding as of December 31, 1963
(b) Based on 2, 145,270 average shares outstanding during 1963

1,676,754 .68
6,396, 164 2.58

5,517,207
4,330,428 l.73
3,680,779 1.62
2, 186,415 .94
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)~l1,t!~t~~.:liíl~d,ít1,gBlllif~... !'Y~ t~Jie'
~t~to;p~'tfia:tf'.~14~~;l~411~"'~:Qtd:Q: '.bJt~v;g·
1f!11at; a:mo11:r1:t.. :N.e?:t ·t:rraam~ .fn:r :ther
~~~d: .~~~$; lf~ :miman.:~~~~..~,º

,e~:& w:inh.. m:~,f:)J
milt~ ~~e;~~;,;~. .. ..... . .

~~1:a:t S.t~t'l:1i~1:<i¢;Si¥rí.lli~d:a·~ 1Sl1'b1-
i~:mt:iilm.filtn:it:Ímr ·in~net hmame"

e~JJ~.f~,ñee.m...b;? ~tttlre:i:Bt~'.ád-
ftl~Sl'.~illlf~,:~rtt9~B~i\J;e 10~1.100.. ~lr·eJ:a
C'a:tJ~llrafl\l"mS: ,~tth~ t:i~~ p£' fl.1í~1fil'i&'."'
t:~cs:ÍVE ¡¡;j\Q~erá.~eof if'Tuei Jra:te?; Fr:~$:Í·
¡~~

bMrI~l.

"""!'!!'.••,

-1
J

I

;1•1

·Uthull~)'i :~:tim'J'. c>i'!'11entiws l<1«1b
1[NJ fi11a1;1eial

i'1111E:'\\' HtE'<J:.i.¡c:uf hr0~1d~irs'lJng{Ston~'t
~Jtl.t t;b1r!t~~TY &taHons un :tlit> air ili
Í 9:4B~,1~íftcrh'('>JT.rJwin:g hea~:íl~·, aüd
1\a:~h<td 1W 'e:<íüs:eta kt'J }, th!.''
""'1""'"'"' BtQ)\rt.e~st!ng i1;r~li-
ealed fx> thf' SP:C'Urity •u1u1·11s.ts dmt
the: fi:nt1 1wa-s not a¿x:i1nus 't:n :inOVf'
ü:1t:o v~iü~ '.hroa(lcnsfü:Ig. H~ r1ntNJ:
~'T)ir1('on1p111w at

·M. • , · • • · · ,2·1··· ·~·s·,.,., ··1am1,. ""an. ·· -~ .·~ an·-
no1~.n.cr:e.d q \..f~ rte,rl)" .qivi·
d.end '.of4~ e,ents per .sf'i,¡¡:rre:
o.n. Qommon steak~, 41st
;con·sec\,Jtive si.nee .c.o·mp.a
nY we,nt P.YbJi:C;, Npv. '53 ..
This m.arks.l8:6th dividend
p;ay:ntent. sihce first issued
h:;,'1930, Stock"s been. tist~
eJd on· New VorK e:~.ch~ang:e
s·fn.a.é J,uly; '5.5. Unli:st·ed "'B"
commPn sto:ck g~:et~121/z
~e·:•••.t: . b. r '··"'a· rdiv·,·..;a.e·.n,.,..,.. '·'" s ....,e .S1• . e .... \lo,¡jl ·""·

th~ liüJ.Íf ~1].p,~1e~lby of fh'f'
''HF television stations anrl:seveu .A,J\1:
r.adiü: stations ..'Tnxe, Yi:'e ·ea:n add ;tw(j

Ví'WtéleVÍ5Íéü. sta'.tions:~ bu~the5.e lo
,t'MtOrís "'~illh:1tve w be seletted ~vith
e~~r(i}IJte'.Q~nea,r1d ºáufÍOI).. Stnter
nµemta:d:, as a ma:tfur nf fad pi<:>~
1a:eered, VFIF teJevisi011 dm:ing. ·the
ear I.y fifties:. Our e'X'perfence ,showed.
:ir cn:ul:d not tt>1ll1~et·ea;gatnst vllí:';
:rvel) JOO% '.li:1títí":,t:ti0ri of tmF
r:E?Q:e(i'.~'et::S·:-.""'J

:StoreI" admitted füa't his firm had
lárgeht ,gonf:eel "''íhen it laid .out
mtll:i-O:;l £Dr a. ril1.a1.1D'el 12 l)t1flet io
~Vib:tringt.Qu,Deitt\v:Ire (the st:;lfion
"~ª$'d:Hl!¡«abie .to qchieve c'empetitivt:"
sJguai streJ;1gth fo Philaddphfa'')
b.rJ:t hit ü1e iac~pot \VlBG,, ~l

.I':ad'i:t'l ·~lJJlétfh<i.l ,;V:á'li
p~1:rt .ue the .s:am~ trea:l. "\ \1IBG,.
ih;anks to o:i·1tsJa udiug persmmel and
a e·b11:s'idera.bie ú~1f)r'íl'\'e•n€'1lt:in
l~hysf.~<ilfat.ililílf's '"rbieh "~·e\v.es(i
r!ble> is rnw nur
!li;rG>n~¡;l'lt p.r:r16t .(\n11t.rihu1t:rm11 in

;QJ):~:r(atitt~;U ahr,,ut 15Dfl!:7f
tlt~ ~1111ift·.~.a1s:~1~£i·~s'Z..~~fUl'if~.b:1.SJ

:v~l~t€!·h1 th~Jlr}tt).;').\~e.~p'.biJt
m~Y.'.k~~tt;r~·th~po1í'..El't. ~~her~~t:o.:n~.r
,;¡. } ·r .,. . . ·t. :¡¡¡:a . ·•1·1··· ·r. . . 1'NS":rJn .~111t ·vaix:!11 ,;¡¡.~i il:líi .J:oü io.t 't.J.e

·r~•;~$p:}llt {lw l'.'(]l:S.Íll{i'S'ª

St1in:1:'!\ lnturv, iu tlu- opiui<u10f the
finn' :SJ)J?e~folent.··I11H1G4.'~/~·fJ~p,l:.Gt
f'f> .hu tcl~~i$.ing hrc(1lly, as. 'v~ll ª¡;
tl<'twork, tu color in all markets," he:
~f!kl,''l1e.tró.Í.thas been equipped tu
c.Jn~o f'Q:r.s'ofnoy~~~~ts."0£ color's po
t~nfüil, :~t11n.•1:said Hr~rtthe group's
r1ritntuy iuteresl in cn'lor "is in the
wh:le va1:fie'fy :nf new elients if wiJJ
·011cn frw Qut .industl"y .'' A few he
menti.Q1J.t>d: -¡;o£t gü~>~ls,s-portsw.ear.
:c.o.srnefí:cs,.1n.e1af packers>. fo.nds. It's
Stürer's. ütihtion, lm.sa·id, :that eelnr
e<fJ.J.i.pp.ed hom:es :1.1re '1'at the knee <ii
<1gro:.\:\l'thc11nte• ..••
Like. all statícms ope.nrfors, Storer

.lJJ'oaileasting (fo. lt.\'.esin the .shadow
of @üver1íJJ'l:e.nt regufation .-.- a fact
\x1h:i~l1S1tme1" adü1iftecl w;is "neth;i11s
the greatest: tle.terrent to investíng in
broa'.d.cast'ing stocks .." Storer to6k is
Süe x~ith 1Jéssín1istk investors. ''To
sur5h.p.eop:le I l?nint ~nt:.tha.t Storer
.13roa,dca.stingCé'.l..h;.Is opt'xated lmXJ
píly and profitably for tire. past 36
y.em1s und:er such so-called restriu
tfons, - ~1nd\'\''e are lw ho means
u!liqut\!' he ,s~üa.(St0.l'et also po.in.f
ed 011t ·th1lf •a.ntnt1het .(;ff .other bt1.si-
11k'.s.sB"s, incltrding the buying: and
sell il1g of se;c.urities, OJ>:erate.under
gov~'l'i.t11eüt. control. i'Br.oadeastiqg,
bI0WeVeJ',. makes th.e headlh1e$," he
~l\!Pl~inetL.As fo:r p·wp()$}1ls tor ;i.d"'
ditrcrnal. r.e~nlatiou, most ·DÍ them
geu.erally "are .]ns.f that - prop,as-

,,.he adae~L).
Fetst~'tt11el J.<;. ooe· o.£the 'most im

portant fi~ctor;g; ht the •su<m.ess:of <t
.stati:OJH1peratin11 e.amp.any" Storer
stated. ".Any broadcaster ·o.an buy
ph~sical eqüipmet1t; few esn as
semlile .c1"ot"Sfa11tlfa1gpetso1ttíel - or
.at least it s:ii'telí'lS' that '\cv,ay," Im said.
A;ccou:li.r1gto Storer~ ·th.efirm''s:radi.o
s.tat:i'óü1JJ1;1.:na.gc.x,s,:aver~1g.e4.J).$' years
pf a,:g-e( .\vifbin. a,.3'8~60 spreí:td) and
nverage· 17.5 }te~n-s.pf h:rnadcast ex
peri:en~, On the T.\' síde; tlm mana
'g.ers are e"\'1er'i~róung~r,avera.ging¡ 4.,(}
ye?ts ~¡£:£t,$e• whh •a~.~1.Yeí•;ig= ,of.16
yt>;(l.r~·in. thti' busii1esS'. "1.Vhe11 one
¡<JJJ>n&irl~rscthat co1r11ne:rcialTY oul~
sf.a.rted i1:1. the· late :forties,, this lS'
e~rentn9.re át1ªxtlfügt' l'1e said,
The f.uttrr~?~aid Sfoter of the

h1·.fi1~;tlca~t"'orí.e;ntedfm.Tiíly:. ~'Stor.ers
x.ver:~rn :radio in.. HlQ.8., ín tel~~isi.011
k1 .li:!d4'6, •and 8hP'JJld pa;y' ·rv? global

CA.TV'~!'.~·p111e.fhh1~nat yet h1-
-w·e11'te;rlbe the vital fadar hr our h1-
élu,S>h:y l;>~;1g:a.a Q); 199'8, líe.el i.t i.s a
J'eascÓl1;:'1'.'&lei 'ª~sti'1Xfp'tíon.fl;uiJ S:tP.ter$.

. :¡¡· •t.c •..•. 'I··· ·. ' ... ,; •\\'f....,131,eríJ trnl, too.
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ABC o-o warms
Olympics clients
Web studio converted into Alpine Village by KABC-TV
at fete cementing station -agency- cli.ent relationship
and heralding coverage of Winter Games in Innsbruck

H EHALDIN<: exdusive coverage hy
its network of the IX Winter

Olympics, KABC-TV Los Angeles
recently frted some 500 representa
tives of advertising, agency, client,
press, and civic dignitaries at a
"Winter Olympic Carnival" held at
ABC Television Center, which was
converted into a complete Alpine
village for the event.

Guests arriving at the Center's
front gate were greeted hy the tra
ditional Alpine oom-pah hand and
taken hy gaily decorated trams
through snowy lanes to a welcom
ing area, where Fur-trimmed gals
from the Q11C<'n for a Day show
presented the men with Olympic
typc feathered hats and gave the
women colorful nordic scarfs.

They then entered the "village"
to partake of games, polka dancing,
jugglers, delicacies from l~urope,
and .n ferris wheel.

In an adjacent studio, a special
film was continuously showing foot
age of the last Olympics, this year's
competitors, and clips of various
sporting events covered by ABC.
Potential advertisers saw features
from ABC's \Vide \Vorl<I of Sports.
as well as highlights from AFL
games, boxing, the Orange Bowl
game, professional how Iing tourna
ments, Challenge Golf, Little
League World Series, U.S.-Hussia
track meet, and the National Ski
Championships, among others. The
instructive film oxpanclccl on all
phases of the sports picture at ABC.

Commenting 011the cffetts of the
carnival, one advertiser noted that
although he has been 011 the Los
Ang<>ks scene for years, this was
tl n- first time he had been able to

16

moot and talk with as many ABC
and show personnel, including
many from San Francisco and New
York. Ile added that the relaxed
atmosphere afforded a more corn
pa tihl e means of strengthening the
station-agency-client relationships,
because it permitted "phone
voices," who talk to each other
many times a year hut have never
met, to become acquainted with
"the other end."

Elton I I. Hule, ABC vice presi
dent and general manager of
KABC-TV, also pointed out that
clients and advertisers were able
to meet the people surrounding tho
account executive - production
services personnel, sales service,
merchandising, engiiwering, or pro
gram people - all connected with
tl n-ir products hut never in contact
with them.

Hu le en-hosted the "Olympic
\Vi11tl'r Carnival" along with KABC
TV promotion - publicity director
Jack F. Brcrnheck. A highlight of
the affair was the drawing for ;1
door prize consisting of an all
expense-paid trip for two to the
Winter Olympics at Innsbruck,
A ustria.

This was won by John DuBois of
Ilixson-jorgcnson, who ldt San
Francisco Saturday (25) via BOAC
to I.ondon, stayed there overnight,
then went to Innsbruck for a ten
day stay at I lote] Cranor Bar and u
first-hand view of all the Olympic
events. Uc Hies hack to Lmulnn
Feb. JO, and tlu-u 011 to Sm1 Fran
cisco. Linda Lyman of BOAC, who
drew his winning ticket, is serving
as airline hostess for DJJBois and his
guest on the round-trip Hight. •

Posiug. 111 /lf~l.wo.hl baotl: ili1dug ,£'0.NIÍJJ(1:/'
U-r) Dernt.hfo1.1 clm111v:~ÜJ1for Joh11sol1 atul
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Tv set sales up in '63
but components drop

ABOUT the only good word for
domestic electronics manufac

turers is that, despite predictions,
TV set sales continued to hold their
own.
This could hardly compensate,

however, for the more than $32 mil
lion decrease in factory sales of TV

components in the first 11 months
of 1963 compared to the same pe
riod in '62.
Hadio set sales also suffered a

considerable fall-off during Novem
ber and for the January-November
period, according to EIA's Market
ing Services Department. \Vhile
phonograph sales suffered substan
tial drops in November at distribu
tor and factory levels, they man-

aged to stay above the 1962 level
for the ll-month comparison.
Here's the breakdown:
Tv set sales in November of last

year reached 640,831, compared to
630,487 for November 1962. For
the first ll months, total was 6,-
068,862 compared to 5,565,367 for
the corresponding 1962 period. On
the output side, a total of 621,402
TV sets were produced in Novem
ber HJ63, 517,275 in November
196:2;TV production totaled 6,440,-
308 in the January-November 1963
period. compared to 5,951,361 in
'62.
All-channel 1Y set production

almost doubled in the comparison,
as manufacturers rush to meet the

No loafing on this job

Alfred C. Beckmann, president and general manager of Pioneer Flour
Mill», San Antonio, present» $1,000 checl< to G-ycar-old Cuadalupc G1ll
van, first-prize-winner of "Buscando Estrellas," amateur talent contest
jointly promoted by Pioneer :mcl Spanish-language KWEX-T\', UHF in
San Antonio. Girl, who also won round trip to Mexico City via jct,
garnered 885,9.50 votes-equivalent to 442,975 pounds of flour under
contest rules which had each pound of Pioneer counting for two votes.
K\VEX-TV aired contest, Pioneer agcnc~ is Fuller &. Smith & Hoss

·;(..

April cleudlin«, Irr Nowu1bet l96í&,
I06,955 \il!F'-llHF sets werti prts
dueed, com.pared to 6.4,080for •tl1e
same month it1 1962·;·.fo.t the fitS:t
11 months it tea¢hed 94Q,592,¢O:ffi-.
pared to 549,105 the year previous ..
Picture tubes sold on the factory

level totaled 734,266 in No.vember
1963, compared to 742,162 fo No
vember 1962; 8,289,444 for Jam.1~
ary-Nnvernber 1963, compared to
8,404,548 for the same 11 months
of 1962, This represented a doUa.r
value decrease of $562,.598 in the•
November comparison, and a serr·
ons fall-off of $5)01,523 For the l1
111011thperiod.
Receiving tube factorysales fared

even worse. Unit total for Novem
her 1963 was .27,787,000,compared
to 28,842,000; and for January-Nb
veiuber, 312,074,000 compared to
:3.'3.5,010,000for the same 1962 pe
riod. Dollar loss was $2,668,DOQin
the month of November over the
same month of 1962, and $26,123,·
000 in the Ll-rnonth comparison.

Excluding auto units, radio set
sules totaled 898,074 in November,
compared to 1,280,599for the same
mouth of 1962.The ll-months tntal
was 8,596,188, a plunge from. l962's
10,169,503.
Total radio production for No

vember 1963 was 1,799,763 units,
compared to 1,735,274 in the i62
period; 16,694,055 for the January
November 1963 months, down. from
17,4.20,007.
Phonograph sales at the distrib

utor and factory levels managed to
hold above the 1962 level for the
11-month comparison but suffered
substantial drops in November.

Distributor sales of portable/
table models totaled 379,735 units
for November, compared to 431,381
for the same month the previous
vcar .. Sales for the first 11 months
tot.tied 2,822,343, compared t.o 2,-
662,061 fo 1962. Distributor sales
of consoles reached 182,44.0 com
pared to 201,457 and for the lo1ig.rr
period, 1,362,635 co,1npiJred to 1,
:JI4,780 for the 1962 period.

Factory sales of portable/table
urodels reached 437,891 cot.:ni;wi;ed
to -180,509 in November .corrrpari
sous, and 3,144,026 cmupared to
2,923,986 for the 11-uwntb petiod.
Console factory sales vvere 169,796
units in Novernbee 1963, compared
to 187,128; but for the 11 mouths,
total was 1,491,103 eornpared to
] ,.t-lQ.3:22. •
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Dt{• :•ra• lle·~~e,~t'lÍ"'.~c~rl\rl-·---'"·:··)ii!!~; ..e.• ,,JP.,,,.,J~:L .. ,'M....MJ~I ~..,.;M\.'""'·;~

-i~-·m:s;ñ'\a.~r···--fi:1~¿~1·· •..11.,.·1-1~~ ~!IÍ;¡¡'.6,.•:••.l!i;¡¡,,·, ~·~ •.es

e
~.·;1)''7~il~1ttli~r9..t\S~i'S tTu:ei,aer~dlrn:e;fn:r ·en·

'tri.~in tb.~Briíi1~1dtea~:~~tS:?·Ft:;Omo·tic111
A£sl)).·rllii~tío:fi~~U1.f~~~:lí!ilt\.gJ.J.·~vrfte,~ftk)
~eteLmlíM tke 'b.~S:tr;:¡rd:i'~~tr'l•t£:J;L~~
·~i:$iw11:r~Jroiltinn.~nnanagm·e11ts.

Ck!n;t~i~til.S: ®";p;e;n 'te;: all,'S!ta1tlbJ:1s, .re-
1~iss ~:'1fb~the:~·flt n1G~ ~her

au.Id m:mnib~rrsl:.i.tptn :the ci\l1.1!~)"1\l\'.lifü'1'!JJ'h

, :B11?~.Xl?l.n.Sl •.thl'l:: r&!~mp~t.ftr@utn ~•.pra~
: rí!J\1(;1te i~ü:f:lte~eygtti~Dthe im·a~xnn~

tí:QW'lt rrt'~~nmtt1'.~nd · ·••···•··~·f;1~;~~ft; ·i1l~~~~~.~i~~.at:f@irrs·'i1vib1~
;üsi ..rx£ th·eir "1'"vtI .í~~lli'í;te·~tlef ~tL"
'ltáltfce ·th~bt~~ai.east..l:n~me:cl11a:'

h~!;~~:;:~;~~·~::~~.:~=~~jf};!~
tN~;~~n10.:(Jft,, ,;t.~1.~ an~ ]'.'.)~.~~~~~~r
.~íli.]ilit. f~;tat[O:n:5'ar'1! :Ítr'\\'.Jlte:m t'.t~,~=~~:~:tX:t~~;~~:~iueti~::i:~:
~XÍ!(¡!.11;~!llfa· :£:1':t:tfilnÍtll ~·llcií'¥Vi:f :St~t~li
~~Q.~e:t~p:n~\faJ::€~~nt:~ii~:n;dJ;l.'6J!SO.llr
~lítí.~$'¡~!lpr~lni\m~. ··

Ng\\f fa;.uy: C.<1ns o U.d,, tu<l :C1;.gtrr
C.arp.,. th1::ough Comptu:i:1 Adv., has
h0.uglit P:'attié.tpMhm ííJ five NUC
TV p:rímó: ttn'.l~ Th~ COJ)
.soHclat.e:d i.1nl.gr, whtch i;:un!i nnl'íl
S:ep;tern:ber, fi:n: M 01J1ld1:f N'ig1:it at
t;he Mo~íJte'~;'The f{Jdra1'r:t J~ájjile
.:i·1tt11u,¡..; E.~¡li'.ona·gft~Te~J.1¡1le:.Hm1~s.k~11;.
~~nd°!:fit~f'fl.~ttJVJ;HeJ.l :S·OJJ.ltlf[ol~,

$!IlJO,OlfO for Orange llo.:wl~ By cm:t
bidd:Ing its comp:eti:tors fox the ~Mi
.a1ni elassí~, NBC :sew.e.clup a Ne.w
Y "'D· ·..:F 'BI hd··1~~I'.·.s. ~ygnc.u.r;(m .. ~nv ·se.. e.•u j?
which wilt tun from 2 líntil a'hout
10 p.m., ·with th~ Orang~ Bowl fol
lowing: the, £u.gar mid E.ose..Ilo\Vk
MBC1's three;~yeat c(')útract calls, for
th~ va:ymetl'.t qf $~300;00Qatiti'nally
for e>~clu~iYerv :and tadfo ri·ghts to
the. game and otlrer eyents in, the
te;n.-day Orange B:o.wl Festiv.al,. ü1-
cluding rmtadé8:, regatta, ba81ket
ball,. a'íJd tennis tQurnáments. ABC,,
w'.bid1 has had the game for the
pasf three p;.iid *257,0.00 ;:ttl.
nually. Be.cause. of the othe't bo:w1s,
the .O.range Bo.wl wíll he played at
.nigl;it ,ft.ftet 30 }':e.a.rs ;as a da.y game ..
'NBG recl3ttfly hül $13 millk>il for
th.e ~9:()4-Q5 'Na,Hon~f Collegiate
Athleti@ Assn .. ga¡ti:e~·and last \~eek
entered. a bid £:0.r flm Maticmal Faot~
ball League game8.~ ·\-Vhich some
thro.rJ.gl~tmight .~01)the $13 milli:on Ii

111·a1·:k.

Ofte;s f;np; rl.ífg.csof HJ~g;;,B~;Ui11ií:f~e
lts amr.rm.1C.íhtf:fm1sat Aal:d:e~,..ement,
fvt· .$:u.e:ee8sín the a.él:d ot populrrr
1!ttitslo;,. ~l'i:e)f went t~..11.8. •'lYcri'~ers
.[l;Jl~77' ¡p;i1blli'ShiªT:i51·óf :S4..:a.W:i'.fx.d-:~~~·i11,
. .. . . ·1~·' ' . ·····. ..¿) 'f'lllll"l~~e>n¡gs·1~ ..~: st~USJs~trtu....···...>élr-

eign @otintries.,. 'th~ ¡~i~v·ar~ks.. .grt:J•
has.ed. :cm t:i:ade papecr p>Dlls.oí na
fi.OJ'li+1l pó~.u.laH~t •<ltld ..·p:uhllc 'ñC

G.!311t~'í1'.Q~¡'i·fi)i[é.eUü;¡ '.l'a:d:i:Q axxd '.!'V
l~<drf~tJtt£J,IJ'~~·S;i,'rerolld. :~:ltldsheet mu"'
~Ja sa'.l€1s, :~@Í'Í1.l"tfa.t1hi'ne .1Jl\:l¥S-.,. ~11d 1

:d.thei:· fa:e.t(Jr;S:~mf'füs1.rretl·bx tb:c>se.:
pt.lUs., T0011¡l ~'l':r:i;te.r-a\~·arrl\idnuer,s 1,

i\J\?'~11e G:a£ftu liittJ·d C!iii1'o:le .Krn·g,.
l~~th ·.©:f '\'V~~tO·J~a:.ng~·1 J ''?· ~~:ith
flue· :ft'\\;~¡;111:ds í!\l'.Ptl t.GJI;l· J?'Vfülisb.,
:ea:•-.:~nvavd\Vh:ine.r ill'"ª.8i ~are~etrn.c;;.e1n.s1-
·""·•'l· xc: 'h· ;• .. líi•if.. ·'"i.. . ....'\ 1· ··1· ;,:): ..L•\:.;.l:O .cnn. 1.l:J. • ..l~.tUSit(:';~l\'V-lt. l ..,:;..~\Wll~!'.llt.

'QiJ:~'lr~~<'f~d~bt¢:zi'Xc~hllf:'~tg,~ O.~~-
,.. ·1·· ..pc¡, Í:l:. .. . u . . . ·1... . .•, .1,~. ·~a.,~~an J.>~~·r:rfd!l~.t.>'1I.fl\$ 1ttYe~.t-

~:a.aQ~rlU.Oí·n Vl:-s:na1Eleo:t:r1©.nt.os1
iQ~f:¡j;;,f'.ltr!Q'ktgh tb;e j;):iJJ:e~has;enf &1:~-

')''¢<ff d~h~i)tl1lTs. Siernt G~t1)it.;;i],
along \Vtth Arffetitmn l~ro;1dp¡;¡~'tin:g
l'l;~1:rm1nmu.t Tht>atrPs, whielr pr.e-·
v.li1tth1N thíd in\'es.ted :in VisiiuI, e:ach
1;1ªwe ·I'.ights t<> p~HJ:b<1Sühf> to 2tJ%
O'\VHCTS·ht.p in thc ..1JfÍV;)(é?}}1 owned
01:€.'t::lnnli.<Ps fit.Jn. Vistrnl, ,vf1:ieh s1rp
J;)Hc\5teéhrri'cal equipment tu: :tfae
h!'O'l'.l:d<:>t1s.t iotlusti:y, '~tilluse tfle
I)tneeetls• c>f 'the de1)~ntun.J s.a!0 w
exp.and :snltfS o;f íts lYC\\7 fü1ei;S .of
sdlúl-.stale broadcast .cqnipmen t.

NBC-TV a1lds husiness:: Cnrte1~
P1'nth1cts and 'the General C:ig:ar
Gl'.frp. have .br:b:i1gl1t p.articipatio.ns
..<»Jti nqBG-tv. Garter ¡nirchªse.d sl)ots
irr U nighttime ¡Jrogrr!m~ throtigl 1-
0.ut the fir.st three· qnarfets of U)6:4.
Bnlli.v,~·l'I~.Stauff.er, Colwell:& :Bayle8
is. the ª-.@;ellC.Yfo:r Carter. Geu:eral
C;ígar, thr91txgb 'YO'ttüg ·&: .Rubicam,
hau:gh.t inta severr NB(J.:rrV prime
lime vehicles through Mar. 31.

Frite• rfa~: Price Ülc.f.ease.s rang.
ing from 2'.6% fq mote than 2:9%,
:covermg select~d ..:rv btQadc~s.ting
eJ:aµipmen~, have been anrrennced
by Geüetal Electtic{s Visual :Cam.:

WT FTV STORY IR .. BOARD

I ITI<'N""! ·~tiSWM!""'"'":s.~lcíns.!lJnd,di11ts~re. for. peC)~t~

.

"···W.·····.·.·.·.l.i..· ..º•..·.·..íJ..•...r••..e..•·.··.······t···.··h···..··..·.'.•,····k·,···· ·.·.:ª····· " .. ·d ·'.. ··.·.¡. r.•...e'.d······.. · ·.º·.·.f··.· i.·.t..·.•.!•.
·Y(h.eehn.9 w.trf-ty

ll'l!íst~8'i$~N.CfTl.O:i'!!Jt !1:\íJY hell>
to k!1ow. thl:!t l>ei·ng poor is
very 1.ne.¡¡pens1ve.

wt(t-tv• Whe.el!M
~E! \V.hi!'n 'íJ '$'9i.!therl1 Q:íJI
Sh..e.. .ei:t'h.er . l)~e~ ¥Ji.u ·• 11r

,Y.C)Ur neme, (~ig,hta, Phil

CHANNEL 1'9 WHEELING,
SEVEN .C WEST VIRGINIA



TV MEDIA

Funeral home cited for tv ads

=~~'\-,_' ,._·/:•;A_, .••~•' ' -

Nick Daphne (I), director of the Daphne San Francisco Funeral Service,
shows David M. Sacks, ABC vice president and general manager of
KGO-TV (S.F.), the Citation of Merit he received at recent Houston
meeting of the Preferred Funeral Directors International for TV com
mercials aired on KGO, which organization judged "best ill the nation"

~·

munication Products Div. The new
prices are said to result from in
creased costs of development and
manufacture of the equipment.

New building: KG\V-AM-TV Port
land, Ore., have announced plans to
build a new studio at a cost of
$1 million. The stations' present fa
cilities will be demolished to make
way for a new highway. The new
studio will l)(' completed by Sept. l.

CBS establishes regular auditions:
CBS will soon inaugurate a system
of regular variety auditions to en
courage youth talent trying for a
break in show business. CBS-TV
star Garry Moore is largely respon
sible for cstablíshing the audition
system. To be held in New York,
the auditions will be conducted
by director of talent and castings
Hobert Dale Martin and supervised
by the director of live programing
for New York, Bussell Stoneham.

Inside Hollywood: A 90·minntc spe
cial called Inside>th« Mooio King
dom-1964. will be telecast bv NBC
TV on Mar. 20 ( 9:30-11 p.m.).
Sponsors arc Colgate - Palmolive,
Best Foods Div. of Com Products,

50

and P. Lorillard, all via Lennen &
Newell.

Youthful news: \VTAR -AM -TV
Norfolk has begun a sedes of spe
cial news programs each Sunday
for teenagers in its audience. Teens
from schools in the stations' area
have formed a scholastic non-profit
corporation which will administer
the weekly programs.

PAT CooNEY to KCOP-TV Los
He
of

Angeles as account executive.
was general sales manager
KOVH-TV Sacramento.

DotJCLAs EnWARl)S, CBS news
correspondent, to president of the
Association of Badío-Televísion
News Analysts.

[oux FEncu: to station manager
of the ne'.vly purchased \VONE-TV,
Dayton. He is vice president of
Springfield Television and station
manager of \-VHLP Brattleboro, Vt.
Greenfield, Mass. Keene, N. .H.
JAl\IEsO. :MARLO,vÉto station 1na11-
ager of \VHLP.

VINCENTD. GARRITYto director
and VI('(' president of vVCIU, Chi
eagds first UHF televisión station.
He is vice president of the Metro
politan Sanitary District of Greater
Chicago.

II'

-'~-

$.<!>l.fl'I'! .Ó. p' . . •
OAK.OTA.' ierre • Wálérlilvlh

Huron

You don't have tp fo·nrhle lln:ougl1
a lot of rate cards to blanket the
Sioux Falls-96 County M·atk.et:. ·
One television facility, .KELO
LAND TV,. blankets it all! Üul\
three intercomi.eoted u·a11smitttÜ'í';,,
operating as one station, .give¡¡¡
you full market coverage, more ·
than 284,000 tv houi:es - simul»
taneously ! In fact, so effective i$
KELO-LAND TV as au audience
builder; it .cleiivers 25.7% m.o:re
tv homes than the highest-ratecl
station in Outaha. 31 .7% m:or.e
than Des. Moines' top st}'{tio11,
26.7c.~, more than Duluth's.
Source: ..AJIB .Audience Summaries, N.ov.. í.!}53, 9. a.m,
to midni.ght;.. 7 days a week. This· data submit.fed :ll\S!
estímates, nol ::ex:-attmeasurements. · '

NORTH DAKOTA.

Mdbndge "'
t4: Aberd.een

;•.



:1.r,

• ·Ch'á¡J1 ltfok; m-cl 0t)'.m,p:fo cihatfs!l Mortm1 .M:ar.1-
11faeMm·~h~s. st.arted. a l:O-'week skm D£ ~:12ots
~l~~~A.P'~J.;i;BQ,,;rr\v:&; 1r<1cla;y ~how tu ~nmcide1
with fixe be~.i.nn:ú:ro: Of th wuttel' 01 m ·Jt:. .. • • . • .· . .. ..~ .• ,!;::! . ... . ti!· .. . ... e .•. ......... ...}'..,p .
O~~~~ :in:!~11~hl1tr~k•.•Austría .. :Fr~u~~~.h~i~g
¡pisMd ¡a;na.Mf;l~t~n's'lihatp '$.tiek .an:d.,Cl:tap-¡~s.
~i,flu,th~ li'p balm. pn.áemí~tl. as ·~selectedfor
ns:e1 b~ the U}$.. 01'}'.'mpfo TeamP' Na:tfonal

~ajrare us4n1g .the :sMie them't}..!cget:tey
1:~~mn~t~~~rth~Ne)W~~J!J~~-

• ·C:~r;dr.iceJ~ha"£' ue:w me;di~qir.e:atqr:' 1,n. r~Q:t~1:i,,
~fo¡ :.~·mad~etl~~s:e~vfoeto ·separ.ate !unetfo;nli
M '.mga}á .a:url r~Ai:@ili G,{irdner i1resident: and
:·'k··~!+,-···"'íícw·:r1" E ~1·:01ttlt 'h,.,: · ·:t ,·,,J· 'E t'i!:J.ua,u,JJlµ, ..., . iit.;ie.s . .• . .~'ti:t1~'· ..~s nime.u:. , .a ,·
:I, Bti-~wed:i:1;J.d;~~~t~~i!n th~,~g~:n~~·s· 1~·t
~tl);t\OC~;~~~e. Ih~. n~w w~di'a:. dit~t©t ..jctined
S~,tii~~~:r~s·a :niaíl olerk :i11 l.~sn.The· tollCJWíng

~.,.••.-.~-.7'~-'"''"'"'"'~-~--1'E~L£!NltlO'.U.-R!flD.Ea~ : .
0;f ·11mtero:si ifl.ewa:re w
' . .
~.&·en: a 'bn~r un~11S!:t~:n~?~tk~~~~í~:tJ:nwsM~ ¡rohi, 'I;
~~-:¡~-\""<:~--'' -~.'.-. ':_:-,' _~_,_)1 -_- - --' -"- :-._ .--- --· ' _'º·'.,-- __-'.ii,;,-:~·:''' - - ,.'&~1~U ~s.o iñtld. :It. ;n:it.~~'t:i~~md Bnal~n;~1ir~~ @~-, 1r
gl~í:f1~.El~u::itnwclíd.e:si"' ml'lil x,ad!a and: T'f fi·tn:eib.D;¥er ''.'.'.
~t:Oltlrni\'·~ ·& rG1.h.ss •f1kT~w\".iór~~:.E'ifg ·· "Tib:éis e:n>'~E~ie.l'i:P ffe.•.... ,,;b······ .. ~.+Jl!•.• ·"! ,,· .•tl!f'ij •.. ··:~. ''·"'!/' k
mlIJ.,'tIQQt' 'fil'U.''" : :~J.:S; º'· ~· .."~1'.1'1:··•.w· ·Í'·:•:t':..i~:orí."'.·r· 'fii''l'\~~ft>;.·..1'TI. ···g., .."ñcA,; ;·ii'kiil'~..-.~.::ofí..·~ '.~.:r""""" ""' <&\~,, "!,,.•• ,t!.Jl .•.• - ••.•. »·"'~-l;i<V.•.. .:¡¡ •• ,,,;g; .• ,,,,, ' ÓÓ, •• ,.,,••
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prl!l.iüc.t 'Sb:a~e¡gy.~mm-k,1.iin~, ~f.l~ 1a;Jll; ~~i~. pÍ;R11s~1n:nt 1$
j(lOC;S't '.tb~'~nllidC1l~tpf'a)J.•f.t1s cO.D1¡¥ f~ :iofatm:e"i. b:u~et f~
~¡};¡~.~l!l.tr cln.At·IOO·,r¡;¡¡ ""''t"·""'<fin,@: """."'·ifll"•'l.m· .·,., ' ,.¥.,...~1'. C:"'"'·l"'"' "1 ·-"'~ ...,.,.,.., ~·:·-•.~_,, , OA-,···~"> h~·*""Q-o'\...~~-,.1,.1~,.\,b ,r-~-~: _,P_,. -~··•"'º,,az.a,aa .. ~u""':··~~-'-~ tti1-.~. ,.,,,,..,

Í'ntfilUt:?:E'ttt ~I':li~I "ª.·.·.e;;"l'c ,s •£¡.,,.·! '"'-"·,."~....<V "l'~?.1.·.,;~r"fR"J,'P' "l""'."(:lo,f: n,:..•. 'Y,. '? .• ~""'sst.Q.,t un:"'"' i·r: J.AJ.. '\.¿_g¡J.¿ .a...m"1 .••.
lra:di,e,'S ~ll'~ID"" fflíi.i s:•:•c~i.:01!1.~~(fJ••'i\\is.. ~: ·1a:~t.

'>< ' ~" ,.,.,'J"', .!'ió co~':" ;,i~~i:""'''~:2:":;:·~, .;;~'~
J;li~ m;~;fl;&; ~. ·~"""' E1{'{,1,00
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~tfn~ Dfi:t1l Jáime~, º" WeJ:eh :oi«t1lt;):'.; '~lh-est~T'te;cfh.~1:"
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L-it· ~ ,¡i¡l,,. f'.~.d> ··' ,,,.\J ¡;·b .. . • . •. 't. . 1!. "t. ·.· ,. 11
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NEW MEDIA CHIEF: Earl B. Hotze, ne:wly appointced
head of media department at Ga'rdn:er;sSt. Louis olficl!

year he transferred to the media department,
where he rose to medía group supervisor as
si'gned to major accounts. fa July 1957, Hotze
was named assistant account exec ON the Pet
Milk account, and since January 1959, he bad
been an account exec on Pet until his recent
move from account service to his new post,

• Megen David pours out .heaviest c.atnpaigrt:
Megen David Wilie Corporation has launched
the heaviest radio .•TV-trade adver,tising cam-

MEDIA MEN FLY TO 'ST. L.OUl'S

~~&-<··~

WILL TI{AVEIL: Alt set to leave Ghicago's Prudential
P1la;a on 'ª recent trip tO the s~.Louis; market and KSD
~adío, ate (l.r) Len Mqterti:á, Wade A·dvertising; Bill
Thomas, You;ng & Rubieam; John Robens, Katz·rnan
shepherding the group; G'onl'on .Greifoll, O' ¡Írcy; A. S.,
"'Bud'' Trude, Clinum. K. Frank, Inc.; Olticago Time.
buyer of the Year Lar1ryClayfJo..oi~Kenyo.n & Ecklwri4;
Jdhn Cole and Bill 'B.eyers,Needhám, Louis,& B.rorby¡
and LeoT!fJrd'f{qy, MacMa~.us,.John. & Adams. The C"(JTI·

tingen» was transported ín the ~tatión's oum plane

Tl;MEBUYER'·s.
CORNER,

paign in the· 30-yéár~óld céímp'ª'l'f)ls .histoey,
·Spcitsare. now runtdng on the ABC l\~dio ]l{et:·
wotk ..Ml11ttPclea11nouncements ~teh~'t~g~etl
on news sJ;iowson ap11r.o·ximatelySi.O statio11sH~e
days a week. Daytime slmws are beJng use:d tt:>
reach an audience of wemen, DriYe' will ran
through the Easter holidays ..Hea:Y:yspót ~· iS
being ·us'edfo maj'or markets, atrd will •cónHñ.ú'€l
through the Eas,tet and Passover hóli.da:ys, '!Y
spots· are adjac::entto top-rated shows1 ancl are
plac¡ed to ..reac:h a ma~ audience: throl!gbout the
day as well as durirlg the prime early eveIJ1Úl.g
and late. i:right hours, New radio and TV spots
were preducsd for the company. They mmtmue
the ''Mogen David Time" theme used fa. file
firm's fall campaign. Trade puolicátfon ads. ars
scheduled to begin in.Jreb1rua:J:y.Ageuéy ts E'tl
ward H. Weiss (Chic·a:go}

• Swa»k TV test "exceeded .All expe~ta.tion:s";
Swank's eotty into TV auverfüing be,!~ll~wjfh a
December test .eampaign for tihe.:{iii;:m's· new Jm;l:e
Éast line of men's cosmetics and toilettfes. Min,.
ute spots were·used in the. Los Angeles, Detrcít;
and Atlanta markets. According to a Sw.ank
oflfofai, "The response could net h.a:vebeen bet"
ter, There was a sharp and strstained 1ll?$U.rg.11i in
sales of all Jade East products in the three
areas. We know !bi; sure now that televi~i.oncan
b.e a powerfti] sales stimulant for such pre
ducts." Next month. Swank wfll launch the .heav
íest ad ca:mpátgñ in its history, utílizin.g space
fo national magaaíaes and newsp.aper sup~lre
ments, Because of the snoeess t1f the TV tesJ,
officials of Swank and theu ageney; ~ha:ll:et-·
Rubin (New Yo,,;k),are cui:rent:ly holding meet
ings to consider addin,g other major markets to
Jade East's w program, as well as the possible
use of the medium for sorne of S.wank's several
hundred other products.

TV BUYING A~CTlVlTY
• Lever IJ:ro~.Breeze eight-week campaign of
daytime and fringe minutes, and daytíme and
prlme IDs expected to start early fn Fefa.ntary.
Buyer at Reach McCHnton (New York) is Eu
g,ene Brown.

~ American Tobacco Ta'l'.er¡.tou cigarette· driV:.e
reported set to .start the .B.rstweek ín 'Fébnrtary
for a 26-week run. BBnO CNew York') hu.yet
Barbara Kellner itt.teres1ted.iü ningé minutes;.
~Johnson. & John.so:n's ~1iarnncam~'.aignof da·y
time and fringe minutes set to lm aired el'l',rly
in February for four weeks . .:Bti,yer at 'S&'O~B
(New York} is Jáck :F:ennell.
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~he<Cr.anrHaflrnr uf them all, The
\.Varn:íngi; r.efloect:ed. in a d~pfo ma.il
and cu:ders for ptmi11ds ad~et.tiS'ed
wet.e a.s defi..nJ..te ..as: th~ readi11g on
a the..rrnumeter "f.~k:enfrortr a £;ever-., .h ' lls ... pe.:rs-on ·s. 111op:t 1,

Ja1nb:n:re(l:s "afo...cata'l:G,gue'" .for·
m:a.t ts a. maney-ma'Ker,. ..Advert:ís.ers
are .charged. :on 1áp:,.l. ' ]).et: illquity)
D.ti..s~saiJd the sJ:á'tié!n xea,Ps. the. coiu
mis'sioos ...'The pxt>"gl3~:m.tsª-Ít:ed .e..a;oh
11.igltt 'f~om1p.,m,to .rtríduJ.ghl.

~t'P·aTl.pickings?
11.t theihei~ht or íts pCiptilarÍtlf' in

l~5ii,. the prn~)iam. drnw"mor.e .t:hm1
'Illm.lllfou o~d.eiisfor it.ems ad:veriísed
írt. a si~-'\¥.eeks i~eti:crd ptior to
C:b.tJ:s-.tuíIª'~' Tbere W°'aré' ord·er«s f.()r
~4~1¢·~0plastJ~? iufl~~~blehJ}rs...ªºª
144,xOOOre<JQr.d;s, .te>name· a C:o11p.le..,

.lnters.pe.rs:ed \Vi.th country m'llsia
:are' advert:'is·emeu;ts, ..for table;elo.ths,
{mprfo;t:ed..'\vifh the 1~Jcture •of<~~rlie
Lta~.t ..~il]~r,"'' wlrite'? . le~ the J.\~
hatrtI'1 BibJ.e~qha.by (Jhi0ks and
:even ·tombstom.rs,. \V''C;&:¥·elís.cCI'Wer~
'ed there is ¡g'.!'lld" faxthose rural hUls~
that pe())rlie s~ibo líke toüll t:ry rn·us;i'c
l"f'ke U) 1'+1uy..• ..x·nd alwa.ys, seem t'o
hav1e·rutJuey tQ :make·the pwJihase"'

M.idbrn:d .•.on :the other isídeof.;.th.e·
m:ed..ia. ¥e1:re.e~was 'in a qll'andr)'.~ tao.
The: •agem2¥ au.cl,Bur1g,er were haxr
fog. §i?<il'i.¥fog~afns•,
'The a..ieuj:;;¥, res;r1ovsJble£:ot p~r·~

•sa:i~~rn~~:~;rge~•....f,o .•;g,q, ..... h~t .f~r
b'flsehall iu Ul4'2,, had m~.~¢:ti;¡;~
rt·mm;d-s·Qt :Gindnzyrufi statrmas ('\'\'!Ult
th:e: e.~.~e;ptíoud£ '\'rLW atJtll 'IV'iCk'.Y:,,
the :Q.~H"i1e.í),(;~'if~?s:t~\i'Qp)O!¡;~ j?ON~B.f'-·
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ful stations). \VKRC, Taft Broad
casting Company station, inaugu
rated the bas e b a 11 broadcasts.
\Vhen network commitments inter
fered, Midland moved the account
to \VCPO, the Scripps-Howard sta
tion. The largest audience in Cin
cinnati proper was not enough, so
the broadcasts were moved to
\VSAI in a search for additional
area coverage possible with 5000-
watts. \VKRC, relaxing its network
ties, wooed the baseball account
back for another several-year stay.
Baseball's infectious popularity

began drawing an audience far out
side Cincinnati and M i d la n d
started building a strategic network
of additional stations. Burger sales
boomed, but spotty coverage where
it was needed most sent Midland
officials scouting for a larger sta
tion as the heart of its network.
\VCKY's massive coverage was

the answer.
With the L. B. Wilson station on

its team, the Burger message could
be pounded beyond Youngstown
where the beer firm is pressing
stronger into northern Ohio. Night
time coverage extending from the
Mississippi to the Atlantic and
from Maine to Florida could drive
beyond network coverage into
weak sales spots in North Carolina,
Georgia and Virginia. Alabama,
Kentucky, Ohio, Tennessee, West
Virginia and South Carolina, where
sales were strong, would be satu
rated.

Is it wise to maintain such an ex
tensive network and overlap its
coverage with the signal of a far
more powerful station?
"Our network is made up of

many small stations and there are
blind spots in coverage of Burger
territory," Midland's Koons says:
"It is much like painting a piece

of wood. In many cases, the first
coat doesn't cover sufficiently.
\VCKY is insurance for second
coat coverage, so to speak, within
our network area, and a necessity
beyond network limits," Koons e;
plains.

Midland and \VCKY are confi
dent the station will retain-even
regain - its night time audience.
And, the heavy night baseball
schedule is on their side. \VCKY's
daytime good-music policy will ex
tend into evening hours when no
games are scheduled. Midland will
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also use newspapers in the South to
tell \VCKY's present and former
listeners that their old friend will
now give them baseball, as an ex
tra hedge.
The signing of \VCKY to the

Burger roster is another high point
of the advertising firm's 40-year
career. Midland was founded in
1923 by J. F. Koons Sr. One of its
first accounts was Buckeye Malt.
With the end of prohibition in 1933.,
Midland's malt client began making
beer. Burger retained the agency
and Koons later conceived the idea

ofmixing baseball and beer. lle m). '.\t'fi

it so well the name of his fiün ¡.tn1 M 1
Btirgcr are almost a synony.m f! '1!
baseball in the mídwes], I
Koons got his idea when he sa;t~u atr,

the local enthusiasm for haseb~d ':~rt

when the Reds won the pennant ·£1 .m11

1939 and 1940. ·.~1

Koons scouted the country ,)
baseball announcers. Sorne carne if I
Cincinnati for auditions; othe;r1 :o.I
sent recordings. Each prospect~~r ,ti
baseball announcer was given ,:¡. [ ¡¡,
number and those selecting the m'ií· l,11,
nouncer did not know his narme ,Mt. . I.

Burger Beer's radio coverage for Reds' gamf
Cincinnati's "'CKY signal area, below, is called "second
coat coverage' by Midland's J. F. Koons, Jr. Last year's fi1·st
coat, listed at right, varies only slightly from year
to year. Only confirmed change to date: 'VCKY for 'RC.

t.VCl~Lll.
sfgnnl ar~f:t
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Ir~~~.Yr1m;(!t:~.~1\fi~D~k~.'·.Tl1~'.i{i!il
~w: ~~d 1siignti;dh.h;p, b:~;ek iht.a
t:l~1n£t~J;o.r~;·tb'l!'.I:le; :mo11tlu;:later ...
Hnyt sJ;~;e11t·,g@· y:e:a·rs:In.t.lsr.e ma-
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''b ::aan th·, 'Yank e tJu; ast···;.eº,. ~ e . . -: e . }'In .y,

p;tt~hcdht sc:v('JJ \·V.orld'Seti~ <t,1rd
phl}t~·d' ftn: s.<:fvcn 1najor lca~ttc'
t~;fctn11slxefo:it.G ml'iring 'ín l9i'3~tWl1ilc
s·t:nt w.fth th:c Hrooklyn I):odgcrs•1 his,
lasJ t:e:clm bexfh:i he .h:cgm1n s'péu:ts'
sh:u'\v hrl!Rdc.~Jcst befotc tr.üd
gan5és.
Hit\')htg hea:r.tl of tbe baseball

1 . ·e· ' 'H.nnno:unc<:ff ntnt in 'llleint:rat.r,....oyt
sent in ~n :audl:tfon record.1 took ·a
mm1her and hattea LO.O.O.

Hovt:hás 48 }'éars :ín h<1.sebál1be-
2'3 ot them ÜJ c0nth1uous

s.¢rvice. ~s a b~seb:all anfiouneer for
kfülland and Burger~ Un:likc ID~st

:A'tberts1

ltélJna
;cinahma·tl
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.90'.9 MU
"1220 KC:

Jl:gO:l;léJ·i¥iJ[ll1 ..·~¡~·~.~:
•t ,,, .. 1:~A~~r~tc
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ITU.CK.Y'II,"' .... ,,,,,.,,.,,
II
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Frankfort 149:0 KO
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WKOA•AM

·FM

ll~zard
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l48Q KC.
HlO,]; MC

WVlK~AM
··FM

W:Hlt~'

l.:e;xi'r1g;ton 5"90K.C
:s2:.9 MO
---·--<-'--

'8'40 KC
Wf'(M
WSIP

MaY~ville
Paints.vílle

1.~40KC
149.0 K&

WPl<l'. PibviUe 1240.KC
12~0 KC

woo e
WEKY .Rtchmond

1.24(1 K'.C
138(1 KC

TEl!tl!ll E!StSEE
w·o·o,o :cli~n~oo.o~~. 131,0 KC

'Gre;e nviJle; 14:S.o: KC
. '96.5 MC

wrcw Jób.nso.n 'G:ity 910' .KC
WL:A~ 1450 KC

MorrJs.toY<n
1290 KC

VlRGIR:JA,

Marlon 1OlU KC
93.9 MC

WJL~bA"Nr Be~kle,y. '.~iííKC
Wll~w:.FM 9.9c-5mU·
WHlrS RIJJléfi'!ll.d 14'4:11 K&
rw~~Z'-~M Charleston 950 Ke;

·FM'. 9.:t.s Jv'l'Gí
Vis-,N:t:, H!!rtí"iQ~tl'I! 9~0.•.~~·
,, - - -- - -. . <· ._.,,__ ·--. ----. . . --- -

tW<V'f1W :Lo¡,an l2.9ll Kie;

bn.s<.'lndlsportscaster», he wor.ks for
an r~rd:v~tt.ising <tgcm:y, not .Llw
hnH<.:hal I elub,.

I1oyt, who took to the miko .for
.M:idlánd tw.c1 years nfter the Hc:ds
\-VOü thdt seeend pennant in a row,
hatl to wa.it 19,yc;;tts hcfotc he could
"play'" fo his eighth \iVodd Series.
This time h.e was behind the mike
e~ülingtlle· pfays rather than rrrak
if)g them,

l\ains hdng nut the best in Hoyt.
Whe.n. a game i$ delayed t11e old
pt'.O draws on: a. reservoír of anee
dotes. bigger than the clouds above.
&todes .about Ba.be Ruth, Lou
Gehrig, Ty Cobb, Miller llugg~ns,
John MoGtaYv aud Connie Mack
fl.ow faster than the min.

Puttin;g the old pro and an assist
ant on the air is a big job for an
a.gency. And risíng costs m.ake the
í0b even b'ígget.

Haw does,..an ag.ency with a giant
on its h~tnds operate? How does it
keep costs down1 boost sales, con
tinue to expand and still find time
to handle other aecountsf

It's a mixture of know-how, en
e:rgy oI king-size proportions, and
ability .tostretch dollars a. líttle far
thett. Aidíng Koons are Híehard $,
Bsoshar, víee president and Kath
ryn. B.., Gallagher,, secretary-treasur
er :and three assistants. Koons Sr. fa,
te.tired but still makes í•egµlar ap
pe;)ta11ce:s at the office, which con
s.isfs of a. re:ceptíon: mom and eight
prfvate offices .
Half o'£1a :million~dollar-plus Bur

g:et r~dvettis:ing budget is··.poured
into base.ball Irrtaadcasts, Ñlidland
signs :network .stations, pays líti.e
costs·, baseball broadcastíl)..g rights.
salaxies 0:£ Hoyt ;).nd an assistant,
their ttave:l ·a.ndmeal expenses, pays
the radio engímsers, spot annnunce
ment costs, and s,till makes the ac
eount pay. Network stations are
srg)1ed OO.a fl.e:xible:cest basis that
va.ríes wtth how much good the
baseball broadcasts ·Nill do the ·sta
tion and J3uxg;er,

C'os.ts of maintaining the show
ar.e 1,,5!10%hi'gher than they \,;1ere:
when broadc;)sts sfarte:d.

The net~v01'k llneup for 1964 is
i'n.co.mplete·hut, signing of \VGKY
Í!1t'lic.l:lt.es i.t ·.¡.vill remain in ·íts pres
t1'11f :s1~~.s.t.ateb.oundades •. \VCI(Y's
pm.~erwill he counted on.to ·push
r.reyoud. and. str<:í'tQ!ha11 ad.\:ertísfng
uollar <l.CtOSS> the ea.stern United
:S'tate.s~ •
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~ <·;-·., -~"~''."·'·

Record check changes hands

Egmont Sonderling (r), president of the Sonderling Group, presents $2.1-
million check to William JI. Reuman, president of the Long Island
Broadcasting Corp., completing purchase of WWRL New York and
marking biggest amount ever paid for a Negro Market radio station.
Sonderling has appointed Frank Ward the general manager of WWRL

Richard Moran named
to WIND sales staff
Hichard Moran has been appointed
to the sales staff of \VIND Radio,
Chicago. xlost
recently assist
ant sales man
ager at\ VHEN
TV, Syracuse
for two years,
Moran was pre
viously with
CBS Films, the
first year in
Chicago and
s u e e e e d in g Moran
three in New York. Moran's first
employer out of college was D'arcy
Advertising in St. Louis, where he
worked for two years as a field rep
resentative. The announcement was
made by Don Frost, sales manager
of the Group \V station.

RADIO MEDIA NOTES

Local franchises: Eight radio sta
tions are latest to sign local fran
chises for the 196~ Miss Tceiuuu:

5G

America competition: \VF\VB Los
Angeles, KE\VB San Francisco,
KD\VB Minneapolis, \VLEE Rich
mond, KONO San Antonio, \VFUN
Miami, \VIL St. Louis, and KXOA
Sacramento. They will conduct a
Miss Teenage Hometown compe
tition and pageant, with the nation
al coronation to be telecast in No
vember on CBS.

Station sale: \\1JAB \Vestbrook
Portland, l\le., was sold for $140,-
000 to Howard Green, Harlan
Murrelle, Myron LaBarr, Donald
Simmons, Albert Theetge, and
John Stethers, The first three ars
associated in the ownership of
\VOND Pleasantville, N. J.,
\Vl\'IGivI (FlVI) Atlantic City, and
\VENY Elmira, N. Y. The others
arc Pennsylvania businessmen.
\VJAB's former owner is jacoh
Agger. Broker was Blackburn &
Co.

\Viii cite creative, cultural contri
butions: \VLIB Ne\V York, plans its
l Ith annual "Festival and Salute to
Negro Performing Artists" for Feb.
8 at Carnegie Hall. The entire pro-

ceedings will be aired live fr;c1~
3-6 p.m, as a public service, I;)J:';~·
empting all commercial mess,a¡~
normally scheduled for those hf:)tiltl~
Designe<l to highlight contr.ihntro:ttl
Negro artists have made to tlall!
American heritage, the festival cli
maxes Negro National l-Iist(J,t~I,
Week. I

Micl·~est station sales: limn¡\\~~
Landis, brokerage firm, repo;r~~'
two recent transactions. \VOll~
(AM & FlVI),Alton, UL, was sold.l.>s~
Edward N. Palen to Richard n..,
Gillespie, for $210,000. GilleSili~
recently sold \VGHN Gr;:ttXm;
Haven, Mich. In Beloit, \Vís,.;01¡I
Howard Miller Enterprises & Ccn:1~l.'
sultants sold \VGEZ to Ray Gran~,¡..
die of Green Bay for $14.5,000.

.-s:,

Sells Oregon. station: \Villamett.··~.:¡1t..J5.
Val1.ey Radio sold its KLOO, Cor· f
vallis, to Mr. and Mrs. Hobel'i~
Houglum for $76,875 cash, wítfa
Hamilton - Landis handling th~ ~Kl
transaction. \ Víllamette is owned
by Mr. and Mrs. William C. Huz- ¡¡¡
ley. Hougltlum is employed <tspr.él" :
gram director of KGUN, Euger¡~ 'lKi

Station in question operates with Nn
250 watts, fulltime, on 1340 kc. ·Ru

¡

Adels FM: \VVIP-AM .Mt. Kisco,, rlGE

N. Y., has been .granted an FM H~·:\íi
cense by the FCC. · 1

New FM station: KSEA (FM) lm:s
begun operating in San Diego;,
simulcasting with síster-station
KSON-A~1. The FM outlet is of!
97.3 me.

LLOYD\VEBB to general marrages
of \VVON Chicago.

PAUL EDwARDSto station man- 1
ager of \VINF Hartford, Conn. 1'~

ANTHONYSouP10s to vice presl- .·]
dent-finance for Profit Research, I
Inc., broadcast-oriented publishint,,.~; Ill
house. HERMAN l\IAXWELLto vice; '
president of the broadcasting di~ "
vision.

\V. S. l\foRGAN has resigned as
manager of KLlF Dallas.

L.\.WRENCEKRASNERto the sales
staff of KGLM and KBIG Los An
geles. He was with KCOP-TV
there.

BoB S1LYERl\1ANto sales account
executive for \VBFM-FM Ne~v
York. He was formed y station man
ager of \VTFM New York.
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Tl1ei ~nfoxn1:at.i01l lísteJl bo:l0w was. f:nadvorteutly :omitted frmn
~pol'Ist>i'stece;ñt 196]}l'e·t~<>rt~ü.TV ptrbJ'.k1 alforrs pMgr:aroiog.

'thtre· ~£t~H.. :~0:1.u~sij,• tte~r~lif:O•expkJin: ¡1toli·
~·pµ•~lfo, 'ffnéL 'te¡¡.t:::ik:e ·ft 's.t.and .. fo. :this ar:crn;,there
.,·.•. .•. ' ii •• "'1··· • b'b·~t:c(p:alúoufo eü1t0rta·rz.iu,~·•!Y ·roaclca:sters,amt

thé: lísi 'px~b:áb.l'f, \yJJI ¢DLl'tiüue .t~·grihv·in the years ahead ..A.s
·f':'t ~Ir f' :·li't>""'s '~'futh~e ~u.M"c:i1riterest~·the :SPONSOR r .J:Ort. !;J. 'cl~."~. e•Ln. . . . {J .. ! , .. . ··~.. . ... . . .. . e} ,
.~Qvermg J~¥~gr.mns;airecl n~e·r ~1or:1e·.:r~·arp;ei;'i:ocl·~í:lding last
~e;p;te.n:lb~r~painted :up the fact that· a g:i:e.at number of TV
statfoos. ttt~:i:ngáged t1:i ~u.ntínuiogpubli~ affairs se-des as weU
~·s. .1;ne.,fi1-e Ti'.f'.e.d'.l"'amcs·•~ • :@" ••... . ••••.,.,,,_ •• ~· ., :erd... .. ..

1.l!d iaJ1.a·pqJ i~, I od la.O";t1
WFS M (JSddtnríalizing}
FnBQUENt:.Y : .tlt rea times da ii.y
:PXlEPAIU:lP nY :. editorial researc/z-

lJif' (lftd tl.).]~~tBr
tlri:LI'VEHEU nY: netvs mx:i1wger
.~LE.'.fHOns·us·Itn:. vide.O.la.pe

S.t. l.cDYJs. Nlirss~ur.i
K'.;MO~· T'1 '(Edítor.iali zing )
FirnQUENC.Y..: weekly·
PREBAnED ).~&: Steve Fenlf!e'!;s,

1na•n.t'l.'}5.er oJ 11ews and pul"Jlic
crffaíts

ÚEL:tVEBEO..BY: Gene \Vilkey, oice
~residentf°"r CBS .Televisión
S.ttJ.tio~artcl genet·al 7rt(;fna.ger

MEni.aps usso: Uve, video, film

S~t:. Ceµ"fl :w;/lchey
rw,4 Rus:; 'OhtfJ ,<¥f 1lT<er¥.0;¡1iitl~

1(1~-

LJc:E:N1~:1t1:. "'· fit•...lftrJff(J. f1.@wf.1i.
,1VE';t:W.:<Yi!~'~,Jl¡Bl~·•ff/'f!'
l\l:fí.trR:i:f$'t;S'lSt!TJ~l'J.~Jl''i31Jiry

11
1Jt·;.;~~ifl1Wi~).~.1~,\Ni·i:G.fEÍ!t.,;'.=~r.t1·v..Jl:m1I I ... ... . . . .... .

.I .~~A1Rll$1!~1,.r:~!i'S;''tJ.lJ;Jíll 1m11?1J·i:~ 't;l !:
.J!;'n,t!Ui,1(~1.A.i4~i.i!Si'Kj1~

.Fllntecl .doctifíléil:tar:y ma ~lí);sou.rí's .93,year-ol.d residence for
go\lefhor:s, Q·OÍlid:uct~dby the stqte's H't~:tlmlY ~ln;..John 1\1.
Dªlt!'nl• $pousm:: UIJim), Elei-.:trtc. 3U mirn1tes (2.217.;93).

F'ocus: pp 'Gra.ee a'.tm1br.y; singer and n<1th1e·of St. Lop,is 'Vho
lrn~ :acb'ü::-veils.u.c.cess ,<f:t h<m1e a.1Jd gJ;iro~IcL SpoJ1sor: Unim1
:Electri:C. •60t1:1fü11tes1(4·l8·ñ~).

:.;--~-··-·-------··-~~ -_- - -

Filmed. tel~od: on th.e gr.owth of Washingt'0:n V.nh:ersity. Not
'll·•na11ri.ble fur sp.<.lüsurship .. :Ho minutes (12-t27-!J2).

TWO'-part.series. on the CJtristian faith, writteo and n.arrated
news tlitecto.t. Spencer Allen. 'Par.t one filmed locally, the

other in Ro1ñé. Nen a:vaJlaWe for :Sponsorship .. 30 minutes
f.9~~(:)'.;{i~)'ü~l0-6.21.

"'· Made: ·aoollr:dJlt!' Y:'!J other cr;ta
t:irms:.

GROST o·r· MIDWAY

lJo·etJ.hléntar.y 0:11 .~ubail .tefogee fittt1iiies JloWit to St...Louis
tp. :resettled, ™ºt ttv~tllable fo.r :sponsorship. 30 minutes
Cll-14 .•f:l~lél·2'-~-'·u~')í,

'"'-' c•c -- •· - ~--

~BI ·nu;N.['tfJtllUE.O'T

Ilis..c..p,ssio.tr¡:>;to,grá'.riJ(i¡oalingwith Ioeal prnhlems. and .c.onlro·
¥ersteli\, Ngt -avu'ílti..bJe Íor s.p.ons0.i;ship., 30 n:rinµtes (weekly).

P.eb.¡i,te ín whi.c.h a,.l;l eá!!!dí€l'á.füs 'H.l.tCoNérnot of Texas p.at
ti:c.i.p!l\ted"N.0t: <J:Vai)ahleÍ{:)r s:¡.?:0nsorsh.ip:.60. minutes (11-62).

.l?]l,ii;el rlJJ:s(i:JtS~ÍOá'.\b~·leádi'tlW eGtu.c.at.o.rs in area. dealing with
tf:ie prcy'bleJ.lJs 'fo•eing'ob1ld,ren t~clay.• Not iwailab:le ·for 'sp.on-
s.orsh!);r.30·mintl;tes (~·"'Q.$).

------, -
l1íi'st@rY qf t-he l1t1 \Y.©Fth-.DaH11& áítp.d.tts and hoth sides .o£
{fae l~o-a.l ,a:fa:pqrt eo'n~).'.o'Yersy.. Not spousote.d, so íiltnütés{7-~a% ·· · ·

l> to ot.b~t :s.ta-
Il~p:fo.r:eél <lll PPl!l.$~sqf tl'le pro.í,eet m1d offered reasons for
~tnrl~y~¡¡hrstth~~r()ie.c.t,~qt <]l.r.¡¡í}¡¡;hfe f~r spenso.rs.hip. (:'?..-:.@.$).
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All buying. All broadcast buying. That's SPONSOR, from stern to its stern ma.stet o.f
an editorial P.olicy which bars everythin·g.else. What does the edjtofi;a.JliJ..oficy let JM~·

.. .. , ,..,.,. •·..

The urgent top-of-the-news; the deep significance thereof; trends u.p:en d;aw.nifthic:fi
buyers should be climbing on or jumping off of: incisiv;e v·ie•Wso;f"tlté, fu.tuee. l~~'ul~.;
Vital, fast-paced enrichment tor the buying mix.,.n1a·t1re·~ervotrof tur:ml).u1<\n1dturr'.t:rc-·
over in back of the buyer's mind, into which h~stirs fre•S:hnu·m&·~rs·a.n.d.a\rails~o
come up With the best possible,buy ..No waste for buyers in 5..p:gN l·DR, tFl:eJ f1tf;).'ád.
cast ideaweekly that is all-meat fo,r adverti:se.rjsítoo ..55·5F1iJthAv.f~JUJe,"New•'J:ttf~l11

' '" '·

Telephone: 212 MUrrayhlll 7..·soso.

THE ONLY
PART OF
SPONSOR
THAT'S
NOT ABOUT
BUYING
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:bl\,IJNtil!Ef:) l9a4 ~'\ti.thá
']. . 't.. .····· ··.·.·. .• ••

, ;~ tt7s1 t1an~t\;~!S)·..líla'J!Jt .t~~i@J.);"
'ii'l a:d~.e.tti·~~r ~.ll1:t:~ª"Bl~ 'hª'W~ b~en·

~b:t:~~JI r~t!!.;f\ts wtffa :fhe;
a:n. d!zn•11rJri·e.~f .. . Jilrn

L~~~ byf Ja.ck Dt7!.u:gla~-~.BS:
,i'.h:t~Is-'1¡¡r~{'R&ik· trtak: st~~k..of l'ts
·.ra~:1s!alEJs1 •aett~ilt~. T1;J,e r:~s[J.JrnJ:tt
"t- ··· ··1· · Íi' · · ···· · iE .. ,;J • • ..:¡,.. •.••

~Íll\f¡; ;t)};n :tJtei ~íllPet:(t;!I·· ª~[i'.t11'f.~$~;>.·ªlJ:Ve
!~ii,. . :O·~~~l~~~~~~~$.;;:as~ta
ilililt~~~~~. :[n .ll~©tl,,CIRS .Filrn1s1:

:1; :l:laéked xrp ci~m ;milll~ñ fo
st~í'tln :sál~silf J/;&,'fj~ (i;ttn~ 'f'l:ll
r~~l!l1!1r~JJ;l'ft~. lJ·.5'Eftl p~·ím~ril;11 'a,'$
·,~~Itt'·"'~~e·ttítJg'.bl~i"4kt~:·~µ~f~ªr,:i:i-

tt; .L·am:n:~l~ R :tb:trd [J:r.a:éhtc:t1nn-
.J'~~ '1· .. ¡ .... ·1·· ·£·· ..··:1,... Vi~¡;fl ;>::U,i:L12JXL >CJ~f\C!'GI :O; . fai'G! út:l/lfl:tl:t;(J'

,, caxJ:.~©1fis.e:tíe.si,hretk1~.stJ~ü.:Ded
~ífü ,~:t:éns1~£í•H1~~íñ 10.'J}gd.:ti·~ts,

IE'.>··1·.J;J T!/J · ., ···· El· :J.'1.... '•• 1':'.t'l..i'! "':;/,1ff;~'/Jf'J/ti.i•i!g;ff;t)11f:'(;;t;tt~:5 <l:tnDp:~
!i'.:l~fr,.{fTll·\··n.tii1itl:.s~des... tg NJ~C.:'T'f :Eor~ -- " =--'~.JS;'{:tt·-~-,-''.°.•"-·*' ' - ',',.,._ - - ,.,,,,~_]

~ ,.~~t~rda:~"'mur]l'fllg;s;pm'.l:5.©.t~:d.ñ.et-·
•w.m:li.. iSª(t;);t. .

'n' '•k .·· ,;1 · ·· ·····1 ·ill @o'' .ú:izst.r:ü:tU.i~~º'ª· :t:~t~..~r ·~'4· p:1:•Q'-
s}e1t:iecs,, dulti~~ :írr ~s

1.• r .·•· .• ·¡lt •1·,' •· ,;;· ,.,. ! ··•· . •1~~1' ~s jQ ' lfl;J:lg.µa,g~B.~,tQ TN!' .OIJ.:S.~·' . ;{'.• . ...
1t~ill~;;$·:i~ .I'.CJ:r·ei'¡.~ne.crnri;tr:ie.s..,.bG~,m~·

SR11e·s..·.' t..º .f.~.1.:e.·'B·.·..··"'.;.".•..•......·..··.t..·. ~*?·fi··""'..·'.'.""'..·.·.·.a···.B.'.~.'·.:·) ' , . i' •··U • " ' ' ' ~-~-,I;-, , '¥'.\f• A -·~);-,"'1 , ' '~-- ,, -:·

s Jfua~ t:.01 fu:s··t~:ll ;~tl:!:'P~él'.tec;l
;,e'~l,({l\l~metll't'.P k~~t>,'tr~~~,.

' ;Ú' .. i •.. ,.'j,.. ,j" i ·' i ,• •• • • ·\..¡' ,l, .··:.. ' i
,j( 112!1.~J~"'kli~~ t1!1},,,1.fit. J:'lUbl LSll:lU.g

to: twb.::rde a: 11'.n:e Q;f

'b:@;fiks ~n 'Br'ila.Í'ú~plil'S'
'1\>ict'h111shln~:ief!lc~f.txr ~~~ks. ibª;se"d

o.u T'he. Oefitndets'" Gt1nsr11ake,
'f:Iacµe: Gtt:ii, 'an.d other CBS l7'ílm$.
:r.~p;petl Pl'opei'f.ies íu Dertr,tiai:k.,
J~pa.n1;1;1)Jd Holland.
. •• 'Opened up new cxverReas.mar
~.ets whteh i:ead. like an Amedeaa
E'~¡)ress' 1tiítetál'y .•....Qyprus,. E:enyaJ
M~!Jf·ª·· füer:t:~ L.eofü~, TJ.'inidacl,
lI~ancla~.Talw.:a;n and éhile. Aµdf
t1£Jnally;.·~est Gerrnany~s new sec
.and xrehvmk, .ZDF, became á sx1h
s~tibel' Fur news :and public •affa:i.rs
¿iwo~~s.

• Reversed the U.'S.~to"'o\l'etseas
1syudLeacU01t ·tteüd wít.h s<Jfos of £.he
cC;;l'fí'!l!dí~rr Jrt;.rt\l¡J, fütJ.~terSh<fJw f..o .sla.
:éitrn.:s ·in A.ustralia , •.. and the sale
of an ho.ur-lo11g drama spe:efal ¡1)'ra
•dxi:éed. by T6kyn Bt.oadc.a:sting ·s~'s
ftem to C:atrádiá's: CBCJ-:T·~...

])·t,gg;es.noted tha.f, 'irt ¡:gtJS., do-
t .. i ···J'!····· ' "'' •¡, .·.... ..J. ·d· · ..• ..J' 't''[f:tes. \e s:a es ·. ex~ee~e . ,J;~J;evrnrnn¡¡

by .IID%.." ~s a pnstcdp.t,. d0;mestl.c
sa.Ies' cib:fe£ Jim V1crory ·tciilid
~J?u.Ns~B:,:·'HCB~F.ilro:s ean ·e.as:ílY be
•QoinsídJ;itedas 'li?eing h1 the tO;íj· thx.e.e
il,rw.s 'in .dq10@sti¢· :s.¥1lti.iqfl.'tí.ort for
the pasf sev~m •)re:a:r.;."• •

4 Sta~ rating data
Fo.Ur &t·at Dístrfüutiort Corp. ha:s
innugnra:t:ed a: rrew Sefvice tel, pro
vidn agency media and research
execntfves with new market~by
matket rating :da.ta en its éight off~
J'le'fwatk Th~new campaigrt,
whi:gb wiU serve ~e top 50 ag~n,
.; • ·a·d' · ·V .ci . 'c1el>', is.. :m acre itran: to .v aur ~tar s

p.D1icy of f.urni·shingi rátiug data. to
statiotls a.nd reps, ·

Len: Ffoeston·e, "Yice president
a d ·, ~ 1 ·~··· er of fb dis~i"'~.n: gen€ra m:auag: .. . . .. ... e . "...
butio:n tifltl¡ "Thi;s ~ra;S's..;n:mts
apptoadh .~h.oul<;lpro¥e tcihe a, great
:a'S&et &tati12>H"Smtd station :teps

:;ce i'.t th~~:~::~::,ªt~!
wttb wh:i~ evi;dua:.té Faur fü:ar
,5erms, and. which we hope ·will
iStil:n ulat~ th.e arlverlise'í.S: t\l:! ;_our.•
¢'ha·s~ Clf1 t'fués.e &!tows.:''

MC..A T'V names. Saltman
eflr"t ..of adve:ttlsing
MCA .···T",··.·Lttl,11us appnh1ted ..Slr:t>l
clon A. Std.trrurr1 m.l:vertising pro-
motion dire..ctnr fim the eompany.
S:ü.Hm\.1J1's axea of resBonsihi.lit:y will
he ~tll n.atio11al ttnd Irrtemsutíunal
advertising" publicity, and resnareh
of syndicated pr.operties. Salt1n:;t11
comes to MCA. ftPfh. the Starer
'.81'ú<ldcasti11g) station,. WJ'1V-TV,
Cleveland where he served for
three ye.ar:s fo :a similar capacity.
Prior tu that, he was pro.moti.on re~
search directOr .of '\VHZTV, Boston,
and s:aks promotion cnordirrator for
th.e Gillette S.afutyBazar Co ..

7 A.rt,s pj)( to 3 o-o's
Seven Arls Assoc.,, which recently
s.old its new ..215-featute Universal
p.ªckag,e to four CBS o\vrte.dTV sta
tipns, has anrt.Qlmced further sales
of the .. films to three ABC-'owncd
statí:ons:, KA.BC-TV .Les Angelesi
KG.O-TV San Frandseo; and
WX.YZ-TV Detroit.
Among the: titles irt th~.Untveesal

}cJost-'50. ·pack~ge..are lttagnifi~ent
Obses.sirm.;Th~ Glenn .Mill.€rSt.O.lilJ,
and Tiie .F'a.t Gotmtt'l¡J.. Th.e fonr
GBS sta:tiorís:which purchased the
~a~kage <rte· ~NCBS-TVNew York;
WOAU~TV }i>hifadelphi:a~'1VBBM
'f\l .Qhieagp, KM'<JX-TV St...Lorris.

Canadian ñrm .'Qrgjamzed: A new
Canadi1an TV' program dis.ttíbutfon
firm, Ralph(]. Ellis Enterprises~ has
qpene:d. Jn. Torortto. In addition to
filmed pro.graming,. the new Brrn
will de.ve.lop and dístrl.bute live and
taped shows·für both i'·adio a.nd rv.
Offi!i'.tes.' are at ,22: fr<wt St. vvest.

N:enr pro.)e.c.t: llill .Burrud Entet
l;>:rÍses,has conclud.ed arr:angemertts
~Vith the U~S. :c>efens.eDept, and
'the.Air F't'.r1r~eto·co.~produce .a series·
o£ one..bour color 'Specials; call&J:d

E'.rea.kth rough.
Etrib.assy henore(l: Embassy Píe
flj.r.es hit;s: won a Certiffoate uf Spe
.cial Merit :from the .Printing Ind.us,.
fries of Métmp.olitan New Ynrk for
it:s Chauné.l Se.l;r:t.<ft.or, a: rperchandis
in.g brbchure pr.eparnc:l fox its pm
gt}trp ,~>'tfeature' films for tv.
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STATION REPRESENTATIVES

Eastman hails return
to radio drama, soap.s

T Ex YEARS from now, every major
city in the U.S. will have two ra

dio stations which are totally pro
gramed with a variety of dramatic
fare.

Predicting the return of drama,
Robert E. Eastman told the Athens,
Georgia Radio and Television Insti
tute that whereas the move will .re
quire "a very substantial investment,"
it will he a good one because it is
eagerly desired by the public.

"Radio doesn't need revival of
the old soap operas and the old
shows," he continued. "\Ve should
not dig back into the archives for
the old, but rather set our sights on
the new, modern, and vital fulfill
ment of the appetite for a new clra
matic product. The revival of dra
ma in radio should capitalize on the
proven factors of block programing
and consistency. The Ian Fleming
type of fantasy will be part of it.
Romance, adventure, the Peace
Corps, the city hospital-the Wash
ington scene, a la "Advise and Con
sent."

The continued cliff hanger is out,
as far as Eastman's programing
crystal ball goes. Instead, there will
be a full episode each day, with a
carry-over of the same cast of char
acters.

Creation of the new dramatic
format is the radio industry's big
creative challenge, according to
Eastman, whose topic was "Cre
ative Selling." Drama won't replace
music and news on radio, but rather
"bringing the total dramatic format
hack into radio will add power and
greater appreciation for the other
format as well."

Eastman outlined for the state
broadcasters how the creative sell
ing approach works at his shop.
Basically, he summed up creative
selling in six words - hard work,
lone; hours, imagination, and guts.
"Anything else to be said on the
subjectis pure embroidery," he said.

GO

His staff has brainstormed such cre
ative ideas as the Holly Hayes sales
plan, the Eastman Network, Hallo
ween and Valentine Spectaculars,
a Springtime Showcase for Mother's
Day, a Father's Day Bonanza, and
the Eastern Extravaganza Sales
Plan, the Buy It from Backus Sales
Plan (to bring back personalized
salesmanship by a star).

Stressing that "every salesman
and every sales organization in
every field of selling must always
have something cooking to help de
velop future business," Eastman
concluded: "What we are attempt
ing to do is to package and drama
tize, all in one, the type of commer
cial schedule, promotional tie-in,
merchandising, and promotion link
ed to an event or a personality
which will be more meaningful to
both the advertiser and the public
than just the usual so many spots,
so many rating points for so much
money type of supplementary use
of the spot radio medium." •

Edward Petry & Co.
opens Phila. office
On February 1, Edward Petry.& Co.
will open an office in Philadelphia,
bringing the number of offices
which the representative firm main
tains up to ten. The office will be
managed by Jack Duffy, Petry ra
dio salesman in New York for three
years. Previously, for two years, he
was a radio time salesman for
George P. Hollingbery, and from

Duffy Carmine

1956 to 1859 was. ~n. radvcrti~if¡');m
salesman for the Philri~lelplz;~
qufrer. In addition to his ctSi~~
management responsibilities, D·~
will serve as radio sales manu~m.
James H. Carmine, Jr. will be t~le~
vision sales manager. He c01ñeS: tt:J
the Petry Co. from \VRCV, PbiJ'~:
delphía, where he was looal Sl!llilT~ 11
ma.naget. Before Joining the ·stai
tion, he was advertising and S·~Ü~$;:
promotion manager of Philco. Q,ir~t
tributors. Before that, he was ;
sales representative and merchars
dising dír. of \VPTZ, Philadclphira;,

STATION REP NOTES

Opens Atlanta office: Tico Entfl1l1.
prises, which sells the radio ·Sf~;•
tions owned and operated by ¡, :
Olin Tice, Jr., .has expanded intrl
the southeast with a sales office ;é£'.t·
1371 Peachtree Street, NE, Atlanta.•
It also operates out of New Yotk:,
The new office is managed by J~i
E. Morris, assistant to the presidenf
and national sales manager. Sta·" ·.
tions include \,VEET, Richm.m1d.~.
\VCAY, Columbia, S. C.; \VKTC¿
Charlotte; and \VGY\V, Knoxville.
Other stations may be added soon. '

Richer adds two: KFOG San Fta11~.
cisco, and \VNMP Chica.gol hav~'
both joined Robert Richer Repte•
sentatives, which specializes in
"quality-programed!' radio stations
in the top 50 markets. KFOG is
owned by Kaiser Industries arid is'"
according to Richer, first place in
the San Francisco Fl\I. market ..
\VNMP is owned by Otto S.emrow,
Chicago's postmaster, managed by
Bennett O. Scott, former sales man
ager of \VIND. Other stations
changíng representatives rnclude
KLTV Tyler, Tex., which appointed
Avery-Knodel. Statiou is a primary
NBG affiliate and carries other net.
works on .a per-program b<t,sis¡
\VAFG-TV Huntsville, to Jack
Masla. Call letters will soon be:
changed to '\VAAY-TV. Statioü is
an ABC TV 11ffiliate; \VAlV (FMJ
Indianapolis, appointed Frederick
\V. Smít11.

Adels office: C. K..Beaver & Assoc,
has opened its third branch office.,
at 1708 Danghn Bldg., Dallas. Jack
Riley, formerly of Glenn Adv.,. will
head the Beaver office.
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** .At NAB_'s "11ttle head.quarters" .in M:i,,ami:
Tb'eNAB TVCode B:eviewBoar d rras de-cíd~d to Laave the olgarette ad,ve;r..,

t í s í ng ¡;.»roblemto the manufacturers: sel:f-·regtl.lat.ion :i,~:n.():W t,he mMJal,U;t?
tur.er "s primary responsibility. MeetH1.g•at Miami last W:e:ék, t:he :éo:a~
Boar-d decided that the broadcaster role has peen reduc~d, sti.J,,1 fU.J;>tJ:ier-·
because· ".another new eLemeert has been introduGed inta an álreaa.y ªº11\Pli
cated situation by proposed regulations for .cigarette. advertis:i,,:n~ by ·tJ:;r.e
Federal T:rad.e Co·~i::;sion. These proposals h.ave E!lade:tt in:qtraé:t:.ical :for
the Code Review Board to attempt to develop detaile~d standard·s Qf cd:g~t_>·.
ette advertising pFactic:e at this t:i,me. All p;ersons Will, G:»f ab:ur:fte,t J;')e
bound by any trade comnrías ton regulations which máyültima.\te,ly be·a·do~pte'a.~

"Any rrew federal regulation:s ,pe:rtainj:n_g to ci~ar~rtte -~dV-'·iiJ1ttlsitl..~
should he impartial.ly administered wi.th respect. to .all advertising, me·d.ia•."

However, pending final rules to. come .frotl.1the F.TC, tl:re TV Co:ct~.Jroa.x:d
recommends broadcáster pr ecaut.t.cns against ái;~are:~t,e adv·é'l:'t.ísin~~·wttb
special appeal to the young on SQcial or heal th grounds. Als~ r.e:qo1;i:11ijl~~de~l,.;
a special commi.tte of TV and .Radio. Code mem'bers t,<:>suggé'st new provlst<:>n.s
to match g'over-nmerrt and other deve.Lopmerrta in cigar:et.t,.e a;dver·tising.c•

The s t.at enrent,was approved una.I'limously bY the ni:ne ...•E!lenth·erT~_lte'vtist~Jj
Code Review Board made up or chairman William D. Pábst, KTVl;J, ·@:ék'.l.ant't-.S:an
Francisco; Roger w. Clipp, Tr.iangle StatiQns, Phllad.elphí:a.; iall'>ert v¡;~
Fergus·on, WT.RF-TV,Whe.eling; Ernest Lee Jáhncke., Jr~, N.Bil NewYork;· Uóú~la5
L. Manship, WBRZ,Baton Rouge; J9se.ph H. Rean:J..,. CBS N:ew Yor~; L~WP6l!l·.~:e.s.
Rogers II, 'Taft Broadcasting Go., Cincinnati; Alfred R~ Schneider, A]{;.N.ew
York, and George B. Storer, Storer Broadc,asting Co., Miami.

** In ~he piggybáck c1ontroversy, the NABTVCode Review Bt·Hird:t'ecoIIlllté.nd-'. ' ' .. ··- . - .,,,

ed tightening r-es t r-í.atí.cns on E;fggyba<ik commer:c:IaJs" anll. l:imit:I..n:g
the number or consecutive s·12ot~iiq prime time. pro.gr:aming.

The NABTelevision Eoard will sa:y ye.s or no tQ' t.h:ese pr1opo:ea:ls at its·
Jan •. 29 meeting. in Sarasota, Fla.

NABGode AuthQrity Director Howard H. B'ell, c.hie·r p1top,o;nent,ó:f t.llce
piggyback out.back , sa.í d the action would ease the pic;ture o.t ove:r~o®lJ.e;r-·••.
c:i,a;.lization on TV. The proposed amendment wo.uld count plggyhac:k.s {multi.ple
product) announcements as two, unl.eas they are :s:Qwell b:Iende-~ 'ais to ~PtHrar
as one. "integrated" ccmer-cra L to the viewer •..Adjaceht pigg-:y"hack$within
a prog.tam would be barred--otherwise, such 0:·<9'U.bleél:AAounc·eme:n.t·sw.o:uld
add up to four, says Bell. ·Quadruples. aré alreády oüt.lawed. by th ..e Co,(i{e fa:i
non-prime time. Bell, in his maí den spe(!)Qhas co-di:recto.r, urged strong,er
public Image :f.or Gode, more :financial süppo.rt '· strie:ter en.:e·ore~nient.

Pr-es.errt TVCode interpretations allow 11Jultip.le pro:duc'ts of t.he same
advertiser-or related products o·f ditrerent ad:v1e·rtis.e:rs--to be ~o-ufl't'ed.c
as a single commercial. Open battle betwe;en Proe:ter &: Gamble and Hel1e:I:le.
Curtis ove:r the use of multi-p.roduet coininerclal,s re.f·lects irrdu·s.try-w.id/e
division on the good and bad .of the new plggyback pro·pósál ...Many claim th·a.t
interpre·tive problems make the :l.dea imp:r.acticral an the :face· o:f i:ti ~-and un.
fair to smal Ler-advertisers who rely on present plg~yb'ao.k rules .or ·:i:n'f.;er
pr-etations.
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b .., 'd '''d .• d. i;.is1rress,, r.e.treQhon., e..uc€'1t1oní e:in 1n..us-
·tr~. Few st:otions,,we :áre, táld, dominate
theif: mPrka'.ts ets do we in WCTV-lsnd, but
you probdloTy have yo1;.1rown :figures to
pr:ov.e this!
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"FEDERICO,
PRINCE

OF URBINO"
/,y Fcdcri,» Harocri 1n1c<

flflÍ11tu/ in J(J(J,), ulrcn tire
youn¡.: l'rinre was JHmontlis
old, \ut1'1/ for its lwa111((11/
colors find 111wjfl•c/f'd rhurm ~
•·Fn/r•rir-o,. represents a rc
action auain»! tlu- :..tvlizrd
1u11/ riJ.!id rlrsiun» n{ the
Rcnaí.s.wT11tT, and irrjl111·ur·t•d
such later master» as Rubens
miff I rm Dvl»,

'Courtesy of The Detroit Insütúte ofA.rls

in ctclase by itself
Masterpiece - exceptional skill, far-reacht1zgvalues. This is the C]J•altty
of WW] radio-television service-in entertainment, news, sports, information,
and public affairs programming. The results ate impressive-in audience loyalty
and community stature, and in
sales impact for the advertiser
on \V\VJ Radio and Television. THE NEWS STATIONS

Owned and Operated by The Detroít News • Affíliated with NSC • National Representatives: Peters, Griffin, Wnodward, Ipo,


