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l:n the ~i~r:te·eringtr<i,dítion which made it famous, KSTP~TV
bl;Jjltan,0. maintains 'the finest, most .complete loc:?l color tele
vision f~cili1l:esin :the na.t.fon.
K:~TP·TV~ells:c:ofor TV sets ,.._,and :any other reputable product
y·o:i;t: cm; narnfil - fry providing the· outstanding TV prngrmn
n1íng: in the market.

R:'&TP:-TVhas e~.rnedthe loy.alt:y pf the Twin Ci.ties
a:µ;dí:e,np;e and th~·co:q~denceaf its businessmen..
:R:ep:r;esécrted uadórt.all11 by Ecl.\V'é!td Pett]' & Co., lnc,
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Here are the latest results,
straight from the horse's mouth.

Our Nielsen average audienee rating
for the season to date isi:q.•q.

The seeond network is two lengths
baek at i:7.q.The third. network
eomes in at i:s.s.Needless to sa~

the smart mane~ is on the winner.
CBSTelevision Network® _
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What do you
do with an

extra
1,000 children?

The young lady is "Miss Lois" of our Romper Room. She's handling the heartbreaking
chore of turning away 1,000 children from our recent Romper Room Party at a
downtown theatre. (A gift, a smile and a reserved seat ticket to our next party helped
soothe their disappointment.)

Inside the theatre 4,000 more kids excitedly await the start of the fun.

This is the power of Romper Room on KTVI, TV 2. After only a week of promotion, 5,000
children descended on downtown St. Louis early on a Saturday morning.

Obviously, our Romper Room audience offers you that wonderful and unique

L:p
.1
If

sales ingredient: enthusiasm.

4 SPONSO.R.



M1J··~'.' ._.!;!..,,
fil.~
~IJ'EBUlll~t.j:Ji'f
t:~:~N'l'.E!'tt1BTH~\lllG'g

P-r'llil11ttitl:att
F~T:lal~J:~¡J;J~:LLIWELL

~"~l1'il:t~~/>¡n~N
'¡i 111'i!t.ií€ittíliikIJíT~_~Í'iJi
,w~N .~4\~~H

~Q.,J~_lftf'ª'ri'[J:ii¡:~f!ctr;J.¡
Hit\'BR:~lUM~f.E:.t

r;it:n1,ulr1IC.i.o,r1; ~f;r;~xrt~r
-~ 'V,:J¡?~-j';\';'"-i"''·l>N'·)_::I·~~; · <i ---~.L{Dó!:Pi,~

¡t;j¡jJt:iftflg~t~'fil~T@!JJf~~nl
oi»1J)t:£mi11 :stc:J;tl~tm'l"'

GE'is!'.cRAL

f,2 BtHi:Sih eonu;tl@r~i~l nlia,,lcer$ pitc"hln:g btg f~t U..s..jubs-
CG>'i~lS<i>1s..(ft;}t rw .fibn s11atkfaht fuóm Yanh~ --
-tu;t~121:tJtl1!e.tican. '5~1q2ierfo:rity., ta« slio:.wíug work for U. S.

l1C:.CXJ,l·l;nt&cCJ:l~1.8lnfJl~/lJ'.~f3

2~1, Thirty ye-ats1 D'.11 the a.ir·:: tf:ayes a Qodfre.y
Jn t,J;i r3'·001:¡;e_-h,frlt1;i1g 1Jfl1 tmo f1:Hth
(;135J.Afthti1•s1 HaJJC--S. tlrtd Ootlf1'C:ÍJ,, the?y ct>_ammit rhetnse.lv.es .uti t lte

ft:Jt1:61re· of iit.d!fa

AP-~'éF.tlsERS1

2:9 Sea-fy p.uts -spring into $3rd í;u~ddirJg campaign
.i!'r'f31.Zl'H-ff ~tfniíPti!)HtlÉ rws.sJbílfües of new férry Le.wis ma vie,

blánket'ing tl.tei .cm1.htry.with focal broadea:S't spots
cf'h-n·r?•f7·-n'l1'.1'1'1 f·h 6111n:h2.'e?'Sl'l:l'.!f ifr11J-e

A.~E.l"it'.fE~, _, ¡;

3-4 30·30 o·r fig-ht:__, agencies defend piggybacks
NAB TV heaJéd óJtpositian by

JLM:~l!U.!Ylf'.!P·"'-~~lllN~:

38 Th:e tim·ebuyer/ptanner: a true_ professh>nal
·1 z·-. ·;t; ·z··t r z!h1mui£ a mfft:·'ª nrfu¡-1.1. yeJtJ, qita: i y~ eo1mse s:

.L.eo..tJJt4td fifth Gf of ftpf}f'aiSfJl,~íV-1'i.tte11 far
sroNS:O~ -a'geY1;01Jl vitfeiZails

H' .MEl:!lt\

4• '\tf'hi~zktds help Ho.n-ey:well sell b.ig•ti:eket :e:omputer
011 ,AJ3C-TV co¡:n.bi.ne-s fn.nct'iQrts
1-,;1.u{~t2f:o.·1' 41J-.'id-.we..'S't óQri:cerri and boasting

.c:o1í.5iftNiéi' 'f)P.o.Cl'ttots

_~Ai;!JOM'J',l;)'l;A

48 c..•...•..'.lifter 11....-te:n'in-.,.. :e •.Hp·s 'd.. ,,..f'""ll
•• ·"""'"'·"-"'"'·'"'· ._ .ii'!';.-·· •.• ·2'!.: .• e .... e. t•• ,,,.

B'i'f¡¡dzt.nger :compa.rt•$mi af July,.,·fJctnh<;r attdtences fi'nds
-J:irv·nH1:·i-,;;.·'(Jn t@p: ro,fl!ll) b;(?jore-notJn; slot, cold hol'ding f:o·-rtJs¡

·S~N~l-G;ATLQ:~··~.SE~V,IC:E:S
11 S2 Tef~·G."'id~~:~b:lr~TV grows in N.Y.

Clh5;ecl::.drcm:'it·se1iVÍ(f;e h-o<Jked tr;inm,r~Y50 ·hotels. draws bl11e-clii.p
ad vert/4'fiffS~ te-lflohes f1~ee.-spend1 ng vi>síto1·s

¡J!j r,1:•¡-·"n·-.- -.¡,crl:lcuct~1er s .:e:pmi:
v·t··t'1"'f·_;/'.I"

5'µ:-0m'.ór-Scofilt
f:o.flJilhercial ed.tiq1 le
1~~-ashill;gt'cm'''eek
Nat.!mml F'ile

l6
56
5'7
58

..,
1:.2
14
15

SP<)NSQ'R® Com~lneij ~ít!J1\1:, U.S_, Rá~i();, U,:S. FM@: i!f publlshed weélClyby 'Mo.ore Publlshlng
CO-mbariY'.a sufísidia-f'y 0-f'.li~füway Press¡ lile. PUBUS'HING, EDI::rO.R1A'L AN.O. ADVERTlSING

ll'RSl 1555' Eifth Árenu:e.,1 New -York 1001.7!•. Mea .Code 2T'.l .MUrray Hill 7~.soso.:,,
'.CIIÍÓEÍÍ..~troJJ', ACb'ól!'rll:lN'.G AND :DATA PRQÓES~ING HÉAD!tUART.ER:Sl Jljfüwa,y Building, ;nuJutll
!l-s;sb'~. ;\réa «Í-ó& '.!U.8 :i21-'B;5u, O.'IÍ.IG~G:óDFFtCE.:: 221 froi:tií t;¡¡ ,SáÍle St .., Chhi.111io6á6Ói. Ar.e!!
;l!<ídé. at2 ;CF;- 11~:t.11J>:d.:CLE\tE:..L-ANo ;Q'F'F'l'CE~'00Íl1 N&l'.fiíilll tabe', Clevelátld d.l •. Aré!t CQde 21.6.'Ui 2-
illJ6.6:, LtlS: rA'~!:11!1.E'S; :ó'FFilllE:'! 114.i> W~ ;Sá-xio sr,, Llfs: Aogéle:s !1ó:Q:l'r.. Ar~-~Cq!lé· :21~ ;!tí ~~2sa~.MN
ff:lit.~'11~Q'ttFRJ:t'E;;z,.6'íH :ca.a1:Ql:J:lfa :S(. '.$'~fl:l!rijjs.!!Q; 941J!'!! • .i\:r~ c.9!li1i 41~; 'í'.11 1-¡¡']'13.,.s_u {lscfltP.
'Tl:i:t:.N~¡·TJ,~,:>·:f~,·¡¡g~~tallB ;and ~nada~ ${í :ª, .~ea-;r;,$:$: ,fqr two ~ea-:rn.. -~IJ .o'th.e.r countries,, $1'.l ¡>er y~.
li.'qi; ~~flp~1.0ll lpf;!>J'D1.l!:.t~.on-W!'ifi!! 1$l'i'.!l:~'SPJI, Su~~,rfp.tfoµ Service Depi¡rtmetít, Qi,ilíway &ilildiJl&,
llú'hi.th '21MmnaJ:Qto,. a.l!C<>nd.d'l!.-.&·p<i$lall:a 'B!i{il ·a.e 1'!. ~: C. CW~il•IJ~·¡96,~ •t>¡y;life)(¡~ ~bb!U)lfng Q>., Inc.



I>"' 'i
.•.,d"

6

_6

Whatever your business lan.9.uage1,:
WG.AL-TV translates it into sales,
Channel 8 speaksthe languageof the people
in its widespread nurltl-eíty market. Viewers
listen, understand, and respond. To ptove1
it, Channel 8 telecasts sales messages
for practically any product you can name,

WIAL·T
Channel :a
Lancaster, Pa..
STEINMAN STATION •. CJairMccollough, Pres.

Representative¡ The MEEKER .Corr:1pan51, tnc,
New York / Chicago [ Los Art~etes / :S~ttFr~r:lc)$r
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FRIDAY AT
TOBACCO: EVERYBODY 1'N THE ACT!
Sooner than had been ex;pectecl after
the Surgeon General made .the haz
ards of smoking official, an industry
stance seemed to emerge on the hand
ling of cigarette broadcast advertis
ing: Dramatic moves by American
Tobacco and WMCA New Ycrk seal
ed the fact that the accent is definitely
off youth. And üp and down Madison
Avenue media strategists huddled on
how to avoid that 12% of the total
TV population known as Teenagers.

American Tobacco's pull-out of all
broadcast sports when · current con
tracts expire raised a lot of Questions,
the foremost being where will its ap
proximately $5 million go? its stated
aim is to "avoid any appearance of ap
pealing to young people." According
to Nielsen, teenagers do about 9% 1G>f
total TV viewing. This percentage is
only slightly higher tor sporting events,
with teenagers comsfüufing about [ 1%
of the average TV baseball and foot
ball audiences last year. They repre
sent a higher percentage of the aver
age evening program audience, how
ever. Of some. 19 million TV house
hold teenagers, 6.4 ..million viewed
from 7-8 p.m., 7.6 million frn.m 8~9
p.m., and 73 million from 9-10 p.m.
(at any of these rimes they could
eoaceivably represent as much as 20%
©f the total audience). No sigmHicant
drop-off of teen screen watchers ge•.
curs until after 10 p.m., when their
average viewing level falls to 4.6 mil
lion.

If American's adult-appeal-only
philosophy is carried to conclusion,
the entire prnne-tirne evening period
could be taboo, And specifically,
should other tobacco companies fol
low suiit with sports schedule cancel
lations for cigarettes, loss to broadcast
could climb to '$32 million i.ñ this area
alone.

While a few scattered small sta-

EUi·s.named ehairman of
Radio Code Review Board
Elmo Ellis, general manager of radio
station WSB Atlanta, today was
named Chairman of the Radie Code
Review Board of the National Associa
tion of Broadcasters, effective April
8.

Ellis, who already is a . tnernber
of the board, succeeds CliiffGill, pres
ident and general manager, KEZY,
Anaheim, Calif., WhQSe term as a
board member is expiring and who is
ineligible for reappointment.
The nomination of Ellis was made

by NAB president LeRoy Collins and
confirmed by the NAB Radio Board
of Directors.

DE·FENS.E: NO FREE SMOK1ES
Good-by,.eto those long~famiUarno,.
nouncements of. gwt:s af fre:e; clgtJr
ettes to th¢ Jti.OlJary.l).efcen~Oe
partment says no more free dístrfb
ution .o.f cigarettés will be :allowed
ift military hospital$, and what's
more, the departtnenf will b~ an
educational prQgran:i fo watP all
mHifr!rypersonnel of fh'e.ha~ards of
cigarette. smoking. l)dense says .
further study of tite Surgl;íQn G¢o~
eral's ~~smokingand Heafth'' ~eport
may cesrrlt in more plans for fiealtl1
precautions in th.e A.rmed Forces.

Pu:z:z;le..HAI A;p.elJCJ .c:IJ.~~"º'' 1v ,totJ'é'~,,,n,..o.,aos'.
Ad peQple ·were wendert~· F
(Jan. 31) wh~. would..~~tíl1e
Assn.. of·B:roadouste11s!small
aqGoum, ~nd furtbe:t. wha:t: é.(}\:!Jd
bought. with sinn .•ooo for hofh
te'1'ª'tións and. adv:ettts:in¡g" ~
followed a:ctmn tb:'e day l;re'fu~ t:!l
FJQticia. when bt.oadé.a$t'¢í:llorciemu a:
ca:mpa.igp.tp. 'Sear the Cpde Se~l •iil{l\
viewe•rmind&.

TQ:eC(')de p.r. effort is ti!> ·~e·~¡il't~
out by a.Haísotr. ~wtr between. N~,
and Televisióñ In~0r01atión Dt!~~·:rl\,
industcy'~ p.r. or~~n.izati:o~. P:rghiaJ,~it¡;,,
NAB's :htgq.e&th'oP:esfor the ;p,mgI'~
ri:de €>li one part pf ih a plan ro tew,~h~'
advertisers and ra:~ncies ~lth spe~i~
e<ihlc'ittiQnctn fil'leCóde., The .p:rugriál\li
also is to name' 'its. qwn a,,geti:tM~ ll'~
duce filtu and :catloon material:.
viewet's guid.e, sta:tlo.úem·plóf~~~t~
and promo~ Code news 1st~xdeson:~

Odas Were bei•I)g Pla'Ced (')O, w'ª
ington agencies to get th:edstturllti~~~
e:asters' ,aéc.ount, si.né.e the foi1 ·
org¡a,mizatiotiis ·neJt~lifl(lá'l'te,t~d
Furtbermore1 b:y. naming; a lo:e:BM:
agenc:y•. NAB M>i'.lld s'ro:eS:\e~·~~Dcglln'S
out one of the .big; SR(;)f'~.that. 'r.~~
Sent br.e·adand butt.et '.téi bmarlQ;all.lm';~h
and. likely would he tr,o mGWet~l¡))X
mildly intetes.ted in suc:lr an iaeco.unit

'last at1rf.ie:nce r>·Íi.Q~erf ''.5.mf:ll;í~
rt~gt:he4./Jy rv·.in.K~t1'11'.ed.yt11tt~·
bi. a .sJatistioal. fooJnate ·t~ b'IS'.toi:y
wee'k, A. C. Niels.en do:cum:e:nled:re;;:,
spon:se of us. tele¥.i'ewets to·d:lt: í!llv¿~
etage by networ~s avd ·.·~f1<;1e])~¡¡t~
staíions ~o:ftragit;. events, 'Ke,~filn
In Nov, 2;.I-2' peiiQ<l,9:6,1%:·. ó:f
TV .ho.~s of all types' \Mate
coverage wifü a¥.erage a;m:Gunt'i~ .f
Jl,G houts,, There w~sHule,di~~telil.~
between areas; e;wentswere watched. f
the &~u.th(9.6.Bo/<1) almost. :as mu~h
Nbrth,·East U:$. (96,Jl'%.}. Peak '\fie~
ing by 'he,ad-of-hous·ehold's. age ..·~ai:
not s:Ul']):risingly,in 4Q-50: ht:a~~~
~en~e<;ly. \Ma'$ 47 wh'~'ll...killed).
viewing. started at ·typical 23:.4 %: óllt!
F'tkJ,aYef assassituttíc>o, r9se' &~íir~il.£1
to mote Uran 7S% at 5::C>Qp.m .. an¡jl
continued to ·¢.limbpast ~O%. iat iG
p.m., Tfi>tal viewers·. te~t1bed. hy T~
coverage; estimated 165,900dP(JO.·

Hons have taken stands similar to
WMCA's, the move made by the giant..
New York ind:epen<llilimtcarried con
sidera}bly more weight In a letter to
advertisers announcing the Jan. .3l
caneellation of ¢i1garette commercials
in the Monday-Saturday 7-11 p,m,
block, president R. Peter Straus de
scribed the nightly four-hour .B. Mit
chel Reed Show as tb:é only one
"which directs a $'pecial appeal to
young people." At least six brands
have been advertised on the ptQgtafll.
It could set a precedeat. for other sta
tions with teen-oriented prqgraroing.

After bueking ijs leadef LeRoy COi
lins on this score for over a year~ at
Jeast, the NAB TV Code·Board bo)Ved
and altered its code to irrelude guide
lines on cigarette commeréials. The
Rad~o Code Board..,Which :had created
a eigarette subcommitree the week be
fore the federal cancer repert, said it
hado 't had tinte to take ·definite ac
tion. But the fulJlRadió Board of the
NA}i d!re¢ted its Code group to put
into writing, a policy wliieh 'parallels
that adopted hy the TV Code. Basic
ally it warns against ad copy that ap
peals to youth, sells sn1íoking ·a'.sá
habit wor:t&Y. of i·.mit31tion,Qr presents
cigarette smoking as promoting healjh
or personal development.

However, the Raaio Board em
phasized that it wasn't ready ''at this
üílie''. te p:r<:>pose.formal aq¡epdríilents
to. the Radio Code: "We beliieve the
amendments p1rC>pos.edby tite TV
Code Review Board pe.rtain pd.matily
to visual presenta:tfo.rr and, therefo.r.e,
are net &:ppli~ableté/ radio," Sl(lt the
board urged aVlldcensees--Code 'Sub
scribers or pot, .to ''sJiruti.pJze¢ar¢'f1'il!y
all cigarette advertising. co.py to de~
termine .. , . Whéfüer or ;Iil()t it. . , .. is in
the publ'ie intsrest, '' It noted that :all
tobacco companies are re-examining
their advettisiJ.tg approach.

W.eb. ltst ad.de..nda( p.ag.e 3'0
.The f(Il,e.st signpl f tt<JÍ.g:y (/Jg.n.. . ~l): f!.!X
'1Bewitc'/J.eid:/' ~ 5:cree1J' fl'e.n¡~'..hxztf~IJaz!j¡t
CB$7TV'' and. .J,JJC-Tfi' ña11e &~~n''G~~
f'(NJding for~ Wll$ in ifB.C:.-f ¥''s ffi!,iYPf'•· Witl1.
pro/JAl:rle sli!Jtt~n,g Thfitsx!Jiy '/ii.I' '
spémsiJJ:!Je/ p:y Chf.Véf:tJ.l'f.~r' ~
!Je#~:eifa·ld}YJ,nd Ctu4keP 1
Thom.pse:n.j. f"Í:l.g· T!"Cl¥ .. spr:ics S1't(!'~
f¡etb Nfon{genitefjl, TJi~K.¥\or:/~,iítJ<f ~gtte'St
f!Jooreh·ead -.c.JiJS~"J'fJf "firoh.ali:ly, w'ilt ,]jmtiet·,
"Alan Kini!' Sundays at 9'fl'é>.
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ONCE-A-WEEK IN SAN FRANCISCO
AGAINST NEWS, ACTION AND VARIETY

THE NO. 1 PROGRAM IN 7:00 P.M. TIME SLOT
NOV. 1963 ARB

Rating Share

KPIX THE RIFLEMAN 13.0 29.0
YOUASKEDFOR IT 11.0 24.0
THE DETECTIVES 12.5 28.0
GRIMSBY/COCHRAN 4.5 IO.O

~-

MORE THAN DOUBLES RATING AND
SHARE OF LEAD-IN
NOV. 1963 ARB 5 P.M.

Rating Share Lead In Ratíng Share

WDAF THE RIFLEMAN 8.0 32.5 HND/FUN/DRAW 3.5 15.0
EARLY SHOW 5.0 20.5 EARLYSHOW 5.5 23.5
TOREY/ROCK& FR 11.0 45.0 MICKEY HOUSE 14.0 59.5

""~
..• MOVES STATION FROM LAST TO SECOND PLACE

STRIPPED IN SCRANTON, PENN.

'-~
DOMINATES THE 6:30 P.M. TIME
PERIOD AGAINST NETWORK NEWS

NOV. 1963 ARB
~_?%

~-.~
·~ WNEP THE RIFLEMAN

CBS NEWS
HUNT/BRINK

Rating Share Lead In Rating Share

19.0 42.5 NEWS IO.O 29.0
11.0 24.5 MOVIE 12.0 34.0
13.0 29.5 NEWS 12.0 34.0

.. AND MOVED STATION FROM LAST TO FIRST PLACE

·~.;;...O_NC.;;...E_-_A-_W_E_E_KIN TOLEDO AGAINST NEWS
~

TOP RATED 7 P.M. SHOW IN MARKET ALL
~l WEEK INCREASES LEAD-IN RATING BY 80%

NOV. 1963 ARB 7 P.M.
/ Rating Share Lead In Rating Share

f(~ WSPD THE RIFLEMAN 23.5 54.0 DEADLINE 13.0 34.0
JOHN SAUNDERS CARTOONS/

NEWS/WATCH 16.0 36.5 EDITORIAL 18.0 48.0

•.• MOVES STATION FROM LAST TO FIRST PLACE

.:...!~.

ONCE-A-WEEK IN NEW YORK CITY
AGAINST NEWS AND ACTION

ONCE-A-WEEK IN NORFOLK, VA. AGAINST ACTION ltPP~

BEATS ITS DIRECT COMPETITION, RATES :r,I V

ALMOST 50% HIGHER THAN NEXT SHOW ON
I"

NOV. 1963 ARB: 7 P.M.
Rating Share Lead In

17.0 40.5 HUNl/BRINK
12.5 30.0 CBS NEWS
11.0 26.5 MAVERICK

Rating SIH!Je'

16'5 37.C)
16.0 36:.0
12.0 21.0

WAVY THE RIFLEMAN
THE SAINT
MAVERl.CK

~-
.)

.~ WABC-TV ... ALMOST DOUBLES LEAD-IN RATING
I

THE HIGHEST RATED 7 P.M. SHOWALL WEEK ON ·1;:

NOV. 1963 ARB
Rating Share Lead In Rating Share

WABC THE RIFLEMAN 12.0 21.5 NEWS/COCHRAN 6.5 13.0
EVENINGREPORT 13.5 24.5 CBS NEWS 12.0 23.5
HUNT/BRINK 12.0 21.5 PRESSMANRYAN 9.5 18.5
BOURBONST. BEAT 9.5 17.5 MICKEYMOUSE 13.5 27.0
TRAILS WEST 3.5 6.5 TRAILS WEST 3.0 6.0
3-STAR NEWS 4.0 7.0 BRAVESTALLION 5.0 IO.O

•.. TIES NBC NEWS, ALMOST TIES CBS NEWS.
SOUNDLY BEATS REMAINING THREE STATIONS.

·t,,¡

STRIPPED IN CHARLESTON-HUNTINGTON
AGAINST NEWS AND ACTION

LEADS ITS TIME PERIOD 7 P.M ... DOUBLES
THE RATING AND SHARE OF LEAD-IN

NOV. 1963 AR.B (M.T.W.T.)
Rating Share I Lead In

WUSN THE RIFLEMAN 18.4 38.8 GIANTS/MAST/BEA 8..3 19.0
HUCK/SLADE/MAR· PIONEER

VIN/RIPCORD 18.3 38.6 HUNl/BRINK 25.8 58.3.
ESSORPTS IO.l 21.4 CBS NEWS 9.S 22.5

. .. AND MOVED STATION FROM LAST TO FIRST PLACE

!ff&? l#ff.1 . l.'''·'
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&T'Fll'PrP!~ JN N#\SH\llLLE ,AGAINST NEWS

INCREASES .RATING 1.&61% AND SHARE
135% OVER LEAD~I N
N.O\/. 19.(ij3 ARB. o; f!.M.

LeJld Jn

COCH/NEWS/WEA
HUJH/BRINK
CBS' NEWS

Ratirlg Sh'a·r~¡

WSIX THERffLEM'AN 16'.0 33,0
DATELINE TODA¥ 21.0 43.5
NEWS/WIA/SPlS 11.5 23.5

Rating Share

6.0 14.0
21.0 50.0.
rsn 36.o

rs: 'r.¡ii J~ lr · , //f' ,.1 ., ./. •• 1.1 ,, " ,11

QN.CE•.AAWEEK IN PHlLA~ELPHIA
.AOAlNS'T NEWS .ANll AC.Tl"QN

Ntt 1 PR.OGRAM IN rrs TIME PERIOD. TOP
RAJED :snow 7:0:0 P.M. ALL WEEK ON WFIL

N'O~. 1963 AR.e

,~J
ii

W.Ffl lHE. RJFLEMAN
RESGUE8
N 10 N'EWS

/(aJing Shafi!, l;,Í!jld In

15.0 40..0 TRUE AOVEN.
11.0 29.0 Hl:JNT/BRINK
11.0 29.9 CBS NEWS

Ralin·g Share

8..5 24.0
18 ..0 50.5
8.0 22.5

•••. .(\Lfy1.Q.ST ·ooueLEs Tl-I.E RATl'f:JG ANO SH.ARE ()F
LEAO:·INANO MO.VES STATION FROM VIRTUAL. LAST

to~STR:0NG f IR$'T PLACE

TIES FUR Fl.RSI PLACE... INCREASES ITS
OWN PR.EVIOu·s .RAllNG (7:.0) BY 57 .1%

NOV.l9o3 5 P.M.

'~;STB\IPP:~~IN PtlRTLAN:.~,OR:E. 1'~AINSI NEWS·

INC:REASES rrs OWN :Fi.Aii.NG 7.5% ANfl
:o.wN SHARE 3·~.·9%,IN JUST ONE MONTH
.O.CT.. f9]i3; ARB El P.M. N.ov. l9o3 ARB .E)P.'rv1.•

KP'Tt TH.ERIFL:EMAN
ANN SOTHERN
NEW"SSCENE
.HüNT/£]RIN it.

14,0
4dl
iso
18:0

sn 1:g.n
:3,0 6.5:
l~.5 31.0
V.o 38,o

THE RIFLEMAN
ANN SOTHERN
NEWS'.SCENE
Hl:J~J/MtNK

25.0
7.0
34.0
a~.o

~·-

O:t1"CE·A·WEEKINCHAltl'OT'f E.,N.. C. AGAJN:SI ACtlO.N

THE, HJ:GHE,$.T RATED 1' P.M...$HOW
IN THE MARKET ALL WEE~.

l'to\t. 19~ .zi..ff'.B:
Raffo,~ Shari! ·1· Leatt In Rating :S~ars

·wsm: ~~:~,:l~EMAN ~::~· :~~~ ~~~J'::~Nit, :i:; ¡~;~
M!l!.ii!$ :s.tatiiíll' fr.qm 'ª ~í1í'túaltie t¡rr, tl'F$t pbí.C'er lPrúnaWííl' fir$t pta.<íei

O'.'CJT.R~JTS~l'l:fE~E. ~E'.T$Jl0\AIS ·~\lffl:C.H ..~RE IU~'d.. AT
.7/. r •.M.:· PR. ~ 1:LLVA;RE~'º'JJTE:I~ L!Ml'J'.$,.wz~1E I\. HA.Hal~T. ~
LU:(Jf,', :t'4Jt. '61.'), LA&~;l~( JP.MIE McPHEETERS, I
oitrR~re:s THES:ENETW'CIR~·s.mows ~Ll ..wet~ '<lNwaT'/1rtte, oet~uder§, I
panr¡y lh'o.rrt.ás,. A11·t1y•Grrrnth,., Bo.b Hnpe~,Cfa11·t1id l'Z.árrt~r:a·and Wfo1t's My I
Lih~.'~••...O.N.W;~Q!;k .Mt Thre.e ;S.i:ín~Í'Óbnníl Re.e,d,flíl'Jf§tMe~; F¡lgiliVe, !
líen ~ase~~ ffazeJ,.and BreaJtin'.g;Ffoinl I

~~j~ - - --- -- ~~---~- ~~ ~~~



IZ

PUBLISHER'S
REPORT

1 •• ,.

The NAB B.oard settles a big. Issue

SARASOTA. FLA.

T HE VOTE at Sarasota was 25-18.
The only question Lefore the NAB Board was "whether Coverv

nor Collins should continue in office in view of some dissatisfaction witlt
some of his speeches on non-broadcast subjects and the projection óf
issues regarded by some to be more appropriately subjects of Board
policy determination."

That's a subject that has been debated by broadcasters up and down
the land for a long time, and with intense heat.

I talked to many Board members after the meeting. They told me

1
that the issue was discussed for two hours, pro and con. This was a
highly dramatic and sensitive session that could easily have deterio
rated into acrimony, but everyone (even harsh Collins critics) told me
that Board Chairman Bill Quarton handled it with consummate skill
and impartiality.

Thus ends a chapter in NAB history. For in the best democratic tra
ditions the Board learned exactly how the Governor stands in the mat
ter of public utterances, running for public office, and with respect to
Board policy. Why and under what conditions he took the job. After
being told frankly and firmly they debated it and came up with the vote,

Here's some of what the Governor said:
• On public speeches: he has made a number of speeches not di·

rectly involving broadcasting and he intends to keep making them. This
was his understanding when he took the job, an understanding con
firmed at Sarasota by members of the Committee that hired him. He
considers this an important part of his assignment.

• On running for public o/jice: he categorically denied running for,
planning to run, or encouraging anyone to advance his candidacy for
public office. .

• On Board policy: he carefully observes Board policy and respects
it. He invited the Board to cite even one violation. Nobody did.

As Bill Qnarton said to me, "This question is over •.Now we can go
on to other things."

In January, 1965 the matter of contract renewal comes before the
Hoard. LeRoy Collins had ample opportunity last week to review the
things that disturb his membership. He's a thoughtful man (if a stub·
horn one) and will learn from that experience. I hope he will speak out
more often on industry subjects. He sees his role as a leader and spokes
man for a field with an enormous capa city for good. Like an iceberg,
most of his work is beneath the surface. But the 25% that appears
above the surface is designed to improve the effectiveness of every
thing he does and give him the satisfaction of fullest accomplishment.

How well he does this is his challenge for 1964.

SPONSOR.
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Admen, chronically faced with
emergencies at the same time, will
recognize the reason for the name
change of our late-late news sec
tion on the yellow pages to "Fri
day at 5". We promise to work the
best of the late items as close to
press roll as possible.

Apart from the fact that the lead
story will be of particular interest
to everyone who has anything to
do with the creation and produc
tion of TV commercials, some kind
souls might add their creative boys
to the route slip for this issue. The
traditional reserve and stereotype
with which our TV writers have
been typifying the average British
craftsmen may undergo some dras
tic changes when they read the
story on the British commercials
creators' aggressive invasion of the
U.S. market. The research and art
clements were supplied by our
London correspondent, but Associ
ate Editor Jacqueline Eagle is re
sponsible for the incisive treatment
which hoists a warning flag for the
segment of the industry which has
most to lose. This is another case
in which Jacky proves that her
mental emulsion is sensitive to
even the least light shed on a pro
vocative story.

The conclusion of the two part
story on CBS' two Arthurs, Godfrey
and Hayes, is perhaps the saltier
of the two halves. As a communi
cator, Godfrey's record as a sales
man-on-the-air puts him in a class
by himself. As a critic of the in
dustry in which he is an cider (his
language is not always statesman
like) his candor sometimes smarts.

And don't miss Special Projects
Editor Charles Sinclair's investiga
tion of the New York phenomenon
called Tcleguide, another TV serv
ice which promises to nibble at
ever larger pieces of TV budgets.

555 FIFTH

Regional researchers so.ught

Your article entitled "Answ er s
Sought On How Medía Work" in
the January 13th issue of SPONSOR
covered an area of extreme interest
to me. I plan on eontaeting Dr.
Klapper, Dr. Aarons and Mr. Gold
berg in the near future but, in the
meantime, did your researching on
the article show that there was any
body actively involved in this type
of research here in the midwest; if
so, I would appreeiate very mueh
your informing me who they are.

Once again, thank you for your
editorial addition to this very im
portant subject. It is one reason for
my continued interest in SPONSOR
magazine.

Robert J.. lloren
Crosley Broadcasting Corporation

Chicago

ED NOTE: S.PONsonis checking for
muluiest researchers in this field.
Info will be forwarded to writer and
also noted in this column.

Tribute reply

President Johnson has asked me to
thank you for letting him see your
tribute to our late President. Shar
ing the grief of the Nation as he
does, you may be assured that he
understands the deep feeling and
sentiment whieh prompted it.

The President appreciates your
thoughtful expression of personal
interest and eonfldenee, rmd he will
eherish your prayers and support
in the days ahead.

Ralph A. Dungan
Special Assistant to the President

The White House, 'Washington, D. C.

More Radio for Caldor Stores

Just a note to thank you for the
very fine urt íele on the Caldor, lne.,
stores-"Radio Link Strong for Dis
count Chain" - which was pub·
lished in your Jan. 27 issue.

\Ve, as an advcrtising zpuhlic re-

fEB

·1 flee
j¡ ·J¡i

lations agency, have always be
lieved in the power of radío=as
have executives at Caldor - and
SPONSOR has enabled us to empha
size its importance in our eam
paigns in Calder's behalf.

As stated by Caldor executive
vice president Fred Teitel: "As
plans materialize for new stores
throughout New England and New
York, radio will continue to play an
ever-increasing part in the Caldor
story."

The play and emphasis by the
writer was perfect, .arrd we have
already received considerable fa
vorable comment about the story,
which we feel is another example
of sroxson's continuing service to
advertisers and broadeasttng,

cc
K

Ai

T1

Martin A. Cohe11
presiden I

Mart.in A. Cohen Associate.s
Trumbali, C(mn

P!Jbli.c Aff¡;¡ irs Correct io tl.s.

Congratulntions on your 1963 f\
Public Affairs Programing report.
A correction, however, in the list,

ings of our loeal special concerning
the infamous life and eapture of a
Buflalo-born F.B.I. fugitive.. The
title of the program was "Local Boy
Makes Bad," not "Local Boy Makes
Good." The documentary was spon
sored ( partíeípatíng) not sustain
in~.

O. Lyle Ko:ch
ptogrtun dircct;m

WKBW-TV Rufloln

Calls "Rare B.irds" Commo.ripl«1..ce
'The Radío Sveetrum' as devised by
the Katz Agency (sPONsoa Jan. 13).
has I"elegnted Cou11try·VVestern ra
dio to the status of 'rare bird'.

Since over 1400 stations fall .in
this category (SPONSOR 5/20/63.)
these 'rare birds' must he very
cc>m111011pl<1ce indeed.

Vic Piano. Assóeíut;&s
New York

Rof>efft E. Smtth

SP.ON SOR
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anniral meetmg~ !VleJ'J~et Hotel,
San Ant0nio (27 ·2.8}

HeteJ .., HoBywoQd; Wal~orf-As
tQrift; ffo.t:el,New YQrk (~.g)

W~st<>,.t11Jladio and Tclevís:im1As.
S'O.C:fr1tion17th Annual Con£ér.c11c~
will hear FGG Cdm.thíssioner
R0'facrt T. B.artley a1tto•1g others.
Jack Ta.l1 Hotel., S,a1i ¡;'.'ran icsc<>
(2@.'-2}J}. .

M.Alt£1f
Hl64 V~ictw Mcrcban(U'se Faír, at
füe New ¥ork T:nade.Show Build
ing;, New 'York. (8rl2~

El'C'ctroufo1 lhilustri¢s Assn." .thre.e
day S~riJ:tg. oonferenceí -. :Sta.tier
Hiltcm Hoh:¡iJ, 'V;,'ísh., D. C. (9-11)

APRIL
Nátionál Assn. of Broadeasters, ai i-

1'.l'Unl convention~ Gonr.ad Ilfü<1n
Hotel,, Chicago (5~8)

StJtt~hw~s~Co:o~,eí.l o'f the Arper¡ean
Assn... Q£· Adv.ertising A~encies~
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i;n2ttéí'irüfafng tlrn5tig ·üt>:tm,a1 fi11o'(!*'f1!i.1..t~i'.1.~UcH:Jl~·~·bOfl.'tL~~i.i~~c,'ht1t~~~~~b:~f·~1J'S~:iIs ~rlJ.~~~~~d
three ]'>C1r half. '''\nth four tJíl.nP@ t;ff h.<íl'"sa..n:(¡lwiitcih~.il~ín,"füíS:;11s1:t~'i\\:n:s..•a;¡prtu3ahilttyo:F n.itdt~tlit4ttrte
e~fl.f.$~;~\Ltho"ghtlxt) lli:f.kli·f;;tlf~t.t!l ·é{,).JíU't!·~.ti:!~ill~:~I.tiild.ÍJ¢ Ji~~!f:t~dh~r;C},qi,tbl~-:st')@ttipg~t ~1'W'~
lletim-ls iot het.\\tC..en T:ralMC~.~1£e,a;nfl11fi:0, Fa:rtl ~l:ot~r~·•11fli{' Phi'Etl;? .Jil:fiítr1~:£~!"~.{~itlmQ~fil'CJl.¡,tt,,
(•.l;;tes~tll'¢ t•wa ft~EÍ;C.).il;~I'.$'~tltl~<~t";Sru ·o~~.,.T~r'kNZF'L ~~~}2tl. 1tI~·tS~lll.Sf.):1'1'-ru~'.~l.'Pe:etB..d ta
a1iü«íuo:c'.e {l#d\sJorisi tü:111t)r·rav~ ~Tlte%id~:t;;>'*Ji~'hefht:tt: tJJéY 'tffil '~~ri!.'tmrr~'l:Jfi~lP'tl!St~~



E•lft;l~h :~º1.r.s'i111s.g.~t; ·:t;Q. ~;e~f ·tv· film SJllP:tl.ig:ht.
·frºm "'ª'.r;J::~si,,~[ª(ft"l+i:ng¡ a:tti r:;>radu:qti'on süp:~r.i.o;rit~.,

""' ,, %;''''· ,, "; """''' ''"''""' ,cJi;,,,ir" ¡r f ¡~ ' ·;' ' ''.' •• ,..,.¡¡,¡ .. ·¡ ' e ' ' ,, ••••• ' ' ' ·1·· . "'" . r···1·s.n~e.w1n,g,·wr•m.1. n.: :1!1i!!.r'""''" rQl,. taG·G.O·.""·•f.1;;S; en S:1:1mra e .•ee ...s

B.·nti't~H1~u,,l\Il\JAJ<1·:us.~ir~~1n<1kf~.1g
'~b~gpitch for U.S•.001n1n:cr(t1al

husinerss,To gc:.tU, thvy are ºl)enhtg
New ¥01:.ksales offices and 1d1owing
si,J.)r1ple-cn11c:sfall! of :eurtc!:JJ'lt Au1.cri
üi,lt1 ~ic.eunnts .and f:>riicwiuning
reels,
Some Q'f the Si!lling points and

cssertíens in the trans-Atlantic
pítcln
·• Atn:e:rí'r7~11 t)tot.htc.tio1i is. géttbtg
a j'atlecl fook..
• Berl .ta,pe 1011 this s:ide of ·t~1e
ocean. hmustrü1gs ereadem.
~· Cos.ts. are 'lower in Great Bn
urfü..Tli« avera,gé~bzulf.{,etfob gets a
ffííg-b~tcl}.!,etl'Ook.
:.: .British film rrze-11 (ff(J mote care
ful é.raftsmeri ..
• Londotú lVest End talent pool.

-~,

FB:E\E:U:JO.": ly U'· C.'artlfO:llS'¡ Whie'h Ji.alls ll. s•., O:V!U·Je;S;t:arc;,hed
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tops any concentration of artists to
be found in a U.S. city.
• English producers bring more
entertainment values to conuner
cials than their counterparts here.
• They're masters of brevity.
• They're used to making a strong,
rational appeal to their cynical
countrymen.
Like it or not-and domestic pro

ducers can be relied on to counter
these arguments point by point
these are the sales levers being used
to give commercials a new interna
tional look.
At least a half-dozen of the top

British film companies are working
for American sponsors and their
agencies. Clients are names like
Standard Oil through Needham,
Louis & Brorby; Speidel (McCann
Marschalk); Ayds (Erwin \Vasey,
Ruthrauff & Ryan); Beacon \Vax
(Sullivan, Stauffer, Colwell &
Bayles); Pan American \Vorld Air
ways (J. Walter Thompson); East
man Kodak (J\VT); Breck (Reach,
McClinton); Schenley's Dubonnet

(Norman, Craig & Kummel}; Can
adian Breweries' Carling Black La
bel (regional agencies).
While Stateside accountrnen are

always careful to say the only mean
ingful awards are sales tallies, Brit·
ish producers are proud of their
track record at festivals. If the last
few international festivals have
shown anything, they say, it is that
the U.S.A. is losing its hold as the
pacesetter, the experienced, slick
producer of commercials for every
other country to emulate. Now the
Americans can look to Europe for
fresh thinking and fresh approaches,
English festival-watchers says.

They do. too, lcnoui how lo sell

Before moving on to the burden
of their presentation, Britishers
pitching American business first
knock down a charge that they do
not know how to sell. They've been
accustomed to this criticism, based
on commercials' late appearance
and limitations in Great Britain.
But whether or not such a charge

was ever true, the reply is that after:
eight years of commercial teléví,-.
sion, "the British have learned the'ii;
own know-how,"
Sizing up their place in the \V(>dd,

production stakes, the E11glishleav~,
some areas. for their Americav
brethren to shine. This is in tech
nique and in what they consider
relatively high-budget work. The
U.S. remains technically supreme,
they acknowledge, and still un
touchable in prestige jobs as for
Chevrolet (through Campbell
Ewald) ) and Chrysler (Young &
Rubicam), but, as they see it, the
mass of run-of-the-mill U.S. com
mercials have fallen into a look
alike rut, and assembly-line produe
tion. The average-budget spot has
become the one with "creative prob
lems," and this is the area where
British producers are working hard
to move in. With a number ofAmer
ican advertisers already making
commercials in Britaiu, the trickle
may well become u steady stream,
if British hopes are realized.
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Norman, Craig & Kummel got a London shop, World Wide Television Film Services, to go oil lrrcation for Dub.onn.et c.omme.rcJalln P.arl~
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·~1~Gra1111.,·liEX7i~~S'm:,L:crw~.utt,~
'''.t1t~\'l,,t(:.•·~~~,t4~ltí~•~~~·~~·,~r~~tn
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~!~f!n¥!:i;~;~,11~~tl.tlf the·
rf •..in~:n;r 1a1d..m~ñ. ··wh~I:l: h~
'11.ef,...i\.:a:í\'J~,er;t1:8!:~r.s~m ~ñd. td1a:t ~
11~~~ nu:~h;e;r ·Gl:Elffit~sib.lili9.~.ru:t:l:s;~rs

f~id;l¡!~1d~Ttt~~~t~~~e~t
~t ~r~ti'w:11Jll ..m~ti~f.~ll;~~k,h.ti~¡:s:~~1j
~·· '.~;r.©,clrritt;.,wd:ií~h nt~~'t1~'lj:~d
¡¡;a.JI¡ ~u 'ªIZfnl'Imttl·~;q·ttl!Il·lt~t~;t~~~·í! . ..~~ti~l!t~l· f~~,m.éló~
~lg~ .Ti~j. U:~ ·~1'.tllt.tJli.¡; \b £1t~
~J;ltf;~~p.t;;~f ;¡¡~ll~~:i;tkt~i;~!Cl1t~J;;~:a:iJíJ:ii'
moof"-'£l:llL r~1ui~11.ór:11111,iil~~,Jí?~lt'Sft}.t:H~J1'1'
r•.Ns\ti~~~··;t:ll'.Eóli. pmil..tu'!f.~~pr~¡f-

1'J?1l oo:Sinr~·tdx!Ol¥ii~w-
rut:tm1f~),\!¡, ;n;t~Jll jfei'fie¡ ooi.

eóllliñ~~;of ~o:tJdw1ll. t1:tf:}:
~tfre:ti~ ·
t~1\:\~ ~lll.,fillr>~t;efi~f!í~;S;mf '.lliifi~h

~ll'~~t~~t~Ulll~1!'á~.:ttltt~¡~tr~tl!~ilJl~i:l
J.Uur, rai·url ~~ tl:t!lni
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"h11p;os.s.jpl~,··•a :still-entb11siaJ>ti~.a11-
f'l;t0~r~h \vbi<:d.1 is n.een :Wli;(}Jffetr~1ft
from tlm:t c1f the U..SA..;'s "t11:~d~x
p:e:rtsi'~~ho}jª.\'e seér11 r<¥J1d done it
raU, TJte:t~ :als0: q g~nh.isfor '(l.x:.l liJJ6J
d:r.t::i:i:$l~u~,a,ml an ;{bs:ence nf loó.g.•
cfr11·\\7n-.:o:ut red tc:q'i.c..
T~v.o (')ther qnafüi:~s. 'bav.e be~n

de.vekJ1:l:ed lóec~11tsco£ th~sítuati:on
iü ffírt\aju, ~vhí.~b·should be' of ·in-

to tlJe American TV adver~
tise1:: One, is: that the English. m.úst
be• given strong reasons for ttying
nmv 11t0.duets., a.nd the oth':er is the
short dur1af~n the avera,ge Brit
ish ~:a,rnmer.(iierl (most ara .3U sec
t;mds. ):. These: two eondltibns have
buflt str.ong .dis:eipliues ánd s.kíll$ .rn
:the;shúrt spot. B.ri.tísh eomrm11·ei·ah
11Jttst ·éamhi.!Je hi,gh t~ihPie0al com
p~t.e11~e:'~vitJ1 ec:crnomieal eftyle and
el.ear eommunieation.x for a. 5pPt
paeked wíth irtformatión as ~velliasi
enterteiimn·en:t ..
Théré fa a i'nt:e1:'1mtion.a1 l:0ok

·ah(;)u:tthe ro~kúig eQm;m·erctal~ ín
lJ<J.1.1d!'íü, ]\ell.~.OfiA: f.ot thfa are ·easy
.tn Snd< Hritilin leads in Kmo:p~é;,,
'~ith ~mat.er exp;eúe;nee, ex:pertis£~·
a.nd prafüssi.c'lna1istu :in all brao;ehes

p;todu:etiéní~a:íül at ~h.esu:m~time
.ro·~füf~JiJ'.~gqpd (1Q1n'l):)lJtti~a.Uoí'.í~.1,
li>~fl:rwith t;he l1. $;~A. a:1;1d ~cmtiuen
tal Éuroi:la.. Tlrer.e fa ~een interest
in ;pi:.c.:t~rialquality and th.é act .of
M'favaJ e:cn.nm:utl'ictahoJ:t lríghly de-.
:y~fop~e,lL.
0£ .a )':ralE-d:~el.1 emnpíwie~

d('2iu:g
~ifh{'}t in U,l{, .or :on kioatí9J.'.n,,
on~ m:r th'&mo:st go.-ah~a·d TV A:d
:vertl:s:i.11~,, whí:eb. ha¡¡¡ ·ill p.erman:ent
o:ffi~e'.in,New Y:~tk.Th~·TVA ·croup·

1~ro,t1;~:n:te:stlisier~St~iti:
tltlS: fi.~kts flJm pro:c.Í.tl~.tíai'l:, .apd
~mnti;g~hetrtp;rp.v:iil~ii: :e:omp:re.ben
si:y,e servie;refu. smít m:i.d EaeíHtles fo.r
.ñhu ·o,o.mmer~lfi.1s.,anill:íátl'Oü, a;('lcü
ITTflí:i:Plí'l1:" aod 1tn£6rm'atran :fflws!, f:f.xt.d
01'~ d£ tb~ :B~lí~tlú

:sp·e:~iiÜiz~s.ip tl:'~perim:el1ta.l
war.K::a.nd ch:i::\llel:opfo:~ne~v tal:ent~

TVA 's m¡:¡,11aigfo~·~he~tnr, :Col~
()nel Bfü He.aJd,.btitl~ i'l'.L1~ ex¡pan~

t¥· .El4i1:·fail.t .ll~~kir1~,.•.....,;~·,.,4'·.;,.,.,..,
I9e<:~1l1~ ..~.l!lo. ·~1'.1i.'Pdiv.itlnal
toite:b ':tu th~ rn'.t~:tpi:~e~~t'io.nol a
~omm!Oln.¿i~al sieU. ""'h:i:·L·cmdnn,'~ h@;:Ís
fond.. ltas ~11t'1:te t~ü-

~f ne.at
h¡,'f.i;nl ·- ~ u;í:;f!q11~J3: e~~l'1it1:?ti~1o:t
:FI6U~·~~ó~cilal'l.d . Bx.oadi\.v.~y:. !u the
:'$it~t~~tlt¥tt ís a:lmmt i'.mp~sfble:1~

,.fL.,.,:tf'"
~i!:lY,;~( · OÍ'

same of .the biggest lLS, ugenc.ies,
and j)1:mlu:eed. pro,gJT~!ffiS: Jot: tnp U:s,
11dverfisctis, .Ex.~trtip.lc!! nf oounncr
eials roade for the Ameri.can mar
ket are S.tatulnrcl nil,Sp:eidcl, Ayds,
Ilnuo;o:n \V:a>l, P·i.ln Am. {JSJ.:ries of
io.tervfe¥vs át L~t1don Aítp<)Yt), and
Kod&k, .

Amather e11:ample n£ the .Hrítislr
prnduetí1011 :ecnnpaüy wifü ínt:etoa"'
tl('.):nu.1 imoetus is \'Vorld. Wíde TV
FUm iS''e'rvfees.,CIT:mm·itted tn ~xcan
sis'ten.tly high c¡uality· of pndtretkm
far tv eermneeeíals; Wórld Wide
won the .P:alme d'Or at the fo:stCao
.nes fe:sUval for ~'thep.r•<Jdttetio:n eom
p.artY· ~+c.híeving the. highest S't~md
a;rds· for its ov.eN~ll entry of TV
adve:rti:siug .films." This joins a eel
lecf:i.on:af single..;eommemial 1a'.\vards.

!•íf71 ··· · · ·1 ·~,. · n··· ··· K'.· >Gomm:ercut.s~ says ·...o.ug ...en-
tis:111 ~;v~~r.s,TV heí:'!.d,''sho1.tld he
'.\~Q~thlookír;I~·ªt for themselves as
~ell fl..S sell .the product. )\!hile on
the :xwho:l:ethe B.dtísh-made eom
mereí:al is le&s harsh and rnare re
spe.etfUl tº1 the Yie'.\v11~l,.ll1in.telligeu.ce,
e.ve1· the .hªtd"selling. ot.1esstdve £01'

iN.I',;
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Biographic Cartoons' job for Shell X-100
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Another style by Biographic for Esso Blue

Cel from pixillated drawing by Tv Cartoons
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ingenuity, wit, fascination and
charm."
\Vorld Wide has made four min

ute eommercials for Breck hair pro
ducts through Reaeh, McClinton,
and recently Dubonnet spots for
Norrnan, Craig and Kummel.
Fast-spreading techniques and

production devices leave little tech
nically to clifferen tia te eommercial
film on either side of the Atlantic.
There are some areas, however,
where the British have been work
ing to earve out a distinctive repu
tation.
One is use of the close-up as a

selling device, enormously popular
and successful, though by now
slightly overdone here ..One specific
technique is projected lettering
which at least one big U.S. agency
has attempted to introduee into the
States. Use of the hand-held eam
era, moving in and out of crowds,
is a movie teehnique that has had
much success (e.g. Carling Blaek
Label Beer, and Rothman's cigar
ettes.).
Noteworthy, too, is the use of

music in British commercials, where
producers work closely with musi
cians to achieve a music track which
works for the pictures. A mere jin
gle, as such, is seldom simply added
to the visual.
Anirnatecl graphics and the pho

to-animation teehnique known to
Britons as "pixilation" has provided
some of the most successful corn
mercials lately. Pixilation (one one
seems to know how the term arose)
involves shooting in the same way
as a normal movie, but instead of
24 frames a second, only one or
two frames are shot at a time. The
effect is very fast moving and ar
resting (see frames for Lyons Quick
Brew Tea by TV Cartoons and
Aladdin Pink Paraffin, Biographic).

Is there enough humor in Ameri
can TV advertising? Don Herold's
recent book, Humor in Advertising,
thinks not and makes a strong case
for humorous sales potential. Else
where Bill Duffy, McCann-Erick
son's senior art director for tv, writ
ing on international eommereíals,
talks about the effectiveness of in
herent humor in the sympathetic
presentation of human fallibilities.
"The British, he says, "masters of
underplayed humor, have shown
themselves to be equally effective
(more than any other nation I've

seen) in the use of a broad, bur
lesque comedy approach."
As an aid to effective selling, n()"'.

where is this humor more apparent
than in British animation, whieh
has aehieved great style and a varí
ety of exciting teehniques. The most
imaginative people working in corn
mercials are the eartoonists. Englísh
animation has taken on its own ín
dividual look and character, both
in the styling of the figures and Jn
the approach to humor. Young de
signers are Hocking to the nouveau
vogue of eartnoning.
"The pattern of cartoon-making

has changed," says Bob Godfrey of
Biographic Cartoons, who is also
chairman of the British Animation
Group Executive Council. "The old
Disney and UPA system has broken
down, and now the whole thing is
aequiring a far more personal ele
ment in direction and production.
The U.S.A. seems to be lagging be
hind in ideas, though still techni
cally ahead. There is far more free
dom, streamlining and imagination
here."
George Dunning of TV Cartoons,

a Canadian who came to Britain
via UPA some years ago, and likes
the freedom to work out ideas he
finds in London, makes this eom
ment on the present American ap
proach to commercials; "In the
U.S.A. I found the enormous
amount of research in motivation,
automation, ete., that goes with the
organization man. It 'is regrettable.
It seems the hardest thing for them
to do is to be small and human, and
you need the human touch to pro
duce the simple, human thing that
will appeal to the common rnan.
Soap ads, for examples, get at the
housewife's group conscience."

Dunning has a reputation for his
sense of knowing the audience. He
usually gets wide latitude in exer
cising the ability to rnount a good
cartoon and make it eomrnunieate,
but "the agency determines the ad
vertising statement."
All the companies in Great Bri

tain's active production movement
are on official file. \iVhen an Amer
ican agency producer is shopping
abroad for a production company
to suit the special needs of his pro
duct, he can start ÜJ the eapita],
All British commercial production
companies are registered in Lon
don. •
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'I going to gamble; I'm going to talk
to one person; I'm going to assume
I have no audience. I'm going to
assume that one person is there
alone and l gotta hold his atten
tion. And the only way to <lo that
is to talk to him ... and ignore
everybody else." An<l it paid off
from the first day I <lid it.
Q. How did you begin those early

shows?
GODFHEY: NBC had bought in

\ Vashington the old Columbia out
let, called \V.MAL, when Columbia
took over the station I was on later
-\VJSV. And it was a white ele
phant. It cost them-if I remember
right- it was $6.5,000 a year they
had to pay for this station. It was
just a big liability. So Scoop Russell,
the vice president in charge of the
\Vashington office at that time,
Butcher's opposite number, called
me in one day and he says, "Hey,
you're the only guy around here
l ' . ,w 10 s an ex-engineer . . . you re

the only one who can talk 'n throw
dials 'n switches and play records
at the same time. \Yh,· don't you
go over there in the morning and
do that show you used to do in Bal
timore - that record show." Sh:
o'clock in the morning. I said, "I
don't want to get up at six o'clock
in the morning anymore." I-le said,
"Go on now, go on over there and
do it for a while ... get it started,
will you ... show the boys how to
do it." OK. And the program di
rector outlined how it should he
done . . . "Good morning, ladies
and gentlemen, it is five after seven,
and we intro<lnee the John Phillip
Sousa Orchestra playing Onward
Oh, or something, and the weather
forecast is ... " and so forth. I asked
to get off the show, and they said,
"Oh, no, you're doing fine, stay

Purl Tu·o of Tlt'O Parts

right there." So I Bgured, "1 know
how to get off of here; I'll louse
this thing np pretty good."

And beginning the next day,
when I got on the air, I told what
time it was and played this record,
and in the middle of the record I
stopped and said something to this
effect: "Can you imagine sitting
here listening to this kind of crap
at this time of the morning? How
come I gotta sit here and tell you
what time it is-you got no clock?
This stinking record . . ." Whap,
over the mike with it. Shattered it
all over the studio. "Put on a nice
one that I like. No\V they want me
to do a weather forecast. \Vant to
know what the weather is? Open a
window and look out. I'm not going
to tell you."

After a while, I said, "Now, you
know these NBC people that put
you on a job like this, do you think
they're listening at this hour in the
morning? Hell, no. They're not
paying any attention ... I'll prove
it to you. The big boss's name is
Russell. They call him Scoop. Hey,
Scoop, HAZZ!" I said, "Now, if he's
listening, I won't be here tomor
row." So the next day I says, "See,
I told you he wasn't listening." So
after about three days, he sent for
me one day I said, "Oh, here it
comes," and he comes in and says,
"Sit down ... what the hell are you
doing in the morning-having some
fun? Then he savs, "\Vell, it's a
little early for me . . . I haven't
heard it ... whatever the hell it is,

• ,, • , .; .
1•·· adr1,,keep it up. And thats how th~ ii•01

damn thing started. ~ul'· ,':
·. . .. . 1bi'IAs soon as I found that out, th~;J'.111le, ,

I 11 k . . I d'.l) 1le111rllrea y went wor mg on it. •··t'et. 0
,

I bnllthat. early show one year on tb~it1 .~e 1station and then I came over ~1J:1 ~tii,
CBS ... by the end of the year l.~. ,11an
that little town of \Vashington th~lle \m~:1:1

program was earning $165,000 a yea::ir'·D~·11
. ·~00""'gross for the station ... and I wa·s ¡:aid

1

getting paid $50 a week less . tel.fl ".~
less five. Then I asked them fpr a:
raise to $75 'n they wouldn't gív:~ ·neagi
it to me <~nd~hat'slww come I left. ¡ 11!:~
Q. Racho, since TV, has been very · ¡r.•.b ..IirB aevery slow corning back as a .rnajQt' (

national medium. Why do you thil);k;j 111'lí r'
I. . ? ·~orr\It ns is sor 11

· •'er hHAYES: There was never auv- :01 '

thiner wrong with radio when tel~-· l,''.,nf,sl.\.·
•. b . , 1 . '\lénn1'vision came m. It s aways had ~i

1
~'··

good audience. It's always giVeü: 1 Mort~
you a very big ~ollar. B.ut it. hac~l,yo~~
one very bad thing agamst It-it~ , .!al

. · · , , ~rerwent out of fashion. And when yon 1: •. .

go out of fashion, you're in trouble,
11

~éen<
All the arguments about use and .ía~:]
efficiency don't mean a thing if your ~~101
if "Th ' . d , u1mg1wi e says, . ey re weanng ·•resses .· ~

up to the knee now and my dress is ~!se.·
down to the top of the shoes." You , ,roilie
can tell her that it's the most ex- : Q.
pensive dress she ever bought; it's q, rathe
good dress and it hasn't got a. hole
in it or anything else ... but she'll
get the new dress, the one that's in
style. ,rer ti

So, television comes along; starts ~eca
wav up with the clients, Do yon moni
thi~k the client's wife wants to sav GI
at the club; "Oh, yes, my husband's the

on !1
'mue!
and I

ou [rieiuls gather at CBS. L to ,!jrf)
retired CBS ex,.ecutive .1l:Iep Runy01J,,wl.1,ol~!~,GB, .S

Artlinr Hull Hayes 30 years ago; Haftírorl
,,, ~

" )



¡~tfuJ f:}i;e. ,©{h:ar la.dy
hu.1ihm1tl has ·tb:a big

¡n :show."' N<'l• lú1· gGtta be:·
a~bsbJ;1..Thht all :fhe

d'.tíw:u tóc the: tít:tl-e 1J:fal1
'k~ ••.',. ··1···. ' ' ' ' ., 'fil• ' d', ' ' ~ •t·J;.U$; fJJ t t~1¡;ige11~y.. ..,•..~ .0:es11 .
~n:~ ta t~U b.i•$1 b:e:stgh:l 1"1 wr.ote

....r' 'I ,.,.H.·~·~· raurCJ: ll:.iltu:rr:i1 eroJ:a ;S, · ... e
'.l?ii.•.::i· ··¡· •' "····d' '•''"L.ttl'.lil se:e1:tliilt so a:J:l ... so ~11

..~ftt~1 ttl'f'iJr:f1·er'Gi:al l~~tnfght?
~-:"1th.,'ft''......l'fil ,,, ""' '
'fhi;s ·wertt all 1the Wtlf doaV.11 l.O

··¡g·ra,ge.rr.gy,t& tb.e:advel'tiser, to the
,.[ati:lf'e.S ta tile cm1:i'\1wf:iter1 ev-'1....· A.:,., .•. ,.··__:..,,,;.,·· · ····.~_ ''······"·:<Jrr.z ....·c;:···A=·.·..-.-----,]! ....•:,.·

Th~~hiYtgtl1f.lt btrutglrt

II

~~ .. tl:~~kÜ1 the G'tlUple :of y~ars
~~ai's.:ID.ur·S'ltco~ss stodes. \Ve1ve; got
tD:ó.r,.s .s.i:ro~ss 1s.t"cn~h~snow thall ~¥e've
·~'h .il . ' th l •t ' ·:I't'h" h' ' .'o:Yeit . 111.ll:i.u. ..·e ..:irn ar:y º"" · ü.e l\};u.sr-
n,.~ -s.. '}.~¡f' tí'~h€)h£¥-,fm.Oamp·b n•.. y..g_,..e~.,:!~!e .,,.~1:1. , "' e .:s .. ,
:~¡fat~1wen.Rr~a~hO ·· ·
.,,..,, >·-·JH.v~'~',_ ">.':) :;, :,c,,,.P',,z ..

~f©rttlt'J.·Hrru.s:e, ÁiG~~ut.
'ha:an'lt had :that ·ematfo.ual or
trr app;eal tele.vl~íon that
.':fl'" •''. '¡;l...' k ,..,, ~··ltd1 '.l'ª:l.@ a .St1AJl'1é;l:,C '' "'·"' ~- 'OlJ. • lfl.V.e.
cl.JJ'H~F~nt'.ai;rt the th'.~tth~
p~nple:.b;~;n£llm:I.:r~ili©:arrdlet.

·ei:\ífs.i'Oín "iVas;awe; of th~ nn:f.o.r.h.ma:t.e
·tl:nli.~giat ian a:g~nqyt>x any place

¡1111 (ll·.:.JLS·~t'li'·.·~-.~·~.·:1:;·.1·.·t:.1.1.~1;1·•.a·:k·.·. a;::t.·· ~·.,·l. 1...·ait's·· .h·'···a···1.) ...p.···e·n·,·e.·d·
1: 1-tn..'th.e~0111 .,, ' " '

e1·;i , . :q. Y~:n ~~~~ t~ -~~&t~p~s$:i~J?;.a;
ir'at.h€r imµo:rt~ntpuint .... .•th.at 1~'%
w tJ¥leiVJ~lnü b:ill:inJts :ate rrs:uá:lly
~'itcih t'attt'.é·'d1...~r.r","1.f:·""fll''í<íl : .'·'·"')!~ 1~~..r" .<J:I·! .~,\,!.,.~.i:L u. ,.,,s
~nithat ;m:~n~;ªg~íi·~l~s .,,,,.m;J.Jd, pre
£m to ha:c..,,a th~:ir.clients: fo. TV . . •.

1rt~Imre-a:uáe ..th~~ .could ,.make .mare
."'..~...·•, l\h.,mcm.ey '·L ts
:COOFR~EY~Y0u" ff·~wliiri'.t

<I" •1,,tre l1gJ1 í; l:~~ 'or'.r1.©thír:rg.. t;1~aí:~?·~

the p1oi:11t,.u.11:r<:1fthe first thinglil. The
first phicw that radio ·wen:t M>' ht~ll

t\.Y1(~\ütc:,J:1J>t ib tlw
•··~··""'""'"h~lVt?been

gr·n,wn1g lnt:~e1· and for.g:N, -all the
time. F:vr c.~ample, ín the lf)i50'i; LIU

ti:l füc ..cmJc'Cr operatforn of '5Jt tiJ.y
sh<l'·"<\;~ \'\'~C¡:c 1)\ü:Jtb:C:í <~1'1.c;étl1.d tht'.('e
~lüd t·}"i1dJ.'.lü~l6'1.é ·a1td like that ..Do.
vou n1tv ·idL'~1whrrt nmil
~~as . . ... tfo,ono letters ·a year
•.. <rverng.e., N!'l'N, kere's sDmethJng.
thcH \¥ill .blmv 'vide ope1t 'That
üvj~ta ..@:eJms. n,@V.~í'chat1ged . ,, . 11ot
iü lht! tcü ~re.:ti;sptior rmr the ten
y.ears. follo.wing..The mail is exactly
the S'tl.me. .I luÍ.1v-ethe same staff of
gi'rls, \Ve d.0 the same W't:>rk-.-vc.at
in a.n.<l orrt, it .about
the s-Sln.1·e'-~bo1:1t•a:thousand. letters
a week, A whil~ bnck I 'vas fo :San
Fmnetsc1'J; haa ]un.ch with Lou.

d nf Mim1r.sotaMining. \Vey
ld. i:ríe tbat dm'íng thé. P€l:iod

\vlen we Jf ed litde roU·rs :(theº....i <.. • ••• o, .er. . . . .e . ? . y
a~b.l};1,llyhadto senil a tlollartbr-ough
the mail), out óf two' broadcasts
they g:Pt. '7ñD'.,OO:Oof tlms;e: buch in
the mail. far flm méautíni.e the regu-
lar. m.á:il \~eek a.ve.1~aged60,.-
PDD s, fm ge.tting. the.
s.am~1;t;11ril fr0m tadia. alO"tle. I don't
<lo. too. .miu;lh'IV an.y more-three nr
fout .sp;eB.i:alsa. year--and the m:all
doesn'it Íücre.áse a:fter '{V; Now,.aba:ut
''"""1"'"" l w~ proposed the Fti:
~iJlaitit · ,\rav the belt haék
Ü5:years ago, 111{-J);be.The ~gency
lrad. it right ;upto the. si.gní11gof the
fh:íng; \~ben; au account man:s wife
1J:•~;c1.,¡:-..'tH.~1:1tl1~H the slar was going

:e'15~ lf..a¡m.t?,S .MJ. :l:l!iiW.nf!.t1~e~:e:e.'tit,·tiitH,e 17.•éJl·.

~1 '/if,f!cr:f.f~t~fti!A!~ rl.i!AimJ&'t'íc'ttl'ft..~lf.1;;1;;c¡.fih1it :ª1~·'IJ.Ett!:
lif¡B'><ll/~y.,, •1'~1"'1"J" . ,~.•..l ,.,.ft..,.,.r·a.':,. ""J.' '. ,p;'.,..)/1 J¡_.,"'.<\:I". ''""',..~,/:lj "~ ,~f·'·e, i,1";-'t; , ''IL." ~iffJu..>,r.\~·~IEi."t:.~:. ~h":,;:1ild//1''1&"J

\1

to lw A:rlh\1t Gndfrcy., whnrn slm
hadn't n1ct ..:and sihtil N.rÍid., ''Oh~vrc'JI
i:rnvcrhe able tn li'v:e 'it dfüvut And
the ,t?·I'o.g¡l'i.1tl1. '~'ií$'('U!J~oJlcd.1J.o,,·~
(~\ir-~r,somti.·t.F1;t 'Yl'·?(ts later they dh.I
huy my :$lmw. ·

Q.. Th.at. '\S'.Us ~~/hen 'TV e.mue
along~. wa'5n.rt it?

GODFHE.Y: \'Mell, l h~td a mnfü
ing radio '511,Iw •••.••tho .cs.aut ~:h<'JWTm
doing u;o~v-·· ª-í'\<:lI bad a tal~rrt scout
shcf\V •d1l 'f[l..tlfo, .an:d. t11c;: tcl:cvish11~
network mine amt said, ''·~V(,'\V,<.mt
to televi.s.e this slmw." I -¡¡aid, ~··oK
just so you dou.'t intctefrtc· with
.my radia.. If yon people arc nuts
'.eJJ.ou,gh to pay us. extra money .for
photographinp; a radio show, go
ahead ..Bnt fnst keep .thos.e.c~1mcr•tíS
in the hack of the room at::td d:ort't
J.nterfet.e with os." VVell, right aümy
the t.hli1g \.y~sª big hit on TI? as '"cll
as rad-ia. I am eonvinecd now that
the re~rso11for it was that they wer.c
lcrokingat a radie) show,, '"'~ftching
peapJ;e perform \Vho ,vete ahsolrrte
ly uüco.nscious :Of the cameras, :who.
Wete h~ving ·a ball being them
selv!;J.s.,:arrd were .fas"Gfoatfa1g. ND\'\!'~
'~e \v:ent on for .a couple .of year~
.....• ánd the stá"tus tli:iJJg starte.~l on
the ra:dto . . .. .e~éü I ,got infected
\~rthit,
l got tu playíng~more to the earn

era iand slipping the radia. \Vl:ren l
dia that, I. was not ex¡plai.nüJg a.ii.y
mor.el net reáli~íng .that rYlJ radio
lisitetJ.ei; :t;<J.u.ldt::i;tsee ~nd thercfme
1..bird to. \.VOTd p.ieture .for Inm as 1
did before ..I sloug}rnd. him off? and
he tlidrú like it worth a dal'nJl. Art
Hayes: here us.ed to co1ii'e. and say,
~!Loctk,those ate. síght gags you're
d~lug." ~ü t 1.dipaú see it for a
cou-ple .Qt ·yearst All of ns \Vere in
fe.CJted-.th~ only guys that didn't
have :it \Vere Art. Haves í'í..Od liJn
8.ewar~l.Au..d theü .on~ day I ,vó'ke
up ~.ildgot b~C1ik011 the ball aml 1
started pla;yring fhe other way t.1ga.in,

Q". Is there. :any w.ay radfo :€.an
overcon.mthi.s status p;rohlem,. Mt.
Ila¥e.s? ..

RA:YE'fü \~terr.e working on ft, ..
haMe b.een. tight along. As1snmin1g
o'ttr p;togra-mií.1gis rí;ght., efforts to
11rtcrea1se.li:ste11íix.g :are c:erta'inlyneN't
111 Hue Jar :attention. "\V'é\re.ptJl':sued
•a 111ost ~ggressi·ve :aámpaigo. Íü this
diré~tio1J f(of11 19621, That year ""e
us.ed a·p,pr'Cl~dl'tlfcttely $75'0.,ó'OO in
spaae i:n 7!:1i1tie, :rJ.ottd' Boizsek.eezJ;trt-ff
and th;e ~l1ci:cfaeluem.\Vomet1's
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Group. Our ads were directed at
(a) our news-on-the-hour and Di
mension information programs, and
(b) our entertainment shows like
Arthur Godfrey, Garry Moore and
Art Linkletter. In 1963 we adver
tised in Time, Look and the Mae
fadden Women's Group. Altogether,
we scheduled 18 different tune-in
ads and used 181 and one-third
pages. I mention the one-third page
because we have utilized a column
opposite each page ad to list all of
our affiliates. The space we used
was valued at better than $8.50,000.

This year we'll use approximately
$1,2.50,000 in space in Time, News
week, Look, Parents' and the Mac
fadden "7omen's Group. These
magazines have a combined eir
eulation over 21,000,000 - so you
ean see our efforts to overcome the
status problem and add listeners
is certainly ambitious. Oh, and this
year we're doing something new
for us and, I think, of interest to
many advertisers. We're eopy test
ing five different approaches in ad
vertising our news to see whieh one
will have the greatest appeal to in
crease listening. We've concentrat
ed on our product, our programs
and newsmen, to date, and this may
very well be the best strategy, but
we want to find out if advertising
the benefits of listening might he
more effective.

I also want to point out that our
stations arc doing an aggressive ad
vertising and promotion job to in
crease listening. \Ve supply them
with advertising materials for all
network procrurns: reeorded on
the-air announcements, newspaper
ads. TV slides. The affiliates combine
these with their loeallv produced
advertising materials fo;· local earn
paigns,

24
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GODFREY: On this status thing
let me tell you about one idea we
have. Thirtv vears ago on the l.5th
of this mon'tl; I start~d to work for
CBS in Washington. A while baek,
I called Brother Hayes and Brother
Seward and thev eame down to the
offiee and I said, "Thirty years ago
on the 25th of January I did the first
all-night entertainment show that
was ever done on a radio station.
Thirty years later, on the 25th of
January, 1964, I propose to do the
first all-night radio entertainment
show done on a network."
Well, Messrs, Hayes and Seward,

to their long-lasting credit, never
dilly when they see an idea-they
buy it like that. The result is we're
putting on a celebration involving
a pile of personalities and it will be
on all night long to duplicate what
happened thirty years ago. \Ve will
have a helluva good time all night
long with these people. The news
papers can't ignore this one ... they
gotta talk about it. That's one of the
big troubles-the press doesn't even
list radio any more. They don't re
view it, either, to speak of. Don't
review it, they don't list it, nobody
knows what the hell's going on.
Q. \Vill there be commercials?
GODFREY: Oh, sure ... it's

close to sold out.

.toden'
Q. Mr. Hayes, from the sellin: ;~&o~

standpoint, do you see a change; ~ii', ~ül1•

atmosphere ... a change in sta.tu~~ ¡¡D'! di
HAYES: The best answer to Ht~l i·

is that our network sales in '63 Wér~ jour
50% higher than '62. It's few hu~í"' \i~Pf'
ncsses that go up .50%in a year. Th~ 1\n'
question brings to mind a story l 'B~f:.
like to tell of the time when I wá:S: ,Horts1
a little hoy and the people next do~ I ;l(tl'.(f'

got a phonograph. My mother sai!lf~: »rt
"Do you know, phonographs a10~

1ill.Jm~
going to become as popular a~ ¡I 'work·
pianos and they won't he usin~,' ,.ment

pianos any more now that they'\!~ · \\'e
got these phonographs that'll phi'j't1 ~uere ti
the musíe for you." Last year \Vl:\S1

1,~rtal
the biggest year in the history Qr I l'ertis1
pianos, as far as sales goes. . l !njul
And then there came radio and 1 nation

people said, "\Vho is going to hav~1' ihip:
a phonograph and have to wind H; 1 f< ¡
up when we've got sueh a thing a~' . nad s
radio?" w-n, you know what hap .., · talion
pen ed ... last year was the biggest part·
year in history in the sale of ueeords ~uiin
... so they didn't go out of business, . Each
Now comes television ... so yOl.t mark

say, that's the end of radio. \\Tell, if ~erie
gives a bump at first, but then it ' vertí
settles in its rightful place and. · ,pres1
television has its place in the sphere and
of things, and so has radio, and so pres
have records, and so has the piano, .abot
Q. \Vhat efforts are you making . O

Godfrey broke into tite business as a
singing banjoist, still enjoys a musical turn or
two. Here, he accompanies Benny Goodman
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:~1tl~'l'!cla¡il:lX~~wbJ,;1s'Í1Il:!,~s £~~C~~
,a;dl{Ji'N
ltiN:l\':FZ'~;~'\$f{l:!'~;!f:í,tn:tt~íl'I)g;a onndn-

u•t!:m~~l~!it,'Tb~s~ r,es'.ttlt~ ;e.11,..
· tu.clia.~,a1:~tb.e; ci.:i:1lmtl'tíii;t),0;1::r:11>:£

e e1fntt1~t;n Gla:te.. 'Clxie' 1QE n,\Jl
~iJ©bl~u1~~tJr ~~ª~í'ie'~o;gf"ft"'

1\st~r:fü¡¡g' t~ 11rutp:mQbrl£3ls..
Qilit :~miin'l.t'\Sa$i i;l} flu:r f:Drnfrcnit :o.f
'~££1111~~:tn. g<a~n1ael~ertism·:m1cl.a~~11,é;Nf
:m~rt~ttiÍ~lltl:l~t:tl'llis 1~.:aiit Íl'Xll~()rtai1t

.1•11· I!.~.·.:~;· ..··•..··:t·.·.·. •·~·.f.•.. t:ñ··.'~·;···',~.·.".¥·~'.s········., t.iª'.·.~.·.···.·'i···,·Q.·,.. ~ ..t:í.'d:.:J..,~.···.·n···~ 'e.···.'·.· . ;F·. ·.··.•,d.····r.·'·
" ~, iá', lm'ug: tiW!i:l,~..1vtí' 'W~t~thg <Jt1J~yriet-

~JUtik \ª~i'.tv~t;~$1\t:e.pexrtin,gmeasure;.,
mexrt 1of t!:re; :<Jar .an:'d:ienée1.

riJs,o, :Ea.C:ed1:reluntánJeé tn be:.
líl~i;e,:tl:ta;t;Iim:~nfttg o.o 'tr:ªnsistf'11.1,; at

;J1Ii!. ª.".·~.'.·.'.,.~.:...·.¡.· .,~.·.··;······.. ·.a;.•·..•.•·..n. 'cl ..·.. ~.••.•·.•.~~.·.~.·.···.~.~.·.'.·.·..~.~ .•.~.·..º.•.••.1.·..=.:·.···.lJ.·:·;.·.~·;.~.~.·..·~.I ;LÍl· J~n~wIl~J!i:l,we ·un·cilertook th't:i íl1"st
ullttroo.als':tnél¡,y;i:íf tra:nS!Í1S:tí:"lt O!Wtl.et
sld~ :a;nd ...d~it:í:~,1'.l.S:ltatedHtáP 8!ilm.w
~U~·!::)2f ;f·J¡~h.Ptfl~~:in tb,~',~Mtt.tcy·
~~•~..~J,J~h. . ..·.. .Qur ~e~er~1 plie~~11-
tgi;'.tlior:rs· h«~ ~;l~~ed an i'.mp~rtant

:ín KCinr eltor;ts: tó.• ;d1e¥elQ;p new
13!u~t1:u~~:g;si,Tlte:Ylll l<a:~'.I:ltfaaD.:e t!) do• ~~.

"\tee tt~¥Il1 th~ i'tí:~Pt
~;~:r~~f~ Í.ft 'e1*~1~~111'dfry.•a~d i'n •ai
~edes; df lllfil·ch:EH'lns: ·iwí:th lea:.clm.g a.d

~u{ ;~ert'i's~r·'ªºº 1t11:;~.ertc~e,¢e~e,u:tl':ves~~
;an~ ~r.~Si¡¡ji¥t·fke·ft'.~s~faít' . in. ;g~tW~tªl
11er1, ·~m~..Q,'.11~~di~:in:J;l~:rt.i~ttla:t".Th~s:~
J sil , ,ptes~r:r~!'Jfi~·.~r~ st~tt::~ailhfeaa;· b1
im1 1 iaboc:>ut ~JeJ{!)~·fa:ip, e~~11±fvr:es.
;ffig: .tJut l~J;Jl.~ta~én,t'ij.rlmt.1!!~E~:áD:-

1Sií:~:11 .'.fh~~1~tm~~:~~.~1ª1tt1t~,:r'ª
r¡jj~~:~:~~llf!'tii~t1'1i;Jni~: 'bi.g"l;í.~11.tl~¡:.~n~
1'~rta:.í:qm·e:Jtti';lifi\1~dtu:l'.l1 t1:1 ···ca.. pdmarr
is.n,m'c:e:;of r:te:~11,~,and. inffibnn:ati'tin., lll
]if.ii :"1'ff1l ~p.'®'tl~~fatedflté: piltSi }.¡¡,fQ;.:.
~íl~~~ º · ll>' fhe t15~:n~!~t~J:
~~p;t:~;~~.:i;b· ,~¡;r;is J¡1];'~$;'~~t.?!7ti~11,'"t;r".h~:
Tlitrti. Oi:m,(,l!tr!i:Í''(;l:n...''' ¡hi~ :yE'}a:f w~
ífia~d l'lr.re::ate;l ::ón ·the: e~é·tl'Se:!l1·~w'e::lte:ar
:mJ:t<é!IE '"·'"'k."'ir'i· ·r· ,~ i\J)i;:., ~é .. ···Tkf. '¡"'nai}v1;;'Í,,,.41, :1'·"',,.,,,.t:!..,;.~. Y·¥·X'Ji!;:;:u .....,.141... w· ,.., lll.\iili~, ,,,.~,,,.,U,-.J..\\!.. ·"'"'

~·!1: ~:tr~t~¡~.w~~i.IJ~*'t
'~hgi'i¡t:\,;t\l\11;,t,l:I1~,,l~~~'~.~fltII ~lit
't~le:.g¡,land ·fl:r~~·a€!rtaml' ;a:r!iJ;.

tht,s 1·~ar:~prti!~~ntaJ
'tmn,........,S]!f!®iB:'.{l~G.O~e:n~cl'.Ít 'Vl~J::)li' ü.<Zl:m.-·
:Wl~:~1'1~I r~úmiu:ilí~JY'-.......;¡\~á:~,~(ú:b.e;s:t
t1e§3~i"'~~,'tf;>• T11:~~t'h~r<€: :¡:¡;¡yé::fhe:
.$1f&t.'.tr¡(;J{e'.~ ;~n'.itu¡pP~®l;í..l:;p:!ttt:t :(1)f

'.©l0.11 rJ~m:w;~~~li ~e;~lP¡;> 'bf}1(f1~
rt~~ hnRfngsg¡.\V::eibtl ·mom anil
m~réi~(¥er:d'.8l:ei'!s~íníiig¡t@' ~flmmtt' ;tt.;~:.¿~~; ,~f.tr·., ,\ iii', ..·~ii@..!J~Vit~ c!.~.~ .J:l '¥';@;,.e XL,., .
~~~'th:~~llz~l'~~i)} N;e~~J:~· i1t

'tJ, ·1:m:aT"'.LU:u: mr~

.
'.. tui;.. :,.;,.....'"'...··. •.""..'""·.•...••., ..· ''""""'.. ··.:tl. ·l· ' • • . ;.~.·.·•lf·. •.•• •••...·.·.;n.·tt····.···.·..l"I··..."".·. !Cii.'','.."".·...··..·.·"'.·.·.~.. '"'. 'n·'··..•.,¡!'l~~.~~'·'J( ,~_¡ • li~~'?"•!~~u, ~P~~'la~ ~'

·.~rrth·Q}atn:1íf'I¡,. Gh:e:wtJl~t,1,A.1ment,,
~-SI, Atfh:ttt ~~T:r~j'f h8m l:ra~i~-,
'\¥~ID~1.:ad.m;~~~ih~lh.h~~'~w:ei 11t·

tiúl!odl.klls ti:~m,n vari:et:y ··<•if ·a.e.eo.t:U1tsi
Íl.J:é!1ltidíft;g, :J3:,J."!l,mo-6:ál.tx.c)ci·1,Látlry .Es
thr:4'~~ilQ~rtu¡¡Ho~lSé'..B~'\ik.~dl~P~ÚS)
L·i¡set~ril:a~f fi'i¡cast-O-OlrJ::9keí¡l Tu)1 a
-'~11· rGlass and. otlrfil;1;s.Tl1fa¡ has
.d,0;ne a. 1~');(j}'atdealt" :ros.fu.m:radtd's
:$'tolr.1!$'., Jf$ ,¡;¡; \€1.0velo1tfa'l,~p:to:ctscs"

CiUOF~,EY; Th~ shttll.$' thittg is
·sit:lll ;r¡;rili'o':s. tr,@trbl~,. th:q11;g:h , ¡ this
blcrod:y ra:trn¡g ~yste:rIJ, ,., . ivhi'oh
w;fl.'s ·very· k:fo:d to. me: h::r the la.st .spe
d;;i.1I d.íd on NBC·. Th.e ratings \Vere
very ,g•ot>d.h~ ro.e !rtn.d ¡e:verYhod y's
2$n¡1p(>sed to J.<J~e·'em ~vh~:ofhefr.e

doc·sn't ;thiJ~k tiho11t hcu<Cutsoi that
sh<1w will h~ 'ra:hlc NnmlR•;r ~5
aJ fhé· fitt~lrk :Ch1b <Lnd N'11mhe'r 4
will b~ .s1ílth1g :Q:t Tnblc SCJ-tl1ut"s
thq whnl.e <lgrmn tm11hlc,
Q, ll'a:vc; f'.O:u notfo.c d any better

pro~r:aming :in nu.Ho?
GODP'l\:E?t \Veil, ht~rc's \vhet·e

Ad ªt1d'1 b~giYJ:toseparM~..ª. little
hit. f' do not ht11d wíth those who
say that the mere talk you put on
the radio" the better off 11 is. I
think fh.a•t \ve·.make a mf,5takc when
we d,o th(l't beca:üse \\?e 1Jt>w drive

ldxrc1 ·t;g ~ox1 ..But tl1ce,y~re.SD•d~i(fü
l~U!S.A'bs.()1ut6:ly dD.iculous:. Aceord.-.
w,g tu tlJem:1, i£ 1.2IJO' p.eo~le bªp.~
penerl t'!X:rre: w:e Jn t:lrat· :night,
IJ~pod,f els~.h.ail. anybo·ély lonking,
at ''em. lt~s,:ridi.culut1s. .Bl1t you get
tb:.ert: ;mli!:&'s :of ]l}:eQ;pleW·atehiñg th.e
~~~"'b:~11:gs~n·~'tibe.~~gape..w~ha~
·11~:sm , .• 'all .tl;n;>Be things ~vh:er:e
)"Q;,t.:tr uaw:m~:t,;.~.i'als.. are ·..thrmvn ·..i.n
tliéme :and the díent :i's haukirrg
ili:i!t:t.1 fE '.h't'l J~xe;e,pstíirtb,o¥ing 1em wl'tb
f;)j s,e, :d~n fhrílr ,g, iFI.1 lrri'tat~ 'e ··...JL :,· ··.'.' ··.:•ge' 1 ••..••...••··"' , .m
ec11~u~h,~~·.'tb~'t:·fü~·~g~t'th~:W<Jrdiñ
f~~tr. J':t:1ll'Ititª ~~ t.h~t tbe)Ctlan•'t get
riid of i'f.

'.B1u:t;,; h~¥Y mue.It b~t:tet it '¥¥.ould
be: ''f ..•, •.'!' .111'1>/J 'ª \wf'h 111£ ·1·hat.....t. ~01 ,~•A,,.··· .....k... g ...

,iji.c1t.~~'e.t.rbJq~,w';it:tcltíu~b:€~
ítr ·tl:r~ma:tl tha.t· Ñ~as.there:,,

Hst~rred. ·ta what he; :s:a:id:a.t'ld .kn'ew
t:ll~t..rtf±il:i:t))'.rit~~ºllidcl:ittr hlm, H~1v
:m:üt~bm~te~~ntilí"e·tb~t.'~~uld 'b~
~Qt a .~tr@I:l1;$. .a1:¡.:d the$'€li ·~bi:n¡gs¡he

•away· those ¥¥ho. woulcl'. like to g0
al()ng wífh you and enJoy í.t but not
think too hard. I think that has a
plaee but it shoül~lrt't go <m 'ªU day
long ..

F,or esample, CBS has a station
in. S:f., LoUis, KMO~, \vifü one of
fhe, latgeS:t lístenimg a·Udie:rrces of
m-yy radio. stati.dn in the conn
try, Therers hardly anybody who
d.oesn~tlisten tó KMOX..But, they
ha'Ve these programs. where ;YC>u
Pall qp l:lnd f.on talk to them and
s.o forth, l'hey're fa·scínafing, They
let p~nple·pry into exther people's
affairs·,.Baxt wÍ1en people want mu
íXÍc al);d .snothívg things, they/r.e
gamg to, tbe o:thet' st~tio11s.,,ht my
apinion,. thas;e1~\í:hiehate playing
.nothing but ,níee, melodious. w.nn
de.thil ·,st.ufI áfl da¥·

HAYE:~:¡Atthvr:1 there?s. one potnt
ycnlte o~t'tt.la{'jkír1g,.And. that is,
yau:'ve. ;got t:\Y:Q kinds af. .listeners,
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the foreground listener and the
background listener. One fore
ground listener is worth ten back
ground listeners. An<l the person
who is listening to your show, or
the KMOX show, or any of those,
he's got to pay attention when
you're on ... a woman can't listen
to you and talk to her husband.
She's going to listen to you. Our
whole philosophy of broadcasting
is, "We want your attention." \Ve're
not broadcasting to do your home
work by.
Q. Yes, but for a long time, don't

you agree, Art, that it seemed like
the philosophy of the fellows who
were handling radio was "Let's just
accept the idea we're baekground
entertainment and let it go at that"?

HAYES: That's right-too many
people did it.

GODFREY: And for too long.
Q. And this was pretty bad?
HAYES: We have never accepted

that, and I don't accept it now.
GODFREY: \\1e're the only ones

that didn't.
HAYES: w- just don't accept it

because, well, as I have often said,
if you're an insurance salesman,
would you rather have a long list
of names or a short list of pros
pects?

GODFREY: Heh, heh, heh
that's right.

HAYES: \\'e can't get as hig
numbers that way. Go into many
cities and you'll find that there's a
rock and roll station that has the
largest audience. No question about
it.

GODFREY: \Vill Rogers was
credited with it. I've said it myself
on the air when people complained
about what 1 was doing. "What's
the matter with you-can't you
twist the dial?" is what I nsccl to
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tell them. And we have that atti
tude today. \Ve try our best to
entertain. That fifty minutes I do
every day requires a minimum of
three hours of rehearsal. \Ve work,
strive for perfection . . . knowing
that all the opposition is playing
records, which could l~c the finest
music in the country.
We try to be perfect. An<l we

try like hell to bring you the best
things we can think of. Now, if you
don't like what I'm doing, damn it,
tune it out. Get some place else,
'cause I'm not going to change it.
I'll improve it if I can, but I'm not
going to change my policy.
Q. Mr. Godfrey, do you fnd that

you're actually playing to the same
audience again and again ... or are
you actually increasing it, and if so,
how are you increasing it?

GODFREY: I say we're increas
ing it . . . by one person telling
another. My lawyer came up with
one the other day that was very
nice ... he says, "You know, Ar
thur, there were a couple of years
that I didn't hear this, and it wor
ried me, but I'm hearing it now,
more and more all the time-'did
you hear what Codfrey said this
morning?' "~they're talking about
it again . . . back and forth. An<l
that's the greatest way.

Now, we have líttle tricks to get
you to do that ... \YJR in Detroit,
for instance, joins the network. Im
mediately, they're a great big sta
tion with good talent, local talent,
on it. We get the top \VJR talent in
here, talk to them on the air, pre
sent them to the whole network.
\Vell, all around Detroit, which is
no small place, they start talking
about this. Now, any time we get
somebody from around the coun
try, I get mail, I get newspapers, I
get things. I talk about various
parts of the country all the time.
We answer every single fan letter.
And because I learned long years
ago that if you <lo that, everybody
in the block knows that you got
the letter. You know, they go
around and they show it . . . and
they talk about it. And that's what
I think is where we can measure
it.

HAYES: \·Vell, Arthur, don't you
have another Indication. There's a
lot of young people today who
weren't even born when you start
ed out, but yot1 have seen the ex-

amp·l·e. at nig.ht.clu.bs,·· ..·.Yº..u'v·e···ª···.:~_,,r. 1.oucapeared before college audiences-« !cant
what was your r.eaction? ..... fU1t 1

GODFREY: Yes, Art. What Art\$1 tracco
talking about could easily be tlr~ i¡r.
thing that caused me to have a re- The
hírth of confidence. \Ve lu1d snnt~ , Mrful
stations in the southwest and th~ j¡ftlgid,
midwest ... they were cooling 08; :\1.1·e~\'
about the network-thought they• 1 :onlv t1
might make more money independ- o! .Po
ently. Art and Jim said, "You kno~v~ One v
if you took your outfit on tour , , ,,. rtarl
went around to these places . . ., w~re
stirred up some interest, mighe • '!hat
make 'em feel more part of us." · must

I didn't want to do it at first. But "¡a\;és.
we went anyway. We went to th~ !hat
University of Texas. \Ve had sew sta\'eC
enty-five hundred people standin~ oilier
in a place, watching this show-· ·.. Chica
every one of whom knew exactly . ofsu1
who was where, who was who, who · week
was what-and not a grey hair in than
the bunch, except in my band (been for ti
there eighteen years). \Ve played ¡ thr
the campus of Tulane at noon time ~oai
. . . the kids didn't have to come "Q.
. . . the campus was jammecl with of pi
them! alizi

We played big halls in Iowa, YOU

Arkansas, places like that. Just ·~et
jammed! And I came away think- ;wl
ing, "Nobody listens to this stuff, C
huh? You're crazy!" And we go !d,
around, anywhere west of the Hud- 1

son River . . . just get off of th is ~
lousy street and you begin to feel ··tha
like a human being again, in the
business. It is amazing who's out
there. That's how we know people
are listening.
Q. In all your experience, Arthirr~

is there any one sponsor that stands
out in your mind as being the one
yon like the most?

GODFREY: It's difficult, because
I have had the most pleasant asso
ciations with the most wonderfu]
people. These associations were al
ways discontinued, broken up by
the slip-stick boys, when they final
ly came around to it. The Chester
field people were marvelous folks,
and I had to call them. in and tell
them, 'Tm very sorry but I can't
sell your cigarettes any more." Be
cause I had discovered that I was
allergic to tobacco smoke fnhaled
in any form and I just coüldn't sell
them , .. arid smoke the cigarette
on the camera any more. I said
that I would be very happy te say
that so far as I know up to this
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t1llbli\(11;~ ~fa,g~t[~~l;stt11:~,:4l u~~.ar~:tte:a.$1
~r~n.~I?tuTui1t~~'bnt .r .ti~i~'~t~11~~k'eit.r .l ~Q{tll~tst:ncikn a:o.)thoiifs •etbt,~:í'-et:t~.
Ttl.e· tl1,re Jlº"lx 'n(;J.l'
Aª.~~TI t\'txÍ'.~lí'Jt t11'.l1}\lil'r~ f'l::t;\?Hti1tg0¡

~~~...
'I'l1:~.t,1a:1t1:1ri.T~11 tbr:i1g ~!\';;.:rsiliI '\~oJli~

~tEu'.l 1·~s·~~eilatio•11, .. .·.c:ihe:s:teffliel~l
,. lrt1~.i;~:~:it~e·,··....fh~J~.~~~· ·h~~t1·~¡;~~~
illil ~~~¥~~~1twl~~;~\j~'e~p}g,,'l:í~¿v~h~cl
· · QP.i,V .~,Q:..e:1ft~nt'S1~~uo q1ut; de~~us:e

~~~ 1 ·~ pc"O······..·.º.·•r.·..•··.·..'·r·.e·s....·;u...1~.J".'•.fl¡s··."'*'..·.•.'.·~º.•·~: .. ·.·.t. lre ..•.·.....,y·····..·...,1tl···JJ·.··ID··xd·1.•~..:..:1·1·J··.···t.·..?.:...~·.·.•1· un:e ~~Kls··~, u¡¿l~!,;l.Q~:•i , • J;e s: ¡,('IP.~
II··· , lm1g ·11 uglt t<1 s~@·if ·éh~:tG.

~t~ ~~f.~'=g;ii~~h\1~~,~~i~.·o£';hi1it,
:I l;iat:~thts stnH.~,wut llt y1:1up:-e.oph:l
m.tlStt "'V'~:aT· U;¡:xsti!iik~, £;ar :heaMei1
d~S11 ~~;t fltí8:?·FI.e ei1i:i·lcltf~t; ~~d~'é
fil~~~ ~,~, '.h~aid:t!'ít: i~t~~•...~e ~r*l~

X fliiuk;. 'Th~
on~' ·w+a:s;;a l?ie-:-,r:rtt"<: ~:u1:in

:Gh:t!e(\~... Üt:St tilm:e ra ev.e:c he;a:rd
~;tt~h::~'.''~ltí~;~·~~J~!i~·:fi11 ~.ax, ..••.r

w~:~~~;:.~fill l:t!!~·~H'S:tt!:~~g:WI¡!¡~l~g:~
~ll~tt 'h:e ~t~,t;te"cl,~ $:f!iltl:. A;IJt'l
l?i;r t:bi~:r~'S·ou :he l\V.attt~:tío.tr:t, J&nil
I ~o:tt~~~tt1w;©Jl:~,.1£ .~1:M1·want: :nut~.

ab~oaa;
Q, ll:Jtit,~an:te.~1lh~t~1s,iª:Q:Y.Wu~

!!tF1'~º1m:t ,~£:t');a t~ftI;t;n:~~rth~~,~t!~.at*,°'
..,, ·.~, ~ lfe!ir'.}'.t'.~t·wbd~h

'19::tr ea11'f'. r~:allr'eau:ti\ir.m it and still
g~:t:r;@aulits'.tiO:ne."S' ;Í.t w;enr :tldn :atfet
:1hfl"',,...., · ~ ,.,..,~1a """'··¿. ..~ J.'t\J .• ·~~,.

.goJJFB::E'.'l"• I d:tin'f Siee
I~~xtti~e~ r'Q:U !.:!~U;t·~foth~tw
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to knock down was that damn sur
vey upon which Lipton fired me.
A survey was conducted which
showed them that nobody listened
to me under sixty years of age. You
know how you can take surveys
and adjust them to suit your con
venience. Now, to show you how
screwy it is, the same survey done
by the same people had those fig
ures showing that it wasn't so ...
that I had it the other way.

Q. Arthur, you've mentioned
women. 'What about men? Do you
reeeive letters from men?

GODFREY: There are lots of
men. I get mail from men ... the
damnedest people . . . the biggest
shots in the world and the truck
driver and everybody. It's amazing
how many. Mostly, people who
drive a lot ... and there's no gad
gets on that set to show you who's
listening. The people driving in
automobiles ... I dare say that it's
about even, really, according to
the response I get. I think it's just
as many men as women. I just con
ducted a big campaign for Robert
Bums Cigars; and they're very,
very happy.

Q. What do you see in the future
for radio?

HAYES: The best way to answer
that is to say that while I can't
give you a list of specific changes
coming up in 1964, I know there
will be change. There has been
evidence of interest in a return to
drama. As the network with the
most recent longterm experience
in this area, we're looking into the
matter very seriously. We've also
had under consideration a series
presenting the great comedy shows
of the past, and this is still a "live"
possibility for '64.

Beyond these items-which are
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not really changes but rather reap
pearances of previous programing
-all indications we have on hand
say that greatest public interest
continues to be in news, informa
tion, sports, community service and
the like. So we keep exploring
these areas for new ways to ex
pand their horizons.
'"e think a lot, for example, of

one important new CBS Radio pre
miere in 1964-we practically start
ed the new year with it - "The
\Vorld This 'Veek." This is a 20-
minute review of the week's biggest
news developments. Harry Reason
er is anchor man and CBS News
correspondents around the world
report in to him on the show. The
20-minute format makes possible
the kind of detail that you really
need to come to grips with today's
complicated, often puzzling news.
GODFREY: My opinion is íf the

radio people take advantage of their
opportunity and have the guts to go
forward with it, that we will have a
series of radio programs, something
like we used to have, with the sta
ture that we used to have ... just
the same as three, four newspapers
in a town. What the hell, each one
does its job and has its circulation;
some overlap . . . some people buy
two papers.
'Vhy shouldn't the radio, with its

obvious audience, build programs
again like we used to do? Remem
ber how Amos 'n' Andy used to do.
Course we can't do that any more,
but we can do it without blackface.
\Ve can do the Fred Allen kind of
thing. We can do the Jack Benny
kind of thing. We can have drama
... it's so much better to do it on
radio because your mind sees the
picture somuch easier. I don't know
why we shouldn't, in three or four
years, be right back there where we
were.
Q. Mr. Godfrey, do you f.eelthat

you're any more effeetive on radio
than in television as a salesman?
GODFREY: The only reason I

could be more effective on TV, if I
am and I doubt it, is that it's a
larger audience. The one thing, in
my personal case, is that everybody
tells me that they're always so sur
prised and they say, happily, to find
that I look as young as I do. You
know, the last they heard of me,
perhaps, was "Gee, he's dying of
cancer." Then, all of a sudden they

see a guy that looksnot onlyhé2!1lth'~
but younger, I think perh~ps ~
helps in this. But, that's .only h~·
cause I was sick once. Or th~,f
thought I was. <

Q. yOu certainly are looking :flt~'I ·a·
Mr. Godfrey. \Veil-one final q11~~..:~> I
tion. Can you name any large ag••.
vertisers who, in y:otir o.pin.iam;i
should be using radio .... hut aren't
currently?
HAYES: This reminds me of 'ª'

trade ad we've been wanting to ,(:}:()~ILei
-but probably won't The headlin~
would be "PROCTER & GAMBLE,~
'VON'T YOU PLEASE GOMR ·

s:
sei

!OCI

HOME?" It's a source of regret ta I fr.
us that such advertisers as.p & G~.: 11

Lever Brothers and Colgate-Palrrr;
olive-to name just thre17-aren'r1;
in network radio today. '!\Te wish
they were because the medium as
it is now constituted has such a
great deal to offer this kind of adver
tiser.
The American economyand prof~,

it margins of individual corpora
tions depend to an enormous extent
on continuous introduction of new
products. Companies like those I
just mentioned are in the forefront;
bringing out new products all the
time. Considering how great the
cost is to get a product from the
drawing board or laboratory to the
consumer, I keep asking myself
whether these advertisers can really
afford to ignore what network radio
can do for them at costs so low you
just can't beat them. It may well be
that the experience o£ large com
panies who are using our medium
effectively will bring our other old
friends back. In today's massivebar
rage of advertising, the individual
advertiser needs distinction ..• au
dience reach ... and high frequenpy
of impression if his message is to be
remembered. Radio does that Job!
On that point, remember, frequency
is not how many times the adver
tiser talks. It is how many times. ,a
given prospect hears him. So I say
the cost of advertising today, the
competitive elimate, plus the fact
that advertising must he renrenr
bered if it is to accomplish anything
at all·- these factors hav.e us .con
vinced that network radio has an ir
replaceable place in today's eceno-
my. The surge of advertísersback to
network radio in 1963 and nóW in
1964 suggests that a whale ()f 'a: lot
of people agree with me! •
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As p.itchwnman in all the eom
m.ercials, Miss Bellrnj introduces
hérself as being "from .TerryLewis'
new pictu_re,"ddivers the commer
cial pitch, and each commercial
ends with a t·ag.line' urging .aucli
e11cesto see the Lewis .film.

.h1 th.e minute TV spet; Lewis
stand-in Hal Bell mimics the com
edian:. He cavorts frr the back
ground we~at'ing.a big hat whkh
hides his,face. The commercial 'ends
as viewers. discover it's. not '.Lewis;
Bell turns tn faee camera wearing a.
sandwíeh board reading: "See Jerry
.Léwi·s: in '\o/ho~s Minding. the·
$to~~?'"'
Harlin spots have Miss Bellini

askm.g Lewis to .deliv.er a message.
An :answering. shore implies that
Terry is. sound asleep cm a Sealy
ma:ttres~.:

lo nddition to the }Qcnl spots,
1nost ctf Hxc fí)d'ivicht~d Sc·~tl~plants
sp-onsar syndi.(;;atcdshnws, weather,
~nd news. The NexvJersey plant in
Pütetscxn nr~ivides 'H .govd cx;.unplc
of how }?'k!.ntst.hrough~l{lt the coun
try have developed promotional
tools to 'Capitalizé on the movie
broadcast tic-in.
The PatersQ..ti¡}l~mtsp<ms.ors the

Seµly lV.rJath:er ShotD with Lynda
Lee Mead, former Miss America,
on WPIX (TV),, New York. It
sta.ttcd. using the Bellini cornmer
ciaJs-~-tnJan. l, in additiün to some
10~12spots a week during the
course of Sealy's three-month an
niversary promotion. A SJ)rnmprint
of the one-minute TV commercial
wa.smarle, as were arrangeereuts to
use it after each showing of \Vhcl s
Atlnding the Store at the Stanley
Theater .in Jersey City. The theater
also displayed Sealy bedding in its
lobby, along with a. full-size cut
out of Lewis, and listed two cooper
ating retail stores as local outlets
for the bedding shown in the lobby
and fo tlre film.
Promoti.cm plans mushroomed

even farther from them. Both stores
featured á window display with
cr0ss~te£.erence,to the movie at the
Shmley..The theater and the stores
cooperated in a drawing. Entry
slips were available at the theater
as well a·s the S·tores·,ho.th of which
ga.¥e• a~~a~m¡-tttresses'to winners. •

~I
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ABC*
Outer Limits

ADVERTISERS

Advertiser decisions will
still change net line- ups
Many-sided chessgame underway as network salesmen
offer tentative fall line- ups, featuring 60 shows,
split between aid and new - subject ta agency akays

MONDAY
7:30
8:UO
8:30
9:00
9:30

10:00
10:30

CBS
To Tell the Truth
I've Got a Secret
Andy Griffith Show
Lucille Ball
December Groom
Lawmaker

N.BC
90 Bristol Court

Mickey RooneyShow
Mccaffrey

(still open)

Monday Night at the .Movies

TUESOAY
7:30
8:00
8:30
9:00
9:30

10:00
10:30

WEDNESDAY
7:30
8:00
8:30
9:00
9:30

10:00
10:30

Combat

McHale's Navy
Wendy and Me
Peyton Place-I
The Fugitives

Uocall
RedSkelton

Mr. Novak

Petticoat Junct1on
Bailey of Balboa
Mr. Broadway

Mr. Solo

Jack Benny
AndyWilliams/Bell Telephone

variety specials

Ozzieand Harriet
Patty Duke
Yellowbird

The VirginianCBSReports

The Beverly Hillbillies
Oick Van Dyke
Cara Williams Show
Danny KayeShow

Project 120
Ben Casey

(still open)

THURSOAY
7:30
8:00
8:30
9:00
9:30

10:00
10:30

Flintstones
Donna Reed
My Three Sons
(still open)
Peyton Place-II
The Price Is Right
(still open)

Password
Perry Maso.n

The Entertainers

13th .Gate

Or. Kildare

Hazel
Kraft SuspenseTheaterThe Nurses

FRIDAY
7:30
8:00
8:30
9:00
9:30

10:00
10:30

Johnny Quest
Farmer's Oaughter
Burke's Law

Arrest and Trial

International ShowtimeRawhide

(still open)

The Reporter

World War I

Bob Hope Theater

That Was the.week That.Was
Jack Paar or Alfred tfüchcock

SATUROAY
7:30
8:00
8:30
9:00
9:30
10:00
10:30

WagonTrain

Lawrence Welk

Jackie Gleason

The Defenders

GomarPyle
Gunsmoke

flipper
Mr. Magoo
Kentucky's Kid
Saturday Night at the Mo.vi.es

Hollywood Palace

Uocal)

SUNOAY
7:30
8:00
8:30
9:00
9:30

10:00
10:30

Great Bible Adventures
or Voyage t11the Battam of the Sea

Broadside
Tycoon
12 O'Clock High

(local)

Walt Oisoey

Paul Lynde or Grindl
Bonanza

My Favorite Martian
EdSullivan

Bewitched
Candid Camera
What's My Line

The Rogues

30

*Tentative, as reported in New York daily press. (All times are EST.)
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Sunny ties up what the
"Sunshine State's" business
magazine, Florida Trend,
cites as "FLORIDA'S MAV
ERICK MARKET."

WSUN's home county has
the nation's highest incidence
of auto and stock ownership;
brain power industries; high
discretionary income . . .
Florida's 2nd market should be
1st on your list.

WHAT A MARKET,
AND SUNNY SELLS IT!

WSUN
TELEVISION - RADl.O

TAMPA-ST.PETERSBURG
Natl. R~p: VÉNARD, TORBET & McCONNELL

S. E. R~p JAMES S. AYERS
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in sponsoring this show, for there
are many football enthusiasts in the
Ohio Valley, including a great many
female fans.
Big \Vheel Distributing Co:. had

its beginnings in 1955 as a chain of
14 hard-surface floor-covering stores
located in five states. In the late
'50s the chain began to pull back
its branches, concentrating mostly
in \Vest Virginia and Ohio. A little
over two years ago the chain went
into the discount business with one
store in Wheeling; They have been
so successful that the new store to
be opened in Clarksburg will be
two and one-half times the size of
the present one. This new outlet is
scheduled to open in late March,
and another outlet will be opened
by the fall of 1965,
The current Big \Vheel in \Vheel

ing carries every line, with the ex
ception of food, with the hard lines
being predominant. The clothing
department and beauty aids are
leased. Expansion plans are also in
the scheme of things for the Wheel
ing store, with its 20,000 square feet
of space to be doubled in <1 year.
Although Games firmly believes

in the institutional commercial and
program sponsorship, he is also
aware of the power of a TV spot.
In one of his early ventures into TV
advertising, he placed on \VTUF
TV one .60-second. spot for a 98,
cent garbage can. The next day he
sold 1,400 garbage cans, •

Big Wheel exec v.p. Fred Games explains expansion plans to Don Sharp.enberg ofWIRF~nl

Wheel.ing store pegs. expansi,on
to coverage growth of WTR.F-TV

!I'

SPONSOR.

SU N NY \ RO P ES I A s THE ~ig \Vh.eel rolls 0~1• in
Wheeling, \V. Va., television

''MAVE~K play~ an important .pa.rt in its ex-
THE · pansion plans, according to Fred

MARK " Games, executive vice president of
the Big \Vheel Distributing Co. A
discounter for over two years, he
has big expansion ideas and \VTRF
TV, Wheeling, has a lot to do with
them.
The station last summer finished

its own kind of expansion program,
by constructing a new tower which
has greatly increased its coverage
area into a greater part of \Vest
Virginia. The Big \Vheel plans to
expand within the new coverage
area. The Big Wheel presently has
one outlet in Wheeling but plans to
build a new store in Clarksburg,
just recently brought into the
\VTRF-TV coverage area, and a
possible third, also within the cov
erage arca. Thus all markets can be
reached with one medium, making
the cost per unit less.
A very energetic and successful

discounter, Games feels the greatest
value of TV is as an image builder,
and he uses only institutional com
mercials on it. He also feels that the
proper way to use TV is to sponsor
a show, thus upgrading the image.
All last fall Big vVheel sponsored a
local show called Ironmen High
lights, post-football game highlights
of Wheeling's United Football
League championship football team.
Games was particularly interested
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Go}d4'1l Crain ~Jmcar:o1.i1,'San Lean
dro.~ talif ._,rnporfa i:tis dóüblfog its
1:9.63 1i.H!W'trüsh1g 11~rdgétthis ye~r.
D:uJi\ig ~be ffrst 'hnH or 19134,Golden
.Gr'?i:11 wHl s.pe:nd u :reported $.3 mil
lfon tt.> :pi;ornute its. l1ice-A~Roni aucl
ma::c-aroni din.nen~ ~Nith p.a.r:ticipa
:títins en nine ABC~TV á:Tid fi~e'
:CBSJJV ci:~y:time shnw~, an:d a
sel,.iedule,of .spot televisirn.1.

The sp;o:t rrv fodudes 'b@th.day
and uigbttiiu.e to.mmexciah in New
YQr:k, BóStOJi, Fr:o~id:enc;é, Philadel~
tillifh ~V~~hfrigtm:r~Ba:ltí1nore, De
troít, Cleveland, :Chicago, Los An
geles., San Fr:andseo, Seattle, Spo
kane, and Portland, Ore,

New c.o:mmerctals flmed o.rt 1oc;a
.fion jn Sat;t FránCisco will follow
G.old:en:G:i::ain~spresent copy theme,
''The great né.\¥ side dishes from San
Frandsco:''

'.~{cOá:Q:n-EticksmJ, S:~nFtáücisco,
is Golden Grain's .ágeJ!cy.

E~stern oa 11¡·ng ha It
to ,atr ·(Plight Facts'
Eastern Air .Lines., wbieh has used
sp.o;t r:adto for tw;e years .to 'advis:e
tr;áxeJei1s n;J1weather: ál'.fd Hight .cQn'"
.;j •.• • "ª' 11 ·1 . ,,:w1tto1;1s .• '15 gta ua..y p msrng~out
íts ndi:0 schedule di:n:i:ng tlle. Brst
we.éks of F·ebruáry. ·"
The 10'-market 5pQ't r:adio Flight

FacJ~ garnpaign is being replaced
by reno.rd.ed ·telephoirn ;announce
m:ents in ;cities in .Easte:m';s s:er
vice area,.

Tl1e.Flight Facts schedule, which
was carried in: Atlanta, Boston,
Charl©ft.e) Chicago, Hcmston, Mi
ami, New Orleans~ New York,
T:httíp1'.l~ a.nd '\Vílshfogtctni was con
c~ived by Fl:et:chet Bí~ha_rds, C<Ü·
kit1.s .& Holdie:n. Several weeks ago,
Eastern r.e-a.ssigned its account to
Henton & Bowleg., No fo:ture hroad
~,a:gfa:d\\lettismg pJa:os have beell
'~fQn:a,liín~.e'.d,
In dr:op_e:fog the .Flight Facts

:~rive? James $..Reínke:1 E:astem's.a i:t:e~tt!rofeQnrm\tnify telations. said
t1:1~t'~úr,drk~th.e. .ap1:rotfh:t:~rn.ents vja

··Ttrdib Q:r'TV.~w1J1c1J were limited tq.
sriedfi'.C mi~ti.tes .ea.eh Tmur, the
tél:épl1:cin:e;ret:e.rdings wíll e.náble:
fh · a:'·•d.!fl · t ' l..~'.·.·h l '···r th· ..e· J:w ..:e·..o mtl~ w. GJ~;UP-'·1J;O'" e~
is:e~cn:nrl, :fl'ctht iitf:tJttnafi•··· ·v:ailibl ·• •.. . ••...... ·~Ct>. .. ..... ·~ .•. 0-ll ª. ..... ..e.
at any time tlnring th~ d!'!,y .qr
" }_ .··ii, . .. '.,,.,.~J..,,4-
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Never before has a
to.wer reac.hed more
than 1,751 :feet into
the skies. Now, in the
fertile R.ed River Val
ley,..statiorr KTHI te le
casts from the world's
ta IIe s t man -ms de
strncture 2,063 fe.et
ab.oy.e.füegro.und,with
msstmum power of
316,.000watts, serving
Earg;o-Moorhe:ad, and
:Gta n d .FcJ:rks - East
Grilnd Forks, with .city
gFa.de.setvice.Noother
station has ci~ g.rade
service into both cíHes.

*Th.e correct answer: 339
KATYHIGHStin stocking
feet) weuld rnatch the
height of the wortd's tall,
est tewer. Thelovely Miss
Tall USA,Carol Dettmann,
is also our .first "Katy
High.'' A Polaris Station

Channel 11 • Maximum Power
F:;iigo, N. D..

li.epre,sented by
Bfait T:e.lévisioti~sso~ia.tes..
.Re,gion·a1ly,,. Harry s. Hyett,

Minnea¡rqlis, Minn,
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AGENCIES

30-30 or FIGHT-AGENCl.ES DEF:ENlflD

mercial storyline.
The Code board acted after hear

ing protests by the Assn, of Na
tional Advertisers, McOarrn-Ericik"
son, Kenyon & Eckhardt, Alb€ltto
Culver, Helene Curtls, Americat:t
Home Products, Best Foods, Chem
way, Chesebrongh-Pond's, General
Mills, International Latex, Sterling;
Drug, the Proprietary Assn¿ and
others.
The proposed Code revisions,

formulated in the face of client
opposition, were suggested to take
effect next summer, (See adjacent
text.)
In taking the action, the Code

men bucked opposition from buyers
like McCann - Erickson's Edward
Grey, senior vice president, TV pro
graming and media, who wrote
NAB that the two-product commer
cial "has been necessary ÜJ many
instances to compensate for rapidl~
accelerating out-of-pocket costs of
television advertising, bob in the
time and commercial production
areas. This shared commercial de
vice has enabled many new brands
to capitalize on the tremendous im
pact capabilities of television .. .''
Kenyon & Eckhardt, which has

worked zealously for commercial
self-regulation through the Code,
outlined its position to NAB Presj
dent LeRoy Collins and K&:E cH
ents, warning against making 30-30
commercials a "scapegoat for all
the malpractices of the inaustry.''
K&E offered Its own research which
shows only 5-10% of eommercíals'
surveyed in several markets on a
typical broadcast day were multi
product, the number does not seem
to be Increasíng sharply from a y.eat
ago, and that other elements seen1.
to contribute more to clutter than
shared minute commercials.
"We arc obviously against any

action on the part of stations oi
their representatives in advocatitJ.g
rate premiums for midti·'ptódü<i;t
commercials," K&E sai:d. Eliminat
ing or severely limiting 30-30 corn
mercials could work "a severe aen-

NAB action to drive piggybacks out of TV is arousing so.me hei3ted pp1pPíSi[ti

A GENCIES' vigorous defense of pig
gyback TV commercials looked

like an uphill fight last week. Ad
vertisers and broadcasters remained
at odds, and as the National Asso
ciation met in Florida to act on pro
posed TV Code restrictions, it
looked as if it is going to cost adver
tisers money.
Acting as the TV Code Board's

recommendation, the association
board was expected to tighten in
tegration standards for acceptable
multiproduct commercials by Code
stations. In addition to defining un
integrated piggybacks as two an
nouncements, billable as such, the
proposal tightens time limits in
prime time to a limit of three an
nouncements. This rules out adja
cent piggybacks. (See Friday at
Five, page 7.)
For the agency and advertiser,

the issue is economic, Nearly every
company in the blue-chip crowd
is using minutes to advertise more
than one product (SPONSOR, Jan. 6).
For the broadcaster, the issue is

both political and economic. Adver
tisers themselves and government
agencies have been keenly critical
of what some of them see as a glut
of announcements. One calls it
"clutter," including credits and pro
mos as part of the problem. The
other calls it "overcornmercialíza
tion." By starting with piggybacks,
broadcasters are working to cut
down one element.
The TV Code Board recommend

ations came after members had
seen a reel of multiple product
announcements ranging from no in
tegration to foll integration. Stock
ton Helffrich, manager of the New
York Code office, showed 13 "com
bination annuoncements" by Inter
national Latex (bras and nurser
bottlers, gloves and girdles, gargle
and cough medicine, handled vari
ously} by Young & Rubicam, Ted
Bates, and Kenyon & Eckhardt);
Alberto - Culver (Safcgard, Rinse
Away through BBDO and J. \\1alter
Thompson respectively); Beecham
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(Brylcreem, Macl.eans, both Ken
yon & Eckhardt); Pacquin/Leem
ing (Ben Gay, Silk 'n' Satin, both
William Esty); Merck's Quinton
(Sucrets lozenge and gargle, Doh
erty, Clifford, Steers & Shenfield);
Economics Lab (Dip It/Finish, Al
Herr); MJB (rice, tea, BBDO);
Bourjois (five gift toiletries, Gum
binner); Procter & Gamble and
Food Manufacturers (Crisco and
l'vl&l\fs, Compton and Ted Bates).
The styles went from primitive

piggyback - two thirties merely
spliced- to full integration satis
fying the revised NAB integration
standards, that is, that the minute
look like one commercial to the
vievver.
Pending NAB Board action, agen

cies producing multi-product min
utes now must satisfy revised criteria
that demand close relationship be
tween products, sponsors, and com-

HOW TO PRODUCE AN
ACCEPTABLE PIGGYBACK

The proposed revision of the NAB Iv
Code interpretation no longer differenti
ates between "integrated" commercials
and "piggybacks" but lays down these
ground rules for an acceptable "multiple
product" annaancement:

ll Only those multiple product an
nouncements which meet the following
criteria shall be counted under the Code
as a single announcement:
al The products or services are related
in character, purpose, or use; and !Edi
tor's note: The conjunction or in the
old Code interpretation working pro
vided a loophole that let past the gate
unrelated but loosely integrated prod·
ucts from the same advertiser.l,
bl the products or services are so treat
ed in audio and video throughout the
annnuncement as to appear to the
víewer as a single announcement; and
cl the announcement is so constituted
that it cannot be divided into two or
more announcements.

2l Multiple product announcements of
retail or service establishments are ex
empted from the provisions of IH (al
above.
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You'd know the secret to a crisp
and succulent salad lies in the
dressing, as any famous chef
or proud homemaker will tell
you. That special ingredient is
the key to fame. To farmers and
ranchers of the Southwest, Mur
ray Cox has that special touch.
Dean of Southwest Farm Direc
tors, Cox has been with WFAA
for 16 years, traveling over
35,000 miles annually to pro
vide first hand reports for his
15-minute programs twice daily
Monday-Saturday, and three
times on Sundays. Honorary
member of almost every farm
organization in the Southwest,
Murray Cox has received vir
tually all recognitions open to
his profession. He provides that
tasteful dressing which makes
WFAA's farm programming the
prize salad of the Southwest.
The real Quality Touch. Want
Some? Call Petry.

Wllffiffi
820 RADIO
THE SOUND OF
THE SOUTHWEST

WFAA - AM-FM TV
Communications Center - Oatta s
I Broadcast services of the Dallas
Morning News / Represented by
Edward Petry & Co., Inc.
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AGENCIES

Seven agencies acquire;
$11million in billing
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E r\D-OF-THE xro x rn account
switches have rearranged more

than $11 million worth of billings
among the following agencies:

• Sullivan, Stauffer, Colwell &
Bayles has been assigned Lever's
Pepsodent tooth paste, Fluoride, an
unnamed new product, transferred
from Foote, Cone & Belding be
cause of account conflicts. SSCB
already had four of Lever's "all"
brands, plus Final Touch and Silver
Dust products. It loses Lifebuoy to
BBDO. Estimated new billings $2

1 million.
• Ogilvy, Benson & Mather gets

Lever's Imperial margarine and
Pepsodent toothbrushes, in addition
to the Dove, Good Luck, Lucky

Whip, Vim, and Praise accounts al
ready serviced for the client. Esti
mated new billing $3 million.

• BBDO, agency for Surf, vV.isk,
and Swan, adds Lifebuoy to the,
Lever account in a transf er from
SSCB.
The Lever-FC&B break ends a re

lationship going back to the early
part of the century when Lever was
handled by Lord &Thomas, FC&B's
predecessor. Some of the conflicts
involved the agency's work for
Purex, Dial, and Sunbearn electric:
toothbrushes. Harold H. Webber,
consumer relations vice president of
Lever, also specified development
of new products in his letter on the
"unhappy action" to Rolland W.

And that's no bull!
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"Real McCov," grand champion steer of the 1963 International Livestock
Exposition, was guest of honor at recent open house given by Geyer,
Morey, Ballard in Chicago. Examining the 925-lh. Hereford steer, made
available to the agency by Central National Bank, a GMB client, are (J ..•r]
Charles Burge, CBS Radio Spot Sales Chicago mgr.; Roger O'Sullivan,
Avery-Knodel Chicago officemgr.; P. W. Limerick, C:MBagricultural dir.
in Chicago, Doug Madsen, dairyman. "McCoy" brought over $10;000

.·..;·~.·

SPONS.OR



S~tB''.t,¡a~le)•~ra;atfl:'.ifil~~
·f'~"" A '('h.~¡¡¡¡l¡,¡o¡;¡¡.P . ,,,,,.,,.:r····
.:)-~:t ··n,i¡;,,;~'!:·i;.:w"'w'J.J *·i~,,.
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': .·' .•• ill'· ",(" l!l(ll), 'fl:/S\í• r:t[r;fii¡j, ft>a~ei.r.Já~jj,li£:pr:CJ1rd1s1fit:. i,w••••,,i:l!.l:li.1.,"' 1 to: L'er
·~~tail'@!:~l'l.l'ilg~1u I~~El:iweite ~fl..~~.~
¡¡¡,Q'.'~"h;siti'11.>1¡;¡: I"' I¡C:Yt¡il;~ ~·.aa•',;ai?'•<11 t'f1r'!ii\~··,,!;\,,,,,..•WJ,,,,,,. '·""·•.R"l!l~ '\.M.·..]tl!?.!'ie.11;!, ...·..·e·
..·.¡;...•~l.··,·}· ..,_,. 1· : A.... ~f'~ :.F-\'·::;··.·sü.
;a:,'~~\Q~ ~il?:Jok ;i,~~t ~~rµ'l'• ,~~Il~·0t1~
:l!'Ia1'fg:an~·t·sru~~ tCltaf~d l~n.~l@;.~I~

ve1·sus $60,778,,730 in 19~>2,'.O,[a 32%
h1crcase, éFis.eal 1Q62 sales have
hc~n i'és;h\tcrl 'to: üJ.ch:rclc intcrna
tioua;l CJ,perntions).
Leonard H. Lavin,, presid~1lt. of

Alherto-(;u'Ivet and ~\ major sup
pol:tet ct£ TV !.ldvcrfising, t.ep:m:tcd
that duutng 196~, :fhe firm had in
troduced two new pi:oducts, and
four new forms of erlsting products:,
l:>thiglug to 17 the tcotálnumber of
pi:oc:l.u~ts·i.Il. A~C's line~ l'he new
pro:dµcts are Subdue Dandruff
'Treatment shampoo and. Safegard,
:a:n aerosol-packaged spray-on ban
dag.e.
Agencies for A-C, :all out of Chi

cago, are., Compton Adv.ertising
V0-5: Hair Drnssirrg,, Hair Spray,
¡and Cream IUnse; Binse-Away;
Derma Fres.h Hand and Skin Lo
tion;. Get-set Hafr Setting Lotio.n;
éomma:nd Shaving Cream and
Command After Shaving Lotion;
New Oa,yn Hail: CCJlor;.:and .Re
.lease Aspirin. Hatten, Barton, Dur
stine & Oshorn-V0-.5 Haü-Settiüg.
Lotton; Medicated ~Safeg1..iard Spray
Bandage; Subdue Dandruff $ham
po.o~and. Miglity White Dentifrice ..
J• Walrer Thompsan-V0-5 Sham
pcto; Gomm.and Hair'. Dr~ssillg; :and
l'tesem111e. A""'O's Cana:di~JI ,adver
tfaing :is hanclJed by C.ock6.eld,
Brown & Co. 1,.Montreal).

Cream Cheese c·ak.e',s..
ann1.Jal SC'.;lrei Lee push
Foote, Cone & Beldiu:.g:\Chicago)
has firmed up erre of the strongest
pr:Omotkn:rs.e.Yer.held. for the .1H64
annüid n:atiónal C.:ream Chee.se
C;tke camJ?:a~ignby the Kit~he..ns of
8<naLe~. To be held frpm Feb ..23,
thrnngh Mai:. 11,. the ·pr.omotfonin
volves net.work TV· ··commercials
t~Uitls.elect.ednewspaper advertising.

Sarca .Le~ C.r~};lmÜh'eese C<tke-·
th:e :ocrmpany~sfi~t: product frozen
£r:esh from 'the oven-w11l be fea
tU1'éd in. cnmmer.cials on NRG-TV's

with [(ll'ttJ/fi)!1 'Cai;s.o.n
and .o;11 Tlts. ElJff"O.e:n~h.Hvtir? another
Sat:ei: Le~ oo~~E?P.ns<'m::dweb shuw.
~hat1:il:rgthe :spo£light with the large
.a:rrcl.:s·mill-sl:z:eCrná:mCheese: Cake:;
will be P:i'neap,ph~Cr'eam Che-es.e
ake, :if'l'~o:-'1''··.e'd· •:arªª·· and·now' .. ' ..uve uu:O... ' a Y~L. 'ºº ' '
.fitíí).ly·~stablí~hedas a fas.t-s~1lerín
too $'am :Le~Hue.,

AonGthet fáce:t of :the pro.mo.t'íon
set up By FG&B 'Will be point.:of
~,~f~·mill;~~tiKthr ils!3by gJ'oQeJs.and
S¡(),per:m·¡¡p:k~ts,.

·-~-·

You'd appreciate the great value
o.f time.. You'.d kno.w ~hat pre·
.cision met.a.faand precious iew~
els are important...• bul. i.t takes
the master watchmaker to create
:a perfect hle9ding .o.f balance
and mofion, S.o it is with 011r
news dep·ifrtme·nf-·each man
is· a craftsman., awate o.f his, re
sp.onsib.ility to .provide aulhori·
tafüe: infonnaUon .first and first
hand...He 'fak!fs.fhe time 'fo..ca.re
about bi's.news and fhe audience
he :servas:,.He is c«>nce.rne.dbe•
cause, the Soutbwes.t has., .come
to depend :uponWFAA Ra:dlofor
reliable' rep.or.fing;, ActuaJities
frlun the scene .~.. beeper: re·
p;orts from persons involv.ed•..
and .fh'e. many o'fher. means .by
wbich the. Sound of lhe. South~
w.esf becomes the: Sound of
Now. J'iine is vital. So are the
fa·:et~. It fakes the Quality
Touch to achieve this precision
bJen.d. Put this: pre.cJsJon and
Q.uali!J,Touch to work for you.
Call Petry! ·

WJYWliJ820 R.A.DIO
TH.É: !S;OU Nb OF
THE SOUTH'WE.ST

WfAA-AM·F~·TV
•é;qmm·µni;¡:;i~iahsCenter - QaUa$
./ B.roadcast' f$'e.tyic;es10f •h·e Dallas
MJ>rning N'ews·J Repre.sented by
Edward' P.efry & 'Co., Inc.
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timebuyer-planner~The
'Be proud you're a media man-if you qualify!' counsels
Kudner's Don Leonard in fifth of series of
appraisals written for SPONSOR by agency veterans

DONALD E. LEONAHD
Vice President & Director of ,\ledia
Kudner Agency, Inc.

WHEN l wAS !:\'\'!TED to partici
pate in this series of articles,

I immediately tho11ght this would
he a fine opportunity to expand
upon some of the material l cnv
ered in a recent seminar conducted
for the International Hadio & Tele
vision Society. Perhaps some of you
reading this were in attendance
and will recall one of the points I
made relative to the growing im
portance of the media planner in
the chain of events leading to the
development of a media and adver
tising plan. There is no doubt the
horizons of media men (or women)
have expanded greatly within the
last few years.

At one time, and most of us can
easily recall this, all the so-called
media man needed was a rate carel
and some contract forms, plus, of
course, some direction from the
account executive. This direction
usually consisted of the names of
publications, the number of pages,
a description of the space units,
and a starting date for the cam
paign.

The media man toclav still needs
direction from his aC'c~mnt gro11p,
but that direction consists primarily
of information. In my opinion, the
most vital function the account
executive can perform for the serv
ice departments within the agency
is to provide information with
which planning can be accom
plished. The media man today
faces a highly complex world of
data upon which to make decisions.
lle has research conducted by
media, by independent organiza
tions, by his own agency, and hy
his client. His interpretation of this
mountain of research is quite fre-

38

quently aided by mechanical and
electronic devices.

It is my contention that we may
all look forward to great measures
of assistance from mechanical and
electronic devices, perhaps saving
manv thousands of hours of clerical

.I

time; but at the same time we must
not let ourselves be lulled into the
dream that media selection will
eventually be accomplished
through these devices. There never
will be a substitute for qualified,
professional media people. If we
had similar research data for each
and every medium we consider,
there would be no need for the
application of judgment and exper
ience in the selection of media. It
just so happens that we do not have
the same type of research elata
available for all media, and what
we do have has been gathered in
widely diversified ways with com
pletely diff crent research methods,
and it is here that we cannot sub
stitute a puffed up slide rule for
professional judgment.

I have come to the conclusion
that no matter how sophisticated
research techniques may become,
or the methods hv which the re
sults of this rcsea;ch may he una
lvzed, there is no suhstitute for the
1~edia planner (or huyer, if his re
sponsibilities include planning).
However, the rising star of the
media planner will most certainly
fall unless he has the guts to stand
behind his recommendations. If his
recommendation has been based
upon a carefully prepared market
ing statement submitted by the ac
count group and approved by the
client, and if he has confidence in
his own ability in the complex
media field, he should not beg
and scrape to those self-styled ex
perts who seem to be present in
almost every agency meeting and

who can offer a number of coarse
criticisms with the final line-"loo.k
this over again." It may very well
pay off handsomely if the media
planner, confiderrt that he is right,
should take the simple position
don't knock it if you can't offer
something better.

If all media planners were to
clearly establish that tb~y h;:tv:e
pride in what they have clone a11d
were not simply guessing,. and
would use aggressive sales tech
niques, they would find more re
spect for what they do and more
acceptance of their plans. So, yOl..J
may now add to the need for pro~
fessional competence the urgent
need for selling ability. One of the
most lethal mistakes made, in my
experience, is the media man who
enters a inecting equipped with an
original and five carbon copies of
his reeomrnendatíon. My advice is
to take a little extra time with a
marking pen, sorne large sheets of
paper, and develop . some visual
aids which will dazzle your audi
ence with your knowÍcdge and
planning techniques.

'·1ame
}oner

SPONSC!>~

t-r, Don Leonard, Dave. P·lalt, and D:atmian



prest··11tntio1rn direotly to•.the .diN1t.
And, ín order tn pcrform satisJm.J~
torily fo a, client.meeting, yo11 .m• 1s.t
he a, professional. Unless ynu kncwv
\vhtit yotí át'e talking: al >rüít-t1J1lcss
you can c·mnmtnticaté-d<nú gt>!
A good, prafossional medía man

(or wmnan] does11't just happen
haxd: work, devotion to \Vhat you
d0, th0ugbt, ambiticm~all of ·these
fa~tors m.ttst be présént to develop
the ptafessional rnedia planner and
buyer. :VVbat I am sayíng is thís~
Given. a good mínd and the oppor~
tunity to learn, anyone can achieve
a front xa.rrk position in media, if he
is ~v'iUing to apply himself, think
creatively, and show he has pride
in what he does.
bl yo1;.1.refforts to become a pro

fessi()l1al medía exe(lutive,. you must
malee a sincere .effort to nrrderstand
all media •.Naturally, you need not
know ;everyflfíng about every me
dfüíJl, bpl all understf\J1ding. of
'\~1l\;;tt dpl}a1·s \"7iU deltver In terms
n£ aotli:ernce, ímpact, and frequency
fo.r 1aU media ..will he]p you ..ím
rtleasnrably In becoming, a. profes
~fonal..tü)'iehuyet, sp..ace buyer, etc.
yPU should füwelop a fool-proa£
1nea11s of .co1l)m.t.t.nícating. your
plans to. .otlrer1>.Let there be no
dnuht mmuemfog what you are
.ft>c.ommending and why. Endeavor
to á11'S\verquestion}.; before th.e.y are
ásl.;;e:d.~\'.It yourself ín thé phtéile of
the person you are presenHn,g to
\Vtmld you understand~
The l"ff\Var:dsavailable to you in

inedia are>mag1liÍÍ'c.eut,. They are
not easy to. \:Vin,but mPst ..de~nitely
Gan: l!te 'flti.()tJ,. J'temember, no matter
'bo'\v beai:rtff'ul an advertisement
lf\~)' be,, J1(j i1ra'tter hO\V <.Jlever Or
arr;e:stin~. a. :c:m:rrn:ierda1 may.·. .be,
tlm:v· '"ill: hav.e little or no effeot

ii

uttJe,ss: the! m..edlá maü .p1a¢es .them
the' .d:ght p:eople, in ·~dford

able . íl1Jmerical s:tr.ength, care...ex
posed trn the1n.. MPdi:a: ·planning,
s,ele;ntínn,. a.rril b.u)fing ,Ure vital
a·geo7v.··...fü~otfü!Is. ...··Y!1U. . can he
prntt~i".ofb~írtga nJcedi.a111an-if yon
(It1'~1t1f~. •

·pro:tessional

•l'il~i¡>'rruideifh uiul ,dfretltilt' ot msd'iá Jar
Kit<l:n,fü' .ltgenctf· lh !£e:w 'í11ot'Ri

e I~ ulM a mseiii;futr BJ: ptO.n$ 'Q,@ard,
~· •!ie~ lJ;u,.s~n:es:s.,ro,nWJl'!/,t.ce,
··ra• 1!~,flQ~.(11~l't,e¡JJ:.'"ge,d í11· 4~·e1np:{ug,'"u
il:~M~:é.p,;¡;, /Q!f Gfff!!l:CJ;
'e. ·wu~ .p;Petri1~ml¡ :Lf!liffu Fht.fler & SválÍ1$,·R~~·ra;~,i~;.. .. ..? áitd ~f:rc~tQF . , ..
" .Jltctnri.'tl,'/JSif:i'c.ksn'n

SU:1Téf!.V;i's•tt;t•. 11'1.lditl/Í:tá .w. B:.
ílJ. 1J}al~ief);l111'é;cts 1nRZdi1t 1dif'N;t:ot..

Ob\\'iqusly) yo.ur plan must he
round, well con·ceived, aTttl accur
ate to thenee.ds of ymir cH.ent'sob-
j'ectives. Bttt ff plan is not
p.r~setrted '1vith o; · .sules tec:h-
niq,ire? in :m.a,ny .aases yo11 may as
\Vell not have bothered. \Ve have
aH seen many instanc.es, where
after many .hours of e£lior.t on tlw
part b{ the e.utire nt.edifl depart
m~nf; f:he t:éS:ult is last pla11
with n~visions to ce.ver rntc ín
creaS'es. The new plan o.onld have
been s.old ff the .media planner had
presented .his n.ew. conüepts in botb
gp;;tphfo te.flus aud \vitb the pride
ol apthoJ$hiphe i~entitled to have.
In othex wonts, :if you are a tnüy
lJrolessional media. planner .c>rbuy
er, act the part; dmú .be subserví-·
ent to ac:coun:t executives, as.s'istant
a.d:v:ettisíng m.áilágei~s, a1;id other
indi\Zid,u~ls -\~hp you \~ill find lrnve
·mor.e re.nsons not :t.z~ so.mething
·than. to do ll .. But, b:e :a'\'\'ftl:ein ad
va.n;ce, don't act .the pmt unless.
yQu ate a. prnfes~ional
· .Pmf::essfomtfüun '.Í1l the· :mecfüi. de
piü:'títiJ?ftt í:miy he. ;c:o111pared \\1ith
th~ impetfarn.~~ éif .~lisb'ihJ.l'.tfonfor
)JHrst t'r:~}thtct!i. If}'nlt ~k>H'tfo)ve it
\t"'1 · •_..,'t g..·¡·~.,' l-:t> ' r.nharJ 'I)· ·;·~l · 1ª1~.1 . ·.O l • ~.v Sch..!~.<.'."'": i:.o-

fossJonaHs111 ;is,hretl by q:nality
-iu 'Our peop:l:e, in uur tJ:rfoktn gi
fn our .méthm:ls-i:n :absolutely
everytl:thrg we I béli.eN.ethat
th.e H:rn~~will ~cnri.e m}.tny pf
n::K·~~'.íllp2\y he,~Y'ily fm tn.ki·.og shcrrt
c:t1\t':i, toT do.iug 0J1ly 1::V1mt fa ex,.
l'.xectecl of t:1~,.:r:J:at de~'~tiug that
~~tra m.eusure 'Pf :e.ff.Ort~not atlher'
:tng t:g the q11'ªHty l.ií'ie.The stntun~
th~ I:rt~d.¡;~n;t;a:n,~f:\j{}ys toüay has
he:t>n a.ul::d'¢'¥ecl thrm1gh the effúrts
SOltl)' 00 5'fi§', of ;(.fü})' 81.faur €'.X'.l".Q.tl

tf\res. i:nv®'l~ecl in the. 1nr:vdfa June~
't"" ,.ol'lv .b-":ci>'!L"'e·lkn·. O:\:V
'~--~·- ._~-~'":.- •.. X~-~ _,,~.\:_----'l, __ .-•.•:.:.:-:'__-i~L·:_.·-·"·_·._

~,£ $f:>ffle n).e'O; íP: h1p· in.edt1 pc~síti~HJ.S
~o:o't f!es1:r{?;c,t the.ir q~~1)·fun.e;,.

tfon :iu fhi:s hn:sl.ness.. Of ¢mrrse:,
thnsei are 1:es1·1onsiblehav,elmd
th~ M S'oÜl.e a.ceomll.'.t'e~ecü~

t11~ 1mpQ'rtai1ce
rne·i:l.tfl,, its .qu1;np.l!"~it1es, a.nil wiro

:í\%1Íl e .··:ti ~eti'.Tlle tu m~k~· · ·· .l~.. X·· ,,F· · ·
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RAB-representatives
to boost sales mileage
Closer cooperation between radio
station representatives and the RAB
seems likely in 1964. It is one of
seven goals, collectively tagged
"Operation Acceleration," outlined
by the industry organization recent
ly to 16 radio rep members.
Toward that end, a special RAB

station representatives liaison com
mittee has been set up. Its job is
to determine where radio's heaviest
selling ammunition should be aim
ed, allowing RAB and the reps to
get maximum mileage out of their
selling efforts and hopefully elimin
ating the duplication of effort

which has been a problem.
The other six points in the 1964

program, which RAB hopes will
double the average annual growth
rate of radio which has been run
ning at about 5%, follow:
• During the first half of the year,
RABwill launch a new presentation
based on the $175,000 worth of re
search thus far expended in RAB's
Radio Marketing Plan campaigns
for blue-chip national advertisers.
• As in television, RABwill release
a list of the top 50 national spot
radio advertisers covering 1963,
based on reports furnished by rep-

OTIS HUTCHINS: that first step
"Many times a prospective
media plan never sees the
light of day, so it seems unfair
to involve a rep salesman at
this first step in planning a
campaign. And at times, a
buyer just doesn't have time to
call a rep," says Otis Hutchins,
MoCann - Marschalk (New
York) media buyer. Otis ex
plains that this brings about a
real problem when a budget is
being worked out for a mar
ket that includes a Petry
repped station, since the Petry
rate card includes only a
range number and not the ac
tual rate, so the station can't
be utilized in determining cost.
He concludes, "When it comes
to making an actual buy, how-
ever, the Petry card has defin- Bernbach on the Gallo wines,
itc advantages, in that a low- Max Factor, Thom MeAn
rated spot costs less than a shoes, and Dreyfus & Co..ao-
high-rated one." Otis, with the counts, after a tour with the ::<
agency almost four years, buys Army. A graduate of Colgate t1'i
for Pillsbury's Tidy House di- University, where he majored i®f,
vision, Pillsbury's pancake in English, Otis and his wife !fil
mixes, and the "New York Patric.iaª.n•d.y.car-o.Iddaughter ,1,~~
Times."He began his career as Deborah make their home in :
a timebuyer with Doyle Dane Hartsdale, New York. ·.
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resentatíves <l.11d other so:ur.¢es•!tu
addition, a monthly business b;:i;l'
ometer for spot radio. is plarmed,
with comparisons to the previous
year.
• Usíng docum.enté'l,tioncom.ingC1ut
of the Radio .,MarketingPlan, RA.Bi
will broaden its activity to a: mÍ'x
of sales calls on agencies in both
the media dep<lrth1entand accol.lnt
sectors as well as majo.I." ,:advertisers.
• Increased .attention t:o audíerrce,
measurement met110dolqgysmdíes
is planned.
• RAB also plans t.o ·acHv.ely sell
agency creative departm.em. Hop'e
here is to stimulate the :creativ.euse
of radio. As part of :thispart of the.
program, RABwill tloub:lethe num
her of annual ¡awards for th.e:m.ost
creative r.adio commei-e'íals:from 1~
to 24.
• The final goal is ,asalways, a corr
tínuing expansion of the .RABsales
force for radio, both at RAB.·and
among the reps, RAB is tecl1!itíng
the help of the reps in bringing
new stations into RABmembership.

Chalmers resign»

Along the lines of member dev.el
opment, RAB also announced that
its national director in that area,
Richard L. Chalmers, has resigned,
effective February Ist,
Chalmers leaves RAB to head a

firm of radio station s·alescon.sult
ants, based in New York. fl'.ejoined
RAB in 1962 as a regional director
and was promoted te his present
post in May.

I;
·¡,

Tv spot sched'Y.lesnow
in the buying stage,
Continental Eakin.g's HtJstes$Cakes
reported p.tep<tti'oga sohed..1;1le or
daytime h1Íl)t1tesaimed ff~ adults
and children. Campaig11Clueto be
gin in an urrelísclnsed,ixurnber o£
markers the second.week irI l?ebrU"'
ary for an eight-week run;, .~..rt G'C>ld
stein is the bo.yc1•:al 'fed Bates &
Co. in New Yotk.
Thom McAn shoes re;adyírtg' a.

sehediile of daytime and fringe robJ .•..
ntes to re~1chaü. P.U.<liefl.Ptl.Qf both
men and women, Dxiv.{llexpecte:d
to start the micldle of February and
run through the end of :March.Ju
selected má'1!kets,Buyer fQt the aGl
count at Doyle Oa11e Bernbach in.
New York is Charlotte Corbett.

SP.ONSóR



{c1frit#J')s: "0A'Sfem $al~:sm:anaget-Nidfo tfót Peter~,,Griffin,
.is Hanked '.b'1 PGW r:adfo v.p•.~'a:f l\lf.,Stanfield (lJ and PQW
·.~Pr~stionP~t:¢J'.slifter Jc>éfog námei;l ~l'i.e·stati:on tep firm'·s

ttf tJttt Y'lfaí''~fü. radio tor havíng shuwn füe most: gr.owth ill his
~:sltihn ~oid:fQr his <Jo:titrfhJ:J,fÍonsto lhe stat.i.ons, aaverti!¡ers:; Jtn!I. ,agen..:
rei:es: serv.ed. h~ 'PGW :th'é pá'st yeím. N.am·ed for· á. similar 'award. i'n. TV,
hl1t n.ot: ~r.esmt:~'lYas. 1'1TePdor.e' p,, Van. .Erk, a PGW ac.coµnt exe«
·s"1iliee·l~S~.~Tlie a;.nn~fá).a\vards: ·áie i:n 'the fo.tm· :of a sctoll fotl check

I
1111!

I

I

MERCHANT
PRINCES

buyWNBC-TV. Top names.in the
re.ta[Ifrade all know jt's th¡:imast
effiaient means ()f gf:lttirtg New
:Yorkersinto their stores. Arnong
them;

Bo.rid Stf>t'es

Gimbel's

He.rma·n's SporJing Goods

Take a \ip from th~ merchants:
whªtever th!:l product or' service
yaí,l bave ~4¡)11., merchandise it
Oh WNBC-TV.
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Whiz kids help Honeywell
sell big - ticket computer
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11US t
Science-oriented series on ABC-TV combines functions of buildi.ng broad, diversifie~.··.·•·I Ht
image for midwest concern while boosting sales for industrial, consumer products wor~
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t~1, r~el~t'l,m'rn: lti:ilít~r,·ftilk'fffi th~~~hl:ttli~~·
~:€>t j~ ~~... . 1't!í1 ·tt:m:in tbtil.,.... ~~··iil~~~ '\~"·i:tl1J'~,c2tr1ft-
'.l;Il~~~ ~ ~~ lia1l:~:J~~éU
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serving youngsters. \.,\That Carlin
did was to create a showcase for~at
for bright young science students
tó sbmv off their home-made gadg
etl'Y (from r.o.ckets to lasers to low
price TV cameras.) \\Tith MG~I
co-pmdnction ba.ckirrg .<rl)d BBDO's
blessing the show was grabhzd by
HonevweU last fall.

Hé>ÚeyweU'stime-and-talent costs
for the 13-,veek tun with S-a.ienee
All-S.tnts. thí:lt begái1 Janua:ty 12 are
something Honeywell ·isn't tAlkfo;
abnut in. precise terms. The firm
:admits to spending "ab.out $1 mil-

the TV series. ABC-TV is.
ttnC'OJilrt1'.tJ.ti1catJiveon the sub]eet.
But thís is l:JOt fhe whole story,

Pca:st petfü::rr,n{:lí1ceof n·e.t·Works
anx.iuus to imprnv.e their owu pu h
Jic-,affa'.irs.hnag,e s.uggests that ABC-
TV well be absorbir:tg part of
the the s.h.ow CB:S-TV
:has dm1e íh the past With CBS Re
p.arts., '.Or as NBC-TV has dor:t.e~vith
<lucumentarieslike The R-t'v:er Nile).
.An inform.ed guess would be that
Hm1eyweH is ~pending aboJ:r.t$400,
con for net~vork tfrne ao:d about
$3DCJ,.OD.O for the program in a 13+
wee.k span. ·
\Vhat H,oiwywefl rnay be savíng

·iJ1 the rrrea of time~and-.talent oosts,
ho'\'ve.ver, is. laq~1ely burned up b};
:an .e'X:tebsive· publidty - pr;amQtian
tamp~ig1'l w.bich backing¡ tbe 8e~

en 1Tt~~tat.iorili11e11p\ Li;ter-
illy thonsanrk o.fmailings aimed at
oahinet members, üQUe¡ge presi
deots~ ;sei~.ne.etéach;ers.,busíuess of
£ ials and eo ···• uni tv l ade s are..o . ... ...·~.. . mm . .. .e.....r . ..
b:e;fng t1sed. 1'hi$ íJSbeírig pron:iofeq,
in 'ful:n, w.ith a print a.d oampai.gn

seiene.e tna.gat-foes. Pcrssible c..ost
~t$tnn:ºh 1ª.:S $l,2 million.
.AJthoqgh Ho11e)!w~ll will push a

'C:o11l¡iu:PtJ1' cQ.111.nü!rc.ial:'üsek.lb:y .Htir1fiyirnfl's EJJP1 <lfrí~io11 ou ABC.TV series i~ subject
a1, ngefJtJ~-:c.U.e.u"tcme1e1ü1.g, 'S:t'.éTJ. [.. to. r,; .Mo.tri';/;. fJetrtlüm, lí1Jiléy1ndl EDP ad mgr»;
Ar~o;liÍ,K:eUer o} !Ja11 Rassborm¡.g~ a11<f Mrmi11 Conroy v/ lWlJO'.s Bomm lmmcb

l1tQ'.gi;mn .head nf BB.DO; in wdting
lrbs ·1v piitch, rs :no adman steeped
in t;.€.<l,crarpet tr:aiHt:in.ils..

y0i0íug ffB:DH, he 'had
be~rt assístªPit ·ªdvetti~ittg.,..11Jí'ftket
i:i1ir S.~hida Food~ ~
hq,rtl,ly 'i:),,JJ ;tridustri:al adv-ertiser. The
TV presentaíinu, .,v'hicn comh'ir:ted
tire cCll:lsum:e.r marker know.~Jw.:vv .of
.R:o..s:S'otxrtü1gb.;,:iu:d.füe p.ro;gtam. só-
pbi;s;ti,cttflQñ of got a
"~'~;ttITt¢~¡g:ti:on Hnne¥\veJ1.
t)u the. cliettt sid.e of th~ f'errce,.

Hon.e.y'\\'{.ellhad :already bt~gun to
the huge. con:s.unlm: rnarkets .of

5..1.ll'~~ri:i:l!~as. ·grraw·th at:€·a:S.1; tni1.ch ,as
UüPPrrt h'a'.d ÍI1')'i'á~e:'l6~1tl~ í•!:irIJ1gl]J1g
·£r;om.pa.iµ,ts ·a,ntl auti-fr~¢Z~ tu
thi!tit1 fi'bre8. Along with sucb .items
as a $2'.15 million i1fadel lS.00 com
p11t'f:r in !ts t.:'.atalog.u~s.1.Hon:eyweH
hó had·· .tGJ' :f:¡y 1n· b . ··.·£low-.~Ls. . _ a .g ~ ..g r:t.,..m ...er e:>. . .

pti<Be íilPí:lsnm(ift ptodtít¡f$, ~ud11.ts
thff $~i©O hglrl: $'WitchJ a 'btius.e
holrl eleotronfo air 't:le:mer,,. :slrohe
n;ght&man:ufactur;ed b! its Denver

He11.alln.) Dí~i:Sí.i:tn, atJd Jap
fi'o~se Uetmar:i ,c~:i;mer.~s('Hon
eywell '.tl<c)W u,.:s..,~m~:r~e:tsPeuta~,
Rallei:Be:~~f!d ~(olleíern;d).

T.:he 'whíeb ft.íiu:ed tbé Hkk
t1:a'i1füff.irmtü}! B~M'.leyweJlft'um ti

potf:31;(ti~f .ftü TV ppti.nsor,,
.a,..tl~a1:;¡f~~.et'J year, ••vas just

whifit .Ho:i:ia~wéilwas· lo:oking foi:.
Put:t0g,efher bv fa:rdependent prn

füitet .· 'CarÍill-· '~b:Qhad been
'~ititlr:tJ.gon; tbe ev:~t
he·., we"e .,.,1s;11;.o.~Hl1tétt
'• w· 1,. '+'•

'i:m the prnd.n~~i:oncrf '$.f34;~tJOtl °(}'ues,-
Fro.r C:HS.-T\'l'-:the1 .Sh.ow reprn

se.umd. ~t s;tr.!lltr~ £1:Clt:i.éa:duti.a1 ·rí·e-:h.1.
Jr a:llte:d~vitl'.1. .•..y,:.,·0'•~:r"ª

1;,~as.lti:rJ:glon, D.£~,
~ ia ·1m1;i.-pr.~ftt ~lead11~ hnn-s.e fm
f'O:unilirti:©Indmnni~e:s,~1,tem to :de~
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TV MEDIA

variety of its industrial and consum
er products in the four-minutes
weekly of commercial times, plus
billboards, allotted to the sponsor,
the biggest push is being made by
the firm's Electronic Data Process
ing Division, located in the Boston
area at \Vellesley Hills. EDP adman
Arnold E. Keller sides with BBDO's
Rossborough in thinking that TV is
"the hottest thing to come down the
pike" for Honeywell's computer
manufacturing operations.
Why take expensive network

time, customarily used most to push
mass-market, fast-turnover consum
er products, to sell the merits of
a computer which only the best
heeled concerns can hope to buy?

Computer airsell
¡¡,

.,.,,~/.}.
-;
''-.

Printed circuits present drumut ic visual
but ll oneyuell trade 111m1t' gets straight
p/uf!. in full and close sltot s of EDP unit

44

A BBDO official puts its this
way: "We Intend to prove that
there is really not tluü much ap
preciable difference between sell
ing a car and a computer. Says an
EDP Division official: "We thread
in and out of people's lives, only
they don't know we're there."
What it really adds up to: Honey

well makes about nine-tenths of its
product sales to what it calls "spe
cialized and sophisticated buying
audiences" - engineers, scientists,
architects, educators, doctors, mili
tary purchasers and technical spe
cialists of many kinds. Most such
people are interested in, and con
cerned about, the short-comings of
science education in the U.S., and
want to do all they can to help It,
Also, most such people have young
sters who may, like their parents,
be science-oriented. Further, Hon
eywell-like many large U.S. cor
pora tions in the space age-faces a
recruitment problem, and doubt
less feels that the gloss given its
image by the show will do no harm
when it comes time to compete in
the job market for outstanding
graduates. Finally, Honeywell is
interested in corporate public rela
tions directed toward top \Vashing
ton officialdom and business lead
ers, and the public-service aspects
of Science All-Stars create much
good will.

Not all starry-eyed

Honeywell isn't at all starry-eyed
about its debut as a network TV
sponsor. It doesn't expect to "upset
any Níelsens." It appreciates that
Sunday-afternoon network time has
been the graveyard of many a bold
venture, just as it knows that few
people will rush right out Monday
morning and order a Model 1800
computer after seeing it in opera
tion the day before.
But Honeywell is convinced that

it can use the show as leverage with
which to raise the country's "aware
ness level" of its existence, and its
influence, then. its investment will
turn out to have been a "smart and
sound and logical first move."
The question now is whether

there will be a second move. The
answer should come after the end
of the first 13-week cycle. That
point in time will be mid-April. It's
one many people in the TV ad field
will be watching. •

Mered.ith to opéra·te 3
CATV systems in Fla.
Latest to crack the luerative, if
sometimes controversial, flelrl .of
community antennaTV, is Meredith
Publishing Co. of Des Moines,
which will build, With Jerrold Corp.,
separate systems in Eau Callie, Mel
bourne, and Ormond Beach.
It is Meredith's Omaha-based

Broadcasting division which will di
rect the actual operation of the
CATV systems. Frank P. Fogarty is
executive vice president.
Eau Callie and Melbourne are in

the Cape Kennedy area of Brevard
County, one of the fastest growing
counties inthe U.S. Combined.pup
ulation is 10,555. Ormond Beach,
contiguous to Daytona Beach,. .is a.
rapidly growing vacation and re·
tírement community of 7,300 hemes,
The systems will be all-band, ca
pable of serving 12 TV channels plus
many channels of FM. They will
utilize the latest in jacketed cable,
insuring against salt deposits and
contaminating atmospheric condi
tions.
Whereas Jerrold has been very

active in setting up and operatíng
these booster systems around the
country, it is the first Meredith entry
in CATV. It is apparently investi
gating other possible installations.
The Meredith organization has a

total of síx operating divisions:
Broadcasting, which in.9lt1des
\VHEN (AM & TV) Syracuse,
KCiVIO (Ai\I-Fi\f &. TV) and busi
ness music services at Kansas City;
\VOvV (A!vI-FM & TV) Omaha,
and KPHQ, (AM & TV) Phoeuii'.I'.;
Magazines, including Better Homes
&Gardens and Successful Farming;
Meredith Printing; Meredith Press,
consumer book division; Textbook
division; and Replogle Globes.
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12 NBC-TV night shows
signed for 3/4 Qf 1964
NBC-TV has sold sponsorship ín 12
of its nighttime shows throughout
the first three quartets of 1964, an
nounces Jiettvork sales v.p, Don
Durgin. The advertisers are Green
Giant Co. (via Leo Burnett Co.h
Plough Inc. (Lake~Spiro-Shurmanh
Ford Motors (J. '\Valter ThóJn.p
son); General Electric {Young &
Rubicam )¡ Simmons Co. (Y&R) ~
and B. F. Goodrich (.Batten, Barton~

SPONSOR
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l' . ~:-·~;:· "'"~,... lta~~l;tHd~:'iJ;óf~~~¡¡t1'~i'Hl
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11 ~~t!ttt:í.~i'.·fb~:h;t~11•(it®ürt 'D~ís!~,fi,.

NB'é.'s. $.$& mi111an w•n2s rigbl:s
ID ••·11.ea: AFL. 'og.a111es fer 5 yrs.
NBC .has come up; wi:th a $30-mil
'lión ileal to obtain TV rightsi to all
l.'egi.IhlFáútl pte.-sJ;iªsofi games of the

z, ('4·- year ¿-old) American
1a1J Le.ague .for £ve years -

190:5 throu,gh 19G'9-thus ensuring
a move into the black for all eight
of :efayoffs for ties .i.u di'-".i~
síQ.nal ohampionshíps are inc;ilt;i;ded
in the pact; hut up for separate híd
will lm the '<tnnua:I AFL All-Star
Gü:me ,a:s:\y.e'Jl as fhe le:ague's title
tílt
ABO is ~litteU:.tly in the Ia.st s~a

son. a ii)"~-year agreement with
the AFL £011: t:elecásts of all .its
games~ including the AH-Star and
title shots. Comni€rrting on NBC' s
,a.~~l!i'$Jtfoñ of AFL rJghts~ an A.llG

. • '<-1 "'LHd·..déKe'cl'ftíve·í¡aíul ~v·e.1 not want
to f.ie our;sel~c;:¡;.up for five ye.ars:.
\\'le wcrnted :±:o ·be free to hid for
Natloñª-1 F.0,athill Leawe games
(jusf pie~.ed up hy CBS for two

;with •l $:28,.2'"-I.híllxonbid) after
o:u:rAFL ;0,ovenrge ends:"

NBC .r.el)mr:ts··i:t.Iras already rn
c.e.i~edSé:W.ei sl)Jilnsm:ít:Iteres:t. for .its
AFL huf.tiafü;ng has be~n

i;t# i:ts 11;,rst,c;:o¥era·ge
i's:st.ill ~ and a half ª"vay. The
:n:etw'ntk .ra.l1sedthe p.©ssfhili!y°·0f µfr:..
·''··a··t·1~·A.TI"·L 'Q:"',.,...... · '·n··tl: ,,.. :'-'l""·l1·e·"'·c1·111d .....1.e AA'. pfl.!i.JeS 1 • ~l!-IJ0:- •. u .tr

e1·s Ca, :ga:rn~ from th-e: ea:st followed
by oue :from ·the west) a la GES

plans .and. oppo:síte CB&' NFL tele
easís,

4\.FL com.IDissionet Joe Foss: said
the coutract with NBCJ, moving on
a grad1;rated ·scale each ye;ar, ·will
ínsure each dub .fa. the Ieague of
same· $1 millfon .in TV revent1e Jn
H!6.9and also .cant.afris a :rnultí.,.mi'l
Tion-:Qollar ~l~11se-wbJch guarantees
additional TV revenue wíthnn t fur
ther ne:gotatfcm. to ne.w franchises.
added. through AFL e:xpansion,Dur
itig the .19~3 se.í!son, eac:h of the
eight ,clubs t:ealized some $261,000
in __TV r:evenue .·through the pact.
The AFL dub owners voted un

anitll.Ously to accept the con tract.
Cad Linderu,ann, J.r ., NBC vice

pr.e-sideilt in c.ha'.rg:euf sports, neg0·
t.ia.ted the contract with Foss. He
p0intedout this emphasÍ!Zes his net
wo:rlls poS.itinn in sports telecasts,
a$' it alread,y hª.s t:fghts to the $n111-
ttier. Cllyrnp.ícs, 'the ~Vurld's Se1ies,
NCAA football .~ame.s., the SugaF
and 'E.ose E..owl .grid tilts, and re
:cemt.1~1·acquired :rights .tó the
Or:an..ge B<tw1 g·~m.e.,,

Color£gures. prominently Jn eev
·erage ;fit all the sp:ort·scasts 01i. NBC
TV, it ~Masueíed, The ÜF'f!.t'igeBo:~:\U
will be titd:.ed,, ,¡¡s \\1ell ª·s Hie \Vodd';s
&.e:ries, :some :o± the mgi.omd and
most rnatio.mYide NC.AA games, and
·s:o.me :éit tlte·.AFL •tilts-. .
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Many' are claimed as readers ••~~
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s:~:=e~6:t~~~~~=:
dho~s!í'íi¡g:•.To; h:e·qltra·,g~llerous,yau. :slillcitn'·t figure
mo:re than :J1~000n..i,tttnn~l droehuyers,;. ]:>.y· 'j·obti.de
:o:r fu.n;ctinn.. Th.is isn't Just our op:inio'th It":s the
o:pininn of j;tist a.bGuf :e:v'.eey n.~tionaJ re:pres.enbttive,
~s.:wr~ll.·wªll't 'to a;dd ·th.e peQ:ple tW'hci e,~e'tcise :so.me

·~;de~ree :ot i..1fl'.f~úe'nxJer Let''s.1 Thi·s adds another two
,;; ,,

•...•...•.•.

• . ··t·... $f •·····•.'.' ·d.~~·.' t...h·· ;' ' ' eh•·· ..•••••.... / slu.: ;~ª"'·•.·••o · ·e e oos1ng
ta; four· f.housttn.d.,Thws, in order fo .memsure:up,,
y;ottt .ªdv.ertl$ín.,g· :.fh'l.l.$'t :t'gk,ethe .rn.easu;re cit ro'l.;ighl.y
S'~:OO.C)'µeople1,,
·:r.o· rea;ch the £ew who do the ehoosíng mu.st you
huJ nive·:fí.gur:e hrí~·.C~~~b:cul~tfon.·?No.. 5..,~\00
'C~p.i'e~.t1£' ~P'Q~$Oa; '[.tnQ:te;than f)O% (;)£ our ·t.t>til}
11;~to agency and. :ad~ert·is;erreaders---to fimebuyers,
nth~r .medb: per·snn:n,~1, ~oc~unf. e·~e.c.ut!i~es,plans
bt>~d :I;í;1.e.rnber$,,.ré'$~ªt~h::pzel'l.Pb~~.a,d .rn~nagers~ all,d
.oih~:ts.e:on.Cftrn:edwi:th h.uying radio and t¥. We,
'n:on:·~iburden. JS'P'O'.N:So.Rl ni.r~u1ationor "Jt1l!f; with big
:gn;bs ,of .Peripkeilial ~eaders 'wh:P .eventJl.alJ:y .must
ff·.······ ······· ··.'.l"' ····" · ·1 ··· ·· ······· ·········· · ·. . · .... L ....· •:~ (g.c.t·(;'Int· :eu1fnr1·~...'~llí!'t'~uts.o t:,;11ª't it veer$ awgty
~r~~; r~~t·ong'ª~7:n~rl,~jv~rtiserelll;~hasi~.·.We edit
~Pílti.SoR 1·~"1% £~·rhu1ers;-.TJLtJ~.for s:tellers.We
.J·...., ·• .. > •• t., .. •.. . ·w·r .· ,.;i: .... t · ·~·tt.Jf '".; . ..·...wt ·d'• ·.... .. ''u:Olt 'WI.tu: Jle.~MS..··~e :u0 1;t 'Witit .i.eatures. ·w e .·O It
'"'~1~:~i~'b..·:..•·.·.{...J't, ··.!'fit w·r • 11 ..... f· '.'<" t. ...h·· .•.... ·l'". .··...•. . . . w· · ..•...wtti:1 11(;)w-t~s, ''""e .y,g :1t w1tH t 1)1.N, pieoes. <e

d.:o ~;f1~tit.o it wlt:h M<!li.l111u'li1.e:rr~1"



No Ouestion
North Carolina's Né;in!l car!)linit'l>

. Gi;>lden
biggest market- Trrangfe
tops in population, "

households,retail sales.I

111;

NO. 1 MARKET IN THE NO. 12 STATE

WSJS
TELEVISION ~
WINSTON-SALEM/ GREENSBORO I HIGH POINT

Representedby Peters,Gntfm. Woodward

ONCE
IN A LIFETIME
If you've been wanting to go
into business for yourself -
this could be your golden op
portunity!

We are now seeking repre
sentation in Chicago, Atlanta,
Detroit, St. Louis, Dallas and
Philadelphia. Our radio and
TV list could form the nucleus
which would start you in busi
ness ... and if you can really
sell-you1ll be off and run
ning.

No franchise fees - No gim
micks-You provide the office
and sales power-We1ll pro
vide the list! Write immedi
ately:

Box 700, SPONSOR, 555 Fifth Ave., N.Y.C.
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Home 'keg'
in 3rd lest
by Falstaff
Falstaff Brewing Co. this week
uncorks its third test cam
paign for a new-size beer con
tainer for home consumers,
which dwarfs the industry's
here - to - fore "giant" - the
quart container. Called a "Tap
per," the new size is a keg
shaped aluminum container
which holds 2114gallons of
beer-the same amount in a
case of 24 12-ounce bottles or
cans - and dispenses it on
draught from the home refrig
erator.
Developed through Dancer

Fitzgerald-Sam ple the latest
test, as in two previous ones
still going on, makes extensive
use of spot broadcast adver
tising. Tulsa is the market, and
the campaign consists prim
arily of minutes on two of the
city's three TV stations, and

four of its six radio outlets. It
is planned to continue
throughout the year, along
with the other two tests-one
which began in Springfield,
Ill., last May, and the other
which introduced "Tapper"
two months later in Ft. Wayne.
Developed by Reynolds

Metals, "Tappers" are sold on
a returnable basis by beer re
tailers, with the consumer
paying a deposit for the home
dispenser.

"Tapper" pours from refrigerators

Falstaff president Joseph Criesetlieck (l) draws a "cold one" from new
dispenser for Reynolds Metals exec vice president David P. Reynolds

New
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October to 2,5,7H3.,000 tn July.. 011l}'
at midn.i;gJ1t, the last lunrr report.ed,
<lüus;'sumrner tiiJkethele.ad.ag~tin.

111 ªddition tn the d.ata sho,wn,
~i'u:cllingt'i . pahHshtIS in£ormation
for ea.uh ..of the q:uartt:r heurs ..

)'\1híle radie. .tQp: show lists are
1rut frequently reported, Sindlinger
1l<e·twotk d'ati1 docs make it..possible
tu ()ütrrpile 011e• .Anmng the Moar
day~thrIDtr~h~Fridayslmws in Octo
b0r, the time p.eriocl with the high
~'staudkt1(.;ewa~ 9 to 9:14 a.m.. on
Oil$, $hated by CBS Nf3Ws and
i~rthur Godfrey, with 5,23B,OOOpro~
jeeted Hsteners. NBC's 9 to: 9: 14
a.ni, time placed second with Buz
)JfW'sis, at 5,099,000 listeners.
· Other leac.líng time periods, pro
~rams, and number of profeded
listeners were: 8.~8::14 a.m., NBC
New.s, 4>825,.0.0.0; 10-10:14 a..m.,
CB$ Nétl!s and House J?c1tty, 4,792,
CJOU; 9;;15-9:29 a.m e, NBC News,
4,725,000; 9:45~9.:59f{.m., Breakf@t
Club (ABC.L 4,720,000; 10:00~
10:14 a.m., N.BG News and Empha
t>:ls, 4,68.0,000; 8:45;.;9 a.m., Paul
H~trvey (ABC), 4,675,000; 12:00-
12:14 p,(fl,; NBC News ª-t1d Emphfl
sis, 4,663,000; .and 9:15-9:29 a.m.,
Arthur Gcxxdfrey{CBS), 4,569,000. •

··~,,u··; ·mma·······...····r.1··1··s·· · .:1··.·a· · ···n··.········.~1.• ·n·······yg···..·.·
~t, ·" ,.·-· .:~_ -- -- ,¡ ;,__~-' ' '.__ ,,: ' /_\ __:· -~------,_:_"'__,_. - ' -;:· -_,,"'~ -~'-, ;'\.,_'_ ~---·'··>... ; -· __· -i: ; -- '<\':-</ __;1

1:1p,aed 1·.nf,a.1..1
,~I~'~\lr 6~'ndlin1g~.t'c~m:p:a1ris~qn;of ~~fy;,~ctob~;rraü~'i~nces

'f'j;Nmsiw1atJ·n:w•eátt"i;Br •oh f",op· o.nl;y in .l)e'fo:re-n:o:t:>n slot,,

w'if:h ün;f:i'.J :t?If:me'ht:>lainlg 'f,o:rth In m1'fl•day and evenln:g

an;cl I11chíde fr1for:matio1) for s:ets
in the. home (battery and pl trg-in) ,
.anto radios., transistor sets, and ra
;dios in pubHc places ..
Accm:ding tb.Sfo.dlinger Mond.ay

tln:otJ.gh-F.riday research, the rmm
l1er of p~opl~ listening to radio ín
July has the widest edge over Oc
tober armrn.d 9. a.m., when the pro
jected t.Qtal is {.2)729,UOO cQinpared
With '37,74:9,000 in the fall month ..
Frtnn then to noon, the svmmer
lead dim1nshes.But beginning at
m:oon, October listening nms in
front. By late' .aftetnoon, Ocfob.er
hstening . js; ~uhst~mtfally ahood
é3l,329,000 pro}~pted listeners i.n

I ,"" •• ... ··.. • . • •. • ;•• . J~ •·;·1·•.. ·.. • <j .;},•; • \' ••. •• ; • y •S.~.·.~.¥...~~ ~.J!I·~.·..tJ~·¡c. •..?t··.··.···kl·······;i,'O .. m~·~.·.g...·•.Q· • .b~JTd~J::tiI~h~n·.d,l'rtit ne~~ ~jncl~
i~~ea:..··~.Co" :d~ta on the; ~~eekday
.r~il'1~l:lllii.e.:O;lii~:t:e.vealsthat :i:n maü..y
11r1A·frts ti~~· .s•í.,·'*'m'í'lr'. tbi.t'a.J...s·.·,1ªJ~1l1.1k~,, ,, ,·~·,·V°''l ·--.\o!\l.~:,1.-,;;,.:... ~- --.-·M.."------_

,;jL.• •.21' •; .. • 'k · . £' ·1·1· . .AL ..· · ··· · ···········••··~~ .(g.~..J.IJ;}.~~:t:¡..1IJ t~t~i~ ..:¡ n. "1i}0J;tJ)?aJ~t.~
mm ;o;fJulf [~~$!~;i.tr.~li~tl;g~r@;U'.<cl'i~
®cx.rc:e; f.olf¡0:.rllJi:atl-01a 'vYÍ'th ne,:wly ;re~
l•~lí~~d~)[t;e.£; £01' Om~her i;~i3'~

1 •1 ·..... . ,, ., "~~~::., ~utd~~U:ete;..~~~~~
'~11Jl~~nt'b'~m,~i:n~:l.1~ ~t~:1:hng;
'mt .11~llm,:O~it.afa~.rl.ts·t§',t:r~;n¿g'.iS:..~fl f~J?
thli~:w!iiho:ut t::h~.m:Ete:rrm.crni..a;rod !iJV'e:~

~<

¡au.die.nee pto:
the ID,ont::h'-'.fotJg peiictd

11·ttrff1'l:a~ed::Gfi :s~1n~;24.,:cr:cro: i'1t'P.:í','1i:l"\'7.<:
II •

Ma:n1day T'ftr.1:.u;gb Fr1i·d.af ·Radio Audie.ice
fCJ.~ltZ ·tt~ ~.n;efl.'f>1liff:er.)
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Klose heads separate
Triangle radio 'setup

. . 'jlj]Jllª~Major policy change in the oper~!,~ 115tl\'
tíon of WNBF AM-FM &. TV, Trr-o. iiulF
angle stations in Binghamton, makt~~ j 100d
the radio and ~~--
TV outlets enti
ties independ
ent of each
other.

Move was
dictated by
the growth of

- ---- market, accord-
ing to Triangle.

Robert E.
Klose has been Klose
placed in charge of the AM station lsomet
as general manager, while Raymond
Cheney remains station manager,
concentrating in the sales area.
George R. Bunham continues as
general manager of \VNBF-TV.

Klose is currently program direc
tor for KFRE, Triangle station in
Fresno. Prior to assuming that post
in January, 1963, he served as pro
gram manager for \VFIL, Triangle
station in Philadelphia. He began
his Triangle association as an air
personality, performing d.j. and an
nouncing chores on radio and de
livering weathercasts on WFIL-TV.

Replacing Klose as program di
rector of KFRE, effective today, is
Bruce Harris, who has been with
the station since last June. Harris,
who began his broadcast career as
a night host on \VTCN -AM - TV
Minneapolis-St. Paul, has also been
with KSO Des Moines and KRLA
Los Angeles, using the name Frosty
Harris on the latter. He joined
KFRE after serving as head of the
English Department's Speech Divi
sion at Westchester High School,
Los Angeles.

RADIO MEDIA

Babbitt buys ABC for
expanded radio drive
This 128-year-old household prod
uct company is stepping up its ad
vertising pressure in 1964 and net
work radio will be doing the hulk of
the job.

Via Geyer, Morey, Ballard, Bab
bitt has just signed a 39-week con
tract with ABC Radio on behalf of
Bab-O Cleanser, Hep Oven Clean
er, and Cameo Copper Cleaner.

Schedule calls for six commercials
per week and Babbitt estimates that
7.5 million radio homes will be
reached weekly.

This buy is in addition to the re
cent purchase of a ten-minute week
ly segment of CBS' Arthur Godfrey
Show. Godfrey will personally han
dle the commercials for Bab-O and
Hep Oven Cleaner.

Strong local spot radio activity in
30 markets across the country will
supplement the network buys.

YOU'RE ONLY
HALF-COVERED

IN NEBRASKA
IF YOU DON'T USE
KOLN-TV/KGIN-TV!

Lincoln - Land is now
nation's 74th TV market!*

ºLincoln·Hastings-Keamey

AVERAGE HOMES DELIVERED
PER QUARTER HOUR

(March, 1963 NSI- 6:30 to 10:00 p.m.)

LINCOLN-LAND*"A"
(KOLN-TV/KGIN-TVJ ••••••••• 59,900

OMAHA "A" ••••••.•••••••••• 55,400
OMAHA "B" ••••••••••••••••• 55,000
OMAHA "C" ••••••••••••••••• 54,000
LINCOLN-LAND* "B" •••••••••• 22,300
LINCOLN-LAND* "C" •••••••••• 22,000

Any formula for television coverage of
Nebraska must include both major markets
-and a station in each. One of the markets
is Lincoln-Land.
Lincoln-Land is now the 74th largest

market in the U.S., based on the average
number of homes per quarter hour prime
time delivered hy all stations in the
market. KOLN-TV/KGIN-TV de l ive rs
more than 206,000 homes - homes that
are a "must" on any top-market schedule.

Ask Avery-Knodel for complete facts on
KOLN-TV /KG IN-TV - the Official Basic
CBS Outlet for most of Nebraska and
Northern Kansas.

*Nov,.mber, 1962 A RB Ron king. Rating projections
ore estimates only, subject to ony defects and limt»
tatíons of soeree material ond methods, ond moy or
may no-1 be accurate mcaJurements of true audience.

~q~.1'!s.o:.!.'::/~q!!f.:~r.
1000 n. TOWER 1069 n. TOWER

COVERS LINCOLN-LAND-NEBRASKA'S 2!!!!.!!, BIG MARKET
Avery-Knodel, Inc., fxclusi':'_e_~~fona~~pres~t~tive j¡
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ABC Radio into Detroit:
puts Wozn.iak in charge
ABC Radio is opening a sales office
in Detroit and has named Richard
C. \Vozniak account executive.

For the past six years a member
of the sales department of \VXYb,
Wozniak was previously a financial
analyst for the Chrysler Corp.'s De
fense Operation Division and a sales
representative for Group Produc
tions Inc.

Network sales department is also
expanding with the addition of a
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SYNDICATION & SERVICES

TeleGuide
TV grows

cable

'
terns ip nearlv 50 New York hot~l~ ,iarle1
thence to thé "blank'' channels ~;~ ::f!'rJb1

TV receivers in hotel rooms, is tlml: 'mvea1
of TeleGuide. After 18 months cl:¡ .ff pl
operation, TeleGuide still gets ~ ~hiel
lukewarm reaetíon from agen~'f' ...al'e~P
media buyers, largeh¡ bet:<t~1seo~;·lince 1

suspicions of an unusually .higbi 1 ¡.i\e''
CPM figure and because of th~ :¡ con
difficulty of con<lueting audíen@1 ~\the
research. l l¡i~ha

The junior affiliate of Sterlir~~', \otel 1

vlovíes USA-a large <listributQi' · Guide
of "sponsored" 16mrn ü1dustrial ung'.l lts
promotional films to schools; eh.1b~ ~~eíl
.urd other outlets for ''free" film.-· 'aefinil
TeleGuide is a considerable novel" . fo~h
ty in the TV media field. There is" :TcleG
in Fact, nothing quite like it in U .~L1iliatt
broadcasting, although interest hn~i,,pant
been shown by would-lw franchís~ /wife:
holders for cities ra11.gi11g; fro111! : "lliree
Chieago to Tokyo. rome

TeleGuide, headed h\ presi<le1íl, .·,011t1i¡

in N. Y.
Closed-circuit service hooked to nearly 50 hotels draws

blue -chip advertisers, reaches free -spending visitors

A STORY current on Madison Ave-.
nue goes something like this:

An account executive, looking a
bit rumpled, races into his boss'
office in the morning, a look of
wonder on his faee. "Guess what?"
he says. "I saw a hard-liquor eorn
mercíal on TV last night!"

"Oh?" growls his boss. "Whose
hotel room were you in?"

As with many ad-industry gags,

a basic truth lies behind this one.
You can watch hard-liquor eorn
mercials - for Dewar's White
Label, incidentally-in New York
hotels. You will also see commer
cials for airlines, retail establish
ments, watches, movies, legit pro
duetions, Sanforized shirts and
sightseeing tours.

The TV service, which is piped
via cable to master antenna svs-

TELllUIDE
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?liltkí. T~t~Gitj;l.!!Í~·1s:ª'~ri,I;t;~f!~~

1~¡~,~~~,~~I'ít'~~r\cl,)'Jt,p~tu;~.Elstíma;tes
!¡f .,'~h~~il~;~;cl~~;~r~u1t·/ .. .·.....ru~: ·~s·

r~Ú.~~ :,,:·'f·:··.~.~.·.J<.~.~e.··~.·~~.·~....."'.·.(!.~.·:
1ai;J 4.c! detin~e~,1.rdJi~u~et..1)~,~

ll'.~¡;¡; ft'~t;IDªl 'TV,, ;~t~'~m,n~
d,¡e~t:r~t:ílll ~.0:~to~~a:o1.;r~.i:n±c:r:e.ut'-'t'lffs,

:and lo~'li·. C1J:1e~lt1u:we~·~vJuccih
;ul1di~ Ii~es tID; ;quo:te ;shows
tb:~ ;l't'Sí;~ta..~e b:·~tcil~l\'~i.Eltno:e.c.!J.~

h.1' l;I)',S
•.f~m;j]'~,, i~ ""''"""'''"'~:.,,,.".pf:

ti!t~fl: :~fa:e~:~~í~;t;i: 'i\n.
mln'~•..all~ s,p~111il,.~a\l:tiu~¡~~(;)'~ a.a~,
rroa:r;t:sf:d:er df lrí~ :tirnu'edtat;e;~r!l'om;fil:tJsts

i,n the' lfüi.ti•t Th~xt fignr~ í$· titu<'.s
thp d1srxcJ51'1'ibk·in¡c~o:mI? .cln:ily a~'f•r
'ugc fot the 'mfüntry at l:ar~Q..Ah~ni.t
,a :q~uurmT :tl1is. gt)t\<¡: tes.taJ1.tiant
(Ho~n'~iiilJd ~i fiftlt f'acl!
#h:Q¡~'}?:ft,i:;g·~md :~1mt1~e1'f\';fiir.tf•;.~\*eklJ1g..

A s1.-;~hre~cfhrrirt:'1);t Ne·w' York
~··fo¡.ftnr!>·Hrt>'.R~·clays me foreign lw s
im~s~<;m°l"1.1:e>r trmrists. Om" uf Tele
'G.nide!s hYel :ehannét~, (which '"111-
p~ea{ r~~ ·~,t:ham1eJ ünd ,f';c.~littün.:el

¡ a mJ1.l:ti'-l,:¡11rgütJge
-1 · ·1, -.b " J'l. cl'. ~w x1.tD is as1tra y ,a y;tt:?e

on r\Vlmtto see 1md da in New York
rt'peated 'rn Spanish, French, Ger·
n:íani [taliau;, Pt:->rturguese and Jap
~ti:1es.e.Tlu~foreign....\iis:i'.tortrade ,-_,
'.~HJ:U'!ielé'Gtiide!'s rev:,enuei;, from .tbís:
:a:rea-are :e~c,eeted to take a ho ··' . . " . . p ..,, ,, . ... ' '. , p
np ••>Vard dttríng the 196~ \:Vptld~s
!Pa..ir iu Yark
Tel:eGu1de. n:of FCC.:li0emed

r the .signal does: not go out :on the:
bu:t is :eahle~fod), fa not subject

.tu NAB' ·01· oth('r nJdes, t\I'lU can
tJ1c·r~'fi'.H''.t> ch> wh~1.t it likes-wítbin
fll~,li.<'5!t, H~o:d~Jht(tnta:ds, as men
ttorn1d c.arlierj <~rea;ec:cptahlc {:al~
thnu.gh n<fJfnir:ed .cm Sunda.yi; cir: at
times. XYheu yvuhgslets ~ré li~ely
t~J.'be w~tdJin:l·~:).

'''V:e. l1a.v'C rnrr r>.\vn¡stirndards1 but
:\\I~· foel w~ mnintaln g(md taste,"
s~ys·..sales v.p. '8ophle. Ilohne.
"Nn.t.híng ever goes un "bHncl/ and
\Ye~vehad Jlü <.:ompJ~dnts."
TeleGüid~ d~>es have a honre

gto>¡VJ) .•..vers!tm ot .. FCC'.s "Big
Broth~r'"w~tohingit. The servtee
is lic..ensed by the. New York Cit)l
B.oanl r>f Estimate, :and :its: eabla
la.y1T1g :op•enatkmsare \Va.tdtdogged
b~ the D.e¡)artmenl of ¥Vater Sup~
~l~, :G1'ls .·~ Ele~tri~it~, mu~h as
th'0>s!i3; of teleplmne ªnd telegrªph
serviaes ªre.

"\M(e."rn respnnslble to the City of
New York for our ·program opera-

'di "' '.l.Q:.•a.Xial. "é:áb;l·e:&: 11l'fft!.rfl1JP;g l'tf!£1.'kt! 'U,'f¿tp/Ífet~ces e:qrl~ 1a;,,~.z.•, e.:qrly erv.et,~ir.!'.ganft.; lut1;: at T;£Íig.:/J;[, TeleG!t..it.l"e t,f! ÍS' free o;f
¡¡1
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SYNDICATION & SERVICES

Goings-on in N. y.: Key to TeleGuide SllCCl'M is steady streum uf TV

~' --~

features aimed at hotel risitors. Pan American is pioneer sponsor of six-language

tions but there's no maehinerv, .
wherein the citv reviews our TV
programming," . says TeleGuide
president Dolan.

Commercial time on TeleGuide
has limits; advertisers are allowed
10 minutes in an hour show, and
TeleCuide tries to find shows and
advertisers which are "compatible."
Sometimes, they are so compatible
that it's hard to tell where a com
mercial for, say, a Broadway show
leaves off and a service program
of theater information begins.

Spots cost $20 for a one-minute,
one-time announcement on the
channel 6 service. In a package
cleal-TeleGuide tries to sell adver
tisers on using 120 minute spots
distributed over seven days a week
-the weekly cost is $900 or $7.50
per spot. Costs are lower on the
channel 3 foreign-language service.

Commercials are advertiser-pro
vided. Those on the regular chan
nel are often adaptations of com
mercials used in normal-broadcast
TV advertising, or simple stand-up
commercials produced inexpen
sively by outside p r o cl u e t i o n
houses. On the foreign-language

54

channel, TeleCuíde will aid adver
tisers in securing voice-over narra·
tions for existing simple commer
cials, but hasn't chosen to become
involved in elaborate lip-synch
foreign-language spots.

Peak viewing hours - the time
TeleGuide considers "Class A" -
is 7-9 a.m., 4-7 p.m. and 10 p.rn.
midnight. Duríng these hours, visi
tors are most likely to be in their
hotel rooms, TelcGuide has learned.

Dolan admits that TeleGuide
competes for TV ad dollars with
New York City's six commercial TV
channels, although he considers the
closed-circuit service a specialized
form of TV advertising. "Adver
tisers don't need the same produc
tion values they'd have to have in
regular broadcast TV," Dolan says.
"Don't forget that the 'sell' is di
rectly to the viewer. It therefore has
a more subjective fed. Regular
commercials achieve the same ef
fect in regular TV, but they have
to do it through Faney production."

The balance between national
and local TV advertisers on Tele
Cuíde's English-language regular
service is now about 6.i).3.5%. This

, I
~~YN

is less than the m1tional·l~c,al b~l- ¡
anee on some of New Yorks cóD ·
mcrcial TV channels (on iodepe~; •.. 1

ent. TV station. :~PIX: for insht1l~~·, fMl
national advertising is about 9~~-í ·
of the toted), but "national adv(\')1"·J1e
tising is growing at a faster rater~' ,Y
more big accounts come in," a.e~:
cording to Dolan. il;Corn

About a dozen clients use Tele:-' ¡1 ;O$Uí
Guide on a regular basis, plus ai
number of accounts which h::í~~

1.
OR

short-term schedules for event+~ f ce
like the Boat Show or the círcns .. :" ¡
\ h I ~aninongr t en1: ' ..··•]

I 'll'IUJ
Eastern Afr lines has adapted it31; Mhl

Flight Facts radio format for. á: La:
TeleGuicle version .. National Air". whos
lines sponsors \Fho's In Town?o bl
which lists convention actívíties , ¡er
and special .meetings, Bulov~ II tmS
Watch Co.-which holds a five- :'.anno
year TeleGuide contract=-sponsnra :tosrr
frequent time signals. Sandemann ialle
\Vines (\V. A. Taylor) bankrolls : .~e.
the six-times-nightly Entettaimnen,t atal:
Report between 5:00 and 8:00 p.m, Tl
Clu~~t, Peabody .(for its "Sanfor.-: pron
ízed process) buys a schedule of b~.
minute spots. TWA has a \Vea.t11.er ·true
Around the \Vorld feature which ; nmt
has high interest with New Yark mm
visitors. Pan American .Airways"
TeleCuide's biggest client, buys. the ,,,_
foreign-language service on chan~
nel 3, along with a sprinkling of re-
tail establishments and sports.
events.

TeleGuide produces all its. owr:i
programing, or contracts fot spe~
cíal films ( such as a New York
travelogue seen on channel 3) di·
redly. It does not buy "packages .."
Programing; is simple, and í.n.·Hue
with the "service" nature of the TV
system. Usually, it takes the farm
of hour-long segments) "vhich be
gin with a newscast on the hour
plus time service and have %\fe.alliet
reports on the halfhour. Filling in
are service features ( l!t'idine ··cl~
partures, reports on attractions at
theaters and movie Ironses, su~-

1

gestions on dining ont, etc. )..
Now nearly at the ;¢ei1fatg o.f

growth in the hote.1 .area-. 0~1ly füt.>
Essex House., amoüg lat;ge: 1mlels.1·~s
not hooked irt-TeleGuíde ·i.slook
ing toward new worlcls to u01:rqu:E1r
.in the future. Chie£ am'Ong fl:mse .Ís
a plan to wire in :non-lmteJ filtit¢:·
rures, such :as the Bea;g)"á.m's :B1Jsf1d,
ing. 0~1Fátk Avenue aJ,1(] at le'<'\st
t\n> apartmen] developments. •

SPO.NSQR. Fi



'f;ªle
1

:: ª'
Ir I11r•,•.. · ···"' · ·. · • ··, •.. 'I' n·· · .· · e ,.,..., ••. ' ,. ac .. :t .., ···u s. •.••,11· ·1<:.·· • ·····•~ i.aQ,á ··..:H · ··•·...1 ·-~mm~~1ª....·..~u.aJa,1,J!i!!l;~g.· ~s•...u...1.·•.• ,., :· ,, w~'.····· .l").p~.~.·.: .•.....•9. :p. rts
I J! ¡ii'C' ·.··,...·1· ''''ii'"'' ,,,,...,/i,J ·~' ·~~ ,.,;,..,,. ·. ,f':\: ., ;:·¡;:· ' éí,,l;<W ·:·· ·.·.,+"""" ' .. .•...3\ / y '~·1·,; ' '·, :··1·': .. ·,·•,' '

1i,,t; •••• s.w.g, mg.rn.. ..•.•¡a .tr • J..1c:>:m,..s:filn.g,.•.•..Qran.li.!i:::·e.s s1z..e:alUI .e ve ume
,,j]¡,

.hai

:f•· · .•:m..s.·.·~·.;·.·.·_.ma··.. ··.·.• ·it.'~.·.·.:C'l·····o..····.m..·.·.··m.::eic.'.·.·.ci·1.aI······,.:fl·.··..• l.m··,.·•.,·....•.'.P·.·.r·.···eI.•···.i.·.;1··.···n··..··..·.·-....... ~l:}rs;~~rtar~mil1i•}!;¡(lS:fn~:ssicti~r~,
~ .~,:h.~o;ti~r'fé'~$it~p;x:,,:£~mifl;fl,r~ll.11'.f:l~?

la~·¡ ,~rífh.1~~;~:~irll',~~~ll~.~lt~~.µttf;lg'~í~h
l.,.. nrnh-1n1'Sh pen ..cm:ls,.
.Qr , .... , . ,•..... ~rn·., ••. . . .•...··.
5tl, ¡ , La.ls!; "~eek~. J~lr~:-~irlle©.ttorrlcs.·~··

trtt£Í ~lJ.p¡~ij¡~·¥~f;~~J~'m!lllrOil , ~~SS! fPi'
· ~~~l 1Jlf1~~illoo~~~·í~..tll'~l~t~~st

:q.~'a'oo~~iq;LíilXtn s~pw1i;(?.r~11·th('l~
U. ·- arrd ~· Wruter 'T:homJ?s0.11
i\'bl'.l~'LJ:ti~~~dat:r l!l.~r:eeme•l'l±dé.S:igtped
.,·.·.·;·..../'lr :..;··':'""'·''' ':,f' h···''.'':i~...: : d.~ .s..mn~'t :..oJ:lf;.~me .~,et., .e ,e2ll$lS.1al'L..

, .,..,,,,;l· l· >,...., '"'" r ·l'I'"'"·""',.."" :~'e ''l!i:J ..• ,...,.£1'1"1. :a·•'"' :i 'I'>'·a···*" ·s··n!'. re,!'il·'·"!¡o¡ Li!!?:~.~~.rll<~'!·~' ¥•ll!e··.,,¥·~,"'··'~····\:.:!¡~. :Joe.
. ,.•·Ji·· .. · "L ·.· ••...:... '·· .. :" ·1··.-. ~I~ ;$1\\l,l~ 't(tt ,lj.~ ~©.U$'lQ.~~1D;~r~:l'tt:Il~T

'1illfl ' ...•...: ·. .·' . ···..'" i ' "; •

I
n..... d~al~.·."".·...·.·..~.·.,ith... M...·,···....·F··.º··..upJJ1 . . .. ,., ',· ¡ . ', ····.··,
·~r· 'll1 "'' .M.P<O~JW'T ;á.¡g,l'ce.i"l:lt:l: e:11t
µ~or: pr~~.l'tl:F':s::t~&tiu~1l~~sGf::ttt~üs:tx,y'
~fo! tiflt ~m~·nrd"tl:!~ruu::ttlf'' t ·1 tsr 11
íthai ·"~•···.•·•·•', .. ·· :ci:,· Li¡¡;¡:,. 7~ .• .-•.·.·•••..;:. :s ·'1•• •I.n

·.·¡;· ·.i. ~..:.t;..t~.··."t..''.·.;,.t..h..·.ru·.:·.•.t J\.¥•..·."T · ._ '\\"W···.ª.•'. '.s·•' t..·..t.1i:m.·.·.··ín.g·..·•..·..·ov:· .. 't;l:··.·r •.·<'illC • · .~.r l' · r. 'f. ·.z: • ··: .. ·¡ m1m 'I 1JJ.:,~ ;i;e· ;n·n0stion 'fa; •. its ..a~eue~r
1ur] duftltla~r,~al·~t.él.~llCt3l1'S:to· :JM
)Iii}'!,

11s:tlre1,

:MPO ·went to some p-ains td set
'thé .re.cotd st.t:aigpt~

•; }\iVT :0liertts i'I1 ou the pl~n will
have \what .amom1ts to :a;vo'lumedis
oount .o.£ 10% on :M.FO-p.roduced
¢omm.erni:als. MPO~snotmál mark
. · : bti ·t .~rwt. J·w.: ..·T ti d ·r theup lS ª .lL <,:!WO. . . . ' . n "e. . ..
n.e.wde;;tl ,:..viíi be charge.cl a rnarknp
of 40%based on the agency's "\mti
cípated total .annual production
¥~h.11n.e~ol $L5-$:2 million. If fhe
vohüne g:ttes higher, t'Ite, .diM~.unt
will b€ even better,.·.-- .. ,, ,•-. ._, __ ._,. ---· ··' ,,__ ,,.,,.. , ,__

t }\VT :C:Qmrner'.Cialswill he oost
mrt in.advance, with the figures sub
.mi.tted tG: JW'I for .oo.mp;átiSottwith
fü.e a:g~n~y;s iude;peüdeitt ¢oSt-a.n
ali}'SÍ'$ sy,stern. Fi.rm prices will be
s:ettled as a re~mlt of the :compari~
son. Furtbei:, M:PO ,~ill refund at
t:lm enél o.£ the yé..ai: H :ad.ual ptodnc-

tit;1u costs fa.Ub:elmv e.stírnHtes'.
1.: "th~ dcal i's not ~.x.cil:t.t:sive. J \VT

can, ó:nd p:mba.bly wíl], use. otbei:
c.~nnrnetefal ht>t1ses. MPO e.an seek
OOJ:tt}'¥VT bt~S:il1~{fs{in fact, ..JWT
ilCCOlU'lfS Inr oul.y ab.o:nt 15% of
MPO's t(;)tal C'lcrmmarcial volume.
.MPO cán alsn mák:e the. same vol
tü.ne~dis:co1t11J doal .,vith other agen
cies:.

• By CQo;rdímt.ting an <tgenc..y's
prnductíon plans, economies can he
practie.ed. &a1npl:e: when Eas.tman
'&odak a.n.d.Ph111lp.sPetroleum both
J\iV'r clfen:Jswanted to gn to Flori.da
to !Shoot cornrnercials a few rnonfhs
a.go,. MPO woicked it so that b.oth
cllents m.ade the trí;p a.t anee~using
the saxue basic crew ,for two. jobS'.
Dollar .savfug was aboµt $3;000pn
a tatal of some $30,000worth of film
vwork.
MPO prodaction head Marvin

Rothenberg is convfnced that the
J:reud··whereby agencfos will seek to
s:t{tb.ilizethe, commercial industry,
even if' it means :concentrating the
~vork at a f.ewr major compani.és) is
E:rnily established, ''Agencies. should
not he re.sponsible for rnaintainíng
e¥et'}'·Gn,e'\\Tho. ha.n~s out a .shingle
ín the :comnremial bnsíness," Roth
enberg said, •
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COMMERCIAL CRITIQUE

Where are the better halves? (Partil)

WHIT HOBBS senior u.p, and
board member of Benton & Bowles

W HY DOES every dull housewife
. on television have to have a

mother, the same mother, and work
in the same kitchen, and have the
same stupid, helpless, leftfooted
husband? Can't we stop playing
this game called Let's talk down to
the housewife? When are we going
to give her her due? When are we
going to recognize the fact that she
is the one who sets the standards
for the family? And she is the one
who keeps raising them. She is the
one who is reading the books and
serving on the committees and writ
ing the letters to the editor and
signing up for the study courses
and working for the church and the
hospital and the museum and the
school and the League of Women
Voters. She is the one who is driv
ing the kids to school, and driving
them when they get home from
school so they will be able to get
into college. And she is the one
who went out and got herself a job
to bring in the extra money for the
extras, especially for college. Why
do we persist in treating this poor
gal as if she were a slob? She
doesn't have time to be a slob these
days; she has too doggone much to
do. When are we going to look up
to her? Sell up to her?
And now that we have put her

up there on a pedestal where she
loves to be, let's take a good long
look at her husband and do a líttle
something for him, too.
When are we going to get off his

back? When arc we going to let
him get up off his knees, and out of
the doghouse, and out of that darn
basement workshop he's so sick of,
and out of all those commercials
where he spills things and drops
things and breaks things and
doesn't know enough to come in
out of the wet? When are we going

II,

'".·I
t
~I
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to admit that he's a smart guy (in
spite of this ploy that the wives of
the world are em-ploying) and
recognize the fact that he's working
harder than ever and doing a better
job than ever?
In my opinion, the husbands of

the United States have advanced so
far in recent years that they are
now entitled to equal eitízenship.
Obviously, there isn't a wife any

where around who will agree with
me, including my own. But I do

'~
WHIT HOBBS, who joined Ben-
ton & Bowles in 1963, worked at
BBDO for 20 years. A Harvard
graduate, he taught at New York
University, City College of New
York, and Columbia University.

think that television has played the
American husband for a sap long
enough. As I understand it, the
road of life was meant to be trav
eled two by two. Hand in hand. He
and she. Adam and Eve. John and
Priscilla. Elizabeth and ·Hiclrard.
Fifty-fifty. One half of the mad
or the bed-or the hot water-or the
decisions or the credit or the blame
-his. And the other half hers .. vVe
men have .always figured this was
a pretty good deal, At least we have
figured it was the best one we
could get. But women have never

been satisfied wíth. 50 per cent.
Which is why someone ( obvious1r
a man) invented the white Hna
down the middle of the road-tñ 11111

try to keep them on their side.
I am suggesting that we paint ,~

white line down the middle of th(¡}¡
television screen, particnlarly in th,¡¡¡;·1¡

daytime. I am suggesting that~,'
from now on, men in commercíale
should be strong and steady and.
sure and successful. Equal In re
sourcefulness-and in · sta(tis~tfJ;
their wives ..Equally loved and adr- ,
mired and looked up to by their· ·
children. And their friends.. Arni
their dogs. Reality in advertising'
at last. ·
On more point, and then Iprom,.

ise to go back where I came from.
Quietly. There aren't any trit.c afld
tired words in the English laü.gu
age. There are only trite and tired
writers. No trite and tired thoughts.
Only trite and tired thinkers. And
it seems to me that the best way to
keep our output fresh and excitin.g
and bdght is to keep our írrput that
way. To attract more. and more
fresh and cxeiting. and bright peo
ple into our. b11siness.. Talented,
itehy, dissatisfied young.sters who
will look at what we're doing and
be determined to püsh us asíd€l1and
do it much better,
Right now we aren't gettín,g ~our

share of the cream of the college
crop. They aren't choosing adver"
Using for their career. Everyon.e .has
a reason why our pickings itt the
past couple o.fseasons have heen so
slim..My reason goes lílee this: the
bright, serious, dedicated students
we want the most are the ones thút
the advertising ag.ency business L~
appealing to the lea.st. ~v11y?'.n·e~
eansc we ;:!.re,ptcsentíng 0ou1·sell!eSi
as a !'Füi;I and Gamc:s"2 fatt'8;tness1

and these youngsters (believe rn.e.}
are .in no mood for ''Fuó a.nd
Games." •
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NAB's WeekThat Was iIJ Sarasota gave sunny endor.sement t:o.teRt>Y:_CJollins -and
his selecti·on of HowardBell ª's new CodeDirector. (See P-q:t1Ji.s:her':5, Répétt,
page 12.)

In spite o:f somewhat skimpy oont.í rruance vot.e margin ol' :?5 to l8, trig-.
gered by Collins' owntao.tí.c o-f outspokrenn.ess-, the NABboazsd.sub¡;tantially
endor sed his administration. H. conf inµed the Collins-B>ell stand on ¡piggy
backs and youth-appeal in c í.gar-et.t,e advertising.. Unanimously copfi~mie-:t;l
Bell also won the vote for a $.100,000 pr campaign to mak'eth1e 'C:ótiill\ry,code-
c ons cí.ous,

[~

Justice Department gav,e Madison Av,emuea nast.y jolt in rec:ent. Regimen.
T'a,blet indictment whicn in¢luded. the advertis;:lng ag.em;y•.

The department "s decision to include the. agency, Kastor; Hilton., Che:s
ley, Clifford and Atherton,,_ in the 58--charge indictment of' the firms
involved, is rare. Particularly Since, the FT'C.had á..lready put tbrou.gh a
seizure order, taking the r-educ.Lngtablets off the. m©irket..

Justice included the agency in charges that $10 mí.Ll.í en in newspaper
and tv adve r-t.Ls.í.ngfalsely ascri.oed reducing properties to thé .$lo'millio,n
wor-t.h of tablets. Sold bet we-en1956 and. 1963. The·Ne.wYork :agency .says th:il.s.
sets an unfair prece.dent, in holding ad agency résponsible t.or clíe,nt i.s
products.

Endur-s-emen'tof NABpresident did carry implied warning. The Board stAate
merrt, with "no acrimony" Lnvo'Lved, implied that dí:Fection of NAB ·affa.irs
is a tandem business, not a single. It said pr-e aerrt admí.n.ís't.t-atcíon should
have :fU11süpp.ort, of the Boar-d.,"and v-í.ee versa.·"

The approval vote tacitly acknowl.e_dge.dCollins' role in \Vinning th~e
powerful House Gonnnef'ceCo.nnnittee to industf'y vie\V'F)óinton ma:na;gingbroa:Gl
cast ratings and commercial problems en thei:ri own.

Cure for titre civic suds problem caused by detergent foam wa:s juhiliantly
announced by Colgate-P·almolive last week.
C-P says its first field. tes·ts on detergent.s w_h_ichmaintain sucis fo.r
miladyís wash, but do not clog ur·oan sewa:ge pla:nt~s, .are_:a succes:s. EEW's
aas.í st.ant secre·ta:ry, James M. Qu.,igley, says yes, it's true. '.!:he new d.ét.(l:r"""
gerrt s., which are expected to eomeinto full us~ wit;hin á year, wi.11solve
the urban pollution problem. Foamy problems of rural or le:ss m:odern dis
posal :facilities awa.it further research.

FCC is moving in o.nrad.io c;:o,mme-.r,cial.::;¡via program r.e_p·o-rtingfo·:rm..• Pl"'.ópo:se1d
new f'o r-mwill ask fol" annual and detailed r-epor-t oa -m:uñ~er·o.f' co.II1m..-er!i'i.al,s
Lrr br-cadcasz er ' s "typical" week .as compar-ed.wi.th nUJlliber·.aired on FC®''·s:
"composite" weak ,

FCC CnmP. Hyde demurs. He would rather .check lic;:eJ;;i!:iee'~ q_:f;:la,.lifica
t.Lon.s in detail-then leave the driving t.o him, in pl!'ogr-aii:n II1a:tter.s.•
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Wilfütm L. Wcn1rckc0,v, p. o-f:Geye:r,
llallat:a¡~ }Qfío;&s.urQ'.vª' w~'.tcb

C':o.. :as:~dvertisSricg tna:IJ.·a~t::.

.4A$.qd~$ tw-01~The. Loiilsville a.gen:des
:elected to memhership fo the national
;¡:¡~soca:í!'tioñ ·at~Ooce-And·e.rsp:p A:gl\1.ncy
•and Zimmer -M.c:CI.aske~·- Lem is. The
lal'.fe:i:.a:1sa has ..an 0;ffi~é:i~ñ·New

Sulliy;an Light
dire:ctor. Storey, formerly arr account
execülive;. joined (h;aot i.n 1960 fro.ni
a bad(ogróund in both industrial ·anll
agricJ1lfura'l fields. Sullivan, formerly
cc¡;py superYisQf, joined the agency in
19'61. He was previously wüh Cohen
& Ak.shire a.nd Kenyon & Eáhsirdt.
From 1950. to 1'954,.Sullivan was n
writ.er and pro~ducer for Radio Free
E.IJ.~ope:'sbroadcasts. Baier was :a· copy
wrítei- with Montgomery Ward & Co.
anJ:l N. W. Ay~r,He joined Grant in
1903. Mrs, Dght, formerly with Mc
Can.n Er.ickson's· radio and TV dept.,
jdineq the agency in 1957 as assfaiant
radto-tele;visíon c;oordin:a:tor. lo 19$8
sl:í:e wa& advfll)t'ed to radio-television
cbordimüor.
Marsball Clark,

ao¢Q1JI1l §upe.wi
mt o.rrLever.Brns.
,at SuU1vaJJ." StaPf
fer~, Colwell &
Bayle&,: New
York, éltfc;te.,d
vice p:reside.ot.
'.ealll }Jenson and
Ira Gonsier, as-so-·
date .niedia dire.~- ~~ _
tgrs, aJs·o elected Clark
vice presidents.

'JJ.aJ;k~rLoc:k·ett,,viGe ptéSic!ent, .cre
:ativ,:e; servites, Noble-Uury Assocs.,
Nashville, to S. E. Zl.lbrow, Phila.de.l
(lhi:a, in the same ca:p-acity. a new
position al lubr.ow ... Previously he
was asso~íate TV /radio c:reative: di.rnc
ior,, Ne.edham, Louis & B:rorby, Chí
cago,, and Wpiked fo( Leo Jlurtf ett
there ~s Gí:eative superv1S'(Jr on a..num
be.r of a.cco:unts:.

Cha.tl~s:·lle~Browne~ .account e:x-ec1,1-
1ív.e, :Puller & Smith & Ross., New.ºk . ''i':r .•...Y:or 1 to J?!res1~tent. ,(::Le Is ass1&n-
ed to C(ja.fs &. Clark.

Ba11old S. Rieff:, fou:ndei:-p:resid;ent
;of ·élefJ1ó'et .Fre€letictk:~Cbnttin Adv.e:rtics
tn:g Agem~.y, to G:rantAdverti.s:ing,New
York, @sv~:e president a!ld mal).a'ge-
numt :a·cc~untsupervisor. -

D:ilb. :ve:an.~ an d.ír.~~t.or ºf .Aylin
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Advertising Agency, Dallas, appointed
assistant vice president.

Carl O. Strand, corporate executive,
Best Apparel, Seattle and Portland.
to Morton & Stanton, Portland to
work on business development, pro
motion. and agency public relations.

Ken Lee, form
er vice president
of MacManus,
John and Adams,
Detroit, to direc
tor of marketing
services, Camp
b e 11 - W i11ia ms -
Stark, Saginaw,
Mic h .; agency.
Lee supervised
the Dow Chemi
cal account at
MJA for IO years.

Dick Olsen and Jack Giebel ap
pointed assistant media directors of
Doherty, Clifford, Steers & Shenfield,
Inc., New York.

Richard J. Marsh, assistant research
director, media buyer, and account
executive in Rumrill's Rochester,
N. Y., office, to account executive
in the agency's New York City office.

Mark J. Wolters, advertising man
ager, Dairy Queen National Develop
ment, to marketing director. Winius
Brandon, St. Louis.

James S. Riemenschneider, account
executive, Edward A. Weiss. Chicago,
to Lilienfeld, Chicago, in a similar
post.

Jack Roth, founder of Wonder
Chef, Pittsburgh industrial cafeteria
vending corporation, to Asher/Gould
Advertising, Los Angeles, as account
executive.

Robert K. Elgort, with agencies in
Denmark and New York, to Kenyon
& Eckhardt, New York, as copy
writer. Charles A. Bua, formerly with
Sudler & Hennessey, to K&E as assist
ant art director.

Mary Stone to creative department
of Street & Finney, New York, to
work on Colgate-Palmolive. She was
with J. Walter Thompson and Cun
ningham & Walsh.

James M. l\1cShane, executive assist
ant, American Stock Exchange, and
Raymond E. Bammer, public relations
writer for Western Electric, New York,
to public relations staff of Doremus,
New York advertising-p.r. firm.

William Stein to timebuyer at
Campbell-Mithun, Chicago. He was
formerly account services coordinator
at BBDO.

Norman Cohen to senior vice presi
dent and treasurer of Mogul Williams
& Saylor.

Harold C. Mullen to vice president
in the Boston office of Walther Asso
ciates. Walter Mlnigutt! to publicity
director in New York.

Albert W. Rothermel to vice presi
dent of Benton & Bowles. He is treas
urer of the agency.

Robert L. Cornish to vice president
of Morse International.

William H. Mallison to account ex-

Lee
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ecutive with Gardner Advertising in
St. Louis. He was senior product man
ager with Beech-Nut Life Savers.

Hibbard Christian and Clive How
ard to vice presidents of Young &
Rubie am.

Justin de Blank to manager of the
J. Walter Thompson Co. in Paris, sue
ceeding Kevin Farrell, who is on leave
of absence.

Betsy Riley to MacManus, John &
Adams in Chicago as broadcast traffic
supervisor. She was radio traffic super
visor with D'Arcy.

George K. Mitchell to McCann
Erickson Corp. (International) as vice
president and co-ordinator of automo
tive accounts in Europe.

Daniel J. Loden to senior vice presi
dent of Vansant, Dugdale & Co. in
Baltimore.

Anthony Overman to copy chief for
Echelon International in Newport
Beach, Calif.

Robert A. Milford has resigned from
Leo Burnett to become an independent
producer-director of television com
mercials and documentary films.

David D. Wine,
account supervi
sor on General
Motors Guardian
Maintenance for
O.P. Brother, Dc
t roi t, appoint
ed senior vice
president.

H. D. Everett,
Jr., Robert G.

Wine Smith and Charles
N. Putt to the

Campbell-Ewald marketing and re
search department. Everett, director of
market research, was with "Life,"
"Time" and Ford Motor Co. Smith,
who will work in syndicated services
and media research, was with Alfred
Politz and Chrysler. Putt was with
Bankers Investment Co., will work in
radio-TV broadcast.

Robert David Nathan to vice presi
dent in charge of radio and television
for the Shaller-Rubin Co.

Gerald N. Moody transferred to the
Twin Cities. office of MacManus,
John & Adams, where his responsibili
ties include over-all marketing, media,
and research planning. He was in a
similar post, concerned with consumer
accounts, at the agency.

Fred S. Buchanan assumes duties as
director of marketing, media, and
research planning for consumer ac
counts at MacManus, John & Adams'
Bloomfield Hills, Mich., office, re
placing Gerald Moody.
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••Moody Buchanan
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ear1Banner-Burnett team for 1964-65 re• . _1JI

vue: CBS-TV is holding on to Carol 1 ':nr,
Burnett next season. The specials she , / n,
has done for the network such a~- '1 (ott
"Julie and Carol at Carnegie H.a.Il,.'' ,york.
"Carol and. Company," and "Ca1ª1.r1ity '»~1er•
Jane" drew impressive ratings •. The ' ~ wi
plans for 1964 are vague.CBS engaged. winm
Bob Banner Associarcs to produce t\:
weekly hour-long variety revenue:
tentatively titled "The Entertainers," 11 L«
It will include according to programs í ¡¡¡ff e
v.p .. Mike Dann, "the greatest roster ' 1 re!
of star talent to appear on a eontin-, 1 (lastt
uing basis on a single program series}' f mana
None of the other stars have been an· I maotl
nounce9 yet, but Miss Burnett will ¡01
appear rn three out of every four pro- .
grams-a. lmost su.ggesting th.at the. ser-. II ~~os. h b t<fDies as een created as a showcase for• II' airee
her. "f1n Pl

\IDanny Thomas Specials . sold: The
comedian's return to NBC-TV is off
to a good start, at least in the sales
area. The five color specials Thomas
will do during the 1964~65 season
will be completely sponsored by Timex
Watches (Warwick & Legler) and Con
solidated Cigar (Papert, Koenig, Lois
and Lennen & Newell, for Muriel and
Dutch Masters).
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Kid-size talent scouts SRO: Just five
days after WBAL-TV Baltimore, de
cided to premiere a local live youngster
talent show, it was completely sold
out. Called "Candy Corner," show is
bankrolled by a trio of culinary Spon
sors: Mrs. Ihrie's Potato Chips, Sub
urban Club Beverages, and Mary Sue
Candy Co. It features six acts weekly,
and is aired Saturdays at 7:30 p.m.

Sports Network sked set: Sports Net
work has announced it will ielevise 1I
major sports events during the wirttfit
and early spring, including three golf
tournaments and three national colle
giate championships.

Engineering award: The NAB's 1964
Engineering Achievement Award will
go to John H. DeWitt, Jr., president I Tl
of WSM Inc., Nashville, who aided
in the development of radar and is Ti
now engaged in designing trarrsíste- wa
rized equipment for TV stations. The ik
award will be presented Apr. s': in da
Chicago, at a luncheon of the. 1964 wi
Broadcast Engineering Conference. D:

ªºWGN in D.C.: WGN-AM-TV Chi- re
cago, has opened a Washington ne.w:; 1 te1

bureau. The bureau, with a: staff of \J
four, will service KDAL-.AM-TV E1
Duluth, in addition to the Chicago , jo
outlets. I \I

fe
WGN sews up White Sox f.Qr next. f;Qllf Y
years: Doing its part to opp0se inroads I fii
by pay TV into the broadcasting ef tu
baseball events, the ChicagoWhite Sox · a1

signed the unusually long contract with e
WGN-TV. The station has catried .the K
club's games since 1948, and Jack e

SPONSOR



,a:nt
WFB:M fJ~,·will !lie>un.-.

stiil 'antt a:rdm'sea;tl ai:xcontrt (;i,X.ecu.t'ives:a:s.
~eil .ashead \;lp; r'ie~\"rsaJ~:s~:eY:e{fnpoÚ:mt
pr~.gt'ams.

lnv~l,vé:_¡;¡ are WGlE: M,¡,1o:cMiít.cr.
WEI:Ea Pmtsmauth .. N·. H.;
HAnM'¢'r- L~Ba:nono. N.. H..
ClttTemant, N, l;i..; 'WElM
, M:as:s,; and WSRS WoT-

~·

~e~rc~;ñTV: EcJwªtd O:ahon :&. Có.,
for 1ts Metreca~ d:ie.tary, bas: pm:chased
párth:ü;pati'oo on. th~ füUowfo;g..ABG-TV
shows: ''O:oter Limits,'·' "W~gon Ttain,"
''Bre.akín,g. Point.'' "The · ·Fugitive,"
"B:iJ·t~~~~t~tw,"'"'price is R;igbt,''·' 'The
Object ls/' ·~seven Keys;'? •"Father
Knows Rest.:'' "Tennessee Ero.le Ford,''
"Oáy iq ~0J1:tt,"~ad 'Traihtt.á.Ster.''
Akron oatleí O>A,-'](~:WC\JE litJ:s aw
po:i.nted A:very-.Knod:e.l its natianal
sales¡ representative. Stati'.Qo op~rates
on 1150 kc \y'Ífh power of I kw day,
5,QOwati:s rüght. H's· affiliated with: Mu-
nial !Jrnadcastin;g, Other representative
appointments índude WINF Hartford.
to: l\:tort Bas"Bett & KUDL Kansas
Cirqt,. t9. Piano Associates.

SJ?~ncet ~('°'fl<nis·.s~itch;¡TM Lester O.
radio o.utlets:WKBV
M.ádcm, and WBIW

"Berlfctrd:, a:ll :in Indi:a:nái·ha& ap·pdinte.d
The Devney Organizatron as ·its rra.
daó'ªl sales (eptesentativ.e, elfe.ctive
Feb. L

aU:t~ Sfa.fipn:: Vic Fianc;
Asso:d;ites bas .taken aver
tion ·of w00K TV
The Un:lt.ed ll'matlca1'tmg company
coutJ¢t fa exPlUS:iY"ely ;0:.ri.ented to the
Negt-(;')· P'dp\llrrtia.tt 0f W'llsbington,
which crepres:eots abo.ut ~57% p:f the
:tpJál J7[;íú'..fk~t,

Lnr.1t's, Wa:;ttl be~gan

RADIO MEDIA

'f"1'io·~~tt1~r~!ftil'iijH~:WLOL. 25-year
.old .sta:ticm in Minneapdlis-St. Paul, is.
the new o(ltkt •for Mulua.1 Broadcasl
iJng S}'(stcm in. that market .. The 5-kw
station, 1330 kc, joins the MBS line
up of 485 stati£>m:;,

Lucal ¢ontfact $Ígn~<l: AFT RA has
eome ,to krms In Chicago with WGN.
.signinJ~ a Pew ¢ontra.ct retroactive to
Nov. 1:963, rurrnlrtg for three years.

Equi'píment prfoes rfae: Gates Radio
Co., eq.uÍpment manufacturer, bas an
tiounced . a. price. increase .. of ...about
2% on: .its line o.f AM, FM, and TV
btoadca.st transmilteTs and audio
equipment .. The increase, applicable
to about 100 Gates products. goes
into effect Feb. 15.
14 .open ht Liston·Clªy da.sh~ ABC
~adio~s exclusive coverage of fhe Feb~
2.5 charo.pion.ship fight, live from Mi
arrri Beach, has been sold so far to
Cities Se.r:vice (Lenrren & Newell).
Pep.si-CO.la (BJ3t}O), a9d Schick Raz.or
(Cnm:pto:n). General Cigar will sponsor
the· pre-a.J1dpost"'fight .broadcasts, as it
d¡d for the second ListoP~Patterson
fight. Network is forecasting an audi
eóce of more th.an 60 rniUion for tbe
broadcast (9:35 p.rrr.), p.ointíng ont
that the .two Liston-Patterson enzount
.ers dteW 67.S and. 55.7 million liste11~
e:rs Fespect.ively, acca.rding ta '8índ~
ling.et :rep.orts;,
FCC approves:' "J'heFCC has: approvedW:~SR's.(WasfriQ.gt¡:>n;, n.q.1 :request
to ...h.eg):n prngram . test:s1 using ZO kw
E&J>3,. The :former aJ,Jthorizre('l power
was 1:5 .kw•:flJr the FMet.
~!J:utual m.ln'e ends 1an. era~' Aftet .3.0
~ears· ·rn·•its .Bro:adway rheiadquart.eJS',
Mµrn.~t.B~o.ad9ca.stin.S~Ysteffl.~s;movirig
to: the ~·communications· a;rea:'' of the
~l:ty,lt :ha.sfea:·sedthe etn:ite 16th.flbot
in th:e ..new Americ:a:o..'Management
Assn. Building ;at. 135 West SOth St ....

·a bfoc:'k of .NHC in the RCA
ing and two blocks from the, CBS

J3:uil((l.íQ,g,.ut1d&t ~.rorrst~c;t.ióttar 52ud
and 6t.h Ave",In addition to doubling
ils '$¡:í~Qé, M¥tíra:l will have expaIJded
t.echirkaI facilities in the .new building
ter aci;::elerate its ne~s-g,atbecing a:1:;tivi.
tje·$, Jffi'our .ºe\Vly .equippeél studios and
a tape center ·.are im:luded.

Ila.try Ttenn~r.,
We$t poast diVi,
sion tliTee:tor for
IfK o Gén er•al
B r .o a d c a s t -
i:ng, will retire on
Máy I after mor.e
than 30 years¡ in
broa~teastiüg, But
before he 'leaves,.
Tterlitet unG!er~
ta:klng, a ''special
Ck.ót;p.or:ate 'ª1ssign- .
ment 'in ·rhe area of TV p rogTalÍl d.evel
opment r<J.nd acq.11isitioo:''



The functions of the divisional
office will be transferred to the local
stations, whose managers will then
report to the New York headquarters
of the chain.

Trenner joined RKO General in
December 1960 as director of western
sales development, and was subse
quently named division director of
KHJ (AM & TV) Los Angeles, and
KRFC San Francisco. the Don Lee
Division stations of RKO General
Broadcasting.

Prior to joining RKO General. he
was an independent broadcaster with
a proprietorship interest in WFEC
Miami. WRVM Rochester, and
WBNY Buffalo. Previously, he had
been vice president in charge of sales
for the Mutual Broadcasting System
and vice president and partner of the
William Weintraub Agency.

Michael Ruppe, Jr., to promotion
manager for WIBC Indiana. He re
turns to that city from Omaha, where
he held the same job for KETV. Ruppe
was in Indianapolis between 1954 and
1956, with WISH-TV.
Dr. Herbert J. Erwin, M.D., is now

president and general manager of
WMPP Chicago, Negro station.
Rosetta Martin has become vice pres
ident and secretary, Dr. J. B. Martin,
Sr., is treasurer, and Jesse R. Coop
wood is station manager.

Harry Mooradian was elected vice
president of Mission Broadcasting Co.
He is general sales manager for KITY
(FM) and KONO San Antonio.

Tom Papich to account executive at
KDA Y Los Angeles, 50-kw Negro
appeal Rollins Broadcasting station.

Crosley Broad
casting named P.
Scott McLean
vice president and
general manager
of WLWI Indian
apolis.

He has been
vice president in
charge of eastern
television sales

McLean for the Crosley
New York office.

McLean is a 14-year Crosley vet
eran and, prior to joining the company
in 1950, he was with several adver
tising agencies.

Tom Comerford, a TV salesman
in New York for the past four years
will succeed McLean. Before joining
Crosley he was with H-R and prior to
that, spent seven years with Young &
Rubicam.

Dave Idema to Time-Life 8 Produc
tions. audio-visual department within
the WOOD Grand Rapids stations.
Dick Groat joined the sales staff of
WOOD (FM).

William R. Codus to account ex
ecutive at WCBS New York. He's been
at WPAT in that capacity for three
and one-half years.

John Lauer to sales account execu
tive for WCAU Philadelphia. With
WSYR radio and TV Syracuse for over
five years, he'll be replacing Jack Baker,

IW
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who joins WCAU-TV.
Mike McNally to head of the. new

sales development department for
WJJD Chicago. He has been sales
manager of WAIT, same city.

SYNDICATION &SERVICES

"Rifleman" sales spurt: Four Star Dis
tribution has announced new sales of
its "Rifleman" series to WJW-TV
Cleveland; WZZM-TV Grand Rapids:
WLBT-TV Jackson, Miss.; WTOC-TV
Savannah; WNYS-TV Syracuse, N. Y.;
KBLU-TV Yuma; KTVT Dallas.

Forms radio production house: Two
broadcasting veterans have teamed up
to create and produce radio commer
cials on the west coast. Principals of
Chuck Blore Creative Services are
Chuck Blore and Milton H. Klein.
Until recently, Blore was vice presi
dent in charge of programing for Cro
well-Collier Broadcasting. Klein. who
resigned recently as general manager
of KHJ Los Angeles, was formerly
manager of KEWB and prior to that
sales manager of KFWB. The pair
have already completed three major
commercial assignments: for Rambler
Dealers Assn. (Anderson-McConnell).
Autostereo (Hal Phillips), and Shontex
Shampoo (Anderson-McConnell). The
Rambler campaign is now on the air
in western markets. Headquarters for
the outfit is at 10439 Valley Spring
Lane, North Hollywood.

New trial: Judge A. A. Scott of the
Los Angeles Superior Court has set
aside the jury verdict in the "Sea Hunt"
infringement case and granted a new
trial to Ziv Television Corp. (now part
of United Artists Tv) and producer
Ivan Tors. The jury had originally
awarded Frank Ross and Jack Don
ahue $250,000 because of an a111eged
unauthorized use of the plaintiffs' ma
terial as the basis of the "Sea Hunt"
series.

Ampex portables: Ampex Corp. has
delivered more than $1 million worth
of VR-1500 portable video tape TV
recorders in the first three months
of production, and reports a backlog
of orders in excess of $2.5 million.

Five-minute show; "Funny World," a
five-minute comedy series of 130 epi
sodes, is being syndicated by Banner
Films. The episodes, constructed from
50 years' newsreel films, were pro
ducer at KTTV Los Angeles.

"Jungle 4" adds 19: Independent Tele
vision Corp.'s "Jungle 4" features have
been sold to 19 additional stations,
bringing to 58 its number of markets.
Latest purchasers are WTCN-TV Min
neapolis; KLZ-TV Denver; WKRC
TV Cincinnati; WHEN-TV Syracuse:
WTIC - TV Hartford; WCHS - TV
Charleston; WBEN - TV Buffalo:
WHAS - TV Louisville; KTBS - TV

Shreveport; KGNC - TV Ama.rill<>&
KCHU-TV San Bernardino; KZTV
Corpus Christi; WDAM-TV Hattie$
burg; KllVH-TV Honolulu; WPTV
West Palm Beath; WMTW~TV Poland
Spring, Me.; WfAF-TV Marion~
WfVD Durham¡ and WfEV New
Bedford.

New sales for CBS Fllms: CBS Films ,
reports the following sales: "Amos 'n'
Andy" to WAVY-TV Portsmouth,
Va.; "Have Gun, Will Travel'' to
WNDU-TV South Bend, WEAR-TV
Pensacola, KGNS-TV Laredo. KXIJ- ;1·

TV Sherman, Tex., and KPAR-TV
Abilene, "Heckle and Jeckle" toWAII
TV Atlanja: "Phil Silsers Show'' te
WKCT-TV Miami; and "Whirlybirds"
to KTLA-TV Hollywood.

New UA package: United Artists TV
has released a group of seven features,
sold as a package for the .first time, un
der the name "Seven Premiere Re
Issues." The films. are "Along Ca(l)e
Jones''; "The Woman in the Winclow'';
"Tomorrow is Forever"; "Casanova
Brown": "The Stranger''; ''Belle of the
Yukon"; and "It's A Pleasure ..''

Radio dramas add three markets;
Charles Michelson & Co." distribtnor
of radio dramas, reports the:following
sales: "the Shadow" to WZip Cincin
nati, and KRGN (FM) Las Vegas;
"The Green Hornet" to WZIP; and
"Famous Jury Trials" to WIPS Tiéon
deroga, N. Y.

Battle Line gains ground: Official Films'
"Battle Line" first-run syndicated prop
erty has been sold in 134 markets.
New sales have been made, .to WlCíJ .•
TV Erie; WPTV West Palm Beach;
KVOS-TV Bellingham, Wash.¡ KMVT
TV Twin Falls, Ida.; KOTA-TV Rapid
City, S. D.; WRAL-TV Raleigh, N. C.:
WHIS-TV Bloomfield, W. va, and
KGLO-'rV Mason City, fa.

More Boston Symphony; Seven Arts
is releasing internationally a second
series of 13 one-hour TV concert spe
cials featuring the Boston Symphony
Orchestra. Seven Arts is also re-releas
ing, to overseas markets, the initial 1.3
specials, which have been. s.hown in
more than 40 cities in the U. S. and
Canada. The initial series, .previously
offered for one-showing qnly, is now
available for multiple runs.

TAC adds. four: Television Affiliates
Corp. has added four programs lo its
library, available to each of its sub
scriber stations. They are "Strange
New Breed," half-hour on surfing, pro
duced by KOGO-TV San Diego; "Op
eration S. A. R."; half-hour on the
Civil Air Patrol, produced by WBNS
TV Columbus, O.; "Operation Teen~
ager: Crime and the .Student," ..half
hour produced by KHOU-TV llous"
ton; and "Skid Row," produced by
KRON-TV San Francisco, a 30-min
ute examination of the world of hack
alleys and derelicts.
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Run! Pull 'em into your precinct! It's "Car 54's" audience-arresting lau.gh-robbers! "Car 54,
Where Are You?," just obtained for syndication by NBC Films, is already snapped up by four
ABCstations in the nation's major markets: WABC-TVin New York, WBKBin Chicago, WXYZ-TV
in Detroit and KABC-TV,LosAngeles. Starring zany comics Joe E. Ross and Fred Gwynne, "Car
54" was filmed on location in New York and ran for two seosons on NBC-TV. Jn the. 8:.:30 to U
9 P.M. time slot, "Car 54" sped ahead of its competition to finish first in a total of .57 markets
according to the March 1962 ARB report. Here's how "Car 5411 did on some of its beats:
Cleveland, 28 Rating and 38 Share; Detroit, 27 Rating and 39 Share; Buffalo, 34 Rating and
49 Share; and Washington, D.C., 25 Rating and 34 Share. Now da. cops' adventures can be
yours in sixty V2-hour programs. Toady & Muldoon can cover your beat! Call NBC. FILMS.
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