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KTVH supplements its CBS schedule with strong ¿;:inddynamic
local programming. The KTVH personalities are familiar friends
to 327,070 TV homes inWichita, and 53 counties, in prosperous
Central Kansas. It takes Tall Tower Power._and KTVH local
programming-to sell Kansans.

is dynamic local programming!
To Sell To Kansans/ Buy KTV H
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N·A.BYET 10· JO.IN OTHE·R INDUSTRY s.Po·klJ:M.EN
IN OPPOSING FTC CIG;AR·EJTE ADV1ERTISlN& RU.LES
WA~HJNGTON-·-NAB had not yet decided at week's end to join spókest1'le.ttfor
RAB, ANA, and TvB, among others, in arguing against proposed .FTC rules
for eigarette Iabeling and advertising at hearing beginning Mar. I6 and e~pJ!Cted
to run at least three days. NAB said. it has the matter µéder active considerajien,
More than 25· have asked to appear, with figure te grow still' higher. FTC pro
poses to enforce "Danged" warning on cigarette· labels and advertising, plus
prohibition of any "smoking is good for you" apprnacl) in ads.

Opponents are expected to lean
most heavily on .FTC lack of authority
te single out cigarette industry for
such specific ad rules, without con
gressional mandate. They w'iU also
question. wisdom of prepcsed mies
themselves, particularly the broad pt~
~füitions in Rule 2 (see The Week in
Wasl\i1,1gtoo},as being impossibfo to
administer ... much less <Yomplywith.

TV broadcasters may 'be somewhat
relieved to knew that FTC ·staff prob
ably won't recommend shiftfog pro
grams with cigarette co,mrnercials into
later hours. Study of ratings has shown,
for example,. that teenage :and youffí;gei;
audience numbering in millions watch
Wirrston-spoascred JJevetJy DillbiUi~
after 9 p.m. But FTC is considering,
among other ideas, putting emphasis
on (1) eliminating strong youth appeal,
and (2) cutting out scenes of actual
puffing of cigarettes in TV eom:met
cials ... in manner of TV beer drinker
who.never gets a swallow,

Opponents of FTC proposal include
three gove.mors -- Kentucky's:.Breath
itt, North Carolina's Sanford, Vir
ginia's Harrison - plus Tobacco In
stitute president George AU¡¡¡n<it coun
sel Austern; ANNs Gilbert W.eiI;
RAH's Bunker (see SJ?omsor Scope);
Tvfl's Cash; ANPA attorney Hanssn;
Malcolm Flei&<:betof Retail Tobac.Có
Dealers o.f America; Joseph Kolodny
of National Assn. of Tobacco Dis
tribu tors; H. J. Rand, Ra:od Develop
ment Corp., Cleveland, which has·
patent for cigarette paper treatment,

Hertz stic:ks to print
for new auto-rent f.ir1m
NEW YoRf\.- Hertz Corp, has formed
new company to rneet competition of
low-fee auto rental firms. To begin
operations next month in Los Angeles,
new company =: Valcar Rentals. Corp.
- will offer Chevy Impala sedans at
$6 a day and. 6¢ per mile, against
average Hertz rate of $;1 O a day and
l 0¢ per mile. Hertz has been strong
user of TV, but advertising for Val
car will be restricted to print. In fact,
Hertz spokesman Mllton Kramer, said
broadcast media isn't even '''being ex
plored" for Valcar,

Meantime, Discount Rent-a-Car
Corp., operating in metropolitan
N. Y., will launch szoo.ooo ad cam
paign mid-April, including $10,000-
per-month spot drive on area radio
stations. Mílfer Advemisiog. account
supervisor Allen Deitch said radio
spots are slated for five-six months
in drive tim€ and will tun, "we hope,
forever."

TRACE to measure 164 radio
for, Honol'ulu-0.ah.:i market
HONOLULU- Hawaii Assn. of Broad
casters voted TRACE to measure
radio audiences for Honolulu-Oahu
market during l 964, according to .Milt
Hibdon, association president.

TRACE (for Traffic Radio Audit
Coincidental Enumeration) is format
developed by Survey & Marketing
Services, Inc., is·"purely coincidental"
(i.e., rneaures what people are listen
ing to at moment of interview), in
cludes both home-radie and car-radio
audiences. In-home portion is con
ducted by bi-lingual (English, Jap
anese) telephone interviewers, while
traffic survey is taken mainly by wo
men university students at key mar
ket-area intersections, while drivers
.stop at signals. President. Maurice
Myers says his firm 'interviews 15,000-
20;000 people each quarter,

"In every .marker we've eheeked
so for (including some on mainland),
total radio-equipped cars is greater
than radio-homes," Myers says, •.'and
sets-in-use is consisteatly two to five
times greater irnautomobiles?'

82 POST-'5:0 RKO FILMS
TO TV IN $l-MILLIO:N DEAL
NEW Yé~K - Screen Entertainment
Corp., ~n deal involving U inilliicrn,
has acquired RKO General Tibrary of
82 post-'50 features for U.·S,TV ·distd~
bution. Henry G. (Hank) Saperstein
and Herald Geldman said newest ac
quisition: gives their SEC a líbtary Qf
í75 motion pictures for TV airing, in
eluding package of 93 post-'54 films
picked up less than five months ago.

Comrnemtting on latest sale, Show
corporation president Rohen Manby
said firm w:i'llnow concentrate on i;ts
world-wide foreign rights to the RKO
features in TV and theatrical re.issue.
and plans new division to "develop the
supply of special programs lot show
h1g on American television,"

Thrte,e.TV oe·t·wo:tk~citt11
fo·r jo'int .P:a.lk Aw11rd
Honor.ed for new<S.clJ'V~tf
füt®:KL'YN: -. '.For first time :io ,,
16·yeat history:"Lo,ng I~lan.¡dUni~
ty's qeo~g,e .Pol~ Me·m,º.X:ialA~Ji''
f'or ·.significant JO:JJ~n¡tl1s~icaQJl'.l~
111entgo to thre:e J~mt~w1nn;ers1f1t1~
s'in·glénews categO.qq1i\J)C, Cll'~~i

N:BC Tele;visian netwo;rks w.in~'ª~
at R:epot;tl'ng hól1or:s:"for lh~ir ~.
vised. coverag;e o'.fth'¢ events ín
and W:ashfa.Stoo,f9IJ0Wiqg .the:
ination 01' PresMent Ket:tn~.dy."i

Áls:ówinning: Statitin WNB~ ~~
York takes 1963!s $p;e<::;ii;il .A:wat~·-""
its ~ppr:entic.e Rewswrtt:ing; w@r''
for univlers.í.tyjo11rn~lis~
the New York area. Winner's; ,,
eig11.,mett<5politav a.nd, :m~ga.Pit:t~
porting; etc. all represent ~tint m~¡·

Awards, mem;0,rial te;, late. B,¢M;:
Polk, . farmer CBS cor.re$
killed in Ú.:r·eeºeia 1'948., gra
Long Is1lªn<d J,J~tvers•ityaftet s.e,
by co1le;ge1síourJ:tal'isrnfa~ulty. Rn:nil''
pla-ques te be pre§~nte.Q a..t
luncheon Mar:ch 24 i·n New
Hotel RooseX'elt.,

2 P.R. 'FlRMS LlN ((:ED
NEWYoRK-lnformatio:n S.ex;vi~~J;,
dustries is. fia,in.e:at ióiót 'venture; ~·
und~ttakel1 .. l:;).~ two óf tlatiol1.'s ~\
pablie relati..'o..•.ns agen..ci.'.e.S -~ Hzars!

•, /il 'IRotman ~· D.tUQkaIJd R~g.·~rs ·.~0•¡
·an - thf<JUgp which Ure' two. ;tltJ.
will poOl th~it taleO:t$ ..fü~ _cli&~t ~j
and alsO' explote :opportu111ti
quisfüons-.and .~eráers:.in ;related
in t.he 'l,Jnited $tate'S and a•~t()a~.
l'he tw'o pvr: agen~ies will eáGb: ~!

ti1Jae.o;peratiq·g<>WD ºªrnes a.~4~~:
incg clients: thro.u·gh;present s·faff a.
g.ftie¢$, it was johLllY aU:lji!1;>.utr~~~
Morris B. Rotman, chainmm af º'
<::o'rt1paJ1Y,ancJ ftenr.1 C, l/:>g.ets.
dent. Both agencies .ha.ve': re¡lt
atíves in Londoil, P'<lds·,Madrid,
Tokyo, and togethei; .em,plo~ to.fal,
180 peQp.Je. · ''
Arthur T.Winston. fotnter (:l:X~¥,-~1

of Hunt Foods, serves as c:ha:frma:n:~
exec committee of ISL 'O(J.ter~ffl~
are Warren. ) : Cowan,. senror ~~··
Kalman B. Dtu'ak., _§e'íiiorv,t»,,,t~
surer; Mrs..Teme. C. Brenner, ·v.;p.-8111,
•t¢tary. · "

WNBC réaclyiing ·s1hilt t.o· talk· ''
NEW YoRK'-·'SfJftn'ess :r:;tiJ'fíp hi$. 'lti.1¡:
siguea to handle publicity .ana p,tC!IJ
tian for WNBC RadJo, wfzic'h i
shartl}f líégin matar new camp;~I
itr line with crmtenz:plat;e:<Í' .clrang.eisf
fotmaf, sníf.r1'rtg lr:> NJ.l~ é.fí.ijjtff.~
WN'!J;C repatte.d(y /!zas altre.ad'Jt slfgz1;l:
/o.~.g-ti:meW.0:1~.pe1w'Qn.alll.Y h'Qn/á, l'd,i
Neh•el fvii night .shóS!i!,
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17 Italian TV: No clutter, no ratings; tough Orí U.S. ad.mre.n:I'¡
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Radio's Top SO

24 Jet-age junket for Palmolive
New image for old soap brand will be sought by means
of European-filmed commercials. Here's the inside story

AGENCIES

32 Nautical theme for cigarette sell
"Camel Time" commercials on TV ignore health issues,
offer adventure line of male-appeal tlerring-do

TIME/BUYING & SELLING

36 Media Research comes first
By Jolin Meskil, of '''\FEB

40 BRC's three giant steps
The second of three-part series on The Rating Council

TV MEDIA

New clients e.merge in fall televisio.n lineup
Networks' constant quest for fresh TV dollcr« finds a payoff
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Sound shouldn't be .an afterthought
Sound designer, Toni¡ Schwartz, glues admen verbal whip:pif1g
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TAC ticks off new TV gains
Program interchange grows as newest force in station field
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íltirm for fiüng corn
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mond, Ya. (Ji-5).
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seSJs:toc. it l(e:llagg. Cent~(, East Lans~
il11,~;.

a .AP .Br:oadoas:t:er:s,:,m:ee'ting
(11)~.,
'oti:on Pi~fure ,& Tele

.~n,.:Sí.5'tbl~glini~al ·.~Qn~
:$s:á:d¡¡,1;'Jtlot~l..:Los, Ange-

Arn
edca; .de:a:d:lin.elar entries- ín fourth
N;a~i!.'l.ftl:.al E~b:ili!W cr:t Act:¥~Jtisí11g

he:a:dquart~erlrd at Mil:
i'ikee Cl~~'·
t:1msape:ike AP BroadGiJ.S(~J:SAssn.,.

!átirrfQ~lm~:et,in;g', '$11~r~t()in 13.éLv~deíe
Efarul,, llalHmor,e O~-J1J.
:B.eds'i'de Necfw{o:.rkof Vetemos

ll:osp(M :Radift ~J 'Ti\T (;iJ)\'.ltl~l~th ;a'lJI,.·
b:alt New l'b.I!k:Hilton :Cl1);.
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.Ass~datcd.l,n:ss, an.nu.ill me.¢ting,
Presjdeht lohns<;>.ri10 sptrak, Wáldo:rf~
As-ta.ria), N. Y. (2.0). ·

,Nntinnal Academy of Hecordiog
Arts antl Sci~.n~e·s,,third a·1::1nualsym~
p~ium in a:ssociation. with Bureau af
Conferences a.n.d Institutes of N~Y.·
LJ;nivetsity's Divisjon .of General Edu
cati:c:>n,titled ''Recor.díng and Musi~:
Cultpre, Ceimmer<;:e, a.nd Techrtolpgy, ,"
:at:Hot:el Lan:caster,, N.,Y. (to 22). · ,

Amerit:an Assn. of Advertising
A.gen.des,. annual O·ational me.:etiog,
The Gre,enb:rier, Whi·te Sulphur
Spr.ings, W. Va .. {23-25).

Adv:emsing Federation of America,
foui::t:h dfotríct convendoo., Tampa, Fla.
(2.J..;26). .

Pennsylval) ..faAP Broa:dcas.te.rs Assn.,
atntual meeting, Boiling Springs (24).

Affiliated Advertising Agencies Net
work) annual meet.in& Andrew lohn
s;Qn ltotel, Kno~ville) T.enn. (26-M.ay
2).

·Wo~etto 'Enterpr~e~, annual stoc,k
halder,SJ' meeting, Midway Motor
Hot.e.Ii Flushing, N. Y.., and i;tt Worlcf s
Fair .(27),. · ·

Ass.o.• of Canadian Advertisers, an
nu,a:l 00nference, 1loyal Y()'rk ffotel,
Toronto (21·29'),.
So~iety lif Pbc:>t()gi\$pbi~ Sdenli~ts

& Engineers,, 1964 international can
t~renQ:e,HQ.tsil Arnericana1 N.Y. {27.-

). , '

tion R~pre.s.e:nt».fi'v~ Ássn.,. t964
Si1¥et Nail-Qo.Id K_ey Awardsf Wa:l
dorf,.Astoria, N. Y.
A(neti®l'. ~Hm ,F~Y~l, sixth án

:nual by Edu~at10na1 Fílm L:ibr.ary
Assn~., 1:6.rom ·ó.oinpetiJ:itln.: Hotel Bilt
h'fOI'¢~N. Y, fZQ•.May 2), .
AmetitJm Wnrnen .in .Radi<J .& Tele

vlsi~n., tsth annual convention, Mayo
lfptel, Ttilsa (30-Ma,y 3:).
A(n.eJ:Íe~ .Ml:lr'k.l!ting A'S$n.." New

Y'iork Chap:ter1s ise:c:ond am:nral new
pt.o.dU:cls cQhfotence, l;Iotel Pelm(;>nióJi,,
N,Y'. (3.0).

M4Y
~entúd'-.rll1Pl:ld:cást~r~.As~n., sp1:ln~:

conventi.an, Louís:Ville Sheraton Hotel
'(4-6:). .
·· CBS-TV, annual conference af net
work an:d· afüifate; execUtiYes, New
YQd~llilton {5~6J,

Electronic Industries Assn., work
shóp e.o rn:a1ota1nabilítY' .of e.Jectro:nic.
eq,uip:ment1 'Sher.aton-:J~ffersm1 Hotel,
8.t. Lo.ufa (5.:;z). .

talif:o:tb.Ía AP Radh~·TVA.ssn., an
nJJ,al c91;1ven~ij;>tit$-~n.lose '(8:-1 O). ·

H~tiona) ~efail Mertllnmfs Assn.,
sales ¡xromotictn ·,di.vision con:v¢ntiion,
l:I;frt¢1Arrteriean~. N. ¥'..O0.-11}~

As:sm of Nafio:rral Ádveri.is~.r:S. ses
siQn;1<tt Wíal~,~f-As,l~íi:i:,N~.Y, :cu-12~,.
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THE LURE OF THIS ISLAND

A seller's paradise! ... that's Nas
sau-Suffolk, Long Island, the 4th
largest market in the U.S. Like all
islanders, Long Islanders are inde
pendent; loyal to their own; best
reached from within. For best re
sults in the Long Island Market, use
WHLI - "The Voice of Long Is
land" - the one station that serves
Long Islanders best: reflects their
needs and caters to their tastes with
a well-rounded schedule of good
music, local and national news,
strong community interest pro
gramming and vital local informa
tion.
You need only one station-WHLI
-to deliver big, rich, independent
Long Island, the nation's 4th larg
est market.

WHL
10,000 WATTS
AM 1100
FM 98.J

HIM~ITIAD
lONC JllAND, N T

PAUL GODOFSKY, Pres. Gen. Mgr.
JOSEPH A. LENN, Exec. Vice-Pres. Sales

RFPRESENTED by GILL·PERNÁ
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Some Random Talk About W.a$hbtglon

C.OLUl\lX WRITING is a dangerous business, I've been forced to eat :i:nyword!
more than once or twice. So I'll take my hows when l can.

In commenting on the Washington scene some weeks. back I made men:
tion to the effect that broadcaster tensions and harrassments due to J'egl.l~íiJ:'
tory causes should lessen considerably in 1964.
I based my reasoning on the businessman's philosophy of the new .a.dmíl:t

instration; on President Johnson's first-hand knowledge that it isn't al
peaches and cream for the broadcaster.
Now I have it on what is called "highest authority" that the word is otrt~

lay off the broadcaster.
The question being asked is whether this is election year strategy a1,

whether it's based on more humanitarian considerations, \Vhichevet it
the long-suffering broadcaster will take it uncomplainingly for the duratío1J.:

Now that the NAB Convention is just around the cornet (April 6) an<;
election fever isn't far behind, one subject that will get plenty of airfog, tt:
Chicago is the "fairness doctrine." \Vhich reminds me that Chnirmart Hent,~
told me over breakfast last September that the Commission was woikü1!~
on a primer that would clarify the confusions that the "doctrine" jQst natQ:t
ally seems to encourage.
Maybe it's out. But I haven't seen it. ?\Jay I suggest, l\'lr..Chainna.11,th.all

if it hasn't been published yet you signal "full speed ahead" and releas'~!
it at the NAB Convention. If it's to the point it will steer lots.of co:xwersatrcn
into other channels.

Since I'm in a reminiscent mood just <l word about another favorif.MI
subject-the station group.
The comment by a certain high regulatory official that the Taft purohaslil

of most of the Transcontinent stations may be the last approval of thf,
magnitude reminds me of a column I wrote September 23' titled "If I ran :~~ .,,. [•

station group.
In it I referred to some remarks on the subject of groups made: by Co11t

missioner Loevinger. I urged the multiple-setups to point out the a.dvan~
ages of group operation. Since that time I've had some intetesttn*
communications.
I can state with authority that men like Tom O'NcH, George Store.X

\Vrccle Petersmeyer, Torn l\lurphy, and Bob Reynolds (to name a fe,~
are thinking earnestly on the subject.

ln an upcoming column 111 report how KR.NT& KB.NT-TV,Des .MoiITe:s
take advantage of Cowles operation while developing .a cha:nt.ctet an~
uniqueness few single stations enjoy.
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Bar~ara Joan L?ve who is quick- A top 'Edimation' process
ly gettmg veterans status as a [our- .
nalist has been putting things in I Just w~nt you to know how much
print from Russia, Austria, Eng- we at Videotape Center appreciate
land, the Olympics (wherever they the story on Edimation in SPONSOR
are) and Italy. And she's fast as (Mar. 2) ·Your writer did a remark-
well as accurate. Speed comes na- able job.
turally to her. She was on a world This is not just one of those
record-breaking 400 yard free-style "thanks -for - the-nice-story" letters.
relay in the AAU indoor national We worked on this story ourselves
swimming championships at Day- ove~ a period of several weeks -
tona Beach in 1956. talkmg to tape engineers and pro-

There was speed in her short duction people, writing and rewrit-
land-side dashes, too, for at that ing, trying to find the right words to
time she was running between the explain Edimation. That's why I
pool and the college newspaper was so impressed by the story.
where she was an editor. I It was fresh and concise. It ex-

Barbara almost made the Olym- plained just enough how the new
pie team to .Melbourne, Australia machines work, but it put the main
as a swimmer back in '56. Since emphasis on what they mean to ere-
then she has made the Olympics : ative producers. It was both read-
twice. As a journalist. able and accurate. That's a real

Partly love of sports, partly love achievement in putting together this
of work, prompted Love to request kind of story!
a seven-week leave for a trip to . . John B. Lanigan
Innsbruck during the recent Win- _Yice President & General Manager
ter Olympics Sh t l k d Videotape Productions of New York. e no on y wor e N . )" k N )'

t f h ABC
ew or , . .

as par o t e network press
team, but managed to swing all
around the Mediterranean boot to
cover an intriguing phase of inter
national advertising.

Television in Italy is as frustrat
ing as it is fascinating. Questions
about peculiar ad practices are an
swered with a shrug and "this is
Italy." But Barbara was searching
for the "story under the skin" and
that's what she got. It was some
what more facile for her with a two
year stint in Italy in her back
ground and a fluent command of
the language.

:he first article of her three part
senes on broadcast advertising in
Italy begins in this issue, page 17.

She will cover (1) advertisers and
agencies (2) TV media problems (3)
" .. ·1 .. "commcrcra programs, audience.

Inside
SPONSOR

555 FIFTH

Kudos for editoria.1

Congratulations! You've done it
again Norm Glenn. Your editorial
in the Feb. 17 issue of SPONSOR ("No
Broadcastigating Needed"), rela
tive to Gov. LeRoy Collins and the
NAB was excellent. I glory in your
fortitude in taking the stand you
have.

Homer Griffith
General i\la11ager

KAZZ-FM
Austin, Tex.

Sound off!

May I express my thanks for the op
portunities which have been afford
ed me to appear in print in SPONSOB

when I was vice president at the
Institute for Motivational Research.
SPONSOH always presented such ma
terial in a most stimulating way and

I was a.lways grateful for the, e~
enhancement you a.ffurded I'tle.. .

Offi~ialfy, as uf .Jan, 1,..r ;h:a~tele~1
the Dichter Institute to form ~i
º..•..\VU.•º..r.·g. ·.ª. ··n·.·1.·z.·.•..ª· .. t·1···o·n··..-•.•.·t··. h.e·..··.In..·.·S··.t1.'t·.u•.·•.•..t··e··. .f·•.····.º·.·.·· ...¡r··Al . JR·l d··b· Ihe1na ytica . esearc 1-Jorne ·. :y se\:!'
eral of my associates from IMR, ii:t
eluding Alex Cochfeld, who was ~
vice president there and is exeeu
tíve v.p. of my firm, . . f~[

Now that we have gotten out x>1 ·
the way the mtütitüde of det;:tH.s·;1f,
tendant to building this new v~ti!IFI
ture, we again look forward to thti ·
use of your good offices to díscusr
innovations in the industry.

Irving Cihna.11 .
Presid;eqil •;¡,

Institut.e for .Analyt.ic·.ª·z··· ~.e. s.·ear~.···.~,.···~.T.IS
Peekskzlt N, l ··tl, . ia

Plot niek.ed

¡¡¡a

if T
áJ'dfi

That. sy.nd.ic.at.ion Story ··i·n·.• S.pOI.JSQ~¡•.:.•.~
(Feb. 24) was real fine. Büt }'ot ratior
forgot to mention my name. ·'me 1

Cene Plotnl~

DJrecto.'. o.. f. G·····'..e.·..·a.t1··..v ..e··. ·S. ·.·.e-r·•. •·.··• v.·..·.·.·.'.·.·•.·e.•·•ie···.·.·.rt··f·•
" ·füKing Features Synd.ica:~t'• ,

New York, N. l' fntir
'·ore

En NoTE: Gene Plotnik . eye
!imal
~eakl

SpONSO~ good for 'Brain' 1 HV
\Ve are greatly in ter ested fo the fo:J;t~as
lowing articles as the_r appear.ed. ]Ji U~\rl
SPONSOR an cl WOti}dhke per.m1ss1q~··~SI
to reprint them in the forthcomin;f ~te:
issue of our "Brain" magazine: , The

( 1 ) How to make presentat.í<Jn:io115ly
(Nov. 25, 1963); (2) The case of tfuf ore~
missing art dírector (Dec. 9 4.ncl l(i ahln¡
1963); (3) Advertisers disagree n:i:1' t.antly
merits of agencies (Dec, 16.,l9631~Jiilques

\Ve will give proper piiblictttio~ 11"1 t
credit to each reprint 'veuse, . 1rri

N, Saka1l1ll:t~;011 I
Ex.ecut.f.veEd~to; i.E11er

. ...... . .. Brain Mag(l~a11·qun~.
Scibu11do Shinkosha P11blishing G~ ea:

Cbiuo.<Za·k~ ·.nu
Tokyo, Jitp11,t. pe1
.. ..· ... ' ~~f¡j¡

ED NoTE: Dai. tobu desu (o..K.), II ;~n¡
' '.lijf sh1
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€..At~l d'f,jffV.'GRf..
1:!~'1: '!BJJ:llú

''W ~~, g~.~t>j¡;1\I~]W'a'~lV'e,<e.á.r l belfe~e1
th:~tTV lit'' ,.g'"'··· ··· • , ~., ·: ' " "".~:"~::;e,~

~17~.Th~i ·!:í~t~ittl:yi:~¡;¡a~
~l:i~.d'~hen sf&ttt'llCti;rxn:ra~m.~d.~

!S'J;¡.¡j;l1li:tlt~tx~~med5'hei~:e!tsi 811~
~~~tQ:tt ~ílid ~~'4
,· ~t~~: ~ ~m:l$;~um

~tlim:n~~l~.·.,~~~;Q.)~~f 'Mln,~. lt~tl~
"Wnrlm rxf 'TY up.mrn'.€cn~í~l~

'~~rf'ti~~ t'.el :m®.r.eeNcit1mg;,
·~~,.~1·tttecni~li1ta.. v~í:t~hle

~~~t th~~~
1~~:t~mlU'JTu$~~~~ .11tt1~~~~i:~~sl~;n
t Tlf 1!Jr:®i~fm'tmfa'.1,t- lThe· sxu,~'eíal

~ ll:tit:W~:rl;:~lli~ntfB:~ti~nal::i~
'f'i~l:e",-11,®: ..f'.I; ~· ..·.·.'.rréíí.'h'flin.·..~;s' •. ,, .'1: !\.L "' ....;~.,, ..1e,,.&,.,.. ,,,,.,\S:=~~~~~t"Xb~ ~1iied~l1;n:Wihi1~m nf a ;rrdim-

:1,tl~11' 8h~tf p~~i~@o~ 1ttrn~
t.b:e uBtti;\Y;l~ iuw~h~e,¡i ín flrtl
".,e.,-,,,,_. __:; -J:~,.-,..-,,,..,Jid':;. .,,__.. ·•·'':·:,'·'·'·.'__· '•' _,¡:~:-..__,_ ~'- ~ '""''' <,.,, '.·•-·•º

'.df Ka:(J)mtJ:t~:rtJ±tt:ls::t,t))'; b:~ pr:J:a-
tó:II: th~ ltJ.,al.l'kut :for:rn~w te:cih
I~ 6~,$);e,e.~n~~C:~t'.1~si$J!

iº ~b~,i11~~liiím~
f~~);.~~p"~~f.... ' ...·...J,\t ~t:ad

blcrN~·lirr~ hw~ffrtia:l i:e.su.1tSc..
.Ft~;1c1:,"r't't•.~'ll~:O:i;t, 1~f ijh~1~~'.fiti1T~ftp'i~l

1ni.:1:ats:... Jj;:ve-~·..s:~.aond .mw:t: h~
i:l:r:~~:i'lÍn'ifnl.1té5; :th~ i~:aí:nt ctnr~l:l~·,~~~~4,··..ii1;t~~lll~~sri~~~~~,~ó~~ifli
'~~tm~rtt 1'.n th~ .Yt€lxt1i!.f;ll~s:1~'

;llll\t~1 a:,.sl1xo)t~'N:d1rnt ~etti:rr.~Jmm
1:n~;,~hnt'~ 1ál'lh~t'h:(;}r:,,It i's: :rUi, ;;u'!;c;Í-·

dent that: fb:e qµltck cu.t has :reached
,greatest '¢.xp.r.essitln 'in 1c.aromer

'élals,. i:tet in p.rog;12·::1:ttl;s, Exciting
auh an:d dts:stilves that poínt up. :con
basts of sizey m.ood, · etc.)' .double
lma<:r;es str:.G1he efféeb lig'htirrg·""'''.~'·}1) ,-),_,·:_.:,_,,.,_, ,,,•,-,:-,__..•c;_·~:-:.J. ,, e' --~"--·····¡•J

chánW'es, ~ndth:~.@ar:allel exeiti~:g;
u~s~e:s.0.f :s.onnd émd music-all these'
a:i;.eBtfle' used 1n the more Hacdd
big;wnrld. of TV programs.
Wh.ete fo this b~g;.w~.t:ltl 0£ TV

l)r~gr~:s .cfo Jind the irnagina
fíve .mood~creating. use of :changing
;ht that lr"líng1 Penn .en.lp.loy:sín

the P·eps.í spo.trs·? What l'.lto.g;r~mha~·

-----~~

IIE1lr ./:r~s iftJ'fl.Q

,'EJ:t{;llfJ fw n ;tears ás stiJr'Jfbñ:ctrtl
rr:rr á'C.t .tfif'.(",<ttflr~ '(Jt:1,J i;ro.,Q•

$f!;tJ;Í'Q,r ;'6ift <flrn,e.lór. .B.e;fo.re Iluü
;he 'tavi;ilt.t: mc.t í.11, a 'flíi(?¡f;V: Y adt:

1>£ho:f)l: tfi:ree yeq.p¡.
.lías lln:eti. fi :s~g-ti , .il.r1·if

h!J,~ t!~'!Ul fl:f:t: lf.t
'NB.lJO 1i"fl lin.s !U.1ói'k'£il. ,6n aerol:üits
~ul!:Ít;.¡;¡,~!Ji\ .F.,, 'GntJ.il.}:©h;, A:rTf1:~trU'1J£g,
1~1.1<J.e1•1iv· ,¡l:ft1;tt'lnl;. ili'l'll'(lt1.1xof:,, !B.rarttil
.$.)eltzi!it'. ¡fí!tdJ' :EJ:¡,;S;uJ;o.

made use óf füe vis.u.al beauty re
Veiled in Steve Fr:a11kfo.rfs. strobe
C:OIIUTI'.ru:cialsseveral years bacek for
Band-Aids? How manv hours of
Ba:wafwn E'ye aoo Su.rÚide.6 have
~iotmáde y0u want tb travel as
m11~b.ás the ón.e 'lUÍn:úté gliJrfpse óf
Janra:ic~ we: .get in the necent 'fY'
ad created. for that island's tra:vel
bóard.? Jack Guílford's sneaky
.teacher' {for Criack:erjacks) is mote
b~Heva.®le thf!n Mr. N óvak Buff
t3't::ía. builds more Jnedícal drama ih
60 s:ecortd$ thap Dr. Kildare does in
60 mhrutes,. (And the GBS sports
opening 1s certainly more intriguing,
than the tárpón-fühing contest that
follows for an ·hour and a h¡iH!)

I ,cfon't k11ow for: sure that merelv·----, --- ....-,. ,,_, '·.·" '_,. - ··, '- ·º·, -·---. --. ·-.•-. ;,¡¡

having less time to play with would
force TV prngrams to' irnprove, hul
it might help. B.ein:g forced to ex
peli'iroent With the t::ámet~and light
áhd s:Qund might ja:~zup the sJ:10ws
snffi.ciently to mask :fhe terrible
emptiness. of the poorer ones, And
who knows but that the excitement
.• 'h . • .h. ,. 'k"d f' .•tn .erent tn Lis .u1 .0. e.X;IJ.en:ment-
iügmight start á chainr·eactíon that
cb'uÍtl extend to a, dissatisfaction
with: the eas.y way out in the centent
át:.ea11 too~

Maybe· th~~ this. big woi,ld of TV
tH'O'.g'rarn~WQtdd st~rt to measure up
~tru~tu:rally and vfsually to the
Httle\ world .o.f TV cammetdals,
where ·@vecysec€índ QÍ' thé péecioi:i.s·
€!0 thi:lt w,e 1iíre a:llowed must he
made tn cuunt. •

,.
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lt4B to. fi~ht FfC·
o.Ye:t~'watninJ~'··~npy
ht cilgª r~t,t~ ads·

MF.L scJieduJ.l·e .:ti.es.
Ft;t: ••.(1.-.A'aC p:la.11S:
f.or t="·r·i. t:e:I ecasts,

79,4, miH1ol1 he>ard
LiS:1to11-'Clay fi,ght;
11e..w ··a'ud'ieltce, 'mark

'tempest 0Y:e1r1AV:ls'
rib ·of: r:ival's TY
ctnerelY' a w bis·pe:r

M~t.e!adYe.rtiiS:tu·s
almin.g fu•,oadrc.as:t
at. N~gr·o~01JS:tn1•~·r:

lli1:dio A.dlwt»·fti:s:fut~ }~lfü1~,a.uJ_')·l;xi'l!lt~-.lilhf· ::&le:iiLmt1l t'hiii.'¥ ;Cb111i:u1i'.~bu!!l. prrJ;t}01!l:~
tl1at atl ~ig~r~l;~~:ª~~r~tt:~mii[fj~b~d~{1,~~l:t1h Tlti~"&g;![I~di~·q,iJ~@,~~L.~~if~~~~
~~- m~.B l;lx~Jijeo:t;E.dlin:n.nd.~ ;C¿i:unR'(li~21~xch-o·t~M ~F~m:~- J\.il :a:tub::Jr~,'\~Ml·•l1fl
!a't FtC l1u;arrfl¡g; 'Q:~l:l~~t~~1l~~t~'t'~fat:8'·~§íl:l.ruthi'.k~~lf!u1~.Na:tfm1~l a:f lit'('l~~~l$'.fé4
:~~[lflli8'~d..:f,t>x :i:i'la~nliu:rn e1©:CIJ?~:naiio:11. B::ml::N;ID;n £.ar· BAB¡ r:~n.mtÍlifl ifk:lll~¥''1S:tmi~ is~~
:·!Jfi 1lf~•.:Y1 ]"l!'f'f(J¡ .. ,.v.;·,;;•·:,1"J'. '<!~·.,,.,.,.., <':>ft '£';:·:.';:·, '""(-"'- /l~ '""~'':""'''"'•.··it;:,:,~)"''r'''· :'i.IE-fi'1P . ~ .·..·..,<M • A>. J;it~f,~s.a", tt:\~ p.~·~s.eu....Jl!J;:J;TI¡>; !()I':!l:.L es :g_:i,,.,.~,~1111B!!kt:e~:i.!\.~,~,'o/.wJl
$~Q·i'ªlllf;ó.tl ~i d,gai-'ette'r.e~u-:e '.t1nw í121~uti'F£:>1 .• -~-.•. :Lcrí't:J r!l!l~mr1:ld 1m~t 'b:otm;).mi!i'! ·tl:
:0111~medj:rn:n ~a br' rtt,g\l.:l~~~~tQ¥tl. ·fh~ í:Jr~~i~ Tllí~~~P~ij'.ll!S:~-f-Wt'e:i;jj

".-_,.,_-·'._. ::" :. ,.:'{_::·--_,,)'-,pm:1ios,e,

S'.c.h.edule :re:lea'$'cm la!l.f x1.1;~·~k.h~ ~~t:J'.~'ff<tl:~~P.:e-~itlt~1lf~Jffi~3ai?t:d. '.£Jkl frild~r·;m~rt
°'a1nes ~n Hn ' '. ' . ·: 'éttn · 1>110.,41, l ,. ,,l·' 'd +,.., ,, ·: ,.., , ....]::·: ..,. :" ·· , "':eii~•. : :.+,,;1 fiF'; :#IS!~·-···· .. .. . . ...........•. ,!O:Jc.U.ll~· mi. , .., IS..,~'· l'l?!.:•. Ja:S, :rA. 1,;0.. sm<~J7 :Ll'·am '"fl .Sit'¥;; !f)~'!'lt~:i~,--i'ª~;i;;,
ftve :ei:lti;.on. .ABO~ l:n £!2191~~tha.si t;~~'J't;f;liiiJ.d~- ·tl:t'~~00\w~k ttx:n,~,;i't~l11
í@r the 'ian'.l~s}. ªn:d ..&13:0 ~Millxro,v go ~h::eadl wf:tlt. :l'Mi:~r:i.I~~·~lí~lr1
F'riila¥ uiJigllti;\"'.M~·arLt:;t'ilrrt~•. t.l:'le .ff~~.&\~li'l:l.~:S:ift~e!~~ll.:tiP't ·t~~~'·fil:ll? ~~¡

CB'S '~as ó.:tll.v·9'S el'f the ~~1 ·u·t.ft:mes• ~11td1~.Pñ:£·$:ihi'H~;sdll' rem.';§;ts'tlf
':'· __ .··· .' : _.. --- '.'.:' -._~-'·:_-··:--·---..- ::-~_-_·:·:·,--~., -~-- ..·..:··<_-; .. :'":' :· ..:. -- -- ·" · )_ ..__~; -- '" ,_,_ '' _- - _-_- ' :·__ ·_ -"·,'~---" - ' -- "' , __,__- __ --_----_--' ~:·::_-;·-: .. ; --_-.... -.:-__::~--- __--_- _:_,, ·~- ... _3

rretworked.~ :a.~;~J:jlts:~·lJe;d:t(l~.1;\l.Jl~ le}ll:~X ~(~nWtti~:J:rci;@ht ;~~~ J?l~~1'~·
~011,1'lle o:f ofbe.r Iilfg'll:t game~,:~áiee:m;.d/:i11~ ro ..NJ?'L. ,~~mmf5?S~t' l'l,~,t~'.littl~~Jle.-.,

B'adio- n.~tNY::ork:s rqta;f l$'Ot.'5f't ~~.g!i'Fi,l'.I~fl~ ~B.,d;¿Jj~1i~~ftsJr ~ l~i./1'9~'&1\S':r~f);'U'
· 1' . . -1•·· , - , ... .er ·· . .. . • .. - . ., 'l · ..l' 'Lo.. , r,\. f'l'lr.i ·e .... •· . · ··T ' ·I;· . 'lf"l.I,,,, ... 1,..•..,1·~ tk ·•., .
QJ! !!.U\'J!.1.elJ:CeJJiglli"e'S J!.XSt t:.€c ;e;ª'~-e!a'u;}í ~Ji]'~ tmf' :IfS! M18:\i:lil~'"'~l~yf.1-'.Ít!.e; 1':1-·~'!.'!l
1¡¡ . . ... ,,1! . • .•;¡;. ···1 . ·f· '"1(~·!ói'tr;ii i'\i>IA· :ls!' ,¡.. . - , .. , .,. . ., ,J ..,,,1' '\.._,. . ..... ,~'i'J.'" , . .. . ....., ~ --L'l.e:Gocu ;tc}:.1.;,a, o na,q~o,,µv.y, ~s"','ex;i,~t:'S:-e~~-~~~9~.1;1u.y 1,,1:11).l! :t~:@.Jilt~~
B: ' . ,. ' ··..; <' . "''• ;•: '. ;©.• . ri"'. . ,rr· ii;~/\ n. ·1crt! - 11· 'l'"i :··'.J ';·;¡:' ,J/'~l'?.,r·'· .. ,;\¡.··•po.ns.<ilrs. w,exe ~:ibes. -~e.r.'Vre:e: i:.~..1:11:fai )¡;¿.©. ~a'.fe~Q' ;1J:J:ol!.n~~ •,k1M!.~t~:1~·J
/__••.BB.00 "·' .$chick Jl;a;z::o.r E~eJ:~hwrt~:K-,©:0~1.:1:tnn:~:'.~t:llt~Jini:i;.d·.ll'lbt C:eFr...
\ , "". )·. • , .\ ,__., ,•' •--~-· ·· - ,,I<!, __.. '<-'•'>•'•C-·'-~-';.S:::} ~\¡- _,.,.,,··¥~--~""··i1>; ,,Ji;'''''-'-' \~'" ·,? ~<~ .";j

fY~R).

T;í.rad-euud sta'tit!!IJ:I me':rr lta~t\).:t11ad~i~t1>'-mtl¿b :tJfi t~~p;IDit.~tem~'ti: 1a'.lmu:t: ~mí:t:le
:fb of "l"V u~e41 '19;~t,>:> ;i •1·at'r4ii . P'il:I't ul_ .._._· '/· ~"'1~1: ..:~a:"··.··~..ri~{\i\é3,:r,,~r¡1\1Jfar,~lfi1r ·····'.. . . . .. . ' º' ;; i;;Omp.,,, ..J,i;. Q.l)., •.. r~ B.w.,~1fl1ª ~IYj'Jc .e ~ V~ ~~. !i!l£1~..., .'\!Li .i\li i;t!:'=··>' '.... ...

tli:at TV 1s.ri"t fat:r· di E©r~:rio., ~e.h~~le;r,e:n:tm ;fSOON'S:{;l.-~JI~~.. :!!'.if].., ii.kt'M m'llf:ít~í~~
b.1' :ªuQ:th~1;DD~ dt~n1t,VQ'l~s.w:~~e.niD:Bit'.tM:tr.'-Ü~itxg air;,.. lc1iYil.II~L~~. l;i;~~~~
hlo\vn c1ut a:F ¡1e:r8'pe.od~~.L.e:e~ \Wñ:.©~€ ífemlit·:tc'k~ '\~~t;~ píl¡¡¡;ke:Cl ll1:}¡1 &r~ :8;11l~t,!\\lh
rN·,Y, ~.x1~~· t.~~.k11·QJ:\)~f~~~~~·M~1U~'!l ll>;l;'i:t\l:t:,.,,~!ll ,~r - 'CV; Y~•
hnt at same :tfme la:imd:ed "~1:!.~>''M:'Q .!í)ampa.n ..a~1 L!-ITe;:wll:it1;h \mt~.dl ~~n:,
.ab~ t"'·~~x~.i;@:Lti'll; an.cl A:.¥i:sí' l:l.tr~,tf;~;¡i:i~tttl '~~x¡:··
\ve':reiiro,1id ..~f ou:r· ad rali:e!cf . ..• t:f: \Ve eve~r~pato;~x~tthDJJJ3.
\~hr·r:et@' '' ~11:~~e~'oD.e.'1 ~rf~~J:1~~· , . ~1~~~!¥l~s;~!~~x:~lii~~~~ft~.t~~~
raJJTc>d¡c:i:;e:eft:~ ·a;o ~'\:lt!S::!l1a:r use hy ].©Jhurn¥ (3.~J:::s~1t1~'f:mt1J.1jl1;t · ;n:r,(?~xr·dm.tiín;~

~I· f ' ,

l~nclícraUo.rv.sJ\Jcf~nt ji'-~:~.!,C!,~e'1'tis~1'~11b~:!l1jJ!!,!11J,(~1J~·,~1i;¡p,l\}1;~j~~llJ:~~1'11'}?¡a¡Í~lirsi.€'d~1~ ªll
;;1,Jt.t·~¢itthe' N:~gJ;u cal:ts1tüfie.r. One., .df 'il)e:Jfü\j:©-r Etl'c.tnris: b-i::J!n,1~,b:'I~S"'i:~~'.littf:fí:li'f;l:~~~~~-
is disefostir~hy S"ta.tron re.p.r~s~!l.t.~~ti\~~~,~ b:~~fa~r~J'll~1'11JJ~~r~~.n~:®r,1e:t1t~élr·flrii.,~
$t~ti.OJ:J:s ill i.iJJ>s:t t>art:s :O.f lJ,i5',.1,·at~~xafing¡t;O:11f£t.e~ru~~tt1};~~t.JJ'. ,.~·i1''~:jj
t I' a·· ;\ ,.:r; .fJ ·,, . 'I> ••., •• , . r-:·~-, :r .• ..-. • -~r.'· -. ,,. ,, \\',., ~±·11 ~i.
l \(lXYar•.,.~ .''"'t?·•. _011~.~ ..•·.tta'tt;J,~r .¡¡'f~t1~11,'.t1(;)IJ •int~;p.1~Ñlll1~.?~~me.~~ .iin J:»'~'~o~~~r~~,f1 ·
i·:~ttUQI,_i>h~o!w~d8JJ% ga:ín in bu~í.o~~tsll'ri~~~"l1" £l~f.!lt.Lim\£~,.lllr~!a1~ :l~l~· º~~ k,~·

19'.lmi of Cm1H:n:enial Bruud~~1sttn~,,wh,í_~}1,Jt~$1 iS'~~t:í'~n~\:~th ~'e:g}.'Il'/"\11:m±~1re:er·
gy;~:rrrm,iJ:1ght 111~tk~.ts,t~p<:ír:eg;RalH:i:l:& El'o:a~ ~)riJltlté:t~~~~1'~''tl:to1,~io/& ~til4 ,lit:ti
1ncrsit.~f.J/u·~r€;árs~'~o·new hnuixNt:S•$' GIJm:ín~: iiíf-rtQ!_~1allk~1J'.~~l~71~nO_,e1».~::~~p~,l~~i

bis: !nJJrs, ~1?Q~~·tbis ~m'il~bJ;;ttl'.~tt:¢i:r n~:~~-~tt1~::óld Íít1,~J:11~$;~~l".~~t~~ ~
en~d. :L1rter~'i!'f ·~1.ncl.~1·0-win~ í'l~Na1-e.11~1~~s·:Q.f tl:r~~e~J~t>-mm:;b·t g?:!b.ret:t.1¡,r·• '~

\),IJ·(l :U1!1():;1T~i~~,,.
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Metro Charlotte is just the golden center. The full beauty of the market - 75 miles in diameter - i~

is yours for the plucking when you buy WBT Radio. The populous Piedmont's top-audience radio fin
station for two decades, only WBT's 50,000 watt signal delivers Charlotte PLUS ... a market o,f ie1¡

more than TWO MILLION PEOPLEwith $2V2 BILLION in buying power. Your BLAIR man has the WBT :en
story. And he doesn't soft petal it! .ust

WBT RADIO ¿I ~~~~p

CHARLOTTE \9~~:BER

·l'Stu

~rt
1•1~..0\\.I
I ~'.ljll,¡.

Jefferson Standard Sroadcasting Company
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~ . ·.·... · .. ;;/,. . . '.11 < ....·.····..•fi¡!;Dt''\i'1'l'r'1i!.'Li'íb: .; • . .. . . . .í.• lí!lt'$:1: ·Pi ·~!i(t,E~.,~IJ,'f-t:í:~~ri:~'"'~J.:,,:~v.•)\:Srert:e'S.:P~ t~11:t;§,?ii.t
·~,;I 1,;,'1,~l.~"r-1.1~.,,,il,ill'•j:¡ ii .'·'(;,~ii~'l;rc1i1J"¡'fF'Jf r11•¡¡ri~:i~i'~i'i:>:'fl IYi'"'.:::::!cw, ~fál!.u·1•disE,,Ji, '"'E" 1o .!OdL.~•" :l. . ,J.1J1illli ...k•lli '"~

Iv • ' \1.-o"' 'tptaf~lBIL•U:.f :Jm:fVilJtt':'t'li}tíf1lirlJ?t'tit 'Ff!iiS;trlifI5titfJJ'tlí.$;~ .fi:l7/J'ill,

'YJ;,$'tiv, 't4'4l~lti"í~''.t;J!i'tlittff'i!s1~;#,911s·

~~!~~~~¡~~~~ ~;fi~'.:~;~:ti1~.~
0~ ~1¡~•,e;11&t; .?~~~~~~]~~~~ '·'.•d~ft~f·~tl:

Itfil~,__~~wr.dXIf.e:~niOne; G.a'n't
'L.• , ' '¡ ·1· ·1 OJ ;J ,., ,. ';~ [;)l11f8:í:1:1;e~s1·m .••.. ti£!) ~;g¡ au:~~m·g¡m~

t~l:~ ~ líi· Wild.·~~th ~~
1
..,,

Iii:.•:x.~·f•w...1n~~.·.'rg1upr·""'"-'J..":Y'' )2.'?,¥,_ ··-----·•"-----h~
,.,,¡¡• '

~~Ar\i~)"i)I~:g:,,il,l;/~Ql-
'~l!t~~~i:tt lr!li!:l'i~":....:'"~'g.t¡;&ra

•:y,£..,'li . ''"•• .JJr«..l!r:.
T.'Ptarg :ma,'13fu:an~ éluttDrr pa;©:hlm:u:,,

;'f\\'d'ti\'\':f:l,~~. ji¡iM,J n.·•·..i:l.~'~"~'t1,X:~:1..¥l?l,_--~~J:J. "'°"""' '
'kfi'*' ,..,,,,.,,.,u:.>:,;~b ·q.;~'%?'°

~i~~:í( ~¥'~
th.$' díHí:w:tl:~~~n tJ~taJ:b;lu¡g;
'l:'xm~~t:¡~ill,,tm rremri~~n~~

kl~;t1tl'i'TI;;Fi~¡,..¡· 1i~ :iq';¡.>""';,;,,,i{~¡..l'@tl: ..fqi"' ...Jil/,,.,,,.,.,"',,,,~~""''·''··•., ,,,. ,..,.,,•..,.••,.,..•~f:
,_:1••: . ,:;• . . -Í ' ' . : .•:·',:·· . . ,::t: ··:·,nw~t::i;~fglil.':tl!r;lrainíi!illi;'t,~ftitt~~:'4i~W~

"'it ttll. me~J':'?L.. ·

!~tI~i!. ··•. ª ..hct~mm~.iiJrl~trúrf
:lm~ifl~ª'i~t~n;cr11~.Its ~r>'lvthrata
:s···· ...~ .~~b'lai.....· · ·u;trlf!~dltut·e:S~
tdie.S1piíti~· tJiL~:..' ~ba;t th~~(l·y~UJ,~
i.-·· •.• ·.·"""""' "'""'.".''"'-=.'.·.··t,.,.•. ,....,,··..·:¡,.···j". •L.. ·.''".'r·. .J.·.· . ·"'.'ii 'I+""..··.•• ~·.'n·.• ·. "·~·~""""''' """".tl.t.~Jg· """'"~' ·!t:l':Ll ·:'4 '\)i/:l, ~:llp l :.
ilu-~···"'} . ~ 1 t.FY~~.~.·· •,m:r~.t:r1~111..~,t~-'~~·. ~f!w~~tti:grí"'
·~i!i:a~:rt~ttl'~m':lfo:w~~tm;e:tttin lrtat:r
··,hl'l~trl'f'"vr.!Wi .fi'£11l.·~...··.~.·.·.··.:·;º...·.·.1 .. t.'o. ·.·...ª.· .·•. ··.·~.."'x····:r·.·...TJ·.·~m.···.t..·...·..ttl.·rr...ai ...,,~,,.-,.:-·~--~Y..''rµ ~-·------'~·'~. . > ., ····.:· ".. - -:.•• - -~ - .

l~it>mi:llittJJ :a:n,~~,.
!l:l:If:tiSi n1;aif:i"'"i£'~©'¥".tf"l~€Í~'@¡¡¡;~•?.i

·™"" : . ..• . . ~'Ql'\fh. "'#11~~:....Jt...lri¥L ···r~"'1·~~""'-~ m:r;rlf~~y...J(J;l~,~~IJ¡¡¡¡ ·: ra~.:i~o.
'~"·"". ": . ":~ro'~ 1&'.rei m;J?.4'•'.I~:s.in·~~ 1£1~1'~,

~~~Li~~. .~d~~rti's.iugT a:gitti1~~~·~
ta:pi:p:in!, lt~~,·~....wdu~tti(tl. a-~p;ais
satt~el ..fa1CJl11de. ~urru:~; .'S\l .Rnbi~m>
~--v:alt~r Tcbnmp:s:nlj" B,B,~.O, 'Mc~
~:a:ou .ffi.ríeks.~ll',.IJ~Ar.Q~, :C'are;Tner.~
f¡ttndl'Ile~. Bll:J:t~s.k lf ;fJuí ;0f ·fli~se:íll.!en-

ra'..•·. ·r~ I~a'.1.•:>,aJs~·¡1 ;. L. . . .r: . , .~ge.s....
Ma~·¥ lx~~~~.tik~rj ~~~t. sre:o:t.í~U'$

'OÍ 1:mn.ds:omse ItaH~n ~illas :h;i th~
xc¡enter:or M~lan. At Teu B:ateSt :and
G~at~~·eí' .the p:a11:1t o;xt th~ affi@ei
~~;r' i's ~areLr ury•. 't;l:es~. a~1e~ci~:
i!:j'D\'i:"'H:f'r>h ~W..~tif!).~U,W~)J~ttl\al gjlall.f:'S
l'fke Ft~c¡tz~r Glam~l~?GolS";,xte~
E:r.iJS;tol-;Mt~~tP1,. F1~r:d~F~ñ ~.~rí{..

·~Iii 1S':tan:da:tclBrarrds..• ~, . "; .. ' • •: •. . •.. ' ..• ' ?
rd~~:E0Sl~'tl,G,qod.~

G'©;~:a:-:cma.~anm Gulf' .Oil.,
'Tli"e m.á',j~i"ít~·oF the Ame.ri~Rn

,~'.b:t:e1á;él lí\a'v(e. '.t!>.~ught,ant
~w.·xutº1 ~t$:ettí'i J:t~Hatt. ~~1en:cj[es1
litt!.'.t 1tk~ T~d. J~~a:te~1haYie
:s•t.att.ed.~'µ:ta~~;J+~,
1J~dil:ttles' i~ ~p:~:n~"P:g..(tglil ~i.th

t0t1~~....o.n®J .ác¡eo:nut-M~J»:ll. rQil,F~~~
:J~1tix1~ ~fl~~}f:aYs;t~n, ;ad~1ertlisíng .and
:1·~~~~tli.u;~1~¡e.n~?'Ea;tes1 . ;lae~fos1
~~~J:;~!J:~u~.l':li~~weék'.l¥ith. 16 p.eo-
l?'I~,.e.~~;~,ts .. .··· 'b1tth~ eu:~a
®'£ the ·~!fiar, h¡;u~:IJ.lªJ)'O,~~.
m:eia.sJ:Trn:S:£m:· ;a:.n..DAfe1r];n:p;.d~;r:r uf a:'G'
!l:l~~ü~'t8'1~n.d:em!lo~ms), a1il.<d .e:wen

SPO.ftilSOR'

Adnteif t:q.rlsíder TV time va.lu.abl~in Italy. ".

H.eman.d nu1s 5 to 1 ove·t~v~il.~b'ilítles. . .

view;et interest is as high as programs.

cia~tem;J#l:ates mgvittg .. itl'tg .•..li;tr;g~r1
oBires. in: a:hout t.w.myea:rs, S.u¢h ifi
th.ell: :c1.mfl.dence• :in the market.

"ltté:h1st:ry h~:t~,hª-'.S. filtj;oyed. a
:J?r08J?e:tÍ~J' 1'\l:a:V'e, ... U,n@ . Íí!.'·.,il)a1ly
:it:ems:, like lmmrehold applía.Jic~s1
th~r1~is fn()ie demand. than supply,
~:t~í:\tfüg.....í'e~l rcdmp;et1tían," . says1
M.0'.'r:~ó C}ker:n, B'.~tes c.<Mnanagiog
..'.'I• • . '4:· •· ··•• • 1·~··'1••• N'T"'L· ' " •· "'°"mreé?~.Q'.r:t.ú . :i;~~; .1,.nesªme :is ó.ue
with narl!I. '\V.ith so. Il)'a~Jr :ínlp!!lrts
~0'Jlll1l~:ltoll1.G:eJ.l'.t1ar1y m1d France.
F'i~t.i~·heg;i.ort:íug. to. F~el pressure ..
A;t t.lJJ;s pviv;t you .need setwces.
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ITALIAN TV:

Right now Italy may have one of
the lowest gross national products
in Europe, but it has one of the
highest rates of growth. It is still
a virgin market with plenty of
room to move ahead."
Advertising business is still small

compared to U.S. thinking, but
Italy is small, only three-quarters
the size of California. It is the flow
ing rise to higher standards of liv
ing created by the Common Mar
ket which give the country current

and future importance.
Billings for the largest agency in

Italy, CPV Italiana, actually an
Italian division of a. British agency,
are $10 million annually, or about
the same as Procter & Gamble
would spend on Tide soap. The
largest American agencies in Italy
-Y&R, ]\VT, BBDO, and :McCann
Erickson -have billings ranging
from $3-4.5 million.
The amount of billings are little

indication of the amount of gross

American accounts of
American ad agencies in Italy*

YOUNG & RUBICAM
Gulf Oil, General Foods, Kaiser Aluminum, Remington Busi
ness Machines, Royal Typewriters, Beecham, Procter & Gam
ble (Tide, Camay, Dreft), Kimberly Clark (Kleenex)

J. WAL TER THOMPSON
Bristol-Meyers, Caltex, Eastman Kodak, First National City
Bank, Ford, Burroughs Corp., Champion Spark Plug, Douglas
Aircraft, Kellogg, Lever Bros. (Lux), Mead Johnson, Pan
American, Merrill Lynch, Pierce, Fenner & Smith, Phillips,
Pepsi-Cola, Reader's Digest, Rolex, Standard Brands, Kraft,
Outboard Marine Company

BBDO
Chesebrough-Ponds, Industrial General Electric, Timken Roll
er Bearings, Remington Fire Arms

GARDNER-Mercury Outboard Motors (plus about 30 small
Italian accounts)

D'ARCY-Breck, Dunhill, Amaco, Purina, Gerber

TED BATES-Mobil Oil

McCANN-ERICKSON

American Express Company, Noxzcma, Bourbon Institute,
Coca-Cola (Fanta), ESSO, Goodyear, Hercules Power, Hilton
Hotels, International Harvester, Merrell (Vicks), Nestle, Col
gate-Palmolive, Philips appliances, Tampcx, U.S. T.S. (U.S.
Tourism), California Packing Company, Angiolini (\Vamcr
Lambert)

0 Many of these /vmerican advertisers are actually independent
Italian divisions. The American accounts represent varying
percentages of the agencies' total business

·s ~;.',_,_ •.
i...;-_,.:.
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or net earning of an agency,, .lrow
ever. It is rumo:red lhal the ma
jor~ty of U.S. agencies fo ltaJy ai-~:I
losmg money or have lost money"
until recently. JVVTadnJits it :vvas ítl,
the red up until 1960. Other l~r.g~
American agencies refuse to com-"
ment. "More than anything else1·1
agencies come here ~o.ful£iU.ª. ne!r·i¡,11ª1
work. Any agency billing over $60
million will have to have an office
here," says J\VT's managing díree .•.
tor, David Campbell-Harris. . .
There are several reasons for thu

financial problems. The main one füe
is. commissions. Although clients· wh
demand more and more services in. Lil
areas like research and marketing,. .bre
they do not want to pay for them, ¡ay

Not being educated in the adver- + mo
tising profession, their first ques,., ~(
tion is, "\Vhat can you do for us rlill
that's worth all that mo:ney that we. ite:
can't do for ourselves?" And so if mo:
is that about 70% of Italian e.om"'·ll.í
panies, including giants like fiat'·: wit
and Olivetti do it themselves. ls.
Agencies work on commissions ..JU~

ranging anywhere from 2.5% to: anc
15%, usually obtaining somewhere ot~
around 5% to 10%. It is a. known JUI~
fact that some agencies have even< has.
worked for nothing to keep art whi
account for prestige. Some house- .. E
cleaning is taking place, but .it is' pro
like "putting green water in the 1 con
ocean to change its color," one. P~
adman said. tra1
Large international agencies in kep

Italy ask for 17.4% on the net low
business, which is about the same ove
as 15% on the gross in America, proi
but have trouble getting it. cial

Media allow for little or no com,. req1
mission: TV no commission, radio~;;Jere
2%; cinema, 5%, for example, Toi eve
secure the needed 15% agencies eve
must make an agreement with the bel
client, usually through bargaining. mer
The fact that such hargal.ning is be

accepted by some large ·agencies pro1
is considered immoral by sorrre . '\
Americans and Englishmen in the une
Italian ad business, as it might to 1id1
the American advertising . indus·: ¡1acc¡
try. Filippo Theodolí, president o~ Ke
Gardner (combined with several
other agencies), who has both n(
Italian and American advertisil\~". tho1
experience, accepts the. practice ms, on]~
part of the Italian. business climate,' blec
"In the U.S. its easy. You dorft ner

SPONSOlt: IMa,,



·~ut1:Iik ~i'sal>·~t~~iu,i11~,·..~h'e..~d~e'.is
' l~d,?.1;:1~ ·\~,1lJ.;;t;t~tt.t~ed,Jte11~ it's
'\11h~el1irr¡~¡\~nl.,d· (,ieal:Ln;g¡... lf s. in the
:Lattiit:Eblttt\ld.. ~V:e dcm~t:b:<"t¥':e :onr

. l:u~~a.IH:;a:rrelbntf:.er 1áS:S:n:rnd here,,."
T:ll:etlturili.,'''An ·thi's talk :abant

mot~$: ....ª bí~ j;oke• 'One muc&t
·'iít.:'1.·.·.· t:rS'fia.·.·ufil.t.'he.;'.otl1·t11V.;. Thín.·<J'·· ..s: . ·.··.·.·.e.·....u...J':IL ... ·.•.•........... €l ..•.. J:l: ...~,.1...• .•.....e;¡. ar
:ctLtl~.rt~rrt·~l!~v~t. J?~t .e~~JAf1le·1
~t~~t}~lll~~~o·~uts,.•i;s .~onS:·ÍdÍ~r~~-~~
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DAVID CitMPDELL-HAIUúf>s: Waltrr Thompsor¡

of the .agenoy. Mttch of thi& rapid
success mu,st he attributed to Y&Irs
acrquisiti:cmof Itanrco which ca.tried
~vith it snCib advertising accounts
as Beecham and pai:t <>f .Proctei: &
Ckünble.
bi ~ddit:i'Qn to Harneo accounts~

Y.&li, has a~qutt~d five other ae
aounts íi;i the past year: Plasmon
(baby fonds), BertelH (cosmetics
:aud drugs), Gora .(Vermonth},
Cararn :(á üew .coffee prnduct not
y.et .hit1'crduced)1 ·and a new fabric
.aQcolln.t" ilaiü.e not gíyen,. Current
híllings are ~b~w:t ~4 million.

''Tb.e most u.ruque thing áb:out
Y&Il-ltamco and also the most sat

. a:ccording to vVmebaum,
tbe fact that the agency, inter'

natio;üal ír1 personn:él.. has. been
t1bl~ ~01wiI'.lce roajoi: Itálián di-..
l'intis ·¡;¡±itsm~rits. We: have i:nm:l::é
a mmriage that's worked very
wefl,3''· he 'says. "The people we ob
l«iued a11e well-trained in market-·
iüg t.es:ear:dt. ~ledfa was O.I~. \Vha t
Y&Rb:i'ought in i\va:s ei:eative skills ..''
.. \'.'~'ü1~bJ:1.:umí,oQpy sM:¡:lervisur for
Y'.'&R ±or eight years.~ broüght irt.
people fpr t:~e art dep·;:rrtmerit.~ro1n
England and Cermany, ~'S.well as
the Uni.tea States. Fbr one thing
''Vii.tébaum feels Y&H has intro
dur:ed. i:edpe tadvertising int.o Italy
( s)Jgge~ting: a recipé iu ·ad copy).
Al~~~the ag:él'lcy has bi:ought: ove.r
th~.TV 'te~hnique tlf "!ínfimate in
speptioi.1·.;''a,l'SQ'krt.o\vil ªs the "ex
:treme clos:e,.;up"•u;se.Q.ofteñ by Steve
Fnmkf.iart., 'fY ait; tlnector for Y&R;
in New York.

A:etm.g¡as ·S:trp3rvisor of b:n:th:. TV
aüd ;Cdf>)\ v'N'irtebaum foel:s adver-

~. ·1· ·1l • ·1 ,J!f!fdO).. ;fü,µ.alts; 1s :next nmc i uui.er-
..,:i, ••. A ,tan: a:M;vettrsmg to ··met1c.arrs,

or· ai1~.o"'l~~~n·~·m1a1it···."Th" kev·. ..,··,/ . ·~···.. ..;3 ··~Y·•· .·. "' · ./
to i\..Wtting good {).:dv¡zytisements is
hefa.!!!i a ;g(i)na xep:orter,'' he ;s•ays.

:ld tbirtk about the prod-

u<.;t first aud the audience second.
You mµst get the idea across in the
commercial that you a.re a good,
honest; níce presort. The. finess of
the language is almost unimportant
if y~u Irave thought through the
problem well and have the. real
idea," he contends .

~]. lValter Thon1psQn~Estab1isbed
since .1951.,: ]\'VT has shown steady
growth. The size of personrtel--'the
criterion by wh:ich. agencies are
ranked because no billings are pub
lis'bed-fois increased steadily over
the :¥'ea.r,from ..a one-man operation
in ·.Au~ust of 1951, to eight men
in 195i;l,.3,5 men ín 1958,. 95 ·in l96Q,
and ourrnntl)' about 110 ...Agencies
are judged by personnel on the
id..ea that. the more 'brrsíness they
hªve· Jthe more .people they most
lnt:v.eto handle it. Billing~. are not
<'fn entire.Ty S:<i.tisfacto.ryway of
measu:ring he<Ntuse 11£ the comxnis-.
.sto:n problem..

Accounts acqutte.d within the
last year: l!51ndns'(large European
:quick frozen. food company which
ha~ done little in Italy so far),
Testrt Nertt f Italian di:visíon of
Sohwarzkphth.at¡ a. Gerrrtan com
:eany \vhícih i:nakses hair prepara
tions), Onthoard M;:r11írte (small
American account a.cqnired in No
ve.nfhet), &marties (Large Enro
pean !::füocolate.cómpany i:eeently
test-matk!i:ted ...·;in ..Bolograi. going.
naH~:>ual~· JJillfog:s arn currently
about $4:mil.licJn.

Mra:joi: problem .brought out by
IJ1a:vid:Campbell~:H:anis,. in char.g,e
.of Ath.er'iean clients~ Is test-rnar.ket
i1'g \~íth Tzv;,It :c.afi'the done ...As
TV !Zl~n ortly be bought nati.o:nally,
ne\~s.pa,pers a~nd~inema. ftlJtst be
used., ~~~ldrrg ú di£Rcult to pla.n TV
'oOn 1'..asis e>ftests. ~'{Venan ;cmiy kmk

the t:ea~tionfrom the trade."'
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Admen feel country has shot up [ast since the Common Itlarket, but
is still fertile soil for new products. Since 1950 American advertisers'

inrestment in Italy luts grou»: more than 500% to $350 million

ITALIAN TV:

~Batten, Barton, Durstine & Os
born -Two years ago BBDO
bought out an agency called
SIRPI. For a time it went under
the name BBDO-SIRPI, now is just
BBDO. At the present time they
have less than 10 accounts, the
largest of which is Percil, the Ital
ian division of Henkle which man
ufactures soaps and detergents.

BBDO admits losing many ac
counts when it took over SIRPI,
reportedly because of low and un
profitable commission contracts (3
to 5%) which the agency tried
to increase. "Notoriously unprofit
able accounts prevented us from
picking ripe plums in the same
fields," says a spokesman.

The managing director of a lead
established agency believes "BBDO
bought a business which looked
better than it was. Its standing in
the industry was collapsing. BBDO
could not risk being identified with
it and tried to chuck out the cli
ents, clean it up, and start out
fresh. If they had started out alone
in the beginning they would have
been better off," he feels.

BBDO has gone through great
changes in personnel, according to
a BBDO spokesman. In April of
last year Tom Mahon, former ac
count supervisor on General Foods
at Benton & Bowles, took over as
the new president.

"It appeared that the agency was
getting on it's feet again," said the
competing agency executive until,
in January they lost three more
accounts." These were DuPont
small in size but large in prestige,
Total gasoline, and Zoppas (wash
ing machine, kitchen appliances).
DuPont and Zoppas went to CPV.

"The outlook is good for this
year," says the BBDO spokesman.
"\Ve will be launching at least two
new products, mavhe three, and ex
pect great things from them." Bill
ings are estimated at $3 million.

~ MrCm1n-Erickso11-McCann was
estahlishecl in Italy in 1959. One of
its largest accounts is Colgate which

20

Italian market booms

it shares with Masius Omnia and
CPV agencies ( CPV handles about
1/Í of Colgate advertising in Italy,
or about $3 million).

A competitor says one of Mc
Cann's goals was to secure ESSO
which was handled by a man
named Sassoli. l\1cCann bought out
half the man's business, including
personnel, to take over the account.
The other half of Sassoli's business
was bought by Young & Rubicam
which was interested in acquiring
P&G from him. Sassoli, now a re
tired businessman, is reportedly
living comfortably on Lake Mag
giore.

McCann has a large number of
American accounts (see chart) but
only a few are able to obtain tv:
ESSO, Merrell (Vicks), Colgate,
and Angiolini (\Varner Lambert).

~ Publicis, Gardner, Butler e Stip
This joint venture, representing the
alliance of four countries-France,
U.S., England, and Italy-serves the
interests of the agencies' present
clients in Italy as well as in their
respective countries.

The office of the agency, located
in a 16th century palace, has been
extensively remo de led for the
agency's official opening this month.

Although four agencies are in
volved in the new organization
(Butler in London is actually an
affiliate of Gardner's) the adminis
tration will be handled by Gardner
personnel. Heading the office is
Filippo Theodoli, former v.p. and
account supervisor on Alitalia in
New York.

Alitalia, which had no advertis
ing agency in Italy up to last year,
chose Hadar & Benson, an English
agency, however.

"Alitalia gave the job to Radar
& Benson even though they knew
we were coming over because they
just couldn't wait. They appointed
the agency six months before we
arrived," Thcodoli says.

Gardner in New York brought
two clients to ccthe little NATO,"
as Thcodoli calls the agency-Mer-

liht
cury Outboard Motors and the ad1
Touring Office of Venice. "The .The

Venice account is small bnt pres~ •; tta(
tigious," says Theodoli. '°Our new ' I 'k ;
agency can offer them service in ~er
four countries with no trouble;" I llia

PGBS is opening with $P/z mil
lion in billings and about 30 small '~T
accounts, mostly Italian accounts ia21
working on small commissions and nei
fees acquired from STlP (former an
Italian agency Studio Tecnico Ital- :'(~e
iano ~ubblicita liguidated wit~ the ,:P~
creation of the new corporation). ;élli

A vote of three of the four :for
agency members is necessary to. 'vai
exercise control. Billings .of the Qe•

parent agencies: Gardner, $50 rnil- ,~
lion; Publicis, $20 million; Butler, 'lllO
$3 million; STIP, $1.25 million. ,-f

am
~ Stil-D'Arcy-T1·oost-Atiother ínter»
national operation, SDT represents
Italian, U.S. and German agencies,
It is owned 80% by Stíl, 10% by
D'Arcy, and 10% by Troost. The
new agency has been in operation
only eight months.

Although D'Arcy has bfbught in
several aecoünts, including Amaco,
Purina, and Gerber, and other eonr
panics like Breck and Dunhill are
talking business, 80% of the agen
cv' s accounts are Italian,
· A. Mario Allemaudi, nrariaging I e¡,

director of SDT explains that the 1' ~n
thinking on advertising and buying

1•

ad
is not the same in Italy. For ex~ 1

ID<

ample, people don't buy dog foot{ Di
and cat food vety müch in that fü:
country. For the most part Purina
markets food for children. By the 11•

Jbi

same natur.c Breck sh.ampoo ...•..wh.fr~h···'il·.\i
docs very well in the United States :wl
with its traditional fm3ge woüJd
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pe
tra

~n



.~;;~;i:11;,~
11 m:e~.~~~k JJt ~il;Ln;t~t~ t.h~~.~tih.I'll

" ·!< . • ..... ·~ I ..... ··1·· .,. L .¡ . Jtí\ 'h' 'l,
~111. 1ttten1~tinll!a ~i,tam',. ~4 ,í!lttrg~1
t&~ ~§~llCJ'.l!f startí~~~u:..~ith tE;

le '~ni[u:nt'U Mcxliil CJiJ: as a
. ··~~J~~t!U~u$,~X~ .·hiit?:b,··Oth~x

~~i~~' ·~.~~!~i~s¡ .•.'.:,,.•I •i••I ', ¡ II,..... Ip~n~~ ~~~1P}y;,"f~~Ja1~t~s'~ed~~~
g~'5~:Ils:@hrar£1;;:~I;): '.lf~~nktní:t:iti:1t ~~'-,
áttñ;p~,,CX:Jjl'e:t:tW. ~©!Pflll.tlÍ'IU'!JS t1trl¥
mo~'th~tt~q,.~lscv~ith [C)'lmaq@o~t:
.e :P~~tsi\;ail,· Inteto,fli:tional Aiilln~s>
¡¡i;:tJi í'l~· ltl~~.mun.ts'tcxtal~·
•¡ I 1d>-1 I I ~'I"'... !lif'lft I I ' ·,;~•,I' ' .• '' ,.,, I 17l~~ WL ,1])',u..J!1p,,.• A· ..J~ ~.~..l~}l' ll:l u.Ut,rJ.

:~ ··.. I ' '. I '.•....I I ·, :· < ' ,¡"''hl ·· '11:;1~11JQí.t1\Ji~S'W<tl,,:S1 'té;)' Q:¡¡l~U..Wlt .. .~ekl,.
i I 'I ... :11-1. ' .''"'· i,''.:r '•••, ;xi;,, i 1"'1" 1111

Jll[Q}?.i:t:1 ~M'~Pc :Ip 4).¡00;~(1;~~'

·1"1!1:~ M:<?,lli1 ili{~¥í!i;j;Q~iJt ~:~un;@~
~!US&crere:d far~~· kt :h~Si. ta1t.~~.•
\é~"''f4i;a;~~d.~.'.w·...;t,1'i'?".'"".!.<-.-·"";_~4.,.J.J,4;.\L.~,l.L~'.._ J. '¥' . :J~.,,L~.

'Xb~ Mil:~~.~Hi:€.€ is h:eail~d ~Y'
t~\U:m~ ·~r~.l!~lt\re1It:arnm wf!k-·S~~:~~~=
lm; t'b:e Ne~ \!<x;li:lt Q~~~·. MalrQQ
:~:f~wa,;.l0'£Eh~~matta,~~ll.~......¡~;m1~lg1ii~ñ.,
·t,.v~·:·:. I··'-··-"U·· . ,1¡·"'' .. . 'Lr . ••·, •11.r,ji;!;Q..l':ll; . wn'Rn Cl:l~Ji~•t:m. J;:E€ ;}'.SJ ];·~g~jp

~~:~·~;=~·=~~=;
=.ff ~ ."I\• > ··¡"J•· . . ,:\\ •·· ·11" ..... . ··. Di. '(:.,. 1 •'!!iJ;l: ~11.:~3:.l'a.~t:f.tnes...nnn:ert
~~1¥e: d'lte:~tar..,w:a;s, };¡q.;n

b:r 'N~¡:I:~'s.i.~,~$~1!~
h~ ~~li lt~~a. a

htsiIIam~
inl'.faliiani,._ ¡¡lS".i '1"• ' ·~ ·1··1 . iit\T\lii>I .• '-'ip··:. I I I.. . ..•!l:'®;I; 3\tlilta 3"', """;:¡¡: I ~j '•Hltt~,,.. IlQ;¡~~~S.©:

ij~---·------=
t.!1• n~fíeef·eil.by 1b;v:trerliit>~'ng"'in.comes .••

F.O.··•...ods ·anlil U:nil~\t€t......._,,.·, .._,.,. ---······-··· ·... ' ,·_.,,,., .,_ (_, "-._,.

Thf' ~~n~~~~l'l1 ..~~il.l3~~.s a;p~
proa!{fh c¡f ··11.ardsell" will ªPI?lf to
tlte>ltafüur offi'G:e,as :ft ·does. ta o.ther
£o:teí~n..BJ~t~s..:a~¡enm'íes,,.aácorclin~
tu ~iGet"1,''ln. ].tal~ :wem:ay 'b.e IÍldte
[ff'~¡¡¡J;tive1.d~~etudm~•~;1;1di1:1utan:fl
~).!~Ii~.....t~<r~~t~~~í . bitt .·;·~~r\:er~µy
spe~ká;tJ;gtb~.1d~a..·bi tiiY h~v~lJ'.$P,

O I • I. ·ll'. • I , •••1 ·.. · •• s '', '; i;)jnmque .s:e11.p;~ f)rnpos1ition,
<'Ii• ' • I .• ··1·. • ; . • • • • .r •.• ·....¡, ••I • • ¡ 'L.· .fa Ita .Y t'l:te: :a:overtis~.g 1.fas•;a

1Strm1~:gi:.ap,Mic• :ao.ncept~~ ae
ª·" I>11t the ~r~phtes

li~Y~. i't.©: t.elatí©n fo the á~J?1k.Th:e
.1•1a1:.bl'as :iancl ..•fi • •• ·'St ~:e tied rt.©.•-

g··•.··.· ·.~.•...'.• ·..·.·.·.:.·. · •..·. ·. • ·.··· .. ··í':. · •.• .. •••.·P·····. ".•. ··J.U··.·11··.·····.··.···.·•.•···.·~. ··•·.·•.·..··.'•· ···.•· ..·· .: ·.·..': .~etll,~:J\•S•O:l);l:et.Im:.esth~':;graphics :¢1:ln
al~a. b~the ~~·~ \~~d l1© .~ords ..a:re
ueeded ..at alt·~~ want writers that.
'fa.ave ~exo.dsales ]mil.gment.

'"I'; p•. ·1 I I .•,.• 'h· ;. > ···•··' .b •.. I ;,.t.. ·· . ;¡,:e'e1we ..·a¥e two .·..as!l.cpro:v-
:i~rlI~;hef~;·~~l©~~®s'a~s....~!hf1~.;:are
m.··i:'.>~•rn•;<in{]. i!mf"•r1~<>t·1"nu.m~~ ':'Il.,1¡>:n...lj,.,;-~--~:Y\;.;l:"~-~;;,1.U:J.~.J.;g..,:~Y,, ··"·'t:t' .J..").f ª;.._.Q.,~~·HU:'-4

,a;re. i!S@~lt 1J:t evti • .. au 's ·:a~eí's
I ••• ·.i·.···•····~~·i:~11..: .!;;~~~·~:¡:P.;,Q·..·.:~~~ t~;~.et,,lt.s Jrxa.tl~e .ip; y,i~ ~ctªt~·s
\~ht£re ~h~·~:e·d~ 1xeop1le ~a.~,e.ta.
yon.

1Tue
~~~IIQies .ha¥~·,t©:mP t©.~

booker ami! thea wait fo I:ine...The
p;fl,e.t uta.hlem is .ednéati~~ ·.~Iíe~ts

lfor.e1 the.~Iil~.®rt~~Qe
:hás n~f: been. ce:6táh·

·~s lt h~s; ttt ~m:.e:rH;;1ª,.·w~
h~ve ·ta. ;~Q..~in~.~~~~ett~sersres
neC"es•S:a1¥-,W!i~ha:q'tm;:;rr~efll;i¡g r.e~
$:e;a;r~oh1;t'sllke huíld'i~ a J:mus~~ttd
.11···<i).·t. ..k•,a·"··~'"....·.·w.·. •.=·0·""..;b..~t··~,.,,·t··'~•
":~.T.rlt·.'••:':)f; '·.~~•.Tn:~~~i~u:1;,..."' •• a
l''li·(J ¡ q.J.l,: il'Hi·(\lJ,1J-~;'l;Il. "'.1~~~$ ..,.$.,,

Átmed~~n ~enrdes., j}Jst ~s.nut all
théi !taHa:moHé~b us.eltal:la:u :il[get'r~

CJ?:'Vi. t&e, Lar~;e.st rag:ent;~ in
Italwi :is• Hrit.rsh·

I 1 ;;¡/'.~ ·•.¡•.'• I I ; •• l i

1~.·~.,~~st~··"'lfT:rl''*'"' · ·,í~upif.....~..,~..i..i; ·""'!.Jl'll.f !\'.),,.,
~·t";,l•"'t a.eíJ i.Y'l:r"'t' ·'¡c>Sc"" ' ·01' •''a•·Jt...,...·tc'(. iii ~,:IIBfli~.,,,,.,.,,;t;J ~~'Y':ll':i.c.JQ.li1:J:'i;i1 .l?i!Ai<·•.ll!!l'<.l'n iV<!'·!J.!',C ;¡,

.•. ,'Ji.· 1~ •..,..r......... 1 t.. R"'
'"e~~~M.{!~~¥~..•.·.·.·..•0R100:.s(,),1J :lX

,·. Maíifamliomi.. Fola:r©ifd.. fteim-. ¡,,¡ '• - .. "º'""

1'uS;ton'Ran.CI Rae:mrcs1fRnmon L1ght~
Shen Q;fl ~Ai lluP(i);Iff¡'. CP;V~s·"... '.-e,.'·· ..._::.,1/ _-,. :......-.~. ~;·., ...-._,_-.,,... _._ .....A.• .. ·--!.. ··•.e• ...~

large'St ·acoo.unt. Js Colg,ate •
.··...Arri¥1ng on íhe ad seene in l952,
.ePVwas in a good position. to cap
ture .the inRmc .of Amerrcan. olíents,
Only JWT was ín ltaly at that time.
Over the y..ears; CPV has had a.
stea~y ~t'owfü pattern.
The equi~aleut..m the 44\s in t~e

UnJted ~tates is tbe Org.a.ntzzazione
Tec·tifohe di Ptibbiit)íta ...in Italy,
better lerrewrr as O'ITPt Uo·ctot A.
~appelliru'. pmsMent of OTIPI, is
~lso .president . of ..two .agencies:
itlJ;dio lllti;a and. Martsellar.,Cap'"
p.emni. .

d'.'Jt'JPI 1ra;s :3S m;.embers.: 12 of
w'h:ielr are also: m;em'b.ers · of tñe
:Europ.ean Á:ssoefatfon of. .A:dvertís~
fn.~A~endes ~£'~~. The sizenf
tl1e. a·gencies· .·fa :not elassüled by
hillítt~,s .hut. ttID,~lo.y~es.1'!en .º7 ~e·
low. emJployees is small, ;tQ, to .2.5is
n1e~i;º:~·~ml ;~5..·tQ. 100. is l~u-ge,
Clom;pa.reél t©.

1

]3iat':es in ~ew Yark
with a.pout 1,.dód employees, these
numb:ers ap:e:e.ar· sma.11.

The fuucticms. oE :()T[P[ are re
s.eiaréh .cmJ~e.a.ders .and ~iewers o£
th.e CIUEe:rent medi~. e'S'sentially.
Me!:ílíng~.a:.n:d. ¢.o'fl.\l'~ntia.ns: ~te also
Gl'tga!t'iied,. but ~s yet t)le ·orgamz·a~
ti·on J::iras little ~trength, As a j\~T• .h .. • "A
e~e~utt~ put t ··•e srt~atro~... h;~,eu
reies hase be.en uied todoing pretty
much ·whát the'):'want: .ter do and
.re,ulatíon ·is, elüB.éult•·.The 15~
· >·. t;lem i o e ··~am··Je·..np.x.av . . . s ,n e..... . p .....
.B·ut.with ~~~·.gro~t~g:f ~:tic~m

ai¥er.tls£fris ano: .ageu.ºíes wit.b £inn
iJi1~em~tionl'l.l,poli~ie~thiugs·are im
~rovro;gíarJcrQrdi]lgI to the• spokes~

_pelll~i.~al:nts.°'ut.that the
~eric•m. a~.enei~~h~!~.t~vo lltl-
l?.ºrtªnt ·fütn~~the l'talian .'ªg,~.nc~~s
Ü!iln~tba':X1e.•:l~.ge.:r~li.!'.fnts~tndID:!'.1re•···.·..... . .mQ.ne~¡

¡'
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ADVERTISERS

RADIO'S TOP 50
Biggest spot spenders in medium ranked in 1963 for first tlrne by .RAJ3
with General Motors' advertising outlay of $9.1 million topping list

Ci OING ON RECORD for the first time
with an official estimate of na

tional sport radio budgets, Radio
Advertising Bureau today released
a list of the top 50 spot purchasers
during 1963. \Vith the 50th adver
tiser's outlay just over $1 million,
the listed sponsorscollectivelyspent
$133,653,000during the 12-month
period.
Official list has never been pub

lished previously, and RAB presi
dent Edmund C. Bunker says it will
be "of vital importance in expand
ing radio sales." Producing it has
been a major RAB objective during
the past year, and it now signals
the entry of radio into the ranks of
measured media." HABplans to re
lease information on network as

well as spot radio buyers for 1964.
• Win, place, and show slots

among 1963's top 50 spot buyers
go, not unexpectedly, to three auto
motive companies. Other leaders
are also well-known, blue chip, ad
vertising purchasers.
• Tellingly, General Motors,

holder of the No. l slot, runs No.
2 on all-media listing. (Procter &
Gamble, leader on the all-media
roster, is virtually inactive in spot
radio.)

• Of significance is the appear
ance of Fels, ranking 48th among
spot-radio users. 1963marked com
pany's return-with a $1,040,000-
outlay-to a medium it had virtu
ally abandoned.

• Another harbinger: Colgate-

CHART NOTES
TOTALS are based on reports from stations in the top 12
markets, plus leading station reps, which served as source for
markets below the top 12. Accuracy was checked by cross
sections of other sources, including advertisers. As projections
of available data, figures are labelled "estimates," but are
believed to be realistic.
FIGURES ARE GROSSES.Thus, following practice of other

published data on media expenditures, they don't show quan
tity or frequency discounts. Such net figures would be about
30%lower.
COMPANY TOTALS may include several divisions or

brands. Automotive tallies include dealer associations buying
radio on national basis. AT&T total includes regional com
panies' regional campaigns. Soft drink totals include bottlers'
radio budgets, besides parent firms'.

~
4
~ff.f:/~:'.'.''o/f.' ' · ~·"f :@.ff T.'.
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Palmolive would have ranked just
below the top 50 if its testing ex
penses had been considered..Durfog,
1963.,.Colgate planked down nearly
$1 million-..$9.75,000-...just·.. to test ll ,
spot radio's advertising pull. ji

• Range of sponsors shows ra~
dio's broad appeal, says Bunker, and
runs from insurance and telephone
service to travel and food. He feels
food firms run below the roediurn.'s
proportional potential, however?
and urges increased sales efforts to:
package-goods sponsors.
"Also, some of the. advertisers

near the top of the list ought to he
in radio all year long," he added,
"rather than. sporadically, just fo;t
new-model or now-theme promo~
tíonal campaigns." •¡'I

Best of all, from the RAB point . :
of view, is •radio's very ability to : '.
produce such a list. "It's an indica- ·.
tion of the gro.wing coo1.Je.·ra..t1···ve.·.p.·• ..os.•...~ ·.'l...ture in the medium," the RABpres- :'
ídent said. "If we are able to main- i ;~
tain this cooperation-and every 1 J
sign indicates that we can- our 1 !l
1964 data will be far more exten- : .:
sive, including brand as well .a'S -
corporate totals and nerwerk as.well
as spot.
List was made possible oni¥

through the cooperation of stations
and leading station reps, whos.esúb~
missions ( to accounting füro o!
Peat, Marwick, Mi.tchell & Co.J
were coded to maintain cornpefi
tíve privacy. To ábtaín the data,
the Station Representative bssl'i.
helped RAB sell the idea t.Preport
ing stations <ind$tation reps. •

Iii
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Colgate's Joe Tinney, commercial produc
tion manager, found costs "about the
same" as U.S.; praised foreign crew's work

JET-AGE JUNKET
1'11

Fol~
New image for old soap brand will be sought by mean.s
of European-filmed commerctats •..Here's the insic;l.este>ry

A ~IERICAr\ WO~IEN have long fol
lowed in the chic footsteps of

European women in their choice of
perfumes, fashions and a host of
feminine accessories-but can this
association be broadened to provide
a sales face-lift for the oldest pack
aged soap brand on the market?
That it can is something on which

Colgate-Palmolive is about to wager
a $3.5 million ad campaign, with a
very sizable slice-43%, or $1.5 mil
lion-earmarked for network and
spot TV.

It's also a wager on which C-P
has made a sizeable side bet, pick
ing up the tab for one of the most
expensive and extensive European
location-filming junkets of this, or
any other, TV season.

Here's the background:
Palmolive Soap has been on the

U. S. market since 1898, but by last
summer Palmolive was being by
passed by the modern world. Al
though it still retained 7-8%share
of the toilet-soap market in this
country, newer, slickly-packaged,
highly-promoted brands (such as
Dial) were elbowing it aside, and
growing at a faster rate. Palmolive

Power lines spin web at the Eiffel Tower

L

I:·~¡was being jostled about fo super- I J~1
market price wars, and=-Ifke a , \\
dowager who has seen better daysi '.,.m1
-was gently sliding backwards by ,.
merely standing still. .... . . .. • 1! ta
A whole new image for Palmolive : d~

was needed, and needed quickly. ! ;pr
Research showed Colgate-Palm- íl'¡

olive, and agency Ted Bates, that 11 1P~
Palmolive might be languishing In , :fil
the U. S., but it was as hot. as ever Bl
in Europe. There, Palmolive has· .~li
long had a share-of-market on tlre ; tit
order of 30-40%. Generations of t
European beauties have lathered · hi
their faces with Palmolive, and 'IO
swear by ít,
Thus, an idea was born. as th(Cl1• ti!

campaign premise for a revitalized, ~Yt
re-formulated, re-packaged "new .ul

Continental Palmolive": an
\Vhy not use attractive Etlt'opea1J i~

women, in their natural habitat, .a.~· •m1

an example to American women of ·10
what Palmolive can do to help a ili
woman look younger? 'Vhy not al
shoot new commercials in Europe? 1C~

The idea sounded fine to C-P av
executives such as Elwood
"\Voody" Gair, one of the man.agers 1,at1
of C-P's general household prod- ' ~o

ár
Moore, Gui.r, Tinney inspect Romtu: locale J lo
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Princess Borghe,<e ita.~ "l'ery nice, very regular" i!' opinion of Colgllle 11r(men such. üs
loe Tinn<'Y (Lejt), Mutli1tl mude"in·Neu-Vork storybourd» closely, pro1·í'rl .</:llick .5ttlfL)'
U1111-throo.gliOil loratiou i11Rome went smoothlv; th1111k\{O curejul in-adrance planning

unusual trip. ant Qc¡').1;Ú ,get the; id:e~
that there's going W be le,SJ8' '\~róxk
<Net there for thos.e.su¡1e;r'Yi~ín,gth~
pYOdnt'tÍOIJ;, there's a fot :rnore. {~
fact, there isñ"t even the relief af
going home alrr.ighl. '~utt talk shr~;p
all day long,, .arrd, Jx?t1f the 11:tiJgl'ii" 1ani\l
I . 'I . .·.. ·. ' L ... ' ,]'.. ,,t. 1:en 1Lroot ¡agarn tae ne*'t' (}~~;,·
Does the physical díxst~,0:¥'~ E:tr"'

tope Oreat:e prob.leJ..us £xxr ·the IJ.fj,,
pro:dticet r TinJte]! admifs1 i.t d.oes,
but puts it fhís W<ly,,
"The c1~©,V$i!i-Ve W.!rt'k:et'!~~dd;rut:til're

real 6lm artisans,,,1fl..ndw,;ex:e el>;.
t)pera:tíve. The problems; ,eillei'g:e .'ill
El1topeªJl fürning, on th:iu,gs Hk'e, '
small char>.ges ~íñthe set ..t~p DÍ ,sfafits
.......;changeswhid1. \.Y~)uldbe tro 11ro.b
lem for a. ctosstOvVí:l'pfa:>t)r~ cªU. fa::!
New York,, but \Vhi·ch ai;,e a b:ig d~~tl
complete_ wi.th. trausatlan t~c phone Ill b!m
commume~1t1on \vb.en you se three º"''
thousand miles frolh the hon:le .of-
fice. In our case, eve1·ythin:g \.Yent,s?

1

.,

smoothly I was surprised. y\l'e divhi'f it\
even have temperanrenr problenrs 1 :ID l
with ütír Europe.an mndels,, one of ',~
whom was a Prirt<::ess. The trick ,_\m
was, as I said, simple-phin h1 .ad- :trai
vanee." 'l!ld

Tinney' s views ~litestronglf sec.
anded by Fihnex president Robert
Betgnu1n1 who .told SPONSOR:

"There. can be many pitfalls to:
shooting in EtJrope-. local film and
police regul~1bions,dea.r~tnees, light ...
ing problems, and so <ro...This re
quires someone to he there, in ad
vance, to press fhe right buttons ..
Otherwise, a prodt1etion grm.1p or
~1geney wo11ld be .foolísb .to..t~}'..to
walk right in and start shooting the
next day.

C(lrefui uttentiou ro wp/Je;Cs.nwfs.@w (l~ft,
b elo ui) .l1e>lp e.cl .lie,.ig:l~t.eLf.i..flié:.éoli n g¡ 6 f
"gJan.1or'' .(ff ltútflll:e,w1 b.1mwyi¡ mnll'f-'t!tr..c·
villn p ro 1;i•f'le(l1t1YOtd1.•11,for.t'll ne,·.burkgr» un 1l
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ADVERTISERS

TV sendoH for Tab
In biggest market

SLICK l\'EW COPY and .music wíll.
mark the TV debut of Tab,

Coca-Cola's low-calorie drink in
New York, as the soft drink giant
set its sights on number-three place
among all soft drinks in spot TV.

(Three guesses are hardly needed
to name numbers one and two,
which means that Tab bottlers may
be pouring it on at a $5 million
gross rate annually in TV spot, ac
cording to Sroxson estimates.)

Entry in the nation's largest
market with a seven figure media
budget for the New York franchise
alone (J. Peter Jaffé, president of
Coca-Cola Bottling Co. of New
York, wouldn't say how many mil
lions) means that Tab now has
covered 90% of the national course
in the many-brand race to capture
a growing diet drink market. An
other 90% in the Tab numerology:
Blitz introduction of the new label
in a little less than 10 months has
utilized up to 90% of the intro
ductory ad money for TV (Sroxsoa
January 27).

Thomas C. Law. president of the
Fanta Bevernge Division of Coca-

Cola, prodocel' of Tab, said that in
some markets low-calorie drinks
were taking a fifth of all soft drínk
sales. The label's entry foto national
advertisüi.g begins next nJiCJnth in
magaziries w.ith <.'olorpi:i.ges to t11P.
throughout the year in eíghf gen
eral-interest and women's maga
zines. This is on top of heavy loca.I
advertising, which. in addition to
its strong TV commitment, uses
radio, newspaper, and outdoor sup
port. TV is targeted at a minimum
150 rating points a week in every
market, he said.

At a trade preview, Stuart \Vat
son, president of Fanta's advertís
ing agency, ~lcCann-Marschalk,
screened new color-TV minutes
and 20's that use candlelight, stem
med glasses, and champagne cool
ers for opulent appeal in the Tab
flavor storv. Backed bv an Eliza
bethan nn,1sical track that also is
heard in radio copy, the new
graphics grew out of hundreds of
experimental shots the past three
months, \\7atson said.

Describing the progress of Tab's
copy philosophy from its beginning

la;$l ~re;~r, \¥''ª-:tson S:a:~a te~£::s¡
co ..1.1Si:n1e.d tlta't l:l.······se•'l.s: srrFc·::····· ··.•··· ·····::··: . .f),JiL a Jl;
o.t de.ixral ;i;~Quldt'.i•i:!t Uite
wat~lie·r. ~t .ftl;'~t.,, l+a . .
tl· ..1.··o·.·.·.n..•.•··~...··.;·l·1.. t·..·:tl1.··.ism•·.a:·r·.··.·.k····e...t .'!;''\•.•{ª·.··· 1··1···t..·e···il.···.•• .· '~.•··.·.·...'fft.1.rJ111..• ,.. .. , l' º"d.r. ,., Y:J.:t' '" Icigarette :i.n ..rq:tu . iomn.. ..u;tt . :i:1í i

b···. e.··•.···c·······.·.·.·ª··.·.·....•..m··.··· ..·····.e·.·..·..···••..·•·.·...•.·.·ª.·.· •.•..p.··.•·.··.P···..··a·.·.·.r....•..·e·.••.·•.I.•·..1..··••..t··.•·..••·..·t..•....••l .. 1· .. ·•·•· .. ·.e··.. ··.·•·.·.·•··. ····;·I·.··.··.º••.··· •.•"..·..·.··vi·······.·.-•.. ·..·.·aa···.····.·.. ·.·.·.·.··l······º··.·.·.· ·..x..,·.·.·.1·.·.·.·, ..•.e.·..·.···..~..
1•
,..·¡·..cro~~id was mo.r.e thm1 ••fat l~dies., ~'

and health addkts/ It tUru.eil .out: 1¡r1
to be ~lmosf .a.u~,b~dy.:~»·~.m~1'~€t"'r,ro
ers d~~ided, ":tb'ec ]!7tt.bli'Q '}~1a~t~·dª·1
bottle:d \~Tirrston." Tab p¡¡¡~rrsu.rn~r~·
"are u.at •wnrríers bul C~S'ualclietel"s;
\Vho want to hailk a Í'ew cralo1:ífi~
so they can have a piece o£ :cake:"'
So t.he diet l!lohit \.wa.s: r:d'l:t:1~<!i ta a;, ,11

sitnple·. "oiie-eálot:ie". ªD:fiJilil.íleemeJ.lt,tJ
with the .·r~st 'GOJ~1 . tlb\

..,] • ••·}'· .·.· 0 .··•Itaste, ann a tfe:-1'1}. 'Ill~ fClf1i l..4~~!\:~¡1
Cola to capitalíze on "re'aSS:UI'~rt~aj!I
and authority" in the Coke name@;, 1

Jaffé, desc.ribíng T'ab?s :entr~rinta; i'

its . biggest market )'et-exteüdwg; '11

upstate frorn New York Ci~y? :l:ii!e~i1
New Jersev and CmJ.neotxettl lo' t
serve a 19 -;trillion populafÍ0.)1:-'~l}'Í.::~1'

l~is c~mpan y. is. aiming for ~2 't~:ttOi:
hon nnprcss1ons a ·week on : TJ¡¡

York's five TV síatlens, 1s.ciheduied M
f 30·0 . . . . ("' . • . 11or . . . rattng points.. aaturatmn
radiO will cont.e ir1 the p.ast-intl"Q.-~
dtrctiou stage. F1tU•p,ctg~búrst£ '\~11!1
hit 54 ne\trsi)apers 'fhi~ \};reek a;ti:~'
follow up with 1.5QO-line flight~,

Stm1marizing the :díet trein:d i:t:i;:
their market, the soft :drink ~~...ii
compared it with the frozen~]
and -s1:i1all-cariüar ket i:ev.©Juti~o'S,\111
and fol' .Tab, Jaffa~.predicted ~,~~m;e;
gi<Yntfireworks ÜI the tn~1tket •·

Tl1()1!W.~ Laiµ, Jr. folml5'e), pre-iiden;~'O¡;
Coke's. Fauta. diuisioti, s.akl at: Ta.li.''s
N £'1.() York cfolwt t.ltat ,bp;u.ler N?Pt b11t.l~;,Prod
g1•ts are ¡xuui11g 1tl1e t1.e·u1label. Fii tl:í·. }Pit

'' fop tbtr;e. s.ofl~<lrirlk TV ail1,.'er1i:S:ers!.cle11
Shown u'iíli 11ew '1'11b "padMges" :· Pn.-1
Stuim. W'rzt.~<rt1 ( bl; pre.~id!!t.11 o

1 ÜH111-M11rsclmlh·, ieho lm7d~ilíe• ,
.. . , - .-.,·-'···" ,_ ..

size, .mnl J. f!eter ](.1ff~1 pt:e$..i<Je.11:~
Coc11-€oln ~fotr·li:~rgCo. oJ 'Nei'Jf
1rhicli is seWt1'g•Tit.Ii fo· eíght-,Pa.<£ks}



lli rrm!a!l'et· :\?~'&l'ffü·· •· n·ili~··11~e~sif .',, ,·ci.'11r·~:on~· <?:!d'<l~
..•;I!L .XI,¥:i, ~ ..¥~.t~ ..t-TJixm.1JMtS J
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P.HO·T·D REP·O.RT ON
AWA.RD W''l.N'NER·S:

JIJ;od:ü~t- lfalhnal:k P;a.tfy
Ad¥e.x:iise.r:- llalh1J'ild~:C1ªrds~Ag~n~y -

& ~~ld~"ng, Chicago; :Pfü
d!liét'.imn £tt,____.:.Tcnu ~r~l:rd'.Jli:u~bn.:rrk;,

~
~.·r sr.rt:

~J:;<:!:!\lu.Q'.t;----:lr~~ ~"c~~,r;f¡(s'~f'..···.·líli@lí~
~,Nfttlf~t:Tltrnm
~;n¡____.:.\'~':í}:GJ1l1£!i fJtUJ

:~J::pdu~'t___'.fu~gi;;"p;y~~tlis:er~J·Q$.¡s.~hltt.z
'.Brt~w.fng; ~geiwy'---LooBür.iiiélt: e.o,,,,
!Jhli<'l~~O)

Rtqdtt'clt-Chfft<i'm :r;,tguítl De't'erg.,ent; A.d
vertis1et~"nnoxo;~CD.,; Ageu~~Foote,
e.01te ~ ~t;o,d\Ú.c.tion,eQ.-Film-

Lo~ :Ang&le!S .. .
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ADVERTISERS

AWARD WINNERS continued

Product-dog food; Advertiser-Ralston
Purina Co.: Agency-Gardner Ad-, ertix
íng, St. Louis; Production co.-\\"ilding
Pictures, Chicago

II·I
1i:
I "Commitment" was the keynote ad·

vice by un adman to the New York
chapter of American \Vo.men in Ha·
dio & Television on a day tradition·
ally set aside for pursuits other
than business, Saturday, Feh. 29.

The keynoter, Paul Foley, vice
chairman of McCann·Erickson,
said that in view of the "cult of
liruinlessness" and youthful race in·
to matrimony that "employers find
it difficult to make anything hut a
fleeting and lukewarm commit·
meut" to women.

On the rostrum with Foley were
three other speakers who exumiued
for A\VHT aspects of "My world
and me," topic for the day's explor
atious presentPd in cooperation
with the organization's national
Educational Foundation seminat
program. The session was held at

30

Product-Laura Scudder's Corn Chips;
Advertiser - Laura Scudder; Agency-
Doyle DJne Bernbach, L<Js Angeles.; Pro•
ductinu co.-N. Lee Laey, L. A.

Adman complains lo airwomen
about flighty distatters

Vice Chairman Paul Foley .of ~.le.
Cann-Erickson, who snys, ''Some of
my best friends are wonreu," faces
associates at last week's session of the
New York chapter, American Women
in Radio & Television. Friends on
hand (l. to r.): Margaret Mary Kear·
ney, educational director of \VCAU,
Philadelphia, and national president
of A\VRT; Hazel Bishop, former cos·
metician who is now a stockbroker;
Thea Zavín of Broadcast Music, Inc.,
chairman of A\\'RT's Educational
Foundation, and Florence Monroe of
WNYE, New York, president of the
local AWRT chapter

).Ic.:Cnnn-Erickson's .:\ew York nl
fice.

".My obligation to the corporn
tion is in direct proportion to th(?
obligation to myself," observed
Marion Stephenson, vice president
of NBC Radío, one of the rnon;üng
speakers whose subject was, "\\7hat
Am I \Vorking For?"
"Do I have a talent that is need·

ed by my comparry? Do I hnvc the
determination and willpmve.r fo do
my best each day? Do I want to
work hard and he compethh'e? Do
l want to give all it takes t<>have
a successful career? Unfortunately,
thcrr- arc many in. today's "''orlcl
who do trot ask these questions as
there is little thought of the oblí
gation to one's self."

"Drive," '.Míss Stephenson con·
siders to he> the basic ingJ"cdf<?ül
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Product-e-savings accounts; Ad,\,erti.seF--'K!
First Philadelphia Bank; Ag~ncy.__N.~\1\ w
Aye~·~Son;. Pl;1i.h1delphin;,~r~~~~.~~©•n¢&.i Cl
-Har.old\\ onclselP.ro.d.,.NeW''\.ork
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nil
that urges rmd prods. tis t.o d<> ttto'r'' I st<
than the average.

In emphasizin~ that drive, .tfl he irn
effectíve in busines.s, mus.l be á: •11
working relatio.n.shi.P between th~ ilii
Individual and the compah)\ her it'
ideas coincided with those. of il1;.. p~
Mac.Eldin Trawick, industrial. ps~~ su
chologist with Standard Oil of New. fo¡

Jersey. . •• •· . ·· ·.··.. .·..· · ,;!Appra1sa.l of J,Detfoi:.mance, he· a
said, i:nuS:the standardtzed. ·ín ff>rder· n
to he. objecti\'e, 11;nerootional1 1Lü·
ptejudi.ced and JU·st.

On the suhj'ect o£ •.•\*VI.rat.a'ho:u:t ~u
my money?," ·~:I.lssBfab.op re;cwm,. m
mended the pro.sl~ecti!Ve .. to
to have••ª .6·rn<mth supt)¡}~of wof:í~~r Cc
in the bank µncl. adequfl:te• he;aitlii. ffi(

insurance ns ~Y.ell as other 1n¥es'~'".ho
. Bament pr,ograms ..

Faley, .who i~;terl?u;ted the .ke'}t'- I ~o
noter role as AGENT lH'fJJi¿,Qct11• 0

teztr," thre\v ont sevetal cha.Heug~s .1

to lady broadcasters. He 1:.ewinrted du
them of política.I «minority" ,status; of
be.cause of fail11retovote,~m~l ~:tx.dt·· .·wa
ed a nntfona:l p(),J} tb:J·t; fotUt~l,~:ff~&·;·Jar
who would vote ftJ1'1a ..~ve1l"qtn~li:~edI sur
Catholic candfdate for :Prnsi1.denti·I up
77o/9 for a Je~'~'•but onl~ 55:%.··Eür .a;;~i¡
woma11. Anti·'\iVoróatl ptiéj~1dt~~'thf
showed up st1·orrg~r a;rrmnrg~.om~P J}I~
than men in the ·pc~lJ,he ~rddxiL poi

I11 emph1ym:wnt, .Fole~conced~.
that' prejndice 1exísts 111 mimy :areítS'
of employment,. "hut it is etf~~a,ll'¥rS!
true that 'Nome11 arc n<~t.nviubni .
themselves of their ;~rea:tes•t .oi1·por· L~i
tunitles where prejudice is at ¡¡· B15

minimum anel rcw<tJ"ds .are at thei ~or
ntrtximürn-. ü1 the skjlle~l ¡).J'.!)E~s"' mg
si<ínS·." du¡

SPoN·~Otf''A\a,

111



Ot>~t~ ~J\1,~ ~ler
11:sip:wñ SIC)llm'l1!<:mcn:i~~í:'i::r 'b:u;t
~t ~n1~ria, ~x1tll~1tÍÚ1:rmi t!1~ri;r:t;e1 ·{~~
S:ám·tlir'i :·~hitafi ·r~'.kSc sHam:rdd,,. ' ,• . ·~ .•...• ' ··" • .• . . • • ' ''

:i~t l:•~l»~"'rrtiftcrm~..·hí;t¡j;m~s; ·f11 .the
::t:t;t~tll~'J~rgrs;t,úd~, TJ~ei~~I~tti~~·
~<J<lr~§:1..:\'#~~~t~,f~<i;t'~'f~d:trJiI}jl:n~~t~r
i~CJJ'.•Si msl; :l'~.¡J?:f~!ro'.b:~ri,1)' '.(í"Jl'~~~}[í¡~·
,C;l,t}2m'e:h.mme:s~,romd 'll.\!ll~ fCJr '!li:rmnts ...
ri'Hm~éxfít :th~ ~e:tm\~nf:th~: :In :tb:Cil

,.1 ;~~~t~] :m~t~e~;~ur,S2 hei f~,
~II¡:~f¡t~¡ :tfil~ tll;~:NhU:til1V"
~ ··..Et~4Mrl!;~'I;~.'tbi,11~. ·t;bij, (t~J~.t'~
1:11 :i:m~m~¡'fu¡g~rma:t:Tu~.m~ ~~l})r'~~~.
111 '(l'mJ;u"Cbm~r..e B'r~.~bie 1Q¡ll.]?;c:u:fx.1n1tti~~

~b'~[j im~~~J!l~t ~k1etie~s ~J:'e,tHt'tei·
· .'·~J.~s•$1~l1;~~1~ fh~fi,.~,·th!it,d1(1)£ :the.,,¡;~;~~'... . .. .rib~:·re!l~rit

r';h~J:.f¡<tb~~ ~~J:f~~t.
xf)l)mr.:flili<'l.m.m~· himt1:í'~.$! 1ªJS

~ípmusFr ·iB th~,wdID" ficlr tlm! H~~rx
1~xrtl.Ltt~ mi:iiike.t ·\~íllh~:r~~ar~€d

~~tI,~f'Í,..'if ·©i~r:·61l'Ji(l":a\bl,'T~ rs.ffít41d: '.•.... ,,,,,,,....! ,;<~. ~ 1!?,:E!'t.,Y:.e.•.•.....• K::l' , , · ·1;"' · •• •• ;eJ..,,,
·~. 'i.i 1trs:e:h l;át~.·•,arri'át:m •.".· . .... ·g¡ ,d,~t;1Jiri1~.J.·«·[k ,, " ,, . •.. ' ,,,.'~'·... •.•.. ··'? ~ • " "'"·' •....

,:' in l'll?l~~'t~t~tt'al:lmiiJ!1sh~t:\~i.f*'(;1:l:lil
I, . '<£· •iJ'I' . it.. . · ...:'l ]' ..l• "t;t>: lililU~-·~.&1:~1s'tl:r:IU'}'f' S.:I:tlWi~t:k.

[ [ '.º.·,·····.~.,·.·..~.'. ·.··B··:¡¡·;·:n.'..:.••·.··'l:i···¡e·'·.~.•.•..18~.· ...'.·.~.i.·.~~ñ···,nc.ª.;:..~.·~~.•.•.;.·•.~.·;\. :s····l).Ja. ·.t.··.ª....,tt, · ., 1;;.~rxa; .Ku_t.. . t!'l!~!: .,li:II:~me
~ 1 ,lmm,~i ,«<.imi!n~ ~lrl1'S:lz'l~rr.®.fli"·B,u~eb
•
1 ·~~~~~~,-~i8~J?id.~rcír~;?1;~¡,i:Ü . ,... , ,
· ·t"'· ,,,.,.,~""~"'"""'hnr• ,,,.,..t'i,,,,.,. se.ra. · • ''°", ~: ,,,, ,J,hl. ltl."-'J:ír•u"''''''ll .."" , """'· . J!J,.,, ,.,.u;ID."'i

"¡ mm~ll)>, .
'f;'!>Cii'L· '::twI' /l'flí''ffe·r- if'io'~ , " ....J. , , , . .. . ,
J!Ut»t· ··.ls¥ •'(' J'l.L\. """7•.B: !ií.bl!lu;f ~;!'\\!); «@'t1Jtt~

<at«ite±:efli ·h:r~l!üJ'1~·u\~•:a·xrcl íSJ~i~mhID:r

'H ,~£ lR~~:~:~;~,~~~~~~-~~~!~!=~~1fflme,, fLJi.lll !§'~. ~l!,,J~s ;1,~m
El'1l:m'i:1~11!«¥lJn;~i;u@l.' l1Ye~r~'®rh~1m~, ,~1Y©i:Ji;;;.,~~,,..,,,.,,J.MJ!··""ill'"'''·~,,,,.,,.,,,···'·"·"' '""" ..•~ ''·"·

: II, .... ···.·... ,,,,, . . .. . . 't'i, ,""'','!> .• ..·~i.,.. . . ..j . ,~ ..~ . ·~'!1mlJ?~J~'11J"' c+'Ml'l'~lJ1kf::!; l~I;J~~·~~ t..r;i:~t
l:~ti.lfltílll\:('ill:lil~ fi;rm:i]::í~g 'fu-a"V~ taíB' a'
·Í':I~~t:©.en;~;,f$e;1rxl h~~rdrink.er.s,

tl'Ié1 t1ieu;er~l roi1Dr:~.g,t,;1·~.ttl':t'mhr:é tliá'.fi

OI: ~~ ..tl~':¡~~~:~:~,~~!~!!1~~~!~.r.':~£l.- ..Jf,..~g,,s~e ·"'l'dl~....., .~,~..Jfl.~,,~·

~.

wbtQh 1ncrd.t!. b<Jo\Y last
hx 'Yc;};rk.

~~1~))ali '~o.itr;tlgrhn'l :c<-x;pt1.iriil@
ló:.1'.TQJ% '.ljf' tb':ct'h~Ii~t1t~1~~l'r:~itft~ti:hus,.:.
ine!i.R.: lífa.>:tftJ:ll .E,.'d~l1,~~t:~.$:itlttl1t..
11T', , •] D:•1,¡ . . , ,\·} •t"· ""'t T ,, ,....,,i · '"n.<lZ'¬ "" :n,ls 1r~:p.•, Sa1:(l, . :i:~:i,,, ·.L#l'•"("'J)J•

ffafr Si:n'ay nln~n:d;y'has 10%
.pf tl-rrc: 11'la1"1',t¡i\i;'· ·ru í£.e,tí'q:u 1l8 Ncr''',~f:,._, __"''·'"'·-"~ ..i~.0•:w.•·';JSh~:¿~,iJ:.· .~'. '·· _..·~'.···-~,; .. · - '

~i'Í)Tk ~~í.~l'í~t:hde º:£ l~a
m inn'.te ti,(í1:~ffli:{):j~~lsp.é'\'' 'tiiJ:J
fa:mr TV 'statfours: ifl 1.uiing us:e:d~
al-Güg¡, '\l.,V,ith nragtnifoB a:rr(Í..ll~Ws
'[!<'fj¡)eif. S..1J>fr1C.e~

Tn~~thet;, "ih:e H:at:.el:Bish~}pcc>m
IJ><tn.í~s:sp·t;i·tl.~l!n: <J,,*"~:es;s:ó,f '.$I mil
lir'm, gross i@:S't~m~te·d bnlí'1:tgs.,
fürJ'>Hgh n~rn.ie.'1&: Cbailes. Subsic:l
htti;és hesi.de Lanolin Plus :are S:t~te
Fha1:m~al, L:fllt IJ.adm, antl Ange~
liq u~, EAen~,.'Í:Ol'm~t préiid:e\ot o:f
La'oolin PhJ·~:a:t'I,d fmrttiler Qf
amiu Cor¡J:. cf Arn,;er~e,¡;¡,wht.ch was
s:nld ·ro Hex:aUin U/54..,,has. 11rQt:g:an:
;i;'~~~lHa~I Hl:shüp manag~m.erat
an;£l ·

Lorillard's "'33 ;sales
a record $'.516..1. mn.
P~L:oríllard third largest dga
H·tt..e cf>ID'P,aüy !fo the Un~tc·d5l;U.es
Jl11:d Cjp~ !l1 €he bcí,gg1~~ts¡>:t~nders 1n
'hrü<tdcz1st ~1~1~,c·1vtiiirrg.,ft~p;pcd '<'.tll
preV,rnu:s re.:ctJrds last 'ye<itrfor rfoJktr
1arrd trnít ¥'.blt1me~ filter d'gare.·tte
s·J.l0<t..~·rD'.é>rts·ues, ¡lJtd fntt!igrn 'f<'¡."'-, r&.,~-)-..·~- .~.'•¡f.-,,·''-~"·',,,. "·""$ ··· .. -' ~>: _" .' ''''" ,·. ·-· ·.,.·. •.', ,. \.,,·, .¡:- ,T;x• '··' <f·1 ~

~iYt\!" <1;.t:1J~>rdingto its annual·~ ·.-. - -

report.
Ncew sales in 1..963 ,wer.e$516,144,~

él4,, a ne,w high fot the tbh:;d CQfi.,,
s.ec:ütive ycílt~ Net eüroings Wére up
4/8'% tó $27JU8.,45.7 ($4.14 per com-
111m1on 6,575,548: shares outstm:id
íng ) ..
Lp!fjll;¡nl president '.Morgan J.

Gt:am.er ~~l'llo'.noted that the com
-pan,~ r~g},gt.ernd si.gnifi.eafit sales
gains in ll:ttledgars áiltl .chewing
tobacco, Wbíle stl}oking tabac
cos ·"fated h:etter tfran the· industry

L .} ""as ;:t \V;t1p.e~
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AGENCIES

Nautical theme
tor cigarette sell
'Camel Time' commercials on TV ignore health issue,

offer adventure line, reward for masculine derring•do

A s CIGARETTESjuggle commercial
themes and broadcast times in

the wake of the federal report on
smoking and health (SPONSOR,J anu
urv 13), Camel has been riding the
TV waves with a pre-scare theme
produced by \\'illiam Esty.

Produced before the report and
introduced the' same week the
Waslnngtorr story broke, a series of
nautical commercials for Camel
premiered the middle of [auuary on
McHale's Navy (ABC-TV Tuesday,
8:30-9 p.m. EST) and continues this
month on the air.

The current minutes have Cam
el's characteristically restrained TV
pacing. No mention of brand name
occurs (see copy) until well into
the narrative, after the "mission" is
accomplished, rewarded hy "Camel
Time" relaxation.

Here are frames from two of the
60 second Camel adventures, as pro-

duced by this team for Esty:
Crcaiice director on Camels: Wíl

liam Strosahl, executive vice presi
dent of H. J. Reynolds' advertising
agency,

\Vriter: Stanley Merritt,
Agency prod tzcer: Charles J ilnicki,
Agency production head: [oseph

S. Forest, Esty vice president,
Contract producer, FFF Produc

tions (Fred Press burger).

CABIN CRUISER
( ~IUSIC: PEHILOUS ~IOOD)

ANNR.: You're running ... just
ahead of the storm. The wind is ...
up. The sea is building. There's
quiet harbor waiting ... but you've
got to pass. the jetty first. Close call
but you're here ... You've made it.
It's Camel time . . . right now.
i Came! time chi//les) SJN'GE]:{S:Cam
el Time. (Chimes) It's Camel time,

Camel Tin~~ ... ··I.·t.'s.pleu··~su····.r..e t..i.•..u.a1e.•··. I .
for you ..Ati.NR.; Camel Tim.e when 4
nothing less thnn él. Ca1))el , . wJU
do. Gamers g.ot cleanroíJt ... taste, >.
hontc>:Stenjoym¢nl, ea:"Sygoing mild- ~··~.
ness, The best toba:Clco.Tnake.s ±.he· t~
best smoke. SINGERS:Gair.rel help:Sc :~

thing.·s··.hr.igl.1...t·e...n..1. t·p···.··.···.·.·.·..... ••.;. ··.···.·e....•...v...•.•.er·.·.··y·•·.····.·..t.•.i.1·))·e· ' .•./.you like one up. Eight I)OW J11t1keit ·•
"Camel Time" (Chi"nte-9) Have a ·
Camel ¢igarette. (Chi:n1es /

'~ro
Dill1

( ·i\LUSlC TO ESTA:5LISH ~(ODD
OF TENSION \\!HILE FLYnsr:c IKtttc
THROUGH HURRICANE'

HU.R.RICAN..E HUN.TER

Brm1
1~1istANNR.: This is a hurricane é!.t1d

you're ... flying smack into angi:y
black clouds .... Pl1Shed at you by ;¡~res1

a . , ...wind that knows no speed lím- ·
it. You're flying for the VV.eather
Bureau's ... Research Flight F.;;¡cíl
íty. Suddenly ... yott're throngh
the clouds into the clear. You can
ease up. Ifs Camel Time ... right
now. (Camel timecltitnes) Sil'\GERs;
Camel Time (Chi1nes) It's Camel
time, Camel time .... ft's ple<\sHi'e
time for you. ANNR.: Camel Tifne.
When nothing less than a C<t!JH>l
will do. Camel's got clearr-eut taste,
honest enjoymei1t . , •. .emsygoíng;
mildness. The best tobacco makes
the best smoke. SINGERS: Carne I
helps things brighten rrp .. , every
time ... you light one u11, Right
now make it Camel Time,
(Chimes) Have a Camel cigatette.
(Chimes) •

!tine

ID'el
Dou
F.K

CABIN CRUISER Jam
~Ill[

}'011'n, r111111i11g •••
just altetu! of the storm.

The uitul is ..• up.
Th e s1>r1is lsuildin«.

There's quiet harbor
iouitiug ... but ~·011'i:e
got to pass tlu- je(iy.

HURRICANE HUNTER

~ •:··

This is a hurricuue ... ant! ~·011're f/.ri11g
,,11111ck into 1111f(r.v blacle

dom/ s.

..• [lllSlied !fl '):011
bv 11 «uul tlmt A·1w1t·:;

110speed /i111h.

.Close call
but ,-<m'rehere

• . . fo.ii' te maifo it;
lt's .Cw11e} 'fl11í:e• ..••

Silt

''"
SmJ<le11(y.,, you're
through the clo.uds

into the clear.

)~011can eus.e up.
Us Cam.el Ti111 e,...

riglH 11.aw.
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phoned ques'l:i'on'!I wi.th. wit am'i .de:xteri'fy. Thi.si
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· Hé.lem .B'evf){Íy) ](fads e'1'~
tt:aivel~hisrory, 11..ctfon. fa.sh

•·~"'""""""'hlgl;I.et s.p.:enillog; }1i~her



AGENCIES

M-E chairman Foote
directs Chicago office
In the Interpublic Group of Com
panies, Emerson Foote, chairman
of ~IcCann-Erickson, has assumed
direct responsibility for that agen
cy's Chicago office following the
resignation of Draper Daniels.
Foote will announce shortly the ap
pointment of a manager for the
office.

Meantime, Wade Chapman, for
merly a vice president and account
supervisor of McCann-Erickson,
Chicago, has been elected a senior
vice president and member of its
board of management, with Currie
L. Brewer and Ray Markman nam
ed vice presidents for the office.
Also appointed l\kCann-Erick~

son vice presidents are Thomas S.
Clarke, Jeanne L. Cronin, and Hob
ert S. Hendrickson, all of the agen-

---

:¡ "'-.···., .'
\\~

DELIVERED BY WREX-TV ~1ee(l3

• New Chrysler assembly plant
- 6000 new jobs in 1964

• New $8 million hospital.

• New Gates Rubber Plant,

Freeport, Ill. - 500 new jobs.

TH.E .MARKET
---·----~-- ---- -- ------------

• 58th in U. S. in E.B.I. per capita
• 78th in U. S. in E.B.I. per household
• $1,480,547,000market

•wREX·TV CQVERAGE Remarkable
ROCKFORD, ILL.

W··.R-EX--T-V fl__·~·~.··-~..--•• ® ll·
• 54 of the top 57 shows
• Noon to 4 p.m. - 79% of audience
• 6:30 p.m. to 10:00 p..m. - 56% of audience.

*As veri_lied by A.R.8. Oct. 27 - Nov. J 9, J 963 oudlenee rneosurement d(]tQ ere éstimt>les llnly-sul¡jec:I to
defects 'end limitotions of source meteriol ond methods. Hence, they moy not be oeeurote of the true lludien~é.

JOE M. BAISCH. MEMBER WDAN WINR-WINR-TV
V. P. & GEN. MGR. GANNETT Danville, Ill. Binghamton, N.V.
R11prominted by H.R. WHEC - WHEC-TV WREX-TV

Television, Inc, GROUP Rochester, N. Y. Rockford, Ill.
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cf s large San Fr and.se.o :c1ffi:c.e.
On another 'Lnterpt~bHefront,._tl~~

raclfo.•TV department o£ the Ne~~~
Yotk 11ffíceof Erwin '\:V~s'~}f.~.pfJw,.
rauff & .Ryan has been reorganized::·
with vice president-creative dír:eci~
to1· EtJgeoe F. Taylor ..J:Jamed t:o'
supervis« the creatí¥e fo11~tio11s fil~
commercial produoñon, and
president-media director Samuel'~;.
Scott takípg charge of progr:aming~
network negotiations, and station
relations. In addition, Roger ]¡J,
Pierce, general manager o~ I
E\VR&R's St. Paul office, has been 11

elected a vice president.
Infoplan, public relations arm o£·:

Interpublic, has appointed Richar~,;
L. \Vilcox and 'William P. Corle;y
as vice presidents. Corley is rnan
ager of its Atlanta offic.e.

JWT elects. four execs
to higher pt>siti()ns

Devine Wilson

J. \Yalter Thompson has eJectecf
John F. Devine as secretary; Ed
ward B. \Vilson II as senior vice
president, and Paul E, J. Cethold
and Edward J. Malone as vice pres.-.
ídents, Devine, who joined J\VT's
legal department In 1946.-?.i-s ad
ministra tive vice presi;dent an~
genernJ counsel. \Vilsml, 1"íth 'fha
agenéj' since 1947, serving as :a \!ice ·
presideut since 1956.
Gerhold, appointed the agent;J;1s:

research director last Jan. I, jo:lne:~l
J\VT after serving Foot.e,,.Coi:).e ~
Belding as marketipg se.rvices d:í~
rector and vice chairman :c1f tl-m ..
plans hoard. l\lalone:1foinecl J'\:'T1
in 1960 as a merchandising ri~flí~. ,
sentative and, sin¢.e19~8,has b~etr(,
di.redol' pf .t.be:JJ'latketiI:tg~n1'erchan~•1

dising clepat.tment. ·

C & W's Walsh
Fred H. \>V<.üslh fot:roei· chairmar;r
of Cunnfo.ghnm & \Nalsh, New· Ym:1~:;~
died Feb. 21 at the iage of 7:9.
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TIM E/ buying & selling

MEDIA RESEARCH
Only with audience research can computers do an exact
job of matching campaigns with maximum impact me.dia

JOHN MESKIL 1·.p•• director of m edia
Trest, Weir & Bartel

IN MY OPL.'\IOK, the most important
breakthrough in media buying

ability and technique will come,
not in the area of computers and
computer application, but in the
area of media research.
This is not to imply that import-

36

ant strides in the use of computers
will not continuallv be made, but
the greatest need and the biggest
computer problems is more and
better audience research, profiling
the audience composition of indi
vidual media units. Only with this
data can the computer do an exact
job of matching campaigns with
maxímum impact media,

~ledia research has neme a long ut
way since the early Ha3D's '.When .fü1I
three stüdies laid .the g:f''°ú11d¡.;y(olrk.me1
for much which was to féllo~v..º i .rro
However, much still remains ta be , zat1
done in media research .in. order to
enable it to achieve its rigfatfol be·
11Incein the t1dvettisin.gptofes,si011. ~s

fo. many agencies, Ute media Te- . 'sea
sear-ch function falls ín the "grny · ~ro
area" between market research.,, li- ! rad
brary research, and media buying ..
If the media fuoctioü is.to '1J1'4keuse u~~

SPQ/:llSOR
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<.llº'ti;é 't'f>·m.~:f;etrt:i·rtI;;a pr~p~t:£r~p~lTQ~

m:Me: ~~~t\~~Íil :m~~.¿¡;,¡eto: piro:-·
cl"Cl~a ·111ri':l."'ÍID:ff' ,'' :1a;le'', ""11t ,·····'VI·,.-'-'. ;'''f.11, -·~. ·'-~~""'''.,,JJ\l B,, , .~.,.!;,!; ..• '€.~!U 'Wl .
~h.~,],~~,~y;t;jQ~lf.l~~b··.(;i:¡¡j~~!J!.'~~fl~,hl~
rll:eJ:~;r&[ma:1ta\6: ..~tt~o~:©o;~ i~~¡lji~ ~tilt
"'•iiii L.,.,. ¡~!F\•1·~'"'''1• . .,_, ·•t'},.1'"'·a '""""'.·''if.J:.:.,.~ ,.m;v~.,o~, ,J,,~.,, ,,.,_if,, ..•. -.IY ,¡¿) s·:1x~,~-.,·

~1~~11.'tr~~ ~:mól; ~a"s1 al·x~a1 'bJ~gnl~t í1.1 ,~~ ..~rtt~;F,'l?Jffe~-,
g.10itimm'§ b~cr~u~g :o:r: thr~ bJJ\si!lí.'·i:~..
~~th ;e¡U1©.SitifilimB 'fl:Jigt ~tlífl .f;\tl ll.11•

~~~~~~l!!l"'It: bit ;J!brS!ra:li:e'<.l. 6'± ;élo1m,.
p\1\IJ~11i.~,,~~t t~~~a;téh

.,,,.,.,:1 . 'T"i'i'fü'"""''
'QJ;:iiJ.¥.L_- ~:.L:f.!-jli~4?~~,

it· ii~:th~ .mformai~~n:tq.. ~'lll7E1J:lli:~d
·£}1~rfl.~d{¡,¡..r~~m~hB.I:' \lll'hi~lJ£h~

1ª1<i~ly~e~,,,1ani iJt1; tul'l11,,

hands b.;,1é,k the tn.<:;id.14~tesJ%1tabQr
ft11· furtlrt."r stud~. H is arp to fho
meclfa ms'C.ard1.;rn: te;> tackle p.roh
l:~1ils sud1 ,as n·twh arnl fre<Jtt'CtlCY
of c;rm1~'áigos1a.nd f'é'mtwc füém
from t.h~r~alrn ~ü!t~\<tnmatosit'.l;to·
:rG'tP.~~iti'<r,:s.

B.o. far L ha ve .hatm statfog many
qu"eS:Jfoios,~ hut l \.Vntücl :a'fsf'>11kc te>
m(lke S'thi'.i.e sú\@~~'!1':1:Íótrs SUpfÜy;..1
Íflg ~fl,~,\'~t1("TS.

i' s:trnngly ·urge fhe rollowimg
steps he taken in yilur .ofl!i.n o.rga'!Ji
,:;,¡íJ..~id:li wltile mv:aftlng Adverfü;ing:
H.Me,at:~h Fo:uti,dutiJJh · or N'átfou'.íal
As~c:¡cüt.tiPJJ of Brnadc~:ter~ Ol" 4.A's
or 1='-"B nt 1).AH 1a:_ss;Ls.tlittc~ '.Ít;i thií:s
area.

If ;}'OU ar~ -a,}tfiUUg1man Dr' 'WOrrll'l:D
hre~n,g·' into 'the busimes·s.:take a,.. i -" .-..- "<!'

§o.©tl l:O:P.~ ~t tbe media reSlearéh
'£ •. ' .• - ·1'•u1)'0.tlo)11 :i..nyp1rr Pn~;n1z~.ti~on. m
sun;i };'Olí will E1td 'fü~ü:it is ·under.:.
staffed and overwo:rl:::ed, 1f .nredia
work ü. your go.al, i'rnmediate o;p
l)Ortuu.ities' f.6r a:cl.:vanceme:nt (and
comensurafe ú;i,cttí:ases} Wi.11
k ·1.. l. ..µ.e g,t.~aterJfi t úS. :irea, tuan 111 any
othe'T part of the medía department.
Th-e ;shortage of qualiHed media re
semch personnel is :áh:earlf with us,
ánd it pí.orofaes to me~ease•.
if' y:uu rate alteady in :media re

s:ea1r,ch, h@;ye a g'l7~mt ,appurtun
tfy to; pm\Zida importIDit ne.W ·break
tb:i:oughs that can1 lead to;impr:á:vecl
metlJaº vuyfog; autl sd1~!iltnrg1 This
~~lill p_t(;)~i_de. céx:i~StiUg cJiéí!tS
W'itl1 :m1rnédiaté sal~sg~it1s1:ánd carr
play /~.t.1ÍJl1}J.Qrtant :role in rnanage
m~nf's,,Gondant quest for new bus1-
U€"S£ •.

U -yon haYe t1:e :tiés;p.Q.üsíb:ilitt ~£
t'JJ.ttiJJ-J;Jg tl1e :me_@1::l: depMtnteutJ üis
ü~'l[1UI'J'l'J;r-!t:bha:t lllan i:m\vtp staff

de:p~ttment vd.th ·qualifh~a
mgdia reseawh p;erno-nnelbecaüs_e
this ÍSí :€S5:Ellltt\tl to- fh.e effident use
d 'do .· ·.·rte •i.·1-0n·at á .•..z.a:tton. I¡J. • _rop.t .. xs n ) L.._g ..m .
n. 'íl<Bt 'tlt:Hbefo 'e long· there will.l"·re,. ~.. , .... ,,.. ? •.•.. x.. . . . . ·' , .. -
he. írop:tJttarl't' ind'Ustt}"' a:nnou:n:ce~
ments ..in media reseai::~h.Agencies
must do mfi1:e :in this áre.á-. rt is :e.s
sent.fal t:n ,eon~p.utari!lat:iooe
~ge'lt:ey w.auil¡gement ~h<Juld fn:

~i;$tt'll~t.tb:~i;r.m.etH.~depllt~<;Jnt b~
well st.gi:ff.:0uü1 the area mmedia i;e
s:ea1m'h:. I ~~.mTderh01Y rn:any man -
a~~1n'el:lt¡;:i:.©.ó¡ple, kn;(;!~~,;e;Xa'et]y 'W:hrat

'"l, ~'Tlr~'lV'filett11wn 'Slud~;o.£ :M'.agJ;l.
zfo:E! UupI:i~ati.m\' 'bs Po~~lfl ·!\{,. ll()p.~r~
2, :ril:t:A~~1~a;gµzlndsi'li:'.í11~~1l]:lt:i:íuShtdy''
b.¥ :Cur,1,1eJ:üts' Di:ül;o.is :J, ''~d1'~xti;&§1."Loo~§
,r,t &,atl\<r' by. A;F¢!ii.'fu!l)il M.. E:ilossley
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WHEN THE MUSIC STOPS.
ON WLOL, IT'S

TRONGARD

I

I

And if there are any lingering no

tions that all newscasts are alike,

ask any Twin Cities radio listener.

He'll tell you that the most exciting

news scoops are in Rod Trongard's

hip pocket-the exclusive stories he

digs out on his own for WLOL's big

circulation radio audience. When the

music stops on WLOL it's news ...

sports ... timely reports .

and
WlOls

AIR WATCH
IS THE TWIN CITIES'

ONLY TRAFFIC REPORT
BROADCAST FROM

THE AIR!

LARRY BENTSON, President
Wayne 'Red' Williams, V.ice-Pres. & Gen. Mgr.

Joe Floyd, Vice-Pre$.
Represented by AM RADIO SALES

-A l,~H•Iftl'STATION----
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media research is performed in
their agency, and where the re
search responsibility begins and
ends. This is not true with copy, art,
or media buying. If it is not clear as
to where the function is being per
formed and to what extent, it should
be made clear.

To be effective, media research
has to be a part of the media de
partment, reporting to the media
director. How many have a docu-

1 ment which clearly defines "What
\Ve Do in Media Research at
_____ ?" All agency manage
ment should insist on such a plan if
they are to provide proper service

' for their clients.
Finally, I would like to propose

a special organization composed of
advertising agency media research
specialists to he set up to facilitate
the exchange of data. This group
could, if properly handled, do a
great deal in recommending valid
media research, while eliminating
that which is meaningless. Agencies
have not taken a strong enough
position in the utilization of media
research, the demanding of better
media research, and the upgrading
of media research in the agency
hierocracy, If this organization of
agency researchers can agree on a
specific course of action for solving
major research questions, it crm do
much to open new avenues to pr-es-
ent and future advertising effective-•ness.

Stevens increases TV
markets to 31
J. P. Stevens & Company will use
spot TV in 31 markets for this fall's
clothes promotion adjacent to pro
football games. This is au increase
of 19 markets over last year.

Sam Huff, top linebacker, wH1
again promote the Stevens line.
Twenty-nine men's wear manufac
turers will use the commercials
which <ire costing $250,000 for time
and production,
The commercíals will nm through

the football season, from August to
December. in markets and on sta
tions carrying the NFL football
games, Two or three spots wUJ he
run on 0ach station prior to the
games.

Each TV commercial runs 60 sec
onds. The first 30 seconds are cle
voted to the manufacturer's cloth-

ing item, the next 20 s.econds to the :b1·
Stevens Consert Orlon - <rud - wool 1fo
fabric used in that g<trnet,. r1.1:tcl the dH1
last 10 seconds to loen} store cut-iñ Bin1

credits. 11.r
The different customers are per- 00111

mitted t.0 write their OWtl TV sales n
messages, The campnigu is spon- ~Uni
sored entirely by the fahric sup¡;i:liex. I

Simpson introdu~es
billing procedure
A fresh crack at the agency and r.ep:
hilling problem will be initiated
next month h1 the Northwest. 'The
plan, 'vas irrtroduccd. in Seattle by
Wíllíarn L. Simpson, head o£ a r.ep
firm by the same name. According
to Simpson the idea was endorsed
by radio and TV e:'\e.cuJi.Yes,man~
agers, and owners representing Cal
ifornia, Oregon ,and \Vashin:gton ...

Than procedure outlined is sim
ilar to that of the lat.e Brondc<lst
Clearing House operatiüg <nit of
New York and California, wlrich
folded late last vear, B.C.H corhrtt~d

HERB W.El.SS:,
short, li/s·t., s.H
"'"1'.e~ve.entered th¢ :ettl ol 't.hes~ aral
list ~tati~n t~P?'1}s.t~1gi;mequir~,~e~ie~
word £rom B:etb \'Veis:s<d the ~:r~,h¡
~liedfa.S'ale·s ~st:a:f-f. ''fie.p:rnse:n:ta~iletel
9f a truly' ll'mttecl nnmber 'of sé~ f~¢n
ed key stations has :prové·ll· 'itsé.U' enc¡
ofter cledcled. ,¡;tcl'~ªn.t..'.~l.ª.•·.é•S',·. tí<It O' :~p¡!:>.. ·· .. · ¡,·
to, the ·stati9ns hilt ~ls().:'ttr tlm !mpo
'Ctes ,;;1.nd .füe .a.Q\,.erdsers;' he ,..ha
lieves,, «Eaeh. market is: te.on~¡'llet'.ID.·.·r·º1

¡ DI
ietai

..::~·1 .~'::e ·~":tli•lliikn1
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t-w:ork lín\!'!,ci11'~~4;*t'~tbe ;eJ:td
~ttl'.oI1'.fln~1~a.tl:n~1~r:n~.f'l¡~,~l
.~~E ~~!'asb~~.~ b,~"t~Je
~m.~r:i~Jt:tJtl :utl11~~~rl'.l;~'

J: ;e¡~ 'JiJJlW~i ~o.~J.~fJJil<:::~:ft
n.o.t t'll.:ak~

'flle·'~~~ednllfe't©; b~ :Ecill~':t'éd';,',.;·;~~!~;~¡t~~~±:~i:l~~;~i
·~'r '114~t~'.@J.;:e~~t'.it'~tti~·~~Il.I,iJ:l

·:lJ~·a;~~º¥í¥qp :lf>13.,}~í¡;a~· '.tl~.ej5'.Jla:tl't:ü.J ...
I ~;·~lt.aIJv::e.r:J:.n~, lm

¡r.;~..·i·;·····1.'~.~.".,r.•.:.:...".•..~..·:'.'.'.•~.:.~..·.•~~.~.~.~.•~.~.:tj..:r..•.•,rl;;~llt.. Thi~ :fr:e.te:5 ·tln~ii'J.;~ennr
~J~~ftí.t;~~XJ;~ á.Il 'S:'t<I-
:ifi:JJJ;li m.d~t~~ ');~' ·fl\)·~·41~;~!J;e'f'é:J)ie[
~~$lr~~~~nfi~~~. t~. ;!tn1p·~1;,i.JirIJ1,~

''~...:ill Tb:~l;~·~1:1].~~ :~ra.:t·cm~~'d~~~~
'fbe ~~le:e.tgct.lrl'l m:rr'l:l~:e;t~~1Jtl.
¡f;¡a¡'fttxu~ .J;~;£~;fÍllisi~\Tm .Pr~dn;cre:
~b~ 'b~~::r~$;lfi}~~ ·th,e,'""'~·"""''''"'

A~ tbe ·mon~!Jí·!~ fl:te
~~~au~ ~íll il.~t·t::t.~::~::tte.
S~t.h~ ~.trl1 r:m;o1J1da: t~:·t~

.¡'.if!tc"4.i:i...'~.·'Ili'fl''V~~w•"'"ll1... ""l?rti.''.nª.·.' 'lll'. .A1r11.·il· -;"'~·M,.,,~,-_.. ·-·'~""··'-~,~,.,~¥:ilp .. ~;-~-~+""·-·-··-'t:5~ r__
TI1~~1 'ir!'El~t11i.i1e ;tm . t.ha

~tatbfSl•11l.t l!!~~~i~~:~r0fOC1é l'iilll11~
8'.t:at1~'lll;~0x·"a;~n~t~s

cv·ntt.1.Wl\3..!C•L. H.u.fol1J:1:1snu, a: m.:~1:nl'.ler
of '.BlH!r Td~¥i!ii:~bu'fs¡s:,rn Pnan.cis•c.o

the .lás:l f©ur ¥eoárs;, has
b~'~n JJta;.t:n,,tiíil
man~1!'5e:rot th©
o.££íiee,,, rt )."<'«;s¡
nñmuome<l fa)(
D~JvW LimtlV,
111'.'~.fitl ~l)'t t;:f
~h11'.r., Hee ~\ip
e .e.:ed .~N 'é·d
:&mith, v'X!ho 1:;e;.
s;í,g:h'f.o to; enter
tlle Xe.ill •estat ..e
d.:e :v:eclti1;1J11é.tt t
bu:sínes~•.

nat'iv~ of "\Vas11i:pgton,. D..
Rutchi:nsun 11asb~en ·~ tJ~J1fon1frt
rt!s·i:d.ent 5ince he att:emded.Stanford
;;!J:id lJGLA: unxversities whe:r;e he
fl1 .·OMtl Ill "'.-.''sffil, '..'· ",A ·.. lfiJSf • ·.. 'afi.. "ªl . . . 1;1u es::s .élJW.m.. "xab . .
H~ begf):nbís: b:r'llad,pa~ling Qa.i::e~r
aft~1:th'e Arn1y; I.t~ l:.{r1stwoike4 as
ª's2s::istau t ad :Ve.r:f'lsi:ng,-pramnt:ton
ru.án:a:g:.er for A:BG, B:an Fr,aueilsca,
}j!;tffil' wfüketl. fo:x N.BC i'h' Las; An
geles.. füeu as :tii'!.Uon:al s'ale:s; xthtn~

~milT~
tt@¡p;s. H~ wIDtk€d wnh \V€€d
.Rad'ÍP®' !clrmil t~ C:aq1aratSan~s i:n Las
An;geles1.. ;He~il>re:ioirríng' '.Blair he
W{!s:\:Ve~tftfncl.i~isfüus~les m.ana;ger

In~~p~nrl~ntt~ü:!~i·~;f;pµ

:ffot;~·ii:wsl}.r;t

P;y,t'~0i I i$p;r'iM,~ Jl,lit'Qf11.Q
1..rtlfii:z:es r:ai<:d isfr'v· ;S'Jto:t
.$;p:n~t~l~v~Stt;):n1111 ~;t:.tti,a:rk~f;s::and
ranita ;Í'n trn rn;m~ke:t1s., !n~~inning
A1~.ríl ·~~''ivilJ illnncruuce a: Ful'.e· Ofí:l
,g:f~~~~H,va~of a:. ];)121l:f~~º'º:1;;1:d hm:~ :tif
M~~:©llí.1t~s'.....~~'e'ty ei~ll't.Pt ~~t~
gf(Íl~tii$1·~f.P1n~'· 1lJll .~Pldtp; ª'' ~]}¡s,.

:~d .!:OJ is~~·~tii:l1"¥ (0am~
11¡1'~r~a:.l~·"~:íllTu:·~;:useiL, ·~O.:an:d ~cr 's:€cé;~
ond .r;ad:ib ,s.n;:c¡ts,,#"

P\lx.e; ~:fl .bested. the M~. in ~I1l
'i:Má:uk1e:e l!l:J"Jd.l~atclit'S"an~l.lI.e:~11'd f tl'ílHd
it sil'tete~sifUI:.
llllf:tID[(ijií,)~~'•'OJ.~;lt.~\i<!"!•4f\'l<·1

J:J:a:J?~d .. WI:1~~ :tD;t :l'u..rg 'Ut.t,. ~n
'I:tQtlP'.~~~th~ th~ Iai~,g~st~~le
cmd~t :E!or !:)ne ,cnst:ll),m:e:r tl1:€i¥ ha,.v:e
e;~~r r~~é¡¡,Vfld-...· l;;tl£l;Cl:Cl'Q h~~~S'\
b~1l'e:Mced .e~ f;,re rltl~ iín:ftl~
~rd~r~~i~.t,.'t1~~ei~~~.··~:Y';~ii~ ~ª1JX~¥
ri,~,, l?~.1\~ tCJ,tl t'te;il~~:s'w::ill ~iv.e

the blll~~ ;cl,u:rfrt~tl\,e;; .f:ou.r.~.dáy '
t};f tlte:iT .~~e¢~11. Wé:Ef~

l~n¡;racrfil:l , ..e]('.¡j~'jj~f·~nw,~~~;~~~i:i§1\10Ínªi~~~tl;~~~~;~:~i~~
gii'~~a'~~ra'r:tll&e:1:.•

I

~·!~~

~
..t' Ir~I

¡ti·

I:
l
Ill¡¡,'1

tW{rflt'N Wh·eefin9,
lill'S:b.a:iid tr.om '*

:l:l ~ó.M~f;folw'fsb;

CHANNEi!. l'\B WHEELING,
SEVEN .L WEST VIRGINIA



SPONSOR presents the second
In a three-part series on The Rati1ig Co1111cil;

THREE GIAN I

Whole program expected

to come into balance dur

ing next critical 60 days

with beginning of the first

verification procedures

Chrurnum. Do11fd<l F. lffcCmtnon
bes! parts of fill worlds.

·!O

FORl\fATlON of The Broadcast Rat~
iI1gCouncil, Inc., considered by

many as the single most im
portant industry event during the
past IO years, draws a portrait of
cross-industry progress that prom
ises to be remembered for years to
come.

\ Vhy, then, study the picture
now? A substantial answer is given
by Donald F. McGannon of Group
\V, chairman of both The Council
and its coordinated NAB Research
Committee: "The next 60 days will
be crucial."
During this period, the overall

program will come into balance,
weighted on one end by the threat
of possible Federal intervention
(See Friday at Five, SPO.XSOR, March
2) and, on the other end, by the
broadcast -advertising in clus tr y' s
need for autonomy. The fulcrum
on which these opposites are com
ing into balance is, of course, The
Broadcast Rating Council, Inc.
Immediate purposes of The

Council: to establish a code of
ethical operations among rating
services vía minimum standards;
to elicit rating services' support
through the disclosure of their
methods and techniques; and to
establish an audit to verify that
services are performing as they say.
If all's well, these steps would lead
to accreditation.
Future rating practices would be

resolved bv concurrent NAB studies
intended to answer overall research
questions for both radio and TV,
network and local.

THE VERIFICATION

OF RECORDS

Last week's article reported pro
gress on minimum standards and
disclosures, two processes that lead,
in turn, to the audit:
The start of audit subcommittee

work was held up until disclosures

d . cl ·1'1 L U!srarte to com~ m, aroun . · .1arnrn·
giving. Then, auditing wa~ pro· .O
posed to eight accredited CPA or- 1t;s
ganizatíons, whose repl'esentaJiVe~ ' ll'ill
were oriented at a lengthy Nov. 2~ ve0
meeting. Subsequently, M. A. Gold,-. .·II
berg, research dírector for both the: 1 l~~a
NAB and The Broadcast Ratin~ •lion
Council, conducted further sessions are
at which he tried to produce the. : izat
background situation, plus an un~·The
derstanding of raters'. operational : ~e:
problems so that auditors might fün
anticipate their probable roles inore • tl\al
realistically. . •. . .. out
Each auditing firm was asked for . C

a prospectus, detailing phílosophy· fue
and methods and proposing audit del;
frequency, safeguards, and, of ·.fue
course, costs. Almost all were sul» ' !lie
mitted by the Dec. 31 deadline, ~lie
leaving The Council to review süb~ . au~
missions, to distill the list of ~·an~ ~ur
didate firms, and to reach the most, · hut
favorable provisions and terms; , gnc

"We are in the culltng-out.proeess ~~lai
right now," McGannon explairrs, . srnl
'~trying to find the best parts of .an ' of1
worlds. I feel very heartened by . app
these submissions because thev · .·~
lend:--if. you will-realíty and. faét forr
where before we had only hope exa.
and a dream v " i ~01

Because of the financial structur- ' fuei
ing of the audits (to he discussed. sen
in our third and final article), ifs· i' mai
likely the first accounting won't be· van
an official audit, but a pilot stu.dyc·' ~
to be paid for wholly by The Ratirr~ Tht
Council. Its pntpose: to test mt?th~ con
ods in order to assure in udvance wís,
that, once they're hegun, thg üirditS: 1 snc.
will actually deliveí' evet'ythirr.gHmt l'nri
they're supposed to, ~it¡
The dry-run target dater Chair,;..

man McGannon hopes a compan)\' llltl

will have been designated •and.~e- ~\~
gin preliminaries ...by the t~19nth's. ~n
end, ''That's the gm1I, .at lea$t." Tlm UIS¡
Council's unxtons fo put to work the . wh¡
"fine" suggestions gleaned. from the ~g
proposals by the eight J!irms. fi

SP:QN.'50.ll ' Mor



T.'E'' ··· ·.P· .··.\;.s.·.· ..·····.·······,,··.: • ' ., ' ' ~ e- ,,1 ",, .-~'"::: ' -~-~,_

,_ ., .,,.__~..,. . ' ._ -::_ ___., ,.

LAStl' g¡;r:t>;P~, ,~,Q(l'fl~»J''t,~'tliQI
On~ fh~ 11>~.~i\?.t,Alit~~!~~rn'"'

~Í:!Ie:slr~ve ·~e:e,11!t\JPJf~~")~li~
~l b~ cilear:Eo.x ;ft1f.<;1Xetí~$~~t1-
~~QP.rsr~·n~i~~e:~rea."
~~all .~~~ke~:.... tlmr.ny au~).its

ij£ij1llf~ati'~us1that :é>rganí,za-
.· · ~~filéil~iu.d:tts~

t U::J?~<'i:tl: ax;~.a.tl."
'~t]l}" ~. ,~,~~-

~e1te'Eb:11.~ -Tb~ 0g;ifu~11.f~."t.i,tkft'!g
e1are thact ff,:$B~~~1:1... ,~qr;i,:

. w&tkl~gal pra¥edl;lr~ ª'1'.lª
!€h~ ..~t:'t~En.llxl·~ ;i;rot L<J:clJ í'n fa@t:r.
~ii.ill'·'ls~il't ,i ·'·"';t; ····:~~~~u.J?=~~ftn;n~n¡<rJes:érfh:e~
'thtt ····rr~··· ·i·t ···as 'H¡
:~..~·~~~.,J.,.,:]". ·'J!" 'Tllr"'.!...·::,,b'!:~~t·~'ei~r·.·.~.....·,Uor1-.al!l~.tl'f ,~~ ,¡:-;-:·.~-·y;:~~g;>- ~!c\!:!!';j -~-'..lcA-.t;p··

tll fhe?;a~tm~~~tJír~~ít:~ti~tí1~P'~~s:~
,i ifl5.:e:i.£trr$il: :ÍU&f:'AUReH~~h;~~i ·t}:r~

;m.atím:r'I'.~, the o:amm~tme11t ·to:
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~, :re;t.©ids, ,and,~fii:na:Il¥:,, tl:re :r:i~}'l;~t:)f
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m:~:m:rí~o:· ,emmm~uto hath
(itb·~~~~I·o~(w~tfi~n.¿i~h:e··.. •.··
:t':~a<le:t:ned'·~l'otrl~'b~~h~.r~~.:CJth~r~
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Fr,eit H o:i1wi·ttk; pimi:tman ,..'\VMAL-AM ..::py lV:ashington
Nornmn E. fP.et'.<3} Ca.sh Television Bureau of Ad:vertising
Beú , •.......••..... \V\iIDC '\Vashingt;0n
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lla..s b~~u;the. wor..k ,~f Tb~ma~
t"' _:.__ ·ri"Bc • ·-ld·1~d:Majr.~~· .•~' :vr~~ l~~S:lkl,~'t m:..
ge'1ieml nntms~l~ ·at1:d .h'l.s depu'.ty).
Hmb:ard F:Otsli'n;g, :chief .atto:rmi' £ór
GB.S:TfBle;Vi'.<i1Gu. Físhet, a m:em bet.
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aft~\,~.!i..:a'.k~e:ttleg~l mll'l'.crr. :~l'~lmg
h~~.t'.J0);I:e ··~~cefü~·fí.t~o.r~1'. i)) pqll~
íng;.tqgiether .all the tleta::ñs,
Tu ·:indicate the matter'1s legal

s:c0.pe'" ..The· Cuunefl has .rnquired
nut f'.li:.1.ly the .d:eeisiéms.of its m.e.i'.l'l
'bei'.~ ~vh01 Hke ciha'ñ:ma:u ~1faiG4.ín~
.ttPtJ.,,~1'~ them~~lv~ la,:vyett1? but
also; ~ i:i'.t$ e, ;e~vo..·.s,p:eoia.lí~ts~Fi~b~,i;
and F'nrslíng:-ylJ.,r'S. d1at.. :ol t.be
Am ed Ch"a n Assn. uf .Adv.ertísfa:r~
A~el'lci:es'·la.»~ .Brrn,, l?lus, an 0;u:ts1i'.df.'.
leg,al :op.tnmn d:elí~erndb,x a re-
mi}~M*úéd.. ;an,t.l-'trust juel¡ge •.......···•·
,....~~h~n.all this .....eo1~·pa~~ed1•·~'''é"ll
·disi\!ts$:·1t; ú~.\d~raJI ~vifü t'h.e r:ªtt.ititg

i~¡¡¡r~~mt.t5X1. o<hu1~ix~g
to .Bntl. a ffl'eetrn~:Q.f " ·

Jnis·tíe~. n.~w-1'acrttne11:t.r,e~px1nsei:¡~rte
fünited tcr.·P,rtlrmGttpies utttí:l th:e su:b
,••. •s;ft'lin of ;;i: · 1e: ·iiñ'~• 'la th 1t o~ro1~L.. . . ~.. sr.' tl .J: p n a. ·? •.•

l '.l, l.....·..."·.• ¡. • • ' •:CO'UJ."!$~,,~ ••' flle I'.íl.~f(i)Xp;a,trog $'tfF\{lG;e.'$
!l:tJil1,Jl1'<XVe'.
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•'Rating-ser-vice submlss ions
lend reality and fact where, before,
we had only hope and a dream"

MORE SERVICES TO COME

The beginning processes are now
under way, as cited before, for five
rating services: ARB,Hooper, Niel
sen, Pulse, and Sindlinger. "Since
the worst thing we could do would
be to undertake too much at once,
we took the part that was most
directly involved in the House
hearings first," McGannon explains.
"Beyond them, however, a lot of

research is being done on a per-call
or per-project basis." Asked if he
were referring to highly specialized
groups, he cited as examples: Pol
lex,Trendex, Videodex,Trace, Tele
cue . . . "and that whole group
of very valid services."
\Ve hope that our second phase

will involve these people and lead
to their accreditation, too, he adds.
"Since their number is greater, we
thought it better to take our present
group first and do that as thor
oughly as possible, then move into

. luwk lo the heginning

the remaining area." Contact has al
ready been made with many of
these organizations, he reports,
"And, as far as I can jodge, there
is the offer of wholehearted coop
eration, interest in the project, and
willingness to be helpful."

THE QUESTION
OF METHODOLOGY

The NAB Research Committee
was first organized in August,
1962, for the chartered purpose of
studying research methodology
i.e., the science of methods. At the
same time, the NAB also obtained
the services of research director
Goldberg (who, because of his spe
cialization, has since become an ex
officio participant in virtually all
Rating Council activity). "\Ve've
written the minimum criteria and
standards," Goldberg explained, "so
that they apply to all research, not
just ratings-in the hope they may
help improve research practices
generally." If the standards. thus
become the future primer of basic
ally sound research practices, The
Rating Council, its memhers feel,
will have made its dent.
The Research Committee, as ex

plained before, occupies a unique
position. Actually an NAB group,
it works with both the Ratings
Council and the NAB.Its coordinat
ing capacity is heightened by Mc
Gannon's serving.as chairman both
for the council and the committee.
The Harris subcommittee's inves

tigations at first necessarily delayed
the start of specific methodology
studies, however; then, ironically
and at last, it cleared the way for
them:

NATIONAL
TELEVISION STUDIES

\\Tork on television methodology
began last October. A two-way at
tack was devised by organizing for
national TV au d ience studies.
(CONTAM) a research team that
represents the three TV networks,

plus the NAB (see box). They ha~i
made "remarkable progress" and al~·1'
ready have submitted findings t~;
the Harris committee.
"It's not known when the Harri~

comm.itt·e·ewill..make..the.se':p.ub.Jiq·,~.I·ilet
says Hugh Beville, NBC vice pres~~·1 ¡
dent and director of research. ·
One of the problems known t~

interest CONTAM., however, was·
whether or not the sampl.ingthem.y..·•.•I \I
works at all for TV. "It is.accepted;l~11
Beville recently said, "for election~1

where the choícc .is between on~f
a few candidates, or in market r~,.,
search, where people may choose [~!tr
between just two products; but 11

sampling's reliability for 'TV, where;
there are so many alternatives and
so many opinions, has never been...I· F
soundly establíshed," In that sense2•
CONTAM studies, he said, "gp .
right back to the beginning." . bl.1
Other topics probably reported

bv CONTAM include:
,.• Samples: A comparison at

various levels.of sample sizes. Some
56,000 ARB diaries were used tP'
amass 2,500 different samples b;r ..
order to relate .samplesize with re- IL.al
liability. An interesting result: The ''
1,100 sample used as a nationa.l:ifem
base hy one rating service \va.Si·~e
"rather well exonerated," M·cGí.1..t.1~· , 'In
non says-that is, demonstrated as !: Im
statistically adequate. · I

• Non-response. or no11-cooper~···l,o¡
tion: What, are the demographic , sur1
and viewing characteristics be:.. ilie
tween people Whoagree to partici~i; Ian:
pate in a sample a11d those wh@.1 and
do not? If, as some researclrere ihi(
suspect, cooperating cerrespcndents ove
generally represent a Iowe» soeío- . ~re
economiccross section of the publí:e, ''ter·
do all surveys automatically cork ' 1
taín built~in affirmative answer~ lo •~·ru
mass programming? . . . . . .. ~ro

•• Comparison of AHB antl. Ni.el- 00!1
sen results: A favorite topic ~:vhen
ever two medio researelaers lunch Itlirr
t. o.g.etl.ier, this·.·que:.··~.ion···h·a······.s. ·.·.~º.·•.l~.·.g···, í.t.warranted a deHn.it.ivestatement,, \!fo
Resnlts, as presented to the Harrís
committee, may not be hombastÍtl~I~cc1

Ill
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program ph~s:~.b¥· phase.'~.~ost; ;of
the lint phase ma.y be $'5-$8-
'<tí'l·nrynnl!~ h. . ..·.··.,•. \. v.. •. ·1·· ···,·m·. 'b···w .·Vi>PYk'~·· ....J~ estJm.ates.. .l w.. . . . ·.e·'" ~~ '

·~d l!!'IJ.d. ~lo:$el1.~X,:a..roitt~(f}.
fhrth~r e~:~dibtr~s:. ª'n~

ttlil,'q.'3,:e. '~1£' the. mstilts rdla.tate it;,



••Radio meth otlologv is mucli moro
cnmplicated, but me all hope
[or the earliest possible results"

Rep. Oren Harris
.•. much hard work ahead

then we'll go on and do a second
phase.
"That's the way it was ap

proached," the chairman related,
"not to go overboard for a $200,000"
project without substantial evi
dence promising success, yet not to
hold it up until cverything's been
so clearly spelled out that a tre
mendous amount of time has been
lost."

Even so, the radio study is going
to take lots of time, he warns. "I
don't think we can look forward to
anything before this time next year
at the earliest ... \Ve are all hoping
for the earliest possible results, but
patience and assistance and under
standing of what we are doing in
this arca are important"

RADIO COMMITTEES NAMED

Overall radio efforts will be
supervised by a steering committee
representing both NAB and RAB
and chaired by George Storer, Jr.,
Storer Broadcasting (see box).
The steering committee, in turn,

has named a technical committee

loint NAB - RAB radio studies

STEERING COMMITTEE
~4~I@.it:;¡
tJI Robert Hurlrigli, MBS Ralph Glazer, Group wI Robert Kieoe, "'BBF Roche~ter Melvin Goldberg, NAB ~I Mary McKenna, Metromedia Ben Sanders, KICD Spencer, p

I \Villiam Shoto, KSFO Be:~,~~ouse, WWDC 11I San Francisco Washington :.)
-~ Alfred "'atson, HAB Vincent Wasilewski, NAB I
,,¿ CuAIHMAN:George Storer, Jr. ~

~ i
}'~%%.~1Aff:W'"Jml~4'~~~im!mll~~''!mrcnr:~

RAB
Miles Dau id, RAB
Charles Gates, "'GN Chicago

¡¡,1;
I
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NAB
Hugh Beville, NBC
Thomas Carr, \VBAL
Baltimore

composed of two RAB .memhers~
Mary McKenn.a oI. Metromedi!OC>:
chairman, and. Dr,, Atlfred 'V~ttsO:í;;J.;
of the RAB staff~a.nd two NA.m
members-Beville and ;Qold.beq~f
Their £rst step, before going ahead.
with initial projeots, will be to re
view some rarlib .methoclology sttr
dies that have been con.dtrcted hüt~
not made publie,
''I want to emphasíze," The Rat-'¡¡

ings Council chairman insists, "that
radío is not befog given secondary
or inferior status in this rna.tter. lt~s
just that the research problem hetc
is a much tougher one to handle;
The kind .of money we're spending:
obviously indicates that radio's not
being relegated to a back seat."
Thus, the next 60 days will be

pivotal for the industry, with The
Broadcast Rating Council bearing
much of the weight. In Iaalance are
the safe and successful Jaunching.111
of the audits that will lead to ap;..
creditatian of the first .tlltings sery;,
ices and that will possibly help
answer the long.~posed question¿
Just what do ratings mean?
And, as the industry acts, Con~[l,1~

gress has watched. Rep. Oren Ha:V~ ·
ris (D.-Ark.), whose snboomrrrñ-] f•
tee's probe started the whole thi'!!t 1111.I
has commended The Council for lts
work so far. I Ñ
"Your undertaking is a complex ,!

and ambitious one," he has ob" an
served. ''.... I would like to ¢ói)1·" :1
mend you for the affinna.tíve a.cH91J ·1
vou have taken. i :K
' "... \Vhile I applaud the strides 'Ma
that you have made so far, I cannot ;~11

emphasize strongly enough mycon~ ~ne
victíon that much hard work Hes· '-Diai

ahead before the American publi~ ~·p
can have the assurance that I have mo
referred to-assurance that the con- ~0,.

tribution of the rating services Is, 1br
what it should he and, I helive; II 1·lacl

c¡UJ become." • %11

(The thicrd and final article if'l 1
this three-part series, .to af.rpear ne!J,¡'"jj '.h
week, toill con.sld.et pftt¡i11iJ'tes. and or- :;t~
ga.niza.tional problems.) I



All~ fI''Ftrval .Hkinl £.:o... lypí:fiés jfr:awin:g i'iir:er.est 'ln.
f!J?trpor'k: 'Oi:i the ¡i,a.rt; a'.{ men5,HJ!3Jir m11:t1:11;'f111:irt1;.er~.hQ,s .S:igned
for ilaytl'.m;e· p<irtl't!tp.tit!on~ ytrfm.ate.d' 'íá .sfzrrit :Jff{tpiler~1

Op ,,:N.ew c·1i~e·n:t·se1'11e¡.r,ge~! ; .. ..·. ' . .. . ... ·· ... '

:..in 1fal'I tele1v·is~io.,n 1;1·ne·UPS1~ .
ls
i ••~e.··*'.~~·:r·:~•9e:••.•,e :""'""''e·.· •.a· .~¡~,..,..,.,,.,11:,,,,..·••• t··. ,~,,. ....\~"1 ~'"i'iii':~·.·,e.:~ 't'';\J,( ,w';j'J""t.:"'
:: ~'•· ·•~i!'fX·~···,.~¡,;~ l'l!.Ii. ·~!:•. """'"'"''"'·""'"""'·'·' ~""·ªRill I~•: •...r•.eR..l'il :I V .:\.itc:>....•••. rR

~t1· ,, .. ,.. ' ' ·.·· .. / . . ··:•, ... ·•¡•¡ ., . ' • . . . . i• . . .. ' ..: ' . . .• . . .. . ... . :• .. , .. ·.. . .. . .•" .; . '} ·;a.r:n::I. :ar.e tt.,.:dJJ'l.g th1e.m.Jn a...Ya..Plet~ º1f ~ro2t:l,1!.H~tf1eld·s

illr::A t:r~~~::~,~1~~~~:~;~:~~:~~~::·

~ :.~~:at~l'elrs ·o;E .ií:e~~~·.Q.tr~·~lJ~5,.~..,tl!~ni:e
JI.. ··:ii:s~~~tt.l"a:t~~.r€:p;rª9:e:rttm~,M£e .in.s:t11.•
T< .. 'Ji[n~~' ,Ql,<%fl:t.s,,, 1sr,t:le1~t: ..'thxee ma;fnr
~ 'm~úr1ita~~1~~81~£lltlme :p:owe:t·ttJois,.
~ ( '.ª" :~~)); ~ ..¡~11~11i~~~~·.:!ll~J,~i!~;~pi:t~!t:~
e kxm~Nm m ~re, ·(j).:\Jªlit:y ;fi,!=l;l~ ~tI4
r :ti·b:\'11 lii:n~Í;nu~t"01hÍ::tlatl~Ír th~rr.1s~J~8i

'i,. ' ., . .··' ·. ·"'· ·. .', ···.'i'J'j CL~~··,Jilml\~lli;I,s,,. !tiú:e:::m!l!l;gn1n~er1ti1}'i:rrnJs~
e; ·t~~Jf~~~utª'J;e, s;~mhml£~i',:t ;gt:n.u,p;C2£
:t · ICl;tt.eb: ~~'.f'í:~:¡¡¡;0;. ·p,1·k'!,nt~11s,, i
... 'l"'P't.. , .. ··,· .. , ,. ·, .. , ··. iL... ·· ".·.,·'."' "·"If' · ·"' a~11>e;;ar~ am~~~ ¡1<;,tjl.~'IJ.~~~-'t©~~~.~
~:."•m:ks :a;fl.~rt:l'!Siers~rni~l:l:Bnd a:mn:IJ.~
i 1··11'1" T~n,,+Ir ~J..ne >.• ,,.¡¡¡'l\1 .....• ¥ s.1;:::L~~.we~.

lilíl :l'&cl'd"1i;i·f:l. tk0r .·······f'i·.. · .. .. rl'.lh·u ;;.,'.::.,.h.,Q'.;,,1 ..:l1\:;,Jce 1ª-.. f.I ;.\, ;1:tu1:'"" J~r.

<}f ..adV"ertf:B..érs\vhtdJ; ¡:£ not e~a:etly
ne\~ e'iflier to "TV vt t-o·nítwot:M'il.g~
'~t~ ~w-idlP~~n-g .s}tífe~:~nd
are Ím.lia'd:in¡g n~w a;reas a1tid..fii,ne
s.e."g1ment.s:.1S!amp!e:s; ra mafpr fo.od
man ..ufaétur:er? frithertó :a:lmlng{m.ust

~ff~rl~t da'}'tim~ women's
,1;1;udi~fl¢.~S~~~bfpb;p.Ian,s:' l;i.se, nigJft
ti:m€ 'TV at N,.Elt:) tMs fo,11; a mi¡;\:11(1-

:flilctu:xer .relf :e.amp, ;stov~s a·n:d out-
,t;:o~km:~ge:ar, whí:e:b plmas to

~rséiGI~yt~·m~TV' An'é p:ush: its
prCJd1,M:?;t5-i t;oW~I};l~:n:~s ¡gi.ft;irem'.!! fox
tJurl:r sport'Sm~nfolk.. ·

\V"il'li fall s ch ..e d.ules la rigely
,as .:r~gatds ¡:lró~rám,S: i!.n.d

a:~·allab:íliticsr,sales cx:e.cu ti\rcs a'.tti m
thre:oi networks '.Ja.st We.ck indi'cated
the folknving n(:~w-bnsincss trends
to s.Po;.;:sem:.

~ Hmne-ini:]JWV'í!Jlte.nt~ In an era:
in which g.fowing leisure time .and
hfglicr i1;J¢mncs aró paired off with
trends to 1J<>meand apax..tmcnt bet
terrnent, ther<iJ'.sgrowing use uf TV
to sell many pr..titlunts híthcrtv
máinly confined to sp.edalty print
média. Such ptqducts ihch1<le
paints, tools~ 1aw..n seed, ert¢yélo
paedias, mosical instruments,· de
luxe appllances.

Spedfic examples: Lowrey Organ
Düúsfon of The Musical Ins.trument
C-0.,has switched the I'hajódty bf its
$.JOO,OÓD hudget into, Jive~demon
stration commercials on N.B.C's trio
of partfaipátion carriers, Toddy, To
rr.igl1t, and Sinida.y. Similady, Wur
litzer will be pushing its electric:
organs this fall in ABC-TV daytime
shows. Skíl Tooh, Tm-Temper,
Bláck '& De~ker háve efther signed
for !EC-TV spnrts pártiei¡1ations1
or ,plan d..o so9 a.t CBS~TV. Sh:et
win~\Vílliams Paints is on the :Sports
advertiser list, as is Georgía-PaGific
(plywood). Tappan Manufacturing,
foi: i'ts. line :of rang.es, has a c5.rm
paign ..scheduled this spring on
NB.C'S: Tod:ay show timed to c.oin
cid.e 'With the hbrne,-b;uying season
and designed t:o s,potlíght local
J:mílder:s thtotigh 10'.oªl-l~w:Jltie,.ins,

• Ir:r~tituti0:nr,il,'finµrn;;ial:. Viewers
of ABG s eMening news series with
Ron Cochrane will see commercials
this fall :for the lns.titute -df Lifo I:n
süran~e AgeJits (not be ·eon±used
with the over-all insurane'e promo
tfon by the .industry'~ trade group,
InstilÚte of Life. Insura:née) . This
ABC client ís the latest ·to follow
a tt:~ilbl'á~ed by cr;mp~mies like
l:ongtime TV a'dvertiser Frudentia;l,
and more recently by Liberty Mu
tual~..llart{ord, AeJna~ in the grow
in:g use of TV to .s.ell ihsurartQé to
family h~ads: vía s:por.ts,. news, actu
alíty, and documentary shows ..

III the instítutfonal realm~the N.a
tionál :F'e<leta,tjoríof Co.ffe.eGtowers
of Go1omb'i.a tMs y-ear is takin:g the
plunge 'into netwo1k TV, alter sev
eral ·Mghly su:ffcessful :s.easons1in
spoJ wiíh íts "J1xan Valdez~ .cotn:
m'et~cJais,, A PJa.tfertal F~d,eratl,OiI
sou:rce Jn N~,v·York :told sPo:NSoR:
"A few yª1ars ,ago~ there 'yasn''t .a
sin:gle US, brand that feat'.lrred
Dolombfárt: ,Qoffee. Tod.~y·, there áre



CBS United Airlines, a familiar name in lists of spot TV
advertisers, is going network this fall with co-sponsorship of male-appeal
pre-game show (with Hamilton If'atch ) before NFL sports events

NBC /,011f!, a pouwr i11 de1,elo.pi11f!, new notu-ork. tulrertisers
da Lir« participation sluncs, NIJC receutlv bagged Tap¡m11 Range«
us ••Today" client, .magg('([ TaJJJnlTI president us program guest

4()

40, including Ge11eralFoods' '\'J.1,.. .
ban. We felt our campaign ha~ ht11
achieved success to the point whee~ ..e
it could go completely national, ancl:~te
that's why we're moving foto net- ~ar
work TV." By latest estimates, io.~i"'···~~
dentally, National Federation wil{ buu
spend about $9..50,000 in a 52-week ijüs
participation drive on Today ancl.'tli
Tonight. At.CBS, Cotten Council iS; CB:
scheduling new network daytíl1f~age
TV activity, and at ABC-TV new wn
clients include the Assocíation of tter
Commercial Banks in male-appeaf
sports events. ~re
In other areas; trend activity i~ eve

not as clearly defined, other that;i;Kai
the obvious fact that as small ad- use
ver~isers.grow larger and networks t~
str í ve to crea te modesJ-budget ..)
modes of network TV entry there iS; ers~
inevitably a crossover point at ~
which clients are almost certain to mg
take the network plunge. whi
A good example of this, cited by Ion

NBC-TV participation sales execú«
tive Mike Weinblatt, is Holiday, up
Inns, a booming motel chain which ~
now has some 150 locati.onsand iSt pr
try.ingto boost its business with tl.lé mt

· · d d ·· ······· nuconvention tr a e arre meetrng- b
minded executives. Holiday Inns, U5

via the John Cleghorn agency of u;e
Memphis, has signed for an initía] ~
six-week campaign on the Toda.11m

~Ye
show. . . .. b
"We pointed out to Holiday Inns· ee

that traveling executives frequentl-r"
watch the Today show on the road'. 3before they begin their busirress · 1

day," Weinblatt recalls. "This is an A~
audience Holiday Inns wants t,Q:..
reach." . Lei
Another case of growing-into-net- ·~ha

work was pointed out by ABG-TV'.sal¡
daytime sales v.p. Edward Bleier. Jon:
"We've signed Western Auto Stores: sorr
for a participation campaign oti C
Tennessee Ernie Ford," he said,¡mai
"They were network advertisers ,iJ;l~Uer
radio, but TV was too.expensiveun··! ne11
til recently. Now, they want to pre- :vo1
mote their housewares, appliances,: mt
and other items to women, and thefí thn
want the identification that goes .Fra
with a network personalíry."Added E
Bleier, noting another trend; on
"'V.· ' b · · ·· · t · 1'1tv e ve . een gettmg, in recen sea,.:•··
sons, an .increastrrgamount of m~t'-Sal1
work business from west coast ae- l'ob
counts-like California Packing ari:d . l
Golden Grain and Hunt Foods-··•íhn
which ate £n(l.llymoving ínto net,. :P~I
work-lsvel TV. The end is far from •of I' :k

$PCJNSCJ7/~
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I Lúlll i1' ol'¡¡ht Im ¡¡¡¡. l!~é.'
I ~,.'.~l}i~...T~j. á'irdb:rg. , ...•'', fü~ t~J.f~,
l"f·~1~~r~:tm~~·~~cl ·~£\í'th11tVJ btmds1

;}'@;u 'tvelh!id~S' C©mf?;ru&:'!J~1~
, Ti~.:m.~wJi~l~~l'rªs.lart~el1he'.eti

l:iº:~k~clb'~1j.f?!tu~~i'.~{1ª1~V11;$·~1~~
~111~·f~;ll,.~n:ta..qn.~ hYJts. ~~: ~1t1.P:t l.m:nl
it;p £Ind ·n~~-tI:>-'T\fnam'~s; on th€}.

··~Bi!'..£ioh~.t:iles, ..:n~.fttm:e s:a:Jés nl'a'I'.l-
;a;~~t·Jttá ~u:tl~ · £it1ru8J fh:~1.t

$
~tt'd~,~~ iv.·t:h'~~~ix~"·;g~~a.Cit.r~;.:

\Alf<'>ii~'"""i$:@ld ~ID~s.¡~@fFSIDl'.Shi;pfn fhe
.:r.e.-¡g'a;;m:e;Sihm~,,.l'.Fl. tr!llnt of 'NF'.L
· ~tlil¡,; tf); Dih'Ít!Dd ~'i'rll:tt~s ;a;ncil

l'ii·f1•f,c,fi \~tt<'':.JI•.1P'·~1c\h···,¡¡r "" ·'\& f'"'".::lri. , ..J.ID... .. a. e .. i!#'""'L •.....r Hi • e. l;2;l, .

'1•rtllí'~~$~~TV ~~;~'~1~fi~,1~t~.~·~~~w.~~~
í~~C):.m~le-~l?JR~~l..n~nmr~TV
1ean,.s: :oI: ..s.por.t:s.. O.thm-" a.d'J1.ertlis-

''lílírs,~ll'k.e:$!p~l'dieJ anta Gent~á.-Fa'Q:ma
1ªud.~·tu.&tt~Fl~ahu~~,'~r~~~lts.&
:in~ F!i>r··S'~®rtt..l;i:u :s; :a ~JP.e :c5t'1¥' in;,,h,~~Ji'th~'~.a;~~:i,t'.~~~~',k;~,~,h~~
:f'®m.., .. .

··1· ' ~~Th~~sá1.s© lfkeJ.yto he 'ª st,ep:~
}. : ·u:M ~ ~altctím·eeíff·ar~ttea'cr~~rtís!ntr:.t£ f.'. -~' ;_.~:_,;.,__''·"J. -----~~¿,_·: - ·--f(fih-""',<""'.'_ <.- -~ ,_;__..""' .::-,.- --.;~_--------·"'·b;~:

¡~11mt r:rei!f fi··~··~~red L.arilkl'tf'~$.. :: •···... ª ·'' J:'·~~;:J'lJ·~·, ; . ' .. ' !·~· , :· .•t .'.~~~!i··.~.~~~1~µla:rl~..'.íf···!lil,1$,ar;~~~~~l~
...

1
~~rtí's~r·s:.s'hlft pa:rt .mt tli:~irh~rligz~ts

@• . T " L.• " , · :Vt '"fih' 7•. •. ''' ·<•.• :mnt r1r nI\l3'.tt't.ti'm£ll '':I'·~•..·;,L 'is ís:rí.t new'
~ '.mu:stm~.s's(,;,~all~~·'bu± rather a. ·tt~~~
• ··'"'"',, i.i.\f 'T·tr.. You'll'"'1~1i'\J)¡ii!!<~, T'ifll;\Vi\Aé tt"em: ;,!.:!;~\;.'! "' • ,, '·' ' ' ,, •'· • ~""· @.l9;¡, '""'"''"'"'"" : ':"'

J !1~j· . . ..1'.'¥.h'¡r ~~PUPt~ l~~
:''Cmxt~n· ~md ~'l:fn(tl~~s¡, .a:rrd.l'l(©Ssíb·LY"
~ :~EJ:n:toall:wl1'\ll' fl±e: :ma'ÍCJt' iQJ"i,it>s a;ñcl
ISil. }.em:~/' ., • • •

~ry,
a· .. ,¡ ¡ ,, .·:.•• ·,... ,•.: •. ···•··.·;.·..• ,·:.

~.".".....•. ·ª.· ·.· m·····.··..·.·ª····.··.··J····.···.11.. ··. '.'·.·.·.·· ·b····..·.··.t.J··· .Y,.•.·.e··.• r..••.·.ª.•·.·.·.· .. b,··.···..•.·º·..•·..·.·•·º..· s ·.1..ro· .ABC dia"tt"m·tt·t:~flr,
o: í
Leá'J?:!'~ai72$~tnl:dá;y h~ld ;S:.p~e:ía-1'.

, ~lltá.rms E1'r ;(ba .IAB'C,~T'V':Cla~ím~
;.-.;~' ·..· . : •;1,;,.•, 1\..·u.·.s" 4 itlt "'t ~*'e~t.ta.··..H ~i.ll.lC¡,t~.. ,,~!:;!, ª ' '
· l~11it' ·•íXI: F~h;rui~tr"~.e~J

~~ti:~ '~!'.l!!!J"n.~s;s...

111 ~uJ!.~~H. ~af'.l'.l...~~~~ar®1J.i"w~i~li
m11i1.:d.eii:ts c~.mm.er:~ial iutJ.;&ll.duetr'©'n ;t0·
m·/3\~•"mr,;;~1<TZ1ir "'i:l ,;\. l1·;c:;. ·~:.itt""'.étl 'a·
__s ;\k''b;\'.:Y·\WA;JS,;; , ,_'Yi ~-';- ~'"'-·'?'i 'º~-;:o}1!"-.>-~-·-· --."::k':~~:t.~~i::~:!~:~.~!!~::!
to ·£h~1dS1;~1;1,Ill'~l:irt~u;p:·~cfer e~·~·

rli .~hr\:.)t1~b':Me,ÜarI~l'.l ·- Eri~~S..C.Jl'íllib.1l
..; ifr.au~óts1cr~.
!í ~ B!•'N:alI o~•.u¡ ·~ERD1G J ~·:n.rg~r11
l 'i • ;. e,~.·;¡f ~é~ .•..·i··¡~iz •:f• íf'tfn:~~!;~r, ml, í"I: S!R\GLt biª1.. 8.1~)l., ..i: ..- ,
'' ,, '~ 't·; • ,,., '<' ..,...,, i ;•· •··r} 'Pl'. •I•l• '" 'f"I,
,1¡1 ,~~~:'º.Jl~~~~.~,~•· ~P'tl.m,~~ ·1ª'1~~J'
~;;¡tl~,,Fí~~clia~ti:m~pr.~;!BT·a'n:tSéare Jlil,.,
"·"'·~l~i>/Q'<;J .• , ,,·~;."uJ··Yú.bt;;.l.

Urti'Cllª tJna~~~,,. ;wi:n U.'$'~
i!l+)'i,6', 'i'';,,. ''C.'(';·;7.e; f:V~>!·;iii ¡,ó£,!.'.'lC\Íi'i:l ,i:t\'l!I:. -·i;,ua:,\,?e ~"'~:lía:m.~.. ..i; 'º'' "?:.~\¬ "",. , ·1>1.J;~:t

'- ~fi~}r~~-~fil, ·~ha]:f
th~ .L.®.©"m U'nme:n.~e:ill.~1~

~C!:r:~11"~ ..dlllll'ar.t1'.scf:m·~1~'fhe¡1~(t'.eí};e,.v,,·-~'J" ·~ ~· 'Ji•

lli:~¡r~~...¡1~~;4;

TUR'.NtNG THE SWITCH
Pre.~Ment, ff/i.lliam .AJ. M.c'Cormíik
(r J .ttrtts the trun.sai'ilfor' fow ac1~f1..n
11."11ifhe.Uatlmway Wrrtson, l'resident
of lfKO GeíJer<il JJroudcas'ting, and
Julius Harm1tlu111, vice president
.and 'gé'urrut mmwger of ABC-TV
look on. fil left. The new WN AC-TV
tlrttdt!rtz. l.riíns:rn.iae,.., tower, and :an
ienrw t~·eiújpto 'l,lpe.ral.ioti with a
.simulcast oñ bolli rnrlio rind TV
,~.l'flt i,o.,,1,~•

WNAC•1'V malles a.tt;a;nge
111 n:•w l:aw·er,:. ·trra[ns•••1'itte1r
~'Ef]Ef c:e(ife¡lliJJriaftf>:ittSJ 'ª'ª'ªCl)im~·añiy'.ti,:ttnlng .of switeh
~··~· Wea'tisP::rt'º'l QI(,~, aN~ aa r.nat'h1an of AS<C·TV

·h L-, WN'A"" rv" .....· · ·r ., k" · ;¡,·'li,:f•f:tl<!SJ . , '·· ...iu--.. • ,.Sl.tes.~'S; 1;.J/J,e; 'JJ!'is.e:i
.~fr~.R<iyrhl.Jr'iJil rf.i,/fj.",:,o?t; /{a,yttiond '4effi•
ron,. 1mm!f~er·,N.· Jfl,. A.y,e.r,B'o.st.an; Yo'·
'lande, R,ód'fí''i1gu.e~~'lfZ'J\TcA.;é:,•.TV; W~l#IJJ:n
GU:r:ta:tJ:,.·vicei pr~sí.dl?.tt:t., :Aitn!J·ld &

J(;or:fl;~ sllcif:~~·ll.;O.dt:·ert~i!J.;gal:lf..d pr'QTJJ.o•

lion, rl'irectot; Artb1n: Bróivn~.p.resident.,
R'eUl;y. B roW,n, Tuppl;y ~ Cant, presfd.enl
Gretttt!r "B'o"ston Ailvitt~ing Club; Mrs.
Brówro ánd :111w:;y A.nn MetJdli, 111¡edlndi;.
rettrlr1 Jl.M:c.h, :Mctim-ott a:n.ilH:umphr.ey
eelebrate lO:ff.é{fJ.er;

fl,,

ctI;1,.f;lt.;t ··e!fiec1J!t.'ii1n:;;Jt;lr:s, W:al§h; ii:.ribur· W,
i/l~'galls,pr'(t&i'iJ.f!;tttrJ·n,gall.s: ~-.. ü£l •..; . .~'f.t~.
fle~'l.a' ,Pqrs;q:rJ;,S'J '!i111eh11~e1(./Jrres.fl;ir;k &
(J.;Q:s ;:i,;t~&. Purs:a'(f&, 11.'J;t&:•. ~t)tgall:s 1/alk. a't'Ja
l>/ti;;io~ t,'li·e ,WNA,(; /fAsti'v..itíes.
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Salant, Friendly gain
new exec posts at CBS
Richard S. Salant has been moved
up at CBS, being named vice presi
dent and special assistant to presi
dent Frank Stanton, with his former
post of president of CBS News be
ing taken over by Fred \V. Friendly,
who has been executive producer
of CBS Reports since its inception
in 1959.
Salant, in his new assignment,

will act as chairman of the CBS
News Exeeutive Committee, and
serve as liaison between CBS man
agement and the network's operat
ing divisions in matters relating to
corporate policy. He had been pres
ident of CBS News since Feb. 6,

ll

,¡

TV MEDIA

1961, and before that was a vice
president of CBS for nine yeats.
Prior to World War II, Salnnt was a
partner in the law firm which serverl
as general counsel for CBS.

Friendly, in addition to .his duties
with CBS Reports, served as chair
man of the three-network produc
tion committee which was responsi
ble for the first formal exchange of
programing via Telstar s:Hellite be
tween European broadcasters and
the U.S. in 1962, He also supervised
production of the Town Meeting of
the \Vorld broadcasts.
The See It Now series, Forerunner

of CBS Reports, was produced joint
ly by Friendly and Edward H. Mur
row, as was the Small \Vorld series
for CBS News. His first association
with Murrow was in 1948 with the
I Can Hear It Now record albums,
which evolved into the CBS Radlo
series, Heat It Now.

Capital Cities record
For the eighth consecutive yew:,
Capital Cities Broadcasting reports
record earnings. Net income for
1963 was up .27% to $2,006,777,

Salant Friendly

all over America, people of all ages
are listening to the radio again, to

THE LIVES OF HARRY LIME
Orson Welles

CAPT. HORATIO HORNBLOWER
Michael Redgrave

SCARLET PIMPERNEL
Mari us Goring

THEATRE ROYALE
Laurence Olivier

SECRETS OF SCOTLAND YARD
Clive Brook

48

THE QUEEN'S MEN
Royal Canadian Mounted Police

THE BLACK MUSEUM
Orson Welles

7 netuiork series .... 364 r(ldi.Qdrcinufs •••
irving [eld, 230 park ane., neui york nut 9-5857

; ,¡(f I
r-ennpun-rl witlr $1,576,3¡2{)h1 l96.2·i "··.
qr $1.58 per .share vs. $1.24 pel' : l\Íll
shart»· Last year '.\Vás the s.e~ündfoll .Z[Jllll
yeat· of opetatiun since the acqnisi- i!ürd
tínn of \VPAT .(A&l .& F~l) N<ew t~al
York and \VKB\Y (AM & TV) Hnf- ~d
falo. ':n¡t'

\\i

of Baton ~auge stati'on mra
Guaranty Broadcasting Corp. .af ~.a
Baton Houge has assumed actual rrow
control of the station it bought last ! ille
November for $3 millibn, 'VAFB~ ..;nd
TV. . . ... ;ettl
Tom E. Gibbens is president of ·pe0f

the broadcasting company and is itrel
c·ontinuiug as general manager of ¡¡¡e.

the stafion. Other company uffieets' Ai
are Harry P. Gainble, Jt., vice ptes- meri
ídent and genentl consul; Forest G,
Hay, secretary; and Clarence H ..
Willetr, treasurer. George A. Fos
ter, Jr., president of the Guaranty
Income Life Insurance Co. and e:t
een tívc vice president of Gnaramy
Bond and Finance Co., the pa:tent

co .•rn..IJ.· '.1·.. n.1·.e··•..s.•.•·i·s···.·c. l.1a..it1•·.n····.ª·n···.·.º.,'··f•...···t·.····.··.·.l.·1··.·e······...b. o·.·...·,a·.·.1··.·•..··.d••.··.·1.· •• ··.l..oló
of the broadcasting operation, a di- .han
versification for the company. . .~00
No changes in the station's staff :mar

are anticipated. Principal stockhold- .'¡fit
er in the station príor to the Novem-
her sale '.v'1·s.Royal.Str..ec.·t·.Cor··..r·.•).·.., •..., .•.·..•·... v , ;ip.e1
owners of \VDSU Broadcasting Co. ~·1.·

• ·rill
of New Orleans, one .of the best,. hac
known stations in the South. ·

I
II

Gross, Rt>llinsreport
revenue, profits up
Local ~ales paced ·~general increase ·l~~n
of 8% m broadcasting revenues dur- ·
ing 1963, according to Grns.s Tele
easting president Harold GMss,
Revenues totaled $.2,813,053' com,
pared to $2,610lJ95 in 19.62. Operat
ing expenses were $1,39.9,5:64against
$1,297,447 the previous yeai'. Be,..
sulting net iuceme after tíJxes l\7tts
$683,4.89 or $L71 per sha.re•,com
pared to $662,648 or $L66 per shore
in IH62. .

A 2.5% increase in dividends :a.mi
a sharp 46% inc1'et1se in ea:.rning5í Wi
were reported by Rollins president 1n
O. \Vayn.e Rollins. For the nine :·~
montlrs ending Jan. 31, 1964. rev'"
enucs were $6,328,508 with a.c:ish

1,Howof $1,,509,308 or $1.57 Jier slm1:e ·,fn1
and net earnings of $.6"14,3.61 or .61 iqe
ct>11tspet share, \t¡

The report "-VHS íssued last week
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York Advertising Art Directors
Club. He studied at Pratt Institute
and in 1948 co-founded an adver
tising agency, The Wexton Co.
Audio work developed gradually
out of his hobby.
Now, 40, and good many records,

tape recordings, and commercials
older, Schwartz has formed some
opinions of radio and TV thinking
on commercials.
"Admen demand that commer

cials, as well as print ads, which
will be seen many times by the
same viewer, reveal themselves on
the first viewing. I believe this is
wrong. Commercials that fully re
veal themselves on the first view
ing actually lose their value and
ability to sell on repeated viewing,"
he maintains.
"In life we find that we increase

our understanding of people and
situations with more exposure and
viewings. I wonder how many ad
vertising people knew they were

going to marry their wives after the
first date, for example."

Because of this time element,
testing is o ft e n meaningless,
Schwartz says. "Some of the most
successful commercials I've done
have tested poorly," he contends.
..A good commercial is like a per
son. It takes time to know it and
love it. A commercial has a life
sometimes up to 100 viewings. Yet,
admen think you're nuts if you
bring these things up."
One very controversial idea-. es

pecially to copywriters-is that of
starting with the people's extempo
raneous comments on tape, rather
than a set script. Many copywrit
ers feel it is a threat to their func
tion, but Schwartz feels it only
changes their function. Instead of
writing words they should integrate
the natural voices into the script.
Copywrites should organize a con
cept or frame of ideas.
"Working directly with sound

and tape can bring a new dimen- :"'rrc
síon to commercials," he says. ··~ 1 ta¡
written script can hardly conve~1·, ~it

the foll color, emotion, .and char- ¡111

acter of situations and petso11al- 111
ities." urr
The tape recorder makes pos., he;

sible a new type of writing, accord
ing to Schwartz. A.person can take ei¡
out a small machine and captu1·~ snl
the words of people as they are ü:r óÍ
actual situations. These captnrerl 101
words, of natural color and char- JJ1
ucter, can be edited to create a new ·
script, one that can be heard. ~e
"Why, if you want to reach all Jbi

audience and impress it with the 'On
truth of a statement, should your

1
ca

start with something that has to be
artificially created when it is pos"
sible to start with something real?'' ~g

1l1'Schwartz questions. •
"\·v1· · · · d d ctlen a scrrut rs rea , '"ºL ~ ')

have to be added to bring out col.qr e
and dimension. But if the words us

JUarc originated orally and put dh fu

ol1

'11 ;e~
!
ac

s¡
at
~I
w

01

A small portable microphone makes it easy to record anywhere. Schwartz makes no attempt to bloc.k out natural snunds. They add re~I~
!)()
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You'd realize there's a world of
difference in picture taking ...
especially that feeling of now
which comes from onewho paints
a picture with the magic of
words and movement. This is
reflected vividly each day as
Captain Max, in the 820 NEWS
'COPTER, captures the action
of traffic on the main arteries
into the business area of Dallas.
Hovering over the city during
the prime morning drive time,
Captain Max relays full reports
on the traffic picture for
NEWSCOPE... alert, timely in·
formation, exclusive in the mar·
ket. The 820 NEWS 'COPTER
offers eye-witness reports on
traffic conditions, highway emer.
gencies, detours, driving hazards.
A sharply focused picture that
moves with the times ... An·
other example of Quality Touch
journalism. Call Petry for your
spot reservation on the 820
NEWS 'COPTER.

\!}Jlf[ij[ij
820 RADIO
THE SOUND OF
THE SOUTHWEST

WFAA - AM-FM-TV
Communications Center - Dallas
/ Broadcast services of the Dallas
Morning News I Represented by
Edward Petry & Co., Inc.
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Schwartz. Listeners know that the
announcer is simply a salesman for
a third party, be points out.
Schwartz doesn't believe in tell

ing everything, but making people
feel it. Often sounds are sufficient
without words. The sound of a boy
struggling with a catsup bottle, the
plop of the catsup when the bottle
opens, and the sigh of satisfaction
which Schwartz used in a Hunt's
Catsup commercial is one example.
It doesn't tell people to go out and
buy catsup, but indicates how
much it is appreciated and makes
them want to buy it. Telling people
doesn't work. If you tell people not
to buy a book many will run right
out and buy it, he says.
Schwartz cautions admen on the

overuse of the sound studio for
commercials. "A studio is a darn
good place to record when you
want to control sound, but often it
detracts from the reality of the sit
uation. True, you can't control
reality but you can use it. The na
tural sounds around the subject
which may appear to be intrusions
add reality. A real recording is vir
tually unmistakable."
In his constant drive for reality

and believability Schwartz often
uses people from minority groups.
But in broadcast advertising there
is a feeling that the exclusion of cer
tain people enhances the believ
ability of the commercial, he con
tends.
There have been recent attempts

to deal with integration in print
advertising, he points out, but there
is little integration in broadcasting.
The agencies are still not using
voices which suggest a minority
group or local accent.
Example: A while back an

agency asked Schwartz to please
remove the voice of a Negro in a
commercial he did for them. An
other agency asked that a Spanish
woman's voice be removed from a
commercial. In both cases the
agency people were moved by
what the voices said. They wanted
the words kept but without ac
cents, please, Schwartz remembers.
For an idea of creative use of

sound one only has to look at suc
cessful commercials Schwartz has
helped launch.
MENNEN'sGENTEEL- a visual

and sound story of a baby being
born and bathed.

Brans EYE- thoughts of house,
wives while looking through the
store freezers.
A:l\IERICANAIRLINES·-· about 30

commercials on sounds. of the cities
they serve.
CARLSBERG.BEER- the sam€l

script read differently for four dif~
[erent commercials. The recordíhgs
show dearly how personalities give
words new color and various inter
pretations.
HoFFl\IANSoDA-about 40 com

mercials in 1960 and 1961, reecrd«
ing ehildren in various situation$
with the product.
Schwartz has worked with a

number of different agencies fo~
eluding Young .& Rubicam? Ted
Bates, Doyle Dane Bernbach, Ben
ton & Bowles, Grey, and Foote,
Cone & Belding.
Sorne of his very first \\!Ork Q.ü

commercials was with S£eve Fr~1nh
furt, now vice president and crea
tive head at Y&R:, on J&J comnrer
cíals. Over the years. Scl1\Vartz·has
worked closely wi.th Frankfurt, is
currently collaborating with Frank
furt on tapes for an upcoming ·4A
conventíon and sornenew Joh·nson's
baby commercíals ..
At Benton .& Bowles Schwartz is

\\'
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I! ~~ ..- ,~;ther.t._..:!'.~~.a~~·eemg~~-.~a,si
re~cb:ecl ,e>ne <:la¡r S'&he:n -C;ordon
'&"!~hh~t:i ,~m,d_fli:rebwr ol hroael,

:~~xm1,~r1§~i:a:A~·rto'dl'tei;itYn:,1 :¡:¡¡s;k~d
t~i~~Jtf~ ... ·~'f'fu.~r(slJJXXe :~l;l~W~l1~~'
t!Í l11's: 'W'O'rk r;ar Fr:(?~tor,& Om'tn:8:1e

:I ~~:c_:t;~~es to 1re11r....Snh~att~_.s~rí~.
I
h~· fü~..·ll'~..·...:t_.-.-.-_ wll_•.·-•.n_ ..·.±_ : .: t.•!.'ll··.--, .••. s._h-o.----'W.'__j __t__.h_..---_e_:·.l'.n

'k "1 ;;i -~1<>r> .,., tl -i wa-1-lil
I ...

--- .- .. -.:. - .-
,l.)1···.e__..·..!.....-..ª..-.-.".-··.·,·_.·.---.~-\\o.I--·· P .•.·._,J~-·-.·.;.. ª.-. }.$_·_:_· ...··;..·.:.J;;J:,, _, ~-Ll.·,·.U..._.·.-··.·

~~fa:tl.j~~t-~~rdl£~fj1~~kl .·....,.-.··---·.····a~
~:r~~.rr·e~ to ~~~er~e!lt~~cl:.shP)¥
l:'.F:rem. -~hat he .t'lould d:r.J to- ftt :the
l:re~~s of ·e,~db:P1iª-duc-h ~-V:ebher

': ílt'lre~d. -
It: ~s the 'Mith ra re:latt:\tlci~y

iá;tJ;ti.QS~het.tl: thJ1t
l!ll~:ttí'wriiv'll~éé:~l~ fü•e. 'b_ej;'f
w~rH;, ~~t ~!ríJS1x~~~~;Jlll~' 'í!'.~;pr~~t~
i:h~ G~tl~:!• ~~~~~;f! ® ii!~th~*;¡¡trtti,
Il:Q\r:w .Ílíltn'.e BexnbaJJh cJimatl'l;, .fo-i:
~~~:t'ó'~l:e;.

-~rihwar;fa 1~ a-. n~~v krn:d. -.!'.?'.!'. 2a.n:írof:l1
t'!á'lleél !ft. ~~ór:®:attveitlii:l:riker'J ndlN~

111 :~fi@~~~~_~bl~film añd ·t~~mtttete~ál
wn:~k1 'rb~.$~~~~~l?t~_~r:@ Ju~'t
p~h:dto;~'fl'~lr~-r¡~~$:'.C'J:lcl'rml: Jlrl,¡11):Q:,. ~'1ld
:)P,a:l~t'~ni~divgdt:ld'.rs.~ but m:eu -W.b-:r.J
~~ji)'~· ~"fl-ti:·m::-tt~~~·£:'M:dthe• wh:alei :~b-

:Ot!íi:ü!,g.~·t(ij: tb@ :!'.'ll:~'l:tív:Gaunc:ept
~1¡¡, :ct'Al;l-~fr.:c~m·m -<>ii: out óf the
,ag,i;o;ncy. ·~ofre.nynt-r ha~e· a. deaf di-:-
e-;.t ·~";,"4'11· I~"s l~~'~ª·ii·1···""'a: tu·rncd1.·..,.1.-.1.,,,·,'J:;.V·J,L"',,. ,,.U.~:· ..~~; ..;!.,)iiAt1· ··"··"···x.... >.-

ll .éfl¡tl al~t->;c1Jme: Imm
snggests;. "R:esemeh is

oftem ns.ed to destroy emhmeiei;;.Üs.
and nrl:t t-0 help;'' he -t&nteutl.s, For
é:S::a1ñi~lc.11 ha¡d~job wfaete'
lle '~'V~S, th~~r:i~ep:t -of softness
in a s.imilar co.mmerci11l wa1s,suc
cess£u1Iy h-rfl:ught ín dudi:Ig. the la.st
~(} seeéud~, -so th.at shuuld bé the
~otfin1l<f fQl1ow. "Tlrat''S lik~ tell
ing. ;;in an:thor that the main ch-ar
aidter slm.tild enter Dn ,page 23 be
:cause i::t wa;s so fo anothe_t sm:éess-·
f 'l b'- ·_-_(f'::"·u' -.O.. ,l\,,

8'0Und not merely used for
t:umro.ereials by 8.~hwártz.Te him
~o.unit is 'é!'..rt lllrtr ·ah6bb:y, a mehns 1JÍ
~ettiI1g to know o:thet' people. and
pla:cRs, somethi'.ng to. feel and see as
wéll as. he.ar.. -
Not long ~ga S'chwarfz gave a

pro.gtam at the Museum of .Mócilern
Art ta a ·pa;eke.d.auditorium. Among
th - :i:tems1h tli w re- a biogra; .hy·_,e . ·--- _ _ _ ea ___ . e. _ .. . .. p

lfi_s voí:t$e_,.tracing fü; .evo~
lution from tl:re time sh~ was a .few
hours· :old untll she was ten, ''\r,ófces
or ~enp,le ~11over New York of
rnfin,y rlfífer.en;t TJ;fttíonalfü'es ;gívíri_g
their ·cancepti:bns. ~f Abraham L-in
:coln~.find taped ,comments acquired
at fhe Mett(:}pólltan .Mus.euro of
peopl:e cóo:teru;plaJi-hg Aristótle c<ln
l;e_mplü,tin;g th~ bust .of H<tnnér.

A r'éroar.kable catc'het & S:ou:nds
and rhythiti;s\ S®wªttz ha:_s _i!lsb
tn'ade a d-o~~h or 'ScO re.cQt:dS £at
. ·11'-h'b' ·~.Eo h:W.t.tys mn sute. .su -j:gct.:s acs A
.Dp~!sLife'~~-·~SOrulds .of a dog, rus
roa~ter? and tlrn do:g-g .and iie,opJe

'-''l --a ,,..d- " '.:?ÍtH:r '7.·g- , .:/'•a.n. 9~"-',.,.~"'0.Ltn _
{:str.e'et :snrrgs: and gID!les o.£

the: chil.d:ren of -New York, and
'"" ,;i .~r ~---s· .¡¡--..• - (' d-o'O.UU'USi Lu. i5'1y~Lty --a --n:cu:men-
tat}' dÍ s.oún.ds irL New 'York .ihdnd
iug the pet>tlle:, the ~ubwa.y,, eon
is:truftti-011, sti;e,et~s~lling1-m,usi~üins).
In add it'ó h - á ··,· - ·. n• __ •• e _ in> ...e pp.ears o _.

Whrfd teg~ila-rl-y~NBC Mo11í~
tor a.ml CB:S>r 1:\apit) \YGrkshop óc.
:mr.sio.:i.1a.li:r.
'But' when ft ccrme:s to :sound in

·<:tdntJl:J:&dal-s: Schwart~: is no:t inter
é$1étl .s.elt o.t '~~hatd•sell' hut
''tileiilF'~irand.. be:lie~bilíiy,U the
Ide.a. ;of r:ealíly- fa to hep!.'llme ,an in
te:g:r:al :part of :eumm-ereiais thm-:i:
~®tui he {;l0n.s;idiet.ed as a start,.
iJ:r,e:r; tlg'ft1f :ín t'-"1anrfírra , 'ifffiº etcütl .---- 'i:'j .1_~ __ •. - e -·-. é1>i Cw.. ro ..... !>.£cii tl:r(;l futnrn~ · •

You'd be like the master silver·
smith ... a man excited by each.
challenge lo: b.etter .his best.
With our riEWSCOPE progr:am
we're. doing. just that, offering
a fresh c:onc:ept in r~di:u jour·
na llsm. The :most thorough news
prQgram on the air has three
con)pJ.etely ·updated· half-hour
Segments ..Of ne.ws. in•depth , , .
in. morning drive time. Each pre
s.ents ns own challenge with a
tr.esh loolr at the Sout}lwest,
Da11as~Ft.Worth area a.ndworld
plus· tw.o weather summar.ies
(not just forecasts}, business
briefsl sports, a direct report
fü>m 'W~shington :arrd,,of course,
our N.ew:s-'Copter traffic serv~
ice. Nowadays 'YOU don1t find
ma·ny '.master :silversmiths ...
and yo;u d:on't find. many
NEWSCO.PES,either. Want that
Quality Touch? Call Petty;

Wfl_ -- ... ··· ·.__.·-·.~_. :._ .. -.-._·..!····.·TJ...•--·.·.·.._·.._~.·.··-·..··.---.-..·-··-·..-.-.-'-•.•.i:.._....._6···_•...·...•·._··_.···.·-._WQ~"~l&
so·.uNo .a··•Fl

T"HE :SOUTH·W!EST
iclns .center - Dálfa·~

:QJ th~eO..alr_as"
1resen~eJf!?,y
fne,
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RADIO MEDIA

Lindau to head sales for
Washington-areastation
Hoy C. Lindau is the new sales
manager of \VEAl\ I Arlington, Va.

The station is one of six compris
ing the Thoms
Hadio-TV En
terprises.

For four
years prior to
joining \\TEAM
in the fall of
1963, Lindau
was sales man
ager of Tape
Films, a suh-

Lindau sídiary of J\IPO
Videotronics. He began his broad
casting career at \VHA in Madison,
Wis. while attending the University
of Wisconsin.

I

I

Insurance firm buys
Nashville FMoutlet
Life and Casualty lnsrance Co. of
Tennessee, a force in Nashville A.\-1
broadcasting via its ownership of
50-kw \VLAC, is expanding into the
area of FM with the acquisition of
\VF.MB Nashville.

Seller of the 35-kw facility is
Great Southern Broadcasting Co.

Plans for the new property are
being coordinated under its new
general manager Robert L. Dudley.
who is also administrative assistant
of \\7LAC, Inc. Initially, letters will
be changed to \VLAC (FM), the
transmitter and antenna will be
moved to the top of the Life and
Casualty Tower, and the program
format will be changed to good
music, educational shows, and local
and national news highlights. Also
on the agenda is an increase in
power to 100 kw.

lntermountain shifts
affiliate in Billings
KCHL Billings has replaced KBMY
as the affiliate in that market; and
KVO\V Riverton, \\'yo., replaced
KOVE Lander. Expanding, the net
work added KBAH Burley, Ida., to
its list as a full-time affiliate. Inter
mountain Network now numbers
67 stations in Utah, Idaho, \Vyom
ing, Montana, Nebraska, Colorado,
Novada, North Dakota, and New
Mexico.

'I
11
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TAC shows aren't tame. Scene above is fro; WBNS-TV-made docume.ntary Oil alcoh.íil"

SYNDICATION & SERVICES

TAC ollticks nef'~
Program interchange grows as newest force in st;;:1ti1•
field, plans assault on major agencies, advertiser.I~

rf

IN A :!\IATTER of a few weeks, agency
timebuyers, media strategists and

account personnel will be hearing
more from a steadily-growing "third
force" in programing, Television Af
filiates Corp.

At the moment, TAC is best
known at the local TV level, since
in essence it is a program "inter
change" operation, rather than a TV
syndicator. TAC shows have sel
dom had difficulty in latching on to
strong local and sometimes regional
advertiser clients, and have oper
ated widely as spot carriers for na
tional accounts.
What's been lacking, up to this

point, is recognition on the part of
Madison Avenue-an irony, consid
ering that TAC v.p. Hobert Weís
berg's office looks out on the busy
intersection of the agency-filled
street and Manhattan's East 59th
Street. Weisberg, and other TAC
officials, are putting the finishing
touches on a campaign that will be
a "concerted effort" toward "teUing

the TAC storv to major broadcast ll!
1

,, • m
.m~'ers. fu

TAC's storv, so far, is impressive,
• . .. · SL

In just a couple of TV seasons, TAC , t
membership (more on this in <l .s
moment) has jumped from a stand- IT
ing start to a total of over 70 sta
tions, including TV outlets in th¢
Triangle and Taft groups. In 196:1:, ~I
TAC-handled TV shows were tele- C
vised a total of 439 times; in 1963, , tt
this figure jumped to 1,229 times. In
1962, the TAC program Iibrary con
sisted of 50 locally-produced TV
shows, some produced on film, some
on tape, with most landing in the
half-hour length and nearly all iü
the "actualtty-informational" cate
gory (TAC prefers to call such
shows "non-fictional"). In 1963, the
program library grew to 150 shows,
including two series of 13 sho\\'S
each. This ye~n, TAC has added.
new shows at the rate of (me per
week.

Membership in TAC is something
like membership in a co-op, statioüs

\r;
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~é!~:a't.l!raw 1~tlll·ffae?Aid 'l:íb;r~~~r,~hilé:
. :aie:r[n~:·theli-mm ;¡¡haws f:©'.t li};.)ra:r:.y·

,,.,.,1~I!~~t.ID.~··N ..··ae··.·•.t..nmil..f:x.. ;¡¡:€une··.s.·.h.••.·.aw....·.8:·.·. ra:..r....:e·.······
lit . ""''"'.. , .·>1;1.•. ···:·¡· . t·h·. s. . t4. .:l't!~y.l)i'lp;,~pxi....at;i; · ..:a;u o.1ners,., anu. a ·

th~ ~Q:d,·~¡.t.h~.fi·~~al.r.ea·r ..rrelcl .~
F ,sJ~ahle ·Q~v~:¿I~!l~F~r t.b.~~r<ldXu::in.g
º ·~t~tlun..ar e.t;a.t'Íam;:~,
·a Tb:e ~raduat.i·!iln :iuv~s:tm:e1*t l;>i)"

T~o·s~fd;oJ:Jsí'n lae:aI~le:¥el .slm;w:.~·,
1' I "~··~~L ,,;~.Q:tl tlié. c(1)l:"!i:let of $J8f5Q&JX0.Q

t~~·t~~<Jf3~.... t~tms of á'.
~wm;~l~el '~t~.t~(trca-de~

··.... .......···..~~e~~l,~;~i~lJ,í,~·~<¥1~t··tb~:itátÍ!:}.ú: le\«el,1 as: :a-.ny ¡J.ro:gram
n I ~~if1~G"t!Jl'':v~iIJ·tell

¥'th~~h~14'Ld. ~\fam.ttG 1'eüt
1mti:a'l.-l:!&v!ii:I ~h'l;ro; ~it.hf:ll
ÍJ~faeunBfw:ark·s a:mI rs~ndü;;f{tQ;r~
·~i(;lera.;g:ru~forg a1mauNttof na

J:i;~'tn~ruv·m:ater.f~lr'1\V;eisb•€Jr•g;
;)ff~.CIMí:ca'.~$'~tf~;~lCteJ:~;TAKG±s! s:tJ:~~ss:
Í:J;1fla::es@: wQr..d'~:

s.ta:ti:on.in ·the i©:"ouUt.t'NI'ltiws•
': '. ·C,. •' " "~ ,.,. ;(~ • '' 0, > "'·

~t '1~~f:~~e p(:i}tf3mí1:tI ,sh~~v:it ;0a:n
d'.ci tb~t 'o.lf 1'j;a't~nlikl 'í'ut'€,t~est. h
:m~.¥ '.h~"<ttr ]ik~the
lmi:.~..M,,,"'l.:rzdl: G:r-1a:s.O:r,. a's 'ir.t1 ifa~;~<'!:-s,e;

ia:,T::l-:t::;,~t~tíon,111Mor£@[k.~ ~ slitm,\.~'
~ tfa:flt
1&~~111'ii!tl:I ,~,

I

<Hl Tnclt.anápaHs p1'<'.>gratn
P:ll S(:)y<"'m's trf rn.oü:'lg ut thc<Jnclian
a~pt>li;<;S11eedway. TMs sort. <Jf pro
gnaming,.•which J.s tfon<: on th!¡, b<Js.is
of de,eli:Í}t:)CJ!.1 k1J.r1wletlge ¡f rrot big
l'H;lt\VQ.tk hwlget.s~h~l:s·~.VideuppeaL"
TAC doitsrft h~gin añd :end with

station~prndueeCl sho~vs \.Yhich sJa
tHl>.nssell hack and fo.rth to e~1ch
otlrer .. '\!Vd~hei:gano liis ¡¡;;taffhave
pnt tog:@dté:F.reels:,af weather shows,
ehildren';s, progr.ams, 'ile\.Vscns.ts,and
otbe~. lo.cal TV activity in c.1rder to
~ross 1~0Jlináte station crentivicy.
(

?,<'(:' .;: . - - _.,.,, - ' -- -· .' - _··.. It too.· s.ays \Veisberg,
who cites ~aS'~of .á. huge North-
west-U .B. oi,1tletwhieh revat:nped its
nightly w;eather show on the basis
of pi:oduetion techniques used sev.~
eral thOl~sa:11d miles away by
\VLAG-TV Na:sh)ti.lle.) .

TA.C's newest güm;niek: a: de
tailed ·"Production Directory'' whiób
TAG .stations can usgto commission
011t ~ (If - tówrt p..r:og;ram segments
~such a:s ª New Orleans. sequenc.e
in a show ou ja.z:z bemg produeed
hy,: 'ª stati.on in Maine) at special
ne.Ws coverage ( su~:b .as a. Visit t)f
the mayor ·Of Columbus, Ohio to
C'a;JJé~ennedy, if he should :choose
to dp soJ, Ifs a: major aid to pro
~gramme~:s at TAO \\>tq.,tions..
· The h1ture of TAC looks good, ás
\,Veísberg se.es it. '"Even the FCC
thinks \Yéfre ;a go;ocl id.ea, and now
ü1elndes 4eKéba:n1ge programing' for
qredit i:I1'{tssJa.tion Jeportihg for.ms/'
he s.ay,s. a

Thr:ee fjlm p.roducers
take larger quarters
Thre:e commercorial pi:oduc-erS' la:st
w:e:ek announced the. transfer uf
tbéfr' c)Hibes.'to new quarter&, all as
tbe: tes;o.Jt of new expansion. :and
de~el<.>p;ment projects,

P:intoff Ptoc:h1c;.t:í'.on:s~ expanding
further into live-:a'ctí<.>nfiliníng7 has
a.c<:¡1uar,edl'lel:cv facdlitfos at 339 EMt
48d:r New York, where the
'S~VéI:i-y~'.f..,_vldtLtib will occupy the
e:nlit;e !>üUdi'ñg, c~tm_pletely new
1iv.e-aoHon ;Soon~ st~ge:1 editing
:rcmm. 35mm 'il1terl~ the~.ter a:¡:e
a:.dd.ed tCJ an1mafiun and optieal-

f.adlít1és.,
Ifª.S::<ih lli.tdlP & Tele:Yfsi.011Pto.

durit'íOJ:J:s:,f:tJ:ri:ne.rlyat l'.t Éf:t'St4Sth
Nt?:w Yo-.rk.l, :has moved ):nto

J~trgerQffíe:es:at '25 \Ves.t 4:5t:h gt.
T;he Fílro~i\fükei'.;S;, ne};v Chicago

~1m~~roilu~ti:t}n([utfü1 hfi;s ex-pandéd

iiJtc) la1'Mí'l' ado1i1risfralive at.rd .sh1-
dicl tf!iitd~'i:Sa.t ff15 'Nm:Jh W'i1bash.
h10!1rdc•il is Stage 4, m:i fni>.ctt stag¢
for extreme: dns<'t1,ps, Ume-lup-J!ü
St;l.(.!.UJ.:nccs, and food and product
s:~t-t1p$, Move e.o.incides wif.h FHm
Ma:kcrs' fi.rlH annht0J'1¡;;i.,ry,

A 135 pr:o;grams
tw'.o new s.e.t:ie$
Two ..new projects-· . for . the Nuw
York Stock Exchangc.arrd £or Arr1r>r
iea:n. Ca.n's Dii\iie Cup division
hav.e been .a,nnouneed hy A.P.S.,
Ine., New ):"ork producer and dis
tríbnter of rndfo-television progra:111
.materials. First projeer, for the
$foek exchange, is ·a 26-show radio
s.eties, cot:istít;utü1g "sort of a home
course in fi.rran¢1;llHíd i.nvest~ng for
America's homemakers as they bns;r
themselves with household chores,"
0~m1?a.ny spe.kesroan ex.pJ.ai.ned.
Pr:o,~tam to he ~ired over sorne
l.iOOO radio outlets fhrougho.üt
countrr; Second project, for Amer
ican Can, is open-end interview
$edes telling stoty :of Dixie Cup
dispenser on 75 TV stations.

Armiste:ad "TV acqu.ires
IPI t~pe equJp;>·ment
Acquisition by .Mark .Armistead
Televisi0n, Inc, of video tape equip
ment and fadHties of International
Producti'Oíi.$ ltas been approved by
IPI shateholders. Ttañ.sactiou is
said to2 make Atmístead the largest
and most complete, imlependent,
v±d.eo ta;pe facility fo the television
wotld, A.rmi~tead •. eü.i;,t'e11tlycon
vetting its. newly 'acquired Allied
Artists $rodio into a tap.e center,
also .lists three hlack-and-white
1nóhíle u.níts,,, color tape unit, studio
faciHtfes at Steve AUen Playhouse,

I

~,¡

SaMMY Hayes scores
¡:;n~·e1tn- and again
Ne.w mttsic scores for three differ~
e11t TV spol.lsOrs llave been com
pleted by $aittiy Hªyes Prodo:c
ti011$,.·rot)Sie·heuse that sp.edalizes
in tilm_.comrnercíal scores. Projects .
.are for .tlm Joll.o.win,gi:I.deal Toy.s-·
serie.s for thtee nfü\' items, to be
µlttced t.11rough Grey J'\~lveftisil1g;
DüPQilt-11ew ,series f.cit ·its tefl.011
.~roxzess,.through NL \V. Ayer; COl
:gate-Halmolivff--mus:ic and spots
f{!)r a rxew- t:.osmeti(',1 vr.odtt~t, \tia.
J.:ti\rQy.Ag~n~y,New ):"tJtk.

I
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·R·~~~·r;;~.:~I.~s:tr~:romí~:l.ñ~~res.Forget geontetrÍé
···········'r~t;e$ CJf :e~J?ªl'J'Sl'on,,Let'$ 1$eehow few really do the
ohaos.i:ag. Tu.he ultra·~:geue.rous,you still can't ñgu.re
mQr:e ~fign 1,,000 t1~ti:eirraltimebuyers, hy job title
~t tuntlfí.o;n.. Tuts ·í.S:u.'t ju.$t otrt 9p1nfou. It'•s the
opini:on o£ ¡u0st a.baut eve!}' national representative,
ss welLW·a.nt to add. the; ;p.ea;ple.wh.0: exercise ,some

_ de(gtee 'º'f .ínrflM.<t.f!l;C.~·'¡L~t'~..T[r1~)¡\.dd$ ·anc;)thert~o

: #1··1·· .·~· d . ·h h •' ., ' ...~·. ,,-.,, >'' ·-·-.. , -·-·-; - "·,· ! _-·· --·--- '· ...------- ...,___ ,_., \_ ,_-----.,, .....---- ., ,.,-------·- -~--~---... (',,. ---.,. ,.------.-.,_, ,.••-- '. - -- '. ---.... ,,..· ,,ut .: ·ew :;o t e e oos1ng
t·o £o:uxthou.s~nad•.Thtli:, in ·ór.de:r to me;a.sure·llil,
1our .adve.rti:sfn,~must tike: the measure of rnu.glrl.¥
'~•i"\i'\\I\ ·1o.:..: \Jdt.J necQ¥f e' ' ~·~·\,;;,,,:,._-'./;.,.;.~,'¡:-·,;_:..-\~:--:.11''· '_:.---'!

·•1
T~···:r~a.9~tlu~. :£ew·····wi~~·.··.:dó···.1~~1..~hoosi~smu.s.~..·!º:~
h:m.? 5ve-:fi;gure ho~·c:ar :citjlulati.o.n! .No. S,;200.
orYp·re:s.Qf 'SJ?'cyN1~.Q1BI(mtir~;éfi~n: i'O;% of' O:Ucf ·t;QtalJ
.g;~tó1 ta.3'e;t:J4,lf :a1tI.d -:a:dc\f~rti~.e'rr~l!ide:rs.-. -t:ó· t~mehu.~~rs;~
a:ther .m'.i:dia per·son11el, .a.a.count e1G'en:uiives~ p:lans
h.aard.. memh.;1irst~re·se~qh :p~rYple,,:{.td ttranag.ers~ :al1.d.
:~l'.h:~r~,~ó~~~r~~~with hu1í~·gr~.dlóªnd 1¥:. '\f·~
:d.: (Q..1:\.,f.~·t·h.:.11.•. ·r:jD,:,.:¡l"I:·. fC.·.p•A,•'.1\ct.c.:o. ;T!J•. " ...~l.r".;'•l:ll'!''t..1··ryn. or 1

í\l.·.'"'..; 'f1:'1• '.U.. ·.·rit1-:- I;i·.ª.'.·..•::_ ~~-,,-',~-~-. ; ,;..__ ,_.,_.:-..U..~·;&;,A, ,'.tQ" __ ~._J/~:'ª------·;,\.'&- ~- ..• ~,~- .. ,q.,__--~;1.,.1... 'V __, J·\:lc'.W __>'-<'<- ,_Jl; .J;J·--_c,.'

¡mJb:s cClf predpher.al tered;er::s·wha •ev.entuall:ymast
aff~c:f nu.I"·e:d'.itm~r.il .c:ni:tte:n.t 'Sn that :í.t ve·er's a,:w;ay
:£. ¡·. .;:i., . "·. ..·.·•··.•. ..· ·.· ·l~..•..". ·w;r..... .....¡·~J..V..£Ul1r~t.V..~ll;gj •ª'g~l1~¥''~f-tyea;t:~~r.~il1.pi1a'$'.t$,·~·é .~g.l'f
·~,PD'~i$5·Q:HillJ.0% £~;rhu.1ens----:BQ!t. fn..r ·s~llers.•.·wee
d.P;it wifh n.ews"'We da~i:t wrth featu~es¡.,Wf: rl:0; ít
wfth :~~haw··t~fs.''"W;~ d.t1ff Wl:tlt 'fhi.nk ,Pie~e~.We
d1C>Jrn.'.CJI' :d;~rt wi~l'.l mtfllff!J;t&·tJ.tSi.~
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My Bags
Are Packed
After sixteen months, I'm

leaving the agency business
to return to broadcasting ..
where I belong.

If you're looking for a
man with a successful broad.
cast record, I niay he your
man,

I was formerly associated
with a major Time-Life sta
tion as salesman, local sales
manager, general sales man
ager, and station manager,

I am thoroughly familiar
with group ownership poli
cies and practices, FCC regu
lations, programming, P and
L statements, budget·
ing, promotion and pulrli
city. And I am long on
sales . . . accustomed to he·
ing ('01npcnsated on a per
cent of the net profit.

I am 38. married. have
five children, and am in ex·
celfeut health.

Hesume and refcrenees on
request. Per-sorral interview,
including discussion of sal
ary, al your r-ouverrienr-e,

"Hann '7zan3
Post Office Box 88231
Indianapolis, Indiana

Phone AX-14589

58

NATIONAL FILE
ADVERTISERS

C. W. Plattes, General Mills' direc
tor of marketing for cereals, pet foods,
potatoes, and casseroles, and D. F.
Swanson, director of marketing for
flour, dessert mixes, and banking
mixes, both appointed by GM board
to vice presidencies of Grocery Pro
ducts Division. Plattes joined Minn
eapolis company in 1947 in public
relations department and transferred
to Grocery Products in 1956. Swan
son, former advertising manager of
Betty Crocker Mixes, has been with
General Mills since 1949 in sales and
marketing assignments.

Robert J. Piggott, director of adver
tising for all eight divisions of Pet
Milk, St. Louis, promoted to new pos
ition of director of marketing serv
ices. To advertising coordination he
adds responsibility for home econom
ics, market research, and trade rela
tions departments. Formerly with
Ralston Purina and Grove Labs,
Piggott joined Pet in 1957 as adver
tising manager.

Henry L. Gellerrnanrr, advertising
and public relations director of Bache
& Co., New York, named a general
partner. Also named partners are
Adrian C. Israel, who also assumes
post of chairman of the executive com
mittee; Leo D. Bretter; William J.
Carey; E. l. O'Brien; Martin Glatter;
Monte J. Gordon; William M. Marlin;
Kevin F. Reilly; Alexander C.
Schwartz, Jr.; and Frederic J. Wey
mar.

Charles G. Brown appointed direc
tor of market research of S. C. John
son & Son, Inc. of Racine. Previously
Brown was market research director
of Purex.

Robert B. Hetrick, regional adver
tising manager of Jos. Schlitz Brew
ing, Milwaukee, appointed advertising
and merchandising director for Schlitz
Malt Liquor. Earle C. Albright,
Schlitz regional account executive at
Leo Burnett, returns to Schlitz tú suc
ceed Hetrick as manager of regional
advertising. He was with company
from 1949 to 1958 in advertising and
merchandising capacities.

II et rick AÍbright

William K•. Beard, Jr .., president aif D
Associated Business Publications, will1 ¡~¡¡
head the Jury of Awards. for the Acl· ;~J
vertising Federation of Americ¡l,'~ ·[ub
1963-1964 Ad Club Achievement'\
Awards, and the Robert M. Feemst~t"; I
Me.morial A.wards Cúmpeti.tions.. . . ,~'..\!...~.~Cl

Albert H. Diebold, co-founder o~e~~v
Neuralgylíne Co., predecessor firm lo:~,.\nl
Sterling Drug, was buried last month ·'lá
in New York, after his death in Flor-,: :ii11

ida at age of 91. Diebold also paf:"'í 1
ticipating in founding of another com-: rm
pany that developed into drug indus- 1~u
try giant, American Home Products. 'Bro

Robert S. Perry, vice president df: \
the Gillette Co., Boston, has been! :rte!
named managing director of its Cút1r: ;~e1
tinental Division, directly responsible I'r!CI
for the company's overseas operations',~ 'Bin

Paul D. Allman, president of the' J
Cracker Jack Co., Chicago, appointed 'ªºª
vice president and member of board' ~ha
of directors of the Borden Foods Co·.; .ina

Bert Hochman promoted to newly. .1
created post of public relations man-. ~ru
ager of Lever Brothers Co., New fü
York, and Warren Gerz moves to new· :ma
post of community relations manager. i ;4°1

Hochman was formerly news bureau: .. 1
manager and Gerz formerly radio t¡e1
and TV publicity manager. l~i

Lee McVickar Durand to the CH-! ~re
matrol Division of Worthingtort Air' I
Conditioning, Milwaukee, as adver-i ¥o
tising assistant. He comes from Slater- Í~ar
Rost Studios, Milwaukee. '.Dii

cie1
Robert W. Youn~~ Jr .., promoted to ~

newly created posinon of corporate p
vice president-marketing of Colgate- 1
Palmolive Co., New York. Young üer
moves from the Household Products. Ad
Division. : ®í

. [ir
Joseph S. Atha of Kansas City

elected to board of directors of Pree- ' I
ter & Gamble. He is also board chair. 'Mt
man of the Folger Coffee Co., a P&G : ¡¡
subsidiary. 1 nei

me
Orville E. Iserrburg, formerly man- ' llli

aging director of B. F. Goodrich lran · ·
S.A., named general sales manager of
B. F. Goodrich Industrial Product ..sl,·.u.11

Co., Akron. : dit
• ~U¡

C. D. Haworth appointed manager,
broadcast media, for General Mills,
Minn~apolis, repo~ting to M .. A. Sou- ,un
ers, director, media and shows. ]At

nai
tio1

AGENCIES fre1

Curtis Berrien joined Needham. ·1~1
Louis & Brorby, Chicago, as executive 101
vice president in charge. of creati.v:e
services. He was also added to th~ ,
board of directors along with Paul E. in
Belknap, senior vice president; Paul J. , <gr
Schlesinger, vice president; and Jolin ¡
A. Willoughby, vice president .and ,1t1
managing director of NL&B of Can- nº
ada Ltd. .m

. ,¡,
SPONSOR: ¡:ru~
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c;iu;p;y :titlre:cmr.
~lb:~rt Sa.moclson

tLtt<l;Q®J~zt at Ga:rttrr~r-,+\¿y~tflsj.ug.
Fi"1rmer'lr be w..as wnh Warner

tele;y~s:i'l!'>:ndl~'ís~n.
Mrs ..,Eíizab~the:. F(~ named ~foe

füt In-

llt n¡:itr~
~ '$t·ee.rn&

~í'.J..ám:ed ~
fit¡· l¡11t~~Id:eltt.
lfil' . : .• '·. . ., . ·.. :; l ·;· BdDíOO:d L-:B:arrtl;¡¡
~{> "· H'···'ili:!f• Ji>'> 'tfi;'\¡]'1'<•'• ,.,r ···,, vcl*~~!!:i~· •pi.',ct.t.l:~S':sJ''f!,,,

:t!fmIT,l¡l¡d. ~hn:irm~n: .of

·rUy jp:ln!:14:
·itigen, 01
Jtit~si<l.eü:t~Tl'í~
· resnlt:S ti:t'Jm
~ A:ssei~iates
~·CO:.

·O'··or,:e.Pá. e. ~··· ..
ts ¡: ·wtloo·r si~ee:
' l!l
qaarte:ns:.

r.i''

P't~da)q~
:: Other

·!•\~."i~•Wl-.'.!i':r'ª"ª ~Íj~
:e:e:'t:ci:~ a·:mi '.Bill P:er;s.ons1

fl'~+w·

I
' sfe:dJ1.

: : ti., Barf :afi\¥e:r bars :S'.clrl hr& ~'.r:tt~e:B'.t
i"Pi xl!i.~, U~l~itl:t;~,..1 J,,ij¡s, ~~

•1. I ~~,e·oo~i,lw~itií~.tlit:i~~ig¡:'me:11 ·· ·
•'

lis ]pi·r:1.e;O Hcli:tzcr:,.
a.!!' as1>:o:é,i:<\:t:c 'ct'c~UJvc

i'.tJJ:i~ to: ~;cw v·ork
M.

'l~·!?ter'M;f. Spiltt~.r~Iect~d p'!'qs'i-
d.ent :a.n:dbnan:I memhe.r of Hen.ders.on
MWrtJ&'iti:g Agen.e.¥, Grl!enviJle. At
·pr:e:g:¥'n1 '.h:e :ís aa.eount &utyer:viso·r of
£be 'Pet Mllk Co~ r>aity Oiyis:íaó, ;u:i,d
Míl~s Plf~cl:ot::i1'.

:Q.Dh:ert H. Riley, ,at:t. uiree::.tot of
Cll,Uék Shields AdMertislt1g,, Atlanta, '
n.amed vie.e presid.~nt. Also' prnmoteu
w:rs :l\1rs:. Cl~o·a Fatrner :to J::m;p.orare
:secrehrry;

Raymond JM:e:Ardb.~ 1oined Street &
Fi'Itnl:l:'~,;:¡ts pr~sideh'.tand .director
:of1 sales. He .comes from Mars.e In.ter
fiatfoMl Adyer,tisfr¡g A~(fl)~y.

TV MEDtA
.Lim•.Le.¢ Ryan,

d:i.t~ctQr o.f sales
research and de
Y ¢lop m ¢nt ªf
KOTV, has be.en
promole.d tíO di~
r~ctot.i;:if a,d'Yerti:s-:
fo:g attd p:romo
fipn, f:or- .the TuI:sa
staifom ..

8't.axfrng in
b~adoasti:tlg ·with Ryan
WJTV Jruckson.," ..

~frs. R:y:ap; )p;in·ed KOTV in
as trafilc ma.na;geT.

&~lph .MfiFadartd! producffan man
ager of ·wJBF~T¥ Aü;gusta, tnJ~'.Ves 'to
s;ím~ post :a\t·~TVB El Doratkl~Ark.
He·she.en rnplmred. by E. Darid St~ell:,
J:r.. wnó WlQ:S SJmfor pro:rlue~r :at.
W ·M·c··T·M·.....m· ·pl.·1'·,,. ,: "· · , e. ·.'Ha.

Ronald E,, Ft1,-·
¡g~g .lr~S'.b¢,err :ap.
pu.inlen p rO'm a
l'i@.Í), dj'.teetnr G>f
Tiiang'le:'s K.FRE
~l~h:msl:n f'.r~.s.
no:. He te;plate~
!Dfl n Bhe.!lhefd,

m::ON.ed t1'>
Jph'la t:o

)J~e~me p:romó-
tfo~ dlr~tar .. for Fagán

WFl'.L s:ta,,•
'in '"tti:an;gh~~s'.home city.

. J<'a~anwití O".o:o~:i'i;iue;'a1sn fo hi.Si ca·pa~
¡qit,y·.a~~'~erelt:l.~~l~),ilrg~1ia.nag~t;,.;t. p<;>:S~
ÍJ'e.:b~l:d\sfoe;e.Jo1nfoi T:r1an:gzle i:n Ar;iúl
i.1.9il~..
'b.een.

e~·Ctadson to assí~tant
@·f WVQE~TV

a,,c.c.ou;ot ~exe:.euhve.•.
-~ '~ ~;.e-.0Wt1~~:~f

N;a.w O.ilea-ns:.

Pl üi IN ROANOKE, VA.,

*' Tele:Y'isi.06 Magazine

H>:30 P.M,-8¡:ihlelirie
(lst fü:m)

11:.00 P.M.-Newsline

11:15 P.M.-Adl:llt Theetsr

fl

lO;·on P.M.-Stoney Burke

Ud;'>O P.M,-Ne}Nsline
lld0 P.M.-AB:CNews Rep·ort
UAO: P.M.-La'.le: Show

ORLAN!lD', FLORIDA
EOft, »..YAILAB'.fLITI ES :CALL

BTA:BLAIR. TELEY.ISl'ON ASS,QOltffES
',""------______,.-- -=..- --

J,,



William N .. El
lison has been ap
pointed program
director of
WNHC-TV Hart
ford-New Haven,
replacing Harry
Shoubin who
moved to the Tri
angle station in
Philadelphia,
rector of opera-

Harold Christiansen named business
manager of WTTG-TV Washington,
a post he held previously from 1959
to 1962 when he was transferred by
Metromedia from WTTG to newly
purchased KMBC stations in Kansas
City.

B:ob .Kost: t,o direc:tor of p1Jbli..c tela•
tions and premoñon for l{STP st.a;ffons
in Minneapolis-St, Paul. He was direc
tor of public relations for Murphy
Motor Freight Unes for the past 1.6
years.

Ellison
tions.

Ellison has developed two program
operations for new stations, first as pro
gram director of CJSS-TV in Canada,
serving Montreal and Ottawa and,
most recently, WBJA-TV Binghamton.
Previously he was sports director of
WHCU Ithaca, as well as music pro
grammer for WHCU (FM) and host of
WHCU's "Teenage Dance Party.''

Kenneth T. MacDonald, sales man
ager for WBZ-TV Boston, named to
the newly-created post of assistant gen
eral manager of WJZ-TV in Baltimore.

Ted Cary, freelance photographer,
to WNBE-TV New Bern, N .C. as asso-

WHAT'S IN THE MIDDLE
MAKES THE BIG DIFFERENCE

.. and, IN PENNSYLVANIA, IT'S
WJAC-TV

In Pennsylvania, you just can't get

¡·
anywhere without the big middle!

The ''million dollar market in the

middle:'It's America's 27th la~gest

TV market ... and i.t's served by

one station -- WJAC-TV!

I
I

I

óO

c'it11e tllm e.!ditQ·r ª"ª nt.e.1.riber.l\tf trn
pmdudion il'.epa.rtrt1.ent,

.Jm:k Steck., long-tilfle .WF'lL e.~e.cAlil.·
frve.,..tp l?~new ..p.ost of. talent ~IJ~e:t;"'
visur fgr WF.l L {A.NI .& TV) :Phila~el:
phia. He'll cdntinue: his current dY.ti~
as .execJiúve díre.ctor .of the WFlL Sta;~
dio Workshop ..,

Ri(;haFd Wookey to NBC-TY ln Bnr-]
bank as..manager, tasting 'depai.:t01.enlf>
He has been a casting; director ~1;1

Screen Gems for almost ..ft.veyears.

RADIO MEDIA
Frank Macaulay to corporate. ere;~¡.,,,,

tive director for copy of Metromedia,
He has been advertising manager ··0l
Crowell-Collier Pµblishing, ere.ad.vi
director and manager of marketin~
services for the publishing company::
and advertising manager of NBC,

Donald R. Clark to accQIJnt execu
tive at KCBS San Francisco. He joioé<\l
the station three months ago as na
tional sales rep, from. account ¢Xe¢(j;.
tive at Schwabacher & Co.

John Q",Downey, CBS vice presi~·
dent and general manager of WCAU
Philadelphia, named chairman of th~
Communications Committee for the
1964 Folk Fair, a United Fur)d affair:,

Dale Moudy to general .manager o;f
WSAI Cincinnati. For the past tiv~
and a half years he's been .vice. presi~
dent and general manager Of WING'
Dayton,

John C. Sever
in() has been ap
p o i n t e d to the
s a Ie s staff of
WBZ Boston.

He was form
erly with WCSH
Portland, Me., as
advertising a e -
count executive
and prior to that
commercial sales

II

Severino
representa- ¡·

rive with t~e Liberty Mut~al ~nsura!lce lt~
Company ut Boston. Whtie m Mame, ,
he was the head c.oach of th.e Pórt"
land Sea Hawks, a professional fo.ot- ,
ball team of the AtlanJic Football ill:
League. 1111

1 SYNDICATION &.SE.RVICE.S ,
James w, Daisey has been named, ¡1

director of research at Bruskirt Inter.. '
national, a world-wide market research 1

organization afñU;ited with It H. lkt)s.•, ·1

kin Associates, and providing Amerlcsn I
business organizations with reseat~h·
facilities throughout the Unit.ed King
dom, Common Market Europe, Scan-·
dina:via, Australia and New .ZeaJ~od;;
Prior to joinin~ Bruskin International,
he headed up his own research <trgani~
zation, James Daisey Associates:. He;
was at Daniel and Chad es far o.ver two·
years as vice president: an(.[ dírec;t,or .of: •1'

marketing.

SPONSOR
,g¡
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THE, WEEK ·1N 'WASHIN1GT·ON ____,,,
Agency
speaks
up , too

Stándards
propose.d

Experiment
for
C()I}tr0l

Dr. Scott
differs

On·ly one ad.vertis_ing !áge_ncy, .A.rcher a,nd_W<oo:~ll:n:¡ry:-o~M.e:mnhtS.,_
Tenn., __had the temerity_ to comment on the ~TC ci:gar:e:f.tre
Semanti_cJs.
A &: W, claiming no tobaccc connect Lens at til.'J:.J., says the
public. is already ·99%·warned on :.smokJng. Als.o, if ~oten·tial
hazard re•qui;res warning, why pin the la:OeJ; .on e igarettec-s,
any mor-e than alc·cfhol; ca:rs-, et al.?
Most unigue and ;revolutionary sug·gesti·on submit te:d to the
FTC's docket. on cigarette advertising rules, is one to
s-tándardize _sJ21e_and.require_ two ty::pes_ot filters on_all
Allleri.ean manuf'ac·ture,d cigare·ttes.

The .Ldea came fro·Iil Dr •• Louis F. Fie:Ser, of Harvard, one
o·f' the Surgeon Gen.eral' s 10-ma,n adv.iso.ry committ,ee on
smoking and hea l th. Dr. Fieser takes: little stoc;k in the
labeling and advertising aspect s , apparently. He··d·Q·essay of
cigarette TV commercials: "Don't show them pu:t'fiJ1g. t1 lieS.e·r·..,
and a number of' fellow-scientis.ts, bel.ieves it is the beJt'VY
smoking that causes maJor damage-not oeoas í.onaI li.ght-ll1ps.
D:r. F'ieser' s app.'roach is one. of ciontrolled experiment 'tó
improve cigarette safety itself.

W'ith s_ci.enti_f.ic: inO,Yiff'e);;"ertceS.to tbe anS'Uisb .o.~ad coPy:
write rs,,... Dr. -;Fieser w.o·uldlimit eacn identJí?ia-l, c..isare•t.t.e. t·(':)
a 70mmtobacco colu.nm•. Eac.h would have a c•elltüose a.e.et.ate
filter and a carbon granl!llar filter. Manufac-tUr·ers woúld
have to mak1e those 'í.mpr-oveemnt-s SUbse.qláent.ly disé,é>V'é:.r·ed.

Once o í.gar-ett es are standardized, Dr.• F'ie.sér be.li.e·vers
statistics could te.11 "in a few years" if this tyPe of t1l;m
pr ovemerrt" actually reduces m.ortality among ·smoke·r·s.At

C,e.llulo:.se acetate filters are '.knownto rem.ove up to 40~
of tar c0ntetit kllowP t-0 be carc:i,n:oge:r;i:ic'.to 'aJ'.Iimalsz .and
woulQ, equate reduct.i~n in th:e numbe.r of ciga:rett·es smoke;Q.
daily ~y t.he :t:reravyuse:r--the one "ma:s-t_e{l:Q:an,g;e.re·~l."Fie~er
points out. The car'bon granule tilter rem·oves certa:i'.n g•as••
eous e.l.ements and may·do less harm tó natúral protective
ciliary (coating) action in bronchi than non-f.ilte:r.

Dr• .ArtlnJ,r Pura,y: SQ~~tt of th-e C.o.J,.umbi.a.Gollea·e of Phy·s·.i~ians
and Surge.ofi•Sals() dif:f!'ered 'On FTC~'Ul·e1 "Cau;tion !" proposal•

l):r. Scott advised cbangin:g first sep.tence from
"Ciga.:rette smc>kiug is dangerous to health," to "Ci~a:rette
s:mc>kingmay be dangerous to health •." Or: "~~~·es.sive p;i:ga
ret te smoking .is danger-oua to h:eal th .•t1 ThiS. Wording 111.aype
less ef'fec·tive, but. it ls "more in keeping with the t,ruth.
• • • There seems to be lit tLe if ány p.t"o.ofthat tl'le Qc!l~
sdona í, smoking of a eigaret te is a health hazard •.t1

lhe doctor does agree that, ad app.eal to the· yo\.ilng
should be cur-bed.,
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"THE WORLD'S BEST
RADIO ANNOUNCEMENT"
GRAND SWEEPSTAKES WINNERS
INTERNATIONAL BROADCASTING AWARDS

•1960 "ChunKing Freberg,Ltd. forB.B.D.&O.
ChowMein"

• 1961 "Saint Ives Spotmakers for Anderson-
Rambler" Mcconnell

•1962 "BananaSplit AceRecording tor Kenyon
IceCream" &Eckhardt

• 19 6 3 "YOU REALLY SHOULD " ...
ULLMAN MusiCreations, Inc ....
FOR EVERY RADIO STATION
IN THE WORLD!

ULLMAN MusiCreaUons, Inc. WON THE GRAND SWEI:
STAKES! The competition was.. roug.h. Top agem:~ie~s.

. ' ' . ·-
B..B. O. & O., J. Walter Thornpsorr, McCann-Eri.eksocn~¡
Lennen & Newell ... and people and clients lils:e;~1

Fr~berg ': Fórd•..Ma~weU House Coffee and Volk;)¥a:~
submitted the !Destof th.eir best •.••more than 6J)Q ~~
in the radio c.ategor¥ trom J$ col.l)1tri~s.

:I
fl

II
·111

ULLMAN MusiCreations WON! And so.did.ever~ rad:lxus
ti on in the world.; "You Really Should .•.." is a P<lt't
FAMOUS Big Soun.d-alr~ady being used. b¥ hl.lJíd;r~d
stations ... and avallabl~ lo all óth.ern. P.ntlke art~ ó~:'
former winners-the same creativ~ professionali;s.¡;r;iM
topped the best in the. world-can be yours, "Ydu ·~~1
Should ... " featured ULLMAN subscriber, WHDH, B:~~rl

A MASS MASTERPIECE! From the creating and prodtt~1i
companies of the. world's largest 'so-called' ;syndh:;a;!
comes the world's best radio annQi.mcement. And. itJ~.l
one ingre.dient among 65 indívidua.t s:ervic:e~:Cl.lrr~rt.tly,~:fl
ing the programming and prodütlion n.eed.s.0fcJi'entsl'~·~i
ing 90% of the Free World, :111

We create it ALL .•. We produce it ALL ... We s.ell rt~~ -
MORTON J. WAGNER COMPANIES., r~·1

... in the BROADCASTER'S Interest, N.:ece""·
and Convenience ..•

Sold internationally by

RICHARD H. ULLMAN ASSOCIATES, f!
5420 Melrose Avenue, Hollywood, C'alilorni.a ~é:ftll
Please call collect (213) HOiiywood 2·6CHt1

--- ~==-'-"=- - -

Making his second trip to the stage, Morton J. Wagner, President, accepts the lnterrrational Broadeasting
Sweepstakes Award from Phil Silvers for the World's Best Radio Announcement


