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Whateveryour busine~slanguage,f
WGAL-TV translates it into sales re

Channel 8 speaks the language of the p.eople
in its widespread multi-city market, Viewers
listen, understand, and respond. To p.rove·
it, Channel 8 telecasts sales messagss
for practically any product you can narne,

WIAl:T
Channel
Lancaster, Pa\..
STEINMAN STATION • ClairMcCoJloügh, Pres.,

Representative: The MEEKER Company,. I.né,
New York / Chícago / Los Angeles l S'a.rt Fra.r:rcís:co: ,1
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CORIN.THIAN TO DRO'P
COMMERCIALS CALlE'D
P1IGG.· YBACKS BY CODE'.~' ' ·- .. '

NEW YoRK.-. Possible trend-setter fo
face of Clutter ptóbletn is wpr9 fFQu;i
C. Wrede Petersmeyer, Corinthían
Broadcasting prexy •. that gtoup w~>n't
accept m·µltiple-:product commercials
considered "piggyback" by TV Code
Board.

Believing p ig gy bac k,s "contribute
substantially to· appearance o;f over
commercializaticn that's received so.
much attention in recent months,"
Petersrneyer emphasized: ''A:d:Yertisers
as well as viewers have an important
stake in this 1.'Xlatter."He urged s¡;¡.on
sors and agencies alike "te accept
Corinthian policy as concrete. step fu
right direction."

Dean LingeF, advertising-p.r. direc
tor, explains that policy; is firm, even
i'f ,¡t produces other eaneeñations.
Since Corinthian has. slowly been rid
d,'ing its s:tations of p'iggybacks ''.fq.r
number of months now'! by not ac
eepting any new such advertising,
tthere'}llbe "no 'knocking off" of ofifend
ing sponsors now. Admitting it hasn't
simpíe "how-to" fOrmula-Qorinthian
can't, for example, turn off network
piggybacks ~b.ateome i.ts way-grgup
feels that taking strong stand tends to
discourage advertiser .•a:gen.cy subu;iis
sions, ''Andi if we get away from net
works, at least we'll have knowledge
that we aren't originating' them - or
condoning them," Linger adds.

Corinthian sta.tJ9os includ~ ~oTV
Tulsa; WISH_;TVIndiana¡r;qfü; WANE-TV
Ft Wayne; KaoU-TV Houstonr~ and
KXTVSacramento. Corinthian Broad
casting is wholly owned by Whitney
Comn:nu.:iicatio:ns Corp., which, is
wholly owned by John Hay Whítnéy.

G.ITL.ITZ Dl.1RECTOR ..AID'E
OF •NAB CO.D·E AUTHO.RJTY
WAsHING'FON-Jonab.Gitl1tz, current
ly managing editor of Television Di
gest, has ·been appointed assistant to
the Code Authority director for NAB,
~ffective Apr. 5, As sueh, he will in.:i,.
plement an expanded Code Authority
program aimed at obt~ining greater
public knowledge of the E:ad'.io and
TV Codes and increased support for
industry self-regulation, and will as
sist Code Authority Howard H. Bell
in certain a'C!lQ:linistrativeduties.

Gitlitz, who also served as adver
tising-p.]', díteetor fo.r Adam Young,
Inc.., began bis career with Broadeast
ing Magaz·ine, from 1950-'55; ~rved
f.rom '55....'57 as assislant news egitor
of Television Age; and .from ':57-'6.1
was managing editor then editor .of
U.S. Radio.

4

M.AB ENTE'lS. C l.G FlGHT
WAs.HINGl'ON ·-.... ·NAB has filed
statement chafl:e.nging l?"l!C ft«"'
thPr~tY' to i;ss'(J;eany restrictive
rules an cigarette ads, hut á1t
week's end N.4B hadn't decided
whether to have .statement s.rm
ply entered ot read /J~ spo*gs .•
man at today's .oral .heari·ng qj
commission .•NA.B wfü .S'toressJhqJ;
FTC' s. broad proposals <M cig~
rette ads am~vmt ta le,gi~laJif:m
by ·cam:mlssiOn tulemaking~ NAB
says FTC has no powé.r to 1¢g•
islate with<J!u'tc()f/,gres'$i.ocna],Qfl...
tharity. ·

FTC's pt.OJpose.dt:tJ;leswould
l'lJq'uire cigarette la:h'ltfs and' ads
ro· carry warning that tli~ (J.f'.(!.
hqzg.rda«iS to heál,t'fz. Thg r1ules.,
to be tizrashed out .at ar<i.lht!:ar'"'
ings tbi« week, wo.qld also ,/j<Jff
any ty:pe . a/ . claims inaicati'ng
that smoking is goad for smr>l~e,f,
or that one brand is. bette» .that!/.
another; Preferential; claims tha.t
one brand /;¡,as. Jess tar or iiiGotine·
content than an~.ther would hiz~e;
to mee: se,ientifjc tests .a1nd:FTC
standards.

Commission stzys if mfl}í a.Isa
go into some spedq.l ru,Jemakin:g
ta make sure TV commercfr'lls
and (J)ther cigarette 4.ds .d"OrCt
make special. ap,peal to the
y.Pung.

Rep. Ro:berts dé;fen.ds C:.01.cb~.,,
lauds s·tations" afl ..he¡re.nee.
WASíúNU.1.'PN~Rep.Ray RG!Qert~(P,,,..
Tex.) handed NAB a preconventicn
bouquet .Iast we~k by watm.ly de€t.ñd.•
ing C<;>deand .broadca§ter ·efibrts to
uphold it. During ..débat~ on .R.ogers
bill,, which b·¡;µ-s:FQG mlema1k:~IigQ,n
commereíals, Ro.Thertsrose "to .cor
rect" claims that Codes had e~s~(lf.,.

To ªrgµzy¡ent that Radio Code al
lows 18 cornmereiat minutes per hPut,
&oberts. repliéd that Code s~ts weekly
average at 141minutes, with ~8..,mlnute
ooathnum in any .hour. Citincg Code
history, .he explained' ·S>p.onsoredcom
mercial limit on r~dio was 14 min)lte$
pér b.Qur in early days, but the seven
years prior to 1961 saw no limit on
sp.ot announcemen:ts.

On ..TV:·...Roberts quoted ·earlier
Code allowance as Hi minuJe&,20 sec
onds in pdil1e time, while. present
Code u1pholds UHn~nut.e.•zo,,s·ec.oiid
limit (actually I'.ewised to l7 % per
hour). ·
Roberts cited Code J\íu(hority .report

that less than 2% of 271000 monitóred
hours on 700 .tadfo s::ta.tk>tt&o¥~ran
lim,its.

~E'w Yo&K-. ~dve\fctíi~rt~
a.ble;to ·witness mnrél ·af 11
lª1'ªtit>.ns. ~f :Il~v·id - ·
O.BM: a.gtm:'f, who
atette adv'!!~i:S:J.4tr
sues'--0'.n WCBS'-'W~$'
¥'ar8.•

Im .•.~.1vi.....ª ·.that n.et. :w..· '.'°. 'i'.·.'ks.··.··.an.'.·.··d; .····t.z<>:t1'.r··1··•.11. . .. ,m; .j!.! g ' .,. - '" ..• ,> ., ••• 11'.Rill'::!¡
sho..u:ldn*t·~any·Clg'M.€Ífe tads a;nt\l ;f}j I

ª...:e·..w.·. ·o····.· .. ,· u.·· ·:·I..•..d.··.· i'l.:.'..t· .·.•..oo··.··.· .@:···.·· •.··.:···:t··.. ·· .·.ª·.•a,·.' . ,,.. ·.:e··.·.:·n..·.,... ,.·. ·.·'.· ..•••, ..' .•.. '•.· ~1.~m..·~.....·;í{.·1..•·.1.
.. · •..... , a_., ·JP, ..•... 9.0..l>\1'?""'º1!,,," Ji.+1

categary" Ogilv'Y vi'rtuanr ufi'el'.$, 'j
mount ·· m· · :á• ·• .s:: 5' gf~,.'.· : ...... Qlt PA'Í~ ..~JU.Ql , nL~W~J !
the govennne~t~.

W·u • j'; . •:1th..sp:onsartng ,Latk :c(~ffr~b~s1,
tllé wt~g~,.·.il· réma:1Its ··t~.'m~·s:emí..~
will run its s¡;>Dt~o;~nt;at r
The h~ad.. :óf Q.~ilvy!

M)tthei:: 'a:J:!i<\t .t$J ..
medalizati.0n
tíY;~f1¡¡lél'.J!S:.'i'n ~lltJe.tt·-.
other subjec:ts•.'Oha;
fítiie~d a.f o;a;ilY)f~~.wh0 ':
cnuntets, .mti<;h :of' O;gil'ff~
C'l'áoo.s:..PaFt:i:czJ:il~Iythe: we'll
.~~ ..y~tt :m:~:~.··~s.,.~€!" .·~l~~k''~a ~
Ralls~R;qy~, ·whié'hgets,-elbseitS~mt.íl
w. h.e.··.'.n.".··B...:r··.·-.w....i'·.r..···.·•·.'.··.(ti·····.s··it:1.ª'ª.·..•.•.·.·.·•.;.•.&.·•.. v...;;¡..n. :.u....." .•.•.11ifr•.·.·.·.:2 ,¡.¡.•...... •.o. .•..•.•..···It'·· .1t . ' .... ,. ·~l! .,
same cop)' sl~nt :fro~ ..:an .a;d,tlm~ da:' ;
batk te füe' ~zas'Of '~rJ.s,,

~s:o ·ob. pro~azm.~~~,~~~~
Collíns; .lames, ::M:cCatfr.evand
l\1¢CaJl,. e~"1.asstí~latés·fli~·
are now with. C. I. I.aR;oe
Whitehead~' M~in ·Ma~'];!aid ~:
O~ílvy, an:tO,l\l.~·A>nt~~S:,

Program wfil . 'fu:e ai';ed :fwfce
WCilS'•TV~ Tu.~S:~ar,,.~;,
18 p:..m., and 8.a!f\lt.d."<tY" )t'a1t:.
2p.m.

:Ii
FGC' MAY A&A1IH: 'T:A&i Uill}:
DE.fE:ATSlJ. Of/t.lli-IN PILI.Ill I
WASJ{lN.·•'C!';FO...~~l~.··. dt~~,;J.n.$.••'ª~..:.~.··~.:íl[,-:they may m;i.t,eve.n fade, awa:)! ~
long. $en. P~t~t~? eh~ií~.an ~£'.~i
~=rit~~teu;~t~!ª ~~~:~~~t
ABC'.s éQFt'í~~tm;ve..l'1ª$~f1c<iYl\l 1ª1. t~i
seven z,.VHF markets where :G..l!l
;mis.s'i.~n.~~tr§a. ~h~~".s~ae~.Y~¡
FCC V!Oted 'ag;am'S'tthem, 4: ..St I:•
M(iy or. O~em b¢t ?· JJut mci;ght pe, .I'
'.~u.ad.,edto tak;e m~tter up :a~am ml'~o
May. ;¡¡~

ill[OJ

C.·..onlev top· s A.B:C S.:p··..·0:t Salr .or.(
· ···I ··· · · · . ·JO 1

NEw Yolí~,.........lame$ ~. í?h.lftl¢W'.ltrana
IJe,e.n ~le.C'tced.Pt•e.srde.;it..O:f zi'Bif.l-?J' Jóu
£,pat .S.ale.$..£ln~e ,AW".s 16,, l~'b~~Ll
hq.r. rsetVtJd .if$. ,e;.x;~el"~P•·1cn~(!;r·Th~
F.. Sihf1ker, preíY!identPf A.lJC:'-.T'Y
tlon:s. Vivz"s.i&tJ.
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blue-chip .Gl.ie11ts,new toy Ne-ins
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PnbUshú's. Report
1,Feek fff ,~l1a$/.ithgto11
Sp'o11sot~Scop?J.
5 ;..5 ·p· ·¡· .,.
. •J.. '· t l

~~"·!-«·..$PON SOR® J:'QmblnJ!d with .TV•..:U.S. l!ilíli<t •.. U•S· F;~® !,¡¡. l!llhlis!je;g )Ve!tkl~·~;i.~'llllJ~)'
~·,•'.'.¡)Z..·.comp. a··1····i.y•... ª. cS. u.ust.dl.·a.ry ·º..r· ·º..Q···¡b..way P ..··.r. e.s·s·.···.····1.•.1.1c······.p·:·iJ·ª.'t1···s·····.H···1..·.N·.. •.G•. ·£. o•...lib. ..·•...R.••l A.•.•..t..·•..·.~A..•·.¡.J··.·.º•.··.·•.··A····D;···J·l·.•~..·.•..··.·E.. .,,, •.,, •·.•• ..·.'.' "I' ~1·.,~,.t·~HEAOQ U.ARTERS; 5.fül F.lftlt Av.emíe. Neiv York•, :N, '}.;, J:OQ;JJ'•.Aí:éáie.O.Ile:212i MJ'J.l'cl'iltltil'! l'f:·KUíl! 't•
CIR1CULATION. ACCOUNTING AN~O O'.ATA PROC.ESSIWG .HEAOQU.AiRTERSl OJ.fü.í\!á.)>•B'rilldií:\j, .Ífülíílfi:. 1
Mitin.$58ó~, füea.í'ode 2íS' ¡2J-85U, Q~ICA.G,O .o'fFicE1:122l ~qreh .La ~aUeS:~r,,'(ltii.e~gJJ;,11!.;iromxt, '
/Ú'i'I\.Code 31.2 .CE 6-J6QO. CLEVE.I.A.NC! º fflc.E: í{:l!Ü !'!{jjf'tl!!líJ !,aDi. 'cteve.1.a'nd. •Ó;(¡j\);. (t'l~~;,.,Vii!\ C,,ir~e I ' ..
:21n YE 2~G6.G6.LOS ANGEL.ES OHlC:E:HJ..5 Y\L srxt11•st., LO.s. l\ífígeles., nanr., 9,0011"..A.!':ea :eb'd:~Z:lª I~
llU 2-2sas. SAN FRANCISCO OFflCE:i ¡¡o:,¡CaLif;O:tllfa St..• San; :Fráncisc-0: Calm ..; ;!JU08; .A.r'éá :co.de ltill?s ' !I
Y!J J,$913: 'SOSSClflPi'IONS: lJ'.$., its possesslons !!'!Jd..éaq:¡~~J5' .11 ye~ri '$.:§ (or ~w,oy.ears:.A:U,otlre'r' 1; l .•
r.\11m.tri~s. •.. $·· 1.....1...·.pc.·r yc·a·r. For s.ul1s ..~.r.intion··..11.1r.o:n.11a···l·i·9·,n.w.;.·.r..it..~ SP··.·...ON§b'···R·".··:s..Y~.s.•.cri.11g1·:·;0·.l'J.•s.~.r..vi..·.·..ce...•. p ..e,¡¡a.r~.¡n.'.;en.' ,OJlh\ray Uuililing, Duluth. ~llnneso:t;i, ;;;¡:;SQ2. ise.®.l\.1l .~11!$S.11ast11g~ ll)l;l.\Iill! :N:, \1 Q. ¡;)opyfilgJ)t•llt~~ by ,

1Muor!' 1'1.1bllshini: f'o., Inc . :·
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SPANISH SPEAKING
PEOPLE SUP THROUGH
YOUR FINGERS WITHOUT
THE HELP OF SPANISH
LANGUAGE RADIO KWKW
THIS CAPTIVE AUDIENCE
CAN BE YOURS!

§KWKW has 20 years ~
~. experience in serving f/J.l/J.
tl this market! (>
• Average yearly income

-over $800,000,000
• Automotive products

-$72,540,000 arrrrually
• Food products

_;$434,700,.000 annually
• 47.5 own their own homes

IN 1963 OVERlOONATIONALAND
REGIONAL ADVERHSERS· HAVE
NOT LET THIS MARKET SLIP
THROUGH THEIR FINGERS,

KWKW
soooWATTS

Representatives:N.Y.-National Time Sales
CHICAGO-NationalTime Sales

LOSANGELES-HO 5·6171

P.UBL'l·SH·E:R·''S
REPORT
Doing it rf:gb't . • . TPE ·'11·4

M Y HAT ís off to the fihn syt1dié,ators.•

It wasn't so many years a.go that lhey w.er:e rega.l'de.d as, ,a. 'l~ht:}ele.r
dealer, bargain-basernent crew.

Now the situation is substantially t:Jhai:rged:,
While there are exoeptiorrsin every éale~ory~the~f~nl~.s:ynrlicato.r

today is a stabilized husinessrnan e.age.rto give. the bestp.Gs.s:ible·Séivi'ce
to his client. ·

No small credit for this tra11sformation is due to a. few cwide·'£:isio.neJ
men in the syndication field and,, in parlfoulat,. to the w.a.ytl1é~handled
the syndication show at Iast year's NAB Co11ventioü.

Called TFE '63, staged at the Píck Congress in :Ch'iea;go.,i't \Yfasa
model of decorum, usefulness, and dignity.

This year TFE '64 will liven the Conve.r1.tiona.nd.make it more use
ful for tv delegates.

I had lunch the other day with Dick Carlton. of Trans-Lux and Alatll
Silverhach of 20th Century-Fox, co-chairmen o;f this year~&tel.evision
film exhibit. I was pleased to note that. at least 15 syndicators will shm~
their wares at the Pick Congress (with fi.ve NAB Associate members
not included in TFE '64 located at the Conrad .Hilton)..

But what pleased me most was the cede of hehavio:r rai.1dthe basic
rules that each TFE '64 member must live by.

For example, there will be no honky-tonk.
There will be no ccrridor ambassadors drumming up tnáffic.
Models and hostesses must remain in hospitality suites,
Absolutely no gambling will be permitted in any luirspitalit~ sJZi:.Íte.

at any time.
There are other rules. This gives the idea,
In recognition of the changed order of thing.·..s the NAB has :set u1.J1a

. ·-- -

tv program panel Tuesday morning chaired by Clarh· M~~oll(lugh a:ru.l
including last year's TFE '6$ cp-cha.irman .Bob Rich o.£ Beven ,A;.rts.

"' This re-¡Jí·eseíftation is in ordet, The s:yndfoators ~or .disb:i"!zni:tr;¡.us1a:s
some call them) are a vital segment pf the bnsirress ;and meiit ..a, phme
on the agenda. Bob, ~vhP has been a. leader in the np~radi~g oJ th~
syndication field, is a .g.oodchoice and will represent his cate~.oi"l'i\vell.

This year more manélgers wHl hrhx:g the..l.rpro"gram din~.crto.rs a11.d
film buyers to the NAB.

The word is out that the syl)dioatm·s a.re doin¡g it '.t'il;?jht aud ·tfoatifte~r
have more to offel' the disce1J1ing stéldon 1ua;o.tha:ll he·fün~..

As a severe critio of some syudication. pra~otí:ces.in p:re~ielus :~fé<tt'':S

l'rn thi'illed to note this 11.ew order p.£ tilings ..
I said it at the ::;tartof this cPhtri1n anti Pll ·say·it again .•.My haJ :f,stxBL
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IIu r. :t ., W'll;l:D: ;Bu:d:i:a ;(1¥1.rs: ·fthire
:lupe1:mg,rf(et:1: Th:u:a .ArJ:V:'
·D1ke·r·We·ale,rrt M;i:cb·i,1;11n Slntia.n I ,'.!

J
1

:Ntrt.bJ:fl¡g' 'út:i:de.r'th~~Slt:U ·COIV.er$ J.~:cr}am;a Z'.0:0! iaud :(:.:reater
~Ves:t.ernM·i'bh.i~~anTik:{l\:VKld aa:tl,io\:}., ''fa~e
guritl'tim.a<k:e;r~·· iñ ·'ta' í• ··.~"'..•..,. J'." .... ,, .. Si~.L

l~:t;t~h.etd.,s.1s:o,me i\ght. f\n gp.( D:l,gJ¡,e~~t
CPT'w·,.;,;:. ateá ·conta:ur)

tlrere élt::el}~.A&'.P aru:l l& M'.1-og¡et >s:tore~.
E'o.t priíxü'U]l si~r~í:~earna there. am tm
.A.&'f1$'toi;oo .a.nd

I.I

f!ltir ~'?J.il"fi~'~l!A~~r"j~
.w,f;n WAl:e·;'{t~:in:e. .'á::ltlftEXtJcfí, tJ1e..;¡r·e. And 1vh;ere•the
~n·d~ts1l!l:re: írs¡¡ wb:~ri~·tht~~l ~g a;.r~tt1l!l'd~.,
Le1t ~:rlr .~~e:r~•..Kn:od"al m4ltu. ~i~·~~<a;uthe: wJm1:e S'ttttn:~

.~J3.~¥!;t\~iIQ:é):~;¡:dfftJI . .... ....

.*!T(ge, •cf/'atr:iiil*-o:l:JZ '/¡; :sx1.~tr11ect.~{i.slf.1ils t m1f11i11ttes. ia~r.~
if..fíi!,&e't.t>.11~:.

:¢&5 .R:í\b.ill' :F.cilt K.A'.LAMA'tbo
A;fjlP.f ~flE.AfE'gWESoTElfN Ml.GklGA'M

AJY<IT:y:-1.WPil~t,Jiif,u ~J(:~l1tdve.lf«fi!n1~( 'RrP:i:~<1e.nf:gJiy:~· [I
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CALENDAR

MARCH
Leadership Institute for Young Ex

ecutives, second series of Management
Communications Seminars in conjunc
tion with New York University School
of Commerce, Monday nights at Hotel
Biltmore, N. Y., beginning (16).

FCC's schedule of appplication
filing fees becomes effective (17).

National Assn. of Broadcasters Code
Authority, public meeting to explain
to ad fraternity the TV Code's new
amendment on multiple product an
nouncements, Waldorf-Astoria N, Y.
( 19).

Broadcasting Executives Club of
New England, seminar and luncheon
on "Climate in Washington," Sheraton
Plaza Hotel, Boston (19).
Assn. of National Advertisers, third

annual seminar on business paper ad
vertising, Plaza Hotel, N.Y. (19).

Philadelphia Club of Advertising
Women, 48th annual dinner dance,
Benjamin Franklin Hotel (20).
Intercollegiate Broadcasting System,

annual national convention, Columbia
University, N.Y., hosted by WKCR
FM (21).

American Assn. of Advertising
Agencies, Rocky Mountain Council,
ninth annual Spring Tonic Seminar,
Brown Palace Hotel, Denver (21).
Southwestern Assn. of Advertising

Agencies, convention, Sheraton-Dallas
Hotel, (22-24).

Alfred I. duPont Awards Founda
tion, 22nd annual presentation dinner,
Mayflower Hotel, Washington, D.C.
(23).
Institute of Electrical & Electronics

Engineers, international convention.
New York Hilton Hotel and New
York Coliseum (23-26).

National Sales Promotion & Market
ing Exposition, 18th annual, Hotel
Biltmore. N. Y. (24-26).

American College of Radio Arts,
Crafts, and Sciences, first Radio Day
Seminars, Conrad Hilton Hotel, Chi
cago (26).

I ,
I

,¡

APRIL
National Federation of Advertising

Agencies, annual convention, Outrig
ger Inn, St. Petersburg, Fla. (2-6).

Extended deadline for filing com
ments with FCC on UHF drop-in pro
posal (3).

Financial Public Relations Assn.,
Middle Atlantic regional meeting, John
Marshall Hotel, Richmond, Va. (3).

Arkansas AP Broadcasters, session
at Little Rock (3-4).

National Assn. of TV & Radio
Farm Directors, spring meeting, Rich
mond, Va, (3-5).
National Assn. of Broadcasters, an

nual convention, Conrad Hilton Hotel,
Chicago (5-8).

Television Film Exhibit (TFE '64),

12

11

Pick-Congress Hotel, Chicago {5-$).
Assn. of National. Advertisers, west

coast meeting, Del MoJJte Lodge, Peb
ble Beach, Calif. (5~8),

National Assn•.of Tubacco .Distdb·
utors, 32.nd annual convention., Hotel
Fontainebleau, Miami Beach (5-9).
Financial p.ubli~ Rdlttio.is Assn.,

North Atlantic regional me et in g,
Schine-Ten Eyck Hotel, Albany, N.Y.
(6).

National Premium Buyers Exposi
tion, 31.st annual display, sponsored by
Premium Advertising Assn. of Amer
ica, National Premium Sales Exeeu
tives, and Trading Stamp Institute of
America, at McCormick Place, Chi
cago (6-9),

Transit-Advertising Assn., annual
meeting; Casa Blanca Inn, Scottsdale;,
Ariz. (6-9.).

Boy Scout Lunch•O-Ree, annual
fund-raising event for New York City
area, chaired by Young & Rubicam
president Edward L. Bond, at Waldorf
Astoria (8)..

Michigan AP Broadcasters Assn.,
session at Kellogg Center, East Lans
ing (11).

Alabama AP Broadcasters, meeting
at Birmingham (11).
Society of Motio.n Picture & Tele

vision Engineers, 95th technical con
ference, Ambassador Hotel, Los Ange
les (12-17).

Film Producers Assn. of N. Y.•
workshop on "How effective Use and
Distribution of Sponsored Films Can
Help Achieve Your Marketing Goals"
held with cooperation of Assn. of
National Advertisers, at Plaza Hotel,
N. Y. (14).
Professional Photographers of Am

erica, deadline for entries in fourth
National Exhibition of Advertising
Photography, headquartered at Mil
waukee (15).
Chesapeake AP Broadcasters Assn.1

annual rneeting, Sheraton Belvedere
Hotel, Baltimore (16-17).
Bedside Network of Veleran.s

Hospital Radío & TV Guild, 16th an
niversary ball, New York Hilton (17).

Radio-TV Guild of San Francisco
State College, 14th annual radio-TV
conference and dinner, on campus,
S. F. (17-18).

Financial Public Relations Assn..,
South Central regional meeting, Brown
Palace Hotel, Denver (20).

Associated. Press, annual .meeting;
President Johnson to speak, Waldorf~
Astoria, N, Y. (20).

Society of Typographic Arts, first
annual Trademarks/ USA national re
trospective exhibition of American
trademarks, symbols, and .logotyJ)e:s,
Marina Towers, Chicago (Opens 20).

National Academy of &ecoriling
Arts and Sciences, third annual sym
posium in associatian wrth Bureau pf
Conferences and Institutes of N.Y.

MAY

Kentucky Jkoadc~le1:s ÁSsn.1 spring
conventioo, Louisville ~herat~m Hotel
(4-6).

CBS-TV, annual .con·ferenceof net
work and afflli:íte ¢xe;qntives, New
York Hilton ($-6).
Electronic lndustdes Assn.1 work

shop on rnaintaín.ability o.f electroni¢
equipment, Sheraton-Jefferson Hotel,
St. Louis (5-7). ·

Califpnda AP lt:tdio.•TY Assn., arr
nual convention, San Jose (8-lD).
National' )letail. M:ercbants: Acssn.,

s.a'les .protnJ?JriP'ndivi.sion eoñv.enJJO:O:.:
Hotel Americana, N. Y. {lü-13).
Ass.n..of National Adv,.ertisers, ses

sion at •waldorf-A:st,1Dda~.N, Y. {l l~1.2).
Sales .Pro:mo:fümE~ecittives A~n.o

11eYe;rítba.nnual c:on.ferent:e., Asl'<Jr
Hotel, N.Y...( l l ~13:}.

Ame.r'i:can TV Cu1J11úerc'ial.s'.res"'
tlv<tl,. fiffh •@J'.l'O.:íJawards lunellieo'n.
Waldo.rf-Astorla f I:5).

:univ!:!rsity's.Divi~iorí ()f General Etlu·
caU0n,. title.cl..·~_Rec.ordurgan,d. Musi'c~
Cultur~" Coml];!el'~e.and Technology,''
at Ho:tel. l_.anca'~ter.,..·JN.Y:.(to22).

Tefe·vi~i'QnBure;J;P o:f A.d·vertísing;
annúa'.Ispríng b~atd "1f :~itet:fots meet
ing, .. ..Green~der,. / ~bite Sulphur
Springs.,.W. Va. ,(2..2~23},
Am..erican . As.so.... o~ Advertising.

Agen.~les". a.nn!:i.al.nádonal meeting;
The .. Gr~e::nbrier,...<\¥hite Sulphur '
$pdng~, .w. Va.. (23..,2.5').

Aélve.rtisingFe¡Jer:ttiion of Ameri~
fourth district .c,or:w.enüon,Tampa, Fla.
(23-26).

Pennsylva~a AP Bro·ad~astersAssn¿
annu~I meetin~, B~iling Springs (24),

Affi.liªted Advertjs,i.ngAgencies Net•
work, .annual meeting;··.Andrew. John·
son HoteJ, Knoxville, Tenn. (26-May
2).

Wom.etco Enterprises, annual stock
holders' meeting, Midway Motor
Hotel, Flushing, N. Y., and at World's
Fair (27).
Assn. of Canadian Advertisers, an

nual conference, Ro.yal York Hotel,
Toronto (27.,.2:9).

Society of J>botograJ>bic.iScienfists
& Engineers, l.964 i!:rte.tnªtional con
ference, Hotel Americana, N.Y. {27-
May n,

Station Representativ~ Assn.., 1964
Silver Nail-Gold Ke.y. Awards, Wal·
dorf-Astorja, N. )', (28~.

American Film F.emval, sixth an
nual hy Educátfon.al Film Library
Assn., l6rnm ¢.oll)pe.titiorí•.H<;>te:lBilt
more, N. Y. {20-Ma}r2).
American Women in.'R:ad.io&·'Tel~

vision, 1Sfh ártnua,) ¢'3iOM¢.fitf~n..M'á:Yo
l'lotel, Tulsa (?O-May :&:).
Am.eric:ín M:td%eti°'gé !'~«.,,Ne.w

York Chapter's,. S'~cond.ca.nn~ca.lnew
products. confere.nce.iHole.lDe.,Jmo.nico,
N.Y. (30).

SPONSOR
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I wonder if the increasing tempo
of the race by the networks to im
press legislators and regulators
isn't out of economic proportion.
Neither broadcaster nor broad

cast advertiser-at all levels-can
hope to have any deserved repri
mand delivered in private. Print
has made the public service record
of broadcast media its personal
kennel and watchdogs each, even
innocent, trespass by setting up a
howl that brings legislators and
regulators running. When one dog
barks the others in the neighbor
hood yap, even when they don't
know what started the first one in
the first place. And every client,
agency and station or network is
fair game for those who want to
quiet the hounds.
I sat through the better part of

primary election night watching
all three networks on a set-up at
NBC. For months in advance, the
stream of releases, heralding each
step planned, every team and aid
piled onto the effort, kept growing
into a monumental paper pyramid.
The staggering costs were obvious.
The eagerness to meet a public re
sponsibility and to compete for
leadership was equally obvious.
But I puzzled over how expen

sive an excellent job had to be;
how much of that expense was an
unconscious pandering to the mon
itoring minions of legislation and
regulation. I couldn't erase from
my mind a statement attributed to
a network correspondent which esti
mated that if all the money spent
by all the networks for that cover
age (to impress regulators and leg
islators with dedication to public
service?) were lumped together, it
might be possible to bring all the
voters to New York to vote "live"
in the studios. It could become an
absurd addiction.

I

! I
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555 FIFTH.

'TV Tear Sheet' reaction
How very pleased we were to sec
SPo.NsoR' s coverage of our "TV Tear
Sheet" story (Feb. 24, 1964). The
reaction to the story has been most
gratifying, which only proves again
that SPONSOR is well-read by those
who want to be well-informed.
A network sales head, a top

household magazine, and several
advertising managers and agency
people have contacted us for fur
ther information. \i\!hich proves,
also, that SPONSOR as a trade publi
cation, knows what the trade is
vitally interested in.

Lincoln Scheurle
President

Tite Film-Mokers, Inc.
Chicago, u:

Not their cup of E.T.
.'.\lyattention has been drawn to an
article in the Dec. 9 issue of SPOX

SOR, titled "Radio dramas gaining
local strength," in which it is .sug
gested that certain programs,
including "Adventures of the Scarlet
Pimpernel," "Captain Horatio Horn
blower," "Secrets of Scotland Yard,"
etc., offered for sale in the U.S.A.
by Irving Feld, Ltd., were produced
by the BBC.
I write to say that none of the

programs listed in the article were
produced by the BBC, nor has the
BBC any direct or indirect conneo
tion with them.

~I. A. Frost
Head of Transoriptian Seroice

The British Broadcasting Corp.
London, England

'Guide' a big hit
I have just finished reading "Ad
man's guide to TV syndication,"
which appeared in the Feb. 24 issue
of sroxsoa. I would like to offer my
congratulations on the preparation
of what I believe to be the finest
wrapup story of TV syndicatlou
and feature film distribution that
I have ever seen in a trade book.

It was great. And you can be
sute that this stotY will be reforte<l
to quite often in this ·ofB.o~.

Harvey Ch~Jtok
Direclor of .Ad:vetti~ng & Publicity

Seven .Arts .AssiJcl!aíed Carp·.
Sew Y'Prk? N.l,

Rªting QQUll(<JI s'l:].tJt¥
Cong,ratu1atfo.ns.on your e.~tremely
comprehensive and objective treat
ment of the Broadcast Rating Couri.
eíl jn the first of yolit' three"patt
series in. the Mar. 2 issue of s.PoN~

SOR.

This series is an accurate and
positive .reflection of the very sub
stantial pr.ogress. :tha.t has been
made through the vol!Jhfeer ·efforts
of Don McGannon and ;,.nanyother
dedicated and capable fod:J.viduals.

WílliaPl D .. Kistler
V iee .President

,.\s,m. of Nati.anal Advertisers, Jnc,
New York, N.Y.

Ku:dos fqr e,Qverªge
Last \veek I had, the. opportuníty of
seeing for n\yself the AM H.adio
Sales: ptesentatfbn H\Vh,;,lt ;l)jd Ym1
Do Today?n-. which wa.·sreported
un in the Feb, lO íssµe.of SPONSOR.

I just want to. let you know that
I think your coverag:e :of :this.vety
fine presentation was; thorough,
complete ·-···e;~ceHe11t,A job well
done.

Norma1.1 S. Gin~burg
Director of Sales PtomoNon

CBS Rad!"· Spot Sqles
Ne.w Yotk, N.Y.

~~~P p1.fl>IJP ~yv.~r~
vVe at VVOSU-TV1rnte int..ereste.d
in the editorial coíú.ültnts by pub
lisher Norman Glem1 .inthe Jan. 27
issue of SPONSOR ("H.o.wbmadca•st
ers inform the public about broad~·
castíng"].
'\Ye é)gtee with: you 1QQ%tbat

bro.··adcastctsshonltl. not b..•e sílent. . . ... ·..... ,.-.. . ..

when it comes to telHng the public
about their meclía. .

Joht1 Corporon.
News Dtrect<w

WDSU-T:\'
New Orl~aus,La..

.SPONSOR .Ma



Pl·ease·d
a.n.:d
P)r,ouid?

~[

Of ooursewé até! "Yeat-atound con·
sis;tenc;y'1 ln pwb)ic servi\~e i'sn't easy
~o a'chíeveamidst the cónsta.ntly
shHting d.emaítds and pressure.s of
'the brnadcastl1;1g l:>tlsines.s,

But the Hrm destre to perform serv
.ice Q¥er afld :fueyond a· mere minl
;müm i.s the dedlcate:d poLicY at
WHE~·TV.The 0omm'.unity· we s.erve
appreci:ates
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I
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'$~ do ow ax:J·verti.sers·... , . who are
aware that we prolect the sameyeCJ,r·
at:~:rl.r'ldctmslstency of .quality serv
íce Jn theiJ behalf..,



Labar Ud'.i1Ul'1.'S .C¡Jal[Pf\t
1S:g'r1éaian. pa:J ••'IV'
fient:t' 119:(lit: ª" :IJa:d'

LorllJ.a1rtl ..id~ )lpy¡s1
for ...IY,lld.dJe f5Q~t,,
NIJC llitdJ.9 Neiw·•.r.k

'TW.3' t.a:te:s h1i'.gb,
IJ u.t sa:fi re .maf I.Je
too fíitiríJ f:o:J)¡uy
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F:'etl1m-~T'r ·tl' ~f)~ ·~'flr«hta:'•I, il1~ ' ··a '1'U ' 'I·' ~ii, ' Ib~1~~,:~n~:;;:~~~i~m~~·~~.~~~i~i~=;~~:~~~~~~=~~-r~.£~./i~t~!~~~MtJJl~
1~1 "':S?&'!";'\ :iz(¡):'f•~·••;1 ·~o tiii¡n'4i :ct:~~'l<·i ,".:~"~'%'"':&¢lf,- ··t• ~. ~. ~ .. ·~. .,Ji. """1Ui:!!l~ ~" il:·~····.•...!i!i.!lt.~ , .. ~xu;'!i.SS'.€.... ~t;dtt.~"""'Ullil: ¡¡];

ad :a~Biir•~··-...1~m,~m.n;.•~~'1.~@ ;l;wi;h\tg, ~ti
ri"l'l!i'A"31 i!L."11,..,13 ji19i•i'fr¡.,,, i<i'ñ ~1" i<Sli'fifiili'.TI;¡, ,,,., ... ;,"]"ra· i¡¡1f1v•il!i , .. ,,,1; ..,,,,¡c· 1l ;¡¡, ss .L3k·J& -' '" ,éA1,¡¡¡¡.JL.""""'•!~\lf~, l1:'.4"J;~~·'~i9'l~~·~,.s·l1.!:~ "· '*' ~;...u:~i~eJta..!i!c' Y'il~-\;.il:~s~1,xf!o..m ·01"' .;,t$~~Ei.:::~~:~::;;:1~;:~~~!!~~~~~ti~!'J~:1:~:g:~:ís:;::t:;1~!:

''!¿;.''EH''"' "''''' '· s; '"'• ·'.i'>:iii' "II" · ·"'";;J l'' C.''b' '1"." "''iii"'<'l ii>/' ''%ñi#f .~k ; · ¡.f'·-·•>CILi;.J'.ue:.;:,¡¡~t~SJ'W:::\!1' l~.·~i·g'S!t¡1fJYJHfl~1..1¡1;,,,,~:1"re.,.:>;!l ,.¡~ ll~, ·ü1'.e 18ti:'tlJiJiw~1~.

Lálll~ RmlIDS';~t~~,mfíifláit f~ ili~llit'W'tth ila:ciPt :(;lth~r··O~ltJl:';J¡l~,·~:. ~I~f,~r11~~-·
• ~he,tl:r~r :1~~411iti'i'~n. :m:m':j)j~lbs;:I~,,mm::r{fui:'.f<l'~itin.;.l%1tr '~t;.;~"';'Í.:'i» ~-1:~~TJ:tiZ~T~·· Il"it'.1', · · ,.,._.. __,,_ ,_.o-·c :"· t'•,'-1".-.. __, '&;!,~:,."'"~·'"-'_,_.: ,.,,,_e,.,.,, e _fl;J!',_,_..,_ .. sl'::,,J+: -----~---N'-~-: -•·--"""''~ -----~-=~--- ~<f~ ''~5t" · , ,,""···--""'"';'U~~'- ·--'~----,.;.."'0-J_-w!~~.,.,~;!¿ ,,~_.JI,, ..~.,._.-.~.v!:·,,..,,

~1f b~~trlttFtr~n!1~.fFJ: C~lí:f~i:ntat~~t\ei ~f~l~~c£féfJ~.
~,!tJ.'('1·~···~"'Slr~; b~~g,.~~;Í1Jl;t~·~;e~~~(;~m~i•i'~·'t~
Jí,n:Jlg:.{\n,¡y· '''Tlll fe0P"'61\~'R';Í.!'f'L..,. "'•'°''>i\'•¡¡, ~~nll!.:if'Ól'i!'!i.;Ui:t!t1'r1'·Y"'i't:i'C'! 'rn;'¡s¡k !QJif!\; -.., ,.i';f}..,iiil',t ~ rf',_~¿:]'Ifil.f:~l;'!.¡if,i¡¡¡?11ei·ml?:s::1..a1:~ª;r,~:~'5lu'f oo:uit .•';i;; :~.1Q4rui1::.,~ui.i;·t"''ªy;~i,,C'·.A1..i:1'~t21•~~i Jn ~.•.,i.~,!;. :,;,,"1.il~llQ.

:.©l?~l'f'is:.·~perá:tl'QFr.~o~t~~~ -~~~'W~~i·qw;,¡~~blll~-~~JP-Wrt.ai·~U~~ kaw~ ~l'.lfi,.
l.'.'t"'N'f !T'l..?7: 1'"" iffl't'\ljfóí'i:'.•i ¡;.¡,¡ ,, ' •.4,, fl·''' \'l\\r:,,,.•• ,¡¡¡;~'b,,, •• 't,.,..ll"'l:18f't'\' V'e;;e·n~:f(~l'\'IU'lik.;f,. '!''¥• ~· "ll ,.. l,¡;¡•a:li· ''"'>'<·Jf.'#]/"'lk '·í' ..<:!lit);,,~l~IAO~;,a;'.~U\1t ·~l\l.. !J'\!h\\>'Y~~~¡~,;¡~,.!i't~L.Y/,,¡¡~·!é~;i;:•w,;;;¡j~\4•t}lj~J'.: ~¡;¡i;,, , ,,r V"'' J.HB-Ji~>\\.!f,~rlIJ'"
·m.urmiftl:©lil'~ reulli:m:ilt]f¡~ 'J2líl~I~~1~· [~ñ'r;10e~l¡¡¡iti©~~d~1r~.db:f·nt2:tlmflll .~~L~~ID!i
'\~hi.eb.17qftÍ't'l'i:Sl .t,".i'<i'Sit'"'~''r-r"o'n,¡;[, 1t'I'~'"'1ª""''fl'li1¥i~¡ííl-~,,,,,'T~'f"?iiiJ":''.:1,,··~""'tJlim~,.·~~n,~~t!WiS tJ11h"'.,,,_-,'.,. :,.,_,-'"---·~_,,, ..~&,,1'-•"-' .::,t:"~J- :l.,_.:Y' 'l'""·', .. ;&,';'.!), , ··-·-~~~~&"'-~-!Jk-!>,.,"°'"'~~U~__,_,, \.. ;'·f: ;g¡;?J,t~ ~1,-i, "-~·-'""'"·-~~" -~~'*-----~,k··":q,_tJ.,.~__.,!,_,, ,,..,.""~~.:;,~

~arth0sewlr01 éo~c~rall~elt~ Ji1~1~'Jta~~~mi:~·ft~~f ~· ~~\~!, ~~m~~~in·~
el1J.lí1:i~¡g:S~r~eni~~~~s:Ol.\t!La,? ,~~~illlr·i~.fffíl;f'p~f,;f;fV ~' 'i~~t~~t~~·i~.~rk 'fQt ·tb~!r.
ménthets. '\Veavier t1~te;s W'lill'b.~:l;}J,;t>1t~m~~t~~~ t'liw J~~ro' ~ :mili.~mli!

~. ª. s~ 'Q'l'ª.·:ÍQtt.·~·tr·:··t);m.•••.>.·H....•.;roll...;)\'.·\,'(l)<J···d./,,,_;wkí~)Jis·r·m..•.,·~;e:..,~ ..~a:Vr~i¡pl~ mmliliullil 1a~~ra:1~ :©t llfi, 11 ·1
£\ims mffi.rdeín ff;,o¡iI~~no:cl.a~~t.l'iª~tWe£1 ~~:t'S1.~ :
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NB!:~TV~s y"I'.ltrát 1't'~stlie:~Ve'ek TFJ.j;J.E .í8 ~ttllí:~~ tt:Ucii~~~ d\¡ 1&1a;tJ:r·l~~l
10~k f<'l:ti ba'ppe!'l:ítt·gs ·tlxtouglre>:~n~Cl'tLd.,,b1Jlt f$am~ ~.t,ír;~;ma'~ b~ 1001'.fl b!til1l;~£~ 2a:.ta~
vettisérs. :s~rle$i~~ire(!l. li'l"i1d;if)tspJ.Ye.e~di'tfJi:g,Jfa~k:!~..~ a,t ;~11():,,,;LQ'>I ~1;~'>~""s¡~~~':~d~
vertísers ab saine ~2(1~{)~~~er cn~·ttieremL,~~~~~~A~e&rtim~,td N~lsr~u·SL~~~,.t~
Mar ..fl in .Mewi1tQtk City;1 · ~tit,"t:a.tifa~lt~i.d.tt~t¥Í~Íltl'W'8rª'n¥~1::(j})fl all ~mznr~ ..
Feb..~~ N~eisen:~~.,N'.A..stllJJd~:mf~Q:rrbir.~ts,1wltef~~11~~,t:Wfif~~,h~"~~eql!I~r~~f§i~l~.,,
ties: $lJ~W "':(~VS'" 'fa:¡,ít'l;:S't, p;J~~;etn Sies1t~i;u~ s.io~•itth ~ \íl~"stearlfli,y tfi'mte~'SJÍtlf~frnm
íts t>¡l)eni:ug·&hew df 1f>.,ñ.1'.bie fat~'t .AEl:SNª'tí~na\l A:ti'biltxnlil ••~i~~ 'f"ft~~t·mr~r 1.3.
m:i.tli~·~,hx'litl~~;~4rf11rnar~ than GB,S"' #Twíl~'g'mt~n.n:er·¡im:tl 3'.Ci~~·'tlfi!~te:~B!~;ABC7~

{f'Pt!ce Ts J!fgrht.'1~i~ ~dí -tbi:s ª"~m~;f! ;r~cm:ól:1Za.~: ~rCJ1~t~1 ,~,d-'~e;rtl;se'fS£:.©r :~~t
s~~sw..t1's, <'1'.\~~1,~':¥Ntltie'1'l wi111 he :a't.nedl. TU.esd~~"0:~!!~11.:©:~.'~~t: '~r ~~illll:l~J.!1(~fi~
milí'ii.Ít'~ l9~~·~''i(i$wí'tl sti.fil 0¡¡t, JM~~t: 1$1~"0!10.. ;C,i:mrn:ni ~sl~ert~s~i~s1:~tm
p:arblmi'l'nti4J;~~Brro.\\1n. &. \fíilíá:tXls.an.. 1'.uh#iic,étJ ~f1~~~) .~(l!'.f{f.Srz~f ;~:tt~4:).~'.I~$; Clañn:l
( ~~(r;)~; ·Po~~~ lel~iug)'¡ $peitl~l éMet.Gau!l'.t""M,ir..mll;aili;,j4i In:titi L~li~ f(~1;1~~.Ii
.R.ub~cali1:}~M'~:n~§£i1CÚt~~Ai.v,,); Jl-!~hil,~·Íf\ii!!'.kc r~C~~~'?i~':h~r~F·•ll'a[}Q<r.d~..;:Pk*'m:~
i:\cra·Et ~.l?;~rpeX;~;;'.fitmo1~1LC!í~~~"



l..
tg ·u'JIJZl!in•fm ' J •• • "V't'~ \l~iy;~¡ E:UJJJ!;~c,.~
l\ tf!fifJilloi.llJ. ~:¡¡ú~¡,~rP~fi'<tws

~. ·s· ···. ~m r lh~m~ 'b~~'.11,.wor~~g !fo
d . ) tt1.~J~~l~ctft.~llm~~~~,i;~~~r h~ve~ =~:=~=~~n:º~=:P~~~

b~n .mf 'b:~lill~¡r·~P"itd.áíSl la·pli(;)ia~a
plii:er:. r lna~~ w.tJJJ;;~~~f:£~1.l:th~·;6iafu~
!ár~~x1;m~Siand, .:in$\t;}~~· o:U ·the;

1. !S.1ª.m~talienmt8~. !fn·hnth ~t::i~'·
; . The ~tm1~~r~n mf~ht:· $~~~~;
. ~~ma' ns.ttll11 »nil"Dns~s;i;ierlraps' b~;¡;~: ~&;·~I;·.~~~~~~·v~th~··llíaus~líaÓ-
.a. 1 tmrs :imvalY"e;d m _wrrrtha:~m!§ g:Uoii
k

1~:ixl1.·a~~·~¡;i;i;~~·:;~¡~~it?··~.'h~Í~g
1~Íiécl.ta. t~l~~~innao~~l'.~~~~~~~m~il'íít m'.~dfümhas1 sIT:cha ~-
~~~~:),}.$. :i~·~,~~n;t~{;llas 1a mean•s!n£~·1 1oo:m;lJ!lµ:rr[~~tl(%))l'X:i:'~·{e'.J;t~i':ül~m'tl·effoc

: .. ;A/=.•.;. :fu.;..:.·..~.·~.:.•c.··i¡..·~.•~.~.;·; ...•.~.~ ...~.·.í.•..h·:·;···~..: .•.. ~ .•.~.~.·.·.=-.in·.•·....1~
,~ 1 }'j;crfll",ro ~:rint as w~ll ·::tfi: cQ.!l'k

~:~1ci:lllll~,~~ &~w·~ mdbdcln'al nr
1th;g: 1<itm~ll\t

~ ~a;fJ ·ít··· ·· :'f','k...'.';:Jt· '.~.·.'!"'.''·•w '"'rn·l·. .·~ ... ·~·· . .•..'1•., .•... rr·.!iíli.... .. .r"'""' .,,.;u 'i·

,~a11.pxnd~ J¥~ri wl\r~~h::w~ft~
~ ul ~'.:. ;~~~~~l"Br:, 1a~a. 'R~s~~lf~,
· ~&¡~]im:J:ab:l~s,J:tt©J r;e;.ae!1x::uxt. .au:t].

t.,~ !j:. ··it.· , . .e • '1.4 •. 'k. ,., . ••·. 1 a-~~ !Ill ,~l.J\~l!.~tti'.~:ñt'WJ!ii~ü'IS ¥ft'á' •&al\l ·•·.:r:· ... .h. . sl . . . ..,a: ~;¡;. ...·r.., 'Í,, . . ··cr;
ixre§ .. ia;n~~:v-~11~~·µJt~·~j~ifii:ecs~,.1,,,1;,.(\l¡W
x~ dID:this .h:t th~.~P:Jll~~~t;nf ;~,l~:t:i~
~l;:l dF p:enpl:e;whQ"S:e:mt~rl1:€lil~.t~ñ

~.·;. '·;. ·t''L;. ' ...•. !J.... ·..' .. ' •..J'!..,Si m....;J:J~ ,px:<:!lnllc~~nr
zar~ .@lffe:tldan.

.i:~.J:'.n.afí~'
...,l*;¡¡¡,,;.+.i-.,,., .,,,,,., rJ'IL,.,...t·' ;¡;;l.,,,,. ;.,,.,.., •..,.,tf/F<'ri ,,'1i.;;¡, ..
Qr.y, ~;\:,.l/).ll;J.-·.loD: DtV ~la.~,, :~~ :'~~?,~!}·,J::.!:~<L,~,\.:;J;$:('-,

lJ.;imma,to.:t ;<ll rn:rn"S.gnt 'hi~~~~s; ~.:s
~~~'.t:l'il.w m·fi~t:t.T'.bf~:pr.ncdu,-

A lf w~14!í,bl14Jit·~~~.1~,J1~~k©;! br't~~d'lil-·
i\ I. :alil;ry.~Jlti~h

~~~fl.dllil~eJ·ar
t·1 OC•·•:,·~.i..i·t···; ~.··.~.,';t.Pít.·....e;·.·.•···.·d¡.'. ••... m.··.. ·.··.·.·.·' ..·•·· m:m..·..: ·;·..,.··.~·..•·..a·.•:¢· .w·..ix. · •. ·:E········.·.tll!.·.h··..•. • .. ;i·~.·fü··.·:..·.,e.·•·. ª.· ·r...a..•.··.·ji¡' ;[,....,.,ljl 'k¿¡;>;r,,;J' •q••.fji''k ,.,.,, iiith. '." .~l.; . ··iiil(iji••,, • ,11;11;11"' ,1;rt~t1'~,.~~£1[1~.r;ntan .1.:.r:l"e :"" w••·~J~n~:~:::::~t~!;:J,:~

m'fl&um mg:l~2~d.,
~~I;): ft!~·li!.tn~~,tlfl~üt~~~a.~~r~r'~=~~.:

..,.,.,.,.•'f;tor !i'L;¡¡¡;f.• :·., <>'li1aii!>•ñ'"Íiit'\¡.'t a· : c¡;;x41.::x'.rh..·....•.,,.*~~¡"fil~.~·:'!.!ll ~~!.!#'!\!,;I,.. l>iif.fi:g;,!ll)j;·y

ooi:r:wr~rq~ii!~~¡~~b;,i~~~J
;\;.ºw'nm@m~alsmml~'ba~tc~ll~'..~~

~:he.~©Je!i;~£ ijil,~:J]l,. ·wellmt.(!}:Im~t~d
~~1·1:m '"ii¥ill•:•rr1·~~il""'a:.,jdc'..'~'j,'< a.~ ':r.n:.tl: ,,,..:'{d,
, ·. ·.. ,... ·:· 'fi .·• .,1 "'"¡:k'*"'·'•.a ·g:;~~~~:m;~l .~1..i:I¡'¡;.£.~

p{¢1'.:~i}.11*~n9i ·~})~f1iro~\lºt°:£.an as
sero };>If h,J;itl~ wbere ea.ch phas.e ctE
the p:rnclnc.tüm i~ .s,epa,r;:iJel·yem
'bad~e.dí.rp;unsu that PS' the tm:ie the
.stmy boJ;tti.cl.reaches the: ·<~produetü:m
hol'.!:S.Eí," ·~~u~.e1itu:ally~it Is an ac
c0m¡rlí'.sb,~d. f:l:nclall that e:áíi he
done· is to execqte qr render thi&
.~. "" .... ·~~ . J'.! "l f.'. . ·}1'...· 't ; " ··1' . ··..'.1.U:l:Cl.:Il.S ..nn.a . 'Dtro,. :a wet <!, ~.eeV1-
~)e;iJcommet:dal.
The entfre l;>íP.di'ng system by

wb:ieh ex:~mmercfafaa:w awarded to
"the llr~dri:c:ingunit fa predicated :an
this prln:o~pJe~nd implidt in this is·
th~a1ss1J~pti'pn that there i's ·~..gni:u,p
. .. 'h ·" . fo£ pr:odueers w ;Q c:1tn mano. ac-
. 7.r · 'b ·ib '·"• · ·11d.. r ·n • .Jtur.e w ·at is .e.mg, ea .e rm .. n1u-

di:J1tg i'mplíeSi .certáin tb:ings ahdut
fb ' e """''.rei"als : r build··•· ·cert 'in.....e ..J!Ph·~e. . ... O . .. 5' . . 8:
.thi:P.g~ri:rif~~e ..,c~ntrn~v:~í~lwhin:h I.
b "k L. • •t •. • _] •. •,_]··- ·1,...t m · rao it or 1t§. 1uúw1:t;Wa.1ty.
What a ;statement ta malte with all
the talk of cteaf:i.vity,i, oJ g;e.ttingd[.e
li>e~tPD"~~ihlej~b;; lhe ptefens.e. -0:£

'.IttkR.J:Xtll B.EJZKER: Jilts b.eroi,n:siítl
t~ny~ar~Rmf6~'8ffll,

· o'n Ji.i's

the.se 9bjeeti~~$ arQ revcaled ..fo this
pr.odm~t1o.r)-1ine.
I :could nnly c:ompa:rc;.th.Is with:

asimilar situatfon tf it were t~ ¢~ist
:in pt:iüt. where ff the agencr re
quite~ for ~m:ad, a s;pecific photo:
graph, it called p) tbr.ee photogra
phers to bid on the job; This "Wa.11ld
ithpL}r on .the part of the. agencr, a
lack of .awareness. as to the :drstinc
liv:enes:s :of the contributions that
various plrn tü g.n1p he rs,. tbr<mgh
their personal styles, could únpa:rt
to the final ad. In fact, m many
Cíases, the print ad is ccmceived of
with itS: fin:a:lrealization already in.
the mind pf the .¢re<.lJive people at
'.theagency,. becm:rse '0Í the aware
ness of the. individual talent·s avail
able to them and ·which uf these
tale:nts wtH1Jd best prodnce this.
I know that .in telmdsimr oom~

metéi ..!'}lStbis IJiJJSt c:oroe. about ánd
:alre:a.dy ba·s, in fa.~t;.begun h~ :take
p:laoe iand the res~üts have more
than sttpported this dll:e.ction.

Televisiox1.. commetcials. today,
'f!re for the mo:st p;:i.rt; dmninat.ed by
a nai:rm.mess.,a fem~fulclimate . .be
ea:ttse of :the:.large ex.pendí.turn .in
'\!ol~ed that; mfli:ct npoÚ.'the pets.o:n.
f( 1 itr ~l"Vefil in the· a:r1 iria:hílít'" to. e . V~. . . . . -» .ffií .. . .. · J ··

a:ct :freely; to reach b\Jl and experi
ment; to attempt ;new techniques,
to probe for Ué\V fo.trns fo. this tnedi
.!lm which e.an be so exciting and.
ro~dtr<iing its potential ta 'tfie most
Ql'.cl.1hal1f techniques which have
n:ded .in jndustdal £lm.-rnáldng "<Jnd
Grade C HotTywood for decades.
the only way that c.ommercials

an:} gtJingto r:eaUze any of therr
itent'ial is by hold e:xíJet:itilent.a-

. ·· Tl···:o:n. ····R Wl . I.Pc> :e~s
m~~J:JS:1to getQ:rxt of the sl)tlG.catmg
gri,¡1 of·p~rs'onJJe1whose only·cla:.:iro
to knmvledgeahility., m terms of
fllm~makih¡g, is. that rhey seem to
ha e a cr.J •·ssa:r. ·o:ffilm terms with...V\. ' .t:>J;)i ¥ ' . . . .
whi~li the~ ts\Vt~ep all befar.e, them ..

If tiroe r~ali~é t.h.~t~re"aHve
p.e:opl.e~whateti:er the:i:r bm~fogr:oµnd,
are the.sr:Jurces from whích ex"CÍting
te]e~ísien•e:mnmerci'<lls: \VilI éame, •·

17
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WTIC (Í) 507000 watts
HARTFORD, CONNECTICUT
REPRESENTED BY THE HENRY l. CHRISTAL COMPANY
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H 'E·· 'A1·'·'.,··L· I'·N·,:a··,.. ,,<• .. '.. , .,,__ ,," ~-::· ~- ( ;.__ .,._-.".·-~
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As af\t i¡n;dtrS't:r'.f· ~m,nv:e,t':óflV¡¡ar'd1s w,Qfpjtrirg :c>fl' :éeruSQ"rshi~.
a1gie1f1~J.ce:sar~·• a:~~,erttsar~ h:ajva a' v•bl1J11t'B'.fl'r' lC:aM'mit't'e'.e
~lled1 l'nt:~r1q:,h;~rraeth1¡:tt' q,~~sti.~:nsiqy:eís,tii'b,naJb:J:e .~ds'

I

* l\ rfi;lZ11cr
'h~ P:t!firt<t l!l.d~ ~íih {J,l:f~
/i:e~~,s a;'f(r]i, 'A'hínlrl u{tilce,'(]: to'k.e.sCfJ1d
11/imdéts. , ·

f/$tzlbr1.eltd c/fj:enikd
ififfNJrp.hirst: o:m

ttit¡,l~l'.l-'
trz,sts,~ :iniS'i.&'t::eíf

his '.(Ji();;tn1H¥1!',t:t;c~«J'-S
,Y,o(Jfres,

·¡.'~~~~~~Ill tlxt:e~t~~;ie~lb:i§tH~s.:tJ"~a;....;.
b.~~1r· ..~.,,~ •"br'f·,··~~he·,,,.rt

. ·o:r~• é~=il~~t=~<It~.~\~l;~~:~
J'.~m~, ~:1í'Ai~ve~í~~~ :e.tJJ1:t:~~:t.
l;u !s:~m :oF í~~1:an..~:n:tu1a:e,th~ ~£un~
ifjj¡t,l:t.\t..r~ mii,t~i'.~h::~l';fiwa.rk: ifl:E qnas~
\rin:tlia~lé; :lií '.all :m~df~.
•:b~t Ur,~;

~~l;}~'ei1"1'.~.t!·'l">'Q•f''

\virle.1~' .élrscuss:e.d r:n trade cfo
t?l~s iaS: teeí'.i.A1g:e s1n0k~~s,the ;at
tenti.~n gíven flte soft,gQHds ~ltl.s
so~n Tient:'heted i1Tt0<ridít:>Hle.Their
le1rnr bega:,n an ·immediate tene
Uf>WYJ: onee; the co:mm1i.:ttee found
them á s.et}ou$ txrfi:actfon of good

~ Gmmmitte.e al$9 di:pagi:~e·d.
,wfth tb~.b.i:llboard:ad, suggested the
á:a¥e:rt1S:et"~'do :something.~ Be did.
.-:but HH~ v,;·tong thfo,g.J. for hé a.p-·
pe9,l~~, tP 'fhe p:ublt'"J:. Insf:~~d
tr.··anti·'n fr '"' .J"' "S •..•.•."'t'h . ·-1·. -ee s·"''}'l. -. ·..P· .. id "'"llYuf· ·eu1B1'" .,, ...e. Yfe\·v . ·Ll··
ma;t;e cC>mplafotsc.. \!\'hen the hfü,....
hoat:d leas~é came up Eor rene"val,
he· let it ·e~µü:e-lih:e, offo:n:sive ail
~11oíf,, .g,
th,~;~ntQ1nt>tí'<1epr'Odt1.Q1t.s :tnalil.D

f'ªGtnreT \Vas .rLi.lm;l ·,~ithin hls ·rights.
The u.se (°lt ·eom,l)~titÍ'.\'':e.rrn..mes-•

AJUI, ittíeint:li:ars:·
.~;,¡,mí'l!tt.:'TmxmM.'." Le¥.tl11 B't'cr8~~::a~m~lttl'ii1:·1;1im'111

l'"°""'""i'"''r :Bt~A
'.Srm!D.Em I,,..:E~tJ<.BIIDljE,,,. ~'~l~t~~;~nd)1rl\
E•.~{-:(i~]JijJ.~1•Ch.©:sréb1~t:l&1;ll:.r'.P,ond':S:

u., l&At;sxtm.~li ltiQ:dgfk
'PcAtr'L a; tll:rr.;uisi, 1C'.Jl:t'i:rrati10XJ: 1Cn..
J, E~~~,'.llí~D~~~,.E, I:, rh~'.l11i~nf
'N•E~"i:t~ 'B~;r:r~~•..:rl~~í:t:t§lf~t~.F'¢':il
;~J\'.it..,,~~,rJ.xn~:C'.e:r:im1~1:M,ñt~d
\~~.tt::kUitY:!',,, Ji':líJI~i!l!;)~~~
:F:E'fE'l'l .A.r.r.JllgB:t:'., .a~A.pre:s;f.dt:eut;:: x&.'Jt.' aif!ffit:.&ói

lQJ'l.g <'!. giomJ.ick .of tn.<i"gwr,ínti.-cfre1í~
lat<'i;cm !J.í:Jd andg:t,;sin adv<::dising-ís
not ·rn itsdf dis:pa:raging. Ytlt, the
·,t;roup ·w<tirncd,.. cm:npadsx.m adver:~
l'is·ersshúuld try t,ohe pnsüi.ve and
not hold. co1n1)etiJíi:)f) up to ridít:ríle.
OJ:>viQn$1y, thcy\:l ulsn bti:tt€:r h~
•snre nf their foe.ts.

A .eer.fuin. amount of fringe .a(;
tiv.ity is h1éVíklhlefo advcrtfaing'--
QJ" él.1Ty othe:r com11cfífive l'>üsírtes.s,

¿ •' -· ;; -

.one industry spokesman cxp.4,tins.
And founding of the- cn:mmittee was
·a seH-i:mpo.scd effort to ans.wer that
quesfü'Jn before it hec::mne ·éi:nissue,
Adtfally, "the ads that füaxv, .cam~
pJaint8 are :011ly a. minori:ty of a:ll
advertising, but, unfo.rttmately, they
offer süting targets: for adverti'si.ng
critics to ..Zeib. in: :on,"

The idea of the 'coínmi·ttee,. then,
wa:s .simply this: To ÜJ'\'dte ·advertis
ing people to regi8ter their criti:
dsms.; to sup1)ly expert evaluations
of the cdtieisní~ and,. if 'ª cerhün
advertisement ,,,.~lsfelt t0 he har1n
fol; to give•ophxions helpfully---'and
in private-to the ·agency and ad
vertiset cnncern:ed. ·
Although something like 75· pei:

C:e.i1t of all complaíut8 continue td
o.MgitmJ:e 'with qg~rtcy people~ they
~an n:ow he filed by a:ny.one1 any
tí:me;.. ·
:R.ah~tt.L. Co'.hvell, vke :pj·esid.ent
rt.It ·J·. ":Valt :rTI· 10m"·so ag· · é.....e . ¥ •..• e. . .. . p ...n ... :en. y

gµp th~~AA/\..:P/ s co-'ºhªitmart o£ the
cxnn:míttee, explains: its· activities
:and resiilts dms: '~'You :cari~tsay a" r · · ·iu· .- ·· th ·i:.o1c,e.ma:.n:s va ue . e8 ;in · ~e
p.13:¡gple h.e 1e~fohe:s·red:~hau:ded.Peo-·

AA:A·A mentbers::
'R.05El:ll: T. CornVELL~ Cn~chafrnmn
B;.E~\r:l'l.·10E :Ga1:á.11er AJl\'eJtís·i:üg
Cm\IlLEB F. Mm:i~lanus•, John & .Ad::nns
RÁLriJ" :C-''RSQ' ·x· e~"T"(i)n:· Rn.];)a.•,~cL ,, ..'-._ _,,\)c;,t: ;. ,;ft,_,,_-_·,' ~-'''·~ . - J~'J;,__:0,,__,_-·;¡: __,_,__;.)..;,t \.f;J. ,\_Q

fkYEElff L., :FQRENfAI!(i MBD.Q:kÚ',-_~- - -· e -,_,- -- " • - ·•·' ,. ' ·'·- ~··• c.-, f :,_--·'•·-'"''~ "--""'·'·.•·

HEl!l;BY O. FAtTrsON:, J.n.; Hentcm &,; l3{1wlcs
_E.,, Y:{:)t1t1:g: :R.!)bri~atn

E:.\:NL H.tl):ncsnN.,; Foller ~mHh & R:os:s
\t'mr..;IA~t.B. LEWI'S¡ ~ EddJ'.Q1'd t
J)';A~ J,i:olrr:¥EJrE; AA.AA 'Stmft
.J.l'.'íM'N' Cíttef.ITox· i'l.feaideüt·: e:t oiif;óíó·~,, ,'"J·- ,;E •· ..:·_-_·,_:-.. , •. ·.; .. : ..• ,_· ..4' ... t¡) Jr·- ... _·:.-~-:..• ..----""'·: --·'-1!1.. : .... IJl,£'L

r¡
I

11

19



Tactful
ple are more likely to watch their
step when a policeman is around.
"Actually," he continues, "since

we don't have police powers, per
haps I ought to say that people are
usually better behaved on a well
lighted street."
Whether advertising is symbol

ized by street or avenue, the com
mittee is, indeed, a light and a very
bright one. It's tricky job, to reduce
the small percentage of advertising
that is harmful or potentially harm
ful to all advertising, is, in effect, to
make offenders see the light. And
its employs a very simple, if highly
effective means-the prestige of its
individual memhers and the weight
of their professional opinions.
If the committee goes about its

work quietly - often performing
through the mails-it is neverthe
less a force within the industry. For

Hobert T. Colwell of ]WT
... [euer ofle11.~'"~011 lighted streets

I:

advice aidand ar

CREATIVE CODE
The following advertising practices are disappt'óved:
A. False or misleading statements or exaggerntions, visual or
verbal
B. Testimonials that do not reflect the real choice of a com
petent witness
C. Misleading price claims
D. Comparisons that unfairly disparage a competitive product
E. Claims insufficiently supported, or that distort the trué
meaning or practicable application of statements made by pro
fessional or scientific authority
F. Statements, suggestions or pictures offensive to public
decency and moral values

I
,~: 1111
~t· 11

~~
·:::·..

example, it has just called all mem
bers to New York to solve coopera
tively the problems presented by
three challenged advertising cam
paigns. And in the past several
years, it has considered something
like 250 different cases of possibly
errant advertising. After winnowing
out complaints filed by cranks, com
petitive back-biters and people
with factual arguments, the com
mittee has found nearly 25 per cent
of the total represents justifiable in
quiries or criticisms.

Checking on them is no easy mat
ter, for it can entail tedious hours
and durable patience to locate, for
example, the tonic commercial
broadcast in Missouri on a hot day
last summer. Thus it requires com
plainants to submit a copy of of
fending print ads, if possible, and
an accurate enough description of a
broadcast commercial (subject, sta
tion, wording, when broadcast, etc.)
so that it can be traced and identi
fied exactly.
Once verified and reproduced

(by photoscripts for TV), the com
mercial in question is submitted to
a word-for-word (and image-by
image) examination by every mem
ber of the 22-person committee.
Each writes his decision on a secret
ballot that begins, "If for competi
tive reasons, you should not give
an opinion, please check here and

return the form." To protect agen
cies and clients, ballots até seen
and scored only· by the committee
secretary (currently, the ANA's
William Heimlich), then kept un
der lock and key. An average of
only 10 per cent of all complaints
prove "serious."
Committee findings are .relayed, t

usually through friendly in-person Ii '
meetings, to offenders. Seven out of r1

eight in 1962. (the latest reported lf'·
year) quickly fell back into Iine, ·'·11

The year before, a word from the
committee elicited prompt action , .
from nine out of nine. ·~t:
It should be noted that the corn- 11

míttee's is not a fact-and-figures H
job. Misleading or illegal advertís- :
ing is handled by government regu- i ~1

lators or Better Business Bureaus. h
Instead, the committee scouts ad"' i~
vertising that, while legal, rnay te+ : IC

fleet objectionable taste.
1

11

These are the general target ~
SIiie

'in

areas:
Suggestiveness: Greatest culp:tits

of this most common of'fense are
business ads in the trade press, Says . 11·.

Henry O. Pattison, Jr., of Benton &. ;A1

Bowles and an early, hard~WotkiJtg: .~
member of the grout» "In 99 ot•t of ;91

100 complaints, the advertisement .~¡
is not only o.ffensíve, íf's also had

a..dver.ti·s.in•.g..·.All...th..e·.yn..e..ed.•..···.r.rea...lly.'.·..t;~...tis some one to prepare them a good fu
ad without relying on this, the 1

]
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~wowdmen
1';'<>~fi'P~l'Jf':!I.. '.D4~..AJ·él.l>f'n:g ,ííí£ 11C!il.t~n•et:
~!A:,~----J>.-,'?P«.,c,,.,_~( "" ,,.~¢,L_-· .~.--H~·J,,.t,,,; '~--·-~-•.:"'1i:!-.•/s;.!o~: •. -i

:~~it?~l'~;MJ©.:¡y :Q')[,€'~1'~~·~t'il~'ª'~~'ª!or rail'v:erfüs±n,~Clªt'lªbJ;fll,ti~~.
n~mr;IDl•e>le~~ikrw11>£ullf ·pravr1tie f®ooi"'
iífllfi~ ~ roiálí,t\ét~like
thí!~

l;'{ll)fJ:lí:'M!p1en~~'S'tl'.l:ri~.li1'all'p;8 ~. ¡sfaJ:k
ple: n;'.:i;rtt:~r:o:fml~j\td¡gment:, strcih as1
r&?tt~w1~~.:illnés.s: 'WO: ~:Oiiwn;tl~Kit' de-..
··""JJ,"'k•v"~··:l'.!:ñiñ.t~Etfünál·~tueiley·~ufil~
~lí~~~'~m,~tim.~~' ···· · · ·t~.~~··~~g
~~ ~~!~~t~~;P~'~~~tíF1~~ ~f:;P~ªr
~o:a '.nr rcb,rnt1~t fm.gir :dinrr~rhc:i.m-;

·tfu;ell lllferl~nt finte.cs
ei't tañ.d.. th'© di!'13xen.t

!i:~~~~~í~~:1~:,!~"lh~ti~:;
ial~a:1:'"Sdhm~r ·nm~~nrrr~~h.~r~'~u

.• .. "fifb.~~~pi~tt1~~~~ñtJ.~ it~l¡Jª~io~re
0. · ~!e,ml~~inñ.~t:h~m,~8f ~ ¡SJf>me,thne.
~· ;Q:lt~n~rn. 'Tbr>~' ~y~ c·11
.ol .: ,·::·:',::1:···~.··~:l~u~1;n·..... . ,,:1,,1..•...~·~.;~t~~~:r.Q.l~JPª·~l¥~~·nª~!ii r~ .•af,I.\?El:f-•

1: s:e:~m~;to: mkE!'l ,ad~at1ta1g'e
,[(a, .1 :\'l.!.,.!,J,¡/.!,J;~Jf~ll'~.,~~efa.1.·s;:u:~h ra:.sihe.a:~-

1 ~¡¡¡¡ikWI Jf~lié • .ii.·· ·•·• · ·UJ.·, -· · ·.:....•.'~ll~Y. Jl.:1.:e ~.Ii.I.~ .1tt p -v- :~ . .,1üB,ga/·

;Ji· . ·1··. t ·1·. ii' • • • ·1·~~~Q\t~·~· i~.~.a,. \~J,~1'1<©ftFgft1g,,~\?.ttJ
tTade. s't3r1:&>1Td ,m;11d. :ci.11!}1' za:n1ac:c;;~s~·omd
utt.sl8t;e;po:n t1te :1a:ttt:ío:lial lev!e.L Tl'lilt
:tt1!llt~:lí.Je~.,i(l 'Ürát ~ªi~t

~i.S: th~i'i; :~Jf~e;n.t~~,t:e ooo:rc·
1~11NYa,1,:.~;:af :~t~nti;alFe:rlera:l a:.~tíorr~
do. tu1. ovs~r·'"lal1be.tte1·).oTu ;pr:ó:f:e&s·Ímk
:all~,,;.J;ttclt'l:i\'é'sun~iabl~ar;é ·more s.eu
S'ilhffe t.t) !}~~.i:SJ'·~11r:oíurr~i,
Ih~ '~Si :Q'I'ít.itti~.oo~ re.eeí~1~din

~,95~~:rQ11:0er.ned .ttJJerua as f'ollc:lws:
neiw,;spapers,, tele¥'ÍS't©n JU¡ :con-·
'"uineÍ m·<>~ll<i'*''"'eiS.·'. 19· ;fa)Ji:0.. IO·.;.;J~.·..,.,. __".. ·~o:@,~J...J;;.a: ... _'.,, ·.. ,.· ,u_ ... , ,
bush':Les:s ptt~lí~atit>11s, ;a.ud !1!tff.
dP~.r;a'.ntltrans:rt: ~d~,.1~~h, 'fhe
.Q~tp~;ltte~cd{_Q:µ'b;t'$~ ltC1Wé•\f,(7t) that
J(.t.lnt :medrf a1s1 hi~Jxer J?B:Lcre:nt;((l·~e:
;o'Y.er·TV 'aetz:m:ately r~fi.ec't·Spublí:c·
ª;fiti.!tud.:e.s, a.tfííhutíng, rlte .d.isP!'~p~
ª· 'ji11·5 tn c1..·'iffl ,u.i.··t1~s.in..r:e;ncrrtmtt and.·····.......~¥ ,Jx! ....•. ,,<;:1 ..•.... ...... sJ( ... • ..•. Cf •

ltk(c§~ítFgbJtfi).~(.:lJ~.ast;~~~+rs~s,. •..··
The c~mmfttee :r$l c:if.t~nr.eferred.

· ... ··.·. ~·1····· .. ·..... l , .· .. ·"' ... ,· } L.to. as' -:ntere:im:n;~e~, nt'l.t fil:! y· J:.te;-
,,c,aus~ that :ís·a·I\ rei:t.'Hei: title: hit :'é;llsf(y
'b;e~t~1'US;~.tlY~'f1:S;ltQW¡ .iii lfY~~l :if •ª11
~q:.PJ!,§;l i?!i~:Ot:rt~~.rs;~1.n[(n.t~r.~.ih.~ri:ge.of
(:1rift(1'i;$m amc:ln~ ca,g~nc~. p~ople;,.
starte;d h~ J\AÁA.. In lt!;}.110"'1ier.Son~
t'.·:e.'l. l:'~"':'*' Y;lí:\tl ,<J:~•.£ 1'J..c#•J1•.r>ies:"'V"'I.'e.·.··• .. t;[""""'' .•.••..•.... ! • ' ·:t>•"''"'"'· ' '"'
ás.~e-td t~ 1.lWin tn,, .F@;ur later~
tn:e~,.;.(!)'1lttn.g~ rrr~tt~u:t§31d:£t~ ~~t.íll,g
s~steiJi1'\t~.t~olltf~'tb~...:~ñ.p~s th~t
were :t;ItLJ\lS:tiE.~d.{rand .t'lia:t,, as a re~
sultl, ~akeu th~ ~raupfs imá:geJ
'f. 1:.... ··.. ·. t.. .....••.•... : ,•.·..,·'.£!." ..~ .. ct:i..ítim .tx..~s,ehiá't ·~veii.ei:usti.U:eiJ an ..
·;··:0rtl-' a.f o: :o:· ···· ,ena't'r8'e · 'flt, A¡.·Ml'······..•J.:..f~ ·•·.. ..sl: .up "ili .•..... me . ····"
f'i...·.r.·.·...~t :ct:i:t'1,©'$1'Í'f:W'.9"'"e.i 'merelx.•.'"' ·····.!•S:sed.. .. .. . ~ ...........•. SJ '1.kl.· ••• •..•••••••. · ;;• ];)!'.l .

. , , .t ••· • .. ..... . ,; .•l L
.<J;~¡..n~w ··..~h~~¥e.....~ca:o~wau.r~~ . ~o/
..a :mq11est,£en: B.©t.fon-d~ec." drop o.~..
clran¡~e:ithe; :Uff:em.ing ads. In !96lJ>
ad'v.<'itt18;ed!.r itln©.~ j~t'l'tédfo. ¥Íá füe
AM'A fl:rr.1..; hmli.h 2"f:<l · it:ín · ·what
. ··;;;I······:: .·~..

1S.~~·•..~l·:·.lJ.•..0~1• , •·······•
h.a~·b~i:JQ'.tt;1'.ea st~tf~alí·d·i~plr.;
t11~ .a¡~en'();):'~·gg; ;ªlQ1.wg; with. 'ªur
•1:1 ''{_ . l:d ·t..~ l~ .... ····1· ' ., •1u~a:s1~out a:t"S ti~ (¿'i1tent---: re s :insfst-
.'i.<· ,.,·.. 10:.,~t.rn~ .an :ll.,

A tióster
.r:e:ª~~
Att~ ~·~,
t:ta.:d'~t~c:inof'b:e.i'n:~;••<mt~p:e.npJ~:~dt11

'bl'.m;·.·.'·•· :.1.··.ohs¡ 'Ml'.b•©. take fm.; ~s,··wmk-and
Q~r~~.~~~·~·~~:rí.~~sl,~~·?.

~Qi~t~l~ :f,}t~;~.l.t1t~t;i;Jl;r.~g~
Qil~§ht~:JJi~·..~~¡·:iu~l~~~~U~t2! +·e~"
rm:eintati:c:inf,.$.amn~l Thurm, L.e!lrer
Rr:©is?.o¥1íiZB: p.res:íd~nt wbd"~:r:e.éeJI:1t:ly
·~".....;··.,·... 'k·. A_1'J'N. :'.!'' ...t';...•,·;·.•r.··· .,·f!.iWX.~rnnue tu:l11 'L.!..'1i~ .!i:f.tl"C. J,a'Uma:n ·(!':) •.

Srmiz¡el Thurm of Lerer l3rot-hers Co..
... wil:l m~il.ia be aske<lto jo.in?

the ;eo1nmitt'B'e1 fbin:ks. not, :a:lt.hon,~1.1
Hté ·idea:. h<Js'J:)éen e%ploted. "$'º fa.I.",
I1t's'b~en~0'ttB'd¡~11ttªlai14 kept \Vfth
fn the family;"' 'h~remarks•. "',A.s sGDn
as yau foelude a: .third :grtn.1p yce>n
los.e pdv:a.c~1iJ M.ctre: tl1reaten·tngJ~r
hfiw.él¥ét, ID.clusi:on of .me<.lla might
~ki.rt~ºllusi't\ll'i .~r µrr:(air t~rat:t'ifJeS'
riha:r~;es~.lre :vof(ltS' .o:nt,..th.e seriaus
pcrssib.ly '.thl'lthase o.lwa~s kept Inter
eha1J,.g~ ft.o.ro. ·irop.!':>.s'.fug;penalti'es.
~Vhªttli~:fi~.it imp;o.íe? Af.tei- J.e

:P9rtiu~ \\'.i<iilaflot11$' ·to lXg¢1wy ..apd
advertís.er, ..lttt'er,.ch~l1:~¢gi'1;es :them
a:.3.ó-:da~period in which ~o rnply .
B.il.eneei ·m~ans: the ·deds·ion i.S:re...,
1a,~erlt§J 'thé pare.nit ()rgañi~~ti'm1~
ANA ~nd A!AA..,-wh()se by-laws
.all~w frJr ultimate; :revocation uf
meiriher.S.lrip. !S:eldom fa. it necessary
even ta t.e~.o.rt, liowé:Yet.

Srñ:<:e the lutet~bangetakes cílí.':te
·.n.ctt.· .. im:pQse ~euS:Qtsittp;, offerln~
()JJl1 b~lp£u1 .'~í;ití~ism and, .self-.
r.e~uktto~. it ~Desrmt report r:es.ul~rs
et ~It"B; Jandlil'l;gS: :er a'.{]l.tions . f.Q éom-
111.aina:r.tfs;, NeNe.::ttb;!ll'l~S:}¡',.it ·d~(:l;ª'w~l
f:l().me, rG"Qí'lS:tru..~.tí~:e.:c:rrtt.idsw o£ ai1y
ad"V:¢tt1s;iru~thatse.ems·in p.ao.r tas.te.
'Domp:lafo:ts. may . be addlressed.. to
the ANA~Mi\ ;Q:omm.ittee :f(Jr rm.,
11r:~~emetJf:()f A;fltv~r:ti1singOtlp;tew;
Q.~:e·~of ·th¢ ~"ect:etary,.15'.5 1§,a:st
44:tl'l' ·~.trnet:,~eNNr ¥1011~. •·
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ADVERTISERS

New type bottles, packaging herald Gentry's entry into the expanding malt liquor field

Gentry to make advertising
debut on TV, radio
Franchise-building soft-drink-type organization,
disputes other claims to definition as 'm.alt liquor'

THIS IS GENTRY,a new label out to
shake up brewing two ways.
Gentry's aims are (1) to establish

a "national" brand by setting up to
sell malt liquor as the big soft
drinks are made and sold, by mar
ket franchise, and

(2) to help brewers in an uphill
fight to expand their market by
adding a diversified appeal to new
drinkers. Advertising advantages
of a national label are obvious.
When the franchise organization

now being formed is complete,
Gentry will have a $1.5 million ad
budget. Television and radio are
slated to get nearly a third of the
money, sharing the fund with mag
azines, newspapers, and outdoor.
Advertising will be placed direct

through Brewers Guild of America,
Pittsburgh, which is the franchising
organization.
Howard D. Morris, executive di

rector of the Guild, says Gentry is
based on two years of research that
spotlights a "fast growing prestige
market," particularly young people,
looking for a new taste. Gentry, :l.

brew that is "not a beer, not an ale,
but a completely new malt bever
age," is the Guild's answer. Morris
reports enthusiasm by brewers at
tending meetings that premiered
Gentry to the brewing trade in
Pittsburgh and Chicago, and fran
chise talks arc underway now for
territories throughout the country.

I

I I

I
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To be distinctively packaged and
quality-controlled in local produc
tion centers, Gentry is designed to
appeal to the 42% of the e. s. mar
ket that drinks neither beer nor
ale. Gentry's malt liquor formula
is distinctive, Morris says, and
others are just "hopped up versions.
of beer." The "original, patented"
and only other true malt liquor
acknowledged by Morris is a Min
neapolis label, Stite. The test for
true malt liquor, Morris says, is
serving it on the rocks, an option
Gentry advertising will suggest.
Whatever the merits of the argu

ment, labels calling themselves malt
liquor billed around $900.,000 gross
in TV spot last year, according to
TvB-Rorabaugh estimates. They in
cluded American Wine & Import
ing's Bulldog, Bohemian Distríbut
íng's Bull Dog A, Cettleman's Uni
versity Club, and the big TV biller,
Pearl Brewing's Country Club,
which alone accounted for more
than $800,000 gross on TV.
Others designated malt liquor in

clude Schlitz Malt Liquor now in
test markets, Piel Bros.' Tromrner's
White Label {testing in the East)
Pabst's Big Cat, National Brewing's
Colt .45,. Miller Brewing's Uní
vcrsíty Club, Sterling Brewers'
Mickey's Malt (with a $500,0.00 in
trodnctory ad budget for 12 south
ern markets), and Metropolis Brew
ery of New Jersey's Chumpalc,

M.otel chain in NBC
for 1st network buy
Holiday Inns? via the John Gle~
horn Agency, Memphis, Is .cur
rently airing its first network 7V
campaign, on NBC-TV's TDafJ4j
show. The drive, which began ~ar.
3, will run through ApriL Hol.iday
operates some 450 inns itr 45 states.

Eckersley to Toy(l)ta
as eastern U. s..mg.r.
Boyden G. Ecketsl~y, Pevge11fs
former national markeling man
ager, has been appointed regional
manager for the ·eastern United
States by Toyota Motor Distdbu
tors, headquartered at its•Newa1'k,
N.J., offices. He will snpervfse
Toyota's sales operations. ín ·the
eastern U.S. through the car com
pany's present dealer nefwork, as lí

well as coordinate Toyota's•recentl~r
announced dealer expansí.on prn
gram east of the Mississippi.
\:VithEckersley in picture belov~'

is Latí Martin, star of TV'sNatfona:z
Velvet series.
Prior to joining Peugeot in 19($l,

Eckersley served 14. years i'.l'.l th~
Chrysle.rGorp., and is a.graduate of
Chrysler's management se h .ooL
With Toyota, he will be res.p.onsibl€
for the írrtroducfíonlater fhis spring
of its Tiara passenger Gar lin~.• ín
addition to supervising s~Iesof fü'e
four - wheel - dtive Tp.yofa Land
Cruiser Line. Toyota is the 1!2:th :.,
largest auto mamrfsetnrer in the '
world, and Jap:an1s si.Nth larg~st
corporation.
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AGENCIES

MICE AND MEN: SOME SWIFT ROLES

ATU's packaged ''friendly Banker'

I
I

came six different men. His inter
viewer congratulated him on the
performances but turned away the
hungry (time changes everything)
applicant. Swift lost his chance be
cause the station was looking for a
man with that organization's dis
tinctive, uniform "sound."
In the palmy commercial days

that followed, Swift has been the
entire cast of a number of cele
brated commercials.He did Jell-O's
Chinese baby and announcer (Ben
ton & Bowles), the Lestoil an
nouncer and dirt-ridden duck, and
the Drano wrench (Young & Rubi
cam), all prize-winners.A Jax com
mercial Swift wrote and voiced for
Doherty, Clifford, Steers & Shen
field, offering a Russian-American
colloquy, was another that won
trade honors.
Like any self respecting one-man

band, Swift is not limited to one
art. He writes commercials for his
own production company, and for
others he often fills in a comic line
on the spot at recording sessions.
'H ' h "es sue a nut, says one pro-
ducer, who acknowledges at the
same time that this is probably a
big reason for Swift's selling suc
cess.
A sample of the artist's gentle

satire is the "Friendly Banker'' in
his own packaged spot series, syn
dicated material that has won local
prizes for the same campaign in
different markets. (Video is uni
form, but sound is custom recorded
for each client.) Also typical of
Swift's lighthearted approach is
his company's name, ATU Produc
tions. The initials stand for Altitude
Training Unit, Swift's old service
outfit in the last war.
Sometimes good "commercial"

11
. I
, I
'•
ii
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'Sam Shovel': beer sales tool

jobs never get on the air but do
their selling behind the scenes. In
one job that paid off for an agency
in subsequent commissions on a
show, Swift mimicked the entire
cast of a network program for
presentation to a potential sponsor.
The sponsor accepted the taped
"demonstration" and bought the
show.
Another producer called in Swift

not long ago on a hurry-up job, a
presentation to a sponsor out of
town. Planes and account execu
tives were ready to go, and the pro
ducer had to get a recording ready
fast. The only rub: no script was
ready. So he prepared for instant
action when the script arrived. Ile
called Swift on standby. Whatever
the cast called for, whether men,
women, babies, animals, or talking
products, the producer knew Swift
could put all the roles on tape in
a hurry.
Swift's work is characterized by

good humor. Humor in commercials
isn't always so funny to those who
live by broadcast selling. But Swift,
predictably for one who profits at
least as much by comedy as by the
straight announcement, defends it:
"When commercials entertain you,
they hold your interest as much or
more than programing, and they
sell the product. They're good com
mercials. The worst thing a com
mercial can be is innocuous."
Swift tells of an Atlanta client

who shied from a Brooklynesechar
acter in his commercial on ground
that the account was "local."Swift's
comment: "I've never understood
this. Don't they watch and laugh
at Brooklyoese?Because a commer
cial is local, client thinking be
comes local. People are unaware of

/~// ,/7 :? /,,,)
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Swift did 'M.igbty Mouse' for RCA

the difference between a local and
national company."

Sponsors seldom show up at
recording dates. When they do, the
contribution depends on the spon
sor. Somehave a pass.ionfor direct
ing and acting. Sorne bring wives,
and "generally the. wife gets her
way," Swift says. Other clients ll.11

come with a rare talent for produc
ing good commercials. One toy- ,
maker knows exactly how his 11

commercial should be done, what 1

he wants, and at recording sessions i

he displays instincts that are un
failingly accurate in Swift~sopin.fou, 1'1

Agency producers have their
own reasons for calling in Swift as
often as they do. "Versatility" is
cited most often. "You orily have
to give him the barest outline .of
h " d "ande aracter, says one pro ucer, ·an
all he'll ask is, 'How old am IP' ''
TomHendee of Benton &.Bowles

sometimes sees Swift three times a
week. He uses him for everythíng
from straight announcer to female
impersonating cartoon-cop to dog
catcher. "A very dependable guy
... a real talent," .isHendee's eval- 1

nation. "
Producers concede·yo'll cant 1ah

ways please everyone tilong the
agency-sponsor produ.ction lirié,,
but Swift, with his range of credits1
at least has the.odds in his favor.
"He's interesting and . flexible. 1

It's a pleasure to work with him,"
says Ed Murphy of Papert,.Koenig,
Lois. "Terribly facile,'' describes
the PKL producer, .who .ha.s "fí
whole libraty of sneezes;'th:at Sw.ift
made two years ago for A.Ilerest~·
"one-second sneezes, two-second 11 1
sneezes, wet sneezes, dry sneezes,
funny sneezes, serious sne.e.z.es~
Commereíals, with these snee~es,

SPONS:OR
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are on three or four times a week,
and every time he sneezes, he
makes $42."

"Agencies just want scale peo
ple," one client comments on
Swift's price policy. Swift himself
says he'd rather work at scale for
many clients than sign a few ex
clusive-spokesman contracts. He )
likens the latter proposition to an '1
agency working for a short list of :
big clients and says he'd rather be
diversified.
This diversification extends out

side of commercials as well. As
show talent, he was seen from the
back a couple of weeks ago on
NBC-TV's That Was the Week
That "\Vas, impersonating Dwight
Eisenhower, a voice role he han
dled "straight" in a movie some
time back, "The Longest Day" for
20th Century-Fox. Before he got
into commercials, Swift played 56
roles, live and cartooned, for
Houdi¡ Doody on NBC-TV. He
was on King Leonardo for the ,
same network, on ABC-TV's Silents
Please. and had ~'LC. and acting
assignments on New York kid
shows. Swift has writing credits,
too, on Matinee Theatre, NBC-TV,
"Tom Terrific" portions of Captain
Kangaroo, CBS-TV, and other
shows, plus all of his own ATU
commercials.

Comic ami Magiciarr

As a youngster (Swift is 39
now), he played radio shows like
Gang Busters (usually cast as
gangster), Casey, Crime Photog
rapher, soap opera and other net
work programs. Before this, he was
a nightclub comic and magician.
He still plays at magic along with
painting and art collecting in rec
reation hours.
Not a millionaire yet, Swift

works with a comparatively small
staff consisting of secretary-book
ing expert, accountant, phone an
swering service, and press agent.
In a five-hour span of a working
day, Swift will have 10 recording
jobs around New York. He has
tried walkie-talkies to keep in
touch with his office but hasn't
found a workable one yet, so his
secretary dispatches him by phone.
"He never knows where he is, you
k "now, an agency customer ex-
plains. "He just calls up Jackie
(Jacqueline Gooding, Swift's secre- ¡

I,¡
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FRONT RUNNER
Don Klein, sportive sports director for San Francisco's KCBS Radio, has
gone to record lengths to bring his fans first-hand, full-spectrum sports
coverage. Daily, he relays results on Sports Notebook and Sportsreel. The
score: Award of Excellence from California AP Television and Radio Asso
ciation. His listeners: higher income, higher spending, higher educated
families in Northern California. Ask us for details: a survey in.depth,

1,íf,

BACK BURNER
What San Francisco Bay Area housewives need is a good 45-m inute e.gg:
Craig Harrison, weekday afternoons on KCBS Spectrl(m 74; evenings on
Starlight Salute. Craig .is anything but softboiled. Relentlessly, he seeks out
best buys for housewives, leavening his peppery shopping advice with stories,
humor. Variety programming like this is a rich smorgásbord for advertisers
in the Northern California super market.

Foreground programming molds opinions, delivers adult response. ln .San
Francisco, the talk of the town is the buy of the town. KCBSRADIO

A CBSOwned Station represented by CBSRad.ioSpot Sales.

.SPONSOR
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D. ·•·f· ·L. , •lL tn'•J mh···¡·JTeotor:S.o ·. ew1s• ·\:x. G:.í man, i.· 1 -
a:delphia :advertising ami pnbHc re·
latíons, £.rm,. have •elected .Jo.hu C.
B:ellielii chaitman, and .Bl:lbert G.
Wilder pr:esi<J.en.t.Former chaim:ran
Jahn .A. E. McGlave remains wlth
the· :Eirm..as vica president and ireá
sutet;,
Belfield fommtl with N. w." : .•• > ' •. : . y . ' ' ' .

.&yer, :G;elatin Ptoñucts and Good
Rvu&ékeepir1;g, jo:foed Lewís & Gil
man. in f945, b:eaáme :president in
1953, W'.ilder; .assl>ciat•ed with.
t~. fh~tn..sJ.nce 19501w~s ~foG:t<{d a:
vire· presit'.Ien,fit1lQ:5.5 an.d.:e<xecutiwe
:vioe.pres~dent ín 1959'. Ear lier, he
'had tt,Perated bis. uwn pnbHo rela-
ti~uK Jtrm.. ·

i9tif't·ae1f:'f·'er Q..F\terns1ag¡e;ne:y
~!liá:~ey.(~e:) aciha.£Ee~~fome.r •ab~
e~·u·n.t~~~íft~~e,at '~'VQ111~1f'.~!tíami1
'I.res, 'f';.~;ed th~ M:a~·'.L B~h~e>JlL. ,.f)i"·!"l.A..: ..,....• , ..•. c..,."!f ,, •. ,, .• ,,., .... J.;
9J"g~~i~~tto~?)..~~~, ~d~e~i~in~piJb
li:a :r~lati:on~.·~~en~f, ~ítfu CJÍH'.Q:es; at
·.'";Lr t1i • • '~:.;rt•• .. ¡•' •.. . .. •·•·.·.,.£,i4$:l á..E. :.t:n:i~.¡ocmi A:Xi<e:nue Bnail,
~íf>'.': ~~. '~'·/l-;¡:Q;. '.. 'I; : .,. ,.¡§:¡;·; ~.i....: . ,;;) ( : ¡..J.:t.iJa,,,...,., i,'leJ11au:ex:~.,,.1.;nr.m~~·:~ ,lU '0.:&l¥ex

r··n."é'J '·• ''Hll'i.·• rel''l'i© s1 £0.•·.··.r.>l'l ,,.s:J I"ll Q , l'l,., TL. . .
~tli'l'L'"wt.:t:i" ·•"f··· :v>r' iNit>· , ..•• >il':ffe'rii<r'L'' .A i. "· TI"'llí :f
Y~'..'~¥¥: .~··';l~'i~ª~J,¡YY',JC:~··.. r~:y,_,~~lYl~
T~ ;I.?hilad,~:]:ll:h~a.WA.\f$'...A:M...~
li:m;:folk, ~ñ:SI ~óancika, am.d
\~G:L\r'"TV Ecás~ó.n, p,a;.,, ·sa¥s his
rne.·'7' ·.c·::r,.:;r··.;, ·.·:··n ·"ls·, tt:J·,:n ...·,, '.. QQll'lJY) ny w1 , a ...J.'). .ie, JJne
:IJJr~·ºlu:~t:!l!i~d}¡Y~,í!!a~a;g~,a11~l¥'si~,te:S::t
,~~rket:illl:g,~n4J plat1n~d P1a'~kft~e:
,¿1e~i:$tt. ·· , · ··

II n ""·.. 'K.rA .. J'.-; ;¡.. I;~,usse ··.. .~~,1'v•a·r~~,·.,••p ,an
¥¡~;m~~~.1:is·~·.~l:lfu'.í!~r' ~eni~r: ra,re•.rJ"'. <...' ·---'-"'" e,.,.:...~ . ... "' ~·~v·'~ '" .,"''·~ ' "'···'·-·--.:."'" "·-;:/,.• " • ,z,i, '' " •':·::-->· ,_. ·'·"'

cr9'11nt e,1{e\1¿11.tlwe:~rt'Gr.~r.~.c}'~e;t;tis~,
· "·:as'. :j:riín.~cl M:arke'ii;il.an" Ir:m."

táf1!!.1 pr~1d:ént. .B:u'SS:.eJl
.i+rt.• , 1/f:\har,i!i:.2"'. ,. :0·F' 'I:~'""''o ,ari:.;:¡·····t'<>.l•ef"'S>í©a..·~ \:'<.,,, .• ;¡,,¡8" v., .....lll\.:l.lL ., ...,!:Á ,..~ .c¥•.i.., ····'"

-·.:l .. ., :: . e • .,. ., : ·:: •". ·t:'· ' . . :· . • ,, •• , .. 'aM:kl•.s~~e~ liJl$l!t~~~Vlll, ~nm~r~1st1v,
~x.iot: ·to: 111rs1ra:fHH~U~n'W.!tb ;CJre;)í:,;
Ru~;sé~l;~~á~.,ad,v~s~'tt~ / ..··.·• ·
fat C11ab,([ Untctn ..:a:n..d,:Cbtiék :F\
:Nul~-

Iists new man'a:g.e;rs
The '\\!'e$t, \9:.(iiitr& Ua.rtcl ·~!l~í!Cy,,
~o;rl'lp,ns.cdof ,xvlurtused to he Dona-
1111:@ & Co. and 'Elling,tem & Ga.
until their ]:an.. ~l m.ct§tn~i ba;s ·afl:
lleltl.Il'Ccd bei\Y :appn.bJ'hn.e:IJts i"1. its•
W.cst ººªst, A.flf!:O.tll,. Mol.lfrcal, l;tnd
Ne:w ·~<>~k,bffh:JéiS·.

Wi.111am :Chalmers,. i::nnned seníar
vicar pres,ident ,for west coásJ op
erations,. w~tsformerly .ll. vice presí
doof withOotnptoti:"Fl~t~her Hich-
21:n:.ls* Galkihs .& l;lolclern,. and
:K'.'enyon& Eokhardf. Dmr Gehring,
former dfraotnr o£ Danahue & Coe
'\Ves.teín aotiv1iies·í ltecome.s vice
í1tesidei:tt an<lmanager ot 'the Los
Angeles regicma.1 offic'B'.

ln Atlanta. branch of ne·\vly
merge.cl organization, Harry Mor
rill has. been natne.d vfoe presfde:íit
an.d ~efl.e1rálmíl\11.agef,M't>O'ill is ·a
,vetera..tt .e1f 22 years' service wifh
D:e1nalme & Cn..

~1fontre.al :regional offiee will be
m~n~ged by William H. Minto1 with
M.en~sWear of Canada s.fü(;te1·957
arxcl.lqng associated with appHr~l
and other p.Ub:Heatlons..

ln New J".0,:J"~n:fñc.eof 'V\7e,st,."\'Veit
& B.a:rtel, B!al~h.H. :M.a,io:t', Jt.,¡, has
beett nªmed director of public itela
tío:.n.$·..:fre~iuirs affiliatiClns u£ .~l.ajor
mcilude1 BHD.Q1,Jáhn Moynahan ,&
C~;~land .Kiiírtl~'Y ~ervfoe 'CJcrrp,,1 á.s
~:ea•a§i '(;i~e.~CJFtr1.tte•t¡ tJ'ff.(fl; Ne.T11i.~...
tE>,ee"fe 'ma,gazipes.

11{r¥ FJtadustien unit;
r:eaJr~nedby ,,NL&e:
~It p~rsotrnel 'a~si·gn~.dt<.D: ''1t ·ª'1f
diireufi~n and T\f-lla:tiüo ·pro:duction
at l~Jeadhalll;1.LonÍs & Bra:rh¥;,,Chi~
e.a~a,have. faeen :ass'í~ecl't.oa '.!:tewl;y
c.·.re'tetl Bro· d ;:af D '.'s'i éffi a:m:I FrQ.....·····.ª"········>•JJ:e .•s .•·..·e,~:.·•········•.·•·:dT!~tiG>,f:l' Vrti't t1rtd~r .:E'larold ~at1,£-
r;n.:aq, '~iq~ :pnes•in~.nLIre/U he as
;s,15rté:d b~ .Fred ~harrow.; whai$;
'i:oln;eilNL~:E ras ·~e.e :l'lres;fd..ent raml
a.s~1~e:iatedme~t~rof Ute d~p~t ..
IDJ31Jít,. ~d .:Do:tfal14.~a'lí~lipl'o,dxrc~
ti~. ~o:or:ditrato:r~.

c:l'af"ke. 'its R{'TV' 'c;hief
~r~~fd.J..~la~k~,,~s~iªte.~.wtth :tl;r~
J~.¡,0:1~•.~~lor .~·~tit~s~d\'e~tisin~
A:¡g:e;n~¥•:Cle~eJand,1~Ínn'B1:~53.~'\!\l'a.S::
nittne.i J.ts i:.adí~·.and telemsfoñ ro~
·.·r·.i;>•n"~ tt.f f!Ys'·. 'feú.,,.fft·· .a· '"'""'u: •i:-.1 ·"""'·el:;i.'í."''!<'<,_,.l~•.: Ii.. .• , , ,,,,µ .• ....•.ML.:!:i!4 1.,1.1.•.. ,Y...

mg;r



TIM E/ buying & selling many tboqghts about what ..equip
ment and .attitudes. a media .mañ
should possess t0 have a reasónáble
expect·imcy of risi~g ta .the; top .ºf
the mefüa pyramid. Here, off. the
t-0p of one media m.an's slightly
balding head, :is a distillation of
these. thoughts. These are fi.ve.at
tributes which I think a media man
will have to have or devel 0p if he
seriously hopes to progress through
the ranks to a top medía. position.

TECHNICAL PROF'ICIENCT,
An agency has every right to ex
pect its media personnel to possess
a maximum of proficiency in the
technical aspects of medía, Each
account deserves to have broad
medía knowledge put against its
planning. On many occasíorrs, a
buyer is his agency's official media
representative to the. outside w.arld
of clients and prospective clients
and, as such, ought honestly to ooi1-
vey the impression that he k1:1JJ'\\1s
media well, .as does everyot\C else
in his media department A super
visor must kno~v his business to
train his people properly and to get

Media execs are
not born that way
Director of media at NL&B out.lines qualifications of
a potential media executive, stressing presentation
and organizational ability, technical proficiency

I like my business, and my
part in .ít, but I don't want my en
thusiasm for advertising to reduce
the objectivity with which I hope
to advise a young man preparing to
choose a life work.

During our talk you asked a very
intelligent question: 'What is
needed to be a successful media.
man=one who will stand a good
chance of reaching the top in
medía?"

Your question stirred up a good

ROBERT WULFHORST
VP, Director, Media & Research
Needham, Louis & Brorby, Inc., New York

DEAR ALAN:

I am writing to tell you I enjoyed
our talk in my office last week. I
was pleased that your father sug
gested you speak with me about a
career in agency media work.
Every so often someone flatters

me by asking for advice on a career
in advertising.

[oin ed. NL& B in l96JJ after si~ teilts 'U,
Dancer-FitzgéraM:."Sampl~ 'ª$ t1ssocia!é
media director. Prfór .to that, a nrndí.u
buyer. at Kenyon. & Et.k'b.ar.d11tJJJ;tJ,;the
Bios» Con1pan:y, Be.gaa adt'éti,t~sing;c<ll'f:tJ.
in spotb11..yit1g{!ro«p ut '.Wiffim:n Esty
Coni:pany i.n 194:8, Maio:red, fa n~<1rket;~
mul adv.ertising at;tbe g,.aduaté ~cho~;¡''
B1isir1.1J:$S Adm inistmtion, New York II
Unit'ersi~.y.

I

I¡1

i

,, ~ Robed 'Wvl£hol'sl fr), y,,~·.,ctiz:,o,f ~·
and research, NL&B in New Yn:tk~..~
over media schedule with lfoh John',
media st.Ipérv.isór;Cail .~fart:ell, m•
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,~~'Wí~X¢~··~·,p~:r~~JJ.~l\i;~$~.J:Q'~í's ~1~,~
ttµa1~~1,~ll¡·~{~J!l]~:~h:~l!LÍÓ,il~~l'll 'a:'.ll
la:~.~~. apoJ;lf ~e:tw~d~..b~fh:r.l~~.1£~
th:a.t .h¡;:¡..@a.n r;f11aHif, ,JID51 +a.flrll fime:-

er fa1H t~meburer),. h:e
d'01 ~ll he can t:a 'ch~;v;elop:

!t~~iéi~·~~tñ .•··r?:Xó't.buyflr~~~ut:
~OOX°' '}D¡lf,iü.~¡~:n.él .S.©1 ·©;n~,, tfa'.é.t~b.y

''It: fi~1t~.;gl)~ ·'. fb;t ht~,
••·!!j,lil1Vl<'i"T't.ii'r@, i,.,1f ' to 1Jr.tt :n l. ..e

,£' ~i -' ·<lJ.'·: b-- i ' ,,,,.,
~4 •.·····.~;©~'.,1a, ,~~·~ ~r tm;~\i!1~1:

~i~J~l"Vil~W".' Th~BI' ~'f~~t[ W'~'! :~f
~o-~t~s~~,lr~~¿all..~I'~'fg'.ffr~:rqut,~
to the., ~~d:i¡I.d:W~~t~:t.;i~.~i;~:p::teri;~.

flil!f::1j¡J1''li'PJ:At:l'fJMcj¡L. l~.i'A1.E!::f~.
')?h~primª .-dut? .~¡··thoseÍ'tf ttuediá
is :ti§l· pno;J;dde ·usefnl,1 1ma~ina:ti:v:e,.
ª:rid íé~l~,t-e s;én'te.e t:d eliént:s, ·ht
~ttffií'dl:lí'ít~t~T:i:~1~h J!heiaeé'.onrtt ~~m'"

~uo;~;r,~1\>''ª'ijíi :itt fU:tl. c:~oper·a-:
~~Q,lit·~rilh~h~. :fÁ~J1)~tt.úí:eJ:I~~~t
~h~@'.~~!%~1:.,.F:to:,~r·~rg~n·~~t~QTI.?£
~})~;~~.~.i~-~µij~'t"1~U.Í~.·~1t:~dt~.p,~@·
•Y.id~du~h~~t$'~~~~ •• l:ll ~ .~.Q~1~r~~·
hn~rne~s.,the a~em:pr·d19~dtt.·\;!~h1;
m;á:ful!} t:.he~m.o:st :o£ ~~ha.t each person
haá toi n-£Eer,, ;t:a1 1rr&une ampl'f'} op.

tor further devélct11m:én.t:.
írlí~J.li.tml, ,a:n·dlt~ :iñ$i:tlre·

'tf ··t• • • ,i ifu ·;•' .···;·'-e· ' ']f • ·¡ •· ·· ••··¡¡ 't'·'d ,,,\:·J~···•~il'~..··p,er~tl'tl·~ esª·.-~ 1. ~n~~
!~f~lít:!mi,~ein~eJ'El~:;.'ii:~e:::~:

'B.. ~r'a~iít;Yi',.1• ; h@l~~i.r or.••··..,B,.... t-liJ., ...••)J.1 ···::·"'"'.!i\l.... .. '\'
l2~!'P't~r'Wnrldoa:~s.~:µst 'b~ all.t:í'li~,
;p:amd, rand. pmo.víd~d :.EQr .in a ~~i'
~hf~h 'iYfll keep :thenutrlbar .tnf per~
snno~l ~t:<1 ·a pru£1.t:áhle m1nimu1n
·~ee~~s~~ t:~ii~\a.·t'.:n~si~.t:enflf~~~el
f~b. ~Ei'Í~'all :tmpilt~, ffiat· an :imp.gli~~:,~:;ª~!:~~::!~:!~,::~~~
(:!)'.f i~'!.&'In¡ . . ~#ll~'is £I{;)itig

tit~;&t~~;~:\\P ~;:~~:~:;~~~~; ~~~·
1:r~s·:es~hirs:l.rei f'g~hIJJ:it¡~:e;so.:oE c~n~
trol "'~~re~-~i~~ };iim'fh~' .itrfrml'.1-a:
¡t~bn,wh:ti~ei:threr he n~~11l~r.~,eet
i:i~~~...l'eJ?t>'.r'ts;,_, .t]r sim1'.)l~... "',eas11ar~
,~~álJt>S,'flfntl;1~b. tJ:1e'me.cl.m. fil;t1$t,,

Ct~~ti1'í'1~~.H~.~iH°~plJt~~iól.1'111Xf
imat~11i~t~~ij,~b:d.:£rf~:~Ii~tt~i'~,~:'f$j
:1I;F.dJ:'fia ....;.}~ i
~l~~~ J?~;"·'
:~~h~;~~fil..
l~itl~l'tm~11.n;;.'ft'l!'lf~i~~ ''.Gíltl.l m.e®Jh~~~~~~;,e~;ti~ ~~ii,~!¡r~~4;~J~1~
d\~í:lit~~~~~:h~~h~,~m.11~lpt.hem ·to
:ha~~.'ª)J;~'~e¥telop.,tt~sh. :hon¡~l't~~
Thma~,.sro'fte: o.m:&éfr e.fiEb:rJ¡'S"~~e,u ff

f11ufi l::!e:¡~1~rrrrt;~m:ea;
M'ª~~;$it:t:t"~' '1t'hm~ ~·

1t~D' £Ji~~Í~~l,!íl~l'lf~\!L'g~~'b~t'};¡¡ ib:
1Bitt.~;J;~.p~,!\li;r(~,.:in; t.t;irikíb:¡~,t·~,~:v:iL\l:~·

.<i:t~ CJlli1j:e;~.t1'1'e'l)r ;a:od to tahc. ad¡
:v;~~nhi~d1;,¡f nic~µhéclto1qme.~~'tb.r '~'*'"
,..¥W ··1·· . tk. ' " ,. ...,'' '··J ¡ ' ••,, • :-'ii't ·¡;. ' .•.. '"'"'11"1 .•"+~;·JJC.i ....u~C.!'J•Q\\J?U,~:er~s"S:l~:•·..~o UJ0i:£I.í.l
s.ele!'ti't:í.011), eS[t:f!.';í'!.allng; .:aJ;td G'iílTUtlláC..t.,
in¡g.
-~t .mrrs•t ...·b~·.'~c-uwmbar~d·~·.·.Bu~ll~»

tha.t ..;the ahllit1 to . o.rgaoi~ie 'tfu:e
wo.i:k. ,~f ;()'.fhers ;s.tems. Etc:im IX,tl

~'.bíll.'.t~to ore:ao£~eptóp.erly ~ilé~$
!l"W1.i wQ':l:k,.

Nll of the&'ét ele•.•...·...ts ···'".()i'·o.cl e "
' •• ., ••• '··'. •••. .H H.!.t:'lI. ',' Q,J,, l!fjº···· QJ'

~.f'J',1.Ji~t'l,'tioP. r11a~b~~tl':it.o.: 1zffl, f1l?a()~
tic.~i .a;t lo;\YeT J€'v~I~a:rt<il be ~~'
panded1 te&teit,, a.f1d sit:re11gt'h~t1;ed
a'I> thlil n1e:dfa.m~r1 .mmres up•
r:.tJ/A-!MrrN.t'flATJCJZV.~ A8:1L1TY.

1lre' a~tl1~r•.Í,(j eolJlmun(e~t~>rs ~i
t~.llf ,Ílbp..otta'.1'lt t.~á. metlí'á' pla.Unér~
T.M.s, tfif.éuS' to Ulé wdtten."' .as we'll
ª· s t· theus: ~fui•,> ;W'. rel..-··-·JJ ...'" .p .....en .o ...

A .0'od .füetHa 'ail re· uw~ ··.res~
~···,''''.¡··········,;-· .JXL...•.•.•••...·..·~·············-·····,;p ..ent:f{tiot1 aJ:1i1i~'¡.t:~b.e,,alJI_e tto s't~1'ld

µ~ _iIJ:a '~.e~ti't'fg.~itih th.e 'Gli~nt:~11~
pr.esetit his m~dfa plans enthusia£ti
eall~r and :~fteetmel~;.At -meh times,
he :o::u·gñt :to be 1.ibte: ·to;,answer ques
t:'forns:from th.e floor ;arrd. discuss lti's
rr~rosiál~ with aufhntity' and cún-
ivfüti~.n. ·

T·líits; ·~~bíH~;Y'llJ,l ;pI:~s~nt ~n~1s
.\ri~.\~s:'kiiowin~I.,~1td in ~ oo.aune;r
wbi~ll \et)geu~ers :~(:Jt:lfl~;eflee.i's !:J
:r:11~q~:'i$..it~i~' ~a1-tu-(1~'de:a;lil'l,gs
-~Mith.a.crn:mrrt:ex-ee11ti:Yi~·s'and others,~
fo ..and, m:it .aF the ..a~en~ .. 'The
$tamre o! the me:é-Ua :fu.n:etiun~
7\~i'th:ín~nd },~ithQ,titthé a;~en~''~e+
p.en~s.fo 1at~.em~asiml)~m~.onth~
im)!Jr.es~i~oits Jn~~'b:.eit::s:. IitlJak~
d'í!'ough. Jih~)r sU!$~~ss~o~'..lª'°<;lkof ft;,
tu ·~~00.WJ!IJ:tiPaflb'g 1W';itl1, uthers,
R~@ti th~ b:~st":@"l~ns·;tel}.Vcire; ·e££.ea
t,i~1e; s~llit!'.g;-.i't i'~'.c;rilllrna1 .··for 'ª
.·goad)' 'W'.t1~U~th.a~~ht-':cmtphm tu
:found.er . Cln ..J_JnJ:\S'en'tatl~n .he..eau!le:
rsnr1Je..one· . .htis .lta:d~e~..th~.ahilít~.to
c.omm1m'Íeá.te' it&•~'frf,u.esade:qtíá't~!r·
Th:e ;mt~famtá'11 1~~h.º'~~n'btlíh

wr:'Lt·e .~tr~p•tf:f$éut . . tJI:'~t:ll~?··wfi.'th
-~lel.l\t:n.es~...~;t)tl~wv·ít;ttio..n, ls a -,:alu-
~hle OO'!:!in i11de~. ·ª' ,~,.,; ,7;;'·~~1;)t· 0..:~t*mr:r ::A.ND Jff::XR~,~:;/;W -~#Nl!~;.l,.,k:U~"l- -f "'.'.-·-~- V._, ,.. - - ' _,_ ; ·" --- 'j

\iff'AllrJ.~b.t.Jt)i¡!f.JH:'G M1JND1. The
--- __, . -. '-~-- ----· .-, - - . ·---~ -··· - ,, "

)t(f!?,~"l.' ·platmer df r:e'a:rs ª~º'W''fl!S:

basítt~Uy .~··..1~peeíali~f-...~1Xíi,_..·.~rety
nEte:1l', ;a, ma:IÍ ·óf limll:.@.t\t '¥~.tieifr,
'"!¥J"'V' -,~·1fCl<>•·1..,n..o.·.••.,J,"'J(;u '" l ...Nl ' "" IS .
-.·· ·.. ·"'.. 'H'-~ ..•·· · Er, .='f.:.< ··¿¡ tt<:~'·'~-!tmenf, .. ~.··m1tst ....e. a. l?lI'o0.ª1:...• U:J.l'.l. ~ ¡

b~Ut in 'füe i(t;fi:d, ilJJ:(! ~};¡;~
:litiJ:ttí~\''.Ih~:r:~~I'~t~~;¡~,med'.1~ :tn'an
~:a~..•~~~;~.~f@,~p ~£.a.,11Jffha1s:es .·of
'tbe• ;i.:tíl,~i1'et~n~_aml :a"~wertisiu¡~pxr:
·~Te, FI:¡¡¡ ts farmi1lila:r•\vith a:.n.cil tlll.~.er~
1sta.nds :each 1a:m~ó:unt:'s1 :m.a:r$e.tíng



THE""MAVE
MARK

Sunny ties up what the
"Sunshine State's" business
magazine, Florida Trend,
cites as "FLORIDA'SMAV
ERICK MARKET."I,

WSUN's home county has
the nation's highest incidence
of auto and stock ownership;
brain power industries; high
discretionary income . . .
Florida's 2nd market should be
1st on your list.

WHAT A MARKET,
AND SUNNY SELLS IT!

WSUN
TELEVISION ,.. RADIO

TAMPA-ST. PETERSBURG
Natl. Rrp: VENARD, TORBET & McCQNNELl

S. E. Rep, JAMES S. AYERS
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strategy, copy .platform, promotion
and merchandising. plan, and spe
cial problems. He has an idea .of
what makes a good ad or commer
cial. He ought to have a .knowledge
of show business, and the taste and
imagination to know what attracts
people to television programs a.11d
magazine editorial. It goes without
saying that familiarity with medía
research techniques is a must, but
the same should apply to copy and
marketing research techniques.

It is essential that a good media
planner have full awareness of new'
trends in the industry, new de
velopments in media, new research
techniques. Beyond this, he should
be adaptable, and have the flexi
bility and willingness to embrace
new concepts and techniques, after
his objective evaluation has justí
fled their usefulness.
The most creative media think

ing is done by the man with wide
ranging interests who is alive to,
and ready to exploit, new opportu
nities.

CAPACITY TO GIVE SO;\IE
THING EXTRA. The man who
stands out from the crowd is the
one who puts something extra into
his work. This. person digs a little

dee1:rer.·in his :research ~ciar .;t.~;
di:awing up plans:; he Hmugh!fa~ly
.anticipate.s the ne;ed fflr mID:e.in:
forrnatfon than has beé!f'1t:e€11~.es:t~.
He t>ften .eomes..upwíth ftt'.{sih:solu-,
t.ioús to ptobl~xn,sbecau£~ he ~uts'
more thougpt int~ ·solving.thexn,,He¡
doesn"t belie¥e in the, ·O:ld :sewice
diotum.;. "Never volxrnieerl" vV'hen
he sees .an opportunity £or ..useEUl
service heyond '\Vhat í.S :ordinarily·
expected of bím, he; p.rnvide·s it.
The advertising bustness is one;

in which individual peo.i:~fo and
their personalities and s.kílb are all
important .. Effective advertisiJJi,gis
the result of thoughtfwland ilnag;i="
native contributions by .indivídú.als.,
The diff.erenee between media
plans t)J' pi,1tchases which '':sizzle''

d h ·1.. ··1· .... " . .•• . . "an. . t rose ~V11cu are JtJst ~o.;so
Can ()nly be credited fo the differ..
ences in. the. peo:ple responsible: for
them. The in.escapable cnnclusi.o,n
is that the man who. conscientio.us.ly
makes himself the most competent
media man he can, is the man
whom management will . wateh
carefully as a candldate for 1ªd'"'
vancement int0 the top J'üeéliáposí.~
tíons within his company-the i:nan
who will s.ome day ·enjoy the view
from the top ,

ROSE BUSALACKI:
judge, balance, use
There will be far more refinement
and better definition of client medía
needs in future timebuyíng, pre
dicts Gardner Advertising's Rose
Busalacki. Rose, a dramatically tall,
slender brunette, buys. for Sunray
DX, Ralston Purina, and \'V. A.
Sheaffer Pen Co. in Gardner's St,
L ' ffi· "R' h · " homs o ce. ig ·t now, s. e says,
"it seems to me a timebuyer's hard
est problem is to analyze the re
search materia] presented bymedía,
and to come up with the right bal
ance between judgment and use of
that material." As one of Gardner's
youngest timebuyers, Rose enjoys
the challenge of difficult. medi.a
problems and the opportunity to
learn the profession of tlrnebuyíng
from the agency's more experienced
media people. She came. to Gardner
in 1959 as a secretary, and two

years later was named <.l.•m.edia.e;<;ti
mator. In 1963, she Was app,ointe.(l
tQ;her present assignment ás time
buyer. She spends 'her leísiire tíme
bowling in the wfoter, .s:wímmittg.i:n
the summe1\ and readin-g.

. n

¡¡;
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TIME/buying & selling

to the new Chemical Bank New
York Trust Building, now nearing
completion at 277 Park Avenue, in
October.
H-R will lease 25,000 square feet

of office space of the new building.
The new quarters will more than.
double the space currently occu
pied by H-R in the Seagram Build
ing and will give the firms the
largest New York quarters of any
national spot broadcast representa
tive.
Last June, H-R became the first

national spot representative to enter
the field of electronic data process
ing. Since that time a team of spe
cial consultants has undertaken an
extensive long-term study of pres,~
ent and future needs of the com..
parries, resulting in the announced
expansion program. Expanded ex
ecutive, administrative, sales and
service divisions, as well as the
firms' computer division-H-R Facts
-will occupy new quarters, with
the data processing section ns the
core of the service departments.

ffuºIB @[f[f íl©ílfü~

WNDY
INDIANAPOLIS

IS NOW BROADCASTING

...

..........
..........··· ..

......
.· .............

Be the first in your
agency to .c;iskfor oetails.
Phone, write or wire
for immediate avails!

represented nationally Im... ~

WNDY
1·500 on
the rad io d la I
SOOOW.atts

adam young inc.
i¡
11

N.EWYORK • CHICAGO • ATLANTA • BOSTON • DALUIS • DETROIT • LOS ANGJLES • ST LOU.IS • SAN FRANCISéO

RlPR£S£NHNG HAOIO ANO TV STATIONS
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IVtagnet Mills rur1s
n~lons thrc:n..1~hn~t T'V'
Magnet Mills, a hosiery manµtatt
tur.e.r, is entering: the. market with
Prestige ~'Brand-&"'seenrless n:yló:n
stocking~,,vfth a TV sJ'ltlll'atJoncam
p.aígn ope)J:í1:igthi\S wee.k
Thirty-si~ spots weekly have1been

scheduled on CBS and N J3i.C,q.n
major J,Jrogr~tns including JoZr:n~ll
Carson, .Hug,h D.ownes, Loretta.
Young, .D.an.np[ Thatna8', A1terv Grtf,.
ffetlt, L.i1.ou, Mike 1¥.al.'f4,¢.(Jc, Jflchi.e
Ofoasmh Perry Maso~,.f).ann.~Ka!J;e,
I've Got a Secret, Trut:l:ror C1ons:e
queaces, 'First 1:mrpresiifons, Tl1e
D.oc.tars,. Jack Paar.
The stocking reportedI:y has a.

band below the garter that stretches
three times its width, allowing :the
stocking to .move with the mati011
of the wearer's leg.

Miss Rauchchos;en PGW
sales service director
Esther Hmich joins PG\Y Radio,
effective immediatély, as director
of sales service. Miss Rauch com
pleted a spe
cial ass.ignme.nt
for radio sta- 11

tion KVIL Dal
las, at-fhe close
of February,

Miss Ranch •
is experienced
in all major
pilases o.£radio
advertising and
selling, She .has Miss 'J.l:avch
been a timeb\1yer with Leo Burnett
Company in Chicago and has h);td
extensive station backgro.und ill"
eluding associations wi:thK$'(P' St
Faul and v.VMT Cedar ~·al~idsf
where she set:ved i.n.va.dons super
visory ami (;::i;eati.vecapacities.
The Míd- \::Yest Sales De:yielop

ment JJepartm.eñt for John B.Iair·&
Comp);'l,nyill .Ch.ícago w:as opened
by Miss lfauch prinr to be.ingtr~rts
ferred to tlre firm's .N'e·wYork head
quarters offices in the same ~a~!lC'"
ity, She was with the Blatt 1or.ga;ni..
zatíon for over five years nnc:faiso
served as radio research dír.ecta;r
of Adam Young & Company.

vVJth PG~VRal)jp,. Miss Rauch
will he responsible for all re~earxih;~
advertising and sales promo.tíon.for
the .radio divisfon.

,II

SPONSOR



i,v
llulac,.
!i\\1fü
¡·, 11Ill' füli.•1 ~

!~Jlj¡;

dH1my, _,

iDtma
:"Gt1f> -.
Jae~~
ir•.••.},~~;
;QnsfJ

Plie;._
111y··n :~~~ 1an~~m~.i'~p:i:o~~

, . ,1ib1'1"flle m:o:~~~~m:preh~~ivre
·rQ£ iñ:~li'SÍf:¥ ·~J;~,

''.[¡:;,. Mié1~~1'1\filtíd ¡~

fí'" "'t'i'«'t'H;,!-l' ,,;J:...,,i~~¡~, ~~k-(.1~1~:;1;!,)~!'.!'#_;i::r~_,

1-1~¿~t¡~~t~:t::~l.,.J,f~á~m,.
m~r

X:ll ft.~1
I~e~ ~~J;:¡:~~!t::~·~~·,~'j¡i.;~~~!fi. M~~~~!)l!fi;7
:nmn'.:~sJ?~dk.f(ar ~X hl:l!~
b~~n ooUl~a:ab@vre :~1
~· ~lltm .~'lmI!rJnse rpfe;s
o,~tl~fl~m,mfrll~~~";am~r._D.n:;a~rnu1n
Qf~:fl\B.it!f:~ :~::l':"Mk.] m\s~i th·e

dmi:gJvlt i:;atings qnesttdTI. Even
t~.as, in tb:e co~petitive s:éa:s:c:oUlcl
sense- the Wfirnihg.,

Whi:le broadcciS!te'rs~ Hke: most
bnsinies-smen.1. .ha:ve ~0;0d:rea-s:on for
nát inYitírtg gov8i:;nment_ 'iJ!t~ni~n
tt . The RatifiO' e~u·fl d~oesndt,l.O.O,x, ·-· .. ··- ··-·-~ ,9_u~ ····· ...······'··

1:t~ ~U'fill:~th~111¡r·ft.®rn
'.l'S~l-orfe~r

, ~o.o,t~{s,,'JN-or tlp'es' íts
Jpi;Qettil~~s·N1Qn;í.e a1:~p:efrom the

tfart ~e,Y;nb:ersar:e :~nttibutmg
time a:nd. :en:erg,¥ selflessly~ Sig:-
:''t'-. ·,· ..;t .-,.~; ..•• ,,. ·t' . :' .. ·.:.·--t''m.uoanuy:,;,.pfü.u~an , o.rgamza l~ns

are alsu puttl'rn:¡·up :eásh. If the: in•.
dustt:y· h'ide.eM,, in th~ F~~~~·s:s·o~
.la ':h;:Ti·q· ~-·.tset:r' t: ·trA;fh~r•,·tft:~tie thnt.. 'SJ A.l:tt .. ,l; ,ttJ~~ ,J,J.-.?, . , , . , , ..,,

at
mdí~.;-;
rªM~
GQD!·



To avoid penalizing rating services

auditing costs will be passed

to their customers=the industry

11

binds may well be financial.
"\Ve have a unified entity,"

McGannon says, not without a
sense of accomplishment, "in which
participants are now putting up
money in addition to the active
efforts they supplied in the past."

MEMBERSHIP •FEES'

How does it work? The council,
as explained before, is governed by
a board of 15 men, delegates from
10 industry groups. These are net
works and, indirectly, stations, plus
various and diverse segments of
broadcasting, each represented
through its own trade organization
-agencies, station reps, FM broad
casters, NAB and so on. Two seats
are occupied by AAAA men-i.e.,
agency delegates. Thus, sponsors,
too, are not without their Indirect
representation.
Each organization has agreed to

contribute $5,000for its board seat,
thus providing the council with a
$75,000 income-a substantial eco
nomic bite in almost any industrial
association.
"This is an annual grant," Mc

Cannon says. "It will be repeated
each successive year, and you can
see the significance of it- a break
down across the face of the indus
try and probably the most com
prehensive lashing-together of in
dustry elements you'll find."
While member organizations are

free to name their own board mem
bers (and, by implication, to
change them, as necessary), their
annual "dues" for each member
are part of the corporate charter.
It's this willingness to assume a
financial commitment, however,
that gives The Rating Council its
structure-and, of course, its indus
trial-solidarity.
OPEN FOR BUSINESS

Founding fathers of the council
also had the intelligence and \VÍt
to make good use of the resources
they command. The $75,000-annual

,,
I
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income will not become a pebble iv
a pothole by applying it to stagger
ingly outsized projects; rather, it'll
be retained for the immediate and
direct purpose of opening shop.
The council has taken offices in

the Graybar Building, 420 Lexing
ton Ave., New York, under the
direction of Dr. Kenneth H. Baker,
chosen early this year to fill the
council's three-way job of execu
tive director, secretary, and trea
surer. The board assessment of
$5,000per member will be applied
to the maintenance of this head
quarters office-i.e., the executive
director's salary, secretarial serv
ices, officerent, telephone and tele
graph, travel expenses of the di
rector, and the like. And it is
through these offices that day-to
day ratings coordination will be
effected. For example, Dr. Baker
expects to receive all ratings as
issued and thus will compile a li
brary while also maintaining cur
rent results.
Chairman McGannon anticipates

that in the first year, the $75,000-
budget will provide a "nominal"
surplus, which "we hope to use on
some studies and pilots that we
want to do." Among these is the
test-run audit scheduled to begín
by the end of the month.
Until the council became official

Jan. JO, all expenses had been paid
from participants' pockets, a sub
stan.tial sum when seen in líght of
eight months' of meetings, frequent
hotel bills, and, in some instances,
long-distance travel. Now, how
ever, with most directors and head
quarters located in New York, "fu
ture primary expenses will not be
travel costs of the individual di
rectors," McGannon points out,
The Council will face, however,

some costs incurred by holding
hearings to settle accreditation dis
putes. Common costswill be shared
by Council and plaintiff alike,
whereas each will can-y its own
legal and/or other expenses.

AOCOUNTIN$ F0.8
THE ACCOUNTING

Undoubtedly the heavies] future
financial burden involved in taJing
council activities will be the tJ.11i
form and periodic audit of partici
pating rating services. Agaín, how
ever, the founders found a solu
tion.
Their ultimate decision, .McG:an~

non relates, wa.s based "on the
diffuse nature of this busíness->
three television networks, four
radio networks, .500television sta-

PROBLEM .SOLVE
~~
'.@
¡·;1

I
~1~

I@
!II~i eo uncil $eS$ton$.~{fritl :'N4I~ co11cusel Douglas Aneffü.
~~=~~i%t:W::~mr~-~WNt~:..;'.,~n,fü~\t¡~~~1t~~l:~~~~&~t.r'fil:~~~~:::~~:

I

Llfetl who, be:lt.i.'t.dl~'fcf!.~c~t~
I•or at a .mike• up vu a·.pod''

iUrti, help 'teSJ.Jl'Ve Brro.a.il;
Ha·tlug Co.undl flrobte:ui.S.
(ll":e, J. tom le#!!' n..Jfl'.

• •· I

~1eGm1n.o.r,,Gro·li/Pwr atiid"
cou udl c1tai'Fman; 1¥lel: '
Goldberg, NitB. te~,eat~:lt
director wh.o st1ts: 'lu o:n,al~

tions, 4,000 radio stations-and In
numerable agencies and adver
tisers,"
To raise money from. this very

disparate and far-ranging group
would, he says, "be an ilnpossible
task."
In seeking a better answer, the

board ultirnatcly concluded that a
more manageab.le and equitable
solution would be fot the tatiJlg
services, themselves, to beat the
audit costs. Logíc behind their .de
císíon followed the line that the:
audit pertains, after all, to rating
operations.
Yet, to avoid penalizing the

ratíng services for co;opetadng
with the council, this cost would.
be passed along to t.heit éu.stomet"&,
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"For the dollars, we can gGt
a sufficiently sound and verifying
[requency to malee the process milid"

yet resolved the question of audit
frequency, "we at least have the
feeling that for the dollars we
must spend, we can get a suffi
ciently sound and verifying fre
quency to make the whole process
valid.
"But," McGannon interjects, "this

is one of the elements that hasn't
fully crystalízed."

WH.O NEEDS IT?

The Broadcasting Rating Coun
cil takes strong issue with the idea
that broadcasters, themselves, have
the only-or the prmcíple=need
for authenticated ratings, especially
when that concept "shifts the finan
cial responsibility excessively upon
broadcasters." The chairman makes
his point firmly: "I don't suggest
hv this that broadcasters should
e~ade their financial responsibility,

The man who first. proposerl it:
NAll head teRoy Collins
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but neither do I believe they should
pay the way for everyone else.
"I think this project is important

and even vital to ratings services,
themselves. I also believe it is nec
essary from the advertisers', the
agencies', and the broadcasters'
points of view that we put our
house in order in this regard once
and for all.
"Similarly," he continues, "I be

lieve we are sufficiently enlight
ened and mindful of our system of
business and broadcasting to do
this without direct intervention
from our government."
The threat of Federal intercession

posed by the. Harris Subcommit
tee was not the only factor that
prompted industry action, but it
was, admittedly, a strong motiva
tion. "It probably triggered the
action," McGannon agr.ees. ''You
can't just sit quietly and let a
problem develop .its.elf.I think you
go forward to meet the problem
and to anticipate the areas the
government is interested in, then
satisfy them that the problem is
taken care of."

IN 'THE B.EGINNING

The Broadcast Rating Council,
then, really began in .May, 1963,
when NAB president LeRoy Collins
told the Harris investigators that
he thought the industry could
police itself. As the first step,. he
proposed the founding of a ratings
council, including his proposal as
part of his testimony before the
House group.
Since the NAB Research Com

mittee had already been organized
a year earlier-in May, 1962-for
the specific purpose of looking into
research methodologies, the mem
bership of that committee lent itself
logically to undertake the ratings
assignment ..And as McGannon was
Research Committee cltairrnan, the
rating.s project fell upon his shoul
ders from the .start,

IN. SUMMARY
A. reoieu: ;of the. 'first •twa. Dt tlJi•e.sB

three. articles:
• The BtQadca.st Bating CQ·tJ,t;u.~·il~

Ine., although o.n'ly "thl'ee m.ni:tths
old, has drawn np minimum •.cri
tena and standards that, ;it hopes~
may someday become· the• ptime.t
of so:i.1ndresearch pta£ti.ees;.

• Fi¥e hr<Jad¢a:st rating .se.t'Yi~e's
ha-ve disclosed their <Jper·ating
methods and techniques as the
basis for thei~ aud'it,. whi.Gh will
hopefully begin as a pilot study
be.fore the montlfs end. This• ·wUJ
lead to.. .ultimate ac~redífati.o'n fif
fhese fi¥e servi'ce.s.• Ver1f(~~atJon:i~
intended to. s:fit¡,W~~!~~p. are:Jt
Harris has p.brased it,, that i:at'in:"§
services are .doling •what they s-ay
and saying what.,! in fact, th~_,.rd~···

•. Simu'ltaueoJ,Js;Jl}e!&:oz~!ll~,~r.re-·
search, intended to lu~J;p.~tah.ilize
rattngs rese;¡niqh i:n· the ~utuli.e.,ha5í
been ~e.ported.to .Congress' £or net
w0.rk T" tCllNTAltl~, has 'he.gun
for local íCUNTAM~, ,and. is: ó:D:
the drawing board as ª $21IO~QQO'
pr(lject fpr nl!ltipnal l!lndJq<;i.ªl r'.adlQ
in cornbirratfon.
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In the beginning, thete was talk.
Then talk became co.nvetsatfün.a:nd
that, in tutn, discussion... Atoun;d
NAlfs nucleus ....,Collins, Mc'Oa.n\"
non, research dit-edor M, ~. Ooldi
betg....,.agroup be:.gan to fortfi, It·
i~clmied•. repres~nt~tíve~ •••~r ra~io
spokesmen for ~AAA.,.TBA,. RAB.,
NAFMB and Ii.RA.
'This ad hoe commitee called. it

self .the ratings ccruncil as .:aw-oild.~
title, descriptively useful untll tlxe
committee could fulfill ifs¡.J?Urpos~
-to organizei, desí,g-naJe:,.:ánd Jtn.l.ot-•
porat.e an ofil"cia'.lcottileU.
N~1t only . \vas fli~ ,~toup:..;an

e:ift:a;érd<inarUy broad base ftPJX)
which to foment pil'l:J:n·s,bµf; í.t ·~lso:

'P1
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D~t~'Fi~'tb~;,~itt6J'adf3~!ttrn,~.H.t:rt.ii:rg
'Citr•~'A.·a11 ''11.••~as íum:n.110.rat.t?d,~lnnY
e;~'er, t:hr€~1"i'Ji '\'~<rB're pJSohlems_.e,:cr:cn:>
'mcm~·trcr:bJe~s~to oNemorue':
!.~'~itau¥ telt the t:atil1~s.sltn:a~

ti~n: a. :tFue sJ.ld~1;e;r,.Büt rt had
bee::t;1. ,s:fot~~·t~p'J?~~·fil.l.t~fut·€:.;~.V1~¥·tt!l't
tt;r ~hªt ' ' '
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r:.e~io~:ta'~,t..~~i·.1p.f tl:i:ei JJ:'P:~1l~rn·\·vriJl

rr~t: 1''.lin~rk~jQ,~:t ,·Hm i1:ril'1>1s.ít:r,~
CJf ~n.!lJ:thef'~ea:r /5 •··

~) AutitheF problem:. To convince
Gan1gress . that . the . inclustFy .e.flm't
wa.sn."t just .a. },veU~fa.lte1rc.led.flash iu
in·.th~ .•...pa~.. ''I't . fú'asJ~t wlüdo'~'
:dress.iug,'' .M;¢C'a:i1u,on saysí eai:u~
estly.. f~Abtl.I fü,.í11k: ·we~\'e í't.a'~'
estfihl'íslled. Ul<:1t :(L'l;ea;rly;"

Tl:\l· keep, the ªª!'tis ;subc:<>mmit~
tee :'<'tnd f~, l!ªiS()f1 toi Congr~ss \Vt.ell
i'rtfQrmed~ the ennncil rep:orts to
tlrem .regfilarl~,t, so fm has se.uf
~c,;:<7vemllengphy ~Ind :detailed su'h
t:atss,fo,ns. '~Tl'te)'.res1);ond to tl1~S;e
rewu1·ts/'. McGiannJxn says, "m1~I
think th~y Te;alifl!e'':that n,ot
only illtá'de p,r~.gtes,s:ín t1J'is ~.rea
h~t:a'.l~º'.·ªte 1~lt[aq~iugJ£ Jtt ~.·~.e11
direQ,t ~11dtl,il~gen:tw¡:i:y•.:· Re .a,dded
th:l:!t ''tJ1.e '~P~ot1t:a,g;em,~rrt and en~
op:et•ntiat;t of Cha írman 1J:arrí9,the
rsnb:~ommiftee members; and Charles
EfosMze .of the sfaff~, has: contríb
uh~d~~g?riBbantl,.,tn the pro.g.ress
that .has lxeen mád.e:.M

3'} Fi'l'l:a:n.cfu.g loo.n11ed gs a mJ1.t
·cl~tbtts fae{,l'!sfa. ··

~·rnJJJ<tJQYY:; l was ~er!'íb'lyQ\!),n
º"effn:e>d. ~;bol'lt í~ i11..the begfrmin:,g
be:Q:~Q'seit •s.eem~clHk~ 'fJ!J). r~atter
'li\';l:ri'¢b: ..:v:vit'l'yw:e. 'VV:®t, xvi.e .. emled
Tl}? "'''íth l>'~tn;ethirtg·..big:ger than all
.gf rn8,,. ~rvcl, tl:rer;ef.ore, ,tlre '\'i\1,l:rolc

'.' '· ..· ···ld ·.1·1.. ''. ,,.p1~atec,t; '\Mon•··..:en apse.,
4.J G:euuiu:e~ ewo.8'5,.,,·sectfo1J1a:l pti..rfi~

dpati,an was 11'ee~ledÍfnm allfa:cet~
(;}~·..the fa~u~tr:r~ ..·ini'Id.co~p;~ati~u
:£1:<Jítl 'the J'~£ícyS,l!:ervi~~~·''Thee ~it"'
i:J,~t'ífíu. ;et•ie:d f:~t the· .fa1teJ:'¢~:t i~trd
p~tJ~liQi~111tiQ·A~rall .·~lf~e~,t.edp~I"~s;~£
tJrtt t'n'~t1~hv..\V1.e h:ad. fl':) get therrt
~n itif m· ea~ tbei •e'ítnit wnnlit .dii;~
ttlt.tf<r'1.t:i'I.tB:." Af.ter mamir dlt5:cn1'i:S:ibm;•.,a:- -) ,,,



"I believe we are sufficiently

enlightened to accomplish. this without

intervention [rom the government"

the council had its way.
"And, of course, th;re are some

organizations whose positions in
the industry are so important that
they must be included."
5) \Vinning advertiser and agency

support was one such early, diffi
cult, and largely successful battle.
Some advertisers, while willing to
offer technical guidance or help
"in some phases," felt that the
basic responsibility for policing
ratings belongs to broadcasters.
Their argument, as boiled down
by one spokesman, was: "While
ratings are 'valuable' to sponsors,
they are 'vital' to broadcasters.
especially in helping them, as licen
sees, to fulfill their legal responsi
bilities for programming."

Agreeing that the responsibility
was essentially theirs, broadcasters
nevertheless pursuasively contended
that expression of public concern
-such as the Congressional hear
ings-could easily enough result in
a thundering revision of legal
responsibilities.

6) Another question was, "Who
will do it?" The implication, of
course, was, "Who'll take the re
sponsibility?"

Says McGannon, "You couldn't
fragment this thing so that you
end up with a badly segmented
mess that nobody could put to
gether and make work That's why
some of the comments and reac
tions worried us at first. . . . Ulti
mately, however, its' not a question
of who does it as far as I'm con
cerned-as long as it's done."
7) Would there be late!" oppor

tunities for additional ratings serv
ices, besides the original five, to
participate? An open-door policy
is integral to the whole program,
its chairman indicates. "Not only
that, we have to-and we want to
-keep this thing accessible so it
doesn't become a closed organiza
tion-or issue."

8) Considering the results of
legitimate business competition,

I

, I

¡,
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some people initially felt the proj
ect was trying to bring together
irrcconciliatory interests.

"I don't think anybody came into
this with the intention of getting
a competitive edge or securing
special research for individual in
terest," McGannon asserts. Now
that it's been launched, look at
CONTA~I's national TV study.
The participants are three highly
competitive networks and they
worked hard together, submitting
some results to the FTC, FCC, and
the Harris committee. Their fine
and effective cooperation demon
strates that there's no desire other
than to obtain improved services.
9) A running problem: To let

the public know that action has
been taken, not alone for industry
self-preservation, but in a very
real sense in the public interest as
well. "The people need knowledge
of this so they can at least partici
pate with their support and under
standing. We're not looking. for
contributions; we're just interested
in letting them know."
10) A final, but gnawing, prob

lem has been to overcome cynicism.
"There are always some," McGan
non feels, "who think you're wast
ing your time to begin with. But,
fortunately, there have also been
those who really had great hopes.
Nothing we're doing is infallible
and we've certainly heard enough
about how we could do this differ
ently ... but I don't think there's
general cynicism anymore.
"What we're striving for can be

achieved if we get basic support.
And by basic support, I mean
understanding of our goal, partici
pation in our efforts, and construc
tive suggestions.

'Tm not at all sure," McGannon
adds, "that in sorne measure the
effort is being credited with greater
accomplishment that the facts jus
tify to date-not more than we u.>ill
accomplish, but perhaps more than
we have accomplished."

EYE.S TO "rHE FUTURE

For now, The Comwíl's purpose,
then, is to achieve and to accredit
authenticity in broadcast ratíhgs.
Yet, as in most other fields, accom
plishment of an aim often leads to
the realization that beyond the .Rrst
goal lies another. ·

Futurists already are wondering.
what the final results might lead.
to. Ultimately, ratings per se may
not be so imposing a. means o£
winning sponsor affection as the:xt
have been, making way for addi
tional means, such as improved
sales techniques, new programmín.g,
methods, revaluated audience 1or ·
altíes, Their "sure-fire" identifica- .,1
tion modified somewhat-whether 1

by minimized claims or maximized. 1
certainty of the claims that are
made-accredited ratings may also: I
encourage a return to subjective
judgment. If SO, the industry may I

relearn the old lesson that no one
can do your thinking for yoll,
Whatever the future, it's likely 1

to involve some changes,
Some unhappiness is bound to

11

occur, McGannon believes, ''be~
cause this is a life situation and,
when things don't turn out the \Va~r111
you want, you're unhappy with
them. But the very fact that you I

recognize the element of validity
is, in itself, the answer. \Ve seek.1

changes-if they're necessary-be-1-
cause we are trying to find the

good, the.. rig.ht, an~ t.•...he. sens.•~hl.~.·•.•.·¡il
The Broadcast Ratmg Council ~s11[
thus founded on a pretty basic: II
concept." . ,

In that conceptual sense', an im-J
portant victory recently came to;
The Council from \Vashington's
Harris committee. Rep. Hartis
strongly hoped "that your future
efforts will be successful in stteng.th"'·~'
ening the hands of your industry
, . . so that it may better fulfill its
public responsibilities .. s

"I think," he continues, "that my¡
p.reference that these actívit.ies rei-1·1,
main in private rather than govern-1

mental hands is well known. I foel111:
that when our institutions operal:e'
satisfactorily through prívate initii:lr>1
tive, there is no need fot govern~,;
merit íntercessíon."

A time fat action has com~~!
and, as Congress .watches; al;l¡1
industry has properly b:egun to
undertake it. ai•'

SPONS0~·1
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r¡M~;··
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·ratu1~~
acrom1
ieads:'ló:
the~~t·;

an ful;
.me. la

wer:e rgxcrd lih'Dsel: '8101!.;0~
h'ID'th 'ti~4f'' tó:]!:tJ1:ª;f'i~tt!J5~n

m:rd I\1llll adrni'tterl, Em tl:re new
.~t'.nd<>kl (dn:a. lRñl ) ea.ut·inns fo the

set g'.ltfdelii1~$·.
'"tl'l' •.•·.·.-.e.J:~,vtsi:~íJJ?rogr~ms:

.üll uth~1· . Ül" .d><i!.t~ra:nini:ng

.,,1fr;;lJ:. cb:ildr,e;11\Y'an:t;:· said L.
J.(;)ln:r ,g,,11edli:n, f?l1€:s:ídenl ·<JÍ the Toy
~fa1<Juf~1c:trirets.gtoup aü:d eX.1eC'it1í\tce

<9 f Ctt:n~~f~Iarmh ..<et:t!l'·in g;
tefovi:s:íon w~:S Hr•st t1f$~d
.sun:re;ot th~· c¿;om:i11.ei:l•ií:als

\vent :tou £m- clcrwn the: hard-.sell
mud. TlteH~'\~a~an imm~dia;te 1<lild
an'gry 'l"e:spon'S'e the ptJb1i~.

the manufa:ctttr~Js lra\'1e
learrre:tl t'O trrr:o:id twhrdqne:s that
bring pi:1bHr:'. :rlisafü:>.tdY'aL ·Out en~
d.cotstl.o.teüt oí th~ ;gi,üde:li:Oes m~y
well J:é~re~(;!iff~'t · ex:~mpl:~·of'
ifi•l í)J::~b:;rstry'~r;~gpons·e fo public.
upipiCJ$T.u .

Sw-edlin~:Sísentúnents. wen:l e:.choed
:1:1 leadfü <'t tov adml;ín ·
,, 'i. '•· "· "·~~·;fi'··-···"·;ii' ..•.•....:•·,/-,,•.~-~---~-~

:l·i'l·~i1,.'fi1~íi'ti':tTd:i);\\!?tQr .f'.a~k
.l Ot'i:e:s,?

'"Th.ét'e:~ l:HJ' qµ·~sti:G:n tl1M TV fa
tht• ad.me::diüm todav
in tln~u. $. fm .tl:ly5,. lt r;ea:c-hesan
m1di:e:nce: .that (t':Z<m"t :i~ead..-. VQlJfí;g:rtt. ' ·• · · -~- ,,

e:híldrrtn .-. :a;ñd ~ •str~11,g fm-·
Q'J) fh!?m and <?>:11 adults.

Lt' '\J~~~l p.~·thlrt the toy füdm;~try
1•e•l1.gtl :m.li 1)..dnt medro. N.flt :any
Tn<J.l'C' :~' .,

Altb~11~l1r~I~tt~~:~:T~7..~d.Jm:r:d;g~t
·tln~·..~tg,?~st i~.'111~...•tl~~'·.~~l1' :-·. U

1':\JiI~:~b~íli~~,£~M~(¡¡ll;l;t )¡:~r~:,B..e.m-
Iei~n~~1:.~Jt),~l., 1Tra.ns<JJ:~r1am:~

B:~t~~1f~hl•.·~r;~dl~,. C;~£Jí:rnt:oo~;,
'TCl1::i·~1~.~. Bm~11e:e· . B'a11foe1~ bJ

C ~' :·!';; ' -- ,,,, "'' ··•·,.,_. - ' - " i2 ·•·:'::"'':.;,.;,,'.,,,_;,,,.,, ~'-'•7

1JI1:i;11t<i! t!:¥e 1{ffb~1:.~®'.m't~nil1~r~--1ftí~
n·,i~'s,,.v!ii' ;fi~~J;~'}¡;r~ (Wt 5;IitGJl; };e.ad~

eil'~-~~.-'tfa~,¡¡~~idmrs;'Cle.n·er1llll:&'£.b:tm'.~:,
P.r'Dt::ie!P ~ :O~m\12~~"·£tml. E\r:í:~faJ'l:
i.Ev·~n·a,.

~i'r'

J.'f!atr~l~.l'a;r/g;esl 1$!8 n1tm:an~·;t'P' tay adve.r
tfsl!rt, !Ja~ rr;te.li1t~lJau: Sf)fl.CS :1J)ft/¡ NA n

:~un~..it i.si a :sd'I&'ahre $8 míllítm £m
.'.f~.EJ~.~:.dmw:rr £ram· mT all-:medía
'butlge:t tSlfght~r O'\fer $9 mHliQn.
How u:attél 'Jhtitrs to •·•1 tl it i's 11 t...........; .....J..£ • . ...· ...·~pe.u. .• ....·....o
o.n-'t~.i~~lof th~ fü.inktrrg that go.es
into T~r toy ad~11f!.rt:i:s1n~today;
~fost nf 1\,fo't:tel:s$8 mílli@n will

~;0 to h:e;f,voik. TV~ ahbnt 75~ al
1at~S:té{i)l.l ..o~t;:"yítlt tli·e' i:esit,goit1g ~m.to
Sl'>.(Jt i~<'lfiltit~··'i.l'.1 ílhou.t oO major
mark€'ts0• •

At th~ '.n'~rork ·1e:::xrel.,,,M.atte::l has
lirg:ne.d for ~£hatÍ'f calls '..!'.wall-to."wall
pró'~r1ª'mmfóg,:' a. th1'e:e - network
S]'.~;í;ªshwi'th. pa.t'.ti:gipatio11s in S.atur
ch~y"mGmtn:g: .. prugrarrrn plus .5.o%
sp:o.111s.or:sh~p.of .tlre ni~httime Flip.~
9J.'(l,1i setí·es.

In· addition), }fafte:l will ha·~e !ld.,
j!l:enºli~s1 ñ.e~tto ·~t11el*it~Yllf.Oo~i
fll11:1y.'i, ·illi pr()d:ueecl-f1,;1r-~a.U:el car
~o:androp:7itr pa~a;g:e whidh now
haSi :same :2.€10 E~e,,,minnte:: :e::p,isodes.
[''f'he c.at:t<'ítRJS:ar;elell~ed. :to rstatiol)s
~l mQ'gj:!.sl ·~or£r~{¡3 yearsi
'Mialte} i:nsí.$fs: th~~ he )?:lay.ed at
}:east Jbre tim:es .e.a.ah week 1~re01n
hfoed, as ·a.·weJild2t show1 b1Jt g;uar~
1a::nt.ees to ·~1.ryS:.il()ts íl~"\:f't'O the gar~
tonns. The ..shm~ 1s pa.:t~of a. t.oy-Jn
m.ru~trytrend. to p:m:gram m¥ne:rship
i1Jl 'T\f-~

:M!il'ttt€!1':s :e.él:n1Jttereials_, ifs ínter
·estín~ t.Q: 11:0.te~, a:re ama.neg these
:ttle;¡¡¡.1r~:d'b:~rthe N~·iJ :Ond:.eÑut)Jor'"

~hid1,, tbr·.011.g11.l¡as.'t year.,
'¥oike:d '\'dfh ·~y mm1nt£rcturer.s o:tl
.!51.:.4..,a(1Ytu~l '~mmer:día:ls ~F whfob
:~iª·].~4~ ~~~r~gi''\W.ep il:t~t.humhs~
:d;~wt.<tee~~m'¢nt~

-.~W:OTE:;; l&e· n~~vs.~£'11thét tq¥ ..
·in.d:usttr.y··n.c.t.í~ífyr:el:aíéd. to· TV~ s.ee
.<í'•.G ..'1·. ,... .ío\~ 'd ' ,,, ..
l'd'n1.111~a:t.t.tllner . ~~€!n.:toos· :sectíou,
'{h:i~ÍS~TU~~};l'a:~el~. II
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Monochrome
TV FiIm Gaméra:

TP-66 PR.OJ.ECTOR
This is a completely rte.w 16 mm
projector develop.ed excJo;sively
for TV film pie~íJll>.U ts s!low,11
in µse with TK~22:Film Camera
in a spaeíal Uniplexed operatti'.lo,



T:h·e :a;n,'ly: f:LdJ:e in t:he, 'T;K-22 is ;i't'B
1¥11'vidl:a~on :piclur·e,, tubl! wlt,11 eleatr~o,atat:h;fa,,cus,.,
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~'.!'i;t~ltªrf: 1?1: ra~k~n'~Jf-:re6'h.1re:scr'í'l:er-
.G·w;1~.ri100.,blero{;)d;wt~~ !'K-27 ·G~·~Gd!lnr

TK..4~ C:%.~J1::i:r s:tuGil'.i·l'.l oxrr:n:Qrª m!Pd1J:J:e~s.

ilí'lf' ifi¡¡:;:{H~r" t.:n:tio.r"mé:tii<Qn,~f¥l:~it:eró, R:e~
f!!'j;1111:~~l1KGI·f!eJl'!:Ylillr)Q:ij 'Ei;tuT:~m:i!itlir.
Bu:ÍÍ'ª'iig;g '.l~•~,~11;~~1'11¡,:Ill, ..},~;:!!Jr ~~I
iRUI' !Q£'1A,B~.fatiddói\tl ~p.reSie.!Tf'ciiíll;e,\',



TV MEDIA

ITALIAN TV:
Government says no to ma

I!
' '..~''i ·H~i•.A@.W;©'i'df,&.®*·fili@d II

Entertainment may be key to greater viewing
of commercials.. For Carosello "commercial
programs," most of the commercial (IO.O out of
135-secondtotal) must be pure entertainment
with no mention of product. Slot obtains greatest
audience of the evening. Here Carosello
commercial for Kraft cheese has subtle lead-in
to commercial pitch, features a fathet calling
home to tell family he is down at tv studio watch
ing his boy dance. After the performance
all return home for dinner where Kraft cheese is
served. \Vhen Kraft is mentioned commercial
pitch begins, scene switches to kitchen and
close-up of the product is now shown.

l._,
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1.·rn·e

..r·····.1.~a ...ª.·.. ·••·... . ia~n¥~~ . ru . Il'1a~1~·.imgJ1t. V'@rf
1F:el~i&~:t:tth.íhe £~a~~xrtJZi:~cfa:i'n!p;a:~gµ
£©ít T~.fo
P:~~~um:; .F~.~~~~~'

~D: ~ ffe~fii
'ffl¡;J~1l;l'l;;Fff··FU~1''I~\f;iº·:~~

. .. ·~X:Jt/rp~,.~z:~W,f!:. ~.l"'1~;1;{'~~::.~"í
):1;f~1lfl:~,.. ,~J;~t~t;. l':iéM'.l\J·~ ~1-·

1t:T:1¥.~~gyp¡..·~~6Q~lffilJOi~:Q:;1~~,1Yt'h
H~. ptl:lp~~r '\ct:.!;J1;1kl he ~i:.~ef:e.ñ

~~ l. •'\Nl!i'.th dt1W:n€lirusd: e.)•'Erl'»T!\1l~!<~;a.rrd tlr.e
., :fllU;m1inat'íó.n.m :s.t);1)11;~ l!l11~ta~ín~·hm::r~
:d~. . .·

,, ll'W:. :tJ.mffl:d1~ei:l Js•

s~t;:(if't~l;i11: tt."'l'ítt!:e-J,i<trt $PON~01~.s.eries 'Qtt1 1.Jliy.lti
ol :V r.;.S·.~uic.ll•nl1.t1t, rii ltttl;i<J1'1 Tl'w·l1:ere rerJ'.lf.l'l fJU e·te·iti:l

l.itJH3. ·is seare« au ll t!loll:czrs llo11'1~11,el~>

·· t'h. A . ,'.!··r.~ ·~..re .11:te:t:tctliJ ijJ:e¡¿ií~1
i:ri~ns.tntr9'.dW:c.t~0a1 tp fel~vís.l.Ull,. as
if1 $:ta:t1" t11atl~p.~l¥:. :asr±. ~Yh~n h~'
lo.aks nro:r.~:clns~ly·he Rnds. t:haf 'T\'7
thne Íit1. foaly is a. c:o.'V'etedpr;(Jperty.

surpr1Siti¡g facet tel learn :i& that
Italians ~a.gedywatch ·emnmereialg,.
Tb.e; l!iighest vlewáng perhld rif the
¿··· ..tl ...,. 19' • .. "'.;~y .ur1,Itg ca ... ~-m:muJe. com.-
"er.~ial ·¡ro " l' his f et.ru ..·e. . .IL g!'am .. . t. . t. a .

.. . . ... ...,.l..... ·1· ·1 t· . .. l;, . ·t"h··• ,,'.).t\i'l,U:Ong :~l!.1e;tS~. la. U1a).\;f?S . &: lJ..e-

illJ:lltd '!O'r TV' time :g~eto one ;{.}Vet
·1 r:.il'¡.• iav:a.t a:1;> it:fe&,

But all n:armal adverti:sfog rned:ia

exist; IV\:ffh the ad..dítí.mT Df ~tn:cnm:..
In ai·dErr .?r e'Xp.eudíture· thef tare
·p.t:.f'ls&., T·~,. duerna,, í'.adio~ and.
posters.

Batli0,. i~ts>~well a·s. TY, t!annot be
lt!!'e~loa :ft .1.':egi'aüal .an füe
·:;...füerf 11·m1~....rte~ '&'. ··.:.. "":n.··.·rel':s.•......·d :ma.·<:t.•.a~.o.......... . Pc, :¥ ,J?<.+.v. . an. ··lfl•'
.~i!'.les•c:ar)J1Qit b~ \)~eij.on a• :¡1a;t1j';,j~:¡¡¡;J
hª.$i.S.: 'syY~tl;r.thé e~~e14t~.:0JJo;f t~\'7º
J.'1'.e~~Pllt,WeY&Jn :M:naJ.1i ~f ís. g~neraHr
;accepted that ne¡yvs:pap:ers.circulate
lo.~aUyáround fhéir ~reas nf1'luhl11-

·ca.tfol'i, Féw Jna~azines J.'.'r.ovide
g:o:otl uatio.:ttal c..0ve.rage1 accorrliti.g.
to ·fü~fQ»n:g :~ l3.J.thhi)·a.rn-lt;¡m1oó
t11edia. d.ep~.ttjj).eI'.it..Cinejj)a ~.trd
p·oste.1~~.<;ta.nPe trned n~tionally ~1itid
r~:gí(.)'rially.
B:e~ause:oí tlm a:l\':tílib'ilitr ar TV

an~v.on :anatíonal basís1,. adve.rti:ser!!



I, '

I

TV MEDIA

ITALIAN TV co111i1111etl

often have to test-market with
other media, go by trade reaction,
and jump into national TV with
little more than optimism.

The Italian language is used by
all media throughout the country.
Even though there are many dia
lects, people exposed to media usu
ally speak the academic Italian as
well.

\Vhen it comes to supply and de
mand television is the most sought
after medium. There are approxi
mately 1,500 advertisers waiting in
line for about 250 positions.

Television is a State monopoly.
The first channel went into opera
tion in 1954, but advertising was
not accepted until February 1957.
The second channel began in
May 1962. Transmission covers all
of Italy and the Swiss canton of
Ticino.

The exact criteria for deciding
who gets TV and who doesn't are
not known. The power of alloca
tion lies in the hands of SIPRA,
concessionaire or broker, and RAI
(Italian radio and television net
work).

Spot planning as understood in
the United States is impossible.
SIPRA decides which "commercial

programs" the advertisements will
go into and also rotates the day of
transmission as well as the time.

SlPRA and RAI are both divi
sions of IRI, a State holding com
pany set up by Benito Mussolini.
IRI is said to own about 30% of
the nation's industrial capital in
cluding much of the steel, shipping,
machinery, and electrical power
industries.

According to industry spokesmen
time on TV cannot be acquired
with money alone.

David Campbell-Harris at JWT
in Milan states the three considera
tions, openly publicized by the
State, as follows:
1) Long-time users,
2) Advertisers wlzo have pre

viously used radio, cinema, and
magazines which SIPRA runs,
3) Location of the company in

question.
Television is allocated on the

basis of cities, making TV time
very difficult to obtain from Milan.
For this reason, among others,
some admen believe Proctor &
Gamble have their offices in Rome,
even though their factories are in the
north. In Rome TV is not as hotly
competed for. David Campbell
Harris of }\VT suggests American.
advertisers seeking TV make their

homes in someplace other than
Milan.

Although admen all agree that
heavy use of SIPRA media helps
them obtain TV, and long use and
geographical location also. help to
a lesser degree, it .is not known
how much weight .ís given to each
factor. There are sometimes even
other considerations. For example,
Gulf, a very new account of Young
& Rubicam, requested TV and was
able to get it immediately. This may
be because of a favorable posi
tion with the goyemment Gulf, the
largest pumper of oil in Italy, has
been in Sicily for some time. Its
industry. has helped support the
depressed area of Ragussa.

"We pointed out to SIPHA in
a letter that we had done a great
deal of work in Sicily," says Wine
baum, general director of the
agency. "We received no acknowl
edgement but it might have helped •.
\Ve were given six 30-second com
mercial spots."

The boss of TV advertising in.
Italy is a retired Army gen~ral
named Giovanni Fiore. He is de
scribed as "incorruptible, unbríba
ble, and scrupulously fair in all his
dealings with clamorous adver
tisers." It is he who weighs the va
rious factors, and in fact is the

"COMMERCIAL PROGRAMS" ON TV ARE FEW AND QOVERNMEt11

Carose II o
lengt.hcommercial programs

-~--·----~

daily time
number of
commercials

2111 15$ (Im 40s sketch~
CóhlhJ.é;f!

35 tilAcrobaleno

8:52·9:05 p.rn, 4

30.,35,40Tic Tac

Gong

8:25-8:30 6

8:15-8:20 6

30,35,40

(5:30-6:30) Q Q 4

7:15-7:16 2

--- --·- ----- --

Girandola 20., (2) 15, lO

30,35,40Intermezzo*

*Intermezzo is only
commercial program
011 Channel 2

¡I

9:15-9:17.20 4

** Commercials for Girnndoln
are se tt ered throughout. the hour

- '~~¡
Í"j

SPONSOR
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TV MEDIA

ITALIAN TV continued

to 8% would be justifiable. Since
TV is not broadcasting much of the
day, and most programs in the
evening have long intermissions
with nothing on but musk, more
commercials certainly are possible.

Even though the commercial
time does increase every year HAI
is obliged to permit 10% or 25
new advertisers into the medium
each year.

There are two main reasons why
TV commercial time is held down:
1) Tlie government receives a

double income on TV-taxes from
set owners, as well as ad money.

2) Owners of the press lutue
constantly put pressure on their
local government representatives,
fearing that more TV advertising
will hurt 11ewspaper advertising.
Thei¡ are also doing more research
and public relations. It is under
stood that American ad agencies
are making some quiet effort to
combat the newspaper appeals.

The State regards advertising as
a small undefined branch of com
merce, and no official attempt has
ever been made to determine the
boundaries of advertising or collect
sections of the laws for commercial
firms which apply to advertising,
according to Y&R. The only clear
out interference of the State is the
law imposing a tax on commerce
which includes specific taxes on

advertising, the agency says. A
private attempt to assess the State's
attitude toward advertising has
been made by collecting relevant
judgments given in the civil courts
into a volume published by Fusi
and Cervellera. This supplies a
rule of thumb to American adver
tisers on what has and has not
been permitted in the past, Y&R
claims.

A special censorship office set up
by the State views all television
and cinema advertising before it
is screened. Although this is pri
marily designed to regulate the
normal standard of entertainment,
commercials must be submitted. A
fee must also be paid for the sub
mission. Admen complain that com
mercials are turned down for
"vague reasons" like "it is too hard
sell."

For media other than TV and
cinema there is no official guardian
of content and the media proprio
tors or concessionaires, conscious of
the Church, act in this capacity.

The following rules regarding
advertising content are enforced
by SIPRA ( concessíonaíre for radio,
TV, half of the cinema, and a
number of magazines):
l) No product can claim to be

"the best" or better than a named
competitor.
2) Superlatives are not encour

aged and only one per advertise-
111r11tis olloiced on radio and TV.

TV time for advertisers grows slowly
¡.;;._

year--
1957

19.58
-
1959
-
1960
--
1961
-
1962
--
1963
-
1964

minutes of TV
commercial time hours of TV

per <lay transmission per year

Sm 40s 2,200

2,800

13 minutes 3,050
-----------------------

3,55012 minutes

I.Sm 5.Ss 3,974

4,57318m 20s

19m 20s

22m 40s

46 SPONSOR

3) A claim must. be proven true
by means o.f docmnentary evidence
from a q11aLifiedindependent ex
pert recognized by th» State. Such
proof mnst be snbmitted on t_h('
reqnest of the concessionaires icho
may be ptompted by a competitor
or by the.ir Off ti sense of tespo.u
sibility. Publislied claims wlUcl!
cannot be s11hstttnti.ated1vitl·1this
proof force the advertiser to with
draw aud incolce Trimifl: an exp1.n1-
sive series of insertions carrying (111

elaborate public denial in all the
principle Italian dailies.

Slogans or advertising phrases
provided they are incorporated in
the trade-mark-may be registered
and thus pre-empted. This practice
is now becoming more common
since ownership by virtue of the
Brst usage is not always recogniz<'d
although sometimes judged valid.
Generally speaking, copying and
borrowing advertising copy is often
practised. Because slogans are not
always acceptable for TV, advertis
ers are advised to consider TV be
fore completing campaign plans.

The restrictions on freedom of
choice of time, repetition of com
mercials imposed by the State
controlled radio and television
services are m.any.

The choice of time is up to the
government. As one execntíve put
it, "You can ask for ti:rne for a
Christmas campaign and not get
it until February or March." The
choice of which commercial pro
gram will be used is also the State~s.

One of the the thíngs Cenera] ,f;

Fiore has done is to invent a rota
tion system whereby the adver
tisers' commercials appear each
week on different days. If a good
program is going to appear at some
specific time in the future it Is no
use for an advertiser to try and get
it. He has. a chance through the
rotation system only. "You go
through the good and the bad a11d
every eight days you get near the

" dtop progrnms, says one a -man.
This naturally eliminates costs
based on program ratings as. in the
U.S., also prevents '1í:ve or die"
decisions often based on ,·,a.tings.
In addition it keeps sponsors from
having any gripes .about individual
progranrs because they ate rrot
really associated with any.
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HJ million hoe.ns.es ai1d t:bree chan
üels, f\VQ of \;vhich ar.e ª"'aikable for
advertisi11'g . .All ~·adio7as. wel) as TV
time~ is handled through SJPRA.
The ~udfence: i's mostly middle
class and adve1tising has been long
established_, says, Y&R. Radfo, like
TV: cmmot be used an a regional
has:is, ,

Advertisers can buv time on
radfo, p:mgra.1t1s varying fr.oil) fiye
ítlinute.s to oné how. Programs
are pre.pfl.red by the State-appointed
G'Qntl':1ctors and s:old as :fixed :com
modities. The radio advertiser is
obliged to buy \Yhole s.eríes in 1ad
vauee (usually 25 tranStmissim1s}.
The cost vades bet\\'een $~5'6 to
$l?(:l0ü. Advertising bre-aks .are at a
fi~ed th11e during :ínterv~Js, Ti.me ís
uot ºª11eelfahl¢,

CC,slsgo by the m1nTber af \~?a:rds
in the r-adfo. carrimerciaL The mini
·mnm Ieng.th uf :oammerdals fa 12'.
~\mrds1 maximum 80 \V:ords. No.rtnal
spats :in füe .m1Qtnín.g c0sJ $BU per
l!J \\l"ord:S~plns1 $Bi65 fot' each ;ad<lt
U<M1·al }\70tcl; in the fijj)<:J..l) á)1Q ev:.e.
li'.Ííl~ '$11§, plu's, $5 for; .eqd1 '.addi-
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ITALIAN TV continued

tional word. Spots with íingles cost
$40 more. Special spots by time
signals, and news, are available
and have a fixed number of words.
Newspapers are still the primary

medium in terms of dollars (or
lire) spent, but there are not the
great restrictions holding back
would-be advertisers as there are
on TV. But newspapers aren't the
gods' gift to admen either.
Advertising space in the 106

daily papers and 214 provincial

papers is also bought through a
concessionaire. He purchases the
space from the publisher, guar
anteeing him a minimum amount
of money per unit, then resells to
the advertiser at a higher cost.
There are no fixed scales for vol
ume discounts, which are deter
mined individually and secretly,
and may be as high as 40%, an
agency media department discloses.
There is virtually no attempt in

newspapers to relate cost to media
value in terms of circulation. Not
until May of 1962 was an audit bu-

re~u s~t UJ?, Instituto Aoc~rta1~entc>111
Díffusmne ( IAD). As pubhsher:s 11

may refuse to be audited by IAD,
and they usually take ~o account nf , .
returned copies, the figures are au- ¡;I
tomati.cally assumed to he exagg<?r-1: ·'

ated, the agency spokesman says.. :¡

Date of publication of advertise- 1

ments is not speciffc and may vary 11

by one or two days, ..according to '[•.•.~.
the agency. A fixed date can be oh- l 1

tained by paying a 30% surcharge; ' '1
a fixed position requires another 1

30% surcharge. Circulation for the 1

top newspaper is 350,000, for the

I ~

I

1 ·

!I

11
¡I'

,,
I I

HOLLENDER SEES OPPORTUNITIES ABR.OAD

THE American tendency for ex
pansion and the need to jump at

challenge has stimulated many U. S.
agencies into entering the Euro
pean and Latin countries, as well as
the Far East.
"To operate successfully overseas,

U. S. advertising agencies must be
prepared and equipped to provide
the same range and quality of serv
ice they offer here," Alfred L.
Hollender, executive vice president
of Grey Advertising says.
Hollender predicts that the next

great growth area of advertising
will come in the international area
and warns that sophisticated adver
tising clients can no longer afford
to be satisfied with less than the
"total range of mature marketing
service in fiercely competitive over
seas markets." This applies not only
to American clients, but also the
major clients of agencies abroad,
which today demand full service in
all countries where they operate.

Hollender was the keynote
speaker at a recent international
press seminar and panel discussion
on "Advertising abroad: the hori
zens and headaches."
Panelists were Arthur C. Fatt,

Grey board chairman; Nicholas
Kaye, managing director of Charles
Hobson & Grey Ltd., London; Tat
suhiko, Ichihashi, managing direc
tor of Grey-Daiko Advertising, Inc.,
Tokyo; Jacques Hirsch, president
and managing director of Dorland
& Grey S. A., Paris and Brussels;

Fernand Henet, joint manager,
Dorland & Grey S. A., Brussels; and
Peter Golick, vice president and
managing director of Grey, Mon
treal.

Grey, which has moved into
Great Britain, Japan, France, and
Belgium in the last 18 months, ex
pects to be established in Germany,
Italy, and Spain before the year's
end, according to Hollender.
Problems and prospects of com

mercial television around the world
were key topics of the seminar. The
international opinions were:

• France: The lack of French
commercial television, according to
Jacques Hirsch, may be holding up
the process of sales communication,
particularly in the area of mass-sale,
mass-produced consumer packaged
goods. However, he pointed out
that commercial television in neigh
boring countries was having a slight
but noticeable effect on French pur
chasing habits in bordering areas,
and this, plus improved and stand
ardized techniques of reception,
could well mean that France will
"eventually be faced with commer
cial TV, too." The Alsace-Lorraine
region of France, where both
French and German are spoken, has
been particularly effected by Ger
man advertising, for example.

«Tapan: The tremendous growth
of advertising volume in Japan
(over $77 million last year) is due,
in no little measure to the growth
of commercial television, according

Alfred L. Hollender
Grey Advertising
New York ,,J

to Tatsuhíko Ichihashí. There .~
over 18 million TV sets in Ja¡;i,'1
today, he points out. Close 111

thre..e-quarters º. f Jap.ª. nes·e·h.·.ou~·1·
holds possess TV. Tokyo alone lJ i
6 TV channels, with another d~
to open next month. TV advert;':
ing now accoun..ts for alm.o.·st3.0~.;ri j
total Japanese ad expenditun ~
Favorite programs include U. ·!
network shows sü.ch as Walt 01

ney, noted Ichihashi, ..
• Great Britain: Asked to. ~II

praise the quality of U. S. televis~'
commercials, Nicholas Kaye, sat,
"Based on the many inter:rtatio~
TV film festivals I've been ·
frankly I've seen more really go:~!
television commercials made or
side the U.. S. Actually I thft
there is a world-wide shottage,
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eív¢1n!l tot 1~1 t>.etíd:d . Qif three
.11fd'í::lfü$. Thti p:r.í11¢íple chníh~ h?ttre·
.fhe s~me Ct?St!l ~rrds.c¡1\Je ;dísec~.unts.

Cinema has 0snffer:ed fr('ltn tiw
popularPty uf TV, hut it is :ctomín;g
hstek, 'a·s·is the case in the United
.StateS:.•
Ou all, 111edia it must he realfaed

thnt it. Í'S ·.f:he advettiser ~~:lx.01go.es
~vdoítigth.e mediíJ¡ ntJt vfoe yersa as
·í11 Amerio.~, lut all .roed:i@ are not
~rs di$rn1lt ns ..TV.. ''fdH e-an go to
ra:.cquire 'TV titl)e. an:ti talk dollars
0all . JOU W1éUI.t ~Ut. that dQesn't
meat1 :a:t1ythin.g.. It's: this: mysterious
bkend ..of .critería that counts,'" says
O<J:le. iadxnan. •

Admen must· a.djust
·~ aII ·over the glob.e

Cultural anthrn.p0l:ogy may well
beco.me the most impórtant part
Gf tl:rn h'~itting0£ q; s;¡rle;s~nd.:iJ:l~et
dsin~ :manage1".. He1 will noí m:lly
have to know how .tfl ordet l'latrónal
1s:peefalties; all avé1: the globe il);
thtee ar lout 1difféten:t ,h11tguagé·S,;.
bu;t hé ·will ~ksqh~¥:e '\utd.e,rstan,tl
ttm p~y;clrolo;gy of the French.
lta:lian, ··aml 1s.0me da¥ e:v,en :the
Es.ti)'nía.n or Russian bouse .•.:vífo, iti
·0riler t~}lwld a.n füterriati!)ual jdli,
at;}c<Jr:dirrg t(} O:r, Er..n~st IlicMer,
pr.esiti':ent;,Institute for Moth~ati.ol'lál
'.Beseardt, Inc.

The Ctünmoil Mar:ket Europé
is r*tPidly e~lo~Hvg into :an .AtlaJ1-
tíc'> and e\'.l·entnaJ1y into. a warlil
market.. Tl1e'eccmomi'c :and.paHtical. . . . . . . . :, .. Jrc:ons.e.qu.enc:es arn €n0rm.o.us, .,.e
·.·· ·.•tits ·éí·.f' hut overshad1J~vitrg:.· ~\'ToenBQl. I .II.,·• .. .... ..... .. .. . ....
the lt{l:dé ~xpJ01sion i$' th:e fact that
l;ruma:n :d~s1tes arec brnakfug :the
b.arrínmes 'OÍ centuries: .all :(')\~e:r:the
\.V:orld.

B; siü. :mei· :aml 11í'los .h ts...Li ..J1~s~ ) I:t ., .. o.p .e
~t'.lik§ ~ire,;for{J'~d.to tak~ a laók at·
tlm Eu:ropeM .as á dls.tfoct s1p.eties:•.
W6 n:ow·;Sae'füe. 'Eu'ttip.~~us,as ro~t<~·
fü..á~ta Frenp\b':m~n€lit .A.ll'.sttíl'.fn., \iV:g
roJJ~t, t~k~ª fJJ~sh lucik a:t ,..Vhat Js
:r~:aJly d:íif:erent in 11.n:m:anS:, tbeÍ'r'
rd.esfo€'&1 b'.'0:p"és.. Ieill:s:---;:itt; 1Sltldrt~.
tb;e:tr w·~,UvitttI<:t;rrs;,
Th~· Amerírnm cpmpany gafng
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into Europe has to study its culture,
the psychology of its people, not
just manufacturing facilities and
markets in the technological sense.
Stereotypes and misunderstandings
are rampant. One has to navigate
in a sea of apparent contradictions.
Anti-Americanism is strongly cou
pled with a desire for many Ameri
can products, often out of pure
snobbery, often because they are
symbols of an affluent society.

For example, the Italian woman
considers her American sister a
poor cook and a lazy lady of leisure,
but dreams <lay and night of own
ing a Hollywood kitchen.
As the Common Market develops,

the advertising and sales manager
has to learn that mastering a lan
guage is not merely a matter of
vocabulary and grammar. On a
deeper level it involves a real
understanding of basic motivations
that operate within a given country.

Above all, the business executive
must learn to abandon static stereo
types. For example, we all "know"
that French women are verv

fashion conscious. Yet a study coH
ducted by us not very long ago
showed that this was exactly one
of those glib stereotypes that have
little if any basis in reality. The
purchase of a dress or coat is for
the French woman much more of
an investment than for the Arnerí
can woman. This is due to both the
difference in income and the differ
ence in prices of fashion products.
It is not enough, therefore, to tell a
French shopper that a garment is
fashionable. She also wants to
know, in a way, the trade-in value
of the robe or blouse. How long
will the fabric last? How 111a1w
years will she be able to wear it?

Considering national pride, the
little phrase "made in" can have a
tremendous influence on the accept
ance and success of products. over
and above the specific advertising
techniques themselves.

The strong positive attitude of
Germans toward their own techni
cal product, for instance, had
played a definite role in some work
done for Ford in Germany where

so

our s.tudy showed that the name
Ford had a strong Altletieat) ~lss<J'" '
eiatíon. The reaetíor» oí German.~
was: ~~Americans drive our cars\
Volkswagen and Mercedes; tlrsre
fore they must be convinced that
German cars ate bettet than the.ii:
own¡ so why should we buy tlle~1:·
cars?'' When we 'suggest.ed that
German Ford be presented as an
example of cooperation hetweert
Arneríoan ingenuit;y .and klJa.w~ho\~1

and German thorouglmess and reffi-·
cíency, considerable success was
achieved with this. approach to the
public.

One could group the Yarüm.si
countries of the world accotding t0
the size of their middle class ~nrd
have a measure of theír achieee
ment which would aid in nnder"
standing motivations, lf we were
to visualize the seeial cü11.lpositia•~
of each coú.ntry as gt<tpbicaJly 11re"·
sented by the size uf the middle

11

class, µpper and lowe1· class ·m~:rkeil r'

off on a vertical bar fnt eá.~h
country, we eould proba.bl): deEI:rn:~·
about six such groups, 1•
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On ar.:rother spo:rtimg frunt,. Hre
ne'twurk has tledded to continne
~its'S:atnrda:}' afterner.o:nNEC :Sp@r'ts

tbroo¡~b the ~pring¡and
,st1.'.0illr:iet ilil:Q11th5', álth£)ttgh; .cut .dmvt1
lí'óro 90 mi:rttités' to .a half hour
S~'.3Q~~p:¡m.•}\ Reasóífl the ab-
~t(~~~;t;J:~·ln.~sthe 18 stau df
Mi.,;1m· L~.f41J;l"e; ,on w.ost o1
th:e: :u'e1\\VO:i:'k &,~a;tí~'lx1:s,

Own s,erie;s~,TV spo.ts
fCjr Bradley G~rr:te..Co..
As Ji.art rif snl.)S:tantlrrlly éxp;i.nde.d
l964 inlve-rtiS:i.üg 1it<Jgt~rn1~Mil;t:oll
13'rad1~y C.Q.j 'g~.lll1é manuf~~fllrct,
wíl1 l1ave uwn lrnlf~hour children~s
,,V network progra:m, t}lus its
largest TV ·s.potci:tmpaJ:gn to dak.
C.hilrlte:n''s show, to be crtuiq<l

10-10'1·3'0 .a.m. EST SatQrdays on
ABC Televrsionf beginning'Sept ..26,
to be calleü S.henanigari-&, :and \viIJ
star Stubhy Kaye fo ,á life-size,
gtJme:-bo;,rtd fbrm'at 5uggesting the
gam.e'S prodo.eed by th~ Bradley
Go.. Pwdudi:on by Heafter an:d
Qu1'.gley, through Richard K. '.Man~
off Advertising, New YO:rk

Boostíng sponsor;s IH64 :,idvertís
il1g costs to highest level in com
pany's 104-year~history, TV spo.t
campaign will start fn October, run
th.tough D:ec.erribet, cq;-ver 67 mar
kets.. Also· todudes '8.:week p;rrtíc'i
patíons in T@day. and Ste.ve Allen
$how duríng pre~-Chdstmas p:edod.
Over-all campaign be .rountl~d

out with s.pring ,áótl fal1 magazil1c
adve:rtisfüg·schedíiles.



John Gambling, one of WOR's talk figures, often does live radio commercials

Talk radio formula
.._.aybe taking hold
Successful for both advertiser and audience on WOR,

talk radio is spreading. WNBC begins this month

IJ

I

Ii 'lI i
'I ,,
I

T.ALK RADIO has proven a big suc
cess for \VOR. It has made the

station exceptionally popular, both
among l i s t e n e r s, which have
boosted \VOR ratings to the top of
the metropolitan area consistently
for the past two and one-half years,
and among advertisers which now
account for $7 million in gross ra
dio sales, according to the station.
Such a success story has prompt

ed other radio stations throughout
the country to head more toward
talk ( \VNAC Boston, KABC Los
Angeles, KMOX St. Louis; WCBS
New York).
Last week \VNBC, the 50,000

watt Hagshíp of NBC, announced
that it too would try the talk recipe,
but in a large quick meal. The sta
tion's new format, scheduled to
begin March 30th, calls for almost
all new personalities and marks a
considerable change from its cur
rent "middle-of-the-road conserva
tive" format.
\VOH worked out its changeover

to talk gradually over a period of
about eight years. Today 22)~.hours

52

of its 24 hour programing are
given over to talk. .
It is the talk format that gets

most of the credit for heavy spon
sor interest. \VOR. has a flock of
sponsors, notably in the food field,
It claims 35%more food advertisers
than any other radio station. Among
them: Savarin, Muellers Macaroni,
No-Cal beverages, Goodman's soups
and noodles, Hoffman beverages,
Colden Blossom Honey, Doxee
clam products ..
The number of bank sponsors is

also high: Chase Manhattan, Bow
ery Savings Bank, Bankers Trust,
Dime Savings, The Bank for Sav
íngs, Emigrant Savings, Greenwich
Savings, and \Villiamsburg Savings.
\VOR 52-week sponsors cover all

categories, however. R. J. Reynolds,
Marca] Paper, Holland House Cof
fee, ESSO, American Tohaeco, Bal,
lentíne, Schaefer, Budweiser, are
among them.
Jacques Birahen, v.p. and direc

tor of sales for \,VOHA.M and FM
explains why advertisers like talk
programing. "In the talk program

the •cnmrncrcial does' 11ot, ffPllt!H;t ~~
an jnterm.ption in prro~ramcontent.
It is in keeping wlth the t~ne rif'
the show. Beca1~se.of fü.i•sv.eQ,I?]l~·
listening to the ptPgtam will ;:d•s'í!l··
listen to the •sponsor's ~rin;ou.t;1;t:J,~-·
ment. Musi.e programing is ~t:e1Jt
listened to for backgrom:rd.. 0£ten.. ''
the commercial message is jusit
background tee,"
To integrate the advertls;eme.n·t:

as smoothly as possible i.nto tll;~J
program, matt}! advertisers ;ttse.U:M'~
eommercíals, uJilizing the draw· 1@~
the show's personality. For ;th~·
Martha Deane program adver;tis.er5i
are required to use live copy. :Mafi~
advertisers use co.mplete ttansc;dp"'
tions or partial transcriptiQns có.fi ,[
other programs, however, as well a~
live spots with Martha Deane. Ther.
are Wheatena, Contadina, Dannoll
Bokoo, Seneca. Frozen Jui.ce, Yoo;,.
Hoo chocolate drink, Colden Blos.,..
som Honey, Tasty Baking Bakin~
Products, Chevron Gas, Sealrest,
and Hosex.
As in the other talk programs orr

WOR the commercials can hé.
grouped together, sometimes two•a·
three, or four at a time. The per" 11

sonalítíes don't interrupt the fn..•
terviews, or program matt.ei; to sI.i;p
them in, but try .to do it' natura1l~
with two or three interruptíons
only.
Although the other wen talk:¡·•

shows don't requíre live ci;nnmer-.:1
cials, many of .the ádv.ertisers w.ant¡
to use them anyway, .a.c.¢otding t.14: , I
B.iraben. "We encou.rage líve qom., 1
mercíals, We know they do a better í
.job on our station;" he says..There ,:']
no cost difference hetWeén the li:.v~l I
transcript or jingle •eorninerc,iat

Some of the talk personaHtí:eso.í:t
WOR:. (morníng:J Joh~ C<lmplirt~~
Peter Lind Ha~es. and. Mary· Ilealy~
Alfred and Dora MeCan.ny,:Ed and.
J?egeen Fitzgerald, Arlene Fj;an~is,,'.f:
Carlton Fredericks.; (evenín.gJ B:A'r.,•;!
ry Farber, John S:b;e~hél'd,,',ªn:tl ''Xf:l~,
Mccrary. :¡ 1

Long Joh11 N:eb:el, w:e'll-knQ:~mL..·
WO~ late-night t~Ik ñg~re¡,..·ha~
agreed to join .w~a·~·.cand. ~·ºa
similar show f 12 á.m. t·o 51 a.;ID,} ~~ ··
soo.n as he is ttfl'é .£'1;0.00 l:rts .e~n0:ent;:1,
eommi:t:rnent.s.
There fs serna mus•Íc a:rt '~V'.t;l'R

but very Ht.tie. lt i.stu&ed ~n.11
bridge t~e····~aP·be~ween:.~alk~li~
gN.nns,.. aoG>ording.t~. .t~:e stratiílro
manager Robert Smíth. It provid.e:Si
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er.~..The.' sta;tí'O'n £~~lsf'een'$( :a·re rrot
th~~·inwll:t~nt to ~~~7;t1'.5e~:s1~~1y
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·ª1g"~t1 ~tXd .W1lh~~._'~'hlw'ª'r!2ii?' ·tke
,p;r:crlf a.m :d'ittll:ctm.,, wfll :£~a.tnre f'cgle-
,. ml~-b'á'©k,-;~kñ~\0Si1;d.urlti~

~.·.··.::íi>m;'.hti#tis; ,l'¡\\jf *'i;>, 'F:Pr~n;¡¡¡.u;"'fi~
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0t opini()i1:s e..xp.res:s.ed by the per•
sonality o.r 9tfa.et listener~, but more
important The station helíev.e5 li:st•
:enérs wHl b:e enabled, in effect~ to
dictate pr:ogtaroing by fotto.dudn~
ne_w lopi,cs; ·of inte:test to them.

'ªThis· will ptovid<il VVN'BG wíth
instant serrsítivity to the pulsebeat
ro£ the Ne..w Y©rk arna audience.
Its audrenee wlll haYe an :a(;tiveand
not a:p:a:s:stve r.nle. Like 1110.detn ta
dio musi~ :st.a,tions, ~VN:Bd ·will 'Im·
mediately :r.efle:ct the fnternst•s and
cle~.es; uf Jt:s; li'.s.'te..netslfi:~\'\~há..t'
·l ···-n ~·i'k · r ··· ·t xe)'lwa:· t · ,1;11e :s .a't1'~rt says.

r~cord~ wm be. rila;y.ed ~11
W"l'~":BO :~~gme:nfeA'~:t by :B.ig
)cOil :\~h'Owim he; kel;>t ·un,··

"'\\'.'{tií:.·r·B·C··· -. ·1·1; f... - """Il b .· Y'\..ni. ." : :s ta JS: ,1;ot1'l:iatwr.. .-e m
s:h.¡;r~p atíinffi~s;t t'h~ ]{l'trogt:affliH,g,
,('.ff Y~rk'$Q.t}l:er 't:~p lWtj;a:r tf{lk

' • ('f.i!'t.o- 'Ti>I l\·\''O'cfi·'b'·) .,. ki$:t.aJ10;ns ~.,:" Ji\:, ' •• . '.DD ~' a. s;po :.t\~-
rna:n ;can.tends,

~~~~- '.l_ fm'~ .tra.,c.FllilPd W'IUP::t ~~Ilg .Jo.hu NeJlel. l111m11t will ;al~o·fc1~.IQ111ref¥1ímJ leo~ell fl~; Bi;g WiJsorr, wh.o: ¥till ogn~lnu.e; (r} Brad Oandell.
H&Al\' - A. I - ¡¡,¡,·.~ , 'I~aam . - t ,,,
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"Personality talk. The program.
ing of Talk Station X f\:Vúl1) is
broken up into definite program
segments, each presided over by a
personality. Each personality sets·
the tone and subject matter of his
program, and has a figurative dais
from which he talks down to his
audience.

"Information talk. The program·
ing of Talk Station Y (WCBS) does
not have a heavy personality bias,
but dispenses general informational
material it thinks its audience
ought to have," according to
\VNBC.

"Personality involvement.
\VNBC's programing might be
termed "Rapport Radio," because it
will establish contact with its au
dience, and not be a one-way dis
seminator of statements and opin
ions.

"Unlike the stations where the
emphasis is on a personality who
usually sticks to a single topic, at
\ VNBC the stress is on the subject,
and it is usually chosen by the
listener. For this reason, it is pos
sible to program \VNBC in block

segments, like úlO.st 1node.rt1 :radio
statiorrs."
·The WNBC programing wiJl :ai.ru

to be bright and lively, and :p~gg¡:¡d
to appeal to modem, yourng, ;actrv:e
adults, the stati.oú announces ..}N'hile
other stations,. patticµhttly on..the
West Coast, have two"}Va')t talk
programs, WNBC believes it.ts the,
only station to base a hi\gh per
centage of its format on this con
cept.

WNBC has signed u.p several
new personalities, but still has som¢
slots to fill for the talk programing
it has planned. Talk personalities
will be: Long Joh11 Nebel, comfog
over from WOR; Mimi Be.11zell,
Brad Crandall, and Edith \Valton.
A former Metropolitan opera

singer, Mimi Benzell, will conduct
a two-hour luncheon session daily
from a Manhattan restaurant begin
ning at 12 noon.

Brad Candall, a former radio
personality on CKEY Toronto, will
take over \VNBC's prime evening
hours of 7: 45 to midl1ight.

Edith Walton, who served as a
literary panelist on Author Meets

Houston's tnterco11tine.ntal Airport, now under construcfíon, will be completed in
1966, at a cost of approxim¡;itely $150 million, and will be the qnly terminal in the
s.outhwest capable. ol at ..ccrrtmouatíng supersanic iriterconliriental jets.

1-IUZ guarantees your product fast-moving
sales in a market where the future is sky"blgh
and sti.11 climbing!

lf~illf

.H

the OritiP frnm 194'4t(}· 1Sl5~.Nill do
.ínter'\\f~w:swith ~o.m.rua.mily-roi:ttd,ed
• i f ·1°0.~~; 1'QI'\ 1¡),crt1z:ens· ram '.:·.;.:J. to . zúl.°!:p~m,Per--

S'.Oñ:alftiesfor a telephone ;show frxm:;i.
10 ~•.ro,. to Ju)Q.ñ, and another ·one
fmm '.Él'p,n1. fo 7 p..m....have n<:>:the.en 11

annooom~d.
A:s of last week S,po;t1$orS,(S)íJ

WNHG were no.t officially inforn;r~tl
Qf füe .change in format, hutJ 'aC'"
co:rdí:ng to Skinner, eXpectát..lons
were that the advertise,ts ,w;oultl
stay anel the new Íotm:a1 m:igbt
draw new ones.

George '\7• Norton IV 'bas been
elected preside.nt of WAVE Ine.,
LouisvUle, succeeding his, father)
Geotge \V. Norton, Jr., who died
Feb. 13 following an auto ªccítlé1:lf
in the Brfü.sb ~Vest Indies .. Ral1ib
Jackson. also.íoins top m.an~g~m~fit
wíth his election a.s e:X.ecU:tivev:ic~'
president,

The new ptesídent. has been ser-,
retary-treasurer of WAVE sh1ce
June, 1961. He's also a .direo:t0r anil
president of \VF'fE-TV, Inc.., Evans:
ville, and a director and presíde11t
of \VFRV-TV Green Bay.

Jackson .has been ,second vie~
president. and ope.ra:t.lol1s1marnager
of \VAVE since June 19EH. Friot to:
that, he had b.een \VAVE/l'V ctl:rn-
1uercbd manager sfoQe tha.t station
we~Jton the aix in 194~,..a;ltd had
been \VAVE a$sistant ;ra..füo com
rtiercial 01a11ager from 1H4$.i4$, Re
is also a dit.ector .arrd. .secret:..rry
treasurer of b:oth \VFJE.:TV and
\YFRV.

An:othe.r C & W station
\VSLS Roanoke jt>in<sthe coll:mtr,F 'i
and western bang;xva~o:n. \Vhíle; ;1

several other 'S'tatians b:rnadaast: ··
C~\\t ·tcr the R.canokei,.~v;SJL~.s·a~..tt
will. pro:yi:d~ the iG!·1;1~~lo~~l~~un~r1· ·
music ser~ice ,a,v~ilalll.:e i'tt tih~e:v'e•

r'lp u:n±ll mi'duí;f!ht, flp5.,f
0f 'rl:ie ~·l'ozií'tJ. :af r;,ctt:
~Nill be' ~Ing.Ed\~·atd.~ti~i't'h,.1~r..,,
Pi:tr of ~íng. ·.Re:C'O·t~~"~~st:$~lllín~ 'Ii
l¡{ttists,

S·Y~S~.r10'fti~r t.IFJ,,•. AM
Llúya . Go::cb.eZl)!D•:U..í',}:~'$11.;10:,PW)}'$) II
li\'AFc.i $la!üJto:o,, ..... lra:li 'b'owgl~t:
iVRI~ f{(.l~tlP'ke,'$;¢U~t.{1~;ffifbí:I,l1a~~~«11
gíJt '$117,.00Q i~ tb~. ~~al, l}@gotia:ted
bv H.amilton-Land:ls • .Assooi,ates..:;;- ''' -
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Drawing power of: "The Funny Company," syüdicated children's TV
show now in 11cai:lylOOJllarkets, rece11tlydeluged KlIJ-TV Los Angeles
with over 3,5(}0responses to a brief, on-air offer of a special kit for 50.¢,
which included such items as .a "Funny CompatJy" 'Yall pennant, cap,
pin, etc. Watching the mail pile up are (l-r] KHJ-TV promotióil mgr.,
Parker Jackson; Eddie Smardan, radio-T'V director of Carson/Roberts,
distributor of the cartoon-real life series; and Ken Snyder, pruducer

SYNDICATION & SERVICES

Four Star passes 100
mark with ''Rifleman"

The durability of TV film west
erns and the flexibility of half-hour
episodes in local-level programing
have proved a strong combination
fer Four Star Distribution Corp.,
whose Rifleman rerun package has
reached the 100-market level with
a sales total of over $2.5 million.
Sales to TV outlets in Omaha,

Corpus Christi, Colorado Springs,
El Paso and Johnson City put the
syndicated series over the century
mark last week, reported v.p. and
general manager Len Firestone of
FSDC.
From a rating standpoint, the

series is doing as well in syndication
or better than it did in its network
nm, according to Firestone. Pro
grammed in New York by \VABC
TV (which carried it when it was
an ABC-TV show), Rifleman is cur
rently drawing a 20.5 share in a
Wednesday 7-7:30 p.m. slot, run
ning second only to Evening Report
on \VCBS-TV, which has a 29.0,
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and ahead of Huntley-Brinkley on
\VNBC-TV, which has a 19.5. ft al
so tops film reruns and news on
\VNE\V-TV, \VOR-TV and WPIX.

Dozier re.acti.vates
Greenway Productions
\Villiam Dozier, who recently re
signed as senior vice president and
production head at Screen Gems,
has reactivated his independent
company, Greenway Productions,
with headquarters in Beverly Hills.
Board chairman and partner in
production activities will be Louis
H. Lurie, San Francisco financier.
Greenway schedule calls for de

veloping and producing all types of
TV series, possibly in association
with networks or other producers
distributors,

Suppliers merge
Florman and Babb Ine., one of the
major suppliers and servícers of
motion picture equipment, has ac
quired the controlling interest in

How-to pa.int serie ..s
free to TV statian.s
l\.cw series of five ~71!2/.:minut~
films, Painting and Fitli$/ting· Tip5·,
produced especially. ior. video> has
just been released for free nse b.y
TV stations. Produced by the Na
tional Paint, Varnish and Lacquer
Assn., the series is available through
Creativision Inc .., 178() Broadway;,
New York
Titles include: Interior VVaJ~

Pain:th1g,How to Paint Your Home.~
How to Finish Floors, Encmieli.rtpJ
and Spray Painting, and co:.nT1~TOn
Painting Problems.

Carnera.. ~quipcr1ent. .. Corp... and
Ceco Indus.txi:es..M.ove res.alts ín a
ne,vly organized Cc'lmpany, F :&
B/Ceco, to be headed. by Rohe.tt
Bregman as board :chairman~ Ar"' ·
thur Flor.man, president
The expánsion is inténd.ed? Fii>r"

mart says, Sú that mo.re ;f.lnd better
fa.cilitíes .can be. ll)ade available to
the flhn producer,

New sound method
syncs tape trae.ks
New method for syncin~ nl'1Xk

synchronous sound tr.acks fr.om
quarter-inch tape has been ark
nounced by Barney Kug.el Siiouml
Service, Chicago. System is said t0

m.. ate.h s.uun····d·• t.··rack,..w....••••...·.it..h.••.· .. ·...·...th.··.e.··.·.·.···.p.•ie.'-.·...•...Iiture, even m the ddncult 1ns.ta11c.el!, l
in which the sync. pulse is left •out ·1

of the tape.
The new teclmi.qt1e1 .wfrich ·toq,~

two years to develo!:), h!'Ys''saved"
several "hopeless" films=ons, 40
minutes long-in past sever al 1:
months, according to inv.entor Bar- :'ri

ney Kugel.

A 1 -TV sel ts f:ea.tures .·A
Originallv a sp.ecialist in "ex,.,.loitá-·~'~• .. · . .r ·~
tíon" pictures .whicl1 lute~ ....tee~l;-J .~
agers into movie houses while th.e•it" ri
patents stayed home fo Wiftd1 :~
Humphrey Bogart or GJ~rk Gahle1·i
on The La.·..t.e Show, Amert.can Inteu~ ·1·. a
national Pictures is:no'v takh:i.g th~ QI

plunge into TV .feature ditsfributiº"11:.10
First offering from Ail-TV is :a 4"0t.
pictui·e .package. of features, .. all •.,
post-19.50 and all i.n color. Sales .,~,
will start at the NAE convenliol'l,,: ~
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iS::M¿ax.., ;!5'',afte;r whfob he wJll becomeª' Hf@ itihd~11wtite,f ·tth tl1 ·WiTI rd H.__ ~."'. _ ·" w e .. a .
Griffin Age.tte'Yzof R.a-:rtfbvd.

William .Lehtlbui:gu: n1u:t11.~dma'rket
tng, ma:OM~t£or tfoi:t.M. $tat:es•
w~crdí:otp.,¡ '$H~~etl@g. ;J0hf!: """w~,
Who h~s.:ti.¢',eJl'.fl~p.tcrfiiofüd :tn dir.e¢'t.or

'°'tlf!<:ft; m~t~et51':8.f~t'.the ¢'
;.ge:r ha'S he~m with

•WQQ'Q8ÍJl~¢· lQ:.5'3,,,

lf:i~J\J:tr~~ "~ítllofl...Ilejfa);íns :O'me.naí
'.l?~l\ttl~#'\ptt" :t. l:f§·

AG~.:NCfSs,
.t~tnon~Bl'.D~n". ·t~.'Wes\~ °W'~i:r~

J3~tl'e~.·~st~j~~ufi".fec~ef;l\~tl fh~, l3:1nl'.r;usi
'Wll~~ltt;~.;~~~~~~-~g- ~~~ if~,~~·J:l~'
1a:~un.t.~~e~ a:t:·~can1'lh-BI'Í~ks:oufn
·~.'.'f,,

l¡Jí~ílti'.d~k·w, .Mdl:lJJ;i~én1rto :n~wly·
o:f ma't:ket.in~tli'r~ato.t for

e f:0.r~bp-

·rtese:ai:~.
w~~t€í1ti
a:~count ;r,esl!:-a~i;c;:

folk; Vea., nMl'éd '.its rrtanaging djr¢ctor.
Also, prodll'ctio:n manager T. 'W.
'Ñ'o~~ingltlfi p.r0mQ'f~ te cbi·e-~ @:ó~
;c15nnt .exee,, and (:. J. ·Obt"r contmue-s
.as 1:rea1t:i'7e dfre<Z:t~r,,

B.ob£rt Bryant .name.d: mar.keting~
med'i.a-tes,eatch 'direc.ter at Twtn Cities
office oi Mac:Manus., John & .A:cfams)
·~f~h P~t~i: Vttf oWi.4hh jbi;)iing M,J&:.!).
as me.ara. :h1:1ye.r.fa:am '.Ross·Roy agency,.
.OettQ'.ít. á;tY~otwªs FoJm,é't:l'
~ªP'':'gerfor Gen.
clt"¥lS:1P.n:, N,Y,, a'ód,;,n
ager for 8..Q.S, dl\tisi1

Roberl S0w~:t$.e:lecte~·'l ~!~~~:r~si
dent Of Qgil".Yi B.enson & .M.aíher~ H:e
je-~~d :the ag~n'c.y'ii:t 1:9li~ ás ~p ªc'
eount ex.eoutive on ·G'erre:ral ~Foods
·as$i&ttw~ors.•.

M:a.ey ArJ.n K9tfañ t'é .Ku.duel'
medja Ijepattme1'lt. ~pe wa~
lY' With lhe Rockwell Com-

Albed C. CO'ok, ass.adate professor
.o.f JQ\'.i.r.nali~wat Univ~r;~i'ty 0:£ N~ ..
bi:aska,. reta:ined as ·creative co.nsufürnt
lo B~úU &. Ja.Qdbs, Oma.ha..
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Bob Beadle elected to board of
directors of Ferguson-Miller, Tulsa.
Officers re-elected were Benton Fer
guson, president, and Davidson Nliller.,
vice president and secretary.

Irving (Ecky) Eckhoff to McCartney
& Fritz Advertising, Studio City, Calif.,
as vice president. He will work directly
with executive vice president Jimmy
Fritz on special promotional accounts
and new business.

Fredrick J. Sellers joins Henry J.
Kaufman & Associates, Washington,
D. C., as radio-TV writer.

Jerry Halprin to
Lavenson Bureau
of Advertising,
Philadelphia, as
director of public
relations. Halprin
comes from same
post with Bond
Stores.

Harold Kaufman
Halprin named director of

broadcast design
and production, newly created unit of
Needham, Louis & Brorby, Chicago.
Assisting him are Fred Charrow, as
sociate director, and Donald D. Zabel,
production coordinator.

Robert J. McKay and Kenneth S.
Olshan, account executives at Doherty,
Clifford, Steers & Shenfíeld, New
York, named vice presidents.

William G. O'Brien joined Ted
Bates & Co., New York, as a vice
president and account supervisor. For
merly, O'Brien was advertising man
ager of the Schering Corp.

Roscoe Sturges leaves Donahue &
Coe to join Cunningham & Walsh,
New York, as account supervisor. Also
joining D&C is Robert Twiddy as an
account executive.

:¡ ·I'
1 ·

I

Edward M. Sterling joined North
Advertising, Hollywood, as West Coast
program supervisor and production
coordina tor.

Robert L. Ball and William H. Cald
well join art staff of Henry J. Kauf
man & Associates, Washington. Other
additions to the agency's staff include
Frederick J. Sellers as radio-TV writer
and Phillip Ray Lackey in the public
relations department.

Walter Reed named creative direc
tor at Co-Ordinated M a r k et i n g
Agency, New York.

Don Herrmann to Richard C.
Lynch Advertising, St. Louis, as vice
president and account executive. For
the last 12 years he was with Arthur
R. Mogge, Inc.

Sylvester Cleary from the Mennen
Co. to Sullivan, Stauffer, Colwell &
Bayles, New York. on the Noxzema
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account. Also joining the Noxzema
account group is Bridget .Smiley,
formerly advertising manager of B.
H. Wragge, Inc.

Tom Reynolds moved to Thor Ad
vcrtising Co., Charlotte, as graphic
arts director. Prior to his move, he
had his own art studio in Philadelphia,
and continues to .handle the Burpee
Seed Catalog.

Gc.orge C. Whipple, Jr., public re
lations director of Benton & Bowles,
New York, elected li vice president
and will direct the newly reorganized
public relations division.

Gerald Sneed moves to Cunningham
& Walsh, New York, as art director
for American Machine & Foundry
Co., Chrysler Oorp., Geigy Chemical
Corp., and Wheeling Steel. Also join
ing C&W as art director rs 8o1'ald
Marchetti, who will work on the J. A.
Folger & Co., American Home Prod
ucts Corp., Andrew Jergens Co., and
American Telephone & Telegraph Co,
accounts.

Richard A. Lane elected president
of Galvin-Lane-Farris-Sanford, Kansas
City, Mo., formerly Galvin-Farris
Sanford Advertising. Fred D. Farris,
former president, becomes chairman
of the board. Robert R. Sanford con
tiues as executive vice president.

Ralph W. Gilbert leaves J. H. Maish
Co-., Marion, O., to become copywriter
on the Frigidaire Division of General
Motors at Kircher, Helton & Collett,
Dayton and Cincinnati.

Rodwell V. w. Todd to Rumrill Co.,
New York, as senior copywriter. He
was with Papert, Koenig, Lois, New
York.

Elson Rohrsen, vice president and
director of Print Production, Tatham
Laird, Chicago, elected president of
the Chicago Federated Advertising
Club, succeeding James O. Hanlon of
WGN, Inc. Other new officers are:
Richard H, Danielson, Roberta Miller,
James W. Beach, Raymon M. Wall,
and Lawrence W. Nortrup,

J()seph F. .Jackson and v. Thomas
Sullivan have joined the San Francisco
office of Guild, Bascom &. Bonfigli as
account executives. Jackson will handle
Chex Cereals, Grocery Products Div.
of Ralston Purina Co., while Sullivan
works with Fresh Products for Fore
most Dairies.

Jackson Sullivan

Woodtow F.
Benoit to Leanen
& Ne well, New
York, as a senior
vícepresident' and
management ac
count supervisor
on the P. Lorillard
Co. account. He
was formerly a
vice president of
J. Wa.lter 'I'hornp-

Edw•ardM~S.t~tUq~í~ba~th~ FI~ll,¥~
wood .Office·of Nortñ l\;dverlis'ing 1as
we.st éoa.st 1:>1;0.gr~tnsuperviso·r ;and
productíon cb.ordinat0r~

Edwin. H. ~lamme:rt, Jr., vi~e wr~s·ir•
dent of Mddhlm and Fewsmith,
Cleveland, tran~f~rred ..t!\'í.the•~irtnlfig"1
ham, Mich.,. offi~:e•.He: will h.andle1tlie.;,,
Ford ~.otprs' .Tra.cto.ran~. ImJ?le1"tl;enl·li'
Operations (U.SJ Replacnrg M'.1n:¡cmenI

in Clevelánd. is ~cha.rd S. Al.dd~bc. '

Clyde Bªinl and R~l~h rr. ~.res,wít·~.r
upp~d to :art rsup.ervisors at Ketíy!;l.n &
Eckhardt, New York.

Albert J. Sullivan toS.udler&Het't-·1

nesseyi New York, as a¢co!Jót exe.ctt.~11

tive for Heritage Furniture. '"

James L. Lurie., vfo.e presiclenl t©f
Earle Ludgin & C:o...Chi'ca;go,,elected.
to agency's board of di.rectors.

Kdstin M. And~~<il.i to .(Je:1;s0Jl, ct,

Howe & Johnson, Chicago, as tr;affic,
manager. She moves ~róm .Qa.ldwell
Advertising, Chicago ..

Benoi.f
son.

George W., Linn has j.oi.ned.
Vaughan & Associates., }>:()ttla.J.i:d,a.s•
senior account ~~cutive and creativ;e
director. He was former p;ubticity di~,
rector for the Phoenix :Chamber of :• .• .. .. . ••• '· . .. . . . 11

Commerce.

Mike S¢hatfet fotmed Iíis
agency•...Macey l. Schaffer
tion, Miami, specializing. i.n
ing, publjc relations, packaging. ·pro.~
duct analysis, •aml pro.motio1:1.z..

Ro.nald W.. Plum111e~a;pp:oi.n:t~.ci.a£~
count e~ecutive· with W~s:.t,WeiJ' ~ ..
Bartel, New York, .assigned t0; .Lo:ck·
~eed Elecfr?nics ...Co. and ...lnterJ'Xa.s¡:
tional Telephone .i&;. Telegrapf!. Co, tf~·;1

counts. He· comes from B.BiDU:on 'tl\e•"1

Du Pont account.

Theodore M. S~eele joined Lertnen·
&. Newell, New .Yo7k" as .se!i5or vtqe"
president and direetm; :uf perJSQnn~l.
planning.

>. . . .·... ·..··.. ··: •. ¡ ·.. . : JRubert ,F•.Leetch to Krrcher? Helton 1

& Collett, Dayton an!d (:.lrrcittl)ati;,a~
a.ccoJ]nl ¢:tecutive. J:leí. is·.a.sslg°;etl tn:
NCR Paper; ;a pmduct !'.>f the Sp~ci.;!1
Products Depattme~t .o:f ...N"ati0.nal
Cash Register,. and tb~ Dudro.n CG!.., ti

N91;manLichtblau. ,appoint.edre~e~u~
tive art dir.e.ctot for FitesfPn¢;R\:ls©:i:!:,
l'hiJacl¢lphia.
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M.e:tt:Qi '.f~Si3l~~.,New 1'ot~. íi.dd5
f1~.u:r.t~ ..st~fi~f~r,py.·.~di f~s~,.··.~till
<1'ªnl:Otbe;t l'uI.d Ge.r:~l.d .r.., ':Noonilrt a.s
·s~les; ;au~p;m.t:e;~~bpt:iw~s.ain~.cr~e.i:: ia::s. :~ales!de¥elQpment sp:e

Jmt1cs A.lex.att:d.t;t mu'V'es. ft.am
FletQ'her l~:Ícha~rds,Ca1k}ns. ·&- liofole:n;

.E'd:kh'ardJ, New Ybrk.

:Angus 'Pl'astcik; f(:yrmerl*' t>if
New ;áp:P'dfnted medfa
slil~ér"vts~r fox Gat.d!'l~i;:A(fv¢ttis~ng,
Si. hmk -

Ri~hard :C;.. Me~k~r a.nd. :N~nt}'
teiten:rty· wed irr ~him

J'hu1il'.ilSi 'S,,. ff:~rJJ~ fj~plá.Gr:e&Fr:a:qk
C·arlsun:in the radfo sales de:partment
o:t' A~é:ty~nod.el; W'h:Shju,g~~:o,

B'C!rrra.td C, S;cb.i::am,
tHt 'Wllsou. ~ Actée,i·
r:nedfa, ffí'.·neeí!Gr, suc.ceedi
51ª11, ,Ji;;••, w·M• llS~
t(~wly ~ri~a.íe'dmxt·
de;r;rfrrhne,n,t.



Roger Creaden to McGavren•Ciu.ild
as a sales manager in its St. Louis
office. In addition to St. Louis, he will
be calling on major agencies in the
midwest.

TV MEDIA

George H. Anderson, president of
Precision Products Co., appointed as
sistant sales manager of WBZ-TV
Boston, succeeding David Henderson,
who has been named sales manager.

James E. Allen, general manager of
WBZ-TV Boston, appointed to new
executive post at Group W, effective
Apr. l. He'll work closely with presi
dent Don McGannon in coordinating
the production and distribution func
tions of the company's syndicated
programs.

Donn R. Shelton has been promoted
to promotion manager of another
Group W station, WJZ-TV Baltimore.
He replaces James Q. Frost who re
signed in February to accept a posi
tion with Doner agency in Baltimore.

Art Seabolt, account executive with
WTVD's sales staff in Durham, to
manager of a new eastern North Caro
lina sales office in Fayetteville; and
Paul Haas, of the station's newsroom,
to chief of the eastern N. C. news
bureau.

I

I
I

Tony Amone, 33, assistant program
director of KHJ-TV Los Angeles and
formerly publicity director, died Mar.
6 from an apparent heart attack while
taping a show at the studio. He had
been with the station for six years and
before that was in publicity with RKO
Pictures, Bryna Productions, and
McFadden & Eddy public relations
firm.

Robert F. Spina to director of pro
motion for WKRC-TV Cincinnati,
succeeding Donald Hardin who re
signed to become assistant prosecutor
for the city. Spina was formerly gen
eral manager of Brentwood Bowl and
King Pin Bowling Lanes, which are
also owned by Taft Broadcasting.

James T. Shaw, Jr., ABC-TV's as
sistant manager of daytime sales, to
account executive of the eastern sales
staff; .John Tiedemann, manager of
sales planning, to assistant manager,
daytime sales; and Mark Cohen, man
ager of sales offerings, replaces Tiede
mann as manager of sales planning.

Chris Duffy, promotion manager of
the Cleveland edition of TV Guide
since 1960, has joined the promotion
department of WJW-TV. Duffy's new
duties include the handling of the
station's publicity and public relations.

l\!lartin Connelly named to the newly
created post of general. sales manager
for WTTG·TV Wµshingto.n, D. C..•
from Metro-TV Sales in New York

I'

. I
60

Ron.Wren,named
pu hHc reJatLcms
pu.bHcüy ro~Bag~i.:
.for KJ>'IX-TV.San
Fran.cisco. Wt:en
moved to K:PIX
from KGO, where
he had been man
ager of promotíon
a.nd publicity
since 19.61. ·

'Vren John s. Hoover
has returned to the Electronic Indus
tries )\ss0ciation's marl<:et!ng services
department .. as 01anager .. of . spe.cial
proj.ects and publications after serving
one year as deputy executive director
of the National Counei] of Atc.hitec
tural Registration Boards.

Leo F . .Domeier, formerly WTCN
TV studio supervisor, has been named
chief engineer for the WTCN stations
in Minneapolis-St. Paul, Time-Life
outlets.

Larry Pickard to executive produc.er
of public affairs programming at Na
tional Bdueational Television.

Gene R. Jacobsen to sales develop
ment manager of WTVT Tampa-SL
Petersburg. He Was with WSFA-TV
Montgomery as administrative assist
ant and operations manager.

William Kendrick to copywriter
with the creative department of ~TV
Sacramento, .from writer·. and produc
tion assistant with CBS-TV.

Doug Duitsman, member of the
NBC Press. Departmerff in Burbank
since 1958, . appointed . supervisor,
photo operations, NBC, West. Coast.

Robert P. Richardson, former pub
lic relations assistant, for the Portland,
Oregon United Fund, named promo
lion manager for KOIN-TV Portland,
succeeding Dick Kryder wh() was re..
cently promoted to aecount exe.cutive
for the station.

Steve Harris to the sales staff of
KHJ ~TV Los Angeles,, from ·account
executive with KGIL,. also LA.

Richard Reinauer, most recently di
rector of radio, Tv, and motion pic
tures for the Ame.dean Medical Assn.,
to executive director of the Academy
of Television Arls and. Sciences Foun
dation. A Chicagoan, Relnauer '-Vªs a
radio and TV supervisot Jot: P.oote,
Cone & Belding immediately J>rior to
assuming bis post with the AMA.

RADl.O MEDIA
Za.ck C.. Hill, veteran of 2..5 Years

in radio, .bas returned to WREC
Memphis as a member of thé s.ales
force after an absence of eig,ht ye.a:rs.
He was nest recentlY With the. u. S.
Chamber of Commerce, living in
Nashville.

G:a:rr~ttIl, 1\l;m.§h'fi»J.d, ass:istant ad~
verlisfo.g1andsales' ¡:rmnr~titlltm~.O;:!.g!tt
at W i::·1:u Jlo$li:m .:for'.the:past two yeárs1
named an a'ccttunt lilX:é<JUti\ie.

Patti Searight res.ígnj?d as p.r0.gti¡tQl
direcro.rJor WTOP Washington, a :p:ost
she held :for 13 ye>a.rs,'íürcl gen~er:alman
ager of iofürmationi which she held :for
the ¡1áSl year. Listed in. "Wh!Y'sWh:º 6Í:
American Women,,1' a :former pr.¢sitlen:t
of the Washington Chapter of Ameri
can Women in Radio & Tele\iision,
the Women1s Adverfüíng¡ Club nf
Washington, and an átiüve member .of;
marry ·úthe¡; organizaticms, Míss 'Sea- ,
right is sfoled to hecome AWRT's
middle-eastern ~foe .Presidéól dq.tciqg
the nati.onal convention in Tu:lsa this
May~ She plans to remain in Wa:sh
ington.

Murray Arn:old, gerreral manager, of
WPEN, has been appoioted Radio
Chairman of the 1%4 Philadelphia.
United .Fund Campaign Drive..

Ar:idrew.SubbioódQ, director o.f ad
ministrative 6pera:tions .for CBS }{ndicr.,
named controller. He replaces W:illi;im
J. Fennessy, who bas: been named
controller, CBS News.

.Ed Chad~,. formerly !}o.mI11étQiaJ
man;:iger ·of WOL. W~sh..i£r~ion~....·an:d
general . manager of KCK,N ..Kansas
City, named. general Qían]lgérof.~~E¥:A
Mission, Ká.i:r.., and iaffi..lfateRBEY
(FMJ Kansas City.

l1a1;1;y M11nyan named. public reía
tíens ', dlrecl()r .and ..Qon-St¢~jJrt;.ptQ~
motion . mamiger at. WlQ.p. MiI{mL
M11nyan, .formerly• WJOU promgtf('}n
manager, has beeti :á$$ocia.Tedw.tJQ'
radio fo Miami for mom tiran. ,!Cl
years, Stew.art w..asass~ci.ateclWith' tlle
Miami News ft~l)1 ~9~lto. 1953~;co.n~ 11
centratipg. 011 circ,ulatfon .a~:d g~i;l;e:tª·l:,¡
promot10n. He ha<l b~e;n a.s:smanlern
rno.ti:pnmanager for WlOiD sinRe la'St
St{ptemher.

Gene Plum:st~a(I re:si~ne? as.1~r.9-
gra°:1 director for.·.cteyela:n~ ...B;rQ'a<l
casting1 Irie., ªnd WE~S. Rob:ert ·1\1•
Mifler, currently· •director ·¢51: lSj)leciiia.l
Bn>adcasün:g's Services, mJ.~vesrnto. :the; I

sp<lt

Claire. Hugh~ appgiI1~~,(!iiJ;~~1to.r·•.~f
the newly q.reated communi'ty t.e'!Lat:i:Qn:sc"
department at KBJ HollyWQQ'~L§l·h:e:
also s:erves. a.s .col)tinuíty acceptance
director. ··

James E. AJletJ appointed to new.
executive post at Group W (Westing;
hense Broadcasting. Cp.,), New· York
He wíll wo.rJ( with Donald .It M.C•
Gannon, president of GroU.p W,
c.oor.dinating production and ·distribu-·
tion functions. Allen assumes his fü!W
positron ;\:pr. l.. . ·· · · .

CleO: Wright Warriner to director
of a~vertising a,nd $cal\;:sp~Ohlíltlonfor
WBAL Baltimore.
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FTC-FDA
consumer
pr'ot ec tLon

Co.mments
on rule
due Mar. 26

New FDA
consumer
eüucat.í.on
chief

updated to prevent <ie·cepticrn.of p;a:rent;sand ~hll;!ll;l.\",en.
Another aim is to cut. dow:nQn wa.rli.ke draniat.izati,<:>,t:lsthfift
can "frighten" the ldddi.es or-and this i:s more lá.k·elJ
encourage them to make war on .other kids.

Revised guidelines will require that advertí.sing pr:1:.oe
claims be based: on prevailing levels in the area. .G'ttiá.elinéíS
warn against caj ol.ery a:nd bigger-than-life tactics in the
TV toy ads.

¡'he Federal T:rade Commission li:lnd the F_oociang Dr·ugAdmin_is
t.ration ªr_e rll.l1ningne<;kand neck in C·Qt!SUMeri:p:'(:).t.,eo:t'i.!i!.n
these days.

As FTC programs its talkathon on cigarette labeling Md
adve~rtising .curbs to _pr:o.tect cons~e:r_st- the FDAplans a
wholesale review of drug product labels a;nd ad.ve.rtising,
reaching back to 1938. FDAnas also organized a new Divi::s'j:on
1of ConsumerEducatio.n.

:fDAis asking drug _product manuractnre.rs to U:l!d$:tei~nforma
tion _onall_ drug·s_previoJ1s_lyctleáred f'o·r ·sa.fety--but not .tor
etféctivenéss, Since 1938 law toolc effect. Clinical baick1ng
would have to be give.ni to justify label and a·dvertis..ing
claims. Manufaqturers would.have to show that lapel and
ad,vertisi:ng c·laims match on satety and etfe·ctive·ness of th.e
drug, and reveal any :requ.ired warnings abeut s.ide effe.cts.

Updating would not be neces.sa·ry on product eleare<il
since the Kefauver-Harris June 20., 1963 cert if i.catio.n anu:~.nd
ments to the Fede:Pal Food, Drug and Cosmetic Act. Thés.e
recent applications ha;ve been .<;;lea.red;for· l:roth .safety,
effectiveness ~mdside effects~

Lineup of products that co.U:ldnee·d reV'an¡tpof advertJ ..s;i•ng
could run to 2, ooo. Cornmet1ts.on th.e propose.d :rules a.re du'e
Mar. 26, rules would be effe.ctive 3 months f'r<:>m.F.eb. 28'
publication, and failure to comply could m.eanc.ahcel of tite
application.

FDA'·snew Divi.~ion of ConsumerEduca:t.ionwill be he·~O.efibx
James LJL Trawi9k, FDA's Pu~lic Into;rmati.,~nD-are!i't.o.r;eo~.tbe
pas-t six vears·.

The new consumer education off'.ie.e would,. ·a~p·arently,
have to mesh gears with .Mrs. Esther Peters.on''S· bra:ud ·n-e~
presid.ential Committee for Consumer Inte.r-e'SitS. Th.ene-~ Ft>!
off Lo-e w..ouldencompass three branches: one on .Consumer·
Lnr crmat.Lcn, a consultant offic-e and a surve·y $3eótion.. !Dhé·
info.rmation 'branch will!. put out, instructive b_roch!ur.e<St.o
inform ":population groups. n The C(:)'ll.Sultantswi_Llnra,lnta.,in
liais<on with con.sumer organh:ations a.nd l.eaJme.r&,

:FDA énm:r. Larric.k says tite "info-rme·dcons"uni:e·~r.equ,l.~e1s
the least pr'Oteétiob by g~overnment• • • n
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J:"t:>ll.ir ad toi: :.&11 '$,PQNEQR :sl.i.bsc:l"i'l?le·J:?S;in the ;regult:tr
tp;r'il :; ~Q·n'.v·en.t,,;i,~'.11\l' r.ssue (:r·e.,guJ.ar issue rat.es)

~ou:v ;ald t~ .a~ll Coave:ntt~n:e·ers in a 'separate 2tooo run
and d.i~·tripution ~<rfthe: Com.~en.t.io:n
~eeial ;($3~per p¡~.g.e,éAtraJ

~

"
A C:oífii\él:ltion Spee'iál •tJrat's .loa:d.edwith ílse.fu.l
.r~f·e~ ein..~·E¡i lJl·fO'rmat i,;()':n

A. CC>1ny~nti,01:i ,S.pec:~ial t:trn;t h.i.gh<spO'ts the niany
Wa:Shi.ng~;on háppéningS ~of interest to adverti.sers
oand ¡a.g¡enc:i,e·s.r t:i;tl.ls, :wnirt the indust.ry is d~;iag abp.ut
t'heln:.

(o\
....
·.·....•·.........•;, :

!hat'"¡t¡¡ ·'.tltié ~p:rd.1 a :C:,:?.o·n:vemti:on:ftilp.éxc:ii=:tli. A ·real
'171'·. ·~ ,, ., .•........• ··i'l'
~'"'1n-c"" s·p~;ºJ.;ª''""'"

,· ··:· ..• /,' r• ,., : "I ·. i·:.:··. ,ii'' .. ' <f i"5t· «"'(' I" ,, ' ·:· ··;e ·t·,, ¡· ' ' ': : ·""'" ' ~ .., ..""· l\.A u ""I ..:a:•o·lil'O' ..•\·~ ;!ip'.es~li!I' 'VB: ;u..e;. L.i;i; .. UUW'' \:area e:Ou;e ~· ~, J:Y.t , .le"'"·'~' ./fc.

'º'r wfir,e· ,a¡¡ :f'lf1tb .A~,~~,;Ne~ ¥.o:.r·k I1,: N.Y.
I



* * *

11!

puzzle:

Tale of Four Cities

¡: ~

When Robert Gilbertson, Frank Dougherty, Richard Gardner and
Byington Colvig, regional managers of Harrington, Righter .&
Parsons, Inc., first joined that organization, there was some
confusion about who went to which city. The cities in random
order: St. Louis, Hollywood, San Francisco and Chicago.Although
each man knew where he had been assigned, he guessed wrong
.about the other three; no two erred in the same way,
For example, Dougherty thought Gílbertson was the Hollywood
man; Gilbertson thought Colvig was assigned to San Francisco;
Colvig thought Dougherty had been sent to Chicago. Gardner
thought Gilbertson had the job that Colvíg thought Gardner h:id,
and so on.
It took several weeks before things got sorted out, but they've
run smoothly ever since.
To which city was each man assigned? Where did. Gardrter think
Dougherty was going?Address answers to: Puzzle #98, WMAL-TV.

If the people in your organization (e.g. Media Directors,
Time Buyers) know where they're going, they'll investigate
prime-time minute availabilities in WM AL-TV's .6 p.m.
to-7:30 p.m. Mon. thru Fri. slot. News 7 (6 to 7p.m.) is
followed by a sure-fire half-hour of comedy (Comedy
Hour, 7 to 7:30p.m.) for the whole family. CheckHarring
ton, Righter & Parsons, Inc.-any city.

Puzzle adaptation courtesy Dover Publications, New York, N. Y. 10011

wmal-tve
SEE THE
WORLD'S FAIR AND
WASHINGTON, o.c., TOO

Evening Star Broadcasting Company WASHINGTON, D. C.
Represented by: JJARRJNGTON, RIGHTER & PARSONS, Jue.

Affiliated with WMAL andWMAL·FM, Washington, D. C.; WSVA-TV and WSVA, Harrisonburg, Va..
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