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Dmdng the lacst 16 years,. television viewers in the Northwest
have Jea:t,ned U> depend on l<S,TP-TVfor the .finest in t:ele.
vísion entertaínment and informatfon.
Tñi'S :¢:0.:nfidené:e in l<STP-TVadds to .the effectiveness of the
·advgrti.si;ngcmessages seen on the statio.11apd,. as a r.estilt
pefl:ple have. als.o le:arrt.edf.o dep.end on the Northwest'& .first
sta.t.ümto help them de:c;idew'ha.t tg ouy and whet~ ta buy it.
That's why KSTP-TV'is your most effective, most efficíent P1lY
io. th~ Cítres,. ·

t'.ISl.,E:V I & I a Bf ~ ;Cff.A.N l\fE L ,5, • NBC
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Call C. P. Persons Jr., General Manager



:r-,, ''f' , ,. ,r""'I~;Ji"""""'~~... i"::;t'tdc A,,··th·~·S:ki ..··) ."r'"il.,·.· '"·1, · ~-m' .~-...im··.. -... tr.¡ 1p1ii,g.J~,.~1.""'1:1".~ •... e.,, .1:1,A •.~r1.11;,e.Ji. J:r_)'.i n~w m...J.Bfl"11,•.....ell
ií.~~ft1s~~~~~~:fist
t~·~I;a;ri~,.tk~·~nttws·

{ij•\lt.t: tw~\lrr:e;~,
at: &tatív,il, fi~eak.

'1;j ·n· ·:·"'· ' · «.:1·· .;\1·.,lj').l¡.MI!~·'6f sem~'eS :am xe a:tau
ll&e;j (bJ tb'e'

al'<e! Sr;J '{l'~~t'lil.'l\i'~
;~'tmiien t~ñnut iS'' ·-~.' ~"' .. · .. ' ;,, ·. {'. .. ·.··•·.··· .'';'.: ~';
íl!'m'wa:r as:'1~~~'•t19'1Uil'.'ll~m~.tli

>~"l· !"''ri\'t'lT\lr -,...,-;,:;~ :Í'lii ,,,,.., ,..,,_F'f~'i'i"'·:''""J' '-·~Pi!!l'~~'¥J":\ ~~~~-l!!!ó"1Bl!J.!,~""~
1at :tí: ~=1¢ li>:~·.fli!íl!t~t:tmt~tw~:

Sf lf', .··:·.: . ,.·:··'1¡8. 'JlJfil:J:~J~Jª~·~Mllllln:lell, :,iU< :. •·

r:ten;Jsnett mee"t
nnnl;i· I!~6r:m4,

,f_m&ia:elkl6ll shait 'Jm,munl~il.a~
""".ri'l~ñ., ,&,n;.,..,...'M""'"'""M'"'-1i" ,r;~<'A''lii/Ai.,_,i~~,\.J:, ~"U'ikL\iiioA,,,; , u;l:J.t.;a~~·-·l/-~!>L:rli:f~;

'ilraw!~~:a'~¡.l§~~~:tfffi,~~ ~"'
....~ :1:n;~~~l~~,~' ét'~~.;u'~
lb and aUS:~l,; ~e-~f&, ~~
lt:«L biJl ~J?l'a~ ·~ .~~~

.,.!#. Xi.(l!m.•..,...,a '·'A'..• ,P•'ltllfi. '"""'ª tifiiii~ i"n>ila'n'+'W.L 'ª~'?'...,, ,¡:¡\~,¿;~M'!'!<l'!i -~\ Jµ,!!R'ª1'
r&n:ttm~n.1:··rs ti\Ji ~,n:~~1rg' ':·fl"~,,~·., ·:,;:.··~:: ,,:~"·,.~\ :~fr:c"\~.,~:~·"'
, Qi;~ .Ji ...~'3iª~'·~'.!:~Jllja:U.
"•·"'~,.i.;·""'''°'""'"""' ,.,,,_,.,j¡j .~""ª.·.·,¡¡::,•.d •'\.-14~>!!!'£1,··!'l,!!i'Jl'go, ,~,Y~Q. ~~'41-1 H
~)tn~-~~.
ro;unv~~fi't§Jll'Q~"1flª~~~t\t aí

..1, 'f"'""' 'r·"" . ,, ,~.,_·l'"' . ,,.iM•U\•••- •. :j' 'GD•lim<Bi!S.~I'; J1til;!J•flti0'1JJ

:lliB~ '!t;il>~-- .d!JJ7!J-''Il_Jt'1$; fÍ't'(J,[!'@!lftf.
:rtl·ans for ,tt~w, .'Ha~iS.:f!rlifJ'IJ. .. d.,t~'U1'll'
.slto.w sÍimLl111f' t'd 'hirs Twtli,,gllt ~~ne:
Jti:ñitll'SY &e.r:iJts k'ei'r'i¡g. ....fli:l'SC11..tz:t:inf1te.~·
.'fí:J, 70B'~~'E'ft :tlii ezr·rti ní sea.<s:.r;¡,n:.Wie:Jl,
,l1tft1:si~1t:1;.1&:d.:sNil!.S: };a1!' Fri1ti~ rr.i~ltt
rJm-eJs/il)J' b'&' o:Mbi'e tit> rl%ar.~
mem.t :r:ii·llt; ~'e:Plt'!'l:g.af'le,r .neg.
far s:e.wl1.!rat Wíf!ie!ks.

0~·•·1i¡..r:~w,: .. r10,·.•: .+,i··*··~·y. "·-'ftl 1·:-t"'-' r···---~:·--/~*I:~· ._,,•.,
wr7<.~ntt1'q~·.··.;p~~r ..~o.c'.'1hª1l:plan,:;::~:~~~~~:=j~.:~~~~~~1::::~
is ad~o:oatiqg;~·m'Qgazme :G"tlrrc:e;p:f:1 nf
J£ª;q1~;~Pi~lTV ··~~.~~sl!ij t~·1~l~Ji~~
ad~e~ti~r-$ Il:(}lm ...pt;.qgl":ª-min,g; :arrtl pl'lt:
h~:a.d'.Cá:st@rrtii:n ~'.Jd'iéf'ss.eat~· ·

I11·t t~~ ~. l~e ,(iJ¡¡¡l~v-.e,r;e~~~Qli~t ª't
a:tmna:'l dinner n'l ...4!ltred 1. ·CÍ:uP..~n:t•
1\:~'ª~ ...P.~~.lli~m"!'P.J1~~: ~Íif(l}W'
stresses•:''llntter present sysfo
~~t~fS c(;}Í't~:íi.a~~<llmt •.Q~
~uCItllf!>~.~f '~~ally~peo]i~~T·ta1~~d\o/er;...
trs~r :or his a;genti..y. ·A:d~e.ffii.sel')S'n'lt
t~~fi,~~q.lff~··.t~~;Q~~~l.J;~ $~tV~· ,igX>Ii~
i:nt"el'nt ...iffa gtl'~ is aimast entke~y .ml'

., ..,¡¡ ., ••• .¡¡_; .. e".¡j·iilS:i.. . ]'".·.~.·.. ;'.1sa;1,~,o;i.. 11!.m~•i/!4."""',, , i a . '.e;g;u11"

mme
l;Frrr .. t.·U'\: .•.•.· ~riii:ª•~fifit.•.. a-n.·."d ·*"':"~i.,:fiill'. ª.·•.:rt;_"...·:st.. ~ ..13.S"'l'ii , ,, •. Pi!, ·~•.YJ~.- . ~Ji~~ ····· ~~~ ··
me·~$· :mu;re !$e~i'O'eto1·vrewlilr aotl. ll'Si
]:~n~;:•:•

M'ia.b~'fai~.s~~s·'tlia:1í m lltéW&~a,N~l'~l!'
".. "" •. ..~11,i.... ..,,ii . ..., ••... ., 'l.. ... ' .......•-~~ªffe~~'f ..µi,, ~~~;~2~!$~V1;1,U1lS Sl!)!a:C:.e

'fa.X .ht-s: ~om.m~~ttal
.í~~,'¡;;ím\\l~n~~~!~Ji~,



FlllDAY,AT

I

! , I

::i

1:1

1 ..

I

C.ORE 'in re;n.ewe.d ple:q
for more use o.f Ne.groes
i,n video and print ads
NEW YQRK-• Anorher CQiRE pleá for
use oti more Negroes in commercials
and prímt ads came at. closed sessíen
Friday in Summit Hore], attende<;Jby
55 of nation's largest advertiseta ..
Among companies presenf Ge11etral
Motors, American Motors, General
Eleetrie, RCA, Alberto-Culver, AT &T.1
Armstrong. CMk, Chesebrough-Pond's.

Meeting Was second phase of
CORE's efforts h.i1 advertising, accord
ing. ro Clarence Funnye, N.Y'. chap
tef's program director añd project di
rector on its national advertising image
campaign.

He said that of some 35 companies
at first phase meeting last Si!ptember,,
only five have been ''equivocaí or
partly negative," and CO}(E's attitude
is that they "will come along very
shonty. We do run into companies with
genuine problems ••.. They aren't. just
trying to put us off." It's estimated. that
since first meeting, 100 commercials
using Negroes ha\ie been produced.

CORE has system call~d selective
purchasing, set up bl()ck--by-lJlock
throughout country in case advertisers
refuse to coopeeate, but hasn't had to
use it as yet. The Civil.rights gf<;?Upis
eencentratíng on top 100 advertisers,
and basically seeks int~gvate:diads "on
screen" or iñ print 90 days from initial
contact ... but is willing to negotiate.

ASS.AIL 'VOICE.' THEFT
N1:.wYoru<-Terming it. "a ~lea'r case
of appropriation for commereial profit
of another's property rights," N. Y.
State Supreme Court Justice Abraham
N. Geller has granted summary judg
ment against Dooumenraríes Unli111·
ited, Inc., for producing John F. Ken
nedy memorial album eentairrirrg un
authorized excerpt ef CBS NeW§ cor .•
respondent Allan Jackson's radio re
port f!f President's assassination,
· Action was initiated by CHS and
JacksoJ)J.for ínfringement of common
law copyright, asking an accounting
for defeñdant's profits and actual and
exemplary damages im addition to á.'l'.l
i.Djunction.

Geller, In what :may be landmark
decision, noted: 'The ·significant ele
memt .•• is that his (Jackson's) veice
and style of talking, whic;h in his pro
fession is the foundation and source
of employment and income, wef.l'ea;p.•
propríated by defendant without his
(Jackson's) conseñt. A broadcaster's
voice and style of talking l's •. . . his
personslity, a form of art expression,
and his distinctive and valua:l:de
property."

WILLIAM PALME'.Jl.;,.. '1'1
NEW YORK. -· Wlllia:.m .g,,
Palmer, Óne.-.thn.e ~b.aianan ol
the. Advedish!~ ~~~1ttPb: F~~
dation and ÁRE member 'for
n~·mbér of y~~ .!Iietf, at, .·~
honre in Scttr$da,le, :N.¥ •., .l~
week :at age of.7.ft1.É.olleíwhí;g. l(iln,g
i:Un~ •.~ctivé 'in pµ&~~ ~d'.
advertising for. ovei:.41J :y~ be:
Vt;$ i:éfuoo v.g. ;md. -d.it.®'tm' :of
1.·w~It~rTJt\)mpsu~ and. b~f.oI",e:
that was '!V .p• .of·w.•'S. mo (fo.11
N.¥.

is t"e~i~oin~ ~s p:uJ
Am:.erí·eanAssn. ~r_,•. - . '•.- ·. ·:,,l-. io,J-'' - -:'·-~,---- ,-.-'-- . ~

Cíe:sl:~)t>l:t}, ~~~tCi1 ÜQxre:
it's ~$si~r~ntf!J.bU~~.Y¡;i:¡;p~~t:~r.

B.dtish· p:rtt1·ram .q·u1.o;tl~:~·'~~,"~
as. 'd'f~t1;'$~•v:iJso.b,t1il~1I• 'fll
WRS'ffl~{J'.¡;~l&'~~ llñtiS')j
temf quobr1 wlifc:h h<t~;e;na'.nl.ml.B·
pmgt;lfm. bl;!:fer~ té'. '':!!~~ptªlit~1
I.yrfgíti mlítu:cle1 ·cm füe prí:~e.t1
!'*Y f~t1 ~'i;l:y ,t~~.aro/~is ii!
dang:enouspreoodent; fCir:nfh.er
t(') coJ:lsi:déi' and. ~o':ñ$ti'tut~~a
obstaol~ to: ·fh:.eDmte:d :min~&1tti
. • ''Ht . ' •. '' ·.: '• •.•.. ·• •. ' '·. ' ..";ket ttsel~g..··.ta~~Qr.dm~.JQ; J1i1 Jx ..ct.
Canhy, .. pi;~iél.eut ~f 'rel~~i~i;~J.1
g¡ram B~ort A!S:stt,

.Be t~ld ~4!.Glt'íi f~@'.~
mí.it'f!e1that: '·~iidlé.5s''mi~
j~4iei:::flB.rid~h
due.e:dmel'imin
CiQ'.tx::tlU'íe~p:!'ª'f. .... ff ••.

create similar ba:rci'e.rsJ.I'.Al•
j,n,.g Bri.d~ :g:.u@t~,b!J:t'~
gre:e;'1 h.e sakd~are '©armila
tralíl:l.

M¢';Ca
Amerí~a1
s.··e.:11.a .-. r.-ricgs. s·~,.,¡Lxr,.; .B:.,.t1'~~·the_¥...·~iJÍ~,tl~f~L·"pra~J •...P •~y

one: '<iitlroeS: talMg ·~h.~·w:ttl, ·tlri1s.l
in huge. proftts :flor B;J:i'tish:.·
aé.g.uiee,ind.if~:Ain"e:tí<:iah :1?i
s-ma11.a:nro'tl\llts
pJ:ices-far .·httÍ"O··
ga:rds,•a$ ª' flii:tJii'.~
~ceepted standards
Wót:l<it/~
Trad~lJ[f'ªriji)¡tJ~,QJ'i,:Q~~~~

forun:t fol"Ame.i:íe.aub:tISfu-e.:ss:'w
~x~ri:eliJ~;in.,gtmf!e·
:and.. ~.$. lítft.'2l:~etl by;

íal traite
&etturíve

House;.

Stanton sees fit5t qua-rt~r
a.he.ad of C'B:S1'1li3 r~c¡o·rd
NEW YolUC-.. CBS prexy Frnnk. Blan
tpfi.., addr.¢ssin.gNew York ~o¢i'¢.ty·Eíf
Securi•ty:AQ,alysts, sees thiis:year's. &st
quareer fi.naFlcialpic!fnre.rtrñhfog ahead
of 1963's like q_ua,rte,r,whi<,>h·was:.~est
January-through-March pe.riorl in
firm's history.

Although stressi·ng that fir:sl·g:uatté.t"
figures are. not yet c.o:mplde.~Stant.on.
notes momentum of 1•9.fi3's reéotd
sales and earnings for CBS is eon
tinuing in 1964.
TV is c~pping ltiggest sU¢e·o:f .n~

tional advertising :revenues., and t1J;is
has been r.C!fleéted.not only in.CBStTV
productng largest timesales .volume ·~f·
any TV network, hut also in '1.e.arning
the greatesi adyertis.ing_sn:ppütt i'n its
history," states Stanton. ·

Addi,tiónally~CBS TV :Stati:onsJJ:iv.
also had its l'iest }'¢(!:[, 8ta1Xt¢1h won"·
tinues, with ."four and probably an
five" owned TV stations 1eadü.ig 'in ad.
vertisíng revenues ·in their OW"P. mar
ke~.

CBS ¡¡>.res)demtalso· se.es if,tlpreS,&ive
comeback of CBS Radío (incre.aseQ..
reye,:1u.es,redü¢1)·Qnin operatin,.g c'0S·ts•
and strong. trend running for na:t:ional
advertising .during 1~63~·as further
encourage for P't~spe¢ts in. 1964••

N.IELSEN MC>VES ABt' OP
FOR TV OF ,NJ~.PRJM.ARY
NEW YORK-. ABC~TV loudlytrQ;tnpet
ing results of latest 30-'mar.!Qé:tNielsen
survey; wb:ieh has Web ahead •of NBC
. ' . f·N· - hi' "in vrewrng.o ,.ew nawps re erim<tty
reports Mar. 10, be-ginning at ll!lS
p.m., op all three n~tW~·rks... For ¢Py:,.
erage, Nielsen has CBS with 1L7 rat
:¡,ngand 34.9 shart::.~;faudi€!tó.c:e¡ AnC
at 9.6 rating and .2&.7 sTuare;and NBC
at 7~orating and :?:0..9 ·share::,,
ABC <1.ls9notes that f()T thr~~· nt:t.(,.

Works' airing; .ofConversation: with the
Pt:t:sitient Mar. 15, it had .S•.8 tatin~
and 2'1.6 share against CBS' 10.3. rating

4
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Billion Dollar Spender

North Carolina's N.'Qí::tti i::;;a:ri:~!ltí~~§
. . . Gt!Ji:l@¡f:l

biggestmarket- ,..,,ian;e;tei
tops in population,

households, retaii sales.

NO. 1 MARKET IN THE N.O. 12 STATE

WSJS
TELEVISION ~
WINSTON-SALEM I GREENSBORO l HIGH POINT

Repre:s·ented Qy.·Peters, Gr:ifhn, Wbodward
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WNDU-TV
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SOUTH BEND · ELKHART

ADAM YOUNO, JNC.
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PUBLl:SHER)'I:
REPORT.
Beh:htd tile ·esa) F·en:éeJ óM .nAwsóN,.vice.president of CBS Ra.dio:~.tak~s p.rkle foh1·s·~101r:k,.

He's also resourneful,
When we w:ent out to luntb o.n St•.Pattick~s llay, whíl:e the Fff~

Avetrue patade was .at its peak,. he suggested ctnssitlg the str:e:et·s:oth~,
we could take a look at the GB8 Íeitce at the site· oí the' Í1ást~ris:ít1
headquarters building.

There were 100,000 peo:ple·in the way~
"How do we get aeross;" I asked?
"I don't know," he said, '~hn.t we ought lo l1e aJ~le·tu ítgg,r:e Q11'J'

l . ''somet nng,
We did. He found á sühway wideT¡:tás.s thál l€§d to a bu:lldfog th~~

led to another building. Fittálly We en:te1~gedat 606 Fifth. A:ten:tm f>'R
the right side of the street,

You can't heat those CBS boys ..
Which is probably one reason why the :CBS f:ence:with its. /i!ll pha.nei

and picture panels has a listening audience (by a.ef:ual trra.Hlccoll
of over 100,0Q.Oeach week ...Oneweek hit 13:6~000and the: Fa.fr e;to:'\\+df'
are yet to come,

So fare as I know they have.ti't started selling fence ·co.n1mereiat~
yet. But who kl1aws?

The display I s:aw was eteated by CBS R.adi:a tmd had be;e11 I:tlÍ"l
stalled only the day before. 01the3'7 phones al:o.ng tJ;re~m'it.e.,, to rea;.:.
ture one-minute tapes with .tip-to.Jthe-minute news .. lf yn.tl cante Í1'~
New York, Philadelphia" Boston., St. Louis,. Chíe:a~©..,,Las Angeles d~
San Francisco you picked tip the plrene fed by the CHS-m,rited i;a.d:ifi
stations in your city. H you wanted world news repo;1'ls.~tbtee ó.th~t
phones were at your disposal, Tapes for these 10 phones ái'e. ttpd.iittéG
three times daily durit1g the ] @; hour '~b.r<Jad<%tst''day. The ··oth€1'2:11:
phones feature tape.s thJ:tt t~en.Jah1~onstafft duri11g the six we:ek run :ct~
the radio exhibit.

After six weeks another :divisirn1 of CBS takes over. And,, heli:ev~
me, there's rivalry among the. divisions to: produ.ce. a toJSI hit.
I doubt whether anyone, since the· advent :o:f the '¢s.idew.a:Ik,super~t'li,

tendent" concept, has done anything as a.mb.itio.us as the GBS' F.etí!i}.~
Exh,ibit: But when yo~J h.avf;§ ll $.50-milliou .:b.tJ:ildi11g,goinf§ ~u~ ª,~·~l.
you re m the commurucatIOJ1s bustn.e:ss~yo'kt think, of the:se th1tl;gs .• O,
maybe yo.tJ.do.
I tried to get an estimate of the cost involved ..All l JC·óuld1eatn

that CBS Corporate· {,¥hich means F.rank Sta.Jtt:ó:n)tho11l;ght1t ,~,acS
good idea and said ~•go ahead.,., The radie eN:hi1Ii'thá•s .a. pr.wil.ffc;~..
arrd five assistant for the duration,.

- -- - - ,, , -- - - - • ----- - - -- - - ~, --- , - - - -- - -' - .- . - -_-- - - --- - - . _- - - - - --- - - - - ' ' -- - ---- ---- - - - -- .' : ; . - -· - - - - - . , - -- . - ' -~ ,, : . ¡II note that the address ··of th.e handsotJJe @.8story bu.iI:cli11g i·s·5:1~.v;~¡
(typ.· ed that way) . .SlW52 is .sél:tedal~dw he flrrish~d ·;i.'h<>m il,., end "'}·(···
the year. ~.·

1··r:··.·.·.·.:·····.···~.··..···'"'···.·,,¿·.• ,p. •• • . .r··..·., -_,' v· ::¡:- - -,v:,~w,· " . ,
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CALENDAR

I
I'

MARCH

Alfred I. duPont Awards Founda
tion, 22nd annual presentation dinner,
Mayflower Hotel, Washington, D.C.
(23).
Southwestern Assn. of Advertising

Agencies, convention, Sheraton-Dallas
Hotel (to 24).
Syracuse U. Communíoatlons Alum

ni Society, discussion of "Communica
tion's Impact of World's Fair," cock
tails at Fantasia Restaurant, meeting
at CBS Studio 3, N.Y. (24).

Institute of Electrical & Electronics
Engineers, international convention.
New York Hilton Hotel and New
York Coliseum (23-26).

National Sales Promotion & Market
ing Exposition, 18th annual, Hotel
Biltmore, N. Y. (24-26).

American College of Radio Arts,
Crafts, and Sciences, first Radio Day
Seminars, Conrad Hilton Hotel,. Chi
cago (26).

I
I:

APRIL

''

Exhibition of American Humor,
preview, Summit Hotel, N,Y. (2-4).

National Federation of Advertising
Agencies, annual convention, Outrig
ger Inn, St. Petersburg, Fla. (2-6).

Extended deadline for filing com
ments with FCC on UHF drop-in pro
posal (3).
Financial Public Relations Assn.,

Middle Atlantic regional meeting, John
Marshall Hotel, Richmond, Va. (3).

Arkansas AP Broadcasters, session
at Little. Rock (3-4).

National Assn. of TV & Radio
Fann Directors, spring meeting, Rich
mond, Va. (3-5).
Assn. of Maximum Service Tele

casters, meetings at Sheraton Black
stone, Chicago (4), and ninth annual
membership meeting, Conrad Hilton,
Chicago (5).

Assn. for Professional Broadcasting
Education, annual meeting, Conrad
Hilton (4-6).

National Assn. of Broadcasters, an
nual convention, Conrad Hilton Hotel,
Chicago (5-8).

Television Film Exhibit (TFE '64),
Pick-Congress Hotel, Chicago (5~8).

Assn. of National Advertisers, west
coast meeting, Del Monte Lodge, Peb
ble Beach, Calif. (5-8).

National Assn. of Tobacco Distrib
utors, 32nd annual convention, Hotel
Fontainebleau, Miami Beach (5-9).

Financial Public Relations Assn.,
North Atlantic. regional meeting,
Schine-Ten Eyck Hotel, Albany, N.Y.
(6).

National Premium Buyers Exposi
tion, 3Ist annual display, sponsored by
Premium Advertising Assn. of Amer
ica, National Premium Sales Execu
tives, and Trading Stamp Institute of
America, at McCormick Place, Chi-

cago (6-9),
Transit-Advertising Assn., annu:;¡J

meeting.•Casa Blanca lnn, Scottsdale .•
Ariz, (6-9 .).,

Broadcast Pioneers, 23:rd annual
awards. díl'íner, Conr<JdHilton, Chica.go:
(7).

Boy .scout Lunch ••Q.:Ree~•...an11ual
fund-raising event for New Yo:t'k:Chy
area, ..chaired by .Young & Rubicam
president Edward LBond, at Waldorf
Astoria (8).

l\ficb{gan AP Bro.adcasters Assn.,
session at Kellogg Center, Ea.st Lans
ing <11).

Alabamn .t\P ..Broailcasters, meeti11g
at Birmingham (l l). .... . . .....· ·
Society of .Mofüm .Pictur.e..& Tele

vision Engineers, 9::Sthte<;hn(cal con
ference, Ambassador Hotel, Los Ange.
les (12-17).

Film Producers Assn. of N. Y.,
workshop on "How effe.cti.veUse and
Distribution of Sponsored Films CM
Help Achieve Your Marketing Goals"
held with cooperation of Assn. of
National Advertisers. at Plaza Hotel,
N. Y. (14).

Professional Photographers of Am•.
eríca, deadline for entries 'in fourth
National Exhibition of Advertising
Photography, headquartered at Mil
waukee (15).
Chesapeake AP Broadcasters. Assn.,

annual meeting, Sheraton B.elvedere
Hotel, Baltimore (16-17)..

Bedside Network of Vtrt~rans
Hospital Radio & TV Guild.,.1.6than
niversary ball, New York Hilton (17).

Radio-TV Guild of San Fr;aodsco
State College, 14th annual radio~TV
conference and dinner, on campus,
s. F. U7-18).

Financial Public Rdationi; Ass.o.,,
South Central regional meeting, Brown
Palace Hotel, Denver (20).

Associated Press, annual meeting,
President Johnson to speak, Waldorf
Astoria, N. Y. (20)..

Society of Typographic Arts' ...first
annual Trademarks/ USA national res,

trospective exhibition of American
trademarks. symbols, and logotype.s.
Marina Towers •.Chicago (opens. 20).

National Academy of llecordiQg
Arts and. Sciences, . third annual sym
posium in association with Bureau of
Conferences and Institutes of N.Y.
University's Division of General Edu
cation, titled "Recording and Mu.sic:
Culture, Commerce, and Te:chnology,"
at Hotel Lancaster, N.Y. (to 22). ·

Televislon Bureau of Atlveftisiilg,
annual spring board of directors meet
ing, Greenbrier, White sulphur
Springs, W. Va. (22-23).

American Assn. of Advertising
Agencies, annual national meeting.
The Greenbrier, W J:iJt e s ul p'.h:ur
Springs, W.. Va.. <23-2.5).

AdvertisiJig Fe.d.er:atfon.ofAmedeai
fourth district correentíen, Tampa, Fla..

(23-26).
P.ennsylv~ia AP lkoad~asters ASSX1..,.

annual meeting, Boiling Springs (24;).
Affiliaíe:dA.dl::ertisingAgtm.tf~sNet •.

Work1annual meeting,, Andrew.John·
son Hotel, Knaxville, Te.nn. (26-May
2). ..

WtnnetcQ Em:er:prises,;a.onu.alstock
ho.lders' me.eting, MÍdWa.Y Motor
l-IoteJ, Flushing,. I'!L Y., an.d at Warld's
Fafr (27).
Assn. of Canadian Advertisers~ an

nual conference, R~yaJ Yor~ H~:>td.,
Toronto (27-29). · ·

Society Qf Pbptogr.Qplilc Sde1:1tísfs
& Engineers, 19.64 :ínter:nat:í<:m~lcon
ference,. Hotel Amerka.ma, N.Y .. (27-
May 1).

StaliOn Representatives Assn., 19.64
Silver Naif..iGOid KeY Awards., Wai-
do:rf-Astoria. N. Y. (Z'S). ·

Ámerkan Film F.esthral~ s.i~th an
nual .~y Eoutational Film Lihr;ary·
Assn.. 16mm :competitirrn, Hotel Bilt
more;. N. Y. t20-May 2).

Amerkan WQ1t1enfu Jbdlo :& Tele.
vision, 13th annual convemiot1, Mí;íyo.
Hotel, Tulsa (30-May 3).. ·
Amerkan Matk(f(jng Assn., 'New

York Chapter's s:econd .annual new
products .c.onferenc~•.Hotel Delm.Qoico,
N.Y. (30).

MAY

Kansas Assn•.o:fRadio. 'Broad£aste:rs1
.annual corive.nüo.n; J.,asse:n H0tel,
Wichita (1-2).

li.entucky Rr.oadt~te.rs Ass.u..,spríMl
convention, Lo~isville She.ratdn Hotef
(4-6).

CBS-TY~ annual ;eonfere.n:ce.oí net
work and affili~te e.xec.01ives.New ,
York Hilton (5:.6)..
Electronic Industries Assn., work

shop on mainta~naJJilüy of e.le.ct1:~nic:
.equipment. Sheraton-Jefferson Hotel.,,
St. Lou.is (5-7).

C:.ilifornfaAP Radfo~TV Assn,, an"
o,ual conventio·n. S~o Jose (8-10).

Pennsylvania. Assn. of Broadcasters,
annual meeting,. The l.mi,..Buck Hill
Falls 00-12).

Nation.al ·Retail Metch~n.ts Assn..~
sales. promotion division conv.entlon,
Hotel Americana, N. Y; {I0-13).

Assn. o.f Natfooal Advf.níseis~ ses;:
sion at Waldorf-Astoria, N. Y: (U-12).
Sales Ptomo(ion E~ecutiv..es Assn.,

seventh annual conference, .As:téH
Hotel. NN. (11-15).

American TV Comnrer'Íials Pes•
tival, .fifth annual awards luntherm,
'Waldorf:.Astoria ( f 5).

Safes & Marketing E'xe~utly.es-htl~1
convention2 P·aJmér House:, Chi~~go..
ll 7-20). . ..

Catholic Press. Assn.., :col'.lve:h:tíon,
Pen.n-ShétátbJt, Pittsburgh (25-i.9) •.

Visual Communfoations Confeiie:ncé
<Mt Directórs Cl1,ibof N.Y.)', New
York Hilton f'.27~28.).
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SPONSOR

Define your audience. That's per
haps the first, vital lesson in adver
tising each of us learned, or should
have. r think I made the point with
a broadcaster recently. The way it
happened is worth repeating, too,
because it makes a point for
SPONSOR which will pay-off for
all of you who have something for
our pages and those of us who aim
those pages at a specific target.
A broadcaster asked me "put to

gether copy for a small ad that'll
get me a top Hight morning man,"
and he would buy the space to
carry it.
But I said "no".
"Save your money," I advised,

"You couldn't get a pinch of coon
fuzz worth of reaction to such an
ad in SPONSOR."
Sure, he was a little disenchanted

with an attitude that seemed to lack
loyalty to publishing for fun and
profit.
But I finally got the point across

that, to my knowledge, there are
no air talent types on our subscrip
tion list. Unless it's some station
0W11erwho still finds it economi
cally wise to spin his own disks and
do time and weather checks while
the clients he's going to call on later
in the clay, rate card in hand, are
having their first coffee. He got the
point. But he still needed an air
man.
Later that week I called him with

a new copy slant addressed to sales
managers, agencymen, and client ad
managers who want to get the high
est-rated competing morning man
out of their market. Just say "send
me his name and I'll make him art
offer."
The grapevine being what it is,

he already had art airman but may
be now we're better friends than
ever.

I I
Ii
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555 FIFT'H

Danger signs for FM
During the many years I have at
tended the annual conventions of
the National Assn. of FM Btuad
casters, one thilJg always impressed
me .... the unaríimtty of this group
of broadcasters-boll.ml together in
the single purpose of bringing. FM
to the attention of the public artd
the advertiser.
The years rbÚed on and, .figures

appeared to substantiate FM listen
ing and render a profile of the
listener. The quality of this audi
ence was found to be .supedbr.
During this period of develop

ment, there was a kinship between
FM operators in certain markers,
but slowly this solidity broke down
as surveys and ratings bega.írt tb
separate one from the other. In
certain markets some have taken a
lead substantial enough to pull
away from the whole F~'f group in
that area. This is. where a situatiort
of danger to the FM indusfry has
developed.
Many of these local FM kingpins

have forgotten that they are FM
stations and have decided that they
should he in competition with local
AM stations. The operator forgets
that he was originally sold to fhe
public and the advettíset as s.o·me
thing quite dífferent from AM, The
FM station broadcasts differently,
is received differently, has courted
a completely adult audience and
has brought sarrity to the commer
cial spectrum.
But the most successful FM oper

ator no longer wants to be the best
in this group, he now Ptefers to du11
the cloak of the AJ).f station and
fight for acceptance as the ñfth or
ninth station irt a field of 15 ar "go
AM outlets.
Nationally, the .F:Moperator signs

with an A~I rep! feeling he can
compete for AM husíness even
though he h~'Sneíther él lice.ns.eIiQJ
a position on the A~d bnnd,

It should be obvious to the FM
statíorr-owner that when F~'f bffers

nothing be.tter imd/or different
£rpm ,AM.jFM as a separate me
dium w.Hl cease ta :mást•.

RQget ·GafoJQ~I).'
. .Pn~:si&.®.f:

11ogªr:Colfí.iJl~ti,Jri~..
. ·~·~ ; .M.·· JL, X1 M'.l:veWJ.éCJ.Tli.,~. H.-l·,,

Spon~.Qrbtjlf'l~~.lsin.tlP.~ttY:
I certainly £e.el, fl.s ~ ~H~Oll\1/$0~
r.eade.r,. that the new ·sFóNSó:R
format is fresl1 and stimµlatiug. H
for po other reason fand, there:.are
many .morel) .SP;ONSOBh:a:staken
a giant step forward in jhst :GtgáJii ••.
iúng~.in á simple way·~the:v~st'btílk
of news that's being mmhi. every
day by our business: ·.Other trarle
publications; please :notell
vVe áte both well~awa.t~ thli!.:t :a

radio;Tv ttcadeP~J?ethas_au ah:n~st
impossible jpb: trying to c.o:Vernut
one business, but about 10: enor
mously large1 ánd comple~ b.usi·
rtésses. ..And ·.mál'iy .of the.s:e a.re
~lb.selyr~late.d biJXtwíth0ut shai:tng
common interestS:: the timeb.u.yin:g.
business has little to da with. th:e
creátfog .of the a.t.túal .a<l¥ettisihg
that g0es..._·0:n. the air. T.h:e:mattage:
rrrent pro.blems be.tween radio1.::i;'v
statibns and th.e::government :are of
little inte:rést to large agen.cíe:s,
It must be a het.c.ul-.eantaS:k.t0

put ol)~ta :m:agá.Z.íñtílthat must '30&.tet
anything and everythít),g •about seo
many divergent m·eas-· :and km:ip
all íts readers happy and interested!
l thíri:kybu a.:refü1iug s{))leocl-irllW

E'dw.ard :S~~ª'lz
13!'>lJTiJ ~.i.lf!i~ri.

The F:ilffi,..A'taki!.1rs..~.Jnci
,(}]'r;fGtif!¡O., .f.Z~.

MPre. R:atl:ng C.oun:eiil re,acti•Cln
I 'Was impressed 1\Wffh.ym~i.attkleS·
on the !lfttii:ig Coun.eil, The wcor:k
bf fü:e CotJrttJil is a. vit¡;i;l,Qoe:~.ncl
'ver:y.important.

I'.m :enJo¥ing ·$PQ,NSOR aud. rm 11

imptessed \~dib:the •fañptove:w,e;t'ihs
that fbu have b·~~nma~iP:g:tn :i't,,

Sl'wtnJ, (;;1
P1

Imne.-s. l&itaarlt>~t::útitg '$,tl$'tla;f!l.'Si
Iei.xrt1r,¢~Pi~t?rhNi'!.~;·
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COMMERC.IAL CRITIQUE

Copy pro tabs tou.r ren.egad.es
VICTOR BLOEDE
executive rice president
Benton & Bowles

FRO~I WHERE I SIT, the most ex
citing new campaigns of 1963

had only one thing in common: a
complete contempt for rules and
formulas. They didn't copy any
body's past successes. They were
originals.
Some of them, I think, will take

their place alongside those great
campaigns of past years that are
still running (and will probably
continue to run) for Dial soap, Pep
si Cola, Cravey Train, Miss Clairol.
My selection of the best cam

paigns of 1963were made on a very
personal basis, as campaigns I
would like to have written or I
would be proud to have seen our
agency run.
Here are some of my nomina

tions for 1963 leaders:
• Probably no advertising has

become more hidebound in recent
years than food advertising. In
1963, two advertisers refused to fol
low this pattern and wound up
with impressive campaigns.
With an appeal that is emotional,

rather than logical, Betty Crocker
casserole-dish advertising virtually
promises the housewife a trip to
Europe for the price of a box of
noodles. These commercials are
revolutionary in several ways. They
take almost 50 seconds before they
mention the name of the product.
They spend this time telling the
viewer what she doesn't have to do
to make the product.
Instead of mouthwatering close

ups of the end result, they show
quick cuts of bullfights and rockets
(Hice Valenciana) and close-ups of
dusty bins in an Italian food store
(Noodles Italiano).

In short, they do everything the
opposite of the way the rule book
says to write food advertising. And
they do it brilliantly.
Significantly, Doyle Dane Bern

bach, the Betty Crocker agency,
resisted the temptation to .scll a
whole Hnc of casserole dishes .ín

I I

I

I
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every commercial, Each coñ:uner
cial sells hut one dish. Because of
their distinctive style, however, the
cumulative effect is excellent. Hne
sell. How well is the campaign
working? Doyle Dane s.ays that
sales results hfl:ve been "very re"
warding"-all anyone can ask.

• Another food advertiser who
ignored the rules is Birds Eye wíth
their "quiet comer" campaign for
vegetable combinations. Ag¢ncy:
Young & Hubicarrr, The strategy is
to present Birds Eye vegetable
combinations as exciting news ~nd
to promise the housewífe something
wonderfully stimulating when she
livens up the plates with these new
vegetable products.
The advertiser asks the viewer?

"\Vhy should vegetables be the
quiet corner of the dinner plate?"
Then-...:bang!-you see a series of
quick cuts between the plate and
all kinds of violent action, rangiüg.
from a football game fo a. lfourth
of July parade. This is excitingi in
teresting and unusual food adver
tising at its best.
The "quiet corner" campaign

started only hist October. 1Iesults
have been very exciting to .Birds
Eye. Sales are up half ag:ün for the
last quarter of 1963 over the pre'-

A véteT.titl oJ neí'lrl)' 14 years tti¿(Ji.
the stune agency; VlCTOR IlLQ.EDE
is executiüe rice president o] .J}etl•;
t.QtJ. ,'<:e Btuole», ct 1war.dm tfttt.bet afül
munogemonr ,~11per1·iwnIIe·ciimf?ed
to liis lo{tY ffoS.t r1Ja the c.u.p.r1i•1ití.n·g
foqderl thus crm .s.pot a: ;rQbns.t XV
]a.b fto1.ti da ¡iUces~P11e eye closed •.

cedi11g qcr2l:t:ter -· "~hi~h me ~)..1,s;
<: ..:."'_.._,--..-...~ .·-...-:.····-_,, ---~- . - ,. ·-:_k_:. -_- .. _- { - - " ... ,;.]er/diet c:9r11er ls ma iu:g a .goo:u-·
sized nnis:e in the market plac:e.
• Some of the llH'lSt memon¡:tl.tlé111

advertisíJlg or the year <;;,<ttnef:Vo:n'.J:
-of a.11 p:lª.C)es-·.the mªnufªctxrtré'l:'
of an afflc(H;mpy1n~m:acfa.ine.,ln.-·
stead af .rnnnín;g tried. - and - tru.e.:,,
nuts·and~bolts, trade' copy, the
Kero~~CGwpti.nywe:nt on tel.e:sdsio!ü
ªnd told ·Um xv:o:rfolhow nmch frm
it is to: hav:e a Xer.ox copying 1na-
chine in your oHfoe. ·
The agéncy, Papért, Kae1:1i1g. ~

Lois, dedde.d to let the J1.1a.dhí11e
demonsfr~te itself in TV comme'r• •1

cíals, Tn dramatize its Bim;pH:el..t}"
and speed :of oper.ationr they Hrs:t
cast a Htt:le gl'tl as the O.í'>ératot.
Yo¡_1~veseen .f.heco,tn1netc.ial.

'f!Vhetí. the, F~C st~~p:ed bf to
r,eassure th:en1selv.esthat a little. gi:rl 11
re.ally..co?ld operate the. t'n~chin~,,
PKL pr0ved .that she c;;¡ould by ha~··
fog her teach the .FTC m·ªn h~~¥
to run m
Th.en, .of course, .they topp.::ed.,

themsehres by haMÍng a chim~ dtm1
the work in 1the1r n.ext tomtn~reí~l~
Gutí'ently-1fil~.e)"a'f.e'ke~"Ping111?. t.h~il!:
darinwt¡v:aysby rurm~él .ftir€i~tl~an
gna.g.eccnmrereíals,
· • \:\'ho \').muid have; tho1f~littl'J,lil\t
a staid1 .B.titish a.iTHne: ~v:Qu}¡;j)í J)J:fi~"'
vi.de one of the ~os't~~c;fat)c0~tw~¡,
Y~SiO·Q•.··..·~ª~µaigtf'S. ·.··••....tl-r€ ~~arll'
B.:0.ACf.oí:>leda lot :ofus.
Bec.á.useinew:low :fax~s·1étff~eel ªJ"

o , tJrtu ífc\1 to a eal ·t\o, ·i:, :f'l!.17.lr..PfL ..n. •.J ,,, . L¡W.JJL ·~. . ~.· a. ..i:a ae .
111as,sawlieí1ú'e t.harr ·ever 'be~"Qa-~~
Pritdhand.-W©o:el:,.B:OA:C's a~:en1fii1,
turned. t.n t.eh~v.:ísio11;Lé>.~l.cill.;f,; f ·
h 11·1· .. . . ·1' . .. ·••;.·1 ••e ose·to s~t n:et %ª~,a.1tn~e~
hu t. the' plaGe~ it :fl.i~sito,, i~f
and winter" th~ Eeatuxei th~ .Gai:fb
b:ean;:in :sp.rín.gan:cl s:ummé~\tbny
sihO\VEngland.
Th~ ~~l)!tnei::~ials·..~n:~·~~~~~t~iv~ar·

s.in1ple..Q;u.i:ck::cut;s,of .O€sfü1~Jion
scenes -----pfarei.l ..·a~~dns.t..a. l.CJ\~-k:e,~
S.·o.un;;itr·a~1".··T'1'-4: G'.lilrí1"'~"'>i"'.· ·-"' ------ ,_S,1,,h· -·-·---"-&)£., , _,,,.t!M "- .,q, .._u·:tz.t;g~_.1

tisingJ·s ~~rft~uhlil!~e~ti~~' wtitl:x
fast-mcn;Tin,g.clí}fs ~!£1 f¡¡J~l;l'a: !S.pJ~'kl~~
cut ,to:argwfn:g;nge:~~psr!lrb,~ ;~steel
drum Th:and...·· · ··· ·

Al··¡· f:. -.· .s .t '} · · l\···)f.........· ..Qul'. Q,1, t.1e~e i~~
l ··· b Jfa,¡ji' · .. • 'B.zo; .;Jtire ®Ur~~e to. De':~ill~P~il'.t~.JDi!ti,~~:
.Eye anCI.Bettf ~ro¢ker ;ei;u;ckt~d.,£~re
cli~l1es··r of .£o~ 'ª~werJisI~' . ,~i~~
~ow1d'f~~t..itp,~id.... .....••~~i~~~w
:fplJ.qwth.e' ~PI!!efl:t~d,t~~fo.ri~Ullg
nfil:ce-m~ch~,er:ys1el~tts;--~
tacular .rces~lts.'B:O.~tiwrov~d. 'flnL~
yo,:u'00.t1?t J:x~b·;e't~ ·a.e ~t:ullr ,ea b.~
.O:Q11s:et\t~twe, ·· ]Í
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1:1·an~WC);«HItet:u.rus,
ln; '',&4•..BS1;s:easan
as 'Jens,hí:~'lead(eir

Ne:w FTC; rno.v:é ma~
for:ce revélrn,p'i ng
of ~·º'~,111et'i~'ª··i'd~

'l"i·t°'bs·eeks :to' 1ud:
fi~l1.L~ér Qi'J fi.t'~~
.inior Neg.I'!(> t~rllo

,If P'B'.D'taJ~ªlea:J g "
as ..lo\llil~~os::dfl,
.o!ker f:e:91;s 1H1l la·p

····E·.,r, _l ..
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'H~l1¥~~t~óQd:s~~1fü~ffft~ t~ ftef~~r'Ó)1;ks%~.JP~~iS'1;~mi~1s~tli1~·11'ttj;i¡¡t~.:t~11,'ª1ff~r~~~~r~l
se·ªs:orr~O'l1' 'S.i<!~lfvi:e:$;¡,~'e>\\V'to):jk )%ct~~ti~;IJ~:~.~~tnf' tll~11(§1i~:tilr~.Oil~ a£ B'~~e~l
tr~ttd.t~\'~r~ál's~ba\1'1.ft1@'.n;JP £or ll<'~·-'lfif6J~s·mn~1~h::t@k ~ ~lm. p.~~~~:~~~!J?~t~il~i
pm;g,r;tt.JJ&iJt'.§7--\lll·tbl:~~\-'""~'b,Jh~~i,:~m,~~l;l,.~~~d'.fbit;~lky~~~m~:£11.'i~llite!U,i \aliJ:Yj;'t~l: :fl(fj
(:,If~.Íl'])'l'lim~-~ :r?iQgi'.~.mx'úg;.. NBC-!l''i ~' '\Mh©~ :enrrell~'sw~le ~lr~tJ~t~:4~;
fílrn><l~d.Jl .inpt;éf[S/¡\j 'i~ tlJ S~~ j.t1 1$~~f~ro~~f~.J\;,~;~:¡·léá;~<l$1:'1t1l:utJ:ll'fi l'¡¡ff~'i§tJs;'~11'tl'.S~
or ;fflmetll ;tttm,~am:i~¡~,ls ·vJgºt;Q>J;iS,1~ re-eírihra,efm:g ·that·appt~·~ 'W;i\fli. 13; F:~n:ftl·im:~::::!;~;:e:£~c=~;~~:!.~~Lts;~:k~~t;:&~!,::~:,¡~~=~~~:~~·:~~~~1~~f~!'
19134}~$;.3.¥.®'r anal~sís: :o.f ather d:it,~~~i(ofl~ tu Pé1 tµ.kw ~~l,~Q.!:L,b~' :1~~,t~~t~$';
faTI:d ,a1<if}~':€§':lt·ti1Se:rs J', ~ee' ~:u.geiii,

An~ertis1n~ 'b~ n..s..1'11~~);J)fa;Q~ül'e1's~f··~~S:~tt~it:f~~m·l2t~<?:l1~ti!lí'.':~Jll1il:l;ª:tl,,i~i 'llª~i
tg be drástí~a1lf i.e~a.lxi;l'ten1 1:£FTC g~es',ah~~t<l'~Mill'h l\ll~u.si t.o ii:t!lñtt n~w m'J~
probih'rtin~ de~trv.e ·us~;o.t i1~p¡ppstAt:' d~p:í~t.fu;nt~~n,~g:~~,t~tl1g'.f~,r~í~Fli~ri:!f,ffcl ~f
prod~c;f. Htd~ ~V<i>ültl cdet'Jlare tft'i.l~wt'Ul¡~¡ftle··lf~:ét'ÍM~¡,,. ·m:aitk~t~r~:df'. E,<il;gjm;t~e·
0.1" t<tiilet pri\pa:r:atlorn ~radlu:Q~'$;P~t '~~!holJ,mam~.itt ª' ÍQ:re:~g;t:l ~crl*llXitrf :'l '
',~/ '', i : •·••• '.ft' ,o; "':'< ,,. , ~;"<.,··::C:.l,, i; ' "'.·'.k '.''" .tf:·: ·:i .. ... ' ':"'' .. ;Jí·~ ·~ ' 'i¡.,, .....•¡, •... ·~· •• ,.:• ....l: tp:1m:sentul,.::::r, u1 ~nil;1'man11er t~~a:tsacu: Jll:F~;.:u~ts a:l:e.mQ:M1e' Jli,\l.: ·a.11.c~,re~gi:lmm~i
[~Jo..r u:S:fug:at:ly £ore1~ ~vcrrdi,t:errn~, ,Qr pl'Ir1tr~~;;:et,1:•.aPll~ d~;p.i:~~írmor,~~1~rif:~~~~
or ~~¡rd,l'üditP~t:i~!fl··~:i•~o'r:~;J:~iof~gf1t:t:.Jiu.·an,lr 't:rl¡1id~1,.~:v~:nr<tI~;~r ~.r~rlu.ei:rr~l\f:ir~j~
''I I•) 'f'''• .. K b' 'L "·1· " ..r '·' •• ':\ l' ·1 Jlo.t11erw1se \t.e ..,. DJ.'.l.a pUEKZff~~ ...•.:m.,,.:or .JJ::al:te :Qr :tt:li ra'ia¥er'tí's•r.t1;~1:...un:e.s;s ot:e':!tr:a~u,

~P:IJ$q?:i'~~·~•ui$•L:li:~il,í}l:t\l~J!t..t'~,is ~,l.'t~t~ fha!f so.z~Íl:p~~fllu~t~~vrét:~,:Jl)'}Jt~~í~;~~OlHi1~1,
m1:~ec1~'"blen.!Jled,,,'o:r dilut~ fa1 ·fke U'.~.:w ll~lfXÍ'l'I:! O.flFD\!@'~gcl :tlZLl~·~1".;111.~e; 1mld
A"'r•. !2', art ~Td 1luí:I<l~1;<¥r1:r~~{~~J;i;tr;icrftou,vvith '~~írter1i~~iFi\f,rrH~;r1ff~,d;~ '&~1~l~:t"'¡~· . ,, > ·---· ~--· •· •>.·>-P ·"" e·.~' •. ·-•'..-· C '-' -'-'"• ··_.,,_•' ••ce~{;:p; -~-· """' ... ¡¡ . -•«•·~.•.·-'·-•'· -,\!!'.'!· > · ···'··•-•-j;" -<· ~ · ~- - - ' •· ,_,,,,,, ·--~--~--~-~-•>' '·• • ~---·' ·.·A ··.-.• ---~-~--~" -'•""'- Lé · '•·'· _., "-"" ..,Ji! ' ~""-'''· •··'Jf:

Lo~ikF~rtte'v ~;~tela;~Qr·Ri1~1~ '<i!K!liJ;tJ'á,U~~t~JJ'ti... l~il."~iIDJf~~f,~$l J;;~~~V~$tíl~~¡m1
N':egr:o ..m:i~11;f~rd'..m~d~i.o:-~fafÍnJ.1,$J. A:.rgn:m~,m·(::si'a\rí!Ji·tb:a:t:ti'tt'mk¡g.r df; i'~~mt~~:~om~f'
'.Elf r: ..71' ·• .,,, .. ··· 'V "ñ' 'b 'f·. M'-··:·: . "¡<di 1'· :t··::i;c' "':. ' ~ -······.•··•·'"'e·. '•'HJ ·~;,.,.- ·~:(;J:J~é$~1..e ~i;es,ent.$ L... -.!'Jtl'~~"'.e:gr®'~11:..'.Ul:~j]·~t.eJ:J..oQ:mc~uwtt'J~~:alt',,. 1,,"!!~~.Qi. .J~
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Ne~ró ria:d~cr 'Ítl N.Y:...:r& p:a.rl: :a:E t:faeir w.~aíiat,.n:?i~,,i.cr@®fd:i~ ·t.~J\l~Ll~ l!Ji~lmníl
ti1:a'.~~~~t~ªr:i:y~;o~li~~'T~~ooif·~h~'·'' 'll~<;tt~H~~~ ~~~fw~it~~l''b~~,·~<;f~t~m
~·e~rs .x~n~~hfl~n''t. ~~1l:~w~t~;fa~. ...· , 1~:ar~'l:~.•.·1:11.tmt ..téá~tn~ t,~J ,t~~I. '~~ *S.--'
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Metro Charlotte is just the yolk. You get the whole egg - a market '75 rrriles ín d.iamet~f-· wttt:
you buy WBT Radio. The populous Piedmont's top-audience radio. s.t:a:tion for two .de:~ade~;fnn
WBT's 50,000 watt signal delivers Charlotte PLU8 ... a market of m:orethan!WO .MILLION P·Etl'?'l
with $21/2 BILLION in buying power. Your BLAIR man hasthe WHT:s.tor~t.Egg him o.n ab.o:üti·fü

WRT HADIO
CHARLOTTE

J~ffersen Standard Srnadcastjn•g•<::·omp:!l1i!Y
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Not A New Problem
NAB Code Director Bell noted

that liquor has been advertised in
scattered instances on smaller sta
tions, but not on outlets with
\VQXR's status and prestige, He
added that even beer and wine
commercials must still be managed
cautiously.
"If liquor is advertised in The

New York Times, he observed, "it's
hard to see why it cannot be carried
on The Times' station," he observed,
'out in fact there is a difference
between media."

Historically, the controversy over
hard liquor has been giving the
broadcast industry a mild hangover
for many years. Network radio was

eluding beer and wine, an objective
of the militant drys \Vhich they
pursue with vigor and determina
tion ... "
Last Wednesday, the Institute re

affirmed its policy publicly ÍI1 The
\Vall Street Journal, stating essen
tially the same sentiments.
The Schenley buy on \VQXR is

not surprising, however, in that
Schenley does not subscribe to the
Distilled Spirits Institute.

Interest Shown
Many additional liquor advertís

ers and their agencies have ex
pressed interest in possible \VQXR
buys, according to Norman S.
McGee, vice president in charge of
sales, but it's hard to tell who was
really interested.

"Wlrenever something is sold~
that's when people begin telling you
they wanted it. Many agencies and
advertisers were contacted a long
time ago. Everyone had a chance,"
he said. "We contacted all the major
domestic distillers and the major
Importers."

Seagram, one of the largest, says
they were never notified of the
\VQXR policy shift. Seagram wasn't
interested, however, and felt that
\VQXR knew it. Seagram ad man
ager Charles H. \Veissner, [r.,
stated that it has been "an historic
policy of the company not to use
either broadcast media or Sunday
newspapers to sell hard liquor."
John Holgers, advertising man

ager for Hiram \Valker, another of
the giants, also says his company
was not informed of the policy, but
it wasn't particularly interested
either.

I'

20

botn i11the Ptohibition era, unlike
other ad rncdía upto that time, and
started oH with a no-harcl-lí.quól.'.
ban. Individual statió.ns folloxved
the sa.me line, which was never
relaxed even after the Volstead Act
became history and the chatter of
sub-machine guns went into limbo
to await The Untouch4bles.

Over the years, various rnüior a.s
saults in the broadcast media hav.e
been made by distillers, Publicker
stirred up a public tow in Phi1adel
phia in 1961 with an 80,.station spot
campaign-accepted by a number
of úon-NAB statioil.S, and .still cur
tent ü1 some six markets=-for its
Philadelphia. \Vhite Label. At about
the same time, Heublein launched
a campaign for its cocktail mixes in
TV and radio, and Schenley has
used late-night local ..radio.Seagram
has been a low-pressure broadcast
advertiser, using publíc-servíee
type shows and commercials to
sell wines {and once drawing a
reprimand for lingering on the in
stitu tíonal logo in TV cam111etcials,
since it's also featured on whisky
labels). Marginal operators, such
as one firm bottling an orange-juiee
and-vodka concoction called "Texas
Tommy," have cracked the rhythm
and-blues radio station market. But
there's never been a teally wide
spread campaign by a: major dis-
tiller. ·

Fill Lowers Barrier
Not surprisingly, there's a ..divi

sion of thinking between AM and
FM-.only station operators on the
liquor question. Veteran FM sales
red and consultant Roger Coleman
told SPONSOR:

"F:M stations have a prímaríly
adult audience anyway, and few are
members of NAB. Therefore, a
number of FM stations, seeing the
potential revenue in liquor ad:ver~
rising, have been quietly µccepting.
spot schedules for it in the _past
three or four years. The AM or
AM/FM operatons are more likely
to be NAB members) and to be con
cerned about yott11g listeners in
their audience, and therefote shy
away in most cases from liguor
ads."
NBA president Collins' wire ad

mitted "considera ble ptesSJJre \vfth,.
in the industry for similar ~étiont
yet told Sanger that «your position
will strongly tend to unclermi:ne

ma.tm~em1cl: res1?onsihie sel'1-re.gula:
to..ry action ·,vithin the entfrc hma.d~
ca.sting indus;try.~'
·«v .·d· . . .. . . . ,,.T. • . . ··d· ! h... w· ;] . . IE·h;.~pe. rene~, .oe·tsaJ..~.s.. o '.b.. ..r:m;i;

be ~n0,~ed tP .oveníde ..pre·s
long ..sta.nclirrg.,. na;tionwiclt:i NA,
code p:ollcy-i.:aj ''~soundly bascc;l.
decís.ions 1·eache.d.alteT reJ?catecix
and thfffu.ghtful examinatio:n b:t .
btoadéastets '<.Wetm.a.~y yea.rs.,~'
Collins bas.ed hi~ ple~on~v~fa~"·

tors: Ffrst, btoadcast medí.a. "ha\l!.e>
demonstrated their impact in en~
eouraging e o.ns u.m e.r de.mantl,11)
'\vhíeh,. he felt, s;hou1d :no.t h.e Jfit ...
posed 4poít pPtí?U.ti.a.1.carttt\¥ersi{(Tl~re;
íncreased consumption oí ha.,i:d l.i'.:.
quor by young :at old is e.Mi:l1
demonstrated. to be dam.ageing ·tm:
l bl sÓ, " . ,,t te pu•...re mterest. ··

NA.B's G(J.tiii~~W.at1.io§·
Noting industry pticl.e.and :ctedit

won by ··voluntary b_ypa:ssmg·of M-
d fl. h .. '-l h·· ., !H .. 11quor-a prntíts, e sruu .re 1s e\11:s1

tremely disappob.lted'' in th:e
\VQXR policy an.cl ''~str9n.gly.ur-g~ .
that you reeo.nside.r aily s'.lt¢b ~'e"'
tion,"
Asked if lw plans a;farmal re.pl~

to NA.Bwires and "iY:O:rTÍ!i!s,Sta:n:ge'r
says he~salready éxp1afile.d.to Col
Hns,by phone that the move \.vas
"cnrefolly cr>Iisidered.1'
Although vVNE,'.\! Ila.dio N1e"~'

York;intends to retain :its Ihm ·~n.u~'
líqurn; advettising"' .polieyi JO:hnV~.,
B. SuUJvan, its: vice. pre•sídent:au::d•'
general and sales manager~ helie¥éS
his .eorntretitur~s,.mo.ve is ~~,;;1J.:?tO:gri;is- ...,
síve step-:and the mos,t 111'1.J.?P¡;>tt:I~·
thing they eoi1ld have: d(]jne:,"The.,
move shau1a have warted cmt ª :1
sho.w of .lndus.try r;e.sp:onsilJl.lity;i;o ¡·
such current c.óntrovetsíes: as .dut~'s.
ter and cig~1Jíetteadsí be feels,
"lt.'s cdmin.al/' he says~''that _peo:ª'

ple feel this industry can't be trQsted
to :carry the: same 1neroha:n:drse:as
print. After all, fhe s].1.ortsp~a:~eBo.£
any ne,vspaper ªre filled ':V:i:th Hq¡¿¡.ot
ads and tha..t'se;\aetly ~'Vbet"se ITT}!.l~¡.
year~o;ld son turn.s.. to ind ··bo~..
seores." Tc say bro:m:lcra:sters.sho11ld
not 'Carry liquor aels als:0 is;, iS;i:\lH~,,
van s:ays, !fl.:typoetítiQal,''
B:y r\.ve~k'sencl, vV"QX1B.x~as,sfív.•. \

¡)ly .gci·nrg .abea:~l·as·u.stral, ~'art ~t:?
íts imme.clia:te busin:e;ss~t.o
construction of ·a n:e\\v,, ~0:0-,foot
transm1.tter tower an .Li:ung lslan:q~~.
a prPjeet .t.baf:'ll.enable ~JQ~~-.·,
ltqi.r0.tads a.11rlalirtP r,e'ª¢h r110:r~
lísteuers. ••
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Federal Trade Cornmissionedrs Reilly, Elman and Macintyre
... in legal hot water for "surrbstantive" rules

violently opposed to the rules on
legal, economic or even common
sense grounds, denied that sorne
thing should be done to curb ciga
rette smoking in the very young
particularly in TV youth-appeal
advertising.

But for the most part, industry
spokesmen managed-or tried to
manage-not to get involved in the
health aspects of the controversy.
All argument by broadcasters, ad
vertisers, tobacco industry (from
the powerful tobacco institute to
the smallest retailer) went to mat
ters of law and the commission's
lack of authority to "legislate" by
rulernaking. The commissioners
persistently pulled in the health
question and the "psychological and
social" hypnosis of youth.

The buttons came off the foils
in an hour and more of bitter fenc
ing between three of the commis
sioners (Newcomer Cmnr. Reilly
was largely silent) and the Tobacco
Institute's H. Thomas Austern. It
was Anstern who carried the main
burden of oral argument the first
clay, and Association of National
Advertiser's Gilhert \Veil the sec
ond. Radio Advertising Bureau's
Edmund Bunker challenged for
radio, and American Newspaper
Publishers' Association's Arthur
Hanson for the press. Broadcaster
Associations NAB and TV Bureau
of Advertising submitted written
statements for the record (Sec
\Feck In \Vashington).
The commissioners seemed de

termined to prove then and there
that the FTC has the authority to
make the proposed rules, and that
its unusual method of requiring af
firmative declarations to keep "mas
sive" cigarette advertising from
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menacing health was strictly legal.
Admittedly, the mute was never
before attempted under Sec. 5's bar
to "unfair and deceptive practices."
Argument between the commis

sioners and opponents and Austern
and \Veil, particularly, went to the
last split hair over preoedental
court decisions during the past 50
years; wording of the statute; word
ing of the FTC's disclaimer pre
amble to the present rules that they
are anything but ordinary allowable
rules; and the ambiguities and pro
hibitions in the rules themselves.

Cmnr. Elman was particularly
incensed about lawyers "categoriz
ing" everything. He insisted that
the rules were paralleling the FTC's
peculiar line-crossing functions
which are neither executive, legis
lative or judicial, but a mixture of
all three. "The commission is a
unique administrative agency," said
Elman, and no one argued that.

The possibility that all cigarette
advertising could fall under the
proposed rules made Cmnr, Elman
remark: "And should we shrink
from this?" He obviously didn't
think it would he a bad thing at all
ANA spokesman Gilbert Weil,

having needled the commission on
its procedure and the rules them
selves, said he resigned to "making
the commission even more hopping
mad"-when he taxed it with an
illega.l trend. He said the agency
was demanding more and more
"affirmative disclosure" - without
the advertising having to be cle
ceptive to incur the disclosure.

Said \Veil, this takes the FTC a
long way from its statute and from
its purpose to stop "unfair 01· decep
tive" advertising, It takes the agen
cy, in fact, right to the point where

it earr jG1g the ~cmsrn11e1i's e.lh:nw"
"It henels t<» morn and mor.e ~tfth:ma
rive dísclosur.c of facts, which, lf
knó\Vn, would lle Hkclv tn ~ilfcct :the.
p1.trchascr'S: cb~?ice:'' ··

On the last .clay .elf thc hearlng,
Virginia~s. Gt>v..AJhert Hardscrn was
to make the same point hut more
ditectJy, as far a.s TV. <J:dventsitl;g.
werrf .Harríson urgedth:e nommí's
sion not tn' 11pset the "delieste hal
anee?' uf economic 1nt.er·actio11,\vith
anything that. cmJld cu1..1ses.ud.d.c.J1:1
drop in cíg~1tette s:.a]cs-- sucb us'
cnttít1g cigarette ndvertising from
its strong sales arm, televis.fon. The
Governor, \¥hose whole state?s.econ
omic structure und t;!l.x income [
hinges 011 tobacco, reminded. the
FTC that if TV .advertisingískillcclx
the Medium, fo Turn, suffers a ñ~
nancíal wrench from loss. of .its
$130~iniWon-a-ye<Jr costc)mer.,
ANA's \Veil, like most .op.ponents.l

of the rulemaking, urged the .FTC
to let Congress han;clle this highl}r
complex and explosive situation. ·

In the matter of self-regulufiort;·
the Tobacco Institute spokesman
said the industry is compiling guide~
lines to cut down youth-allure in
its cigarette advertising.

Commlssioners said: "\Vhere ,ÍS;i

it? \Ve've been waiting a long time
for it." Chairman Dixon, i:n e:\:tend:'
it1g the deadli11e for forthct .e.om~
ment from all comers to:April 15th,,
virtually .ccmmarrded the tobacee
manufacturers to snbmi:t theír
"guidelines" by that date.

The National Association of;
Broadcasters \vould actually have
been the only one who c():pld poil')t
to a concrete indostry meve in re-'
cent code action to nut dmvn rm,
youth-allure in Cigarette cornine:r.,.
cíals. NAB's. Bunker w;:\s uble to0

say the NAB'¡; radio code was wotk
íng on self~regulalory guide1ines.

But wis.tfol testimony of Ame1·í
can Cancer Smücty's Dr. \.V-e- 'G.
Scott highlighted advertís.ers' fail-·
ure to make <l showiu.g fo. $.elf~re.~*
ulatíon. He said he ''.vttsdisap~
pcinter] pMti1,.:qhttly hecat1sc adver:
tísing people had been 'SO. hdpfuJ
in getting the general cancet-pre ..
vuntirm c.ampaign s;pr.ead so we.ti
on TV, .o.ti radio an€!.. in print,

The hearings Jnade it <J:bVíOtI:$l
once mofe that televi~\io.n and ra,diC::l1 •n
ate the most vulnerable. m.e.dfa.un:-
eler the proposed rules. \;~i'heth~r
it's win, lose or draw for lhe FTC'~\
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ADVERTISERS

Carbide p.ushes
Ma.kers of Eveready batteries repeat last yea.r's
low· pressure campaign to aid radio, with promotion
kit mailed to 3,800 listener- hunting statJ()ns

A DVERTISERS seldom concern
: themselves with promoting an

entire ad medium. But, for the
second season in a row, Union Car
bide's Consumer Products Division
has launched a non-commercial
campaign designed to give radio a
major boost. That's right, the whole
radio medium.

Union Carbide, admittedly, has
a product axe to grind. Unlike many
broadcast advertisers, the giant firm

is the supplier of a product - Ev
eready Batteries-which cuts across
receiver manufacturing lines to a
degree where virtually anything
that helps the cause of radio helps
Eveready in the long run.
The boom in transistorized por

tables has boosted Eveready sales
to the point where Union Carbide
is the leading U.S. battery rnanufac
turer in the field, despite sharp
competition from such firms as RCA

I~·/_ -
~·
· ·Jf!rá;youl

~There'...;. l(<í ":s:eJr' for l~t'eready i11 196:41.:i'
qf 1w1t• eJ .., /Í1:e ('afi);· 1111dprMt1nrJ1ni.~:.
but IJl<U'i' ¡Wrt;!1h'ley{((WfllJ l~Qitf!f~r· ;\t1/:e,s:

and the leading japanese elcc
troníes 1nanufarcturérs... [Just ho:i;:i;r1

big a slice of the •.market Union.
Carbide has i's somethfog c.OJtiJ:!ttny
nffici~ls won't •say1.: 4Jtho1(gh they·
admit it's "sizeable.''} ·
Anyone who has s'.eenthe hewí:l~

dering n1unher and variety of ha.t~.·
tery portables ü1 use @:t beaclres,
pí<.:nicgro1111ds,mlrlt~ticevents1 tet:>n
gatherings, and in all sorts of indoor
locations probably feels that í:ust
about everyone in the cenntry iS:
wired for n11ea1·plu.g.Not so··
111a letter .to radio ..stations (·ail

AM and a selected list of FM out"
lets), Esty Co:s Daniel .M. Brrms,
v.p., updated last ye.alsra.diP me.di.a
promotion thusly:
"Io the past Yeªi LÜ~(1e.,hl}ttef~Y-

opei·<l.te<lportable lis•tenín¡g irr
creased .JO%!For the ftr·sttime, bat
tery-operated portables 'acców'ltecl
for greater shni:e of listenh:rg hOu'!';s~
than plug~.in sets. Yet nilly 4'3% of
U.S. radío homes owned <1llen:st.m1e
bsttery-pcwered radio.''
Then, touching <n:iHm l:nrs·i'.emo"

tivation for the Union Carbide pru~
motion, Burns added a hroad J.1i!1.ti
"Imagine whu.t .w~nxkl ha.¡~pe11 t<~
radio lisfe11ing if evel)' tadin home
had a portable!'' ·
The pn.mrntion kit which ac.eun),

paníes Bu1T1s' letter i.s design.ed íc·¡¡
stntiou use ·nsdthet ~.1:}Jíng-tetn1ot· 1

shütt"term c.mn11}1íg11.The:re'!sa 121~
inch eJ., with bouncy, hrw-11r.~es's11re
jingles themed tn the idea; thnt ''Ynu
take a lively rnnnpanhm \Yhe,re~e1'
y<m .go whe.u you uike ~lb<l't'te:ry,.
1>pe1:ated pqrhihl:e rndüi,"' Tlrn,n:i'.is:
l ., 't' . .f ·"1· . . . >) . t<t so tr. i¡e 'éc ron <> 1VIFenpy &p;!;?.s.

which stations can prod11ce \~ith
their own petsfü:r,i1el,.H. se\"en"p~b:tt
camft:.ügn outliite vd1e1;1:iby t~t~ibc
stations cIJH pt:<Jmofe loúuJ time;
sales to i-a<lior.&t~rilers,mid sng;ges~
tíons for •,nu:.ioussp1.u:ts .and :spe~f.:U.l,.
events rae.Ha ¡'nmu>.tiülc¡s: ,~1fthi1~r1·-
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!f.' if'.111i¡~i ít<J1 ~V:l~~::.i' .

'.l):n :S,itt~tinrt:glX'e:crer:ti~v:~s'•:1n •the :pi:á:e,...
ti~jl}··~~~ii~~ ~:m:l~l~£ .~dmro~x·
·~1ll#~i~ $~1 ~~ "U:ni~~'to~rblu~
l"r~m().t~i~~P;r.iJ:rg;:S ;r~~·til~i?l!t~~rl$~
:ll;{niflk JS:ám~'!'n¡g¡.of '.strul:ídn.aommg1it
df1·~ei wi~Tfi~.:llf' last :Y;éo.ar~s1'0t~1le
'f:'¡td~

•i ir~ W'Wt :M~"i¥r~taw~~s~:<:~'
i~r:~~;tJJr~~~1Jp11:~~!th~,~c\ro ~d~S:,.
~, 1011~1o~erd1n~;.
··•; Frim· KB!O.M' Efsmar~k,.N·~n~,

~!~Jd ·~dh~iúl'~;t!F:p.~rt~\11!3,'.6~!~
~pritt~il';a.D~·fI!lli·.,~~tít~~:Q'Jl'J:fb,~.lt~~'d
¡~~1\h~·b;~nsndl»:ed áimn.hn:nG.emen:ts;~
t5ll~tifhlltllfcf•?~ ·. - •··
.•, Jr:t~m·W;~q~Qh~i;Jm.ht~~:101.;tl'

··~~~~~~~·~;~t;g~~d:r~J!llt;s,~;a4
~:mm~n:fsi.,~~E~!::;:;~=~:!~&~:::

BY.faf1lijebigg~t
prohíotion tit•.pó'llable 1

[aaiosttn füstarY:]

W&t~t~t¡:~~
q:;eir~~pJe.l~fiét¡jti
'afüor ..w+1le::to ·T~t"" ..

~J(¡}. b~Í't.e.r·~~ ~r~'/1
·'Í>'··;· , · \f~i'!'íi<m'tfil'i 'ÍÍl.T. ·. . ·~ ... ·. '.L.

•1 pJ.Sqm ·v·.\\'J.'liµ'¡vy .j.'1i(9'W ..1.nr.&:
ti~r>. . . .. «...:L ...:1 :\íii'i'í'<'.tlt"í''.t1~ _º .±•11 ·. . ·•"1cl:reat. J;UíLJ~,anu ·;wv.r·'li.n1'Y'v will, i<l!.er-

minly irra~e. fmlTuse ·©·Etb:e i:fM"'
1sor{J.1fí0n :anJ\l.o~P.'? :m,~t~;i;X~l.'"
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,í'l'l~d£a,1ser(t¡merrtslie~JA show called
T"á! ..E't2e!r~rL~Y.ll·o:tJr ..~~s .•.a .r~ds;~,
námt:r~t.ar wlilcile ba:e~.fü th~,~lllys:
wh~:ñ:Jii;f:l¥lili~t:tra·~dir~;nn.1:l;re1ir'¢nf~"
1t~lt~~ts t;c:;¡sq.y~"~~:~.e,Datl, ] ~tit
lij.•. ....• .J;... . .. :l,.1'" ·.n ·a..·..... .,_..., ;,.]':. ...··~·;,.]L1tts.u~g;i1.t·1.·... .1~ .•.~}\, ;~.r.0:~~oos.t.au,.
v;ettirs.iti:g st'ill .~·ak"€sa .l~ge ;~Jí.(il:~~~·
T"T'·•.·ª.d • CJ • ·•:L.I•:i) "':' .• ·· .iJ k ··.,l· : ~~ •i c•·fh!4W.\Íi!Xl,.·" lll'.til.Y'é' 8. a.Y .J:!IU.\ii¡l,ge=;Wk'
j']{ll'~0iki ªífd. ·s]>~tr:~tili0t a:i:xil :n
~~~.~ ~~~:d:.~o .pmm~t~. fr:est~Jie
iAlltÍ F:tee.Z'(l ·a.ad C.ttr &lli~ll.,,
E~et~ady'B:~t:t~d'.~~'a11~.lra'.a~b··
~-l~,.:rn~~~·t.:~~p~ll~IIti~, ~u~~~1;
t!7Qf1i8:tll'l1'~rpi;.o:dti.Iitg¡. This :Fall"' ~lil it~
. ..- ..t ·~~i ~~~~~:1..~J~í~~ ~~:

., . ...?a~e ]>l'itl'l~om~.n~~¥.~d~
~a'l'ti~~p"a.t.l!~~'B.. Q'.n ~ . t~t~~ d ll,
$hGl~S;cm 1:l:r~,thn¡¡r~n~tx~rks.~}¡¡a~~"

·-·'}~tk ra~©·-!'Ys~o.t .a:e.tim~
~iall,yáll :mí:lj.(dt m0;t::Jii~t~j.. ii
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FC&B names director
of marketing services
John L. Rigotti, a vice president
and vice chairman of the plans
board in the Chicago office of

Foote, Cone &
Belding, has
been appoint
ed to the new
ly created posi
tion of director
of marketing
services. In his
new position
Rigotti will be
responsible for
the over-all di-Rigotti

rection and coordination of four
related departments in the agency's
Chicago office-media, broadcast,
merchandising, and research. He
will continue with his responsibili
ties as vice chairman of the plans
board and as chairman of the agen
cy's electronic data processing com
mittee.
A graduate of the University of

Chicago, Rigotti is an LS-year vet
eran with FC&B. He joined the
agency as a research supervisor,
later served as director of research,
and as vice president in charge of
media and research. He served the
agency as an account supervisor
prior to taking over his duties as
vice chairman of the plans board.

CBS-TV sets sponsors
for baseball & Dizzy
CBS-TV's tenth year of Baseball
Game of the 1Veek,. which returns
Apr. 18, is completely sold. The
series will be telecast on 25 Satur
day afternoons, Apr. 18-0ct. 3, and
21 Sundays, Apr. 19-Sept. 6. In ad
dition, the network will air a ten
minute Dizzy Dean Show before
each game, in which the famed
pitcher will interview goests and
present baseball features. Sponsors
for Dizzy include Simoniz, via
Dancer-Fitzgerald-Sample, and
Texaco, through Benton & Bowles.
Sponsors for the games are Fal

staff Brewing, via DFS, back for its
12th year in the series (tenth on
CBS), which signed for half-spon
sorship, with the other half shared
by: Philip Morris (Leo Burnett
Co.); Simoniz (DFS ); General
Mills (Knox-Reeves); J. B. wu.
Iiams (Parkson Adv. )'; Bristol-
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Myers (Doherty, Clifford, •Steers &.
Shenfield ).; . Chesebrough-Pcrncl's
(Norman, Craig .& Kummel)~ Tex
aco (B&B); Carter Products (Sulli
van, Stauffer, Colwell .& Bayles 1;
and Colgate-Palmolive (Ted füües
& Co..)..

Shick sets record
with ABC radio buy
The Schick Safety Razor Co .., out
of Compton Advertising, Los An
geles, has placed a. record~breaking
half-nrillíon-dollar net\vmk radio
buy on ABC.
The 52-week Schick huy sets sev

eral campaign records for the net
work and Schick, accordin.g to J(I.Ck
Mann, vice president of ABC
Radio's Western division .. It is the
largest Schick net radio buy to dale
and the largest single order fot
ABC's Western div.ision.
Schick began this year's cam

paign on ABC with cu-sponsorship
of the network's exclusive coverage
of the Clay-Liston fight in FebnJ:'
ary. The current buys are adja.cent
to three ABC news personalities.
The schedule, promoting the new
Schick Shave Cream and the stain
less steel Krona Blades,. begins this
month, fealures Monday through
Friday participations on Paul Har
vey Netos: Speaking of Spm·ts with
Howard Cosell, and New.>s and
Commentary with John Cameroii
Swayze,

Commenting on the buy, James
Badgett, vice president and director
of advertising for Schick, says the
campaign will fulfill several Schick
objectives. "It will reach a pre
dominately young male adult audi
ence with continuity and develop a
personality association that wíll
lend itself to a comprehensive mer
chandising plan, and I 'think we'll
sell more razor blades."

Mann said that Schick will real
ize more than 21 million adult male
listener ímpressious each week at a
cost efficiency unequaled by any
other medium. . ·
The Aerosol Shaving Gream first

shipment is just now beginning to
reach dealers. A broad campaign
for this product will get under way
as soon as all dealers have adequate
stock, itwas announced.
"Our business in the Schick stain

less steel and other blades i.s pro
ceeding al a good pace," says a

spcikes:rx'.uan.··Ad"edfr551fagarrd, :p;ro
mo.tio.rr~1.eff:orts,on whi8h ~lS·mil
lion were s·p:ent last y~f! ~;t;r #'.lil
LS ll®.r·hiffr'S .cl;J:.m~w~11~have ~nal!Ie:1
us to achí:eve .ª high peP.etPat\~;p,oí
the nation.al bladB:mark.et. .. fu ..SO.ID'f!
cases, in. the ~i;eáter· L~s ~1n~~lel''
area, an:<dN e~r ·!~ti :ftij ~~1
ample·1!fl; l(~c.etrt s.urve1f' t~hal
Ev.ersharp .·..blades .. h~v.e ..cxaptur~al
3.9.%and·· ggr~. res;i~ectíve.I~1nf t.b
total blade m·.atkiét.'i

LQ1rfllard intrQdllA.IC~;s
new fllte:r ci~~rett:e
A 11.ewXD}1aí:cn~d..ci:g~lieft~·-...· . !"or.H

Fi·'l.te···r·s.- ...··.i·:·s··.·.m..·.ak.•.·.·····i···n········g·······.:··..±ts·····:·..;d. ei·íb····.·rn..···:··.1t·.·..t~.·.;i·.·.:~J.11week m key markets: m;r, th.e .E.élS'tl
nd W ·..t Co: :s:t.s.·n.d ··nAn :¡;j:· • .·..'íit'.nda. . . . ..es It a.. .. J f .•.••~ .•D.a.•.......

Nevadlil.,. r-.L.ar:iflatd 1at:i.~1\o~n:~l>,
Th.e introili:.tc:~hmii> backe.cl b~·'

heavy radio, TV,. a.rnd n;e.wsp.a.:i;ttit"
adv.ertis.in.g.. Ma.ga~ín~: ad:Ntértís1i'nrg,i
will begm fo mrfil-:Apdli
The TV c:ax:npa;ign,.itXclP:dtn~~btlth,

spot and network, :des:cr~b.I$Otts
"extremely btea¥)t;~· ~f:d~ubl:fl'm·'
tr.íple normal sin.gleb:tand .ci!£1i:ait'~~tl:~:
advertislñ:g,'" .Co;,m·p;\er:oials·!l'.I;l'.~ :(l?,Q\
and 20 seconds:i:ii,:1ength.
Now being ciháno.eledt.od1s.tríhu·~J

tora in inlt1al már'ke;fS.,;Tork JJlt:eJ:1S'j
will be sold á.tpo.Pl:tfa.t ~r~e·eSI,,3'.t.~ª'~'
stated? .and wfll ~);!la.~e:n.on:~Sl.t~r\
York Imperial-siz:e cigai:e.tt:es .in:.
these m~r,kets. . .·..·-.··. ·.·.· · ..·..:··.·... ··.·111AccotdJ.n.g.tº Morgan J. CJ!amei:~.
P, Lorillard p1;esideuf1-:th~ ·oew !lJ.i~L.;
arefte ís in Iíne with lJo:rillard's:'
policy of concentrating in the are~l..~
of its greatest cürn:t'Jétencéao.d soc.~.·II
cess-advanced filtét dév.elopméiif,
The lJtomotio:u campaign fqr

York Filters includes :exten;s.f\l.emee-t:~::r.:eÜ:Qtitloal th~ f
York Filters;, it was s.tated., fe;1!1'.-··

ture':
• An advanced me.tho.clo£ ~id~

Ing the. smoke to: the chª'i'c,oª'l gt'á,ñ;"':
ules. •sothat eveey surfíJ.c:e'(;l·f ev~·
granule can nome in con.ta.ct \Vitl1
the s;moke;

~ The Lorillard~·de;velo1'.edfiltfil''
additi¥e to re.du.e.ephenol~

• FornB:ed white c@Uulos.e:eo:
smooth the smoke, tt:a.p tans;:i~mtl
nícotirte,1 produce a rich .ffa~o~nl
good·4asting ·smoke,,
Initial markets: for tlre new· 'fm:k;

Filters !llre1the states: o.£C:iHI01mr~
Af:i.zonª'.a.ndN.evada aud ~l íít()\'.l.ttff'
fies baWe$.ter:nN:ew l':'~lik.
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AGENCIES

"A number of us had the idea for
quite a while," Harrington resumes.
"Our offices aren't far from Grant
Avenue and frequently we see the
youngsters over there. We at the
agency finally decided to explore
the possibility of getting this pic
ture into C and H advertising."
Thus, the overall project started

logically with advertising objec
tives in mind, the picture of chil
dren and cane. It required ripening
so that the concept could be ex
panded - without forcing- ulti
mately to include television, natural
settings in Hawaii, and non-profes
sional plantation children.
"To begin with," Harrington con·

tinues, "we contacted Wayne Mil
ler. He's a well known editorial
photographer who's handled as
signments for Life and other
national magazines and who lives
in the Bay area. With local chil
dren from Chinatown and a few
props, we headed for Stinson Beach
in Marin County, across the Golden
Gate Bridge. With a real beach,
prop palm trees, and Oriental chíl
dren munching California sugar
cane, we took our first experimental
shots."
Results were rushed to the client

as soon as they were out of the
fixative. The pictures were shown
to C and H officials and they en
thusiastically approved. They were
good pictures, and some may won
der why agency and client didn't
settle for their mainland version of
the Hawaiian scene. The answer
lies in the company's background
and position in the sugar industry.
Robert C. Cook, advertising and

sales promotion manager, reports,
"We wanted a direct tie-in with
Hawaii because we don't want con
sumers to lose sight of the fact that
ours is the only sugar from Hawaii
and that it is pure cane sugar. These
are the right and left hands of our
advertising concept. And we feel
that the best way to contact con
sumers is to reach right out and
shake hands-both hands-with
them."
Such a policy had been <level·

oped with good, but uncommon
sense. C and H literally has its roots
in Hawaii, where it was founded
in 1906as the refining and market
ing company .for sugar producers
there. Today, its product is the
major brand .in the western two-
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TV FRA.ME,S COUPLE

Male Sing.er: Hey, kids! let's sing that
song you like .••. The one about the
sugar cane.

KIDS:'{Lit! ~i'nger:é, ia'tr(J H , , .
Everyor:re.sing ab:oJ.it·c. an:dH , .•
the .only p.orn cane ,~ügarfrom Haw.!I

2 Girls: Mornmy uses it to bake her
cakes. She makes the greatest cookies,
snacks and candy.

-

Sing~.ran.d Boys: Thfty're· dah·Clarr·dal\f

3 Boys: And man that's quite a treat ... One Boy: Neat!

Kids: C and H comes from the sugar cane,
It's the only.p.ure cane. sugar from Hawaii..
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conscious, happy people. l\faking
the C and H commercials was gen
uine fun for the children, for their
parents, and, certainly, for us."
Besides Haumesser and Watson,

the production group consisted of
Ed Beatty, Dick Hearns, Richard
Kuna, and Bud Lawton of Colum
bia Screen Gems, Hollywood, and
Earl McClintock, who recruited
several production hands in Hono
lulu.
But the crew wasn't without its

mishaps.
"\Ve used only natural lighting

with 4' by 4' reflectors," the direc
tor says, "and we had to assign one
man to each of them, just to hold
it in position against the wind."
Filmíng was also frequently in

terrupted by sudden tropical
squalls. "Sometimes we'd just be
set úp, ready to roll," Haumesser
relates, "when a rain cloud would
suddenly come over, sending all of
us running for cover. But it didn't
last long. After a few minutes, the
rain would stop, the sun would
come out, and we'd start all over

O' "agam.
After 8,000 feet were shot and

in the can, the film was sent to
Hollywood to be developed. The
crew waited in Hawaii for its re
turn so they could screen it and be
certain that it was properly ex
posed and not scratched. "All in all,
it took between two and three
weeks to complete three one-min
ute commercials in exactly the way
we wanted them," Watson reports.
With both "kids" and "cane"

helping to sell the C and H mes
sage, it's little wonder that what
advertising manager Cook calls
"the major chuck" of its budget
goes for broadcasting media. Cur
rently, Kids and Gane spots are
running on TV stations in Arizona,
California, Illinois, Iowa, Kansas,
Minnesota, Missouri, Nebraska,
Nevada, New Mexico, Oklahoma,
Oregon, Texas, Washington, and
Wisconsin,
The sound track jingle has been

recorded on ET's and Is proving
"very successful" as a radio com
mercial with live, 10-second dealer
tags. C and H buys radio in some
100 markets where television's im
pact is light.
One of the most reasurring crí

tcria for measuring the series' im-

30

pact is the bulging file of compli
mentary letters .that the sponsor .is
beginning to collect. "Exceptio.nally
enthusiastic," is ho~v ad ma.nag.er
Bob Cook describes them.
\Vrote one viewer from San

Mateo, Calif.; "I enjoy your corn
mercial so much-thought you are
entitled to a compliment. . ."
From Porterville, Calif.: "... writ

ing to tell you how much I've en
joyed your sugar cane eornmercial-.
the one where all the island kids
sing the sugar cane song. Pardon
me while I go buy another five
pound bag. . ."
From Leavenworth, Kan.: "Your

C and H commercial ... affords a
delightful few minutes to which I
look forward each evening. As a.
matter of fact, if I hadn't been
using C and H sugar, I'd certainly
make the proverbial switch." ·
As a result of consumer satisfac

tion, both the agency and sponsor
are, of course, delighted with .the.ir
new series. And it all started be
cause, one day along San Fran
cisco's Grant Street, perceptive eyes
studied the delight of Chinatown
children as they chomped sugar. fS.

Ted Bates enters merger
with Australian agency
Ted Bates & Co., New York-based
international agency, eonflrmed re
ports circulating on three continents
in the past several weeks that it is
entering into a merger agreement
with the largest Australian agency,
George Patterson Pty., Limited,
which has capitalized billings in
excess of $20 million ( commissions
and fees).
The announcement was made si

multaneously in Sydney by Bill
Farnsworth, managing director of
Patterson, and in New York by
Rosser Reeves, chairman of the
board of Bates.
The new agency will be known

as George Patterson-Bates Pty,,
Limited, with offices in Sydneyj
Melbourne, Adelaide, Kaula Lum
per (Malaysia) and Bangkok
This merger catapults Bates into

third position among American
agencies in international billings,
estimated in excess of $60 million.
Bates previously ranked sixth
among U.S. agencybillings abroad.
Reeves, who pointed outthat the

Australian arrangement is one of

the. .lai:g~st..· sini.gl~ tnt;i;p;a~ti~~·~¡.~
m~~g~:s .in •·.~he••

11~.~ustrys ..l1.1~.t~r¥:"·~.estimated. that tot.al .B:ates.world-
1wide 'billings lxad;líif)'\'.f r~.ache~:!t'b~''

$21.0 million level; with 2"200: ~~~· .ll
ployees in 16' o.ffices. ~
11.ee:es.·stressed tba.t, .in 'a;cond~ :¡¡

anee .witl; the .Qperatíon~ ~.olié.w.zaf~.·
the a.ssocrnted gtQ'J.lp.~£Bl:lt.es af&~itt~;]
cíes, the new Australian 'firmwould ...... . ....•. ·. .. .... • . .··..•.• ' 'O
continue to operate 'i:dth com}"Iete·...·.
autonomy . and that ...Farnswoct.h · tl
would not. cmly mm ain .:in chatg,~ 'ó
o.f the ..ºver-all ~~st~ahan opél'a.~~
tíons, b:ut waukl .Jou1the bnard. o£
directors of Ted Hate~ in New ~Grit .·:
Patters;on employees will hé <1ierex:l. 1ó
a:n opportunity to acquire shares ifii1 ·
the new company.

J. Ross MacLennan.,. S't:Jn:iarv,p, l,J
in charge 0f international opera
tions, Bates-New Y.ork1ánd R.eevé.sl'Y
will jeirr the O.eor~e F,atter$!'!JJ1;¡~
board in Anstralía.. 13'oth F;,t;rJ;tts:-, i•g

worth and.M:aeLcnmm iscsued..stat&rí ;p
ments explaining that the merger -~
is "the inevítable .result ofm!€1nethan.' ;~
20 years of do'se assocí:ílt:ioJ11ftl.Jitti.ktl, t(
clients, and friendship b.etWeen the1 ;u
principals of hoth coml'laníes."' ..\é
"Further expansion in the Fm: w

East Is definitely planned under tlie: ··~
guidan¢e of the Aush:alia.n ·~om-·:o
pany,'' l\facLcnnan s;:tid, 1ó

MacLe1man a.nno.1,1nqeothat L;crí~.v
Soria, who former.ly·headed Guha's 'J
third largest adve1'.tisrng á.gency· ín. ;S
Havana~ with ..morn than $2Jnilrioü ! :e
in billiugsi would leave for .~1.adrid·.'.n
this week .as a tJermanent E:í;)..tes
representative tfrere. In recent A

months Sor.fahas. been fo the Ne~~ ''1
York offl.ce in th.e ¢teative al'.l.d. :a1~~, A

conrtt serviqing clepartments1• He ·;f¡
will operate initially in Madri:cl, ~
and, a.t a later date, :ex,tJand.liis ~s
duties to Barcelona. i :!
At this time thé·rc is ·n.o B\ate·~P

Spanish office aud no $.p~i,nish.'[\:¢"""n
counts. goria:~s•functia.n can lmst Ji
be rleseríbed as '\Vithi:n .th.ee'xplota~ :e
torY.·.· and 1~.oteoti[tlál't>í1s, 'the ,a.gr.en.. 'v

. ~. . . }
cy said. :,
. ~

Foote, 'Cone St Seldin:.g
repe.rts ea;rn in..!fs' up
lleca.rel hillíngs1 .and. Íl'l¢0.me i\.v1ére :~
reported by Fo.ot~, :Cítlne ·~ BelP:in~ ·,¡
for 1963', ití a preilituirnrry .Bt1a:n~aI: 'f
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AGENCIES

Sales revolution overturns
minute participation rule
only new, singly sponsored shows
are the General Foods replacements
for Danny Thomas and Jack Benny,
Many Happy Returns and Gomer
Pyle. The food giant will be back as.
sole coiner of veteran Andy Griffith,
and P&G with the proven-popular
Petticoat [unction, making CBS'
two hours of singly sponsored pro
graming.
Alberto-Culver's shift of several

million dollars from ABC and NBC
into the CBS stable and Gillette's
$7 million move from ABC Fights
into NBC Wednesday night movies
are the more dramatic spots on
specific sponsor front. But basically,
in terms of individual advertisers,
next season's sales picture bears a
surprisingly strong resemblance to
the current one and may set a record
for renewals, at least on CBS and
NBC.
CBS is about 85% sold for the

fourth quarter (77% for the year)
and NBC about 82% (70% for the
year). Missing Alberto-Culver, Gil
lette, and a lot of participation buy
ers who traditionally come in later,

34

ABC still has some 64minutes avail
able. It's wide open on Snnday
níghts except for the new distaff
version of 'McHal.e's Navy, Broail
side; has sold its three new half
hour comedies on Monday, but only
two-thirds of the diligent Dr. Casey
and one-sixth of the new adventure
hour Voyage to the Bottorn of the
Sea; and is having trouble with its
new Friday night shows. ABC's
most powerful night seems to be
Tuesday, with its strong lead-off of
Combat and McHale's Navy. Agen
cies are also banking on web's
Thursday troika of situation com
edies to come up with some strong
competitive ratings.

Biggest headache for NBC isMon
day. Madison Avenue isn't going
for the network's rather radical re
sponse to the General Foods block
busters on CBS-the 90~minute sit
uation comedy 90 Bristol Gourt
and there are six minutes open in
Andy \Villiams, 4!2 in Hitchcock.
Its other sales sore spots ate Daniel
Boone, up against ABC's strong
Thursday shows and Perry Masor:

on C.B5', J1nd its U1ree il·ew half,,
hottr~ .CYt} S;t;ttJ:rday.1£· :C:B.~can: be
said to: be. ha.Y.íngamy prd:bJcr;ms
they would be, as .anticipa:ted2 it:S
two docurtl.ent:aries '(VVotZª1 VVi~rl
and .QBS Rep.O.ft~),1attd~w:ore,'/i¡.LtrJ-.
prisingly~ one of its only two west
erns, Friday night Rawhide. Bu.tin
the areas o£ situation comeuy, v:ari,
ety, a.nd dtawa íf s very near s;E,:Q.
The stron.g empforsis on escapí:st

entertainment Js ·seen by many as
both a. natural reactió.n to. TV PSY"'
chological"'social d.ocuwentary dra.
ma and ail inescapable temptatío:r:t
to stay with a good thing-in this
case situation comedy \vhíc.bworked
so well for CBS this seaso.rr,.So·, .HJ
of the 36 new shows on tl1e 'boards
this foll all are situation comedies,
six are equally escapist adventure
and susp.cnse, and .five at.e drartla,
almost e~actly th.e reverse of 'the
new-show trend last fall when 'the
networks debuted Hi: dramatic pr.a,..
grams, no new adventure-suspense,
and seven new situation comedies.
Looking at the fotal upc.omín.g

network picture, over 25% {HH~
out of 73 hours) will b.e situation
comedies; another 22M hours 11viII
be devoted to music-variety and atl:'"
venture-suspense programs, with
drama, which last fall ;acco:unt.ed.
for l7Jf hours out o:f 33, limited ..to:
13 hours this fall. CBS •an.dABC
have wost of the comedíes bet\ve.en
them (seven-and-a-half hours and
eight hours respectively).; NBC
and ABC have each prqgtamed 11•·

four hours of adven:tute"'s.us:pense·
(CBS ottly 3'.Q. minµtes a w.e¢k)l
and variety fare ffnds :fiveho:unson
CBS, Iour-anrl-a-lralf on NBC, only
one on ABC.
NBC has only eight he\V shows,

while CBS has 13 (eight alone in
the situation comedy category) .and
ABC hás rn: {nine situalioo eO.tDE
edíes) , reflecting the eo.ntiutr~tiüll
of a relatively r.átlical programing.
políey at NBC. Unlike ABC .and
CBS which have disl)etsed the tlitt
iogs. risk .with 31 and ~4,•.progr~'tt:ll~
respecttvly, NBC is putting. a.II :its
eggs in a·.26-show basket .this falL
It has cmly one mure 3D~w.tnu.t!E'
segrne(lt thá.P la.st •SéásPn ~..S.e·Veflvs..
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ute programs for á fall tPtaJ of .19,
and CBS has added six :for ·á tt:n:al
of 22.. ARC: r:edu.ced its progmms1
of the hour vari:ety by one .{to 11).
and crns by tw.o Ct~14zJ, ·•;



r''med0ia

T~;mj ~~~,
'.l.'.,"('\'·•P''o', ·,'' _( >j_<y,,_ ~é'} :¡.,l/eC. ~'\i!i~f ~~,~,~~:r;~ ,~!~

'f1~@1 a:r@h:ítr<ilcr't i.©:ncr,<il fn
·~fil~éid~ i~tr:filt:'.:ttJJr.l€fs\~~filt'Jw£cr~1ít$~5
i(fifi ·:r~iif ··~'f~üm-
;fff'~'!'f 'T:u~;l.~j~~¿li . 3....~

·tn:rnri£il ~rt~Nr<il~~rtra~~a 'in.all p:ha1~'©~
the :a::if .u~x~~~b:i~1lln~i:~t ;tt:l !tla:·e:

!f'ilii;C',':fl''4. (@p :iiltr•
'!'Y m !\.],, ···' . •t..,~eJ

W'H'lll>\MiN ·~:~z· 11').rt~
'f5 la~u~mhe'd1nw ~e:mf(l?,:1'11. p:ra~tmlil,~
t~ml: hri'!L~SJti$l ~ar~m'm ·fü:é :éf~r~o:-·
~~~fil. ,~;t~r~íli~·1ª;ilm~ti:t;s:
tn!i tr1~'\Xltmp~r;;:~ll~~~ tl~·'4)1•~:;t.t~r!ll'~•';'
:tmn\1, '~kib:hue:r :t:tmt~ :l:ue;.tll'flvE.

T~:t:níi~h :rl!te1 ~·~ ltt~1~~1\>'""
i.'t.¡~.·~~~€l~tJtt~~l?Jl:!.ti..-L"'*~im1.m.4'1¥U!&ii~.~ ;g¡¡ ,-,,

m:m:1im:i man<ai~~~l!X~$1 ~I;V~ ~~~h,~S;~
"'' . !Í' . . ;¡¡ _I, , ,,, . . .l' ,.t,m'a::n~. l':i:r·mu:s~ mumt.r1:~:s.,, :él'tlu tur<il

tnll~~~t;~~,;~·~==~;.ct! ~~~
t~l:l~Rt:tt' 'tliiei ~t:<D'~th ~£'In~·

S!~iJ3JT'Cl'.flím tñils1 ;d:tm~;w;ltf ~&U
~~ !?''1'.~~~~tll~.s ~ll;~m~~1,,, :~~ ;'·lk~

:~reMte:Clt ~rrd ,~~ ..fhJ~~~;J;~t~U:ll'~~
:l~f'~:tm:e~:r:p~em111ar:it:fe:8 IDÍ ~p,e1c'(1iialma:-

,, ,!lJ!s~~liiii,~:é;ili- :tl\í.:á;t;
P~':,sl~,,,~ ~rtifillfimlll'i~
th;' ;~;;:;~;~tiil~ti,~I;))~~~~~J;í'$f

'h¡£¡:~u'®:'II-ni~m:r~ral~:t:rt1í.t1lt~r~

:111~ fif~l:x't~::~
~r;pl©ih~~~ '~· 'tt;¡'~ta:m
t~n~.1

:i?htil!! ii:h:Jt:e1tl't!~ :tf ..~rn~linr:e: CJrt~al
~J¡U;Jíl~t:;;~l . adffl;b c!il'iít!r~~
;th~illl'nil~~ttí~,i'lfl;,I
.~t.f~:~ t~:fire: p:<!i!n;t ~h~L'~'thei
'~l~f¢il~l:iJ'1J1fil'l t'.&é. 'l!!Gmm~~d(á;l

:¡ts an iu<d'~p:end:ent o£ at.te.om
b· ~.. ' ,... hra ~ wtth mm:•Jlltn:g ,gJq,ppmg '!J.·. ·• '.$•.,," , ,, ...· -·•.JI .-
~orabl:e ;g;onnd'S,, ,on 11 £h:~ld nwa:.rd
wfonl'tl~ \r:fSJ'Jia}s - £erg.ettlng that
,~~~ss ·tke· h11ndréds .g:£

.•.,.,,.~H,,,,.,,."'' 1:l:t~~qunt~
ÍTI~ ON that €r.>mm~:rd:a]iza r_edutJe
1n~eot:ódei'iiand .geuerat-e profit~.
:Similwl~,th~fa.cik ~I ;f:;!~Xi;IW¡r;:~:fi.,~Jl-.

p:exr-sp;,~e:ttv~:SJ~n:retim~ge'J\lz~t-1
atEi:s fu. th~ mí~d nf fü~ m.ariCnandisc.,

{t fa~-e:lfa~that ,a;ny .elftltt
ttl©,~(ífnt: :rn.£tílt in a r~t.a.íl

m;ún,ut~S' ít -i::í~.,
'P'fl.nd.ed., frwolnn8. ft.e, ·eí:the:r :is,
'una~are: ;Q;f;,, or fa:ü"~ét·:s~the lón'!!!i'-
t~ ·th~~'V~rtí~.e:r-
an:Q. tl~~iJJ,Q;it,;B;'(\}~ w.:os't
1<:>£ten b:e used. thes:a ob;ier:H'.wes
.,,,,..,,.:'t"'' be T'l"""f:ilab:J~i0-A-,g ,: -'Fil ----<''--- Jt'°'.'~~·-,,"-'--•-·-"'-----"·,zc.,•.·

l¡l~~ cS:P'l~QÍí(\Jj,~;'t~
wb(? t~a ,0!t~;tt 'find~ ln;m<S~lf ~~~
;r:m:n~tlwlth ~aluatín;~ maga~~aes"
nei~~~a]~ei:~:©;t statie-n:s,·.w;. ~'Véhlde-s

~. ~!· .d~llªrs,.p~r-
d~QiimRl~n11'.l:twhUe• lgtl:~nrrg thQs:e',::·-;;,·~~' __--_- -; -)'i'.-~.:':~--__.::-··' ·:·_-,":::'_,.:.'_/' _·,, ' -\. $ -- ::~:·'.-:?··\i::·.~-_-,<-_'h·,: :\"·; ~---::.- ---~t.· ~~ !

d1mens1óns; :of the: marketmg p1'o:-'
lh:át ~xe,r:tflte · ·
~~ <:m 'S'~:Q:f;}~~~r.._~,,..~"·~

1p~t)'tjV'e~frat:-
.. .il:·€ll'llents,,
!i:B' :0'.:Il,

·..~:r:sn~~f1Vtjia m~:r::·]¡>,,, 11'!'·· " , - . •. • '" !il
t:>h~:et~e'dw~11'líne,5~.a-mpn,g;

rln;g me:n th':án. ·memb_e.rs ;<;>f

~:~:;:~~
~£ 4~tl:r a,n~ ~~d.i,~!Q.!'1:(tj;¡~~,~aJ'llí·
s:ctme¡admen ~ho ~.atl''t Ere s'.ttJp;p£d,
l'.!'1'.:t;t :fh~r:aré; fFte\ ~c~p:troo:s1)·'á::ó:d.
?!~~ tli~m "the.ir ·e~fo-~aíi~n~l
h.a@k;~Lo:ands.an:dJ?'~t}f~~$Íl1.t.t<!1tt~í:rt~·

f~:t th;erir jid~.B,.. 'The ra~& :cif
m:aj~rbo1xt~s·~£s:CtldJ~.d:~;.

,~;xtél will
amn~~ :r~~,a.nd,~l. p:rn:v~d_¡~,;~))
s!~]ltfoto fui>_w :"undi&.~íp'll.n~d" Í$
~!ir ~tJ..fiwby th'i:s: per,;,,

I~
I,tn

m'JJPrR~l'J.g
:f".<Jt res..e:arch .át
Fu.bl'e.t:& Bnrit1i & R'oss·f'ar rhree y,r>ars.
';/1eja'fe l'ltát$ 'dir:ec'(;ót -0.f ar:l .reseq-r:é11.
Jo:r: .ftfiirclt ild P1lifi,tieatt'i:in$

,~~~íiv:é prtiolem is a~'éh a fo:rmíd-.
áble une.- ..... ', ·--· .. ,,

ln .a :rec~nt addr~s. at th.e·A:m€ltl-·
ctútn R~e.anch
1:clp_mJl1i'ª

.. - . " , ); , ri.- - U --·,·1T' . . , if:. ;id'.' - ''- ,,e , ••;Jver~t:y:sür . .r;.~!J,.ua:~~s1e.J.,¡J<llli!t:'.eµ
vut furatman~ a:d>'ertfsíng r¡ese'ar:ek-·
"'~'rs ')_;i:tB'J_lW:-:ecll th-eir careers ·izy,:d~~~~~.~:·" ·-··-t~· ;~é~~mt~;
cur.n0ula. tnvolvíl
-ar the ~t&llr1. Alth~ug)l i~;,··&txes:soo.
'ehe. ' ·d. :Fit ulfv 1 . ,ft.. aLif"';.. - nee_ J) e _·-~..a:t ~~ ..ii~ • .u lfy
tm:t.nt~tw:et ~r:qm.th~¡tti:i.IJ:i'k'f!tiP:~ fl.t
u·!li¥e:r'.tfBÍ~g;pt.oblem to th£:J t:e5fg:a:n.fb
'~sig~~ á'ttd. füén bate~'t\gtti.n t~ the



TIME/buying,& selling
,.««=•='="'-'''"'-""'"'"'~..)~"-"---.._..,,,''*'""'ª'"*"~""'''''.'··,.@,="'~':""""''""'';'"'.!<'/v.''·';;:,.=««;.<-w-'-~:"'-'"'<,,:,•,;.""-'!"?"'"""'=:P.~mfrffiW!~Ut·!j[[J]i""""""",,,..,_,,,,.,...,.-MZW/7/7/Affi).._~~~W .:.m».~~'""W.~~-:8*.;.;...,..<~X:f.-.~::.:.+~~~/mm",..-;;~).o»:~~~«=>::?.=:"~"'« ..-. . ¡ ~ ~~~~~~
,:,< ~I THE RULES . I
•.'"Y-><

The playing ·fiel.dconsists of eight con- ultimate consumers? (Age, income, oc- si.ons at reductions ate, expected for
sideration categories. Each category is cupation, ete.), In what ways are the the fu.ture? Will the com.P:snY !l.>r
to be given studied analysis, and all characteristics of your brand's target brand follow .the industry ;trerid hi

:;:· information gaps must be filled before group different from users.Ofthe prod- sales and J:>roflts1•O[ ;(l:0¡we for;e;cast f¡
:m the planner may move On to the next uct in general? unique results for•O(lÍ' ;entr:yt m

If] section. . . . . .. . ~
To complete each category, the 5. Timing. con~i~erat.ions-Are . l. Competitfon 1'.°ªrket!p-glj:nQ..~e- ~

planner may go to any one or all of there seasonal varíatíons in product dia =strategy'--What are they do1trg

~ the seroice-banks locate.din• th.e ce..raer purchas.in•g•and.·u.sa.ge?.:D.ospecial se•.ª_..'". to.·m...·.·..e....e.·t·,.·.ªn..d ..o..N.:e·r··.·c....o'·.•m.··e·····º.u··.·.r··.ta.••.e...·.t..·.i··.º....··s··.·.·.?.••••.·•.• IW. of the -field: market research, media sonal promotions require special me- Are we leaders o.r followers .in the .

I research and marketing/sales strategy. día support? What is the normal trade market? (As leaders, can we prndict ·.
While kibitzing by creative or ac- and consumer purchase cycle, and competitions reáction to ..OUE 'moves? ro

.
coun.t personnel i.·sallowed, spectators how can .media schedules be balanced If.w.e..·te.n.d..=.t..a.·.£0.1. low.1t.º.·..=.·.·.whi..'éh···sp..e·.cif101 ~
are asked to stay off the playing -fiel.d accordingly? marketing moves should be reacting?) I

j until the -final inning is completed. . . . . . .. . .. . ~
~ 4. Trade merchandising require- The categories have l;.ieenheld to ~i Consideration categorie.s ments-How will the advertising be general considerations za;pplyin.gto @,
~ used in selling to and for the trade? mostmarketing situations,,but leaning ~
~ START What modifications in media planning heavily on consumer product vari:ables. ·1~
~ 8. Marketi?g goa~s-Does the plan- are requir~d ,to .compensate for .ex- Where industrial .sítuations ar~. c;on~ :·:·
m ne.rkn~w the n_nm..~drate and.long-.t~nn panded. distríbutíon to new outlet cero.·~d, the. pla.nn·e·r·.h.ª..'s.·..th.·..e.n.ght.·t·º··· m
w... marketing objectives of the client categones?. . m.:º.d1fy s.omeof tl.1..·e mgre.•die···n·.ts.·.to be mm company for the specific product or evaluated, but under no crrcumstánees fil
~ brand groups in question? Have there 3. Future marketing and distribu- .can an enti.re.category be passed .oVeT. m
~ be.en.recent ch~nges in management tion ?bjectives-Can media planning It showcl..be noted. that. n?~ .on=ly I
t~ thinking regardmg these goals, and contnbute to long-term corporate does the planner not. lose pomts far I!
~j what steps might be taken to bring growth and. diversification into new making frequent hi:ps fo .the servjce- ~~j media planning in line with these product c;at~goriesor i~dustries? How banks (mar~et ~esearch,media resear.ch ,,

I changes? e.an medra .ínput..be di..r..e.cted ..fo.·rward o.r..mar·k·..e·t.mg·/·s·al~....s..·.·..·s·tr···.ª...···.t··..e.·g}'.····.·.)····b···l·•.1•..t.·.•....h·e ~ITT where the company will be ten years gams stature for mdicatmg both play~ W.
tj 7. Current d~stribution-Where is from. ~ow, w~ile at the same tlm,e ing-~eld honesty and outstanding..pro- ~
#.¡ the product available for sale today? providing required support for todays fessional form, i,1.
ff,\ Which geographic regions, city sizes, activities? . . il
@ outlet types? And what level of adver- . . . . . If, after several attempts at playing *11 tising support is required t? ~ain.tain 2. Total market history and tren.ds coUN!. ??~· .~ain of "media ~r- fJ¡
if: that scope and level of distribution? -What patterns have been e.stab- spectívítís persists, a, long. talk with I
~ . lished with regard to industry-e-wide the agencia media directer is ree» ~i
f~ 6. Customer profiles-Who are the at market growth, and what expan- ommended. ~
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IN MADISON

WKOW-TV'S o o o

The Rifleman
• • • shoots up
rating retards!

The Rifleman on WKQW .•TV, out-

draws network television's highly

touted news pair (on another sta-

tion) 2 to l.

Want another sure shot? WKOW-

TV's own EARLY NEWS peaks

with a whopping 40% share of

audience.

Local and lively programing like

this scores amazing gains for

WKOW-TV throughout the week!

Ne.w media supervJ;sor
Geyer, Morey, Ballard
William H. Mi.Iler, [r., has jo.med
the media department at Geyer,,
Morey, Bullard; Inc, as a broadcast

medía. su,per-
11 visor.

Miller: c:omes
to GMB from J.
Wal ter Themp
son, Prior to
that he spent
four and one
half years with
Lambert &

11 Fe.as ley, Inc.,
Miller first as a time-

buyer and then as a group medía
supervisor, From. 1949 to 1958 he
was with N. W. Ayer as a radioJTV
timebuyer, and before that direc
tor of the agency's traffic depart
ment.

Maccabees in spot buy
Maccabees Mutual Life Insurance
Co. has made its first buy .in spot
radio through D. P. Brother on De
troit's \VJR. Specially created by
Raymond Scott for the firm's 28-
week campaign is an "electronic
music" three-note tone beat that
spells out the company's name to
the meter of the words. The .com
mercíals are being aired :on the
Business B.arometet show and on
the station as spots throughout the
week.

Ask your Adam Young salesman i to cook on spot radio
Soup's on-Campbell

for minutes in this power-packed

Ch. 27 lineup!

Source: Nielsen Station Index rating estimates. Nov. '63.
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Campbell Soup Co., through
BBDO, has made heavy sp:ot radio
buys in the New England area and
parts of New York State. The na
tion's top seller of condensed soups
(some 85%of the market) has made
this move into radio. spot advertis
ing on the heels of contínnnd sales
and earnings increases. during the
six-month period ending Jan. 26,
1964.
Earnings for this period were

just short of $23 rníllíon or .68¢ per
share, an increase of 4.9%over last
year's 65¢. per share or a. total of
$21,836,000, Sales dµriug the six
months rose 2.9% to $333,981,000
from $325.,.4221000.. (Figures for
both periods. re.fleet the three ..for
one stock s.pht on Mar. 10.)

The fh:m ~~s ..three ·~·e·l.¥·.·~la~ts
lfnder cmrstr.uction:t a Pads~·T&'.X.,
facility 'Slated for operatíons fhía
fall; a new froz.e.n focrd plan·t i:t'l
FlrliYettevi.Ue,Ark..; a;l)d •arnüsln::oom-·
growing .operation if;l .Laef'.ange,
Ind., slated t.o start proclucficm.this
summer. Ill
150 .ad a:.g.•.er1~yb.uy•e5r·s

. . , ,,

ma.t:t:e·a.ngelst b~ WIP
One hundred and n£ty ad~ertís1~
agency tim~bu.yers will ..so.on.be
came ''angels.," thanks to ~VlP Phi:l~
adelphia. The Metromedia station
plans fo issue a share of the ne.w
Br:oadway-bcmnd music.al cfimedy
Cóol Of}! t-0 fimebo:yet"S•wlto will
be transported tO" l'>hdadelplria on
Mar. 31 for dinner and a :sb@w1ng:
of "his" show ..
\Vhile in the "Ci~ of Brolbefly

'.Love,'1 'NIP .hopes. t·o ..ím~ress the
"angels" with the position o:f the
síatíon and its value in fhe Phil
adelphia area.

G.oOl Of}!, a spoof ;of moder.t:l,
morals, sta.rs Stanle.y Holloway and
Hermione Baddeley.

Yank.e.es on WNYiS.~TV
New York Yankee weekend bsse
ball games wílT be tele..cas.t on
\VNYS-TV in Syr.a¢.li:sé,Sígned. a:S'
spQ'nsOrsa.re .P..Balla.n.tin,e&¡ ~ons,
R. J. Reynolds Tob:a·ccoCn. (hath
through \Villiam Esty Co.J and.At"
lantic Refining Co.. :eN. '¥V.A:Y'ér&·
Sons) ..
Yankee b:r•oad~a.sterMel.Alle:t.rhas

taped .on~the-aír announce.menfs as
part of .the ABC alñHate'.s.pron·10-
tion plans ....Sale w:aS' ha.ndl.e:.dby
Peters, .Griffin, 'rYoodwa.td s:tatfün
representatives.

WBRE& WSCR to PRO
vVBRE, \Vilkes-Barre,. and WSCR,
Scranton, both Pe:nnsylvania, hav.e
appointed Prestige Rep.res.entatíbn
Organization, New York, •ase~dus~
ive national sales representatives,
with the e~cep::tionof s:alesin P~nl)~
sylvania and Maryland. GilI~Pema
previously ·represented the s.tatíons:.
Both statí:ons.are NBC :afE.lfatesm

their marketsi and are ope:Nited irt
conju11.ction, wüh \:VlUlE-TV:#
\VHkes...BFll:re,wniqh will cuntinue.
to he re¡Jresented by the, X:atz
Agency~ New York
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~~liil ª""';us~ ,5 a. ro:ns~
:GILB Qttili;ep: Cl(l?M ó.tt:a;w~i,¡,

. 111{!.ye j.@ijnetl
llacl.io S?J:l~·Rm:::ea:u,Cant:td:ian non
:pr~£t~~occítttian de:v<Itted to p:ro~
TI\ii®B:ff:n ñfi á" ,a:fü 0£\i'e·:t:tÍF;IlO:
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:itl'@<ilJ'.~1rh '81$'.Ba.o.w h<%f~ts:~grrtem
bmrs {:~l(lcnmmer.cral rad:iD s.tatlans:
1a:rtd nÍn:e: rep:resBn:tatl'vas ) ian:d plans:
;i,~n:tril:~xtuc:e1it!~ romh Ó:lJ:~'m:het' at
ci-1-· F'···, A•·..;1.J:e"'-3~P:ª'11t1an

'. • f'í 'beCJnN~(ron.m ~u~. en

~efji 'ªJ'fjieint:rnsnts
H~BRapl'eseutathr:e1>' ha:S1bee'It ap~
pointed n:aü@n~l tepJ:es~entative· t~t
KlJi:l ~e:titti1& l ·wo:EE:.
l[~;y;en :n,Enned ~oli't ~a'S:~ett&
Cb..its ~~clnsriv$national r@pre.·~mn
T:ative . . •.hE affi:Ha:t@RlIMT:..TV
B. r",. . . ,... ;··t T , 'h , \ tl;e ictrúittí.:i. e.atlil'lxm ..1 e.:X.~. :as: u ·s:..~ •...•.,.;.ia,
P:~mlII, ll~tnrt{ft' :;is>
1?~f'ií~l~éi'.11!~t~~~; ~,,, '0.e~rge ;f:~Jial-

li11ígber:>r Ca, b:ás 'he.ell ;t<baf:)t11Xi~fo<1
n~fiiIXt):tll :ftitJr~:se:nl!t,tiy~;h~cKY)i;()
1~t:'.G}>U.t~.nm Crc.ed Assucfatcs: .h:a"S he.E:tr
rna:m:tr<lNeiw England ~;}llGil r:(Cl1m~
a'"'"1ttuthc~ by" \'Vll~X H~·r·tf,~>i'c:l:-:1'J;~w
13. ;..,..e•. · ·· u·· ·w..c·, "LuF· .. ·11 ·001· · ·. '.tl~~U) a:@.. \,,'~c ..e '·••..H·V81'i)
~Ia8s,, , .. . ~VM:At ~p.ringJ}dcl ni,
and vtr:&MF Flint~há¥te :appnint,ed
~fJd-;~VcstTime S·aleB' ¡~~ it~ re-
··1 i· . "g,10:.ttht.. stt es n~}l'.tE;1s~rxtatnre~, . .

Rq;b~ttL. \V:illiams. .e.o.. hM been
named :tu repr..ese·nt J{l).EF Albü
qpe:rquJ~:; ~YDBF Delra:y lfoa<::.b~;
~Í'td \'V.CVSSpri:t1;gfí,el~Lll,
Tito EQ:t~.rpdse~bas named

Adam 'filu11íg a~ na.tromrl xepxese:n
tü.tf¥e ·fnr its four radio s't:alians~
·~:WCA!f C~ltimhia,,: '\WEET

'\:VG.Y\!¥ K'n0:~¥íl1tl~~úd
l~;r!lott·e\Y.on::n,;g .al~ has

he~nnamed. rnptes.entative 'bv tlre
No,tre Oame. :sJat.i<3\'1l.'8.in.
.B'ell\d~ ~VNDTJ~AM~TV, Atí.~ :fu.~
''\VEEE Al:bany, , . Rf,7'g~
()?'O.on11Q:i:· hfls been ªJ!~omteilna
ti:o.md :rept.esentative ·by \~SHO
N\ew O:deati1>· ., • \VCK! Gill.dñú:ati'
·1·s .·,. , · ..;i nhib $tat'C>n Be x al.a ... :O{lDJetJ ~ . . . :i,, ....•. ·p. . 9:
J:'etfres,~:u:t~ti:¥~ití. '.()l't~:Q.qut~íde,~tlte,
d:in;ci~naJi·market,."
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If plenty of spending money sends you, Charlotte's WSOC-TV is a
hot spot for your spot buying. Charlotte's Consumer Spe1idable Income fJe'"i"
Household highest of any metro area in the South. Tops cities líkQ Dallas1
Miami, Nashville, Houston. Nearly three million consumere ar« serued by
WSOC-TV. Ask 'Usor H-R to teli yoi.t more-eluno yoii lunu you fJaqige,t

more for uour epotdollar on Charlotte's WSOC· TV
NBC·ABC, Represented by H·R. WSOC·TV/WSOC associated with WSB-TV/WSB, Atlanta; WHlO-TV/WHIO, Dayl.orí; WJOD;,. Miá.nfü KTVU,. Sá.h Ftan~i$C:O'Óa.klarn!.

' --- ., . -,. ._, ! ,<:'·
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'l!I;,~m'a:~tl:madi~o1Gi:te1 :trr:imTu:e;rRofriir ditf-
:ñ~:r~»tn..~::'1"1'af3.J i~.·.•.·...·.M.•"~'- •• !X_ l~-"-"---' -- ·--:·\,,,.,,

.. ~~t; ~ ~~f;í~r
lt!l!il~~

f,1

\tttd :q. 'W:aQ! ·¡;r11,~ le:!i$' Fot
:gpj¡)[{lf.iaIt1>hows ..an eBti1;nrate.rl .11' rn11-
11un p;éuple .haM"e :tuned in. Fcrr
i®Jflxets· . . le~w~..'~ul.tb:e 'aver:age
atttrí~1:1.e.e f\Gñ·s:i'd.exetl ·t:o. be aib:ci,ut

11ttl'lie51i •.·.····n:" ihrt •:t...ei '»eah:
. •.·.··.=·· ~ ••··.•. ~~· . ···.·f.u I· s:

:ca:r11tJrt,e;r-~,~~1t;·.•:'~¡'Q(;)'•.•... 9'.2"11Eí p,,t;D,) ¡
;@;r .~~:011'.t'1/3.~ of tlw ª~\J,Jfpoptí,.
~afi'o.u•.

~rJa~t·p~rc~nt~~ OC'If th:e a·ud~
.é:J:i1e.é N~1\i.t:cib 'T'V to.t1tsi:cle :of Hrefa:
h:t!!m.e~..af 1:!!:.. lel~al

T..jh~.:v..:__,_;!J.,_"~'

~.

~~:·~~~~¿~~~z~~~~~i~*~&~mwk

bar, t>J
Hkefo

tlxe tfae:are:t:;; p:ru:hap.i;¡i lcrr ehe '\it"Írole
• ,.,.. •·"<'h:>reMen;u1§.,

'FD·l.' · fhi'.!i, xeasnn th~nu1:nllm: d£
l''W tlo~5 n.ot t.eU f1.l.e• ro.eéHa
m'~n'~ll,bttt ...·;..·.····.•'t.ll"ºy];~e, ª ¡ctíJl~~~
line fox e~t:ium.l:Jn;g'ªí:1d'.f:.e.n.,~~ettgp)J~~'•·

Irt Fe'Tun.1ary :U~B~,>s.éíght '¥•€t¡;t!i
ªfter ·th~·.ñiw:t ..fo~¥·TV. !fe.t!i..~~mI

;~~}i1~¡:tt.ldxt tbe Italian. s.e.ein.e.~ü1e
t11r~e · ©1ill~J;l.l1.'filªrk \¥,!J1.s, ~;;a;s.s;e,c.t
\i\lítJx ~tl ..~'))r~J?~.g~> .···· .. ... .. siín·~é
th.en 1Jf abm;1t ?o~O.O'O:.s'ets. a mº:gfh.,,,
•du.e fo pa;rt 'tto thre op(;lrat1@;n: ·~t



IT AL IAN TV <·,1111;n ues!

HAI's second ehannel, the figure
has risen to 4.25 million TV set
owners or lieensees.
The owner of a TV set pays a

license fee of $16 a year if he owns
a TV set alone; $20 if he owns
both radio and TV. This license fee,
called ubbonamcnto in Italian, en
titles him to wateh the programs
of his choiee uninterrupted by
commereials which are themselves
grouped into programs. Over the
years, this tax has decreased, In
1957 it was $30, $10 more than it
is now.
The 4.2 million set owners, rep

resenting about 32% of the fami
lies in Italy, reportedly bring $50
million in tax money, consider
ahly more than the $15 million
brought in by TV advertising
monies, Because of this double in
come RAI does not need to eater
to the advertiser to buy TV.
The programs beamed at the

Italian viewers are often separated
with light musie and still shots
from different towns, or paintings

hy different artists, This time eould
be ntili:z:ed for eonnnereials,

RAI-'IV is on the .air froüi; fü50
a.m. to midnight,. with á total of
18:Y2 pr.ogram hours a day Mor1day
through S:;ltutday. These programs
are aired over its two chamtels,
'While Channel 1 has been broad
eastíng a foll day sírree 1960, Chan
nel 2, whieh began operating in
1961, limited its first year's sehed
ule to three hours, from 9. p.n:i, to
1n.idnight. Last year Hvo a.dditíonal
hours were added 011 Sunday,
A typíeal TV day on Channel 1

begins with eight hours of Teie
scuola, edueatíonal programs for
children ranging from 10 to 15,
although adults also listen. At 5:30
an hour of children's programs
eome on (plays, stories, eartoons,
games, ete.}. Usually 6:30 marks
the beginning of adult program
ming with news Ioreeasts, weather
forecasts, and sports reports, as well
as a half-hour educational prográm
for adults.
The evening. hours are devot

ed to programing ranging from
drama to variety shows, from quiz

An unmeasurable part of TV's audience is the. segment Which gathers in an..ff.ee. bars

pTo_gr'.lllIS1 lü ...d~~~111~r1tade~..l~01.1¡~I~
se.r1a11~eddramatíga.ttous of ·;:reat :~
· ·¡· ·1 ·· D' ' ~"'I.'hncr.ve s; ~:u.e'I as •r·ei:S~rs ...·. :e1~¡11,
A.metie::ru; 'Tra~getl~rmay be: :a s:J?~-;;m
eial fe·ature:,.'There iB uo 'set ¡3;at.tern"ª
f~r the ev!3itü.J~ptog.11ant~~o.n Gl':táJx"'
nel l. · '.:e,1
Ghann.el 2 .Bt11cfJfít(J~ .J?:pp:g.r.r;1;r:rn:t/t.li 01

TV rm the other Fnt11tl,foUo~~;s,·~·.1lJ
regular schedule in whio:b .ea:ehdar pl
of the· we.ek features a pat.tfoubu:·m
type of ,Show. . 'ª
SünJ'la¡r .night's highlight,r foi: :it'ti

stan~e, is a.1xinsie}c1l ·oi' varí;~ty&ho'Y¥1 1~

Mcm.day fo; . dtam.a I:tight Tues&'t:J';m
features TV 1'füf;P¥ine, devot~d to' tr
eurrent 'events .of :eultural,.,politieal"1·~

and general inte.res.t.. 'V\(~,dnesd~rr.
helcmgs to the mOiviesvvhile: T.b.ur:~·
day ís devoted to TW Q1\ig:kii.ktl* ·(t}.~1u
a "speei.al" as "ve would c:all.it:•.Fri,., 'fr
day ev.ening a long dncum~ntaJ)1 ·~6\'fi
shown. Saturday night {!{ltef'I)ate~.:~
between opera, coneerts! and fec~-;~n
ture fih;ns. n
The: news, too, is handled in a::é

different manner by both ehá1:rne:ls1.·;u
Channel I,. Whi:eh offers tht~e.:',~
.nig}}tly editions :0f 'T~Zegi.f)trt.atw~:Ii
carries musf}y straight :oews, spott~i.s
and \vea:ther repórts~ Ghamte1 l.
newscasts 15 ..mínules long, a,r~
brought ..in at 7, 8:30 and 11 :p:m.
A. speeial 50-mínute ..>vveeklyT~
news. pxogran:i ealled 'f~l¡¡. \V'.US fo~
troduced early last y~nr ..to. offer
more d.etailed cove'ta.g.e.of cuxtei\tt
events.

The omnmetC?ia,1pro,gmn1.r:f.lt~~l;tt~1 ··
tlola. is .brougJ1t in a1·ounclthe ,.,,r 1
for children. G.t1ug is a:rreel aft~;
the afterno.o.n 1..,eleglarn.eele..Tic
is. before and 1afre:rthe bmtr si~1~L•:
AcpolJ1dcno is 011 .after tl1e: sp.{'.)Kh~
.1.1.é'\'s ~üJd the vivet!.thet .büU~ti'ª'.
Carosella ha,s the he:s;t posit1Ql!1,.
after the news and the presentati~~~
of the featured evenh1g program.

011. rad'io,. a;dvettis..ii:rgis a eoin\,,,
lnonly-acreepted ..familiar ..·£eatuí~~
<1nd rtmeh. easier fot the a.~ly;e1'tis~,1'
f(j enter. The.te is nx~píi):tf:eAila:rrttli
<1ho\1'tthe ,dfrect sp~nsori>hi'pof pr:c1-
gran1s ms there ts un ·eéle:v!sio11. k~:~~
titnt' one is Hkely to }rear the ~ordJi!
ºpresented by'' e>:11 Tadio... There ~
nDe exceptiou. 01:t the' th:itd sls.Urb't1
Ttwzc~ P,}>oa líif1Ut.fff!t ho ·í."üéh. tn'.<*§f~········ o·· ····: , .. , :
~z1g.esr¡,~eallc:~~vedt:a íx~tefffere ~vrn~I'
prn¡grann::r1irrg..
'The lhn:itation :fu the' ;t.1uu::iber'Pf

fret{Ttenuies ..as£1,~ned.1at,tli~ In~exn~
ti01ml C('n1f.erenee··~.>:fC'.fl¡aenh~~~m!
Wí!S a gi·em.tl1tt:11tli~:;qJ,U ~v~1!l..!J'tr~i;-,



~i:~t;[l~~~ttí'"~~h~ \J(rt~i~fttlit!~~.e:~p1e!
;!". I'' .. I:.. t<L.•... e ..··t• ···.···•· ,:i··ii1llr· :.lllTI.e :r:©:r ü11e: un> t.l!l~114.1<)

&00'.ti<:l:n:SJ is 11 .ha1rrs arra 15: h@.tl1'.,S1
r€~~ect1\fé~~-. 'The ·.t·h1rd ...:gtfttfoJl.,
1~h~ibi~ ~n fhe 1íoiir .a: \é~talol l.~.
}JQUf~ '·ª' lilª~'!,.IS ~~lit;int~ l\1Vf1&.és;~

This, 'írj'::•!ir:.am !S':hedl'.11é ~... . ... ll:~'ltl"·· . C. . . IL: ..l
~J0~ram:lill~'·;~~lfü\110:·~,£th.!f '§'i.ri1g'!!ll:~111

• 1: -n .:i ··..·· .. .;:i • · ·1f>í·m·n)~!a!S; 'l:t\it.:¡,i;®Jµ~~~:l¡ii'fí . if!!.!f}.~,
i{'Jf the thre:eJ ~:faruti'C)a1~ ~~hi~l.\1

·ei.\tny :ra.d:f.Q ne\~·s1 :the!£ixlilt &.tllrfJut'l
• :r< . ,. 1· .•• . .,:i •tf'~:· . . ··:·... . . ,rs; :i·~n:a,,1,J:etai:a.. J.. nt:ts te.til:r:r1'11l;gb~w.e:aJs:
1~~~ iu!eltmáli:{3jf:lláI pto~tant15 a:~

·~~·-~~::..~~~~~»],.--c:i...~:..;;.~~

tliJe• &fher· t\~D' :shiti:ons .~ambfo'.eiL
Tb~ ~.econtls,t·~.ttm1í~ pttma·dty ·en~
rte1't:a..fJl1ne1tt11. \V.hile· rb.e .fbicd te~id~
i;tt .:' dJ1J<Jumci0t1it4n''.ié;~ '~tml l:ri;gh;h.;¥.el
:c;lnhl}.~JS, ·
~tvalit~ti~n./medi~ rc~.ear~l1.(}1fj

1:ad1f€l anm T\l i's bard to. :nbtª'frL
A:lth@m1~p·:a:d:xre:rtfairr;gba¡;c.d ..elll s1ed
ntts' p;í:>el:£essi'ofil;al !ibam.dands i's nn~Y
Tu~g;Ü:J.n1ti;g; ~C>m..e· 'ª'bout~. :rb:e 101··
.;l ···., .•iil>·¡· ,·, .: ; .. . • •. ••• ; . kc'hlU!itr~~.t.•. ,·rPcta1n~.art Jttt1~:a~:.uia~,
trne iaJl£~1t111.~lí>:f~~:crt.OlJ~.1,'1~i'ªl11Ee·
irT Ital"'r" "~rh'.'i~bi11bibíts the ·('.'i:olle'£1'.-·~ . -
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ITALIAN TV continued

tion and dissemination of proper
data; thus preventing the proper
application of scientific elata to sell
ing and promotion.
Research into media is at an ele

mentary stage of development in
Italy . Most research companies arc
prepared to try their hand 'in the
advertising field if requested, but
their restricted activities for a few
individual clients leave their meth
ods and finding open to doubt,
U.S. media men say. Only two Te
search companies claim to be in
part organized to supply regolar
media information. T'h cv are

,¡

DOXA and ATT\VOOD.
DOXA was founded in 1946,

originally to conduct politieal sur
veys, but subsequently to set up
three commercial survevs now car
ried out every six montl;s. They are
a T\7 and radio audience ba
rometer, a brand barometer, and a
pharmaceutical barometer,
ATT\\'OOD was started in Italv

in 1958. Since- 1960 it has adde~l
questions on l'eading habits to con
sumer snrvevs.
The DOXA TV and radio audi

ence barometer consists of 2,000
home interviews everv six months
by random sample. · Breakdowns
are by sex, age, elass, and geo
grnphical divisions. The chief lim
itation is the lack of "real" audience
figures since answers by interviews
are taken from the whole family.

Results of the TV and rªdio midi
enee barometer are issued in Ja11-
1Jary and June ..
The Attwood cnnsrrmer panel

consists of 2,000 interviews every
month 011 a eoustant smnple uf
housewives covering all of Italy.
The housewives are re<1uested to
note every prodllet and cvety pob
lieation they buy. The prnduet
information is eolleeted 011 a. weeklj,
basis, readership 011 a qnarteTly
basis. ThP consumer panel, hy
product, is available to advertisers
for varying costs, depending on the
product field.
Two industry Mganizations com

missioned the first general media
survt'y back in 1958. They were
Utcnti Puhblicita Associati, UPA,
and . the association of agcneies,
OTIPL Planning and elaboration
of the questionnaire was earriecl
out by DOXA. It covers press, ra
dio, TV, and cincmn, and i$ still
in use. Interviews were earned out
among 16,276 adults over 16 ycats
of age. There is no information on
distribution or cireulation of the
press, but there is information on
audience, readership, frequcney,
broken down by sex, agC', soeíal
level, and profession.
The second general media survey

was connnissioned by OTIPI and
carded out by DOXA with the help
of a eonunittee of five supervisors
chosen anwng the market research
people of the most important agen
cies. It covers the press, TV, radio,

Television viewership in Italy

Adult population of Italy :37,000,000

\Vatch TV in an average week:

every day .
at least five days a week , .
two to four days n week .
one clay a week ........•.... , , .

.ti

!
I,,
"
'ill,.
'

44

l. t

26.4%
6.7%
14.4%
16.6%

9,770,000
2,490,000
5,310,000
6,150~000

Watch TV in un average week
Don't watch .

64.1%
35.9%

2:1,720,000
13,280,000

--------- ----------------------
\Vatch TV in m1 average day . . . . . . 38.0%
Don't watch .. . . . . . . . . . . . . . . . . . . . . . 62.0%

14,07'0,000
22,930,000

"O'tl.P:i fi[.!.Jírés

.-~

;.n1dciíx.ema. wttl1 l6;0D.O inteJ;vie\Nr~.
uf adtdts !t)~eti.el ye~J:'~,.· - ·- -
Resenr:eh is·one of .(}TIPI'$ j?:l'iW~

ary. fa1neffons.Th~ :ªU.~Hen~efí.gur~s"
g.ivenby OTIPI in this la.teSJtr:epott ,'
aet as a,double cheek 011tbe -fi;gq;rres
that RAJ puts. out. The -figtrre-svary~,,
h~1t.n.nt Iadically •.OTIFI pc1t~..011t
"Readership," .ft bo:ok eontainin@ ,.
ir1for-rnrrtio11 on v~e\\1¡pt~bip {~;ge,:'
edueatíorr, work, aot<>s,.g.eo~tgi:pb~·
ieal areas cte. ) . Each a:gent.:y\\\'hreh
is. a. member .of OTIPl giv:es a.bt1ut11
$3,300 to the nrganizatio:n eaeh
yeár to eover the cost df the re~
search.
Other than the afot~1;n.exrtio11e~l

studies there :ate 1)0 indepemd~n\1
mediá. a11alyses@vaíl:ahle'"The:plan~
net in Italy Iras to integptfe •ancl
compare ísolatcd fads and figarns
collected from oflmr snur<'!es hx
nrcler to give \Veíght. to any rnedi'a:
seIe et ien attempted. E'xperienee
has taught that múst ii1terü,al r1e~
search .reports is$u.edby ]!IJblí'~hers
dr conéo$sfonah:es. are;··biased and
untnrhtfitl, U.S. adrnmr .s:a.v.,,. . . - - "' . --~

Some signifieant facts care .a.va.íl-
able which aid the aclvcrtisel\ b.nt
they am not spedfie enough to h:el1J:
in the chrrioe of medi·a.
The president of füe I.talia11J1it:>- ,,

pohlie, Sígn0t Auto.ni<) 18~1\g~,..told
U.S, businessmen this year that per
capita incorne. in füat countryI:ias
increased ;mbstmJtiall):, :going foom
$320 in 1951 to $560 in 1962.. It
was in 1951 that expanslon in It,r:J])£
began, .11eJ>.ays.That year~snet n,a"
tional it1eo1newªs $15.2 hillí.ou. !ti
1962 it was $29 lJrllíoti.
''\V.e are awª1·e of the hanl and ¡[:

long :I'ó~ldthM still hes ahead to
raise the per capita íncom:e, and
therefore . the . living eondífio~s of ''
th~ Italian. people. to the level 1at,; :I:
fained b)r )'OU and other peaple,.
Segui said. ·

Ineonres in fhe notth and füe
south elf.ff er eonS.jd.el'bJy.If js esti~
mated that the avérage wag¡¡¡~
earn:r ..Íll. .. the .rwttl1 gets about
$1,000 a yeati. fo füe south, $415
a ye.at~ Because TV ean m:lly .be
used i1ationa1ly, flris add.s ·t!!> fht"
many cmnpli:eutfons A1uerí·eM· ·~P.~
nren in Ital~· must eud1Jre:,
The re.eent sh111dnessof .the I.ta.Hr

an Urn, h()nefoJJy st;.-1b1il~·~edhy the·
$1 billin¡;¡ etedit ·iss·uecl~,ma.y ·ha~re:
some terttpm:a:ry 1:regatfv:e.. :effe~t
on irnv:estmeJ1t: h'J:Italy, btit :ill fhe-
1ong run, <tdmeu feeL ••
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TV MEDIA

liott Stewart, executive vice presi
dent of \VIBK Utica, was elected
secretary, and John Lynch, presi
dent of \V\VSC Glens Falls, was
named treasurer.
Perry Samuels, vice president and

general manager of \VPTH Albany,
was named to fill the unexpired
term of director Sam Nielson, for
merly of \VTRY Troy, who re
signed. Other directors elected to
serve for two years were: Walter
Schwartz, vice president and gen
eral manager, \\1ABC New York;
Hobert Dreyer, vice president of
Metromedia, New York; Peter Affe,
station manager, \VNBC-TV New
York; William Griffiths, general
manager, \VELM Elmira; \Villiam
Rothrum, vice president, radio and
TV, \VSYRSyracuse.

ABC Worldvision grows
Channel 6, the only commercial sta
tion in Quito, Ecuador, will begin
operating Apr. 1, associated with
Primera Television Ecuitoriana,
S.A. ABC International Television
will serve as sales representative
and program purchase agent. This
brings to 49 the number of ABC
Worldvísíon stations in 21 markets.

Joseph sm.ith to WJZ
as sales e'o:o:rdin.ato.r
Joseph A. Smith, a 1rative B:alti
morcan who for the past 11 years
has been with the . Sunpapers ..of

Baltimore, Iias
joined the
\VJZ-TV sales
department as
national sales
coordlnator' for
the Groüp \V
station, He re
plac:cs John F,
Burk, wlto left
'VJZ-TV to

Smith open his own
advertising and public relations
firm, New Concepts, Inc.
Coincidentally, Joseph T. Chairs

has been appointed financial ac
countant, replacing Fred R. Koeh
ler, who last week was promoted
to assistant business. manager with
the station.
During Smith's tenure with the

Snnpapers, he served successively
as a classified advertising sales
man, riational advertising salesman,
assistant classified advertis.ing man
ager, and finally as. manager of
food sales. Smith is married and is

~:···

Graphic Arts award for CBS exec

~ -

Louis Dorfsman, creative dir. of advertising and sales promotion for ÜlfS
TV, has won two major honors in the annual 50 Bes] Advcttisements of
the Year compctitíon conducted by American Institute of Graphic Arts,
N.Y.C. They were for ads..titled "Notes of Tdumph," dcalillg with the
network's "Lincoln Center Day" special, and '''Ve Did It/' dcalii)g with
film produced hy CBS-TV on comparative .effect of TV ahcl magazines
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Oral he.a.ring ttelayed
Q.n radio ..report fo·rms
A promise has been kept.,.FCC's

delaying from Apr. 23 :to·May 25:
its oral .hearings on proposed rnclio
reporting¡ forms gi~e.sradio· btaad
casters same chan¢.e..'to arg11e de
tails that TV has had .. NAB pres.f..
dent .·..L.eThoy·.•pollinl) .and. cmtns·e:L
Douglas. Anello .wromised during
recent St.ate Assn: Presidents O.on
fereace hex.e that .sp.e.éialPbmmiJ. ..
tee will be set o:.p b1 ad¥í'!:üc.eóf'
ora] h.enring t<\ldiscq;ss tJ:re radio
form requirements.

FCC's annom1.0ernent oF pnst
ponement last week said delay \Vas
to permit joint committee of broad ..
casters, members of Bar, and 'FO.O.
stíl.ff to thr.ash out radio progr,a:rit
reporting forms., 1simil<lt to com
mittee no.w going :over TV forms
(which have been heavily p.ro
tested /.
Although radio forms .aren't as

exacting on progra.m Fl.Ild~Pmm.etw
cíals ..repor.ting .fl'S thG>se·.for TV·,
and don't have to he filed anmmlly
(except for commercials reports),
broadcasters said. detailed. f.ahuhr~
tions would he onetousJ Pª-ttíbull;t.t
ly for the sxrutU broad¢ll:ster wíth
out leg;.t.l and cl.etical staff large
enoügh to handle. them. ·

the fathe.r o£ a son and. dattghter,
Chairs., :also horn .in lilaltimure~r.e,.
peived his B.S', deg;i'ee in. 2accrmnt;
it1g bi. H16.3 from Lay:0la C.olle,~e.
He is rna.rtied and lids 'hvo sons.

Oops! That' ..$ w·.hat ·we
call a media mfx-up
Yon can't get much more de.n'.i.ó·'
cratie than .they d'íd i.n Atl~rtt~.
reeentky \Vhet1 a lúe.al TV st~·tió:11
copped a tóp ª'''ar.cl í.n the ~ity's
Ad Club co1npet)tio11 For exe~flen.ce
in radio spnt ann.onne.emIDit.si.
\YAGA-TV ptrlled. it. :o.ff,,placing,
just behínd the j1rnglet:or á 11atl0Ji.:ltl
soft rclJ.ink firm. ·
Th.e TV st.atior{s·s[lQt~"Ttn1~ II.!

a. '\Vo:11dedí.\lJd0£ Fun 00. Fi~e"-·l
\~as crna.ted hy Chuck Shields Ad- ,¡

vertising; and pradrmed by HO~e.rt
Swanson Prm:luetio11s... lt w.a.sused
on three Atlanta. r.ádfü: stat.ióus la~~
fa.11 <tx1d, 110.t surpdsíngl;¥~ wa.~ tí
schedJ.üed for a.irtng ;.tg<l:ít:rbegim,...;~.
uing; this month.
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Hinson br<::>ocled.Na:.t'íonal, re
gional and IoGal ..spot ad¥etlis~tSi
continued. to use the sl;,tf'iorJ, \f{'hos..e·
fist of air achie\lements ra:n;ges ft.<J~
pioneering broadcasts Jn tadio':s
earliest days to ·s.iugle-handedl:r·;te~
vívín.g,a forgotten pop ;record (Ted
Weems' "Heartaches~!)· in the l•ite
194.Q'sto awaí'•d'"'winnmg.n.e\~1sand.
docume:nfary e o y ·e·r a g.e:. H;atve¥'
Hurrter .contínued to U$(\lc ne~Ys-
papers" Hirrson brooded some:m<Jre1.

Then.~.Hfoson got his Big 1:'.d:ea.
Hinson' s b:rainsto:rm was, :as he1

describes ití to: put to,use "'the old
est, most haekn:¢yed? unfítígiñali
overworked idea .in .O\ll' ptec;a,tí(;'.ll.l'B
político - socío - economic p o '\V .e. J:
structure." Irr s•h:ort, .Hinson '\Vas
r,.eadyto resort to a t:>ieket'line.

Fifst, he de.aided on a trial run
at the ad agency;; Itottndlng up, the

WBT MILK.S A GOOD: SAL.E:.
Refusing to be cowed by Jopal dairy's preference
for print, a WBT Radio sales exec d.ecided to try a
go· for· broke scheme. Here's what happened

H AROLDHINSONwas frustrated,
and by a cow, of all things.

A sales executive of \VBT, a
50,000-watter in Charlotte, N.C.
whose signal echoes electronically
all over the Eastern seaboard, Hin
son had brought many a non-radio
using advertiser into the \VBT fold.
But not Charlotte's Harvey Hun

ter Dairy, For a year, Hinson had
tried every attention-getting trick
he knew on the dairy firm. No dice,
and no media moo-la for \,VBT. He
had enlisted the aid of the ad agen
cy handling promotion and adver
tising for sister station \VBTV,
Kincaid Advertising. Still no dice.

Recalls radio salesman Hinson:
"Everybody talks about the b~g.

burst of cre;Jtivity in radio today-· ·
the fresh idea, the new approach.
You know, take your prospect a
presentation in the form of a mo
bile. Hang it ewer his desk so ifll
float around his head all day. He'll
think you're Very clever, and }'d;t.1

can't lose. Or, there's the audto
visual approach-the elaborate pro
duction skit, complete with dancing
girls, each bearing a profound blurb
in trochaic hexameter.
"There are a rnillion new ideas,

but you don't know the guy who
owns this dairy!"
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RADIO MEDIA

KMIN subsidiary pays
$925,000 for Ore. AM
KGON Portland, Ore., has been
sold by Robert J. Hartke and Irwin
S. Adams for $925,000 to. Republic
Broadcasting, wholly owned sub
sidiary of KI11N Broadcasting,
Denver. KIMN principals are Ken
neth Palmer, John Hunter, Robert
Donner, and Elliott Knoll. Edwin
Tornberg negotiated the deal.
In North Dakota, KEYD Oakes

was sold by Interstate Broadcasting
Co. to Q. P. Coleman of Mobridge,
S. D., for $52,500. An asset sale, it
was handled by Hamilton-Landis.

Radio on the fence
for sidewalk supts.
Special exhibit which will run
through Apr. 24 for the benefit of
New York city sidewalk superín
tendants is a showcase for CBS Ra
dio programing, a plaudit for
\VCBS, and a promotion for the
flexibility of the medium in general.
A sound sampler of the network's
offerings is installed in 37 specially
equipped audio-and-picture panels

on the fence at the construction site
of the new CBS 1-fead;quarters
Building.
The latest news may be h.e.ard .at

three of the panels; summaries of
local news from CBS o&n cities ate
available at seven panels. Other
panels include the voice of Joseph
Dembo, \VCBS, as he broke .ínto
the Ed Joyce program on Nov. 22,
1963,, to make the report on the
shooting of President Kennedy; the
swearing-in of President Johnserr;
Pope Paul Vl's first Papal blessing,
and the climax of the two-day effort
to rescue Henry Thorne and David
Fellin from a caved-in mine in Pa.
Entertainment personalities are

represented, as are samples of CBS
Radío' s Dimension series, sports
personalities, and political commen
tators.

All stereo for WRFM
\VRFM New York has built up a
backlog of stereo records enabling
it to program its entire schedule,
seven days a week, in stereo. Sta
tion began part-time streo broad
casting on Dec. 1, 1963.

¡.
~I

Laurence Olivier

all over America, people of all.ages
are listening to the radio again, to
THE LIVES OF HARRY LIME
Orson Welles

CAPT. HORATIO HORNBLOWER
Michael Redgrave

SCARLET PIMPERNEL

SECRETS OF SCOTLAND YARD
Clive Brook

THE QUEEN'S MEN
Royal Canadian Mounted Police
THE BLACK MUSEUM
Orson \Velles
7 network series .•• 364 radio dra11u1s..••
irving Jeld, 230 park. aue., neu: york 1hHt 9-5851

Marius Goring

THEATRE ROYALE
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Lak.e s111~re·ap~JP.i'rJt'!>1
Ga rdne.r v. p.•·-ger1~..m·gr¡.
Jrtm.es:'H,. C<!rdt;r!:it:'.h~l$''b.e!:i:iJnO;m~·g,l,11
vine presiclent ~rrd gen.lirrª-ltrratt:.'
ager of the .Lake.Shni:e Btuadqash-,
ing Cu." opera.t.m ot 'V:VDO:E JJ:1:1n,-·
kirk, New Y'ork.
Heh.as heei:i s:alesrepres:en·~a't:i~\e

for \V(}l~-1:¥ 8uftakh :Prte.~i(!!~hrl
G~r(:lner \\f~S; s~h~s m~J¡Y~g~.di· :
\VIIEC-TV .R:ochester .and on the II

broadcast and sales staff of ~fBllIN:1
( A.M & TV} Buffa.lo.Efe· ·ís£he ~nl~
media ot advertising: reptes:entafü\r~
to serve a's pres:iclentof t'}rn~Ves:t~tt;!'
New York bra.n.ph o£ the é:Jro:cer~
Manufacmrers .Repres:err.ta.tives,,,an
organization o£. 200 i:ierrrbers..Jlie II

w.as·····..p.res..·..id.en...t i.n·· •...· .. l..·.9.sz····:~n..d cl:táit~'ii
man of the h<lard in 1863,

Tele-Measurements has bcru~h·t·1
V\7ACE Chicopee, .M.as.s.:J?t;e.s1ídeñ.f~I
of the J.iew owner.ship cb.mpany J;s¡
J. R. Uª-ck) J?oppefo~for mote tlrarJi
30 years assocíared with 'VO.R in:.ill
New York and a:t one time assistant:·
director of Voice of America ...Pop·
pele plans to contit.lue the stati!:ín':si
current format of conte.mporar~
music and tie\,rs .a.ndthe staff, wl:ric}l,,
is headed by ,general .manager .l?aul
Hogers.

Elliot takes over KSO
Now that :FCC has given a ·green 111

light to the \VhítehaU staticr~ gro.u~'¡¡
on its acquisition .of KSO De$
Moines, the growing Gene MilrtePi
headed hro.adcastfog ope1t~tipnhJt;~11

promoted Tim EtliPt ta vi~e presi
dent and pµt him il1 charge of the
new property as ge:ner:.alm.anager.
Elliot has bean .. rnss.odáted 'iMíth

all the other vWhit:ehail st~t.íon~il
\VCUE. AkrQü;. \VICE Pro\l'iclcen:<Jei
aud \VHIH fortsmofith, Ct

ABC raises S;,ul.z.bur.~:.h
Arthur L. Sulzburgh h~1;sbeen ap~·
point.ed cl.it'eCtól' ()£ research Jrn~I

ABC Eadio. He~sbeen manaig.€'rdi
the department sínce Joiittm.g th~+
network in J:uly 1963',
His previous experience incluclB.!!i11

assistant ditectP;t of res.ear~h faat
CBS TV's Stations .Division.; sale~
develQ.pment n.a.arr.agero£ ;sn.n;&;"'
D:at{1;mµnag!3r6£spedal ·studi.~s.£¡;g
Amerrean. R.é.s:e.arehlll:!.te:ap,
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SYN DICATION-SERVlCfa.5

New tape unit runs
on many currents
Los Angeles' Kouyoh International
Corp. is marketing a new portable
tape recorder, the all-transistor
Saxon 555, which should give
broadcast newsmen and others con
siderable location flexibility. The
unit can operate on a variety of
energy sources - portable 9-volt
batteries, 12-volt DC auto battery
supply (via a cigarette-lighter jack),
or an ordinary AC power.
The Saxon 555 (see photo) has

three speeds, from I% JPS to 7112
IPS, push-button controls, tone con
trol, tape counter, external speaker
jack. Standard accessories include
dynamic remote-control mike, radio
patch cord, earphone, batteries,
cigarette lighter connector cord,
tape reels, and carrying case. Price:
"under $170.00."

New areas for William
Morris, Stern agencies
Two talent agencies announced
diversification moves last week.
William Morris was named as

sales representatives for the U. S.
telecasts of pro football games feel
from Canada and packaged by
Fourth Network Inc., of Los An
geles. 'Vallie Jordan of the Morris
agency will handle agency-level
sales of segments and spots.
The Charles II. Stem Agency,

which has so far handled talent ex
clusively in the field of radio aud
TV commercials, is broadening its
sales horizon to include television
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and motion pictures. Stuart Míller
has been signed to head the ne~v'ly
developed department.

Audience Studies opens
Ch.icago. branch C)fflce
A new division .ofAudience Stu.dies
Inc., TV program and c01nmercial
pre-testing research firm, has
opened in Chicago, with Frank
Adra na -· former member of J.
Walter Thompson's Qualitative Ad
vertising Research Grou~named
to head the branch.
ASI, active in research for CBS~

TV, several major agencies and pro
duction-distribution companies, has
its headquarters in New York, with
offices and test sites in Los Angeles
and London. Announcement of
Adrana's appointment was made by
Pierre Marquis, v.p. and general
manager. Address of the new Chi
cago office: 230 N. Michigan Ave.

fe).IJr Star sho;w.c:as1~s
'Q'TQ:C)le,' tnm for r.e'p~¡
Sínee. station repr~st!:ntafiv~s :a'¥~
frequently consulted by TV stafi.Qlll$j1

l l " t; . ... ,,. ·1 'Ifw ren •1nirng up next season s. ..o.ca.~
level shows., Four Star lJístributh~n:
Corp, is stepping up the:le¥:el ·crfl:tsf
c.ampaig11,launched ;about a ye:tr:.
ago, to service reps. witb a s.t:e:a'4~·
flow of sales mat.erial.

"The recommendations of th:e St4:'t"'
tion rep often carries Rj~'reatdeal Clif

weight fo the staticrú;s.final decision.
This makes se.ose, S:inoeit will b~
the station rep's ·r:espo.osibfüty t~
sell the spots on the·series to mrtio:r;r,.,,
al advertis.ers.''
Latest FSIJC project fo.this are;~~

a. special screening for reps, sehe.Clv
ule:dfo.rMarch 31,vrior to. th.eTF\!
meet, of Ensign O'Tool<J, the: ~~
minute comedy series selected fra~
i,tshaéklo.g by Four Star for ·swn:dl;,.,
cation :distribution this, summer ..

Available: NBC's color TV peacock

•••ti&~·~·' .,;,~ ,.,
Merohemlising-licensiug rights to N~C's mµlti~.ht1cdTV peaéóek, Eamiliar
to viewers of the nebvo.rk's color shows, have been ~wattled hr NB.e to
a New York .firm .specializing.jn sales pXomPtÍ01~,The: .Fell111~~!Cpmpany ..
Above, presiden], Leonard Fellma11, stancli1~g,\liaits nis font tó si:gn:mer
chandising contra~t, about to he inked. by NfüJ's: Georne .';\..Graham, Jr.,.
v.p, in charge of the network's Enternrises Drvi5ion. What's i11stote Eo.r
the NBC peacock in its non-'TV app:earance.s? Plans of füe Fe.llman or;gª11"
ization call fox licenses in tb.e areas of fobrl<isico!!lllC·tics,:e.Q!ih:une;Je,w.elzy,,
accessories, interior design items. Several .deáls ate heir(~ disc.ussed,

--~~
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NATIONAL FILE

ADVERTISERS
John R. Reardon, formerly of

Quaker Oats Co., moves. to Gale Pro
ducts, a division of Outboard Marine
Corp., Galesburg, Ill., as sales pro
motion manager.

Anthon C. Lunt named director of
press relations and editor of publica
tions for ANA. Lunt succeeds Alvin
A. Dann, who has joined the Infoplan
division of McCann-Erickson.

Ray Onslow appointed public rela
tions officer, Eastern States, for
BOAC. He will coordinate BOAC's
public relations activities in the 20
eastern seaboard states.

Joseph A. Moore elected vice pres
ident in charge of corporate develop
ment for Oleg Cassini. Moore will
assist in development of future growth
areas for the House of Cassini and its
15 licensee firms which market fash
ion-related merchandise sold nation
ally under the Cassini label.

Richard Swift, former TV president
of the Bolling Co., appointed general
manager of KROD-TV El Paso.
Swift, associated with CBS for over

.
WTRF-TV :~~~~

' .

'"

LONDON HEADLINES . . •
"Revolution Avenged - Beetles
Invade Colonies."

wtrf-tv Wheeling
STOCKS AND BLONDES! Learn
the difference if you want to
stay in business.

Wheeling wtrf-tv
OLD BOWLING BALLS? They use them for roll
on deodorants for elephants! And it seems the
elephant jokes hove survived the smoking
scare and the Beetles. What's gray and comes
in p red and white can? Campbell's Elephant
Soup! Why aren't elephcnts allowed on the
beach? Because they always walk around with
their trunks down!

wtrf-tv Wheeling
INTERCEPTED TELEGRAM to husband from his
vacationing wife: "Having a wonderful wish;
time you were here."

Wheeling wtrf-tv
EX-SMOKER admits that he's been driven to
drink end new, if .he reads any government re
ports on the i.11effects. of drinking, he'Il have
to give up reading completely!

wtrf-tv Wheeling
JUST REMEMBER, it's hard to get drunk when
the flesh is willing but the spirits are weak!

Wheeling wtrf~tv
BUMPER CROP! Whether driving in traffic or
on the open roed, if the sign says "Crossroad,"
humor it! wtrf-tv Wheeling
* MAN WITH ANSWERS!. Your Petry man will
be glad to tell you. all about the big wheeling/
Steubenville Television Market. Ask him about
WTRF-TV's taller tower and the 529,300 TV
Homes who get the Wheeling message. Who is
Edward Petry & Company? WTRF-TV's national
rep!
------

CHANNEL l'\B WHEELING,
SEVEN ·e WEST VIRGINIA
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18 years, was general manager of
WCBS-TV., New York, prior to join~
ing Bolling,

Alger B. Cha.pn1;in, Chairman and
president of Beech-Nut Life Savers,
Inc., has been elected .to the board of
trustees of the Bank of New York.

Jerry LaPete.r has been elected ex
ecutive vice president and. treasurer
by Hazel Bishop, Inc.

AGENCIES
Harry Gard Shaffer, .Jr., formerly

account supervisor at Bachman, Kelly
& Trautman, elected as vice. president
of the agency.

Maurice Mahler has been appointed
vice president, creative. director, by
Tromson/Monroe Advertising. He was
formerly with Mendelsohn ·Advertis
ing as art director. '

Edmond Cohen, formerly with Elk
man Advertising, rejoins creative staff
of Wermen & Schorr as associate copy
chief.

Harry Carlson to Wolcott & Asso
ciates as executive vice president in
charge of eastern operations .. He was
formerly president of General Public;
Relations, division of Benton &
Bowles.

Don Roessner, account executive in
the New York office of Infoplan, has
been transferred to its Los Angeles
office.

Joan Lipton named supervisor in
the creative department of Benton &
Bowles, Ltd., in London. Has been
with Benton & Bowles in New York.

Jordan Massee, J.ames St.euer, and
Howard Sutton, associates research
directors at Doherty, Clifford, St¢ers
& Shenfield, have been named vice.
presidents of the agency.

John M. Clason appointed vice pres
ident-personnel and training by Camp
bell-Ewald, and John D. M:e.yer has
joined Campbell-Ewald as supe.rvisor
of the Marathon Oil accourtt, Albert
V. Cole has been appointed .manager
of radio and television f<;,r.the ftp.Uy~
wood office of its. west coast divisi'on;
Warren Rebell, formerly with Cálkins
& Holden and then Fletcher Richards,
Calkins & Holden, has joined its New
York division.

Richard s. Sectow joined Carl A-II~\
Inc., as an account supervisor. lfe
formerly was with Ogilvy, Benson .&
Mather.

MJss1 Lilyan. BruWcn~ and.. Jj]J~~;:d.!
S,tor,te..buve.. i~inelf ..c~~Y ..9.~ii>ilrtm~trt1

o.f J. M .. M.athes, loo.. Mís1s..B.t;IJwn.
was f.orm¢rlY wílh Pcitlil'.ha;rd. 'W-!:>J:)Q~,
arra &teme was •fo.rrrrerly . assocí:ated .¡

with Muller, Jordan & Herri.~k.

J. Walter Thompson de.ct.ed.'Edward.,,
Ilopl:ey, \Vllli:am Hªm.-.100,fl,. Ji:.fnre.~E:•-'
Kle.íd, and Tlmmas J. Wood as. vic;e;
pre:s1d¢nts.ín íts; New YPrk :offl.oe,

T'l.ME J buyJng: & s.elHng

Jt>r~yMolfese, Todd GaUlO'eh~r,.and1
Gerald P; NoO'.mm.tQ sales :ac:9Q4rtt·e~,.¡
¢.eu(ív:es,a·t!él'.Mai-t:YOzer named s~l~s.
development specialist. 1a.tMelrº TV
S~1les.Molfese was formerly nationat
sales manager of KHJ~TV. Los, An~·'
geles, aJld. prior tg tbaJ _wassales. 'ab~
count executive: wifü &KO G1ene:ral
Gaulochér com~¢s•to. Metro from hi~¡
position as vic:epresíderrt in:.charge. ();f11•1,•·

sales for the E..S. Summer Corp.,. sla·.•11

tieñ 1;epresertta.tiv:es.N.oonan .was m~
account e.xe:cut:ive·with WC.AU-TV·
Philalfelphla ..Ozer w.as formerly w1t~,
the D'Arcy Agency.. ·

Esther M. Rauch joins PGW Radico:
as director of sales service, Miss,
Rauch, who completed ·a specü,i,J.as;"1
signment for KVIL Dallas at .the.clos:eJ
of February, has b.e¢.n a timebi.Jf·~f'
\Yith L¢o Burnett cs., Chic'a·gú;K'SJ'l"'
St. Paul; .and .WMT. (/e:dar Ra.pids:,1•
serving la.tter in yafiolls supervísoi:~r
and creative: capadtie:s. .

navid O~Sh:eafoine:d .Adam Youn;g;i.,
Inc. fo fill newly cre~ted post of d.i'r~~4
tor .pf station relations •. He: has had.
an .extensive ·.·broad5a~t hackgrouiit~,
as. general mauager of WINQ 'tamp'.a,,
and as station manager for WMUm,
TV Manchest¢r,

Bi.chard P. L11e.tt.ersap,:point¢d
presídent pf Bill. Creed ..A:ss(;)C:fate51.
Formerly with WEEI, CB\$ ,Statloii
Bos.ton, a& an. íl,CC;ót!ntexedtrtive,

CadC-01omJm ba$ Jofr1edNew 'Yov~
radio sales staff of Venard, Torhef &e~'
McConnell from Wm. Es~y CQ. Als~i
Dick Wright, Ir., moves from Eastt
man to the: televis•ion res.e.arch d~part""
m.¢nt oí Veqªrd, Tor'l1let..&s;McConrre:;rJi,·•·

Mifil!Wlnifre{i Schaefer JP"insWCB'.$
Radio as assistant sales pro.motion
manager. She .comes f:tom CheJ~.
Adverlísi:ng Bureau an'1 ..p.á<;n: .to ...,.~~ i!

she was sales manager J<:>r Weed. T~.k~-..
yisio.n Corp.

~"fJIJja._1.J...JF¢tg\fsO:if,..J..t\,,fotmerl~
senior .media bllyér in Youn~ & ~:tibfí~
cam's IJew 'YoI:koffic~,ba:s join¢d
agency's (;:hic,agp.. office-...·.~'S. a sup:er~
visn.r in the...media r,e:ta:tionsd¢p~í:tr1
mettt, ·

·w~.!le·AAterfi$.tn;g~Lo$
.added .Mauci'c.e:BtH>'.e.rsto íts arr
d.e~.artmeut, H¢ Wi.l.s fpt:m\\í-rly wifJJ.!t, .,
BBDO.
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Yonn:gs.l:awtl.. ·

l::h.arttf~ I~. Hirft:l'U!·, pt11r:S'icl:et1t cr.f1 the:
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.ct¢~tr~q1g$;¡lod!l!~Xty.

1J.. c. Kt::U~un, pr:c¡¡Jd:ent .oi T~il<a:s
B;r0Itd:c1ts·t ío;g Corp;, r.IO\BC-A M~FM
T~}; :&a·i1 b.eJ!n :cl<!.ct.cd ta the b:a"a.r.tl of
<línn~tots.~f t'h€ Cápit.ál NaJion;,ll B.é.ln~rn Austin;, Tex. K:cll:am,, a pas:f m:Gm-·
b:~r·•of tM Cits :t~auio Affiií~tc.sA!l'.
\fl'sury Boo.rel amt the h:o:atu of uh:ec
tots ó'f CH"S-T~Afflli~es; i.s ~.uue.nlly
·servln:g as vi:ce pre'Sitknt ·c:tf the; .Soa.Í:d
of Regents: for lbe s:ÍK state te.adhe'.f:S·
·CO:lle;ge:s:.in Tex.as.

.Ro.~·M:ea·tl"bn~t'ªí'.l'Pcóftit~~p:r.ql;l)gf:i·9n
~l:b;~Qctlilr:of WTQP .Was.h.i.m.gta:n."F-0r
t~~ .P:ªs:t ·~'€'~r'tt·~.nas ll~~nw1t~tht:
sta.t'iiDn .. as wdt.e-h'0.st of ~'8:~mp;-0sro:m..;1

Ra.lph L .. Atla8s nnin~.9 t:O rnew p.est
·of a.ss:Jstant s:a:fes:manager of WINS
N:~w York:, He for:m~rlywas ,~Hvn~t
and m:anuge:i; o:f KJUP Dunrngt1, Cola~
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WING Dayton
ha s appointed
Pet er J •. Boyle
s a I e s manager.
He has been on
the sales staff of
the station since
1957.

Albert A. Pel
legrino promoted

Boyle to assistant sales
m an ager of

WA VZ New Haven.

Bill Brown appointed manager of
program department of WSJS Radio,
Winston-Salem. He moves from the
radio-television news department.

Charles J. Hoban of WFIL Phil
adelphia received distinguished sales
man's award at annual banquet of the
Sales and Marketing Executives of
Philadelphia.

Robert F. Hurleigh, president of
Mutual Broadcasting System. will
serve as co-chairman of the 16th An
niversary Ball given by Veterans Hos
pital Radio and Television Guild Apr.
17 at the N.Y. Hilton. Proceeds from
the ball will benefit VHRTG's "Bed
side Network" volunteer services in
over 100 veteran hospitals.

Dick Covington resigned as program
manager of WEEI Boston and re
turned to Baltimore as production di
rector and assistant program manager
for WCBM.

Arthur L. Sulzburgh appointed di
rector of research for ABC Radio.
Before coming to ABC he was assist
ant director of research for CBS-TV
Stations Division.

Don S. Schlosser named director of
advertising and sales development for
the ABC Radio Network. He reports
to Theodore M. Douglas, Jr., ABC
vice president in charge of sales.

Rod Innes to WT AL Tallahassee as
station manager. George Pell joins
same station as program director.

Jack L. Katz joins KMA Shenan
doah, la, as station program director.
He formerly owned and managed
KQAL-FM Omaha.

Blayne Butcher appointed promo
tion director for WIP Philadelphia. He
formerly managed station WXUR
AM-FM Media, Pa.

David Murdock named director of
publicity for WIP Philadelphia. He
started his broadcasting career with
WORK York, Pa.

Donald A. White, Jr., is new pro
duction manager at WGAN Portland,
Mc. He comes to WGAN from WIPS
Ticonderoga, N.Y., where he was news
and programming director.
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WGIU Radi<;>:Scranton-Wilkes Barre
has named Joseph KikuUen. general
sales manager. He. was fl5rmet mf.ln
ager of Muzak For Ure Industrial
Valleys, which he will now se.rve as.
consultant.

Norm Hankoff, formerly with sales
staff of KCRA Sacramento, joins
KGMS that city as account executive.

Fred E. Walker, general manager
of KDKA Pittsburgh, has been named
to the board of directors of the Pins
burgh YMCA and to the execntlve
committee of the city's Convention
and Visitors Bureau.

WMCA New York announces ap
pointment of Henry Walter as direc
tor of editorial research. An expert on
New York City and State affairs, he.
formerly was a reporter for the. New
York World Telegram & Sun and was
director of public Information for the
New York City Department of High
ways before joining WMCA

Steve Rubinkam, formerly with
Pulse, Inc., has been named an ac
count executive with WAAF Chicago.

Hal Hamilton has returned to
WITH-FM Baltimore as station man
ager and account executive for both
WITH-AM-FM.

Fulton Wilkins., general manager of
KEX Portland, Ore., has been named
a vice president of Parent Golden
West Broadcasters. He formerly was
a sales executive with KSFO San
Francisco, and before that Was as
sociated with CBS Radio Spot Sales
in N.Y.

John Sharra joined the sales staff
of the Long Island Network's WGSM
Huntington, L.l .. He formerly was an
account executive with KRUX Phoe
nix and with the Pan American
Broadcasting System in New York
City.

SYNDICATIQN&SERVlCES
Edgar A.

G r o w e r is new
account executive
in the sales de
partment of
Videotape Ce n -
ter. He previously
served as s a 1e s
service coordina
tor, associate pro
duction manager,
and staff produc
er for the com-

pany.

John Adler, senior associate of
Booz, Allen .& Hamilton and formerly
general manager of Girnbels, New
York, joins Audits & Surveys Co. in
the new post of vice presklent-corpo
rate development.

~e:nal4 L.. ~ªJ~ér ~ppoi.nteil.M~M
Telestu~ios .· sale~ .manager. .lle ·•hi[ls·
served the. company as acQo.uó.tex~.cu:
tive and pdot· tó• this was ~ssó~iated
with Walt Framer P.roductio:rrs an:d
EQ.tettai.nro.eD.tProdu.cts,

Ho.ward Démp~~Yª'ppolnt~d b.rPªª""
cast .sales eQgfoe~r.•~over£n"gth~ terrí
torie§ oI :Color@d.P, ~ew M'.e.xl!i:.ó.,
Utah,. Wyúmlng•, anti Nebraska fí:5r
Gates .Ra.di.o Co. He formerly waR
wit~ th¢ engineerirjg ~tafl' ol. W:Il~lll
Indianapolis ..and. 1llºr~ recently· was
chief engineer of KFML D~bver.

Hal ..Williamson appointetl :di.teytor•
of p.romotion and :publicity .:f(l[ Ofil.~·
cial Films, He pmdu'Ceü [lrt,(j fürecie.<J
last season's "Celebrity Column'2 on
local radio.

b;~ing Klein
named vi'ce pres"
ident in .charge of
creative services.
f .úr .Independent
Televish'>.ii Corp,
He has beeh pres
ident of Donall &
Harman, and be~
fore this was with
S.creen Gems' 1a:d""
vertising and pm~
motion depart-

ment.

Independent Television Corp. an
nounces the appoiot.ll1ent of .Tº'n. .Si
bert as director of foreigh :sales>re-,
sponsible for JTC's international sales
operations in the West¢ro Hemispb.¢t¢..
Prior to this Sibert. was assbc.iated with
20th Century-Fox,

Thomas F. Scannell, Sr~, app.O:in.ted
senior sales management :consultant
for Cooper, Strock~ Sca~nnelliin Mlh
waukee. He recently r:e.tír.edas vice
president and general sales 01ánf.lg¢r
for the Falk Corp. in Milwatikee1.

Madeleine Gottlieb has Joined AR~
Films. as a special p.ress representa,~
tive, A former actress and sJnger :she
has been associate.d with sev.er~)
theatrical booking ptganizafions in the
past.

Stev.e Gi;~Q:laJi .f1ppofnte9 general
manager and vice presi:dent by ImarC(J
Graphics. Prior tP this he operat¢d
his own graphic. ªrt service.

John. s. Symank appointed midw¢st
regiQnal rmmage.t bY Riqharq R <. I.111,
man Associates, Los Angeles,.. whiGh
also' appointed Laq;y Fineg as O:llln'<lc~
special pr.ojeets manager headquarted
in Hollywood ..

Bill lV()od Jf~ll a¡apoin(·edexecuti~e
producer of Stars Internalio;nal .Pro~
duc.ers,. :a :divis.ion.of JJ.Uma.n.~ll\l>l
Creations. Previously he has served !i;ó
an exell:utive :capacit¥ wifü .. ICE~
San Fran<::isé;:Q,as well as.K.FWB am1:
KLA.C in Los Angeles.





ANNOUNCIN·G • ,••
A NEW MOV;E,I

I.~Qur ne\'! address is

"1£>'10" .AD COMPANY
. . 65. WEST 55lh STREU PenflHIUS1' E

NEW YORK, No'f'. 10019

Our new phone mrrnner is, {212~ ea 5·4114

NEW!
Key Case
with
Light!

I
I I

fiO

Reciprocal Trélde Clmsidet~d. Fpr itifQ.tl)latioh on famous
''Mike" arrd "TV'' pens, the new ''tVlikeíf KeY Ce.s~With Ught1
and other promotional items - contaét

HY FIN:K.EL·ST.EIN

••{gso~~L).•(¿OMi::~~
65 W. 55th St, £'it~•. 10:019 (2i:21 CO 5c4Ll4
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t·HE WEEK IN WA.S.Hl:N:.QT.ON· · . ·.·,.

Senator
lHtter on
bills

Print gets
it too

ACS pres.
has hope

~vB is s:taggered a:t the pos:s.ibiltty .éi>~ :a ·n.ew-1s.tvJ,.~~r~a..d,
r-eguLat,Lon that ·éí prodaét must not only ajv;e•ittí.lse: ~hat it

•• ., - . -- - u. -·· -· ·- ·- _,, •.. -. ·- "'- .'i

is ,_but als·o d.i:spláy it.s. 11milat:Lons. In this. case, 'the p:l'o:•
posed rti]es .compelmanufacturers to disclo$e t91 c¡;¡n5umers
something which Ls "al.ready }tn9wn".-via the b.·road dis·~·em:i1:l'a..
tion of information on tbe nt:iZ·EUtds9t cigarette s:n:Jo~lng~

It was also bro·ught out that if the :Ji".ulesput the wti'~
~-· ---

on smoking to a large degre.e, crea..tió·n or a :harmless ci.S:á-
r-ette by research might come '!tooLat.e to reé.over11;0sft
cnstomers.

On the subj ect ·of seJ!.f-,re.gult;l't.Qryp.romises fro,mmedia exe~rs
and the tobacco industity, estimates r·aingedf.r:omm¡,,l.d.lr~~pe
ful to acutely scornful, amon~ those• Whofaver• FXCenf!Jr<n~...•
ment o~ its pr<:>posedrules on cigarette advertising .•

~en. Maurine Meuh.erger dub.bedthe T'obaceo In~ti:f.ute's
promise.$ of industry s;uide.lines "cmiea_l ..a:ñd impOVér..Í.She;d .• "
She poob-poo1hed all media avowaLs tl;Ia:t tlley w·ouldp.re'fer
their own, or congressi:onal action. to FTO's ru.J..e.s,She ,s;gtid
industry· had. never supported any o.f her bills t.e put .cd,ga
r-ettes in one "'f th.e consumer-p·rotec\ed c:ategories.

P·r. Eva J. Sal.her, re,seá.re.:t1erot Harvard lJ Ja.aJ:ned7
in_c~mt:i:'Yesto teenag·e smoking--ánd sa..i.dTV á:dvertls.ing
exploits a.ii o them.

Sharing. the s:keptioi.sm was PF. MiJ~ba:el:B. Slb.i:Illltino.f '.Fe:Ls.
Research Iastitut.e since 19l4. PI':i.nt Ule·d:i.~t.ªk.es it .q;nthe
chin in this. se'.ries. Shimkin said 4.0 yea-rs ot cigarette
advertising claims to promot•eheal th, inte.11i.S:·eticJ3,non
chalance, slenderness, etc. showed the indttstry t..o have "'t.be
morals of a bar.racuda.h

Actually, sliqtes or earlier .indqst.ry a.gv.ertising from.
t.hoae blatant days ("Do: you inhaleP) g·omi.l..es'beyond any•
thing seen on today's TV screens, bowe·r.terglamorous Qr
sport y the (?olllÍI1e·rcials.

Dr•. w. G. Scott, .p:resid'ent o.f the Ame.rican.n·a.ncerSo·cietv,
is._more hopeful .o.f·m.edia self-disc:ipline.-a:1.t:hoUg'b disalf>
pointed in mea.g,erpr,ogress' thus f.a.r,. particularly among the
advertising brethren •

.Advertisers and agencñas we:r,ea. pig :n..e1p in the ;pre.vent-.
cancer c.ampaignfo.r the !GS, he said. Broadcastl.:P8 ~d pr ..int.
m.edia have been more tl1t:inta:Lr in reporting t.ne ·surg.eon
General's findings,. the Cancer Society's repowts, et t;i.l. Btrt,
the good docto.r wonders why no other moves have tH~enxua.debY
media-sue.h as :putting s·p•oitshere and there O'fi TV to warn
the young of the hazards of the cigárette habit.
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AU :l!f·fm:m;k:w1a:$ !B tempfl'.ftg: m;Ue;r f;e;atw:r~d ill lJ6:/ ,1·~A¡sf,Q.Jte~:.•• ba~ked UJ1>1 with
,ju~$1t ~I .Itard~~;eJIi'n~ éf.E:tff.bn;e ~nn©u·n~ernentson i.tátion ·~J~J.

!f!$ t~r:e ~n~thihg 'JD"Ui d tlk;e to: 11;e'!Zap!Qr~te·1·!1?!~$:p'eUecl·~:.E.,L,L~;In the: fhri111ng ~1:...Lnuis marke.t?
tb~n I :t,);$'~"IJll.. a·~,t]rrn~:nrnight thrre, ;i.t:t.~'¥mur llesl b.uy· ~Qrreacbirtg the tfl(il;sl buye:r.s !.

tD 2···· ... ··· •.•. ·:···· ... \SI.:.L~gis

~ 'I'T. ·V'·"W'·· ,.···.··.··•.·•···..-~"'·;···••·
~~~_; t,': ~-·_ '··,__. ,.- ~-; L .,, - -



We always get our man. We
get him with a television set

and a few brief words. Maybe, a
little music. We let him do the
listening. We lull him with great
entertainment. We give him
sporting events, award-winning
news coverage, fine NBC pro
gramming interspersed with top-

notch local shows.

Then, we throw in a sales pitch.
We point it right at him. He sur
renders everytime,

We could go into a long song and
dance about our hand-basted
commercials, hand-basted availa
bilities, and hand-basted prices,

but he wouldn't even listen.
Anyway; it's all written cl.ow.ofo
a little booklet carried by every
Edward Petry man, Better st.ill,
we can capture the Houston Mar
ket for you, every man in il, Fm:
the Pet:ry man.nearest you.please
write to KPRG-TV, P. O. Box
2222, Houslon, Texas 77001.

Co ur tes y of Suxs ex Clnllu•s I.Id.


