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Sweeney Radio Phones and Loud Talkers Will Be Used Tonight in the Fbllowing Parks

Swope Park, Shelter House and Dance Pavilion Penn Valley Park 39th and Gillham
15th and Benton Budd Park Troost Park Union Station Plaza
Parade  Holmes Square Observation Park  Spring Valley Park

Mayor Cromwell’s. Address on Civic Pride Will Be the Feature of the Evening.

)

\;?"““— L The Sweeney Radio Phone used in tonight s public dets-
% emstration can be bought at the Sweeney Radio tore, Uniso
Station Plaza—also

Radio Phoaes, Parts, Swall Sets, Etc., at

GIRTEN & BALES RADIO CO.

Plstrbmtors AS Swssasy Radieo Products for Missseyl and Koassa,
2028 McOse Tratficwrey.

LEARN A TRADE

SCHOOL OF AUTO-
SWEDSEY BLOG RANIAS (ITY.MO.

L | R '-", . “ :

Seiepion Romn of Go Svvrory Ko Groctumuing Masion.

—

Tbis full-page advertisement in the Kansas City Star, August 15, 1922,
heralded WHB as the finest and best equipped radio broadcasting sta-
tion in America. The program—beard over “loud talkers” in the public parks
—was given “as an educational demonstration of what can be heard by radio.”




foreword
for April . ..

- You open a book
and the print starts up like star-
lings out of the grass. You
reach for a pencil and find
you've a radish and four sprigs

of wild verbena for a hand..

When you put on your shoes, a

wing gets in the way. In the

streets. crowded with noon you

wander lonely and ecstatic, over

the dissonance of traffic hear-

ing the willow buds open. Bend-
. ing your head into the wind,
you curse the rain, and your
words bounce off and fall into
a puddle, splashing you with
jewels and mud. Then the sun
explodes and the words curl up
like petals and blow away. The
world is a glass ball tumbling
in space with you inside pell-
mell with rainbows and apple
trees. Your soul takes off its
long underwear and catches cold
and you sneeze and the miracle
happens—any old miracle—your
own private miracle. And you’re
agog with a strange emotion. It
has a specific name. They call

it April.

April . . . and
things are young again with a
special bursting sort of young-
ness that seems it must go on
forever. We know a radio sta-
tion like that. It was born on
an April twenty-five years ago,
and its heart is a red kite on a
high wind. Spring courses
through the veins of it to defy
stuffiness as belligerently as a
schoolboy with mud on his
knicker knees and a favorite
taw clutched in his fist.

No private miracle,
this. WHB belongs to the peo-
ple it serves. That’s why we’ve
devoted the pages that follow to
telling everyone about the sta-
tion that is definitely April.

Editor.
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APRIL'S HEAVY DATES
in KANSAS CITY

Art

(The William Rockhill Nelson
Gallery of Art and the Mar
Atkins Museum of Fine Arts.{

Concerts: April 11, Walter Cook,
pianist; April 27, Faith France,
pianist; April 13, A Cappella
Choir of University of Kansas
City, directed by Wynn York.

Exhibitions: One-man shows by «x
California artists — Phil Dike,
Richard Haines, Clarence Hin-
kle, Rico Lebrun, Dan Lutz,
Jack Gage Stark.

Masterpiece of the Month: *‘Danc-
ing Children by Antoine Le-
Nain (1588-1648).

Drama
(Music Hall)
15-20, Oklahoma!

Apr.

Music
(Music Hall)

Apr. 12, Barbershop Quartets
(Matinee Apr. 13).
Apr. 21, Jessica Dragonette.

Special Events
Apr. 2, 3, 4, Easter pageant,
“*“The Nazarene.” Music Hall.
Apr. 6, Christian Science lec:
ture. Music Hall.
Apr. 18, R.O.T.C. Military Cir-
cus. Municipal Auditorium.

Conventions

Apr. 9-10, Missouri Valley
Wholesale Grocers Association,
Hotel President.

Apr. 9-11, Missouri  Baptist
Women's Missionary  Union,
Auditorium.

Apr. 9-11, Missouri Optometric
Association, Hotel  Muehle-
bach.

Apr. 11-12, Missouri Laundry

Owners Association.

Apr. 14-16, Child's Health Con-
ference & Clinic, Auditorium.
Apr. 14-16, National Association
of Broadcasters, Hotel Muehle-

bach.

Apr. 16-18, Missouri Valley
Electric Association, Hotel Con-
tinental.

Apr. 17-19, Missouri Federation
of Music Clubs, Hotel Presi-
dent.

Apr. 19, Delta Delta Delta So-
rority.

Apr. 20-21, Midwest Interna-
tional Trade Institute, Hotel
Muehlebach.

Apr. 20-22, Missouri Associa-

tion of Municipal Utilities and
Missouri Association of Munici-

pal Suppliers, Hotel Conti-
nental.
Apr. 23-25, Midwest Hospital
Association, Auditorium.
Apr. 26-29, Kansas City Shoe
Show, Hotels Phillips, Alad-

din, and Muehlebach.
Apr 27-29, Missouri-Kansas Bak-

ers Association, Hotel Presi-
dent.
Apr. 30, National Scale Men's

Association, Hotel President.

Baseball

Kansas City Blues, American As-
sociation. All home games at
Ruppert Stadium, 22nd and
Brooklyn.

Apr. 16, 17, 18, St. Paui.

Apr. 19, 20, Minneapolis.

Apr. 26, 27, Milwaukee.

Bowling
Armour Lanes, 3523 Troost.
Clifford and Tessman, 2629
Troost.
Cocked Hat, 4451 Troost.
Country Club Bowl, 71st and

McGee.
Esquire Lanes, 4040 Main.
Palace, 1232 Broadway.
Pla-Mor, 3142 Main.
Plaza Bowl, 430 Alameda Road.

Shepherd's, 520 W. 75th.
Dancing
(P!a-Mor Ballroom, 32nd and
Main)

Dancing every night but Monday.
“*Over 30" dances on Tuesday
and Friday.

Arr. 15, Glen Gray and his Casa

Loma Orchestra.
(La Fiesta Ballroom, 41st and
Main)

Dancing every night except Mon-
day and Thursday. ‘'Oldtime”

dance Wednesday nights. Sat-
urday night ‘‘oldtime’® danc-
ing at Carpenter’s Hall, 3114

under

The Paseo,
agement.

same man-

SWiDg is published monthly at Kansas City,
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ﬂ)ea" This is a very special month and a very special year
for WHB. The station with Kansas City’s oldest
call letters is celebrating its twenty-fifth birthday.

As we complete this quarter-century of service, excuse us if we
point with pride to the entertainers, writers, announcers, salesmen,
technicians, and executives on our staff who have made this service
possible; to the Cook Paint and Varnish Company who financed it;
as well as to the many others who have been with us for various
periods through the years, and have gone to larger opportunities in
broadcasting.

A radio station is people in action. If they are interesting, so is the
station. By implementing our experience and knowledge of show-
manship with fresh personalities and new ideas, we have succeeded
in making WHB Kansas City’s dominant daytime station. We pledge
a continuing endeavor to maintain that dominance.

Part of the purpose of this special issue is to acquaint you with a
birthday present we received from the Federal Communications Com-
mission. In a way, it is also a present to all of you who turn each day
to WHB for news, educational features and entertainment of a high
calibre.

We have been granted permission to increase our power, to operate
on a better frequency, and to broadcast full-time! Facilities are now
being installed as rapidly as possible. When they are completed,
probably in June or July, you will find WHB at a new place on your
dial—710. And we won’t go off the air at sunset! We'll be with
you night and day, bringing you Mutual network shows and bright,
new programs which we will produce especially for the enjoyment of
radio listeners in the Kansas City Marketland.

Thank you for your letters of congratulation. And remember
WHB—5000 watts, night and day, at 710 on your dial!

Cordially,

PresipeENT, WHB BroADCASTING COMPANY



WHAT I THINK ABOUT ad:o

ﬂ live in a window sized world, forced to be in bed
month after month. My radio is my life. With the turn
of a dial I know the weather outside . . . the latest news,
I hear great artists perform in music and drama. I dance
mentally to the discs of popular records. I get free infor-
mation and advice from doctors, scientists, industrialists,
and travelers. I silently offer my prayer with the clergy-
man who brings the church into my room. I take sides on
round table discussions . . . argue on political questions . . .
continue my education in subjects I never would have pur-
sued otherwise, I listen to the laughter and am amused
at the jokes and antics on the comedy shows. I learn what
to eat, and how to prepareit . . . what to buy and where
to buy it. I clap hands with the thousands who cheer a
winning team. I guess with the contestants on word and
song programs. Mysteries needle my thoughts. When pain
is almost overpowering, I fight harder as I listen to my

radio . . . Yes, radio is my life!

To WHB, the management and staff, I offer my sincere

gratitude for your contribution to my health and to my

Whs. Ana Vfo

The letter reproduced above won its author a Motorola table model radio in a competition
sponsored by the Association of Women Directors of the National Association of Broadcasters.
It was judged the best submitted from the Kansas City district during National Radio Week.

happiness. Thank you!

Mrs. Ann Nafe is the former president of a national corporation, and was at one time
international field executive for Beta Sigma Phi, business women’s sorority. She suffered
two heart attacks and was confined to her bed for rearly a year, during which period her
doctor did not allow her to touch a typewriter—except for the purpose of writing her
prize-winning letter. Mrs. Nafe is up again now, looking and feeling very well, still enjoying

her radio.
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In its twenty-fifth year, the radio
station with Kansas City’s oldest

call letters goes “full time” again . . .

at 710 on your radio dial.

HEN WHB’s two pioneers—

John T. Schilling and Henry
E. Goldenberg, together with Sam
Adair—built the transmitter for the
radio station with Kansas City’s
oldest call letters, they didn’t know
they were making history. Back in
1922, broadcasting was considered a
hobby—an interesting “‘experiment”
—but few people realized it would
become the greatest means of com-
munication known to mankind. And,
as for owning a radio station, it was

' an expensive proposition with no

financial return! Few people, if any,
visualized the broadcasting and radio
industry as it is today.

Early in 1922, when Mr. Emory
J. Sweeney decided to put a radio
station on the tenth floor of the
Sweeney Automotive and Electrical
School, he wasn't looking for a new
enterprise. He merely wanted to use
a new means of communication to
promote good will for the Sweeney
School by giving the people some-
thing “different.” And radio was it!

The 250-watt composite trans-
mitter was ready by April, 1922, and

=%
e

by VERNA DEAN FERRIL

WHB went on the air with J. T.
Schilling as general manager and
Henry E. Goldenberg as chief engi-
neer—the same positions they hold
today.

By August of the same year, a
500-watt Western Electric trans
mitter had replaced the earlier home-
made one and WHB was the finest
and best equipped radio station in
America — and probably the most
elaborate! Its acoustically treated,
sound-proof studio was large enough
to accommodate a fifty piece orches-
tra with room to spare. Furnished in
Italian Renaissance style, the walls
were covered with red velvet and the
ceiling was gray. The reception room
was equally elaborate, furnished with
wicker furniture and Japanese lan-
terns hung from the ceiling!

Though WHB was built to serve
as an advertising medium and good-
will ambassador for the Sweeney
School, there were no radio ‘‘com-
mercials” as we know them today.
The first program that even ap-
proached radio commercialism didn’t
take place until 1923 and it was far
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different from one of today’s com-
mercial shows.

Mr. Sweeney had a real estate tract
called “Indian Village,” located just
outside the southern limits of Kan-
sas City. WHB originated two pro-
grams daily by remote-control from
the development. Nothing was men-
tioned about the lots to be sold or
the prices asked, but the radio listen-
ers were invited to come out to see
and hear a broadcast. Thousands
came each night, as well as several
hundred each afternoon. and from
that point, the salesmen did the rest!
Within a year’s time, nearly three-
fourths of the lots were sold. This
turned out to be one of the earliest
known uses of broadcasting for com-
mercial purposes.

A distinctive note on all broad-
casts from the Sweeney School was
the use of siren at the opening and
close of all broadcasting schedules.
Its shrill noise became a familiar
signal all over the United States.

People who couldn’t hear the station
call letters because of adverse weather
conditions could distinguish the
sound of the siren and knew they
were listening to WHB.

April, 1947

In 1922, every state in the United
States, Canada, Mexico, many points
in South America, Hawaiian Islands,

Samoa and faroff New Zealand had

reported hearing the station.

An amusing incident in connec-
tion with the siren occurred in 1926.
An ardent WHB listener in one of
the downtown hotels had his radio
turned on so loud that when the
WHB siren was heard, the other oc-
cupants of the hotel thought there
was a fire. There was quite a bit of
confusion before they found out dif-
ferently.

From the very first, diversity of
programs was one of the big features
of the Sweeney School radiocasting
station. They covered the demand for
information, instruction, and enter-
tainment.

The morning hours of the broad-
cast day were devoted to market
news. Livestock, butter, egg, fruit
and vegetable market quotations came
directly over private wire from the
Bureau of Agricultural Economics in
the Live Stock Exchange Building.
News about weather, roads and pre-
cipitation came from the United

tates Weather Bureau, financial in-
formation from the Commerce Trust
Company and time signals from
Postal Telegraph.

But though these services appealed
to many, Mr. Sweency was the first
brcadcasting pioneer to realize the
necessity of outstanding entertains
ment programs to build up a radia
audience. In August of 1922, he em-
rloyed an eight-piece staff orchestra
under the direction of Louis Forb-
stein. The orchestra made its initial
appearance on August 15. So that
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everyone could hear the broadcast, a
Sweeney radiophone and loudspeaker
was installed in each park in Kansas
City. This first concert was described
as “‘an educational demonstration of
what can be heard on the radio.”
During the next three or four years,
the orchestra was featured on two or
three shows daily.

One of WHB’s first musical pro-
grams was the Ladies’ Hour, heard
each afternoon at 2:30. It featured
both popular and classical music and
was announced by WHB’s head an-
nouncer and general manager, John
T. Schilling.

Three nights a week on Tuesdays,
Thursdays, and Saturdays, WHB
presented either a popular concert
or an educational program. In the
earliest days, stations seldom broad-
cast more than four or five hours out
of the day. These were intermittent
broadcasts, ranging in length from
five-minute market reports to full
hour shows, consisting of music for
the most part. Continuous broadcast-
ing such as we now have was simply
unknown.

Today, Sundays and holidays call
for a concentration of the best avail-
able talent; but in the early days,
they were an occasion to knock off
for the day. Saturday night was al-
ways silent.

When President Warren G. Hard-
ing died in 1923, WHB remained
silent the entire day of August 10th
in respect to his memory. This is
quite a contrast to the radio coverage
of President Franklin D. Roosevelt’s
death in April of 1945. President
Roosevelt died on Thursday after-
noon, April 12th, and for the follow-

ing three days, all commercial shows
were cancelled. Every detail from
the time of his death in Warm
Springs, Georgia, to his burial at

Hyde Park, New York, was relayed
via the airwaves. Appropriate music,
interviews with prominent persons,
biographical sketches and news bulle-
tins replaced the regular shows. Even
the funeral ceremonies at the White
House were broadcast.

Thinking of the battles over fre-
quencies which mark present-day
broadcasting, it’s interesting to note
that WHB originally had two fre-
quencies, or rather, as designated ther
two wave-lengths. The market re¢
ports were broadcast on 485 meters,
music and entertainment features on
360 meters. Since this first assign-
ment, WHB has operated on no
fewer than ten frequencies over a
period of twenty-five years. The sta-
tion once operated on 710 kilocycles
for about three weeks — then was
moved because of interference with
other stations. This is interesting to
note in view of the fact that WHB
has been assigned the 710 frequency
for full-time operation as soon as its
new transmitter, now under con-
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struction, is ready. Modern technical
developments in ‘‘directional” trans-
mission make possible duplicate use
of the 710 frequency by stations in
such widely spaced locations as New
York, Kansas City, and Seattle.

N 1923, WHB gained nation-wide

comment with America’s first all-
night broadcast. The station was on
the air for twelve hours and twenty
minutes, and the program included
music by Ted Lewis and his orchestra.

Newspapers and magazines heralded
the achievement. Some even weakly
prophesied that someday broadcasting
stations might stay on the air indef-
initely!

WHB broadcast its second all-night
program in 1924 in celebration of its
second anniversary. The program
started at 7:00 p.m. on Sunday,
March 23rd, and lasted till 8:35 the
following morning, at that time the
longest period of continuous broad-
casting ever undertaken by any sta-
tion—more than 13 hours!

Over 500 persons took part in the
program which was heard in most
parts of the world. It consisted of
every possible type of entertainment;
educational and humorous talks, re-
ligious songs, church services, instru-
mental music, popular songs, and
jazz.

The program involved the use of
10 different points of broadcast
origination—10 remote-control points,
which was quite an accomplishment
at that time. Today, WHB naturally
has many remote amplifiers; but in
1923, the station equipment boasted
only one. This meant that Goldie, the
chief engineer, had to dash through
the night from one point to another

April, 1947

carrying his microphone and amplifier
with him!

In broadcasting’s earlier years, sta-
tions had what they called *‘stunt
nights.” An original stunt was for
WHB to pick up out-of-town sta-
tions on a good receiver and rebroad-
cast the program from the WHB
transmitter, thus enabling crystal-set
listeners to hear distant stations. In
those days, comparatively few listen-
ers had “tube™ receivers which could
pick up distant stations.

There were few regulations to
hinder the stations; and, in the early
years, radio was just lots of fun for
everybody concerned. The fact that
there was no way to pay for its keep
didn’t seem to bother its backers, nor
performers. Then, after the novelty
of broadcasting wore off, the station
employees and entertainers insisted
on being paid for their talents . . .
and commercialism in radio became
necessary.

WHB approached its third year
of broadcasting, and already Mr.
Sweeney had spent $100,000 develop-
ing the station. He had paid the staff
orchestra thousands from his own
pocket, and he began to realize a
definite, dependable system of fi-
nancing was necessary. "

George Hamilton Stone, general
manager of the Sweeney School and
director of WHB, devised a financq‘
plan that was as ingenious then as it}
seems fantastic now. It was a sub-
scription plan known as the “Invisi-
ble Theatre.”

Tickets were issued and sold
voluntarily to the radio listeners. The '
tickets ranged in price from $1.00
for gallery seats to $10.00 for box
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seats. Each ticket showed the section,
row, and seat number in the “‘Invisi-
ble Theatre™ to which the buyer was
theoretically entitled. The purchase
of any seat entitled the subscriber to
receive a weekly program ‘scheduled
by mail during the first year, and
a copy of The Microphone, official
monthly paper of the “Invisible
Theatre.”” The money thus contributed
was used for obtaining singers, musi-

cians, and public speakers.

As Mr. Stone pointed out, spec-
tators expect to pay for seats in the
theatre, so why shouldn’t listeners
pay for entertainment over the air?
By their requests, they dictate what
shall be given on the programs; so,

by rights, they should pay part of
the bills.

Returns to the “Invisible Theatre™
were surprisingly good, but such a
plan would hardly foot the bill for
modern radio. It is fortunate that ad-
vertising came along to sign on the
dotted line, for without it, not even
the most advanced technical equip-
ment could have kept the American
public entertained and the American

system of commercial radio alive.

One of the first big radio meet-
ings in the country took place in Kan-
sas City in 1925. It was the idea of
Leo J. Fitzpatrick, then manager of
WDAF. He invited thousands to
participate in Kansas City’s “Radio
and Electrical Show™ held at Conven-
tion Hall during the week of March
2nd. A special plate-glass studio was
set up in Convention Hall, and these
“Crystal Studio™ broadcasts, as they
were called, gained national fame.

Over 100,000 people went to see
and hear such famous radio person-
alities of the day as Harold Hough,
the Hired Hand from WBAP, Fort
Worth; Bill Hay of KFKX, Hastings,
Nebraska; George Hay, the “Solemn
Old Judge” of WLS, Chicago; Lamb-
din Kay of WSB, Atlanta (“Covers
Dixie Like the Dew™); Gene Rouse,
WOAW, Omaha; Fitzpatrick him-
self; and John Schilling, WHB’s
*“golden-voiced” announcer.

Radio history was made on April
30, 1925, when Kansas City was the
source of a program which connected
the Pacific Northwest and the Mid-
dle West for the first time. The main
portion of the program, which was
in celebration of the 50th anniversary
of the founding of the Long-Bell
Lumber Company, was given over
WHB from the home of M. B. Nel-
son in Kansas City. The program was
fed to WFAA, Dallas, Texas; KGO,
Oakland, California; and KGW,
Portland, Oregon. During the pro-
gram, circuits were reversed and
Portland served as the origination
point. This was probably the first
instance in American radio where
broadcasting circuits were reversed
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for transmission in the opposite direc-
tion.

The years 1925 to 1929 saw WHB
become known as the place “‘where
headliners begin.” Its reputation for
being a training ground for radio
talent was well founded as the station
launched entertainer after entertainer.

And then, when the Sweeney for-
tunes ran into difficulty, WHB's
pioneer air rights and full time license
were revoked. For two months, WHB
was off the air while its leaders fought
to keep its license. In January, 1930,
the studios moved to two small rooms
in the Baltimore Hotel.

It was at this time that Charles R.
Cook, president of the Cook Paint
and Varnish Company, decided to
buy WHB and make it a Cook sub-
sidiary corporation. Cook particularly
liked to hear one of the Cook Painter
Boys, burly John Wahlstedt, who had
picked up the title of the “Cook
Tenor™ back in 1929 when the Cook
Painter Boys broadcast from WDAF
in a weekly program.

Equipment of a more recent design
and greater power was purchased. A
1,000-watt crystal controlled trans-
mitter was installed, although the
station was allowed to operate on
500-watts only. Located just one-half
mile south of the Cook factory in
North Kansas City, the new trans-
mitter was on the air- within one
month's time. The were

towers
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mounted on specially designed bases
in order to be completely insulated
from the ground, assuring the sta-
tion would be heard in all directions
at the same volume. At the same
time, the new owner applied to the
Federal Communications Commission
for permission to use 1,000-watts
power.

HE entertainment and service fea-
tures were also expanded and
improved. In the summer of 1930, a
new program idea was developed.
Listeners, it was reasoned, might go
for a show that was informal and
unplanned, a general get-together of
artists for entertainment purposes
only. Norvell Slater and Les Jarvies,
announcers, went to work on the idea,
and the result was the WHB Staff
Frolic. The first Staff Frolic was an-
nounced by Norvell Slater, who con-
tinued to emcee the show for a long
while. Slater saw many young artists
make their airwave debuts on the
program, and go on to national promi-
nence.

Later, there were the Ben Bernie
Staff Frolics, presided over by the
Old Maestro himself. Then the Frolics
conducted by Dr. Pratt, and a stormy
session during which Al Pearce and
his gang took over the reins. Guest |
stars by the dozens joined WHB
artists on the program, and WHB's
own large talent staff provided ample
variety! The Staff Frolic was a pro-

gram that didn’t go through long ses-}
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sion of rehearsals. Informality was
the theme!

It was just as much fun for the
artists as for the listeners—and judg-
ing by the fan mail, the listeners
loved it! When discontinued some
years ago, it had broadcast more than
4000 consecutive daily programs.

As the station grew, it became an
important part of the Cook organiza-
tion. The paint company sponsored
two programs daily, and the hun-
dreds of letters received each week
attested the popularity of the shows.
In those days, a quarter-hour trans-
cribed program consisted of three five-
minute discs, instead of one fifteen-
minute platter as at present.

Several of the regularly-broadcast
programs were not only entertaining,
but informative and educational as
well. These vied in popularity with
the strictly entertainment features.

But about a year and a half after
the Cook Paint and Varnish Com-
pany bought the station, its owners
began to realize that programs needed
to be improved further, and that a
few “‘commercial sponsors” other than
Cook’s might be helpful in paying the
bills!

If you had been in Kansas City on
May 4, 1931, you might have ob-
served a young and smiling agency
~ account executive emerging from the
University Club after luncheon with
Charles R. Cook and John F. Cash,
of the Cook Paint and Varnish Co.
| Don Davis had just been made presi-
dent of the WHB Broadcasting Co.

As a partner in Loomis, Baxter,
Davis & Whalen Inc., Davis handled
the Cook Paint and Varnish Co. ac-
count. Cook’s wanted an advertising

man to run WHB—and Davis was
selected because since 1927 he had
been experimenting with radio ad-
vertising.

His agency had
The Cook Painter
Boys on WDAF,
with John Wahl-

— @U’é\\ stedt (still a WHB
> “"}”/7; staff member) as
= d “The Cook Ten-

or.” Davis was
writing European
travelogues for The
Travel Guild of Chicago, broadcast
by Bill Hay on WMAQ when that
station had its studios in Chicago’s
LaSalle Hotel. For Loose-Wiles candy
bars, Davis had recorded in Holly-
wood one of the earliest transcription
campaigns, with dance music by Earl
Burtnett’s Orchestra and songs by
the Burtnett Trio and Jess Kirkpat-
rick, And, for Bird’s Drugs of Kan-
sas City, Davis had an act on KMBC
known as The Easy Aces.

“I thought I knew all the answers
then,” says Davis, “but in 1947, six-
teen years later, I'm not so sure. At
least, however, I've assembled a long
list of things that I know won’t work
—and that’s a help when it comes to
eliminating ideas that are unfit.”

Meanwhile, the WHB staff grew
from 12 to 50, and through the years
it developed a group of artists and
writers now nationally known; Louise
Wailcher, CBS organist in New York;
Jimmy Atkins, of the Fred Waring
show; the ‘“‘Three Little Words,”
with Phil Spitalny; Jess Kirkpatrick
of WGN; Count Basie, whose Harlem
Harmonies were a WHB feature for
two years; Harl Smith’s Sun Valley
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Lodge orchestra; and the late W. G.
Moore, Royal Air Force flier in
World War I and a U. S. Army Air
Force captain, who wrote The Air
Adventures of Jimmie Allen and
Howie Wing. Davis was Moore’s
personal manager.

As an advertising man, Davis has
always been interested in show busi-
ness—from his boyhood days in
Downs, Kansas, where he was born
Nov. 29, 1896, and where he used
to letter signs for the local “picture
show” and play trap drums in the
theatre pit. Those were ‘the days of
silent movies, when a pianist and a
drummer provided “mood music.” At
Kansas University he took his A.B. in
journalism, was editor of the Daily
Kansan, publisher of the Sour Owl
humor magazine and business man-
ager of the senior annual, The 1918
Jayhawker. As business manager of
the University “Soph Hop™ in 1916,
he produced an elaborate floor show
when “floor™ shows were something
quite new and novel. And as an
earnest civic worker in Kansas City
today, he still leaps into action on
community events with a theatrical
angle, such as the President’s Birth-
day Ball and the American Royal
Coronation Ball.

Davis’ hobbies are music, dancing,
the drama, travel, reading, drum-
ming, and aviation. He is a member
of the Mayor's Aviation Advisory
Board, a trustee of the Kansas City
Philharmonic, a director of the Kan-
sas City Safety Council. He belongs to
Mission Hills Country Club, the Kan-
sas City Club, the Mercury Club,
the Conquistadores del Cielo of New
Mexico, the Radio Executives Club
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of New York, the Chicago Radio
Management Club, the Tavern Club,
the Chicago Athletic Club, and the
Wine & Food Society of Chicago
and of Kansas City. He is a Phi
Gamma Delta, Sigma Delta Chi, and
a Phi Beta Kappa. He loves travel and
knows his way pretty thoroughly
around the United States, Canada,
Mexico, Bermuda, Cuba, and Europe.
He has written two books, Manual of
College Annual Management and

Collegians Abroad.

Though Don Davis is best known
as WHB’s rambling representative,
he is still responsible, along with sta-
tion manager John T. Schilling, for
the ingenious programming schedule

of Station WHB.

Davis added feature after feature
to the station’s schedule. In the sum-
mer of 1931, the Musical Clock was
launched. In February, '32, “The
Weatherman in Person™ broadcasts
were begun, the first such service of
its kind on the air. The Northside
Municipal Court broadcasts were
begun in the same year, a program
later imitated in some 26 cities. The
“Cook Tenor™ moved from WDAF
to WHB in June of 32.
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And in the summer of 1932, WHB
moved into its Penthouse Studios on
the twelfth floor of the Scarritt Build-
ing. By April, 1934, WHB had
copped the second place Variety
showmanship award, and by October
of the same year, it had moved into
first place.

In 1935, its application for 1,000-
watts was approved and WHB
doubled its power. In 1936, WHB
received the Variety Showmanship
Award for the best part-time sta-
tion in the country.

The station was one of the first to

adopt a ‘‘clean programming” policy, -

voluntary censorship of products and
services advertised. It further pro-
vided that there would be good taste
in all radio programs; honest, truth-
ful advertising with no false or un-
warranted claims; and brief and skill-
ful commercial announcements.

When the Mutual network ex-
panded from coast to coast in De-
cember of 1936, WHB became its
Kansas City outlet, bringing new pro-
gram thrills to its many listeners.

And then—in 1937—WHB dusted
off its fifteenth milestone and its
executives went all out with promo-
tion for the station. Its fifteenth an-
niversary celebration was the biggest
publicity campaign ever attempted
by any single station.

Downtown streets and stores were
decorated with flags, bunting, and
streamers. There were balloon ascen-
sions daily, with prizes attached! The
public was informed about the an-
niversary with daily full-page or
double-page ads in the Kansas City
Journal-Post. Advertisers received di-
rect mail promotion.

Throughout the week, there were
special broadcasts and stunts, aired
over WHB. The Mutual network
saluted WHB on a schedule of sus
taining shows. Between each pro-
gram, there was a brief spot an-
nouncement, reminding listeners,
“This is WHB, a fifteen-year-old
friend of yours.”

John T. Schilling left his general
manager's desk, stepped back into
the role of announcer and interviewed
WHB’s founder, Mr. Emory ]J.
Sweeney.

Everyone was talking about the
week of events; but the climax of the
celebration took place on Saturday,
June 5th, in the Municipal Audi-
torium. It was a grand birthday ball
with fifteen thousand people jammed
into the auditorium, and many others
turned away. A 44-piece orchestra
directed by Sol Bobrov furnished
music for the dancers; and a full
stage production provided entertain-
ment for everyone. Mutual carried a
half-hour show from the auditorium,
the first coast-to-coast broadcast to
originate from there.

Yes, WHB was proud of its fifteen
years of achievement! It was proud of
its innumerable “firsts” in the broad-
casting field . . . proud that it had
overcome obstacles to become Kan-
sas City’s dominant daytime station

. and proud of its personnel and
its interesting program schedule.

In 1937, it inaugurated the
Christmas Cupboard Party. In 1938,
it helped fight infantile paralysis
with a celebration of the President’s
birthday, producing a musical ex-
travaganza entitled Strike Up the
Band, starring Ray Perkins. In that
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same year, it started its Vine Street
Varieties, an all-Negro radio hour,
broadcast each Saturday from the
Lincoln Theatre. It featured the best
Negro bands and all-colored talent:
singers, dancers and musicians.

But this was only the beginning!

OMETHING new in the way of

equipment was added in 1939,
when the “Magic Carpet” was built,
a 100-watt mobile short-wave relay
transmitter. In June of the same year,
WHB established its own News-
bureau. Previous to this, newscasts
had been given from the Journal-
Post.

In 1940, over the muffled drum-
beats of approaching war, the air-
lanes were crowded with the voices
of F. D. R., Wendell Willkie, Secre-
tary Hull, Thomas Dewey, and a man
who was waging a hot fight in the
primary for nomination for the
Senate—Harry Truman. The Kansas
State Network was organized, with
WHB as key station, and outlets in
Emporia, Great Bend, Salina, and
Wichita. On November 4, the first
broadcast of Martha Logan's Kitchen,
with Swift and Company as sponsor,
took place. This program has been on
the air continuously since its origina-
tion.

A new Western Electric “Doherty™
high fidelity transmitter was installed
in 1941, and the station became a
subscriber to the Associated Music
Library, one of the world’s great
sources of transcribed music. As a
stunt for the annual “Clean Up,
Paint Up, Fix Up” Week, WHB
broadcast a ‘“‘world’s record house
painting” by 114 painters who com-
pletely painted the outside of a 55-
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year old, two story house in three
minutes, eighteen seconds.

On December 8th, one day after
Pearl Harbor, WHB proclaimed:
“From this day forward . . . until
victory is won . . . WHB can best
serve the public interest, convenience,
and necessity by doing everything
within our power to help win the war.
We should do this not by the dedi-
cation of mere radio facilities to the
war effort, but by devoting our
hearts, our minds, and our especial
skills as radio showmen to the war
needs of our community and our na-
tion. Specifically, it is our job to
integrate a vital means of mass com-
munication with the many-sided
problem of winning the war.”

Tense months followed, with visi-
tors refused admittance to studios,
guards on constant duty at the trans-
mitter, voluntary censorship, discon-
tinuance of weather report broad-
casts and man-on-the-streets inter-
views. There were enlistment cam-
paigns for the armed services, civilian
defense and rationing to be explained,
people urged to save fats and waste
paper . . . to buy savings bonds and

stamps. The Kiddies Revue became
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a war bond show, and the Staff
Frolic—with orchestra, singers, and
interviews—was staged daily at the
Kansas City Canteen. In the Jones
Store Victory Window, WHB helped
sell more than a million dollars” worth
of bonds. Then, on November 8, the
invasion of Africa began!

The frenzied tempo of a nation
in its second year of war was re-
flected in the constant stream of
broadcasts for morale building, gas
rationing, conservation of tin cans
and rags, support for the USO, war
industry  training, squelching of
rumors, labor recruiting, victory gar-
dens, housing information, price con-
trol, air raid blackouts . . . a hectic
year indeed! Typical of the whole
year’s service was the eighteen solid
hours of war bond selling which was
a one-day service by WHB on April
12th, 1943. September saw the intro-
duction of the station’s promotion
campaign ““The Swing Is To WHB In
Kansas City.”

War Loan drives came fast in 1944,
the fourth in January, the fifth in
June, the sixth in November. For
each of them, WHB staged mammoth
publicity campaigns. In the fifth loan
campaign, the Magic Carpet was
lashed to a Darby LCT, and rode
down the ways with the ship. Other
war effort broadcasts included the
Red Cross fund-raising campaign, and
a weekly series called Front and
Center, originated to the Kansas
State Network to emphasize the most
urgent needs of the war effort.

For the Citizens’ Manpower Com-
mittee, a campaign sought applicants
for jobs in Kansas City war plants.
To stimulate blood donor recruiting

at the Red Cross, WHB announced
every hour on the hour the number

of donors still needed to fill that

day’s quota—and made the quotas
every day! In October, the Firepower
Caravan was broadcast to recruit
ordnance plant workers, and the an-
nual War Chest Drive was a special
events feature.

To help servicemen’s recreational
funds, the station broadcast an all-
star golf game from Hillcrest for the
benefit of the “All Pacific Fund.”

In addition to D-Day on June 6,
and the tremendous job done by radio
in war reporting, 1944 is remembered
for the death of Raymond Clapper,
after which WHB originated Roy
Roberts of The Kansas City Star to
Mutual, in a “tribute” program. This
year, too, the WHB “Swing” cam-
paign gained momentum, with ads
in the trade press and a monthly
blotter mailing to advertisers and their
agencies.

For the Cook Paint and Varnish
Company, Jack Wilcher, WHB alum-
nus, produced in New York and
Hollywood an outstanding series of
minute transcriptions. It was a busy
year!
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V-E Day in May and V-] Day in
August of 1945 were occasions for
world-wide celebration, and radio
never performed a better coverage
job! In Kansas City, the death of
President Roosevelt on April 12 was
an event of double significance be-
cause of the elevation of Truman to
the Presidency. The following day,
WHB originated to Mutual a special
Truman home-town program, inter-
viewing his old neighbors, associates,
and friends.

Parades and celebrations for war
heroes brought such men as General
George C. Marshall, General Dwight
D. Eisenhower, General Jonathan M.
Wainwright, .Lt. General Ennis C.
Whitehead, and others before the
WHB Microphone.

In community service, WHB broad-
cast for the Seventh War Loan from
the B’nai B’rith Bond Booth, chalk-
ing up a total of over ten million
dollars in bond sales. WHB’s John
Schilling staged the annual show for
the Infantile Paralysis Campaign.
Don Davis, “The Sage of Swing,”
was the subject of an article in Tide
—indicating the continuing progress
of the “Swing” campaign . . . and
Swing magazine was born.

The year 1946 saw the innovation
of several new programs, including
one for youngsters, It Pays To Be
Smart: and, for adults, Our Town
Forum. As a service to civic groups,
a special noon newscast was originated
and sent by direct wire to luncheon
clubs meeting at local hotels. WHB
originated the Queen For a Day
program from Kansas GCity, and
chartered buses in eight Missouri and
Kansas towns to bring in out-of-town
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visitors. Fifteen thousand people, the
capacity attendance record for the
Municipal Auditorium, packed the
arena on each of the two days the
show played there.

THOUGH WHB generally fea-
tures news and music, it has a
method of *“block programming”
which allows one period to feed into
the other, catering directly to a par-
ticular type of listener.

In the morning, the station aims
at the farmer, the city worker, and
the housewife. Typical features are
livestock estimates at 6:35; the Musi-
cal Clock from 7:15 to 9:00, with
the day’s market report at 8:10 a.m.
on fruits and vegetables available, the
Weatherman broadcasts, two shop-
ping programs featuring items from
Petticoat Lane and the Country Club
Plaza, and the home economics show

from Swift and Company’s test
kitchen.
WHB carries “block program-

ming” further than most other sta-
tions by carefully choosing music, an-
nouncements, and other special in-
gredients to satisfy specific moods.
The station features music for the
major part of the afternoon, appealing
to the kiddies with children’s pro-
grams in the last hour.

And now, on its twenty-fifth an-
niversary, Kansas City’s dominant
daytime station is about ready to begin
full-time operation! (Night and day,
5,000 watts, on 710 kilocycles, if you
please!)

Back in 1922, WHB may have
been considered just another “hobby.”
But today, in 1947, it’s the Kansas
City Marketland’s favorite neighbor!
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Yes there it was again, those sput-
tering, shrill signals in code and the
Goldenberg boy talking to himself
down in the basement.

“Calling 4 H X in Florida . . .
Calling 4 H X . . . This is station
9AQR,calling4HX...9AQR

” Finally the next door neighbor
approached Henry’s mother.

“I just thought you ought to
know, Mrs. Goldenberg,” she said
resolutely, ‘“‘that your son has been
acting very strangely! Yes, the poor
boy talks to himself all the time.”
The old woman shook her head sadly.
“It’s a bad sign.”

So then Mrs. Goldenberg had to
explain to her solicitous neighbor that
Henry was just another amateur radio
broadcaster. After the Armistice
with Germany, government agents
had removed war-time restrictions
from amateur radio broadcasting.

That was back in 1919. Today,
after twenty-five years of radio,
Henry E. Goldenberg, chief engineer
at WHB, still counts himself an en-
thusiast among the more than 55,000
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by MITZI BRYAN

T was a drowsy mid-summer afternoon in the
year 1919, and strange sounds drifted over the -
back fence. The old lady next door just couldn’t .
It had been going on for days
now, and she thought it was high time Mrs. Golden- -
berg knew the truth about her boy, Henry. Listen! “"

‘b

//[M(V/

amateur radio operators in the United
States! Henry received his govern-
ment license back in the days when
he was sitting across the aisle from
Sally Rand in algebra class at Central
High.

Goldenberg, or “Goldie” as he is
known to his friends, was one of the
three founders of WHB in 1922, just
two years after the first radio station
was born in a Pittsburgh garage.
During WHB’s infancy as a strug-
gling 250-watt station, Henry Gold-
enberg, John Schilling and Sam Adair
were the only members of the WHB
staff. The versatile Goldie was jack
of all trades, including such hetero-
geneous tasks as announcer, conti-
nuity writer, engineer, steeple-jack,
receptionist, salesman, and janitor!

Often during an eighteen hour
work period in the early days WHB
would actually be on the air for only
six hours. In the intervening period,
the boys would be out peddling ad-
vertising to skeptical customers. A
spot announcement on the radio sold
anywhere from 25c to $5. Some of

3 P D P 4.0 Ak a7 Va0 At R S0 A Rt N YR 20t '-:_._
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the doubtful clients were downright
cold in their vehement refusals to try
radio advertising. The truth was that
many Of their wives thought crystal
sets were infernal contraptions, and
didn’t even want them in the house!

In 1923, Goldenberg went off to
the University of Illinois to major in
electrical engineering. It was at this
time that Red Grange, a sophomore
when Goldenberg was a freshman,
propelled the team toward national
prominence. But Goldie preferred
the wrestling team. When he wasn’t
on the mat, you could naturally find
him helping to edit the engineering
journal, The Technograph.

But during these college days,
Goldie’s heart remained true to his
first alma mater . . . WHB in Kansas
City. He found the college communi-
cation set-up somewhat tame after
his practical experience with a com-
mercial radio station.

In 1927, Goldie returned to the
staff of WHB. There followed the
dark era of depression when credit
hit a new low. After the Sweeney
interests no longer controlled the sta-
tion, there was a rudderless period of
hardship. But Schilling and Golden-
berg stubbornly refused to relinquish
their radio license. WHB carried on
until 1930, when the Cook Paint
and Varnish Company took over. A
clear picture of these lean, struggling
days remains before the two, and you
have to excuse their cynical smiles now
and then when they hear an ebullient
newcomer speak glowlingly of “The
Golden Age of Radio Inception!™

“But,” adds Goldenberg, with a
twinkle in his eye, “since the time
when a pair of shock-proof ears and
a crystal set was standard equipment
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for every radio fan, no single devel-
opment can be given credit for bring-
ing radio up from its early technical
crudity to its present advanced state.
Rather a combination of developments
has been responsible.” Radio trans-
mission remains
pretty much the
same basic process
it was in the 1920’s.
But WHB’s first
transmitter occu-
pied a room of only
20 x 20 feet, and
today the trans-
mitter tract covers
80 acres near Lib-
erty, Missouri.

The early, commercially built trans-
mitter cost $18,000. Although the
modern transmitter doubles that fig-
ure with a price of $36,000, never-
theless the proportional cost is notice-
ably lower, since the modern trans-
mitter has 20 times the power of the
old model. Tubes for radio transmit-
ters used to be considered sky-high at
$85, and now the cost ranges any-
where from $500 to $1000. Reliability
is the major asset of the modern radio
tube, which lasts at least 1000 hours.
Microphones have greatly improved,
and the newest mikes are as far re-
moved from the early models as the
hoarse croak of a bull frog from a
nightingale’s silver notes!

Early broadcasts were often inter-
rupted for hours, while necessary re-
pairs were made. Old-time transmit-
ters were a mass of formidable wir-
ing with a deadly exposure of high
voltage. Goldenberg’s reminiscences
include the preacher who was dron-
ing his Sunday night sermon over the
air, when an electric storm arose. A
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bolt of lightning twisted in among
the controls like a fiery snake, and
the frightened parson watched the
Fourth of July sparks through the
studio window. When informed there
would be a slight delay before his
broadcast would be resumed, he re-
plied, “‘Gentlemen, the text is cov-
ered, and as far as I am concerned,
my sermon’s over!” Thereupon, the
frightened divine took a hurried de-
parture, leaving the engineers wick-

edly rejoicing. The parson’s rain of

fire and brimstone had fallen too close
for comfort!

In the decades to follow, Golden-
berg was to be a first-hand witness
to a surprising number of radio inno-
vations at WHB. Although he is one
of WHB’s younger executives, he
can remember when a fire siren was
used as a signal to sign the station
on and off the air. This electric siren
was mysteriously purloined when
WHB moved from the Sweeney
Building to the Baltimore Hotel in
1930.

Just what are the duties of the
chief engineer? The list is long enough
to sound nerve-wracking, but the
brown-eyed, imperturbable Golden-
berg has a reputation for getting riled
only once every five years! He’s on

the job all the time, in charge of the
purchase, installation, operation, main-
tenance, and repair of all technical
equipment. Goldenberg has to meet
emergencies as they crop up, and so
has developed a “trigger-mind.”

In the old days, Goldenberg gained
the reputation of an outdoor man.
He used to climb the 300-foot radio
antenna towers on the Sweeney Build-
ing to install warning obstruction
lights. But today, the agile Goldie is
content to merely measure the new
radio towers as they lie horizontal on
the ground of the new transmitting
station.

Every once in a while, Goldenberg
thinks wistfully of the good old days
when there wasn't so much red tape.
Then he knows it’s about time to take
a fishing trip to the Minnesota lake
country. The elusive five pound bass
there are his special pets!

Goldenberg puts himself to sleep
wading through the proceedings of
the Institute of Radio Engineers, but
remains a member in good standing
of that organization, as well as of
Kaltenborn’s 20 Year Club for radio
pioneers. Sometimes the suspense of
being a slightly color-blind chief en-
gineer proves exciting, but he has
managed to preserve a definite opti-

mism about the great days ahead for
WHB.

“This full-time operating grant is
a great thing,” he says. “With in-
creased power and a better frequency
we're far from through our pioneer-
ing days. WEe'll keep improving
radio, keep on being out ahead. The
last twenty-five years have been fine,
but it’s the next twenty-five I'm look-
ing forward to!”
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How Smart Are You NOW?

THE following ten questions are typical of those answered by the contestants
on WHB's It Pays To Be Smart. Ten correct and you are a whiz; seven
and you are fair; and any less than five flunks you. Answers on page 36.

The term “lead” pencil really should be ................ pencil.

What is the chemical substance used in the prevention of goiter?
Carbonic acid is formed by mixing what compound with water?

Force which seems to pull away from the center of rotation is called what?
What acid is present in most soft drinks, such as soda pop?

The new type of safety light used for highways utilizes the vapor of what
element?

The tendency of a force to produce turning is called the moment of the
force of what?

What is the common name for the substances whose chemical formula is
CaOClz?

Muscles are of two types when classified as to use. Name them.

How would you change centigrade to absolute?

S50UND EFFECTS

Put these assorted persons and things on the air and see what comes
out of your loud speaker. The right scund in the right blank gives you a
noisy score. 10 right is good. Answers on page 36.

P BB o ARe

1. Big Bertha......... a. tick tock

2. Sandy......... b. dancing feet

3. The Lorelei........ c. no sound

4., A giraffe........ d. a bark

5. Big Ben......... e. an explosion

6. The Clermont......... f. water spouting

7. Elsie......... g. a shrill whistle

8. Moby Dick......... h. beautiful singing
9. A fandango......... i. a neigh

10. Stanley Steamer......... j. a moo

11. An osprey......... k. a steamboat whistle
12. Black Beauty......... 1 an automobile horn

ADDRESS PLEAGSE!

Here are 12 famous persons of radio. You're certain to find them living
at these famous addresses listed in the right hand column. Which address
is right for which radio personality? If your address book is up to date you
should score 8 of the 10 right. Answers on page 36.

NAME ADDRESS

1. Fibber McGee a. Baker Strect

2. Baby Snooks b. Rushville Center

3. Mrs. Nussbaum c. Centerville

4. Ozzie and Harriet d. Pineridge

5. Mr. Gildersleeve e. Shady Lane Ave.

6. Lum n’ Abner f. 1847 Rogers Road
7. Henry Aldrich g. Wistful Vista

8. Ma Perkins h. Allen’s Alley

9. Blondie i. Summerfield

10. Sherlock Holmes j. Sycamore Terrace
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by DICK SMITH

ONTRARY to the theories pro-

pounded by Tom Howard on his
program of dis-intelligentsia, WHB
is demonstrating that it pays to be
smart!

It Pays to Be Smart is a fast-mov-
ing radio quiz that pays off to stu-
dents in all Greater Kansas City high
schools. The program, which started
February 16, 1946, is produced
through the joint efforts of the Uni-
versity of Kansas City, the Kansas
City Public Schools, and WHB. The
University prepares continuity; the
high schools provide the student par-
ticipants and the assembly period
of a different school each week; and
WHB provides time on the air, trans-
scribing facilities, and all necessary
personnel including engineers and
quizmaster.

The University and WHB share
the cost of prize money (first prize
each week, a twenty-five dollar sav-
ings bond; second: ten dollars.)

The program is primarily a com-
munity service, important because of
the stimulus it provides to Kansas
City students who strive to qualify
as contestants on the program. In
addition, it provides interesting and
educational assemblies for the high

schools. Although sponsorship credit
alone is given on the air, the program
gives the University fine publicity,
and furnishes a practical project for
students in the radio department.
The show has been presented be-
fore nineteen high school assemblies
this season, with a total visible audi-
ence of 19,486 students. This number
includes the nine public high schools
of Kansas City, plus Catholic high
schools, high schools in Kansas City,

Kansas, and Independence, and
Wentworth Military Academy in
Lexington.

The program’s format is fairly
standard. Each Thursday afternoon at
one-thirty, the student body gathers
in the school’s auditorium. On the
stage are the six contestants, who
have previously been hand-picked by
the instructors as top-ranking stu-
dents. Three judges, the engineer, a
student announcer, and the master of
ceremonies are also on the stage.

After a short explanation of how
the program is to be recorded and
broadcast later, along with a briefing
on the importance of proper audience
reaction, the student announcer in-
troduces the master of ceremonies.
The school band plays a number, the

Dick Smith, producer and quizmaster of It Pays To Be Smart, once taught school
at Montana State College. He is the dean of Kansas City radio announcers, and has
been associated with broadcasting for twenty years. At present, he is the chief of the
WHB Newsbureau and Director of Special Events.




22 Swing

contestants introduce themselves, the
band plays again . . . and the contest
is on!

It is conducted like a spelling bee,
with an incorrect answer meaning
elimination. Thus it is possible to
control the time element of the pro-
gram by using progressively harder
questions, and is also the most prac-
tical way to choose the best informed
student as winner. Teachers have ex-
pressed the opinion that, with but
few exceptions, the winner of the
contest was the best student.

Questions are of two types, cover-
ing current events and general science.
Typ1ca1 are such questions as:

“How many members are there in
the United Nations security council?”

“Who is the commanding general
of U. S. Forces in Europe?”

“Name the last three judges ap-
pointed to the Supreme Court.”

“What is the difference between
an anticline and a syncline?”

“Define gravity and state Newton'’s
law.”

The program at Wentworth
brought out an instance of the clear,
analytical thinking which repeatedly
has amazed those producing the show.

A tall blonde cadet, Lester Hamil-
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ton, whose home is in Boone, Iowa,
was the first prize winner. During
the contest, the cadet ahead of Hamil-
ton was asked the meaning of the
word anemometer. He didnt know.
It was Hamilton’s turn at the mike,
and he had a rather vacant look in
his eye. But nonchalantly he asked
the quiz-master to spell the word. He
then stated that an anemometer was
an instrument for measuring the ve-
locity of the wind. That was the cor-
rect answer.

After the program, Hamilton was
asked if he had ever heard the word
before, and he admitted that he
hadn’t. The questioner asked how he
arrived at the right meaning. Hamil-
ton informed him, very matter-of-
factly, that in Latin ‘‘anemo’ meant
wind, that meter was a measuring
device; so he deducted that together
they meant just what they did.

Later, he confided that he was
going to send his $25 bond home to
his parents just to prove to them that
his interest in science was paying
off. Hamilton will do all right!

Other students who have appeared
on the show will do all right, too.
The many letters received from
parents, students, and local educators
prove that It Pays to Be Smart has
acted as a definite stimulus to in-
spire boys and girls to the further
continuance of studies in college or
in specialized training schools. These
letters offer testimony that in many
cases an interest in radio as a career
has been awakened. WHB is proud
to have this part in the education of
youth; proud to prove, every week
in the school year, that It Pays to Be
Smart!
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How a great paint company became great . . .

into the broadcasting business.

EW things appeal to Americans

like success. In the rich saga of
life on this continent, a paramount
theme is the growth of business, of
industry ever-expanding, piling one
triumph upon another. Business has
built our cities, contributed to the
development of our farms, shaped
our national social and economic life.
It is a part of each of us: an outlet
for our individual energies, an in-
spiration for—and expression of—our
ambitions.

The story of business is the story
of materials and machines, but mostly
it is the story of men. It is a biography
of the leaders who have risen to
wrest a scientific living from the
wilderness. They have combined
ability, skill, ambition and determi-
nation to join manpower and raw
materials into specific productive
combinations. Their efforts have con-
sistently increased incomes and raised
the standard of living. They are the
foremost components of every indus-
trial success.

That is why, to tell the story of one
great business, we must begin in
Ithaca, New York forty years ago.
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and how it got

Cascadilla Gorge was rich with June
foliage, and the breeze which filled
sails on Lake Cayuga swept up the
hill beyond to rustle tassels on the
mortar-boards of a long line of gradu-
ation-gowned seniors. It was com-
mencement at Cornell University, and
in the group awaiting dipiomas was
an earnest, black-haired young man
with piercing eyes—Charles R. Cook.

Charlie Cook was a Missourian.
He had come to learn engineering, and
he'd learned it well. In his four years
on the hill he had worked hard in the
labs, studied hard in the classrooms.
He had established himself as a
leader on the campus, and had ac-
quired a sound formal education.

There were long speeches that
morning. Cayuga was flecked with
white, and rushing Falls Creek
rumbled a dull accompaniment to the
sonorous addresses on the meaning of
*commencement.” These young men
and women were about to venture
forth into the cold, uncompromising
world of business. There was much
talk designed to scare the wits out of
the hopeful graduates.

But Charlie Cook was not dis-
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C. R. COOK

turbed by it. He had always more
than held his own, and he viewed
the future with definite confidence
and a sense of eager anticipation. He
fidgeted a little, and wished the
speakers would hurry.

The ceremony over, young Cook
put away his cap and gown, mailed
his diploma home, and boarded an
afternoon train for Milwaukee. There
he became a junior engineer for Cut-
ler-Hammer, manufacturers of elec-
trical equipment.

He was there six years, working
quietly, advancing steadily. Then, in
1913, his father wrote that there
was a sick paint company in Kansas
City which needed new capital, new
management, and complete financial
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reorganization. It presented a chal-
lenge and an opportunity for some-
one who knew manufacturing, sales
and business management.

Charlie Cook made up his mind
quickly. He resigned from Cutler-
Hammer and went to Kansas City.

To his friends among bankers and
supply men, young Cook talked
earnestly. He believed in Kansas City
as a location. He believed in his
ability to win success where his
predecessors had failed.

His salesmanship was effective.
Other people had faith in his ability,
and he succeeded in refinancing the
business. December 8, 1913, it was
re-incorporated as the “C. R. Cook
Paint Company.”

So, at the age of 29, Mr. Cook was
in the paint business. He was at the
head of a corporation destined to be-
come the largest of its kind in the
Southwest,%and one of the best-known
in the nation.

But success was not immediate,
and there were several things which
required changing as soon as possible.
The plant was located in a four-
story brick building in many ways ill-
adapted to paint manufacture. The
output was largely “private label™
merchandise: paint manufactured to
order for wholesalers or retailers,
packaged under their private brands,
carrying the distributor’s name in-
stead of the manufacturer’s. It was
business built on price. Quality
played no part. The manufacturer
was at the mercy of his outlets.

Young Cook realized the faults
in this type of business. He resolved
to continue it only so long as it took
him to build up a line of quality
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paints and enamels on which he would
be proud to place his name.

There followed long discussions of
materials and methods, careful train-
ing of workers, exacting tests of
finished products. Then, proudly, in
cans of flaming yellow, came the
CO-PA-CO line. It was a family of
fine paints. One hurdle had been
cleared.

But there was another.

The C. R. Cook Paint Company in
1914 was known to the industry as a
“paint grinder’—its manufacturing
processes being confined solely to
grinding paints. Paints are pigments
ground in oils and varnishes; and
all of Cook’s grinding liquids and
varnishes were . in those days pur-
chased from outside sources. This was
a handicap on two counts; it reduced
the margain of profit; it made quality
a variable factor, dependent upon
sources beyond control of the com-
pany. The secret of making quality
paints and enamels is to control abso-
lutely the liquids which go into them.
Mr. Cook resolved to build a varnish
plant; to make his own grinding
liquids; to sell his own varnishes to
the trade.

By 1916, money was available for
expansion. Sales had increased 150%,
from $400,000 in 1914 to $1,000,000
in 1916. A two-stack varnish plant
was planned for a site in North Kan-
sas City, but before it was completed
four more varnish “fires” were added.

Sales continued to increase. The
volume for 1918 reached two million
dollars. The following year a- sales
branch was established in Fort Worth,
Texas. The company’s working cap-
ital was enlarged; its corporate name

became the “Cook Paint and Varnish
Company.”

During this period, a step was
taken which was to prove to be all-
important in the future development
of the company. The United States
was engaged in the first World War,
and required a tremendous amount of
special paints for wvarious military
purposes. Mr. Cook, striving to meet
the need, decided to set up an in-
dustrial department within his organ-
ization. It was a unit equipped to
create ‘“‘made-to-order” paints and
varnishes for any specifications. One

" of its first jobs was to produce 600,-

000 gallons of special finish for rail-
road cars—a tall order for a new de-
partment. But the men had been so
carefully schooled in quality work
that they were able to complete the
contract successfully, proving that
company could handle large volume
orders from exacting users.

Through the years, this industrial
department has been strengthened
and expanded. In its efforts to de-
velop finishes to perform definite
tasks for various industrial users, it
has made valuable contributions to
the household field as well. Most im-
provements in the general line of
Cook paint products have had their
origin in the researches of the indus-
trial department.

Rapidly, the Cook Paint & Varnish
Company took a position of leader-
ship in the development of new type
finishes. Experiments were carried on
apace, with one improvement paving
a way for the next. By 1920, Cook’s
“Super-White™” was the whitest, most
durable, solid covering paint it was
possible to manufacture.
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As a pioneer with this type of
finish, Charles Cook had stepped out
years ahead of his immediate com-
petitors, and had attracted attention
from the entire industry. Soon he was
elected president of the national Paint
Manufacturers’ Association, from
which he retired after a year to be-
come a member of the Educational
Bureau, sponsors of the great *‘Save
the Surface” and “Clean Up—Paint
Up™ campaigns jointly through the
Paint Manufacturers’ Association of
the United States, the National Var-
nish Manufacturers’ Association, and
the National Paint, Qil & WVarnish
Association.

The early growth of the Cook
Paint and Varnish Company was

Swing
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traceable directly to the vision and
the plain hard work of its founder.
During all these years, Mr. Cook
reached his office at a quarter to
seven in the morning and went
through his day's work file before the
arrival of the office force at eight
o'clock. A busy day followed: dicta-
tion, conferences with callers and de-
partment heads, frequent personal
check-ups on the sales, production
and technical staffs. His business ex-
panded tremendously, but still his
dynamic and tireless energy enabled
him to keep up with every phase of
it. Throughout the plants and offices
he became known for his faculty of
being able to glance at a sales sheet,
a formula, or a long-winded formal

THE SOUNDNESS OF COOK PRINCIPLES
IS REFLECTED IN THIS RECORD OF GROWTH

Beginning with a sales volume of only $476,560 in 1914,
the growth of the Company has been steady and remark-

able . .

. proof of the soundness of its operating policies.

As the chart below clearly shows, not only has the Com-

pany’s chosen field of concentration . . .

paint . .

that of making

. been wise, but the particular principles followed

in its operatioh have proved its methods above the level
of its kind. Such exceptional progress has its explanation

in Cook’s focused research .

. . doing one thing well.
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report, immediately cutting through
to the essence of its meaning.

At the outset, Mr. Cook promul-
gated a set of guiding principles for
his company. At the top he placed
intensive researching for new and
better formulations for paint prod-
ucts, exclusive concentration in the
field of finer finishes, and restriction
of the company’s geographic spread—
in order to do an intensive job mak-
ing paints especially suited to mid-
western climatic conditions.

He carefully'avoided the acquisi-
tion of any source of raw materials,
realizing the importance of being able

to purchase the most improved types’

on the open market—whatever they
might be. When a superior pigment

for exterior paints came along, he
was able to employ it immediately.
Some of his oldest and largest com-
petitors, however, had saddled them-
selves with lead mines and processing
plants, and in order to protect their
investments, they were forced to con-
tinue the manufacture of lead base
paints, antiquated as they were.
Freedom from ownership of raw ma-
terial sources has always proved wise
policy for the Cook Company.
Perhaps the greatest achievement
of this man, though, was his selection
of other men. To work with him in
his business, he chose the finest
young men he could find. He re-
cruited them largely from colleges.
Some were chemists, some engineers,

Comparative Growth
With Industry and General Business Since 1936
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Seven Guiding [Principles of the Cook Paint &
Varniih

To restrict operations to the manufacture and distribution of products

related to finishes and their uses.
To restrict activities geographically for the improvement of product, service,

To avoid ownership of raw materials sources, so that it might remain un-
prejudiced in its formulations and free to select from the markets' newest
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To restrict manufacture to its own branded products and do no custom

To diversify its market among industrial, architectural, and household

2.
. and efficiency of operation.
3.
and research-proved best.
4. To be guided in its operations, not by tradition, but by research.
5.
private-label manufacture.
6.
consumers to insure stability.
7.

. research pointing the way.

To strive to market its products as progressively as it manufactured them

some had backgrounds in business or
the arts. All of them he chose for
their willingness to work and to
learn, and their ability to meet ob-
stacles as they arose.

Whatever their scholastic back-
grounds, all of them were schooled in
factory method and in each phase of
the business. They were given an in-
tensive post-graduate course in the
testing and manufacturing depart-
ments, until every salesman was
qualified as a *‘service representative,”
competent to recommend particular
paints for a customer’s individual and
specific needs; until every plant ex-
ecutive knew all about his own de-
partment, and all about every other
department as well!

Mr. Cook has always believed in
promoting from the ranks according
to individual merit. It is a basic prin-
ciple of his organization. He creates
opportunities: he wants Cook-trained
men to fill them. In the early days
of the company, his own youth and
amazing personal business success

combined to act as a magnet attract-
ing other young men eager to succeed.

These young men have advanced
in years, experience, and position
within the company. New employees,
selected and trained with same care,
have constantly been added. The re-
sults are apparent to all. When
Charles R. Cook last year resigned
his position as president and active
head of the business to become chair-
man of the board of directors, he
left behind him a strong, active,
thoroughly competent organization
with three factories, 90 retail outlets
covering ten states, and a radio sta-
tion.

The radio station is an interesting
adjunct to a paint company. From
the beginning, the Cook Paint and
Varnish Company followed a plan of
enlightened and aggressive advertis-
ing. It was a pioneer in the use of
radio as an advertising medium. The
results brought by radio were so
gratifying that when the opportunity
to purchase WHB arose, in 1930, Mr.
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Cook lost no time in writing a check.

Shortly thereafter he authorized the
lease of a new antennae site, placed
an order for entirely new transmit-
ting equipment, and filed application
for increased power.

In 1931, he selected Donald Dwight
Davis, his advertising account execu-
tive, as president of the WHB Broad-
casting Company; and delegated John
Cash, a Cook vice-president, to act as
general overseer of the operation and
as liaison man between the paint com-
pany and the radio station.

Those were decisions he never had
occasion to regret. His judgment paid
off in earnings—for both WHB and
the Cook Paint & Varnish Company
—throughout the long years of de-
pression.

It was fitting that the two should

join company, for both were pioneers.
The station won new friends for
Cook’s products throughout the terri-
tory, and at the same time benefitted
from the support and the policies of
its parent company. Mr. Cook de-
creed against overlong commercials,
and insisted on the best possible en-
tertainment at all times. Beyond that,
he left the management of the broad-
casting unit completely in the capable
charge of Don Davis. |

WHB serves many clients, of
course, but there are few so pleasant
to work for and with as the Cook
Paint and Varnish Company, be-
cause every staff member is aware of
the high standards and fine record
of Cook’s.

Cook’s has always led the field in
the development of new products.

jbd%%Zbad.qftéée Coote Paint & Varnish C&u%ﬁwum¢

CHAS. R. COOK, Chairman of the Board

R. B. CALDWELL
H. H. McLUCAS
A. T. SEYMOUR, ]R.

W. H. HOOVER
J. F. CASH

L. G. BACKSTROM
D. H. OLEARY
C. H. STONER

Officens

CHAS. R. COOK, Chairman of the Board

L. G. BACKSTROM

C. H. STONER

President Executive Vice-President
J. F. CASH J. W. CLARK W. H. HOOVER
Vice-President Vice-President Vice-President
J. JORDAN J. E. KENNEDY ]J. R. MOSBY
Vice-President Vice-President Vice-President
D. H. O'LEARY A. T. SEYMOUR, ]R. A. E. SWANSON
Vice-President Vice-President Vice-President
. E. W. WADLOW C. H. WHITELAW R. B. CALDWELL
Vice-President Vice-President Secretary

W. S. ATKINSON
Ass’t Vice-President

E. N. RONNAU
Ass’t Vice-President

H. H. McLUCAS
Treas. and Ass’'t Sec.
M. S. FELLERS
Ass’t Vice-President

W. M. ARONSON
Ass’t Vice-President
F. G. FOSTER
Ass’t Vice-President




30 Swing

It was the first company to make ex-
tensive use of the now universally
popular titanium base for house
paints, the first to make a single floor
enamel for all purposes, the first to
promote exterior primers which made
two-coat house painting possible. The
sales volume has grown to $21,000,-
000—an increase of more than 5,000
percent!

Recently, one of the largest news-
papers in the Midwest made a popu-
larity survey of the use of various
name-brand products during 1945
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showed Cook’s interior paints to be
twice as popular as the closest com-
petitor, and Cook's exterior paints
were three times better liked than any
other brand. Cook products had cap-
tured nearly a third of the entire
market!

That popularity, which shows a
regular annual increase, will not wane.
It has a firm foundation in sound
principles, hard work, fair dealings,
and intelligent merchandising.

To the American saga, then, add
this story—the biography of a busi-

1946. The tabulated results ness!

STATIC

The kids who comprise Mutual’s Juvenile Jury program believe that
simple, direct answers can solve the most perplexing problems. On a recent
broadcast, this puzzler was asked: "My son likes to climb fences, and in doing
so always tears his pants. What can I do?”

An 11-year old juror promptly advised: **Tell him when he has to climb
fences, to take off his pants and toss them over first!™

A

The enterprising editor af a small radio station had an intense desire to
scoop a large station on local news. One day he accomplished a minor triumph
by being the only station to report a certain disaster in a nearby town.

The following day he scored another scoop with this announcement: “We
were the first to announce the news of the destruction of Jenkins' store in
Iola yesterday. We are now the first to report that the report was absolutely
without foundation.”—Wall Street Journal.

A

At a dinner party, an advertising man drew as his dinner partner a rather
priggish lady who clearly disapproved of him and his profession. *‘Tell me,
Mr. Jones,” the lady probed, “‘are the lives of advertising men really as de-
picted in The Hucksters?”’

“No," he replied. *“The book is only half right. The parts about business
are greatly exaggerated!” "

A visitor in the North Woods asked an old timer what kind of weather
they were going to have the next day.

“Don’t know,” answered the wise one. *“‘Used to be a man could always
judge about the weather. Now the government and the radio stations have
taken over, and you can't tell what the hell it will be!™



HEN a radio station reaches

twenty-five years of age, it
can figuratively sit back, put its
feet up on the desk, and be pardoned
for a bit of prideful reminiscing over
a worthy past. It can remember the
parade of notables and to-be-notables
which has passed through its studios,
and reflect on what these personali-
ties have done in the intervening
years. WHB has a good many such
people to consider, artists and workers
who have poured their talents into its
progress, and then gone on to con-
quer new fields.

If you are old enough to remember
the day of crystal sets and ‘*‘radio
bugs,” then you will remember the
first WHB broadcasts from the
Sweeney studios in Kansas City. And
you will more than likely recall Louis
Forbstein. In those days it was a
rarity for a radio station to have a
staff orchestra, but WHB did have
one, the first “‘staff band” in Ameri-
can radio. It was a very excellent one,
under the direction of Forbstein. He
was a tempestuous, impetuous per-
fectionist where things musical were
concerned, not above throwing down
his violin in digust if an orchestra
member played a false note, and tell-
ing off the culprit in no uncertain
terms—before an open microphone!
Forbstein’s subsequent career was as
a director of theatre orchestras; then
on to Hollywood, where he now

Stars in the sky . . .
Music in the air . . .
Entertainers in action . . .

by ROSEMARY HAWARD

writes musical scores and conducts
recording orchestras at the Selznick
and Goldwyn studios. He is now
known professionaly as Lou Forbes.
One of the original staff orchestra
members was George Parrish, who
later became director. He served in
this capacity for some time, then later
became associated with Paramount
Theatres. He directed movie house
orchestras in Kansas City, New York,
New Orleans, Minneapolis and
Chicago, providing—as was the cus-
tom of the day—mood music to ac-
company the silent films. With the
advent of talking pictures, Parrish
moved on to Hollywood where he has
remained, arranging and composing
film background music. He has con-
tributed to such films as For Whom
the Bell Tolls, Frenchmen’s Creek,
Duel In the Sun and others.
According to the record, it seems
that several of that original orchestra
had an opportunity to succeed Forb-
stein and later go on to larger success.
Paul Tremaine was one. Kansas City
radio listeners knew him well as a
saxophone and xylophone player in

- the WHB orchestra, besides serving

as its conductor. After leaving the
station, he took his talents to the
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Eastern network studios, later achiev-
ing considerable success as a recording
artist. During World War II, Tre-
maine served in the army as a special
services officer.

Goodman Ace was a familiar sight
around the WHB studios back in
those early days of broadcasting. His
regular job was drama critic for the
Kansas City Journal Post, though
every Friday night he would trek to
the WHB studio to conduct a seven
p.m. broadcast on movies. Crystal set
listeners knew him as *““The Movie
Man.” A few years afterwards, Don
Davis, later president of WHB, but
then associated with a Kansas City
advertising agency, helped Ace find
a sponsor for his Easy Aces radio
serial skit, which was broadcast in
those days over KMBC. Dick Smith,
present chief of WHB news bureau,
played in the original Easy Aces cast.
Ace went to Chicago to audition the
show for a mouthwash concern, and
became a network star. At the present
time, Easy Aces. is carried by WHB
and many other stations as a trans-
cribed feature.

WHB radio programming in the
early twenties was not limited to

April, 1947

music and movie commentaries. News
broadcasts were also regular features.
John Cameron Swayze was at that
time on the editorial staff of the
Kansas City Journal Post, and broad-
cast news over WHB three times
daily direct from the editorial room
of the Post. Subsequently, Swayze
became associated with KMBC,
finally going from there to the West
Coast to become news supervisor for
the Pacific Coast Division of the ABC

network.

Lela Ward Gaston delighted the
early day WHB ‘‘radio bugs” with
her elocution readings. Later, Mrs.
Gaston enlarged upon her talent and
progressed East to do radio work
there. She was featured in March
of Time programs and other network
shows.

Though not staff members, Ned
Tollinger and John Wolfe were well
known to WHB listeners in the early
twenties, with the title of the Mono-
motor Oil Twins. They represented a
familiar advertising gimmick of the
day. A company would hire enter-
tainers and send them around the
country to visit the not-too-numerous
young radio stations. The company
would thereby get free advertising,
the station obtained free talent, and
everybody was happy. Tollinger and
Wolfe have long since given up their
dual career of selling oil and singing.
Tollinger is with an advertising
agency on the West Coast, and when
last heard from, Wolfe was associated
with a transcription company.

In the years before 1929, another
musician who was later to go on to
larger fields, was staff-member Leath
Stevens, arranger and pianist. Stevens’
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career eventually took him to Holly-
wood where he is working on radio
programs and movies as conductor,
arranger and composer. During the
war he took time out to serve as a
United States Secret Service Agent
in Australia, but is now back in Holly-
wood making music for movies.

With the coming of the jazz era
and short bobs, dance bands became
the idols of the nation. All over the
country talented young girls flocked
to radio stations to sing, play the
piano, or in some such way become
recognized so that a dance band would
snatch them up. In Kansas City, a
young pianist employed at the Jen-
kins Music Company made frequent
trips to the WHB studios. Her name
was Ramona. Luckily, her dreams
were realized, and she became a mem-
ber of the Paul Whiteman band—
first as a pianist, later as a singer. In
after years, a number of other girls
were to leave WHB to join dance
bands—Betty Roth, Joan
Marie Moore, Blanche LeBow, Eileen
O'Day, Juanita Bishop and Helen
Heath.

As the prosperous twenties gave
way to the less prosperous thirties,
the era of radio songpluggers was
born. Singers were hired to plug songs
at the movies, radio stations and
night spots. One of these, Bob
Bohannon, made frequent appear-
ances before WHB microphones,
singing on the Staff Frolics. From
Kansas City, Bohannon moved on to
jobs as a night club master of cere-
monies in Chicago, as well as radio
work there, and later joined the Paul
‘Whiteman band. Now, Bohannon is
heard on several network music

Olsen,.
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shows, being billed under the names
of Bob Hannon or Barry Roberts.

Harl Smith came to Kansas City
in 1932 to play at a local night club,
and his band was heard daily over
WHB. The manner in which his
program originated each afternoon
was unique to that period of radio
adolescence. Lines were connected to
Smith’s apartment, and any afternoon
one might stumble in there by acci-
dent to find an array of musicians

draped over sofa, coffee table and

overstuffed chairs, broadcasting a
regular program. The vocalist with
the group was Nick McCarrick, who
helped Harl Smith make popular the
theme Living My Life For You. Smith
has never forgotten Kansas City. In
his tour of plushy hotels and resorts,
he annually includes a visit to Kan-
sas City and broadcasts over WHB
microphones. His band has been the
“official” band at Sun Valley Lodge
ever since that resort opened.

A band leader of another type was
City radio

introduced to Kansas
listeners about this time — Count
Basie. The Count played regularly at
the famous 12th street bistro, the
Reno Club, and came up to the WHB

STunG
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studios daily to broadcast a program
called Harlem Harmonies, which fea-
tured organ and piano. His rise to
national recognition in the jazz band

field is well known.

The WHB staff orchestra con-
tinued to thrive through the thirties.
Its leadership passed through the
hands of Sol Bobrov, George Morris,
Bob McGrew and others. When
Bobrov was directing it, Lois Kraft,
harpist, and Ralph Stevens, cello and
bass, were members. They, together
with Bobrov, later became members
of the Kansas City Philharmonic
orchestra. Bobrov eventually left Kan-
sas City to work at NBC in Chicago,
and after that played with several
well-known dance bands. Bob Mc-
Grew also hit the “‘big time,” and
this past winter has had his band at
the Camellia House of the Drake
Hotel in Chicago.

Musicians of still a different type
were Eddie and Jimmy Dean, who
had quite a following as the Crazy
Crystal Boys. Both played the guitar
and sang Western and hillbilly songs.
After leaving WHB, brother Jimmy
did dramatic parts in network shows,
while Eddie kept at the gi-tar and
singin’. This paid off for Eddie. It
landed him a job on the Judy Canova
radio show, and later in the midst of
the P. R. C. movie studios in Holly-
wood. These days, Eddie Dean is
wearing custom made cowboy suits
and starring as “‘king of the cowboys™
for P. R. C.

Another singer-with-a-guitar was
brought to WHB by Dick Smith
from KMM]J in Clay Center, Ne-
braska . . . Jimmy Atkins. Jimmy'’s
crooner styles sent the ladies of the
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radio audience of the mid-thirties,
and he stayed on at WHB for two
years as vocalist with George Morris’
orchestra. Dick Smith later took At-
kins to Chicago, got him a job on the
staff of WLS. Two years later, Jimmy
joined the Les Paul trio, which was
afterwards signed by Fred Waring.
When the trio dissolved, Atkins
stayed on with the Waring group as
baritone vocalist. He is now featured
in a transcribed series, and lives and
works in New York.

puile
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And there were “glamour™ names
heard over WHB in those days, too—
in daily remote broadcasts of dance
music from the Muehlebach Grill.
Dorothy Lamour, for instance—who
was vocalist with Herbie Kay's orches-
tra, prior to her rise to fame in the
movies. Dorothy later married Herbie;
Kay himself is now deceased; but a
partner in the band, Ros Metzger,
is vice-president and radio director
of the Ruthrauff & Ryan advertising
agency’s Chicago office. Another
“glamour” name heard on WHB
was Eleanor Holm, who prior to
stardom in the Aquacade was vocalist
with Art Jarrett’s Orchestra. She is
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now Mrs. Billy Rose. From the dance
band field to stardom on Broadway
with George M. Cohan stepped Joy
Hodges, in I'd Rather Be Right—
singing Have You Met Miss Jones!
Joy has since been in the movies, and
a star of numerous network shows.

Harmony groups were popular on
the WHB Staff Frolics in the mid-
thirties. Herb Cook and his “Three
Little Words™ were regularly heard,
as were the ‘“‘Songcopators.” The
“Three Little Words” left the sta-
tion to go to New York, where they
became members of the Phil Spitalny
Hour of Charm program. The *“Song-
copators” — Jack Wilcher, Russell
Crowell and George Bacon — were
popular WHB favorites when the
studios were located in the Hotel
Baltimore. After leaving the station,
the Songcopators became Columbia
recording artists and broadcast over
NBC as featured vocal group in
the Red Nichols orchestra. Russell
Crowell and George Bacon both left
the entertainment field later. In the
East, Jack Wilcher married Lou
O’Connor, who had been staff
organist at WHB while he was in
Kansas City. Later he joined the staff
of a New York advertising agency
and is now writing and producing
(among other accounts) the chewing
gum singing-commercials you hear.

Mrs. Wilcher is a staff organist at
CBS.

It was Cecil Widdifield who
originated the famous Uncle Dan
Cupid program over WHB — now
heard in a network version as Bride
and Groom. He conducted this mar-
riage quiz-clinic for some time, and
added his writing talents to WHB

programming. Widdifield later be-
came associated with the Schwimmer
and Scott agency in Chicago.

Lest one forget the advent of the

Cook Paint and Varnish Company
on the

duties as announcer and singer over
WHB, and was the original “Cook
Painter Boy.” Since then, he has
moved to Dallas, Texas, to become
chief announcer for WFAA.

Copy for programs during the early
thirties was written by Continuity
Editor Morris “Mouse” Straight and
his staff. “Mouse™ took pride in as-
sembling and writing the first WHB
yearbook, as well as furnishing a
myriad of program ideas. He left the
station to become account executive
for a Kansas City advertising agency,
and is now in the advertising depart-
ment of Plough and Company,
Memphis.

Another continuity writer of the
time was Woauhillau LaHay, who
combined mike work and writing. She
was the original “Mrs. Bliss™ of the
WHB home_ economics program, and
also did The Gadabout, a program
which had to do with town topics.
Woauhillau went from . WHB to
KVOR in Colorado Springs, and
later to the Chicago Sun as radio
and amusement editor. She is now
radio publicity director for the N. W.
Ayer Agency in New York.

WHB announcers of the mid-
thirty period showed considerable
talent beyond the mere reading of
commercials. Jess Kirkpatrick, an All
American halfback who had been an
orchestra leader associated with Buddy
Rogers, proved his versatility at

|
l
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WHB horizon, remember
Norvell Slater. Slater doubled his
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WHB by doing football broadcasts
and singing, as well as straight an-
nouncing. During his year’s stay at
the station, he was featured primarily
in a singing show. He later joined
WGN in Chicago to do_ staff an-
nouncing, and then went on to Holly-
wood. He now 1is doing character
parts in various radio shows. Along
with his other talents, Kirkpatrick
has done considerable modeling work,
as the ““Doctor of Motors™ in those
spark plug company advertisments.
Announcer Jack Grogan joined the
staff shortly after completing high
school, and became a regular partici-
pant in the Staff Frolics. His avoca-
tion was acting, and he appeared in
every production at the Kansas City
Resident Theatre for three consecu-
tive years. In this capacity, he had
an opportunity to play opposite
many visting guest stars, one of whom
was Elissa Landi, who starred in the
Resident production of Romance.
Later Grogan went to New York and
Miss Landi helped him get roles in
several Broadway productions. He

Swing
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was achieving a mark there when
show business took its pre-war slump.
Grogan went back to his first love,
radio, and joined the staff of WNEW
in New York, doing production work.
He is now chief of production there
—and a confirmed bachelor.

These are but a few of the many,
many people who have helped make
a better station of WHB, and who—
at the same time—have helped them-
selves to newer and broader fields.
From the early days of 1922, when
WHB was sending out its familiar
siren identification, to the present
time, the station has realized its de-
pendence upon people and person-
alities. “A radio station is people in
action. If they are interesting; so is
the station.”

There is an ever increasing num-
ber of notables appearing on the
WHB alumni list. On this twenty-
fifth anniversary, considering those
who have been and will be associated
with the staff, WHB can justly claim
the title—The Station “Where Head-

liners Begin!™

Answers to HOW SMART ARE YOU NOW?

1. Carbon or graphite. 2. Iodine.

5. Carbonic acid. 6. Sodium. 7. Torque.

3. Carbon dioxide.

4. Centrifugal force.

8. Bleaching powder. 9. Voluntary

and involuntary. 10. Add 273. Did you pass?

A

Answers to SOUND EFFECTS

e o0 STae

7
8. f
9. b
10. 1
11. ¢
12. 1

P AR e

A
Answers to ADDRESS PLEASE!
l. g 6. d
2.3 A -
3. h 8. b
4. f 9. e
5.1 10. a



WHB gets “NIGHT TIME"
. . . AGAIN!
After 25 Years of Service

ORN -in_the Sweeney Building

{photo No. 2) 25 yeors ogo,
WHB boasted the world’s most
eloborate - studios (1), the lofest
equipment {4), and the first full:
time stoff ér(hest;o in broadcasts
ing histery, conducted by Lovis
Forbsfein {Lou Forhes). On WHB's
25th Anniversary, April, 1947, the
station Tooks forward to full-time
operotion. {prabably in July} with
5,000 watts power on J10 Kilo-
cycles.“Calm - John™ and “Dy-
namic Don™* are in the Swing for
the event!




. John T. Shilling, the “golden-

1.
12.

13,

voiced announcer’” — WHB's
tirst and only general man-
ager.

. The Hormonizing Shrine Ser-

enadecs,

wendell Hall, the ‘Red
Heoded Musicmaker.”

Poul Tremoine, eatly staff
canductor.

. Donna Taylofy Sam Martia,

and Horry Toylor.

. Leoth Stevens, composer, now

in Hollywood. For “Counter-
poin?,” he has just recorded
his own composition played
by Artui Rubenstein and the
New York Phitharmenice, con-
ducled by Eugene Ormandy,
Bessie Coldiron, the “Sun.
flower Girl.”

. Goodmon Ace of the EASY

ACES, who moade his first
radic appearance over WHB
os the 'Movie Mon’' He i
shown here with his wife,
Jone,

. Ramona, early WHB artist.
. John Wolfe and Ned Tollin.

ger, the "'Monometer Oil
Twins.**

Lou Q'Connor, staff pionist,
The Arorat Shrine Sere-
naders.

Poul Tremaine’'s Orchestra.







In the Thirties, when the WHB

Georgie Porgie himself.

Jock Saovage.

Allen Franklin, announcer-producer.

George Holstein.

Georgie Porgie Boys with Doc Hopkins.

Betry Roth, vocalist, later with Jimmy Grier.

. Kasper Sisters, the “Barn’oft Trio.”

Dixie’s Lumberjocks with Vivian Mortin.

Dixie’s tumberjacks with Rex Kelly.

Eddie ond Jimmy Deon, and the "Crazy

Crystal Boys.

The Songcopators: Russ Crowell, George

Bacon, and Jack Wilcher.

Ernie Scruggs und Orchesira.

. The Randall Sisters.

. Frank Groves, “Yours Truly, Mr. Dooley.’

. Captoin Bill Moore, outhor of "Air Ad-
ventures of Jimmie Allen” ond “Howie
Wing.”

. The Midwesterners (now part of The Texas
Rangers.}

. Three-On-A-Song (the originol Three Little
Wards).

. George Hogan, announcer, now af WOR,
New York. I

. Ernie Scruggs” Orchestra at The Konsas City
Club.

. Maxine {Hour of Charm) and Three little

Words.
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Were New

Penthonde Studiod




1 Jesse Roq:rs, »cowboyx stor.
“'2 ‘Herb: Coo comgoaer and enter-

‘lainer, otganizer of !he \ﬂnet
t;iﬁe ‘Words. N
3., Nelson Rupwci now monoget of

K’(SW\ Emparia. - :
4. tae, the Ozark ?amb{er S

5, Jimmie Ashle)i and Julie Andre: T
Miss Andre latec became an oe-

 complished singer of Cuban and |
‘Spanish songs.
. Dorothy. ‘Quackenbush, lmemu-

" tional Trovel Show beauty win.
netr in 1936, '

. Norvvell Slater, the Cook Painiet
Boy; now ot WFAA Datlas.
. Elmer Curtis, canouncer, now ot
wiBw, Topeka.
Ruth Yaunge's Rha{:sodtars

b Joun Olsen, votalist.
“I'm Living My Life For You,™
original theme of Horl Smith's
Orchestra,’ - .

12. Belle Nevins iMes. Cliff John

~ston}, vocolist.

13. M, H, (Mouse) Suaaght coati-
riyity chief, now with Plough
{ncorporated, Memphis. ‘

14. Horl Smith: y

15. Nick McCarrick.

16. Had. Smith's Orchestra at The
Kaansos Caty Ctub

17.. Hap Mitfer. .

18. Brute Hudey. .

19. Poul Satg'gﬂe(.

2Q. Paul -Bragg.







Charles tee Adams, Kansas City Kiddies Revue

. Les {Sunny) Jarvies and Allen Fronklin.

. President Dan Davis receives VARIETY showmonship plaque
awarded WHB,

. One of America’s first broadcast station transcription loboro
tories, operated for WHB by Jake Jacobs and Vic Damon.

. Northside Municipal Court broadcast, with Judge Tom Hollond
aond Prasecutar Tom Gershon.

. "Wedding Bells’” with Dan Cupid, Jr.—a program tarmat now
known as “Bride and Groom” on ABC.
WHB Christmas Cupboard Party.

. D. R. Ott's Bays and Girls Band, Olathe, Kansos.

. "Vaoice of Safety”—traffic potrol broadcost.

. Juanita Bishop, vocalist.

. George Marris and Kansas City Club Orchesira with Cannie
Maxwell, Lais Kraft, Sol Bobrav, Zerlino Nash, Jimmy Atkins,

. Mayor Bryce B. Smith inaugural.

. A. H. Humrick, weother farecaster, the originol' "Weatherman-.
in-Person’” on WHB. Many stations now carry similar programs.

. James Roosevelt.

. Janes’ Radio Revue, on early-day oudience shaw.

. WHB Marine Deck.

. WHB Christmas Cupboord Commissary., .

. University of Kansas Bond in WHB Outdoor Studia.
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