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1. “An actor’s life for me,’”” stage and screen headliner Robert Alda tells his WHB audience. 2

Morris Fishbein, editor of the American Medical Association Journal, confronts the microphone th

a few hints for keeping healthy. 3. Gloria Swanson grants an informal, exclusive WHB inter #

4. The 20th Century Gabriel, Erskine Hawkins, says “No’ to the proffered licorice stick. 5. S¢

Henderson, piano-beatin’ bandleader, visits “Swing Session.”” 6. Jack Dempsey punches home a ¥
- 7. Book reviewer Rabbi Mayerberg and Maurice Milligan, author of “’Missouri Waltz,” chat #
- John Thornberry, “The Man In the Bookstore.”
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foreword
for June

n IT'S a cruel thing that happens in

June—treachery most unkind and
unpreclusive occurring on the eve
of summer in a time of roses. And
it happens every year: from the
ordered routine of college, the grad-
uates are expelled into the garbled
world! Children thrown to the
wolves with only a sheepskin be-
tween them and the pack!

It isn’t that they haven't been
warned. The entire term of educa-
tion has been one vast pattern of
warning and counsel. But the very
pattern is misleading—because it
has order and logic. From the out-
line, the diagram, the topic sentence,
the equation with the dependable
answer, they emerge into this—this
surrealist painting, where nothing
is as it seems and vultures nest in
the piano. Here there is no order.
Two and two make seven, maybe
three; the logical outline is a blue-
print for radicalism or hopeless
lunacy. Diplomats read from the
book of life through a wavy mirror,
and The Enemy has become the god,
conditioning our behaviour.

Only those who went through
war as a prep school know what to
expect. And even they may have
forgotten. For them and for the
others we blow not trumpet fan-
fares, for that would be hypocrisy,
but salutatories on a comb, as a
symbol of the sad and tawdry values
they may expect to find.

Yet there is one thing more.
Though the picture is confused and
grotesque, somewhere in it as in
other ages lies the truth—tricked
and hidden, the eyes part of a bush,
perhaps, and the mouth, gagged
with copies of old political speeches,
cleverly concealed in a shell. Though
the innocents may not expect to
find it, they still have the right to

look, and there is still a little time
left for the search.

©
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JUNE'S HEAVY DATES
IN KANAS CITY

AL & 0.4
(The William Rockhill Nelson
Gallery of Art and the Mary
Atkins Museum of Fine Arts.)
Loan Exhibitions: The Upjohn
Collection of Contemporary
American Paintings, including
paintings by Gladys Rockmore
Davis, Alexander Brook, Waldo
Pierce, Fletcher Martin and
John Koch. Also, photographs
of Swedish Museum Installa-
tions, 20 panels; and Amer-
ican Coverlets from the Annie

R. Bird Collection.
Masterpiece of the Month: ‘*Head
of a Lion,”" Persian, 12th Cen-

tury A. D., bronze.
Concerts: Evenings, at 8:15 p.m.
in Atkins Auditorium. June

8, 10, 15, 17, Mack Harrell,
baritone.  (Lieder recitals.)
June 13, Carl Friedberg, in a

Beethoven recital.

Summer Exhibitions in the Little
Museum:

June 6-19, The Artist in Social
Communication.

June 19-July 3, Audubon Art
Tour.

Drama . . .

June 16-18, The Winslow Boy.

Music Hall.

Dancing . . .

(Pla-Mor Ballroom, 32nd and
Main.) Dancing every night but
Monday. ‘'Over 30°° dances
('iI'uesday, Wednesday and Fri-
ay.

June 3, 4, 6, Jules Heimen.

June 5, Randy Brooks.

June 10, 11, 13, Mal Dunn.

June 12, Shep Fields.

June 17-20, Eddy Haddad.

June 22, 24, 25, 27, Jack Cole.

Baseball . . .

Kansas City Blues, American As-
sociation. All games played at
Ruppert Stadium, 22nd and
Brooklyn.

June 2, 3, Minneapolis.

June 5, 6 (2), St. Paul.

June 8, 9, 10, Toledo.

June 11, 12, 13 (2), Columbus.

June 14, 15, Louisville.

June 16, 17, Indianapolis.

Music . . .

June 6, Lionel Hampton and
orchestra, dance, Municipal
Auditorium Arena.

June 8, St. Stephens Baptist
church choir, Municipal Audi-
torium Arena.

June 11, Musical program by
Highland Baptist church choir,
including Golden Gate Quartette,
Municipal Auditorium Arena.

June 13, St. Stephens Baptist
church choir, Music Hall.

June 25, Army Ground Forces
Band, free concert, Municipal
Auditorium Arena.

Swimming . . .
Boulevard Manor Hotel, 1115 East
Armour, indoor pool, open
daily 1 p.m. to 9 p.m.
Fairyland Park Pool, open 9 a.m.
to 10 p.m., 75th and Prospect.
Lake Quivira, open 10 a.m. to
10 p.m. daily. Four and one-
half miles from Shawnee, Kan-
sas, on Quivira Cut-off road.
Lakewood Park, Bonner Springs,
Kansas. Filtered pool, also danc-
ing, rides, and picnic grounds.
Swope Park, outdoor pool, open
10 a.m. to 10 p.m., every day
except Monday, when hours are
12 noon to 10 p.m.

Special Events . . .

June 6, Flaugh Lewis dance re-
cital, Music Hall.

June 15-18, Ford Dealers Dis-
play, Music Hall.

June 15, Mabel Williams dance
recital, Music Hall.

June 20, True Vow Keepers,
Music Hall.

June 20, Benefit show and dance,
Allah temple, Kansas City,
Missouri, and Koran temple,
Kansas City, Kansas.

June 21-22, Boxing tournament,
Olympic teams, Municipal Au-
ditorium Arena.

June 24, Chevrolet banquet and

show, Municipal Auditorium
Arena.
June 26-27, NAACP meeting,

Auditorium Arena.

Amusement Parks . . .

Fairyland Park, 75th and Prospect.
Concessions open 2 p.m., Satur-
day; 1 p.m., Sunday; 6 p.m.,
week days.

Blue Ridge Roller Rink and Park,
7600 Blue Ridge. Rink open to
public Wednesday, Friday and
Saturday nights, 7:30 p.m. to
10:30 p.m.; Sunday, 2:30 p.m.
to 5 p.m.

Elliott’s Shooting Park, Highway
50 and Raytown Road. Satur-
day, 12 a.m. to evening; Sun-
day, 10 a.m. to evening; Wed-
nesday, 4:30 p.m. to 10:30
p.m.

Conventions . . .

June 4.5, 4th Marine Division
Association.

June 7-9, Security Benefit As-
sociation, Hotel President.

June 9-10, Missouri Automobile
Dealers  Association, Hotel
President.

June 11-13, 46th Fighter Squad-
ron Reunion, Hotel Phillips.
June 12-13, Catholic Order of
Foresters (Mo.), Hotel Con-

tinental.

June 16-17, Missouri and Kansas
Music Teachers Associations,
Hotel Continental.

June 16-18, National Conference
Schools of Design, Hotel Belle-
rive.

June 18-20, Beta Sigma Phi, Re-
gional, Municipal Auditorium
Arena and Little Theatre.

June 21-24, Rural Electrification

Administration, Hotel Presi-
dent.

June 22-27, Central Conference
of American Rabbis, Hotels

Muehlebach and Phillips.

June 22-27, National Association
for the Advancement of Colored
People, St. Stephen Baptist
Church and Municipal Audi-
torium Arena. ‘

June 26-28, 7th Battalion U. S.
Naval Reserve, Hotel Phillips.

June 29-July 1, Kansas-Missouri
Veterinary Medical Conference,
Municipal Auditorium Arena
and Hotel President.
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All bets are off, boys. Don

by MORI GREINER

{4 E'LL do the best we can,”
Don Davis likes to say,
“with the pants we have on.”

Adherence to that colorful bit of
philosophy has paid off for Davis;
for his running-mate, John Schilling;
and for WHB, the radio station the
two of them boss in Kansas City.

Right now, attired in brand-new
breeches, they're swinging high, wide
and happy with 10,000 watts power,
a better frequency, and full-time op-
eration. But it has not always been so.

For more years than they care to
remember, they fought for an even

and Jobn bave night time!

break with competitors, slugging away
doggedly with one hand tied behind
them. They broadcast with 500 watts,
then 1,000, but only on a sunup to
sundown basis. Because of a re-
stricted license, WHB was silent at
night for nearly two decades.

It was a terrific handicap, and it
was overcome only because Davis and
Schilling hoped for increased facili-
ties, but didn’t wait for them. They
wasted no time feeling sorry for
themselves. Instead, they threw every-
thing they had — their imagination
and showmanship and guts, their vast
combined experience in advertising
and broadcasting—into the operation
of the station. They copped two
Variety Showmanship awards, one
honorable mention, and in 1936 WHB
was cited as the “best part-time radio
station in the country.”

Achieving these things, they won
recognition as one of the industry’s
greatest “‘front-office” teams.

“But dont give us too much
credit,” John says. “It's a little like
setting a new long-distance swimming
record because you happen to fall
overboard in mid-Atlantic and have
an aversion to drowning.”

Schilling and Davis are successful
as a combination because of their dis-
similarity. Between them, they move
mountains, yet they are unlike in
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taste, and working

habits.
RESIDENT DAVIS is quick and

mercurial. In repose, he is like a
lighted Roman candle with a short
fuse. He works a fantastically ir-
regular schedule, taking two hours
for lunch, or two days, or not bother-
ing to eat at all. He usually dictates
the bulk of his correspondence at
home before seven in the morning,
but often pops into his office at mid-
night. There are so many demands
on his time that he has long since
given up trying to live by the clock.
Two o'clock appointments find him
arriving at four-thirty, more or less,
but meantime he has dealt with a
dozen problems not on the day’s
agenda. Because of his incredible abil-
ity to do many things simultaneously,
he is on everybody’s board of direc-
tors, and is ordinarily engaged in at
least three or four concurrent civic
or charity campaigns in addition to
his business activities.

Schilling, who is vice-president and
general manager of the station, is de-
liberate and unruffled. His schedule
is as fixed as that of any executive
can be. He deals swiftly and smoothly
with the myriad crises of broadcast-
ing, and keeps routine humming. He
is eminently good-natured, completely
unshakable. His steadiness has earned
him the nickname of “Calm John,” a
sobriquet he was discussing recently
with a friend.

“I don’t know where they get this
‘Calm John' stuff,” Schilling was say-
ing. “That doesn’t sound like me.”

“Of course it does,” the visitor told

him. ““You're the least excitable guy
I know.”

temperament

June, 1948

Schilling made a deprecatory ges-
ture, and the visitor’s eyes bulged.
Loose paper in Schilling’s wastebasket
was on fire, and flames were leaping
up toward the draperies. He let out
a strangled shout. **John! Beside you!
The whole damned place is on fire!”

Schilling put his cigar in his mouth,
glanced over his shoulder at the blaze,
which was at eye-level by this time,
only a few inches away. “So it is,”
he observed. “‘Hot ashes, probably.”

Waithout rising, he swivelled around
so that he could stamp at the burn-
ing refuse, and twisted his head to
continue the conversation. ““That nick-
name,” he said, stamping, “‘is a bunch
of hooey. I'm no more calm than any-
body else. Why, as a matter of
fact...”

He continued talking and kicking
at the fire, completely extinguishing
it by the time he finished explaining
why he had no claim to the adjective
“calm.”

John’s methodical approach is the
perfect balance for Don’s inventive:-
ness. They work together in per-
fect harmony, and if anything has
ever marred their placid relationship,
they won’t admit it. They have only -
one community superstition: if they
agree an an idea immediately and si-
multaneously, it’s sure to be a stinker.

John is a true pioneer of American
broadcasting. He became interested in
radio when he was 12 years old, a
student at Manual Training High
School in Kansas City. Within a short
time he had built a wireless set, and
was In communication with other
“hams™ around the country.

During World War I, he served
in the Navy as a chief radio electri-



cian, conducting a number of tests on
early day anti-submarine equipment.
Later he worked with Dr. Lee De-
Forrest, “the father of radio,” at
H1ghbr1dge New York, participating
in some of the world’s first voice com-
munication experiments. As a ship-
board radio operator, he worked his
way half around the world, returning
to North America to install a radio
station in Mexico.

. WHB was the third station Schill-
ing built, and the last. He became its
general manager when it went on the
air in 1922, and has been at its helm
ever since. This means he has man-
aged a single radio station longer
than any other person in the world.

Don, one of the first account execu-
tives to employ radio as an advertis-
ing medium, is a pioneer, too. Some-
where in the middle 20’s, when he
had his own ad agency, he became
convinced that broadcasting was the
ideal means for projecting a message
to a mass audience, and he lost no
time in capitalizing on his convictions.
He talked a client into a spot radio
campaign, with singing commercials,
and went to Hollywood to produce
the series—thought to be the earliest
of its kind.

Back in Kansas City, he hooked up
' with Goodman Ace, cinema critic
of the Journal-Post who had been
WHB’s “*“Movie Man” for a couple of
years, and secured a sponsor on
KMBC for Easy Aces, the comedy
- series Ace had worked out with his
wife, Jane.

CE and Jane, who have been

top-flight stars for many years
now, still refer to Don Davis as “‘the

TWO MEN ON A SWING p)

guy who had faith in us.” He is re-
membered as a special sort of early-
day angel by a surprising number of
luminaries in the entertainment world.
Last year, when Don was in a New
York night club with several friends,
Count Basie left the bandstand to
rush across to his table.

“Waiter!” Basie called, “Send that
check to me. This gentleman kept me
eating for two years.”

Basie, whose ‘‘Harlem Harmonies”
were a daily WHB feature during the
30’s, was one of a long procession of
entertainers who turned to Don and
John for help. Most of them got
started toward larger opportunities,
but they lived from day to day then.

There wasn’t much lettuce in the
till, so Don and John were forced to
become booking agents in order to
maintain their large talent stable.
They negotiated due bills with hotels
and restaurants — where WHB per-
formers could entertain in return for
coffee and cakes — and booked what-
ever conventional, cash-on-the-barrel-
head jobs became available. Some-
times, when the kids needed money,
Don and John would use the due bills
themselves, shelling the amount out
of their own pockets to the per-
formers.

When it came to live talent, WHB
had it—in quality and quantity that
the larger stations envied. They
could operate only part time, but
Schilling and Davis made sure that
while WHB was on the air, it of-
fered the best listening entertainment
in the area. Before long they were
able to claim the title, “Kansas City’s
dominant daytime station.”
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They had to keep a peeled eye on
the budget every minute, so they
learned to play the angles, developing
original, low-cost shows that would
build listener-interest while maintain-
ing the treasurer’s blood pressure at
a reasonable level. With Wedding
Bells (later developed on a coast-to-
coast network as Bride and Groom)
applicants for marriage licenses were
interviewed on the air, and given
prizes which local merchants swapped
for free advertising. With The
Weatherman In Person, a pattern
for forecasts by the local forecaster
was set which has since been adopted
in every major city, as has the Don
and John “‘first” of time and temper-
ature reports at every station break.

They tapped an abundant source
of wonderfully entertaining and oc-
casionally salty material when they
set up a mike in Kansas City’s North-
side Municipal Court, and in 1935
they scooped the industry by report-
ing news every hour on the hour.

They did things other broadcasters
didn’t dare or didn’t care to attempt.
At first, they did them of necessity;
but later they did them because it
had become a habit to move fast,
think on their feet, and take a few
chances. They're still operating that
way.

Some eggs were laid, sure. But
when the history of broadcasting
comes to be written, it will be a sadly
incomplete volume which fails to in-
clude at least a chapter on the ac-
complishments of WHB'’s front-office
boys.

WHB joined the Mutual network
in 1935, and found that the MBS
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night time schedule was a musical
gold mine. Every top dance band was
being carried by Mutual, but the pro-
grams came through after sundown,

when WHB was off the air!

The thought of all that marvelous,
free entertainment going to waste
was more than Davis and Schilling
could bear. They called a strategy
huddle and decided to install the first
recording laboratory in Kansas City,
so that they could transcribe network
evening shows for rebroadcast the fol-
lowing day, selling announcements
between programs to local sponsors.
This gave Kansas City merchants who
advertised on WHB the benefit of
such prestige names as Hal Kemp,
Guy Lombardo and Benny Goodman.

It worked so well that within a
year Davis and Schilling were willing
to admit—under practically no press-

ure—that WHB had the finest day-
time program schedule in America.

In matters of promotion, as well
as programming, the pair has always
set a stiff pace. Their ability to keep
a 1,000-watt, daytime station an
evergreen conversational subject with
advertising account executives and
radio time buyers in New York, Chi
cago and San Francisco is as news:
worthy as a dog-biting man.

But all that has gone before, Don
and John insist, was only a light
warmup. They've got “night time,"
and they’'re happier than two kids with
a Shetland pony.

With their new frequency, vastly
increased power and full-time opera-
tion, they are more sure than ever
that “‘the Swing is to WHB in Kan-
sas City.”



of Mutual like to think of
| ourselves as the network with
ts sleeves rolled up—working, ex-

echniques—so as to give our listen-
brs better programs and our adver-
isers a better advertising medium.

| In living up to this concept, we've
often taken the lead in our industry.
3ut actions speak louder than any-
hing, so let’s look at some examples
f this leadership, and at a few things
we have up our rolled-up sleeves.

We developed *“listenability,” in
hich the physical capabilities of the
our nationwide networks were
1easured. I feel that “‘listenability™
5 a symbol of the progress which
‘roadcasting is making in its search
or bedrock measurements and stand-
rds to help advertisers buy time more
fficiently and economically. Our
laytime “listenability” figures created
»mething of a stir last fall; our night-
‘me figures will be released in the
‘ear future. Interest in “listenability™
- gaining because it is practical and
; ways up-to-date.
' Another Mutual idea, rooted in
ar conviction and proved accurate
7 countless surveys, is that a station
hich is the only one in the market
- Dminates that market by securing

Myr. K. points to the record, and to the future.

H’ UNDTHE_NEW.M,}%‘./// _

by EDGAR KOBAK

President, Mutual Broadcasting System

anywhere from 50 per cent to 90 per
cent of the listening audience. Mu-
tual has nearly 275 such stations,
serving about 20 per cent of the
United States radio homes.

And Mutual’s strides in station ad-
ditions in top American markets have
been impressive, too. We now have
full coverage in 98 of the top 100
metropolitan markets in the country.
By 1949, Mutual will be represented,
full time, in virtually all the princi-
pal markets of the nation. This
means that very few listeners will
have to reach out beyond their local
stations to pull in Mutual programs;
that most, particularly in small com-
munities, will tune their MBS sta-
tion rather than other network out-
lets.

Facilities mean little without a
strength of programming to put them
to work. We think our program
people, under the direction of Phil-
lips Carlin, have imagination; it shows

up in the programs they develop and

discover. For instance, Variety said
of our new Mutual Newsreel, “It’s
about time one of the networks got
around to a show like this.” Twenty
Questions took a parlor game and
made it national entertainment, while
Juvenile Jury gives the moppets the
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mike—and what a
job they do at it!
Our departures
in programming
are possibly most
apparent during
the daytime hours,
where it has been
our feeling that
programs other
than the standard
type of “dramatic
serial” were dis-
tinctly needed to
offer the home-
maker a well-round-
ed schedule of pro-
gram fare. Accord-
ingly, we develop-
ed Queen For A

Swing

NYONE who knows Edgar Kobak

will tell you that the man's two
most prominent characteristics are his de-
votion to his job and his outspokenness.

There are many evidences of the first:
for example, when he goes on business
trips and on vacations, his mail follows
him and is taken care of with as much
dispatch as though he were at his desk.
He carries a gold watch and always refers
to it. As a result he gets into work before
breakfast and stays up with his papers until
the tiny hours of almost every night.

As for his candor: he once signed an
advertisement suggesting the ‘‘marriage’’ of
Hooper and Nielsen, those competitive
gentlemen of the listener surveys—because
he believes the move would be good for
the industry. He once called certain men
in the industry ‘‘young fogies’" when their
thinking, or lack of it, merited the brick-
bat. He will go against the tide—and often
the tide will turm and go along with

Kobak.

When a man is like that, he goes far.
Edgar Kobak has gone far—and in the
past three and a half years he has helped
Mutual to go along with him. Just how
much progress has been made is indicated
in the daccompanying article.
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quets while giving
listeners a subject
for earnest discus-
sion and considera-
tion long after it
was off the air
waves.

Mutual started
the whole idea of
cooperative pro-
grams a dozer
years ago with the |
Fulton Lewis, ]Jr.
show: this program
is still one of the
top co-ops among
the many in thi
field today. Mutua
was first to intro
duce “big name’

Day and Heart’s
Desire, each an in-
timate air production where the studio
audience becomes part and parcel of
the show itself, effecting a helpful
amalgamation of the listener with the
medium that is so much a part of her
day.

Other program innovations of
which we are particularly proud in-
clude Meet The Press, and the award-
winning Family Theatre. And Mu-
tual was the first to permit and to use
transcriptions for network broadcasts.

In the field of public service pro-
gramming, wherein a network is best
able to fulfill its responsibilities to its
public, Mutual has a tale to unfold
about the impact of such recent series
as Your Children Today, The In-
fluence Of Radio, Movies And Com-
ics On Children, and the new docu-
mentary based on the Civil Rights
report, which has received many bou-

co-ops, with sucl
outstanding radi
personalities and programs availabl
for sponsorship by local business con
cerns in Mutual stations cities. Tc
day Mutual leads all of the other net
works in the number of cooperativ
programs carried, with twice as man
program sales as the next network. /
basic reason why we have paid s
much attention to co-ops is that the *
enable local stations to enter a succes:
ful and profitable type of activit:
and Mutual has always been a ne
work with the welfare and tt
strength of its local stations in min¢

From speaking of programmir
for AM, or standard radio, a natur
transition is to the subject of tel
vision. Pioneering work in this ne
and exciting field has been under wz
for some time in our Hollywood a
filiate, where TV has been an act
ality for 16 years.
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Our affiliated transmitter in Chi-
cago is also on the air, and as a net-
work we expect to be active in New
York, Washington and Boston with-
in a relatively short time. Altogether
33 Mutual television stations, mostly
in major markets, are now under con-
struction or hold permits. As a na-
tional network we are still in the
blueprint stage, but we'll be in the
network TV picture actively, with
facilities unsurpassed by any other
network when national TV network
operation is ready to become a reality.

The progress we've made in the
past three years can be expected to
continue—because, as we said once
before, our sleeves are rolled up. In
all of the important future develop-
ments of the industry, Mutual expects
to be among the leaders.

This is a brief and rather general
review of progress, but the keynote
is this: we of Mutual are apostles
of the open door and the open mind,

striking out boldly towards twin goals

—better advertising for our clients,
better entertainment for everyone.

To deflect the minds of their patients, many dentists talk constantly
while performing the necessary dental work. One such dentist, chatting to a
woman patient, was interrupted when she sat up suddenly and said, “Won't
you please stop talking so I can concentrate on my pain.”

Lots of times in telephoning you get the right number but the wrong

answer.

The CBS Bulletin predicts a great banking future for the lad who,
having found a purse containing a ten dollar bill, returned the money and
purse to the owner, but first had the bill changed into ten ones.

Frankie wanted a watch for his birthday, but he teased for it so much
that his parents finally ordered him not to mention the word again. He
obeyed with difficulty. The next morning at the family prayers there was
a round of Bible verse, and when Frankie's turn came he piped up with,

“What I say unto you, I say unto all.

Watch.”

During her early Parliamentary days, Lady Astor was canvassing for
signatures to a petition concerning Lord Millner, Viceroy to India. She
stopped at the store of a grocer who read the petition carefully and

slowly, then asked,

“*And who might this fellow be?”

When told he was the Indian Viceroy, the man wanted to know, “What’s

a Viceroy?”
“A proconsul,”

detail.

replied her ladyship.

Then she explained the office in

The old fellow nodded comprehensively, but he suddenly got cautious.
“You're not lettin’ the women sign this paper?” he asked.

“Oh, of course not.’
“That's good!”
signature.

he said with satlsfactlon as he pamstakmgly scrawled his
“*Women don’t know nothin’ about such things.”
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Fast-talking Fidler:
An open letter to Americans.

Private Life of a

ublic Gossip!

by SHELDON TOWNSEND

OU’D think, if you had a column
in 175 newspapers and a 15-
minute radio show that went out over
400-0dd stations of the Mutual net-
work, a home at Toluca Lake complete
with swimming pool, and a much-
better-than-speaking acquaintance
with Hollywood’s stars, that you'd
have about all you could ask out of
life.

Jimmie Fidler has all these things,
but he hasn’t yet achieved what he
really wants. The goal he’s driving
for is still outside his reach.

For Jimmie Fidler is an American,
and being an American means a lot
more to him than going to the polls
the first Tuesday in November and
griping about the results the following
Wednesday. Jimmie thinks it’s one
of the biggest things that ever hap-
pened to him, and his life’s ambition
is to help Mr. Average Citizen along
to the same realization. Most Amer-
icans take their civic and international
responsibilities much too lightly, he
feels. They either don’t realize what
a wonderful country they live in, or
if they do, they take a *‘let George do
it” attitude about keeping it so. With-
out waving flags, without being spec-

tacular or bombastic, Jimmie would
like to do what he can in his own quiet
way toward promoting America.

He'd be the happiest man in the
world if he had 15 minutes of radio
time to do with as he likes. He'd de-
vote that 15 minutes to telling the
story of America, to interpreting its
flavor, not via news or news com-
mentary, but by way of human inter-
est stories, anecdotes—the whimsies
and the tragedies that make this race
of people and this country different
from all other races and all other
countries.

“I'm not under contract now as to
my material,” says Fidler. *I can say
what I want. If I chose, I could do
such a column right now. But my
sponsors hire me to sell their product.
They know, and I know, that my Hol-
lywood gossip program does it suc-
cessfully. If I tried another type of
program and it didn’t sell the product,
then that wouldn’t be fair to them.”

As it is, Jimmie most enjoys his
“Americans In The News Award,”
because it comes closest to interpret-
ing America as he would like to do it.
Jimmie’s staff culls the news each
day for outstanding heroism per-

Jimmie Fidler is heard on WHB, Sunday at 7:30 p.m.



12 Swing

formed without thought of reward
and by unknown Americans, gives the
collection to a motion picture actor
who selects the one he thinks most
worthy.

*“The star runs over the list,” says
Jimmie, “‘and perhaps decides that
we should give the award to a little
girl who fished her sister out of the
cistern. The little girl is sent a beau-
tiful watch which she never expected
to get, and a $50 United States Sav-
ings Bond. I'd rather have her letter
of thanks than the nomination for
President.”

In the course of his life, Jimmie has
met a number of men and women,
some of whom have been pretty big
heroes in the eyes of most Americans.
But the hero in his own eyes is ]J.
Edgar Hoover.

“Hoover breathes America. In my
opinion he’s the greatest living Amer-
ican. He’s afraid of nothing, and he
lives for his country. I would like to
see him President of the United
States.”

Until the day when he can have
his program of Americana, Fidler
continues to do a more than adequate
job on his Hollywood beat. He has
his chores down to routine. He gets
up at the same time every morning,
for instance, including Sundays. On
weekdays and Saturdays he works un-
til noon at his office, which is an old
Hollywood residence he has taken
over for the purpose, with his office
downstairs and his staff’s headquar-
ters upstairs.

Partly because he's inclined to be
nervous and therefore must take
things easy, and partly because he’s
worked hard ever since he joined the
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Marines as a 16-year-old kid in the
first World War and feels he’s en-
titled to slack off a bit, Jimmie leaves
his office at noontime three after-
noons a week, plays golf or swims and
suns at his Toluca Lake residence.

Hollywood friends of his, such as Bob
Hope, Harry von Zell, Wayne Mor-
ris or Johnny Weissmuller usually
join him.

He writes his newspaper column
in the morning, spends Thursday
afternoons visiting the studio lots.
On Friday afternoon and Saturday,
he writes his radio show, spends Sun-
day afternoon adding final news and
airing it.

He gets his news in four ways:
his staff brings it in; he picks it up
himself around the golf course, the
swimming pool or at his athletic club;
Hollywood press agents supply him
with it; people send it via notes and
phone calls, some anonymous. Fidler
checks every one of the latter, under
the theory that anything can lead to a
story.

Oddly enough, anonymous tips are
not necessarily on the unpleasant side.
Many deal with perfectly legitimate
and pleasant events; are anonymous
because people, by nature, like to be
news broadcasters themselves, but



!!

.*'

. onto something worth shooting.

. lotted 15 minutes.

PRIVATE LIFE OF A PUBLIC GOSSIP/ 13

don’t want it known they did the
telling.

In the course of covering Holly-
wood, Jimmie naturally runs across
dozens of scandal stories. *‘I never
print them,” he explains, *“but I do
keep them on file for the develop-
ments they almost always lead to.
For instance, if I hear that a certain
married actor is stepping outside the

. reservation and I find out it's true,

I don’t publicize it—I simply watch
that marriage. Sooner or later it will
break up.

“Hollywood reporting is a lot like
hunting. A good hunter doesn’t just
wander around in the woods with his
gun in his hand hoping he’ll stumble
He
watches everything—a broken limb,
a sound, an odor, a track on the trail
—ignoring nothing that can lead him
to his quarry.”

Naturally soft-spoken, Jimmie's
radio delivery is unbelievably differ-
ent from his usual manner of speech.
He developed it particularly for the
air, so that he could crowd as much
information as possible into his al-
Each script takes
about 3,000 words; if he spoke at his
ordinary speed, he could only get in
about 2,000 words. In fact, such top

. radio announcers as Harry von Zell,

Truman Bradley, Don Wilson and
Bill Goodwin have guestcast his pro-
gram, but have had to cut the script
from 750 to 1,200 words simply be-
cause they can’t talk as fast as Jimmie.

The rapidity of his reading has

| solved the problem of more news, but

it has created other problems which
Jimmie has had to invent special
techniques to surmount. He dis-

covered that he was reading so fast
that everything jumbled together. To
get around that, he does two things.
First, he puts each item on a separate
piece of paper, even if it’s only three
lines long. Each script runs around
40 pages instead of the usual 12 or
13, but the time it takes Jimmie to
turn the page is enough to put a lit-
tle hesitation between each story.

Secondly, he never uses commas to
punctuate his scripts, only dashes. He
discovered he wasn’t paying any at-
tention to the commas, because physi-
cally they added no separation. But
dashes, he discovered, give actual
separation. When he wants a brief
pause, he uses one dash; for a longer
pause, two. The imperceptible shift
of his eye past the dashes is enough
to take care of punctuation.

Even as a Hollywood columnist,
Fidler is militant. He is constantly
crusading against communism and
juvenile delinquency and for clean
pictures. He believes that his fight
for clean pictures has given him a
remarkably adult audience; he often
gets fan letters from senators, con-
gressmen, governors, mayors, judges.
He gets requests from the White
House, via the FBI, for copies of
his open letters addressed to President
Truman; and Senator Brewster asked
for copies of his editorials on the
Howard Hughes-Johnny Meyers in-
vestigation.

Because of the calibre of that fan
mail, the average person would feel
Fidler’s fears are needless when he
says, “I've often thought of breaking
away from Hollywood to do a pro-
gram on America, but there's a dan-
ger that people might not accept



14 Swing June, 1948

Fidler as an interpreter of America voice that Lowell Thomas has—maybe
as they accept him as an interpreter I just wouldn’t go.”

of Hollywood. I'm not the showman On the other hand, maybe he
that Winchell is—I don’t have the would.

That Silver Haired Fan Club of Mine!

HERE'S no age limit on bobby-soxers. For proof, we present the Ben Alexander
Fan Club—30 charming mothers and grandmothers jumping with young ideas for
the complete organization of the venture as “‘greyhaired bobby-soxers.”

It all started when mikeman Ben was somewhat a newcomer to radio. He was
emceeing a pleasant Saturday afternoon variety program called Little Old Hollywood.
As the weeks went by some of the faces in the audience became very familiar. These
people, who came Saturday after Saturday, became aware of each other, their admiration
for Ben's work drawing them together. Several of the ladies promised to start a fan
club for him some day.

During the war, Ben emceed some radar activities aboard the aircraft carrier U. S. S.
Steamer Bay, receiving his honorable discharge on Christmas Day of 1945. He re-
turned to Hollywood radio by way of Mutual's Heart’s Desire and a show of his own,
also heard on Mutual. To his surprise, his first day of broadcasting found the same
loyal following occupying the first row. The *‘following’ increased until there were
enough prospective “‘members’ to start the long-promised fan club. The Club holds
monthly meetings at the homes of various members to discuss forthcoming plans for a
newsletter, official badges and expansion.

Ben is delighted with his fan club. *I've never had an official organization,” he
says, because most of my adult picture career was spent in portraying meanies. In
one film I was so disagreeable that Alice Brady beat me to death with a curling iron.”

Ben's lovely Beverly Hills apartment is filled with rare gifts from fans who have
followed his career from its beginnings, when young Mr. Alexander played Cupid in a
Fannie Ward melodrama, Each Pearl A Tear. Following that success, Ben portrayed
numerous parts on the silent screen.

At the end of World War I, the flu epidemic closed all the schools in Hollywood
with the exception of the Hollywood School for Girls. Joel McCrea, Doug Fairbanks, Jr.,
and Ben were the only boy students there, and although the enrollment included such
lovely youngsters as Agnes and Katherine De Mille, Ben found it a humiliating ex-
perience.

Graduating from high school, Ben entered Stanford University. He just happened
to visit his friend Billy Bakewell at Universal Studios one day during the shooting of
All Quiet On The Western Front. Director Lewis Milestone saw him and signed him
for the important role of Kemmerich. Ben's film career was started again. But by a
sudden twist of casting, he began playing so many “heavies™ that his unhappy demise
at the hands of Alice Brady made him decide to call it a day.

Here's where radio and Ben Alexander got together. In 1934, he started his own
show, The Hollywood Boulevardier. In the past few years, Ben has announced the
Edgar Bergen, Herbert Marshall and Carnival shows.

Ben is now one of the busiest people in radio, generally averaging 13 shows a
week—but he still finds time to relax, and his Fan Club loves to ply him with home-
cooked treats. He's still eating birthday cake. The members couldn’'t decide on one
cake, so they baked him four! Maybe that’s the advantage in a fan club of greyhaired
bobby-soxers—cakes, pies and hams that melt in your mouth, as well as a first row ad-
miration group. The situation has possibilities by the score!—Betty Mills.



The nation’s greatest sports events are yours for the listening!

FOOTBALLix yonr/‘ g
PARLOR

by WIN GOULDEN

PORTS fans thrive on action.
They strain with the batter as he
takes every swing, plead with their
favorite players to win the game, and
for all practical purposes expend as
much energy as any athlete on the
field. Wherever these enthusiastic
fans exist—and that takes in a pretty
extensive area, since there is one or
more in every family—the radio is
their most prized possession. With
the flick of a button, they can pull
up a comfortable chair and get a
front-row word picture of the nation’s
sports pageantry from the comfortable
confines of their living room—thanks
to the extensive sports coverage which
radio now employs.

Most avid fans insist, and rightly
so, that they know the name and num-
ber of the halfback who ran 90 yards
for a touchdown, how many cars are
battling it out for the lead at In-
dianapolis, what Ted Williams' bat-
ting average is as he steps up to the
plate for the third time in the fourth
game of the World Series. And they
still squirm with frustration because
they can’t hear what Leo Durocher
is telling or calling the umpire during
one of his not infrequent rhubarbs
on the diamond!

Because we have these facilities at
our fingertips, most of us are in-
clined to take radio sports broadcasts
pretty much for granted. However,
if you were able to glance through
your loudspeaker, across the ether
and along the wires to the network
origination point, you would find an
unimagined furor of behind-the-scenes
activity.

Paul Jonas is the busy sports di-
rector of the Mutual Broadcasting
System, the network which annually .
airs the Indianapolis 500-mile Speed-
way Classic, the All-Star baseball
game, the World Series, the Cotton
Bowl and the East-West grid tilts
and many other top sports events.

Short, alert-looking and contin-
ually chewing on an unlighted cigar,
Jonas is the man who closes the big
hroadcast negotiations with the top
men in sports. He especially likes to
sit in his office, the walls adorned
with pictures of boxers, wrestlers,
baseball players, golf and track stars,
and tell how he set up exclusive cov-
erage for the 1949, 1950 and 1951
World Series. Chuckling, he will

open his desk and pull out a photo-
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static copy of what looks like a Chi-
nese alphabet. That unimportant but
exotic looking document is the con-
tract that he and Baseball Commis-
sioner Albert B. Chandler signed
granting Mutual sole broadcast rights
to the World Series of the next three
years.

Jonas explains that last year around
February he was breakfasting with
Commissioner Chandler in his New
York hotel suite. Chandler asked him
casually if everything was going all
right, and Jonas replied that every-
thing would be all right if he could

walk out of there

June, 1948

installed to the two ball parks. Every
station is notified and acceptances
from all stations airing the series
must be received and recorded.

The announcing and technical
staffs are then selected and approved
by the network, the agency and the
commissioner.  Arrangements are
made to beam the program overseas
via the Armed Forces Radio Service,
and in Canada through the Canadian
Broadcasting Corporation. Pre-series
“build-up™ programs, featuring inter-
views with the rival team managers,
important National and American

League officials

with a new con-
tract. It was as in-
formal as that, and
when the commis-
sioner said yes, the
old scratch pad was
produced and the
terms written in
ink. Total negoti-
ating time, 30
seconds.

After a Series
contract is signed,
the agency repre-
senting the com-
missioner also signs,
and the network
sales department
enters it in the

books. Then Chan-
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and star players are
also scheduled; and
the technical facili-
ties in the broad-
casting booth of
both ball parks

must be set up.

But events never
proceed exactly the
way they are plan-
ned, as in the case
of the 1946 World
Series. Jonas recalls
uneasily the hectic
days toward the
close of the regular

season. The Cards

and Dodgers were
battling it out right
down to the last

s S/

dler okays press re-
lease and Mutual
shifts into high.
The Engineering
Traffic Depart-
ment orders tcle-
phone lines to be

of 1949,
Chandler,
MBS.

This is a reproduction of the
“Scratch Pad Contract™ granting the 3
Mutual Broadcasting System exclusive
broadcast rights for the World Series
1950 and 1951.
bears the initials of Albert B. “‘Happy™
Commissioner of Baseball;
and Paul Jonas, Director of Sports for

day and finished in
first-place tie,
necessitatinga play-
off.

One day the
Cards would win
and Jonas would

Contract
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phone Sam Breadon, then owner of
the St. Louis club. The next day
would be the Dodgers’ turn to chalk
up a victory, and he would be burn-
ing up the wires to Branch Rickey’s
office. Mutual made special arrange-
ments to air the play-off games, which
the Cards won, and then had to work
with lightning speed to set up cover-
age of the World Serics in Boston
and St. Louis. Jonas is always ex-
pecting an emergency of this sort, but
it still offers him little ease of mind.

Of course, there is the usual de-
mand for Series tickets. Starting at
least five months before the big games,
a steady stream of letters pours in
from people asking help in acquiring
their tickets.

MBS is allotted a fixed number of
tickets to take care of their working
personnel (those actually covering
the game), and anything beyond that:
they have to buy. Yet the number of
“old pals” calling in, whom Jonas
has never seen, gets larger every year.

But along with the headaches con-
nected with his job, the sports direc-
tor also gets a few laughs. Horace
Stoneham, president of the New York
Giants, pulled a fast one on him one
year but paid off the next.

Stoneham has a hobby of collecting
razors, and so a few seasons back as
he and Jonas were returning by train
from a Card-Giant series, he decided
to take advantage of an opportunity.
Jonas was shaving in his compartment
when the porter called him outside
for a moment. When he returned
his razor was gone. He never knew
what had happened until the opening
of the baseball season the following
year when he received a note from

Stoneham: “Even though the old
straight razor was no good, I'm en-
closing a season pass.”

One of the nation’s top sports-
casters, Bill Slater, does a lot of broad-
casting over MBS microphones. Be-
sides his sports broadcasting, he is
very much in demand to emcee quiz
programs and act as moderator of
forums and other types of air enter-
tainment. Slater, a West Point grad-
uate, a former prep school headmaster
and a veteran of World War II, has
a full and interesting background
upon which to draw.

During the 1945 Detroit Tigers-
Chicago Cubs World Series, Bill
Slater was responsible for Cub pitcher
Hank Borowy’s wife receiving con-
siderable attention. Hank was warm-
ing up during the pre-game practice,
and so Slater sauntered over and
asked him where his wife was. Hank
replied that she was at home expect-
ing a blessed event. Later, Bill men-
tioned the good news during his
broadcast.

The next morning Hank said he
wished Slater hadn’t mentioned it on
the air, because his wife missed the
whole game. Friends kept phoning
her to extend congratulations—and
one newspaper even sent a photog-

rapher to take a picture of the new
baby which hadn’t been born yet!

Bill also has to laugh when he
thinks of what happened the same
year to Hal Newhouser, the Detroit
Tiger’s ace hurler. Bill was chatting
with Hal as he worked out at Briggs
Stadium the day before he was to
pitch a Series game. A small boy ran
up to Hal and said that Mrs. New-
houser wanted him at home because
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the movers were there. Believe it or
not, Hal finished up in a hurry and
left to supervise moving into his new
home.

The next day the Cubs teed off
on Newhouser, knocking him out of
the box in short order. After the
game, Slater stopped by the dugout
to offer a few words of consolation
and found Newhouser sitting dis-
consolately beside the water cooler.
Hal explained that he had worked all
day moving furniture and had slept
on a hard, lumpy mattress the night
before. He wondered if that was the

1' % \?JNF’:&‘\GLEY
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reason the Cubs had knocked him
out!

When sportscasters are asked to
describe their most difficult assign-
ments, Slater has the story of a nerve-
racking game to tell.

It was the Minnesota-ITowa foot-
ball game a few years back. After
four days of rain preceding the game,
the yard lines were washed away—
the yard markers had never been
erected. The teams didn’t warm up
before the kickoff and after the first
play no one could distinguish the
players’ numbers. One of his spot-
ters never appeared; the other finally
came, but he was wetter than the
weather—internally, that is. His lan-
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guage was so bad a blanket had to be
thrown over the mike until assistants
could get rid of him.

To make matters worse, rain was
streaming down the glass panel of
the booth and a boy had to be hired
to swab it throughout the game. For
the rest of the afternoon Slater

dodged around him, trying to see the
field.

Only one thing saved the day. The
game’s two touchdowns were made
by Minnesota’s great fullback, Bronco
Nagurski, who was so Neanderthal-
looking as to be unmistakable.

Any announcer is in for trouble
when he reports the Army-Navy foot-
ball game, but when he’s a West
Point graduate, anything can happen.
It’s always a tough game to handle
without a vast amount of criticism:
yet when Bill did his first service
contest, he received a stack of con-
gratulatory telegrams lauding his im-
partiality.  What listeners didn’t
know was that a home town lad
helped him turn the trick. Navy’s
one touchdown was scored by Red
Baumberger, a kid whom he had
taught in school back in Parkersburg,
West Virginia. It was pretty easy
for Slater to forget alma mater in his
enthusiasm for Red.

Whenever Bill Slater handles a
broadcast, it goes off smoothly, but
it couldn’t be done without the work
of technicians and executives and pub-
licists who set the stage. Behind any
Mutual broadcast you hear is the com-
bined effort of the entire staff, work-
ing together to make it sound easy.

So pull up that comfortable chair,
flick that button, and forget all this.
Just lcan back and listen!



MICROPHONE MANNERS FOR SPORTS ANNOUNCING —

Bill Slater, the Mutual network’s ace sports reporter, has
evolved a rigid set of rules which he offers for the guidance
of young announcers who aspire to sportscasting.

1. Don’t refer to an out-of-bounds kick near the football goal line as a *“‘coffin-
corner’” kick. Some listener may have sustained a death in the family and
such ‘adjectives may cause him great unpleasantness.

2. Never criticize the athletic performance of a player. Describe only what he
does. You are a reporter, not a judge.

3. Don't fail to keep a written account of every play of the game. This is
especially important in baseball and football, where a wrong recap of an inning
or quarter will bring a howl of protest from score-keeping listeners.

4. Don't second guess the officials.

As Ithers See Us

There's at least one female who disapproves of Walter Pidgeon, and
that's his Aunt Nan, an old lady who lives in Canada. She always wanted
Walter to become a lawyer, or at least something more respectable than an
actor. So when she read in the papers that he had been ranked next to
President Conant of Harvard among the “Ten Best Dressed Men in America,”
she wrote: ‘*Dear Nephew: I am glad to see you finally associated with
an intellectual. Kindly thank your tailor for me.”

A

Lois Lee, the actress, went to the airport to meet her boy friend, comedian
Joey Adams. As the plane circled about, a spotlight played on it. “Turn
the spotlight off,” Miss Lee begged the airport people. **Otherwise Joey will
never come down.”

A

Two convicts were splitting rocks, one handling the sledge hammer |
while his helper slipped him new ones to crush. As the bald headed one |
bent down to place a rock in position, the hammer came down with terrific f
force, just grazing his skull.

*You fool,” he yelled. *"You want to kill me? Don't you know the
difference between my head and a rock?”

His partner shrugged. “For six cents a day you think I'm gonna rack my
brain?"

A

A famous physician says the use of alcohol doesn't make people better
able to do things. "But,” he adds, “it does make people less ashamed of
doing things badly.”




That Venuta Verve!

VITALITY can be the key to success—providing that it is combined with
the right personality. Benay Venuta, singer, actress and emcee, has just
the right combination. In show business, where talent is at a premium, she has
20 years of experience packed to overflowing.

Her crowded and exciting career had its beginnings when, as a Holly-
wood high school youngster, she stepped into the ballet line at a local theater.
From there she went to radio, musical comedy and film success. To many
people, she is the only girl in the world who could follow Ethel Merman in
a role on Broadway and give the box-office a shot in the arm.

Though she is better known in the East, where she starred in Kiss the
Boys Goodbye, By Jupiter and Anything Goes, Benay actually started her
radio career on the West Coast.

After spending a year studying at an exclusive finishing school in Geneva,
Switzerland, a reversal in the family fortune called her back to San Francisco,
where she became a night club singer and radio personality. Not content with
only one job, Benay sang on KPO’s Who Cares hour; and under another name
she sold radio time to sponsors, wrote commercials, emceed and sang on an-
other station. Phonograph records were her accompaniment, which should
make her contender for first femme disc jockey honors.

Between her early radio days and her present Keep Up With The Kids
show, Benay managed to star in numerous Broadway productions and head-
line such radio shows as Al Jolson’s Shell Chateau, the Benay Venuta Variety
Hour and Duffy's Tavern. Along with those, she was married to Armand
Deutsch, film producer at RKO, is raising a family, and, incidentally, has made
some appearances in summer stock, some recordings and several films!

Benay's experience added to her talent has made her an outstanding
mistress of ceremonies for her new Mutual show, Keep Up With The Kids.
This show is a quiz program with a child pitted against a parent in each
round. In the star spot each week, some celebrity vies with a child for
a prize which is donated to charity. Roddy McDowall and his father, Jimmy
Gleason and his little grandson, Pat O'Brien and his boy, and Penny Single-
ton and her daughter are some of the parent-child combinations who have
competed against each other.

Concurrent with her air show, Benay is busy with other jobs and hobbies.
She recently completed a dramatic role in the new movie, I, Jane Doe, and her
first album of records, Benay Venuta and Her Record Gazette, is ready for
release. She has studied painting for ten years, in New York with Morris
Kantor, and in Hollywood with Ernst von Leyden. When cover designs were
being submitted for her new record album, Benay included one of her own
anonymously. It was chosen as the best, and so the singer now holds the dis-
tinction of being the only artist to design and record her own album!

Most people, after realizing so many ambitions, would want a little rest.
But accomplishment only spurs Benay on—now she has dreams of several stage
revivals. Her friends get worn down watching her. She must be telling the
truth when she says she has just too much energy.—Joan Buchanan.

A

A cautious bank teller in Hartford asked an Army veteran who wanted
to cash a $300 state bonus check for more identification than a driver's
license.

Without a word, the vet removed his false teeth and displayed his name
and Army serial number inscribed on them. The check was cashed without
delay.
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People and equipment and ideas banded to blaze a trail in ether . . .

by MEREDITH LAWRENCE

AFTER a night time broadcast
blackout lasting 19 years, radio
station WHB in Kansas City has re-
sumed full-time operation, marking a
bright new chapter in the fascinating
story of this pace-making pioneer.

The station with Kansas City’s old-
est call letters, WHB, began broad-
casting in April, 26 years ago. When
Emory J. Sweeney decided to put a
radio station on the tenth floor of the
Sweeney Automotive and Electrical
School, he wasn’t looking for a new
business enterprise. Radio was differ-
ent. It was new. He decided to em-
ploy this means of communication to
promote good will for the Sweeney
School.

John T. Schilling, Henry Golden-
berg, and Sam Adair were hired to
build WHB’s original 250-watt com-
posite transmitter, and Schilling and
“*Goldie took over as general man-
ager and chief engineer, positions they
hold to this day.

Within four months, a 500-watt
Western Electric transmitter had re-
placed the earlier homemade one, and
WHB was the finest and best
equipped radio station in America!

Continuous broadcasting, as we
now know it, was undreamed of, but
when the station was on the air, di-
versity of programs was one of its big
features. Morning hours were de-
voted to market news, which came

directly over private wire from the
Bureau of Agricultural Economics in
the Live Stock Exchange Building.
News about weather and roads came
from the Weather Bureau. The Com-
merce Trust Company supplied fi-
nancial information, and time signals
were obtained from Postal Telegraph.

On August 15, America’s first
radio staff orchestra did its initial
broadcast; and so that everyone could
hear the program, Sweeney installed
loudspeakers in every public park in
the city!

The psychology behind program-
ming has altered considerably since
those pioneering days. Today, Sun-
days and holidays call for a concen-
tration of the best available talent;
but in the early 1920’, they occa-
sioned knocking off for the day. Sat-
urday night was always silent.

Contrast this beginning policy with
station and network activities in 1945,
when President Roosevelt died. For
three days, all commercial shows were
cleared to make way for commenta-
tors. Every detail from the time of
his death in Warm Springs, Georgia,
to his burial at Hyde Park, New York,
was relayed via the airwaves. Even
the funeral ceremonies at the White
House were broadcast. Yet when
Warren G. Harding died in 1923,
WHB remained silent the entire day
of August 10 in respect to his mem-
ory.
In 1923, the station gained nation-
wide comment with America’s first
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all-night broadcast. With Ted Lewis
and his orchestra on the program,
WHB stayed on the air for 12 hours
and 20 minutes. The unprecedented
accomplishment occasioned several
weak prophesies that someday radio
stations might even stay on the air in-
definitely.

WHB broadcast its second all-night
program in 1924 to celebrate its sec-
ond anniversary. The program started
at 7:00 p.m. on Sunday and lasted
until 8:35 the following morning, at
that time the longest continuous
broadcasting ever undertaken by any
station—more than 13 hours!

Additional radio history was made
on April 30 of the following year,
when Kansas City was the source of a
program which connected the Pacific
Northwest and the Middle West for
the first time. During the program,
circuits were reversed and Portland,
Oregon, served as the origination
point. This was probably also the
first instance of circuit reversal in
American radio.

In the next five years, WHB
gained a national reputation as the
station where headliners began. It
was headed for great things. But
then the Sweeney fortunes ran into
difficulties!

After a long and trying period,
WHB’s pioneer air rights and full
time license were revoked. For two
months it was off the air while its
leaders fought to keep the license.
In January of 1930, the studios moved
to two small rooms in the Baltimore

Hotel.

It was at this time that Charles R.
Cook, president of the Cook Paint
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and Varnish Company, decided to
buy WHB and make it a Cook sub-
sidiary corporation. Equipment of
greater power was purchased and a
1,000-watt crystal controlled trans-
mitter was installed, although the sta-
tion was allowed to operate with only
500 watts power.

Entertainment and service features
were expanded and improved, and a
new program idea was developed, the
informal, unplanned Staff Frolic. So
popular did this prove that it ran for
4,000 consecutive programs.

The staff grew from 12 to 50, and
through the years it developed a
group of artists and writers now na-
tionally known: Louise Wilcher, CBS
organist in New York; Jimmy Atkins,
of the Fred Waring show; the “Three
Little Words,” with Phil Spitalny;
Jess Kirkpatrick of WGN; Count
Basie, whose ‘“Harlem Harmonies”
were a WHB feature for two years;
Harl Smith’s Sun Valley Lodge or-
chestra; Goodman Ace, of Easy Aces
fame; and dozens of others.

In 1931, after having handled the
Cook account as account executive for
the Loomis, Baxter, Davis & Whalen
Advertising Agency, Donald Dwight
Davis became president of WHB.
Davis added feature after feature to
the station’s schedule. In the summer
of 1931, the Musical Clock was
launched. In February of 1932, the
Weatherman in Person broadcasts
were begun, the first such service of
its kind on the air. The Northside
Municipal Court broadcasts were be-
gun in the same year, and later imi-
tated in 26 other cities.

And in the summer of 1932, WHB
moved into its Penthouse Studios atop
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the Scarritt Building. By April,
1934, WHB had copped the second
place Variety showmanship award,
and by October of the same year, it
had moved into first place.

In 1935, its application for 1,000
watts was approved, and WHB
doubled its power. In 1936, WHB
received the Variety Showmanship
Award as the best part-time station
in the country.

When the Mutual network ex-
panded from coast to coast in Decem-
ber of 1936, WHB became its Kan-
sas City outlet, bringing listeners a
wider range of programs.

On its 15th birthday, WHB gave
a gigantic party which lasted for a
week, during which time downtown
streets were decorated. There were
balloon ascensions daily, with prizes
attached, and a birthday ball attracted
a record crowd of 15,000 people to
the Municipal Auditorium.

Then came the war years, and
WHB entered a new phase, dedicat-
ing itself to integrate a vital means of
mass communication with the prob-
lems of war. Visitors were refused
admittance to studios, guards were on
constant duty at the transmittter,
weather reports and Man on the
Street interviews were discontinued.
They were hectic days indeed! Typi-
cal of the whole period’s service was
the 18 solid hours of War Bond sell-
ing which was a one-day service on
April 12, 1943,

After the war, all hands at the sta-
tion pulled for the return of “full
time,” which was finally granted in
June of 1946. Material and labor
difficulties held up construction, and

winter weather prevented steady prog-
ress.

But advances were made, and on
May 30, 1948, WHB’s new 10,000-
watt transmitter was ready. In mod-
ern dress, the pioneer began broad-
casting full time on a better frequency
—T710 kilocycles—with a voice 40
times stronger than the one which
carried its original message in 1922.

WHB is proud of its accomplish-
ments because they exemplify the
true creative spirit—the will to pro-
gress, to advance a great medium of
entertainment and information. WHB
faces the future pledged to a con-
tinuance of the trail blazing which
has made radio great!

“The statements on this program
are those of my sponsor, and do not
necessarily reflect my own views.”
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From the land of the Liberty Bell come

by EVELYN NOLT

the raucous, resonant sounds of freedom.
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R. AND MRS. AMERICAN

VOTER, whether they live in
Centerville, Iowa, or Halfway, Ore-
gon, are cordially invited to attend
the political conventions in Philadel-
phia again this year, by way of the
Mutual affiliate on their radio dial.

The biggest news of 1948—barring
an act of God, or a shift from *‘cold™
to “hot™ war—is the outcome of the
Republican and Democratic conven-
tions being held this month and next,
respectively, in the City of Brotherly
Love . . . where the elephants and
donkeys gather to behave just like
people.

In our ever-shrinking world, Amer-
ican political events take on an in-
creasing importance to other nations,
whether they look to us for aid or
regard us as an object blocking the
road to world conquest. Never be-
fore in the history of our democratic
system has the outcome of the two
party “sessions” been watched with
such intense international interest.

All agencies interested in the trans-
mission of news are on the alert to
take full advantage of this world
headline plum. The Mutual Broad-
casting System, because of a more
flexible daytime schedule than other
major networks, has a primary rep-

ortorial advantage and is pressing to
establish more. A special network is
being set up within Philadelphia to
furnish Mutual’s 500 stations with
complete and comprehensive coverage
of the two conventions. Lines have
already been installed, tying together
the six hotels where delegates and
candidates will be housed, Convention
Hall, Mutual affiliate WIP, political
headquarters, and Mutual’s own con-
trol point. These are the most ex-
tensive and coordinated political cov-
erage plans ever made by any net-
work, and with these arrangements
the entire city will be linked to Mu-
tual’s Master Control Unit. Not even
the darkest horse will be able to
evade the eagle eye of Mutual’s mo-
bile equipment—able to move instant-
ly to any point in the city where news
is breaking.

Dominating these sheer mechanics
are men who know best how to utilize
them. Supervising coverage opera-
tions in the Convention City for the
world’s largest network are A. A.
Schecter, MBS vice president; Jack
Paige, director of special events, and
Milton Burgh, news director.

Forty-five of Mutual’s top com-
mentators will be on the job, originat-
ing their programs from Convention
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Hall during these important weeks.
Included are such radio personalities
as Gabriel Heatter, Fulton Lewis, Jr.,
William L. Shirer, Henry J. Taylor,
Bill Cunningham, Cedric Foster, Al-
vin Helfer, Cecil Brown, Henry La
Cossitt, William Hillman, Albert L.
Warner, Martha Deane and Robert
F. Hurleigh.

Workroom operations will be
divided between the network booth,
located above the speaker’s platform,
its news-room at Convention Hall
and its temporary regional headquar-
ters at the Hotel Bellevue-Stratford.
Round-the-clock news desks will be
in operation, assembling, editing, col-
lating the individual reports and op-
erations of the network’s reporters
and commentators.

Organized for efficiency, Mutual’s
coverage is divided into five com-
ponent parts, each of which has been
designed to bring MBS listeners a
vivid account of every moment and
every activity within the great Hall.
First, special microphones will be in-
stalled at delegates’ headquarters and
on the speakers’ platform. Also,
“traveling mikes” will be used for
interview purposes. Second, a two-
way “‘walkie-talkie” system will keep
the corps of MBS correspondents on
the convention floor in constant touch
with master control. This means
broadcasting plans can be altered in-
stantly to keep pace with rapidly
changing convention developments.
Third, the telephone-teletype connec-
tions between convention headquar-
ters, Mutual affiliate WIP and the
network’s New York headquarters,
which has its own direct line contacts
with the 500 affiliates, will permit in-
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stantaneous service relays of messages
to and from the convention site. In
this manner, world, national or
regional events which may have a
bearing on convention meetings can
be directed immediately to MBS of-
ficials to aid them in setting up their
broadcasting format and plans.

Fourth, the network’s regular staff
of reporters and commentators will
be augmented by newsmen from the
network affiliates. These able men
and women will cover the convention
from the local angle, basing reports
on their knowledge of local conditions
and how these conditions influence
delegate action.

And fifth, during these important
weeks, all news and commentary pro-
gram features on the network will
originate from Convention Hall,
right where much of the news will be
made.

Every phase of Mutual’s conven-
tion coverage, from engineering skill
to top news reporting and analyzing,
has been carefully planned and coordi-
nated with one aim in mind—to bring
as much of the color, protocol, excite-
ment and news of the conventions as
possible to every MBS listener. The
Mutual Broadcasting System, the
world’s largest network, is ready to
present the best political convention
coverage in history to an audience
stretching around the world.

Never before have the political con-
ventions aroused so much interest here
at home. The Republican Conven-
tion with its anticipated deadlocks and
suspected dark-horses may top the ex-
citement of the 1920 session. As for
the Democratic Convention, anything
can happen; and according to a few
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Broadcasting System is all set to give their lives!
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Neshitt Parades Past

ONE of radio’s most refreshing personalities got his start through a bit of
fast thinking and a slight distortion of facts. John Nesbitt so impressed a
San Francisco station manager by flashing a sheaf of letters signed by such
literary notables as George Bernard Shaw and Bugene O'Neill that he was hired
on the spot as a producer- director. Nesbitt neglected to say the letters were the
result of a very casual query on his part—in which he happened to mention
fabulous sums for rights to the artists’ works.

Since then, the voice of John Nesbitt has won the hearts of millions.
His Passing Parade, (heard on WHB at 9:30 p.m., Monday through Friday)
strikes a note of sympathy in every listener. It is proof that the small, ordinary
things in life may be gripping entertainment if properly treated.

The commonplace affords material for powerful drama. To find some
seemingly insignificant occurrence and show how its simplicity can warm the
heart of every type of person is a rare gift. But John Nesbitt has it, and the
tears and smiles which accompany his radio and movie series are shining
proof. Hollywood has awarded him four Oscars, and his radio program gathers
new listeners daily.

A lifetime is too short for most people to acquire an understanding of
human nature, but in Nesbitt's case a good part was born with him. The rest
was the result of his early vagabonding, which led him into many different
walks of life and through a series of diversified experiences. After attending
the University of California and St. Mary’s College, his inquisitive nature
guided him into canneries, coal yards and paper mills. He worked as a seaman,
then became a church janitor. His fluid use of words and careful choice of
them was developed during his days as a reporter for Seattle and Spokane
papers.

? But his most natural medium was radio. Through it he could reach the
greatest number of people with what he had to say. Radio and his millions
of listeners will never regret it. They will always be grateful for the glimpse
that John Nesbitt has given them of the passing parade.

A

For the first time in history, the high cost of living has caught up
with the cost of high living.
A

A G.I. asking for a loan was asked what his business was and gave
the startling answer that he was a psychiatrist in a pottery factory. Further
questioning drew out the information that he took care of the cracked pots.

A
A current gag in Yugoslavia reports that 95 percent of the people of
that nation are for Marshall Tito — five percent for Tito and ninety for
Marshall.
A

**A husband like yours must have been hard to find."
“He still is when I want him."
A

“So now you and your son are carrying on the business together?"
asked one man of another. ) .
“Not exactly, I run the business and my son does the carrying on.

A

“I want an explanation and I want the truth,” stated the wife irately.
“Well, make up your mind,” he snapped. *You can’t have both!"



by HAL GOLD

B CINDERELLA SISTERS

A word, a creed, and two whopping Hoopers.

AY MORGAN calls it “lag-
niappe.” You won’t find it in
any foreign language dictionary, but
he claims it’s a French word meaning

- “a bit of a bonus.”

Whatever the origin of the word,
Morgan’s translation of it describes
the two audience participation shows
he presents every day over the Mutual
network, Queen for a Day and
Heart’s Desire.

Ray, who has been called the “king

- of the box-tops,” claims his lagniappe

technique has worked wonders for
him—first as a Ford agency man,
and now as a radio producer. He
says, "If you want to get, you should
give. To have a friend, you must be
a friend. Talk about people, not
products.” And this technique really
has worked wonders for Ray Morgan.

“If you want to get, you should
give.” That’s the basic formula of
the Cinderella program Queen for a
Day. Every weekday for the past
three years, the Queen program has

rewarded its prize winners handsome-
ly and regally. Last April 30th the
program celebrated its third air anni-
versary. In that time, according to
Ray’s statisticians, prizes valued at
$1,117,000 had been given away.

The second part of Ray's lag-
niappe credo is the basis for his
Heart's Desire program: ‘“‘To have
a friend, you must be a friend.”
Every weekday this program fulfills
the most heartfelt wishes of some per-
son or persons throughout the coun-
try. Nine times out of ten, the re-
quest is made by a kind neighbor, an
interested friend, a relative, someone
other than the one who gets the
“heart’s desire.”

And the third part of his lagniappe
code, “‘talk about people, not prod-
ucts,” he applies to himself in all his
business dealings. When out with
Ray Morgan, people notice he never
discusses himself nor his radio op-
erations. Those are his “‘products.”
Instead, he discusses those who like
to see broadcasts, who like to partici-

“Heart’s Desire” is heard on WHB, Monday through Friday at 10:30 a.m.
“Queen For A Day”’ is heard on WHB, Monday through Friday at 1:00 p.mn.

aansaltmtatnn:
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pate in them, and be entertained by
them.

Over a thousand women have di-
rectly benefited, through prizes, from
the Queen for a Day program. Just
to give an idea of the type of gifts
these women have received, here’s a
breakdown by those same statisticians
who compiled the figures for the
third air anniversary—2,349 bouquets
of roses, 287 radio-phonograph com-
binations, 116 electric ironers, 212
stoves, 178 wvacuum cleaners, 374
table-lighter combinations, 162 coffee
makers, 203 washing machines, 154
sets of aluminum ware, 901 blouses,
463 bottles of perfume, 489 pearl
necklaces, 453 pairs of shoes and
523 cameras.

In addition, the magic Cinderella
wand of Queen for a Day has made
possible such sundry prizes as dancing
lessons, night club parties, impressive
jewelry, airplanes, a chinchilla coat
and even a house with a lot to put it
on. The largest single give-away
jackpot ever received by any ““Queen™
was that won by Mrs. Edgar Parrett,
of Shiprock, New Mexico, who was
named ‘‘Mother-in-Law Queen™ last
March 5th and presented with $35,-
000 worth of merchandise, including
a new car and completely equipped
trailer.

There’s a much different approach
for Heart’s Desire, because for this
program there are not many definite
prizes. Each give-away item depends
entirely on requests made by listeners.
And therein lies a remarkable tale,
for manufacturers have learned to
look at Heart’s Desire mail break-
downs as measures of what the Amer-
ican housewife wishes for most of
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all. In the postwar year of 1946,
diapers—a hard'to'get item—made
the first 12 of the “most desired™ list.
The following year, 1947, they were
off that list because manufacturers
had been able to make supply meet
demand.

Keeping in mind that Heart’s De-
sire gifts are specifically requested,
and are not give-aways in the strict-
est sense of the term as it applies to
radio programming today, it is easy
to see why manufacturers of house-
hold appliances and home items look
to such a series to indicate *‘need™
trends. For example, refrigerators
were eighth on the list of requests in
1946. The following year they
jumped to second place. As radios
became more available, they moved
from fourth place in 1946 to sixth
place the following year. Diamond
rings and wedding essentials were in
greater demand in 1946 than 1947.

But material gifts are not the only
things asked for on Heart’s Desire.
When the program was first broad-
cast two years ago, one request was
for the means to unite a brother and
sister separated for 30 years. One
lived in Los Angeles, the other in
St. Louis. Heart’s Desire arranged
transportation.

Only last March the program trans-

ported Mr. and Mrs. Arthur Lamear
and their household belongings from
Bethel, Vermont, to a new home in
Claggsvﬂle Arkansas. Mr. Lamear
was an invalid. As the only possible
help for his condition, the doctor sug-
gested a change of climate. The
Lamears obtained a homestead site in
the drier climate of Claggsville; and
then the problem arose as to how to
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move their household belongings,
their pet goats, two horses and two
dogs. Mrs. Lamear attempted to
solve the problem by starting out in
a covered wagon. Jack Frost
clamped his talons on the Arkansas-
bound wagon near Batavia, New
York. A telegram was dispatched
by the Mutual affiliate there, WBTA,
to the Heart’s Desire program. And
before Mrs. Lamear had
time to assay her posi-
tion she found herself,
the wagon, her pets
and her household be-
longings packed into a
huge truck-trailer which
sped them on their way,
20th Century style this

time, to Claggsville. 1946 1947
[ g8 1. Washing Machines 1. Washing Machines
These two programs 2. Watches 2. Refrigerators
3 3. Bicycles 3. Bicycles
have also be,C(?me suc 4. Radios 4. Stoves
cessful television fare. 5. Stoves 5. Watches
. : 6. Sewing Machines 6. Radios
Mutual-Don Lee in Los 7. Clothing (ensembles) 7. Sewing Machines
Angeles presents the 8. Refrigerators 8. Clothing (ensembles)
video version in that 9. Dii(!lmond Rings . g IcedBoxEs 2
. 10. Radio-phonographs 10. Radio-phonographs
parthUIar area at the 11. Vacation trips 11. Vacation trips

same time the network
program is being heard
from coast-to-coast.

Like many other successful radio
programs, these two particularly re-
flect the early experiences of their
originator. Ray Morgan’s father, a
flour salesman covering three Sierra
Nevada mountain counties, seldom
made more than $150 a month. So,
at an early age, Ray ventured into
the business world selling magazines.
One of the weeklies offered a Shet-
land pony to the boy who sold the
most. Ray didn’t win—but in the
trying he amassed the tidy sum of
$800.

WHAT ARTICLES have the greatest ap-
peal to the American housewife? Here they
are, in the order of her own preference.

These 12 items were most frequently re-
quested from Mutual’'s Heart’s Desire pro-
gram during the past two years.

. Diapers
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Finding that he liked business, he
wrote the late Henry Ford, advising
the motor magnate of his desire to

become the Ford sales agent for Tuo- .

lomne County, California. A Ford
representative advised Ray he could
have the agency if he would buy two
Fords immediately at a price of $865
each, or $1,730. Undaunted, Ray
convinced the local bank of the idea’s

. Diamond Rings

soundness, received the additional
$900 in capital and went into business
as an automobile distributor. He was
17 years old.

That Ford agency put Ray Morgan |

through a college course, majoring in
economics, at the Umver51ty of Cali-
fornia in Berkeley. He was an un-
usual student, with his own business
bringing him $2,000 monthly. When
he graduated, in 1917, his agency was
selling 300 Fords a year. Then the
Morgan luck experienced a change.
He sold his Ford agency and opened
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a Packard showroom in the San Joa-
quin Valley. Packard’s switch to war
production ended his agency business.
When the United States entered
World War I, Ray Morgan joined
the Navy.

At the end of the war, Ray went
to work for a San Francisco advertis-
ing agency. When he left the agency
in 1926, he was a vice president. He
then entered the radio set manufactur-
ing business, but the competition, in
those early days of pre-network radio,
was too keen. So he returned to the
advertising business, this time working
for the Macmillan Petroleum Com-
pany in Los Angeles. He persuaded
Raymond S. Macmillan, president of
the concern, to build a 100-watt sta-
tion to advertise Macmillan products.
Thus station KMPC was born, with
only one sponsor—Macmillan.

In 1929, the two Rays differed on
sales policies, and Ray Morgan went
seeking new fields. He found a not-
too-vigorous advertising agency in Los
Angeles, and interested them in the
idea of presenting detective stories on
the air. They did—with marked suc-
cess.

Chandu, The Magician and The
Adventures of Detectives Black and
Blue were the first two program ven-
tures. With Chandu, Ray originated
the idea of giving away magic tricks
to interested listeners. A kit for so
many box tops, or in Ray's first par-
ticular venture, for five Beech-Nut
gum wrappers. Kids of all ages by
the tens of thousands learned how to
chew—on Beech-Nut, of course. This
was the beginning of the Morgan
reign as “king of the box-tops.™
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Other radio producers followed the
Morgan line. But none could keep
pace. For Ray Morgan always had
new thmgs to give away, new ' gim-
micks” to attract listener-interest.

In 1945 he turned his radio-pro-
gramming thoughts to the housewife.
“There are,” he points out, “‘two in-
fallible legends—Santa Claus and
Cinderella.” He decided to try the
Cinderella legend first. “We’ll pick
one woman and give her anything she
desires.” It was to be expected that
Ray Morgan’s creative thinking would
find an enthusiastic hearing from Phil-
lips Carlin, Mutual vice president in
charge of programs, whose many
years in radio programming have
never dimmed his appreciation of new
ideas nor his willingness to test them.
Thus was born, on the Mutual Broad-
casting System in April, 1945, the
top daytime program of today, Queen
For A Day. A vyear later, Heart’s
Desire started, a program variant of
the Cinderella theme.

But today, Raymond R. Morgan—
who believes there is no handicap in
this world that cannot be overcome by
hard work and imagination—admits
that Mother Nature “has gotten my
goat a bit.” He’s trying to raise dates
on his 2,000 acre ranch, Rancho dos
Palmos, located two and one-half

miles from the Salton Sea and 250
feet below sea level. The climate is

dry—too dry. During the summer
the thermometer has reached 138 de-
grees, and it is real desert land. But
Ray still feels he can raise dates there.
And he will, too—if only he can
handle Mother Nature as successfully
as his other business ventures.



A better frequency, vastly increased power—night and day!

by PAT DENNIHAN

IT’S a reality. Feet down in rich
Missouri loam, head in the clouds,
it is there to be secen—and heard!

WHB’s 10,000-watt transmitter
was by turns a dream, an idea, a plan,
a hundred headaches. Now it is an
actuality, beaming the voice of WHB
across the depth and breadth of the
Heart of America. It stands in the
middle of 80 acres of scenic country-
side 20 miles north of Kansas City,
but is immeasurably separated by
time and progress from that small
room in which the first WHB signal
was thrown out back in 1922. Those
original 250 watts were destined to
multiply. And the 20 x 20 foot cubicle
containing the first composite trans-
mitter on the tenth floor of the old
Sweeney School, could fit into one
corner of the basement on the present
site.

The new transmitter is housed in a
trim, attractive building with the sta-
tion’s call letters standing out boldly
across the front. These letters are
constructed of stainless steel, three
feet high and six inches deep, in a
modern design which symbolizes the
improved and progressive WHB. The
heart and brain of the powerful in-
stallation is the control console from
which the completely modern RCA
equipment is operated. The building
also contains offices, a kitchen, engi-

neer'’s apartment, a spacious base-
ment and garage. And because WHB
is a resident of long standing in Kan-
sas City and intends to remain so, the
building is entirely fireproof, even
to the doors and window sills. The
construction is all of concrete, steel
and brick.

The responsibility for shaping the
original idea into a definite engineer-
ing plan lay with Henry Goldenberg,
chief engineer of WHB. He helped
build the original station and has
given 26 years of service to 1t, except
for a two year leave of absence at the
University of Illinois.

Well qualified in his field, and of
steady, amiable disposition, Golden-
berg enjoys recounting problems the
different phases of construction pre-
sented, recalling the hard work that
was entailed, then looking out at the
finished product. “It’s worth it,” he
says, "‘but I've aged a year for every
one of the new 10,000 watts!™

Applications for the operating
grant had been filed with the Federal
Communications Commission by
WHB every year since 1932, but ap-
proval was long in coming. Choosing
a site was difficult because the Civil
Aeronautics Authority and the FCC
had to be assured that the transmitter
would meet their regulations and
would not overrun its fixed bounda-

|
|
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ries. A radio station transmitter can-
not be built in the vicinity of an air-
port or air traffic lanes, which are
usually ten miles wide. A site nearer
Kansas City than the present one
would have been hard to find because
of the number of traffic lanes which
project in all directions from the city.

In addition, FCC requirements
necessitated a position which would
protect other stations on the same
frequency. Directional antennae had
to cover the Kansas City area
thoroughly, but could not extend too
far east. Now, listeners in 120
counties of Missouri, Kansas, Iowa,
Nebraska and Oklahoma can get clear
reception from WHB with its ten to
one increase in transmitter power

Because coverage is much more ef-
ficient on the lower frequencies, the
management worked with that in
mind. A greater amount of people
over a greater area are being served
by WHB because it chose to forego
construction until the 710 frequency
could be obtained. An audience of
3,287,687 persons can now tune in
to WHB over an area of 59,000
square miles.

After the FCC engineering stand-
ards had been met and approved in
Washington, and the commission had
notified all airports concerned, grad-
ing was started November 21, 1946.
The 80 acres of land had to be
levelled to insure equal tower heights.
Three or four tractors and several
bulldozers moved 80,000 cubic yards
of dirt in the process of filling and
leveling.

Power had to be obtained from
Kansas City, and telephone lines which
would carry the programs from the
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studio out to the transmitter were
set up—the 20 miles from Kansas
City seemed longer than ever before.
Since no city water was available,
five wells were sunk before a suf-
ficient supply was assured.

To make certain that there would
be good ground connections, a 45-mile
network of wire and copper strip was
well distributed underground along
the length of the towers.

Soon, the towers began to rise,
mounting steadily day by day. Their
construction is of triangular cross sec-
tion, two feet on each side. They are
guyed with steel cables, and stretch
350 feet straight up, presenting an
impressive picture of power and
strength. Neighbors couldn’t live in
a safer place—in case of a storm, the
towers with their protective circuits
are perfect lightning rods. The height
of the towers, however, is not pro-
portionate to the power of the sta-
tion; the height is governed by the
frequency of the station, and lower
frequencies require higher towers.

At the base of each tower is a “dog
house™ eight feet square, containing
a conglomeration of copper coils and
condensers which adjust the electrical
circuits connected with the towers.
Due to the fact that several new ideas
for this equipment could not be
handled by the larger manufacturers,
it had to be fabricated locally.

Surrounding each tower base is a
circular fence, 70 feet in diameter,
over which the ground wires proceed
above ground to the tower, thus eli-
minating variations in conducuwty
due to moisture conditions of the
ground. This means better reception

for all WHB listeners.
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Power from the building to each
of the towers, which are 460 feet
apart, is carried through three miles
of coaxial conductor, supported on
posts six feet above the ground. Be-
cause of their position, the engineers
are able to locate more easily the
source of any trouble which might
arise, thereby cutting lost air time to
a minimum.

The transmission lines determined
the exact position of the building.
Since they were to enter the rear of a
specific cabinet, the position of which
was fixed, the workers who con-
structed the building had to erect it
around that cabinet with a maximum
tolerance of six inches.

Reasonably constant progress was
made on the transmitter despite the
time equipment manufacturers re-
quired for the changeover from war-
time production. Indefinite delivery
dates and scarcity of material made
it necessary for the engineers to build
many of the small hardware items
and substitute equipment themselves.
The air-cooled blower system for the
transmitter was installed—this makes

available the large amounts of air
which are delivered to the various
components in such a short time.

Arrangements for auxiliary service
were made. WHB'’s former transmit-
ter is being moved to the new site
for emergency use.
power plant was installed in the base-
ment to operate in the event that
commercial power facilities failed.
The entire transmitter can be operated
indefinitely by the auxiliary plant,
even to the tower lights. In case of
trouble, it can be switched on imme-
diately. Every precaution was taken
to insure the most efficient kind of
operation.

When the installation was complete,
real work began, and the WHB engi-
neering jeep came in for an overdose
of rough usage. Since the FCC re-
quired extensive efficiency measure-
ments, often at points located in mid-
cornfield, the jeep was indispensable.
In every kind of disagreeable weather,
which the engineers facetiously de-
scribed as inclement, 5,000 measure-
ments were made within a radius of
30 miles, and in selected spots the
distance stretched to several hundred
miles. During five months, the jeep
carried the engineers and measuring
equipment a total of 10,000 long,
bumpy miles.

Now that the last bolt is in place
and the new equipment is bringing
WHB to even more listeners, the
staff is breathing much more easily.
Replacing all the anxiety which was
felt during the process of construc-
tion, the station looks forward con-
fidently to many years of increasing
success. With its new transmitter
standing out as a symbol of progress,
WHB strikes out again for the new
and the better in broadcasting.

A gas-driven |
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1¢’s nutty and noisy, but, as the
decibel-mongers point out, it’s & living.

Thnséfwk//}}for Hire!

by TRUDGE WARREN

OM MIX and Tony overtake a
crack express train at 5:45 Cen-
tral Standard Time. You believe it.
Why? Mostly because an over-
worked, shirt-sleeved soundman is
knocking himself out with coconut
shells, recorded train noises, labored
breathing and a whistle.

No doubt you marvel at the au-
thenticity of many sounds which ac-
company the dialogue of your favor-
ite radio program. Fibber McGee’s
closet may be emptying into the hall,
or the wind may be rustling softly
across a lake at midnight. But if the
reproduction is true, the sound, action
and words blend into a perfectly
plausible whole.

The ingenuity and hard work
which soundmen put behind a broad-
cast would be of no avail if the scene
they create were not convincing. At
the New York Sound Effects Depart-
ment of the Mutual Broadcasting
System, Al Schaffer, who makes
noises for The Shadow, insists that
the aim of all good soundmen is to
prevent the listener from being aware
of sound effects. If the effects are
really good, the listener should ac-

tually see a fist fight, a boat, a train,
or what have you.

o e r——— e ————

As in anything else, if not placed

within certain limits, sound effects can
exceed good taste. Radio’s drastic
curtailment of brutality, violence and
death has put a damper on the re-
production of such gory sounds as
stabbing, blows to the head, and other
extremes in radio shows. In the early
days, sound effects men would drop
an overripe melon on the floor to
mimic a body landing from a great
height, and thrust butcher knives into
cabbages to get the effect of stabbings.
Now, the technician gently thumps
his hand on a sandbag when the script
calls for a whack on the noggin, and
grunts politely when he sustains a
mortal knife wound.

Soundmen are not wild, unearthly
creatures, but when emergencies arise
—which is pretty often, in their work
—some unusual maneuvers are re-

quired in order to copy various types |

of sounds. The odd assortment of
wheels, bells, pistols and door buzzers
which is their standard equipment
might indicate deficiency in brain
power to the layman; but actually

S E——
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each technician undergoes an intensi-
fied training period which enables him
to cope with almost any situation in
the world of manufactured sounds.

Even so, there are times when they
are stumped at sound reproduction.
When such a predicament arises, they
have to pack their wire and tape
recorders and go out after the real
thing.

On one recent occasion, soundman
Ronnie Harper, who does Behind The
Front Page, and Bill Hoffman, on
Nick Carter and Adventures Of
Charlie Chan, were faced with a prob-
lem which took them deep into Man-
hattan’s crowded subways. Their
file on subway sound effects was be-
coming dated and new sounds had to
be added. Since nothing artificial
was found to be suitable, they were
forced to ride the rods. While one
sat inside with recording equipment,
the other had to balance himself be-
tween cars, clutching a microphone.
The conductor questioned their so-
briety; and the engineer, carried away
by the prospect of being “on the
radio,” spoiled several cuts with ex-
cessive whistle-tooting.

The pride which sound effects men
take in their work spurs them on to
accomplish what would ordinarily be
impossible. One director needed a
continuous bee-buzz, but no matter
what the crew offered him in re-
corded buzzes, he wasn't satisfied.
Just as the supervisor was about to
issue an ultimatum, six of his boys
went into an emergency huddle and
came up with a solution. Armed with
“razoos’’ (which emit a full .Bronx
cheer when blown vigorously), they
blew softly at the microphone, al-
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ternating so they might catch their
breath. When one fellow ran out of
wind, he would back away slowly
and another would move in. In that
way, they succeeded in recording a
30-minute, continuous bee-buzz.

No matter what sound is required,
the soundman considers it a challenge.
He may have to reproduce the voice
of a moon man, as one thoughtful
fellow did by synchronizing the sound
of a generator and a pop corn popper
while shouting into a megaphone. At
another time he presented conversa-
tion inside a diving bell 30 fathoms
down, while spinning a slowed-down
recording of teletype machines to get
the effect of ship’s engines.

In the noisemaking trade, a sense
of humor is imperative. With horns
tooting, whistles screeching and rec-
ords buzzing day after day, soundmen
would go daffy fast without the abil-
ity to laugh at themselves and their
antics.

Jack Keane recalls that one of his
toughest assignments was to manufac-
ture the sound of the atomic bomb
explosion immediately after Hiro-
shima. Everybody was trying to tell
him what it might sound like, and no
two versions were alike. Finally he
locked himself in the recording library
and grabbed all the noise he could
lay hand to — cannon shots, earth-
quakes and tornadoes. In all, he used
nine separate records and two turn-
tables!

Hal Reid is the designer of a new
electronic labor-saving device for
sound effects. It is a great aid to men
who are assigned to such many-sound
programs as True Detective Myster-

ies, Sherlock Holmes and Official De-



THIS GUNSHOT FOR HIRE/ 39

tective. But Hal looks back with nos-
talgia on the good old days, remember-
ing a time when the sound of a char-

- iot race was needed for a program.

The men went to Madison Square
Garden, stopped the circus, set up
equipment in the center of the ring
and had the charioteers race around
and around until they'd recorded ex-
actly what was needed.

Soundmen knock themselves out
to get desired effects—sometimes lit-
erally, as in the case of one who was
a bit overzealous. The script called
for the villain to ascend a steep stair-
way, stumble and fall. The sound-
man raced up a stepladder, hit his
head on the low ceiling and fell to
the studio floor—out like a light!
Listeners said it was very authentic.

People make mistakes and sound-
men are people, which occasionally
works to their detriment, despite
elaborate equipment and intensive
training. During a courtroom scene,
a technician was supposed to rap a
gavel. When the cue came, he
reached for the gavel, accidentally

bumped a recording switch and set
off a train whistle. An alert actor
won undying fame by shouting,
“*Who left the window open?”

And once, during a dramatization
of Lincoln’s assassination, the sound-
man's pistol jammed. Instantly he
bashed a gigantic kettle drum which
happened to be nearby, and its re-
verberating boom echoed from coast-
to-coast. As the director sardonically
observed when the show was safely
off the air, that was the first time
Lincoln had ever been assassinated by
a cannon.

But those are exceptional incidents.
By and large, the sounds coming from
your speaker are just what they should
be, carefully manufactured imitations

of the real thing, blending into scene
and action as easily and naturally as
if they stemmed from it. In fact, as
Al Shaffer points out, if they're par-
ticularly good sounds you won’t no-
tice them at all, nor be aware of the
hours of toil and patience which go
into their making.

SOON after assuming the role of Sherlock Holmes, John Stanley stopped
to pass the time of day with John McDermott, doorman of the MBS

broadcast theatre.

“Sure, I like Sherlock Holmes,” said McDermott, *‘and

with reason enough. I had the pleasure of meeting and talking with Sir
Arthur Conan Doyle during my days as a touring vaudevillean in Europe.”

*“That beats me,” replied Stanley. “I never even came close to meet-
ing Sir Arthur, much less to talking with him—and 1 was born in Baker

Street, London.”

During Mutual’s Sunday afternoon Juvenile Jury, emcee Jack Barry
told his young jurors of a mother whose eight-year-old daughter wanted
the hemlines on her dresses lowered so that she, too, might enjoy the New

Look.

Observed five-year-old Robin Morgan, “I can't see what’s new about
lowering hemlines. Isn't it true that mothers often let down their little boy's

pants?”’

PRI




Youth Shall Be Served

MUTUAL executives believe in the mail-boy-to-vice-president formula for
success and have started many a lad on his way—although the boys
are still a bit short of becoming vice-presidents.

So far, 13 boys who started as mail room clerks in Mutual's New York
offices have found greener pastures in and out of the network. One has be-
come a successful announcer. Four have joined advertising agencies in re-
search, time buying and other roles. Another has moved from the mail room
to the network’s own program department as an assistant producer. Two
young men are key statisticians today in the MBS research department.
Two are engaged in the network’s engineering department, where lie the
myriad responsibilities for program traffic (coordination of programs and
station linkages) and the scientific techniques involved in network broad-
casting. Another has recently been named as an assistant to the network’s
television coordinator, vice-president E. P. H. James, and is responsible for
the basic paper work in connection with the birth of Mutual's television
network.

One of the young men chose news as his greener pasture—and is to-
day a junior editor responsible for the coordination of news material from
three wire-service facilities at the network’s New York newsroom. And the
thirteenth young man in the group has exchanged his white office coat for
a reporter’'s desk in the Mutual press department.

Youth merits opportunity—and gets it at Mutual!

A

Fred Vandeventer and the MBS Twenty Questions panel arrived in
Trenton, New Jersey, to receive a blue ribbon awarded the show for being
the finest of its kind on the air, and to present that Saturday’s broadcast from
the state fair grounds.

As the red “On The Air™ light flashed, the remote engineer said wist-
fully, “It would be nice if we had some sound effects for an opening.”
Just then a small herd of lowing cattle began moving through the grounds
toward the broadcast enclosure.

“There you are,” replied the engineer, “We always strive to please.”

A

Guy Repp, actor on the True Detective Mystery dramas, was recently
given a role calculated to confuse the most sanguine radio actor. Playing the
part of a Frenchman from northern France and the part of a Frenchman

from southern France on the same show had actor Repp literally talking to
himself!
A

If John Weigel, announcer on The Chicago Theatre of The Air, ever
decides to leave radio, he'll have a flourishing vocation to absorb his interest.
Weigel owns an unusual cheese store featuring imported brands which are
special favorites with all the “‘big cheeses™ in the Windy City.

A

The auditor looked as only auditors can—at the expense account turned
in by Bill Berns, Mutual's New York wire recorder reporter for Mutual
Newsreel. *“What's this item—suit cleaned and pressed, $1.25? Are we
covering receptions at the Waldorf?”

*No,” explained Berns, "I got messed up 300 feet underground cover-
ing the construction of the tunnel between Brooklyn and New York."

A

“As soon as I realized it was a crooked business, I got out of it.”

“How much?"—Scandal Sheet.
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Meet

Miss Rad

House down, foots wup, and
enter Miss Rountree—smiling!

by ELAINE NEWLIN

LONG and lovely Martha Roun-
tree, drawl and all, has chalked
up a one point three cipher batting
average in big league broadcasting.
A large-eyed blond still in the glam-
orous part of her twenties, Martha
masterminds two of radio’s most
sparkling shows, Meet The Press and
Leave It To The Girls.

One of the very few women pro-

. ducers in radio, Martha got to the
. top fast; but she got there by hard

work and lots of it. There was no
Good Fairy around to touch her with
a wand and christen her an unquali-
fied success.

She did brief stints on several news-
papers, began writing radio scripts,
got a job soliciting business for an ad-
vertising agency, and finally opened
an agency of her own. After han-
dling a number of radio accounts,
she established a production company
in New York. There she cast talent,
directed, supervised an engineering
and technical staff, and personally
“wrote and perpetrated” singing
commercials.

It was in April of 1945 that the

first big program idea hit her. Look-
ing it over, she decided it was some-
thing really new in radio, and worth
a whirl. She would organize a
feminine ‘“roundtable of romance”
featuring five of the nation's most
glamorous and successful career girls.
The girls must be witty, she decided;
popular, happy and beautifully
dressed. Then—as if that weren’t
enough—she threw in an additional
requirement. To insure diversifica-
tion in their advice on affairs of
heart and home, each must represent
a different type of thinking!

She foresaw the fact that men
would come in for a lot of lambast-
ing from her panel, but she didn’t
mind a bit. A career girl herself,
she was all for the lady-folk having
an inning. However, partly as a sop
to male listeners, and partly because
the masculine element is essential to
romance, she made provision for one
well-known man to be present on

each broadcast in order to defend his
sex

Thus Leave It To The Girls was
born. It burgeoned and bloomed.
For more than two and a half years
it originated in New York, and the
loveliest career women in Gotham
served on its ‘“‘panel of sexperts.”

“Leave It To The Girls” is heard on WHB, Friday at 7:30 p.m.
“Meet The Press’”’ is heard on WHB, Friday at 9:00 p.m.
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Maggie McNellis, Paula Stone, Aus-
tine Cassini, Madge Evans, Florence
Pritchett, Robin Chandler and Eloise
McElhone, barb-tongued “baby™ of
the group, were among the illustrious
guest counsellors who raised general
riot with their frequently scathing
opinions of the male sex and their
far from gentle advice to listeners
with romantic problems.

In January of this year, Leave It
To The Girls and Martha left for
Hollywood, where some of the most
glamorous of the West Coast career
girls now sit in on the weekly ses-
sions. Constance Bennett, Sylvia
Sydney and Binnie Barnes comprise
the permanent members of the show.
Each week, a new guest star com-
pletes the panel. Actor George
Brent has assumed the role of moder-
ator-arbitrator—and don’t think that
isn’t a job when the girls get going!

Although Martha Rountree has
steered Leave It To The Girls with a
light touch, her versatility of pace
and interest is evidenced by the suc-
cessful and widely acclaimed Meet
The Press. Conducted as a bona fide
press conference, each week an expert
in government, politics, foreign policy
or some currently spotlighted walk of
life is literally put on the carpet by
four trained newspaper men or
women. This is radio’s first regular
series of press conferences and fre-
quently previews national headlines.

Swing

A
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Those who have been interviewed
on Meet The Press include John L.
Lewis, Harold E. Stassen, Senator
Pepper, Harry Bridges, Robert Taft,
Fiorello La Guardia and Thomas
Dewey. If you've been wondering
how Martha gets the “big shots™ on
her show—take the case of the late
Senator Bilbo. After the Congres-

sional investigation, the Gentleman

from Mississippi was the target of a
dozen radio producers. His answer
was always a decided “No!” But
Martha Rountree, whose soft South-
ern ways belie her strength of pur-
pose, isn’t one to take “no” for an
answer. Tagging the Senator, she
caught his attention, looked up at
him with her bland blue eyes and
said, “Now, Senator Bilbo, we South-
erners have to stick together, don’t
we? You will appear on my show,
now won't you, suh?” The Senator
would and the Senator did!

Which probably explains better
than anything how the little lady
from Florida (who still talks with a
deep Southern drawl, in spite of
eight years residence in nervous New
York) arrived in one of the top posi-
tions in radio. It also should make
it clear that Meet The Press and
Leave It To The Girls are just the
beginning for lovely Martha Roun-
tree, who not only has ideas, but
knows how to put her ideas to work
and make them pay off.

What's In A Name At Mutual: Win Elliot is quizmaster of Quick As
A Flash; Roger Elliott is featured on House of Mystery; Elliott Lewis is an
actor on various programs; and Fulton Lewis, Jr., is Mutual's Washington

reporter on national affairs.

A

A six-year-old coming home from school said she had had a long con-
versation with the teacher. *Just what did ycu say,” asked her mother,
“I said ‘uh-huh’ twice!”—]Journal of Education.




. . . Kansas City's oldest call letters, provide
the brightest and best in radio entertainment!

HERE is a new, a greater WHB in Kansas City, with increased technical

facilities and a New Listen in programming. Pictured here is one corner of
the completely modern building which houses the powerful 10,000-watt trans-
mitter, and a section of the 350-foot tower which beams the voice of WHB
across 120 counties of Missouri, Kansas, Oklahoma, lowa and Nebraska.

WHB is at a new position on your radio dial now, 710. This low frequency
insures clear, interference-free coverage, and means that the excellent entertain-

ment for which WHB is famous may be enjoyed by 3,287,687 listeners over a
five-state area.

But best of all, WHB is on the air at night, as well as during the day,

broadcasting bright, locally-produced programs and the finest Mutual network
features.

So, for the best in radio fare, night and day, look for the New Listen!
Swing your dial to 710!
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Every Monday night at 7:00, (ST, Les Tremayne becomes the
on—suave, super-slueth of the airways.

tadio’s toughest shamus is “Michael Shayne, Private Detective.”
role was created by Brett Halliday and stars Jeff Chandler
Monday evening at 9:00.

Wednesday at 7:30 p.m., Harry Norrell is featured in “High
enture.”

enton Surkas takes his turn at entertaining WHB and Mutual
ners in “‘Racket Smashers,” 8:30 p.m. Wednesday.

Don't let the smile fool you. That's Elliot Cooper of “Quiet
se,” the eerie thriller aired Monday at 8:30 p.m.

Staats Cotsworth is the district attorney and Santos Ortega
s the ftitle role in “Roger Kilgore, Public Defender.” The
hentic dramatizations are heard at 9:00 p.m. Tuesday.

'Olga Druce produces “House of Mystery,” much-kudoed chil-
i‘;n's drama, every Sunday afternoon at 3:00. That's “Mystery
n" Roger Elliott beside her.

kProducer Jock McGregor gets the best out of Lon Clark and
.rlotte Manson, who are heard at 5:30 p.m. Sunday in “Nick
Etter, Master Detective.”

liAs soft-voiced Charlie Chan, Santos Ortega solves crimes Mon-
;tf night at 7:30.

| “The Casebook of Gregory Hood,” heard at 8:30 p.m. Tuesday,

}pn intrigue and adventure series starring Elliott Lewis.

' James Meighan plays Alan Drake, insurance company trouble-
ofer, in “Special Agent,”

") p.m. Tuesday.
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Complete N [WS Cuveragﬁ'

WHB's own capable news staff is augmented
by a complete battery of top network analysts
and commentators.

1. Six days a week, Sunday at 6:30 p.m., weekdays @
8:00 p.m. (CST), Gabriel Heatter broadcasts his exclusivi
news commentary direct from his home studio.

2. Mutual's hard-hitting Washington reporter, Fulton Lewis
Jr., is heard Monday through Friday at 6:00 p.m.

3. Mrs. Robert A. Taft is being interviewed by the exper
newsmen of “Meet The Press,” which meets Friday evenin:
at 9:00. Sitting in, producer Martha Rountree.

4. The engineer and producer of Mutual's Radio Newsree
recreate the news as it happens via tape recorder ever
week evening at 8:15 p.m.

5. Favorite of Sunday noon is Williom L. Shirer.

6. “The Human Side of the News” is the specialty of Edwi
C. Hill, heard Monday through Friday at 6:55 p.m.

7. Henry J. Taylor presents his analysis of the news on
answers to questions at 6:30 Monday and Friday evening
8. Daytime listeners enjoy the deliberate style of Cedri
Foster, reporting important happenings at 2:00 p.m
Monday through Friday.

9. Behind the scenes of “Behind the Front Page.” All thes
people are required to present the Mutual show eac
Sunday evening at 6:00.

10. Bill Cunningham of the Boston “Globe” does a 1:3
p.m. stint at the MBS mike every Sunday, calling fF
shots as he sees them.







1. Chuck Ramsey pulls more than a mas-
querade bunny (Joyce Ryan) out of the hat
on Captain Midnight, for WHB and Mutual

fans, every weekday at 5:30 p.m., CST.

2. At 5:45 p.m., Monday through Friday,
there’s a rip-roarin’ western adventure with
Curley Bradley, the Tom Mix of radio fame.

3. Emcee Jack Barry presents the canine
guest to Juvenile Jury, in session Sunday
afternoon at 2:30. From left to right: Charlie
Hankinson, 6%2; Robin Morgan, 6; Stevie
Wolfgang, 6; Peggy Bruder, 10; and Dickie
Orlan, 7.

4. It's a bird, it's a plane, it"
Superman with Jackie Kelk
cub photographer; Joan Alex
ander, ‘Lois Lane”; Jacksor
Beck, supporting actor, anc
Clayton Collyer who is-
“Superman.”

5. In real life, this piece o
pulchritude is Marianne Bert
rand. At 5:45 p.m., Monda
through Friday, she’s Jane, th
youthful ward of Tom Mix. '

6. Benay Venuta, mistress-o!
ceremonies, welcomes scree
star Pat O’Brien and his so
Terry Kevin O’Brien to Kee
Up With the Kids, heard o

Saturday at 8 p.m.

7. Here is a moment of pet
sive meditation in the Juveni

Jury life of youthful Stev

Wolfgang. |

8. As sharp as she is winsom
10-year old Peggy Bruder co|
tributes charm and intelligent
to Juvenile Jury.
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1. Riggers work 350 feet above the
ground as the last section of tower is
hoisted into place.

2. The transmitter building in early
stages of construction.

3. Heart and nerve center of WHB's new
10,000-watt transmitter is this control
console which operates the completely
modern RCA equipment.

4. Electrical circuits are adjusted by con-
densers and coils contained in the brick
“dog house™ at the tower base.

5. Shortages of labor and material pre-
vented rapid completion, but progress
was reasonably steady. Excavation began
November 21, 1946; and WHB took the
air with 10,000 watts on its new fre-
quency May 30, 1948.

6. These machines and others moved
80,000 cubic yards of dirt before actual
construction started.

7. In charge of installation was Henry
Goldenberg, who helped build the orig-
inal WHB transmitter in 1922, and has
served as chief engineer of the station
ever since.

8. In case of emergency, this gasoline-
driven generator can supply power fo
keep WHB on the air indefinitely.

10,000 WATT

in Kandad Cil







