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WHB Neighborin' Time

Advertisers who sell to the masses have
been quick to ride herd with thi
dinner winner—2%; hours of noon-
time Saddle Soap Opera from “Triangle
D Ranch”, the Cow Country Club
. « . with music by Don Sullivan and
his Western Band, and the country
philosophy of Deb Dyer. Bruce Grant
is master of ceremonies, assisted by his
side-kick, Pokey Red. Al, Bud and
Pete enliven the proceedings with their
musical novelties and wisecracks.
Charles Gray gives the AP and local
news report at noon. Broadcast from
11:30 a.m. to 2 p.m. daily, WHB
Neighborin’ Time carries participating
spots (“live” or minute transcriptions)
and sponsored quarter-hours. Ask for
availabilities quickly, before the
“S.R.0.” sign goes up!
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‘PATH OF THEP

When President Dwight D. Eisenbhower parades down
“Pennsylvania’ Inaugural Day, January 20, it will not be bis
first trip along America’s Most Famous Avenue. Herewith
a brief bistory of the best-known street in Washington, D. C.

By PENN B. HARDY

NE of the first acts of Major

Charles Pierre L’Enfant, the
French engineer appointed by Presi-
dent George Woashington to plan
the site for the Federal Government
in 1791, was to map a boulevard
160 feet wide, extending from a
spot called Jenkins Hill to a rise of
ground approximately one mile to the
northwest. Jenkins Hill was the place
chosen for the Capitol buildings. The
rise at the other end of the boulevard
was selected as the setting for the
presidential “palace”. For a number

of years this was the only street
the infant city of Washington.

Thomas Jefferson, then Secreta
of State, promptly named ¢t
thoroughfare “Pennsylvania Avenu
to appease the Commonwealth of th
name, then host to the Congress, s
ting in Philadelphia. Pennsylvan
hoped to keep the seat of governmer
New York State also envisioned er
bracing the national capital. Late
another street branching off fr
the White House was according
named “New York Avenue”.

General Washington was please )
and in August of 1791, he report®
to the Congress that “The grar

avenue connecting both the palad™

and the federal house will be mc
magnificent and convenient.” Th
convenience more than its magnif
cence has since made it the me

famous avenue in America, partic¥¥

larly as a Pennsylvania Avemi§e
parade has been a ritual througho
the history of our nation. Of greate
import is the ceremonial march dow
that historic mile between Capit
and White House completing eve:
presidential inauguration ceremony-
the march which has given this stretds
the familiar title, “*Path of the Pre:

dents™.
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Dwight D. Eisenhower will ride
:his famed path for a second time on
January 20. The first time he made
he journey, waving to cheering
hrongs, was as a returning hero
~hose armies had been victorious in
World War II. He was one of the
last to make such a trip. A newer,
‘Byroader avenue, named ‘“‘Constitu-
don,” has superseded old “Pennsyl-
“yania” for parades of tribute and
Telebration. The historic street will
:ontinue on Inauguration Day, how-
®ver, to serve as the “Path of the

HE first procession to tramp the
young avenue, then ankle-deep
ith dust, was led by President
W3eorge  Woashington. This was a
@vasonic parade, in full regalia, mov-
ng from the spot where the White
s#douse cornerstone had been laid the
4year before, to Capitol Hill—in the
o nidsummer of 1793, for the laying
f the cornerstone of the Capitol.
# The first inaugural procession was
®hat of Thomas Jefferson when he
segan his second term in office. Jef-
» erson had taken a great interest in
+ he development of the street which,
<brior to his election, had been a dusty
rail in summer and a swampy, mired
d in winter, covered in spots with
s to make stretches of old-fashioned
morduroy road.
0 During his first term of office
wlefferson needled Congress into mak-
4 ng an appropriation for the improve-
mnent of the avenue, which resulted
n its being partly graveled for his

PRESIDENTY

inaugural ride in 1805. This Jef-
ferson procession was a small one,
composed of only the President, his
secretary, and his groom, riding
horseback from the White House to
the Capitol, with the President taking
the oath of office on the lawn of the
Capitol, then riding back.

James Madison, in 1809, had the
first formal inaugural parade. Five
years later, a warring enemy marched
along the avenue, as the invading
British, having set fire to the White
House and to the U. S. Treasury
building which had been erected ad-
jacent to the Executive Mansion in
1798, moved on with intent to raze
the Capitol buildings.

HE ceremonial marches were
small and undistinguished until

that of Jackson in 1829. The Demo-
crats across the infant country went
wild with their victory, pouring into
Woashington and celebrating in great
fervor. Frontiersmen, veterans of the
War of 1812, added to the riotous
occasion. Hundreds of them, in full
Western garb, rode into the city on
horseback to honor the hero of New
Orleans. For several days they gal-
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loped up and down Pennsylvania
Avenue, wreaths of hickory leaves
hanging over their shoulders, singing
and shouting wartime slogans.

These happy invaders, along with
the equally boisterous mob of de-
lighted Democrats, followed Jackson
as, after his inauguration, he rode on
horseback from Capitol to White
House. The cheering throng followed
the President into the mansion and,
in gala party spirit, overran the
place. They muddied furniture with
their boots as they clambered about,
tossed food and drink in recklessly
gay abandon, rubbing and grinding
it into the silk damask upholstery and
the rich rugs of the White House
rooms.

The next inaugural parade to turn
into a circus was that of William
Henry Harrison in 1841. He cam-
paigned on a “log cabin and hard
cider” slogan; and, with his victory,
his happy followers stormed the city
and joined in to swell the ceremonial
march—wearing coonskin caps and
pulling wagons on which were erected
replicas of log cabins, with cider
barrels stocked alongside.

That 4th of March, which was the
day of inauguration until the change
to January 20 effected by Franklin
D. Roosevelt, was a cold, blustery,
windy day. President Harrison, sus-
ceptible to colds, was advised by his
doctors to protect himself from the
weather by riding in a closed car-
riage. He refused, however, to dis-
appoint the crowds in such a manner;
and chose to ride horseback along the
path. Harrison caught pneumonia
and, a month later, he rode the ave-
nue again. This time, however, he

www.americanradiohistorv.com
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could not raise his hat gallantly
the many ladies who lined the wa
for this was his funeral cortege.

OME of the solemnity of furf§

real quiet accompanied the fis
inaugural of Abraham Lincoln,
1861. The city was brooding arf
silent in those troubled times. Lif
coln rode in an enclosed carriage-§
the carriage itself hidden from o
lookers along the way as it w
surrounded by mounted troops. E
pert riflemen, alert for any thref
to the Great Emancipator, lined tif
rooftops of buildings along the lif
of march. _

Lincoln rode a part of the aven'f
to Ford’s Theatre on the night §
April 14, 1865. Two days lat
muffled drums sounded a soft tattc
accompanying the beating hearts
hushed mourners, as his bier movdg
slowly over the “Path of the Pre
dents” from White House to t
Capitol.

Silence hovered over the aven}
for the month of mourning that fcf
lowed the assassination of Hon
Abe, to be abruptly broken by t
biggest parade the avenue had y
seen, and one which ranks as t
best remembered historically. Tk
was the grand review of the Unil
armies, which took two full day
May 23 and 24, 1865. More thi
200,000 men moved in to march |
—swelling for that short time t
population of the city, then ju
topping 100,000. The Union vetera
bore banners from 2,000 Civil Wi
battlefields, lifting them high as, &
the first day, they marched bchii
General Grant; and, on the seco
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led by General Sherman. Grant was
Ylater to parade once more along the
avenue on the day of his own inau-
suration as Chief Executive.

Strangely, Grant and Sherman,
still on horseback, still ride Pennsyl-
vania Avenue. Their horses are now
stationary, as are they, for they stand
bronze, Grant at the east end of
he avenue and Sherman at the west.

RESIDENT GARFIELD, shot
by an assassin, made his second
journey over the famed street in
1881. Now the thoroughfare was
covered with tanbark so that the
ambulance which carried the wound-
fzd President would ride easily,
Jwithout jolting the man inside, as it
fmoved to the Union Station where
|Garfield was placed on a train to
take him to New Jersey for treat-
Jment.

The wild celebration for Jackson
in 1829 was eclipsed, according to
all historians, by the celebration in
1885, this time for Grover Cleve-
land. Again it was a Democratic
affair, as party members mobbed the
capital to join in the excitement of
elebrating their first presidential
ictory since before the Civil War.
arties were many, and the inaugural
rade, oldtimers insist, was not only
he noisiest but the biggest of all, not
xcluding more recent parades.

EROES, of course, had always
received the acclaim of the na-
ion with a parade along Pennsyl-
ania Avenue. The first of great
account was a two-day affair honor-
ing Admiral Dewey and the returning
¥5Spanish-American War servicemen.

“PATH OF THE PRESIDENTS” 401

General John J. Pershing had his
great day after World War 1. Lind-
bergh, for his momentous Lone Eagle
flight over the Atlantic, was honored
in 1927. And, following World War
II, Admiral Nimitz and Generals
Eisenhower and MacArthur had their
moments of triumph. There was one
other parade in honor of a special
hero of World War I, although this
brave lad heard no cheers and saw
none of the crowd that, barely whis-
pering, lined the hallowed avenue to
do him honor. This was the funeral
cortege of America’s Unknown
Soldier, moving to its final resting
place in Arlington National Ceme-
tery.

The procession honoring all our
dead in this symbolic manner was
perhaps the most impressive ever to
move over the avenue. President
Warren G. Harding and ex-President
William H. Taft walked with meas-
ured tread behind the flag-draped
caisson bearing the Unknown Soldier.
Former President Woodrow Wilson
rode immediately behind, riding be-
cause he was too ill to walk. And,
walking solemnly and slowly behind
the car that transported Woilson,
came General Pershing—accompanied
by another great hero, France's famed

Marshal Ferdinand Foch.

Burial processions since have been
routed by way of Constitution
Avenue, as are, and will be from
now on, all other parades except the
inaugural parade. And it is fitting
that the last great procession of such
stirring though solemn tribute should
have been that of the Unknown
Soldier, that hero known but to God.
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“"He wants we should lend bhim two gallons of gas.”
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OOK at what has happened to the
Smith-Joneses.

They were putting money in the
sock, a little at a time, to trade the
Id car in on a new '52 with hydra-
‘low transmission. Then came the post-
Korean inflation. Now the Smith-
Joneses are taking the same money
yut of the same sock to pay for buck-
1-pound meat and shoes for little
Charlie at $7.50 a pair. And along
with inflation comes a new excise tax

So Betsy, the family bus, will have
0 remain in the service of the Smith-
oneses a good while longer. And if
slobal war comes, with its familiar
sattern of gasolme and tire rationing
ind no new cars on the market, all
he Smith-Joneses’ neighbors will be in
he same boat.

It points a lesson for these difficult
‘Hays of inflation, war and threats of
fnore war: If you have to keep Betsy,
ind you want to keep her out of the
oneyard, you'd better start babying
1er now.

True, the modern-day car is better
Chan ever before—far better, surely,
| han the car we were dnvmg when
|World War II broke out. It contains
stronger alloys, perfected during the
war, and a multitude of mechanical
refinements. It is better equipped to
ast out a long automobile drouth.

But, by the same token, it is getting
far more strenuous use than the car
we had 10 years ago. The average
righway speed nowadays is 60, where
L.t used to be 50. And a broad, straight
stretch of road invites a leveling off
at 70 (with an eye on the rear view
mirror for a trailing traffic cop).

YOUD
BETTER
START

dg al,%ing
BETSY !

If you want to keep your
automobile out of the bone-
yard,start babying ber now.

By JOSEPH STOCKER

In the cities the wear-and-tear on
Betsy is even greater. With about
15,000,000 more vehicles in use now
than 10 years ago, downtown streets
resemble a Yankee Stadium parking
lot during the World Series. Stop-
and-go driving involves infinitely more
stopping and going.

Still another straw loaded on the
back of the family camel is the fact
that we Americans are simply driv-
ing more than ever before. The average
owner puts 12,000 miles a year on his
car, compared to 10,000 before the
war.

ARAGEMEN know that the
motoring public, after six or
seven blithe postwar years of automo-
bile plenty (and automobile abuse),
is far from being maintenance-con-
scious. One of them put it this way:
“People begrudge spending any
money on their cars. It used to be not

www americanradiohistorv com
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Swing

How to Make Your Car Last
for Years—
AUTOMOTIVE experts have a

simple three-point rule-of-thumb

for assuring Betsy a long, useful
and economical life:

1—Use care and common sense
in the every-day operation of your
car.

2—Frequent lubrication.

3—Get the car into a shop at
reasonable and regular intervals for
a check-up, to catch things going
wrong before they go wrong. It will
cost a little bit—and save a heck
of a lot more.

uncommon for a man to come in and
say, "Well, my car is two years old.
I want you to go through her and
fix her all up." And he'd spend $200
on preventive maintenance. Since the
war, preventive maintenance has been
the hardest thing in the world to put
over. Customers think we're trying to
sell 'em a bill of goods. Because cars
are built better today, people expect
them to be troublefree. It just isn't

"

SO.

In the operation of their car, Mr.
and Mrs. Smith-Jones, although they
don’t realize it, are probably hammer-
ing a nail a day into poor Betsy's
coffin.

They shouldn’t be blamed too much.
Modern-day traffic takes its toll in
time and temper. The ordeal of merely
driving through the heart of a big
city at 5 p.m. is enough to strain the
patience of a burro. Since the Smith-
Joneses are no burros, they can be
counted on to start driving before the
engine is warm, brake up to a stop
light with a screech, gun away when
the light turns green and absently

www americanradiohistorv com

ride the clutch all the way acros
town. £

Unfortunately they don’t gain mucl! &
time. But they do accomplish th! [
rapid deterioration of the family bus ns

What the Smith-Joneses—and you gy
—should be doing is this: /

IF THE car is starting up afte a
being parked all night, warm th; 0
engine before driving away. Safesi™
thing is to let it idle—don't race it§®!
—until the needle on the temperaturii
gauge starts moving from its pin. Ther}
hold the speed to 35 until the engined <=
reaches normal operating temperature! |

Bear in mind that, while the car has o
been sitting unused, all the oil had i
drained down out of the working! ir
parts into the crankcase. Warming o=
the car before starting off gives thal
oil a chance to get back up where it
belongs and go to work again lubri:
cating pistons and rings and generally
preserving the engine. If you shove
off with a “cold” engine, there’s
going to be undue friction on the mov-
ing parts—and on your pocketbook.

When you see a traffic light turn-
ing against you a block ahead, let upii
on the gas and ease to a halt.

v
\b\v—————/’\\\&

R R e

Martin Giuffre
“Seventy! What were YOU doin’?"
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YOU'D BETTER START BABYING BETSY!

Avoid hot-rod starts when the light
ooes green. It uses excess fuel and re-
sults in excess wear.

If you don’t have automatic trans
5 mission, leave the gears in neutral at
4 stop lights rather than keeping the
clutch pedal down. Don't touch the
4Fclutch at all except to shift gears.
4  On the open road, don't travel over
60. It's best for Betsy's long life—
| and yours, too.

Shift into higher gears at lower
speeds to prevent unnecessary engine
strain.

Have the oil, water, battery and
tires checked at every fill-up. Keep
the tires inflated two or three pounds
above the manufacturer’s specifica-
tions. Riding may not be quite so soft,
but the tires will last much longer.

Watch your instruments. They'll
*| tell you when trouble is brewing
if"somewhere in the great mechanical
# complex which is your automobile. I
heard of a driver recently who spent
$125 for the dubious privilege of not
.| watching his dash board. He had hit
a rock in the road which knocked a
hole in his oil pan and drained all the
oil out, “freezing” his bearings. A
glance at his rising temperature
gauge or dropping oil pressure would
have sent him scattering for a garage
in time to save everything but the cost
of a new oil pan.

If you're breaking in a new car,
vfollow the manufacturer's recommen-

dations scrupulously. A bad job of
breaking-in can cut the life of your
car by one-third. “If you cheat your
| car at this end,” a serviceman once
told me, “it will cost you four times
as much at the other end.”

Be especially indulgent to your

badB . SN . SN

T e o N = L
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How to Select a Garage for
Automobile Service

AKE sure that the garage
which you entrust with Betsy's
care and feeding is responsible. Gen-
erally the level of garage ethics has
risen over that of 10 years ago,
thanks to competition and some
highly curative publicity given
racketeering mechanics. But it’s well
to do a little checking before hand-
ing Betsy over to the questionable
mercies of a strange garage.

1 What reputation does the garage
have among other car owners?

Does it pay its mechanics a

straight salary or a percentage
of repair jobs? If the latter, they
will be tempted to rush and perhaps
even repair things that don’t need
repairing.
3 Does the garage pay a2 com-

mission on parts sold? If so,
you may drive out with more new
parts and a bigger hole in your bank-
roll than necessary.

If you don't feel up to so much
gumshoeing, a safe and easy yard-
stick is this: Go where the farmers
go. They are connoisseurs of good
service.

automobile in winter. Before starting
up, press the accelerator down twice
to provide an extra charge of gaso-
line for the first firing. Shove the
clutch pedal in so the starter won't
have to turn over heavily greased
transmission gears. If there is no
automatic choke, pull the manual
choke out all the way. Push the starter
button, then ease the choke back in.

If you can get the engine started
on the first try rather than the third,
your starting mechanism will live that
much longer.

Short runs in wintertime, without
proper warm-up in between, are death

www americanradiohistorv com
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Give Your Car the Care a
Fleet-Operator Gives—

HERE is the servicing schedule
of a big and successful fleet-
operator. The average motorist
could do far worse than to adopt
this schedule, with appropriate lati-
tude for oil changes and possibly a
little greater interval between en-
gine tune-ups:

A-Service (1,000 miles)

Check all driving controls and
instruments; check brakes, lights,
front wheel bearings and clutch
pedal clearance; clean air cleaner;
complete lubrication; change oil.

B-Service (5,000 miles)
All of A-Service plus engine tune-
up and rotating tires.

C-Service (10,000 miles)

All of A-Service and B-Service
plus front wheel pack, check brake
linings and drums and drain, flush
and refill transmission- and differ-
ential.

on Betsy. In fact, short runs without
warm-up are bad for her any time.
Here's what goes on underneath that
pretty, streamlined hood of hers:

Parts of the engine get warm, others
remain cold. This causes condensa-
tion. Water seeps into the crankcase
oil, dilutes it and produces sludge,
which results in extra wear the next
time the engine is started. Raw gaso-
line also washes down past the pistons
into the crankcase, swishing oil off
the polished surfaces and leaving them
defenseless against pitting. The gaso-
line brings with it abrasive bits of
metal, carbon and road dust, scoring
pistons and bearings.

And that's not the whole of it. The
water formed by condensation is dis-
sipated into the exhaust system, mixes

Swing

bonic acid, which eats away the muf

|
with the exhaust gases and forms car]
fler. t

ALL of which means frequent and
expensive repair jobs. Yet it ie
interesting to observe that test care
operated by automobile and tire manu-
facturers run 300,000 miles without
having the cylinder head off. That's
because they never stop. Engines are
constantly at operating temperature.

A note of warning about that first
long jaunt in the spring: If the car

has been used only for short trips in}:

the winter, and you haven't been as
careful as you should, watch your oilt
level. The crankcase oil will have be-
come diluted with gasoline. The oil
stick may show “Full”, but the gaso-
line vaporizes as the engine gets warm,
leaving dangerously little lubricant.
You can burn out a bearing unless
you have your oil checked every ’J'OH
miles the first time out.

If there is a single factor more im-
portant than any other in car main-
tenance, it's lubrication—every 1,000
miles or every 60 days, whichever
comes first—and without fail. Even
though your car may be getting little
use, grease dries up and accumulates
dirt. If you have driven through water,

(9
r:
e

snow or heavy dust, get a lube jobux
immediately, whether or not a thou-fu:
sand miles or 60 days have elapsed.Jux

Besides being the cheapest kind of §a
protection you can buy, regular lub-§d}

www americanradiohistorv com
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i| mile
i} quickly would have discovered the

YOU’D BETTER START BABYING BETSY!

rication brings to light any unexpected
malfunction. A competent serviceman
gives your automobile’s entire “in-
nards” a quick inspection while he
has it on the grease rack. A leak or
a loose part detected there can be

| remedied before it leads to serious—

fand costly—trouble.

ONSIDER the sad experience of

a motorist who decided to wait
until he returned from a 2,200-mile
journey before he had his car lubed.
En route home the rear end went out.
He spent $23 for a tow, another $87
for repairs and was stranded for a
day and a half in a desolate little

4 town. If he had stopped for a 1,000-

lubrication, the serviceman
i leaking grease seal before it caused

the breakdown.

i
:

What about oil change? Service

‘[ stations, of course, like to keep alive

the old-fashioned habit of changing

! every 1,000 miles. It's good for busi-

Well, it’s probably best for Betsy,

il too, if you live in dry, dusty country
4 or most of your driving is of the start-

{| moisture produced by condensation

»

-'| and-stop variety. In the latter case,

dilutes the oil and reduces its ef fective-

407

ness. But the traveling salesman who
is on the road a great deal can run
3,000 miles between changes. By keep-
ing his engine almost constantly at
operating temperature, he is burning
out the oil’s impurities.

It's a paradox, the truth of which
few motorists realize: The less driving
you do, the more often you need oil
changes.

What weight oil to use? The lighter
the better, commensurate with the age
of your car. Light oil flows faster and
circulates more readily to important
parts of the engine. When Betsy is
new, start with SAE 10. Go up to
SAE 20 at 5,000 miles, then, when
you start using more than two quarts
per 1,000 miles, shift to SAE 30.

And get yourself into the habit of
regular, periodic servicing and inspec-
tion. This is a fetish with commercial
operators of large fleets of vehicles,
who often run their trucks and taxis
300,000 to 500,000 miles before con-
signing them to valhalla.

IT'S possible, of course, to baby
Betsy too much. This is a curious
sort of mechanical hypochondria that
afflicts a few car owners. One exam-
ple is the motorist who had his bat-
tery and tires checked every day, until
the threads were worn off battery
caps and tire valves. Another is the
woman driver who had her precious
vehicle greased three times a week,
regardless of use or weather.

But most of us err to the other ex-
treme. We endow Betsy with a quality
she simply doesn’t have—that of im-
mortality. We neglect her, drive the
wheels off her and then damn her
to perdition when she breaks down
and leaves us fretting at the nearest
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‘er in for a new one” every year or
two, comfort vyourself with this‘
thought: Given the right kind of at
tention, the average well-built Ameri:
can automobile will carry you 150,00C |
miles or more.

I heard a veteran garageman express.
the idea cogently in these words:

“Cars have to be looked after, nur-
tured and protected, just like our free-
dom. Too many Americans take them
both for granted.™

bus stop. We might remember that
6,000,000 cars went to the junkheap
during World War II, severely ham-
pering civilian transport and jeopardiz-
ing the war effort, since many were
needed by war workers. In case of
World War III, the same thing will
happen — only more so — unless we
learn how to take care of our auto-
mobiles.

If inflation and/or war interferes
with your pleasant habit of *‘trading

Il

ND here are a few miscellane-

ous pointers under the general
heading of preserving your automo-
bile through whatever exigencies
may lie ahead:

Undercoating. An important post-
war development in the field of pre-
ventive maintenance. A mixture con-
taining latex is sprayed on the
underside of the car and the under-
sides of fenders and hood—to seal
out dust, rocks and water, prevent

fill with clean, soft water twice a

year—before and after using anti-
freeze. At the same time pour in a
can of anti-rust. Watch the hoses.
If they are soft, spongy or cracked,
or if they swell and suck in when
the engine revs up, replace them. If
the fan belt is loose (a *‘give™ of
more than an inch), tighten it. If
it's frayed, replace it.

Battery. Have it checked every
two weeks. Use only distilled water.

of wax on the car.
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Fill no higher than 34 of an inch -
corrosion and keep bolts from work- above the plates. If corrosion sets in \
ing loose. Undercoating is especially (usually caused by too much water 4
useful in wet climate. Costs between in the cells), have it cleaned off Bt
$25 and $40, depending on the qual- with a solution of bicarbonate of ol
ity of material used. soda before it obstructs the current by

25,000-mile warranty. Another and eats away the cables. Watch .
new wrinkle, just now catching hold your ammeter. If it starts indicating p
around the country. For a price consistent ‘“‘discharge,” something is
usually in the neighborhood of $15, wrong with battery or generator. 12
your dealer’s service department puts Air cleaner. Service every 5,000
4 SATLIgEY OO pONC RVt SN miles—more often if you drive in
anteeing parts and labor on any de sand, dust or dry climate. A clogged 1
fects that turn up within 25,000 air cleaner impedes the flow o% air -
miles. (Fair wear and tear elscepted.) to the carburetor, causes overheating
Your end of the agreement is to take and reduces gasoline mileage. o
your car to him for service and lubri- 0il fil Servi 5 000
cation. That way, he spots trouble i1 / Cfl'll Uz her‘tilife every fourth
before it becomes serious and, at the mil ?‘St; o a{xge the hiter every fourt
same time, holds on to your business. or fifth oil drain.

I bought such a warranty with my .SP‘"k ply.gs. Replace every 10,000
car and got more than my money miles. You'll use less gasoline. I
back on it. Finish. Wash frequently. Dust

Radiator care. Drain, flush and and dirt act as abrasives. Keep a coat 1
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HUGAN on DOGS

Hogan dogs could outrace a
comet, They were citified coy-
otes that ate whatever Hogan
ate. And not even the cops
could chase ’em away!

By CHARLES HOGAN

. A BOXER dog of my acquaint-
' ance has opened up a new and
wonderful world for me. This lum-
bering animal pal of mine insists he
is the Earl of Foggington III; but I
call him Snarls the Butler, and make
him like it. Snarls snarled at me the
other night, “You claim to be a
writin® fellah. Question is, can you
read?”

“Well, it's this way—"

"No evasions, please. Can you
read?”

“Big print—if I fudge a little with
my finger."”

“Well, have you ever taken a gan-
der at this?”

Thus did Snarls call my attention
to a magazine called “"Your Dog" and
I learned for the first time that there
is more to the world of dogdom than
meets the eye.

While I have known a whole gag-
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gle of dogs during the weary years
and even owned several from time to
time, I had never realized the en-
tanglements and complications con-
nected with raising a canine. The dogs
I have owned and known in my life
have unanimously viewed me with
suspicion at best, and more often with
downright loathing.

The ones I have owned have
stumbled up the alley, lank, bedrag-
gled and in such depths of misery they
were even willing to let me adopt
them. It didn't take any time at all,
hardly, until they learned to despise
me.

From the magazine which Snarls
hurled at me I learn that today's dog
requires more special treatment than
a chorus girl. They've got a “creme”
shampoo just for dogs. This goo con-
tains lanolin, some stuff my dogs
never heard of.

Whenever 1 backed my pooches
into a corner and tried to give them
a bath they did nothing but register
a diplomatic protest—by trying to
gnaw my arm off. They'd have done
that anyway, lanolin or no lanolin.

My dogs, to a mutt, were allergic
to me and to bathing on the same
anti-social principles.

Same goes for the matter of food.
Here're some folks, modestly styling
themselves as “‘famous for food re-
search,” whooping in an ad that a
hound is practically hovering over the
grave without dog fodder containing
“life-saving, life-guarding Esbilac."”
They go on to remind “you've used
Esbilac for years. Think of the added
advantage of having it in dog food.™

Since I don't know what Esbilac is
I can't go along with the claim that
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“Mama, today we learned how to
multiply.”

I've been using it for years. But if
I've been using it my dogs have been
using it, too.

Because a Hogan dog ate whatever
Hogan ate. If we had wienies and
sauerkraut, Phineas T. Barnum III, a
kind of brown and yellow spotted
varmint with a spavined ear, had
wienies and sauerkraut.

Our dogs have lived from child-
hood to ripe old age on everything
from chocolate eclairs to clam chow-
der. Maybe they lacked a certain
amount of “drive” as the magazine
puts it, but they had drive enough to
suit them and more than enough to
suit us.

Another purveyor of provender for
pampered pets says his delicacy, “Vi-
tality Dog Food™ is dandy for the
racer “needing the reserve of power
to stay in the race longer, put on that
extra burst of speed and not tire
quickly.”

P. T. Barnum could outrace a comet
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f
—and then come back and chew it
into sparks.

There are numerous other items in
the sissified dog’s life of today. For
instance, for $3.39 I could “‘surprise

Larson of Detroit will send me the
“Dog Diner” when I send him the
geetus.

The “Dog Diner” seems to be a
set of matched dishes, more or less.
The Hogan menagerie was strictly
from across the tracks. If I'd have
surprised any one of my processionll
with a “Dog Diner” he'd have no
doubt reared up on his hind legs and
bopped me over the sconce with it.

When I pointed this out to Snarls
he sneered: “Exactly! Like master,
like dog, you know. How could you§
expect your puppies to be cuddlesome, |

him with a real dog diner.” A Mr..‘

as it says in the book, when they grew i‘ l

up in an atmosphere of utter de-|
pravity?”

I never expected my puppies to be
“cuddlesome™ and they never disap-
pointed me. To a dog, they were noth-
ing but citified coyotes. I'd just as
soon dare to start smooching one as
to start playing footsie with an atom
bomb. Sooner!

A writer in the magazine syrups
off with a gem of whimsy. This fel-
low, name of Mack Haun, gurgles
“From the moment old Janie pre-
sented us with her canine ‘blessed
events’ our houschold was never the
same again. Those manifold bundles
from ‘puppy Heaven' encroached
themselves upon our lives to the point
that I personally was aware of them
by day, and alas, BY NIGHT!”

Well, Haun and I agree on only
one point. From the moment Old

b
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Lizzie presented us with her bundles
from He — — (Oh, well, maybe I
can stretch a point and go along with
Haun on the rest of the word) our
household was ever the same again.

Only seven times worse—bedlam
t!_“encroached™ and reigned supreme by
‘! day and night.

Old Lizzie began early to train her
little bundles from puppy Heaven.
Taught 'em every trick in her dia-
bolical system.

The bundles from Heaven, under
the touch that only a mother like
Old Lizzie could give, were apt pupils.
It was no time at all until the Chinese
rug made an ideal diet supplement.
Maybe it contained Esbilac. For des-
sert they learned to chomp on the legs
of the Steinway. They learned to
swipe anything edible before they had

|- lost their puppy teeth, if they ever

had any. I always felt Old Lizzie's
brood was born with poisonous fangs
suitable for gnashing off human
limbs.

They learned to chase cats not be-
cause they had anything personal
against them, but out of sheer cussed-
ness. Old Lizzie coached them in the
fine points of gnashing at one’s bare
legs while one was shaving. As they
grew she taught them to lollop around
the battered house like seven blood-
thirsty mustangs, fresh off'n the
range, podnuh!

She gave singing lessons to her tiny
bundles, Old Lizzie did. This made
the neighbors aware of them by night
when they howled vile curses at the
inoffensive moon. It made me go
hunting for the trusty Sharps rifle
grandpa brought back from the days
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when he was one of the terriers help-
ing to build the Union Pacific. And
the yowling brought a steady stream
of visitors.

Our guests were from Number
Seven’s, “The Friendly Hoosegow."
Whether their name was Mulcahey or
Flanagan the visitors all brought the
same message.

*“Cap Daugherty says you either
get rid o' them demons outa the
Black Pit itself or he's personally
gonna come over and shoot Old Liz-
zie, them seven hounds o' Hell and
especially even you.”

When I pointed all this out to
Snarls he merely jeered.

“Precisely, old boy. As I have long
suspected you never did know your
derriére from third base. If you will
consult the treatise entitled “The Law
Has Teeth, Too’ you will see, and I
quote: ‘In most states the dog is still

entitled to first bite’.

“What about the second, third and
all subsequent bites? My hounds never
stopped at first. They ran the full
route.”

**Shaddap! If you read further the
book says ‘An officer of the law can-
not enter the property of a dog owner
to seize a dog unless he has a warrant
for the owner’s arrest.” Why, Cap
Daugherty didn’t have a leg to stand
on!”

Cap Daugherty had a leg to stand
on. But just because he always sent
Flanagan or somebody, the big panty-
waist. If he'd ever showed his flam-
boyant Irish puss around our place
trying to confiscate Old Lizzie and her
seven fiends, Cap Daugherty wouldn’t
have had a leg, period!
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HE Ozark Mountain man or

woman is a picturesque individual
—a peculiar blending of American
pioneer and Elizabethan culture that
is rapidly disappearing.

The Mountain Man, as he plows
and chops wood, sings the tragic folk
songs of the Elizabethan era, such as
Barbara Allen, or songs of early Amer-
ica.

His wife sings as she does her house-
work and the chores. But not before
breakfast. To sing before breakfast
means she will weep before night.
These folk songs have been handed
down by word of mouth from genera-
tion to generation, but to get the
mountaineer to sing them for you,
you must first gain his confidence.

The old hillsman is impressed ‘‘not
a whit” by the fine clothes and big
cars of the tourists, as he knows he is
a “landed gentleman,” despite his
rags. He “don't take orders from no-
body.” He thinks all cities are cess-
pools of iniquity, and that all city
dwellers are grossly immoral.

PAGING the

Here’s a report on those Ozark
billsmen who ‘‘take orders from
nobody”. Their “wimmin’ walk
bebind’em. A summary of quaint
customs and superstitions in the
mountains of Missouri and Ar-
kansas—a culture that is rapidly
disappearing. Now the natives
say! “We got the Electric.”

By FLOETTA WALKER

The O:zark Mountain woman fre
quently supports her family by her
vegetable garden, cows, and chickens;
while the husband, if a good provider,
invests in more land and livestock.
She rises first, builds the fire, and
“totes” in the water and wood. Moun-
tain men always eat first, and if there
is only one chair in the house, the
Lord and Master occupies it.

The man of the house walks a few
steps ahead of his wife. This custom
is probably a survival of the old days
when people walked the narrow trails,
the man ahead with his rifle, the
women folk behind, carrying bundles,
leaving the man’s hands free to use
his weapon.

A mountain boy does not accom-
pany his gal to meetin’ but stands
just outside the door, where he may
ask to see her home. For a boy and
girl to go to church together in some
localities is regarded by everyone as
equal to announcing their engage-
ment. The mountaineer is often in-
sanely jealous. When a mountain girl
is “talkin’,” (contemplating matri-
mony) to a young man, she must not
accept attentions from another.
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“Park Avenue
Hillbillie”—

EARLY marriages are the rule in
the hill country, and many moun-
tain girls are wives and mothers at
15 or 16. At 20 the mountain girl is
well past her bloom. There are no
church weddings in the hills. The

ceremony takes place in the home of

| the bride. The wedding is followed by

a charivari, where the mountain boy
treats his friends. If he refuses, his

| cronies ride him on a rail to the near-

—

/| est pond and dump him in.

Divorce is most unusual. There are
separations, usually the woman goes

‘| to visit her kinfolk and puts off re-

turning until everyone is accustomed
to the situation. But it is only in her

"l old age that the hill-woman is treated
‘lwith any marked consideration.

"Granny™ is frequently regarded as

'|a chimney-corner oracle, an authority

on superstitions and a judge of hu-

‘I man character.

| LIVING conditions are primitive.

A typical cabin may have from

‘|one to four rooms with a front and a
“Iback door, and a window on each side
“lof the front door that may or may
“{not be plumb. One window may slant
" |in sharply at the top or bottom, giv-
|ling the house a cross-eyed look. The
|woman of the house may _complain,

“but Paw is boss™ and “he don't

“lgive a dang how the house looks.™

MISS DOROTHY SHAY!

The walls are sometimes papered
with old newspapers, or possibly with
brightly colored wallpaper that does
not match or was not trimmed. If the
family is progressive, there may be an
eighth grade diploma framed and
hanging on the wall. Ozark homes are
rarely painted, either inside or out.
Occasionally, one sees a flower gar-
den beside the house, or perhaps a
profusion of roses, bachelor buttons,
hollyhocks, or larkspur. Possibly,
there are vines over the cabin or porch,
if there is a porch. Porches are rare.

It is a good idea to “holler out™
before approaching an Ozark cabin.
The true hillbilly doesn’t like *‘fur-
riners,” and will probably come out
shotgun in hand to look you over,
his hound dogs trailing behind. After
passing inspection, you may be in-
vited to “'sit a spell.” He might even
ask you to come in,
bite.”

“and eat a dirty
His wife may be an excellent
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cook but he will apologize for not
providing better. This is no reflection
on his wife's cooking, it is merely “‘the
way of the hills.”

Many Ozark women use the same
recipes and cook much as their grand-
mothers did generations ago. Cracklin’
bread is made with cornmeal, salt,
soda, meat cracklin’s and sour milk,
baked golden brown on a griddle.
'Possum is baked or par-boiled with
red-pepper seasoning on a mat of sas-
safras twigs to give it flavor. It may
be served with candied sweet pota-
toes, roasted on a clean hearth in front
of an open fire.

Hillbilly humor is unique. George
Beason, author of ‘I Blew In From
Arkansas,” once said: *‘Arkansas is
the state that has been lied to ever-
lasting fame.”™ It is also the state that
has plenty of game, “principally brag
and poker.”

Arkansas trains are run on a neigh-
borly basis, and are notoriously slow.
A famous Arkansas train story con-
cerns Mrs. Norris, a little ol’ lady of
70 and the conductor of a “‘dinky
line” who offered her a ride. “Get
aboard, Mrs. Norris, and we’ll ride
you home.” Mrs. Norris looked the
little engine over and replied, “No,
thank you. It's just two or three miles,
and I'm in kind of a hurry.” From
“On a Slow Train Thru Arkansas,”
by Thomas W. Jackson, we have the
story of a man who jumped in the
river and committed suicide. “They
say there was a woman at the bottom
of it.”" Jackson tells us, too, of the
sign reading: “Take the Right Hand
Road for the Distillery. If you can’t
read—ask the Blacksmith.”
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HE Play Party is native to the

Ozarks, and is common where
people object to dancing on religious
grounds. There is no music—specta-
tors and participants clap their hands
and stamp their feet, while they sing.
The girls dress elaborately, sometimes
changing clothes several times during
the evening. The men wear heavy
boots, hickory shirts, and overalls or
jeans. Sometimes, the boys of one fam- |
ily may wear ribbon wound around
their necks as a distinguishing band—
or they may wear bells on their spurs.

s

An Ozark Square Dance is similar
to an Ozark Play Party, except that
there is fiddlin® music and plenty of
corn-likker, an' some “Tom-Cattin"
in the shadows. If you got it in for | -
some feller, an ol’ time hoe-down is
a mighty good place to get it out.
Mountain men and women do not
drink together in public. Every re-
spectable woman in the hill country
is assumed to be a teetotaler. At socia
functions she makes an elaborate pre
tense of not knowing that her escort
has liquor, although the whole place
may be reeking of it.

EY 97 &% Pt r° o re o3>
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No story of the Ozarks would be
complete without mention of the
Water Mills. In the early days, the
water mill was a community center.
People sometimes rode 50 miles to
mill and camped two to three days,
while waiting their turn to grind their
grain. Sometimes a section of the mill
was used for a dance when the day’s
work was done. If no fiddler was
present, the young folk sang and
danced. One of the best known of the
party games comes from the mill:

“Happy is the Miller Boy, Who lives by
the Mill,

The Mill turns around with a right good
will

One hand in the hopper and the other in
the sack

Ladies step forward and the gents step
back.”

The men carried their rifles with
them in order to provide meat for the
camp, to compete in tests of marks-
manship, and for protection. The
women knitted and gossiped around
the camp fire. The boys played
marbles, went swimming, and fished
from the windows of the mill. Some-
times, distilling was combined with
milling—grain was ground or lique-
fied, as desired, and the little-brown
jug was much in evidence.

Debating Societies were, in the past,
a popular pastime in the Ozarks, and
are still found in some localities. The
questions submitted for debate are
unique, such as “Which Is Worse, a
Smoking Chimney or a Scolding
Wife?” or “Which Is Better, a Mar-
ried or a Single Life?’ These debat-
ing societies may have been the orig-
inal source of much Arkansas humor.
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The hillsman may sometimes be heard
practicing his oration while plowing
or doing other work.

Husking bees are another pioneer
custom still found in some portions
of the Ozarks. The farmers come for
miles around to husk corn. It gets the
work done in a hurry, and finding a
red ear gives the bashful country
lad an opportunity to kiss the girl of
his choice with social approval.

Medicine Shows make the side
roads and villages, present entertain-
ment and peddle their wares—never
failing to get a crowd. Entertainment
is provided by a black face comedian,
who cracks jokes and sings with guitar
or banjo accompaniment.

HE true Ozarkian seldom leaves
his beloved hills, and may have
little knowledge of the world outside
them. At a circus, an old woman
asked her son, “Ezra, what is that
big varmint over thar?”
“Hit’s a Elefant,” replied Ezra.
“A Elefant?” asked the old lady.

“Yes—hit’s the biggest varmint in
the world.”

“Wal,” the old lady said, “if God-
amighty made that, he orter make one
more an’ quit.”
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A Candy Break is another popular
pastime with Ozark youth. Sorghum
is boiled down and pulled into strands.
A boy and girl bite down on opposite
ends of the taffy stick, their hands
clasped behind their backs. The one
who bites off the end of the taffy
stick is free to choose a new partner
for the next “‘chawin’.”

Sorghum-making-time is a period of
festivity, and the native Ozarkian is
a true artist at making sorghum from
the juice of sugar cane that has been
stripped. The stalks are hauled to the
mill where they are crushed in a sor-
ghum press. The crushed cane is then
boiled over a slow fire. While the
sorghum is cooking, the children love
to dip cane sticks into the boiling
syrup and make suckers. When the
syrup cooks down to the right con-
sistency it is then cooled. It must be
very thick for pulling. Sorghum is
sometimes called ‘"Long Sweetnin.”

Corn whiskey was once so cheap
that a jug of free whiskey was kept
beside the free water bucket in coun-
try stores. At this time, corn whiskey
sold for as little as 25¢c a gallon. The
U. S. Government began taxing whis-
key about 1791, but it was 1872 be-
fore the “Revenuers™ moved into the
Ozark area and attempted to enforce
the tax. The “"Revenuer™ was a most
unpopular man and is responsible for
the Ozarkian’s distrust of “furriners.”
Many of the stills were moved back
further into the hills and their owners
continued to make whiskey as their
fathers and grandfathers had before
them. They felt that a man who raises
his corn has a right to use it in any
manner he wishes.

Swing

Cash money in the Ozarks is scarce,
and mountaineers have always been
“swappers.” Tobacco chewing and
whittling are an important part of
the swapping negotiations. The coun-
try store is the popular place. In the
winter the men gather around the
pot-bellied stove and warm their back-
sides, or sit on barrels and chew and
spit. Whittling and loafing go to-
gether, and the hillsman is proficient
in both. He loves to haggle and horse-
trade.

THE pattern of life in the Ozarks
is full of signs and superstitions.
Peculiar beliefs color the personalities
of those who live there.

Many considerations are to be
taken into account when marrying.
It is considered extremely unlucky if
the girl marries a man whose surname
has the same initial as her own.

*Change the name and not the letter.”
Marry for worse, and not for better."”
“Marry in red, and wish yourself dead."
"Marry in black, you'll wish yourself
back -

“Marry in yellow, you'll be ashamed of
your fellow.™

Marry in green, you'll be ashamed to
be scen.

“Marry in brown—you'll live in town.™

“Marry in blue, you'll always be true.™

“Marry in white, you'll always do
right.”

To insure a happy marriage, the bride
and groom should stand with feet pointing
the way the boards run. An unhappy
marriage may result from standing with
feet at right angles to the boards.
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Woater witching is a form of witch-
craft that is practical and seems really
to work. A Water Witch is an im-
portant man in the country. The man
takes a forked stick firmly in both
hands—fork upward, and starts walk-
ing in search of a well. When the
stick turns down it means water be-
low. To determine the distance to the
vein, the “Witch™ walks away from
the spot, counting the steps, until the
stick regains its upright position. Six
steps means 18 feet to water. To make
sure of the location the water witch
approaches the spot from all direc-
tions, testing with his witching stick.

The changes of the moon and the
sign of the zodiac are important in
determining the best dates for plant-
ing. Vegetables for growth under-
geound such as potatoes, onions and

ets, are best planted in the dark of

- the moon. Plants that bear their edi-

ble portions above ground should be
planted in the light of the moon.
Good Friday is an excellent time for
planting garden truck. Lettuce should
be planted on Valentine’s Day, po-
tatoes the 17th of March—and in the
light of the moon.

Many of these superstitions are
English in origin, others are purely
American; all have been handed

down from generation to generation.

To drop a dishrag is bad luck. Throw
salt over the left shoulder to dispel ill luck.

[}

Headaches may be caused by birds mak-
ing their nests from the combings of your
hair.

@

Rail fences split and laid in the light

of the moon curl and twist.

Eggs set on Sunday hatch roosters.
Eggs set in the dark of the moon will not
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hatch. Eggs carried in a woman's bonnet
hatch pullets.
[ J

If the fire a girl kindles burns brightly,
her man for whom it is named is faithful.
If it smolders and goes out, he is un-
faithful.

[}

A visitor leaves by the same door he
enters, to do otherwise might invoke a
quarrel.

[ J

To dream of muddy water

trouble.

means

If a girl puts salt on the fire for seven
consecutive mornings, it will bring her
absent lover home, whether he wants to
come or not. Or, she may place her shoes
together at right angles so that the toe
of one touches the middle of the other and
recite: “When I my true love want to
see, | put my shoes in the shape of a T.”
This is considered particularly effective
if the couple is married, and the man is
entangled with another woman.

[ J

A girl who sings while cooking or doing
any sort of work around the stove is
doomed to wed with a “widder man.”

[ J

If a mountain maid wishes to learn of
her future husband she may ask the new
moon: “New Moon, New Moon tell to
me, Who my True Love is to be?" Then
she sleeps, hoping the new moon will
bring her desired answer in a dream.

ODERN transportation, im-
proved roads, Radios, and the
creation of the man-made Lake of the
Ozarks have made great changes in
the Ozark region within the last ten
years. It is not unusual to hear a na-
tive say, “We got the Electric.”
Many of the old customs and habits
are disappearing; small industries are
sprmgmg up, some of them like rug-
g, the revival of an old art.

Rags are sewed, washed, and cut into
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narrow strips called carpet rags.
These are sewed or “‘tacked™ together
and woven into colorful rag carpets.
Sometimes, they are “colored” or
dyed with homemade dyes made from
pokeberries, copperas, Indigo (which
is ‘“‘'store bought™), walnut hulls and
sumac.

With the coming of tourists, the
weaving art has been revived in the
Ozarks and carried on as an impor-
tant fireside industry. Attention is
now given to rugs, coverlets, and
counterpanes. Some Ozark women
create their own designs, others have
become experts in copying.

The manufacture of homemade
dolls is a new industry in the Ozarks.
The name of Naomi Clark, who
started making dolls as a hobby, is
well known. She carves her dolls from
native cedar and dresses them hillbilly
fashion in “Mother Hubbards™ or
jeans. Flour sacking is used for under-
garments. The women dolls wear sun-
bonnets. Other popular dolls are the
“Bob Burns Kinfolk™ doll by Anne
Park of Van Buren; and “Uncle
Matt™ and “Aunt Mollie” dolls of
“Shepherd of the Hills” fame, by
Lulu Scott. The Kewpie doll of the
20’s was designed by Rose O’Neill,
also of the Ozark Country.

Baskets are made from hickory, wil-
low, and buck brush. Cedar is a pop-
ular wood for carvers, and for all
types of small novelty items made for
sale to the tourist trade.

Swing

EFORE the old ballads are lost

forever, an attempt is being made
to revive the art of ballad singing.
Folk songs are songs of tragedy in
both words and melody. They are
poignant and long drawn out, and
always tell a story.

It is interesting that these hill folk,
many of them illiterate, still sing
about English and Scottish Lords and
Ladies of high degree, after having
lived in the American wilderness for
many generations.

An American ballad in a light
vein is:

GRANMAW'S ADVICE

My granmaw lives on yonder little green,
Pine ol' lady as ever I seen,

She often cautioned me with care
Of all false young men to beware.

The first come a-courtin’ was little Johnny
Greene,
Finest young feller, 1 ever did see,
But Granmaw's words run through my
head,
I wouldn't hear nothin’ that poor feller
said.

The next come a-courtin’ was Young Ellis
Grove,
An’ then I knowed a joyous love,
With a joyous love, I couldn't be afraid,
An" better go wrong, than dic an ol
maid.

Say I to myself, “There's some mistake,
An' oh what a fuss the ol' folks make!
If the fellers an® gals was all afraid,
Granmaw hecrself would a died a* ol
maid!™
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THE great majority of people never
had to rediscover Radio, they
never lost it.

As examples of just how tenaciously
people have stayed with Radio, here
are a few truly fabulous figures. Since
January of 1946—just after the end
of the war—until this fall, the people
of America bought over 96 million
Radios. In other words about 90%
of the 110 million Radio sets in the
nation are postwar models. The rate
of purchase of Radio sets continues,
this year as last year, to outstrip the
purchase of Television sets by two to
one. People have bought—and are buy-
ing—Radio sets not just for the many
different rooms in their homes, they've
bought them for their cars. Over 90%
of all postwar autos are equipped
with Radios. Or to take a bedroom
look at the medium, about 10 million

people wake up in the morning to
clock Radios!

Not only have people bought this
astounding number of postwar Radios,
they have spent an equally astounding
amount of money in so doing. If we
figure the average Radio costs $40,
the public has invested, since the war,
almost four billion dollars in Radio
sets.

The
REDISCOVERY

of

RADIO

90% of America’s 110 million
Radio sets are post war models.
People spend more time each
average day with Radio than
with magazines, newspapers
and Television combined. The
vice-president of network sales,
CBS Radio, tells why Radio is
a more effective and efficient
advertising medium than peo-

ple bad believed.
By JOHN J. KAROL

They did not buy them for orna-
ments. They bought them to use . . .
to listen to. And survey after survey
shows that people spend more time
listening to Radio than they spend
with any other advertising medium.
In fact, most research data show that
people spend more time each average
day with Radio than with magazines,
newspapers and Television combined.

N Television areas, it is now an ac-

cepted fact that daytime Radio
is by far the most widely used and
efficient advertising medium. So ad-
vertiser faith in daytime Radio has
continued. If anything, it has in-
creased. However, this same faith has
not been displayed by all advertisers

www americanradiohistorv com

—



www.americanradiohistory.com

420

in nighttime Radio. These adver-
tisers are a part of the group that is
now busily engaged in the rediscovery
of Radio.

The other members of the group
include many agency executives and
many Radio people.

Yes, the Radio people—many of
them—were swept away by the glam-
our of Television. In many cases, sales-
men were selling both media. TV
being new and shining, sold quicker
and more easily. Many of us put
Radio in the background.

My own organization, CBS, met
the problem by establishing CBS
Radio as a separate unit. We redis-
covered our medium. We examined
it. We have checked it against the de-
livery of other media. We are con-
tinuing to examine it with very grati-
fying results. ’

The rest of this small group, the ad-
vertisers and the agencies, have also
begun to re-appraise Radio. Very
cautiously at first. It hasn’t been so-
cially correct until quite recently to
talk much about Radio. But they have
continued to seek out the facts, to
look for the deliverance ability of all
media against their costs. And the
more they have done this the more
they are discovering that Radio gives
the greatest dollar value in all adver-
tising.

CANNOT tell you in detail what

the agencies and advertisers have
found out, but I presume their findings
have paralleled our own. From our
search after facts we now know that
Television has not depressed Radio
listening nearly so much as it has
changed the pattern of listening. It
has increased tremendously the use of

Swing

secondary sets. In fact, in TV homes
less than a quarter of the listening is
done to the “big™ set. But the current
nationwide measurement of Radio
listening pays comparatively scant at-
tention to these secondary sets. So we
have turned to other research organi-
zations to find out what happens to
Radio in Television homes.

What happens to Radio is this:
it continues to be used but its use takes
place largely outside the living room
and this usage is largely unmeasured.

We have also discovered two other
facts that run contrary to general
conjecture. First, evening Radio usage
in Television homes is highest between
8:00 and 10:00 p.m. and, second, the
most popular programs are not news
and music but the same big shows of
the type that are most popular nation-
ally.

We know that the people in Tele-
vision areas are spending a large and
increasing share of their evening hours
listening to Radio. I am not referring
here to the nearly 9 million Radio-
only homes in Television areas. I am
talking about Radio listening right in
the Television homes. In the last Oc-
tober-April season, in the Television
homes of the top 10 Television cities,
radio listening increased 28%. And
that increase occurred during the eve-
ning hours!

In New York City, which has
seven TV stations competing with
Radio for the available audience,
Nielsen recently noted that between
September, 1951 and September, 1952,
Radio listening in Television homes
was up and Television viewing was
down.

www americanradiohistorv com



www.americanradiohistory.com

THE REDISCOVERY OF RADIO

In this same crowded city, Pulse
finds that Radio sets-in-use is just
under 20 for the evening hours Sun-
day through Saturday. Again, in Tel-
evision homes! Another very recent
survey of the Boston area shows that
in homes equipped with both Radio
and Television, simultaneous use of
the two broadcast media gives Radio
a nightly average sets-in-use figure of
about 10.

WE have also discovered—or per-
haps I should say re-learned—
some other facts about nighttime
Radio which are causing many adver-
tisers to re-appraise it from another
point of view. It's been the custom of
many advertisers to use Monday-Fri-
day daytime Radio to reach the house-
wife. And in the daytime the adver-
tiser does do just that. However, he
does not reach the 19 million women
who work and who are certainly just
as good potential customers as the
housewife. He doesn’t reach the high
school group, which makes itself felt
both through its direct purchases of
products and through its influence on
purchases. And, of course, he doesn’t
reach the millions of working men
who also buy things and have at least
a little influence in the spending of
the family income. As a result of these
facts, many advertisers are moving
into nighttime Radio where they can
reach not only the housewife, but
other extremely important groups they
cannot reach with Monday-Friday
daytime Radio.

The combination of all these facts
has resulted in a great deal of new
interest in evening Radio. Where just
a year ago the mere mention of night-
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time availabilities was good for a laugh
in any agency, I'm now getting phone
calls asking what we have open at
night. And we have increasingly few
availabilities. We have been sold out
daytime for some years and our CBS
Radio evening schedule this fall is
substantially ahead of last year’s in
the number of hours of commercial
time sold. And even though by No-
vember we usually consider our sched-
ules pretty well established for the rest
of the winter, this season will see
more sales made later this year.

Not only is our evening schedule
commercially stronger now than a year
ago, but our entire schedule is made
up of more sponsored time periods.
We have more commercial time sold
this fall than last—Monday-Friday
daytime, Saturday daytime and Sun-
day daytime.

OW why is this true? It's true
because right through the years,
the people of our country have elected
Radio as their favorite advertising
medium. They have supported it by
buying an enormous number of new
sets. They have supported Radio by
spending more time with it than with
any other advertising medium.
With the advent of Television, a
small group of us lost sight of these
facts. Now, though, we're getting
back on the track. We're looking for
facts and the facts we find strengthen
the Radio story. And as our Rediscov-
ery of Radio continues, as we learn
more about the usage of secondary
sets, of portables and of auto radios,
we will, I am certain, find out that
Radio has been and is now an even
more effective and efficient medium

than we had believed.
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HERE'S a new version of the old
familiar song going 'round these
days: It goes like this:
“The farmer's in the dell,
The farmer's in the dell,
Corn, oats, or dairy-o,
The farmer’s doin’ swelll”

In Grandpa's day farmers didn’t
have what it takes to hold their own
among the more aggressive types in
the market place. No matter if they
got up early and worked late nights,
they weren't doin” well—not unless
they had a farm with oil on it!

A dog’s life it was—getting up
ahead of the chickens and doing half
a day’s work before breakfast. The
kids had to roll out, too, because
Grandma’s stove required a fresh sup-
ply of cobs, cow chips or wood.
Grandma was busy cooking up a
breakfast that would stick to Grand-
pa’s ribs—biscuits, meat, eggs, gravy,
fried spuds and dried fruit.

Meanwhile, Grandpa was sloshing
around in the barnyard mess feeding

“The

FARMER’S

By ANN TEGTMEIER

and watering the livestock, coaxing
milk from reluctant cows who balked
at the impress of icy fingers. A weath-
er eye cocked at the chimney timed
his entrance into the steamy kitchen
at the exact moment Grandma slid the
golden brown biscuits out of the oven.

The rest of the day was much like
its beginning except that they now
had a belly full of food. Besides work-
ing in the fields in season, there were
the endless chores about the farmstead;
tending to livestock; repairing harness
and machinery; sewing, canning and
cleaning. They fell into bed at night
more dead than alive.

UT the oldtime version of the

farmer bringing his apple-cheeked
wife and younguns to town once a
year at County Fair-time has changed
in recent years. For one thing, the
farmer’s wife now buys her rosy
cheeks at the village drug store. Gone,
too, is the old farmstead of three
rooms and path. In its place has risen
a home as modern as tomorrow.

The farmer’s wife now has more
comfort, convenience and security
than her city cousins. The butchering
has been taken over by the locker
plants, and children no longer choke
on chops from their pet pig. Locker-
wrapped meat has such an anonymous
flavor. There is no marketing prob-
lem, and there are few preserving
chores.
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DOIN’ SWELL!”

Gone is the old-fashioned farmstead of three rooms and a

path. Largely responsible is the fact that the Old Gray Mare

isn’t where she used to be—and that 95.5% of the farms in

some states are electrified. And, of course, the kids go to
college!

Mrs. Farmer simply selects her meal
of home grown locker-processed meat,
fruit and vegetables and maybe some
baked goods out of a deep freeze the
size of her city sister’s kitchen. Then,
like as not, she will flick a switch that
not only cooks the meal, but turns it-
self off again. Another flip or two
and she can wash her clothes and
dishes and dispose of the garbage all
at the same time.

All this, while she steps into the
new Chrysler and whisks away over
the black top to a Home Demonstra-
tion Club meeting at the Consolidated
School.

Of course, her city cousin could do
the same thing if she had money
enough to buy all of these appliances
—or anything to put in them if she
had them. For the city cousin there
is no yearling to butcher nor another
to truck off to market.

When city cousin buys a new stove,
a washer or a Television set, the en-
tire family income is mortgaged for
months. And in the city there is the
more frequent appearance of candles
. on the dinner table. Not only do
. candles cut down on the light bill—
they add a more festive touch to those
enforced meals of meat balls and

% spaghetti!

HAT has brought about this

reversal of standards? One an-
alyst attributes it to the farmers’
finally cashing in on all their hard
work. But what of their fathers and
mothers, their grandparents, and all
of the generations before them? Who
could have worked any harder than
they?

By the time Grandpa and Grandma
were fifty they were gray, snaggle-
toothed and round-shouldered. They
had little to show beyond the mort-
gage for their abiding trust in Mother
Nature—except a houseful of kids of
all ages.

Today’s farm-owner has a tractor
that rides like a Pullman car. It will
do everything but cook a meal and
spank the kids. The old gray mare
not being where she used to be is
largely responsible for this new state
of affairs. The farmer can trace the
beginning of his emancipation to the
day he kicked her out and bought a
gasoline-powered work horse.

He soon learned he could feed a
wife and three kids off the eight acres
of land it had taken to maintain the
old hay-burner. The tractor didn't
have to be fed on stormy days, either.
He found out he could produce 10
bushels of wheat with four hours’
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work, instead of the 60 it had taken
Grandpa.

For the first time in history the
farmer had enough time to think about
his niche in this shadow-box called
life. Time to get out a bit in the world
and begin wanting for his own wife
and kids something of what he saw.

Carbide lights appeared in place of
smoky coal-oil lamps; a hand pump
replaced the community-cup dipper
and old wooden bucket in the kitchen.
The kids now had the unheard-of ad-
vantage of attending high school, go-
ing to college—and they brought
home such ideas as wind-chargers and
farm-lighting plants.

It was a short step to rural electri-
fication at a minimum charge of $10
a month—more money than Grandpa
had ever seen in four weeks. Connec:
ticut and Rhode Island are tied for
top honors in electrified farms, with
99.9% each. The East has no corner
on kilowats, though. Iowa ranks nine-
teenth on the electrification program
with electric service reaching 95.5%
of Jowa farms!

HERE is less and less of the yokel
about today's farmer. Like as not,
both he and his wife are graduates of
their state agricultural college. This
is why the number of white Amer-
icans attending college, in proportion
to the total population, has nearly
doubled in the past twenty years.
Who else but the farmer's kids
have the money? The rule goes in
post-war Japan; and in Ireland, too,
where, until recently, the farm lass
who tired of her drab existence might
earn as much as $1.50 weekly work-
ing as a maid in the city. Of course,
not every farmer has been equally

Swing

blest. Not everybody lives on the same
scale in town, either.

But looking at the over-all picture,
these past few years have brought op-
portunity, a new dignity and a new
self -respect to rural dwellers. This
same state of affairs can be found in
any country around the globe where
the old gray mare has been retired to
make room for a shiny red tractor.

Farm youth who have a yearning
for the bright lights after graduation
from ag college are now becoming our
scientists and captains of industry, too.
The farm kid soon learns that the
more efficiently he can perform the
chores assigned him, the sooner he can
be done with them and play cowboy,
Indian, or engage in other games. He
needs no planned program to develop
his creative abilities, such as must be
furnished his city cousin to keep him
out of the hands of the police.

Today's dullard has no place on a
modern farm. Therefore, he crowds
into city tenements or housing proj-
ects. When he is old enough to work
he takes his place on an assembly line
producing something that makes no
sense to him. He has small ability to
think for himself. The city, the Gov-
ernment and the social agencies have
done it for him. The thinking nowa-
days is done by the transplanted
farmer who is straining every nerve to
make his pile in industry; so he can
retire to an acreage!
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‘““THE FARMER’S DOIN’ SWELL!”

A TYPICAL example of the life
of a farmer compared to that of
his city cousin is portrayed by two
families we will call the Martins and
the Nolans.

The prospect of life in the city
. looked enticing to Rose Farley when
she became engaged to Lee Nolan,
who was visiting his uncle, Charley
Martin, at Martin's prairie farm. But,
transplanted to the city, Rose met
none of the glamorous cafe society she
read about in the gossip column of
her daily paper.

Instead, the Nolans acquired three
children and a small house very much
in the suburbs. Lee's salary provided
them with life's necessities; but there
wasn't much left over for the luxuries.
Rose didn't know how much she
would miss the full larder on the farm,
until she tried buying everything at
city stores!

Came the war and the bonanza of
a bomber-plant pay check. But there
was no high living, no mink coats, no
black market steaks, for the Nolans.
When the end of hostilities coincided
with the death of Rose's mother, she
and Lee disposed of their painfully-
acquired equity in the city house, and
made a down-payment on the old
Farley farmstead.

Rose was looking forward to living
“neighbors” with Lee's cousin, Max
Martin, and his wife, Pauline, who
had taken over the Martin farm at the
beginning of the war. But Pauline had
other ideas. The farm had served its
purpose well, for hadn't it kept Max
out of the draft? Now that the shoot-
ing war was over, she had no inten-
tion of stagnating on the farm any
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longer. She wanted the advantages of
city schools for their children.

Max rented the Martin farm to
Lee, and went into a real estate of-
fice in the city. By working all day,
seven days a week, and often far into
the night, he manages to keep their
standard of living something like it
was on the farm.

THERE is no place for sluggishness
in Pauline's life, either. Her life
is one endless round of bridge parties,
canasta clubs, Kensington and garden
groups. Not because she particularly
wants it that way, but because she
has to do it. She contacts half of Max's
prospective customers while clubbing
over a coffee cup.

And how about Lee and Rose?
Have they missed the good city life
by their move to the sticks? Not by a
jugful! Their spacious farm home has
been modernized to a far greater de
gree than the little house they left be-
hind in the city. Not only have they
paid off their own mortgage, but they
are now setting up Lee, Jr., and his
new wife in business on a neighboring
farm.

Two other sons, Dean and Bob, still
at home, are establishing their own
bank accounts against the day when
they, too, will want to launch out for
themselves as farmers. Rose no longer
has to wonder where the next week's
groceries are coming from-—she al-
ready knows, because they are waiting
to be taken out of the deep freeze.
The new Chrysler is waiting to take
her wherever she may want to spend
her leisure time. She has money in her
pocket for shopping sprees in Kansas
City, Denver or Omabha.
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YES, this is the Golden Age for Ag-

riculture; and three leading agri-
cultural economists declare the mid-
century farmer to be living in it. The
Dean of the College of Agriculture at
Cornell University, W. I. Myers, and
Drs. F. A. Pearson and Herrell De-
Graf have designated the past five
years without parallel in the history
of American agriculture.

Maybe Dr. Pearson hit the jackpot
with his three reasons why this is so:
moderately rising prices; a rise in farm
property values without a propor-
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tional increase in the total debt; and
increasing amounts of crops, live-
stock and livestock products per unit
of labor.

Or, maybe it can be laid to the
present-day trend toward the cowboy
jeans that have replaced Grandpa’s
bib overalls and Grandma’s gray cal-
lico. Maybe the reason farmers have
so much is because they just can’t get
a fist out of their levi pockets when
it's doubled up and full of kale seed!

“Heigh-ho, the merry-oh, the farm-
er's doin’ swell!”

for your

CHILD

By ALAN W. FARRANT

Everyone has pet ideas of how and when to begin the finan-
cial training of his child. Most sound ideas adbere to the
proverb: “Experience is the best teacher.”

YOU cannot expect a child to
handle money wisely if he has
never been given any idea of its value.
No definite age can be set as the
starting point for such training, be-
cause it varies with the individual.
But as soon as a child wants some-
thing he does not possess, the time
has arrived.

With something definite in mind
to buy, the child’s incentive to save
for it is established. The method of
securing the needed money is of

prime importance—work. Yes, work-
ing is the old, old way; and no
worthy substitute for it has ever been
found. If a child grows up without
an appreciation of the connection be-
tween work and money, he frequently
catches that deadly fever, the desire
for quick returns.

The parents, of course, will deter-
mine the first work. It is a mistake
to lead a child to believe he should
be paid for everything he does at
home. Homemaking is a cooperative
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MONEY FOR YOUR CHILD

business, and he should realize this.
There are, however, certain errands
for which the child can be paid. The
delivery of a note, or an extra trip
to the store, are examples.

HILDREN over the age of ten

can be expected to find occa-
sional or part-time employment with-
out the aid of parents. This is excel
lent supplementary training in the
assumption and discharge of respon-
sibility.

Not all work is constructive, and
parents should keep close check on
the types of things the child is doing.
Work may prove physically harmful
if it is too strenuous, or of too long
duration.

The weekly allowance is an ap-
proved way of providing a child with
money, providing it does not eliminate
work from the plan of financial edu-
cation. Start the allowance small.
Then as it is increased, more duties
and responsibilities are to be expected
—particularly in the thoroughness
and alertness with which the assigned
task is performed. The child may
even save for items of clothing—and
if he does, he is apt to give such hard-
won clothing much better care!

Pay the weekly allowance in a
businesslike manner, always at the
same time each week, and never sub-
tract anything for punishment. If five
cents is taken off when Junior is late
for dinner, he draws the conclusion
that conduct is on a cash basis. He
will get the impression he is being
paid to be agreeable.

Children often get money in un-
satisfactory ways. Frequently they
tease for it, which is annoying. Many
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a wife has found herself in the di-
vorce court as a result of eternal beg-
ging to gratify immediate wishes—a
habit started when she was a small
girl. Sometimes the youngsters bor-
row from some member of the family
and then fail to pay the money back.
This should be corrected, but quickly!
Others go to a store and then do not
return all the change. This, too, must
be corrected immediately, as must the
taking of coins from mother’s purse.

NCE the child has saved up a

little money he faces the famous
three ss, all of them clamoring for
attention: spending, saving, and shar-
ing. At the start the child will be
most interested in spending—as aren't
we all? The other kind of spending—
that which requires saving for larger
purchases in the future—has to be
encouraged. Constant reminders will
be necessary until the thought is thor-
oughly grounded in the young mind.

The problems of saving are numer-
ous. Where will he keep his money?
How will he know where it is? How
will he keep track of what is spent—
and how will he determine how much
is left?

The first step is to have the child
keep a record of money he receives
and spends. If this practice is made
into a game, he will enjoy it more
and learn quicker, easier, and better.
Before he can write and solve on pa-
per simple problems in addition and
subtraction, a carefully worded expla-
nation must be made to him. For
very young children it is expedient
to use one coin only at first—giving
him not a dime, say, but always two

nickels.
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Success in saving is difficult if a
child is asked to save for something
he does not want, but which his par-
ents want him to have. Let him, in
the earlier of these formative years,
save for skates, a pet, a bright sweat-
er, or some other item of his own
choice.

If the child is inclined to spend his
money foolishly on the way home
from school—as many do—take him
to a large toy shop. When he finds
something he would especially like,
have the salesman tell of its many
good features. This will help cement
the desire for ownership, and increase
the child's will power to save up for
this particular toy.

NO parent wishes to rear his child
to be a miser. Much of the hap-
piness in life comes from sharing with
others. A part of every child’s earn-
ings or allowance should go into the
Sunday school fund and into a saving
fund for birthdays and Christmas.

The motives for saving and shar-
ing have much to do with the success
parents have in training their chil-
dren to handle money intelligently.
These motives must appeal to a child's
fancy as well as to his reason.

One of the most important parts
of the training in financial matters
is praise. A word of praise for money
well spent accomplishes wonders. In
this connection the words of George
Bernard Shaw are applicable: "To
withhold deserved praise lest it should
make its object conceited, is as dis-
honest as to withhold payment of a
just debt lest your creditor should
spend the money badly.”
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“Junsor, belp your mother! I¥s time
the boy was belpful . . . Junior!”

A

Stopping for gas in an lowa town I
found a line of cars at one filling station
that displayed a sign, "“Your tank full free
if you can guess how much it takes."

I asked the busy proprietor how his
scheme had worked out and he told me
it had worked fine.

“Pellow guessed right about a year ago,”
he said. “Cost me $1.30. But that's all
right. We don't get 'dollar’s worth’ cus
toraers any more. All we get is ‘fill 'em up’
customers.”
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The young bride announced to the gro-
cer that she wanted to buy some oysters.
“Large or small oysters, Ma'am?" in-
quired the grocer.
Faced with an unexpected decision, she
studied a moment and said, *'Well, they're
for a man who wears a size 15 collar.™

Socialists are like a bunch of bananas.
They come in green, turn yellow and have
not one straight one among them.


www.americanradiohistory.com

*

WHB NEWSREEL

FULTON LEWIS, JR. spoke in Kansas City Oct. 27. and
originated his Mutual network broadcast from WHB. He
is shown (above, left) in our studios with D. L. Barnes,
president of Nash Central Motors, a Kansas City sponsor.

MARY MAYO, petite songstress and Capitol recording
artist (above. center) is a new member of WHB’s Guest
Disc Jockey Club. Guest D.].s preside over WHB's "'Night
Club of the Air” Saturday and Sunday nights, from 11
p.m. to I a.m.

EVERETT HENDRICKS, head of the music department
at Kansas City University (above, right) conducts ‘'Sixth
Row Center” on WHB Sundays at 9:30 p.m.—a pre-view
of upcoming cultural events in Kansas City during the
week to follow.

OPENING NIGHT OF THE PHILHARMONIC SEASON
finds Sandra Lea of WHB (in formal gown. right) inter-
viewing from the Music Hall lobby Mrs. O. K. Wuertz,
orchestra department chairman of the K. C. Musical Club.

LIBERACE (right) guest artist ac the annual Katz Con-
certs. took time out to greet WHB listeners while visiting
Kansas City.

“YOUNG IDEAS”, the Sunday WHB discussion panel
broadcast by young people at 12:30 p.m.. had as guests
recently Lt. Colonel Howard Cook, Sgt. Richard R. Dun-
can, Sgt. John E. Vassar and Sgt. Davey L. Davis. With
them (lower right) at microphone is Rosemary Fillmore
Grace. moderator of the program.

HI CLUB. WHB's Saturday 4:30 p.m. broadcast of, by
and for teen-agers presents high school scudents in news
of high school activities; discussions nf teen-age fashions
and etiquette; music for the saddle-shoe-sct. At extreme
leftr, below, with students, is Diane Brewster, Hi Club
femme commentator.
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The Man Who Makes Hallmark Cards
by DON DAVIS

FOR many months in Kansas City,
Missouri, there were signs through-
out the great Hall Brothers plant read-
ing:

We are making Hallmark Cards
Let’s all be careful
Very Careful

But though no signs were posted
about it, there was another message
imprinted deep in the heart and brain
of every Hall Brothers executive, de-
partment head, foreman and super-
visor: “We are training and develop-
ing men and women. Let's be doubly
careful.”

Father of these sentiments was
Joyce C. Hall, founder and president
of the firm, who has almost a relig-
iously zealous feeling of friendship
for the company’s 3,000 employees.
Three-fourths of them are young
women and girls. Hundreds are young
boys, holding their first jobs since high
school graduation. Many more—the
junior supervisors and young foremen,
newer salesmen and office employees
—are young men and women ‘‘on

their way up,” to whom Joyce Hall
feels his company offers a solid, life-
time career. For them he feels a deep,
fatherly concern—as to their health,
character, well-being, mental growth,
resourcefulness, right-thinking, right-
living and economic progress.

Take for example, the matter of
the food they eat. Many of the boys
and girls working in the plant are
fresh from high school, where they
gained the idea that the perfect meal
consists of a hot dog, a soda and a
candy bar. The Hall Brothers cafe-
teria attempts, instead, to sell them (at
cost, or less) the company’s tested
version of the right kind of food. It
finds that young people have to be
educated to eat, as well as to spell.

Take another example, the develop-
ment, growth and progress of young
workers in the organization: Joyce
Hall knows that much good comes
from group discussion of mutual prob-
lems. That’s why meetings of employ-
ees were, and are, held constantly; but
particularly in the early years of the
business when it was first “finding
itself "—and when the department-
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head organization was energetically
expanding.

The topics for discussion were items
such as these: “*“The 10 Demandments
of Business Success,” ““The Apprecia-
tion of Time,” “Point of Contact,”
“Procrastination,” ‘‘Supervision,’’
“Spoilage of Material,” “Spoilage of
Time,” “Are You Serious Minded?,”
“Rules,” “Hurrying Up the Christmas
Line,” “What Is Meant by Think-
ing?.” *J. C.” himself spoke for as
long as 45 minutes on many of these
topics, plus hundreds of talks along
similar lines—to the department head
conferences and to the employees. He
seeks always to implant in his co-
workers ideas and ambitions which
will make them more efficient and
more productive; hence worth more
to the company—and to themselves
and their families.

There are meetings for men, meet-
ings for women supervisors, meetings
for boys, meetings for girls. Often as
not, the occasion is a company dinner
*“on the house™ in the plant cafeteria.

ALOT of things had their begin-
ning in that plant cafeteria!
Fellowship, and company esprit de
corps or “employee morale,” as well
as a hundred or more romances lead-
ing to marriages of Hall Brothers
employees—

And, above everything else, devel-
opment of the merchandise display
idea which has been one of the im-
portant ingredients in the world-wide
expansion of Hall Brothers’ sales.

You've probably thought of it be-
fore: the familiar displays of Hall-
mark grecting cards on neat display
racks in thousands of stores across the

www americanradiohistorv com
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nation. They represent an application
of the cafeteria principle applied to
the display, merchandising and sale
of greeting cards.

Those cards—arranged scientifical-
ly with carefully-researched skill with-
in the rack for “Eye Vision"—are
easy to reach, ready for instant in-
spection, self-service and selection—
are plainly priced, and displayed in
“classifications™ according to the way
people look for them. And the classi-
fication seems infinite—whether in
the greeting card department of a big
department store or a small book
store: Christmas, Valentine's Day,
Easter, Mother’s Day, Halloween,
Thanksgiving, Birthday, “Get Well,”
“Thank You,” wedding congratula-
tions, anniversaries, baby congratula-
tions, “Why Not Write?,” gradua-
tion, friendship, Jewish New Year,
and Father’s Day. To name a few.

That cafeteria!

No one in the Hall Brothers organ-
ization makes more suggestions to
insure a variety of seasonable menu
items than Joyce Hall himself. And
everybody in the organization gets the
same service. The boss stands in line
with the others for his food. When
new employees report for work, they
are given a free meal on their first
day, to introduce them to the cafe-
teria. Joyce Hall’'s appreciation of
good food leads him to Luchow’s in
New York—and the Oak Room of
the Plaza. He disclaims being an epi-
cure or a gourmet—but if he has any
hobbies other than work, one of them
is good food!

ONSIDERATION of employee

welfare has led to many other
things at Hall Brothers’ plant. Com-
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fortable desks, chairs and work tables;
good “‘working conditions™; adequate
lighting; Frigidaire-cooled drinking
water; a hospital room with nurse on
duty and a doctor who is available
to all employees three mornings a
week—these are usual in thousands
of plants. But where else other than
Hall Brothers do you find free cold
milk or “cokes” served on hot sum-
mer afternoons? . . . or a “Personal
Service Department™ with a cheerful
young woman on duty, ready to ac-
cept payment for your personal gas,
light and “phone bills? . . . or to get
your auto license plates for you!

In 1942, when pay-as-you-go fed-
eral income taxes were first collected,
J. C. realized that many employees
were going to find it difficult to get
“squared away™ on last year's taxes
while paying the new. Hall Brothers
therefore paid to each employee of a
year’s service or more a full week’s
salary as an extra bonus—with gradu-
ated payments down to V4 of a week’s
pay for those who had begun working
at Hall's in October, November or
December of the previous year. With
each check was this fatherly note:
“If this check enables you to pay all of
your tax at one time, we hope you
will do so, since we believe in so
doing you will help the government
to reduce clerical expense and provide
money now for war financing. If all
or part of this extra bonus is not
needed to cover your taxes, we urge
you to invest it in Defense Bonds or
stamps and thereby aid our govern-
ment in the war effort.”

Such ideas, of thoughtfulness for
his employees, of helping others, come
to J. C. naturally and instinctively.
And he got others from visits to plants

433

such as the great Hershey chocolate
factory and the model city of Hershey,
Pa.—with its stadium, park, theatre,
restaurant, hotel and orphan boys’
school—all gifts to the community by
the late Milton S. Hershey, founder
of the business. And a visit to New-
ton, Jowa, where J. C. saw what the
Maytag Company and the Maytag
family do for its employees.

N 1921, J. C. did a revolutionary

thing when it was necessary to find
a new location for the growing busi-
ness. Four sites were under considera-
tion—and he asked the employees to
vote for their favorite, based upon
their own personal preference because
of convenience of transportation, dis-
tance from home, suitability and beau-
ty of the site, etc.

Fifty-four employees voting, out of
a total of 120 at that time, decided
in favor of the site J. C. then leased
in January, 1922—a location on a
wide avenue not more than a quarter-
mile from Kansas City’s Union Sta-
tion (where nearly all transit lines in
the city pass), and only two blocks
from the magnificent site of the city’s
Liberty Memorial tower with its
green-carpeted mall. Few industrial
plants have a big city park practically
at their “front yard™!

Frequent contact by wvoice, even
with such a large organization as the
present body of Hallmark employees,
is made possible throughout the plant
by use of a company-operated **broad-
casting station”—a public-address sys-
tem with loud-speakers in every de-
partment, and microphones located
where they can be used conveniently
by various company officials. At the
beginning of each year, J. C. himself
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announces the company’s plans and
hopes for the year ahead, outlining in
detail the methods by which its objec-
tives are to be accomplished. Such a
policy makes every worker feel that
he is on the “inside™ of things.

The *“family spirit” thus engen-
dered evidenced itself during the war
by employee campaigns to send candy
to servicemen; adopt needy families
at Christmas; recruit enlistments in
the WAGQGs; sell war bonds; solicit
donors to the Red Cross Blood Bank;
organize car pools; and quiz them-
selves with a company-edited and
printed “Victory Quiz" booklet:
“What's Tour War Effort?”

When it was necessary to sort Kan-
sas City's sugar rationing cards, 60
Hallmark employees, expert at this
sort of work, pitched in on.their own
and did it—at night! They also
worked spiritedly in behalf of British
War Relief. In the Army, Navy,
Coast Guard and Marines, from the
Kansas City plant alone, 435 Hall-
mark employees were in the nation’s
service during wartime.

FAMILY spirit translated in terms
of efficiency led a visitor to remark
“this is the neatest, most orderly fac-
tory I have ever seen.” Such a condi-

tion 1s brought about by a continuous
series of “‘Inspection Awards™ for
cleanliness, orderliness and “‘consider-
ation of the condition™ of every one
of the many departments.

Almost every technological method
of engraving, printing and lithograph-
ing is utilized somewhere in the plant
—each in its own department, manned
by highly skilled employees. But the
work really begins with the creative
department—writers and artists who
conceive, write, design, and execute
the items in the “line.” This planning
and creative work is all done on sched-
ule, months ahead of each season. In
January, samples of the 1953 Christ-
mas line will be available.
lines are shown to retail dealers by
men who live in the territory. Such
representatives are not considered as
doing a selling job but are called
“merchandisers” as they service the
dealers and show them modern mer-
chandising methods. Consider the
complications inherent in maintaining
a "'line” of some 5,000 different items,
all new at least once a year, ready
for shipment the moment an order is
received from a small store in Wapa-
luly, Idaho . . . and you’ll understand
how J. C. managed to lose a little of
his hair!

Ob what fun at those Hall Brothers picnics in the early years of the busi-
ness! This line of motor cars, bearing employees to a picnic at the Ivanhoe
Country Club, paraded the downtown district en route.
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OYCE HALL'S outstanding char-

acteristic is his sclf-taught ability to
think ahead—making plans for the
growth and advancement of the busi-
ness—translating this growth into op-
portunities for the advancement of
his associates who do their work well.
Yet he works longer hours than any
of them, from 8:30 in the morning
when he is in Kansas City, until 6
o'clock in the evening, at which time
he is seen lugging out a loaded brief-
case of papers for quiet, thoughtful
perusal that night at home.

On the road—in Chicago, New
York, Boston, Los Angeles, London,
wherever—he maintains an equally
strenuous schedule. He was in New
York recently at a dinner conference
with associates when a telephone call
was received that the barn at Hall-
mark Farm had burned. "I wonder
if anyone was hurt?” was his first
comment. In New York he enjoys
the theatre, but seldom gets to one
unless it is with business contacts.
When he dines in a New York res-
taurant, it is not only to enjoy the
food, but frequently to talk business.

EW people think of him in such

a light, probably; but as a real es-
tate operator, Joyce Hall deserves to
be acclaimed by the Real Estate Board.
Factory space requirements and stor-
age warehouse needs have created for
Hallmark all through the years a
never-ending problem—the problem

~ of constant expansion, of always need-

ing more room. Hall's first *big”
move, in 1923 was to a §-story and
basement building at 26th and Grand
Avenue.

Within five years, this building

| had to be supplemented by a lease of

435

30,000 square feet on three floors of
the E. Shukert Building adjoining.
Hall's did it a floor at a time: one
floor in 1926, another in 1927, the
third in 1928. Here you have the
accurate, precise, meticulous Joyce
Hall at work as a real estate operator!
But wait—

By 1936, in a spurt of growth fol-
lowing the depression, J. C. was ready
for his biggest real estate venture to
date, when he bought from Waillys-
Overland the former Overland Build-
ing now occupied by the Hallmark
plant—a 6-acre, 6-story, block-long
behemoth of a building that cost more
than a million dollars to build in 1916.
The site had been purchased by Wil-
lys-Overland from the Scarritt Estate
in 1916. (That’s the same Scarritt
Estate which formerly owned the
Scarritt Building in which WHB’s
studios are located.)

In 1937, J. C. acquired 24,000 more
square feet of land adjoining the
site, now used as a parking lot, and
in 1939 (at which time the company
had 950 employees) he terminated a
lease occupied by the Chrysler Cor-
poration in the Overland Building—
to gain 30,000 more square feet for
Hall Brothers.

Came March, 1942, and Hall’s
added a lease of two more buildings—
the Mayflower Building, and the sec-
ond floor of the Ralph Knight Build-
ing. These were Buildings No. 7 and
No. 8. Meanwhile, to accommodate
the War Department, they were in
and out of the Carnie-Goudy Build-
ing (No. 4) within a period of months
—but stayed put in a 10,000 sq. ft.
warehouse building at 29th and
Genessee.
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URING the war, too, they de-

cided to take the work nearer the
workers for handwork on greeting
cards, by locating branch plants in
neighborhoods where the employees
live. This led to leases on Troost and
on Forest Avenue; on Broadway;
and in Mission, Kansas—and to the
establishment of branch plants in five
other Kansas towns: Topeka, Law-
rence, Emporia, Parsons and Leaven-
worth.

About this time, Hallmark bought
the Motto Division of the Buzza Com-
pany of Minneapolis—folks who make
wall mottoes from verses and epi-
grams. To be in this business you
need to have copyright use of Joyce
Kilmer’s “*Trees,” the poems of Rud-
yard Kipling, the verses of Edgar A.
Guest and the writings of J. P. Mc-
Evoy. Joyce Hall negotiated all that,
too—along with expanding the Forest
Avenue location to hold the consoli-
dated Motto and Artcraft depart-
ments. The motto business was even-
tually discontinued as changing times
resulted in a decreased demand.

Meanwhile, the company had moved
its New York quarters from the Em-
pire State Building to a 10,000 sq. ft.
showroom and office at 417 Fifth
Avenue—and had established (many
years ago) branches in Boston and
Los Angeles. After the war, it
moved its two-story Kansas City re-
tail store from Petticoat Lane to the
handsomely modern four-story Hall
Building on Grand Avenue, when
Hall Brothers acquired the T. M.
James China Co. retail store.

In 1953, as an expansion of the
present plant, Hallmark will begin
construction of a 6-million-dollar

.S)wing

building on a sloping 7Y% acre tract
across the street from the present
Hallmark (Overland) Building. With
25 acres of floor space, this new build-
ing will be the largest structure in
floor area yet erected in the business
district which surrounds the Union
Station. A bridge across busy McGee
Trafficway at the fourth and fifth-
story levels will unite the present
building with the new one. And the
new building, of contemporary design,
will take advantage of the sloping site,
facing on 25th Street, McGee and
Locust, to make every floor a ground
floor! Employees can drive right off
Locust Street onto the roof of the
seventh floor, park their cars, and go
downstairs to work! There'll be roof
parking space for 450 cars!

The creative writing, art staff and
office staff will occupy the top-story,
“north lighted” 25th Street side—
with access to an open roof garden
overlooking downtown Kansas City to
the north. Executive offices will sur-
round a glass-covered patio. Manu-
facturing processes will start on the
top floors, with work-in-progress de-
scending by gravity work-flow toward
the completion stages, to the ware-
house-storage and shipping docks on
the street level! They may add an

eighth floor for offices—which would |

limit the parking space to 348 cars.

IF you visit the tall, lean, soft-spoken,
balding gentleman who dreams all
these dreams and makes them come
true, you'll be graciously received in
his Hallmark (Overland) Building
office—a fine Georgian room done
by Louis de Martelly, with a wood-
burning fireplace. You'll see photos of
the Honorable Winston Churchill,
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Grandma Moses, Norman Rockwell
and other distinguished artists—all of
whom have for a number of years
designed exclusive cards for a Hall-
mark Gallery Artists Series. You'll
see newer photos of Jane Wyman,
Groucho Marks, Henry Fonda and
Fred MacMurray—Hollywood **Sun-
day painters” who are truly talented
amateurs. This year they have created
another Hallmark innovation by de-
signing Christmas cards for the Hall-
mark line,

One of the most colorful things
undertaken lately by J. C. is the
revival of the old American May
Basket custom. When he was only
a lad in Nebraska, it was the custom
and tradition to hang May baskets on
the doors of friends.

To revive this custom, J. C. cre-
ated a series of May Baskets and in
one season has returned to a great
degree all over America the May Bas-
ket custom. The project was so suc-
cessful that thousands of teachers
wrote in for ideas for May Day
dances, games, poles and similar cele-
brations. J. C. also thought something
should be done to negate the idea that
May Day is a time only for com-
munists. This was his effort.

And all of Hall Brothers’ growth
has come about since Joyce Hall in
1922 paid $500 for an eight-line verse
by Edgar A. Guest — thus bringing
writing talent that “‘clicked™ to the
then infant greeting card business!
At Hall's you'll see photos of Edgar
A. Guest, too!

Joyce Hall has been courageous in
other ways. Radio advertising, for
instance. Doubting Thomases thought
J. C. was just a bit daft, in 1939, when

437

Winston Churchill, famous as a “Sun-
day painter,” is one of the most widely-
known contributors of paintings to the
Hallmark line of greeting cards. Here
be is shown, in England, with Joyce
Hall at the time the Kansas City manu-

facturer with bis family paid a social
call on the Honorable Mr. Churchill.

r'S

he put Tony Wons on WMAQ in
Chicago, reading sentimental poetry
to advertise greeting cards. Then, even
more daft, the next year, when Hall's
expanded the program to a coast-to-
coast NBC network.

One lonely old lady wrote Tony
Wons suggesting that maybe his lis-
teners might like to add Grandma
McDonnell to their greeting card list.
Tony read her letter on the air—and
listeners sent her fruit, candy, cash
and 18,000 greeting cards! You can
be sure that Hall Brothers researchers
analyzed every one of those cards to
determine what percentage were Hall-
mark!

From the days of those programs
by Tony Wons, Hallmark Radio ad-

vertising has continued on an ex-
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panded basis every year since, with
“Meet Your Navy,” the “Charlotte
Greenwood Show,” “Readers’ Di-
gest,” and “Hallmark Playhouse™—to
include the “Hallmark Playhouse™
heard today on CBS Radio, and after
a season of Sarah Churchill inter-
views, the Hallmark “Hall of Fame
Television Theatre™ on NBC Tele-
vision. Last Christmas, Hallmark pio-
neered once more with the premiere
of “*Amahl and the Night Visitors.”
This was a brand new venture in
television and received many acco-
lades. The New Yorker magazine
called it “the best television show to
date” and Life magazine featured it
later in colored pictures. It was an-
other Hallmark first for Joyce Hall.
It was repeated last Easter and will
be featured again this Christmas Day.

Swing points no moral—but Hall-
mark’s greatest period of growth be-
gan with the continuous, consistent
use of Radio advertising!

ACK to the man, Joyce Hall. He

and his elder brothers, Rollie and
William, grew up in David City, Ne-
braska (population 2,300) where they
were raised by their widowed mother,
Mrs. Nancy D. Hall.

Joyce learned his readin’, 'ritin’ and
‘rithmetic at the old red brick school
in David City. Rollie and William
had by this time embarked in business
for themselves. The family moved to
Norfolk, Nebraska, where William
opened a stationery shop. J. C., while
working in the store after school in
the afternoons, nights, Saturdays and
Sundays, conceived the idea of selling
picture post cards. His brother,
Rollie, who put money into the ven-
ture with William but sold candy on

Swing

the road as a regular occupation, also
sold the post cards. Joyce, from the
time he was 14, caught with the
“post card fever,” sold cards during
summer vacations and long holiday
seasons. At one time J. C. branched
off on a personal venture, that of
selling sawdust sweeping compound.
He gave this up when he moved to
Kansas City to expand his post card
business.

Young Joyce decided he ought to
attend business college—and debated
whether to go to Omaha or Kansas
City. At this point he received some
fateful advice from a cigar salesman
he had met—a friend who told him
that Kansas City was a bustling, grow-
ing community, and that the town
and the folks in it had a spirit that
was not evident anywhere else. Hall’s
decision to attend school in Kansas
City brought to this community a
business that has developed from noth-
ing into the largest greeting card com-
pany in the world.

Discovering that business college
didn’t keep him busy, Joyce took his
courses at night and jobbed a line of
postcards by day. Then he began
handling engraved Christmas cards
and Valentines. Soon the business was
going so well that Rollie joined him,
bringing to the partnership the ad-
vantages of his sales experience and
wide acquaintance from traveling
through Nebraska and South Dakota.
Their combined capital at this time
was less than $10,000.

About this time, Joyce met a shy,
genteel, gracious Irish lass named
Elizabeth Dilday, who lived in Kansas
City. Attracted by the sparkle in her
eye—her droll, dry humor and her
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Irish wit—he alternated business with
a bit of courtin’. They were married
March 25, 1922.

But the postcards (sometimes called
a second cousin to greeting cards)
were a forgotten craze within three
years. Greeting cards became increas-
ingly popular—with customers pre-
ferring engraved Christmas cards for
their sincerity and dignity, and ornate
Valentines for their beauty. Elabo-
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rately-boxed Valentines, for example,
sold retail for as much as $12 each.

Joyce wanted to bring cards and
Valentines of quality within the pur-
chasing range of the average person,
thus enabling buyers to express their
thoughts and sentiments in good taste
for a modest expenditure. At 10th
and Oak the brothers began their
business in a 12 x 14 foot room, in
1910—Ilater moving to 915 Broadway.

HALLMARK BROADCASTING

On Radio
TONY WONS—The “Are you

listenin'?"" reader of sentimental po-
etry . . . sponsored by Hall Brothers
locally on WMAQ, Chicago, in a
test series to advertise Hallmark
Cards. The next two seasons, the
program was expanded coast-to-coast
on the NBC network, continuing
until 1942.

“MEET YOUR NAVY” was
sponsored by Hall Brothers on the
Blue Network of NBC for two years
during the war. The Great Lakes
Naval Station chorus, orchestra, band
and soloists supplied the music—and
the message to friends and relatives
of servicemen was “‘keep 'em happy
with mail.”

THE CHARLOTTE GREEN-
WOOD SHOW — ABC network.
The famous comedienne in a weekly
series of situation comedy shows, be-
ginning fall, 1944.

“READER'S DIGEST OF THE
AIR"—On the CBS network, with
dramatizations of articles, books and
stories from the Reader's Digest.

“HALLMARK PLAYHOUSE"
Lionel Barrymore currently as nar-
rator, with production supervised
by Foote, Cone, Belding, the Hall
Brothers advertising agency. The

SINCE 1939—THIRTEEN YEARS!

show is on CBS and started orig-
inally with James Hilton as pro-
ducer and narrator.

On Television

“HALLMARK CARDS PRE-
SENTS SARAH CHURCHILL"—
Winston Churchill's daughter, from
New York, in an NBC-TV series of
programs during which Miss Sarah
interviewed famous guests. This

show first went on in the fall of
1951.

HALLMARK HALL OF FAME
—This is an NBC series of dra-
matic programs presided over by
Sarah Churchill who takes dramatic
parts occasionally. It is directed by
Albert McCleery. The show first
went on the air in early 1952. A
new type of presentation known as
cameo photography is being used,
with every indication it is going to
be another successful “first” for

Joyce C. Hall.

“AMAHL AND THE NIGHT
VISITORS"—Christmas, 1951, pre-
miere of the Menotti opera written
especially for Television—a moving
performance starring little Chet Al-
len, then 12 years old. This music
is now available on RCA recordings.
On TV, the opera is to be repeated
Christmas Day, as it was last Easter.

wwWw americanradiohistorv com

N —— D D

w e

[N

UL APEEE B EENEIARIP



www.americanradiohistory.com

440 Swing

Established as jobbers of greeting
cards, they branched out as “Hall
Brothers,” starting with four em-
ployees. In 1913, they moved to the
Corn Belt Building at 1017 Grand
Avenue, with a gift shop and store
in addition to the jobbing business.
Operating on the barest of margin,
the brothers were able to stay in busi-
ness only because importers and man-
ufacturers, impressed by their integ-
rity and ambition, were willing to
carry their notes.

Then disaster struck. Shortly after
a shipment of imported Valentines
had arrived, fire swept the building
and destroyed equipment, furniture
and inventory. But the orders and
company books were dry—locked in
a safe in the water-filled basement.
Importers were able to duplicate the
Valentine order, and extended addi-
tional credit. The Hall Brothers—
back in business, but $17,000 “in the
red” on top of an already heavy debt
as a result of their fire loss—moved
in, by invitation, with the Starr Piano
Company on the second floor at Elev-
enth and Grand.

Then came another blow. At the
beginning of the Christmas selling
season in 1915, their largest supplier
notified them that he was sending his
own salesmen into the territory; and
that he no longer needed a Kansas
City jobber! The Hall Brothers' an-
swer was a determination to produce
their own line of Christmas cards—
for which purpose they purchased a
small engraving shop. There, along-
side the pianos, they began turning
out greeting cards of their own man-
ufacture.

What had seemed to be catastrophe

developed into their greatest oppor-
tunity. The business at this period
was known as “Hall Brothers Paper
Craft"—and the letterhead bore the
proud words: “Publishers — Import-
ers.”” By 1917, it was “"Hall Brothers
—Steel and Copperplate Engravers—
Publishers and Importers of Paper Art
Goods.™ During the first World War,
the demand for greeting cards sky-
rocketed; and in 1919 Hall Brothers
started pushing for national distribu-
tion of their product, with a line of
greeting cards far ahead of competi-
tive standards of the times.

N 1921, brother William joined

the company as office manager; and
Hall Brothers established their Kansas
City retail store on Petticoat Lane.
By 1922, with 120 employees, they
were ready for a major expansion.
The present Hall Brothers Company
was incorporated in Missouri, June
11, 1923—with J. C., R. B. (Rollie)
and W. F. (William) as the stock-
holders. The nation-wide reputation
of Hallmark cards had been gained
by 1924.

This expansion effort was spear
headed by J. C., who created the
“line”” and then spent weeks on the
road selling it. He has continued ever
since personally to approve every de-
sign in the line. His associates who
know him best consider him not only
a skilled editor with an unerring eye
for cards that will catch popular
fancy; but think of him as a “business
statesman”—a practical idealist and
perfectionist—whose vision, courage,
hard work and decision made possible
the present Hall Brothers business.

Brother Rollie (who spent about
seven months a year on the road)
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came up with a terrific idea about this
time, early in the twentics—probably
1922. He noticed that women buyers
in retail stores complained plain tissue
paper made an unimpressive wrapping
for gift packages, particularly Christ-
mas packages. As envelope liners, the
Halls were using gaily printed sheets
—with holly and other designs in
color. Rollie conceived the idea of
selling this paper for gift wrappings.
This was the start of the use of fancy
wrappings for Christmas and gift
packages—a universally accepted cus-
tom now. For Christmas seals the
Halls also brought out a line of em-
bossed metallic ‘“‘radiant™ seals—
stars, poinsettia, holly, dogs, kittens.
They were exclusive with the Hall
line that first year—and only one
competitor had imitated it by the sec-
ond year. This new line enabled the
Halls to gain entree to many new and
important accounts with big depart-
ment stores.

Such growth brought its rewards—
in personal satisfaction, in business
friendships, and financially.

C.’s interest in young people, and

* his ability to select co-workers, is
shown by the fact that his top people,
with the exception of Raymond W.
Hall (no relation), fiscal vice presi-
dent, are all men from the ranks:

Charles S. Stevenson, vice president
in charge of production, joined the
company in 1919, fresh from the
Army. He became acquainted with
J. C. as an opponent in a basketball
game. J. C. used to play a flashy cen-
ter and specialized in a one-handed
push shot with the Battery B team at
17th and Highland, while Charlie was
a member of the Lowe and Campbell
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team. Stevenson joined Hall Brothers
to help create some advertising signs.
When they were done, he went into
the stock room, cleaned out the base-
ment and then was an order filler and
shipping clerk. From those depart-
ments he moved into his present po-
sition.

C. Ed Goodman, vice president in
charge of sales, started in 1929, work-
ing evenings as a clerk while attend-
ing junior college. Later, for four or
five years, he was assistant to Steven-
son, then transferred to detail work
in the newly-formed dealers’ service
department. He acquired his knowl-
edge of sales in the front lines.

Joe C. Kipp, now head of the plan-
ning department and a member of the
board of directors, came in as an
embryonic salesman in 1931. Then he
shifted to the editorial department,
beginning as a clerk.

William P. Harsh, secretary and
member of the board of directors,
came fresh from the University of
Missouri and its football team as an
assistant to Stevenson, working on up
through maintenance, warehousing,
shipping and production.

OYCE HALL always had an eye

for beauty—and when he wanted
to buy a home in 1927, he happened
upon “Chinquapin Lodge,” the coun-
try estate of the former treasurer of
Peet Brothers, Cameron Rathbone,
who moved to Chicago when his com-
pany became Colgate-Palmolive-Peet.
It was a 41-acre tract on Indian Creek
with a Colonial home. In all the won-
derful country around Kansas City,
there is no more beautiful combination

of wooded slopes, tree-framed vistas

and sparkle of water.
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From this site, the following year,
J. C. removed the original home and
reproduced in its place a bit of the
Old South —a plantation mansion
with a splendid portico across the
facade, six tall pillars supporting the
roof. They endowed the house with a
supreme dignity characteristic of its
type. Boillot & Lauck were the archi-
tects, and they were modern enough
to include a swimming pool and a
handball court.

Meanwhile, J. C. had begun taking
his growing family to Colorado for
vacations. There was daughter Bar-
bara, now Mrs. Robert Marshall who
has two young daughters, Libby, 2
years, and Peggy, 2 months.

There was Elizabeth Ann, whom
they call *Jimmie,” now married to
Dr. Richard Schaffer, chief patholo-
gist at the Veterans Hospital in Kan-
sas City. They have three children:
Ricky, § years, Kenny, 4 years, and
Joyce, 3 years.

And then there is the Halls’ son,
Donald Joyce, unmarried, who has
grown up to graduate from Dart-
mouth and join the Army, serving
now in Japan.

OR the children the Halls estab-

lished a summer home called Echo
Lodge, at Grand Lake in Colorado
—a location known to boating enthu-
siasts as the “highest yacht club in the
world,” elevation 8,153 feet.

Succeeding years saw J. C. expand
his farm home from 40 acres to 300,
after which he added another 160
acres—assembling nearly a section of
land in all. Here he built an elaborate
dairy barn at 110th Street (designed,
with a Colonial portico, by Boillot &

Swing

Lauck) —and installed therein the
famous Longview Farm prize-winning
Jersey herd to which he added more
purebreds from time to time.

This “cattle fever” lasted for sev-
eral years, during which time Bor-
den’s distributed “Hallmark Jersey
Milk™ to a market for rich milk, at
that time a diet problem—and J. C.
began his custom of serving cold milk
or iced tea to his employees in mid-
afternoon on hot days. Based upon
a philosophy he expressed: “‘there
must be an easier way to lose your
money,” he dispersed the herd and
leased the barn to an interesting busi-

The WHB EVENING

TIME SUNDAY MONDAY
:00 | Chicago Thestre
ol the Air......... Fulton Lewis, Jr.....
Operetta......... Larry Rsy, Sports. ..

......... Gsbriel Heatter. . ...
.} Westher & News ...
John Thornberry. ...
.| Titus Moody........

The Faleon.. .. ... ..
Adventure, or
Big 7 Basketball .

55 D o e
<00 | Little Symphonies . ..
Hour of Fsntssy

:15 J o s
7 :30 | Enchanted Hour. . . .
g = Futuristic Drams . .

.| Bill Henry, News ..
Reporters Roundup. .
News Panel.. ..
WHB Varieties. ...

Fine Music. .
WHB Vsrieties i
Musical Comedy

Selections .. .... "
Frank Edwards ....
Songs ol the Services
News—Sports. .. .. ..
Westher Forecast. . .

:05 v d Alkere

:15 K ! Gdn s

:30 | John J. Antheny. . ...
:45 “Mr. Agony” . ...
:00 | N. W. University
Reviewing Stand..
Panel Discussion.
B “Sixth Row Center”
:45 Everett lendricks
:00 | News—Sports .
We:ther .Forecut -

United Nations Report
Serenade in the Night
Music to Resd By,
Mutusl News
WHB Night Club
of the Air
Po.p Rec:uds. o ot

] Serensde in the Nnght
:45 Music to Read By.
:55 | Mutual News. .. .

:00 | WHB Night Club

:15 of the Air ..., -
:30 Pop Recorda .....
:45 Guest Disc Jockey

:00 | WHB Niiht Club

WHB Night Club

:15 of the Air... ...... of the Air ... ...
:30 9 i - < SR Y
45 ° - 1 * e TP
1:00 | WHB Signs OA.. .| WHB Signs O .. ..

www americanradiohistorv com


www.americanradiohistory.com

e

ness, the American Breeders Service.
They keep a herd of purebred bulls
used for artificial
purebred cows. This product is sold
throughout the country and shipped
by air to South America. The ven-
ture is headed by J. Rockefeller
Prentice, grandson of the famous

John D.

THE MAN OF THE MONTH

insemination of

J. C. also has a town apartment in
Kansas City at The Walnuts.

It’s fortunate that the Hall Brothers
business requires lots of traveling,
because J. C. really likes to travel. He
is “on the road” frequently; spends

443

gets away occasionally to Canada, |
Hawaii, and to Europe. During the
summer, when he is presumed to be
relaxing at Echo Lodge, he spends
much time with big express packages
flown out from Kansas City—con-

taining designs for the next year's
line.

=

IS civic contributions are many
and noteworthy. Greatly inter- f

ested in the Kansas City Art Institute, 1
the company maintains 38 scholarships
there—and employs many Institute
graduates. In his civic activity, J. C.

n

two months a year in Colorado; and serves on the boards of the Univer- §

|

t

)

PROGRAM SCHEDULE e 6 P.M. to1 A. M.,

e

TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY TIME :;
Fulton Lewis, Jr.. .. .| Fulton Lewis, Jr.....| Fulton Lewis, Jr.... .| Fulton Lewis, Jr...,.| Tidwell Jamboree. .. B

Larry Ray, Sports...| Larry Ray, Sports...| Larry Ray, Sports.. .| Larry Ray, Sports.. . Direct from il P

Gabriel Heatter. . ...
Weather & News. ...
Jahn Thornberry.. ..

Gabriel Heatter. .. ..
Weather & News. ...
John Thornberry. ...

Gabriel Heatter. . ...
Weather & News. .. .
John Thornberry. . ..

Gabriel Heatter. .. ..
Weather & News.. ..
John Thornberry.. ..

Stage at
World War 11
Mﬁemorjal Building

Titus Moody........ Titus Moody........ Titus Moody........ Titus Moody........| “ “ ... ..... 5 '
That Hammer Guy..| Crime Files of Official Detective....| Movie Quiz........ “Twenty Questions” 0
Micky Spillane. . ... Flamord ... .,... True Crime Film Folks & Facts Parlor Game...... 4
High Adventure.... | Under Arrest.... ... Reports .. ........ C s T = sl cDoTool :1
5 el A The Criminals Lose] John Steele ... ..... It Pays to be Smart | Big Seven 3.
i L e “ S e S Adventurer....... High School Quiz. Basketball .. .. .. 4
Bill Henry, News. ..| Bill Henry, News....{ Bill Henry, News....{ Bill Henry, News....| Big Seven :0 :
Search Never Ends .| Family Theatre. .. ... Murder Will Qut....} Our Town Forum.... Basketball 0\
Science Drama. ... Drama........... Mystery.......... Panel............ Play-by-play :1°
WHB Varieties...... WHB Varieties. ... . . WHB Varieties . ..... WHB Varieties. . ... . by Larry Ray 307
Pop Records...... Hit Songs........ Old Favorites. . ... Music You Love.. . direct from games. 4
WHB Varieties..... .. WHB Varieties. . ... WHB Varieties...... WHB Varieties...... Big Seven :01
Fine Albums, Special Composers’ With Rock Basketball— 1
Complete. ... Mausical Events. . . Birthdays......... Ulmer as M. C.... Larry Ray. . ......
Frank Edwards Frank Edwards. .. .. Frank Edwards.. ... Frank Edwards. .. ..| Your Date With Dixie 3
Songs of the Services| Songs of the Services| Songs of the Services| Songs of the Services Dixielard Jazz.... 4!
News—Sports .. .. ..| News—Sports. . .. .. News—Sports....... News—Sports ...... News—Sperts....... <0
Weather Forecast...| Weather Forecast...| Weather Forecast.. | Weather Forecast...| Weather Forecast.. . 10!
UnitedNationsReport| United Nations Report| United NationsReport| United Nations Report 5 - e T 1! i
Serenade in the Night| Serenade in the Night| Serenadeinthe Night] Serenadeinthe Night| Serenadein the Night 3,
Music to Read By Music to Read By Music to Read By, Mausic to Read By. Music to Read By. 4,
Mutual News.. .. .. Mutual News....... Mutual News....... Mutual News....... Mutual News....... E |
WHB Night Club WHB Night Club WHB Night Club WHB Night Club WHB Night Club P 01 1
of the Air. ........ of the Air......... of the Air .... oxd of the Air......... of the Air......... 1!
Pop Records....... Pop Records, Pep Recerd Pop Records Pop Records ... 23
= 8 YTy - S oo “ “ 3 ¢ S EE Guest Disc Jockey 4!
WHB Night Club WHB Night Club WHB Night Club WHB Night Club | WHB Night Club p 0t
of Ebe A':r of 3he Ai-r ......... of.lhe Ai.r..... _— of the Air......... of the Air......... 1 2 18
. 00 B T T 0t B St B S AL L
WHB Signs Off.... | WHB Signs Off. . ... | WHB Signs Off.... | WHB Signs Off... ... WHB Signs OF . . . ! 1:(
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sity of Kansas City, Pembroke Coun-
try-Day School, the Helping Hand
Institute, Drake University, the Mid-
west Research Institute and the
Eisenhower Foundation. He is a past-
president of the Kansas City Rotary
Club.

The annual Hallmark International
competition for professional and ama-
teur artists, providing $25,000 in
prizes for paintings on the subject of
Christmas, was established in 1950.
An exhibit of the 100 prize-winning
water colors for the 2nd Hallmark
Art Award is being held at the
Wildenstein Gallery in New York
this month.

“Hallmark™ was originally the term
for the official stamp of the Gold-
smith’s Guild, London, placed on
gold and silver articles to attest their
excellence. Figuratively, it.has come
to mean a distinctive mark or token
of genuineness, good breeding or ex-
cellence.

As the mark of the man, Joyce
Hall, it attests all three qualities. The
mark iIs on the man, as well as his
product.

9W"z‘(?‘i‘fial @J

ANT TO BE a Disc Jockey?

If you do, plan a program from
thirty of your favorite records—send
the list to “WHB Disc Jockey Club™
—and make application to appear on
the “Night Club of the Air,” Satur-
days or Sundays from 11 p.m. to 1
a.m. If selected, you may do the show
“live™ if you wish—or, you can tape-
record it in advance at WHB’s
studios.

Swing

TIME SUNDAY MONDAY
:00 | Silent.............. Town & Country
5 15 Time....ooovve...
:30 & 2 e
:45 . - - Rl
:00 [ Silent.............. Ne\u-Wenher-
SLON S e R ey Livestock.........
6 NS4 ¢ “aowr rrr 5w Don Sullivan Show ..
:30 S el o T ‘ 1 E o
S 2 L Sons of the Pioneers.
:00 | Sun-Dial Serenade. .| News, Charles Gray.
:15 Music Musical Clock.......
130 and Masic, Time
:45 Time Signals...... and Temperature .
00 | News.............. News, Charles Gray.
:10 | Weather........... Weather............
:15 | Wings over K. C.....| Fruits & Vegetables
:20 | Sun Dial Serenade..| Mausical Clock. .....
:30 | Bible Study Hoar....| Crosby Croons......
45 s = * ....| Masical Clock......
:00 | Old Sunday School..| Unity Viewpoint.....
A5 [ ¢ = ¢ .. Paula Stone Show...
:30 | How’s Your Health?.| Sandra Lea Program.
:45 | Land of the Free.... For Women ......
:55 - e News, Frank Singiser
00 | News.............. Ladies’ Fair.........
:05 | Barbershop......... with Tom Moore..
of :15 Quartet = - LA
125 Singing......... News, H. Engle. ...
:30 | Travel Time.. ..... Queen For A Day. ..
:45 Travel Hints...... with Jack Bailey..
:00 | Guy Lombardo Hour| Curt Massey Time. ..
o :15 “Sweetest Mausic | Capital Commenhry.
:25 This Side Gahriel Heatter. .
:30 of WHB Nelghbonn
:45 Heaven” .. .. ... Time ... . .
:00 | Fred Van Deventer..| News, Charlu Gny.
o :15 | Bill Cunningham... | WHB Neighborin’
:30 | “Young ldeas”...... | T S TEAE -
:40 with Rosemary
Grace..........
:45 | K.C.U. Playhouse. ..
:00 | Proudly We Hail....| WHB Neighborin'
:15 Drama........... Time—Deb Dyer. .
:30 | Peter Salem........ Don Sullivan......
=45 Mystery.......... - .
:00 | Jeffersonian Heritage] CLUB 710..........
.15 Dramag..r: & § et I S b bl
:25 v = Pop Records
2 230 | Crime Fighters...... Old Standards
:45 rama. .. ........ = Sl
:00 | Mystery Theatre News, Sam Hayes. ..
:05 TAMA. . .o CLUB MO..........
:15 S e The “Top
:30 | Drama T!:ealer ..... 'll'wenl.y Tunes” ...
:45 9 ® W EaS r =
:55 | News, Ed Pettit .. .. r S LK e
:00 | The Shadow........ News, D. Smith.....
:05 Mystery.......... CLUBTNO..........
:15 Drama........... T B e«
:30 | True Detective IS o o a0
Mysteries ........ R i e
:45 Drama....... ....| News & Sports. .. ..
:00 | Nick Carter......... Bobby Benson Show.
:15 Mystery ......... rama
:25 | News. Cecil Brown at Bar-B.........
:30 | Squad Room ....... Wild Bill Hickok. ...
:;5 Mystery. ......... Drama...........
:55 “

Cecil Brown. . ..
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TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY TIME i
Town & Country Town & Country Town & Country Town & Country Town & Country :00
Time...ccoovnn... ime....oooennn iMme...ooevvnnne. Time............. Time............. 5 :lg
- H v o “ T S ., - Tose k1 “ s T D ¢ 2 pemTnodT :3
“ Rl T %000l “ Y e “ S i le “ 4 bt “ e :45
News-Weather- News-Weatber- News-Weather- News-Weather- News-Weather- :00
Livestock......... Livestock......... Liveatock......... Livestock......... Livestock......... :10
Don Sullivan Sh.ow e Do.n Sulli.van SI':.ow o Do.n Sullivan Sh‘?w T Do.n Sulli!an Sh:)w po To.wn & (Eountry. B :l;.";
Sons of the Pioneers.| Sons of the Pioneers. | Sons of the Pioneers.| Sons of the Pioneers | Sons of the Pioneers. 45
News, Charles Gray.| News, Charles Gray.| News, Charles Gray.| News, Charles Gray.| News, Charles Gray. :00
Musical Clock...... Musical Clock. . .... Musical Clock. . .... Masical Clock . . .... Musical Clock.. . . ... :15
Mausic, Time Music, Time Music, Time Music, Time Music, Time :30
and Temperature. and Temperature. and Temperature. and Temperature. and Temperature. :45
News, Charles Gray.| Newa, Charles Gray.| News, Charles Gray.! News, Charles Gray.| News, Charles Gray. :00
Weather........... Weather. .......... Weather........... Weather........... Weather........... :10
Fruits & Vegetables| Fruits & Vegetables| Fruits & Vegetables! Fruits & Vegetables| Fruits & Vegetables :15
Musical Clock .. .... Musical Clock ...... Musical Clock. ..... Musical Clock. . .... Musical Clock. .. ... :20
Crosby Croons....... Crosby Croons...... Crosby Croons...... Crosby Croons...... Crosby Croons .. .... :30
Musical Clock. . .... Musical Clock...... Musical Clock. . ... . Muasical Clock. .....[ Musical Clock. . ... :45
Unity Viewpoint.. ... Unity Viewpoint..... Unity Viewpoint..... Unity Viewpoint..... Unity Viewpoint..... :00,
Paula Stone Show...| Paula Stone Show...| Paula Stone Show...| Paula Stone Show...| Cowtown Carnival. .. :15
Sandra Lea Program.| SandraLea Program.| Sandra Lea Program.| Sandra Lea Program. e Lo e :30
For Women ....... For Women....... For Women. ..... For Women....... - =i A :45
News, Frank Singiser| News, Frank Singiser| News, Frank Singiser| News, Frank Singiser| News, Frank Singiser :55
Ladies’ Fair . .... ... Ladies’ Fair......... Ladies’ Fair......... Ladies’ Fair......... Cowtown Carnival. .. :00
with Tom Moore .. witb Tom Moore.. with Tom Moore.. with Tom Moore .. ol S :05
. = il . “ e foreret . “ T o oe “ = o “ T :15
News, H. Engle..... News, H. Engle. . ... News, H. Engle..... News, H. Engle..... News, H. Engle..... 0 :25
Queen For A Day...| Queen For A Day...| Queen For A Day...| Queen For A Day...| Cowtown Carmival. .. :30
with Jack Bailey. . with Jack Bailey. . with Jack Bailey. with Jack Bailey.. - - ; +45
Curt Massey Time...| Curt Massey Time...| Curt Massey Time...| Curt Massey Time...| Cowtown Carnival. .. :00
Capital Commentary.| Capital Commentary.! CapitalCommentary.! Capital Commentary. “ - i :15
Gabriel Heatter. . ... Gabriel Heatter. . ... Gabriel Heatter. . ... Gabriel Heatter. ... .| Gabriel Healter. .. .. :20
WHB Neighborin’ WHB Neighborin® WHB Neighborin’ WHB Neighborin’ WHB Neighborin® :30
Time ............ L ime............. [ T ime............ Time............ :45
News, Charles Gray.! News, Charles Gray.| News, Charles Gray.. News, Charles Gray. | Man on the Farm. . . :00
WHB Neighborin’ WHB Neighborin’ WHB Neighborin® WHB Neighborin’ el T :15
Time............. Time............. Tim ey, beotiv b THNE 4 g - o wn e Bromfield Reporting. :30
Don Sullivan, Pokey Red, Bruce Grant, Deb Dyer and Al, Bud ¢ =T
and Pete (Don Sullivan’s Western Band) in Saddle Soap ¥ € rremsrd
Opera from “Triangle D Ranch”—the Cow Country Club Cowtown Carnival. .. :45
WHB Neighborin’ WHB Neighborin® WHB Neighborin’ WHB Neighborin® Deb Dyer Talent :00
Time—Deb Dyer.. Time—Deb Dyer.. Time—Deb Dyer . Time—Deb Dyer .. Show............ :15
Don Sullivan...... Don Sullivan. ..... Don Sullivan. ..... Don Sullivan......| News, Sam Hayes... :30
< ——— -] = = © NVl 3 Y e 101 Ranch Boys. . ... :35
CLUB710.......... CLUBT710.......... CLUB 710.......... CLUB 710.......... SWING SESSION. . :00
= ol ocss “ 2 evooqrr “ O T “ - . Mmoo o :15
Pop Records Pop Records Pop Records Pop Records News, Frank Singiser :25
Old Standards Old Standards Old Standards Old Standards SWING SESSION. . :30
- ™ il ® Wi e e AT - o Y “ RN senwilihy :45
News, Sam Hayes. . .| News, Sam Hayes...| News, Sam Hayes...[ News, Sam Hayes...| SWING SESSION. . :00
CLUB710.......... CLUB710.......... CLUB710.......... CLUBTID.......... :05
The “Top The “Top The “Top The “Top 15
Twenty Tunes”. .. Twent‘y Tunes”. .. Twenty Tunes”. .. Twenty Tunes”. .. Three :30
“ CETEIT— = “ - “ = Hou” o' the
e a0 o Best in Pops :45
g e —— “ & s :55
News, D. Smith..... News, D. Smith SWING SESSION.. :00
CLUBT7I0.......... CLUBT7IO.......... “ =TT :05
Y T .. e @ 9 mrmo L " e — :15
e p— L Hi Club—Swing 4 :30
- S Ferems ¢ o er Session..........
News & Sports...... News & Sports 3 =~ e :45
Sgt. Preston of Yukon' Bobby Benson Show.| Sgt. Preston of Yukon' Bobby Benson Show | Tidwell Jamboree. .. :00
Drama Drama at Bar-B. .. Drama Drame at Bar-B .. Direct From :15
- N of the North........ L T Stage at :28
Wild Bill Hickok .. Sky King........ Wild Bill Hickok.. .. World War 11 B
Drama ama. .. Drama . | Memorial Building H 1
Cecil Brown Cecil Brown Cecil Brown = S 0 g b Tl :55
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"“We'd better stop drinking to owur
o success—ihere’s not much left!”

S T S

"This mobilization is really costing me
money—three of my sister’s boy friends ‘N; I I H I H E l
bave already been drafted!” . i
|
1

e B,

(™ -

MATERNITY ]
= %23

“Pop, bow long does it take for the
second set of teeth to grow in?”’

:
“Well, am I an uncle or aunt?”
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“What a coincidence—the teacher .
] ” *Of course 1 like you, grandma. Why
wants to see you too. yow've been in the family for genera-
tions.”
yMALL FRY
—by Currier

-y

y .
4 7

(T

[ L]

‘1/7/ |

T ASEEE & WEFTABASy ™ ¥

ee
° .

. and he said, 'I'll black your eye
and 1 said, 'Ob, no you won’t. But bhe
did. Then we got in another argument
“l have a vocabulary of 1,000 words and bhe said, 'I'll black your other eye
})—990 of which 1 can use around the and 1 said . .

ouse.”
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The New York HERALD-TRIBUNE'S sometimes
acid radio and television critic often steps on tender
toes. SWING presents more excerpts from bhis syndi-
cated column on the subjects: Birth of a Baby, Ezio 4
Pinza, Marie Wilson, Vivian Blaine, Martha Raye,

g

Birth Of A Baby

HE American Medical Associa-

tion, which used to be as shy as
a new bride about telling what was
on its mind, has got bold .as brass
lately. Flexes its muscles right out in
front of a television camera and every-
thing. Last June, the A M.A. demon-
strated a duodenal ulcer operation,
which was conceivably the bloodiest
television program of all time.

The latest of the A.M.A. shows
(if show is quite the word for it) was
widely advertised in advance as the
first Caesarian birth to be recorded
in front of a TV camera. Naturally,
this brought out a horde of spectators,
including this one. The birth of a
baby has always been a great circula-
tion builder as “Life™ magazine
demonstrated a decade or so ago when
that magazine decided its readers
ought to be privy to the facts of—
well-life.

But, while “Life"” came through
with all the gory details, the AM.A.
didn’t. The broadcast which emanated
from the A.M.A. annual clinical ses-

4 Marilyn Monroe, Television in Hollywood . . .
/ some wonderfully weird Hollywood characters.

By JOHN CROSBY

sion in Denver, opened with a picture
of a lot of white-robed medicos hud-
dled around and completely conceal-
ing a young expectant mother. There
was no sound, the sound track hav-
ing got lost somewhere between here
and Denver. Next we had an edifying
glimpse of Ben Grauer speaking
soundlessly about something or other.

Presently the sound came on and
we got a little, halting talk from a
doctor about the progress made by
the medical profession in curbing the
death rate of prematurely born
babies. There was a shot or two of a
two pound infant being patted on
the rear by a nurse. Then Mr. Grauer
broke in, pleased as if he were the
father, to announce that ‘‘our newest
citizen has arrived.”

And there he was, the new citizen.
The process of his arrival was merci-
fully omitted. Frankly, I couldn’t have
been happier. There are some things
that the lay citizenry shouldn't be ex-
posed to and I feel strongly that the
birth of a baby is one of them. Too
graphic a picturization of so intimate
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THE CREAM OF CROSBY

a business could easily drive a lot of
young women into concluding that
childbirth is not for them.

As it was we got an instructive,
rather bloodcurdling glimpse of what
happens in the first few minutes after
a child is born. They certainly treat
him rough, swabbing out his mouth,
tying up the cord, splashing silver ni-
trate in his eyes—all as matter of
factly as a man wrapping a bundle.

“The baby's doing very well,” mur-
mured a doctor who was explaining
all this. “It’s objecting a little to
what’s going on.”

“I don’t blame him,” said Mr.
Grauer. I didn’t either.

“From now on it’s just a question
of keeping him warm, healthy and
happy,” added the doctor. It's quite
a large order—keeping warm, healthy
and happy—one that has defied a
good many adults.

While I am in general sympathy
with the aims of the A.M.A. in try-
ing to spread medical enlightenment
as far as possible, I feel that the
organization has not yet found any-
thing like the right answer for a tele-
vision show. The program ranged
from the downright dull to sensational
to the plain incomprehensible (largely
due to the stiffish monotones affected
by the doctors when talking about
their accomplishments).

There must be some way to human-
1ze doctors so that they can talk to
laymen in language which is both
warm and understandable. The em-
phasis not only of this series of two
programs but also of the June broad-
casts, both of which were sponsored
by the Smith, Kline and French medi-
cal supply outfit, has been on the cure
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of disease. I think it might be in-
teresting and certainly instructive if
the A.M.A. devoted some of its future
programs to disease prevention where
you and I could absorb some pre-
sumably useful advice on how to stay
out of the hands of doctors.

Incidentally, Mr. Grauer, in herald-
ing the birth of a newborn baby,
chalked up another “first” for his
distinguished collection. Grauer, you'll
be enchanted to learn, was also the
first man to give away money by tele-
phone on a radio show (the Pot
O’Gold program); first man to do a
plane-to-ground television show
(1949); and first to emcee a broad-
cast of a sixteen-man orchestra from
a plane in flight (1933). There’s not
much left for Grauer to live for.

Pinza Was Never More Ezio

THE Ezio Pinza show opens almost

invariably in what we are led to
believe is the singer’s library. It’s a
comfortable spot, pine-panelled, a fire
in the grate, Mr. Pinza in a smoking
jacket. There is a butler, a picturesque
character, mixing drinks and spouting
below-stairs philosophy. The curtains
are drawn.

It’s what you might call the escapist
gimmick. Baby, it’s cold outside. Baby,
it’s warm inside. The harsh world is
locked out; Mr. Pinza, all very re-
laxed in that smoking jacket, is inside.
The men will envy his privacy and
comfort. The women will try to break
into it. It can hardly miss with either
sex. This is Pinza, personalized like
one of those whiskey bottles they put
your name on at Christmas.

A
And whatever happened to Dagmar?
A
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The translation of “My Friend
Irma", a highly successful radio show,
to television has been done with
meticulous care. Marie Wilson, the
extravagantly modelled blonde, still
plays Irma, Cathy Lewis is still her
level-headed, suffering roommate.
Both are so entirely appropriate to
the roles that it's hard to imagine
anyone else replacing them. This will
lead to quite a casting problem in
1975 when Miss Wilson may just
possibly want to step down and
when, I'm sure, the show will just be
getting its second wind.

“My Friend Irma" is frankly a
very funny and thoroughly profes-
sional show. Its writers, Cy Howard
who originated the radio show, and
Frank Galen, appear to have scruti-
nized carefully all the other comedy
shows around and to have incorpo-
rated the very best features and
eliminated the worst. Like George
Burns, Miss Lewis acts as narrator,
talking straight to the camera and
more or less setting the scene for
whatever little disaster Miss Wilson
is cooking up.

In short, the Shakespearean aside
is coming back, and not a bad idea
either. For one thing, it saves time—
Miss Lewis being able to compress a
situation into less space than it would
take to dramatize it. For another, it
adds an air of informality, as if some-
one were just telling us a story in
our living rooms, an atmosphere
highly suitable to television.

“My Friend Irma™ is an excellent
illustration of the difference in think-
ing between CBS and NBC. It is an
intimate operation, reasonably priced,
and largely dependent on slick writ-

Swing

ing, excellent casting and the knowl
edgeable direction of Richard Whorf
rather than—as is generally the case at
NBC—on Milton Berle, fourteen
guest stars, a thirty-piece orchestra
and a lot of dancing girls. Its story
line, largely borrowed from “My
Sister Eileen”, namely that of one
bright and one dumb girl trying to
make their way in the big city, is
susceptible of infinite variation. Its
stars, Miss Wilson and Miss Lewis,
are appealing enough to be welcome
once a week without being so over-
poweringly possessed of personality
that you tire of them. In the long run
they may outlast the dazzling big
money operations at NBC.

The new entrant into the dumb girl
field is Vivian Blaine who is teamed
up with Pinky Lee on a threetimes-
a-week show on NBC-TV which is
on the whole a pretty sorry melange
of just about everything. Miss Blaine,
a really gifted girl, is cast here as a
young lady trying to get a job as a
singer; Mr. Lee—the relationship be-
tween them is rather misty —as a
young man helping out and from time
to time expressing sympathy and ad-
miration. He is dressed in a comic hat
and a checked coat like a burlesque
comedian. She is usually enwrapped
in low cut gowns. He plays the
xylophone. She sings. In between
there are intervals of incredibly silly
comedy. The whole thing is an awful
waste of good air time and also of
Miss Blaine's talents.

HIS leads us to Martha Raye,
a girl whose mouth can just
barely be encompassed by the coaxial
cable, who, I think, is a very good
comedienne indeed and who, properly
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handled, could be a great one. She
has been on All-Star Revue twice
now. The first time, Ezio Pinza’s
dignity and urbanity were a magnifi-
cent foil for her clowning, a sort of
reverse twist on the Jimmy Durante-
Helen Traubel monkeyshines.

The second time, teamed up with
Robert Cummings, everyone clowned.
It became a competition in pratfalls,
an art form for which I have the
highest respect when used with some
degree of moderation. Miss Raye, a
magnificent competitor, won this
decathlon going away but I couldn’t
help thinking the event belonged in
Madison Square Garden rather than
on a stage. She ought to be surround-
ed by people who throw her clowning
into bold relief, not by people who
are trying to outdo her at her own
game.
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Still, she's a very talented and
multi-faceted performer. No girl of
my acquaintance can get a telephone
stuck in her mouth so plausibly
(though many of them should). At
double takes, another art form that
should not be disparaged, she has few
equals, none of them women. She
can (and did) sing “I've Got My
Love To Keep Me Warm", approach-
ing the melody only occasionally, or
she can (and did) sing “‘Stormy
Weather™ as torchily as the next girl.

Her face is susceptible to infinite
variation and her larynx can emit
some of the strangest noises I ever
heard. And, in spite of it all, she has
a very endearing and warm person-
ality. My only complaint is that the
writers and director rely a little too
heavily on her gifts and don’t do
enough work of their own.

JOHN CROSBY IN HOLLYWOOD

I HAVEN'T been here in three years,
which gives a man perspective. Three
years ago, there was something pretty close
to a panic here. Warner Brothers was
closed tight without a camera stirring.
Contract players who had been extracting
several hundred dollars a week for sitting
around movie studios could be found sell-
ing cars on Wilshire Boulevard or real
estate in Palm Springs.

There was widespread unemployment,
especially among technicians—the camera-
men, lighting experts, stagehands and the
like. The picture folk were publicly talk-
ing tough and privately scared blue about
television. Well, things have certainly
changed.

Today the movie folk have learned to
live with television to the extent where
they don't talk about it or even think
about it very much. Three years ago, if
you asked a mowie star about television,

you'd get a half-hour talk about how
people would always go out nights be-
caused married folk couldn't stand the
sight of each other every night. They can’t
hurt us, he'd tell you, because we have the
stars, the know-how and the money. Then
you'd get a lecture on economics, proving
TV couldn’t conceivably fill all that time
and that the home folks would eventually
be driven out of their homes in despair
and probably take up residence in movie
theaters. It was all very entertaining.
Today, you ask a movie executive about
TV and he says, well, I don’t look at it
much any more, and passes on to more
fruitful discourse like sex and politics. The
mood has changed. The physical structure
here has changed mightily, too. The net-
works are both building huge, menacing
structures to house their live shows. NBC’s
is a lime green, thoroughly ugly structure
which, its architect boasts, was never
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meant to be luxurious and isn't. It's a TV
factory, stuffed with whirring wheels,
paint shops and cables. CBS's is twice as
big and expensive. Neither is yet finished
and the word around Hollywood is that
both are already obsolete.

Meanwhile, every available lot is bus-
tling with television activity. Pathe, RKO,
Roach are swarming with actors and writ-
ers and technicians, all shooting film for
television—heaven knows how much. The
General Service Studio, an old structure,
probably boasts more television stars than
any place in town. Three years ago, the
owner was considering renting the space
as an automobile parking lot. It was built
for independent movie production and
when the bottom fell out it became a ghost
town. Today, you can't get space on it.

On its antiquated sound stages are shot
such TV shows as "1 Love Lucy,” *“The
Burns and Allen Show,” the interior
shots of “*The Lone Ranger,” “‘Ozzie and
Harriet,”” I Married Joan,” *“Our Miss
Brooks." Here *'I Love Lucy' pioneered
a technique which is spreading all over the
place—the filmed show in front of an
audience, a sort of mixture of movies,
radio and television which has been
enormously successful.

On the domestic shows, the settings are
remarkably alike. Lined up, so the actors
can pass from one to another, are perma-
nent sets—a kitchen, living room and bed-
room—the basic framework of domestic
comedy. (If they need another set, they
build it in front of one of the permanent
sets and then tear it down.) In front of
these—at least, on those shows that shoot
in front of an audience—behind the cam-
eras and the sound booms, are rows of
bleachers, just plain boards, which re-
semble the stands at a backwoods football
stadium. It's all wonderfully primitive and
it works fine.

The few seats at, say, "I Love Lucy,”
are among the most coveted in town.
Viewing conditions are far from ideal, but
everyone wants to see Lucille Ball and
Desi Arnaz do their pratfalls — even
though the most they can frequently see
is the back of a camerman's neck.

I walked down the street at General
Service with an actor. Every time he
passed anyone, he'd smile, hold his fin-
gers in an “O" sign and say: “Great!
Very funny!" The others would beam at
him and nod back. “*What's very funny?"
I asked. “You're the first one who's
asked,” he said. “‘Everyone here is shoot-
ing comedy shows. You can say: ‘Great!
Very funny!" to anyone here and he thinks
you're talking about his show. Actually,
we're all so busy shooting for television
here none of us has time to look at it
very much.”

“He's been that way ever since be
beard someone say the world is going
to the dogs.”

A

Some Temperamental Difference

ONE of my favorite indoor pastimes is
listening to actors complain. Like a
soldier, an actor isn't really content unless
he's griping about something. Lately the
networks, NBC and CBS. have given the

entertainers a marvelous new avenue for
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outcry—namely, their two huge new tele-
vision studios here in Hollywood.

The CBS structure, which cost $12,-
000,000, is three times the size of the NBC
edifice, and therefore subject to lamenta-
tions three times as loud. It was designed
by Charles Luckman and his partner, Wil-
liam L. Pereira. Mr. Luckman was the
former chief brain-truster of Lever Broth-
ers, the soap empire.

His Television City, which is what
CBS calls this thing, is a wondrously
impressive lump of masonry, the corridors
stretching into what seems like infinity. It
“covers eight acres and somehow it man-
ages to house only four studios, all of
them tremendous. Among its many tech-
nical wonders are lighting switchboards
which memorize—so help me Hannah—
all the lighting instructions and then go
ahead and perform them without further
ado. The technicians view this monster
with undisguised loathing, fearing that it
may some day cost all og them their jobs.

The actors also take a dim view. The
first actor I saw was lounging in the front
row of one of the audience studios before
the 107-foot stage. “Reminds you of a
Soviet tire factory, doesn't it?"’ he re-
marked pleasantly. Actually, it does—but
it won't when they get the carpets down
and when the smell of paint dries.

Later, I encountered Marie Wilson,
otherwise known as My Friend Irma, who
—along with the new Freeway and Forest
Lawn Cemetery—is one of the scenic won-
ders of southern California. (An absolute
must for all tourists.) She was drifting
down one of the endless corridors in search
of the rest of her cast. Quite sensibly she
was wearing sneakers, which helped some,
but not much, to bridge the distances.
“Next week, no legs!™ she muttered. She
trotted away and was soon lost to view,
concealed by the curvature of the earth.

Far more voluble in his dissatisfaction
is Richard Whorf, the enormously capable
director of "My Friend Irma.” “You and
I could design something better than this
with both arms broken,” he observed.

The CBS operative who was showing
me around took these protests lightly.
“The talent was consulted about every-
thing, even the closets. Still, they beef.
You can't satisfy actors.”
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There is some truth but not the whole
truth in this statement. Actually, there are
irreconcilable differences in temperament
and outlook between the actors who popu-
late the TV stages and the engineers who
design them. Gordon Strang, who de-
signed the NBC Burbank studios, where the
audience is all—as it were—in the balcony
and there is nothing equivalent to the
orchestra seat, says: “‘This is what we
should have done ten years ago. We never
could because the actors wanted the au-
dience where they could kiss them." He
paused a moment and then added a
thought which typifies the difference be-
tween engineers and actors: “Of course,
the audience is an awful nuisance to en-
gineers. We spend too much money on
them.”

The first thought that occurred to me
looking at this balcony-type auditorium
is that the comedian would have a hell
of a time playing to an audience over his
head without getting a crick in his neck.
This suspicion was confirmed by Bob
Hope who was one of the first entertainers
to do a show from the new NBC studio.

“You have to tell a joke like this,” he
said, craning his neck way backwards.
“The cameras are here and the people are
up there. Whom do you look at? You get
right in the middle of a joke and the
man with the headphones walks right in
front of you, making with the signs. How
can a man tell a joke under conditions
like that? These theaters were built for
the comedians and the comedians hate
them.” (Not all of them. Jimmy Durante,
who has an angelic disposition anyhow,
told me he likes the new setup fine. But
then, Durante plays straight to the cam-
eras, not to the audience. He's for the
guy at home.)

Another of Hope's complaints—and a
valid one—is the large screen in the studio
which reproduces the picture we see at
home. “The people look first at the
comedian on the stage for the first half
of the joke. Then they look up at the
screen for the punch line. Their eyes are
constantly jumping from one place to an-
other. The comedian is competing with
himself for their attention.” For his next
show Hope is going to take the darn thing
out.
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Even Queen Elizabeth

READ in the Los Angeles papers that

Queen Elizabeth's coronation will be
filmed for television. No live television.
Her Majesty might be discovered picking
her teeth or something. This is the end.
Everything else is going on film. Now that
Queen Elizabeth has joined the lists,
there's practically nothing live remaining
except the animals on “Zoo Parade” who
have no special compunctions about their
best or worst camera angles.

The advantages of film are manifold
to everyone except you and I who have
to look at it. The other day on the set
of “I Married Joan," the Joan Davis
show, a motley collection of forty radio
and TV editors—conceivably the greatest
assemblage of these ink-smeared wretches
ever brought under one roof—peppered a
brilliant and extraordinarily articulate as-
sortment of technicians with questions
about it. The nub of our complaint was
that while Hollywood was stuffed with
brains and experience, the end product as
seen in our living rooms was pretty bad. It
was generally agreed among us that the
most exciting moments we had ever seen
on television were on live, not on film.
Why, then, this passion for film which is
always $3,000 or $4,000 more expensive
than live television?

Al Simon, the associate producer, who
took the brunt of these churlish remarks,
explained that television was going on
film largely because it was less of a strain
on the actor, just as it's less of a strain
on Her Majesty. “The actors brought it
about. The actors forced us into film
and will continue to insist on it.”

Also, the actor likes to live in Holly-
wood. Jim Backus, who plays Miss Davis’
husband on the show, remarked to me:
*Of course, there's a short interval while
they get the malarkey out of their system.
All this guff about how they miss the
concerts and the museums in New York
—actors who never got out of Toots
Shor's—then they find they like the sun-
shine.”

For a long time, the movie technicians
scorned TV. But not any more. Some of
the best in the business are now moving
in, spurred in about equal quantities by

.S)wing
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“I mean it, Alvin—this time it’s good-

bye forever ., .”

the pinch of hunger and a vague feeling
that that way destiny lies. The Joan Davis
show boasts a director, Hal Walker, who
just finished a picture ‘“Road to Bali"
with Bing Crosby and Bob Hope and an
Academy Award-winning cameraman, Al
Jilks. The cream of the motion picture in-
dustry is getting into the act.

Not all of them will succeed in it.
“*Some directors, including some of the
best ones in the business, should never get
into television,” according to Walker.
“Some of these guys require four days
before they even start to think. In four
days, we have to have two pictures in the
can.” Walker is a sort of non-directing
director, which is not meant as disparage-
ment. He has generally directed such peo-
ple as Bob Hope and Martin and Lewis.
With stars of that nature, it's best just
to keep them in camera range and let
them go their own way.

There is another kind of director who
dictates every twitch of the facial muscles.
Some of them are pretty good at movies,
but they probably won't do too well in
television—a) because they're too slow,
b) because they're restricting the actors.
Right now actors and actresses are having
more fun and feeling more worthwhile
than at almost any time in the history of
their profession.
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*I haven't missed movies one day,” Lu-
cille Ball will tell you stoutly. “Everyone
envies us our working hours. In the
movies, I got up at § a.m. for ten years.”
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On the set where they shoot “I Love U<

Lucy” the hours are more civilized and
the camaraderie of cast and crew is some-
thing you rarely encounter outside the
Army. Everyone—actors, electricians, di-
rector, stagehands—is close friends. Liv-
ing together as they do, they are almost a
family. They have their private jokes,
their small vexations of daily living.

Occasionally, they have their private
spats, too. I walked onto the *‘I Married
Joan™ set once, after a wee quick one with
Jim Backus who plays Miss Davis' hus-
band. Words were flying. **Oh, we're hav-
ing the unpleasant hour,” murmured
Backus. “You're not supposed to see this.”
It sounded like almost any domestic
wrangle.

Backus leaned an elbow on the top of
a double-decker prop bed and watched
the scene. “You know,” he said, “‘this is
like being married to this woman. We live
on the set together, eat together, work to-
gether. I see much more of Joan than of
my own wife.”” This is a new type of tele
vision matrimony—the domestic comedy.
A few sound stages away are Ozzie and
Harriet and a step away from that is *I
Love Lucy.” There is no problem there,
though. The Arnazes and tﬁe Nelsons are
married. They may have to make it com-
pulsory for this sort of show.

“Well, Bully for Y ou”
IHAVE in the past discoursed on the

vagaries of the language used in adver-
tising circles. Today, kiddies, the subject
is Hollywood English, about which a
whole lexicography could be issued. In
fact, if you're not reasonably hep, you
could stay here for weeks and not under-
stand a single word anyone said.

Let's start the lesson with the proper ex-
pressions to use to an actor or producer just
after you've seen his picture. We'll assume
that it's a real stinker. One way to handle
this diplomatically is: “This picture needs
special handling.™ Or: “The kids will love

it." PFor soothing an actor who's just

committed a horrible clinker: *“You looke