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If there is no Veterans’ 

Administration Office 

in your home town 
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a Century oí Broadcasting 

The year 1946 marks the completion of the first 25 years of the American 
system of broadcasting. Radio was not, as you might say, “discovered” in 1920. 
Experiments had been going on for a number of years. 
.. In 1920, however, radio ceased to be an experiment and became a permanent 
adjunct to life in America. How permanent and how much of an adjunct remained 
to be seen, but it was in 1920 that broadcasting as we know it today was born — 
with the realization that here was a great instrument of public service. 
.. In 1922, two years later, radio advertising began, with the acceptance by 
station WEAF, New York City, of commercial copy from the Queensboro Realty 
Company—and America may be everlastingly grateful that such a vital medium 
of mass communication gained early support from advertising, which insured 
its freedom and placed it alongside our free press as another guardian of the 
rights of people. 
.. Today there are more than 900 broadcasting stations in the United States. 
There is scarcely a spot in the nation where one or more of them cannot be heard. 
.. These broadcasting stations range in power from 250 to 50,000 watts. They 
operate on wave lengths ranging from 550 to 1600 on the dial. Obviously, some 
stations have to operate on the same wave lengths and either shield one another 
or operate on low power because 900 powerful stations could not be crowded into 
approximately 1,000 spaces on the dial. There would be wholesale confusion, 
with interference ruining every program on the air. 
.. Radio engineering is responsible for the near flawless reception of radio 
programs today, with the radio dial crowded to capacity. Miracles have been 
performed which parallel the invention of radio itself. 
.. Personnel in radio, although not great from the standpoint of numbers, has 
always presented a problem from the standpoint of training and natural talent. 
Approximately 25,000 people are employed in the broadcasting industry in 
America. Thousands more could be added by taking in those who are employed in 
the medium of radio, that is, producing shows for advertising agencies, making 
transcriptions for broadcast purposes, writing for radio, representing stations 
and otherwise earning a living from radio work. 
.. Accessibility is one of the more obvious characteristics of radio. Once the 
initial investment has been made, the radio set is always there—in the home, 
family car, lunch room, hotel lobby and club car. It can be turned on with a flick 
of the wrist. It can be tuned from station to station with a twist. 
.. The full significance of this ease of listening becomes evident when you 
realize that today more than 31,000,000 homes are radio-equipped—that radios 
are more widely used than almost any other commodity. 

A generation or two ago, life was relatively simple—people understood what 
was going on in their communities, and some understood what was happening 
in the country as a whole. Beyond that, most people knew little and cared less. 
.. But today, because of radio and other rapid means of communication, the 
world is crowding in. People are bombarded daily with information about 
what is occurring all over the world. Most people are interested in these events 
because they realize that, in the long run, they can affect life in their own com¬ 
munities. 
.. Radio has come to mean more to them in recent years. They have a different 
conception of its mission in the world. They have heard it do terribly important 
things. It has taken them to inconceivable places, brought them voices and per¬ 
sonalities who are changing the shape of the world. 
.. Assured of economic support by the free enterprise system of America and 
acclaimed by the public, radio will expand its service into many fields. New 
types of broadcasting—facsimile—television—all may flourish after the war. 
.. The story of radio is the chronicle of American life and times during the past 
quarter century. Where radio has gone, what it has reported, the personalities 
and events it has brought to the people, are the popular history of a great Ameri¬ 
can era. The re-enactment, and in many cases the actual rebroadcast of these 
stirring episodes will stand without equal as an appeal to the patriotism of all 
Americans. 

Excerpts from speech by 

J. Harold Ryan, 

former Pres. N.A.B. 



TELE VLSI OS 
For more than 60 years scientists have been striving for means of seeing 

events remote from the observer. The scanning disc was invented by Paul Nipkow 
in 1884. The basis for all modern electronic television was described by Campbell 
Swinton in 1911, but it took years of work by Vladimir Zworykin before this 
system produced a picture. Dr. Zworykin invented the “Iconoscope which became 
the'eye’of television cameras. 

In the early 1920’s, experiments by John Baird in England and C. Francis 
Jenkins in this country, brought successful transmission of low definition pictures. 
RCA erected a television transmitter in 1928 and on January 16,1930 showed 
television pictures on a 6 foot screen, as transmitted from the studio. 

The long awaited debut of television finally took place April 30, 1939 when 
President Franklin D. Roosevelt’s speech opening the New York Worlds Fair 
was telecast. 

Today there are 9 television stations in operation, and the FCC has appli¬ 
cations for permission to construct 140 others. On the East Coast, approximately 
10,000 television receiving sets are now in use. 

...THE SILENT WEAPON OF 

WORLD WAR II. ..TO BE AD 

APTED FOR PEACETIME USE 

An electronic ‘eye’ apparently developed independently by U. S., British, French and German scientists in the 

1930’s, radar owes much of its rapid growth to the advent of war. First used in detection of surface objects in the 

near-distance under conditions of poor visibility, radar’s range and versatility were quickly extended to provide 

long-range detection of airborne as well as surface objects, accuracy in fire-control, safety in navigation and identi¬ 

fication of distant or unrecognizable planes and ships. To radar goes much of the credit for England’s doughty 

defense in the dark days of the ‘blitz’; and much of the credit for ‘lighting the road’ to Berlin and Tokyo. 

.. Scientists have made great strides in converting the principles of radar to peacetime uses—with the extent 

limited only by the field of imagination. 

Anacostia, D. C tory 

Prelude to the first test of radar, 
experimental work on the roof 
of the Naval Research Labora-

The antenna of the first complete radar, 
installed ‘topside’ a building at Naval Re¬ 
search Laboratory in Anacostia, D. C. It 
is mounted so that it can be turned to 
allow for around-the-compass search. 

Five-man Army radar crew in Italy 
track approach of enemy planes. 

Information provided by radar’s elec¬ 
tronic eye is marked down on vertical 
chart .in radar plot room aboard air¬ 
craft carrier. Behind the transparent 
chart, other men chart other aspects of 
incoming information. 

Symbolizing close tie-line of com¬ 
munications between aircraft carrier 
and plane supplied by radar, photo 
shows Navy Avenger speeding past 
Essex-class flattop with latter’s radar 
antennae outlined against the sky. 

y*’ ■ 
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FM WILL BRING LIFE-LIKE REPRODUCTION 

FM WILL BRING NO MORE PROGRAM FADING 

Frequency Modulation (FM) broadcasting, practically all radio 
experts now agree, may some day replace the type now generally 
heard except for a few strategically-located high-power stations 
which will be needed to serve remote rural areas not now receiv-

% 

By mid-1945 there were 46 commercial FM stations operating in 
the United States. Seven others were nearing completion. An 
additional 24 FM stations were operating experimentally and 
about 444 applications were on file with the FCC for permission 
to build FM stations. About 600,000 persons already possess 
FM receivers. 

FM WILL STOP INTERFERENCE BETWEEN 
STATIONS 

FM WILL ELIMINATE STATIC AND OTHER 
ANNOYANCES 
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. . The problems of peace-time are plentiful and big, but opportunities 
are even bigger. Wise forward planning has put these opportunities 
within reach, many of them have been saddled already. 

. . Southern goods will flow through war-expanded transportation 
systems to wider markets at home and abroad. A war-born merchant 
fleet will carry the products of the South to the ports of the world 
to exchange for raw materials for the new industrial empire. 

With the same abundant energy and realistic viewpoint, citizens of 
the South have set their sights to postwar. Public works—roads, 
bridges, earthwork, airports and building programs costing millions 
of dollars, are getting under way. Private enterprise and government 
have already allocated the money. 

. . Unified effort already set in motion will make permanent the bulk 
of the South’s wartime economic, industrial and population gains. Re¬ 
conversion plans by private enterprise call for production and employ¬ 
ment topping all previous peace-time records. 

. . The South faced a multitude of problems in gearing itself to the 
production achievements of war-time. It rolled up its collective 
sleeves and did a tremendous job. 
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Traffic Manager DOROTHY SUDDUTH has been with 
the station since the middle of 1938. She is in charge of the 
scheduling of all programming traffic. 

KATHERINE NELSON, secretary to the general manager. 
“Miss Kitty” has been with WMC for 22 of its 23 years. 

i hmhk>< »»i < 

In conference over a new sales program are WMC sales¬ 
men, JOHN C. MERRILL, ERLE J. CUTRER and 
FRED CARDER, JR. 

Newest member of the WMC staff is SUE CLEVELAND, secre¬ 
tary to the program manager. MRS. EARL MORELAND (right) 
is secretary to the commercial manager, and has been with WMC 
for 12 years. In the circle is JEAN EVANS, who is in charge of the 

mail received by WMC. She is also vocalist with the station’s 
musical staff. 



HENRY W. SLA VICK, General Manager of WMC, has been heart and soul 
in the field of radio since he was seventeen. Starting out as an apprentice in 
the communications division of the Merchant Marine, he joined WMC in 
1924 and rapidly through many positions of responsibility, rose to General 
Manager in 1930. The many engineering advancements of The Commercial 
Appeal station are largely due to Mr. Slavick’s efforts, as is the design and 
modern construction of the studios in the Goodwyn Institute Building. Aside 
from his life in radio, Henry Slavick is very active in civic affairs, has a love 
for swimming and baseball and claims that his wife and three children are 
responsible in no small measure for his success. 
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Commercial Manager J. C. 
EGGLESTON is a man of 
broad and varied background 
in contacting the public. He 
was with the Branham Com¬ 
pany from 1929 to 1934 as 
newspaper advertising repre¬ 
sentative, then joined the staff 
of the Atlanta Journal in the 
field of National advertising. 
In 1935 Joe Eggleston came to 
The Commercial Appeal and the 
following year joined WMC, 
assuming his present duties. He 
is married and has two sons. 

^bi^ecto^i 

JOHN H. CLEGHORN, Program Di¬ 
rector of WMC, has been with the sta¬ 
tion since 1929. He is a graduate of 
the University of the South, Sewanee 
where he received his Bachelor of Arts 
degree. John is only recently dis¬ 
charged from the navy where he was 
Executive Officer of an attack trans¬ 
port. He is married, has two children, 
and his hobbies include singing and 
household puttering. 
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Running a maintamance check on the new 
transmitter console are LANDÖN T- COV. 
INGTON. transmitter supervisor, arid etigi. 
neers CLAUDE W. RASS (center) and 
GEORGE BUTLER (right). 

ers completely enjoyable 
and uninterrupted pro¬ 
gramming throughout the 
entire period of the broad¬ 
casting day. 

Unique in the field of 
radio is the large audi¬ 
torium which is a part 
of WMC's studios. This 
auditorium seats ap¬ 
proximately twelve hun¬ 
dred people and is the 
point of origination of 
“Young America Sings" 
and other large audi¬ 
ence shows. 
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All a part of the day's work 

MERMAN and J WHITWORTH 

LIAM H. BRADLEY sets up to record 
a program while HERBERT W, ¿IM-

(right) check arrangements for a “remote 
from one of the city's leading hQtels, 

Scientifically engineered 
studios of modern design 
and the latest in electronic 
transmission equipment are 
the by-word at WMC in 
order to assure their listen-

WMC Studios, is the 
scene of most live 
shows originating at 
the station. 
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For sports in the national eye, 
WMC brings forth NBC’S veteran 
sportcaster Bill Stern. 

WMC 
TER 
Farm 

the director of The Commercial Ap¬ 
peal’s “Plant to Prosper.” 

OUT. SOLI 

FRASE holds the new 
wire recorder while WAL-
(Bull) DURHAM, WMC 
Director, and Commissioner 
Ellis record a special pro-
from the Shelby County 
Farm. Mr. Durham is also 

Engineer JOE H. GRESHAM 
makes ready for a “remot” broad¬ 
cast from the WMC “Mobile Unit.” 

WMC’s CHARLEY SULLIVAN 
broadcasts one of the local football 
games. For the past two seasons, 
Charley has been giving listeners 
a microphone-side-seat on pro¬ 
grams covering all of the games of 
outstanding schools of the south 
and the Southeastern conference 
for Coca Cola. 
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ĉ ecker ^ Us'cal a„: "’Usic h. 
Pro«ram 

The 

In the 
?Ver the^nt,nufty a 

^sho^ HAr» 

stern and

(left to • 

"?&v 

* bass 



soV¿st ' 
teh^s' 

^h^ 
sPott

A i«* 
• A »h» 

tn^’ 

* bea Ç.hoàeS

vi^V 

the '° vJ ot^ Koth 
*°f teUa8ed

SäS'*““ VITA1- v

«Áth 

A ito^So14 the 

ssfiW^ 
%o^e £eC^ 
the cV^t\ the 
sho*’ 

“hte? 

Vh^aoh^s spe-
^ aprog^>^à

Aahce

SUMMARY 

:k OF 
DAY SPf 

HAVE I 

PLANTS 

WAGE BOOS 

ACIF1C RAILRL 

IERS AND ARMY NUR. 

PED TO THE UNITED STATES 

DOUARTERS AT TOKYO DECLA” 

SIT THE UNITED 

MD 

>ROVI 

VHIl 

HINERY AT 

c*Us: 

’ ^OL 

FOR THE FACT. 

’KE FOUR PRINC1P,. 

DENT PHILIP MURRAY 

StRUJ 

C4S?S 

Another commentator of national 
renown to be heard over the joint 
WMC-NBC facilities is John W. 
Vandercook. 

“Kaltenborn Edits the News” is a 
regular evening feature on WMC. 

ROBERT L. PIGUE, chief of the 
WMC news department, was for¬ 
merly sports commentator for the 
station. Bob is married and has two 
children . . . one son is a captain in 
the Marines. 

WMC’s own news analyst and com¬ 
mentator is W. C. TEAGUE. 
“Parson,” as he is known, is a 
graduate of Vanderbilt, is a noted 
local “emcee,” an editorial writer 
for The Commercial Appeal, and 
appears on WMC as news analyst 
and with “Stumpus Court” as one 
of the experts. 
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First Methodist Church 

St. Mary’s Episcopal Church First Presbyterian Church 

St. Peter’s Church 

Bellevue Baptist Church 

Without denominational discrimination WMC 
offers programs fpom all churches to their lis¬ 
teners. In keeping with the policy of broad¬ 
casting the widest possible expression of re¬ 
ligious and inspirational thought, Sunday 
morning worship services are alternated 
among five different churches of the city. In 
addition to the Sunday programs, many week¬ 
day programs and programs of special interest 
bring the representatives of all faiths to the 
WMC microphone. 
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WMC brings forth NBC’S veteran 

the director of The Commercial Ap¬ 
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WMC’s CHARLEY SULLIVAN 
broadcasts one of the local football 
games. For the past two seasons, 
Charley has been giving listeners 
a microphone-side-seat on pro¬ 
grams covering all of the games of 
outstanding schools of the south 
and the Southeastern conference 
for Coca Cola. 
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Another commentator of national 
renown to be heard over the joint 
WMC-NBC facilities is John W. 
Vandercook. 

“Kaltenborn Edits the News” is a 
regular evening feature on WMC. 

ROBERT L. PIGUE, chief of the 
WMC news department, was for¬ 
merly sports commentator for the 
station. Bob is married and has two 
children . . . one son is a captain in 
the Marines. 

WMC’s own news analyst and com¬ 
mentator is W. C. TEAGUE. 
“Parson,” as he is known, is a 
graduate of Vanderbilt, is a noted 
local “emcee,” an editorial writer 
for The Commercial Appeal, and 
appears on WMC as news analyst 
and with “Stumpus Court” as one 
of the experts. 
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RMAÑ and J WHITWORTH 

LIAM H. BRADLEY sets up to record 
a program while HERBERT W ZIM-

WMC Studios, is the 
scene of most live 
shows originating at 
the station. 

(right) check arrangements for a "remote 
from one of the city's leading hotels. 

Scientifically engineered 
studios of modern design 
and the latest in electronic 
transmission equipment are 
the by-word at WMC in 
order to assure their listen-
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Running a maintainance check on the new 
transmitter console are LANDON L. COV¬ 
INGTON. transmitter supervisor, and engi¬ 
neers CLAUDE W. BASS (center) and 
GEORGE BUTLER (right). 

ers completely enjoyable 
and uninterrupted pro¬ 
gramming throughout Ilie 
entire period Of the broad¬ 
casting day. 

Unique in the field of 
radio is the large audi¬ 
torium which is a part 
of WMC's studios. This 
auditorium seats ap¬ 
proximately twelve hun¬ 
dred people and is the 
point of origination of 
"Young America Sings" 
and other large audi¬ 
ence shows. 
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Traffic Manager DOROTHY SUDDUTH has been with 
the station since the middle of 1938. She is in charge of the 
scheduling of all programming traffic. 

Newest member of the WMC staff is SUE CLEVELAND, secre¬ 
tary to the program manager. MRS. EARL MORELAND (right) 
is secretary to the commercial manager, and has been with WMC 
for 12 years. In the circle is JEAN EVANS, who is in charge of the 

mail received by WMC. She is also vocalist with the station’s 
musical staff. 

KATHERINE NELSON, secretary to the general manager. 
“Miss Kitty” has been with WMC for 22 of its 23 years. 

In conference over a new sales program are WMC sales¬ 
men, JOHN C. MERRILL, ERLE J. CUTRER and 
FRED CARDER, JR. 



HENRY W. SLAVICK, General Manager of WMC, has been heart and soul 
in the field of radio since he was seventeen. Starting out as an apprentice in 
the communications division of the Merchant Marine, he joined WMC in 
1924 and rapidly through many positions of responsibility, rose to General 
Manager in 1930. The many engineering advancements of The Commercial 
Appeal station are largely due to Mr. Slavick’s efforts, as is the design and 
modern construction of the studios in the Goodwyn Institute Building. Aside 
from his life in radio, Henry Slavick is very active in civic affairs, has a love 
for swimming and baseball and claims that his wife and three children are 
responsible in no small measure for his success. 
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Director of Local Sales is genial CLIFF GOODMAN of 
Carthage. Missouri. Formerly with XBY at Kansas City, 
and WKZO at Kalamazoo, Michigan, Cliff joined the WMC 
staff in 1938. He is a graduate of the University of Kansas, 
is married, and has two daughters. 

Native Memphian is Director of Engineering E. C. FRASE, 
JR. He has been with WMC since 1934 and his hobbies are 
hunting, fishing, photography, and radio. He is married, and 
has four boys ... all red-heads. 

Production manager for WMC is EARL MORELAND. 
He supervises the writing, producing, and casting of all 
radio programs on the air and has been with WMC since 
1936. He is married. 

Director of Promotion and Publicity is WALTER E. (Ed) 
FRASE. With the station for the past five years, Ed 
handles all of the public contact media used by the station 
and helps out on many of the special events broadcasts. On ’» EM _• _e 



Condaeitly ilniitiny to pnoduce pnoynamn a^ ^inen 

and mane dincnimiuatiny typen ¿zvï a hüllen nadie 

linteniny audience, Radia Station Ott MC, Mempltin, 

in alutayn an Ute. aient ^an Ute Latent in electnonic 

enyineeniny deoelopmentn Utat tltey may Letten 

anyment juUdic ienuicen and take Utein place an di-

neclann ah puldic Utouyld. AU depantmentn— enyin-

eeniny, pnoynamminy, and executive, Itaoe Lud one 

cpaal in uieut ... to mane evidently Lniny Ute 

hineni pnoyamn ta Ute ynealent ponndde Linleniny audi¬ 

ence ^an Ute entine peniod a^ Ute Lnoadcaniiny day. 

'll/MC ' i toute i 1 to Ute niyld in 611 heel tall. 

lit 
The adjoining scenes show the dated de¬ 
velopment of Memphis from a pioneering, 
river frontier town to the teeming me¬ 
tropolis and heart of the south that it is 
today. 
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THE * j‘ft ffl tV IS B R I G H 
FOR THE POST WAR SOUTH 

With the same abundant energy and realistic viewpoint, citizens of 
the South have set their sights to postwar. Public works—roads, 
bridges, earthwork, airports and building programs costing millions 
of dollars, are getting under way. Private enterprise and government 
have already allocated the money. 

. . Unified effort already set in motion will make permanent the bulk 
of the South’s wartime economic, industrial and population gains. Re¬ 
conversion plans by private enterprise call for production and employ¬ 
ment topping all previous peace-time records. 

. . Southern goods will flow through war-expanded transportation 
systems to wider markets at home and abroad. A war-born merchant 
fleet will carry the products of the South to the ports of the world 
to exchange for raw materials for the new industrial empire. 

. . The South faced a multitude of problems in gearing itself to the 
production achievements of war-time. It rolled up its collective 
sleeves and did a tremendous job. 

. . The problems of peace-time are plentiful and big, but opportunities 
are even bigger. Wise forward planning has put these opportunities 
within reach, many of them have been saddled already. 
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mg any service, 

FM WILL BRING LIFE-LIKE REPRODUCTION 

FM WILL BRING NO MORE PROGRAM FADING 

Frequency Modulation (FM) broadcasting, practically all radio 
experts now agree, may some day replace the type now generally 
heard except for a few strategically-located high-power stations 
which will be needed to serve remote rural areas not now receiv-

By mid-1945 there were 46 commercial FM stations operating in 
the United States. Seven others were nearing completion. An 
additional 24 FM stations were operating experimentally and 
about 444 applications were on file with the FCC for permission 
to build FM stations. About 600,000 persons already possess 
FM receivers. 

FM WILL STOP INTERFERENCE BETWEEN 
STATIONS 

. -, 

FM WILL ELIMINATE STATIC AND OTHER 
ANNOYANCES 



television 

In the early 1920’s, experiments by John Baird in England and C. Francis 
Jenkins in this country, brought successful transmission of low definition pictures. 
RCA erected a television transmitter in 1928 and on January 16, 1930 showed 
television pictures on a 6 foot screen, as transmitted from the studio. 

The long awaited debut of television finally took place April 30, 1939 when 
President Franklin D. Roosevelt's speech opening the New York Worlds Fair 
was telecast. 

For more than 60 years scientists have been striving for means of seeing 
events remote from the observer. The scanning disc was invented by Paul Nipkow 
in 1884. The basis for all modern electronic television was described by Campbell 
Swinton in 1911, but it took years of work by Vladimir Zworykin before this 
system produced a picture. Dr. Zworykin invented the “Iconoscope which became 
the'eye’of television cameras. 

Today there are 9 television stations in operation, and the FCC has appli¬ 
cations for permission to construct 140 others. On the East Coast, approximately 
10,000 television receiving sets are now in use. 

...THE SILENT WEAPON OF 

WORLD WAR II. ..TO BE AD 

APTED FOR PEACETIME USE 

An electronic ‘eye’ apparently developed independently by U. S., British, French and German scientists in the 

1930’s, radar owes much of its rapid growth to the advent of war. First used in detection of surface objects in the 

near-distance under conditions of poor visibility, radar’s range and versatility were quickly extended to provide 

long-range detection of airborne as well as surface objects, accuracy in fire-control, safety in navigation and identi¬ 

fication of distant or unrecognizable planes and ships. To radar goes much of the credit for England’s doughty 

defense in the dark days of the ‘blitz’; and much of the credit for ‘lighting the road’ to Berlin and Tokyo. 

.. Scientists have made great strides in converting the principles of radar to peacetime uses—with the extent 

limited only by the field of imagination. 

The antenna of the first complete radar, 
installed ‘topside’ a building at Naval Re¬ 
search Laboratory in Anacostia, D. C. It 
is mounted so that it can be turned to 
allow for around-the-compass search. 

Information provided by radar’s elec¬ 
tronic eye is marked down on vertical 
chart, in radar plot room aboard air¬ 
craft carrier. Behind the transparent 
chart, other men chart other aspects of 
incoming information. 

Symbolizing close tie-line of com¬ 
munications between aircraft carrier 
and plane supplied by radar, photo 
shows Navy Avenger speeding past 
Essex-class flattop with latter’s radar 
antennae outlined against the sky. 

Five-man Army radar crew in Italy 
track approach of enemy planes. 

Prelude to the first test of radar, 
experimental work on the roof 
of the Naval Research Labora¬ 
tory in Anacostia, D. C. 

hr 
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Century of Broadcasting 

The year 1946 marks the completion of the first 25 years of the American 
system of broadcasting. Radio was not, as you might say, “discovered” in 1920. 
Experiments had been going on for a number of years. 
.. In 1920, however, radio ceased to be an experiment and became a permanent 
adjunct to life in America. How permanent and how much of an adjunct remained 
to be seen, but it was in 1920 that broadcasting as we know it today was born — 
with the realization that here was a great instrument of public service. 
.. In 1922, two years later, radio advertising began, with the acceptance by 
station WEAF, New York City, of commercial copy from the Queensboro Realty 
Company—and America may be everlastingly grateful that such a vital medium 
of mass communication gained early support from advertising, which insured 
its freedom and placed it alongside our free press as another guardian of the 
rights of people. 
.. Toçlay there are more than 900 broadcasting stations in the United States. 
There is scarcely a spot in the nation where one or more of them cannot be heard. 
.. These broadcasting stations range in power from 250 to 50,000 watts. They 
operate on wave lengths ranging from 550 to 1600 on the dial. Obviously, some 
stations have to operate on the same wave lengths and either shield one another 
or operate on low power because 900 powerful stations could not be crowded into 
approximately 1,000 spaces on the dial. There would be wholesale confusion, 
with interference ruining every program on the air. 
.. Radio engineering is responsible for the near flawless reception of radio 
programs today, with the radio dial crowded to capacity. Miracles have been 
performed which parallel the invention of radio itself. 
.. Personnel in radio, although not great from the standpoint of numbers, has 
always presented a problem from the standpoint of training and natural talent. 
Approximately 25,000 people are employed in the broadcasting industry in 
America. Thousands more could be added by taking in those who are employed in 
the medium of radio, that is, producing shows for advertising agencies, making 
transcriptions for broadcast purposes, writing for radio, representing stations 
and otherwise earning a living from radio work. 
.. Accessibility is one of the more obvious characteristics of radio. Once the 
initial investment has been made, the radio set is always there—in the home, 
family car, lunch room, hotel lobby and club car. It can be turned on with a flick 
of the wrist. It can be tuned from station to station with a twist. 
.. The full significance of this ease of listening becomes evident when you 
realize that today more than 31,000,000 homes are radio-equipped—that radios 
are more widely used than almost any other commodity. 
.. A generation or two ago, life was relatively simple—people understood what 
was going on in their communities, and some understood what was happening 
in the country as a whole. Beyond that, most people knew little and cared less. 
.. But today, because of radio and other rapid means of communication, the 
world is crowding in. People are bombarded daily with information about 
what is occurring all over the world. Most people are interested in these events 
because they realize that, in the long run, they can affect life in their own com¬ 
munities. 
.. Radio has come to mean more to them in recent years. They have a different 
conception of its mission in the world. They have heard it do terribly important 
things. It has taken them to inconceivable places, brought them voices and per¬ 
sonalities who are changing the shape of the world. 
.. Assured of economic support by the free enterprise system of America and 
acclaimed by the public, radio will expand its service into many fields. New 
types of broadcasting—facsimile—television—all may flourish after the war. 
.. The story of radio is the chronicle of American life and times during the past 
quarter century. Where radio has gone, what it has reported, the personalities 
and events it has brought to the people, are the popular history of a great Ameri¬ 
can era. The re-enactment, and in many cases the actual rebroadcast of these 
stirring episodes will stand without equal as an appeal to the patriotism of all 
Americans. 

Excerpts from speech by 

J. Harold Ryan, 

former Pres. N.A.B. 
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This brochure compiled and 
edited by Charles W. Ringel, 
Editor, National Radio Per¬ 
sonalities. Photography by 
the editor. Scenes about 
Memphis, courtesy of the 
Memphis Chamber of Com¬ 
merce. 
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JOHN H. CLEGHORN, Program Di¬ 
rector of WMC, has been with the sta¬ 
tion since 1929. He is a graduate of 
the University of the South, Sewanee 
where he received his Bachelor of Arts 
degree. John is only recently dis¬ 
charged from the navy where he was 
Executive Officer of an attack trans¬ 
port. He is married, has two children, 
and his hobbies include singing and 
household puttering. 

Commercial Manager J. C. 
EGGLESTON is a man of 
broad and varied background 
in contacting the public. He 
was with the Branham Com¬ 
pany from 1929 to 1934 as 
newspaper advertising repre¬ 
sentative, then joined the staff 
of the Atlanta Journal in the 
field of National advertising. 
In 1935 Joe Eggleston came to 
The Commercial Appeal and the 
following year joined WMC, 
assuming his present duties. He 
is married and has two sons. 



Production manager for WMC is EARL MORELAND. 
He supervises the writing, producing, and casting of all 
radio programs on the air and has been with WMC since 
1936. He is married. 

Director of Local Sales is genial CLIFF GOODMAN of 
Carthage, Missouri. Formerly with XBY at Kansas City, 
and WKZO at Kalamazoo, Michigan, Cliff joined the WMC 
staff in 1938. He is a graduate of the University of Kansas, 
is married, and has two daughters. 

Native Memphian is Director of Engineering E. C. FRASE, 
JR. He has been with WMC since 1934 and his hobbies are 
hunting, fishing, photography, and radio. He is married, and 
has four boys ... all red-heads. 

Director of Promotion and Publicity is WALTER E. (Ed) 
FRASE. With the station for the past five years, Ed 
handles all of the public contact media used by the station 
and helps out on many of the special events broadcasts. On 
the outside, ’ Ed indulges in chess and gentleman farming. 

WMC Jleaái * 






