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UPSTATE H. Y. HOOKED INTO NETWORKS: Linking of Schenectady, Utica and Syracuse into

AT&T coaxial-microwave hookups as of Dec. 1 (when Utica's WKIV made its formal bow)
makes 24 cities now interconnected via Bell system. Next to be connected will be
Rochester, with link from Buffalo, sometime later this month; presently, Rochester's
WHAM-TV picks up Buffalo's WBEN-TV with its own relay. New hoockup has 2 coaxial
channels north from New York to Albany, one south; then 2 microwave channels west to
Schenectady-Utica-Syracuse. From Albany, video signal hops to Rotterdam, 21 mi.;
Cherry Valley, 32; Deerfield, 33; Sullivan, 40; Syracuse, 12. Schenectady's WRGE
feeds off Rotterdam, 7 mi.; Utica off Deerfield, 3 mi. GE's own microwave link,
which has been feeding Schenectady's WRGB from New York since 1947, will be standby
for awhile, then abandoned. Syracuse's WHEN celebrated first birthday Dec. 1 by
picking up CBS-TV's Ted Steele show off new "line" from New York.

DES MOINES AREA 'SURPRISE’ STATICN: Another "sleeper" among upcoming TV markets is
Des Moines and environs, soon to be served by Iowa State College's WOI-TV, Ames,
only 27 mi. away. Built and ready to go, but stymied awhile for operating funds, it
definitely goes on tests Jan. 15, then on daily 7-10 p.m. schedule Feb. 15. Its
Channel 4 GE transmitter is in, will radiate 13-kw visual:; 585-ft. Ideco tower is
up, new ranch-style transmitter house about ready. Station should cover rich urban
and farm area of 625,000 population == not only Des Moines but Marshalltown, Grin=-
nell, Newton, Fort Dodge, Boone, all less than 50 mi. away.

It's to be non-commercial outlet, like its 5-kw daytime AM sister WOI, oper=-
ating under State Board of Education. It won't carry local commercials, but there's
good chance it will carry network kine-recordings, including sponsorships. City-
cousin commercial broadcasters have given their blessings, as have radio dealers ==
for, after all, college had foresight to get CP before freeze and station will
"build circulation® for TV's inevitable advent on larger scale post-freeze. More
than that, college president Charles E. Friley and radio-TV manager Richard Hull see
it providing a vehicle that may revolutionize off-campus education by "bringing the
rest of the country to Iowa's homes and to its little red schoolhouses.” WQOI-TV
will also be used for engineering student training and for audience analyses.

* & ] ¥

San Antonio's first TV station, opening up 50th ranking sales market, is set
for formal debut Sunday, Dec. 11 -- WOAI-TV. It will be No. 97 on the roster, to be
followed Dec. 17 by Cleveland's WXEL, third outlet in that city. That will end this
year's crop of new stations. Early 1950 should bring half dozen or So more Sta=-
tions, but dates are still indefinite. Latest reports we get tell that:

KEYL, San Antonio, which got CP extension until January on condition it get
going by then (Vel. 5:37), has ordered DuMont transmitter, is supposed to start
lests in early January...WKZ0-TV, Kalamazoo, Mich., is nearing completion, still
diming for start sometime in January...WSYR-TV, Syracuse, hopes to test in February,
go into full operation March 1...WCON-TV, Atlanta, now says early February, and
WHAS-TV, Louisvilile, says latter February...WTAR-TV, Norfoclk, and WHBF-TV, Rock
Island, say tests in March, formal debuts on or about April 1.
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COLOR TV IN MID-WIRTER SHAKEDOWN: Next 2-3 months should be guiet, So far as c¢olor
TV claims, counter-claims and demands are concerned. FCC has sailed into myriad
other tasks, while industry has settled down to intensive development and testing.

It _looks like February comparative demonstration won't come off until week
of 20th (instead of Feb. 8, as scheduled). C(BS's equipment will be used in Atlanta
Feb. 8. RMA has directors' meeting Feb. 15-17.

FCC's next scheduled observation comes immediately after Xmas, when top
staffmen Allen, Chapin, Plotkin, Plummer go to San Francisco to have a look at CTI's
vork. They leave Dec. 26.

RMA's engineering director, GE's Dr. W. R. G. Baker, is still working on
plans for new National Television Standards Committee (Vol. 5:47-=-48), says he hopes
to have them in shape by end of next week. Senator Johnson is said to have written
Dr. Baker letter commending efforts to get color standards == the mere gesture seen
by some as sign he's relenting on insistence upon color=in-a=hurry.

Important is kind of reception NTSC idea will get from FCC. Commissioners
aren't committing themselves in advance. Worth noting, though, is fact previous
indusiry committees (such as first NTSC, RTPB, JTAC) were more or less prompted by
FCC. Commissioners seem somewhat more cautious this time.

Dr. Baker says he can see no reason why new NISC can’'t do as efficient job
as first one. "One thing is certain,” said he, "politics must be kept out, as be=
fore." Just how JTAC and Ad Hoc will fit into NTSC, he says he just doesn't know.

Color field=-testing and plans meanwhile are under way =- FCC, CBS, RCA all
reporting many requests from people eager to get test sets in their homes. Virtual-
ly all are doomed to disappointment, for there aren't many sets in prospect.

Receiver distribution committee, under FCC's Ed Allen, has yet to meet to
decide where sets go. CBS will have just about 30; CTI has spoken of "half dozen,®
depending on availability of picture tubes; RCA doesn't say how many or when -= it
hasn't vet given any to FCC labs.

Whether it betokens heavy color publicity campaign is sheer guess, but CBS
this week distributed slick-printed pamphlet titled "The Basic Issues in Color Tele=
vision.®™ It's reprint of president Stanton's statement during color hearing (Vel.
5:41). CBS has also retained high-power public relations counsel Benj. Sonnenberg,
presumably in connection with its color plans.

Excited story in Nov. 29 N.Y. World-=Telegram had RCA successfully completing
tri=color tube. It isn't so; RCA is working at it, but doesn't have tube yet.

RCA says it has made some of field tests FCC demands, and is continuing. It
tested co-channel interference with its color, says ratios are no different from
black-and-white.

JTAC is well along in adjacent-channel monochrome study requested by FCC,
expects sooner or later to do same for color; also to undertake signal-noise tests.

Uhf has been quiet during color storm, but RCA-NBC report Bridgeport "guinea
pig® station (Vol. 5:18=19) going according to plan, due on air by Jan. 1, rebroad-
casting signals picked up directly from New York's WNBT.

TV RESEARCHERS GAUGE AND GUESS: Everyone —- just about =- says TV's the comer.
But no one knows exactly what it will look like, full grown, or what it will leave
behind in its trail. We can only pinch and poke at the animal, see what it's like
now, guess at its future stature. As we did last summer ("What Is Television Doing
to Us?® Vol. 5:25) and again in September (Researchers Dissect the TV Set Owner;
Vol. 5:37), we summarize herewith results of latest nosings by the researchers:

(1) Impact on radio. A. C. Nielsen, the program rater, sees TV "coming rap-
idly® but radio holding lion's share of audience for some time. Speaking to grocery
manufacturers in New York last week, he foresaw this lineup in 1954: Average evening
radio show reaching 2,634,000 homes, 15% of them metropolitan, 34% medium, 51% small
town and rural. Average evening TV show reaching 1,960,000 homes, 65% metropolitan,
31% medium, 4% small town and rural.

Nielsen didn't minimize TV's impact wherever there's a set; he simply point=
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ed out that there aren't many sets, compared with radio, taking country as a whole.
‘hile TV homes had increased from 60,000 to 2,150,000 from January 1947 to August
1949, he said, radic homes had gone from 28,800,000 in 1940 to 39,281,000 in 1949.
[He might have noted rate of TV's growth that brought total sets to 3,025,000 homes
as of Nov. 1, 1949; see Vol. 5:48.]

C. E. Hooper finds TV more than doubling its share of total radio-=TV audi-
ence from January to August of this year -- increasing from 5.4% to 11.4%. Nielsen
believes Hooper's figures are too high, giving metropolitan areas too much weight.

New York's WOR, in latest of its survevys, again looked for radio programs
standing up best against TV (Vol. 5:15,37), again found music, sports, news and
big=~name comedy suffering least.

(2) Impact on movies. Nation-wide survey by Exhibitor, movie trade paper,
found theatre gross down 17% from year ago in IV areas, 15% in non-IV areas. Blame
was put on IV by 17% of exhibitors, on competition from sports by 28%, on general
business conditions by 40%, on drive-ins by 11%, on poor product by 4%.

George Gallup's Audience Research Inc. says l-out-=of-3 people still term
movies favorite amusement, same as they’'ve done since 1940. Only l-out-of-17 fa-
vored TV, taking country as a whole. ARI plans to ask question again, limiting it
to TV owners. Results should be interesting.

IV drama vs. drama in moviesS, theatre and radio was subject of recent Adver-
test Research study among New York set owners. Preference: 76% for TV vs. 18.5% for
movies, 5.5% same; 92.5% for IV vs. 4.5% for radio, 3% same; 42.9% for TV vs. 54.5%
for legitimate theatre, 2.6% same.

Meanwhile, more surveys by movie people are in prospect == they're plenty
disturbed by dropoffs in attendance (Every Home A Newsreel Theatre, Vol. 5:48).
Previous surveys certainly weren't very reassuring (Vol. 5:25).

(3) Impact on newspapers. "Dailies' Sales Up in 33 of 42 TV Cities.® That's
headline over lead article in Nov. 26 Editor & Publisher. Sub-=head is "Circulation
Drop in Other Cities Attributable Mainly to Price Increases.” Headlines pretty well
tell story. Three cities suffering losses, not attributable to price increases,
are Atlanta, Pittsburgh and Toledo. E&P doesn't blame IV for the losses, is dubious
whether TV does account for them. Appended to story is table comparing 1948 and
1949 circulations of newspapers in IV cities.

(4) Amount of viewing. Nielsen in his speech reported average viewing is
3.22 hours per evening, daytime negligible; when TV comes into home, he found radio
hours drop from 1.65 to .45 per evening. Pulse Inc. found New York IV sets-in-use
figure rising from 24.1 in November 1948 to 27.8 in November 1949 whereas radio
dropped from 11.5 to 9.9.

In Washington, American Research Bureau estimated that in October, among
areas's 1,400,000 residents, there were 801,360 daily "person-hours® of viewing,
3,001,386 of radio listening. In Milwaukee, WIMJ-TV analyzed 527 responses to gques—
tionmnaire, decided 93.8% of all TV sets were turned on each evening for average 3.55
hours, 3.99 viewers; in afternoons, 68.6% were on for 1l.91 hours, 3.05 viewers,

(5) Set ownership. Pulse Inc. outlines trend to lower income groups. Over
average period of 10 months, set ownership in lowest (of 4 income groups) rose from
8.9% of Cincinnati's sets to 12%, while highest group dropped from 14.4% to 11.4%:
in New York, lowest went from 8.5% to 16.6%, highest from 18.6% to 9.9%; in Phila-
delphia, lowest moved from 12.4% to 15.9%, highest from 18% to 9.3%. In Chicago,
curiously, lowest dropped from 15.4% to 13.8%, while highest took big dip from 20.6%
to 9.6%; middle groups did the heavy buying.

Cleveland's Board of Education gqueried students last May, found 8% of high
and grade school children saying they had TV at home. Based on estimated 695,000
families, that meant 55,600 TV sets. Though figure is ¢ld, it's worthwhile to com=
pare it with NBC's June 1 estimate of 59,100.

IV owners intending to replace sets numbered 14% of WIMJ-TV's respondents,
85.3% of these giving "larger picture® as reason.
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Telecasting mnotes: Not yet “in the black™ but on
way iz NBC’s WNBW, Washington, which now actually
does more local dollar volume than its AM sister WRC
according to v.p. Frank I. Russell . . . They say, too,
NBC's WNBT and CBS’s WCBS-TV in New York, thanks
to local business, might be added to profit-makers (Vol.
5:47-48) if they didn’t have so many network charges
allocated to them , . . Another 15 hours per week added
to schedule of daytime-only KFI-TV, Leos Angeles, which
from Dec. 5 will run 9 a.m.-6 p.m. Mon. thru Fri., noon
to 6 p.m. Sat. & Sun. . . . Los Angeles’ KLAC-TV now
operating 10 a.m. into evening for total 70 hours weekly

.. Profitable WICU, Erie, Pa, (Vol.5:42), is now operat-
ing average of nearly 11 hours per day, says owner Ed-
ward Lamb in column in Nov. 20 issue of his Erie Dis-
patch ... First “TV network” in Southwest was 3-station
hookup Dec, 3 of KRLD-TV & KBTV, Dallas, and WBAP-
TV, Ft. Worth, to carry Notre Dame-SMU game for
Humble Oil . . . Boston Symphony will telecast (sus-
taining) from Carnegie Hall on NBC-TV Dec, 10, 6-7:30
p.m., competing for audience with NBC Symphony on
NBC-AM, 6:30-7:30 . . . DuMont postpones starting date
of new daytime operation (Vol.5:48) to Dec. 12, due to
scene designers’ strike,

Network accounts: Ovaltine to sponsor Howdy Doody
on NBC-TV for 15-min. Tue. & Thu.,, from Jan. 3;
Unique Toys withdrawing as sponsor . . . Ballantine Ale
& Beer sponsors Believe It or Not in new format on
Eastern NBC-TV starting Jan. 4, Wed. 8-8:30 . . . ABC-
TV reports 26-episode Crusade in Europe, now being
offered for local sponsorships, thus far has been signed
by WXYZ-TV, Detroit, for Detroit Edison Co.; by
WHARM-TV, Rochester, for Stromberg-Carlson . . . Fasy
Aces on Dullont goes to 15 stations via film, starting
Dec. 7, sponsored by Phillips Packing Ce.; other stations
will get it for local sponsorship . .. Camels will take over
Ed Wynn Show on CBS-TV after Dec. 29 when Speidel
Inc. drops it; will start first week in January, probably
Sat. 9-9:30 . . . Bigelow-Sanford Carpet Co. not renewing
Dunninger-Paul Winchell on CBS-TV after Dec. 28; Esso
dropping CBS-TV Tonight on Broadway after Dec. 25.

Station accounts: Sponsors using or reported plan-
ning to use multiple TV outlets include Trans-World
Airline, thru BBDO; G. Schirmer Inc. (musical toys),
partic. in WJZ-TV Holiduy Hints, thru Advertising
Guild; Pepsi-Cola Co., 20-sec, spots, thru Biow Co.; Emer-
son Drug Co. (Bromo Seltzer), thru Sullivan, Stauffer,
Colwell & Bayles; American Limoges China Co. and
Kitchen Sales Corp. (Cooleroller), thru Levy Adv. Agency,
Newark; Vietory Packing Co. (Thoro-Bred dog food), on
KNBH, Los Angeles.

Tough going for MBS and ABC, currently, is pointed
up in Nov. 30 Variety, which recapitulates Nov. 1-7
Hooper time chart to show MBS had only 2556 minutes of
sponsored time that week, ABC only 630 minutes, as
against 1485 minutes each on CBS and NBC, out of pos-
sible 2100 minutes between 6-11 p.m. On Friday nights
MBS had only 5 minutes sold (Johns-Manville news-
casts) ; Tue. and Wed. nighis only 20 minutes each, Mon.
56 minutes, Thu. 45, Sat. 55, Sun. 60, ABC’s minutes
sold that week: Sun. 165, Mon. 85, Tue. 45, Wed. 85,
Thu. 85, Fri. 175, Sat. 30.

New radio law firm is Weaver & Glassie, 510 Tower
Bldg., Washington, composed of Henry B. Weaver Jr.,
formerly of Shea & Weaver, and Henry Glassie. Mr.
Weaver represents Philco, among other radio clients.
Firm also includes Thomas Cooley, who participated in
FCC telephone rate case pre-war,

Note to subscribers: More and more Qf you, are |
asking whether we will mail your weekly Televigior
Digest to your home addresses—via air mail, speCIal
delivery. Many thus would get it Sunday, inasmuch
as we mail Saturday. We're glad to oblige. You
merely pay the extra postage.

/ Latest Cuban demands have U. S. broadcasters in

uproar. Understood, Cubans want 25 assignments that
would play havec with U. S. clears and regional channels
—such as nine 50-kw transmitters in Havana. What ex-
ercises broadcasters is report State Dept. feels inclination
to go along with Cubans {on international political
grounds). U, S. broadcasters also feel if Cubans get all
or most of what they’re asking, Mexico will come up with
even more demands. Mexico is not party to present Mon-

treal conference to establish new NARBA. Existing

treaty expired March 28, 1948.

FCC decision permitting TV operators to intercon-
nect own intercity relay facilities with those of AT&T
{(Vol. 5:37) is expected to be upheld, if tenor of guestions
from commissioners at oral argument Nov. 28 is criterion.
However, chairman Coy made clear FCC still considered
privately-owned intercity relays temporary. Telecasters
hope to get Commission to change its mind at TV auxiliary
services hearing (if held), or at least persuade FCC to
change wording of proposed rules to insist common ¢ar-
riers furnish equal or superior facilities to those of pres-
ent operator-owned relays (Vol. 5:44). After final deei-
sion on interconnection, rate case will continue on tele-
casters’ charge rates are too high (Vol.4:49;5:3).

Uhf experimental TV station to feed Astoria (Ore.)
TV set owners by rebroadeasting KING-TV, Seattle, is
sought from FCC by Leroy E. Parson, ex-KAST man-
ager, now running Radio Electronics Co. specializing in
Columbia River fishing boat communications, and Richard
F. Denbo, Seaside Chamber of Commerce official. They
have been feeding about 50 neighbors with pickups from
Seattle (125 mi. away) via coaxial cable links (Vol.
5:33). Now they seek permission to put up 50-watt trans-
mitter on 560-580 me, proposing to spend $12,000 to build,
$5700 for year’s operation. They want to develop tech-
niques for ‘“satellite” operation,

Hearing on requests for theatre-TV frequency allo-
cation (Vol. 5:36) looms nearer—word being FCC is in-
clined to let movie industry be heard. Meanwhile, Ameri-
can Theatres Corp., operator of 47 New England theatres,
and Neighborhood Theatre Ine., operator of 45 in Vir-
ginia, are latest petitioning for hearing. Former is head-
ed by Sam Pinanski, president of TOA, whose Pilgrim
Theatre in Boston has large-screen theatre-TV equip-
ment (Vol.5:40); latter is headed by Morton G. Thal-
himer, of Richmond dept. store family.

Bound to happen, sooner or later: A westerner, reports
New York Times, dropped into Bettendorf, Iowa, beer
joint while Towa-Oregon football game was being telecast.
His enthusiasm for Oregon (leading 17-6 at the time)
matured into bets with some unusually confident natives.
Towa won, of course, just as it had the week before, when
the film was made.

Dec. 1 sets-in-use, reported since NBC Research
“census” of Nov. 1 (Vol. 5:48): Washington 78,700, up
9100 in month; Kansas City 20,434, up 4634; Greenshoro
7325, up 825.

Unable to get TV sets in tight market, Simoniz Co.
had to abandon offering them at reduced prices when
accompanied by coupons off cans.
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2,750,000 THIS YEAR—HOW MANY HEXT? Now is the time for all good TV tycoons to come

forward with their predictions of 1950 production. Last year, at about this time,
before the big "inventory recession® and when tubes and components seemed scarce,
the consensus for 1949 centered around RCA chairman Sarnoff's forecast of 2,000,000
(Vol. 4:52). At this writing, it appears actual total will be nearer 2,750,000.

Estimates for 1950 thus far include figure of 3,200,000, ventured this week
by Avco's Crosley v.p. John W. Craig; 3,100,000, by RCA's home products v.p. Joe
Elliott (Vol. 5:47); 3,750,000, by Sylvania's Max Balcom, ex-RMA president and
chairman of its TV committee (Vol. 5:47); 5,000,000, by Andrea's Frank Andrea.
You'll be seeing lots more such figures from here on in, though some leaders are
getting a bit more wary in light of previous wrong guessing.

As for this vear's production, RMA must yet report on S5-week November and
December. First November week ran about 83,000, second about 80,000, third 82,000.
This rate isn't expected to decline before mid-December. Accordingly, assuming
80,000 average for 7 weeks, and then a holiday slow-down to half that for last 2
weeks of year, RMA total for the 2 months would be 640,000. Add 20% to this to ac-
count for non-RMA, and then add this 768,000 to first 10-month cumulative of 1,990,=
000 (Vol. 5:47) =- and you easily reach 2,750,000 total.

Note: If our 2,750,000 estimate for 1949 is anywhere near accurate, it means
that TV enters 1950 with very nearly 4,000,000 sets produced == for RMA's postwar
cumulative for 1946-48 was 1,050,879 (see p. 85, TV Directory No. 9). That leaves
out of account some very considerable non-RMA production.

PROPHECIES & PROFIT MAKERS—1950: Barring unforeseen business dips, most of the
telecasters will be out of the red sometime in 1950 =-- thanks to higher rates, in-
creasing sponsorships, better know-how, and the tight little monopolies Ssome of them
enjoy because of the freeze. In fact, on basis of information at hand, we venture
to predict that:

{(a) One=third of the operating TV stations (there will be 98 as year ends)

will be in the black, including depreciation, during 1950.

(b) One-third will be in the operating black, not including depreciation.

(c) One-third will continue to lose money, but in diminishing amounts.

This doesn’t account for amortization of previous losses, which in several
cases have been extremely heavy but in most cases have been absorbed by profitable
parent radio stations or newspapers. Nor does it mean TV is even approaching the
profitability of AM. Most of today's profit makers =- and there is evidence of
nearly a score (Vol. 5:18,25,36,42,47,48) == are still skating on very thin ice.
There's only one, so far as we know, that's earning a really substantial return.

Besides those we've previously reported on, who say they are now or soon
will be earning a'profit, there are even more who won't divulge their figures. Some
ask, with very good reason, that they not even be mentioned. It's their business,
and of course it's their right to keep out prying eves.

This week we have reports from 2 more outlets. Westinghouse's Walter Evans
reveals that WBZ-TV, Boston, had 3 profit months this year =- in September and Octo-
ber due to normal accretions of business, one other month due to windfalls. Margin
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wasn't high, he said, but they're good augury for rest of year and for 1950, barring
possible summer slump. They mean losses this year "won't be too heavy." Deprecia-
tion included? Yes, standard station bookkeeping methods. Sold on TV? Yes, indeed
== only wish we had it in Pittsburgh (home of Westinghouse's pioneer KDKA).

Other enterpriser reporting good news is WKTV, Utica, N.Y., owned by Kallett
theatre chain. It opened Dec. 1 with 21 local accounts, 8 national, and manager
Mike Fusco writes: "It looks as though our operation will get off to a break-even
start; it might even be a black-ink operation from the start." Unlike many another
new starter, WKTV luckily began with network service (Vol. 5:49).

One of first to announce profitable operation (Vol. 5:42), Edward Lamb, pub=-
lisher of Erie Dispatch and owner of TV stations WICU, Erie, and WIVN, Columbus,
makes categorical statement that he "can put every TV station in the country in the
black."” He writes in his newspaper: "I insist that there is nothing mysterious
about adequately utilizing this remarkable new educational and entertainment medium,
We have a very simple formula. Although we have the national network shows, there
is but one answer to community recognition...more and more local programming."®

Note: Billboard quotes Dr. Allen DuMont as stating his Pittsburgh WDIV is
now making "$8000 per week", which easily makes it TV's best earner (Vol. 5:47).
And before the Chicago Television Council the other day, KSD-TV's David Pasternak
divulged some interesting figures for St. Louis Post-Dispatch station (see also Vol,
5:36,48): Plant investment $350,000; operating losses thru September, $400,000;
average revenues 9 October-November weeks, $8000; average profit, about $1500 week-
ly. Weekly costs of $6500 included $1100 depreciation, $540 rent, salaries of 30
TV-only employes, etc. KSD=TV's average of about 50 hours per week is 70% spon=-
sored: 75% network, 25% local.

INDEX AND TV-AM-FM LOGS COMING UP: In the works now, for distribution to our sub-
scribers Jan. 1, 1950 or shortly thereafter are 3 important reference Supplements:

1. Index to 1949 Newsletter reports, so that you can refer back to articles
or items or statistical tables we've published during the year.

2. TV Directory No. 10: Television Rates & Factbook, regular quarterly edi-
t.ion, revised and brought up-to-date, with several new features added. Volume of
nearly 100 pages will include rate cards and data of the 4 TV networks, and of all
Y8 stations on the air at year's end. Also, other such reference material as our
listings of IV manufacturers and receivers, program sources, channel allocatiens,
receiver production figures, TV census by cities, etc.

3. AM-FM-Directory == first time we've combined them into one handy volume
== logging all North American AM & FM stations in 7 parts, as follows: (a) AM & FM
stations by States, with addresses, frequencies, network affiliations, if any, FM
antenna heights, etc. (b) AM stations by frequencies. (¢) FM stations by frequen-
cies. (d) AM applications by States, with FCC reference file numbers. (e) AM ap-
plications by frequencies. (f) FM applications by States and by frequencies. (g)
AM=FM call letter lists. This log, of course, can be kept up-to-date throughout ‘
1950 with our weekly Addenda reporting current FCC decisions, applications, ete.

Early in 1950, we'll also prepare new editions of our annual directories of
the FCC, of consulting engineers and of attorneys.

FCC QUESTIONS PAY-AS-YOU-LOOK TV: Phonevision's future, if any, now faces Washington
legal=-policy obstacles == to say nothing of intra-industry opposition. Delay is
inevitable, and it looks like Zenith's Comdr. McDonald may not get much-publicized
vav-as=vou-see project into the public experimental stage very soon. This week:

(1) FCC ordered hearing Jan. 16 before Comr. Hennock on request to run
Chicago experiment (Vol. 5:32), listing many questions it wants answered (Public
Notice 42131, Docket No. 9517). Comrs. Hennock, Jones, Webster demanded hearing,
Coy and Sterling dissenting. Latter thought Zenith should have chance to run test,
then answer questions when it sought commercial authorizations.

(2) Illinois Bell's information chief W. J. Peake, in Dec. 1 letter to Chi-
cago Daily News, reiterated company's position that it will not participate in bill=
ing, collecting, switching, etc. for subscription-TV "either now...or in the Future®
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(Vol. 5:45). McDonald evidently hopes for FCC support in forcing Bell service.

(3) Comdr. McDonald reported dickering with J. Arthur Rank for first-run
British films (Variety, Dec. 7), indicating lack of success in getting American
films. MPA members are said to be solidly opposed, fearful of effect on boxoffice
and reactions of their exhibitors.

FCC order notes that its rules make no provision for subscription-type
broadcasts, questions whether Phonevision should be a broadcast or common carrier
service, asks information about: leasing of phone lines, financial arrangements with
new Phonevision-promotion firm called Teco (Vol. 5:28), technical details. Even
suggested was use of experimental rather than commercial TV Channel No. 2 for tests,
which Zenith proposes as 3-month experiment among 300 Chicago set owners.

WXEL READY, OTHERS NOW WANT IN: Cleveland's third TV station, nation's 98th, goes
on regular. commercial schedule next Saturday, Dec. 17 =- last new outlet on the
books for this year. WXEL will operate daily on Channel 9, is owned by Empire Coil
Co., highly successful radio components manufacturer not otherwise connected with
broadcasting. Its president Herbert Mayer got CP about 2 years ago, plunging in
where local radio interests apparently feared to tread. Since then he and family,
sole owners, have spent $500,000 on project, have refused several offers to sell.

WXEL staff numbers 28 thus far, under manager Franklin Snyder, Empire’s for=
mer Philadelphia sales manager. Its base rate is $500. Its main network affilia=-
tion will be DuMont, though it will get some programs from ABC and CBS == as does
similarly-independent WEWS, owned by Scripps-Howard. Third station in city is NBC's
WNBK, only one with AM affiliation (WTAM).

Cleveland Plain Dealer Dec. 8 credits WXEL test patterns and new competi-
tion, along with Xmas buying, for "phenomenal boom" in TV in that area. It's iron-
ical that that newspaper, longtime successful radio operator, let own early IV ap=
plication lag, then dropped it, now has new but "frozen" application on file with
FCC. Cleveland is 12th area to enjoy service from 3 or more stations: New York, Los
Angeles have 7 each; Chicago, Washington 4 each; Baltimore, Cincinnati, Columbus,

Dallas-Ft. Worth, Detroit, Philadelphia, San Francisco=--and now Cleveland --3 each.

New Orleans Times-Picayune, which held CP for 1% years but surrendered it in
July (Vol. 5:31), is going to file again =-- we learn on good authority. An execu-
tive is quoted as saying WDSU-TV there has "set the town on fire." That recalls
Portland Oregonian's dropping of CP, then reapplication in April 1948 (Vol. 4:17).
Near-future prospects of either getting into TV are, of course, stymied by freeze.

VIEWERS SORE, DEPLORE THE GORE: Just as radio's early days were plagued by viewers-
with=alarm, TV is developing own crop of those who decry and deplore its program
fare. Group calling itself "Southern California Association for Betterment of Radio
and Television" got on press wires this week with story relating how it had sent
protests to Los Angeles stations. Protests itemized gore and mavhem programs on air
during one October week, demanded they be replaced by programs "suitable for family
viewing and listening." Survey itemized 91 murders, 7 holdups, 3 kidnappings, nu=
merous thefts, suicides, blackmail, arson, etc. Letterhead lists 882 Victoria Ave.,
Los Angeles, as address; Mrs. Clara S. Logan as president, and family-marriage
¢counselor Dr. Paul Popenoce among v.p.'s.

FCC wasn't asked to do anything, was simply reminded children are TV'S "most
avid®" viewers. At FCC, it was said this was first such TV program complaint ; most
other squawks are personal -=- too much sport, too many westerns, why didn't such-
and-such station carry this-or-that. Commission merely acknowledges.

Though busybodies with letterheads are usually first to cry out, fact is
some IV station managers frankly say they're concerned about plethora of crime and
horror dramas, especially those piped during children's viewing hours. Networks say
they hope to persuade early-evening timebuyers to tone down blood-and-thunder stuff.
One station has reshuffled schedules so whodunits and the like are mainly on after
kid=hours == via kine-recordings. Nobody's planning anything drastic, nor are the
authorities likely to step in; but it's matter telecasters can't simply laugh away.
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FCC's clamp-down on TV test patiern with music,
subject of “interpretation” of Rule 3.661b (Vol. 5:26, 27, 30,
40), was redrafted this week in form of proposed rule-
making (Public Notice 49-1621). New proposal is a little
less stringent than original: (1) Emergency musical fills
are permitted in event of equipment failure or unavoid-
able delays; (2) 15 minutes of announcements of program
schedules and 15 minutes of news commentaries are al-
lowed each day. Initial reaction of telecasters is that
it’s a little improvement, but not much. However, they’re
glad to see proposal in form of rule-making rather than
“interpretation.” Number of organizations plan to file
comments, due Jan. 9, complaining aetion ignores day-to-
day operating practicalities.

NARBA conference broke up Dec, 8 in Montreal, when
U. 8. rejected Cuban demands (Vol.5:49). It resumes in
U. 8. April 1, 1950. Meanwhile, U. 8. and Cuban radio
officials will attempt agreement at meeting in Havana Feb.
1. Recommendation that stations that have come on air
since NARBA expired last March be “frozen” was unac-
ceptable to U.S. and dropped. U.S. rejection of Cuban
demands bhecanie obvious when strong Senate opposition
developed, Meanwhile, U.S. is signing bilateral agree-
ments with other Western Hemisphere nations.

Inierim paymenis to ASCAP for use of its music
since Jan. 1, 1949 were agreed upon by per-program
negotiating committee, which in turn got extension of
present agreement for TV stations to use ASCAP music
without license until Feb. 1, 1950 or final terms are agreed
on. Interim payment will be on station’s monthly gross:
$50 a month for stations taking in under $50,000; $100 for
$50,000-3150,000; $175 for $150,000-$300,000; $250 for
$300,000 and over. ASCAP also agreed to indemnify sta-
tions against infringement suits.

State of Pennsylvania has appealed U. S. Distriet
Court’s decision that its movie censorship board has no
right to censor TV films (Vol.5:44). Either side is ex-
pected to appeal to U. S. Supreme Court, however the
decision rendered by Third Circuit Court of Appeals in
Philadelphia. Motion picture industry is understood to be
watching case carefully, since outcome may have bearing
on right of States to censor movie films.

Looks like no escape from municipal taxes on “genera-
tion of radio waves,” Supreme Court this week for second
time turned down broadeasters’ appeal from Arkansas
Supreme Court decision. Little Rock (Ark.) officials have
already sent tax bills of $250 to local radio stations, plus
$50 tax on each advertising salesman. Industry fears rash
of such taxes, with broadcasters’ counsel seeking, but not
hopefully, another case on different grounds.

Eastern Intercollegiate Athletic Assn urged its 86
members not to permit telecasts of 1950-51 games, terming
TV “potential threat to financial structure of intercolle-
giate athleties.” Resolution Dec. 9 was only recommenda-
tory. ECAC will recommend complete nationwide ban
when National Collegiate Athletic Assn meets next month.
Chief ery (as in baseball) is TV hurts local attendance.

NBC-TV affiliation contract cuts number of free hours
station must furnish network from 30 to 24, also eliminates
charge for sustaining programs. Compensation to network
remains at 33% %. This is said to meet most all affiliates’
requests made at September meeting (Vol. 5:37, 38).

More sets-in-use as of Dec. 1, reported sinee NBC
Research *census” for Nov. 1 (Vol.5:48): St. Louis
67,700, up 10,100 in month; Fort Worth-Dallas 26,225, up
5425; Syracuse 19,132, up 4032; Memphis 12,210, up 2810;
Charlotte 9300, up 1500; Cleveland 119,103, up 17,775;
Erie 18,100, up 4100.

™,

FM activities are currenily at a foeus, with FMA
board voting unanimously to merge with NAB. Pell of
FMA members is expected to confirm action by Jan. 1.
Final action is due at NAB Feb. 8-10 board meeting.
Arrangements include appointment of 3 FMA members to
5-man NAB FM committee and appointment of FMA
executive director Ed Sellers to similar job at NAB.
Surprising surrender of permit this week was that of
Birmingham’s WBRC-FM, famed 546-kw outlet, Owner
Eloise S. Hanna gave it up simply because it was losing
too much, with slim chances for improvement, while
WBRC-TV needed more money for expansion. Defection
of WBRC-FM, as well as other big-timers (Vol.5:49),
comes as FM stations react to FCC’s proposal to increase
hours of operation (Vol.5:47). Of 11 comments FCC has
received, 2 strongly favor FCC proposal in toto, 5 were
definitely against it, 4 thought it okay except for *hard-
ship” cases such as theirs (daytime AM, ete.). Frank
Fletcher, WARL-FM, Arlington, Va., wanted FCC to in-
vestigate networks and manufacturers to find reasons fer
FM’s “sluggishness.”

AFRA’s George Heller has been named national exee-
utive secretary of newly-formed TV Authority, overall
union representing TV performers (Vol. 5:47). He im-
mediately issued statement declaring TVA intends to “ex-
plore all possible methods of arriving at a peaceful solu-
tion of differences with Screen Actors Guild.” SAG and
screen extras have refused to join TVA, insisting on sole
jurisdietion over film performers, whether for theatres or
TV; they also have been reported already at work organ-
izing TV film artists.

More petitions for theatre-TV frequencies (Vol. 5:49)
were filed this week with FCC—by Xansas-Missouri
Theatre Assn; Everett Enterprises Ine., operating 66
theatres in North and South Carclina; Greater Hunting-
ton Theatre Corp., Oak Ridge Theatres and Capitol &
Ferguson Theatres, operating 11 houses in West Virginia
and Tennessee; Tri-States Theatre Corp., operating 50
movie-houses in Iowa, Illinois and Nebraska, also TV ap-
plicant for Des Moines. TOA has reprinted Fabian TV
consultant Nathan L. Halpern’s St. Louis speech last
month (Vol.5:46). In foreword, executive director Gael
Sullivan asserts hope theatre-TV may bring infrequent
movie-goers in 30-65 age group to the movies more often,
adds cryptically, “The government is well aware of the
necessity of protecting the existing motion picture plant.”

Method of using moving picture for rear sereen pro-
jection to permit animated outdoor backgrounds for studio
TV shows has been worked out by NBC. Still-secret
method overcomes “flicker” inherent in using movies’
30-frames-per-second system with TV’s 24-frames-per-
second standard. “New method . , . will free broadecaster
from the obvious limitations of indoor studio-type tele-
casting,” said TV v.p. Pat Weaver.

Eager-beaver scrambling for new AM business is indi-
cated (1) by ABC offer to TV receiver manufacturers of
special 57-station AM network covering TV cities only,
noting that “TV itself is an inefficient medium for the
sale of video receivers since most viewers are already set
owners’”; (2) by 1%-in. “blind ad” in Dec. 8 New York
Times offering ‘“ideal opportunity to set up increased sales
of your Christmas merchandise . . . For details, phone PE
6-9600, Ext. 778.” It turns out to be MBS. -

reprints of “Does Television Damage the Eyes.”, from
article in fall issue of Sight-Saving Review by noted
Washington ophthalmolsgist Dr. Benjamin Rones {Veol.
5:2, 32), are available at 5¢ from National Society for

the Prevention of Blindness, 1790 Broadway, New York, /
™~ 7

7
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MORE PRICE DROPS & MORE SETS-IN-USE: TV set prices trending downward and sets—in-use

increasing faster than fondest expectations -- that's the big news of TV as new 1950
lines are about to be introduced by top manufacturers.

That == and the prospect of just-as-good sales during first quarter 1950 as
during this last quarter 1949, which the Associated Press quite aptly epitomized in
these sentences:

"Santa Claus has turned the television rush into a stampede. Christmas
orders added to an already mushrooming demand have manufacturers and dealers frantic
trying to explain why vou can't get the set of your choice installed by 2:30 to-=
morrow afternoon.?

As for growth of TV audience, NBC Research's monthly census as of Dec. 1
will show, when released next week, nearly 3,500,000 sets in use--up almost 500,000
from Nov. 1 (Vol. 5:48). That means nearly 4,000,000 in use as New Year begins.

* % i *

It's astonishing, but true, that despite higher labor costs and rising price
of steel, the industry's pacemakers will offer next year's receivers at prices even
lower than those now prevailing -- which were generally believed stabilized by last
summer's "inventory recession® and by current high demand. For example:

RCA isn't saying so publicly vet, but its new line due to go into production
next week apparently contains 10-in. table model at about $190 (vs. present $200),
12¥-in., table at $230 (vs. present $250), 16-in. table at_ $300 (vs. present $395).
Latter is greatest surprise since first 16-in. table that went on market just 11
months ago (Vol. 5:2) was priced $495.

That's all the dope on bellwether RCA's full new line we can gather vet -=
that much available only because its salesmen are now out among distributors divulg-
ing some details. Just as significant, of course, will be still hush-hush new
Admiral and Philco lines == both newly priced (downward) and with new merchandising
appeals. Motorola will also have new line (Vol. 5:50), and GE has some new sets and
revisions of old prices due. These 5 are well to top of industry in unit volume.

% * % *

Philco's Jimmy Carmine joins other soothsayers (Vol. 5:50) in forecasting
1950 production by putting estimate at between 4,500,000 and 5,000,000 -- far ahead
of nearly all his industry colleagues. And he may or may not be letting cat out of
bag when he says this highly optimistic forecast is partly based on merchandising
fact that "a 10% reduction in price means a 20% increase in sales.” Philco alone,
said he, is now producing TVs at rate of 15,000 per week. '

From behind the Philadelphia iron curtain comes word Philco's new sets are
already on the line =-- indeed, that some have already been delivered. Also that
7 _and 10-in. models are discontinued. But prices remain deep-dyed secret.

Admiral's new line goes into production Dec. 22, and prices won't be known
until its Chicago convention Jan. 5-7, overlapping Philco's there Jan. 4-=6. Both
Admiral and Philco will introduce new appliance lines, too, expect to put big push
behind refrigerators, ranges, etc. as well as TVs and radios.

The big boys aren't much worried lest new prices antagonize their distrib-
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utors and dealers. There are no factory inventories, and wholesalers and retailers
are mostly on hand-to-mouth basis. Some concern is being expressed, though, about
squawks from buyers who have paid only $5 or $10 down toward their sets and who may
demand adjustments when new lines and new prices are out.
% * * *

We asked 9 key set makers to give us their estimate of 1950°'s first quarter
IV trade, promising not to quote them individually. Almost to a man, they said
Yequal to or better than" booming current quarter. Only one thought demand might
taper down as early as mid-March; several saw it holding up well into April. None
expect good summer, but all thought 1950 as whole will exceed 1949.

That's the composite thinking, and they're gearing production accordingly.
To what, we asked, did they attribute this phenomenon? Doesn't post-Xmas radio
season always show falling off?

Superior programs were given as basic reason. But there was also fact that
brand-name sets have been in short supply for some months, and that there's a pent-
up demand due to inability to get deliveries. ZXmas trade is featured by priority
and gift certificates.

If post-Xmas sees any "unloading,® it will not be brand-name products, we
were told. Trade talk about seasonal stop orders led one harassed sales manager to
say, "I wish I had some stop orders. Just plain orders are piling up.®

Another factor in salutary outlook is G.I. insurance refund to some 18,000, =
000 veterans starting in January, which many think will in large part be spent on
TV sets. Raytheon took poll of 1000 vets in its Waltham and Newton plants, found
27% already had TVs, about 15% planning to buy IVs with their insurance money. If
this ratio holds true for veterans in all TV areas, Raytheon predicts this alone
will account for 1,100,000 set sales during first 3 months of 1950, But American
Legion Magazine is not so optimistic; its survey showed only 0.9% of vets intending
to buy TVs with insurance money. Argosy Magazine estimated only 1%.

WHAT PRICE TV TIME AND PROGRAMS? Two basic trends in TV station operation are
worth noting, as we compile Jan. 1, 1950 edition of our TV Directory No. 10: Tele-
vision Rates & Factbook:

First, time rates are increasing apace with receivers. Of the 83 stations
on the air commercially as of our last quarterly edition (Oct. 1), fully half have
changed their rate cards since then, most effective Jan: 1 or thereabouts. There
are 98 stations now on the air on regular schedules.

Secondly, station facilities are increasing. Common now are 4 or more studio
cameras, where few stations previously had more than 2; dual camera chains for
mobile units, where one formerly sufficed; 16mm and 35mm film projectors, where at
first 16mm was the rule; 2 slide projectors in lieu of one, etc.

% * * #

Among the 98 station rate cards and those of the 4 networks, you'll find né
standardization -- few are alike in either format or advertiser conditions. Highest
hourly rate is $2000 charged by several New York network flagships (up from $1500)
when purchased on networks; $1200 to $1500, plus studio charges, when purchased
locally. Highest one-minute announcement rate is WCBS=TV's $320; others in New York
charge $250 or $200, in Philadelphia and Los Angeles $100, in Lancaster, Pa. (small-
est interconnected city), $30; $12 in Albuquerque (smallest non-interconnected).

Noteworthy is increasing appearance of rates for less-than-l-minute service
announcements == shots for weather, time, etec. Formerly, thevy were charged at one-
minute rate; now yvou have them quoted down to $10 per shot. (All foregoing quota-
tions, of course, are highest one-time rates, subject to frequency discounts.)

Only flat generalization that can be drawn, is that TV network and station
rates are on way to exceeding radio's by far.

* * * %

Printers' Ink reports estimated net dollar expenditure for national IV (time
only) as $13,532,000 during first 10 months of this year, broken down as follows (in
thousands): Jan. $991, Feb. $1119, Mar. $1235, April $1259, May $1614, June $1447,
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July $1152, Aug. $951, Sept. $1548, Oct. $2180. Publishers Information Bureau puts
figure at $8,277,186 for the 4 networks Jan.-Oct. There are no figures for local.

Wall Street Journal Dec. 14 notes about 1900 companies now using TV medium
to promote wares (Rorabaugh count, national plus local), compared with 727 at begin=-
ning of year, calls TV *a ravenous eater of the advertising dollar." Time charges
are only part of story; Texaco, for example, pays $10,500 for its weekly network,
but Milton Berle and cast bring cost up to $40,000 a week. General Mills is said
to spend $18,000 per week to produce weekly Lone Ranger film.

How TV fits into advertisers' budgets is being weighed by many companies
preparing 1950 budgets. B. F. Goodrich expects to spend more on TV; Esso will main-
tain 1949 pace. Rising costs of TV, says Texacoc ad manager Donald W. Stewart, means
"many advertisers are faced with the choice of getting into TV and sharply cutting
outlays of other media or of staying out and maintaining their usual radio-news-
paper-magazine-outdoor budgets.”®

Even if TV hits $30,000,000 time-plus-program level this year, as predicted,
that's still merely a bagatelle out of the $4.8 billion record 1948 expenditure on
all advertising, which McCann-Erickson's Dr. Hans Zeisel says may be surpassed by
about 2% this year.

TV PUSHING RADIO OUT OF BIG TOWHS? will TV make aural radio essentially a small-
town and rural medium? Researcher A, C. Nielsen thinks it might. Take figures we
guoted a few weeks ago (Vol. 5:49) from his speech to grocery manufacturers:

He suggested that by January 1954, typical evening radio show would have
2,634,000 homes tuned in -- 15% of them metropoclitan, 34% medium, 51% small-town and
rural areas (compared with present 31%, 33% and 36%, respectively). By then, he
forecast typical evening TV show would have 1,960,000 homes =~ 65% metropolitan, 31%
medium, 4% small-town and rural. That would mean 1,274,000 metropolitan viewers
vs. only 395,000 metropolitan listeners for those shows.

We pressed Nielsen this week to develop implications of those figures. First
off, he stated there's no unanimity, even in his own organization, that TV-=AM audi=-
ences will develop just that way. But bearing in mind the freeze, primarily, he
felt assumption reasonable. In addition, he said, no one knows what kind of daytime
wmedium TV will become.

As far as advertisers are concerned, he believes such a development wouldn't
trouble them. They'd use whichever media they need, adjusting them as necessary.
For example, Sanka's sales are 90% metropolitan; baking powder's 70% small-town and
rural. What he was trying to do, he said, was to alert them to expect changes.

‘4s for aural broadcasters, he pointed out obvious implications: High-powered
metropolitan stations shouldn't suffer too much, since they can reach good=sized
non-metropolitan audience. Small-town stations, particularly those out of range of
iV, may not be hit. Metropolitan daytimers might stand up fairly well. It's the
little station in the big town that has to worry.

GLEANINGE FROM COLOR AND UHF LABS: Nothing hot on color-freeze-uhf front nowadays,
what with hearings in hiatus until Feb. 20 (Vol. 5:50). Engineers are glad to be
away from Washington hearing rooms, back at their 'scopes and soldering irons. But
there are scattered developments:

RMA’s Dr. W. R. G. Baker and Edward Wheeler last Monday sounded out each
commissioner and Sen. Johnson on their thoughts about a new National Television Sys-
tems Committee to formulate color standards. They came back apparently encouraged,
although without commitments.

Seems commissioners are reluctant to give an NTSC a stamp of approval imply-
ing acceptance of whatever it comes up with. Current consensus seems to be: "We're
glad to see you're working on color and we'll welcome all information." Sen. John=
son's attitude: "Atta boy. Get in there and pitch. I know you'll come up with
something good." Which isn't a commitment either.

Noteworthy is fact Comr. Jones' extremely caustic letter to Paramount's Paul
Raibourn (Vol. 5:50) created only minor stir -~ very little newspaper play, casual
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trade paper treatment. DLetter had called industry groups "pseudo=entities,® asked

Raibourn to show how he had encouraged color, particularly in view of Paramount's

large stockholdings in DuMont. Raibourn hasn't replied yet, says he'll appear at

allocations hearing; he's one of very few favoring mixing vhf-uhf in large cities.
% * # *

RCA engineers speak confidently, say they're satisfied major bugs will be
out of their color system by time of February demonstirations. They're setting up
field laboratory in Washington, "moving out of the hotels,” expect to resume color
transmissions here in couple weeks.

Question of receivers and field tests was haggled over in New York Monday by
receiver distribution committee, which ended up with some FCC engineers wondering
whether meaningful statistics can come from so few receivers in hands of public.

CBS plans cgll for giving one set to FCC Labs at Laurel, Md., one to Bureau
of Standards for Condon committee, 16 to miscellaneous observers == by Jan. 1. RCA
says that by Jan. 15 it expects to have one for FCC, one for Condon; after Jan. 15,
about 10 for general distribution. Nothing definitive out of CTI, except that it
expects to have about 6 for Feb. 20 demonstration.

* % * *

Uhf began to stir a little. RCA submitted description of uhf tuner to be
used in Bridgeport tests starting in January (Vol. 5:49). It tunes over 500-700Q mec,
uses printed circuit. Some will be mounted in RCA's 10-in. Anniversary table model.

Zenith offered FCC receiver equipped with uhf strip in its turret tuner, the
device with which Zenith teed off on its happily forgotten "obsolescence® campaign
of last March (Vol. 5:11=21). Zenith added it plans great many tests when RCA-NBC
Bridgeport station goes on air.

DuMont is setting up l-kw uhf transmitter at Passaic, hopes to get it going
before long.

Pitching hard for his Polycasting uhf system (Vol. 5:46), consSultant Raymond
Wilmotte sent FCC supplemental material to support his claim that four 2-kw sta=
tions, using 2 channels, can cover cities even better than single 1100-kw station.
He says there's common misconception that he proposes system use only FM video; AM
will do the job, he says. FCC is watching his work closely, is also quite interest-
ed in his experiments showing reception of weak FM signal in presence of stronger
one on same channel. Wilmotte says $50,000-$75,000 would suffice to prove system.

BETTER KINE-FILMS A RESEARCH MUST: It's not just the film -- it's lots of other
things == that account for the still relatively poor quality of kinescope record-
ings, which look like they musSt continue to be backbone of non-interconnected pro-
gram service for some years to come. Not only the networks but film and projection
laboratories are working hard on this research "must”. There is even an informal
interchange of information among the rival network technicians.

Check with picture-=recording experts indicates improvements will show up
gradually. Problem, as briefed by one, 1s fundamentally that of improving (1) gual-
ity of received pictures; (2) methods of recording on film from kinescope; (3) meth-
ods of transmitting kinescope recordings by stations. Thus it's clear not only film
but component equipment must be improved. Horror story of year relates how one
station actually used home movie projector to run kines of top-flight network shows.

Kinescope recordings are variously called kine, TV, video or film record-=
ings; DuMont calls them tele-transcriptions. They're off=the-tube films of regular
TV performances, counterpart of the radio transcription, intended for syndication
t.0 stations that can't get original show via coaxial-microwave or can't clear a
particular time. Since AT&T extensions won't go farther than Omaha by October 1950,
many cities with IV outlets are left without direct network hookups (for 1949-50
interconnections, See map on p. 88, IV Directory No. 9).

Kine-recordings actually hurt good shows sometimes, certainly don't conduce
to receiver sales. Viewers who must depend on them get pretiy poor idea of TV's real
potential. New York Herald Iribune's acid critic John Crosby put it brusquely in
comment ing on Hollywood-recorded Ed Wynn Show: "Perfect Fool, Imperfect Kinescope.”
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497,067 TV SETS MADE I NOVEMBEE: 7TV production nudged 500,000 in 5-week November,
bearing out most optimistic calculations. RMA's monthly report shows 414,223, to
which can be added 20% to account for big and little non-RMA firms -- making figure
497,067. This compares with previous record of 365,000 for October (Vol. 5:47).

Adding November figure to previous cumulative, we arrive at all-industry
estimate of 2,487,000 (round numbers) for first 11 months of year. ZEven with prob-
able lowering of production pace during 4-week December, it seems virtually certain
1949 output will reach 2,750,000 or more. Cumulative postwar TV production as of
Dec. 1 can now also be reckoned at 3,644,000.

Output by weeks during November is significant (RMA figures): first week
82,813, second 80,046, third 82,020, fourth 73,531, fifth 95,813.

RMA total of all radios produced was 1,324,359 during November (including
TVs), also a record for any month this year. October TV breakdown: table models,
226,846 (13,616 with AM and/or FM); TV-only consoles, 138,431; combination consSoles,
48,946 (36,030 with phonos, remainder with AM and/or FM-only). October FMs: table
mwodels, 63,855; AM=FM consoles, 58,748. Among the TVs were 60,108 sets with FM.

HOW TV & RADIO RANK IN THE ECONOMY: 1V industry's growth to better than "billion

dollar® size is all the more remarkable when you consider it's only now completing
its third full postwar vear —--= really didn't get under way until late 1946.

If vou add 30-vear-old radio, yvou can even prove fabulous fact that the
American public this year will have spent more money on TV-plus-radio reception than
it spent on motion picture admissions! Here's how we reckon the dollar volume:

(a) Just about 2,750,000 TV sets will have been produced and sold during
1949, and RMA says average retail price per set was $320. That means $880,000,000.

{b) IV servicing, installations, warranties and accesSsories will amount to
$133,250,000 this year, according to RCA consumer products v.p. Joe Elliott (Vol.
5:47). Thus, cost and expense of TV receivers alone add up to $1,013,250,000.

{c) Radios sold this vear will total 10,000,000 or more, at average unit
retail price of $43 =- lumping consoles, phono combinations, table models. That
means retail trade of $430,000,000, to which can be added another $70,000,000 for
service, replacements, etc. (on some 60,000,000 sets in use). That rounds out radio
figure to $500,000,000.

(d) Add all foregoing, and grand total is $1,513,000,000 == out-of-pocket
expenditures by the American public on TV-radio equipment and maintenance. This
compares with $1,386,000,000 spent on movie admissions in 1948, expected to be
slightly lower this year {(Vol. 5:48).

Foregoing calculations are set forth mainly to highlight growing stature of
the radio industry, particularly TV, and are confined entirely to retail and service
items. There are additional tens of millions of dollars, impossible to calculate
precisely, invested in broadcasting, telecasting and manufacturing plants which en-
joyed their greatest expansion during 1949. ‘

More than that, the broadcasting industry’'s $400,000,000 time sales of 1948
{Broadcasting Magazine 1949 Yearbook) may be equalled this year. And telecasting
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should account for more than $15,000,000 in time sales alone, if we accept Printers®
Ink estimates (Vol. 5:51). We won't even attempt to guess how much talent costs add.

Thus, TV and radio combined == TV in particular, sinoe it's in the initial
investment stage and unit costs are so high == enjoy high position among consumer
industries of America. They're surpassed in few categories, as evidenced by these
iatest Dept. of Commerce estimates of consumer expenditures for 1948 (add 000,000) ¢
toilet articles, $1,151; jewelry, $1,314; automobile upkeep (not including gas or
0il), $1,320; motion picture admissions, $1,386; drugs, $1,391; transportation
(streetcars, buses, taxis), $1,400; telephone, $1,638; radios-phonos-records,
$1,760; furniture, $2,715; appliances (excluding radios-phonos-records), $3,127:
tobacco, $4,147; meals out, $12,757; gasoline & oil (for car & home), $14,418;
clothing (except footwear), $16,795; food, $43,000.

SARNOFF VISIONS ‘ANOTHER GOOD YEAR": Not usually given to understatement, especially
where the pet TV industry he so fondly nurtured is coneerned, RCA's David Sarnoff ‘
quite simply notes in his year-end review: "The year 1949 has been a go00d one...

and 1950 promises to be another good year."

He ventures no prediction as to 1950 output, but states belief that by end
of 1954 there will be 20,000,000 TVs in American homes, 75,000,000 viewing audience.

Gen. Sarnoff studiouslvy avoids controversy, notwithstanding FCC's "freezeg"
which nobody in the industry likes =~ except a few anti-TV broadcasters and some
nicely-protected telecasters. Notwithstanding, too, the still=-unsettled color cofi=
troversy, on which he privately expresses strong feelings. He does count RCA's
electronic and compatible color system among 1949°'s outstanding IV achievements,
which might be disputed by RCA's rivals, and he reveals:

(a) That RCA will manufacture its millionth TV set next February =-- indi=-
cating RCA accounts for about one-fourth the industry's unit volume, thus doubtless
is No. 1 producer of receivers. (It guards exact figures assiduously.)

{(b) That a new field-type IV camera will soon be ready for field tests == a
smaller, and presumably cheaper, TV pickup unit "about the dimensions of a home=-type
motion picture camera [which] is expected to have widespread use in outdoor pickups
as well as in medical and industrial TV applications."™ That will be welcome news
to telecasters, now burdened with cost of about $13,000 per camera chain, to say
nothing of highly cumbersome equipment. First hint of device came from Dr. Zworykin
before SMPE (Vo0l.5:43); details are due to be revealed at IRE convention next March.

Note: Gen. Sarnoff's prediction of 20,000,000 sets-in-use at end of 5 years
might be compared with recent forecast by Paramount‘s Paul Raibourn: 40,000,000 by
1956. Raibourn, remember, is primarily a movie executive =- and it's already appar-
ent movies stand to lose attendance to IV stay-at-homes (Vol. 5:48).

FM—PROBLEM CHILD OF FCC & INDUSTRY: FcC stirred up something of a hornet's nest
when it proposed mandatory increase in hours of FM station operation (Vol. 5:47,49),
Deadline for comments, Dec. 19, brought reactions from 60 parties almost unanimously
opposed. Maj. Edwin Armstrong, FM's inventor, in bitterly=-worded comment, has asked
FCC to investigate whole FM problem, reiterated his charges that industry groups
have kept FM down.

In request for "fact-finding" hearing, NAB summarized feelings of most when
it said: "The total service which FM broadcasters render to the public will not be
bettered, despite a rule requiring increased operation, if such operation causes
any significant number of themto be forced out of business.”

Coincident with objections to FCC proposal are continued dropouts of operat=-
ing stations and grants -- some of considerable note. Roy Hofheinz, first president
of FMA, turned in conditional grant for KOPY, Houston, which has operated with STA
for years and which he once said was making money (Vol. 2:34). New York's WMCA=-FM
dropped out this week, president Nathan Strauss saying it had been losing $4,000
monthly, claiming he'd tried to "give the station away® without any takers. Scripps~
Howard's WEWS-FM, Cleveland, which has TV but no AM affiliate, is also giving up.

&
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Other -big-timers recently calling it gquits: KSD-FM, St. Louis; WBRC-FM, Birmingham;

KMBC-FM, Kansas City.

Where FM goes from here is anvyone's guess.

Some see continued dropouts, but

eventual "solid group® of operators not too far below present 733 stations on air.
(Some 200 permits have been turned in so far this year, of which 33 were on air,

balancé merely "paper" grants.)
forcing FM out of sight.

w o n

_Some special uses of FM are almost certain to persist and grow.

Others believe an "avalanche® is in the making,

Shot in arm

for ﬁran§it FM is seen in favorable decision granted this week to Washington's WWDC=

FM by Public Utilities Commission.

Number of broadcasters are enthused over reve=

nues from Muzak-tyvpe operations for offices, factories, etc., in which commercials

are removed with supersonic device in receiver.

achieved solid success.

Nearly evervone agrees FM is a superior aural medium.

Storecasting, too, seems to have

And though FM hasn't

£}

geﬁérally developed sufficient audience to appeal to advertisers, some AM broad-
casters are extremely reluctant to give up the promise inherent in their FM stations
which deliver solid day-and-night signals to areas their AMs never reached.

ONLY i1 NEW STATIONS SURE IN 1950: In denying Ravtheon's request for extension of CP

it hgs held since May 16, 1946 for WRTB, Waltham, Mass., FCC in effect reduces list

of pending CPs to an even dozen.
reason == delay.

0f these,
But while Maison Blanche's WRTV, New Orleans, faces an unfavorable

2 are still in trouble for much same

examiner's report (Vol. 5:35) and goes to oral argument Jan. 6, City of Jackson=

ville's WIAX-TV is expected to get reprieve.

As things look now, we're likély to

get only 11 more stations before freeze ends -= before end of 1950, in fact.

[For full 1ist of CPs still on the books, also list of the 13 CPs that were
withdrawn or deleted during 1949, see TV Addenda 9-L herewith.]

- Raytheon has 20 days from Dec. 19 to petition for reconsideration, but at

week's end was undecided what to do.

Looking to New Year, it appears that San

Antonio's second outlet, KEYL, owned by Texas oil group (Vol. 4:13), may be first

new station of 1950; it's due for equipment tests Jan. 7.

ary is Iowa State College's WOI-TV, Ames (Vol. 5:49).

Also due to test in Janu-
And from WJIM-TV, Lansing,

Mich., word is that installation is progressing, start now set for Feb. 21.
Nashville was assured TV service by July when board of National Life & Acci-

dent Insurance Co. decided this week to proceed with its WSM=TV -= provided FCC ex=

tends CP which expires Feb. l.

tainties, company considered dropping CP for Channel 4 held since July 1948.

Due to site trouble, color issue, allocations uncer=

If FCC

grants extension, as expected, it hopes to sSecure network Service same time AT&T
adds Louisville via coaxial from Indianapolis (October); otherwise, plan is to set
up own microwave relays from Louisville, 160 mi., 4 or 5 hops.

Though networks have kept TV figures to themselves,
Dec. 24 Billboard comes up with these estimates of their
1949 grosses: NBC-TV, $6,350,000, of which $4,850,000
is network billings, remainder from its 5 M&O stations;
CBS-TV, $2,400,000 from all sources (it owns one sta-
tion, has 499 interest in another); ABC-TV, $1,000,000
or $1,100,000 (it owns 5 stations); DuMont, $920,000 (it
owns 3 stations). Dillboard says NB(C’s TV loss this
year will be $3,500,000. On AM side, it projects 1949
grosses thus: NBC $%67,500,000, down $3,970,000 from
1948: CBS $64,200,000, up $1,934,000; ABC $42,350,000,
down §1,955,000; MBS §18,800,000, down $3,970,000.
‘Note: Mutual’s president Frank White, in conference call
to affiliates Dec. 22, reported brightening outlet with sales
of 23 hours of weekly network time representing $3,000,-
000 in new billings. «

FCC’s report on 1948 revenues of AM, FM and TV
was made public this week, add up to same figures Chair-
man Coy used in NAB speech last April (Vol. 5:16)—TV
lost $15,000,000, AM earned $64,100,000, both before taxes.

Milton Berle and Texaco (NBC) took top honors in
5 out of 11 categories in Motion Picture Daily’s 1949 Tele-
vision Fame Poll, published Dec. 21. Comic and sponsor
were voted first for best network program, best TV per-
former, best variety program, best comedy show and best
commercial presentation. Other firsts: Dave Garroway
(NBC), most promising male star; Felecia Montealegre
(CBS), most promising female star; Studic One (CBS),
best dramatic program; Crusade in Europe (ABC), best
educational-public service program: Kukla, Fran & Ollie
(NBC), best children’s program; Who Said That? (NBC),
best quiz show.

Paramount split-up puts KTLA, Los Angeles, DuMont
stockholdings and experimental stations in hands of Para-
mount Pictures Corp., effective Jan. 1. Paul Raibourn
is a v.p. and director of new picture company, remains
president of Paramount Television Ine. New theatre
company, United Paramount Theatres Inc., takes over
WBXKB, Chicago, and pending applications for Detroit,
Boston, San Francisco.
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Count of TV Sels-in-Use by Cities

As of December 1, 1949

Sets-in-use rose to 3,497,000 as of Dec. 1, according
to NBC Research’s monthly “census” report estimating
families and sets within 40-mi. service areas (.5Mv).
December report embraces non-TV served Norfolk. It
represents 472,000 increase over Nov. 1 count (Vol. 5:48).

Interconnecied Cities

No. No. No.
Area Stations Families Sets

1 ore e 3 732,000 113,000
ggstt'.lg; w:‘.,,,__m_,,__ 2 1,175,000 213,000
Buffalo 1 323,000 53,200
Chicago ... 4 1,438,000 312,000
Cincinnati 3 384,000 50,000
Cleveland 3{a) 695,000 119,000
Columbus .. 3 225,000 25,300
Dayton . 2 291,000 22,300
Detroit — e 3 839,000 138,000
ey 1 1128 it

apld, 1 , .
far:ggstir e 1 85,000 19,000
Milwaukee 1 327,000 60,600
New Haven 1 557,000 58,400
New York 7 3,597,000 950,000
Philadelphla . 3 1,184,000 315,000
Pittsburgh e 1 742,000 55,000
Providence . 1 1,011,000 23,700
Richmond oo 1 ,000 18,600
Rochester .. ... L 208,000 15.900
Schenectady —. . i 258,000 44,200
St. Louls ... 1 474,000 67,700
Syracuse 1 199,000 19,100
‘Toledo 1 241,000 27,000
Utlca . 1(b) 127,000 4,500
Washington 4 691,000 78,700
Wilmington 1 183,000 19,400

Total

Interconnected 53 #*16,410,000 2,846,100

Non-Interconnecied Cities

TQUe 1 22,000 1,500
ﬁi?:x?tge _q____‘__,.... 2 233,000 20,000
Binghamton — i(c) 131,000 2,300
Birmingham .. 2 196,000 7,900
Bloomington U 1 104,000 1,000
Charlotte .. 1 171,000 9,300
Davenport 1 133,000 5,000
Fort Worth- 1(d) 269,000 12,100

Dallas ... 2{e) 277,000 14,100
Greensboro 1 165,000 7,300
Houston 1 217,000 10,000
Huntington .. 1 132,000 2,700
Indianapolis 1 281,000 14,000
Jacksonville 1 94,000 4,200
Johnstown 1 250,000 9,700
Kansas Clty 1 275,000 20,400
Los Angeles 7 1,372,000 303,000
Loulsville — . 1 88,000 16,600
Memphls 1 177,000 12,200
Milami ___ —— 1 117,000 12,900
Minneapolis-

St. sz’tul - 2 333,000 50,200
New Orleans i 225,000 10,300
Norfolk ....__ | (£} 196,000 1,000
Oklahoma City 1 138,000 14,300
Omaha . ... 2 132,000 10,300
PhoenlX e i(g) 49,000 3,000
Salt Lake City —— 2 93,000 7.800
San Antonio ... 1(h) 130,000 1,200
San Diego —— 1 113,000 15,200
San Francisco .. 3 825,000 24,100
Seattle . 1 307,000 15,800
Tulsa o 1 125,000 6,100
others e — PO 5,400
Total Non-

Interconnected ... 435 *,470,000 650,900
Total Intercon-

nected and Non-

interconnected .. 98 *23,880,000 3,497,000

* Note: Family figures are based on estimates of 1948 operation;
because of this and because of overlaps, they cannot always be
taken as true measure of potentlal audience.

(a) WXEL began scheduled operation Dec. 17. (b} WKTV be-
gan scheduled operation Dec. 1. (¢) WNBF-TV began scheduled
operation Dec. 1, (d) Fort Worth-Dallas coverage overlaps. (e)
KRLD-TV began scheduled operation Dec. 3. (f) WTAR-TV due
to start In April, 1950. (g) KPHO-TV began scheduled operation
Dec. 4. (h) WOAI-TV began scheduled operation Dec. 11.

Bound and Indexed

We're planning to index and bind, between em-
bossed book covers, in limited guantity, all 1949 issues
of the Television Digest Newsletters plus the year’s
quarterly TV Factbooks. This volume of 53 News-
letters, 4 Factbooks and Index will provide a handy
and handsome permanent reference covering TV’s big-
gest year. Orders will be taken only until Dee. 31.
Price, $25 per volume.

CBS announces heavy schedule of color tests, Jan.
2-Feb. 1. Signals will come from New York’s WCBS-TV
and WOR-TV, Washington’s WOIC, Philadelphia’s WCAU-
TV. Some 50 receivers, including eonverted black-and-white
sets, will be distributed in New York and Washington,
mostly latter. In Washington, plans call for 15 sets in
places generally accessible to publie, plus one in home
of each FCC commissioner and possibly staff members.
New York tests are principally to check interference
ratios, using color film and slides plus black-and-white
live and film. Philadelphia telecasts are intended pri-
marily for tests by local manufacturers; signals will come
from New York and Washington via coaxial, starting
about mid-January. Color will be transmitted daily,
Mon.-Sat., during stations’ off hours. AT&T’s coaxial
and loecal loop service may be supplied gratis.

Whe’s going te head up FCC’s Broadcast Bureau
is current No. 1 topic at Commission. Subject became
alive again (Vol. 5:3) when it was learned FCC had
sent to Civil Service Commniission $12,000 job sheets for
directors of broadcast, common carrier and safety and
special services organizations. Leading contender for
broadcast job seems to be Harry Plotkin, now asst. gen-
eral counsel in charge of broadecasting. Also to Civil
Service went job sheets for general counsel, chief engi-
neer (vacant since Jan. 1948), chief accountant, and execu-
tive officer, all of whom would be responsible directly to
commissioners.

“In my opinion, color TV will not be available on a
national scale for at least 5 years. UHF will develop
much faster . .. public can buy preseni-day sets without
fear of obsoleseence.” Thus GE’s electronics v.p. W, R.
G. Baker, who is also RMA director of engineering, in
year end statement. “It is unlikely,” he adds, ‘“that any
UHF stations will be on the air commercially in the
coming year. One year after the freeze is lifted we esti-
mate 53 additional VHF stations will begin operations,
plus an unknown quantity of UHF transmiitters. Looking
ahead to the end of 1951, I believe the mation will have
a total of 300 TV stations,”

TV programs and sponsorships: New Elliott Roose-
velt-Martin Jones Jr. package firm reported placing Mrs.
Franklin D. Roosevelt on NBC-TV around Feb. 1 for Sun.
4-4:30 “tea party” show with guests; no sponsor yet . . s
Harriett Hubbard Ayer reported taking CBS-TV series
with Ilka Chase, to start in Jan. or Feb.,, Thu. 9:30-10...
RCA Victor dropping Wed. Rukla, Fran & Qllie, continu-
ing Mon. & Fri,, Sealtest continuing Tue. & Thu. . . . Add
advertisers using or reported planning to use spot TV;
Plymouth, thru N. W. Ayer; Dutch Boy Paints, thru
Marschalk & Pratt; Cannon Mills, thru N. W. Ayer; Sealy
Inc. (Film-0O-Rest Mattress), 15-min. Sarra slidefilm;
Blatz Beer, thru Kastor, Farrell, Chesley & Clifford.

Telecasting notes: Baltimore’s WMAR-TV is loeca-
tion for 10-min. decumentary on how a TV station oper-
ates, to be filmed by Army Civil Affairs Division . . .
KFI-AM Los Angeles, signs new NBC affiliation, ending
rumors about its sale to CBS and latter's possible tieup
with its KFI-TV . . . WBEN-TV, Buffalo, having sold
daily 4 p.m. teen-age disc jockey participating show, now
launching 3 p.m. cooperative with high school students,

Trip to San Francisco to see Color Television Inc's
system, by 4 top FCC staffmen (Vol. 5:49), was post-
poned this week, mzay be called off, CTI notified FCC it
wants a little more time to get equipment into shape.
Whether trip is called off depends on how seon CTI is
ready; idea is to avoid crowding CTI’s preparations for
Feb., 20 demonstrations in Washington.
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TV FACTBOOK & 1950 AM-FM LGG ON WAY: we're purposely holding up, for about week,

publication of our TV Directory No. 10: Television Rates & Factbook == solely be-

cause we want to include therein all TV set manufacturers and their full new 1950

receiver lines, as well as several delayed station rate cards. Certain leading set

makers won't disclose new lines and prices until next week; and sSeveral rate card
revisions have been delayed because of year-end complications.

Thus, full-service subscribers will get their next quarterly IV Factbooks
sometime during week of Jan. 9. This edition will list more than 100 companies en-
gaged in TV manufacture, with current lines and prices; rate cards and personnel of
the 4 networks and 98 operating stations; lists of 13 outstanding CPs and 351 appli=
cations; directory of 400-plus IV program firms; tables of current and proposed
vhf-uhf allocations; latest figures on IV production, sets=in=use, etc.; and various
other features of permanent reference value. Extra coples will cost Digest sub=-
scribers $2.50, non-subscribers $5.

Note: Our combined AM-FM Directory of Jan. 1, 1950 is now in hands of
printer, will be mailed next week. It lists licensees, addresses, facilities of
all North American AM & FM broadcasting stations by countries, states, cities; and
separately, too, by frequencies and call letters. Also all U.S. applications pending
to Dec. 31, 1950 separately by states and by frequencies, with FCC reference file
numbers. The 125-page loose=leaf volume, with opposite pages in blank for writing
in additions and changes, will be followed by new series of weekly Addenda based on
current FCC decisions, applications, etec. Extra copies of 1950 AM-FM Directory are
$£7.50 each to subscribers, $10 to non=-=subscribers.

TV IN 1950—SIZEUP AND FORECASTS: Let's look ahead to 1950, rather than rehash 1949,
and recapitulate what may be expected from TV these next 12 months. Knowing full
well we can be called to account if wrong, nevertheless we herewith stick our necks
out with this thumb-nail sizeup of basic trends and developments that may be ex-
pected -- plus a few predictions and conjectures:

(a) Not less than 4,000,000 receivers, probably more, to be produced and
c0ld -- meaning at least 8,000,000 in use by end of year. Dollar volume of TV trade
well over this year's $1 billion, of TV-plus-radio well over this year's $1.5 bil-
lion (Vel. 5:52).

(b) Not more than a dozen new vhf stations to be built during year, out of
13 CPs still on the books. Only new market areas these will open up: Ames, Iowa
(Des Moines) ; Kalamazoo & Lansing, Mich.; Nashville, Tenn.; Norfolk, Va. (see IV
Addenda 9-M herewith for full 1list of still-pending CP holders).

(c) End of freeze in autumn or early winter of 1950 =- after lengthy vhf-
uhf allocation hearings during spring-summer that will be even more complex than
color issue. Possibly a few non-competitive new station grants in 1950, but little
or no new construction until 1851, either vhf or uhf.

(d) Lots more talk-talk about color, maybe spelling some headaches for the
trade ~= with FCC Comr. Jones continuing to spearhead color-in-a-hurry, CBS carrying
case "to the people" via publicity and public demonstrations, but Senator Johnson
remaining (for him) relatively mum until Condon committee reports.

with AM 7/
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(e) FCC shelving non-compatible color propesals through some sort of com-
promise that delays things long enough to give the all-electronic, compatibility ex-
ponents time to prove they have or haven't got stuff. Public at large, meanwhile,
apathetic about color despite publicity =- and continuing to buy monochrome sets.

(f) Uhf experiments, starting with RCA-NBC Bridgeport operation (see p. 4)
proving those channels can do reasonably good but an essentially local coverage job
== and l-kw uhf transmitters with associated equipment offered at $100,000 to
$125,000 vs. about $250,000 for vhf installations. |

(g) Networks extending service to more TV cities, via new coaxial-microwave
links (see below) =- giving those cities better programs, whetting public interest,
stimulating set sales. Improvement, too, in kine-recording =- but not sufficiently
to compete with off-the-line to extent radio transcriptions compete with live shows.

(h) Continued inrocads of TV upon radio and movie audiences. (It's wishful
thinking to argue otherwise.) Total dollar volume of radioc and movies down Some-
what, though some favorably situated stations and houses may actually improve. Many
more AM-FM stations quitting or selling out, and rising demand from sponsors for ’
lowered radio time rates.

(i) Some small manufacturers to give up the ghost, or be merged, unable to
stand competitive price race with big mass producers -- a real race just now getting
under way (see our current and recent Trade Reports). Note: We predicted same thing
last year (Vol. 5:1), when we counted some 90 companies manufacturing 250 models
yet New Year begins with more than 100 manufacturers in business, making some 500
different models (see TV Directory No. 10, due off presses next week).

(j) More TV network and station sponsors, higher time rates, new big-name
shows, more daytime hours, more theatre-TV installations, more feature=-length movies
released to TV (some relatively recent ones, foreign and domestic). '

(k) More stations operating in the black (Vol. 5:50) -~ indeed, stations in
red the exception rather than rule by end of 1950. Some are already proving IV can
stand on own fiscal legs, and this will stimulate more broadcasters and other enter=-
prisers to seek facilities, once freeze is lifted.,

Suffice to leave off now, conceding that we're true believers in TV's des-
tiny and admitting we may be proved cockeyed in some of our conclusions. We can
only assure you that succeeding issues will report and evaluate 1950's developments
and trends, week by week, as diligently and honestly and independently as in the
past. To our friends and subscribers, as 