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UHF GRAKTEES SCROUNGING FOR TRAMSMITTERS: Prospects for some speedy construction by '
new=station grantees, vhf & uhf, appear to be improving. While there has been

little doubt that vhf CP-holders can perform some remarkable feats of construction,
approaching the incredible record of Gene O'Fallon's KFEL-TV, Denver (Vol. 8:29),

there has been some uneasiness about time element for uhf stations. '

But we now detect a new note of optimism among the uhf grantees. Most of
them have dismissed fears about going on air with 1l-kw transmitters radiating 15-20
kw, are now bedevilling transmitter makers to part with their experimental and pro=
totype units. There are a very few such to be had, and we expect Herbert Mayer's
Empire Coil Co., with CP for Channel 26 in Portland, Ore., to be among the first to
capture one. It wouldn't be surprising to see him on air within 60 days.

Verv few can make such speed in uhf, but prospects for a nice handful by
year's end look extremely good. GE says it can deliver first 12-kw unit to WHUM,
Reading, Pa., by December, if station gets grant for channel. GE's second 12-kw
transmitter is going to Springfield TV Bestg. Co., uhf grantee in Springfield, Mass.
GE will keep turning out 12-kw units from then on, expects to roll out 15=20 by
mid-1953. RCA feels it can produce 12 or more l-kw transmitters before end of 1952.
These, plus 1l=kw output of DuMont, Federal and GE, add up to fairly bright picture. )

GE has announced availability of 15-kw klystron tubes (actually 12-kw when
finally operating) to industry in general. However, it appears that few, if any, B
will be available before next year. Initial production will be by Varian Associ-
ates, San Carlos, Cal., developer of the tube. If demand warrants, GE itself will
go into production. To its own transmitter customers, GE is planning to offer
rental arrangement for klystrons because of their heavy initial cost.

FCC GRANTS 3 MORE CPs, PICKING UP SPEED: with grant of 3 CPs this week -- a vhf in
El Paso, 2 uhf in Ft. Lauderdale -- FCC's processing pace quickened after 2 dullish
weeks. Actually, Commission isn't doing too badly, considering fact it has actually
disposed of about 125 of the 718 applications received since freeze ended, granting
26 and setting for hearing or dismissing about 100 more.

Commission also relieved a couple sore spots this week, when its engineers
juggled allocation plan, came up with Channel 10 for Lafayette, La., Channel 6 for
Temple, Tex. =- thereby avoiding court fights.
The week's CPs: E1l Paso, KROD, Channel 4; Ft. Lauderdale, WFTL, Channel 23 ‘
and WBRD, Channel 17. FCC notified 17 other applicants they'd have to go to hearing
because of competition -- in Mobile, Evansville, Henderson, Chattanooga, Spokane.
In addition, WMFS, Chattanooga, and WKST, New Castle, Pa., were notified that their
financial uncertainties had to be resolved before they'd be clear for grants. FCC
got to 17th city in Group A processing list, 20th in Group B.

Worth noting in this week's action is that FCC has developed a "lead time"
in considering applications. The "burst" of 18 CPs on July 11, when Commission
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granted applications which had been filed or amended few days before meeting day,
is thing of the past -- unless there's sudden reversal of policy. Currently, Com-
mission isn't granting applications unless they've mellowed in its files for week
or 2. Last week and this, there have been applications free for grants except that
Commission felt they should get more careful scrutiny.

* *i ¥ *

FCC is now pondering problem of hearings. Answers on such questions as
following are expected next week:

(1) When can more examiners be added?

(2) Which cities come first?

(3) Where will hearings be held -- in Washington or cities involved?

(4) Shall simultaneous hearings for all channels in each city be held, or
should same examiner hear them sequentially?

(5) How about problems of applicants' attorneys, who may find themselves
understaffed to handle several simultaneous hearings, and request postponements?

(6) How should staff be allocated between hearing and non-hearing cases?

OQutlook for more examiners appears brighter. Some 4-5 of FCC's present 7
will be free for TV when hearings start -- probably early September. Addition of
7-8 more by September-October appears quite likely. Regardless of outcome of court
case involving examiners and Civil Service Commission, FCC believes it will be able
to start hiring examiners in a few weeks.

"Which cities come first?" is likely to provide good argument. Denverites
will undoubtedly claim FCC should stick to its city-by-city priorities in hearings
as well as in regular processing. Tampa-St. Petersburg applicants are certain to
argue that they rate highest priority because area has neither stations nor CPs.

% * ¥ ¥

Channel-shifting, subject to rule-making proceedings, which added vhf chan-

nels to Temple and Lafayette, was achieved as follows:

Channel 3 was substituted for No. 6 in San Angelo, No. 2 for No. 10 in Baton
Rouge, No. 8 for No. 2 in New Orleans, No. 10 for No. 8 in Mobile.

Commission is naturally delighted that it could effect the parlay without
violating its mileage separations. Action made some applicants wish they'd squawked
louder, perhaps forcing Commission to hunt up more vhf channels. Most ticklish
case, Channel 4 situation in Pittsburgh, remains undecided -- and there's no indi-
cation whether Commission has found trick of making everyone happy there.

% * % %

There were 2 educational applications in this week's filings =-- from USC's
Allan Hancock Foundation for Los Angeles, and State of New Jersey for New Brunswick
-- bringing total educationals to 4 CPs, 10 applications.

Educational CP-holders still don't have money to build, but they're confi-
dent of prospects nevertheless. Ralph Steetle, executive director of Joint Commit-
tee on Educational TV, is convinced educational TV won't follow pattern of educa-
tional radio -- initial burst of enthusiasm, gquick fadeout. He points out that in
0ld days radio was regarded as something for colleges' electrical engineering and
speech departments to tinker with. Today, he claims, drive comes from top-level --
university presidents.

Big factors in current educational drive are the philanthropic foundations,
such as Ford and Kellogg. In the last 2 years, they've poured over $1,500,000 into
various phases of educational TV-radio. It will be many months, perhaps years, be-
fore anyone knows whether this pump-priming has worked.

There are high-placed skeptics at FCC who feel that every educational TV
station that gets going is all to the good. However, they claim that channel res-
ervation is really a blessing in disguise for commercial interests, if educators
don't occupy channels -- because frequencies will then be available to commercial
applicants who lose out in first round of processing now going on.
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GOOD HETWORK PROSPECTS FOR NEW CITIES: AT&T remains optimistic about its ability

to supply network service to new TV cities about as fast as new stations get on air.

For cities on existing coaxial and microwave routes, such hookups present only minor

problems. Denver, of course, had been ready long before KFEL-TV took to air. And ,

it will be no great trick to splice in such cities as Portland and Austin, now on

TV routes (see map with TV Factbook 15). Only possible delay, a slight one, is that

demand may outrun supply of terminal equipment. ,
A tougher problem, but still not worrying AT&T too much, is job of tying in

cities slightly off present routes -- such as Springfield, Flint, Youngstown, etc.

Usually, a couple microwave hops or short coaxial run is enough, and AT&T spokes-

men say they'll be able to take care of "reasonable number" of these.

Where time element becomes more Speculative is for such cities as Spokane.
AT&T has announced plans for running coaxial from Seattle to Yakima but has made no
definite statement about extensions from there on. Approaching from other direc-
tion, phone company has fairly firm plans for microwave from Salt Lake City to Poca-
tello, Boise, Pasco == branching at Pasco to Spokane, Yakima and Portland.

But completion of run from Salt Lake City isn't due until late 1953 or early
1954, and Spokane's 2 vhf grantees expect to be on air by end of 1952 (Vol. 8:30).
AT&T engineers say that if Spokane stations want service by the end of this year,
they'll probably get it via temporary microwave from Yakima.

AT&T's great southern coaxial is now equipped for TV except for Ft. Worth-
Phoenix section. 1In this "blank” section are such cities as El Paso (which got vhf
CP this week, see p. 1), Tucson, Abilene. OQutlook here is good, since AT&T is now
equipping section for TV, will have one circuit in each direction by spring.

Albuquerque's KOB-TV remains "stepsister" among operating stations, being
only one in U.S. without network service. AT&T says prospects there are still un-
settled, but that city will get service from E1 Paso or Denver. Probability is that
microwave will start at Denver, picking up such cities as Colorado Springs, Pueblo
and Santa Fe as it goes along -- ready to feed any station in those cities that may
be constructed by that still undetermined time.

For Canada, AT&T is ready to feed CBLT, Toronto, whenever station wants
service. Station is due to start tests Aug. 15, open formally Sept. 8, but AT&T !
understands station won't want U.S. network service immediately. Canadian Bell is
said to be ready to open its Toronto-0Ottawa-Montreal microwave to TV any time. :

FCC ADDS COMPLEXITY TO PARAMOUNT CASE: A peculiar and confusing climax to Paramount a
hearing came this week, when FCC went part of the way towards approving ABC-UPT
merger and at same time showed willingness to forget "ancient history" regarding
Paramount Pictures Corp. anti-trust violations.

Though ABC and UPT may be pleased by FCC's demonstration of sympathy, they
were disappointed by Commission's failure to carry through on its apparent promise
to render quick decision on merger with minimum of legal fol-de-rol (Vol. 8:28).

Action came in form of decision Aug. 1 on the multitude of petitions filed.
Here's what Commission said:

(1) "01d" anti-trust violations, i.e., more than 3 years old, should not be
held against broadcast licensees —— unless violations involved radio communications.

(2) ABC's financial straits merit gquick decision, but FCC needs benefit of
examiner's experience with case, so he must render initial decision.

(3) All issues are so interwoven that ncne can be severed and decided now.

Tremendous confusion surrounds the first matter. Commission devoted long
paragraph to discussion of anti-trust violaticns, concluded it would ignore musty
cases cleared up by Supreme Court decisions -- except where radio cocmmunications
were involved. Then, in "enacting clause" to button up the subject, it said:

"It is ordered that...no consideration be given to evidence relating to any of the
activities of the parties to this proceeding which occurred more than 3 years before
Aug. 7, 1951, the date upon which the renewal licenses were [set for hearing]."

There was no mention of "radio communications." Does this mean FCC really
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intended to ignore charges that Paramount Pictures suppressed TV patents of Scophony

Corp. -- which is probably crux of whole hearing?
Hyde and Bartley formed majority in the decision.
tion which eliminated consideration of old anti-trust cases.

Hennock didn't participate.

Nobody knows. Comrs. Walker,
Comr. Jones dissented from sec-
Comrs. Sterling and

Meeting of examiner Leo Resnick with FCC's and parties' counsel Aug. 5 will

kick the gquestion around.

Resnick's ruling will determine whether hearing is over,

ready for decision, or due to resume interminable wrangle over Scophony case.

If Resnick's ruling favors parties, he could plunge immediately into pre-

paring decision, parties could start working on findings of fact, and a final FCC
decision could come as early as 6 weeks from now.
Most observers think FCC really intended to "wash out" the whole case or

that it went as far as it thought it could towards washing it out, with hope that
examiner and FCC prosecutory staff would finish the job.

Midst the confusion, one thing is clear:

Paramount Pictures and industry,

generally, are finally rid of long-dead and irrelevant anti-trust violations as
deterrents to their holding station licenses.
FCC's action was actually a technical victory for FCC hearing div. chief

Fred Ford and his staff, because Commission denied all parties' requests that FCC
sever their particular problems from the hearing and give them quick decisions.
But in the long run, FCC's staff seems to have won the battle, lost the war.

HEATRE TV—is it the panacea that some movie in-

dustry leaders proclaim it to be? New York Times’
veteran film critic Bosley Crowther has some strong ideas
on subject, which he expounded July 6 in appraising
Eidophor color theatre-TV demonstrations (Vol. 8:26). He
called Eidophor “surprisingly good.” But then he went
on to ask: “What can eventually be done with large-screen
color TV that can’t be done now with large-screen color
film—outside of transporting an image more quickly from
its origin to the screen?”

Pointing out obvious advantages of theatre-TV’s use
in relaying such topical programs as sports and big news
events, he added: “But what can be the advantage of
transporting to theatres by TV such images of regular
entertainment as can now be transported on film (prob-
ably a great deal better) is more than this observer can
see.”” Crowther’s reasoning:

“Spyros Skouras, the energetic president of 20th
Century-Fox and apparently the most enthusiastic propo-
nent of Eidophor, has painted a glowing picture of the
fresh entertainment that might be brought into theatres
all over the country through large-screen color TV. He
has visioned elaborate prcductions of such celebrated spec-
tacles as Metropolitan operas, Broadway musicals, sym-
phonic orchestra concerts, Radio City Music IIall stage
shows and special programs created by such masters as
Rodgers and Hammerstein and Irving Berlin.

“No doubt such lavish entertainment would have wide
and stirring appeal and would do a great deal to bring
customers back into theatres. No doubt, too, the realiza-
tion that these programs were being brought in ‘live/
direct from their actual performance, would give an initial
sense of novelty. But, allowing that such entertainments
might be consistently obtained and that all of the difficult
problems of concurrent broadcast to theatres across the
country might be overcome, it is questionable how long
the novelty of the transportation method would prevail.
And it is certainly questionable whether such entertain-
ments might not better be carried into the theatres on film.

“After all, there have been motion pictures, in color,
of operas, of symphonic orchestras, of concerts, of musical
comedies. There is no prescnt reason for assuming that
similar pictures transmitted by TV will be finer in photo-
graphic texture or superior cinema-wise. As a matter of

fact, it is doubtful that they will even be as good, espe-
cially in the essential of expert cinema. Unless some en-
tirely new technique of artistic presentation is devised, it
appears that the producers of theatre-TV programs will
have to follow the familiar syntax used in films.

“In short, it would seem to this observer that a great
deal of hope is being placed in a piece of complex mecha-
nism that adds no element of expression to the screen.
The motion picture itself was a brand new medium. The
addition of sound gave it much greater scope. The elec-
tronic camera-transmission system adds only the limited
advantage of speed.”

* * * *

Mr. Skouras’ rebuttal, published by the Times July 13,
asserted critic Crowther “missed the point about what
Eidophor entertainment will be.” He wrote:

$Y+

ts strong appeal [will be] in its immediacy—its
quick adaptability for presenting live shows ¢f unmistak-
ably pcpular appeal. For example, Judy Garland’s ap-
pearance at tne Palace Theatre was a great success. With
Eidophor, a show built around her appearance and telecast
to hundreds of theatres would certainly have enormous
appeal elsewhere than in New York for the very reason
that it would be a live presentation and not a film . . .

“It is my opinion that in a short time the legitimate
theatres will use this Eidophor system presenting plays to
200-250 theatres simultaneously at advance admissions,
thus putting these theatres back on a prosperous footing.
A year or so later these same plays will be presented at
popular admissions in the motion picture theatres and
these theatres will get a tremendous benefit . . . The elimi-
naticn of the double feature bill will serve to do away
with the so-called ‘B’ pictures, raising the standards of
motion pictures to heights yet unrealized.”

L]

Strong swing to film by TV (Vol. §:24,26) was given
farther impetus this week as CBS-TV’s Man Against Crime
joined parade, raising to 27 total of mnetwork shows on
film, or nearly double the 14 of last year. NBC now will
have 13 shows on film, CBS 12, ABC 2. In addition, Du-
Mont will air number of films on local or regional basis.
July 28 Spensor Magazine estimates film will enjoy 2-1
advantage over live shows this fall.
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N TETWORKS LOST at least $3,000,000 on convention
+7 N i coverage, but gained plaudits of press and public for
—,*jo‘b well done. While sponsors paid total of about $8,000,-
“7000 for TV-radio coverage of political meetings, NBC is
said to have gone in hole to extent of $1,500,000, CBS
$1,000,000, ABC $500,000. DuMont indicated it had also
gone into red, but wouldn’t release figures.

Unscheduled pre-emptions of regular commercial pro-
gram time when convention sessions ran overtime ac-
counted for good part of the loss. From networks, we get
this - breakdown of commercial TV programs cancelled
during both conventions: NBC, Republican convention 30
programs comprising 12% hours, Democratic 31 programs,
12% hours; CBS, Republican 27 programs, 14% hours,
Democratic 24 programs, 13% hours; ABC, Republican 5
programs, 2% hours, Democratic 7 programs, 3% hours.
DuMont figures weren’t available.

. Ratings of convention “shows” continue to come in.
First to compare viewing of GOP and Democratic conven-
tions. is 'Pulse report for New York area, which observes
audience for Republicans outnumbered Democrats by more
than one-third. GOP convention averaged nighttime rating
of 48, daytime rating of 16.5 vs. Democrats’ 32 & 12.2.
Pulse survey also indicated, contrary to Hooper and
Trendex surveys (Vol. 8:29), that convention ratings were
higher than ratings of top programs during peak winter
months. It found, too, that more women than men watched
Chicago telecasts during nighttime as well as afternoon.
American,Research Bureau reports that average set was
tuned to GOP convention for total of 15.2 hours among
families watching convention.

Next time they’ll do it differently, networks agree.
Billboard asked NBC’s Bill McAndrew, ABC’s Charles
Underhill and CBS’s Sig Mickelson what changes they’d
make in covering 1956 conventions. They were unanimous
in predicting no more gavel-to-gavel coverage. Mickelson
and McAndrew wanted to drop the pool coverage, and all
3 felt better timing and shorter speeches were not only
desirable but possible.

Neitwork Accounis: Prudential Life Insurance Co. will
sponsor 10-10:30 portion of Your Show of Shows alternate
weeks, alternating with Lehn & Fink (Lysol), starting
Sept. 6 on NBC-TV, Sat. 9-10:30 . . . Kellogg Co. (cereal)
bought Tue. & Fri. 3-3:15 segments of Art Linkletter’s
House Party on CBS-TV, Mon.-thru-Fri., 2:45-3:15, thru
Leo Burnett Co., Chicago, completing list of sponsors for
that show—with Pillsbury Mills taking 2:45-3 period Mon.-
thru-Thu., Green Giant Co. 2:45-3 Fri. and Lever Bros.
3-3:15 Mon.-Wed.-Thu. . . Admiral Corp. sponsoring
Chicago Tribune Los Angeles Rams-College All-Stars char-
ity football game Aug. 15 on DuMont, Fri. 9:30 p.m., thru
Russell Seed . . . General Foods, starting Sept. 22, will
sponsor TV version of radio comedy Life with Luigi on
CBS-TV, Mon. 9:30-10, with J. Carrol Naish as star . .
Ironrite Inc. (ironers) sponsers Hollywood Screen Test,
returning Aug. 25 on ABC-TV, Mon. 7:30-8, thru Brooke,
Smith, French & Dorrance, Detroit . . . I>. Lorillard Co.
(Embassy cigarettes) sponsors The Web when it returns
Sept. 28 during new time on CBS-TV, Sun. 10-10:30, thru
Geyer, Newell & Ganger . . . Hotpoint Co. (home appli-
ances) & Lambert Co. (Listerine products) starting Oct. 3
will alternate sponsorship weekly of Adventures of Ozzie
& Harriet on ABC-TV, Fri. 8-8:30, thru Maxon Inc. and
Lambert & Feasley, respectively . . . Campbell Soup Co.
starts Double or Nothing Oct. 6 on CBS-TV, Mon.-Wed.-
Fri. 2-2:30, with Bert Parks . . . Anheuser-Busch (Bud-
weiser beer) bought 7:15-7:30 period Fri. on NBC-TV for
unannounced show starting in fall . . . Westinghouse spon-
soring Pick the Winner on DuMont, Thu. 9-9:30, starting
Aug. 14.

5 =

Personal Noles: TV-radio integration at NBC, well under
way for past several weeks with top executive reassign-
ments (Vol. 8:25,29), continued this week with merger of
station relations staffs under v.p. Harry Bannister. Sheldon
B. Hickox Jr., ex-TV station relations director, will head
merged department, reporting to Bannister; Thomas E.
Knode, ex-TV station relations contact rep, named mgr.,
reporting to Hickox. Fred Shawn, ex-radio stations rela-
tions director, is transferred to unspecified executive post
in combined network production dept. . . . Edward P.
Shurick, CBS-TV sales account executive, appointed net-
work sales development mgr. . . . Joseph J. Thorndike,
former Life Magazine managing editor, and Oliver Jensen,
ex-Life editorial board member, named editorial executives
of Omnibus, Ford Foundation’s TV documentary series on
CBS-TV 4:30-6 Sundays beginning Nov. 9 . . . Hugh B.
Terry, v.p. of Aladdin Radio & Television Inc. (KLZ),
Denver, early TV applicant, promoted to president,
succeeding Harry E. Huffman, new chairman; Gene Jen-
kins, ex-Avco electronic research engineer, appointed TV
station engineering director . .. Bruce Dodge, ex-Kenyon
& Eckhardt Ine. TV executive, heads Weiss & Geller
Agency’s TV-radio dept., N. Y. ... George L. Griesbauer,
ex-WNBW account executive, appointed sales mgr. of
WMAL-TV, Washington, succeeding Wm. Decker, re-
signed . . . Roy W. Hall, ex-sales mgr. of WCCO, Minne-
apolis, named CBS-TV sales account executive.
|

Belgium plans to start TV service early next year,
with stations at Brussels, Ghent, Liege, Malines and Arlon.
After long period of indecision regarding technical stand-
ards, country settled on both the 625-line system adopted
by most European countries and French 819-line system.
A strong reason for 2 systems is fact country is politically
divided into Dutch-speaking and French-speaking groups.
Even after adopting systems in January, Ministry of Com-
munications was in doubt about workability of dual setup,
called in as consultant Donald G. Fink, ex-editor of
Electronics Magazine now with Philco. He determined that
systems can work side by side, that dual-system sets can
be built, came back with this comment: “Your correspond-
ent returned with warm sympathy for Belgium, a country
which has learned so well to deal with the toughest of all
political barriers, language. And with equally warm ap-
preciation of the blessings we enjoy in these United
States.”

Film industry, still incensed by anti-trust action filed
against 12 movie makers and distributors last week in Los
Angeles on charge of conspiracy to keep 16mm films from
TV and other non-theatrical outlets (Vol. 8:30), carried
fight to White House with telegram by Council of Motion
Picture Organizations to President warning nation’s
screens may be used to defend industry against govt. ac-
tion. Meanwhile, New York Times’ Jack Gould criticized
suit as follows: “The Washington agency seems infected
with the fever that somehow TV has some preordained
right to show on its screen anything that it wants without
regard to the economic consequences.”

Second TV station for Caracas, Venezuela will be de-
signed, manufactured and installed by British Marconi for
Television Venezolana S.A., a private firm. RCA is now
installing Channel 5 transmitter for non-commercial op-
eration by Venezuelan Govt., scheduled on air in Novem-
ber. Marconi contract provides for some $280,000 worth
of equipment, including 5-kw transmitter and mobile
equipment. Private station reportedly will be Channel 3
or 4 and is also expeeted to aim at November debul. Both
stations will use 625 lines, 50 fields, 50-cycle current.

Dominican Republic’s first TV station, La Voz Domini-
cana, began telecasting Aug. 1.

www americanradiohistorv.com



e‘émm&?

WYATT BUILDING

TRADE SEES ‘NORMAL' PATTERN EVOLVING: oOptimism for the future...the evolution of a

"normal® market -- these are today's bywords in the TV trade.

Last of summer trade shows, the Music Show in Hotel New Yorker, saw brisk
sale of sets to dealers by both large and small manufacturers (see Topics & Trends).
Fresh in everyone's mind was tremendous lift given set sales by the convention tele-
casts, the land-office TV business in Denver -- due to be repeated in Portland and
other areas now without TV (Vol. 8:30) -- and the extra-seasonal boom in the 10
cities newly added to AT&T's cable-microwave circuits (Vol. 8:29).

Trade Report

z with ELECTRONICS REPORTS
~ August 2, 1952

WASHINGTON 5, D. C. o TELEPHONE STERLING 1755

Industry leaders continued bullish in size-up of current market and of the
prospects for fall and winter. (Crosley's William A. Blees, returning from a nation-
wide business tour, talked of "phenomenal®™ upswing in all appliances == notably TV.
"Crosley has just passed through the biggest June that we have ever experienced,"®
he told New York press conference. "Last month, sales of Crosley TV sets exceeded
the previous June record by 370%."

TV price trend will soon be up, Mr. Blees feels, as result of higher wages ‘
and materials and end of distress selling. "The low prices consumers enjoyed in the
immediate past on account of excessive inventories cannot be maintained,"™ he added.

Industry is out of its "self-made depression of a year ago," Sylvania v.p.
Arthur L. Chapman told New York distributor convention. "There never was a slump in
consumer buying of TV sets since the Korean war, except for normal seasonal slow-
downs," he stated. "The industry was producing at the rate of 10,000,000 sets a
year and then cut to less than 2,000,000. Customers continued buying at 5-6,000,000
set rate and only now has the inventory situation leveled off."

He predicted output of 5-5,500,000 sets in 1953 "to meet actual consumer
needs, " and about 7,000,000 a year by 1957. There will be some 47,700,000 sets-in=
use -by 1961, he said.

Radio pioneer Frank A. D. Andrea told his TV distributors: "The upturn in
sales has been very encouraging and gives substance to the optimistic forecasts
from industry leaders across the nation."

* * * *

With all major fall lines now introduced except Motorola (scheduled Aug. 8)
and Admiral (Aug. 15), it's evident that list prices are substantially below those
of last spring. Most lines start with 17-in. table model at $170-$200, and many
manufacturers have adopted plan of a "standard" (lower price) and a "deluxe" line.

Will these prices stick? Most trade sources express certainty they won't go
any lower. Firmness of prices was evident at Music Show where the usual repricing
and undercutting by smaller manufacturers was noticeably absent. Couple of them, in
fact, boosted prices after show's opening. And Muntz, whose principal pitch has
always been on price basis, this week raised entire line $20-$30.

Clamor for decontrol of TV set prices increased this week as RTMA appealed
to OPS to remove ceilings. The manufacturers' association argued that TVs now are
selling at average of 15% below ceilings, and there are no price boosts in sight.
Components are well below OPS 1lids, RIMA petition said, and there are no longer any
production-retarding materials shortages. As for freeze-end, it will actually have
"little effect" on TV market, price=wise, RTMA stated.

RTMA plea, added to pressure from NARDA and other organizations, drew no
immediate response from OPS, which appears to be galloping off in 3 different direc-
tions. Some within that agency are determined to leave ceilings as they are; an-
other faction wants to suspend lids temporarily; a third is for all-out decontrol.

As if to temper the current optimism == and to emphasize that selling effort
still will be needed in future months -- factory inventories of TVs went up by

-~ 6 =
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52,685 last week, reversing trend of preceding 3 weeks. RTMA figures show inventory
of 346,489 for week ended July 25 vs. 293,804 week before (Vol. 8:30).

With most factory vacation shutdowns over =- RCA and Sylvania were the only
major plants closed -- prcduction for week was 67,325 TVs (10,032 private 1label), up
some 10,000 from preceding week's 57,769.

Radio output and inventories went up, too. Week's production was 136,673
(15,926 private label) vs. 127,170 week before. Inventories were 414,030, up from
359,553. Week's radios: 59,278 home, 28,549 portable, 25,106 clock, 23,740 auto.

CR TUBE BUSINESS GOOD; 21-in. DOMINANT: Picture tube makers, their order books heavy,
reflect optimism of setmakers for fall and winter market. Standardized now on the
17-&=-21-in. rectangular tubes, from all guarters in that segment of TV industry come
reports that business is on strong upgrade.

RCA reports capacity production, with both kinescope plants in Lancaster,

Pa. and Marion, 0. on 3-shift-plus-overtime basis.

degrees, with other major manufacturers.

Story is similar, in varying

The 21-in. is odds-on favorite in tube-size sweepstakes, but the 17-in.

still shows surprising vitality.

A1l tubemakers say heaviest production is on the
21-in., but warn that 17-in. can't be counted out =-=- at least not yet.

DuMont says

its orders for 21-in. outnumber 17-in. by 4-1; GE says 2l1-in. is 65-75% of its out=-
put; at Sylvania the ratio is 52:48 in favor of 2l-in.

Is 27-in. the next step?
big-volume item?

Is that size destined to become next "popular"
Not for year or so, tube and glass blank makers agree.
27=-in. confined to high-end luxury models,

They see

for while at least.

Those who make 27-in. report increasing interest by setmakers, but "not much

real demand.”
its total picture tube output.

GE, big maker of 27-in. tubes, says that size represents about 5% of

The 27-in. has revived talk of "implosion menace" == as always when bigger

sizes are being developed.

Some in tube trade point out that large area of 27-in.

tube face results in 3-4 tons pressure from outside (about 15 1bs. per sg. in.).
And they worry lest one defective tube implode, giving industry black eye.

Others ridicule this talk -- point to groundless "implosion scares" when the
10, 12 & 16-in. tubes were introduced. And they also note that today's 27-in. glass
tubes are spherical faced, providing greater structural strength than cylindrical

faces used on 21-in. tubes.

Word of new "implosion-proof" tube bulb comes from Kimble Glass Co. (Owens-

Illinois).
it joins face-plate.

Result of 3 years' development, it has metal band around envelope where
Banding process, say Kimble experts, is inexpensive and prac-

tical, and they hope to make banded 21-in. bulbs available to industry for experi-

mentation in about 6 weeks.
tion, will be banded.

Kimble says all its 27-in., due for late fall produc-

Merchandising Notes. Stromberg-Carlson boosts dealer
discounts by up to 5% ; new line consists of eight 21-in.
models . . . New TV-radio winter lines will be introduced
Jan. 5-16 at International Home Furnishings Market, Mer-
chandise Mart, Chicago . .. Sylvania appoints R. Warncke
Co. (L. R. Gardner, owner) distributor for Houston area
... Hallicrafters appoints Southern Radio Supply Co., New
Orleans, for New Orleans area . . . Muntz TV planning to
enter air conditioning field with factory in New Orleans
slated to produce 200,000 half-ton units a year . .. Meck
Television Inc., retail subsidiary of Scott Radio Labora-
tories, begins operations in Southwest with opening of 2
stores in Dallas ... Muntz TV opens 35th branch in Seat-
tle, having expanded to Memphis, Dallas, Fort Worth, San
Francisco in last 3 months . . . National Electronics Mfg.
Co. to introduce four 27-in. Natalie Kalmus sets at $600,
two 27-in. combinations at $800 in mid-August . . . RCA’s
first clock radio due in autumn . .. Bulova Watch Co. dem-
onstratirg new 5-tube clock radio, with own brand name, to
sell at $49.95 thru jewelry stores only.

Exclusive license to manufacture DuMont sets in Can-
ada was granted this week to Canadian Aviation Elec-
tronies Ltd., 8280 St. Lawrence Blvd., Montreal, by newly-
formed DuMont Television & Electronies Ltd. subsidiary
(Vol. 8:30). Company headed by R. K. Patrick, ex-RCA
of Canada engineer mgr., also operates plant in Winnipeg,
sales & TV service depot in Toronto & Montreal, will fran-
chise independent Canadian organizations as distributors.

Stromberg-Carlson temporarily quit Canadian TV pro-
fluction this week after leasing its space and facilities to
Motorola Ltd. Reasons given were limited market, com-
pany spokesman estimating peak of only 78,000 sets this
vear—most in Toronto within U. S. signal range—as well
as abbreviated initial 3-hour-a-day CBC programming.

Newspaper ad lineage for TV sets decreased 17% in
June from June, 1951, according to monthly Neustadt re-
port on retail advertising based on 9 major U. S. markets.
Total TV lineage for month was 667,349 vs. 804,369 lines
in June, 1951.

www americanradiohistorv.com



-8 -

Topics & Trends of TV Trade: Increased sales and
hurry-up orders for more sets—that’s story from TV man-
ufacturers who exhibited at Music Industry Trade Show
this week at Hotel New Yorker. Dominated by smaller
set makers, this last big show of season attracts many re-
tailers looking for ‘“secondary” TV line. Manufacturers
showing their new wares hailed return of real buying—
as distinguished from “sampling.” Dumping of excess in-
ventories was noticeably absent. New lines introduced at
show by few larger manufacturers and many small ones
indicate firmming of prices—which, incidentally, are almost
all inboard. In almost every case, low end is 17-in. table
model at $200. Only other popular tube size is 21-in., gen-
erally starting about $250-$290 for table model—plus smat-
tering of 27-in. sets. Tele King, which introduced line
starting with 17-in. table at $170, promptly withdrew its
list, announced it is hiking cost prices to dealers 5%-8%,
will announce new list prices later. For new lines shown
at Music Show, see below.
¥ * * *

Twelve new GE receivers plus 3 holders constitute new
line shown at Music Show. GE line is divided into 3 groups
—low-end “Standard” series, ‘‘Stratopower” series and
“Ultra Vision” series. Latter 2 series use “Stratopower
chassis,” with new interference suppression circuit and
sensitivity claimed to be 267¢: greater than any previous
GE receiver. The 4 Ultra Vision sets combine black face
aluminized picture tube with darkened safety glass said to
double picture contrast and tone range. All new GE sets
have uhf plug for external tuner, can be adapted in-
ternally with GE 3-station translator. New models, priced
inboard (prices rounded out) :

Standard series, all table models—17-in. striped ma-
hogany finish $200, mahogany veneer $240; 21-in. striped
mahogany finish $290.

Stratopower series—17-in. console, print mahogany
$290, 20-in. console, print mahogany $350, 21-in. table,
print mahogany, $350; 21-in. console, mahogany veneer
$390, 21-in. half-door console, mahogany veneer $430.

Ultra Vision series, all 21-in. consoles—mahogany ve-
neer $420, blonde $440, mahogany, half doors $450, Ameri-
can Provincial, half doors $450. Holdover models are 21-in.
table, mahogany $320, limed oak $340, 21-in. console $370.

* * * *

Olympic, which claims 40% of its TV sales are com-
binations, showed new 14-set line featuring 4 combinations
and 2 “Tele Timer” models with clock which automatically
turns set off and on. Prices of Olympic line (execluding
Federal tax): Standard series—17-in. walnut table $160,
mahogany $180; 17-in. combination, walnut $300, mahog-
any $320; 17-in. console clock TV, mahogany $230, same in
20-in. $270; 20-in. mahogany table $230; 20-in. combination
$370. “Powerhouse” series—17-in. mahogany tables $200
& $230, blonde $240; 17-in. mahogany console $250; 21-in.
mahogany table $250; 21-in. mahogany console $290, doors
$330, blonde $350; mahogany combinations $340 & $400.

Majestic’s new line (prices inboard): Tables—1%-in.
mahogany $190 & $220, blonde $230; 21-in. mahogany $260
& $270, blonde $270 & $280. Consoles—17-in. mahogany
$240, blonde $250; 20-in. mahogany $270; 21-in. mahogany
$290 & $300, blonde $300 & $310; doors, mahogany $320,
blonde $340; full doors, mahogany $330 & $350, blonde
$350 & 370; sliding doors $400; combination mahogany
$480; combination mahogany with twin speakers $550,
blonde $580; combination with tape recorder, mahogany
$750, blonde $785.

a8
Raytheon changes name of Belmont Radio subsidiary
to Raytheon Television and Radio Corp. “to identify the
company name more closely with the Raytheon trademark.”

Sparton’s new 14-set line features ‘“Equasonne” audio
system for high fidelity sound reproduction and “Ultra
Range tuner,” said to increase sensitivity. Priced inboard,
table models are 17-in. mahogany at $200 & $260, 21-in.
mahogany $280 & $3230, 21-in. blonde $290 & $340. Con-
soles begin with 17-in. mahogany at $320 and inelude 21-in.
mahogany at $340, $380 & $440. Corresponding models in
blonde are $360, $390 & $460. Top of line is 21-in. com-
bination at $590 in mahcgany, $600 blonde.

Arvin brought out 19 new sets, 9 of them 82-channel
vhf-uhf with single-knob tuning (Vol. 8:19). Priced in-
board, tables are 17-in. mahogany $200 & $240, 21-in. ma-
hogany $250. Consoles, all 21-in.: mahogany at $300, $360
(same, vhf-uhf $400), $400 (vhf-uhf $450), $450 (vhf-
uhf $500), $550 (vhf-uhf) ; blonde sets at $320, $380 (vhf-
uhf $420), $420 (vhf-uhf $470), $530 (vhf-uhf) ; maple or
French Provincial vhf-uhf $550.

Three new Magnavox models introduced at Musie Show
are highlighted by unusually compact 27-in. set mounted
on base which serves as acoustical baffle, listing at $594
in oak with wrought iron legs or in mahogany with wooden
legs. As TV-AM-phono combination, with addition of
matching eabinet which sits on top of TV ecabinet, list is
$750. Other new sets are 21-in. table, mahogany $290,
oak $300, and 21-in. open console, mahegany $340, oak $360.

* * * *

Sylvania introduced 18 new TV sets to distributors at
New York convention July 26, in addition to 14 ecarried
over from previous line. Sixteen of the new receivers
feature “Ultrapower tuner,” with provision for built-in
uhf conversion and one-knob tuning for all 82 channels.
These may be purchased already converted for uhf at ad-
ditional cost. Sylvania’s external converter, in mahogany
cabinet, is priced at $42.50. Scheduled for October pro-
duction is 27-in. console with remote control, to be priced
around $700. New Sylvania sets, priced inboard:

Table models—17-in. mahogany $240 & $270, blonde
$250 & $280; 21-in. mahogany $330, blonde $340, with
HaloLight $390 in mahogany, $400 in blonde.

Open-face consoles, all 21-in.—mahogany $370, blonde
$380, mahogany with HaloLight $450, blonde with Halo-
Light $470. The 21-in. consoles with doors & HaloLight—
mahogany $480 & $500, two blonde models at $500. The
$500 consoles may be converted into corner units with ad-
dition of corner book cases, available in mahogany or
maple at $50 a pair. Topping line is 21-in. combination
with HaloLight, mahogany $630, blonde $650. Holdover
models range from 17-in. table at $200 to 20-in. HaloLight
console at $420.

Packard-Bell showed new sets to 3000 West Coast
retailers in Los Angeles July 30. Company is carrying
over its 17-in. mahogany table model at $250. New models
include: 21-in. plastic table $290, mahogany $330, maple &
blonde $345; 21-in. console, doors, mahogany $370, Ameri-
can Colonial & blonde $400, French Provincial $420; 24-in.
console, doors, mahogany $500, blonde, Colonial & Pro-
vineial $520. TV-AM-phono combinations are: 21-in. ma-
hogany $500, blonde, Colonial & Provincial $525, 24-in.
with dual speakers, mahogany $650, blonde, Colonial &
Provineial $675. All prices are inboard.

FFirst mechanically mass-produced radio, using plated
circuits in place of wiring, is being made and sold by
Motorola. Die-stamping process, given trade name of
PLAcir, is used in one of Motorola’s home radio models
which has been sold for field testing in consumers’ homes,
according to v.p. Elmer H. Wavering. Process will be
adapted to othcr Motorola radios, and eventually to TV
sets, he said.
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Trade Personals: David J. Hopkins, pres. of Emerson
West Coast Corp. distributors, named Emerson sales &
adv. director; he is son of late presidential adviser Harry
Hopkins . . . Jack Herbst, DuMont Southern California
regional mgr., named Hoffman Southern California sales
mgr., succeeding Marshall Wells, now with Admiral in
Los Angeles . . . William Rogers Herod elected GE v.p,,
will continue as president of International GE, now a
division of parent company rather than wholly-owned
affiliate . . . Frank Feilen named Crosley field service mgr.,
coming from company’s Atlanta office . . . Wm. P. Frost,
ex-Packard-Bell district sales mgr., named Westinghouse
Southern California distriet mgr.; also covering Boise, Salt
Lake City & Phoenix . .. Mathew F. Barnes, Zenith South-
west regional sales mgr., transferred to San Francisco, to
cover Sacramento, Fresno, San Francisco, Salt Lake City
& Denver, succeeded by Robert G. Smith, ex-Landers, Frary
& Clark district mgr. . . . Gene Gold appointed Crosley ad-
vertising & promotion mgr. . . . Harold T. Sawyer, ex-GE
and Bailey Meter Co., appointed mgr. of industrial product
sales, RCA Victor engineering products dept., handling in-
dustrial TV, electron microscopes, ete. . . . David T. Good-
hart appointed asst. to GE TV receiver sales mgr. Paul H.
Leslie . . . Tom Ryan, ex-Appliance Distributors Ine.
Chicago supervisor, named Sylvania Chicago regional mgr.,
succeeding Dave Catheart, now setting up distributorship
in Des Moines . . . Philip J. Wood, Stewart-Warner field
sales mgr.,, names 3 regional sales mgrs.: Roland A.
Connoy, ex-Western Auto TV sales mgr. in Kansas City,
for Minnesota, Nebraska, Iowa, Illinois, Wisconsin &
Dakotas, with headquarters at 2846 Princeton Ave., Minne-
apolis; Michael Craffey Jr., ex-Crosley Detroit, for Michi-
gan, Ohio, Indiana & western Pennsylvania, with head-
quarters at 13332 S. Norfolk St., Detroit; J. T. Sharkey,
6x-S. S. Fretz Co. sales mgr. in Philadelphia, for Delaware,
Maryland, Virginia, southern New Jersey, Philadelphia,
Harrisburg, York, Allentown, Scranton, Wilkes-Barre, with
offices in Radnor, Pa. . . . Richard J. Bambery, Admiral
asst. distribution mgr., named regional mgr. for Evans-
ville, Ind., Jackson, Miss., Little Rock, Memphis, Nash-
ville & New Orleans . .. Henry J. Dostal, ex-Tele-tone &
Emerson, named Tele King contract sales mgr., to handle
private label sales . . . Harry E. Callaway, Thearle Music
Co., San Diego, named president, National Assn. of Music
Merchants succeeding Ray S. Erlandson, San Antonio
Music Co., who becomes chairman; Russell B. Wells, Den-
ver, named v.p.; Ben F. Duvall, Chicago, secy.; Parker M.
Harris, New Orleans, treas. . . . Lowell E. Pettit, formerly
adv. mgr., GE electronics div., named mgr. of new investor
relations services dept. . . . Richard E. Farnham, ex-
Admiral Boston distribution division sales promotion mgr.,
appointed Westinghouse TV-radio div. public relations
supervisor, a new position.

J. Lester Gasser, 43, Stromberg-Carlson controller &
asst. treas., died of heart attack July 22 in Hammond,
N. Y. while on a Lake Ontario vacation fishing trip.

[

“Extended Play” 45rpm rccord, same size as present
45’s but playing up to 8 minutes a side or 16 minutes a
record, will be introduced by RCA Aug. 15. Columbia
Records, rumored in trade to be preparing new 45 record
with 2 popular selections on each side, commented: “If the
public responds favorably [to RCA’s new record], then we
will bring out 2 similar record.” Standard popular record
sclections usually run about 3 minutes per side.

TV receivers will be guinea pig for new National Ad-
vertisers’ Consumer Bureau, 342 Madison Ave., New York,
formed by R. Kdward Taylor. Ann is to get durable goods
manufacturers to becone “subscribers,” supplying data
on their products to Bureau which in turn will answer con-
sumers’ written qucrics for 10¢ fee.

Financial & Trade Neles: Among officers’ and direc-
tors’ stock transactions reported by SEC for May: Frank
H. Sparks sold 100 Arvin, holds 7650; Jack Cohn sold 300
Columbia Pictures held through trust, holds 63,263 directly
and through trusts; Abraham Schneider gave 600 Colum-
bia Pictures as gift, holds 7462 plus 12,812 warrants for
common; William C. Decker gave 14 Corning Glass as gift,
holds 5266; Walter B. Smith sold 50 Corning Glass, holds
none; William H. Osborne Jr. bought 100 Driver-Harris,
holds 310; R. B. LaRue bought 100 General Precision
Equipment, holds 600; Kenneth C. Prince bought 100 Halli-
crafters through Prince & Schoenberg (March), holds 100;
Wm. H. Harrison bought 100 IT&T, holds 2185; Edward
D. Phinney bought 300 IT&T, holds 405 directly, 620
through joint tenancy; Richard A. O’Connor sold 2000
Magnavox, holds 58,412; W. Ray Johnston sold 8300 Mono-
gram Pictures (March & April), holds 4517; Stanley J. Mc-
Giveran bought 100 Owens-Illinois, holds 100; Joseph H.
Gillies sold 1000 Philco, holds 8407; Thomas A. Kennally
gave 35 Philco as gift, holds 18,062; Noah Dietrich bought
1000 RKO Pictures (Nov. 1951), holds 1000; David J.
Greene bought 4500 RKO Theatres through trust, holds
48,850 directly and through partnership, trust and mem-
bers of family; A. Louis Oresman bought 4000 RKO Thea-
tres, holds 22,100; E. Finley Carter sold 282 Sylvania, holds
700; Don G. Mitchell sold 100 Sylvania (April), gave 50
as gift, holds 3392; Walter R. Seibert bought 191 Sylvania
(Feb. 1951 & Feb. 1952), holds 191; A. H. Blank sold 500
United Paramount Theatres held through trusts, holds
12,232 directly and through trusts; William T. Kilborn
bought 200 United Paramount (Aug. 1951), holds 200;
Simon B. Siegel bought 100 United Paramount, holds 100;
Harry M. Warner sold 1900 Warner Bros. Pictures, holds
261,400 directly and through trusts; W. S. Woodfill bought
100 Zenith, holds 100.

United Paramount Theatres reports consolidated earn-
ings for first 6 months of this year of $3,669,000 ($1.11 on
3,300,838 shares), including $1,165,000 capital gains, after
taxes of $2,518,000. In same period last year, earnings
were $4,855,000 ($1.49 on 3,260,227 shares), including $1,-
186,000 capital gains. In second quarter of this year, UPT’s
earnings were $1,481,000 (45¢), including $921,000 capital
gains, vs. $2,081,000 (64¢) including $854,000 capital gains,
in second quarter 1951.

Motorola stockholders voted to triple present author-
ized shares to 3,000,000, declared 1009: stock dividend on
879,605 shares outstanding July 15. Company also plans
to offer 175,921 additional shares of $3 par common stock
(Vol. 8:27,30). DMotorola reported first-half 1952 net
sales of $69,793,000, earnings $3,129,704 ($3.56 a share)
vs. $73,449,000 & $3,756,863 ($4.27) same period-last year.

Scott Radio Laboratories, in first report since merger
with Meck November 19, 1951, reports net profit of $183,902
(18¢) on sales of $3,614,837 between merger date and May
31, 1952. Because of merger no comparable figures for
previous year are available.

Hoffman reports first-half 1952 net income of $598,692
($1.05 a share) on sales of $15,196,383 vs. net loss of $347,-
345 on $7,703,942 same 1951 period, with TV sales up 38%
over first-half 1951 volume. Bacllog of govt. orders is
cstimated at $75,000,000.

General Electriec shows net profit of $57,119,000 ($1.98
a share) on sales of $1,171,202,000 for first 6 months of
1052 vs. $70,326,000 ($2.44) on peak $1,184,735,000 same
period last year,

Stromberg-Carlson reporis net income of $580,342
($1.56 a share) on sales of $19,861,125 for first 6 months of
1952 vs. $169,444 (31¢) on $14,959,710 last year.
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Telecasting Keles: Canada’s CBFT, Montreal, is now
operating experimentally from temporary tower atop Mt.
Royal (because of steel shortage), carrying International
League baseball games sponsored by Canadian RTMA,
as well as test programs. CBC director general of engi-
neering Gordon L. Olive reports good reception in such
U. S. cities as Plattsburg, N. Y. and Burlington, Vt.
Formal opening is set for Sept. 6. CBLT, Toronto, be-
gins tests Aug. 15, is due for formal opening Sept. 8 . . .
Old films’ value to TV indicated by Variety report that
Edward Small’s Peerless Television, formed last Novem-
ber to market 26 movies, has contracts totaling $800,000
or about $30,000 a film—and that’s only in 26 markets . . .
Schedule of feature film fare on ABC’s WJZ-TV, New
York, has reached total of 35 pictures per week, 10 hours
on Saturdays alone . .. Convention foresight paid off for
Paramount’s KTLA, Los Angeles, which carried pooled
political telecasts sponsored by Richfield Oil; station had
policy with Lloyd’s of London indemnifying it against loss
of sponsored programs after 6:30 p.m. Friday for each
convention . . . Cuba’s RHC Cadenra Azul radio network
reportedly sold to Ben Marden, formerly a bigtime New
York nightclub operator; network holds CPs for TV in
Havana, Matanzas, Santa Clara, Ciego de Avila, Camaguey,
Santiago (see p. 36, TV Factbook 15) ... College football
TV schedule, to be announced soon by NBC, will include
11 Saturdays of nationwide telecasts plus one day devoted
to regional and local games . . . Sneer at TV by Hollywood
is 20th Century-Fox’s Dreamboat, Clifton Webb film which
satirizes TV’s use of retreaded former movie idols . . .
Flying saucer story: WPIX, New York, offering $500 to
first of its camera crews at Yankee Stadium and Polo
Grounds to catch the discs with TV camera, and $100 to
first cameraman who records them on film . . . State Dept.
preparing report on U. S. TV for its overseas information
program . .. ASCAP won a point last week in its battle
with TV stations over music fees, when N. Y. District
Court Judge Henry W. Goddard ruled that stations must
supply ASCAP, on confidential basis, detailed data on in-
come and programming for 8 representative weeks for one
past year . . . Sale of KOTV, Tulsa, to Jack D. Wrather
Jr., his mother, Mrs. Mazie Wrather, and mgr. Helen M.
Alvarez (Vol. 8:19) was approved by FCC this week; also
approved was swap whereby CBS acquired 47% of WTCN-
TV, Minneapolis, in exchange for 53% of its WCCO there
(Vol. 8:10) . .. Mexican Ministry of Communications ccn-
soring TV films, restricting those deemed ‘“‘unsuitable for
children” to showings after 9:30 p.m. . . . TV films and
kinescopes of live programs, as well as theatrical films,
will be exhibited at International Cinema Art Exhibition
in Venice Aug. 20-Sept. 6.
B

Most -ambitious project of National Assn. of Educa-
tional Broadcasters in programming ficld, and generally
regarded as precursor of similar efforts in TV, is newly
announced 13-week radio dramatization, The Jeffersonian
Heritage. Financed by $300,000 Ford Foundation grant,
recorded series will be aired this fall by NAEB tape net-
work, and made available to commercial stations on sus-
taining basis as well as to foreign radio networks.

. Subscription-TV proponent International Telemeter
Corp. seizes upon disappointing returns of Crosby-Hope
Olympic “telethon” (Vol.8:26), which finally produced
only some $200,000 out of $1,000,000 pledged, to claim
that its pay-as-vou-look system could have collected im-
mediately from all viewers watching show.

Democratic presidential nominee Adlai Stevenson is
selling his 2.5%. interest in Sangamon Valley Tclevision
Corp., applicant for Channcl 2 in Springfield, I1]. because,
a spokesman said, he wants no connection with an applica-
tion before Federal agency during campaign.

“Communicztion Scts Its Sights Ahead,” by Harold S.
Osborne, retiring AT&T chief engineer, in summer issue
of Bell Telephone Magazine, includes this novel predic-
tien: “Let us say that in the ultimate, whenever a baby
is born anywhere in the world, he is given at birth a num-
ber which will be his telephone number for life. As soon
as he can talk, he is given a watch-like device with 10
little buttons on one side and a screen on the other. Thus
equipped, at any time when he wishes to talk with anyone
in the world, he will pull out the device and punch on the
keys the number of his friend. Then, turning the device
over, he will see his face on the screen, in color and in
3 dimensions. If he does not see him and hear him, he
will know that the friend is dead.”

NBC-TV ranks 2nd, CBS-TV 4th, CBS-Radio 5th,
NBC-Radio 6th, ABC-Radio 7th, ABC-TV 11th, MBS 12th
among national media in total investments by advertisers
for first 6 months of this year, according to Life Magazine
newspaper advertisement which ranks Life as first. TV-
radio rankings are based on Publishers Information Bu-
reau gross figures for network time only. The top 12:
Life, $48,573,615; NBC-TV, $41,067,493; Saturday Ewve-
ning Post, $39,055,384; CBS-TV, $32,451,094; CBS-Radio,
$29,601,495; NBC-Radio, $24,183,934; ABC-Radio, $19,-
403,716; Time, $16,888,193; Better Homes & Gdrdens,
$11,661,333; This Week, $10,959,044; ABC-TV, $10,714,-
033; MBS, $10,262,680.

TV is available to 80% or more of population, rather
than 60-65% commonly assumed, according to American
Research Bureau director James Seiler. Acknowledging
that set distribution may be quite sparse 100-150 miles
from stations, he says that ARB gets so many hundreds
of reports of consistent reception at those distances in its
program-rating diaries that signals should be classified as
“available.” ARB is increasing its coverage to 13 cities,
adding Cincinnati, Dayton and Columbus, starting with
August report. Aiming for total of about 20 cities, ARB
will probably add Dallas-Ft. Worth, St. Louis and Minne-
apolis this fall.

In precedent-setting decision which held radio network
cannot be held responsible for slanderous remarks made
by guest on ad lib show unless plaintiff can prove malice
or negligence by networks, NBC was cleared of libel charge
this week in Chicago by Federal Judge William J. Camp-
bell, who dismissed $2,000,000 suit filed by Al Wagner of
Mobile, Ala., owner of Cawvalcade of Amusement show.
Wagner contended dancer Sally Rand remarked on inter-
view over WMAQ, NBC Chicago outlet, that she had judg-
ment against him for $23,000 for debt. Judge ruled, how-
ever, that Miss Rand must stand trial.

Demanding larger share of network revenues from
time sales, NBC-TV affiliates will meet Aug. 27 with presi-
dent Joseph H. McConnell in New York to discuss new
formula for network payments to stations. Some 38 of
NBC-TV’s 44 primary affiliates meeting in Cleveland July
26 heard recommendations for new standard affiliation con-
tract by 7-man compensation committee headed by Walter
Damm (WTMJ-TV, Milwaukee). Affiliates generally ex-
pressed enthusiasm over proposals, details of which were
withheld pending negotiations with network.

Radio market researchers were taken to task this week
for underestimating automobile market potential. BAB
v.p. Kevin B. Sweeney, revealing results of Pulse spring
survey of 250 locations to Illinois Broadcasters Assn. in
Peoria, said 92.49% of all postwar autos—or total of
27.500,000 (70.4% of U.S. total autos) — are radio-
equipped, with over third o¢f auto sets in use all day.
Other market facts: about 25¢% of zll radios are in autos;
8 of 10 autos in large cities are radioc-equipped, with
northeast states’ 75.1% ownmnership leading nation.
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TOP-PRIORITY CITIES GET OCT. 1 HEARINGS: FcCC set first hearings this week for compet-
ing IV applicants -- those for Denver, Canton, Portland and Waterbury -- for Oct. 1
in Washington. At the same time it revealed some of the policies it will follow in
regard to hearings in general.

Commission will stick to city=by-city priority list -- "for the time being"
== in scheduling order of hearings. Comr. Hennock dissented from decision on hear-
ing procedures without stating her objections, and Comr. Bartley dissented in part.

"The use of the temporary processing procedure as a guide for hearings will
depart from the policy which the Commission established of making grants first where
the greatest need exists," he argued. "For example, Denver, having received three
grants, stands to end up with possibly 6 grants before we can schedule hearings
looking toward a second grant for St. Louis, a city twice the size of Denver, and 8
other single-station cities larger than Denver."

All hearings are to be scheduled for Washington, though Commissioners say
that under "unusual conditions” they'll consider application to hold them elsewhere.

Same examiner will conduct hearings for all channels in each city, rather
than separate examiners hearing cases simultaneously. But all hearings involving a
particular city will be scheduled to begin same day, to prevent applicants' amend-
ing their applications while hearing for different channel in same city is in prog-
ress. Applicants aren't permitted to amend within 20 days of hearing date.

FCC hopes to have 7 new examiners on staff by Oct. 1 hearing date =-- plus
the 4-5 of its present 7 expected to be free for IV cases.

2 CPs, 2 RULE-CHANGES TURNED OUT BY FCC: Commission ground out 2 CPs this week -- uhf
in Mobile and vhf in Honolulu -- for total of 28 grants to date.

It also modified its rules on location of stations and studios outside the
cities to which channels are assigned, and tentatively squeezed a brand new uhf
channel into Fremont, Ohio.

CPs went to WKAB, Mobile, Channel 48, and KGMB, Honolulu, Channel 9. FCC
set aside 9 other applications for hearings because of competition -- in Portland,
Beaumont-Port Arthur, Shreveport. This week Commission progressed but one notch on
priority list, got to 18th city in Group A, took no action of Group B applications.

* = * k3

FCC notified Tom Potter, Texas oilman who founded and sold WFAA-TV, Dallas,
that his application for Channel 43 in Chattanooga "involves financial and past
operation questions which indicate the necessity of a hearing." Application by Mr.
Potter for Channel 31 in Beaumont was also thrown into hearing hopper =- this one
because of competition for same channel.

Fact that Potter sold WFAA-TV (then KBIV) to Dallas News in 1950 when the
station was losing money (Vol. 6:4,11) is what worries Commission. They argue that
when he applied for permission to sell that station he said his other interests
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left him little time to give to its operation, and Commission wants to determine
whether his new application is "speculative venture.® i

The "financial gquestions® mentioned by FCC are something of a mystery. At
week's end, Potter's attorney hadn't received FCC notification and Commission didn't |
make its text public. Potter is known to be worth about $4,000,000, is said to have
lost some $40,000 in sale of WFAA-TV to Dallas News for $575,000.

New applications slowed down to comparative trickle this week. Only 20 were
filed -- smallest amount for any week since June 1-7. Applications pending Commis-
sion action now total 710. [For details of this week's applications, together with

CPs, applications scheduled for hearing, etc., see this week's Addenda 15-D.]
h- ,

* * % #

Commission amended 2 of its Rules Governing TV Stations this .week. In re-
sponse to petition of South Jersey Broadcasting Co. (WKDN), Camden, owned by Major
Ranulf Compton, ex-Conn. Congressman, it liberalized provision which permits station:
in a small community or suburb to utilize frequencies assigned to larger community
less than 15 miles away.

This practice previously was permitted only where smaller community had no
channel assigned to it. WKDN's petition noted that Camden is assigned Channel 80
for non-commercial educational use, but requested permission to apply for a channel
assigned to Philadelphia nevertheless. New amendment which resulted permits appli-
cant for smaller city to seek channel assigned to larger city within 15 miles so
long as no commercial channel is assigned to smaller city.

Stations were promised "breathing space" in suburbs for their studios, in
the other rule-change of the week. While refusing to repeal its rules relating to
location of main studios as requested by WSIX, Nashville, Commission relaxed section
so that studios may be located outside main community on showing of "good cause."®

A uhf channel was "found" for Fremont, 0., at request of WFRO which showed

that Channel 59 could be assigned there without upsetting any other allocations.
FCC inserted channel there this week, subject to rule-making proceedings.

% * * *

Legal challenge of some basic allocation procedures was flung at FCC this
week by KROW, Oakland, Cal., in filing suit in California Federal Court charging
that Commission acted illegally by refusing to give preference to applicants who
went through hearings before freeze.

Though KROW states it doesn't ask "review of entire allocations report, par-
ticularly in view of the fact that TV grants throughout the country were frozen for
a 4-year period" -- case's precedent could affect applicants from many sections of
country other than San Francisco-0akland area.

Petition points out that KROW went through competitive hearing in 1948 and
charges Commission's final allocations report is "invalid, arbitrary, capricious and
contrary to the Commission's own established rules in that it removes the petition-
er's application for a new TV station from the hearing docket, thereby destroys the
previously accrued procedural rights of petitioner, and opens up this application
to comparative consideration with new applications not entitled to comparative con-
sideration under the Commission's rules."

KROW also charges FCC reduced number of commercial vhf channels assigned to
San Francisco-0akland area from 6 to 4 "in absence of any engineering necessity."

Court is asked to compel FCC to give preferred status to applicants who went
through hearing before freeze. "The Commission should continue the San Francisco-
Oakland applicants in hearing status," says suit, and "no other parties filing ap-
plications subsequent to the hearing should be allowed comparative consideration.”

* * * *

Add grantees' plans for getting on air: President L. Coleman Judd of WBRD,
which last week was granted uhf Channel 17 in Ft. Lauderdale (Vol. 8:31), tells us
he plans to begin construction as soon as possible, but earliest verbal commitment

he could get for delivery of equipment was "sometime after January 1953."
} ' c v e o
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NEW NPA RULES AID TV STATION BUILDERS: There's less red tape, less waiting in store

for new TV grantees anxious to get started on studio and transmitter buildings, as

result of liberalization of NPA construction regulations on use of copper and alum-=

inum. But steel for towers will be hard to get for some time. '
New amendment to CMP Regulation 6, out this week, permits builders of TV~

radio stations, and other projects classified as "industrial," to write their own

priority tickets for up to 5000 1bs. of copper products, 4000 1bs. of aluminum per

gquarter per project. Previous limits were 2000 1lbs. each of copper and aluminum.

This substantial increase in copper availability may be enough to permit !
some grantees to get on air weeks -- even months -- earlier than they had antici-
pated, since they may now "self-authorize" their copper, instead of applying to NPA
and waiting for approval. "Copper products,” in NPA's definition, include wiring
and cable installed in TV-radio station buildings. Self-authorization procedures
apply to both new building and remodeling projects.

o o o
® - = =

Tower outlook continues dim because of steel strike, and it's evident many ‘
grantees will be forced to rely on makeshifts and temporary arrangements to get on (
air. Builders are still permitted to self-authorize 25 tons of steel per project
per quarter -- but that's not enough to build a TV tower, let alone a studio build-
ing plus a transmitter building and a tower.

A 500-foot self-supporting tower requires about 115 tons of steel, a guyed
structure some 60 tons. Over a 9-month period, a builder could, of course, self-
authorize enough structural steel to put up a good guyed tower.

The only other possible way to get enough steel for big new tower is to ap-
ply to NPA for allotment. But in fourth quarter, steel will be extremely tight.

NPA's construction allotment criteria for fourth quarter, issued this week,
place "new starts" on civilian building in rather low priority position -- but offi-
cials say it will be several weeks before they'll know just how much steel they can
allocate for TV station construction applications. . ' )
One_drawback in applving to NPA for steel: Applicant loses his self-author-
ization privileges for copper and aluminum, must also apply for rations of those )
metals. NPA says there have been no new applications so far from TV grantees for
metals for fourth quarter, indicating heavy use of self-authorization procedures.

% * * *

Cheery note for grantees: NPA looks with favor on the idea of building '
temporary installations in order to get on air quickly. Officials say they won't
discriminate against those telecasters when they apply again for materials to build
new, permanent station projects. In fact, there's every indication that telecasters
who build temporary quarters for their stations will have the inside track when it
comes to getting materials for more elaborate buildings. '

Their applications for new or enlarged buildings go in same file as their
previous applications for temporary installations, and are considered as continua-
tion of the same project. "Continued" projects get higher priority for materials
allocations than do "new starts."

QUICK BUILDUP OF GHF AUDIENCE PROBABLE: Set and tuner makers are rarin' to go with
uhf receivers, converters and adapting gadgets the minute the first uhf station goes
on air -- and it's good bet that telecasters in uhf-only markets will build up their
audiences just about as fast as their vhf counterparts.

Single-channel tuning strips are now being produced by Standard Coil for
its turret tuners, and Zenith is ready to turn out strips Sept. 1. RCA is now pro-
ducing l-&-2-channel selectors and all-channel tuners. Philco is tooled up and
ready to begin output of converters. Other tuner and receiver makers are in similar
stages of readiness -- some already building all-channel sets -=- waiting only for
the word that there's a market.

No market exists now, for all practical purposes, not even in cities with
uhf grants. Most manufacturers report very few queries from public, save in Portland
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and Springfield, biggest markets with uhf grants only.
consumer interest in uhf is scant,

freeze TV market,

In Denver, only new post=
distributors report. Although

Empire Coil Co.'s Channel 26 outlet will be on air there this year, Denverites are
understandably reluctant to pay extra money for something they can't see.

Customers are more interested in the picture than in the mechanics of its

transmission.

Most prospective set buyers, manufacturers say, appear to be as un-

aware of uhf-&-vhf as they are of the piston displacement of their automobiles.

* *

* *

In letter to all major TV manufacturers, Empire Coil president Herbert Mayer

this week reminded them his uhf stations in Denver and Portland (Channel 27) will be
on air before Christmas and asked "what provision your company is making fgr recep-

tion of uhf transmission...in these areas.”

His letter advised:

"This problem is of considerable importance to us in Denver, where sales of

vhf sets are currently being made in large numbers.

We feel that installation of a

suitable uhf receiving device should be made when the set is originally installed,
rather than later, as servicemen will be very busy installing new sets in December."®

Denverites are being urged to insist on uhf adaptability when they buy TV

sets.
"dumping”

Better Business Bureau has issued booklet'giving facts about uhf as well as
of questionable sets in a new TV market.

Denver's Rocky Mountain News

ran this headline: "Obsolete TV Sets on Way to Denver."
A few vhf-uhf receivers are coming into Denver and being sold, but they're

the exception. Most of them are turret-tuner sets with Standard Coil uhf strips in-

stalled,

costing only few dollars more than vhf-only sets.

Standard Coil says it's

shipping "quite a few" uhf strips to setmakers, now has strips for all uhf c¢hannels
and is waiting for the deluge -- "all we need is stations."

Zenith says its long=-standing uhf promotion campaign is paying off.

Even in

Portland, which has no station as yet, v.D.

L. C. Truesdell says, "we're selling

sets now with the guarantee that customers will have the uhf strips by the time the

station goes on the air."
Admiral, too,
* *

But it won't be all clear sailing for uhf.

Zenith's uhf strips will begin going to dealers Sept. 1.-
reports readiness to supply strips as soon as stations are ready.

¥ ¥

Availability of receiving sets

and adapters may well be the least of its problems.

As Mr. Mayer indicated in his -

letter, there may be real bottleneck in servicemen when uhf station goes on air.

And many technicians must yet learn the peculiarities of uhf installation.

Uhf antennas will be readily available, but nevertheless they'll pose an-

other problem.

Public isn't aware that in many cases =- if not most -- separate

antenna element is required when uhf station comes on air in area already served by
vhf. And in words of one major manufacturer: "One big problem that's not generally
understood is that satisfactory signals may be hard to get in some locations. Uhf

is new and untested in mass use.

There has to be a 'break-in' period in uhf, just
as there was in vhf, before we have all the answers."

-

Notes on foreign TV as reported through diplomatic
dispatches to Commerce Dept.’s Foreign Commerce
Weekly: William M. O’Neil, owner of WJW, Cleveland,
and TV applicant for that city, reported planning to build
TV stations in Caracas and Maracaibo, Venezuela . .
5-kw TV transmitter being installed on Mt. Portofino,
Italy, 15 miles from center of Genoa, to rebroadeast pro-
grams from other stations in northern Italy; scheduled on
air in first half 1953 . . . Bangkok, Siam to get closed-
cireuit TV demonstrations by Pye Co., Cambridge, Eng-
land . . . Phillips of Eindhoven has new TV factory in

Krefeld, Germany, capable of turning out 800 sets a day.

TV antenna permit costing $1 per installation is re-
quired in Denver under measure passed Aug. 4 by city
council. TV distributors, up in arms, Aug. 7 filed proposal
Lo exempt all antennas less than 18 ft. high. Council ‘is

due to consider this proposal Aug. 11. , |
. LA N X 1

Regular production of TV transmitters is now under
way at Gates Radio Co., company officials say. Gates has
500-watt transmitter, priced at $22,000 for Channels 2-6
and $24,000 for 7-13, and 5-kw at $48,500 ‘for 2-6 and
$62,500 for 7-13. Company has shipped only 2 since last
May. A 500-watt job went to KUTA (AM), Salt LaI\e
City, in May.

Permission to rebroadcast programs of WJAC-TV,
Johnstown, Aug. 13-17, was granted by FCC to Sylvania’s
experimental station KG2XDU (Channel 22), Emporium,
Pa. Occasion for special temporary authority is uhf dem-
onstration to summer seminar of Emporium section, IRE,
“and for incidental tests and adjustments.”

Handy reference for writers seeking to enter TV is

TV Write’s Guide (224-pp.) by \Iargal et R. W 61<S pub-

lished by Pellegrini & Cudahy ($3. 90)
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Personal Noies: J. L. Van Yolkenburg, CBS-TV presi-
dent, and Adrian Murphy, CBS-Radio president, elected to
CBS board. In addition to new members, CBS board now

consists of Prescott S. Bush, Frederick L. Chapman, Bruce

A. Coffin, Lloyd H. Coffin, David H. Cogan, Ralph F. Colin,
James B. Conkling, J. A. W. Iglehart, Leon Levy, Edward
R. Murrow, Samuel Paley, William S. Paley, Dorsey Rich-
ardson, Frank Stanton ... W. Spencer Harrison, CBS-TV
senior attorney, appointed v.p. in charge of legal and busi-
ness affairs . . . Leonard H. Hole, NBC-TV production
mgt., appovinted hetwork production director in continuing
TV-radio runification; John B. Cron, ex-film syndication
sales mgr., named. TV film sales mgr., Stanton Osgood,
former executive asst. to TV operations director, named
film production mgr., both reporting to v.p. Robert W.
Sarnoff . .. Bill Brooks, NBC public relations v.p., to resign
Oct. 1 to form own public relations company with NBC
itself as one of his clients . . . William H. Davidson, ex-
Free & Peters and ABC, appointed NBC radio spot sales
mgr. . . . Harold L. Morgan Jr. becomes ABC-TV services
dept. v.p. in charge of production & finances, Charles M.
Underhill program dept. national director as network splits
TV operations into 2 branches; both report to TV network
v.p. Alexander Stronach Jr. . .. Richard K. Doan, WCBS-
TV program director, named v.p. of C. E. Hooper Inc.
handling service to TV stations; also named v.p. were W.
Bruce McEwen, account exec. in charge of TV-radio serv-
ice to advertisers and agencies, and Nadine E. Miller, press
and public relations director, heading subscriber relations
on time buying . . . Dave Driscol]l, ex-news and special
events director, WOR, named to similar post at WOR-TV,
replaced by Milton Burgh, MBS news head; Robert J. Sul-
livan appointed WOR promotion mgr., succeeding Joseph
Creamer . . . John Patterson, asst. sales director WPIX,
New York, promoted to sales director, succeeding John

F. Noone, resigned . . . Richard B. Starke, &x-Katz” TV-~

radio account executive, joins DuMont in similar capacity
... Paul F. Biklen, ex-Fuller & Smith & Ross, and Joseph
Thompson, ex-associate producer of NBC’s Today, join
N. W. Aver & Son, former as New York service repre-
sentative, latter handling Hollywood TV production .
Warren F. Warner, program dept. mgr., WKRC, Cin-
cinnati, named program mgr. WTVN, Columbus . .. Frank
J. Howard. WJAR-TV’s local time sales representative,
named head of new promotion dept. . . . Edward Barrett,
ex-Voice of America chief and Ncwswerk editorial board
member, now NBC consultant studying new approaches to
news telecasting . . . Harold D. Cohen, OPS associate chief
counsel and prewar FCC special counsel. resigns to join
Washington law firm of Pierson & Ball.

TV-Democratic Party “deal” was charged by True-
man Rembusch. Allied Theatre Owners of Indiana pres.,
in telegrams to Attorney General McGranery and Sen.
Sparkman (D-Ala.) protesting anti-trust suit filed against
2 movic makers and distributors (Vol. 8:30,31). Bir.
Rembusch charged telecasters. secking political favors, put
candidates at Democratic convention in more favorable
light than Republicans. Meanwhile, New York Times edi-
torially joined fight against suit, declaring “in our opinion
it is a suit born of fuzzy bureauncratic thinking that clearly
flouts economic reality . .. It is in the public interest that
both TV and the motion picture industry should fiourish
and they must have time to learn to live together. The
Department of Justice is ill-advised in prematurely trying
to tip the scales to one side’s advantage.”

Paul A. Porter, ex-FCC chairman, underwent emer-
grency appendectomy this week in Paris, where he is Mu-
tual Security Agency’s cconomic affairs director.

Fordham University’s FM station WFUYV suspends
operations 5 weeks beginning Aug. 15 as economy measure.

5 =

_Financial & Trade Noles: CBs’s net income showed

increase’for 6 months ended June 28 over corresponding
period last year, reaching $2,851,415 ($1.22 a share) on
$105,594,498 gross, compared with 1951°s $2,471,317 ($1.44)
on 877,836,266. This year’s figure was based on 2,337,896
shares outstanding, with acquisition of Hytron Radio &
Electronic Corp. accounting for increase over 1,717,352
shares last year. Earnings before taxes of $4,300,000 were
$7,151,415 in 1952 against $6,346,317 for 26 weeks in 1951.

Admiral’s sales and earnings declined for first 6
months of 1952 despite 17¢% increase in second-quarter
sales over same 1951 period. Company reports first-
half 1952 income of $2,523,355 (81.31 a share) on sales of
$83,015,391 vs. $4,093,421 ($2.12) on $103,587,355 same
1951 period. Substantial gain was made in second quar-
ter, with earnings of $1,007,849 (52¢ a share) on sales of
$39,045,035 vs. $1,690,077 (88¢) on $33,265,807, with re-
adjustment of tax reserves reflected in higher earnings on
lower sales volume. President Ross D. Siragusa attrib-
uted June TV sales boost to pre-convention promotions.
He said TV inventories were nearly depleted, predicted
industry-wide TV sales of 2,750,000 in 2nd half of 1952.

Dividends: Tung-Sol Electric Inc., 25¢ Sept. 2 to
holders Aug. 13; Oak Mfg. Co., 35¢ Sept. 15 to holders
Sept. 1; Standard Coil Products Co., 25¢ Aug. 15 to holders
Aug. 5 (not Sept. 15 for Sept. 5, as reported in Vol. 8:30);
Cornell-Dubilier, 30¢ payable Sept. 25 to holders Sept. 10;
General Precision, 25¢ Sept. 15 to holders Aug. 25; CBS,
40¢ Sept. 5 to holders Aug. 22; Paramount Pictures, 50¢
Sept. 26 to holders Sept. 12; Television Electronics Fund,
11¢ Aug. 29 to holders Aug. 15; Magnavox, 37%¢ Sept. 15
to holders Aug. 25.

Ken Rad Tube & Lamp Corp. directors have author-
ized additional liquidating dividend of $2.50 a share to

‘stockholders of record Aug. 11. Previous liquidating divi-

dends by company total $27.50 a share, plus one-fifth share
of Westinghouse stock. Company began liquidation in
1945 following sale of its tube plant to GE and its lamp
plant to Westinghouse.

=}

Trade Personals: Edward R. Taylor, asst. to Motorola
pres. Paul Y. Galvin, elected v.p. in charge of sales and
merchandising, newly created post ... Edward Kantrowitz,
Emerson advertising production mgr., promoted to ad
mgr.; Albert Leor, statistical dept. head, named sales pro-
duction mgr. . .. Rear Adm. Martin P. Hottel (ret.) named
Westinghouse air-arm division mgr., specializing in avia-
tion electronies . . . Joseph C. Martin, ex-Billboard edito-
rial staffer, appointed industry promotion chief of Record
Industry Association of America Inc., to plug home use of
records as part of $100,000 publicity campaign ... Ralph
B. Austrian, ex-RKO Television Corp. & former RCA asst.
v.p., joins Pereira-Luckman, Beverly Hills architect-engi-
neer, as senior associate . . . Oden F. Jester, ex-Maguire
Industries and Stewart-Warner radio sales mgr., appointed
Standard Coil distributor sales mgr. ... Richard L. Sande-
fur, ex-Westinghouse Boston TV-radio division sales rep,
named northwestern district mgr., Chicago, succeeding
H. A. Brewer, resigned . . . David J. Hopkins, Emerson
cales mgr., names 3 regional sales mgrs.: Murray Gennis,
pres. Emerson Radio of Ohio Inc., midwest; Wm. H.
Cormniier, ex-Century Distributing Co. sales mgr.. western;
Roger G. Brown, southern . . . Moe Zimbler, ex-Fada,
named Capehart-Farnsworth faclory branch sales rep for
Queens, Nassau & Suffolk counties . . . Joseph Walters
appcinte.d RCA Atlanta broadcast field ~ales rep .. . How-
ard 8. Moncton, asst. mgr. of Sylvania physies lab, pro-
moted to TV & radio division administrative engineer, re-
placed by Irwin Goldman, scnior engineer.
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HOPES HIGH FOR TV PRICE LID REMOVAL: Suspension of controls on TV receiver prices

looms as distinct possibility in near future, with OPS now taking belated cognizance

of industry's depressed price structure.

High-level meeting of OPS officials was held this week to determine whether

TV industry meets standards for suspension -- and advocates of suspension in OPS
came out of parley feeling victory was in sight.

Credit RTMA decontrol petition (Vol. 8:31) with bringing the pot to a boil.
Although suspension or decontrol of TV had been in back of OPS minds for some weeks
(Vol. 8:29), it took RTMA with its 340 members to bring matter to head. This on top

of similar request from NARDA week earlier was enough to start wheels turning.
If suspension is adopted -- we emphasize it's still in "if" stage -- the OPS

will establish a "trigger" price level.
be restored automatically.

When prices reach that point, controls will
In this respect, suspension differs from outright de-

control, for which there is now very little support at OPS.

One major obstacle to suspension remains.

That's President Truman's threat

to call Congress back in special session to enact stronger price control law --= as
he was urged to do by price administrator Ellis Arnall this week. If he carries out
his threat, the temptation to retain status quo until Congress acts might be strong
enough to keep suspension from going on the books now.

* ¥

& *

Meanwhile, TV trade continues to bubble with enthusiasm over fast pace of

summer sales, and optimistic predictions for fall and winter still are order of day.
"Terrific" is adjective most commonly employed to describe today's business

and tomorrow's prospects.

that production and sales are at highest level in company's history.

It was used by a Zenith executive who told us this week

And Philco

v.p. John Kuneau used same word, adding his company has less than week's inventory.
"Dealers are buying more liberally and there's a better feeling about the

public's interest in buying," said Emerson's Ben Abrams; "it's a considerable im-

provement over the past 2-3 months."
expected.”

RCA calls business "very good, better than we
CBS-Columbia says orders from dealers and distributors are so heavy it

has had to establish allocation system on all factory shipments.
Note of caution was injected by one of largest TV manufacturers, expressing

minority view.

While echoing that business is now remarkably good, he told us:

"The industry may be too optimistic -- it's too early to tell whether there's been
a post-convention letdown, and overconfidence now might be dangerous."”
Echo of this warning was to be found in TV factory inventory figures as re-

ported by RTMA for week ended Aug. 1 =- showing another 24,000-set increase on top

of preceding week's climb of nearly 53,000 (Vol. 8:31).

This brings inventories at

factory level to 370,539 -- still not an unduly high figure for this time of year.
Week's TV production was 69,962 (9091 private label), up some 2600 from the

67,325 reported for week ended July 25.

Radio output and inventories dropped. Week's production was 118,573 (54,092

private label) vs. 136,673 week before.

Inventories dipped to 366,361 from 414,030.

Week's radios were 51,285 home, 22,878 portable, 23,831 clock, 20,579 auto.

British TV-radio-electronics production for 1951 set
new record: TV sets, 711,000; radios, 2,087,000; receiving
tubes, 39,661,876; picture tubes, 748,604; industrial tubes,
28,952. As of April 1, 1952, there were 1,480,144 licensed
TV sects in Britain, plus an estimated 100,000-200,000 un-
licensed sets, and 11,263,327 licensed radios. British TV-
radio-clectronies exports in 1951 totaled about $62,000,000
(£22,000,000), some 259 higher than 1950.

Inadequate TV markups proved unanimous chief coni-
plaint of member dealers surveyed by NARDA, with 70¢¢
reporting they could sell at higher prices if allowed greater
markup, 76 declaring low margins caused them to shift
emphasis from TV to white goods.

Uhf takes spotlight at NEDA Atlantic City conference
Sept. 22-25, with full day devoted to it, including panel dis-
cussions led by RCA tube renewal sales mgr. H. F. Bersche.

w, B @
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Topics & Trends of TV Trade: Motorola’s 33-model
line features 17-in. plastic table model at $180, a $20 re-
duction from price of corresponding model in old line. At
top end is 27-in. mahogany console at $695. Line intro-
duced at distributors’ meeting in Chicago’s Conrad Hilton
Hotel features cascede-type shielded tuner, “average in-
crease of 1000 volts per set” for brighter picture and
shielded light on channel selector for easy tuning in
darkened room. Priced inboard, line includes: Tables—
17-in. mahogany plastic $180, ebony plastic $190 & $200,
walnut $220, mahogany $230, limed oak $240; 21-in. ma-
hogany plastic $230 & $260, ebony $250, mahogany $280,
limed oak $290. Consoles—17-in. walnut $260, mahogany
$270 & $300, limed oak $280 & $310, birch $320, mahogany
combination $450, limed oak $470; 21-in. mahogany con-
solette $290, limed oak or walnut $300; 21-in. mahogany
$320, 2370 & $400, limed oak $330 & $390, fruitwood $430,
combination mahogany $575 & $650, limed oak $600,
avodire $675; 27-in. mahogany console $695.

Hoffman inaugurated one-line-a-year policy with in-
troduction of 26 new models at wholesalers’ meeting in
Pasadena. Line features 2 chassis: Mark V, for fringe
areas, and QXP, containing cascode long range standard
tuner. Line also features twin 12-in. and 5-in. speakers
with push-pull sound switch that can eliminate one of the
speakers. Company also presents for first time 3 “leader”
models to sell at one price throughout nation: 17-in. table
model mahogany at $200, 21-in. table model mahogany
$280, 21-in. open face mahogany console $320.

Other new models (prices inboard and rounded out):
Tables—17-in. mahogany $230, blonde $240; 21-in. mahog-
any $320, blonde $290 & $330. Consoles—21-in. open face
blonde or maple $330 & $390, mahogany $380; half-door
mahogany $380, blonde or cherrywood $390; full-door ma-
hogany $450, blonde or cherrywood $460; combination ma-
hogany $485 & $775, blonde or cherrywood $495 & $795;
27<in. full-door mahogany $775.

Canadian Admiral presented 21 new receivers in
Montreal, along with prediction by president Vincent
Barreca that over 1,500,000 sets will be sold in Canada by
1957. All models have built-in radios and antennas. New
line, timed to permit dealer tie-ins with CBC telecasts of
remaining Montreal Royals baseball games, includes 8
table models—four 17-in. & four 20-in.—ranging "from
$370 to $510. Consoles—six 17-in. & two 21-in.—range
from $470 to $550. Remaining 5 are combinations, includ-
ing 17-in. “3-foot home theatre” model at $580. Top of line
is 21-in, half-door limed oak combination at $720.

Stromberg-Carlson’s new line, introduced at western
distributors’ meeting in Chicago’s Palmer House, com-
prises 8 sets (including 3 carryovers), all 21-in. tubes. Ad-
vertising mgr. Stanley H. Manson announced company
would concentrate on local, rather than national advertis-
ing in fall and that 27-in. set is not planned at present.
Following prices of 5 new models include excise tax but
not warranty: table model, plextone cabinet $295; curved
door console mahogany $480; full-door Chinese classic
mahogany $485, oak $495, ivory-red or ebony $545. Carry-
overs include mahogany table model at $330, open console
$395, 3; curved door console $465.

Capehart-Farnsworth unveiled new 10-model line at
distributors’ meeting in Chicago’s Conrad Hilton Hotel,
and announced $20-$40 reductions on 4 carryovers. Models
reduced (all prices rounded and inboard, including tax and
warranty): 17-in. mahogany table model, $230 from $270;
21-in. mahogany console, $280 & $350 from $300 & $380,
blonde $370 from $390. New models (all 21-in. consoles):
half-door mahogany $400, blonde $430; full-door mahog-
any $430 & $475, blonde $450 & $475, redwood burl $475;
AM-phono mahogany combination $600, twin 12-in. speak-
ers $795; 27-in. mahogany full doors, price undetermined.

Elecironics Reporis: Goal of $396,000,000 in govt.-aided
expansion for electronics industry was set this week by
Defense Production Administration. Target covers govt.
tax amortization aid for added defense electronic produc-
tion faciiities approved from Jan. 1, 1950-Dec. 31, 1951.
As of July 31, DPA and NSRB had issued certificates of
necessity covering some $289,0€0,000, or about 73% of
goal. In terming $396,000,000 target an “interim” goal,
DPA intimated it may well raise its sights on clectronics
expansion at later date. Principal items involved in govt.’s
electronics expansion program are end equipment, power
and receiving tubes, transformers, coils, capacitors, re-
sistors, crystal and relays. The expansion figures do not
include govt.-owned facilities.

The $289,000,000 expansion approved to date is divided
among 593 separate projects. Of these, 224 involved ex-
pansion of end equipment production facilities valued at
$151,000,000; tubes, 129 projects, $94,000,000; components,
199 projects $26,000,000; miscellaneous electronics items,
41 projects, $18,000,000.

x * * %*

It will probably be well into 1953 before steel will
be as plentiful as it was before strike began in June,
says NPA chief Henry Fowler. But there are differences
of opinion within that agency as to whether or how much
the shortage would plague consumer durable goods manu-
facturers. If steel shortage does cut into TV production,
it is expected that transformer laminations may be biggest
bottleneck. Fourth-quarter steel allotments to TV-radio
and other consumer goods makers are pegged at 90% of
third-quarter allotments, or 509 of manufacturers’ rate
of use during first half 1950. Other manufacturers of elec-
tronic products and parts will be limited during fourth
quarter to 709 of their third-quarter share. Third-
quarter orders may be placed through Nov. 30 and fourth-
quarter orders through Feb. 28. NPA also reduced manu-
facturers’ maximum permissible inventories of steel from
45 to 30-day supply. GE is laying off 3650 workers at its
Pittsfield, Mass. transformer plant because of strike-
induced steel shortage.

Certificates of necessity for rapid tax write-off of ex-
panded electronics plants issued by DPA July 11-24: West-
inghouse, Victory, Pa., $212,089 (65% amortization); RCA,
Los Angeles, $110,700 & Camden, N. J., $32,904 (both
659); Sonotone Corp., Elmsford, N. Y., $45,887 (65%);
Tung-Sol, Bloomfield, N. J., $45,000 (65%); Applied
Science Corp. of Princeton, Princeton Junction, N. J., $40,-
000 (45%); J. . Seeburg Corp., Chicago, $38,101 (50¢%);
Co-Operative Industries Inc., Chester, N. J., $33,901 (70%);
Lennox Mfg. Co., Cook County, Ill., $16,027 ($70%); Syl-
vania, Woburn, Mass.,, $811,566 (50% amortization);
Weston Electrical Instrument, Newark, $229,750 (65%);
RCA, Camnden, $159,971 (2 certificates, both 65%); In-
strument Corp. of America, Blacksburg, Va., $133,138
(5092); Sprague Electric Co., Burlington, Vt. (magnet
wire), $70,222 (409 ); Western Electric, Burlington, N. C.,
$50,694 (65%).

-0

Merchandising Notes: TV trade-in guide, giving esti-
mated values of used sets, due to be published by National
Appliance Trade-In Guide Co., Madison, Wis. as com-
panion volume to appliance trade-in guide . . . Dept. store
sales in New York were off 4.5¢» in July, chiefly due to
hot weather, reports Herald Tribune survey, with only 2
stores reporting TV-radio sales increases; declines in other
stores ranged from 7 to 80%, despite political conventions.

Combination uhf converter and vhf booster has been
announced by Sutton Electronic Co., 426 . Short St., Lex-
ington, Ky, for fall production. Unit has own power
supply, crystal mixer and 2 tubes, will list at $59.50.
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Telecasiing Noles: Climax of CBS-Radio rate-cut hassle
may come Aug. 12 at Chicago’s Conrad Hilton Hotel where
all 203 CBS-Radio affiliates have been invited to meeting
to discuss 4-week negotiations between network and 10-
man affiliates committee headed by George Storer, presi-
dent of Storer Broadcasting Co. Although terms of pro-
posed slash are closely guarded secret, there have been
reports that affiliates committee has agreed to new dis-
count structure equivalent to 20-30% nighttime rate cut,
with some inecrease in daytime rates. Committee will pre-
sent this proposal to all affiliates at Chicago meeting,
where its fate is uncertain . . . Two important literary
deals providing top-flight new material for TV announced
this week: Isidore Lindenbaum, Filmeraft Productions
president, acquired TV-radio rights to entire library of
Mark Twain, including 36 major works, 250 articles, 2300
published letters and several thousand unpublished items,
for high-budget Mark Twain TV Theatre. Dan Enright
of Barry & Enright Productions signed pact for exclusive
TV-radio rights to all literary works of H. G. Wells for
new TV series to include both live and filmed programs . ..
First course in TV at Marquette U, Milwaukee, will be
taught this fall by WTMJ-TV asst. program mgr. Colby
Lewis; studio in school of speech has been equipped with 2
TV cameras for full-credit course covering programming,
administration, and coordination of writing, staging, di-
recting and acting . . . TV replaces newsreel at Miami
Beach’s Carib theatre which picks up regular WTVJ 6-6:10
Mon.-Fri. news show on its theatre-TV equipment; both
theatre and station are owned by Wometco Theatres, which
plans to show other local WTVJ shows on its big-screen
equipment ., . . TV film service for Congressmen will sup-
plement radio recording equipment in House TV-radio
room before next Congressional session; rates will run
about $36 for first minute, $10 for each additional minute
. . . First Hopalong Cassidy films to be made exclusively
for TV went before cameras Aug. 4 with William Boyd in
familiar role; series of 26 half-hour films will be released
by NBC in October . .. Strike of 1200 members of Screen
Writers Guild has been called for Aug. 11 against Al-
liance of TV Film Producers ... TV film clinics sponsored
by Hughes Sound Film Corp. & KLZ give Denver industry
personnel bi-weekly fill-in from experts on such TV prob-
lems as lighting, camera operation, scenie composition, film
editing, writing, narration and music clearance . .. Regular
TV service in Canada starts Sept. 6 on Montreal’s CBFT,
Sept. 8 on Toronto’s CBLT . .. Largest network in sports
telecasting history set up by DuMont for Admiral-spon-
sored All Star football game Aug. 15 in Chicago, with 53
stations lined up in 52 cities . . . House probe of TV-
radio programming will resume shortly after Labor
Day, probably in New York City ... Fred Allen, ill with
virus attack, ordered by doctors to cancel NBC-TV quiz
show sponsored by Old Gold cigarettes scheduled to open
in October ... TV code has more subscribers than NARTB-
TV has members; 93rd code subseriber signed up this week;
NARTB has 90 TV station members . . . WIZ-TV, New
York, marks fourth anniversary Aug. 10.

Football TV schedule of 12 National Collegiate Ath-
letic Assn. games this fall will be worked out at Chicago
conference next week between NBC and college repre-
sentatives. Schedule must meet NCAA requirement of
wide geographical distribution, but requirement may be
modified if cost and availability of cables and other TV
equipment are too high in specific cases. Although tenta-
tive negotiations have been under way for several weeks,
final schedule can’t be arranged until all college repre-
sentatives are able to meet with NBC. At least one has
been attending Olympic games in Helsinki., NBC will
soon announce sponsor or sponsors, who reportedly will
pay more than $2,500,000 for entire package.

8 =

UMP OF 93.3% in 1951 TV advertising over 1950 topped

all media in estimate of Printers’ Ink Magazine, com-
piled by McCann-Erickson Inc. Of nation’s record $6,496,-
500,000 advertising volume, TV reached $388,400,400, or
6% of total, including $296,700,000 for national advertis-
ing, $91,700,000 for local. Figures are based on talent and
production costs as well as time charges. Radio benefited
by $712,300,000, increase of 6.7% over 1950 and represent-
ing 10.9% of national volume. Of radio total, $406,400,000
was national, $305,900,000 local.

Figures for June 1952 show TV national advertising
expenditures of $21,293,000 (time charges only), down 9%
from May, but up 48% from June 1951. Radio, only me-
dium to drop below June 1951 figure, showed 15% de-
crease, but registered 29 increase over May 1952,

All-time U. S. high advertising volume was gain of
almost $800,000,000, nearly 14%, over 1950. Of total,
$3,736,300,000 was spent nationally and $2,760,200,000
locally. Following is breakdown of dollars spent in all
media, other than TV-radio, percentage of total, and in-
crease over 1950: Newspapers, $2,257,700,000, 34.7% of
total, 8.8% increase; magazines, $573,700,000, 8.99% &
11.4%; farm papers, $25,700,000, .4% & 21.2%; direct
mail, $923,700,000, 14.2% & 15%; business papers, $292,-
100,000, 4.59% & 16.3%; outdoor, $149,200,000, 2.4% &
4.7%; miscellaneous, $1,173,700,000, 189, & 13.6%.

u

Paramount hearing stalled temporarily again this
week, after end appeared to be nearly in sight. Examiner
Leo Resnick met with FCC’s and parties’ counsel Aug. 5
to rule on Commission’s Aug. 1 decision that “old” anti-
trust charges be dropped and ABC-UPT merger be tabbed
for quick action by examiner (Vol. 8:31). But parley con-
cluded FCC’s decision left 2 questions unanswered and
Resnick requested Commission to elarify whether more
evidence should be taken on (1) charges that Paramount
suppressed TV patents of Scophony Corp. and (2) recent
anti-trust activities, i.e., within past 3 years. If Commis-
sion’s answer—expected next week—is “yes,” hearing
could drag on for several more months with continued
cross-examination by Paramount on Scophony issue, and
almost completely new case by Broadeast Bureau on re-
cent anti-trust activities. Meanwhile, Resnick ordered
resumption of hearing Aug. 12 to clean up “loose ends,”
such as correction of certain exhibits, offering of more
depositions, ete.

Entire educational TV picture will come under seru-
tiny of fact-finding subcommittee named at Aug. 6 New
York meeting of RTMA committee. Meeting was called
by Emerson’s Benjamin Abrams “to explore possibilities
of how RTMA may aid and assist development of educa-
tional TV.” He said subcommittee was appointed “to de-
velop a concrete program of how the industry can help.”
Research agency probably will be hired to conduct sur-
vey. Subcommittee members: Max F. Balcom, Sylvania;
Robert C. Tait, Stromberg-Carlson; Larry F. Hardy,
Philco; Keeten Arnett, DuMont.

“Most powerful TV station in world” is how WSAZ-
TV, Huntington, W. Va. describes itself since Aug. 4 power
increase and switch from Channel 5 to 3. It enjoys this
distinetion only temporarily, of course, since it is first of
30 existing stations to shift channels as required by FCC
(for complete list of required channel shifts, see p. 81,
TV Factbook No. 15). Station’s ERP jumped from 16.7-
kw to 84-kw with installation of RCA’s first 25-kw am-
plifier.

Dept. of sheer coincidence: Publisher DMartin Codel
and associate editor Albert Weinstein of Television Digest
both hospitalized with same ailment—kidney stones—the
former in Beebe Hospital, Lewes, Del., latter in George
Washington University Hospital, Washington.
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SPURT IN TV PROCESSING BRINGS 8 CPs: with granting of 8 CPs this week, FCC again hit

its stride -~ making total of 36 stations authorized since processing began July 1,
Box score now stands at 30 commercial CPs, 6 educational. Two of this week's were
educational grants. Of total, 10 are vhf, 26 uhf.

The week's authorizations: El Paso, KTISM, No. 9:; Ashland, Kv., Polan Indus-
tries, No. 59; Bridgeport, Harry L. Liftig, No. 49; Scranton, Appalachian Co., No.
73, and WGBI, No. 22; Baton Rouge, WAFB, No. 28. Educational grants went to Univer-
sity of the State of New York -- No. 25 in New York City, No. 46 in Binghamton.

Seven more applications were disposed of -- competitive requests in Port-
land, Sacramento and Scranton -- and were notified that they have to go to hearings
(see TV Addenda 15-E herewith for details, plus this week's 14 new applicants).

There's still no telling how fast FCC will continue _to move in processing. —
It all depends on way applications run. You'll note that while FCC inched down its ~
priority lists a few more cities this week, it also harked back to Bridgeport, at
top of Group B, and Portland, second city in Group A.

But processing staff has been beefed up considerably, should get through
substantial number of applications every week, though some new staff recruits need
more seasoning before they'll be much help. List of IV Division personnel, most of
whom are now working on applications, is carried on p. 5.

* %k * *

Touchiest spot in FCC's whole allocation plan -- Pittsburgh -- looks as if
it will finally be eased. Curiously, the solution proposed has been widely known
for many months:

FCC had failed to put Channel 4 in Pittsburgh or suburban Braddock, as the
parties had requested, because co-channel spacing would have been fraction of a mile
under 170-mile minimum established in rules. Both WWSW, Pittsburgh, and WLOA,
Braddock, have appealed to courts to get channel into area.

It has long been known that Channel 4 could be placed in an area (nicknamed
the "Golden Triangle," after Pittsburgh's famed business district) slightly over
15 miles from downtown Pittsburgh -- from which excellent signal could be radiated
into city (Vol. 8:17). But, for unknown reason, nobody had asked FCC to do it.

Ice was broken this week, however, by Pittsburgh's Mayor David Lawrence,
vho petitioned Commission to place the channel in Irwin, Pa., 17 miles away. He
produced affidavit by Everard M. Williams, head of Carnegie Tech's electrical engi-
neering dept., who showed that Irwin is 170 miles from Buffalo's WBEN-TV, 171 from

b Washington's WNBW, 177 from Columbus' WLWC.

If channel is finally allocated to Irwin, applicant from any town within 15
miles could apply for it under FCC rules =-- including Braddock, McKeesport and
Duquesne. It's assumed number of Pittsburgh applicants would go for channel, and
there's rumor that group in Irwin itself (pop. 4228) may apply.

COPYRIGHT 1982 BY RADIO NEWS BUREAU
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Assignment would give Pittsburgh area 4 vhf channels == one of them already
occupied by WDIV, another reserved for educators. Allocation would probably wipe
out WWSW and WLOA court appeals (Vol. 8:19).

* ® * *

Comr. Webster dissented from educational grants, saying action renders chan-
nels idle while state-supported institution awaits funds to build. He feels chan-
nels would be used more quickly if given only to financially prepared schools. In
making first educational grants (Vol. 8:30), Comrs. Hyde and Jones both dissented,
using arguments similar to Webster's. If Webster had been present then, FCC would
have been deadlocked, 3=3. This week, however, Hyde didn't dissent and Jones was
absent. Also absent was Comr. Sterling, who probably would have dissented.

Of 6 educational grants to date, State of New York has received 5 -- others
being in Albany, Buffalo, Rochester (Vol. 8:30). It has applications pending for
Ithaca, Syracuse, Utica, plans to file in Malone and Poughkeepsie. Kansas State
College, Manhattan, Kan., holds other educational CP.

* ® * *

FCC announced appointment of 2 new examiners this week, is expected to add
B-6 more in next couple months. New examiners are Wm. G. Butts, who comes from Com-—
mon Carrier Bureau, and Herbert Sharfman, from Office of Opinions & Review. Another
probable addition is Benito Gaguine, legal assistant to Comr. Rosel Hyde.

Examiners have been assigned to hearings starting Oct. 1 in Washington for
4 cities: Denver, James D. Cunningham; Portland, Elizabeth C. Smith; Canton, Fanney
N. Litvin; Waterbury, Herbert Sharfman. ’

Some applicants prevaring for hearings are beginning to kick about the
issues to be considered, as FCC has drawn them up. Main fear is that they won't be
given adequate opportunity to show superiority of technical facilities == ability
to serve more people, provide stronger signal. DNumber of petitions to "enlarge the
issues" have been filed by applicants who are naturally eager to demonstrate capac-
ity to serve greater areas than opponents.

TV CITIES UP SOON OH PRIOGRITY LIST: FCC may act very soon on applications from the

cities which already have TV stations -- if it continues at rate it's going.

Commission now has reached city No. 26 in Group B (cities within 40 mi. of
TV stations), No. 20 in Group A (cities 40 or more miles from stations). Analysis
of FCC's City-by-City Priority List for Processing of TV Applications (pp. 98-103,
TV Factbook No. 15) shows that while "A" list is almost solid with applications down
to 175th city, "B" list alrecady is beginning to thin out.

FCC has only 12 more cities to go in Group B before it reaches Schenectady,
first city which already has TV station. Even sooner, it will get to some relatively
large cities on "B" 1ist. There now are but 5 more "B" cities for which applica-
tions have been filed before Akron and Worcester come up on priority list.

And it's very likely that FCC will soon reach such big cities as New York
and Los Angeles =-- before it's even halfway through 1013-city "A" 1list.

There's no intention of changing processing procedure to give super-priority
to cities with no TV service -=- at least, not at present. But same effect could be
achieved without any change in rules. At present Commission has about same number
of staff processing Group A & B applications. By shifting more of these to Group 4,
it could move more swiftly through applications from non-=TV cities, slow down its
processing of cities which have IV service.

Commission hasn't indicated whether it will do this, but there are plenty of
arguments for continuing at present pace. Simultaneous processing lines were:set up
in the Allocations Report for purpose of encouraging early start of uhf stations
espevially in areas now served by vhf -- as well as hastening end of °"TV monopolies"®
in present TV cities. These purposes would be served by acting on applications
from TV cities as soon as possible.

Argument on other side is Commission's stated goal of making TV service
"available to the greatest number of people in the shortest period of time" -- which
might be better attained by concentirating on Group A.

a
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NEXT STATION DUE & GTHERS UPEOMING: Looks like the next new station on the air will

be Denver's second, KVOD=-TV, which this week announced Sept. 29 as definite starting
date as well as appointment of Joe Herold as its general manager.

Joe Herold resigns as RCA consultant on station planning to go to Denver.
He's an engineer, builder and original manager of Omaha's WOW-TV and builder of two
stations in Havana and one in Brazil. Reprints of his studies on "Early Planning
of TV Stations" (July 12) and on "IV Station Operating Costs" (April 19), which we
published as Special Reports, are still among our most demanded items.

No CP granteec has yet taken actual delivery of a transmitter, so far as
we've been able to learn after contacting the major transmitter manufacturers and
all grantees or their engineering or legal counsel. Some have placed firm orders,
others are shopping around for deals with the highly competitive transmitter makers.

That eaugurs more delays in getting new stations on the air, though it's fair
to assume that some of the 36 CPs (including 6 educational) can make it on the air
by promised time of Christmas or Jan. 1. In several cases, notably northern climes,
gquick constiruction is doubtful due to hazards of weather.

Though quite a few applicants have bought and warehoused equipment, some
several years ago, none of these appears to be included among CPs granted so far.

e o e P
* * * b

Since FCC's first post-freeze grants of July 11, we've reported on all who
responded to our routine inquiries about equipment and starting times. This week,
we've had a few more replies:

New E1 Paso grantee KTSM-TV (Karl 0. Wyler) on Channel 9 tells us he has
ordered RCA equipment, chosen site for transmitter, has new studio structure already
in use that was built with TV in mind, thinks he can make it "shortly after Jan. 1."

Other E1 Paso grantee KROD-TV (Dorrance D. Roderick-El Paso Times) on Chan-
nel 4 says RCA equipment ordered, construction begun, starting date March 1, 1953.

Mobile (Ala.) grantee WKAB-TV on Channel 48 reports GE equipment ordered,
construction starting at once, hopes to get on air "sometime before Christmas."

York (Pa.) grantee WSBA-TV on Channel 43 has set Nov. 1l as cn-air date,
according to ABC-TV, with which it will affiliate =- first uhf grantee known to have
signed network affiliation contract as yet. Station previously said Dec. 1.

* * % k3

Most of this week's grants were uhf (see p. 1), so their hopes of getting on
the air quickly aren't too high. Polan Industries, awarded No. 59 in Ashland, Ky.,
is certain to move fast as possible; it makes TV tube bulbs, knows field extremely
well, is applicant also for Roanoke, Youngstown, Wheeling & Parkersburg.

Scranton's 2 uhf grantees are contemplating using same tower with whoever
gets town's third uhf; both have ordered GE equipment, and Appalachian group already
has a camera chain. Baton Rouge grantee WAFB has GE 12-kw job on order, but is said
to be switching to RCA 1l-kw in zeal to get going quickly. And Bridgeport grantee
Harry Liftig proposes to use same tower as WICC-TV (Phil Merryman) who has abandoned
efforts to get RCA's Bridgeport plant and is said to have ordered Federal equipment.

* % * ¥

First educational station on air may be Kansas State College's KSAC-TV, Man-
hattan, granted Channel 8 July 24. It has asked FCC for STA to begin operating with
1l.6-kw within 3-6 months, advising Commission it has 500-watt transmitter and 3-bay
antenna with 160-ft. tower available -- all of own make.

Just about every other uhf grantee has tried to acquire RCA-NBC's famed uhf
"guinea pig" station at Bridgeport, Conn., for the equipment, and it's possible it
will eventually be sold. However, RCA technical v.p. Dr. C. B. Jolliffe anncunces
that the station, on regular schedule since Dec. 30, 1949, will continue to operate
under present experimental license.

It's devoting part time to color tests, but it has served mainly for uhf

propagation observations and as test location for manufacturers checking performance
of their uhf receivers and converters.
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PRINTED CIRCUITS TO BRIKG BETTER TV SETS: Little-publicized "industrial revolution®

in TV-radio industry has reached something of a landmark -- with quantity production
and marketing of first completely mechanically-produced radio.

Laboratories of industry and Govt. for many years have developed and experi-
mented with "printed-circuit techniques" to introduce optimum reliability, stand-
ardization and economy into electronics production. Printed circuit's value was
proven in World War II, and since then has been used extensively in subassemblies
for military and industrial electronic devices and to lesser extent in circuitry
of home IV and radio receivers.

But TV-radio manufacture today is still largely a "hand labor" operation.
The intricate process of wiring and soldering is still done by hand, albeit on as-
sembly-line basis. That's why it's news when Motorola reveals it has turned out
nearly 20,000 mechanically mass-produced radios in recent months -~ with all cir-
cuits die-stamped and plated instead of wired (Vol. 8:31).

Motorola chose its low-end 5-tube table radios ($17 & $18) as guinea pigs
for mechanization. Experimentally, it marketed them first in big cities, then in
areas of high humidity where radio wiring is put to severest test. Then Motorola
surveyed distributors and dealers for reports from customers.

There were no complaints, say company's delighted executives -- and that,
they point out, is unusual for any run of new radios. Motorola calls circuit the
"Pla-Cir," will soon embark on campaign to promote it. It's now adapting process to
bigger radios, and predicts its plated-circuit TV set will be out in 2-3 years.

¥ % * *

Most other manufacturers don't want to be pinned down on how soon the public
will be able to buy mechanically-wired TV sets. Off-the-cuff opinions vary, but
they're generally in range of 3-6 years.

No one in industry will deny that hand wiring and soldering are out of place
in a business which produces 14-27,000,000 finished units a year. All agree that
the future lies in printed-circuit techniques (a term which is loosely used to in-
clude die-stamping, plating, solder-dipping and other processes which replace hand
wiring with mechanized operation).

But industry scientists and engineers differ among themselves on the proper
approach. Many feel there are weighty problems to be licked before techniques can
be established and the necessary expensive machinery built. Nevertheless, most big
TV-radio makers have assembled sample printed-circuit home radios in their labs.

Svlvania has turned out experimental sets in which many of the components
-- as well as the wiring -- were machine-stamped. But its engineers see no quantity
production for at least a year. GE has made trial runs of similar sets; while it
has used printed-circuit subassemblies in its home radios for the past year or so,
there's no indication when it intends to mass-produce printed-circuit radios.

* * * *
While full mechanization of TV-radio industry inevitably will result in

lower priced receivers, cost isn't most important factor in the coming changeover.
Principal advantages of printed circuitry:

(1) Better performance and reliability -- elimination of "human element" in
production, insuring good connections, lack of errors and trouble-free operation.
This is particularly important in product as complicated as a TV set.

(2) Complete standardization -- all receivers of any particular model having
exactly the same performance characteristics.

(3) Miniaturization -- hand-in-hand with development of transistor, printed
circuits will make possible compact chassis, paving way for wrist-watch radios, etc.

(4) Speed and economy of assembly -- but savings will come only when produc-
tion of any particular model is enough to amortize cost of expensive machinery.

Though printed-circuit sets will need fewer repairs than their hand-wired
predecessors, servicing may pose problem. One solution is plug-in subcircuits, with
repairman replacing entire stage of,cirquitry when any part of it goes bad.

wWw americanradiohistorv. com



'l'elecasling Notes: In constructing a typical American
village in NBC-TV’s Brooklyn studio as permanent set,
v.p. Pat Weaver contemplates selling low-cost daytime TV
serials—in hour-long block of four 15-min. shows to be
titled Hometown, dramatizing life in small town, planned
sometime between 10 a.m. and noon 5 days week this fall;
by using single set and same characters for all 4 serials,
advertisers’ normal single-show cost of $45,000 a week can
be cut some 80% . .. Who-gives-a-damn-dept.: NBC-TV
grants Progressive Party’s nominees (can you name ’em?)
1:30-2 p.m., Sept. 2, for acceptance speeches—after de-
clining to carry nominating convention July 4-6; it’s hailed
as “major victory [in our] fight to break through the
radio-TV blackout against the party by the major net-
works’” by national secretary C. B. (Beanie) Baldwin, who
also masterminded Henry Wallace’s campaign of 1948 . ..
More than 13,000,000 homes looked in on GOP convention
at some time on July 10, peak viewing day, says A. C.
Nielsen Co.; Gen. MacArthur’s keynote address reached
8,285,000 TV homes, Gen. Eisenhower’s acceptance speech
7,668,000 . . . Denver’s new KFEL-TV, granted CP for
Channel 2 July 11 and on air with regular schedules 10
days later (Vol. 8:29), has published Rate Card No. 1 fixing
Class A base hour rate at $250, spots $60, begins tele-
casting day at noon weekdays, 5 p.m. Sat., 4 p.m. Sun., op-
erates mainly network (CBS, DulMont, NBC) until sign-
offs at 10 p.m., has appointed Blair-TV Inc. as national
rep ; . . NARTB and AAAA shortly to release proposed
new standard order-form for spot TV ... AAAA hands out
same kudos to KFEL-TV, Denver, that it gave WHIO-TV,

5-

Dayton (Vol. 8:30), for adopting 2% cash discount; Ted
Bates & Co.’s Edgar Small, chairman of committee on
cash discount, expressed determination that “case for the
2% cash discount is put before all TV broadcasters and
station representatives” so that “TV gets off on a sound
financial footing” . . . Kliegl Bros., 321 W. 50th St., N. Y.,
out with new manual of TV studio lighting and associated
equipment, including tested sample studio plans, available
on request from company or from broadcast equipment
sales depts. of DulMont, GE, General Precision Labs or
RCA . .. Television Snapshots Inc., 50 Park Ave., New
York, new film production firm formed by Babette Doniger,
ex-Kathi Norris Inc. and WPIX, and John McGowan, vet-
eran producer . . . Clifton Utley, ace NBC Chicago TV-
radio commentator, off Aug. 9 on 8-week flying trip around
world, including visit to Korean battlefields . .. Cab drivers
star in new Free Ride program on WNBW, Washington,
with 8 cabbies interviewed each week on topics of day . . .
New WHYN-TV, Holyoke-Springfield, Mass., Channel No.
55, authorized in July (Vol. 8:28), has named Branham Co.
as national rep . . . Petry rep firm’s TV div. out with new
market study titled New Style and Power for Men’s Wear
Promotion . . . KTTV, Los Angeles, raises Class A hour
rate Sept. 1 from $1000 to $1200 . . . DuMont-owned sta-
tions, at N.Y. management meeting this week, agreed to
offer all 3 stations as package to sponsors ... New $1,750,-
000 five-story building will be built by WTOP Inc., Wash-
ington, to house all TV-radio personnel and facilities, ex-
cept Wheaton (Md.) radio transmitter, at present 40th &
Brandywine NW studio site for next summer occupancy.

Personal Noles: Edward T. Ingle, TV-radio director of
Republican National Committee, continues in that post
under new chairman Arthur E. Summerfield and new im-
mediate chief Robert E. Humphreys who succeeded Y¥m. H.
Mylander as publicity director . . . Eugene F. Katz, head
of Katz Agency, station reps, back this week from 6-week
trip to Europe and South Africa . William Doty
Edouarde, former NBC-TV western div. spot sales mgr.,
appointed sales mgr., KNBH, Los Angeles, succeeded by
Walter B. Davison . . . Theodore C. Streibert, ex-MBS
chairman, now executive of General Teleradio (General
Tire & Rubber Co.), elected to board of trustees of Adelphi
College, Garden City, N. Y. . .. Jacob A. Evans becomes
NBC adv.-promotion director; Hugh M. Berville, research
& planning director; Robert W. McFadyen, director of
development, in merger of TV-radio adv., promotion, re-
search and planning depts. under Ruddick C. Lawrence, as
director of promotion, planning & development . . . Chet
Campbell promoted to press mgr.. NBC central div., suc-
ceeding Jack Ryan, resigned ... Joseph Carlton Beal pro-
moted to production mgr., WDSU-TV, New Orleans .
Thomas M. McDonnell named TV-radio program develop-
ment director, Foote, Cone & Belding, succeeded as pro-
duction director by George Wolf . . . Bernice Coe promoted
to sales v.p.,, Sterling Television Co. . . . Hampton W.
Howard, ex-Hartley Productions, placed in charge of new
motion picture production div., Transamerica Broadcasting
& Television Corp. . .. Thomas J. McMahon, ex-N. W, Ayer,
joins DuMont Network as director of sports ... Henry F.
Hull jr. named director of TV-radio program production,
Calkins & Holden, Carlock, McClinton & Smith.
L}

Strike of 6000 members of Screen Writers Guild and
Authors League of America began Aug. 11 in Hollywood
against Alliance of TV Film Producers. Alliance’s 13
member companies promisced no interruption to program-
ming, claimed they have year’s backlog of seripts and 6-8
weeks of completed films on hand.

FCC’s expanded TV Division, processing applications
under chief Cyril M. Braum, now comprises: Applications
Branch—Joseph N. Nelson, chief; Arthur S. Feld, H.
Gifford Irion, William Jensen, David I. Kraushaar, Albert
P. Opdyke, Earl R. Stanley, attorneys; George K. Ashen-
den, Paul B. Duncan, Daniel Jacobson, Harold G. Kelley,
Louis Light, John P. McCullin, Jerome Padberg, Mclvor
L. Parker, Frank Toth, engineers; Joseph J. Bereznay,
Nelson C. Carlisle, Douglas S. George, Joseph Giammateo,
John Griffin, William H. Hunter, George W. Johnson, Glenn
F. Murphy, Paul O. Reehling, Richard F. Stuart, account-
ants. Technical Branch—Hart S. Cowperthwait, chief;
Julian T. Dixon, engineer. Due to be added to Applications
Branch by Sept, 1 are engineers Earl G. Coston and Clay-
ton W. Hanson.

Two conflicting viewpoints on Eidophor color TV pro-
jection (Vol.8:26,31) are presented in August issues of
Tele-Tech Magazine and Radio & Television News. Former
praises system on five counts: (1) “Splendid” overall
quality “approached that of best motion picture projec-
tion,” (2) brightness equal to movies, (3) definition, (4)
color fidelity, (5) “quite adequate” contrast ratio of 1:200.
Latter ripped into system as “far inferior to that seen at
the RCA [color theatre-TV] demonstration” (Vol.7 :42),
concluded system “would in no way compare favorably
with our accepted standards for Technicolor movies and
as far as the TV medium is concerned, we are more con-
vinced than ever before that the public, if given the op-
portunity, would certainly choose the system which the
FCC did not see fit to wait for.”

Degree in TV-radio will be offercd by New York’s
Columbia U for first time with 1952-53 academic year.
TV-radio majors will be eligible for B.S. degree based on
14 courses offered in cooperation with NBC, most of them
taught by NBC executives. Coming school session will
begin ninth consecutive year of NBC-Columbia broadcast-
ing courses under supervision of University’s Eric Bar-
nouw.
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Station Accounts: Early into TV, as it was into radio,
Bulova Watch Co. is buying spots on new stations as soon
as they begin operating; ageney is Biow Co. ... Weather-
man telecasts proving to be good sellers on TV, with
Philip Morris sponsoring Rain or Shine on WCBS-TV,
Mon.-Wed.-Fri., 7:25-7:30 p.m., thru Biow Co., and Armour
& Co. buying nightly 10-min. show on WNBQ, Chicago,
Mon.-Tue.-Thu., thru Foote, Cone & Belding . .. Red Line
Commercial Co., U. S. sales agent for England’s famed
Bovril Beef Extract, buying time on N. Y. stations for
fall-winter campaign exclusively on TV, thru Hilton &
Riggio . . . Flako Products Co. (pie crust & cookie mix)
seventh sponsor to buy 12 daytime ann. per week on
WCBS-TV; others are Best Foods, Maxwell House Coffee,
Rival Dog Food, Lever Bros., Hudson Pulp & Paper Co. and
Loew’s Theatres ... Brewing Corp. of America (Carling’s
beer & ale) and Atlantic Refining Co. will again sponsor
all Cleveland Browns pro football games; BCA last week
signed with WABD, New York, for 2 to 5 news & weather
spots nightly between 8 & 11 p.m., thru Benton & Bowles,
in deal involving about $200,000 outlay . . . Miller Brewing
Co. (Hi-Life Beer) thus far set to sponsor new Mareh of
Time series starting in Oct. on 45 stations, thru Mathisson
& Assoc., Milwaukee . . . Hoffman Radio Co.’s 4 bay area
distributors co-sponsoring San Francisco at Night, roving
TV camera visiting night clubs, hotels, other romantic
city spots every Fri. 9:80-10 p.m.; show also features ‘“set
of the week” giveaway ... Illinois Bell Telephone Co. buys
onetime Little League baseball championship Aug. 16 on
WNBQ, thru N. W. Ayer . .. Pacific Sportsfishing Assn.
sponsors Les McMurray’s Fishing Facts on KTTV, Los
Angeles, Thu. 10:20-10:30 p.m., thru Uhl Service Adv. ...
Among other advertisers reported using or preparing to
use TV: Brooklyn Paint & Varnish Mfg. Co. (Dreem in-
terior paints), thru Anderson & Cairns, N. Y.; Vick Chemi-
cal Co. (Cetamin cough syrup), thru BBD&O, N. Y.; Na-
tional Water Softener Co., thru Ad Vision Associates, Los
Angeles; CIO (national labor union), thru Henry J. Kauf-
man & Associates, Washington; A. C. Gilbert Co. (Ameri-
can Flyer electric trains), thru Charles W. Hoyt, N. Y.;
International Salt Co. (Red Cross & Sterling salt), thru
Scheideler, Beck & Werner, N. Y.; National Carbon Div.,
Union Carbide & Carbon Corp. (Prestone anti-freeze), thru
Wm. Esty, N. Y.; Landers, Frary & Clark (Jet 99 vacuum
cleaner), thru Goold & Tierney, N. Y.; Simmonds Up-
holstery Co., thru Lloyd S. Howard Associates, N. Y.
]

Unions, too, seek TV’s selling power, according to
Aug. 11 Wall Street Journal. CIO publicity director Henry
C. Fleisher says TV is perfect for “selling” labor’s views
to public because: (1) It’s “more neutral medium” than
daily newspaper or radio. (2) “People don’t go to meet-
ings any more—union meetings or any other kind.”
Single-shots were used 2-3 years ago, but this year labor
is putting its programs on continuous basis, chief among
them CIO’s 18-part series Issues of the Day which orig-
inated on Washington’s WMAL-TV and spread to Pitts-
burgh, Dayton, Indianapolis, Cincinnati, Minneapolis, Co-
lumbus & Chicago via films sponsored by its locals. Some
others: With Fear, AFL Machinists Union, on XTTYV,
Los Angeles; 770 on TV, AFL Retail Clerks Union,
KTTV, Los Angeles; Mcet the UAW-CIO, CIO United
Auto Workers, WWJ-TV, Detroit. '

Britain’s fifth TV station went into operation this
week at Wenvoe, near Cardiff, making country’s fifth—
others being at Alexandra Palace, London; Sutton Cold-
field, Birmingham; Holme Moss, Yorkshire; Kirk o’ Shotts,
Scotland. Thus nearly 80% of nation’s population is within
TV range, which British say is even better than U.S.s
percentage, albeit country’s total TV sets-in-use is’ not
much more than 1,000,000.

ECOND WAVE of network radio rate cuts was well

under way this week as majority of CBS-Radio affili-
ates approved new discount plan which in effect slashes
night rates 25%, boosts daytime 5%. Proposal over-
whelmingly endorsed by 120 affiliates in Chicago Aug. 12
was “compromise formula” recommended 6-0 (4 absten-
tions) by 10-man affiliates committee headed by George
Storer—as alternative to even bigger cuts proposed by
CBS. New rates become effective Aug. 25 if formally
approved by 859 of the 209 CBS-Radio affiliates by
Aug. 20.

That NBC-Radio will now be forced to institute simi-
lar cut, is foregone conclusion. NBC spokesmen wouldn’t
comment on CBS affiliates’ action except to say study of
rate situation is now going on and “NBC will always re-
main competitive with other networks.” It’s also certain
that ABC & MBS must follow suit.

Meanwhile, nighttime radio ratings hit all-time low
for June 29-July 5 period, as reported in latest Nielsen
survey. Highest-rated nighttime show (Groucho Marz)
got 5.5 rating, compared with 9.1 for nighttime leader
(Lux Theatre) same period year ago. Paradoxiecally, 2
Southwestern NBC-Radio affiliates—WOAI, San Antonio
& KPRC, Houston—have received network rate increases
of 109, restoring their rates to where they were before
NBC’s 10% cut last summer (Vol. 7:17),

]

Network radio as sales tool is as effective as ever and
delivers customers at lowest cost of any major advertising
medium. That’s conclusion reached in new research study
which NBC calls “first exploration of the qualitative as-
pects of radio listening in 12 years.” Study was conducted
by W. R. Simmons & Associates under direction of Dr.
Thomas E. Coffin, patterned along lines of NBC’s Hofstra
College studies. Using Davenport (TV market) and Fort
Wayne (no TV) as guinea pig cities—together they have
45% TV saturation—surveyors compared radio’s selling
ability with and without TV. Study showed gain in sales
among radio listeners over non-listeners ranging from
11%-111%. “Typical” programs showed gains of 20, 24,
30, 61 & 64%. Survey also found that people spend more
time with radio than with 3 competing media, even in area
of 459 TV saturation. Results: radio averaged 124 min-
utes daily, TV 83 minutes, newspapers 38, magazines 16.
Total of 1,234,000 questions were asked in interviews in
more than 11,000 households. Results of survey are avail-
able from NBC in booklet titled Measuring Radio’s Sales
Effectiveness.

Ford Foundation is underwriting, to amount of $2,-
000,000, a new 90-min. show titled Omnibus, starting Nov.
9 on CBS-TV, Sun. 4:30-6 p.m. for 26 weeks, to be offered
to 5 advertisers for multiple sponsorship. Product of
Foundation’s TV-Radio Workshop, it’s designed “to en-
lighten as well as entertain,” is supposed to point way to
“mature, adult TV entertainment.” It ignores usual “time
packages” of 15 minutes, proposes to include in each show
5 separate features—relating to arts, industry, comedy,
science, drama—no matter how long each runs and none
interrupted by commercials.

Contending TV portrayal of him on Lucky Strike’s
Big Story last Jan. 18 on NBC-TV caused “grievous men-
tal and physical suffering,” Charles Bernstein last week
sued NBC-TV and Washington Daily Néws reporter
Martha Strayer for $100,000 in Distriet of Columbia court.
Bernstein was once convicted of murder but subsequently
pardoned, contends telecast invaded his privacy because it
was carried against his wishes 7 years after pardon., His
counsel are Segal, Smith & Hennessey, Washington radio
attorneys. d

NARTB 1953 convention will be leld in Los Angeles
Biltmore Hotel, April 28-May 1 inclusive.
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ADMIRAL POPS SURPRISE; TRADE WELL UP: Fast-moving Admiral took its good time about v
bringing out new "1953 line" -- and, latest to do so, it pulled big surprise at con- .
vention of 400 distributors-dealers in Chicago's Drake Hotel Aug. 15. It brought out

as leader item a 21-in. plastic table model at $199.95, including tax & warranty. [

Anomaly of booming market, in which talk has been of higher prices, set is
about 40% lower in price than its own low=-end 21-in. table of last January. Cabinet
is said po be "only slightly larger than comparable 17-in. sets" -= actually meas-=
uring 21%-in. wide, 21-in. high, 20 3/16-in. deep. Mask is molded into cabinet,
tube is 21-in. glass, spherical-faced, which Admiral says no other manufacturer will
have available for at least 6 months.

Short line was stressed this time, reduced to 11 basic models, by onetime
arch proponent of big line -- purpose being, as v.p. Wallace Johnson told meeting,
to make it easier for dealers to sample and display. Also stressed was policy of
"full discounts" on all but 5 models.

One-line-a-year henceforth was promised, too -- clearcut victory for NARDA
efforts to that end, now certain to be followed by other leaders.

Convinced that trend is to 2l-in. as basic size, Admiral retained only two
17-in. in line == though also offered two 27-in. (For details of line and prices,
see Topics & Trends column, p. 9.)

* * * *

Admiral president Ross Siragusa observed that the TV trade is now in healthy
state, with inventories at lowest in 18 months. The market is "no longer plagued
by surpluses and distress merchandise," he said. Inventory of all Admiral distrib-
utors, he reported, is only one-sixth of year ago, or "equal to less than one unit
per dealer." (Admiral claims 30,000 dealers.)

Siragusa foresaw many new "virgin markets" as result of lifting of freeze,
forecast 30,000,000 TV set sales in next 5 years and an average of 7,000,000 sets
per year thereafter. Replacement market, he maintains, will always be good. He
noted that, though radio has long been called "saturated," the industry will sell ’
10,000,000 sets this year for total of $250,000,000.

3 ) * £ *

Trade Report
Augusi 16, 1952

As if to emphasize booming nature of TV, particularly when new market opens
up, Wall Street Journal sent reporter to Denver this week. He reported Aug. 15 that
"mile-high city has gone stark, raving TV crazy." In 3 weeks, number of TV dealers
jumped from 150 to 300, may go to 500 in another month, he reported. "There's even
a mortuary retailing sets,” manager Dan Bell of Denver's Better Business Bureau is
quoted. And reporter Ray Vicker observes: "Denver is almost as glutted with grin-
ning TV vice presidents...as Chicago was with political bosses last month."

But all isn't beer and skittles, for a lot of "junk" is being unloaded on
area's eager customers -- and Better Business Bureau is stepping in. Important
lesson of Denver, where 50,000 sets will be sold before year's end, was well stated
by DuMont's new sales chief Dan Halpin:

"Denver is setting the pattern for new TV cities across nation. The tremen-
dous enthusiasm for TV shown here will be repeated in retail sales everywhere."
* % % *

Another healthy index is tﬁis week's RTMA report on TV production and inven-

, tory. 1In week ending Aug. 8, production jumped to 94,271 sets (7332 private label)
U from 69,962 week before -- evidencing quickened pace as factories reopened after
summer vacations. Same week factory inventories plopped to 304,672 from 370,539.

Radios moved well, too. Week's output was 124,243 (51,460 private), up from
118,573. Factory inventories were 369,674, little changed from preceding week. The
week's radios were: 48,694 home, 29,362 portable, 25,096 clock, 21,091 auto.

-7 -

www americanradiohistorv.com




-8 -
NEW DIRECTORY OF SET & TUBE MAKERS: Exactly 90 manufacturers of TV receiving sets,

including assemblers and kit makers, are listed with full data (addresses, telephone
numbers, executives) in the Directory of TV Receiving Set Manufacturers published

in our TV Factbook No. 15, issued recently. That compares with 94 in preceding edi=-
tion, published just 6 months earlier. In addition, our directory lists 20 com-
panies said to make or assemble sets but from whom detailed data wasn't obtainable.

There are quite a few subtractions from previous listings, not many added,
in the main directory. It embraces all major producers, representing 98% or more of
total production. List still includes such firms as Freed, Tele-tone, Starrett;
they are in receiverships, but are still reported turning out private-label orders.

The additional 1list of 20 companies embraces addresses and such other in-
formation as could be obtained. They're relatively obscure firms, for most part,
which failed to respond to questionnaires. Examples: Mars, Mitchell, Multiple,
Pathe, Shaw, Cascade, Kay, Telindustries.

There are also 20 Canadian TV-radio manufacturers, according to our survey
-- and they're listed in similar detail. Canadian list compares with 19 as of 6
months ago. And our Directory of Tube Manufacturers lists 37 companies, same as 6
months ago; of the CR tube makers, 11 also manufacture receiving tubes.

Note: TV Factbook No. 15 also tabulates TV set production by months & types,
1947-52; factory sales & inventories by months, 1950-52; distributor sales & inven-
tories by months, 1950-52 -- all RTMA figures -- and sets-in-use with total families
and other market data to June 1, 1952. Copies may be ordered by subscribers at $2.50.

Trade Personals: Vice Admiral Carl F. Holden, direc-
tor of naval communiecations 1942-43, elected president of
Federal Telecommunications Laboratories Ine., Nutley,
N. J., research unit of IT&T; Harold H. Buttner retires
from post to become IT&T v.p. in charge of coordinating
all IT&T research & development . . . Kenneth F. Carlon
appointed mgr. of manufacturing, Westinghouse elec-
tronics div.; Oscar L. Short, supt. of quality control; Ken-
neth E. Reams, supt. of production; Carlyle W. Miller, mgr.
of application engineering; Forrest S. Mabry, engineering

mgr. . . . Ernest L. Hall, who quit Pilot Radio in May to
join Emerson as asst. to president, has resigned latter
post . . . Stanley S. Cramer, president, Radio Condenser

Co., elected chairman; Russell E. Cramer, exec. v.p., be-
comes president; Wm. W. Paul, exec. v.p; Russell E.
Cramer Jr., v.p. & chairman of exec. committee; Fred A.
Graber, treas.; John R. Wert, secy. . . . Anthony J. As-
trologes, asst. secy., becomes asst. treas. & asst. controller
of Indiana Steel Products Co., in changes just announced;
John Bouwmeester, mgr. of mfg. div., named v.p.; Anthony

R. Kirsch, treas.; Charles Maynard, engineering v.p. . .,
Hans Berger, ex-production mgr., named v.p. for opera-
tions & production, Kaye-Halbert . . . Dr. Henry F. Ivey,

ex-Westinghouse, named Skiatron research & develop-
ment director . . . Harry B. Price Jr., president of Price’s
Inc., Norfolk, and NARDA v.p., elected president of Nor-
folk Retail Merchants Assn., which his father headed in
1926 . .. George Karl, ex-KSD & KSD-TV, St. Louis, named
research & market analysis mgr., Stewart-Warner TV-
radio div. . . . Raymond T. Leary moves from Chicago of-
fice to become sales mngr., Cornell-Dubilier jobbers div. . . .
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