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SUMMARY-INDEX OF THE WEEK'S NEWS — June 2, 1956

GROWTH OF PHILIPS in TV-radio-electronics, world-wide
as well as in Europe, indicated in financial report and
from first-hand observations (pp. 1, 12 & 14).

NEW RECEIVER MARKET to be opened by uhf translators
may be substantial. Adler foresees sales of 1,000,000
sets that can tune Ch. 70-83 (p. 2).

SENATE QUESTIONNAIRE to networks emphasizes pro-
gram control issue. Film group urges FCC to cut option
time, limit network service to stations (pp. 2 & 5).

ALLOCATIONS ALTERNATES weighed by FCC, with deci-
sion believed near. Pioneer stations form “maximum
service’”’ assn. at New Orleans meeting (p. 3).

NBC ENTERS MOVIE production field through 50% owner-
ship of Mankiewicz’ Figaro Inc., getting TV rights to
his theatrical films and production know-how (p. 6).

DAYTONA BEACH VHF begins test patterns, making it
474th station on air as Anderson (S. C.) uhf decides to

SPOTLIGHT ON RCA CONVENTION, 1300 distributors &
field reps from 17 countries to see new models, hear
sales plans. Admiral-Raytheon deal finalized (p. 10).

MAGNAVOX SAYS HI-FI radio-phono sales offsetting slump
in TV market; 9-mo. figures indicate record 1956 fiscal
year in both sales and earnings (p. 14).

WEST GERMANY’S TV trade booming, with Siemens &
Halske a major factor. Firm compares with Westing-
house, did $483,300,000 business last year (p. 15).

NORFOLK’S Ch. 10 goes to WAVY as FCC reverses exam-
iner. Court insists Commission grant hearing on pro-
test in sale of WMFJ, Daytona Beach (p. 7).

COLOR DEBATE IN BRITAIN is “compatibility” vs. “export”
—405-line vs. 625-line—with recommendation due soon
from TV Advisory Committee (p. 9).

JANUARY-APRIL NETWORK TV billings 17.9% ahead of
same 1955 period, but PIB figures show all 3 networks

start up again. Notes on upcoming stations (p. 7). down slightly from March (p. 16).

PHILIPS PROVES YOU CAK'T BEAT THE DUTCH: After an extensive South American tour a
few years ago, we reported (Vol. 10:12): "Just as the German Volkswagon is cutting
deeply into U.S. domination of the automotive industry of South America, so the Dutch
company Philips -- and, to a lesser extent, Siemens and Telefunken of Germany -- are
giving our American TV-radio-electronics manufacturers and importers an increasingly
tough run for their money down there."

We gquoted the distributor of an important U.S. brand-name radio as remarking,
wryly, in response to our inguiry about competition: "Well, there's Philips, and
then there's Philips, and of course Philips." And even a General Motors distributor
who was present added, "Oh, yes, and don't forget Philips of Eindhoven, Holland!"

Returning from a 13-country European and Middle Eastern tour, we could write
virtually the same answer to why American TV-radio brand names are so consSpicuously
obscure, if not entirely absent, in so many foreign countries. The simple fact is
that the canny Dutch have moved in where Americans fear to tread -- undismayed by
economic and political barriers, well-heeled with capital and know-how, forced into
world markets (though quite happily) by tradition and by a minuscule home market.

The American manufacturer, perhaps short-sightedly, has stuck with his 1lush
domestic market, and even the world-trading British have found the pickings better
at home than abroad. With a few exceptions (Philco, RCA, GE, Admiral, Pilot) the
American TV-radio manufacturers have paid only passing attention to the foreign
potential, albeit radio has long been a_continuingly staple product and TV is bur-
geoning forth steadily in many other countries of the world.

The complete story of fabulous Philips, which probably turns out an aggregate
of more radios in its plants around the world than any other company anywhere, and
which is by way of becoming dominant in the IV export field too, would take reams to
recount. Its growing importance is something not too many American business men know
about, though it's probably second only to RCA in the world consumer electronics
goods picture. Our reviews of its latest annual report (pp. 12 & 14), coupled with
some first-hand observations, may give you some idea of its scope and magnitude.
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UHF TRANSLATORS TO UNCOVER NEW SET MARKET? There may be a sleeper in the new uhf

translator service authorized by FCC last week (Vol. 12:21) == presaging a rather
tidy market for uhf sets and converters.

Many have considered the FCC move largely an action to get Commission off an
awkward hook. On the one hand, it was forced to do something about illegal vhf
boosters. On the other, the illegal operators had powerful champions in Congress.
Thus, the uhf translators were a compromise to give vhf boosters a legitimate home.

Now it begins to look as if some real service -- and receiver markets -- may
be in prospect. Last week, Ben Adler, whose Adler Communications Labs, New Rochelle,
N.Y., has long experimented with translators, said he had 50 orders for transmitters
at $2750 each. This week, we checked on progress and he tells us his entire pro-
jected first run of 100 has been sold. He expects to have 10 pre-production models
out in field in a month, will get reports on those before finishing run.

But the potential receiver market is even more intriguing, in Adler's opin-
ion, though he doesn't make sets. He estimates translators will produce market for
1,000,000 sets =- all of them required to tune the virtually unused Ch. 70-83 band.
"Most uhf sets and tuners today," he adds, "aren't very good in that range. However,
several tuner and converter makers have come up with good units." Most of the sets
will include uhf from the start, he says, because many of the hamlets to be served
by translators have no TV at all now.

Adler has no _doubts about translators' ability to do the job. He notes, for
example, that experimental Ch. 16 translator in Manson, Wash., with transmitter 3
miles from town, puts 40 millivolts into Manson, actually overloading some sets.
Though translator service will be at top of uhf band, Adler is satisfied adequate
signal will be delivered -- if height is substantial, as it will be in most cases.

One of Washington State Congressmen who has been worked up about problem of
illegal vhf boosters is Walt Horan (R), and he seems satisfied with FCC's solution.
This week, he filmed & taped interview with Col. Wm. Campbell, engineering asst. to
FCC Comr. Lee, for distribution among Washington stations. Interview describes the
new service and Commission's hopes for it, as reported by us last week.

NETWORKS GET PREVIEW OF SENATE GRILLIRG: Network control of programs is due to be
hottest issue in June 12-15 guizzing of network presidents by Senate Commerce Com-
mittee == judging from preview gquestionnaire received by the networks this week.

While networks were complaining to Sen. Magnuson that they couldn't possibly
come up with all answers to the 26-part questionnaire in time for hearing, TV film
syndicators were pressing their fight to trim networks' power. New Assn. of TV Film
Distributors this week asked FCC network study committee to cut back option time,
limit number of hours stations may devote to network programs and examine "certain
network activities in acquiring programs." And NTA's Ely Landau -- an active de-
fender of the networks -- slapped back hard at NBC's statement to Commerce Committee
which pictures film interests as conspirators out to destroy networks (Vol. 12:21).

Senate questionnaire to networks asked in detail about control of programs,
pressure on sponsors & affiliates, option time, "must-buy" lists, etc. -- requiring
such a mass of data that networks were forced to cry "uncle" to Chairman Magnuson.
He sent them wire May 29, advising them to scrape together all the information they
could, and to submit further details after their appearance in Washington, if neces-
sary. Committee investigators, he said, will visit them in New York June 5-6 to
discuss the information required. Then Sen. Magnuson added:

"The guestionnaire [should] serve to alert you to areas which are of interest
to the Committee so you can be prepared to discuss these matters with as much accur-
acy as possible in the time available for your appearance."

Significant questions asked by Senate Committee are detailed on p. 5.

#* % * *

"The industry is inviting govt. regulation as a public utility," Assn. of TV
Film Distributors told FCC's network study group, "unless the present chain broad-
casting rules are amended to throw TV open to free competition." The group, compris-
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ing 4 of the syndicators attacked last week by NBC (0fficial Films, Screen Gems,
TIPA & Ziv), didn't go as far as KTIV's Dick Moore in their proposals, even taking
pains to say they don't favor complete abolition of network option time or divorce-=
ment of networks from program production.

"Principal cause of present difficulties," said ATFD, "is a shortage of fa-
cilities, which enables 17 of the nation's largest corporations to monopolize 50% of
the network programming and time offered to the American people, while the 2 major
networks take up 93% of peak hour programming in all but a handful of U.S. cities."

Network defender Ely Landau, whose NTA is not member of ATFD, and who recent-
ly circulated letter urging syndicators to rally to networks' defense (Vol. 12:19),
this week penned vitriolic letter to NBC pres. Robert Sarnoff expressing "strongest
possible indignation at your unwarranted attack on film syndicators.”

One of biggest feature film distributors to TV, NTA called NBC statement "a
smokescreen to divert the onslaught onto an unrelated target [and] deliberately ob=
scure the real points at issue." It strongly defended TV films and feature picture
programming, pointing to NBC's reliance on films in its program format. As to NBC's
claim it lost millions on TV before it made any profit, Landau said "the head of the
family, RCA, was earning huge sums by making TV sets and electronic equipment and
collecting royalties on patents from other TV manufacturers" at the same time.

"There is nothing wrong with the network structure," said Landau, "but there
is something wrong when the workings of the system are complicated by a shortage of
networks which in turn is caused by a shortage of stations, placing the presently
constituted networks in an overwhelmingly dominant bargaining position."

He urged united effort by all forces in TV to press for solution of uhf prob-
lem -- "for deintermixture where deintermixture is the only answer." Only in this
way, he added, can the base of broadcasting be broadened, and competition increased.

VHF-UHF DECISION NEARS; BIG STATIONS ORGANIZE: A 1ot of people are predicting FCC
final action on allocations next week -= but we can find no one who is sure what it
will be. Meanwhile, representatives of most of the oldest and best-established
stations met in New Orleans this week, formed organization for purpose of assuring
the "maximum TV service," opening membership to maximum-power stations == vhf & uhf.

Commission meets again June 4 to weigh these foremost possibilities:

(1) Open exploration of feasibility of moving all stations to uhf in 7-10
yvears. This might cover only Zone I, or east of the Mississippi, or east of the
96th meridian, or all U.S. == you name it.

(2) "Some" deintermixture -- perhaps first inviting petitions from interested
parties on a market-by-market basis.

(3) Abandon allocation table and let applicants file where they choose -= as
long as they meet engineering standards, which might be relaxed somewhat.

(4) Keep allocation table but cut mileages to permit vhf squeeze-ins.

One or a combination of foregoing is considered possible. Right now, most
predictions are centered on a procedure providing for a look-see at long-range move
to uhf. This might also involve asking non-TV claimants to vhf for comments.

* * * *

The New Orleans meeting June 1 attracted operators of some 65 stations, and
operators of 37 more sent written word of their interest. Group voted to establish
"The Assn. of Maximum Service Telecasters" with this stated objective:

"To assist appropriate govt. authorities and the industry in assuring the
maximum TV service for the people of the U.S. and to follow the intent of Congress
in the Communications Act."

Temporary officers: Jack Harris, KPRC-TV, Houston, chairman; Charles Crutch-
field, WBTV, Charlotte, vice chairman; Harold Gross, WJIM-TV, Lansing, secy.-treas.
They're also directors, along with: P.A. Sugg, WKY-TV, Oklahoma City; Harold Hough,
WBAP-TV, Ft. Worth: Howard Lane, KOIN-TV, Portland; Jack DeWitt, WSM-TV, Nashville.

Two more directors are to be elected later.
Eligibility is open to "any station rendering maximum service at the maximum

www americanradiohistory com



-4 -

ERP permitted by the FCC" and operating "in the best interest" of the people in

their service areas -- "both urban and rural."

Though organizers stressed that mem-

bership is open to both vhf & uhf, the fact is that only 4 uhf stations have as yet
achieved maximum power of 1000 kw specified by FCC rules.

Neither engineering nor legal firms have been retained yet -- though there has

been participation at various stages by Howard Head, of A.D. Ring & Associates (engi-

neering) and Reed Rollo, of Kirkland, Fleming, Green, Martin & Ellis (legalj.

meets in Washington June 21.

Board

It's_always been clear that objective of group was to prevent chopping down

of their service areas.

It doesn't necessarily mean they'll urge retention of the
Sixth Report and present allocation to the letter.

Many have hopes of acquiring

additional stations via directional antennas, reduced-power drop-ins, etc.

Personal Noles: Fred S. Houwink, WMAL-TV, Wash-
ington, elected chairman of ABC-TV Affiliates Advisory
Committee; Harry LeBrun, WLWA, Atlanta, vice chair-
man; Joe Hladky, KCRG-TV, Cedar Rapids, secy.; Joe
Drilling, KJEO, Fresno, treas. . .. Ben Strouse, since 1942
exec. v.p. of WWDC, Washington, succeeds his father-in-
law, Baltimore adman Joseph Katz, as pres.; Strouse also
owns about 153 of off-air WFMZ-TV, Allentown, Pa. (Ch.
67), which still holds CP ... Randy Brent, CBS-TV asst.
traffic mgr., named to new post of administrative mgr. of
sports programs, reporting to sports director Wm. Mac-
Phail . . . Raymond A. Gilvard named program mgr. of
WPRO-TV, Providence, replacing Fred Shavor, returning
to Albany, N. Y. as program mgr. of WTRI (Ch. 35),
planning to resume by July 1 ... David Booher moved
from radio to sales mgr. of WMBR-TV, Jacksonville, with
Sid Beighley becoming local-national sales mgr. of WMBR,
Ken McClure promotion mgr. of WMBR-TV . .. John P.
Hart, pres. & 109% owner of upcoming WBIR-TV, Knox-
ville (Ch.10), due in July, will be gen. mgr., with R. S.
Quinn local sales mgr.; Neal W. Branch, from radio
WBIR, will be program director; J. Rex Horton, also
WBIR, chief engineer . . . Ian K. Harrower named pro-
gram-production mgr., WWJ-TV, Detroit, reporting to op-
erations mgr. James Schiavone . . . Wallace Dunlap, gen.
mgr. of off-air WTAO-TV, Cambridge-Boston (Ch. 56),
which has petitioned FCC for use of Ch. 13 there, also
named gen. mgr. of parent Middlesex Bestg. Corp., super-
vising WTAO & WXHR-FM ... Barry Shear resigns as
exec. producer-director, WABD, N. Y., to join NBC-TV
. . . Edward M. Tink, promoted to chief engineer, WLAC-
TV, Nashville . . . Duff Browne resigns as Chapel Hill
director for WUNC-TV (Ch. 4) to become gen. mgr. of
radio WYES, New Orleans . . . John E. Scanlon, ex-
research director of Keystone Bestg. System, named TV-
radio research supervisor, NBC Spot Sales . . . Marvin
Schlaffer, ex-Emil Mogul Co., named NTA sales service
coordinator . . . Hugh Stanley Hole, former exec. TV-
radio producer for Maxon on Gillette account & onetime
TV supervisor for Chrysler (Shower of Stars, Climax),
named v.p. of Van Praag Productions, in charge of new
Hollywood office . . . Robert H. Van Roo promoted to pro-
motion & publicity mgr.,, WXIX, Milwaukee, replacing
Wm. H. Ryan, now promotion mgr. of KPIX, San Fran-
cisco ... Willard Fraker has been promoted to station mgr.
of WJHP-TV, Jacksonville, reporting to gen. mgr. T. S.
Gilchrist Jr. . . . Robert F. Blake promoted to new post of
director of exploitation, CBS-TV press dept., Hollywood.
B

Jack Van Volkenburg, CBS-TV pres., and Don Mec-
Gannon, Westinghouse stations pres., on panel of June 12
session of Advertising Federation of America convention
at Bellevue-Stratford, PPhiladelphia (June 10-13) discuss-
ing “How Will Media Mceet the Changing Trends in Mar-
keting?7”

ADVERTISING AGENCIES: David Hale Halpern, ex-
Biow v.p. and past pres. of Radio & TV Executives So-
ciety, joins Joseph Katz Co. as v.p. & member of exec.
committee . .. Robert Cole, Kenyon & Eckhardt v.p., named
director of its new international div., which opened first
office in Mexico City June 1... Robert A. Penfield, ex-adv.
megr., Sylvania electronic tube div., joins McCann-Erickson
as account executive on Westinghouse tube div. account
. . . Herbert J. Leder, ex-TV-radio production director of
Benton & Bowles, named mgr. of Weiss & Geller’s new
service office at 460 Park Ave.,N. Y.... Wm. E. Chambers
Jr., ex-Benton & Bowles, joins McCann-Erickson as v.p. &
group head in its Marschalk & Pratt div. . . . Lou Epton,
ex-WREX-TV, Rockford, Ill.,, named TV-radio director,
Sheldon M. Heiman Adv., Chicago . . . Stanley Warren,
onetime TV-radio publicity-promotion direc¢tor of Benton
& Bowles, joins Kenyon & Eckhardt as exploitation spe-
cialist in promotion dept. ... S. Champion Titus promoted
to v.p., Buffalo office of BBDO.
L

Fred A. Seaton, of the Nebraska publishing-broadcast-
ing family which owns the Hastings Tribune, 52.7% owner
of KHAS-TV, Hastings (Ch. 5), was nominated this week
as Secy. of Interior, succeeding Douglas McKay, of Oregon.
At 46, Seaton has been U. S. Senator from his state, lately
has served in the White House as deputy asst. to President
Eisenhower, for whose nomination and election he worked
in 1952. Seaton family also owns radio stations KHAS,
Hastings; KGGF, Coffeyville, Kan.; KMAN; Manhattan,
Kan., and publishes Coffeyville (Kan.) Journal, Manhattan
(Kan.) Mercury-Chronicle, Alliance (Neb.) Times-Herald,
Winfield (Kan.) Courier, Lead (S. D.) Call, Deadwood
(S. D.) Pioneer-Times, Sheridan (Wyo.) Press; and the
magazine Western Farm Life (Denver).

CBS pres. Frank Stanton picked by White House to
represent TV-radio among the 34 prominent Americans
invited to June 12 conference there to discuss program
for “better people-to-people contacts and partnerships
throughout the world”; also invited to represent their in-
dustry groups were Theodore S. Repplier, pres. of Ad-
vertising Council; Sigurd S. Larmon, pres.-chairman,
Young & Rubicam; Paul C. Smith, Crowell-Collier; Y.
Frank Freeman, chairman, MPAA; Charles E. Wilson,
ex-pres., General Electric; George Murphy, actor.

Note to subseribers: If you’re going abroad, and
want Television Digest to follow you, simply advise
us-—and we’ll air mail it to you wherever you wish,
with our compliments. Our experience is that it’s sel-
dom more than 48 or 72 hours away from our Satur-
day afternoon mailings (allow 5-6 days for Orient).
We’'ll also be glad to send you a copy of our Jan. 7
Speeial Report: Handy Directory of TV Stations in
Foreign Contnlries.
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Network Accounls: Time & Life Magazines to be alt.
sponsor (with Amoeo & Hamm Beer) of Ed Murrow’s Per-
son to Person on CBS-TV next fall, Fri. 10:30-11 p.m.,
thru Young & Rubicam ... Corn Produets Refining Co. to
sponsor Martha Rountree’s new Press Conference on NBC-
TV starting July 4, Wed. 8-8:30 p.m., thru C. L. Miller Co.,
N.Y.... Jergens Lotion and Viceroy each buys 20 min. of
new Steve Allen Show on NBC-TV this summer, Sun.
8-9 p.m., thru Robert W. Orr & Assoc. and Ted Bates .

International Shoe Co. (Red Goose shoes) to sponsor 3
“Red Goose Kiddie Spectaculars” on ABC-TV Aug. 25,
Oct. 6 & Dec. 8, Sat. 11 a.m.-12:30 p.m., thru D’Arcy, St.
Louis; shows will be slanted for children, with first pro-
gram originating from St. Louis Zoo ... L & M Cigar-
etles to be alt. sponsor (with Frigidiare) of Do You Trust
Your Wife? on CBS-TV starting June 5, Tue. 10:30-11 p.m.,
thru Dancer-Fitzgerald-Sample . . . Bristol-Myers to re-
place CBS-Columbia as partic. sponsor of Arthur Godfrey
and His Friends on CBS-TV starting in fall, Wed. 8-9
p.m. .. . Borden buys 3 additional 15-min. segments, Proc-
ter & Gamble 2 additional segments of Queen for a Day
on NBC-TV starting in July, when show expands to
Mon.-thru-Fri. 4-4:45 p.m., thru Young & Rubicam and
Compton Adv. . . . Gillette to sponsor Belmont Stakes
race on CBS-TV June 16, Sat. 5:15 p.m., thru Maxon.

]

Rate increases: WNAC-TYV, Boston, June 1 raised base
hour from $2200 to $2600, min. $500 to $5650. WKZO-TYV,
Kalamazoo, July 1 raises hour from $1000 to $1100, min.
$200 to $220. KTRK-TV, Houston, has raised hour from
$700 to $850, min. $140 to $170. KCRA-TYV, Sacramento,
June 1, raised hour from $650 to $750, min. $130 to $150.
KLOR, Portland, Ore. June 1 added Class AA hour (7:30-
9:30 p.m. Mon.-Fri.) at $700, min. at $150, Class A hour
remaining $600. KXLY-TV, Spokane, June 1 added Class
AA hour (7-10 p.m. daily) at $600, min. $130, Class A hour
remaining $525. WITV, Fort Lauderdale-Miami, has
raised hour from $400 to $500, 20 sec. $80 to $100. WEEK-
TV, Peoria, has added Class AA hour (7-10 p.m. daily) at
$475, min. at $95, Class A hour remaining $400. KTHY,
Little Rock, June 1 raised hour from $400 to $450, 20 sec.
$80 to $90. KTVR, Denver, has raised hour from $350 to
$400, min. $75 to $80. KTIV, Sioux City, Ia. has raised
hour from $300 to $350, min. $60 to $75. WCPO-TYV, Cin-
cinnati, has eliminated hourly rates and added Class AA
half-hour (7:30-10:30 p.m. daily) at $535, min. at $200,
Class A half-hour remaining $510. Spot Increases: WEWS,
Cleveland, has added Class AA min. only (8-10:30 p.m.
Mon.-Sat. & 6-11 p.m. Sun.) at $400, Class A min. going
from. $325 to $350. KTNT-TV, Tacoma, has raised base
min. from $180 to $205.

Carnation Milk Co., singled out as ‘“a typical leading
advertiser,” allocates 56% of its ad budget to TV, with
network getting 60% of the TV appropriation, said TvB
pres. Oliver Treyz in special presentation to N. Y. agencies.
In 1946, said Treyz, Carnation invested 619 of its budget
in radio, 21% in newspapers, 18% in magazines. By 1951,
TV aeccounted for 289 of its budget, passing newspapers
and magazines.

Seventh Day Adventists’ Voice of Prophecy is 4th
paid religious program signed on NBC radio network,
starting June 3, Sun. 9:30-10 a.m.; it’s also carried on
ABC & MBS. NBC now also carries Billy Graham on
paid basis, and on July 1 adds 2 more sponsored Sun. pro-
grams—Evangelical Foundation Ine.’s Bible Study Hour
at 8:30 a.m.; Lutheran Layman’s League at 1:30 p.m.

Claimed as largest partic. schedule ever ordered by
an advertiser on a single radio network is Warner-Hudnut
Ine’s 50-a-week spots on NBC’s Weekday and Monitor for
its Quik Home Permanents, thru Kenyon & Eckhardt.

ETWORKS were given advance warning of

some of the questions to be asked by counsel
Kenneth Cox when their presidents appear before
Senate Commerce Committee June 12-15 (see p.
2). They're tough questions, requiring lots of
digging through files. Essence of some of the
typical ones, arranged by category:

Program control-—What percentage of the
programs broadcast by your TV network during
1955 was produced by (a) your company, (b) sta-
tions owned by or affiliated with you, (¢) adver-
tising agencies, (d) independent film producers, (e) inde-
pendent packagers of live shows, (f) film producers in
which you have some interest, direct or indireet? Dur-
ing 1955, did you ever buy outright, or purchase part
interest in, a program produced outside your organization
and then broadeast it over the network? Give details, and
specify type of consideration (cash, serviees, property)
you paid for your interest.

Were there any eases where independently produced
programs were submitted to you for broadeast over your
network and where you offered to take a participating
interest in the project, but this offer was rejected? When
an advertiser desires to buy network time, does he receive
greater preference if he seleets an available program in
which the network has an interest than if he prefers to
use an available independently eontrolled program? Have
there been any instances during 1954-56 in which you did
not grant an advertiser’s request for time to broadcast
an independently controlled program and subsequently sold
time to the same advertiser for a program in which the
network had an interest?

Affiliation polieies and “must-buys”—Do you refuse to
permit an advertiser to have a program broadcast over a
station that is not affiliated with you? List all stations
with whieh affiliation agreements have been terminated or
permitted to expire in 1953-55, and give reasons for ter-
mination in each case. What role do you play, if any, in
determining the network rate charged an advertiser for
a station?

Option time and related issues—When you request a
station to clear time for a program, what means, if any,
do you provide for an affiliate to view in advance a script
or film print or in some other way to form an opinion
as to the value and quality of the program? During
1955, describe each case in which an affiliated station
refused to elear time for a network program or otherwise
exercised the right to reject programs which the station is
required to reserve by FCC regulations. During 1953-55,
have you ever attempted to clear a program with a station
affiliated with another network, for broadcast during a
time period which the station had placed under option to
sueh other network?

Other—Does your network make a profit from the
operations of its spot sales organization? List all cases
in which 2 or more of your affiliates have 100-millivolt
contours which overlap substantially, and estimate the
number of sets in sueh overlap.

4]

ABC Radio, still experimenting with program patterns,
recasts its Sun. night programming starting July 1, pre-
senting various types of news shows 6-7:30 p.m., country
music 7:30-10 p.m.

1[-R Representatives Inc. moves rep offices June 15
to new and larger quarters at 155 Montgomery St., San
Franeisco (new phone number Yukon 2-5837) and July 1
in Equitable Bldg., Hollywood (Hollywood 2-6453).

Katz Ageney’s San Francisco offices move to enlarged
quarters in Russ Bldg.; plone number is Douglas 2-7628.
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Telecasting Noles: The female of the species may be
dominant as announcers on European TV—and some hand-
some gals they do have too, especially in Italy—but they
do things differently here. Maybe it’s a tradition carried
over from radio, maybe we’re missing a bet over here—
but women announcers are the exception rather than the
rule on American TV ... Male vs. female announcers (or
“presenters”) for TV commercials is challenging subject
of Schwerin Research Corp. study, outlined in company’s
May Bulletin (available from Schwerin at 17756 Broadway,
N. Y.). Conclusions: “(1) Don’t automatically assume
that a man (or a woman) is invariably the right choice
for a given type of product; look deeper first into the
specific situation. (2) Select the presenter on the basis of
the kind of over-all appeal and the major copy points you
intend to put over. (38) Once the presenter is chosen, de-
termine whether there are elements in the commercial that
can be strengthened by giving him or her support from a
secondary presenter or model of the opposite sex” . . .
Longer programs—that sums up next season’s clearest
programming trend, now that network schedules are being
finalized. Among new 90-min. evening shows now sched-
uled: CBS-TV’s Playhouse 90 (live & filmed dramas);
NBC-TV’s new Fri. night spectaculars; ABC-TV’s Sun.
evening Omnibus (switched from CBS-TV Sun. afternoon
spot) ; NBC-TV’s Hallmark Hall of Fame (at least 6 Sun.
evenings, switched from Sun. afternoon and replacing
Sunday Spectacular) . .. New 60-min. evening shows on
tap for next season: ABC-TV’s Wire Service (filmed
dramas) and its new Mon. evening Lawrence Welk show;
CBS-TV’s Herb Shriner variety show on Tue.; CBS-TV’s
Jackie Gleason Show (which reverts to 60-min. live after
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one season as half-hour show). Of this season’s 60 &
90-min. shows, vast majority (about 18) will return next
season—some with revised formats . . . More repeats:
“The Twisted Cross,” NBC-TV’s documentary about Adolf
Hitler, will be repeated June 12, 8-9 p.m. NBC-TV’s Cir-
cle Theatre, alt. Tues., 9:30-10:30, will devote its summer
series to kinescopes of 5 best plays presented on series . . .
Biggest repeat of all: Steve Allen’s Tonight goes kine-
scope Mon. & Tues. beginning June 18 with film-clip The
Best of Tonight, to give Allen more time to prepare for his
new summer show beginning June 24 Sun. 89 p.m, . ..
TV producer Alex Segal, whose production of ‘“Bloomer
Girl” May 28 was his first TV musical—and one of best-
received spectaculars—signs contract for 1956-7 season
with Showcase Productions to produce at least 5 Pro-
ducers’ Showcase spectaculars next season ... Another TV
musical innovation from ABC-TV, which capitalizes heav-
ily on country music (thru its shows originating in Spring-
field, Mo.) and on plain corny music (Lawrence Welk) :
Now it’s polkas, which ABC says is the new craze. Be-
ginning July 13, Fri. 10-10:30, ABC-TV will offer I#'s
Polka Time live from Chicago ... Movie version of See It
Now being made by CBS & Edward R. Murrow for United
Artists release next fall. “The Louis Armstrong Story,”
90-min. “jazz documentary” with commentary by Murrow
will be culled from 15 hours of footage shot for Murrow’s
CBS-TV Sec¢ It Now, only 27 minutes of material having
been used on TV ... Irving Briskin, studio mgr. of Colum-
bia Pictures and head of its TV subsidiary Screen Gems’
production in Hollywood, is released from his contract to
form independent TV film unit but will continue in super-
visory capacity for Screen Gems.

BC’'S ENTRY into the theatrical movie produc-
tion business through acquisition of 509 of Joseph L.
Mankiewicz’ independent production firm—as reported by
Television Digest last Nov., (Vol. 11:46)—was announced
this week by pres. Robert W. Sarnoff, who gave few details.
In purchasing half of Figaro Inec., Hollywood, Sarnoff says
NBC will get: (1) Consulting services of Mankiewicz and
his staff for TV productions. (2) “Favored position” in
connection with telecasting of all motion pictures produced
by Figaro. Mankiewicz recently completed new arrange-
ment with United Artists whereby Figaro will make 9
pictures for release in next 4 years.

New officers of Figaro are: Mankiewicz, pres.; RCA-
NBC v.p. Emanuel Sacks, exec. v.p.; Robert Lantz, v.p.;
NBC-TV network services v.p. Earl Rettig, treas.; N. Y.
attorney Richard Reiss; secy. New board of directors,
headed by Mankiewicz, includes Sacks, Rettig & Lantz,
Wm. Morris Agency exec. v.p. Bert Allenberg, NBC’s
Kagran Corp. pres. Alan Livingston, N. Y. attorney
Abraham L. Bienstock and NBC talent & program contract
administration v.p. James E. Denning.

A leading Hollywood creator, Mankiewicz directed and
wrote screen version of “Guys & Dolls,” won 2 Academy
Awards in 1949 and 2 in 1950 for writing & directing
“Letter to 3 Wives” and “All About Eve.” His Figaro
Inc. produced the 1954 Humphrey Bogart-Ava Gardner hit
“Barefoot Contessa.” Figaro is currently preparing 2
feature films—‘The Quict American,” written and directed
by Mankiewicz from Graham Green’s novel, and “Good
Old Charley Faye,” adaptation of play presented last
Feb. on NBC-TV’s Kraft Theatre.

[}

Proposal for single talent union in live and filmed TV
has been re¢jected by Screen Actors Guild, according to
AFTRA, which reportedly had asked SAG for “full and
complete merger with no reservations.” The 2 unions will
mcet again in New York this month in attempt to reach
agreement on jurisdiction over wideo tape commercials.

Separate House TV-radio-recording facility was ap-
proved by House May 29, when it voted appropriation of
$90,000 to pay personnel of new studio to replace joint
Senate-House recording facility operated by Robert Coar,
now under fire on charges he operated own business from
the facility. Bill as passed by House provides that no
employe of new House studio can be engaged in any simi-
lar business, except by special Congressional permission.
Mrs. Helen B. Coar, former studio director of the joint
facility, was fired by the House last month from her $6000-
a-year job (Vol.12:18). Coar is employe of Senate. In
debate on bill, Sen. Dingell (D-Mich.) read from reports
of General Accounting Office and documents filed by Demo-
cratic and Republican parties under requirements of Cor-
rupt Practices Act, which he said showed Coar and his
staff received $12,500 in 1954 for outside work. Springing
to Coar’s defense, Reps. Horan (R-Wash.), Bow (R-Ohio)
and Phillips (R-Cal.) praised the Coars for “fine service”
and for their TV-radio know-how, pointed out that they
started the facility using their own equipment and that
others on legislative payroll also have outside activities.

Informational spectaculars are planned by NBC &
CBS next season—both on Sun. afternoons, slotted for 60
min., with an occasional 90-min. “special.” NBC’s new
series is filmed Telescope, in color, 4-5 p.m., alt. Sun. be-
ginning Sept. 23, featuring such topics as “Doctor: 1956”
(medical developments), ‘“Maurice Chevalier’s Paris,”
“The National Spectacle: Polities ’56,” “H Hour: A
Science Spectacular,” “This Planet Earth.” CBS slots
Edward R. Murrow’s See It Now in 5-6 p.m, period, first
Sun. in each month,

Big new expansion of CBS-TV’s Hollywood Television
City, as announced this week by pres. J. L. Van Volken-
burg, will be started soon—addition of 2 new color-
equipped studios, 8 rehearsal halls, 9-story office building
for administrative and other personnel. New construction
was made necessary, he said, by increased west coast pro-
gram organizations and longer and more elaborate shows.
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AYTONA BEACH sleeper WESH-TV (Ch. 2)

is aiming for June 11 programming start,
having aired first test patterns May 29. CP has
been involved in litigation, Theodore Granik &
Wm. H. Cook charging that WESH-TV principal
W. Wright Esch violated agreement to sell them
AM station WMFJ along with TV grant. This
week, Court of Appeals reversed FCC’s approval
of WMFJ sale to others, said Commission must
hear Granik-Cook protest (see below). Commis-
sion hasn’t yet acted on their protest of sale of
TV grant to John H. Perry newspaper family
(Vol. 12:18). Perry family also owns Jackson-
vill Journal, licensee. of WJHP-TV (Ch. 36) &
WJHP in addition to string of Fla. & Ky. news-
papers and radio stations. WESH-TV is first
station in Daytona Beach, which gets CBS-TV
programs via WDBO-TV, Orlando (Ch. 6), 51 mi. away,
as well as some reception from Jacksonville, 86 mi., which
has WMBR-TV (Ch. 4) and uhf WJHP-TV. T. S. Gil-
christ Jr. is gen. mgr. of WESH-TV and WJHP-TV;
Walter Strouse, ex-WMFJ, station mgr.; Wm. Hall, also
ex-WMFJ, program director; Al Peck, ex-RCA, Camden,
chief engineer. Base hour is $200. Rep is Petry.

Note: On-air boxscore now stands at 474 (98 uhf),
with WAIM-TV, Anderson, S. C. (Ch. 40) resuming oper-
ation May 29 after going dark one day. It left air May
27, as it stated it would when WSPA-TV, Spartanburg,
S. C. (Ch. 7) began operation (Vol. 12:17-18). WAIM-TV
gen. mgr. Glenn P. Warnock wired FCC that station re-
sumed “in response to tremendous public demand and
upon reasonable assurances [of] availability of additional
program material within a few days . ..”

* * % *

In our continuing survey of upcoming stations, these
are latest reports from principals:

WKNO-TV, Memphis (Ch. 10, educational) expects to
be on air before July 1, reports managing director H. M.
Martin, former chief of Naval Air Technical Training,
Millington, Tenn. GE 10-kw transmitter, obtained with
help of WMCT donations, has been installed in transmitter
house at Macon & Charles Bryan Rds. and 6-bay RCA an-
tenna is to be installed on 600-ft. Andrews tower. Studios
will be at 268 Jefferson St., in building donated by Mem-
phis Board of Education.
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WHYY-TV, Philadelphia (Ch. 35, educational), plan-
ning Oct. 1 start, has received $100,000 from city govt. to
help pay 1956 operating costs and for construction and
lease of quarters at 1622 Chestnut St., formerly occupied
by WCAU-TV & WCAU. Board of Education has also
pledged $100,000 toward 1956 operating costs. W. Lau-
rence LePage, WHYY chairman, reports Philadelphians
have been watching in-school programming of Board of
Education’s radio-TV div. and city schools already have
350 TVs. Committees of parents, educators, club leaders
& businessmen are reported boosting uhf converter sales.
WHYY-TV expects to have 40-hour broadcast week, ac-
cording to station mgr. Richard Burdick.

KAVE-TV, Carlsbad, N. M. (Ch. 8), putting finishing
touches on studio-transmitter building to house DuMont
5-kw transmitter due in June, hasn’t set specific target, but
hopes to start later this month, reports gen. & commercial
mgr. John H. Battison, whose wife heads group which
acquired CP and radio KAVE for $150,000 (Vol.11:39).
RCA 3-bay antenna was due first week in June when it was
to be installed on 301-ft. Liberty tower. Jack Rathbun, ex-
KSON, San Diego, and WDAK-TV, Columbus, Ga., will be
operations mgr., with Bill Carnahan, ex-WABT and WBIQ,
both Birmingham, chief engineer. It’s signed with CBS
under Extended Market Plan. Base hour will be $150.
Rep will be Branham.

WAIQ, Andalusia, Ala. (Ch. 2, educational) Alabama
Educational Television Commission’s oft delayed 3rd out-
let, now has 35-kw GE transmitter and 4-bay antenna,
plans July 1 test patterns, July 15 programming, reports
gen. mgr. R. D. Hurlbert. Transmitter is scheduled to be
wired and ready by June 15 and antenna now is being in-
stalled on 500-ft. tower from Tower Structures Inc. Other
Alabama educational outlets are WTIQ, Munford (Ch. 7)
and WBIQ, Birmingham.

WTVW, Evansville, Ind. (Ch. 7) expects to start Aug.
15 with test patterns, Sept. 1 with programs, writes pres.-
gen. mgr. Rex Schepp. DuMont 50-kw transmitter has
been ordered for Aug. 1 delivery, 12-bay RCA antenna for
Aug. 21. Base for 500-ft. Ideco tower has been completed.
Base hourly rate will be $600. Rep will be Hollingbery.

WIPR-TV, San Juan, P. R. (Ch. 6, educational),
planning start by year’s end, expects to have transmitter-
studio building ready in 4 months, reports R. Delgado
Marquez, gen. mgr. of TV-radio for Puerto Rico Dept. of
Education. Equipment contracts are to be awarded shortly
and 400-ft. Blaw-Knox tower has been ordered.

EVERSING EXAMINER Charles Frederick,
FCC gave Norfolk’s Ch. 10 to WAVY, Ports-
mouth (Carl Burkland, gen. mgr.), denying
Beachview Broadcasting Corp., in final decision
issued this week. Commission’s choice of WAVY
was based on broadcast record, superiority in
civic participation and varied background of prin-
cipals. It also found Beachview principal Irving
Kipnes “irresponsible.” In addition, it disagreed
with examiner’s conclusion that WAVY’s trustee
arrangement ‘‘is contrary to the public interest.”
Vote was close: Comrs. Hyde, Doerfer & Bartley
for WAVY ; McConnaughey & Webster for Beach-
view: Lee not participating, Mack abstaining.

Commission granted one uncontested CP, Ch. 9, Flag-
staff, Ariz., to Flagstaff Telecasting Co., owned by Dallas
realtor O. L. Nelms.

Court of Appeals decision this week on protest against
sale of radio WMFJ, Daytona Beach (see above), showed
just how adamant court is about giving everyone full
due process. Theodore Granik & Wm. H. Cook had option
to buy station plus Ch. 2 TV grant from W. Wright Esch

and his associates. Esch sold WMFJ and TV grant to
different groups and Commission approved sales without
hearing. Granik & Cook protested the AM transfer; FCC
dismissed protest, ruling they had no standing to protest.
Granik & Cook also protested TV-CP sale; this awaits
Commission action.

Ruling unanimously in the AM case this week, Judges
Prettyman, Fahy & Washington said the Granik-Cook
contract with Esch definitely gave them right to a hear-
ing, protest, ete. “Good faith and fair dealing bear
upon the public interest,” decision stated. “And appellants
are the persons to present the facts to the Commission.
Thus through their private interest they represent a
factor affecting the public interest, even though their
private interest considered alone is not for Commission
determination.”

e
Call letters: KULA-TYV, Honolulu (Ch. 4), whose sale
to Crowell-Collier pends FCC approval, rescinds its sched-
uled Aug. 1 call-letterr change (to KTCA, for current
owner Television Corp. of America), retaining KULA-TV
call. MecLendon Investment Corp. changes call of its up-
coming Ch. 13 station in El Paso from KOKE to KILT.
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Hamilton Shea’s purchase of WSVA-TV, Harrisonburg,
Va. (Ch.3) with radio WSVA in equal part with Trans-
continent TV Corp. (Vol.12:15) was approved by FCC
this week. Their Tudor Enterprises is actually paying
$560,000 for properties, the $800,000 earlier reported em-
bracing adjustments for liabilities. Seller Frederick L.
Allman retains his Virginia radios WJMA, Orange &
WREL, Lexington. Shea recently resigned as NBC v.p.
in charge of WRCA-TV & WRCA, N.Y. Transcontinent
comprises group of Buffalo businessmen, several of whom
also have interests in WGR-TV, Buffalo (Ch.2), and is
headed by Paul A. Schoellkopf Jr. and David C. Moore.
It recently bought WHAM-TV, Rochester (Ch.5) with
WHAM for approximately $5,000,000 from Stromberg-
Carlson (Vol. 12:14). Combined balance sheet of WSVA-
TV & WSVA as of Feb. 29 shows $384,362 total assets, in-
cluding $320,426 in plant. Liabilities include $51,015 notes
payable to stockholders, $26,000 capital stock, $123,419
surplus.

Harry Maizlish’s KFWB, Hollywood (5-kw on 980 ke,
independent) was sold this week to Crowell-Collier Pub-
lishing Co. under option whereby it can either pay $2,225,-
000 cash or $2,350,000 over 6% years at 4% ¢ with
$500,000 down. It’s Crowell-Collier’s 6th radio station
purchase, in addition to the 3 TVs purchased from Con-
solidated TV (Bitner) and the KULA-TV purchase in
Honolulu (Vol. 12:17, 21). Maizlish is a 35% principal
in application pending for purchase of radio KPAL, Palm
Springs, Cal. (250 watts, 1450 kc), purchased by his group
for $66,000, but his deal with Crowell-Collier also keeps
him on as a consultant for 7 years for aggregate of $250,-
000. Deal for KFWB, which was founded in 1925 by
Samuel L. Warner, of Warner Bros. Pictures, and sold to
its veteran manager Maizlish in 1950, was negotiated by
Arthur B. Hogan, pres. of Albert Zugsmith Corp., Holly-
wood broker. Maizlish was represented by Howard Seitz,
of the N. Y.-Washington law firm of Paul, Weiss, Rifkind,
Wharton & Garrison. Crowell-Collier’s counsel is Paul A.
O’Bryan, of Dow, Lohnes & Albertson.

Kenyon Brown, veteran Texas broadcaster who sold his
TV interest in Wichita Falls but retained radio KWFT
there (Vol. 12:2) and who with Bing Crosby recently pur-
chased KFEQ-TV & KFEQ, St. Joseph, Mo. (Vol. 11:52),
this week purchased radio KLYN, Pampa, Tex. (1-kw,
940 ke, CBS) for $20,000 from R. G. Hughes, who also
owns KHUZ, Borger, Tex. Brown also leases building
and site for 5 years at $500 monthly. Pampa outlet re-
mains on CBS, retains Joe Ramay as mgr., John Heetland
as sales mgr.

Radio sales approved by FCC this week: KITO, San
Bernardino, Cal. for $150,000 by H. G. (Bud) Wall and
mgr. Jack Flanigan to Continental Telecasting Corp.,
affiliated with Albert Zugsmith interests (Vol. 12:20).
WDAR, Savannah, Ga. (250-watts, 1400 kc¢) for $55,000
by H. Blair Minick to Coastal Bestg. Inc., headed by
Donald K. Jones, contingent on his disposal of .339% he
has held as v.p. of WSAV-TV, Savannah.

KOSA-TY, Odessa, Tex. (Ch.7) will be wholly owned
by radio KOSA, Cecil Mills having agreed to sell his 50%
interest for $20,000, according to application filed with
IFCC. Cecil Trigg owns 80% of KOSA, with Brooks L.
Harman & Wm. B. Stowe each owning 10%.

All phases of audio control for TV-radio broadecasting
are explained in non-technical language in new Audio
Control Handbook by Robert S. Oringel, broadecast engi-
neer, Voice of America (Hastings House, 160 pp., $6.50).

Signs of the TV Times: Television Age (Sol Paul)
going bi-weekly from Sept. 3; Sponsor (Norman Glenn),
now bi-weekly, cireularizing its readership to ask what they
think about its plans Lo go weekly.
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The 14-mi. “G-Line” employed for Helena, Mont. com-
munity TV system (Vol.12:7-8) has been “remarkably
successful,” consulting engineer Archer S. Taylor and
Bruce Hamilton, mgr.-chief engineer of the system, told
recent technical conference in Salt Lake City. Built for
$12,000, it carries Ch. 13 signal of KGVO-TV, Missoula,
converted to Ch. 4; cost compares with $40-$50,000 for
K-14 cable. Engineers stated that G-Line suffered very
little interference from outside sources, at same time gave
off very low radiation. Conclusion: ‘“Although the G-Line
has proved to be very successful in this installation, and
most economical for such a long line, it is faced with prob-
lems of maintenance throughout some rather rugged ter-
rain in severe weather. The only weather condition which
affected the operation was the accumulation of wet snow
to a diameter of about 1-in., which completely eliminated
transmission until it had blown or melted off the line.
Microwave equipment could do the job equally well, at
about the same cost for a single channel, with much sim-
pler maintenance. However, for shorter hauls, or for mul-
tiple channel use, it would appear that the G-Line would
be most satisfactory.”

Hong Kong wired TV system—originating own live,
film & slide material—has been tested by Rediffusion Inc.,
is due to go into regular operation this fall. Rediffusion
has been feeding two audio programs—English & Chinese
—to 54,000 loud speakers in Hong Kong, is adding a
second Chinese program. Big, well-heeled Rediffusion
operates extensive wired systems, mostly audio, in Eng-
land, Canada and elsewhere, in addition to radio stations
in Bermuda and British West Indies. It’s also a participant
in Associated-Rediffusion Ltd., ITA Mon.-thru-Fri. com-
mercial program contractor for London.

Liberalized grants of microwaves to owners of com-
munity TV systems was indicated by FCC’s issuance of
CP this week to Arizona Microwave System Co. Grantee
is wholly owned by I. W. Brayer, who operates CATV
system in Douglas, Ariz., which is to be served by the
microwave. At one time, Commission frowned on common
ownership of microwave and CATYV system to be served by
it. Liberalization is based on Commission’s satisfaction
that microwave owner will supply service to other CATV
systems on non-discriminatory basis.

More spectrum space for industrial radio service was
urged by GE communication equipment product planning
& marketing research mgr. Robert L. Casselberry in May
25 address to Industrial Communication Assn. convention
in Miami. Noting that “a tremendous quantity of the total
available frequency spectrum has been allocated for serv-
ices other than industrial,” he urged that industrial radio
users present their views to FCC in a “constant and con-
sistent manner.”

Jurisdiction of Cal. Public Utilities Commission over
community antenna systems will be reviewed by state’s
Supreme Court, which is expected to hear argument in
Sept. PUC had ruled that systems were public utility,
was challenged by Martinez CATV system and National
Community TV Assn. which finally convinced Supreme
Court that case involved “substantial question of law.”
Court granted petition for review May 29.

A 26-ft. parabolic antenna mounted on two 100-ft.
towers has been installed by Jerrold Electronies for its
Ventnor, N.J. community antenna system. The 3500-1b.
antenna was built at site, fabricated of plywood, mounted
on steel frame and covered with wire mesh. System picks
up 4 channels: WCAU-TV, WFIL-TV & WRCV-TV,
Philadelphia; WPFH, Wilmington.

CBS has ordered cight 35mm film projectors from Gen-
cral Precision Lab, 6 to be shipped to Hollywood, 2 to N. Y.,
{or delivery June through Aug.
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Color Trends & Briefs: “Compatibility” and “export”
are key words in Britain’s current debate over which color
system to adopt. During our recent stay in Britain, we
were told that recommendations on standards are likely to
be made soon by top-level govt.-industry TV Advisory
Committee, and Govt, is virtually certain to endorse TAC
suggestions.

There seems little doubt that a system like ours—the
standards formulated by NTSC—will be approved. Se-
quential systems are out of the picture. The big question
is whether to make system compatible with Britain’s 405-
line monochrome or go to 625-line system employed by
most of Europe. In favor of 405-line is compatibility, cost
and bandwidth conservation (3-mc video vs. 625-line’s
5-mc). On side of 625-line system is argument that same
production lines could serve domestic and export markets.
Debate gets closer when engineers talk about resolution,
brightness & flicker. A leading 625-line proponent is Pye
Ltd., which recently demonstrated Britain’s first big-screen
color projection—6x8 ft.

At recent demonstrations of 405-line NTSC-type sys-
tem—for benefit of the same international CCIR group
that inspected U. S. color (Vol. 12:10)—14 British-made
sets were demonstrated, most of them showing excellent
pictures. Most employed RCA 21-in. or 15-in. shadow-
mask tubes. A few were projections, didn’t compare with
direct-view sets.

Actually, Britain is in no hurry with color. Set costs
would be completely out of sight for its economy and
there’s still the job of bringing multiple monochrome sig-
nals to an as-yet only 37% saturated populace. Further-
more, the British frankly admit they’re willing to wait and
profit by our costly developmental work and our mistakes.
For example, they’ve watched our shift from 15-in. to
21-in. tubes, then improvements in the 21-in. And some of
those who have seen Philco’s “Apple” set told us they be-
lieve it has very great potential.

E * 3 %

Concentrated drive in Wilmington, Del. last 2 weeks
by Raymond Rosen & Co., Philadelphia RCA distributor,
produced more color set sales, prospects and demonstra-
tions than in previous 4% months, according to Rosen
pres. Thomas Joyce. He reports that RCA Service Co.’s
15 men were enlisted, each making average of 9 regular
service calls daily, carrying buttons reading: “Ask me
about RCA color TV.” Results: 16% of customers said
they’re interested in home color demonstration now; 34%
want fall demonstrations; 36% “no immediate interest”;
14% in too low economic bracket to be interested. Sum-
marizing Rosen’s color results to date, Joyce says company
achieved greater volume in color during fiscal year ended
April 30 than it did in air conditioners.

“Symposium” on packaging for color TV is big feature
in May 20 Sales Management Magazine, with articles con-
tributed by following design firms: Lippincott & Margulies
Ine.; Frank Gianninoto & Assoc.; Jim Nash Industrial De-
signers; Egmont Arens; Koodin-Lapow Assoc.

“Color TV Training Manual” (266 p., $6.95) by C. P.
Oliphant & Verne M. Ray, has been published by Howard
W. Sams & Co., Indianapolis. It has 3 main scctions—
principles, circuits, servicing—and includes 500 illustra-
tions, 126 of them in color.

Color home study course, 11 lessons, is being offered
servicemen by RCA tube div., Harrison, N. J. It comprises
9 lessons by RCA Institutes, 2 by RCA servicing expert
John R. Meagher.

Its 4 local shows of June 5, totaling 2 hours, will be
colorcast by WTVJ, Miami, to aid RCA. in demonstrations
of new color line during June 3-6 convention of distributors
and field men in Miami Beach.

Network Color Schedules
(June 5-17, 1956)

June 5—NBC: Milton Berle Show, 8-9 p.m. CBS: Bob Crosby Show,
3:20-4 p.m.

June 7—NBC: Matinee Theatre, 3-4 p.m.

June 8—NBC: Matinee Theatre, 3-4 p.m. CBS: Bob Crosby Show,
3:30-4 p.m.

June 9—NBC: Mazx Liebman Presents, *Holiday,” 9-10:30 p.m. CBS:
Gene Autry Show, 7-7:30 p.m.

June 11—NBC: Matinee Theatre, 3-4 p.m.

June 12—NBC: Matinee Theatre, 3-4 p.m. CBS: Bob Crosby Show,
3:30-4 p.m.

June 13—NBC: Matinee Theatre, 3-4 p.m.; Krajt Television Thea-
tre., 9-10 p.m.

June 15—CBS: Bob Crosby Show, 3:30-4 p.m.
June 16—CBS: Gene Autry Show, 7-7:30 p.m.

June 17—NBC: Zoo Parade, 5-5:30 p.m.; The Sunday Spectacular,
7:30-9 p.m.

* * * *

More glass in color tubes is objective of continuing
research at Corning Glass Works., Spokesman states:
“Color TV, with its requirements for various kinds of
masks, screens and grids, seems an especially promising
field. There are, however, a number of problems still to
be solved in the basic glass process. The only successful
products in this program to date are extremely fine-mesh
screens for military and radar equipment. A few proto-
types of full-size shadow mask for color tubes of standard
3-gun design have been made and shown to customers.
Small samples of other style screens have been shown to
all major tube manufacturers to illustrate the versatility
of glass in this form. Corning does not discount the
possibility of a successful glass screen for any type color
TV picture tube. In fact, it considers this a probable re-
sult of its present basic work.”

Evaluating color in its monthly newsletter, Grey Adv.
Agency states: “Because of color TV, the trend to color
will be speeded up in products which it has barely touched
hereto. We can also expect color TV to trigger a new
burst of research activity into the psychological influence
of color in motivating human behavior. Don’t be sur-
prised, too, if ecolor TV gives a powerful impetus to color
advertising in print media, both magazines and news-
papers. So, if color has been in the background of your
thinking, look around you now and go into action before
you feel the hot breath of competition.”

Color film series, each episode based on one of the
Ten Commandments, is planned by next season by NBC’s
Jess Oppenheimer—to be produced by his Burlingame Pro-
ductions, Hollywood. The ex-producer of I Love Lucy
plans to illustrate “moral values in modern dress,” says
he’ll seek original stories from such writers as Ernest
Hemingway, William Faulker, J. P. Marquand.

B

Attacking AT&T anti-trust consent decree (Vol. 12:4)
as “one of the worst anti-trust dispositions I have ever
seen” and “worse than nothing at all,” House Judiciary
Committee Chairman Celler (D-N. Y.) May 28 told Pri-
vate Communications Assn. in New York that “the Attor-
ney General has given AT&T singularly preferential treat-
ment.” In address following closely the lines of recent
speech by Rep. Roosevelt (D-Cal.) from floor of House
(Vol. 12:16), Celler pledged to bring facts of decree “to
the attention of the public.” He previously had indicated
that his committee would investigate the settlement.

McGraw-Hill Book Co.'s text-film dept. (Albert J.
Rosenberg, gen. mgr.) designated by Robert Saudek, exec.
producer of Oninibus, as sales agent and distributor of the
Ford Foundation-backed CBS show’s films to educational
and civie organizations; first to be released are *The Con-
stitution” and “Lincoln” series.

TV-film actor Joe E. Brown gels honorary degree from
lowa Wesleyan College June 4.
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WYATT BUILDING

RCA PROMISES SOMETHING ‘REVOLUTIONARY': Eyes of whole industry are focused on RCA's
Miami Beach convention (June 3-6) where more than 1300 distributors and field reps,
including men from 16 foreign countries, meet with the top brass to appraise its
new black-&-white and color models and to hear details of a merchandising program
which an enthusiastic RCA spokesman asserts will "revolutionize and shake up the TV
industry." That the TV trade needs some sStrong medicine, is evident from statistics
showing retail sales down 10% from first 5 months of 1955.

RCA has revealed nothing in advance of extremely important convention -- in
fact, has gone to extraordinary lengths to make sure that no premature information
leaks out, clamping down tightly on comment by its people, high and low.

WASHINGTON 5, D C.

Price of new color sets has been one of hottest topics of conjecture in trade
for months, and common expectation is that new line will start at $495, or maybe
even lower. At $495, low-end color would be $200 under RCA's current lowest-priced
model. Importance that industry attaches to RCA's color plans is manifest in this
comment from one major sSet maker:

"We're planning to start our color prices at $595 in our new line. If RCA
comes up with a $495 price, however, we will be forced to split the difference and
price ours at $545. We won't make a penny at that price, but by the same token we
can't go so far out of line with RCA as to lose our competitive position."

RCA will also probably show l4-in. black-&-white portable. Its 8%-in. 22-1b.
portable, retailing at $125, is reportedly moving well. An RCA official commented:
"Our experience with portables thus far is all to the good. We like the salability
of them, a good margin is assured the distributors and dealers, and you can safely
say that we'll be in the portable market in full force."

* * * %

Admiral's purchase of Raytheon TV-radio div. (Vol. 12:21) was finalized this
week. Though no price was announced, Admiral said it was an outright sale, financed
with own capital and involving no stock transfer. Acquired were the 225,000-sq. ft.
plant on Dickens Ave. and 208,000-sq. ft. plant on North Ave., both in Chicago, an
inventory of finished TV-radio receivers, and all plant equipment. Raytheon's TV-
radio operations will be continued as the Belmont div. of Admiral.

"No changes are contemplated in the present organization," said Admiral pres.

Ross D. Siragusa. "It is our intention to expand this manufacturing operation and
to move into the high-fidelity phonograph field as well." Admiral statement made no
mention of Henry Argento, Raytheon TV-radio v.p.-gen. mgr., but a Raytheon release
said he will "join Admiral Corporation in a similar capacity." Raytheon TV-radio
div. employs about 750; some executive changes can be expected.

Raytheon's private label business, which includes Montgomery Ward, Western
Auto & Gamble-Skogmo as prime customers, will be absorbed and expanded under Admiral
plans. Siragusa is currently negotiating with those customers and others with view
to increasing their orders for private-label sets.

Admiral is currently producing 1500 of its 10%-in. portables per day, with
June 8 tentatively selected as introduction date in first 6 markets. "Portable TV
business is saving the day" in currently depressed market, in Siragusa's opinion. He
has stated that by August Admiral will have capacity to make 5000 portables daily.

Brief highlights of other major trade developments this week:

* * % %

Thoese "Agonizing Reappraisals”: Among companies "reexamining" their positions
in TV (Vol. 12:20-21), CBS-Columbia probably will decide its future by July 1 when
Long Island City plant shuts down for vacation. E. K. Foster, Bendix Radio v.p. in
charge of TV-radio plant in Baltimore, replying to persistent rumors his company is

- 10 -
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going to quit the field, said: "As of now, we are in the business and intend to re-

main."

And Avco chairman Victor Emanuel denied all reports that the Crosley-Bendix

divs. are for sale, asserting: "There is no basis for rumors that Avco is in any
merger negotiations, has entered any agreement, or intends to sell these divisions."

Economic Slip Showing: It's nothing to get alarmed about, economists insist --

but there's little doubt that TV sets are only one of nation's economic soft spots.
Several basic industries are also experiencing sales declines this year, though the
national economic indexes released by Govt. continue to reflect over-all prosperity.

Authoritative United Business Service, in editorial titled "How Dangerous Are

the 'Soft Spots'?," gave this summary of current economic picture: "In a free and
dynamic economy it is seldom that all the business indicators point in the same di-

rection.

Even in prosperous periods there will be 'soft spots.'

At present time,

when total output and employment continue at high levels, autos, farm equipment,

textiles, appliances and some other industries are in a downward trend.

The auto-

mobile industry is the leading current example. Last year was one of rapid expansion
~= too rapid, it now appears...This industry is now in a period of readjustment."”

But what does readjustment mean, for the businessman?

Josephthal & Co., big investment house, comments?: "A business readjustment
does not necessarily spell a recession, or an all-embracing downward spiral. 'Re-
adjustment,' today, may mean a broad plateau, such as has been experienced in past

months.

This because something new has been added to the equation in the form of a

managed economy -- more intensive research to create new markets, a stable working
force at a time when other segments of our population are growing by leaps & bounds
...Divergence may well be the price of our new normalcy; our productive facilities
probably could not supply an economy in which every industry is in the same gear."

National Assn. of Purchasing Agents, as close to economic pulsebeats as any

single group, was canvassed at its convention last week by the New York Times,

which came up with these composite forecasts: Seasonal slackening in business in
third quarter, followed by pickup in fourth; for year as a whole, 1956 should be
"good, though not as spectacular as 1955's record performance" ; shortages of various
tYpes of steel and other items throughout summer and probably beyond; prices of many
kinds of materials, including steel, are headed higher amid inflationary buildup.

Production: TV output totaled 117,767 week ended May 25, compared to 115,373

preceding week and 119,352 week ended May 1l.

It was year's 21st week and brought

production for year to date to about 2,772,000, as against 3,250,000 in same period

year ago-.

Radio production totaled 283,306 (76,723 auto) week ended May 25, com-
pared to 255,193 preceding week and 271,632 week ended May ll.

Radio output for 21

weeks totaled 5,650,000, compared to 5,525,000 in corresponding period of 1955.

DISTRIBUTOR NOTES: Motorola appoints Grabell Lyons
Inc., 740 Windsor St., Hartford, Conn. (Mo Grabell, pres.),
replacing Post & Lester Co. . .. Hoffman Electronics ap-
points J. W. Phillips Distributing Co., Seattle . . . DuMont

appoints J. S. George Supply Co., 112 North St., Burling-

ton, Vt. (J. S. George, pres.) ... Raymond Rosen & Co.,
Philadelphia (RCA) appoints Sal Greco, ex-GE Supply Co.,
as adv. mgr. . . . Mainline Distributors Inc., Toledo (RCA)
appoints Jack Bassett Ft. Wayne sales mgr. . . . Lincoln
Sales Corp., Baltimore (Bendix Radio) names Donald
Mowen western Md. regional mgr.
B

NARDA plans all-day meeting June 17 in Chicago’s
Merchandise Mart, on eve of summer furniture marts, to
be featured by panel on basic industry problems. Partici-
pating will be Leonard F. Cramer, Magnavox TV-radio
v.p.; Jack Sparks, gen. sales mgr. of Whirlpool-Seeger;
Thoben Elrod, pres. of Thoben Elrod Co., Crosley-Bendix
Atlanta distributor; Marvin Joyner, pres. of Modern Dis-
tributors Inc., Motorola Oklahuma City outlet; dealers
George Johnston of Minneapolis and Harold Witham,
Bakersfield, Cal.

“The personal portable opens up an entirely new aspect
of TV. The extremely small, lightweight sets may become
virtually an ‘impulse purchase’ type of merchandise. The
consumer will be able to put the set under his arm and
carry it home. In time, the smaller sets should be avail-
able in supermarkets, gasoline stations, specialty stores
and in the many different types of outlets which handle
small radios.”—Iinancial analyst Edgar N. Greenebaum
Jr. to Investment Analysts Society of Chicago May 31.

Automation’s effect on TV-radio industry will be sub-
ject of meeting of IUE’s TV-radio-parts conference board
at Philadelphia’s Bellevue-Stratford Hotel, June 21-23.
Daniel Arnold, conference board chairman, stated that
automation had come faster than anticipated in last 12
months and urged each loeal to submit 1rccommendations on
dealing with problem.

lixcise tax collections on TV-radio-phonos totaled
$126,189,000 in 9 months ended March 31, compared to
$103,846,000 in corresponding period of preceding fiscal
year, reports linternal Revenue Service, Collections in 3
months ended March 31 totaled $50,073,000, as against
$49,090,000 in same 1955 period.
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Trade Personals: Henry E. Bowes, gen. mgr. of Philco
home radio div.,, named v.p.-gen. mgr. of TV div., suc-
ceeding James M. Skinner Jr., newly elected Philco pres.,
and reporting to Reese B. Lloyd, operations v.p. of TV &
radio divs.; John L. Utz, sales mgr. of TV div., named to
new post of gen. mgr. of portable TV receivers, succeeded
by Gibson Kennedy, merchandising mgr.; James J. Shallow
succeeds Bowes as gen. mgr. of home radio div., with
Rayford E. Nugent promoted to succeed Shallow as gen.
mgr. of accessory div. ... Earl M. Wood named manufac-
turing mgr. of RCA’s tube plants in Lancaster, Pa. &
Marion, Ind., succeeded as Lancaster plant mgr. by Sydney
White Jr., mgr. of power, pickup & phototube manufactur-
ing at Lancaster; Edward E. Spitzer, mgr. of power tube
engineering at Lancaster, promoted to engineering mgr. of
Lanecaster & Marion plants . .. C. J. Gentry, from factory-
owned Chicago branch, appointed national car radio spe-
cialist, Motorola Inc. . .. John J. Anderson named mgr. of
Westinghouse major appliance div., Mansfield, O., succeed-
ing R. J. Sargent, now gen. mgr. of marketing & distribu-
tion for consumer products; S. J. Stephenson, mgr. of
refrigerator-freezer dept., succeeds Anderson as mgr. of
portable appliance div. . . . Julian M. Sammet, ex-pres. of
big Boston Stores, Milwaukee, and v.p. of Federated Dept.
Stores, appointed mgr. of customer relations, GE house-
wares & radio receiver div., headquartering in N. Y. ...
Thomas H. Ford, onetime product engineering mgr. of
RCA air conditioning div., moest recently product mgr. of
Whirlpool-Seeger air conditioners, appointed to new post of
asst. to U. V. Muscio, v.p. of Fedders-Quigan . . , Joseph
H. Moss, ex-DuMont & Hoffman, resigns as Kenyon &
Eckhardt exec. on RCA & Whirlpool-Seeger accounts to
become pres. of C & M Industries Inec., 141 E. 44th St.,
N. Y., plastics & electronics merchandising firm . .. Law-
rence LeKashman resigns as sales v.p. of Electro-Voice
Inc. to become sales v.p. of David Bogen Co., Olympic sub-
sidiary . .. Donald J. Perry promoted to Motorola regional

TV account.

mgr. for Ariz.-So. Cal. territory, succeeding K. Warren
Snider, now radio product planning mgr. . . . W. L.
Schroder, ex-Servel, named Magnavox asst. comptroller
... Don L. Daughters, ex-asst. director of RCA operations
in Santiago, Chile, now sales director of RCA Brazil under
Perry Hadley . .. Norman Paige, ex-Bozell & Jacobs and
ABC, named asst. public relations director, Zenith Radio
... Lou Klayman, mgr. of Mercury Records N. Y. distribu-
tion branch, promoted to eastern sales mgr., succeeding
Joe Martin, now concentrating on special market sales . ..
Sava Sherr, ex-pres. of Stanley Industries Inc. (aircraft
parts), appointed chief mechanical engineer, International
Resistance Co.

=

Comdr. C. G. (Rip) Mayer, in charge of RCA’s Zurich
labs, appointed managing director of RCA Great Britain
Ltd., name having just been changed from RCA Photo-
phone Ltd. He succeeds P. A. Turnor. Also announced by
RCA International Div. v.p. & operations mgr. Albert Wat-
ters is appointment of Pietro Vaccari as managing direc-
tor of RCA Italiana S. p. A., Rome. P.J. (Pat) Casella,
from RCA Canada, temporarily assigned to Rome after
resignation of G. A. Biondi, has returned to his Montreal
headquarters, goes back to Rome for several months to
help Signor Vaccari get oriented.

James B. Conkling, pres. of Columbia Records since
Feb, 1951, resigns “for personal and business reasons to
relocate in California, where he will establish independent
production activities.” Goddard Lieberson, exec. v.p. of
Columbia Records since 1949, is promoted to succeed him.
CBS pres. Frank Stanton, in reviewing progress of record
div. in Conkling’s 5-year regime, said its sales last year
increased 60% over 1950,

Dan D. Halpin, ex-RCA TV sales mgr., ex-gen. sales
mgr. of DuMont & Westinghouse TV receiver divs.; joins
Young & Rubicam, N. Y., as merchandising exec. on GE’s

V. PHILIPS’ Gloeilampenfabrieken, the cor-
o porate mouthful that is Philips of Holland,
known throughout the world simply as Philips,
jumped its sales to $595,300,000 last year from
$505,483,000 the year before and boosted net
profits after taxes to $38,676,000 from $31,140,000,
according to its 1955 annual report. One of the
Big 3 of Dutch industry—others being Royal
Dutch Shell and Unilever—its operations extend
to 89 countries.

Its common stock is traded over-the-counter
here, and its subsidiary holdings in other countries
are considerable. One of its major stockholders is
reputed to be former Queen Wilhelmina, whose
business acumen is highly respected in many
money capitals and who once had big realty hold-
ings in the U.S., including, it is said, Washington’s
hig Westchester Apariments.

While American electronic firins, and to a large extent
Jritish and German, have concentrated on meeting the
demands of their own ripe TV-radio set & tube markets,
Philips depends mostly on export; if it doesn’t export
directly from its giant plants at Kindhoven and elsewhere
in the Netherlands (Holland payroll, around 40,000),
Philips will be found owning, holding control of or having
substantial interests in hundreds of local concerns all over
the world. Mostly they’re under the Philips name—but
there are some substantial entities under other names—Ilike
Mallard, England (tubes); Valvo, Germany (tubes);
North American Philips Co. (Norelco products, notably
radios and ecleetric shavers).

In TV-radio, Philips doesn’t cut much ice in the U. S,,
its efforts to introduce projection TV having proved one
of its few big flops. But its annual report, which does not
Iist its foreign subsidiaries (though it contains illustrations
of its glass works in Alexandria, offices & warehouses in
Lima, main office in Istanbul, model of factory & offices
to be built in Mexico City), notes that it has a “United
States Trust” and that shares of these unnamed companies
will be transferred soon to a separate Trust to be known
as “Philips’ United States Trust”; also, that these U. S.
companies had a total net worth of $32,046,514 as of last
Dec. 31 as against $27,913,194 on Dec. 31, 1954.

* * * *

Radio was a major product even before the German
occupation, and Philips’ executives admitted to us that it
still exceeds the value of TV trade—though the latter is
climbing fast. The world is Philips’ oyster, and its excel-
lent radios are such staple items that it’s a fair guess
Philips as a whole makes and sells more radios than any
other single company in the world—not even excepting
GE, Philco or RCA.

But TV is coming along fast and its potential is enor-
mous. Why shouldn’t it be—with less than 1% saturation
as yet in Austria, Switzerland, Denmark & Sweden; only
about 2% in Holland, Italy & Belgium; around 3% in
France, and not much more as yet in fast-coming Ger-
many; indeed, only about 409 in the British Isles (figures
from Philips).

Actually, it isn’t fair to compare Philips with any
other single company either in the U. S. or elsewhere, for
its products are so diverse as to defy such cataloging and
neither its annual report nor other company literature
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gives any hint as to their relative value in the company’s
trade and balance sheet. But it’s no great secret that radio
and TV are among the most cherished earners in a vast
list of consumer, industrial and military produects.

At Eindhoven, at least, Philips itself makes every
component that goes into its TV-radio sets—cabinets,
chassis, tubes, components, even the corrugated board for
packaging. It makes its own glass bulbs for CR as well
as receiving tubes, and draws its own wires and filaments.

% # & *

Philips actually began, as its name might indicate, as
a manufacturer of incandescent lamps and associated prod-
ucts. In that field, and in fluorescent lighting, it’s a domi-
nant factor in a powerful European cartel. Indicating praec-
tical economy as well as the promotion-mindedness of its
shrewd managers, its life-testing laboratory for big & little
lamps and tubes is the glass tower of its tallest Eindhoven
building—providing a dazzling beacon over the flat Holland
terrain as well as a constant conversation piece for natives
and tourists alike.

From lamps, it was a short jump to electronic tubes,
radios, transmitters, TV sets, radar-——even X-ray appa-
ratus, mieroscopes and various other medical equipment.
Philips also is a prime factor in the field of ferrites and
synthetic resins, and its pharmaceutical-chemical product
lines are always expanding. It makes phonographs, of
course, and phonograph records (American tieup: Colum-
bia Records)—and it even makes welding apparatus and
diamond tools. Most bear the Philips brand.

It’s the dominant industry in Eindhoven, of course,
and its factories are going such full blast on 2 & 3 shifts
that some 3000 extra workers, mostly girls, have to be
transported by company buses each day from nearby Bel-
gian towns. Eindhoven (pop., about 135,000, located about
50 mi. southeast of Rotterdam) is where the late Dr. Philips
started a tiny factory after the turn of the century; it’s
wheére the managerial brains reside and work (chairman
P. F. S. Oteen is a son-in-law, vice chairman F. J. Philips
a son) and where most of its great scientific skills are cen-
tered. It’s a favorable labor market, strikes being virtually
unknown. (The girls on the TV-radio assembly lines, in-
cidentally, earn the equivalent of about $5 a week for work
that earns British factory girls about $15 and ours from
$65 up—though this really is an oversimplification, for the
disparity in real income and in living & buying standards
isn’t that great.)

* * ® ¥

Philips is highly respected not only by its competitors
but in world financial circles. Pre-war, it was a rising
young giant; in its first full post-war year, after it had
pulled itself up by the figurative bootstraps from a bitter
German occupation, it showed the symptoms of the growth
it was to enjoy. Its 1947 total sales came to about $130,-
000,000, on which it earned a 4.2% profit after taxes. The
next year, it sold some $170,000,000 worth of products,
earned 1.8%.

Its growth thenceforth was steady and sure: 1949,
$218,400,000 sales and 1.9% net profit on sales after taxes;
1950, $258,400,000 & 4.9%; 1951, $326,800,000 & 5.1%;
1952, $364,200,000 & 4.6%; 1953, $421,300,000 & 5.5%:;
1954, $505,483,000 & 6.2% ; 1955, $595,300,000 & 6.5¢7. On
an index basis, you get some idea of the Philips sales
growth in comparison with big U. S. entities when, taking
1951 as 100, Philips .comes up with a 1955 index figure of
182 vs. the $1 billion RCA’s 176, the $3.1 billion GE’s 133,
the $1.4 billion Westinghouse’s 116.

The far-flung nature of its operations is indicated by
the fact that its 1955 total payroll around the world was
143,000 as against RCA’s 70,000, It's interesting to note
that the average wage per employe of Philips last year was

$1390 as against $5248 for RCA. The sales productivity
per average employe at Philips was $4162 vs. RCA’s $15,-
075. Philips’ total assets in 1955 were $720,000,000.

Philips’ exports from the Netherlands last year rose
by 13% over those of 1954, says the 1955 report, and are
expected to go up this year by approximately the same
percentage., But the Netherlands’ figures taken alone can
be illusory because of the vast foreign holdings. This is
an international company in every sense of the word-—and
these observations in a report issued last fall by Guaranty
Trust Co. are still apropos:

“The proportionately greater growth of [Philips’]
overseas sales, as compared with European continent, re-
flects the company’s geographical diversifieation policy, but
it brings company into more direct competition with major
American and other companies serving the same markets.
Just what the future holds in store in this respect is hard
to evaluate, although company’s very broad experience in
international trade over many years should equip it well.
Operating throughout the world as it does, Philips is sub-
ject to all the political and economic uncertainties posed
by the dozens of countries where it produces or sells. Com-
pany is subject to trade barriers, currency restrictions and
the whims of many governments. International peace and
free trade would represent ideal conditions for company
operations, but prospects for these are subject to rapid
change, as is well known. Generally speaking, rising in-
comes and the improving standards of living throughout
the free world, together with some lessening of trade bar-
riers and improving convertibility of currencies, have im-
proved prospects for company in last year or so.”

n

ELECTRONICS PERSONALS: Theodore A. Smith, v.p.-
gen. mgr. of RCA defense electronic produects, elected exee.
v.p. for defense electronics; Arthur A. Malcarney, gen.
mgr. of commercial electronic products, elected a v.p. . ..
Walter W. Finke, v.p. & gen. mgr., elected pres. of Data-
matic Corp., jointly owned by Raytheon and Minneapolis-
Honeywell; he succeeds John J. Wilson, who continues as
a director ... Frank Norton named technical director of
Ramo-Wooldridge Corp.’s new electronic instrumentation
div., Denver . . . Arthur V. Loughren, pres. of IRE, who
resigned recently as Hazeltine v.p.-research director, will
be guest of honor at June 11 meeting of Washington IRE
in Hotel Statler.

Armed Forces Communications & Electronics Assn.
elected new president Col. Percy G. Black, USA ret., Auto-
matic Electric Co., at Boston convention last week end,
succeeding IRE secy. George W. Bailey. Reelected v.p.’s
were Rear Adm. Henry C. Bruton, Director of Naval Com-
munications; Maj. Gen. James D. O’Connell, Army Chief
Signal Officer; Brig. Gen. A. L. Pachynski, Air Force Di-
rector of Communications-Electronics; W. W. Watts, RCA.
Newly elected v.p. was Washington attorney Frank W.
Wozencraft. Washington attorney Ralph C. Walker was
elected gen. counsel. Elected directors were Theodore S.
Gary, General Telephone; F. R. Kappel, Western Electric;
Brig. Gen. J. Harry LaBrum, Philadelphia attorney; Brig.
Gen. David Sarnoff, RCA; Maj. Gen. Francis L. Anken-
brandt, director of communications-electronies, Joint
Chiefs of Staff; Joseph E. Heinrich, AT&T; Rear Adm.
Charles F. Horne, USN ret., Convair; Capt. David Hull,
USN ret., Raytheon; Maj. Gen. Francis M. Lanahan, USA
ret., Federal Eleectric.

Top-level Air Force communications-clectronics pro-
motions: Maj. Gen. Gordon A. Blake, director of com-
munications-clectronics, June 2 becomes asst. deputy Air
Force chief of stafl’ for operations; Brig. Gen. A. L.
Pachynski succeeds him as communieations-electronies di-
rector; Col. Dernard M. Woolton replaces Pachynski as
deputy director of communications-electronies.
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Topics & Trends of TV Trade: Magnavox is one com-
pany that’s apparently unworried about current TV-radio
recession, its v.p. Gerard M. Ungaro telling Wall Street
Journal that fiscal year ending June 30 will show record
sales and earnings; that excellent market prevails for its
hi-fi radio-phono combinations, tending to cushion falling
off in TV sales; that, though present industry-wide slump
may last 2-3 months more, he expects Magnavox’s fiscal
1957 to be even better than 1956 record-breaking year.
Magnavox recently acquired Sparton and Sentinel

(Vol. 12:2, 8), reported 9 month sal