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Volume 14

Manufacturers & Merchandisers

General

ADVERTISING

*subliminal projection,” 1:4, 3:10, 4:6, 6:9, 7:4,
8:11, 13:6, 15:10, 25:10 .

rebuttal by Fairfax M. Cone of attack in ‘Atlan-
tic’ by Vance Packard, 1:8

tune-in plugs should be paid by station & net-
work, says 'Advertising Age’, 1:8

tax on advertising, 1:9, 4:6, 69 7:11, 9:6, 10:6,
21:14, 28:5, 31:8, 42: 6 51:5

barter time deals made by only 16, ANA survey
finds, 1:9

ARB rating services, 1:14, 34:8, 36:3, 38:6, 47:8

v1deo tape commercials made by Telmtudlos Inc.,
2:4

1958 expendltures predicted, 2:6, 14:11, 17:3,
28:3, 29:1, 45:8

children’s programs should have lower rates,
says Melvin Helitzer of 1deal Toy Co., 2:6

“Telemat’ slide library, 2:6

Pepsi-Cola complaint dismissed by FTC, 2:6

Publishers Information Bureau reports on net-
work billings, 3:5, 6:9 L.

cost of time & talent reaching point of diminish-
ing returns, says Pbilip L. McHugh of Camp-
bell-Ewald, 3:11

spot cost & coverage study in 75 markets by
Niélsen, 4:

‘Printers Ink’ figures, 5:8, 10:6, 21:15, 25:6,
28:4, 33:4, 38:6, 42:6, 47:7, 52:7 )

retail advertising on TV up, reports National
Retail Dry Goods Assn., 5:8

medical TV ad regulation urged by Dr. M. J.
Rodman, Rutgers U, 5:8

35 sponsors in TV for 10 years listed by °‘Bill-
board’, 5:9

Storer stations begin 12-month rate guarantee,

6:9

“’Lestoil” complaint filed by FTC, 6:9, 26:4

agency mergers, 8:7, 17:8, 27:8, 51:8, 52:9

retrenchment in all media, reported by ‘Wall
Strcet Journal’, 8:10

spot TV bolding up well,
shows, 9:3

top network and spot advertisers, reported by
TvB, 9:5, 10:6, 116 17:16, 24:10,

1957 bllllngs by agenclw, reported by ‘Advertls-
ing Age’, 9:6,

TvB network ﬁgurs. 10:6, 15:5, 19:7, 27:8, 3136,
36:5, 40:8, 46:6, 49:8, 52:6

ARB “A-to—Z" audlence survey, 13:10

timebuyers’ attitudes toward program ratings,
reported in ‘Broadcasting’, 13:10

excise tax for cooperative advertising allow-
ances, 13:15, 14:12, 33:10

N. Y. bill to set advertising controls, 14:14

TV advertising monitors ITC, 15:5, 39:8, 49:16

high cost of TV, subjcct of ‘Business Week’

article, 17:9
17:16, 21:14, 38:7, 43:16,

survey of sales reps

viewing increases,
47:8, 52:7

Advertising Council’s anti-recession campaign,

foreign roundup m ‘Advertising Age’, 20:6

use of "‘doctor” in commercials banned 20:6,
25:10, 30:6, 41:16

fa;mesrs viewing habits reported by U of Wis.,
0:

triplespotting, 21:14, 27:8, 28:5, 33:6, 37:8

Rorabaugh reports on TV spots, 21:14

larger slice of local business needed by TV sta-
tions, says Richard P. Doherty, 22:6

AAAA officers, 24:8

AFA officers, 24:8

100 top advertisers reported by
Age’, 28:1

unsold time on networks, 28:7, 29:6, 31:6, 32:1,
36:3, 43:2

hquor a(}verl'gsmg, 29:7, 35:12, 43:3, 44:3, 47:7,

9:

I‘\;lbgst for auto adv., Advertest Research finds,

softer sell on serious news broadeasts urged Ly
Ruymond Rubicam, 31312

bublic service spot vqume 31:12, 36:6

1958 billings up, nccording to AAAA poll, 32:6

‘Advertising

L \\\| A (A A ARiCtAr o

spot rate survey by Katz agency, 32:8

business better, 33:2, 34:2

TV tape commercial monopoly held by networks,
says N.Y. Film Producers Assn., 34:8

novels about advertising, 35:5, 36:6, 41 16 47:10

Chesterfields not ‘“milder’’, rules FTC

Comr. Lee criticizes 3 practices, 44:5

Nielsen’s ‘“‘Instantaneous Audimeter,”” 44:9, 47:8

network TV cost-per-1000 down for nighttime,
McCann-Erickson study finds, 45:7

viewers not always responsive, survey by Wallach
Research Inc. finds, 45:8

ANA officers, 46:9

'Printers’ Ink’ marketing guide, 47;8

A. C. Nielsen stock offer, 47:15

Philadelphia Radio & TV Bestrs. Assn. dissolved
for illegal fixing of rates, 49:8

FTC charges Arthur Hammel made false claims
for TV-radio contests, 49:8

RAB officers, 50:9

single TV audience measurement system advo-
cated by George J. Abrams, Revlon, 50:10

1958 TV advances summarized by NAB pres.
Harold Fellows, 52:4

NBC's guide for station execs visiting time-
buyers, 52:6

ALLOCATIONS

WRLP, Greenfield, Mass. also identified as N. H.
& Vt. outlet, 4:9
*“Tth Report’’ rumor, 5:1
WTVC, Chattanooga, Tenn. starts, changing
WROM TV call after move from Rome, Ga.,
5:6

dual city designations granted by FCC, 8:9, 37:9

Canadian cbanges, 8:9, 21:12

TASO, all-industry allocatlons study group, 11:5,
189 20:9, 24:7, 26:9 & 10, 45:3, 46:5

B04W1es Commltbee report, 12:2, 26 9, 36:8, 37:4,

Harrisburg, Ill. Ch. 38 drop-in, 12:10, 39:10

Walla Walla, Wash. made all uhf, 14:5

WKTYV, Utica, N.Y, sbift from Ch. 13 to Ch. 2,
17:10, 36:9, 51:7

views of FCC commissioners, 18:10, 21:3, 26:2

shift of Ch. 2 from Springfield, Ill. to St. Louis
upheld by court, 18:13

WKST-TV, New Castle, Pa.-Youngstown, O. as-
signment, 19:6, 45:10

FCC moves toward new TV allocations plan,
20:4, 23:2, 24:4, 37:3, 45:3, 49:9, 50:3

Supplements and Special Reports Published During 1958

References are to issues of Television Digest with articles pertaining to documents

Annual AM-FM Directory of Jan. 1;

“Electronics:

Network Radio—No Time for Requiem.

Zenith-CBS Exchange over Pay TV.

“Hollywood: Save the Flowers.”

Financial

Directories

Semi-Annual TV Factbooks (Spring-Summer and

Fall-Winter) with weekly Addenda reporting
current FCC grants, applications, new stations
on air, ete.

with weekly
Addcenda reporting current FCC decisions, ap-
plications, etc. Listings of all AM-FM stations
by states and frequencies, all applications by
states and frequencies, call letter lists, etc.
(Includes other North American stations.)

Special Supplements and Reports

TV Today: The Dangers of Opportunity Denied.”

Full text of address by CBS Inc. pres. Frank
Stanton to CBS-TV affiliates convention in Wash-
ington $§, 1958, Analysis of threats to
industry. (Vol. 14:3).

Evaluation of FCC Network Study Staff Report.

Full text of address by CBS Inc. v.p. Richard
S. Salant to CBS-TV affiliates convention in
Washington Dec. 13, 1958. (Vol. 14:3).

Network Presidents State Views Against Pay TV.

Texts of statements before House Committee on
Interstate & Foreign Commerce Jan. 21-22, 1958.
(Vol. 14 :4).

Leading Manufactarers of Standard & Hi-Fi
Phonos. Directory of U. S. manufacturers as of
Feb. 8, 1958. (Vol. 14:6).

Symposium on Spot TV-=What the Reps Think.

Reports on current trends and prospects for
year. (Vol. 14:9, 33).

What's Coming After the Missile
Age?” Reprint of article by Dr. W. R. G. Baker,
Syracuse U research v.p. and former GE v.p.,
in March 1958 Proceedings of the IRE, describ-
n;g (;utlook for industrial electronics. (Vol.
14:12

Defense
of radio networking by NBC chairman Robert
W. Sarnoff. (Vol. 14:13).

Texts of
letters by Zenith pres. Eugene F. McDonald and
CBS Inc. v.p., debating reasons for CBS affili-
ates’ opposition to subscription TV. (Vol. 14:14).

Analysis of de-
cline and future of movies by Arthur Mayer,
industry ‘‘dean.” reprinted from March 29, 1958
The Saturday Review. (Vol. 14:17).

Data on Television-Electronics Com-
Statistical summaries of reports of lead-
publicly-owned companies. Prepared by

panies.,
ing,

. Your Future and Mine . . .

Edgar N. Greenebaum Jr., financial consultant
in electronics, Compiled as of May 9, 1958.
(Vol. 14:19).

“Station Reserved Time” Proposal of the Reps.
Compromise proposal on option time advocated
by Station Representatives Assn. at FCC net-
work hearing May 21, 1958. (Vol. 14:21).

The Anatomy of Song-Selling—a Professional Ap-
praisal, Statement by George R. Marek, RCA
Victor Record Div. v.p. & gen. mgr., opposing
Sen. Smathers’ anti-BMI bill in testimony May

21, 1958. (Vol. 14:21).
“Patern of Influence” in Washington . . . An
Editorial. Summing up of Sherman Adams and

FCC scandals. (Vol. 14:25).

Are Newspapers Deliberately Derogating TV ? Fall
text of address by NBC chairman Robert W.
Sarnoff, delivered at dedication of new plant of
WSYR-TV & WSYR, Syracuse, June 17, 1958.
(Vol. 14:25).

A Broadcast Editorial.
Full text of broadcast supporting medical re-
search, given on WBT & WBTV, Charlotte,

N. C. (Vol. 14:30).
Trends in TV—Network Affiliate Stresses &
Strains. Full text of address by NBC chairman

Robert W. Sarnoff to annual affiliates conven-
tion in New York Oct. 23, 1958. (Vol. 14:43).

Department of Justice Anti-trust Action Against
RCA. Full text of final judgment, with official
statements by Dept. of Justice, RCA chairman
David Sarnoff and RCA pres. Jobn L. Burns.
(Vol. 14:44).

Fortune Magazine—The Prophet That Failed. Full
text of memorandum prepared for CBS execu-
tives in answer to Aug. Fortune criticism of
xlazoggiamming, earnings and audience. (Vol.

Bound Copies Available
Complete scts of the 1958 Television
Digest Newsletters, along with the
two 1958 TV Factbooks, Addenda and
all Supplements, can be permanently
bound between embossed hard covers
on order at $25 per volume.




deintermixture opinions held by Jack Gould,
22:11

ABC’s plan to cover major markets, 23:8, 26:9,
27:5, 30:2, 32:8, 33:5

WXIX, Milwaukee, shift from Ch. 19 to 18, 24:10

Providence, R. 1. vhf drop-in plan withdrawn by
FCC, 24:10, 44:10

EIA compiling frequency assignments for non-
Govt. radio communications, 24:13

Craven proposal, 26:3, 28:1, 29:2, 39:6

site move of WNHC-TV, New Haven, 27:6.

Potter resolution to study spectrum uses, 28:6,
29:4, 30:2, 31:2, 32:3, 35:12

FCC’s 25-890 me inquiry, 29:4, 43:5

all uhf plan proposed by Wm. L. Putnam, 82:4; |

by Robert J. Myers, ex-DuMont, 39:7

840-890 mc sought for common carrier use by
Lenkurt Electric Co., San Carlos, Cal,, 37:4,
40:8, 41:8

Mexican border uhf agreement, 37:10

Presidential spectrum study commission,
40:9, 41:10, 47:2

precision offset study by FCC, 39 :8

Bell System’s mobile phone proposal, using part
of uhf, 51:2

WTVW, Evansville, Ind. hearing on FCC ‘show
cause’ to move to Ch. 31, 51:3

WSIL-TV, Harrisburg, Ill. shift from Ch. 22 to
Ch. 3, 51:7

WAST, formerly WTRI, Albany, N. Y. shift
from Ch. 356 to Ch. 13, 52:7

38:3,

AM (Standard) BROADCASTING (see also specific

networks and Advertising)

TV program ads refused by CBS radio, 1:8

FCC report on 1956 revenues, 1:9; on 1957, 52:6

sets in use outside U. S.-Canada, 1:9

Veteran Wireless Operators Assn., 3:15, 8:13

Bartell success story, 5:9

Daytime Broadcasters Assn., 5:9, 38:11

1957 radio set production & sales by EIA, 6:12

imported sets, 6:12, 7:12, 12:12, 16:14; Japanese
portables, 34:9, 39:11, 49:14

clear channel transmitters, 7:15, 11:5; FCC
clear-channel action, 16:8, 23:9, 24:7, 26:5,
27:5, 39:10

networks in red, 12:2, 13:1, 18:7, 44:14, 45:11,
47:16

Tele-Broadcasters Inc. 12:8,
14:165, 20:13, 22:7

National Radio Month, 12:14

most station profits to decline in 1958,
Dick Doherty, 17:2

network upsurge described by NBC’s Matthew
Culligan, 18:7

national spot business, 18:7, 22:7

Broadcast Pioneers, 18:9, 20:14

Quality Radio Group, 18:11

Robert Eastman rep firm, 22:9

audience is predommant]y adult,
Young, 23:8

AM-.FM station totals, 27:2

overcommercializing by WGH, Newport News,
27:6

financial reports,

says

says Adam

international CP granted KGEI, Belmont, Cal.,
30:9

sets-in-use, 31:1

NAB's 'Financial Report: Radio’, 31:6

Class 1 status for KOB, Albuguerque and WABC,
N.Y,, 36:13

AM stereophonic system developed by RCA,
43:3 ; by Philco, 49:13

spots increased beer and tobacco sales, rep Petry
finds, 43:6

Census Bureau set count, 43:16, 48:10

receiver production started by Blonder-Tongue
Labs, 47:12

*“Metropolitan Auditions of the Air”
47:16

Radio Press news service formed, 51:13

1959 set production, 52:11

Station Sales

DuMont Bestg. buys WHK, Cleveland, 9:7, 16:12,
18:13

KYA, San Francisco, 10:10

Mary Pickford and husband buy KFBI, Wichita,
10:10

Frank Sinatra buys 3 AMs, 12:8

KWK, St. Louis, 16:12

KGEE, Bakersfield, Cal. sold to Danny Thomas,
21:11

WCKR, Miami, Fla., 21:12, 40:3, 45:10

WIP, Philadelphia, 23:9, 29:16, 34:4

WALT, Tampa, Fla., 24:11

WLBS, Birmingham, Ala., 25:8

WMBR, Jacksonville, Fla., 28:16, 31:8

WSRS, Cleveland Heights, O., 31:8

KOMA, Oklahoma City, Okla., 34:56

WTPS, New Orleans, La., 41:8

WCLW, Mansfield, O. sale to 'Mansfield Journal’
held up by FCC for anti-trust gquestions, 48:6

WTEL, Philadelphia, Pa., 48:12

WNRC, New Rochelle, N.Y. & WVIP, Mt.
Kisco, N. Y., 50% to Plymouth Rock Publica-
tions (Whltney). b0 :6; also 1009, of WSKN,
Saugerties, N. Y., 52:10.

dropped,

6
KTOW, Oklahoma City, Okla., 51:8 -
AMERICAN BROADCASTING CO.

(ABC)

Mike Wallace suits settled, 1:5

ABN affiliates board, 2:5, 19:5

proxy battle reported in ‘Variety’ not true, says
Edward J. Noble, 5:9

Oliver E, Treyz, 8:16, 25:9

separation of TV and radio, 10:3

radio programming cut, 12:2, 14:6, 18:7

ARB-PT financial reports, 13:3, 17:15, 21:19,
31:16, 46:15

AB-PT Pictures Corp., 13:3

XETV, Tijuana, affiliation, 16:11, 47:10

compensation of exmutwes, 17:15

daytime programming expanded, 29:7, 32: 2, 4731

color policy, 39:10

Seattle & Portland affiliate switch, 44:6

sells AB-PT Pictures Corp. and AB-PT Distrib-
uting Co., 47:16

Pasadena Tournament of Roscs taken over from
NBC-TV, 48:9

ANTENNAS, TRANSMITTERS (see Equipment,
Telecasting)

ANTI-TRUST (see also Patents and Congress)

NBC-Westinghouse swap, 2:1, 9:14, 10:15, 19:6,
25:3, 39:7, 41:5, 42:10, 45:7, 46:8, 50:10, 52:8

network practices investigation by Justice Dept.,
3:4, 25:3, 26:6, 29:2, 30:1, 49:3

Newhouse newspapers & WSYR sued by radio
WNDR, Syracuse, 5:14

RCA patent suit, 8:1, 10:15, 43:18, 44:1, 45:7

talent agency investigation by Justice Dept., 9:5

Justice Dept.’s 1956 settlement of AT&T suit in-
vestigated by House Judiciary Committee, 9:14

1856 AT&T consent decree settlement investi-
gated by House Judiciary subcommittee, 13:15,
1:19

movie distributors sued in Justice Dept. block-
booking ecivil suit, 15:4, 25:6

option-time and mustfbuy practlces defended by
nctworks, 26:6, 30:6

Canadian patent pool, GE & Westinghouse sub-
ject of Justice Dept. complaint, 48:13, 52:13

‘Kansas City Star’ sued by weeklies, 50:4

APPLICATIONS & CPs FOR NEW TV STA-
TIONS

Final Decisions
KARD-TV, Wichita, Kan., reaffirmed, 11:10
KTVI, St. Louis, 14:5
KFDM- TV, Beaumont, Tex., reaffirmed, 16:11
Lubbock, Tex Ch. b, 21:13
WJRT, Flmt Mlch 28:9
Toledo, 0., Ch. 11, 30 7, 31: 8 35:9
Chcboygan. Mich., Cb. 4, 30:17, 31:8
Buffalo, N. Y., Ch. 7, 31:8
Parma- Onondaga, chh Ch. 10, 36:9, 41:10

Initial Decisions
revocation of CP for KAKJ, Reno, 11:10
KSLM-TV, Salem, Ore. extension denial, 13:9,
50:11
Buffalo, N. Y,, Ch. 7, 19:6
Los Angeles, Cal., Ch. 34, 32:8
Beaumont, Tex., Ch 12, 33:8
Bowling Green, Ky Ch 13, 37:10, 42:9

Court Decisions
WTEN, Albany, N. Y., 5:14
WESH-TV, Daytona Beach, Fla., 5:14
WREX-TV, Rockford, Ill., 5:14
Peoria deintermixture, 13:9, 34:5, 43:4
WLOF.TV, Orlando, Fla., 20:5, 44:6
site change granted WSPA-TV, Spartanburg,
S.C., 21:13, 50:11
experimental Ch. 12 grant to WIJMR-TV, New
Orleans, 21:13, 40:10, 44:10,
WLWI!, I1ndianapolis, remanded, 25:11,
42:5, 47:6, 50:11, b1:7, 2:8
Court of Appeals rules FCC is to consider eco-
nomic impact of grants, 28:9, 29:10, 31:3
St. Louis, Mo. Ch. 11, 35:9, 42:9, 47:11
WAVY-TV, Norfolk, Va., 38:9, 43:11
WVMI-TV, Biloxi, Miss., 38:9
WSOC-TV, Charlotte, N. C. affirmed, 40:6
WWL-TV, New Orleans, affirmed, 42:5
WBIR-TV, Knoxville, Tenn., 48:6

ASSOCIATIONS (not listed under other categories)
American Congress of (movie) Exhibitors, 48:11
American Institute of Electrical Engineers, 27:13
American Women in Radio & TV, 18:11
Armed Forces Communications & Electronics

Assn., 23:11
Assn. of Electronic Parts & Equipment Mfrs.,
38:14
Assn. of Federal
Engineers, 18:11
Assn. of Maximum Service Telecasters,
18:13
Audio Engineering Society, 41:13, 51:13
Bestrs. Promotion Assn., 3:6, 10:7, 26:4, 47:9
Canadian Assn. of Bestrs., 27:7
Catholic Broadcasters of America, 14:6, 27:7
DeForest Pioneers Inc., 42:12
Federal Communications Bar Assn., 1:5, 52:9
Interdepartment Radio Advisory Committee, 30:6
International Telecommunication Union. 27:7
Naticnal Electrical Distributors Assn., 25:14
National Electrical Mfrs. Assn., 28:14, 46:14
Radio-TV Correspondents’ Assn., 3:7
Radio & TV Executives Society, 15:9
Radio-TV News Directors Assn., 43:10
SMPTE., 42:7, 48:156
Theatre Owners of America, 43:10
Western Electronics Mfrs. Assn.,, new name of
West Coast Electronic Mfrs. Assn., 49:14
radio-TV hall of fame proposal, 20:3. 31:9, 49:6

BOOSTERS & SATELLITES

Lewiston, Wash. translator grant, 2:9

liberalized translator equipment rules extended
by FCC, 2:9

FCC hearings on legalizing vhf boosters, 3:8,
8:3, 19:3. 48:3, 50:5

Lewiston, lda. translator grant protested, 10:16,
13:9

tax financing of translators constitutional,
Utah judge, 21:13

39:6,

Consulting
4:8,

Communications

rules

o
www americanradiohictorvy com

translator power
38:11, 47:11

Roseburg, Ore. trarslater application opposed
by KPIC, 26:9, 50:11

translators owned by TV stations, 42:3

translator relay systems, 46:3; 49:10

translator sold to WCAX.TV, REurlington, Vt.
by WWLDP, Springfield, Mzss., §0:11

CENSUS, TV RECEIVER

Nielsen county survey, 1:9

Mansfield statisties, 5:10, 32:9

ARB's “A-.to-Z”, 13:10

Census Bureau, 15:3, 16:12, 1%:7, 22:8

ARF census report on set ownerbhlp, 27:9, 87:38
sets-in-use totals, 21:1

CLOSED-CIRCUIT “MEETING” TV

GPL sales grow, 1:4

1857 earnings, 2:9

GE’s projection system for moncchrome and
field-sequential color, 4:14

Closedcireuit Telecasung System imports Philips
projectors, 4:14

TNT and TelePrompTer dominate field, 40:2

CIBA Pharmaceutical use of "Eldophor " 40:2,
48:2, 51:6

G3 mecting, 42:10

COLOR

summation in ‘Televmon Magazine’, 1:8

RCA'’s promotion in 26 cities, 3:14

station reports on color programming, 5:9, 7:7,
11:§&, 12 18, 15:16

40-city joint duPont-RCA
promotion, 5:11

NBC begins west coast color show repeats on

increase to 100-watts, 21:7,

““Fashions in Color”

%:9

RCA 1958 sales campaign, 9:12, 19:12, 23:10,
36:1, 38:13

Prussehs Exposition, 10:15, 23:12

comments from set makers annual reports, 17:12

comments by bestrs at NAB, 18:14

Hotel Tuscany, N.Y., puts color set in every
room, 21:20

networks failing to push, says Admirel's Ross
Siragusa, 23:12

commercials run 15-209, more than black-&-
white costs, H

city reports on set sales, 25:12

Iowa State College offers system for colorcasting
from b-&-w film, 25:15

summation by ‘Electrical Merchandieing’, 27:14

NBC expands programming, 86:12, 37:13

ABC policy, 39:10

ﬁr:; 1IE)TV colorcast on KTCA-.TV, St. Paul,

*"ColorTown™ survey, 42:4

Alexander F. Victor system, 42:14

Willer Color TV System Inc., 49:15

lowans lukewarm on buying sets, Dr. Forest L.
Whan finds, 52:12

NBC’'s new equipment for Tournament of Roses
coverare, b2:14

Receivers

trade-in allowance increased in selected markets
by RCA. 1:12

Westinghouse makes sets, 8:11, 49:12

mfirs. making sets, 9:11

sets-in-use estimate, 9:12

sales estimates, 10:15, 35:11, 43:2

Packard-Bell line, 26:14

Station Equipment

WGN-TV, Chicago. first station equipped for
color tape recording & playback, 3:11

GE camera, 18:6

RCA transistorized portable system still experi-
mental, 33:11, 43:3

GE mobile 3-camera studio for Army, 48:15

RCA 8-hop microwave, 49:15

Tri-Color Tubes

Lawrence tube experiment & expenditures by
DuMont, 2:12, 15:18, 17:12

British thin tube developed by National Research
Development Corp., 10:15

Paramount Pictures seeke mass production of
Lawrence tube, 18:17, 23:13

Philco-RCA patent interference case, 19:12

COLUMBIA BROADCASTING SYSTEM (see also
CBS Inc. under Manufacturers)

Washington affiliates meeting, 2:6, 3:3

suit for canceilation of “Tony’" award show, 6:11

Ted Hu:ing dropped, 7:6

reorganization, 11:7, 14:6, 20:7

news & public afiairs fellowships, 18:4

1BEW sirike, 15:16, 16:10

sued by KTNT-TV for loss of afflintion to
KIROQ-TV, 22:6, 37:8

network oplion time changes, 29:6

radio aftfiliates meeting, 31:12

Pacific Ocean Park, Santa Monieca, 34:12

1259 expansion ef video tape use, 36:4

Eurcpean branches, 38:2, 47:10

WCBS-TV sets up own N. Y. sales staff, 40:8

Judy Garland suit, 40:8, 41:4, 44:6, 47:10, 50:4,
62:4

Amana suit, 42:6

Program Con:=olidation Plan for radio, 44:14,
47:16, 50:11, b1:14, 52:6

My Fair Lad.v" profit. 45:8
“must-buy”’ replaced by ‘“minimum-buy,” 49:3,
50:2

Frank Stanton profiled in ‘Printers’ Ink®, 49:7

policy for station taping of network shows,

0-
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COMMUNITY ANTENNA SYSTEMS

roundup, 11:16, 38:2 L A

U.S. Tax Court ruling that initial connection
fees are taxable, 13:10, 34:5

not ‘“"comraon carriers” rules FCC, 14:2, 19:3

stations vs. CATV systems, 16:11, 17:7, 18:4,
19:3, 22:4, 23:1, 24:1, 25:16, 27:3, 28:7 & 10,
29:2, 36:13, 41:3, 42:3, 43:9, 44:8, 49 :9, 50:5

Canadian assn., 17:4

brokerage firm, 17:7, 37:10

NCTA convention, 23:9, 23:1, 24:1 )

bank takes payments of Sherbrooke, Ont. sub-
scribers, 24:6 . 3

court suit to determine property rights in sta-
tion signals, 25:16, 31:5

Congressional hearings, 26:2

federal regulation preferred, if controls are nec¢-
essary, 26:11

multiple owners, 26:11 L.

Bell System attempt to halt use of poies in N. Y.
by new systems, 28:8, 29:3, 40:10

KXLF-TV, Butte, asks that Helena, Mont. system
be restrained from carrying its shows, 35:13,
38:11, 42:10, 44:8, 51:14

sales of systems, 27:6, 30:9, 37:19, 38.:11. 41:7

not common carriers, rules Wyo. judge, 39:7,
46:7

OKT regional assn., 41:7

Inicrowave to serve Pa. systems protested, 48:10

problems recapitulated, 50:3

‘Northwest Arkansas Times' radio KHOG, ear-
ried by CATV, charged with “‘unfair eompeti-
tion,”” 50:5

KTBC-TV, Austin, cooperating with CATV.
being started there, 50:5

CONGRESS

House Comnierce legislative oversight subcom-
mittee, 2:3, 3:6, 4:3, 5:2, 6:3, 7:1, 8:4, 9:1,
10:8, 11:4, 12:3, 13:7, 14:3, 16:3, 17:3, 18:18,
20:4, 21:14, 22:2, 23:5, 24:4, 32:5, 38:2, 39:5,
45¢5, 46:7, 47:1, 48:16, 50:6

ratings inquiry, 3:6, 24:4, 26:2, 29:10, 43:9, 51:5

bill to bring networks under FCC coutrol, 4:5,
18:5, 23:3, 48:5

bill barring liquor ads, 4:5, 12:17, 17:9, 18:18,
29:7, 33:4

mergers among TV-radio-appliance mfrs. to be
studied by Senate Small Business Committee,
6:14

Bowles alloeations report, 12:2, 16:9, 36:8, 39:4

AT&T 1956 consent decrce scttlement investi-
gated, 13:15

laws to improve FCC & other agencies, 16:4,
20:9, 25:4, 29:12, 31:5, 32:5, 33:9, 34:5, 47:6

Senate hearings on deintermixture and small-
town TV service, 21:2, 22:3, 26:3, 27:2

bill to exempt small-market statiors from over-
time provisions, 21:13

TV employes lose jobs for not testifyirg before
Un-American Activities Cominittee, 25:8, 28:16,
46:11

Bricker bill to improve Latin American rela-
tions through better communications, 26:10

bills to investigate use of foreign-made mu-ic
rceordings, 28:16

restrictions on false advertising recommended
by House CGovt. Operations Committee, 33:4,
34:8

record summarized, 34:3

election effects, 45:3

Sen. Magnuson’s network inquiry about amount
of public service programming, 51:4

DO YOU KNOW THAT .. .” column (sce Per-
sonnel)

EDUCATIONAL TV

uses of closed-circuit, 1:2, 32:2, 40:14

bijl providing grants for state systems, 2:7

NYU’s “Sunrise Semester’’ series, 2:7, 5:9, 15:8§,
30:6, 40:14

Gov. Harriman requests funds for pilot N.Y.
station, 3:11

Fund for Adult Education fellowships, 3:11,
16:13

college credit courses, 5:16, 16:11, 22:5, 20:6,
$8:7, 89:7, 40:14, 42:8, 43:9 i

Serate plans alloeations investigation, 11:5

WOR-TV facilities to be used by N.Y. Board

of Regents, 11:8, 12:17, 13:10, 34:7

Magnuson bill for TV grants to states, 13:8,
17:10, 22:5, 28:16, 29:12, 30:6, 32:8, 33:5

Fla. plans for network, 156:10

NYC workshop established by RCA, 16:11

not worth cest, says Los Angeles City College
of clesed-circuit teaching, 18:12

shqrthand & typing taught on WTOP-TV, Wash-
ington, 18:12, 42:8

Russian lessons, 18:12, 40:14

Hagerstown experiment, 18:12, 22:5, 36:8, 41:10

disagreement on value of TV teaching, expressed
at HEW conference, 22:5,

N. Y. Metropolitan Education TV Assn.,, 22:5,
24:11, 26:8, 30:8, 39:3, 40:14

Duldont’s specially-designed closed-circuit sys-
tem, 256:156

NAEB, 26:7, 32:8, 42:8

P.ittsburgh'n 2nd edacational (uhf), 29:10, 37:8

directery of colleges teaching TV-radio, 29:16

N. C. high school experiment, 32:8

WRCA-TV’s basic English course for
Spanish-gpeaking population, 32:8, 41:10

audio-visual research funds under National De-
E(inrée Education Act, 33:5, 46:10, 47:10, 49:6,

clozed-eircuit experiment in Cortland-Virgil-Trux-
ton, N.Y., 36:8

N. Y.

Educational TV & Radio Center,
14:6, 37:9, 40:10

Ford Foundation grants, 38:7, 42:8

“Continental Classroom” on NBC, 38:7, 40:14,
43:16, 48:5

Little Rock teaching, 38:8, 39:2, 40:14, 41:10

future expansion studied by equipment suppliers,
39:3, 42:8, 46:2

Stamford, Conn. closed-circuit, 41:10

Mexico City experiment, 41:10

first colorcast on KTCA-TV, St. Paul, 41:10

Montgomery County TV set controversy, 42:8

Detroit experiment, 42:8

“Biz Blackboard” on WCAU-TV, Philadelphia,
42:8

Ohio ETV system proposed, 43:16

vh{’s in major markets requested, 44:3

JCET, 44:5

WBUF equipment offered to Western N.Y.
Educational Assn. by NBC, 46:7

non-TV viewers of educational filmed programs,
49:6

U of Pennsylvania’s new School of Communica-
tions, 51:3

Madison, Wis. viewers place western, quizzes &
other shows in ETV category, 562:14

European ETV report by Rep. Moulder, 52:14

Ann Arbor,

ELECTRONICS, GENERAL, NON-TV

1958 predictions, 1:13, 21:16, 42:11, 50:13

$22.5 billion volume by 1965, predicts RCA's
Frank M. Folisom, 3:15

electronic highway for safe driving, 3:15, 7:16

military expenditures, estimates, 7:15, 11:15,
19:12; 1959, 52:11

100 top military contractors, 8:13, 37:14

$24 billion in 1966, says Sylvania’s B. K. Wick-
strum, 11:12

boom foreseen by Dr. W. R. G. Baker, 12:1

industry affccted by defense spending cut, 12:15

new capilal through security issues, 12:17

Electronics Investment Corp., 12:17, 28:15, 36:13

1957 volume and growth reported in EIA ‘Fact-
book’, 15:13

Electronics Week, 16:15

exports near record level in 1957, 21:18

medical miracles predicted by Brig. Gen. Sarnoff,
21:18

industry enters nuclear energy field via *“fusion’’
processes, 24:3

sapan’'s N. Y. display center, 25:14

electronics firms merging made up 11% of all
industr:al mergers, reports ‘Electronics’, 28:14

Television-Electronics Fund, 28:15, 36:13

Bulova's elcetronic watch, 32:10

Ge:;':nan and Japanese subsidiaries of U. S. firms,
5:11

$8.4 billion equipment outlay predicted Ly ‘Elec-
tron:cs Magazine’, 35:11

research & development expenditure tolals re-
ported by Bureau of Labor Statistics, 43:14

Age of 1ndustrial Electronics foreseen by Harris,
Upham & Co. report, 43:14

wuge boost threat in midwest and east coast
under Labor Dept. plan blanketing missile
workers with aircraft workers, 44:11, 47:13

“Soaring. Sixties”” for electronic goods scen by
J. Davis Danforth, BBDO, 45:14

electronic developments foresecn for autos, 50:14

500 top defense research contractors, 51:12

ELECTRONIC INDUSTRIES ASSN. (EIA)

7 new recommended standards for industry, 16:16
convention, 21:16, 38:12

committees, 17:14, 25:14, 47:14

all-spectrum study, 26:10

new industry members, 39:13

standards lab., 39:13

sterco standards committee, 44:12, 47:13, 49:12
“multiple scts for home” promotion, 49:12

EQUIPMENT, TELECASTING

Antennas
FCC antenna farin proposal, 5:14, 18:13
WHAS-TV, Louisville, Ky., 5:14, 7:8
t.Mlest towers, 41:8, 43:11, 47:16, 50:11
Baitimore 3-station tower, 42:9
Truscon discontinues tower fabrication, 43:11
Sau Antounio 2-station tower, 48:6

Camecras
GPL’s one-man vidicon, 5:14
RCA prototype transistorized portable camera
and receiver, 12:15
Dage transistorized miniature unit, 18:13
Transmitters
those meeting FCC ’‘type aeceptance,” 11:16

Miscellzneous

test signzals in blanking period, 1:6, 22:8, 42:10

multiplex TV system made by Blonder-Tongue
Labs, 7:4

DX-ing, 25:9

EXPER1MENTAL STATIONS

Philadelphia test operation proposed by WVUE,
Wilmington, Del., 8:11, 15:8, 22:10

W;}‘\g. Ft. Lauderdale, request for Ch. 6, 9:10,

avpiications, 24:7, 45:12

WINR-TV, Binghamton, N.Y. gcts experimert-
tal 10-watt booster grant, 31:8

WJIMR-TV, New Orleans, Ch. 12 operation,
21:13, 40:10, 44:10; WIJMR-TV Ch. 13 shiit,

51:7
WI7E¥1' Albany, N.Y. requests vhf booster,

2

FEDERAéJC) COMMUNICATIONS COMMISSION
(F

network study report & hearings, 1:10, 2:2, 3:3,
4:9, 5:6, 6:8, 9:2, 10:1, 11:3, 12:2, 13:6, 15:2,
16:2, 17:8, 18:4, 19:2, 20:5, 21:4, 26:6, 28:2,
29:2, 30:1, 37:10, 48:9, 49:3, 50:1

staff appointments, 2:5, 10:7, 11:7, 20:7, 23:7,
30:8, 36:7, 40:9, 45:9, 49:7

appropriation, 3:16, 13:8, 20:3, 24:16

Comr. Mack resignation, 7:1, 9:1, 11:4,
12:7

John 8. Cross appointment, 10:2, 11:1, 13:2,
17:8, 20:4, 21:11

grand jury investigation of TV grants, 10:3

reforms of procedures proposed, 10:9, 16:4, 25:4,
44:9, 47:1

Miami Ch. 10 case, 11:3, 16:3, 18:10, 20:5, 22:11,
23:9, 25:10, 26:9, 31:4, 35:4, 37:5, 38:9, 39:1,
40:2, 41:10, 42:4, 45:10, 46:1, 47:5, 49:1, 62:8

Bartley renomination, 18:3, 19:14, 23:7

Commissioners’ views on industry prohlems, as
reporied at NAB convention, 18:10

AM-FM processing load, 18:10, 19:6, 20:2

license renewal changes, 18:10, 19:6, 48:10, 51:8

investigation of impact CATV, translators,
boosters & satellites have on TV development,
21:2, 25:16, 27:3

Crosley kept NBC-TV programs it couldn’'t use
from other Ohio stations, charges FCC, 21:15

Comr. Ford analyzes what is wrong with Com-
munications Act, 22:6

radiation control, 24:13, 37:13

“pay-offs’”’ of competing applicants prohibited by
new rules, 26:6, 38:4

all networks and WMAL-TV & KBTV cited for
chain bestg. violations, 27:6

economic injury procedure, 31:3

Boston Ch. 5 case, 31:4, 45:10, 46:2, 49:6, 50:11,
51:8, 52:8

work-flow study, 37:10, 41:10

O:lando Ch. 9 inquiry, 40:2

new system for printing rules & regulations, 40:8

Seattle Ch. 7 case, 50:11

FINANCIAL ACTIVITY, GENERAL
Manufacturing

business predictions, 1:11,
36:10, 41:2, 45:1, 50:1 & 13

1958 econsumer electronics production predicted
by Commerce Secy. Sinclair Weeks, 1:13

Electronics & Electrical Equipment Shares, 2:13

earnings seen about same as 19567 by United
Business Service, 2:13

diversification as hedge against military contract
cuts, urged by Sylvania’s Don Mitchell, 6:11

Television-Electronics Fund, 10:14, 50:15

compensation of executives, 13:14, 15:14, 22:15

stockholder meetings, 165:1

outlook bright say set makers, EIA and National
Assn. of Purchasing Agents, 17:13

communications & electronic equipment firms
among 48 in U. S. with over $1 billion sales,
as reported by UP, 17:156

business failures among equipment mfrs., 21:17

‘Fortuge' direetory of 500 largest firms, 26:15,
28:1

TV set mfrs. that have left business, 27:2

too many models said to cut profits of TV set
industry, 465:13

fewer TV set makers, more radio-phono, 47:12

Electronics Investment Corp., 50:156

10:2,

8:1, 11:11, 21:186,

Telecasiing (see also Advertising)

1958 best TV year yet, predicts WBC’s A. W.
Dannenbaum Jr., 2:6

WJR, The Goodwill Station Ine., 6:15, 16:17,
29:13, 42:6

FCC report on station revenues & expenses,
7:11, 385:4, 52:6

SwrersBcstg. Co., 8:15, 13:14, 20:13, 22:17, 30:13,
47:1

Gross Telecasting, 11:14, 22:7, 29:15, 43:15, 46:16

Boston Herald-Traveler Corp., 11:14

Westinghouse Bestgz. Co., 14:15

KELO-TV, Sioux Falls, S. D., 15:8

DuMont Bestg. Corp., 15:15; changed to Metro-
politan Bestg. Corp. with new officers, 20:13;
financizal reports, 32:12

KTUL-TV, Tulsa, & KTUL, 19:9

WPBN-TV, Traverse City, Mich., 22:6

more local business needed by TV stations, says
Richard P. Doherty, 22:6

TV-radio revenues up from 1957, NAB survey
indicates, 23:8

NAB’s ‘Financial Report: TV’, 31:6

cost rise seen greater than rise in gross for
stations and networks, 34:2

Capital Cities Q'clevision Corp. stock on Ameri-
can Exchange, 35:2

WCIA, Champaign, Ill., 87:14

employment totals hy stations and networks
tabulated by ‘Broadcasting’, 41:6

uhf-vhf revenue-expense survey by FCC in inter-
mixed and ail-uhf areas, 44:8

NTA stations, 49:15

FINANCIAL REPORTS (see individual manufac-
turers and networks)

FOREIGN TV

expansion, 7:3, 29:16, 35:3

American capital investment in foreign stations,
7:10

trade fairs, 8:10, 10:15, 22:16, 23:12

private commercial TV needed to provide good
service in countries with state-operated TV,
says A. R. Stern, NBC, 20:6




CCIR Study Group 11 (Internativnal Telecom-
munications Union) conference, Moscow, 20:7,
26:8, 38:8

movie attendance affected by TV, 24:4

foreign program exchange expansion under
$200,000 Ford Foundation grant to Broadcast-
ing Foundation of America, 31:12

References to specific countries

Argentina, 3:6

Australia, 1 8 3:14, 5:13, 43:9

Bermuda,

Cuba, 11: 8 19 :9, 36:3, 48:16

Curacao 8:9

El Salvador. 6:13, 51:7

France, 5:13

Hong Kong, 30:5

1ran, 20:14, 41:8

lreland, 19:9

1taly, 1:10, 7:4, 27:16, 43:15

Japan, 1:10, 5:13, 22:14, 33:9, 41:8, 45:13, 49:14

Mexico, 5:13, 19:12, 49:7, 51:7

Peru, 50:11

Russia, 1:14, 2:7, 3:13, 33:8, 38:8, 42:10, 47:16,
48:12

Sweden, 28:16

Venezuela, 3:14, 4:8, 30:6

West Germany, 19:9, 28:16, 42:10

Britain

“backtalk” device for viewers installed by Asso-
ciated Rediffusion, 1:10

movie attendance down, 2:9

figbht over release of movies to TV, 6:16

televising operations opposed by ‘British Medi-
cal Journal’ editorial, 7:5

TV-radio licenses, 7:16

U. S. %lm & TV use protested, 12:8, 27:16, 41:6,
42:1

newspaper advertising affected by TV, 17:9

color, 18:9, 25:13

Pye stereo system, 21:17

movie use by TV restricted, 24:4, 38:5

third (educational) service proposed, 24:4

“Instam’’ audience measuring system, 26:11

TV advertising growth, 29:7, 42:2, 47:8

viewers prefer commercial to BBC, 30:5

John Crosby reports on TV, 31:12

cigarette spots banned from time near children’s
shows by 1TA, 32:5

Associated Bestg. Co., 32:10

higber definition TV urged by C. 0. Stanley,
Pye chairman, 40:13

1TA commercial contractors, 41:8, 46:11

Associated TV Ltd., 42:6, 45:13

Burnhope station, 43:11

avoid U. S.-type sponsorship,
Mead, 49:8

restrictions removed on time-payments, 50:14

newsreel business dropped by J. Arthur Rank,
62:14

Canada

Calgary video tape center, 1:6

TV homes, 2:4, 24:10

change in CBC board of governors, 18:14, 46:10

extension of network service, 20:9, 26:8

Bureau of Broadcast Measurement, 27:9

CBC operating deficit, 29:7

legislation authorizes private TV-radio networks,
34:5

says Shepherd

French network, 41:8
Sunday news ban ruled by court,

FREQUENCY MODULATION (FMD)

horizontal and vertical polarization pctition de-
nied by FCC, 2:9

Jerrold ‘“‘Range Extender”, 2:12

auto radio, 3:14

background music boom report in ‘Billboard’, 5:9

stereo-multiplexing, 5:11, 13:3, 18:15, 26:8,
27:11, 31:7, 33:1, 40:1, 42:5, 43:11

FCC abandonment of allocation plan, 22:11,
23:2, 31:7

boom linked to hi-fi & stereo, 25:12, 48:13

FCC inquiry into expansion of multiplexing
uses, 27:11, 41:6

tnplexmg equxpment for Ch. 6 antenna made by
RCA

WQXR network, 32:8

FCC financial data on station income, 33:1, 52:6

functional music operators must convert to mul-
tiplex. rules FCC, 41:7, 45:12, 52:8

set production up, guesstimate’” of sets-in-use,
44:11, 48:13

British ‘Percival” stcreo transmission system,
45:12

42 :4

HIGII FIDELITY & TAPE RECORDINGS

stereo records and tape, 1:13, 2:10, 4:10, 5:11,
12:12, 13:11, 14:13, 15:12, 21:17, 23:10

merchandising & new sets. 2:12, 8:12

Institute of High Fidelity Mfrs. Inc., 4:12,
10:12, 13:13, 28:14, 48:15

hi-fi & stereo, sales boom, 9:11, 15:11, 51:11

mfrs, drop tape recorder plans, due to stereo,

stereo production plans of major mfrs.,
21:17, 23:10, 26:14, 28:13, 30:10, 30:12, 31:15,
32:11, 39:13, 44:12, 50:13. 51:18

RCA introduces complete line, 22:12

El1A to report factory stereo sales, 22:13

mfrs. introduce new lines, 24:14, 25:14, 27:14,
48:15, 60:13

$1 billion sales soon,
Seidel, 25:12

installation & servicing volume, 27:12

stereo subject of ‘Fortune’ article, 82:11

says RCA’s Robert A.

19:10, °

dealer stereo success stories, 34:11

George Gobel show and otber stereo promotions,
35:12, 36:11, 37:13, 39410, 41:11, 42:12, 47:13

$120,000,000 tape recorder sazles in 1958, says
Irving Rosman, MIRA, 36:11

stereo causing lag in phono sales, reports ‘Wall
St. Journal’, 38:14

N. Y. hi-fi show, 40:1

1959 sales predictions, 41:15, 46:14, 52:11

tape recorder sales slump caused by consumer
confusion over stereo, 43:14

sterco effect achieved by device made by
Blaupunkt Radio, 45:15

definition of stereo record by Record Industry
Assn,, 46:14

Delmonico International Corp. sold to Thompson-
Starrett, 47:12

stereo standards study by EIA, 47:13, 49:12

Trav-Ler, to make tape recorders, buys Bell &
Howell tools & dies, 49:14

INDUSTRIAL TV
GE'’s transparent-screen CR tube, 5:13
industrial electronics sales to reach $2 billion by
1965, says A. L. Chapman, CBS-Hytron, 22:14
Claoaed -Circuit TV Systems’ issued by RCA,
8:
hospital TV-radio system installers, 45:12

INSTITUTE OF RADIO ENGINEERS (IRE)

officers & directors, 3:13
convention, 4:13, 13:13
TV standards, 7:13
awards, 38:14, 48:16

LABOR (see Unions)
MERCHANDISING, TV RECEIVER (see also

Color)

business predictions, 1:11, 8:1, 11:11, 21:16
(EIA), 36:10, 41:2, 45:1, 50:1 & 13; 1959,
52:11 & 12

industry promotes features, not price, 1:11

higher-priced models promoted, 2:10

stereo & hi-fi sound trend, 2:12, 12:12

NARDA, 3:12, 29:13, 52:12

replacement market, 5:10, 51:13

Great Names Brand Exchange plan proposed by
Ulysses A. Sanabria, 5:13

National Television Week, 14:8, 35:10,
45:8, 47:6

1957 sales by appliance & radio stores down
2.8%, reports Census Burecau, 7:14

set in Oldsmobile, 8:12

fair trade policy abandoned, 9:13, 10:15

fair trande legislation, 9:13, 10:15, 15:13,
18:16, 19:12, 22:13, 26:14, 28:14, 30:12

FTC trade practice rules, 10:12, 14:14, 16:15,
25:13, 27:14

price trends, 11:11: price increases, 42:11, 47:12,
48:13, 50:12, 51:11

remote control guns, 12:12, 13:11

TV imports, 12:15, 33:10, 50:12

set mfrs. ranked by sales, 13:11, 15:13

1958 sales predictions, 13:12, 15:11, 36:10, 37:11,
41:11, 49:14, 51:10

“anti-recession’’ moves, 14:12, 15:12, 18:6, 19:11,
20:2 & 14, 23:10, 24:10 & 11, 38:15

N. Y. bill to control advertising of used sets,
14:14

recession blamed on TV in small Texas news-
paper, 15:3, 17:6

automation blamed for recession by David
Lasser, AFL-C10, 17:14

Hamburg Bros., Pittsburgh, price-discrimination
charges dropped by FTC, 19:12

Mexico raises import duties, 19:12

Davega Stores financial reports, 24:15, 31:15,
45:16

dealer profits, 26:13, 38:13

improved appliances at lower prices, reason for
sales growth, says Ralph J. Cordiner, GE.
27:14

brand preferences of TV sets, as reported by
newspapers, 28:12

year-round promotion to push sales proposed to
ETA, 35:10, 38:12, 49:12

FTC's deceptive price practices
35:10, 41:12

Magnavox growth under new dealer franchise,
38:12

extended warranties protested by dealers, 40:11

too many models cut profits says ‘Time’, also
critical of “phony price cutting,” 45:13

FTC charges 2 N. Y. distributors with misrcpre-
senting TV-radio sets as all “new’’, 50:14

MILITARY USE OF TV

armed forces TV stations,
52:14

GE's closed-circuit projection system, 4:14

satellites with TV, 6:11

CBS-Hytron 12,000 line CR, 12:18

MOBILIZATION

importance of radio networks, 12:2
indifference to Conelrad exercises criticized by
Comr. Lee, 47:11

6:13,

19:14.

investigation,

1:10, 15:10, 17:9,

MONOPOLY (see Anti-Trust)

MOVIE & TV FILM

National TV Film Council, 1:5

foreign TV films sales & offices, 1:8, 2:7, 27:9.
28:10, 38:2

regaining audience from TV is aim of $2,300,000
joint campaign of MPAA & TOA, 6:15

NTA film network, 6:16, 32:6

NAB code film emblem, 9:16

Paramount enters TV produetion, 10:11; AEB-PT
produces features, 13:3

ceonomic study of movie industry, made for AFL
Film Council, 15:2

attendance up sligbtly in tbeatres, 17:6; “block-
busters and specialized films” grossing record
highs, says R. L. Coe, 19:9

syndicated film costs outlined by TPA pres. Mil-
ton A. Gordon, 18:10

C&ég 'I:;ele-vusgnon Corp. buys Heazel Bishop Inec.,

1

spot backlog resulting from barter deals with
stations revealed by C&C Television and Guild
Films, 21:8

Congressional belp for movie industry asked by
Spyros P. Skouras, 21:8

United Artists’ Gotham TV Film Corp. acquires
Associated Artists Productions, 21:8, 25:6,
33:%, 41:14

C&C Television Corp. reverse stock split, 22:15

Hal Roach Studics acquired by Berantom Corp.,
22:15, 49:16

foreign rights to Guild Films’ library goes to
Guild-controlled World TV Films, 23:138

m%\;iesofuture. quotes from industry leaders,

:1

Jack Wrather’s Independent TV Corp., 28:10,
38:2, 40:9, 42:7, 47:8
RKO '21‘eleradio to sell tbestrical film branch,

re-llcensmg of music in movies for TV use, sub-
ject of N. Y. suit by MPPA, 31:4

RKO library transferred to Show Corp. of
America, 32:6

National Theatres Inc. and NTA merger, 34:5,
36 :7, 38:2, 46:16, 52:13

TV movie audience larger than tbeatre zudience,
reports Pulse, 34:6

NTA buys Telestudics Inc., 38:1

Fl;lz)mngo Telefilm Sales seld to Seranton Corp.,

Kling Film, Chicago, sold to Fred A. Niles Pro-
ductions, 41:8

Hal Roach Studios becomes sole owner of
RABCO 1nc., 42:10

NTA sued by actor James Mason, 43:9

Loew's Inc. spinoff separating WMGM & the-
atres from movie maker, 44:14, 48:16

Desilu stock, 46:15

Republic Pictures execs. form syndicate. buy
holdings of Music Corp. of America in Repub-
lic. 48:16

MCA-TV buys Universal City, 51:13

Sam Goldwyn interview on movies & TV, 52:10

dim future for movies seen by author Robert
Carson, 52:10

Film Producers’ and Distributors’ Financisl
Reports

NTA, 2:7, 5:15, 16:17, 49:15

Disney, 2:13, 6:15, 21:19, 31:16

Cinerama, 2:13, 20:13; on American Stock Ex-
change, 20:13

Hal Roach Productions stock offer dropped, 3:16

Loew's Inc., 5:15, 16:17, 381:16

Stanleyy Warner Corp., 5:15, 19:13, 25:15, 32:12,
42:13, 49:15

National Theatres Inc., 5:15. 31:16, 51:13

Warner Bros., 6:15, 25:15, 33:12, 49:15

Universal Pictures, 6:15, 12:16, 28:15, 43:15

Republic Pictures, 6:15, 10:11, 24:16

RKO Teleradio Pictures, 7:15, 14:15, 44:13

Columbia Pictures, 10:11, 23:13, 42:13, 50:15

Allied Artists, 10:11, 17:15, 42:18, 47:15

20th Century-Fox, 13:14, 21:9, 37:14, 46:15

United Artists, 16 :17, 24:16, 37:14, £42:13, 44:13,
47:15

Par:mount Pictures, 16:17, 18:17, 19:13, 33:12,
46:15

Technicolor, 16:17, 22:15

Trans-Lux Corp., 16:17

Guild Films, 21:19, 26:15

Paramount bas bougbt back own stotk on open
market, 23:13

Television Industries Inc. (formerly C&C TV
Corp.), 25:15

CBS-TV Film Sales, 27:9

movie producers now in black, 40:18

Official Films Inec.. 41:14

Paramount is principal in purchsse of General
Aniline & Film Corp., 46:15

Movie Backlogs to TV

industry plans to stop sale of post-1948 features,
:9, 4:6, 6:16, 10:11, 11:6, 18:2, 19:4, 21:9,

27:8

Republic sells post-1948 features, 2:9, 4:6, £:10,
11:6, 13:10, 14:16

Faramount pre-1948 backlog, 3:9, 6:16, 17:6,
19:4, 23:9, 41:5

AAP withdraws 200 Warner Bros. features., §:9

20th Century-Fox guarantee to withbold films
from TV until 5 years after release, 4:6

Sindlinger report states relesse of mnew post-
1958 movies will kill off industry, 4:6

United Artists, 19 :4

MUSIC AGENCIES
bill separating music publishers from brozd-

casters, 4:5. 10:9, 12:8, 16:13, 19:8, 21:1,
29:10, 30:9
ASCAP-BMI Congressional bearing, 4:5, 6:7,

8:11, 10:9. 11:6, 12:9, 14:11, 16:13, 198211
BMI1 sued by Songwnters Protective Assn.. 11:6
American Guild of Authors & Composers, new

name for Songwriters Protective Assn,, 21:8
National Assn. of Music Merchants, 30:11
ASCAP-radio negotiations for new licensing

terms, 49:11, 51:13

S S s
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MUTUAL BROADCASTING SYSTEM (MBS)

FM relay network, 14:9

financial reports, 5:4 i

reorganization, 9:6; expansion
Washington office moves, 43:10

committees, 10:7, 13:4

sued by Paul Roberts group, 15:16

sale of Roberts-Hauser stock, 18:7, 23:8

sale to Seranton Corp.; 37:1; N. Y. Stock Ex-
change suspends F. L. Jacobs Co. (controls
Scranton Corp.), 49:16 o .

pres. Alexander Guterma profiled in ‘Printers
Ink’, 44:7

CBS's PCP plan subject of adv., 48:12

NATIONAL ASSN. OF BROADCASTERS (NAB)

board meetings, 3:6, 4:8, 22:9; board members,
18:11, 25:9

TV circulation measurement plan dropped, 5:8

Voice of Democracy contest sponsored by NAB
& EIA after JCC drops out, 7:15, 8:6

code review activities, 9:16, 13:6, 18:18, 26:10,
38:6

convention, 16:3, 18:1, 19:2, 25:10, 26:8

presidents, 17:4

regional meetings, 36:6, 38:9, 43:10

new personnel study committee, 36:6

committeé appointments, 36:6, 40:10

new engineering award, 41:10, 49:6, 61:9

broadcast editorial standards, 51:6

keynote award to Robert Sarnoff, 51:9

NATIONAL BROADCASTING CO. (NBC)

1957 report, 2:6 .

“Know Your Schools” project, 2:7, 3:11

sued for "*One Minute to Diteh” on Robert Mont-
gomery series, 3:6

sued on "What's It For?” format, 4:6

P. A. Sugg named head of o-&-o stations and
spot sales div., 8:16 .

separation of TV and radio, 10:3 .

Frank M. Russell resigns to form own consuit-
ing firm, 23:7

newspaper “‘curtain-raiser” share-cost plan for
affiliates, 27:9

exceutive promotions, 28:10 .

Robert W. Sarnoff's newsletter to TV-radio
editors, 35:2 . . .

AFTRA protests Chicago hiring-firing policy,
40:10, 42:10

Scattle & Portland affiliate switch, 42:1, 44:6

affiliates annual convention, 43:1

“press tour” for TV-radio editors, 43:11

radio network building, not cutting, 45:11, 47:16

Oklahoma City affiliation switch, 48:12

Morcow broadcasts temporarily banned as pun-
ishment for censorship evasion, 52:4

plans, 23:8;

NETWORKS, Coaxial-Microwave Facilities

lower AT&T rates asked by stations in small
towns, 3:4

transoceanic TV via space satellites, 3:11, 13:15,
40:12, 41:6 . .

FCC liberalizes rules for grants of private micro-
waves for small stations, 31:3

Mesa Microwave, Video Independent Theatres
subsidiary, 33:8, 36:13, 41:3, 42:3

private microwaves, 36:13, 3%:11

Florida Micro-Communications Inc., 42:10

Bahamas “‘scatter” link sought by AT&T, 43:9

“parametric” amplifier for scatter being de-
veloped by ITT, 43:16 .

transatlantic TV via scatter now possible says
Ed Dyke of PPage Communications Engineers,
49:11

transoceanic TV soon, says EIA pres. David R.
Hull, 50:13

worldwide TV seen possible with launching of
Atlas missile equipped with voice transmitting
equipment, 51:1, 52:12

NEW STATIONS ON AIR
WMBD-TV, Peoria, Ill., 1:6
KXLJ-TV, Helena, Mont., 1:6
KMOT, Minot, N. D, 1:6
CJFB-TV, Swift Current, Sask., 1:6
list of 1967 starters, 1:7
WIPR-TV, San Juan, P. R, 2:8
KUED., Salt Lake City, Utah, 2:8
KRSD-TV, Rapid City, S. D., 4:8
CKRN-TV, Rouyn, Que., 4:8
CKBI-TV. I'rince Albert, Sask., 4:8
WLOF-TV, Orlando, Fla., 5:6
KRTX. Kennewick, Wash., 5:6
WRIK-TV, Ponce, P. R,, 5:6
WROM-TV. Rome, Ga. resumed as WTVC,

Chattanooga, Tenn., 5:6, 6:6

KIRO-TV, Secattle, Wash., 6:6
WETYV, Atlanta, Ga., 7:8
WSUR-TV, Ponce, P. R, 7:8
KDUH-TV, Hay Springs, Neb., 8:8
KTVU. Oakland, Cal., 8:7
WBPZ-TV, Lock Haven, Pa., 8:7
KGHL-TV, Billings, Mont., 11:8
KV1Q-TV, Eureka, Cal., 14:5
CKTM-TV, Trois Rivieres, Que., 16:12
KNME-TV, Albuquerque, N. M., 18:13
KRTYV, Great Falls, gont., 24:17
CKOS-TV, Yorkton, Sask., 24:7
CFCL-TV-2, Elk Lake, Ont., 31:7
station log, including 1968 starters, 35:1
KAYS-TV, Hays, Kan., 356:9
WFPK-TV, Louisville. Ky., 36:9
W.JICT, Jacksonville, Fla., 36:9
WTAE, Pittshurgh, Pa., 37:10. 44:14
KWGB-TV, Goodland. Kan., 37:10
KTES, Nacogdoches, Tex., 38:10

WJRT, Flint, Mich., 41:7

KCMT, Alexandria, Minn., 41:7

KGEZ-TV, Kalispell, Mont. resumes, 42:9

WEDU, Tampa, Fla., 44:9

KCIX-TV, Nampa, Ida., 45:10

KGLD, Garden City, Kan., 46:10

WUFT, Gainesville, Fla., 456:10

KALA, Wailuku, Hawaii, 47:11

WKBW-TV, Buffalo, N. Y., 48:6

KVKM-TV, Monahans, Tex., 48:6

KXAB-TV, Aberdeen, S. D., 48:6

WWOR-TV, Worcester, Mass.,
48:6

KNOP, North Platte, Neb., 50:11

KLOR-TV, Provo, Utah, 50:11

year-end summary, 62:5

Stations Off Air

KGEZ-TV, Kalispell, Mont., 16:11, 17:7, 21:12;
resumes, 42:9

WBUF, Buffalo, N. Y., 24:2, 39:8, 46:7

WITYV, Ft. Lauderdale-Miami, 25:2

KSAN-TV, San Francisco, Cal., 256:2

WFLB-TV, Fayetteville, N. C., 25:2

WKAR-TV, E. Lansing, Mich., 26:8

WNOW-TV, York, Pa., 34:1

KFSA-TV, Ft. Smith, Ark., 34:1

WVUE, Wilmington-Philadelphia, 35:9, 37:6,
51:13

WBLN, Bloomington, Ill., 36:9

WILK-TV, Wilkes-Barre, Pa., 37:10

WHCT, Hartford, Conn., 41:1, 42:5, 45:10, 46:7

1957 uhfs off air, 41:7

KTRX, Kennewick, Wash., 47:11

returns to air,

NEWSPAPERS, TV'S IMPACT ON (see also

Surveys)

1958 advertising prospects, as seen at NAEA
Chicago meeting, 4:6

movie advertising most effective in newspapers,
says Opinion Research Corp., 5:8

1957 advertising in newspapers, 5:8, 8:10, 17:16

‘suspensions since 1924, compiled by ANPA, 10:6

ANPA convention, 17:16

1958 advertising lineage drops, 22:7

press charged with ’‘talking down’ TV, 26:1,
26:9, 28:6, 29:16, 38:10, 47:7

ncwspaper-pceriodical totals, 27:2

co-existence with TV advocated by Newman F.
McEvoy, Cunningham & Walsh, 29:3

papers do 409% better job than might TV spots,
states Burcau of Advertising (ANPA), 29:8

circulation, new mnewspaper starters and cas-
ualties summarized, 30:4

Ilarie Torre case, 40:8, 41:4, 44:6, 47:10, 50:4,
52:4

N. Y. strike effects, 60:5, 51:14, 62:14

Sales & Transfers
INS-UP merger, 21:11, 22:8
‘Tampa Times’, 22:8
‘New Orleans Item’, 29:12
‘Cincinnati Times-Star’, 30:3
‘N. Y. Herald Tribune’, 356:3, 36:13
‘Schenectady Union-Star’, 50:9

PATENTS (see also Anti-Trust)

Admiral sued by Zenith, 7:13, 15:12

RCA indictment by N. Y. grand jury—see RCA
patent suit under Anti-Trust

RCA-Zenith patent settlement, 9:14

investigation by Harris subcommittee, 16:3, 17:3,

20:10

Philco-RCA color-tube patent interference case,
19:12

patent provisions in bill creating National Aero-
nautics and Space Agency unsatisfactory,
27:13, 30:12

PERSONNEL

ex-FBI agents, 1:14

Frank Stanton “profile,”" 2:14

football players, 3:9, 52:12

engincer-lawyers and lawyer-engineers, 4:9

politicians, 5:5. 6:10, 16:5, 26:7, 32:7, 37:7,
45:5, 47:9, 50:5

FCC Commissioners, 7:7, 8:8, 9:16

kobbyists, 10:8

ﬁsher(l;nen and hunters, 11:13; big game hunters,
23:

F'CC chicf engineers, 12:11

P. A. (Buddy) Sugg appointment to NBC, 13:5;
other network execs., 13:6, 16:6, 19:7, 22:7

bascball club owners and former players, 14:10

race horse owners, 14:11, 33:7, 46:9

golfers, 15:7, 18:11, 45:9, 46:14, 47:14, 48:11

performers, actors, 17:4

holders of honorary degrees and other academic
honors, 18:12, 23:14, 24:9, 25:8, 26:16

rocket enthusiasts, 20:8

teachers and professors, 25:7

wonien engineers, 27:11, 33:6; women attorneys,
29:8; women hold 229 of TV-radio station
“jobs, 31:11; women politicians, 33:5;: women
station owners and employes, 33:5, 36:14

yacht and boat owners, 30:11, 31:10, 50:16

amurement park operators, 34:12

Annapolis and West Point graduates, 38:16,
45:9, 48:15

Who's Who listings, 39:3, 41:16

Charles P. Ginsburg. Ampex, 42:14

ncerology, 1958, 52:14

POLITICS

cqual time rule, 14:5, 15:10, 37:8, 40:8
cqual time rule clarification sought by WDSU-
TV, New Orleans, 24:10

5

<. D v arnericanradiohistory com

stations may limit amount of time available to
politicians, FCC rules for WRGB, Schenectady,
31:4

political broadcasting guide issued by FCC, 41:10

WDAY, Fargo, suit, 14:5, 31:10, 42:8

both political conventions in same city urged
by networks, 49:11

PREDICTIONS

TV growth prediction by Frank Mullen decade
ago, 1:1

‘Television Digest’ yearly summation, 1:2, 52:1

19568 earnings forecast by United Business Serv-
ice and Forbes Institute, 2:13

electronic household center, predicted by RCA’s
John L. Burns, 13:10

changes in TV-hi-fii & radio forseen by Motor-
ola’s Robert Galvin, 29:13

1959 TV-AM-phono sales predicted by Motorola
exec. v.p. Edward R. Taylor, 49:14

| PROFITS, TV STATION (see Financial Activity)

PROGRAMS & PRODUCTION (see also
individual networks)

WBC public service program, 1:4, 6:11, 10:16

farm homes target of '‘Cross-Country” show,
1:8

Canon 35, 1:9, 5:14, 9:10, 13:10, 34:8, 35:8,
36:8, 42:5, 44:6, 47:10, 50:10, 52:4

ARB’s ‘“Arbitron’ instant rating system, 1:14,
18:8

need for teachers and scientists subject of new
series, 2:7

“Where We Stand” CBS-TV show, 2:7

movie screens advertise Academy Awards tele-
cast, 2:7

“spectaculars’ into theatres on closed-circuit
urged by George Sidney, 2:9

Russian TV-radio exchange, 8:11,

4:14, 5:13,
10:11, 42:4, 43:10

“Gaslight” parody copywright suit, 5:8, 12:8,
46:16, 49:11

Pat Weaver’s “Make Me Laugh” show, 6:9

24-hour programming by stations, 7:8, 8:10,
12:10, 38:3

editorializing by stations and networks, 9:10,
15:1, 16:1, 18:5, 19:9, 21:14, 22:16, 25:16,

27:10, 29:11, 31:7, 37:8, 38:4, 61:6

'"Badger Network'’ in Wis., 10:6

Senate rackets hearings, 10:7, 16:5

Catholic TV Legion of Decency, 10:11

MGM plans live programming, 12:8

WDAY-TV not responsible for libel in political
talk, 14:5, 31:10, 42:8

Halvick Industries “pay-before-you-see’
gramming plan, 14:8

labor union expenditures for
relations, 15:8

‘““Elcments of a Lottery” statement issued by
Postoffice Dept., 16:10

broadcast‘ers not as free as publishers, says Her-
bert Mitgang, following study of Khrushchev
telecast, 16:1

TV breaks news to more people than other
media, Mich. State U survey finds, 16:5

rating week scheduling of top programs at-
tacked by Mitchell Wolfson, 16:12, 51:56

Ktz}‘xile; strike hearing kines, 16:5, 31:10, 39:7,

pro-

improved public

Frank Stanton outlines broadcasters’ responsi-
bilities in space age, 18:6

public interest programming, 18:8

J. Edgar Hoover attacks “film trash” program-
ming, 18:14

$12é0008,000 Desilu package sold to Westinghouse,
18:1

“immediacy” of TV-radio journalism delineated
by Frank Stanton, 19:9

Rep. Oren Harris criticizes ‘‘sameness’” of pro-
gramming, 21:14

improved reporting plan outlined by CBS-TV
v.p. Sig Mikelson, 21:156

55(2)3,0800 budget for United Lutheran Church,

TV running into same prohlems encountered by
;nsogies says Paramount pres. Barney Balaban,

Mike Wallace “Survival & Freedom” show,
24:11, 25:15

preferred length of show depends on type of
program °‘Pulse’ survey finds, 24:16

newsmen’s code of conduct set by NAB, 25:10

press previews of live shows, 27:5, 28:6, 39:10

networks cancel shows for news programs, 29:1

pilot film consulting by Gothic Corp., 29:8

Fund for the Republic surveys of pay-TV,
censorship, TV crities & ratings, 31:5, 33.6

news program improvements, 31:12, 45:8

nugrzibgr of live shows up slightly for new season,

TV-Q program rating service, 33:4

Robert Sarnoff’s suggestion that big news stories
be rotated among networks, 35:2

quiz show decline after ‘‘fix’" charges,
36:2, 37:0, 38:6, 40:5, 42:6, 45:8

nestzzroG audience programming, 39:7, 40:8, 43:9,

35:12,

Russia expels CBS newsman in reprisal for
“The Plot to Kill Stalin”, 41:5, 44:6; NBC
temporarily eut off air, 52:4

dissatisfaction with programs expressed by

magazines, critics & ad agencies, 41:5, 48:1,
49:16: replies, 48:1, 49:16, 51:4

‘“Dateline: UN"’ series, 42:4

more and better news urged by speakers at
Radio-TV News Directors meeting, 42:8

foreign reporters of Triangle stations, 42:10




RECEIVER PRODUCTION

Ruasiaolimits news reel photography for export,

43:1

Pope’s coronation, 45:7, 46:6

Hollywood now production center, 47:16

CBS plans to combat racial bigotry & violence,
49:11

RCA’s weather radar telecasting system for TV
stations, 51:13

influence of columnists on programs, subject of
Fund for the Republic study, 652:4

controversy shunned by networks on news &
commentary programs says report by Asst.
Prof. George N. Gordon, N. Y. U, 652:7

public taste reflected most accurately in sales
of paperback books, says writer Frank Grubcr
in 'Variety’ interview, 52:10

Awards
Sylvania, 3:16
‘Radio-TV Daily’s’ All American Poll, 5:16
Christopher, 5:16
National Brotherhood, 6:11
duPont, 13:4
Peabody, 14:16
Ceorge Polk, 14:16, 15:10
“‘moratorium on awards” asked by Jack Gould,
15:10
National Headliners Club, 16:10
Emmy, 16:13
Sigma Delta Chi, 16:13
Catholic Bestrs. Assn., 25:¢9
Robert E. Sherwood, 25:9
School Bell, 27:11
Alfred I. DuPont, 47:10
Edison, 49:8

PUBLICATIONS

British ‘TV Times’, 1:10
TV Guide, 2:7, 44:8 . _
fewer magazines but higher ad volume in 1956,
reports PIB, 5:16 .
Crowell-Collier plans more radio station buys,
27

6:
Robert T. Lund becomes ‘Printers’ Ink’ pub-
lisher, 6:9 . .
BBC'’s ‘Radio Times’ claims largest circulation
in world, 6:16

‘Billboard’ sells weekly TV section and TV
Availabilities’’ to ‘Television Age’, 7:5

Meredith Publishing Co. financial reports, 18:17,
37:14, 44:13

'Variety’, 27:10, 37:13 )

‘Parade Magazine' sold to John Hay Whitney,
31:4

Time Inc. financial reports, 31:16

'Time’ drops TV-radio dept. for new *“Show
Business’’ section, 35:3; “Time Listings,” 42:8

Tiquor advertising accepted by ‘Saturday Evening
Post’ under new policy, 35:12

'Household Magazine’ sold by Stauffer-Capper,
41:8

‘Electronic Servicing’ merged into ‘PF Reporter’,

:14

‘Electronic Technician’
employees, 45:14 . L.

*Television Digest’ sold to Triangle Publications,
47:3

RECEIVER, INSTALLATION & SERVICING

counterfeit tube trial, 11:15, 14:14
1957 repair expenditures, reported by
Reserve Bank, Cbicago, 16:16 .
Concord Radio Corp., N. Y., calls tubes witb
used parts new, says FTC, 16:15
FTC action on tubes with re-used bulbs, 19:12
servicemen now in hi-fi, 27:12
extended warranties protested by dealers, 40:11
N. Y. program to end repair frauds, 44:12
EIA Service Industry Relations Committee,
46:12

now wholly owned by

Federal

(see also individual

manufacturers, color, merchandising, etc.)

portables, 2:12, 27:12

battery-operated transistor portable, 2:12, 12:17,
43:2, 44:11

Mansfield on scrappage, sets-in-use, 65:10, 32:9

1957 production & sales by EIA, 6:12

automobile sets, 8:12

picture-on-wall, 13:10 & 13

set makers may face parts shortage, unless or-
ders are placed soon for tubes & components,
17:11, 26:12

production estimates, 23:10, 24:11, 26:12, 31:13,
34:9, 35:11

plant vacations, 26:14, 27:14 .

table of production & sales of TV-radio issued
by Alex. Brown & Sons, 27:15

set production by tube size, 32:9

wide screen proposals, 41:6

standards to be established for printed circuit
boards, 43:15

Japanese transistor set, 50:12

1959 production, 52:11

RECORDS & RECORDINGS (see also Hi-Fi and

Tape Recordings)

movie makers entering record business,
8:14, 15:13

LP album output increased by 65065, says ‘Va-
riety’, 7:6

GE enters phono mfg., 12:15

Decca records financial reports,
19:13, 32:12, 45:16

Westinghouse enters phono mfg., 20:12

Symphonic Electronies Corp., private label
pbonos, sold to F. L, Jacobs Co., 20:13

5:13,

12:16, 16:17,

back royalties go to British woman engineer, in-
ventor of sapphire stylus, 30:12
Capitol Records financial reports, 34:11
record sales up in Great Britain, 36:11
Stugebgkcr-l’ackard plans to buy record firm,
239:1
Ingperi(z)ll Rccords sceks to buy AM stations,
9:1

REPRESENTATIVES, TV STATIONS

test market plan for new products offered by
Blair-TV and Pulse, 2:7

Rambeau name changed to Rambeau,
Hopple Inc., 12:8

Walker name changed to Walker-Rawalt, 14 :4

“Silver Nail’”” award, 16:7

All-Canada Television becomes All-Canada Radio
& Tclevision Ltd., 16:7

Station Representatives Assn., 19:9, 38:6, 51:8

Weed reorganization, 20:6

Burke-Stuart absorbed by McGavren-Quinn, 20:6

report their business is good, 21:3

“’Station Reserved Time'’ proposal, 21:4, 22:2

'Printers’ Ink’ article calls them "Mystery Mcn
of Broadcasting’’, 22:9

Westinghouse to set up own offices in 1959, 25:7,
46:6, 48:10

Blair's "slide-rule’’ cost estimator, 29:7

Pearzon absorbs John Palmer Co., 45:8

SALES, TV STATION

KWK-TV, St. Louis, Mo., 1:7, 9:7

CP for Cb. 11, St. Louis, Mo., 1:7, 2:9, 9:7

KWSL (CP), North Platte, Neb., 1:7, 5:9

WSCOA;J-TV, Pbiladelpbia, Pa., 1:14, 18:13, 27:6

KAVE-TYV, Carlsbad, N. M., 2:8, 8:8

WMBV.TV, Marinette, Wis., 2:8, 12:10, 21:13

KOVR, Stockton, Cal., 2:8

WJIMS-TV (CP), Ironwood, Mich., 2:8

RGX gren Harris sells 25¢, of KRBB, El Dorado,

rk., 4:5

KREM-TV, Spokane, Wash., 4:8

KGEO-TV, Enid, Okla., 5:6, 7:8, 8:8, 10:10

KFBB-TV, Great Falls, Mont., 5:9, 10:10, 14:14,
16:11, 19:3

KTVI. St. Louis, Mo., 6:6, 12:10

KNAC-TV, Ft. Smith, Ark., 5:11, 10:10, 34:1,
36:13, 52:10

merger of WARM-TV, Scranton, and WILK-TV,
Wilkes-Barre, 7:8

NTA buys remaining 25'c of WMGM-TV, Min-
ncapolis, 7:15

KTVR, Denver, Colo., 8:8

WKRG-TV, Mobile, Ala., 8:8

WDMTYV, Madison, Wis., 10:10, 14:14

WLOS-TV, Asheville, N. C., 10:10, 13:9, 29:12

WKXP-TV, Lexington. Ky., 10:10, 12:10, 20:9

WATV, N. Y.-Newark, 10:10, 11:8, 14:11, 15:9

WRGV-TV, Weslaco, Tex. (507%) to LBJ Co.,
already 507 owner, 12:10, 14:14

WTWO, Bangor, Me., 12:10, 16:12, 20:9

WOWL-TV, Florence, Ala., 13:9

WTVP, Decatur, Ill., 15:8, 22:9

WTES (CP), Nacogdoches, Tex., 15:8

WDAF-TV, Kansas City, Mo., 17:7, 30:8

KULA-TV, Honolulu, 19:9, 24:11

Mary Pickford & Buddy Rogers sued for failure
to sell 14 of WSJS-TV, Winston-Salem to Gor-
don Gray, 19:9

Maria Helen Alvarez sells interest in KFMB-TV,
San Diezo & KERO-TV, Bakersfield, Cal.,
20:8, 27:6

WTVQ (CP), Pittsburgh, sale cancelled, 22:10

WOQAI-TV, San Antonio, Tex., control to Hugb
Halff Jr., 23:9

K\\'G?-TV (CP), Goodland, Kan., 25¢%,
31:

KVI1I, Amarillo, Tex., 24:11, 26:8, 29:12

WWTV, Cadillac, Mich., 25:10, 27:10

K AD-TV, Laredo, Tex., 28:10, 32:7

KRBRB, El Dorado, Ark., 29:12

WWOR-TV, Worcester, Mass., 30:7, 37:10, 42:9

WITI-TV, Whitefish Bay-Milwaukee, 32:5, 42:3,
44:8, 46:6, 47:4

Storer puts WVUE, Wilmington-Philadelphia, on
market, 34:4, 35:9, 37:6

WKBRN-TV (40.63%,), Youngstown, O., 34:4

WLAC-TV (50%), Nasbville, Tenn. part of Life
& Casualty Insurance Co. package acquired by
Clint Murchison, 35:4

Consolidated Amusement Co. sale includes
KGMB-TV, Honolulu, and affiliates, 40:3, 41:5,

formerly

46:11
KVS0-TV, Ardmore, Okla.,
40:6, 52:10

KXII.

KRTV, Great Falls, Mont., 40:6

WBRZ (47 ), Baton Rouge, 41:8

KBET-TV, Sacramento, Cal., 43:6, 45:11, 47:4.
49:5

WJAR-TV, Providence, R. 1., 43:6, 47:4, 49:1,
50:6

WREC-TV, Memphis, Tenn., 45:11, 47:4; can-
celled, 60:6, 52:8

WKTV, Utica, N. Y., 45:11, 46:6, 47:4, 49:5

WHCT, Hartford, Conn., 46:7, 49:10

WTRF-TV, Wheeling, W. Va., 46:7,
52:10

KFRE-TV, Fresno, Cal., 47:4

Paramount Pictures sells 21¢% holdings in Metro-
politan Bestg. (formerly DuMont), 29:1

KXDRO-TV. Sedalia, Mo., 650:2

KRNT-TV (40¢7), Des Moines, Ia., 50:6

WPRO-TV, Providence, R. 1., 51:2

WI1CC-TV, Bridgeport, Conn., 51:3

WMUR-TV, Manchester, N. H, 51:3

SATELLITES (see Boosters & Satellites)

Vance,

24:11,

48:12,

SERVICING & SERVICEMEN (cee Recelver
Installation)

SETS-IN-USE (see Centts TV Receiver)
SOCIOLOGICAL EFFECTS

Andrea Doria survivor sues following ber col-
lapse after seeing TV show based on diszstcr,
1:8

Sindlingzer's “Activity” service un “what Amcs-
ica is doing,” 2:4

TV called “medium of liquidstion”™ by Aibert E.
Sindlinger, 2:6

uses in plush hotels, 3:11

re:;gir;s(z' encouraged by TV, says Bemnett Cerf,

code for parents & teachers published by Inter-
national Catholic Assn. for Radio & TV, #1:12

Chxgas:o children tbink TV helps in schoolwerk,
36:8

SPORTS (see zlso Scbacription TV)

Basilio-Robinson
14:10

J. Elroy McCaw sells interest in Seattle Ameri-
cans hockey team, 3 :6

Floyd Patterson-Roy Harris bout, 26:11, 27:16.
32:4, 33:4, 34:12, 86:13

legislation to permit blackouts of sports despite
inti-trust, 26:16, 27:8, 28:16, 29:11, 30:4,
31:11

winter Olympics, 33:7

Madison Square Garden restricts TV to boxing.
pro bockey and baseball, 35:12

tax ruling exempts income from broadessting
championship tournaments by tax-exempt
sports agsn., 43:9

““Can Boxing Survive TV ?” in TV
Guide’, 45:12

Baseball

op?o;ition to Sunday “game-of-the-wesk,” 1:§,

2:9, 3:8

N. Y. Yankees sell TV rizhts to WPIX, 3:%

Phillies sell rights to WOR-TV, N. Y., 3:8

bill to permit telecast ban of major league games
in cities where minora are playing, 5:4

TV fees keep Chicago Cubs in black, 5:4

Skiatron reports, 14:10, 22:4, 37:8

sponsors for ncw season, 16:8

Celier-Keating bill, 16:8, 20:9, 23:14, 25:10 & 6.
Also see general sports blackout bill

Ciants and Dodgers on TV in East, 19:9

Lall park big-screen subscription-TV plan
envisioned by TelePrompTer pres. irving B.
Kubn, 44:6

players demand for cut of regular-sesson TV-
radio income, 48:12, 49:16

Football

Detroit blanked out on pro game, 1:9, 3:8

Orange Bowl referee uses hidden mike to report
penalties to CBS-TV, 1:10

NBC gets NCAA games, 9:9

pro TV-radio income reported by 'Sports Illus-
trated’, 11:16

U of Mich. game on GiantView Clgsed-Circuit
TV Network, 39:7

SUBSCRIPTION TV

part-pay closed-circuit regional network plan of
Lloyd Heallamore, 1:4

opposition, 1:10, 2:7, §:3,
37:8, 38:16

Harris committce hearing, 2:4, 8:1, 4:1, 5:4,
6:1, 40:10

bills opposing, 2:4, 5:4. 6:3, §:9, 9:9

Selectivision’s scrambled clesed-circuit plans, 3:5;
stock sale halted, 11:16

Bartlesville closed-circuit project. 3:5, 7:5, 10:11;
suspends operation, 20:8, 21:20

wired system applicants, 3:5, 9:9, 32:4, 36:S.
40:10

support, 4:2, 5:4, 12:8, 22:16, 44:5, 48:1

Los Angeles referendum, 4:5, 7:5. 9:9

Senate resoslu;ion for FCC to defer action, 5:4,
6:1, 7:3, 8&:

experimental use for keeping physicians up-to-
date, 5:4

Blorder-Tongue Labs multiplex TV system, 7:4

FCC action, 9:3, 18:10, 24:16, 29:11, 80:2

**First National Conference on Pay TV™, 9:9

Zenith campoaign. 14:1, 15:1, 19:7

'‘pay-before-you-see” system, 14:%

editorializing by networks & stations, 15:1, 16:1,
25:16, 27:16, 29:11, 31:7

direct-wire project proposed by owners of
WERE, Cleveland, 15:4

Skiatron TV-British Rediffusion Ltd. deal cor-
celled. 16:5; Skiatron hires Axel Jenson, 44:7

‘Pay-TV Newsletter & Digert’, 18:10, 27:16

International Telemeter Corp. plans closed-
circuit installations, 18:17, 22:16, 23:9, 29:11,
35:12

Writers Guild of America, West, to study con-
tract policy, 28:10

SURVEYS (sce also Sociological Effects, Programs
& Productions, etc.)

Nielsen Coverage Service final report on viewers
by states, 34:8

“ColorTown,” 42:4

“Videotown.'” 46:5

*“Adult (radie & TV) Audience Patterns™ study
by Pulse, 49:8

fight on closed=circuit, 3:5,

article

4:2, 22:16, 35:12,




TAPE RECORDINGS, TV (see also Ampex
: Corp.)

commercials produced by Telestudios Inc., 2:4
CBS center in N, Y.,

3:4
Shure Bros. magnet:c head doubles tape capac-

ity, 7:16

RCA experimental magazine-mounted bpre-
recorded tape, 7:16; portable TV system, 43:2

British “VERA" system, 15:16, 16:18, 18:7,
19:14

problems arising from use of tape outlined by

columnist Joseph Kaselow 16:18
revolution in programming, new uses, 18:2, 19:9,
25:15, 37:8, 38:4

tape recorder sales to top 600,000 this year,
Minnesota Mining & Mfg. survey finds, 22:14

tape status report, 40:4

Ampex recorders adapted to German system,

45:7

$35.000,000 recording tape sales in 1959, says

ORRadio pres. J. H. Orr, 52:13
TAXES

tax concessions for research expenditures urged

by Whirlpool & Westinghouse, 3:15
tax exemption certificate denied in WBRC-TV,
Birmingham, sale, 7:7

1958 excise tax on home entertainment devices &

appliances, 7:13, 16:14, 18:16, 21:18, 24:11,
33:11, 36:11, 44:12, 51: 10

13:15, 14:12, 16:14, 22:12
telethon ruling by IRS, 25:6
Apbnlebee, pres. of NEDA, 26:14

tax on tape rccorders, 29:14, 30:12, 33:11

i should be taxed, 30:9

! phono excise tax ruling, 30:12, 38:15

:  speaker cabinets exempt, 32:11

5 excise on TV-radios restated, 36:10

personal holding company regulations, 42:10
warranties ruled subject to excise, 43:14
indoor antennas sold separately exempt, 50:14

excise on cooperative advertising allowances,
tariff on. Japanese radios and transistors, 16:14
small business tax relief asked by Merrill W.
toy “‘substandard’’ radios not subject to tax, 23:14

3 IRS asks TV film producers how their industry

THEATRE TV (see Sports and Closed-Circuit)

TRANSISTORS

use in radio sets up, 2:13, 6:12

1957 production & sales by EIA, 6:12

Japanese production, 7:12, 16:14, 43:12

1958 sales, 11:15, 15:12, 22:14, 25:14, 28:14,
32:11, 38:15, 41:12, 45:15, 50:13

RCA prototype portable camera & receiver, 12:15

transistorized portable clock radios, 12:17, 41:12

i0th anniversary at Bell Labs, 25:14

General Transistor, 27:15, 38:15, 41:15, 52:13

5-year prediction by Sylvama s Dr. Wm. J.
Pietenpol, 34:10

Channel Master enters field, 43:15

uses reviewed in ‘Wall St. Journal’, 49:15

new Silicon Transistor Corp., 50:15

RCA all-transistor electronic data system, 52:12

TRANSMITTERS (see Equipment, Teleacsting)

TUBES, TV PICTURE (see also individual
manufacturers and Color)

Raytheon discontinues, 1:12

FTC charges Harrison, N. J. firms with mis- .

representing tubes as new, 5:13

1957 month-by-month sales, 6:13; 1958 sales,
35:10

counterfext tube trial, 11:15
‘“picture on v.all’ developments 13:10 & 13

Corning’s 23-in. substitute for safety glass,
20:10, 43:12, 49:12

British ﬂat tube, 21:18, 25:13

Phileo’s “‘semi-flat”, 23:10

Pittsburg's safety glass, 30:12

imports of surplus goods hurting tube industry,
says EIA, 31:13, 34:10

DuMont stops production, 37:2

Sylvania is leading mfr., 37:12

wide screen proposals, 41:6

increase predicted by Don G. Mitchell, Sylvania,
43:14

UHF (Ultra High Frequency) (sec also
allocations, etec.)

“multicasting’’ analysis by FCC, 8:11
Committee for Competitive TV, 10:9, 18:10

Bell Labs new amplifier may lead to improved
receivers, 25:13

Nielsen census of households, 32:4

revenue-expense data on all-uhf area and inter-
mixed stations, subject of FCC survey, 44:8

receiver performance report of TASO, 45:15

receiver oscillator radiation limit extended to
1960, 46:14

stations within 250 mi. of Canadian border not
permitted more than 1000-kw, 47:11

UNIONS & GUILDS

TV-radio income of Hollywood writers, 1:8

AFTRA pension plan, 1:9

SAG members 1957 earnings, 2:7

verformers sent to Cuba mneed $300,000 life in-
surance AFTRA tells networks, 5:13

NABET and IBEW agreements with networks,
6:11, 8:11, 9:10, 13:10, 14:11, 15:16

Hollywood strike of AFM, 8:10, 9:10, 24:11

Writers Guild of America, 8:10, 24:11

IUE negotiations with mfrs., 9:10, 24:11

newsmen are station employes, subject to over-
time law, rules Labor Dept., 9:10

SAG agreement on film commerc:als 10:9, 13:10,
16:10

AFL Film Council’'s economic report on movie
industry, 15:2

TBEW strike at CBS, 15:16, 16:10

KPIX technicians charged with sabotage, 16:10

IATSE jurisdictional video tape strike, 18: 14,
19:4, 22:8, 33:5

NABET agreement held up, 18:14, 19:4, 21:13

Screen Directors Guild strike threat in Holly-
wood, 18:14, 24:11

writers income as reported by WGAW, 19:4

AFM pres., 23:7, 39:8

SAG wins court ruling upholding residual pay-
ments on reruns, 24:11

tape jJurisdictional dispute between SAG &
AFTRA, 26:11

Musieians Guild of America, 28:16, 30:9

AFTRA contract, 30:6, 46:16, 47:16, 51:14

merger of AFTRA & SAG, 40:10

VOICE OF AMERICA, 3:16, 21:11, 28:11, 35:5,
0

MANUFACTURERS AND MERCHANDISERS

ADMIRAL CORP.

new sets, 1:13, 23:12

financial reports. 13:14, 33:12, 43:15, 52:13
officers’ compensation, 15:14

drops molded products div., 33:12

AEROVOX CORP., 11:14, 31:15
AIRCRAFT RADIO CORP., 10:14, 45:16
AMERICAN ELECTRONICS INC., 12:16

AMPEX CORP. (see also Tape Recording)

Meighan, ex-CBS, 13:5

i 49:10, 52:10
stock split, 17:15, 36:12
. financial reports, 17:15, 19:13, 29:15, 33:12,
| 40:4, 51:13
| tape splicer, 36:4

i AMPHENOL ELECTRONICS CORP.

financial reports, 13:14, 20:13, 33:12, 46:15
officers’ compensation, 15:14
merger with George W. Borg Corp., 45:16, 50:15

ARVIN INDUSTRIES INC., 25:14, 31:16

AT&T

compensation of executives, 12:17
financial reports, 16:17, 43:15
stock split, 51:12

BARBNES3 ENGINEERING CO., 22:15, 41:7 & 15,
2:1

"BECKMAN INSTRUMENT CORP., 22:15, 39:13,

45:16
BELOCK INSTRUMENT CORP., 39:13
CAPEHART-FARNSWORTH CORP., 32:11

CBS-HYTRON
sells Kalamazoo plant, 5:13
distributor sales reorganization, 9:13
12,000-line CR tube for military use, 12:18

to market industrial tubes of Continental Elec-

tric Co., 16:15
takes over phono mfg. from CBS Inec., 51:11

CBS INC. .

financial reports. 7:16, 12:8, 20:13, 33:12, 46 16
change in voting structure proposed 13:1
officers’ salaries, 13:14

college grants to employes’ alma maters, 23:14
part-owner of Pacific Ocean Park. 26:16

Class A & B stock consolidation, 46:16, 52:13
news & public affairs fellowshmg, 48:9

CLAROSTAT MFG. CO. INC., 2:13

7
o - - Ay americanradiohistory com

AMERICAN TELEVISION & RADIO CO., 48:15

forms Videotape Productions with Howard S.

l deliveries of equipment to stations, 12:11, 13:5,
i 18:14, 26:11, 27:10, 33:9, 36:9, 40:4, 43:11,

COHU ELECTRONICS INC., 28:15, 49:15
COLLINS RADIO CO., 11:14, 29:15, 44:13
CONSOLIDATED ELECTRODYNAMICS, 31:12

CONSOLIDATED ELECTRONICS INDUSTRIES
CORP., 14:13, 24:15

CORNELL-DUBILIER, 2:13, 24:15, 42:13

CORNING GLASS WORKS, 3:14, 8:14, 18:17,
43:12, 49:12

CRAI;TQSMAN ELECTRONIC PRODUCTS INC.,
20:

CROSLEY DIV., AVCO MFG. CORP.
Avco financial reports, 4:13, 9:5, 13:14, 26:15,
40:13
salaries of officers, 10:14
Avco sells AK div., 44:12

DAYSTROM CORP., 22:1, 23:3, 25:15, 28:15,
30:13, 45:16

ALLEN B. DuMONT LABORATORIES INC.
makes auto tune-up and test equipment, 3:14
financial reports, 11:14, 19:13
20th anniversary, 15:12
officers’ compensation, 15:14
astronautic development, 16:15
industrial closed-circuit, 16:16
new sets, 21:18
Daystrom merger rumor, 22:1, 23:2
consumer div. sold to Emerson 27:1, 31:15
tube production halted, 37:2
new owners of stock, 49:2

EITEL-McCULLOUGH INC., 16:17, 35:11, 38:14
ELECTRONIC COMMUNICATIONS INC,, 2:13
ELECTRONIC SPECIALTY CO., 24:15
ELECTRONICS CORP. OF AMERICA, 10:14

EMERSON RADIO & PHONOGRAPH CO.
new sets, 1:13, 24:14, 48:15
financial reports, 5:15, 8:14, 11:14, 23:13, 37:14
resm?h subsidiary story in ‘Washington Post’,
6:1f

transistorized portable clock radio, 12:17
buys DuMont consumer div., 27:1

ERIE RESISTOR CORP., 6:15, 14:15, 38:15

GENERAL ELECTRIC CO. (GE)

new s=ets, 1:13, 15:12, 24:13
portables, 2:12. 6:13, 44:11
Edison Radio Amateur Award, 5:13, 9:14

plans to build high-power transmltbers for clear
channel AMs, 7:15

financial reports, 8:15, 16:17, 29:15, 42:13

rew officers, 17:13

new Augusta, Ga. picture tube plant, 24:13

GE Credit Corp. adv. campaign, 29:15

IUE strike threat, 31:15, 33:11

tube reliability standards raised, 32:11
dealers to handle only GE or Hotpomt 44:12
““Super-Eidophor,”’ 48:2

GENERAL INSTRUMENT CORP.

financial reports, 2:13, 22:15, 27:15, 29:15;
42:13, 52:13

buys Radio Receptor Co., 12:17

“economy priced’”’ miniature silicon power ree-
tifier, 13:13

officers’ compensation, 23:13

'sellsé Thermotron div. of Radio Receptor Co.,
45:16

GENII%RAL PRECISION EQUIPMENT CORP.,
17, 46:1

HAZELTINE ELECTRONICS CORP., 12:16, 42:12

HEROLD RADIO & ELECTRONICS CORP.,
28:13, 46:15

HEWLETT-PACKARD CO., 41:15

HOFFMAN ELECTRONICS CORP.
new gets, 1:13, 29:14
ﬁnancigl reports, 12:17, 18:17, 31:16, 38:15,
44:1
officers’ compensation, 15:14
buys 309, of Humphrey Inc., 16:15
solar transistor radio, 23:10
new dealers signed, 41:12

HOTPOINT CO.

new sets, 24:13
dealers to handle only Hotpoint or GE, 44:12
stops TV production, 46:12, 47:12

INDIANA STEEL PRODUCTS CO., 11:14, 24:15,
38:15, 51:12

INTERNATIONAL RESISTANCE CO., 12:16,
19:13, 30:13, 47:15

INTERNATIONAL TELEPHONE & TELEGRAPH
CORP. (ITT)
lab officers, 15:13, 28:14; officers, 46:14
financial reports, 15:15, 22:15, 37:14, 50:15
officers’ compensation, 23:11
new industrial closed-circuit system, 27:16
FTR merged with Farnsworth Electronics, 40:12

JERROLD ELECTRONICS CORP.

financial reports, 9:15, 23:13, 42:13, 46:15

new sales offices, 20:9; new headquarters, 23:4
order backlog, 25:14

uhf converters, 28:13

home master antenna distribution system, 35:11

KELVINATOR, 12:12
LING ELECTRONICS, 15:13, 25:15, 27:15, 32:11,
44:13 )




LITTON INDUSTRIES

drops purchase of Aircraft Radio Corp., 10:14
plans to buy Westrex Corp., 21:18

buys Airtron Inc., 24:14

financial reports, 34:11, 44:13

MAGNAVOX CO.
decentralization, 4:12
financial reports, 6:15, 20:13, 40:13, 44:13
new sets, 30:12
new franchising program, 33:11, 38:12
P. R. MALLORY & CO.
financial reports, 7:15, 17:16, 30:13, 38:16, 44:13
makes silicon rectifiers, 33:11
stops radio battery production, 35:11

W. L. MAXSON CORP., 28:15

MICROWAVE ASSOC., 23:13

MIDWESTERN INSTRUMENTS, 19:13, 34:ll
MONTGOMERY WARD (Airline), 16:10

MOTOROLA INC.

battery-operated transistor portable, 2:12, 12:17

financial reports, 11:14, 19:13, 31;:16, 44:13

“Dividends from a Cost-Cutting Crusade,” by
S. R. Herkes in ‘Sales Management’, 16:10

officers’ compensation, 16:14

TV-hi-fi promotion with Drexel Furniture, 26:14

sterco tape cartridge, 28:13

product changes foreseen by Robert Galvin,
29:13

price increase, 47:12

MUNTZ TV INC., 4:13, 16:17, 24:13, 47:14

MUTER CO., 4:13, 14:15, 16:17, 17:13, 30:13,
43:15

NATIONAL UNION
46:15

NORTH AMERICAN PHILIPS CO. INC.—see
N. V. Philips Gloeilampenfabrieken

OAK MFG. CO. 12:16, 13:14, 18:17, 22:15, 31:16,
45:16

ELECTRIC CORP., 15:15,

OLYMPIC RADIO & TELEVISION DIV, SIEG-
LER CORP.
enters tape recorder business, 1:13
exports up, 2:12
Siegler Corp. financial reports,
33:12, 38:15, 43:15
new sets, 26:14, 39:13

ORRADIO INDUSTRIES
financial reports, 23:13, 43:15, 48:16

PACIFIC MERCURY ELECTRONICS CORP.
(formerly Pacific Mercury Television Corp.),
10:14, 44:13, 46:14

PACKARD-BELL ELECTRONICS CORP.

miniature recorder for military, 1:13
financial reports, 5:15, 17:15, 30:13, 49:156
color sets, 26:14

new sets, 29:14

AM-FM table radio, 49:13

PHILCO CORP.
financial reports, 9:15, 17:15, 31:16, 43:16
officers’ compensation, 12:16
cuts salaries, 19:11
*‘semi-flat’” 12%-in. tube, 23:10
reorganization of Consumer Products div., 23:12
new sets, 23:12

12:16, 23:13,

hearing aid, 33:11
compatible stereo AM system, 49:13
increases TV list price, 50:13

N. V. PHILIPS GLOEILAMPENFABRIEKEN

North American Philips becomes 100¢, owner
of Ferroxcube Corp., 14:13

'Reader’s Digest’ article, 17:11

financial reports, 24:15, 49:16

RADIO CONDENSER CO., 51:12

RADIO CORP. OF AMERICA (RCA)

C Ste!;larator Assoc., formed with Allis-Chalmers,
1:13, 24:3

David Sarnoff’s testimony supporting Rockefeller
Report, 3:15

Air Force contracts, 3:15, 4:13, 7:15, 9:14

engineering awards, 5:12

financial reports, 9:15, 19:13, 30:13, 43:15

salaries of officers, 10:14

David Sarnoff fellowships, 16:16

stereo line, 22:12; first stereo tape magazines,
32:11, 47:14; stereo conversion kits, 34:10

new sets, 23:12

radio-controlled garage door opener, 24:13

strikes at plants, 25:14, 26:14, 28:15, 30:12

color market development unit disbanded, 32:11

pocket-size two-way radio, 33:11

enters silicon rectifier field, 34:11

rcorganization, 41:13, 44:12

electronic typesetting machine, 41:14

stock outlook analyzed in 'Forbes’ by Sidney B.
Lurie, 41:15

radio & hi-fi production moved from Canonsburg,
Pa. plant, 48:15

weather radar telecasting system, 51:13

all-transistor electronic data system, 52:12

RAYTHEON MFG. CO.

discontinues picture tubes, 1:12

financial reports, 5:15, 16:15, 31:16, 40:13, 42:13

merger rumors, 8:15

officers’ salaries, 11:14

govt. equipment plant at No. Dighton, Mass.,
40:13; buys plant in Pawecatuck, Conn., 41:15

ncw industrial microwave, 48:156

REEVES SOUNDCRAFT CORP., 15:15

HOWARD W. SAMS & CO., 5:15, 16:17,
37:14, 42:13, 46:14

SEARS, ROEBUCK & CO., 4:11
SENTINEL RADIO CORP., 10:15

SKIATRON ELECTRONICS & TELEVISION
CORP,, 15:15, 31:15

SONORA ELECTRONICS INC., 11:15, 15:12
SPARTON CORP., 23:13

SPERRY RAND CORP., 1:13, 46:15
SPRAGUE ELECTRIC CO., 13:14

STANDARD COIL PRODUCTS INC.
financial reports, 16:17, 20:13, 21:19,
82:12, 45:16, 50:13

STROMBERG-CARLSON CO. (General Dynamics
Corp.), 15:14, 30:12, 49:15, 52:13

19:13,

24:15,

| SYLVANIA ELECTRIC PRODUCTS CO.

new sets, 2:12, 24:13

financial reports, 2:13, 8:15, 17:15, 30:13, 43:15
decentralization, 4:12

Mountain View, Cal., lab., 8:14
""home electronics div.” 9:14

"Framelok Grid" tube construction, 11:15

merger with General Telephone Corp.,
48:15, 49:15

stereo & hi-fi phono line, 50:13

TELEPROMPTER CORP. (cee zleo Clozed-Circuit)

financial reports, 15:17, 3%:8
Wm. Rosensobn resigns, 26:11
moves to Americen Exchange, 42:13

TELE-VIDEO CORP., 7:15

TEXAS INSTRUMENTS
CAA radar controets, 1:13
financial reports, 5:15, 11:15,
24:11, 42:13, 47:15, 49:15
transistorized TV receiver, 34:1
merger with Metals & Controls Corp.. 62:12

THOMPSON PRODUCTS INC., 27:15

TRAV-LER RADIO CORP.
financizl reports, 30:13, 50:156
new sets, 31:15
ttereo equipment sales, 33:11
tape recorder planned, buys Bell & Howell tocks
& dies, 49:14

TU;\:S-??L ELECTRIC CO., 10:14, 18:17, 31:16,

45:2,

12:16, 16:17,

VARIAN ASSOCIATES, 47:15
WARWICK MFG. CORP., 4:11

WEBCOR INC.

financisl reports, 11:14, 17:15, 37:14, 46:15

officers’ stock options, 14:15

phono & tape recorder sales wup, 18:16;
phono lines, 24:14

consolidated plant in Chicago, 43:15

WELLS-GARDNER & CO., 14:15
WESTERN UNION, 33:12

WESTINGHOUSE ELECTRIC CORP.

new sets, 1:13, 28:13, 29: 14, &7

M., W. Cr&ap Jr proﬁled in "\' Y Times’, 4:12

ﬁnancml reports, 5:15, 18:17, 44:13

transistorized pormble radio sets, 6:13; clock ra-
dio, 41:12

compensation of executives, 12:17

Ss.zeidxsh sets made by AB Scan-Wcﬁt. Stockholm,

17

dxzécnnzmatory deals with retailers, sasys FTC,
4:1

recovery program subject of
31:14

90-day warranty, 36:11

WHIRLPOOL-SEEGER CORP., 15:14, 49:14

ZENITH RADIO CORP.

14-in. portable, 2:12

TV-radio-phono account to Foote, Cone & Beld-
ing, 5:11; radio-TV advertising, 46:6
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SUMMARY-INDEX OF THE WEEK’'S NEWS — January 4, 1958

WEERLY MARKET CLOSING quotation on 100-odd se-
lected common stocks to be published as regular
Television Digest feature (pp. 1 & 14).

SOME PROPHETIC QUOTES on TV's future as evaluated
10 years ago when NBC exec. v.p. Frank Mullen saw
it as "shock absorber” for our national economy (p. 1).

PREDICTIONS FOR 1958 again attempted by Television
Digest editors, seeking to maintain last year’s batting
average (pp. 2 & 11).

DOZEN NEW STATIONS due by spring; not as many start-
ers foreseen in 1958 as the 40 of 1957 (p. 6). List of
new 1957 stations and 13 that quit (p. 7).

RADIO EARNINGS in 1956. reported officially by FCC,
show big increase in station profits, sharp drop in
network earnings (p. 9).

Manufacturing-Distribution

1958 TRADE OUTLOOK is for early softness, followed by
substantial rise, TV production of 6,500,000, retail
sales of 6,700,000 (p. 11).

DON'T LOOK FOR TV DUMPS at Winter Market; makers
putting chips on features, not price as drop-in lines
show in Chicago (p. 11). ’

NEW COLOR PUSH kicked off by RCA with long trade on
11 models; $399 set offered in Philadelphia (p. 12).

OLYMPIC INTO TAPE recorders, sees stereo coming fast,
will have stereo disc player as soon as cartridge is
available (p. 13).

ELECTRONICS PRODUCTION of $7.35 billion is foreseen
by Commerce Secy. Weeks; TV-radio & related equip-
ment to rise slightly to $§1.47 billion in 1958 (p. 13).

A NEW SERVICE FOR OUR READERS: with this issue (p. 14) we begin a new service which
we have determined many of our subscribers will welcome. Week's closing New York and
American Stock Exchange and Over-the-Counter quotations on some 100 common stocks in
our field of circulation =-- i.e., TV-radio=hi-fi, amusements, electronics =-- will be
published along with highs & lows for year and dividends paid. Rudd, Brod & Co. will
supply the figures off its wires after markets close. Since we go to press Friday
nights, mail Saturdays, reach many subscribers Sundays (via special delivery), most
of them Mondays, the tabulations should provide a ready reference -- especially for
our readers in cities where newspapers don't carry very complete market listings. We
are reporting only on stocks within the scope of our readership. This is the most
complete (and, we believe, most accurate) such specialized tabulation available.

Note: Another new feature started last week -- "Do You Know That..." (p. 14)
-- will carry on with stories about unusual backgrounds, achievements, hobbies, etc.
of people in TV-radio and related communications and electronics fields. We already
have quite a store of items we think will interest you no less than did our report
that several score ex-FBI agents are now in these fields. Just to give you an idea:
We've discovered quite a number of athletic greats, including football All-Americans,
several war heroes, even Ssome sleight-of-hand hobbyists who may now be co-workers or
industry colleagues whose attainments you didn't know. As we publish these items,
some ideas about others may occur to you; we'll welcome suggestions.

WHY THEY'RE SHOOTING THE WORKS: Now that the season for New Year prophecies is about

over (see ours on p. 2), we'd like to hark back to a report carried in these columns
just a bit over a decade ago under exactly the same foregoing caption (Vol. 3:46).
It may bring a chuckle to the old-timers of the business and should be a revelatory
bit of history to the younger generation of TV-radio executives.
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It _dates about month before an ardent and personable young New Dealer named
Wayne Coy was chosen by President Truman to become chairman of the FCC to follow the
highly successful term of Charles R. Denny, at the same time that chief engineer
George E. Sterling was elevated to commissioner to succeed the popular Jack Jett.
And at CBS, a young man named Frank Stanton had recently been moved up to president.

GE was announcing a super-dooper 10-in. table model TV with AM-FM for 2465
plus $75 installation-warranty, and was seriously considering breaking away from
RMA's 10=in. standard during 1948 and going to 12 & 15-in.

Big radio sponsor General Foods had probed TV, found it good, and released
survey by Young & Rubicam's Bill Forbes and Peter Langhoff with Benton & Bowles'
Walter Craig and Charles Pooler, which in essence found that TV reaches a selective,
interested, higher-than-average income audience; provokes favorable reaction to com-
mercials (68-84% sponsor identification on a one-shot program) ; affords opportunity
to demonstrate products, "with attendant high impact of sight plus sound."®

* * % *

At TV-crusading RCA-NBC it was ordered that, like any other business, tele-
casting must sooner or later stand on its own fiscal feet, and our story of Nov. 15,
1947 related that their "brain-trusters had worked out schedules of cost, income,
depreciation, losses, break-even point, profit point -- all still a company secret
[and] containing some astonishing figures..." The story continued:

"No. 1 man at NBC's TV operations, executive v.p. Frank E. Mullen, at New
York seminar this week did venture a few observations worth recording: That the radio
industry accounts today for $1.5 billion in the American economy. That 'within a
short span of time' TV should run $6 billion, employ 250,000 more persons -- indeed
may well be the 'shock absorber' for our national economy [shades of Wrede Peters-
meyer; Vol. 13:47] in the coming years. That by end of 1949, there will be 2,000,-
000 sets in area 'above a line drawn on the map from Washington, D.C. to St. Louis.'

"Mullen's spoken and unspoken figures may rise one day to plague him; on the
other hand, he may point to them with as much pride as Owen Young and David Sarnoff
can point to predicted and unpredicted radio broadcasting revenue figures since NBC
was established in 1926. All TV calculations could be upset by incalculables --
such as a depression or recession (anybody's guess); undue governmental interference
(not yet manifest); failure of public to take to TV (unlikely); unwillingness to
purchase receiving sets at present high prices (supply and demand about equal right
now) ; venture capital discouraged over prospect of long-haul deficit operation of
telecasting stations (possible though not probable, if NBC's estimates for its own
stations turn out to be correct).”

Note: Since commercial TV began, something like £6 billion has been spent
by advertisers for time, talent & production; about $9.2 billion has been spent by
the public for nearly 56,000,000 TV sets, not counting service & repair. And at
least $150,000,000 has been spent on station construction and plant. TV advertising
ran about $1.3 billion in 1957, when some 6,500,000 sets were sold for about g1.2
billion and when 40 new stations were built at a cost of approximately $10,000,000.

THE DIGEST'S ANNUAL CRYSTAL-GAZING STINT: Wwe hope vou'll forgive us for being a mite
tickled with our predictions of last year (Vol. 12:52), because our batting average
was best yet in our many years of neck-sticking-out -- and many of the prognostica-
tions.constituted some pretty precarious dangling on limb ends. At any rate, here
goes another whirl at it for 1958, in major areas of interest (for our soothsaying
in the area of manufacturing-distribution, see Trade Report, p. 1l):

Federal Communications Commission: With Chairman Doerfer a real believer in let-
ting industry fight own economic battles without FCC intervention, he'll push every
technique for keeping Commission out of competitive sgquabbles. Matter of fact, Con-
gress' Moulder subcommittee, instead of finding skeletons in Commission closet, may
well end up helping FCC get rid of "economic protest" albatross. Moulder group won't

www americanradiohistorv com



-3 -

find any sensations, any big payoffs, etc. =- but it will continue to be source of
irritation as it explores FCC hotel bills paid by trade assns., etc.

Subscription TV: If on-air tests begin at all this year, they will be very
small-scale, inconclusive, starting late in year. FCC will be reluctant to act on
applications while issue is subject of Congressional scrutiny. More vocal opposition
to fee TV will crystalize on Capitol Hill after Jan. 14-16 House Commerce Committee
hearings (Vol. 13:52), which will get heavy newspaper publicity. Though more law-
makers will join Reps. Harris (D-Ark.) & Celler (D-N.Y.) and Sen. Thurmond (D-S.C.)
in crusading against subscription TV, odds are against passage of "thou-shalt-not"
legislation. Meanwhile, a few more theatre owners and community antenna operators
will try wired pay-TV operations a la Bartlesville, without conclusive results in
1958. Baseball season will come and go without tollvision systems on either coast.

Network Praciices: Changes in network regulations, either by FCC or Congress,
are not likely this year -- though Barrow report will become even hotter battleground
than it was last year. Best guess as to FCC timing: It will ask for comments on
Barrow report proposals in Feb. or March, final deadline coming late summer or early
fall. Commission will still be sifting through morass of paper at year's end. Ap-
pearing before Congressional committees, FCC most likely will beg off important leg-
islative recommendations on network rules until comments have been studied. There
will be unsuccessful efforts in Congress to enact legislation to carry out Barrow
recommendations without waiting for Commission's opinions.

Networks and their affiliates will continue strong silent campaign against
some Barrow recommendations -- particularly on option time and multiple ownership.
In reappraising their own business practices, it's possible that CBS & NBC will vol-
untarily drop their spot sales organizations and modify "must buy" provisions -- but
they'll put up unyielding fight to save option time. FCC's Office of Network Study
won't issue its half-promised report on programming in 1958.

New TV Stalions: 1957 saw exactly 40 station starters -- and it's quite gratify-
ing to recall that in this column at the end of 1956 we stated, "We expect about 40
to start operating in 1957." This compared with 45 in 1956 and 59 in 1955. Canada
had 10 starters during year. Of the 40 starters, 7 were uhf, 5 were satellites and 6
were educationals =-- all listed on p. 7. List also includes 3 uhf that had previ-
ously quit the air but resumed operations; also listed are the 13 "fatalities" of
1957, all uhf. There won't be as many as 40 new station starters in 1958, albeit
191 CPs are outstanding (137 of them uhf) and 121 applications are pending (31 uhf).
[For new stations due on air by spring, see story on p. 6.]

Justice Depl.: Possibility of major anti-trust action against networks can't be
dismissed, particularly with Rep. Celler's Judiciary Committee keeping sharp eye on
Dept.'s progress with its TV inquiries. Justice currently is studying Barrow report,
has completed 3-year probe of network activities in programming field. This is most
likely area for any govt. legal action, though there's no certainty that Justice
Dept. will decide to file suit. Pending "block-booking" civil suit against feature
film distributors to TV most likely will be settled in 1958, and there's good chance
that Govt.'s patent-pool suit against RCA will never come to trial. Also in patent
field, there may be indictments this year in alleged "world radio-electronics cartel."

Allocations: Good chance Govt. will see good sense in long-range study of entire
spectrum, cooperate in start of a several-years project of tremendous importance.
This would color FCC's consideration of all allocations proceedings -- TV, radio,
microwave, everything -- very likely induce go-slow attitude toward final decisions.
In TV, no substantial changes in 1958. By June 30, TASO will submit to FCC the
finest collection of technical TV data yvet assembled -- and FCC will study it.

Federal Trade Commission: No let-up in campaign by FIC's special monitoring unit
against fraudulent TV-radio commercials. Number of formal complaints against adver-
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tisers will increase.

Broadcast claims for medicinal preparations and toiletries
will get increasing critical attention from FTIC policemen.

FTC had hoped that aware-

ness that FIC unit was looking & listening would encourage offending advertisers to
use more restraint on air -- but FTC says this isn't happening.

Educational TV: Addition of new non-commercial stations will continue Same Slow—

&-steady pattern of last 4 years.

To the 28 now on air will be added a maximum of

15 new ones -- more likely 10, which will still be record number to begin tele-

casting in single year.

Last year saw 6 new educational starters.

Stations will

continue to increase programming hours, and educational TV's 12-15,000,000 audience

will continue to grow as programming quality increases.

Educational and public serv-

ice programming on commercial outlets will again hit a new high in 1958.
Closed-circuit TV in education graduated from "experimental®” stage in 1957,

with about 200 schools and institutions now using it on regular basis.
will see 100 more institutions adopt TV for teaching.

This year
Closed-circuit teaching will

be extended to entire public school system of Washington County, Md., by next Sept.,
bringing picture-tube learning to 18,000 pupils in the 48 schools there.

Programs: Pendulum will swing again toward increase in live shows, more 60-min.

£ilm and live dramas, more "specials," with no let-up in filmed westerns for 1958-59.
Critics will continue to moan, viewers will continue to watch in record numbers.
Video tape will be put into widespread use by networks and stations, beginning in

spring, completely replacing kines at networks and metropolitan stations.

In almost

all important standard time areas, daylight time differential will be wiped out this

spring and summer via taped repeats.

Movies & TV Film:

Relatively few post-1948 features will find their way to TV

during 1958, movie producers choosing to wait at least another year to soothe ruffled

exhibitors and to see which way the fee-TV dust settles.
still be adequate for stations and will continue to be very popular fare.

Pre-1948 backlogs will
Movie ma-

jors will continue to step up their TV activities as trend to fewer and bigger film

companies continues among the independents.

As with theatrical film distributors,

some TV film companies will be looking to foreign market as their profit margin.

Indusirial TV:

Though sales of closed-circuit equipment to industry, commerce

and education will again double this year, major breakthrough is not in cards for

*58.

Equipment sales in 1957 totaled about $5,500,000 (more than double 1956 fig-

ure), and 1958 is expected to see somewhat less than $10,000,000 worth of equipment
sold -- impressive in terms of percentage gain, but an indication that most potential
users still must be sold on the almost limitless possibilities of non-broadcast TV.

Community Aniennas:

Continued modest increases in number of systems and in

customers per system.
this year, will have substantial effect.
tems would burgeon.
impact on CATV is expected.

Final FCC & court actions on unauthorized vhf boosters,
If such boosters were wiped out,
But some sort of booster seems bound to continue -- so little
There's strong probability several large systems will

likely
CATV sys-

become ready-made "Bartlesvilles" -- starting first-run movie distribution.

Subliminal advertising technique (Vol. 13:45 et seq.)
will be demonstrated to FCC and members of Congress Jan.
13 in Washington by Subliminal Projection Co., N. Y., at
request of Commission. Using closed-circuit facilities of-
fered by WTOP-TV, demonstration for Commissioners &
Congressmen will be held at 11 a.m., for local press at noon
at WTOP-TV studios. ) X

GPL’s closed-circuit sales for 1957 were 5 times those
of 1956, v.p. Blair Foulds reports. “Particularly pleas-
ing,” he states, “is the almost phenomenal growth of inter-
est in the use of closed-circuit TV for teaching. We believe
that it is agsuming a vital role in the fight to expand edu-
cation in the face of a teacher shortage.”

Closed-circuit TV, part free, part fee, is proposed by
Hallamore Electronies pres. Lloyd Hallamore, suggesting
formation of regional pay-TV networks. Plan disclosed in
interview with Electronic News would have local operators
sending free TV, with commercials, during daytime—then
cutting into central station at night for pay-TV first-run
movies, fights, ball games, ete.

Westinghouse stations’ second “Conference on Local
Public Service Programming” will be held in Baltimore
March 5-8 under direction of programming v.p. Richard
M. Pack. Agenda is to include subjects not covered during
last year’s highly successful Boston session (Vol. 13:9);
attendance of 200 is expected.
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Personal Noites: George D. Matson promoted from NBC
controller to v.p. & treas., replacing Earl Rettig, now
pres. of Cal. National Productions Inc. (Vol. 13:50);
Aaron Rubin advances to NBC controller . . . Harold C.
Lang promoted from asst. treas. of CBS Inc. to con-
troller . . . Leonard Kapner, from radio station WCAE,
will be exec. v.p. of upcoming WTAE, McKeesport-Pitts-
burgh (Ch. 4), planning start next Sept.; Alan Trench,
from WCAE, sales mgr.; David Murray, ex-KMGM-TV,
Minneapolis, program mgr.; James H. Greenwood, WCAE,
chief engineer; James Gormly, WCAE, business mgr. . ..
John M. Outler, retiring as gen. mgr. of WSB-TV & WSB,
Atlanta, after 25 years in broadcasting, honored at testi-
monial banquet by associates who presented him with 14-ft.
cruiser . . . George Arnold, from radio KCBS, San Fran-
cisco, appointed sales development mgr. of CBS Radio Spot
Sales . . . Jack Benson promoted to employment mgr. of
ABC personnel dept. . . . Robert J. Reardon, from NBC
Spot Sales, Chicago, named sales director of WNBC, New
Britain-Hartford . . . Leonard C. Nachbar promoted to
business mgr. of WTCN-TV & WTCN, Minneapolis-St.
Paul . . . Burt Kleiner of Cantor, Fitzgerald & Co.
(investments), and Wm. H. Hudson, independent oil
producer, elected NTA directors to replace B. Gerald
Cantor & Jack M. Ostrow, resigned . . . Pete Rodgers pro-
moted to west coast sales mgr. of NTA .. . Thomas J.
Dougherty, ex-Dow, Lohnes & Albertson, Washington law
firm, named legal asst. to FCC Comr. Robert E. Lee, David
C. Williams shifting to full time on Conelrad under Comr.
Lee ... Peter B. James, ex-Weed, ex-gen. mgr. of WJAS-
TV, Providence, on Jan. 2 joined WRC-TV, Washington, as
sales mgr., succeeding Charles M. DelLozier, resigned to

open own adv. agency ... Paul A. O’Bryan, partner of
Dow, Lohnes & Albertson law firm, named to board of as-
sociates of Iowa Wesleyan College, Mt. Pleasant, Ia.,
headed by George Morrell, of Morrell Packing Co. . . .
George H. Buschmann, ex-Covington & Burling, Washing-
ton law firm, joins Radio Cincinnati (Taft) home office,
Cincinnati, as exec. asst. . .. Richard A. J. McKinney, ex-
WTVN-TV, Columbus, named film director of KYW-TV,
Cleveland . . . Louis R. Draughon, pres. of WSIX-TV,
Nashville, back at work after recovering from auto erash
at Nashville airport Aug. 1 in which he suffered multiple
fractures and his Washington counsel, Stephen Tuhy Jr.,
was badly shaken up ... Stanley Wilson promoted to v.p.,
Texas State Network, and gen. mgr. of KFJZ-TV, Ft.
Worth, while v.p. Charles Jordan now heads radio KFJZ—
both reporting to Gene L. Cagle . .. Edward R. Eadeh,
consultant to FCC network study staff since 1955, joins
rep Weed as research director . . . Robert Lambe, gen.
sales mgr. of WTAR-TV, Norfolk, promoted to v.p. for
sales; John C. Peffer, asst. gen. mgr., to v.p. for operations
... Mary Warren promoted to program director of KCOP,
Los Angeles . .. David Heilwell, TV-movie producer, joins
MGM as asst. to Sam Marx, exec. producer of its TV
div. . .. George Skinner joins rep Katz as full-time radio
program consultant after many years as independent con-
sultant & packager ... Arthur C. Stringer, Chicago office
mgr. of Blair TV Assoc., appointed a v.p.

Obituary

George C. Dawson, 67, program executive of CBS in
early ’30s, latterly a script writer and producer, died Dec.
28 in Veterans Hospital, N. Y.

RCA chairman David Sarnoff was member of high-
dome panel on Rockefeller-underwritten report revealed
this week, urging appointment of single Chief of Staff to
the President and Secy. of Defense over Joint Chiefs of
Staff; simplified system of unified command charged with
carrying out clearly defined national strategic plans; in-
creased expenditure of about $4 billion on defense and re-
related matters, including education, in new budget. Gen.
Lucius Clay is understood to have sparked report, one of
series of 6 being prepared on major security, economic,
political and social problems facing U. S. Among others
on panel: Gordon Dean, ex-chairman, Atomic Energy
Commission ; John Cowles, publisher of Minneapolis Star &
Tribune (WCCO-TV, WCCO, et al.); Henry Luce, pub-
lisher of Time, Life, Fortune; Oveta Culp Hobby, publisher
of Houston Post (KPRC-TV & KPRC) and ex-Secy. of
Health, Education & Welfare.

FFederal Communications Bar Assn., which holds an-
nual dinner Jan. 10 at Sheraton-Park Hotel, Washington,
slates Wm. C. Koplovitz as new pres. to succeed George S.
Smith. Other choices of nominating committee, tanta-
mount to election: Leonard H. Marks, 1st v.p.; Frank U.
Fletcher, 2nd v.p.; Arthur H. Schroeder, secy.; Kelley E.
Griflith, treas.; Edwin R. Schneider, asst. secy. Norman
E. Jorgensen, retiring secy., Thomas H. Wall & Ben C.
Fisher are nominees for exec. committee. BMI is furnish-
ing dinner entertainment. i

Top ABC-TV execcutives meet with mgrs. of ABC
0-&-0 TV stations and board of governors of ABC Affiliates
Assn. Jan. 7-9 in Balmoral Hotel, Miami Beach, in con-
ference on 1958 network plans.

MGM-TV, MGM Records & MGM music publishing
activities move N. Y. offices to Loew’s Inc. home offlice at
1540 Broadway.

National TV Film Council nominating committee slates
Robert Gross of American Film Producers for 1958 pres.;
Wm. J. Reddick, W. J. German Inc., exec. v.p.; Bernie
Haber, BBDO, exec. secy.; Sally Perle, Central Casting
Corp., gen. secy.; Lou Feldman, DuArt Labs, treas.; Hal
Seeger, Seeger Productions, production v.p.; Sydney A.
Mayers, Guild Films, distribution v.p.; Don T. Widlund,
J. Walter Thompson, agencies v.p.; Edward Hamilton,
ABC, TV stations v.p.; Ralph Koch, K. & W. Film Service,
technical services v.p.; Joseph T. Dougherty, duPont, mem-
bership v.p.

Slander-libel damages totaling nearly $70,000 will be
paid 2 Los Angeles policemen to settle their $3,000,000
suits over statement made about them by ex-gambler
Mickey Cohen on ABC-TV’s Mike Wallace Interviews May
19 (Vol. 13:51). Police Chief Wm. H. Parker accepted
$45,975 in settlement of his $2,000,000 claim against net-
work, Wallace & sponsor Philip Morris. Capt. James
Hamilton, who sued for $1,000,000, took $22,987. Cohen
himself, also named in suits, did not participate in settle-
ments and remains a defendant.

Among the Attorneys: Thomas M. Cooley II, partner
of Weaver & Glassie law firm, graduate of U of Mich. '32,
Harvard Law ’35, on Jan. 1 formally became dean of U of
Pittsburgh Law School; he once taught law at Western
Reserve . .. Richard N. Beaty becomes member of Cahill,
Gordon, Reindel & Ohl, continues in charge of Washington
office . . . John P. Cole Jr., ex-FCC TV application branch,
joins Smith & Pepper.

TY dictionary of technical terms & jargon is included
in new handbook, Television Production, by Harry Wayne
McMahan (Hastings House, New York 22, N. Y.; 231 pp.;
$7.50). Veteran Chicago, N. Y. & Hollywood adman also
is author of The Television Commercial.
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1958 Prospects, 1957 Starters: New Year began
with WMBD-TV, Peoria, Ill. (Ch. 31) and KXLJ-
TV, Helena, Mont. (Ch. 12), satellite of KXLF-TV,
Butte, Mont. (Ch. 4), as first starters on Jan. 1.
KMOT, Minot, N. D. (Ch. 10) got program test
authorization Dec. 31 for Jan. 6 start as satellite
of parent KFYR-TV, Bismarck, N. D. (Ch. 5),
which put first satellite KUMV-TV, Williston (Ch.
8) on air last Feb. On-air box score now totals
523 (90 uhf). Other starter reported this week is
CJFB-TV, Swift Current, Sask. (Ch. 5), which
began programming Dec. 23. Havana’s new all-
color Ch. 12 station (Vol. 13:52) has changed tar-
get to Feb. 24,

Due on air by early spring are at least a dozen
more stations, nearly all vhf, of which 3 are to be
satellites. Beyond these, we hesitate to predict
despite fact 191 CPs (137 uhf, 25 educational) are
outstanding and 121 applications (31 uhf) are
pending—but we’ll be surprised if year’s crop
equals the 40 of 1957.

On the opposite page, we tabulate all the sta-
tions which started in 1957, including the 3 that
resumed after having left the air for awhile, the
6 educationals—and the Mexican-licensed XEM-
TV, Mexicali (Ch. 3) which began in Oct. and
which has its studios in El Centro, Cal. Also listed
are year’s 10 Canadian starters, and the 13 uhf
stations that discontinued operations during the
year.

Most of the impending new stations are vhf’s and their
on-air dates will be reported as quickly as they get official
program authorizations. They are: KIRO-TV, Seattle
(Ch. 7); WLOF-TV, Orlando, Fla. (Ch. 9); KTVU, Oak-
land-San Franecisco (Ch. 2); WBPZ-TV, Lock Haven, Pa.
(Ch. 32); KRSD-TV, Rapid City, S. D. (Ch. 7); KGHL-
TV, Billings, Mont. (Ch. 8); WJCT, Jacksonville, Fla.
(Ch. 7, educational) ; KUED, Salt Lake City (Ch. 7, edu-
cational)—plus the following satellites:

KGLD, Garden City, Kan. (Ch. 11), to be linked with
KCKT, Great Bend, Kan. (Ch. 2); KXAB-TV, Aberdeen,
S. D. (Ch. 9), to be linked with KXJB-TV, Valley City,
N. D. (Ch. 4) ; KDUH-TV, Hay Springs, Neb. (Ch. 4), to
be linked with KOTA-TV, Rapid City, S. D. (Ch. 3).

The 3 uhf’s that had quit the air but held onto their
CPs, then resumed broadcasting, are WLBR-TV, Lebanon,
Pa. (Ch. 15), revived under new ownership (Triangle
group) ; WKST-TV, New Castle, Pa.-Youngstown, O. (Ch.
45), given new transmitter site that enables it to throw
signal into latter all-uhf city; WBLN, Bloomington, Ill
(Ch. 15), which actually quit the air twice this year but
returned in Dec.

Note: All starters were previously reported on in de-
tail in Television Digest; see issue nearest to starting date
indicated. All CPs outstanding and pending applications
are tabulated in TV Factbook No. 25 with Addenda 25-A
to 25-W to date.

& -4 & = SN

Details of the WMBD-TV operation were given last
week (Vol. 13:52); following is report on week’s other
starters:

KXLJ-TV has 500-watt RCA transmitter and 2-bay
antenna on 80-ft. Fisher tower. It’s 46 mi. from parent
KXLF-TV, Butte, Mont. Principal owner and stations’

gen. mgr. is Ed Craney, with Barclay Craighead, from
radio KXLJ, as KXLJ-TV resident mgr. KXLJ-TV is
sold as bonus to KXLF-TV, which has $200 base hour.
Rep is Walker.

KMOT has 5-kw DuMont transmitter and 400-ft.
Ideco tower with 6-bay RCA antenna. It’s getting live net-
work by acting as additional step in T-step microwave
KFYR-TV built to reach satellite KUMV-TV, Williston
(Ch. 8), near western border of state. Principal owner is
Marijetta Meyer Ekberg, whose husband Wm. Ekberg, is
station’s gen. mgr. Curt Sorbo, from KFYR-TV, is KMOT
mgr. It will be sold only in combination with KFYR-TV
& KUMV-TV, with $275 base hourly rate. Reps are Blair
Television Assoc. and Harry Hyett (Minneapolis).

CJFB-TV has 5-kw Canadian GE transmitter and
325-ft. Utility Tower with 3-bay batwing antenna. Wm.
D. Forst is pres.-gen. mgr. & technical director and Walter
S. Buffam is sales mgr. Base hour is $120. Reps are
Forjoe and TV Representatives Ltd.

]

Facilities changes: KTWO-TV, Casper, Wyo. (Ch. 2)
planned Jan. 5 start with 28-kw from new site on Casper
Mt.; KPAR-TV, Sweetwater-Abilene (Ch. 12) Jan. 9 opens
new studios in downtown Abilene, increases power to 91-
kw; WPST-TV, Miami (Ch. 10) Jan. 17, moves to new
2-story studio-office building at Biscayne Blvd. & 21st St.

RCA shipped 25-kw transmitter Dec. 31 to upcoming
KTVU, Oakland-San Francisco (Ch. 2), due in March;
50-kw transmitter Dec. 30 to WTVC, Chattanooga (Ch. 9),
due to resume soon, after move from Rome, Ga.; 18-bay
superturnstile antenna Dec. 23 to WSAU-TV, Wausau,
Wis. (Ch.7), planning power boost and move to new site.

KSWO-TV, Lawton, Okla. (Ch. 7) was off air only
21 hours when fire damaged studio Dec. 15 (Vol. 13:51),
reports gen. mgr. Emmett Keough.

We erred last week in reporting KAFY-TV, Bakers-
field, Cal. (Ch.29) as off air. Rather, under call letters
KBAK-TYV, it has been one of most successful uhfs extant.

New TV-.radio center for WAVE-TV & WAVE Louis-
ville, will be built at Floyd & Jacob Sts., completion sched-
uled for 1959.

RCA shipped 3-V color film camera Dec. 26 to upcom-
ing KTVU, Oakland-San Francisco (Ch. 2).

Translator starts: K72AN, Durango, Colo. began Deec.

19 repeating KOB-TV, Albuquerque.
E

Canadian video tape center at Calgary will be estab-
lished by CBC about July 1, date of scheduled completion
of Rocky Mountain microwave link connecting Pacifie coast
to CBC network. Network relay center initially will have
4 video tape recorders “which have been on order for some
time,” according to CBC gen. mgr. J. A. Ouimet, with
“complete facilities” to be established in about 2 years.
Repeat center—originally planned for Winnepeg but re-
located at Calgary after cost study—will be used to delay
telecasts to compensate for western time zone differences.

Deadline for comments on proposed “TV reference
test signal” to be transmitted by stations during vertical
blanking period (Vol. 13:12,14-15,17,24) has been ex-
tended by FCC to June 13 from Jan. 15 at request of
Electronic Industries Assn., which said it is testing pro-
posed signals and will need more time to complete its work.

Record membership reported by NAB (formerly
NARTB) at start of 1958: 1415 AM, 337 FM, 319 TV, 4
radio networks, 3 TV networks, 118 assoc. members, total
2196—70 higher than last year.
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Stations Starting During 1957

With List of Those Which Left Air During Year

Listed in order of on-air and off-air dates.

STATIONS STARTING

Call Starting AM
Letters City & State Channel Date Adjunct
1KUMV-TV Willlston, N. D..._____ 8 Jan. 9 —_

KONO-TV San Antonio, Tex....._.— 12 Jan. 14 KONO

WTWV Tupelo, Miss. . _ — 9 Feb. 2 ~
2KBAS-TV Ephrata, Wash, — . 43 Feb. 15 f—

KTWO-TV Casper, Wyo. oo 2 March 1 —
KLSE Monroe, La. ... .. e 13 March 9 —
+WYES-TV New Orleans. La. . 8 Aprill —_—

KHVH-TV Honolulu, Hawaii 13 April 22 KHVH

WSOC-TV Charlotte, N. C._______ — 9 Aprll 24 WwWsOC
*WLBR-TV Lebanon, Pa. . 15 May 2 —_

KBTX-TV Bryan, Tex. . 3 May 22 -_—

WPSD-TV Paducah,Ky. .. .. 6 May 28 —_—
*WRLP Greenfield, Mass. ... 32 June 1 —

KGEZ-TV Kallspell, Mont. . 9 July 9 KGEZ
{KPLO-TV Rellance, S. D............ 6 July 14 -

KTVC Enslgn, Kan. ... — 6 July 24 —

WPST-TV  Miami, Fla. .. .. .. . 10 Aug. 3 —_

KSPR-TV  Casper, Wyo. ... .ccc.c .. 6 Aug. 12 KSPR

WFGA-TV Jacksonville, Fla. . 12 Aug. 14 —

WIIC Pittsburgh, Pa. ... ... . 11 Sept. 1 WWsw

WAVY-TV Portsmouth-Norfolk, Va. 10 Sept.1 WAVY
fKTCA-TV  St. Paul-Minneapolls . 2 Sept. 2 —

WWL-TV  New Orleans, La. .. . ... 4 Sept. 7 WWL
TWHYY-TV Phlladelphia, Pa. .. 35 Sept.16 WHYY(FM)

KETV Omaha, Neb. ... . 7 Sept.17 —

WTIC-TV  Hartford, Conn. ... 3 Sept. 23 WTIC

WKXP-TV Lexlngton, Ky, .. 27 Sept. 23 WLAP

WPTA Roanoke-Ft. Wayne, Ind. 21 Sept. 28 —

XEM-TV Mexicall-El Centro, Cal.. 3 Oct. 1 -
+tKOAC-TV  Corvallis, Ore. ... ... 17 Oct. 7 KOAC

KPAC-TV  Port Arthur-Beaumont .. 4 Oct. 22 KPAC

WOWL-TV Florence, Ala. — ... ... 15 Oct. 28 WOWL
TWMVS-TV Milwaukee, Wis. ... 10 Oct. 28 —_

WLWI Indianapolis, Ind. .. ... 13 Oct. 30 —
*WKST-TV New Castle. Pa.-

Youngstown. O. . . 45 Oct. 30 WKST

WINR-TV Blnghamton, N. Y.__.__.._. 40 Nov.1 WINR

KXGN-TV Glendlve, Mont. .. ... & Nov. 3 KXGN

Call Starting AM
Letters City & State Channel Date Adjunct
"WEEQ-TV La Salle, Ill.______. 35 Nov. 10 —
WBOY-TV Clarksburg, W. Va.______ 12 Nov. 15 WBOY
WHDH-TV Boston, Mass. ..._______ 5 Nov. 26 WHDH
*WBLN Bloomington, Ill. 15 Dec. 1 _—
KWRB-TV Riverton, Wyo. ... . 10 Dec. 15 KWRL
KvIl Amarillo, Tex. - 1 Dec. 21 —_—

§ Educational, non-commercial outlet. * Resumed operation after
being off air. 1Satellite of KFYR-TV, Bismarck, N. D. 2Satellite
of KIMA-TV, Yakima, Wash. 3Satellite of WWLP, Springfield,

Mass. +Satellite of KELO-TV, Sioux Falls, S. D. ©&Satellite of

WEEK-TV, Peoria, Ill.

U. S. STATIONS LEAVING AIR IN 1957
Call AM

Letters City & State Channel Date Adjunct
WTVE Elmira, N, Y. . 24 Feb. 13 —
WCMB-TV Harrisburg, Pa. . 27  April 9 WCMB
WGBS-TV Miami, Fla. ______. 23 April 13 WGBS

*KPTV Portland, Ore. . 27 April 30 —
WTOB-TV Wlinston-Salem, N. C.... 26 May 11 WTOB
KCCC-TV Sacramento, Cal. ... 40 May 31 KX0A
EKVVG Tulare-Fresno, Cal. ____ 27 Aug. 6 —_
WENS Pittsburgh, Pa. .. 16 Aug. 31 R
WJHP-TV Jacksonville, Fla. 36 Oct. 25 —_
WGLV Easton, Pa. . 57 Nov.1 WEEX
WCDB Hagaman, N. Y...______ 29 Dec. 1 —
WPAG-TV Ann Arbor, Mich. 20 Dec. 31 WPAG
WNAO-TV Raleigh, N.C___._.___ . 28 Dec. 31 —_

* Call letters are now used by Ch. 12, Portland.

1957 CANADIAN STARTERS
Call Starting AM

Letters City & State Channel Date Adjunct
CKMI-TV Quebec City, Que._.__... 5 March 5 —
CFCR-TV Kamloops, B.C. .. 4 April 8 CFJC
“*CJOX-TV Argentia, Nfid. . 10 May 30 —
CHAT-TV  Medicine Hat, Alta..___._. 6 Sept. 14 CHAT
CHBC-TV Kelowna, B.C. _ _ 2 Sept. 21 CKOV
‘CHBC-TV-1 Pentlcton, B.C. _______ 13 Oct. 12 CKOK
‘CHBC-TV-2 Vernon, B.C. _____ 7 Oct. 12 CJIB
"CKSO-TV-1 Elliot Lake, Ont.________ 3 Oct. 26 —
"CFCL-TV-1 Kapsuskaslng, Ont., ___ 3 Dec. 15 —_—
CJFB-TV Swift Current, Sask.___. 5 Dec. 23 _—

¢ Satellite of CJON-TV, St. John's, Nfid. 7 Satellite of CHBC-TV,
Kelowna, B.C. *Satellite of CKSO-TV, Sudbury, Ont. °Satellite
of CFCL-TV, Timmins, Ont.

St. Louis station-sale deal was up in air again at
weck’s end following Dec. 31 U. S. Court of Appcals stay
of FCC order authorizing Ch. 11 CP transfer to 220 Tele-
vision Inc. (Vol. 13:43, 44, 48). Stay was issued on request
of St. Louis Amusement Co., one-time applicant for chan-
nel. Court gave no opinion in authorizing stay on 2-1 vote.
Tied up with Ch. 11 dcal is CBS purchase of KWK-TV
(Ch. 4) which was not stayed by Appeals Court ruling,
leaving CBS, as spokesman put it, “trying to find the best
way of going ahcad expeditiously as possible with both
transactions.” FCC spokesman said it had received no
requests for action from principals, that it would have to
“give thought” what action to take, if any. Action might
include asking court to reconsider stay.

Rate increases: WHTN-TYV, Huntington, W. Va, Jan.
1 adds Class AA hour (7:30-10:30 p.m., daily) at $800,
min. at $160, Class A hour remaining $600. KMSO-TV,
Missoula, Mont. Jan. 1 raised base hour from $150 to
$200, min. $30 to $40. KOTA-TV, Rapid City, S. D. Jan. 1
raised hour from $150 to $200, min, $25 to $40. CKSO-TY,
Sudbury, Ont. Jan. 1 raised hour from $240 to $270 and
added new Class AA min. only rate (7:30-10:30 p.m. daily)
at §75, Class A min. going from $48 to $60. CKGN-TYV,
North Bay, Ont. has raised hour from $160 to $180, min.
$35 to $45. Correction: WGR-TV, Buffalo, Dec. 1 raised
hour from $1025 to $1200, min. $190 to $225.

New WTYC call letters have been assigned Ch. 9, duc

to resume soon as Chattanooga outlet after move from
Rome, Ga. where call was WRODM-TV.

CP for KWSL, North Platte, Neb. (Ch.2) has been
sold by partners Ray J. Williams (who controls 60% of
KRFC, Rocky Ford, Colo.), Franklin R. Stewart & Alvin
E. Larsen Jr. for $5000 to North Platte TV Inc., which has
50 local businessmen as stockholders, headed by attorney
Rush C. Clarke. Williams is to get $10,000 worth of stock
in buying firm for expenses incurred and for consulting &
technical services.

FCC finalized grant this week of Ch. 6, Greenwood
Miss. to WABG, granted these additional CPs to: (1)
Board of Trustees, Louisville Free Public Library, for
educational Ch. 15; (2) San Luis Valley TV Inec., Romeo,
Colo., for Ch. 79 translator; (3) Jackson Hole Translator
Inc., Jackson, Wyo. for Ch. 72 translator. [For details
see TV Addenda 25-W herewith.]

Two applications for TV stations were filed with FCC
this week, bringing total to 121 (31 uhf). Applications:
For Yakima, Wash., Ch. 23, by Charles R. White, ex-gen.
mgr. of KLEW-TV, Lewiston, Ida.; for Arecibo, Puerto
Rico, Ch. 12, by WIMA there. No translator applications
were filed this week. [For dctails, see TV Addenda 25-W
herewith.]

One allocations change sought this week—Granite
City Bestg. Co., Mt. Airy, N. C. requesting addition of Ch.
8 to Mt. Airy, substitution of Ch. 11 for Ch. 8 in Charles-
ton, W. Va.

New reps: KEYT, Santa Barbara, to Headley-Reed
(from Hollingbery).

H
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Clips from the Current Press—

(Digests of Noteworthy Contemporary Reports)

Vigorous defense of admen against indictments by
Vance (The Hidden Persuaders) Packard is carried by Jan.
Atlantic in rebuttal by Fairfax M. Cone of Foote, Cone &
Belding to Packard article (“The Growing Power of Ad-
men”) in Sept. issue of magazine. ‘“Advertising Is Not a
Plot,” Cone says, denying Packard charges that agencies
dictate contents of TV & radio programs, manipulate con-
sumer buying tastes, misuse motivational research. Cone
concedes that some admen are ‘“irresponsible”—just as
“there are unscrupulous builders, manufacturers, retailers,
and even doctors & lawyers.” But he concludes: “What
almost guarantees the honesty of advertising & advertising
people is advertising itself. Punishment for sinning is
swift & sure. It comes from a public that deeply resents
being fooled and that will not buy any product again that
has failed to live up to its original advertising promise.”

“Down Under” TV: Growth of TV in Australia is in-
cluded in Jan. 3 Wall St. Journal story of increasing in-
terest of U. S. companies in growing Australian market.
Admiral Australian subsidiary, article says, has capacity
to produce 50,000 sets annually—equal to total number
bought in country in 1956. It’s producing 21-in. set,
which despite lower labor costs sells for equivalent of $572
vs. $180-$240 for similar sets sold in U. S. (Vol. 13:36).
Newspaper gives as reasons for higher costs: 25% tax on
luxury goods, low production rate. Other sources list Aug.
TV production at 23,485 vs. 4421 in Aug. 1956.

Sets aren’t selling—that’s “only thing wrong with
color TV,” Dec. Television Magazine says in special report
by assoc. editor Barton Hickman. Reviewing “Color’s 4th
Year—and 230,000 Sets,” article says “electronic bugs
largely disappeared and the system was generally recog-
nized as the most powerful advertisers’ medium of the day.”
But “people aren’t buying the sets.” Big reason: price.

How to win kiddies-—-and families—on TV is market
subject explored by Jan. 3 Printers’ Ink in interview with
pres. Eugene Gilbert of Eugene Gilbert & Co., author of
Advertising & Marketing to Young People. Among 7
most effective techniques in commercials: “Include strong
physical action ., . De-emphasize adult action.”

]

Add baseball TV lineup: National Baseball Congress,
representing 25,000 non-pro sandlot players, joined minor
leagues this week to fight scheduled CBS-TV telecasts of
major league Sunday games next season (Vol. 13:49-52).
Asserting that as many as 10,000 Sunday sandlot games
are played weekly, Congress pres. Ray Dumont said tele-
casts would reduce attendance at them even more than at
minor clubs’ games. Meanwhile, CBS sports director Wm.
C. MacPhail issued formal statement to correct ‘“misunder-
standing” of agreements with 6 major clubs for rights to
Sunday ‘game-of-the-week” telecasts. He pointed out
that CBS-TV can’t carry games ‘“over any TV station in
any city where a minor league team is playing an afternoon
game, nor over any TV station located within 50-mi. of any
other minor league game.” - '

Mystery blast at transmitting tower of radio WEZB,
Birmingham, caused $10,000 damage and put station off
air Dec. 31, police reporting 8 sticks of dynamite were set
off. They said station had been having labor trouble, but
spokesman for IBEW with which WEZB has contract said
“no dispute” exists between union & station.

Telecasting Notes: “Who should pay for tune-in adver-
tising?” asks Advertising Age in Dec. 30 editorial on sub-
ject of ads which urge viewers to watch sponsor’s program.
Editorial expresses view that one of most powerful ways to
plug a program is through TV itself—and it’s free. In
general, it concludes, advertiser foots bill for special pub-
licity drives and tune-in advertising, but sums up: “Pub-
licity is nice, if affordable, but there is a question whether
the money might not be better spent adding stations or im-
proving the quality of a program. It is to the interest of
the network, station and producer to promote programs.
It is not a basic responsibility of the advertiser who buys a
program in good faith as a carrier for his commercials”
. .. First made-for-TV features are included in Secreen
Gems’ new 112-picture “Triple Crown” package, which has
52 Columbia features, 52 Universal features and 8 dramas
produced by Screen Gems last season for CBS-TV’s Play-
house 90 . . . Foreign markets: TPA says foreign TV sales
now represent 309 of its gross; Screen Gems says its
product is now being unreeled in 34 major foreign TV
markets . . . No TV plugs allowed on CBS Radio: Jan. 1
Variety reports CBS Radio turned down prospective order
from U. S. Steel for saturation campaign plugging U. S.
Steel Hour on CBS-TV ... NBC-TV now selling 15-min.
segments in daytime Matinee Theatre, dropping partici-
pating sales; each quarter-hour will have 3 one-min. com-
mercials, minimum buy being 3 consecutive commercials
. .. Hollywood TV writers had good 1957—and 1958 should
be even better. Writers Guild of America reports they’ll
share $8,250,000 pot of original wages for scenarios pro-
duced last year plus about $350,000 in residuals, which
paid $157,294 in 1955, $294,478 in 1956. Residuals alone
this year may soar to $1,000,000 under 1956 contract pro-
viding 140% of original wages after first 5 film reruns .. .
First sponsor for Fred A. Niles’ new Cross-Country, weekly
30-min. noon-hour show aimed at farm homes, is Charles
Pfizer & Co. (pharmaceuticals), which purchased total of
902 announcements over 26-week period. Beginning week
of Jan. 27, show will be carried by 40 stations. Niles says
new contract, now being negotiated, will expand number
of stations to 80 . .. Controversial subject of barter buys
will be discussed Jan. 21 by Matty Fox, head of C&C TV
Corp. (& Skiatron TV) and Frank M. Headley, pres. of
SRA & H-R Representatives, at RTES luncheon seminar
at Hotel Shelton, N. Y. ... Add network shows going into
syndication: NBC-TV’s Medic, syndicated by NBC’s CNP;
CBS-TV’s You Are There, by CBS Film Sales ... Record-
ing of widely praised CBS-TV Dec. 30 See It Now docu-
mentary about Marian Anderson’s Southeast Asia concert
tour is being released by RCA Victor Records.
|

TV drama too real: Theresa Buccilli survived sinking
of Andrea Doria in 1956 collision with Stockholm with no
serious injury. But she collapsed and was hospitalized 4
months after she saw TV program based on sea disaster,
her lawyer said this week in Cleveland, reporting $70,000
out-of-court settlement of her claims against operators of
of 2 liners. Mental anguish & shock caused by TV re-
enactment 3 months following shipwreck were so severe
that she has been unable to work since and is still under
doctor’s care, he said.

Glamor on BBC: Big New Year TV celebration on
staid BBC featured vaudeville, ice shows, other acts—and
10 of Europe’s most beautiful girls. They were “speak-
erines” (announcers) flown to London from Continent,
where they are employed by Eurovision stations in Den-
mark, Austria, Italy, France, Luxembourg, Holland, Bel-
gium, Switzerland, Germany.
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FCC Documenis Radio Earnings: Profitability of
radio station operation in 1956—and the losses of
radio networks—are shown clearly in FCC official
data issued this week. Non-network owned sta-
tions showed 21.7 % increase in profits to $48,800,-
000 in 1956, on revenues of $410,400,000—uvs.
$40,100,000 profit on $375,000,000 revenues in
1955. But the 4 national & 3 regional networks
and their 19 owned stations (combined) showed
mere $400,000 profit on revenues of $70,200,000—
vs. $5,900,000 profit on $78,300,000 revenues in 1955. Since
network-owned stations earned as well as stations gen-
erally, losses in network operations are clearly delineated.
But 1957 figures—due at end of 1958—will tell a better
story.

Gross time sales breakdown: $44,839,000 to national
networks, $2,802,000 to regional, $783,000 miscellaneous,
$145,461,000 to national & regional spot, $297,822,000 to
local.

Notable in profitability picture of stations is fact 849
of the 2902 reporting (29.3%) showed loss for 1956—indi-
cating that many of those with profits were profitable
indeed. In 1955, 27.5% showed loss.

Included in report (Public Notice 54034, which we can
get for you) are 8 tables—one covering statistics on each
of the several hundred markets with 3 or more stations;
figures are lumped in each case so that individual earnings
can’t be segregated.

]
Radio sets in use in world—excluding U. S. & Canada
—+total about 143,330,500, according to report by USIA
Office of Research & Intelligence (there are about 153,000,-
000 radios in U.S.). Greatest expansion from Feb. to
Dec. 1957 oceurred in Communist Eastern European coun-
tries (4,500,000 new sets or 27% increase), followed by
Western Europe (4,000,000 or 6% ), Far East (2,700,000 or
14%), Near East, South Asia & Africa (1,000,000 or 13%),
Latin America (600,000 or 39%). Report notes increase of
more than 4,000,000 in number of wired speakers (to
28,918,800) took place almost exclusively in Iron Curtain
countries.

FM relay network is planned by MBS which last week
filed application with FCC for FM station in San Fran-
cisco, plans to ask for maximum of 6 other grants in un-
specified locations. Use of multiplexing facilities, MBS
pres. Paul Roberts said, would permit 80 FDM affiliates in
next 2 years to serve as carrier for network programming
to AM affiliates now depending on Class C telephone lines
“which have limited quality broadcast potentials.” Roberts
said cost of plan “will be large,” but total not determined.

Reports of Radio Station Sales: KTYL, Mesa, Ariz.
by Dwight Harkins for $150,000 to Sherwood R. Gordon,
owner of WSAI, Cincinnati . . . KUNO, Corpus Christi,
by KUNO Inc. for $136,600 to owners of KGBT-TV &
KGBT, Harlingen, Tex. . . . KMLB, Monroe, La. by Liner’s
Bestg. Station Inc. for $100,000 to WSTV Inc., owners of
WSTV-TV, Steubenville, O. (Ch.9) and other TV-radio
properties . . . KBAM, Longview, Wash. by KBAM Inc.
for $84,719 to Paul D. Wickre, Washington communica-
tions engineer.

Radio Station Sales Approved by FCC: KUSN, St.
Joseph, Mo. by J. D. Spears for $50,000 to W. N. Schnepp
and associates (Vol.13:46) ... KFDA, Amarillo, Tex. by
Amarillo Bestg. Co., full control to Charles B. Jordan in
exchange for his 254/ interest in KFDA-TV & KFDA and
note for $112,000 (Vol.13:51).

Canon 35 evades issue of public’s right to public
information, Sigma Delta Chi says in slashing attack
on plan by American Bar Assn. to continue its ban on TV,
radio & photographic coverage of courts (Vol. 13:44).
Statement by professional journalistic fraternity’s free-
dom of information committee asserts ABA fails to face
up to question: “Will American courts maintain the
principles of open justice, openly arrived at, by adapting
themselves to the new communications media?’ Chal-
enging ABA’s presumption that its canons should govern
courtroom rules, Sigma Delta Chi says people themselves
“will finally determine whether or not the press will print
all details of court procedures, including photographs &
TV recordings.”

Ad tax machinery for collection of Baltimore’s court-
disputed 6% municipal assessments against advertisers and
all media (Vol. 13:45-52) was set in motion Jan. 1, on
schedule. Copies of new tax ordinances were sent to adver-
tisers, agencies, TV & radio stations, newspapers—names
& addresses picked from local telephone book. Deadline
for payment of Jan. taxes (4% on all time or space bought
in any media, 2% on media’s gross receipts) is Feb. 25.
Any collections will be held in escrow, however, pending
disposition of nearly a score of state Circuit Court suits
by media, agencies & retailers challenging constitutionality
of taxes.

New AFTRA pension plan covering 18,000 TV &
radio performers who work for networks, stations, agencies
and other program producers under contract with union
went into full effect Jan. 1. Negotiated in agreements
over past 3 years, plan provides for 5% payroll contri-
bution to AFTRA pension & welfare funds—29 for health
& welfare, 3% for retirement program. Meanwhile NABET
presented formal demands to NBC & ABC, including
4-day week (Vol. 13:49) and 15% raise in minimum pay
scales, for contracts replacing those expiring Jan. 31.
Negotiations between union & networks open in Boston
next week.

Govt. probes of TV ban which prevented Detroit fans
from viewing professional football Detroit Lions-Cleveland
Browns championship game Dec. 29 was urged by Sen.
Potter (R-Mich.). He asked Justice Dept. & FCC to look
into “dictatorial & arbitrary” decision by National Football
League comr. Bert Bell to continue 12-year-old policy which
forbids telecasting of games within 75 mi. of fields. Echo-
ing protests by Democratic Gov. G. Mennen Williams,
Potter said public interest “is not always served when so
much power is permitted in the hands of one man.”

New Nielsen coverage service, Study No. 3, has been
started because of “increasing requests” for TV measure-
ments. Based on Spring measurements, complete reports
will be available in late summer. Nielsen said it had al-
ready received contracts for survey from 90 stations,
35 agency-advertisers, one network. Survey will produce
county-by-county data on TV set ownership, and Nielsen
says it “anticipates working with the Advertising Research
Foundation on this phase of NCS which provides basic
ownership data for the entire industry.”

Barter time deals between broadcasters & advertisers
have been undertaken by only 16 of 234 members of Assn.
of National Advertisers who responded to questionnaires
on plan, ANA reported this week. Among 16 advertisers
who've used barters, 9 said they got good exposure &
identification over network TV for relatively little cost; 5
were dissatisfied, mainly because they thought they traded
good merchandise for third-class air time. Others had no
firm opinions.
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Rep Blasts Barrow Report: Speaking as “a com-
petitor of the TV networks,” station sales rep Edward
Petry in statement this week assailed proposals in FCC’s
network study staff report which he said ‘“would hobble,
if not destroy, the keystone of our great broadcasting sys-
tem.” His principal points: (1) Statement that networks’
activities as spot reps have restrained competition between
networking and national spot sales system is ‘“completely
fallacious.” He said that lack of adequate competitive TV
outlets has been main factor retarding competition. (2)
Restriction or elimination of option time “would do a dis-
service to every person in the country now enjoying the
wonders of TV.” Option time, he said, is important to
spot sales activities since “a strong station schedule with
the proper allocation of time for network programs is the
most valuable thing we have to sell to the national spot
advertiser.”

FCC’s comments on “network practices” report by
former Senate Commerce Committee counsel Kenneth Cox
(Vol. 13:26) have been submitted to Committee, probably
will be made public next week. Cox report, which was
similar in some respects to Commission’s own network
study group report, was never officially approved by Com-
mittee—which voted to wait until 90 days after comple-
tion of FCC’s network study before taking action. Same
90-day deadline was given FCC for its comments on Cox
report. The 90 days now have passed, and presumably
Commerce Committee will soon be ready to—in its own
words—*“issue its own report on network practices, with
its recommendations as to possible legislation or further
action on the part of the Commission and the Dept. [of
Justice].”

Hidden microphone under referee John Donohue’s shirt
at New Year’s Day Orange Bowl game in Miami brought
TV audience closer than ever to football classic. Unknown
to players and most of 76,000 spectators at Oklahoma-Duke
game, microphone connected with batteries in referee’s
hip pockets carried his description of penalties to players
and other comments to CBS-TV control room at field. “It
was for the educational benefit of the TV viewers,” CBS
producer Hugh Beach said.

Regular colorcasting began this week in Japan, with
Tokyo’s non-commercial JOAK-TV and commercial JOAX-
TV each programming one hour of color daily, using NTSC
system. Effort is largely symbolic, since color sets are far
beyond reach of average Japanese—reportedly priced at
nearly 10 times cost of black-&-white sets. Govt. is said
to have 100 U. S.-made color sets on order.

Armed Forces TV Service has purchased vhf transla-
tor from Adler Electronics Inc. for installation on Guam.
It will repeat programs of commercial KUAM-TV (Ch. 8)
on Ch. 10.

British TV magazine, TV Times, hit 2,500,000 paid
circulation with Deec. 13, increase of 1,000,000 in year.
Publication began in Sept. 1955 with introduction of com-
mercial TV.

NTA moved this week into new quarters in Coliseum
Tower, 10 Columbus Circle, N. Y.

Anti-Toll Activity: Efforts to block pay TV were
stepped up on several fronts this week: (1) New west
coast organization, tentatively called Citizens Committee
Against Pay TV and backed by Southern Cal. Theatre
Owners Assn., began collecting signatures on petition call-
ing for referendum to overturn Los Angeles City Council’s
grant of wired toll-TV franchises to Skiatron and Tele-
meter-Fox West Coast Theatres (Vol.13:51). Group’s
goal is to obtain the required 51,767 in time to halt fran-
chises, which are scheduled to go into effect Jan. 22. (2)
Movie exhibitors’ Joint Committee on Toll TV began dis-
tributing literature to every theatre owner in nation, urg-
ing exhibitors to conduct local campaigns against fee TV,
contact Congressmen, etc. (3) JCTT co-chairman Philip
Harling wrote Senate Commerce Committee Chairman
Magnuson (D-Wash.)—who favors fee-TV test—that
broadcast trial “would cause irreparable damage,” pointed
to wired Bartlesville system as testing ground.

Seven teleplays produced in 1956-57 season, selected
by committee of 20 university & college faculty members,
are included in Best Television Plays, 1957, published re-
cently by Harcourt, Brace & Co. They are “Requiem for
a Heavyweight” by Rod Serling, “Cracker Money” by
Steven Gethers, “The Five Dollar Bill” by Tad Mosel,
“The Trial of Poznan” by Alvin Boretz, “Survival” by
Alfred Brenner, “Lee at Gettysburg” by Alvin Sapinsley,
“Thank You, Edmondo” by Mac Shoub. Anthology was
edited by NBC sales representative Wm. I. Kaufman.

British viewers will be able to boo shows they don’t
like while telecasts are still on the screen, according to
announcement by London commercial program contractor
Associated Rediffusion, which says it will install 200 wired
“backtalk’” devices in cross-section of homes. Disgusted
viewer will push button near his TV set and red “fireside
critic’s light” will flash in studio, accompanied—according
to press report—by loud Bronx cheer. A-R says it will
begin installations in about 2 months.

How to save movies: Italian TV made Tirano theatre
owner Marco Soltoggio feel wretched, so he took steps to
bring back movie customers who preferred staying home
to watch sets. DPolice investigating sudden blackout at
Tirano station of such nationally popular TV programs as
Lascia o Raddopio (Double or Quits) reported that Sol-
toggio, helped by friend, had tried to restore theatre’s
popularity by cutting coaxial cable with axe.

Index to 1957 Newsletters

OUR ANNUAL INDEX to news stories is in the
works, due off presses next week. The only such
service in the industry, it goes to all subsecribers,
pin-pointing items which are extremely difficult to
find otherwise. It may be used most conveniently
with your file of 1957 Newsletters, Special Reports
and Factbooks. We are now preparing bound vol-
umes of the foregoing—can still take orders at $25
per copy.

' ’
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[ 1958 TRADE OUTLOOK—DOWN, THEN UP: Aligning our view with more optimistic business-
| men, we see general softness ending by midyear, followed by rise to new high ground.
Thus, biggest impact of business dropoff will fall in TV's poorer half year -- leav-
ing Sept.-Dec. heavy selling season to benefit from pendulum's upswing. All this
adds up, in our estimate, to 6,500,000 IV production (including color), about 6,700,-
000 retail sales -- former holding about even with 1957, latter increasing slightly
as inventories, at healthy year-end level of 2,250,000, are further whittled down.

Logical stimulus to TV sales should be increasing age of small-screen sets,
concomitant higher cost of repairs. Latest sets-in-use statistics show about 15,-
500,000 sets smaller than 21-in. =-- excluding portables -- are still being used,
most of them 5-years-old or more. (We know a top Washington steel executive who's
using ll-year-old set, is just getting around to look for new one.)

Second-set market also is fertile field for sales. Certainly industry has 2
potent sales weapons here: (1) New slim-line sets (with better sound, automatic tun-
ing) to fit in with modern living room decor -- relegating old set to den or play-
room. (2) Portables which can be moved easily to any room in house -- or even taken
along for use on vacation.

Styvling will continue to emphasize slim look, hastening obsolescence of older
sets. We think industry will pretty much standardize on 110=degree tube in 1959
lines to be introduced about June. However, a few may still use short -- or short-

N

i short -- 90-degree, due to lower cost. There's little likelihood of move to wider
; deflection angle, or 1958 commercial application of flat tube or picture-on-wall.
) Pricewise, we can't see any increase on current models in face of weakening

market. However, drop-ins at Winter Market (see below) will reflect higher costs

for added features. If business conditions are on upswing when 1959 lines are in-

troduced in late spring, higher costs of labor & materials will be passed along.
Color TV will continue to gain, moving from estimated 1957 sales of 175,000

to about 225,000-275,000, due to greater public exposure, increasing color program-

ming. Major stumbling block remains price -- and that will be alleviated somewhat

by RCA's higher trade-in promotion on 11 sets, stepped up ad program (see p. 12).

1 No cut in price based on technical developments is foreseen.

‘\

- CHIPS ON FEATURES, NOT PRICE, FOR MID-YEAR TV: Except for usual Winter Market-priced

Jsgecials, IV industry is putting promotion behind selling features to move drop-in

% models and stimulate first-half sales -- not on price. As it was last Jan., air of

, "sensibility" is in Chicago -~ word is: don't look for dumps. Among features being

]shown are clues to what's coming later this year -= 1959 portable lines are but 3
months away from retail introduction.

In portables, Motorola anticipates 1960 with its not-for-sale, tubeless, truly
portable-portable. Battery-driven set uses 31 "Motorola developed" transistors. Its
2 nickel-cadmium batteries are 5-in. cubes, supply 12 watts, operate 6 hours on one
charge, recharge in 2 hours while set plays on house current, and take 2000 charge-
recharge cycles. Weight of 14-in. set is 30 1lbs. "Practical price" is 2 years off.
Set's cabinet furnishes more immediate styling clue, however: one-piece, molded of
fiber glass, picture tube & chassis removable from front.

Other portable & table model styling clues: (1) Tapered look -- front 2-in.
wider than "finished" back -- of Philco table (Vol. 13:50). (2) So-called "flight

" flair" of GE's portables, which are vinyl-covered -- so are Admiral's -- and fitted

with polarized plugs to cut further the multi-million-to-one chance of shock hazard.
- 11 -
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Price isn't out of picture entirely.

Emerson, though not at Market, adds new 17-in.

portable at $128; 1l4-in. bracket still alive as GE & Zenith show 3 models each.

In consoles, for styling clues there are:

(1) Sylvania with maximum slimness

push, cutting cabinet back beyond face of tube & "ensemble-it-yourself"™ convertible

lowboy & console line (Vol. 13:46, 50).

(2) Stress on hi-fi sound in TV typified by

Motorola with 2-speaker table model, 3 drop-in consoles featuring twin 8-in. speakers

in one, twin 4-in. plus 12-in.

in 2 others.

Also pushing sound, though not showing

at Market, new Hoffman TV audio system featuring 15-watt output & 3-4 speakers.

Production:

TV set output was 96,647 week ended Dec. 20 vs.

116,296 the pre-

ceding week & 98,357 in 1956.
vs. 7,261,629 last year.

Year's 51st week brought total to about 6,260,000
Radio set production was 308,840 (97,119 auto) vs. 373,322

(118,284 auto) the preceding week & 335,011 (197,019) in 19586.

For 51 weeks, sets

produced totaled 15,061,000 (5,371,407) vs. 13,638,759 (4,889,338 auto) last year.
With normal production in coming 52nd week, industry production of home radios could
reach 10,000,000 sets, passing earlier predictions by 1,000,000, for 8-year high.

New Color TV Push: “Greatly increased” allow-
ances on black-&-white sets traded in on any of 11
color sets and “extensive” co-op advertising in
local newspapers, TV & radio will be utilized “for
a limited period” in a market-by-market RCA
color TV campaign starting immediately.

C. P. Baxter, v.p. & gen. mgr., says idea is to
cash in on reaction of families who are seeing
color for first time on the record number of sets
sold in weeks just before Christmas—‘highest in
color TV’s history.” For sets which list from
$495 to $895 (8 are $695 or above), “cash outlay will be
close to what the customer would pay for a deluxe black-&-
white console,” Baxter said. Values won’t be duplicated
in months ahead, he asserted, since “color TV prices in
the future will be higher than they are now.”

Simultaneously, Raymond Rosen, RCA’s Philadelphia
distributor and heaviest color promoter, broke with first
quarter campaign keyed to advertised list of $399-with-
trade for low-end table model formerly listed at $495.

Meanwhile, Home Furnishings Daily was reporting
that color sales in Detroit range from 5 to 30% of black-&-
white; that unit sales of color vs. 1956 are ranging from
slightly up to 20% up; that dollar sales per set & profit
per set are higher than year ago. In Milwaukee, the trade
paper reported, some big dealers will end year 15 to 25%
ahead in color sales due to RCA’s big spring promotion
there, but that some pre-promotion pioneers are finding
color selling rough now, that list is rare, profit difficult;
that dealers are complaining about lack of daytime pro-
gramming, but agreeing that color sales do rise with Mary
Martin-type spectaculars.

Black-&-white promotion was launched by RCA this
week too, again featuring the long trade on 4 high-end
800-series consoles.

|

Raytheon discontinues making TV picture tubes for
initial m.arket, blaming ‘“‘slackened demand and high sea-
sonal fluctuations,” but continues production for replace-
ment. Production stops at Quincy, Mass. plant, affecting
200 of plant’s 7700 employes. Firm also-announced $2,-
000,000 capital improvement program at Quincy, Newton
and Brighton tube and semiconductor plants.

Zenith opens non-selling TV consumer showroom on
ground floor corner of new Tishman Bldg., 53rd & 5th
Ave., N. Y.

Trade Personals: Arthur A. Currie resigns as merchan-
dising mgr. of Westinghouse TV div. . .. Joseph B. Elliott,
onetime RCA v.p., later pres. of Schick and now v.p. of
Raymond Rosen Co., Philadelphia RCA disfributors, now
devoting most time to Tele-Dynamies Inc., Rosen defense
contract subsidiary . . . Paul D. Scaggs, ex-John J.
MaCinnes dept. store, named controller of Admiral molded
products div. . . . Frederick G. Reiter, ex-Md. Credit
Finance Co., named v.p. & director of Philco Finance Corp.
sharing funections of v.p. & director M. Bradley Young . . .
Willard J. Russell promoted to adv. & promotion mgr. of
Phileo accessory div. . . . James W. Dougherty promoted
to chief engineer of Phileco automotive div. ... Edward G.
Reitz promoted to Motorola adv. administration mgr., sue-
ceeding Hugh H. Engleman, named TV adv. & sales promo-
tion mgr. . . . C. B. Thorsen, Day-Brite Lighting district
mgr., named pres. of Electric Assn. of Chicago, succeeding
H. C. Moses Jr. of Thomas & Betts Co., who becomes
director-at-large . . . Joshua Ginsparg promoted to chief
industrial engineer of Shure Bros. ... Wayne R. Smith,
ex-Electrical Dealer, named promotion mgr. of Electrical
Merchandising.

[ |

Milton R. Rackmil, pres. of Decca Records and of
Universal Pictures, which Decca now controls, is subject
of personality sketch titled “That Money Maker at Decca”
in Dec. 29 N. Y. Times.

n

DISTRIBUTOR NOTES: Admiral names Leo Lisee to
head new Philadelphia Admiral Distributors’ branch, his
Washington D. C. branch functions to be absorbed by Wm.
Oppenheim, gen. mgr. of Baltimore branch . . . Graybar
promotes Glen Moore to TV district sales mgr. in Atlanta
succeeding Harry Giles who retires after 20 years .
Luckenbach & Johnson, Allentown, Pa. (Phileo), has been
purchased from sole owner Ralph Luckenbach by 4 veteran
employes: Stephen Demchyk, now pres.; A. W. Roberts,
sales v.p.; Wm. C. Burgess, merchandising v.p.; Ralph
Hill, secy.-treas. . . . Majestic International appoints Jack
Harris, ex-Phileo Distributors, N. Y., to new post of exec.
mgr. of N. Y. branch . . . Bogen-Presto, divs. of Siegler
Corp., name as reps: Fred B. Hill Co., Minneapolis, for
Minn., N. D., S. D., western Wis.; Ralph Stevenson, Salt
Lake City, for Rocky Mt. area; Forristal-Young Sales Co.,
Kansas City & St. Louis, for Neb., Ia., southern Ill. in addi-
tion to Kan. & Mo.; Charles L. Thompson Ltd., N. Van-
couver, B. C., for western Canada.
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Tape Recorder Converi: Olympic enters tape re-
corder business, showing at Winter Market a 3-
model portable line including a stereo unit. Since
only 2 other TV manufacturers (RCA & Philco)
are in portable business which is touted as 600,000
units worth $100,000,000 at retail in 1957 and
700,000 worth $120,000,000 in 1958—and all
others have stayed conspicuously out—we asked
pres. Morris Sobin what brought him in. Two
reasons: ‘“Stereo is coming—both discs & tape—
and we want to get our feet wet now.” Second:
“There is a demand for tape recorders in our dis-
tribution. Our outlets are selling other brands.”

Sobin believes that stereo disc will be here in fall of
1958; that at least 4 manufacturers are working on a
cartridge for fall; that Olympic will be in stereo record
business as soon as cartridge is available. “If stereo discs
don’t happen in 1958, then they will surely in 1959. We
want to be ready with stereo players for both discs and
tape.” Other tape activity:

(1) Stereo tape recorder, said to record & reproduce
stereophonic sound from a single unit, was introduced by
Superscope Inc., Los Angeles. “Sterecorder,” with 2
matched microphones, 2 independent pre-amp & power
amplification channels, each with own controls, sells for
$549 list, works monaurally or binaurally.

(2) Packard-Bell comes into miniature recorder busi-
ness with 4x6x11-in. 10-lb. model using tape magazine
which can be changed in 5 seconds. Magazine has single
reel of tape which winds continuously from inner diameter
while it unwinds simultaneously onto outer diameter.
Transistorized recorder is in P-B’s technical products div.,
is designed primarily for military use at present.

Add Mid-Year Lines: In addition to 4 TVs, Admiral
will show at Winter Market 6- & 8-transistor radios with
dual speakers which play from front & back. Portables,
which also play on AC-DC, will retail at $59.95 and $69.95.
TV entries include 2 specially priced 17-in. vinyl-covered
portables and 2 new TV-hi-fi consoles, to be specially
priced. Also shown will be new “Italiana” line of radio-
phono consoles, styled in Italy and using some German im-
port components.

Westinghouse will show 2 manual control TVs, a table
and a console, a new hi-fi consolette and a line of remote
speaker and record storage cabinets to match hi-fi line
introduced last fall.

GE will show 3 basic new TVs to Market, in 10 models
—all without list prices. Drop-ins include three 14-in.,
four 17-in. portables and 3 lowboy consoles.

Emerson, though not at Market, introduced two 17-in,
portables, two 21-in. consoles, a 24-in. console. Also in line
was 21-in. TV-AM-FM console with 4 speakers, 3 console
phonos and a portable, 8-transistor radio and an AM-FM
table radio.

Hoffman showed to distributors in Chicago and on
west coast, 11 basic TVs in 35 models including one 17-in.
and one 24-in. Using 4 chassis, line includes 14 models
listing from $349 to $445. Also shown were 2 new phonos,
3 new radio-phonos, $59.95 all-transistor portable radio
and $99.95 solar-powered portable.

a

More diversification: RCA joins with Allis-Chalmers
to form C Stellarator Associates, combining engineering
staffs for design and construction of nuclear fission power
device for Atomic Energy Commission; plant at Princeton
is due for completion in 1960.

Electronics in 1958: Commerce Secy. Sinclair Weeks,
estimating 1957 electronics production at $6.9 billion
factory value, with 606,000 employes, predicts 1958 figure
will advance to $7.35 billion. His breakdown:

(1) TV-radio and related consumer equipment to hit
$1.47 billion vs. 1957’s $1.44 billion, advance coming from
“other than TV-radio”; TV production in first 6 months
probably cut back as result of mounting inventories; radio
at best approximating 1957 high level because of expected
auto production decline.

(2) Other electronic equipment (no tubes or com-
ponents) rising to $3.4 billion from 1957 preliminary total
of $3.1 billion. Increased spending for military electronics
to help, but major effect of stepped-up missile program
may not be felt until year’s end; commercial and industrial
electronics, estimated at $1 billion in 1957, will continue
growth—but at somewhat slower rate.

(3) Electron tubes reached preliminary total of $800,-
000,000 in 1957, estimated to go to $820,000,000 this year.

(4) Electronic components estimated at $1.66 billion
for 1958 vs. $1.56 in 1957.

Vanguard director Dr. John P. Hagen speaks on
“Satellite Instrumentation of the Future” at Jan. 6 meet-
ing of IRE Washington section.

Sperry Rand’s semiconductor div. is now producing

transistors and. diodes commercially—sales headed by
Arthur M. Varnum.

New missile interceptor “Plato,” being built for Army

by Sylvania at Waltham, Mass. lab, is designed to halt
IRBMs—further details barred by security.

Elecironics Personals: R. E. Kirby promoted to mgr. of
Westinghouse electronics operation in Baltimore; J. M.
Beggs succeeds him as ordnance dept. mgr. . . . John R.
Booth promoted to director of Philco TechRep div., Samuel
B. Webb to gen. mgr. . . . Dr. B. D. Thomas named pres.
of Battelle Memorial Institute, succeeding Dr. Clyde
Williams who retires after 28 years as first pres. to form
own consulting company . .. S. G. Paterson, ex-Rogers
Majestic Electronics, named sales v.p. of Canadian
Motorola Electronics Ltd., headed by Reginald M. Brophy,
onetime NBC executive, ex-pres. Rogers Majestic Co., who
also heads Philips Canadian Industrial Development Co.,
affiliated with big Philips Lamp Works, Eindhoven, Holland
. . . Theodore E. Jamro promoted to new position of mgr.
of Buffalo transistor plant & acting mgr. of Clyde, N. Y.
semiconductor rectifier plant of GE semiconductor prod-
ucts dept.; George F. Platts promoted to mgr. of Syracuse
semiconductor plant at Electronics Park, as reorganization
of dept.’s management puts greater authority at plant
level, abolishes position of mgr. of manufacturing . . .
Joseph B. Cejka, ex-Brach Mfg., named electronics gen.

sales mgr. of Gabriel Co. ... Lowell S. Palfrey promoted
to director of research & development of International
Rectifier . . . Dominick N. Salerno promoted to controller

of Circuit Instruments Inc., subsidiary of International
Resistance Co.
o
Texas Instruments receives $4,691,884 contract for 14
CAA radar units, first to be installed in 2 years. Company
is also making transistorized 7-l1b. mine detector, %4 weight
of current standard model.
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COMEION STOCK QUOTATIONS
Week Ending Friday, January 3, 1958
TV-Radio-Appliances
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange
734 15th St. NW, Washington 5, D. C.
120 Broadway, New York 5, N. Y.

Electronics Amusements

NEW YORK STOCK EXCHANGE

1957-8 Wk. 1957-8 . Wk,
High Low Stock and Div. Close Chnge High low Stock and Div. Close Chnge
14% 6% Admiral....... % +7 50% 33  1-T-ECirBl%d. 40% <+
3134 19% Aeroquip.40b.. 21 —~% 10% 7% List Indust ie. 7% 4%
27 16%4 AmerBoschl.05g 20% —%4 56% 29% LittonInd..... 42% 4134
24% 11% Am. Bestg-Para.l 13% 42 22 11% Loew's ....... 13% .....
43% 291% AmMach&F 1.60 327% —+% 44  28% Magnavox 1%4b. 32 2%
179% 160 AT&TS....... 1697 +4% 50% 23% Mallory 1.40b.. 27% +2%
33% 19% Amphenol 1.20. 24% 2% 131 73% Mpls. H'll 1.60a 82% —%
36Y% 28 Arvin2........ 29 4% 51% 35% Motorola 1'2... 41 +%

7% A% Avco.l0g...... 6 4% 9% 7 NatlTheals.. 7% <+
47% 21  Beckminst 1%4f 254 1% 36% 28 Paramount2... 31% +4
66% 42 Bendix Av2.40. 474 +1% 18% 11

523% 27% Burroughs1... 30%4 +1% 40 27
255 151 Clevite 1.15g... 16%2 +% 23% 16% Raytheon...... 22% +1%
361 23% CBS“A"1b... 26 1% 50% 30% Rel Elec1.80... 33 2%
35, 22% CBS “B" 1b... 25% +l1Y% 8% 4% Republic Pic... 5% .....
543, 254 Cons Elec .40a.. 32% +1% 18 12% Siegler .80..... 14% +1%
Cons Electron.. 21 +1% 6% 2'% Sparton....... 2% +%
274 121 Cor-Dub 120... 14% 41} 26% 17% Sperry Rand .80 19% 41
47 2714 Daystrom1.20.. 34 4% 9% 5% Standard Coil.. 6% +%
19% 13% Deccal....... 14 +% 18 13% Stanley-War1l.. 14% <%
Disney .40b.... 14% 4% A1% 27% Stew Warner 2b 30% 1%
115 813 East Ko2.60a.. 101 43 29Y, 18% StorerBestg1.80 22%4 43

4% 3% El & Music.13e 4 +% 46V 29V, Sylvania 2..... 34y 4
34 2214 Emer Elec1.60. 31% 2% 31% 15% Texas Instru... 29 +4

6% 3% Emerson Radio. 4% +U 89% 46 ThompProd 1.40 S51% +1%
6% 46% Gen Dynamics 2 61% +3% 37% 21% Tung-Sol 1.40b. 24% +2%
72% 52% Gen Electric2.. 61 413 30% 19% 20thC-Fox 1.60. 22% +2%

gls 4 Genlnst..15g.. 5% 1% 25% 15 United Art1.40. 15% <%
47% 30% GenPrEquip2.40 36 2% 30% 18% Univ. Pictla... 19 .....
25% 17% Hoffman Elec1. 21% +1% 28% 16% WarnBros1.20. 17% .....
376% 270% IBM 2.40b..... 3062 +4% 68% 52% Westingh E12.. 63 1%
37% 25% IT&T 1.80..... 30% +1% 140 91% Zenith 3a...... 125% —3%

AMERICAN STOCK EXCHANGE

Wk, ]

High Low Stock and Div. Clese Chnge High Low Stock and Div. Clese Chnge

4y, 2% Allied Artists .. 3% +% 6% i% int Resist.20... 3% -
11

21Y Amer Electro’s 14 ... .. 8% lear.......... A% 4V
1244 4% AudioDev.05d. 9% —% 1% ¥% Muntz TV...... e +Y6
12% 37 BarContB..... 4% +% 3% 2% Muter Co. Yt.. 2% .....
13% 6% Belockinst¥et. 7% 3% 9% 5% Nat'l Telefilm.. 6% +%
1% % C&CTV...... Yo +% 2% 1 NatUnionEl... 1 .....

5 215 Clarostat .15g., 3 +% 11% 5% Norden-Ketay.. 6% <%
6% 3 DuMontlab... 3% 44 5 3 Oxford El...... 3% ...,
7% 2% Dynam Am.... 3% 4% 3% 1% PhilipsSc..... 1% -4

12% 5% Eiectronics Cp.. 6%2 4+ 8 3% ServoCpAm.... 4% +%
3% 1% El-Tronics..... 2 4% 12% 6% Servomech .40. 7% 4%
30 8% General Trans.. 19 3% 9 3% Skiatron....... 5% 4%
28% 17 Globe Un 1.20b. 16% —¥ 8% 27 Technicolor.... 3% <%

4% 2% Guild Films. .. 5% 3% Trans-Lux.20g. 3% .....

B B
44y, 29% Hazeltine 1.40b. 32 +1%
OVER THE COUNTER

Bid Asked Bid Asked
Aerovox......... e 3% 3% | Leeds & Northrup .60b,,.,.. 19% 204
Airborne Inst. ............. 34 37 Magra Theatre............. 1% 1%
AltecCo .80................ 7% 8 Maxson (W. L.} .05.......... 4% 5
AMP Inc .50............... 17% 18% Meredith Pub 1.80a.....,... 29% 30%
AMPEX. ..t 44Y, A% National Co. (4% stk)....... 104 11
Chesapeakeind.......... 1B 2% Official Films .10........... 1 134
Cineramalinc. ............. Bl ORRadio................... 14, 15V
Cinerama Prod............. 1 1% | Packard-Bell 50............ 1035 10%
Collins “A” .35............. 11 11% Philips Lamp (14% of par)... 30% 30%
Collins “B" .35............. 1014 10% Sprague Electric 1.20......... 23 23%
Craig System .30b.......... 3% 44U Teleprompter. . ... .. .. 4 Al
DuMont Bestg.............. 7% 8 Telecomputing . . 3% 3%
Eitel-McCullough (5% stk)... 20% 21% Time In¢ 3.75. 52  52%
Elec Assoc (stk) .. 34 35 Tracerlab. .. 5% 5%
Erie Resistor .40b. .. 6% 6% Trav-Ler. .. 1 1%
Gross Telecasting 1.60 14% 15% | Unit Art Thea. 3% 3%
Hewlett-Packard. ... 16% 17 Varian Assoc...... .. 16% 16%
Hycon 2% 2% Victoreen inst.............. 3% 3%
indiana Steel Products 1.20a. 18% 18% Webcor 25................ 1l 11%
Jerrold............oiiiinnn 1% 1% Wells-Gardner. . ............ 5% 6%

Rates of dividends in table are annual disbursements based on the last quarterly or semi-
annual declaration. Unless otherwise noted, special or extra dividends are not included.
a Also extra or extras. b Annual rate plus stock dividend. d Declared or paid in 1957,
plus stock dividend. e Declared or paid so far this year. f Payable in stock during 1357;
estimated cash value on ex-dividend or ex-distribution date. g Paid last year. h De-
clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears. p Paid this year, dividend omitted, deferred or
no action taken at last dividend meeting. r Declared or paid in 1958, plus stock dividend.
t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution
date. y Liquidating dividend.
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EX-FBI AGENTS are prominent also in various other
fields of communications and electronics besides those
we listed in the broadcasting industry last week (Vol.
13:52). For example, AT&T’s John J. McKenna is one of
“J. Edgar Hoover’s boys,” as are Joseph F. Doherty, Bell
Labs; Jerome F. Taylor and Sterling F. Tremayne, Illinois
Bell; James F. Ryan, N. Y. Telephone Co.; David A. Lush
and Raymond C. Sprow, IT&T; Robert E. Chasen, Federal
Telephone & Radio Co.; Charles C. Houston Jr., Federal
Telecommunications Lab; Howard R. Hawkins, RCA Com-
munications; Thomas E. Myers, Free Europe Committee.

GE, Westinghouse and RCA show distinet predilection
for FBI alumni. GE lists George M. Dalen, James A.
Davis, George M. Hunsinger, E. Yernon Osborne; Stanley
W. Ross, Harry E. Scott, Wm. J. Sheehy, John F. Simons,
Joseph V. Sullivan, Russell E. White.

Westinghouse has Francis P. Cotter, Charles C. Brid-
well, Leslie Grady, Fred J. Hook, Stanley R. Karnash,
Walter R. Kretchman, Wm. H. McLaughlin, Robt. G.
Pumphrey, F. M. Raisbeck, Samuel G. Riley, Wm. B.
Thomas, Sherard E. Callahan.

At RCA are Herbert T. Brunn, Richard C. Gottier,
Alan R. Hawley, Stephen T. Lawrence.

Bendix Aviation has James P. Fernan, Robert T.
Mclver, Angelo J. Meluso, Jewel A. Pope, Robert J. Quirk,
Yerro L. Ritter.

Others: Rollo V. Clark Jr. and Don W. Dodge, Collins
Radio; Robert C. Love, Eitel-McCullough; C. W. Wall,
Hughes Tool Co.; Rufus C. Coulter and Kenneth M. Piper,
Motorola; Hervey W. Miller, Minnesota Mining & Mfg.;
Wade H. Gans, Philco; John T. Williams, Raytheon; Dale
D. Westermeyer, Western Electric.

]

Why CBS Pays $20,000,000: Earnings of WCAU-
TV, Philadelphia (Ch.12) with AM & FM adjuncts are
shown in Nov. 30 unaudited statement of financial condi-
tion filed with request to transfer stations from Phila-
delphia Bulletin to CBS in $20,000,000 deal (Vol.13:51).
Statement shows $8,153,882 earned surplus and $1,598,524
profit from Dec. 30, 1956 to Nov. 30, 1957. It had $1,367,-
894 cash on hand and accounts receivable, $3,614,746 in
other current assets, $3,256,748 in fixed assets, $3,181,506
in other investments (including $649,935 stock in WDAU-
TV, Scranton); $216,954 current liabilities, $1,603,399
accruals.

Reaction to Arbitron instant rating system (Vol. 13:50-
51) has been “fantastic,” reports American Research Bu-
reau director James Seiler. For example, he says, he ex-
pects all 7 N. Y. stations to sign for service—but is holding
off until start of system. Planned Jan. 1 beginning was
delayed because of phone company problems in balancing
lines; 2 more weeks are needed before service begins. Some
200 of projected 300 homes in N. Y. have been hooked into
12 circuits. Seiler reports on system Jan. 7 in talk at RTES
luncheon at Shelton Hotel, N. Y.

Thirty new Russian TV stations will start this year,
according to Radio Moscow, which reports color will begin
in Moscow, extend to other cities later. ILenin Electro-
Technical Institute is said to be working on a color system
using “scanning light beam principle” and simple camera.

Pay-TV engineering developments are scheduled for
discussion at Feb. 2-7 AIEE meeting at N. Y.’s Statler and
Sheraton-McAlpin Hotels.

q




THE
AUTHORITATIVE

WEEKLY NEWS DIGEST
FOR EXECUTIVES OF THE
VISUAL BROADCASTING
AND ASSOCIATED

RADIO & ELECTRONICS
ARTS AND INDUSTRIES

with ELECTRONICS [/ REPORTS

Vol. 14: No. 2

Wyatt Building ¢ Washington 5, D. C. ¢ Telephone Sterling 3-1755 o

SUMMARY-INDEX OF THE WEEK'S NEWS — Janvary 11, 1958

DISMISSAL OF ANTI-TRUST suit against RCA-NBC in
Philadelphia-Cleveland station swap could force FCC
changes. Supreme Court appeal certain (p. 1).

HEARINGS ON NETWORK PRACTICES called by FCC for
March 3; action seen forestalling hasty legislation,
Justice Dept. gets Barrow files (p. 2).

HOUSE PROBE OF FCC planned by Moulder subcommit-
tee to lead off hearings on regulatory agencies; Con-
gressman denies Commission is prime target (p. 3).

TOLL TV HEARINGS OPEN before House Commerce Com-
mittee Jan. 14, expected to last 10 days:; 4 new anti-
pay-TV bills introduced in Congress (p. 4).

CBS AFFILIATES MEET in Washington Jan. 13-14 to hear
network executives, expound own views on industry
issues: many Congressmen attending banquet (p. 6).

TV GRANTS TO STATES for Federal financing of educa-
tional systems proposed in House: Boggs bill en-
visages $48.000,000 fund for TV equipment (p. 7).

TWO EDUCATIONALS WARM UP—WIPR-TV, San Juan.
P.R. and KUED, Salt Lake City, raise operating total
to 525. Notes on upcoming stations (p. 8).

STATION-TRANSLATOR coexistence in same town ap-
proved by FCC, rejecting station oppeosition in 2-
channel Lewiston, Wash. grant. Other actions (p. 9).

DO YOU KNOW THAT CBS pres. Frank Stanton rose to
present $300.000-a-year post from academic ranks,
never held job elsewhere in business world? (p. 14).

Manvufacturing-Distribution
HIGH END REACHING HIGHER in TV, radio & hi-fi
drop-in lines shown at Winter Market this week.
“Stability” confidence running high (p. 10).

1957 TV PRODUCTION was 6.421,000, about 966,000 less
than 1956 total; radio hits 8-year high of 15,400.000,
including 9.932.000 home units (p. 10).

STEREO DISC SEEN as threat to present hi-fi boom by
some phono makers, as next magic feature by others:
could hit market by fall (p. 10).

TV DROP-INS STRESS SOUND with multiple speakers.
increased wattage output: furniture styling with new
woods, new shades—to keep consoles selling (p. 12).

HI-F1 KEPT HOT by add-on lines of remote speakers,
big push to cabinet styling, novel wood tones (p. 12).

RCA-NBC LEGAL VICTORY—PRECEDENT FOR FCC? In pulling rug out from under Justice Dept.

anti-trust suit against RCA & NBC in Westinghouse "station-swap" case (Vol. 12:29 et
seqj, Philadelphia Federal Court Judge Kirkpatrick may have set stage for some far-
reaching changes in FCC procedures & concepts and FCC-Justice Dept. relationships.

Paving way for dismissal of civil suit, Judge Kirkpatrick ruled, in effect,
that FCC action can't be challenged by Justice Dept. on anti-trust grounds. And the
corollary implication of Jan. 10 ruling is that Commission must take responsibility
of enforcing anti-trust laws in its licensing procedure.

Justice Dept. had attached heavy importance to this case -- first anti-trust
action involving network activity -- and then-Attorney General Brownell was person-
ally responsible for filing of original suit Dec. 4, 1956. Appeal by Justice Dept.
directly to U.S. Supreme Court is certain.

In this test case, RCA & NBC were named defendants in civil suit charging
they violated Sherman Act and "coerced" Westinghouse Broadcasting Co. into agreeing
to swap its Philadelphia TV-radio stations (now NBC's WRCV-TV & WRCV) for NBC's
Cleveland outlets (now KYW-TV & KYW) plus $3,000,000.

RCA-NBC pinned principal defense to fact exchange of outlets was approved by
FCC in Dec. 1955, claiming they were caught in the middle of a jurisdictional dis-
pute between 2 govt. agencies and Justice had no right to challenge FCC ruling.
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On basis of this "jurisdictional" argument by RCA-NBC, Judge Kirkpatrick
threw case out of court. Anti-trust action, said he, was barred by "administrative
finality" of FCC's approval of transfer. He noted that Justice Dept. had access to
information on deal while it was pending before FCC and should have objected then.

* * ¥ *

Ruling took both FCC & Justice Dept. by surprise. For years, Commission has
maintained -- as have Congressional committees -~ that it does not have final anti-
trust authority and doesn't want it. House Judiciary Committee Chairman Celler (D-
N.Y.) early in 1957 introduced bill (HR-2142) to specify that action by regulatory
agencies doesn't "insulate" regulated companies from anti-trust laws (Vol. 13:2).
This bill should take on more importance in current session of Congress as result of
this week's court action.

If Kirkpatrick decision sticks -= is upheld by the Supreme Court -- it would
effect changes in FCC activities by making Commission responsible for upholding the
anti-trust laws in all of its decisions. One experienced ex-FCC attorney speculated
that under such a condition "nobody could get a CP without a hearing" since it would
be incumbent upon Justice Dept. to intervene in every single FCC case which might
involve possible anti-trust problems -- for, once granted, licensees would have what
could in some respects be described as immunity from anti-trust action.

FCC CALLS HEARINGS ON NETWORK PRACTICES: Acting with unusual dispatch, the FCC this

week completed its briefing sessions on 1400-page Barrow network study staff report
and announced open hearings covering entire report would start March 3.

Action was surprise to many interested parties, who had expected Commission to
solicit written comment -- but there was general agreement now that final decisions
on report's recommendations are unlikely while 85th Congress is still in session.
Fact that Commission is now "doing something" about Barrow report is almost certain
to forestall hasty Congressional action on recommendations in the document.

Industry spokesmen generally hailed the action as best possible chance to get
their viewpoints across to Commissioners. On Capitol Hill, however, we heard the
word, "stalling," used by 2 spokesmen. Feeling among some there who have followed
the situation is that Commission should have initiated proceedings to adopt pro-
posals recommended by Dean Barrow and his staff.

Rule-making proceedings may come =-- but not for some time. FCC's timetable,
as given in hearing notice (Doc. 12285, Public Notice 53721): Lists of witnesses,
with brief outline of subject matter, due before Jan. 31; hearings to start 10 a.m.
March 3. "Written statements will be accepted at this time only for the purpose of
pointing out inaccuracies, if any, in factual data or statistics" in report.

How long the hearings will run depends entirely upon Commission, which could
choose to hear every witness, or consolidate testimony of witnesses whose testimony
is likely to be repetitious. Commission says it "wishes to conduct and conclude
this hearing in as expeditious a manner as possible,” that it hopes to cut down
repetition. Best guess as to length of hearing is about 10 full days.

Commission must sort through mass of testimony before deciding what to do
about the many recommendations in report. Then, it may or may not propose rule-
making on various issues. If it does -- then the battle will really begin.

* * % %

On another front, FCC reassured Congress that it's wasting no time in taking
actions on basis of Barrow report. In letter to Chairman Magnuson (D-Wash.) of Sen-
ate Commerce Committee, released by Committee this week, FCC Chairman Doerfer said
"the materials which the network study staff states in its report as raising a ques-
tion concerning possible infractions of the anti-trust laws are being referred to
Dept. of Justice" and that "materials in the files of the network study staff bearing
on possible infractions of existing Commission regulations have been made the subject
of further investigation." Similar letter was sent to House anti-trust subcommittee.
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Two principal areas of possible anti-trust violations raised in Barrow report
concerned alleged consultation among networks on rates of shared affiliates and
"cooperation" between network organizations and networks' own spot sales depts. to
"equalize" national spot and network rates (Vol. 13:30).

Barrow report also recommended that Justice Dept. be consulted on subject of
network "must-buy" lists and substitution of "minimum-buy" requirement, as well as
subject of possible legislation to bring networks directly under FCC regulation.

As to study of possible infractions of FCC rules, Doerfer presumably referred
to informal letters sent the 3 networks and large group of stations whose licenses
come up for renewal in Jan. & Feb., inquiring about some practices alleged in Barrow
report (Vol. 13:51). Letters didn't charge infractions, but asked information.

Network study report had asked inquiry into possible breaches of rules in
these fields: (1) "One network's practice of requiring applicants for affiliation to
serve as its primary outlets to the exclusion of other networks." (2) "Policies and
practices of the networks with respect to holding discussions with existing affili-
ates concerning the granting of affiliation to other stations." (3) "The practice
of the networks of discussing with affiliated stations the proposed placement of net-
work programs on non-affiliated stations." (4) "Use of network rates to influence
national spot rates of affiliated stations." (5) "Use of network rates to influence
the stations' acceptance of programs from another network."

Commission's letters to both Congressional bodies declined comment on either
Cox or Celler network practices report as "premature" until deliberations on Barrow
report are completed, and added that FCC Office of Network Study is now preparing
its supplemental report on programming although some data still hasn't been supplied.

OPENING TARGET OF MOULDER HEARINGS—FCC: cCongressional investigating season opened
this week, special House Commerce legislative oversight subcommittee taking lead by
bringing FCC within its sights in hunt for irregular practices in 6 govt. agencies.

But Chairman Moulder (D-Mo.) told us that choice of FCC as lead-off agency
in session-long hearings, expected to start by end of Jan., doesn't mean that it is
ripest target for probers of possible malfeasance by govt. administrators.

"I want to emphasize that the FCC is not our No. 1 prime objective," Moulder
said following 2%-hour closed meeting of subcommittee Jan. 8 -~ first formal get-
together since last Oct. 17 (Vol. 13:42). "We aren't singling out the FCC."

Moulder explained that subcommittee's staff under Dr. Bernard Schwartz, who
submitted 30-page memo at executive session, had made more progress in preliminary
examination of FCC procedures than at other agencies involved: CAB, SEC, FTC, FPC,
ICC. Timetable for public hearings probably will be set next week.

"Considerable disturbance & unrest" have been aroused within agencies and
subcommittee itself by "much misunderstanding" of his aims, Moulder told us. He
said he wants his investigation to answer 2 main questions about the quasi-judicial
agencies: (1) "Are they disregarding intentions of Congress in setting them up?"

(2) "Are they violating their own rules and regulations?"

Wary eves nevertheless are being kept on Moulder & Dr. Schwartz by agency
officials and Republican members of subcommittee who see probe as Democratic scheme
to embarrass Administration. They balked last fall at fishing expeditions for damag~
ing evidence which were led into agencies by Dr. Schwartz, NYU law professor on leave
as director & chief counsel. Conduct of investigation (started 10 months ago with
$250,000 budget) has been noticeably more subdued since, although staff attorney
Stephen Angland was installed in FCC offices on daily work schedule.

By subcommittee instructions, Dr. Schwartz still is denied access to filled-
out questiommaires he sent to agency chiefs & personnel, asking details about in-
come, expenses, etc. Questionnaires are kept locked in Moulder's office safe.

Nor does Moulder have blanket subpoena authority to seize agency records --
authority he was reported to have sought earlier from full House Commerce Committee,
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headed by Rep. ngris (D-Ark.). Both Moulder & Harris denied to us this week, how-
Eaver3 ?hat any dispute over subpoena powers has arisen. Harris said he'll sién an
Justified subpoena wanted by subcommittee, but none has been requested | Y G

CONGRESS SUBSCRIPTION-TV FIGHT OPENS: Chairman Harris (D-Ark.), now an avowed oppo-

nent of pay IV (Vol. 13:52), opens hearings on toll TV Jan. 14 with testimony of FCC
Commissioners before his House Commerce Committee, which is divided on subject H
promised speedy hearings lasting no longer than 10 days, though 50-60 witnesseé )
names and views undisclosed, have asked to be heard. ’

As Congressmen poured more anti-fee-=TV bills into hopper, Harris told us the
hearings are solely "to get information on the nature of subscription TV" and aren't
"tied to any Specific legislation.® | |

First 2 days of hearing are set aside for FCC. Chairman Doerfer will have
prepared statement; he and other Comrs. are sure to be questioned closely. Skiatron
Zenith, International Telemeter will be heard Jan. 16-17. Following these prime ’
proponents of pay IV will be outspoken opponent NAB pres. Harold E. Fellows, expected
to testify Jan. 17. Hearings will resume Jan. 21-22 with appearance of 3 network
presidents. Balance of time will go to others who have asked to testify.

Committee had sent wires, at week's end, asking all potential witnesses if
they were willing to submit written statements as time-saving device.

Three more Congressmen introduced anti-pay-TIV bills Jan. 7. One (HR-9629),
by Commerce Committee member Rep. Beamer (R-Ind.), would amend Communications Act to
prohibit pay TV and spell out that "Commission may not authorize any person to engage
in the broadcasting of any subscription television program.” Other 2 Congressmen,
Powell (D-N.Y.) and Madden (D-Ind.), sponsored identical measures (HR-9706, HR-9690)
which would prevent Commission from permitting pay TV "until it is authorized to do
so by a law enacted after the date of enactment of this section.” In Senate, Sen. !
Langer (R-N.D.) introduced bill (S-2934) to ban fees on home TV, prohibit FCC from f

authorizing such fees without explicit Congressional authority.
No pay-TV hearings are scheduled on Senate Side of Capitol, although Commerce
Committee Chairman Magnuson (D-Wash.), who favors tests, has indicated Committee is

to give "serious attention® to issue (Vol. 13:51).

ADVERTISING AGENCIES: F. Kenneth Beirn, ex-Erwin
Wasey, Ruthrauff & Ryan, joins C. J. LaRoche as pres.,
succeeding James Webb, who becomes chairman ... Werner
Michel, TV-radio v.p., Reach, McClinton & Co., and pres.
of its subsidiary RMC Productions, elected a director . . .
Christian Valentine Jr. promoted to TV-radio commercial
production director, McCann-Erickson . . . Michael Sasan-
off, ex-N. W, Ayer, named TV-radio creative director of
Lawrence C. Gumbinner . . . Samuel L. Frey, ex-Colgate-
Palmolive, joins Ogilvy, Benson & Mather as a v.p. and
media director . . . Paul Foley, McCann-Erickson v.p. and
Detroit office mgr., elected a senior v.p. & director . . .
H. H. Dobberteen, ex-Bryan Houston, joins Warwick &
Legler as media v.p. . . . Alfred P. Berger promoted to a
v.p. of Emil Mogul . . . Tom Batman elected a v.p. of
Cunningham & Walsh and named creative dept. director
... Stanley D. Canter, research director of Ogilvy, Benson
& Mather, named a v.p. . . . Miss Isabel Beasley promoted
to administrative v.p. of Wade Adv., Hollywood . . . Nan
Marquand takes charge of TV talent for BBDO, replacing
Stephen Kaplan, assigned to new TV programming . . .
Miss Gladys York named chief timebuyer of Norman,

Craig & Kummel.
%

New rep: KVAR, Mesa-Phoenix, to Avery-Knodel :

(from Raymer).

New high in total TV audience was established Christ-
mas Day, according to Sindlinger & Co., Ridley Park, Pa.,
which reports that 93,600,000 people watched TV that
day, as opposed to 84,500,000 Christmas 1956 and average
daily TV audience of 84,600,000 for 7-day period ended
Dec. 27, 1957. These totals are from new weekly Sindlinger
service, ‘“Activity,” which summarizes company’s other
reports on “what America is doing.” New service gives
estimates of numbers of people who watched TV, listened
to radio, rode automobiles, read magazines, etc. each week,
plus “most talked about” items in various categories (e.g.,
56.7¢% of adult population talked about TV during average
day of sample week; “old movies” was most talked-about
subject in TV category).

Video tape commercials will be offered by New York’s
big independent Telestudios Inc. (1841 Broadway) by April,
pres. George K. Gould announced this week. Using Ampex
recorders and 4 studio cameras, Telestudios plans to pro-
duce tape commercials in manner similar to live shows—
by editing “electronically,” with dissolves, wipes and other
techniques used in live productions.

Canadian TV homes have increased to nearly 63% of
estimated 4,055,000 households from 54% year ago, accord-
ing to annual sample survey by Statistics Bureau in
Ottawa. Report shows 2,536,000 homes are TV-equipped
now. Home radio penetration in Canada is 96¢c.
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Personal Noles: Selig J. Seligman, gen. mgr. of ABC’s
KABC-TV, Los Angeles, elected an ABC v.p. . . . John
Fitzgerald promoted to ABC cost control unit administra-
tor . . . Harry Ackerman, ex-CBS-TV, joins Screen Gems
as production v.p., moving own Ticonderoga Productions
into firm; he reports to Irving Briskin . . . Richard L.
Limkroum appointed NBC-TV director of special program
sales . . . Harry Smart promoted to midwest sales mgr.,
Blair TV .. ., Charles E. Brown, Howard D. Brundage,
John P’. Horgan Jr. & Fred M. van Eck promoted to gen.
partners of J. H. Whitney & Co., parent of Corinthian
Bestg. Corp. . . . Robert A. Schmid, ex-RKOQO Teleradio &
MBS v.p., joins NTA Film Network as v.p. for station
relations . . . Bob Hanna promoted to national sales
mgr. of WPST-TV, Miami . . . John Gilmour, onetime
station & program mgr., WRGB, Schenectady, later head
of Army Signal Corps film activities and producer-director
for Transfilm, Jam Handy, Screen Gems and Pathe, joins
Robert Lawrence Produections, N. Y. . . . Bernard E.
Neary, ex-Ziv, recently mgr. of WINZ, Miami, named
managing director of Storer’s radio WGBS, Miami . . .
C. Edward Little, ex-WITV, Ft. Lauderdale uhf headed by
onetime DuMont gen. mgr. Mortimer Loewi, named gen.
mgr. of radio WGMA, Hollywood, Fla. . .. Marcus Bartlett
promoted to gen. mgr. of WSB-TV, Atlanta; Frank Gaither
to gen. mgr. of radic WSB, replacing John Qutler, retired
from both posts; Don Elliott Heald promoted to commer-

cial mgr. of WSB-TV, Lee Morris to commercial mgr. of
WSB... Gil Martyn returns to duties as director of public
service & public affairs, KTLA, Loos Angeles, following
serious illness . . . Joseph A. Oleske named controller
of CBS news div. ... Don Thompson shifted from TV to
mgr.-sales mgr. of radio KOLO, Reno, under Harry Huey,
gen, mgr, of Donald W. Reynolds stations; Don Thompson
becomes local sales director of KOLO-TV . .. George E.
Moynihan promoted to public affairs director of WBZ-TV,
Boston, sueceeding Chester F. Collier, now public affairs
director, Westinghouse stations . .. James A. Schulke, ex-
Rosenberg-Coryell and Young & Rubicam, named v.p. &
gen. mgr. of Paramount Sunset Studios, succeeding Stan-
ton Osgood . . . Eugene C. Gray, ex-media director of
Allmayer, Fox & Reshkin, Kansas City, named gen. sales
mgr. of KTVH, Wichita . . Doug Wildfoerster, ex-
DuMont, named program director of upcoming KGHL-TV,
Billings, Mont. (Ch. 8); Wilber Myhre, KGEZ-TV, Kalispell,
to be chief engineer; Warren Marshall, TV commercial
mgr., also continues as AM commercial mgr. ... George W.
Hutchins promoted from program to operation mgr.,
KVTV, Sioux City; John L. Schambow, ex-WKOW-TV,
Madison, named promotion mgr. . . . Keith Culverhouse
promoted to sales development director of TvB ... Warren
J. Boorom promoted to director of member service, Radio
Advertising Bureau . . . Charles R. Kinney & Arthur E.
Muth promoted to asst. sales mgrs. of rep Peters, Griffin,
Woodward; John R. Wright, ex-NBC, and Lewis C. Greist,
ex-CBS, named TV account executives . . . Kenneth Silver
named N. Y. mgr. of Alexander Film International . . .
Robert M. Beckman, 1956 U of Pa. graduate recently with
Justice Dept., joins Washington law firm Koteen & Burt
... Earl B. Abrams promoted to a senior editor of Broad-
casting.

Obituary

Louis Talcott Stone, 43, director of CBS talent commit-
ments, with network 7 years, died Jan. 2, Surviving are
widow, son, 2 daughters.

ABN Affiliates Advisory Board elects Phil Hoffman,
v.p. & gen. mgr. of WTCN-TV & WTCN, Minneapolis, to
succeed Ben Laird, WDUZ, Green Bay. Others newly
elected to 2-year terms, as announced Jan. 8 by ABN sta-
tions v.p. Edward J. DeGray: Simon Goldman, WJTN,
Jamestown, N. Y.; C. B. Locke, KFDM, Beaumont, Tex.;
James Wallace, KPQ, Wenatchee, Wash. Members whose
terms expire Dec. 31: J. P. Williams, WING, Dayton;
T. B. Lanford, KALB, Alexandria & KRMD, Shreveport;
Wm. Grove, KFBC, Cheyenne; J. S. Younts, WEEB,
Southern Pines, N. C.

TV nceds more farm data, media director Frank E.
Heaston of Gardner Adv., Salt Lake City, told National
Assn, of TV & Radio Farm Directors convention in Chi-
cago. Pointing out that national rating services concen-
trate on metropolitan areas, he said advertisers & agencies
aren’t getting sufficient information about rural viewing
habits. Heaston urged extension of research, employment
by stations of experienced farm directors.

Movie on motivation? Plans for comedy film adapta-
tion of Vance Packard’s The Hidden Persuaders have been
announced by UGardner-Devine Productions, Hollywood.
Firm was formed by Ed Gardner, who wrote, produced &
starred in radio’s Duffy’s Tavern, and Jerry Devine, ex-J.
Walter Thompson TV copy writer.

Lt. Col. M. E. (Mel) Williamson, chief of Radio &
TV Branch, Office of Armed Forces Information & Edu-
cation, a TV-radio-advertising industry veteran who or-
ganized Armed Forces TV Service, will be rotated Feb. 15
to Scott Air Force Base, Ill. where he’ll be deputy to In-
formation Service Officer. Radio & TV Branch engineer-
ing officer Maj. S. E. Rodby leaves in June for Air Force
Command & Staff College. No successors have been named.

George H. Revercomb, son of Sen. Chapman Rever-
comb (R-W. Va.), has been appointed Comr. Ford’s legal
assistant, effective Jan. 16. He’s native of W. Va., born
at Charleston in 1929, was graduated from Princeton 1950,
received LLB from U of Va. 1955, has been with Southern
Railway legal dept. in Washington.

Dr. Irvin Stewart, 1934-37 member of FCC, now pres.
of U of W. Va, has announced resignation from that
post at end of this semester, will spend year traveling
abroad, then return as professor of political science.

Motion Picture Industry Council elects producer Jerry
Wald as 1958 pres., succeeding actor George Murphy.
Other officers named Jan. 9: Ronald Reagan, 1st v.p.;
Frank Nugent, 2nd v.p.; Hal Mohr, secy.; Steve Broidy,
treas.

FCC examiner Herbert Sharfman is “progressing
satisfactorily” following Jan. 7 gall bladder operation at
George Washington U Hospital, Washington.
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CBS Operation Washington: Timed to opening of
a Congress which may keep broadcasters unusu-
ally busy in Washington, some 315 executives of
175 CBS-TV affiliates were to convene in Wash-
ington’s Hotel Shoreham for their 4th annual
General Conference, Mon, & Tue., Jan. 13-14.
Meetings are designed to provide forum for views
on current issues, notably pay TV and Barrow
report (see pp. 4 & 2).

Jan 13 dinner at Sheraton-Park Hotel will be
attended by some 700 govt. notables and wives,
including members of Congress and FCC. Seating
arrangement is on state-by-state basis, so that
broadcasters will rub elbows with home-state
Senators & Congressmen. Affiliates also are sched-
uling breakfast meetings and cocktail parties for
respective Congressional delegations.

Speaking at open sessions: Jan. 13, 10 a.m.—Howard
Lane, KOIN-TV, Portland, Ore.; Merle Jones, CBS-TV
pres.; Frank Stanton, CBS pres.; Richard S. Salant, CBS
v.p. Luncheon speaker is Vice President Richard Nixon.
Jan. 13 p.m.—Wm. Lodge on engineering & station rela-
tions, Sig Mickelson on place for network news; Jack
Cowden on promotion & publicity.

Jan. 14 a.m.—Hubbell Robinson Jr. on programming;
Wm. H. Hylan on sales. At 11 a.m., affiliates will hold
closed meeting with no network personnel present. Lunch-
con speaker is Senate Majority Leader Lyndon Johnson.
Jan. 14 p..n.—Salant will discuss toll TV, followed by gen-
eral panel discussion.

Innovation will be participation in all discussions by
representative spokesmen to express aftiliates’ views. Rep-
resenting affiliates at sessions: P. A. (Bud) Sugg, WTVT,
Tampa-St. Petersburg; Jack Jett, WMAR-TV, Baltimore;
W. D. (Dub) Rogers, KDUB-TV, Lubbock, Tex.; Norman
Knight, WNAC-TV, Boston; Van Konynenburg, WCCO-TV,
Minneapolis; Paul Adanti, WHEN-TV, Syracuse; Frank
Fogarty, WOW-TV, Omaha; Tom Chauncey, KOOL-TV,
Phoenix; John Hayes, WTOP-TV, Washington.

Entertainment for Jan. 13 dinner, expected to be at-
tended by 1100-1200, includes MC Art Linkletter, Phil
Silvers, Patti Page, Danny Thomas, June Taylor Dancers.

u

TvB estimates TV advertising expenditures, based on
net time, talent and production, will amount to $1.416
billion in 1958 vs. $1.322 billion in 1957. Network share is
pegged at $694,300,000 in 1958 & $661,200,000 in 1957;
national and regional spot, $386,100,000 & $360,800,000;
local spot, $336,000,000 & $300,000,000. TvB said its esti-
mates were based on Printers’ Ink figures.

Index to 1957 Newsletters

Included herewith, to all subseribers, is our
annual’ Index to Contents of all 1957 Newsletters,
Supplements & Special Reports—only such index
published for the industry. It provides a handy
guide for back reference to major events, trends,
dates, ete. Indexed bound volumes of all 1957 News-
letters, Supplements, semi-annual TV Factbooks,
Addenda still available at $25 per copy.
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TV is a “medium of liquidation,” says Albert E. Sind-
linger, the Philadelphia TV-movie research specialist. As
reported by N. Y. Herald-Tribune columnist Joseph Kase-
low, he told N. Y. chapter of American Assn. of Newspaper
Representatives Jan. 9: “Along with the liquidation of
6000 movie theatres, 2 N. Y. baseball teams, one Phila-
delphia baseball team, scores of its own personalities and
story properties, it also has eliminated Jayne Mansfield as
a personality. After her second appearance ori the Ed
Sullivan Show, her boxoffice potential dropped 75%.” It's
Sindlinger’s claim that, considering cost of amortizing and
servicing TV sets, it actually is cheaper to go to movies—
though his statistical arguments seem to overlook basic
facts that more than one person can wateh one receiver.

Children’s TV programs are hard to sell to advertisers
because networks ignore “some simple economic facts,”
adv. & public relations director Melvin Helitzer of Ideal
Toy Co. told N. Y. Sales Promotion Executives Club. Com-
plaining that regular daytime rates are charged for chil-
dren’s programs, he said networks & stations should re-
evaluate them since children don’t have adults’ purchasing
power, no matter how popular programs may be. “In any
rating system,” Helitzer said, “the number of viewers may
be the same, but advertisers get paid off on the basis of
sales, not rating points.”

Belated ““vear-end report” from NDBC, for Jan. 13 re-
lease, states TV network had industry record of 210 ad-
vertisers during year; introduced 23 new night programs
in fall with jump of 10% in average evening audience;
became “leading daytime network” with 30¢¢ gain in aver-
age audience; ended year with 152 affiliates equipped to
transmit network color, thus placing color within reach of
96.6% of all TV homes. Radio network gained 41¢ in
sales, claims 37%% increase in share of 10 a.m.-noon audi-
ence, 40% up in 2-3 p.m. Rest of 19-page report comprises
departmental reviews,

“Telemat” library of 10,000 commercial slides will be
available to all commercial stations on subscription basis
early this year, Television Mat Service Corp. pres. Charles
E. Woodruff announced this week. Company, with head-
quarters at 129 E. 18th St., N. Y., says telemats are for
use in cooperative advertising and for local tie-ins with
national ads, in same manner as mats are used by news-
papers.

Best TV year yet is predicted for 1958 by sales v.p.
A. W. Dannenbaum Jr. of Westinghouse Bestg. Co. in state-
ment this week, scoffing at reports of “softness of the TV
industry that we hear in some quarters.” He said WBC
TV stations had “greatest year in history” in 1957 with
6.3% increase in gross billings over 1956, saw “an even
more promising opportunity in 1958 than many are willing
to estimate.”

FTC dismissed complaint against Pepsi Cola Co. this
week, conceding it lacked “potential proof” firm gave un-
lawful promotional allowances to favored customers in-
directly through TV-radio network intermediaries. Com-
mission adopted initial decision by examiner Abner E.
Lipscomb that staff attorneys were unable to disprove
Pepsi Cola’s defense against complaint, filed July 15, 1956,

Confidence in ABC-TV progress “toward the No. 1
position in terms of network popularity” was voiced unami-
mously by ABC-TV Affiliates Assn. board at Miami Beach
meeting with top executives of network this week. Board
hailed ““tremendous achicvements” of ABC-TV in 1957.
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Federal Aid to School TV: Govt. grants totaling as
much as $48,000,000 to help states establish educational TV
systems are proposed in bill (HR-9634) introduced by Rep.
Boggs (D-La.) at opening of new session of Congress.

Referred to House Education & Labor Committee,
Boggs measure would authorize Congressional appropria-
tion specifically for educational TV. From these funds
U. S. Comr. of Education could give up to $1,000,000 to any
qualified state for purchase & installation of TV equipment.

To qualify for TV grants under bill, states would be
required to obtain authorization—*“directly or indirectly”—
from FCC for systems operated by state agencies or by
“nonprofit foundation, corporation, or association organ-
ized primarily to engage in or encourage educational TV
broadcasting.” No federal funds would be available for
“construction or repair of structures to house” TV equip-
ment or for its actual operation.

Boggs bill to “expedite the utilization of TV facilities
in our public schools & colleges, and in adult training pro-
grams” fits in with proposals by 16 states (including La.)
affiliated with Southern Regional Eduecational Board for
$22,500,000 regional educational TV network (Vol. 13:31).

=

Educational TV course in NYU’s Sunrise Scmester
series on WCBS-TV, N.Y. (Vol. 13:39,47), has been so
popular with non-academic students that they’ll be able to
qualify for ‘second class scholarship” certificates next
term, starting Jan. 27. First 6:30-7 a.m. TV eclass in com-
parative literature was intended primarily for 177 NYU
students who paid $75 tuition fees to earn 3 college credits.
But station survey indicated 120,000 other early-morning
viewers enrolled themselves for Sunrise Semester. So NYU
is offering home examinations, certificates of proficiency
for cut-rate $35 fees to those who complete next coursc.
Success of Sunrise Semester has led WABC-TV to plan
30-min. commereial book program (Have You Read?) for
which sponsors will be sought.

New TV science series, intended to make public aware
of urgent need for trained teachers, scientists & engineers,
will be produced by Rossman Productions under auspices
of Thomas Alva Edison Foundation. Negotiations with
major midwest sponsor for 20 filmed 60-min. shows are
under way, exec. director George Probst of Foundation
said this week.

IPay TV could endanger football telecast programs of
National Collegiate Athletic Assn., its TV committee
warned this week at Philadelphia convention. Committee
said 1957 NCAA TV plans worked out well, made no spe-
cific recommendations for changes in 1958 scheduling.
Newly appointed TV committee was given free hand by
convention to draw up this year’s program.

Station-paid TV research for advertisers introducing
new consumer products is offered by Blair-TV in test
market plan (TMP) whereby Pulse conducts 500 home
interviews before campaign, 500 at conclusion.

NBC-owned stations’ “Know Your Schools” project
will be subject of report to govt. officials, including FCC,
at luncheon meeting in Washington’s Sheraton-Carlton
Hotel Jan. 16. ‘

Fabulous publishing success story: TV Guide’s 50
regional editions Jan. 4 went up to 6,078,723 circulation
(4,910,203 newsstand, 1,383,456 subscriptions).

Construction of 1033-ft. TV tower has started in Lenin-
grad, Moscow Radio anmounced.
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Telecasiing Noles: Landmark in TV journalism, CBS-
TV’s 90-min. essay Where We Stand Jan. 4 was precedent-
setting example of how TV can fulfill its obligation fo in-
form public without being either radio-with-pictures or
newsreel-in-the-home. CBS news went all-out in making
definitive survey of status of U. S. & Russia in scientific
and military development—with no punches pulled. Piec-
ture was grim, and it was capped with perhaps the most
extensive editorializing ever carried on network broadcast,
as Howard K. Smith concluded with plea against com-
placency, warning of sacrifices and controls to come, and
argument for meaningful disarmament negotiations.
Though Where We Stand was presented early in year, it
should be neither neglected nor forgotten early next year
when 1958 awards are given out . . . Good show is worth
repeating, and General Motors reportedly is exploring idea
of live repeat of last Nov.’s 2-hour 50th anniversary color-
cast late in March or early April ... Latin American sales
by Sereen Gems during last 6 months of 1957 were more
than double those of entire preceding 12 months, inter-
national operations director Wm. Fineshriber Jr. an-
nounced this week . . . “Hi-ho, Silver!” One of most dur-
able adventure shows in broadcasting, The Lone Ranger,
now owned by Jack Wrather, celebrates 25th anniversary
Feb. 1 with special 60-min. show on CBS-TV 1-2 p.m. . ..
“It’s a little sad,” mourns N. Y. Herald Tribune Syndicate’s
John Crosby in Jan. 5 column devoted to profile of top TV
cameraman Harold Classen (CBS-TV). ‘“The live camera-
men have come so far in so little time—barely a decade—
done such brilliant things and learned and pioneered so
much. Yet already the signs are multiplying that they
are a dying breed” . . . Strange things are happening:
Movie theatres, in special screen messages, are urging
patrons to stay home night of March 26 and wateh TV!
It’s the night of Academy Awards telecast (NBC-TV),
being sponsored this year by Motion Picture Assn. and in-
dependent producers. Some theatres even plan to close
down for the evening.

]

“Although neither WATYV nor KMGM-TYV is presently
a profitable operation,” says recently released annual re-
port of National Telefilm Associates Inc., “NTA is hopeful
that, over a period of time, both stations may be placed
on a profitable basis . . . the potential is encouraging.”
WATYV is Newark Ch. 13 outlet, whose sale (with radio
WAAM) for $3,500,000-plus to NTA pends FCC approval
and is being opposed on behalf of regents of N. Y. State
(Vol. 13:49,50,52) ; KMGM-TV, Minneapolis (Ch. 9) is
75% owned by NTA, having been purchased for $630,000
(Vol. 13:34,47). NTA, traded on American Stock Ex-
change, shows $10,976,479 income from film rentals in year
ended July 31, 1957 and net income of $1,094,031 vs. $3,-
818,627 & $441,877 in preceding year. Earned surplus last
July 31 was $1,480,100; current assets $30,221,114, up
from $12,964,914; current liabilities $18,414,178, up from
$10,127,859; long-term debt $4,600,000; capital stock out-
standing 1,017,850 shares.

TV is lifesaver for many of 10,000 members of Screen
Actors Guild, union reports in releasing statistics showing
their total 1957 income from theatrical films was less than
$25,000,000 vs. $30-33,000,000 in pre-TV days. Drop in
wages was more than compensated by wages from TV last
year—=$15,0000,000 for TV entertainment films, nearly
£3,000,000 in residual payments (Vol. 13:47), $12-15,000,-
000 from appearances in filmed commercials.

www americanradiohistorv com



-8 -

New and Upcoming Stations: Two educational out-
lets can be counted on air this week, which brings
operating station total to 525 (90 uhf) —30 educa-
tional stations now included in total. Long-
awaited WIPR-TV, San Juan, P.R. (Ch. 6) began
programming Jan. 6, and KUED, Salt Lake City
(Ch. 7), which began test patterns week of Jan. 6,
got program test authorization for Jan. 20 start.

WIPR-TV has 25-kw RCA transmitter and 6-bay an-
tenna on 200-ft. Blaw-Knox near town of Aguas Buenas,
15 mi. S of San Juan. It has plant at suburban Hato Rey
near offices of Dept. of Education. R. Delgado Marquez,
ex-WKAQ, San Juan, is gen. mgr.; Leo S. Lavandero,
ex-asst. professor, Yale Drama School, program mgr.;
Rafael Rodriquez, ex-WKAQ-TV, chief engineer.

KUED, owned by U of Utah, has 5-kw RCA trans-
mitter and 6-section superturnstile antenna on 140-ft.
Ideco tower at site in Oquirrh Mts., 17 mi. from city. C.
Richard Evans, ex-KGMB-TV, Honolulu, and onetime mgr.
of KSL-TV & KSL, Salt Lake City, is mgr.; Keith M.
Engar, program director; Herbert W. Holtshouser, ex-
KUTYV, Salt Lake City, chief engineer.

* #* ¥ *

In our continuing survey of upcoming stations, these
are latest reports from principals:

WTAE, McKeesport-Pittsburgh, Pa. (Ch. 4) broke
ground for new studio building Dec. 18, has transmitter
house 25% completed, plans programming next Sept., re-
ports exec. v.p. Leonard Kapner. Studios will be at Penn-
Lincoln Parkway E. & Ardmeore Blvd. in Wilkinsburg, Pa.
It has ordered RCA transmitter, begins work on footings
for 1060-ft. Blaw-Knox tower in 2 weeks. Owners are
Hearst’s radio WCAE and Television City Inc. (latter’s
principals being former owners of radio KQV). Rep will
be Katz.

KTVU, Oakland-San Francisco (Ch. 2) has 25-kw
RCA transmitter on hand, plans Feb, 15 test patternms,
March 2 programming, reports Wm. D. Pabst, exec. v.p. &
gen. mgr. Transmitter house is nearly ready, as is foun-
dation for 100-ft. Ideco tower. Base hour will be $1000.
Rep will be H-R Television.

KXAB-TV, Aberdeen, S. D. (Ch. 9) has ordered 5-kw
DuMont transmitter for March 1 delivery, plans start

April 1 as affiliate of parent KXJB-TV, Valley City-Fargo,
N. D. (Ch. 4), reports pres.-gen. mgr. John W. Boler. It
has asked for bids on studio-transmitter building. It will
use RCA antenna on Stainless tower. Base hour will be
$150. Rep will be Weed.

KTWX-TV, Sheridan, Wyo. (Ch. 9) has started con-
struction of studio-transmitter building, expects to begin
programming March 15 as satellite of KTWO-TV, Casper
(Ch. 2), reports Burt I. Harris, pres. of Harriscope Inc,,
TV producer and packager, which owns %% of stations.
Transmitter hasn’t been ordered, but March 1 delivery will
be requested. KTWX-TV will be sold as bonus to KTWO-
TV, which got interconnected with NBC-TV Dec. 21, has
$160 hourly rate. Rep is Meeker.

KDUH-TV, Hay Springs, Neb. (Ch. 4) has 6-kw RCA
transmitter and 25-kw Standard Electronics amplifier
wired and ready, expects to start soon as satellite of parent
KOTA-TV, Rapid City, S. D. (Ch. 3), reports Wm, F.
Turner, business mgr. RCA 6-bay antenna has been in-
stalled on 500-ft. Ideco tower. It will be sold as bonus to
KOTA-TV, which has $200 hour. Rep is Headley-Reed.

WGTE-TV, Toledo, O. (Ch. 30, educational) has been
held up pending decision to change from proposed 300-
watt ERP to higher power, reports program director Mur-
ray W. Stahl. GE helical antenna is on hand.

CFTM-TV, Trois Rivieres, Que. (Ch. 13) has ordered
GE transmitter for delivery about Feb. 1, hopes to begin
test patterns March 8, programming March 15 as CBC
French Network affiliate, reports pres.-gen. mgr. Henri
Audet. He’s former CBC regional engineer and has moved
from Quebec to Trois-Rivieres to supervise construction
Buildings are to be ready by end of Jan, It has 300-ft.
Wind Turbine tower due shortly. Base hour not set. Reps
will be Weed, Jos. A. Hardy & Co. Ltd., John N. Hunt & Co.

CKBI-TV, Prince Albert, Sask. (Ch. 5) received 10-kw
Standard Electronics transmitter Jan. 3, plans Jan. 15
programming, reports gen. mgr. E. A. Rawlinson. Studio-
transmitter house is completed and Alford antenna has
been installed on 600-ft. Wind Turbine tower. C. O.
(Jerry) Johnson, recently with CKCK-TV, Regina, Sask.,
and long-time CKBI local sales mgr., will be sales mgr.;
Jack J. Cennon, from CKBI, production mgr.; Tom Van
Nes, CKBI, chief engineer. Base hour will be $175. Reps
will be Weed and All Canada.

Control of KAVE-TV, Carlshad, N. M. (Ch. 6) and
KAVE is being transferred from Mrs. Nancy H. Battison.
who is disposing of her 54.169% (2003 shares) for $43,500,
it’s revealed by transfer application filed with FCC. Ed-
ward P. Talbott, chief engineer of El Paso’s KROD, is
acquiring 1038 shares, which—with the 21.7% he now
owns, plus an additional 325 currently unissued shares—
will give him 51% ownership. Other new owner is El Paso
architect-engineer Ralph V. Davis, who is acquiring 965
shares (26.1%). Combined TV-AM Nov. 30 balance sheet
shows $19,294 deficit. Stations had $30,763 current assets,
$121,268 fixed assets; $36,564 current liabilities, $77,672
long term debts.

Application for sale of WMBV-TV, Marinette-Green
Bay, Wis. (Ch. 11) with WMAM to Morgan Murphy in-
terests (Vol. 13:52) includes Nov. 30 balance sheet show-
ing TV had $1300 profit to date for year, radio $7191. It
lists $45,058 current assets for TV, $435,333 fixed assets;
$213,668 current liabilities, $136,847 other liabilities, $135,-
389 advanced by radio WMAM.

Gannett Co.’s purchase of KOVR, Stockton, Cal. (Ch.
13) for $3,100,000 (Vol. 13:47) was approved by FCC.
In taking over licensee Television Diablo, newspaper pub-
lisher pays majority owner H. Leslie Hoffman and asso-
ciates $1,100,000 cash for capital stock and takes over
$2,000,000 indebtedness. Terry H. Lee is to remain as
gen. mgr. until next summer. Gannett newspaper chain
owner also operates WHEC-TV, Rochester, N. Y. (Ch. 10),
WINR-TV, Binghamton, N. Y. (Ch. 40); WDAN-TYV,
Danville, I1l. (Ch. 24).

Transfer of CP for WIMS-TY, Ironwood, Mich. (Ch.
12) by Wm. L. Johnson for $10,000 expenses to Frank J.
Russell’s WDMJ-TV, Marquette, Mich. (Ch. 6) to be satel-
lite (Vol. 13:46) was approved by FCC this week. Russell
also was granted CP for private relay to permit off-air
pickup of parent programs by Ironwood outlet.

GE has shipped special 2-bay helical antenna.to upcom-
ing KIRO-TV, Seattle (Ch. 7), due in Feb.; 5-kw trans-
mitter to WTVJ, Miami (Ch. 4); 12-kw used transmitter
to KEPR-TV, Pasco, Wash. (Ch. 19), planning boost {o
144-kw; film scanner to Ampex Corp., Redwood City, Cal.
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Translator-Station Coexistence: FCC this week in-
dicated it believes translators and stations can
coexist in same town, when it granted Ch. 70 &
76 in Lewiston, Wash. to Orchards Community
TV Assn.—denying request by local KLEW-TV,
Lewiston (Ch. 3), to set the translator applica-
tions for hearing. In long-pending case—first one
of its kind—KLEW-TYV had argued that existence
of translators in Lewiston-Clarkston area would
impair or destroy ability of local station to serve
the community.

In granting Orchards the right to relay programs of
KREM-TV & KHQ-TV, Spokane, Commission expressed
opinion that “TV service in that area would be improved,
rather than jeopardized, by additional program outlets.”
Comr. Bartley dissented, favoring hearing.

In another phase of its fight against repeaters,
KLEW-TV this week wired Commission that illegal vhf
booster with 2 Ch. 6 yagi antennas on 85-ft. steel tower
apparently was about to begin operation in Lewiston-
Clarkston area. Commission told KLEW-TV it would in-
vestigate and take “appropriate action.”

Also on the translator front, FCC extended for an-
other ycar—until Jan. 1, 1959—its liberalized translator
equipment rules as regards spurious emission and methods
for measuring power output (Vol. 12:35), saying “no se-
rious interference problems have been reported.”

Commission this week asked Appeals Court to set
aside stay of FCC order authorizing CBS to transfer its
Ch. 11 CP in St. Louis to 220 Telcvision Ine. (Vol. 14:1).

Path was finally clcared for license rencwal of WMUR-
TV, Manchester, N. H. (Ch. 9) this week, when TV for
New Hampshire Ine. dropped its competing application
for Ch. 9, which it filed when WMUR-TV proposed to
move to point about 20 mi. from Boston (Vol. 13:12,40).

In allocations atcions, FCC added Ch. 17 & 39 to
Bakersficld, Cal., and started rule-making on proposed
switch of Ch. 9 to Baton Rouge from Hattiesburg, Miss.

]

Petition to change FM rules to permit stations to usc
horizontal or vertical polarization was denied this weck
by FCC which held current rules now permit adding verti-
cally polarized elements to cxisting horizontally polarized
antenna system. Washington consulting engineer James
C. McNary had filed petition on grounds vertical polariza-
tion would provide better auto FM radio reception (Vol.

5:18,31). Comr. Bartley voted to make vertical polar-
ization permissive; Comrs. Lee and Mack did not partici-
pate.

Translator starts: K76AG, Shelby, Mont. began Jan. 7
repeating CJLH-TV, Lethbridge, Alta.; K76AF, Eureka,
Nev. began Jan. 3 with KSL-TV, Salt Lake City; K70AZ,
Gallup, N. M. Dec. 13 with KOB-TV, Albuquerque; K76AD,
Raymond, Wash. “early Decec.” with KOMO-TV, Seattle;
K78AG, Leadville, Colo. Nov. 30 with KOA-TV, Denver;
K70AY, Nov. 25 with KOL-TV, Reno; K80AJ, San Saba,
Tex. Nov. 16 with KRLD-TV, Dallas; K72AL, Grange-
ville, Ida. Oct. 26 with KREM-TV, Spokane.

IFCC Bureau of Field Engineering under veteran direc-
tor George S. Turner, with staff of 60, moves to new
quarters week of Jan. 13 at 718 Jackson Place NW, Wash-
ington.

Warner Bros, dismissed 50 ITollywood employes this
week in new economy move aflecting nearly all depts.

Closed-Circuit Spectaculars? Movie industry
ought to stage own “spectaculars,” preferably monthly,
and pipe them via closed-circuit TV into nation’s theatres
in order to compete with the “TV super-colossal spectacu-
lars we get once a month.” So says George Sidney, pres.
of Screen Directors Guild, in letter to MPAA pres. Eric
Johnston. Citing Chicago theatres’ complaints that they
did lowest Sun. night business night Frank Sinatra &
Bing Crosby appeared on TV together, Sidney asserts
success of TV shows is result of talent “amassed [from]
show business, not TV personalities” and suggests this
talent “should be working for show business.” He would
have theatres share part of expense on basis of pre-seat
royalties.

“Closed-circuit TV communications industry” grossed
about $3,200,000 in 1957, according to release by TNT
Tele-Sessions pres. Nathan L. Halpern, whose figure is
considerably above gross of $2,400,000 reported in our
survey of “meeting TV” industry (which did not include
theatre-TV sports events) last month (Vol. 13:52). Hal-
pern said his company “provided closed-circuit services to
23 accounts, which produced gross revenues of $2,610,000,
about 81% of the entire industry” last year. Largest
closed-circuit telecast ever held, he said, was Robinson-
Basilio championship fight, televised to 174 locations in
U. S. and Canada. “Closed-circuit tele-sessions for busi-
ness meetings cost as little as $3100 and as much as
$250,000 during the year,” citing Kleinert Rubber’s Detroit-
to-N. Y. telecast and AT&T Yellow Pages’ 62-city event
as opposite extremes. He predicted 1958 would be “an
even bigger year” for closed-circuit telecasting.

Baseball TV curbs—and how they can be imposed by
major leagues without risking anti-trust prosecution—
will be explored in conference between Baseball Comr. Ford
Frick and Chairman Celler (D-N. Y.) and Rep. Keating
(R-N. Y.) of House Judiciary Committee. Sympathetic to
protests by minor leagues that scheduled CBS-TV telecasts
of major Sunday games this season will hurt gates of
smaller clubs (Vol. 14:1), Frick will try to work out solu-
tion to problem in talks with legislators—probably next
week, He has pointed out that any agreement by major
clubs to limit telecasting of games probably would violate
monopoly laws.

British movie attendance is down 25% from 1956,
bringing new layoffs by J. Arthur Rank Organization and
Associated British Studios—but for once, TV isn’t blamed
for all decline. Survey of worsening theatre situation by
Times of London shows that TV viewing is only one factor.
Nevertheless, BBC is being criticized by Radio & TV
Safeguards Committee for recent block purchases of U. S.
films for TV. Group of 16 trade unions & professional or-
ganizations complains that film imports will be shown
Saturday nights—“normally a peak cinema-going time,”
thereby placing “further severe burden on the struggling
shoulders of the British film industry.”

Power of radio, Soviet style, apparently was respon-
sible for embarrassing “scoop” by AP this week to the
effect that Russians had put manned rocket into outer
space. Retraction by AP conceded that story was based on
rumor, but other news services were quick to point out
that Radio Moscow had broadcast Orson Welles type drama
Jan. 5 based on the launching of a manned sputnik “in
the future.” The assumption was that AP’s Moscow staff
had heard reports from “usually reliable sources” which
misinterpreied the dramatic broadcast as fact.
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:Z with ELECTRONICS REPORTS

WASHINGTON 5, D C. o TELEPHONE STERUNG 3-1755

AT THE MARKET—HIGH ENDS REACH HIGHER: A11 aspects of TV, radio, phono merchandising
observed at Winter Market in Chicago this week seemed to be beamed at propagating
the high-end push launched at Summer Market in June (Vol. 13:48)., Most manufacturers
were confident their step-up efforts were meeting with success. For example:

(1) In TV, console assortments were wider; leaned more heavily on variety of
woods and cabinet styling; offered multiple speakers, out-front sound, higher watt-
age output; relied more than ever on quality-of-sound features. [Details, p. 12.]

(2) In radio, though drop-in models were few, transistor models got major
share of selling effort. While transistors were said to be bringing profits back to
radio, there was concern lest undue accent in this now 10,000,000-home-units-per-
year business is being placed on numbers of transistors within tight price brackets.
There's fear that this could drive customers to retreat again to lower price rather
than to weigh manufacturer performance claims. [Details, p. 13.]

In hi-fi, high end was bolstered by new woods, new cabinet styling, rash of
matching, extra-speaker units. All makers were smiling over excellent retail accept- '
ance and buying during Dec. and prospects for ensuing months. [Details, p. 12.]

Confidence in high ends, absence of dumps, tightness of promotional specials
were leading manufacturers to feel that -- in spite of talk about depression, reces-
sion or what-have-you -- a new "stability" and "sensibility" had at long last really
taken hold in home electronics merchandising.

That high-end planning -- at least at production levels of TV -- had spread
throughout the industry in recent months was further evidenced by Electronic Indus-
tries Assn. report this week on how model mixes have fluctuated over last 3 years. ‘
Portables have increased share of market, to be sure, but they have not "done away"
with table models to degree some at markets seem to believe. And consoles have
regained share lost last year. Examples: In 1955, portables started with 3% of
unit production, jumped to 23.5% in 1956, did 29% in first 11 months of 1957. Table
models represented 54% of production in 1955, went down to 42% in 1956, were 32% in
1957. Consoles finished 1955 at 43% of production, slipped to 34.5% in 1956 -- but
after June Market were up again to 38%.

* * * *

1957 TV Production: Preliminary estimate of 600,000 TV production in 6-week Dec.
brings total for 53-week year to about 6,421,000 vs. 627,000 in 5-week Dec. and
7,387,029 for full 1956. Distributor sales for Dec. were about 800,000, making 1957
total about 6,300,000 compared with 999,000 & 7,205,000 year ago.

Inventories at factory and distributor levels were estimated to be slightly
less than the 1,391,000 at end of 1956. Preliminary retail inventories will not be
available until next week, but if they maintained end of Nov. level, industry went
into 1958 with about 100,000 less sets than Jan. 1, 1957's 2,476,000.

TV production was 61,824 in week ended Jan. 3 vs. 87,497 the preceding week,
89,319 in final 1956 week. Radio production was 127,890 (36,789 auto) vs. 210,493
(59,816 auto) preceding week and 269,410 (145,456 auto) last year. Total for 53
weeks is 15,400,000 == 9,932,000 home (8-year high) and 5,568,000 auto units.

STEREO DISC HAS THEM TALKING: Coming of the stereophonic phonograph record -- and
equipment to play it -- was much discussed in Winter Market booths this week. While
all manufacturers of present hi-fi equipment were smiling over rising high-ticket
sales curves, they were also somewhat concerned whether publicity about this next
disc development was going to help or hinder current sales progress.
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Ever mindful of what "wait-for-color" once did to high-end TV sales, there's

now some fear lest "wait-for-stereo" could be even more damaging to 2 highest phono
& radio-phono brackets which showed sharp rises in 1957 (Vol. 13:51).

While one group wants stereo discs to happen as soon as possible =- its atti-

tude being that all new developments are good for business -- another group would

prefer that stereo not even be talked about.

In face of confusing information from both record makers and component sup-
pliers, makers of finished hi-fi goods are trying to anticipate any turn of events

in their 1958 planning.

would have to lead playing equipment developments.

Most hi-fi makers at Market felt that record developments

Consensus seemed to be that the

record companies must first decide between the 2 record cutting systems now compet-
ing for approval as stereo standard, would then have to tool-up for production in

volume.

Once some direction in record marketing is pointed, playing equipment sup-

pliers have to produce the vital stereo pickup cartridge at reasonable prices. Then
-- finished goods makers can move with some semblance of order.

At least 4 suppliers are expected to have dual-track cartridges by fall, we
were told by several phono manufacturers at the Market -~ whether or not stereo

discs are available in volume.
Cartridge is the bottleneck.

is solved, phono makers are planning around it.

But rather than sit idle until ticklish problem

They're discussing availability of

changers whose tone arms will be able to take the dual-track cartridge -- and its

dual wiring -- without altering other standard dimensions.
will take no more space in existing cabinets than current changer.

If so, stereo changer
If stereo hits

big, no other revolutionary changes of equipment in factory lines or on plans boards

are seen standing in the way.

With cartridge in place, conversion at factory of in-

production equipment -- or equipment already in homes -- means only doubling avail-
able components: another amplifier for second track; another Speaker.

Most disturbing is insistence by respected authorities -- in conflict with
more promotional elementS in field -- that all current stereo developments are still

"experimental."

Warning is that despite Oct. & Dec. demonstrations of Stereo record

production -- and reproduction -- engineering has yet to iron out kinks, methods,

costs, and that no package dare be dated.
Larger marketing imponderables exist, too.

As we talked with them at the

Market, manufacturers were wondering: Will the stereo disc and its playing equipment
revolutionize the present business? Will it be mass market development or merely
coexist as second dimension overlapping high end of one-dimension equipment? What
about stereo tape -- will stereo records coexist with it, or is a survival battle
coming? When will the fireworks really begin?

Trade Personals: wm. L. Dunn, ex-Warwick, appointed
Admiral v.p. & director of engineering . .. James F. Cooper
promoted to mgr. industrial sales, RCA electron tube div.,
Lancaster, Pa. ... Wm. L, Schubert promoted to coordi-
nate engincering and facilities-planning programs for
Philco appliance div., succeeded by Richard C. Connell as
gen. mgr. of home laundry dept. . . . Robert W. Galvin,
Motorola pres., received citation from Paraplegics Mfg. Co.
for service resulting in 100,000 hours of work for physi-
cally handicapped . .. A. A. Ward eclected pres. of Altec
Companies . . . Myles S. Spector, ex-pres., Insuline Corp. of
America, named sales mgr.,, American Geloso Elec-
tronies Inec., N. Y., No. American sales agency for Geloso
Hi-Tone miniature tape recorder (Italian) ... Wm. J.
Turnbull elected pres. of GPE subsidiary National Theatre
Supply Co., succeeding Walter E. Green, retired . .. Harold
M. Johnson clected Sparton Corp. v.p., continuing as treas.
... John E. Sheasgreen, Westinghouse Supply Co., elected
pres. of Electric Institute of Boston . . . Robert T. Hood

elected Gabriel Co. controller & treas. . . . James D. Grady
Jr. promoted to mgr. of ORRadio’s new instrumentation
tape div.; Robert D. Browning named mgr. of new audio
products div. . . . Wm. F. O’Boyle, director of Capitol
Records phono dept., elected v.p. of subsidiary Capitol

Records Distributing Corp. ... W. D. Renner promoted to
v.p. in charge of special services, Howard W. Sams &
Co. . . . Edward Berman, ex-Geare Marston ad agency,

rejoins Dublont as dealer development mgr.
®
Arnold Maxin, ex-Epic Records, appointed pres. of

Loew’s subsidiary MGM Records, succeeding Frank Walker
who continues as v.p. & consultant.

Obituary

Dr. Willis R. Whitney, 89, pioneer in modern industrial
research and founder of GE’s research lab in Schenectady
in 1900, died there Jan. 9 following heart attack. He
directed lab 32 years, was a GE v.p. when he retired.
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TV's New Sound Appeal: Single outstanding trend
among drop-in TV models at Winter Market was
stress on high fidelity sound features—to go with
the picture, or to go with jacked-in record changer
which could convert the TV into a bona fide hi-fi
set. Sound was stealing all the thunder accorded
automatic tuning and remote control features
launched at Summer Market in June.

RCA introduced $450 TV with 15-watt output,
12-in. woofer & twin 314-in. tweeters; $550 TV-
phono with 12-in. woofer & four 314-in. tweeters;
and added hi-fi sound system to one $895 color
console. DuMont, at $389, brought out lowboy
with 6-in. woofers playing out either side & twin
314-in. tweeters out front. Admiral showed 5
drop-in consolettes starting at $229 with 3 speak-
ers in bases and 5-watt output.

Working directly toward use of TV sound system for
record playing, Admiral also showed, perched atop &
plugged into Seton model, its own label record changer
in finished case. Promotion offered console TV, “$54.95
changer for $9.95 and free LP record with purchase of
$369 TV.”

[For other lines previously announced, see Vols.
14:1; 13:48-52.]

In portables, several competitors were unhappy with
introduction of 8 new 14-in. portables each by GE & Zenith
—expressing to us hope this would be year 14-in. portables
would vanish.

Manufacturer attitudes toward portables produced
other conflicts. Several makers are actively resisting
trend to 110-degree tube in portables. One, firm in belief,
says that price is fundamental concern in merchandising
portables; that distributors still seream for price in that
portion of mix; that use of 90-degree tubes permits market-
ing of set at $10-$20 lower than 110-degree sets.

Zenith admittedly beaming its design at preferences
of servicemen, reverses all-industry use of vertical chassis
in portables and offers horizontal chassis in both 14- &
17-in. models.

Sylvania, going against line-timing pattern in both
portables & consoles, was claiming its Black Knight port-
ables, convertible consoles & super-slim “Sylouette” (Vol.
13:46) are not drop-in models but complete new lines—
“introduced because we feel the market is right for them
regardless of what tradition dictates.”

Reaction among competitors to Motorola’s revelation
of not-yet-ready-for-market battery-operated transistor
portable (Vol. 14:1) varied from congratulations to sour
grapes. Latter feeling came from makers who claim
they’re keeping own experimental models in the lab rather
than risk “wait-for-transistor” resistance to current lines.

]

Lawrence color tube is reported focus of heavy ex-
penditures in money and manpower at DuMont, but pres.
David T." Schultz declines to give details or commercial
targets, confining himself to: “Developmental progress to
date is excellent.” Hope is that tube will permit simpler
and cheaper color set. i .

Olympic pres. Morris Sobin reports 25% increase in
firm’s first 9-mo. exports vs. 1956 period, noting continued
expansion in Central and South America, addition of
Dominican & Peru distributors for TV, radio, hi-fi, air
conditioners.

Keeping Hi-Fi Hol: Phono assortments got their
share of booster merchandising at the Winter
Market—Iled by auxiliary speakers, new wood
treatments and cabinet styling in consoles, ex-
tension of the portable push and 2 big break
throughs at the high end.

Add-on merchandising brought out auxiliary,
remote speakers—which match either new-at-
this-show or existing phono models—from $39.95
(Admiral) to $200 (Magnavox, with own ampli-
fier). Between the 2 were: Westinghouse at $64,
Philco at $50, RCA at $69.95, Motorola with 2 at
open lists approximating $50 and $80. Most re-
mote units had more than a single speaker in them
—and all had long furniture-type margins.

RCA went all out with add-ons offering 4-finish match-
ing elements which build a single $169.95 consolette into
$501.75 modular TV-hi-fi center on low bench, including
auxiliary speaker, 21-in. TV, record storage rack.

Magnavox brought out its $1175 “Concert Grand”
top-of-the-line 50-in. wide console with AM-FM tuner, 40-
watt dual-channel amplifier, two 15-in. speakers & two
1000-cycle horns, stereo tape deck, clock which automati-
cally records programs at pre-set time.

Wood styling left standard mahogany and blonde in
minority in display booths. Walnut was most prominent
“standard” wood and most makers also showed expanded
assortments of solid, stained & limed fruitwoods, unusual
veneers which create a whole new lexicon of descriptive
copy—and Admiral drew rave notices for novel wood
tones of its styled-in-Italy “Italiana’” hi-fi line.

While most of high-end action was admittedly de-
signed to make hi-fi a major family purchase for the
living room, the younger “record party” set was not over-
looked. Portables—EIA count showed 5 of 6 portable
phono categories up sharply for this year (Vol. 13:51)—
were added by most makers with accent at $49.95 to $89.95
in anticipation of Feb. & June graduation gift markets and

vacation business.
n

DISTRIBUTOR NOTES: Emerson will set up factory
branch in Philadelphia following resignation of Irving
Witz, pres. & founder of Emerson Radio of Pa.; he will
supervise Emerson Radio of Florida, Miami, which he also
heads . . . Allied Appliance Co. (Motorola), Boston, elects
Paul L. Bishop pres.; he’s been v.p. & controller . . .Peirce-
Phelps (Zenith), Philadelphia, appoints Richard Dyer, ex-
Stuart F. Louchheim Co., to new post of field specialist in
sales and major appliances; Jack Redmond, also ex-Louch-
heim, named distriect mgr. for Peirce-Phelps’ Zenith sales
in southern N. J. ... Jos. M. Zamoiski (Whirlpool), Balti-
more, names Norman L. Robinson mgr. of major appliance
dept.; he’s rejoining firm after heading own wholesale
firm for about year . .. Hotpoint appoints John S. Hicok
eastern regional mgr. (Boston-Buffalo-Washington, D. C.)
. . . Pilot Radio names Allan C. Davey, ex-Kelvinator, dis-
trict sales rep. for Ill. & eastern Wis. . . . Kelvinator ap-
points Russell L. Clark as mgr. of new major appliance
zone office at 2nd St. & Erie Ave., Philadelphia . . . Rockbar
Corp. (Collaro changers, Goodman speakers), Mamaroneck,
N. Y. promotes Stanley Neufeld to new post of national
jobber sales mgr., and names Thomas B. Aldrich, ex-Presto
Recording, industrial sales mgr.

FM “Range Extender” is new Jerrold preamplifier for
installation between antenna and FM tuner.
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Financial Noles: Electronics & Electrical Equipment
Shares group of Group Securities Inc., big Jersey City
investment trust with total assets of $96,041,318 as of
Nov. 30, 1957, had net assets of $2,919,335 at then
market value, according to report to stockholders this
week. Fiscal year’s net income on these electronics-elec-
trical common stockholdings amounted to $89,969: Allis-
Chalmers, 5000 shares; Bendix, 3500; CBS “A”, 7004; Cor-
nell-Dubilier, 5500; Cutler-Hammer, 1500; GE, 6000; IBM,
200; IT&T, 7500; McGraw-Edison, 1500; Motorola, 4000;
Norden-Ketay, 10,000; Philco, 5000; RCA, 5000; Raytheon,
1700; Sperry Rand, 8500; Square D, 3000; Sylvania, 5000;
Westinghouse Electric, 3000; Zenith, 2500. Note: In Group
Securities’ Common Stock Fund were 2500 AT&T, 5000 GE;
in its Capital Growth Fund, 1500 General Precision Equip-
ment, 1000 Westinghouse, 8000 Norden-Ketay; in its Fully
Administered Fund, 5000 Allis-Chalmers.

Sylvania had record sales but lower earnings in 1957,
reports chairman-pres. Don G. Mitchell. Though final
fizures are not yet available, he says sales topped 1956
record of $332,000,000, while earnings will not equal 1956’s
$4.10 per share. Both 1956 figures were adjusted to in-
clude Argus Cameras Inc. which became a Sylvania div.
Jan. 2, 1957. Mitchell predicted substantial increase in
Sylvania’s 1958 sales, “possibly by as much as 10%, de-
pending upon the duration of the economic adjustment.”
He said 1957 Sylvania TV unit sales nearly doubled 1956
and cited ““far greater stability of TV set industry, espe-
cially toward end of 1957” as a primary factor in com-
pany’s sales gain. Other factors: strength of economy,
rapid growth of electrical-electronics industry.

Clarostat pres. Victor Mucher reports 1957 earnings
“should be about the same or a little higher” than last
year’s $227,924 (55¢ per share), sales about the same as
$7,500,000 in 1956. He said emphasis had been shifted
from mass production of TV-radio components to precision
potentiometers, resulting in good year despite defense

' cutbacks and lower TV production.

Transistors Bolster Radio: Transistor types were get-
ting most of radio promotional activity at Winter Market
in Chicago this week, although radio drop-in activity was
gencrally light.

Admiral showed transistor radio innovation with 2-
speaker arrangement—one directed out front, other out
back—priced $59 & $69, with 8 transistors, 2 diodes. For
first time, Admiral was putting tone control on transistor
models.

Motorola showed “Weatherama”—~6-transistor, 3-diode,
portable tunable to aircraft weather frequencies and
beamed at plane & water sports enthusiasts for $79.95.

Zenith went up to 8 transistors in $75 bracket, brought
in new portable-table model with “better speakers” at
$69.95 and offered 7 transistors at $59.95.

Outside transistor arca, RCA redesigned its clock
radio, getting rid of knob-concept and switching to multi-
position levers. Clock retails for $39.95, $42.95 with swivel.

GE repcated last year’s low-end clock radio promotion
and brought out price special at $19.95.

Although transistor merchandising is concentrated in
$59.95 list arca, helping industry raise its overall unit
value, several manufacturers told us they feel the tran-
sistor has begun to slide to a lower average price and fear
that this year may be onc of last for the very high ($75)
end of transistor line.

Cornell-Dubilier had poorest year for gross since 1950,
for net since 1949, according to report for fiscal year
ended Sept. 30, 1957, showing $32,494,378 sales (not count-
ing those of 70%-owned Tobe Deutschmann Corp.) and
$754,928 net income ($1.38 per share) vs. $33,107,016 &
$1,085,047 ($2.01) in preceding year. Deutschmann rev-
enues were not disclosed but it operated at $11,000 net
loss in year; control of firm was acquired in Oct. 1956 for
$250,000 cash, its liabilities amounting to about $500,000.
Lower profits, said pres. Octave Blake, were “solely at-
tributable to cost-price squeeze” in highly competitive
market, with TV production down. But capacitor unit
sales were up, antenna rotator sales are expected to main-
tain steady sale, color TV market is hopeful, while guided
missiles, electronic computers & jet propulsion require
capacitors of high dependability. Firm has developed long-
life solid-dielectric tantalum electrolytic capacitor with
ratings up to 35 volts and new mica units for aircraft and
missile work. Proxy notice for Jan. 22 annual meeting
discloses Blake's salary as $100,392, his stockholdings
37,512 shares out of 512,390 outstanding, including 3569
shares he holds in estate of I. O. Blake.

Reports and reviews available: On CBS, by Hayden,
Stone & Co., 25 Broad St., N.Y. “Radar Round-Up”
(Bendix, GPE, Hazeltine, IT&T, RCA), Jan. 1 Fitch Stock
Summary, any broker. On Minneapolis-Honeywell, by
Green, Ellis & Anderson, 61 Broadway, N. Y. On TV-radio
receiver industry, in Value Line, Arnold Bernhard & Co.,
55 E. 54th St., N.Y. Note: United Business Service, 210
Newbury St., Boston, in recent annual forecasts, foresees
1958 corporate earnings of TV-radio, electrical appliances,
clectrical equipment industries as whole about same or off
moderately (to 109%). And Jan. 1 Forbes Investors Ad-
visory Institute Inc. forecasts electronics prospects, good;
TV-radio broadeasting and TV-radio manufacturing, aver-
age; motion pictures, not promising.

Walt Disney Productions reports record net income of
$3,649,359 ($2.44 per share on 1,494,041 common shares) in
fiscal year ended Sept. 28 vs. $2,623,541 ($2.01 on 1,305,680)
in preceding year. Gross income was up to $35,778,242
from $27,565,394, increase for 12 months including $1,812,-
681 boost in TV revenues to all-time high of $8,810,571,
film rentals totaling $15,574,260. Higher net & gross were
due chiefly to operations of Disneyland Inc., now 65.529%
owned by Disney, balance by AB-PT; it grossed $6,001,611
in 3 months following Disney acquisition of additional
31.049% of stock last June.

General Instrument Corp. earned $551,527 (40¢ per
share) on sales of $25,271,168 in 9 months ended Nov. 30
vs. $337,146 (24¢) on $25,398,628 in 1956 period. In quarter
ended Nov. 30, net income was $304,477 (22¢) on $10,070,-
998 sales vs. $301,585 (21¢) on $11,418,715 in 1956 quarter.
Chairman Martin H. Benedek attributed better profit pie-
ture to expanding product lines, operating efficiencies, in-
creasing TV component sales.

Cinerama Productions Corp., producing agency for
Stanley-Warner’s Cinerama div., earned $324,000 on gross
of $440,000 in fiscal year ended Oct. 31 vs. $175,000 &
$295,000 preceding year; firm’s agreement with Warner
Cinerama gives it participating profits in 15 theatres.

Electronic Communications Inc., formerly Air Asso-
ciates Inec., earned $245,311 (88¢ per share) on sales of
$16,980,451 in year ended Sept. 30, 1957, vs. $95,986 (25¢)
on sales of $14,238,111 in 1956 fiscal year.
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Cinerama Inc........ - 1% 1% | Panellit..................,.. 4% 4%
Cinerama Prod............. 2% 2% | PhilipsLamp (14% of par)... 31 = 33
Cohu Electronics............ 1% Reeves Soundcraft (stock)... 2% 2%
Collins “A” .35............. 13 14 Sprague Electric 1.20........ 26 28
Collins “B"” .35......c00enen 12% 134 Taylor Instrument 1.20. .. ... 29, 31
Craig Systems.............. 4 4% Tele-Broadcasters. . ..... .. 2% 3N
DuMont Bestg.............. 7% 82 | Telechrome.30............. 5% 6
Eitel-McCullough (5% stk)... 22% 24Y% Telecomputing. . ........... 3% 4
Elec Assoc (stk)............ 34y, 37 Teleprompter (stock)........ 5% 6Y%
Erie Resistor .40b....... . 6% TV TimeInc. 3.75.............. 56% 58V
Giannini, G. M.............. 14% 16 Topp Industries (stock)..... 10 10%
Gross Telecasting 1.60....... 14% 16% Tracerlab.................. 5% 6
Hewlett-Packard............ 17% 18% | Trav-ler...........coeveee 1% 1%
Hycon...... N L - 2 2% | United Artists. ............. I 3%
Indiana Steel Products 1.20a. 18% 18% ! Varian Associates........... 17% 18
Jerrold. ... oenveiiiainnn 1% 2% Victoreen Inst.............. 3% 4
LingIndus................. 5% 6% webcor .25¢................ 113% 13
Leeds & Northrup .60b...... 19% 21 Wells-Gardner.............. 5% 6%
Machlett Labs .25g......... 1 113% WIRS0d..  .............. 11% 12%

Rates of dividends in table are annual disbursements based on the last quarterly or semi-
annual declaration. Unless otherwise noted, special or extra dividends are. not included.
a Also extra or extras. b Annual rateJ)lus stock dividend. d Declared or paid in 1957,
plus stock dividend. e Declared or paid so far this year. f Payable in stock during 1957;
estimated cash value on ex-dividend or_ex-distribution date. g Paid last year. h De-
clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears. p Paid this year, dividend omitted, deferred or
no action taken at last dividend meeting. r Declared or paid in 1958, plus stock dividend.
t Payable in stock during 1958, estimated cash valueg on ex-dividend or ex-distribution
date. y Liquidating dividend.

RANK STANTON, though he sits on the boards of

directors or trustees of some twoscore business, educa-
tional and philanthropic organizations, has spent all of his
business life in the service of CBS? Except for youthful
odd jobs and instructorships while doing postgraduate
work at college, his entire career since leaving the academic
cloisters (Ohio Wesleyan, B.A. ’30; Ohio State, M.A. ’32
and Ph.D. ’35) has been centered in the company whose
research staff he joined in 1935 and over which he now
presides. And do you know that he ranks second only to
Chairman Wmn. S. Paley in number of CBS wvoting shares
owned by any officer-director—108,266 “A” and 31,917 “B,”
at last report?

His Doctor of Philosophy thesis, unpublished, was
titled ““A Critique of Present Methods and a New Plan
for Studying Radio Behavior.” He was later to be first to
develop and use an automatic recording device, placed in
home radio sets, to obtain accurate records of radio set
operation. He conducted early research in comparative
measurement of ‘“eye vs. ear,” and his Master of Arts
thesis, published in the Journal of Psychology Dec. 1935,
was on “The Influence of Surface and Tint of Paper on
the Speed of Reading.”” Another high-dome analysis he
published in 1932 was a study of silent films, titled “Some
Psychological Reactions to Emotional Stimuli.”

While working on theses, he wrote several articles on
penetration and effects of radio in certain Ohio counties at
the behest of the then editor & publisher of Broadcasting,
now publisher of this journal-——and these brought him to
the attention of CBS management, we were informed at the
time by the late Paul Kesten, CBS exec. v.p. and himself
an up-from-the-ranks advertising research man. Dr.
Stanton (who uses the title seldom, and only to distin-
guish himself from a stock market letter tipster of the
same name) came to CBS's research staff straight off the
campus 23 years ago, became research director in 1938,
adv. director 1941, v.p. & gen. mgr. 1945, president 1946.

A demon for concentrated work—his office lights are
burning long after all others have left the executive suite
—and a genius for leadership and decision key Frank
Stanton’s success. It’s just plain modesty when he tells
friends, “It’s easy when you have a boss like Bill Paley.”
True, the CBS chairman, who shuns limelight and pub-
licity, has given him his head; it was Stanton, for example,
who negotiated and closed the record $20,000,000 Phila-
delphia WCAU stations deal last month. But that’s only
part of the story of the rise of the industry’s most remark-
able of younger executives from a 4-figure salary to $300,-
000 a year now—to say nothing of 39 directorships & trus-
teeships. These are in such diverse enterprises as New
York Life Insurance Co., 244-254 West 52 Corp., American
Heritage Foundation, Sigma Xi; and these do not include
public services, such as his membership on the advisory
panel of the Gaither Committee.

He’s modest and retiring, withal, and his biography
in the latest WWho’s Who in America consists of exactly 5
lines where it could run a eolumn. It reveals he was born
in Muskegon, Mich., March 20, 1908, which means he won’t
hit 50 for couple of months; he married Ruth Stephen-
son Dec. 31, 1931. And the only one of his multifarious
extra-curricular activities he chose to record was his
chairmanship of the board of the Center for Advanced
Study of Behavioral Sciences.
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SUMMARY-INDEX OF THE WEEK'S NEWS — January 18, 1958

ANTI-PAY-TV action by House Commerce Committee is
expected, as hearings begin with sharply critical ques-
tioning of FCC; Harris may introduce bill (pp. 1 & 5).

CBS-TV POLICIES BACKED UP by affiliates. supporting
Stanton-Salant opposition to Barrow Report and pay
TV (pp. 3. 4 & Special Supplement).

NETWORK TV BILLINGS gain 9%, in Nov. 1957 over Nov.
1956, ABC pacing relative increase with 22.1%,; cumu-
lative 11-mo. total is up 5.2% (p. 5).

CRITICISM OF RATINGS as reason for excess of who-
dunits, westerns and quiz shows may spark Senate
inquiry into programming (p. 6).

FCC IS REPRIEVED from attack by Moulder subcommittee:
House hearings in probe of 6 regulatory agencies will
have “general” scope (p. 6).

ILLEGAL BOOSTERS ruining TV reception in Northwest

BASEBALL TV PROTESTS carried to Washington by minor
leagues, but they score zero in fight against Sunday
big-league games on CBS-TV (p. 8).

DO YOU KNOW THAT industry is studded with names of
football greats of past, including All-Americans? (p. 9).

SUBLIMINAL ADVERTISING demonstration leaves Con-
gressmen, FCC, FTC in the dark as to elfectiveness;
govt. action unlikely in near future (p. 10).

Manvufacturing-Distribution

TV INVENTORIES IN GOOD SHAPE at year end; 1957
retail sales off 4%, to 6,725.000. Big Dec. retail sales
zoom home radio to 8-year high (p. 12).

NEW DEALER MATURITY manifest at NARDA Convention
as speakers concentrate on analytical approaches to
cost cutting, better margins, etc. (p. 12).

EDUCATION OF DEALERS, heading for high levels of

areas, NCTA studies indicate; AMST urges interference
safeguards in vhi booster comments (p. 8).

scientific merchandising, challenges factory men to up-
grade ow knowledge of modern retailing (p. 13).

ANTI-TOLL TV TIDE RISES IN CONGRESS: On basis of subscription-TV hearings this week

-- with network presidents yet to take stand Jan. 21 to expound their arguments that
fee and free can't coexist -- it now seems probable that House Commerce Committee
will ask House action on bill to cancel FCC's proposed pay-TIV tests and let Congress
decide future of subscription TV.

That's our sizeup after attending 4 days of hearings at which the Committee
questioned FCC closely and heard testimony of prime toll-TV proponents Zenith, Skia-
tron & Telemeter as well as opponents NAB & Rep. Celler (D-N.Y.). 1It's also based
on our own discussions with Committee members.

Though half-dozen bills to ban pay TV are now in Congressional hopper, best
bet is that Committee Chairman Harris (D-Ark.) will introduce own bill or resolution
as soon as hearings are over -- and this is the one Committee will approve.

Harris

personally feels it will be impossible to call off tests, once started.

It's obvious Committee has already caucused on pay-TV issue, at least infor-
mally. One member told us he thinks that all except one of the Committee's 32 mem-
bers are opposed to subscription TV -- though other members have indicated they are,
at least officially, as yet "undecided." Some members are freely predicting that the
"Harris bill" -- as yet unintroduced -- will easily be approved by Committee.

Climate on Capitol Hill with regard to pay TV thus has changed rather sharply
between sessions of 85th Congress -- at least within the House Committee responsible
for overseeing FCC -- from an almost studious avoidance of the issue to what now
looks like rather fierce opposition. Factors obviously more important than current
hearings are hard-hitting educational campaigns by networks & NAB, increasingly anti-
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pay grass-roots sentiments as expressed by public opinion polls and letters to law-
makers -- and strong position of AFL-CIO against on-air toll systems. Latter can't 3
be ignored as significant factor, particularly in industrial Congressional districts. ‘;

Whether anti-toll bill will get through Congress is still up-in-the-air ques-
tion, particularly in view of fact that the Senate counterpart of Rep. Harris' Com-
mittee is split wide open on the issue. Chairman Magnuson (D-Wash.) repeated his
espousal of tests as recently as 4 weeks ago (Vol. 13:51).

* * * *

Commission's 3 days of testimony before Committee this week didn't give much
aid & comfort to fee-TV proponents. Impression conveyed in their testimony was that
majority was more-or-less forced to agree to tests by mere fact of Congressional in-
action -- and that Commission wouldn't feel the least bit put-upon if fee-TV ball
were suddenly intercepted on Capitol Hill.

Legality of Commission's tests was subject of heavy questioning, Doerfer con-
ceding that court test was certain and that it was possible FCC would be overruled.
This opened way for gquestioning by several Congressmen as to whether it wouldn't be
better for Congress to legislate now, rather than leave issue to the courts.

Questioning by the 12-18 Congressmen present at most of the heavily-attended
hearings was sharp, generally critical of subscription TV. From all witnesses --
including commissioners -- lawmakers demanded hard facts: How much would it cost the
public? What will pay-TV use for programming? Why haven't there been large number
of applications? Doerfer carefully avoided being maneuvered into position of de-
fender of subscription TV, explaining Commission has merely indicated "a receptive
disposition to authorize a controllable test of subscription TV under conditions in
which it could enrich, but certainly not destroy" present IV programming.

Including commercials? Polled by Committee, commissioners were vague on this
point -= Doerfer, Lee & Ford saying they opposed advertising during test, but pre- "
ferring not to be committed in case of regular pay-TV authorization. Bartley & Hyde
said they didn't want to commit themselves. Doerfer did add that FCC might have to
consider requests to permit ads if it authorized regular fee-TV service.

Whether FCC would regulate toll-TV rates was another problem disturbing Com-
mittee. Doerfer said Commission would have power to insist that stations adhere to
rate schedules submitted in application, since any variation would be "misrepresen-
tation."” As to direct rate control, he said FCC might have to ask Congress.

Zenith, Skiatron & International Telemeter -- represented by attorneys Theo-
dore Pierson, James M. Landis & Paul Porter, respectively -=- pinned their basic pro-
t011-TV arguments to slogan, "Let the public decide." Of the 3, only Zenith said
flatly and unequivocally that it plans to franchise its full quota of 3 on-air toll
test applicants. Landis said Skiatron was "very much interested" in tests.

Telemeter believes wired system "holds the greatest hope for immediate prog-
ress," said Porter, and while it favors FCC's decision to conduct tests, it finds
test conditions "complex and onerous." He said wired systems could later be inte-
grated into on-air systems -- when and if full-scale toll-telecasting is authorized.

There was considerable fencing between the very savvy to0ll-TV attorneys and
the Congressmen in search of hard facts -- but few, if any, previously undisclosed
details came out. During entire session, tenor of Congressmen's questioning was
openly dubious of idea of fee-TIV tests -- particularly Chairman Harris and Reps.
0'Brien (D-N.Y.), Alger (R-Tex.), Dollinger (D-N.Y.), Dingell (D-Mich.).

Hearings will resume Tue. Jan. 21 with 3 network presidents, and are sched-
uled to end next day when large number of witnesses are slated to be heard. [For
tentative list of witnesses and other pay-TV news, see p. 5.] .

Note: Network presidents will be on Capitol Hill again late next month or
early in March. Senate Commerce Committee's communications subcommittee under Sen.
Pastore (D-R.I.) hopes to open hearings last week in Feb. on bill by Sen. Smathers |
(D-Fla.) to bar broadcasters from music publishing or recording business (Vol.13:34).

www americanradiohistorv com



-3 -
AFFILIATES SOLIDLY BACK CBS-TV POLICIES: Everyone concerned with preserving a free TV

system in a free economy will do well to pay special heed to 2 documents we publish
as a Special Supplement to this edition of The Digest == the high policy talks by
CBS president Frank Stanton and by the man he calls "my good right arm," v.p. Richard
S. Salant, before this week's CBS-TV affiliates conference in Washington.

They set forth so clearly and vigorously the mutual economic and political
problems confronting the telecasting industry as a whole that we felt their words
shouldn't be taken out of context and that a mere "digest" wouldn't do them full
justice. Pity is that time, space and other news breaking this week -=- mainly the
pay-TV hearings on Capitol Hill (p. 1) == do not permit similar textual treatment of
other noteworthy talks, for there were some very important ones (see p. 4).

Over-all, the impression gained attending most of the sessions and in cor-
ridor talks with scores of affiliates was that they intensely admired the galaxy of
keen young network leaders gathered around Stanton; that they stood four-square back
of CBS policies in general; that their business was fairly good to good, for which

they gave due credit to the network whose competitive zeal has contributed so much
to the advancement of American TV; that they share with the network itself a self-
confidence, almost a cockiness, that can best be expressed thus: "We know we're
good."” They continue to call theirs "The world's No. 1 network."

* * * *

If there's any doubt that the affiliates stand behind CBS in its vigorous
opposition to the Barrow Report and to pay TV, it is allayed by the resolutions
unanimously adopted at the convention's close. These called both contrary to the
public interest, supported the Stanton-Salant thesis that there's "no public demand,
no disease to cure” in the Barrow proposal to "fractionate" network operation.

It's reasonable to anticipate ABC, NBC and their affiliates will take very
much the same position. The Salant rebuttal, while indeed self-serving to the net-
work, struck a responsive chord among affiliates as its arguments demolished pro-
posals for sweeping new govt. controls over business aspects of advertiser, station
and network relationship. Said WTOP-TV's John Hayes, summarizing affiliates' views
on the Barrow Report, "If affiliates, networks and the affiliate-network relation-
ship are not to be weakened, to the ultimate detriment of the American public, we
must act together to meet this attack head-on."

Qur_own belief is that, unless there's a hue and cry in Congress for the Bar-
row proposals, there isn't the proverbial Chinaman's chance of their adoption in
anywhere near their present form, if at all. But the telecasters can't afford to
sit back complacently, that's sure. That they have the ear of Congress as well as
the eyes & ears of the populace goes without saying. And the "lobby" aspect of the
first affiliates' conference in Washington, even as the pay-TV hearings were start-
ing, was overt and candid -- and chances are more such meetings will be held here.

By far the vast majority of Senators _and Congressmen, moSt with their wives,
attended CBS's banquet and star-studded show, evidencing the importance they place
on TV. As a prominent Congressman's wife remarked to ours, as they exchanged notes
on the constant dining-out demanded of public officials here: "This is one we simply
couldn't miss."” We'd prefer to construe this remark as meaning they knew it would

be a worthwhile and pleasurable evening with CBS as host -- though a cynic might say
they turned out in such force because they wanted to cotton up to the network.
* * * *

It was a_superb show -- with Art Linkletter, Danny Thomas, Patti Page, Phil
Silvers troupe, big orchestra, bigger chorus-line, and even with Gunsmoke's Matt
Dillon, big'Jim Arness taking bow. And luncheon speeches by Vice President Nixon
and Senate majority leader Lyndon Johnson made the press wires in a big way. But
the important part of the convention, from the network & station executives' points
of view, centered on the trade talks (more on p. 4).
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Some Noleworthy Speechmaking: Highlighting the
4th annual CBS-TV affiliates conference in Wash-
ington Dec. 13-14 were the Stanton-Salant
speeches (see Special Supplement herewith) —
but there were also some important and note-
worthy talks by others. Probably the most sig-
nificant, from a high policy standpoint, were
those of John Hayes, pres. of Washington Post’s
WTOP-TV, unequivocally opposing the Barrow
Report and leading to the unanimous resolution
to that effect; a second speech by v.p. Dick Salant
tearing subscription TV apart, and the devastating
indictment of tollvision by Tom Chauncey, mgr.
of the Gene Autry stations in Arizona, who also
distributed a mock “special Jan. 13, 1963 edition”
of Phoenix Sun bannered “Pay-V Kills Free TV.”
CBS-TV sales v.p. William H. Hylan’s speech, indi-
cating the easy-buck days are giving way to short-term
contracts and month-to-month business uncertainties,
was of a piece with corridor talk to the effect that the
sales curve, while still rising, is going up much more
slowly than before., Network TV generally amounts to
about one-fourth of the average well-placed station’s
revenues, spot 50%, local 25%—and typical 1957 rises in
over-all totals we heard about ranged from 3% to 6% over
1956, though one fortunate telecaster claimed 35%.
Program v.p. Hubbell Robinson Jr. defended present
program efforts, admitting inadequacies and failures but
suggesting the telecasters ean “walk proudly, confident
[their] contribution to American happiness, information
and education is a substantial and enlarging one.” He
also conceded respected competition from ABC and NBC.
Station relations-engineering v.p. William B. Lodge re-

viewed status of video tape, network circuits for DST,
color (see below).

Programs also had an important spokesman in F. Van
Konynenberg, exec. v.p. of WCCO-TV, Minneapolis, sug-
gesting networks “scout” their stations more for program
ideas. News was covered by CBS-TV v.p. Sig Mickelson
and ex-FCC Comr. Jack Jett, now v.p. of Baltimore Sun’s
WDMAR-TV, Baltimore. Promotion had spokesman in John
Cowden, network’s operation director, adv. & sales promo-
tion; W. D. (Dub) Rogers, KDUB-TV, Lubbock, Tex.;
Norman Knight, exec. v.p., WNAC-TV, Boston.

Most of the talks were whimsical, yet with underlying
veins of seriousness, including those of Edmund C. Bunker,
CBS-TV v.p. for station relations and Thomas K. Fisher,
network’s general attorney, treating otherwise very dry
subjects. (Noteworthily present was the popular Herbert
V. Akerberg, longtime CBS station relations v.p., and one
of the real pioneer builders of the network; Pres. Stanton
anncunced he had recently been released from long hospital
siege and was back at work.)

Your trade press may carry adequate summaries or
even texts—Variety this week had extraordinarily lengthy
coverage and Broadcasting can be expected to provide
coverage in depth. But if any particular talk is up your
special alley, we suggest you write the principals, for most
of them were prepared in advance and copies are available.
This week’s Variety carried the best headline on the con-
vention story we’ve seen to date, one that tells a lot of
story in itself: “Courtship on the Potomac; Statesmanship
at Affil Meet.” Author is the ubiquitous George Rosen.

n

Ultimate in Network Loyally: Shares of stock in CBS
comprised Christmas bonuses to employes of affiliates
WCCO-TV & WCCO, Minneapolis, according to exec. v.p.
F. Van Konynenburg, reporting to this week’s affiliates
conference. Gifts totaled 241 shares.

CBS on Color, Tape, DST: Availability of AT&T cireuits
for Standard Time repeats during Daylight Time this
spring and summer is “reasonably certain,” CBS-TV sta-
tion relations & engineering v.p. Wm. B. Lodge told affil-
jates conference in Washington. He said that while snags
could occur, AT&T executives “go so far as to say that
the risk of a circuit shortage is so small that they think
we are wise in putting a million dollars into a video tape
center in New York City.”

Tape center, he said, is currently under construction
in Grand Central Terminal, and installation of equipment
will begin Feb. 15, full operation due by start of DST
April 27. CBS-TV now has 7 recorders on hand in Holly-
wood, 8 in N. Y., will receive 8 more by end of this month,
3 in Feb., 2 in April—for total of 23 units, 9 in Hollywood
and 14 in N. Y. CBS engineers will examine Ampex color
tape converter in few weeks and as soon as they “see a
demonstration of satisfactory performance,”” CBS will
order 2 kits.

Lodge indicated CBS will continue to follow its “mid-
dle-of-thé-road, be-prepared policy” on color—producing
moderate number of color shows but ready to shift to
large-scale production “any time there is advertiser or
public demand.” He added: “Some day the public will
agree with us [on advantages of color] and back up their
agreement by large-scale purchase of receivers.”

»

Texts of CBS Years of Crisis and NBC Projection,
1958 were printed in Jan. 13°Congressional Rccord at re-
quest of Sen. Mansfield (D-Mont.).

Small Stations Petition AT&T: Lower line rates
for TV stations in smaller communities are sought in reso-
lution on behalf of CBS-TV’s 35 Extended Market outlets
and other smaller market outlets, presented at Washington
conference this week by Harry C. Butcher, onetime CBS
Washington v.p., wartime Naval aide to Gen. Eisenhower,
now operator of KIVA, Yuma, Ariz. (Ch. 11) and of radio
KIST, Santa Barbara, Cal. His committee includes Rex
Howell, KFXJ-TV, Grand Junction, Colo. and F. E. Busby,
WTVY, Dothan, Ala. It notes that AT&T and regional
subsidiaries have “wide latitude of charges [which] often
reflect an economically unsound assessment for services
involving the use of inferior facilities” and asks readjust-
ments so that small stations can afford to bring network
service to their communities—particularly since FCC won’t
license stations’ own intercity circuits if common carrier
facilities are available.

Justice Dept.’s network probes are “far from com-
plete,” Deputy Attorney General Walsh advised Chairman
Magnuson (D-Wash.) of Senate Comnerce Committee, who
asked last Aug. for interim progress reports on TV anti-
trust investigations. Walsh indicated in letter that in-
vestigations of such network practices as ‘“must buy’”’ and
“option time” would continue until next fall, at least.

TV for straphangers is part of formula offered by
Transpcert Workers Union boss Michael J. Quill for luring
millions of riders into New York’s subways. As he out-
lined it at subway wage contract