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SUMMARY-INDEX OF THE WEEK'S NEWS — May 3, 1958

SUCCESSFUL NAB CONVENTION concentrates on major
issues—highlighted by enthusiasm over video tape.
radio upsurge, FCC assurances, etc. (p. 1).

VIDEO TAPE FREEING TV from dependence on film. Net-
works using recorders for time zone repeats. Results
excellent. (pp. 2 & 6).

BARTLEY RENOMINATED TO FCC, unharmed by House
subcommittee investigation, no conlirmation trouble
expected. Cross nomination awaits action (p. 3).

FRONTAL ATTACK ON CATV launched with formation of
station group. Western leaders at work on FCC, Con-
gress, NAB, networks. Senate hearings set (pp. 4 & 9).

OPTION TIME & MUST-BUY still illegal, Asst. Attorney
General Hansen asserts after 1Y, years’ investigation.
FCC may or may not consider anti-trust angles (p. 4).

BROADCAST EDITORIALS urged by FCC Chairman Doer-
fer at NAB convention. Stresses “fairness” as antidote
to some newspapers’ policies (pp. 5 & 8).

INSPIRING SPEECHES AT NAB convention urge broad-

LOVE THAT RADIO, especially network radio, is theme of
AMs who hear glowing NAB report from NBC’s Matt
Culligan (p. 7).

ALLOCATIONS-UHF major FCC concern — "something
must be done.” Broadcasters ask about program
promises, renewals., AM application processing (p. 10).

ACADEMIC DISTINCTIONS mark coming of age of TV
& radio. Many leaders hold honorary degrees, more
to be bestowed soon. Some trustees and Ph.D.’s (p. 12).

COLOR TV NEEDS SUPPORT from set makers, networks,
broadcasters report at NAB convention. More color
programs urged (p. 14).

Manufacturing-Distribution

FM STEREO BROADCASTS sparked by NAB convention
talk, development of new equipment, prospect of
stereo phono boom this fall (p. 15).

EXCISE TAX CUT now seems possible if industry groups
join in anti-recession move (p. 16).

FEDERAL FAIR TRADE LAW supported in House hearings

by GE, which dropped price-maintenance after court
attacks on state laws (p. 16).

casters be mindful of space age obligations, support
public service programs (p. 6).

NAB MAIN TENTS AND SIDE SHOWS: You name the subject -- and we'll warrant that you
would find it somewhere on this week's NAB convention agenda. But the multi-ringed
circus into which this annual conclave has evolved -- "the convention on a bicycle,"
as Variety so aptly characterized the awkward situation in Los Angeles wherein dele-
gates had to scurry between one hotel and another, or one assembly hall and another,
and had to make choices of so many concurrent business and social events -- obvi-
ously needs some sort of overhaul.

Simple fact is these NAB conventions are getting too big, too sprawling, too
unwieldy, for the members' own good. This was more evident than ever this year,
even though registrations dropped to something under 2000, of which 360 were for the
Separate engineering conference. Last year's total was 2358. There were, of
course, almost as many more non-registered exhibitors, local citizenry, hangers-on.

There's no gainsaying, though, that it was by and large a successful meeting,
despite the absence of so many who felt the distance and cost were just too great or
who were just plain disinterested. It was well organized, despite countless con-
flicts of meetings and entertainments, and the sessions were generally well con-
ducted and certainly worthwhile. Some old-time and should-be leaders were absent,
but many more were on hand -- and the big operators were far from ascendancy. It
remains to be seen whether the new taboo on film folk as delegates and exhibitors,
deeply and loudly resented, will stick for next year.
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According to their specialties, your ubiquitous trade press will detail the
manifold facets of the convention. As a digest, we've picked and chosen what we
regard most important subjects for treatment by our staff. In our book, the more
significant matters were these:

(A) The striking evidences of videotape's coming of age, including color
tape, with its vast implications (see below). And exciting development of automation
techniques in TV-radio station operation.

(B) The heightened spirit of radio operators, both station and network, as
they reported a happy upsurge in business (p. 7). But it cannot be overlooked that
easily half of this year's station-network attendance came from the 536 TV stations
on the air, even considering that the uhf people were few and far between.

(C) The assurances from FCC members, in their panel remarks, that they mean
to do right by the industry, want to help it grow & prosper =- this despite actions
and delays that sometimes would seem to belie such policy. They promised to attack
the perpetual problems of allocations, to speed up application processing, to reduce
silly paper work in connection with program requirements, etc., etc. (p. 10).

(D) The exhortation to editorialize on the air, the promise that there will
be no reprisals now or "even in 1968" by succeeding Commissions -- theme of main
address and later panel remarks by FCC chairman John Doerfer (p. 5). This, at very
time FCC is calling networks and stations to account for editorializing on pay-TV.

(E) The war against community antenna services which certain smaller vhf
operators, who claim they're being hurt badly, have declared and the prospect that
this may be one of TV's and FCC's causes celebres in immediate future (p. 4).

(F) The surprising absence of pay-TV discussion, rank and file apparently
satisfied, rightly or wrongly, that the issue has been resolved by Congress, at
least for the time being (p. 10).

(G) The apparent disinterest of rank & file in Washington problems, prevail-
ing attitude continuing to be "let the networks worry about that.” That the net-
works are worrying plenty about the latest Justice Dept. aspects of Barrow study
hearing (p. 4) is quite apparent despite extraordinary and spontaneous Support from
respective affiliates they're all enjoying.

(H) The high-level speeches of CBS's Dr. Frank Stanton, keynote award win-
ner, and McCann-Erickson pres. Marion Harper Jr. (p. 6), which lent a lofty tone to
the proceedings, in marked contrast with the noisy promotions and extensive partying
in hospitality suites and night spots.

(I) The heartwarming, spontaneous ovation accorded veteran FCC Comr. Rosel
H. Hyde and enthusiasm over news of Comr. Bartley's renomination (p. 3). Also
the fine tributes paid by the broadcast pioneers to movie-radio pioneer Cecil B.
DeMille and by the engineering conference to the venerable Dr. Lee de Forest.

THE TAPE AGE—TELECASTING REVOLUTION: TV's greatest technological development since

the picture tube itself -- video tape recording -- this week began fulfilling early
promise in hour-by-hour, day-bi-day operation -- wiping out Daylight Saving Time
differentials in Standard Time zones. It's now clear this is only the beginning =-
that in sight now is goal of almost complete independence from motion picture film.
Indeed, it's easy to visualize the feature film industry eventually leaning on video
tape for quick production because rushes can be seen in a matter of minutes.

In 2 short years since first TV tape demonstrations at the 1956 Chicago NARTB
convention, video recording equipment has become a practicable working tool for the
broadcasters. In less than 2 more years, it will be a necessity.

What tape can do for stations -- now -- has been treated in our past reports.
Now, networks and tape-equipped stations testify enthusiastically to its value. At
this week's NAB convention in Los Angeles, where video tape stole spotlight third
year in a row, the true dimensions of its fabulous promises and potentials became
even more apparent.
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Vast new storehouse of programming material for local stations, to upgrade
programming and help replace dwindling supply of feature film, is now on horizon --
the possibility of syndicated tapes. TV film producers and distributors are eyeing
tape developments closely, but keeping their mouths shut. Yet, they know revolution
is on. The main unanswered question is: How soon?

Need for large quantities of new programming was hinted at -- unwittingly or
not == by NTA pres. Oliver A. Unger, when he told NAB film panel that TV has dissi-
pated feature film supplies "like a drunken sailor" and warned that availability of
new features must decline from now on, that even the 2831 features produced from
1948 through 1957 "would be consumed in short order" if stations use them up at the
same rate they did 8-9000 pre-1948 films already in distribution. He also warned
that post=1948 features, because of participation of talent guilds, would be priced
far higher than earlier movies.

Producing features on tape especially for TV would be an enormously expensive
venture and probably won't be essayed to any great extent in foreseeable future.

But tape's big syndication value will be this: Nothing on live TV ever need
be lost again. At no extra expense -- except talent fees -- all live network shows
may be preserved for future reruns or syndication. Productions which originated on
Playhouse 90 or Kraft TV may someday largely replace feature film in station time.
Comedy shows, musicals, spectaculars need not be lost after one performance, may be
played again and again with live quality.

When most or all outlets are tape-equipped, it's not outlandish to suppose
that first-run syndication properties will be offered on tape. 1It's also sensible
guess that network lines -~ during off hours -- may someday be used to "deliver"
taped programming to stations, the local outlet making duplicates off network feed.

For live-quality commercials, implications are obvious. In fact, 2 companies
already are prepared to tape commercials for advertisers.

[For other reports on tape revolution, see p. 6.]

COMMISSION'S BOB BARTLEY RIDES AGAIN: The highly respected Comr. Robert T. Bartley,
who has survived both the multiple joys and occasional discomforts of being House
Speaker Sam Rayburn's nephew, is in line for another 7 years on FCC as result of
renomination by President Eisenhower this week.

White House's announcement was graciously timed, coming when Bartley was
attending NAB convention in Los Angeles -- for his term doesn't expire until end of
June. It's expected Senate Commerce Committee will endorse him solidly.

Some segments of industry have been irked at times by the Texas Democrat,
because he has constantly worried about multiple, absentee and newspaper ownership.
But he's been open about it and he hasn't been blindly rigid about it.

There had been fears that Bartley might be hurt when Bernard Schwartz, the
ousted counsel of House subcommittee, then headed by Rep. Moulder (D-Mo.), leaked
blanket charges of misconduct against commissioners. In due time, however, Bartley
came out smelling like a rose of Texas.

One of Bartley's strongest suits is ability to utilize a competent staff.
Legal asst. Max Paglin and engineering asst. Horace Slone are among ablest men at
Commission. And, incidentally, Bartley has an uncanny knack of corralling some of
the most attractive secretaries in town.

Bartley is 46, was appointed to Commission in 1952. His background is busi-
ness administration (Southern Methodist U). He was on FCC staff 1934-38, served as
SEC securities analyst before joining Yankee Network where he became a v.p., later
worked for NAB, then on Rayburn's staff, before FCC appointment.

Confirmation of another Democrat, State Dept. official John S. Cross, still
hangs fire (Vol.14:10-11,17) -- since Senate Commerce Committee hasn't yet weighed
his nomination. It will come up May 14 unless Chairman Magruson (D=Wash.) calls a
special meeting earlier. Approval is expected.
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FIERCE STATION vs. CATV INFIGHTING: Looks like a declaration of war on community an-

tenna systems by small-town telecasters. Group of latter, whose lobby strength is
greater than their apparent size, met during NAB convention this week, formed or-
ganization dedicated to putting crimp in CATV'g cables.

Stations were really working hard, buttonholing commissioners at convention,
contacting Congressmen, pleading with networks and film producers to fight property
rights issue, etc. Current frenzy of action was precipitated by shutdown of KGEZ-TV,
Kalispell, Mont. on grounds it can't compete with local CATV system, and petition by
KLTV, Tyler, Tex. that it's being squeezed out by local system (Vol. 14:17). Sta-
tions warn that unless FCC acts "some of us will have to turn our licenses in.*®

Newlyv formed group has taken temporary name of "Committee for Preservation of
Free Hometown TV," with organizing committee headed by Wm. C. Grove, KFBC-TV, Chey-
enne, Wyo., and including Ed Craney, KXLF-TV, Butte; Marshall Pengra, KLTV, Tyler,
Tex. Craney in particular is no slouch at lobbying. He was the man who, when Sen.
Wheeler (D-Mont.) headed Senate Commerce Committee, got Senate to pass resolution
blocking radio stations from increasing power beyond 50-kw.

* * * *

Chairman Magnuson (D-Wash.) of Senate Commerce Committee appears to have
given group an attentive ear, for he has scheduled May 27-30 hearings on "general
guestion of TV channel allocations," including "adequate TV service to small and
isolated communities and the use of community antennas, satellite stations, etc."
He has recalled as special counsel Kenneth Cox, Seattle attorney who handled previ=-
ous allocations hearings.

Community antenna operators aren't without resources, either. Their leaders
are well aware of problems, have sailed into fight. Like their opponents, they also
cornered Comr. Hyde in Los Angeles, gave him their side of story. Minority stock-
holders of KGEZ-TV, who operate town's CATV system, assured him they really mean
to put station back on air if given chance (Vol. 14:17). They were aided by sev-
eral broadcasters who also operate CATV systems.

[For further details on station-CATV struggle, see p. 9.]
JUSTICE DEPT. HOT ON OPTICN TIME & MUST-BUY: Role of Justice Dept. in FCC's network

hearings is worth very close scrutiny for simple reason that Asst. Attorney General
Victor Hansen is convinced that option time and must-buy are illegal. He said this
1% vears ago in testimony before Congressional Committees -- and this week, after
staff had studied matter for the intervening period, he reiterated that conviction
to us, flatly. His network investigation is still going on.

Justice Dept.'s views are no secret to FCC. Just last week, 5 Commission
members (all save Hyde & Lee) met with Justice officials for exchange of legal views
-= first time commissioners themselves have been in on the inter-agency discussions.

Justice's stand poses host of guestions. FCC can accept its opinion, outlaw
option time and must-buy at end of current hearings. Or, it can disagree, and hold
that practices are necessary in public interest. Or, it may hold the practices are
illegal but needed, ask Congress to create exemption by new law. Or, it can hold
they're legal but not in public interest. Or, it can seek legal compromise.

" Suppose Commission declares anti-trust matters aren't its concern, in effect
telling Justice: "Sue, if you think you should." Many observers assume Justice
would go to court --= in light of Hansen's views. And some lawyers think Justice
would be out for real blood, divestiture of stations and the like.

Then there's possibility of compromise (Vol. 14:15). This presumes FCC
could come up with formula which would placate Justice. 1It's recalled that Justice
in 1943 dismissed suit against networks after FCC adopted present network regula-
tions. Prior to then, networks had unlimited option time -- and Justice was satis-=
fied to see option cut to present level. Now, speculation goes, Justice may be mol-
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lified with another slice. It's impossible to tell what Justice will do. Hansen
feels strongly about it; so does his asst. Robert Bicks, an active man eager to
make trust-busting reputation. But will Attorney General Rogers go along?

At least one strong camp in FCC isn't inclined to let Justice's opinions
divert attention from overall public interest considerations. But Justice isn't
being ignored. Recent Supreme Court decision, Northern Pacific Railway Co. v. U.S.,
March 10, is held by attorneys of KTTV, Los Angeles, to be proof that option time
and must-buy are illegal per se =- as prohibited "tying" arrangements, a la outlawed
block-booking in Paramount Picture case. KTTV attorneys argue that latest decision
knocks props out of networks' reliance on Supreme Court's decision in Times-Picayune
Pub. Co. v. U.S., of 1953. Northern Pacific case is getting mighty close study
nowadays by FCC lawyers and attorneys for parties in network hearing.

® ® ® ®

As if networks didn't have enough on their minds, Sen. Magnuson (D-Wash.)
this week scheduled week of June 2 for hearings on Bricker network regulation bill
(S-376). Sen. Bricker (R-0.) hailed Magnuson's move: "I am convinced the interests
of the American viewing public can best be served if the FCC has some sort of regu-
latory control over the TV networks." Called in as committee counsel is Kenneth Cox,
capable Seattle lawyer, who handled previous allocations network hearings. He is due
in Washington latter part of May.

FCC, FAIRNESS, AND FREEDOM OF THE AIR: FCC Chairman Doerfer's call to editorialize,

in speech at NAB convention this week, is something less than clarion but a good
effort nonetheless. On one hand, he urges broadcasters to exert the right to
editorialize, as granted by FCC. On other hand, he acknowledges that Commission
will call them to task if they aren't "fair." He then speaks bitterly of newspapers
that are "unfair," says that "fair" broadcast editorials would be "a refreshing
experience for people who have been the captive readers of some local newspapers."

Fact is that broadcasters don't have freedom, can't be very effective as long
as a govt. agency can determine what's "fair," and they'll continue to be mighty
slow to exercise self-expression as long as that's true. Vigorous editorializing by
stations can come only as it did with press, when they can even be "unfair," with
their "editors" answerable only to the public.

* # * *

0ld argument of "spectrum scarcity" is wearing thin as justification for FCC
review of news and editorial presentations. Right now, public has greater access to
potential diversity of broadcast voices than it has to varied daily newspaper views.

It's really that old govt. "lifted eyebrow" that inhibits stations. Though
FCC has yet to take away anyone's station on score of "unfairness," it has made
broadcasters mighty leary. Even such a carefully planned telecast as CBS's Khrush-
chev affair (Vol. 14:16), which provoked criticism from only an infinitesimal
section of public, gives broadcasters cause for pause. Suppose a network took an
editorial position favoring something FCC majority really didn't like; then imagine
how it would fare in current network investigation.

FCC's current inquiries into "biased" telecasts on pay TV and National Assn.
of Manufacturers' distribution of Kohler strike hearing kines (Vol. 14:16) probably
couldn't be avoided under present Commission rules. But mere receipt of letters
from Commission seems to be enough to scare broadcasters.

But Doerfer has done industry a good turn, anyway, by pushing stations to
editorialize, even with strings attached. FCC's current policy was certainly a step
forward in 1948, replacing Mayflower decision which pretty well blocked stations
from editorializing. Next step is to interpret "fairness" more freely, then to
dispense with "fairness" concept altogether, allowing true freedom of the air.

[For digest of Doerfer's speech, see p. 8.]
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Leaders Say ‘Know Thyself': You could hear a pin
drop in the assembly hall as NAB convention dele-
gates listened to CBS pres. Frank Stanton urge
upon broadcasters their enormous responsibilities
in this space age, for they knew that he knew
whereof he spoke from his experience as a panelist
of the much-discussed Gaither Report. They were
similarly attentive when Marion Harper Jr., pres.
of McCann-Erickson, exhorted them to use their
powerful facilities in the cause of combatting de-
pression.

Stanton noted that the 4000 stations (TV,
radio) today outnumber daily newspapers better
than two to one; that broadcasting, alone among
media, can reach all the people at the same time,
and immediately; that “in an age over which
hangs the threat of ICBM warfare, with all the
speedy, unpredictable devastation that it implies
broadcasters have a responsibility of critical im-
portance.”

They can meet this responsibility, he said, in obvious
reference to the new New Dealish threats from Washing-
ton, only ‘““if their essential strength and structure are not
impaired and if we put our minds to it without qualifica-
tion.” He suggested four fronts on which networks and
stations must move:

“First: We must resist with vigor and unity of pur-
pose all shortsighted efforts—however well intended—to
wealken the basic structure of broadcasting. Sound prac-
tices and economic health are the minimum essentials of
getting the job done.

“Second: We must ourselves take a fresh look at the

‘public interest, convenience and necessity,” never forget-

ting that without devotion to this basic element of our
charter, we can become just another industry.

“Third: We must broaden our concept of what con-
stitutes an adequate news service. By this, I do not mean

adequate in quantity alone. I mean a program service
fresh, imaginative, provocative and arresting in quality.

“Fourth: We must join the rest of the press in the
fight for the right to get information and, without harass-
ment, to report it. For this is the raw material from
which sound public opinion is formed in a democracy.”

It’s up to the broadcasters to help keep the processes
of democracy functioning, to keep people from drifting
into passiveness and false confidence. “We are no longer
merely an extension of other informational media. We
have had leadership thrust upon us. Whatever the risks,
whatever the harassments, whatever the discouragements,
the survival of our freedom as an industry—as well as
that of all of us as a people—may well depend upon how
we exercise it.”

* *® * *

“Let Broadcasting Do It” was title and theme of
Marion Harper’s address—and he spoke not only as a
veteran Madison Ave., TV-radio campaigner but as prime
mover in the Advertising Council in urging the broad-
casters to join wholeheartedly in Council’s current all-
media anti-recession campaign keyed to theme “The Fu-
ture of America.” Said he:

“The usual assignment of advertising is to build a
favorable image of a product. This campaign concerns
itself with a favorable image of America’s future. Each
advertisement, commercial, film and other message pursues
the line ‘your future is great in a growing America’ . . .
a country with more people, more jobs, more products—
and more public and personal needs to be satisfied.” He
observed:

“I know of no greater testimonial to the versatility,
impact and breadth of coverage of TV and radio than to
say this: There is not a single major national need today
which broadecasting cannot serve with some vital contribu-
tion ... I urge each of you to give this program as much
support and air time as you possibly can—not only as a
matter of public interest but for obvious reasons of self
interest. Your media have proved they can build sales—
they can also build confidence in the country’s future.”

The Tape Revolution: Video tape’s vast promise
is now well on way to becoming a telecasting
business reality. Bringing closer the day when
taped TV pictures will be handled by every sta-
tion in the land (see p. 2) are these 5 important
new developments, all of which have taken place
since last year’s NARTB convention:

(1) Interchangeability of tapes from one ma-
chine to another.

(2) Start of deliveries of regular production
units, Ampex having already shipped 112 re-
corders to 45 outlets and RCA due to begin pro-
duction deliveries next fall. By year’s end, Ampex
says it will have equipped 100 stations, with out-
put now well ahead of schedule.

(3) Development of color tape recorders and
color conversion kits, first by RCA and then by
Ampex.

(4) Development of quick and practical meth-
od of splicing TV tape for easy editing.

(6) Standardization of video tape and re-
corder specifications and characteristics, with
RCA adopting principles developed by Ampex.

Needless to say, other inventions are still needed—
e.g., a practical device for mass reproduction of tapes at
the speed with which film prints are made and this is said
to be on the way.

= o
= =

Two “firsts” in TV color and tape were demonstrated
at convention this week—but these were events which had
been talked about so much before convention that they
hardly seemed new:

RCA-NBC gave first non-laboratory demorstration of
its color TV tape recorder, and Ampex showed its color
tape adaptor for first time. RCA’s color tape pictures,
previously shown to press & industry in operation at
Camden (Vol. 13: 43), was demonstrated this time in actual
operation at NBC’s “Tape Central” at Burbank, where bank
of 11 Ampex and RCA machines, 8 of them capable of
recording color, was shown in operation.

Ampex’s first color demonstration was held in con-
junction withh GE, which showed its new live color camera,
transistorized and compact (Vol. 14:47), in action with
Ampex tape.

Faet that color quality tended to be variable in both
demonstrations doesn’t detract from conclusion that color
tape is here. One has but to compare quality of todax’s
nearly perfect mionochrome tape-recorded pictures with
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those of 2 years ago to realize that so far as color record-
ing is concerned “this is it.”

Some observers at convention were surprised at the
vigor with which GE is pushing its live color camera—and
speculating that GE is ready to ride the color horse as
soon as it shows signs of breaking into a trot. Presumably
same is true of GE’s TV receiver manufacturing operations.

NBC currently is only network using color tape equip-
ment, though CBS has 2 Ampex color converters on order.
All 3 networks have tape centers on west coast for Pacific
and Mountain Time repeats. ABC’s eastern and central
zone repeats are handled from Chicago, CBS’s from New
York and NBC’s from Los Angeles.

AT&T came through with circuits required for Stan-
dard Time repeats, making continuity of program schedules
possible in nearly all Standard Time zones when nation
switched to Daylight Time. Only large section forced to
continue schedule-change practice is Washington-Oregon,
which remains on Standard Time in summer. All networks
quote excellent preliminary reports from their affiliates on
quality of the delayed telecasts.

That video tape already has become a station necessity
is obvious to many far-sighted telecasters. Price of the
recorders ($45,000 for Ampex’s, $49,500 for RCA’s black-
&-white) has caused good deal of hesitation among sta-
tion people, particularly since 2 machines are needed for
best results.

Attitude of many telecasters brings to mind some
broadcasters’ first reactions to TV itself: We don’t believe
it; it’s expensive; we can’t make it pay off; let’s wait and
see. As in case of TV itself, a dozen years ago, it has
been the more progressive stations with live-minded en-
gineers which have pioneered use of video tape.

Emergence of video tape has catapulted youthful
Charles P. Ginsburg, now mgr. of Ampex advance video
development, into ranks of clectronics engineering states-
men. Leader in development of TV tape, Ginsburg—one-

time engineer for San Franscisco’s radioc KSFO—already
has been awarded 2 of engineering’s top honors: IRE’s
Zworykin TV prize and SMPTE’s David Sarnoff Gold
Medal.

* £ * %

Another TV tape recorder, BBC-developed “VERA”
(Vol. 14:15,16), has been put into practical use in Lon-
don—though BBC is awaiting arrival of an Ampex ma-
chine for comparison purposes. U.S. broadcast engineers
at NAB convention said VERA would be impractical for
American TV since it currently is capable of taking
only 2.5-mec bandwidth—inadequate for U.S. TV standards.
It also has same drawbacks as early developmental RCA
video recorders—high speed mechanism and inability to
accommodate standard-length programs on convenient
sized reels. Addressing NAB engineering luncheon, BBC
engineering director Sir Harold Bishop gave this descrip-
tion of VERA:

“It employs %-in. magnetic tape and a tape speed of
200-in. a sec. The tape is of the normal thin base sound-
recording type and is not specially selected. There are 2
video tracks with a band-splitting system in which the
video signal is divided into 2 frequency bands, 0-100 ke
and 100 ke-3 me. The 0-100-ke band is made to frequency-
modulate a carrier so that the low-frequency difficulties
inherent in the conventional magnetic recording system
are avoided. What is even more important is that the am-
plitude limiting associated with the reception of frequency-
modulated signals may be incorporated in the reproducing
chain to eliminate undesirable amplitude fluetuations, and
so overcome almost all ‘dropout’ difficulties. It does, in
fact, work very well. The higher video band from 100
ke upwards is recorded simultaneously on a second track
in a econventional manner. Separate recording and repro-
ducing head-stacks are employed, so that continuous moni-
toring of the recorded picture and sound during the
process of recording can be carried out.”

‘20th Century Phoenix: Foregoing titled signifi-
cant talk on upsurge in network radio by Matthew
J. Culligan, NBC v.p. in charge of radio network,
at NAB convention—basic theme being along lines
of pres. Robert W. Sarnoff’s recent remarks re-
printed by us (Vol. 14:13) under caption “Net-
work Radio—No Time for Requiem.”

Admitting TV inroads on night audience, Cul-
ligan noted NBC radio network (CBS’s, too) has
14 of the 15 original radio advertisers back, though
all quit at some time during last 5 years; that in
1956 NBC Radio had 26 clients, in 1957 it had 115;
that 1958 payments to affiliates will be 214 times
those of 1956; that affiliates aren’t quitting any
more, 5 being added in last 6 months, 10 more
shortly. Said he:

“The more dedicated radio station owners . .. rccog-
nize that by 1960 there will probably be over 4000 radio
stations in America. About 3000 will be glorified juke-
boxes, wallowing in hopeless mediocrity with the same
weary rchashes of wire service news reports and rock ’n’
roll or whatever fad music replaces it. There will be about
750 network affiliates who will stand head-&-shoulders
above this hopeless mob of jukeboxes [bringing] world-wide
and national news live to their audiences, along with the
great name commentators . . . World Series, political con-
ventions, outstanding sports [and] top stars.

“Their service will be appreciated. Their prestige will
soar. Their adult audiences will enlarge. Their rates will
rise. Their income from national spot, local sponsors and
the network will increase . . . and the profit levels will
exceed those attained in the pre-TV era.”

Note: ABC Radio has announced no plans to change
from curtailed schedule recently decided upon (Vol. 14: -
12-13), while MBS continues to report it’s at break-even
point (which NBC & CBS do not state yet) and that it
has every intention of staying in business. New MBS
chairman-pres. Armand Hammer and exec. v.p. George
Vogel met with affiliates at Los Angeles this week, amid
reports recently ousted Roberts-Hauser group (Vol. 14: 9)
wants to sell its 509% stock and that Paul Roberts has
already disposed of his share.

o

National spot radio business in multiple-station
markets totaled $152,003,000 in 1957 vs. $119,994,000 in
1956—up average of 27%, according to Adam Young radio
rep firm, which says estimates are based on FCC data for
previous years and “firm’s own first-hand knowledge of
billing trends in the majority of the country’s larger
markets.” Biggest increases (each at least 409 ) were
reported in Columbus, O., El Paso, Los Angeles, New
Haven, Norfolk, Pittsburgh, Portland, Ove., Providence, San
Francisco-Oakland, Springfield, IIl., Toledo, Wilmington.

President Eisenhower will address dedication ceremony
of new NBC studios in Washington May 22,
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Doerfer Ediforializes: A healthy pitch to broad-
casters, prompting them to editorialize, was made
by FCC Chairman Doerfer in speech at NAB con-
vention this week (see p. 5), but his remarks
show why exercise of the “right” is still difficult.

“Having fought and won the battle for the
right to editorialize,” he said, “the broadcasters
have failed to follow up this conquest—at least
to extent expected by the Commission.

“Apparently, the shock of such an unexpected
victory in 1948 has left the broadcasting industry
too dazed to properly exploit the breakthrough.
But 10 years is a long time to stand in stunned
silence—especially when the press continues to
appropriate this field unabated and virtually un-
challenged- by the only other effective medium of
mass communication that exists.”

Doerfer noted that 1400 cities have daily newspapers
but only 100 have competitive papers. Despite need for
more editorial voices, he said, only about 5% of radio
stations editorialize on daily basis, only 35% occasionally.

Stations should have no fear of “reprisals by public
officials,” he said. Even if FCC reversed present policy of
encouraging editorials, he stated, Communications Act pro-
hibits censorship, and First Amendment of Constitution
keeps Congress from curtailing free speech. He went on,
however:

“It is true that a broadcaster must exercise more care
than a press editor. After all, the newspaper publisher
need not seek the renewal of a license every 3 years. He
may be hasty, careless, vindictive or callous to accepted
standards of fairness. Not so a broadcaster. He must use
reasonable care to be fair and has an affirmative obligation
to ensure the presentation of conflicting views by respon-
sible elements in a community. But is this bad? It may
be an innovation in many American communities. It
promises to be a refreshing experience for niany people
who have been the captive readers of some local news-
papers.

“This concept of an obligation to be fair and to
actively seek out and present opposing views by respon-
sible people may come as quite a shock to some newspaper
editors.

“But that is one of the best opportunities a broad-
caster has for performing a worthwhile local public service.
If he uses reasonable diligence and establishes an overall
pattern of fairness, he will have little to fear from any
public officials on any level.”

Newspaper ownership of stations concerns some mem-
bers of Congress, Doerfer said. He noted ‘“‘constant drum
of criticism” against FCC’s authorization of newspaper
ownership—which was about 25¢% of TV in 1952, is still
about same.

“Pressures are building up, Doerfer said, which may
culminate in Congress establishing fixed criteria by which
applicants in comparative cases are chosen. The diver-
sification of mass media argument will, I am sure, be hotly
decbated. I hesitate to venture any guess as to the out-
come . ..

“But whatever the merits of a proposed divorcement
between the printed and the broadeast media, there is every
indication that newspaper-owned facilities will be tolerated
only if they establish a completely independent editorial
staff for broadcasting their comments and, perhaps, even
an independent local news staff—especially in view of the
irresistible temptation on the part of some newspapers to
editorialize through a selection of news, the wording of
headlines, and the negligent or intentional omission of
factual information from their news columns. In any event,
the accent of the day seems to be upon more independence
and fairness in the dissemination of news and views.

“Broadcasters have also, in some recent attempts to
editorialize, displayed some peculiar ideas of what consti-
tutes an adequate presentation of opposing views. In the
recent flurry to editorialize on the merits and demerits
of subscription TV, some broadcasters presented the posi-
tion of opposing views to permit a test of subseription TV
by a designated member of their staff. I suppose you could
refer to him as the loyal opposition.”

% * % %

Doerfer thus illustrated the opportunities and difficul-
ties. Even newspaper-owned stations aren’t too excited
by prospect of editorializing. One reason, of course, is that
they already have a “voice.” Another is that they don’t
want to jeopardize the TV-radio profits which are increas-
ingly important to sustain that voice. For example, N.Y.
Times last week for first time disclosed its earnings, and
despite fact it garnered $66,900,000 ad revenues in 1957,
30.6% of all advertising in N.Y. papers, its profits on pub-
lishing were $1,462,814 after taxes. From newsprint com-
pany it owns, T'imes netted $1,547,253 in 1957. Profits from
publishing were only 871,985 in 1953, $61,346 in 1954, hit
peak of $2,287,304 in 1956.

Times doesn’t own TV, has radio WQXR, which isn’t
in a class with TV as an earner. But it may readily be
seen that many a publisher gets far more out of TV than
out of his newspaper and is content to treat station as
source of income rather than as a personal “voice.”

Accolade to the broadcasters from Edwin W. Ebel,
General Foods v.p. & chairman of Advertising Council’s
TV-radio committee, speaking at NAB Los Angeles con-
vention: “In the past 18 months, broadecasters and broad-
cast advertisers contributed more circulation, more time
and talent to more information campaigns in the public
interest than was contributed in any such period in the
history of your industry, including wartime . .. Year-end
figures show that the circulation given to Council cam-
paigns in 1957 through network commercial programs alone
increased 509 over 1956, rising from 10 billion to over 15
billion home impressions.” Does this advertising work?
Ebel’s reply was a resounding “yes” as he cited Stop Acci-
dents and Prevent Forest Fires campaigns. Currently,
Council is campaigning for “Confidence in a Growing
America” as means of combating recession.

American Research Bureau’s “Arbitron” instant rating
system (Vol. 14:1) will probably go into daily operation
in New York City area next week, ARB pres. James Seiler
said at Los Angeles. It will start initially with slightly
over 100 homes on hookup, increasing by about 15 homes
daily. The service won’t be offered for sale, however, until
225-home sample is operating—probably by end of May.
Installations have been made in 300 homes, but difficulties
in balancing telephone lines have caused delay. It’s under-
stood A. C. Nielsen Co. is also planning instant rating
service and has ordered 100 devices to place in home sets
due to be delivered next Dec.

Los Angeles will be host to triennial meeting of Inter-
national Radio Consultative Committee (CCIR) April 2-30,
1959, at Biltmore Hotel. The meetings are held by govt.
officials and industry representatives of 50 countries.
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CATV-Station Baitle Lines: Small-town telecasters
appear to have made some impression on FCC,
with their charges that community antenna sys-
tems threaten their existence (see p. 4). Comr.
Rosel Hyde, with whom they conferred last week
in Ida., stated at NAB convention that matter is
“serious’; that FCC should study it.

They’ll have tough time persuading Commis-
sion that systems are common carriers, though
they plan to ask for reconsideration of recent ad-
verse decision (Vol. 14:14). Latest effort is more
indirect—to get at systems through their micro-
wave licenses, which FCC does control.

Stations have long tried, with little success, to per-
suade NAB and bigger stations to take up cudgels in their
behalf. But big-city stations haven’t been able to get
worked up about it, particularly since they enjoy the
bonus coverage provided by CATV systems without cost.
Even some small and uhf stations make much of this
bonus in their sales pitches.

Small-town group has had somewhat better luck with
Congress—getting car of Sen. Magnuson (see p. 4) and
Sen. Mansfield (D-Mont.), who spoke up last week (Vol.
14:17). Some western Congressmen are already sworn
encmmies of CATV systems because latter have fought to
shut down or control illegal vhf boosters operated by their
constituents.

Strategy of getting at CATV systems through pro-
gram property rights is an uncertain one. Courts have
never scttled matter of signal ownership. IFor example,
CBS pres. Frank Stanton says his lawyers believe it’s
doubtful that pickups by CATV systems can be stopped,
as of now. And the small-town station operators don’t
want a court test (1) for fear they may lose, and (2)
long delay, to say nothing of legal costs, might be dis-
astrous to some.

First formal move of new small-station group was to
resolve at this week’s Los Angeles meeting to ask FCC to:
(1) Require common carriers, translators, boosters and
private microwave operators to file written consent from
program property rights owners to relay originating sta-
tion signals. (2) Allow stations liberal and permanent
use of their own private microwaves in lieu of AT&T’s or
other common carriers’.

=

Broadcast Pioneers’ “citations for distinguished
achievenient” were presented at group’s 17th annual dinner
April 29 in Los Angeles by pres. John Patt, WJR, Detroit,
to Dr. W. R. G. Baker, EIA pres.,, Syracuse U research
v.p. and retired GE v.p., for contributions to clectronies
industry and advancement of electronics engineering pro-
fession (in absentia); to FCC Comr. Rosel Hyde for his
part in North American radio agreement negotiations; to
pres. Earle C. Anthony, of Los Angeles’ KFI, for public
service and leadership; to Bing Crosby & Bob Hope for
their service in making “a happier world.” J. Walter
Thompson v.p. John U. Reber was honored with posthumous
Hall of Fame award for pioncering radio’s commercial and
entertainment possibilities; it was accepted by Mrs. Reber.
Special citations were presented to CBS chairman Wm. S.
Paley, accepted by pres. Frank Stanton, and to Cecil B.
DeMille, who addressed dinner. New president of group,
which has a prime project, the establishment of a Broad-
casters Hall of Fame and Museum, like baseball’s at
Cooperstown, N. Y., is Frank Pellegrin, v.p., H-R Television.

British Color, UHF, FM: Progress of BBC in color,
uhf and FM as outlined by Sir Harold Bishop, di-
rector of engineering, in luncheon address April
30 at NAB Los Angeles convention:

“As I understand it, the public acceptance of
color TV in this country has been slower than was
first expected. Three years ago, the BBC decided
to carry out experimental color transmission to
test the NTSC system modified for Britain stand-
ards and to give our manufacturers the oppor-
tunity of studying receiver problems. The results
of these transmissions have been encouraging but
we are uncertain when the public demand for color
will build up, and no decision has yet been made
to introduce a color service in Britain . . .

“We are not so far using the uhf bands. We have
watched the problems you have encountered in this country
in the use of these frequencies, and we shall read with great
interest the final report of TASO . .. In view of the Inter-
national Radio Conference at Geneva next year, it is very
important that we should be fully informed about the
potentialitics and shortcomings of the uhf bands allotted
for TV ... We are investigating propagation over short
and long distances and carrying out picture transmissions
to provide a direct comparison between vhf and uhf, using
a 200-kw ERP transmitter working on 654 mc. We have
a number of mobile laboratories in the field and a statistical
study of the results should be ready in the autumn . ..

“As a result [of departures from European AM al-
locations], all our medium-frequency stations suffer inter-
ference . . . We foresaw that this situation would get
progressively worse and, some years ago, we decided to
build a network of FM transmitters operating in the band
of 88-100 mc to duplicate the-programs given on medium
frequencies and to provide facilities for local broadcasting.
This task has been largely completed, and we are now
covering some 98¢% of the population on FM. The sale
of FM receivers is going well, although I do not myself
believe that FM will ever replace the standard band com-
pletely ... There is, incidentally, a marked trend towards
incorporating FM radio facilities in TV receivers.”

a

TASO Progress: Final report of TASO will probably
be delayed until end of year, the allocations study’s exec.
director Dr. George R. Town told NAB Engineering Con-
ference in Los Angeles this week. He revealed several
modifications in TV standards are being considered, among
them: (1) Circular polarization, which may provide better
service in shadow areas, particularly for uhf. (2) Cross-
polarization, to minimize co-channel interference. (3) Re-
duction in ratio of sound-to-picture power to reduce pos-
sibility of lower-adjacent-channel interference. He said
TASO is well on way to developing more reliable methods
for preparing propagation curves.

New low-cost vidicon camera and microwave unit,
being offered to telecasters for first time, was demonstrated
at this week’s NAB convention by Ling Systems Inc.,
11754 Vose St., N. Hollywood, Cal. Complete vidicon
chain with microwave remote unit mounted in Volkswagen

van is being offered on 60-mo. lease basis for about $500 a
month.

Co-channel interference reduction possibilities are
discussed in Polarization Discrimination in TV Broadcast-
ing, new report of FCC’s technical research div. (Report
T.R.R. 4.3.10), available from the div.—or from us.
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FCC Scans Industry Problems: In panel discus-
sions, press interviews and informal conversa-
tions, FCC members spent Govt.’s money well by
attending NAB convention in Los Angeles. Even
Commission’s strongest critics acknowledge value
of their attendance at the “big one.”

Scarcity of TV channels and the fallow uhf
spectrum continue to gnaw most seriously at
Commission’s conscience. Commissioners con-
tinue to agree that “something must be done.”
Comr. Ford is particularly concerned, asserting:

“This is the most urgent problem we have at the
Commission. We Dbetter look for an answer. We must
find a solution or uhf will slip until there isn’t any more
uhf; 499 of the uhf stations have gone off the air. Patch-
work answers won’t do. TASO will come through with in-
formation, but we have a lot of work to do while waiting
for it; we also have technical data. Uhf works where it’s
deintermixed. If we decide to go to all uhf, it would take
a period of years to do so.”

Chairman Doerfer: “We’ve got to have a fresh atti-
tude on deintermixture.”

Comr. Craven: “In the long range, we may have to go
to all uhf or another part of the spectrum. We aren’t
twiddling our thumbs.”

Comr. Bartley: “It’s a local arca problem. Uhf does
well with deintermixture.”

NAB pres. Harold Fellows noted that industry has
invested some $500,000-$600,000 in TASO’s work, urged
that Commission weigh its findings which he termed ‘“real
evidence.”

Uhf stations’ Committee for Competitive TV moted
sparse uhf attendance, held no general meeting. According
to exec. director Wallace M. Bradley, 2 of on-air uhfs are
not NAB members, and he said that informal discussions
among uhf operators “indicated it is inevitable that one
or 2 things will take place in the near future—either (1)
the FCC switches to an all-uhf system, or (2) the FCC
reduces mileage operations, reduces power, and direction-
alizes the vhf system.”

Curiously, pay-TV was completely absent from agenda,
except that anti-pay-TV fillmed statement by Chairman
Harris (D-Ark.) of House Commerce Committee, released

last month for distribution to TV stations (Vol. 14:16),
was shown at management session—and its significance
wasn’t lost. In the 3-min. ¢lip, Harris warns FCC not to
proceed with announced intention to consider pay-TV test
applications after Congress adjourns—else he’ll “call the
Committee back together in session and conduct hearings
into the entire problem.”

In press conference, Doerfer stated Commission will
go ahead with plans, assuming Congress doesn’t take ad-
ditional action by adjournment, and will weigh facts as
they exist at the time. He said it is duty of FCC to move.

Slow processing of applications, a chronic ailment,
was brought up again. Doerfer stated that Commission is
trying to get more funds, more staff—and he reiterated
that FCC is frustrated by the interminable “due process”
provided by law. He again urged that Congress relieve
Commission of “protest rule” burdens and permit fuller
consultation with expert staff.

£ * * *

P’rogramming promises and plans of stations are very
much on commissioners’ minds. Ford said that present
new-application form should be changed; that applicants
can’t be expected to ‘“‘crystal ball” programming. Craven
called application form “a kind of censorship,” said that
applicants should be permitted to cite local needs, tailor
program representations in light of available service.

License renewal forms of TV & radio stations, being
revised by FCC, come up for Commission consideration
shortly. Industry has been seeking revisions permitting
stations to make better showing on record of broadecasting
public affairs programs. One change being considered by
Commission is to permit stations to offer judgment as to
what percentage of their programs may be considered
“educational” even though they don’t fall within FCC’s
educational category, which requires such programs be
“prepared by or in behalf of educational organizations.”

Fellows staunchly defended FCC’s attendance at con-
vention, declared: “If govt. officials must travel to observe,
to learn and in other respects discharge their official re-
sponsibilities, as I believe they must, then let the Govt.
pick up the tab and relieve industry of this responsibility.”
Commissioners are paying own expenses, using Govt.
system permitting them to get up to $25 through itemiza-
tion—but most were out-of-pocket on the trip, anyway.

FCC Seeks Clarification: “Errand boy” role as-
signed FCC by Court of Appeals in Miami Ch. 10 case,
wherein Commission asked matter be remanded to it
because of alleged improprieties (Vol. 14:16), isn’t a proper
one, Commission told court this week—and it asked for
clarification of remand order. “The seriousness of the
matter,” FCC stated, “and the nature of the'problem in-
volved cannot, in our opinion, relieve the Commission of
its obligation under the Act to determine initially the
competence to participate of its individual members and
the basic qualifications of applicants for radio & TV
facilities. While such determinations are, of course, sub-
ject to review by the Court, we do not believe that it
would be appropriate for them to be made, in the first
instance, by the Court. Nor, assuming argucndo that one
or more of these determinations could be made originally
by the Court upon the basis of findings of fact developed
at an evidentiary hearing, do we believe that any authority
exists for directing the Commission to serve in the capacity
of ‘special master’ for the Court.” Meanwhile, grand jury
continues Ch. 10 investigation, has called attorneys for
applicants to appear in couple weeks.

Toll TV spokesman, the San Francisco-published Pay-
TV Newsletter & Digest, which apparently had suspended
publication for some weeks, came out last day of NAB
convention May 1 with strongly worded third edition insist-
ing all is going quite well despite pay TV’s opponents and
detractors, including Congress. Regardless of Washington
edicts, despite Los Angeles revocation of Skiatron charter,
it claims success for system in Bartlesville closed-circuit
tests and in huge theatre turnout for Robinson-Basilio
closed circuit (Vol. 14: 10). It announced ambitious plans
for “first national conference on pay TV” it’s calling in
Los Angeles in early fall, listed agenda even more inclusive
in topics of discussion than NAB convention with its 30
speakers, 15 panels.

Break-even point for 39-episode half-hour TV film
series now averages $1,725,000, said TPA pres. Milton A.
Gordon at April 28 NAB convention TV film panel. Aver-
age “negative cost” of 30-min. TV film program—exclusive
of print costs, advertising, sales, overhead, etc.—is now
about $27,625, he said, representing 30¢z increase in 3
years.
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Personal Noies: Joseph A.McDonald, NBC asst. gen. at-
torney & former ABC v.p., resigns, is expected shortly to
become partner in Washington TV-radio law firm, Smith
& Hennessey ... Gayle V. Grubb, Storer v.p. in charge of
San Francisco office and onetime ABC v.p. there, resigns
. . . Charles Holden, from Hollywood, promoted to produc-
tion mgr. of CBS-TV network programs, N. Y. ... Arthur
J. Johnson promoted to NBC-TV station sales mgr., N. Y.,
R. D. Daubenspeck to mgr. of NBC-TV network sales de-
velopment & presentations, Chicago . . . Hugh Ben La Rue
takes over radio KTIX, Seattle, buying it for $270,000 from
Tele-Broadcasters Ine. (H. Scott Killgore), leaves post
of exee. v.p.-gen. mgr. of KTVR, Denver . . . Bennet
H. Korn, DuMont Bestg. Co. public relations director, adds
duties of program director for WABD, N. Y. succeeding
John M. Grogan, who was named DuMont radio program-
ming v.p. ... Walter Bartlett, ex-Indianapolis Times, named
sales mgr. of WLWC, Columbus, succeeding Gregory Lin-
coln . .. Fred L. Vance, ex-KWTV, Oklahoma City, named
station mgr. of KVOA-TV, Tucson . . . Norman Cissna
named NTA midwest sales mgr., 612 N, Michigan Ave,,
Chicago; Lionel Furst, Paul O’Brien, Augic Cavallaro join
national sales dept. ... Wm. L. McGee promoted to western
v.p. of Interstate TV Corp. ... E. Tillman Stirling, asst.
U. S. attorney for District of Columbia, joins Washington
communications law firm of Welch, Mott & Morgan .
Dalton Danon named Guild Films western div. mgr. . . .
Arthur Settle appointed public relations director for
Metropolitan Educational TV Assn., N. Y.
o

New NAB TV board members elected at Los Angeles
convention are G. Richard Shafto, WIS-TV, Columbia, S. C.,
and Dwight Martin, WAFB-TV, Baton Rouge, La. Mem-
bers reelected: James D. Russell, KKTV, Colorado Springs;
Joseph Baudino, Westinghouse; C. Howard Lane, KOIN-
TV, Portland, Ore.; John E. Fetzer, WKZO-TV, Kalama-
z00; Payson Hall, Meredith; Joseph J. Bernard, KTVI,
St. Louis; Henry B. Clay, KTHV, Little Rock; C. Wrede
Petersmeyer, Corinthian; Willard E. Walbridge, KTRK-
TV, Houston. Network members reelected: Alfred Beck-
man, ABC; Wm. B. Lodge, CBS; Frank M. Russell, NBC.

David Lachenbruch, ex-Telcvision Digest, joins staff
of Radio-Electronics, N.Y., as associate editor.

Obituary

John S. Phipps, 84, father of John H. Phipps, owner of
WPTYV, Palm Beach and WCTV, Thomasville-Tallahassee,
Fla., died at his Palm Beach home April 27. Surviving are
two other sons, daughter.

John R. Gilman, 63, retired v.p. of Roy S. Durstine
Adv,, originator of Lue Radio Theatre, died at his home
in Tiverton, R. 1., April 30. Surviving are widow, son,
3 daughters.

ADVERTISING AGENCIES: Elliott W. Plowe, ex-BBDO,
named senior v.p. of Calkins & Holden ... Wm. J. McIlvain
promoted to v.p. broadecasting dept. of Leo Burnett, suc-
ceeded as director of network relations by Paul A. Louis
. . . Frank Clarke named v.p. of Erwin Wasey, Ruthrauff
& Ryan, Los Angeles . . . Brooks Elms named a v.p. of
Sullivan, Stauffer, Colwell & Bayles . . . John W. Connor
promoted to v.p. of Cunningham & Walsh . . . A. Roy
Barbier elected a v.p. of MacManus, John & Adams . . .
Joel Kaplan, ex-Irving Serwer Adv., named exec. v.p. of
Ashe & Engelmore, N. Y. ... John J. Remillet promoted
to v.p. and marketing director of D. P. Brother & Co.,
Detroit . . . Philip J. Kelly, ex-Calvert Distillers, elected a
v.p. of Lynn Baker ... Walter L. Niebling Jr. promoted to
v.p. Dobbins, Woodward & Co., S. Orange, N. J.
o

Assn. of Federal Communications Consulting Engi-
neers, at pre-NAB conclave in Mexico City, attended by
many Latin America broadcasters and marked by entente
cordiale, elected treas. George E. Gautney, Gautney &
Jones, as 1958 pres., succeeding Kear & Kennedy’s Robert
L. Kennedy; Howard T. Head, A. D. Ring & Assoc., v.p.;
Robert M. Silliman, secy.; Wm. E. Benns Jr., treas. Direc-
tors elected: David L. Steel of Page, Creutz, Steel & Wald-
schmitt; John H. Mullaney, head of own firm; Edward F.
Lorentz, Commercial Radio Equipment Co.

Harry C. Butcher has sold his KIST, Santa Barbara,
Cal. (250-w, 1340 ke) for $197,500 to group headed by
his mgr. Carl Rembe, whose chief backer is A. C. Morici,
head of Contadini foods, with A. R. Elman, Chicago ac-
countant. DMr. Butcher, ex-CBS Washington v.p., war-
time naval aide to President Eisenhower, will continue to
reside in Santa Barbara but will devote fulltime to his
wholly-owned KIVA, Yuma, Ariz. (Ch. 11).

Ward H. Quaal, gen. mgr. of WGN & WGN-TV, Chi-
cago, reelccted pres. of Quality Radio Group at Chicago
meeting; W. H. Summerville, WWL & WWL-TV, New
Orleans, v.p.; Wm. D. Wagner, WOC & WOC-TV, Daven-
port, secy-treas. New directors: Frank Gaither, WSB,
Atlanta; John B. Taney, WRVA, Richmond.

Wn. S. Hedges, NBC v.p.-integrated services, onetime
NAB pres., this week received 1958 plaque of “VIPs” as
man “who has done most in the past year for the broad-
casting industry”. Group comprises 16 who went on then
Col. Ed Kirby’s Air Force junket to European warfront in
1944, has met annually since then at NAB conventions.

Joe Higgins, WTHI-TV, Terra Haute, Ind., a top in-
dustry golfer, won NAB-Broadcasting golf tournament
April 29 at Los Coyotes Club (Los Angeles) with score
of 74—sixth time he has won it in last 10 years (Vol.
14:15).

Robert Eastman, ex-pres. of ABC Radio, establishes
own rep firm, first client being N. Y.’s WNEW for area
outside N. Y. He plans offices in N. Y., Chicago, San
Francisco, currently works out of home in Wacecabue, N. Y.

American Women in Radio & TV, at convention in San
Francisco last week, elected Nena Badenoch, National
Society of Crippled Children & Adults, Chicago, as pres.

Ralph F. Craig and Hale Rood, independent music pro-
ducers, form Hardric Productions, 5§10 Madison Ave., N. Y.,
specializing in musical commercials.

New reps: WNEP-TV, Scranton, Pa. to Avery-Knodel

(from Bolling); WINR-TV, Binghamton, N.Y. to Everett-
MeceKinney May 1 (from Hollingbery).
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Do Youw Ruoow “fhat . . .

HEN MRS. SCOTT BULLITT was named recently to

the board of regents of the University of Washing-
ton, it was something more than a tribute to one of the
industry’s grand and gracious ladies for the fine job of
educational and public service broadcasting her Northwest
TV-radio stations are doing. To many of us, it was a well-
merited symbol of recognition of the coming of age of
American TV & radio, for academic distinction generally
comes with mature achievement.

With the season of commencements almost upon us,
we’ll soon be reading about more honorary degrees be-
stowed upon top people in TV & radio. As of now, the only
holder of the more than the 21 held by RCA’s David
Sarnoff, age 67, is the great Owen D. Young, onetime head
of GE, who now at 84 lives in graceful retirement in his
hometown of ‘Van Hornsville, N. Y. Mr. Young was ac-
tually Gen. Sarnoff’s mentor in the founding of RCA and
NBC, and they’re fast friends.

CBS’s William S. Paley is a life trustee of Columbia
U but his biography shows no honoraries. Its pres. Dr.
Frank Stanton, whose Ph.D. is an earned one, has them
from his alma maters Ohio State and Ohio Wesleyan and
from Birmingham-Southern College. Ed Murrow also won
an honorary from his alma mater, Washington State ’30,
has them too from Temple U, Muhlenberg College, Rollins
College.

* * * *

Allen B. DuMont, one of TV’s great developers of the
CR tube, holds honorary degrees from Rensselaer Polytech
(where he was graduated in 1924) and from Brooklyn Poly-
tech, New York U, Fairleigh Dickenson College—and he
won the coveted 1947 American School & Colleges Award.
RCA’s Frank Folsom, a leading Catholic layman, has
LL.D.’s from Notre Dame, Fordham, San Francisco U,
Manhattan College, St. Joseph’s College. Sylvania’s Don
G. Mitchell has them from Rensselaer, Stevens Tech, North-
eastern U, Middlebury College, Parsons College; Moto-
rola’s Paul V. Galvin, from Loyola U, Chicago.

Dr. Alfred N. Goldsmith, the “engineer’s engineer,”
onetime chief engineer of RCA, ex-editor of IRE Proceed-
ings, made such a deep study of medical electronics that his
friends sometimes think his doctorate (Columbia ’11) is
medical; he’s also a Columbia and Lawrence College honor-
ary, an honorary member of the N.Y. Medico-Surgical
Society and honorary fellow of the International College
of Surgeons.

RCA’s Dr. Elmer W. Engstrom (Minnesota '23) holds
a New York U honorary D.Sc., was recipient of Minnesota’s
award for outstanding achievement in 1950, is on advisory
councils of Princeton and New York U electrical engineer-
ing colleges. Philco’s British-born Leslie J. Woods was
honored by Drexel Inst.; GE’s retired v.p., Dr. W. R. G.
Baker by Union College, his own school; ex-FCC chairman
George McConnaughey, by Western Reserve, his alma
mater; ex-FCC Comr. Robert F. Jones, also an ex-Con-
gressman from Ohio, now a Washington attorney, by Ohio
Northern; J. W. West, pres. of Augusta Chlronicle’s
WRDW-TV & WRDW, by Augusta Law School; PPaul M.
Segal, Washington radio attorney, by Loyola U, New
Orleans.

£ % % &

Trustees or regents of colleges and universities from
the industry’s ranks include: H. Leslie Hoffman, Iloffman
Electronics, U of So. California; Benjamin Abrams, Emer-

son, Long Island U; Ross D. Siragusa, Admiral, Loyola U,
Chicago; Larry Gubb, Philco (retired), Cornell. Westing-
house’s Gwilym S. Price is trustee of Carnegie Tech, Car-
negie Library, Carnegie Institute as well as of Allegheny
College; Westinghouse pres. Mark W. Cresap is trustee of
Williams College.

The Louisville Courier-Journal’s Barry Bingham is on
board of trustees of Rockefeller Foundation, its pres. Mark
Ethridge on board of Ford Foundation. Hulbert Taft Jr.,
of the Cincinnati Inquirer family, who runs its TV-radio
stations, is a trustee of the Cincinnati Conservatory of
Music. NBC v.p. Joe McDonald is a trustee of Webb In-
stitute of Marine Engineering, Glen Cove, L. I., from which
he was graduated as a naval architect in 1924.

* % % %

Earned Ph.D’s are fairly numerous. Besides the afore-
mentioned, to mention a few that come immediately to
mind, there are DuMont v.p.,, Dr. Thomas T. Goldsmith;
Washington consulting engineer, Dr. Frank Kear; Wash-
ington attorney, Vernon Wilkinson, who got his degree in
international law, studied at the Sorbonne, never uses the
title; Washington electronics consultant, Dr. Albert F.
Murray ; founder-owner of Hartford’s WDRC, Dr. Franklin
Doolittle.

Then there are Dr. O. H. Caldwell, member of original
Radio Commission, now retired; Dr. George Town, on leave
as associate dean of engineering, Iowa State College, to
prepare the important TASO report; Dr. Irvin Stewart,
onetime FCC commissioner, retiring in Junc as pres. of U
of West Virgina.

Note: Dr. Lee DeForest, specially honored at this
week’s NAB convention, holds honorary degrees from
Yale’s Sheffield Scientific School, where he got his B.S. de-
gree in 1896, Ph.D. in 1899, and from Syracuse U, Talla-
dega College, Beloit College. At age 83, the inventor of the
3-electrode tube as detector, amplifier and feedback oseil-
lator, is still very active in his lab at 1027 No. Highland
Ave., Los Angeles.

Dissident Report on ETV: Reversing favorable
finding last fall after first year of closed-circuit TV in-
struction at Los Angeles City College, faculty members
conclude system has “devitalized” teaching, failed to alle-
viate teacher shortage. Report to city school board, which
operates junior college, says second year of 3-year pilot
TV experiment for 500 students in physics, geography,
health education courses hasn’t been worth $70,000 annual
outlay. Faculty suggests TV techniques are no more effec-
tive than herding students into auditorium, lecturing them
simultaneously. In other ETV developments: (1) D. C.
area started first televised adult education course with
7:15-8 a.m. shorthand lessons on WTOP-TV, Washington.
(2) April 26 Business 11 eek said in special education
roundup that ETV “verdict must remain open,” but tech-
niques “undoubtedly will spread—and probably spread
rapidly.” (3) April 27 Parade enthused over success of
Russian language course on GE’s WRGB, Schenectady.

EIA contribution to ETY in closed-circuit experiments
in Hagerstown (Md.) schools (Vol. 13:35) won ‘“national
recognition award for association achievement in the pub-
lic interest” from U. S. Chamber of Commerce at 46th
annual meeting in Washington this weck. EIA was cited
for persuading manufacturers to denate equipment, co-
operating with U. S. Office of Education and Joint Council
on Educational TV to obtain participation of Ford Foun-
dation’s Fund for Advancement of Education in project,
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New and Upcoming Stations: For its size, Albuquerque
may be best served city in nation—mnow that educational
KNME-TV (Ch. 5) has joined commercial KOB-TV,
KGGM-TV & KOAT-TV. Debut of KNME-TV appar-
ently infected educators in neighboring Ariz., for U of
Ariz, this week applied for educational Ch. 6 in Tucson.
The May 1 starter brings educational station total to 32—
and overall total 536 (92 uhf).

KNME-TV has RCA 2-kw transmitter formerly used
by KOB-TV (Ch. 4) installed in same building housing
KOB-TV’s new 6-kw unit. It’s hooked up with KOB-TV
auxiliary tower on Sandia Crest. Campus building has 2
studios, control room, film room & offices connected by
microwave with transmitter. Bernarr Cooper is director
of TV-radio; Mrs. Harris Hester, production asst.; Vorce
MclIntosh, ex-WTTW-TV, Chicago, chief engineer.

# # % %

In our continuing survey of upcoming stations, these
are latest reports from principals: ,

KAYS-TV, Hays, Kan. (Ch. 7) has begun construction
of studio-transmitter building and 700-ft. Liberty tower,
plans start next summer, writes Robert E. Schmidt, mgr.
& 49% % owner. Standard Electronics 10-kw transmitter
has been ordered for June 1 delivery; station plans to get
ABC-TV programs via private relay from KAKE-TV,
Wichita (Ch. 10). Base hour will be $150. Rep will be
Katz on sales with KAKE-TV,

CFCL-TV-2, Elk Lake, Ont. (Ch. 2), planned as second
satellite of parent CFCL-TV, Timmins, Ont. (Ch. 6), has
GE transmitter due June 1, plans June 15 start, according
to owner J. Conrad Lavigne. Satellite CFCL-TV-1, Kapus-
kasing, Ont. (Ch. 3), began last Dec. Foundation construe-
tion has begun, but work hasn’t started on 400-ft. Wind
Turbine tower. CFCL-TV plans to raise base hour from
$180 to $200 when CFCL-TV-2 gets on the air. Reps are
Paul Mulvihill & John N. Hunt.

L |

Rate increases: WCBS-TV, New York, April 1 raised
base hour from $8000 to $8250, 20 sec. remaining $2000.
WJIZ-TV, Baltimore, April 1 raised hour from $1400 to
$1540, 20 sec. $300 to $350. KPRC-TV, Houston, April 1,
hour from $1100 to $1200, min. remnaining $250. WLWA,
Atlanta, April 1 added Class AA hour (7:30-10 p.m. daily)
at $1000, min. at $225, Class A hour remaining $900.
KCRG-TV, Cedar Rapids, Ia. March 15 raised hour from
$425 to $500, min. $85 to $100. KIFYR-TV, Bismarck,
April 1, hour $275 to $350, min. $60 to $75. Spot increase:
WCPO-TV, Cincinnati, April 15 raised min. from $275 to
$290, 10 sec. $137.50 to $145. Rate cut: WTTV, Blooming-
ton-Indianapolis, May 1 cuts hour from $1000 to $700,
min. $180 to $100, but rate for news & special events pro-
grams remains $1000 per hour.

Shift of Ch. 2 from Springfield, Ill. to St. Louis in
deintermixture case was upheld by Court of Appeals this
week. In very bricf decision, Judges Edgerton, Fahy &
Bastian stated: “Upon the basis of a full hearing the
Commission weighed the various factors involved and
reached a reasoned decision within its competence. We
find nothing arbitrary, capricious or otherwise illegal in
the decision.”

CP for WHK-TYV, Cleveland (Ch. 19) was dropped this
week by Cleveland Plain Dcaler, after FCC notified owners
applications for extension of time and for transfer of CP
to DuMont Bestg. indicated necessity for hearing. Sale
of WIIK & WHK-FM to DuMont for $700,000 was ap-
proved two weeks ago (Vol. 14:16),

Assn, of Maximum Service Telecasters, in Los Angeles,
meeting, reelected Jack Harris, KPRC-TV, Houston, as
pres.; Charles H. Crutchfield, WBTV, Charlotte, first v.p.;
Donald D. Davis, KMBC-TV, Kansas City, 2nd v.p. Newly
elected secy-treas. was Harold Essex, WSJS-TV, Winston-
Salem. New board members elected: Essex; C. Wrede
Petersmeyer, Corinthian (Whitney) group; Alex Keese,
WFAA-TV, Dallas. Exec. director Lester W. Lindlow
announced MST has just completed study of TV signal
characteristics in Fresno, Cal. area, fifth such survey to
be completed and submitted to TASO. Next project will
be technical study of TV directional antennas. He said
MST is taking no position on ultimate use of DA’s, only
wants to make sure policy decisions are based on ‘“solid
factual technical data.” Studies will be made using stations
with co-channel spacings exceeding minima required by
FCC. Sofar, MST’s policy has been to oppose experimental
work using DA’s to drop in channels with spacings shorter
than those in FCC rules.

Views on “antenna farms” (Vol. 14:5) were elaborated
upon this week by CBS station relations & engineering
v.p. Wm. B. Lodge. He said CBS goes for principle of
farms but suggests FCC proposed rule be modified to:
(1) Relieve applicant of need for making “adequate show-
ing” that his structure won’t be ‘“an undue hazard to air
navigation.” (2) Relieve applicant from making expendi-
tures in anticipation of undetermined needs of possible
future broadcaster who may want to use his tower. (3)
Define “antenna farm area” to relieve applicant of ex-
pense of special aeronautical study. (4) Require “aviation
interests” to ‘‘compromise their needs to the fullest extent
possible in order to provide tower heights required to
deliver the maximum broadcast service to the public.”

Fully transistorized miniature TV camera, designed
to provide broadcast quality picture, was offered to tele-
casters for first time at NAB convention by Dage TV div.,
Thompson Products Inc. Tiny camera chain weighs 4 lbs.,
requires only 8 watts power, may be operated for 30 min.
from hearing-aid battery. Of modular construction and
using plug-in printed circuit strips, camera sells for about
$8000. Transistorized pocket-sized sync generator, part
of the camera unit, will also be offered separately at $2500.
New broadcast camera is outgrowth of similar industrial-
type camera developed by Dage for military, having been
sold to Signal Corps.

Two TV applications filed this week: For Ch. 8, Moline,
I11,, by Iowa-Illinois TV Co., 65¢% owned by Peoples Bestg.
Corp. (KVTV, Sioux City, Ia. and 4 radio stations), 20%
by Kingsley H. Murphy (family is 407 owner of KRNT-
TV, Des Moines), 5% by Moline Mayor Arnold R. Smith;
for educational Ch. 6, Tucson, Ariz., by U of Ariz. Appli-
cation for Ch., 2, Terre Haute, Ind., was dismissed by Cy
Blumenthal, leaving competition between Wabash Valley
Bestg. Corp. and Illiana Telecasting Corp. Number of ap-
plications pending is 118 (29 uhf). [For details, see TV
Addenda 26-N.]

CBS’s purchase of WCAU-TV & WCAU, Philadelphia
for $20,000,000 (Vol. 13:51) is being held up pending
FCC’s investigation of rules violations, isn’t likely to be
acted upon for 4-8 weeks. In addition to violations alleged
in Barrow Report on networking, Commission is investi-
gating charges that networks and stations presented biased
pay-TV programs (Vol. 14:16). Commission has responses
from networks on the charges of network rules violations,
is getting them from stations. Networks & stations have
20 days from April 16 to respond to toll TV charges.
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The Trouble with Color: No amount of local pro-
gramming and promotion can put color TV over
without far more support from set makers and
networks. That was consensus of three color-
casting pioneers this week in Los Angeles at
NAB'’s first color panel since 1956.

However, there was no inclination to throw in
the sponge—the telecasters agreeing in their un-
abated belief in color and outlining further pro-
motional efforts.

“Our enthusiasm for color has not waned,”
said commercial v.p. Louis Read of New Orleans’
WDSU-TV, “but until people have seen color they
are not interested.” He said interest of advertisers
had dropped considerably, and blamed ‘“general
apathy” for failure of manufacturers and dealers
to promote-color sets.

Pres. Clair R. McCollough of Lancaster’s WGAL-TV
added: “Color won’t take off until all networks are behind
it with at least 212 hours nightly in prime time, and until
all manufacturers make and promote sets and reduce the
cost by $100-$150.” Exee. v.p. Owen Saddler, KMTYV,
Omaha, expressed opinion that present prices are low
enough but that the bottlenecks are distributors and dealers
who refuse to push color sets. Gen. mgr. Harold See of
San Francisco’s KRON-TV asserted “salespeople aren’t
interested in color, they don’t know how to tune the sets
and they show customers a poor picture.”

RCA broadecast & TV equipment dept. mgr. Edwin C,
Tracy commented that cost of colorcasting equipment
“is not likely to decrease” and that “tremendous progress
has been made in decreasing the actual cost of sets” so that
both dealer and distributor now enjoy satisfactory profit
margin. He said he knew of no prospects for reducing
retail prices.

In other aspects of local color picture: (1) Saddler
said most important points for coloreaster to bear in mind
are compatibility (good monochrome picture), heavy pro-
motion, commercial salability of color shows. (2) Read
stated that WDSU-TV is eliminating the 107% premium
charge for color in some cases until set circulation in-
creases; it’s now about 5000 in area. (3) MecCollough said
WGAL-TV will estimate premium charge for color on basis
of color set circulation delivered, rather than ‘“cost-plus”
basis. Basie initial cost for local color equipment is about
$200,000, he said, and operating costs are considerably
higher than for monochrome.

"

Hoover Scores TV, Movies: “Film trash mills”
are operating in TV & movie industries to “flaunt in-
decency and applaud lawlessness,” FBI directar J. Edgar
Hoover said in May Law Enforcement Bulletin, published
by his agency. He conceded “many responsible leaders”
in both industries produce wholesome entertainment, but
asserted others put “money above morals” to “picture
eriminals as heroes for youth to idolize.” FBI chief was
promptly answered by NAB pres. Harold E. Fellows in
closing remarks at Los Angeles convention: “To the best
of my knowledge, and that of the members of the TV Code
Review Board, there have never been released any authori-
tative studies, made by accepted scientific methods, sup-
porting the contention that TV contributes materially to
juvenile delinquency. On the other hand, there have been
many studies by educators, librarians & others showing
that TV is a constructive influence on our young people.”

IATSE, NABET Threats: Two major TV labor
disputes—one unexpected—exploded May 2, disturbing
peace which followed settlement of 11-day IBEW strike
against CBS (Vol. 14:16). TATSE was reported on verge
of video tape jurisdictional walkout from 35 member firms
in N. Y. Film Producers Assn. which make TV filmed com-
mercials and industrial & other films. NABET balked at
signing master contracts for engineers, technicians, others
employed by NBC & ABC (Vol. 14:15) despite reported
overwhelming rank-&-file ratification of new 3-year agree-
ments along lines of IBEW-CBS settlement. Long-smolder-
ing IATSE video tape dispute began blazing when FPA
rejected ‘““too broad” jurisdictional demands by union which
were submitted by IATSE east coast council of locals.
Walkout would involve cameramen, stagehands, film ed-
itors, etc. Trouble at NBC & ABC was not so acute,
NABET refraining from immediate strike call over de-
mand that networks sign separate pacts for engineering
groups which voted 906-401 to accept new terms and for
small units of editors & publicists who rejected them. Net-
works insisted on signing overall agreements for 1600 em-
ployes at NBC, 1200 at ABC.

Shutdown of Hollywood motion picture & TV film
production at major studios was threatened this week by
Screen Directors Guild following rejection by Assn. of
Motion Picture Producers of contract demands, including
higher residual payments for TV reruns of theatrical
movies, participation in earnings from any pay-TV pro-
ductions. First steps toward walkout by directors were
scheduled to be taken at Guild membership meeting May 4.
Already beset by AFM strike which started Feb. 19 (Vol.
14:9), dispute with Writers Guild of America (West)
over extra pay for movies on pay TV (Vol. 14:8), studio
managements nevertheless were reported adamant against
SDG. “If we give [directors] anything on pay TV all
the other unions will move in and what the directors got
would have to be multiplied many times,” spokesman said.
“We might just as well go out of business.”

TV & radio news reporting have brought “exciting
new dimension to journalism,” CBS pres. Frank Stanton
said in speech at U of Mo. School of Journalism May 2.
“Combining sight, sound & action, TV has brought the
world into almost every American home, giving remote
places reality and revealing the important figures of the
world as both more & less than legendary names,” he said.
“Moreover, by their very natures, radio & TV are the
media that often first trigger the interest of people in
new events, new personalities, new problems.” School pre-
sented Stanton with its Honor Award for “distinguished
service in journalism.”

New CBC governing body of 5 full-time members
drawn from judiciary, finance & broadcasting, replacing
present 1l-man board of governors in TV-radio control,
will be proposed by Conservative govt. after Canadian
Parliament convenes in Ottawa May 12, according to re-
ports this week Last year Royal Commission headed by
R. M. Fowler (Vol. 13:13) urged revamped CBC system
under 15-man board.

New community antenna system for Alliance, Neb. is
in the works with grant of franchise to Denver’s Collier
Electric Co.—operator of string of CATV systems in Colo.,
Wyo. & Neb. (see TV Factbook No. 26).

Ampex videotape shipments: one to KDUB-TV, Lub-
bock, Tex.; 2 to Associated Rediffusion, England; 2 to
Osaka TV Bestg. Corp., Japan; one to WRAL-TV Raleigh;
one to WFLA-TV, Tampa.
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NEW RADIO SERVICE—FM STEREO? FM broadcasters and equipment makers, riding biggest

wave of optimism in 7 years, were engrossed in a hot new debate at this week's NAB
convention in Los Angeles: Standards (or lack of them) for a 3-D hi-fi service.

Stereophonic or binaural FM makes use of the 2 phenomena which FM broadcast-
ers credit for the resurgence of their medium =- multiplexing and the rage for hi-fi
(Vol. 14:13). For nearly 10 years, FM-AM stereophonic broadcasts have been aired
intermittently -- but with a definite parlor game flavor. Another recent novelty is
FM-FM stereocast -- requires cooperation of 2 competing FM outlets, but now actually
attracting sponsors in Los Angeles.

Drawbacks of both AM-FM & FM-FM systems is that they require 2 stations. The
logical answer is multiplexing, where 2 or more carriers may be transmitted on one
FM channel. Two-channel multiplex receivers can be manufactured relatively inexpen-
sively, manufacturers say, and there's talk of a converter to be offered at $29.50.

* % ¥ &

Stereo broadcasting bears directly on radio & phono makers' plans to mass
produce & market packaged stereo for the fall market. First, it opens up a poten-
tial new market for the light FM radio business. Or, if the music lover already has
one FM radio or hi-fi system, it opens the market for an additional speaker and com-
ponents necessary to pipe in stereo broadcasts.

Right now, the home-record player industry is struggling with several stereo
problems: Compatibility, tape vs. discs, cartridges, changers, etc. While these are
being ironed out by the engineers, stereo broadcasters may build a stereo audience
on which the industry can capitalize in the not too distant future.

Multiplexed stereo cannot be broadcast on regular basis without change in FCC
rules, which classify multiplexing as a private service. Many FM stations already
offering functional music argue that a home stereo-multiplex service would touch off
wave of piracy of their background music. Proponents of sStereo-now retort that the
security of functional music can be safeguarded by special set of FCC stereo stand-
ards augmented by simple modification in functional music transmitter.

"Subscription radio" is proposed by some functional music operators as a home
stereo service, with fees paid either on annual or one-shot basis -- the money going
to the broadcaster in exchange for the stereo service.

Two basic systems of stereo-multiplexing are being pushed: (1) Narrow-band
system, which proponents say would provide good reception and still permit stereo
broadcaster to offer functional music on a third channel. (2) Wide-band system,
said by its backers to provide higher fidelity, particularly in fringe areas.

Wide-band system backers generally are in favor of new FCC rule-making for
stereo FM now. In fact, petition has been filed by multiplex equipment manufacturer
Dwight Harkins, Phoenix, Ariz., asking Commission to standardize on wide-=band system
developed by Crosby Laboratories Inc.

Most proponents of narrow-band system are urging against quick Commission
action, arguing that broadcasters should wait for further equipment development, for
availability of home stereo phonograph systems, etc. Adoption of wide-band stand-
ard, they point out, would force FM broadcaster to choose between stereo and func-
tional music for subcarrier channel, whereas he could have both with narrow band.

This is the background of the stereo FM discussions =-- in both management and
technical sessions, and particularly in the corridors -=- at NAB convention.
- 15 =
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Though FCC is in no hurry to act on standards, there's no question that you'll
be hearing more --= much more =- about stereophonic FM as a companion to, or integral
part of, the stereophonic phonograph hi-fi systems due to come on the market in
large volume next year.

EXCISE TAX CUT—IS IT A 'SLEEPER?  wise politicos on Capitol Hill who usually can
call the turn on big legislative issues say an excise tax cut is "sleeper®™ to watch
for next 60 days. So, TV-radio industry which has worked long and ineffectually to
halve -- or eliminate -- 10% levy on TV sets, radios, phonos and some components may
get its way this year after all.

Splinter groups seeking individual excise tax cuts now have rallying point --
anti-recession. With a little logrolling and back-scratching they can get together
and push an excise tax cut through. A sizable group of Congressmen wants to help
the distressed railroads by cutting tax on fares and freight; the automobile indus-
try -- Peck's Bad Boy of the current business slump == has a wide following for its
tax cut plan; another group wants to help the hard-hit movies by taking off the ad-
missions taxes; still another group wants to boost household appliance sales; and,
the TV-radio-phono industry is not without its partisans in Congress.

Add them all up, however,

No one group has enough votes to pass a tax cut.
and the votes are there -- and to spare.

An excise tax cut makes political sense, too. A Democratic Congress wants
credit in an election year for cutting taxes; the tax-cut-shy Administration might
figure it can take an excise tax cut without raising the bugaboo of inflation, or as
a compromise to a_much broader tax measure.

The Demos got backing from their party leader -- Adlai Stevenson =- who said
a tax cut is necessary as an anti-recession measure -- "especially a cut in excise
taxes on business." Organized labor would lend its backing if only on theory that
half a loaf is better than none.

Prompt, united action is required. Already there are reports that a "buyers’
strike" is in the wind while consumers wait for lower prices after the tax cut. And,
when Congress really starts talking about excise tax cuts there will be period of a
month or so when it will be mighty hard to move goods without promise of a rebate in

the event of a tax cut.

TV-Radio Production: TV set production was 84,999 week ended April 25 vs. 76,118

preceding week & 78,269 in 1957.
vs. 1,750,000 last year.

Year's 16th week brought production to 1,458,355
Radio production was 162,421 (48,574 auto) vs. 158,588

(42,605 auto) preceding week & 266,707 (94,406 auto) last year.

For 16 weeks,

production totaled 3,107,946 (1,007,955 auto) vs. 4,797,000 (1,925,000 auto) in

same 1957 period.

GE Backs Fair Trade: Climbing back on fair trade

bandwagon it abandoned in Feb. (Vol. 14:9-10), GE came
out this week for bill (HR-10527) by Chairman Harris
(D-Ark.) of House Commerce Committec providing for a
new Federal price-maintenance law. '

Statement filed with Commerce subcommittee on com-
merce & finance by Robert C. Walton, representing GE’s
housewares & radio receiver div., suggested some textual
changes in Harris measure—attacked at hearings by FTC
as possibly unconstitutional—but otherwise gave support.

Walton related how company’s long-standing list-price
structure had been weakened by court decisions against
state fair trade laws under McGuire Act, leading to GE
dropping its fair trade policy. But he reaffirmed GE’s
belief that brand-name marketing system has advantages
for consumers and thousands of small dealers.

Similar backing for Harris bill came from pres. Joseph
Fleischaker of National Appliance & Radio-TV Dealers
Assn. He said it was “best device that has yet been pro-

posed” in fair trade legislative field, urging enactment
to help small independent merchants “against the ravages
of mail order discount firms.”

FTC chairman John W. Gwynne, however, put Ad-
ministration damper on bill. He opposed it—as FTC has
opposed all resale price maintenance since 1917—as being
“unsound economically,” tending to destroy competition
and favor big companies. Gwynne said “there would appear
to be some doubt” of measure’s constitutionality. Hearings
undcr Rep. Mack (D-IIl.) continue next week.

Webcor tripled hi-fi phono sales last year and set a
new record in tape recorders, sales v.p. H. R. Letzer told
annual meeting in Chicago this week. He said company
has “completely redesigned [record] changer with signifi-
cant improvements,” and plans introduection of new line
of tape recorders.

British TV sales in Feb. were 98,000 vs. 94,000 in
Feb. 1957, up 4¢; radio 87,000 vs. 78,000, up 129,
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Trade Personals: Gibson Kennedy promoted to gen.
sales mgr. for all Philco consumer products; in reorganiza-
tion of field staff, 4 new area sales mgr.’s are: James
McMurphy, Philadelphia; John Ramsey, Atlanta; Reese
Llewellyn, Chicago; Paul Burks, Los Angeles . . . Richard
J. Sargent, Westinghouse mgr. for marketing, consumer
produets div., elected a v.p. ... Donald W. Collins named
sales mgr. of new Sylvania factory branch, Teterboro, N. J.
. . . Robert B. Means named sales mgr., western district,
RCA electron tube div. . . . Frederick G. Reiter promoted
to pres. of Phileco Finance Corp. . . . Robert C. Sprague,
chairman of Sprague Electric, named Hotchkiss School
Alumni “Man of the Year” . .. Harold Schulman resigns
as asst. to pres. Joseph Friedman of Trav-Ler Radio . . .
Edward F. Taylor Jr., named south central district sales
mgr., Sylvania home electronics div. with headquarters in
New Orleans . . . Wm. J. Geiger named sales mgr. of
Admiral Distributing Co., Philadelphia . . . Leo Hahn pro-
moted to field sales mgr. for Emerson; Eugene Van Cleve
to adv. & sales promotion mgr. . ., Milton A. Schindler,
ex-Snyder Mfg. Co., Philadelphia, named pres. of Con-
tinental Eleetronics Corp., Los Angeles . .. John Sanabria,
ex-American Television, acquires Kine-Lab, Chicago, manu-
facturer of closed-eircuit TV ... Morton K. Tillman resigns
as sales mgr. of Pentron’s premier div.
=

ELECTRONICS PERSONALS: Arthur F. Vinson, GE v.p.,
heads new apparatus & industrial div. ... John W. Simpson,
Westinghouse mgr. of Bettis atomic power div., elected a
v.p. ... Arie Vernes clected pres. of Philips Electronics,
succeeding Pieter van den Berg who becomes chairman ...
Milton N. LaPidus elected chairman of Pyramid Electric,
North Bergen, N. J., Ralph M. Scarano, pres. ... Donald
Parris, director electronics div., Commerce Dept. business
& defense services administration, left April 28 for inter-
national conferences in Europe, returns in about a month

. . Ames G. Giordano, ex-Federal Telecommunications,
named chief engineer of Blonder-Tongue, Newark . .. Carl
L. Lang, ex-IT&T, named joint-ventures mgr., Page Com-
munications Engineers, Washington . . . Allen B. Anderson,
ex-Lear, appointed adv. & public relations mgr. of Motorola
military electronics div., Phoenix.

S—

DISTRIBUTOR NOTES: RCA Distributing Corp. estab-
lishes branch in Atlanta, Gordon H. Bahl, mgr. . .. DulMont
opens Boston distribution branch, Wm. A. Cheever, ex-
L. J. McAllister, mgr. . . . Hoffman appoints Fowler Dis-
tributing, Portland, Ore., for TV, radio, hi-fi . . . Columbia
Records appoints K-B Columbia Co., Peoria, for records,
phonos.

Robert Ferree, of International Resistance Co., has
been elected pres. of Producers of Associated Components
for Electronics. Other new officers: first v.p., Howard
Saltzman, Alpha Wire Co.; 2nd v.p., Martin Roth, South
River Metal Co.; secy-treas., Walter Jablon, Mark Simpson
Mfg. Co.; exec. v.p., David Susser, N. Y. attorney.

Dr. Harold S. Black, Bell Labs, awarded AIEE Lamnme
gold medal.

Obituary

Gilbert Gustafson, 52, Zenith v.p. for engineering, died
April 24 at Billings Memorial Hospital, Chicago. Surviv-
ing are widow, 3 sons, daughter.

Adolph L. Gross, 49, pres. of Adolph L. Gross Assoc.,
N. Y. hi-fi manufacturers’ rep, died in London hospital
April 25. Surviving are widow, son.

Financial Reports:

Paramount Pictures hopes for “early solution” to mass
production of color TV receiver using Lawrence single-gun
tube, said pres. Barney Balaban this week in annual re-
port. He said work on tube by DuMont Labs and Para-
mount’s Chromatic TV Labs (Vol. 14:14,15) has pro-
gressed to point where DuMont is “confident final pilot
models for field testing will be produced in time to meet
the 1959 market for color TV receivers.” Balaban also
said International Telemeter Corp. (90% Paramount-
owned) plans to install wired closed-circuit pay TV sys-
tem “in a few communities in the U. S. & Canada around
the end of this year.” As reported earlier, Paramount &
consolidated companies earned $4,783,201 ($2.47 per share)
in 1957 vs. $8,731,568 ($4.43) in 1956 (Vol. 14:16), but
Balaban pointed out cash position was improved—$16,-
808,607 vs. $11,704,988—and film inventory was reduced
to $50,712,877 in 1957 from $57,111,840.

TelePrompTer Corp. increased gross revenues in 1957
to $2,264,345 from $1,784,607 in 1956 but lost $212,694 (59¢
per share) last year vs. earnings of $206,841 (58¢) year
earlier. Results for 1957 were adjusted for 2%-for-1 stock
split in July. Balance sheet lists current assets of $651,479
as of Dec. 31, 1957 vs. $683,239 year earlier, current lia-
bilities $381,435 vs. $185,128. Reorganization started late
last year has put company “in a good position to operate
again on a profitable basis,” pres. Irving B. Kahn said.
He saw “extremely sound basis for substantial growth” in
such closed-circuit sports projects as TelePrompTer’s
theatre-TV handling of Robinson-Basilic championship
fight (Vol. 14:14).

Westinghouse earnings—as predicted at annual meet-
ing last month (Vol. 14:14)—dropped to $12,903,000 (72¢
per share) on sales of $449,329,000 in first 1958 quarter
from $14,198,000 (82¢) on $475,686,000 year earlier. Back-
log for atomic products was higher than at end of 1957
period, however, and negotiations for new apparatus, in-
dustrial & defense products business “are becoming more
active,” chairman Gwilym A. Price said.

Dividends: Westinghouse, 50¢ payable June 2 to stock-
holders of record May 12; Tung-Sol, 35¢ June 2 to holders
May 12; International Resistance, 5¢ June 2 to holders May
15; Capitol Records, 25¢ plus 15¢ extra, both June 30 to
holders June 16; Howard W. Sams, 20¢ June 30 to holders
June 16; Stanley Warner, 25¢ May 26 to holders May 9;
Television-Electronics Fund, 8¢ May 31 to holders May 1.

Meredith Publishing Co., whose Meredith Group sub-
sidiaries own WHEN-TV & WHEN, Syracuse; WOW-TV
& WOW, Omaha; KPHO-TV & KPHO, Phoenix; KCMO-
TV & KCMO, Kansas City, and radio KRMG, Tulsa, earned
$2,736,097 ($2.11 per share) in 9 fiscal months ended March
31 vs. $3 607,524 ($2.79) year earlier.

Tung-Sol earned $535,422 (52¢ per share on 893,800
shares) on sales of $13,730,470 in 13 weeks ended March
29 vs. $944,755 ($1.25 on 716,175) on $16,134,823 year
earlier, when results did not include Chatham Electronics.

Hoffman Electronics earned $435,218 (59¢ per share)
on sales of $9,960,064 in first 1958 quarter vs. $512,802
(70¢) on $11,493,599 year earlier.

Oak Mfg. Co. earned $30,653 (5¢ per share) on sales
of $3,459,157 in Jan.-March quarter vs. $138,201 (21¢) on
$4,736,847 year earlier.

Corning Glass earned $3,189,152 (47¢ per share) in
12 weeks ended March 23 vs. $3,872,798 (57¢) in same
1957 period.
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Marris Throws Teaser: Naming no names or sta-
tions, Chairman Harris (D-Ark.) of House Com-
merce legislative oversight subcommittee said this
week it has evidence improper “contacts” with
F'CC have been made by interested parties in com-
parative TV proceedings in addition to now-cele-
brated Miami Ch. 10 case—and he questioned
legality of licenses won.

In speech to administrative law section of D. C.
Bar Assn., Harris continued to avoid disclosure of
just where his investigation of FCC will go next
(Vol. 14:17). But—“in passing”’—he said “our
committee files now contain indication that . . .
ex-parte contacts have been made in a number of
other comparative TV cases,” and:

“Since such contacts are prohibited by law, even
though the Commission itself may have taken no action
with respect to the parties making them, it is interesting
to conjecture what may be the legal status of the licenses
which were granted in such instances.”

Harris speech otherwise was largely reiteration of
charges & conclusions by subcommittee that over the years
“some of the members of the Commission” and ‘“some
members of the industry and industry organizations” have
engaged in ‘“questionable conduct” which “has seriously
undermined public confidence in the Commission.”

“In the restoration of such confidence, the Commis-
sioners may help themselves greatly, if they will,” Harris
said. “In the restoration of this confidence, the industry
which has gone far beyond what it should have done, can
do much, if it will.”

Harris also swiped at subcommittee’s dismissed counsel
Bernard Schwartz. He promised that “no dubious methods
will be uscd in developing information as has occurred in
the past,” said subcommittee now has “excellent staff”
under Robert Lishman—“and I have no doubt as to the
final results.”

=

Suspension action against “several stations” will be
initiated by NAB’s TV Code Board, outgoing board chair-
man W. B. Quarton, WMT-TV, Cedar Rapids, told board
meeting in Los Angeles this week. Principal violations
involve advertising—multiple-spotting, excessive commer-
cial time, personal product advertising, program-length
commercials. This will be first such suspension action in
code’s history, although Quarton revealed that “a few
stations have resigned, some by our request.” Most sta-
tions found violating code, he added, have voluntarily cor-
rected abuses. Monitoring program showed that 85% of
all advertising violations were on 25% of stations. Roger
Clipp, Triangle Stations, was installed as new chairman
of Code Board.

Liquor ad ban bill by Sen. Langer (R-N. D.) was put
quietly on legislative shelf again this week by Senate
Commerce Committee, which wound up hearings on peren-
nial measure (S-582), took no action. Attacks last week
by dry forces on interstate advertising of alcoholic bev-
erages (Vol. 14:17) were answered for record this week
by brewers, distillers, advertisers. They used such terms
as “unfair,” “un-American,” “unsound,” ‘‘unnecessary,”
“unconstitutional’” to describe proposed ban, which they
said was “backdoor” attempt to reimpose Prohibiton.

Biggest TV program deal for single series of shows—
$12,000,000 for 48 Desilu Productions films next season—
was reported closed in Hollywood by Westinghouse this
week. Series including comedy, musicals, drama, 7 I
Love Luey episodes is scheduled to replace Studio Onec on
CBS-TV Mon. 10-11 p.m.

COMMON STOCK QUOTATIONS
Week Ending Friday, May 2, 1958
TV-Radio-Appliances

Compiled for Television Digest by
RUDD & CO.
Member New York Stoek Ezehange
734 15th St. NW, Washington 5, D. C.

Electronics Amusements

NEW YORK STOCK EXCHANGE

1958 Wk 1958 Wk
High Low Stock and Div. Close Cbg High Low Stock and Div. Close Cbg

9% 7 Admiral __ . . 81 —1 354 300 1BM 2,60 . _ 330 —27,
23" 19% AmBosch .30 22 ;s 341, 291, IT&T 1.80 .. 313, —

74
17% 13 AmBestg:Par 1 173, —1; 4135 3615 1:T-ECirB .45¢ 3735 -3

377% 321, AmMy&F 1.60. 31 —11 7% 6% Listladust Y4e. 7 414
177% 167% AT&T 9. _. . 175 —134 4373 367 litton led —_ 412, 1%

2615 223 Ampbenol 1.20 253 <% 151 127 Loew's ___.
29% 2514 Arvin 2 2515 —13; 37 301, Magnavoxllth 363, 1l

7Y 58 Avco .10e .. 6l —1 28% 24 Mallory 1.40b 2% -1,
253 1915 Becklust 13f 1915 —115 88% 76 Mpls.H'll 1.60a 873, 4-5
53" 445; BendizAv 2.40 48 41 421, 36Y% Motorola 115 _ 36% —
3214 273 Burroughs 1__ 293 — 9 7% Nat'l Thea 15 . 833 <41
183% 153 Clevite Ye ... 161, —14% 28% 305 Paramount 2 37, +%
293, 24145 CBS “A”1b . 291 — 1714 123 Philco 1435 —1,
291, 2417 CBS “B” 1b _ 28% —3 35 30% RCAla _ __ 322, —1
161, 121% Col Pict 35t... 15 —1 26% 211, Raytbeon 114t. 265, -5,
3514 27% Cons Elec .40 .. 3114 —13 7% 5 Republic Pic. 5% —
261% 19%% Cons Electron 2555 +3%4 343, 29  SangElec 1.80 2915 41
161, 12% Cor-Dub .20e _ 15 78 1615 131 Siegler .80 .__ 14 41
863, 745 CornGlase 1a . 813 411/ 3% 2% Sparton . .. 335 43
3% 3 Davega _...... 3% +4 2054 17Y% SperryRan .20 1714, —1}
35 30 Daystrom 1.20 31 —14 81, 6 _Standard Coil 73

161, 13% Deccal . _. 15% —1 18 14% Stanley-Warl 173, —+1
2112 14  Dispey .40b __ 2015 34 33% 29 Stew Warn 2b 333; +%
109Y, 9714 EastKod 1.55¢ 109%5 4214 211, 20 StorBesig 1.80 23 -]

35 29 EmerElec 1.60 34% -—1, 37% 313 Sylvania 2 __ 3314, —134
614 415 EmersonRadio 57 —l% 3573 263 Texas lostru 315, —3%
81, 7 Gabriel .60.._ 8 —ig §$5% 4135 ThomProd 1.0 113, <41,

65% 5514 Gen Dynam 2. 553, —74 267 23Y Tung-Sol 1.40b 215, 3,
61% 57 Gen Elcctric 2 591, —15 27 21% 20thC-Fox 1.60 25%; ~—3,
75 454 Gen lnst. .15g 7% +% 22 1514 UnitedArt 1.40 211, 47,
41 291, GnPrEquip2.40 313; 413 2283 19 Univ. Pict 1a 201, —1
30 221 Gen Tire .70b . 21 41 191, 1673 WarnBros 1.20 181, -—3;
5% 4035 Gen. Telcph. 2 453 — 651, S7Y, Westingh E12_ 581, —iy
265 21 HofimanElec 1 2375 413 77 671 Zenith pew ___ 5% —11

AMERICAN STOCK EXCHANGE
3% 3 Allied Artists . 3 — 3715 30% Hazltin 1.40b 3115 —1p

45 3415 Allied Con 12 . 371, —I114 27 2 Herold Ra.20. 23, 41,
15% 12% AmElectro 15 . 133; —14 433 33( Int Resist .20 4 —_
1035 83 AssocArtProd. 91, —1j 6% 44 Lear 5y, —
113, 714 AudioDev .05d 103, — LA 3 Muntz TV LT VA
1014 735 BelockInst %4t 93 —1 3¢ 215 Muter Co. 351, 33, 3,
1% % C&CTV . 554316 9 53 Nat'l Telefiln. 9 4]
3% 2% Clarostat .15g_. 314 — 1% 1 NatUnionEl.. 15 —y
453 3 DuMontLab . 373 —14 6% 2% Norden-Ketay_. 3 ERY
4% 2% Dynam Am ___ 33 —14 3% 273 Oxford E1.10r. 314 —
134 10 EletcronicCom 1114 — 16 11 Philips EI___ _ 131, —13
% 6% Electronics Cp 6% +% | 8% 6% Servomech 40. Tia —1
31585 19%% FairchCamlbg. 2414 —114 6 3% Skiatron__ _. 43y 13
24% 1714 General Trans. 2115 —114 | 435  31% Tecbnicolor .. 434 41
174 1455 Globe Un .80.. 133 — 415 3% Trans-Lux .20z 4 i
3% 2% Guild Films __ 3 - 4% 414 Victorcen Inst 41 —

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asled
Advsnce Ind ' 113/16 2 Machlett Labs .25g 163, 18
Aerovox _ ... 4% S Magna Theatre _____ 13, 2
Airborne Inst — __ _____ 43% 46 Maxson (W. L.) .05 4%, 51
Altec Co. 80 61, 7 Meredith Pub. 1.80a ___ 301, 33
AMP loc .50 — . 19% 21 National Co. (4% stk.) _ 1116 13
Ampex . 623 65 Oak Mfg. .40 11, 11
Baird Atomic . 7 8 Official Films .10 ______ 11; 13§
Cinerama ln¢, . 115 2 OR Radio —______ 187, 191,
Cinerama Prod. . _113/16 21 Pacific Mercury TV ____.  53; 6
Cobu Electronics — . . g1z 814 Packard-Bell .50 ___ ___ 11 12
Collins ™A™ 35— 123 13 Panellit Sls  5ie
Colline *B” 35— 12 12% | Perkin-Elmer _________ 2215 24
Cook Elec. 40d —— 173, 19 Pbilips Lamp (14% of par) 363 38
Craig Systems 41 5 Reeves Sonndcraft (stk.)_ 3116 314
DuMont Bestg. . 73 gy, Sprague Electric 1.20 ___ 27 29
Eitel-McCullough (5% atk) 24 26 Tay]or lnstrument 1.20 ___ 30 32
Elec Assoc (stk).__. 1% 44 Tele-Broadcasters .. 25, 3
Erie Resistor .40b 6 7 Telechrome .30 . 81, 9
Friden Ind. 1. 55 58 Telecomputing . 414 5
Gisonini, G. M. —_ 131% 14 Teleprompter (stock) . 5% 7
Granco Products .05 . 111 12 Time 1pc. 3.75 61 64
Gross Telecasting 1.60___ 181, 20 Topp lodnstries (stock)__ 91 10
Hewlett-Packard 2514 26 Tracerlab ___ = 6% 7
High Voltage .10g 321 34 Trav-Ler 1 135
Hycon . . 21y 24 United Artists 41, 41,
Indiana Steel Prod. 1.20a.. 17 18 Varian Associates —____ 171, 18
Jerrold — 2 2% Webcor J15¢ — 95, 10
Ling Industries . . 234 23 Wells-Gardner 71, 8
Leeds & Northrup .60b ___ 2116 2 WIR Goodwill Sta. .50d 13 131

Ratcs of dividends in tablc are annual disbursements based on the last quarterly
or semj-annual declaration. Unless othcrwise noted, specizl or extra dividends are
not jncluded. a Also extra or extras. b Anpual rate plus stock dividend. d De-
clared or paid in 1957, plus stock dividend. e Declared or.paid so far this vear.
f Payable in stock during 1957; estimated casb value on ex-dividend or ex-distri-
bution date. g paid. lsst year. h Declared or paid after stock dividend or split-up.
k Declared or paid tbis year, an accumulstive issue with dividends in arrears.
p Paid this year, dividend omitted, deferred or no sction taken at last dividend
meeting.. r Declared or paid in 1958, plus stock dividend. t Pavable in stocl
during 1958, estimated cash value on ex-dividend or ex-distribution date. y Liqui-
dating dividend. ¢ No trade
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SUMMARY-INDEX OF THE WEEK'S NEWS — May 10, 1958

FINANCIAL DATA ON 104 companies for years 1950-thru-
1957, with some first-quarter 1958 reports. in Special
Supplement with this issue (p. 1).

REPS SEEK SHOWDOWN with networks at FCC hearings,
postponed to May 19. Networks not inclined to quit
spot sales field. Next on agenda (pp. 2 & 6).

NAB CONVENTION AFTERMATH: Dissatisfaction with
many of its aspects, as reported here last week.
Affiliate conventions growing more important (p. 2).

STATION-CATV DISPUTE precipitating FCC inquiry, may-
be hearing. Basic question of local vs. outside signals.
Involves translators, etc. (p. 3).

RHODEN THEATRE CHAIN and film syndicate-station
owner National Telefilm Associates (NTA) admit
merger talks under way (p. 4).

BRISK AM-FM ACTION as Commission strives to cut into
big backlog. Seven AM grants, 3 FM; 15 station sales
approved. RCA-Westinghouse court case (p. 6).

PAY TV QUIESCENT,. apparently, but Zenith appoints new
public relations counsel as Teco Inc. renders report.
Actors Equity resolves for pay TV (p. 7).

NETWORK TV BILLINGS gain 13.5%, in first 1958 quarter
over same period last year. ABC pacing percentage
increase with 36.8% (p. 7).

MORE ON WHEREABOUTS of ex-network vice presidents:
those who have retired or are now in advertising
agencies or in program production (p. 7).

ASCAP UNDER ATTACK in Congress., as Roosevelt sub-
committee recommends Justice Dept. anti-trust action,
Senate committee hears support for BMI (p. 8).

TAPE EXCHANGE PROBLEMS in international telecasting
posed by BBC’s “"VERA” system., will be considered
at Moscow conference on TV standards (p. 14).
Manufacturing-Distribution

STEREO BANDWAGON ROLLS as leaders announce
plans for fall introduction of new systems, conversion
kits. Britain exporting stereo (p. 10).

NOTE OF OPTIMISM in quarterly reports of TV-radio
companies despite generally declining sales, profits.
Philco cuts salaries (p. 11).

COLOR TV SALES ahead of last year, more programs on
air, RCA reports at annual meeting (p. 12).

FINANCIAL DATA ON TV-ELECTRONICS FIRMS: we waited until all 1957 calendar reports
wvere in before updating our annual Special Report on "Financial Data on Television-
Electronics Companies" which has proved to be one of our most popular services. By
now, too, 65 first-quarter reports were also available =-- and so they're included
in the 20=-pp. supplement made available herewith to our subscribers.

Exactly 104 companies are now detailed. The tabulations kept for us by Chi-
cago financial consultant Edgar N. Greenebaum Jr. show where stock is traded, capi-
talizations, and for the years 1950 through 1957 each firm's sales, pre-tax earn-
ings, net profit, net per share, dividends, total assets, price ranges. 1It's note-
worthy that 1957 figures, with rare exceptions, reflect profit squeezes though in
general sales held up; first-quarter 1958 shows many declines in sales & earnings.

Companies in TV-radio broadcasting whose financial data are listed are AB-PT,
Avco, _CBS, GE, General Tire, Gross, Meredith, Metropolitan (nee DuMont), National
Telefilm, Paramount, RCA, Storer, Time Inc., Westinghouse, WJR The Goodwill Station.

In industrial fields, you will find all the majors =- with 9 companies added
since our last Report a year ago. The new ones: Allied Control, Clevite, Emerson
Electric, Hewlett-Packard, High Voltage, Machlett Labs, Howard W. Sams, Telecomput-
ing Corp., Thompson Products. Eliminated are Unitronics (Olympic Radio), now part
of Siegler, which is 1listed; also some firms outside scope of our circulation.

Extra copies of Report are available at $2 each; 10 for $12.50; 25 for $20.
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REPS GEAR FOR ASSAULT ON NETWORKS: Flourishing station sales representative business

is next phase of FCC network hearing -- resumption of which has been delayed from
May 12 to Mon., May 19 because of press of other Commission business. After the reps
come uhf Committee for Competitive TV and then spokesmen for 6 individual stations.
Just ahead of reps are several CBS and NBC-represented station managers (see p. 6).

Dean Roscoe Barrow himself, with his economist Jesse Markham, will ring down
curtain on whole hearing -- with rebuttal testimony -- probably in June.

Basic goal of reps is to get networks out of their business. Barring that,
they'd like to freeze net representation at present lists. Besides CBS-owned sta-
tions, CBS-TV Spot Sales represents 8 others, NBC-TV Spot Sales 7; in radio, CBS
reps 9, NBC 8. ABC isn't in rep business.

Aside from desiring the lush business they might get via stations now handled
by NBC & CBS, reps fear networks have tremendous leverage because of vital nature of
affiliations, especially when it comes to adding to their stables. ©Networks deny
any big plans to expand, CBS having testified present list is just right, NBC that
it might add a couple. They plainly aren't inclined to get out of the business, see
nothing wrong with it =- and it's profitable.

It's common knowledge that, while networks stick to straight 15% commission,
independent reps frequently make deals for less with their more important clients.
And all reps aren't of one mind on all aspects of current hearings. While some may
not like option time and must-buy, pressures from their stations may force them to
remain silent on or straddle those issues.

Reps also face another hazard. They're presently unregulated and, if their
plea to FCC is for aid on economic battlefronts, it's likely FCC will want to probe
into their books, perhaps report on their combined earnings as it does on networks
and stations every year. Rep business is sharing boom enjoyed by the better-placed
stations since advent of TV, but faces none of the public service responsibilities
that Washington demands of stations.

National spot now accounts for about 50% of station revenues on better-posi-
tioned stations, sometimes up to 60%; network, about 25%; local, about 25%. That's
reversal of situation that obtained in radio's heyday, when rule-of-thumb was that
affiliates got 50% from networks, 25% from national spot, 25% from local.

NAB CONVENTION—SOME AFTERTHOUGHTS: Rather too cruelly, we think, Variety captions
genial George Rosen's convention post-mortem of May 7: "NAB-- Shoulda Stood in Bed."
The ubiquitous Mr. Rosen makes some of the same points we did last week (Vol. 14:18)
except that he maintains "nothing happened [to] make it worth while" -- which isn't
quite fair when you consider some of the major items on the agenda, and particularly
the highly important engineering sessions. Some were perhaps too high dome for the
sales and showfolk element, most were too widely scattered for convenience, nearly
all faced too many concurrent distractions to command the attendance they deserved.

"Perhaps the answer may lie," it's suggested, "in the projected plan of the
NAB board to restrict attendance K at future conventions to broadcasters operating
strictly on a policy level, eliminating all of the extraneous folderol and thus mak-
ing an effort to achieve the dignity, stature and uninterrupted let's-get-at-the-
core-of-our-problems 'format' of the publishers' convention."

As for NAB board's decree that "the TV film boys, with their carnival of ex-
hibits, must go," it's adduced now that "the vidfilm contingent” was at first bitter
and then didn't care one way or another because their sales were nil, so now figure
they can do better with a convention of their own. One thing apparent after L.A.:

NAB conventions are fading in importance so far as most management is con-
cerned. But separate conventions of affiliates of the respective networks -- their
attendance by invitation, their agendas usually down to earth, their delegates full
of competitive zeal, and undistracted by sideshows -- are growing in importance.
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COMMISSION PONDERS CATV COMPETITION: FcC tackled the tough and touchy station vs.

community antenna argument this week (Vol. 14:18), hasn't decided what to do yet --
but it's aiming toward an "inquiry." Staff is drafting document for further consid-
eration, but the Commission has yet to decide whether to conduct hearings, or what.

More the Commission gets into subject, the more complicated it becomes. One
basic question is policy on competition between out-of-town stations, whose signals
are piped to homes, and local stations who claim that loss of viewers this way can
prove fatal. 1In a typical case, should public be deprived of 3 piped-in big-city
signals so that local station can "monopolize" audience? On other hand, CATV sys-
tems serve only towns & villages, sSo should scattered rural viewers be deprived of
their sole service because a small-town station's audience has been emasculated --
thus driving station off air?

And how about translators, illegal boosters, ordinary satellites? They also
produce competition for local stations.
Overhanging whole problem is question of "economic protection." Commission

has been split in recent years, but majority has generally ruled against intervening
in economic disputes, notably in cases of uhf -- even if stations fear they may be
forced to the wall. [For further details of controversy, see below.]
) % ¥ * %

CATV-station battle intensified this week, when purchasers of KFBB-TV, Great
Falls, Mont. (Ch. 5) announced they're calling off $600,000 deal, as they had warned
they might (Vol. 14:16), because of CATV competition and inability to get private
microwave. Buyers, 50% each, are Ed Craney [KXLF-TV, Butte (Ch. 4), KXLJ-TV, Helena
(Ch. 12) and 5 Mont. AMs] and group headed by A.W. Schwieder [KID-TV, Idaho Falls,
Ida. (Ch. 3)]. Contract calls for each to forfeit $25,000 for canceling.

One station has already suspended operations -- KGEZ-TV, Kalispell, Mont.
(Ch. 9) -- blaming local CATV system (Vol. 14:16-18). CATV operators, who also own
30% of KGEZ-TV, say they're willing to put KGEZ-TV back on air, claim station has
been run uneconomically.

Where Does CATV Fit? FCC’s last important rul- FCC has long had rule-making pending to “clean up” the

ing on community antenna systems (above) was unauthorized vhf boosters so as to protect existing services.
to conclude they aren’t common carriers aren’t Opcrators of illegal boosters haven’t cared much for FCC’s
’

under Commission jurisdiction (Vol. 14:14). Now,
the small-station group that brought original com-
plaint has asked for reconsideration of decision.

Current petition insists that FCC’s reasoning
was 1ill-founded; that its definition of ‘‘common
carrier” is faulty; that CATV systems do handle
“Interstate commerce” in form of programs orig-
lnated out of state; that ‘“at the very least, the
Commission would have the authority to require
that the CATYV systems establish practices which
would cause the minimum harm to operating TV
stations’’; that FCC can regulate CATV systems
through their microwave licenses; that a hearing
should be held to resolve doubts; that Congress
should be asked for new law, if present laws are
inadequate to protect stations.

Onc of the slimmer reeds relied upon by stations is
the “property rights” approach-—a claim that owners of
program rights can forbid CATV operators from using
signals without permission. Courts have never ruled finally
on issue. but even networks doubt they could win in
courts (Vol. 14:18).

Ilegal booster question is coming to head, too, what
with Senate Commerce Committee conducting hearings
May 27-30 on TV allocations, including small-town service.

proposals, because they’d require expenditures for equip-
ment & maintenance. Commission’s proposal lost an im-
portant champion this week when equipment maker Ben
Adler formally withdrew endorsement.

“The trend in illcgal booster activities is so appalling,”
said Adler, “that unless checked immediately ,this cancer-
ous growth threatcns the foundations of all TV broadecast-
ing as a publie service.”

Adler reported that number of illegal boosters had
ncarly doubled in last 6 months; that many operate with
as much as 5-30 watts; that boosters are interfering with
each other, “mother stations”, translators, CATV systems;
that booster operators “have no intention of complying with
any rules short of ones that will permit them to do what
they are now doing.” He urged booster operators be re-
quired to switch to uhf translators, of which some 150 are
operating.

Factbooks Still Available

IF YOUR ORGANIZATION is playing ‘“Factbook,
Factbook, who's got the Factbook?” now is the time
to order enough copies of our 1958 Spring-Summer
Television Factbook for all your executives—while
the supply lasts. Single copies cost $5; five copies
or more $3.50 each.
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HTA-Rhoden Group Merger? National Theatres
Inc., which has acquired Kansas City’s WDAF &
WDAF-TV (Ch. 4) for $7,600,000 (Vol.14:17) and
which ended last fiscal year Sept. 24, 1957 with
total assets of close to $55,000,000 is “exploring
the question whether there would be a basis for
an association” with National Telefilm Associates
Inc., which owns WNTA-TV, Newark-N. Y. (Ch.
13), formerly WATYV, radio WNTA and KMSP,
Minneapolis (Ch. 9), formerly KMGM-TV. NTA
ended 1957 with total assets of more than $32,000,-
000, largely in film library.

Joint statement by National Theatres pres. Elmer C.
Rhoden and NTA chairman Ely A. Landau admitted con-
versations first reported in trade press, stating “exhaustive
studies of the matter will be made by both parties during
the next few months.” But no further details were dis-
closed.

Such a merger would be in line with announced diver-
sification program of National Theatres Inc., which oper-
ates more than 300 theatres in 20 states, is moving into
various ventures, has big interest in current Cinemiracle
blockbuster Windjammmer, with ex-CBS west coast v.p.
Charles L. Glett heading its subsidiary National Film
Investments Inc. (Vol. 14:13). Big theatre company did
$59,000,000 business fiscal year ended Sept. 24, 1957, earned
$2,266,000 (84¢ per share on 2,699,486 shares outstanding)
and ended year with surplus of $22,000,000. For next 26
weeks, ended March 25, 1958, it reported revenues of
$26,182,791 & net profit of $743,897 (28¢).

NTA is partner with 20th Century-Fox in much-pub-

licized NTA Film Network, had nearly $11,000,000 sales,
$1,100,000 net profit ($1.07 per share on 1,020,350 shares
outstanding) in fiscal year ended July 31, 1957; nearly
$4,000,000 sales & $422,000 profit (41¢) in 6 months there-
after. Its stock in recent weeks has shown considerable
flurry, with reports current that G. Gerald Cantor, of in-
vestment bankers Cantor, Fitzgerald & Co., a director, has
been buying up its stock; proxy statement for its last
annual meeting in Feb. indicated he owned 85,000 shares,
second largest stockholder on board to Rhoden’s 88,325.

National Theatres Inc. is traded on N. Y. Stock Ex-
change, NTA on Amecrican Stock Exchange.

= % = *

Such a merger was viewed by N.Y. Timnes’ veteran
Hollywood correspondent Thomas M. Pryor as ‘“another
step toward vertical integration of the 2 media [TV &
films] . .. Investors interested in the entertainment busi-
ness dream of the day when there might emerge a com-
pletely integrated organization that would produce, dis-
tribute and exhibit movies for theatres and TV. This could
constitute an empire that would dwarf the old movie pro-
ducer-distributor-theatre combines.” He points out that
such a merger would become ‘“a matter of interest” to the
Dept. of Justice anti-trust div., notably since National
Theatres’ former parent firm was 20th Century-Fox, which
owns half of NTA’s film network project, now comprising
63 stations. He might have added, too, that it will come
under purview of FCC, which authorized ABC-Paramount
Theatres merger but has licensed relatively few theatrical
interests in TV as yet, mainly because so few have applied
(for list of theatre interests owning TV stations, see TV
Faetbook No. 26, p. 380).

More Movies for TV: Another big sale of post-1948
movies to TV loomed this week with reports from Holly-
wood that United Artists has placed 65 feature films on
block. This would make second major such sale, Republic
having concluded first big deal early in year (Vol. 14:3-4).

List reportedly includes a number of 1953-56 hits
such as Foreign Intrigiue, The Ambassador’s Daughtcer,
Moulin Rouge, Night of the Hunter. Hollywood comment
on rumored decal brought out that United Artists is a film
distributing company, does not produce films, and conse-
quently faces a different situation with respect to con-
troversial issue of film release to TV than major studios.

Reaction to United Artist move was caustic from sev-
eral top movie executives. Said Buddy Adler, head of
20th Century-Fox, staunch opponent of post-1948 film
sales: “I am adamantly against this sale. It’s a horrible
thing which will have an adverse effect on our business.”

Said Sol C. Siegel, MGM production head: “We are
firmly against any such sales to TV and selling these pic-
tures at this time is a great disservice to the industry.”
Said Abe Schneider, pres. of Columbia: “I'm strongly
opposed to selling any post-1950 motion pictures for use
on TV.”

Meanwhile, Theatre Owners of America pressed its
plan to keep post-1948 films off TV (Vol. 14:10-11). TOA
pres. Ernest G. Stellings wrote film company heads sug-
gesting they try an orderly program of re-issue as an
antidote to the trend toward sales to TV. 'He said TOA
and other exhibitor groups would urge theatres to book re-
issues under most favorable circumstances.

.

MCA-TV’s Paramount film package of 700 pre-1948

features was sold this week to WCBS-TV, N. Y.

TV Strikes Pend: One of two major TV labor dis-
putes flared into a short-lived, one-day strike May 5 by
TIATSE against 35 member firms of N. Y. Film Producers
Assn. over video tape jurisdiction (Vol. 14:18). Film
craftsmen returned to work when FPA refused to negotiate
on new contract until strike was terminated. Talks were
still going on at weekend. Meanwhile, stalemate continued
in the threatened NABET strike against NBC & ABC,
where union still insists on bargaining rights for small
units of editors & publicists seeking separate contracts.
(Vol. 14:18). No strike call has been issued by NABET
in this dispute although it was believed union members
would refuse to cross picket lines should dissident groups
set them up. Networks continued to insist on overall con-
tracts for 1600 employes at NEC, 1200 at ABC.

Movie writers still earn more than do TV writers—
but not much. Report this week by Writers Guild of
America, West, Hollywood, said movie writers earned
$11,028,500 in year ended April 1, or $122,700 less than
preceding fiscal year., TV writers earned $9,224,000, up
26% from preceding year’'s $6,814,000. Radio writers de-
clined 21%—to $300,000 from $467,000. Union's capital at
end of March was $138,800, up from $83,100, with dues
from TV-radio branch based on gross earnings rising to
46.57¢, dues from screen writers going down to 53.5¢,.

Ampex videotape recorder use at KDKA-TV, Pitts-
burgh was ‘“launched last week with a flourish,” according
to station, which recorded arrival of Pirates ball club
9 p.m,, telecast it at 11:15 p.m.

TvB's latest selling aid—*"Co-Op TV plans”—has been
released to member stations, Pocket-size, 160-pp. loose-leaf
booklet has 27 consumer product categories, eo-op data for
321 companies, 345 co-op plans.
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Personal Holes: Frank V. Bremer completed 48 years
in radio when he retired May 6 as v.p. of WAAT (which
he founded in 1926) and WATV (1948) when the Newark-
New York stations were taken over this week by National
Telefilm Associates under recent purchase deal (Vol.
14:10). He operated amateur “FB” in Jersey City in
1910. An engineer, residing at 12 Hamilton Ave., Arling-
ton, N. J., he now acts as consultant for NTA, Marine
Enterprises, Multiplex Research Inc. ... Joseph W. Evans
Jr., ex-KFJZ-TV, Fort Worth, named sales mgr. of WVUE,
Wilmington-Philadelphia . . . Robert D. Daubenspeck pro-
moted to NBC-TV sales development mgr., Chicago;
Arthur J. Johnson to station sales mgr.; Ira YWolff to
sales promotion mgr. N. Y., succeeding Ernest IFladell, re-
signed . . . C. Thomas Garten, ex-mgr. of radio WSAZ,
Huntington, W. Va., elected v.p. & commercial mgr. of
WSAZ-TV, with John L. Sinclair appointed mgr. of WSAZ-
TV operations in Charleston; Thomas J. Murray named
mgr. of WKAZ, Charleston & George R. Andrick mgr. of
WSAZ, Huntington Dwight Wheeler, ex-WAKR-
TV, Akron, named operations mgr., WWTV, Cadillac, Mich.
... John B. Sias elected v.p. of Peters, Griffin, Woodward
rep firm . .. Clark N. Barnes, ex-Headley-Reed rep office
mgr., Los Angeles, named mgr. of Pearson rep office there,
succeeding David Cassidy, now with Adam Young .
Thomas B. Campbell & Edwin C. Charney named v.p.’s of
Branham rep firm . . . G. Warren Carhart, ex-Standard
Rate & Data, joins Chicago office of Allen Kander, brokers

. Myron Blackman, ex-Phileo Distributors, named mer-
chandising specialist for KTLA, Los Angeles . . . Arthur
Spirt elected central div. v.p. of TPA . . . Herbert H.
Greenblatt, ex-RKO Pictures, named gen. sales mgr. of
NTA Pictures. ... Fred S. Houwink, gen. mgr. of WMAL-
TV & WMAL, Washington, elected to board of licensee
Evening Star Bestg. Co.

o

Andrew G. Haley, veteran Washington TV-radio-com-
munications attorney, whose hobby interest for years has
been rockets, is pres. of newly formed Missiles-dets &
Automation Fund, diversified investment trust which this
week filed with SEC 500,000 capital shares to be marketed
to investors at $10 a share by underwriting group headed
by Ira Haupt & Co. TI'und plans to become open-end mu-
tual company about 30 days after registration is effective.
Its chairman is Dr. Theodore von Karmen, who heads
scientific advisory comumittee of General Motors’ Allison
div. and who is chairman of NATO’s aeronautical research
advisory group. Haley was a founder and former pres.
of Aerojet Engineering Corp., is pres. of International
Astronautical Federation, gen. counsel of American Rocket
Society.

New ABC-TV affiliates board of govcrnors: chairman,
Joe Drilling, KJEO, Fresno; vice chairman, Wm. Wal-
bridge, KTIRRK-TV, Ilouston; secy., Joe Herold, KBTYV,
Denver; treas., Joe Bernard, KTVI, St. Louis.

ADVERTISING AGENCIES: John B. Simpson promoted
to new post of v.p. & national broadecasting director for
Foote, Cone & Belding, N. Y., succeeded as Chicago broad-
casting director by Homer Heck; v.p. Roger Pryor named
head of broadecast production, all offices . . . Jere Patterson
resigns as exec. v.p. of Erwin Wasey, Ruthrauff & Ryan
to establish own agency . .. Sidney Garfield elected pres.,
Sanford L. Hirschberg exec. v.p., Peck Adv. .. . George
Polk elected a v.p. of BBDO ... Orrin Spellman, v.p. of
Erwin Wasey, Ruthrauff & Ryan, Philadelphia, moves to
N. Y. as assistant to pres. ... Robert Guggenheim Jr. and
Ralph Yambert named v.p.’s of MacManus, John & Adams,
Los Angeles ... William J. Lyons elected a v.p. of Dowd,
Redfield & Johnstone ... Charles S. Adorney elected a v.p.
of Cunningham & Walsh ... Henry Starr elected a v.p. of
Leo Burnett . . . David B. McCall, Reva Fine, Clifford D.
Field named v.p.’s of Ogilvy, Benson & Mather . . . Ralph
Smith promoted to v.p. of Sullivan, Stauffer, Colwell &
Bayles . . . James M. Loughran, ex-Erwin Wasey, Ruth-
rauff & Ryan, named v.p. of Donohue & Coe, Los Angeles
. . . Douglas A. Lawrance elected a v.p. of O. S. Tyson,
N.Y.... Richard St. John resigns as v.p. of Guild, Bascom
& Bonfigli, San Francisco .. . Clark E. Zimmerman, ex-
McCann-Erickson, Cleveland, named director of market re-
search for Lang, Fisher & Stashower, same city.

o}
Latest Film Directory: The authoritative TV Filin
Source-Book, Series, Serials & Packages, was published
this week by Judy Dupuy’s Broadcast Information Bureau,
535 Fifth Ave.,, N. Y., ($20). Formerly known as TV Film
Program Directory, spring-summer 1958 edition is Vol. 8,
issue 3, lists 7430 feature films, 1317 western features, 3405
cartoons now available, including Paramount’s pre-1948
backlog of 700 features recently acquired by MCA. Miss
Dupuy also published Free Film directory in Feb., plans
Feature Film for June release. Note: Latest BIB volume
states that New York, Los Angeles, Chicago, Philadelphia
must pay at least one-third of income of any feature film
release; also observes that there’s “no dearth of advertisers
willing to pay for a picture that will have a top draw.”

Rep. Oren Harris (D-Ark.), chairman of House Com-
merce Committee, and Sig Mickelson, CBS v.p. for news &
public affairs, speak at Conn. Broadcasters Assn. meeting,
Waverly Inn, Cheshire, Conn., May 23.

FCC Comr. Frederick W. Ford makes maiden speech
as commissioner at Federal Communications Bar Assn.
meeting, Willard Hotel, Washington, May 27.

Radio newscaster Cecil Brown, having done stints on
all the other networks, joins NBC June 1.

Obituary

Bill Goodwin, 47, ace TV-radio announcer who has
handled Burns & Allen, Bob Hope, Frank Sinatra, Eddie
Cantor, Paul Whiteman & Edgar Bergen shows, and who
has appeared in pictures, died in his car May 9 near Palm
Springs, apparently victim of a heart attack. His most
recent show was TV’s cartoon Boing Boing Show. Sur-
viving are his widow, 4 children.

Elaine Sterne Carrington, 66, originator of radio soap
operas, including DPepper Young’s Family and When a
Girl Marries, with record of more than 12,000 daily dramas
since 1932, died in N.Y. May 4. Surviving: son, daughter.

James H. Skewes, 70, part owner of WTOK-TV, Me-
ridian, Miss., editor & publisher of Meridian Star, died in
that city May 6. Surviving are widow, son.

Irving H. Fitch, 66, retired adv. director of Gannett
TV-radio-newspaper group, died in Rochester, May 4.
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FCC's Heavy AM-FM Agenda: Most big TV cases
and grants are pretty well worked out of FCC’s
system—but its AM-FM agenda is enormous. For
example, after week’s hiatus for NAB convention,
Commission authorized 5 uncontested AM grants,
all small town; 3 FM grants (for San Francisco,
Austin, Tex., Haverhill, Mass.); 2 AM grants
from hearing decisions—and it approved 15 radio
station sales. These are just a fraction of its
“facilities’” work—which included setting numer-
ous radio applications for hearing, etc. [For de-
tails of foregoing, see AM-FM Addenda S.]

Justice Dept. this week supplemented its appeal to
Supreme Court in RCA-Westinghouse Philadelphia-Cleve-
land station-swap case (Vol. 14:2,9,10). In Jan., Phila-
delphia Federal Court Judge Kirkpatrick had ruled that
FCC’s approval of transaction settled any anti-trust ques-
tions; that Justice Dept. was foreclosed from taking fur-
ther action. Justice then appealed directly to Supreme
Court. This week, Justice added memorandum stating:

“The Commission is faced with the equally undesirable
alternatives of either deferring action on any broadcast
matter with anti-trust implications until the United States
has proceeded in the courts or itself becoming a forum for
anti-trust litigation . . . Thus, while the Commission may
deny applications as not in the public interest where viola-
tions of the Sherman Act have been determined to exist,
its approval of transactions which might involve Sherman
Act violations is not a determination that the Sherman
Act has not been violated, and therefore cannot forestall
the United States from subsequently bringing an anti-trust
suit challenging those transactions.”

Memorandum was submitted by Solicitor General Lee
Rankin, signed by FCC gen. counsel Warren E. Baker,
asst. gen. counsel Richard A. Solomon, attorney Ruth V.
Reel.

Court of Appeals this week ruled that WKST-TV, New
Castle, Pa.-Youngstown, O. (Ch.45) can keep its channel
and its Youngstown transmitter location, deciding against
appeals by CP-holder WXTV, Youngstown (Ch. 73), which

6 =

sought crack at Ch. 45, and Ch. 45 applicant Jet Bestg.
(WJET, Erie, Pa.; WHOT, Campbell, 0.). Judges Edger-
ton, Burger & Fahy held that WKST-TV didn’t lose chan-
nel when FCC reassigned its channel from New Castle to
New Castle-Youngstown and that WKST-TV didn’t “aban-
don” channel by going off air for 2% years. Appellants
argued that WKST-TV became a Youngstown station with-
out competing with Youngstown applicants, but Court
stated:

“There is no evidence that the location of WKST-TV’s
studio in New Castle constitutes a sham, or that it is in
reality a Youngstown station. We concede it may be hard
to say whether a station with studios in New Castle, an-
tenna and transmitter in Youngstown, covering both
Youngstown and New Castle audiences, and competing
with Youngstown stations for audiences, networks and
advertisers, is a New Castle station. We find no basis for
disturbing the conclusions reached by the Commission.”

#* * #* #*

Buffalo’s Ch. 7 should still go to Great Lakes TV Inc,,
examiner H. Gifford Irion stated this week in “second
supplement” to his initial decision which first favored the
applicant Jan. 31, 1956. Record had been reopened after
WKBW-TV Inc. was permitted to amend to higher an-
tenna & power. Issues were coverage and WKBW-TV
Inc.’s financial qualifications. This week, Irion concluded
that all 3 applicants (3rd is WWOL) had about same pro-
posed coverage; that WKBW-TV had adequate financing;
that Great Lakes was still best. Great Lakes is combina-
tion of Buffalo Courier-Express; WPIT, Pittsburgh;
Cataract Theatres, Niagara Falls; WKTV, Utica.

One CP for station, 4 for translators, were granted.
Ch. 27, Portland, Ore. was awarded to Trans Video Co. of
Ore. (Wallace J. Matson, operator of Portland CATV sys-
tem). Translators were for Ch. 74 & 75, Chloride, Ariz.
and Big Sandy Valley-Hualpai Mt. Park, Ariz.; Ch. 76,
Canby, Cal.; Ch. 74, No. Warren, Pa.

KVAR, Mesa, Ariz. (Ch. 12) was granted waiver of
rules to identify itself as both Phoenix & Mesa.

Allocation petition by radio KXJK, Forrest City, Ark.
seeks shift of Ch. 8 from Jonesboro, Ark.

Agenda of Barrow Hearing: When FCC network probe
resumes Mon.,, May 19 (see p. 2), first witnesses sched-
uled are 2 from CBS-represented stations—Jay Wright,
KSL-TV, Salt Lake City; Glenn Marshall, WMBR-TV,
Jacksonville, Then one speaking up for NBC Spot Sales
—Nathan Lord, WAVE-TV, Louisville.

Then come Station Representative Assn. witnesses
and the dissident Petry firm, which isn’t a member. The
SRA witnesses are Lloyd Griffin, Peters, Griffin, Wood-
ward; Lewis Avery, Avery-Knodel; Frank Headley, H-R
Television; Eugene Katz, The Katz Agency; John Blair,
Blair-TV.

There may be some variations in their testimony, pos-
sibly on subject of option time, but they’re all expected to
oppose networks engaging in rep business and to offer
some counter-proposals to the Barrow Report’s recom-
mendations. For Petry, exec. v.p. Edward Voynow is due
to testify, followed by uhf spokesman John English, part-
owner of WSEE, Erie (Ch. 35) and off-air WNAO-TV,
Raleigh (Ch. 28).

The 6 stations due to send witnesses, as yet unnamed,
are KVAR, Phoenix; WCSH-TV, Portland, Me.; WDSU-
TV, New Orleans; WFLA-TV, Tampa; WLAC-TV, Nash-
ville; KFDM-TV, Beaumont,

For lists of TV stations represented by network spot
sales and other rep organizations, see TV Factbook No.

26, pp. 297-306. Radio stations additionally represented,
besides affiliates of the TVs, are (by NBC) WHEK, Cleve-
land & KGU, Honolulu; (by CBS) WCCO, Minneapolis
& WRVA, Richmond.

Renewal Form Changes: FCC is finally propos-
ing several changes to license renewal forms, accepting
some industry recommendations. It now goes to Budget
Bureau for approval of form, not substance, then will be
put out for rule-making. Among changes proposed (1)
AM and TV have different time periods. AM is to report
on basis of programniing 6 a.m.-6 p.m.; TV 6-11 p.m. Pre-
viously, both reported for entire day. (2) Former 141%-min.
program segment has been replaced by 14-min. This per-
mits 1-min. spot before and after sustaining program, yet
permits program to be classified “sustaining.” (3) DIMe-
chanical reproduction rule is being changed so that if
less than half of program is recording, whole program
may be classified “live.’”’ Previously, program had to be
“primarily” live to be called “live”—and “primarily” was
frequently considered ambiguous term. (4) Promotional
spots, if not paid, will now be counted “sustaining.”

Aug. is vacation month again at FCC, per custom.
One meeting will be held in month, required by law, and
individual commissioners will be available to act on mo-
tions, handle emergencies.
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Network Television Billings
March 1958 and January-March 1958
(For Feb. report see Television Digest, Vol. 14:15)

NETWORKS CONTINUED to gain in March gross time
billings which hiked first 1958 quarter to $143,704,116,
or 13.5% over same 1957 period. ABC-TV billings led per-
centagewise, up 36.8% in quarter, NBC-TV billings went up
12.29%, CBS-TV’s 6.8%. Complete TvB report for first
quarter and March:

NETWORK TELEVISION

March March % Jan.-Mar. Jan.-Mars* ¢,
1958 1957 Change 1958 1957 Change

ABC _.$ 9,402,407 $ 6,848,848 137.3 $ 27,013,004 $ 19,739,917 +36.8
CBS .. 21,211,070 20,172,173 <+ 52 62,715,826 58,712,735 4 6.8
NBC ... 18,845,860 16,631,974 4133 53,975,286 48,087,546 -|12.2
Total $49,459,337 $43,652,995 - 13.3 $143,704,116 $126,540,198 -+ 13.5

1958 NETWORK TELEVISION TOTALS BY MONTHS

ABC CBS NBC Total
January* ___.$ 9,168,609 $ 22,094,015 $ 18,344,111 $ 49,606,735*
February* ... 8,441,988 19,410,741 16,785,315 44,638,044*
March ... 9,402,407 21,211,070 18,845,860 49,459,337

* Figures revised as of May 2, 1958.

Note: These figures do not rcpresent actual revenues to the net-
works, which do not divulge their actual net dollar incomes.
They're complled by Leading National Advertisers and TV Bureau
of Advertising on basis of one-tlme network rates, or before
frequency or cash discounts, so in terms of dollars actually pald
may be inflated by as much as 257%. However, they're generally
accepted in the trade as an index.

o

Census of 1960 will include TV, Commerce Secy.
Weeks advised Chairman Magnuson (D-Wash.) of Senate
Commerce Committee. Count of radio sets, however, will
be dropped first time since 1930 “because the 1950 census
found radio in nearly every American home.”

Free Nielsen audience analysis is offered by NBC-TV
to advertisers adding spot schedule to their network pro-
grams. NBC reports recent Nielsen study shows audiences
increased twofold or even fivefold with spot schedule
addition.

7 -

Pay TV's Teco Reporis: That Zenith is bearing most of
cost of its vigorous pay-TV campaign, was made more
evident this week when (1) it appointed Hill & Knowlton
as public relations counsel, adding that important firm to
its big list of special counsel and publicists, and (2) an-
nual report of Teco Inc. was released in advance of share-
holders meeting set for May 13 at its offices at 231 So. La
Salle St., Chicago. Teco Inc. was formed about 10 years
ago to promote and operate Zenith’s Phonevision system
commercially as and when authorized, and $1,000,000 was
raised by permitting Zenith stockholders to purchase its
100,000 shares at $10 a share.

The Teco Inc. report shows it spent only $27,139 in
1957 and $24,263 in 1956, biggest item being $12,000 offi-
cers’ salaries—presumably_that of pres. S. I. Marks. It
shows loss of $208 in 1957 and $874 in 1956. Its current
assets are $965,216, of which $930,648 is in govt. securities
on which interest of $26,931 was received in 1957, main
source of income. Current liabilities include deficit since
organization of $38,488 and the $1,000,000 capital stock.

Pay-TV appears quiescent at moment, but it would be
idle to think Zenith publicity machine has halted or that
proponents have given up simply because of lack of enthu-
siasm for idea in Washington, notably Congress. Last
week, Actors Equity Council, headed by actor Ralph
Bellamy, staunch pay advocate, endorsed tollvision in reso-
lution asserting it means more jobs, more construction,
etec., and slapping at “monopolistic controls” which it
claims are exercised by advertisers who “dictate the trends
of artistic expression.”

Pros and cons of educational TV are subject of new
book titled Mass Communication and Education, published
this week by Educational Policies Commission ($1.50, 137
pp., National Education Assn., 1201 16th St. NW, Washing-
ton, D. C.). Book says TV “is another effective aid in
teaching process,” warns “it is not the educational revolu-
tion . . . won’t solve teacher shortage.”

Do You Ruow That . . .

ETWORK VICE PRESIDENTS have come and gone

so frequently over the 30-odd years since chain broad-
casting began that the Madison Ave. gagsters sometimes
refer to them as “vulnerable persons,” to their titles as
“very precarious.” Fact is, those who have not retired for
age, disability or the sheer enjoyment of their well-earned
competences are really doing quite well, for the most part,
in a multitude of occupations.

We've already reported on those who went into station
management (Vol. 14:13) and on all the ex-presidents and
ex-executive vice presidents of the networks (Vol. 14:16).
There are still a huge number of former v.p.’s around—
and some notes on what happened to them ought to be
particularly apropos these days of heavy turnovers at
network top levels.

First, as to those who have retired: There’s the ageless
John F. Royal, NBC’s beloved ex-program boss, as spry
as ever at 72 (come next July 4) and reporting to his office
in the NBC executive suite daily as a program consultant.
There’s “Judge” A. L. Ashby, NBC’s first gen. counsel, now
72, who quit in 1947 to become president of his alma mater
Olivet College, in Michigan, became pres.-emeritus in 1950,
now lives at 7 Cathy Pl, Menlo Park, Cal. There’s Ken
Dyke, another NBC stalwart of old, who went off to war,

rose to Brig. Gen., returned to join Young & Rubicam as
pres., recently was retired, now does advertising consulting
and is also consultant to USIA (Voice of America).

One of NBC'’s “orginals” in 1927 was John W. Elwood,
now 63, who left his v.p. post in N. Y. to run KNBC, San
Francisco, 1942-50, retired to head Radio Free Asia, and for
last 4 years has been doing security work on radio for
Govt. in Washington. He’s a cousin of retired GE chairman
Owen D. Young, one of NBC’s founders. His wife, who
was Lee Penrose, secy. to NBC’s original exec. v.p., the
late George McClellan, is now asst. mgr. of Washington’s
socialite Sulgrave Club.

CBS-TV’s ex-pres. Jack Van Volkenburg was only 54
when he retired last year (Vol. 12:44); we reported on
him in Vol. 14:16. And its onetime exec. v.p. Joe Ream, at
55, is back in Washington as CBS’s v.p. there, succeeding
retired v.p. Earl Gammons; Ream had retired about 5 years
ago to run a cattle ranch in Florida, but was persuaded
by Frank Stanton to take the capital post after his first
wife died. Gammons does public relations work, represents
Storer among others.

Adrian Murphy, another of the younger CBS v.p.’s
who made their pile and retired, was last reported living
in Tueson. Ex-CBS sales v.p. Kelly Smith, retired, makes
his home at Winding Lane, Stoney Brook, Westport, Conn.
And Frank Falkner, who went up in CBS from engineering
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ranks, now lives in retirement at Piney Point, Boiceville,
Ulster County, N. Y. We reported on Sam Pickard in Vol.
14:7; he always had the Midas touch, made a fortune while
CBS v.p., was last heard from as operating a swank fishing
resort at Point Paradise, Fla.

& & #* *

Advertising agencies and the program field naturally
claimed a lot of network ex-v.p.’s. With the exception of
the capable, popular William B. Lewis, now pres. of Kenyon
& Eckhardt, all still have v.p. titles. “Bill” Lewis was
CBS program director and then v.p. for 6 yecars before
going with OWI for wartime service; he elected to go into
agency work after the war.

At MeCann-Erickson as TV v.p. is Tom McAvity, re-
cently NBC v.p. for program sales; also Harold Morgan
and William Wylie, both ex-ABC. George Frey, NBC
careerist from WEAF control room days, was its first TV
network sales v.p., is now v.p., Sullivan, Stauffer, Colwell
& Bayles Ine. Richard A. R. (Dick) Pinkham, also an NBC
career man, who as program v.p. produced the Today, Home
and Tonight shows, has been for about a year TV-radio
v.p., Ted Bates & Co. John Lanigan, ex-NBC, is now v.p.,
Compton Adv.,, N. Y., and Merritt Schoenfeld, ex-ABC
Chicago v.p., is now with an agency in that city.

Another ex-NBC v.p. in charge of sales, Edward D.
Madden, who quit in 1953, now heads very successful Keyes,
Madden & Jones, Chicago, a div. of Russel M. Seeds agency.
And Don Searle, who first ran his family oil company’s
KOIL, Council Bluffs, Ia., went on to become gen. mgr.
of KGO, San Francisco for ABC in 1943, v.p. in 1944; he
quit in 1948, helped found KOA-TV, Denver, still owns
part of it as well as 3 midwest radio stations. Searle lives
at 11950 San Vicente Blvd., Los Angeles, recently set up
an adv. agency in Hollywood known as Special Events
Inec. (Vol. 14:15).

% * * *

Robert O’Brien, one of youngest members of Securities
& Exchange Commission in New Deal days and a crack
lawyer, was with Paramount Theatres group that acquired
ABC and set up AB-PT, left that company last year to

become exec. v.p. & treas., Loew’s Inc. (MGM). At MGM
is Jason Rabinowitz, who quit ABC as administrative v.p.
in latter 1957. In charge of subsidiary MGM-TV is Charles
C. (Bud) Barry, who started as an NBC announcer in 1937,
became Blue Network v.p., then ABC-TV v.p., rejoined
NBC as radio program and then TV v.p., shifted to
William Morris Agency in 1955. MGM-TV’s program direc-
tor is Adrian Samish, producer of the Northwest Passage
series, ex-ABC-TV and radio programming v.p. 1943-47,
NBC-TV exec. producer 1953-54.

Screen Gems Inc., subsidiary of Columbia Pictures, has
Harry Ackerman as production v.p.; he was a CBS pro-
ducer in 1948, its West Coast program v.p., producer of
Ford Star Jubilee spectaculars, and quit CBS last June
to produce own Leave It to Beaver and Bachelor Father.
Also at Screen Gems, as director of international opera-
tions, is William H. Fineshriber Jr., who held big jobs at
CBS & MBS before becoming NBC network TV & radio
v.p. 1953-54, then TPA v.p. 1955-56.

David Sutton started in radio as a salesman for
WBBM, Chicago, went up in various CBS stations and,
except for wartime hitch as a Marine captain, was with
that network in sales before being made sales v.p. in 1950;
2 years later he went to MCA as v.p. in charge. Also at
MCA is Alexander (Sandy) Stronach, ABC-TV program
v.p. 1950, network v.p. 1951.

Michael Dann, NBC program sales v.p., left to become
pres. of Henry Jaffe Enterprises, recently joined CBS as
v.p. (Vol. 14:13). Irving Fein, ex-CBS v.p. in charge of
adv., publicity & sales promotion, resigned to become pres.
of J&M Productions, 366 No. Camden Dr., Beverly Hills,
which produces the Jack Benny Show. Donn Tatum, ex-
ABG, is now v.p.,, Walt Disney Productions, Hollywood.
Robert Saudek, quit ABC to produce Omnibus for Ford
Foundation, now runs it independently. Leonard Reeg, also
ex-ABC, is now a Hollywood program producer with John
E. Gibbs & Co.

Note: There are still several dozen ex-v.p.’s and man-
agers whose whereabouts we’ve checked or are checking— .
and we’ll report on them later.

Target Is ASCAP: Definitely, this was not
ASCAP’s week in Congress. In House, Rep. Roose-
velt’s (D-Cal.) Small Business subcommittee came
up with report urging Justice Dept. to consider
anti-trust action against ASCAP. In Senate, Com-
merce Committee heard long list of witnesses tes-
tify against the ASCAP-supported Smathers bill
(S-2834) which would prohibit TV & radio stations
from music publishing and record manufacturing
businesses (Vol. 14:12-14). ,

Roosevelt subcommittee said there’s serious
question whether ASCAP is following “terms and
spirit” of 1950 anti-trust consent decree. Group
believes that ASCAP is dominated by 24-man
board which gets disproportionate share of royal-
ties. For example, subcommittee said, the 12 publisher
members of board got $6,165,792 of the $10,342,368 dis-
tributed to all publisher members in 1957. Subcommittee
also questioned ASCAP’s complicated formulas for voting,
counting and crediting performances of compositions, dis-
tributing royalties, handling grievances, ete.

In Senate hearing, witnesses praised BMI as an
alternative to “monopoly” of ASCAP. Omar F. Elder Jr.,
ABC secy. & asst. gen. counsel, said ABC owns only 4% %

of BMI, which pays no dividends, and only reason it owns
stock is “so that each station will have its small share
toward maintaining an adequate alternative competitive
source of supply of music so that one organization will
not have virtually a complete monopoly in this area.”” He
said that ABC’s Am-Par Record Corp. has both ASCAP
and BMI subsidiaries; that at least 7066 of music on TV-
radio is ASCAP; that barring broadeasters from music
publishing & recording would be “carrying discriminatory
legislation to an unprecedented degree.”

Typical of BMI support was testimony of Lewis R.
Chudd, pres. of Imperial Records, who started 11 years
ago, built up to 15,000,000 record sales in 1957. He said
BMI had brought “genuine competition into the music
business,” asserted he’d never known disc jockeys to care
whether record was ASCAP or BMI.

Novel witness was Mrs. John Axton, Jacksonville high
school teacher who composes rock & roll; she expressed
indignation at charges such music contributes to juvenile
delinquency. She said BMI, unlike ASCAP, gives new
composers a break.

Hearing resumes May 21 with testimony by CBS
Ine. v.p. Richard S. Salant, Columbia Records pres. God-
dard Lieberson, RCA Victor Record div. v.p. George R.
Marek, NBC asst. gen. attorney Joseph McDonald, Motion
Picture Assn. pres. Eric Johnston.
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Clips from Ihe‘ Current Press—

(Digests of Noteworthy Contemporary Reports)

“Each medium—the newspapers, radio, TV—has its
own individual capabilities . . . radio and TV brought an
exciting new dimension to journalism. Ours is the strength
of immediacy in reporting, often in transmitting the very
event as it is happening. Combining sight, sound and
action, TV has brought the world into almost every
American home, giving remote places reality and revealing
the important figures of the world as both more and less
than legendary names. DMoreover, by their very natures,
radio and TV are the media that often trigger the interest
of people in new events, new personalities, new problems
—sending them to the printed media for further and con-
tinual information. In the decade or so that we have had
TV as a new presence in journalism, we have organized
ourselves to meet our job as reporters [and] have joined
the older media in fulfilling the reporting function so that
a certain level of performance is expected of us. We are
getting the stories, and we are getting them to the people.”
—Frank Stanton, pres. of CBS, before Missouri School of
Journalism May 2, upon acceptance of its Honor Award
for Distinguished Service in Journalism.

“Whaddya mean the movies are going to pot? Block-
busters and speccialized films are grossing all-time highs.
In only 210 theatres, Around the World in 80 Days has
grossed $32,000,000. The Ten Commandments, reports
Paramount, has brought in $42,000,000 since its late 1928
release. Of the 10 fattest money-making pictures cver
produced, all except Gone with the 1Wind have becn pro-
duced since 1952 . .. The Bridge on the River Kwai, Pey-
ton Place, Sayonara, Old Yeller, Raintree County, A Fare-
well to Arms, Don’t Go Near the Water . .. One reason
for all this is that the pictures are emphatically better than
they were in the ’40s. The public has becen showing in no
uncertain terms that if they’re to be lured from their
cozy TV sets there has to be something special.”—Richard
L. Coe, drama critic, WWashington Post.

“Implications of tape recording almost stagger the
human imagination. It is theoretically possible here and
now—economics remain to be worked out—for viewer to
record his favorite TV programs and play them back at
his convenience again & again. Or, not inconceivably,
housewife of tomorrow will stop at tape counter in super-
market and rent or buy for home showing new motion
picture or spcctacular reviewed in that morning’s news-
papers. Anyone who presumes to claim he knows now the
shape and form of tomorrow’s entertainment, education
and culture has overlooked most elementary reality of
contemporary civilization: the electron.” — Jack Gould,
N.Y. Times.

“Should a TV station editorialize? A station that has
the mind to harbor an opinion and the courage to utter it
just seems more important than a station that won’t dare
open its mouth., There is something awfully bland about
news divorced from opinion. It encourages the notion that
no improvement is possible in this best of all possible
worlds.””—John Croslby, N. Y. Herald-Tribune.

“Advertisers are idiots. Young & Rubicam is a mad-
house, but it's the best of the agencies. The thing that
louses up TV drama is the networks.,”—TV-movie play-

wright Paddy Chayefsky, in interview with James O’Neill
~ Jr., Washington Daily News.

9 -

Giants, Dodgers on TV : Missing from early-season
baseball TV lineup (Vol. 14:16), San Francisco Giants and
Los Angeles Dodgers will be seen live on home screens
after all. NTA’s newly-acquired WATYV, N.Y.-Newark,
which became WNTA-TV May 7 (Vol. 14:14), signed
former N.Y. clubs for total of at least 40 games to be fed
into N.Y. area from St. Louis & Pittsburgh starting May
14. Probable sponsor: Budweiser. Dodgers and Giants
also will be seen on WOR-TV, N.Y., when they play
Phillies in Philadelphia. In addition, Westinghouse’s KPIX,
San Francisco, is offering to televise Giants-Dodgers games
there on no-fee basis, but Giants pres. Horace Stoneham
was reported turning down bid because of exclusive—but
non-operating—pay-TV contract with Skiatron.

KULA-TV, Honolulu (Ch. 4), ABC-TV affiliate, is
being acquired for $685,000 by Henry J. Kaiser, who will
dispose of his independent there, KHVH-TV (Ch. 13),
after having operated since May 5, 1957. Sellers, owning
25% each, are Richard C. Simonton, Jack A. Burnett,
Arthur B. Hogan, Albert Zugsmith. Zugsmith owns 25%,
Hogan 10¢¢, of WREX-TV, Rockford, Ill. (Ch. 13) and
each owns 259 of radio KBMI, Henderson, Nev. Zugsmith
controls radio KRKD, Los Angeles. In Honolulu deal,
Kaiser retains radio KHVH; sellers keep radio KULA.

Commercial TV service in Ireland is proposed by its
Govt., and a commission has been set up to consider pro-
posals to establish system, including proposals by U. S.
entrepreneurs. Prime requisite is that system shouldn’t
cost Irish Govt. anything but will be owned & supervised
by Govt. Commission’s address: Hamman Buildings, 11,
Upper O’Connell St., Dublin. In West Germany, Assn. of
West German Branded Goods Producers voted in favor of
adopting British-type commercial system, run by inde-
pendent corporation supervised by control board.

Suit against Mary Pickford & Buddy Rogers was filed
recently by Piedmont Publishing Co. in Los Angeles
Superior Court, to force them to sell their % interest in
WSJS-TV, Winston-Salem, to Piedmont for $126,812. Pied-
mont charged actress and her husband, buying the stock
in 1953 for $50,000, agreed to give Piedmont option to re-
purchase in 6 years—but now refuse to sell.

Radio WARM, Scranton, is being sold for $195,000
under terms of merger bringing WNEP-TV, Scranton (Ch.
16), formerly WARM-TV, and WILK-TV, Wilkes-Barre
(Ch. 34) under control of Transcontinent TV Corp. (Vol.
14:7). Buyer is WSBA-TV, York (Ch. 43) & WSBA, pres.
Louis J. Appell Jr., holding 10¢5 personally.

Balance sheet of KTUL-TV, Tulsa (Ch. 8) & KTUL
shows $255,829 defiicit, $178,939 current assets, $807,966
fixed assets, $1,139,063 liabilities. Feb. 28 balance sheet of
Tulsa Bestg. Co. was filed with application to sell its radio
KFPW, Fort Smith, Ark. to George T. Hernreich for
$75,000.

Cuban Ministry of Communications has assigned 3
channels in Pinar del Rio—Ch. 3 to Telemundo S.A,, Ch. 5
to Circuito CMQ S.A., Ch. 8 to Radio Television Nacional.

FCC waived minimum-hour rules to permit only 2
hours daily operation by Spanish-language KCOR-TV, San
Antonio (Ch. 41), which said it was unable to provide
longer schedule.

WFLB-TV, Fayetteville, N. C. (Ch. 18), state’s only
remaining uhf, has cut on-air hours to 3-11 p.m., operating
staff from 25 to 15.

Station Representatives Assn. moved May 1 to 366
Madison Ave., N.Y. (Yukon 6-9390).
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Trade Report
May 10, 1958

THE LEADERS ARE BALLYHOOING STEREO: There must'be good reasons why 4 major com-

panies in home entertainment apparatus field picked annual stockholder meeting to
introduce latest stereophonic developments -- better reasons than merely to take
shareowners' minds off gloomy profit picture. You'll be interested in enthusiastic
comments on stereo at these meetings & elsewhere. We've kept you up to date on this
brand new business, which we tagged "Bright Star for Fall" (Vol. 14:12), with our
stories -- one almost every other week -- since first of the year.

Now, industry topkicks are filling up seats in the bandwagon. It looks like
they'll all be aboard by time fall lines go to market. Here are latest comments:

(1) RCA pres. John Burns this week showed 1400 stockholders new stereophonic
cartridge which he announced can provide full hour of stereo music -- "live 3-dimen-
sional sound of unprecedented depth & clarity" -- and hailed it as one of 6 new
products by RCA to "help beat recession" (p. 1l1). Then, he treated his stockholders
to sample of stero music, got vigorous applause. Added Burns:

"We believe stereophonic tapes -- along with new stereo discs we are bringing
out, mail-order clubs, other innovations -- will produce a continued rise in demand
for classical & popular music. Stereo sound brings to the American home a thrilling
musical experience, and does this at a price well in reach of the average family."

(2) Motorola chairman Paul Galvin got a similar reaction when he showed his
stockholders hi-fi phono converted into stereo recorder in Chicago this week, said
Motorola will show stereo to distributors in June, market players in July.

(3) Hoffman Electronics sales v.p. Paul Bryant showed stockholders in Los
Angeles what he described as "new approach to stereo for the home" -- a conversion ‘
package to adapt Hoffman hi-fi for stereo, including amplifier-&-speaker unit, pick-
up cartridge for discs, wire & cable for simple modification. He said Hoffman would
urge customers to "Buy Hi-Fi Now -- Convert to Stereo Later."

(4) Zenith sales v.p. Leonard Truesdell told Sales Executives Club in N.Y.

this week stereo will be "shot in the arm" needed to boost sales and employment in
overall radio industry, promised "full stereo line from Zenith in June."

(5) Westinghouse shareowners, meeting in Metuchen, N.J., last month got their

first taste of stereo music, were told company would show stereo to distributors in
June, have line on market this fall.

(6) It's also no secret GE is going into phono field for first time and can
be counted on to give stereo every consideration. It's hi-fi component mfr. now.
Admiral is super-enthusiastic about stereo and Allen B. DuMont has some interesting
ideas up his sleeve for announcement in near future.

X * = x

Among majors, only Magnavox has stereo available now -- 2 factory-equipped
models, conversion kits for all hi-fis. Among the smaller phono makers, Paramount
Enterprises has released its Hallmark line of stereo equipment, advertises player
and dual speaker system for $149.95. Webcor, Wilcox-Gay, Granco & Sonic are among
those ready to go with stereo or planning fall delivery.

Indicative of keen industry interest in orderly development of stereo was the
plea this week from Admiral pres. Ross Siragusa for industry standards to avoid the
kind of confusion that has beset hi-fi.

And we learn our British cousins are taking serious note of stereo, may even
be ahead of U.S. makers in some refinements. Big London Radio & Electronics Compo-
nents Show in late April featured stereo by several makers. Garrard uncovered models
for American market using 45-45 system. Pye & Decca promised stereo discs in June.

- 10 -
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TV-Radio Production:

preceding week & 81,408 in 1957.
vs. 1,835,975 last year.

TV set production was 77,344 in week ended May.2 vs. 84,999
Year's 17th week brought production to 1,536,714
Radio production was 149,604 (39,754 auto) vs. 162,421
(48,574 auto) preceding week & 275,067 (96,517 auto) last year.

For 17 weeks, pro-

duction totaled 3,258,318 (1,044,992 auto) vs. 4,894,124 (2,022,467 auto).

Upbeat Business Thinking: This week’s quarterly
reports (p. 13), and nearly all recently released
annual reports for 1957 (see Special Report here-
with) show downtrend in the electronies fields,
notably consumer products such as TVs & radios
—but there’s a vital note of optimism running
through the statements of industry leaders made
this week at stockholder meetings or accompany-
ing their reports. For example:

“We believe,” said RCA pres. John L. Burns,
“that the best way out of a recession is to sell
your way out. That is exactly what we intend to
do—to sell our way to higher volume and higher
profits.” He thereupon outlined expansion plans,
showed or hinted at new products (p. 10)—evoking
from N. Y. Herald Tribune business writer Donald
I. Rogers this comment:

“This was not idle chit-chat. It was not—as so many
president’s reports arc—idealistically promising. It was
hard fact, and as such, newsworthy, for this is one of
the first consumer goods industries to take positive action
to bail the economy out of its temporary indisposition.”

# B % %

Something of the same attitude is evident in several
other reports of the week. Motorola pres. Robert W.
Galvin, after noting the value of diversification, wrote
stockholders this weck:

“Within the next few months we conservatively antici-
pate a healthy step-up in our radio and TV volume and will
be producing car radios for the new 1959 automobiles. As
a result of these factors, and our anticipation of steady
volume and profits in communications and military divi-
sions, the first quarter decline is not representative of our
expectations for the year.”

Said H. Leslie Hoffman, pres. of Hoffman Electronics,
whose first quarter also slumped (Vol. 14:18): “It used
to be that the industry sold about 357 of its total [TVs]
in the final quarter; about 25/, in the third quarter; 187
in the second quarter; 22¢, in the first quarter. Last ycar,
we sold as many [TV] receivers in the first quarter as in
the last. This year will probably sece us go back to the old
pattern.” He predicted industry production of 5,000,000
sets this year, and his consumer products v.p. P. E. Bryant
said his company’s second quarter TV sales would r1run 20
or better than first. Hoffman stockholders also were given
hint that company may undertake new acquisitions this
year, may float more stock to finance them. Pres. Hoffman
was quoted on Dow-Jones ticker May 9 as stating one large
acquisition is in the works which will place his company
high up among producers of over-all systems.

DuMont secemed to have had tougher luck than most,
the first quarter loss figures being greater than indicated
by upward trend shown in 1957 (p. 13) when, pres. David
T. Schultz told stockholders, firm made money on its TV
sales. He attributed poor quarter to ‘“the lowered level
of the national economy—particularly as it applies to con-
sumer goods [and to] the slowness with which defense

contracts are being let.” DuMont is known to be planning
big things in stereo, and Schultz foresees good prospects
ahead for TV also. This week, DuMont’s TV picture tube
div. added third shift, went on round-the-clock basis, mgr.
William Carlin stating this was due to big increase in
orders.

KA o st
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One of the few majors showing sizeable gain in 1957,
and an excellent first quarter (Vol. 14:17), Zenith Radio
had its sales v.p. Leonard Truesdell at N. Y. meceting of
Sales Executives Club May 6, where he commented:

“It is the experience of our management that sound
and aggressive merchandising of quality products can
beat the current sales slump. Firms which put quality first
and have the courage to lead will not only stay healthy but
will also continue to get their share of the market.” He
boasted, understandably, of Zenith’s ability to run counter
to the industry’s downward spiral, revealed that its unit
sales of portable radios (mainly all-transistor) had gone
up 40¢: first 4 months of 1958 from like 1957 period, and
that TV unit sales to dealers reached an all-time high in
April.

Sylvania, which also reported sales & earnings de-
clines in first quarter (Vol. 14:17), told stockholders this
week: “When all factors are taken into consideration—
the upturn that we foresee in the markets for electronic
components, our greatly increased defense business, and
the gradual resumption of higher volume in our other
product lines—we anticipate that sales in the second
quarter will be better than the first, and that the third and
fourth periods will compare favorably with last year.”

Siegler pres. John Brooks told Wall St. Journal this
week he thinks business recession “has leveled off, at least
as far as we can see.” He said Hallamore electronics div.
had received $5,000,000 new orders in last 15 days. He
estimated first quarter net has declined to about $207,000 or
i4c¢ a share on 1,515,306 shares now outstanding, from
$207,474, or 27¢ on 746,200 shares in third quarter of
fiscal 1957. Results include operations of Unitronics div.
(formerly Olympic Radio) and Hufford Corp., El Segundo,
Cal., merged into Siegler last Sept.
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Note: Phileo has cut salaries of some 4000 employes
because of business decline, informing them May 8 that
those earning $5-10,000 were being cut 5%, those more
than $10,000 cut 10%. Most of those affected are in 5
Philadelphia area plants, though cuts apply also to 5
other plants. At same time, it was disclosed that produc-
tion workers at 2 Philadelphia plants agreed, through their
IUE union, to one-year contract giving them 5¢ an hour
wage increase. Their average wage is now $2. Philco
met a strike-caused slump 4 years ago by same salary-
cutting device. Standard Coil also cut salaries and per-
haps others did, but didn’t make it known.

a

“Tape Strobe” device, used with 60-cycle light source
to determine whether tape recorder or player is operating
at correct speed, is offered at $21.50 by Scott Instrument
Labs, 17 E. 48th St., N.Y,
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Trade Personals: John L. Burns, pres. of RCA, and
Charles M. Odorizzi, exec. v.p., sales & services, fly to Brus-
sels Fair June 7 to visit RCA-NBC color TV exhibit, which
Frank IFolsom, chairman of exec. committee, is also due to
visit shortly; Buins & Odorizzi plan to visit company’s
European operations, returning about end of June . . .
Alan M. Glover elected v.p. of RCA semiconductor & mate-
rials div. . . . Arthur Freed, ex-Freed Electronics, named
v.p. marketing of Servo Corp., Hyde Park N.Y.... Gordon
E. Burns promoted to mgr. GE receiving tube & electronic
components replacement dept....John T. Thompson, ex-
GE, named mgr. of new Raytheon distributor products div.
... Kenneth M. Lord, ex-GE, named engineering director of
Stromberg-Carlson electronics div. . .. Wilfred G. Caldwell
promoted to gen. attorney for CBS-Hytron . . . Calvin
Karnstedt, ex-KSTP-TV, St. Paul, joins Setchell Carlson,
New Brighton, Minn., as national sales mgr. .. . E. Donald
Burlingame promoted to mgr. of Sylvania’s Batavia plant
. .. F. W, McDonald promoted to mgr., Hotpoint Chicago
district, succeeded at Milwaukee by E. W. Putz . . . Alfred
D. Burke promoted to gen. sales mgr. of Westinghouse
Electric Supply, Chicago ... John W. Vogt appointed mgr.
of Westinghouse Appliance Sales, Buffalo . . . I. Edelstein,
v.p. of Trav-Ler Radio, adds duties of gen. sales mgr.
=

Sylvania chairman & pres. Don G. Mitchell estimated
Govt. this year will spend record $4.3 billion for *“electronic
defense,” speaking this week at opening of company’s new
Amherst Engineering Lab., Williamsville, N. Y. He said
this sum would exceed “industry’s total civilian & military
business only 10 years ago.”

Obituary

Edmour Frederic Giguere, 44, RCA electronies con-
sultant, died of a heart attack at his N. Y. home May 5.
Surviving are widow, daughter.

A Scallering of Color: Impromptu poll of some 149
RCA stockholders at annual meeting May 6 wasn’t con-
ducive to warming cockles of its executives’ hearts, dedi-
cated as they are to putting over color TV. Bearing out
disappointing findings of telecasters as reported at NAB
Converrtion (Vol. 14:18), only a handful of people present
raised hands when asked whether they owned color sets.
“That’s not enough,” was all Gen. Sarnoff could say. One
stockholder did recount how he had been told by dealers to
go to RCA Exhibition Hall in Radio City if he wanted to
see color, that he did so but was ignored by attendants, thus
lost interest.

Though it’s apparent dealer exposure of color isn’t all
it should be, the RCA official report still insists: “Color TV
continues to advance not only in programming but also in
merchandising. Sales of color sets to consumers are run-
ning well ahead of last year. Intensive color promotions
in many parts of the country are producing excellent
results. Dealers are becoming convinced that their greatest
future profits will be realized in color TV receivers. The
quality and performance of the RCA 1958 line are so good
that color has been widely accepted, and RCA looks forward
to future increases in sales during the rest of this year.

“Of the 515 TV stations on the air [actual count now
is 536], 324 are now equipped for network color.”

L

Color-tube patent interference case between RCA and
Philco was settled in RCA’s favor last week by decision of
Court of Customs & Patent Appeals. It involves No. 310,944
of RCA’s Arthur Liebscher and No. 219,093 of Philco’s
Wilson P. Boothroyd, deals with screen of one type of
color picture tube. Philco claimed Liebscher patent applies
only to screen with white phosphor and strips of colored
filters, doesn’t cover screens with strips of color phosphors.
Court councluded Liebscher claims are broad enough to
cover both.

DISTRIBUTOR NOTES: Harry Schecter, who was named
asst. to Zenith v.p. L. C. Truesdell 2 weeks ago, now going
to N.Y. as gen. mgr. of factory branch, succeeding Wm.
E. Skinner, resigned . . . Motorola appoints 555 Inc., Little
Rock, for all consumer products . . . Sylvania appoints
G & W Distributing, Youngstown, for TV, radio, hi-fi . . .
Hoffman Electronics appoints Fowler Distributing, Port-
land, Ore., for TV, radio, hi-fi . . . Paramount Enterprises
appoints Ben Necutra for new Hallmark sterco systems in
Philadelphia.

Price-discrimination charges against Hamburg Bros.,
Pittsburgh RCA distributor, were dismisscd this week—
FTC adopting recommendation of examincr Joseph Calla-
way. FTC concluded that Hamburg’s lower prices to its
bigger customers “were justified either on the basis of
selling costs or sale of distress merchandise.”

EIA holds semi-annual clinic on consumer products
statistical data May 14-15 at Sheraton-Park hotel, Wash-
ington. RCA mgr. for market research D. J. McCarty is
chairman. Representatives of 35 TV-radio-phono-tape
makers will consider, among other matters, need for new
FM and hi-fi statistics.

Increases in Mexican import duties on Ti’-mdio-phono
and allied equipment range from 20¢: on TV-radio chassis
to 1309, on tape recorders, according to official schedule
received this week at Commerce Dept. Mexican tariff is
compound duty, based on weight, valuation (invoice or
official, whichever is higher) and surtax.

TV picturc tubes with re-used bulbs, labeled “repro-
cessed,” may be taboo, is inference of recent Federal Trade
Commission ruling (No. 6702) on product as far removed
as used oil. FTC Comr. Anderson told Royal Oil Corp.,
Baltimore, that selling purified crankcase drainings as “re-
brocessed oil” was deceptive, that “reprocessed” suggested
new oil additionally processed for higher quality. FTC
attorneys had been awaiting oil decision as precedent for
crackdown on tube rebuilders.

Perennial advocates of fair trade, the National Assn.
of Retail Druggists this week urged Congress to adopt
price-maintenance bill (HR-10527) by Chairman Harris
(D-Ark.) of House Commerce Committee (Vol. 14:18).
NARD counsel Herman S. Waller testified at commnittee
hearing that small businessmen need protection against
bait-priced sales of brand name merchandise. Justice Dept.
registered expected opposition to bill, questioned its con-
stitutionality.

Factory sales of picture tubes for first 1958 quarter
were 1,812,825 worth $36,195,858 vs. 2,322,480 worth
$41,580,150 a year ago, drop of 219;. EIA reports March
sales were 634,779 ($12,643,404) vs. 833,257 ($14,850,847)
a year ago. Receiving tube sales for the first quarter
were 84,990,000 worth $74,611,000 vs. 125,041,000 worth
$104,808,000 for same 1957 period, a 32¢¢ drop. March
totals for receiving tubes were 28,524,000 ($25,697,000) vs.
43,010,000 ($37,007,000) a year ago.

Iligh-resolution radar CR tube, developed by Westing-
house, offers 667 lines per in.
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Financial Reporis:

CA PRESIDENT John L. Burns really captured the

headlines after the industry’s biggest entity held its
sometimes stormy annual stockholders meeting May 6—
this despite report on reduced quarterly sales & earnings.
During first 3 months of 1958, RCA sales declined 5.8%
to $278,339,000 from $295,773,000 in same 1957 quarter;
profit after taxes fell 29.7% to $9,004,000 (59¢ per share)
from $12,810,000 (87¢). Nevertheless, all divisions of the
company, chairman David Sarnoff told the gathering, are
operating in the black at present.

For all 1957, RCA revenues were $1,176,277,000, net
profit $38,549,000, or $2.55 per share (Vol. 14:9). As for
full-1958 prospects, Mr. Burns said: “Our plans contem-
plate our business for the full year 1958 running ahead
of the rate for the first 3 months, and we hope that eco-
nomic conditions for the nation as a whole will so develop
that we will be able to earry out these plans.”

It was the optimistic note on future prospects, the
promises of big new developments ahead, at a time when
nearly all quarterly reports seemed to be downbeat, notably
in the electronics industry, that garnered the headlines
for RCA. Its 3-point program “to sell our way to higher
volume and higher profits” embraced expansion of existing
activities, creating new departments to go after business
in certain key areas, introducing important new products
& services that will create new markets.

For example, Burns announced a high-fidelity tape
cartridge for home music players-recorders (see p. 10),
said 5 other new products (undisclosed) will be revealed
one at a time that will be applicable to national defense,
in business & industry, in the home. He recapitulated the
company’s 7 new major units, notably its Astro-Electronics
produets division; educational electronics dept., deal-
ing with closed-circuit TV and other school equipment; tele-
communications div.; semi-conductor & materials div.;
atomic energy services; Model C Stellarator Project;
ballistic missile early warning system dept.

BMEWS dept. represents billings of more than
$400,000,000, he stated. Defense orders first quarter went
up $130,000,000 from same 1957 period, will be 109 greater
for year than 1957’s $267,000,000, which was 23% of RCA’s
total business last yecar. He told about 2-year $5,000,000
contract with Army Signal Corps for electronic miniaturi-
zation—and showed for first time a new RCA experimental
radio the size of a fountain pen, complete with batteries,
antenna, earphones; its 5 modules, each about one-tenth of
a cubic inch, corresponded to tubes and circuits of a con-
ventional 5-tube radio receiver, and it weighs only 2 oz.

[For further reports on RCA meeting, see pp. 10 & 12.]
]

Motorola sales slumped to $40,894,492, earnings to
$677,782 (35¢ per share) in first quarter from $52,281,795
& $2,137,587 ($1.10) in 1957 quarter, pres. Robert W.
Galvin reporting to stockholders this week that consumer
products (TVs, radios) and auto radio divisions had suffered
declines, along with semi-conductor div., while 2-way radio
& mierowave business, as well as military electronies, had
increased sales and showed profit,

Allen B. DuMont Laboratories Inc., reflecting down-
turn in consumer product sales and slowness of defense con-
tract awards, lost $943,000 on sales of $9,806,000 in first
quarter 1958 vs. loss of $353,000 on sales of $10,059,000 for
same 1957 period. First-quarter loss was greater than that
of all 1957, which was $543,616 on sales of $43,582,435 vs.
loss of $3,886,734 on $47,401,006 sales in 1956 (Vol. 14:11).

13 -

Midwestern Instruments Inc. reports first-quarter sales
of $1,184,697, profit $58,558 after expenditures of $98,400
for product research & development—with Midwestern div.
accounting for $782,252 sales & $55,282 profit, Magnecord
div. $402,445 sales & $3276 profit. New orders totaled
$1,284,922, up from $751,311 in 4th quarter 1957. Annual
report of Tulsa manufacturer of magnetic tape & recording
equipment, amplifiers, oscillographs, etec., also released this
week, shows that in 1957 Magnecord div. sales were
$1,371,890, loss $336,016, while Midwestern div. sales were
$4,021,455, profit $503,743—making consolidated sales of
$5,393,345, profit $167,727. Earned surplus at Dec. 31,
1957 was $175,749. Pres. G. R. Murrow called 1957 “year
of transition,” noting firm had acquired Magnecord with
its $2,400,000 tax loss carry forward and had moved its
plant from Chicago to Tulsa last year; that it had acquired
Data Storage Devices Co., Los Angeles, last Nov., also
moving it to Tulsa; that it has taken over Modern Art
Finishing Co., Chicago.

Ampex Corp. fiscal year ending April 30, 1958 will show
sales of about $30,000,000, earnings after taxes around
$1,500,000, or more than $2 per share, said pres. George
L. Long Jr. in talk this week to Los Angeles Society of
Security Analysts. Big video tape developer (Vol. 14:18)
had net income of $1,087,000 ($1.51 a share) on sales of
$18,737,000 in fiscal year ended April 30, 1957, expects to
show profit of about $2,100,000 on $40,000,000 in 1959 fiscal
year, which, would mean about $2.85 a share on 734,000
shares presently outstanding.

Paramount Pictures reported income of $6,947,000 in
first 1958 quarter from instalment sales of film, prineipally
to TV, and other special transactions. In addition, it had
operating income of $1,405,000, making quarter’s total
$8,352,000 ($4.43 per share on 1,884,916 shares) vs. $1,299,-
000 (66¢ per share) for the same period last year.

Stanley Warner Corp., whose diversified operations
include theatres, International Latex Corp. and WTRI,
Albany, earned $506,429 (24¢ per share) in 13 weeks ended
March 1 vs. $1,038,153 (48¢) year earlier. In 26 weeks
ended March 1 earnings were $1,310,960 (63¢) vs.
$2.007,757 (93¢) year earlier,

Decca Records earned $168,117 (11¢ per share) in first
quarter after allowing for its share of undistributed profits
of its subsidiary Universal Pictures (Vol. 14:16). This com-
pares with $974,958 (61¢) in 1957 quarter.

International Resistance Co., for 15 weeks ended April
13, reports sales of $3,430,009, net loss of $150,287, vs.
$4,515,277 sales and earnings $117,845 (9¢ per share) in
same 1957 period.

a

Correction: Howard W. Sams & Co., Indianapolis, has
record first quarter sales of $1,177,470, before-tax profits of
$83,181, bringing 9 months of fiscal year to $3,316,772 sales
& $364,447 before-tax profits vs. $3,005,426 & $327,712 for
same period preceding year. Figures as published in
Vol. 14:16 related to associated printing concern, Waldemar
Press Inc. Note: For Sams Co. fiscal records, see Financial
Supplement with this issue.

Dividends: Westinghouse, 50¢ payable June 2 to
stockholders of record May 12; IBM, 65¢ June 10 to holders
May 12; Storer. 45¢ June 13 to holders May 29; Erie
Resistor, omitted May 5; Paramount Pictures, 50¢ June 13
to holders May 26; WJIR The Goodwill Station, 10¢ June 4
to holders May 21.

Corning Glass has nioved its electronic components
sales dept. to Bradford, Pa.
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COMMON STCCK QUOTATIONS

Week Ending Friday, May 9, 1955

TV-Radio-Appliances = Amusements

Compiled for Television Digest by
RUDD & CO.
Member New York Stock Exchange
734 15th St. NW, Waahington 5, D. C.

Electronics

NEW YORK STOCK EXCHANGE

1958 Wk 1958 ' Wk.
High Low Stock and Div. Close Chg High Low Stock and Div. Close Chg

91 71 Admiral . __ 8% +% | 35¢ 300 IBM 2.60 35414, +4%%
22% 19% AmBoscb .30e. 21% —% 351 291 IT&T 1.80___ 33% -+3
18 13 AmBestg-Par 1 17% —% 41, 3614 I{I‘-ECer 90e 37 —14
37% 321 AmMy&F 1.60. 34% 3% 7% 6% ListIndust 14e. 6% -4
17754 167% AT&T 9 175% -+% 437 36% '.tton lnd 2%+
277 2234 Amphenol 1.20 2634 -+1 17, 127 Loew's ... 173%; 4214
297, 2414 Arvin 2. 24% —7 37" 304 Magnavoxllsb 36% —U

7Y% 5% Avco .20e. 63 + 283, 2354 Msllory‘ 1.40b. 251 +1%
253, 19 Becklnst 134f. 1916 — 883, 76 Mpls.H'll 1.60a 871, —1

53 4454 BendixAv 2.40. 47% — 421, 35 Mot'orola 1% 363% +3%
321, 27% Burroughs 1— 31% 2% 9 73 Nat'l Thea Y%, - 83, -+3%
18% 153 Clevite Ye— 16% -+ 38% 30% Paramount2__ 371, +1,

1, 2415 CBS “A"™ 1b_. 29% 3% 174 1234 Pbilco- oo 1454 4%
3832 24:,"2 CBS “B” 1b_ 29% +3% [ 35 =~ 30% RCAla._._.. 33% +13%
1615 12% Col Pict 35t 153% 3% 27% 21% Raytbeon 134t. 26% -+%
351, 277 Cons Elec .40 29% —13 7% 5 Republic Pic . 53; —1,
263 19% Cons Electron. 26 +34 34% 29 SangElec 1.80. 283 —1i
16, 1234 Cor-Dub 20e— 15 —_ 1615 1314 Siegler .80 . 13% —14
863, 745 CornGlass la_ 8415 —3 4 23, Sparton 3% —
35, 3 Davega_—.—— 3% — 2054 1714 SperryRan .80. 18% +1%
35 30 Daystrom 1.20. 313% 3% 8% 6 Standard Coil % +%
16 137% Deccal - 1485 —1% 18 1414 Stanley-War 1. 163; —1%

211 14 Disoey .40b—- 215; +13% 343 29 Stew Warn 2b. 337% 414
107% 97% EastKod 1.55e. 107 +1% 24% 20 Stochptg 1.80. 2414 414
363 29 EmerElec 1.60. 36% +13 371% 31 Sylvania 2 36+l
6l 4% EmersonRadio. 6 41/ 363, 263 Texas Instru__ 36% -2
gly 7 Gabriel 60— 7% +% 5514 4134 ThomProd 1.40 441, 34
65% 55 Gen Dynsm 2. 57% +134 26% 2314 Tung-Sol 1.40b 243, 14
6414 57 GenElectric2 593% +% 27 21% 20thC-Fox 1.60 27 413
75, 45 Gen lost. .15g- 73 —14 227% 1514 UnitedArt 1.40 22 +3%

41 2914, GonPrEquip2.40 3115, —% 2284 19  Univ. Pict ___ 19 —18;
30 22112 Gen Tire .70b_ 235, —3 19% 167 WarnBros 1.20 18 —1;
453, 40% Gen. Telepb. 2 467% +114 651% 5714 Weatingh E12. 59 41

2654 21 HofimanElecl. 26% +% 773 67% Zenith 15h . 751 —1

AMERICAN STOCK EXCHANGE
3% 2% Allied Artists- 3% % 37% 30% Hazeltin 1.40b 35 +3,
45

341, Allied Conla- 41 3% 27, 2  Herold Ra 200 214 —1
15% 12% AmElectro Y5 13% — 454 33 Int Resist .20_ 4 ==
1015 83 AssocArtProd. 9% —l4 61, 41} Lear. =

54
12 714 AudioDev .05d 12% 4134 11/16 35 Muntz TV 11/16 —1/16
lO% 7:5% Belocklnst Y4t. 914 —14 3% 21 Muter Co. 34t. 315 414
3 3% C& CTV— 3 4 914 5% Nat’l Telefilm. ¢  —
33, 27 Clarostat .15g 3% —4 1% 1 NatUnjonEl. 15 —

4% 3 DuMont Lab. 33 —14 6% 23 Norden-Ketay- 274 —1
415 2% Dyosm Am_._ 315 +14 3% 2% Oxford El.l0r. 3 —14
1314 10 EletcronicCom 11 —15 16 11 Pbilips El.__ 1414 41
7% 6% Electronics Cp 6% —4 8% 6% Servomecb .40. 834 116
3154 191% FsirchCamlgg. 21854 +1% 6 33% Skmtn.m e 43 Y,
24% 17Y General Trans 2034 —1%4 435 3% Techmicolor .. 43§ —
1734, 1453 Globe Un .80_ 16% +% 4% 31, Trans-Lux .20g 4 —
3% 2% Guild Films .. 3% +% 473 414 Victoreen Inst 4y, —

OVER THE COUNTER AND OTHER EXCHANGES
(Lotest Avoilable Data)

Bid Asked Bid Asked
Advance Ind — 1% 234 Machlett Lahs .26g . 17 18
Aerovox - — 4k 4% Magna Theatre 1Y, 134
Airborme Imst — . 451, 47 Maxson (W. L.) .05 47% 51
Altec Co. .80 6y, 7 Meredith Pub. 1.80a __.__ 30 32
AMP Ine 50— 193 21 National Co. (4% stk.) — 114 12
Ampex —— —— —— 68 70 Oak Mfg, 1,40 — . ___ 13 14
Baird Atomic —  ——— 7 7Y Official Films .10 11/16 15/16
Cinerama lnc. — 133 2 OR Radio . . .. 21% 23
Cinerama Prod. — ——113/16 2% Pacific Mercury TV . 6% 63
Cobu Electronica Bl4 8% Packard-Bell .50 114 113%
Collins **A*" 35 ——— 123, 14 Panellit = 51, 6
Collins **B” 35— ——— 12% 13% Perkin-Elmer .. 223; 23y
Cook Elec. .40d——— 1614 17 Philips Lamp (14% of par) 37 39
Craig Systems . 415 5 Reeves Soundcraft (etk.) _ 31/16 3%
DuMont Bestg, ————— 73 9 Sprague Electric 1.20 . 263 28
Eitel-McCullough (5% stk) 23 25 Taylor Inatrument 1.20 .. 2914 31
Elec Assoc (stk).— . 42 44 Tele-Broadcasters 3 31
Erie Resistor .40b 55 6% Telechrome .30 g3, 9
Friden Ind. 1. 54 57 Telecomputing 41, 5
Giaonini, G. M. — 125 14 Teleprompter (stock) .. 55 6%
Granco Products .05 1 134 Time Inc. 3.75 61 64
Gross Telecasting 1.60——. 18 19 Topp Industries (stock).— 914 10
Hewlett-Packard — 24 26 Tracerlsh — 68; 7
Higb Voltsge .10g ——— 31 33 Trav-Ler —— 13, 13
Hycon — .. 21/16 2% Unitcd Artists . 33, 41
Indisns Steel Prod. 1.20a__ 17% 18% Varian Associates — . 1734 18
Jerrold — . 2 234 Webcor .15¢ 93, 10
Ling Industries 27016 2% Wells-Gardner —— . 7% 8
Leeda & Northrup .60b__.. 21 26 WJR Goodwill Sta. .50d._. 13 131

Rates of dividends in table are annual disbursements based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra dividends are
not included. a Also extra or extras. b Annual rate plus stock dividend. d De-
clared or paid in 1957, plus stock dividend. e Declared or paid so far this year.
f Payable in stock during 1957; estimated casb value on ex-dividend or cx-d‘lstn-
bution date. g psid last year. h Declared or paid safter stock dividend or split-up.
k Declared or paid this year, an accumulative issue witb dividends in arrears.
p Paid tbis year, dividend omitted, deferred or no action taken at last dividend
meeting. r Declared or paid in 1958, plus stock dividend. t Payable in stock
during 1958, estimated casb value on ex-dividend or ex-distribution date. y Liqui-
dating dividend. * No trade

'VERA’ Raises Problems: BBC's “VERA” video tape
recording system (Vol. 14:16) poses not only question of
competition in export market with RCA and Ampex but
serious prospect of complicating international program
exchange. Right now, film is standardized, offers no prob-
lems. But telecasters are scarcely likely to purchase 2
types of tape recorders. Subject is bound to come up in
forthdoming Moscow conference on international TV stand-
ards late this month (Vol. 14:16).

BBC is very pleased with VERA. In Washington this
week, its director of engineering Sir Harold Bishop told
us he believes device could be adapted to U. S. standards
with little difficulty. “We haven’t done it,” he said, “but
we haven’t had any need to do it. I see no unusual problems
involved. Our people have come up with solutions in longi-
tudinal recording, and I’'m surprised that U, S. manufac-
turers didn’t.”

BBC does no manufacturing, but turns any new de-
velopments over to equipment makers. VERA uses more
sq. in. of tape per program than RCA & Ampex recorders
—100 sq. in. per second (l-in. tape running 200 in. per
second) vs. U. S. 30 sq. in. per second (2-in. tape at 15-in.
per second)—but Bishop says U. S. 2-in. tape costs about
10 times as much per sq. in. He acknowledges that mass
production should bring price down.

Bartley a Shoo-in: Hearing on Comr. Robert T.
Bartley’s nomination to another FCC term, before Senate
Commerce Committee May 7, was really a breeze. As act-
ing chairman Pastore (D-R.1.) put it: “I can’t speak for
the committee, but I think you can sleep tonight.” Short
hearing brought out little new. Sen. Mansfield (D-Mont.)
sent letter expressing fear small-town stations were being
stifled by community antenna systems (see p. 3), asked
for Senate and FCC investigations. Bartley said Commis-
sion is considering subject, opined that FCC has basic
job of weighing advantages to public of multiple signals
through CATV systems vs. single signal from local sta-
tion. Sen. Monroney (D-Okla.) made pitch for contin-
uance of educational TV reservations, and Bartley said
he still endorses them, believes educators need plenty of
time to utilize channels. Sen. Thurmond (D-S.C.) said
he’s “bitterly opposed to pay TV,” has no objection to
‘“cable theatre” subscription systems—but told Bartley he
didn’t need to comment on subject. Pastore congratulated
President Eisenhower for reappointing a Truman ap-
pointee. He asked Bartley if he’s an “Eisenhower Demo-
crat.” Bartley said: “No [but] I like him very much.”
Committee action on nomination is expected May 14, and
it’s assumed John S. Cross’ appointment will be considered
at same time.

Picture Salaries Still Good: Proxy statement for June
3 annual meeting of Paramount Pictures discloses Barney
Balaban, pres., received 1957 remuneration of $124,800,
which included $20,800 expense allowance, and is holder
of 12,500 shares of stock. Y. Frank Freeman, v.p. in charge
of West Coast studio, got $130,000, including $7800 ex-
pense allowance (holds 5200 shares); Paul Raibourn, v.p.-
planning & budget, $59,800 (100 shares); George Weltner,
v.p.-worldwide sales, $65,000 (245 shares, also 75 DulMont
Labs, 40 DuMont Bestg., now Metropolitan Bestg.); Adolph
Zukor, chairman, $78,000 (1000 shares). At 20th Century-
Fox, top officer 1957 salaries and stockholdings were:
Spyros P. Skouras, pres., $233,841 (10,000 shares, plus
37,766 owned by family); Joseph H. Moskowitz, v.p.
$148,119 (not a director); W. C. Michel, exec. v.p., $100,360
(1393 shares); Murray Silverstone, v.p., $148,960 (not a
director).
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Financial Data on Television-Electronics Companies

Statistical Summaries of Reports of Leading Publicly-Owned Companies
Including Major Component Parts Makers and Broadcasters
Compiled as of May 9, 1958 for Television Digest by

" Greenebaum & Associates, Financial Consultants in Electronics,
30 West Monroe St., Chicago 3, Ill.,, Financial 6-2137

‘ NYSE-New York Stock Exchange ASE—American Stock Exchange Midwest—Midwest Stock Exchange
Pacific—Pacific Coast Stock Exchange

ADMIRAL CORP. (NYSE)

Capltalization
Debt: $12,000,000
Common: $1 par, 2,362,096 shares

Pre-tax Net Net Per Total Price

Year Sales Earnings Profit Share Dividends Assets Range
1950......... P $230,397,662 $37,775,281 $18,767,554 $7.95 $1.00 $ 67,960,665 3914- 1714
19§1 ................ 185,925,058 18,725,621 9,586,833 4.06 .88 68,756,734 2935- 201;
{ 1952, ... 0iviivnenn. 190,724,326 18,942,133 8,711,133 3.69 .83 87,530,549 3234~ 2434
1953, ... .ccvvvinnn.. 250,931,605 21,340,965 8,213,165 3.48 1.004209% stk. 107,642,418 323,- 1853
D . T 219,565,089 15,581,974 6,547,974 2,77 1.00 109,126,766 2915~ 1815
[ 1955, . ciuninnnnnnn, 202,361,797 5,752,144 2,282,144 .97 1.00 104,823,433 3014~ 2014
1956 (a)............ 185,880,606 2,740,024 1,504,024 .64 1.00 105,404,038 2215~ 1253
i 193 % epeyep: cEmpEnn 6 e 172,663,167 1,176,067 965,067 41 none 102,115,752 1473- 615

‘ 1958 (3mO.)..vooves Liiaiieis iiieeees = none = iiieee... 914- 7

(a) Restated to Include domestlc real estate subsidiary and all foreign operations in Italy, Mexico and Bragzil.

Capitalization

‘ AEROVOX CORP, (Unlisted)
| Debt: $3,717,000

Common: $1 par, 868,720 shares

|
f 1950 i, $23,751,172 $3,428,572 $1,749,418 $2.51 $ .30 $11,682,140 1214- 413
195 .. 22,574,370 1,610,182 779,353 1.11 .60 12,640,361 1015- 615
D X . 22,460,917 1,987,215 940,440 1.35 .60 12,633,317 1053- 61%
D B 1 m 27,064,814 2,185,824 1,074,582 1.54 .60 14,314,803 1233- 9
] 1954 ..., 28,016,539 1,520,120 860,828 1.04 .45 15,266,982 12 - 873
1955. .0 vneennnnnn. 25,480,214 994,003 480,956 .55 5% stk. 15,896,999 1375- 8
1956........... 25,095,656 1,633,693(d) 909,893 (d) 1.05(d) none 15,379,924 834- 4
1957 wyorsne ans 612 5 5 svererers : 20,892,597 409,778 276,272 32 none 12,835,934 614- 273
1958............ eim eeeeaes iy none Lol 5 - 31
(d) Deficit.
AIRCRAFT RADIO CORP. (Unlisted)
Capltallization

Note: $700,000
Common: $1 par, 296,112 shares

1950...0c0ninerenens $3,360,292 $ 596,214 $ 296,414 $1.06 $ .60 $2,852,417 633- 5
1951...00vnen PN 7,444,324 1,731,828 348,856 1.25 .70 6,364,882 9 - 6%
1952....cciveee, 8,995,835 1,464,897 389,897 1.39 .75 6,094,349 834- T34
1953.. 00 9,424,869 1,590,611 390,611 1.40 75 6,510,587 10 - 8
1954 ..t ivennenn e 8,460,347 1,551,127 576,127 2.05 1.05 5,507,435 17 - 714
1955. .. ciiiienn. 7,479,731 888,994 434,994 1.49 90 6,176,995 21 - 1215
1956. . 8,685,054 1,181,784 581,784 1.96 90 8,847,272 19 - 12
1957......... . 10,159,185 1,384,493 594,493 1.95 .90 8,936,871 25 - 1612
C1958 (3 mo.)...ao. Liiieeas i, R 20 L. 23 - 17

ALLIED CONTROL CO. INC. (ASE)

. Capltalization
Preferred: 77z cumulative preferred, $4 par, 91,980 shares
Common: $1 par, 225,000 shares

$1,890,156 $ 181,926 $ 121,926 $ 42 none $1,254,251 ...,
3,560,128 592,268 329,235 1.34 none 2,011,046 ...........
7,146,610 796.532 257,910 1.02 none 2,680,725 4 - 233(a}
7.105.272 584,304 184,304 .69 none 2,755,572 31%- 3 (a)
6,907,705 710,177 322,177 1.28 $ 20 2,526,405 1815- 1415
7,362,112 651,124 384,721 1.55 .80 3,233,731 19 - 1215
10,887,047 1.733.163 793,163 3.37 .80 3,603,247 2135- 1233
13,883,587 2,604,716 1,234,716 5.34 1.15 4,183,479 5215- 1933
bl . e heeseeee e 1.104-5¢ stk. ..., 45 - 3413

(a) Preferred stock.

Extra Copies of this Report aré available at $2 each; 10 copies, $12.50; 25 copies, $20.00.
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AMERICAN BOSCH ARMA CORP. (NYSE)

Capitalization

Debentures: $1,214,000, 334s, due Nov. 1964

Preferred: 5% cumulative serial preferred Serles A & B, $100 par, 18,550 shares

Common: $2 par, 1,866,599 shares

Pre-tax Net Net Per
Year Sales Earnings Profit Share

1050, i ieneenencnnes $35,643,481 $5,200,242 $2,545,242 $1.88
1951, 0 00ene T o GXTe 75,898,047 7,894,820 2,607,820 191
1195210y o « TR soasas T 90,539,243 846,048(4) 509,708(d) .54(d)
1953, . i0encenccennn 79,367,771 3,648,439 1,678,439 1.02
1954 e kR enner TRARE 74,416,211 4,938,370 2,570,370 1.58
|8 300 cb 0000000 0 73,805,025 6,533,568 3,383,568 1.86
19568 110 5 sErererererer: - - 122,237,735 9,666,357 4,626,357 2.43
) L I N 134,339,863 10,510,387 5,080,387 2.67
1958 (3 mo.)..vunnn. 27,018,890 1,826,708 886,708 .46

(d) Deficit.
AMERICAN BROADCASTING-PARAMOUNT THEATRES, INC. (NYSE)
Capitalization

Debt: $52,209,184

Preferred: 5% cumulative preferred, $20 par, 323,399 shares

Common: $1 par, 4,149,363 shares
1950%. . i recnnnens $ 45,879,660 $ 132,605 $ 84,605 $ .05
19S1E . Frrerrss's o CrrrT: 58,983,129 741,943 368,943 22
1952, iiivnecnncnses 167,136,730 13,578,802 6,961,113 1.34
1953). ", oy, . . TR .. 172,018,661 8,980,587 4,376,626 2.14
195 4rT: crverTs ThRERRYTT: 188,795,705 9,826,142(a) 4,721,787 (a) 1.1153,)
1935 crennprE seennTs 198,350,068 16,011,623(a) 8,218,017 (a) 1.89(a)
1956................ 206,915,705 15,724,544 (a) 7,734,545 (a) 1.78(a)
1957. R 215,877,026 9,779,524(a) 4,894,524 (a) 1.10(a)
1958 (3 mo) e 3,913,000(a) 1,854,000(2) 43(a)

Merger of ABC and United Paramount Theatres, Inc. effective Feb. 1953.

(a) Excluding capital gains.

AMERICAN ELECTRONICS, INC.
Capitalization

(ASE)

Debentures: $3,500,000, convertible subordinated 5l4s, due 1973

Debt: $1,748,166 notes
Common: $1 par, 850,119 shares

1950........... $ 340,000 NJcoo b
1951. ceuny 1,510,000 ........
1952, ... ciiennnnnns 2,518,964 $245,118
1953...0ciiinnnnnnen 3,900,300 452,489
1954. . .0iiviennenn, 6,109,380 583,957
1955, 0 viiiinnnnn, v 5,935,104 519,013
1956..... s TX¥ere o o o e 10,379,641 758,109
1357 ................ 17 908,135 1,180, 042
1958.....00vent 0000 seesases  aieees .

AMERICAN MACHINE & FOUNDRY CO.

Capitalization
Debentures and Notes payable: $102,867,700
Preferred: 3.90% cumulative, $100 par, 63,670 shares
5% cumulative, $100 par, 17,956 shares
Common: $7 par, 3,266,217 shares

(NYSE)

1950..cc6ceceecceen. $ 27,577,242 $ 3,405,846
1851.......... cesean 54,203,434 5,989,962
1952. . c0einenens 105,821,447 8,647,077
1953. teceeveerann 139,200,765 9,790,611
1954........... z 126,507,387 7,868,022
1955.....0utenn . 145,000,977 9,789,016
1956...c0vvennnnnnn 198,057,542 18,976,676
1957..c000nennn Soo g0 261,753,625 24,136,249
1958 (3mo.) ... 51,357,594 6,212.265

AMERICAN TELEPHHONE AND TELEGRAPH CO.

Caplitalization
Debt: $5,688,000,000
Subsidiary preferred: $17,904,300
Common: $100 par, 64,648,178 shares

1950....c0ueennnnns. $3,261,528,032 $ 587,720,864

1951, ciiinieennnnn 3,639,462,365 704,221,388
1952, c0ceecnncnnnene 4,039,644,218 798,087,900
1953, .. iveeienennns 4,416,729,614 937,599,573

1954.cc. e,
I955..00ccniennnens.
1956....0000vennnnn.
1957, ceeeiinnnnnn,

4,784,500,427
5,297,043,174
5,825,297,685
6,313,833,200

1,058,836,919
1,291,183,107
1,451,160,747
2,098,371,577

AMPEX CORPORATION (Unlisted)

Year ending April 30
Caplitalization

Debentures: $5,500,000, 5%, due 1972 (a)
Common: 50 cents par, 734,265 shares(a)(b)

1950. $ 387,514 ...........
968,472 $ 129,931

2,301,707 167,823

3,548,593 202,020

5,418,373 70,191

8,163,663 762,622

10,196.967 607,275

18,737,000 2,212,000

30,000,000(e)

(a) Pro-forma.

$2,015,846
3,352,962
4,167,077
5,275,611
4,023.022
4,774,016
8,975,676
11,782,249
2,683,271

(NYSE)

$346,962,051

364,874,176

406,661,306
478,512,265

549,931,223

664,243,416
755,933,854
829,779,296

$

178,440,000

60,601 (d)
114,931
76,823
88,520
25,691
365,736
311,275
1,087,000

1,500,000 (e)

(b) Shareholders to vote on 2l%-for-1 split Aug. 26.
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$1.53
2.31

2.44
1.64
1.66
3.03

.82

$12.12
11.00
10.43
11.32
11.42
13.10
13.16
13.00
2.76

$ .25(d)

1.51
2.00(e)

(d) Deficit.

Dividends

$1.05
1.204-20% stk.
904 29% stk.
none
4% stk.
1.004- 2% stk.
1.004 5% stk.
1.05
.30

none

none
$1.25
1.00
1.00
1.20
1.30
1.00
.50

$ .80

.804212% stk.

. 5%  stk.
1! 00+5% stk.
1.004-215% stk.
1.004-2% stk.
1.054+4% stk.
1.30

.40

$9.00

9.00
9.00
9.00

9.00
9.00
4.50

none
none
none
none
none
none
none
none
none

(e) Estimated.

Total

Assets
$22,135,487
45,580,299
48,983,258
43,783,734
39,951,806
44,290,499
54,593,088
66,114,872

$ 26,491,261

31,025,927
141,124,092
137,754,108
138,376,649
138,593,905
146,192,447
154,125,813

#1950 and 1951 figures for ABC only.

$3, 204 561
4,110,513
7.879.677
14,484,448

$ 30,470,533
53,855,489
78,872,791
89,541,324

105,826,171
132,788,863
182,385,380
225,619,194

$11,575,966,607

12,774,216,000
13,997,345,000
15,434,549,000
16,515,526,000
14,479,641,983
16,206,571,233
17,677,875,872

$2,156, 234
3,769,231

Price
Range
20 - 1014

1514- 9
2214- 1414
2375- 1615

1414~ 778
1415- 1013
21%- 1132 |
1578~ 1258 i
255~ 141% '
3315- 2215
3215- 2178
247g- 11353
18 - 13

!
iéi;l'°4"
17 - 10 j
1334 ,4- I
2115- ll

1515~ 127%

1714- 1234 .
2035- 1414 4
2435- 1634 )
2478~ 1918

2895~ 213

I len
16135-1507%
16114-1521%
17814-156

Torielaa
1797%-160

17733-1677%

1414
3 -17
60 - 30
3 - 44



AMP, INCORPORATED (Unlisted)
Capitalization:

Notes: $1,100,000, 4129, Promissory Note due 1969
Comimon: $1 par, 2,017,496 shares

Pre-tax Net Net Per Total Price

Ycar Sales Earnings Profit Share Dividends Assets Range
1930 ... einnnnn.. $ 5,480,533 $1,342,201 $ 590,201 $ 31 none " - BELYY- s+ ORI -+
195 Lyererers =6n 65 66 e 10,138,612 1,776,868 458,868 .23 none  ciie..
1952, . e - 22 & sxerem aveme 11,545,957 1,509,646 342,646 17 none, == GEnneGREnS 33000 0oob R
19533........ P 15,312,235 1,644,021 409,561 21 NONRE  tieeesesse  ee SEE - = S
19534, . ... teiieiin.n 16,020,373 2,102,032 902,032 R:F none 0 Liieeeeees [— ool
1935, ceieeernennnn 21,647,301 3,709,128 1,605,588 .83 none $12,103,805 L a0 0 5
1956.. .00 ceennennn. 32,299,301 6,587,742 3,227,742 1.66 none 15,411,029 1915- 161%
1937, oviniiiiinnn. 36,097,574 6,312,779 3,350, 779 1.66 $ .50+-4% stk. 16,687,337 30 - 141%
1958 (3 MO.)ivueeece ieieinnnn R EREE o .REET. 25  GeRaates 20 - 16%%

AMPHENOL ELECTRONICS CORP. (NYSE)

Capitalization
Debt: $1,200,000, 41%9, notes, due 1967
Common: $1 par, 700,560 shares

1950, cccupenenn $12,944,833 $2,020,833 $ 920,833 $2.30 $ .70 $ 17,757,607 1035~ 613
1951.0000cceene . 25,495,624 3,441,866 941,868 2.35 .80 14,621,200 12‘,’- 9
1952, cccieennnnne., 36,406,697 5,687,347 1,279,290 3.19 .90 16,065,195 173g- 1034
1953, ceeeeiiennnnn 32,023,107 1,963,272 801,223 2.00 1.00 16,637,597 19 - 13
1954..... ceeresreans 25,584,049 1,269,491 679,491 1.70 .75 15,066,063 1515- 9
1955..c0.ines 500 008 23,263,702 1,669,687 952,687 2.38 573 13,540,996 19 - 123
1956....... s « o Saters oe 27,318,319 2,557,987 1,257,987 2.51 .95 15,705,915 1915- 151%
1957 (a)e.ennnnn ceen 31,410,903 3,501,594 1,686,594 2 41 1.15 22,442,042 3378~ 1935

1958 ceceunnencns .o 60 0 EEEaxrE: 277g- 2233

(2) Includes Danbury-Knudsen from Aug. 1, 1957, date of acquisition.

ARVIN INDUSTRIES INC. (NYSE)

Capitalization

Common: $2.50 par, 899,025 shares
1950.. $53,684,138 $6,940,369 $3,605,126 $4.05 $1.67 $23,565,630 3034- 181%
1951... 63,997,212 7,482,755 2,691,063 3.02 2.00 26,578,148 2835- 2234
1952 64,289,781 5,310,512 2,209,733 2.48 2.00 27,364,995 3234- 251
1953.... 73,395,197 5,311,720 2,255,001 2.53 2.00 27,135,716 3235- 251%
1954....... xege - 53,372,759 4,630,593 2,231,198 2.50 1.60 27,978,690 27 - 21
1935, i veinnnsennns 67,421,583 8,445,322 4,052,091 4.55 1.70 32,033.832 34 - 24
1936. . 0 ivieerscnonss 64,612,775 7,875,165 3,784.839 4.22 2.00 32,122,082 31%- 2673
1957 . ceeeecannn. 0000 69,705,700 7,676,373 3,689,976 4.10 2.00 31,346,329 361%- 28
1958 (3 mMo.)e....... 11,188,072 66,662 37,498 04 50 ... 2973~ 2433
ASTRON CORP. (Unlisted)
Capitalization

Debt: $139,375

Preferred: 49, cumulative preferred, $10 par, 3,900 shares

Common: 10 cents par, 645,000 shares
1951........ - s $1,461,687 N.A. $ 33,331 $ .05 (b) (b) (b)
1952, . ciiieneeennane 2,421,216 N.A. 100.648 .05 (b) (b) (b)
1953, . Fieftiere 1 ATTTY. 3 3,164,983 N.A. 118,252 .18 (b) $ 836,579 {b)
1954z srenrrer Grenrers a: 3.421,760 $569.231 287,431 .45 (b) 1.206.212 (b)
1955....... s » ~GEEEL - 4,101,170 607.639 296,339 46 $ .20 2,174,924 5 - 3%
1956 ceerernnnnnnns 5,128,525 460,519 227.519 .35 .40 2.281,279 455- 3
1957 e eenncennnns 4,841,129 352,708 185,708 .29 20 2,202,612 315- 155
1938, cieicnnnnesenes eeeseene  eeess o s 5 - 23;- 114

N.A. Not available. (b) Privately owned.
AVCO MANUFACTURING CORP. (CROSLEY) (NYSE)

Year ending Nov. 30
Capitalization

Debt: $24.953,000

Preferred: No par cumulative conv. 127,727 shares

Common: $3 par, 9,075,846 shares
1950.......... o2s = » a8 $256,966,971 $28,735,633 $12,635,633 $1.47 $ .50 $222,980,159 915~ 53%
1951, civennnnnnnns . 286,598,113 22,089,214 10,089,214 1.10 .60 186,877,718 85~ 67g
1952......000e Xokeye 6.0 326,585,641 21,578,927 11,028,927 1.20 .60 167,434,839 8l4- 678
1953 .. iiiennne - 414,783,527 5,868,598 3,368,598 .34 .30 143,787,065 834- 41%
1954....000vnnnn o loF 375,405,820 7,509,436 3,639,436 37 .10 200,878,864 T - 433
1955...0000ne oob oo 299,332,434 2,168,311 758.311 .05 .20 198,417,760 814- 51%
195 6 rrrrrr: & errre 5 320,556,285 18,112,847(d) 16,387,847 (d) 1.84(d) none 181,728,051 758= S
1957 . iiieeneense i 314,882,677 10,552,601 12,832,794 1.38 .10 159,752,919 734- 4%
1958 (3 mo.).. " 70,580,470 2,847,723 2,797,723 .30 20 iiieees . T4- 5%

(d) Deficit. '

BECKMAN INSTRUMENTS, INC. (NYSE)

Year ending June 30
Capitalization

Debt: $9,280,000

Common: $1 par, 1,325,843 shares
1950%.......... o o ogels $ 5,207,856 $1,431,353 $ 694,853 $ .69 $ .13 YL e T {(b)
1951%..... Xoxxete e ofi¥e 8,215,712 1,918,190 628,090 .58 none $35 990 000 ()
1952(2)civecenencnns 5,785,740 1,326,848 326,848 .30 none 7.148,028 1734~ 1012
1953, i iiieenenen = 16,447,382 1,991,089 756,089 .70 none 10.247,769 17 - 1153
1954, 00 ciceennnnn e 18,652,870 2,320,280 920,280 .85 none 12,726,495 2715~ 13%
1955, 0eennscccaccas 21,330,598 2,539,050 1,322,050 1.06 none 16,930,012 2935~ 1933
1956 wramemns wosmenw § svep s 29.362.131 3,344,856 1,744.856 1.36 3% stk. 21,859,411 4§" - 251%

1957 spperer woepsrann v s 28,088,730 349,432 209,432 .16 3% stk. 36,256,196 4735~ 21

1958 (6 mo. ) 3. 19,627,983 171,215(d) 82,215(d) .06(d) none s 25%5- 19

%12 months ending Dec 31. (a) 6 months to June 30. (b) Privately owned. (d) Deficit.
-4~
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BELOCK INSTRUMENT CORP.
Year ending October 31

Capitalization
Debt: $59,028
Preferred: 6% cumulative, $100 par, 1,870 shares
Common: 50 cents par, 800,239 shares

(ASE)

Pre-tax Net Net Per
Year Sales Earnings Profit Share
1950c0cccccsesncnnes Incorporated Nov. 14, 1950
1951(2) cenecsnncacne $ 907,308 $196,062(d) $ .27(d)
3,542,365 78,319 .09
8,154,821 $ 289,371 155,251 .19
10,259,380 745,810 348,375 45
14,896,878 1,426,310 679,443 .89
13,801,336 977,763 457,403 8
13,255,083 280,950(d) 132, 330 (d) .18(d)

(a) 10 months to Oct. 31. (d) Deficit. (e) Privately owned.

BENDIX AVIATION CORP.
Year ending September 30
Capitalization
Debt: $1,480,000 notes
Common: $5 par, 5,042,836 shares

(NYSE)

$219,419,794 $30,599,434 $16,954,116 $4.00
340,540,415 32,037,957 11,818,601 2.79
508,701,892 50,660,972 15,295,159 3.61
638,244,637 61,758,344 17,352,710 4.10
607,711,607 61,796,575 25,537,771 5.62
567,249,923 58,717,287 25,888,599 5.66
581,418,734 48,348,993 24,278,263 5.04
3 711,237,146 59,366,546 27,499,034 5.44
1958 (3 mo.).. 167,064,856 10,371,564 4,897,486 97
CLAROSTAT BMFG. CO. INC. (ASE)
Capitalization
Debt: Mortgage, $14,170.
Common: §$1 par, 417,993 shares
1950..... oo do oo NN $5,985,241 $772,999 $406,780 $. 99
1951, ... ciiieinnnnns 5,914,310 968,763 316,265 16
1952. .. ieeitiieen, 0 5,584,513 506,115 235,282 .56
1953.......... _— 7,233,606 625,343 247,556 .39
1054, i iiiincnnnnnn. 5,682,093 107,823 57,920 .14
1955 . ceineenenannss 6,415,740 338,313 164,235 .39
1956...... S oge XLXeNeYess 7,468,492 467,539 227,924 35
1957 .. ciieeeencnnns 7,207,102 276,543 132,710 32
5 B 5 S Y g 1 Y 0ddo 000
CLEVITE CORP. (NYSE)
Capitalization
Debt: $10,837,000, 312% notes, due serially until 1971
Preferred: 41,’_ cumulatlve 3100 par, 49,451 shares
Common: $1 par, 1,807,152 shares
$42,187,243 $ 7,914,228 $3,914,228 $2.88
49,463,559 7,687,826 2,887.826 2.03
53,307,874 8,144,240 3,444,240 1.97
70,528,107 7,978,611 3,478,611 1.77
39,204,627 5,618,648 2,668,648 1.33
71,935.883 10,004,753 4,854,753 2.54
73,581,604 7,671,593 3,971,593 2.06
e o 71,368.224 7,408,539 3,988,539 2.08
1958 (3 mo. ) o 15,656,000 817,000 558,000 .28
COLLINS RADIO CO. (Unlisted)
Year ending July 31
Capitalization
Debt: $5,859,619 notes.
Debentures: $7,917,000 convertible subordinated 5s, due 1977.
Preferred: 4% convertible preferred, $50 par, 122,442 shares
Common: $1 par, Class A and B, 1,504,367 shares
$12,534,018 $1,075,177 $ 415,765 $ .27
19,325,837 1,093,704 753,732 .48
64,130,371 5,913,432 1,836,139 1.22
80,028,767 6,870,809 1,580,307 1.05
90,300,464 7,398,976 2,599,369 1.74
108,164,689 7,194,145 3,347,059 2.23
125,141,055 6,506,001 3,195.930 1.96
.. 123,912,221 5,406,267 2,699,179 1.63
1958 (6 mo.).. s 47,044,606 272,590 559,590 .29
COLUMBIA BROADCASTING SYSTEN, INC. (NYSE)
Canitalization
Notes: $47,332,000, Mortgage $3,707,190
Common: Class A $2.50 par, 4,342,598 shares
Class B: $2.50 par, 3,538,802 shares
$124,105.408 $ 9,553,329 $ 4,105,329 $ .80
192,384,608 13,618,942 6,360,097 91
251,594,490 15,938,724 6,445,506 92
313,908,771 22,687.288 8,894,642 1.27
373,380,139 23,214,645 11,414,645 1.62
316,572,766 29,597,427 13,397,427 1.83
354,779.843 35,083.462 16,283,462 2.17
385,409,018 48,593,367 22,193,367 2.90
" 5 -
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Dividends

none
none
none
none
none

3% stk.
3% stk.
1159, stk.

0+7% stk.

+5% stk.
.60

$1.30
1.15
1.15
1.15

1.25
1.15
1.15

.25

77429 stk.
90427, stk.

1.0043% sti.
235

Total
Assets

$4, 746 583
7,423,344
9,447,002

9 244,144

$143,366,391
209,534,918
259,320,862
328,746,687
285,430,724
278,064,860
321,783,177
370,089,085
353,474,463

$2,199,374
2,336,293
2,468,194
2.452.220
2,309,990
2,680,205
2,565,910
2,472,742

$25,283,265
39,212,523
53,748,600
59,439,142
58,536,954
61,832,282
61,465,000
59,342,564

$ 8,523,681
19,125,921
31,116,050
34,398,396
42,794,136
47,558,771
59,127,378
67,639,698
72,204,097

$ 53,833,265
101,481,809
111,720,900
136,040,997
169,298,915
180,089,502
196,097,774
222,870,272
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CONSOLIDATED ELECTRODYNAMICS CORP. (NYSE)
Capitalization

Debt: $5,684,233

Common: 50 cents par, 1,063,355 shares

Pre-tax Net Net Per
Year Sales Earnings Profit Share
1950, cuecenennncnn. $ 2,808,571 $ 654,801 $ 364,604 $ .72
1951, ccvveeccanineas 5,614,550 1,062,591 437,591 67
19520 7 Hrrte o « STXHX: 5 8,000,841 1,028,512 501,512 .56
19530 ceerccnenanes 14,074,064 919,906 510,406 57
1954, . e . . 15,644,520 1,633,363 842,862 +94
1955.. 17,124,429 1,489,912 803,696 .85
1956. . 25,036,689 2,208,263 1,283.263 1.35
195755 7 rerer £ 51 TG 30,541,382 1,178,729 771,729 13
1958 (3 mo.)...... 6,986,000 145,000(d) 56,000 (d) .05(d)
(d) Deflcit.

CONSOLIDATED ELECTRONICS INDUSTRIES CORP. (NYSE)

Year ending September 30
Capitalization

Debt: $1,000,000, Notes

Common: $1 par, 787,500 shares
1950%, $14,759,568 = ........ $ 716,365 $2.45
1951%, 12,432,733 $ 517,208 222,208 18
1952%, 7,203,564 299,035(d) 299,035(d) 1.06§d)
1953% 7,581,023 486,953(d) 486,953 (d) 1.74(d)
1954... 6,824,076 202,190(d) 202,190(d) 72(d)
1955......00e 11,018,537 1,755,488 861,989 1.30
1956........ OB 00000 27,892,951 4,556,597 2,156,597 3.12
1957 os 5 srerszs 5 SIoIG heTerers 28,537,288 4,186,931 1,971,931 2.50
1958 (3mo.).veve.. 8,799,710 1,559,997 748,497 95

* Consolidated Electronics was formerly Reynolds Spring Co. (1950-53). (d) Deflicit.

COOK ELECTRIC CO. (Unlisted)

Year ending June 30
Capitalization

Debt: $1,800,000, 5339, notes, due 1967

Common: $5 par, 593,308 shares
1950 e rsrererers 5 srsrsrsrererers $ 4,496,000 $ 334,000 $ 204,000 $ .36
1951, .00 ceecncnncens 6.390,000 879,000 334,000 .60
1952, civveinennnnnss 11,396,052 1,647,839 447,839 .80
1953.. . 12,459,152 1,389,558 427,058 116
1954.. 14,103,369 1,216,664 511,664 91
1955.. 15,253,052 506,386 251,386 .45
1956. . Ly . 15,218,090 208,101 103,101 .18
1957....... essesecns 24,583,521 1,753,099 858,099 1.49
1958 (6 mMO.).....w. 12,690,284 148,966 106,004 .18
CORNELL-DUBILIER ELECTRIC CORP. (NYSE)

Year ending September 30
Capitalization—

Debentures: $3,300,000, 37as 1972, Debt: $900,000 notes; $192,500, 1lst 4l5s, due 1959.
Common: $1 par, 512,390 shares
1950, 0ccecenncennes $ 23,927,117 $ 2,888,524 $ 1,747,524 $3.07
1951 .. cieininncnnans 33,082,683 4,986,023 1,649,163 3.06
1952...... e o SIHLNE « § 35,496,041 5,078,616 1,539,831 2.86
1953...... hene » 43,630,816 5,578,491 1,666,696 3.12
1954. .o 317,149,778 3,799,640 1,729,640 3.25
1955.. .. 34,955,172 3,909,002 1,809,002 3.41
1956.... d 33,107,016 2,375,047 1,085,047 2.01
1957...... JFTTYTE o6 32,494,378 1,364,928 754,928 1.38
1958 (3 MO.) . evunss 6,994,023 ST EEKITE 6 80,153 (d) .25(d)
(d) Deficit.
CRAIG SYSTEMS, INC. (Unlisted)
Year ending July 31
Capitalization—Common: $1 par, 744,380 shares
1950(a) ccveeevncanns $ 802,207 $ 91,835 $ 56,573 $ .11
1951(8) . eveacevannes 1,952,471 187,197 69,559 14
1952(8)cevccercnnns . 4,192,332 386,402 111,616 .22
1953(a).. XX 4,591,654 354,323 104,989 21
1954(a).evcecvcnnnns 4,887,828 512,081 209,435 42
1955(b)cceeicinencns 11,506,053 1,431,113 696,913 .95
1956(d).cevrncrcenes 9,570,015 975,173 463,673 .64
1957 ¥v. 5 Ty ¥ 12,840,360 1,058,841 502,841 .68
1958 v sonmnnnnnim = heael ses
(a) Craig Machine Co. only. (b) Pro-Forma. Year ending Nov.30.
(c) Privately owned until Feb. 7, 1956. (d) Consolidated: includes LeFebure Corp.,

v

DAYSTRODM, INC. (NYSE)
Year ending March 31

Capitalization

Debt: $2,407,746 notes.
Debentures: $8,000,000, convertible, subordinated 43%s, 1977

Common: $10 par, 905,423 shares .
arevers $32,763,201 $1,829,136 $1,174,136 $1.88

42,397,508 5,432,331 2,436,331 3.90

38,592,157 1,779,854 770,854 2.03

46,155,154 2,946,154 1,405,300 2.25

62,472,896 3,106,924 1,458,924 233

73,816,645 3,581,216 1,716,216 2.61

63,192.498 3.544,181 1,784,181 2.01

1957...... 0040000 00D 74,402,239 5,183,811 2,458,811 2.7
1958 (9 MO.).evvne. 60,627,000 3,654,000 1,754,000 1.94

(a) Weston Electrical Instrument Corp. merged into Daystrom May 16, 1955

NUMONT BROADCASTING CORP.—See DMetropolitan Broadcasting Corp.
-6-

www.americanradiohistorv.com

$ .78
3

R 3
Ph et ot ok ek ot et Bk

odwoo ot

Dividends
$ .20+15% stk.

$.50

.15

none
none
none
none
uone

none

25

194 59 stk.
304 59 stk.
154 11%2% stk.
10

204 115% stk.
none

04

35+4-10% stk.
90
10
40
.20
20

1.
1.
1.
2.
1.
1

none
none
none
none
none
none
404 29 stk.
.30+ 2% stk.
none

(LX)
OOOwOO%OW

Total
Assets
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DuMONT (ALLEN B.) LABORATORIES, INC. (ASE) .
(Officially separated from DuMont Broadcasting Corp. Oct. 10, 1955 and recapitalized at that time.)

Capitalization
Mortgages Payable: $£686,115
Preferred: 5% cumulative convertible; $20 par; 122,016 shares
Common: $1 par, 2,361,092 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range
1850, cecveeennnnn, e N.A. N.A. $1.00 27 - 131%
1951, cieniecnccnnscs N.A. N.A. ".25 19 - 1414
1952..... cesenaaen e $62,013,191 $2,897,903 $1,424,603 $ .72 25 tesessesns 19353- 15
1953 . . ciecrenccnnns 72,305,202 3,093,362 1,544,362 62 none 1734- 815
1954, SHXTotets o sToerXoNots o 71,457,950 1,739,102 870,273 .35 none $63,251,041 1655~ 915
1955]. « CEGEE « s BEET)s 57,826,809 3,674,397(d) 3,674,397 (d) 1.56(d) none 45,103,385 1715- 9153*
1956 .0 iescnccecnss . 46,646,878 5,230,441(d) 3,886,734(d) 1.65(d) none 39,349,410 10 - 433®
1957....... A 42,691,148 534,616(d) 534,616 (d) .23(d) none 35,412,247 61g- 3*
1958 (3 mMO.)....... . 9,806,000 @ ......... 943,000 (d) 40(d) NONE  teeeseens 453- 3
N.A. Not available. (d) Deficit. * Ex DuMont Broadcasting Stock.
DYNAMICS CORP. OF AMERICA (ASE)
Capitalization
Debt: $9,620,500 -
Preferred: $1 cumulative convertible, $2 par, 492,244 shares
Common: §1 par, 2,666,989 shares
i U 0000000 J00 0000 $14,780,757 $1,287,895 $1,287,895 $ .51 none $13,751,583 T15- 173
195 e R 20,876,762 1,938,851 1,938,851 a7 none 19,549,402 534- 334
195 2 e | 35,660,419 4,005,285 2,559,285 1.02 none 24,983,569 6 - 414
1953. .. cieennnnnenns 40,719,686 4,402,468 1,402,468 .54 $ .20+5% stk. 27,089,811 534- 3
1954..... ceresenanan 36,440,014 3,289,575 1,451,575 .55 .40 28,457,912 833- 4
1955(8) ccecnnncciens 41,894,958 4,038,398 2,012,071 .61 .40 29,418,501 975- 61%
1956. 0 cnncerennnnns 44,177,220 3,474,054 1,848,054 .54 .40 29,827,494 835- 535%
1957 (3mMO0.) vevnnnne 9,949,459 = ..... 5008 308,003 .07 .20 s Sl 758=- 215
1958. ceteernceonnass seessesss seeeesess none 415- 273

(a) Reeves-Lly Laboratorles merged into Dynamics Corp. Jan. 20, 1956; effective for accounting purposes Dec. 31, 1955

EITEL-McCULLOUGH, INC. (Unlisted)

Capitalization
Common: $1 par, 825,272 shares
1950 c00cenncacncess $ 7,944,472 $2,408,717 $1,170,925 $1.55 none
1951...... 7,099,430 748,021 378,680 .50 NONE  eeseseses
1952...... 0g000do000 10,137,692 1,531,646 613,094 81 none $5,597,669 >P0000000d
1953, icitirccnvenss 11,576,674 1,132,166 596,871 19 none 5,511,877
1954, cciviinenennnns 9,452,689 1,263,099 622,761 15 $ .18 5,562,560 [
1955, 000 ecnenncnanss 8.950.179 1,351,810 645,844 .86 none 6,455,077
1956. .0 ce.vtecenncnns 13,879,779 2,644,722 1,254,488 1.60 25+ 59 stk. 8,677,895 35 - 151%
1957 (6 MO.).veu... 15,800,000(e) 5% stk. 3615- 20
1958, et co e iE. 00 e s e 50 none  eeess 2815- 2015
(e) Estlmate
ELECTRONIC ASSOCIATES, INC. (Unlisted)
Capitalization
Debt: $1,450.000, convertible subordinated debenture 5s, due 1971
$93,251 mortgage and notes
Common: $1 par, 612,651 shares
1950 N.A... Xelepe ¥l ceeeeeee el
1951vrere oo SREThnse ososile $ 989,461 N.A. $ 75,668 $ .34 none N.A. N.A.
1952......... ™ 1,069,849 ¢ 175,115 96,758 .23 .04 $2,684,882 235- 114
1953.......... Y. ... 4,273,726 260,804 130,686 .28 .05 2,728,241 334- 215
1954 . ciivivinnenas 4,059,927 498.037 244,558 .48 06 3,676.912 4= 275
19555 irops srsrersrerssn nrerems 5,484,287 1,012,548 491,523 .86 .12 4,480,672 1815- 1215
1956...0cciiieenns 0 8,816,953 2,018.529 929.811 1.61 .12 8,447,474 33 - 1534
1957......... veenn . 12,298,274 2,134,344 1,001.998 1.64 5% stk. 10,491,739 59 - 2714
1958 (3 mo.)........ 699,203 163,025 83,752 .14 none  iieees 5 T 41 - 321%
N.A. Not available
ELECTRONIC COMMUNICATIONS, INC. {ASE)
(Formerly Afir Assoclates, Inc.)
Capitalization
Notes: $592,071
Preferred: 6% cumulative convertible, $10 par, 60,891 shares
Common: $1 par, 236,733 shares
$ 6,113,201 $ 32,734 18.014 .07 10 3,558,563 7 - 3%
11,494,502 86,363 83.971 ’ 2215 s .30+stk. £ 7,884,861 915- 3 i,i
16,244,452 112,895 48,695 .03 40 12,227,422 978~ 9515
19.034.877 141.659 141.659 44 none 9,555,147 815- 614
18,233,740 688,311 344,311 1.31 none 8,219,234 1334~ 715
12,587,052 84,051 54.051 .07 none 7,898.622 1235- 734
14,238,111 219,986 95.986 25 none 9,131.950 1315- 9
16,980,451 596,391 245,311 .88 none 11,607,726 1273~ 8
......... none 1315- 10
ELECTRONICS CORPORATION OF AMERICA (ASE)
Capitalization
Debt: $3,800,000 notes
Preferred: $100 par 6% non-cumulative 4,586 shares
Common: $1 par, 707,428 shares
195053 crrsrers GrnnmRE e $ 1,536,217 $ 41,379 $ 36,520 $ .05 none (b)
1951...... 5 JIEISISETS) 3l 1,836,768 85.283 36,207 .05 none Ll (b)
1952, . ...0innns reene 3,627,215 191,342 76.884 11 NONE  ieieseees (b)
1953. ..t iiiinnnnn 4,636,565 349.031 190.906 27 none $2,943,858 (b)
1954, . cvnevnnnnnn . 5,590,209 375,956 159.899 .19 none 4,749,828 1615~ 11
1955, cvieeeennnnns 11,302,456 876.840 446.840 .59 none 7,487.253 23 - 1115
1956. .00 iiiveecnnnns 6,973.206 1,024,152(d) 476.467(d) J1(d) none 9,536,045 2414- 95§
1857....... T AERRTE 8,037,553 367,487 182,653 .22 none 8,398,768 1273- 512
1958....... REEEEES 00 ESes 3l none = ieeseees 778- 63
(b) Privately owncd.
(d) Deflcit.
-7 -
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EMERSON ELECTRIC MANUFACTURING CO.
Year ending September 30

Capitalization
Debt:
Preferred: 7% cumulatlve $100 par, 8,831 shares
Common: $4 par, 678,000 shares

$3,390,000, convertible subordinated debenture 5155 due 1977.

(NYSE)

Pre-tax Net Net Per
Year Sales Earnings Profit Share

1950, c0ueneceencanns $40,651,495 $4,456,348 $2,073,767 $3.48
1951 . iinienennnnenn 44,008,692 4,087,532 1,497,507 2.48
1952, cienennecnnnnnn 55,368,442 1,974,006 1,467,506 2.43
1953 0ecececosnonnns 55,844,449 3,310,652 1,448,152 222
1954, i iinineennnens 44,718,095 2,213,495 1,013,495 1.52
1955 . ceuereoraroncns 40,347,929 2,528,263 1,228,263 1.86
1956w o%: ererenennn A 5 56,498,889 4,562,926 2,247,926 3.47
1957 o e 5 65,341,252 4,409,191 2,369,716 3.40
1958 (6 Mmo.)....... 34,111,110 2,627,405 1,254,620 1,80
EMERSON RADIO & PHONOGRAPH CORP. (NYSE)

Year ending October 31
Capitalization

Debt: $6,350,000

Common: $5 par, 1,950,862 shares
1950, 00eeeecnnnnrnns $74,188,297 $11,969,778 $6,514,716 $3.70
1951, 0ieieinnnnnnnss 55,797,963 6,875,877 3,592,397 1.86
1952. 00 c0ccocennnns 57,664,201 4,651,625 2,262,556 1.17
1953..... o PTG « o 75,926,546 6,499,485 2,988,432 1.54
1954...... Yy . . 80,559,994 3,449,209 1,884,976 97
1955...... o0 oo 87,383,028 4,770,140 2,468,063 1.28
1956, ciiivinnnnnnne 73,882,029 331,748 84.852 .04
1957. Lo EETeTIeIeXs 54,803,069 222,586 138,431 07
1958 (3 ‘mo. ). N P S — 297,699 15
ERIE RESISTOR CORP. (Unlisted)
Capitalization

Debt: $1,738,500, 4359% notes, due 1973

Preferred: 90 cents cumulative convertible, $12.50 par, 100,000 shares

Common: $2.50 par, 710,579 shares
1950...... SIS « p oL $10,490,919 $1,715,272 $826,104 $1.49
195 orrere « BEEE oponcndle, 9,317,724 660,989 363,292 .62
195200000 ... X 10,750,936 845,476 450,333 .81
1953.. ... Y o 12,845,735 1,160,239 595,511 1.01
1954....00000s oF: GRS 14,866,836 700,418 317,767 44
1955 505 o6 = SEEE 618 22,358,644 1,771,490 959,433 1.60
1956. . cccierecnnnnns 23,300,749 1,793,147 956,452 1.59
1957 i iiiinnnnnnnss 24,737, 643 1,009,998 542,811 .68
1958.. 000 D T oo ) . Yo o ofe

(b) Privately owned.
FRIDEN, INC. (Pacific)
Capitalization—Debt: $5,000,000 notes. Common: $1 par, 1,046,404 shares
1950, . 0iiieenecnnns $16,467,239 N.A. $1,582,152 $2.07
1951 0iiiiennonnnnnn 25,241,464 $5,880,695 1,846,608 241
1952...... S00O0OTIE 21,923,873 4,294,249 1,775,916 2.32
1953, ciiinnnens 00 23,004,213 3,223,112 1,540,000 201
1954. .. cvnneennenns 25,616,663 3,773,208 1,850,144 2.42
1955 ccucienecnncoss 31,437.755 4,828,659 2,376,982 3.11
1956..c0evrecennese 50,624,940 7,641,694 3,591,625 3.60
195" wereper. « o SGlIEE - o0 56,655,526 7,892,978 3,741,567 3.58
1958........ T .. . 3 EoAN
N.A. Not avallable.

GABRIEL CO. (NYSE)

Capitalization—Preferred: $5 cumulative pfd. $10 par, 35,651 shares.

1950, ..., cceeeencnnn $12,670,521 $1,591,672 $824,272 $2.20
1951........ P .« . 15,795,488 1,009,112 591,992 1.07
1952, . cieeenennnnns 17,888,893 21,127 13,927 04(d)
1953 5 arerers sheifs rererenTe & 21,976,182 376,642 214,642
1954.....0000 T 18,310,269 51,291(d) 23,891 11(d)
1955...... 2 o o [SfSJoRs - = * 15,295,612 531.923 262,923
1956..cccceneneins ves 19,209,638 793.203 378.203 .68
1957...... o oo M- 21,654,218 1,353,686 753,686 1.40
1958 (3 mo. ) ........ 3,752,209 83,839 40,243 07
(d) Deficit.
GENERAL DYNAMICS CORP. (NYSE)
(Merger with Stromberg-Carlson efiective in July, 1955)
Capitalization—Debt: $17,352,344. Debentures: $26,797,000, 3l2s, due 1975. Common:
1950. .. cievvennnnnns $ 78,947,256 $ 4,141,672 $ 2,370,672 $ .51
116.270,550 9,284,381 4,557,980 1.51
182,649,610 14,083,176 6,157,922 191
271,886,140 17,801,111 7,886,111 2.34
712,150,670 48,027,226 ' 22,777,226 3.07
687,274,182 44,254,386 21,254.386 2.82
1,082,861,349 68,271,094 35,687,692 4.01
ves 1,562,538,900 91,828,763 44,278,763 4.80
1958 (3 mo ) I 386,419,273 20,022,365 9,872,366 1.01

(a) Pro-forma; includes operations of Liquid Carbonic, merged on Sept. 30, 1957.

GENERAL ELECTRIC CO.
Capitalization

(NYSE)

Debt: $300,000,000 3129 debentures, due 1976; other liabilities, $83,809,561

Common: No par, 87,411,676 shares

1950, ceeieecacennes $2,233,800,000 $397,100,000
2,619,600,000 434,100,000

2,993,400,000 447,000,000

3,510,600,000 497,500.000

3,334,708,206 407,164,027

3,463,734,419 385.203.709

4,090.015.685 423.756.849

. 4,335,664,061 507,972,026

1958 (3 mo. ) ....... ‘ 964,966,000 98,584,000

$179,700,000 e
143,700,000 .
164 900,000 ven
173,800.000 veee
204.371,317 $2.36
208.908,054 2.41
213.756.849 2.46
247,972.026 2.84

49,184,000 .56
-8 -
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$6,587,000 notes

Dividends
$1.06
1.12
1.12
1.12
1.12
1.12
1.19
1.55
.40

304+1% stk.

none
none

65+2% stk.
1 00+5% stk,

Common: $1 par, 520,538 shares
$ .554109% stk.
4

4
.404-3