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LOTS OF TALK ABOUT ALLOCATIONS-—-BUT:

There was a substantial hustle & bustle about

TV allocations last week—but still nothing conclusive. FCC met on subject twice, and about the only thing
resembling a consensus is an agreement to explore concept of getting more vhf channels from the military
in exchange for uhf. All Commissioners recognize that if exchange is negotiated, it will be long process.

The rub is this: what to do in the meantime, if anything? And that’s where FCC splits. Some mem-
bers have formed more definite conclusions than others. For example, Comr. Cross likes the idea of dropping
vhf channels into neediest markets by cutting mileage separations, using directionals, precision offset carrier,
etc. He'd try to keep this limited to the major markets with severe shortages. He also thinks uhf should
become a “local” service like local radio, and he’d set a 10-kw ceiling on uhf—with some exceptions for
higher power. In addition, he'd let uhf start as translators, with as little as 5 watts, build from there.

Comr. Lee, for one, doesn't get excited about long-range acquisition of more vhf channels—though he
has no serious objection to exploring it with the military. He'd rather shift everyone to uhf as fast as possible,
presumably permanently, but he can't get support on this from his colleagues.

One reason for FCC's intense work on problem is that it now has TASO's technical report and is

- preparing to brief Senate Commerce Committee on its progress—no date set yet.
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Senate Committee is getting ready too, Chairman Magnuson (D-Wash.) having called attorney
Kenneth Cox back from Seattle as special counsel. Cox has made an exceptional record handling such
problems, working hand-in-hand with Committee’s very knowledgeable communications counsel Nicholas
Zapple. There were these additional developments last week:

(1) Everyone clamoring for a chunk of the 25-890-mc portion of the spectrum, which includes all TV
channels, filed mass of data to justity their claims (p. 5). preparatory to presentation of oral testimony which
may-start in couple of months. Also in there pitching to protect all TV channels was Assn. of Maximum Ser-
vice Telecasters (see below). :

(2) Office of Civil & Defense Mobilization, under prodding from Rep. Bray (R-Ind.) & industry (Vol.
15:12), released Dec. 29 report by President’s Special Advisory Committee on Telecommunications (p. 6).

(3) Kenneth Norton, Bureau of Standards’ top radio propagation man, in March 27 letter to FCC
Chairman Doerfer, repeats an allocations argument he made 10 years ago—that more vhf service would be
provided if station co-channel separations were reduced to 100 miles or less. He acknowledges thdt rural
coverage would suffer at expense of multiple services for cities but apparently believes that more would be
gained than lost. He suggests that small towns may be served by “thousands” of vhf boosters, and he sees
no point in attempting to shift all TV to uhf. Norton holds title of “Chief, Radio Propagation Engineering div.,
Central Radio Propagation Lab,” is stationed in Boulder, Colo.

MST URGES FCC TO HOLD LINE ON ALLOCATIONS: Strongly & voluminously, Assn. of
Maximum Service Telecasters spoke up last week to protect all TV channels from any inroads—by non-
broadcast radio services, military, etc.—as it filed direct testimony in FCC's huge investigation of all uses
of 25-890-mc portion of spectrum. MST had concluded that TV industry must respond most forcibly—and in
light of insistent demands by other services (see p. 5) its precautions appear justified. MST makes these
recommendations in its testimony.

(1) Ch. 2-13 must be retained. (2) More vhf channels would be "most desirable.” (3) If more vhf
is obtained, part of the uhf could be given up. (4) No uhf channels should be relinquished except in
exchange for vhi. (5) No degradation of existing service should be permitted.

Statement by MST exec. director Lester W. Lindow stresses fact that although TV has about half the
spectrum in 25-890-mc band, it has only 3.5% of non-govt. “usable channels” in the band.

Describing “the role of TV in American life,” Lindow calls attention to more than 50 million sets-in-
use, more than 20% of average viewer's waking life spent watching TV, rapid occupation of TV channels as
compared with radio’s growth, investment by public & industry of $26.3 billion to date, service to 50.5 million
persons per vhf channel, 3,563,960 “active uhf TV viewing homes" as of spring 1958, approximately a million
people within uhf translator service areas, farm TV households with more than 14 million people, TV's major
role in advertising.

If all TV were moved to uhf, Lindow states, there would be great loss of area covered. He also
asserts that wired-TV coverage is no palliative, because cost would be prohibitive & rural areas would be
unserved. MST's statistical data was prepared with aid of economist Harold G. Ross, formerly on NAB staff.

Consulting engineer Howard T. Head made following points: (1) Any reduction in TV's 6-mc band-
width would degrade picture, particularly color, and obsolete all sets. (2) Reduction of interference through
"precise carrier offset” or "very precise carrier frequency control” (permitting cuts in station separations)
haven't been tested adequately. (3) Directional antennas still await thorough field testing. (4) Uhf recep-
tion suffers from antenna, transmission line and noise problems.

WHAT PRICE POST-1948’s?: Major Hollywood film studios, with more than 2500 post-1948 pic-
tures in their vaults, will face genuine problems when they seek to sell these to TV. We checked stdtions
in Los Angeles, long one of the most important film buying centers in TV, found no particular enthusiasm for
post-1948's. Buyers are wary of high prices, of quality; and of adaptability of Cinemascope pictures to small
TV screen. Most of post-48 is in wide, Cinemascope process. ~

Two batches of pre-1948 movie product are cu'i'rent‘ly being offered around Los Angeles, with no
takers. They’re an NTA package of 88 20th-Fox pictures and a Screen Gems package. So future appears
anything but rosy for studios planning to sell post-48's (see p. 8).
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3
EIA SEEKS TO EASE NSRC ANTI-TRUST ANGLE: A large step has been taken to mini-

mize any possibility of anti-trust law violation in the procedures of National Stereo Radio Committee—obvi-
ously with hope of enticing recently-resigned RCA back into the fold and of inducing CBS to join. Both have
been staying away to avoid taking the slightest risk that Dept. of Justice might get suspicious of joint efforts
by competitors (Vol. 15:12).

Electronic Industries Assn. Pres. David R. Hull got ball rolling by asking FCC for its blessing on NSRC
—which is to gather technical information, not to recommend specific stereo standards to FCC. Chairman
Doerfer responded with pleasure: “The Commission recognizes that valuable information will be developed
by your group and would be pleased to receive such information as you may feel is pertinent.” Doerfer also
offered FCC engineers as observers—and Harold Kassens & Julian Dixon have sat in on NSRC deliberations.

This FCC endorsement can’t immunize anyone from anti-trust prosecution, but it tends to minimize
it under the "Peyton Ford"” formula. This refers to Oct. 19, 1950, statement by Dep. Atty. Gen. Ford, who listed
5 procedures to reduce possibility of anti-trust violations: (1) A finding by a govt. agency that work of
group such as NSRC is needed. (2) Agendas for meetings initiated by Govt. (3) Govt. officials serving as
chairmen. (4) Complete minutes kept. (5) Groups remaining “purely advisory.” Ford made it clear at the
time that compliance with foregoing by no means created a blanket of immunity from prosecution, though
he said it would tend to minimize risks.

EIA gen. counsel Wm. L. Reynolds analyzed NSRC's anti-trust posture for NSRC Chairman Dr.
W. R. G. Baker last week—and he said that “"they are consistent with the operating principles & procedures
applicable to all engineering committees of this assn.,” indicating that NSRC should be neither safer nor
riskier than any other similar group. Reynolds stated that NSRC (and TV Allocations Study Organization,

of which EIA is a member) followed spirit if not exact form of Ford’s 2nd & 3rd recommendations.

RCA & CBS hadn't studied latest developments, thus couldn’t indicate whether they're ready to join
NSRC. Each has a stereo system and presumably will work toward getting it adopted by FCC—whether they
participate in NSRC or not.

PUTTING THE SQUEEZE ON THE TV PICTURE: The future of worldwide TV networking—
by island-hopping relay, space satellite or transoceanic cable—may well depend on complex & unpub-
licized work in bandwidth reduction now being carried on independently in several widely-scattered labs
in this country & abroad. Important byproducts may be relatively inexpensive long-distance networking
relays and simple, compact portable military TV relay equipment.

Important successes have been achieved in funneling TV picture information into a narrow band
of frequencies for relaying purposes—a 4-to-1 reduction already can be accomplished under some circum-
stances, without loss of picture quality.

No relief from TV allocations dilemma is promised at this time by electronic bandwidth reduc-
tion. It requires complex equipment at transmitting & receiving ends and in foreseeable future its only
use will be for point-to-point relays.

Here's why bandwidth-reduction is so important to long-distance networking: A single-channel TV
transmission requires 4 mc of frequency—nearly 4 times the space occupied by the whole AM broadcast
band, for example. To harness new over-horizon long-distance microwave techniques, tremendous power
is needed—and the wider the band of frequencies you relay, the more power you need. If you can cut width
of TV picture in half, you'll need only half the power to send it a given distance—or it can be sent twice
as far with same power.

Transoceanic cables have been eyed as potential TV carriers—but Atlantic cable can accommo-
date only 160 kc. Thus, TV signal would have to be chopped to 1/25 of its present width to squeeze it
through the cable. Research engineers are convinced that this is possible.

The bandwidth-reduction technique which is getting most attention today is based on the fact that
TV pictures are never as crowded with details as they could be. If you jammed a single TV picture with all
the possible detail its 4 me could carry, you would have a fine-mesh checkerboard pattern with about 250.-
000 “picture elements” (minimum perceptible details). But in reality, no TV picture ever carries much de-
tail. Therefore, in redlity, it shouldn't require 4 mc.

Method known as “statistical coding” is used to take advantage of this fact. Picture details are
coded & rearranged, so that the only bandwidth needed is for the details which are actually in the picture.
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The parts of the picture which have no detail (solid black, white, grey, etc.) need not be wansmitted—
merely “suggested.”

TV picture is painstakingly & electronically picked apart, the "detail” information rearranged &
translated by computer into an electronic shorthand which represents entire picture but only “suggests”
portions of picture which don't contain details. Computer at receiving station “transcribes” the shorthand,
reconstructing original picture. Digital coding techniques take advantage of physiological & psychological
phenomena of vision as well as straight electronic science.

Two leaders in field of bandwidth reduction research are Bell Labs and Technicolor Inc. Bell's
project at Murray Hill, N.J., under R. E. Graham, is now concentrating on digital technique, after evaluat-
ing many proposed methods. To date, using relatively “simple” equipment, Bell has been ‘able to reconstruct
satisfactory TV picture with only about 50% of the information contained in original picture—equivalent
under ideal circumstances to a reduction of picture bandwidth to 2 mc. More elaborate equipment, accord-
ing to Graham, can accomplish a cut of maybe 3-1 without picture degradation.

Technicolor Inc., which started band-reduction research 5 years ago in search of video tape record-
ing techniques as a diversification move, has developed system it calls “synthetic highs.” It reduces high-
frequency elements (which comprise about 3.65 mc of the 4-mc picture) to basic code, reconstructing them
synthetically at receiving end. Technicolor's equipment can reproduce commercial-quality picture using
as little as 1 mc under certain conditions, says Dr. W. F. Schreiber, project director.

Transatlantic cable could accommodate TV, even on basis of present knowledge, he says—but,
although viewable, it would be degraded. The 25-to-1 reduction could be accomplished partly by digital
coding, the rest of the way by reducing frame rate & resolution (number of lines).

A bonus of coded TV, according to Dr. Schreiber, is fact that Technicolor system—being non-syn-
chronous—can be transmitted using one set of standards (U.S. 525-line system for example) and decoded
into another set (British 405-line, French 819, European 625). For military purposes, TV picture can be kept
secure by applying standard cryptographic techniques to the computer-coded signal.

Among others working in bandwidth reduction is Florida Micro-Communications, Miami, whose
use of a different technique—velocity modulation or “slow-scan-fast-scan” in connection with proposed
Caribbean network—was described in February (Vol. 15:6).

CATV SYSTEMS-—-BATTLING BUT PROSPERING: Although community antenna operators
have their hands full of battles on startling number of fronts—FCC, Congress, courts, legislatures, town
councils, utility commissions, etc.—they’re still conducting a thriving Business. Working from updated CATV
directory in our new spring-summer TV FacTBOOK, now going into mails, we find that about 2 million peo-
ple in U.S. now get their TV via CATV—up about 200,000 in 6 months.

New directory is more complete than any previous one, is based on high rate of response to ques-
tionnaires from CATV owners. We've also made it more realistic—by weeding out systems purportedly
in operation but never fully verified. This actually reduces number of systems listed—to 555 vs. 610 six
months ago—but final result is more accurate. Canadian figure is 144, up from 140. Herewith are key fig-
ures derived from our analysis:

(1) Total U.S. homes served, 549,967—vs. 492,345 six months ago. Canadian total: 67,594—vs.

58,988.

(2) Estimated potential of the systems now operating, 952,470—vs. 934,864. Canadian: 124,975—vs.

152,713.

(3) Average number of subscribers per U.S. system, 1215—vs. 1056. Canadian: 815—vs. 479. (Con-
siderable jump in averages is attributable in large part to fact we've decided to exclude systems with
fewer than 100 connections when computing averages, because most of these are tiny affairs, have no pros-
pect of developing into a true “business.”)

(4) Average potential per operating U.S. system, 2103—vs. 2068. Canadian: 1506—vs. 1161.

CATV directory occupies 25-page section of the FACTBOOK, includes: name of company, address,
telephone, no. of subscribers & estimated potential, date of start, make of equipment, principal officer, sta-
tions received. Directory also includes for first time a separate listing of the 31 U.S. & 7 Canadian operators
owning 2 or more systems.
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The FCC

More about

THE SPECTRUM HUNGER: The never-ending demand for
more & more frequencies, by every kind of radio user,
was pointed up sharply last week when all parties
filed copies of their direct testimony in FCC’s pro-
ceeding examining the allocations in the entire 25-
890-mc band (see p. 2). In the following paragraphs,
we summarize the allocations requests & recommenda-
tions of the major parties filing comments:

Aeronautical Radio Inc. “We most strongly urge” re-
taining the allocation of frequency band 126.8-132-mec for
aeronautical mobile service. Also “it is shocking that in
this day & age and in these United States there exists no
public telephone service to aireraft.” Supports common
carriers’ request for frequencies separate from safety &
aeronautical services to supply such service.

American Broadcasting-Paramount Theatres not
ready to submit evidence. Wants to look over TASO report
first. Meanwhile continues to think that “the future of TV
allocations should be determined before any overall reallo-
cation of frequencies in the 25-890 band is attempted.”

American Municipal Assn. “We could double the use of
mobile radio by using only a small portion of the present
allocation between 470 mc and 890 me to TV broadcasting.
Such allocation would reduce the potential number of TV
stations from 70. to. 56. We therefore strongly urge the
allocation of a portion of this 470-890 mc¢ spectrum pres-
ently allocated for broadcasting to the mobile service. This
we feel is absolutely necessary.”

American Petroleum Institute. Petroleum & natural
gas industries’ “use of radio can be clearly justified.” It
“can see no justification for moving present petroleum
radio service users to other bands.” (Frequencies in 48.56-
49.50-me band have been assigned since April 1, 1958, in
petroleum radio service on shared basis with forest prod-
ucts radio service.)

American Rocket Society. Requests the following
assignments of spectrum for space communications: 25.6-
25.65 me, 37 & 38 me “or equivalent frequencies separated
approximately 1 mec for ionospheric studies,” 148-150.8 me,
24 me in the 216-260-mc band, 25 me in the 309-450-me band.

American Taxicab Assn. seeks 10 channels in the
152-162-mc band.

American Telephone & Telegraph Co. urges that TV’s

765-840-mec band be reassigned to “domestic public mobile

radio service for use by land line telephone carriers . . .
secondarily for common carrier fixed, and that TV’s 840-
890-me be assigned to common carrier fixed service as
a replacement for the 890-940-me band.

Assn. of Maximum Service Telecasters. (See p. 2).

Central Station Electrical Protection Assn. requests
allocation of a band for the exclusive use of ‘“those en-
gaged in furnishing fire; burglary and other protective
services.” 4

Electronic Industries Assn. rccommends: (1) That
FCC permit educational institutions to use uhf channels
to distribute classroom instruction programs-—because the
use of cable over wide areas for this purpose “may become
prohibitive.” (2) An additional 40.8 mc of spectrum be
allocated to public safety, industrial & land transportation
services, to provide 1200 more voice channels—4.8 mec
under 100 me, 18 me from the 100-300-me¢ band, 18 mec
from bands above 300 mec. Estimates that there were
695,000 transmitters in the services in 1958, will be 1,390,
000 in 1963, 2,650,000 in 1968, 5,000,000 in 1978,

5

FM Broadcasters urges that “present standards gov-
erning FM broadcasting remain unaltered.” What with
stereo coming up, “any reduction in that bandwith (88-
108) would be completely contrary to the public interest.”

Institute of High Fidelity Manufacturers Inc. “FM
cannot be reallocated to a different band” because the
cost 'would be prohibitive—“any change now would result
in a disastrous obsolescence of existing equipment. No
other band appears feasible.”

Joint Council on Educational TV hopes “TASO’s find-
ings & recommendations will prove helpful to the Com-
mission.” Meanwhile repcats its Nov. 3, 1958, petition to
FCC for “thorough investigation of TV allocations as a
first step toward removing some of the serious obstacles
to effective noncommercial telecasting, particularly in
large metropolitan areas.” It's ‘“wholly unrealistic” for
commercial broadeasters to argue that uhf channels won't
do for them in a vhf market “but are good enough for
noncommercial broadecasting.”

Lenkurt Electric Co. Inc. concurs with AT&T's re-
quest that TV’s 765-840-mc band be allocated for common
carrier service.

Motorola Inc. suggests that TV be allocated 30 chan-
nels in the 174-354-mc band. “The adjacency of these
channels will provide essentially equal propagation char-
acteristics for all channels, assure the sale of ‘all-channel’
receivers, and generally promote a healthier TV complex.
This suggestion obviously eliminates present Ch. 2 through
6 and starts TV with Ch. 7. As distasteful as this at first
may appear, it is a feature which can be accommodated
with proper planning so as to minimize negative reactions.
The benefits that will acerue are definitely the lesser of
evils. Such an adjustment can be managed over a 10-year
period minimizing the obsolescence to set owners. The
equipment changes required of the broadecasters are com-
paratively minor and can be accommodated with minimum
hardship.” Also suggests: “Fundamental to any rational
allocation plan is the necessity of placing all allocations in
the hands of one authority, with govt. & non-govt. as-
signments allocated alike by this single authority.”

National Assn. of Broadcasters. “It will be impossible
to make specific concrete recommendations” until the in-
dustry & FCC have had a chance to study the TASO report
—and that will take “many months.” Moreover, until
proposed studies by President & Congress are completed,
little can be done ‘““to determine the proper place in the
spectrum that TV should occupy.” Meanwhile, the “status
quo should be maintained.” Also states that it “would be
most inappropriate to make any changes in the existing
FM broadcasting standards,” particularly in view of study
by National Stereophonic Radio Committee of various
stereo systems, and also because of national defense pro-
gram plans for post-attack use of FM channels & existing
FM sations.

National Assn. of Educational Broadcasters. In view
of “already harrassed history of eduecational FM, [we]
would urge that the educational FM service, at least, be left
unmolested.”

National Assn. of Manufacturers’ ('ommittee on Manu-
facturers Radio Use requests the assignment of 4 low-
powered frequencies in the 152-162-mc¢ band to be shared
with forest products & petroleum radio scrvices, 4 un-
shared higher-powered frequencies in 152-162-me, 10 gen-
eral purpose frequencies in 152-162-me to be shared with
forest products & pctroleum, 10 pairs of unshared fre-
quencies in 460-470-mc for mobile relay & gencral pro-
duction purposes, 2 pairs of unshared frequencies in 460-
470-mc¢ for plant security & emergency purposes.
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National Assn. of Taxicab Owners Ine. requests 10
additional frequencies in the 150-160-mec band.

National Committee for Utilities Radio estimates
there will be need for 6000 assignments in the power radio
service within 10 years. The present assignment is 54
channels in the 30-50-mc band, 19 in 152-174-me, 10 in
450-460-mc. Estimates there will be need in 10 years for
83 in the 30-50-mc band, 23 in 152-174-mc, 20 in 450-460-mc.

National Mobile Radio System proposes that the FCC:
(1) Create local boards “which would have jurisdiction
over mobile radio bands on a geographical basis.” (2) In-
vestigate the possibility of narrowing the bands on all
frequencies between 25 & 890 mec. (3) Reallocation of 25-
80-mec “on the basis of growth and utilization of radio
channels in the last 5 or 10 years, and that allocation of
new channels developed in the future be made upon the
same basis.”

RCA Communications Inc. recommends that frequen-
cies be allocated in the 25-38-me band for “ionospheric re-
flection propagation.”

Special Industrial Radio Service Assn. urges expan-
sion of allocation to special radio uses whether or not a
broad-band common carrier system is established—because
such a system *“will not supply the type of mobile-to-
mobile communications so vital in many special industrial
applications.”

U.S. Independent Telephone Assn. suggests “transfer
of the band 840-890-mc to common carrier fixed” for public
telephone service, although it recognizes it is asking for
a part of the space set aside by FCC for TV translators.

More about

WHAT THE ADVISERS ADVISED: The Office of Civil &
Defense Mobilization ignored the most important
recommendations of the President’s Special Advisory
Committee on Telecommunications, when it asked Con-
gress to pass a law establishing a 5-man study commis-
sion (Vol. 15:6). That’s clear from the text of SACT’s
Dec. 29, 1958 report, released last week by OCDM after
the latter had been criticized for withholding it.

A permanent high-level 3-man “National Telecom-
munications Board” with access to the President was a
“must” to manage the Govt’s communications resources—
SACT told the President and OCDM director Leo A. Hoegh
But Hoegh wants only a 1l-year study by a group which
would be dismissed after submitting its report.

Another significant difference: SACT suggested that
new board’s members be nominated by the President and
confirmed by the Senate. OCDM would have a 5-man com-
mission set up—all appointed by the President without
Senate confirmation.

Such differences may be academic for the immediate
future, because congressional leaders don’t like OCDM’s
ideas at all—fearing military domination of the study
commission—and the White House doesn’t like SACT’s
“permanent board” suggestion. However, the poor manage-
ment of govt. communications—aside from the problems
of split authority over civilian & govt. uses of frequencies
—are likely to plague all administrations until they get
the recognition they deserve. Among the key paragraphs
of SACT’s report are these:

“A consideration disquieting to many is the fact . ..
that the law establishes a dual control over the radio fre-
quency spectrum, the President having responsibility for
govt. use & the FCC for non-govt. use. Thus there is no
individual, agency or board invested with the responsibility
for the effective use of the radio spectrum as a whole.

“In reviewing the structure as it has developed, the
committee was continuously struck by the absence of
adequate provisions for high-level consideration on the
govt. side of a variety of matters of vital national impor-
tance in the area of telecommunications. The FCC provides
a vehicle for adequate consideration of the non-govt. area.
In sharp contrast, as indicated earlier, decision in the area
of govt. use or of conflict between govt. & non-govt. use,
are often made by compromises at the operational level
by staff members, who though competent in their fields, do
not necessarily have the total picture of national interest.
There is also an unfortunate absence at present of any-
one in the executive branch with adequate knowledge, ex-
perience, and stature to act for the President in these
matters, and there is not available therein an organization
adequate to accumulate the information & experience upon
which to base sound action.”

As special assignments for the proposed new board,
SACT recommended that it conduct a 2-year study of the
spectrum, working jointly with the FCC, plus a 2-year
evaluation of Govt.’s use of communications.

One SACT suggestion which OCDM did adopt was the
idea of beefing up the telecommunications staff within
OCDM—and we hear that OCDM is trying to “raid” en-
gineers from other govt. agencies, including FCC Commis-
sioners’ own engineering assistants.

n

EQUAL TIME RELIEF? Long-suffering broadcasters’ hopes
for legislative relief from—or at least clarification of—
political equal-time rigidities of Sec. 315 of the Federal
Communications Act brightened on 2 fronts last week.

The FCC itself was reported getting ready to urge
Congress to do something about the Commission’s own
4-3 letter-of-the-law Lar Daly ruling that newsclip
shots of office-holders who are candidates constitute
campaign pitches which their opponents are entitled
to match (Vol. 15:8-13).

And Chairman Harris (D-Ark.) of the House Com-
merce Committee, which must clear any Sec. 315 revision,
told us “it’s almost imperative that something be done.”
It was his strongest statement yet on equal-time issues,
which have been raised repeatedly—but fruitlessly—at
other sessions of Congress.

Chairman Magnuson (D-Wash.) of the Senate Com-
merce Committee, reached at his Seattle home during the
Easter recess, was less postive about any need for con-
gressional action. “I’ll reserve judgment until I see what
the FCC sends up,” he told us.

The FCC hadn’t agreed in informal discussions on the
language of any Sec. 315 recommendations for Capitol Hill.
But one Commission source told us “there’s going to be
some revision suggested, obviously,” and that an amend-
ment probably will be proposed to exclude carefully-defined
news programs from equal-time requirements. No action
by FCC is likely, however, until after an April 17 deadline
for filings for reconsideration of the Lar Daly ruling.

Such an FCC-recommended amendment would be in
line with a bill (HR-5839) by Rep. Cunningham (R-Neb.)
to remove legitimate newscasts from the area of political
broadcasts. So far it’s the only Sec. 315 measure sub-
mitted in either House or Senate, but Harris said he may
introduce similar legislation himself. And Sen. Allott (R-
Colo.) said he will introduce a companion to the Cunning-
ham Bill when Congress resumes bhusiness this week.

“I do have some ideas,” Harris said. “In view of what
has happened, the matter ought to be clarified. Legislation
is desirable, and I plan to have something on it later.”
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Networks

Slight Drop in Network Volume: The 3 TV networks
showed a 1% drop in advertising volume for Jan, com-
pared with Dec., on the latest Printers’ Ink index of
national advertising. Only network TV, weekly maga-
zines and outdoor advertising were off. The comparison
for TV is better, however, when made with Jan. a year
ago: network TV is up 4% over that month. The general
index for all advertising shows a rise of 2% over Deec.
but compared with one year ago, it is unchanged. Radio
suffers the heaviest percentage drop for the one-year com-
parison, with a minus 22, Jan. vs. Jan. Women’s magazines
(—7) and outdoor advtg. (—11) were the 2 other media
with decreases. (The last column in the table below shows
the average index for 1958, adjusted to reflect a prelim-
inary estimate of national advertising dollars.)

Index % change from 1958
Jan, Jan. 1 month 1 year Year

1959 1958 ago ago Average
General Index.......... 215 214 4+ 2 0 208
Total Magazines........ 162 161 + 1 +1 154
Weekly i w 172 169 — b 4 2 170
Women'’s . . 126 134 410 -1 116
General M 197 -+ 6 =+ 7 188
Farm. ... 109 417 4 2 100
Newspapers 188 4 4 0 1856
Network TV . 427 —1 4+ 4 422
Network Radio ....... 36 0 —22 30
Business Papers ..... 232 225 4 6 4+ 3 221
Outdoor ...vcsienreinns 135 152 — 8 —11 167

All mdexes have been seasonally adjusted. The index shown for each
medium is based on estimited total advertising investments in the
medium, including talent, production and. media’ eosts. For each medium,
the base (100) is an average of ‘total investments in the Years 1947-49
except for the TV base which covers the years 1950-52.

(BS Notes Wall St. Interest: “On [our program] planning
boatds,” Dr. Frank Stanton, pres. of CBS Inc., told the
N.Y. Society of Security Analysts last week, “is a project
to deal with the whole question of money management for
the general audience—a program that will attempt to pro-
vide information on investments, budgeting and related
matters.” Such a TV series, Stanton said, is necessary “to
enlarge public understanding of vital financial issues.”

He did not elaborate on when such a series would be
developed and launched, but the network has been ex-
perimenting with 3 hour-long TV programs, titled The
Dollar Debates, discussing inflation, budgets and taxes,
that have given network program staffs what amounts to a
shakedown cruise in Wall St. matters.

The CBS president also touched lightly on some
finaneial highlights in the network’s own history, such as:
In 1949, when TV was still largely an electronic glimmer,
net sales at CBS were “about one-fifth as large” as in
1958, and its property, plant, equipment and investments
totaled “about one-third of what it is today.” CBS “invested
$53.1 million in TV broadcasting before we began to make
a profit from it.”

In reviewing the firm’s 1958 report, Stanton said that
“To assume we are anywhere near the upper limit of
growth, or that the state of the broadcast art is soon going
to cease to evolve, is to put oneself in the position of the
patent office official who resigned in the 1880’s because
everything had been invented.”

n

Long strike against CBC by 75 French language TV
producers in Montreal, which started in Jan. (Vol. 15:1)
and won support of 1200 other unionized employes of govt.-
operated system, has been settled ori compromise terms.
The producers won CBC recognition of their union (Asso-
ciation des Realisateurs). CBC won a stipulation that the
union ‘'won’t affiiliate with any labor federation.

Network Television Billings
January 1959
(For Dec. report see TELEVISION DIGEST, Vol. 15:7)

EST JANUARY EVER: The total 3-network gross

time billings for January were the best in history for
that month, TvB reported last week. The figure came to
$562 million, a $2.5 million increase over January 1958, rep-
resenting a 5% rise. ABC had the largest percentage rise
for the 6th consecutive month.

Daytime sales increased while nighttime billings dipped
slightly. Daytime gross billings were $18.3 million, com-
pared with $15 million for Jan., 1958, an increase of 21.4%.
Nighttime was $33.7 million vs. last year’s $345 a drop
of 2.0%. The report for January:

NETWORK TELEVISION

Jan. Jan. %
1959 1958 Change
ABC ... $10,647,078 $ 9,168,609 +4-16.1
CBS 22,129,248 22,094,015 -+ 0.2
NBC 19,299,853 18,344,111 -+ 5.0
Total $49,606,735 $52,076,179 4+ 5

Note: These figures do not represent actual revenues to the net-
works as they do not divulge their actual net dollar incomes. They're
compiled by Broadcast Advertising Reports (BAR) and Leading Na-
tional Advertisers (LNA) for TV Bureau of Advertising (TvB) on the
basis of one-time network rates, or before frequency or cash discounts.

]

Day after KGW-TV Portland, Ore. switches from ABC
to NBC on April 26, we are told by mgr. Walter Wagstaff,
the first full network color feed out of Portland (NBC-
TV’s Truth or Consequences) will originate from KGW-
TV’s studios.

WHYN-TV (Ch. 40) Springfield-Holyoke, Mass. be-
came a primary ABC-TV affiliate April 1, it was an-
nounced by Alfred R. Beckman, ABC-TV v.p. for station
relations. Charles N. DeRose is gen. mgr. of the station;
Hampden-Hampshire Corp. is licensee.

[

Congress

Russian jamming of Voice of America broadcasts has
become so intense that the U.S. is using recordings of
jammings themselves as a counter-propaganda device. In
his semi-annual report to Congress last week, USIA dir.
George V. Allen said that tapes of jammed broadecasts
from last year’s UN General Assembly sessions on the Mid-
dle East, showing how the Russians even prevented their
own delegate Andrei Gromyko from being heard, were used
repeatedly by radio networks abroad. Allen also said VOA
signals to Eastern Europe have been improved by resched-
uling to concentrate power & circumvent jamming.

Congress has been asked by the Hollywood AFL Film
Council to launch a full-scale investigation of so-called
“runaway” foreign telefilm & movie production by Ameri-
can producers. Hollywood labor, in making its plea to
Congress March 31, said such production “is giving aid
& comfort to the Communist conspiracy against the free
world.” It adopted a resolution to be presented to the na-
tional AFL-CIO demanding that the next national labor
convention vote in support of a national consumer boycott
of all such U.S. pictures.

Search for spectrum experts to head a scheduled Housc
Commerce subcommittee study (Vol. 15:13) continued last
week with no staffers sclected—and no hearings scheduled.
Chairman Harris (D-Ark.) wanted ex-FCC member Dr.
Irvin Stewart as staft dir., but Dr. Stewart declined the
job, explaining that he had other commitments. He told
Harris he’d be available for ocecasional consultation.
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Programming

More about

POST-48 PARADOX: No one in Hollywood seriously
doubts that the major studios will sell their post-1948
pictures to TV. The only question involved is when—
and for how much. Republic Pictures has already sold
its post-1948 product, incurring the wrath of Holly-
wood talent guilds by not cutting them in for a per-
centage of the profits. Republic managed this by the
simple expedient of going out of production, so that
being put on the guild’s various “unfair” lists—and it
was—became a meaningless gesture. The chances are
that when other studios follow suit, they, too, will do
so without-cutting the guilds in. This may mean they
would go out of production, but they would not go out
of business; they’d remain as financiers & distributors
of independent movie product—a trend which is al-
ready under way. (The guilds long ago agreed that the
majors could sell TV any movies made prior to Aug. 1,
1948, without paying the creative talent involved;
hence the 1948 cutoff date.)

Los Angeles stations—which show no enthusiasm
for the post-1948 product—give us varied and provoca-
tive reasons for their attitude:

KTTV, which bought the Metro backlog 3 years ago,
(with Metro allowed to buy 25% of the station’s stock at
the time) and has long been an important film buyer, is
now making a cautious approach. Program v.p. Bob Breck-
ner told us: “One of the problems to be faced is the fact
that most of the post-1948’s do not have the quality of the
pre-1948’s. We pay on the basis of quality & need. There
is always a ecrying need for good pictures, but not for
pictures in bulk. The best of the post-1948 pictures were
made by independents, and they’ll probably hold out
longer than the major studios.”

KNXT, CBS outlet in Los Angeles and buyer of the
entire Paramount pre-1948 backlog last year, has stopped
buying. Program dir. Don Hine tells us: “We have 700
Paramount pictures as well as some others, including post-
1948 United Artists pictures—and we’ve stopped buying.
We have a 7-year supply, actually, but will probably aug-
ment it again in a couple of years. Not all of the Para-
mount product is usable—some is too old, some not good.
We're still screening the pictures. We’re interested in
talking with anyone who has post-1948’s. I’ve heard that
when the majors release them, it will be a few at a time,
and the price will be too high. Then there is the problem
that so many of these pictures were made in Cinemascope.
We are not interested in average pictures.”

KCOP gen. mgr. Alvin Flanagan tells us he, too, hears
post-48’s will be released to TV in small groups. “I’'m in-
terested in them, but the price is important. I just don’t
know. NTA has a package of 88 pictures (pre-1948’s)
around, and Screen Gems is also offering a package. I'm
told NTA is releasing another batch in April some time.
T don’t think the real big pictures will be on free TV.
They’ll be on pay TV. That’s just as inevitable as the sun.
It’s progress.”

Six hour-long TV shows on Easter Sunday afternoon
(4 in color) were said by NBC to comprise the longest un-
broken parade of hour-shows in network history. The se-
quence began at 4 p.m. with Mary Martin, and wound up
at 10 with the finish of the Chevy Show.

SOAP STILL STRONG: Those serials on TV are still
the staple diet of daytime TV and will continue to
be the backbone of programs in pre-evening time, we’re
told by Oscar Katz, v.p. CBS daytime programs.

Katz, in Hollywood for the kickoff of CBS’s new day-
timer, On the Go, with Jack Linkletter as host, says, “The
average daytime serial on TV has far more to offer than
the radio soaper had. It has far more plot, characteriza-
tion & sophistication. T don’t mean the Hollywood-N.Y.
type of sophistication—I mean subjects never touched on in
the old days—such as infidelity & unwed mothers.

“We have experimented on these serials, seeking new
values. A good example is our The Verdict Is Yours. This
is really a daytime serial with a strong element of reality
added. We retain the soaper type, but add to it with this
courtroom elément of reality,” he explained.

Katz tells us the network has considered filming TV
soapers, but finds 2 things against it. “The cost is too
high, and there’s a question whether telling continuing
plots will go over on reruns.”

Katz adds that 409 of the CBS daytime programming
is soap opera (examples: Love of Life, As the World Turns
& Edge of Night), and he feels the shows have more
stability than any other type of daytime programming.

“There is a slight trend toward rerunning night-
time shows in the daytime, and I look for that to intensify.
Our Miss Brooks, I Love Lucy and similar shows are ideal
for daytime programming on reruns. It brings expensive
production & big names to daytime TV in the only way
daytime can get them. Eventually the standard route may
be for nighttime filmed shows to go daytime before they
enter syndication,” Katz says.

There is a limited market for kid TV shows. “They’re
tough to sell,” he comments. As an example he points to
CBS’s Captain Kangaroo, “one of the best,” but neverthe-
less a money loser. Costs are high—CBS spends $1 million
on it a year. “However, we're considering a new sales
plan, to make it cheaper,” Katz adds, and the show will
stay on indefinitely despite its losses.

Besides On the Go, CBS plans for the first time a
daytime series of specials called The Women. Regular
daytime shows will be pre-empted to present them. The
first, in May, will ask “Why do they marry young?”’ The
next will probably come on in September. CBS has signed
Claudette Colbert as the show’s hostess. “Both On the
Go and the specials are new concepts in daytime TV,”
Katz says. The Linkletter series, On the Go, starts April
27. It will be a mobile show, with Jack introducing people
& places as he tours the country.

CBS is also considering one or 2 audience participa-
tion shows for its daytime schedule. It had considered a
soap version of Mildred Pierce, but has dropped the proj-
ect because of problems.

ABC Films’ 8 Series: ABC Films Inc., pres., Henry G.
Plitt, now on the Coast lining up new series, tells us he’s
working on 8. He is reluctant to discuss details of the
series until contracts are signed, but expects decisions
on most to be reached this week. He did say, however, that
ABC films will create series for ABC network & for syndi-
cation. “I think,” he added, “syndicated programs will have
to be action-packed. We have a dual target—to create shows
for the network & for syndication or regional sales. We
are going to create programs. for the network. If the series
don’t wind up there, we’ll release them for syndication or
on a regional basis,” he said.
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Theme Song Value: Look for TV shows next season to
rely more heavily on theme songs, in view of the success
this season of signature songs created for 77 Sunset
Strip & Peter Gunn. Both these series carry leitmotifs
that have made considerable impact on the public, and
have unquestionably helped ratings & stature. Nor can the
lesson of Hollywood movies be ignored: theme songs with
picture titles have often bolstered box office receipts.

Theme-song success is, of course, no push-button
affair, as some past-season results show. The ballad for
Wyatt Earp has cut no swath, nor have those for Wagon
Train, Yancy Derringer, Jim Bowie, or Shirley Temple’s
Storybook.

Nonetheless, telefilm makers, recalling Jack Webb’s
“dum-de-dum-dum” & Walt Disney’s “Davy Crockett,”
can see real value in theme songs.

Guest Relations: This practice of Hollywood stars trad-
ing guest shots on their TV shows—done to get top names
yet avoid their going price by the simple expedient of
trading—is not without its dangers. For example, Dean
Martin, currently sought by Timex to star in 4 spectacu-
lai's ‘next season, is hesitant because, by the trading prac-
tice, he would be on about a dozen TV shows next season.
Martin has always been reluctant about over-exposure.
“After I had Bing Crosby and Phil Harris on my
shows this season, I had to guest on theirs. Bob Hope will

b5 Shest ME uTHOIR £ ot mrohoRh moama TV et

However, he’ll take the Timex offer. The only question
is whether for the 4 speécials the sponsor wants, or the 8
Martin prefers.

Meanwhile, Dean’s former partner, Jerry Lewis, after
doing 2 shows, apparently ‘will not be on TV any more
this season. No sponsor. Lewis is currently reactivating
his TV film production company, naming Ernest Glucks-
man as his executive producer. Jerry’s comparny is several
years old, but hasn’t yet gone into production. He and
Paramount are discussing a deal with the studio to finance.

British Post-48’s for TV: More than 40 post-1948 features
may be released as a TV package this summer by United
Artists Associated. Though UA s sitting tight on its back-
logs of Hollywood pictures, it has acquired a large group
of recent J. Arthur Rank films, via Lopert Films, a UA
subsidiary, following the withdrawal of Rank from its
attempt to crack the U.S. distributor market with its own
firm. Some of the films have American actors.

Some are still involved in theatrical playdates, and
a few are so new they’ve never been seen by U.S. audi-
ences. The UA pattern, we are told will be to “get as
many theatrical engagements as possible, then throw them
onto the market by mid-1959.”

Included are some sizable movie attractions, such as
the high-budgeted “A Night to Remember’”’ and “The Pur-
suit of the Graf Spee.”

Using the facilities of KPRC-TV Houston as a pro-
duction base, a live Western Series sans plot is slated to
begin April 30 on NBC-TV. It is entitled Texas Rodeo,
will be produced on video tape by Saddlerock Corp., Hous-
ton, and will feature highlights of classic rodeo contests
such as brone riding & calf roping. The show will replace
the filmed Western, Jefferson Drim, and will compete with
Lucy reruns & Leave It To Beaver on CBS & ABC.

Stations

Million-Dollar Movies: Investment in film properties
made by new stations going on the air can easily rival
the total expenditure for the station’s physical plant. For
example: KPLR-TV St. Louis, new vhf independent (Ch.
11), bowing as the market’s 4th outlet in mid-April.

James L. Caddigan, onetime Du Mont executive who is
v.p. & gen. mgr. of the station, has so far signed for $1.3
million worth of syndication series & feature-film pack-
ages. He has picked up 3 packages from Screen Gems
(78 Powerhouse, Triple Crown, and Sweet 65), one from
ABC films ( Anniversary), and one from Flamingo
(Dream), plus assorted features from United Artists
Associated and Hollywood TV Service.

Availabilities on KPLR-TV film shows are due for
presentation to agencies by the station’s newly-assigned
rep firm, Peters, Griffin, Woodward. WPIX N.Y. & KTLA
L.A., both PGW-repped, have sold 80 to 90% of their
film availabilities to national or major regional adver-
tisers, usually on 26-week or 52-week deals—a sales rate
that has gotten the outlets fairly quickly off the hook on
their film costs.

Rep. George P. Hollingbery’s pres. Harry #. Wise Jr.
adds the following to our recent (Vol. 15:11) %“’5 Sympos-

——

fum;:, “Spok TV..in the first avarter o£.195" o ond quar-
ter should also be 10% to 15% better than tu. 9n4 of 1958.
The 3rd quarter of this year seems to be the pivowl gquar-
ter. If we can get by that without any crippling strike=
that might paralyze basic industries, I feel 1959 should
end up as the best year we have ever had in the spot TV
business. We have found spot TV to be an excellent baro-
meter of business conditions in general. If there is any
kind of a business slowdown, we feel it almost immedi-
ately in spot TV, and eonversely, when business is good,
and buying is on the increase, spot-TV buying is also on
the increase.”

Orlando Ch. 9 “influence” case (Vol. 15:13) should be
heard by a “special master or other court-appointed officer,”
rather than FCC, according to WORZ Inc., which had lost
the decision to WLOF-TV (Mid-Florida TV Corp.). “The
Commissioners are all human,” WORZ told the Court of
Appeals, “and it is only natural that they would be reluctant
to disturb their grant to mid-Florida especially as it has
gone ahead and, at considerable expense, constructed its
Orlando TV station pending the appeal and has now been
on the air for more than one year.” WORZ also asked the
court to issue a show-cause order requiring FCC and
WLOF-TV to come forth & tell the court why WLOF-TV’s
grant shouldn’t be cancelled.

FCC was upheld by the Court of Appeals last week in
rejecting a protest by Federal Broadcasting System Ine.
(radio WSAY Rochester, N.Y.) against renewal of the
license of its competitor WBBF (Star Broadcasting Co.).
WSAY had complained that it lost $16,000 in advertising
accounts because WBBF gave 25% discounts to sponsors
who also patronized Star’'s WGVA Geneva. WSAY also ac-
cused WBBF of “arbitrary refusal” to permit WSAY “to
rebroadcast sponsors’ programs.” The Court of Appeals,
whicl had remanded the case to the FCC in 1956, agreed
with the Commission that such discounts “are not per se
unreasonable” and that WSAY’s request for rebroadeast
authority “was patently unreasonable in scope.”
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NEW AND UPCOMING STATIONS: Revival of WXIX
(Ch. 18) Milwaukee as an independent is planned about
30 days after FCC approves transfer to new WXIX
Inc. (Vol. 15:138), reports Gene Posner, pres. of Mil-
waukee Radio WMIL, principal stockholder of WXIX
Inc. Transfer papers are to be filed with FCC this
week. The station will cater to local advertisers, oper-
ate 4 p.m.-midnight daily basically as a film outlet but
with live news & weather shows. Studios will be in the
Schroeder Hotel where the transmitter is located. Rates
are not set. Gill-Perna will be rep. WXIX was taken
off alr March 31 by CBS, and on the following day
Storer’s recently acquired WITI-TV (Ch. 6) began as
the CBS-TV Milwaukee outlet. The on-air station count
changes to 552 (87 uhf).

* * %

In our continuing survey of upcoming stations, these
are the latest reports from principals:

KHTYV (Ch. 27) Portland, Ore., has changed the target
for its start as an independent to June 1, reports pres. &
55% owner Wally Matson, also owner of a CATV system
there, It has a 1-kw RCA transmitter formerly used by
KPTYV on same uhf channel, and the remodeling of Signal
Hill transmitter house has begun. Engineering has been
completed tor a 200-ft. Fisher self-supporting tower. Base

}&ogll‘“‘{%i&l (“’vaggg()\ Reps will be Gill-Perna and Ayres, Allen

WCHU (Ch. $3) Champaign, Ill., planned as satellite
of WICS (> 20) Springfield, has set April 23 target for
test mnoe¢cern, May 1 for programming, writes Jerrold
(Jerry) Merritt, WICS chief engineer. It has on hand an
RCA transmitter, Pylon antenna and all other gear except
film equipment. It will use a 50-ft. tower fabricated by Aer-
omotor Co., Chicago, on the roof of 70-ft. hotel building.
WICS base hour is $400. Rep is Young.

[

Storer Bestg. Co. last week sold WAGA Atlanta to
Memphis drug firm Plough Inc. for an undisclosed amount
in order to remain within the 7-station limit after pur-
chase of KCOP Los Angeles (Vol. 15:11). Plough also
owns WMPS Memphis, WJJD Chicago, WCAO Baltimore
and WCOP Boston. After FCC approval, Plough will vacate
present WAGA quarters which will be used for expansion
of Storer’s WAGA-TV facilities. Other radio station sales
last week: KROW Oakland, Cal., by Sheldon Sackett, long-
time newspaper & radio man, for $800,000 to McLendon
Investment Corp., owners of KILT Houston and KILF
Dallas . . . WEDR Birmingham, Ala., by Edwin Estes
(WMOZ Mobile & WPFA Pensacola) for $225,000 to Wash-
ington auto dealer Vincent Sheehy Jr. and ex-WTTG mgr.
James Bonfils . .. WI'TT Arlington, Fla., by Harold King
(WTHR Panama City, WDAT Daytona Beach, WFAB
Miami) for $125,000 to Theodore Weber, ex-CBS publicity
& promotion dir. and more recently adv. mgr. of Philadel-
phia Daily News, and his wife . . . KGHI Little Rock, Ark.,
by the same Harold King for $125,000 to Washington
realtor Michael Heller and theater exec. Eugene Kramer
. .. KTUR Turlock, Cal.,, by A. R. McMillen & Assoc. for
$115,000 to Cleveland group headed by TV-radio personality
Danny Landau ... WALY Herkimer, N.Y., by Louis Adel-
man and Washington lawyers Krieger & Jorgensen for
$75,000 to George Baker, ex-program mgr. of WRC-TV
Washington and fellow National Academy of Science
employe Richard Thorman. Broker for KTUR was Allen
Kander & Co. Blackburn & Co. was broker for all others
except WAGA & KROW.

/

/

Station Boycotts Okayed: It’s all right for an ousted
union to picket TV & radio stations and conduct advertiser
boycott campaigns against them if the purpose is to in-
crease revenues of unionized competitors—and not to force
re-recognition of the union, the NLRB decided last week.

The ruling came in a tangled case involving WKRG-
TV & WKRG Mobile, Ala. and IBEW radio broadeast Loeal
1264, which lost its bargaining rights in 1957 in an NLRB
representation election. IBEW members then picketed the
stations to denounce them as non-union, asked 100 adver-
tisers to transfer business from WKRG-TV & WKRG to
other area stations, distributed lists of sponsors who per-
sisted in patronizing the 2 stations. Management of
WKRG-TV & WKRG charged that these activities were
Taft-Hartley Act violations because they were attempts
to make the stations negotiate with the no-longer-recog-
nized union. The IBEW insisted that its only aims were
to protect contracts of members at the other stations and
help them get more business.

NLRB examiner William F. Scharnikow, upheld by 3
board members who participated in the case, recommended
dismissal of the management complaint against the IBEW
on ground that minority picketing & boycotts are unlawful
only if union recognition is the objective.

Tighter license renewal rules for privately-operated
Canadian radio stations were announced last week by the
WIIT 08"°Eonsiaetaa 66 AR RA K11 De based on
“performance of stations in the light of the responsibili-
ties placed on the board under the Broadcasting Act,” said
chairman Dr. Andrew Steward in Toronto. A proposed
change in regulations also will make it possible for the
board to renew licenses in a staggered system for less
than 5 years. The present rule provides that they “shall
continue in force for a period of 5 years.” If approved by
the Minister of Transport, the new system would apply to
171 licenses up for renewal April 1.

CBC Board of Broadcast Governors has recommended
the approval of 5 TV licenses to Canadian Bestg. Corp. for:
Corner Brook, Nfld. (Ch. 5), Kenora, Ont. (Ch. 8), Moncton,
N.B. (Ch. 11), Trail, B.C. (Ch. 11), and French language
outlet in Winnipeg (St. Boniface), Man. (Ch. 6). Other
recommendations were for licenses to Stanley Shenkman
(on behalf of firm to be incorporated) for Cornwall, Ont.
(Ch. 8), and to CHBC-TV, Kelowna, B.C. For a satellite
at Princeton, B.C. (Ch. 70). The request by J. M. Cameron
for a grant in New Glasgow, N.S. (Ch. 7) was denied.

WEAR-TV (Ch. 3) Pensacola, Fla. was sold last week
for $1.5 million to Rollins Telecasting Ine., owner of
WPTZ (Ch. 5) Plattsburgh, N. Y. and applicant for Ch. 12
in Wilmington, Del. by Charles W. Smith, Mel Wheeler
Associates. Wheeler, who owns WJDM (Ch. 7) Panama
City, Fla., will remain as mgr. of WEAR-TV. Rollins also
owns radios WJWL Georgetown, Del., WAMS Wilming-
ton, WRAP Norfolk, WNJR Newark, WBEE Harvey, Il.,
WGEE Indianapolis & KA'TZ St. Louis. Broker in the deal
was Blackburn & Co.

Miami Ch. 7 case was reopened by the FCC last week
as expected, and a hearing will be conducted, starting at a
date to be selected. The issues will be similar to those in
the Miami Ch. 10 & Boston Ch. 5 proceedings—to find out
whether any Commissioners or applicants were involved
in back-door “influence” pitches. The Ch. 7 decision
was won by WCKT. FCC’s latest move stems from allega-
tions made last year before the Harris subcommittee,
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Efficiency study of NAB headquarters operations, au-
thorized by TV & radio boards at Miami sessions in Feb.
(Vol. 15:6), has been started by Stewart-Dougall & Assoc.
Inc., N. Y. management consulting firm (30 Rockefeller
Plaza). Purposes of the survey, first of its kind, are to
determine whether the NAB staff is organized properly
and whether members are receiving adequate services. No
deadline for a report was set, but one is expected this year.

Single TV application filed last week was by KVLF
for Ch. 12 in Alpine, Tex. Total applications outstanding
are now 91 (17 uhf).

The expired CP of WAIM-TV (Ch. 40) Anderson, S.C.,
was reinstated by FCC last week, and the staFion was
given special temporary authority to operate until July 1.

New zoom lens for TV studio use has been announced
jointly by BBC and Taylor, Taylor & Hobson div. of Rank
Precision Industries Ltd., London.

Auxiliary Services

Experimental 250-watt Ch. 10 co-channel booster was
granted by the FCC last week to WTEN (Ch. 10) Albany,
N.Y. The opposition by WJAR-TV (Ch. 10) Providence was
rejected, the Commission said, because the experimental
station would be permitted to operate only during hours
when WJAR-TV is off the air—thus causing no interfer-

ence. Meanwhile, WFBG-TV (Ch. 10) Altoona defended its
application 1ur = vu-cnannet experimental booster in Johns-

town (Vol. 15:11-12) against oposition filed by Johnstown’s
WJAC-TV (Ch. 6) & WARD-TV (Ch. 56) by asserting
its program includes original field-test research into “pre-
cision offset,” etc. WFBG-TV engineering consultant Frank
Kear states: “WJAC Inc. also suggests that the proposed
experiment might better be carried out under controlled
laboratory conditions. Such a recommendation is patently
absurd. Numerous laboratory experiments over a long
period of time have established certain facts concerning
the ratio of desired-to-undesired signal to produce a pie-
ture of predetermined quality. However, laboratory tests
cannot predict the extent to which a given ratio of desired-
to-undesired signal or a preferred signal-to-noise ratio can
be maintained throughout a service area under actual con-
ditions of rough terrain [in the] Johnstown area.”

Extensive FM background music schedule offered by
TV Cable Corp., Kingsport, Tenn. community antenna
system, comprises 3 monaural channels and one stereo—in
addition to 5 TV signals. The aural material is delivered
via FM—88.75, 89.60 & 90.5 me for the monoaural, 88.75
& 89.60 for the stereo. The system uses 6 eight-hour tape
recorders (Magnecorder & Alto-fonic) and programs from
6:30 a.m. to 2 a.m. the next day. The system reports about
200 homes, offices, industrial plants, ete. taking the new
service. It charges home owners $1.50 plus 12¢ tax an-
nually for aural service. Commercial establishments pay
on the basis of number of spedkers—$15 a month for 2
speakers, graduated up to a maximum of $35 a month for
10 or more speakers.

Three translator CPs—on Ch. 73, 77 & 83—were
granted by FCC last week to Quincy Valley TV Inc.,
Quincy, Wash. FCC also reinstated the expired Ch. 78 CP
of Libby Video Club, Libby, Mont.

Translator starts: K71AQ Milton-Freewater, Ore. be-
gan March 18 repeating' KHQ-TV Spokane . . . W79AB
Palmerton-Slatedale-Slatington, Pa. began March 5 with
WOR-TV N, Y.

Educational Television

ETV—‘4TH MAJOR NETWORK’: Give educational tele-
casters 5 more years to spread, and NET (National
Educational TV & Radio Center) will rank with CBS,
NBC & ABC among viewers as a national network,
pres. John F. White predicted last week.

Keynoting a one-day net-sponsored ‘“forecast for
the future” conference in Washington, White said he
isn’t as “expansive” about ETV as GE’s Paul Chamber-
lain, who thinks educational stations will outnumber
commercial outlets in 10 years (Vol. 14:39).

But he told representatives of 61 educational, scientific,
religious & civic organizations at the sessions, that NET
not only will be “recognized as the 4th major TV network”
by 1964, but within 10 years “every major city & many
smaller ones also will have at least one educational TV
station on the air—and a large number of them will be
operating multiple channels.”

White cited ETV’s growth from its on-air start in
May 1953 with the U of Houston’s KUHT, to the 42 sta-
tions operating now & 18 CPs outstanding. “We will give
the malcontent minority the substance it craves; we will
offer the majority an opportunity for new adventures in
learning,” he promised.

One reason for non-commercial TV’s advance against
financial odds and commercial competition for viewers was
suggested by gen. mgr. James Day of KQED San Fran-
cisco, which has chronie trouble meeting payrolls. He said
viewers used to write: “We like your programs because
there aren’t any commercials.” Now they say “We like
your programs because we are tired of being entertained.”

Said exec. dir. Ralph Steetle of the Joint Council on
Educational TV: “The future is unlimited for educational
TV because it is a positive & substantive effort to provide
educational values at all levels of influence. ETV has not
been built upon the temporary discontent with the chang-
ing program face of commercial TV. Indeed, it has fre-
quently been aided by its colleagues in the industry.”

FCC Chairman Doerfer and Cmrs. Hyde, Cross & Ford
attended a luncheon session, but made no speeches. An-
other guest of the conference was ex-Comr. Frieda B.
Hennock, an insistent advocate of ETV during her 1948-
1955 term. Joining with NET in the meeting was the Ad-
visory Council on Educational TV.

Grant & Move for ETV Center: Final ETV grant of $5-
million by Ford Foundation to National Educational TV &
Radio Center, to be applied to operating expenses for 5
years starting next Jan., was announced last week as
Center headquarters were moved from Ann Arbor to
N.Y.’s Coliseum Bldg. The Center was started in 1953 with
$1,350,000 from the Foundation. Subsequent grants brought
total contributions to $6,565,390 in the 6 years since.

Foundation pres. Henry T. Heald said the Center
“eventually must totally rely upon a broad base of support
from public school systems, colleges & universities, com-
mercial broadcasters, community contributions, local
foundations, and business & industry.”

Funds were announced in another action by the
Foundation to continue support for the 3rd and 4th year
—through the 1960-61 school year—of the National Pro-
gram in the Use of TV in Public Schools. The program is
presently aiding TV classroom instruction in 11 cities and
will expand to include systems in Des Moines, central
Mich., central Ohio, western Fla. and Anahein, Calif.
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Personals: Edmund W. Pugh Jr., treas., Coca-Cola Co.,
appointed v.p.-finance, CBS Inc., starting May 1. .. Robert
H. Van Roo, ex-WXIX Milwaukee, named v.p. & gen. mgr.,
WTCN-TV & WTCN Minneapolis-St. Paul . . . Allan B.
Connal promoted to operations mgr., WRCA-TV N.Y.
Manny Sternfeld to accounting & budgets mgr., WRCA-TV
& WRCA ... Alan D. Courtney & Carl Lindemann Jr. have
been promoted to program v.p.’s, NBC-TV ... Philip Lut-
tinger, ex-Bresnick Adv., Boston, appointed research proj-
ects supervisor fro CBS-TV .. .Ira Delumen named to new-
ly-created post of sales service mgr., production sales, CBS-
TV operations dept., moving from present post of dir., ad-
ministrative services ... Rolland V. Tooke, Cleveland area
v.p. of Westinghouse Bestg. outlets KYW-TV & KYW,
appointed exec. v.p. of WBC group, effective May 1 . ..
William G. Hunefeld, currently on sales staff of KPIX San
Francisco, named mgr. of the Los Angeles office of newly
formed, Westinghouse-controlled Television Advertising
Representatives . . . Frank Sheehan named western district
mgr., Arrow Productions, rerun film subsid. of Independent
TV Corp. . . . Arthur Spirt named a v.p. of NTA program
sales, a div. of NTA, headquarters in Chicago. ... Donald
J. Quinn, ex-McGavren-Quinn rep, named gen. sales mgr.
WNTA-TV, Newark-N.Y. . . . James A. Yergin named
adv. & promotion dir.,, WOR div.,, which encompasses
WOR-TV & radio N.Y. . .G. Richard Swift named
pres., Bolling Co. TV div. G. William Bolling III be-
comes v.p., asst. to pres. & pres. of radio div. Henry J.
O’Neill appointed N.Y. TV sales mgr.; Lloyd A. Raskopf,
N.Y. radio sales mgr. ... Carl G. Zimmerman, former pro-
ducer of The Big Picture, named news dir. of Storer’s
WITI-TV Milwaukee . .. Martin Codel, ex-owner, and now
assoc. publisher of TELEVISION DIGEST, has opened new
offices in Washington’s new Solar Bldg., 16th & K Sts., NW
(Telephone: District 7-9292). He plans to enter the book
publishing business, among other activities . . . Joseph A.
Ryan, ex-NBC-TV business & trade editor, appointed p.r.
dir., WBZ-TV Boston, starting May 4, succeeding Fran
Corcoran, named to new post of community relations dir.
. .. Robert M. Grebe, ex-ABC trade news editor, appointed
p.r. dir., TvB. He is succeeded at ABC by Art Foley . ..
W. D. (Dub) Rogers, pres. & gen. mgr., Texas Telecasting
Ine. (KDUB-TV Lubbock, KPAR-TV Sweetwater-Abilene,
KEDY-TV Big Spring, and radio KDUB Lubbock), has
been renamed pres., Lubbock Chamber of Commerce . . .
Dr. Arthur L. Lebel, asst. chief, State Dept. telecommuni-
cations div., is serving as chairman of U.S. delegation to

9th plenary assembly of TV’s International Radio Consulta-
tive Committee (CCIR), which is meeting April 1-30 in Los
Angeles. He’s also chairman of the whole assembly. . . .
Larry Lowenstein, special services dir., CBS-TV, will be-
come exec. dir., Rogers & Cowan N.Y. office . . . Robert J.
Mullen, ex-Traction Adv., appointed gen. mgr., Cincinnati
office of WLW Promotions Ine., transit adv. div. of Crosley
Broadcasting Corp. . . . Mike Shapiro, WFAA-TV Dallas,
elected pres., Assn. of Bestg. Executives of Texas, succeed-
ing Howard Fisher, Rogers & Smith Adv., Dallas . . . Nor-
man S. Ginsburg, ex-NBC film div., appointed asst. sales
promotion mgr., CBS Radio Spot Sales . . . Fly, Shuebruk,
Blume & Gaguine, Washington broadecast attorneys, moved
April 1 to City Bank Bldg., 1612 K St. NW. Same phone
.. . Cottone & Scheiner, Washington TV-radio law firm, has
moved to 1001 Connecticut Ave., NW. Same phone . . .
Andre Ouimet, dir. of TV for Montreal, appointed planning
dir., CBC ... Jean Nadon, mgr. of CJMS Montreal, elected
pres., ’Association Canadienne de la Radio & de la Tele-
vision de Langue Francaise (French-language section of
Canadian Association of Broadcasters). Maurice Dan-
sereau, CHLN Trois-Rivieres, named v.p.; Andre Daveuy,
CKAC Montreal, secy.-treas. . . . William G. Rolley, ex-
WCAU Philadelphia, named gen. sales mgr., Theatre Net-
work TV Inc. (closed circuit). ... Ely A. Landau, NTA
chairman, and Oliver A. Unger, pres. of recently-acquired
National Theatres subsidiary, formally elected to parent
company’s board. William H. Hudson, petroleum producer,

and Rurt Klainor invectment hapker, also named Na io’n’al
Theatres directors . .. Vernon Burns, N''A Internationa

v.p. & managing dir., National Telefilm Associates Inec., has
been placed in charge of all operations in the United King-
dom, Europe, the Near East & Africa. Samuel Gang pro-
moted to sales dir. for Latin America, the Far East &
Australasia . . . Kevin O’Sullivan named regional sales
mgr., N.Y. div. of Independent Television Corp. George
Gray appointed Northeast district mgr., syndicated sales
. . . Harry Sohigian, ex-TELEVISION DIGEST, Washington,
establishes Mercury House Inc., advertising-public rela-
tions firm specializing in TV-radio-electronics, 1830 Jef-
ferson Pl. NW, Washington (District 7-6669) . . . Clifton
Utley, NBC Chicago commentator retires, for health, from
daily programs on WNBQ and WMAQ radio, will continue
WMAQ Sunday stint . . . Leon A. Kreger elected creative
mktg. v.p.,, Wilding Picture Productions.

n

Ralph H. Garrett promoted to chief of FCC’s aural

new & changed facilities branch, broadcast bureau, and

John D. Fulmer to chief of license, administration & serv-
ice regulation branch, public safety & amateur div.

John B. “Steve” Conley, special asst. to pres., West-
inghouse Bestg. Co. & former gen. mgr., Westinghouse
Radio Stations Ine., retiring after 34 years with WBC &
Westinghouse Elec. Corp., was last week tendered a testi-
monial dinner by the N.Y. exec. staff & station executives.

Russell L. Heberling, who died on March 7 (Vol. 15:11)
left his entire estate, estimated at $250,000, to his widow.

Qbitrary

Robert P. Speer, 43, special asst. to dir. of U.S. Infor-
mation Agency, died March 30 of lung cancer. Surviving
are his son, parents and a brother.

Tom Harker, retired national sales dir., Storer Bestg.
Co. died March 13, after long illness, in Long Beach, Calif.

Dr. Edward Lester Lloyd, 55, London business -consult-
ant & former exee. v.p. of A. C. Nielsen Co., died March 30.
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Advertising
PONTIAC’S $4-MILLION STRAIGHT 8: Pontiac will con-

tinue its present TV formula of soft-spoken, soft-
sell commercials & musical specials during the 1959-
1960 season. Total TV billings, via MacManus, John &
Adams agency, for an 8-show schedule are expected to
top $4 million—about twice what Pontiac was spend-
ing in TV a couple of seasons ago.

Just 3 seasons ago, MJ&A wasn’t convinced that net-
work TV could sell cars, and said so in a now-historic
statement. Today v.p. Henry G. Fownes & other MJ&A

exeéutives have no doubt that TV can do a sales job—

provided the approach is a fresh one.

“For :auto commercials on TV,” says Fownes, “It’s not
enough any more just to transport viewers to the General
Motors proving grounds. The public is saturated with this
cliché. The road test commercial has just about had it.”

To get away from what Fownes calls “the sacred cows
of auto demionstration selling,” MJ&A has been heading,
more and more, in the past 2 years toward a subtle brand
of Pontiac TV sell. A carefully picked team in N.Y. &
Detroit has evolved such blends of clever copy, music and
TV 1.Q. as the Mike Nichols-Elaine May takeoff on soap
operas that formed one of the 2%-min. commercials in
Pontiac’s Phil Silvers special.

Does a soft-sell commercial get across? “Trendex
gave us a sponsor identification of 98% for that show,”
Fownes told us. “Most auto sponsors would be lucky to get
a quarter of that figure with a routine TV buy. We found,
in a survey, that the majority of viewers could play back
almost all of the sales points in the commercial—even
though we sneaked in the sell without belting anybody.
Apart from this, we find that a sizeable number of viewers
tell us they intend to visit their Pontiac dealer out of sheer
gratitude next time they’re buying a car.”

The final evidence of a TV campaign is, of course,
sales. And Pontiac has moved up in the past 2 years from
6th place in the auto industry to a tie with Olds for 4th.

Fownes believes TV still “is not the prime salesman
for cars that it is for soap & cigarets.” But that its best

sales foot is forward for Pontiac when the selling is low

pressure. & the show has “excitement”—i.e., name values,
a promotional build-up, and the feeling of being a special
event., “Then, TV becomes a prime ambassador for us,
taking Pontiac out of the realm of being a reliable but
stodgy car into a glamour area.”

Would the restyled Pontiac commercials work as well
in an alternate-week film show as in a big-budget special
with. Victor Borge, such as the one planned for video tape
shooting this summer in Copenhagen?

“Definitely not,” says Fownes. “You need the right
framework for that kind of commercial, and you’ll only
get it in a special. Also, buying a big show enables the ad-
vertiser to take a full 2% mins. for a commercial to do a
creative selling job.”

WCNY-TV Carthage-Watertown, N.Y., raises its base
hour from $250 to $300, min. from $50 to $60 effective
April 1. This corrects the figures stated in Vol. 15:13.

Station Rate Increases
Base Hour Minute Date

$4150 to $4250 $950 to $1110 March 15
$1000 to $1100 $250 to § 275 March 13
$ 500to$ 550 $125to $ 160 April 1
$ 350t0$ 400 § 70to$ 80 .April 1
$250t0$ 300 $ 50to$ 60 Aprill

Station:

WABC-TV New York
KTRK-TV Houston, Tex.
KTBS-TV :Shreveport, La.
WTVO Rockford, Ill.
KNACGC-TV Fort Smith, Ark.

bl

Schwerin Swears by Specials: Confirming the suggestion
made earlier this year by Ed Murrow, Schwerin Research
Corp. released a study this month indicating that “docu-
mentary & public service programs gain very strong ap-
proval for their sponsors.”

Other Schwerin findings from its survey of test audi-
ences: “Specials” do about 50% better than half-hour
weekly non-dramatic shows in gaining viewer approval of
the sponsor. Dramatic specials are slightly more influential
than musicals. The good will toward the sponsor is not
particularly lessened by specials that emerge as “turkeys”
—viewers apparently are willing to appreciate the effort,
if not the result. But this tolerance does not exist for the
non-special, general run of half-hour film shows. Mediocre
shows in this category, Schwerin says, have lowered
viewer respect for the sponsor.

Schwerin also reported on another study it had made
—this one on “before-&-after” commercials. Researchers
studied 350 representative 60-second commercials, and as-
signed them “effectiveness indexes.” The before-&-after
film spots—about a quarter of the total—were substan-
tially more effective than other types.

People: Latham Ovens and Warren Sumner elected Dona-
hue & Coe v.p.’s . .. Robert W. Bode & Donald S. Gibbs
elected senior v.p.’ec Kudner Ageney ... G.T. C. Fry & Rob-
ert R. Burton promoted to senior v.p.’s, Kenyon & Eckhardt

. Harry Burton, ex-BBDO, appointed v.p.,, McCann-
Erickson, Los Angeles office . .. Alvin Kabaker, Compton
Adv. TV-radio v.p., named gen. mgr., Los Angeles office . . .
Seymour Molbegott promoted to new post of sales promo-
tion mgr., Pepsodent div., Lever Bros. . . . Ben Norman,
ex-Doyle, Dane, Bernbach, joins Cunningham & Walsh TV-
radio dept. . . . Perry L. Shupert, sales & adv. v.p., Miles
Labs, named treas., Advertising Federation of America
succeeding David H. Kutner, distribution mgr., Motorola
. . . James F. Egan, Robert Hayes & Harry M. Ireland
named senior v.p.'s, Doherty, Clifford, Steers & Shenfield
. . . Stanley J. Keyes Jr., former pres. of St. George &
Keyes Adv., named chairman of newly formed Adams &
Keyes Inc. B. D. Adams is pres.; Edward C. Hoffman, exec.
v.p.; Alfred A. Anthony, Thomas Dixcy & Jack Hardy,
senior v.p.’s; James H. Cobb, James J. Freeman, Thomas
A. Gullette, William D. Sloan & Robert J. Black, v.p.s . ..
Harry E. Beekman named chairman; Joseph L. Packard,
pres.; Nicholas G. Ciangio, exec. v.p.; H. Edward Beekman
Jr., secy.-treas., and William Wilbur, senior v.p., newly
formed Wilbur-Ciangio, Beekman & Packard Adv. . ..
Carroll L. Cheverie, ex-H. B. Humphrey, Alley & Richards,
appointed treas., Clinton E. Frank . .. Leonard Eisen, for-
merely with Pulse, joins Lubell Adv. Assoc. . . . Marilyn
Doorley promoted to media dir., Doyle, Dane, Bernbach
Los Angeles office . . . Joseph D. Onofrio, ex-Leo Burnett
Co., and William E. Smith, ex-Burroughs Corp., have
formed Onofrio & Smith Ine., adv., & p.r., 550 Fifth Ave.,
N.Y. ... William Rich, ex-Newton Adv., is pres. of newly
formed Rich, Bryan & Curtis Adv. (50 E. 42nd St., N.Y.)
. . . J. Wesley Rosberg, senior v.p., The Buchen Company
Adv., appointed to technical comm. of Advertising Research
Foundation . . . Alan Peers named v.p., Kameny Assoc.

o

GE’s Willard H. Sahloff, housewares and radio v.p., to
Marie Torre, on subject of GE’s show, College Bowl (on
which college students match wits): “We’re killing 2 birds
with one stone. We’re contributing to a field that needs
helping, and we’re winning friends for our products. We're
trying to sell a philosophy—and the hell with the rating!”
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Comptfon Loses TV Account: TV-oriented Chase & San-
born instant & regular coffees—which spends some $4
million annually for time & production costs in network
TV, and about $2.5 million in spot TV—Ileft the Compton
agency last week, and shifted back to J. Walter Thompson,
which it had left 10 years ago.

Compton, which is heavily (some 609% of billings) in
TV, is playing an active role in the print-vs.-TV media
rivalry. Compton’s plan (Vol. 15:12) is for a number of
major magazines (thus far, Look, SatEvePost, Newsweek)
to carry spreads aimed at creating “that TV-guilty feel-
ing” among viewers who would rather spend most evenings
watching than reading.

J. Walter Thompson, the current leader in the ad
industry in agency TV billings, carefully avoids inter-
media squabbles.

* k3 *® *

Besides Compton plan adopted by some magazines,
entire magazine industry is represented in 2 positive cam-
paigns in progress. The first of these was launched
March 30 in Advertising Age, and continues in 5 subse-
quent issues, using testimonials by advertisers extolling
magazines