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TALK—NOT ACTION—ON TV-RADIO BILLS: Many TV-radio bills, much talk, no legislation.
That's record of 5 months of 86th Congress. And as first session heads toward its final-quarter stretch & late
summer recess, chances grow that its tally of broadcasting industry laws enacted will be nearly nil.

You name it, Congress has a bill on it—none passed. For broadcasters & FCC: Equal time, pay TV,
FCC ethics, baseball TV blackouts, federal aid to educational TV, FCC control of networks, boosters, CATV
systems; protection of newscasters’ sources. For admen: Bans on liquor commercials & subliminal techniques.
For manufacturers: Fair trade, exemption of uhf sets & co-op ads from excise taxes.

Only signs of real legislative life so far have come from ETV proposals, approved by Senate &
passed along to uncertain House fate. House Commerce Committee, whose legislative oversight sensa-
tions set Capitol Hill fires last year, has fanned no new ones. It will barely get under way again this month
with renewed FCC hearings (Vol. 15:20) and spectrum study (see p. 4). Usually counted on for exhaus-
tive work in TV-radio fields, Senate Commerce Committee also is late starter with mid-June equal-time hear-
ings (see p. 4) and June-July look-see at boosters, CATV, FCC housekeeping, etc. (Vol. 15:21).

Promised—or threatened—investigations in other TV-radio areas to see if more new legislation ought
to be drawn up have been equally unproductive. They range all the way from exposes of rating systems
by Sen. Moroney (D-Okla.) and probes of time-selling practices by Rep. Brown (D-Mo.) to sweeping over-
haul of all regulatory agencies by Sen. Carroll (D-Colo.). None has got off ground.
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In fact, biggest broadcasting-area achievements of 86th Congress may turn out to be those ac-
complished by threat instead of law. House Commerce Committee Chairman Harris (D-Ark.) brought FCC
around to his rigidly-restricted pay-TV test plan (Vol. 15:16) by proposing to prohibit all toll TV. House
brought FCC capitulation on home-district issue of legitimizing boosters by staging floor revolts (Vol. 15:16).

There may be some law-making action on equal time yet. But time at this session is running out.
And unless there’s some unexpected stirring on Capitol Hill soon, it's likely that 86th Congress otherwise will
give no more priority to TV-radio legislation than did 85th, which passed none of more than 150 bills. Few
issues are more public—or more popular with legislators—than broadcasting issues. But they seldom seem
to be more than talking issues.

TOP-LEVEL RESIGNATIONS AT CBS: Sudden rift within CBS had resulted at week’s end in
resignation of 2 top officials and a flurry of reports and rumors that more would soon follow. These were
last week’s developments at the network heretofore noted for its stability of personnel:

Young, dynamic James Aubrey, ex-ABC, was promoted to high-ranking post of exec v.p. after a
year with the network. Then programming exec. v.p. Hubbell Robinson Jr. quit to assume new post as head
of own production firm in charge of Ford TV specials (for NBC). This was followed by resignation of
CBS program v.p. Harry Ommerle, who will join J. Walter Thompson as program coordinator for the Ford
specials, working with Robinson. Thus top CBS program team takes over an NBC series.

Still unsubstantiated but persistent reports indicate possibility that at least 3 more of CBS's top

executives are about to resign.

Solid CBS, strong in billings, programs & ratings, thus faces operation under a new team—but
exactly who will be on team (besides Aubrey) won't be known until dust settles. (See p. 6.)

WHEN CAN YOU TALK TO A COMMISSIONER? Congress intended FCC to have free-
dom to acquire "experience & expertise” in many matters, rejecting proposals that would limit all the Com-
mission’s deliberations strictly to a formal record. That's the essence of FCC Chairman Doerfer’'s views
on “ex parte” (off-the-record) discussions, as outlined in speech before FCC Bar Assn. last week.

Everyone agrees, he said, that statutes limit FCC to the record in “adjudicatory” matters, such as
competitive hearings. “The trouble comes in rule-making,” he went on, obviously thinking about such situa-
tions as St. Louis Ch. 2 case—the channel-shift rule-making which was overturned by Court of Appeals be-
cause of "ex parte” conversations (Vol. 15:19-20). Here’s how he’d handle such cases: “When you change
rules and affect 2 people competing for a valuable right, then FCC should question whether it's properly
rule-making. The Commission should be allowed to declare it adjudicatory. I don't believe that the dein-
termixture proceeding was rule-making. Rule-making is nothing more nor less than a declaration of what the
future policy will be—a gquide to the industry.”

Elaborating on congressional intent, Doerfer said: “When I was appointed to the FCC, I wasn't
an expert. Congress doesn’t even require us to be lawyers [he is one]. I had no doubts about discussing
anything except adjudicatory matters with anybody, anywhere, anytime. These complex problems require
the freedom to explore, freedom to discuss, freedom to go to the Library of Congress, etc. . . . If we regress
to what was once claimed by lawyers—that it was unconstitutional to delegate certain powers to adminis-
trative agencies—you may as well abolish the Commission and its staff. You don't need 1200 people. _

"“But if you give it to the courts, you'll be hobbled with long delays & heavy expenses. The courts
found that out when they tried to regulate the railroads, gas lines & turnpikes.”

Doerfer gave as an example of what he wanted to be free to do: “I've heard assertions about the
performance of uhf—some of it perfectly ridiculous. I've gone out & seen for myself.”

In question period after the talk, he was asked: “"Why not use the expertise of your staff?’ Said
he: "If Congress had intended that, it would have said that the staff is your sole adviser. I don't always
agree with the staff, and I can't carry it with me wherever I go.”

At end of his talk, Doerfer added with a grin: “I'm speaking for myself.” Fact is, he's probably

the most liberal of all FCC members in his measurement of latitude given them by the statutes. This is in
keeping with his personality—open, informal. :

Y P T R S e ;:' iy o e i

www americanradiohistorv com




VOL. 15: No. 22 3

HYDE NOMINATION HEARING—QUICK & EASY: There was no strain at all in FCC
Comr. Rosel H, Hyde's hearing before Senate Commerce Committe last week, on his nomination to a
new 7-year term starting July 1, and committee is expected to favor him unanimously when it votes June
2. Chairman Magnuson (D-Wash.) set the stage by noting that whole Commission will meet with Com-
mittee within next 2 weeks for big annual policy pow-wow, and then said there was no need to question
Hyde about big pending problems. The brief (20-min.) session did touch on following, with most questions
from Sen. Hartke (D-Ind.):

(1). Political equal time. Hyde said that Commission hopes to have decision on reconsideration
of Lar Daly case by June 12, when Pastore subcommittee has hearings scheduled on bills to amend -Sec.
315 of Communications Act.

(2) Multiple ownership. Hartke asked about recommendation of FCC's network study staff—that
Commission should aim toward one-station-to-a-customer policy. Hyde opined that this view is "extreme"
but that he's a firm believer in FCC’s 5-vhfto-a-customer policy. “I'm in favor of a competitive system,
so that need for detailed regulation is minimized. "We should make competition the requlating force.”

(3) Local ownership. An important, but not decisive, factor in competitive hearings, said Hyde.

(4) Grants to "'speculative” applicants—trafficking in licenses. Said Hyde: “We try to avoid grants
to speculative interests. But we also keep in mind that a grantee may run into financial or other difficul-
ties that force him to sell.”

(5) TV allocations. Asked Magnuson: “Are you hopeful that the FCC will take action in individual
cases, in markets with one or 2 stations?” Hyde: “I am. It would improve the competitive situation.”

Session closed with compliments. Magnuson: "I don't know of anyone with better background than
Mr. Hyde.” Thurmond (D-S.C.): "I've heard fine reports about his work.”

RATINGS NEED A GOOD P.R. JOB: NAB-sponsored "“image campaign” need look no fur-
ther than current controversies over TV ratings, if it wants a class-A problem to tackle. Public relations for
the multi-million-dollar ratings industry are at what may well be the all-time low. Those most concerned run
for cover at the prospect of facing the situation. Everybody wants everybody else to do it.

Research executives prefer ivory towers. Those we queried (at all leading firms) told us "it's a job
for networks & agencies.” But network publicity brass feels the problem should be faced by the rating firms,
singly or in a group campaign. Agencies, generally, claim “we don't want to get into media fights,” although
as many as two-thirds of all major agency TV decisions are based directly on TV research data.

Turn-the-other-cheek philosophy, long popular with professional research men when lambasted by
consumer press, is a major contribution to the poor "image” of ratings. Researchers have a good excuse—in
theory. Most rating firms have tried to educate the press about ratings, only to be slapped down when the
story breaks in print. “"Having no TV research training or background, columnists just look for the sensa-
tional angle” is how ARB’s N.Y. mqr. Jack Gross puts it.

Even advertising agencies are in the act. Early this month, John B. Cunningham, C&W agency chair-
man, spoke to an Ohio State U. audience of hoping to be "“emancipated from the slavery of ratings,” as a step
toward using "programs of different audience appeal” in ad campaigns. Not the least among offenders are TV's
energetic press agents, who enjoy playing the numbers game with ratings. Coupled with editors in search of
a story, they make a team which provides confusion on top of confusion.

Ratings are thus blamed for many TV ills, even though researchers rarely make recommendations
on specific programs except at client request. Popular concept persists, however, that poor ratings auto-
matically kill a TV show, ignoring fact that sponsors have dropped out of high-rated packages such as Wells
Fargo & The Texan, while retaining lower-rated vehicles like Lawrence Welk or You Bet Your Life because
of attractive cost-per-1,000, merchandising factors, or audience composition.

All industry professionals—telecasters, salesmen, producers and admen alike—know the rating
story; but probably few professionals know all of it on an updated basis. The reason, of course: constant
changes & additions in the services. For that reason, we are presenting Background No. 2 this week (see p.
12) to get your files up to date on the who-what-when-where-and-why of ratings.

If the rating business is ever successful in launching a PR counterattack to the unceasing stream of
brickbats tossed at it by press, public and politicians, it might do well to concentrate first on trying to prove
to these critics the statistical validity of the small cross-section sample. Of this more on page 6.
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Congress

FCC IN LINE OF FIRE: FCC was in the middle of political
infighting in which the Justice Dept. got the old one-
two last week from Democrats on 2 House subcom-
mittees in unrelated communications cases.

By a 4-3 party-line vote at a closed meeting, the
Commerce legislative oversight subcommittee headed
by Rep. Harris (D-Ark.) demanded to know by what
right Atty. Gen. William P. Rogers urged FCC to re-
verse its Lar Daly equal-time ruling (Vol. 15:19).

At the same time the Judiciary anti-trust subcom-
mittee headed by Rep. Celler (D-N.Y.) battered the
Justice Dept.—and took some swinging swipes at FCC—
in a 357-page report on its 1957-58 investigation of a
1956 AT&T anti-trust consent decree (Vol. 14:9). Parts
of the indictment, signed by 4 of 6 Democratic subcom-
mitteemen but repudiated by 3 Republican members, were
previewed by ex-oversight counsel Dr. Bernard Schwartz
in his The Professor & The Commissions (Vol. 15:7).

Following the Commerce subcommittee’s action, rank-
ing minority member Bennett (R-Mich.) called a press
conference, protested that letters sent by Harris to Rogers
& FCC Chairman Doerfer constituted a Democratic charge
that the Justice Dept. was “exerting improper influence on
the FCC” in the hotly-controversial equal-time case (Vol.
15:8-16, 18-21). In his view, said Bennett, “the committee
itself is exerting improper influence.”

Bennett cited “15 or 20 cases” in the past in which
Justice had intervened—unchallenged—in proceedings of
federal regulatory agencies. But Harris wrote Rogers
that the subcommittee “would appreciate learning from
you the statutory or other basis” for the Attorney General’s
Lar Daly brief. Harris told Doerfer he’d “like to be
advised as to what is the role of the Attorney General”
in such cases. There was no immediate response from
either Rogers or Doerfer.

Meanwhile the Senate Commerce communications sub-
committee, headed by Sen. Pastore (D-R.I.), took the first
real legislative steps to explore freedom-of-newscast issues
raised by FCC’s interpretation of the Federal Communi-
cations Act’s Sec. 315. He scheduled hearings starting
June 12 on 4 bills to remove newscasts from equal-time
requirements. Authors of the amendments (S-1858, S-
1585, S-1604, S-1929) are Sens. Hartke (D-Ind.), Thur-
mond (D-S.C.), Allott (R-Colo.) & Holland (D-Fla.).

The House Judiciary subcommittee report, dubbed
“a partisan political document” by the Republican ob-
jectors, charged that: (1) Ex-Atty. Gen. Herbert Brownell
Jr. displayed partiality “incompatible with the duties of
his public office” in settling anti-trust complaints against
AT&T and its equipment supplier Western Electric. (2)
FCC under ex-chairman George McConnaughey “con-
verted its contribution to the anti-trust settlement into
a distorted & inadequate set of half-truths” about the Com-
mission’s “machinery to supervise Western’s prices to the
operating companies.” (3) FCC “has neglected in the 24
years of its existence to establish fundamental principles
or standards by which to judge the reasonableness of Bell
System’s interstate telephone rates.”

The Celler subcommittee called on the Justice Dept. to
“re-evaluate” the 1956 AT&T settlement and seek court
“relief from the decree’s inadequacies.” And it called on
FCC—“in the public interest”—to move “promptly” for
“a comprehensive, formal rate investigation to determine
on a public record a fair rate of return” for Bell toll
services.
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When investigations of FCC and other federal regu-
latory agencies are reopened June 15 (Vol. 15:21), minority
counsel representing Republicans on the House Commerce
legislative oversight subcommittee will be on hand for the
first time. Appointed by Chairman Harris (D-Ark.) at the
insistence of the group’s GOP members to serve with
chief counsel Robert Lishman, he is Jack Marshall Stark,
31, a Yale & Harvard man who since 1957 has been an
asst. U.S. attorney in Washington. Earlier he was a trial
attorney in the Justice Dept. The subcommittee staff now
totals 16, including clerical help.

Spectrum Study Lineup: Three categories of witnesses
for June 8-9 panel hearings in the House Commerce com-
munications & power subcommittee’s spectrum investiga-
tion (Vol. 15:19-20) were listed last week by chairman
Harris (D-Ark.). The lineup:

Govt.—Leo A. Hoegh, OCDM director; Paul Golds-
borough, Defense Dept.; E. R. Quesada, FAA Administra-
tor; FCC Chairman Doerfer & Comr. Bartley.

Private organizations—NAB pres. Harold E. Fellows
& engineering dept. mgr. A. Prose Walker; EIA pres. D.
R. Hull, spectrum study chairman H. Leslie Hoffman, edu-
cational equipment chairman Paul Chamberlain; Howard
Head, Assn. Maximum Service Telecasters engineering
counsel; AT&T chief engineer Howard R. Huntley.

Individuals—chairman Victor E. Cooley and members
Frank G. Kear & Irvin Stewart of last year’s President’s
Special Advisory Committee on Telecommunications; U. of
Ill. engineering dean Dr. William L. Everitt.

USIA has disapproved 82 Hollywood films for show-
ing abroad under the international media guaranty pro-
gram, because they would create false & misleading im-
pressions of U.S. life. This was revealed during the
agency’s budget hearings before a House Appropriations
subcommittee. The agency exerted control by barring the
films from the govt. program, under which exhibition
earnings in 12 blocked-currency countries are exchanged
for dollars. Later, as expected (Vol. 15:21), USIA budget
cuts totaling nearly $7.5 million were voted by the House.
This reduced USIA’s overall funds to $113 million for
fiscal 1960. The action came, with little debate or dis-
cussion, in an omnibus $650 million appropriations bill
(HR-7343) for State & Justice Depts., and related agen-
cies. Their total budget requests were slashed $32.5
million. The big money bill now goes to the Senate.

“Dangerous trend” in Govt.—“to conduct the people’s
business behind closed doors”—was deplored by NAB’s
Howard H. Bell in a speech to the Ia. Bestrs. Assn. in Des
Moines. He urged broadcasters to help curb encroachments
on press freedoms from Congress to municipal céureils.
The asst. to NAB pres. Harold E. Fellows cited the Ameri-
can Bar Assn.’s Canon 35 and the courts as “primary ob-
stacles to this freedom by refusing radio & TV coverage of
their proceedings.” In another speech; to the Neb. Béstrs.
Assn. in Lincoln, Bell said broadcasters’ prestige in public
affairs can be increased by use of “sound” on-air editorials.

California’s state legislature has sidetracked a bill to
limit commercials to not longer than 2 min. nor more fre-
quent than every 10 min. The Senate business & professions
committee asked for a 2-year study, when members agreed
with legislative counsel that the bill is probably uncon-
stitutional, because stations are under FCC regulation.

[




VOL. 15: No. 22

The FCC
BIG-CITY UHF VS. VHF: FCC’s uhf proponents are tak-

ing heart from an intra-Commission memo from chief
engineer Edward Allen’s staff, comparing estimated
uhf & vhf coverage in major metropolitan areas such
as N.Y., Chicago, etc. They conclude that the report
indicates uhf can do just as good a job as vhif.

The report compares Ch. 2-13 (with a center fre-
quency of 69 mc), a 25-channel system with a 195-mc
center, a 50-channel system with 300-mc center, and the
uhf with 650-mc center. The 3 vhf proposals are based on
an assumption of 750:ft. antennas.

The memo concludes that a “passable” or fringe-type
signal would be obtained out to the following distances in
big-city non-downtown areas: Ch. 2-13 (100 kw), 11 miles
with indoor antenna, 29 miles with outdoor; 25-channel
system (316 kw), 16 miles (indoor), 33 miles (outdoor);
50-channel system (500 kw), 16 miles (indoor), 30 miles
(outdoor); uhf (1000 kw), 14 miles (indoor), 25 miles
(outdoor).

In downtown areas, the report states, these are the
distances for a passable signal: Ch. 2-13, 3 miles (indoor
antenna), 18 (outdoor antenna); 25-channel system, 3%
miles (indoor), 19 miles (outdoor); 50-channel system, 4
miles (indoor), 19 miles (outdoor); uhf, 3% miles (indoor),
17 miles (outdoor).

The memo also states that uhf is better able to take
advantage of the following methods of improving big-
city coverage: Multicasting (several transmitters for each
station, each on a different channel), circular polarization,
receiving antenna directivity.

Meanwhile, FCC has scheduled a special session June
1 to consider its “interim” vhf drop-in proposal (Vol.
15:17-20). The proposal has disturbed at least one Con-
gressman,; Rep. Boland (D-Mass.), who represents Spring-
field. He noted the possibility that FCC may add a vhf
channel to Hartford and said this “will absolutely drive
2 uhf stations in my congressional district . . . right out
of business”—referring to WWLP (Ch. 22) & WHYN-TV
(Ch. 40). He went on: “Ch. 3 in Hartford is a CBS affili-
ate and it provides more than fringe vhf service to western
Massachusetts, as the FCC would imply. As a matter of
fact, it is so effective in blanketing my area that uhf Ch.
40 is about ready to lose its CBS affiliation.

“Ch. 8, vhf, which is affiliated with ABC, is also pro-
viding good coverage to the same area because of its in-
crease in power output. The reports that another vhf
channel will go into the Hartford area, naturally will lead
me to believe that NBC wants a Western New England
outlet. If so, uhf Ch. 22 at Springfield might just as well
fold up.”

.
Type-approved TV monitors—frequency & modulation
—aren’t mandatory until June 1, 1960, FCC extending the
deadlirie last week. Said the Commission: “In view of the
continued development of more stable frequency control
circuits in AM, FM, & TV transmitters, the Commission is
considering a review of its requirements regarding con-
tinuously operating frequency monitors to ascertain
whether such apparatus is still needed or is adequate to
ensure that the operating frequencies of broadcast stations
are maintained within the preseribed frequency tolerances.
If it appears that the rules relating to such monitors
should be amended, a rulc-making proceeding will be
initiated.” : HE S =
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Oversight Echoes: Over last-ditch objections of defense
counsel, testimony by Miami lawyer Thurman A. White-
side at last year’s house FCC hearings was ordered read
into the record last week at his Miami Ch. 10 conspiracy
trial in Washington (Vol. 15:15-21). U.S. District Court
Judge Burnita S. Matthews ruled that what Whiteside
said at oversight subcommittee hearings—which led to
co-defendent Richard A. Mack’s resignation from FCC—
was pertinent. The ruling in favor of govt. prosecutors
paved the way for admission of Mack’s own House testi-
mony, which was expected to wind up the Govt.s case
early this wcek—mnearly 2 months after the trial’s start.
Then Whiteside & Mack will open their defense against
charges that they plotted to throw the Ch. 10 grant to
National Airlines’ WPST-TV. One of the first defense
witnesses was scheduled to be Sen. Kefauver (D-Tenn.),
who interceded in the Miami case for his friend, A. Frank
Katzentine of loser WKAT.
"

Grant of Ch. 7, Buffalo, to WKBW-TV was affirmed by
the Court of Appeals last week as judges Washington,
Danaher & Bastian turned down the appeal of WWOL.
The latter had asserted that FCC erred in reopening the
record to permit WKBW-TV to “demonstrate its continued
financial capacity” and “modify its engineering proposal.”
WKBW-TV had shown that a bank was to lend it $200,000,
contingent upon its obtaining a network affiliation by Sept.
29, 1956. FCC hadn’t rendered a final decision by then, so
it reopened the record to determine the status of the loan.
Testimony then showed that WKBW-TV could get the loan
without an affiliation. Regarding the engineering matter,
the Commission originally had said that coverage was no
issue in the hearing. But a subsequent Court of Appeals
decision (Hall vs. FCC) held that the Commission “is re-
quired to consider proferred evidence of coverage based on
the Commission’s propagation curves.” FCC then per-
mitted all 3 applicants (including Great Lakes TV) to
amend—but only WKBW-TV did. The court summarized:
“We think the Commission properly found that the fur-
ther hearings in these 2 challenged respects were neces-
sitated, and that the amendments were corrctly allowed.
In no other way could there have been adequate record
before the Commission on the points mentioned.”

Amendment of Communications Act. Sec. 318—to per-
mit FCC to waive the requirement that an operator be on
hand at vhf boosters—requested by the Commission in con-
nection with its proposal to license the boosters (Vol. 15:
16), is meant to apply to all broadcast stations. Answering
a query from Rep. Don Magnuson (D-Wash.), acting FCC
Chairman Hyde stated: “The Commission felt that it could
appropriately authorize translator stations & probably also
the booster stations without having an operator on duty,
but that it would be advisable to remove any possible doubt
on this point by appropriately amending Sec. 318. Present
Sec. 318 was enacted in 1934 and has not been amended
since. However, in the meantime there have been wide
technological improvements in broadcast operations. In
the Commission’s judgment it is appropriate to amend Sce.
318 to dispense with the statutory requirement of an
operator in the broadcast services, letting rules & regula-
tions provide for the varying requirements necessary to
protect the public interest. Specifically we would prefer to
have the amendment to Sec. 318 broad and not confined
solely to the operation of vhf translator stations, although
we initiated it primarily for them.” Magnuson had said
that he thought the amendment was unnccessary—or should
be applicable only to boosters.
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Networks

More about

CHANGES AT (BS: Major executive changes at CBS-TV
last week (see p.2) presaged perhaps a series of others
to come. Not, said the rumors, that CBS is “in
trouble.” The network is in a strong (possibly, the
strongest) position in almost any direction you look
—sales, fall lineup, ratings, over-all billings, diversi-
fications, program properties. It's a case of quietly
reshuffling the 20th-floor echelon to fit in with long-
range network plans & personal preferences of present
executives—or so the stories go. The reports were
strengthened by several public moves:

1. The promotion of ex-ABC executive Jim Aubrey to
the high-ranking post of exec. v.p., with other department
heads reporting to him, after just a year with the network.
It’s known that Aubrey is being groomed for important
things to come by CBS Inc. pres. Dr. Frank Stanton &
chairman William S. Paley.

2. The resignation of Hubbell Robinson Jr. (see story
in next column), with Robinson assuming a new post in
charge of Ford’s NBC-TV specials and as head of his own
production firm. Robinson, it’s said, was not particularly
delighted at the Aubrey promotion as it related to his own
program bailiwick—particularly since Robinson had been
with CBS in high program posts since 1947,

3. The resignation on May 28 of Harry G. Ommerle,
v.p. in charge of network programs, to join J. Walter
Thompson as program coordinator for the Ford series,
He was picked for the post by Robinson, who reportedly
was given his choice between Ommerle and NBC’s Bob
Lewine.

There are several contenders for the topmost program
job, notably program v.p.’s Bill Dozier in Hollywood (who
denied to our bureau there the rumor that he would re-
sign to join Robinson), Mike Dann (N.Y.), Robert Weit-
man (new program development) and Oscar Katz (day-
time programs). Where would the laurels descend? Prob-
ably, said the rumorists, on Mike Dann. Dann, like Aubrey,
is something of a jet-propelled boy wonder.

In any case, some of the tightest security this side of
the Kremlin was being clamped on CBS-TV headquarters
late last week while the TV world wondered what the next
move would be in the game of musical chairs.

Recent NABET-NBC hassle by-product: G. Tyler
Byrne has been “relieved of his duties” as NABET’s dir. of
network affairs, and has been replaced by Clifford Gorsuch,
dir. of NABET region 3 in the South. Move was made
May 25, and will be decided officially when NABET’s policy-
making board meets in Hollywood June 8. Byrne’s future
position with the union is undecided, but there is a possi-
bility that he may be reinstated in his pre-strike post.

Johnny Bradford has resigned as head writer on the
Dinah Shore Show on NBC to form his own TV produc-
tion company . . . William Asher has been signed to pro-
duce the Fibber McGee & Molly series for NBC.

NBC has signed writer Richard Berg to a 3-year pro-
ducer-writer-consultant contract to develop new TV series
for the network, also to act as programming consultant.
Berg is the creator of 2 new series to be on NBC next sea-
son (Johnny Staccato & 5 Fingers). He will form his own
TV production company, with NBC to finance. .
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Hubbell Robinson, Producer: “My own firm will submit
as many good ideas for Ford specials as we can create, and
I'll be working on at least 3 or 4 series ideas apart from
that. It’s a wonderful opportunity both to create shows,
and to figure in them financially, as I will have residual
rights on my own packages for Ford.” That’s what Hub-
bell Robinson Jr. told us last week in discussing his res-
ignation (rumored for months) from the post of exec. v.p.
in charge of programming at CBS-TV and the formation
of his own creative package firm, Hubbell Robinson Jr.
Associates Inc.

In his new setup, the soon-to-depart (a week or 2)
CBS executive will supervise production, in association with
MCA, of the 39-program lineup of network specials for
Ford slated for a Tues.-night spot this fall on NBC-TV
(budget $12 million), And, with MCA as sales agent, he’ll
open shop in Los Angeles with a creative programming
staff of producers, writers & directors now being gathered.

Robinson has been a well-known figure on the network
programming scene since he joined CBS as a program v.p.
in 1947. Credited with the creation of Playhouse 90; he has
been active in many of CBS-TV’s top program projects.
He was offered the Ford post 6-8 weeks ago.

In discussing his new plans with us, Robinson an-
swered another question with characteristic candor: “As
far as I know, the lineup of specials for Ford does not
include any shows with the Bolshoi Ballet produced by
Matty Fox—but it’s an interesting idea!”

Add Another Image: NBC-TV hopes to “out-image all
the other image makers in [the] business” chairman Rob-
ert W. Sarnoff told TV-radio editors in the latest of his
periodic letters last week. Highlighting the letter was his
announcement of a new live-on-tape drama series The Sun-
day Showcase, in the 8-9 p.m. slot.

Sarnoff noted that public image campaigns are
“spreading like brush fire” and NBC apparently is not
side-stepping the flames. The return of N.Y.-originated
live drama, added to 150 prime-time specials & informa-
tional programs, and a 609 new nighttime schedule, is
the basis of NBC’s new image, Sarnoff said.

[

Government-level NTA plans are in the works with
the BBC-TV and with the French Government, involving
areas of ‘“co-production, facilities exchange and distribu-
tion of each other’s shows” says Harold Goldman, pres. of
NTA International, now back from a visit to the Cannes
Film Festival. Goldman, who talked to film buyers from
“all European countries including the Iron Curtain ones,”
forecasts that West Germany will be on a par with ‘Great
Britain as an overseas market for U.S. telefiims within a
year, although German viewers “don’t like U.S. crime or
violence shows.”

Gomalco Enterprises, George Gobel’s production com-
pany, has filed a $1 million damage suit against NBC in
Los Angeles over the use of kinescopes of 2 of his shows on
BBC without his knowledge or consent. The Gomaleo com-
plaint said that while its contract permits use of Gobel
shows in Canada, Cuba, Bermuda and Mexico, use in the
United Kingdom is not authorized. Late last week, NBC
declined comment to us on the suit, “pending study by our
attorneys of the situation.”

The NBC Opera Company will step up its 2-opera
season to 4 for its 10th season, which gets under way with
a 2-hour color production of Beethoven’s “Fidelio” in No-
vember. All the operas will be in color & English.
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NETWORK ACTIVITY

Prime interest in the week’s activity was not in busi-
ness registered but in business hoped for. And the big
money in question is Armour & Co.’s available budget, re-
portedly around $7.5 million, which seems likely to move in
the direction of ABC-TV’s hour-long series, according to
agency sources. Those series with segments still unsold
include Sugarfoot, Bronco, Alaskans, and Adventures in
Paradise.

ABC-TV
Bourbon Street Beat (Mon., 8:30-9:30 p.m.) next season. One-third
sponsorship. Van Heusen Shirts (Grey). Other two-thirds previous-
ly purchased by P. Lorillard & Libby-Owens-Ford.

. CBS-TV
Twilight Zone, new series based on fantasy, which debuts Oct. 2 (Fri.,
10-10:30 p.m.). Co-sponsorship.
Kimberly-Clark (Foote, Cone & Belding) & General
Foods Corp. (Young & Rubicam).

Space, new half-hour series, which debuts Sept. 2 (Wed., 8:30-9 p.m.).
American Tobacco Co. (BBDO).

GE College Bowl, renewal of Sun. afternoon show, eff. in fall.
General Electric (Maxon Inc.).

Hotel de Paree, ncw Western series set to replace Yancy Derringer next
fall. P. Lorillard (Lennen & Newcll) & Johnson’s Wax
(Foote, Cone & Belding).

NBC-TV
The Price Is Right (Mon.-Fri.,, 11-11:30 a.m.), 52-week rencwal of 4
quarter-hour segments weekly on daytimer—plus order for additional
segments on Price. Also County Fair, (Mon.-Fri., 4:30-5 p.m.).
Lever Bros. (Needham, Louis & Brorby).

The Price Is Right, renewal of segments for 1 year and additional
quaiter-hour participations in Treasure Hunt, Tic Tac Dough, It Could
Be You and County Fair.

Miles Labs (Geoffrey Wade).

M Squad (Fri., 9-9:30 p.m.), renewal of alternate sponsorship during
1959-60 season, eff. Sept. 11,
American, Tobacco Co. (Sullivan, Stauffer, Colwell &
Bayles).
St. Lawrence Seaway, sponsorship of a telecast based on the official
dedication, June 26.
American Safety Razor Co. (Kenyon & Eckhardt).

It Could Be You (Sat., 10:30-11 p.m.), weekly sponsorship—also 13-week
alternate sponsorship of Arthur Murray Party (Mon., 10-10:30 p.m.)
and You Bet Your Life (Thurs., 10-10:30 p.m.)

Pharmaceuticals Inc. (Parkson Adv.).

Huntley-Brinkley Report (Mon.-Fri., 6:45-7 p.m.), sponsorship for 6
months, eff. June 2

Texaco (Cunningham & Walsh).
NCAA Football Games, one-fourth sponsorship of 10 games in next
season’s Sat. afternoon games.

Bayuk Cigars (Werman & Schorr).

Daytime’s increase represented the biggest part of
network-time billings’ gain for the first quarter. Accord-
ing to TvB, Jan, through March 1959 was up $12.7 million
over the corresponding period of 1958 (Vol. 15:19), but of
this amount, daytime’s increase was the lion’s share of
$11.1 million. Daytime’s jump represented a 26.4% im-
provement from first-quarter 1958’s $42,184,408 to first-
quarter 1959’s $58,325,550. Nighttime billings for the same
period rose 1.6% from $101,548,445 to $103,154,868.

“The image of radio is on the upswing again. Agency
men have noted an increasing change of face. More & more
stations are trying to develop distinctive program formats
that will attract new advertisers on a 52-week basis. One
important step in particular to impiove the individual sta-
tion image is the trend to editorializing. The networks have
encouraged their 0-&-o stations to voice their views on im-
portant local issues—a practice that demands extensive re-
search, but also lifts the stature of the station image.”—
Printers’ Ink.

ABC-TYV has acquired the rights to the 1960 Olympic
winter games and will cover the 11-day event with live &
tape telecasts. Games are scheduled for Squaw Valley,
Cal., Feb. 18-28. Opening, closing and victory ceremonies,
to be staged by Walt Disney, will highlight telecast.
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NBC Tools Up for Detroit: NBC-TV’s latest study of the
cause-&-effect relationship between TV auto advertising
& showroom sales is due for presentation to top-level
Detroit management at the end of June. Last season’s
study by NBC-TV of the same subject (Vol. 15:7) is con-
sidered by NBC officials to have been a whopping success,
since it presented research facts & figures showing that
viewers of shows sponsored by auto makers definitely
bought more cars of the advertised make than non-viewers;
and the payoff can be seen in NBC’s TV auto billings.

With sizeable budgets already committed by Ford,
Plymouth and Chevrolet, NBC-TV now claims to have
“about 509" of all of the auto billings on all 3 networks.
And, NBC officials tell us their previous research study
was “very helpful” in building their auto business.

The newest study, field work for which was done this
spring, was previewed at an executive session May 25
attended by chairman Robert Sarnoff, pres. Robert Kintner,
exec. v.p. Walter Scott, and research v.p. Hugh Beville.
Reportedly, all agreed it would merit a VIP treatment,
including personal presentations by NBC-TV executives to
individual auto manufacturers.

One factor likely to draw immediate Detroit interest,
according to NBC insiders: the new study contains TV-
slanted facts concerning the “small car market”’—a hot
topic, of course, in auto circles. To provide sales ammuni-
tion for its TV affiliates, NBC-TV also will distribute much
of the study to stations for their use at local levels.

Firestone’s Farewell: Firestone Tire & Rubber Co. pres.
Raymond C. Firestone will bid a not-so-fond adieu to
viewers of The Voice of Firestone when the long-standing
musical series gets bumped from ABC-TV this week (June
1), ending a 31-year era in broadcasting. “ABC advised
us that our present time period would not be available for

. . next fall, and they have offered only a late evening
half hour for our program. The other networks did not
offer a satisfactory time,” he will say.

Firestone’s father, Harvey S. Firestone appeared on
the first “Voice” broadcast in December 1928, saying “If
we make your half hour with us each Monday evening a
wholesome feature in your houseliold, we will have achieved
our purpose.” ABC-TV and Firestone had an agreement
whereby, as long as the advertiser underwrote the series
on a 52-week basis, the time period would be guaranteed.
Firestone cut back to 39 weeks a few vears ago.

Unusual ABC-TV diversification finds the network
entering the restaurant business as one-third owner of New
Orleans’ famed Absinthe House. Warner Bros. owns an-
other third. The move was made to protect the use of the
bistro’s name in Bourbon Sireet Beat, new private-eye
series starring Richard Long that debuts this fall on ABC.
Some location shooting will be done at Absinthe House.
Nature, however, will imitate art in this case, as the res-
taurant is to be remodeled to resemble the permaunent
Absinthe House set on the Warner Bros. lot.

CBS o0-&-0 stations program & publicity dirs. will meet
in N.Y. June 8 & 9 to discuss audience & sales promotion,
and public relations. On the agenda: public affairs projects,
demonstrations of new live & film production techniques
and general programming matters, Craig Lawrence, v.p.
in charge of CBS o0-&-0’s, will preside, with the promotion
& publicity sessions to be coordinated by adv. & sales
prom. v.p. John Cowden & information dir. Charles Op-
penheim. Program sessions will be run by CBS stations’
program dir. Hal Hough,
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RATINGS’ P.R. PROBLEM: For an advertising medium
that prides itself on its sales ability & research sophis-
tication, TV is falling flat on its publicity face in get-
ting a basic mathematical concept—that a large ‘“uni-
verse”’ can be measured with a small sample—across to
a few hard-headed members of the press.

“Most TV editors are rigidly convinced that the

more homes questioned, the better the answer,” an
executive of A.C. Nielsen’s N. Y. office complained
bitterly to us last week. Added Gene Reilly, Trendex’s
sales dir.: “I usually tell editors ‘If you don’t believe
in statistical sampling, next time you go to the doctor
for a blood test, tell him to test it all—but it doesn’t
seem to get across.”

Blood-sampling the nation’s TV pulse produces an
error much smaller than most people believe. Nielsen,
whose 1050-home sampling technique has been approved
by U.S. Census officials & Advertising Research Founda-
tion, is quite candid about this ‘“standard error” in its
regular NTI ‘“Pocket Piece” reports.

For a 30 rating, it’s 1.3. In simple terms, this means
(according to Nielsen) that in 68 out of 100 cases the dif-
ference between what Nielsen figures a rating to be, and
what you'd get if you actually raced around and counted all
the TV homes watching a network show, is less than the
1.3 standard error.

It’s possibly one of the toughest concepts for the gen-
eral public & press to buy outside of nuclear theory—par-
ticularly since there’s no loud bang to show that fission
can be achieved.

Tucked away in Nielsen’s files, for instance, is a cross-
check made a few seasons ago between the Nielsen sample
& a U.S. Census of a total of over 45 million households.
On a factor like “ownership of a mechanical refrigerator,”
the big complete census showed an ownership of 73.3. A
checkup in the Nielsen sample—tiny in numbers by com-
parison—showed an ownership figure that was only 1.7
points off. Other factors checked out as closely, seldom
going more than 2 points one way or the other, and
usually much less on types of dwelling, family size, owner-
ship of appliances, etc.

Videodex is another research firm that uses a cross-
section sample of U.S. homes (9200) in TV audience
measurement. Managing dir. Allan Jay said last week that
Videodex has experimentally doubled & tripled the sample
size—just to see what would happen. “We cut down the
margin of error a little bit, but found our results to be
the same, and therefore did away with the idea,” he said.

The situation is similar at other research firms. Most
can make out a good case for small-sample measurement—
but few have managed to make it clear to non-profes-
sionals, who generally stick to the samples-should-be-larger-
for-accuracy theory.

Enlarging the sample can decrease the ‘‘standard
error” of research in a mathematical formula well-known
to research men. To do so, you must multiply your sample
4 times to decrease the margin of error 50%. But, this will
also increase 3- or 4-fold the costs of the research (most
agencies & clients generally feel they are spending up to
the limit of their research budgets right now) without
making any drastic change in the over-all findings, provided
the margin of error is already small.

How can the small sample measurc the large universe?

JUNE 1, 1959

Research firms, whose rating figures may not be sim-
ilar for a given show, were in complete agreement when we
asked them this poser. All said, in effect, that a cross-
section sample works—provided “all the homes in what-
ever area you're trying to measure have an equal chance
of falling into your sample.”

ARB’s pres. Jim Seiler has a theatrically effective
stunt he occasionally stages to get this point across, using
a large bag of multi-colored buttons, and a “random
sample” (selected by the audience with a cup.) Seiler in-
variably draws applause when the sample of button checks
within a point or two of the totals—and it always works.

Another research executive puts it this way:

“Let’s say you want a cross-section sample of 1000
homes in a city of slightly more than a million homes. If
you count off the first 1000 homes you come to, it won’t
work. But, if you start at some arbitrary point—Ilike the
13th home—and walk up & down every block in town, and
put every thousandth home in your sample, you’ll wind up
with a mathematical cross-section. What’s true of your
sample is then true of the whole.”

It is on the basis of such national sampling methods
that most of the rating services using fixed samples work,
adjusting their sample periodically to conform to national
characteristics shown by the U.S. Census. Trendex, how-
ever, comes up with a sample that has special limitations
(only telephone homes, and only in cities that have 3-
network rivalry) that prohibit “national” projections of
ratings, although the ratings can be stretched to include all
the homes falling inside the specialized limits.

Nielsen’s sample is organized, serviced and controlled
by field researchers. ARB and Videodex operate primarily
through the mails, with service controls. Pulse and Tren-
dex samples are more hit-or-miss (interviewers pick the
homes at random, within limitations of metropolitan areas
or telephone books).

Advertising agency & client research éxperts usually
have little trouble in knowing the difference between rat-
ing services, and understanding what’s being measured &
how (“We talk the same language,” said an ARB execu-
tive). But, witnessing the growing public furor over rat-
ings, most observers agreed last week that it was high time
a better public translation of the language was made.

Eight new metropolitan areas are anticipated by Sales
Management in its new 784-page “Survey of Buying Pow-
er,” in advance of decision by the Bureau of Budget’s Tech-
nical Committee on Area Definitions. The directory; issued
last week, lists the areas as: Anderson, Ind.; Ann Arbor,
Mich.; Bakersfield, Cal.; Champaign-Urbana, Ill.; Lewis-
ton-Auburn, Me; Lynchburg, Va.; Muskegon-Muskegon
Heights, Mich., and Pensacola, Fla. In the new manual, the
publishers note with regret the elimination of county-by-
county TV-home counts, because set-saturation has effec-
tively lessened differences in major-market penetration.

Reports about KCOIP’ in Los Angeles last week that
the independent station was up for sale, brought quick
denials from Al Flanagan, station v.p.-mgr., and Bing
Crosby, one of the partners in the syndicate which owns

WSM-TV (Ch. 4) Nashville received program test
authorization May 19 to resume with 100-kw; following
series of gradual moves whereby station changed from
575-ft. tower at 14th & Compton Aves. to new 1360-ft.
structure on Watts Lane.

Sale of WDAU-TV (Ch. 22) Scranton to WGBI Radio
Inc., for $700,000 has been approved by FCC.
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NEW & UPCOMING STATIONS: Two stations won author-

ization to go on the air this week—Dbut neither planned
to begin programming for about 3-4 weeks. Program
test authorization went May 27 to WENH (Ch. 11,
educational) Durham, N.H. but it doesn’t plan to be-
gin until June 22 with a regular program schedule.
Special temporary authorization was given the same
day to WXIX (Ch. 18) Milwaukee, which is being
revived as an independent outlet by Gene Posner, op-
erator of Milwaukee radio WMIL, who acquired the
facility from CBS for $50,000 (Vol. 15:13, 16, 19).
STA allows WXIX to operate temporarily up to June
30, but the station won’t begin programming until
July 1, although it plans to start on a test pattern basis
June 1-10. Base hourly rate is $395. Rep is Gill-Perna.

Week’s on-air totals change to 553 (83 uhf) as educa-
tional WNED-TV (Ch. 17) Buffalo left air May 29 after
operating from temporary site, with STA, since March 30
(Vol. 15:13). It plans to resume next fall after move of
transmitter to Lafayette Hotel quarters being vacated by
WGR-TV (Ch. 2).

# * *

In our continuing survey of upcoming stations, these
are the latest reports from principals:

KVOG-TV (Ch. 9) Ogden, Utah, with 5-kw Gates
transmitter scheduled for July delivery, has changed pro-
gramming target to approximately Oct. 1, reports David B.
Affleck, asst. mgr of radio KVOG. Network affiliation
hasn’t been signed and studio-transmitter construction re-
mains at half-way mark (Vol. 15:17). It will use 400-ft.
Gates tower with 6-bay RCA antenna. Base hourly rate
not set. Rep will be Grant Webb.

WKBM-TV (Ch. 11) Caguas, P.R. has again resched-
uled programming target—this time to Aug. 1, writes
owner Ralph Perez Perry, also operator of WSUR-TV
(Ch. 9) Ponce & radic WKVM San Juan. New studios at
657 Condado St., San Juan have just been finished. Du Mont
5-kw transmitter and 200-ft. Lehigh tower with 6-bay RCA
antenna have been ready for some time. Base hour will be
$265. Rep not chosen.

A “spectacular” for 7 local Midwest stations will pre-
empt 21% hours of prime time each evening, June 14-20,
The show: United Artists’ 1942 movie, “Yankee Doodle
Dandy,” starring James Cagney as George M. Cohan. The
program ‘will be telecast during the 7:30-10 p.m. and 8:30-
11 p.m. time spots—normally network time. During the
following week, it will be shown at 10:30 p.m. The sponsor
for what is said to be the first such local special during
prime time in the Midwest, is Oklahoma Tire & Supply Co.
Participating stations: KVOO-TV Tulsa, WKY-TV Okla-
homa City, KTEN Ada, KSWO-TV Lawton, Okla.; KAKE-
TV Wichita, Kan.; KNAC-TV Fort Smith, KARK-TV
Little Rock, Ark.

Spot TV billing increases in overall shares of major
advertiser’s budgets has been pointed up in a report on the
generally accelerated trend of spot spending by the TV
division of Edward Petry & Co. Procter & Gamble, top spot
spender, showed a 31% increase last year, whereas General
Mills, number 10 spot user, showed. a 2317 increase over
1957.

KTVE (Ch. 10) EIl Dorado, Ark. has been granted a
walver of rules by the FCC to identify itself with Monroe,
La. as well as El Dorado.

9

Half Hour of Commercials: KTTV Los Angeles is select-
ing commercials to present in a 13-week all-commercial
half-hour series to begin in June. KTTV pres. Richard
Moore tells us no one will be paying for the half-hour each
week, but that he is doing it because “we’re going to prove
that people like advertising.” Moore believes that advertis-
ing & TV have produced commercials which are entertain-
ing & informative. “All these people have been knocking
commercials. Now we’re going to do this to show American
business that commercials interest people, and we’re going
to show people in the West commercials they haven’t seen
before—commercials from the East or from around the
world.”

KTTV is presently collecting prize-winning commer-
cials, domestic & foreign, and will have more than enough
material for the 13-week series. The commercial half-hour
will be slotted in the early evening at 6 or 6:30 p.m. Rep.
Blair is soliciting agencies to run the commercials free.

Mary Pickford & her husband Charles (Buddy) Rogers
should be paid $133,243 for their one-third interest in
WSJS-TV (Ch. 12) Winston-Salem, N.C., it was ruled in
a Los Angeles court last week, in a suit brought by Pied-
mont Publishing Co. to enforce an alleged option agree-
ment for sale of the couple’s stock equity (Vol. 14:19).
Pickford & Rogers, who were applicants for Ch. 12, ac-
quired WSJS-TV stock for $50,000 in 1953 (after with-
drawing application) under merger agreement with Pied-
mont. They claim their stock is now worth $500,000, and
that Piedmont was trying to buy their interest at a low
price. Piedmont has been offering $126,816 for the stock.
Judge John J. Ford also dismissed the Pickford-Rogers
damage claims against Piedmont in the case.

Rule-making petitions denied by FCC last week: (1)
Assignment of Ch. 5 to Pendleton, Ore. (2) Shift of Ch. 18
from Hartford to Waterbury, Conn. (3) Conflicting pro-
posals to change Ch. 12 Wilmington, Del. from commercial

to educational and to delete Ch. 12 from Wilmington and

assign it to either Atlantic City or Atlantie City-Wilming-
ton. (4) Plea to reconsider an order rejecting proposals to
shift educational Ch. 2 from Denton, Tex. to Longview,
Denton, Brownwood or Cooper, Tex. for commercial use
by replacing it with a uhf assignment.

Allocations changes authorized by FCC: (1) Ch. 10
assigned to Appleton, Minn. for educational use. (2) Ch.
33 substituted for Ch. 61 in Moses Lake, Wash., Ch, 27
added to Wenatchee, Wash. in place of Ch. 67, and Ch. 36
allocated to Kellogg, Ida. in place of Ch. 33. (3) Ch. 7
traded for Ch. 8 in Wailuku, Hawaii, by deleting Ch. 7
from Hilo and changing Ch. 11 Honolulu from commercial
to educational, replacing Ch. 7 there. (4) Ch. 14 allocated
to Mount Pleasant, Mich. for educational use with Ch. 27
swapped for Ch. 21 in West Branch, Mich.

Canadian Board of Broadcast Governors May 20 rec-
ommended denial of TV application for Antigonish, N.S.
(Ch. 9) by Atlantic TV Co. Ltd. (A. D. Maclunis, pres.).
It deferred decision on satellite application for Baldy
Mountain, Man. (Ch. 8) by CKOS-TV (Ch. 3) Yorkton,
Sask. (Vol. 15:18).

Two applications for new TV stations were filed with
FCC last week: For Ch. 10, Medford, Ore.; for Ch. 51,
louisville, Ky, Total outstanding is now 93 (16 uhf).

Shift from Deadwood to Lead, S.D. has been granted
to CP holder XDSJ-TV (Ch. 5).
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‘Double Exposure’ Pays Off: Two-station exposure can
almost equal one deluxe time slot in syndication, Bristol-
Myers & Sunoco have learned. Sea Hunt, co-sponsored by
the two firms, was ousted recently from its choice Sat-
urday 10:30 p.m. period on WCBS-TV N.Y. to make way
for the network-aired Markham series. To salvage the
situation, the clients moved it into a “double exposure” pat-
tern on 2 N.Y. outlets, WABC-TV & WPIX, with the sta-
tions tossing in large ($40,000 for WABC-TV) promotion
budgets to publicize it.

In its last (April 22) exposure on WCBS-TV, the Ziv-
produced show drew a 27.2 Arbitron in N.Y. Moving into
the same time slot on WABC-TV, the underwater adven-
ture series raised the time period’s rating from a 3.3 to a
May 24 level of 12.9. The WPIX airings (same episode,
same week) in a Wednesday 10:30 period showed a similar
boost, with the previous Arbitron level of 3.0 going to 9.9.

Combined rating (ARB feels there’s little audience
duplication between the double-exposed showings) is thus
a 22.8—or about 849% of the original WCBS-TV level. In
addition to providing Bristol-Myers & Sunoco with a size-
able audience, it’s also a financial bargain. Rate comparison
shows the combined basic price of the 2 time periods to be
only 74.5% of the costs of the single WCBS-TV slot, with
program charges remaining approximately the same,

Ironic twist to the story is that the current Arbitron
of Markham is a 14.4—more than 8 rating points less than
what Sea Hunt is drawing in the twin exposure.

Both WABC-TV & WPIX have utilized extensive au-
dience promotion to backstop their program acquisition,
including newspaper & magazine tune-in ads, transit cards,
on-the-air plugs and mailings to dealers & jobbers.

|

Negro Market Growing: The economic status of the Negro
has improved, stronger advertising media are serving him,
& he is moving into more accessible urban groupings, May
Media/scope reports. Census figures show that a 13-million
Negro population in 1940 had grown to an estimated 18
million by 1958. Between 1950 & 1956, Negro households
increased 26.29% compared with the 10.7% for white.
Negro purchasing power is greatest in cities of 50,000 or
more (in 1955, $11.6 billion or 67% of disposable Negro
income). Higher proportions of income are spent by
Negroes for certain types of goods, e.g., furniture, clothing,
house furnishings, recreation, alcoholic beverages, personal
care products.

A Negro student has charged bias during May 23 Dance
Party telecast by WGR-TV Buffalo. Clayton Johnson, 15,
one of 40 Toronto students, was seen on camera dancing
with Patty Banks, a white schoolmate. When protesting
phone calls were received during the show, m.c. Pat Fagan
is said to have asked one of the chaperones to do something
“to alleviate the situation,” and Johnson was asked to
stop dancing. The Ontario Labor Dept. has been requested
to investigate the incident.

N.Y. radio WOV, English & Italian language outlet,
has been sold for approximately $1.5 million to Bartell
group (Melvin Bartell, pres.) by joint owners Morris
Novik, Ralph N. Weil & Harold Hartley. The new owners
operate AMs in Milwaukee, Atlanta, San Diego, Boston,
Birmingham & San Francisco as the Bartell Family Radio
Group. After FCC approves transfer, Melvin Bartell will
move to N.Y. to take over as gen. mgr. of WOV, with Hart-
ley remaining as v.p. for programming and Weil, present
WOV gen, mgr., becoming v.p. of Bartell Sales Co., head-
quartering in N.Y.
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TV No Threat to Press: Newspapers face a big challenge
from TV, but aren’t endangered by the rival medium, pub-
lishers & editors from 26 countries agreed last week. Up
for discussion at the 8th gen. assembly of the Internatl.
Press Institute (IPI) in W. Berlin was this question:
“What has been the impact of TV on the financial & edi-
torial position of daily newspapers?” There was general
concurrence with answers by editors Barry Bingham &
Shinichiro Kudo of such wideély-separated dailies as the
Louisville Courier-Journal & Times (WHAS-TV) and
Mainichi of Tokyo. Said Bingham: “TV is more & more
drawing the attention of the people. But at the same time
its pattern is highly monotonous. Nevertheless, the. press
has lost its fresh impact of spot news to TV ... If we
fail . .. it will be our own failure & not the triumph earned
by a competing medium.” Said Kudo: “TV as a news me-
dium 1is merely supporting the press in Japan and not
undermining it.”
=

Catholic Broadcasters to Meet: A 3-day meeting June
17-19 will be held in Detroit by the Catholic Broadecasters
Assn. The theme of the gathering will be “Miranda Pror-
sus,” title of an encyclical of Pope Pius XII on TV &
radio. Among lay speakers: WBC pres. Donald McGannon,
CBS Radio pres. Arthur Hull Hayes, Ed Sullivan, TV &
radio chief Frank Dunham of the U. S. Office of Health,
Education & Welfare.

Bishop John King Mussio will discuss “Miranda
Prorsus in the American Context,” and Bishop Fulton J.
Sheen will talk on “Making Religious Broadecasting Re-
ligious.” Stations & others who produce educational or
Catholic-theme programs may compete for the assn.’s Gold
Bell awards, to be presented at the meeting. Forms are
obtainable from the Assn. at 111 Briggs Bldg., U. of De-
troit, Detroit 21,

|

Disc Jockey Convention in Miami was warned that a
“somewhat terrifying” responsibility rests on the men who
spin platters & make patter, by NAB pres. Harold E. Fel-
lows. He told the jockeys’ Second Annual Programiming
Seminar: *“There are hours of the day, and important ones,
too, when you alone are in direct communion with most of
the citizens of the United States, and upon you alone—in
your comportment & judgment—depends the reputation of
the entire American system of broadcasting.” Fellows urged
jockeys to “be aware of this great challenge to your integ-
rity & decency & good judgment.”

WRCA-TV’s prime 10- and 20-sec. spots will be sold on
a revolving basis to give sponsors a more varied audience
—via a horizontal & a vertical “orbit plan.” The horizontal
orbit, which is at the 8 p.m. level, moves an advertiser’s
spots from 8 p.m. Monday, to 8 p.m. Tuesday the following
week, and so on in a 6-week rotation. This plan excludes
Thursday which is “vertical orbit” day. On a 6-week cycle
involving Thursday, spots will be moved across prime houts
(8-10:30 p.m.), a half-hour each week. According to sta-
tion mgr. Max Buck, the plan “can increase an advertiser’s
cumulative ratings by as much. as 25% per 6-time rotation,”

Further home-built automation for KETV Omaha has
been achieved by the TV station’s engineers. An automatic
tape programmer has been built to play pre-recorded com-
mercials & station breaks, actuated by an audio tone on the
tape. The new equipment works in conjunction with KETV’s
automatic pre-set switching system, which cues in the sta-
tion’s audio, video & projection equipment.
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Educational Television
NEW GOVT. ETV GRANTS: Cost of govt.-financed re-

search in audio-visual teaching techniques has reached
$3 million with awards by U.S. Education Comr. Law-
rence G. Derthick of the second batch of 53 grants—
most of them for TV projects—under Title VII of the
National Defense Education Act.

Following up initial grants for 15 projects in March

(Vol. 15:13)—and approval by Congress of a $1 million
supplemental appropriation for the program until June
30—Derthick last week announced recipients of 29 grants
in educational broadcasting fields. In addition, 7 Title VII
contracts for related dissemination-of-information studies
hhave been signed.

Winners of the new research grants (specific amounts
not finally determined) and their proposals included:

American Institute for Research, Pittsburgh. Use of
quiz materials & practice machines in TV courses.

Santa Barbara, Cal. High School District. Foreign
language instruction by electronic media.

U. of Ark., Fayetteville. Closed-circuit TV experi-
ment in speech i 1mp1 ovement.

U. of Ala., University. Effects of participation in lab
work in conJunctlon with ETV lectures.

Michigan State U., E. Lansing. (1) Development of
problem-solving ability thlough TV & films. (2) Uses of
new media in languages, science, mathematics.

U. of Ind., Bloomington. Video tape uses to improve
teacher performance

Metropolitan Pittsburgh Educational TV Stations.
ETV stimulants of suspense, anticipation, competition.

U. of N.C., Chapel Hill. Why some teachers resist use
of audio-visual materials.

Ore. College of Education, Monmouth. Uses of motiva-
tional research principles in audio-visual techniques.

. Mass. Council for Public Schools, Boston. In-service
ETV language teacher training.

*  National Assn. of Educational Bestrs., Urbana, IIL
“Understanding media.”

‘U. of Oklahoma, Norman, and Okla. Educational TV
Authority, Oklahoma Clty In-service TV & radio teacher
training.

y Compton College, Compton, Cal. ETV techniques for
teaching English composition.

U. of Houston, Houston. Effectiveness of high school
ETV physics courses.

i . Fontana Unified School District, Fontana, Cal. Closed-
¢ircuit TV tests of teacher eﬁ'ectlveness

. Ohio State U., Columbus. (1) ETV’s contributions to
teachers as well as students in elementary science courses.
(2) Mobile media lab experiments.

Pa. State U,, Umversn;y Park. Teacher-parent experi-

ment in reading mstructlon by TV.
¢ N. Y. U. College of Dentistry, N.Y. Closed-circuit TV
instruction in dental téchniques.
i Boston U., Boston. Elementary science teaching by TV.
; U. of Ore., Eugene. Why ETV encounters “resistance.”
¢ M. I. T. Cambridge, and WGBH-TV, Boston. Out-of-
¢lassroom audlence surveys.

Baylor Medical College, Houston. Physiology instruc-
tion via data broadcast system.

U. of Cal. Medlcal Center, San Francisco. Use of video
fapes in health sciénces.

U. of Ga., Athens. Mass media in teacher training.

Ore. State System of Higher Education, Corvallis.
ETV uses ih junior colleges.

U. of Tex., Austin. Closed-circuit microwave experi-
ments. ;

Syracuse U., Syracuse. Superior teachers’ influence in
ETV céurses.

Special contracts for ETV-related studies have becn
signed with:

N. Central Assn. of Colleges & Secondary Schools (TV
subcommittee). ETV seminar,

Stanford U., Stanford, Cal. Annual new-media con-
ferences.

Washington County Public Schools, Hagerstown, Md.
Technical ETV evaluations.

I1

National Educational TV & Radio Center, Ann Arbor.
Filmed case reports.

National Assn. of Educational Bestrs.,, Urbana. ETV
network plans.

National Education Assn., Washington. Workshop pi-
lot project.

Columbia U., N.Y. Educational media research in-
formation service proposal

Note: Next deadline for audio-visual research applica-
tions in Derthick’s office in the Health, Education & Wel-
fare Dept., Washington, is Sept. 1. His advisory committee
will meet Oct. 21-22 to examine new proposals.

TV Teaching—How, Not If: With more than a half million
students receiving part of their education via TV class-
room instruction, it is “no longer a question as to whether
TV can play an important role in education, but what kind
of role it can play most effectively.” So said a joint report
last week by the Ford Foundation and the Fund for the
Advancement of Education.

The report pointed out these pertinent ETV facts: As
of Feb. 1, 117 colleges & universities offered credit courses
on TV; 569 school districts made regular use of televised
instruction; and 241 colleges & universities offered credit
for Continental Classroom, NBC’s TV physics course.

According to experiments supported by both the Foun-
dation & the Fund, students learn as much “and in some
cases more” from televised instruction. Most experiments,
the report said, show no significant difference in achieve-
ment between students in TV courses & in regular classes.

“This finding in itself is remarkable in view of the
newness of TV, the relative inexperience of those who have
been using it and the fact that existing school & college
classrooms and TV equipment are not designed for TV
instruection,” the report points out.

Further observations: Virtually every course in the
school & college curriculum is being taught somewhere on
TV. Superior teaching over TV stimulates better learn-
ing. Students accept more responsibility for their learn-
ing. Elementary & secondary school students make more
extensive use of their libraries as a result of TV instrue-
tion. The use of superior teachers has raised the quality
of other teachers, particularly those just starting.

NBC’s “Continental Classroom” will be expanded to
a full hour in the fall with the addition of a 2-semester
course in modern chemistry to be presented in color at
6:30-7 a.m. Dr. John W. Baxter, prof. of Chemistry, U. of
Fla., will instruct. The current course in atomic age physics
will be repeated via tape recordings & kinescopes at 6-6:30
a.an. An estimated 300 colleges & universities are expected
to carry the chemistry course for academic credit. This
year 241 such institutions are carrying the physics course.

Army honors ETV: A full-dress infantry post parade
honoring the Greater Washington Educational TV Assn.
was scheduled for May 381 at Ft. Myer, where the Capital’s
ceremonial troops are quartered. A citation for commu-
nity service was drawn up by Army Secy. Wilber M.
Brucker for Mrs. Edmund D. Campbell, pres. of the ETV
group, which produces Time for Science daily on WTTG
forr 5th & Gth grade students.

NYU’s first TV Master of Arts degree will be pre-
sented this month to Ronald Richards, who recently pro-
duced & directed his own TV drama as his graduate
studies project. The production orviginated in NYU’s own
studios and was viewed by guests in one of the university’s
auditorivins, via a large-sereen projection systeni Riehards
is NYU’s sole candidate forr an MA in TV this Junc.
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Auxiliary Services
EIDOPHOR’S HAT IN RiING: The latest entry into the

ranks of closed-circuit telecasters is the huge Swiss
chemical combine of Ciba. On May 27, Ciba announced
the organization of subsidiary Eidophor Inc., and
staged a demonstration, in color and b&w, of a pair of
$30,000 Eidophor projectors that are part of Ciba’s
$1 million investment in new closed-circuit gear.

Former Asst. Secretary of State Roderic L.
O’Connor is pres. of the new Ciba subsidiary. Since
the first of the year, he’s also been pres. & chief counsel
for Ciba States Ltd., the American parent of the new
closed-circuit firm.

Although the Eidophor name has long been linked
with Hollywood’s 20th Century-Fox in the film & TV press,
the movie firm will play no role in Ciba’s invasion of the
U.S. closed-circuit field.

By means of a pre-filmed speech projected on a 17-by-
13 ft. screen, Eidophor Inc. pres. O’Connor (who was
actually in Washington attending the funeral of John
Foster Dulles) outlined Eidophor’s background & plans.
Patent rights to the Eidophor projector (which uses an
external light source passed through a TV picture captured
in a thin layer of oil on a concave mirror) are “now owned
by Ciba, and the only company presently manufacturing
the machine is a wholly-owned subsidiary of Ciba,”
O’Connor stated. Projection of a b&w picture 40 x 30 ft., or
a color picture (via a field sequential system) 20 x 15 ft.,
is possible with the Swiss-developed projectors, of which
a total of 40 have been ordered for the U.S. operation.

O’Connor also stated that the 2 projectors shown had
just completed a 6-month tour of U.S. cities (Vol. 14:40, 48,
51). Additional equipment is expected before April 1960,
and Eidophor plans to provide “the best color TV in the
industry at as many as 6 locations” in closed-circuitcasts
this fall, and b&w coverage in 42 cities by spring.

To illustrate the various uses of Eidophor’s large-
screen system in the realm of business TV, Teletalent Inc.
—a package firm headed by Louis Tyrrell & Jay Raeben,
under contract to Eidophor to produce business, medical,
scientific & educational closed-circuit shows—took over the
demonstration.

Effective use was made of closeups of the working
insides of the new Hamilton line of electric wristwatches
during a demonstration of how new merchandise could be
previewed to a far-flung sales force.

Not as effective were the use of film clips of ski trials
for the Winter Olympics, which took on a blurred, grainy
effect as compared to live. Color projection during the N.Y.
test of fashion & food segments was just so-so, with the
tints coming through primarily as pastels, and with the
whole effect not unlike that of early bi-color film processes
like “Trucolor.”

At present, Ciba is maintaining a completely mobile
color TV unit housed in a 35-foot motor trailer. The unit
includes 4 TV cameras, 2 Eidophor projectors, a P.A. sys-
tem, and 2 screens.

Manufacturing of the Eidophor projectors will prob-
ably be confined primarily to the Swiss electronics sub-
sidiary of Ciba. GE 1is licensed to manufacture the
equipment but “has given no indication of doing so,” N.Y.
preview audience was told. Cost of the projectors is $20,000
for b&w models, and $30,000 for color,

Named as v.p. & gen. mgr. of Eidophor Inc. is Felton
Davis Jr., who headed the medical TV unit of Ciba Pharm-
aceutical Products Inc.

JUNE 1, 1959

Fight promoters of future will be closed-circuit tele-
casters, rather than old-line sports promoters, said Irving
Kahn, pres. of TelePrompTer, to Variety’s Hy Hollinger
in a page-one interview last week. “Just as a major film
company assembles a package and assigns a producer to
execute it, or finances a package that is put together by an
independent producer, so would an electronics firm arrange
a boxing mateh,” said Kahn, who helped promote the re-
cent Patterson-Harris bout and who offcred a $250,000
guarantee to Basilio to meet Sugar Ray Robinson for the
middleweight erown.

Those small-city telecasters who have been boosting
vhf boosters of the type that FCC proposes Lo license are
keeping a close watch on activities of the new National TV
Repeater Assn., which had as a “prime” topic on its May
29 agenda in Denver the concept of using microwaves to
bring big-city signals long distances—just as community
antenna systems are doing. This potential source of addi-
tional competition to small-city operators is particularly
vexing in light of FCC’s assertions that it doesn’t intend
to block competition from boosters, CATV, ete.

Annual pole rental increase from $3 to $5, charged to
community antenna operator Ceracche TV Co. Ithaca, N.Y.
by N.Y. Bell, has been upheld by the Public Service Coru-
mission of N.Y., which dismissed Ceracche’s complaint on
the ground that it doesn’t have jurisdiction over CATYV.

Four translator CI’S granted by FCC last week: Ch.
73, Clarks Summit, Pa., to WNEP-TV Scranton; Ch. 79,
Clarks Summit, Dalton & Waverley, Pa., to WBRE-TV
Wilkes-Barre; Ch. 71 & 76, Burns, Ore., to Countrywide TV.

Foreign

International commercial TV directory, The Intam
Data Book, has just been published by Intam Ltd., Romano
House, 399 Strand, London, W.C. 2, England, the inter-
national div. of the London Press Exchange, at 10 guineas
(about $30). The book gives details on commercial TV in
18 countries, including rates, numbers of sets & viewers,
transmitter locations & coverage areas, production facil-
ities & requirements and regulations covering TV adver-
tising. In book’s introduction, editors state that more than
240 million people in 32 countries are now reached by
commercial TV, and “it is reasonable to assume that within
the next 5 years, the total world audience for TV adver-
tising may well be upwards of 360 million, or about 20%
of the anticipated popuiation of the non-communist world.”
It points out, too, the wide variations in rates—for ex-
ample, in different countries, a 30-sec. spot at peak time
reaching 300,000 sets varies from $56 to $1540.

New Brazilian TV station at Recife, Pernambuco, is
now under construction and is due to begin programming
early next year. The modern station will be housed in a
“luxuriously styled contemporary building,” reports Brit-
ish Marconi, which is supplying complete equipment. It
will have 3 studios with seven 4l-in. image orthicon cam-
eras, 2 vidicon film chains, a 3-camera remote van and an
18-kw transmitter. The ERP will be 110-kw. Marconi adds:
“It will be capable of handling a compatible color service
when required to do so.”

St. James’ Palace guardroom in London, reports UPI,
lists these emergency telephone numbers: Buckingham
Palace, Scotland Yard, the War Office and a firm of TV
repairmen.

Transmitters for 5 Swedish TV stations have been
ordered from Marconi of England.
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Programming

PREPARING FOR ’60: Now that the selling season is
about finished for next season, Hollywood producers &
executives are plannifig their TV film projects for the
1960-61 season. It’s one of the earliest starts on record
for the telefilmers, probably an indication they expect
there may be some cancellations in Dec. or Jan.

Our check of top executives in Hollywood found a
few who were specific about their projects, but others
cagily ducked answers with the explanation: “If we tell
what our plans are now, they’ll be stolen.”

Not surprisingly, there is a division of opinion as to
what should be planned for the 1960 season. Revue and
CBS are planning Westerns, but 20th-Fox feels TV has
enough of them. CBS and Four Star are plotting private-
eye series, expecting a boom in that category.

‘While it’s early in the planning game, there appears
to be a feeling that comedy shows ‘will be in demand.

Revue Productions, the No. 1 production company in
Hollywood, is planning a half-dozen projects for 1960, of
both hour & half-hour formats.

Revue pres. Taft Schreiber tells us his projects in-
clude “comedy, adventure shows, Western, period, mystery
& suspense.” Not one to concern himself about trends,
Schreiber comments, “A great show in any of these cate-
gories will get an audience. But it’s a difficult business,”
he adds, in what may be the understatement of the year.

Martin Manulis, production chief at 20th-Fox TV,
tells us “We’re planning a few things for 1960. The TV
market is glutted with Westerns & private eyes, and ‘we
don’t plan any such series. I want to do comedy shows, and
a drama with a music bickground. We are also contemplat-
ing pilots on 3 half-hour shows, Formula for Adventure,
a science-adventure series; The Peggy Lee Show; Mr.
Belvedere; and The Frog Men, exploits of U.S. Navy
undersea fighters.” The last-named is based on the studio’s
movie of the saime title.

CBS coast program v.p. Bill Dozier is in N.Y. con-
ferring with metwork executives on programming con-
cepts for 1960, but it’s known the net is planning an hour-
long modern Western series called Empire, set in New
Mexico; also 2 private-eye series, Johnny Dollar and Cool
& Lamb. Upon Dozier’s return from the East, work will
get under way on additional 1960 projects.

Four Star is hewing closely to the private eye & West-
erns for 1960, planning an hour-long private-eye series,
Michdel Shane, and an hour pilot of Stdgecoach West,
which was originally produced as a half-hour pilot but
didn’t sell. In addition, Four Star pilots aimed at the
January selling season include 2 Westerns, The Man From
Denver & Secret Orders. The company also has District 7,
a series about a newspaperman.

Screen Gems v.p. Irving Briskin, and his son, Fred,
exec. producer for Briskin Productions, are in N.Y. dis-
cussing policy & programming matters.

While it’s much too early to know which way the TV
wind will blow in 1960, particularly regarding the West-
erns, it’s significant that 20th-Fox’s Manulis has dropped
from his production schedule 2 Western projects, Arsenal
Stone & The Gunfighter. Also, NTA, which owns rights to
a TV series, High Noon, has no immediate plans for its
production, Some TV companies seem to be taking a wait-
and-see-if-the-public-has-had-it attitude on Westerns.

A special Father Knows Best film entitled “24 Hours
in Tyrantland” is being used by the U.S. Treasury Dept.
to spearhead the 1959 Savings Bond Drive. The 30-min.
film will be shown in schools, factories, ete., not on TV.

15

Canon 35 Caucus: Agreement to disagree on the need for
the American Bar Assn.’s Canon 35 ban on courtroom
camera & microphone coverage was reached at a Wash-
ington conference of lawyers & representatives of all news
media. But the ABA’s special committee on Canon 35 &
the media group (including NAB) did come to terms on a
3-step plan to see if the court coverage issue can be re-
solved: (1) Foundation funds will be sought to finance a
preliminary “objective survey” of the problem by “some
established organization.” (2) If financing is obtained,
joint consultations will decide “whether & how” such a
study can be made. (3) If a study is conducted, it “un-
doubtedly would provide reliable information of value to
all concerned.” If it isn’t, “that would end this specific
joint effort.”” NAB spokesmen at the conference were
Robert D. Swezey and Howard H. Bell. Also represented:
Radio-TV News Directors Assn., Radio-TV Correspondents
Assn., Radio-Newsreel-TV Working Press Assn., ANPA,
ASNE, Natl. Editorial Assn., Natl. Press Photographers
Assn. ABA participants included Canon 35 committee
chairman Whitney Seymour and 7 members of his group.

TV & The Pentagon: Hollywood TV producers are be-
coming wary of fictional series made in conjunction with
the armed services, because (1) a series of this type has
yvet to be a hit in TV, and (2) multiple censorship. The
latest made in cooperation with the Pentagon is Steve
Canyon, which has just been canceled after a year on NBC.

While the producers’ original deal was with the Air
Force, and called for censorship of technical matters only,
producers David Haft & Mike Meshekoff found that the
Dept. of Defense and the State Dept. also took a hand in
approval of their projects. This caused some knotty prob-
lems when combined with the already existing multiplicity
of censors—the network, agency and sponsor—who have
a voice in program content. The need for 6 outside okays
meant production slowdowns & numerous policy conflicts.

The only telefilm series scheduled to be made with
service cooperation next season is Ziv TV’s Space, which
will deal with man’s newest frontier. Series previously
made with the okay-from-Washington stamp include Ndvy
Log, Silent Service and West Point—now out of produc-
tion but still being syndicated.

=

Jerry Lewis & his TV producer, Ernest Glucksman,
tell us they will abandon the variety format for the
comedian’s 5 NBC shows next season. The programs, each
representing a change in pace, will include an original
comedy story with dramatic interpolation, a tabloid musi-
cal comedy, a musicalization of a play, a potpourri comedy
show (to have a week’s break-in at a theater or night club),
and another property to be selected from 3 others available.
There will be no one-man shows; each will have guests
with tailor-made material. Lewis’ production company at
Paramount studios is also planning 5 telefilm series, 2 of
which are Gunlaw & My Dear Friends.

Preliminary injunction against RKO, to prevent TV
distribution of movies produced by Ben Bogeaus was is-
sued in Los Angeles last week. Plaintiffs in the action were
Pinecrest, Alpine & Filmerest Productions of which Bog-
eaus is pres. & principal stockholder. Two other Bogeaus-
produced niovies involved were excluded from the order,
as proceeds from them were assigned to Pacific Thrift &
Loan Co. Bogeaus charges RKO with breach of its distribu-
tion agreement & refusal to deal with talent guilds on
residuals for TV showings.
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Personals: Edward DeGray to be promoted from ABC ra-
dio v.p. to pres. of radio div. at next AB-PT board meeting.

Lawrence E. Spivak of Meet the Press (NBC-TV &
radio) has received an honorary doctor of laws degree
from Wilberforce U., Wilberforce, O. . . . James S. Mec-
Murry, ex-station mgr. of off-air WVUE Wilmington, Del.,
appointed national sales mgr., WSIX-TV Nashville . . . Si
Palmer promoted from production supervisor to program
dir., KOA-TV Denver, succeeding Heyward Siddons, trans-
ferred to sales dept. as an account exec. Dick True becomes
asst. program dir. & chief director . . . Charles T. Donley,
WSTV-TV Steubenville sports dir., promoted to PR &
special events v.p.

Dean Borba appointed program mgr. of Corinthi-
an’s KXTV Sacramento . . . Hugh Hole, ex-Maxon Inc.
named coordinator of ABC Western div. . .. John R, Allen
named United Artists TV central div. mgr. . . . Jacob H.
Karp, recently named administrative head of Paramount
Pictures Hollywood studio, elected a v.p.

Clifford J. Barborka IJr., v.p. & Midwest (Chicago)
office mgr., to head new creative & mktg. services div.,
John Blair & Co. Robert E. Galen, ex-Daren F. McGavren,
named John Blair & Co. research dir. Charles C. Allen, ex-
BBDO, named to head research & merchandising, Blair-TV
and Blair Television Associates . . . Stephen J. Rooney
named gen. mgr. of NBC’s radio WAMP Pittsburgh.

Herb Pearson, ex-Guild Films, appointed asst. sales
dir., Official Films . .. Jack Lynn, ex-program dir., WNTA-
TV Newark-New York, named program mgr. of WNEW-TV
New York, succeeding David Yarnell . . . Walter Liebler,
ex-secy. of Allied Artists International Corp., has joined
Samuel Hacker & Co., CPAs representing motion picture
& TV producers . . . Paul A. Wagner, former pres., Video
Pictures, named public information dir. of National Founda-
tion (March of Dimes) . . . Jerry Bower, ex-WGN-TV
Chicago named chief engineer of WPTA Ft. Wayne. Bob
Carter promoted to production mgr.

Clark B. George, gen. mgr. of CBS’s KNXT Los An-
geles and the CBS-TV Pacific Network, was presented May
21 with NAFBRAT’s Lee De Forest Award—3rd time the
award has been made since its establishment in 1953.
George was cited for “KNXT’s program series which have
so consistently . . . served the cultural & social interests
of the Los Angeles arca.”

Hill & Knowlton Inc. has moved its Washington office
to the Solar Bldg., 1000 16th St. NW (Sterling 3-0270).

JUNE 1, 1959

Mementos of broadcasting will be collected by Broad-
cast Pioneers in a “visual history” project to be headed by
W. D. (Dub) Rogers, pres. of KDUB-TV Lubbock, Texas.
He'll recruit a committee with members in every state, to
gather manuscripts, photos, early equipment, & significant
film, tape or recorded firsts. John F. Patt, pres. of WJRT
Flint & WJR Detroit, heads the committee to explore the
construction (Vol. 14:20) of a permanent Archives-Museum
building to house the relics.

Edward R. Murrow & Eric Sevareid, CBS news com-
mentators, have been honored by the Belgian government
for their “contributions in the field of understanding of
foreign affairs.” Murrow was named an officer of the Order
of Leopold, and Sevareid an officer of the Order of the
Crown.

Videotape recorder, contributed by the Ampex Founda-
tion, was put into use May 25 on a special “5th Anniversary
Show” by educational KQED San Francisco. Ampex
Foundation chairman T. Kevin Mallen made the formal
presentation during the show, explaining that the recorder
had been donated “for use in experimental programs.”

Kern Tips, MeCann Erickson Houston v.p. & former
football announcer, has been honored by the Assn. of
Bestg., Execs. of Texas (ABET) for his contributions to
the broadcasting industry. This will be the first of
ABET’s “Betty” awards, to be presented annually.

Some kind of TV milestone was passed when 4. Provi-
dence (R.I.) movie-theater exhibitors—members of a busi-
ness group which, of all groups, has probably harbored
the harshest feelings toward TV (because it was hurt
most)—went before the cameras of WJAR-TV’s panel
show, The World Around Us.

Total of 17 station reps are now members of TvB, says
pres. Norman E. Cash. Latest to join is NBC Spot Sales.
Two recently-added Canadian stations have brought the
total of Canadian members to 3. In addition, Associated TV
Ltd. of London, and TV Corp. Ltd. and Amalgamated TV
Services, both of Sydney, Australia, have become inter-
national TvB members.

John Lewis chair in Jazz Composition will be estab-
lished by the School of Jazz Inc. through a $1000 grant by
BMI. The school holds 3-week sessions each summer.

Obituary

Edward T. Cheyfitz, 49, Washington labor-management
consultant and onetime admin. asst. to Motion Picture Assn.
of America pres. Eric Johnston, died in Washington May
24, after suffering a massive coronary thrombosis. He is
survived by his wife, 2 sons, his mother, his father and 2
sisters.

Ethel Blume, wife of Washington TV-radio attorney
Jack Blume, and sister of Joseph Nelson, chief of FCC’s
renewal & transfer div., died of cancer May 27, Also sur-
viving are a son & a daughter.

Dr. John Wesley Holland, 82, who had retired in 1958
after 26 years as radio pastor of Little Brown Church of
the Air (WLS Chicago), died May 15.

Joe Kelly, 60, quizmaster on the venerable radio Quiz
Kids, died May 26 of a heart disease. He is survived by
his widow and a son.

Harry A. Treyz, 69, father of Oliver Treyz, ABC-TV
pres., died May 26 in Livingston Manor, N.Y., following a
heart attack.
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Advertising

A new agency job—*‘executive producer”—has been
set up by Hicks & Greist. Its function: to work with local
station pérsonalities throughout the country for best inte-
gration of spots into their program formats. Printers’ Ink
reports that Milton E. Stanson, first of 4 H. & G. executive
producers, promoted Cocoa-Marsh, a chocolate milk ampli-
fier, by buying spots on WOR-TV’s (N.Y.) Terrytoon
Circus, and using them as appropriately as possible to
blend with the personalities & content of the show. The
success of the campaign made it possible to move on to the
next market, Philadelphia, and so on, from there.

TV commercials cost 20% more than 5 years ago,
Sponsor finds. The big jump is in talent costs—estimated
to be 85¢% more than in 1954. Processing is up 50%, &
animation 5% to 10%. The smallest increases are in pro-
ducer profits, ranging from zero to 2%, & ad-agency com-
missions, now 2% to 3% more. However, there’s a bright
note: the increases are ascribed to better commercials,
more creativity.

Best TV approach to teen-agers is to treat them “as
young adults” who have “about $9 billion in spending
money,;” TV disc jockey Dick Clark advised the 6th annual
Student Marketing Institute Clinic in N.Y. last week. Clark,
who received a special “key of achievement” award for his
two ABC-TV shows, stated that the principal money prob-
lems of teen-age viewers are “where they can go to spend
it on themselves.” Added Clark: “Adult ignorance of teen-
agers’ way of life is frightening.”

TV saturation of Canadian homes is now up to 79%,
reports the Canadian Bureau of Broadcast Measurement,
Toronto. It estimates that TV households have increased to
3,328,400 from the 3,074,000 reported a year ago (Vol.
14:24). Estimates for individual provinces are: Quebec,
937,600 (884:); Ontario, 1,295,900 (86%); Nova Scotia,
134,600 (80%); British Columbia, 309,000 (71%); Mani-
toba, 157,800 (709 ); New Brunswick, 86,800 (69 ); Prince
Edward Island, 15,600 (68%); Alberta, 216,100 (68%); Sas-
katchewan, 147,000 (629 ); Newfoundland, 28,000 (33%).

Adverfising People: William F. James, Gardner Adv. v.p.,,
elected exec. committee chairman . . . Lawrence Berger,
John F. Bergin, Martin F. Conroy, Bernard Haber, John R.
Kelly, Allen R. McGinnis, Ralph C. Rewcastle, George
Sanders, elected v.p.’s at BBDO ... William D. Gargan Jr.
promodted from commercial producer to TV production
supervisor, Kenyon & Eckhardt.

Glenhall Taylor resigns as N. W. Ayer’s Hollywood
mgr. to return to TV production, effective Aug. 1 ... Theo-
dore Braude, ex-Hazel Bishop adv. & sales promotion mgr.,
named adv. mgr., Lanolin Plus . .. James English, ex-Y&R,
named assoc. media dir., Kenyon & Eckhardt.

Edward T. Baczewski, associate media dir., elected v.p.,
Cunningham & Walsh . .. Russel A. MacDonnell, ex-War-
wick & Legler, named v.p. & mandgement supervisor, Ben-
ton & Bowles . . . Charles K. Ramond, ex-Du Pont mgr. of
adv. research, appointed technical dir., Advertising Re-
search Foundation, succeeding Prof. Darrell B. Lucas, who
will remain for a short period as consultant . . . Richard
M. Prentice named adv. mgr., Ward Baking Co.

Obituarx

Llewellyn Brooke White, 59, author of The American
Radio, which declared that advertising men were running
radio broadcasting, died May 15 of a coronary thrombosis.
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Film & Tape
TV STANDARDS CONVERTER: Want to convert a U.S.-

made TV tape to British or European standards? Or a
European or British tape to U.S. standards? Or even
put a live British TV picture on tape which can be
played directly on U.S. video-tape recorders? You can
do it now through a privately-operated service avail-
able to all networks, station groups, ad agencies, etc.

The “translation” service is offered by Britain’s
Granada TV Network, with headquarters in Manchester—
and is made possible by the “Granada Converter,” an
optical standards converter associated with an Ampex
Videotape recorder. Developed by Granada engineering dir.
R. H. Hammans, the converter had its first workout for
U.S. audiences last Nov., when it put on U.S. 525-line tape
a British 405-line picture which had already been con-
verted from a European 625-line standard. The occasion
was the coronation of Pope Pius XXIII (Vol. 14:45-46).

According to Hammans, “overall picture quality ob-
tained is quite definitely better than a good film telerecord-
ing and the whole process (even including ‘stock’ in the
form of tape) is much cheaper.” Elaborating on the quality,
he states that, in converting a British to an American-
standard picture, “the chief limitation is the definition and
signal-to-noise ratio of the tape recording system. A 405-
line test chart showing 3 me is easily resolved on the
output of the converted picture channel . .. This is [near]
the top limits of the [recording] system, but is, in any
case, no worse than straight video tape recording on U.S.A.
TV.” Possibly the most severe limitation is a tendency to
smearing caused by rapidly moving objects—but the effect
is not bothersome for such events as football games, Ham-
mans tells us.

The Granada Converter uses a system basically
similar to BBC’s technique, which has been used for sev-
eral years to change 625-line Eurovision pictures to 405-
line British standards when they cross the English
Channel. That is, a camera of one standard is aimed at a
monitor of the other.

Granada’s system uses a high-quality display monitor
modified to accept a 14-in. Ferranti willemite-phosphor
CR tube with a 6-millisecond decay time. For conversion
of British pictures to U.S. tape, a 4%-in. Marconi camera
system running at the U.S.-standard 525 lines & 60 frames
is used. A special lens with flat field is fitted to the camera
which is equipped with a special Marconi low-noise head
amplifier and a low-noise 4%-in. image orthicon pickup
tube (English Electric type P. 812). The 60-cycle equip-
ment (TV recorder, sync pulse generator, camera units &
viewing monitors) is powered from a 60-cycle AC gen-
erator driven from the regular British 50-cycle line power.

Spot wobble is used to eliminate conflicts between the
lines of the 2 different standards (“line strobing”). Elec-
tronic corrections enhance contrast & prevent flicker.

The advent of TV tape, says Hammans, now permits
the international interchange of programs ‘“which would
otherwise have had to be committed to cinema film and
inevitably suffer the pictorial degradation which has long
been associated with that form of what might be called
‘standards conversion.’

“Furthermore,” he adds, “the videco-tape recording
process is most valuable in spanning barriers which have
hithérto been insurmountable, such as the Atlantic. It
was with this obstacle in view that we developed the
Granada Converter, which first of all aimed at interchange-
ability between British & American videa-taped programs.
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The plan, however, from the start has always been to bring
about complete interchangeability among the 3 best-known
systems, namely the American, the European (and Aus-
tralian) and the British.”

The advantages to Granada TV Network are obvious.
It opens the way to widespread use of “live” U.S. pro-
grams on British stations. But by the same token, it also
makes it possible for U.S. audiences to see the best of
British “live” programming, and opens for international
advertisers a means of using originally live or taped

commercials overseas at little extra production expense.
n

Have Tape, Will Travel: With the question of network
union jurisdiction on overseas tape shows largely resolved
by the NABET-NBC dispute (Vol. 15:18-21), Interconti-
nental TV—the Paris-based independent that taped the
Garroway Today segments on location—is now enjoying
a business spurt. Hugo Seiler, exec. sales v.p., reports
their latest firm order is for location-taping of the “Fes-
tival of Two Worlds” in Spoleto, Italy, from June 22 to 28.
Highlights of the annual Gian Carlo Menotti music fes-
tival to be held there are due for airing on the Ed Sullivan
Show this fall. Another order is for a Victor Borge special
to be taped for Pontiac in Copenhagen that had been
temporarily in abeyance (until the NABET situation
cleared). Tentative shooting date is in mid-August.

Intercontinental is also discussing co-production deals
on 3 specials starring Ingrid Bergman, and produced by
her husband Lars Schmidt. No sponsor for the Bergman
vehicles (“Anna Karenina,” “Camille” and “St. Joan”)
has been set, but they may be offered to Ford & MCA for
the auto firm’s 39-show package.

U.S. Steel is interested in a pair of Paris-taped spe-
cials being blueprinted by Intercontinental. One would
be a Maurice Chevalier-hosted tribute to Mistinguette in
the form of a musical tour of the Folics Bergere. The
other would be a low-pressure comedy revue, somewhat like
“La Plume de Ma Tante,” featuring comedian Jacques Tati.

Also in the planning stage at Intercontinental is a
taped tour of Monte Carlo to be hosted by her Serene High-
ness, former actress Grace Kelly. Sponsor interested in
this project is high, Seiler says, although no sale has been
made pending clearances from Monacan officials.

Formula for Tape Progress: Syndicated tape shows will
become widely successful when program producers offer
low-priced dramatic shows that can be aired as program
strips, and when stations agree among themselves on uni-
form tape service-charges, shipping & storage facilities.

That’s the opinion of Dick Pack, Westinghouse Bestg.
v.p. in chg. of programming, who’s in the unusual position
of being both a syndication tape producer (American Forum
& Youth Wants to Know on a total of 15 stations) and one
of the key program buyers in the TV station field.

“Tape shows offered to us fall into 2 categories.
Either they are talky, low-budget jobs that resemble the
early TV days of Faye Emerson or Maggi McNellis, or
they are the poor man’s Commedia Dell’ Arte, with cameras
hauled into every legal location except the Supreme Court,”
says Pack. What he'd like to see developed is ‘‘a half-hour
drama series that can be stripped in either a daytime or
nighttime period, and delivered at a price competitive with
what we're offered in film syndication.”

Another tape idea in Pack’s crystal ball is that of
taped ‘“featurettes”—low-budget dramatic shows geared
to the same themes as feature films.
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Movie-into-TV: The movie studios believe that one easy
way to get a hit TV series is to transform an established
movie property. Although the history of such attempts is
generally failure, the studios keep trying. (The latest such
project is from Paramount, which is blueprinting an hour-
long TV series based on its hit Western Shane.) Appar-
ently the flaw in the process is that the TV version doesn’t
have a movie-sized budget to afford sufficient time & stars.

Here's the record for movie-to-TV projects: MGM-TV:
Northwest Passage & The Thin Man, cancelled after one
& 2 years respectively; Father of the Bride, pilot réjected
by General Foods; Maisie, You're Only Young Once, and
Johnny Eager, pilots not sold.

Paramount: Destination Space, pilot not sold. Warner
Bros.: King’s Row & Casablanca, part of trilogy series,
cancelled after one year; Cheyenne, part of same trilogy,
still on TV; Public Enemy, pilot not sold. Twentieth-Fox:
How to Marry a Millionaire, syndicated series still on TV
and going into 2nd year of production; Mr. Belvedere, pilot
not sold; The Gunfighter, pilot project just dropped.

Other movie-to-TV pilot projects include Hecht-Hill-
Lancaster’s Bachelor Party, pilot just produced, and Vera
Cruz & His Majesty O’Keefe, in preparation; Bryna Pro-
ductions’ The Indian Fighter, in preparation; independent
producer Michel Kraike’s Trader Horn, project recently
collapsed & shelved; Sindee Prodictions’ Pancho Villa,
pilot recently completed.

There was also the Gross-Krasne series based on The
Lone Wolf, starring Louis Hayward, but this went out of
production after a year in syndication. NTA has in produc-
tion a TV series based on The Third Man, and in prepara-
tion, High Noon.

Three high rated Westerns—Wells Fargo, The Texan
and The Restless Gun have lost their sponsors. The first 2,
however, will be back next season with new sponsors.

A total of 9 Westerns have been cancelled, and the
figure likely will be higher when the buying season is over.
The other 6: Cimarron City, Jefferson Drum, Buekskin,
The Californians, Trackdown, and Yaney Derringer.

The Silent Six: Barring any last-minute sales, not now
anticipated, 6 Hollywood telefilm companies will have no
series production going into next season—for the first
time since they were formed: Hal Roach Jr., Jack Webb’s
Mark VII Ltd.,, George Burns’ McCadden, MGM-TV, John
Payne’s Window Glen, and Pegasus. (This, of course,
does not refer to reruns.)

Roach, one of Hollywood’s first TV producers, isn’t so
much a victim of the TV casualty rate as of financial dif-
ficulties stemming from his sale of the Roach studio to
Scranton Corp (Vol. 15:15). His only TV series, the Gale
Storm Show, has been taken over by Jack Wrather.

McCadden had 2 series last season, the George Burns
Show and the Bob Cummings Show. Both were canceled.
Pegasus’ Steve Canyon, Window Glen’s The Restless Gun
and MGM-TV’s Northwest Passage & The Thin Mahn are:all
casualties. As for Mark VII, its Pete Kelly’s Blues is vir-
tually through, and little hope is held for a renewal for
next season of Webb’s The D.A.’s Man.

Bing Crosby tells us 2 deal is in negotiation for ABC
to telecast the Ryder Cup matches from Palm Springs in
October. If the deal goes through, Crosby will act as narra-
tor of the telecast, he states. Crosby will also star in 2
ABC specials and his Pebble Beach golf tournament will
be telecast on ABC.
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Hollyw‘oo’d Roundup: Shaeffer Pen is shopping around
for an hour-long musical variety special which it wants to
telecast early in Sept. BBDO represents the sponsor . . .
Rocket scientist Willy Ley & columnist Eve Starr have
formed Monastra Productions Inc. to prepare a TV anthol-
ogy series based on science fact. Ley will host.

Du Pont has awarded its TV film commercial account
to Warner Bros. and Screen Gems. They will turn out in-
stitutional commercials for the Show of the Month and the
June Allyson anthology series. BBDO negotiated the deal
for Du Pont. Du Pont commercials were formerly produced
by U-I, but that company ended its film commercial opera-
tion when it sold its studio to MCA (Vol. 15:20).

Producer Sandy Howard is planning 3 TV film series,
Emergeney Squad & Police Station, to be distributed by
Official Films, and The Fantastie, which Teleworld will
syndicate . . . Out-of-court settlement was reached in Rob-
ert Cummings’ suit for $40,450 damages against Official
Films and Don Sharpe, in which he charged breach of con-
tract on Cummings’ TV series, My Hero.

Ilka Inc. has been formed by producer Felix Jackson
for production of TV, radio and movies. The company is
named after his wife . . . William Castle Productions has
been formed by movie producer-director Castle; Vincent
Price and writer Robb White for TV film production.
Donna Holloway is an associate. An adventure series star-
ring Price is planned as the initial project.

Producer Jack Gross (of Gross-Krasne Productions)
will supervise production in England of 2 telefilm series for
NTA, Rogue for Hire, starring Jerome Thor, and Fate . ..
Producer Julian Lesser is preparing a new TV film series,
The Unexplained.

Television Producers Guild last week elected Ben Brady
pres. He was unopposed . . . CBS’s Rod Serling series,
Twilight Zone, will be telefilmed at Metro . . . Goodson-
Todman have signed David Victor as associate producer &
story editor of its new ABC series, The Rebel . . . Blake
Edwards’ Spartan Productions has moved from Revue stu-
dios to Metro, where it resumes filming Peter Gunn July 13.
... Producer Larry Harmond planed to Paris last week for
discussions of several TV series to be made abroad . . .
Screen Directors Guild has set up a retirement plan to pro-
vide members 65 or over with a guaranteed income of $350
monthly: It goes into effect July 1.

United Artist TV plans to buy from 39 to 52 of the
200 unsold pilots in Hollywood, to package them as an

anthology series for network or syndication sale, according

to UA-TV exec. v.p. Bruce Eells. He says 3 to 5 of the pilots
may be placed in regular series production for his com-
pany’s 1960 production slate, adding that UAT would pay
a top price of $35,000 for pilots, with escalator clauses in
event of a network 'sale.

Gene Barry, star of Ziv’s Bat Masterson series, is the
latest telefilm actor to hit the road on an extensive p.a.
tour. Currently, he’s in the East doing charity appear-
ances & guest shots as part of a 9-week, 30,000-mile circuit.

Desilu Productions, which made pilot of Grand Jury-

some time ago, has réceived NTA approval to proceed with
the series, for the syndication field. NTA hasn’t yet decided
on 2 more Desilu pilots, You're Only Young Twice & The
Man Nobody Knows.

California National Productions has a $5.5 million
schedule this year, says pres. Earl Rettig. In addition to
The Lawless Years and Philip Marlowe, the latter a co-
production with Goodson-Todman, and both set for net-
works this fall, Rettig is launching production in Hono-
lulu of Not for Hire, starring Ralph Meeker, and Pony
Express on location in Arizona. '
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New York Roundup: Film syndication’s own TvB is the
recommendation of Leslie Dunier, TV-radio v.p. of the
Mogul, Lewin, Williams & Saylor agency, who last week
wrote letters to 15 leading film syndicators & producers
urging the formation of a film-supported research organi-
zation because “your research, if it exists at all, is primi-
tive and archaie.” Dunier’s chief complaint: “There’s just
not enough research material available that could counter
the abundant audience data compiled by spot TV interests
(on behalf of) a saturation schedule.”

Full-sponsorship experiment on WCBS-TV N.Y.'s Late
Show May 23, in which Schaefer Brewing bought all the
commercials in the 105-min. “It Happened One Night,”
appears to have been a success. Fast ratings made by Tren-
dex and Arbitron in N.Y. gave Schaefer a Trendex aver-
age of 22.7 against another feature (also starring Clark
Gable) which pulled a 6.4 on WRCA-TV, and an Arbitron
score of 21.3 against 6.3. In both ratings, the share of au-
dience was over 70% for Schaefer, and the homes-reached
estimate was 1,032,260. Brewing firm’s policy of only 4
commercial breaks drew applause from the public, Schaefer
dealers report, and from the press. Now, Schaefer adv.
mgr. John Nemesh says “plans are under consideration”
for further one-shot movie sponsorships.

Moscow exposure for Trans-Lux’s Felix the Cat series
has been arranged, starting July 25, although it’s not
strictly a program sale. The color TV cartoon series will
be screened in the RCA-NBC section of the American Na-
tional exhibit in the Russian capital on closed-circuit.

Trans-Lux, meanwhile, is continuing its domestic sales
policy of aiming its small (4-man) sales force’s tacties pri-
marily at multi-market station group sales. Newest sale is
to the 4-station Transcontinent TV Corp. (WROC-TV
Rochester, WGR-TV Buffalo, part-ownership of 2 others).
Other sales have been scored with Triangle, Westinghouse
and Metropolitan groups. Total gross on “Felix” in 60 days
of U.S. selling: $1.5 million in close to 50 markets.

Chic Western: to get away from the look-alike cow-
town sets that contribute much to the feeling of “sameness”
in Westerns, Ziv-TV has hired Frank Hotaling, a veteran
Hollywood art director, to work on the second-year pro-
duction of Bat Masterson. Hotaling’s specialty is settings
for the big-budget outdoor saga, having just completed art
direction of The Horse Soldiers for Mirisch Co. and UA
(see story on fight sponsorship, this issue, p. 24), and with
such credits as “Rio Grande,” “The Big Country,” and
“The Searchers.”

MGM-TV may be due for an executive shakeup, sources
in N.Y. reveal. Metro is currently not represented (alone
among major movie firms involved in TV) in network fall
film lineups, and is on the hook for some $750,000 in un-
sold pilots and in non-productive personnel. A series of
closed-door meetings was held in N.Y. last week between
MGM-TV production boss Richard Maibaum, sales v.p.
George Shupert, and Loew’s pres. Joe Vogel. Metro officials
declined comment as to the nature of the talks.

ABC Films Inc. will distribute a new 39-episode half-
hour film series titled “Congressional Investigator” being
produced by Howard-Wolper Productions Inc. H-W is hope-
ful series will be sufficiently advanced in production to be
available for fall starts.

CBS Films Inc, branch oflice managers, numbering 9,
met in a closed three-day sales conference at the St. Regis
Ilotel, N.Y., last weck to hash over new sales strategies
and methods. Key speakers included Sam Cook Digges, ad-
ministrative v.p., and Merle S. Jones, pres. of CBS-TV
stations div.
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PLENTY OF EXCITEMENT IN NEW LINES: Curtain began to rise at week’s end on "TV
1960"—and first glimpses indicate it will be an exciting performance, with nearly every major set maker
going all-out with something new in attempt to excite customers to buying pitch.

Philco chalked itself up a “first” last week with an ingenious all-transistor cordless portable at $250,
slated to go on market right away in time for this summer’s sale.

Admiral will take wholehearted plunge into color, when it reveals full line of color sets this week
at distributor convention in Chicago. Its new b&w line will heavily feature new 23-in. square-cornered twin-
panel picture tubes, entire line being extensively redesigned.

RCA's new TV-hi-i line, also being unveiled in Chicago this week, will have “more innovations
than any line in RCA's history.” You can expect some styling surprises.

Zenith will use completely new TV chassis and add "a lot of exciting new merchandise.” Its
premiere showing in Chicago won't include any 23-in. picture tubes, but there’s strong possibility of 23-in.
drop-ins before year’s end. Same is true of color—none at this week’s showing, but Zenith’s own highly
touted approach to color reception conceivably could be offered to public by Christmas.

Philco’s 15-1b. transistor portable, shown at distributor convention in Acapulco at week’s end, is
neat gimmick, should keep store traffic moving—whether it sells or not. As reported here early in April
(Vol. 15:14), it uses vertical 2-in. picture tube with projection system to throw picture on mirror at rear of
hooded shadow-box at top of leather-clad camera-type cabinet.

Called the "Safari,” little set is 8%-in. wide, 16%-in. high, 5%-in. deep. Visored viewing box gives
what Philco describes as 80 sq. in. of viewing area, approximately the same size as a 14-in. picture tube”
—depending on how close you sit. Actual mirror screen measures closer to 10 in. diagonally. Set has 21
transistors, uses printed circuits, has $5.25 Eveready rechargeable dry cell which will run for 4 hours on
a charge. It may be recharged overnight on house current. Transistor set will also run from electric outlet.

Other features of the portable: Builtin telescoping antenna, 3-position “range’ switch and manual
dial to keep track of hours in use. Production begins June 6, national distribution end of month.

Much of remainder of Philco TV line is built around redesigns of this year’s separate-screen
“Predicta” models, with 17-in. versions added. One is designed as room-divider, in which picture screen will
swivel 180 degrees for viewing from either side. Another model, at $229, is equipped with timer-clock.
Cheapest 17-in. Predicta carries suggested list of $199. Also new this year is wireless "Directa” remote
control system for changing channel & volume. New “Mastercraft” high-end line places emphdsis on fine
furniture. As to prices—initial indications were that, although new higher-priced models have been added,
most others are about comparable with their predecessor models.

‘59 TV SALES AT 5.5-MILLION PACE: We're deep enough into 1959 now to do a little
statistical handicapping in the TV sales race—and if this year follows past patterns, historical indicators all
point to retail sales of about 5.5 million units this year, 7% better than last year’s 5.1 million.

Not a large increase—considerably smaller than most industry predictions at first of year (Vol. 15:1)
—but nevertheless a recovery from bad 1958, considering that average price per set is believed to be rising.
Of course, final figure may be considerably higher than 5.5 million if new models entice public to increase
buying over & beyond normal seasonal patterns. But from today’s vantage point, here’s how full-year 1959
looks on basis of market data on seasonal TV sales patterns for last 7 years:

Historically, first 3 months account for about one quarter of full year’s retail sales. On basis of 1959's
first-quarter sales of 1,375,626 (Vol. 15:19), full-year sales would project to about 5.5 million.

April is traditionally TV’s poorest sales month (exception: recession-ridden 1958, when May was
lower)—and that month’s retail sales have constituted an exceptionally stable barometer of annual produc-
tion in the past. In the 7 years for which sales have been tabulated by EIA (1952-1958), April sales have
constituted exactly 5.1% of year’s totals in 4 separate years, 4.7% twice (including last year) and 5.5%
once. In no year has there been deviation of more than 0.4% from 5.1% norm.
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Retail sales in April 1959 are estimated at about 275,000—although official EIA figures aren't due

until this week. This compares with 425,000 the preceding month and is up from 243,000 in April 1958. If we
assume that April will run true to form and constitute 5.1% of year's total sales, we again project to about

5.5 million set sales in 1959.

First 4 months' sales historically average to about 30% of year’s total. With Jan.-April 1959 sales

totaling some 1.65 million, we come up with same statistical estimate of 5.5 million sets for year.

Feb. was 1959's strongest TV sales months to date, on seasonally adjusted basis. Sales in Jan. ran

at rate of 5.64 million a year, in Feb. 5.74 million, dropping in March to 5.25-million rate—and up again in
April to about 5.5-million level. Statistically, 8.9% of year’s sales are made in Jan., 7.8% in Feb., 8.1% in
March. If 5.5-million pattern continues, May sales should total around 313,500.

But past performance isn‘t always followed to the letter—as 1358 showed so dramatically—and we

don't quarrel with those set makers who still predict 1959 sales of more than 6 million. Steadily improving
economic conditions & complete restyling of new TV lines hold real key to whether TV sales follow statistics

this year or blaze new trail.

Note: Because of éarly printing schedule due to Memorial Day holiday, we are unable to include
EIA's reqular weekly TV-radio production figures in this issue. Next week’s Digest will recap production

statistics for 2 weeks.

EVERYONE WANTS SPECTRUM SPACE: FCC and its staff,
faced with incessant demands for more radio leben-
sraum, questioned witnesses closely as the oral testi-
mony began last week in the long-range 25-890-mc
hearing (Vol. 15:14).

For example, RCA Communications pres. Thompson
H. Mitchell was asked why he’s seeking bands in the
35-38-mc region for scatter commiunications but still
hasn’t used those allocated in the 47-mec area. Mitchell’s
answer: Such circuits are too costly now but there will
be need for them in the future. He also urged that fre-
duencies be set aside now for satellite relay systems.

Four AT&T witnsses—J. J. Hanselman, Robert
Bright, Paul W. Blye & H. R. Huntley — insisted that
765-890-mc should be taken from uhf TV, where it’s now
little used, and allocated for a nationwide public mobile
telephone service. They also insisted that Bell System
should. provide the service exclusively. Vigorous opposi-
tion is expected from other mobile services, which would
like to get into such an act—as well as from the TV in-

‘dustry, whose witnesses are due later in the hearings,

which resume June 3 when EIA is due to testify. On
June 17, there will be witnesses from National Assn. of
Educational Bestrs., Joint Council on Educational TV and
FM Bestrs. On June 18: WQXR N.Y., NAB and Assn. of
Maximum Service Telecasters.

Also pitching for vastly expanded mobile phone sys-
tem was Joseph A. Anderson, gen. mgr. of General Motor's
AC Spark Plug div., Lenkurt Electric’s Alan F. Culbertson
and U.S. Independent Telephone Assn.’s Thomas R. War-
ner & R. H. Herrick.

Major mobile communications manufacturer Motorola,
through witnesses Robert W. Galvin, Daniel E. Nobel,
Lowell White & William J. Weisz, proposed a complete
overhaul of entire 25-890-mc band, including moving TV
into 30 channels in 174:354 mc. The TV allocation is simi-
lar to one being explored by the FCC and military services;
it would mean dropping Ch. 2-6 and acquiring space in
the 216-354-mc area from govt. services.

Chief FCC counsel in the case is Dee W. Pincock,
chief of the Rules & Enforcement div., Office of General
Counsel. Cross-examination of common carrier witnesses
was conducted by Arthur A. Gladstone, chief of the Do-
mestic Radio Facilities div.

INDUSTRY SEES $9.35-BILLION YEAR: EIA pres. D. R.
Hull’s prediction of a $9-billion sales year (Vol. 15:21)
has been confirmed by the electronics industry itself.
In an industry-wide survey conducted by the Office of
Naval Material, 578 firms said they plan to produce a
total of $9.359 billion in electronic equipment this year.
Accuracy of the statistics should be quite high. Last
year the 561 firms surveyed estimated their total 1958
output would be $8.278 billion; this year they said
it actually turned out to be $8.261 billion.

The survey showed the industry plans $5.14 billion in
military production in 1959. The military production back-
log on Jan. 1, 1959 was $5.534 billion vs. $4.928 billion a
year earlier. Among other industry facts shown:

The electronics industry is capable of producing
$12.635 billion worth of equipment on a single-shift basis,
operating at capacity—up from $11.519 last year. In 1958,
a total of 513,636 employes worked in electronics plants,
compared with 492,391 in 1957. The industry averaged
$15,654 sales per employe last year, an increase of $429
over 1957. Of the 578 companies, 111 (19%) planned to be
occupied 1009 with military production in 1959, while 94
(14%) said they would be devoted exclusively to civilian
production.

A breakdown by number of electronics employes gives
this size-up of the industry: 1-50 employes, 174 firms;
51-100, 79; 101-200, 98; 201-500, 96; 501-1000, 54; 1001-
2000, 29; 2001-5000, 29; over 5000, 19.

The complete survey is part of the Office of Naval
Material’s publication, Manufacturers of Electronic Equip-
ment, Facilities Data, Ratings & Production Capabilities.

* * *

Most complete census of electronics production ever
projected is now being conducted among end-equipment
manufacturers by the U.S. Census Dept. for the Electronics
div. of Commerce Dept’s Business & Defense Services
Admin. Questionnaire sent to all electronics firms asks
company-wide number of employes & dollar value of ship-
ments. The 1958 civilian & military unit and dollar ship-
ments are requested in a wide variety of categories (all of
them broken down) including navigation aids, radar, sonar,
communication gear (not including broadcast equipment,
but including closed-circuit TV), missile electronics, test
gear. BDSA plans to make general statistical totals public.
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ELECTRONICS IN SPACE: Men will have to learn to walk
& talk first before they can run in the coming space
age, but electronics techniques are being unfolded to
show the way, 4 experts agreed last week in a matter-
of-fact panel discussion at the second National Missile
Industry Conference in Washington.

Arranged by the EIA in cooperation with the National
Rocket Club, the conference heard these descriptions of
electronic developments on the way-—and already on hand:

Elmer W. Engstrom, RCA senior exec. v.p.: The ul-
timate destiny of electronics takes in “environmental con-
trol for man in space, the programming of trajectories and
the guidance of vehicles, new methods of propulsion, and
all manner of communications. [But] our immediate
capabilities and our greatest present opportunities are to
be found in the development of communications to, from
and through earth satellite systems.” Engstrom said the
simplest approach now is through a passive satellite chain
of several dozen aluminized balloons in a polar orbit at
3000 miles.

David B. Smith, Philco v.p.: “Propulsion is adequate
now to place communications satellites in orbit because
of the relatively modest weights involved. However, a
payload of some 50,000 1b. by 1968 will be necessary to
make such satellites economically feasible. There are
economics involved but these problems will be resolved
by engineering advances.”

Sir Robert Watson-Watt, chairman of Sir Robert
Watson-Watt & Partners Ltd.: “Politics is bound to creep
in, but the proper function of communications satellites
can be carried out by: (1) Technological regimentation and
the proper allotment of channel space. (2) Constant
watch over program content and channel utilization. (3)
Exercise of vigilance over clandestine operations.”

William F. E. Long, EIA marketing data mgr.: “The
electronics industry can be expected to make contributions
in 3 areas: (1) Design & fabrication of the payload. (2)
Data acquisition, reduction & transmission. (3) Guidance
& control.”” Long said, however, that it’s “doubtful
whether the assembly-line technique associated with mass
production will be applicable during the space age.” He
said early output of space vehicles ‘“will be measured in
dozens rather than in the hundreds.”

* * &

“Earth Net Dialing System,” capable of reflecting TV
signals to distant parts of the globe, is being developed by
ITT, chairman Edmond D. Leavey said at the annual meet-
ing May 27. The system would use 3 unmanned satellites,
22,300 miles in space, holding fixed positions relative to the
earth, rather than circling it. Leavey said he thought the
system might be ready in a few years, capable of reflect-
ing 15,000 two-way voice circuits & several TV channels, or
facsimile, high-speed code & teletype. Reviewing earnings
prospects, he said he expected 1959 to be the best in the
company’s history.

Sharp increase in Japanese tube & transistor exports
to U.S. in first-quarter 1959 over the same 1958 period is
noted in a May 25 Tokyo dispatch in Electronic News,
reported as compiled from Finance Ministry records. Ac-
cording to the report, 728,000 vacuum tubes were sent to
the U.S. during the first quarter of this year (vs. 32,000
in the same 1958 period), 42,000 transistors (vs. 2000),
46,000 speakers (vs. 24,000), 24,000 microphones (vs.
16,000), 44,000 variable capacitors (vs. 10,000), 1.6 mil-
lion fixed capacitors (vs. 1 million).
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Trade Personals: Frank X. Banko named adv. & sales pro-
motion coordination mgr., RCA electron tube div. James
P. Jannuzzo appointed adv. & sales promotion mgr., indus-
trial market, same div.; Gerald E. Ryan appointed shows
& exhibits administrator . . . William R. Wilson, Phileo
treas., named to new post of financial v.p. & treas.

Robert E. Lewis, Sylvania president, elected to the
board of Harris-Intertype Corp. . . . Dudley J. Scholten
named mktg. v.p., Sylvania International.

Donald C. Power, chairman & chief exec. officer of Gen.
Telephone & Electronics Corp., named “business executive
of the year” by National Sales Executives-International
at its 24th annual International Distribution Congress in
New Orleans last week . . . Conrad Young, former govt.
contracts mgr., named industrial products mktg. mgr.,
Philco govt. & industrial div.

Richard M. Osgood named gen. mgr., Sylvania Elec-
tronic Systems Lab at Waltham, Mass. H. C. Tittle ap-
pointed Buffalo, N.Y., operations gen. mgr.; E. J. Vigneron
data systems operations gen. mgr., headquartering at
Needham, Mass.

James Vrungos, former mktg. mgr. of ‘“digimatic”
products, Stromberg-Carlson electronic control systems,
named industrial mktg. mgr., electronics div. . . . Martin
Sheridan has rejoined Admiral as PR director after 115
years as director of information & PR, New England
Council, Boston.

Charles M. Volkland, West Coast asst. regional sales
mgr., Philco’s Govt. & industrial div., promoted to sales
mgr. of subsidiary Sierra Electronics Corp., Menlo Park,
Cal. . .. Jerome G. Friedman, ex-Design Service Co., RCA
and Westinghouse, appointed customer relations dir., Adler
Electronics . . . Frank M. Hickey promoted from Northeast
regional sales mgr. for distributor sales, CBS-Hytron, to:
new post of industrial products sales merchandising mgr.
. .. Willard H. Sahloff, v.p.-gen. mgr. of GE housewares &
radio receiver div., elected to Rutgers U. board of gov-
ernors ... Samuel M. King named RCA West Coast missile
& surface radar dept. mktg. mgr. . . . George Howitt pro-
moted from senior research engineer to asst. mgr. of Du
Mont Labs’ military electronic operations communications
& radar lab . .. Charles F. Cheney appointed mtkg. re-
search mgr., telecommunication div., Stromberg-Carlson.

Distributor Notes: Admiral has consolidated its Wash-
ington, D.C. branch with the Metropolitan div., headquarters
of which are in Newark, N.J. New building for Admiral
distribution in Washington is at 2911 V St., NE. Samuel
Schwartzstein is Newark gen. mgr.; William Oppenheim,
ex-Baltimore mgr., is Washington mgr. . .. Elmer J. Young
named dealer sales mgr., GE sales & distribution dept.,
N.Y. branch, succeeding Francis Hanlon, resigned. George
Ligelis named TV receiver sales mgr., metropolitan N.Y.
dist. . . . T. D. Stephens named distributor sales mgr.,
Atlanta, Ga. office of Tung-Sol . .. Samuel Jacobs Distrib-
utors, Philadelphia, named regional wholesaler for phono-
graph, tape recorder, stereo console & record changer lines,
V-M Corp., Benton Harbor, Mich. . . . Hoffman appoints
Godwin Electronic Supply, Birmingham, Ala. for TV, stereo
hi fi & radio in North Central Alabama.

Dan Jacobs, ex-Norge products sales mgr. at Apollo
Distributing Corp., named Motorola div. sales mgr., Cooper
Distributing Co., Newark, N.J., succeeding William Gold-
berg, who becomes sales mgr., Philadelphia branch, Admiral
Corp., metropolitan div., succeeding William Geiger, re-
signed . . . Sylvania appoints J. S. George Supply Co.,
Burlington, Vt. for TV, radio & phono in northern Vermont.
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Electronics Personals; George T. Scharffenberger resigns
as pres. of ITT’s Kellogg Switchboard & Supply Co. to be-
come eastern regional v.p. of Litton Industries & pres. of
subsidiary Westrex Corp. . .. Brig. Gen. Charles M. Baer,
ex-SHAPE, named commandant of Army Signal Corps
School, Ft. Monmouth, N.J.

Thomas V. Jones, former senior v.p., elected president
of Northrop. Corp., succeeding late Whitley C. Collins.
James Allen promoted from v.p. & asst. to the pres. to cor-
porate v.p. & asst. to the chairman . .. Walter R. Williams,
ex-chief of staff communications for AEC, has been named
a consultant to the National Aeronautics & Space Admin-
istration . . . Robert H. Dreisbach promoted from chief en-
gineer of radio commuriications, Magnavox, to mgr. of
newly formed anti-submarine warfare div.

George B. Kistiakowsky, Harvard U. chemistry pro-
fessor, named President Eisenhower’s special asst. for
science & technology, succeeding Dr. James R. Killian Jr.,
resigned . . . Jacob M. Roey, ex-procurement chief, Water-
town, Mass. arsenal named small business adviser of
National Aeronautics & Space Administration.

Brig. Gen. David Sarnoff, RCA chairman, left for Eng-
land last week aboard the Queen Mary to attend the London
conferénce of the Atlantic Congress, sponsored by NATO.

EJIA’s consumer products div. voted at the May 20-22
convention (Vol. 15:21) to form separate sections for TV,
radio & phono manufacturers and later to establish tape
recorder & hi-fi equipment sections. Among other actions,
industrial electronies div. chairman Ben Adler named these
section & committee chairmen: A. K. Ward, RCA, ampli-
fier & sound equipment section; E. C. Tracy, RCA, broad-
cast & closed-circuit TV equipment; W. W. Simmons, IBM,
computer & data-processing systems; H. Van Aken, GE,
land .mobile ecommunications; L. G. Walker, Motorola, mi-
crowave; G. E. Wright, Bliley, piezoelectriec quartz erystal;
N. Anton, Anton Electronics, nuclear instrumentation; Irv-
ing Koss, Motorola, special programs committee; C. R.
Cox, Andrew Corp., membership & scope; H. Van Aken,
GE, finance. These firms were admitted to EIA as active
members: Pilotless Aifcraft div., Boeing; Continental Elee-
tronics Corp. of America; Land-Air Inc.; Premier Metal
Products Co.; Rheem Semiconductor Corp.; Servo Corp. of
America; Sperry Rand Corp. Admitted as a special member
was Windsor Electronics, Glen Ellyn, Ill.

Germanium diode so tiny that 650 will fit in a cubic
inch and 850 weigh an ounce is being manufactured com-
mercially by General Instruments’ semiconductor div. The
initial output of the paper-thin wafers is going to RCA as
prime contractor in the Army’s micro-module program, but
eventually they’ll be available to the industry for all types
of miero-module systems.

Obituary

William J. Morlock, 50, special consultant to GE’s in-
dustrial electronics div. and until recently gen. mgr. of its
technical products dept., died May 24 at his home in Syra-
cuse after an illness of several months. Since joining GE
in 1947, he played major roles in development & design of
broadcast equipment, microphones and photophone, sound
& facsimile equipment. He had been with RCA 17 years.
Surviving are his wife, a daughter & a sister.

Walter E. Husselrath, 57, gen. superintendent for all
Du Mont Labs plants, died suddenly May 25. He had been
associdted with Du Mont since 1942. He is survived by 2
dgugbters,ﬁ grandehildren, 3 brothers and a sister.
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Finance

Ampex’s sales for the year ended April 80 totaled $43,-
691,000, a 45% increase over the $30,000,000 for fiscal
1958, pres. George I. Long reported. He stated that the
net profit exceeded the $2,500,000 previously estimated, as
compared with $1,640,000 reported for the preceding year.
Total sales for the current fiscal year will exceed $60,000,
he predicted, with the outlook for each of the company’s
product divisions still “excellent.”

Crosby-Teletronics Corp., formed in April by the
merger of Crosby Labs Ine. and Teletronic Lab Ine. (Vol.
15:17), plans to offer the public 250,000 shares of common
stock through Myron A. Lomasney. The company is active
in research, development & production of electronic test
equipment & radio communication gear, and owns the pat-
ent covering the Crosby compatible FM stereo multiplex
system.

Packard-Bell has placed an offering of 120,000 common
shares on the market at $42.75 a share through White,
Weld & Co. (Vol. 15:19). Of the total, 100,000 are offered
for the account of the company, 20,000 for chairman H. A.
Bell.

Varian Assoc. has filed an SEC registration statement
(File 2-15125) listing $2 million interests in its employe
stock purchase plan and 70,244 capital stock shares which
may be acquired in it.
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Capital Cities TV in Black: Capital Cities Televison Corp.
(WTEN & radio WROW Albany, with satellite WCDC
Adams Mass.; WPRO-TV & WPRO Providence; WTVD
Durham, N.C.) ended 1958—its first year of public stock
ownership—with a net income of $314,050, after operating
in red during its 1957 organization period (Vol. 14:35).
Broadcasting income after commissions totaled $2,458,606,
non-broadcast income increasing the figure to $2,464,034.

The TV station group, largest stockholders of which
are commentator Lowell Thomas and pres. Frank M.
Smith, reported it now has 857 stockholders and that the
question of a listing on the American Stock Exchange is
“still pending.”

Its balance sheet shows total current assets of
$800,375, fixed assets $1,695,683, total assets $4,061,108.
Current liabilities total $1,138,086. The acquisition of
WPRO-TV & WPRO for $6,505,808 (Vol. 14:51) plus the
refinancing of $686,948 of long-term indebtedness, the re-
port notes, was accomplished through a 5-year loan from
2 banks for $6 million on unsecured 5% promissory notes
and the private placement of $1.5 'million in 5-year 6%
subordinated debentures with warrants for the purchase
of 214,286 shares of common stock at $7.

National Co. directors have voted a 2-for-1 stock split
Aug. 2 to stockholders of record July 20, subject to ap-
proval of stockholders at a special meeting July 10.
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Title Fight Rights Sold: TelePrompTer Corp. stepped into
the network program packaging ring last week with a
$100,000 sale of radio rights for the June 25 closed-circuit
Patterson-Johansson heavyweight match. The radio cover-
age (reportedly to be aired on ABC Radio) ‘was bought by
United Artists and a production firm whose product it
distributes, the Mirisch Co.

The sell will be for “The Horse Soldiers,” a $4 million
Western about to be released, and it’s the first movie
sponsorship of a title fight. Commercials for the film, in
which stars John Wayne & William Holden are expected
to be heard, will be slanted “to reach an audience par-
ticularly interested in a rugged action picture,” say: UA
officials. The radio package is part of a $1 million ad-
promotion budget that’s been scheduled by UA and Mirisch
for the movie,

TelePrompTer pres. Irving Kahn, who tried unsuc-
cessfully last summer to sell radio rights to Patterson-Roy
Harris fight for a similar figure, stated he felt the price
paid by UA was “a bargain computed on the usual cost-
per-min. rates for prime commercial time.” -

Kahn, whose UA deal takes him a long step forward
toward recouping his $300,000 payment for broadcast
rights, is involved in other non-closed-circuit deals for
the fight. “We've sold radio rights in England, and we're
discussing a sale to British TV of a filmed version of the
fizht—not kine, not tape, but film,” he told us on May 25.
He has also negotiated for Swedish-language and Spanish
ringside radio coverage of the bout.

Although there’s the usual 75-mile blackout on theater
telecasting of the fight in the N.Y. area, Kahn said he felt
the radio version would not hurt the live or theater TV
gates because “the bout is such a tremendous attraction.”
UA adv. dir. Roger Lewis says ads will be taken for the
radiocast on amusement and TV-radio newspaper pages.

Twentieth Century-Fox reported a decline in first-
quarter earnings at its annual stockholders’ meeting in
New York City. After the meeting pres. Spyros P. Skouras
said, “Earnings were adversely affected because several
important films did not meet expectations.” He cited “A
Certain Smile,” “The Barbarian & the Geisha,” &,“The
Roots of Heaven.” Discussing TV, he said rental of pre-
48 films for telecasting had been “a great mistake.”" (In
the annual report, dated April 22, Skouras noted, “In each
of the past 2 years, over $6,000,000 of our gross ‘ir_lcome
has come from the rental to TV of our pre-1948 library . ..
This source can be expected to continue in 1959 & for
many years to come.”) Voicing the expectation that tele-
film production might some day equal in importance the
company’s movie production, Skouras pointed out that 4
series had been sold for fall network showing: “Adventures
in Paradise,” “The Last Frontier,” “5 Fingers” & “The
Many Loves of Dobie Gillis.” For quarter to March 31:

1959 1958

Net earnings ........... $929,976  ~.$2,147,711

Earned per share ....... 41¢ 84¢

Shares outstanding ..... 2,293,186 2,564,686
Common Stock Dividends Stk. of
Corporation Period Awmt. Payable Record
Amphenol-Borg ...... — $0.35 Jun. 30 Jun. 16
ATVIN i o ot o5 sleiesod s — 25 Jun. 30 Jun. 8
Bendix Aviation ...... — 60 Jun. 30  Jun. 10
British Industries ..... Q J12% Jun, 30 Jun. 16
British Industries ..... — 2% stk, Jun. 30 Jun. 16
GE ....... TIPS 50 July 256 Jun. 19
National Co, .....0... — 2%stk. Jun, 30 Jun. 19
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SUMMARY-INDEX OF WEEK'S NEWS g

FCC

FCC STUDIES 130-MILE VHF DROP-INS for certain major
markets—no decision yet. Baton Rouge gets Ch. 9, nothing
final on Fresno & Columbus, Ga. (p. 1).

Advertising

BIGGER SYNDICATION DEALS are this year's trend as
national advertisers move into multi-market film buys of 60
or more markets (p. 12).

HOLDING SUMMER VIEWERS is warm-weather trick best
done with 52 weeks of fresh program material. Reruns hold
their own, but replacement shows are often losers, says
Nielson study (p. 12).

Manufacturing & Distribution

TV-STEREO INNOVATIONS are stressed as more new lines
are shown. Admiral emphasizes 23-in. tube, RCA has hidden-
screen set, built-ins, Zenith pushes high end (pp. 2, 17 & 18).
JAPANESE IMPORTS UP FOURFOLD in first-quarter 1959
compared with 1958 period, totaling $7.9 million in factory
value. First Japanese TV sets to be shown here this month
(p. 16).

EIA AND THE MOBILE SPECTRUM. Witnesses seek 4] me
for land services, foresee 5,000,000 transmitters by 1978.
AT&T proposal attacked (p. 18).

Film & Tape - - § bk

TAPE STANDARDIZATION is being exploréd from stand-
point of producers by new FPA group in N.Y. which seeks
"“universal distribution” of tapes (p. 14).

TV TAPE'S MOST AMBITIOUS project to date, Bolsh01 BcrHef
creates unique problems in studxos—and in executWe “otfices
(p. 14). Coe TN . T

Ay e - A s

FCC TOUCHINESS ABOUT CONGRESS & 'pressure’ shown
in Commissioners’ sharp questions about Motorola letters
to Congress in mobile phone conflict (p. 3).

PASTORE WAITS FOR FCC to act on Lar Daly issue, post-
pones opening of Senate equal-time hearings from June 12
to 18. -‘Other Sec. 315 developments (p. 4).

Networks

NBC STEPS UP COLOR with 30% increase in programming,
conversion of 2 more Burbank studios and addition of second
$300,000 color mobile unit (p. 6).

NETWORK TV BILLINGS for April total $52 million, maintain-
ing pace of 9% ahead of 1958. All 3 networks share in
seasonal dip in gross time sales from March (p. 6).

| SLPRTS

Educational TV

FEDERAL ETV AID SHELVED in House by Commerce sub-
committee led by chairman Harris (D-Ark.), but it plans field
trips to study need for govt. grants (p. 2). Other stories (p. 5).

Auxiliar}_LServices

QUICKENING RATE OF CATV system sales expected by
operators & brokers. National Theatres said to be buying big
Williamsport, Pa. system (p. 2). Other stories (p. 11).

Other Departments
CONGRESS (p. 3). STATIONS (p. 7). PROGRAMMING ( 9)

Y

FCC STUDIES 130-MILE VHF DROP-INS: FCC continued gingerly palpating its TV alloca-
tions structure last week but didn't come up with a final prescription. However, it did tell its staff to examine
drop-in of vhf channels into a number of major 1- & 2-vhf markets—with co-channel mileages reduced to as
low as 130 miles in some instances. It's another “study,” nothing final.

Meanwhile, Commission again tackled 3 markets wherein conventional vhf drop-ins have been
proposed (requiring no change in existing rules governing spacing): Baton Rouge, Columbus, Ga., and
Fresno. It finalized Baton Rouge situation by shifting Ch. 9 there from Hattiesburg, Miss., giving Baton Rouge
2 vhis—including WBRZ's Ch. 2. Columbus & Fresno decisions still hang fire, although it's understood Com-
mission still leans toward making them all-vhi.

WDAM-TV (Ch. 9) Hattiesburg, controlled by Edgar B. Stern Jr. who heads WDSU-TV (Ch. 6) New
Orleans and uhf WAFB-TV (Ch. 28) Baton Rouge, had asked for the Ch. 9 shift in the first place. It had
hoped to move with the channel to Baton Rouge, and asked FCC to permit it to make the shift immediately.
However, FCC declined to give it Ch. 9 in Baton Rouge, even temporarily, because city’s WIBR told Commis-
sion it also wants to have a crack at the channel. Thus, a competitive hedring'is in prospect. It's possible that
the competitors may get together and ask FCC to let them operate Ch. 9 temporarily, pending a final decision:
Or WDAM-TV can continue to operate on Ch. 9 in Hattiesburg until the grant is made in Baton Rouge.

wWwWw americanradiohistorv com



2 JUNE 8, 1959

Uhf proponent Comr. Lee sees uhf doomed in Baton Rouge sooner or later, now that 2 vhf channels
are assigned there instead of one. He issued a dissent stating: “Not only is this action a blow to uhf broadcast-
ing & to the manufacture of uhf receiving sets, it constitutes a shortsighted disservice to the communities.

“In Baton Rouge it is obvious that the area is appropriate for uhf broadcasting, that uhf receiving set
saturation is high. If channel 2 [occupied by WBRZ] were to be either deleted or reserved for educational
broadcasting, there would be more than 2 commercial stations operating there in a short time as evidenced
by a uhf authorization which has since been surrendered.

“Adding a second vhf channel with little prospect for adding «a third—to say nothing of a fourth or
fifth, which is entirely feasible in the uhf—denies the city & surrounding areas of TV service for generations.”

Comr. Bartley also dissented. Although he issued no formal statement, he told us: "It's premature.
We ought to know where we're going first—whether we're going to get more vhf from the military, etc.”

ADMIRAL, RCA, ZENITH DISPLAY NEW LINES: ’“New” was key word in Chicago set
showings. Each of three big set makers went off in its own direction with unique, eye-appealing innova-
tions. Admiral stressed 23-in. square tube, complete color line. RCA announced it would have 23-in. sets
next fall, and showed line with “10 innovations’ including clever hidden-screen set, built-in wall color and
b&w chassis, clock timer sets. Zenith pushed hard on high-end quality-furniture sets, new chassis, and used
110-degree tube for first time, in its 17-in. portables. In stereo, all manufacturers used ingenious new meth-
ods to project sound beyond confines of single cabinet. (For full details see pp. 17 and 18.)

FEDERAL ETV AID SHELVED IN HOUSE: There's no chance this year that Congress will
vote $51 million—or any part of it—to help states buy educational TV equipment. Legislative dead end for
Senate & House proposals for govt. grants was reached last week in House Commerce communications &
power subcommittee. It decided to “defer action” on all such plans at least until 2nd session of 86th Congress.

Doubts about need for federal aid to ETV—if not outright hostility to whole idea—were voiced by
Republicans & Democrats at House hearings last month (Vol. 15:20). They followed Senate approval of
$1 million-per-state-&D.C. bill (S-12) by Sen. Magnuson (D-Wash.), whose measure also got through Senate
in 1958 before it died in House (Vol. 15:16). So House subcommittee’s vote to shelve it—and 7 similar House
bills—wasn’t unexpected. It nevertheless was blow to ETV advocates who had counted on Senate momentum
to carry project through both houses this session.

All is not lost to plan’s advocates, however. Subcommittee headed by Commerce Chairman Harris
(D-Ark.) also decided by 4-3 unrecorded voice vote at executive session to conduct “field study” of ETV
operations across country after first session adjourns. No schedule was drawn up but presumably sub-
committee members will make summer & fall trips to ETV stations to find out—at grassroots—just how they
are making out and how urgent their chronic financing problems are.

Projected ETV tour was seen as ray of light in otherwise dark situation by exec. dir. Ralph Steetle
of Joint Council on Educational TV (JCET), who for 2 years has marshalled witnesses & statistics in congres-
sional campaign for help. “It's a big disappointment,” he told us after subcommittee refused to make any
recommendation on ETV bills. “But we'll be delighted to show subcommittee members the value, significance
—and national needs—of educational TV on our home grounds.”

When federal aid proposals are revived again—as they will be next year—Steele will bank on
subcommittee being persuaded by its own grassroots findings to endorse ETV grants. If that happens, it's
likely that what comes up for House floor action won’t be Magnuson plan for outright $1 million govt. outlays.
All subcommittee members already have indicated that any federal aid in any event should be predicated
on state legislatures putting up matching money for ETV—as provided in alternative bills (HR-2926 & HR-
3043) by their Commerce colleagues Roberts (D-Ala.) & Moulder (D-Mo.). JCET won’t object to such
strings on federal help.

QUICKENING RATE OF CATV SYSTEM SALES: You can expect brisker trading in commu-
nity antenna systems from here on out—principally because many CATV operators have used up their
depreciation and are suffering heavy tax bites. There are many more would-be buyers than ready sellers,
but CATV people look for accelerated sales.

Prices are handsome indeed. Just last week, for example, Charles B. Persons sold his Ely, Minn.
system & radio WELY to V. P. Hallett—getting $137,500 for system, $37,500 for station—through broker
Blackburn & Co.
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We hear there's a huge transaction in the works—National Theatres buying Williamsport (Pa.) TV
Cable Corp. which has 8-3000 subscribers. Pres. Clive Runnels and associates had bought the system in 1955,
when it had some 6000 connections, for reported $! million-plus. Presumably, it's going for much more now.

Another growth index: Pioneer CATV operator Martin F. Malarkey, who started with a system in
Pottsville, Pa. and now owns 4, bought Harrisonburg, Va. setup for $65,000 three years ago when it had 400
subscribers. It now has 2000, and he has refused $200,000 for it. He predicts there will be considerable
system swapping—with operators avoiding big taxes on sales while acquiring new period of depreciation.

CATV broker Bill Daniels, Denver, stresses that the number of subscribers is by no means sole factor
in price setting. “It's net profit that counts,” he says. Other factors: Age & condition of equipment, number
of channels carried, potential for more channels, degree of market's saturation. Taking all things into account,
prices are running $75-3150 per subscriber—and are going up. Daniels reports that there have been 17
systems sold in last 12 months, 14 through his organization.

Prices are seldom revealed. Unlike broadcasters, CATV operators don't have to disclose figures.
With NCTA holding its annual convention in Philadelphia‘s Sheraton Hotel June 23-25, dickering season
should reach a peak.

FCC TOUCHY ABOUT CONGRESS & 'PRESSURE’: Good example of FCC's irritation
about & sensitivity to whole question of “influence” came last week during Commission’s 25-830-mc allocations
hearing—as members made it clear they resent appeals to congressmen made by parties to the hearing.

The exchange came when Motorola pres. Robert Galvin was on the stand, and FCC counsel Arthur
Gladstone produced May 25 letter from Sen. Dirksen (D-Ill.), member of Judiciary Committee. Dirksen
enclosed letter from Galvin, which charged that AT&T's request for 765-890-mc for mobile phone use (Vol.
15:22) “could lead to monopoly of all mobile radio by the telephone companies to the exclusion of many
small & medium sized business enterprises.” Gladstone also introduced letter to FCC from Walter B. Stults,
staff director of Senate Small Business Committee, asking for Commission’s comments on a similar
"monopoly” letter from Galvin to Chairman Sparkman (D. Ala.).

Gladstone asked Galvin: “Are you looking to these committees for relief in this situation or are you
expecting that the Commission will make a decision with respect to these matters?” Galvin: “We are not
looking to these committees for relief at this time, or for any expression of influence.” He explained that it's
Motorola's policy to inform Congress “on matters having to do with our general business & the public welfare.”

Chairman Doerfer: “You have no information or any grounds or any reason to believe that any
Commissioner sitting in this case has been approached, privately, or any other way, with respect to the
subject matter of this proceeding?” Galvin: “"We have no such information, no such concern . . . and I
think if we had, we probably would have withheld even sending these if it would have cast any suspicions
or if it would have assumed casting suspicion. . . . This is a perfectly normal procedure that we are doing
on tax matters & all kinds of matters with our congressmen.”

Comr. Bartley: “Mr. Chairman, in light of your statement with respect to the discussion of this matter,
off the record, so to speak, for the past 4 or 5 years, I have been talking about this to anybody I could talk
to about it, and if anyone here has any notion that I would be prejudiced by any of my conversation about
this, I would like to know it now.” Galvin again assured Commissioners that he never had any doubt that
FCC would give the case impartial consideration, that Motorola had no intention of bringing “any pressure
to bear on anyone.” (For other aspects of last week's hearing, see p. 18.)

Senate investigation of the use of foreign-made sound

Congress
—g—-——- tracks in U.S. TV films, causing “serious unemployment

No private talks between Federal Power Commission
members and members of Congress or private citizens on
the merits of pending cases would be permitted under
strict new rules proposed by the agency. In advance of
next week’s panel hearings by the House Commerce legis-
lative oversight subcommittee for a half-dozen regulatory
commissions (Vol. 15:21), FPC said it also may open for
public inspection all letters to individual .commissioners
on pending matters. Interested parties were invited to
submit comments on the suggested rules by June 30.

among our own musicians,” has been demanded again by
Sen. Morse (D-Ore.). Renewing a campaign he started last
year at the request of the American Federation of Musi-
cians (Vol. 14:28), he introduced a resolution (S. Res. 126)
calling on the Finance Committee to explore ‘“runaway
cut-rate film making abroad” by TV & movie industries.
Morse said he'd “be especially interested in the explanation
of the broadeast industry, which—unlike the average com-
mercial entity—employs some of these questionable prac-
tices by virtue of a ., ., free monopoly of the air waves.”
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The FCC
PASTORE WAITS FOR FCC: Delays by FCC in making up

its mind what to do about its Lar Daly equal-time rul-
ing (Vol. 15:8-16, 18-22) brought postponement last
week of scheduled Senate hearings on the cause-celebre
issue of whether newscast appearances by candidates
are political appearances.

Chairman Pastore (D-R.1.) of the Senate Com-
merce communications subcommittee had scheduled ses-
sions starting June 12 on 4 bills exempting newscasts
from equal-time requirements and otherwise amending
Sec. 315 of Federal Communications Act (Vol. 15:22).

But Pastore got word from FCC that its Sec. 315 le-
gislative recommendations—if any—wouldn’t be ready by
then. So the hearings were put off until 10 a.m. June 18 in
room 5110 of the new Senate Office Bldg. Meanwhile there
was no sure indication of FCC’s probable course in the Lar
Daly case. Among the alternatives: (1) Stand pat. (2) Re-
verse itself. (8) Offer new Sec. 315 language to clarify the
law. (4) Tell Congress to do its own Sec. 315 rewriting if
the lawmakers think it should be changed.

First scheduled witnesses on Pastore’s revised 5-day
hearing agenda: (1) FCC chairman Doerfer, who was in
the minority on the 4-3 equal-time ruling in Feb. and has
suggested repeal of Sec. 315 (Vol. 15:12). (2) A spokesman
—possibly Attorney General William P. Rogers—for the
Justice Dept., which has urged FCC reconsideration &
reversal of its newscast interpretation (Vol. 15:19,22).
(8) CBS Inc. pres. Frank Stanton, a leader in the industry’s
campaign to erase the ruling.

Other Senate witnesses in the June 18-19 & 23-25
sessions will include NAB pres. Harold E. Fellows, West-
inghouse Bestg. Co. pres. Donald H. McGannon, spokesmen
for NBC & ABC—and Lar (America First) Daly, the one-
man Chicago political party who started it all.

[Pastore also has scheduled a series of communications
subcommittee hearings starting June 9 on a potpourri of
other FCC legislation ranging from rules for ex-parte rep-
resentations in cases—to legitimization of boosters (Vol.
15:21). The CATV-booster phase of these hearings had been
set for June 23-25, but will be rescheduled to follow the
NCTA June 23-25 convention in Philadelphia.]

In another development on the equal-time front last
week, Attorney General Rogers sent a sharply-toned letter
to chairman Harris (D-Ark.) of the House Commerce leg-
islative oversight subcommittee expanding his intervention
with the FCC in the Lar Daly issue.

Harris had demanded to know the “statutory or other
basis” for the Justice Dept.’s move, which Harris implied
was an attempt by the administration to influence an inde-
pendent administrative agency (Vol. 15:22). In his reply,
Rogers cited a score of legislative & court precedents for
his “request of the United States for leave to file memo-
randum.” He said that the Lar Daly ruling’s “threat to
news coverage of political events by TV & radio is a serious
matter” affecting ‘“‘the interest of the United States.” Rog-
ers wound up with these punchlines:

“I would hope that the committee’s inquiry in this mat-
ter was not intended to reflect & will not be construed to
be in opposition to the position of the United States in the
matter. Certainly the best interests of the nation require a
reversal of that [FCC] decision.”

There was no rebuttal from Harris, who had been ac-
cused by Republicans on his oversight subcommittee of
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playing politics with the “influence” issue. He has not yet
moved to schedule hearings himself on a batch of House
bills amending Sec. 315, but has expressed his personal
opinion that something should be done to spell out broad-
casters’ equal-time obligations.

And in yet another FCC filing in the Sec. 815 case, CBS
Inc. said Lar Daly was “attempting to make a mockery” of
the equal-time requirement by insisting that as a Republi-
can & Democratic candidate for the Chicago mayoralty
nomination he was entitled to multiple free-time appear-
ances on CBS’ WBBM-TV.

CBS protested that Sec. 315 “was not designed as a
gimmick to enable the ubiquitous Mr. Daly, or others, to
obtain, ad infinitum, rights to air time by the device of
cross-filing or anouncing as a candidate in the several pri-
maries for the same public office.”

Meanwhile Dr. Paul Tillett, asst. director of Rutger
U.’s Political-Science Eagleton Foundation, announced that
it would start a $100,000 study project next fall to see how
Sec. 315 works. The survey will cover “many areas of in-
terest to broadcasters, ourselves as educators and politi-
cians as candidates,” he said.

FCC stepped aside last week and left the parties in-
volved in the KXII (Ch. 12) Ardmore, Okla. sale hassle to
fight it out among themselves in Okla. courts (Vol. 15:15,
17). FCC denied Texoma Land TV’s request for:an exten-
sion of time to effectuate the sale of the CP. The Com-
mission ruled that Texoma failed to consummate the deal
within the allotted 45 days after FCC approval. Also
denied and set aside was the authorization to change trans-
mitter site, decrease power and increase antenna height.

Procedure for appeals from rulings by FCC and other
federal agencies would be relaxed by a bill (HR-7559) in-
troduced by chairman Celler (D-N.Y.) of the House Judici-
ary Committee. Requested by the Administrative Office of
U.S. Courts, the measure would permit appellants to give
“reasonable’”—instead of 5-day—notice to the agencies of
applications to the court of appeals for relief from agency
orders. The change would affect CAB, FAA, AEC, Federal
Maritime Board & Agriculture Dept., in addition to FCC.

Vol. II of FCC Rules & Regulations in new loose-leaf
form will be available later this month, the Commission
reports. It combines Part 2 (Frequency Allocation & Radio
Treaty Matters), Part 5 (non-broadcast Experimental
Radio Services), Part 15 (Incidental & Restricted Radia-
tion Devices) and Part 18 (Industrial, Scientific & Medical
Service). Copies will be available from Supt. of Documents,
Govt. Printing Office, Washington, at $2 ($2.75 foreign),
including subsequent changes & amendments.

Swift confirmation of FCC Comr. Hyde for another
7-year term starting July 1 was voted by the Senate last
week just 2 days after the Commerce Committee endorsed
him unanimously following a hearing (Vol. 15:22). Also
confirmed: FTC gen. counsel Earl W. Kintner to be an
FTC member, filling out the unexpired term of retiring
chairman John W. Gwynne to Sept. 1960 (Vol. 15:19).

Plea by Western Nebraska TV Inc. for dismissal of
its application for Ch. 13 in Alliance, Neb. was granted by
the FCC last week. The applicant was grantee for the
Alliance channel, but the grant was set aside by the Court
of Appeals last March (Vol. 15:11) and remanded to FCC
for further hearing on financial issues & character qualifi-
cations. Deciding not to go to hearing, Western filed for
dismissal of application.
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Mack Defense Del«ayed: The turbulent but slow moving
Miami Ch. 10 conspiracy trial of ex-FCC Comr. Richard A.
Mack (Vol. 15:15-22) rolled through its 9th week with no
end in sight last week. Attorneys for Mack and co-de-
fendant Thurman A. Whiteside, charged with plotting to
throw ‘the Miami grant to National Airlines’ WPST-TV,
were due to open their defense June 1 in Washington’s
U.S. District Court. Instead, the Govt.’s case was stretched
through the week by defense motions & objections against
testimony by 2 final prosecution witnesses—Washington
Lawyer A. Harry Becker, who represented loser North
Dade Video Inc. in the Ch. 10 case, and FBI agent Milton
Singman. Despite repeated protests by Mack-Whiteside
counsel, Becker swore that Mack once said he was “com-
mitted” to the Miami award. FBI accountant Singman
was called to the stand—but only after heated bench
arguments—to identify financial transactions involving
Miami’s Stembler-Shelden insurance agency, which the
Govt. claimed was used by Whiteside to funnel money to
Mack in return for his FCC vote. At the week’s end Judge
Burnita S. Matthews had been unable to eatch up with all
the defense challenges of prosecution exhibits. She de-
ferred rulings until later.

FCC celebrates its 25th anniversary June 19, marking
the date that. the Communications Act became law—com-
bining the broadcast, telephone & telegraph regulatory
functions exercised by the Federal Radio Commission, ICC,
Post Office and State Dept. The first commissioners, who
took office July 11, 1934, were Eugene O. Sykes, chairman,
Hampson Gary, Irvin Stewart, Thad H. Brown, George H.
Payne, Norman S. Case and Paul A. Walker. Stewart, Case
and Walker survive. During its first year, the FCC had
108,000 radio authorizations (transmitters and operators);
it now has more than 2,340,000. Its budget has increased
from $2 million to $9 million, while staff enlarged from 500
to 1200. Special 7-page mimeographed release (No. 73762
dated June 1) recapitulating FCC’s quarter century is
available from the agency on request.

Three applications for new TV stations were filed
last week: For Ch. 9, Flagstaff, Ariz., by Greentree Com-
munications Enterprises, headed by Stanley N. Schultz
(export-import firm); for Ch. 8, Escanaba, Mich., by
WBAY-TV (Ch. 2) Green Bay, Wis.; for Ch. 8, Iron Moun-
tain, Mich., by WFRV-TV (Ch. 5) Green Bay, Wis. Total
pending: 95 (16 uhf).

Still sustaining FCC examiner H. Gifford Irion’s initial
decision (Vol. 15:13) which recommended denial of Ch. 70
translator application in San Jon, N.M., the Commission
last wéek instructed staff to draft decision looking toward
denial. Irion proposed denial on grounds that the applicant
built facilities without an FCC permit.

Control of WDAU-TV (Ch. 22) Scranton reverts to
Mrs. M. E. Megaree and members of her family (already
holding 509%), now that FCC has approved sale of 50%
interest by Philadelphia Evening Bulletin to the Megar-
gee’s Scranton radioc WGBI for $700,000 (Vol. 15:16).

Our “Tall Tower Tally” of stations using antennas
higher than 1000 ft. (Vol. 15:21)—based on a compilation
supplied by the FCC—should show that WISC-TV (Ch. 3)
Madison, Wis. is now. operating with a 1107-ft. structure,
rather than having a 1104-ft. antenna under construction.

Deadline for comments on FM stereo broadcasting
has been extended from June i0 to Dee. 11 at the request
of EIA, Comr. Bartley dissenting.

Educational Television

ETV Cum Laude: Teaching by TV, as a N.Y, State educa-
tional project, passed its first year with honors, Dr. E. L.
Nyquist, Deputy State Commissioner of Education, re-
ported last week More than 900 N.Y. schools within range
of WPIX utilized the TV course provided by the State Board
of Regents, and 304,920 students saw one or more pro-
grams a week in the classroom. Some 2096 TV sets were
in operation in school buildings.

Commenting on the successful debut, Jack Gould,
N.Y. Times columnist, pointed out that various groups are
seeking clarification of the N.Y. educational TV pattern.
He suggested that interested groups join for the common
purpose and, “at the very least, clear away the organiza-
tional confusion that has prevailed too long. An educa-
tional station that could provide in-school teaching during
the daytime hours and adult cultural & public service
presentations in the evening could be one of N.Y.’s most
exciting & important new assets.”

The report by the Ford Foundation and the Fund for
the Advancement of Education, Teaching by Television,
has been issued. It deseribes the results to date of TV teach-
ing projects in more than 25 colleges & universities and 100
school systems, adding: “The beginning of a new era in
American education may well be marked by the experiments
described in this report.” Much of the results, which show
that students seem to learn better by TV than by direct
teaching, had already been released earlier (Vol. 15:7).
Copies of the report are available from the Ford Founda-
tion, Office of Reports, 477 Madison Ave., N.Y. 22,

NBC-TV’s Tactic, the 6-week educational TV project
cancer-control program series, is being carried by 90 NBC
stations throughout the country, says Marilyn Kaemmerle,
producer. The series, made with the American Cancer So-
ciety, was designed originally for the country’s 33 ETV
stations, all of which have already carried it. Tactic has
featured as performers Alfred Hitchcock, Wally Cox, Steve
Allen, Ilka Chase, Mata & Hari, as well as leading editors,
publishers, cartoonists, choreographers and dancers.

Dr. C. C. Clark, reputed to be the first professor in the
U.S. to teach on TV, retires this year after 33 years in
N.Y.U.’s School of Commerce, Accounts and Finance. On
May 19, 1938, Dr. Clark lectured over NBC’s TV facilities,
transmitting from the Empire State Bldg., predicting at the
time great possibilities for ETV. He has also served as TV
consultant for NBC and Du Mont.

KQED (Ch. 9) San Francisco held an auction on TV
last week to raise funds to support the ETV station’s
operations. Viewers bid by telephone for French lessons,
round-trip to Paris via Sabena Belgian Airlines, a lamb for
the deep freeze and a live Guernsey calf. The merchandise
was donated by manufacturers, merchants and distributors
in the Bay Area.

U. of Texas has TV-taped a series of programs for
commercial stations—Dbelieved to be the first such activity
by a university. The 11-part series, Science Close-up, fea-
tures faculty scientists. WOAI-TV San Antonio started
showing the series June 7, with episodes being rotated on
tape & kine to other Texas stations.

New filmed ETV series, Twentieth Century Revolu-
tions in World Affairs, is being syndicated to educational
stations by National Educational TV & Radio Center.
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Networks

COLOR TV STEP-UP: NBC’s 1959-60 colorcasting plans
reflect an all-out effort with parent RCA to promote
color-set marketing. A minimum of 250 hours of color
programming will be telecast in the fourth quarter of
this year, 30% more than on the same period of 1958,
Don Durgin, v.p. NBC-TV sales, told the annual RCA
distributors convention in Chicago June 5.

Highlights of the fall season’s color schedule include
prime-time color shows every night, 2 Saturday morning
children’s shows, 3 series of specials (Sun., Tues. & Fri.)
plus additional specials spotted throughout the season, an
increased sports schedule, and one hour of weekday color in
addition to Continental Classroom’s new chemistry course.

“The total number of color-equipped NBC affiliates
has jumped from 22 in 1954 to 169 at present,” Durgin
pointed out. “CBS has 155 color affiliates, ABC 138. NBC’s
color programming hours have increased from 68 in 1954
to 668 in 1958 with 1959 expected to exceed this,” Durgin
told the distributors.

NBC-RCA color plans also include a $1-million color
conversion of the 2 remaining Burbank, Cal. studios, giv-
ing the network 4 West Coast & 5 East Coast color studios.
RCA also will construct a 2nd color mobile unit costing
$300,000, to “handle the vastly expanded color sports
schedule.” This will include the World Series, 11 football
games, including 4 bowl games and the Davis Cup Cham-
pionship tennis matches.

Who Replaces Robinson? No Hubbell Robinson replace-
ment had been announced by CBS-TV late last week,
although there were plenty of rumors circulating con-
cerning who would get the top program vice-presidency in
the wake of Robinson’s resignation to head his own pack-
age firm (Vol. 15:22). One strong contender is Benton
& Bowles program chief, exec. v.p. Tom McDermott, who
is still in the process of making up his mind about CBS-
TV’s offer of Robinson’s job. McDermott left N.Y. Wed. on
a routine trip to the Coast, but could not be reached there
to confirm or deny.

Meanwhile, another executive resignation hit the
CBS-TV program department in the wake of the Robinson-
Harry Ommerle departures. Thomas H. Ryan, whose title
is that of gen. exec. in the TV program dept., quit to join
Robinson as a v.p. in the latter’s new firm.

Canada’s interconnected TV system—Ilongest in the
world-—will be increased to 4200 miles June 18 when New-
foundland is connected with the CBC-TV network. Canadian
National Telegraphs is expected to complete construction
of the microwave link between Sydney, Nova Scotia, and
St. John’s, Newfoundland, by June 15. The biggest hop in
the new extension will be a 69-mile jump across Cabot
Strait in the Atlantic, which separates Newfoundland from
the mainland. CBC hopes to have its new TV station at
Corner Brook, Nfld., on the air in time for the special 60-
min. inaugural telecast which will be highlighted by live
coverage of the arrival of Queen Elizabeth & Prince Philip
at Torbay airport, near St. John’s, the first stop of their
visit to Canada. Also connected to the new link—which will
extend Canada’s TV network system from St. John’s to
Victoria, DBritish Columbia—will be CFSN-TV, the U.S.
Armed Forces station at Harmon Air Force Base, Nfid.
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Network Television Billings
April 1959 and January-April 1959
(For March report, see TELEVISION DIGEST, Vol. 15:19)

Sales Gains Continve: Gross time billings of the 3 TV
networks continued in April at a pace about 9% ahead of
1958—exactly 9% ahead for the year’s first 4 months, and
9.29 for the month of April. Sales declined seasonally from
March, all networks sharing in the drop. While March has
been the best month this year, April billings were about
equal with those of January. The report for April:

NETWORK TELEVISION

April April % Jan.-April  Jan.-April %
1959 1958 change 1959 1958 change

ABC . .$10,193,663 $ 8,739,456 +16.6 $ 42,430,232 $ 35,752,460 +18.7
CBS . . 22,093,786 20,628,511 4 7.1 88,255,638 83,344,337 4 5.9
NBC .. 19,763,172 18,283,379 + 8.0 77,835,168 72,287,402 4 7.7

Total....$52,040,620 $47,651,346 4+ 9.2 $208,521,038 $191,384,199 + 9.0
1959 NETWORK TELEVISION TOTALS BY MONTHS

ABC CBS NBC Total
January .. $10,647,078 $22,129,248 $19,299,853 $52,076,179
February 10,024,460 20,806,220 18,053,828 48,884,503
March ... 11,565,031 23,226,385 20,728,315 55,519,731
April ...ueeneee. 10,193,663 22,093,785 19,753,172 52,040,620

Note: These figures do not represent actual revenues as the net-
works do not divulge their .actual net dollar incomes. The figures are
compiled by Broadcast Advertisers Reports (BAR) and Leading National
Advertisers (LNA) for TV Bureau of Advertising (TvB) on the basis
of one-time network rates, or before frequency or cash discounts.

Net TV Gains Again: Network TV's 12% ad-volume -gain
for March 1959 over March 1958 is healthiest by far of
all major media categories in Printers’ Ink’s latest com-
pilation. Up 3% from February, TV closed out the
quarter with a cumulative (for 1959 thus far) gain of 9%.
Although network radio showed the deepest cumulative
drop (minus 19%) and is minus 7% on the March-vs.-
March reckoning, it scored a February-to-March increase
of 17%. Newspapers & magazines improved 9% & 6% re-
spectively on March-to-March basis, although magazines
were down 5% from February.

Index % Change from % Cumu-

Medium March  March 1 month 1 year lative

1959 1958 ago ago Change
Gencral Index ... 219 210 0 + 4 4+ 2
Total Magazines ... 157 148 — 5 + 6 + 4
WeeKly wuveeeennne. 161 159 — 3 +1 41
Women’s ... vesTEes 126 114 — 9 —+10 + 7
General Monthly.. 209 183 — 5 +14 +10
Farm ........... . 104 104 + 9 0 0
Newspapers 182 4+ 2 + 9 + 5
Network TV .. 423 + 3 +12 + 9
Network Radio 30 417 -7 —19
Business Papers .... 237 + 3 — 2 0
Outdoor .....eeesivnnnes 127 157 —18 —19 —12

All indexes have been seasonally adjusted. The index shown for each
medium is based on estimated total advertising investments in the
medium, including talent, production and media costs. For each medium,
the base (100) is an average of total investments in ‘the years 1947-49
except for the TV base which cover the years 1950-62. ““Cumulative
change” in the last column refers to the change, from the same period
last year, of the index average from January through March, 1959.

Rotating sponsorship of 3 hour-long film shows to pro-
vide more audience for advertisers is an NBC-TV package
deal being offered for next season. The programs are
Riverboat (Sun., 7-8 p.m.); Laramie, (Tues., 7:30-8:30
p.m.), and Bonanrnza (Sat., 7-8 p.m.Y. An advertiser may
make a minimum purchase of 6 half-hours, all to be sched-
uled in 1959, on a weekly or alternate weekly basis, in any
combination of programs. The rotation allows the adver-
tiser’s half-hour to move from program to program over
the weeks. The network’s theory is that by being in 3
different shows on 3 different nights against varying
competition, the unduplicated audience growth will be
greater than the one-show accumulation.
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NETWORK ACTIVITY

Colgate-Palmolive’s $12-million buy on CBS involving
alternate-week full hours on both Sat. & Sun., headlines
the week’s activity (see below). Colgate has been out of
Sun.-night TV since NBC’s Colgate Coinedy hour, which,
after competing with Sullivan for 5 years, gave way Dec.
25, 1955. Colgate’s heavy network activity now centers in
CBS. Other Colgate shows on CBS-TV include The Million-
aire, The Big Payoff, Top Dollar, and participations in
Robin Hood and Mighty Mouse.

ABC-TV
The Reecord Years, pop-music special with Dick Clark, June
28 (9:30-10:30 p.m.). )
AMF Pinspotters Inc. (Cunningham &
Walsh).

Lone Ranger (Sun., 5:30-6 p.m.), 26 alt. half-hours over
53 wk. period starting in Sept.
General Mills (Dancer-Fitzgerald-Sample).

Cheyenne (Mon,, 7:30-8:30 p.m.) and Sugarfoot, Bronco
(Tues., 7:30-8:30), 1/6 alt.-wk. sponsorship starting Sept.
21. American Chicle (Bates).

Cheyenne (Mon., 7:30-8:30 p.m.), weekly segments, eff.
next Sept. Procter & Gamble (Benton & Bowles).

CBS-TV

The Ed Sullivan Show (Sun,, 8-9 p.m.) and Perry Mason
(Sat., 7:30-8:30 p.m.), full-hr. alt. sponsorship.
Colgate-Palmolive (Ted Bates).

Dennis the Menaee (Fri., 8:30-9 p.m.), debut Oct. 2.
Kellogg Co. (Leo Burnett). )

Johnny Ringo (Thurs., 8:30-9 p.m.), next season.

Johnson’s Wax (Needham, Louis & Brorby)
and P. Lorillard (Lennen & Newell).

NBC-TV

The Deputy (Sat., 9-9:30 p.m.), alt.-wk. sponsorship eff.
next fall. Kellogg Co. (Leo Burnett Co.).

Groucho Marx—You Bet Your Life (Thurs., 10-10:30 p.m.),
alt.-wk, sponsorship next season; The Arthur Murray
Pdarty (Mon.; 10-:10330 p.m.), renewal of sponsorship for
summer months, eff. June 29,

Pharmaceuficals Inc. (Parkson Adv.).

The Loretta Young Show (Sun., 10-10:30 p.m.), co-spon-
sorship next season. ,
Toni Co. (North) and Philip Morris (Leo
Burnett).

Johnny Staceato (Thurs., 8:30-9 p.m.), alt.-wk. sponsor-
ship eff. next fall,
Bristol-Myers (Young & Rubicam).

12 Bell-System specials, 11 of which set for Fri. 8:30-9:30

p-m. “specials” slot on alt. wks., beginning Oct. 9. 12th
tentatively set for Easter Sun. Eve,.

Bell-Telephone (N. W. Ayer).

“We are still in the novice & virgin stage in terms
of the effective use & evaluation of TV’s impact in the
furtherance of information, political viewpoint, philosophic
ideas, education & the humanities, the moralities, the
furtherance of religious growth & experience.” So said
Selig J. Seligman, ABC v.p. & KABC-TV Los Angeles gen.
mgr. to the San Francisco ad club last week.

Mutual Bestg., virtually counted out a year ago, is
celebrating the 2nd anniversary of its Operation Newsbeat
programming concept with a bright outlook. In a speeial
message to affiliates, the following comparisons were
noted: Mutual today schedules 27 hi's. 55 mins. of news &
news features as compared with 12% hours two years ago.
There is a .31% increase in newscast sponsorship this year.
Affiliates have increased from 351 in 1957 to 450 today.

Stations

Less TV for Lestoil: In Buffalo last week, Lestoil switched
from TV to newspaper advertising exclusively, reports
Editor & Publisher. Buffalo will be an interesting test case
for Adell Chemical Co., since it marks the first time that
1958’s top brand TV advertiser (Vol. 15:17) will be TV-less
there. Asserting that the city’s 3 TV stations “priced them-
selves right out of my business,” pres. Jacob L. Barowsky
opined that “this may happen elsewhere in the country. It
would seem to me that now is the time for newspapers to
take real steps forward in their much discussed plans to
provide incentives for volume advertisers.”

Buffalo’s WBEN-TV and WGR-TV told us that their
rates were increased in Dec. and that when Lestoil’s rate
protection expired last week, the company did not choose
to renew at the new rates. Nor did the stations choose to
make concessions. WKBW-TV has never carried the ac-
count. The Buffalo Evening News, affiliated with WBEN-
TV, said the Lestoil ads are at the regular rates.

Meanwhile back in Adell’s home area, in nearby
Springfield, Mass., the detergent market’s relatively new
Formula 409 was making headway-—on TV. Using part of
his $15,000 investment for a saturation schedule of spots
on WWLP (Ch. 22), 409’s Fred Spinney has pushed
sales to a new level and started to cast around for new

markets to cleanse.
]

No station swap between Westinghouse and NBC in-
volving WB(C’s KPIX San Francisco and RCA’s WRCV
Philadelphia is planned. “Absolutely without foundation”
is the way executives of both NBC and Westinghouse
characterized the published trade report. NBC is preparing
for trial in Philadelphia before Federal Judge Kirk-
patrick, probably this fall, to defend itself against charges
by the Justice Dept. that it pressured Westinghouse into
exchanging its Philadelphia TV-radio stations for NBC’s
Cleveland outlets. Court of Appeals & U.S. Supreme Court
had held that NBC wasn’t immunized from anti-trust
prosecution by FCC’s approval of the station exchange
(Vol. 15:9). Executives of NBC & Westinghouse asserted
that they hadn’t discussed any Philadelphia-San Francisco
swap with each other or with Justice Dept. The Justice
suit against NBC seeks to divest the network of its Phila-
delphia outlets & to prevent it from acquiring stations in
other major cities without court approval. Meanwhile,
Phileo has asked FCC to hurry up & conduct a hearing on
its protest against the renewal of NBC’s Philadelphia
licenses, noting that 4 months have elapsed since the Court
of Appeals sent the case back to the FCC for a hearing.
Phileco had asserted that NBC lacks the qualifications to
be a licensee because of its “consistent course toward
monopoly.”

Seven Montana newspapers owned by the Anaconda
Co. were sold last week for an undisclosed price (reportedly
$4 to $10 million) to Lee newspapers, a Midwestern group
with papers in Ill., Ta., Mo., Neb. and Wis. and interlocking
ownership in KGLO-TV (Ch. 3) & KGLO Mason City, Ia.,
KHQA-TV (Ch. 7) Hannibal, Mo.-Quincy, Ill., WMTV (Ch.
33) Madison, Wis. and radio WTAM Quiney, Ill. Sold by
the mining firm, which entered the newspaper field during
the famed ‘“war of the copper kings” at the turn of the
century, were Billings Gazclte, Dutte-Anaeonda Standard
& Post, Helena Independent-Reeord, Livingston Enterprise
and the Missoula Missoulian and Sentincel. For Lee papers
and other interests, see page 379, TV Factbook No. 28.
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NAB’s Image Makers: The forthcoming improve-TV’s-
image campaign of NAB took another step toward reality
last week with the June 2 meeting in N.Y. of the special
5-man study group appointed by NAB pres. Harold E.
Fellows. Unit examined the proposals of the earlier “image
committee” headed by Corinthian stations pres. C. Wrede
Petersmeyer.

In addition to looking at the basic proposal, the 5-man
group also began plowing through what chairman Clair R.
McCollough (Steinman Stations pres.) told us was “a
maze of data & suggestions” submitted by outsiders—net-
work executives, station reps, broadcasters, agencymen,
program producers—at NAB’s request.

McCollough said he was “delighted” by the additional
suggestions, and indicated he felt they would be “very
helpful” in drafting the final, master plan that’s due to be
submitted to the NAB’s TV board next week (June 17).

What the final shape of this plan will be (it’s due
to cover a 3-year effort at an estimated cost now reportedly
scaled down to $600,000 per year), McCollough declined
to guess, saying “it’s too early, and we still have many
recommendations to consider.” However, he felt that “the
campaign will be in line with the original proposal.” Next
meeting of the group will be in Washington on June 10.

Sale of KPTV (Ch. 12) Portland, Ore. for $1,026,000
plus approx. $2,775,000 in obligations to NAFI Corp. (Na-
tional Automotive Fibres Inc., maker of auto interiors,
which has recently branched out into oil production) by
Detroit lawyer & industrialist George Haggarty was an-
nounced last week. Bing Crosby and Kenyon Brown, who
are stockholders of KCOP (Ch. 13) Los Angeles, will be
chairman & pres., respectively, of KPTV. NAFI Corp.,
which is buying all of the stock of Oregon TV Inc. (licensee
of KPTV), is traded on the N.Y. stock exchange and is
headed by J. G. Bannister of Detroit. Interest in NAFI
Corp. held by Crosby & Brown was not revealed, but is re-
ported to be “substantial.” Also involved in purchase of
KPTV by NAFI, which has some 5000 stockholders, are
George Coleman & Joseph Thomas, partners with Crosby
& Brown in KCOP.

Cal. State Assembly committee last week killed 2 bills
aimed at outlawing pay TV, by sending measures to interim
study. Skiatron v.p. Jerome Doff of Los Angeles has
argued against the bills, contending “free TV isn’t free.
You pay for it in the advertisers’ ad budgets.” Hollywood
unions, hopefully seeing pay TV as a job-supplier, had
also opposed the measures.

Jack R. Poppele, ex-v.p. of MBS & WOR N.Y. and
one-time dir. of the Voice of America, is building radio
station WAUB in Auburn, N.Y., having acquired the CP
for $5400 from Herbert P. Michels in an FCC action last
week, Station will operate on 1590 ke with 500 watts, day-
time only.

Joining the list of editorializing stations, WTOP-TV
Washington, D.C., this week starts a prime-time, across-
the-board, 2-min. editorial each night—on local, national
or international issues. It’s the first capitol city station to
institute regular TV editorials.

RAB plans committee has placed the following re-
search, promotion and sales projects on its operational
agenda for the coming 6 months: listening habit studies,
print media studies, more tape commercials, radio co-op
drive, new basic presentation for retailers and local ad-
vertiser clinies.
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New Look At TV Audience: Daytime TV is doing an im-
pressive job of reaching women viewers, a soon-to-be
released study for TvB by Nielsen and Pulse will show.
Preliminary figure, released last week by TvB: half of all
the women in U.S.—49.9%—have watched TV by 6:00
p-m. on the average weekday. The combined Nielsen-Pulse
research team turned up these other eye-opening findings
on TV’s audience:

Two-thirds of all U.S. population over 4 yrs. old
(66.9%) watch TV during the prime evening hours be-
tween 7:30 & 10:30 P.M. on the average day.

The big viewing peak occurs between 8:00 & 8:30
p.m., when nearly half—49.8%—of the country’s popula-
tion over 4 is watching TV. TV advertisers are thus get-
ting a total “circulation” figure of about 77.4 million
men, women and children.

On an all-day basis, better than 8 out of 10 people
watch TV at some time during the day. Exact figure:
82.7% of U.S. population over 4 years—about 128.6 million
people—have watched TV between 6:00 a.m. & midnight.

Full details of the survey, from which the above
advance figures are drawn, will be released by TvB to
members & the press in July.

There is no crisis in TV for children, declares Mrs.
Harry Christopher, natl. communications chairman for the
Gen. Federation of Women’s Clubs. GFWC, meeting in Los
Angeles last week, didn’t share the opinion of Parent-
Teacher Assn. leaders, who had earlier demanded reforms
in children’s TV. A survey of GFWC membership, taken by
National Audience Board education dir. Mrs. Mary Coogan,
revealed 89% of the 11,000,000 members approved present
TV programming for children, while the rest objected to
violence in movies on TV.

“Triple-A orbit plan,” newly-inaugurated at WRCA-
TV (Vol. 15:22), should insure the station its “most suec-
cessful first half-year” to date, mgr. Max Buck said last
week. Buck also announced that WRCA-TV posted its
highest May, with billings up 16% over May 1958.

World-wide TV and how it will be achieved is the
subject of an article by ITT Labs pres. Henri G. Busignies
in spring issue of Industrial Research magazine. The
methods described are over-horizon relays, man-made gas
or metallic “mirrors” high above the earth, and ITT’s
“Earth Net Dialing” system (Vol. 15:22), using 3 un-
manned satellites orbiting in fixed positions relative to
the earth.

Procter & Gamble, the leading TV advertiser, displaced
General Motors as the No. 1 advertiser in America in 1958,
TvB reports. P&G, which allots 85% of its ad budget to
TV, spent $98,154,000 in 7 major media categories last
year, GM dropping to 2nd with $91,755,000. P&G’s total
TV expenditures in 1958 were $84,471,710, of which $50,-
638,660 was spent on network, $33,833,060 on spot.

Special NAB plaque symbolizing broadeasters’ “Learn
—and Live” public service campaign for Space Age educa-
tion has been awarded to Reino M. Takala. He ‘is the
Clarendon Hills, Ill. high school mathematics instructor
who was designated “teacher of the year” by the General
Federation of Women’s Clubs.

Dedication ceremonies of WXYZ Detroit’s new broad-
cast house, were simulcast June 4 in a half-hour featuring
AB-PT pres. Leonard H. Goldenson; ABC Western div.
v.p. James G. Riddell, and Mich. Gov. G. Mennien Williams.

WWW.americanradiohistorv.com



VOL. 15: No. 23

Block-Booking Film Suit: KTVR Denver is seeking
$375,000 in damages in an anti-trust suit filed against
Loew’s div. MGM-TV, charging “block booking.” The
suit was filed in N.Y.’s Federal District Court May 29. Ac-
cording to MGM-TV’s legal dept.,, KTVR’s action is a
counter-suit, prompted by Loew’s pending suit in N.Y.
Supreme Court against Gotham Bestg. and Founders Corp.

Gotham & Founders are guarantors of Loew’s 1956
deal with the station for MGM-TV’s pre-'48 library of
features. MGM-TV claims the guarantors haven’t paid the
film rental according to the 1956 contract ($900,000 over a
60-month period) and is suing for $813,570, which covers
the remainder of the contract plus court costs & attorneys’
fees. Phillips, Nizer, Benjamin & Krim is handling the liti-
gation for Loew’s and offered no comment regarding the
KTVR suit, when queried by us Thursday, June 4.

KTVR, meanwhile, is continuing its film-purchasing
activity. Last week (June 4) the station bought features &
2-reeleis from Screen Gems for a reported $100,000 to be
paid over a 4-year period.

Editorial Brings Results: An on-air editorial by Westing-
house’s KYW-TV & KYW—urging that Cleveland authori-
ties recognize TV-radio as news media with standing
equal to the press—has been effective, station officials say.
The editorial blast at municipal officials was cued by the
City Planning Commission’s release of a long-awaited re-
port to the press, bypassing TV-radio (Vol. 15:21).
Following the stations’ editorializing, KYW-TV gen.
mgr; ‘George Mathiesen & KYW gen. mgr. Gordon Davis
were contacted by both the majority & minority leaders of
the city council, who pledged to work for equal access to
city news for broadeast stations. While the mayor and
other top city authorities remained officially silent, station
sources said unofficial assurances from municipal figures
and comments of viewers & listeners indicate that there’s
now “far better understanding” of broadcasting’s place
as a news medium—as a direct result of the editorial.

New type of talk show featuring author-critic Marya
Mannes (named by Fund for the Republic’s Patrick M.
McGrady Jr. [Vol. 15:5] as one of the 10 best TV critics)
was set to premiere on WNEW-TV yesterday (June 7) in
9-9:30 p.m. spot. I Speak for Myself will aim away from
the usual interview or exposé type of program but will
follow an informal discussion format with “men & women
of intelligence, wisdom and wit who enjoy playing with
ideas;” says Miss Mannes.

Note to commercial managers: Don’t fret if your best
time salesman leaves you, just when you feel he has been
trained to tip-top skills. Chicago employment specialist
Tom McCall holds that salesmen should change jobs every
5 years. Mobility, he says, improves a salesman’s ability.

KHIJ-TV Los Angeles is preparing Raw Deal as a
series for taped syndication, with Ralph Andrews as pro-
ducer. Also projected for tape syndication by this station:
Sherwood Affair and The Oscar Levant Show.

~ CP for KAKJ (Ch. 4) Reno, Nev. was revoked by FCC
last week, concluding proceedings which started 3 years
ago (Vol. 12:24)—on the grounds that some of the prin-
cipals had deceived the Comirission about ownership.
General catalog of broadcast, microwave, amateur and

aviation equipment, ete., has just been published by Collins
Radio Co., Cedar Rapids, Ia.

Programming

Watch the Fords Go Buy: TV’s most ambitious single
project for next season—the Tues.-night Ford specials on
NBC—will feature the TV drama debuts of Ingrid Bergman
and Alec Guinness. MCA, packaging, will go all out to
provide exec. producer Hubbell Robinson with established
properties and names new to TV. It is likely that such
personalities as Gregory Peck, Marlon Brando and Marilyn
Monroe will also appear—if the right properties can be
found for them. “We don’t want to use names indiscrimi-
nately, but only when we have a property appropriate for
the talent” our MCA source said.

From 8 to 12 of the 39 will be filmed shows, the rest
live. The filmed segments will be dramatic properties, which
can best be done on film. The series will consist of both
dramatic & variety shows, with the variety portions using
names like Dean Martin (set for 2) and Jerry Lewis (who
will star in 2 book shows).

Production budget for the Ford series is $7.8 million.
While MCA & Robinson haven’t yet signed producers for
the series, some stars—Lewis, Martin and Gregory Peck
—would produce their own contributions, working closely
with Robinson.

A report that the tapes being made by Matty Fox of
the Bolshoi Ballet would be seen on this series was
promptly denied by MCA.

“The total answer to TV’s future seems to me to [ie in
the matter of balance. If it tips unmistakably toward pat-
tern programming, toward every producer industriously
seeking to duplicate precisely the hits of the season before,

it will surely deteriorate. “What trend do you see—more

Westerns, more private eyes, ete?” is the favorite and
usually the foremost question of every interviewer seeking
copy from us hapless creatures who are supposed to fore-
see these things. The question itself is disturbing. It pre-
supposes an inevitable and compulsive tendency to copy
the current successes. It assumes the industry is inexorably
dedicated to slavish imitation of whatever has worked be-
fore.”—Hubbell Robinson, in a guest column for John
Crosby.

TV comic Carl Reiner took a poke last week at the
timidity of agencymen in selecting comedy film series.
“If they don’t laugh while viewing a situation-comedy
pilot, they say ‘Well it didn’t make me laugh.’ If they do
laugh, they say, ‘Well, I laughed, but will the viewers?’”
said Reiner, via Marie Torre’s Herald Tribune column.
Reiner & actor Peter Lawford have produced a pilot of a
situation comedy called Head of the Family which has
been repeatedly passed over in favor of more established
types of series. ““All the tradesmen agree I have a quality
product, but nobody buys it,” said Reiner, adding “and
it’s too late to work a private eye or Western theme into
the show.”

St. Lawrence Seaway official opening June 26 will find
TV on hand en masse. Both ABC & CBS will utilize the
facilities of the Canadian Bestg. Co. in their coverage.
ABC plans a live simuleast from 11 a.m. to noon. CBS’s 2-
hour offering, starting at 10 a.m., will be live & film and
will show the dedication ceremonies attended by President
Eisenhower & Queen Elizabeth. NBC’s program will be an
hour-long prime-time special (8-9 p.m.) on tape, and will
be sponsored (Vol. 15:22).

First production unit of RCA’s magnetic disc record-
ing system was delivered last week to WDAS Philadelphia.
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Susskind Spetiuls: While he still has a couple of deals in
negotiation, producer David Susskind will have 33 specials,
an overall production budget of $25 million for next season,
he tells us. His Talent Associates, certainly the most
active producer of live shows in TV today, produced 16
specials this past season,

Susskind, in Hollywood recently on negotiations for
some of his projects, told us that next season his TA will
produce 9 DuPont Show of the Month specials (CBS); 8
Art Carney specials (NBC); 7 MGM specials for General
Mills & Westclox, network not set; probably 2 Sid Caesar
specials for U.S. Steel Hour (CBS); Armstrong Circle
Theater (CBS). Also, a deal has been signed for TA again
to produce specials for Rexall Drugs—6 hour-long shows
for next season.

The ubiquitous Susskind also has his Open End show
(distributed by NTA), and will produce 2 movies for Co-
lumbia, Raisin in the Sun & Revival. For his MGM spe-
cials, produced in conjunction with Metro, Susskind has
lined up thus far these Metro properties: Ninotchka, Ran-
dom Harvest and The Citadel.

As usual, Susskind had a few acid remarks for his
critics: “If I tried to get Garbo for Ninotchka, they’d say
I was playing it safe, so I won’t try . .. Other producers
criticize me for one reason—envy. They wish I would have
a flop. Eventually, I will—that’s the law of averages. They
say I'm playing it safe by taking established properties,
but everytime you put on a show you’re taking a chance
... I don’t know why Dick Powell has criticized me. I
have never mentioned him by name. Personally, I think
he’s quite a guy, but he’s in the TV film business. I've
never met him ... I will only do live shows, and from
New York. California is a lovely place for retired people.”

“A tragedy for TV and a blow to people who are dedi-
cated to good music” is the passing from ABC-TV of Voice
of Firestone, says Sen. Neuberger (D-Ore.). He took space
in the Congressional Record appendix to record his wish to
“join in mourning” for the end of the show which “could
not compete successfully—in the opinion of network busi-
ness managers—with . ..cowboy thrillers & comedy shows.”

Public service TV programming—$270 million worth
of time donated in 1958 alone to civic causes—is one
answer to the industry’s critics, according to Rep. Lindsay
(R-N.Y.), a Judiciary Committee member. In the Congres-
sional Record he called his colleagues’ attention to a March
9 Television Age commentary by publisher S. J. Paul which
advised TV’s critics to acknowledge its civie contributions
before “carping from the sidelines or hunting headlines.”

CBS News’ prime-time specials, set for next season,
have been outlined by Sig Mickelson. Producers will include
Fred Friendly, Leslie Midgley, Burton Benjamin, Don
Hewitt, Paul Levitan, Albert Wasserman and Stephen
Fleischman. “All production units within CBS News will
take part in the series,” Mickelson told the Canadian
Bestrs in Toronto, last week. Subjects of 2 of the monthly
specials were announced: “The Population Explosion”
(population growth & its implications for the future), and
“600,000,000 miles per hour” (the space age).

Jack Paar has signed a new NBC-TV network contract,
effective July 6, cutting back live appearances to 4 nights
(Mon.-Thurs.). Starting July 10, and each Fri. thereafter,
a program of taped highlights from former Paar shows, or
a live show hosted by a guest m.c., will be presented. After
each 13-week cycle, Paar will take a 2-week vacation.
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“Birth of a Nation” in a history-of-the-movies an-
thology, will not “arouse racial feelings,” Sterling TV
pres. Saul J. Turell has told the NAACP in a letter to
exec. secy. Roy Wilkins. Turell assured that “We have
never had any intention of releasing ‘Birth of a Nation’ in
its original version. In fact, we would oppose its release
in its present state almost as vigorously as you do . .
We intend only to use certain excerpts in our TV series
(on motion picture history)”. When Sterling acquired a
package of old D. W. Griffith movies, it toyed with the
idea of selling the controversial film as a Civil War TV
special, Wilkins had sharply protested use of the film on
TV claiming it glorified the Ku Klux Klan.

Sid Caesar, has been signed to a long-term exclusive
contract with CBS-TV, pres. Louis G. Cowan revealed
June 4. Under the terms of his contract, Caesar will star
in a series of one-hour comedy speécials, the first of which
will be presented this fall. The series will be produced by
the Shellrick Corp. with Hal Janis as exec. producer.
Audrey Meadows has been signed as a regular featured
performer on all the shows. Caesar’s first series appear-
ance—also his first on CBS-TV—will be on The U.S. Steel
Hour Wed., Oct. 21, 10:00-11:00 p.m., when he will pre-
sent a satirical comedy treatment of the auto industry.

No divorce of TV advertiser and his programming is
foreseen by ad men queried by Advertising Age on John
B. Cunningham’s recent prediction. The chairman of Cun-
ningham & Walsh last month predicted that TV’s advertis-
ing & editorial functions ultimately will be autonomous,
as in the print media. Agency, advertiser, and network
executives spot-checked by AA, not only saw mno divorece
but anticipated a stronger marriage, because of sponsors’
growing concern with the total image creatéed by programs’
message, mood, and merchandising impact.

Westerns appeal most to semi-skilled & white-collar
workers, and in that order, according to a Ph.D.-thesis
scrutiny of the TV viewing habits of 1200 people. Alex
Runciman, producer-host-editor of KNXT Hollywood’s
Television Journal, made the survey, given an assist by
Nielsen and ARB. It also showed that white-collar workers
& college graduates go for drama, that interest in mys-
teries decreases with age, and that college-educated groups
have a lower preference level for comedy & variety shows.

Producer Dore Schary, whose contract with NBC calls
for five 90-min. Civil War specials in 1961, tells us some of
those shows will be live, some film. Schary is now in
Hollywood, already working on details of the specials. ABC
has shelved its plans to have Warner Bros. produce Civil
War specials in 1961, Schary on TV generally: “TV is an
important & exciting medium for non-fiction, but it doesn’t
attract me as a medium for fiction. I’'m accustomed to the
wide-screen for dramatics.”

Art Linkletter has added himself to the growing list
of performers and producers visiting Russia to shoot TV
segments. Linkletter, and a crew of 3, will arrive in
Moscow June 22 for 4 days to film stunts involving Rus-
sian-speaking contestants with interpreters, and English-
speaking Russians. Similar jaunts to Berlin & Paris will
follow. The films will be on NBC’s People Are Funny.

Saddled-up soap opera is being planned by ABC-TV
in a bid for daytime ratings. Set tentatively for a half-
hour between 12 & 1:30 is Hope Springs, currently on the
block before various daytime advertisers. ABC terms it
a “new daytime serial of the frontier West” playing up
“the women’s point of view.”
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Kansas City, radio KRMG Tulsa) ..

Personals: Payson Hall, treas. & TV-radio dir. and Karyl
Van, v.p. & adv. dir., named directors, Meredith Publishing
Co. (WHEN-TV & WHEN Syracuse, WOW-TV & WOW
Omaha, KPHO-TV & KPHO Phoenix, KCMO-TV & KCMO
. Jim Silman promoted
to program dir.,, WTOP-TV Washington, succeeding Thomas
B. Jones, named to similar post at WJIM-TV Lansing.

William M. Fromm, adv. and promotion mgr., NBC
Spot Sales, named sales development and promotion mgr.;
Anthony Liotti promoted from research supervisor to re-
search mgr. . . . William Shelton named sales mgr. for
Continental Europe, NTA International, headquartering in
London ... Warren Baum, chief of FCC’s Office of Network
Study, resigns after 3% years on network investigation to
join European dept. of International Bank’s economic staff,
headquartering in Washington.

Jack Sonntag named Four Star Films production mgr.,
succeeding Frank Baur, resigned . . . Philip Kranz, ex-NTA
non-theatrical sales dir., named educational film sales dir.,
Pathe News . .. George Greaves resigns as station mgr. of
KXTV Saeramento.

Charles (Chuck) Olson, ex-WREX-TV Rockford, Ill.,
appointed WITI-TV promotion mgr. ... Howard O. Peter-
son resigns as gen. mgr. of KTVH Hutchinson-Wichita . . .
Roger L. Micheln promoted to local sales mgr. of WFRV
Green Bay, Wis.

Sherman C. Hildreth named station technical facilities
dir., NBC radio o-&-o stations . . . Maurice Guillerman
promoted from account executive to natl. sales mgr., WWL-
TV New Orleans.

Harry Ackerman, S¢reen Gems production v.p., back
at his desk after recuperation from an uleer attack.

n

Norman Knight, pres. of WNAC-TV & WNAC Boston
and the Yankee network, received the American Heritage
Committee’s Freedom Book award for “continuous coop-

eration with worthwhile patriotic measures to protect our

American heritage, in particular his support of the radio
program Dangers of Apathy.” *

Robert W. Sarnoff, NBC board chairman, is scheduled
as principal speaker at the commencement exercises of
Franklin & Marshall College, Lancaster, Pa. June 8. He
will be awarded honorary doctor of laws degree.

Southern Cal. Bestrs. Assn. has elected Howard Gray,
KGIL San Fernando Valley; chairman; Herb Comstock,
KAVL Lancaster, vice-chairman; Cliff Gill, KEZY Ana-
heim, secy.; Norman Boggs, KHJ Los Angeles, treas.
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Japanese viewers will see in color NBC’s Perry Como-
Kraft offering next season via tape. Negotiations were
completed last week between NBC International Ltd. and
Nippon Television, Tokyo. Deal marks 2 firsts: First time
a U.S. broadcaster has supplied a tape show to a foreign
broadcaster on a regular basis, and first color tapes sold
in the foreign market. Total number of foreign countries
to view the Como series next season will be 16.

Warren Hull, TV-radio performer & producer, joins
David Jaret Corp. brokerage firm, where he will be asso-
ciated with pres. David Jaret in negotiating sales of TV-
radio stations. This is an entry into a new field for the
36-year-old business brokerage house, located at 150 Mon-
tague St., Brooklyn, N.Y. (Ulster 2-5600). Hull will also
continue as a performer.

“Explosive” is the word for TV, says Philip Ward Bur-
ton in his latest book on advertising, Making Media Work,
published by Printers’ Ink Books (448 pp., 80 illus. & charts,
$8.50). “The basic reason why a national advertiser uses TV
is clear-cut. He uses TV because he can thus deliver the
most effective selling message to the greatest number of
people.” The book analyzes all media.

First annual $1,000 scholarship established by Broad-
casting Executives Club of New England for Boston U.s
School of Publie Relations & Communications went to
William Colelough, Hamden, Conn. He will enter Boston U.
in the fall as a junior, majoring in broadecasting.

Howard K. Smith, CBS newsman, received an honor-
ary doctor of humane letters degree from Alfred U., June 7.
The day before, Dr. Bergen Evans, moderator of CBS-TV’s
The Last Word, received an L.H.D. from his alma mater,
Miami (Ohio) U.

Assn, of Federal Communications Consulting En-
gineers, at recent annual convention in Ottawa, elected:

Howard Head, pres.; Robert Silliman, v.p.; William Benns,
secy.; Edward Lorentz, treas.

Editorial effort, “Thou Shalt Not Kill,” a 60-min. docu-
mentary & statement of position on ecapital punishment
presented by KNXT Los Angeles (Sept. 10) has won for the
station the Sigma Delta Chi award.

Blair Walliser, exee. v.p. of MDS, elected pres. of
Broadcast Pioneers, N.Y. chapter, for the coming year.

Auxiliary Services

National Community TV Assn., annual convention
June 23-25 at the Sheraton Hotel, Philadelphia, includes
the following on its agenda: Luncheon address June 23 by
Sen. Randolph (D-W. Va.); Discussion of “State Legis-
lative Problems” by Pa. state Sen. William Z. Scott, stock-
holder in Lansford, Pa. CATV system; “Experience with
long distance TV fields used for re-transmission,” by War-
ren Braun, asst. gen. mgr., WSVA-TV Harrisonburg, Va.;
educational TV & CATV, by Dr. Warren L. Hickman,
Ithaca College dean of liberal arts; public relations, by
U. C. Whelchel, Celanese Corp. mgr. of regional com-
munity relations; addresses by presidents of manufac-
turers Entron, Jerrold, Spencer-Kennedy Labs and West-
bury Electronies; round-table discussion of CATV prob-
lems by 7 operators—plus talks on sales promotion, insur-
ance and advertising.

Translators granted by FCC last week: Ch. 70, Spring-
erville & Eager, Ariz. to the town of Springerville; Ch.
70 & 74, Navajo Compressor Station, Ariz. to El Paso
Natural Gas Co.
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Advertising
BIGGER SYNDICATION DEALS: A new trend has been

evidencing itself this year in the sizes of syndicated
telefilm sales to advertisers. The big sales are becom-
ing bigger but fewer; the medium-sized regional pur-
chases (15 to 30 cities), once the bread & butter deals
of the business, are slacking off; the small 4-to-10
market buy is on the increase.

Reason: National, or near-national advertisers—many
with long track records of network program sponsorship
—have been moving quietly & steadily into the syndication
field. This was clearly revealed last week by our checkup
of N.Y. sales headquarters of all leading syndication firms
& producer-distributors.

On the downgrade are the number of purely-regional
buys made by regional advertisers who aren’t likely to
map a national syndication invasion, say telefilm sales
sources. They’re still in evidence—as witness last month’s
Ballantine Beer purchase of MCA-TV’s Shotgun Slade
series for a 52-week run starting this fall in its full list
of 28 Eastern markets. But, big regional buyers tend today
toward market-by-market buys that may range from tele-
films to spot saturation campaigns.

The latest example of this syndication trend is the
60-market, alternate-week purchase of Ziv’s new Lock-Up
by American Tobacco Co. via BBDO—a series which will
follow immediately on the heels of a 26-week run, in a
similar market list, by the tobacco firm with MCA-TV’s
SA-7? espionage series for both Lucky Strike & dual filter
Tareyton. American Tobacco, of course, has a long history
of network TV sponsorship, but is relatively new to the
ranks of major syndication advertisers, signing its latest
deal only last week.

Most of the major syndicators can point to king-sized
deals of this nature this season, usually built around a
medium-sized national advertiser buying a fairly expensive
syndicated telefilm series for alternate-week exposure,
with local & regional clients buying the other half (al-
though a few clients are traveling first-class with full
program sponsorships on a long station list).

CBS Films Inc. is in a particularly strong position in
this area, having scored a total of 4 major sales (2 re-
newals, 2 new buys) during the past 6 months that top
60 markets on each deal: Continental Baking’s 5th-year
renewal on Annie Oakley (76 markets) ; Conoco’s 3rd-year
renewal of Whirlybirds (alt. wks., 67 markets); Carling
Beer’s purchase of The Phil Silvers Show reruns (2/3 alt.
wks., 1/3 full sponsorship, 63 markets); and Amoco’s
first-run buy of Border Patrol (alt. wks., 63 markets).

National Telefilm Associates claims the biggest recent
non-network sale of them all—a 100-market spread, mostly
on an alternate-week basis, of U.S. Marshal for Budweiser,
with virtually all of the brewing firm’s market lineup
cleared since the first of the year. NTA’s next-largest
deal in 1959 has been a 47-market spread for one of the
pacific coast’s largest breweries, Olympia, with full spon-
sorships of the first-run Glencannon series that NTA took
over from Gross-Krasne-Sillerman.

NTA’s feature-film variation of this formula—the
NTA network sale of participations in old Shirley Temple
movies—has racked up similar long lineups. It’s interest-
ing to note that last Dec., 5 national advertisers (Samson-
ite, Ideal Toy, Necchi-Elna, Westinghouse, Philips-Van
Heusen) bought into a 63-market spread of the Temple
films. NTA expects to repeat the formula this year.
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HOLDING SUMMER VIEWERS: A sponsor’s best bet for

boosting the share-of-audience his program gets in
the summer months is to freshen it with a steady flow
of new program material. If he uses program reruns
he’ll do about as well in audience share as he does
during the peak winter months. But, if he uses a
summer replacement series, he’s betting against tough
odds, and is more likely to lose than gain his share
of viewers.

The above, says A. C. Nielsen Co. in its 1959 report
on warm-weather programming, is the general situation
that confronts advertisers & program planners. Nielsen’s
study is based on the July-Aug. behavior of a total of 77
network TV programs last summer measured against what
the research firm describes as “equivalent winter per-

formance standards.”
* * *
Here’s the summertime program picture as outlined
in the new report:
1. 52-week show, new material: This is usually the
most expensive course (since winter talent-cost levels
remain similar), but it “usually improves share perform-

ance.” On film shows, this of course means a fresh episode

each week. With live shows, it means retaining the winter
format & the same, or similar, star values. Of 15 shows
that maintained a year-round new-material approach;
Nielsen found that 14 “maintained or improved winter
share levels.” Seven shows produced a minimum of 5%
improvement in grabbing a share of homes using TV.
Only one show (not identified) showed a 5% decline in
audience share. Over-all winter share average for the
group: 33.5%. Over-all summer share: 35.39%—an average
improvement of 7%.

2. 52-week show, selected rerun episodes: This is the
most-traveled program route in the summer months on
major networks, accounting for 619 of the 77-program
total. The share-of-audience track record was generally
in favor of repeating the best shows (usually 13 out of
39) during the summer. Of a total of 47 shows tusing
repeats, 19 improved audience share by at least 5%. But
22 declined in share, usually not very drastically. Six
shows were on the fence, maintaining a winter level of
audience share. The general picture: “43 shows out of the
47 performed within 5% of, or better than, winter share
of audience levels.”

3. Summer replacement program: Time costs during
the summer are the same as those in winter when figured
on a 52-week basis. Therefore program costs on summer
fill-in shows, because of generally lower performance,
must be considerably below even the prices for rerun
shows in order to match Nielsen’s warm-weather form
chart on a cost-per-1,000 basis. Of 15 summeér replacement
series checked by Nielsen, only one show came up with a
5% improvement in audience share. All the others fell off,
some drastically. Five shows declined less than 15%, and
9 declined more than 15%, with one ‘ill-fated replacement
series in the latter group losing 47% of the regular winter
share-of-audience level.

* * *

Nielsen sums up the situation thusly:

“Lower per-broadcast TV audience levels in the sum-
mer present an even greater need for careful program
evaluation. Since the time & production. costs are indepen-
dent of potential audience size, summer challenges the ad-
vertiser to continue broadcasting to thé many viewirig
homes without overpaying for, or forfeiting this large
audience.”
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In Other Media: Following Life’s example, Reader’s
Digest is making a 54-city test of newsstand prices at 29¢
& 25¢ (eut-rate under its regular 35¢) ... A Newsweek
study has determined that liquor advertisers spent $32,-
927,052 for 3219 pages in magazines during 1958. This
represented a gain over 1957 of 6.4% in money and 1.9%
in'pages .. . Advertising, which comprised 59% of all space
in America’s weekly newspapers in 1957, was down to
55.2% last year; reports the Natl. Editorial Assn. & News-
paper Assn. Mgrs. At the same time, circulation increased
for the weeklies, states N. W. Ayer’s latest Directory—up
700,000 to a 1958 total of 22,708,982. The number of
weekly newspapers increased 71 to a 1958 total of 9396.
Total paid circulation for weeklies is up 30% since 1950.
* * *

Quality, not quantity circulation should be the maga-
zine industry’s line of defense against TV’s encompassing
coverage, Coronet publisher Arthur Stein recently told
a Direct Mail Advertising Assn. workshop on circulation
techniques. “No magazine can hope to reach the total
audience offered by TV,” he said, underscoring the futility
of competing with TV for the advertising dollar in the
area of mass circulation. “The race for numbers so many
of us are in hasn’t proved successful or profitable.” To
beat the curreént magazine industry slump in earnings he
suggested reduction of circulation totals to reasonable
levels, with emphasis on seleétivity of audience, and hiking
of subseription rates, to take some of the burden off ad-
vertisers. (Coronet’s latest 6-months statement shows its
single copy sales down to 867,949 from the 1,023,084 of
the year before. Subscriptions, on the other hand, went
from 1,952,350 in the 1957 period to 2,200,481 in the
1958 period.)

* # *

Ben Hibbs, editor of The Saturday Evening Post: “It
would be a bit silly, of course, to deny that TV has had an
impact on the magazines., Our new competitor has been
taking an increasingly large bite of national advertising
budgets, and of course some of this revenue has come right
out of the hides of the magazines. However, I have noticed
that surging changes of this sort have a way of leveling
off, and this is what seems to be happening now in the
national advertising field. In the end, I suspect, each medium
will get a fair share of the take, and there will be enough
for all. The long-range business outlook for the magazines
is by no means as dismal as some of our electronic com-
petitors would have you believe.”

* * *

Ad dollars buy more on TV than in Sunday supple-
ments, concludes a study recently completed by TvB for
its 1959 sales clinics. In coverage & economy, both network
& spot TV deliver more by far than the 4 major national
supplements. The study includes, for example, an analysis
of the cost & impact of a full-page 4-color ad in American
Weekly, a 5-a-week. schedule of 20-sec. 6:30 p.m. TV spots
and participating sponsorship in five 15-min. daytime net
TV shows. The spot schedule costs slightly more but reaches
50 markets & almost 12 million unduplicated homes, com-
pared with the supplement’s 34 markets & 10,105,800 circu-
lation. Net TV also costs slightly more than the supplement
ad, but reaches 140 markets and 10,765,000 unduplicated
homes, More to the point, the average number of ad noters
for a 4-color page in AW is 7,631,100. In comparison, the
net & spot TV schedules draw 17,224,000 and 30,465,000
unduplicated viewers respectively. The ‘cost-per-1000 view.
ers is $2.42 for net and $1.38 for spot TV, compared with
AW’s $5.13 cost-per-1000 noters.
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Advertising People: Anthony V. B. Geoghegan promoted
from senior v.p. and plans board chairman, Young & Rubi-
cam, to exec. v.p. . . . Myron P. Kirk named senior v.p. &
management account supervisor, Lennen & Newell . . .
Michael Donovan, ex-Benton & Bowles v.p, & associate
media dir., has joined BBDO media dept.

Lawrence D. Reedy appointed acting head of AAAA’s
headquarters’ section IV, which includes TV & radio admin-
istration. He succeeds v.p. August A. Nelson, resigned . ..
Thomas D’Arcy Brophy, former chairman of Kenyon &
Eckhardt, and Samuel C. Gale, former v.p. in chg. of adv.,
home service, public services & mktg. research, General
Mills, are to receive the first annual Adv. Fed. of America
Awards for distinguished service.

Mrs. Mary-lou Jorgensen named information services
mgr., Assn. of National Advertisers, succeeding Miss Alice
Kennedy who will be married June 15 to Thomas Ahern ...
Chester R. (Chet) Cooper, ex-WNHC-TV New Haven and
WFIL-TV Philadelphia, has joined TV-radio dept., Gray &
Rogers.

Joseph D. Nelson Jr., elected senior v.p. & dir., Cun-
ningham & Walsh; Laurence W. Scott, Chicago office v.p.,
also named dir. . .. Walter W. Stumpe named v.p., Need-
ham, Louis & Brorby.

* * *

Latest executive switch in N.Y. in the big-time pro-
gram field (not, however, involving CBS-TV) finds Charles
C. (Bud) Barry moving from his present post as pres. of
the NTA TV Network to the job of v.p. in charge of pro-
grams & talent at Young & Rubicam, reporting to v.p. Peter
Levathes. Presumably, his program role at NTA—that of
preparing a fall lineup of taped specials that could be sold
in the manner of last season’s Shirley Temple films—will
be taken over by Ted Cott, v.p. in charge of NTA’s o-&-o0
stations.

]

Decade of Furness’ Line: TV’s best-known saleslady—
Betty Furness—completes her first 10 years for Westing-
house this week (June 8). By McCann-Erickson’s count,
she will have rattled off some 312,000 words on TV, for
everything from air conditioners to portable radios, on
Studio One, the hour-long Desilu series, and other Westing-
house-sponsored shows. Average-per-show: About 650
words. She’s been on the air some 1,980 minutes of 475
shows and her 338-hour on-camera total is longer than
many a one-season program series.

Jes’ keeps Rolaiding along: Many magazines have
been carrying the story, picked up from a May 24 Wash-
ington-dateline UPI dispatch which was played by dailies,
that the FTC and American Chicle Co. had signed a consent
order against man-in-white-coat TV commercials for Rol-
aids. The UPI’s Sun. dispatch, marked for “release at 6:30
p.m. DT” for Mon. AM’s, was correct in every who-what-
when-where detail except one: it was a year old. What
happened was that the news service’s Washington bureau
had asked the FTC for a copy of a 1958 handout, marked
for release to AM’s of Mon. May 19, announcing the
Rolaids agreement (Vol. 14:20), because the UPI's N.Y.
headquarters wanted the copy for office file purposes. The
old release arrivéd in weekend mail at the Washington
bureau, where it was dutifully processed for the wires by a
skeleton staff which noted the Mon. advance timing—but
not the date.

New rep: KTVW Tacoma-Seattle to Richard O’Connell
Inc. May 22 (from Hollingbery).
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Film & Tape

TAPE STANDARDIZATION (cont.): “The future of video-
taped programs & commercials will be limited—unless
the industry gets together right now on operational
standards that will make possible a completely univer-
sal distribution of tapes from station to station,” com-
mercial producer Bill Unger told us in N.Y. last week.

Unger, who’s a founder of the Screen Gems-owned
production firm of Elliot, Unger & Elliot, voiced his com-
ment while discussing a new role he’s playing as chairman
of a special subcommittee of the video-tape facilities com-
mittee of the Film Producers Assn., the N.Y. industry
group of some 35 telefilm & commercials producers. Work-
ing with him on the subcommittee will be Filmways’
technical operations dir., Harry Sombor.

Currently exploring opinions of FPA members on tape
standards, the subcommittee is working closely with NAB
and the Soc. of Motion Picture & TV Engineers, Unger
adds. The current problem of station-level tape charges
(Vol. 15:18) is not involved.

“From the producer’s point of view we are only in-
directly concerned with basic technical standards,” Unger
said. “But there’s much to be clarified in terms of what you
do within those standards. For instance, such factors as
reel sizes, shipping containers and rapid visual identifica-
tion of a tape reel’s contents affect both agency & pro-
ducer costs, and should be standardized before they become
diverse.”

Unger admitted that few FPA members are tape-
equipped now, but stated that “the problem of operational
standardization is ultimately going to affect the whole

industry.”
=

Bolshoi’s Taping: Undoubtedly the most ambitious TV-
taping to date took place at Paramount-Sunset’s huge
stage 6 in Los Angeles last week. There the Bolshoi Ballet
spent 5 rehearsal days & 3 days before the cameras, doing
four 1-hour shows which Matty Fox of Skiatron intends
to show on TV. Just how, he isn’t saying (Vol. 15:20). The
production will cost about $1.2 million, including tape &
production costs, and the $550,000 which impresario Sol
Hurok is guaranteed by Fox. “It’s the most expensive sin-
gle project TV has ever had,” producer Ted Mills tells us.

Signs in Russian posted all over the Paramount studio,
directed the troupe, which took over 5 stages for the
taping. A 68-piece orchestra occupied an adjacent stage,
sound equipment took another. Milton Cross narrated.

KTLA, (Ch. 5), whose tape equipment was used for
the show, employed 76 technicians on the project—a record.
The station hopes the ambitious taping will lead to more
such special projects at the Paramount-owned studio.

NBC provided the sets, with Fox paying for them.
Fox has been working on a deal with NBC whereby he
would buy 4 hours of prime time (est. cost $400,000), to
show the ballet programs. While he would not be allowed to
pitch for $1 on TV from each viewer to pay for the show
(NBC contends the air is free and it would therefore be
against FCC regulations to allow such a pitch), Fox plans
widespread newspaper-ad campaigns calling attention to
programs and asking viewers to send $1 if they like the
show. Apparently the Bolshoi stunt is a push for the Skia-
tron pay-TV system via free TV. The Fox-NBC deal is one
of those on-again-off-again propositions. Deadline for sign-
ing passed this week and the agreement officially was off—
but it could still be revived, NBC officials admit.

JUNE 8, 1959

Paramount’s Post-1948’s: A backlog of feature movies,
untapped for TV is even better than having cans of money
in the vault, since the value keeps growing, Barney Bala-
ban, Paramount pictures pres., feels. Paramount, there-
fore, is in no hurry to get rid of its post-1948 pictures, and
wants to explore all of the possibilities for pay-TV ex-
posure (via its own International Telemeter Co.) before it
makes a move to sell its recent pictures in the free-TV
market.

This philosophy was crystalized last week in N.Y. by
Balaban for stockholders attending the film firm’s annual
meeting. Balaban noted that Paramount “does not include
TV income from its film library as part of its normal op-
erating revenue.” (For report on earnings, see p. 20.)

The current supply of pre-1948 pictures available to
TV is likely to last “for another 2 or 3 years, or possibly
longer,” said Balaban. Meanwhile, as this supply shrinks,
TV’s demand for features “would increase accordingly,
enhancing the value of our product,” he added, pointing out
that “in any consideration of our post-’48 library, there
is the ever-alluring potential of pay-TV.”

Not that Paramount, apparently, has anything against
free-TV—if the money is right. Balaban told shareholders
that sales contracts written so far by MCA-TV on the pre-
1948 Paramount backlog have reached the $50-million
mark, under which Paramount is guaranteed $35 million
starting in 1960. And, “prospects appear favorable” for
a guarantee of an additional $15 million as. MCA heads
toward a total gross level of $75 million.

Balaban stated “with confidence” that he expects pay-
TV, however, to be “in operation in several thousand homes
by 1960.” He also said that International Telemeter would
move its office from Los Angeles to N.Y. within the next
month or so, and stated that the division’s technical pro-
gress has reached a point “where the administrative
emphasis in the development of pay TV can now shift to
programming, development of markets and other basic
phases.” Added Balaban: “Some form of pay TV is in-
evitable.”

A pay-TV experiment by Telemeter this fall “in an un-
disclosed Toronto suburb” has been openly discussed in
film trade journals recently. If the autumn experiment
proves successful, Telemeter plans to expand it to the en-
tire Toronto area, Paramount officials in N.Y. tell us. No
starting date for the Toronto project was revealed.

The Paramount pres. was more cautious on the sub-
ject of the firm’s own telefilm making, saying that he
believed “production for TV could have a profitable po-
tential for us,” but that he expected to be “feeling our
way as we go along.” None of Paramount’s current crop
of pilots, incidentally, have been sold either for network or

syndication.
=

New Directions for Screen Gems:  An expansion of Screen
Gems activity in the domestic telefilm market, via a new
subsidiary that will specialize in programs-for-time barter
swaps, and an increase in Latin American sales were an-
nounced by the Columbia Pictures TV subsidiary pres.,
Ralph M. Cohn, last week.

The barter deals—a new sales area for Screen Gems
—will be handled through a newly created offshoot, Tele-
screen Advertising Inc. Heading the Telescreen operations
will be Charles Weigert and Sidney Barbet, pioneers ‘in
film bartering, who have resigned from Regal Advertising
Associates (house agency of Exquisite Form bras) to
supervise the project. Screen. Gems is currently lining up
old film properties to be exchanged for spot time.
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New York Roundup: Second Ampex tape unit has been
installed in the N.Y. film studios of Elliot-Unger-Elliot,
commercial production subsidiary of Sereen Gems. In addi-
tion, E-U-E has also installed new 35-mm kinescope equip-
ment to provide film as well as tape copies of video-taped
commercials.

Nucoa’s funny TV commercials have been drawing
laughs, but not sales. Last week, Nucoa (Best Foods div. of
Corn Prods. Co.) switched back to the straight-sell, moving
the $1 million account from Guild, Bascom & Bonfigli
agency, specialists in the low-pressure, off-beat TV sell,
back to Dancer-Fitzgerald-Sample, the “hard-sell” agency
from which. it had been yanked 2 years ago. GB&B retains,
however, Best Foods Skippy Peanut Butter, which is worth
some $2 million in total billings. The Nucoa switch is effec-
tive July 1. The bulk of the margarine’s spending is in
spot TV advertising.

UA-TV’s first network show is close to contractual
reality, the film firm’s N. Y. headquarters tells us, with
NBC-TV considering the hour-long proposed anthology for
a mid-evening Sunday slot this fall. Although episodes to
be filmed by various UA movie producers (such as Kirk
Douglas & Burt Lancaster) may run as high as $200,000
in production costs, there’s no pilot film of any kind on the
series. Price to a sponsor may be réduced by UA-TV reten-
tion of potentially valuable overseas theatrical & TV dis-
tribution rights.

WCBS-TV is doing better with its Late Show feature
strip than any of N.Y.’s big movie houses, with one excep-
tion. Currently, the CBS-TV flagship is grossing approxi-
mately $60,000 weekly (before agency discounts) from
participation advertisers, $10,000 more than last week’s
gross on “Pork Chop Hill” at the Roxy, and $24,000 more
than Marilyn Monroe’s “Some Like It Hot” at Loew’s State.
Top movie money in N.Y.: the $142,000 take at the Music
Hall with “Ask Any Girl.”

Sir Winston Churchill is now part of a TV deal wrapped
up in N.Y. during the statesman’s recent visit. TV & motion
picture rights to his 6-vol. memoirs have been assigned to
Jack LeVien, Hearst TV newsman & former Colonel on
Gen. Eisenhower’s staff in Europe. Development for TV is
expected to be along the lines of the Crusade In Europe
series.

Features are expensive these days. A package of 78
films from the Columbia and U-I backlogs was bought for
$1 million by WOR-TV N.Y. last week from Screen Gems.
They’ll be used, appropriately, to freshen up the station’s
Million Dollar Movie feature showcase, and represent
WOR’s biggest buy since it took the plunge on the RKO
backlog 5 years ago.

NTA-BBC co-production series, The Third Man with
Michael Rennie starring, starts British production during
the week of June 22 at Shépperton Studios, with 19 episodes
scheduled. The first 20 were shot in Hollywood at the TCF-
TV lot. A network sale to Lever Bros. has been rumored,
but not confirmed.

Ziv is giving space-age training to 7 telefilm writers
due to be working on the new Space series scheduled to
debut Sept. 30 on CBS-TV. Special briefings will involve
trips to Air Force & missile-launching locations and lec-
tures by experts from the Research & Development branch
of the armed services.

United Press International is entering program syndi-
cation via sales & distribution of taped telecasts of 1959
Notre Dame football games. Other sports programs, in
collaboration ‘with Newspix Inc., are also in the planning
stage at UPI.
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Hollywood Roundup: Revue Productions has quit pro-
duction on its State Trooper series starring Rod Cameron,
and begun preparing Cameron’s new series, Coronado 9,
in which he plays a private eye . .. Columbia will film a
movie version of its Screen Gems telefilm series, Rin Tin
Tin. That completes the circle for this property, which
began in the movies.

Herts-Lion Productions plans a new telefilm series,
13 Dewnion Street, created by Curt Siodmak ... A $750,000
breach of contract suit against ABC, brought by Maxon F.
Judell, has been dismissed in Los Angeles. Judell claimed
a show titled What's the Joke? was based on his format.

Goodwill Caravans, soon to make a trip to 16 South
American nations, has signed Crusader Films’ Alfred
Frantz Stury to film 16 half-hour telefilms of the journey
. . . Bob Cummings will receive $2,595,000 over a 3-year
period for reruns of The Bob Cummings Show he has sold
ABC ... KTTV has made a deal to telecast 90-min. taped
Cuban baseball games beginning next September.

NBC’s new Western series, Bonanza, goes into produc-
tion June 29 at Paramount. Producer David Dortort is
preparing 12 hour-long episodes . . Normand Houie
Productions is preparing a new telefilm series, My New
Country.

Ellsworth-Waller Productions has been formed by
James Ellsworth & Ron Waller, to produce a new series,
Theatre of Champions. Jerry Stagg will be exec. producer
. . . Steckler-Smith Productions, recently formed by Roy P.
Steckler & Bob Smith, are planning Missile Men, a TV
series.

Veteran director Norman Taurog has formed Prithon
Productions, an independent company, to film TV series .. .
Jonan Productions, an independent company formed by
agent Mitchell Gertz, is in negotiations with ABC on a new
TV series, Marshal of the Last Frontier.

Screen Gems and Writers Guild of America West have
finally signed their long-pending deal whereby SG will
produce an anthology of 39 half-hour TV films from scripts
supplied by WGAW members. WGAW will get a royalty
of $1500 on each episode. SG’s Harry Ackerman will be
exec. producer.

20th-Fox TV in a unique title switch, has changed the
name of The Last Frontier telefilm series to The New
Frontier, believing this to be more appropriate for a series
localed in modern Alaska . .. Johnny Fletcher Productions
has been formed to produce a telefilm series based on
Frank Gruber’s Johnny Fletcher stories. Gruber is pres.

Warner Bros. is still searching for a producer for its
Maverick series, to replace Roy Huggins, who has been put
in charge of low-budget exploitation movies which will also
serve as pilots for TV series . .. Charles Bole, attorney &
asst. to Metro exec. Sol Rittenburg, joins Four Star as
v.p. in charge of business affairs.

Tele-records has been formed in Hollywood to film
promotional programs for recording companies. Filin
sequences would be synchronized with records the artists
had made, and the promotional films would be furnished
to stations free of charge. Alan Lane, a Skiatron v.p.,
heads the new company which plans to film 25 shows a
month to match dubbed records.

ITC’s syndicated tape series Ding Dong School has
been sold to KTLA Los Angeles for 52 weeks, placing the
program in 50% of the 75 markets anticipated for next
season. The show is being offered on tape with an option to
take it on kinescope. ITC estimates 20-25% of the stations
contracting for the series will select tape. H. G. Saperstein
& Associates are handling the taping.
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Trade Report e o o o JUNE 8, 1959

JAPANESE IMPORTS UP FOURFOLD IN YERAR: Imports of electronic equipment (mostly
transistor radios) from Japan to U.S. totaled $7.9 million in first-quarter 1959—up from $2.1 million in the same
1958 period. That's in terms of factory value—translated to retail, it means perhaps $24-$32 million in this

year's first 3 months.

These figures are detailed in new tables we compiled from official Japanese trade statistics for 1958
& 1959 and never before published in U.S. to our knowledge. The tables, showing imports of selected Japanese
electronic items & total electronics imports from Japan on month-by-month basis, delineate these facts:

Radios still account for more than 80% of dollar volume of Japanese exports to U.S.—and radio
shipments increased more than fourfold (to nearly $7 million from $1.7 million) in first-quarter 1959 over
first-quarter 1958. Radio figures shown in table are 20%-30% too high in terms of U.S. market, since that per-
centage is believed to be re-exported from U.S. to Latin America. Other figures in table don't include. re-export.

Growth of other electronic export specialties is demonstrated by table. Phonos still are small potatoes
—but going up. Tube imports from Japan are up about 40-fold, and probably next big area of competition
(Vol. 15:18). Transistors don’t amount to much yet—except units shipped in Japanese end-products.

Japanese diversification in U.S. electronics market will be demonstrated graphically in whole new
series of products to be introduced at Japan Electronic Show June 16-20 in N.Y.’s Statler Hilton Hotel.

First Japanese TV sets will be shown in this country by Hayakawa Electric, Hitachi, Mitsubishi
Electric and Matsushita Electric Industrial Co., although plans for export haven't yet been stated. Many man-
ufacturers will be showing hi-fi equipment at the show, plus these interesting new specialties: FM tuner, by
Fukuin Electric Works; stereo radio by Hayakawa; TV microwave and other station equipment, by Hitachi; TV
tuner, by Kataoka Electric; auto radio, by Kobe Kogyo: industrial TV gear, by Mitsubishi; recording tape, by
Nippon Electric; TV-radio test equipment, by Ohmatsu Electric.

Here is the monthly breakdown for 1958 & first-quarter 1959 of Japanese imports by selected product
types and total electronics-communications imports ( columns do not add due to rounding of cents):

U.S. IMPORTS—SELECTED JAPANESE ELECTRONIC ITEMS

1958

RADIOS PHONOS TUBES TRANSISTORS. TOTAL §

Month Units Cost Units  Cost Units Cost Units Cost  Electronics-

Communicat’ns
January ....... 34,431 $285,264 0 — 5,120 $1,644 1,600 — $394,881
February ...... 62,649 561,316 0 —_ 245 2,593 0 - 674,618
March ......... 102,628 852,320 0 — 11,624 3,979 0 = 1,054,486
April ......... 147,213 882,132 0 — 35,610 11,371 0 — 1,112,868
May .......... 131,249 751,988 3 $101 14,422 4,771 0 i 985.286
June .......... 193,526 1,039,965 55 1,828 88,568 23,873 150  $204 1,278,110
July ..ooen.... 208,319 1,240,898 200 6,658 189,647 48,700 109 160 1,454,404
August ....... 236,028 1,651,874 825 25,777 35,195 13,642 2,109 1,252 1,888,177
September ..... 309,021 2,081,881 30 938 210,638 46,065 1,419 874 2,303,552
October ..... LT, 3 474,110 3,546,178 297 10,738 304,162 79,276 1,474 969 3,901,699
November ...... 353,088 2,882,544 343 12,468 130,275 31,811 918 543 3,101,619
December ...... 254,258 2,269,341 41 1,322 197,760 48,524 2,841 2,120 2,542,865
1958 TOTAL 2,506,520 $18,045,701 1,974 $59,830 1,223,266 $316,249 10,620 $7,021 $20,692,570
1959

January ....... 169,991 1,424,503 19 515 178,148 44,570 1,229 960 1,641,707
February ...... 351,467 2,737,442 1,003 29,005 73,350 21,039 1,680 1,142 3,044,344
March ......... 373,895 2,809,089 798 13,689 476,475 128,383 38,870 27,434 3,287,110
1st Qtr.’59 TOTAL 895,353 $6,971,034 1,820 $43,209 727,973 $190,992 41,779 $29,536 $7,973,162
0 —_ 16,989 8,216 1,600 899 2,123,985

1st Qtr. ’58 Total 199,708 1,698,900
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First detailed breakdown of imports of Japanese radios by types (tube, transistor & ""toy”) was made
for first 3 months of 1959. Similar data is not available for 1958.

U.S. IMPORTS OF JAPANESE RADIOS, 1959
By Category

(includes re-exports to Latin America)

3 OR MORE LESS THAN 3 TOTAL RADIOS
Month TUBE RADIOS TRANSISTORS TRANSISTORS
Units Cost Units Cost Units Cost Units Cost
January ...... 15,835 $108,847 84,334 $1,245,628 69,822 $70,028 169,991 $1,424,503
February ..... 34,220 192,839 179,618 2,432,119 137,629 112,484 351,467 2,737,442
March ........ 33,177 174,583 172,397 2,492,790 168,321 141,716 373,895 2,809,089
TOTAL .. 83,232 $476,269 436,349 $6,170,537 375,772 $324,228 895,353 $6,971,034

MAJORS STRESS TV-STEREO INNOVATIONS: Three more industry majors—Admiral,
RCA, Zenith—showed their new TV-stereo lines last week. As expected, emphasis was on the unique, the
new. These are highlights, as we see them:

Admiral is going all-out for new 23-in. tube, showing 31 versions of 11 basic models, as opposed
to 7 basic 21-in. models. We attended Midwest dealers’ convention in Chicago, found dealers enthusiastic
about appearance of new set & tube. The 23-in. receiver and its picture are clean-looking, uncluttered—and
in side-by-side comparison, 21-in. appears to shrink. Price differential between 23- & 21-in. is $40.

Color sets were shown by Admiral in 5 models (14 versions). They'll be available in August, are
as yet unpriced. Pres. Ross Siragusa predicted therell be no reduction in cost of color sets in foreseeable
future, adding that current list prices (presumably meaning RCA's) are too low for profit. “We are cor-
recting this profit margin,” he said, without elaboration.

“We believe that color TV has crossed the threshold of a burgeoning era,” he told distributors
June 1. “I am happy to announce that once again, side by side with RCA, Admiral has moved into color
TV all the way.” He said big ad-merchandising campaign is planned, with 4000 dealers expected to have
color sets on display by fall. Admiral sets carry "unconditional” year’s warranty on parts, including its
RCA-made picture tube. Siragusa predicted a 20% increase in color set sales this year.

RCA'’s line was loaded with new gimmicks, for first time carried no suggested list prices. Following
practice adopted by GE, RCA will let distributors suggest prices. Outstandingly attractive unit of line was
“hideaway” TV set, ‘which looks like fine living-room table. Counterbalanced 21-in. screen swings out for
viewing. Company spokesman said this would be priced at “less than $400.”

Two clock-timer sets were shown. "Programmer” permits viewer to pre-select up to 12 hours of
viewing, turns set off & on, changes channels at predetermined times. Portable set designed for bedroom
use has clock timer for wake-up viewing, slumber switch to turn set off at night.

“"Mural. TV" line of one color & 3 b&w chassis is designed for custom installation by builders, to
capitalize on rapid pace of new-home building and craze for built-ins.

New color line has 10 sets with new styling, pre-set fine tuning, includes 3 remote-control receiv-
ers. Prices are similar to last year, again starting at $495. As additional color-TV boost, distributors were
told NBC-TV plans 30% increase in color programming this fall (see p. 6).

Zenith is putting emphasis on high-end quality furniture sets, with new 20,000-volt chassis used
almost completely through line. While eschewing 23-in. tube, Zenith showed 3 basic 24-in. models. Stressed
again was Space Command remote control, now extended even to portables. New lower-priced "Space
Command 300" was introduced.

While continuing to lean heavily on 90-degree tube, Zenith incorporated 110-degree units in its line
for first time, in all 17-in. portables.

"Home entertainment center” concept—TV-stereo combinations, with or without radio—is getting
more stress this year. TV sound, too, is now important, “hifi"” TV chassis and multi-speaker systems becom-
ing commonplace, even on medium-priced sets. Even in its new portables, Zenith has speakers facing front,
for better sound. (More details on new lines and distributor conventions on p. 18.)

Among TV-radio manufacturers which will show TV and/or hifi-stereo lines at June 15-26 Interna-
tional Home Furnishings Market in Chicago’s Merchandise Mart are Admiral, Columbia, GE, Magnavox,
Motorola, Philco, RCA, Sylvania, Westinghouse & Zenith. pe
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TV-RADIO PRODUCTION: EIA statistics for week ended May 29 (21st week of 1959):

May 22-28 Preceding wk.
115,952
274,571
120,205

1 109,239
Total radio .....cccceeeeee.. 250,224
auto radio ...cceeeerennn 122,227

1958 wk. '59 cumulative 58 cumulative
64,957 2,209,694 1,798,357
147,506 5,676,549 3,874,852
43,099 2,260,072 1,230,485

More about

INNOVATIONS IN NEW LINES: Prices of the 4 major TV
lines shown thus far—last week’s 3 lines plus Philco
(Vol. 15:22)— seem to correspond roughly to similar
models of last year. Rather strong exception is Philco’s
portable line which has been cut $10 across the board.

Phileo’s little $250 transistor portable aroused con-
siderable comment in trade this week. Admiral showed
a developmental 17-in. 25-transistor battery set but said
it had decided not to go into immediate production be-
cause of high cost of transistors. A company spokesman
said Admiral believes 17-in. is the smallest marketable
size. RCA spokesmen were even more cautious, stating
they have no current plans for cordless TV, but will
wateh market to see if public is willing to buy such sets,
considering their high price and short battery life.

Zenith hopes to increase its sales by 100,000 units in
this year’s 2nd half over its first-half record, exec. v.p.
Leonard C. Truesdell said, predicting industry sales of
possibly 5.6 million sets this year. Truesdell differed sharp-
ly with Admiral both on color and the 23-in. tube. He
foresaw ‘“no breakthrough in color” soon. In fact, he said,
“there appears to be less interest in color than there was
6 months ago.” Introduction of 23-in. tube, he said, was a
“monkey-wrench” thrown into the industry machinery. He
said only about 100,000 bulbs for the new tube would be
turned out by glass makers through August. It’s known,
however, that Zenith—Ilike other set makers—will watch
the public’s response to the new shape very closely, and
may add 23-in. models later.

In another controversial field, setmakers are still at
loggerheads: printed circuits. Zenith again is emphasizing
its “handicrafted horizontal chassis.” As a counter to
Zenith’s no-printed-circuit advertising, Admiral announced
5-year factory warranty on all printed-circuit boards in its
1960 chassis.

* * *

Manufacturers have made full use of their ingenuitly
to help solve the stereo furniture problem. Zenith has 2
new stereo sound systems. “Extended Stereo” system uses
mixer circuits to separate stereo from monophonic material
and permits listener to adjust stereo separation so
that speakers “acutally seem to move out beyond the
cabinet.” Zenith’s “Radial Sound” system employs 2 shelf-
size remote speakers. Admiral’s high-end stereo has a
basic cabinet which can be used 3 ways: Speaker wings
swivel out and can direct sound to any part of room, or
speakers can be separated from main console, or entire
unit can be used in one piece. Winning distributor applause
was Admiral’s “phantom 3rd channel” circuit which gives
illusion of center sound source between 2 stereo speakers.

RCA also uses the swing-out speaker approach—some-
what like Admiral’s. In addition it introduced “the Satel-
lite,”” which has separate attractive cylindrical speakers,
which may be placed vertically in any corner or hung on
the wall, requiring a minimum of space. They may even be
made into table lamps. And RCA finally introduced its tape
cartridge player (Vol. 15:21) in one table model at $300.

RCA answered Zenith’s claim to be biggest producer of
TV at its Chicago set showing last week. In response to a
newsman’s question, group exec. v.p. Charles M. Odorizzi
cited special surveys made for RCA by Trendex and Starch
showing more consumers buy RCA sets than any other
make. Measuring consumer purchases—not distributor or
dealer buying—is the only real yardstick, he said.

EIA & THE MOBILE SPECTRUM: To justify a recommenda-
tion that 41 mc be added for the use of land mobile
services, EIA witnesses in FCC’s 25-890-mc hearing
last week came up with this yearly table of the number
of transmitters used or projected in the public safety,
industrial and land transportation groups:

1948—86,000; 1958—695,000; 1963—1,390,000;
1968—2,650,000; 1978—5,000,000.

Testimony was offered by EIA pres. David R. Hull;
Russell C. Dubois Jr., RCA; Richard P. Gifford & Robert
Casselberry, GE; Henry Magnuski & Angus A. Macdonald,
Motorola.

They predicted that the demand for facilities will out-
strip technical advances (single-sideband, split channel,
etc.)— also that the only way to provide relief is through
the allocation of more spectrum space. EIA suggests that
frequencies be set aside in 25-100 me (rural needs), 100-300
mc (suburban), 300-890 mc (urban). )

Regarding AT&T’s request for 765-890 mc (Vol. 15:
22), Casselberry criticized the phone company for making
“only a paper study.” He said that the FCC should estab-
lish an experimental program to determine whether there
will be need for the mobile phone service proposed. “The
members of the EIA,” he said, “will then participate with
the Bell System, if invited to do so, in development of
equipment, creation of system specifications, tests, and
market studies, the results of which would be offered. to
the Commission prior to the close of the 5-year period.
Based on this evidence, the Commission could then act to
establish or to reject the proposed service.”

Casselberry also offered, “for reference only,” this
percentage breakdown of current 25-890-mc .allocations:
Commerce & industry, 2.29; education & entertainment,
59%; federal govt., 25.3%; personal convenience, 0.7%:;
public correspondence, 0.5%; public safety, 1.8%; research
& development, 5.2%; travel safety, 4.6% ; non-communica-
tion, 0.7%.

Relaxation of British import controls from dollar-
market sources may open way for some U.S. TV-radio-hi-fi
exports to England—but industry trade experts say they
don’t anticipate any large flow. Reflecting Britain’s im-
proved balance of payments, effective June 8 import re-
strictions are being removed from a long list of products,
including TV, radio & radar apparatus and sound-reproduc-
ing equipment. Duties are unchanged on all items. Several
U.S. TV-radio manufacturers have British subsidiaries or
licensees. Others aren’t expected to find England a very
lucrative market because of the adequate British production
& lower-wage-scale European imports which already are
well entrenched. Import restrictions on receiving tubes will
be retained.
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Trade Personals: Glen McDaniel, one-time EIA pres. &
gen. counsel, elevated from v.p.-gen. counsel of Litton In-
dustries & pres. of Westrex div. to Westrex chairman. He's
succeeded as Litton v.p. & Westreéx pres. by George T.
Scharffenberger, former gen. mgr., Kellogg Siwitchboard &
Supply Co. (ITT communications div.). William F. Boyd,
foimer operations v.p., replaces Scharffenberger in the
Kellogg post.

Lawrence R. Smith, formerly natl. adv. mgr., Thomas
Organ Co., named adv. & sales prom. dir., Hoffman con-
sumer products div. ... Jerry Friedman named adv. mgr,,
Trav-Ler Radio Corp. . . . Gilbert C. Larson, ex-Westing-
house radio & TV div., named to new post of industrial
apparatus div. engineering mgr., Raytheon.

Andy Adler promoted from Olympic field service en-
gineer to natl. service mgr., replacing Donald Packer, re-
signed. Jerry LeBoyer, ex-RCA & Westinghouse, appointed
Olyinpic sales administration mgr., succeeding Clark Lam-
bert, named to new post of mktg. analysis div. mgr.

Harold F. Bersche promoted from distributor products
dept. merchandising mgr. to distributor products dept.
mgr., RCA electron tube div., succeeding L. F. Holleran,
recently elected pres., RCA Victor Distributing Corp. (Vol.
15:20) . . . Dr. Herbert Trotter Jr., formerly engineering
& development mgr. of Sylvania’s V-T proximity fuze pro-
gram, and more recently exec. v.p. of the Sharples Co.,
Philadelphia, named senior v.p.-engineering & research,
Sylvania Electric.

Sol Schneiderman, ex-Instruments for Industry and
Radio Receptor Co., appointed customer engineering megr.,
Adler Electronics . . . Lt. Gen, Clarence S. Irvine (USAF,
ret.) named v.p. & planning dir., Avco Corp.

John H. Riddel, ex-Sylvania, named to new post of
mkt. research & services mgr., RCA semiconductor & ma-
terials div. . . . Louis R. Wanner named to new post of
parts div. chief engineer, Sylvania Electric . . . Jack D.
Ewan, ex-GE, named Motorola PR dir. succeeding Allen H.
Center, who becomes PR v.p., Leo Burnett, effective July 6.

Manufacturers’ shipments of TV sets in 1958 totaled
5,281,000 at total factory value of $691,242,000, compared
with 6,347,000 at $809,009,000 in 1957, the U.S. Census
Bureau reported last week from its census of industry.
The figures agree substantially with EIA statistics, and
show -the average price of a TV set in 1958 was $130.89—
up from $127.46 in 1957. Among other items shown: home
radios, 8,012,000 at $160,074,000 in 1958 vs. 8,604,000 at
$164,443,000 in 1957 (including 2,438,000 transistor port-
ables at $63,101,000 in 1958). The one-page table, which
also gives figures on phonos, auto radios; etc., is Facts for
Industry Series M36M-08, available for 10¢ from Bureau
of the Census, industry div., Washington 25.

Leonard C. Truesdell, Zenith exec. v.p. in charge of
marketing, was named ‘“Sales Executive of the Year” at
the New Orleans convention of National Sales Executives
International. NSE long range planning committee chair-
man Tony Whan, in making the presentation; cited Trues-
dell’s “spirit of confident selling and contribution to the
material advancement of his nation.” Pointing to Zenith’s
15% TV sales increase in 1958 over 1975, he said: “He has
demonstrated unusual ability in selling quality over price.

Glaser-Steers Corp., Newark manufacturer of record
changers, has been purchased for an undisclosed cash sum
by American Machinc & Metals Inc. It will be operated as
wholly-owned subsidiary with Julius Glaser continuing as
pres., Fred Steers as v.p.
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Finance

General Precision Equipment Corp. asked the SEC
(File 2-15155) to register 105,927 shares of cumulative
convertible preference stock to be offered for subscription
by holders of its common stock and $1.60 cumulative con-
vertible preference stock. Underwriters of the offering,
which is on the basis of one share of new preferred for
each 11 common shares and each 161 shares of the $1.60
preference series, are the First Boston Corp. and Tucker,
Anthony & R. L. Day. Proceeds of the sale & of $10 mil-
lion borrowings on a 5% 9% promissory note due in 1974
would be applied to working capital.

Philips’ Lamp Works, big Netherlands-based elec-
tronics-electrical combine, reported for the first time the
ownership of its share capital by investors in various coun-
tries: U.S. 159%, France 15%, Britain 8%, Netherlands
53%. The Dutch figure includes shares held for foreign
owners. It’s estimated that foreign owners hold more
than 50% of total stock First-quarter sales were $237,000,-
000, net profit of $16,417,600, compared with $205,485,000
& $11,651,200 in first-quarter 1958.

Litton Industries reports 54% increase in profits for
the 9 months ended April 30, on 45% higher sales, com-
pared with the same 1958 fiscal period. Earnings-per-share
for 1959 include 39¢ from a special income credit of $700,-
000. The per-share earnings for 1958 are adjusted for stock
dividend in Jan. 1958. For 9 months to April 30:

1959 1958
Sales ...vvun... e $89,191,000  $61,509,000
Net earnings ........... 4,226,000 2,753,000 -
Earned per share ....... E $2.29 $1.55
Shares-outstanding ....-~ - 1,732,000 1,732,000 .

© . Oak Mfg. Co. reports a 235% improvement in net
sales for the first-quarter 1959 over the year-ago quarter.
April sales were 40% ahead of a year ago, continuing the

first quarter trend. For 3 months to March 31: .
. 1959 - 1958
Net sales ......... e 293 - $4,271;905 $3,459,158
Net earnings ...... 3 - Yoo 218,140 30,654
- Earned per share ....... 33¢ - - 5¢
Shares outstanding ..... - 655,894 . ~ . 655,894

Eitel-McCullough, maker of Eimac tubes, reported at
the stockholders’ annual meeting that first-quarter earn-
ings were 35¢ a share—exceeding earnings of 26¢.for all of
1958 year, and the 6¢ earnings’ of first-quarter 1958. Jan.-
Mar. sales were $5.5 million—$2 million more-than the like
1958 quarter. Stockholders voted to enlarge the 3-man
board to a minimum of 5, maximum of 7 directors.

Fanon Electronic Industries Inc., Brooklyn maker of
stereo phonos & conversion kits, proposes a 150,000-share
common stock offering at- $8 per share in an SEC registra-
tion statement (File 2-15179) listing L. D. Sherman & Co.
as principal underwritcr. Part of the proceeds would be
applied to a bankloan. : s =

Radar Desigh Corp., Syracuse maker of radar com-
ponents and other electronic parts,-has filed an SEC regis-
tration statement (File 2-15159) for 120,000 shares of com-
mon stock for public sale at $3 per share through Charles
Plohn & Co. Part of the proceeds would bc used to liqui-
date notes and retire an equipment mortgage.

Emerson reports net income of $1,001,317 (49¢ a share
on 2,044,023 shares) for 26 wecks ended May 2, compared
with $165,090 (8¢ on 1,950,887 shares) for the correspond-
ing 1958 period.
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General Instrument Corp. reports record sales for the
year ended Feb. 28, pre-tax income double that of fiscal
1958 ($2,004,808 vs. $1,020,840) and a 26% increase in per-
share earnings. At the end of the period, current assets
were nearly $16.9 million, current liabilities $3.8 million,
net working capital $13 million, total assets $22.7 million,
total liabilities $9.5 million, net worth $13.2 million. The an-
nual report states that GI TV tuners were used in the last
year in sets made by Admiral, Emerson, GE, Magnavox,
Olympic, Phileco, RCA, Sylvania & Westinghouse as well
as sets made in Canada, Europe, South America & Mexico.
It added that sales of TV deflection components increased
over the previous year and that GI continued to be the
nation’s largest producer of IF transformers, although “the
increasing number of radio sets imported from Japan is a
matter of continuing concern.” Military-industrial elec-
tronics accounted for 429% of the company’s volume for the
year. For 12 months ended Feb. 28:

1959 1958
Net Sales ..... ieesieses.  $46,562,300 $39,195,749
Net income .............. 1,317,828 1,020,840
Earned per share ........ 93¢ T4¢
Shares outstanding ....... 1,416,173 1,373,273

Reports & comments available: Philips’ Lamp (N. V.
Philips’ Gloeilampenfabrieken) reviewed by W. E, Hutton
& Co., 14 Wall St. N.Y. ... Westinghouse by Walston &
Co., 265 Montgomery St., San Francisco.
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Electronics Funds Booming: Record-breaking performances
were reported last week by 2 major clectronics investment
funds. Television-Electronics Fund announced total net
assets & shares outstanding at record highs of $297.2 mil-
lion and 18,432,342 at the close of fiscal midyear, April 30,
increases of 91.29% and 24.19% over the 1958 period. Elec-
tronic Investment Corporation had total net assets of
$29,273,203 at the end of fiscal year April 30, an increase
of 89% over a year ago.

Television-Electronics Fund’s portfolio changes:

‘New stocks added: 30,000 shares of Cincinnati Gas &
Elec., market value $1,023,750. 16,400 Consolidated Edison
of N.Y., $1,051,650. 52,000 Ford Motor Co., $3,347,500.
26,250 Iowa-Illinois Gas & Elec., $987,656. 23,200 Roches-
ter Gas & Elec., $1,025,200.

Holdings were increased in Acoustica, Admiral, Borg-
Warner, Champion Spark Plug, Eaton Mfg. Co., Gen.
Railway Signal, International Nickel, Leeds & Northrup,
20th Century-Fox.

Part of holdings were sold in American Electronics,
Dictaphone, Globe-Union, Technicolor, TeleAutograph,
Texas Instruments. Holdings were eliminated in Consoli-
dated Electronics and Liquidometer Corp.

Electronics Investment Corp. purchases since previous
quarterly list: 600 shares of ACF Industries (making
total of 12,000). 3,000 American Bosch Arma Corp. (total
13,000). 7,100 Bell & Gossett (total 20,870). 1,200 Bendix
(total 7,500). 1,300 Borg-Warner (total 9,000). 3,800
Electronic Associates Inc. (total 3,800). 300 Haloid Xerox
(total 750). 1,600 Hewlett-Packard (total 15,100). 5,200
Ling Electronics (total 5,200). 5,000 Lockheed (total
15,000). 1,900 Minneapolis-Honeywell (total 3,000). 100
Packard Bell (total 12,200). 100 Philips’ Lamp (total 550).
8,000 Seeburg (total 8,000). 3,000 Siemens & Halske (total
3,000). 1,000 Sperry Rand (total 17,000). 5,000 Standard
Coil (total 5,000). 3,000 Stewart Warner (total 12,000).
7,000 TelePrompTer (total 7,000). 1,000 United Aircraft
(total 5,000).

Sales: 5,400 Beckman Instruments (retains none).
3,000 Cohu Electronics (retains 15,182). 5,000 Cook Electric
(retains none). 1,580 Fischer & Porter (retains none).
3,142 Friden (retains 9). 7,900 General Transistor (retains
none). 3,400 High Voltage Engineering (retains none).
1,800 Siegler Corp. (retains none),

n

Paramount Pictures estimates decreased consolidated
net earnings for the first quarter, compared with the same
period in 1958. On 157,600 fewer shares, earnings-per-share
were 1¢ better. Total consolidated income below includes
special income of $2,327,000 in 1959, and $6,947,000 for the
1958 quarter. No breakdown was given for Paramount’s
TV activities. For 3 months to March 31:

1959 1958

Total income ........... $3,645,000 $8,352,000

Net earnings ..... PN 1,318,000 1,405,000

Earned per share ...... 76¢ 75¢

Shares outstanding .... 1,727,316 1,881,916
Common Stock Dividends Stk. of
Corporation Period Amt. Payable Record
Clevite Corp .:...... — $0.30 Jun. 25 Jun. 15
Collins Radio ........ Stk. 4%  Aug.15 July 31
Columbia Pictures ... Stk. 2% 9% July 30 Jun. 30
Cornell-Dubilier ..... Q 20 Jun. 25 Jun. 15
Corning Glass ....... — .25 Jun. 30 Jun. 15
Decca Records ....... Q .25 Jun. 830  Jun. 16
RCA ..., Q 25 July 27 Jun. 19
Sonotone Corp. ....... — .07 Sep. 30 Sep. 2
Speer Carbon ........ == 25 Jun. 19 Jun. 8
Wells-Gardner ....... _ 20 Jun. 15 Jun. 9
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TV BLLOCATIONS—A MID-STREAM APPRAISAL:

Let's put the TV allocations picture

in perspective, in all of its uncertainties. First thing to remember is that FCC definitely committed itself to a
certain program, in a formal statement to the Senate Commerce Committee (Vol. 15:17):

(1) To try to acquire up to 38 more vhf channels from govt. users, to add to the present 12 vhf

channels—in exchange for uhf TV channels.

(2) To ameliorate the scarcity of outlets in major cities by an "interim” plan, adding vhf assignments

in Ch. 2-13 by breaching its hitherto sacred spacings between co-channel & adjacent-channel vhf stations.

(8) To seek legislation requiring all receivers built to be capable of getting all TV stations—those

on present Ch. 2-13 plus new vhf channels (or uht).

This was almost 2 months ago. Where do we stand now?

FCC's liaison, Comr. Frederick Ford, is still dickering with govt. spectrum users, principally military.

Ee plays it close to the chest, hasn't indicated results to date. A status report is due by July 15—but we under-
stand that it can’t possibly give a definite answer on new-channel availability. Matter of fact, we'd be

surprised to see a flat answer this year.

FCC has given the “interim"” drop-in, mileage-cut concept a real whirl—but nothing’s definite there

either. Some weeks ago (Vol. 15:20), Commission indicated there are 37 major markets among top 103 with
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1 or 2 vhf channels which it would like to build up to 3 vhis each. More recently (Vol. 15:23), it was learned
that FCC is studying mileage cuts down to 130 miles (in Zone 1, presumably comparable cuts in Zones II
& III) in an effort to provide 3 vhfs for 20-odd markets among top 75. (For the 2 lists, see p. 6.)

You'll hear about more such lists before anything is final. FCC has not yet devised precise criteria for
selecting markets, and everyone is wondering how it can produce a defensible "“cut-off” below which it won't
go, in mileages, in market size, etc.

Several Commissioners tell us they don't know whether 130 miles is “correct.” “"We've got to see
what the staff comes up with,” says one. “We've got to know what it will cost in lost fringe service."” Another
states: "I went along with the 130-mile study, but I'm not committed to such a cut—except maybe in 1 or 2
instances. I've never thought that an interim plan should involve 20 or 30 drop-ins. I'm thinking of 5 or 10. If
you do more than that, it's no longer ‘interim.’ It would be very difficult to revert back to the old mileages if
we were to acquire more vhf from the military.”

A top staff member puts it this way: “When the Commissioners see how many existing stations have
to be shifted to other channels, maybe they won't buy it at all. The more you shift, the better allocation you
can make. Would they go for dozens of shifts? Hundreds? I don’t know.”

One savvy FCC lawyer points to legal problems. “If you cut mileages, you're modifying an existing
station’s license—and it's entitled to a hearing, and don't think those won't take years! Same thing for channel
shifts. Maybe we'll have to seek legislation to eliminate such hearings.”

The search for all-channel-receiver legislation is FCC's smartest move yet, vis-a-vis Congress. Clob-
bered by Senate Commerce Committee for years, Commission has in effect said: “Okay. There's the tool that
will expand TV for generations to come. Please give it to us.”

The Commission proposal isn‘t a feint or a phoney. It's sincere—and Sen. Magnuson, Rep. Harris &
Co. may eventually find good reasons for respecting it. But they now have the burden of decision.

-

Where does this all lead? Well, we can give a consensus of allocations & politics veterans:

(1) "A TV system comprising the present Ch. 2-13, getting more & more crowded with the years.”

(2) More vhi channels from the military? “Ridiculous—not a chance.”

(3) All-uhf or a revived vhi-uhf system? "“Uhf got its death warrant years ago.”

And what does FCC think of such gloomy forecasts? Several Commissioners, probably a majority,
say, in effect: If we end up with a 12-channel TV system—compared with 107 channels in AM, 100 in FM—
you're going to see this industry requlated so tightly that BBC will look good by comparison. It will mean the
end of free broadcasting. It will just be a matter of time, As the U.S. population & economy grow, those 12
channels will look more & more monopolistic. We're trying to keep that from happening. But if it does, the
public should know that Congress refused us help when we needed it.

TV Allocations Study Organization, meanwhile, finally has its complete printed report available to
anyone with $10. First shipments of the 731-page document went out June 12. Exec. director Dr. George Town
had 2100 copies run off, and they may be obtained from him at 104 Marston Ecll, lowa State U., Ames, la.—
checks to be made out to TV Allocations Study Organization.”

FINANCIAL DATA ON TV-ELECTRONICS FIRMS: Scorecard on the constantly expanding
electronics industry—our completely updated & enlarged annual tabulation of Financial Data on Television-
Electronics Companies—is included with this issue as a Special Supplement.

We have waited until nearly all first-quarter 1959 reports were in before updating report this year—
and some of these first-quarter results show interesting contrast between healthy 1959 & sluggish 1958.

This year 129 companies are detailed in the financial supplement. The tabulations made for us by
Greenebaum & Associates, financial consultant firm specializing in electronics and headed by Edgar N.
Greenebaum Jr., show for each company (from 1950 through first-quarter 1959) sales, pre-tax profits, net
profit, net per share, dividends, total assets, price ranges.

Tabulations include all top companies in broadcasting and in home, industrial & military electronics.
Extra copies of Supplement are available at $2 each, 10 for $15, 25 for $25.
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FCC BILLS GET BRUSH-OFF TREATMENT: Congressional reluctance to get down to busi-
ness on much-talked-about FCC “reform” legislation (Vol. 15:22) was seldom better demonstrated than by
perfunctory hearings in Senate last week on 8 bills—7 of them hopefully submitted by Commission itself in
gestures toward self-improvement & streamlined housekeeping.

All told, only 3 hours were spent by Senate Commerce communications subcommittee in 2 days of
scheduled hearings on FCC measures—averaging out to little more than 20 min. of study per bill. At no time
did more than one member of 8-man unit turn up to hear testimony & ask questions. Those who did show—
chairman Pastore (D-R.I.) and Sen. Thurmond (D-S.C.)—took turns presiding. Other members presumably
had more pressing Senate business to tend.

And speed of hearings was no token of legislative urgency. As Pastore put it in winding up 2-day
meeting: “"We are coming to the twilight of this session.” He gave no indication that any of the 8 bills—among
a dozen slated for subcommittee attention in on-&off hearings running to July (Vol. 15:21)—have much
chance of getting onto Senate floor for vote this year.

Let’s-get-it-over meetings took just one hour of work by Sen. Thurmond to get through 5 FCC-proposed
Communications Act amendments (S-1734-6, S-1738, S-1740) which were sent to Congress in April (Vol. 15:
16). They would (1) forbid ex parte “influence” approaches to Commission & staff. (2) Strip FCC members
of their legal privilege to collect “honorariums” for extra-curricular speeches. (3) Substitute federal perjury
law for Commission requirements for sworn statements in some cases. (4) Give FCC's review staff greater
latitude in making recommendations. (5) Extend FCC authority over common-carrier microwave & other
point-to-point circuits.

There were almost no questions for FCC Comr. Hyde, who was on stand to answer them. Only
spirited discussion was evoked when. only other witness—Percy H. Russell of Federal Communications Bar
Assn.—objected to review staff proposals. He said they're “unwise,” that there’d be danger of staff "imping-
ing” on Commission’s own responsibilities. Hyde retorted indignantly: “We are not asking for an opportunity
for secret & undisclosed recommendations.”

Remaining 2 hours of hearings—much of time taken up by more Hyde-Russell exchanges—were
devoted by Chairman Pastore to ticking off remaining bills in first batch. Russell had no FCBA objections to
FCC proposal (S-1737) to set up fines for rules violations by non-broadcast services. But he opposed one
(S-1740) eliminating McFarland letters. Hyde argued that these pre-hearing notices of application deficiencies
have been biggest factor in building up FCC’s case backlog. Russell said McFarland procedure nevertheless
“fills a real need” of applicants. Speaking for FCC majority, Hyde on his part opposed FCBA-sponsored meas-
ure (S-1898) to replace Communications Act’s “protest” procedure with provisions for “pre-grant” objections
(Vol. 15:19). Pastore suggested FCC & FCBA get together on “protest” procedures & “come back in January”
at next session of 86th Congress.

Nor is FCC "reform” any closer in House. Panel hearings for half-dozen requlatory agencies (Vol.
15:20) will be opened this week by House Commerce legislative oversight subcommittee (see p. 5). But
otherwise it as yet has done nothing to push along 14-point master plan for overhaul of FCC & other agencies
wh’i;ﬁh was presented last Jan. by Chairman Harris (D-Ark.) following subcommittee’s sensation-packed 1958
probes (Vol. 15:1).

SLOW GROWTH OF TV STATION AUTOMATION: There has been no rush into qutoma-
tion by TV stations. Perhaps 2 dozen outlets can now be said to be more or less “automated’’—that is, switch-
ing & timing is cued by pre-set electro-mechanical means, at least during “panic period” between shows.

Remainder of this year may see number of automated stations doubled, broadcast equipment
makers say. Despite formidable obstacles, both equipment manufacturers & operators of automated stations
see gradual changeover to automatic switching by all large & medium-sized stations as virtually inevitable.

Increasing complexity of controlroom operations is one reason. Addition of new types of equipment
—such as video tape and special effects generators—leaves more room for costly timing errors. During panic
period, station engineers seem to need 100 hands to pull switches, start equipment, cue spots, IDs, network
feeds—all at proper instant and in proper sequence. Increasing cost of TV time is gradually making automa-
tion more essential to cut down make-goods, prevent overhead from eating up profits.

Station managements have been unenthusiastic about automation—and equipment makers are facing
up to fact that market for automatic station equipment will have to undergo slow, gradual development.
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Biggest barrier is cost—not cost of automation equipment alone, but cost of modernizing & standard-
izing existing equipment which is to be automated. Basic control panel to centralize switching and permit
ganging of many operations into single switch may be priced as low as $2500. But total systems run much
more. If a station buys punched-card or paper-tape controlled system, it's going to need bank of “source”
units capable of being automated (if it doesn’t have them already)—remote-controllable film & slide
chains, turntables, etc—and total automation bill could run as high as $200,000 to $300,000.

Lack of standard operating procedures is another barrier. Stations go pretty much their own way in
operation and control of program sources. This makes it hard to develop standard system for automatic
switching. One manufacturer says: "“The number of things the station wants to control varies. Some want to
control network feeds, others only local operations. Some want to switch at a faster rate than others.”

“Automation” is still dirty word to some unions—and this is another obstacle station managements
may have to face. In case of TV operations, automatic switching isn't intended to reduce personnel, but
primarily to permit present employes to operate under less stress and consequently with fewer costly errors.

We've asked some leading equipment makers to comment on their activities in automation field and
to give their views of its future. Their statements are digested on p. 9.

DWINDLING OF SINGLE-SPONSORSHIP: There's noticeable prime-time drop-off in number
of fully-sponsored fall network shows, with major advertisers voting increasingly in favor of "spread” rather
than "program identity,” our check of networks reveals (see page 8).

Fall-off rate is almost identical on all 3 TV networks. CBS has slipped from 28 full-program sponsor-
ships last fall to 22 this fall—a 27% drop. NBC is down from 14 to 11 full program buys—another 27% drop
—and ABC is down from 10 to 8, a dip of 25%.

Behind trend is new approach to old argument. For years, admen have debated whether it's better
to reach different TV audiences one time each, or to hit the same audience several times. Led by advertising
giants like Proctor & Gamble, Colgate, Lever, General Foods and the big tobacco brands, the shift this season
is more & more toward “magazine concept” of buying, letting sponsor identification fall where it may.

SPECTRUM LINES DRAWN BEFORE HARRIS GROUP: You've never heard so many
opinions on the best way to manage the radio spectrum. They uncovered the basic areas of conflict last week
—as some 20 panel members gave Rep. Harris (D-Ark.) & his Commerce subcommittee their views on various
bills designed to improve efficiency & fairness of frequency distribution to non-govt. & govt. radio spectrum
users. (For list of panelists, see p. §.)

Although Harris & his colleagues did a lot of talking about “something must be done,” chances of
any legislation this session are virtually nil. It's too late in the session, and we came away with the belief
that the subcommittee really doesn'’t consider the situation urgent.

There are 2 basic aspects of the problem. First, both industry & govt. users want to keep the fre-
quencies they have & to get more. Second, several studies by experts, starting in 1950, have concluded that
executive branch doesn’t manage its telecommunications efficiently—but experts’ recommendations have been
given only token attention.

Telecasters trust Congress & FCC to preserve their channels, vigorously oppose establishment of any
new board with power to overrule FCC. The executive branch, through Office of Civil & Defense Mobilization
and Defense Dept., doesn't fear a "'superboard” but doesn't see much need for it. Here's the nub of last week’s

panel discussion:

(1) Members of the "Cooley Committee’—the Special Advisory Committee on Telecommunications
(Vol. 14:38 et seq.)—believe first job is to put the govt. frequency users’ house in order, aren’t worried right
now about non-govt. users, such as telecasters. They want a law creating a permanent, high-level, 3-man
board to rule over govt. users.

(2) Office of Civil & Defense Mobilization (plus Defense Dept.)—responsible for govt. users—be-
lieves it's doing its job reasonably well now but agrees that whole picture ought to be studied. It wants the
President to appoint 5-man group to make l-year examination. It opposes any organizational changes now, but
it would like $200,000 for more staff. Govt. users now allocate frequences among themselves by negotiating
through the Interdepartment Radio Advisory Committee (IRAC). They see no need for “Czar” or board to
arbitrate differences.
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(3) Federal Aviation Agency, itself a superboard created to cover both military & civil use of air-
ways, likes the idea of overall impartial body which has no vested interest in the use of any frequencies.

(4) EIA favors a superboard and suggests it be called “Federal Spectrum Authority,” empowered
to allocate frequencies to FCC & to OCDM, which then would parcel them out to users.

(5) Telecasters, through NAB & AMST, insist that Congress, no one else, conduct study of frequency-
use efficiency. They believe it's matter of policy too big for any other organization.

(6) Common carriers, through AT&T, go along with Cooley Committee on the theme of "Let’s get the
govt. users’ house in order first.” They have no feelings one way or another on a superboard.

STEREO RADIO—FM FIRST, THEN AM & TV: Proposals for FM stereo radio systems will
be given top priority by industry-wide National Stereophonic Radio Committee (NSRC). Systems for AM &
for TV are considered secondary at moment.

Full-speed-ahead-on-FM policy was dictated principally by fact that FCC already has FM stereo multi-
plexing inquiry under way, having just postponed deadline for filing comments to Dec. 11 at request of NSRC's
parent EIA (Vol. 15:23). NSRC doesn't want to miss FCC's extended FM deadline because of preoccupation
with AM & TV, although it would like to finish its work on all 3 services by next December.

Other reasons for favoring FM first: Engineers believe FM stereo multiplex systems have undergone
more design & development than other systems, that they're closer to being ready. And FM broadcasters, by &
large, have expressed more interest in establishing stero standards than either AM or TV broadcasters.

NSRC's important system specifications panel (Panel 1), headed by Hazeltine’s Charles J. Hirsch,
met last week and reported good. progress. Its classification subcommittee under Emerson’s Dorman Israel
presented tentative framework for grouping various systems which are similar. After discussion of report, it
was returned to subcommittee for revisions—due by July 20—and full panel will meet again early in August
to begin evaluation of the 17 proposals before it (Vol. 15:10).

NSRC is engineering group with no official standing, but with FCC's unofficial blessing. Composed of
some of industry’s top technical brains, it is charged with sifting, classifying & testing all compatible one-sta-
tion stereo proposals submitted to it and giving data to FCC. It may or may not recommend specific systems.

RCA, which once was member but quit because of possible anti-trust implications, has its own AM
stereo system which it has not submitted to NSRC, presumably will go it alone in seeking FCC approval

for its technique.

Congress
More about

Oversight FCC Panelists: Lined up by the House Com-
merce legislative oversight subcommittee for June 16
panel discussion of FCC procedures, problems & faults
(Vol. 15:21) are 16 participants grouped in 3 categories
of interest in the procecedings—with one legal expert ap-
pearing as a disinterested consultant:

FCC: Chairman Doerfer, chief engineer Edward W.

Allen, chief examifier James D. Cunningham, general
counsel John L. FitzGerald.

Industry: E. B. Crosland, AT&T; Donald H:. Me-
Gannon, Westinghouse Bestg. Co.; Ward L. Quaal, WGN-
TV & WGN Chicago; Robert D. Swezey, WDSU-TV New
Orleans; Robert L. Werner, RCA; Joseph H. Ream, CBS.

Communications lawyers: Donald C. Béelar, Frank U.
Fletcher, Parker D. Hancock, William C. Koplovitz, Ralph
L. Walker. ;

Consultant: Louis L. Jaffe, Harvard Law School.

The oversight subcommittee panel hearings under
chairman Harris (D-Ark.) & chief counsel Robert Lish-
nman open June 15 with discussion of CAB procedures.
They are scheduled to run through June 23 or June 24
until rest of 6 major regulatory agencies—FPC, FTC,
ICC, SEC—are covered. The last couple of days will be
devoted to general summing up.

Panelists on spectrum analysis conducted by House
subcommittee under Rep. Harris (D-Ark.) last week (sce
p. 4) comprised the following: OCDM: director Leo A.
Hoegh, telecommunications chief Fred C. Alexander. De-
fense Dept.: Paul Goldshorough, former communications
director to asst. Secy. of Defense & Wilfrid Dean Jr., office
of asst. Chief of Naval Operations. Federal Aviation
Agency: administrator E. R. Quesada. FCC: Chairman
John C. Doerfer & Comr. Robert T. Bartley. EIA: pres.
David R. Hull, H. Leslie Hoffman, Paul Chamberlain, Ira
J. Kaar and Philip Siling. NAB: pres. Harold E. Fellows
& engineering mgr. A. Prose Walker. Assn. of Maximum
Service Telecasters: exec. dir. Lester W. Lindow & engi-
neering consultant Howard T. Head. Communications Com-
mcen Carriers: AT&T chief engineer Harold R. Huntley.
Members of former Special Advisory Committee on Tele-
communications: Victor E. Cooley, Dr. W. L. Everitt, Dr.
Frank G. Kear, Dr. Irvin Stewart.

Federal aid to ETV will win out yet if the House Com-
merce communications subcomniittee carries out a “field
study” it promised when it pigeonholed legislation at this
session (Vol. 15:23), Rep. McDowell (D-Del.) said last
week. Himself the author of a bill (HR-4284) for $1 million
govt. grants to each state for educational TV equipment,
McDowell told the House he hopes the scheduled survey
will “isolate the major factors in the ETV controversy.”
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NO CATV-MICROWAVE FREEZE: Sen. Magnuson (D-

Wash.), chairman of the Commerce Committee, stepped
into the old CATV-station feud and asked FCC to re-
impose its freeze on microwave grants to service CATV
systems. However, it’s understood the Commission
last week informed him that the decision of the Court
of Appeals in the Mesa Microwave case—involving a
system feeding the Helena, Mont. CATV—prohibits it
from withholding CPs.

Magnuson had asked the Commission to hold off
pending hearing by Sen. Pastore’s (D-R.I.) subcommittee
on CATYV, boosters, etc., slated for June 30, July 1 & 7.

The hearing is warming up. On May 27, KULR (Ch.
9) Kalispell, Mont. went off the air again, as it did last
year (Vol. 14:42)—once more attributing its financial dif-
ficulties to competition with a local CATV system fed by
microwave, In a letter to the FCC, KULR pres. Frank
Reardon blasted its CATV-microwave policies. The local
CATYV system, part owner of KULR and headed by G. Nor-
man Penwecll, last year attributed station’s troubles to
poor management. Reardon then put Penwell in as manager.

*® * *

Western booster operators plan to hit Pastore hearings
full force—sending a witness from each of 14 state booster
associations making up the National TV Repeater Assn.
(NTRA). The delegation will be headed by resourceful
old Ed Johnson—a former chairman of Senate Commerce
Committee and Colo. ex-governor. Pres. of the association
is Jesse Slusser, former chief engineer of KOA-TV Den-
ver. The 14 states are N.D., S.D., Neb., Kan., Colo. N.M,,
Ariz., Utah, Ida., Mont., Wyo., Wash., Ore., Nev.

Partial witness list includes: Ed Craney, KXLF-TV
Butte; Rex Howell, KREX-TV Grand Junction, Colo.;
Marshall Pengra, KLTV Tyler-Longview, Tex.; Frank
Reardon, KULR Kalispell, Mont.

According to NTRA v.p. James Beamer, Livingston,
Mont., the association plans to make these points during
the hearing: (1) CATV microwaves should be prohibited
to protect stations transmitting the signals used by boost-
ers. (2) FCC should license all boosters operating at the
time any new law authorizing them becomes effective.
FCC had proposed to approve only those operating as of
Jan. 1, 1959. Beamer believes that the engineering stand-
ards proposed by the FCC are generally satisfactory—
though he thinks that the power ceiling should be raised
above one watt for certain locations.

* * *

CATV-booster bills (HR-7666 & HR-7667) by Rep.
Thomson (R-Wyo.) have been added to a growing ‘pile of
measures 1ntroduced in the House & Senate (Vol. 15:19)
to carry out FCC’s leglslatlve 1ecommendatlons They are
identical with earlier. bills submitted at FCC’s request by
Chairman Harris (D-Ark.) of the House Commerce Com-
mittee and Chairman Magnuson (D-Wash.) of the Senate
Commerce Committee.

World-wide telecasts via satellites within 2142 years
were predicted by White House pres. secy. James Hagerty
last week in a commencement address at Allegheny Col-
lege, Meadville, Pa., where he received an honorary doctor’s
degree and his son Bruce was graduated. Ile said he has
about a “409% chance” of helping arrange such a telecast
in which President Elsenhower would partlmpate before
he leaves office. ~

JUNE 15, 1959
The FCC

More about

THE ‘DROP-IN’ LISTS: There are all kinds of “lists” of
cities floating around the FCC as the Commission
seeks to add vhf channels to major markets via mile-
age cuts (see p. 1). At first, the Commission had its
eyes on the “top 103" markets (Vol. 15:20). Now it’s
aiming at “top 75.”

The staff has been asked to present alternative
plans to the Commission within a couple of weeks, and
it has been directed to see what can be done with the
following markets (including nearby associated cities) :
Rochester, N.Y.

Syracuse, N.Y.
Charlotte, N.C.
Raleigh, N.C.
Dayton, O.
Toledo, O.
Johnstown, Pa.
Providence, R.1.
Wheeling, W. Va.
Knoxville, Tenn.

Birmingham, Ala.
Bakersfield, Cal.
I'resno, Cal.
Jacksonville, Fla.
Louisville, Ky.
Shreveport, La.
Flint, Mich.

Grand Rapids, Mich.
Jackson, Mich.
Binghamton, N.Y.

By adroit juggling, some of these cities could be
assigned vhf channels without cutting mileages.

Most of the markets above were included in the original
37 under FCC consideration (Vol. 15:20). The 37:

Hartford, Conn.
Lancaster; Pa.
Grand Rapids, Mich,
Charlotte, N.C.
Providence, R.1.
Birmingham, Ala.
Dayton, O.
Louisviile, Ky.
Champaign, I1l.
Toledo, O.
Syracuse, N.Y.
San Diego, Cal.
Binghamton; N.Y.
Rochester, N.Y.
Jacksonville, Fla.
Johnstown, Pa.
Shreveport, La.
Fresno, Cal.

Erie, Pa.
Madison, Wis.

Knoxville, Tenn.

Raleigh, N.C.

Cape Girardeau, Mo.

Austin, Tex.

Terreé Haute, Ind.

Evansville, Ind.

Sioux City, Ia.

Baton Rouge, La.

(Ch. 9 since added)

Jackson, Miss.

Quincy, I11.

Columbus, Ga. (due for
aniother: vhf without
mileage cut)

Macon, Ga.

Augusta, Ga.

Corpus Christi, Tex.

Springfield, Mo.

Topeka, Kan.

Brownsville, Tex.

Witnesses from broadcasting industry slated to testify
June 25-26 in FCC’s 25-890-mc hearing (Vol. 15:23) are
Harry Skornia, National Assn. of Educational Bestrs.
(NAEB); Ralph Steetle, Joint Council on Educational TV;
Ben Strouse, FM Bestrs.; Elliott M. Sanger, WQXR, N.Y.;
Harold E. Fellows & A. Prose Walker, NAB; Howard Head,
Lester Lindow & Harold G. Ross, Assn. of Maximum Serv-
ice Telecasters. The Commission hopes to end hearings
June 26 but may have to run into the following wecek,
according to counsel Dee W. Pincock. Appearing last week
were witnesses for Alaska Aviation Inec., Petroleum Equip-
ment Suppliers Assn., Special Industrial Radio Services
Assn., National Committee for Utilities Radio, NAM,
American Transit Assn. and Acronautical Radio Inc.

FCC again turned down the request of CP-holder
WSLA (Ch. 8) Selma, Ala., for a new site & permission to
build a 2000-ft. tower. Acting on the grantee’s petition for
consideration, the Commission concluded that WSLA prin-
cipals hadn’t proposed adequate financing for the tower,
which they said would cost $190,000. Furthermore, the
Commission said, they hadn’t presented an adequate show-
ing that the tower would be striicturally sound.
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Sec. 315 Offensive; A late-session push to exempt news-
casts from equal political time requirements of the Com-
munications Act gets under way in the Senate this week
(Vol. 15:23)—and the legislative campaign may be joined
in the House by the end of June.

Five-day hearings on proposed Sec. 315 amendments
will be opened by the Senate Commerce communications
subcommittee June 18. A revised schedule by Chairman
Pastore (D-R.1.) lists Sens. Holland (D-Fla.) & Allott
(R-Colo.) as lead-off witnesses. They are authors of bills
(S-1929 & S-1604) to erase FCC’s Lar Daly ruling that a
candidate is entitled to equal time if his opponent appears
in a news show. Other first-day witnesses, previously
billed: FCC Chairman Doerfer, a Justice Dept. spokesman,
CBS Inc. pres. Frank Stanton.

First Senate hearing withess June 19 will be Rep.
Cunningham (R-Neb.), author of a House bill (HR-5839)
which set the pattern for Sec. 315 revision proposals on
Capitol Hill—including a new one (HR-7602) by Rep.
Chenoweth (R-Colo.). Others scheduled for the stand:
ABC news v.p. John Daly—and Lar Daly himself. The
witness list for concluding June 23-25 sessions under Pas-
tore hadn’t been completed last week. But it probably will
include chairman Robert D. Sweezzy (WDSU-TV New
Orleans) of NAB’s Freedom of Information Committee,
which met in Washington, urged prompt congressional
“relief from the restrictiors” of the Lar Daly ruling.

Meanwhile the House Commerce legislative oversight
subcommittee headed by Rep. Harris (D-Ark.) will be
busy with panel hearings for FCC & other federal agencies
(see p. 3). No equal-time hearings have been scheduled
by Harris, but subcommittee sources told us it’s likely that
it will try to work them in by early July.

Mack’s Round Sigrls: After listening for 2 months to
govt, charges that he conspired with Thurman A. White-
side to rig WPST-TV’s Miamij Ch. 10 grant (Vol. 15:15-
23), ex-FCC Comr. Richard A. Mack finally began present-
ing his side of the case last week—but not from the wit-
ness stand. Despite govt. demands that Mack be subjected
to questioning about FCC records in the case, his counsel
Nicholas J. Chase argued successfully that his health
would be injured permanently if he took the stand. Judge
Burnita S. Matthews first ruled in Washington’s U.S.
District Court that Mack himself must explain defense
contentions that he based his vote for WPST-TV on FCC
staff reports—and not on financial help from his friend
Whiteside. She reversed the ruling after Chase offered
opinions by 2 doctors that Mack was unfit physically to
undergo cross-examination.

The defense then submitted a 1955-57 Ch. 10 chron-
ology intended to show that Mack always went along with
staff recommendations & the FCC majority in favoring
WPST-TV. Other defense exhibits, including Mack in-
come tax returns, were submitted to support agreements
hy Chase that Mack’s financial dealings were unrelated
to Ch. 10 case. Farlier, after the prosecution closed its
nmarathon case, Judge Matthews rejected a series of Mack-
Whiteside motions for directed acquital.

FCC granted a waiver of rules to WLOS-TV (Ch. 13)
Asheville, N.C. to identify itself as a Greenville & Spar-
tanburg, S.C. outlet as well as Asheville, Dissenting were
Comrs. Bartley, Lee and Ford. They issued no statements,
but it’s understood that they considered Asheville to be
too far_(abou_t ‘63 miles) from the other cities.

Networks

Firestone Show Echo: The time may come when “the
gigantic national TV networks will have imposed upon
them a civic responsibility greater than they are now will-
ing voluntarily to carry,” warned Commerce Committee
member Sen. Lausche (D-0.), last week.

Joining a chorus of Congressional protests against
dropping by ABC-TV of Voice of Firestone—and failure
of CBS-TV & NBC-TV to find prime time for the show
(Vol. 15:23)—Lausche told his colleagues that “possibly
legislation will be enacted declaring that the airways be-
long to the public.” He has written FCC expressing his
“disappointment” over the program’s cancellation, which he
termed “a grave mistake” by the networks. In his Senate
floor speech, Lausche added:

“Huge are the profits {the networks] make in the sale
of their stations. Huge are the profits which are being
made through the operations of their stations. Yet when
the public is to be considered on the one hand, and fiscal
profits on the other, the recognition is of the fiscal profits,
and not the public.”

Note: Sponsor Firestone is headquartered in Lausche’s
home state—a circumstance which he mentioned at the
end of the speech.

Anti-trust suit against CBS Inc. by Lou Poller, CP
holder for off-air WCAN-TV (Ch, 25) Milwaukee (Vol.
11:6), wiil be carried to the U.S. Court of Appeals, his
Washington counsel Cooke & Beneman said last week fol-
lowing a setback in Washington’s District Court. CBS Inc.
and other defendants in Poller’s $4.35 million triple-damage
action, in which he alleges he was put out of business, won
a ruling from Judge Alexander Holtzoff that in June 3-4
arguments he failed to show grounds for a jury trial. Insti-
tuted in 1956, Poller’s damage claims stem from CBS Inc.’s
1955 acquisition of WXIX (Ch. 19) Milwaukee from the
Gerald A. Bartell group, which also was named in the
suit. Poller charges that CBS Inc. reneged on a promise to
continue WCAN-TV as its Milwaukee outlet and spoiled a
pending sale of WCAN-TV to Storer. WXIX itself was
closed down by the network in March this year nd is be-
ing revived by new owner Gene Posner (Vol. 15:22).

Major hassle between ABC-TV & NBC-TV on the
subject of Black Saddle, a filmed Western that’s been
drawing routine ratings & reviews. Both networks told us
they had the show, to be sponsored on alt. weeks by L&M
for Oasis via MecCann-Erickson. NBC-TV said it was to
go into the Thurs. 7:30-8 p.m. period, moving over from
Sat. 9-9:30 p.m. on the same network. ABC-TV said it was
due to land there in a Fri. 10:30-11 p.m. slot. Sources at
MecCann-Erickson, however, took a pox-on-both-your-houses
attitude, saying ‘“the network has not yet been decided.”

Daytime specials for women have definite commercial
value, CBS-TV tells us. A special rating prepared by
A. C. Nielsen on the May 19 Woman, one-timer starring
Claudette Colbert, gave it an average-audience NTI rating
of 89 & the strong share-of-audience figure of 50.3%%.
Normally, the show would not appear in the Nielsen roster,
having been aired as a sustainer. Compared with other
daytime shows in the second of Neilsen’s May national
rating reports, TWoman technically drew a 4th place—
virtually insuring that CBS-TV will do other feminine-
angled one-shots in daytime periods this fall, and stands
a good chance of selling them to advertisers.
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SHARE-THE-TAB SPONSORS: Program franchises, jeal-
ously guarded by leading advertisers in radio’s heyday
and in TV’s growth period, are being increasingly
abandoned this fall (see page 4). We find that the
number of hours of full-sponsorship in prime-time is
at best nearly one out of 3 hrs. (111 total) on CBS-TV,
less (815 total) on NBC-TV, and nearly one in 6 (5
total) on ABC-TV in fall program lineups.

“It used to be that advertisers in the P&G class
wouldn’t be caught dead sharing sponsorship. Now, most
major advertisers would rather have 1/3 sponsorship of
3 shows than 3/3rds sponsorship of one, to provide rating
insurance and a broader reach in TV,” is how one ABC-TV
sales executive sums up the trend.

Some of the trend away from full-program sponsorship
is caused by shifts in audience taste that leave sponsors
on the low end of the rating totem pole and determined not
to be caught again in the same position. Last fall, for
example, P. Lorillard sponsored JMasquerade Party, and
P&G had Tic Tac Dough on NBC-TV. This year both shows
are casualties.

Even successful shows are finding full-program spon-
sors holding back on TV dollars. Last season, Bristol-
Myers was sole sponsor of Peter Gunn, one of the year’s
successes. This fall, the company bought alternate weeks.

Some staunch full-sponsorship buyers remain amidst
the growing ranks of participation vehicles, rotating ex-
posures & alternate-week, multi-product sponsorships. CBS-
TV will have at least 8 sponsors in the fall lineup who
have had the same time period for 5 years or more, and
NBC will have 4. ABC, newest of the majors, has no spon-
sors riding in the same slot over a 5-year period.

Grey-Flannel Guessing Game: Hubbell Robinson Jr.
moved out of his CBS-TV offices last week to take up his
new role as head of his own production firm bossing the
Ford specials on NBC-TV—Ileaving behind him the still-
unsolved question of who is going to get his $75,000-a-
year (with stock options) job (Vol. 15:22).

For the third week in a row, the same question pro-
vided a fine guessing game for the TV industry, as the list
of candidates (some, actually, self-appointed) grew longer.

One school of thought centered on the agency field,
with Benton & Bowles’ Tom McDermott still a strong con-
tender. Others: McCann-Erickson’s Terry Clyne (now on
the Mc-E board of directors) & Tom McAvity; BBDO's
Bob Foreman; J. Walter Thompson’s Dan Seymour.

Another school cited ABC-TV (because of CBS-TV’s
new exec. v.p. James Aubrey’s connections there) as a
possible locale, naming Tom Moore programming v.p.,
& Dan Melnick, program development dir., as a likely
team to replace Robinson & Harry G. Ommerle.

Still another school voted for an “outside” program
executive, with such names as program consultant Pat
Weaver (ex-NBC-TV pres.), Talent Associates’ David
Susskind, veteran specials producer Jess Oppenheimer and
even playwright-producer Dore Schary being mentioned.

And, finally, there was still the chance that the spot
might go to CBS-TV’s Hollywood program v.p. Bill Dozier,
although there were rumors that he, too, might leave the
network. Odds thal any other CBS program v.p.—Bob
Weitman, Mike Dann, Oscar Katz, or Guy Della Cioppa--
would get the Robinson spot began to lengthen.

From Robinson, who was busy clearing out his desk
and clothes closet last week, no comment.
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NETWORK SALES ACTIVITY

ABC-TV

Across the Board, Pantomime Quiz, Music Bingo, Day in
Court, Gale Storm Show, Beat the Clock, & Who Do You
Trust, 15-min. participations between noon & 4 p.m., total
number of program segments not set.
Johnson & Johnson, the Drackctt Co., Beech-
nut Life Savers, and Genl. Foods Corp.
(Young & Rubicam); Armour & Co., Lever
Bros. (Foote, Cone & Belding); Toni Co.
Div. of Gillette (North Adv.); and Block
Drug (SSCB).

Keep Talking (Tues. 10:30-11 p.m.) eff. Sept. 29.
Mutual of Omaha (Bozell & Jacobs).

High Road with John Gunther (Mon. 8:30-9 p.m. eff. Sept.
7 for 3 weeks, then to Sat. 8-8:30 p.m. eff. Sept. 26). Pro-
gram replaces Bold Journey series.

Ralston Purina (Guild, Bascom, Bonfigli).

CBS-TV

Dul’ont Show of the Month series of 9 specials, 90-min.
each, various dates & time periods, eff. Sept. 28, 3rd yr.
renewal. E. I. DuPont de Nemours Co. (BBDO).

Hemingway Dramatic Specials, total of 4 in 1959-60 sedson,
90-min. each, starting Nov. 19 in 9:30-11 p.m. period, other
time periods not set. ,
Buick Motor Div. of Genl. BMotors Corp.
(McCann-Erickson).

The Garry Moore Show (Tues. 10-11 p.m.), alt.-wk. 30-min.
segments, total of 4 sponsor availabilities.
Kellogg Co. (Leo Burnett) and Pittsburgh
Plate Glass Co. (BBDO), both renewals.
Polaroid Corp. (Doyle, Dane & Bernbach)
and S. C. Johnson & Son (Benton & Bowles);
both new sponsors.

Goldie (Thurs. 8-8:30 p.m.), eff. Oct. 1.
General Foods Corp., for unspecified prod-
ucts (Benton & Bowles).

Spotlight Playhouse (Tues. 9:30-10 p.m.) eff. June 30. Sum-

mer replacement anthology for The Red Skelton. Show

with Julia Meade, Zachary Scott as co-hosts. Alt-wk.

sponsorship. S. C. Johnson & Son (Foote, Cone & Beld-
ing) and Pet Milk (Gardner).

I Love Lucy (Fri. 8:30-9 p.m.), summer rerun series se-
lected from episodes in original Mon. night show. eff. July
24 to Sept. 25. Not a summer replacement.

Purex Corp. (Edw. H. Weiss)

Armstrong Circle Theater (Wed. 10-11 p.m.) alt.-wk. with
U.S. Steel Hour. eff. Sept. 30.
Armstrong Cork Co. (BBDO)

NBC-TV

Pontiac Star Parade, series of 8 colorcast 60-min. specials,
3 starring Gene Kelly, one starring Victor Borge (taped in
Denmark), other properties not set. Series §tarts Dec. 10
in 8-9 p.m. slot, other schedulings irregular.
Pontiage Motor Div. of Genl. Motors Corp.
(MacManus, John & Adams).

Bob Hope Show, series of 6 60-min. filmed specials, time
periods not set but starting in Oct.
Buick Motor Div. of Genl. Motors Corp.
(McCann-Erickson).

Texaco Huntley-Brinkley Report (Mon.-Fri., 6:45-7 p.m.),
eff. June 29. The Texas Co. (Cunningham & Walsh).

Colgate Western Theatre (Fri. 9:30-10 p.m.), eff. July 3
through Sept. 4. Reruns of Western episodes in other series.
It replaces The Thin Man.

Colgate-Palmolive Co. (Ted Bates).

USA-USSR Track Meet, live-&-tape from Philadelphia on
July 18-19, 4:30<6 p.m.

General DMills (Knox-Reeves)
Hallmark Hall of Fame, series of 6 colorcast 90-min. spe-

cials, in 1959-60 season, eff. late fall.
Hallmark Cards (Foote, Cone & Belding)

WWW.americanradiohistorv.com




VOL. 15: No. 24

Stations
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TV STATION AUTOMATION: Equipment makers haven’t
made much money selling automation to TV stations
yet, but they’re all looking forward to a growing mar-
ket. Here’s what some leading manufacturers are doing
in the field—and what they think of future prospects:

General Electric: “Interest in automation is picking up
considerably,” says John Wall, mgr. of broadcast equipment
sales. GE’s Automatic Programmer, designed for TV or
radio stations, operates from paper tape—controlling up to
7 pieces of equipment for a full 18-hour period.

“We still have problems to solve,” Wall tells us. “Onc
of the biggest is finding a standard philosophy of operation
at stations, so that we can build a unit to fit this norm.”
Another problem, he says, is the existence at stations of
non-automatic film & slide projectors, turntables, etc.,
which can’t be adapted to automation, Many stations still
have devices which must be loaded & controlled by hand.
He says about 15 GE automation systems have sold to date.
GE’s tape editor (which sets up the automatic program
schedule) sells for $1750, the reader control unit (which
controls switching & timing) is $3500.

RCA: RCA developed its automation equipment first
for NBC’s o0-&-o0 stations. WRC-TV Washington claims to
be the most fully automated station on the air. The first
non-NBC-owned station to purchase a complete RCA auto-
mation system is WBRE-TV Wilkes-Barre, which hopes to
have the new equipment operating in a couple of weeks.
Its system controls network video & audio line, 4 film pro-
jectors, 2 slide projectors, audio tape, live studio cameras,
and has spare capacity to control TV tape, when added.

Broadecast & TV equipment mgr. E. C. Tracy finds in-
terest of TV stations in automation gear “sporadic’—some
big ones highly interested, others not at all. “I can’t give
you a list of stations with RCA automation equipment,”
he says. “It’s too early for that. I could answer that ques-
tion in a year. We’re negotiating with a number of them.”

Attacking the problem of lack of automatic “source”
equipnmient, RCA is offering fully automatic slide & film
projectors, turntables, automatic gain control & Ilight
control spectfically designed to be applicable to automation.

Mechron: This is the name given by San Francisco
Chronicle’s KRON-TV to the station automation equipment
developed by chief engineer James E. Berryhill (Vol.
18:15). The first units were installed at Chronicle’s KBAK-
TV Bakersfield and at KRON-TV. Last year 6 more were
sold—to WTOP-TV Washington, WNBF-TV Binghamton,
WNHC-TV New Haven, WFIL-TV Philadelphta, WFLA-
TV Tampa & KDUB-TV Lubbock, Tex.

The apparatus is designed principally for the “panic
period” between shows, maintains a span of 3 minutes of
pre-set switching, Berryhill tells us that station operators
are showing “an awful lot of interest—along with con-
siderable caution.” He thinks that the idea of automation
still may seem a little too drastic for some operators—but
“it’s inevitable that we’ll see more of it.”

Visual Electronics: This company provides a push-
button-operated control for “building-block” automation
systems, peirmitting a statton to proceed from partial to
complete automation at its own pace—ending with punch-
card or tape-controlled programming on a full-day basis.
Pres. James B. Tharpe says he expects to have 4-5 systems
installed by the end of summer and 12 by year’s end. Prices
for the control units start at $5000.
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Tharpe sees bright prospects for station automation,
although he believes most operators will want to sit it out
for at least 6 months, carefully studying the operations of
stations which are using the various automation systems.

TelePrompTer: The Telemation system is different
from other versions of station automation in that it uses
aluminum foil contacts, attached to the regular TelePromp-
Ter script roll, to key slides, films, camera changes, dim-
ming of lights, etc. No units have been installed yet at
TV stations, although the system is widely used in instrue-
tion & business meetings. Ken Atwood, TelePrompTer’s
eastern sales mgr. for TV, says he is close to concluding
arrangements with several stations.

Telechrone: A developmental system, not yet on the
market, would let stations use network-transmitted pulses
to key IDs, switching, etc., between network shows. The
technique makes use of the vertical interval blanking
period (between frames). The networks could send a va-
riety of pulses which would cue station equipment, making
a smooth transition from network shows to local spots &
announcements and back to network shows again. This
system would require FCC approval.

Value of Conelrad is sometimes questioned, FCC De-
fense Comr. Robert E. Lee tells us, by broadcasters and
others who wonder whether the development of ICBMs
has obsoleted the system—originally designed to deny a
navigation aid to enemy planes. Lee has a ready answer:
The Defense Dept. insists that it needs Conelrad. In his
meetings with broadcasters around the country, Lee quotes
from a recent letter to him from Air Force Secy. James H.
Douglas, who stated that Conelrad will be needed for 10
yvears. If Conelrad were discontinued, Douglas added, the
U.S. would be giving an enemy valuable navigation aids
for bombers. In addition, Douglas asserted: (1) Simple
direction finders in enemy missiles would give them greater
accuracy in hitting our major cities. (2) Enemy’s naviga-
tion problems would be simplified. (8) Uncontrolled radia-
tion by all kinds of devices would interfere with our missile
tracking and control, early warning and defense communi-
cations. Lee concludes: “The Defense Dept. has the re-
sponsibility for defense. We're a technical body. They
say they need it. That’s good enough for me.”

Of interest to all news media is the recent ruling by a
Georgia Superior Court against 2 Atlanta newspapers for
printing the criminal record of a defendant on trial for
robbery. The publishers of The Atlanta Journal and The
Atlanta Constitution have been convicted of contempt of
court and ordered to pay a fine of $20,000. Notice of appeal
was filed immediately. Fulton County Supertor Court Judge
Durwood Pye said that “to circulate material calculated to
come to the attention of jurors is unlawful.”

Avoiding strike, KSD-TV & KSD St. Louis moved
studio equipment from the building they share with the
St. Louis Post-Dispatch, before the midnight deadline
June 9 for a strike by newspaper stereotypers. Sct up at
their transmitter sites, both began programming Junc 10
on schedule. The stations & the newspaper are owned &
operated by Pulitzer Publishing Company.

“Don’t watch TV, go out & play,” is the unusual theme
of a summer series that was scheduled to be launched in
the past weekend by KMTV Omaha, and aimed at juvenile
vicwers. Titled Playground Champions, the 30-min. scries
is produced by KMTV in association with the Omaha
Recereation Commission, and features sccnes of the variety
of games & sports playcd by local youngsters in city parks.
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SPOT-TV UP SHARPLY IN 1959: The nation’s advertisers

are really on the spot. During the first quarter of this
year, their total expenditures for spot TV soared to
more than $156.4 million, according to a TvB reflection
of reports from 341 stations. A comparison of 308 sta-
tions reporting on 1st quarter activities in 1958 & 1959
shows an increase of nearly 26% in spot TV spending.
(For spot-TV’s role in the entire media picture among
1958’s top 100 advertisers, see p. 12.)

Not only are viewers seeing more spots, they’re seeing
new ones. Numbered among the top 100 spot-spenders for
the first time are: Bissell Carpet Sweeper, Cannon Mills,
Hertz-U-Drive-1t, Pam Enterprises, Pan-American World
Airways, Pepperidge Farms, & Vic Tanney’s Gym.

A quarter-to-quarter comparison, 1958 vs. 1959, also
shows marked increases in the spot treatment given various
product classifications: sporting goods, bicycles & toys up
125%, household furnishing 103%, transportation & travel
78%, pet produces 65%, drug products 42%, food & grocery
products 40%, dental products 39%.

Overall, for the 1959 quarter, announcements accounted
for 77% of the spot spending, 1.D’s 10.4%, & programs
12.6%. Most money was spent at night, 51.6%. Late night
got another 11.1% and daytime expenditures accounted for
37.3%. Compared with the like 1958 period, announcements
& daytime scheduling showed the largest increases in the
type & time categories, respectively.

By product classification, food & grocery products
accounted for the major share of national & regional spot-
TV advertising, with a total expenditure of more than
$46.5 million. Drug products were second but not even
close, with nearly $16.5 million. Interestingly enough, TV
& radio set activity accounted for only $162,000.

Outstanding among spot advertisers who increased
their expenditures from quarter to quarter, are these 15
members of the 1959 quarter’s 100 top TV-spot purchasers:

Advertiser Jan.-Mar. 1958 Jan.-Mar 1959
Adell Chemical Co. $2,217,300 .cvrininnnee $ 4,351,900
American Home Products Corp. ... 1,392,700 .. . 2,119,900
B. T. Babbitt Co. 2,500 . 1,242,200
Bristol-Myers Co. 588,600 1,297,600
Duffy-Mott Co. 43,600 584,800
Food Manufacturers INC. ...cceeseemsiinn. 636,300 1,185,000
Kellogg Co. 263,000 1,364,900
Minute Maid Corp. 279,600 813,500
Procter & Gamble 7,768,700 . 10,679,400
Jacob Ruppert 222,800 763,800
Scott Paper Co. . 73,400 647,400
Sun Oil Co. ... 25,400 740,600
Texize Chemicals 504,000 2,252,700
Vick Chemical Co. 206,100 .. 1,088,900
Welch Grape Juice Co. ....... itbereesennsssaranssans 145,700  w.covevvecnnnns 675,700

See the adjoining list for the top 100 national &
regional spot TV advertisers of 1959’s first quarter.

NBC’s WNBQ Chicago increased sales 509 during the
first 5 months of 1959 vs. the same 1958 period, v.p. & gen.
mgr. Lloyd E. Yoder reported last week. The period in-
cluded the highest April local & spot sales in the station’s
history. Radio WMAQ jumped its sales 30% for the com-
parable periods, paced by a resounding 569 increase in
record-breaking May 1959 over May 1958.

Schaefer Brewing has scheduled 3 more full-sponsor-
ship “movie specials” on WCBS-TV N.Y., following its
May 23 rating success for buying all commercials in “It
Happened One Night.” The next one is to be Frank Capra’s
“Mr. Smith Goes to Washington” with James Stewart &
Jean Arthur on June 26, with others (to bhe selected) due
in the station’s Late Show series on the Labor Day &
Thanksgiving holiday weekends.
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100 Largest TV-Spot Advertisers of 1959’s First Quarter

Gross time costs only, as estimated by Television Bureau of Adver-
tising (TvB) in cooperation with N.C. Rorabaugh Co.

Rank Advertisers Amount Rank Advertisers Arnount
1. Procter & Gamble ..$10,679,400 51. Drug Research ... 625,200
2. Lever Brothers Co. .. 5,342,200 52. Duffy-Mott Co. .... 584 800
3. Warner Lambert .... 4,570,300 53. Max Factor ... 573,200
4. Adell Chemical ... 4,351,900 54. Carter Prod., Inc. 568,200
5. Colgate Palmolive .. 4,191,900 55, Salada, Inec, ‘ 567,700
6. General Foods ... 3,646,600 56. E. & J. Gallo 564,000
7. Continental Bak, ... 2,844,800 57. Revlon, Inc. 562,000
8. Brown & William’'n 2,278,700 58. Wrigley, Co. ......... 554 600
9. Texize Chemicals .. 2,252,700 59. Lanolin Plus, Inc. 549,100
10. Am. Home Prod. .. 2,119,900 60. Piel Bros., In¢. .. 530,800
11. Interntl. Latex ...... 2,035,700 61. Ward Baking Co. .. 527,700
12. Miles Lab., Ine. .. 2,024,800 52. Pharma-Craft ... 523,000
13. Corn Prod. Co. ..... 1,523,700 63. Pabst Brewing .... 519,400
14. Standard Brands .. 1,413,000 64. Heubléin, Ine. ... 517 800
15. Kellogg Co. ..ieceneee 1,364,900 65. U. S. Borax ... 502,300
16. P. Lorillard ............ 1,352,700 66. Nat'l, Bis. Co. ... 498,600
17. Bristol Myers Co. .. 1,297,600 67. Block Drug Co. ... 493,200
18. Philip Morris Ine. .. 1,289,900 68, Interstate Bak. ... 491,400
19. B. 7T. Babbitt ... . 1,242,200 69. Falstaff Brewing .. 487,400
20. Food Mfgrs., Inc. .. 1.185,000 70. Carling Brewing .. 465,200
21. Vick Chemical Co. .. 1,088,900 71. Esso Stand. Oil .... 456,600
22. Andrew Jergens ... 1,085,900 72. Schlitz Brewing .. 452,700
23. Amer. Chicle Co. ’ 1,011,500 73. Standard Oil Ind... 452,600
24. Avon Prod., Inc. ... 995,600 74, Coty, Inc. ...cuveen o 441,800
25, Sterling Drug ... 992 700 75. Pam Enterprises .. 441,800
26. Liggett & Myers ... 981,700 76. Hertz-U-Drive ... . 436,500
27, Chesebrough Ponds 953,200 77. Nat'l Dairy_ Pro 434,700
28. Pepsi Cola Co. . 940,200 78. Nestle Co., Inc. ... 432,300
29, Amer. Tob. Co 910,300 79. Rubinstein, Ine, .. 430,800
30. Wander Co. 872,100 80. Reily & Co._ Inec. .. 429,900
31. Borden Co. 869,400 81, Plough, Inc. i 425,800
32. Robert Hall ... 867,000 82. Exquisite: Form .... 419,500
33. Norwich Phar. Co. 863,800 83. Pepperidge Farm .. 399,900
34, Anbeuser Busch ... 841,200 84. Wilson & Co. ... 398,100
35. General Millg ... 836,800 85.. Taylor Reed ....... 393,900
36. Continental Wax .... 836,300 86. Chock Full O’Nuts 385,000
37. Minute Maid Corp .. 813,500 87. Amer. Bak. Co. .. 382,000
38. Peter Paul, Inec. .. 809,600 88. Monarch Wine ... 380,700
39. Coca Cola Co. ...... 787,300 89. Atlantic Ref. Co. .. 372,200
40. J. A, Folger & Co. .. 774,800 90. United Fruit Co, .. 371,000
41. Jacob Ruppert ... 763,800 91. Pan-American ... 368,800
42, Charles Pfizer ...... 761,000 92. Bissell Sweeper .... 364,300
43. Sun 0Oil Co. 740 600 93. Cannon Mills ... 361,700
44, Atlantis Sales 736,100 94, Phillips Pet. Co. .. 359,800
45. Shell 0il Co. : 682,500 95. Hamm Brewing .... 359,000
46. Welch Grape Juice 675,700 96. M. J. B. Co. ....... 357,200
47. Quaker Oats Co. ... 661,200 97. Vie Tanney's Gym 353,100
48. Tea Council U.S.A. 562,300 98. Gulf Oil Corp. ...: 338,600
49, Scott Paper Co. ... 647,400 99. Safeway Stores ... 332,800
50. R. J. Reynolds Tob. 633,500 100. Nat’l., Brewing .... 326,800

TV spots will be used to sell a home-decorating kit for
Christmas use. Osborne-Kemper-Thomas Inc. is backing its
new product with a $1.1 million budget for packaging, dis-
tribution, and advertising. From Thanksgiving through
Christmas, the ad emphasis will be on TV spots. The agency
is Foote, Cone & Belding.

Ad taxes continue to die aborning, as witness the fate
of state proposals (Vol. 15:11) in Maine & W. Va., which
died in committee, in Texas, where the legislature ad-
journed without taking action, and in Mich.,, where the
proposal never even got formally proposed. Proposals
before the Ala., Fla., & S.D. legislatures are expected to
have no better future.

More nighttime ads on Canadian radio are now per-
mitted, it’s been ruled by Canada’s Board of Broadcast
Governors in a move to aid radiomen reverse declining
audiences. Heeding the plea of CAB, the board has in-
creased the allowable amount of advertising on a 5-min.
program from 60- to 75-sec., in 6 p.m. to midnight period.

Use of TV to reach doctors only is being tested by
Ciba as a medium for direct promotion of presecription
drugs to the physicians. The program uses medical jargon
to discourage non-professional viewers, Described as a first,
the test series, titled This Week in Medicine, is a 15-min.,
carly morning roundup of medical news, spiced with eso-
teric product messages. The test scries of 4 programs is
being ecarried by WNBF-TV Binghamton, N.Y. (7 a.m.),
KRLD-TV Dallas (7:15 a.m.), KCMO-TV Kansas City
(7:30 aan.) & WCKT Miami (10 a.m.).
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TV CODE SHOWDOWN: Sticky problems of what to do
about TV code subscribers who defiantly carry pro-
seribed commercials for hemorrhoids Preparation H
(Vol. 15:17-20) again confront NAB’s code review
board & TV board at Washington sessions this week.

The revolt against TV’s self-disciplinary author-
ity, which led TV board to withdraw code seals from
8 stations in April, already has brought the publicized
resignation from NAB itself of John W. (Duke) Guid-
er’'s WMTW-TV (Ch. 8) Poland Spring, Me. There
were reports that other penalized subsecribers also had
walked out.

The code review board under chairman Donald H.
McGannon of the Westinghouse Bestg. Co. meets June 15
to take stock of the situation and make recommendations
to the full TV board, which has the Preparation H matter
high on its June 18 agenda.

As is usual when code policies are at issue, nobody
at- NAB headquarters would talk freely last week in ad-
vance of the sessions. But one NAB source told us that
‘“undoubtedly” the review board would move for further
action by the TV board in an unspecified number of other
Preparation H eases. “The review board has not reversed
its unanimous stand on the issue,” he pointed out.

The number of code subseribers stood at 303 just be-
fore the April disciplinary sessions. It now is reported
down to 284—a loss of 11 in addition to the 8 whose seals
were revoked.

“They’ve bitten off a big chunk here,” WMTW-TV’s
Guider told us last week. “They’ll have to back down.
Who are these little tin Caesars to set themselves up to
tell you what you can broadcast ?”

In his formal NAB resignation letter, Guider pro-
tested that the review board is “100% wrong” in its policy
against Preparation H, whose commercial WMTW-TV
carries late Sat. night. He complained bitterly that other-
wise nobody had ever questioned “highest ethical” opera-
tions of his station, which joined NAB when it went on
the air in 1954. Guider himself was a communications
lawyer in the Washington firm of Hogan & Hartson before
taking command of the Poland Spring outlet as pres.-
gen. mgr. He was a spokesman for broadecasters as long
agoas NRA days in 1934.

Image Proiett Progress: NAB’s TV “image-improvement”
committee completed its work at a special meeting June
5, and chairman Clair McCullough (Steinman stations)
sounds optimistie about approval of the committee’s pro-
gram by the NAB board at its Washington meeting June 17.

“The committee is satisfied with its recommendations,”
he said, “and we’re quite hopeful that the board will en-
dorse them. If approved, the program could move ahead
immediately.” He added that he was optimistic not only
about the proposed techniques for putting TV’s best foot
forward but also about the prospects of raising funds—
reportedly about $600,000 annually for 3 years.

Serving with McCullough are: C. Howard Lane, KOIN-
TV Portland, Ore.; Dwight W. Martin, WAFB-TV Baton
Rouge, La.; G. Richard Shafto, WIS-TV Columbia, S.C.; and
Willard E. Walbridge, KTRK-TV Houston, Tex.

Colorcast feature movies on a regular schedule began
June 12 on WRCA-TV N.Y. “The Purple Plain,” starring
Gregory Peck, initiated the series in the Friday-night
Movie 4 Saturday Children’s Theatre will also be in color.

11

ZENITH MOVING ON PAY TV: In its first official state-
ment on pay TV in many_months, Zenith confirmed last
week that it hopes to go ahead with on-air tests of its
Phonevision system under the strict FCC test regula-
tions (Vol. 15:13). Addressing the Security Analysts
of San Francisco June 11, Zenith pres. Joseph S.
Wright indicated his company is still as enthusiastic
as ever about the subseription-TV concept.

He said Zenith is “actively exploring what needs to
be done to initiate an operation under the terms & condi-
tions of the latest FCC order.” He added that preliminary
discussions have been held with people & companies in the
entertainment & broadcasting fields and the company
hopes “to begin shortly to negotiate arrangements which
may make it possible to proceed with an initial operation.”
Zenith is ready to start field-testing its latest equipment
which can be “produced and maintained for pennies a day.”

While giving credit to networks & telecasters for “a
magnificent job of programming within the economic limi-
tations of advertising support,” he classified TV fare as a
whole as “a big medicine show.” He credited telecasting’s
present status largely to the availability of old Hollywood
films. When these are gone, pay TV is the next logical
step in the distribution of fine programs, he said. ‘

He reiterated Zenith’s scorn of proposed closed-circuit
pay-TV projects: “Don’t be taken in,” he said, “by state-
ments that someone is going to wire up San Francisco or
Los Angeles or New York in some huge coaxial wire net-
work for this purpose. The costs of such projects are
fantastic. Subscription TV is inevitable, and when it comes
it will be on an over-the-air basis.”

* Ed ES

Pay TV will eventually provide the publie with the
cultural programs they.desire, actor Ralph Bellamy told
the House subcommittee on education last week. Testify-
ing in favor of a bill to create a Federal Advisory Com-
mittee on the Arts, he said he didn’t think that there was
a basic anti-cultural feeling on the part of many people
in the U.S. Responding to a question by Rep. Giaimo (D-
Conn.) as to why there aren’t more symphony & ballet
programs on TV, the ac¢tor said that toll TV would prove
that there is a very great demand for them. He asserted
that TV is programmed according to some ad agency’s
policy, some sponsor’s opinion of what the public wants,
and someone’s estimate of what will reach the greatest
number of people. Demand for culture is so great, he said,
that a subseription-TV Sanskrit program would make
money at 5¢ per viewer.

* * *

Sponsor of anti-pay-TV bills killed in the Cal. legis-
lature last week (Vol. 15:22), eriticized what he calls the
“Hollywood lobby” (unions) and Skiatron for their opposi-
tion to the 2 measures. State Assemblyman Louis Francis
accused Skiatron of “misleading representations,” adding
that every time Skiatron’s Matty Fox announces a
“definite” plan to begin televising San Francisco Giants
baseball games (such as was promised last April) “only
one thing happens: Skiatron stock goes up a point or 2.”

4

A made-in-Mexico video tape of bullfights will be tele-
cast by WBK1B Chicago in a late July or early Aug. salute
to the forthcoming Pan American Games. The tape was
made by Telesistema Mexicano in Mexico City. WBKB
program mgr. Dan Schuffman told us last weelk that the
tape will be carried as a one-shot.
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Taft Stock Sale: Taft DBestg. Co., formally organized
June 3 to take over business & assets of Radio Cincinnati
Inc. and its TV-radio subsidiaries, is offering stock in the
family-controlled broadcasting enterprise for public sale
for the first time (Vol. 15:11). An SEC registration state-
ment (File 2-15204) submitted last week proposed a sec-
ondary offering of 483,322 common shares—about 339% of
the outstanding stock of the new company—to be under-
written by Harriman, Ripley & Co.

The shares will be sold by stockholders and no part
of the proceeds will be received by Taft Bestg. Co., which
(like Radio Cincinnati) is headed by Hulbert Taft Jr., as
pres. The Taft interests include WKRC-TV & WKRC
Cincinnati, WTVN-TV & WTVN Columbus, WKYT Lex-
ington, WBRC-TV & WBRC Birmingham, 30% of WBIR-
TV & WBIR Knoxville. Approximately 87.2% of 1.5
million outstanding shares of Taft Bestg. Co. stock is
owned by—or held in trust for—17 members of the Taft
family and 7 members of the Ingalls family, all descend-
ants of or related to the late Charles P. Taft, founder of
the Cincinnati Times-Star Co. The SEC prospectus listed
29 selling stockholders. Largest blocks are being offered
by David S. Ingalls & Robert Taft Jr. (67,226 of 201,677
shares held) as trustees for Jane Taft Ingalls, the estate
of Hulbert Taft Sr. (52,990 of 158,969), Hulbert Taft
Jr. (56,730 of 170,189), David G. Taft (50,471 of 151,414),
Wm, T. Semple et al. (50,419 of 151,258) as trustees of
the Charles P. Taft Memorial Fund.

In addition to listing Hulbert Taft Jr. as pres., the
preliminary prospectus shows David G. Taft, exec. v.p.;
Kenneth W. Church & William H. Hansher, v.p.s; Dorothy
S. Murphy, treas.; Robert Taft Jr., secy. It also gives
this 10-year table of revenue & operating profit for the

Radio Cincinnati stations: Operating Profit (or

Year Ended Loss) Before Depreci-
March 31 Net Revenue ation & Amortization
TV Radio TV Radio
1950 .,.... § 229,044 $ 835,465 $ (221,853) $206,549
1951 .,.... 417,333 893,812 (145,170) 243,787
1952 ...... 959,320 849,203 167,820 225,618
1953 ...... 1,239,831 900,173 322,409 256,454
1954 ...... 2,246,971 832,706 534,936 246,692
1955 ...... 2,812,656 948,765 789,260 184,415
1956 ...... 3,556,552 1,139,208 1,267,005 252,036
1957 ...... 3,991,123 1,175,103 1,515,334 277,632
1958 ...... 5,986,656 1,886,344 2,525,360 616,451
1959 ...... 6,980,769 1,991,732 2,929,796 541,021

Net revenue & operating profit of WBIR-TV & WBIR
Knoxville (the TV station began commercial operation
in Aug. 1956):
Year Ended

Operating Profit (or
Loss) Before Depreci-

Dec. 31 Net Revenue ation & Amortization
TV Radio TV Radio
1956 ...... $339,335 $166,649 $ 76,974 $19,994
1957 ...... 975,814 165,627 304,943 27,818
1958 ...... 907,983 182,007 253,929 38,849

During the year ended March 31, 1959, the prospectus
notes, the Cincinnati & Birmingham TV stations “contrib-
uted the greater portion of the net revenue & the greater
portion of the operating profit from TV broadecasting,”
while the Cincinnati & Columbus radio stations “contrib-
uted the greater portion of the net revenue & substantially
all the operating profit from radio broadcasting. WKYT
Lexington contributed 1% of the TV net revenue and op-
erated at a loss of about $112,000.

TV station revenue during fiscal 1959 came 25% from
network, 43% from national spot & 32% from local adver-
tising. For the AM stations, 54% of the revenue was local,
447/, national spot, 2% from network.

JUNE 15, 1959

Sale of 529 of WDMIJ-TV (Ch. ¢) Marquette, Mich.
by Frank J. Russell to Morgan Murphy interests—for
the assumption of approximately $102,000 in obligations
plus securing of a $160,000 loan—has been negotiated, ac-
cording to an application filed with FCC. Murphy’s M & M
Bestg. Co., licensee of WMBV-TV (Ch. 11) & WMAM
Marinette-Green Bay, Wis., will own 52% of new North
Central Bestg, Co.; WDMJ-TV licensee Lake Superior
Bestg. Co., owned by Russell’s Marquetie Mining Jowrnul,
will retain 48%%. M & M has agreed to arrange a loan of
$160,000 to the Mining Journal by Murphy’s Superior
(Wis.) Ewvening Telegram, Lafayette (La.) Advertiser-
Gazette and Manitowoc Newspapers—the lenders receiv-
ing an option to buy Russell’s Iron Mountain (Mich.)
News for $550,000. In addition to WDMJ-TV, Russell also
holds a CP for WDMJ-TV satellite WIRN (Ch. 12) Wake-
field, Mich., owns radio WLST Escanaba, 80¢; of WMIQ
Iron Mountain, 50% of WROD Daytona Beach, Fla. and
publishes the E'scanaba Daily Press. For Morgan Murphy’s
other interests, see WEAU-TV (Ch. 13) Eau Claire, Wis.
in TV Factbook No. 28.

CP for KIRO-TV (Ch. 7) Seattle, Wash, was finalized
last week by the FCC. The grant was set aside last Dec.
after losers KXA & KVI had pleaded that Comr. Craven
should not have voted because he had not heard the oral
argument. The station was permitted to continue operat-
ing pending completion of the proceeding. It’s expected
that the full text of FCC’s ruling, giving the basis for its
decision, will be released this week.

Two stations leaving air are KULR (Ch. 9) Kalispell,
Mont., which quit May 27 during CATV hassle (see p. 6)
and KDPS-TV (Ch. 11, educational) Des Moines, which
went dark May 29, but plans to resume Sept. 14 when new
school year begins. We’re not counting KDPS-TV as being
permanently off the air, but demise of KULR changes
on-air count to 552 (83 uhf).

Purchase of control of KIVA (Ch. 11) Yuma, Ariz. by
Electro Investors Inc. for $241,000 from Harry Butcher was
approved by FCC last week. Majority of Electro Investors
(67%) is owned by financier Floyd Odlum. Second largest
stockholder is Butcher, who retains 25%.

No hearings in Atlanta will be held by FCC to deter-
mine whether 9 AM stations & 1 FM have offered “bal-
anced” programming (Vol. 15:21). It’s understood that the
Commission majority, considering renewal of the licenses,
declined to order the en masse hearing, decided to con-
sider each station’s performance individually and schedule
license-renewal hearings if warranted.

First TV coverage of the Hepbron case (Baltimore
police commissioner charged with incompetence & mis-
conduct in office) was allowed by Md. Gov. Millard Tawes
at the June 12 summations in the State House at Annapo-
lis. Although live coverage was still verboten, WJZ-TV
Baltimore used the next best thing—video tape. Approxi-
mately 25-min. after the 2-hour session ended the station
was on the air with complete coverage. In keeping with
the edict that TV remain unobtrusive, the station’s crew,
program mgr. Joel Chaseman told us, neither used nor
needed extra lights or mikes to pick up & pipe proceed-
ings back to Baltimore for taping.

More competition for newspapers from TV was pre-
dicted last week in London by Stuart Hood, BBC deputy
news editor. He said he expects big technical advances
soon, whereupon “TV will at last be able to have news
pictures from all parts of the world on the same day . . .”
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TV’'S NEW BLOOD: TV film, criticized so often for its
sameness & mediocrity, today has hopes of improve-
ment, and these hopes are pinned on a comparatively
small group of fairly-new-to-TV producers who have
given a new flair to old formats.

Already, some of their series have skyrocketed to
success in TV—not necessarily because they have found
new formulas, but because of original slants and touches.

For example, there is Blake Edwards, producer-direc-
tor of Peter Gunn. This show was at first critized by Ed-
wards’ own TV colleagues with a scorn that didn’t melt
until Gunn found itself basking in the sun of public favor.
Well aware of this intra-trade criticism, Edwards tells us:
“Actually, I'd been doing private-eye shows for years. I felt
Peter Gunn must. have new elements if it was going to
succeed. So I had Henry Mancini write a special music
score, and we used live music on the show. I added a few
other new elements to prevent Gunn from being just an-
other private-eye. As for the criticism from other pro-
ducers—my show cost a lot more money than the average
half-hour; they knew this, and felt that they’d be forced to
spend. more money on their shows.”

Other producers in the comparatively new crop of TV
creators doing well today include ex-movie men Howard
Christie (Wagon Train), Arthur Gardner, Jules Levy and
Arnold Laven (The Rifleman), and Howie Horwitz, (77
Sunset Strip). The last-named show is based on a book by
Warner Bros. producer Roy Huggins who conceived Mav-
erick—a new approach to Westerns.

Other non-TV veterans who produce successful
shows: Sam Rolfe (Have Gun—1Vill Travel), Rory Cal-
houn-Vie Orsatti (The Texan), Wilbur Stark & Jerry Lay-
ton (Colonel Flack).

Kookie's Campaign: Warner Bros. has launched an exten-
sive merchandising campaign to cash in on the popularity
of Edd Brynes, who plays “Kookie” on 77 Sunset Strip.
Merchandising has, of course, become a very profitable by-
product of TV for some stars or properties.

The Burbank lot became aware of jive-talking young
Brynes when he began receiving more fan mail than any
other actor on the payroll. (Currently he gets an amazing
22,000-24,000 letters a month from teen-age fans.) First
item in the merchandising campaign under the supervision
of Sam Clark is a Kookie comb, which, with a color pic-
ture of Brynes, sells for 39¢. The studio expects to sell
10 million.. This item was a natural tie-in into Byrnes’
best-selling record, “Kookie, Kookie, Lend Me Your Comb.”
Other teenage items in Warners’ “Kookie” campaign: a
tie with printed jive talk, girls’ scarves bearing the name
“Kookie,” a Kookie jacket, an identification bracelet,
sweatshirts, sport shorts, beach towels.

Echo of quiz-show scandal of last season sonnded in
N.Y. lastweek when General Sessions judge Mitchell D.
Schweitzer ordered “impounded & sealed” a presentment
prepared by the N.Y. county grand jury which has been
looking into alleged frauds on TV quiz shows. Judge
Schweitzer stated that the report had been “challenged” by
sources he didn’t reveal, which may cause it eventually
to be expunged from the records. (Subsequently, it was
learnied that the challenge was by attorneys representing
The $64,000 Question & The $64,000 Challenge.) Now it'’s
up to the N.Y. office of DA Frank Hogan to furnish “the
burden of legal proof” that public should get report.

15

TV Baedeker: A film tour of Venice is planned by NBC
news for fall, with David Brinkley producing the hour
tour of the city of canals. Rome is due to get a location
tape profile by CBS-TV as part of the coverage of the
1960 Olympices. Spoleto, Italian mountain resort, will be
seen by U.S. viewers in Intercontinental TV’s coverage of
the Gian-Carlo Menotti “Festival of 2 Worlds” for show-
casing by Ed Sullivan this fall, although the composer is
asking visitors to “tone down the tiaras.” London’s “Big
Ben” on telefilm can be had for free by stations from
the British Information Services, now distributing a 14-
min. history of the landmark, James Mason narrating.

Same-day telecasting of 1960 Olympics using taped
highlights will get prime time on CBS-TV under an exclu-
sive arrangement between the network & the Italian Olym-
pic National Commission. The individual shows will be up
to an hour in length, The tapes will be jet flown to CBS-TV

in N.Y. by Alitalia Airlines, enabling the network to “sur-

pass its unprecedented feat of bringing an edited hour-long
video-tape broadcast of the coronation of Pope John XXIII
to American viewers less than 24 hours after conclusion,”
says pres. Louis G. Cowan. Not firmly set, however, is just
who’s going to make the tapes. CBS-TV has been discuss-
ing a tape contract for the show with Intercontinental TV
(which taped the Garroway Today segments in Paris),
but may send its own crew & unit over if cost estimates
show that the network can handle the job for same price.

Always in search of new locales, TV film series next
season will reach out to our 2 new states—as well as
outer space. Warner Bros.” 60-min. series, The Alaskans,
will be localed in the 49th state, and 20th-Fox TV, is pro-
ducing several pilots of another series, The New Frontier,
in that setting. The other new state will serve as back-
ground for Warner Bros.” Hawaiian Eye and 20th-Fox
TV’s Adventures in Paradise, the latter a 60-min. show
created by James Michener. It should all be a refreshing
change from Dodge City & Tombstone. As for outer space,
Ziv TV is working on Space, starring William Lundigan,
dealing with the exploration of man’s newest frontier,

BMI award of $500 will go to the TV or radio outlet
“which produces the best program dealing with state or
local history during 1959,” said a joint announcement last
week from Broadcast Music Inc. and the American Assn.
for State & Local History. An additional grant of $500
will be made to the state or local history agency which
cooperates in the production of the winning show, says
Car] Haverlin, BMI pres. A soon-to-be-announced panel
will judge. Participation in the contest is open to any TV
or radio station in the U.S. & its possessions. Contest
winners will be announced no later than April 1, 1960.

New 60-min. monthly dramatic series, live from N.Y.
(some tape), will be seen on NBC next season, produced by
Mrs. Mildred Freed Alberg. For the past 6 ycars producer
of Hallmark Hall of Fame, she was in Hollywood last
week conferring with James Lee (who will be associate
producer & story editor) and lining np stars for the series.
Mrs. Alberg tells us the series has been sold, bnt adds the
sponsor will announce his own identity. In addition to the
series, Mrs. Albei'g is preparing several specials. One,
Undine, is an original by James Costigan.

Liberace has temporarily forsaken his piano stool for
a testimmony box in a British court where he is suing the
London Daily Mirror’s caustic Cassandra for casting
questions about his manhood.
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Personals: Leon H. Cagan has resigned as Latin American
operations dir.,, NBC Internatl. to develop own projects in
field of international TV & radio . . . Jack Gregory, ex-
Ziv, named United Artists TV Western div. mgr. . . .
Arthur J. Schissel, who resigned from FCC last fall to
travel in Europe, has rejoined FCC broadcast facilities div.

George Stelzenmuller, engineer in FCC’s frequency
allocation & treaty div., joins OCDM’s telecommunications
office . . . Keith Gunther named program mgr.,, KSD-TV
St. Louis. Frank Eckardt appointed traffic mgr.

Hal Moore, ex-WNEW, now N.Y. radio WCBS pro-
gram dir., succeeding Allen Ludden, who has been named
program services dir.,, CBS-owned stations . .. Gene Adams,
ex-KIMA-TV Yakima, named sales mgr. of KEPR-TV
Pasco, Wash. . . . Parker H. Jackson promoted to sales
development & prom. dir. of KFMB-TV & KFMB San
Diego, succeeding Dan Bellus, now sales mgr. of KFMB
. .. Thomas C. Bostic, v.p.-gen. mgr. & 16.5% owner of
KIMA-TV Yakima, elected mayor by other members of city
council June 1.

Larry Marks, ex-Diners’ Club Magazine, named ad-
vertising dir. of WNTA-TV & WNTA N.Y. Irv Lichten-
stein, former NTA dir. of merchandising & licensing,
named WNTA station mgr. . .. Paul Liebler promoted from
asst, dir. to TV program dir., WTOP-TV Washington.
Edmund Colbert promoted from floor dir. to asst. dir. ...
John O. Downey, ex-KMOX-TV, named programming mgr.,
KDKA-TV Pittsburgh, Pa. . . . Melvin B. Wright leaves
Hawaiian Bestg. System (KGMB-TV Honolulu and satel-
lites in Hilo & Maui) July 1 to become gen. & sales mgr.
of Skyline Advertisers Sales Inc., sales organization for
5 Ida. & Mont. TV stations. Skyline mgr. C. N. (Rosy)
Layne resumes as gen. mgr. of KID-TV Idaho Falls.

Errol Linderman, ex-Universal Pictures, named client
relations supervisor, Elliot, Unger & Elliot . . . Myron A.
Elges named regional sales mgr,, United Artists Western
div., headquartering in San Francisco . .. James W. Hul-
fish Jr. named dir. of information for the National Audio-
Visual Assn., Fairfax, Va.

Ben Wolfe, WJZ-TV Baltimore chief engineer, elected
chairman of Baltimore IRE section .. . Arch L. Madsen,
ex-WLS Chicago, RAB and Intermountain Network, ap-
pointed asst. exec. dir. of AMST.

John Cowles, pres. of the Minneapolis Star & Tribune
Co. (80% owners of KTVH Hutchinson, Kan., and 47%
owners of WCCO-TV & WCCO Minneapolis) received an
honorary 1.1..D. at the U. of Rochester June 7.

JUNE 15, 1958

IFast rescue work by an NBC crewman working on
location in Mt. Holly, N.J. with a unit filming scenes for
“Secret of Freedom” saved the life of 6-year-old Dolores
Terry, a local youngster who fell into quicksand in a
nearby creek. Walter Engels, who is “first grip” in the
crew, spotted the child struggling helplessly, plunged with-
out hesitation into oozing mud, and pulled her to safety.
The camera crew was completing 3 weeks of location film-
ing on the hour-long dramatic special, which stars Tony
Randall, Kim Hunter & Thomas Mitchell and is due for
fall exposure.

Informal tete-a-tete between FCC chairman John Doer-
fer & members of the Assn. of Radio-TV News Analysts
was conducted at luncheon last week at Williams Club, 24
E. 39th St., N.Y. The Association, currently headed by
Robert Trout, has had as guests at the off-record meetings
top news figures such as President Eisenhower, former
President Truman, late Sen. Robert Taft. Recently, it has
been examining broadeasting, has chinned with CBS Inec.
pres. Frank Stanton & NBC chairman Robert Sarnoff,
plans a session with AB-PT pres. Leonard Goldernson.

National Community TV Assn. has scheduled Pa. Gov.
David L. Lawrence as June 24 banquet speaker during its
June 23-25 convention at the Sheraton Hotel, Philadelphia.
1t has also announced the exhibitors: Alto Fonte Corp.,
AMECO, Amphenol-Borg Electronies Corp., Collins Radio
Co., Entron Inc., Jerrold Electronics Corp., Motorola Com-
munications & Electronics Inc., Phelps Dodge Copper Prod-
ucts Corp., Phileco Corp., Plastoid Corp., RCA, Raytheon
Mfg. Co., Spencer-Kennedy Labs, Times Wire & Cable Co.,
Westbury Electronies Ine.

Winners of the $14,000 awards given by the Fund for
the Republic in memory of the late Robert E. Sherwood
will be announced this week (June 17) in N.Y. at a Plaza
Hotel luncheon. Mrs. Eleanor Roosevelt, a member of the
panel of jurors selecting the winners, will make the pre-
sentations. Prizes will be given to a minimum of 3 and a
maximum of 7 programs dealing with “The American tra-
ditions of freedom & justice.”

Merlin H. (Deac) Aylesworth, first pres. of NBC,
was named posthumously to the Advertising Hall of Fame
last week at the 55th annual convention of the Advertising
Federation of America. He was elected pres. of NBC in
1926 when it was the only national network. NBC v.p.
Walter Scott accepted Aylesworth’s award.

NAB Seminar faculty at July 5-17 management-
development sessions for 60 broadcasters on the Harvard
Business School campus will be headed by Harvard U.’s
business administration professor Dr. J. Sterling Living-
ston. Other Harvard teachers participating in the seminar
will include William P. Gormbley Jr., Alva F. Kindall &
C. Roland Christensen.

Hermian Garlan named chief of the RF (radio fre-
quency) devices branch, Glenn West chief of the experi-
mental branch of FCC technical research div., new
branches having been created by the reorganization of the
expeririental, incidental & restricted radiation branch of
the chief engineer’s office.

Louis G. Cowan, CBS-TV pres., addressed the “1959
Cominunications Dinner” June 13 at the U. of Chicago, of
which he is an alumnus, on “What You Expect Fromn TV.”

Two translators were granted by the FCC last week,
both to Wheeler County translator system, Wheeler County,
Tex. for Ch, 70 & 76.
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THE TOP 100 AD BUDGETS: The 1958 list of ad expendi-

tures in all major media by last year’s top 100 spenders
has been compiled by Advertising Age and is repro-
duced by permission in this issue on pp. 12-13. It makes
for fascinating study, ranging from Procter & Gam-
ble’s near-$100-million budget down to the $4.7 million
spent by No. 100—Theo. Hamm Brewing Co.

As was the case last year (Vol. 14:26), each of
the 100 giants was represented in TV (net and/or spot)
except 2 distillers—and 2 names new to the list: Simoniz
Co. and American Airlines. The airline company spent
$1 million in spot radio. Spot TV was on 94 of the 100
lists; net TV on 78; spot radio on 34. All but 3 of the 100
advertisers used newspapers; 93 used general magazines.

The preceding year’s No. 1 advertiser (GM with
$104.2 million in 1957) was displaced on the list by P&G
with $98,592,297. In contrast to former list leader GM,
which had devoted half its 1957 budget to newspapers,
almost a quarter to general magazines, and only 14% to
net & spot TV, 1958’s leader P&G spent 86% of its total
budget in TV. And although GM then cut its ad budget by
some $6 million in 1958, its percentage of expenditure for
TV rose from 1957’s 14% to 1958’s 239%.

Of the 3 advertisers which did not use newspapers in
1958 (there were 3 stay-outs in 1957, too), 2 used TV ex-
clusively, and the 3rd gave TV approximately $4 million
of its $4.9 ad budget.

In Other Media: 7True’s ad mgr. Clifford Curtis, quoted
by Busiitess Week: “TV has forced us into offering re-
gionals [as opposed to magazines’ former practice of
selling total national print run]-—we’re not doing this
just as a service. There’s no question that TV has been
hurting us.” . .. The New Yorker found itself reminiscing
about a 1957 Barry Gray radio dissertation on the perils
to be faced by Jack Paar in launching his new program.
Said Gray: “It's like starting off with a noose around
your neck. You've got 26 weeks to make good, or they’ll
shoot you. That sword of Damocles can be a rough propo-
sition.” To which The New Yorker added: “As most of
you know by now, Mr. Paar eventually made good before
the sword could explode and throttle him.” . . . Also in
a jovial mood activated by the broadcasting world, Vogue
reported the case of a 7-year-old who goes around the
house singing “Joshua fit the Battle of Geritol, Geritol,
Geritol.” . . . Speaking of Paar, as we were a moment ago,
the latest Newsweck devotes its cover & cover story to him.

* * *

“Magazine Publishers Assn. is readying a market re-
search study to prove to advertisers the effectiveness of a
magazine’s audience. A careful, authoritative, unhurried
study with this objective is exactly what the magazine in-
dustry needs. But it’s doubtful that the MPA-sponsored
study is the answer ... The aims of the study are fine . ..
but . .. [it] ... adds up to a biased competitive one that
serves the advertisers no real purpose. Advertisers want
facts. Instead, the study will give them a big chunk of
opinion based on ‘the 6-week use of the Market Research
Company of America’s panel. Advertisers want objectivity
especially in competitive media studies. They get the op-
posite. For the sad fact of the matter is the MPA study
does not have the much-needed approval of the Advertising
Research Foundation. Without this stamp of objectivity,
[it] is suspect from the word go.”—Gallagher Report.

17

BBDO’S ‘TAPE REVOLUTION’: Video tape has caused a
“prevolution” In the approach of BBDO, one of the
country’s largest ad shops, to live TV. Writing in the
first issue of a new BBDO newsletter for employes,
Alexander Cantwell—who heads the agency’s live TV-
radio production dept.—called video tape ““a lifesaver
for many clients . . . probably the most important TV
development since the invention of the picture tube .. .

“With just a few exceptions, we haven’t produced a
live commercial in a nighttime network show for over 8
months . .. If we consider broadcast playback dates as well,
we can say that somewhere in N.Y. every day of every
week last month there was a video-tape recorder running
with a BBDO show or commercial.”” In terms of tape’s
over-all impact on the agency, Cantwell called it a “quiet
revolution,” which began when the agency taped the
Philco commercials for the Miss America Pageant last
Sept., turning out 12 min. worth of commercials in just
17 hours on a schedule in which film “would have been
enormously expensive” and live production was “virtually
impossible.”

There’s also a “definite trend” toward tape replacing
film commercials, says Cantwell. One case in point is GE,
which “has used film exclusively for 3 ycars, now is pro-
ducing almost all its commercials for the GE Tleatire on
tape . . . and saving about $2,000 per commercial.” An-
other switchover from film to tape has been by Pittsburgh
Plate Glass, once a heavy film user but now “heavily in-
volved in tape commercials almost to the exclusion of film.”
For PPG, the agency has “duplicated on tape many tech-
niques heretofore possible only on film.” Cantwell cau-
tioned BBDO admen (and outside readers) that “tape is
not the answer to all commercial problems,” but BBDO
looks for “an increasing use of tape in the fall, as we
continue to learn new ways to use this exciting new tool
of our tradec.”

=

Advertising People: C. Terence Clyne, McCann-Erickson
senior v.p., elected a director ... A. F. Guckenberger, ex-
Ward Baking Co. adv. v.p., named McCann-Erickson v.p.
. . . Thomas J. King, ex-D.P. Brother, named v.p. in the
Detroit office of McCann-Erickson.

Reg W. Twiggs, ex-McCann-Erickson, to v.p.-gen.
mgr., Cunningham and Walsh Los Angeles office. William
J. Peterson, v.p. in the Los Angeles office, named creative
dir. and creative TV coordinator for all 6 C&W offices . . .
George R. Gihson, v.p. in the N.Y. office of Gardner Adv.,
St. Louis, elected to the agency’s N.Y. executive committee.
Maurice A. Umans, account executive, named v.p. . . .
John W. Heany Jr., ex-Raif Schockey & Assoc., named PR
dir., Grant Adv. N.Y. office.

Frank C. Weber, D’Arcy Adv. v.p. & dir., elected execc.
v.p. . .. Charles N. Crittenton, James T. O'Neil and James
W. Rayen named Ted Bates v.p)s . . . James S. Fish, v.p.
& adv. dir. of General Mills, elected chairman, Advertising
Federation of Amierica, succeeding Robert M. Feemster,
exec. committee chairman, Dow Jones & Co,

DuPont’s anti-freeze Zerex has $750,000 for TV in a
6-7 week period next fall, and BBDO has made a verbal
commitment to spend it on NBC’s Sun. specials, including
2 Milton Berle shows. However, the sponsor may buy into
Riverboat (NBC) instead.

New rep: KCGR-TV Cedar Rapids to Branham June 9
(from Weed).
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Film & Tape
41 HOLLYWOQOD SHOWS OUT: With the jittery cancel-

lation season just about over, Hollywood’s casualty list
shows that 41 series have lost their sponsors. This
figure, while high, is about par for the course. The
cancellation rate on Hollywood-made series for the past
few years has been between 35-45.

A breakdown shows 33 are telefilm series, the other
8 live. Only 5 of the 41 have found new sponsors for next
season. The rest are through, barring an unlikely last-
minute deal. Sereen Gems led in cancellations, with 6. Re-
vue lost 5, Four Star, 3. However, these companies have
sold a lot of shows for next season, and they aren’t hurt
in comparison with McCadden Productions, which lost
both its series, MGM-TV, which also lost its pair and
Mark VII, which lost one and seems about to lose another.

While comedy series led in cancellations at the half-
way mark (Vol. 15:15), that most popular of TV com-
modities—the Western—has since captured even this un-
sought lead. Ten Westerns have lost sponsors, as against
9 comedies. Cancellations also include 4 action series & 4
anthologies.

Among Western casualties are Cimarron City, Track-
down, Jefferson Drum, Restless Gun and Buckskin. Com-
edies include The Ed Wynn Show, George Burns Show,
The Bob Cummings Show, Deecemnber Bride and The Thin
Man.

Cancellation victims who have already found new
sponsors include Jack Benny, George Gobel and The Gale
Storm Show. On the whole, despite the sizable total of
cancellations, Hollywood people aren’t surprised. They’ve
grown accustomed to the pace. And none of the leading
telefilm companies has been hurt badly. Hardship cases are
those 1- & 2-series firms which have wound up with none.

International Sales Upbeat: All the world’s a TV mar-
ket, 2 of the top syndicators reported last week, with sales
of U.S.-made telefilms booming, and language barriers
being hurdled neatly.

Ziv TV shows, 14 series in 9 languages, are now being
seen in 37 countries, says Ed Stern, who heads the firm’s
international division. The Ziv re-voicing & subtitling
ranges from Chinese titles (which run vertically on the
screen image) for the Hong Kong market, to the more
popular Spanish (Latin-America, Spain), French (France,
Belgium, Luxembourg, Switzerland) and German (W. Ger-
many). New Ziv syndication series are now being released
—Ilike U.S. theatrical movies—to the overseas market at
the same time they are released in the states.

On the overseas sales front, Screen Gems reports a
507 sales increase in Latin America in the fiscal year
ended May 31, with current dubbing commitments calling
for completion of over 800 half hours of Screen Gems
telefilm shows by the end of this fall,

Currently, Screen Gems has “just over 90 half-hours
of Spanish-dubbed programming on the air each week
through the 9 Latin American countries with active TV
service,” by SG’s count.

For the 1-million-set Brazilian TV market, Screen
Gems is now dubbing a total of 4 series in Portuguese, and
claims to bhe the only U.S. distributor actually voicing
shows in this language. In the Spanish-language field,
Screen Gems is now launching dubbing operations on
Huckleberry Hound, stating that it is “the first U.S. TV
cartoon show” to get such a dubbing treatment.

JUNE 15, 1959
LOCATION TAPE TO ORDER: Another video tape “mobile

facility” made its bow in the race for location & below-
the-line tape dollars in N.Y. last week. The newest
entry is a $238,000 twin unit built by RCA (but
equipped with an Ampex recorder) for the Termini
Video Tape Service Co. which staged a June 11 demon-
stration at Farkas Studios.

“This is the second eompletely mobile tape unit that
RCA has built. The first one went to Dave Lown’s Inter-
continental TV in Paris,” (Vol. 15:9, 13, 22) pres. An-
thony Termini told us. “We’re not in the program busi-
ness, however, and we don’t intend to bid eompetitively for
TV commercial orders. What we will do is provide a ‘tape
gerviee,” with complete below-the-line facilities, for any-
one who wants to hire us to shoot a job.”

The 2 trucks are equipped with 3 RCA model cameras
specially designed for field work, as well as a Teléchrome
special effects matt amplifier, audio tape & disc recording
facilities, portable lights, and control room, Termini pointed
out to us, as well as to visitors from Wilding, Caravel &
Van Praag Productions, BBDO, Grey, Theater Network
TV, JWT, Telestudios, RCA & Minnesota Mining.

In the discussion stage, he admitted, is a junket to
Detroit for one of the major auto firms to shoot tape com-
mercials right at the plant proving grounds on one of the
new small-car lines being readied for fall entry. “We’ll be
able to cut aeross the usual time losses of preparing story-
boards, holding eonferences, and sending completed auto
commercials back & forth by going directly to manufac-
turers to shoot tape commereials,” Termini said.

Termini’s eomplete unit will have a per-diem rental
of $3500. Components of the unit, such as the recording
truck only or camera equipment, can be rented in a sliding
scale that goes down to $1000 per day. Prices apply within
a 50-nmile radius of N.Y., and do not include a studio (if
one is used), lights, generator, stagehands & grips, and
out-of-town mileage. Closed-circuit telecasting, dubbing,
editing & screening are available, Price for purchasing an
original tape, or holding it for more than 28 days, scales
down from $400 per hour to $50 per min.

UA into Syndication: United Artists’ long-expected in-
vasion of the syndication market will be with the Kirk
Douglas-produced (Bryna Prod.) telefilm series Tales of
the Vikings, exec. v.p. Bruce Eells told a N.Y. press con-
ference assembled last week to meet the new lineup of 6
executives who’ll head the firm’s key sales territories.

Two more series, Hudson’s Bay & Miami Undercover,
will follow “Vikings,” Eells said, with other new syndica-
tion series being launched by UA at the rate of from 4 to
6 per year. UA-TV hopes eventually to have a 45-man
syndication sales staff, drawn from agencies, stations and
other film companies.

The initial series, said Eells, will draw on the pro-
duction facilities of Douglas’ big-budget “Viking” feature
film released last year—*“$2.5 million worth of elements”
including 400,000 feet of outdoor action scenes, a fleet of
3 scagoing Viking ships, a 30-acre Viking village in Ger-
many, $300,000 worth of costumes, and an original musie
score.

On the network TV front, meanwhile, UA has scored
one “definite’” and one ‘“probable.” Firmly set, Eells re-
ported, is The Troubleshooters, sold to Philip Morris for a
fall start in a Friday 8 p.m. spot on NBC-TV. Sold,
but not set, is The Dénnis O’Keefe Show, which Oldsmobile
has purchased and for which it is seeking ‘a hetwork berth,
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MCA VS. MORRIS: The most intense competition in TV
film is not between a Desilu Productions & a Four
Star, or a Screen Gems & a Warner Bros.—it’s be-
tween the world’s 2 largest talent agencies, William
Morris and MCA. Between them, these companies
represent most of the production companies & series
on TV. When the decline of movies began, in the early
1950’s, both agencies had the foresight to see the tre-
mendous possibilities of TV film, and that’s why each
1s prospering in TV today.

Each agency takes a different tack in TV. MCA is
active in production through its subsidiary, Revue Produc-
tions, presently the leading telefilm company in Holly-
wood. Morris is a packager & representative of TV series,
and has made more than 20 series sales for next scason.

Unlike MCA, Morris doesn’t own a percentage of the
series it packages or represents. No. 1 man, Abe Last-
fogel, proudly boasts that his agency will never own any
part of a package, asserts instead that its role is to bring
together the component parts of a TV package, then sell
it. Morris clients include Four Star Films (7 series) and
20th-Fox TV (5 series), as well as a number of smaller TV
film operations such as The Danny Thomas Show, The
Real M¢Coys, Barbara Stanwyck Theatre and the recently
sold Betty Hutton series, Goldie.

While MCA, of course, also represents series, it is
known principally for its success in production through
Revue and in syndication through MCA-TV Film Syndi-
cation. The huge operation also includes buyout of the
pre-1948 backlog from Paramount & acquisition of the
Universal-International studio for Revue.

The Morris agency and other competitors take a dim
view of MCA’s involvement in production, insisting that
this places MCA in the untenable dual role of agent-
employer. (Why should the agent, they say, seek a fair
shake for his client, if the agent is the employer?) MCA
stoutly denies the argument, insists its production arm
has complete autonomy from MCA.

Screen Actors Guild exee. dir. Jack Dales, taking
cognizance. of the delicate MCA-Revue situation, points
out MCA :and Revue are closely policed by SAG regula-
tions. He says while the Guild has never been too happy
about an agency also being, in effect, an employer, the
situation arose when MCA, in the early 1950’s, stepped in
to fill the vacuum in TV film production & packaging, and
thereby created employment for actors.

MCA repeatedly insists that its Revue Productions
never favors MCA or its clients in deals, and that the
talent does benefit.

Commercial Producers Branch Qut: Diversification moves
into the TV program field by film commercial producers are
gaining momentum. Filmways, which has a production
liaison with Warner Bros., has named Al Simon, now a
v.p. of McCadden Productions, to the post of pres. of a
new Filmways subsidiary designed to package TV shows.
Van Praag Productions has filmed a 30-min. pilot of an
audience participation show, and is about to offer it for
sale. Transfilm, now part of the Buckeye Corp., plans a
step into TV cartoon films in the near future. Elliot, Unger
& Elliot; now owned by Screen Gems, is reported scouting
possible tape or film prograni properties. And Mrs. Frank-
lin D. Roosevelt is scheduled to appear in the pilot film of
a public affairs series to be made by Alexander Film Co.,
best known for its documentaries & TV commniercials.
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Wanted—Preduction Genius: Not a new problem, but re-
current is TV-film’s real shortage of knowledgeable pro-
duction executives, skilled men with ability & flexibility.

The problem came into focus again last week when
MGM-TV renewed production chief Richard Maibaum’s
contract, following an unsuccessful search for a successor,
Metro had offered the job to several TV executives, all of
whom had turned it down. While MGM offered not only
salary, but a percentage of series as an inducement, those
approached felt they were doing better in their present
situations. MGM-TV has lost 2 series, hasn’t sold any
new ones or a pilot. Meanwhile, it watches the progress
of its prosperous studio rivals in TV (Columbia-Screen
Gems, Warncer Bros., 20th-Fox TV).

Four Star pres. Dick Powell has for years been secking
vainly a production chief to relieve himself of that post.
But Powell retains the job although also busy with movie
activities as a producer-director for 20th-Fox.

That studio, too, has had considerable trouble finding
a production chief, but it now seems to have solved its
problem by having persuaded Martin Manulis, former
producer of Playhouse 90, to take the job. Manulis had
originally been signed to produce movies for the studio,
but 20th convinced him (a percentage deal in its series
helped) to take the top TV spot. Since then, this studio has
sold The Many Lives of Dobie Gillis, Adventures in Para-
dise and 5 Fingers, (the 2 latter being 60-min. series), has
2 NTA series in production—How to Marry a Millionaire
and Man Without a Gun—and several episodes of Tlhc New
Frontier (for CBS). There is no decision yet on the
Frontier sale, but the Manulis regime has 5 series, as
against last year’s 2, both syndicated.

The shortage isn’t confined to TV film, as MCA dis-
covered when it tried to find an exec. producer for its Ford
specials on NBC next season. David Susskind, busy with
Talent Associates, turned down an offer and MCA finally
induced its original choice, Hubbell Robinson, to leave CBS
for the post.

Several years ago Metro offered the job to Desi Arnaz,
inviting him to come over with his entire Desilu operation.
But Arnaz declined, reluctant to lose autonomy, and be-
cause he saw no percentage in toiling for Metro instead of
Desilu, no matter what the terms.

AFTRA-SAG Merger Study The mcrger of 2 of the larg-
est talent unions—the American Federation of TV & Radio
Artists and the Sereen Aetors Guild—appears to be mov-
ing further toward reality. David L. Cole, national con-
sultant on labor affairs, has been named by the two unions
to conduct a special study of “the feasability of a merger.”
Word of Cole’s appointment came late last week in N.Y. in
a joint announcement from Clayton (Bud) Collyer & How-
ard Keel, presidents of the TV-radio & movie unions re-
spectively. Cole is a former dir. of the Federal Mediation
& Conciliation Service, and is currently the permanent
arbitrator under the national AFL-CIO “no raiding” agrce-
ment, as well as for such companics as Intl. llarvester,
Inland Steel, Du Mont Labs., and Forstmann Woolen Co.
The merger study, say the unions, will be started “imme-
diately,” with Cole due to niake his report, when completed,
to the merger study committees of the 2 talent unions.

New telefilm distribution firm has been formed by Mel
Schlank, wlio has resigned as v.p. in charge of sales of
NTA’s low-priced-films offshoot, Famous Films. Ne\\ firm
will be called Universal TV Distributors.
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New York Roundup: Cal. Natl. Productions, NBC’s syn-
dication offshoot, has acquired 69 episodes of The Cali-
fornians for off-network syndication sale . . . CBS Films
Inc., in a similar move, will launch Trackdown in syndi-
cation as a once-weekly nighttime show . .. NTA has sold
its 65-feature “international package,” which mixes post-
48's with old Shirley Temple films, in a total of 24 mar-
kets . . . MCA-TV has now sold its Paramount pre-1948
fcatures in 58 markets.

Sales tax seminar will be held in N.Y. June 22 by the
Film Producers Association to acquaint movie accountants
& finance officers on the latest rulings concerning tariffs
that must be paid on film commercial transactions in the
city. Tax consultant Harry Rabinowitz will be on hand as
guest expert.

Ziv pres. John Sinn says that “expanded distribution”
of telefilms, both in the U.S. & overseas, will have to be
achieved to fill the gap between per-episode budgets, whieh
he figures are rising 20 to 40%, and the fall sales outlook,
which is likely to increase by only 10 to 15% . .. John
Oxberry, pres. of Animation Equip. Corp., back from 6
weeks in Europe, says that British equipment for making
animated commercials is “at the stage it was at in the
U.S. 7 years ago,” although progress is being made. He
rates Sweden as tops in animation technique, primarily for
theatrical films.

Year-round film activity, minus the usual summer
slump & hectic pre-fall rush, is how it’s been going for
Robert Lawrence Productions, N.Y., which is due to rack
up 52 consecutive weeks of steady TV film eommercial pro-
duction on June 26. Says Lou Mucciolo, produetion v.p.
of RLP: “The peaks & valleys are gone. As a result, the
eeonomies that can be wrought from steady production
are now being effected.”

First use of TV tape for armed forces recruiting &
public service programs is being made by the Navy with 2
forum shows taped at WTTG Washington. The first show,
produced by Cmdr. H. Harold Bishop, of Bureau of Per-
sonnel, in charge of media for recruiting, is discussion of
Why a Strong Navy? Eight tapes of the 30-min. show are
in distribution to stations along with companion animated
film “commercials” for Navy recruiting. Second show,
Strength Through Sea Power, will be taped July 1 as part
of WTTG’s Georgetown U. Forum and 8 tapes will be
bicycled to stations.

ABC Films has sold One Step Beyond, (telefilm series
dealing with the supernatural now seen on ABC-TV) as
Aleoa Presents, to the CBC-TV network in Canada, where
it begins June 23 . . . NTA’s Hour of Stars series, com-
prising 60-min. rerun episodes from the 20th Century-Fox
& Warner Bros. network shows, has been sold in an addi-
tional 20 markets in the past month, bringing the total
to 60 .. . MCA-TV claims a high rating score for its syn-
dicated State Trooper series, with ARB reports putting
the show in the “top 10” locally aired film shows in 75%
of the 114 markets in which it’s running.

New sideline for Goodson-Todman, best known for
modes\-budget quiz & panel shows, is in the field of retail
promotions. Their first entry, “Word-a-Week,” a game pack-
age trat includes display material, newspaper mats, and
TV-radio eommercials, is getting an 8-weeks trial run in
the Johnstown, Pa. Acme Supermarkets. The G-T package
is basically a form of bingo in which store customers are
given free envelopes of letters to be matched against daily
winners listed by the stores. Aecme has ordered 35 million
entry blanks for the 8-week period. G-T also is in the
publishing field, having formed Star Press books.
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Hollywood Roundup: Screen Extras Guild board of di-
rectors has been authorized to take a strike vote against
movie & TV producers, following unanimous rejection by
the membership of eounter-proposals submitted by the
producers on a contract.

Revue Productions has finished reshooting a pilot of
Roadblock, starring James Brown. The original pilot was
made a couple of years ago for ABC, but didn’t sell. Revue
plans to push the pilot for a sale now despite the lateness
of the season . . . Jack Webh’s Mark VII Telefilm Co. is
producing the pilot of a half-hour western, Johnny Guitar,
this week . . . Four Star will place the June Allyson The-
atre into production June 24 at Republic.

Highest priced writers in TV are those scripters who
turn out the Lucille Ball-Desi Arnaz specials in the Desilu
Playhouse series. Price: $30,000. For the latest special,
Desilu called in 2 more writers as consultants at $17,500.

Screen Gems & production v.p. Harry Ackerman, are
in negotiation on a 2-year renewal of his eontract . . .
Revue Productions is reshuffling assignments. Maxwell
Shane is signed as producer of M Squad; Michel Kraike,
producer of the Henry Fonda series, The Deputy; Everett
Chambers, producer of Johnny Staccato; and William Frye
exec. producer of latter 2 shows.

Ziv TV had to suspend production of its Bat Masterson
series in Hollywood last week, when Gene Barry, star of
the Western, refused to show up for work. Barry feels
Ziv owes him more money for another season of Maslerson.
There was an Iron Curtain around the whole affair, with
Ziv, Barry, and his producers all suddenly unavailable.
Barry’s agent, Bill Belasco, wouldn’t comment on the
standoff. One Ziv source tells us the company isn’t wor-
ried, that it has an ample supply of telefilms already made.

Universal-International musical director Joseph Ger-
shenson, leaving his exclusive eontract deal for a non-
exclusive contract, has formed Major Music Enterprises
to service TV & movies . . . Metro’s industrial & eommer-
cial film div. dir. Bill Gibbs is being transferred to the
N.Y. office, to operate his division from there.

NBC’s hour-long Western series Trace Hunter, orig-
inally planned for next season, has been shelved temporar-
ily by producer Jack Chertok because of casting difficulties
. .. Producer Clarence Eurist is preparing 2 telefilm series,
Conquistador & D.F.S., both to be produced in Mexico . . .
World Television Programming, owned by ABC films &
Joseph M. Schenck Enterprises, has signed David Janssen
to star in its new series, The Racer. ... Arthur Marks has
been named associate producer for Perry Mason, produced
by Herbert Hirschman.

Ziv TV, Standard Oil of Cal. and producer Ivan Tors
of Sea Hunt were named defendants in a $1 million suit
filed last week in Los Angeles, by actor-stuntman Frank
Donahue, asst. director William Webb and TV producer
Richard Ross. The plaintiffs contend an idea & material
they had submitted to Ziv for an underwater series in
1955, entitled Underwater Legion was utilized for Ziv’s
Sea Hunt series . . . Rexall (via BBDO) is interviewing
candidates to replace Jean Sullivan as hostess & eom-
mercial announcer on its specials next season.

Another TV title conflict looms (Vol. 15:20). Desilu
Productions has been blueprinting a musical Don Quixote
for at least 2 years, planning it for Desilu Playhouse (Vol.
15:17). Now agent Wynn Rocamora is packaging an hour-
long musical telefilm entitled Don Quixote. When Arnaz
first announced his project, a couple of other eompanies
announced similar deals, but nobody has come up with a
Quixote yet.
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NEW TV LINES—GE & SYLVANIA: “Selling up” will be big emphasis of set makers on fall-
winter market. Two more TV lines reinforce this trend which became apparent last 3 weeks (Vol. 15:22-23).
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