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SUMMARY-INDEX OF WEEK’'S NEWS

Stations

CANADIAN TV OPENS UP with long-awaited decision to grant
licenses to competitive stations in heretofore one-station cities.
U.S. broadcasters seen watching situation for opportunities to
invest in new outlets (pp. 1 & 10).

Congress

SENATE OVERRULES LAR DALY—with Sec. 315 reservations
about trusting broadcasters to be fair in political newcasts. House
action due next {(pp. 2 & 6).

BASEBALL BLACKOUT SPECTRES for TV raised again at Senate
hearings on sports anti-trust exemption bills. But chances of pas-
sage this session are slim (p. 4).

FCC

INDUSTRY EVALUATES OPTION-TIME PROPOSALS, affiliates op-
posing reduction in hours. XKTTV says FCC must follow Justice
Dept. SRA urges "reserved time” (pp. 2 & 5).

FOUR VHF DROP-INS PLANNED AS SPECTRUM CHURNS. FCC
issues progress report on channel-swap dickering with OCDM.
Harris's controversial spectrum bill (pp. 3 & 7).

Film & Tape

RCA’S TAPE SHOWCASE will be an 8-recorder independent rental
studio in N.Y. operated by Reeves Sound Studios. Selling point:
simplified editing (p. 15).

Networks

TV's MATURITY AS NEWS MEDIUM underscored by coup on
Nixon-Khrushchev taped debate and industry’s insistence on news
freedom despite govt. pressure (p. 3).

NETWORK TV BILLINGS are still on the rise as first half closes
9.3% ahead of 1958 period & June runs 10.7% ahead of June
1958 (p. 9).

Advertising

FOREIGN AUTOS—LOCAL BUSINESS so far as TV is concerned,
Despite small car threat from Detroit, foreign automakers eschew
network TV for local spots, print media (p. 13).

ALL-TIME HIGH AD VOLUME of $10.9 billion predicted for 1959 by
Drinters’ Ink, which sees network & spot TV up 11%, radio up
1%. Final 1958 estimates compiled (p. 13).

Manufacturing & Distribution

AVERAGE TV PRICE HIGHER this year than last on basis of fac-
tory figures. Firsthalf average is $133 vs. $131 last year, con-
tinuing upward trend (p. 18).

NEW WESTINGHOUSE "“"IMAGE” includes siress on independent
service, quick parts availability, 4 complete furniture-designed
TV-stereo lines (p. 18).

GENERAL DYNAMICS HOLDS LEAD among electronics firms in
Defense Dept. list of top 100 contractors. Electronics about 10%, of
all awards (p. 20).

CANADA GIRDS FOR TV COMPETITION: Canada’s long-awaited decision to open its TV
cities to competitive commercial stations come Sept. 15 (Vol. 15:30)—thus ending much-criticized "“open city"’
monopoly long enjoyed by CBC and some private interests—is still too fresh to be fully clear in all its ramifica-
tions. But this much you can bank on:

As soon as Canada's choice TV markets go up for grabs, action will be fast & furious, and U.S.
broadcast interests—networks, station chains, independents with near-border locations & Canadian contacts
—may well be substantially involved. Of course, U.S. hopefuls will get a real run for their investment money
from native Canadians and from other “alien” TV enterprisers trying to get into Canadian TV. British com-

 mercial program contractors, flushed with success of their first few years of operation—and with plenty of
investment money to spend—are known to be interested in helping their Canadian cousins with financing &
programming—perhaps even to extent of participating in formation of a new Canadian network.

Among welter of rules & requlations giving boot to obsolete one-station-per-city policy is one governing
ownership content of a new competitive station: Its presiding officer & two-thirds of its directors must be
| Canadian citizens; three-quarters of its voting stock must be owned by Canadian citizens. Conversely, of course,
this means that non-citizens can own up to 25% of a given station. (FCC is less generous, limiting alien
ownership of U.S. stations to 20% ). Surprisingly, our talks with American broadcasters reveal that not too
many are aware that the Canadian 25% alien-ownership clause actually came into being last year, as Sec.

' 14 of Canada’s Broadcasting Act.
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Some U.S. broadcasters, from all indications, are biding time until sound of Sept. 15 gun, although
others may be already making arrangements with Canadian interests to stake 25% claims when “open
season” is declared on choice locations. All 3 networks express interest in the situation.

Prime areas for new stations undoubtedly will be 6 major markets now exclusive domain of CBC:
Montreal, Toronto, Ottawa, Winnipeg, Vancouver and Halifax—which represent a total of 11 allocated but
presently unassigned channels. However, by no stretch of imagination is Canadian competitive TV a juicy
plum ripe for picking. Far from it. Any U.S.-British designs on Canadian TV—in all areas ranging
from station ownership to programming—must first reckon with Canada’s Board of Broadcast Governors
(BBG), new licensing & regulatory guardian of Canadian broadcasting

Canadian telecasting will continue to be Canadian in content & character, BBG secy. W. D. Mills told
us. Supporting requlations already in existence toward this end are various new BBG proposals restricting
Canadian-U.S. TV fraternization. Proposals will be subject of public hearings in Ottawa Nov. 2-3, become
policy around July 1960 as modified & approved if they survive hearings. Among proposals of particular
interest to American broadcasters: No Canadian station will be permitted to form a direct programming
connection with U.S. broadcasters without BBG approval; programming must be 55% Canadian content.

U.S., British & other foreign invasion of Canadian TV is facilitated, on other hand, by absence of
restrictive Canada-for-Canadians legislation. As rulings now read, for example, there is no limit to number
of stations non-citizens can buy into, so long as share per station is limited to 25%. Also, there is no legisla-
tion preventing U.S. network, for example, from forming Canadian subsidiary and going after Canadian
licenses wholesale instead of in piecemeal 25% bites. However, ultimate decision as to who gets what
channel rests with BBG—which can be expected to be protective of Canadian interests. (For more on the
meaning & operation of competitive Canadian TV, see p. 10.)

INDUSTRY EVALUATES OPTION-TIME PROPOSALS: Early returns are in on FCC's
proposed changes affecting option time rules (Vol. 15:17), and, as expected, the majority of those com-
menting strongly urge rejection of the major change proposed—reduction of option time from 3 to 2%
hours for each of the day’s 4 segments. Comments aren’t due until Aug. 3, and networks themselves haven't
tiled yet, but most of others have filed or made advance copies available to us.

Network affiliates like the status quo on amount of option time permitted, but most of them go for
the minor proposed changes which tend to give them a little more elbow room in dealing with networks.
In the latter, they see their own positions improved at no detriment to networks.

Station Representatives Assn. said it would go along with the 2%2-hour proposal but its main pitch
was for “station reserved time'’—at least one hour in each segment from which networks are excluded.

KTTV Los Angeles, prime anti-option-time force, based its entire case on Justice Dept.’s opinion that
option time is a violation of antitrust laws. It asserted that FCC is duty bound to enforce Justice's ruling.
(For digests of comments filed to date, see p. 5.)

SENATE OVERRULES LAR DALY—WITH RESERVATIONS: Broadcasters have won
half their fight in Congress to overturn FCC's Lar Daly political equaltime newscast ruling. As expected,
Senate voted last week to exempt most news-type shows from Communications Act’s Sec. 315—and House
is lining up now for similar action (see p. 6).

But TV & radio are long way from winning Congressional vote of confidence and trust in fairness of
broadcasters’ political news judgments. Mistrust of station owners, misgivings about their professed public-
service motives in seeking redress from Lar Daly, were sour themes which ran all through Senate debate.

Afternoon-long wrangle over Sec. 315 amendments brought no floor arguments that FCC's newscast
interpretation of law was sound. On other hand, nobody on Republican or Democratic sides of aisle stood
up as champion of broadcasters’ integrity as newsmen, either. And nobody even suggested that Sec. 315
isn't needed at all to protect candidates from discrimination—and public from political deceptions.

Senate suspicions of broadcasters were demonstrated by vote to cut panel shows from Sec. 315 ex-
emptions recommended by Commerce Committee. It was arqgued that this format can easily be used by TV
& radio operators to promote their own candidates. Documentaries were left in exemption list, but much fear
was expressed that they'd be subject to political perversion, too. Senate also wrote its own gratuitous ad-
monition that in all exempted news programs “all sides of public controversies” must be handled fairly.
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So long as such suspicious-looking images of industry—however distorted—are seen in Congress,
TV & radio won't get out from under Sec. 315 entirely. There'll be good-conduct testing period for broad-
casters if amended Senate bill—or something like it—becomes law. Broadcasters could make good use of
it to prove—once & for all—their right to practice electronic journalism unhampered by equal-time rules.

TV's MATURITY AS NEWS MEDIUM: Americans again witnessed TV's unparalleled ability
to dramatize and humanize current history last week—in the celebrated video-tape debate between Vice
President Nixon and Soviet Premier Khrushchev from the U.S. Exhibition in Moscow (Vol. 15:30). Unlike the
newspaper accounts, in the taped version both characters in tense international drama stood out as human
beings. It was TV's best news fare of year.

Decision by all 3 networks to go ahead with telecast despite hold-up request from U.S. Embassy in
Moscow and State Dept. reflects TV's growing maturity and self-respect as a news medium. After some hesi-
tation, networks unanimously decided request was unwarranted abridgement of news freedom and televised
the tapes anyhow. Not a peep came out of State Dept., which apparently realized it stood on marshy ground.

U.S. TV thus acquitted itself nobly, helping to refute those who argue the medium is too timid &
irresponsible to be considered the equal of other news media. Responsibility and maturity shown by networks
& stations in this incident should add more weight to their arguments for House passage of amendment to
Sec. 315—which in FCC's current interpretation appears to be unreasonable infringement on public's right
to free access to news.

One of heroes of the video-tape coup was Ampex v.p. Philip Gundy, whose 5000-mile dash from
Moscow to N.Y. with the tape made possible the U.S. telecasts. (For details, see p. 8.)

CBS transferred 16%2-min. taped debate to kinescope recording for the promised playback on Rus-
sian TV—and it was in Moscow Sun. July 26, two days after the action took place. Russians will probably

see a well-censored version of incident on their TV screens. But fortunate Moscovites need only proceed to

the scene of the original action—U.S. Exhibition in Sokolniki Park—to view continuous performances of full
unexpurgated debate (in color), courtesy of 2 U.S. exhibitors, Ampex & RCA.

4 VHFY DROP-INS PLANNED AS SPECTRUM CHURNS: There were 3 major TV alloca-

tions developments last week: (1) FCC moved another step, it's understood, toward implementing its

“interim” plan—instructing staff to prepare mileage-cut drop-ins of vhf channels in Providence, Louisville,
Grand Rapids & Syracuse. (2) FCC issued a “‘progress report” on its dickering with Office of Civil & De-
fense Mobilization (OCDM) toward getting more vhf channels. (3) Rep. Harris (D-Ark.) introduced a very

controversial bill which would set up a Frequency Allocation Board to divide spectrum between governmental

and non-governmental users.

FCC isn’t definite about its plans for the 4 vhf drop-ins, we're told. Its attitude isn’t merely “let's
see what it looks like,” ‘yet it isn't a “let’s really do it” decision. Staff is due to report back after Aug. recess.
Then, there's serious question about final action, because only 5 Commissioners will be on hand for most
of fall & winter—Comrs. Craven & Hyde attending international conferences in Geneva much of the time.
We understand that the 4 proposals involve co-channel or adjacent-channel cuts or both.

Unusual angle of FCC's allocation session this week, we're told, was presentation by allocations
engineer Mclvor Parker, summarizing the technical case for a move of all TV to uhf. We've yet to find a
Commission engineer who doesn’t lean toward all-uhf. They all acknowledge that the problem is more than
“technical” but they argue addition of new vhf channels would present the same non-technical problems.

Commission’s work with OCDM, aimed at swapping uhf channels for vhi, is a mighty slow process,
as can be seen from full text of FCC's report (see p. 7). OCDM didn’t think there was enough progress
to justify a report, because no joint announcement was issued nor did OCDM put out its own. One OCDM

- source tells us: “Maybe there will be something to report in a year or so—maybe not. I see no progress.

The report’s premature. FCC talks about an allocation ‘which could be implemented within the next 10 to
15 years?” What will anyone do? Who knows?"

FCC negotiator Comr. Ford is more hopeful: “I think we've got our teeth into the job. It's a bigger
job than I thought it was in January.”

Harris' spectrum bill (HR-8426) would set up 3-man civilian Frequency Allocation Board with power
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to parcel spectrum between govt. & non-govt. users “on its own initiative,” if it chooses—and none of the
provisions of the Administrative Procedure Act are applicable to its actions. Board would have to transmit
its decisions to the President, who would have power to accept, reject, modify or reverse Board’'s decisions
—if national security or foreign relations are involved. Bill also would establish a Government Frequency

Administrator to allocate spectrum among govt. frequency users.

Assn. of Maximum Service Telecasters’ exec. dir. Lester Lindow is aghast at the bill, despite Harris"

record of "“showing appreciation of the problems of non-govt. spectrum users.” “This bill,” Lindow said,
“would put unprecedented authority in the hands of the President, out of the hands of Congress. It would
make allocations almost a star chamber proceeding. No public notice. No hearings. No Administrative
Procedure Act. It would affect far more than TV—AM, FM, all radio users. It even has implications beyond
communications.” NAB offered no reaction, but it's understood to lean same way.

Among networks, CBS & ABC spokesmen said they weren’t prepared to comment. But one informed
NBC source likes the bill. He said that the civilian composition of proposed Board is better safequard against
arbitrary govt. action than present setup—in which spectrum is divided between govt. & non-govt. users
through negotiation between FCC and all other govt. agencies. He also pointed to "legislative intent” behind
the bill, as expressed by Harris in this paragraph of a press release:

“The Freqgency Allocation Board and the President would be given authority to modify or cancel
allocations of radio frequencies presently allocated for non-federal govt. uses or for federal govt. uses, re-
spectively. However, where such frequencies have been used reqularly, and extensively for the purposes
for which they were allocated, and large sums have been invested in equipment especially designed for
use of such frequencies, the Board or the President would not be expected to modify or cancel such alloca-
tions, unless such action was determined to be necesary in the interest of national security.”

Harris has thrown in the towel on a spectrum study on his own, even though Congress gave him
$150,000 for it. His spectrum panel discussion (Vol. 15:24), he said, convinced him that proper organization
is needed, not more studies. Furthermore, he said, he couldn't get the people he needed for a study, nor

could he get cooperation from the military.

Bill won't get any hearings this session but it will be an inflammable document next year if Harris

chooses to stoke it.

Congress
BASEBALL BLACKOUT SPECTRES: Professional club own-

ers & enthusiasts last week made their annual pitch in
Congress for sports anti-trust exemption legislation
permitting them to control telecasts of games—but it
looked like they’d lose again.

The Senate Judiciary anti-trust & monopoly sub-
committee headed by Sen. Kefauver (D-Tenn.), which
last year blocked such legislation after it had passed
the House (Vol. 14:31), went through hearings on the
subject again. But the counterpart House Judiciary
subcommittee chaired by Rep. Celler (D-N.Y.) hadn’t
yet found room for sports on its hearings agenda. And
time at this Congressional session was growing late.

Up for the Senate hearings were a baseball TV black-
out bill (S-616) by Sens. Hennings (D-Mo.), Dirksen (R-
Il1l.) & Keating (R-N.Y.) and a brownout bill (S-886) in-
troduced by Kefauver himself. The first would permit clubs
to forbid telecasts of major league games within 75 miles
of minor club communities. The second would permit tele-
casting restrictions “reasonably necessary” to protect
minor club gates—if approved by FCC.

The pro sports lineup for the anti-trust exemption
legislation was led by Baseball Comr. Ford C. Frick. He
heartly endorsed TV restrictions as necessary to save base-
ball from falling attendance by paying customers. Frick
said TV was about 60% responsible for the plight of minor
clubs which have been forced to fold.

Principal Congressional spokesman for the blackout
bill was Sen. Keating, who said pro sports must be freed
from anti-trust threats—or “we court disaster for the
pastimes so many Americans love so well.” He denounced
the milder Kefauver bill and its “reasonably necessary”
TV brownout provisions as leading to govt. interference.

FCC took a dim view of both bills, as it did when simi-
lar legislation was up last year. In a letter to Kefauver,
Chairman Doerfer said the Commission doesn’t want
to make judgments on particular programming policies.

NAB pres. Harold E. Fellows, whose testimony last
year helped stop similar legislation, didn’t make a personal
appearance at the Senate hearings this time. But he spoke
for broadcasters in a statement filed with Kefauver; cen-
tering his fire on the Hennings-Dirksen-Keating measure.

Fellows said that if the 75-mile blackout bill is passed,
only 35 of 183 TV stations which now carry major league
games would be unaffected, 90 stations would be blacked
out all the time, 58 would be blacked out at least half the
time. He estimated 44 million viewers would be deprived
of a chance to watch major games as a result—and this
“would force the cessation of major league telecasts” by
the stations. And it wouldn’t be economically feasible for
advertisers to sponsor games, he pointed out.

Meanwhile, the Portland (Ore.) baseball club of the
Pacific Coast league sued the major leagues for $1.8 million
in triple anti-trust damages, charging—among other
things—that the majors’ TV & player acquisition practices
were responsible for Portland’s “loss of income and gen-
eral reputation & goodwill.” The suit asked the court to
enjoin ‘“unfair competition” by TV.
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Congress Gets in Quiz Act: Long-dormant plans by Con-
gressional committees to have an investigative look at
last year’s TV quiz show scandals were revived last week,

Senate Commerce Committee Chairman Magnuson
(D-Wash.) started the revival by asking N.Y. Distriet
Attorney Frank Hogan for a copy of an impounded grand
jury presentment on operation of the quizzes (Vol. 15:30).

Chairman Harris (D-Ark.) of the House Commerce
legislative oversight subcommittee followed suit by an-
nouncing his group was mapping a probe of the shows. A
formal motion requesting the grand jury’s minutes was
filed with the N. Y. Court of General Sessions by a sub-
committee staffer.

Senate committee staffers said they already had basic
information on some of the publicized quiz cases and would
be able to go ahead on an inquiry without help from Hogan
—but that the jury’s report would save some time.

Harris reported his subcommittee had been watching
quiz show developments with “great interest.” He said it’s
now ready to “investigate these programs in order to in-
sure that effective enforcement measures, designed to pre-
vent the recurrence of any fraud, will be taken by the
regulatory agencies of Govt. which are subject to our
legislative jurisdiction.”

Chances that there’ll be competing probes in Senate
& House were discounfed by Magnuson, who said he had
been unaware Harris had any such inquiry in mind. Mag-
nuson added that his committee had no firm plans for a
formal inquiry, but that if one is started, he & Harris
“might do it together.”

- ,

Tenure of FCC members would be extended until suc-
cessors are installed in office under terms of a bill (S-1965)
passed last week by the Senate to insure continuity of the
agency’s work when vacancies occur. Existing law pro-
vides that members of the ICC, FTC & CAB stay on the
job after their terms run out if successors aren’t ready to
take their places, but no such provision applies to the FCC
& FPC. Introduced by Chairman Magnuson (D-Wash.) of
the Senate Commeérce Committee, the bill originally would
have permitted the President to dismiss members of FCC
& FPC for “inefficiency, neglect of duty, or malfeasance in
office” (Vol. 15:21)—grounds which may be used now to
fire members of the other 3 agencies. But this section was
cut from the bill by the Commerce Committee, Magnuson
explaining there are “some serious legal matters which
we want to look into in much more detail.” He said that
agency investigations by the Senate Judiciary administra-
tive practice & procedure subcommittee headed by Sen.
Carroll (D-Colo.) “will be -of help to us on this matter.”
However, no hearings on the subject have been scheduled
by Carroll, whose initial hearings on agency practices 2
weeks ago ran into objections by other Senators to pro-
posed “influence” legislation (Vol. 15:30).

TV-radio reciprocity: The Soviet Union would own &
operate TV & radio stations in the U.S. under a proposal
by Sen. Bush (R.-Conn.) providing that “we werc per-
mitted to do the same thing in Russia.” He said “audio-
visual exchanging of wviewpoints & environments would
inspire a truly wholesome competitive race for an in-
creasingly better way of life for people everywhere.”

Foreign films & recordings “imported for public ex-
!ﬁbition or broadecasting” would be “clearly marked” to
indicate their origin under a Tariff Act amendment (HR-
8474) introduced by Rep. Roosevelt (D-Cal.) He said
“viewers & listeners as well as importers & exhibitors”
should know what they’re getting in movies & sound.

The FCC

More about

OPTION TIME PROS & (OGNS: Heart of networking re-
mains option time, according to network affiliates’
committees which were unanimous in their plea to the
FCC that the present 3-hours-per-time-segment be
retained, not cut to 2% hours (see p. 2). The only
opponent of option time which filed comments with
FCC so far, KTTV Los Angeles, insists that option
time is illegal and must be done away with. Herewith is
a summary of comments filed last week (networks ex-
pected on the Aug. 3 deadline) :

ABC-TV Affiliates’ Committee (Alex Keese, WFAA-
TV Dallas, chairman) likes all of FCC’s proposed changes
except the reduction of option time. The 3-hour provision
should be retained, it said, since a reduction would pro-
duce “an interruption of continuous income to the affiliates
with possible damaging effects at least upon the opera-
tions of smaller-market stations” and “seriously affect the
programming function of the network with corresponding
detrimental effects upon the affiliates’ ability to program in
the public interest.”

The ABC group endorsed the proposal that “straddle
programs” (partly in option time, partly out) be con-
sidered as falling entirely within option time “provided
that the amount of time that can be optioned under the
present rules is not reduced.” It also supported the pro-
posed change in length of notice given by networks of
plans to enforce an option from 8 weeks to a sliding 4-17-
week scale, and the proposals to broaden affiliates’ right to
reject specific network programs.

CBS-TV Afliliates’ Committee (John Hayes, WTOP-
TV Washington, chairman) asserted that a cut of 30
minutes from evening time alone “would seriously threaten
successful network operations, would consequently have
an adverse impact upon affiliated stations, would reduce
the amount of high-quality programming available to the
public and, hence, would be contrary to the public interest.”
The group also: (1) Supported the proposal on option
time. (2) Endorsed the change “which would lengthen the
period of advance notice required before a network may
exercise its option rights” but opposed the proposal to
shorten it. (3) Supported the idea of giving affiliates more
latitude in accepting and rejecting network programs,
though it asked that rules be limited so they won’t “pose
a serious threat to effective operation of option time.”

NBC-TV Affiliates’ Committee (Jack Harris, KPRC-
TV Houston, chairman) stated that a cut in option time
would produce “a quantitative and qualitative loss in net-
work programs available to the affiliates and to the public
which could not be made good from any non-network pro-
gram source.” FCC’s “straddle” objective was endorsed
but changes were suggested to eliminate the possibility
that the Commission’s language might prohibit straddle
programs altogether. The group opposed the “length of
notice” change on the grounds that it would be “cumber-
some to administer” and remedy ‘“no existing evil,” and it
endorsed the proposals on program acceptance & rejection.

Station Representatives Assn. said that it has been
persuaded that option time is necessary. But, it said, some-
thing needs to be done to “alleviate the deterrent effects of
option time on creation of competitive program sources.”
The answer it said, is “station reserved time.” SRA pro-
posed that at least one hour per segment of the broad-
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cast day be denied to networks 6 days weekly. The hour
may be 60 consecutive minutes or 2 half-hour periods.
FCC could cut reserved time to 30 minutes in 2-station
markets, none in single-station markets, “upon a showing
that effective network competition would be adversely
affected.” Also, stations would be permitted to let net-
works run into reserved time with unusually long pro-
grams of “national importance.” SRA also endorsed FCC’s
proposals on straddle programs, option-time notice period
and program rejection, stating that they’re “designed to
strengthen licensee responsibility.” Turning to option time
on radio, SRA urged its elimination because ‘“‘there is no
longer any basis for assuming that option time in radio
is even reasonably necessary as a business convenience.”

KTTV Los Angeles asserted that FCC must throw op-
tion time out because Justice Dept. says it's illegal and the
Commission is required to enforce the anti-trust laws. The
station quoted the 1954 U.S. Supreme Court decision on
broadcast lotteries: “There cannot be one construction for
the FCC and another for the Dept. of Justice.” FCC
shouldn’t encourage the industry to violate the law, KTTV
said. “The industry might well decide,” it stated, “that the
short-term gains from illegal option time, in effect licensed
by the Commission, outweigh the distant retribution
threatened by the Dept. of Justice opinion.” The station
suggested that the Commission adopt a rule prohibiting
option time but keep the rule on ice while networks litigate;
this, it said, would be fair to networks. It also asserted
that FCC is “duty bound to recheck” its current option
time proposals with Justice Dept. if it has any doubt
about their legality.

Orlando Ch. 9 “influence” case, remanded to FCC by
the Court of Appeals (Vol. 15:21), was reopened last week
for an evidentiary hearing “at a date to be subsequently
announced,” FCC giving all parties until Aug. 10 to request
participation. Following terms of the court order, which
called for a special hearing examiner, FCC said these ques-
tions in the Ch. 9 grant to WLOF-TV will be explored:
(1) Should any Commissioner be disqualified from the re-
opened proceedings? (2) Did anybody influence or attempt
to influence any FCC member in the award? (3) Did
“misconduct or improprieties” figure in the grant? (4)
Should WLOF-TV or any other applicant be disqualified ?

Actor Bob Hope, in the formal form of “Leslie Towns
Hope,” turns up as a stockholder in WIP Bestg. Inc., the
4ih applicant for Wilmington’s Ch. 12. He will hold 33.9%
of Class A stock, which votes for 3 directors. Pres. Benedict
Gimbel (radio WIP Philadelphia) remains the major stock-
holder, with 519 of Class B, which elects 4 directors. The
other principal Class B holders are Ralph S. Brent, v.p,,
21.25%; Clifford C. Harris, treas., 3.4%; A. Arthur Miller,
secy., 2.125%. Another substantial Class A holder is di-
rector John P. Crisconi. It was the only application filed
last week, brings the total pending to 108 (15 uhf).

Sale of WNBC (Ch. 30) Hartford by NBC to Conn.
TV Inc. (Vol. 15:26) has been held up by FCC which last
week sent the parties a MacFarland letter indicating that
a hearing is necessary to examine “overlap of interest and
concentration of control”” The company buying the sta-
tion is owned by WWLP (Ch. 22) Springfield, Mass. and
WICS (Ch. 20) Springfield, Ill.

Bakersfield, Cal. uhf grants—KICU (Ch. 17) & KFBL
(Ch. 39)—were affirmed by the FCC, which denied protests
filed by KBAK-TV (Ch. 29).

AUGUST 3, 1959

More about

LAR DALY REVERSAL: The Senate voted last week to
add language to equal-time Sec. 315 of the Communica-
tions Act so that it means approximately what it did
for 25 years prior to last Feb. 19, when FCC decided
that newscast appearances by candidates—Ilike cam-
paign speeches—are political “use” of broadcasting
stations.

Approving by voice vote an amended Commerce Com-
mittee bill (S-2424) to exclude most TV & radio news
shows from FCC-imposed Sec. 315 requirements (Vol. 15:
29-30), the Senators used such words as “stupid” and
“silly” to describe the Commission’s Lar Daly dictum. But
in more than 2 hours of wide-swinging debate on equal-
time issues they also said, over & over again: “You can’t
trust broadcasters” (see p. 2).

No defense of the Lar Daly newscast decision was
offered on the Senate floor—but the nullifying measure
sponsored & floor-managed by Sen. Pastore (D-R.I.) didn’t
have clear sailing either.

The Senate had to beat down an amendment by Sen.
Long (D-La.) to cancel the Sec. 315 news program exemp-
tions on June 30, 1960, and another proposal by Sen. Mec-
Carthy (D-Minn.) & others making documentary shows
subject to equal-time demands by candidates.

In final actions, the Senate: (1) Eliminated panel news
shows from exemptions specified by the Pastore bill. (2)
Inserted a clause sternly warning broadcasters to wateh
“the public interest” in news programming. (3) Wrapped
up the altered measure and sent it along to the House
with a hope for quick concurrence in its major provisions.

No immediate floor action on Lar Daly was in sight
in the House, however. A similar Sec. 315 bill (HR-7985)
by Rep. Harris (D-Ark.) was approved by his Commerce
Committee a week earlier (Vol. 15:30). But the slow-mov-
ing House commitee will have to meet again—possibly
early this week—to go over its formal report on the Harris
measure, a draft of which was written last week by its
communications counsel Kurt Borchardt.

After the House committee adopts a report, the bill
must be cleared to the floor by the Rules Committee headed
by Rep. Smith (D-Va.)—and that may take several weeks
or longer. In no hurry, Harris himself said he agreed with
other House leaders that a “normal course” should be fol-
lowed in processing his bill through the Rules Committee.

In its revised form, the Senate bill exempts “any
newscast, news interview, news documentary, on-the-spot
coverage of news events” from equal-time requirements.
The pending House bill gives exemptions to any “bona
fide newscast (including news interviews) .or on-the-spot
coverage of news events (including political conventions
& activities incidental thereto).”

A Senate floor amendment offered by Sen. Engle (D-
Cal.) and accepted without much argument by Pastore
struck “panel discussion” from the news show category
approved by the Senate committee. Engle & others pointed
out that subject matter of panel programs can stray far
away from spot news, giving a politician-participant a
field day on the air. A move by Sen. McCarthy to remove
documentaries from the list on similar grounds was de-
feated, although he had wvocal floor support.

The Senate’s watch-your-step admonition to broad-
casters was written into Sec. 315 in an amendment by Sen.
Proximire (D-Wis.). It was described by Pastore as “sur-
plusage” in view of the intent of the language of the rest
of the law, but carried easily.
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The Proxmire amendment says: (1) “TV & radio
frequencies are in the public domain.”” (2) Station licenses
require “operation in the public interest.” (3) In all equal-
time-exenipted show, “all sides of public controversies shall
be given as fair ‘an opportunity to be heard as is prac-
tically possible.”

Retained unchanged in the Pastore bill were provi-
sions for Congressional reviews of Sec. 315 operations
within 3 years and for annual equal-time reports by FCC.

Meanwhile the FCC itself did some equal-time amend-
ing. It revised its political broadcast rules, which were
collected last year in a long Q-&-A guidebook (Vol. 14:41),
to add stipulations that: (1) Candidates must apply for
station equal time within a week after opponents have ap-
peared. (2) It’s up to candidates themselves—not FCC—to
prove that they are “legally qualified” under Sec. 315.

Passage of the Senate bill was hailed by CBS Inc.
pres. Stanton. He wired all CBS affiliates that it gives
TV & radio “a greater opportunity to serve the public
during ‘political campaigns.” The Senate vote was preceded
July 26 by a special CBS-TV documentary on the Lar
Daly case, in which Stanton editorialized that the industry
doesn’t “ask for the right to discriminate—only to distin-
guish” between major & minor candidates. Minor party
spokesmen were scheduled for an equal time rebuttal on
CBS-TV 7:30-8 P.M. Aug. 2.

But CBS & NBC weren’t resting on the Senate’s Sec.
315 vote. They went to the Court of Appeals in Washing-
ton last week to ask it to reject FCC'’s Lar Daly inter-
pretation and reverse the decision.

“Political candidates & Sec. 315” will be debated at a
special panel session of the Federal Bar Assn. Sept. 25
in Washington’s Statler Hilton Hotel. FBA communica-
tions law committee vice chairman Harry Plotkin, ex-FCC
assoc. gen, counsel, will be moderator. Participants: CBS
v.p. Richard S. Salant, NBC commentator Martin Agron-
sky, acting Asst. Attorney General Robert A. Bicks,
ADA vice chairman Joseph L. Rauh Jr.

Final TV allocations actions: (1) Shift of Ch. 6 from
Whitefish Bay to Milwaukee, permitting WITI-TV to
identify itself with the latter. (2) Denial of WTTV’s peti-
tion for reconsideration of earlier action denying a shift
of its Ch. 4 from Bloomington to Indianapolis. (3) Denial
of petitions by Fla. Educational TV Commission and Joint
Council on Educational TV for reservation of Ch. 13 instead
of Ch. 30 in Panama City, Fla.

Proposed TV allocations changes: (1) Swap of Ch. 2,
Denton, Tex. and Ch. 11, Ft. Worth, reserving Ch. 11 for
educational use and permitting KFJZ-TV to shift to Ch. 2.
This is a reversal of a previous ruling denying KFJZ-TV’s
petition for the switch. (2) Shift of educational reservation
in Muncie, Ind. from Ch. 71 to Ch. 55.

New TV CPs granted by FCC: (1) Ch. 11, Fargo, N.D.,
to North Dakota Bestg. Co.; (2) Ch. 23, Yakima, Wash., to
Yakima Valley TV Co.; (3) Ch. 3, Escanaba, Mich., to Nor-
bertine Fathers, Green Bay, Wis.; (4) Ch. 22, Walla Walla,
Wash., to Northwest Bestg. System.

Translator CPs granted: Ch. 70 & 79, Hood River, Ore.,
to Columbia Gorge TV Ine.

Shift from Ch. 45 to Ch. 33, plus move of station &
studio location to Youngstown, has bheen granted to
WKST-TV New Castle, Pa. Grantee WXTV Youngstown
has been given a modification of CP from Ch. 73 to Ch. 45.

More about

FCC-OCDM STATUS REPORT: The FCC’s progress report
on negotiations for more vhf TV channels, being con-
ducted with the Office of Civil & Defense Mobilization
(see p. 3), is worth quoting in full to show exact ap-
proach being made. Here it is:

FCC announced today that it and OCDM have pro-
ceeded in the manner set forth in the Commission’s public
notice of April 30, 1959, looking toward an improved over-
all pattern of frequency allocations which could be imple-
mented within the next 10 to 15 years. Public interest in
this subject indicates the desirability of a report of the
progress made to date.

The technical group engaged in this program, consist-
ing of FCC staff personnel and representatives of the
member agencies of the Interdepartment Radio Advisory
Committee (IRAC), has held a number of meetings. Hav-
ing reached agreement on the terms of reference, the
technical group has taken actions which include:

1. Invited the Central Radio Propagation Laboratory
[CRPL] of the National Bureau of Standards to name a
representative to participate in the work of the technical
group, in view of the necessity for basing future alloca-
tion planning on the most accurate propagation data cur-
rently available.

2. Requested the CRPL to prepare graphical presenta-
tions of necessary power versus distance for various em-
missions, data rates, antenna heights and megacycle
orders of frequency.

3. Agreed as a first step in the over-all program to
deal with the band 50-1000 mc on the ground that it rep-
resented the knottiest problems.

4. Requested the CRPL to concentrate its efforts ini-
tially on the band 50-1000 mc, setting August 1, 1959 as
the target date for a report thereon.

5. Agreed to treat at least the broadcasting, land
mobile, aeronautical mobile, maritime mobile, radioposi-
tioning, radionavigation, and earth-space services in its
consideration of the band 50-1000 mc.

6. Requested the govt. agencies to present to the
technical group their present or foreseeably unfulfilled
frequency requirements for the band 50-1000 me, of which
they were aware, not later than August 1, 1959. Having
but recently completed taking testimony in its docket No.
11997 dealing with the band 25-890 me, the Commission
is in a particularly good position to supply such informa-
tion with respect to non-government requirements.

It is anticipated that the further progress of the tech-
nical group will be delayed somewhat during the next
several months inasmuch as many of its members will be
attending the forthcoming International Radio Conference
in Geneva. Nonetheless, it is the intention of the Com-
mission to continue with the joint study as rapidly as pos-
sible, and also to issue periodic reports of the progress
being made in this important program.

Protest against renewal of NBC’s licenses for WRCV-
TV & WRCV Philadelphia, filed with the FCC by Philco,
has been set for oral argument Oct. 1. The argument, the
FCC said, will be on the questions “whether, if the facts
alleged in the protest were proven, grounds have been pre-
sented for setting aside the conditional grant of such ap-
plications and, if an evidentiary hearing is required, the
scope thereof.” Phileo charged that the stations were used
unfairly to promote RCA.
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Networks

More about

MOSCOW TAPED DEBATE: The extensive coverage by
U.S. networks of the Nixon-Khrushchev taped hassle
in Moscow (see p. 3) had more than its share of cloak-
and-dagger melodrama, little suspected by viewers who
watched the high-level debate in their living rooms
during the July 25-26 weekend.

First, there was the spur-of-the-moment 5000-mile
dash by Ampex v.p. Philip Gundy from Moscow to N.Y.
with the original tape reel. Business rivalries were sub-
merged as Gundy rushed to Moscow’s airport in a limo-
sine borrowed from RCA pres. John L. Burns, also in
Russia for the U.S. Exhibition (the tape, in color, had
been recorded by Ampex from RCA color cameras at the
U.S. display). With SAS holding planes for him at con-
necting points, Gundy made the Moscow-Stockholm-Cop-
cnhagen-New York flight overnight, leaving the Soviet
capital at 5:30 p.m. (Moscow time) on July 24, arriving
in N.Y. at 8:30 a.m. (N.Y. time) the next day. He im-
mediately delivered the precious tape to NBC-TV, and
later to CBS-TV, which functioned as a pool facility to
make b&w network copies.

A delicate situation developed, meanwhile. At 6:45
a.m. July 25, Edward Freers of the U.S. Embassy in Mos-
cow phoned NBC to ask that network (which planned to
air the tape that day at 2 p.m.) to hold off pending ‘‘simul-
taneous” TV exposure in Moscow. A violation, Freers
pleaded, “might endanger” the Nixon visit to other Rus-
sian cities. The State Dept. confirmed the plea.

NBC-TV had a tough decision to make, as did the
other networks, now equipped with duplicates of the 16%-
min. tape. Getting a kinescope version of the tape to
Moscow was certain to take at least another 24 hours
(which it did)—and the Russians apparently had decided
on no schedule to put it on the air. Newspapers & radio,
meanwhile, had received transcripts.

NBC made up its mind. “After viewing the tape, we
decided the American people were entitled to see it as
soon as possible,” said an official spokesman. CBS took a
similar stand, news v.p. & gen. mgr. Sig Mickelson stating
that to deprive U.S. viewers of the tape would be “un-
conscionable, and an abridgement of the American con-
cept of a free press.” ABC joined in a united front.

All 3 networks aired the Nixon-Khrushchev tapes as
special news shows in monochrome at 11 p.m. July 25
(NBC had dropped its plans for a 2 p.m. show). Each
TV network provided its own commentary and framework,
and the tapes were uncut. The next day, ABC repeated
the tape at 3 p.m., CBS at 5 p.m. (pre-empting The Last
Word), and NBC (in color) at 7 p.m. CBS gave the tape
a partial 3rd exposure on its Sunday Ncws Special with
Walter Cronkite at 11 p.m., completing the coverage.

Ampex’s Gundy, who whisked the tape past Moscow
guards at one end and U.S. Customs at the other wrapped
in what he described to us as “an old dirty shirt,” pro-
vided still another highlight of the “Kitchen Conference.”
Following the taping session, Soviet Premier Khrushchev
himself pushed the playback button on the color-equipped
Ampex recorder in Moscow and stared in delight at his
bald, barrel-chested electronic image. “Ooh!” said Khru-
shchev (as reported to us by Gundy), “like real!”

#$ * %

Networks presented united front when Khrushchev
withdrew Russia-to-N.Y. broadecasting facilities from ABC
correspondents John Daly and Edward P. Morgan July 30.
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Khrushchev complained of what he termed “indecent treat-
ment,”” by ABC-TV of his video-taped conversation with
Nixon. According to CBS correspondent Paul Niven, “this
was an open Soviet attempt to punish one network by
giving the other 2 a competitive advantage.” CBS and
NBC correspondents refused to accept the offer of a direct
radio circuit and all 3 networks reported by telephone by
way of London. The broadcast circuit was denied ABC an
hour before broadcast time in Sverdlovsk, Siberia.

At week’s end, the ABC-Khrushchev feud was still
smouldering. NBC and CBS radio networks announced
plans on Friday for Aug. 1 afternoon airings of the audio
portion of Nixon’s “farewell” address scheduled to be made
Saturday on Moscow TV. ABC’s John Daly, however, told
ABC in N.Y. that he had requested permission on Friday
to obtain live transmission or a recording of the Nixon
speech, but had received “no indication that either would
be granted.” Inquiries by ABC at the Soviet Embassy in
Washington brought no clarification, ABC said.

Network Television Billings
June 1959 and January-June 1959
(For May report, see TELEVISION DIGEST, Vol. 15:27)

Six-Month Rise: Network TV gross time billings soared
to $309,380,932 during first-half 1959, up 9.3% over the
same 1958 period. On a June-to-June comparison, the gross
increased 10.7% to $48,472,139 in billings. ABC continued
to show the biggest gain, up 20.99% in June-to-June business
and 19% in period-to-period billings.

NETWORK TELEVISION

June June % Jan.-June Jan.-June 9%,

1959 1958 change 1959 1958 change
ABC .......$ 8,930,114 § 7,387,586 +20.9 $ 61,422,516 $ 51,617,801 +19.0
CBS ... 21,630,941 19,733,057 + 9.6 132,537,670 124,047,416 + 6.8
NBC ... 17,911,084 16,648,462 4 7.6 115,420,746 107,406,232 + 7.5

Total.....$48,472,139 $43,769,105 410.7 $309,380,932 $283,071,449 + 9.3

1959 NETWORK TELEVISION TOTALS BY MONTHS

ABC CBS NBC Total
January $10,647,078 $22,129,248 $19,299,853 $52,076,179
February . 10,024,460 20,806,220 18,053,828 18,884,508
March ... 11,565,031 23,265,395 20,728,315 55,558,741
April ... 10,309,263 22,093,785 19,753,172 52,156,220
May ... 9,946,570 22,612,081 19,674,494 52,233,145
June ............. 8,930,114 21,630,941 17,911,084 48,472,139

Note: Figures revised as of July 24, 1959. These figures do not
represent actual revenues as the networks do not divulge their actual
net dollar incomes. The figures are compiled by Broadcast. Advertisers
Reports (BAR) and Leading National Advertisers (LNA) for TV
Burean of Advertising (TvB) on the basis of one-time network ratcs,
or before frequency or cash discounts,

NETWORK SALES ACTIVITY

NBC-TV

Chet Huntley Reporting (Sun., 5:30-6 p.m.), produced by
Rcuven Frank.
Kemper Insurance Co. (John W. Shaw
Adv.)

Daytime segments, 9 alt.-wk. 15-min. segments on 8 dif-
ferent programs.
Miles Labs (Wade Adv.)

Give My Regards to Broadway, Jimmy Durante special,
Sun., Dec. 6, 8-9 p.m.
W. A.Schaeffer Pen Co. (BBDO).

World Championship Golf, eff. Oct. 11, 4:30-5:30 p.m. on
film, with Bob Crosby as host and com-
mentator. Alt.-wk. order.

A.S.R. Products (Kenyon & Eckhardt).
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ABC’s AFTERNOON GAINS:  After a faltering start last
October, ABC-TV's invasion of daytime TV is now pay-
ing some real audience-share dividends, an examination
of the rating track record during the season indicates.
The first of Nielsen’s national reports for July gives
ABC a 21.1% daytime audience share (representing
about 1.4 million homes), or about twice the level of
the 13.3% share (700,000 homes) scored by ABC back
in October in the 1-4 p.m. period.

ABC’s daytime growth hasn’t been easy. Backed op-
timistically by Young & Rubicam (on behalf of several
Y&R clients, including General Foods) ABC took the
plunge last fall with an afternoon participation lineup
broadly titled “Operation Daybreak,” and talked hope-
fully of a 25% audience share before the end of the first
year. Rating levels in the winter and spring months, how-
ever, fell notably short of this. Cancellations began show-
ering on the network’s sales department, despite attempts
to meet agency cost-per-1000 demands by giving extra
minute ‘participations in late-p.m. American Bandstand.

Valiantly, ABC rode out the programming storm,
with daytime program v.p. Giraud Chester revamping the
lineup to build a 1-4 p.m. (except for the station-option
1:30-2 p.m. period) program roster that now includes Mu-
sic Bingo, Day in Court, Gale Storm Show (reruns), Beat
The Clock, and Who Do You Trust? Here’s what hap-
pened, meanwhile, to ABC’s daytime shares:

ABC-TV Daytime Monthly Share
Mon.-Fri., 1-4 p.m., Nielsen TV Index
Oct. ’58 Nov. 48 Dec. ’58 Jan. ’59 Feb. ’59 Mar. ’59
13.3% 14.8%  15.59%  16.1%  156.39%  15.9%
Apr.’59 May’59 I1June’59 1IIJune’59 I July’59
16.4% 15.8% 17.6%¢ 20.6 % 21.1%

Twice, in February and May, ABC slid back, at times
when new shows were being launched. But the trend was
upward through the season and later in the summer
months. The Oct.-July share improvement is therefore
just under 60%. From an advertising standpoint, clients
have also given ABC-TV a daytime vote of confidence,
with the 2-4 p.m. segment currently 75% sold out.

On a straight rating basis, or even on the basis of
audience shares, ABC-TV still lags behind CBS-TV and
NBC-TV in afternoon TV, and freely admits it. ABC,
however, has tailored its prices to the kind of audience
share it delivers; the 15-min. price of $7200 now delivers
each 1000 homes at a cost of about $1.50 (highly com-
petitive with the other 2 networks), and ABC research
executives predict that a gain in daytime audience share
will drop this CPM figure to about $1.30 this fall.

ABC Seeks Station Ballyhoo: Promotional support of
ABC-TV’s $75-million programming investment for next
season by primary affiliates was urged last week by AB-
PT pres. Leonard H. Goldenson, and ABC-TV pres. Oliver
Treyz, who spoke before 175 station and network execu-
tives attending the 2-day ABC affiliates meeting in N.Y.

Stating that the new season ‘“is a critical one for
ABC-TV and our affiliates”, Treyz pointed out that 64¢-
of ABC-TV’s nighttime will be devoted to new program-
ming. CBS will have 33% mnew programming, NBC 549.

Other speakers at the 2-day sessions were: Tom
Moore, v.p. in chg. of programming; Julius Barnathan, v.p.
for affiliates; Giraud Chester, v.p. in chg. of daytime pro-
~ gramming; Dean Linger, dir. of advertising & promotion;
Mike Foster, v.p. in chg. of press information and Sid
Mesibov, dir. of special exploitation projects.

Programming

“Stunning” film drama produced by the Army’s Wal-
ter Reed Medical Center is described by N.Y. Times TV
editor Jack Gould as a ‘“towering theatrical accomplish-
ment” that can show commercial TV “what can be ac-
complished within the dramatic form.” The film, “Strike,”
produced by the Center’s TV unit, is a documentary on
civil defense preparation produced for showing, so far, to
interested medical & educational groups. “Incredible as it
may seem by commercial TV standards,” reports Gould,
“¢Strike,” which runs approximately 90-min., had a pro-
duction budget of something like $6000 and was staged in
an incredibly small single studio. Yet ‘Strike’ need not
take second place, for instance, to Playhouse 90 at its
best.” A Walter Reed spokesman told us that a number of
requests for copies had been received from broadcasters
but that no provision has been made as yet for public re-
lease of the film.

TV matches newspapers in public choice of medium
for political news, a U. of Michigan political science sur-
vey has established. Prof. Samuel Eldersveld said that a
random sampling of Wayne County, Mich., found 38¢. of
the residents get most of their political data via TV, an
equal amount from newspapers. The survey also estab-
lished that nearly 509 of those surveyed followed the
1956 Presidential campaign via TV at least once a week,
and that TV delivers messages across party lines. In De-
troit, 48, reported viewing both parties—just 12¢/ viewed
only Republican programs, 14% only Democratic.

NBC-TV’s 80-inch lens, which was called out by Base-
ball Commissioner Ford C. Frick for stealing signals (Vol.
15:29), is on the pry again. Frick had asked NBC-TV not
to use the lens for its Game of the Week telecast because
it clearly revealed the signs flashed by the catcher to the
pitcher. However, the long-look showed up again at a re-
cent Yankee-Tiger game. NBC-TV announcer Lindsay
Nelson said: “The only restriction on it [the 80-inch lens]
concerns the catcher’s signs and we purposely kept the
lens off those.”

TV's largest all-female cast, 25 women, will appear
in a GE Theatre adaptation of Katherine Brush’s short
story, “Night Club,” next season. The 25 femmes will do
their entering, exiting and emoting in a ladies lounge,
where all the action takes place. Included are Barbara
Hale (Perry Mason), Amanda Blake (Gunsmoke) and
Rosemary De Camp (Bob Cummings Show).

Libel actions for “shameful abuse of national TV
time” by Senate Rackets Committee counsel Robert F.
Kennedy on NBC-TV’s Jack Paar Show were threatened
last week by Teamsters Union pres. James R. Hofta. He
notified NBC pres. Robert Sarnoff that he’d sue the net-
work, Paar, Kennedy “and all others” responsible for
statements Kennedy made about him on the July 22 show.
The Rackets Committee investigator repeated some of his
statements about the Teamsters’ boss on NBC-TV’s Meet
the Press July 26, said Hoffa “sold out” his union, chal-
lenged Hoffa to sue “immediately.”

Jurisdictional picketing by IATSE’s N.Y. stagehands
Local 1 against CBS-TV in a 1958 job-assignment dispute
was illegal, the NLRB ruled last weeck. The stagehands
threw a picket line around the liner United States, forcing
the network to cancel a scheduled Let’s Take a Trip show,
after CBS-TV had assigned lighting work for the program
to IBEW Local 1212, The NLRB didn’t decide which
union should have had the assignment, but said the IATSE
members had no right to try force to get it.
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Stations
More about

COMPETITION IN CANADA: This time next year, the
Canadian Bestg. Corp. will find its choicest strongholds
invaded by competitors battling for its ad dollars &
viewers. It’ll take until then, Canada’s Board of Broad-
cast Governors (BBG) tells us, to process into reality
the recent death-sentence given the “exclusive domain”
policy long enjoyed by CBC in some cities & private
interests in others (see p. 2).

Come Sept. 15 & thereafter, applications for competi-
tive TV stations will be received by the Dept. of Trans-
port, reviewed for technical feasibility, then referred to
BBG for public hearings & final recommendation to the
Govt. BBG secy. W. D. Mills told us that public hearings
for Winnipeg-Vancouver applications have been scheduled
for Jan. 11, and applicants for these areas have from
Sept. 15 until the cutoff date of Oct. 30 to submit their
applications. Other hearings will follow (hearing & cutoff
dates still to be established) for Toronto-Montreal, Cal-
gary-Edmonton, and Halifax-Ottawa.

Mills said no estimate could be made of the number of
applications that will deluge the Dept. of Transport next
Sept. 15, but unquestionably the volume will be heavy—
and the competition will be intense. First, Canadian and
foreign TV & investment interests have long eyed Canada’s
TV potential. Secondly, the bars have come down, of
course, but not low enough to please all customers. There
just won’t be enough competitive stations to go around.

The BBG has proposed that only one additional license
be allowed in present TV locations. In short, there will be
no more than 2 stations in any area, except in cases in-
volving bilingual locations. Presently, CBC services 51 TV
stations & 10 satellites. Its 6 largest areas (Montreal, Tor-
onto, Ottawa, Winnipeg, Vancouver, Halifax) represent a
total of 17 channel allocations, 8 of which are now in use
(Montreal & Ottawa each having one English & one
French-language CBC-owned station). Of the remaining
9, only 6 will be up for grabs—and so on throughout the
Canada TV domain,

Of inviting interest to U.S. broadecasters is the fact
that these new competitive stations can be alien-owned up
to 25%, and there is no legal restriction on the number of
stations in which non-citizens can buy up to 25% interest.
U.S. broadcasters we spoke with put it in different ways,
but all agreed that the opening of competitive TV in
Canada would benefit Canadian broadcasting & viewers,
and tempt U.S. interests with interesting prospects.

As NBC put it: “We’re following the situation with
genuine interest. However, NBC has made no specific
arrangements or commitments regarding ownership of any
stations in Canada.”

ABC told us it is on record as being interested in
foreign TV investments. If the Canadian situation offers
favorable opportunities, ABC certainly will explore them.

Merle Jones, CBS TV stations div. pres., viewed the
Canadian activity as benefiting U.S. as well as Canadian
interests, by increasing markets for U.S. TV program
material. Regarding possible CBS participation in Cana-
dian station ownership, he told us: “If somebody up there
were to invite us, we would study the matter with con-
siderable interest.”

At least one U.S. firm already has a transmitter inside
the Canadian TV door: RKO Teleradio whose subsidiary
RKO Distributing Corp. of Canada owns one-third of
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casting remains basically Canadian in hoth content & char-
acter. Proposals to that effect are among 5 BBG has
scheduled for public hearings Nov. 2-3 before making final
recommendations. The 5 proposals: (1) A limit of one
additional license in present TV areas. (2) Program con-
tent must be 55% Canadian (presently, CBC operates at
about 50%). (3) No Canadian station will be permitted to
form a direet programming connection with American
stations without BBG approval. (4) A maximum of 2 hours
daily between 8-11 p.m. must be reserved for purposes to
be prescribed by BBG, and 55% of the 2-hour period must
be devoted to Canadian-content programs. (5) Blackout
of telecasting before noon, except for religious, school,
children’s (Sat.), special events and ad-only programs. The
last 2 require BBG approval.

Mills pointed out that the proposals so far as they
affect foreign interests can be considered protective rather
than invitational. Although, for example, there is no rul-
ing restricting the number of stations aliens may buy into,
BBG certainly will keep its eye on the situation to assure
that such ownerships remain wholesome rather than whole-
sale. Legally, too, the new competitive stations could
affiliate with U.S. networks, so long as they abide by the
ruling against a direet programming connection. However,
such affiliation would require BBG’s blessing, and this quite
likely would be hard to come by. More likely, a new
Canadian network will be born—possibly with some U.S.
or British participation.

Stations’ Disaster Role: NAB pres. Harold E. Fellows last
week called on all TV & radio stations to warn listeners
to stay away from disasters—or potential disasters—
which are reported on the air.

As an aftermath of the recent landing of a erippled
jet airliner at N.Y.s Idlewild airport, where authorities
blamed TV & radio coverage for crowds which hampered
safety operations, Fellows met with Federal Aviation
Agency administrator E. R. Quesada, then announced a
special mailing to U.S. stations:

“We will ask, and I am sure they will cooperate, that
in broadcasting news of an emergency nature they spe-
cifically request their audiences to stay away from the area
involved and to refrain from doing anything that would
hamper the efforts of authorities whose responsibility it
is to cope with the emergency.”

Fellows said he & Quesada agreed that “widest pos-
sible freedom in the reporting of news” should be main-
tained by broadcasters. He added: “However, we both
recognize the tremendous impact of radio & TV news be-
cause the media often report events which are actually
occurring. Time & time again, this immediacy has saved
lives in disasters. We also recognize that this same capa-
bility can help cause the inquisitive portions of the listen-
ing & viewing public to rush to the scene of the impending
emergency, and thereby add to the confusion & congestion
that may already exist.”

New towers: Baltimore’s 8-antenna candelabra tower
will be placed in operation Aug. 9, carrying signals of
WBAL-TV (Ch. 11), WJZ-TV (Ch. 13) & WMAR-TV (Ch.
2). KTVI (Ch. 2) St. Louis began transmission, July 26
from new 1049-ft. tower at Gravois & Emil Aves., Sap-
pington, Mo.

National TV Week will be observed Nov, 15-21.
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Salt Lake & Minneapolis Sales: It’s presumed that Time
Inc. has plans of “trading up” into larger markets, now
that it has sold KTVT & KDYL Salt Lake City to Colum-
bia Pictures for $3 million-plus (Vol. 15:30). Time Inc.’s
last major upward move was when it acquired Bitner
group in 1956 for $16,785,000 (WFBM-TV & WFBM In-
dianapolis, WOOD-TV & WOOD Grand Rapids, WTCN-
TV & WTCN Minneapolis) and disposed of KOB-TV &
KOB Albuquerque (Vol. 12:51). To pave way for the
KTVT-KDYL sale, Time Inc. recently bought up the 209
owned by ‘mgr. G. Bennett Larson.

Meanwhile, there’s been no official announcement of
the sale of KMSP-TV Minneapolis by National Theatres to
20th Century-Fox, but it’s understood that a deal for
more than $4 million is wrapped up. It would mean a
good capital gains for National Theatres, whose Na-
tional Telefilm Assoc. bought the station for $788,411 in
1957 (Vol. 13:34,47; 14:7).

We can find no disposition at FCC to look askance at
this entry into station ownership by the 2 movie pro-
ducers. Justice Dept. has an anti-trust suit pending
against Columbia Pictures’ subsidiary Screen Gems (and
others), on charges of “block-booking” its film sales to
stations, but it has been FCC’s practice to approve such
station sales—conditioned on the outcome of the suits.

TV’'s Community Impact: NAB has released a special
UP-Movietone-produced 30-minute documentary film, “In
Focus,” for public relations use by its members to show
how TV enriches lives of viewers in “a typical American
city”—Binghamton. Narrated by NAB pres. Harold E.
Fellows, the film uses clips from network & local programs
shown on Gannett’s WINR-TV and Triangle’s WNBF-TV
to demonstrate their wide-ranging services to viewers.

Interspersed with these show samplings are shots of
representative Binghamton citizens, all of whom attest to
TV’s values. Included are mayor John Burns, library di-
rector Marcus Wright, Roberson Memorial Center direc-
tor Keith Martin, housewife Shirley Walford, farmer Steve
Juriga, factory worker Bucky Harris, art teacher Emily
Forsythe. Production of “In Focus” was supervised by
Donald N. Martin, formerly public relations asst. to Fel-
lows, and NAB public relations staffer Stan Raiff. NAB
TV members may buy the film for $55 plus shipping costs,
rent it for 10 days for $17.50 plus shipping.

Alabama’s New Uhf Outlet: WAFG-TV (Ch. 31) Hunts-
ville began operation Aug. 1, planning to affiliate with
ABC-TV as soon as line charges are settled. It’s the 3rd
uhf in northern Ala., others being WMSL-TV (Ch. 23)
Decatur, about 25 mi. away, and WOWL-TV (Ch. 15)
Florence, approx. 60 mi. west. New starter changes op-
erating total to 556 (86 uhf).

WAFG-TV has 1-kw GPL Continental transmitter and
172-ft. U. S. Tower on Monte Sano Mt. Operating as
Rocket City Television Inc., its principal owners are at-
torney James R. Cleary, chairman & 18.28/% owner; John
S. Gregory, pres. & 18.28¢%; cafeteria-operator Wharton
K. Burgeen, 18.28%; farmer James E. Beasley Jr.,
15.62%; realtor Robert M. Darby, 10.39%. John Higdon,
ex-district operations mgr. for Capitol Air Lines, is gen.
mgr. & 2.3% owner; pres. John S. Gregory also is pro-
gram director; Ralph Robinson, ex-WBRC-TV Birming-
ham, operations mgr.; Lloyd W. Root, ex-WHIO-TV Day-
ton, chief engineer. Base hour is $165. Rep is Weed.
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Foreign

U.S. Networks Down Under: Australia’s “open door” policy
toward U.S. financial investment in its thriving TV industry
has placed it at the head of countries with overseas TV
investments by major U.S. broadcasters. All 3 U.S. net-
works now have some degree of TV interest in the “down-
under” Commonwealth.

The latest indication of Australian interest is in the
forthcoming “vacation” there of AB-PT pres. Leonard H.
Goldenson, and ABC-TV pres. Oliver Treyz, who will be
visiting The News Ltd. of Australia this month “with a
possible eye to further investment.”” ABC now owns a
minority interest (50,000 shares bought several months
ago for approximately $120,000) in The News Ltd., which
owns NWS-TV Adelaide.

NBC’s only known foreign station investment is a
109 interest in a station in Brisbane, Australia. However,
the network is “involved with other stations in other coun-
tries,” but “for legal and governmental reasons,” will not
disclose the locations, Al Stern, NBC dir. of international
operations told us.

CBS, which has no known overseas station investments,
is currently negotiating in Australia and South America,
according to Howard L. Kany, dir. of international busi-
ness relations for CBS-TV.

* * *

Australian TV will resemble the U.S. variety to a
large extent this fall. Working through Charles Michel-
son, N.Y.-based buying agent, the Australian TV Inc. has
purchased a total of 48 telefilm series—ranging from
NBC’s brand-new Bonanzea to ABC Films’ rerun Wire
Service package—for telecasting this season—plus fea-
ture, cartoon, and news packages long familiar to U.S.
viewers. The total number of U.S. programs destined for
Australia approximates the seasonal output of any of the
3 U.S. networks (excluding specials).

B

Russians have “bested” U.S. in field of color TV,
Khrushchev claimed in the celebrated debate with Nixon—
much of which was devoted to discussion of use of TV in
U.S. & Russia for free interchange of ideas. Color-TV
issue came up when Nixon told the Soviet Premier:

“There are some instances where you may be ahead
of us—for example, in the development of the thrust of
your rockets for the investigation of outer space. There
may be some instances in which we are ahead of you—in
color TV, for instance.”

Khrushchev shot back: “No, we are up with you on
this too. We have bested you in one technique and also
in the other.” Replied Nixon: “You see, you never concede
anything.”

Just before the rather heated exchange between the
2 statesmen, Khrushchev & Nixon briefly discussed the
marvel of tape-recorded TV, Nixon specifically paying
tribute to Ampex Corp. Khrushchev didn’t even claim the
Russians were ahead in this field.

Offering of 75,000 shares of British Industries Corp.
(Garrard changers, Wharfedale speakers, other hi-fi equip-
ment) common stock at $30 a share is being made through
a group of underwriters headed by Emanuel, Deetjen & Co.

With more than 26,500 spots transmitted in June 1959,
British TV advertising for that month totaled over $12
million. Commercial programmer Associated Television re-
ported profits for year ending April 30, 1959 with earnings
of %14,886,180; $10,264,545 for the preceding year.

wWwWw americanradiohistorv com
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Personals: Vincent Francis promoted from regional sales
mgr. of ABC-TV western TV regional network sales to
sales mgr., western div. and moved from San Francisco to
Hollywood ABC-TV Center Aug. 1 ... John P. Franken-
field, WBAL-TV Baltimore production mgr., named pro-
gram dir. Stanley J. Cole appointed to new post of opera-
tions mgr. . . . Rolland Reichert named night mgr., WNBQ
& radio WMAQ Chicago, continuing some of his present
duties as TV operations mgr.,, WNBQ . .. Douglas Rodgers,
ex-NBC producer-dir.,, named WNTA-TV program dir.

Ray Schwarz, producer-dir.,, WJRT Flint, Mich., named
production mgr. . .. Dr. Armand L. Hunter named director,
div. of bestg. services of Michigan State U.s WMSB
Onondaga-Lansing; Brice H. Howard, ex-NBC-TV producer,
succeeds Dr. Hunter as program mgr. of WMSB . .. James
Gerity Jr., Gerity Bestg, Co. & WNEM-TV Bay City, Mich,,
pres., will resume his position of WNEM-TV gen. mgr.;
Tom Matthews, WNEM-TV operations dir., named station
mgr.; Russell A. Gohring resigns as v.p.-gen. mgr.,
WNEM-TV; Harold Stone named operations administrator
& production dir., Vincent Collins appointed program ad-
ministrator & film dir. . . . C. L. (Chuck) Hinkle named
station mgr. of KXII Ardmore, Okla., now that Texoma
Bestrs. Inc. (controlled by KWTX-TV Waco, Tex.) has
taken over operation (Vol. 15:25) . . . Ron Secott promoted
from chief announcer & sales service mgr. to promotion
supervisor, WOI-TV Ames, Iowa . . . Fitz Hooton resigns
as program dir, of WPSD-TV Paducah, Ky. . .. Paul S.
Karr named production dir. of KLOR-TV Provo, Utah.

Chuck King, ex-NTA, rejoins MBS as station relations
dir.; Ray Diaz, former station relations mgr., named sta-
tion services & co-operative programs dir.; Frank W.
Erwin named to new post of asst. to the pres.. . . Steve
McCormick, MBS news dir., named dir. of network’s Wash-
ington operation . . . Wendell B. Campbell, ex-v.p. of RKO
Teleradio Pictures, named managing dir. of Storer’s radio
KPOP Los Angeles . . . Thomas J. Swafford, ex-WCBS
radio sales mgr., named to succeed Joseph T. Connolly as
v.p.-gen. mgr. of CBS-owned radio WCAU Philadelphia.
After recuperating from recent surgery, Connolly will
assume new duties with CBS radio.

Frank L. Marx, ABC engineering v.p., elected a dir.
of Foto-Video Labs ... Jerome A. Barnes, program dir. of
Springfield TV Bestg. Corp., appointed to Springfield
Mayor’s Commission on Alcoholism . . . R. R. Macgillivray
named counsel, W. D). Mills, sec., Canada’s Board of Decst.
Governors (BBG).
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Social center for TV-radio executives in N.Y, has been
proposed by RTES, now preparing a $500,000 fund drive
for the purpose. “Our aim,” says RTES pres. Frank Pelle-
grin, “is an attractive broadeast executives club with all
the facilities to provide services of the highest standards
—dining rooms, bars, conference rooms, and viewing
rooms.” Proposed as the means of fund raising is a bond
issue to be offered to companies in the broadcasting field.

Virginia Payne, Ma Perkins heroine, elected pres. of
AFTRA; Art Gilmore, Los Angeles, 1st v.p.; Eléanor Engle,
Chicago, 2nd v.p.; Walt Williams, St. Louis, 3d v.p.; Evelyn
Freyman, Washington, 4th v.p.; Hal Newell, Minneapolis-
St. Paul, 5th v.p.; Jack Chase, Boston, 6th v.p.; Willard
Waterman, Los Angeles, 7th v.p.

Richard N. Beaty leaves Washington office of Cahill,
Gordon, Reindel & Ohl, dropping practice of law to become
partner in Carl M. Loeb, Rhoades & Co. (investments).

A. D. Ring & Associates, consulting radio engineers,
have moved to 1710 H St., N.W., Washington 6.

Obituary

William Theodore Ditcham, 78, former asst, to the
engineer-in-chief, Marconi’s Wireless Telegraph Co., Eng-
land, died recently. His voice was the first to be transmitted
across the Atlantic by radio when in 1919 he helped to
establish wireless contaet between Ballybunnion, Northern
Ireland and Louisburg, Nova Scotia. The following year,
Ditcham and Captain H. J. Round established the world’s
first radio news service.

William C. Gittinger, 62, former CBS v.p. and special

asst. to CBS Inc. pres. Frank Stanton, died July 27 in "

Southold, L.I. He had retired in 1955 but continued to serve
as a consultant. He is survived by his wife, 2 daughters,
a son, a sister and 4 grandchildren.

Robert H. Dellar, 46, FCC engineer, died July 26 at
Alexandria Hospital, Alexandria, Va. He was a member
of the National Capital Astronomers and an organizer of
Washington area “moonwateh” satellite tracking stations.
He is survived by his wife and son.

Edward C. Horstman, 51, engineering dir. & business
mgr. of educational WQED (Ch. 13) Pittsburgh, drowned
July 31 while swimming in the Allegheny river.

TIO Progress Reports: A director of the TV industry’s
new TV Information Organization (TIO), scheduled to be-
gin full public relations “image” operations Oct. 1 in N.Y
(Vol. 15:29), may be nominated this week.

Three subcommittees (personnel, structure, program)
of the NAB’s TV information committee will meet sep-
arately Aug. 4 in N.Y. to go- over applications for th
director’s job and recommendations on programs & finances
The full committee will meet at the Waldorf Astoria.

“No announcements will be made of the subcommitter
actions,” said committee chairman Clair R. McCullougl
(Steinman stations). “But since every member of the ful
committee is also a member of a subcommittee, it may b
possible to hold a cominittee meeting at the end of thi
day and take action on subcommittee recommendations.

Target date for appointment of the TIO dir. is Sepl
15. He will be named by NAB pres. Harold E. Fellows o1
the recommendation of Steinman’s comimittee—subject t
approval by NAB’s TV board.
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Advertising

AD VOLUME—1958 AND 1959: National advertising
volume is headed for an all-time high of $10.9 bil-
lion this year, Printers’ Ink predicts on the basis of
first-quarter figures. The just-released 1959 projec-
tions show TV (network & spot) as the medium show-
ing biggest increase over 1958, although it predicts
rises in all media except outdoor.

Its final estimates of 1958 ad volume pictures a better
advertising year than previously assumed—very close to
1957’s record total—thanks to a 4th-quarter spurt. In
1958, TV showed an over-all increase of 7% from 1957,
second only to direct mail (8%) in rate of increase,
Newspapers, magazines, business papers and outdoor
were down from 1957, with radio also down slightly.
The new tables, which represent total expenditures by ad-
vertisers, not merely receipts by media:

ESTIMATE OF 1959 ADVERTISING VOLUME

Expected 1959 1958
total advertising final % change
revenue estimate 1959 vs.
Medium (millions) (millions) 1958
Newspapers (national) ... $  790.0 $ 7687 + 3%
Magazines 820.0 766.8 + 7
Television (network & spot) .. 1,225.0 1,106.1 —+11
Radio: (network & spot) 250.0 247.5 +1
Business papers .......... 570.0 540.0 + 6
Qutdoor (national) ....ceeennens 125.0 129.4 — 3
Other investments by national _ _
AdVErtisers ....uceccvcssssnniinne.  2,920.0 2,772.5 + 5
Estimated total investments by
national advertisers ........... 6,700.0 6,331.0 + 6
Estimated total investments by
local advertisers ......oeenn 4,200.0 3,970.8 + 6
GRAND TOTAL ... e diesasied $10,900.0 $10,301.8 6

FINAL ESTIMATES OF 1958 ADVERTISING VOLUME

1958 1957 % change
9% o % of 1958 vs.
Millions Total Millions Total 1957
Newspapers
total . . $3,192.8 31.0 $ 3,283.3 31.8 — 2.8
i 3 0 7.5 809.7 7.8 — 5.1
23.5 2,473.6 240 — 2.0
Magazines
totall ..o 7.4 814.3 7.9 — 5.8
weeklies 4.1 451.4 4.4 — 5.8
women’s 1.5 164.4 1.6 — 8.5
monthlies 57, 1.5 160.9 1.5 — 2.0
farm, national .. 33.2 0.3 37.6 0.4 —11.7
Television
1,354.2  13.2 1,265.3 12.3 4+ 7.0
709.1 6.9 670:1 6.5 + 5.8
397.0 3.9 351.6 3.4 +12.9
248.1 2.4 243.6 2.4 + 1.8
615.7 6.0 617.9 6.0 — 0.4
57.9 0.6 63.5 0.6 — 8.8
189.6 1.8 186.9 1.8 + 1.4
368.2 3.6 367.5 3.6 4+ 0.2
Farm Publications
regional ... 34.2 0.3 33.7 0.3 4 1.5
Total Farm
publications* ........ (67.4) 0.6 (71.3) 0.7 — 5.5
Direct mail ......c..... 1,588.6 15.4 1,470.9 14.3 4+ 8.0
Business papers ... 540.0 5.2 567.6 5.5 — 4.9
Outdoor
{707 1 R 191.7 1.9 199.1 1.9 3.7
national 129.4 1.3 134.4 1.3 — 3.7
localy Faiciases: 62.3 0.6 64.7 0.6 3.7
Miscellaneous
L 7¢17: 1 KR 2,017.8 19.6 2,058.5  20.0 — 2.0
national ....eeeeeen 1,183.9 11.5 1,184.2 11.5 —_—
local uicnieeecnnnens 833.9 8.1 874.3 8.5 — 4.6
Total national 6,331.0 61.5 6,253.2  60.6 + 1.2
Total local .............. 3,970.8 38.5 4,057.4 39.4 — 21
GRAND TOTAL .. $10,301.8 100.0 $10,310.6 100.0 — 0.1

* Bracketed figures identify advertising directed to farm markets
through national, regional and state farm publications. These figures
are already contained in the other media totals and are not to be added
into national or local totals.

RTES’s 6th annual time buying & selling seminar
luncheons will begin Nov. 10, at N.Y.’s Hotel Lexington.
The 16 weekly sessions will be guided by Grey Advertis-
ing’s R. David Kimble.
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FOREIGN AUTOS—LOCAL BUSINESS: Most of the adver-
tising money TV is getting out of the foreign car boom
is local, and there’s not much of that. With few excep-
tions, the manufacturers are passing along most ad
expense to dealers on a ‘“spend if you like” basis.

The romance between American motorists and little
foreign cars has been thriving since World War II. It hit
a peak last year when registrations of new import models
in the U.S.—paced by Volkswagen, Renault and English
Ford—jumped 82.5% over 1957 levels for a total of 378,-
256 units, or 8% of all new cars registered in 1958 (1959’s
figure is expected to be 10%). This gasoline-scented love
affair, however, is about to face a real domestic threat
when Detroit’s Big 3 enter the small-car market this fall
with all out network and spot TV campaigns.

Surprisingly enough, there is practically no concern
at all in the foreign-car field about the TV barrage that’s
being zeroed-in on them for fall. We spoke to auto im-
porters & distributors in N.Y. during the past month, and
found TV plans, with few exceptions, to be minor, or simply
non-existent.

Not that TV hasn’t tried to crack foreign-car ad bud-
gets, which are frequently sizable although print-oriented.
As NBC-TV’s mgr, of sales development Robert McFadyen
put it to us: “We’ve pitched network TV to almost every
foreign car. Some feel they’re so successful they don’t
have to advertise. Others say their budgets are too small
for network shows . .. or that they get their best results
from print media. Only a few are willing to take any kind
of TV plunge.” Other networks, and the TvB, have made
similar efforts, usually with little success.

Biggest use of TV in foreign-car advertising seems to
be at the local level—by wide-awake dealers, many of
whom have used and are using TV,

* * *

Here’s the company-by-company TV outlook we found
among the leading import brands, listed in approximate
order of their importance in the U.S. market. Agencies
are listed after the brand names:

Volkswagen (Doyle Dane Bernbach): With a minimum
of advertising, German-made VW has grabbed the top
U.S. spot among foreign-made autos, with 1958 registra-
tions of over 77,000. Ad spending this year has been
greatly increased and may pass the $1 million mark, pri-
marily in newspapers & magazines. TV, however, has a
minor role in VW media schedules. “We've developed a
series of 60-sec. TV commercials which we send to dealers
who buy TV time themselves,” Scott Stewart, P.R. dir. of
Volkswagen Corp. of America, told us. “The campaign is
about 6 months old. We have no figures on how many
dealers use these TV spots. We have no network TV
plans.” VW’s aloofness from network TV, however, isn’t
always duplicated at the local level. In the Los Angeles
area, Volkswagen dealers have been sharing part-sponsor-
ship of Los Angeles Rams’ football road gamecs, and pulling
as much as 3500 requests for copies of a pro football book
giveaway within a 2-week period.

Renault (Needhanm, Louis & Brorby): Frenclh-made
Renault is not only the most advertising-minded of the
import cars, with a 1959 budget of some $4 million—it is
the most TV-minded, with virtually 5§09 of its budgct in
TV. Currently in 2nd place among forcign models in the
U.S. (1958 registrations: nearly 60,000), Renault is aiming
at a 100,000-car figure this year, and takes pride in being
the only foreign car that’s a regular uscr of network TV.
Renault took its first nctwork plunge with a 13-week part-
sponsorship of Small World on CBS-TV last fall, then
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shifted into the sponsor lineup on Playhouse 90, and
punched hard this spring with a May 22 “Kovacs on
Musice” special on NBC-TV. Anxious to consolidate its
sales & dealer gains (it has 800 dealers, about twice as
many as Volkswagen), Renault is currently looking for a
suitable program for the balance of the fall when the 90-
min, CBS drama show drops to an alternate-week slot on
Thursdays. Renault is also a spot TV buyer, with TvB
reporting a $47,930 expenditure in spot last year.

English Ford (J. Walter Thompson): Although cur-
rently ranked in third place in U.S. imports of foreign autos
and handled by one of the most TV-minded of agencies,
the British-built Ford models receive small advertising
support in print, and almost none in TV. Last year, na-
tional TV spot spending for this line amounted to a mere
$680. JWT officials tell us there are no TV plans for Eng-
lish Ford this year.

Fiat (St. Georges & Keyes): This Italian-made car is
being advertised with a budget of about $1 million, but
the only TV activity is confined to a few scattered local
dealer buys.

Hillman (Erwin Wasey, Ruthrauff & Ryan): “Network
TV is too expensive for this line,” said an agency spokes-
man of Hillman, leader of the Rootes Group cars imported
from Britain, although he added that Hillman used spot
TV last winter in the N.Y. area and will use it this winter
on both East and West coasts. “Dealers in N.Y.,” added
the EWR&R account man we contacted, “were exception-
ally happy with the TV spot support.”

Simea (Meltzer): A Chrysler import from France,
Simeca recently finished a series of live-and-tape participa-
tions in NBC-TV’s Today show, and plans local sponsorship
of sports events in TV this fall. There is also some minor
selling of Simcas on Chrysler-sponsored network shows,
but this may be dropped with the advent of Chrysler’s own
small cars. “In most major markets, Simea dealers, most
of which are Chrysler dealers, do their own TV spot ad-
vertising,” Jeremy Barkann of the Meltzer agency told us.

Standard-Triumph (Doherty, Clifford, Steers & Shen-
field): The sporty Triumph TR-3, backed in TV spot to the
tune of some $60,380 last year in a few key metropolitan
markets, is now “definitely considering” more spot TV for
the next fiscal year, says acct. exec. Bob Doherty of DCSS.
Most ad dollars still go to print media.

Volvo (Adv. Agencies Inc.): “We’ve thought about
network TV, but it’s too expensive,” an AAI agencyman
stated, adding that “supplying dealers with TV-radio com-
mercials and letting them buy the time seems to be the
best arrangement for our broadcast advertising.” Swedish-
built Volvo otherwise has a $1 million budget concentrated
in national magazines, and some spot TV.

Saab (Gotham-Vladimir): Another Swedish-built auto,
Saab is “considering a spot TV campaign in the East in
the not-too-distant future,” acct. exec. Duncan Sutphen
told us. Otherwise, no TV has been used, and advertising
is confined to print.

Vauxhall (MacManus, John & Adams): A Pontiac
import from Britain, the Vauxhall was TV-sold with “a
limited number of spots in Sept. 1957 preceding its entry
into the U.S. market,” an MJA agency spokesman told us.
“Since then, we haven’t used TV, even on Pontiac-sponsored
network shows. We have sent TV spots to dealers, although
there’s no report of dealer usage.”

Citroen (Shevlo): Last year, local dealer TV campaigns
for this French import were used in New England, District
of Columbia, and Chicago areas, an official of Citroen Cars
Corp. (N.Y.) told us. All contracts are being renewed and
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strengthened, and a part-sponsorship of Open End on
WNTA N.Y. is being considered.

Isetta and BMW (Gore, Smith & Greenland): This line
of German-made midget imports has a limited print cam-
paign, and a somewhat unusual TV activity; cars are regu-
larly traded in exchange for network TV plugs on such
shows as Price Is Right, Garry Moore Show, etc., we were
informed by an adv. dept. official of Fadex Comimercial
Corp., the N.Y. importer.

Others-at-a-glance: We checked, and found no TV
activity reported for Mercedes-Benz, Jaguar, Peugeot,
Alfa-Romeo, Borgward, Austin, MG, Lancia, Porsche, Opel,
Moretti and the Japanese-built Datsun. All, however, have
U.S. newspaper and/or magazine advertising campaigns to
some degree.

=

Advertising People: William D. Watson promoted from
senior v.p. to exec. v.p., Erwin Wasey, Ruthrauff & Ryan
< . . Anthony C. Chevins, Cunningham & Walsh creative
dept. dir., elected senior v.p. . . . John O. Roche named
creative dir. & v.p., Gardner Adv.

Alfred L. Hollender promoted fromn v.p. in charge of
TV to exec. v.p., Grey Adv. In addition to TV, he will head
mktg. services, production, finance & branch office opera-
tions . . . Dr, Clark L. Wilson named BBDO research v.p.
. . . Frank Clayton, ex-Gardner Adv., named media dir.,
Kenyon & Eckhardt Chicago office . . . Roddy Rogers
named head of N. W. Ayer’s Hollywood office, replacing
Glenhall Taylor, resigned.

Hugh M. Redhead, Fuller & Smith & Ross Pittsburgh
office v.p. in charge of creative services, named mgr. of

that office, succeeding John A. McKinven, named to special

mktg. assignments, N.Y. office; David H. Echols moves
from N.Y. office to become v.p.-mgr., Chicago office; John
Leahy, San Francisco v.p. & group supervisor, will head
that office, succeeding William P. Dumont, named West
Coast co-ordinator; Edward J. Lauesen, named corporate
mktg. programs v.p.; Kirk C. Tuttle, v.p.-mgr., Cléveland
office, elected a dir.

TV is going to the dogs to the tune of $15 million
worth of dog-food billings this year, a 30% increase over
1958, TvB estimated last week. During Jan.-May of this
year, 9 pet-product advertisers spent $2,858,5693 for gross
time on network TV, while spot advertising for the first
quarter 69 totalled $2,441,000. Leading network users are
General Foods’ Gaines Dog Meal, Ralston-Purina’s Dog
Chow, and Quaker Oats’ Ken-L. Dog Foods. Largest spot
spender this year is Gaines—with Rival, Kasco, Cadillac
Dog Food, Archer-Daniels Midland, and Calo Dog Foods
also on TvB’s list.

Procter & Gamble has been accused of illegal restraint
of trade in an FTC complaint citing execlusive contraéts
with manufacturers of automatic washing & dishwashing
machines to provide free samples of Tide, Dash & Cascade
detergents. The FTC also accused Procter & Gamble of
making false claims in advertising that the manufacturers
endorse the 3 products and recommend their exclusive use.

“Sponsor’s” 13th annual Air Media Basics, is a 220-
page compilation of latest TV-radio, film & tape, time-
buying & marketing facts, figures and charts covering such
basics as what-it-is & how-it’s-doing. Included in the new
edition are a special glossary on tape language, a 5-city
directory of addresses important to advertisers.

WWW.americanradiohistorv.com
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Film & Tape

RCA’s TAPE SHOWCASE: RCA made its first major move
in the TV tape recorder field since its demonstration
of production-model recorders last March (Vol. 15:12)
in a joint announcement with New York’s Reeves Sound
Studios that the two firms were going to set up an &-
recorder independent TV recording studio, involving
$1 million worth of recorders, cameras and associated
equipment. Two of the recorders will be color-equipped.

The new rental studio, designed to provide a TV serv-
ice comparable to Reeves’ long-established recording facil-
ities. for movie & record firms, is due to be opened “early
in the fall,” reported RSS pres. Hazard Reeves. RCA 1is
“shooting for an August start on deliveries.” The Reeves
tape studio ean, presumably, furnish the same kind of
working showcase for RCA recorders that Ampex has
through its part-ownership link with Videotape Produec-
tions of N.Y.

Chief selling point in the Reeves-RCA setup will be
the simplified editing made possible by the multi-recorder
installation. Splicing, with its attendant problems of roll-
over and necessity for great exactness, will be virtually
eliminated, executives of both companies stated at a July
30 press conference. Instead, by using cued-up, pre-re-
corded tapes and a monitor system, a TV director can
“eclectronically edit desired sequences into a master monitor
and recorder” with the aid of RCA-designed synchronized
and transistorized switching facilities ‘“‘capable of a one-
millionth of a second changeover.”

The resulting tapes, of course, are actually “second
generation” rather than spliced originals, but RCA exec-
utives stated that there would be no drop-off in picture
sharpness and stability. Reeves will also be able to handle
studio tape production, with RCA due to deliver color and
b&w cameras, film chains, film and slide projectors, and
master control equipment to the New York site.

More Features from NTA: One of the last packages of
major pre-'48 pictures will go into TV distribution early
this fall fromi NTA. Under its long-range distribution
agreement with 20th Century-Fox, NTA will shortly re-
ceive a 160-picture group for syndication. Ultimate TV
gross earnings by 20th-Fox on the deal are expected to top
$11 million, plus a participation in NTA profits on the
sale ‘of the features to TV stations.

The features represent approximately half (and the
best half at that) of the 300-odd pre-’48 pictures in the
20th-Fox vaults still uncommitted to video distribution.
Titles include: *“The Razor’s Edge,” “Seventh Heaven”
(The James Stewart-Simone Simone remake), “Grapes
of Wrath,” “Wilson,” “Blood & Sand,” “Jesse James,”
“A Tree Grows in Brooklyn,” “Mark of Zorro,” “Stormy
Weather,” “Give My Regards to Broadway.”

Charging AFTRA rerun fees on taped shows are “un-
fair,” KTLA Los Angelés is removing 2 taped series from
its station. In taking Youth Court and Municipal Court
off the Paramount-owned channel, station v.p.-gen.-mgr.
Jim Schulke says KTLA may produce fewer tape series
than originally planned due to what he considers “ex-
orbitant” AFTRA residuals. He says rerun fees on the
2 series run as high as 509% of the original budget of
each show, and claims he can’t telecast telefilm program-
ming for less than the cost of the tape repeat.
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Even the Yacht Goes: When the U.S. Internal Revenue
Bureau slapped a tax lien on the Hal Roach studios in
Hollywood last week it was the last straw for the once-
prosperous lot which is now in bankruptey. (Among items
attached by the receivers was the 120-foot yacht of Hal
Roach Jr., former pres. of the studio).

When we visited the 28-acre Culver City studio last
week, it was to find the once busy 6-stage studio had only
1 show shooting on its 6 stages (The Dennis O’Keefe
Show). A skeleton staff is operating the lot to serve the
0O’Keefe show and any other rentals which may move in.
When the studio, sold by Roach to Alexander Guterma’s
Scranton Corp., went into bankruptey last April 3, the
receivers fired the studio fire dept. and cut the number of
security guards in half—to 4. Ironically, there are 2 re-
ceiver-appointed guards patrolling young Roach’s yacht.

The modest office once occupied by young Roach is
empty today. The ornate office once the headquarters of
his father, Hal Roach Sr., who founded the studio, is
occupied by an attorney for receivers J. Julius Levy and
John F. Murphy of Scranton, Pa. Roach Sr. has his lavish
home up for sale, asking $225,000.

When we asked a spokesman for the attorneys repre-
senting the receivers the present status of the studio, he
replied: “Our auditors are now going over the books.
This is a complex job since [Alexander] Guterma had a
number of companies, and there were inter-company guar-
antees so involved none of them knows just how much each
owes. In many cases, documents which would help us are
missing. I don’t know when the auditing will be completed.
I have never seen such a mess.”

When we asked if the trustees were considering sell-
ing the Roach studio, he replied. “The trustees are not in
a position to do anything with it. They probably wouldn’t
allow a sale until they know where they stand, and this
depends on the audit we’re now making.”

Asked if young Roach has anything to do with the
studio now, he answered emphatically, “No.” As for young
Roach, whose deal with Guterma cost him the studio, we
checked him and he told us he’s working on ‘“‘something,”
that he would soon have some news of his project.

When Roach sold his studio to Guterma’s Scranton
Corp., he was so confident this would give him the needed
financial shot in the arm that he turned away rentals even
though the lot had empty stages. And although he an-
nounced at a press conference there would be $20 million
in production as a result of the Guterma link, there was
no money forthcoming from the Eastern financier, and
the auditors today are busy trying to find where the
Roach assets went after Guterma bought the studio.

Film over tape: Only 20% of stations buying ITC's
syndicated version of Ding Dong School (14 out of a total
of 70) want the show on tape, although tape is used as its
basic production medium, ITC officials in N.Y. tell us. The
remaining stations have indicated a preference for a film
copy (actually, a high-grade kinescope). The problem, ex-
plains pres. Walter Kingsley, is that many outlets
equipped with only one video tape recorder use it almost
constantly during the day for the production of commer-
cials, news shows and delayed broadeasts, and can’t spare
the playback facilities to air the show.

ABC Films has sold 545 half-hours to 6 foreign coun-
ries during July, 1959. Properties include Wyatt Earp,
The 3 Musketeers, Ozzie & Harriet, The People’s Choice,
and 26 Men. Countries are United Kingdom, Switzerland,
Finland, Australia, Japan, Mexico—plus Puerto Rico.
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READYING THE REPLACEMENTS: Virtually every Holly-
wood telefilm production company is currently busy on
projects to present to sponsors & agencies for Nov. &
Dec. While it’s not unusual for them to have some
pilots or presentations available for the winter, there’s
an unprecedented rate of activity now going on in
Hollywood in this area. Producers & executives we've
talked to make it clear they expect a sizable number of
cancellations of telefilm shows at year’s end—and they
want to be ready with potential replacements—instead
of being caught short as in past seasons.

Part & parcel of this picture is the comparatively new
thinking expressed by most top executives that “There is
no selling season; you can sell all year around.” Network
executives, who too vividly recall being caught short with
a sudden mid-season cancellation and the necessity of hav-
ing to substitute a mediocre last-minute program, share
this attitude.

Aside from the vast number of unsold pilots (last
spring’s TV hangover), there’ll be many new projects—
some presentations, some pilots, some with multiple epi-
sodes ready (like Chertok-MCA’s Johnny Midnight series).

While some projects are well known, there’s consider-
able secrecy regarding others—to avoid stirring up action
by competitors.

Revue Productions will have a minimum of 4 properties
to offer any sponsor caught short with a low-rated series
next winter: Roadblock, Johnny Guitar, The Miss & the
Missile and Johnny Midnight. Revue pres. Taft Schreiber
tells us his company is working on various other projects,
but declines to go into detail now.

Four Star Films will have available almost 10 unsold
pilots plus a new 60-min. pilot, Michael Shayne, which it
will produce with NBC financing.

Screen Gems will have a number of unsold pilots
available as replacements.

MGM-TYV, with its 7 pilots remaining from last spring,
is working on several new properties for year’s end, we're
told by production chief Richard Maibaum.

Desilu Productions v.p. Martin Leeds informs our
Hollywood bureau that his company will have several
pilots available from last spring, and that 3 of these are
already close to deals for year-end production starts. Leeds
expects Laffite & You’re Only Young Twice to sell to net-
works, and The Man Nobody Knows to go into syndication
for NTA.

A merger of Screen Directors Guild of America and
the Radio & TV Directors Guild appears imminent, fol-
lowing adoption of a merger proposal by boards of direc-
tors of the 2 groups. Membership of each guild must ratify
the board recommendations. There are 1155 members in
SDG and 889 in RTDG. The new organization, which
would be known as Directors Guild of America, would have
jurisdiction over directors in movies, TV film, live TV,
video tape and radio. The new guild would be a national
organization, with offices in Hollywood and N.Y., head-
quartering on the Coast. SDG pres. Frank Capra would be
pres. of DGA; RTDG pres. Mike Kane would be exec. v.p.

Screen Actors Guild collected a record total of $499,-
21125 in telefilm residuals for members during June.
Total amount collected by SAG since December 1953 ex-
ceeds $10 million, according to Guild exec. secy. John L.
Dales. The figures do not inlude residuals for telefilm com-
mercials or payments for post-1948 movies sold to TV.

AUGUST 3, 1959

Early ‘Casualty’ Season: Although the new TV season
doesn’t begin until the fall, it’s an early casualty year for
producers of telefilm series, with at least 4 already either
taken off shows or quitting series.

Latest to go is Warner Bros.” Roy Huggins, assigned
to produce low-budget exploitation movies after having
produced Maverick, Cheyenne and the first 77 Sunset Strip.
Huggins is on “layoff” at WB, which mecans he won’t be
paid any salary until he’s back in favor.

Huggins told us “I’ve been trying to get out of my con-
tract for some time. They came up with this idea of my
doing feature films. However, when my first feature was

postponed, they wanted to put me on Maverick and several

other shows. I told them I would do it only if it could be
done the way I wanted, and I didn’t even want any screen
credit for my work. The studio still didn’t see it, and put
me on layoff. Meanwhile, I've received offers from other
companies to produce movies and/or TV.”

In another producer hassle, Stanley Roberts left the
Betty Hutton series, Goldie, on which he was producer,
after a dispute with Miss Hutton over the content of the
series. Roberts tells us “we had a difference of opinion re-
garding the approach and concept of the series.” The pro-
ducer, who turned out the pilot, retains a 259 interest.

Goodson-Todman replaced William Froug as producer
of its Philip Marlow series, naming Gene Wang the new
producer. Wang is changing the format so that the series
will be more a whodunit than a private eye show.

United Artists TV & Meridian productions took Allen
Rivkin off as producer of its Trouble Shooters series
(Keenan Wynn), naming Frank P. Rosenberg.

{3

Tupe Warning Sounded: Taking what he termed “a
calm look at tape” in an open letter mailed last week to
2000 top TV executives, pres. Robert L. Lawrence of the
N.Y. film commercial firm that bears his name predicted
that a wholesale agency plunge into video tape now would
produce a “torrent of dull & insipid commercials.”

Tape, he feels, “cannot matech film’s unlimited tech-
nological capacities” with its ‘“top directors, cameramen,
scenic designers and editors.” The real place for tape, he
added, is in the realm of “the simple, unsophisticated, or-
dinary, ‘stand-up’ type” of commercial, usually live &
constituting “less than 209 of all commercials on the air.”

Lawrence challenged tape’s much-heralded cost sav-
ings over film, saying that economies in taped spots come
“only if they can be shot and completed in a few hours”
and by “surrendering film’s absolute control.” As for
tape’s rapidity of production and playback, he asked
pointedly: “Who needs instant commercials, any more
than we need instant ideas?”

Although he feels that tape may overthrow the “fairly
promising stability” of the commercial film field, Law-
rence stated that ‘“when tape becomes the thoroughly plas-
tic medium that film is, we will use tape.” The en-masse
production of taped commercials, he added, will be prac-
ticable “probably within a year.”

Latest executive talent hunt in the telefilm field is
being made by CBS Films to find a replacement for produc-
tion v.p. Les Harris, who’s leaving to join ITC. Merle S.
Jones, pres. of CBS stations div., and Sam Cook Digges,
administrative v.p. of CBS Films, are heading the search,
and will be in Hollywood this week talking to. “scveral
top production executives,” CBS tells us.
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Ziv’s 117-man sales staff has arranged “565 co-
sponsorship marriages” between 1130 non-competing ad-
vertisers in national and syndicated sales during Jan.-June
of this year. Ziv co-sponsorship deals have increased 62%
in the past 3 years, reports sales v.p. Bad Rifkin.

European stars who will guest in the upcoming series
of Ford TV specials (apart from a few that will be taped
in Europe) will perform in N.Y., not in Hollywood.

ABC Films will release Mect MeGraw for syndication,
effective Oct. 1. Series contains 42 half-hours and has been
seen on NBC-TV and ABC-TV.

Sterling TV’s Famous Story Cartoons package of
65 children’s films has been sold in 9 markets. Sixty-five
more films are currently in production.

WPIX N.Y. has placed its syndicated hour-long docu-
mentary, “Secret Life of Adolf Hitler,” in 13 new markets.

U.S. Time Corp. has announced it is trying to arrange
through the State Dept. to record the Moscow State Circus
on video tape in Russia . . . Comedian Jim Backus, star of
the $100,000, General Foods-backed, MGM-produced pilot
of Father of the Bride now on the shelf, gave a back-
handed slap to his efforts in Marie Torre’s syndicated TV
column last week. Said Backus, “I made the pilot for MGM
—and you know their lion? Well, instead of roaring, it
yawned. It was terrible. But if they sell the series, which
I doubt, I guess I’ll have to make other episodes.”

Lloyd Burns, head of Screen Gems’ Canadian opera-
tion, has been named dir. of International Operations, re-
placing William Fineshriber, who has announced no future
plans . . . Frank Granville has been appointed story editor
for Ziv’s Lock-Up syndication series . . . Jack Herzherg,
ex-Ziv Highway Patrol producer, named co-producer of
Lock-Up with Henry Kessler . . . Morton Nathanson has
been promoted to dir. of internatl. adv. and publicity,
United Artists Corp. . .. Joseph Dunkelman, dir. of Telepix
Movies, Canada and a v.p. and dir. of Screen Gems Ltd.,
Canada, has resigned both positions . . . Fred Jackman
named a director on Screen Gems’ Manhunt series.

Jerry Franken, ex-Gross-Krasne-Sillerman named PR
dir. of NTA. Harry Algus continues as press dir. . .. Eli
Blum, United Artists Associated chief accountant, appointed
asst. treas. . . . Ziv has named 6 new regional sales mgrs.:
John Davidson, southeastern div.; Jerry Kirby, northeast-
ern div.; Stuart Halliday, Chicago; Allen Martini, western
div.; John Louis, north central spot sales; Harry Littler,
southeastern spot sales . . . John Auer has been signed as
producer of Desilu’s syndicated U.S. Marshkall . . . Stuart
Jerome signed to a 5-year non-exclusive writing contract
at Revue Productions . . . Milt Meyers, a TV unit mgr. for
NBC, and John Walsh, special projects publicist for CBS,
are being moved by their respective networks into new
jobs to coordinate talent on network specials.

John (Bud) Palmer, sports commentator and former
- N.Y. Knickerbocker basketball player, named Globe-Video
. newsreel sports dept. dir. . . . Arthur (Skip) Steloff, div.
. sales mgr. for Television Industries, RKO feature films dis-
tributors, resigns to form Heritage Productions for pro-
gramming production & distribution . . . Péter Packer has
been named producer of Tales of the Plaiisman, new Four
+ Star-Essex telefilm series starring Michael Ansara.

Peter Lawford tells us he’s offering his Head of the
Family comedy pilot for sale in December, following an
unsuccessful attempt to sell the series for the coming
season. Carl Reiner produced the pilot for Lawford’s
Kenelaw company.

Production has begun on the sixth season of The
Millionaire, series produced by Don Fedderson . . . Parry
Films Ltd. of Canada is producing a half-hour telefilm
series, North of 53, with Don Megowan starring. All film-
ing will be done in Canada.

Ida Lupino, who’s appeared in an extensive list of
feature movies & telefilms, has TV to thank for a new
personal milestone. She’s due to appear in “The Saga of
Annie O’Toole,” an episode in the new Bonanza series due
on NBC-TV as a house package this fall. It will mark
her color film debut, as all her previous cinemoting has
been before b&w cameras.

La Mesa Productions owner Al Scalpone is recasting
Man on the Beach, for which he had produced a pilot for
CBS. The network didn’t care for some of the original cast
and asked Scalpone to reshoot. Scalpone has created a new
action-adventure series, Man From Beverly Hills, and is
also working on an as yet untitled series about organized
crime. Ex-CBS west coast program v.p. Scalpone’s pilots
are financed by CBS.

“Johnny Midnight,” the Jack Chertok series starring
Edmond O’Brien, is going into production although it
won’t be on TV next fall. Uniquely, the show has been sold
twice, but still hasn’t a sponsor. First Chesterfield saw the
pilot, bought the series, but couldn’t find a time slot. Then
American Tobacco bought it, also couldn’t find a time slot.
The reaction, however, encouraged owners Chertok, MCA
and O’Brien to proceed with 13 episodes on the supposition
that there will be cancellations in December, and Johnny
Midnight will be in a good spot to fill one of these periods.

Bill Bendix will play a detective in a new pilot tele-
film, by his own Bilben Productions. He had teamed with
Alan Ladd in a pilot called The Ivy Leaguer—but it hasn’t
sold . . . Hans Conried is starring in a new pilot of M».
Belvedere being produced at 20th-Fox TV. The first Belve-
dere pilot, starring Reginald Gardner, did not sell.

Filmaster Productions has acquired TV rights to

Foreign Service Officer, by James M. Fox, and plans a 60-
min. series.

Hermes Pan, choreographer, and Ed Stephenson, set
designer, have been signed for NBC-TV’s upcoming “An-
other Evening with Fred Astaire,” Chrysler Corp. special
set for Nov. 4 . . . Leo Brody, asst. to the v.p. of Trans-
Lux TV Corp., has been named eastern division sales man-
ager ... Marshall Jamison named production chief of CBS-
TV’s 90-min. special “The Fabulous Fifties” . . . Herbert
Richman, ex-Sereen Gems, appointed international booker,
ABC Films . .. Alfred Markin, NTA Telestudios Inc. asst.
dir., elected v.p. in charge of operations. Fred Miano has
been appointed comptroller.

Anthony Muto named head of research for movies &
TV at 20th Fox ... Ralph Levy, ex-CBS producer-dir., will
produce-direct the Cyd Charisse special in the Ford series
on NBC . . . Stan BMargulies named exec. producer of
Bryna productions’ T'ales of the Vikings telefilm series . . .
Sam White has left CBS’s Perry DMason series, on which
he was associate producer for 69 telefilms . . .
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Trade Report . ... AUGUST 3, 1959

AVERBAGE TV PRICE HEEDING UPWARD: Price of average TV set at factory level this year
appears to be continuing the upswing which began in 1957.

Despite heavier-than-ever sales of 14- & 17-in. models so far this year (35% of all TV set sales for first
6 months), factory sales price of average TV set (before excise tax) was $133 in first-half 1959, as opposed
to $131 for the same period last year. Even though TV set prices have not actually been raised, popularity of
such extras as remote tuning and of more deluxe models has accounted for general—if slight—upgrading in
unit price, according to industry sources.

Average set price first half of year usually is lower than last half, when fall-winter buying occurs.
For example, full-year 1958 average factory price of TV set was $136 (up from $131 for first 6 months).

TV price's lowest ebb came in 1956, the year of the no-profit portable, when average set dropped to
$127 at factory from high of $280 in 1947, TV's first big year. Drop from 1947 to 1956 was uninterrupted—and
then prices began to rise, going up $3 in 1957 and $6 in recession-year 1958. Here's recapitulation of average
factory TV set price year-by-year from 1947 through 1958:

1947 $280 1950 $180 1953 $170 ' 1956 $127
1948 $235 « 1951 $177 1954 $140 1957 $130
1949 $193 | 1952 $172 1955 $138 1958 $136

THE NEW WESTINGHOUSE ‘'IMAGE’: “Complete break with the past” in policies and product
will be keynote of Westinghouse's 1960 drive for leadership position in TV-stereo industry. You may have
heard that tune before—but some of the changes, now being outlined at distributor meetings across the
country, mark a sufficiently new approach to TV-radio-phono merchandising to be worth watching closely.

Belatedly showing its new TV-stereo lines—delayed by 13-week strike at its Metuchen, N.J., plant—
Westinghouse is making first announcements of series of departures in its way of doing business which will
be implemented during coming year. One highlight will be new approach to problem of warranty service.

Having dropped all factory-service operations, Westinghouse will work in close cooperation with in-
dependent service technicians exclusively. Says TV-radio marketing mgr. C. J. Urban: “We're not satisfied
with the way the industry is handling its warrenty obligation.” Although details of warranty plans haven't
yet been outlined, one objective will be quick & complete service on all warranty repairs.

To implement this plan, one important step by Westinghouse will be the franchising of independent
parts jobbers to supply in-warranty parts in areas far from regular company parts suppliers.

Its new approach to product lines is unique adaptation of approach used by some other manufac-
turers: Quality furniture. But Westinghouse has gone big step further. Four separate lines—early American,
imperial provincial, custom traditional and American contemporary—are completely distinct, from top to
bottom. Gone is the practice of offering the same cabinet, with variations, in mahogany, walnut & blonde.

“Nothing in the line has any remote resemblance to anything we've had before,” says Urban.
“From low end to high, all cabinets are being produced by furniture manufacturers specializing in styling
for the 4 period lines.” Thus a customer may be able to match decor of his home at any price level. Long
line has 31 consoles, 6 table models with matching bases, 3 “attache-case” portables. Westinghouse plans
23-in. drop-in models in October.

Average price is higher this year than last, in both TV & stereo, although there's little change on «a
model-for-model comparison, says Urban. Portables range $160-$190, tables $189-$249, consoles $249-$509.

Is this Westinghouse's supreme effort to capture bigger share-of-market? we asked Urban. “We're
shooting for a corporate image,” he replied—"highly-styled furniture with high quality. If we sell only 2% of
the industry, but establish that corporate image, we'll be satisfied. We want to put this potentially profitable
business on a firm foundation.”

-] © ®  J

Straws in the Wind: Like Westinghouse's renewed efforts to build itself a TV-stereo "personality”

through farreaching changes, these other current activities may hold significance for future in TV industry:
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NEW 23-in. TUBE: Zenith's tube-making subsidiary Rauland is developing new version of 23-in.
tube. While Zenith tests current “twin-panel” type (with built-in safety glass), Rauland is understood to be
turning out experimental quantities of 23-in. model built along conventional lines—without safety panel—
for use with external safety glass. We know of no firm plans—yet—to use this model.

TRANSISTOR PORTABLE TV: Philco is delighted with dealer response to its Safari battery-operated
set. A spokesman told us: “The set is still on allocation. Distributors ordered way over and beyond what
we thought they’'d want.” Realistic Philco officials, however, are still pondering this question: Is this type of
set a one-shot novelty which will have its day this year and then die out, or will there be a real day-to-
day demand from other than Cadillac-class or novelty-seeking buyers?

JAPANESE COLOR TV: What's behind Japanese broadcasting’s headlong rush into color TV? One

knowledgable U.S. equipment maker, just returned from business trip there, during which he conferred with

many govt. & manufacturing officials, puts it this way: “They want to build up a domestic color set man-
ufacturing business with an eye eventually on exports. The Japanese feel they can produce the major price
breakthrough in color which American manufacturers haven’t been able to come up with.” Far-fetched as
this may sound—remember, the principle of the tunnel diode (Vol. 15:30) was a theoretical breakthrough by

a scientist of Japan's Sony Co.

TV-RADIO PRODUCTION: EIA statistics for week ended July 24 (29th week of 1959):

July 18-24 Preceding wk. 1958 wk. '59 cumulative  '58 cumulative
TV st 98,447 83,307 60,165 3,038,156 2,374,180
Total radio ........ ecomuasss ; 240,644 198,703 173,079 7,745,028 5,063,895
auto radio ... 77.827 59,425 54,653 3,108,817 1,604,304

Trade Personals: Rayford E. Nugent promoted to new

post of Philco sales v.p., consumer products div. William

J. Nagy promoted from gen. sales mgr., parts & acces-
sories div., to succeed Nugent as merchandise mgr. of
that div. . . . Walter Mucher, Clarostat manufacturing
dir., resigns Sept. 1 to become v.p. of a home-building firm
with plans for residential developments in Puerto Rico ...
Wayne Beaverson promoted from chief engineer to v.p. in
charge of engineering, Electro-Voice, Buchanan, Mich.

Martin Codel, founder and associate publisher of
TELEVISION DIGEST, elected a v.p. & director of Star Valley
Electronics Inc., Salt Lake City manufacturer of electronic
musical instruments and test equipment headed by C. Rich-
ard Evans, ex-gen. mgr. & chief engineer of KSL-TV &
KSL Salt Lake City and former exec. v.p. of Hawaiian
Bestg. System. Among incorporators of new firm are
Mrs. Elbert D. Thomas, widow of the Utah Senator;
CBS-TV chief engineer Howard A. Chinn; U. of Utah
music professor Dr. William L. Fowler; J. W. Wright,
pres. of KSL-TV & KSL.

Albert Finkel elected pres. & treas., JFD Electronics,
succeeding the late Julius Finkel; Edward Finkel, pro-
moted from secy. & treas. in charge of sales to exec. v.p. &
secy.; Isadore Finkel, from contract & military div. mgr.
to v.p., contract & military div.; Jack Goodman, from mgr.,
electronic components div. to v.p., of div.; Harvey Finkel,
from production mgr. to production v.p.

William E. Seaman, ex-Ampex, named chief engineer,
Midwestern Instruments . . . Thomas J. Moore, North
American Philips treas., also elected a v.p. . . . John D.
Stout Jr., clected Consolidated Electronics v.p. & financial
dir. . . ., James H. Binger, Minneapolis-Honeywell v.p.,
elected a dir.

Robert L. Ford, ex-Sperry Gyroscope, named technical
personnel mgr., Stromberg-Carlson, succeeding Fred L.
Lee, appointed asst. personnel mgr, . . . William C. Buck
promoted from sales rep to northeastern district sales mgr.,
Sylvania parts div., headquartering at Woburn, Mass,

Brig. Gen. Earle F. Cook named U.S. Army deputy
chief signal officer . . . Capt. Gilbert L. Countryman (USN,
Ret.), ex-Navy asst. chief of Bureau of Ships for Eleec-
tronies, joins Page Communications Engineers, Washing-
ton . . . Joseph T. Zuravleff named regional sales mgr.,
new midwestern regional sales district, Erie Resistor Corp.
electronics div.

Dr. Ragnar Thorensen promoted from research dir.
to gen. mgr., Magnavox research labs ... John L. Ganley,
ex-office of Secy. of Defense, named dir. of contract ad-
ministration for Avco Corp.’s Crosley div., with head-
quarters in Washington . . . Neil M. Blair, ex-Panellit,
elected v.p. & asst. to pres., ITT subsidiary Intelex Sys-
tems . . . E. O. Vetter elected v.p.,, Texas Instruments.

Dynamic Electronics’ new agency is Smith & Dorian,
N.Y. & Hartford, Conn. Dynamic is allotting additional
dollars to its ad budget to promote its line of stereo &
monaural components and console units.

Television Distribution Systems Assn. Inc. is new trade
association, formed by makers & installers of master TV
systems, at 5562 W. 53 St., N.Y,, 19. Martin Sugar is secy.

Obituary

Dr. Russell H. Varian, 61, a founder and board chair-
man of Varian Associates, died July 28 of a heart attack
aboard a cruise ship near Junecau, Alaska. With his brother
Siguard, Varian received a Wetherill medal from the
Franklin Institute for his part in the invention of the
klystron tube. In 1930, he worked on the development of
TV with Farnsworth TV Corp. He is survived by his
widow, 2 sons and a daughter.

Edward F. Watson, 66, former asst. dir. of telegraph
signaling & special systems development, Bell Labs, died
of a heart attack July 23 in Haworth, N.J. Credited with
about 65 telegraph & telephoto patents, he is survived by
his widow, 2 sons and 2 daughters.
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TOP 100 DEFENSE FIRMS: General Dynamics continued
its lead among firms heavily engaged in electronics,
according to the list of 100 leading defense contractors
issued by the Defense Dept. last week for calendar year
1958. The firm continued to trail leader Boeing in total
defense contracts, but by only 1.5%. GE continued to
hold 3rd place.

Among the “top 100,” aircraft and missile contracts ac-
counted for about 60% of all awards of $500,000 or more,
while electronics contracts accounted for 109, of the
$23.8 billion in awards. According to the Defense Dept.,
aircraft and missile awards accounted for 39% of the total
in fiscal and calendar years 1957, increasing to 50% of
the total in fiscal and calendar 1958.

Below, we’ve prepared a table showing the standing
of electronics firms in the top 100 for calendar 1958 com-
pared with fiscal 1958. (All dollar figures are in millions.
Dash indicates company was not among first 100 prime

contractors for the period.) JS?&.’?‘S?; -} ll!llg, 11995573'
Contracts Rank Contracts Rank
General Dynamies .......... $1,6423 2 $1,3822 2
GE ... 9524 3 7834 3
AT&T ........... eesenesas 1920 6 6598 6
Hughes Aireraft ........... 565.7 8 4726 9
Sperry Rand .............., . 423.7 10 361.9 11
IBM .. iiiiiiiiii i 4176 11 3164 14
RCA_ .. cr.fi. ool Pk s 1oy 365.1 15 288.1 15
Raytheon .................. 274.1 18 237.0 22
Westinghouse ............. . 2716 19 2689 18
Bendix Aviation ......... ... 2437 21 207.4 24
ITT ........... PICRL I 135.8 25 96.7 30
Burroughs ................. 107.0 29 716 35
AVeo ..., seeees 1020 31 86.5 31
Minneapolis-Honeywell ...... 86.1 34 47.0 55
American Bosch Arma ...... 85.4 35 70.9 36
Collins Radio .............. 844 36 61.3 44
Phileco ........... ... . ..... 71.5 46 66.2 38
Mass. Inst. of Technology ... 60.1 52 56.1 52
Cal. Inst. of Technology .... 504 58 454 57
Rand Corp. ......co.vvtt.. 50.1 59 _ —
Lear .....cviiiiiiiiinn.. 44.3 66 38.4 61
General Precision Equip. .... 442 67 52.9 54
Sylvania .........ccce0c.nn - 41.2 69 37.0 62
Motorola ......... S epeadens 332 84 298 77
Hoffman ................... 30.1 94 —_——
Laboratory for Electronies .. 27.9 97 —_ —

Sylvania is aiming at large market for its $545 closed-
circuit TV camera, now in pilot production at Batavia,
N.Y., and due soon for heavy merchandising effort by
newly formed Sylvania Electro-Specialties (Vol. 15:30).
Designed for operation by the layman, the low-priced
vidicon unit is aimed particularly at the educational field,
but Sylvania says it’s also suited to industrial, institu-
tional, merchandising and military uses. It’s designed to
be serviced by TV receiver technicians. Although a regu-
lar home-type TV set can be used with the camera, a
17-in. monitor will be available at $175.

Automation in transistor production is mnear, says
Westinghouse, as the result of development of a technique
for constructing long ribbons of semiconductor devices
direetly on the surface of continuous strips of thin german-
ium crystal (dendrites), thereby eliminating costly &
lengthy processing steps. The development of working de-
vices from germanium dendrites is being carried out under
a $2 million “molecular electronies” contract recently
awarded Westinghouse by the Air Force.

Philco transistor portable I'V—the Safari—is the sub-
ject of a technical description, with complete circuit dia-
grams, in Aug. Radio-Electronics.

AUGUST 3, 1959

“Electronies business is on the verge of another revo-
lution at least as sweeping as the one which began a dec-
ade ago when the transistor cut in on the vacuum tube,”
declared July 25 Business Week in a review of activity in
molecular electronics. The magazine foresees military ap-
plications of molectronic devices by 1961, civilian uses
(hearing aids, miniature radios) by 1965. “What’s in-
volved is a technique of manipulating thin films of material
into forms in which each individual molecule of the mate-
rial behaves like some electronic component—like a re-
sistor, a condenser, a vacuum tube, or whatever,” explains
Business Week. “With this technique it is possible to build
a piece of electronic apparatus such as an amplifier or an
oscillator or a switching or computing device and build it
so tiny that you literally have to look through a microscope
to see it at all.”

Color-TV sales today are substantially ahead of last
summer’s at the same time, RCA distribution v.p. Martin
F. Bennett announced during the recent 2-day color pro-
motion co-produced by the San Francisco Fashion Indus-
tries Manufacturers & Wholesalers Assn., KRON-TV San
Francisco and RCA distributor Leo J. Meyberg Co. This
first live colorcast of the city fashion industry’s Annual
Fall Fashion Festival was called the biggest color promo-
tion in a single market in the past 2 years. Describing
color-TV’s improved sales picture, Bennett said: “This is
even better than it sounds because last year this time
dealers were selling for the most part discontinued models
at lower prices. This year they are selling new models
at list prices.”

TV home saturation has reached 86% vs. 83% in 1958
—and the number of multiple-set households is growing
steadily, according to a new Census Bureau survey. The
bureau pointed out that in 1950 the ratio of homes to sets
was only 12%. As of May, 8 of each 100 U.S. households
had 2 or more sets vs. 7 in Jan. 1958 & 5 in April 1957. But
only one household in 100 reported it had 3 sets or more.
As in earlier Census Bureau counts, the northeast led the
country in set ownership with a 929 figure, the south was
lowest with 79¢;.

Electronic equipment smuggler Walter Blum of Zurich,
Switzerland, was fined $1500 last week after U.S. Bureau
of Foreign Commerce export control investigators and
Customs officials caught him attempting to leave U.S. with
highly strategic electronic equipment. Valued at $7500,
the equipment included miniature silicon rectifiers, silicon
cartridge rectifiers, and crystal diodes. These are under
strict security export control and require individual val-
idated licenses for shipment outside the U.S. He pleaded
guilty in U.S. District Court.

Admiral Corp.’s protest of a Russian-built “Admiral”
TV set on display at the Soviet exhibition in N.Y. (Vol.
15:30) has resulted in removal of the set by the Russians.
Admiral objected last week that the set’s name was an in-
fringement of trademark, though the Soviet Union is not
a signatory to the International Trademark Agreement.
Pres. Ross D. Siragusa said “we are satisfied with the re-
sults of our protest and now consider the matter closed.”

Midwest Electronies Corp., St. Louis distributor of TV
& radio tube-testing machines, has been hit by a federal
mail-fraud indictment and by FTC charges that it misled
customers with false earnings claims in advertising.
Named in the indictment were Midwest Electronics pres.
Harold W. Finke & treas. Sol Cutler. The FTC complaint
said the firm falsely claimed that purchasers of its de-
vices would earn $650 per month on a $2923 investment.
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Conley Electronics Corp. is new name for merged
Waters Conley Co. and Stereophonic Automation Corp.,
headed by Chicago financial consultant Edgar N. Greene-
bauin Jr. & John M. Rau (Vol. 15:19). Greenebaum has
been named chairman and Rau president. Chicago attorney
Robert S. Fiffer is secy.; Philip B. Stewart, of Stewart,
Miller & Co., Chicago, is treas. The firm now has 3 divi-
sions—phono manufacturer Waters Conley Co., Rochester,
Minn., Fidelivox div., Skokie, Ill., and Fidelipac div., To-
ledo. Fidelivox makes automatic tape reproducers, Fideli-
pac single-reel tape magazines (Vol. 15:26). Parent com-
pany’s offices are at 8225 N. Christiana Ave., Skokie.

Hoffman TV receivers are now in production in Argen-
tina, with Industries Plasticas y Electronicas de Cordoba
expecting to have 2 consoles and 2 table models on the
market in August. Hoffman and the Argentine firm signed
a technical assistance agreement under which IPEC will
manufacture Hoffman TV and solar-powered radios on a
royalty basis for sale in Argentina and Uruguay (Vol.
15:16). Harold C. E. Mortstedt is pres. of IPEC which is
publicly held and capitalized at about $540,000.

Electronic wristwatch will be placed on the market
next year by the Bulova Watch Co. Inc., chairman Omar
N. Bradley told the annual meeting last week. The firm
is now in. pre-production tooling for the watch which has
long been undergoing field tests. The transistorized, bat-
tery-operated device will approximate the weight of con-
ventional timepieces. A transistorized watch worn by
Bradley operated 17 months before battery change was
required, lost only one second in that time. The electronic
watch is expected to cost at least as much as Hamilton’s
$89.95 electric (but non-electronic) wristwatch.

New creative uses for tape recorders will be explored
by Boston U. radio prof. Sidney A. Diamond who has taken
a year’s leave of absence to undertake research on record-
ing techniques and to lecture extensively on uses of tape
recorders. Diamond also is pres. of Creative Associates
Inc. which produces & distributes taped radio programs.
“There are an estimated 3 million tape recorders in this
country,” he points out, “and they have tremendous po-
tential for creation & distribution of educational materials
on tape for home use.”

“Stereo Seven,” new 7-in. 33 1/3-rpm stereo discs
playing up ‘to 3% min. and retailing for 98¢, will be
marketed by Columbia Records. Columbia believes that
this size of 33 1/3-rpm record may help “revitalize the
singles market that has tended to lag in recent years.”
Stereo selections by many manufacturers are also avail-
able on 45-rpm 7-in. discs.

Russia will produce 5 million TV sets annually by
1965, deputy trade minister Sergei A. Trifonov told an
audience in N.Y. He said the 1958 TV output was 1.5 mil-
lion, and predicted that radio production would grow from
1958’s 4 million to 7 million in 1965.

Trade Directory of Canadian TV, radio and electronic
components manufacturers & representatives is being dis-
tributed by the components div. of EIA of Canada, 200
St. Clair Ave. West, Toronto 7, Ontario.

“Transistors in Radio, TV & Electronics,” Milton S.

Kiver’s latest book (M¢Graw-Hill, 424 pp., $7.95) is an up-

, dating of the first edition brought out in 1956. It covers
electron theory, transistor development & design.

Involuntary bankruptey petition was filed in Brooklyn
Federal Court last week against Claremont Tube Corp.,
Long Island City TV picture-tube mfr., by 8 creditors.
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Finance

Wometco Earnings Up: Wometeco Enterprises Inc.
(WTVJ Miami, WLOS-TV & WLOS Asheville, N.C., 20%
of WFGA-TV Jacksonville), in its first report to stock-
holders since public offering of its stock (Vol. 15:14, 18),
notes a 17.6% increase in earnings and 11.8% in sales for
24 weeks ended June 20, vs. the same 1958 period.

The report notes that 73.49% of earnings for the
period was retained in the business. The 1959 period figures
(below) include operations of WLOS-TV & WLOS, while
the comparable 1958 figures do not. The Asheville sta-
tions continued to operate at a loss during the 1959 period,
the statement notes, but “as a result of increased ratings,\
more favorable position in the market, new programming
and higher advertising rates, as well as the absence of
unusual promotional expense, management expects that
[WLOS-TV & WLOS] will not have any operating loss
for the remainder of 1959.”

In addition to its broadcasting activities, Wometco
owns a Florida theater chain and a food & cigaret vend-
ing business. The report for 24 weeks ended June 20:

1959 1958
Gross income .......... $4,740,379 $4,239,334
Net income before tax .. 769,479 595,444
Net income ............ 371,287 315,709
* k. *

Taft Bestg. Co., in its first quarterly statement since
its public stock offering earlier this month (Vol. 15:24, 27),
reports a 329 increase in net income on 169 higher sales
for the first fiscal quarter ended June 30, as compared to
the pro forma figure for the same 1958 period. The state-
ment for the fiscal quarter (per-share earnings in both
periods based on the 1,449,972 common shares presently
outstanding): 1959 1958

Net revenues ........... $2,510,556 $2,164,255
Operating profit ........ 1,076,132 887,430
Net income ............ , 395,324 299,637
Earned per share ....... 27¢ 21¢

Packard-Bell reports a 639 increase in net profits on
32% higher sales for 9 months ended June 30, as com-
pared with the same period in the last fiscal year. Pres.
Robert S. Bell announced that increases in sales & earn-
ings were registered in home products, technical products
& Bellwood divs., with the service div. remaining profitable
but showing little change. He said the recent publie offer-
ing of 100,000 common shares had increased the book
value of the company’s stock by $4,062,000 or 37.3% while
diluting the equity interest by only 12.6%. For 9 months

ended June 30: 1959 1958
Net sales :csnssenssnmss $34,808,470  $26,401,343
Net income ............ 1,035,780 633,949
Earned per share ....... 1.31 92¢

792,100 688,000

Admiral’s first-half sales & earnings ran well ahead of
those for first-half 1958, pres. Ross Siragusa announced last
week. He reported that the firm’s 1960 TV line has been
“exceptionally well received” and that a substantial ‘per-
centage of current TV orders are for 23-inch models.
Orders for stereo & radio sets also are on the increase. For

Shares outstanding .....

6 months to June 30: 1959 1958
Sales ...iviiiiiieninnn $90,894,700 $77,038,648
Net income (loss in ’568).. 1,361,418 (407,180)
Earned per share ....... b67¢ —

Dynamic Electronics-N.Y. Inc. reports a net income
of $225,834 on sales of $3,132,653 for the year to March 31,
compared with $83,606 on $1,389,683 in the 1958 period.
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AB-PT Profits Rise: American Broadcasting-Paramount’s
ABC-TV network & station operations weren’t the only
activities contributing to its 28% increase in first-half-
1959 profits. Like most of the movie industry, its theater
div. showed an upsurge. According to pres. Leonard H.
Goldenson’s report to shareholders, its 2nd quarter was
the best since 1955. Its theatrical operation, said the AB-
PT chief, “more than made up what it had been behind
in the first quarter to show over-all 6 months improve-
ment over last year.”

As to broadcasting, he said ABC-TV *“continued to
improve its competitive position.” Am-Par Records “con-
tinued to show improved results.” AB-PT’s report for 6
}nonths ended June 30 (sales figures not released) :

1959 1958
Consolidated earnings ... $3,885,000 $3,265,000
Earned per share ...... 90¢ T5¢
Shares outstanding ..... 4,149,362 4,149,363
For 3 months ended June 30:
Consolidated earnings .., 1,618,000 1,307,000
Earned per share ...... 37¢ 30¢

* * *

AB-PT purchased 240,768 shares of its 5% preferred
stock from the estate of Edward J. Noble, chairman of
ABC prior to its merger with Paramount Theaters, and
from the Edward John Noble Foundation. AB-PT will
maintain until Sept. 30 a bid to purchase at the same price
all or any of the remaining 78,531 shares of its outstanding
5% preferred, in a move to simplify capital structure and
eliminate dividend requirements on the stock.

P. R. Mallory’s 2nd-quarter net sales ($22,002,989)
were the highest for any quarter in the company’s history,
pres. J. E. Cain said last week. For the first half, net
earnings were more than double the comparable 1958 fig-
ures. For 6 months ended June 30 (per-share earnings
based on 1,411,774 shares now outstanding):

1959 1958
Net sales ............. $42,514,460  $32,093,920
Net earnings .......... . 1,976,686 923,645
Earned per share ...... 1.33 58¢

Electronic Associates reports increased sales but de-
creased earnings for 6 months ended June 30:

1959 1958
Sales ....covvuvunnnnn.. $3,051,945 $2,612,508
Net income ............ 274,834 285,380
Earned per share ....... 39¢ 46¢
Shares outstanding ..... 701,362 615,396
For quarter to June 30:
Sales ..........cev... 2,023,292 1,913,305
Net income ............ 137,035 201,628
Earned per share ....... 20¢ 33¢

Trav-Ler Radio Corp. reported net income of $309,419
for the year ended April 30, its highest full-year profit
since 1954. Pres. Joe Friedman attributed the improve-
ment to cost reduction and improvement of operating prac-
tices, particularly the consolidation of all production &
warehouse facilities under one roof in Orleans, Ind. He
predicted that first-half sales in the current fiscal year
will be 409 higher than for the same period last year and
sales should continue to show ‘‘a substantial increase for
the remainder of the year.” He said the order backlog for
the 2nd fiseal quarter is at a record high for all products.

For 12 months ended April 30: 1959 1958
Net sales .............. $14,806,013  $15,126,697
Net profit ........ Geees 304,419 10,617
Earned per share ....... 40¢ 1¢

Trading in Barnes Engineering Co. common stock be-
gan July 22 on the American Stock Exchange. Symbol: BIR.

AUGUST 3, 1959

Record-setting 2nd quarter earnings were scored by
Westinghouse on sales slightly under those recorded in the
same 1958 period, pres. Mark W. Cresap Jr. & chairman
Gwilym A. Price reported last week. April-June 1959 in-
come ran 15.5% ahead of 2nd-quarter 1958 earnings, and
new orders booked increased by 16%. Increases in both
billings & new orders were predicted during the 2nd half
“unless a prolonged steel strike slows the accelerating
pace of business.” For the quarter ended June 30:

1959 1958
Sales ....civivenenee.r $474,132,000 $474,632,000
Net income ............ 19,741,000 17,070,000
Earned per share ....... 1.12 97¢
Shares outstanding ..... 17,299,836 17,066,753
Six months ended June 30:
Sales c.iieivieiiiinieas $914,204,000 $923,961,000
Net income ............ 34,150,000 29,973,000
Earned per share ....... 1.92 1.70

General Telephone & Electronics announced that its
first-half revenues topped $500 million for the first time
in any 6-month period and that its profits for the period
were nearly 30% higher than in the first half of 1958. In-
cluding operations of Sylvania in all figures, chairman
Donald C. Power said total revenues for 12 months ended
June 30 rose to $976 million, up $128.6 million, net income
to $66,166,000 ($3.11 a share) compared with $55,936,000
($2.90 on fewer shares) for a year earlier. Again includ-
ing Sylvania operations for both periods, GT&E made this

report for 6 months to June 30: 1959 1958
Revenues .............. $506,600,000 $416,100,000
Net income ............ 33,097,000 25,695,000
Earned per share ..... ‘e 1.55 1.33

Daystrom more than doubled profits on a sales gain
of 13% during its first quarter ended June 30, compared

b Vo —
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with the comparable 1958 period, pres. Thomas Roy Jones ‘e

reported last week. For the quarter ended June 30:

1959 1958
Sales ..oviiiiineinnans $21,239,000 $18,811,000
Net income ............ 362,000 159,000
Earned per share ....... 40¢ 18¢
Shares outstanding ..... 913,223 907,358

Thompson Ramo Wooldridge scored sizable increases
in sales & earnings for the 6 months to June 30:

1959 1958

Sales ............ ceese. $197227132 $169,736,276
Net income ............ 4,752,907 3,951,690
Earned per share ....... 1.52 1.25

Quarter to June 30: , ;
Sales cmsgemaa.-aes awes 105,946,041 82,393,990.
Net income ...... T 2,516,203 1,911,855
Earned per share ...... 80¢ 60¢

Muter sales & earnings increased sharply during first-
half 1959, compared with the same 1958 period. For 6

months to June 30: 1959 1958
Sales .......ccc... B B $6,230,075 $5,336,503
Net income ............ 157,824 '88,698
Earned per share ...... 20¢ 11¢

Tung-Sol reports an increase in sales & earnings for

the 26 weeks ended June 27: 1959 , 1958
Net sales .............. $35,048,196  $27,962,992
Net income ...... P 1,406,610 979,750
Earned per share ...... 1.40 ‘95¢
Shares outstanding 922,088 894,126

Record high sales were reported by Electronic Spe-
cialty Co. for the quarter to June 30:

1959 1958
SAleS tuiniiiiaiaienns $2,058,000  $1,035,000
Net income ........... 0 83,000 7,000
Earned per share ....... 20¢ 2¢

Aerovox earnings increased more than 7-fold to $371,-
513 (43¢ a share) during the 6 months ended June 30,
compared with $48,000 (6¢) for the similar 1958 period.
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Jerrold Electronics reports earnings for its first fiscal
quarter were greater than for the entire fiscal year ended
Feb. 28, 1959, thanks to non-recurring income of $284,273

' (24¢ a share) representing profit on the sale of Key West
Cable-Vision Ine., CATV subsidiary in Key West, Fla. Ex-
cluding this amount, net income was $154,867 (14¢ a
share). Pres. Milton J. Shapp said that sales of equipment
to CATYV operators is ahead of a year ago, that new con-
nections to the 9 Jerrold-owned CATV systems ‘“were
substantially ahead” of the same 1958 period, that the
industrial products div. showed more than a 2009 in-
crease during the quarter, and the distributor sales div.
boosted its sales by more than 50%. For 3 months ended

May 31: 1959 1958

Sales & service revenues. $1,933,267 $1,425,340
Net earnings .......... 439,140 7,627
Earned per share ...... 38¢ 007¢

Magnavox is “seriously considering a 2-for-1 stock
split,” according to pres. Frank Freimann, who says the
proposal may be submitted to stockholders at the annual
meeting in October. He said the company’s annual report
for the fiscal year ended June 30 will show sales of $90,-
117,000 vs. $82;200,000 for fiscal 1958. Profits will be “sub-
stantially” higher than those of last year, he added. For
6 months to Dec. 31, Freimann projects earnings of $8
million before taxes vs. $4.6 million a year earlier, on sales
about 409 higher than the $44.2 million for last fiscal
year’s first half. He said Magnavox’s consumer products
sales probably will increase about 209 for the period.

Oak Mfg. Co., Chicago parts manufacturer, reports
increased sales & earnings for the first 6 months of 1959:

1959 1958
Sales ....ovvviiinnnn.. $9,149,916 $7,077,897
Net profit ....c.coveun. 499,604 138,291
Earned per share ...... 76¢ 21¢

Cohu Electronics, San Diego manufacturer of in-
dustrial TV equipment, has applied for SEC registration
(File 2-15372) of 356,125 common stock shares for sub-
scription by stockholders at the rate of one new share for
each 38 now held. Underwriters of the issue, for which the
price will be supplied by an amended SEC statement, are
Hayden, Stone & Co. and Winslow, Cohu & Stetson Inc.
The company would use $271,000 of the proceeds to pay an
unsecured note to vendors & sales reps., $1,165,000 to
reduce bank notes, the balance for working capital.

Relatively unknown Transitron Electronic Corp. gets
the spotlight in Aug. Fortune which points out that the
7-year-old manufacturer of semiconductor components
grossed $10,000 & lost $20,000 in its first fiscal year, then
skyrocketed to a $42 million gross & more than $6 millien
net earnings by fiscal 1959. “No other company can come
close to matching its record in profits from semiconduc-
tors,” Fortune emphasizes, describing the firm as “one of
the brightest stars today in the whole great electronics
industry.” Transitron concentrates on production of semi-
conductors for the military market and the burgeoning
industrial & commercial fields.

Reeves Soundcraft reports reduced sales & earnings
for 3 months ended March 31, in an application for listing
on the American Stock Exchange. Earnings for 1959 in-
clude a spgcial credit of $67,483 representing gain on
| settlement of a fire loss claim. For 3 months to March 31:

1959 1958
Net sales .............. $1,170,253  $1,346,151
Net income ............ 75,394 76,664
s Larned per share ....... 2¢ 3¢
Shares outstanding ..... 2,867,325 2,822,975

23

Trepac Corp. of America, Englewood, N.J. firm de-
scribed by the SEC as “in the business of assembling &
selling an electronic device called Trepac used in the
communications field,” has been accused by the agency of
failing to make full financial disclosures in a 1957 stock
offering circular. The SEC ordered temporary suspension
of Trepac’s regulation “A” exemption from rggistration of
its securities.

Consolidated Electrodynamics, for 6-month period
ended June 30, reports net income of $858,844 (80¢ per
share), compared with $30,292 (3¢) during first-half 1958.
The first-half 1959 earnings include nonrecurring income
of some $265,000 (25¢ a share) from the sale of securities.

Common Stock Dividends

Stk. o

Corporation Period Amt. Payable Recor{i
Consol. Electrodynam. Q  $0.10 Sep. 15 Aug. 28
Eitel-McCullough ... stk. 1009% Aug. 31 Aug. 17
Mallory ............ Q 35  Sep. 10  Aug. 10
Maxson ............. —_ 05 Sep. 1 Aug. 14
Siegler priswa.smsaos Q 10 Sep. 1 Aug. 14
Stanley Warner ..... —_ 30  Aug. 25 Aug. 10
Tung-Sol ........... Q 35  Sep. 2 Aug. 12
Westinghouse ....... Q 50  Sep. 1 Aug. 10
Whirlpool .......... " — 25 Sep. 10 Aug. 21
Wurlitzer .,.covpnese  — Jd0  Sep. 1 Aug. 14

r—————————_——__———————
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Educational Television

TV Teaching Center: A Center for Instructional TV to
develop & disseminate advanced techniques for TV teach-
ing has been established by NYU, with a $100,000 assist
from RCA in funds & TV equipment. Described as the
first of its kind, the Center will get underway on the
NYU campus in Sept., and offer ETV-interested groups
a varied program in teacher-training, in-service work-
shops, research—all administered by NYU’s School of
Education & Communication Arts Group. Center’s ad-
visory committee will comprise 19 educators & ETV
authorities.

NYU exec. v.p. Dr. John E. Ivey Jr. said TV “offers
exciting possibilities for improving the range & quality of
American education’ but that these can be realized “only
by translating educational objectives into a content &
form suited to the TV medium.” RCA’s primary aim in
supporting the project, pres. John L. Burns explained, “is
to benefit all education. The Center, as planned, will bring
together the best ideas of professional educators, respon-
sible laymen in the education movement, broadcasters, and
experts in the graphic arts . . . With the aid of electronics,
the talented teacher can do a better job for more pupils
in less time and at less expense than ever before.”

The Center’s teacher-training program will embrace
a workshop in TV teaching for graduate students, under-
graduates, teachers & school administrators.

"DON'T PASS THE BUCK (SLIP)

Have enough copies of the Newsletter for
your organization every Monday. Don’t make
key members of your company wait for the
up-to-the-minute industry information they
need—as reported and interpreted by tele-
vision’s authoritative news service.
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Commercially-programmed ETV—such as NBC-TV’s
Continental Classroom—is fine, but it’s no substitute for
“establishment of non-commercial channels [which] tele-
cast solely for the purpose of increasing the intelligence
of our citizens, Rep. McDowell (D-Del.) told the House.
Author of a $51-million federal-aid-to-ETV bill (HR-
4284) shelved by the Commerce Committee (Vol. 15:23),
McDowell said that early-morning schedules for Conti-
nental Classroom necessarily keep viewing down, that rela-
tively few “true students” have taken advantage of it.
What’s needed, he said, is ETV which isn’t “interested in
selling anything, in monopolizing an audience in the eve-
ning, or competing for popularity ratings.” McDowell
voiced hopes that proposed inspections by Commerce Com-
mittee members of ETV installations during the Con-
gressional recess would speed progress in the field.

ETV’s potentials as a solution to school problems—
and as a customer for cable service—are explored by staff
engineer Caldwell Buck of AT&T’s business relations dept.
in a cover story in the summer edition of Bell Telephone
Magazine. He concludes that ETV ‘“may not offer the
whole answer” to educational needs, but “it can furnish
an important part.” As examples of Bell System “team-
work” in ETV fields, Buck cites its sponsorship of NBC-
TV’s Continental Classroom and closed-circuit installa-
tions at Hagerstown, Md.; Cortland, N.Y.; Jefferson
County, Ky.; San Jose State College, San Jose, Cal.

TV-taught college students outscored their ‘“‘conven-
tional” classmates in a semester-long experiment recently
concluded at UCLA, which pitted 2 sections of a class in
elementary fluid mechanices. The technical course involved
numerous diagrams & drawings. Rudy Bretz, head of
UCLA’s ETV div.,, reports that the TV -eclass obtained
slightly higher marks & more enjoyment from the course
than did the teacher-taught group. The results compare
with those obtained by the N.Y.C. school system in a re-
cent control test (Vol. 15:27) with 7th grade math classes.

Requirements for a regional ETV network of the upper
Midwest, linking Ia., Minn., Neb.,, N.D.,, S.D., and Wis.
will be explored by NAEB with a $30,110 grant from the
Hill Family Foundation of St. Paul. KTCA-TV St. Paul
gen. mgr. & NAEB Region IV dir, Dr. John C. Schwartz-
walder will direct the study of feasibility: & :cost which is
scheduled for completion next March. The 6-state area now
has 5 ETV stations.

Seminar on closed-circuit TV production will be con-
ducted by NAEB’s CCTV committee Aug. 25-28 at Penn
State U. for production personnel who work closely with
teachers in the presentation of televised instruction at
both college & public school levels. Themed on “The Role
of Production in Televised Education,” the multi-topic
semindr will range from studies of TV’s teaching effect-
iveness to analysis of equipment & studio requirements.

Educational WGBH-TV Boston has launched NEET
Lectter, a monthly newsletter “for those who are interested
directly or indirectly in the development & growth” of the
Northeast Regional ETV Network, the first section of
which now operates between WGBH-TV & the U. of New
Hampshire’s WENH-TV,

Unique course in international phases of TV-radio is
being tested this summer at UCLA by U.S. Office of
Education TV-radio chief Dr. Franklin Dunham. The course
uses taped interviews with 26 representatives of foreign
industry & governmental broadcasting organizations who
are participating in a State Dept.-sponsored seminar.
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| Opinion is that system violates anti-trust laws.
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SUMMARY-INDEX OF WEEK'S NEWS

FCC

NETWORKS JOIN FORCES on option-time front, pleading with FCC
that status quo be kept. NTA wants option time for non-network
programmers, too {pp. 1 & 5).

FCC SELF-REFORMS pushed by Senate Commerce Committee,
which approves 7 bills revising Commission procedures, including
rules on ex-parte contacts (p. 6).

Congress

TV QUIZ SHOW HEARINGS may not come off, despite headlines
on probé promised by House oversight subcommittee, which gets
grand jury minutes (pp. 2 & 4).

ACTION ON LAR DALY delayed in House by absence of Rules
Committee clearance to floor, although Commerce Committee report
urges quick decision {p. 3).

Stations

ACCORD ON FM STEREO may be near. NSRC specifications panel
divides 11 systems into ‘3 groups, hopes to have only 3 systems
and theoretical evaluation in Sept. (p. 3).

RADIO AHEAD OF TV this summer, says researcher Albert Sind-
linger in a media-activity survey which shows more people listen-
ing to radio than watching TV shows during a typical day (p. 7).

Advertising

QUERIES ABOUT TAPE—what admen ask tape-producers {p. 12).
Other Departments

NETWORKS (p. 6). AUX. SERVICES (p. 10). FILM & TAPE (p. 13).

Manufacturing & Distribution

INDUSTRY EXPLORES “2-COLOR TV” in special Land color sub-
committee formed in EIA structure to consider new Polaroid color
theory with eye to simple receivers (p. 2).

MORE TUBE SIZES & SHAPES in works as Kimble puts out feelers
on 19-in, square-corner without built-in safety plate. Similar 23-
in. being developed (p. 15).

HOTCAKES HAVE NOTHING ON TV, to hear manufacturers tell
about sales of new lines. Vacation shutdowns curtailed in some
plants as dealer orders soar (p. 15).

6-MONTH TV SALES FIGURES confirm large jump in retail activity
during June, pushing year's total ahead of 1958. First-half TV-
radio recap (p. 16).

RADIO IMPORTS CLIMB as Japan exports 1.28 million to U.S. dur-
ing first 4 months of 1959. U.S. electronic imports from Japan total
$11.4 million for period (p. 18).

Finance

GOOD BUSINESS FOR SET MAKERS: Motorola & Zenith report
record first-half & second-quarter sales & earnings. Sales & earn-
ings also up for Philco, Wells-Gardner, Muntz (p. 18).

Programming

FALL PREVIEW OF NBC: 50%, of nighttime show series will be
new; number of specials’'will double (p. 9).
BATTLE FOR SUNDAY NIGHT flares up again as NBC slots new

60-min "Riverboat” series at 7:00 p.m. to get 30-min. head start on
ABC's "Maverick” (p. 9).

NETWORKS JOIN FORCES ON OPTION-TIME FRONT:

There were no surprises—and

only one relatively new twist—in Aug. 3 deadline filings of comments & counter-suggestions on FCC's pro-
posals to reduce TV network option time from 3 to 2%z hours in each broadcast day segment (Vol. 15:31).

CBS, NBC & ABC lined up solidly to plead with FCC to keep status quo in station-network program-
ming arrangement (see p. 5). Repeating arguments piled up last year in exhaustive hearings by
Commission on its 1400-page Barrow network study staff report (Vol. 14:1 et seq.), they said option-time cut
would damage whole industry. And ABC-TV went so far as to predict it would go into red if FCC carries out

'plan to take half-hour away. In all option-time comments, lone opponent of option-time system: KTTV.

“Revolutionary proposal” for modification of FCC’'s plan—so described by the TV packaging firm
itself—came from National Telefilm Associates. Taking tack similar to that followed in earlier filing by Station
Representatives Assn., which wants “station reserved time,” NTA asked that 3-hour option time be kept, but
that networks be barred from at least one half-hour in each segment. Thus non-network program suppliers
(such as NTA) could have chance to latch on to optioned prime time. NTA chairman Ely Landau said this
would “usher in a new era of unmatched, healthy competition for the entire TV industry.”

Next step in FCC's rule-making proceedings will be filing of replies to comments. Deadline