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SUMMABRY-INDEX OF WEEK'S NEWS

SPECIAL SURVEY REPORT:

Our exclusive list of the new pilots, ready or in the making;
what Hollywood is offering sponsors for next season. (See

White Supplement accompanying this issue; also pp. 3 & 7.)

FCcC

VHF DROP-INS SET STAGE for Senate hearing; Providence &
Grand. Rapids favored in close FCC vote. Rule-making deadline
extended to April 19 (p. 1).

FCC POWER & POLICY—industry view, as offered by highest-
level spokesmen at Commission hearings; Stanton, Sarncff, McGan-
non, Fellows are heard (pp. 2 & 4).

Manufacturing & Distribution

“MARKETING SUBSIDIARY” CONCEPT spreading in TV-radio-
phono industry, as sales executive assumes key spot in industry
‘where engineer formerly was top dog (p. 19).

MORE BRAND-NAME IMPORTS coming as Trav-Ler announces it
will import radios, combinations & parts: from. Japan (p. 20).
STEREO, MICRO & SPACE to be spotlighted at next month's IRE

convention. Highlight sessions listed (p‘. 21).
Advertising
BARGAINS IN CULTURE can be had on all '3 networks at rock-

bottom prices as they try for best revenue they can get to
launch the new roster of prime-time public-affairs specials (p. 9).

Congress
PAYOLA PROBE STAGE IS SET in closed-door dress rehearsals by

House investigators. Ex-producer of Dick Clark ABC—TV show is
questioned 2 days in secret (p. 6).

Other Depariments
FILM & TAPE (p. 7). NETWORKS (p. 13). FOREIGN (p. 15).

STATIONS (p. 16). PROGRAMMING (p. 17). EDUCATIONAL TV
{p. 17). PERSONALS (p. 18).

Auxiliary Services

TELEPROMPTER IS UNDER ATTACK by N.Y. State Attorney Gen-
erdl for "attempting master monopoly’’ in heavyweight boxing
promotion. 1t denies charges of violating anti-trust laws (pp. 3 & 14).

Finance
TV-RADIO PROFITS UP: 6 TV-radio-phono companies. announce
increased salés & profits in latest financial reports. Philco &

Emerson report major gains, GT&E, Westinghouse, Siegler, Packard
Bell also upbeat (p. 24).

Technology

STEREO COMMITTEE STYMIED. by FCC's réjection of move to woo
RCA & CBS into fold. Committee may be disbanded (pp. 2 & 21).

VHF DROP-INS SET STAGE FOR SENATE HEARING: Sen. Pastore (D-R.I.) ought to be
happy when he starts his TV allocations hearing Feb. 2, for FCC has finally proposed to satisfy his yearn-
ing for a 3rd vhf channel in Providence. Last week, Commission moved to implement its proposed short-
spacing vhf drop-in plan, by proposing to shift Ch. 6 from New Bedford, Mass. to Providence. It also proposed
to add either Ch. 13 or Ch. 11 to Grand Rapids-Kalamazoo aréa via mileage cuts.

Vote was close, 4-3, on Grand Rapids—Hyde, Bartley & Lee dissenting. Lee was absent during
Providence vote, undoubtedly would have joined Hyde & Bartley in dissenting.

Pastore has said he wants to determine FCC allocation policy once & for all, and his Communications
Subcommittee has set aside whole of Feb. 2 through Feb. 5 for job—may even sit Wed., FCC’'s regular
meeting day. At week's end, in addition to FCC, testimony was expected from ABC vp Alfred Beckman, Rep.
Ayres (D-O.) of Akron, Akron school supt. Martin Essex, William Putnam, pres. of uhf WWLP Springfield, Mass.

Bartley & Lee were brusque in their dissents. They couldn't find sense In proposing drop-ins using
proposed standards—and tending to make the “interim” drop-in plan the “long-range” plan before a “long-
range'* decision has been made. Industry got a slight breather, meanwhile, when Commission extended from
Feb. 19 to April 19 its deadline for comments on the: drop-in proposal. FCC also finalized addition of Ch. 3 to
Corpus Christi; this is a normally-spaced assignment. " ' ‘
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FCC POWER & POLICY—INDUSTRY’'S VIEW: With one brilliantly-presented exception,
recommendations given to FCC last week by industry’s very top spokesmen, boiled down to this: The Com-
mission has some obligation to judge whether a licensee is doing anything to determine & meet his commu-
nity’s needs. The best way to do this is to ask the licensee to tell the Commission, in “narrative” form, what
he has done & plans to do. Then, if he is caught in a lie, he should be punished—because of his unreliable
character, but not because of the nature of his programming.

That was the advice given by NBC Pres. Robert W. Sarnoff, NAB Pres. Harold E. Fellows, NAB
constitutional lawyer Whitney North Seymour and Westinghouse Bestg. Pres. Donald H. McGannon. ABC
Pres. Leonard H. Goldenson testifies Feb. 1. (For detdils of last week’s testimony, see p. 4.)

The sharp exception was CBS Pres. Frank Stanton. His position: Any FCC examination of an
applicant's "character” ‘would inevitably lead to evaluation of his programs as the most significant measure
of character—starting an unstoppable march to strict govt. control of programming: Stanton could see no

reason for asking an applicant to tell what he has done to seek out a community’s programming needs unless
the Commission intends to judge whether the needs were subsequently-filled. Otherwise, he said, the procedure
would be merely “a field day for lawyers.”

The "narrative’” & “search out needs’ idea could be termed the “Ford concept” because it was Comr.
Ford who first broached it, in exactly the terms advocated by industry last week, in his Aug. 28, 1359, speech
before W. Va. Bestrs. Assn. (Vol. 15:35 pJ).

Surprising result of industry’s recommendations is that FCC Chmn. Doerfer found himself without
major industry support (Stanton excepted) in his position that Commission has absolutely no power to touch
programming in any manner. ‘So disturbed was he that he told Fellows that he noted inconsistencies in his
testimony and wondered whether he fully represented position of NAB membership & boards.

“Self-requlation” was theme of the week, generally, with witnesses asserting that quiz-rigging & payola
were eradicate‘d.;ds soon as industry learned about them. Some spokesmen, howéver, had no objection to
forbidding such practices by criminal statute.

Strong testimony against licensing of networks was offered by Sarnoff & Stanton. They could see no
purpose in it unless it would be to put a finger on network programming—which, of course, would be anathema.

The “narrative-on-needs” concept has a lot of support, now that the tremendous hearing is almost
over. It may be adopted eventually. What isn't clear yet, even from Comr. Ford, is what FCC would or
could do if it found the narratives dull.

FCC REBUFF STYMIES STEREO COMMITTEE: The woe-beset National Stereophonic Radio
Committee last week took a body blow which may prove fatal: FCC rejected its request to sponsor its recrgan-
ization into a truly representative allindustry group. At week’s end, the EIA-sponsored NSRC—behind in its
work of evaluating & testing FM stereo systems—seemed to be on the verge of disbanding. The answer may
come this week. '

FCC ended NSRC's hopes of regaining the right to be called an "allindustry group” when it rejected
the committee’s request to be reorganized under FCC supervision along the lines of the recent TV Allocations
Study Organization (Vol. 15:49 p5). This would have carried reasonable assurance of immunity from anti-
trust charges, permitting RCA & CBS to rejoin the fold. Those important companies backed out last year on
advice of their attorneys against participating in such an unofficial intra-industry group.

Behind the scenes, FCC's reason for rejecting the request—made last Oct.—was understood to be
based on a lack of personnel. Under the proposed reorganization, an FCC attorney would have been required
to chair every subcommittee & panel meeting. The Commission did say it would reconsider its turndown
after FM stereo proceedings are over, before AM stereo deliberations.

The Commission’s letter also nudged NSRC to meet March 15 deadline for comments on FM stereo,
for which FCC said it had established a “high priority.” It added it would not consider AM or TV stereo
until after the conclusion of the FM stereo proceeding. (Test of FCC's letter to EIA is on p. 21.)

Adding to NSRC's troubles, it was learned last week that its chairman, GE's C. Graydon Lloyd, has
submitted his resignation because he will be required to devote all of his time to an intensive management
course to which his company has assigned him. . ’
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It's possible that NSRC will file some sort of comments with FCC on FM—but no complete report. Field
testing hasn't yet been started, and wont by the March 15 deadline—a deadline which the FCC seems de-
termined not to extend. Report of the systems-specifications panel is nearly complete, and this will probably
compose the bulk of any NSRC filing with FCC. The panel has established specifications of 5 basic systems (8
systems, including different variations). It's still possible that somie NSRC field testing could be carried on

after the filing of the original comments, if NSRC is still in existence. The field test results could be submitted

to FCC in the form of comments on the rule-making proposal which the Commission says it will issue “shortly

after March 15.”

What is the significance of NSRC's trouble? It probably means still more delay in establishment of
FM & AM stereo radio standards. The industry group, composed of top engineers, was designed to assist
FCC in comparing & evaluating systems and equipment, field testing, studying stereophonic effect, etc. Now
it's likely that much of this work will be left to FCC engineers & to individual manufacturers acting on their own.

Commission hopes to put out notice of rule-making on FM stereo soon after March 16 comments
deadline. From then on, best guess is it will allow 90 days for comments on rule-making proposal, another 30
days for reply comments, follow up with oral argument. While one optimistic FCC source expressed view that
FM stereo rules could be promulgated next fall, other Washington realists said "next year.”

] o ® ®

Interest in AM stereo systems continues to run high, even though the FCC says it won't look at them
until after FM deliberations are over. RCA has just completed 60 days of tests over NBC's WRCA N.Y. and is
preparing a report to FCC on its findings.

Kahn Research Labs last week petitioned FCC for approval of its AM stereo system, which uses left
sideband for one channel, right sideband for the other, and can be received stereophonically with 2 con-
ventional receivers or monaurally with a single set. Kahn's petition notes that 4 foreign stations have already
purchased equipment for its stereo system and that it has received orders from 3 U.S. stations for its gear
“contingent upon FCC authorization of experimental licenses.” The Commission has been reluctant to author-
ize experimental authorization, its understood, on grounds that Kahn hasn’t provided enough technical data.
Kahn's application is 3rd for AM stereo now on file. Others are by RCA & Philco. Commission consideration
of AM stereo this year now seems unlikely.

IT'S COMEDY FOR NEXT SEASON: The laugh, relegated to stepchild status when Westerns
took over TV, will make a strong comeback to dominate TV next season. Our check of virtually every pro-
duction company in Hollywood reveals that at least 70 comedy pilots are being groomed for sale (see p. 7).

Comedies are far & away the most popular form of pilot in the approximately 200 now being
planned or filmed. Telefilm production executives believe swing to comedy is reaction to preponderance of
Westerns and public criticism of too much viclence, and that this is last season for horse-opera saturation.

Western is down, but not out. About 30 such pilots are being planned, their producers believing
that while there will never again be such a rash of sagebrush sagas, there will always be room for the
quality Western, such as Gunsmoke or Wagon Train.

Other information from our survey: Aside from that striking emphasis on comedy, there is healthy
balance in other types of pilot programming—about 25 action and 20 adventure pilots, 5 anthologies, 11 dra-
matic series, 4 mysteries, only 3 private eyes, 2 melodramas. Our last year's survey led us to predict that
Westerns would dominate TV (Vol. 15:13 p2)—which they did. This despite the fact there were only 25
Western pilots planned, as compared with the 70 comedies of this year. (Complete tabulation of our survey
accompanies this issue as a special supplement.)

TELEPROMPTER UNDER ATTACK: Drastic action to dissolve TelePrompTer Corp. and Floyd
Patterson Enterprises was taken by N.Y, State Attorney General Louis J. Lefkowitz last week. Both are
charged with “attempting to dominate control of lucrative ancillary rights” to heavyweight bouts.

“Master monopoly plan” to enable TPT Pres. Irving Kahn & Patterson’s manager Cus D’Amato to
exercise complete control over management, gate and TV-radio-film rights, was also charged.

Kahn promptly declared his firm's innocence (see p. 14), adding via a spokesman that Lefkowitz
“could never make his case stand up” and that the N.Y. state official had “dusted off a 60-year-old law to
grab some investigation headlines.”
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The FCC

More about

FIRST TEAM TESTIFIES: FCC members were clearly im-
pressed with the skill & candor of the industry’s lead-
ing spokesmen as they testified in the programming
hearing last week (see p. 2). The reverse was true,
too—for the Commissioners have become very well edu-
cated during the long hours of testimony, probably the
best educated on the subject in the history of the
agency. Herewith is a summary of the witnesses:

Frank Stanton, CBS pres., termed the FCC hearing
“the most important & critical in my quarter ofa century
in broadecasting.” He analyzed the role of TV and stated:
“We must face the faet that it is a major part of our
function to try to appeal to most of the people most of the
time.” Examining CBS’s schedule; however, he asserted
that it has “a corsiderable range & variety.”

Stanton cited the advantages of the Doerfer public-
service plan but stated: “Our acceptance of the principles
of the plan, of course, was in no way a concession that it
is proper for the govt. to impose such a requirement.”
CBS, he said, has chosen Mon. & Fri. for its half-hour pro-
grams under the plan, and its affilidtes will take every 3rd
Fri. CBS will leave unchanged its plans for CBS Reports.

There has been “legitimate criticism” of commercials,
Stanton. said, and CBS is tightening its principles on
“personal products & remedies.” Beyond that, CBS is in-
tensifying efforts to verify claims, actually witnessing
demonstrations whenever practicable.

CBS Will Call Tune on TV Dramas

Stanton said advertisers may have had too large a
role in programming, so CBS is tightening its own control
of serious drama as follows: “If the advertiser’s objection
on grounds of detriment to his product or good will is well
founded, either: (a) The network will cure the objection,
if in its judgment, it ean do so by making changes ‘which
do not impair the program. Or (b) if the objection can be
cured only by changés impairing the program, the net-
work ‘will broadeast. the program without change, and
‘without. obligation to the advertiser for the program. If
the advertiser’s objection on grounds of detriment to his
product or good will is not well founded, the CBS-TV 'net-
work will not change the program or the element involved,
will proceed with the broadcast, and will hold ‘the adver-
tiser to his contractual commitment.”

He asked, finally: “Ani I to be judged as merely a pro-
tagonist. of theé status quo? This conclusion; frankly, has
troiibled me. But I am sure now in my own mind that this
is not the proper judgment. For it has finally become clear

to me that my timidity is not a sign of weakness but in

truth is a reaffirmation of the deep wisdom of the praectical
approach to the adjustment of the concept of freedom of
expression to the concept of responsibility in the use of
a govt.-licensed facility. It is, for me, a recognition that
the conscious restraint which this Commission, and its
predecessor body, have exercised through the years, was
built upon a courageous & statésmanlike appreéiation that
necessity may bend freedom’s logical demands, but no
further dares one go.”

Robert W. Sarnoff, NBC chmn., stating that FCC does
have a certain limited role in program review, suggested
that the Cémmission require applicants to deseribe in nar-
rative form their evaluations of their communities’ needs
and their plans to meet them. Then, he $aid, the Commis-
sion should form a judgment, using a “standard of reason-
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ableness.” This standard, he said, should be applied as
follows: “In each case, the Commission would review the
application to determine whether it reflected a service un-
reasonable on its face. Disregard by a licensee of his own
program projections without reasonable justification could
be .. . a departure from the standard I have proposed.”

Counsel for NBC—the firm of Cahill, Gordon, Reindel
& Ohl, along with NBC vp-gen. .attortiey Thomas E. Ervin
—submitted a legal memo backing Sarnoff’s concept and
stating that FCC has no authority to preseribe or pro-
scribe any specific program. The memo concludes:

“An application for renewal may be denied where ‘it
appears that -an applicant’s representations as to what his
programming ‘would be were not honestly made, or where
he fails to make a reasonable effort to meet the goals
which he has deseribed for himself in his application. Such
a procedure aimed at holding the applicantto a responsibil-
ity which he has hiniself defined again -avoids the impo-
sition by the Commission of its own standards of taste &
soeial value.

“An application for renewal may also be denied where
an applicant’s persistent participation in fraudulent or de-
ceptive practices demonstrates that his character does not
qualify him for the holding of a license.”

Sarnoff’s testimony covered just dabout every major
topic currently debated.

“The primary public-interest role of broadeasting for
the majority of viewers & listeners,” he said, “is to satisfy
their nieeds for relaxation & diversion . . . what interests
the public is an important measure of the public interest. ..

NBC Seeks to Serve All TV Tastes

“NBC’s concept of a TV service in the public interest
is one that gives reasonable satisfaction to the varying
interests of the main audience elements; which does so by
proportioning ‘its program stricture in general to the rela-
tive weights of these varying elements; which. does not
allow majority tastes to suppress a fair reflection of minor-
ity interests and does not frustrate majority interests by
converting a mass medium into a specialized one.

“Beyond these balancing factors, we believe that broad-
-casters in a democracy have an obligation to lead the audi-
ence by providing information that will equip them for
better citizenship, and by offering opportinities to enjoy
the arts so as to broaden & cultivate taste.” ,

He said that TV stations, because of their relative
scarcity, must offer balanced schedules individually, where-
as the plentiful radio stations may properly specialize—
abandoning old concepts of “balance.”

Answering crities, Sarnoff analyzed NBC’s Dec. 1959
schedule and asserted that there was a great deal of news,
public affairs, information and cultural programming “that
might tempt a selective viewer.” He also alluded to the
Doérfer-sponsored public-service plan (Vol. 16:4 p2) and
stated: “We at NBC are presenting far more of these pro-
grams [that the plan provided] but we welcome govt. per-
mission. to get together with the other networks on a
scheduling pattern that will spread . . . the networks’ pro-
grams. in these areas across the weekly calendar.”

Against the charges of “mediocrity,” he quoted similar
allegations agsdinst current drama & fiction and concluded:
“In terims. of the sheer volume: of creative effort to fill ‘miore
than the waking day, every day of the year, TV undertakes
a challenge unparalleled in, the history of human expres-
sion . . . No broadcaster tries to put on a poor show or
even an ordinary show . .. In spite of this dedication and
its frequently successful results, the ordinary TV show—
like the ordinary play, book or movie—will always be with
us",
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Westerns & mysteries, Sarnoff said, comprise only 6%
& 7%, respectively, of NBC’s houirs—less than NBC’s news
& interview shows, comedy-variety and audience participa-
tion output. He acknowledged that all Westerns & mys-
teries combined—from all networks & other sources—seem
like a lot. “‘But,” he concluded, “I do not know" what stand-
ard of taste can be established & enforced to reduce the
number of these programs in the total TV output, short
of inviting Big Brother to plan & coordinate all the TV
schedules in the land.”

Sarnoff denied that there is mwch adverse advertiser
influence. “In the largest sense,” he asserted, “the influence
of advertising on broadeasting is expansive & not restrie-
tive, because it makes possible the resources for all we do,
sponsored or unsponsored.”

Ratings, he said, are misunderstood, comprising “only
one of the factors in program planning, and as our sched-
ule makes clear, our program judgments & decisions in-
volve ¢onsiderations other than the size of audience alone.”
He said NBC is trying to discourage the abuse of ratings
by refusing to publicize them—particularly the “flagrant
myth” of the “Top 10.”

TV c¢ommercials can stand comparison with -advertis-
ing in any other medium, Sarnoff said.

‘He opposed the licensing of networks for many rea-
sons, including: (1) Networks don’t use spectrum. (2) The
logical extension would require licensing of other program
suppliers. (3) Stations, which use network’s output, are
already licensed. (4) Confusing divisions of legal respon-
sibility’ between stations & networks. (5) “To give effect
to its review of a network’s program service, the Commis-
sion would have to assure that the affiliated stations car-
ried the full network schedule ... This is an example of
how ill-coniéeived, unnecessary regulation can beget still
more regulation.

Harold E. Fellows, NAB pres. reiterated his theses:
that self-regulation is the answer to programming abuses
and that the Constitution guarantees freedom of speech to
broadcasting just as it does to printed media. Herewith is
the nub of his presentation, stating how far he believes the
FCC can go in seeing to it that licensees use the airwaves
for the “public interest, convenience, and necessity.”

Favors ‘Narrative’ Over Statistical Report

“The present requirement for a broadcaster to submit
to the Commission a statistical breakdown of his progrdam-
ming activity is unrealistic & unnecessary. We believe it
would be far more useful to the Commission and responsive
to the public interest if the broadcaster,in applying for re-
newal, recited in narrative form the steps he had been
taking in the preceding 3 years to determine the public
interest, at the same time relating the changes that had
taken place in his programming pattern and the local mani-
festations that impelled those ¢hanges . . .

“If in its review of such narrative reports, the Com-
mission. should find no evidence of a bona fide effort on the
licensee’s part to respond ‘to the wants of a responsible
element of the community’ or should find, for example, that
deceptive advertisements were knowingly broadcast, then
there would arise such question concerning the licensee’s
character that the Commission should investigate the mat-
ter further...

“The Commission hasthe right to expect that a licensee
will program acéording to publiec wants and not for purely
private whim. In the detertination of this obligation, a
narrative recital would be much more meaningful than any
statistical or mechanical comparison of ‘promise vs. per-
formance.” ”

5

To illustrate what NAB is doing to improve industry
self-regulation, Fellows listed these Code Board plans:

(1) “An increase in monitoring directed in a qualita-
tive sense to program content over & beyond the monitor-
ing of quantitative & qualitative commercial performance.”

(2) Liaison, in N.Y., with advertisers, agencies and
producers of film commercials; so that questions regarding
comrnercials “might be hammered out to the greater satis-
faction of the public...FCC...FTC and...TV industry.”

(3) An expanded Code budget, to be discussed at a
special Feb. 28 meeting, with the recommendations to be
considered by the full TV Board in March.

(4) Consideration of “every possible means of mak-
ing the Seal & Code subscription by a station a more im-

portant factor in the public’s mind, and therefore a more

important asset to a station.”

(5) Meetings with AAAA & ANA “looking toward. the
inclusion of language in both agency & advertiser con-
tracts meeting the point that the commercials supplied to
the broadeaster are produced in compliance with provisions
of the TV Code.”

(6) Inform Code members of methods to curb payola.

(7) Invitations to the White House, FCC & FTC to
relay to the Code Board all complaints they receive—these
to be given the same treatment they’d get if they were re-
ceived directly by the Board.

(8) Work with networks to increase affiliates’ in-
formation about future network programs.

McGannon For Over-All Performance Review

Donald H. McGannon, pres. of Westinghouse Bestg.
Co.; made it clear that he believes the FCC has the duty
to examine a licensee’s over-all performance—and should
get more statutory authority to do so if it doesn’t believe
it has enough. His 64-page statement ended with 7
recommendations:

(1) FCC shouldn’t license networks but should make
sure affiliates have sufficient knowledge of upcoming net-
work programs to be able to judge whether they should
be carried.

(2) Support of FCC Chmn. Doerfer’s. network public-
service suggestions.

(3) Enact anti-payola “commercial bribery” law.

(4) Federal financial support of ETV stations.

(5) Recognition that FCC has “ample” power to re-
view licensee performance at renewal time.

(6) Enactment of law giving FCC punitive powers
less severe than revocation—“such as fining the licensee.”

(7) FCC *“continue to give active support & recog-
nition” to the TV Code & other selfiregulatory activities,
and ask licensées to state whether they subscribe to Codes.

E. V. Huggins, chmn. of Westinghouse Bestg. Co.,
testified to the policy of parent Westinghouse Electric Co.
—giving the TV-radio subsidiary much autonomy.

Other witnesses of the week included W. D. (Dub)
Rogers, pres. of KDUB-TV Lubbock, Tex. and the West
Texas TV Network (KDUB-TV, KPAR-TV Sweetwater,
KEDY-TV Big Spring, KVER-TV Clovis, N.M.); Whitney
North Seymour, pres.-elect of American Bar Assn., who
was retained by NAB for the proceedings to explore con-
stitutional issues in govt. controls of programming; Theo-
dore S. Repplier, Advertising Council pres; Pres. Novice
G. Fawcett of Ohio State U., TV & radio chmn. of the
American Assn. of Land Grant Colleges & State Univer-
sities; J. Jeffery Auer, exec. vp of the Speech Assn. of
America, representirig 7,500 college teachers; Sydney M.
Kaye, BMI chmn. & gen. counsel; and Robert F. Hurleigh,

MBS pres.
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Record was closed on St. Louis Ch. 2 “influence” hear-
ing last ‘week by special FCC examiner Horace -Stern,
following a day in Philadelphia spent clearing up previous
testimony by ex-FCC- Comr. Robert F. Jones (Vol. 16:4
p7). Retained for $55,000 by Signal Hill Telecasting Corp.
(KTVI) as special counsel in its winning fight for the
grant, Jones had first testified he had made no ex-parte
approaches to FCC members. But while Comr. Craven was
in Geneva at last year’s International Telecommunications
Union conference, FCC attorneys found a letter, an engi-
neering map and a procedural time table from Jones in
Craven’s personal files, The St. Louis case documents had
been marked “confidential” by Jones. Recalled to the stand,
Jones said he still couldn’t recall the off-the-record com-
munications to Craven, who abstained from the final vote
on Ch. 2. But he conceded he must have sent them. At one
point in the hearing, examiner Stern asked Jones ‘‘what
your views are in regard to the ethics orithe propriety of
that kind of a commiuriication.” Jones replied that in his
1947-52 experience as an FCC member, “I believe that Con-
gressmen & Commissioners & practitioners did make ex-
parte representations to the Commission or Commission-
ers.” He recalled that the late Sen. Taft (R-0.) once
called him about a Cincinnati case. Ending the hearing,
Stern called for briefs by Feb. 23, said he'd need no more
than 2 weeks after that to decide on his recommendations.

Ex-FCC Comr. Richard A. Mack entered Miami’s Me-
morial Institute for psychiatric examination Jan. 28—and
prospects of his retrial on Miami Ch. 10 conspiracy charges
(Vol. 16:4 p7) were put in doubt. Mack & co-défendant
Miami lawyer Thurman A. Whiteside had first been sched-
uled to face trial again in Washington’s U.S. District Court
Jan. 25. But Judge Alexander Holtzoff postponed it until
Feb. 2 because Mack’s lawyer Nicholas J. Chase was in-
volved in another trial. Then came word from Miami that
Mack had gone voluntarily to the hospital for observation
& examination after his father, Charles Mack, signed a
court petition statirig that Mack’s mind was “wandering.”
As a resilt, Judge Holtzoff called off the Feb. 2 retrial date,
put govt. & defense counsel on 24-hour notice Jan. 29 to
be ready to take up the case against if it is determined that
Mack is able to stand trial.

Anti-payola rules under consideration by FCC include
requiring stations to do the following: (1) Tell employes
about the requirements of Sec. 317 of the Communications
Act. (2) Make employes report payola offers immedi-
ately. (8) Notify FCC within 10 days of each payola offer
—and what was done about it. The Commission is consid-
ering, as an alternative, simply quoting Attorney General
Rogets’ recommendations to President Eisenhower, propos-
ing to embody them in rules. Either approach would be
issued as proposed rule-making, and industry c¢omments
would be invited.

“Inside story” of the Geneva conference of the Inter-
national Telecommunications Union last year will be told
Feb. 1 at a meeting of IRE’s Washington section. Mem-
bers of the U.S. delégation are scheduled to discuss “How
Are We Conserving our National Resource—the Radio
Spectrum ?” They include FCC Comr. Craven, delegation
chairman; William H. Watkins, chief of FCC’s frequency
allocation & treaty div.; Capt. Paul Miles, exec. secy. of
OCDM'’s Interdepartment Radio Advisory Committee.

FCC set aside its Dec. 29 grant of Helena, Mont. Ch. 10
to Helena TV Inc., headed by community antenna operator
W. L: Piehl, acting on its own motlon to conduct a hearmg
on “fmanmal questions.” L.

- e, Am-a
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Congress

PAYOLA PROBE STAGE SET: House investigators of TV
& radio payola went into close-door dress rehearsals
last week for opening of their upcoming show Feb. 8
(Vol. 16:4 p2) in the big caucus room of the old House
Office Bldg.

In the atmosphere of secrecy in Which Chmn. Harris
(D-Ark.) enjoys operating, members of the Commerce Leg-

islative Oversight Subcommittee met for 2 days running in

a conference room on the 3rd floor of the New House Of-
fice Bldg: to go over the cast & script for next week’s
public hearings.

Names of the stars billed for the payola probe were
withheld by the subcommittee, and neither Harris nor ‘any
other Oversighter, caught by reporters as they ducked in
& out of the secret session, would disclose specifics of Hear-
ing performances being planned. Neither would they iden-
tify a ‘prospective witnéss who was interviewed both days
—one meeting lasting 6 hours:

But the mysterious stranger in the room was ex-
producer Anthony Mammarella of Dick Clark’s ABC-TV
American Bandstand. He quit that job last Nov.—at the
start of the subcommittee’s payola investigations in the
field—rather than submit to an ultimatum by the network
that all personnel must divest themselves of any financial

inerests in music publishing fields (Vol. 15:47 p5). Head-

liner Clark did sign the pledge, however.

Harris said he couldn’t say ‘“categorically” that Mam-
marella or Clark or any other witness would be. called to
the stand for public¢ téstimony, répeating that the cast of
chargéters wouldn’t be revealed until just before the hear-
ings start—if then.

Disc Jockeys, Distributors Subpoenaed

Other subcommittee sources also kept a tight silence
on the cast of characters, going only so far as to say
“quite a few” subpoenas to .appear have been served on
disc jockeys, record distributors—‘‘and others.” One such
summnions was reported to have gone to Clark, but his
attofrney—ex-FCC Chmn. Paul A. Porter-=wouldn’t con-
firm or deny it.
Accompanied by 2 lawyers, Mammarella himself told
reporters after his lengthly interviews that he hadn’t béen

told by the subéqmmitte'e whether he would be summoned
to the stand. All he was told; he said, was that the Over-

sighters had no further questions for him now. On the

.advice of his counsel, he had nothing to say :about what

questions had been put to him.

Meanwhile one subcomniittee member—Rep. Moss

(D-Cal.)—made a speech on the general subject of payola.
He went before the Woman’s National Democratic Club in
Washington to charge that FCC & FTC were dragging
theéir feet in the govt.’s anti-payola campaigns.
. Moss said FCC is “a parole officer frightened to death
of the parolee.” Calling for “more timely & vigorous ac-
tion” by FCC & FTC, he maintained that “ever since the
mvestlgatlon into rigging began, FCC has been most re-
luctant to make anything like full use of its powers under
the law.”

In addition to making plans for the payola quiz, the
Oversighters last week iwent over a lengthy draft of a
staff-prepared report & legislative reconimendations on
1959 TV quiz hearings. The docunient wasn’t finally ap-
proved, however, and release of it was delayed another
week at least.
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Long-snagged radio treaties—the North American Re-
gional Broadcasting Agreement & U.S.-Mexican Pact (Vol.
15:28 p5)-—have been hauled out for another attempt at
unraveling by the Senate. A Foreign Rélations subcom-
mittee headed by Sen. Morse (D-Ore.) meets this week to
vote on recommendations for the 2 treaties, following an-
other in a series of hearings on their terms. He said he
hoped a compromise report to the full committee would be
adopted and started on its 'way to the Senate floor for rati-
fication. As usual, a strong pitch for ratification. was made
at the hearings by FCC Comr. Hyde, urging adoption of
the pacts—without reservations. As usual, the Daytime
Bestrs. Assn. (Benedict P. Cottone) asked for a reserva-
tion permitting further U.S. negctiations with Mexico for
longer operating hours on Mexican clear channels. And
the Clear Channel Bestg. Service (Gayle Gupton) wanted
more U.S. talks with Canada on higher powers for U.S.
clear-channel stations. Witnesses supporting FCC & rati-
fication included Westinghouse Bestg. Co.’'s Donald H: Mec-
Gannon, Meredith Stations’ Payson Hall, Washington com-
munications lawyer Andrew G. Haley, the Regional Bestg.
Assn.’s Hollis Seavey. In a floor speech, Sen. Wiley (R-
Wis.) urged that the treaties “be handled expeditiously
and reported as soon as possible.,”” He submitted letters
from home-state stations as evidence of a “widespread feel-
ing [that] the agreements should be approved.”

Standard Oil’s rescue of the Play of the Week drama
series on WNTA-TV N.Y. (Vol. 16:3 p14) was hailed in
a Congressional Record statement by Sen. Neuberger
(D-Ore.) as an example of a sponsor’s hands-off-pro-
gramming policy which “other advertisers should likewise
adhere to.” He said that in staying aloof from ‘“the con-
tent & personnel” of Play of the Week, Standard of N.J.
displayed “detachment” which can prevent “the humilia-
tion of further rigged shows & similar debacles.” Neu-
berger also had high praise for NBC-TV’s “Destiny West”
Jan. 24 as a contrast to shows “glorifying crime, sex,
violence, sadism, and corruption.” He said he wanted to
“commend all associated with this splendid TV spectacle.”

TV & radio public service is forgotten in “all the hue
& cry on Capitol Hill about ‘payola’ & ‘rigged’ quiz shows,”
NAB organizational services mgr. Frederick H. Garrigus
said in a Columbus speech. Addressing a joint meeting of
the Radio-TV Executives Club and Theta Sigma Phi alum-
nae there, he protested that it’s “one part of broadcasting
which legislators seem reluctant to admit exists to any de-
gree.” Garrigus pointed out that in 1959 alone, counting
only 14 “major” public-service campaigns conducted by the
Advertising Council, TV ‘& radio networks and their ad-
vertisers contributed $75 million in time & talent.

OCDM should be scrapped as “a haven for defeated
politicians, sub-average planners and boondoggling bureau-
crats,” acording to Sen. Young (D-0.). In a Senate floor
speech he singled out local civil defense programs for criti-
cism, but didn’t except OCDM’s Washington jurisdiction,
which includes 'the Interdepartment Radio Advisory Coni-
mittee. “If we cut off the head of the outmoded octopus
here in Washington, its wasteful satellites in state & local
govt. will soon wither away,” Young said.

Committee replacement: Rep. Curtin (R-Pa.), first
elected to the House in 1956, has been assigned to the Com-
merce Committee headed by Rep. Harris (D-Ark.). A
Morrisville lawyer, he fills a vacancy caused by the death
of Rep. Bush (R-Pa.), 3rd ranking minority member of the
Committee. Under House procediite, Curtin goes to the
end of the seniority list of 12 Republicains.

Film & Tape
More about

NEXT SEASON’S SHOWS: Right now Hollywood is busily
in the midst of its annual multi-million-dollar pilot
gamble—a gamble because experience has demon-
strated that only 10%-12% of the 200 pilots made will
sell. The overall loss from unsold pilots this season
will probably exceed $8 million—even after allowing
for the practice of salvaging some rejected pilots by
including them in going anthology series (see p. 3).

While the average pilot cost its producers about $40,-
000 in the past, that figure has been upped to about $55,000.
(Some 30-min. pilots are made for as much as $100,000.)
The reason for the soaring price is not so much increased
production costs as competition which compels producers
to put more quality into their pilots and shoot on longer
schedules. Another reason is the increase in 60-min. pilots.
More of these will be filmed this winter & spring than ever
before, despite the fact that a number of them bogged
down into mediocrity this season. This is outweighed by
the producers’ knowledge that the gains are immeasurably
greater if they can come through with a good 60-min. entry.
For documentation, they point to the durable popularity of
77 Sunset Strip, Wagon Train and Perry Masor which in
their minds offsets such early-season disasters as 5 Fingers
and The Lineup, both cancelled.

Although we have made as comprehensive a check as
possible on pilot activities in Hollywood, it is limited by
the policy of some companies to keep pilot projects secret.
Our report is in the Supplement with this issue.

¢

NETWORKS & INDEPENDENTS ON HONEYMOON: Independ-
ent TV film producers in Hollywood,; who have habit-
ually complained that the networks favor house-made
shows, are talking in more subdued tones these days.
Reason: The 3 networks are financing about 30 pilots
being made by independents & subsidiaries of major
movie studios. Some 20 companies are involved.

While this is still only a small portion of the ap-
proximately 200 pilots being made this season (see Sup-
plement accompanying this issue), it’s a lifesaver for
many an independent. For it not only helps him finan-
cially, but it gives him a better chance to sell the show.
Deals are still being made, but here’s the rundown to date:

ABC-TV: Siimon Lash, Unsolved, both from Allied
Artists. Stageeoach West, J.P., both from Four Star Tele-
vision. Joaquin Murietta, Goodson-Todman. Calvin &
Clyde, Mark VII Ltd. Snowfire, McGowan Productions.
The Islanders, Asphalt Jungle, both from MGM-TV. Naked
City, Herbert Leonard in association with Screen Gems.

CBS-TV: For the Love of Mike, Scréeen Gems. Savage
of the Deep, Ziv TV. M. Bevis, Cayuga Productions.
Man on the Beach and Little Greén Book, La Mesa Pro-
ductions. K-9 Corps, Sharpe-Lewis Productions. 601 Park
Ave.; Charlie Paradise, Diary of a Nurse, Radigan’s Quest,
-an untitled comedy, and Plot 9, Plautus Productions. OR!
Those Bells; Davana Productions. Untitled comedy, Ar-
ness & Co.

NBC-TV: Port of Entry and Brady, Jack Chertok
Television. AMichael Shaywe, Four Star. The Marriage,
Goodson-Todman. Doowinkle, D. A., Henry Jaffe Enter-
prises. Father of the Bride, MGM-TV. Untitled comedy,
SR Productions, Klondike, Ziv TV. Double Jeapardy, Sage-
brush Productions. -
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SAG & WGA STRIKE DEVELOPMENTS: Confronted with

movie management’s face-to-face refusal to give it any
part of post-1948 revenue from sales to TV,; Screen

Actors Guild last week delayed its threatened movie

strike for at least a month. SAG’s board will conduct a
mail referendum of its 14,000 members, seeking strike
authorization. Results may appear as late as Feb. 26
and, of course, authorization does not start a strike; it
merely empowei's the board to call one. A strike vote
requires 75% assent from members, and such a strike
would affect only movie production, not TV films.

It’s apparent that the presidents of the major studios
have made ‘a strong impression on SAG with their unani-
mots stand on thé key post-1948 issue, and enthusiasm for
a strike is waning. This by no means implies there won’t be
one. The Guild has taken such a strong position on the
post-1948s it will be difficult to retreat. Also, SAG has
already collected some post-1948 money from independent
producers; if it relinquishes its demand on the majors; will
it have to repay?

Meanwhile, IATSE, which represents Hollywood crafts,
met with SAG and Writers Guild of America on the matter
to explore the possibility of obtaining post-1948 money.

TV production has not been noticeably hurt by the

Writers Guild of America strike which began Jan. 16. For
example, at Revue, the top TV company in Hollywood, pro-
duction was moving at full speed on every series when we
were there last week. WGA, meanwhile; extended its con-
tract with the networks a week—until Feb. 6-—because
some progress had been made and there will be more nego-
tiations. The contract originally would have expired Jan. 31.
TV producers don’t have to concern themselves about a
Screen Actors Guild strike in the near future, since negotia-
tions between SAG and TV independents haven’t even be-
gun, and the contract expiration date is March :31 when
many series will have finished production for the season.

Symposia on video tape will be sponsored by Ampex
in 4 sectiony of the country. The 2-day sessions, under the
general title of “2 Years of Tape,” are aimed especially
at station operators, will cover “all phases of TV tape,”
technical & non-technical. Operation & design will be dis-

cussed and “several exciting new products” will be intro-

duced, according to Ampex. In addition to Ampex repre-
sentatives, local station operators will be invited to partici-

pate in panels & shirtsleeve sessions. First session will be

held in San Francisco—beginning Feb. 2 at KGO-TV and
concluding Feb. 3 at the St. Francis Hotel. Other symposia
are scheduled for Chicago Feb. 8-9, Washington Feb. 15-16
and, Hollywood Feb. 24-25, locations to be annotinced.

“Medicine—1960” will be tape-syndicated by Screen
Gems as its first venture in the non=film syndication field.
Designed to keep stations in step with the growing number
of network-level public-affairs shows; the 12-épisode series
of 60-min. medical documentaries is packaged by San Fran-
cisco producer Lawrence Williams. Most Medicine-1960
shows are built around actual surgical operations, with
KRON-TV crews handling the. hospital-location recording.

Radio & TV Directors Guild has disaffiliated from the
AFL-CIO as 4 result of its merger agreement with the un-
affiliated Screen Directors Guild (Vol. 15:50 p14). In sev-
ering its AFL-CIO ties, RTDG said it wanted “to continue
our present mutually beneficial relationships with other
AFL-CIO unions in the entertainment industry.”

Strike Is Tough On Hyphenates:

FEBRUARY 1, 1960

A harrassed producer-
writer remarked to us the other day: “What am I sup-
posed to do? The Writers ‘Guild of America orders me not
to write, and the company I work for reminds me they’re
paying for my services as a writer as well as producer.”
The so-called “hyphenated” writer-producéer has become
the man in the middle in WGA’s strike against the major
movie studios and Allianice of Television Film Producers
which began Jan. 16; (Vol. 16:4).

Aware of the weakness of its position if such members
were to -continue writing, WGA has warned them flafly,
threatening disciplinary action as severe as -expulsion.

The Guild’s warnings to §uch miembers have provoked
the Alliance into charging WGA with misreprésentation.
WGA. has counter-charged that the Alliance is inviting
strike-bteaking. Alliance Pres. Richard W. Jencks added
that the law does not permit any union to establish a black-

list based on non-compliance with its strike orders.

TV film producers who are also Wwriters include Everett Freeman
(Bachelor Father), Gene Wang (Philip Marloite), Charles Marquis
Warren (Rawhide), Sam Rolfe (Hotel de Paree), Rod Serling (Tivilight

,Zone) John Robinson ( Wanted—Dcad or Alive), ‘Aaron Spelling: (John-

ny Ritgo) Antony Ellis (Blaé¢k Saddle), Joe Connelly, Bob Mosher
(Leave: It to Beaver), Don McGuire (Hennesey), Marvin Marx (Goldie),
Louis. Derman (The Gale Storm.Show), David Dortort (Bonanza), Blake
Edwards (Peter Gunn), Charles Hoffman (Bourbon Street Beat), Stan-
ley Niss (Hawaiian. Eye) Coles Trapnell (Maverick), Maxwell ‘Shane
(M Squad), John Larkin (Riverboat), Harry Tugend (GE Theatre),
Warren Duff (Markham)s

In addition, pilots are in the works by producer-writers such as
Parke Levy (‘Pete & Gladys), Ray Singer & Dick: .Chevillat. (Hot Off the
Wiré), Phil. Rapp (Man of the House and I Marriéd a Dog), Al Léwis
& Sid Dorfman (One Happy. Family), Paul Mohash (Thé Paradise. Kid
and Steven V). Alan J. Lerner (Harrys Girls and P.S. From Paris),
Seton Miller (Diamond Jim Brady), Frank Gruber (Johnny F‘letcher).
Tom ‘Waldman (The Boston. Terrier), Art and Jo Napoleon (Seca Rover),
Stanley Robexts (Harkrider & Sweeney, an untitled comedy; and. Where
Did You Go? Out, What Did You Do? Nothing), Hal Kanter (Down
Home and an untitled comedy).

William Bendix, star of the 60-min. Overland Trail
series that replaces Riverboat on NBC-TV Feb. 7, claims
his show has ‘“the most complicated production setup” in
TV. He told us its profits & residuals will be carved up
between no less than 4 co-producing companies: Revue
Productions (parent of the project for facilities & sales),
Stagecoach Productions (Nat Holt & Sam Peeples, pro-
ducers), Bilben Productions (Bendix’s own production
company) and NBC-TV (a financial partner & production
participant). Gagged Bendix: “With all these .guys in bed,
plus talefit residuals, we’'ll be lucky to have any money at
all: Pm just doing the show because TV is an art form.”

A $4 million damage suit has been filed against KCOP
commentator Tom Duggan in Los Angeles federal court
by Jake (The Barber) Factor, who charged libel, slander
and an invasion 0f privacy in remarks. allegedly made on
Duggan’s program last Dec. 2. Also named as defendants:
Chicago newsman Ray Brennan, Pennington Press, Marrick
Lithograph Corp. and 4 Los Angeles book stores. Factor
asserted Brennan made “willful & malicious” attacks
against his integrity on Duggan’s show, and he charged
both Duggan & Brennan hinted that Factor gave false tes-
timony at the trial of the late Roger Touhy, convicted of
kidnapping Factor.

Edd (Kookie) Byrnes, who plays a. car-parKing at-
tendant in his starring role in ?? Sunset Strip, took a job
parking cars for the Sands Hotel in Las Vegas, but only
lasted a day. Byrnes, on suspension from Warner Bros.
because of an impasse over his demands for a contract
Te- adJustment (Vol. 15:44 et seq.) quit when the Team-
sters Union pointed out that some of their parking-car
attendants in Las Vegas are unemployed, that .Byrries is
not a member of the union. The Sands had agreed to pay
Byrnes $500 a week—better than his $400 TV pay.
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NEW YORK ROUNDUP

Elliot, Unger & Elliot, film commercial production div.
of Screen Gems, produced “$4-million worth of TV com-
mercials during 1959,” an increase of 809% over 1958 vol-
ume. EUE, absorbed by SG less than a year ago, “will chalk
up a 209% increase this year.” It increased its staff from
60 to 80 full-time employes during 1959, reported SG.

UA-TV’s syndicated Tadles of the Vikings has been
sold in 110 markets “with sales totaling approximately
$1.1 million” . . . MCA TV’s mystery-adventure telefilm
series Johnny Midnight has been sold in over 100 markets
to date .. . MGM-TV is discussing a long-range sale to
CBS of its Wizard of Oz feature film which; although
shown twice on CBS-TV as a network special, has con-
tinued to pull sizable audiences.

CBS-TV’s Twilight Zone was named “best-produced
TV film series of 1959” by the Screen Producers’ Guild . . .
MCA’s Riverboat (NBC-TV) drops co-star Burt Reynolds
Feb. 1 when the show moves to Mon.; 7:30-8:30 p.m.

Goulding-Elliot-Graham, commercial producers spe-
cializing in humorous animation (Bert & Harry Piel, Tip
Top Bread), have devised a new presentation format for
their agency-client pitch. Samples of their commercials
are inserted in an animated version of a “typical” Late-
Late Movie (1935-ish “‘Test Dive Buddies”) which they
also created. G-E-G’s humorous commercials for various
regional advertisers grossed $1.5 million in 1959.

HOLLYWOOD ROUNDUP

Ziv TV and Four Star Television have been singled out
by the AFM as American telefilm companies which ‘use un-
identified foreign canned music. Ernie Lewis, AFM’s West-
ern states coordinator against the use of such music, said
the union is sending program lists to sponsors & producers.

MGM-TV has signed Joe Cronin to co-star with Lew
Ayres in its Dr. Kildare series. The pilot ‘is béing pro-
duced by Collier Young . . . Sereen Gems will pilot Here
Comes Melinda, a comedy. Charles FitzSimons is pro-
ducer . . . George Tobin has joined RonCom Productions
as prod. mgr.

Betty Hutton, star of Goldie and owner of the com-
pany which films the series, set a dubious record when she
dropped producer Marvin Marx and signed her 5th pro-
ducer, Do¢ Merman. Marx had been dropped once before,
but Miss Hutton had rehired him aftef a couple of days
(Vol. 15:49 p14). Commented Marx sadly: “There were
contract difficulties, and she finally signed my ¢ontract—
the day before I was dropped. Her concept of thé show
changed every week. It was a difficult job. I would have
been amazed if this hadn’t happened. I have no ill feeling.
I'm glad to be free.” Marx outlasted all his predecessors,
remaining producer for 4 months.

Movies attraeted 2.5 million mote theater-goers weekly
in 1959 than in 1958, reports Theatre-Screen Ad Bureau.
Total weekly attendance at both standard & drive-in thea-
ters was 41,954,000—up from '39,62‘1,,00'0 in the preceding
year. Drive-ins registered a 13.3% gain- in paid adult
movie-goers per ‘week; the others gained 3.3%.

Aduvertising

BARGAINS IN CULTURE: A grim fact of TV business

life is emerging with the new crop of prime-time pub-

lic-affairs programs to which all 3 networks are now
committed. Despite their growing roster of sponsors,
these shows are costing the networks literally a for-
tune in ad revenue.

Explained an NBC-TV sales executive last week:
“For years, networks have made ‘program contribu-
tions’ in public-affairs shows just to attract whatever
business revenue they could. Today, we're staging
these shows with big budgets and giving them exposure
in network-option prime time. But sponsors still ex-
pect us to give them away.”

Networks are thus caught between lingering meémo-
ties of cut-ptice culture and their own post-quiz-scandal
promises to air a higher grade of TV shows. In the scram-
ble to build an improved image, advertisers are able to
make deals like these:

Item: “World Wide 60”: This NBC-TV 60-min.-weekly
contribution to the recent 3-network public-affairs agree-
ment (Vol. 16:4 p3) carries an actual break-even net
budget, including all overhead, of $75,000, according to
NBC-TV programs & talent vp David Levy. But the sell-
ing price to advertisérs is officially listed at $36,000 plus
time charges. And last week NBC-TV dir. of special-pro-
gram sales Richard Linkroum admitted “WW 60” could
be had for an introductory program charge of $5,000 for
the full hour, plus time, for the first 13 weeks. “We realize
it’s not enough to pay for the film processing on the show,
let alone the costs, but we had to do something to get it
started,” he said.

Item: “CBS Reports”’: The keystone of CBS-TV’s
nighttime public-affairs structure, also has been launched
with the aid of red ink. CBS News div.’s Robert Lang, dir.
of program sales, confirmed last week the report we’d heard
that the 60-min. show is actually costing CBS about $85,-
000 in progtam charges, but is sold (for the first 6 shows)
to Bell & Howell and Goodrich for $50,000 apiece, plus time.

Co-op Giveaway to Stations

Item: ‘“The Dark & the Light”’; This ABC-TV informa-
tion special, aired Jan. 31, 6-7 p.m., represented a double
program ‘investment by ABC-TV. The network’s sales
dept., given a firm date for the show only 3 weeks before
telecasting, couldn’t line up a sponsor at any price in time,
Rather than air the program as a sustainer in network-
option time (it would then be subject to local-level pre-
emption by stations), ABC-TV decided to give it away—
to the stations. “It was handled as a network ¢o-op show,
with stations permitted to keep the local ad revenue and
with no pro-rata program cost assigned to them,” we were
told by ABC-TV Jdir. of sales development Bert Briller.

These are not by any means the only cultural bargains
in the public-affairs area:

‘Last week, NBC-TV told us the network will take “a
substantial loss” on the forthcoming TV-radio 1960 elec-
tion coverage, currently for sale at $1.8 million for one-
third sponsorship, time & talent.

CBS-TV said it had sold the Jan, 14, 90-min., Thurs.-
night repeat showing of “The Population Explosion” to Bell
& Howell for a little more than $30,000 for the whole
pensation to CBS-TV' affiliates, with no revenue for CBS.

ABC-TV said its image as a public-affairs outlet is so
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recent that ““we will probably lose niore nioney on public-
affairs specials in ’60 than the other 2 networks combined.”

Apart from program contribution and advertiser de-
mands (or offerings by networks to get shows started),
there are other reasons for this situation, network officials
pointed out:

(1) Public-affairs shows are just beginning to establish
a track record of audience success in prime time.

(2) Networks are moving so fast in the public-affairs
field that shows hit the air almost as soon as salesmen
start on a round of agency calls.

(3) There is also the problem of tailoring program
prices to bring public-affairs shows in at a cpm level (usu-
ally around $3) comparable with the cpm of such stand-
ard fare as Westerns & comedies.

(4) There is the pre-emption problem, with networks
rapidly using up thé number of allowable “bumps” (usu-
ally 2 pre-emptions per program series per season) with-
out additional sponsor reimbursement.

Of the 3 networks, CBS-TV is probably in the best posi-
tion in terms of revenue losses on its public-affairs shows.
Having had an early start in major public-service shows,
this network is now moving toward a profit position on its
most récent sales efforts. Even as CBS Reports was getting
into its stride under a program-contribution arrangement,
CBS-TV sold Tomorrow, a 6-program science series done
with M.LT., to American Machine & Foundry for a full-
price $150,000 apiece. As we went to press, an 8-program
series being developed by Irving Gitlin was in the process
of sale by CBS News for $175,000 apiece to a major client.

CBS Avoids Hard-Sell Sponsors

CBS-TV -can even afford the Tuxury of being choosy
about the clients to whom it is selling informational shows,
we were informed recently by John Karol, récéntly-ap-
pointed vp & dir. of special project sales. “This is not an
endowed chair; but we’d rather not sell public-affairs spe-
cials to a ‘hard-sell’ advertiser. It’s not that we have any-
thing against mass-market advertisers, it’s just that we
feel the commercials aired in a public-service show should
match the general atmospheré of the show., Most big TV
clients, like P&G and Colgate, are not concerned 'with ‘cor-
porate image.’” Theéy have products to sell. We’d rather
concentrate on bringing to TV the kind of advertisers you
see in Fortune—advertisers who want to be important, in
a corporate sense, in a hurry.”

The other 2 networks are usually happy to settle for
any major clients they can persuade to buy public-affairs
shows. “We’d welcome any worthwhile proposal on our
public-affairs shows now, although we hope to have our
series shows of this type, if not our specials, on a self-
supporting basis this fall,”” said ABC-TV’s Briller. “Prices
will eventually firm up in this field,” said NBC-TV’s Link-
roum, “but right now we’ve still got to face the fact that
we aren’t getting rich.”

Switch to TV snob appeal by Ruppert Brewery is in
the works. Newly-appointed agency Norman, Craig &
Kumimel will shortly drop the 11-year-old “Knock for
Knick” slogan. New theme will be “Ruppert people have
a thirst for living. Live a little! Have a Ruppert Knicker-
bocker”” A media rotation schedule, concentrating 6n one
medium at a time, will be employed by the $4-million-ad-
budgeted, 7-state, regional advertiser, ‘“‘to heighten con-
sumer awareness.” Ruppert, which switched to NC&K
from Compton Adv. last year, plans to expand its spot TV
schedule, we were told.

FEBRUARY 1, 1960

FTC SIGNALS MORE PUNCHES: The TV-radio & adver-
tising industries were given stern notice last week by
FTC that its spreading dragnet for deceptive commer-
cials is big enough to take in broadcasters themselves,
as well as sponsors & agencies. In one of his first pub-
lic statements since FTC started its stepped-up ‘policing
of commercials in the wake of last year’s TV quiz scan-
dals, FTC gen. counsel Daniel J. McCauley Jr. didn’t
say flatly that hitherto-immune networks & stations
were next on the agency’s list. But pointing to Attor-
ney Gen. William P. Rogers’ recommendation that FTC
move against broadcasters (Vol. 16:2 p7), McCauley
told the N.Y. State Bar Assn.:

“The continued. replay of commercials questioned by a
commission complaint, with the resulting public interest in
why the commercial has not been stopped, is almost an in-
vitation, if not a dare, to test our resolve. Be ithat as it
may, decisions with respect thereto will continue to be
made on the basis of thé application of reasoned criteria.”

And in answer to a Bar Assn. question 'as to how far
FTC intends to go (copywriters, art directors, producers
of commercials?) in citing agencies & executives for al-
leged sins of sponsors, McCauley outlined some criteria:

(1). “The scope & breadth of the evil being attacked.”

(2) “The conscience of the industry. What past ree-
ord does the industry have, if any, for cleaning its own
dirty linen? Or, to frame it another way, how active ‘is
the industry in pressing the perimeter of the law in con-
ceiving new devices of evasion?”

(3) “Will the corporate conscience be effectively
stitred—or must it be supported by the conscience of its
officers being under the cloud of possible personal financial
penalties?”

No “Comfort’ for Other Media

(4) “Where does the particular case fit into the mo-
saic of law enforcement?””

At the same time, McCauley warned that newspapers
wouldn’t be exempted if FTC follows through on Rogers’
suggestion that it seek injunctions against broadcasters in
“false advertising of foods, drugs, devices or ¢osmetics.”
He said he saw no “comfort” for other media in injunctive
provisions of the Federal Trade Commission Act—*“except
that in issuing itsinjunction the court should be considerate
of publication. schedules :and avoid a harmful disruption.”

Referring to FTC’s batches of payola complaints
against record manufacturers & distributors, McCauley
also indicated that “push money’” used by cosmetics manu-
facturers to promote retail store sales may come under
similar attack. “YWhat reason is there for distinguishing
between a. recording on the one hand and perfumé, lip-
sticks and nail polish on the other?” he asked.

In a speech to the anti-trust section of the same N.Y.
meeting of lawyers, FTC Chmn. Earl W. Kintner charac-
terized his agency’s course this way: “The tempo of com-
mission activities can. only be described as allegro.” In
other FTC developments:

(1) Ted Bates ran page ads in Washington, N.Y. and
Chicago newspapers addressed to “Mr, Earl W. Kintner,”
asking some questions “in the interest of all the great com-
panies who serve the American public.” Named last month
as a correspondent in FTC complaints against commercials
for Colgate-Palmolive’s Rapid Shave and Standard Brands’
Blue Bonnet margarine (Vol. 16:3 p8) and earlier in a
complaint against Brown & Williamson’s Life cigarets
(Vol. 15:50 pl0), Bates asked: ‘“Is inmiaginative selling
against the law? . . . what are your rules?”
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This challenge by Bates, leading exponent of hard-sell
advertising & one of biggest agencies in TV field (Vol. 15:17
p7), was met with stony silence at FTC. Kintner & the
other 4 FTC members refused any comment on grounds
that to say anything would disqualify them ih the pend-
ing cases. But another govt. source told us: “I should
think the advertising profession—the agency péople—
would wonder about the wisdom of this thing. It deprives
the agencies of maneuverability. Bates has cast down the
gauntlet. It has declared war when there was no reason
to declare war.” There was no indication that the rest of
the advertising fraternity was flocking to the Bates banner
in the newspaper counterattack on FTC.

(2) Colgate-Palmolive asked FTC to dismiss a com-
plaint filed last Nov. agdinst commercials for its dental
cream “with Gardol” (Vol. 15:47 p16). The company said
its claims weren’t deceptive, that in facét its competitors
are engaged in “false, misleading and deceptive” TV ad
campaigns, and that “at great expense’” it has withdrawn
its “protective shield” ¢omimercials on Gardol’s effects.

(8) David Rosen Inc:, Philadelphia record distribu-
tor, signed an FTC consent order forbidding it to give pay-
ola “to anyone as an inducement to broadcast records in
which it has a financial interest.” Cited on payola charges
in the first bundle of such complaints (Vol. 15:49 pl2),
Rosen was. the second firm to agree to a cease-&-desist or-
der, RCA having signed the pledge in Dec. (Vol. 15:51 p6).

(4) After a 2-week hiatus, FTC’s campaign against
payola ‘was resumed. Complaint No. 28 was addressed to
A-1 Record Distributors Inc., 628 Baronne St., New Or-
leans and Pres. Joseph J. Banashak & séey.-treas. Bobbie
G. Banashak.

Payola-Charge Score: 37 Complaints

Then came a multiple filing of payola charges against

these record manufacturers & distributors, bringing ‘the

FT(C’s comulative count of complaints to 37 at week’s end:

Fame Record Ine., 782 8th Avé,; N:.Y. and Pres. Lee A: C. Gallo
Jr. Time Records Inc. & Brent Music Corp., also trading as Shad Records
& Brent Records Inc., 2 W. 45th 'St., N.Y., "and their officer Robert Shad.
Vee-Jay_ Records Inc, 1449 S. M)ch)gan Ave, Chicago, ‘and Pres.-treas.
James Bracken & exec. vp Ewart G. Abner.

All South Distributing Corp., 630 Baronne St., New Orleans, and
Pres. .Henty J. Hildebrand Jr., vp ‘Evelyn K. Hxldebrand and secy.-
treas. Henry J. Hildebrand Sr. Supérior Record :Sales Co. Inc., 666
10th Ave N.Y., and Pres. Sam Weiss. Raymond Rosen & Co. Inc.,
Parkside Ave, at blst :St., Philadelphia. and Pres. Thomas F. Joyce,
exec. vp Joseph B. Elhott vp Jack S. Rosen, sécy. Edward H. Rosen
and treas. George M. ‘Mintner.

All State Record Distributing Co., 1450 S. Michigan Ave., Chicago,
and Pres.-treas. Paul J. Glass & vp-secy. Peggy M. Glass. Ideal Record
Products Inc. 549 W. 52nd St., N.Y., and Ideal Récord Products ‘of
N.J. Inc., 357 Lyons Ave., Newark and Pres.-treas. Alfred Levine &
vp-secy, Sam Keenholtz. Gone Recordmg Corp. & End Music Inec., 1650
Broadway, N.Y., and Pres. George Goldner, vp Jaék Waxman & co-
partner Jerome G. Roth, also operators of Co-op Distributing Co. ‘at
the same- address.

* * *

FTC Chmn. Earl Kintner is due. to address a special
meeting of the ANA in N.Y. this week (Feb. 2) called “to
examine at first hand the implications of the critical spot-
light which has been put on advertising in recent months,
and to formulate a plan of action.” Spokesman for ad
agencies, broadcasting and print media will also address
the meeting. Guests include: NBC Pres. Robert E. Kint-
ner, CBS-TV Pres. James T. Aubrey, Westinghouse Bestg:
Co. Pres. & NAB TV Code Review Chmn. Donald H. Mec-
Gannon, Newsweek publisher & MAB Chmn. Gibson Me-
Cabe, NAEA national advertiser relations chmn. &
Herald-Tribune ad mgr. John D. Thees, D’Arcy Advertis-
ing Co. & AAAA Chmn. Robert M. Ganger, Bristol-Myers
vp & ANA Chmn. Donald S. Frost, ANA counsel Gilbert
H. Weil, and ANA Pres. Paul B. West. The meeting, open
to the press during the morning session, closed during the
afternoon, will be at the Plaza Hotel.

/No Ban On Ban:

11

A revised & re-shot version of Bristol-
Myers’ Ban .deodorant film commercials used in network
& spot TV is expected to be prepared by Ogilvy, Benson &
Mather agency to replace, in 5 or 6 weeks, the “Greek stat-
ue” spots which the personal products subcommittee of
NAB’s TV Code Review Board has termed “offensive.” Ear-
lier trade stories which stated that NAB had informed
“stations & networks” that the Ban commercials were a
code violation “were inaccurate,” OB&M senior vp James J.
MecCaffrey told us. Only the agency was notified, and it
offered immediate cooperation.

“Qur arrangement with NAB was that we would agree
to submit a revised storyboard, and NAB would agree not
to send a Code-violation notice,” said McCaffrey, whose
agency won the account from BBDO in July 1959. A story-
board revision was re-presented Jan. 22 to Edward W.
Bronson, NAB dir. for Code affairs. OB&M expects NAB
to return the Ban storyboard, with minor revisions by sub-
committee members, early this week. “You can assume
safely there’ll be a new version of the Ban commercial,”
McCaffrey stated.

The original commercial which attracted NAB’s at-
tention is still scheduled in Bristol-Myers commercials for
CBS-TV’s Alfred Hitchcock Presents and NBC-TV’s Peter
Gunn and Staccato. “We consulted with continuity ac-
ceptance depts. at NBC & CBS on the original version and
it was approved at both networks,” said McCaffrey. “We’re
on the air with it now, operating under this approval, and
we won’t drop it 'until a new commercial is made,” he said.

Bristol-Myers, which terms Ban “the number one de-
odorant in the field, a position attained in a little over 2
years,” has also agreed to the agency’s no-fight-with-NAB
position and ‘“wants only to have another version of the
commercial that retains the selling power of the original.”

NAB officials are pleased with the agency-client co-
operation., Certainly, there’s a marked difference in
OB&M’s response to the Code Board’s actions concerning
Ban from the responses of previous agencies whose personal-
product commercials were termed “offensive.” Last year
Ted Bates & Co. and client “Preparation H” flatly declined
to cooperate with the Code Board when Preparation H
commercials were cited as “offensive” (Vol, 15:18).

OB&M admitted, meanwhile, that the NAB action had
stirred up plenty of excitement at the agency. Said vp for
commercial production Everard W. Meade, lapsing into
Madison Avenuese: ‘“Someone has certainly thrown a large
stone into the: pool, and the riples are still splashing up
against my desk.” At week’s end, the ripples continued to
splash, although no major storm warnings were being run
up on the OB&M flagpole for Ban admen to salute.

u ;

Ad People: John Peace promoted from first vp to pres.,

William Esty Co., succeeding James J. Houlahan, named
chmn. . . . Elliot Plowe, ex-BBDO, named Grant Advertis-
ing senior vp . . . Eric Marder resighed as vp & mkt. re-
search supervisor, Kenyon & Eckhardt, to form his own
research organization, Eric Marder Associates . .. Stephen
Baker elected a Cunningham & Walsh vp ... T. Newton
Weatherby, Sullivan, Stauffer, Colwell & Bayles adminis-
tration vp, appointed treas. . . . Cornelius B. (Con) Dono-
van, Charles W. Hoyt Co. media relations vp, honored at
a luncheon marking his 50th year with the N.Y. agency.

Obituary

John Craig Clark, 45, vp & account supervisor of
Fletcher Richards, Calkins & Holden, died of a heart attack
Jan. 26 at his N.Y. home. He is survived by his wife, a son,
his father & a brother.
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1959 AD VOLUME UP 7.6%: Buoyed by gains in all
major media, the nation’s 1959 advertising volume
rose to a record total of $11,090,000,000—7.6% above
the 1958 level (Vol. 15:6 p10), according to a prelimi-
nary estimate released by Printers’ Ink last week.
Local advertising gained 10.3%, accounted for some
$4.4 billion of the total. National advertising was up
6%, amounted to more than $6.7 billion.

The principal media percentage gains were scored by
magazines, which ran 13% ahead. TV showed an 11.3%
improvement. Newspapers gained 10.29%. Radio flashed
comeback strength by reversing 1958’s 0.69% sag with a
3.6% increase. Among all media & subdivisions, only 2
failed to join the prosperity parade. Network radio fell
13.6% from 1958’s showing, direct mail was off 1.

TV expenditures in 1959, it was estimated, rose to a
total $1.525 billion and a 13.7% share of all ad dollars,
compared with the 1958 total of $1.354 billion spent for a
13.29% share, Division of the TV spending (in millions of
dollars): network, $787 for :an 11% gain over 1958; spot,
$458.5, up 15.5%; local $280, up 13%. TV's gain of 0.5%
in share-of-total-spending compares with newspapers’ in-
crease of 0.7% and magazines’ 0.4%.

Total radio spending increased to ‘$638 million from
$615.7 million in 1958, but total share dropped to 5:8%
from 6%. Network radio accounted for (in millions) $50 of
total, down 13.6% from 1958; spot, $198, up 4.4%7; local,
$390, up 5.9%.

(For 1948-59 Printer’s Ink tabulations of advertising
volime by media, see TELEVISION FacrtBoOK No. 29, p22.)

The 1959-58 comparison tables:

1959 1958 %, change
% of % of '59 vs.
Millions Total Millions  iI'otal ’58
Newspapers )
R 73 %: ) K Y $3,517.0 31.7 $3,192.8 31.0 +10.2
national . . 826.0 7.4 768.7 7.5 + 7.5
_ local ... vsene 2,691.0 24.3 2,424.1 23.5 -+11.0
Magazines
‘total e 0 866.2 7.8 766.8 74 -+18.0
weeklies ... 478.4 4.3 425.4 4.1 +12.5
women's ... - 168.2 1.5 150.5 1.5 +11.8
monthlies ... 185.0, 1.7 157.7 1.5 -+17.3
farm; mat’l. 34.6 0.3 33.2 0.3 + 4,2
Television
1747 7:9 LN 1,525.5 13.7 1,354.2 13.2 +11.3
network e 787.0 1.1 709.1 6.9 —+11.0
spot ... AT 458.5 4.1 397.0 3.9 ~+15.5
loeal ... i 280.0 2.5 248.1 2.4 +13.0
Radio ) ) )
‘total . 638:0, 5.8 615.7 6.0 4 3.6
network 50.0 0.5 57.9 0.6 —13.6
spot 198.0 1.8 189.6 1.8 + 4.4
B (511 [ 390.0 3.5 368.2 3.6 -+ 5:9
Farm Pablications
(regional)...ceeeeuns - 36.4 0.3 34.2 0.3 4 6.4
Total.Farm ,
publications* [71.0] 0.6 [67.4] 0.6 + 5.8
Direct Madil ..o 1,573.0 14.2 1,588.6 15.4 — 1.0
Business Papers ...... 566.0 5.1 524.7 6.1 + 7.9
Qutdoor )
L1701 2:1 SRRSO 193.2 1.8 191.7 1.9 -+ 0.8
national 130.4 1.2 129.4 1.8 -+ 0.8
loca] 62.8 0.6 €2.3 0.6 -+ 0.8
Miscellaneous )
‘total 2,174:7 19.6 '2,033.1 19.7 + 7.0
national 1,254.9 11.3 1,199.2 11.6 :t 4.6
loeal ............ 919.8 8.3 833.9 8.1 10.3
Total national . 6,710.0 60.5 6,331.0 61.5 -+ 6.0
Total loeal .. « 4,380.0 39.5 3,970.8 38.5 -+10.3
GRAND TO’I‘AL wee $11,090.0  100.0 $10, '301.8  100.0 + 7.6

*Bracketed figures identify advertising directed to farm markets through
national, reglonal and state farm publications. These figures are already
contained in other media totals and are not to be added into national
or local totals;

Bond Stores’ radio commercials & newspaper adver-
tising have made “deceptive pricing, savings and reductions
claims” for the clothing chain’s 95 stores, FTC has alleged

in a cease-&-desist order. Setting aside an examiner’s ini-

tial decisibn dismissing a. May 1957 complaint, the full
Commission said that from riow on Bond “must base such
claims on its actual regular retail prices.”

FEBRUARY 1, 1960

Technology
TRANS-OCEAN TV DUCTS: The long-suspected existence

of a trans-oceanic “TV pipeline in the sky” has been
proven in actual tests, Defense Dept. scientists dis-
closed last week. The discovery may herald a simple &
reliable method of sending TV and other wideband
radio signals over oceans:

An announcement by the Naval Research Lab and the
Air Force :Cambridge Research Center revealed “conclu-
sive proof [of] an elevated trans-oceanic atmospheric
duct, €apable of trapping & propagating radio waves at
low loss over considerable distances.” The transmission
tests were conducted in the South Atlarntic tradewind area
between the coasts of South Americi & Africa.

Radio equipmient operating at 220 me (slightly above
TV’s Ch. 13) was used to send signals from Brazil to a
point more than 1,430 miles away with a transmitter power
of only 100 watts. Signals were sent. between 2 aireraft
for a 4-week period last Nov. & Dec.

The duct has a thickness of approximately 500 ft. and
is centered at a height of ‘some 5,000 ft., the scientists
found. What makes it particularly suitablé for TV is the
discovery that it will accommodate Wide bands of frequen-
cies, has very low loss and apparently is reliable & stable
all year round.

Other Oceanic Ducts Present

Studies indicate other similar ducts exist between
California & Hawalii, Cape Verde (Africa) & Puerto Rico,
in the Indian Ocean, from the Philippines to Australia,
and in other areas.

Air Force project engineer Russell W. Corkum ex-
plained that trans-oceanic TV might be accomplished by
using scatter or other methods to link the U.S. with the
oceanic duct in Puerto Rico, sending the signals by :duét to
Africa, thence via microwave to Spain and the rest of
Europe. An even miore immediately promising prospect
‘may be the California-Hawaii duct.

Califofnia-to-Hawaii route may be the next one
studied. Also under consideration are experiments to de-
termine methods of sending radio waves up to the ducts
from ground-based transmitters & receivers,

The invisible radio pipeline, the Pentagon announced,
“results principally from the atmospheric temperature in-
version layer of the tradewind regions.”

Note: The Navy began regular use of the moon as a
radio relay between Washington & Hawaii Jan. 28 with the
transmission ‘of a wirephoto from Hawaii to Washington—
bounced from the moon. While the system can’t handle TV
because of the power requirements of wideband transmis-
sion, the Navy expects to use the moon-bounce system to.
handle all messages between Washington & Hawaii (Vol.
15:14 p18).

n

New Zoomar lens converter makes. it possible to zoom
from 21 to ‘72 inches ‘with the all-purpose. Super Universal
Zoomar. The latest converter attachment, which can be
added to thé basic 2%-to-16-in. Univérsal Zoomar, zooms

from 12 to 72 inches—making possible a zoom from an

action “cover” shot to the head & shoulders of a single
dthlete when covering a football game from atop a grand-
stand. The riew converter will be used by the networks at.
next June’s political conventions. Another converter now
extends the range of the Super Studio Zoomar to 21-15
inches.
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Networks

NBC’s Easier Announcement Policy: NBC'’s standards &
practices directives Nos. 4 & 5; covering on-the-air iden-
tification of pre-recorded material, and the codification of
operating standards of NBC News, were issued by S&P
vp James A. Stabile Jan. 26. In contrast to CBS-TV’s Dec.
directives on the labelling of canned laughter (‘“audience
reaction technically augmented”), NBC will not identify
pre-recorded audience reaction, “because it is an artifice of
showmanghip which, when it offends, is at fault because it
is obvious.” In less rigid terminology, NBC will identify
recorded segments of live progiams by saying: “Parts of
this program were pre-recorded.”
* R 3 *

At the station level, Storer Bestg. Co. revealed last
week details of its “quality control” dept. Each of Storer’s
5 TV & 7 radio stations has been equipped with an S-24
Soundscriber tape recorder to record continuously, off-the-
air, the sound portion of the station’s entire broadcast
schedule. In addition, TV is continuously reviewed by full-
time, on-the-scene monitors in each Storer TV location.

NETWORK SALES ACTIVITY

ABC-TV

The Dick Clark Show, Sat., 7:30-8 p.m., renewal for 6
months, eff. March 5. -
Beech-Nut Lif¢ Savers (Young & Rubicam)

Sugarfoot and Bronce, Tues., 7:30-8:30 p.m., participations
starting April 12
Haggar Co. (Tracy-Locke Co:)

Man with a Camera, Mon., 10:30-11 p.m., Sugarfoot,
Bronco, Tues., 7:30-8:30 p.m., Bourbon St.
Beat, Mon. 8:30-9:30 p.m., participations
over 5 wks.
Helene Curtis (Edward H. Weiss)

Bertram Mills Circus, March 31, 7:30-8:30 p.m., special
tapéd in London.
Timeéx (Doner & Peck)

Invitation to Paris, April 27, 10-11 p.m., taped in Paris,
féaturing Maurice Chevalier & Fernandel.
Renault (Kudner)

CBS-TV

Captain Kangaroo, Mon.-Sat., 8:15-9 a.m., 15-min. wkly.
segs. _
Plough Inc. (Lake-Spiro-Shurman) & War-
ner-Lambert (Lambert & Feasley)

Love of Life, Mon.-Fri,, 12-12:30 p.m. & For Better or
Worse, Mon.-Fri.,, 2-2:30 p:m.; alt. wk. 15-
min. segs.

Gold Seat Co. (Campbell-Mithun Inc.)

Be Our Guest, Wed., 7:30-8:30 p.m., wkly. one-third, eff.
Feb. 3, over 5 wks.
Hazel Bishop (Raymond Spector)

Eyewitness to History, Feb. 24, 26, March 5. 30 min. Cov-
erage of President Eisenhower’s forthcom-
ing South American trip,

Fiurestone Tire & Rubber (Campbell-Ewald)
NBC-TV

Overland Trail, Sun,, 7-8 p.m., one-third §ponsorships.
Standard Brands (Ted Bates), P. Lorillard
(Lénfien .& Newell, & John H. Breck (Reach
MeClititon)

Riverhoat, Mon., 7:30-8:30 p.m., & Law of the Plaiiisman,

Thurs:, 7:30-8 p.m.; one-third sponsorships.
Starndard Brands (Ted Bates)
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Network Television Billings
November 1959 and January-November 1959
(For Oct. report, see TELEVISION DIGEST, Vol. 16:1 p10)

Nov. 11.8% Ahead: Network TV’s Nov. gross time bill-
ings sagged slightly to $58,138,086 from big Oct.’s $59,-
030,752 (tops for 1959’s first 11 months)—but they ran a
healthy 11.8% ahead of the $52,008,793 volume racked up
in Nov. 1958, reports TvB. The year-to-date (11 months)
business increaséd to $568,274,278. This was 10.9% ahead
of the $512,651,580 recorded in Jan.-Nov. 1958,

CBS continued to lead thée other networks in dollar
volume, both for the month (with $23,442,765 total billings)
and for year-to-date ($242,404,016). NBC, which had been
closing in on CBS in the past several months (to within
$727,150 in Oct.), fell back to a $1,677,404 gap with Nov.
billings of $21,765,361. ABC continued to rack up the giant
pereentage gains: 25.19% ahead in Nov.-over-Nov. billings,
2119 ahead in the cumulative comparison.

NETWORK TELEVISION

Nov. Nov. % Jan.-Nov. Jan.-Nov. %

1959 1958 change 1959 1958 change
ABC .......$12,929,960 $10,338,126 425.1 $112,033,136 $ 92,550,834 J-21.1
CBS ... 23,442,765 21,853,692 -} 7.3 242,404,016 224,946,459 |- 7.8
NBC ... 19,817,075 21,765,361 - 9.8 195,154,287 213,837,126 - 9.6

Total ...$58,138,086 $52,008,793 +11.8 $568,274,278 $512,651,580 -}-10.9
1959 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC

Total
January ......... $10,647.078 $22,129,248 $19;299,853 $52,076,179
February ....... 10,024;460 20;806,220 18,053,828 48,884,508
‘March ... 11,565,031 23,265,395 20,728,315 55,558,741
April 10,309,263 22,077,285 19,739;816 52,126,364
May . 9,946,570 22,298,271 19;674,{494 51,919,335
June 8,930,114 21,171,128 17,984,845 48,086,087
July .. 8,391,470 21,269,782 17,883,111 47,544,363
August .. 8,205,520 21,137,261 17,298,527 46,641,308
Septémber ....... 8,546,650 21,196,220 18,525,685 48,268,655
October ........ 12,687,020 23,610,441 22,883,291 59,030,752
November ... 12,929,960 23,442,765 21,765,361 58,138,086

Note: These figures do not represent actual revenues inasmuch as
the networks do not divulge their actual net-dollar incomes. The figures
are ‘compiled by Broadcast Advertisers Reports (BAR) and Leading
National Advertisers (LNA) for TV Bureau of Advertising (TvB) on
basis of one-time network rates or before frequency or cash discounts.

CBS-TV is still leading thé 3 networks in delivering
the largest national average-audience levels in prime eve-
ning time, but ABC-TV has edged NBC-TV for the runner-
up position, the latest Nielsen National Audience Report
(for the 2 weeks ending Jan. 9) showed late last week.
From 7:30-10:30 p.m., the Nielsen national network AA
levels were: CBS-TV—23.4; ABC-TV—21.0; NBC-TV—
19.7. When the 10:30-11 p.m. marginal periods were in-
cluded, NBC-TV pulled closer to ABC-TV, with CBS-TV
still leading. On a 7:30-11 p.m. yardstick, the Nielsen na-
tional AA levels were: CBS-TV—22.7; ABC-TV—19.9;
NBC-TV—19.3. There was no bombshell in the overall
figures, but they showed that ABC-TV had definitely ar-
rived as a national audience power. Its strong showing con-
firms the trend indicated by the 24-city Nielsen reports in
whichi ABC-TV has been leading.

Negotiations with KTVU San Francisco continue—
and KRON-TYV is no longer in the picture—as NBC seeks
to find a replacement for WRC-TV Washington. NBC’s
acquisition of a station in San Francisco, or another major
city, is part of the agreement with RKO General, under
‘which the 2 organizations exchange their Boston & Phila-
delphia TV-radio facilities and RKO buys WRC-TV &
WRC Washington (Vol. 16:4 p13).

Giraud Chester, ABC-TV vp for daytime programs,
:and Julian. Bercovici, executive producer in daytime pro-
grams are off to Caracas, Venezuela Feb. 4 seeking talent.
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Auxiliary Services

More about

TPT FIGHTS MONOPOLY CHARGE: TelePrompTer Corp.

in vigorously denying ‘it attempted to monopolize pro-

motion of heavyweight fights” (as charged by N.Y.
State Attorney General Louis Lefkowitz Jan. 26) de-

clared that neither it nor Pres. Irving B. Kahn, “nor

any other official has violated the anti-monopoly laws
or any other laws, in letter or spirit.” TPT & Floyd
Patterson Enterprises Ltd. jointly are involved in a
“bona fide tax dispute’ with the State of N.Y. “and a
proper reserve has been established for the prompt
payment of the tax whenever the correct amount is
established. TPT & Floyd Patterson Enterprises wel-
come an adjudication,” we were told.

Lefkowitz’s action has “not directly affected our busi-
ness,” a TPT spokesman told us, pointing out that “box-
ing is only 15% of our business, and ‘we’ve only aired 3
of the 14 major fights via closed circuit.” (Competitor
Theatre Network TV handled the other 11.) As of Jan. 26
Lefkowitz had obtained a State Supreme Court order per-
mitting him to begin proceedings. After being served
with the complaint, the 2 corporations have 20 days in
which to reply.

.-

Few reply comments were filed in FCC’s vhf trans-
lator rule-making proceeding (Vol. 16:3 p4), and even fewer
were available for inspection at préss time. Washington
State TV Reflector Assn., a substantial group of translator
operators, apparently hadn’t seen NCTA’s 5-year “status
quo” and “shift to uhf” proposal, didn’t comment on it.
However, the association did say that uhf won’t do the
propagation job and uhf is too expensive; it likes the FCC-
proposed vhf rules. Much of its reply was an attack on
CATYV, saying that the system operators have no interest
in serving most of the homes now reached by vhf trans-
lators. WAST (Ch. 13) Albany opposed the suggestion
of KOMU-TV (Ch. 8) Columbia, Mo. that no translators
be authorized for “any area already receiving satisfactory
service from 2 or more conventional stations.” It favored
FCC'’s proposed rules. Neither NCTA nor any other CATV
organization offcred reply comments.

CATV-control bill backed by the Senate Commerce
Cominittee and brought close to a floor vote last year (Vol.
15:37 p3), is scheduled for action by Feb. 15. Senate Ma-
jority Leader Johnson (D-Tex.) put the measure (S-2653)
on his active legislative agenda, reporting that calling it
up for a vote “is just a question of arranging a time to suit
the convenience of Senators.” Johnson, asked by Sen. Mans-
field (D-Mont.) if the bill could be pushed along for action
this week, said it will be included in a ready-list of meas-
ures to be called up before civil rights debate starts Feb. 15.
Johnson said he had received letters from “some Senators
saying ‘please take it up now,’” while others asked him to
hold up “until after the 15th.”

TV flight-information service is being established at
the Montreal Airport to provide passengers & personnel
with up-to-the-minute status reports on Trans-Canada Air
Lines flights. The closed-circuit TV system will flash on
screens in the lobby and at the passenger agent’s counter
such data as flight arrival & departure times; loading gate,
space available.
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Telemeter Test: Canada’s first pay-TV swings into op-
eration in Feb. with 1,000 signed customers and miore still
being added. The eéxact starting date in Toronto’s sub-
urban township of Etobicoke hasn’t been set and E. E.
“Gene” Fitzgibbons of Famous Players Canadian Corp.
Ltd.,declined to be any more specific.
‘ Trans-Canada Telemeter Division of Famous Players
is making the test in an area with 40,000 homes within 5
miles of its studio—a highly competitive area. Residents
can pick up 8 Buffalo, N.Y. stations, CBC’s Toronto Chan-
nel 6 and Hamilton’s Channel 11, just 40 miles away.
“That’s why we picked Etobicoke,” said Mr. Fitzgibbons.
The company plans several .othér operations but Mr. Fitz-
gibbons said nothing would be done until the Etobicoke
test was compléted.

~ Telemeter operation makes rio minimum charge. In-
stallation fee is $5 and an electronic box-office receives the
coins as the set is used. The user first pushes a “barker”
button which announces what programs are available on
other circuits. Then coins are inserted in the electronic
box-office and the program selected flashes on the screen.

* * *

Telemeter will bring Toronto Maple Leaf hockey away-
from-home games on Sun. nights to homes in ‘Telemeter’s

pay-TV pilot operation in West Toronto (Vol. 15:49 p5),

starting this month. John J. Fitzgibbons, pres. of Famous
Players Canadian Corp. Ltd., and Gen. John Reed Kilpat-

rick, pres. of the N.Y. Rangers and Hon. Chimn. of Madison

Square Garden Inc., announced the closed-eircuit sports-
cast in N.Y, Jan. 28, First game in the series is sched-
uled for Feb. 28, with a coaxial live feed from N.Y. Later
originations will be fed from Detroit & Boston to Toronto.
Special permission to closed-circuitcast the games was ob-
tained by Telemeter from Imperial Oil Ltd., which now
sponsors the Sat. night Maple Leaf home-games .on free
television.

Translator starts: K70BP, K74AX & K78AN in Yreka-
Weed, Cal. have been testing since late Dec., repeating
KBES-TV Medford, KVIP-TV Redding & KHSL-TV Chico,
but engineers are working to improve picture before filing

for licenses. K76AV Yakima, Wash. began Nov. 8 with

KGW-TV Portland. K74AT Likely, Cal. reported Jan. 25
that it is now carrying KOTI Klamath Falls, Ore. K77AN
Columbia Falls, Mont. reported Jan. 27 that it is repeating
KXLY-TV Spokane. KT0AD Marietta, O. has a Feb. 10
target for its start with WTAP Parkérsburg, W.Va. K70BT
Santa Rosa; N.M. has a tentative Feb. 10 taiget to begin
with KOB-TV Albuquerque. K70AL & K73AD Palm
Springs, Cal. report they are back on the air with KNXT
& KRCA, following 2 weeks of darkness in 1959 during
annual fund drive. K72BC Leadville, Colo. began January
13 tepeating KLZ-TV 'Denver. K76AS Tucumecari, N.M.
began Dec. 21 repeating KVII-TV Amarillo. K70BL
Wheeler County, Tex. began tests Dec. 7 with KGNC-TV
Amarillo. K74AV Navajo Compressor Station, N.M. began
tests' Dec. 7 with KOAT-TV Albuguerque. K71AU &
K74AY have March 1 & April 1 targets, respectively, for
supplementary on-campus programming for U. of Utah’s
KUED (Ch. 7) Salt Lake City..

New CATV regional group—South-Central CATV
Assn,, covering Ark., Ala,; Mo., Miss. & La.—eleéts: Fred
Stevenson, Fayetteville, Ark., pres.; Jim Davidson, Bates-
ville, Ark., secy.-treas.
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Dollar Curbs Lifted: British film revenue earned by U.S.
producers or distributors can now be taken out of the
United Kingdom under a new “Anglo-American film agree-
ment,” announced Jan. 29, which lifts the longtime freeze
on movie remittances. Hailed by Motion Picture Export
Assn. Pres. Eric Johnston as a possible forerunner of “a
general freeing of restrictions throughout the world,” the
move is likely to provide a major benefit for theatrical films
—Dbut only partial relief for U.S. telefilm exporters, for
the biggest TV problem in Britain, from the U.S. view-
point, is not the question of dollar remittance but rather
the semi-official quota system in effect on both the com-
mercial & government-operated TV channels.

ITV under pressure from British film unions & theat-
rical exhibitors, maintains a 14%-of-total-programming
quota. BBC-TV, according to dir. Gerald C. Beadle (see
next column), “does not have a quota, but has a habit of
keeping U.S. film shows to about 109% of programming.”
Thus, telefilm exporters can get their money out—if they
can manage a sale. So far, a number of U.S. firms have
ducked around this issue by setting up telefilm series as
joint U.S.-British co-productions, which qualify them as
British “quota shows.” (A few: Ziv’s Martin Kane and
Dial 999, ITC-ATV’s 4 Just Men, Official Films’ Robin
Hood) British earnings are then usually plowed back into
film production, avoiding the remittance restriction, with
sales in the U.S. and other areas providing the profit.

On another British telefilm front last week, another
form of restriction was lifted. ATV Ltd. Deputy Chmn.
Norman Collins announced a new agreement between tele-
film -producers and British writing & acting talent, provid-
ing them with what amounts to residual payments on
overseas (%Z.e., U.S.) 'sales.

BBC-TV Taping For Export: “We are not film producers;
we are electronic TV producers. We are completing an
electronic-tape conversion system, to translate British
standards to other types, so that we may play a larger
role in the program export market.” So said BBC-TV
Dir. Gerald C. Beadle in N.Y. last week, reviewing the status
of Britain’s original non-commercial telecasting system.

BBC-TV has made at least one move into the telefilm
deld (The Third Man, starring Michael Rennie, co-produced
with NTA), but “this was just a test,” said Beadle. With
a 13-acre, $45-million live-TV studio plant nearing com-
pletion (due for June occupancy), BBC-TV is concentrat-
ing its program development primarily in live-tape shows,
Beadle stated. Currently, BBC set-free revenue is $87 mil-
lion annually, and may reach $120 million “in 4 or § years.”

Beadle admitted that Britain’s commercial TV chan-
nel frequently out-rates BBC-TV, but added that BBC
can more ‘than hold its own “when we go out to entertain.”
‘As an example, he cited a 66-34% TV audience split in
BBC-TV’s favor last Christmas day.

Britain’s TV homes (10 million, out of a maximum
potential of 15) have virtually completed the process of
converting TV sets to receive both ITV and BBC-TV
programs: “I’ve given up counting unconverted sets,” said
Beadle. “After 4% years of commercial TV, the only dif-
ference that counts these days is coverage.” In this, inci-
dentally, BBC-TV considers itself ahead, with 98.59% TV
coverage vs. 929 for ITV. Another new horizon for
BBC-TV is color TV, “We are putting on.some [experi-
mental] color programs, using a compatible system, late at
night, mostly for set manufacturers.”
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FOREIGMNERS SAY U.S. TV TOO VIOLENT: American tele-
vision inecludes too much violence for the foreign taste,
Hollywood film makers were told last week by broad-
casters from Great Britain, Canada and Mexico at
a meeting of the Academy of TV Arts & Sciences.

Panelists were Norman Colling, deputy chmn. of Asso-
ciated Television of London; Greeve Del Strother, Ameri-
can rep. of BBC; J. M. Duran y Casahonda, PR dir., Tele-
sistema Mexicano, Mexico City; Alvin Ferleger, sales
dir., NBC International; Howard Meighan, pres., Video-
tape Productions of N.Y.; and Kenneth D. Soble, pres.,
Niagara Television Ltd., Hamilton, Ontario.

What began as a general discussion of global TV ended
with considerable ecriticism of American programming,
sales methods and a neat counterpunch at U.S. complaints
about foreign restrictions against American telefilms.

Del Strother said BBC catries about 10¢ foreign pro-
gramming, mostly from the U.S. He said Eurovision may
soon establish a TV link with countries behind the Iron
Curtain, and later with North Africa. Eurovision may even
telecast President Eisenhower’s visit to Moscow in June,
and send tapes to the U.S. so the pictures may be seen in
this country on the same day. As to criticism that the
United Kingdom won’t permit more U.S. telefilms, he
declared that “export is not a one-way street” and pointed
out how few British TV films are shown here.

We Supply Half of Canada’s Fare

Representing the Canadian market, Soble said 509 of
his country’s programming is from U.S. Canada is plan-
ning low-cost taped programs, he said, admitting: “One of
our greatest lacks is in the writing field. And we don’t
have many topflight producers. But we have very good
actors & musicians.” Of U.S. programs, he commented:
“We would like less violence, less Westerns, and less hor-
rors. We would like considerably more dramatic shows.”

Mexico’s representative, Duran, said: “Many of your
programs are not acceptable to Spanish-speaking audiences.
Some of your shows—Ilike Mike Hammer—are horrible
examples of crime & violence, and may contribute to
juvenile delinquency. We would like to see less violence
& fewer Westerns.” The Mexican speaker also hit at U.S.
“high-pressure salesmanship” and said American salesmen
seek a higher price than the market south of the border
can afford. He saw no possibility of a U.S.-Mexico miecro-
wave in the near future, because of expense.

Collins, who said his company is planning 2 film series
in Canada, one in Australia and one in England, also made
the point. that he would welcome more receptivity in this
country to films made abroad. “We don’t have sponsor-
ship; we sell viewership,” he said, emphasizing that the
advertiser in England has no voice regarding program
content. He opined that American sponsorship, too, began
to die “when you begin with multiple sponsors.”

Probably the gloomiest picture cdame not from a for-
eigner but an American—NBC’s Fetrleger, He said TV
will never approach the movie industry in foreign revenue.
The movies can count on as much as 50% of their gross
from overseas markets, but this will never be true of TV
from overseas markets, but this will never be true of TV.

He said Japan’s top price for a 30-min. U.S. film is
$300, and often the station then sells it to an advertiser
for $3,000 or more. ‘“Today we receive less for a half-
hour film in Britain than we got 3 years ago, although
sets have increased from 6 to 10 million. I do not foresee
any sharp rise in foreign revenue, but I do see a steady
rise.” The best markets for the future are Japan, Italy,
Germany, Argentina and Brazil, he predicted.
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New TV-radio technical notes on National Bureau of
Standards research are available from the Office of Tech-
nical Services, Business & Defense Services Administra-
tion, Commerce Dept., Washington 25, The series includes
Scrvice Area of an Airborié TV Station (No. 35, 46 pp.,
75¢), Resistance Diode Bridge Circuit for Tempeérature
Control (No. 34, 6 pp., 50¢); A History of Vertical-Inci-
dence Ionosphere Sounding (No. 28, 140 pp., $2), Coni-
munication Theory Aspects of TV Bandwidth Conservation

(No. 25, 27 pp., 50¢), Radio Wave Propagation in the In-

honiogenous Atmosphere (No. 24, 21 pp., $1), Radio Noise
Data for the Internationdl Geophysical Year (No. 18, 239
pp., $2.50), Design of Single Frequency Filters (No. 23,
10 pp., 50¢), Technical Considerations Leading to an Op-
timum Allocation of Radio Frequencies in the Band 25 to
60 mc (No. 13, 104 pp., $2.560), Transmission Loss in Ra-
dio Propagation (No. 12, 156 pp., $3), Frequency Depend-
ence on VHF Ionospheric Scattering (No. 9, 46 pp., 75¢),
Low- and Very-Low Frequericy Tables of Ground Wave
Parameters for the Spherical Earth Theory (No. 7, 86
pp., $2.25).

NAFI Corp.’s deal to acquire control of KCOP (Ch. 13)
Los Angeles through an exchange of stock by Bing Crosby,
Kenyon Brown, George L. Coleman, Joseph A. Thomas &
Alvin C. Flanagan has won FCC approval over protests by
Comr. Bartley. He said that if FCC’s: integration-of-own-
ership-control-&-management “principle is to .mean any-
thing, it should not be allowed to be aborted through trans-
fer of control” to NAFI, which also owns KPTV Portland,
Ore. NAFI meanwhile inoved to a¢quire radic KXYZ Hous-
ton from Houston Bestg. Corp. for $750,000.

Public-interest programming of WPRO-TV Providence
in 1959 is itemized in an elaborate, spiral-bound 59-page
“summation of Ch. 12’s religious, educational, informational
and news programming, and atténdarnt service to the com-
munity.” Gen. mgr. Joseph P. Dougherty, noting that “we
believe it is our responsibility to take an active participa-
tion in local community activities,” points out that since
WPRO-TV went on air in March 1955, it has cooperated
with more than 615 organizations and telecast more than
56,000 public-service announcements.

“Critical problems” confronting TV & radio vwill fill
the agenda of NAB’s annual conference of presidents of
state bestrs. assns. Feb. 24-25 in the Shoreham Hotel,
Washington, according to Chmn. Howard H. Bell, joint
affairs asst. to NAB Pres. Harold E. Fellows. “Our
agenda is being planned to afford discussion of the prob-
lems by national leaders and a great deal of time will be
devoted to discussion by the broadcasters themselves.”
FCC Chmn. Doerfer will address the Feb. 25 luncheon.

Giant outdoor display ¢o-sponsored by WNBQ Chicago
and the local Pepsi-Cola General Bottlers Inie. has begun
operation atop an 1l-story building in ‘the «city’s heavily
traveled Loop. The eye-catching sign (116 x 104 feet)
plugs the Ch. 5 station & the beverage, flashes news bulle-
tins day & night on its electric motograph via relay from
the NBC station’s newsroom.

Transfer of control of KFBB-TV & KFBB Great Falls,
Mont. from Joseph P. Wilkins & others in Wilkins Best.
Inc. to KFBB Bestg. Corp. (headed by Wilkins as pres.)
has been approved by FCC. Consideration: $616,000.

Intercity relay, to bring programs of WTCN-TV Min-
neapolis. to KXGO-TV Fargo, N.D., granted to latter.
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Unusual, if not unique, are the plans of Marion G. Rob-
ertson, son of Sen. Robertson (D-Va.), who plans to revive
off-air WTOV-TV (Ch. 27) Portsmouth, Va. and operate it
‘primarily as a, religious outlet. He has an option, running
until May 3, to buy it from Tim Brite. Though hot an or-
dained minister, he’s.a graduate of the Biblical Seminary,
N.Y. and Yale Law School. He intends to accept some
institutional advertising but expects primary support to
¢ome ffom contributions. Plans call for 509 religious pro-
gramming; 70% of it live & local. The balance will be
music, art and programs for teenagers—‘to give them
something better than violence and rock ’n’ roll.” The
schedule calls for 40 hours weekly. Robertson hopes to
carry educational programs later, perhaps 3-4 hours daily.
His company is Christian Bestg, Netwoik Inc., and he hopes
the coticept will spread to other cities, leading to the for-
mation of a network of religiolis stations. "

“In talking with the people of Allentown (Pa.) recently,
these facts clearly emerged: (1) TV has not lost its audi-
ence; (2) TV commercials do: sell products; (3) there has
beefi a strong feeling of disappointment ih quiz shows; (4)
there has been very little transfer of disbelief from TV
show to TV commercial; (5) now, just as before, there is a
rather large ‘exaggeration allowance’ . . . (6) people
depend upon commercials to introduce them to new prod-
ucts; (7) the independent buyer, like the independent voter,
is still here; and (8) government regulation of TV, they
felt, is not the afiswer . . . A housewife said she believes
more of what she sees on TV now than she did before.
‘They wouldn’t dare pull anything now,’” she said.”—Paul
Slater of Compton in Madison Avenue.

Cleveland’s 2 afternoon papers have merged. Publica-
tion of Cleveland Press & News began Jan. 25, following
Scripps-Howard’s (Press) acquisition of the News for an
undisclosed amount from Forest City Publishing. The lat-
tel’ company cofitinues with morning Plain. Dealer there.
Scripps-Howard newspapers are .affiliated with Secripps-
Howard Radio Ine¢., operator of WEWS Cleveland, WCPO-
TV Cincinnati, radio stations WCPO & WNOX Knoxville.
In addition, Scripps-Howard Radio is affiliated with
WMCT & WMC Memphis through Memphis Commercial
Appeal and Press-Scimitar.

Facility changes: KXII (Ch. 12) Ardmore, Okla. Dec.
16 boosted power to 171 kw after its move to a new site
near Madill, Okla., and having received FCC authorizition
to identify itself with Sherman & Denison, Tex. KTSM-TV
(Ch. 9) El Paso reported Jan. 14 that it has boosted power
to 85.1 kw, using a new tower on Ranger Peak, Franklin
‘Mts. WTHS-TV (Ch, 2, educational) Miami, Fla. plans a
Feb. 15 boost to 100 kw., WLBT (Ch. 3) Jackson, Miss.
hopes to begin April 1 from a new site with 1500-ft. tower.

~ Discontinuation of its microwave-equipment produc-
tion, operations at Van Nuys, Cal;; has been announced by
Lambda-Pacific Engineering Inc., which on Jan. 1 became
a div. of Mechanical Products Inc., maker of circuit break-
ers for aircraft. The operation will be shifted by March
1 to Mechanical Produets’ Jackson, Mich. HQ. It will be
housed in a new 13,000-sq.-ft. adjunct to the main plant.
Lambda-Pacific, it is anticipated, will then be re-named
electronic systems div. It produces microwave systems &
components and industrial & broadcast test equipment.

RCA shipped a 6-kw transmitter Jan. 25 to WMCT
(Ch. 5) Memphis. Also last week it shipped mionochrome
TV tape recorder units to WHDH-TV Boston, WTMJ-TV
Milwaukee & KOB-TV Albuquérque.
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Unusual programming is offered in a letter we’ve re-
ceived from Bhupender Singh, of The Studio, Box 408,
Mbale, Uganda, E. Africa, who writes: “We shall be most
oblidged if you suggest us any society in the States which
is in the Marketing field. We have with us here some of
the: African subjects which have. never been filmed before
and these should be of great interest to the audiance in the
United States. Besides the Public interest we are sure the
historic and record film libararies would be interésted. In
brief please find the type of films we are holding. (a)
African Tribal Dances. (b) Ziro civilization. (The world
as it existed in the eyes of the «civilized people some thous-
ands of years ago). (c) Tribal customs as practiced in (b)

above. (d) Women circumcision followed by tribal dances

unlike done in other parts of the World. (e) Men circum-
cision—ditto. (f) Blood drinking and feasts of raw meat
eating something which is a dream to the -civilised man
today. Their food resistance is so strong that no disease
catches them.”

“Adventures in Paradise’s” improving fortunes are
again indi¢ated in a confidential report on the 60-min.
series. (Mon. 9:30-10:30 p.m.) recently prepared for ABC-
TV by Henry Brennér’s TV-Q, and said to be a strong
factor in the network’s recent decision to ride with the
show through the rest of this season. The “Q” ratirig of
“Paradise”—a measurement of how well people like it,
rather than how big an audience it has—has been climbing
steadily, and so has the show’s level of general familiarity
among viewers. In early Oct., the Q-level of “Paradise”
was a modest 15. In mid-Oct., it had risen to 22, and. to 23
by Nov.; in Dec., it had climbed to 32. Meanwhile, ABC-
TV’s research dept. has noted with pleasure a steady rise in
“Paradise” audience-size ratings, first in Trendex and
later in the 24-city and national Nielsens, as TV viewers
proved once more that publie, not critical, taste is really
responsible for the life & death of TV shows:

TV is degrading the image of America, and its por-
trayal of Americans is a “tape-recorded demonstration of
banality,” charged Hunter College Pres. Dr. George N.
Shuster in an address last week before the 5th annual
national mass media awards dinner of the Thomas Alva
Edison Foundation. Nevertheless, TV programs & stations
received 1959 Edison Awards at the event: Our Awmerican
Heritage (“the TV program best portraying America”),
N.Y. Philharmoniec Young Peoplée’s Concerts conducted by
Leonard Bernstein (“best children’s TV program”), Con-
quest (“best science TV program for yolith”), NBC'’s
“Meet Mr. Lincoln” & Gdteways to the Mind (special
citations). Educational KQED San Francisco was named
“the most outstanding ETV station.” KDKA-TV Pitts-
burgh and radio WBZ Boston “best served youth.”

TV Westerns are still scoring. They had more hits
per appearance than any other program type, according to
a Nielsen analysis of the Top 40 shows in thé Dec. ratings:

Total Night  'Total Batling

Rank: Category N'etwork Shows in Top 40 Average
1 Westerns 27 16 .593
2 Situation comedy 16 6 375
3 Variety 10 4 400
4 Straight comedy 6 2 333
5 Panel & audi. partic. 10 3 300
6 Suspense-crime 18 5 278
7 ‘General drama 10 2 .200
8 Specials 10 1 .100
9 Action adventure 8 0 .000
10 Prizefights 2 1 .500
Total-average 117 40 .308
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Educational Television

ETV policy meeting with FCC, House Interstate &
Foreign Commerce Committee, and House Education &
Labor Committee representatives has been scheduléd for
next week (12) by the National ETV & Radio Center. NET
Pres. John F. White said: “We are combining our board’s
quarterly meeting with an informal dinner with key
people in Washington who are also concerned with the
development of ETV. Among the subjects to be discussed
will be activation of ETV stations, a report of the Cen-
ter’s activities and the consideration of its expansion plans,
and ETV’s place in the broadeasting industry.” Other
guests at the meeting in Washington’s Statler Hilton
Hotel will include representatives of national educational
organizations, govt. agencies, the nation’s ETV stations.

“Real breakthrough” in educational TV is planned by
U. of Wis. under $100,000 National Defense Education Act
grant for audio-visual teaching research, Sen. Wiley (R-
Wis.) reported to the Senate. He lauded the home-state
program in which 42 films have been prepared for a
graduate-credit TV correspondence course in teacher train-
ing. The course will be offered 38 times weekly over WXIX
(Ch. 18) Milwaukee starting Feb. 3. Also scheduled for the
program are stations in Miami; St. Louis; Rockford, Ill.;
Lincoln, Neb.; East Lansing, Mich.; La Crosse, Wis.

Gift of more than $50,000 in TV equipment from Taft
Bestg., Co. to educational WCET Cincinnati has enabled
the latter to expand its programming from 3 to 5 nights
weekly. Included are 2 complete TV camera chains. The
equipment comes from Taft’s Cincinnati outlet, WKRC-TV,
which recently moved into a new, automation-equipped HQ.
“This grant from WKRC-TV marks a big step forward for
educational TV in Cincinnati,” noted WCET gen. mgr.
Uberto T. Neely. The expanded ETV schedule has added
8 hours of programming weekly.

Third annual TV workshop of the U. of Fla. will get
underway June 21 and offer participants 3 hours of under-
graduate or graduate credit for completion of its “Teach-
ing Through TV” course. The lecture-demonstration pro-
gram will be conducted by staffers of the university’s
educational WUFT Gainesville and the journalism & com-
munications school: The 8-week course is intended es-
pecially for teachers & others interested in ETV pro-
gramming. It will also be conducted as a concentrated
3-week session, June 21-July 8.

Fund drive for educational WITW Chicago will be
conducted by 10,000 community volunteers during ETV
Week, Mar. 6-11. The annual campaign will be led by Mrs.
J. Harris Ward, member of the Chicago ETV Assn. Board
of Trustees. The station’s 1960-61 budget is $808,000—of
which two-thirds will be raised by the station. The balance
depends on public support.

Two more ETV stations are slated to join the affiliated
network of the National ETV & Radio Center this week:
newcomer WGTE-TV (Ch. 30) Toledo, now completing
on-air tests, and WFPK-TV (Ch. 15) Louisville, which
debuted Sept., 1958. NET said the new additions increase
network affilications to 45 stations.

First TV station ever to win one of the Cal. Teachers
Assn’s John Swett awards for “significant contributions
to advancing the cause of public education,” is KERO-TV
Bakersfield, Cal. The station was cited for “an outstand-
ing Tlocal] program series interpreting school programs &
education issues.”
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Personals: Irving Paley named dir. of adv. & promotion,
ABC Films . .. Jerry Madden, ex-production services ingr.,
NBC Pacific div. appointed NBC Telesales dir., stcceeding
James Hergen, recently named daytime sales dit: (Vol.
16:4 p14) ... Robert M. Lambe Jr., sales vp of WTAR-
TV & WTAR Norfolk, promoted to pres. & gen. mgr., suc-
ceeding Campbell Arnoux, who becomes chmn. . . . James
E. Goldsmith appointed vp & dir. of sales; KPLR-TV §St.
Louis; he’s succeeded as sales mgr. by Charles E. Burge,
ex-radio XMOX St. Louis .. . . John W. Wilson named head
of NT&T’s merchandise dept., succeeding A. J. Krappman,
retired . . . James Galvin named adv. & promotion mgr.,
WXYZ-TV Detroit, succeeding Bud Kirvan, who has not
yet announced his plans . . . Charles S. Cady, ex-asst.
mgr. & national sales mgr.,, WCSC-TV Charleston, S.C.,
named mgr. of Triangle Stations West Coast sales office,
Los. Angeles.

Bernard F. Gurewich, ex-WTVN-TV Columbus, ap-
pointed chief engineer, WKYT Lexington, Ky. . . . Richard
L. (Dick) Chalmers, ex-sales development dir., WNHC-TV
New Haven, Conn., named gen. mgr. of radio WNHC,
succeeding Alan Henry, resigned . .. George E. Moynikan
promoted to asst. program mgr. of Westinghouse’s WBZ-
TV Boston; he’s succeeded as dir. of public affairs by
Ronald Little, former production supervisor . . . Robert W.
Bray, acting gen. mgr., named gen. mgr.,, WNBC New
Britain-Hartford: Harvey H. Olson appointed dir. of news
& special events . . . George Bunn advances to partnership
in Washington law firm of Arnold, Fortas & Porter.

Kirk Torney, ex-MCA-TV, named managing dir.; CBS
Ltd. (England), headquartering. in London . . . T. E. (Dick)
Paisley, ex-NBC Spot Sales, named station mgr., WRCV-
TV Philadelphida . . . Stan Andérson appointed operations
dir., KHVH-TV Honolulu . . . Leslie H. Peard Jr., recently
appointed gen. mgr. of radio KFRE Fresno, Cal. (Vol. 16:4
p14), also named gen. mgr., KFRE-TV, succeeding Edward
J. Frech.

Edward G. O’Berst, ex-CBS Spot Sales, named TV
research operations head, Blair-TV ... William G. Harley,
program dir. of radio WHA, Madison, Wis., named chmn:,
NAEB; James Miles, dir. of radio WBAA, Lafayette, Ind,,
elected radio board chmn.; Loren Stone, mgr., KCTS
Seattle, Wash., iamed TV board chinn.

James V. McNamara has been named gen. sales mgr,,
Atlantic TV Inc. .. . Hérbert S. Schlosser has been appoint-
ed vp & gen. mgr., & H. W. Keever vp for sales, Cal. Na-
tional Productions (NBC).

FEBRUARY 1, 1960

Newhouse Founds Communications School: What Syra-
cuse University terms “the world’s largest” educational
center for TV, journalism & other mass communications
media will be established there with an “initial gift” of
$2 million from Samuel I. Newhouse, owner of 6 TV and
3 radio stations (WSYR-TV & WSYR Syracuse, with satel-
lite WSYE-TV Elmira, N.Y.; WTPA Harrisburg, Pa.;
WAPI-TV & WAPI Birmingham, Ala.; 50% of KOIN-TV
& KOIN Portland, Ore:; and 22.7% of KTVI St. Louis),
14 newspapers and Condé Nast Publications. Additional
funds necessary to complete the center will be provided
when needed, Newhouse said last week. The center will be
the first project of a philanthropic foundation established
in 1935 by Newhouse & his wife. The foundation’s future
is underwritten in his will. “Upon my death,” he explained,
“the foundation will receive 909 of my estate—well in
excess of $100,000,000.”

‘The first building will comprise the school of journal-
ism but other structures will be added subsequently for
ETV and “the whole complex of communications programs
in TV-radio, audio-visual education, speech and communi-
cations research.”

Networks continue to oppose “separate-but-equal”
news conferences by public figures (one for pencil journal-
Ists, one for TV), but don’t feel it will be: “a major ‘prob-
lem” in thé forthéoming mnational eleéctions, we have been
told. CBS News vp John F. Day takes the strongest
stand on the problem, brought into focus by the separate
néews conferences this season of N.Y. Gov. Nelson Rocke-
feller & Cal. Gov. Edmund G. Brown, and has “no plans. to
cover such conferences even with a pencil.” NBC-TV takes
a. compromise view (with which ABC-TV largely agrees),
with NBC news vp William McAndrew telling us: “We’ll
ask permission to film a news conference. If it’s denied,
we’ll protest on the spot, leave our cameras in the room,
cover by’ pencil, and later label our on-the-air report as
having been done under thése circumstances.”

Three-network protest over curtailment of news broad-
casts from Algeria during the current crisis ‘was made
Jan. 28 by the network news chiefs to French ambassador
Herve Alphand in Washington. “We protest vigorously
the discrimination against broadcast news reporting in
Algiers,” stated a joint telegram. “We understand fully
the difficulties of the situation, but ‘we believe your gov-
ernment must take whatever steps are necessary to bring
about. an wunencumbered flow of information between
Algiers & Paris, and Algiers & the rest of the world.” The
wire was signed by CBS News vp John F. Day, ABC News
vp John Daly, NBC News vp William McAndrew.

Literary magazine selecting a TV comic as its cover
boy sounds like the wildest of improbabilities—particularly
at this stage of the industry’s history, when it is so much
on the. receiving end of charges of low-browism. But the
phenomenon is currently on display—on the Jan. 30 issue
of Saturday Reéview, which features Steve Allen, along
with a blurb about the star’s serious side. The support-
ing article tells of Allen’s plan ‘to start presenting great
minds of history on his NBC show this week (Feb. 1).
“Mr. Allen,” capsules the piece; “is .a thinking man’s
comic.” But by the time the magazine reached the news-
starids, NBC had instructed Allen to remove the serious
sedilence from his variety show as “inappropriate.” Late
last week thé network was considering Allen’s idea as a
public-affairs special.
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'MARKETING SUBSIDIARY' CONCEPT SPREADS: Last month saw the incorporation of
wholly-owned sales & marketing subsidiaries by Zenith, Admiral & Motorola. In 1959, sales corporations were
formed by RCA, Sylvania & Du Mont-Emerson. What's behind this rapidly spreading trend in the consumer
electronics industry?

We asked officials of most of the companies involved, as well as marketing experts, and the com-
bined gist of their opinions—although some perferred to remain anonymous—indicates that benefits go far
beyond tax advantages, and reflect the new prime importance of marketing & sales even in an industry
founded on science & technology.

Thus, as 1960 dawns, the TV-radio-phono sales executive is in the driver's seat—at least in a co-equal
policy-making position with the manufacturing & engine ering topkicks, who were at the helm during much of the
last decade. Increased emphasis on marketing & sales programs along with greater authority & responsibility
in the sales dept. already show signs of avoiding some of the expensive mistakes of the 1950s which inevitably
resulted in dumps and wild price competition—not to mention the demise of such TV names as Du Mont,
Capehart, Stromberg-Carlson, Bendix, Raytheon, Crosley and Hallicrafters.

Though there are many ways of upgrading sales & marketing operations within a company, the
ultimate seems to be the wholly-owned sales corporation. Among the recently incorporated firms: Zenith
Sales Corp., Admiral Sales Corp., Motorola Consumer Products Inc. (one of 4 new Motorola marketing sub
sidiaries), RCA Sales Corp., Sylvania Home Electronics Corp., Du Mont-Emerson Corp.

The organizational structures differ, but each sales corporation has the same function—liaison
between distribution & factory. It purchases from the parent manufacturing corporation & sells to distributors.

The one immediately obvious advantage in such a split-corporate setup is not necessarily the most
important one, in the consideration of most marketing executives. This is the tax benefit. The 10% federal
excise tax on TVs, radios & phonos is based on the manufacturer’s price, or “first sale price.” Therefore, under
the 2-corporation system, the set is taxed on the basis of the parent company’s lower sale price to the sales
subsidiary, rather than on the price to the distributor.

Those companies with sales subsidiaries, however, see far greater gains in the dual corporation
system. In most cases, the sales company carries basic marketing authority, and is fully responsible for
product styling, merchandising, distribution, advertising and inventories. As a purely marketing organization,
it is therefore better equpped to satisfy needs of distributors, dealers & consumers, they argue.

The sales subsidiary generally works closely with distributors & dealers, and is in position to interpret
trends and rapidly incorporate them into the finished product. Says Sylvania Home Electronics Pres. Robert L.
Shaw “Bs a mcxrketin‘g group, we are closer to the consumer where these trends 'originate, and can com-

manufactunng tunctions [of the parent company] The net result is that we bring the distributor and the
retailer closer to the assembly line.”

Under systems where sales is an arm of manufacturing, product planning often has been based on
technological developments rather than consuiner requirements & desires—or, conversely, on over-long runs
of designs which have outlived their usefulness from sales standpoint.

Since a sales corporation must show a profit on its own, far more responsibility is now placed on
shoulders of the sales executive—a responsibility which formerly rested on general management of the
manufacturing company. Marketing function has been upgraded from a 2nd-echelon position to a very top
policy-making management job. With this definite line of responsibility established, key question has become
“what can we sell?’'—no longer “what can we make? "

By-product benefit of the sales corporation: Marketing experts are relieved from time-consuming
non-marketing projects, and, at same time, manufacturing executives are removed from all sales responsibility.
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Different companies have different specific & immediate reasons for divorcing manufacturing & mar-
keting operations. For example, Zenith Sales Corp. Pres. Leonard Truesdell says the rapid growth of his
company has madé the move necessary. “With this growth, we need dll the concentration on marketing we
can get. We found there was too much overlap in responsibility; our sales people were required to devote
their time to too many non-sales functions.” He said Zenith Sales is on the verge of an expansion. During the
time we raised our position from 6th or 7th to first in the industry, we added only 3 people in sales. There are
many things we can do more thoroughly. We have more spots to {ill in an organization devoted only to sales.”

Admiral is stressing far closer liaison with distributors & dealers in its new sales subsidiary. One of
first acts of Admiral Sales Corp. Pres. Carl E. Lantz will be to double the company's staff of field merchandising
specialists, and Admiral Corp. Pres. Ross D. Siragusa has given the new subsidiary this assignment: Increase
sales 50% within 2 years.

Sylvania credits its introduction of a full line of 23-in. TV sets last June—immediately after the new
tubes became available—to the flexibility of the marketing-subsidiary structure. On the other hand, says
Sylvania's Shaw, last year's industry-wide stereo snafu was a petfect example of poor market estimation and
forecasting, of engineering & manufacturing enthusiasm usurping a function which should have been based

on close contact with the market. "“The consumer wasn't confused,”” he told us. "The industry was.”

TV-RADIO PRODUCTION: EIA statistics for week ended Jan. 22 (3rd week of 1960):

Jan,. 15-22  Preceding wk. 1959 week ‘60 cumulative “59 cumulative
TV ciesessesoios e ST 141,303 137,410 112,762 383,791 327,774
Total radio ....ccceeeeeeenene 354,098 309,162 293,721 969,336 843,555
auto radio e 143,371 138,311 108,359 456,783 315;039

Magnavox’s ‘5-Year Plan’: Magnavox, which last week
announced the purchase of control of the Collaro Co. and
a franchise agreement for sales of its consumer products
in Britain, Africa & Canada (Vol. 16:4 pl19), plans to ex-
tend its marketing to Latin America :and all NATO coun-
tries under a 5-year “growth plan.”

Pres. Frank Freimann expects to do about $25 ‘million
in overseas business annually within 5 years through the
new Magnavox Electronics Ltd.; which will be the parent
company of Collaro. A leading British manufacturer of rec-
ord changers & tape recorders, Collaro had sales of around
$7 million last year. These additional details of Magna-
vox’s foreign program became available last week:

Magnavox TVs, phonos & combinations for sale in
Britain, Canada & Africa will be niadé by the new British
subsidiary in the 250,000-sq.-ft. Collaro plant which em-
ploys about 2,000. A limited line will be manufactured at
first. Canadian dealers will be supplied by the British firm
rather than by the parent American company because ship-
ments from Britain to Canada are duty-free.
~In its overseas merchandising, Magnavox will follow
the pattern that it has established in the U.S.—selling
directly to franchised dealers. Its agreement with the huge
Great Universal Stores chain does not preclude the fran-
chising of other retailers in Britain and other overseas
countries as Magnavox dealers.

Imports of Collaro record-changers & tape recorders
will continue—Magndavox: says it has mno plans to manu-
facture them in this country. Magnavox will soon intro-
duce 2 new products in the U.S., both made in Britain by
Collaro—a tape recorder and a tape-recorder deck for hi-fi
installations:

Du Mont Labs is being investigated by Republic Avia-
tion Corp. for possible acquisition, it was conceded by a
source close to Du Mont—but “any negotiations are mainly
in the newspapers.” He said that a decision on acquisition is
“still a long way off.”

More Brand-Name Imports: Trav-Ler Radio Corp. an-
nounced it is joining the ranks of U.S. radio manufacturers
who are importing complete sets & parts frofii Japan. The
company will have a full line of transistor portables using
Japanese parts as well as oné made-in-Japan set at $29.95.
Others will range from $19.95 to :$49.95.

So said Pres. Joe Friedman, just returned from Japan,
as Trav-Ler showed 8 new TV sets—including four 23-in.
models—and 2 stereo ‘phonos, plus a miniature transistor
radio-phono, the latter also made in Japan.

“We originally tried to compete by raking transistor
radios with all American parts, but found we couldn’t com-
pete price-wise,” said Friedman. “By buying from Japa-
nese suppliers just those parts requiring a great deal of
labor, we think that we can come very close to competing
in price with Japanese-made radios.” He said the transis-
tor radio line {except for the model imported from Japan)
will usé U.S.-made transistors.

TV niodels introduced by Trav-Ler include 23-in. sets
at $229.95 to $309.95, 21-in. sets at $189.95 & $234.95, and
17-in. portables at $179.95 & $199.95.

Note: Another U.S. manufacturer now importing Jap-
anese radios is Pentron Electronics, Chicago, ‘which an-
nounced a miniature transistor clock radio at $49.95.

|

Japanese TVs coming: “If radios are taken as an
example, Japan overwhelmed the U.S. complétely with her
highly efficient small-sized and inexpensive sets, even
though she was beaten in respect to the production process.
With this success in mind, Japanese technicians are pre-
paring to take positive steps in order to gain another suc-
cess in [transistorized] TV sets . . .”—Sumie Gotoda,
director of TV programniing, education dept., Japan Bestg.
Corp. (NHK), writing in Radio & TV magazine (Tokyo).

“All-American” line of transistor radios was unveiled
by Phileo last week. Entirely U.S.-made, the line is com-
posed of 5-transistor models at $24.95 & $29.95, one 6-
transistor sét at $29.95, 3 with 7 transistors, one with 8,
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IRE—Stereo, Micro & Space:

VOL. 16: No. 5

Big as space & small as a
molécule—this describes 2 of the most exciting session &
seminar topies scheduled for the IRE International Con-
vention March 21-24 at New York Coliseum & Waldorf-
Astoria. The meeting is expected to attfact more than
60,000 engineers & scientists from 40 countries.

The world’s largest technical meeting & convention
will share the spotlight with the Radio Engineering Show,
where some 850 exhibitors will display $15 million worth
of electronic equipment. Space electronies again is strongly
in the spotlight, with 4 sessions devoted to its various as-
pects. Increasing interest in miero-circuits & molecular
electronics is also reflected in the technical papers. In the
consumer electronics field, the spotlight has shifted from
vision to sound, with one session ‘scheduled on stereo &
another on audio—plus a session on stereo radio systems.
A March 23 seminar will consist of a panel preséntation
of the inside story of the Geneva conferences of the Inter-
national Telecommunications Union by participants.

Among space papers of interest to TV-radio engineers
are Communication Relaying, by MIT’s Jerome B. Weis-
ner; and TV Satellite Reconnaissance Systems, by Bendix’s
R. L. Zastrow & D. J. Ritchie; in addition to the Satellite
Communications session listed below.

These are some scheduled sessions and papers which
should be of particular interest to broadeast & consumer-
electronics engineers:

BROADCASTING (2 sessions)—Raymond Rogers, KDKA Pittsburgh, &

Dr. William Hugbes, Iowa State Collége, chairmen.

Report on Geneva Radio Conference—W. H. Watkins, FCC.

Possibilities for Film Room Mechanization—J. H. Greenwood, WTAE-
TV & radio WCAE Pittsburgb.

Directional TV Broadcast Antennas—G. H. Brown; RCA.

Service Area of an Airborne TV Network—M. T. Decker, NBS.

Engineering Aspects of Video-Tape Recording Production—E. E.
Benhiin, KTTV Tos Angeles.

Modern TV Transmitter Plant Input System—J. L. ‘Stern, CBS-TV.

Special-Effects Amplifier for: Non-Composite or Composite Mono-
chrome or ‘Color-TV Signils—R. C. Kennedy, NBC.

Remote Control of TV Microwave Equipment—J. B. Bullock, RCA.

BROADCAST & TV RECEIVERS—W. L. Dunn, Admiral, chairman.

‘Reduction of Modulation Defocusing in TV Picture Tubes—Joseph
Hoehn, Du Mont Labs.

Recent Developments in Scan Magnification—N. Parker; I. Csorba
& N. Frihart, Motorola.

Noise Flgure Performance of VHF Transistors & Tubes—J. F. Bell
& L. E. Matthews, Zenitb.

New "Higb-Performance: AM-FM Transistorized Portable Radio—
B. J. Miller & E. A. Snelling, Zenitb. ;

Filtér-Pbaser AM Stereo Receiver—A. A. Goldberg & Arthur Kaiser,
CBS Labs. . .

New Concept in Transistor Converters—L. Plus, R. A. Santilli, RCA.

AUDIO AND BROADCAST & TV RECEIVERS—Daniel W, Martin,
Baldwin Piano, chairman.

Tbe Present Status of Stereo Broadcasting—C. G. Lloyd, GE.

Receiver Design Considerations for Stereo FM Multiplex Broad-
casting—C. G. Eilers, Zenith.

‘Continuously Vahable Wireless Remote Control for Stereo Phonos—
A. A. Goldberg & Arthur Kaiser, CBS Labs.

Automatic Stereo. Pbaser—B. B. Bauer, A. A. Goldberg & G. Pol-
lack, CBS Labs.

STEREOPHONIC SOUND REPRODUCTION—Benjamin B. Bauer, -CBS
Labs, chairman.

Stereo Sound Reproduction—H. F. Olson, RCA Labs,

Psychoacoustics of Stereo Reproductlon—R L. Hanson, Bell Labs.

Compatible Magnetic Tape Cartridge—Marvin Camras, Armour Re-
sea.rch Foundation,

A 17-ips Magnetic Stereo. Recording System—P, C. Goldmark, C. D.

Mee & W. P. Guckenburg, CBS Labs.

Automated Magnetic Tape Cartridges—J. D. Goodell, CBS Labs.

AUDIO—Harry A. Pearsor, Sonotone, cbairman.

Plotter of IM Distortion—E. F. Feldman, Panoramic Radio.

Listener Ratings of Stereo Systems—H. B. Moore, GE.

Automatic: Compensation .of an_Audio System Spectrum Operating
with-a Random Noise Input—C. E.. Maki, MB Electronics.

Analysis of Factors Affecting' Recording Reliability & Digital Tape
Recorders—Keén Taylor, Ampex.

SATELLITE COMMUNICATIONS—Charles ‘H. Doersam Jr., Sperry
Gyroscope, chairman..
Radio Relaying by Reflection from Sun—D. J. Blattner, RCA Labs.
Active vs. Passive Satellites for a Multi-Station Communication

Network—L. Pollack & D. Campbell, ITT Labs.

Satellite Communication Prob]ems & Solutions in Ground-Station
Design—W. L. Glomb, ITT Labs, & W. Teetsel, Army Signal R&D Lab.

Operational Missile Voice-Frequency Commumcatlonﬁ System—W. S.
Cayot; Nortronics.

Digital ‘Handling System for Real-Time Computation on the At-
lanti¢ Missile Range—M. P. Falls, RCA Service Co., & T. A. Cbristie
Jr., Stanford U,

21
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More about

FCC ON STEREO: Text of the FCC’s letter to EIA, reject-
ing its proposal to reorganize National Stereophonic
Radio Committee along the lines of TASO (see p. 2):

“This is with reference to your letter of Oct. 15, 1959,
requesting that the Federal Comniunieations Commission
take necessary action to establish the National Stereo-
phonic Radio Committee (NSRC) on an organizational
basis similar to the Television Allocations Study Organiza-
tion (TASO).

“As you are aware, the Commission has recently ex-
tended the date for filing comments in response to its
notice of inquiry in Docket No. 12517 concerning stereo-
Phonic FM broadeasting from Deec. 11, 1959, to March 15,
1960. This extension was based principally on the repre-
sentations in the petition filed by the Electronie Industries
Assn. (EIA) indicating that the National Stereophonic
Radio Committee will work diligently to complete its tests
and consideration of stereophoric FM broadeast systems
by March 15, 1960.

“The Commission is desirous of proceeding expediti-
ously with its consideration of FM stereo in light of the
interest which has developed in it and its relatively long
pendency before the Commission. Accordingly, the Com-
mission desires that suitable standards for FM stereo-
phonic broadeasting be finally adopted prior to considera-
tion of stereophonic broadeasting in the standard broadecast
or the television broadeast services. Therefore, the Com-
mission contemplates that it will be in a position shortly
after March 15, 1960 to consider the issuance of a notice of
proposed rule making in the matter giving consideration to
comments. filed in Docket No. 12517, the date to which the
FCC has extended the time in which to file comments.

“In light of the foregoing, the Commission has estab-
lished a high priority for the FM stereo study, and in view
of this factor believes that further consideration of your
request should be deferred until completion of the above
proceeding. Accordingly, it cannot accede to your request
that it take the necessary action to establish the NSRC on
an organizational basis similar to TASQO at this time.

“The Commission recogriizes the importance of the
work being performed by NSRC in this field and you can
count on the Commission’s cooperation whenever possible.”

Home sound-movie equipment will go on. the market
this spring' at less than $480 for a complete camera-pro-
jector outfit, Fairchild Camera & Instrument Corp. will
market a new 8-mm camera & projector which use a spe-
cial magnetic-stripe film to be made by Ansco. A recharge-
able nickel-cadmium battery supplies power for a transistor
amplifier in the camera. The camera, with microphone, lists
at $239.50, the sound projector at $240.50. Fairchild, a
manufacturer of precision mniilitary & aerial cameras, will
make its debut to consumers with the new “talkie” system.

Entering the growing “built-in-music” market, Nu-
Tone Ine., Cinecinnati imanufacturer of doorbells & kitchen
exhaust fans, will offer a combination stereo & intercom
system. Built into the walls of the house, speakers relay
piped-in stereo phono, tape or radio music. Intercom for
paging members of the family automatically silences the
music. The complete set-up includes AM-FM stereo radio,
stereo phono, cartridge stereo tape player, built into the
wall. Remote control panels are available. The systems are
priced from $400 to $1,000.
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Trade Personals: John J. Amata named national super-
visor of TV, radio & musical instruments by Sears, Roebuck
& Co., succeeding Arthur T. Chameroy, now on a special
electronics assignment involving foreign markets . . .
William S. Baltz promoted from associate counsel to
Admiral vp & gen. counsel, Admiral, succeeding Frank H.
Uriell, senior partner of Pope, Ballard, Uriell, Kennedy,
Shepard & Fowle, gen. attorneys for the corporation . ..
C. M. Lewis named mgr. of RCA’s new industrial computer
systems dept.; R. W. Sonnenfeldt appointed engineering
mgr., C. E. Ash named operations control mgr. . . . Frank
F. Neuner promoted from head of product planning &
associated services to product distribution & control mgr.,
RCA semiconductor & materials div. mktg. dept.; Erwin
B. May promoted from promotion mgr. to ad & :sales pro-
motion mgr.; Irving H. Von Zelowitz promoted from sales
coordination mgr. to semiconductor planning mgr.

Robert E. Dailey, asst. to the vp & gen. mgr., Strom-

berg-Carlson telecommunication div., named asst. to the
dir. of communications industries div., Business & Defense
Services. Administration, U.S. Dept. of Commerce, on
6-month duty without govt. compensation...Hugh Bow-
ler promoted from purchasing office mgr. to administrative
asst. to vp for purchasing, Motorola communications div.

‘Col Robert F. Sladek named asst. dir. of engineering
for administration, Page Communications Engineers . . .
Robert A. Donner, ex-American Audion Corp., nidmed sales
mgr., Telectrosonic: Corp. . . . Harris Anderman, ex-Com-
fmercial Radio Sound Corp., appointed head of Bogen-
Presto school & industrial sound sales dept.

Robert L. Wilson, ex-Sylvania, named mgr. of produc-
tion control, Stromberg-Carlson commercial products div.
(hi fi, auto radio, sound products, ete.) ... John D. Walter,
ex-GE TV receiver dept., named materials mgr.,, RCA
Victor home instruments . . . Frank H. Bower; ex-Motorola
semiconductor products div., joins Sylvania semiconductor
div. as engineering administrator . . . E. E. Ferrey, ex-
Lenkurt Electric Co., named PR dir., Hoffman Eléctronics.

Lt. Gen. Roy H. Lynn (USAF ret.) appointed pres. of
ITT Communication Systems Inc.; George L. Curtis named
‘mgr. of cominercial projeéts, B. R. Stack mgr. of military
projects, ITT Labs, Palo Alto, Cal. ... James E. Dingman,
AT&T vp-chief engineer; and Sanford B. Cousins, AT&T
personnel relations vp, elected to Bell Labs board . . .

n

Cleveland area set survey by Storer Bestg. Co.'s WIW-
TV indicated that 409 of TV receivers in homes are 6
years old & over, 15% of them at least 10 years old. High-
est percentage, however—17¢%—fell into the “one year old
or less” category; 139% were 2 years old; 11% were 3
years old. The sampling, conducted by Storer engineers
last Dec. in some 200 area homés, also showed: (1) Very
few viewers bothered with the fine tuning control or with
re-orienting indoor antennas when they changed channels,
even though this would give them substantially better pic-
tures on some channels. (2) Almost without exception,
the set owner felt he was receiving reasonably good TV
reception, even though by éngineering standards the qual-
ity may have left something to be desired. (3) Virtually
all TV homes had sets in ‘the living room. (4) Reception
of all 3 Cleveland stations was uniformly good in the
greater Cleveland area.

Two vidicon TV camera chains have been shipped by
General Precision’s GPL div. to University of N.C. for use
in teaching TV production techniques and for experiments
in teaching with TV.. The equiprient will be used by the
university’s TV-radio-motion. pictures dept.

FEBRUARY 1, 1960
Finance

Guterma Found Guilty: Ex-MBS head Alexander L.
Guterma was convicted Jan. 27 in N.Y. Federal Court of
conspiring to defraud the govt. by impeding the efforts of
SEC to protect investors. The. trial had lasted 7% weeks.
Guterma also was found guilty by the 11-man, one-woman
jury of “willful delay, obstruction & failure to file finan-
cial reports of the F, L.. Jacobs Co.” He faces a maXimiim
35 years imprisonment & $160,000 in fines. Federal Judge
Lloyd F. MacMahon will pronounce sentence on, Guterma
and co-defendants Robert J. Eveleigh and Conficor and
Chatham Corps. (both personal holding companies of
Guterma) on Feb. 17. Guterma & Eveleigh were placed in
the federal house of detention to await sentence.

Before discharging the jury, which had deliberated
for 2 hours, Judge ‘MacMahon told them: “If I were on the
jury 1 would have voted as you did. I think ‘the evidence
was overwheiming.” ‘Guterma & the others were convicted
on 17 counts which remained after Judge MacMahon dis-
missed 4 last week on motion of defense (Vol. 16:4 pl4).
F. L. Jacobs Co. had previously pleaded guilty and will
also be sentenced next month. '

As an outgrowth of his MBS management, Guterma is
now faced with a criminal trial in Washington on a Justice
Dept. indictment for failing to registed as a foreign agent
of the Dominican Republic. He also faces a $750,000
re¢overy suit instituted by the DR. Last fall, MBS was
absolved of any complicity in the Dominican case (Vol.
15:45 p6) and is “not involved in any way in Guterma’s
predicaments,” a network spokesman told us.

* * *

“I’ll Call You” musical-comedy promoters have been
denied an exemption from SEC stock-registration regula-
tions on grounds that they made “false & misleading”
statements in literature seeking backers for off-Broadway
production of the show. Promoters Lyn Swann & Sterling
Noel niotified SEC in Feb. 1958 that they proposed “limited
partnership interests” in “I'll Call You” aggregating $110,-
000. They asked for a Regulation “A” Securitiés Act ex-
emption covering public offerings of not more than $300,000.
SEC said that ‘promotion circulars falsely claimed SEC
approval of the offering, misrepresented investment terms,
failed to “disclose that Noel was no longer associated with
the offering & the proposed production.”

*® * *

Skiatron Electronics stock trading, stopped by SEC
pending the outcome of administrative hearings on “ac-
curacy & adequacy” of the pay-TV company’s registration
statement (Vol. 16:4 p20), has been suspended for a further
period, ending this week (Feb. 5). SEC’s hearings in ‘the
case will be resumed in Washington at 2 p.m. Feb. 10.

Sonar' Radio, Brooklyn maker of marine eleetronic
equipment, proposes public sale of 180,000 common stock
shares at $3 per share in an SEC registration statement
(File 2-16040). George 0O’Neill & Co. Inc. heads the under-
writing group. Most of the proceeds would be used for
working capital to expand production facilities.

Reports & comments available: Texas Instruments, re-
port, Baker, Weeks & Co., 1 Wall St,, N.Y. 5 ... Dynamics
Corp. of America, report Security AdJustment Corp.; 16
Court St., Brooklyn 1 ... Electroiiics Capital Corp., report,
Hayden, Stone & Co,, 25 Broad St.,, N.Y. 4.
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Daystrom earnings jumped 56% on a 17% sales gain
in the 9 nionths ended Dec. 31, réports Pres. Thomas Roy
Jones. The Murray Hill, N.J. electrical- electronlcs manu-
facturer also had 3rd-quarter gains of 13% in earnings
and 20% in sales, compared with the year-ago period.
Finance vp Bradford T. Blauvelt said “indications are we
will have a greater improvement proportionally in the 4th
quarter” than earlier in the year. “At the rate our sales
are going, they should be approximately $90 million for the
year, the biggest we’ve ever had.” (Daystrom’s sales
record: $81,714,000, scored ‘in fiscal 1958.) For 9 months

ended Dec. 31: 1959 1958
Sales ....... I e T R $65,524,000  $55,909,000
Net income ......... ehs 1,405, 000 901,000
Per common share ...... 1 54 99¢

For quarter ended Dec. 31:
Sales ...cvvvvennn e $24,174,000  $20,109,000
Net income ..... T s o 603, 000‘ 532,000
Per common share ...... 66¢ 58¢

Beckman Instruments scored healthy gains in sales
& earnings in the 6 months ended Dec. 31. The 1958 earn-
ings of $1,014,489 include a non-recurririg profit of $172,-
360 (13¢ a share) from the sale of .a plant. For 6 months

to Dec. 31: 1959 1958
Net sales ...viivveennn. $25,442,965 $21,206,743
Net income L...ivvennis 1,262,172 1,014,489
Per common share ...... 93¢ 75¢
Commion shares ........ 1,363,094 1,354,343

For-quarter to Dec 31:
Net sales «..coveenianns $12,804,650  $10,994,299
Net income ............ 639,,656 395 006
Per ¢ommion share ...... 47¢ 30¢

Avco. Corp. netted a slight profit increase on an 8%
sales gain in its 1959 fiscal year. The corporation pointed
out that its fiscal-1958 earnings were benefited to the ex-
tent of 33¢ a share by reduced income taxes resulting from
a loss carry-forward and by a special credit to surplus of
$2,040,618 (22¢). For the fiscal year ended Nov. 30:

1959 1958
Net sales .....co0vuns. $306,048,377 $282,929,651
Net income ............ 9,688,416 9,666,090
Per ¢omimon share ...... , 95¢ 1.02
Average common :shares . 10,056,186 9,112,035

Hudson Radio & Television, parts & hi-fi distributor
and mail-order house, sharply increased sales & earnings

in the 6 months to Nov. 30: 1959 1958
Net sales .............. $2,193,633 $1,889;381
Net income (loss in ’58) . 32,910 (14,842)
Per common share ...... T¢ -—
Common shares ........ 499,970 374,970

Varian Associates gained markedly in sales & earn-
ings in the quarter ended Jan. 2:

1960 1959
Sales ........ veeveesese  $10,677;551 $8,197,798
Net income .... P TemE e 755;710 524, 470
Per common share ~..... 24¢ , 17¢
Conimon shares ........ 3,130,482 3,111,132

Electronics Capital Corp., the San Diego small-business
investment company, will buy $1.25 million of 6-year
debentures convertible into 609 of the stock of Electronic
Energy Conversion Corp., N.Y. firm founded to develop
electronic power-conversion equipment. Electronic Energy
was founded by Dr ‘Vic’tor WOuk forme1 research & en-

~~~~~
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Taft Bestg. Co. (WKRC-TV & WKRC Cincinnati,
WBRC-TV & WBRC Birmingham, WTVN-TV & WTVN
Columbus, WBIR-TV & WBIR Knoxville, WKYT Lexing-
ton) reports sizeable increases in sales & profits for 9
months ended Dec. 31 as compared with the same 1958
period.. The Dec. 31 quarter showed a less marked boost.
The figures for 1959 include 28 days of operation of WBIR-
TV & WBIR—Taft having purchased complete control of
the stations in Dec. (Vol. 15:41 p9)—which added 0.7¢ to
the mnet income per share. For 9 months ended Dec. 81
(figures on operating profit are before depreciation &

amortization): 1959 1958
Net revenue ..... T $7,592,647 $6,611,639
Operating profit ........ 3,198, 1036 2,579,889
Net income ......... . 1, 160 781 861,573
Per common share ... 80¢ 59¢

For 3 months to Dec. 31
Net revenue ........... $2,866,943 $2,552,647
Operatmg profit ........ 1,357,701 1,120,251
Net iihcome ............ 517,401 413,865
Per common share ...... 36¢ 28¢

Raytheon netted sharp increases in 1959 sales & earn-
ings, the concern’s preliminary report shows. Included in
the net income is a special $3-million credit (88¢ a share),
représenting a reduction in reserve for estimated tax lia-
bility and for renegotiation of govt. business in prior years.
Raythéon’s funded backlog of govt. business was about
$300 million at year’s end, up from $80 million a. year ago.

For the year ended Dec. 31: 1959 1958
Net sales ...cveievinnns $494 278 000 $375 156 000
Net income ....... S 13,481, 000 9, 403 ,000
Per common share ...... 3.89 3. 08
Common shares ........ 3,428,567 3,050,459

% * %

Raytheon’s 1959 sales “should place us in the top 100”
U.S. industrial companies, Pres. Charles F. Adams told the
Washington Society of Investment Analysts. Recounting
his company’s growth in military, commercial and indus-
trial electronics since World War II, he said: “We have
well-developed plans for further expansion both internally
and by acquisition [and] we fully expect to emerge as one
of the true blue chips of the industry.” Coincident with
Adams’ speech, Raytheon announced a $6.5-million Air
Forée contract for construction of “the world’s largest
modulator” and development of “super-power microwave
tubes to operate at power levels several times any now
in existence.”

- Ampex 3-for-1 stock split was approved by stock-
holders last week. Feb. 1 has been set as the record date.

Common Stock Dividends

Stk. of

- Corporation Period Amt. Payable Record
AMP Inc. ....ocouuss Q $0.20 Mar. 1 Feb. 5
Capitol Records ...... Q@ .50 Mar. 31. Mar. 15

Desilu Productions . .15 Feb. 26 Feb. 12

20th Century-Fox ....
Westinghouse (new) .
Whrlitzer Co. ....:..
Zenith .........c.u...

40 Mar. 31 Mar. 15
.30 Mar. 1 Feb. 10
20 Mar. 1 Feb. 11
40 Mar. 31 Mar. 11

Dresser Industries ... Q 40 Mar. 15 Mar. 1
Intl. Resistance...... Q 05 Mar. 1 Feb. 15
Mallory (P.R.) & Co . Q .35 Mar. 10 Feb. 15
Magnavox ........... Q .25 Mar. 15 Feb. 25
Paramount Plctures s Q 50 Mar. 11 Feb. 25
Raytheon ceen.. Stk 5% Mar, 18 Feb. 24
Siegler ............. Q 10 Mar. 1 Feb. 15
Stewart-Warner (new) Q .30 Mar. 5 Feb. 11
Taft Bestg. Co. . Q 10 Mar. 15 Feb. 15
Tung-Sol ....... S A .35  Mar. 2 Feb. 11
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TV-RADIO PROFITS UP: Reflecting the rising tide of
business, 6 companies active in TV-radio-phono pro-
duction announced increased sales & profits in financial
reports released last week.

Philco led the gainers. Its preliminary report for
1959 reveals roughly a 23%-fold profit increase on a 13%
sales ‘gain over 1958, and its earnings last year were the
best since 1955.

Emerson also scored major gains, noting in its annual
statement for the fiscal year ended last Oct. 30 an 89%
increase in net profits and a 15% rise in sales from the
fiscal-1958 figure.

Sylvania’s parent GT&E topped the billion-dollar-
revenue mark in 1959—for the first' time in its history.

Upbeat reports also were made by Westinghouse (year
ended Dec. 31), Siegler Corp. (6 months to Dec. 31) and
Packard Bell (3 months to Dec. 31).

Philco’s sharply improved 1959 performance resulted
from sales increases in all divisions, Pres. James M. Skin-
ner Jr. reported. Major gains were racked up by transistors,
defense electronics, space technology and appliances. In
netting its highest income since 1955, Philco was aided by a
strong 1959 finish—the 4th-quarter net topping the income
of each. of 1959’s first 3 periods. Skinner noted that “earn-
ings inc¢reased in both consumer products & electronic ac-
tivities, notwithstanding absorption of unusually heavy en-
gineering & development costs incidental to beginning of
regular production of the S-2000 large-scale scientific &
data-processing computer, delivery of which is scheduled
for early this year.” For year ended Dec. 31:

1959 1958
Sales, wes omas s weee. 8397,849,000 $351,093,000
Net income .........con 7,162,000 2,874,000
Per common share ...... 1.67 61¢
For quarter ended Dec. 31:
Sales ..... ceeeenreness. $114,333,000 $105,273,000
Net incéome ............ 2,789,000 2,642,000
Per common share ...... 67¢ 60¢
* * *

LEmerson Radio & Phonograph Corp. said all the com-
pany’s major divisions contributed to the year’s improve-
ments and that “careful control over production & over-
head costs” was an important factor in the higher profits
for fiscal 1959. Unit & dollar sales of the company’s com-
mercial products in the domestic & foreign markets in-
creased, said Pres. Benjamin Abrams, “and were accom-
panied by substantially higher profit margins.”

Working capital Oct. 31, 1959 totaled $26,867,892 vs.
$24.789,126 a year earlier. The company has mo bank
loans outstanding and reduced long-terin debt by $575,000
during the year. Totdl current assets at the end of the
fiscal year were listed as $40,730,710, fixed assets
$2,716,5692, totdl assets $44,767,162. Current liabilities
were $13,862,818, notes payable $5,200,000.

Emerson’s income statement for the year ended Oct.

31: 1959 1958
Consolidated net sales . 367,442,399 858,401,179
Pre-tax income ......... 5,551,214 2,828,709
Net income ............ 2,668,682 1,410,009
Per common share ...... 1.30 *69¢
Common shares ........ 2,049,043 1,951,287

¢ Based on the 2,049,043 capital shares outstanding Oct. 31, 1959
* * *
GT&E revenue & earnings were up sharply in 1959
over 1958, and Chmn. Donald C. Power expects the improve-
ment to continue through 1960. He forecast 1960 earnings

in the area of $80-3$85 million on gross revenues exceeding:
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$1.2 billion. The preliminary report (including Sylvania’s

figures) for 1959: 1959 1958
Gross revenues ......... $1,100,000,000 $885,000,000
Net income ............. 72,000,000 58,764,000
Per common share . ...... 3.42 3.26
Average common shares.. 20,200,000 17,792,000

* * &

Westinghouse sales & earnings climbed moderately in
1959, according to a preliminary financial report released
last week. Pres. Mark W. Cresap Jr. said pre-tax profit
margins rose to 8% on billings, compared with 6.8% in
1958. “The improved operating profits,” he explained,
“resulted from the aggressive program begun 2 -years ago
to reduce cost & improve profits, particularly in marginal
profit lines.” The 4th quarter net includes a special income
of $7,196,000 (42¢ a share) resulting from a tax refund
of more than $12 million, minus non-recurring expenses of
‘some $5 million. The per-share figures are based on shares
outstanding ptior to the 2-for-1 split in Jan. (Vol. 16:2

p24). For thé yéar ended Dec. 31: 1959 1958
Net sales billed .......$1,910,730,000 $1,895,699,000
Net income .«...evi..s 85,947,000 74,772,000
Per common share ..... 2.43 212
Commion shares (new) .. 34,679,456 34,360,056

_ For quarter ended Dec. 81: '
Net sales billed ........ $502,337,000 $511,200,000
Net income ............ 29,722,000 25,761,000
Per common share ...... 84¢ T4¢

% * *

Siegler Corp. racked up a 439 7profit gain on a 9.3%
sales increase in. fiscdl-1960’s first half (ended Dec. 31,
1959). The first-half sales & earnings were records, and
Pres. John G. Brooks said Siegler expects to “continue to
show for each remaining quarter at least the amount of
increase we have shown over figures in the corresponding
periods last year.” Brooks emphasized that while the TV
industry’s 1959 unit sales rose 25.8% over 1958 but lagged
14.1% behind 1957’s volume, Siegler’s Olympic Radio & TV
div. sold 27.7% more TVs in 1959 than in 1958, 18.8%
more than in 1957. For 6 months ended Dec. 31:

1959 1958
Net sales ... Tede evseh e $45,059,831 $41,167,719
Net income ............ 1,758,378 1,231,661
Per common share ...... 1.07 - 80¢
Common shares ........ 1,639,602 1,538,171
For quarter ended Dec. 31: '
Net sales .....co0vunns J $23,870,586 $22,162,088
Net income ............ 943,262 698,399
Per common share ...... bT7¢ 45¢
k3 * It 3

Packard Bell Electronics reported an all-timeé high in
sales for its first fiscal quarter ended De¢. 31. Although
profits increased moderately over the year-ago period,
per-share earnings decreased because of the greater num-
ber of shares. Pres. Robert S. Bell said the home products
div. (TV, radio, stereo, electronic garage-door opener) and
the Packard Bell Computer Corp. registered the greatest
gains—a 40% sales & 85%: profit increase for the former,
and more than 100% & 600% growth for the latter. For

3 months ended Dec. 31: 1959 1958
Sales .....iiiiiiien..ee $13,305,018 $12,869,602
Net profit ............. R 443,592 421,361
Per common share . ..... 56¢ - 61¢
Common shares ........ 795,500 688,000
%k £ £ 3

Motorola had record sales of TV, stereo-hi-fi and radio
instfuments last year, consumer products exec. vp Edward
R. Taylor reported. TV unit sales were up 35% over the
1958 volume, stereo-hi-fi ahead more than 40%. Radio
gains: portables 82%, clock radios 81%, table models 70%.
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Congress

HARRIS REPORT—NO SURPRISES in -legislative’ recommendations
by House TV quiz probers to ban rigged shows, license networks,
expose plugola, etc. (p. 1).

TV ALLOCATIONS—WELL-EXPLORED, but no solution apparent
during hearing by ‘Sen: Pastore, who'd like an all-uhf shift (p. 2).

FCC

FCC ACTS TO TIGHTEN QUIZ.-PAYOLA CLAMPS, announcing
plans to draft corrective legislation ‘& rules aimed at both deceivers
& deceived (pp: 3 & 9).

ABC FOR "NARRATIVE” as hearing ends, Goldenson stating that
FCC has some duty to evaluate station performance but urging no
“unwise & precipitous' action (pp.4 & 11).

TRANSLATOR RULES RAPPED by Colo. Gov. McNichols; who calls
FCC proposals “unduly harsh,” too detailed. He calls for joint
study committee (p. 12).

Advertising

ANA MAPS AD CLEANUP; .adopts 3-point program of self-regula-
tion in wake of warnings by FTC's Earl W. Kintner (pp. 4 & 13).
DOERFER BACKS PLAN for TV Code previews of commercials in
AFA talk. Kintner announces end of cigaret “tar derby” (p. 12).
Programming

IDEAS FOR LOCAL PUBLIC-SERVICE TV pop up everywhere (p. 14).

Manufacturing & Distribution

TV:RADIO-PHONO HISTORY of 1959, as detailed in EIA statistics,
shows record year for phonos, near-record for radio production, TV
sales of 5.75 million (p. 19).

Auxiliary Services

IACK WRATHER COMBINE becomes largest stockholder in Jerrold
Electronics, CATV equipment maker & owner (p. 5).

TWO MORE CATV's have been purchased by TelePrompTer in the
Southwest in a transactien of “more than $1 million’" (p. 5).

Networks

NETWORKS IN .ANTI-VIOLENCE DRIVE as NBC-TV & CBS-TV issue
written ‘and verbal directives to producers (p. 6).

Stations

STATIONS CITED FOR PAYOLA for first time by FTC in complaints
against 3 Boston record distributors (p. 8). Also anti-payola moves
of House subcommittee and FCC (p. 9).

CANADA APPROVES FIRST new stations (p. 10).
Film & Tape
WGA, SAG, IATSE. SEG, DGA, AFTRA—where TV stands in the

strike situation (p. 186).

Other Departments
PERSONALS (p. 18). FINANCE (p. 22). FOREIGN (p. 24).

HARRIS REPORT—NO SURPRISES: There were no new legislative gimmicks—and no fresh
indictments of broadcasters—in long-awaited, long-delayed report on 1959 TV quiz investigation (Vol. 16:5
p6) which House Commerce Legislative Oversight Subcommittee finally released last week.

Report shouldn’t be kissed off as a mere anti-deception document, however. Its recommendations

range far beyond quiz-rigging & plugola—into FCC's basic licensing practices, station sales, relationship of
broadcasters with advertisers, producers, agencies, etc.

’Shocking situation,” Chmn. Harris (D-Ark:) said again in ticking off report’s 7 specific recommen-
dations to remedy TV's ills. “Millions of Americans were tricked, deceived and duped wilfully & deliberately
in what was nothing more than a sordid commercial scheme conducted over the nation’s airwaves.”

But legislative prescriptions had all been written before. Taking up only 3 pages of 133-page docu-
ment reviewing subcommittee’s headline-winning exploits in last year's hearings—and earlier hearings of FCC
practices—they were:

(1) Make it criminal offense to produce or broadcast rigged TV quizzes.

(2) Empower FCC to impose milder pendlties than license revocations on stations which don't serve
public interest.

(3) License TV & radio networks and write some “guidelines” into Communications Act for networks’
conduct to prevent them from “surrendering control” of programming to advertisers, producers, agencies.
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(4) Require plugola announcements by networks & stations—violations subject to cnmmal penaltres

(5) Prohibit payoffs of competing applicants for stations, making swap-offs illegal unless. FCC gives
notice of proposed deals to permit other license applicants to come in.

(6) Require local FCC hearings before any station licenses are issued.

(7) Prevent trafficking in licenses by requiring licensees to hold on to their stations for 3 years unless
FCC decides public interest would be served by transfers.

"I'm going to do what I can to bring it about,” Chmn. Harris said when he was asked if he thought
there was any chance of any Congressional action on the subcommittee’s legislative program this session.
Rep. Bennett (R-Mich.), rankihg minority member, pointed out that legislative hearings must still be held,
however—and that if & when they're completed, subcommittee “might well come té different conclusions.’

Oversighters’ report was unanimous except for one section which criticized FTC for disclaiming any
jurisdiction over broadcast programming as such. Majority held that advertising-policing agency also has
“ample authority to proceed against the marketing & use of rigged TV quiz show programs as a deceptive
business practice.” Disagreeing sharply were Reps. Springer (R-IL), Derounian (R-N.Y.), Devine (R-O.).

TV RALLOCATIONS—WELL-EXPLORED, BUT NO SOLUTION: One of Sen. Pastore's
(D-R.I.) major complaints to FCC about TV allocations is: “You march up the Hill with a 4-3 vote—then you
vote 4-3 the other way and march down again.”

Commission marched up to Capitol Hill this week and marched back again—and Pastore still doesn't
know what FCC is going to do “once & for all.” ‘

It's obvious that Pastore, chmn. of Commerce Communications Subcommitteée, would love to shift all
TV to uhf. At same time, he's fearful of disrupting existing service. And he seemed to appreciate FCC Chmn.
Doerfer's quip: "If any Congressman votes for all-uhf, he will come back to Washington only as a tourist.”

Comr. Lee remained the only Commissioner urging an all-uhf shift—even if it takes 10-15 years. All
other members (all 7 attended hearing) believe either that uhf isn't good enough, that it would deprive rural
areas of service—or that possibilities of acquiring more vhf channels from military should be exhausted first.

Best indication of prospects for more vhi came from Comr. Ford, who has been negotiating with
OCDM. Though he has yet to discuss with OCDM policy makers the recently-finished report on govt. spectrum
uses & needs made by OCDM technicians, he said: “Based on 'my examination of this document, the prospects
of obtaining additional vhf spectrum spac'e for use of TV do not appear to be favorable at this time." On the

but couldn’t promlse a yes or-no answer by then. port by Apnl 1, and Ford said he'd give a y status rep,ort
I'm not overly optimistic.” Pastore asked Ford for a re

Pastore was intrigued by an idea, which the thought was original with him, that shift to uhf could be
accomplished by requiring each vhf operator to operate uhf simultaneously, cutting off the vhf after 5-15
years—after viewers have replaced receivérs with vhf-uhf sets through natural process of obsolescence. He
was cooled off a bit by testimony that fringe viewers might suffer. Then he was reheated by assertions that
fringe areas would get coverage from smaller-town uhf stations, satellites, translators, etc.

One thing all Commissioners except Lee agree on: If stations are built on new channels, regardless
of ‘whether they will be vhf or uh{, they won't have an audience unless manufacturers are forced to make
only all-channel sets. FCC submitted draft of law to accomplish that; and Pastore agreed to introduce it—
though he has doubts about its Constitutionality, as “something outside the police power.” His counsel
Kenneth Cox believes it is Constitutional, as does FCC gen. counsel John Fitzgerald. Doerfer called proposed
law “critically important.” Lee thinks that law would be helpful but unnecessary, that manufacturers would
build without coercion. (For text of proposed legislation, see p. 20.)

Pastore was concerned about delays in getting the proposed Providence Ch. 6 drop-in (Vol. 16:5 p1)
on air, urged Commission to promote trusteeship to operate it pendmg competitive hearing—as was done in
New Orleans & Shreveport. -
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Lee made an exhaustive pitch for all-uhf, but Pastore noted “you stand alone” among Commissioners.
Lee asserted that support would come when Commission learns that new vhf channels aren't available, as
he believes it will. He insisted that uhf can & will do the job if FCC makes it possible.

ABC vp Alfred Beckman commended Commission for starting short-spaced vhf drop-ins, urged that
it do more. William Putnam, of uhf WWLP Springfield Mass., offered his characteristic slam-bang attack on
FCC & vhi operators, saying he makes money and provides coverage with uhf—and anyone else can do it too.

Hearing is over, and Cox will write his report for committee. In few Congressional hearings have we
heard such well-informed questions & well-informed answers—for both Pastore (with counsel Kenneth Cox'&
Nicholas Zapple) and the FCC have been through the same subject mdiy times for many years. But there's
still no panacea in sight.

Pastore was the only Senator on hand most of time. Sen. Hartke (D-Ind.) dropped in long enough to
suggest that answer to problem may be a new FCC or an administrator to take over its job; Doerfer defended
the integrity & skill of his colleagues. Sen. Scott (R-Pa.) said that Congress can't force public to buy something
like uhf sets and shouldn't try, that there’s no public demand for uh{, that he's concerned about loss of fringe
service under an all-uhf system.

FCC ACTS TO TIGHTEN QUIZ-PAYOLAR CLAMPS: FCC responded to popular demand

from almost everyone concerned—including Congressmen, Attorney General, industry—and announced last
week that it is drafting proposed legislation & rules designed to eliminate such things as quizrigging & payola.

Details aren’t ready yet, but Commission indicated that new measures would be directed at both
broadcasters and those who hoodwink broadcasters. Laws & rules would follow closely the recommenda-
tions by Attorney General Rogers to President Eisenhower (Vol. 16:2 p5). Among these are new laws to
make payola a crime and to permit FCC to impose punishment less severe than license revocation. FCC
also said it was considering Rogers’' other recommendations. (Justice Dept. has copies of this report.)
Commission’s announcement used pretty strong language (for full text, see p. 9), but we also detect Chmn.
Doerfer’s hand in the statement where it says: "At the present time the Commission cannot act against a
specific program unless the program violates a specific law. The courts have held that broadcasting is under
the same free speech protection of the First Amehdment of the Constitution as the press. The Commission is
restricted by the 'no censorship’ provisions of the Cormmunications Act to considering the overall pro-
gramming balance of a broadcaster, which is a complicated & exhaustive process.”

Meanwhile, Feb. 5 deadline passed on FCC's payola questionnaire (Vol. 16:2 p3), with most stations
responding. Asked if any “shockers” have been found in the documents so far, one staff member said that
very few raise questions, and: You never know when there’s a shocker until it's presented to the Commission
and the Commission is shocked.” Stations due for renewal are being held up unless responses are satisfactory.

In last-minute action Feb. 5, Commissioners unanimously adopted language of proposed anti-payola
rule, asked comments on it by March 1: "All licensees & operating permittees shall adopt procedures to
prevent the broadcasting of any matter for which service, money or other valuable consideration is, directly
or indirectly, paid or promised to, or charged or accepted by, any officer, employee or independent contractor
of the station, unless at the time the same is so broadcast it is announced as being paid for or furnished by
such person.”

Commission also told what its anti-quiz-rigging rules would be like, though text won't be available
until this week. Comments deadline is March 1. It said this: “The Commission proposed rules to deal with
fixed "“quiz’’ and other non-bona fide contest programs. Although such rules are initially intended for TV, the
Commission contemplates extending them to all broadcast services.

“"The prospective rules would prohibit such programs unless accompanied by an appropriate
announcement disclosing such prearrangement. Specific wording of the announcement is not spelled out, since
it may vary from program to program. However, it would in all cases describe the nature of the program in -
a manner sufficiently to appraise the audience that the events in question are not in fact spontaneous or actual
matches of knowledge, skill or intellect. Announcement would be made at the beginning & end of each
program.
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“Further, the proposed rules would require a station, if obtaining such progfam from the networks,
to be assured that the network program has an accompanying announcement of this nature.”

Legislation against deception & payola was also agreed on by Commission, it's understood, with
drafts due this week. FCC recommends amendment of Title 18 of the Criminal Code to make it a crime for
any station employe to accept payola and for anyone, including broadcasters; to contribute to ‘production or
broadcast of any deliberately deceptive “contest of skill or knowledge.” No amendment of Communications
Act is suggested.

ANA MAPS AD CLEANUP: In rare emergency meeting, Assn. of National Advertisers, whose
members represent 85% of all national & regional ad spending in U.S., voted Feb. 2 for a new client-level
program of TV-radio-print ad cleanup.

Advertisers must shoulder responsibility as much as media in the achievement of honest ads, gim-
mick-free demonstrations, truthful product claims. That was the warning voiced by roster of govt. & media
executives who addressed morning session of ANA meeting (see p. 13). In closed afternoon session, ANA
voted without protest to adopt self-requlatory program.

New ANA safeguards will include police work in several areas: (1) Special advisory council within
ANA of admen with “high professional attainment” as main watchdog. (2) Closer liaison & “working rela-
tionships” with FTC. (3) Stronger links between ANA and various ad industry forces—networks, NAB,
AAAA, etc.—"which have or may initiate selfregulatory procedures.”

Big threat of govt. legislation—created to fill the vacuum of no self-imposed cleanup—was obviously
in back of ANA's mind. Possibly, ANA's move is none too soon. Last week, Gov. Nelson A. Rockefeller re-
queésted N.Y. Legislature to draft a tough bill to bring the state’s general business laws into line with FTC
regulations “to protect consumers from false & misleading advertisinig” (see page 14).

ABC FOR '‘NARRATIVE’' AS HERRING ENDS: The “narrative-on-needs’ technique of FCC
surveillance over station programming gained another adherent last week—ABC Pres. Leonard H. Golden-
son. Testitying at windup of FCC's hearing, he joined previous major witnesses—with the 1mportant exception
of CBS Pres. Frank Stanton—in endorsing the idea of requiring applicants to supply FCC with a “narrative”
describing their communities’ needs & their plans to meet them (Vol. 16:5 p2).

Only one thing is clear to us, after listening to testimony & cross-examination about the “narrative”
concept: Its results would depend entirely on philosophy of Commission at any given moment—varying with
makeup of Commission & temper of the times, just as it does now. Hope of proponents, apparently, is that
licensees’ effort of looking for community needs would stimulate them into doing more to meet them.

Comrs. Doerfer & Ford certainly would treat narratives differently. Doerfer is wondering just how far
the concept goes. He asked Goldenson whether FCC should approve an application proposing a “shopping
list station”—one that offered nothing but prices of consumer goods. Said Goldenson: “Possibly. It depends
on what other stations are doing in the area.” Ford believes FCC should give industry some idea of what it
considers public-interest programming. In Aug. 28 W. Va. speech proposing narrative approach, he said:

“It has been my view for a long time that it is highly unfair for the Commission to lie in ambush, so
to speak while practices are developing which violate its concept of the public interest, convenience & nec-

to 1nform the public through appropriate orders or reports of the cntena we expect to apply in advance of
action against an individual broadcaster.”

But in an exchange with Goldenson, Ford said he has trouble deciding what to do in matching a
licensee’s promises with his performance. “It's impossible,” he said, “to hold a licensee to a particular pro-
gram.” In fact, he said, the FCC's present requirement that stations give a percentage breakdown of
programming, by type, “is lifting the eyebrow pretty high.”

Goldenson said that stations must be permitted to change plans, because “the public interest is a
moving target.”

Goldenson's basic tenets: Industry is correcting ills such as quiz rigging & payola, FCC should take
no “‘unwise & precipitous action;” Commission has plenty of power now to handle abuses, needs no new laws;
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FCC should rely on the public to call problems to its attention. (For details of his testimony & that of ABC-TV
Pres. Oliver Treyz, see p. 11.)

Now that hearing is over, FCC network staff gets back to job it started before quiz-payola scandals
broke—examination 6f each part of industry’s role in programming. Agency representatives have testified.
Start has been made with. network executives below top level. FCC attorneys have spent 17 days with film
producers in Hollywood. Next step may be hearings in Hollywood, probably within 2 months. Then, testimony
by network operating heads. These would again have chief examiner James Cunningham as presiding officer.
Meanwhile, Commissioners will hold huddles to decide whether to recommend new laws or new rules as a
result of their historic powers-&-policies hearing, reporting their findings to Congress in couple months or so.

JERROLD JOINS WRATHER ENTERTAINMENT EMPIRE: Oilman-showman Jack Wrather
and his financial associates branched into yet another phase of the communications-entertainment business
last week with the acquisition of more than 33% of Jerrold Electronics Corp. for an estimated $4 million.

Jerrold is the largest manufacturer of community TV antenna equipment. In addition, the 12:year-old
Philadelphia firm owns 9 CATV systems, provides CATV engineering service, manufactures & engineers
apartment house and other distribution and closed-circuit TV installations. It also manufactures some
consumer items, including the highly successful “TV Receptor” indoor intenna.

Wrather's associate in purchase of Jerrold control is John L. Loeb, senior partner in the investment
house of John L. Loeb, Rhoades & Co., associated with Wrather in other ventures. Wrather's burgeoning
interests—some held jointly with Loeb—include producer-syndicator Independent TV Corp. (with Britain's
ATV); TV series Lassie, Lone Ranger and Sgt. Preston; Muzak Corp.; 22% interest in Transcontinent TV
Corp. (6 TV & 3 radio stations). Last year, his ITC took over big TPA program syndication operation. In
the non-TV field, Wrather owns chain of luxury hotels (Disneyland, Palm Springs, San Diego, Las Vegas)

and oil properties.

Sellers of the Jerrold stock were Pres. Milton J. Shapp & his wife, who had owned 644,025 of the
publicly-held company’s 1,269,500 outstanding shares. Loeb is buying 322,000 shares, Wrather 220,000, the
Shapps retaining 100,025 (less than 9% ). The stock reportedly was sold at $8 a share, or about the current
market price. Shapp, who remains as pres., announced there will be no changes in management or personnel.

Wrather organization thus becomes another of the TV-oriented combines entering community antenna
field—the last one being TelePrompTer Corp., which this week added 2 more CATV systems to its stable,
expects eventually to have total of 13 (see below).

Wirather is known as a shrewd buyer & seller. He invests in properties which appeal to him, spinning
off portions of them which aren't pulling their weight or which can be sold at a good profit. Even now, Wrather
& Loeb are understood to be negotiating to sell their interests in one part of ITC's wide-ranging operation—
co-owner ATV of London being the buyer. It's expected that ITC's film distribution wing will be sold, while
Wrather retains his own production unit in Hollywood.

TelePrompTer’s troubled fistic front was somewhat
soothed-over Feb. 5 when TPT signed a consent decree
with N.Y. State Attorney Gen. Louis Lefkowitz, terminat-
ing the state’s corporate-dissolution and anti-monopoly

Auxiliary Services

TPT’s 2 CATVs: In a mostly-cash, part-stock deal total-
ling “more than $1 million,” TelePrompTer Corp. has

acquired control of CATV systems in Rawlings, Wyo. &
Farmington, N.M., Pres. Irving B. Kahn stated last week.
The diversification move by TPT has been in the works
for some time, and is part of a plan by the closed-circuit
firm to buy into a total of 18 CATV systems (Vol. 16:4
pll).
about 5,000 subscribers. ;

‘Purchase of the CATV systems from Bruce Merrill of
Phoenix, Ariz. followed the earlier acquisition by TPT
of a. CATV system, also Merrill-owned, 'in Silver City,
N.M. In the same deal, TPT also bought a 'microwave
system that feeds the Farmington CATV, as well as a
small music-programming system in Rawlins.

The multi-channel CATV systems currently serve

proceedings for alleged violation of state anti-trust & box-
ing laws (Vol. 16:5 p3 & 14). Pres. Irving B. Kahn agreed
to withdraw from his contract for ancillary rights. to the
proposed return heavyweight bout between Patterson &
Johannson, but indicated to us that he will actively bid
for the rights “should. a promoter arrange for the ve-
match.” The consent decree has no bearing on the tax pro-
ceeding in which the state seeks to6 collect from TPT
$100,000 in gross receipts from the first P-J fight last June,
we were told. “The consent decree was accepted on the
advice of counsel because of length & cost of court action,”
said Kahn, adding, “It doesn’t acknowledge violation of
the law.” Boxing represéents less than 10% of TPT’s gross.
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NBC’'s STATEMENT

0f Programming Responsibilties Relating ‘to Children as Viewers

NBC requests that all producers contributing to its
schedule cooperate in assuring that children are ‘well served
by our programs. _

The following statement deals specifically with the
questions of sex and violence 6n programs reaching a broad.
family audience. It implements the NBC radio and tele-
vision broadeast standards and the Television Code of the
National Association of Broadcasters, with particular ref-
erence to the section of the Code headed “responsibility
towards children.” The wording and intent of these docu-
ments are clear.

As a medium that is still young, television must con-
tinue to appraise its aims and responsibilities. Where chil-
dren are concerned, television has the special responsibility
of reflecting the realities of the world at large in a way
that is beneficial to young viewers. We accept this re-
sponsibility and we will use every means to live up to it.

We suggest, in addition, that parents have a respon-
sibility in this matter—the responsibility of guiding their
children in the development of good viewing habits. We
believe that good television encourages habits of good
health or reading.

Violence

Like other media, television reflects the conflicts that
exist in the real world. Conflict does not of itself con-
stitute violence, but as it. increases and as its nature
changes, conflict sometimes becomes violence. We believe,
in other words, that violence is a matter of degree and
intrinsic intent.

Producers must use great care in determining the

degree and intent of conflict—not only in the actual con-
tent of a program but in the “teaser” and “trailer” high-

lights that are seen out of context.

Anything that approaches the sensational is unaccept-
able. To show an actor firing bullets into a victim already
dead is entirely superfluous, niot to say morbid. To extend
a fist fight into a prolonged beating and to show close-ups
of the facial injury goes well beyond the needs of estab-
lishing conflict and borders on the sadistic. Such extremes
of violence will not be used on NBC programs for children.

Sex

Television also reflects the realities of the relationship
between the sexes, Here again, degree and intent are the
keys to good programming for a family audience.

Siniple affection is a vital part :of the expression of
human love. There is reasonable acceptance of the por-
trayal of this affection betwéen man ahd woman—this need
to touch one another and, in so doing, to demonstrate love.

In meeting our responsibilities to the family audience;
we can do without the leer, the brutal set of the jaw, and
the intent to possess as the symbol of power and domina-
tion.

On this subject there are extreme approaches, but
NBC favors a middle ground for programs drawing a wide
family audience. '

In cases where interpretation is exceptionally comn-
plex, all producers and their staffs can count on NBC to
work with them to carry out the spirit of this statement
and of the television standards that it implements.

FEBRUARY 8, 1960
NETS’ ANTI-VIOLENCE DRIVE: Network action to control

sex & violence in nighttime shows was well under way
last week. NBC-TV issued to producers & creative per-
sonnel a copious amount of written material reminding
talent of their responsibilities in the production of

-adult shows that may be seen by children. CBS-TV is-

sued no memos but continued its private conversations
with individual producers along the same line.

At NBC-TYV, the warning came in the form of:

(1) A letter from vp for standards & practices James
A. Stabile calling :attention to a tough new interpretation
of NBC’s 26-year-old Broadcast .Standards and the 8-year-
old NAB TV Code. “It is important that all persons en-
gaged in the creation of programs broadcast over NBC
facilities be . . . cognizant of these standards,” said Stabile.

(2) A 2-page inteipretation of NBC ground riles (see
text mext col.)) which declared flatly that NBC ‘was
dccepting “the special responsibility of reflecting the
realities of the world at large in a way that is beneficial
to young viewers.” Admitting that “violence is a matter
of degree & intrinsic intent” and that “‘the relationship
between the sexes” was a similar problem, the interpreta-
tion pointedly asked producers, inside & outside NBC, to
“cooperate in assuring that children are well sérved by
our programs.”

(8) A copy of NBC'’s current, 43-page “TV-Radio
Broadecast Standards.” In his letter, Stabile noted: “We
are in the process of revising the NBC standards book, and
amendments will be sent as they are adopted.”

(4) A copy of the TV Code of NAB (bth edition,
March 1959), plus Dec. 1959 amendments, with special
attention called to “‘the responsibility toward children
outlined on pages 2, 3 & 4.”

Helffrich Explains Barrage of Directives

Why was NBC making these moves against electronic
brutality & televised leers? Was it another network push
on the post-quiz cleantip front? Was thetre anything really
new about the NBC directives ?

We put these questions to Stockton Helffrich, NBC
continuity acceptance dir. and veteran wielder of the net-
work’s blue pencil. Replied he: “What we’ve done here is
to make a re-appraisal of a situation. The basic rules
aren’t new, But the climate of the times demands a con-
scious responsibility on the part of NBC in this area. Also,
it-serves as a valuable refresher for experienced TV pro-
ducers and as an indoctrination for new producers, many
of whom have come to TV from movies & theater recently.”

Helffrich also reiterated a point that many of TV’s
outside-the-industry ecritics :conveniently forget: “We ¢an
try to do our best, but it is also up to parents of children
watching TV to do their part in sharing the general re-
sponsibility.”

The other 2 networks, meanwhile, weren’t making as
overt. a move as NBC to checkrein nighttime program con-
tent, but there were indications that NBC was mnot. alone
in sharpening the scissors.

. At CBS-TV, spokesmen for the network’s program
dept. admitted in N.Y. that a quiet ¢campaign against ex-
cessive TV violence was under way. The CBS cleanup is
like NBC’s in that it stresses adherence to existing rules.
It differs from the NBC campaign in one important aspect;
howeveér. CBS-TV program executives have been conduct-
ing a series of face-to-face meetings with producers, pri-
matily independents, to review network & NAB program
standards. One explanation for the lack .of rule-by-memo
was offéered by dir. of editing Herbert Carlborg, who re-
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ports to program practices vp Joseph Ream. Said Carlborg:
“We like to ‘work with few directives. If you try to spell
out every detail, you ¢an get into an inflexible position.”

Said vp Ream: “We’ve made it a point to review the
violence content of Westerhs & private-eye shows. When
we think the producers are getting out of bounds, Bill
Tankersley (dir. program practicés, Hollywood) talks to
them. The producers are being very cooperative.”

At ABC-TV—a stronghold of action-adventure &
crime shows—no special orders, written or verbal, were
issued, but Tom Moore told us: “The network continuity
dept. watches & checks apainst excessive violence or sex
in ABC programs. If what they consider ‘excessive’
instances are found, the producer is informed, individually,
so that changes ¢an be made before airtime.”

No network last week coiild claim ‘that all its problems
in. the violénce-&-sex area had been solved, however. One
strong reminder came from across the Atlantic, where the
Philip Marlowe telefilm series (Goodson-Todman Produc-
tions for Cal. National, ABC-TV, Tues. 9:30-10 p.m. cur-
rently) had just premiered on BBC-TV. British viewers
and the British press reacted with a shower of phone calls
& editorial blasts at the show’s “gratuitous violence.”” BBC
officials apologized, and said future episodes would be
screened carefully, with those considered “too violent”
summarily rejected.

(From Boston, Mass., ¢came word that the Congress
of Women’s Clubs had voted The Untouchables the best
TV series.) A

. *. * *

Hollywood producers we talked to had already received
NBC-TV’s written instructions to hold down, on violence.
They corroborated that CBS-TV gave them verbal orders
to cut excessive violence, and that ABC-TV has not issued
any new instructions but is proceeding with the customary
script-by-seript editing of violence. The producers said
they didn’t expect substantial changes this season as a
result of the NBC-TV and CBS-TV moves, partly because
much of the product Has already been filmed, and mostly
because they’ve been hewing to this line anywdy under
the eye of the network continuity-acceptance depts.

It’s far more likely that the results of the new orders
will be noticed next season. Pilots are already being
revamped in conformance with the no-violence edicts. For
example, Sharpe-Lewis productions is doing a pilot,
K-9 Corps, in association with CBS-TV. Originally planned
as a drama series with action, the show has been revised
to avoid criminal shooting. Acknowledging that this is be-
ing done at the behest :of CBS-TV, producer Warren Lewis
said, “Now we will stress human interest stories in our
broad revision of the whole approach to the show. This will
redound to the benefit of the show.”

o % * *

Of the 11 series cancelled to date, 8 feature violence
in varying degrees. Trade observers predict that before
the casualty season is over, 40 to 45 series will be can-
celled. If the ratio persists, it will be a miserable year
for mayhem on TV. But 2 series of this type continue to be
decided hits— The Untouchables and 77 Sunset Strip.

‘Shows with violence which are early casualties include
The Lineup, 5 Fingers, Wichita Town, Richard Diamond,
Private Dctective, M Squad, Man With a Camera and
Philip Marlowe. Desilu Westinghouse Playhouse, cut back
to alternating weeks, had featured many Westerns and
dramas of violence. Bourbon Street Beat and Law of the
Plainsman lost partial sponsorship but found replacements:
Other ('nbn-violen't‘) casualties to date are Love & Mar-
ridge, Fibber McGee & Molly and The Gale Storm Show.

7

NBC-TV to Revise Discounts: A plan to gear the NBC-TV
prime-time discount structure more closely to national au-
dience levels 'was confirmed by the network last week.
Following the lead of CBS-TV, which has already an-
nounced a 1960 revision of network rate structure (Vol.
15:40: p9), NBC-TV intends to make -discounts for the
7:30-9 p.m. & 10:30-11 p.m. slots more attractive to adver-
tisers while keeping prime 9-10:30 periods at full price with
a top discount of 25%. Discounts on the early-evening &
late-night slots will range from 27% % to 35%. Dollar
volume & contract duration will count heavily in the re-
vised discount structure, but so will factors such as sta-
tion lineup & summertime TV buying.

In the latter area, NBC-TV also plans to be competi-
tive with CBS-TV, whose discounts are now arranged to
encourage the use of TV in the summertime (no time-
period discount for advertisers on CBS-TV for the 39-wk.

“winter season” only). New NBC-TV discounts will go
into effect in April.

NETWORK SALES ACTIVITY

ABC-TV

Untouchables, Thurs., 9:30-10:30 p.m., 16 one-sixths over
31 wks.
Liggett & Myers (McCann-Erickson)

Colt .45, Sun., 7-7:30 p.m., 5 one-thirds, 2 two-thirds spon-

sorships. ;
Block. Drug (Sullivan, Stauffer, Coliell &
Bayles)

CBS-TV

Be OQur Guest, Wed., 7:30-8:30 p.m., short-term participa-

tions.
Manhattan Shirt Co. (Daniel & Charles) &
Vitamin Corp. of America (Fairfax Inec.)

On the Go, Mon.-Fri., 10:30-11 a.m., short-term participa-
tions.
Vitamin Corp. of Ameérica (Fairfax Inc.) &
Commonwealth Products (R.J. Scott)

Captain Kangaroo, Mon.-Sat., 8:15-9 a.m., short-term par-
ticipations. ‘ ;
Fruit of the Loom (Daniel & Charles)
Edge of Night, Mon.-Fri.,, 4:30-5 p.m.; & As the World
Turns, Mon.-Fri,, 1:30-2 p.m., alt. wk. 15-
min. segs.
Helene Curtis (Edward H. Weiss)

Twilight Zone, Fri., 10-10:30 p.m., renewal through Sept.
Kimberly Clark (Foote, Cone & Belding) &
General Foods (Young & Rubicam)

Person to Person, Fri., 10:30-11 p.m., & The Texan, Mon.,
8-8:30 p.m. V
Allstate Insurance (Leo Burnett)

NBC-TV

Jack Paar Special, April 26, 10-11 p.m., plus 2 Paar pro-
grams on unscheduled dates next fall.
Elgin National Watch Co. (J. Walter
Thompson)

Today, Mon.-Fri., 7-9 a.m., 91 participations from April
through Nov. 9.
Electric Auto Lite Co. (Grant Adv.)

The Man & The Challenge, Sat., 8:30-9 p.m., renewal for 6
months,
R. J. Reynolds (Wm. Esty) & Chemstrand
(Doyle Dane Bernbach)

Masquerade Party, Fri.,, 9:30-10 p.m., co-sponsorship.
Block Drug (Grey) & Hazel Bishop (Dona-
hue:& Coe) -
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NBC-TV-Disneyland Deal? Conversations have been held
between Walt Disney and NBC-TV regarding their team-
ing to establish another Disneyland—this time in Florida.
The original Disneyland, in Anaheim, Cal., was built by
Disney with AB-PT as part owner. The NBC-TV-Disney
deal “might eventually go through,” we were told by an
executive -and associate of Disney’s, but he declined to
elaborate: One reason for the reluctance to discuss the
proposed deal with NBC-TV is that contractually Disney
is still committed to ABC-TV. But Disney is in litigation
to get out of his contract 'with ABC-TV—a trial which
will be held in N.Y., probably in the latter part ef this
month. Attempts to settle out-of-court have collapsed.

Disney hasn’t yet chosen his site for his Fla. park,
but disclosed 4t his recent stockholders’ meeting that he
has narrowed the choice down to 2 locations.

While Walt Disney Presents will return next season
on ABC-TV, in a different time slot (6:30 p.m. Sun.), it’s

not likely there will be other Disney shows on ABC-TV

because of the current friction and a Disney feeling that
the network has not been pushing sales of its series.

Ironical twist to current negotiations: NBC originally
turned .down Disney proposal to become part owner of the

now fabulously successful Disneyland in Cal. So did CBS:
AB-PT accepted the proposal and so began. the long Disney-
ABC alliance—now on the rocks.

Pride & joy of ABC-TV last week was the latest Tren-
dex nighttime report, riow broadened to include: 29 U.S.
cities. Trendex showed ABC-TV leading the pack in the
key nighttinie hours of 8-10:30 p.m. with a 4-hight (Mon.-
Thur.) rating average of 20.2 vs. CBS-TV’s 17.9 and
NBC-TV’s 16.0. Several of ABC-TV’s shows considered
“doubtful” when ‘the season began last fall were now
showing real Trendex strength. Advéntures in Paradise
on Feb. 1 scored a tops-in-time-period 20.7 against 18.4
for CBS-TV and 11.7 for NBC-TV. Hawaiian Eye on Feb.
3 topped Perry Como on NBC-TV, during its first 30-min.,
with 4. 22.3 against Como’s 19.5 and an also-ran 15.4 for
The Millionaire on CBS-TV.

NBC Chmn. Robert W. Sarnoff, tackling several major
TV issues Feb. 3 before the Detroit council of the AAAA,

urged that “every advertiser should examine whether his

needs cannot be served effectively by image-building pro-
grams in the public affairs & cultural fields.” Commenting
on magazine-concept TV -advertising, Sarnoff defended his
opposition on grounds that. “the advertiser would have no
identification with a single program.” On TV advertising
propriety: “TV’s respofisibility is heavy because of its spe-
cial impact & power, but this does not mean that competing
media should enjoy special treatment by law enforcement
agencies.”

Low-light TY camera tube will be put into regular use
by ABC-TV in its coverage of 'the national political con-
ventions next July. The new image orthicon—interchange-
able with the standard ‘image orth—requires less than
ordinary room lighting and will be used for special pickups
from. halls, hotel rooms, airports, etc. The tube is similar
to the low-light image orthicon developed by GE and used
in Crosley Bestg. Co. color pickups (Vol. 15:44; 49 p8).

Russian viewers will see coverage of the Winter Olym-
pies. CBS, which holds exclusive world TV rights to the
Feb. 18-28 Squaw Valley sports events, will supply 15 hours
of kinescopes to US_IA, which will furnish them to USSR
& its sateéllites—and the rest of Europe.

FEBRUARY 8, 1960
Stations
FTC CITES STATIONS FOR PAYOLA: For the first time in

its drive against payola practices, FTC last week
accused radio stations as well as TV & radio disc
jockeys of accepting payments from record firms for
broadcasting their music.

Neither stations nor jockeys were identified in the
new complaints—confined to Boston—which brought FTC’s
payola score to 40 since it began moving into the field 2
months ago. FTC’s announcement of the actions listed
only 3 Boston record distributors and their officers as
payola case respondents: Records Inc., 790 Commonwealth.
Avé., and Pres.-treas. Cecil Steen. Music Suppliers Inc.,
263 Huntington Ave., and Pres.-treas. Harry Carter & vp
Gordon Dinerstein. Dumont Record Distributing Corp.,
1280 Tremont Ave., and Pres. Donald E. Dumont.

FTC said the 3 firms had made illegal payments to
jockeys, “radio stations & others” to exploit their records.
In line with the advertising-policirig agency’s policy of not
making public the hames of recipients of alleged payola, it
refused to amplify the announcement—but in usual rou-
tine, the names were sent along t6 FCC for its information.

Reporting on FTC payola investigations at the mid-
winter Advertising Federation of America conference in
Washington (see p. 12), Chmn. Earl W. Kintner said that
of 256 record manufacturers & 481 distributors now re-
ported in business, “apparently an exceedingly high per-
centage of them have been using ‘payola’ as a standard
commercial procedure.”

* * *

Meanwhile, FTC heard from another record company
cited earlier:

Payola is promotion; Cincinnati’s A & I Record
Distributing Co. Inc. assured FTC in answer to ‘the
agency’s complaint ‘that it made illegal under-table pay-
ments to disc jockeys to popularize its records (Vol. 16:3
p8). But A & T and its Pres. Isadore Klayman said they
were ready to agree to an FTC order to discontinue the
practice. Third record firm to accept a -cease-&-desist
agreement in FTC’s massive anti-payola campaign (Vol.
16:5 p10); the Cincinnati firm said it was uhaware it was
violating any FTC laws “by advancing small amounts of
money to certain disc jockeys during the past 8 years.”
The reply to the FTC charges said such payments, total-
ing about. $800, were “considered promotion expense” and
had been deduéted in income tax returns. The answer
added; “There was no attempt to defraud the public by
such payments, inasmuch as the amounts paid were so
small that it could not possibly cause a disc jockey to play
their records unless they were worthy of playing them on
their programs.”

‘m

Donation of more than $180 million worth of TV-radio
time & print space was made by advertisers & media last
year to the public-service campaign of the Advertising
Council, stated Pres. Theodore S. Repplier to a midwinter
Washington conference of the Advertising Federation of
America. Said Repplier of the TV-radio industry: “What-
ever may be its sins . .. it has been everlastingly faithful
(for the past 18 years) to its assignment as carrier of
Advertising” Council public-service: messages.” According
to A. C. Nielsen estimates, “more than 18 million TV-radio
home impressions” were made in commercial network time
periods for ad council campaigns during 1959.
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HOUSE PAYOLA HEARINGS: Three former employes of
‘Westinighouse’s radio KYW Cleveland, and a record dis-
tributor there, were waiting in the wings last week to
be cued on stage as the first public performers in the
House Commerce Oversight Subcommittee’s initial 1960
production—payola hearings.

’ Subpoenaed to be on hand for the opening of the long-
rehearsed proceedings at 10 A.M. Feb. 8 in the caucus room
of the Old House Office Bldg. (Vol. 16:5 p6) were ex-KYW
disc jockey Joe Finan & Wesley Hopkins, ex-KYW record
librarian Charles Young, and vp James Shipley of Main
Line Cleveland Ine.

Finan, Hopkins and Young were among the first to
lose their jobs in an dcross-the-country wave of dismissals
at stations which followed the Oversighters’ first foray into
the payola field last Nov. (Vol. 15:45 et seq.). Westing-
house tersely announéed they had been fired for “infrac-
tions of company policies & practices,” then followed up
with a general denunciation of payola.

Shipley’s Main Line Cleveland record-distributing firm
was aniong the first 9 ¢companies cited in a c¢omplaint by
FTC in its anti-payola campaign (Vol. 15:49 p12). Com-
menting on the payola situation in Cleveland, Shipley
alleged that KYW’s Finan had instituted the practive there.

Names of other prospective stars in the hearings m.e.’d
by subéommittee Chmn. Harris (D-Ark.) were not imme-
diately disc¢losed. But one subcommittee source told us

that unnamed witnesses from Boston—exécutives of réc-

ord manufacturers & distributors, dise jockeys and “radio
station personnel”’—also were being lined for early ap-
pearances. this week.

Washington speculation that ABC-TV headliner Dick
Clark of Bandstand would get top billing in the cast of
characters was discounted by subcommittee staffers. They
said it was unlikely that the dise-jockey idol of teen-agers,
who has severed connections with musie publishing, would
be called to the stand.

The Harris subcommittee’s hearings were scheduled
for a run of only one week, with testimony restricted to
payola. But other phases of the Oversighters’ investiga-
tions of broadeasting practices—including advertising
plugola—probably will be explored at a subsequent series
of hearings.

First payola testimony to be given by officials of more
than 50 record companies was heard last week by a N.Y.
¢ounty grand jury. District Attérney Frank S. Hogan’s
office refused to disclose names of the witnesses, although
spokésmen said no dise jockéys were called. The récord
executives are not being required to sign waivers of im-
munity. Hogan’s office had subpoenaed books & financial
records of the record companies last fall during the quiz
hearings (Vol. 15:46 p13 et seq.).

KSLA-TV (Ch. 12) Shreveport has been bought for
$3.4 million by KSLA-TV Inc. The latter is 51% owned
by the Shreveport Journal, whose pres. & publisher is
Douglas F. Attaway; 209% by the Don George estate; the
balance by several local stockholders including Winston B.
Linam who will continue as station mgr. The sellers are
the Don George estate (43%), Ben Beckham Jr. (25%),
Henry E, Linam (25%), W. C. Henderson (7%). The
brokers were Blackburn & Co.

More about

FCCs QUIZ-PAYOLA PROPOSALS: The precise language
of FCC’s proposed legislation & rules to curb decep-
tive practices (see p. 8) hasn’t been drafted, but the
full text of the Commission’s announcement of intent
gives a good indication of their scope:

“The present laws governing Commission broadcast
regulation reach only the station licensees. Evidence in-
dicates that many objectionable broadeast practices have
been due to the methods of program packagers & disc
jockeéys who are not directly subject to the regulatory
powers of the FCC. Accordingly, the Commission is draft-
ing supplemental legislation & rules which would provide
more effective control in such matters.

“It’s legislative .considéerations include authority to
apply sanctions less drastic than the present revocation
penalty—such as suspensions of licenses or fines; also use
of ¢ease-&-desist orders, or court injunctions or restraining
orders which can be implemented promptly.

‘Contemplated new rules would require broadeast
licensees to pay more attention to phases of program pro-
curement & production. They would be designed to hold the
licensees responsiblé for installing more effective systems
of internal controls to detect & prevent such abuses.

“At the present time the Commission cannot act
against a specific program unless the program violates a
specific law. The courts have held that broadésdsting is
under the same free speech protection of the First Amend-
ment of the ‘Constitution as the press. The Coimission is
restricted by the ‘no censorship’ provision of the Com-
munications Act to considering the overall programming
balance of a broadcaster, which is a complicated & exhaus-
tive process.

“Making reprehensible practices definite violations of
the law would permit the Commission to apply to the court
upon a proper allegation of fact for temporary injunction
or restraining order pending a public hearing. Increasing
the power of the Commission to éffectively deal with frauds
& deceits not heretofore speécified in law would hurdle the
présent available defense that a person cannot be held ac-
countable unless the ¢complained of practice is definitely &
legally prohibited beforehand. Banning the fraudulent quiz
& payola practices by actual law would go a long way in
deterring those responsible who are not. directly amenable
to Commission jurisdiction. The supplemental rules would
enable the licensee to know & understand what conduct is
to be interdicted & prevented before it gets on the air.

“The Commission also has under consideration other
recommendations méade by the Attorney General in his
report to the President on deceptive practices in broad-
castihg media.”

n

WRDW-TV (Ch. 12) Augusta has been bought by the
Friendly Group for “in excéss of $1,500,000” from South-
eastern Newspapers Inc.—radio WRDW not included in the
transaction. The Friendly Group also owns: WSTV-TV &
WSTV Steubenville, O.; KODE-TV & KODE Joplin, Mo.;
WBOY-TV & WBOY Clarksburg, W.Va.; WRGP-TV Chat-
tanooga (70%); radio stations WPAR Parkersburg, W.Va.;
KMLB Monroe, La.; WPIT Pittsburgh and WSOL Tampa,
Fla. The sale was negotidted by Friendly’s Fred Weber
and gives the group a full quota of 5 vhf TVs and 7 AMs.
It’s one of the rare TV sales by a newspaper. It’s under-
stood that Southeastern Newspapers intends to sell WRDW
too and buy into the Savannak News & Press.
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Canada Approves First New Stations: Canada’s first
competitive TV stations have been approved by the Board
of Broadcast Governors: in decisions based on a 13-point
yardstick.

Winners: Ralph S. Misener & Associates in Winnipeg
(Ch. 7), and Vantel Bestg. Co. Ltd. in Vancouver (Ch. 8).
Seven more TV licenses will be granted by July 1 and all 9
will be opérating by Dec. 31, 1960. Misener’s TV com-
petition in Winnipeg’s 400,000 population will be strictly
government-owned CBC; but in Vancouver (750,000),
Vantel will compete with CBC 'plus 5 stations in Seattle,
Tacoma and Bellingham, Wash., and Victoria, B.C. Losers
were. Metropolitan Bestg. Co. Ltd., which is affiliated with
both Vancouver daily newspapers, and Red River Televi-
sion Assn., which is connected with the Winnipeg Free
Press and other prairie newspaper interests.

Associated with Misener in Winnipeg ‘are Lloyd Mof-
fatt, majority stockholder in CKY Winnipeg and CHED
Edmonton; Roland Couture, majority stock holder in
CKSB in Winnipeg’s twin city of St. Boniface; T. O. Peter-
son, formerly owner of radio CFOB in Fort Frances, Ont.;
Walter Kroeker, majority stockholder in CFAM, Altona,
Man,, and Campbell Haig, Winnipeg lawyer. Jack David-
son, CKY gen mgr., will become gen. mgr. of the new TV
station. Misener’s company plans to spend $843,000 for
equipment and $443,000 for building & studios.

Vantel is headed by 34-year-old Art Jones of Artray
Film Productions. Associated with him are W. J. Ferguson,
pres., Transport Finance; J. D. Hagar, Victoria invest-
ment dealer; Peter Saunders, pres., and Andrew Saxton,
exec. vp, Imperial Investment Corp.; Col. Edward Eakins
& Mrs. Eakins; Chas. R. White, prés., Western Canada
Coin Washer Ltd.; Arthur Andrews, senior partner, Price
Waterhouse Co., auditors; and J. R. & N. R. Whittall,
investment dealers.

Vantel’s presentation in support of its application in-
cluded a 30-min. color film to show program proposals &
resources. of Artray film productions.

BBG Lists 13 Criteria

In announcing decisions, BBG listed these 13 points
of consideration: (1) coverage; (2) nature of facilities;
(3) composition of board of directors; (4) distribution of
voting stock and location of effective control; (5) general
plan of financihg; (6) financial capacity of those named
in application; (7) experience & standing of those named;
(8) association of applicants with other communications
media; (9) estimates of expected revenue and capacity
of market to support station—“particularly capacity of the
market to meet full costs of service to which applicant
would be committed;” (10) establishment proposed, and
experience & management capacity of personnel; (11)
manner in which programming policies would be decided
& inmiplemented; (12) program commitments in relation to
Broadcasting Act (55% Canadian content) and varied
service of high standard; (13) characteristi¢s of commu-
nity, nature of available broadcasting service and capacity
of applicant to meet varied needs of proposed service.

BBG also approved TV satellites at Upsalquitch Lake,
N.B. (Ch. 12), by CKCW-TV Moncton, N.B:; and at Oliver,
B.C. (Ch. 8), by CHBC-TV Kewlona. BBG also approved
power increase to 100 kw for CHEK-TV, Victoria.

* E *

“Ec¢onomic injury” concept—the impact of new sta-
tions on existing service—is avoided in the U.S. but it
was applied vigorously in Canada last week. The Board
of Broadcast Governors turned down several AM applica-
tions in the Winnipeg, Ottawa, Calgary & Vancouver areas
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at the same time it picked winners for TV grants in Winni-
peg & Vancouver. Said the BBG in each case: “The Board
believes.that the isimultaneous appearance of an additional
TV & an additional radio station cannot be justified by the
immediate conditions in the [market], and could easily
create a degree of dislocation which would result in deteri-
oration in the quality of service. In the opinion of the
Board, broadcasting service [in the mirket] would be en-
hanced more by alternative TV than by the addition of an-
other radio station . .. The Board. will not recommend a
license for an additional radio station [in the market]
‘until a second TV station is in operation and its effects
on the market are apparent.” The BBG also established
the principle that no license will be given to radio sta-
tions basically devoted to religious broadecasting. In reject-
ing a Toronto application from A. W. Ness, BBG said
religious broadcasting should be incorporated into the pro-
gramming of all stations under guidance of broadly-based
advisory councils.
n

Bartell Family’s radios WAKE Atlanta and WYDE
Birmingham, Ala. have been sold for $1,025,000 to Ira
Herbert and wife Bernice Judis, heading a group which
includes Emil Mogul of Williams & Saylor agency and re-
tired. adman Milton Biow. The broker was Edwin Torn-
berg. The Bartell family retains radio stations WADO
New York, WOKY Milwaukee, KYA San Francisco &
KCBQ San Diego. It also has an interest in 8 Caribbean-
area TV stations now under construction: Tele-Aruba
(Ch. 7) Oranjestad, Tele-Curaco (Ch. 5) Willemstad and
Tele-Haiti (Ch. 5) Port-au-Prince (Vol. 15:41 p9).

WNBQ & radio WMAQ Chicago tallied record sales
in 1959, reports Lloyd E. Yoder, NBC vp & gen. mgr. of the
2 stations. WNBQ’s total (national spot & local) sales
soared 33% above 1958’s level and 27% above the previous
record volume set in 1956. The TV outlet’s local sales
accounted for 86¢% of the increase; spot sales were 32%
ahead. WMAQ had a total sales gain of 11% over 1958.
Local sales were 309 higher; spot sales approximated.
those of 'the preceding year.

Full-dress NAB Board sessions, postponed from Jan.
24-29 in Palm ‘Springs, Cal. while NAB concentrated on its
FCC programming hearing testimony (Vol. 16:5 p2), will
be held March 7-11 in Washington’s Statler Hilton Hotel:
The TV Board will meet March 9, the Radio Board March
10, the full 43-member Board March 11. NAB committee
meetings are scheduled for NAB hq March 7-8.

AFTRA members at KDKA-TV Pittsburgh have been
authorized by the union’s exec. committee to strike the sta-
tion if contractual negotiations currently in process hit a
snag, we learned from AFTRA last week. The station’s
AFTRA contract expired Jan, 31. Strike benefits have been
allocated by AFTRA exec. secy. Don Hirsch, should the sta-
tion members vote to wilk out.

Automatic programmer, described by its manufacturer
as the “most advanced in the world,” has been delivered by
Oki Eleetric Co. to Sanyo Bestg. Co. (JOYR-TV Okayama,
Japan). The programmer handles complete program se-
quencing and keeps a complete log.

Pulse Annual Review for 1959, covering rating per-
formance of TV-radio stations, will be published April 1.
Price: $50 to Pulse subscribers, $75 to non-subscribers, by
Pulse Inc., 730 Fifth Ave,, N.Y. 19.

TV-tape storage cabinets for 6-, 8-; 12%-, 14-inch reels
have been introduced by Neumade Products Corp., N.Y.
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More about

ABC WRAPS UP FCC HEARING: After AB-PT Pres.
Leonard H. Goldenson & ABC-TV Pres. Oliver Treyz
finished testifying in FCC’s “powers & policy” hearing
last week—concluding it (see p. 4) —it was apparent
that ABC & NBC stand very close together in their
positions on FCC’s authority & duties, differing sub-
stantially from CBS, whose Pres. Frank Stanton has
grave fears about any Commission attempt to evaluate
station performance (Vol. 16:5 p2).

Answering Comr. Cross, Goldenson said FCC should
conicern itself with programming, questioning the char-
acter of a licensee if he misrepresents his performance. “If
a. licensee doesn’t operate in the publi¢ interest,” he said,
“the FCC can put him on notice.” On the other hand, he
told Comr. Ford, a station can’t be held inflexibly to earlier
promises. “We must rely on the public,” he said, “The pub-
lic will call problems to FCC’s attention.”

Comr. Bartley developed a favorite subject of his—the
absence of late-evening network hews—asking what hap-
pened to the 10 p.m. John Daly show. “Lack of public
response,” explained Goldenson.

Comr. Hyde was skeptical about the industry’s self-
correcting capacities. He asked about its performance re-

garding quiz-rigging & 'payola: “Industry didn’t act

voluntarily, did it? Nothing happened until there was
widespread national exposure.”

“The demociatic process is slow but sound,” said Gold-
enson., Hyde also-asked about ABC’s policy on éditorializing.
Said Goldehson: “We’re opposed to it. Using our own air-
ways could bécome a serious problem.” In preference, he
said, ABC offers its facilities to permit others to give their
views on controversial subjects. He added, however, that
ABC may editorialize in the future.

Emphasizés Liiits on FCC Power

Chmn. Doerfer, irked by Comr. Cross’s frequent ques-
tions about “fast buck” operators, asked Goldenson if he
knew of any such. Goldenson said he knew of none. Doerfer
obtained Goldenson’s agreement on the following .concepts:
FCC should be concerned when a licensee is guilty only of
“misrepresentations;” FCC shouldn’t prescribe specific pro-
gram “directives;” stations are forbidden to use their facil-
ities “as a private business.” Doerfer’s purpose, as with
previous witnesses, was to emphasize strict limits on FCC
powers.

FCC counsel Ashbrook Bryant’s favorite line of ques-
tioning seemed directed at making a case for the licensing
of networks. He noted that station witnesses indicated they
have meager:knowledge of forthcoming network programs.
Treyz disagreed, outlining ABC’s procedures and stating
his belief that they’re adequate.

Answering other Bryant questions, Treyz said ABC
gives “no ¢reative control” to advertisers. On the other
hand, he said, ABC ‘doesn’t have “creative control” of the
Hollywood-produced films on its schedule—though it defin-
itely sets the policy for them.

As for Comr. Cross’s “3 Ms”—“mayhem, murder &
mediocrity”—Treyz said: “ABC policy rules out excessive
violence.” He asserted that violence is employed only when
necessary to develop plot & character.

The Goldenson-Treyz prepared statement stressed
ABC’s “counter-programming’ concept—the technique of
filling programming wants neglected by the other networks.
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Hence, they said, ABC first stressed action & adventure.
Now that CBS & NBC have joined the fields, ABC is plan-
ning such programs as the Winston Churchill series, a
weekly agricultural program, biblical themes, etc.
Goldenson defended TV’s catering to mass tastes:
“What is wrong, exactly, about serving the majority of
Americans with the type of programs they prefer; with the
popular entertainment for which théy probably purchased

their TV sets in the first place?” Then he added: “The

minority’s views are entitled to respect & consideration
. +. we have tried to serve [them]. We think we are doing
a reasonably good job and through our experience we hope
to improve.”

‘Goldenson concluded: “Unwise & precipitous action
against a background such as this, whether in the form of

legislation or regulation or even whether in the form of

pressure too heavily applied, may result in the establishing
of operating principles which can place this TV industry in
a straitjacket. We must avoid any controls which might

cripple or retard its growth and its ability to experiment;

to be daring, to be vigorous and to enter into new fields
that are the appropriate courses of conduct for so young
& so new a vital force.”

Jack Harris, vp-gen. mgr. of KPRC-TV Houston, sub-

mitted a statement as chmn. of NBC-TV affiliate delegates,

loyally backing up the network’s earlier presentation (Vol.
16:5 p2). He said “the abuses which triggered the Com-
mission’s present inquiry had been effectively eliminated
even before this inquiry began.” He assured FCC that the
industry “can be relied upon decisively & effectively to pro-
tect & promoté the public interest without the meed for
additional governmental intervention.”

Miami Ch. 10 conspiracy retrial, delayed by hospital-
ization of ex-FCC Comr. Richard A. Mack for mental ex-
amination (Vol. 16:5 p6), may proceed without his presence
at the defense table. Justice Dept. attorney Oliver Dibble
said the Govt. is considering dividing the case and going
ahead with Mack’s co-defendant, Thurman A. Whiteside, in
the dock alone. No decision on procedure will be takeér, he
said, until Miami County Judge George T. Clark holds a
hearing on Mack’s ability to stand trial again. Meanwhile,
Judge Alexander Holtzoff of Washington’s U.S. District
Court, where the second trial had been scheduled to start
Feb. 2, said he’d set no new trial date for at least 2 weeks.

Proposed revocation of license of radio KIMN Denver
for “vulgar, obscene” broadcasts (Vol. 16:2 p4) should be
stopped because mo “specific law has been violated,” the
station told FCC in a supplement to its petition for recon-
sideration. Pointing to Commission’s publi¢ notice of its
plans for payola legislation (see p. 3), KIMN quoted this
“significant language” in it: “At the present time the
Commission cannot act against a specific program unless
the program violates a specific law.” FCC’s revocation
proceeding “cannot be reconciled” with its own “legal prin-
ciples,” the station argued. Commission hasn’t charged
KIMN with violating obscenity laws.

FCC housekeeping chores in compiling detailed person-
nel records for Congress under Sec. 4 (k) (3) of the Com-
munications Aet would be reduced under a bill (S-2958)
introduced at FCC’s request by Senate Commerce Com-
mittee Chmn. Magnuson (D-Wash.). In asking for the
amendment, FCC: figured that 3 weeks of office work per
‘year were needed to edit & type the payroll reports, which
are available in Commission files anyway, and that elimi-
nation of the requirement would cut the budget “slightly.”
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Translator Rules Rapped:  “Unduly harsh” are Colo. Gov.
Stephen L. R. McNichols’ words for FCC’s proposed trans-
lator rules (Vol. 16:5 p14), which he said “do nothing to
clarify the legal status of the existing vhf TV repeater
stations.” Suggesting that a logical approach to solution
of translator problems would be appointment of a joint
committee representing vhf operators & Commission, Mec-
Nichols told FCC the proposed rules are “over-detailed”
as well as ‘“harsh.” He called for “a transitional method
& a transitional time,” asserting that as it stands FCC’s
formula “is the result of ‘tacking on’ of vhf rules to uhf
rules; and of an unrealistic approach by the Commission
to the problems facing vhf TV operators.”

On the other hand, Rep. Don Magnuson (D-Wash.)
praised FCC for its plan, but said that he supports re-
quests for more power whenever vhf translator operators
believe they meed it. Magnuson also suggested that FCC
limit translator applications to states which already have
operating boosters, that no additional states be added to
the list until after special hearings & investigations. In
other comments:

Jesse A. Slusser, National TV Repeater Assn. pres.,
said: “Let’s pull the booster rules out from under the uhf
translator rules, so we can all see what they are & how
vhf installations are affected. Let’s take another—a more
realistic look.”

James Beaimer, Tri-State Repeater Assn. secy., op-
posed NCTA’s 5-year operation plan as “impractical, as it
imposes an unwarranted additional cost to the paublic in
converting their equipment in areas where vhf translators
have proven themselves completely practical.”

And in Livingston, Mont., the Tri-State Repeater
Assn. adopted a resolution c¢harging that NCTA’s plan
would spell a death sentence for vhf boosters in 5 years.

Evaluation of TV-radio towers from an air navigation
hazard standpoint would pass from the Airspace Div. of
the Govt.’s Air Coérdinating Committee to the Federal
Aviation Agency; under proposed rules issued by FCC and
FAA. The ACC comprises representatives of agencies con-
cerned with air safety. FAA has been assuming their
functions. Said FCC: “The procedures proposed by the
FAA set forth the same general practices adhered to in
the past, and detérminations or findings by it would be in
the nature of reconimetidations to the FCC with the ulti-
mate determination to be made by the FCC.”

Laclede Radio Inc. purchase of Rollins radio KATZ St.
Louis for $600,000 has been approved by FCC followirig an
inquiry to the N.Y. buyer as to whether the station might
be used to promote “private business interests” of stock-
holders. FCC :asked for assurance by Laclede that ‘“prod-
ucts or services’” offered by such stockholders as Milton M.
Blink (music publishing) and Harry S. Golden (TV-radio
station repping) would not be used “in preferencé to, or
to the exclusion of” others.

FCC Chmn. John C. Doerfer, taking a medical checkup
& a vacation, will be absent from his office until Feb. 23.
The checkup is to determine ‘whether he suffered any ill
effects from wearing, for more than a year, a Rolex GMT
Master watch. The timepiece had been recalled because
its laminous' dial contained an excessive amount of stron-
tium. 90. It was returned this week with a new dial.

Deadline for comments in FCC’s clear channel radio

proceeding has been extended from Feb. 19 to April 1.
Clear Channel Bestg: Service had asked 3-month extension.
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Advertising

DOERFER BACKS COMMERCIAL PREVIEWING: Berating
NAB for spending “too much” of its $1.25-million an-
nual budget for “tranquilizers instead of real therapeu-
tic medicines” to cure bad TV commercials, FCC Chmn.
Doerfer last week came out solidly for previewing of
advertising for TV Code approval. He shared the dais
with FTC Chmn. Earl W. Kintner, who announced an
agreement with major cigaret makers to eliminate
health claims from TV & other advertising. TV ‘Code
Review Board member E. K. Hartenbower (KCMO-TV
Kansas City) also spoke.

The previewing plan—long advocated by Triangle Sta-
tions’ Roger W. Clipp (Vol. 15:47 et seq.) but viewed
dimly by some other NAB leaders as a form of censorship
—“would substitute a noteworthy effort for mere lip serv-
ice” to NAB Code ideals, Doerfer said.

Doerfer’s criticism of NAB and endorsement of the
pre:testing idea (ruch like Good Housekeeping’s guaran-
tee-seal for magazine advertising, he said) were made in
a speech to the 2nd annual midwinter conference of the
Advertising Federation of America in Washington.

Doerfer called for *“farsighted self-regulation” by
broadcasters to correct abuses. “Congressmen & Commis-
sioners are in no mood to tolerate for long defiance or
:diylfatory corrections of that [in TV commercials] ‘which
offends many families,” he said. “The fact that offensive
practices may be a small percentage of ‘the total is no ex-
cuse for delay.”

‘Urges Arrangements ‘with Agencies, Sponsors

NAB, said Doerfer, “must now reappraise the advis-
ability of re-allocating funds into more important associa-
tion activitiés.” He said broadeasters should “explore sorie
organizational set-up with adequate liaison arrangements
with the advertising components to checkmate objection-
able advertising before it goes on. the air.”

The AFA was told by Doerfer that “a penny’s worth
of prevention is 'worth thousands of dollars spent in at-
tempting to rétrieve the confidence of the American public
—evern though besmirched by the mistakes of a few.”

Then, without naming Clipp, Doerfer said: “One spe-
cific plan proposed by a tesponsible broadcaster and en-
dorsed by a nurnber of advertising agencies, as well as by
other broadeasters, is gaining more & more support.” He
pointed out it would cover “programs & commercials
from whatever source,” brushed aside objections within
the industry that it would cost too much or that it would
constitute censorship, called for a joint conference between
advertisers & broadcasters to work it out.

As for cost, Doerfer said: “T am advised that the NAB
TV Code staff could be expanded at a. cost of around 5%
of the estimated $5 million presently being expended by
the entire broadecasting industry in trade association niem-
bership dues.” As for censorship: “Censorship, when self-
imposed, is a peculiar term to apply to self-discipline.”

FTC’s Kintner reached a triumphant point in his AFA
speech when he confirmed “a rumor on Madison Ave.”
that his agency’s Bureau of Consultation had persuaded
the cigaret industry to eliminate “tar & nicotine” claims
from $190 million worth of advertising which he said the
industry spends annually. Cooperative FTC negotiations
with cigaret makers on such claims were started after
FTC issued a cigaret-advertising guide in 1955, were
stepped up in mid-Dec. 1959, and got a big shove when
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FTC cited Brown & Williamson, its Life cigarets and its
agency Ted Bates in a formal complaint (Vol. 15:50 p10).

“Rather than continue the apparent conflict in claims,
the tobacco industry, through the aegis of the Bureau of
Consultation, decided to halt the ‘tar derby,” ”’ Kintner said,
adding that “this is a landmark example of industry-
govt. cooperation in solving a pressing problem.”

Kintner reported he had it “on good authority that
more than one advertising agency is ‘working nights” to
“change the major emphasis of a number of brands” as a
resilt of the industry-wide agreement.

The FTC chief, fresh from another speech to the Assn
of National Advertisers in N.Y. (see adjoining column),
also told the AFA conference that he hoped self-regulation
by advertisers & broadeasters would itself halt deceptive
advertising practices.

Kin‘tne‘r wafned that FTC is pondel‘ing 'prop‘Oszils to

adveltlsmg frauds (Vol 16:5 p10), But he aTso said:
“For my part, I hope that the Federal Trade Commission
never will find it necessary to make any publishing medium,
printed or broadeasting, party respondent in a deceptive
advertising case.”

Speaking for NAB’s TV Code Review Board, Harten-
bower said the Code ‘“had endured & survived itss most
serious crisis in the past year” and that it’s now being
strengthened toward a time “when John Q. Public will
look for & expect [the] Seal of Good Practice on all com-
mercials & programming.”

He asked AFA members to “respect the prohibitions
of the Code.” Hartenbower said they should “resist the
human urge to nudge, to fudge—and not to budge.”

The AFA conference was climaxed by a Congressional
reception for scores of legislators from Capitol Hill. A
side feature of the meeting was a breakfast demonstration
by TvB, including its wide-screen presentation, “The Ex-
ponential” (Vol. 15:45 p 13, 47 p8).

At the TvB session, Senate Commerce Committee
Chmn. Magnuson (D-Wash.), one of many guests from the
Hill, said: “If this movie showed anything this morning,
it showed that the impact of the great medium of TV is
the greatest the world has ever known—arnd therefore,
the greater responsibility to you people.”

Plans to set up local “vigilance committees’ and other
procedures to clean up misleading & poor-taste advertising
were announced at the AFA conference by Chmiri. James S.
Fish. He said 181 .ad clubs across the country will be asked
to work closely with Better Businéss Bureaus—and set up
their own policing operations in cities where there is no
active BBB.

* * He

When we asked top film & tape commercial producers
if they were enjoying a bonanza of orders to re-shoot
filter-tip cigarette commercials, they were generally aware
of the FTC-tobacco industry agreement, but none reported
new orders—yet. None of the continuity acceptance dirs.
of the 3 networks, at the same time, had been notified by
tobacco advertisers that new ecommercials would be sup-
plied. However, the networks told us that compliance with
FTC’s requests would probably come, in the near future,
with revised filter-tip commercials.

(]

Marked shift from day to night sponsorship of net-
work TV in Jan., compared with Jan. 1958, is noted by
Sponsor. Total sponsored hours for all nighttime TV rose
16%. Daytime sponsored time sagged 22%.
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More about

ANA AD CLEANUP: Client-level admen last week re-
ceived a firsthand report on the soul-searching in which
ad media have engaged since last November, plus some
pointed warnings concerning advertising practices,
from several of the industry’s leading figures. The
occasion was an unprecedented emergency meeting Feb.
2 of ANA members in N.Y. (see p. 4). Highlights

of what admen were told:

- By Chmn. Earl W. Kintner, FTC: “The degree of
self-policing that your industry makes evident to the pub-
lic will go as far as anything in reducing pressure for
more restrictive laws . . . Virtually all of 'your recent
troubles stem from the well-publicized amorality of a few
and their indifference to existing laws ... We are asking
increased appropriations of $760,000 to be used for in-
tensified work in all our areas of responsibility. But the
FTC’s actions are puny indeed compared to the potential
for self-policing which you national advertisers have at
your command . . . Of course, the advertising agencies
may argue some, but they’ll end up listening.”

By Donald S:. Frost, ANA chmn. & Bristol-Myers vp:
“Much that is considered objectionable & undesirable in
advertising is not illegal—is not misleading or deceptive.
No, 1t falls in that gray area involving such questions as
bad taste, overexposure, the number of commercials, the
way various types of products are advertised—yes, even
down to the level of the commercial sound track. Here the
responsibility must first lie with the advertiser, and it is
here that the individual advertiser must exercise self-
regulation to the greatest degree.”

NBC’s Kintner Welcomes ‘Discussion’

By Robert E. Kintner, NBC pres.: ‘“Public discussion
& scrutiny of media are worthwhile. There is no excuse
for the quiz scandals, payola, off-taste & illegitimate ad-
vertising. The broadcaster . . . must present quality pro-
gramming . . . a service which will make a real contribution
to the varying tastes & interests of his audience. Broad-
casters have a definite obligation to inform ‘the country
through comprehensive news & public-affairs coverage . . .
to review & evaluate the commercial messages [they]
present. These pertinent questions might be asked: Is
there a small group of advertisers trying to see how close
to the borderline of good taste they .can go in their claims ?
Are certain advertisers attempting to use an unfair shovrt-
cut against their competitors through unfair compatisons ?”

By James T. Aubrey Jr., CBS-TV pres.: “I am sure
that we are deeply united in our views of the overall objec-
tives to be achieved—namiely, to stop this erosion of public
confidence and restore the faith & trust of our customers
& audiences. We [as networks] must retain in our own
hands the absolute veto power over commercials. We pro-
pose to request fully certified descriptions of the circum-
stances & procedures of . .. demonstrations. We must have
the final voice in determining what programs we will accept
solely on the basis of what constitutes the best program-
ming for our schedule, whatever the source. Generally
speaking, we believe there is no real danger to the public
interest in permitting expert participation of the advertiser
in entertainment programs. However, we make one im-
portant exception—serious dramatic programming.”

By Donald H. McGannon, NAB Code Review Board
chmn. & Westinghouse Bestg. Co. pres.: “The NAB TV
Code is not an ivory-tower group foisting their opinions.
They are practical broadcasters. We have met with top
people [in the advertising industry] and have established
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the basis of a relationship. What does the NAB Code
Board want from ANA? Vigorous, outspoken support . ..
liaison. . . . a mutual program of advice & research . . .
dissemination of Code materidl. 'We have a very simple
alternative . . . If you create a void, the forces of govern-
ment will move in . . . unless you fill it yourself with
self-regulatory force.”

N.Y. Anti-Deception Bill: Advertisers, not media, will be
held primarily responsible for false advertising in new
legislation being sought by N.Y. Gov. Nelson A. Rocke-
feller & Attorney Gen. Louis Lefkowitz.

The bill, if passed, would amend the state’s general
business law to empower its Attorney General to seek an
injunction “where he has reason to believe that a person,
firm or corporation has or is about to engage in false ad-
vertising, false labéling or othér deceptive acts.” Before
applying for such an injunction, he would be required to
give the advertiser notice and an opportunity to be heard.
The injunctive power would. apply to the advertiser “and
not to a TV or radio station or to a publisher or printer.”

Section 421 of the Penal Law also would be amended
to make it clear that it is “a misdemeanor to publish a
statement containing an untrue, deceptive or misleading
statement of fact in the course of conducting business or
furnishing a service.” The amendment would extend to
“disparaging remarks about a competitor’s product as
well as statements about the advertiser’s own product.”

The legislation would bring the state’s general business
law into conformity with FTC and put all businessmen,
whether inter- or intra-state, “in an equally competitive
position,” a spokesman for the governor told us in N.Y.
Co-sponsors of the bill will be Sen. David G. Albert of
Mineola, L.I. & Assemblyman L. R. Marano of Brooklyn.

Ad People: Allen D. Patterson elected a Ted Bates vp.
.. . Robert J. Eck, Foote, Cone & Belding, Chicago super-
visor, named vp . .. David P. Crane elected a senior vp,
Ogilvy, Benson & Mather . . . Jack K. Carver and Samuel
B. Vitt, Doherty, Clifford, Steers & Shenfield media super-
visors, elected vps.

John Chapin named vp, Grant Advertising . . .Robert
B. Pile elected a Campbell-Mithun vp . . . Alton B. Copeland
named Donahue & Coe media supervisor . .. Robert Welsh
has been named mgt., Kenyon & Eckhardt, San Francisco.

Colgate-Palmolive went to bat for its dental cream
“with Gardol” at an FTC hearing last week, winning part
of one argument and losing another against a complaint
that TV commercials for the dentifrice were deceptive
(Vol. 16:5 p10). FTC examiner Leon Gross tossed out 2
of 7 commercials which FTC attorney Edward F. Downs
submitted as evidence against the company. At the same
time Gross ruled that it was no defense for Colgate-Palm-

olive to plead that its ¢ompetitors engaged in fraudulent

advertising. The company & FTC agréed on one thing in a
stipulation reached at a pre-hearing conference: No denti-
frice provides complete protection from tooth decay.

U.S. Station Rate Increases

Statfon Base Hour Minute: Date
WCAU-TV Philadelphia ... $3500 to $3800 $800to-$850*  Dec: 20
KFSD-TV San Diego.....cccocreenne 950 to 1050 250 (no change) Feb. 1
WBAY-TV Green Bay, Wis..... 600to 700 120 to 175 Jan. 1
WPTV Palm Beach.........uu.e. 275 to 300 60'to 90 Jan. 1
KMSO-TV Missoula, Mont. ... 200to 250 40to 50 Jan. 1

® 20 Sec. only.
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Programming

Ideas for Public-Service TV: Local TV programmers are
having a go at the proposition that ‘“truth is stranger
than fiction.” The tempo of non-entertainment is on a fast
upbeat at the local-station level—and in some cases the
locals are blazing public-service trdils for nétworks to
follow. The locals are lookirig more searchingly into
social, political, medical and international affairs & prob-
lems—and many are using prime time. Some recent dis-
patches from these service-to-community-minded stations:

TV analysis of progress in the Carolinas was initiated
by WBTV Charlotte last week with 90-min., prime-time
(9:30 to 11 p.m.) “Open-Heart ‘Surgery,” which updated
viewers on advarices in this field, portrayed application of
a. heart-lung machine in surgery. The program was the
kickoff for Speidrhéad, a public:service series which exec.
vp Charles H. Crutcehfield says will “depict the forward
progress of the Carolinas in all its aspeects, dramatically,
yvet factually, exploring new angles, shedding new light.
It ‘will show flaws in that progress where they exist and
perhaps set forth a few remedies.”” Among upcoming
Spearhead shows: 15-hour telethon for the Fine Arts
Fund, a profile on Rev. Keyes, N.C.’s “Parson of the Hills.”

Six staff-produced TV documentaries have been sched-
uled by WCKT Miami, news dir. Gene Strul reports, to
“give its viewers a hard look at Cuba and what the U.S.
should ‘do aboiit our backyard neighbor; explore the eco-
nomic & political problems of the turbulent Caribbean;
determine the meaning of Miami’s vanishing city [deteri-
orating downtown area]; shake hands with the next Gov.
of Fla,; gain an insight into the role Fla. plays in the
political conventions, and meet the Cuban people face to
face.” Thé specials, projects of the station’s news dept.,
are slated for telecast on various Sundays from Feb. 7
through July.

°

Fortnightly prime-evening documentary series was
unveiled by WFIL-TV Philadelphia last week with “White
Murder,” a 10:30-11 p.m. teport on local drug addiction.
It was the debut of the station’s Eyewilness series which
in coming weeks will explore such subjects as heart ail
ments, beatniks, the city’s transportation problem. The
series opener drew enthusiastic newspaper reviews. Typ-
ical notice: “A vivid comprehensive report . . . in every
way a commendable job.”

®

Serialized study of juvenile delinquency was presented
by WTMJ-TV Milwaukee in 5 installments on its nightly
6:25-6:30 p.m. Mon.-Fri. Special Assignment series.
Filmed & produced by the news staff of the Milwaukee
Journal station, Special Assignment covers national & local
problenis, as well as the lighter side of the news.

. o

Free air time valued at $853,000 was devoted for pub-
lic-service. announcements. & programs by WRGB & radio
WGY Schenectady in 1959. The 2 stations served 166
cultural, educational, civic, religious, govt. and ‘public
welfare agencies.

®

Church groups must participate actively in evolving
better TV programs, and not be content with. the negative
role of criticizifig unsuitable shows, the Protestant: Coun-
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cil of N.Y. has concluded in a session on “Mass Media—

' Its Impact on Family Life.” Churches should suggest new
! program fare and express approval when the networks pro-

duce programs with moral ideals, it was urged. A greater
effort to get network religious programs out of “the Sun.
morning box,” also was stressed.

Public-relations TV series has been initiated by
KMOX-TV St. Louis to give viewers a behind-scenes look
at TV, answer their letters of suggestion & complaint.
Vp-gen. mgr. Gene Wilkey said Inside KMOX-TV will
“give the viewers a frank & forthright answer to ‘how’ &
‘why’ we do certain things.” Public affairs dif. Parker
Wheatley hosts the series, telecast Sun., 1:45-2 p.m.

o

Ambitious TV visit to Mexico City was logged by
KTRK-TV Houston recently with a series of five 120-min.
programs tape-originated across the border and scheduled
for daily telecast 8:30-10:30 a.m., Mon.-Fri. Co-operating
Telesistema Mexicano furnished studio, video-tape ma-
chines, 2 mobile units and crews to assist KTRK-TV per-
sonnel in taping 'bull fights, entertainers, historical and
scenic sites. The ddily tapes were flown from Mexico City
to Houston and telecast on the Howard Finch Show within
hours of their origihation. Sister organization Houston

Chronicle was slated to carry daily reports on the pro-

gramming and the experiences of the remote cast & crew.
®

Local. women’s clubs will star in a new public-service
series which debuts at KOA-TV Denver this week (8).
The 30-mifti. Comé To Order will televise the regular pro-
ceedings (3 p.m. Mon.) of a different club meeting weekly
to enable the groups to publicize their current projects
& air views on local, national and international problems.

-]

City council meetings are being televised for the first
time in Cleveland by Westinghouse’s KYW-TV., Occasional
interesting sessions are videéo<taped, edited to assuré faster
pace and tele¢ast on a delayed basis. A trial run last
summer—taped but never aired—convinced the lawmakers
TV could observe without being a nuisance.

Cascade Bestg. Co. (KIMA-TV Yakima, ete.) is form-
ing area viewers’ council. Gen. mgr. Thomas C. Bostic
states: “It strikes us that this approach, giving audiences
a feeling of participation in what they see at the local
level, will go a long way toward dissipating the hue & cry
for the formation of a so-called national citizens’ group,
which most elements of our business agree would be very
unworkable.” KIMA-TV started the program with a tele-
cast editorial telling of its plans to establish a TV Advis-
ory Council comprising 200 “parents, preachers, truckers,
teachers, farmers, people from the field of labor & business,
housewives, bank executives, PTA members.”

We’ll publish more of these local public-service show
ideas as we hear of them. Tell us about yours.

Local public-affairs shows are a feature of the 6th
“Timebuyer Opinion Study” being conducted by NBC Spot
Sales, which has sent a questionnaire on “the use & poten-
tialities” of publi¢-service TV to 1,200 agéncy & media men.
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Film & Tape

AMPEX’S VIR TOUR: Making the first of 4 stops in a
nationwide roadshow frankly designed to “sell Ampex,”
the Videotape-recorder manufacturer highlighted its
2-day San Francisco symposium for broadecasters with
the introduction of a “Playback Delay Equalizer.” The
new 3695 accessory appears to be basically similar to
the “electronic quadrature adjustment” on RCA TV
tape recorders (Vol. 15:12 p2), and helps insure com-

patibility with RCA-recorded tapes.

Of the device, Ampex said: “Those users who have
frequent occasion to play tapes of unknown recording ac-
curacy, tapes from foreign sources or tapes made on other
machines with possible recording inaccuracies will find it
possible by use of the Delay Equalizer to play satisfactor-
ily any tapes of non-standard quadrature which they may
receive, while avoiding the necessity of temporarily mal-
adjusting their recording heads . . .” Ampex officials also
reported on the new Inter-Sync accessory, which eliminates
rollover when switching between VTR and another piéture
source (Vol. 16:4 p10).

Ampex officials staged the show in KGO-TV’s giant
Studio A, provided the continuity and iced the cake with
hard engineering data, but it was a parade of 7 station
officials who delivered the “sell” as they read monographs
on their experiences, illustrated with locally-made tapes.

Robert Kelly, KCRA-TV Sacramento: “Videotape al-
lowed us to originate imore local programming, opened
new fields of revenue since the local advertiser can see what
he is getting, and improved our on-the-air promotion with
network personalities recording for us. Tape bettered our
competitive position with the newspaper and opéned a
whole spectrum of spot production for local advertisers.
Our goal this year is $100,000 a month in local sales.”

Bel Lange, KOVR Stockton-Sacramento: “We have 2
studios in 2 cities and a transmitter in a 3rd location. Our
one Videotape recorder has practically taken over all pro-
duction. We have done this by making all station opera-
tions revolve around the VTR.”

Lloyd E. Cooney, KSL-TV Salt Lake City: “Who should
control VTR ? The sales manager for all commerecial work
and the director of operations when VTR is used for sta-
tion" work. Our VTR clears about $1,000 a month for us
in tape charges, as a sales tool and in improved use of
manpower. We are now developing a new rate ¢ard in
which the client pays the actual costs of taping.”

Douglas Elleson, KRON-TV San Francisco: “It is im-
portant that all control of tape use be centralized in one
person from initial requests to final tape erasure. The
greatest problem spot is the tape session. Here the sta-
tion director must be in firm control.”

Theodore Cook; KOIN-TV Portland: “There is a ten-
dency on the part of clients to abuse taping sessions, so
we established a strict set of rules. When these rules were
applied, most of the booby traps disappeared.”

Robert Ferguson, KING-TV Seattle, stressed the in-
tangible advantages of station promotion and showed a
recent tape in which police arrested a suspected criminal
on the set of a local show.

* * *

Ampex symposium on TV tape in Washington Feb.
15-16 (Vol. 16:5 p8) will be held in the Sheraton Park
Hotel, where Allied Studios facilities will be used. The
agenda includes reports by executives of a half-dozen
stations on their tape experiences:.
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STRIKE SITUATION AT A GLANCE

Union

WGA

(Writers Guild
of America)

~ Strike vs,
TV-Film Makers?

Yes. Against Allianée of
TV Film Producers.
Began Jan. 16 over resid-
ual demands (foreign
showings; perpetuity and
new system based on.
writer’s: feé instead of
minimum).

Strike vs.
TV Networks?

Impending. WGA last

week. rejected net-
works’ cournter-
proposal and contract
was slated-to expire
Feb. 6. W.GA council

meets Feb. 8 to decide

on strike already
authorized by mem-

bers. Same key issues
|as. those in:strike

against TV-film
makers. Unaffected
so far are some 300
writers in live TV-
radio & network staff
writers. ,Thelr éon-
tract expires Mar. 31
and negotiations
begin ‘this week.

Strike vs. Movies?

Yes. Strike began Jan. 16 over
demands for share of post-1948
film sales to ' TV.

Effects on
TV Management

No .cutback in production
of TV pilots or séries’ at
the affected :studios.
Anticipating strike, TV
producers stockpiled
scripts and all seemingly
are amply supplied. N.Y.
ad agencies are shopping
for new TV shows cau-
tlously, wanting assur-
ance of adequate séript
backlog.

Prognosis for TV

How long writers.can
live with unemployment
is key [factor. WGA
faces: another :crisis
with expiration Feb. 12
of its contract ‘with
mdependent (non-
network, not-Allianée)
TV producers.

SAG

(Screen Actors

No. SAG’s threatened
stnke against major

No. Present contract
for TV film does not

Impending. Contract expired
Jan. 31:and SAG is balloting ‘its

Not much now. Uncer-
tainty of residual issue

If SAG goes-out against
TV, producers & net-:

Guild) movie studios -ddes not expire until Mar. 31. |14,000 members for Authority to [has somé effect on release |works will bave to shore
involve their TV opera- strlke on ‘issues of share of post- |of post-1948s to TV. up: programmmg with
tions. Also, SAG con- 1948 film sales‘to TV, pension- ample supplies of
tracts with indépendent welfare fund, othérs. SAG says reruns. New film pro-
TV producers won’t négotiations Wlth major mdvie duction would be pretty
expire until Mar. 31. studios: (‘Assn. of Motion' ‘Picture much stymied. How-

Producers) have collapsed. Guild eveér; strike:action
has operied. negotiations with against TV is remote.
‘mov1e independents.

IATSE No. No. No. Contract of' §tudio unioiis do [None. IATSE has already con-
(International not expire until -Jan. 1961. How- ferred with SAG &
Alliance of ever, they have re-opener clauses. WGA bn possibilities
Theatrical Stage for negotlahons should conces- of ‘cutting slice of post-
Employees) sions on post-1948 films be 1948 pie.

granted to other unions,

SEG No. Contract-expired Apr,[No. Contract expired |Voted to'support a SAG strike. |None. Same as SAG.

(Screen Extras. |2, 1959, negotiations still |Apr. 2, 1959, negotia-

Guild) going on. tions still going-on.

DGA No. Contract expires No; but trouble brews.|{No. None. See column 3.

(Directors Guild
of America)

Apr. 30. Networks reportediy
have told DGA they
will hire new directors
even though-they
refuse to pay DGA's
$2;000 membership
fee. Contract expires
Dee. 31.

THE STRIKE SITUATION: An impasse remains on key
issues in negotiations between the Alliance of Tele-
vision Film Producers and Writers Guild of America,
rieither side giving an inch on the important issues.
But to date, there has been no halt in production as a
result of the WGA strike which began Jan. 16 (Vol.
16:5 p8). WGA and the Alliance met last week, but no
progress was made on the important issues. WGA faces
another crisis Feb. 12—date of the expiration of ex-
tension of its contract with independents who are not
members of the Alliance.

If there was any shortage of TV scripts, it wasn't
obvious. Production continued at the. various TV film
companies, on pilots as well as regular series. ‘One execu-
tive of a leading company told us he had a 5-months sup-
ply of scripts on hand.

The Sereen Actors Guild negotiations with the major
movie sh}dibs ‘wetre in a strange & unresolved state last
week. SAG natl. exee. secy. John L. Dales said negotia-

tions had collapsed and no moré meetings were scheduled.

But Charles S. Boren, exec. vp of the Assn. of Motion
Picture Producers had an opposite opinion.

Tape Angle in WGA Sirike: A tape wrinkle arose last
week in the Writers Guild of America strike 