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SUMMARY-INDEX OF WEEK’'S NEWS

Advertising

AYER WARNS REPS to use their influence with stations to stop rate
chiseling ‘or the agency will seek its own off-card deals (p. 1).
NET & SPOT TV RISING with the national ad index (p. 11).
HOW THE TOP 100 spread their 1959 budgsets (pp. 11,
Film & Tape

MUST NEW SEASON DEBUT BE DELAYED? Hollywood asks net-
works 1o do so, but nets aren’t talking. McCann-Erickson strength-
ens production arm (p. 2). Arnaz; WGA talk compromise (p. 7).
‘WHAT’'S BEHIND HOLLYWOOD'S LONGEST STRIKE? Foreign
residuals is the crucial issue (p. 8).

FCC

BIRTH OF FCC 'WATCHDOG’ DIV. now ,officjal. John Harrington
nained chief, but extétit of operations uncertain pending Congress’s
action‘on appropriation (p. 3). Dept. (p. 14).

Congress

STOPGAP EQUAL-TIME EXEMPTION adopted by Senate com-
mittee, which shelves mandatory’ TV debate bill, urges suspension
of Sec. 315 for 1960 Presidentidl nominees (p. 3).

TV-RADIO BILLS LANGUISH with Congressional ‘adjournment near-
‘ng. House Commerce Committee puts off action on stripped-down
legislative recommendations (p. 9).

GOVT. PETTY CASH STORY in “Life” magazine & Knight News-
papers reveals how House members—including Oversighters—live
high at public’s expense when they travel (p. 10).

Finance

12, 13).

ELECTRONICS FUNDS GAIN: Television-Electronics Fund and
Electronics Investment Corp. announce record total net assets in
latest financial reports (p. 23).

Consumer Electrenics

NEW TV TRENDS: More for more money, longer lines, big-name
furniture cabinets, "home theater” combinations. Admiral & Syl-
vania lines shown (pp 18 & 22).

AUTO & ELECTRONICS: Full-scale demonstration of electronic high-
way by RCA & GM herald opening of new “‘consumer electronics’
field—the family car (p. 19)

RCA SENSES COLOR BREAKTHROUGH, devoting Miami Beach
meéeting to stimulating dealers & distributors to ride “genuine

groundswell” (p. 20).

STANDARD COIL buys Casco Corp., diversifying into small-appli-
ance field. Leonard Cramer to head consumer products (p. 20).
BRITISH ARE COMING with TV for U.S. market test, but staple

itemn will continue to be hi-fi components, 6f which Britain exported
$14 million to U.S. in 'S8 (p. 21).

JAPANESE LIFT SHIPMENT BAN briefly, permitting exports of

radios with 3 or more transistors until May 3! (p. 21).
Stations

VHF CHANNEL HUNT nears dead end, with Adm. Burke first mili-
tary spokesman to blast “campaigns .against the limited military
frequencies’’ (p. 4).

FRESH SET-COUNT & penetration figures to be released by ARB
& Nielsen. County-by-county and market totals plus number of

households and penetration percentages to be included (pp. 4 &:5).

NBC DEALS LEGAL, Bicks says in letter to Rep. Celler defending
Justice Dept. inaction in Philadelphia-Boston-Washington-San Fran-

cisco station plans (p. 6).

Other Departments

NETWORKS (p. 15). TECHNOLOGY (p. 15). PROGRAMMING (p.
16). PERSONALS (p. 17). AUXILIARY SERVICES (p. 17).

AYER WARNS REPS ON SPOTS:

Rate-chiseling must be stopped in spot TV & radio, and sta:

tion reps may no longer maintain innocent bystandership toward the indusiry’'s perennial local-vs.-national-
rate problem. That's the gist of what N. W. Ayer & Son media vp Leslie D. Farnath told some 50 top reps in
N.Y. June 1 at a special by-invitation luncheon.

Atmosphere of meeting was "'friendly but realistic,” we learned from rep executives present. Ayer's
prime beef: Clients of rival agencies have lately been able to obtain spot time at prices lower than Ayer is
paying—usually by persuading a station through special field men to accept national spot business at off-card
rates or at local rates. Ayer's warning: Ayer will be forced to bypass reps and put its own timebuying squad
in the field to make local deals unless stations stick strictly to card rates.

Agency's ultimatum produced few complaints, inasmuch as firms have vital stake in preserving
agency- to-rep -to-station procedure. "We're very much in favor of Ayer's stand,” the TV sales vp of one of the
3 largest N.Y. rep concerns told us privately. “TV should be justifying its rates, not trying to undérmine
them. Ayer should be congratulated on its gentlemanly approach.” '

Meeting had produced much advance speculation. Several reps we contacted in advance of June 1
luncheon were convinced meeting would deal with an Ayer request for a downward revision of summertime
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TV spot rates, as did a recent station letter from BBDO (Vol. 16:19 pl8). Reps who thus went to the session
w1th chips on their shoulders wotind up being surprised that Ayer was actually on their side in ‘maintaining
rates, although in no mood to ignore preferential rate-cutting.

Objective of the meeting was later characterized as naive by one uninhibited leading figure in the in-
dustry. And he believed, too, that calling such a meeting with regard to rates was flirting with anti-trust. He'
did not see how reps could possibly go about the impossible task of getting station operators to standardize
their varying interpretations of local & national business, eliminate their competitive attitudes, and—in some
cases—upgrade their personal integrity.

Anti-trust worries kept some reps away from the meeting. In Washington, one experienced attorney
said: "Any time competitors get together to talk about prices they're in danger.” Another took a less anxious
view: "It depends on what they do. Are the agencies threatening to boycott stations & reps if rates aren’t
respected? That would give them trouble. But if Ayer is just urging people to stick to their rates, I don’t think

there’s anything wrong with that.” It was recalled that some in the industry once considered agreeing on a

uniform graduation of quantity discounts for spots but got worried about anti-trust angles and dropped it.

MUST NEW SEASON DELAY DEBUT? New fall film shows may be seriously delayed by 20-
week-old WGA strike which has steadily dried up the supply of telefilm screenplays. Evidence that problem
was reaching a crisis stage—despite earlier network assurance that fall season would start as planned (Vol.
16:20 p5)—wds plentiful in N.Y. last week.

Sextet of top telefilm executives appealed to key program. customers to keep premiere deadlines on
new shows extremely flexible so long ass WGA strike is in effect. The 6 men—exec. producer William T. Orr
of Warner Bros, Pres. Taft Schreiber of MCA's Revue, exec. vp Thomas McDermott of Four Star, vp & gen.
mgr. Jerry Hyams of Screen Gems, production vp Maurice Unger of ZIV-UA, and Pres. Peter Levathes of 20th
Century-Fox TV—told networks & agencies that it may become necessary for producers to makeé éxpensive (to
program buyers) settlement with WGA if firm premiere deadlines must be met. Recommendation of the film
executives: Extend the summer rerun period until strike picture clarifies.

WGA meanwhile is attempting to counter this move, and has protested to American Assn. of Adver-
tising Agencies against breathing spell that would be afforded to producers by late start on new film shows.
Replied Pres. Fred Gamble: AAAA plans no official action in strike; it's up to individual menibers.

It's in the agency area that a breakthrough may come, however. Theoretically, there's nothing to stop
an agency signing some form of “minimum basic agreement” with WGA, and then going into union-approved
TV production for itself. At least one major agency, reputedly McCann-Erickson, has already contacted WGA
to explore this possibility (Vol. 16:22 pl0).

McCann-Erickson move is not really surprising. For one thing, M-E last week hired ex-CBS-TV Pres.
Jack L. van Volkenburg as pres. of its semi-autonomous M-E Productions, reporting to Chmn. C. Terence Clyne.
(M-E's official statement to us concerning the reason for bringing in the former network pres., however, was
that “we are merely filling out the ranks of our top hierarchy, since each M-E division has a pres. & a chmn.”)
For another, M-E Productions is virtually the framework for a full-fledged production erganization, since it pro-
duces no TV commercials (the job of M-E's creative dept.) and exists only to service programming.

M-E agency is no stranger to program production. In past season, house-produced shows have been
primarily in realm of specials ("America Pauses” series for Coca-Cola, ““Some of Manny's Friends"” special)
with the agency preferring to buy bread-&butter film shows from networks and independent producers as
basic TV program vehicles. Admen with long memories were also recalling last week that it was M-E that held
the production reins, or directly commissioned shows like the original radio “Dr. Christian” series and the spot-
placed "Death Valley Days” in TV.

Networks, concerned about situation, are preparing special plans to meet it. ABC-TV has a greater
percentage of film programming (nearly 90%) in its nighttime schedule. Program vp Tom Moore tolds us the
network has had under wraps for past 6 weeks a blueprint for an extended summer rerun season and a
delayed on-ir start for new fall shows and older film shows hit hard by WGA strike. CBS-TV ‘and NBC-TV,
we also learned, have mapped comparable plans:

Situation stirred up rumor storm in both N.Y. & Hollywood last week and created trade press head-
lines (actually 1ncorrect) that networks had hrmly agreed to postpone fc:ll starts, sub]ect to agency & chent
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approval. In both cities, officials of 3 networks denied June 3 that this was so-——and from Hollywood, Alliance
and AMPP issued a joint statement that 2 networks were “re-examining their schedules . . . wherever
required” and the 3rd “already has prepared a revised schedule.” On agency front, “no comment” was
the rule, although one enterprising trade paper carried a June 2 story that agencies & producers had agreed
to a postponement—some 24 hours before meetings were held.

BIRTH OF FCC 'WATCHDOG' DIV: FCC's new Complaints & Compliance Div. has started—
on paper. At least it's got a chief—Broadcast Bureau attorney John C. Harrington, who has served as a top
level advisor to bureau chief Harold G. Cowgill, to whom he’ll still report in the new job.

Harrington still doesn’t know exactly who will be on his staff, won’t know until Congress decides
whether to give Commission the $300,000 it wants to make the division a full-fledged operation. He will have,
however, at least the personnel of now-abolished Compliance Branch of the Renewal & Transfer Div.—LeRoy
Schaff, William H. Hunter, Louis Bryan. It's expected more people will be transferred from Renewal Branch.

Most observers regard Harrington as an excellent selection, capable & careful. He has been a top-
notch trouble-shooter on all phases of broadcast activity, working on many of Commission’s tougher prob-
lems. He was born in Fall River, Mass. in 1911, received Holy Cross A.B. in 1932, Georgetown LL.B. in 1940.

He started ‘with FBI in 1936, served with Federal Security Agency 1939-1943, Justice Dept. Lands
Div. 1943-1946, FCC 1946-1948, back to Justice Lands Div. 1948-1956, then with FCC since 1856.

Asked for his concept of job, Harrington pointed to FCC’'s announcement: “The new Division will
serve as a clearing house for all complaints concerning the conduct of radio & TV broadcast operations and
compliance with statutes, international agreements, and policies & rules of the Commission. It is charged
with the responsibility of ascertaining facts, in response to specific complaints or on its own initiative, and
keeping the Commission informed of developments in the broadcast industry. Its purpose is to enable the
Commission to better dischdrge its own obligations under the Communications Act, and ultimately to assist
broadcasters in discharging their obligations to operate in the public interest, without impairing their basic
responsibility as licensees.”

STOPGAP EQUAL-TIME EXEMPTION ADOPTED: Shelving hotly controversial plan to
compel TV networks & stations to give free time to Republican & Democratic Presidential nominees, Senate
Commerce Commitee last week dpproved alternative proposal: suspension of equal-time rules to permit
debates by 2 candidates on air (Vol. 16:22 pl4).

Broadcasters won big—if not unexpected—victory with pigeonholing of mandatory TV debate bill
(S-3171), which was denounced at hearings last month as unconstitutional. Networks (CBS Inc.'s Frank Stan-
ton in particular) won argument—with Committee, at least—that Communications Act’s Sec. 315 was only
thing preventing them from voluntarily offering free time to major candidates anyway. It was Stanton who
first proposed suspension of Sec. 315 to accomplish professed “great debate” objectives of measure, co-spon-
sored by Committee Chmn. Magnuson (D-Wash.), Sen. Monroney (D-Okla.) and score of other Senators.

But big question remained: Will Congress act before adjournment early next month to lift applica-
tion of law so that networks won't be subjected to equal-time harassment by minor candidates?

Easy passage of recommended joint resolution in Senate was predicted by Committee sources, despite
expected opposition of some holdouts for Magnuson-Monroney bill, such as Sen. Yarborough (D-Tex.). Com-
mittee report on stopgap proposal was being rushed so Magnuson could submit resolution on floor early this
week. But House must approve resolution, too, and it may run into pre-adjournment legislative logjam there.

Sec. 315 suspension resolution is simple & short. It says law’s requirement that broadcasters must
provide. equal air opportunities for all candidates for same office isn't applicable in 1960 campaign so far as
candidates for President are concerned. It also charges FCC with responsibility for seeing how exemption
works out and for filing report to Congress by March 1, 1961 —implication being that Magnuson-Monroney bill
will be revived then if networks haven’t fulfilled promises under exemption to give nominees full opportunities.

Proposed temporary abrogation of law has no precedent in broadcasting’s legislative history, never-
theless. And such a joint Congressional resolution, in effect repealing law for specific purposes for specific
period, is rarity on Capitol Hill. Office of Senate Parliamentarian told us no similar proposals have come up
in recent years, at least, although joint resolutions & private bills providing individual exemptions in such
areas as tariff & immigration laws are common.
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Note: FCC wasn't waiting for Congressional action on Sec. 315 resolution before proceeding with its
own. 1960 campdign watchdog operation. It stérnly reminded TV stations last week that all Guestions in polit-
ical policy-&-planning questionnaire sent out last month (Vol. 16:21 p7) must be answered. Replies so far
from stations “indicate d neglect by many to answer 2 specific questions,” FCC said. One deals with general
policy on free political time, other with plans for clearing time for sustaining Presidential election broadcasts.
FCC will carry out its role by asking all stations to report just how they've handled political broadcasting
during the campaign. Even if the suspension resolution isn't approved, it will ask licensees to tell how
they've implemented Sec. 315 as it stands.

Milestone in electronic journalism—that was NBC Chmn. Robert W. Sarnoff’s praise June 3 of Senate
Commerce Committee’s action re suspension of Sec. 315 during the Presidential campaign. The measure, if
passed by Congress, would “free responsible broadcasters to do what they have long sought—to exercise their
initiative in presenting the major-party candidates without incurring the penalty of giving equal time to 15-
odd minor & splinter-party candidates,” said Sarnoff. Meanwhile, he added, NBC would stand by its plan to
present major-party nominees in 60-min., prime-time telecasts of “Meet The Press’ prior to Election Day.

VHF CHANNEL-HUNT NEARRS DEAD END: Always-dim prospects of getting more vhf
channels for TV from the military have just about flickered out. There's nothing official yet, and FCC Chmn.
Ford has yet to coniclude negotiations with OCDM and inform Senate Commerce Committee of resulls.

Outlook has always been bleak, but no military spokesman had ever said so publicly—until Adm.
Arleigh Burke, Chief of Naval Operations, spoke up at recent convention of Armed Forces Communications
& Electronics Assn. He didn’t mention TV or any other service, but there was little doubt about what he meant
when he said:

“All of us must be alert in fighting this silent enemy, high cost, which robs us of our defense dollars.
We must guard against unnecessary use of expensive materials, against costly modifications, which fail to
produce significant improvements. ‘l

“Unwarranted criticism, and campaigns against the limited military frequencies of the radio spectrum
are a good example of non-productive expense. Should the armed forces be forced to shift to new frequencies, |
to change equipment to do so, the result would be harmful; not just in waste of the taxpayer's money, but '
also in prolonged reduced readiness. The money could be employed elsewhere in the advancement of elec-
tronics, and be reflected in a stronger national defense."

If Adm. Burke’'s views are typical of military attitude—and there’s scarcely any doubt they are—
FCC will go back to trying to implemeént what it has, 12 vhis & 70 uhfs. This will mean more pressure for
vhf mileage-cut drop-ins and vhf-uhf deintermixture.

FRESH SET-COUNT & PENETRATION FIGURES: Both ARB & Nielsen are coming up
with brand-new industry tools in the form of updated county-by-county set counts. |

ARB reports that its tabulations, to be released June 13, will include Alaska & Hawaii for the first
time. The results are based on sampling done last Nov. & March. Unusual angle: There dre 700 “reversals”
—i.e., counties showing fewer sets than in Advertising Research Foundation's 1958 figures. However, all
markets (county groups) show a net increase. ARB will follow up, at end of June, with market-by-market
and metropolitan area totals.

Nielsen releases U.S. state & Canadian province totals today, June 6 (see next page), following up
with county-by-county tabulations June 13. As usual, figures of both will show number of sets, households &
percentage penetration. (For Nielsen's last estimates, as of spring 1959, see TV Factbook No. 30, pp. 37-47.)

Ay

American TV stations along border points will also lose

Stations

Ban on use of Ameérican TV & radio stations by candi-
dates for public office in Canada has been proposed to the
House of Commons: elections committee. Examples of cur-
rent use are KVOS-TV in Bellingham, Wash. and several
radio stations in northern Maine and along the border,
where candidates seeking election to Parliament need
U.S: TV & radio facilities to cover their constituencies.

révenue to Canadian stations unider a new ¢hange in On-
tario regulations permitting breweries, distilleries and
wineries to advertise on TV and radio. The new code, ef-
féctive Sept. 4, will allow these advertisers to use public-
service programs with sponsor identification, but no spot
announcements. The Ontario action is expected to spread to
other provinces following next month’s Banff conference
of provincial liquor éommissioners.
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More about

TV NOW IN 87°% OF U.S. HOMES: The growth of TV
continues, although the “mature’” expansion of the
medium has now become gradual. As of Jan. 1960,

Television Ownership by Geographic Area

Total Homes

Television Homes

TV ownership county by county.

homes. 12 months before.

ous year.

reached in all network periods.

. : s TOTAL U.S. ; '
there were 45,200,000 U.S. TV homes, representing 87 % ﬁort: : ts iig::ggg 45,200,000 87%
A . . o £: 1) ok . 13, : 12,043,800 92
of the 52 million households in the nation, according to New England . . 2,951.800 2,735,060 55
A. C. Nielsen’s newest state-&-county U.S. TV owner- ﬁ(:g::ctlcut ggg.;gg ggiggg 9
ship estimates. This compared with 44 million TV MBaSSACRUSELES  eeurviverrrrrrenrsrrssssneos 1,461,700 1,358,160 93
" New Hampshire . . 168,200 153,320 91
homes and 86% a year earlier. (See next column.) Rbode ISIand v 249,800 232,810 93
“ . - T - ielsen terms its fie- ! ermont ’1,03,500 90,640 88
,Praf:lf-.lcal ESsimfaress 5 what .N El T s 8 Middle Atlantic 10,105,200 9,318,740 92
ures (which were seen by conventioneers recently in. its gew .{grslsy 1,751,500 1,628,530 93
y Q 3 d s i ew York ... 5,084,000 4,694,940 92
NAB hospitality suite). They vs,r,ere derived by applying Pennsylvania 3,269,700 2,995,270 92
. ({9 4 3 5
Nielsen-calculated “growth rates against estimates of t.o- North Central . 15,611,500 14,061,900 90
tal U.S. homes made by Sales Management. Full data in EaIsI(I: North Central sievseneiion 10,917,100 10,032,610 92
F 4 . . L . A . g - h- h ~ : ;. X
the Nielsen Study, available in a $5-per-copy book, shows Indiana Feeiy aag a0 3507 200 o1
'lsdﬁg‘h{gan I 2,336;700 2,151,580 92
s ; hio donenes 2,808,200 2,700,660 93
The most-saturated area, indicates the report, is the Wisconsin 1,151,400 1,034,950 90
North East; which includes the industrialized, heavily-ur- ngzv af‘lorth Central ... : ng;,égg 4’3%3’%28 gg
ban New England and Middle Atlantic states. There, TV Kansas it 675.300 557660 83
i e [ A Minnesota , » 974,300 847,360 87
reached 929% saturation ‘a‘nd a TV htometcount odf ﬁ,gg?{,ggg %i%souii 1,373°300 1215780 o
i 1S -COIY i uration and. ; ebraska ... 443,000 372,520 84
in Jan., as compared with 91% satur B TR North Dakota .. 170,600 124,890 73
South Dakota v 198,100 135,160 68
The South is still the least-saturated area, although South 14,968,000 11,908,440 80
SlOle Catching up.. In the ;South, TV is now in 80% of SOBtV]’ll. wAatI}antic ........................ sesibeie 6,':13;(1;,':3)88 S'Z(I)g,égg g;
- ) . ; g elaware i :
homes (11,908,000) as against 78% (11,425,320) the previ- Dist. of COIUMDIA .vouveevrersesrioonns 243,500 223,900 92
Florld?. L oET e e 1,448,500 1,177,440 81
) . . Georgia  ip Sy 0 1,024,400 809,900 79
There’s a 5-way tie for first place among individual Maryland ... 865,600 776,940 90
: T - North Carolina ..., 1,115,400 877,480 79
states in terms of TV penetration. Conn., Mass., R.I., N.J. ‘sﬁu@h Carolina ... 594900 459°800 77
) .. . : ; irginia 1,039,500 854,550 82
arfd Ohio all haye 93% .TV ‘satur;’atlon. On the low er}d of West Virginia 512,600 403540 79
Nielsen’s TV totem pole is Miss., with only 649% saturation. Easfi Soiith Central . 3,188,300 2,336,000 74
i . . : : : y Alabama 838,600 638,230 76
Canad.lan TV owr}ershlp, for the first time, is also Kentucky . , 831,100 622,170 75
measured in the new Nielsen report. Of the 4,266,800 homes I\T/Ilss15smpx s ggg.ggg 32%.310 6;
. ; 5 . . . . . i ennessee . ! 751,290 7
in Canada’s 9 major provinces, 80%—3,423,410 hotiies—are West South Central ... 4,808,400 3.842,040 80
TV-equipped. The heaviest saturation—88%—ocecurs in Arkansas ..o . 482,100 344,100 71
o £ Niel . t Louisiana 855,800 676,420 79
the province of Quebec. Due soon from Nielsen: a report, Oklahoma 679.700 556310 89
to complete the Canadian picture, on Newfoundland. Texas ... 2,790,800 2,265,210 81
West rennisios 8,363,500 7,185,860 86
%* ¥ % Mountain ..., : 1,946;600 1,528,330 79
o , . . ATIZONA  suvereeeeerrmsenresseesesserenssoeen . 357,200 297,940 83
Results of ARB’s new 100-market .overnight rating ?dolgraﬂo 5}3‘4,600 425,520 83
v e A ; L AN Y T 185,600 142,100 77
system experimernt, being conducted this week, will be Montana & SR T i
A¢ E IR, » ADR : Nevada 89,600 69,040 77
made public “within 10 days,” ARB’s N.Y. mgr. Jack Gross NeW MeXicO womermmoosmmerommereen . 245900 182,150 74
told us last week. ARB has set up 100 sample areas, of %]’Vtah e 243;500 216;060 89
which 24 ‘will be equipped with automatic Arbitron meters. Pac’izzmlng 44 ; 4.51’3{383 ; 6;3,‘;53 g;
Coincidental télephone calls to pre-selected homes will be California 4,901,300 4,401,480 90
N , 5= e ; regon 588,500 466,920 79
conducted in the remaining areas. The initial plan calls WaShINELON oo 927,100 789,130 85
for use of about 800 homes per 30-min. period, with figures
supplicd the next morning for national ratings & homes CANADA
Total Homes Television Homes?*
- Canada (9 Provinces)t ... o 4,266,800 3,423,410 809,
RO 1 5 Thisws T Hobert Maritimes ... o . 319,000 228,930 72
an for N.Y. City, endorse ayor Rober Prince Edward Island .......... 23.200 14,390 62
Uhf plan fo Al 5, Py LETR 1L “Th Nova Scotia .. 165,700 129,980 78
Wagner, has been lauded in a N.Y. Times editorial. e New Brunswick s cint e, 130,100 84,560 65
proposal to erect an experimental ultra-high frequency TV Quebec .. 1,123,000 983,130 88
station in N.Y. promises to serve a variety of useful pur- Ontario 1,547,700 1,336,930 86
poses. We hope the Senate will endorse the ,actlon of the Prairie Provinces ... . 810,700 536,860 66
i i g 3 ary apprepriation of $2 mil- Manitoba 230,800 159,610 69
House in approving the mecessary approp $. Saskatchewan .. s 243,300 148,000 61
lion., With commendable alertness, Mayor Wagner recog- Alberta ... ‘336,600 229,250 68
nized that this experiment may present a heaven-sent British Columbia ...... N i 446,400 337,560 72

opportunity for N.Y. City to engage in non-commercial
TV,” said the Times. On May 19, Mayor Wagner sent a
telegram to Sen. Warren G. Magnuson (D-Wash.), urging
the approval of the recently-recommended FCC $2-million
allotment for a 2%-year N.Y. City uhf research program
(Vol. 16:16 p2). If the project is approved, the mayor
will ask the city’s Board of Estimate for $100,000 a year to
supply station programs.

*Includes TV homes for counties with less. than 109 ownership. 1New-
foundland available at later date.

Westinghouse Bestg. Pres. Donald H. MeGannon last
week debated former Harris Subcommittee chief counsel
Dr. Bernard Schwartz on FM radio WFUV N.Y. Subject
was problem of federal control .of broadecasting in first of
Fordham U.’s new series, “Current Problems & the Law.”
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NBC DEALS ARE LEGAL, BICKS SAYS: ‘‘Careful investiga-
tion & review” by the Justice Dept. of NB(C’s proposed
station swap-&-purchase deals in Philadelphia, Boston,
Washington and San Francisco (Vol. 16:21 p10) dis-
closed no evidence that they “run afoul” of the 1956
RCA-NBC consent decree, anti-trust chief Robert A.
Bicks said last week.

In a letter to House Judiciary Committee. Chmn. Celler
(D-N.Y.), Bicks wrote that he & his aides ¢ould find no
legal basis for intervention now. He suggested that com-
plainants (such as Westinghouse, whose WBZ-TV Boston
would lose its NBC affiliation to NBC-acquired WNAC-TV;
or KRON-TV San Francisco, which would los¢ out to NBC-
acquired KTVU) could “plead their cause in other judicial
forums or before the FCC.”

Bicks said that neither Justice’s hands-off decision nor
the 1956 Philadelphia decree “intrudes upon powers or re-
sponsibilities of the FCC in its application of the statutory
standard of ‘public interest, convenience and necessity.””

Network critic: Celler wasn’t pleased by the word from
Justice. He had told Bicks he was “profoundly disturbed”

by Justice inaction, which he said “makes a nullity”” of the

decree. Afteér reading Bicks’ letter, he warned: “I am se-
riously considering resumption of hearings [by the Judi-
ciary Anti-trust Subcommittee] on the TV industry.”

In the course of Justice’s study of NBC’s multi-faceted
proposals, Bicks said, anti-trust lawyers fanned out across
the country from Jan. 21 to April 27, interviewing prinei-
pals, parties and protestants. He listed these participants
in the interviews: 8 NBC-RCA, 6 RKO General, 4 KRON-
TV, 10 KTVU, 7 WBC, 4 ABC—and 4 brokers.

Findings' Reported By Bicks

These were among findings reported to Celler by Bicks:
NBC negotiations with RKO General for WRC-TV
Washington: “Eviderice obtained . . . showed no economic
leverage by NBC . . . As a matter of fact, the evidence ob-
tained seems more consistent with the proposition that RKO
General occupied a stronger bargaining position than NBC.”

NBC negotiations with KRON-TV: They “were care-

fully scrutinized for any acts or conduct relating to the
negotiations showing abuse of the network affiliation power.
From facts obtained, we concluded that acts or conduct of
NBC amounting to a restraint of trade cognizable under
the decree.é¢ould not be established.”

“Persistence of the RCA-NBC conspiracy”: “In light of
the préesumption ‘that the ¢onspiracy had ended with entry
of the final [consent] judgment, we thought it highly un-
likely that the court would find this initial conspiracy . . .
to have been resurrected . . . solely on the ground that one
end sought by the conspirators had been achieved with the
acquisition by NBC of stations in Boston & San Framcisco.”

NBC 'negotiations with Westinghouse: Facts couldn’t
bé developed. to establish “that the network power of NBC
had been used with respect to one market in order to gain
an economic advantage in another. True, the loss of NBC
affiliation by Wesinghouse & KRON-TV may result in eco-
nomic injury to their broadecasting operations in Boston &
San Francisco. Such injury, however, is attributable to
exercise by NBC of its option to terminate the affiliation
relationship rather than to acts or conduct of RCA or NBC
improper under the decree.”

At week’s end, NBC & RKO General filed voluminous
applications for transfer—supplying details on the whole
series of transactions.

JUNE 6, 1960

Search for NAB Chief Narrows: The 2 divergent camps
in N'AB’s hierarchy may come:to an agreement during its
June 17 board meeting and decide iwhen to pick a presi-
dent to succeed the late Harold E. Fellows. One group

says: “Let’s do it now.” The other: “Wait for ‘the elec-

tions and see how the political wind blows.”

Special selection committee under C. Howard Lane,
KOIN-TV Portland, is said to have been concentrating
on 2 or 3 outstanding prospects. One mentioned very fre-
quently is Norman P. Mason, administrator of the Housing
& Home Finance Agency—described as “a true admin-
istrator.” He’s a businessman, spent his career in lumber
& hardware before becoming Federal Housing Admin-
istration Commissioner in 1954. In addition to participating
in many civic activities, he has served as advisor to many
govt. groups—NPA, OPS, etc. in 1947-48 and he was pres.
of the National Retail Lumber Dealérs Assn. He’s 63, was
born in Willsboro, N.Y. Before joining FHA in 1954, he

‘headed Cooperative Reserve Supply Inc., Cambridge, Mass.,

a Tumber warehouse.
Also mentioned by some is Fla. Gov. LeRoy Collins,
who will be presiding officer at the Democratic convention.

NBC’s purchase of KTVU San Francis¢o may ‘develop
another complication. Last week, FCC wrote KTVU that
there’s a discrepancy between its originally-stated pro-
gramming plans and -its actual performance. The Commis-
sion said the station had proposed that 4.6% of its schedule
would be educational, 3.9% devoted to discussions. The
performance, FCC said, looks like 0% educational and .5%
discussion. ‘

Second TV outlets in Edmonton & Calgary have been
licensed by Board of Broadecast Governors, which also. li-
censed outlet for Prince George, B.C. BBG awarded Ch. 4
Edmonton to CBC over 4 competitors (Vol. 16:11), stating
this will give network a basic station enabling it to ‘“‘dis-
charge completély the corporation’s mational bestg. respon-
sibilities between ‘Winnipeg & Vancouver.” Ch. 4 Calgary
was awarded to CFCN TV Ltd. (wholly-owned by H. Gor-
don Love & family, who operate radio CFCN); the losing
applicant was Chinook Communications Ltd. (Vel. 16:11).
Radio CKPG Ltd. was awarded Prince George's Ch. 3 over
Aurora TV Ltd. (Vol. 16:18), BBG stating economies of
joint. ¥adio-TV operation niake siiccess possible in small
markets, also make for better service.

Tall tower proposed by WITN (Ch. 7) Washington,
N.C. will extend 1,602 ft. into the air—130 ft. higher than
the Empire ‘State Bldg. :Cost of the tower, which will re-
quire over 500,000 pounds of steel, is estimated at $300,000.
Completion of construction at the site of the station trans-
mitter will require 6 months after FCC & FAA approval.

Promotion idea: KSL-TV Salt Lake City promotes its
shows & advertisers via a specially-painted transit bus that
travels a different route of the ¢ity daily. Passengers re-
ceive a TV-program folder. Each Friday, a KSL-TV hostess
rides the bus and distributes samples: from advertisers.

Promoting color TV in cooperation with Noxrfolk-Ports-
mouth-Newport News. RCA Victor dealers, WAVY-TV is
scheduling top-rated color movies every Saturday night,
beginning June 18. The station is also scheduling regular
announcements calling attention to the advantages of own-
ing color sets and the ease of color viewing.
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Helffrich Joins Code Staff: One of network broadcasting’s
most knowledgeable arbiters of taste in programming &
advertising—NBC continuity acceptance dir. Stockton
Helffrich—will run NAB’s new N.Y. branch TV Code office.

Helffrich’s appointment as N.Y. office dir., a post set
up in expanding operations of the industry’s self-policing
agency, was announced June 5 by the TV Code Review
Board following its first post-NAB convention meeting in
Washington. No office site has been picked yet, and Helff-
rich probably won’t take over his new job before Aug., but
the office will be opened before then with a secretarial staff.

Except for World War II service as a Navy lieut.,
Helffrich has put in 27 years of uninterrupted work for
NBC—almost all of them in script-&-commeércial areas. He
joined the network after graduating from Pa. State U. in
1933, was assigned to NBC’s script div. the next year, and
advanced from asst. script mgr. in 1935, to continuity ac-
ceptance mgr. in 1942, to dir. in 1955.

He has headed a 36-member NBC staff covering both
TV & radio networks. In 1948, Helffrich originated Cart
(“Continuity Acceptance Radio & TV Monthly Report”)

which has wide distribution among industry executives ‘&

newspaper TV editors.

As NAB’s N.Y. Code representative he “will concen-
trate at the outset on providing service & advice to agen-
cies & advertisers wishing to create material in conformity
with the TV Code,” the Review Board said. Helffrich will
report to NAB’s Charles H. Tower, who becomes TV vp
June 20 (Vol. 16:20 p7).

Helffrich’s appointment was the only major action re-
ported taken by the Review Board under Chmn. E. K. Har-
tenbower (KCMO-TV Kansas City) at NAB’s Washing-
ton hq in its first post-NAB convention sessions June 1 & 2.
G. Richard Shafto (WIS-TV & WIS Columbia, S.C.), of
NAB’s 3-man policy committee, sat in on the meetings.

On the Review Board’s agenda were “possible” Code
amendments, a review of station monitoring finding since
Jan. 1, drafting of a report for the TV Board at its sched-
uled June 15 meeting in Washington. No announcements
of any new Code moves were made after the closed sessions
adjourned, however.

» * *

New NAB engineering handbook—first revised edition
since 1949—has beén mailed to station & network members.
Published by McGraw-Hill, the 5th edition is available free
to members as of June 1. Stations joining NAB later may
order one copy for $16.50. The book will retail to the public
at $27.50 when it is released generally about Aug. 1.

* % *

NAB convention keynote speech by Clair R. McCol-
lough (Steinman Stations) in Chicago April 4 (Vol. 16:15
p9). was inserted in the May 23 Congressional Record by
Sen. Frear (D-Del.). Heé said the Senate should find “much
interest” in thé address by McCollough; who won NAB’s
1960 Distinguished Service Award.

“FTC & the Broadcaster” will be the subject of a
speech. by that agency’s Chmn. Earl W. Kintner at a lunch-
eon meeting of the Federal Communications Bar Assn.
June 9 in the Willard Hotel, Washington. Members .of the
Assn. of Federal Communications Consulting Engineers
have been invited to attend.

Film & Tape
More about

ARNAZ, WGA TALK COMPRCMISE: Possibility of an end
of the 5-month-old Writers Guild of America strike
against TV film producers arose late last week in dis-
cussions between Desilu Productions owner-producer-
star Desi Arnaz and officials of WGA. From the
conversations came a new proposal, reported to be
considered a “workable & reasonable compromise” by
both parties.

Arnaz, confirming these talks, told us. “there will be
further meetings” with WGA. He also indicated that he
will convey the compromiise proposal to the Alliance of
Television Film Producers, of which Desilu is a member.
It’s understood the compromise contains concessions in the
crucial foreign residuals area.

Arnaz’s entry into the critical strike situation came
about as the result of full-page ads he inserted in Holly-
wood trade papers,in which he called for a resumption of
negotiations on a round-the-clock basis to end the strike.

The producer-star had also asked WGA membership to
nominate a committee which could negotiate & sign a deal
without membership ratification. WGAW Pres. Curtis
Kenyon and other Guild officials met ‘with Arnaz, and
pointed out it would be unconstitutional for a negotiating
commiittee to sign a deal without membership ratification.
However, WGA told Arnaz it liked his suggestion for
resumption of negotiations on the basis he had outlined,
and it was from ‘these talks that the compromise emerged.

Meanwhile, Hollywood TV film factories were virtually
idled by the strike. The paralysis of production has caused
widespread unemployment among all unions & guilds in
Hollywood—and the lack of scripts, originally a Hollywood
problem, has mow brought the networks & advertising
agencies into the picture (see p. 2).

McCann-Erickson has quietly, unofficially queried the
Guild regarding possible production under WGA terms,
apparently via its M-E Productions, of which ex-CBS-TV
Pres. Jack Van Volkenburg has just been named pres.

Producer sources in Hollywood said the request for
N.Y. talks was made of the American Assn. of Advertis-
ing Agencies, but AAAA Pres. Frederic R. Gamble, in
Hollywood on busingss, told us the 4As had recéived no
such request, Furthermore, said Gamble: “We can’t con-.
trol our members. It’s a matter of individual decision by
the agency or sponsor involved.”

Revue studios, hard-hit by the strike, has been forced
to postpone production of 3 pilots—Detroit Police, Texas
State Trooper and a third based on the Del. state police.

Screen Extras Guild postponed its annual membership
meeting from June 3 to July .8 because of the Writers’
Guild strike which has delayed negotiations and because
SEG has filed on unfair labor piractices against the Alliance
of Television Film Producers. Hearing on the commplaint
against the Alliance is set for June 20, and inasmuch as it
involves negotiations, SEG delayed its session.

Buckeye Corp., the diversified poultry-equipment firm
already in the TV film business (Pyramid, Transfilm, Fla-
mingo), has offered 296,236 shares of its common stock
for all outstanding stoeck in King Bros. Productions Ine.,
independent Hollywood movie prodicer. Buckéye common
currently is being traded at about $4.50 a share.
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| What’s Behind | Hollywood’s Longest Strike

ANY INDUSTRY figures in & out of Hollywood
are baffled by the 5-month-old Writers Guild of
America strike which has virtually paralyzed produc-
tion. The walkout, which began Jan. 16, is jeopardizing
production of next season’s product. It has caused
widespread unemployment among TV’s union & guild
members and large losses for talent agencies which rep-
resent writers, actors, directors and producers.

The strike is clouded by such. an emotion-filled atmos-
phere that the real issues are often unclear.

Inasmuch as the producers have already agreed to
give the writers a raise in minimums and a pension plan,
the sole issue preventing settlement is foreign residuals.

In the contract which expired in Jan., writers received
no revenue from their films which were sold abroad. Today
they have demanded a percentage of the foreign gross (to
go into effect in 4 years) as the price of settlement. Just
as adamantly, the producers have refused (with one ex-
ception—Ziv-United Artists, which did offer concessions
in this area, but then withdrew its bid).

Foreign Market Seen as Profit Margin

Briefly, the producer argument is that even the
present residual system is burdensome, and his only chance
to make any money is in the foreign area. Under the
present system a writer gets 140% of minimum. Minimum
for a half-hour story & teleplay is $1,100, for a 60-min.
story & teleplay, $2,000. All residuals end after 1409 has
been paid.

In addition, argues the producer, if he should grant the
foreign concession to the writer, he would also have to
make it to the actor, director, IATSE, ete. Impossible, he
concludes:.

Ironically, both disputants agree that the foreign TV
market does. not represent much in the way of revenue
today, but they are hopeful of its potential.

The controversy contrasts with that which resulted
in the Screen Actors Guild’s recent strike against the
major miovie studios. Whereas SAG struck for something
in the past—paymeénts to actors for post-1948 movies sold
to TV—the writers are striking for something in the
future—a bonanza foreign market. The fact that no one
knows what will happen tomorrow has tended to complicate
and sometimes obscure the demands.

Playing an importafit role in the negotiations is the
so-called. Wasserman plan (named after MCA chief Lew
‘Wasserman, who originally suggested it). Under this pro-
posal, the present residuals system would be dropped, and
writers would share instead in a percentage of the gross,
foreign & domestic. WGA is for the Wasserman plan in
principle, and the Alliance of Television Film Producers
and Assn. of Motion Picture Producers also offered this in
their recently-rejected peace bid.

While Wasserman’s original plan offered writers 2.2%
of the gross, foreign & domestic, the Alliance-AMPP pro-
posal raised it to 2.5% of a film grossing $50,000, 3% of
films grossing more than that.

While they like the principle; the writers don’t like
those figures. They argue that under percentages offered
by ‘the producers, they would take a loss. Accordingly,

they want a guarantee in the foreign field. This the pro-
ducers have refused, challenging WGA to gamble, as it
once said it would. WGA's reply is that while it’s willing
to gamble via the royalty plan, it won’t do so if new terms
entail a rollback from present contractual terms.

Another factor that has been preventing a settlement
is disunity within the ranks of both producers & writers.
Originally the Alliance and majors refused. to grant WGA
so much as recognition in the foreign area. But the solid
employer front in Hollywood was broken ‘when the. net-
works offered WGA such recognition: Again, the Alliance
& majors originally refused to offer a royalty plan. But
when Alliance member Ziv-United Artists defected and
unilaterally offered such a plan to WGA, the Alljiance first
brought the firm back into its fold so that it withdrew the
offer; then proposed a royalty plan of its own.

As for WGA, internal politics & disunity have pre-
vented progress and have lulled producers into the wishful
sentiment that this strife will end the strike on the pro-
ducers’ terms. However, although a faction within WGA
has twice overruled the negotiation committee and, via
the TV-radio board & council, voted acceptance of Alliance

offers, the membership on both occasions overruled board.

& council by rejecting these offers. But at this point WGA

appears finally to have solved its internal factiorialism..

The producers have suggested that writers accept the
contract offered and let a fact-finding committee explore

the explosive foreign field until ‘the next set of mnegotia-

tions. To this the writers reply negatively, saying that
this would ‘merely mean that the fight would have to be
waged all over again on expiration of a new contract,

Rerun Profits Low; Say Producers

Producers say distribution. costs & residuals have
taken such ‘a big bite out of rerun grosses that there's
little ¢hance of making money in reruns today unless one
has his own production company or controls his distribu-
tion. (MCA-TV and Ziv-United Artists are distributors;
some executives such as Don Sharpe control their own dis-
tribution.)

A number of producers say the proposed royalty plan
may be the solution to the problem—the present residual
system. But on details, the disputants are miles apart.

WGA rebuttals declare that when the residual system
was established about 8 years ago, producers argued then,
too, that this would put them out of business. It hasn’t,
they contend, and on the contrary, producers on the whole
have prospered.

Being a strike for principle, it’s long & complicated.
‘Meanwhile, behind the scenes, SAG has given validity to

‘producer arguments that a major concession to WGA would

have to be given other guilds also. SAG, rebuffed on milder
foreign residual terms by the producers, has quietly let it
be known that if WGA gets what it seeks in the foreign
field, SAG will expect the same—only instead of WGA’s
2% demand, it has proposed 6%-8%.

Meanwhile, Hollywood TV  production has been hurt
as never before; and prospects for a normal season of pro-
gramming are bleak, barring any unforeseen, dramatic
settlement of the strike in the immediate future.
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NEW YORK ROUNDUP

To keep post-1948 features off TV, Twentieth Century-
Fox has sighed an agreement with a joint ¢ommittee of
Motion Picture Investors Inc. and the American Congress
of Exhibitors for non-TV theatrical re-issue of 12 post-
1948 feature “blockbusters.” The agreement will have to
be approved by TCF stockholders, probably at a July 6
N.Y. meeting. “There aren’t any other negotiations with
feature distributors presently in the works,” an ACE official
told us. In line with keeping theaters supplied with movie
product, 5 top exhibitors, National Theatres & TV, Loew’s
Theatres, RKO, Stanley Wartier & AB-PT, have approved a
plan. whereby “original financing for a new motion picture
production-distribution company would be provided.” NT&T
announced. it would deposit $400,000 in escrow with the
Chase National Bank, subject to deposit. of like amounts
by the othér 4 circuits.

Videotape Productions of N.Y. will be piping into agen-
ciles commercials ‘which were taped at the Videotape
Center, through a closed-circuit arrangement with the N.Y.
Telephone Co. Commercials also will be cast in agency
offices throuigh the use of taped files of models & announcers
than can be piped in from theé Center. Subscribing agencies
will pay a monthly rental plus installation charge.

NTA’s Third Man has been picked up for over 100
markets (“virtually covering the entire U.S. except for
N.Y.”) by Anheuser-Busch Ine. All 39 episodes in the
Michaél Rennie-starrer have already been filmed, with a
total production budget of $2 million, NTA reported last
week. Budweiser will make the program available for co-
sponsorship on an alt.-wk. basis in about half the markets.
Rheingold beer will sponsor the series in N.Y,

HOLLYWOOD ROUNDUP

Campaign against “runaway” foreign production of
movies has been reactivated by the Hollywood AFL film
council, consisting of unions and guilds reépresenting over
24,000 employes in the movie industry. H. O’Neil Sharnks,
exec. secy. of the Screen Extras Guild, will chairman the
Foreign Film Prodiiction Committee’s drive. So-called
“runaway’’ production is so labeled by Hollywood unions,
with the claim that producers go abroad to get lower labor
costs. Not so, say the producers; they seek authenticity.

MGM-TV is reported close to signing Rory Calhoun
for a series . .. It also plans to begin production on The
Islanders in mid-June and National Velvet July 1, despite
the writers’ strike. Also scheduled for production is a
60-min, pilot, The Adventures of Hercule Poirot; pro-
duced by & starring Jose Ferrer. It will be aimed at the
1961-62 season..

Obituary

Mrs. Martin Leeds, 38, wife of Desilu Productions exec:
vp, died June 3 in Los Angeles; from overdose of barbitu-
rates, according to authorities. Her husband and 2 sons
survive.

Congress
TV-RADIO BILLS LANGUISH: Chances grew dimmer last

week that the House Commerce Committee—let alone
Congress itself—will accomplish much this session by
way of a new broadcasting-control legislation.

The Committee headed by Rep. Harris (D-Ark.) had
been expected to get down to TV & radio business in a
series of executive sessions last week (Vol. 16:22 p4). But
his Commurications Subcommittee didn’t get around to a

preliminary bill-polishing session until June 2. And the

full Committee, not reaching Subcommiittee recommenda-
tions on its agenda, recessed June 3 after acting on a string
of unrelated measures.

This week’s schedule for Harris calls for June 6 & 7
Communications Subcommittee hearings on a Senate-
passed booster bill (S-1886) and a June 8 hearing on a
continuity-of-agency-service measure (S-1965); also passed
by the Senate (see p. 10).

No further executive sessions of the full Committee
to. act on pending legislation—including stripped-&-wa-
tered-down proposals recominended: by the Subcommittee to
ban payola—had been set at last week’s end.

Harris planned to break into this week’s public hear-
ings to hold quickie closed sessions with his Committes,
and he may call for full-day executive sessions June 9 & 10
in hurried attempts to clear some Communications Act
amendments to the House floor. Probable adjournment of
Congress will be less than a month away then, '

Time Riinning Out on Broadcast Bills

As legislative days go by it will become increasingly
unlikely that any changes in broadcasting law can be
pushed through the already-jammed House calendar—and
then through theé Senate.

As shaped up tardily last week by his Communica-
tions Subcommittee, however, this session’s Harris TV-
radio law-making program will be streamlined to fit in
amendments to a Senate-approved FCC procedural bill
(S-1898) to substitute pre-grant hearings for protests. By
tacking proposals onto the Senate bill, Harris hopes that
the Senate won’t bother with hearings on them if they get
past the House.

Abandoned by Harris & the Subcommittee was his
Omnibus bill (HR-4800), pending since early in 1959, to

reform ex-paite practices of FCC & other govt. agencies.

Also dropped was his catch-all 1960 bill (HR-11341) which
contained drastic preventives against payola, plugola, etc.,
banned trafficking in station licenses, required public hear-
ings on all license applications, ete.

Pieces of legislation picked up from these 2 measures,
modified and affixed tentatively to the Senate bill by the
Subcommittee, would: (1) Rewrite much of the Communi-
cations Act’s Sec. 317 to clarify definitions of payola &

plugola in line with suggestions by FCC & networks at

hearings (Vol. 16:16 pl). (2) Forbid rigging of contest

shows. (3) Set up “disclosure” rules requiring packagers

producers, etc., to inform stations when they’re being paid
for plugs on shows. (4) Authorize—but not require—FCC
to hold local license hearings.

Harris also was expected to make a pitch to the full
Committee for giving FCC authority to discipline offend-
ing stations by suspending their licenses instead of re-
voking them.

The proposed amendments were drafted & redrafted
by communications counsel Kurt Borchardt before they
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went to the Subcommittee. He had been in off-&-on con-
sultation with network & NAB lawyers since last month
(Vol. 16:20 pl4) on revisions. When they reach the full
Committee, Harris may run into more trouble & delay,
however. There’s no reported Committee opposition to anti-
payola-&-rigging provisions, nor is there any opposition to
the. Senate’s pre-grant hearing plan. But ‘there’s no such
Committée unanimity on less-than-revocation penalties for
licensees.

Meanwhile, ‘a dozen witnesses were being lined up for
this week’s 2-day hearings on the booster bill, authored by
Sen. Moss (D-Utah). It would make existing boosters
legitimate but give FCC control over rebroadcasting.

Note: Pending completion of Congressional action on
the booster problem, FCC currently is considering this ap-
proach: Permit existing vhf boosters to continue for a
substantial number of vears in a specific “zone” of a half-
dozen or so Northwestern states. Permit new vhf boostefs
in ‘that zone only upon a strong showing that uhf can’t do
the job. Ottside the zone, give vhf boosters a specific pe-
riod, perhaps 2 years, to move to uhf or quit. Allow no fiew
vhf’s to start outside the zone under any conditions.

FCC Comr. Lee’s renomination by President Eisen-
hower for another 7-vear term starting July 1 was ignored
again—as expected (Vol. 16:22 p4)—by the Senate Com-
merce Committee last week. 'Chmn. Magnuson (D-Wash.)
stuck to his plan to wait out House action on his contin-
uity-of-agency-service bill (S-1965) before bringing Re-
publican Lee’s appointment up for a Committee vote. This
delaying maneuver will keep Lee’s status uncertain until
at least after the House Commerce Committee conducts a
scheduled June 8 hearing (postponed from June 7) on the
Senate-passed measure to permit FCC & FPC ‘mem-
bers whose terms expire to stay in office until successors
are confirmed. The move had been intended to benefit Dem-
ocratic FPC Comr. William R. Connole, whose term runs
out June 22 and who was refused reappointment by the
President. But Connole said last week that because of
“compelling personal reasons” he wouldn’t stay in his job,
anyway. Meanwhile, the Commerce Committee did let loose
one bottled-up agency nomination, voting 11-5 to send the
ICC appointment of Timothy J. Murphy to the Senate floor
for an expected confirmation fight, Murphy, named to the
ICC to fill a Democratic vacancy, supported the Republican
Presidential ticket in 1956.

“Truth programs” broadecast nightly to Cuba by com-
mercial shortwave radio WRUL Scituate, Mass., purchased
last Dec. by Metropolitan Bestg. Co. (Vol. 15:50 p8), have
been hailed by Sen. Keating (R-N.Y.). In a Senate speech
he said the news shows—Por Cuba y Para Cuba (On Be-
half of Cuba & for Cubda)—are helping “to pierce the cur-
tain of .censorship drawn by the Castro govt. over all press,
radio and TV in Cuba’ Directed by ex-Cuban UN Am-
bassador Andres Vargas-Gomez, the programs are re-
corded in Miami, relayed to WRUL’s N.Y. studios for edit-
ing, then transmitted from Scituate 9-9:30 p.m. to Cuba
in a regular Mon.-Fri. schedule..

Equal time demand by Democrats in Congress for an
answer by Adlai Stevenson to: President Eisenhower’s TV
& radio report on the Paris Summit collapse (Vol. 16:22
pl4) has been held up. Democratic National Chmn. Paul
Butler said he wouldn’t decide whether to 'ask networks
for time until he could see how Senate investigations of the
U-2 spy plane incident turn out.

JUNE 6, 1960

INVESTIGATING THE INVESTIGATORS: Remember those
headlines back in 1958, whenh the newly-organized
House Commerce Legislative Oversight Subcommittee
got off to a fast investigative start (Vol. 14:4 p3 et
seq.) by eéxposing FCC expense accounts?

Remember how then-Climn. John C. Doerfer & other
FCC meibers went through public agony over their travel
vouchers ? How demon prober Dr. Bernard Schwartz, the
Subcommittee’s first chief counsel, made them writhe un-
der charges that they wrongfully collected $9-&-$12 govt.
per diein allowancés while they were on junkets with their
wives? How they were subjected to the embarrassment of
explaining bar chits on hotel bills ?

Well, govt. expense accounts were back in headlines
again last week—and this time Oversighters thémseélves
were the targets in the news.

Noting that “nobody investigates the ‘investigators;”
reporters Don Oberdorfer & Walter Pincus tried to make up
for the lack. They riffled through 25,329 expense vouchers
for 1957-59 in the House Disbursing Office to see how mem-
bers of Congress had been making out while traveling on
“official business.”

In copyrighted reports for the Knight Newspapers &
Life, Oberdorfer & Pincus found that many House mem-
bers not. only lived high on the road at the govt.’s expense,
but that “dozens” of bills they turned in had been altered
“to obscure the spending of public funds for Congressmen’s
liquor & music and the hotel expenses of their wives.”

Oversighters’ Names Featured Prominently

The reporters also observed: “Ironically, the loose
practices are concentratedin the expense accounts of House
investigating committees—the very groups which have been
busy scrutinizing everybody else.”

Item: Commerce Committee Chmn. Harris (D-Ark.),
among other things, ran up a $39.20 “bar d-rm” (presum-
ably bar-dining room) bill one day in Dec. 1957 at the
Ro'yal Hawaiian Hotel, Honolulu. A parenthetical note
““(food)” had been added opposite the entry on the bill at
the hotel, where Harris & 5 other Committeemen holidayed
on their way back from an IGY trip to the Antarectic,

Itemn: Similar Honolulu stop-over expenses were.

charged to the govt. by Oversighters Derounian (R-N.Y.)
& Flynt (D-GA.). Hawaiian stay cost public $851.51 in all.

Item: Rep. Moulder (D-Mo.), original chmn. of the
Oversight Subcommittee, charged the govt. $282.17 for 4
days at the Plaza Hotel, N.Y., including $90.38 he ran up
in the Persian room. He was on a. study mission for the
un-American activities committee,

All House members mentioned in the Obérdorfer-Pin-

cus story who could be teached for comment said their

govt.-paid travel expenses were legitimate, that they knew
nothing about alteration of bills. For one, Harris said the
story was ‘“nothing but a- smear,” that his Royal Hawaiian
hotel bill was fof food, that he has “an ironclad rule that
absolutely no liquor bills are to be paid by the govt.”
Flynt took the House floor, denounced the story, said he
had paid personal Honolulu expenses, won a. standing ova-
tion from hi§ colleagues.

One result of the story, however, was that Chmn. Omar
Burleson (D-Tex.) of the housekeeping House Administra-
tion Committee promised a hold-down on disbursements to
House meitibers for any night-clubbing, liguor or vacation
expenses. Burleson himself had been reported as collecting
$12 per diem for 84 of 88 days—including Thanksgiving &
Christmas—from: Oct, 1 to Dec. 27, 1958.
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Advertising

Net & Spot Rising With Total Index: The national ad vol-
ume in first-quarter 1960 rose a healthy 119 above the
level .of the year-ago quarter; indicates the latest Printers’
Ink index. With the sole exception of network radio (down
16% for the quarter), all major media contributed to the
gain: magazines (18% ahead), newspapers (18%), spot
TV (13%); network TV (7%).

The March volume was 139 ahead of March 1959.
Here too, radio, off 4%, was the only medium which failed
to gdin. Magazines, ahead 269 for the month, led the
percentage gainers, followed by newspapers (14%), spot
TV (13%) and network TV (2%).

In March-over-Feb. volume, however, only magazines
& newspapers showed percentage gains. Network TV was
down 59%, network radio dropped 8%. Weekly magazines
outgained all media both for the 1960 quarter over the
1959 quartér (25%) and for March over March (40%).

Index % Change from
Medium March March 1 month 1 year 9% Cumulative
1960 1959 ago ago Change
General Index ... 241 214 + 1 +13 +11
Total Magazines ........ 198 157 -+ b -+26 +18
Weekly  .cuveveennne w229 164 + 5 +40 +25
Women’s .ueeerssisiens 141 125 + 8 +13 +7
General Monthly 228 205 + 2 +11 + 8
Farm ... 111 104 + 1 7 411
Newspapers ., 216 190 -+ 4 +14 +13
Network Telev 468 458 — 5 + 2 + 7
Network Radio .... 24 25 — 8 — 4 —16
Business Papers ........ 247 229 0 8 + 7
Qutdoor ....ceevveeeerunesenns 155 141 — b +10 410
] 1st:Qtr. 1st Otr. 4th Qtr. 1 year
60 59 ’59 ago
Spot Television* .......... 762 672 + 3 +13 ~+13

All indexes have. been seasonally’ adjusted. The: index shown for each
medium 'is based on -estimated total advertising investments in: the
medium, mcludmg talent, production and media costs. For- each medium,
the base «(100) is an average of total investments in the years .1947-1949
except for the TV base, which covers the years 1950-52. Spot TV is
not- reflected in the genera] index. *Spot TV data, although shown
monthly, report the preceding quarter’s actviity.

Illegal promotional allowances by manufacturers &
distributors to retailers for advertising & special services
are defined in a new FTC guide for businessmen. The 16-
poirit manuadl covers the terms of thé Robinson-Patman
amendment. to the Clayton act. It is intended to help re-
move “a common excuse for non-compliance [that the
law’s] prohibitions are too complex for the non-lawyer to
understand,” FTC said. (For details, seé p. 20.)

Ad People: .Albert Ward, ex-Donahue & Coe, named Kud-
ner vp & TV-radio programming dir. . . . Richard S. Mul-
ford, ex-Desilu TV conimercial div., named D’Arcy TV-radio
dir. . . . Robert A. Wulfhorst, ex-Dancer-Fitzgerald-Sam-
ple, named vp and media research dir., Needham, Louis &
Brorby . . . John Lyden, Ted Bates senior vp, elected to
new post of vice chmn. James C. Douglass, exec. vp,
named administrative vp, also a new post.

S. Heagan Bayles named Sullivan; Stauffer, Colwell &
Bayles chmn. & chief exec officer, succeeding Raymond F.
Sullivan, who becomes founder chmn. . .. Roger N. Peterson
naried J. M. Mathes vp.

William E. Steers, Doherty, Clifford, Steers & Shen-
field, appointed chmn., 4As media relations committee;
Thomas B. Adams named vice chmn.; Reappointed to offices:
Best. Media: Leonard S. Matthews, Leo Burnett, chmn.;
Ruth Jones, J. Walter Thompson, vice chmn. TV & Radio
Administration: David Miller, Young & Rubicam, chi.;
Hildred Sanders, Honig-Cooper & Harrington, vice chmn.
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How Top 100 Spent: As the new Advertising Age chart
on p. 12 reveals, of 1959’s 100 leading advertisers, 95 used
spot TV and 88 bought network time. Of the 3 who used
neither spot nor network, 2 were distillers. The 3rd non-
TV advertiser, American Cyanamid, has been a TV user
in past seasons, but was inactive in 1959.

Biggest gross ad spender was General Motors Corp.,
with a total of $110.6 million in all media and $23.7 million
in TV. Procter & Gamble, runner-up, spent a gross total
of $105.6 million, but a proportionately much larger slice
($95.3 million) in TV. These TV expenditures do not, of

course, include the amounts expended for talent and other
production eosts.

Station Reps Assn. has evolved a proposed, standard-
ized “conformation of broadcast order form” after nearly
36 months of study by a special SRA committee. The form
would backstop telephone orders (béetween reps & agencies,
and between reps & stations) and would solve present con-
fusions arising from the wide variety of conformation
forms now in use. Approval for the SRA-proposed form
will be sought shortly from ad agencies, reps, stations, etec.
SRA has already endorsed the standard spot billing form
developed by Sponsor magazine (Vol. 16:22 p13).

Location-taped commercials within major industrial
plants are indeed possible, says CBS-TV Production Sales.
As a p\r,i'me example, it cited a tape commercial produced
recently at U.S. Steel’s Chicago South Works plant.
Crowed CBS: “Real-life quality that could not have been
obtained through any other medium.” On another tape com-
mercial front, NTA Telestudios Ltd. Pres. George K. Gould
snapped off a pro-tape rebuttal to anti-tape comments from
Filmways Inc. Pres. Martin Ransohoff made recently to
N.Y. Herald-Tribune ad news editor Joseph Kaselow. ‘“By
headlining his frustations with nonsense like ‘you can’t
make tape on location,” ‘maintenance is tremendous,” and
‘networks are the only ones who can afford to play with the
thing’ he (Ransohoff) is demonstrating clearly the grow-
ing impact & importance of video tape.”

Sindlinger & Co., business analysts, has moved from
Ridley Park, Pa. to new offices at 20 E. Wirniona Ave., Nor-
wood, Pa. (LU 6-5100).

New reps: KTEN Ada, Okla. to Raymer April 1 from
Venard, Rintoul & McConnell. ¢ KRBC-TV Abilene, Tex.
to Headley-Reed April 15 from Raymér. e KROC-TV
Rochester;, Minn. to Venard, Rintoul & McConnell July 1
from Meeker. o CHEK-TV, Victoria, B.C. to Young Cana-
dian Ltd. May 20 from Forjoe. ® KTVB Boise, Ida. to Head-
ley-Reed July 1 from Blair.

Station Rate Increases

Station ‘Base Hour Minute Date
KGO-TV San. Francisco ...... $1700 to 32100 $660 to $725 May 15
‘WJZ-TV Baltimore ......... 1540to 1732 4251 2
WMAR-TV Baltimore . 1500 to 1650 400 to 425 May 1
WTMJ-TV Milwaukee 1450 to 1500 300to 325 June 1
KCOP Los Angeles 1500 (no change) 6500 to 600 June 1
WFAA-TV Dallas ... 1200 to 1300 325. (no change) 'May 1
WKRC-TV Cincinnati -.... 1300 (no change) 350to 360 May 1
WTVN-TV Columbus, O. 1000 (no change) 250 tO' 260 ‘May 1
WLOS-TV Asheville, N C 700 t 800, 100 to 175 June 1
WRVA-TV Richmond veeesese 100 to 750 175to 160 ‘May 1
KQOL-TV Phoenix . 550 to 625 100 to 120 April 16
WDSM-TV Dulith . 500to 650 110 to -126 June 1
KHVH:TV Honolulu . 400to 450 90 to 110 April 1
WXIX Milwaukee ........ weee 395 to 425 60 (nochange) 2
WITN Washington, N.C. . 350.to 400 70 to 802 2
WCYB-TV Bristol; Va: ... 300 to 350 60to 703 July 1
WHIS-TV Bluefield, W.Va. 250to 300 75 to 85 June 1,
WKYT Lexington, Ky. ... 175to 250 35to 45 May 1

"1 Min. rate added, 20 Sec. rémains $350. 2 Not reported. 320 Sec. rate,
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