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General

ADVERTISING

1962 ad spending gains, 2:3

FTC report on aspirin, 3:2

TV outshines print media, CBS study shows,
4:2

AFA-AAW govt, -industry conference, 6:2

TV analyzed as market yardstick, 8:4

1962 gross network time billings, 9:4

admen want TV to guarantee audiences, 10:4

FTC tones down "sandpaper" order, 10:5

AAAA reaction to'.,ratings hearings, 17:5

1962 national spot radio up 2.1%, 17:5

networks.! views on cigarette ads, 18:5

sales reps back ratings, 19:3

best TV commercials, 21:5

ANA probes TV value, 21.6

Alberto-Culver 1962's top TV spender, 22:6

network rates increased by CBS & NBC, 25:5

Tatham says TV costs are rising for advertisers,

26:5

Tobacco Institute urges ban on youth-aimed
ads, 28:5

FTC rules GM and.L-O-F commercials illegal,
3L2

NAB adopts guidelines for arthritis and
rheumatism ads, 32:4

NAB says admen are part of ratings problem,
39:3

ARF wants voice in ratings reform, 40:3

Cowles' views on media growth, 43:5

AMAA's Crichton dissects Washington, 44:4

Senators favor self-regulation of ads, 46:2

ARF expands media research, 48:4

Kintner warns on ratings deception, 50:4

ALLOCATIONS

Ch. 50 Detroit granted to Kaiser, 1:4

Ch. 2 Santa Fe issued to KGGM-TV
Albuquerque, 1:4

Ch. 47 New Brunswick, N, J. assigned WNJU-
TV letters, 3:5

Ch. 3 CP, Sterling, Col., granted Frontier
Bestg., 7:5

4 groups apply for Ch. 5 Boston, 13:4

Ch. 7 CP, El Centro, Cal., granted to KXO;
Ch. 9 CP to Tele-Bcstrs., 15:6

Ch. 38 CP, Boston, goes to Boston Catholic
TV Center, 20:6

Ch. 11 proposed for Staunton-Waynesboro,
va., 30:5

Ch. 12 Santa Maria, Cal. granted Central
Coast TV, 37:4

Ch. 20 CP, Chicago, granted Chicago ETV
Assn., 37:4

Ch. 2 granted Samoa for ETV, 47:5

WWLP Springfield, Mass, gets WONE-TV's
uhf CP, 50:5

AM (Standard) BROADCASTING

Tighter rein on new stations likely, 2:3

KRSD Rapid City, S.D, fined $1,000 for
defective equipment, 17:4

KWK St. Louis license revoked, 22:5

FCC levies $3,500 forfeiture against 3 Ohio
stations, 25:6

Nielsen drops local radio service, 26:5

WDKD, Kingstree, S, C. goes to court over
"obscenity" decision, 34:4

ARB readies radio study, 35:3

FCC's 1962 profit report, 47:3

Station Sales

Ann Arbor, Mich., WHRV, 9:5

Puerto Rico, WAPA, 47:5

New York, N. Y., WBFM, 50:5

AMERICAN BROADCASTING COMPANY (ABC)

profile on new Pres, Tom Moore, 15:2
views on cigarette advertising, 18:5
petitions FCC for option time, 27:4

AWARDS . .
TV guide annual awards, 16:5
1962 Peabody awards, 17:6
CBS wins World TV Festival award, 19:5
best TV commercials, 21:5

COLOR TV
set makers join color bandwagon, 4:12
Cincinnati is "Color Town USA" with set
penetration, 6:10
color sets pose no service problems, Mans-
field says, 19:7

Admiral introduces $399.95 color leader, 21:7

Motorola introduces 2-size color line, 26:7

RCA invests $11.6 million to expand color lab,

26:9

Pilot studies return to TV production, color
only, 26:11

Curtis Mathes enters color market, 27:10
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Pilot to make color sets, 32:10

Sylvania survey of color market, 37:6; 38:7

1954-63 color set production estimates, 39:7

RCA color survey by Elmo Roper, 40:9

color TV at World's Fair, 48:11

ETIA will publish color statistics in 1964,49:7

sales forecasts, 6:8; 11:9; 28:11; 33:8; 37:8
50:7

COLUMBIA BROADCASTING SYSTEM (CBS)

financial, 7:12; 19:12; 33:10; 46:12

contests FCC decision on affiliate compensa-
tion plan, 1:4

TV vs. print media study, 4:2

contributes $100,000 to educational WNDT,
N.Y., 14:6

views on cigarette advertising, 18:5

annual affiliates meeting, 19:4

wins World TV Festival Award, 19:5

increases network rate, 25:5

"Town Meeting of World" Telstar project,
27:5

donates $250,000 for educational Ch. 28 Los
Angeles, 33:4

Stanton & Salant views on editorials, 40;:5

makes move into CATV, 45:3 -

adds colorcasts--when sponsor pays surcharge
46:6

rejected by FCC on TV compensation plan,
47:4

stockholders approve 2-for-1stock split,52:5

COMMUNITY ANTENNA SYSTEMS

compromise on control law seen, 2:2

New England Video buys Keene, N,H. system,
3:5

broadcaster-CATV conflict in Tifton, Ga.,4:3

giants battle at Austin, Texas, 5:3; 6:5

FCC regulation foreshadowed, 7:2

CATV-microwave dispute, 8:5

CATV operators seek regulations, 12:3

Binghamton, N.Y., system gets go-ahead,
12:3

McLlendon radio group goes CATV, 15:5

CATV regulation nears climax, 16:3

NCTA-FCC at odds on CATV law, 17:2

list of broadcasters with CATV interests, 17:3%
22:4

Vincennes U, plans unusual CATV operation,
17.4

WGN-TV Chicago moves into CATV field,» 18:5

Casper, Wyo., gets CATV-microwave channel,
22:4 )

m



Cox Stations buys Aberdeen, Wash. CATV
system, 22:4

status report on CATV regulation, 23:1

report on CATV prosperity and growing pains,
24:3

new NCTA officers, 24:6

broadcaster R, W, Rounsaville applies for
Rome, Ga. franchise, 27:5

H & B American seeks Communications
Satellite stock, 27:5

translators vs, CATV in Neb., 31:2

PGR Enterprises buys 2 Va, systems, 32:5

NCTA eager to work with FCC, 34:3

nation's largest CATV system signed for Austin,
Tex., 35:6

Storer buys 80% of S, Cal. Cable TV, 36:4

RKO plans acquisition of H & B American,
40:4

antenna makers team to stop CATV growth,
41:1

CBS invests in Vancouver, B.C, system, 45:3

CATV & TV-Radio Veterans meeting, 46:4

updated list of CATV systems, 47:3

McLlendon aims for 34,400 CATV subscribers,
49:3

CATV progress report, 50:2

American Cable buys Tupelo, Miss, system,
52:5

TV Microwave's CATV plans, 52:5

broadcaster W, E. Hussman enters CATV
field, 52:5

CONGRESS

hearings on rating services, 9:1; 10:1; 11:3;
19:2

broadcasters launch offensive against Sec,
315, 10:3

Rep. Celler slates TV-newspaper probe, 10:6

Nielsen testifies at ratings hearings, 12:1;
13:3; 15:3

House passes equal-time suspension, 25:1

Senate Communications Subcommittee holds
equal-time hearings, 26:2

opens hearings on editorial practices, 28:1

House hearings on editorializing, 29:3

Rogers bill bans commercial limits, 35:4

Harris thinks FCC over-steps itself, 36:1

Sen. Proxmire bill bars FCC favors for
congressmen, 36:5

Richardson's 4-point program of ratings valida-
tion, 38:3

Congressional views on editorial freedom, 38:5

House approves 1964 FCC & FTC appropriations
41:5

Rep. Rogers raps FCC, 42:2

Senate group tells FCC to limit staff, 42:5

House hearings on commercial 1imits, 45:1

Harris scores "fairness” doctrine, 46:5

Senate passes 1964 FCC & FTC appropriations,
47:4

House action on commercials and editorials,
50:4

EDUCATIONAL TV

Virginia's ETV network plans, 1:4

airborne ETV group seeks 6 uhf channels, 3:3

Peace Corps' Colombia project, 6:2

Triangle donates $1.5 million in facilities to
ETV station, 17:5

travails of ETV in N. Y., 18:3

CBS says ETV should compete with commercial
TV, 19:5

Agency for International Development drops
ETV project, 19:5

FCC establishes new point-to-point ETV
service, 30:2

HEW ETV grants, 31:5; 32:5; 34:5; 35:6; 39:5;
43:6; 50:6.

Congress locosening ETV purse strings, 33:1

ETV makes bid as real program force, NET gets
$6 million grant, 40:2

merits of airborne ETV, 52:5

ELECTRONIC INDUSTRIES ASSN, (EIA)

will complile color TV sales data, 12:7

moves to broaden scope, 12:9

crusades for all-channel tax repeal, 25:10

Wayman succeeds Sandwick as consumer
products staff dir,, 37:8

girds for fight on imports, 39:7

drops statistics on 11-in. TV, 40:8

pushes for color set data, 48:8

will include color TV statistics in 1964, 49:7
Horne forecasts 1963 and 1964 records, 49:8

ELECTRONICS INDUSTRY

Armstrong estate settles FM patent suits, 21:11

profile on home facsimile progress, 31:3

molecular consumer products due in 1964, 45:7

leaders see business climate good under LBJ,
48:7

EQUIPMENT

MGM Telestudios' new tape-film system, 2:5

Waltham Precision develops Tele-Beam pro-
jection system, 3:6; 4:7

molecular revolution in consumer products,5:7

GT&E transmits TV via laser, 8:9

3 portable TV tape recorders debut, 13:6

Sylvania shows 2-in-1 TV camera, 13:9

transistorized broadcast equipment debuts at
NAB show, 14:3

FTC ruling on foreign parts controversy, 14:14

ABC-TV debuts 4-vidicon color camera, 15:5

Collins introduces stereo modulation monitor,
17:5

report on Talaria color projector, 18:2

Scope Ilnc, developing color adaptor for b&w
sets, 27:9

report on Telcan home video tape recorder,
27:11; 31:7; 32:7

KEND-TV Fargo builds 2,063-ft, tower--
world’'s tallest, 31:4

EBU delegates see 4 types of color cameras,
31:5

behind Cinerama-Telcan deal, 36:7

Ampex shows home TV tape recorder, 37:10

Ampex introduces portable broadcast video
tape recorder, 38:6

Eidophor color projector in production, 39:3

Philips to export TV cameras to U.S,, 39:5

Fairchild readies home TV recorder, 44:9

demonstration of color TV Plumbicon camera,
47:5; 48:6

preview of Telcan TV recorder, 50:3; 51:7

FEDERAL COMMUNICATIONS COMMISSION_ (FC
Lee irked by MST uhf critique, 1:2
regulatory agency streamlining proposed, 1:3
reaffirms WDKD "obscenity" case, 1:4
upholds integrity of WLOF-TV Orlando princi-
pals, 2:5

Sheridan to be Broadcast Bureau chief, 3:2

fiscal-1964 budget submitted, 3:5

repulsed at "battle of Omaha,” 5:1; 6:3

Cox breezes through Senate hearings, 5:2

sponsors "CUB" for uhf promotion, 6:1

Minow slated to leave FCC, 7:1

splits oa vhf drop-ins, 7:2; 8:1

plans hearings on "honest labeling” bill, 7:4

issues uhf mobile data, 7:5

votes ajainst vhf drop-ins in 7 markets, 10:2

recommends new license fees, 10:5

renews 70-plus TVs on local-live issue, 11:3

rejects settlement of NBC-Philco fight over
WRCV-TV Phila., 11:5

approves Ford's motion for more radio pro-
gramming data, 12:2

Lee would raise station ownership limit, 12:5

seeks ceiling on commercial time, 13:2

votes license fees, 13:2

Cox views on local-live issue, 13:5

considers altering AM-FM standards, 14:6

finalizes new license fees, 19:5

issues anti-payola rules, 19:5

Henry's address before Radio & TV Council
of Middle Tenn., 19:6

Wwilliam Henry named FCC chmn., 23:1

snape of TV program form, 20:5

issues proposal to limit commerclals, 2J:6

proposes new AM-FM standards, 20:7

interview with new FCC chmn., 21:l

questions 5 New England stations on lozal-
live, 21:4

orders end of option time, 22:1

kills proposal for vhf drop-ins, 22:2

Chmn. Henry's new staff, 22:5

Loevinger urges FCC self-restraint, 23:2
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Minow recommends revamping FCC, 23:4

Loevinger takes oath as FCC commis sioner,
24:5

FCBA debates "program control,” 24:6

Ford's position on local-live, 25:3

seeks $16,5 million appropriation, 25:5

explores "combination rates,” 26:3

delay in drop-in decision, 27:1

new Emergency Broadcast rules, 27:5

report on activities, 29:1

studies plan to end FM freeze, 29:2

AMST asks Cox to drop out of drop-in case,
29:5

profile on Comr, Loevinger, 30:1

votes short-spaced move of KOCO-TV Enid to
Oklahoma City, 30:2

sets ground rules for drop-in arguments, 31:2

seeks to promote uhf, 32:2

Loevinger's maiden speech is tough one, 35:2

ponders "fairness" in dramatic works, 35:3

commercial limits battle nears climax, 37:1

official 1962 TV profit report, 38:2

CATV-microwave policy, 38:5

Henry attacks "over-commercialization,” 39:1

reserves Ch, 37 for radio astronomy for 10
years, 40:5

revisions in uhf allocation plan, 41:2; 43:3

Henry's report on Omaha local-live heariny,
43:1

staff urges no CATV compromise, 43:3

affirms $500 forfeitures from 4 Minnesota TVs,
44:5

forms Pay TV Committee, 45:5

kills vhf drop-ins in final 4-3 vote, 46:1

acts to crack sales logjam, 46:5

examiner approves NBC-RKO deal, 47:4

hits Metromedia with ownsarship quirk, 48:4

fairness-in-fiction hearings, 49:2

Loevinger seeks program-form consensus,
49:2

commercial-limits showdown 1ears, 49:3

studies mobile sharing of Ch, 7-13, 49:4

trusteeship approved for Mrs. LBJ stations,
49:4

over-commercialization decision, 50:1

telecasters and set makers split over vhf power
ratio, 50:5

Ch. 10 Miami should shift to S, Fla. TV Corp,,
examiner says, 52:4

Henry's year-end statement, 52:4

FINANCIAL ACTIVITY, GENERAL

Manufacturing

components makers score 1962 gains, 14:11

set makers net big 1962, 15:9

profile of electronic parts distributors, 19:8

set makers post good first quarter, 20:9

parts distributors topped $1 billion in 1962,
22:9

components makers sagged in first quarter,
23:8

set makers post first-half gains, 33:{6

components profits dwindle in first half, 34:9

parts distributors in profit squeeze, 42:8

components sales-profits show 9-month lag,
46:8

Film Producers & Distributors (financial
reports)

Allied Artists, 10:12, 21:12, 42:12; 46:12
Columbia Pictures, 10:12; 23:12; 42:12; 51:12
Desilu, 11:12, 30:12, 34:12; 51:12
Disney, 2:12; 6:12; 19:12; 33:10
Filmways, 6:12; 14:16; 23:6; 48:12

Four Star, 18:12; 40:12

MGM, 3:12; 16:12; 29:12; 43:12
Meredith Publishing, 19:12; 34:12
Movielab, 16:12; 22:12

MPO videotronics, 8:12

Paramount, 16:12; 20:16; 33:10; 41:12
Republic, 3:12; 10:12; 23:12; 36:12
Walter Reade/Sterling, 38:12

Screen Gems, 8:12; 21:12; 39:12; 49:¢12
Saven Arts, 24:12

Stanley Warner, 3:12; 15:12; 28:6; 46:12
Trans-Lux, 11:12; 18:12; 46:12
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20th Century=-Fox, 14:16; 21:12; 34:12; 48:12
United Artists, 17:12; 24:12; 36:12; 50:12
Warner Bros., 6:12; 19:12; 49:12

Telecasting

profile of broadcasting firms, 5:3

broadcasters post big 1962 gains, 15:1

NAB 1962 TV-radio profit report, 28:4

broadcasters net first-half gains, 36:3

FCC 1962 TV profit report, 38:2

AB-PT, 12:12; 17:12; 31:12; 44:12

Boston Herald-Traveler, 29:12

Capital Cities Bestg., 9:12; 17:12; 29:12;
43:12

Cowles Magazines & Bestg., 10:12; 35:12

Chris Craft (formerly NAFI), 10:12; 20:16;
35:12; 47:12

Famous Players Canadian, 11:12; 38:12; 51:12

Crowell-Collier, 10:12; 18:12; 30:12; 45:12

Goodwill Stations, 17:12; 30:12; 43:12

Gross Telecasting, 12:12; 19:12; 29:12

Macfadden-Bartell, 16:12; 32:12; 45:12

Metromedia, 9:12; 16:12; 30:12; 41:12

Outlet Co., 15:12; 26:12; 39:12; 43:12

Reeves Bestg,, 12:12; 19:12; 31:12; 45:12

Scripps-Howard Bestg., 45:12

Rollins Bcstg., 9:12; 28:6; 35:12; 38:12:48:12

Storer Bestg., 9:12; 15:12; 30:12; 44:12

Taft Bestg., 5:12; 23:12; 30:12; 43:12

Times-Mirror, 13:12; 15:12; 36:12

Transcontinent TV, 6:12; 17:12; sale pending
to Taft, 15:3; sells stations for $38.5
million, 31:6

Wometco, 12:12; 17:12; 28:6; 29:12; 39:12

Miscellaneous

Capitol Records, 35:12

Decca Records, 12:12; 19:12; 33:10; 46:12

H & B American, 10:12; 22:12; 51:12; sale
pends to RKO, 40:4

MCA, 15:12; 20:16; 33:10; 47:12

A, C. Nielsen, 2:12; 14:16; 27:12; 46:12

TV Shares Management, 24:12

FOREIGN TRADE

1962 TV-radio-phono imports from Japan, 6:7

Radio imports climbing, 18:10

Japanese TV sets near UL approval, 25:9

Europe trends away from "Fair Trade," 28:9

Jan.~May imports up, exports down, 28:10

Symphonic files anti-trust suit against
Japanese firms, 29:7

400,000 TV imports seen for 1963, 32:7

AID supplying 10,000 radios to Viet Nam,
34:10

UK's 1962 electronics imports to U,S, up 30%,
34:11

Canadian electronics—a profile, 35:8

Japan sets minimum TV prices, 35:11

"mistake" gives windfall to TV picture tube
importers, 45:8

Japanese export prices falling, 48:9
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} FOREIGN TV

Canada rules no color TV for near future, 7:8

overseas TV stations increased 29% in 1962,
10:5

foreign TV receivers outnumber U.S., 11:1

listing of foreign stations and sets, 11:5

Creece plans 17-station network, 14:8

KONA-TV Honolulu affiliates with Japanese
network, 14:8

Japan pins hopes on TV, 18:10

Japan's Toho Co. plans theater-TV color
network, 20:6

Japan seeks "orderly" TV exports, 22:10

Russia has 9 million TV sets, adds 5,000
daily, 26:5

Mexico decrees uhf telecasting in color only,
27:6

FREQUENCY MODULATION (FM) & FM STEREQ

1962 FM radio sales, 1:8

Pacifica denies red ties, 2:6

Gallo shows new indoor FM antenna, 4:9
GE pioneers FM stereo drama, 6:4

FM car radio sales rolling -- slowly, 8:7

Auditron's single channel FM set, 9:8

10 new FM stereo markets open, 10:7

report on FM broadcasters' gains, 14:6

list of 230 U. S, & Canadian FM ~stereo
broadcasters, 20:10

9 additional FM -stereo starters, 23:9

new FM-stereo starters boost total to 241
stations, 28:3

WBBC-FM N.Y. schedules stereo-casting,
29:6

FCC lifts FM freeze, 30:5

FM-stereo stations now total 259, 31:9

5 million FM radio sets seen for 1963, 44:8

14 new FM stereo starters, 47:9

MERCHANDISING, TV RECEIVER & APPLIANCES

Manufacturers decry consignment plans for
dealers, 2:i7

BBB & list prices --7 months later, 5:9

Westinghouse plans retail store, 7:7

Supreme Court ruling on White Motor franchise
case, 10:8

Quality Stabilization hassle, 14:13

action for consumer & dealer protection grows,
1639

FTC opens "deceptive pricing" hearings, 23:8

Natijonal Assn, of Mass Merchandisers attacks
Fair Trade bill, 23:8

House committee passes QS bill, 26:9

Shallow sees distribution upheaval, 27:8

Opinion Research survey on discount buying,
29:9

"shook out" discount industry expanding, 35:9

N.Y. passes false advertising law, 38:10

Committee for Competitive Prices forms, 41:7

Hertz readies new TV rental program, 43:8

Neb. pulls rug on installment sales, 44:7;
47:10

discount group offers quality seal, 46:10

discounters improve image, gain shoppers,
47:8

Louisville retailers sue to force Sunday closing
by discounters, 49:10; 50:11

discounters face rising costs in 1964, 52:8

NATIONAL ASSN, OF BROADCASTERS (NAB)

glves Collins 3-year contract, 3:1

Collins flays FCC for Omaha hearing, 4:1

highlights of Chicago convention, 13:1; 14:1

new elections to NAB board, 14:6

forms committee to study forming Program
Dept., 17:4; committee recommends Program
Dept., 18:5

Harris likes NAB rating proposal, 21:2

questions commercial limits codes, 21:4

Radio Code Board attacks FCC commercial
plan, 22:4

TV Review Board proposes code changes, 24:2

rating council holds first meeting, 25:2

vows fight against commercial ceiling, 26:1;
28:2

raters endorse audit plan, 28:3

1962 TV-radio profits report, 28:4

plans to establish outside rating audit, 29:2

Nielsen favors audit only, 30:4

Collins views on British TV, 31:1

Nielsen & NAB talk turkey on ratings, 31:3

challenges FCC's interim editorializing guide
lines, 31:5

tension develops in rating reform; 32:3

Nielsen applies for accreditation, 33:2

Robert Swezey resigns NAB post, 33:4

President Kennedy lunches with top broad=
casters, 34:1

fights challenge to leadership, 34:2; 35:5

rating council wants AAAA on board, 37:2

NAB sessions spotlight govt. problems, 42:3

Quarton's "Dear Roy" note on commercials,
44:3

Bell named Code Dir., 45:3

Bell's views on Codes, 48:3

Collins attacks Luckies commercials, 48:5

action to oust Collins, 51:1

presses study of commercial practices
problems, 51:3

NATIONAL BROADCASTING COMPANY (NBC)

FCC rejects settlement with Philco on WRCV-
TV Phila,, 11:5
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1962 foreign TV business up 61%, 13:6

Sarnoff's views on ETV gosls, 21:5

NBC-MCA plans for network "movie premieredt
24:1

increases network rate, 25:5

charged with "coercion” in Phila. case, 339:%

donates $250,000 for ETV uhf in Los Angeles,
45:5

PAY TV

Home Entertainment Co. of America files with
SEC, 3:5

GE & National General plan theater-TV network,
9:3

theater-TV hockey tieup in Canada, 22:4

Paramount's Telemeter plans, 23:5

Subscription TV forms for West Coast pay TV,
33:2; names Pat Weaver pres,, 37:4

details of West Coast pay-TV cable deal, 34:3

O'Neil's outlook on pay TV, 38:4

NBC's Beville assalls pay TV, 41:4

Macfadden-Bartell seeks 8-month delay for
Denver project, 47:1; gets 2-month delay,
48:5

Subscription TV's pay-TV plans, 47:4

PHONOGRAPHS

"package" hi-fi definition go=s to FTC, 2:9
phono makers seek grading system, 12:8
3M-Revere plans new tape cartridge models
for 1964, 18:8
FTC makes slow progress toward hi-fi definition
21:8
console phono boom looms, 39:9
"form freedom" expands hi-fi market, 43:7
forecasts for 1964 radio-phono sales, 51:9
3M's cartridge plans, 51:11

PREDICTIONS

Sylvania sees up to 800,000 color sales in
1963, 6:8

set makers predict color's future, 11:9

Mansfield's 15-year forecast for TV-radio=
phono, 14:10

industry reviews all-channel law's effect on
sales, 18:7

Bartell sees pay TVin 15 million homes, 25:6

Sarnoff says color will account for nearly all
TV sales by 1970, 28:11

Motorola forecasts 1963 color sales of 600-
700,000, 33:8

RCA predicts 1964 demand for 1.5 million color
tubes, 37:8

forecasts for discount industry in 1970s, 37:9

1963 forecast for component hi-fi industry,
37:10

GT&E predicts $15 billion electronics volume
in 1963, 37:10

Ampex's Roberts says world electronics sales
will double in 6 years, 39:9

Sarnoff sees satellites with one billion
audience in 2 decades, 49:4

Television Digest forecasts for 1964 telecast-
ing, 52:1

year-end statements by major set makers,52:11

PRODUCTION, TV-RADIO-PHONQ

1962 TV output--6,484, 501 sets, 2:9

RCA designs new color chassis, 10:7

set makers face all-channel challenge, 12:7

GE builds transistorized uhf tuner, 13:7

All-American sets disappearing, 13:8

Matsushita announces 90-~degree color set,
16:10

TV set prices down 7%, radios 9% since 1957-
59, 16:10

industry puzzled by radio sales slide, 17:7

radio-phono in 1964, 51:10

PROGRAM MING

Steiner study on audience attitudes, 8:2

FCC answer on Nixon-Hiss telecast, 8:5

Hubbell Robinson leaves CBS-TV again, 11:6

increasing interest in syndication, 12:2

growing reaction to ratings fever, 16:1

Rep. Harris needles FCC and broadcasters in
Biloxi speech, 16:3

users sue ratings services, 17:1

Salant extols TV news, 21L:5



flurry of rating-reform moves, 22:2; 23:3

FCC-FTC to examine use of ratings, 24:3

Nielsen drops local radio service, 26:5

CBS's "Town Meeting of World" wins kudos,
28:1

editorializing changes follow House hearings;
30:3

Nielsen favors audit only, 30:4

Group W schedules theater-and-TV project,
3Lk4

Harris subcommittee "encouraged“over rating
progress, 34:2

programming seen uhf's unsolved dilemna, 35:1

Civil Rights march on Washington is TV spec-
tacular, 35:6

ARB report on' TV audience measurement, 36:4

Group W succeeds as TV-stage angel, 42:2

FTC checks Nielsen, 44:2

Nielsen takes action to stop ratings leak,45:5

reaction to NBC's "Week Tnat Was", 46:4

coverage of JFK assassination wins praise,
48:2

Rating Council incorporates, 51:2

sports tolls worrisome bell for TV, 51:2

SALES, TV STATIONS

KLYD-TV Bakersfield, Cal., 1:4
WREC-TV Memphis, LS
WHAZ-TV Macon, 2:6
WDBO-TV Orlando, Fla., 4:4
KQAT-TV Albuquerque, 4:4
KVOA-TV Tucson, 4:4
KKTV Colorado Springs, Col., 4:4
WREX-TV Rockford, Ill., 5:5
KAVE-TV Carlsbad, N.M., 9:5
KSYD-TV Wichita Falls, Texas, 11:5
KVIP-TV Redding, Cal., 11:5
KFEQ-TV St. Joseph, Mo., 12:6
Taft buying Transcontinent TV, 15:3
WDBO-TV Orlando, Fla., 15:5
Midwest TV buys KFMB-TV San Diego and
KERO-TV Bakersfield, 16:5
KTIV Los Angeles, 22:5
K8LL-TV Helena, Mont,, 23:5
KVIP-TV Redding, Cal., 23:5
WNBE-TV New Bern, N.C., 25:6
KAVE-TV Carlsbad, N.M., 25:6
KOVR-TV Stockton-Sacramento, 40:5
KTVU San Francisco, 42:6
WDEF-TV Chattanooga, 45:7
WAFG-TV Huntsville, Ala,, 46:5
KVI1 Amarillo, 46:6 v
KRGV-TV Weslaco, Texas, 47:5
KUAM-TV Agana, Guam, 48:5
KIRO-TV Seattle, 51:5
KBAK-TV Bakersfield, 52:6
KGGM~TV Albuquerque, 52:6

STATIONS

WLOF-TV Orlando renamed WFTV, 4:7

WFA&-TV Dallas gets FCC renewal, 6:3

"Group W" is new Westinghouse Bcstg. identi-
fication, 20:5

WHAS-TV Louisville fined for not identifying
political sponsor, 21:6

WHYZ-TV Duluth CP cancelled, 22:5

Northwest Agencies granted control of KETV
Omaha, 23:4

dence, 25:5
WAST Albany shifts from Ch, 35 to Ch. 13,
30:6

31:5
WFGA-TV Jacksonville keeps Ch, 12, 39:6

ton, 40:5; 41:7
new-station status report, 42:1
tall-tower king: KEND-TV Fargo, 45:5
Group W's public service image, 46:2
KJFL-TV Durango, Colo., is year's 13th
starter, 46:5

SPACE COMMUNICATIONS
1 more space TV "firsts," 2:5
Syncom satellite.goes astray, 7:6
Hyde report on space communications, 8:6

credit, names L. D. Welch chmn., 9:6
Sarnoff's views on overseas carrlers, 27:4
Communications Satellite Corp. accused of

dragging feet on stock sale, 30:5
CSC's reply, 32:4

STEREQO FM
See "Frequency Modulation & Stereo"

TELECASTING
FTC consent orders on ratings, 1:2

financial connections with industry, 48:1

TV RECEIVER SALES & TRENDS
private label TV pusiness booming, 4:8
distributor sales up 9% in 1962, 4:10
1962 TV imports totaled 2% of market, 4:10

9 states require UL approval, 8:8
tinyvision heats up as Sony cuts price, 9:7
top TV-brands-in-use in 15 markets, 17:8
calendar of 1963 new-line showings, 18:9
few warranty changes seen in 1963, 19:7
industry shuns $399.95 color set, 22:7

review of 1964 TV lines, 23:7; 24:8; 26:10

Emerson's U. S.-made 16 in. TV at $99.95,
25:7

most Sears sets include all-channel tuner,
26:8

top TV brands in Latin America, 28:3

industry views on tinyvision, 29:9

Show, 30:7
five-and-dime stores move into TV, 31:8
top TV-brands-in-use in 11 markets, 32:8
Admiral ships 11-in, TV, 35:7
govt,'s 1962 TvV-radio figures, 35:10
Heath to offer color TV kit, 35:10
Curtis Mathes plans l1-in. TV, 36:7
price trends of 15 TV prands, 36:8
analysis of imported TV prices, 43:8
hotel TV survey, 46:7
set maker's 1964 predictions, 50:7

winter drop-ins, 49:10; 50:11; 51:12; 52:11

Court of Appeals upholds shift of Ch.6 Provi-

WQAD-TV Moline, 111, is year's 6th starter,

Jack Paar dickers for WMTW-TV Mt, Washing-

WHNT-TV Huntsville i1s 14th new starter,48:5

Communications Satellite Corp. gets $5 million

industry combats new tall tower criteria, 39:4
Mrs. LB] moves to disassocilate President from

EIA's 1962 TV-radio-phono sales figures, 7:7

radical changes in TV sales mix, 1952-63,22:8

color, tinyvision and portables dominate Music

set makers view 1964's major problems, 52:7
set makers see upbeat 1964, 52:11

TUBES, TV PICTURE (See also individual mfrs. <

& Color)

Westinghouse becomes 4th firm to make
Kimcode, 5:9

bonded Teleglass gains acceptance, 7:9

RCA will make Kimcode tubes, 11:7

11-in. is next U, S. picture size, 11:7

single-gun color tube patented by N.Y.U,
sclentist, 12:10

25-in. color bulbs seen 18-24 months away,
13:8

Philips explores U,S. picture tube business,
15:8; 32:11

Sylvania ships color tube samples, 15:11

Motorola 23-in. color tube ready for pro-
duction, 17:8

Corning unveils "Shelbond" tube, 23:7; 24:7

activity on Paramount's Chromatron color tube,
23:11

industry appraises Shelbond tube, 25:8

RCA unveils Pan-O-Ply anti-implosion tube,
25:11

old-size picture tubes still available, 26:9

RCA stands pat on 21-in., 70-degree color tube,
27:7

Shelbond meets wide approval, 36:7

Admiral studies color tube production, 38:8

Video Color Corp. develops flat 2-color tube,
41:8

1963 color tube shortage seen, 41:8

tube implosion suit filed against Muntz TV,
42:10

1964 color tube capacity of 1.5 million seen,
49:8

Motorola not sure of 23-in. color tube, Galvin
says, 50:8

UHF (Ultra High Freguency)

tuner makers prepare for uhf transition, 3:7

Minow states faith in uhf, 4:4

uhf-development committee holds first meeting,
112

committee for development of uhf broadcasting
names exec, committee, 12:5

3rd technical report on New York's uhf project,
13:5

General Instrument's transistorized uhf tuner,
14:10

uhf market guide, 16:7

D. L, Steel's views on uhf prospects & pitfalls,
17:3

conflict develops in uhf study, 18:1

Sony shows uhf adaptor with tunnel diode,
27:10

Lee's views on all-channel progress, 30:8

transistors in uhf tuners, 34:7

action to ease all-channel transition, 35:7

FCC says it will enforce all-channel law,40:7

Mallory plans detent-type uhf tuner, 42:7

NAEB releases national uhf plan, 45:4

General Instrument charges Industrial Electronic
Hardware with tuner "piracy," 47:7; 48:9

set makers say increase for all-channel sets
will be buried, 48:7

networks & FCC confer on uhf, 51:4

Japanese get advantage in all-channel law?
52:8

TN

MANUFACTURERS AND MERCHANDISERS

ADLER ELECTRONICS 9:12

ADMIRAL

financial, 12:12; 19:12; 32:12; 46:12
shows 16-in. set in new line, 13:9
ships 1l-in., TV, 35:7

studies color tube production, 38:8
winter drop-ins, 50:11

AEROVOX 10:12; 30:12

ALLIED RADIO 12:12; 22:12; 36:12; 52:12

AMPEX
financlal, 8:12; 27:12; 33:10; 49:12
offers home TV recorder, 37:10

AMPHENOL-BORG EiLECTRONICS 7:12; 14:16;
17:12; 30:12; 43:12

ANDREA RADIO 9:12; 20:16; 32:12; 45:12

ARVIN INDUSTRIES
financial, 9:12; 17:12; 31:12; 44:12

re-enters TV via imports, 30:7
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AT&T 8:12; 14:16; 27:12; 46:12
AUDIO DEVICES 14:16; 22:12; 32:12; 47:12

AUTOMATIC RADIO MFG, 21:12

AVCO CORP., 4:14; 13:12; 25:12; 39:12
AVNET ELECTRONICS 7:12; 21:12; 40:12; 46:12

CAPEHART 42:12



TS CORP, 7:12; 16:12; 28:6; 42:12

CIAROSTAT CORP, 14:16; 34:12; 45:12

CLEVITE 9:12; 19:12; 31:12; 44:12
COLLINS RADIO 10:12; 23:12; 40:12; 42:12;50:12

CORNING GIASS
financial, 7:12; 15:12; 27:12; 43:12
unvells “Shelbond" tube, 23:7; 24:7
"Shelbond" meets wide approval, 36:7

CURTIS MATHES
enters color market, 27:10
plans 11-in, TV, 36:7

DYNAMICS CORP, OF AMERICA 10:12; 31:12;
44:12

EITEL~-McCULLOUGH 7:12; 14:16; 18:12; 33:10;
44:12

ELECTRONIC SPECIALTY 16:12

ELECTRO-VOICE 3:12; 24:12; 42:12

EMERSON RADIO & PHONQGRAPH
financial, 4:14; 9:12; 22:12; 36:12
debuts 16-in. TV, 13:9
introduces U.S.-made 16-in, at $99,95, 25:7
1964 line, 25:10
winter drop~-ins, 51:12

ERIE TECHNOLOGICAL PRODUGTS (formerly Erie
Resistor) 7:12; 14:16; 17:12; 30:12; 43:12

ESQUIRE RADIO & ELECTRONICS 12:12; 34:12

FAIRCHILD CAMERA & INSTRUMENT
financial, 6:12; 17:12; 31:12; 42:12
readies home TV tape recorder, 44:9

FEDERAL PACIFIC ELECTRIC 7:12; 21:12; 40:12;
45:12

GENERAL_ELECTRIC

financial, 7:12; 15:12; 28:6; 41:12

plans theater-TV network, 9:3

hit by FTC on co-op ads, 11:10

unveils 11-in, TV at $99,95, 20:8

shows unique stereo products, 40:11

Chmn. Cordiner retiring, Fred J. Borch becomes
pres. & chief exec, officer, 41:11

winter drop-ins, 50:11

GABRIEL CO, 7:12; 20:16

GENERAL BRONZE 11:12; 18:12; 31:12; 45:12

GENERAL INSTRUMENT
financial, 2:12; 22:12; 29:12; 41:12
develops transistorized uhf tuner, 14:10
charges lndustrial Eiectronic Hardware with
tuner "“piracy", 47:7; 48:9

GENERAL PRECISION EQUIPMENT
financial, 7:12; 17:12, 33:10; 46:12
merger talks with Magnavox terminated, 46:11

GENERAL TELEPHONE & ELECTRONICS
financial, 7:12; 16:12; 30:12; 43:12
transmits TV via laser, 8:9

GIANNINI CONTROLS 7:12; 30:12

GIANNINI SCIENTIFIC 18:12

GILFILIAN CORP, 40:12

GLOBE-UNION._ 9:12; 17:12; 31:12; 44:12

GRANCO PRODUCTS 5:12

GULTON INDUSTRIES  20:16; 26:12; 39:12

HALLICRAFTERS 15:12; 25:12; 45:12; 51:12

HARVEY RADIQ 15:12; 24:12; 37:12; 49:12

HAWLEY PRODUCTS _ 4:14; 23:12; 34:12;46:12

HAZELTINE 10:12; 17:12; 30:12; 43:12

HEWLETT-PACKARD 2:12; 7:12; 10:12; 23:12;
37:12

HOFFMAN ELECTRONICS 14:16; 19:12; 31:12;
45:12

INDUSTRIAL ELECTRONIC HARDWARE
financial, 7:12; 26:12; 36:12; 47:12
charged with tuner “piracy" by General

lnstrument, 47:7; 48:9

INDIANA GENERAL 7:12; 17:12; 31:12; 44:12

INTERNATIONAL RECTIFIER 7:12; 19:12; 37:12;
40:12; 45:12

INTERNATIONAL RESISTANCE 7:12; 18:12; 29:12;
45:12

ITT 13:12; 19:12; 33:10; 46:12

IERROLD
financial, 20:16; 46:12
Shapp reassumes presidency as Harman
resigns, 26:4
FTC dismisses case on indoor TV antenna,
29:10
Shapp to run for U. S, S=nate, 49:11

LAFAYETTE RADIO ELECTRONICS 7:12; 21:12;
38:12; 47:12

LEAR SIEGLER 5:12; 18:12; 32:12; 45:12

LING-TEMCO-VOUGHT 10:12; 18:12; 30:12;
45:12

LITTELFUSE 15:12; 17:12; 30:12; 43:12

LITTON INDUSTRIES 10:12; 29:16; 33:10; 44:12;
47:12

LYNCH CORP, (SYMPHONIG)
financial, 14:16; 23:12; 36:12; 50:12
Symphonic's "Der Spiegel" case, 2:11
Symphonic files anti-trust suit against
Japanese firms, 23:7

MAGNAVOX

financial, 12:12; 17:12; 30:12; 43:12

1964 line, including color combo at $795,
24:8

franchises 25 Friendly Frost Stores, 25:9

franchises Polk Stores, 28:12

discontinues merger talks with GPE, 46:11

studies private-label deal with Montgomery
Ward, 49:11

P. R, MALLORY 5:12; 16:12; 29:12; 41:12

MINNESOTA MINING & MFG.,
financial, 9:12; 19:12; 31:12; 45:12
plans new 1964 tape cartridge models, 18:8
cartridge plans, 51:11

MOTORDLA
financial, 11:12; 19:12; 30:12; 43312
23-in. color tube ready for production, 17:8
debuts 23-in. color in 8-set line, 26:7
not sure of 23-in, tube, Galvin says, 50:8
1963 prospects, 50:11
winter drop-ins, S0:11
shake-up in sales dept., 51:11

MUNTZ TV
financial, 14:16; 28:6; 293:12; 43:12; 52:12
ends Chapter 10, 6:12
pilot-producing 2 color models, 14:14
tube implosion suit, 42:10
projects 1964 color sales of 23,000 sets,
52:12

MUTER CO,

4:14; 15:12; 16:12; 31:12; 44:12

NATIONAL CO. 11:12; 19:12; 31:12; 45:12
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NION 7:12; 19:12; 32:12; 46:12

NATIONAL U

NATIONAL VIDEO  14:16; 31:12; 38:12; 51:12

OAX MFG, 9:12; 18:12; 31:12; 45:12

OLYMPIC RADIO & TV
1964 line, 23:7

OXFORD _ELECTRIC 14:16; 21:12; 33:10; 47:12

PACIFIC MERCURY
financial, 30:12
plans merger with Warwick Eiectronics,
34:11% 39:12

PACKARD BELL ELECTRONICS
financial, 4:14; 18:12; 30:12; 47:12
1964 line, 23:7
quits EIA, 25:10

PENTRON ELECTRONICS 10:12; 18:12; 40:12;
47:12

PHILCO

settles patent license suit against RCA, 1:7

ends battle with RCA-NBC over WRCV-TV
Phila., 3:1; FCC rejects pact, 11:5

earmarks $40 million for consumer products,
4:11

1962 sales approximated $400 million, 6:12

shows new TV portables, 8:7

loses suit for $1 million refund on excise
taxes, 12:12

negotiates takeover of John M. Otter com-
panies, 14:14; 25:12

Sandusky, O. employes ask Tariff Commissio:
help; 14:14; petition rejected, 21:9

claims basic color patent, 18:10

shows 1964 line, 20:8

still in red at end of 3rd quarter, 45:10

readies big 1964 push, 51:8

winter drop-ins, 51:12

PHILIPS IAMP 14:16; 35:12; 47:12

POLARAD ELECTRONICS 7:12

RADIO CORPORATION OF AMERICA

financial, 9:12; 16:12; 41:12; 52:12

settles fight with Philco over WRCV-TV Phila.,
3:1; FCC rejects settlement, 11:5

ends patent license suit with Philco, L7

shows new portable TVs, 8:7

will make Kimcode tubes, 11:7

1964 line with 16-in., TV, 20:8

unveils Pan-O-Ply tube, 25:11

investing $11.6 million to expand color lab,
26:9

stands pat on 21-in, 70-degree color tube,
27:7

drops color price, 33:9

Saxon forecasts RCA's 1964 color volume,40:8

color survey by Elmo Roper, 40:9

winter drop-ins, 49:10

proposes 3-way stock split, 49:12

year-end report on consumer products, 50:8

RADIO SHACK 13:12; 17:12
RAYTHEON
financial, 6:12; 16:12; 31:12; 4112
closes receiving tube plant, 50:9

REEVES SOUNDCRAFT 10:12; 33:10

HOWARD W, SAMS 4:14; 17:12; 20:16; 34:12;
43:12

SANGAMO ELECTRIC 15:12; 20:16; 48:12

SCHLUMBERGER 11:12; 22:12; 36:12
SEEBURG 8:12
SERVEL 35:12; 51:12

SILICON TRANSISTOR 20:16; 38:12




SONOTONE
financial, 12:12; 18:12; 32:12; 46:12
discontinues tube manufacturing, 46:11
SPARTON 6:12; 35:12; 44:12

SPENCER-KENNEDY LABS, 8:12; 35:12

SPRAGUE ELECTRIC 13:12; 35:12

STANDARD KOLLSMAN INDUSTRIES
financial, 12:12; 19:12; 45:12
Pres. James O. Burke dies, 42:11

STEWART-WARNER 12:12; 17:12; 44:12

SYLVANIA
ships color tube samples, 15:11
sells Interest in Golden Shield-Puerto Rico,
16:11

color sets no service problem, Mansfield says,

19:7

new TV line, 23:7

profile on new image, 24:7

one executive killed, others hurt in plane
crash, 27:12

survey on dimensions of color market, 37:6;
38:7

closes Brookville tube plant, 46:11

winter drop-ins, 50:11

SYMPHONIC see Lynch Corp.
TECHNICOLOR  38:12; 42:12

TELEPROMPTER

financial, 19:12; 32:12; 45:12
plan to sell 3 divisions hits roadblock, 45:10

TERMINAL-HUDSON ELECTRONICS 14:16; 22:12;

34:12; 46:12

TEXAS INSTRUMENTS 8:12; 16:12; 42:12

THOMPSON=-STARRETT (Delmonico) 14:16; 34:12;

47:12

TRANSITRON
financial, 8:12; 20:16; 36:12; 45:12
establishes $5 million fund to settle stock
law suits, 1:10

TRAVLER INDUSTRIES 11:12; 30:12; 37:12; S51:12

THOMPSON RAMO WOOLDRIDGE 9:12; 17:12;
30:12; 44:12

TUNG-SOL 8:12; 17:12; 33:12; 44:12

VOCALINE 38:12
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WEBCOR 4:14; 49:12

WELLS-GARDNER ELECTRONICS 14:16; 16:12;
46:12

WARWICK ELECTRONICS
‘ financial, 45:12; 47:12
renamed Warwick Electronics from Warwick
Mifg., 25:9
plans merger with Pacific Mercury, 34:1%L
merger completed, 39:12

WESTINGHOUSE

financial, 5:12; 16:12; 29:12; 43:12

becomes 4th company to make Kimcode tube,
5:9

plans retail store, 7:7

1964 TV line, 26:10

Donald C. Burnham elected pres,, succeeding
Mark Cresap Jr., 29:10

Mark Cresap Jr. dles, 31:10

ZENITH

financial, 9:12; 17:12; 45:11

Truesdell analyzes 1963 business, 13:10

1964 TV line, 22:10

sales to distributors top one million TVs in 9
months, 45:11

Rauland producing color tubes, 45:12

winter drop-ins, including all-channel color
TV, 52:11
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SUMMARY-INDEX OF WEEK'S NEWS

Broadcast

RCA-NBC & PHILCO FINALLY SHAKE HANDS, settling patent
fight and battle over Ch. 3, Philadelphia. FCC expected to ap-
prove agreement, allowing Boston-Philadelphia station swap (p. 1).
MEANING OF FTC-RATING CONSENTS is, so far, fairly simple:
there’ll be no sweeping changes made in rating methodology or
reporting, but there’ll be lots of new explanatory material for
buyers (p. 2).

LEE IRKED BY MST UHF CRITIQUE, disagrees with latter's con-
clusion that uhf is markedly inferior to vhi (p. 2.)

REGULATORY AGENCY STREAMLINING PROPOSED by top-level
U.S. Administrative Conference in report to President. Fewer FCC
hearings among major recommendations (p. 3),

Consumer Electronics

PUBLIC VIEWS EI.ECTRONICS VIA BROKERS' EYES: Endless
stream of analyses by stock brokerages represent principal source

of information about electronics industry & companies for general
public (p. 6).

RCA-PHILCO PACT heralds new ‘era of good feeling,’ ending last
major anti-trust litigation against RCA; agreement expected to
aid color development (p. 7).

FM SALES CLIMB continues: More than 3 million receiving de-
vices of all kinds sold in U.S. last year; this year's total may
reach 4 million (p. 8).

MORE WINTER DROP-INS—New sets by Magnavox, Emerson, GE,
Philco & Symphonic (p. 8).

RECORD PHONO YEAR likely in 1962 as result of big Nov. gain;
factory sales may reach peak of 4.8 million, distributor sales 4.5
million (p. 9).

MORE TINYVISION & COLOR among imports being shown in
Chicago; 2 battery portables from Sharp, 4V%2-in. flashlight-battery
set and 14- & 17-in. color from Delmonico (p. 9).

RCA-NBC & PHILCO FINALLY SHAKE HANDS: Though there's lots of sticky & time-consuming
legalities to go through, ancient battle between RCA-NBC & Philco is ended. With agreements announced last
week to end patent litigation and with Philco stopping fight for NBC's Ch. 3 Philadelphia (WRCV-TV), it's just
a matter of time before WRCV-TV's license is renewed by FCC and station is swapped with RKO's WNAC-TV
Boston. Windup could come in 3-4 months. (For significance of patent agreement, see report in Consumer
Electronics section, p. 7.)

FCC will have questions to settle before affair is finally wrapped up—but few people believe it will
refuse to approve end of fight. Philco agrees to withdraw its application for Ch. 3, NBC paying Philco legal
expenses incurred in prosecuting it; sum hasn’t been mentioned yet, but $500,000 is considered good guess.
Both agree to accept whatever figure FCC decides is “reasonable.” This withdrawal is unusual, first time a
contestant seeks to pull out of fight for license renewal, getting paid for expenses. All other withdrawals have
been where new CP is involved. Heretofore, theory behind FCC's approval of payment for withdrawal is that
it hastens start of new station.

Case isn't concluded when FCC approves Philco pullout. It must consider testimony to date on Philco
charges that NBC isn't fit licensee because of past anti-trust behavior (pressuring Westinghouse into station
swap, etc.). However, no one visualizes Commission holding NBC unfit—which would mean loss of all its
o-&-o stations.

It's up to Review Board to pass on Philco withdrawal first. Then, Chief Examiner Cunningham will
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issue initial decision, or turn everything over to full Commission for its decision. It isn't known which will be
done. There may still be some testimony to come, regarding NBC qualifications, from William Bauer, retired
FCC patent counsel who spent many years attacking RCA patent policies.

Papers will be filed by Philco & NBC this week, and it's expected they’ll urge these public-interest
reasons for calling off fight: (1) NBC can more quickly comply with court decree ordering it to dispose of
Philadelphia stations. (2) Philco can devote more corporate energy to building company, increasing employ-
ment, etc.

FCC can't wrap up whole affair with lick & promise. Court of Appeals had ordered Commission to
conduct hearing on Philco’s allegations against NBC, asserting charges were too serious to ignore—after FCC
had twice thrown out Philco’'s protest.

WHAT FTC-RATING CONSENT DEAL MEANS: Buyers and users of ratings, both national and local,
went into Madison Ave. tizzy late last week when news of consent orders signed between FTC and 3 leading
research firms—Pulse, C-E-I-R (ARB) and Nielsen—began circulating. Research companies admitted bom-
bardment of calls from agencies, station reps, advertisers, film distributors and networks.

What callers generally learned was that there’ll be no immediate, sweeping changes caused by
settlement of FTC's probe of head-counting in TV & radio. This was situation-at-a-glance:

(1) Present research techniques of all three firms will continue, largely unchanged, as regards sam-
pling methods, final reports, etc.

(2) There'll be "fuller disclosure’ of how reports were arrived at, that figures are “estimates” and not
precise numbers, and what degree of error may be involved. There'll be more complete cover text (as in
case of ARB) and added footnote-type detail (as in case of Nielsen & Pulse).

(3) Burden of honesty has been transferred, to large extent, from research firms to actual buyers. In
effect, research firms will tell customers: “Here's your report and here’s what it really means. How you use
figures is up to you."”

This is old industry problem, veteran researchers told us, with nothing new added. Research vp of
one TV network told us: “"We've always known exactly what we were buying from research companies, so
FTC is hardly protecting us. Abuse of ratings is not in computation but in application.” Added the research
head of a station-group-owned rep firm: “Most TV people usually just want to see a number, preferably one
bigger than the competition’s.”

Research firms were glad to be rid of FTC complaints which, as ARB put it, “appear unnecessarily
strict in their requirement for minute detail.” (More informally, a Nielsen official told us: “What FTC said
would hold against any sampling operation—including those of Dept. of Commerce.”) All 3 research firms,
however, were quick to cite that “consent does not constitute admission of wrongdoing."

Whether consents will harm individual research firms, or will cause basic changes in research meth-
ods under pressure from buyers who have studied FTC complaints, remains to be seen. Some N.Y. talk was
generated, for example, by FTC charge that Pulse “adjusts ‘Sets-in-Use’ figures upward by 20% for moming
programs and 40% for afternoon and evening programs without research to justify such adjustment,” and that
Nielsen and ARB didn’t disclose “number or percentage of a sample that refuses or fails to respond or co-
operate.”

Generally, rating users were waiting to see full details of consent agreements signed by rating firms
with which they do business, and to study them before altering present plans.

LEE IRKED BY MST UHF CRITIQUE: Uhf's staunchest advocate, FCC Comr. Lee, last week made
it clear he believes Maximum Service Telecasters has badly mauled Commission’s report on uhf receiver
performance of N.Y. Commission had come up with a right bright summary of uhf results (Vol. 2:57 p3), but
MST Exec. Dir. Lester Lindow said uhf is considerably less effective than FCC made it appear.

FCC had found uhf as good as vhf, with indoor antennas, except in 10% of cases. MST said
figure should be 50%—basing conclusion on householders’ evaluation of picture, whereas FCC had used
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technicians’ judgment to get the 10%. Said Lee: “The FCC report attaches little or no relative significance
to householders’ reports vis-a-vis those of the trained technician for the stated reason that it was found very
difficult to educate the family circle as to the purpose of the test, to properly operate the receiver, to adjust
indoor antennas and to understand the difference between program quality & picture quality.”

Then Lee digs in: “But ignoring this aspect for the moment, it is apparent that householders did
not record this marked superiority for vhf when one considers that 428 householders rated both Ch. 2 & Ch. 7
pictures to be Grade 3 or better, while 406 householders rated Ch. 31 pictures to be Grade 3 or better. If this
supports your contention that householders rate vhf to be 50% superior to uhf, I should have failed 6th grade
arithmetic.”

As for fact FCC had 78% of sets within 10 miles of transmitter, instead of scattering them uniformly
out to 25 miles, Lee said purpose of test was to measure reception in highly congested area.

In light of fact MST helped FCC plan tests, Lee said: “I am greatly surprised that you now raise
substantial questions as to the procedures used and of the analysis of results. This is particularly disturbing
to me in view of your organization’s participation in an advisory capacity and in view of our staff's conscien-
tious endeavor to conduct the experiment objectively and as efficiently as possible.”

Lee doesn’t let it go there: “In the conclusion of your analysis you state that uhf service is not a
substitute for vhf but rather that our report shows the need for vhf & uhf to exist side by side with each other
in the same communities. I fail to perceive the manner in which our data would infer any such conclusion.
Our tests were designed to obtain information and little else. We had no thought of installing a super uhf
station in New York with the primary purpose of making direct comparisons with vhi. It was expected that
less than perfect service would be found on uhf but since we have no absolute measure of what is or is not
satisfactory, comparisons were required to be made with vhf to find out what the relation might be.”

REGULATORY AGENCY STREAMLING PROPOSED: long-awaited recommendations of blue-
ribbon U.S. Administrative Conference have gone to President Kennedy, are available for industry’s analy-
sis. Group was established by executive order in April 1961, to scrutinize procedures of govt. regulatory
bodies, devise program for improving efficiency.

First recommendation by Conference was that it be established as permanent body by law, with
authority to study any agency’s procedures, submit findings to President, Congress, etc., as it sees fit.
Until law could be passed, group called on President to continue present Conference for 2 years.

Major FCC problem, according to Conference, is too many hearings. Among leading suggestions:
(1) Reduce number of comparative hearings by establishing system of priorities under which same appli-
cants would be automatically preferred over others. With 2 or more equally qualified applicants, devise
new method of determining winner—e.qg., by time of filing. (2) Amend Communications Act to give FCC
authority to assure that proposed purchaser of a station will have qualifications equal to those of original
grantee. (3) Give hearing examiners maximum authority to decide interlocutory issues in hearing cases,
permitting no reviews of such ruling unless agreed to by examiner handling case, chief examiner, or FCC.
(4) Commission should publicize & allow some form of public discussion in its formulation of programming
criteria.

Ex parte communications received considerable discussion. Conference concluded single code of
behavior covering all agencies isn't feasible, suggested each formulate own code.

Delegation of decision-making authority also was urged. Conference recommended initial deci-
sions be considered final without agency review, unless party involved could show decision contained error
or prejudice.

Witnesses' right to counsel should be broadened, group suggested. In hearings or other agency
proceedings, counsel should be allowed more participation in representation of clients. Persons appearing
by request or permission should be granted same right to counsel as subpoened witnesses, Conference
recommended.

Copies of report & accomponying letter to President will be available this week from Exec. Secy.
Webster P. Maxson, Dir., Office of Administrative Procedure, Dept. of Justice, Washington 25.
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There were 2 operating TV satellites in orbit for first time last week, after defects in both NASA's
RCA-built Relay and AT&T's Telstar were corrected and successful TV transmissions conducted—both on
Jan. 3. Relay, whose power supply had not been functioning sufficiently for wide-band trensmission, cor-
rected itself as expected, and 24-min. test pattern was sent & received in U.S., followed by ‘“very clear”
reception in France Jan. 4. Telstar's command-decoder was successfully diagnosed and treated from ground
with “trick” signal which triggered it into working again. Test was followed by live appearance Jan. 4 of
Bell Labs' scientists explaining situation. Discussion was picked up by ground stations in England, France
& Italy, and was followed by pictures of French & British communications officials, received in U.S.
Operation of Telstar was reported “as good as ever.”

CBS has gone to Court of Appeals, 2nd Circuit (N.Y.) to contest FCC's decision that original affiliate
compensation plan violates Sec. 3.658(a) of Commission rules (Vol. 2:45 p4). Appeal is not on FCC's “tenta-
tive” ruling that CBS's amended plan is still illegal, violating Sec. 3.658(e). CBS contends that FCC is trying to
regulate rates, something it isn't empowered to do: that even if Sec. 3.658(a) were applicable, plan didn't
"“penalize” affiliates for carrying other networks’ programs; that “in the guise of interpreting an existing rule,
the Commission in substance promulgated a new rule when it held that the CBS TV Network compensation

plan was unlawful” without going through proper rule-making procedure.

Order for 15 color-TV Eidophor large-screen projection
systems has been received by Theatre Network TV Inc,,
U.S. distributor for the Swiss-made instruments, in what
TNT described as biggest single order for large-screen
projection TV in history. Units will be used at U.S. Air
Force bases in visual flight simulators being built by Link
div. of GPI. The units sold operate on field-sequential color
system and will be used in connection with new field-
sequential camera developed by Compagnie Francaise
Thomson-Houston. TNT has also developed lab models of
Eidophor equipment designed to accommodate compatible
NTSC color system, but these were not involved in Air
Force contract.

Pres. Collins will head NAB witnesses Jan. 7 at open-
ing session of 2-day FCC radio development hearings.
Other witnesses: George Hatch, radio KALL Salt Lake
City, Carl E. Lee, radio WKZO Kalamazoo, George C.
Davis & Jules Cohen, Washington consulting engineers,
George W. Bartlett, NAB engineering mgr., Merrill Lind-
say, radio WSOY Decatur, Ill., William S. Duttera, NBC.
Jan. 8: Robert M. Booth Jr., attorney; Everett Dillard,
Commercial Radio Equipment Co.; Rogan Jones, Inter-
national Good Music Inc.; Lazar Emanuel, Communications
Industries Corp.; Lauren A. Colby, attorney; Joseph J.
Kessler, WBXM Bcestg. Co.

Specialization in “ethnic” programming seems to be
attracting many prospective & new uhf operators. Latest
ones are Chicago’s WCIU (Ch. 26), due to debut in May
specializing in programs for ethnic groups, and N.J. TV
Bestg. Corp. (Ch. 47) New Brunswick, which plans to start
in late 1963 with broadcasts of New Jersey interest by
day and programming appealing to metropolitan N.Y.
minority groups at night.

Va. ETV network plans have been released by state’s
Advisory Council on Educational TV—calling for 21 sta-
tions, supplied by film & tape from 4 production centers.
Washington engineering firm of A. D. Ring & Assoc. made
survey.

WIBW-TV Topeka can’t help finance operation of a
Clyde, Kan. vhf translator, FCC ruled. Commission denied
request by Clyde Community TV for waiver to allow it
to accept $500 donation from WIBW-TV, whose programs
it planned to rebroadcast. Extension of a station’s service
into new area by translator, whether licensed directly or
financially supported, would result in increased coverage
at relatively little cost and with no responsibility for meet-
ing needs of new community, FCC said. Chmn. Minow &
Comr. Hyde dissented.

Revocation of license of radio WBMT Black Mountain,
N.C. is proposed by FCC. Commission charged owners with
misrepresenting financial qualifications & legal status,
concealing fact that partnership had been dissolved, con-
struction & operation of station by persons other than
dissolved partnership, false affidavits & statements. Hear-
ing will be held in Asheville.

Kaiser’s Ch. 50 Detroit application has been granted;
it also holds CPs for Ch. 44 San Francisco, Ch. 52 Los
Angeles (Corona), has pending bids for Ch. 38 Chicago,

Ch. 41 Philadelphia (Burlington, N.J.). In Santa Fe, pro-

posed grant of Ch. 2 satellite to KGGM-TV Albuquerque
has been issued by FCC Examiner Gifford Irion, after
competitors dropped out.

“Obscenity” case, denial of license renewal of radio
WDKD Kingstree, S.C. (Vol. 2:31 p3), was reaffirmed by
FCC last week. It’s understood Commission turned down
petition for reconsideration, but won’t make action public
until full text of decision is available.

Kennedy European TV show is being arranged with
BBC and French & West German TV-radio networks.
Program would be filmed in U.S., following pattern of
President’s Dec. 17 interview by 3 U.S. networks (Vol.
2:52 p4).

Sale of 58.829% of KLYD-TV & KLYD Bakersfield,
Cal. by Lincoln Dellar, Edward E. Urner, Bryan J. Coleman
& Maurice St. Clair to Dellar Bestg. Co. (Dellar & wife)
for $117,640 has been approved by FCC.
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Personals

Jerome Bess promoted to RKO General Bestg. exee.
vp. . . . Jules Bergmau, ABC News science editor, named
one of outstanding 10 men of the year by U.S. Junior
Chamber of Commerce.

Richard Job, London, named ABC International UK
sales rep. . . . Richard L. Chalmers, ex-radio WNHC New
Haven, gen. mgr., appointed an RAB member development
dept. regional dir. . . . Raymond L. Falls Jr. & Immanuel
Kohn become members of law firm Cahill, Gordon, Reindel

& Ohl.

Merrill A. Trainer named mgr. of RCA’s broadcast
studio merchandising & engineering dept., succeeding An-
drew F. Inglis, recently appointed communications prod-
ucts operations div. vp (Vol. 2:51 pl1); Trainer will con-
tinue to be responsible for liaison between best. & com-
munications products div. and RCA International,

Jules Cohen & Assoc. is new name of Washington en-
gineering firm, as Paul L. Wimmer & Bernard R. Segal
become partners. On Jan. 14, firm moves to 729 15th St.

N.W.

Murry Salberg, ex-WABC-TV N.Y. advertising & sales
promotion dir., appointed advertising & promotion dir.,
WNEW-TV N.Y. ... Mary Ann Casey resigns as KEYT
Santa Barbara, Cal. program dir. & women’s news editor,
no plans announced.

Caywood C. Cooley Jr. promoted to Jerrold Community
Systems Div. mgr.

Kendall Smith promoted to WTIC-TV Hartford, Conn.
program mgr.

James M. Ward, Colo. U. radio-TV gen. mgr., named
to 3-year post as exec. secy. of new Colo. ETV Commis-
sion . . . Larry McHale Jr., ex-KALB-TV Alexandria, La.
operations & program mgr., appointed WSAV-TV Savan-
nah program dir.

Tracy Thrumston, ex-radio KMAK Fresno, Cal. gen.
mgr., named KONA Honolulu local sales mgr. .. . John
Petty promoted to KPTV Portland, Ore. asst. sales mgr.

. Peter F. Gallagher promoted to WNHC-TV New
Haven, sales development mgr.

Obituary

Sen. Robert S. Kerr (D-Okla.) 66, chmn. of the Aero-
nautical & Space Committee, died of heart attack in
Washington Jan. 1. Often called “uncrowned king” of the
Senate, he was prime mover in passage of many bills,
including last session’s communications satellite measure.
He was born in a log cabin in Ada, Okla., then Indian
territory, in 1896, rose to prominence in industry as well
as politics. He owned 50.6% of WEEK-TV Peoria &
WEEQ-TV La Salle, Ill,, 13.1% of KVOO-TV Tulsa. His
widow, 3 sons, a daughter survive.

Dick Powell, 58, long time film star and chairman &
former pres. of Four Star Films, died of eancer in Holly-
wood Jan. 2. He began career as movie song-&-dance man
in early 1930’s, later switched to mystery roles. After
hosting Zane Grey Theater on TV for number of years,
he formed Four Star with David Niven, Charles Boyer
(Tom McDermott later). He also was host of his own an-
thology series. His widow, actress June Allyson, son &
daughter survive.
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Col. James H. Steinman, 76, co-owner of Steinman
Stations (WGAL-TV & WGAL Lancaster, I’a., radios
WDEL Wilmington, Del., WORK York, WKBO Harrishurg,
WEST Easton, WRAK Williamsport, all Pa.) and co-pub-
lisher of Lancaster newspapers, died there Dec. 31. Ile was
treas. of American Newspaper DPublishers Assn. uat time
of his death. During World War II, he was director of
War Production Board printing & publishing div.

Mrs. A. J. Fletcher, 78, wife of owner of WRAL-TV
Raleigh, died of cancer in Raleigh Jan. 2. Survivors in-
clude 3 sons—Fred, mgr. of WRAL-TV; Floyd, mgr. of
WTVD Durham; Frank, Washington communications at-
torney—and daughter Mrs. Ray Goodman, Raleigh.

Alfred G. Burger, 53, exec. officer & co-owner of WICS
Springfield, Ill. and WHNB-TV Hartford, Conn., died of
heart attack in N.Y. Dec. 27. He also was founder of
Telenews Productions. His widow, 2 sons, survive.

a

“Discrimination” & “bigotry” charges were leveled
against NBC by a Montgomery, Ala. newspaper after Gov.-
elect George C. Wallace was banned from a telecast.
Advertiser-Journal made charges in an editorial after
segregationist Wallace claimed NBC personnel refused to
admit him to TV booth at halftime of Blue-Grey football
game Dec. 29. He said he was invited to appear by one of
game’s sponsors. “Wallace was cut off the air as an act of
censorship by NBC bigots because of his challenge to the
rulings of the U.S. Supreme Court,” newspaper asserted.

NAB Public Service Institute will be held Feb. 7-8 in
Washington, in cooperation with American U. It’s de-
signed to acquaint non-profit groups with advantages &
problems in use of TV & radio. Sessions include class-
room instruction at A.U.’s Communications Center, field
trips to WRC-TV-AM-FM Washington & radio WAVA
Arlington. William Ruder, pres. of Ruder & Finn PR firm
and former Asst. Commerce Secy., speaks at Feb. 7 ban-
quet, NAB Pres. Collins at Feb. 8 luncheon.

Proposal te require stations to donate time at cost to
candidates made by FCC Chmn. Minow in Dec. 29 TV
Guide (Vol. 2:53 pb) brought quick criticism from Wash-
ington Daily News. “If any political candidates go ‘into
hock’ it is on their conscience,” News editorialized, “any
FCC regulations requiring stations to give free time to
politicians would be presumptuous and pre-emptory. . . .
The voice of bureaucracy is rarely the voice of the people.
It is merely the voice of bureaucracy.”

WREC-TV & WREC Memphis have been sold for $8
million by founder & sole owner Hoyt B. Wooten to Cowles
Bestg. Cowles also owns KRNT-TV & KRNT Des Moines,
Look magazine and other publications. Members of Cowles
family also have interest in KTVH-TV Hutchinson-
Wichita, Kan.,, WCCO-TV & WCCO Minneapolis through
Minneapolis Star & Tribune Co.

Ghana will place $8.4 million contract with Marconi
Co. for 3-station TV system & extension of radio network.
Plan calls for TV stations at Acera, Kumasi & Sekondi-
Takoradi, studio complex at Accra, radio station at Ejura.
Microwave system will be set up between Accra, Kumasi

& Ejura.

Federal Communications Bar Assn. annual banquet
will be held Jan. 25 at Sheraton-Park Hotel, Washington—
Gene Krupa Jazz Quartet and singer Hildegarde entertain-

ing.
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Consumer Electronics....

MANUFACTURING, DISTRIBUTION, FINANCE

PUBLIC VIEWS ELECTRONICS VIR BROKERS'’ EYES: For large segment of public, principal source
of information about electronics industry—and evaluation of individual companies—is endless stream of sur-
veys & analyses offered by major stock brokers. For outside look at electronics industry, as seen through eyes
of financial specialists, we culled Nov.-Dec. offerings in our weekly “reports & comments” listings, came up
with these observations:

"Consumer electronics industry is having one of its most profitable years in more than a decade,” re-
ported Thomson & McKinnon. “Consumer buying, stimulated by the acceptance of color TV, could reach $2.2
billion in 1962, compared with $2.08 billion in 1961. We project a further although modest gain in consumer
electronics volume in 1963. Entertainment communications systems will probably account for the bulk of vol-
ume, but other electronically-controlled equipment, such as appliances, will command a rising percentage of
consumer spending.” Broker noted that color TVs “are being aggressively pushed,” concluded 1962 sales
“could reach 400,000 vs. 175,000 last year, and the figure might reach 800,000 in 1963.”

Electronics buying by govt., Thomson & McKinnon said, has “been estimated at approximately $8.2
billion for 1962, some 17% over 1961.” With “huge growth of the space effort” total “govt. demand could rise
by 50% in the next 3 years.”

RCA, analyzed Shields & Co., “will consider 1962 as a year of progress—mainly in the improvement
of its profit margins.” RCA sales in 195161 period increased 144%, but “net earnings have shown only a 10%
rise.” However, Shields emphasized, “after years of steadily rising volume but unchanged or declining earn-
ings, RCA reversed this trend in the first 9 months of 1962, when net income per share rose 46% on a 16%
sales gain. Explaining reasons “behind this improvement & why we feel this will continue,” Shields noted
“color TV is now in a money-making stage, era of extraordinary development expenditures seems to be com-
ing to an end,” data-processing costs have been reduced. "It is estimated that RCA lost 60¢ a share on data-
processing in 1960 and 80¢ in 1961.”" Losses in 1962 “will be under 40¢ and a breakeven point should be
reached in 1963.” Looking ahead, Shields noted "“good possibility” of per-share earnings of "“$3.15 or better”
in 1963 (vs. estimated $2.75 in 1962) & "possibly $4 per share by 1964.”

Sylvania, noted Dean Witter & Co., has been a drag on GT&E earnings, but better times are coming.
“While considerable time will be required, the GT&E management is intent on improving Sylvania’s profit-
ability and has set 4.5-5% of sales as a minimum profit margin goal,” broker said. Sylvania’s profit margin
slipped to 1.1% in 1961 from 2.9% in 1960. Dean Witter emphasized that GT&E “has just projected 1962 net for
Sylvania will be up some 40-45%—to around $8 million from $5.6 million in 1961, which included a $1 million
surplus adjustment.” Sylvania accounts for some 60% of GT&E's manufacturing group sales and divides its
volume roughly 70% commercial & 30% defense. Concluded Dean Witter: “GT&E is in good financial condi-
tion. At the end of 1961, the current ratio of assets to liabilities was 1.39:1. . . . Sylvania had a current ratio
of 2.7:1." Sylvania, “for the future, offers a twofold opportunity — above average growth in the dynamic
electronics markets & improved profits through potentially higher margins.”

Zenith, "aided by its emphasis on high quality products, is the largest maker of TV sets,” reported
Thomson & McKinnon. 'Despite keen competition Zenith accounts for some 20% of industry volume.” Broker
noted experimental operation of “Phonevision,” termed prospects "“uncertain,” said “profits might not accrue
to Zenith for several years.” Conclusion: “Zenith’s record of outperforming the industry & its bright long
range outlook makes it attractive for purchase. Finances are strong. Capitalization is simple, no funded
debt, no preferred stock, only 9,038,177 shares of capital stock.”

Motorola “restricted results in 1961” through entry into new fields but increased its "potential for the
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long pull,” Thomson & McKinnon noted, adding: “For example, Motorola has become one of the 4 principal
companies in semiconductor physics & these lines may account for more than $50 million in sales in 1962.”
Consumer electronics at one time comprised bulk of Motorola sales but “now account for about half of vol-
ume.” Conclusion: “Share net for 1962 is estimated at $3 vs. $2.36 last year. Finances are strong.”

Magnavox “has an excellent growth record stemming from its success in concentrating on quality
products & a marketing system which requires direct dealing between the company & a group of . . . care-
fully selected retailers,” same broker reported, adding: “Magnavox’s sharply increased military & industrial
electronic sales in recent years now account for some 40% of sales but consumer lines still provide approxi-
mately 75% of the company’s profits.” Magnavox’s “share net for 1962 is officially estimated at $1.75, up
from $1.26 in 1961."”

International Resistance “is a major, if not leading, factor in all types & grades of resistors,” empha-
sized W. E. Hutton & Co. IRC sales “go roughly 20% to consumer markets, 30% to industry, 25% to govt. con-
tractors & 25% for replacement. All product lines are profitable, including the high volume items that sell for
less than 2¢ each.” Continued accolade: ““Within the past 4 years, IRC has doubled its sales, quadrupled its
profits and increased its dividend payments annually. At the same time, capital spending has moved up
substantially & company sponsored R&D has been established at about 15% of sales.” Conclusion: “Starting
with a strong profit position as the leading factor in its industry, and possessing the technology to maintain
& improve its over-all position in electrical /electronic components, 1RC should continue to record gains in
future years in expanding markets.”

“Elimination of losses from its electronics division [sold in mid-1961], plus continued rapid growth of
its broadcasting & records divisions, has paved the way for a dramatic increase in earnings this year for
CBS,"” noted Abraham & Co. Per-share earnings in 1962 are expected to reach $3.20 vs. $2.47 in 1961 and "'rise
to around $3.70 in 1963.” Broker said "'sale of electronics division has had the additional benefit of improving
the company’s financial position. It is estimated that CBS has about $30 million in excess working capital
available for acquisitions, which course is being actively pursued.”

These comments reflect industry image being painted for public by stock brokers. We will continue
our analysis of their analyses in future issues.

RCA-PHILCO PACT—NEW ‘ERA OF GOOD FEELING’: Agreement ending Philco's 6-year-old
patent license suit against RCA stills the last echoes of an age when RCA, through its immense patent pool,
was landlord of entire TV-radio industry. Terms appear to benefit both parties. (For discussion of settlement
of dispute over NBC's Philadelphia Ch. 3, see p. 1.)

Agreement seems to mark beginning of new “era of good feeling” toward RCA by rest of industry.
For first time in many years, RCA has no major anti-trust litigation pending against it.

Under terms of pact, Philco’s $150 million suit against RCA, and RCA’s $174 million patent infringe-
ment suit against Philco and Ford are withdrawn, neither party paying damages. RCA pays Philco $9 million
for non-exclusive licenses to all present Philco & Ford patents relating to radio, TV (including color), tran-
sistors & data-processing equipment, and is free to use future Philco color TV patent for next 5 years.

Philco & Ford receive similar rights to RCA patents in same fields, except that color patents cover
principally those issued before Oct. 28, 1958, date of govt. anti-trust consent decree which broke up RCA patent
pool practices. Ford & Philco must pay same as anyore else to use later RCA color TV patents.

Philco’s Jan. 1957 anti-trust suit was aimed primarily at RCA patent pool practices (Vol. 13:3 p2),
which were largely abandoned after RCA’s settlement of Zenith’s 11-year old suit in Sept. of same year (Vol.
13:37 pl) and were formally ended the next year when RCA & Justice Dept. signed consent decree (Vol. 14:44
pl). Ford Motor Co. inherited suit when it purchased Philco last year, switched emphasis to alleged RCA
color monopoly.

Philco has based many of its charges in pre-trial testimony & briefs on RCA color practices—and
color figures prominently in settlement. One major difference in the patent exchanges agreed upon last week
by the 2 parties involves color patents; RCA gets all of Philco’s present patents and some future ones, where-
as Philco’s rights to RCA color patents are limited.
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Implications for color are large. Settlement seems to establish a patent position in color TV for Philco.
Philco has always claimed it had some basic color patents. Also among its patents are those on "Apple”
receiver & tube which now become available to RCA. Agreement clears air in color patent dispute, may fos-
ter new technical developments.

Philco is certain to step up color activity now. Possibly because of pendency of suit, it had not been
making own color receivers—but, paradoxically, was buying complete color sets from RCA. Now, with RCA
color patents available to it, and with its own patent position recognized, Philco is free to go into whole-
hearted manufacture and sale of color sets—and it's a good guess it will do so with minimum of delay. En-
tire medium of color should benefit—and what helps color helps RCA (including RCA tube div. & NBC).

Philco's original suit also named GE and AT&T as defendants and is still pending against them. It's
logical to assume that this dispute will also be settled.

FM SELES CLIMB CONTINUES STEADILY: More than 3 million FM radios—of all types—were
sold in U.S. last year. This year should set another new record, adding 4 million more to FM sets-in-use.

Slow & steady momentum which began in 1958 is continuing, aided by FM stereo and other such
relatively new developments as clock & auto FM radios. FM stereo, as expected, is making its biggest im-
pact in phono field, where 50% of consoles with FM are now being sold stereo FM-equipped.

Few definitive figures on FM receiving device sales are available, and many estimates merely verge
on guesses. Nevertheless, we've prepared table tracing growth of retail FM radio sales by type of end-equip-
ment. We believe these figures to be conservative:

Type 1959 1960 1961 1962 1963

(est.)

Table radios : - 540,500 904,800 915,300 1,250,000 1,400,000
Clock FM radios R —_ _— 90,000 100,000 130,000
Phonos with FM = T 623,000 700,000 850,000 1,200,000 1,400,000
TV-FM (phono) combos .. ... .. .. 100,000 120,000 160,000 180,000 220,000
Component tuners . .= . ... . 180,000 200,000 240,000 300,000 350,000
Auto FM sets .. = . —_ —_ — 55,000 100,000
Imports (all FM types) = . . 100,000 120,000 140,000 230,000 300,000
Total . ... . 1,548,500 2,044,800 2,395,300 3,315,000 3,900,000

FM stereo sales have been mounting slowly, accounting for about 25% of all FM device sales in 1962,
and expected to mount to nearly one-third in 1963. Only areas where FM stereo has made major impact so far
are phono, TV combination & component tuner field.

MORE WINTER DROP-INS: Additional new sets—
some notable, some promotable — were being
shown this week at distributor open-houses and
at Chicago’s International Home Furnishings
Market. Among new announcements:

Magnavox indicated it would unveil a score of new
TVs & stereos in Chicago this week, but at week’s end few
details were available. It was known that 11 stereo models
would be premiered in Early American & Colonial styling
with cherry & maple finishes, starting at $159 and topped
by 24-in. combho at $650. Group will include 2 transistorized
Astro-Sonic consoles, at $495 (30 watts MPO) & $595
(100 watts).

Emerson is introducing what is believed to be first
portable stereo phono with FM stereo ($149.95 & $169.95).
It also is showing its first 16-in. set ($129.95), 19-in. table
model at $139.95, all-channel 19-in. at $159.95, lowboy

console at $199.95, drop-down portable stereo phono at
$99.95.

GE is stressing bright-colored cabinets (such as green,
turquoise, platinum) in new 10-in. sets designed to retail in
$139-&-up range. Promotional 19-in. portable is offered
with roll-around stand at about $139.95. New 23-in. upright
console is designed for pricing in $199 range.

Philco is dropping in new lower priced 16-in. Courier
portable, eight 23-in. consoles & two 23-in. table models.
as well as several radios. Prices were not available.

Symphonic is inaugurating 5 new stereo consoles, all
with diamond needle, starting at $119.95 and including 10-
speaker model at $159.95, with AM-FM-equipped units at
$179.95 & $199.95, stereo~-FM phono console at $249.95.
Each has $10 step-up cabinet wood option.

Packard Bell will show new sets to distributors Jan.
11-12 in Santa Monica, with distributor showings scheduled
for the next 3 weeks.
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NOV. SALES POINT TO RECORD PHONO YEF.R: Reports of really great Nov. sales now have phono-
graph industry pointed straight at an all-time record in 1962.

Preliminary & unofficial sales estimates indicate that Nov. 1962 was biggest single month for distrib-
utor-to-dealer sales in at least 3 years, and that 11-month factory sales were high enough to forecast their

total for 1962 may reach all-time peak of 4.8 million.

Factory sales for Nov. were understood to total about 667,000, up more than 33% from the 500,000 of
Nov. 1961, and bringing 11-month total to approximately 4,363,000. Distributor sales totaled around 633,000,
more than 31% higher than Nov. 1961 figure, for 11-month total of 3,977,000, bringing 4.5-million total well

within range for full-year 1962.

For first 11 months of 1962, incidentally, almost 50% of all consoles with radio were equipped with FM
stereo. Of total of about 1.1 million phono-radio combinations, 534,000 had multiplex tuners.

IMPORTS—TINYVISION, COLOR: Interesting array
of new tinyvision imports—including 14-in. color
and first TV to operate from flashlight batteries—
is greeting visitors to Chicago for International
Home Furnishings Show this week.

First Sharp (Hayakawa) battery portables are being
displayed—a 6-in. at $199.95 and 8%-in. at $229.95, battery
costing $24.95 extra in both cases. Conventional sets shown
by Sharp at Conrad Hilton Hotel are 12-in. (no price
announced), 16-in. sets at $109.95 & $119.95, and 19-in.
table models at $129.95 & $139.95. Sharp sets are beginning
to arrive in U.S. in quantity, and it’s believed about 5-6,000
are now on hand and ready for distribution.

The flashlight-battery set is Delmonico’s 4%%-in. re-
ceiver made by Victor of Japan, with $149.95 list. It op-
erates from 9 flashlight batteries or house current. Another
Delmonico set, being shown at Merchandise Mart, is 5%-
in. at $179.95 plus $20 for rechargeable battery. Both tiny
sets are scheduled for March delivery. Delmonico will also
show 16-in. sets, starting at promotable $99.95. It will
demonstrate 14-in. color set at $399 list and 17-in. color
(no list).

October factory sales of TV picture tubes slipped
sharply in units & dollars from Oct. 1961. EIA also re-
ported unit volume of receiving tubes down, but dollar
value gained. TV picture tubes declined in unit sales to
879,588 from 912,281 in Oct. 1961. Dollar value fell to
$16,678,099 from $18,000,957. Cumulatively, unit & dollar
sales lagged behind 1961’s Jan.-Oct. totals by some 100,000
units & $7.9 million. Receiving tube unit sales slipped in
Oct. to 32,257,000 from 32,480,000, but dollar value in-
creased to $26,440,000 from $26,155,000. On 10-month
basis, sales trailed year-earlier cumulative volume by 7.2
million units & $4.5 million. Here are EIA’s figures:

Picture Tubes Receiving Tubes

Units Dollars Units Dollars
January ....cececiees 802,061 15,625,304 29,692,000 24,789,000
February 783,670 13,944,313 27,971,000 23,841,000
March 817,830 15,580,149 34,884,000 29,748,000
April e 758,639 14,253,425 31,016,000 25,888,000
May ......... 703,256 13,676,669 30,841,000 25,802,000
JUne  coiceoeeceeeeeeeenee 740,788 14,252,844 29,649,000 24,587,000
JUlY e 566,022 11,064,357 24,122,000 19,612,000
August cveeeveeeeeee 795,121 15,035,830 34,646,000 29,222,000
September ................ 866,512 16,537,417 31,640,000 25,327,000
Océ¢tober ...vvieeeeneee. 879,688 16,678,099 32,257,000 26,440,000
Jan.-Oct, 1962 ..., 7,662,386 $146,648,397 306,168,000 $254,941,000
Jan.-Oct. 1961 ........ 7,761,642 154,667,278 813,318,000 259,453,000

Trade Personals

Frank B. O’Brien resigns as Seeburg pres. & treas.;
Delbert W. Coleman, chmn. & chief exec. officer, also
becomes pres.

Richard D. Kennedy, former ad & sales promotion
mgr., named to new GE Receiving Tube Dept. post of sales
mgr., home convenience products, in charge of sales of
receiving tubes to home entertainment equipment manu-
facturers ... Howard E. Harry, ex-Minneapolis-Honeywell,
appointed chief engineer, Zenith military engineering div.

George R. Simkowski named Webcor Sales Co., pres.,
a new post, succeeded as Webcor Div. sales mgr. by
Charles Dwyer.

Joseph D. Ceader, Oxford Electric chmn., also named
pres.; Leon Sadacca named exec. vp; David E. Davis elected
electronics div. operations vp.

Herbert B. Hershfield named national sales mgr. of
Ampex’s United Stereo Tapes div., succeeding Richard
Blase, resigned; John Spellman, operations mgr., also ap-
pointed ad & sales promotion mgr.

Herbert W. Pollack appointed pres. of Polarad’s elec-
tronic instruments div., Frank J. Skwarek, pres. of Radio-
metrics div., both new operations . .. William R. Heckman
appointed ITT personnel dir.

Bernard Walley named West Coast microwave engi-
neering operation mgr. by RCA Tube Div.

Distributor Notes: Webcor Sales names Ray Ferguson
mgr. of Chicago office, succeeding Charles Dwyer o Steel-
man Electronics appoints National Functions Corp., Val-
ley Stream, N.Y., mktg. rep. in U.S. & Puerto Rico for
phonograph line.

Philco’s defunct “Instant Dividend” program (Vol.
2:9 p7) made news in Pittsburgh again when federal judge
John L. Miller enjoined Appliance Associates Inc. & Mel-
vin S. Landow from infringing Philco Finance Corp.’s
copyright. Philco filed infringement suit when defendants
published plan entitled “Appliance Bonus Membership
Form.”

Uniform labeling of TV & FM sets, to show they com-
ply with FCC radiation limitations, won’t be required by
Commission. It decided to call off its proposed rule-making.
However, it again said it “admonishes purchasers against
buying FM & TV receivers which have not been certifi-
cated.”
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AT&T posted record earnings of $1,384,252,000 on
peak sales of $8,941,594,000 in 12 months to Nov. 30. In
vear earlier period, AT&T earned $1,271,086,000 on $8,368,-
960,000 sales. Sharp sales & profit gains were recorded in
quarter to Nov. 30. Sales climbed to $2,269,349,000 from
$2,150,421,000 in Sept.-Nov. 1961. Earnings rose to $347,-
352,000 from $329,657,000. Chmn. Frederick R. Kappel said
earnings were not increased by tax credits on equipment
purchases as authorized by Revenue Act of 1962. “In our
opinion, this credit should be accounted for as a reduction
of the cost of the construction that gives rise to it,” he
said, “and not as an increase in profit in the year when the
new equipment is acquired.”

GTE showed record sales & earnings in 1962, Chmn.
Donald C. Power notified stockholders, adding: “Despite
the somewhat unsettled nature of economic conditions, we
believe that our revenue, sales & earnings will continue
moving ahead to new records” in 1963. Sales & revenues
climbed some 8% to more than $1.3 billion from 1961’s
$1.227 billion. Profits, he estimated, rose about 15% to
more than 885 million from $73.8 million. Manufacturing
sales also set record. Assets increased to more than $2.5
billion from $2.4 billion at 1961’s end.

ITT netted record income in 1962 as sales rose 15%
and topped $1 billion for first time. Pres. Harold S. Geneen
predicted profit’s “upward trend” would continue in 1963.
He estimated 1962 sales at $1.066 billion—up from 1961’s
record $930.5 million. Backlog at year’s end was 6% ahead
of year-earlier’s $731 million. Geneen said ITT’s 1963 R&D
spending will top $157 million, noted company will continue
“its active program of acquisitions.”

Transitron Electronic will establish $5 million fund to
settle lawsuits filed by several mutual funds & other
stockholders if U.S. District Court in Boston approves at
Jan. 28 hearing. Suits charge Transitron with “false &
misleading” statements filed with SEC in connection with
public stock offerings in 1959 & 1960. Chmn. Leo Bakalar
& Pres. David Bakalar will furnish $5 million for dis-
tribution to qualified claimants, but “deny any liability.”
They said “our prospectuses werzs honestly & carefully
prepared, but we want to dispose of the lawsuits so that
we can build up the company in the future without being
distracted by litigation.”

GE has made gift of its $1.9 million Anniston, Ala.
plant & 116-acre tract to Anniston City Commission. GE
announced plans in Nov. to close vacuum tube production
plant (Vol. 2:47 p9), has been unable to sell or rent it.
Requirement that Anniston use plant for “a public pur-
pose” & not sell it for 5 years may indicate GE plan to
deduct book value of property as charitable contribution
for tax purposes.

Citroen Electronics, Los Angeles tape recorder man-
ufacturer, has been re-named Freeman Electronics, re-
ported Chmn.-Pres. Eugene Freeman. Company will con-
tinue Citroen brand.

EIA has defined 134 terms used in design & manufac-
ture of closed-circuit TV. Copies of bulletin are available
at $2 each from EIA Engineering Dept.,, 11 W. 42nd St.,
N.Y. 36.

Commercial nuvistor tube — RCA’s 12th — has been
added for use as RF amplifier tube in multiple antenna
systems & antenna-system booster-amplifiers.

New antenna designed for color, the “Color Guard,”
has been introduced by TACO at $17.95 list.

JANUARY 7, 1963

Factory transistor sales in Oct. & year to date con-
tinued familiar pattern: ahead in units from year earlier;
down in dollar value. EIA reported Oct. gain in unit sales
to 20,905,793 from Oct.-1961’s 18,232,530. Dollar value
sagged to $24,001,640 from $24,018,037. Jan.-Oct. sales
soared to 200,303,304 units vs. 154,407,230 in 1961’s first
10 months. Dollar value slumped to $242,573,551 from
$250,620,519. Here are EIA’s figures:

1962 1961
Units Dollars Units Dollars

January .....eeoees 17,238,376 $ 21,469,698 12,183,931 § 22,955,167
February .............. 20,239,880 24,151,156 13,270,428 25,699,625
March ..coeneeeee ee 22,932,655 28,202,422 15,129,273 29,815,291
ADril e 19,621,048 25,097,960 15,072,064 27,388,278
DU £: 3 O 21,217,919 24,961,738 15,128,181 25,113,042
fLRVE - T 21,776,037 26,374,356 17,899,005 26,148,746
B 111§ 15,434,205 19,476,017 11,227,388 17,506,011
August eeeeeeeeienn. 20,369,281 24,128,668 17,193,860 25,155,627
September ........... 20,668,110 24,729,997 19,386,202 27,220,248
October ....eeeeeee 20,905,793 24,001,640 18,232,530 24,018,037

Totals .............. 200,303,304 $242,573,551 154,407,230 $250,620,519

|

Reports & Comments: Taft Bestg, report, Goodbody &
Co., 115 Broadway, N.Y. 6. e Hallicrafters, review, Sincere
& Co., 231 S. La Salle St., Chicago 4 e Thompson Ramo
Wooldridge, brief, Cohen, Simonson & Co., 25 Broad St.,
N.Y. 4.

Ampex expects fiscal-1963 sales to jump more than
10% over $84.1 million volume of fiscal 1962, ended April
30. Pres. William E. Roberts also forecast “substantially
greater increase” in profits. “All divisions are showing ex-
cellent increases in sales & earnings,” he said. Ampex has
introduced 15 new products since start of new fiscal year,
will add 10 more by April. More than $9 million have been
earmarked for R&D activities in fiscal 1963.

Texas Instruments has slated special stockholders
meeting Jan. 21 to seek authorization to grant new stock
options for those outstanding. Internal Revenue Code
permits new options on current market prices if monthly
stock price over 12-month period averaged less than 80%
of option’s initial price.

Pre-Publication Orders for
Factbook No. 33

Orders are now being taken for the 1962-63 Tele-
vision Factbook. Beginning with this new upcom-
ing issue, based on last year’s greatly expanded format,
the book will be published once a year only—not Spring
and Fall as in past years. The new Television Factbook
will again provide station area coverage at a glance—
contour maps of all commercial stations as filed with
the FCC, showing Grade A & Grade B coverage. On the
same page for the station will be published American
Research Bureau’s: (1) Total net weekly circulation.
(2) County-by-county total households, TV households
and percentages of TV-set penetration. These figures,
presented in tabular form, will also be shown graphi-
cally in tone on each map. In addition, extensive space
will be devoted to the other regular features that have
made this comprehensive book since 1945 the industry’s
leading marketing and reference work. Pre-publication
copy price is $12.50; 5 or more, $10.50. Regular price
after publication, $15.00; 5 or more $12.50. To take ad-
vantage of pre-publication savings, write: Dept. 12, Tele-
vision Digest, 911-13th St., N.W.; Washington 5, D. C.
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SUMMARY-INDEX OF WEEK'S NEWS

Broadcast MORE SPACE TV FIRSTS: RCA's suddenly-revived Relay sends
-_ pictures of Mona Lisa unveiling to Europe, nearly penetrates Iron
Curtain. Telstar working fine (p. 5).

PACIFICA DENIES RED TIES: Senate Internal Security Subcom-
mittee probers told non-commercial radio chain isn't influenced bty

CONGRESSMAN HAIL FTC'S RATINGS ACTION. Senate & House
Commerce Committee members call for better testing methods.
No comment from Harris (p. 1)

COMPROMISE ON CATV LAW POSSIBLE, as several operators Communists (p. 6).
approach FCC with suggestions, willing to give somewhat—
to get protection from state & local moves (p. 2). Consumer Electronics

‘UHF UNDERDEVELOPMENT’ CONFERENCE may be called soon
by FCC. EIA’s Sandwick suggesis inviting all interested govt.,
telecasting, manufacturing, educational groups (p. 3).

MANUFACTURERS DECRY CONSIGNMENT plans for dealers,
have no plans to follow sales & display programs of GE
& Westinghouse; latter will soon open Toledo & follow with 4th

TIGHTER REINS ON NEW AMs likely after FCC-industry confer- test city ‘in midwest’ (p. 7).

ence. Commission expected to sharpen engineering standards, ‘PACKAGE’ HIF1 definition submitted to FTC by EIA without
insist on well-financed applicants—but not to delve into rate recommendation; violent objections by component hi-fi enthusiasts
structure, etc. {p. 3). may scuttle FTC hopes for legal definition (p. 9).

AD SPENDING IN TV keeps right on growing, with TV drawing 1962 TV PRODUCTION-—6,484,501 b&w sets, highest since 1956:
larger share of total ad spending in 1962 than it did in 1961, " radio output 2nd only to 1947; car radios set ail-time record (p. 9).
according to TvB figures. Networks expect strong sales year in SPIEGEL TO REVISE price of $79.95 TV in next catalogue, avert-
1963 (p. 3). ing international incident over pricing of Symphonic set (p. 11).
‘FILM TWIN’ FOR TAPE made possible by combined ‘Gemini’ MAGNAVOX'S RECORD 1962: Sales climbed 43%% to $202 mil-
film & tape camera of MGM Telestudios, designed to eliminate lion for Sth consecutive record-setfting sales year; earnings rise
need for kines of taped commercials (p. 5). ‘was propoertionate to sales gain (p. 12).

CONGRESSMEN HAIL FTC'S RATINGS ACTION: Federal Trade Commission’s crackdown on big 3
TV ratings organizations (Vol. 3:1 p2) predictably brought plaudits from members of Senate & House com-

' mittees whose probes started whole thing.

Consent agreements between FTC and Nielsen, ARB & Pulse was direct result of hearings by Senate
Commerce Committee, which sent findings to FTC, with instructions to do something (Vol. 14:26 p2).

Commerce Committee Chmn. Magnuson (D-Wash.) told us FTC's action was “important step that
should lead to a more meaningful use and understanding of ratings.” He said he’d be watching services
closely to make sure they live up to agreements. Sen. Monroney (D-Okla.), one of most insistent critics of rat-

. ings, expressed hope that sponsors, agencies & networks now would come forward with “demands for better

testing methods.” He called Commission’s action “a step forward” in campaign to alert public to the “tiny
samplings and doubtful yardsticks used on Madison Avenue to decide what TV shows Americans shall
watch.” Committee: members McGee (D-Wyo.) & Hartke (D-Ind.) expressed similar sentiments. Latter, how-

www.americanradiohistorv.com



2—TELEVISION DIGEST JANUARY 14, 1963

ever, conceded that “small percentage of inaccuracies” is inevitable because of large number of factors
involved in making surveys.

House Commerce Committee Chmn. Harris (D-Ark.) wouldn’t comment about either FTC's action or
his own Regulatory Agencies Subcommittee’s 1¥2-year-old investigation into same subject (Vol. 2:53 pl). How-
ever, he's expected to hold his own ratings hearings this session.

COMPROMISE ON CATV-CONTROL LAW POSSIBLE: FCC, telecasters & CATV operators may be
coming to meeting of minds on federal CATV-control legislation. Though National Community TV Assn. still
m¢ intains “no-law” position, some prominent operators have been feeling FCC out.

Objective of CATV forces is to get law they can live with—and get FCC “umbrella” to protect them
from possible onerous state & local regulation. In lawyers' language, they want federal govt. “to preempt the
field"” as it does in broadcasting.

Our impression is that Commission isn’t inclined that way, at the moment, and that FCC also wants
to give station operators greater protection against duplication of their network-originated programs than CATV
seems willing to go for. For example, Commission, in proposing rules regarding microwaves to serve CATVs,
wants to prohibit duplication by CATV 30 days before or after local station carries program. CATV interests
keep plumping for prohibition of simultaneous duplication—only.

FCC has made CATV legislation its prime request of Congress. At this writing, there’s simply no
judging what kind of compromise, if any, will emerge. FCC is fairly adamant, believes it has strong hand
because of CATV's growing concern over state & local moves to requlate. CATV forces, on other hand, feel
they have the “absolute weapon” in Rep. Harris (D-Ark.), chmn. of Commerce Committee, whose public oppo-
sition to CATV legislation is stronger than cny position he has ever taken in TV-radio. Here are excerpts from
his speech at NCTA convention last year (Vol. 2:26 p2):

“FCC cannot requlate CATV as a common carrier. . . . No action has been taken [on a CATV bill]
and none is contemplated. . . . The problem can no longer be regarded as acute. . . . Some cities or counties
seem to be attempting to requlate through insistence upon non-duplication agreements [but] I would expect
that CATV operators will not permit a host of divergent & conflicting local regulations to spring up. The per-
tinent court decisions in these matters should be brought to the attention of the local authorities and their
jurisdiction should be challenged in the courts, if necessary.” (You might ask him for full text.)

Another decision adverse to CATV was handed down by FCC late last week when it gramted 4 vhf
translators in Claremont, N.H., over objections of CATV operator Bellows Falls Cable Corp. Tramslator appli-
cant Claremont TV Inc. had asserted that chances of interference to CATV's pickups were negligible—and that
CATV could use tramslator signals if interference proved greater than expected amd ineradicable.

Commission went along with translator applicant's argument—and went further. It asserted that its
translator rules were meant to protect individual set owner’s reception—not CATV’s. Commission said CATV
operator has “remedies available to him to avoid or reduce interference which are unavailable to the indi-
vidual”—such as moving receiving antenna or using microwave to pipe signals in from long distances. “This
does not mean, of course,” Commission said, “that the Commission will close its eyes to any and all instances
in which the establishment of a tramslator would cause interference to the reception of broadcast signals by a
CATV system.” Commission said it wouldn’t be happy if translators deliberately interfered with CATV.

“We recognize, of course,” FCC went on, “that if the CATV system suffers interference from the vhf
translators, the direct reception by CATV subscribers will also suffer. However, this does not necessarily
mean that the subscribers to the system will lose all service, inasmuch as the CATV system can also pick up
the vhf translator broadcast signals. In addition, the CATV subscribers will be able to receive the direct
broadcast signals from the translators like any other viewers if they wish.”

Comrs. Lee & Ford dissented, latter issuing statement asserting that majority is discriminating against

CATV. He'd have a hearing or order translators to protect CATV against interference. He said majority's
thinking wasn't “entirely without merit,”” however. But, he added, if there’'s distinction to be made between
interference to individuals and to CATV, it should be achieved after reqular rule-making process.
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‘UHF UNDERVELOPMENT’ CONFERENCE IN WORKS: To help promote uhf{, in light of all-channel
set law, FCC may soon call for an all-interested-party conference to consider ways & means.

Conference is brain-child of prolific L. M. Sandwick, EIA's consumer products staff dir. His constant
worry is that public will be paying for sets—for a facility it can’t use, because uhf signals won't be there.

Sandwick noted FCC Chmn. Minow’s recent suggestion that Commission ask industry for ideas on
promoting uhf (Vol. 2:50 p4). Sandwick promptly took him up, suggesting conference include representatives
of: Congress's Commerce Committees, FCC, Commerce Dept.,, HEW Dept., set makers, stations, NAB, Assn.
for Competitive TV, telecasting equipment makers, AMST, NAEB, NET, NARDA, et al.

Sandwick’s concept is that everyone should promote uhf's success stories, not dwell on the stations
that went off the air. He's also much concerned about development of easily-tuned uhf tuners. Prospects for
calling conference are strong. Session may be scheduled within month or so.

TIGHTER REIN ON NEW AMs LIKELY: FCC's AM "“radio overpopulation” conference last week was
success, in opinion of most participants. There seems little doubt that FCC will come up with tighter en-
gineering standards and will require applicants to have more than financial shoestring when they apply. To

industry’s relief, there seems little indication Commission will delve so deeply into station economics as to

tinker with rates or other business aspects heretofore untouched by FCC.

NAB's series of witnesses demonstrated, in analyses of coverage, that FCC's objective of multiple
service to nation has been achieved in large part. Said one commissioner later: “They showed that we really
haven't loused up AM service, as some people have long claimed.” There's no question Commission will take
sharper look in future at applications for areas already heavily served.

NAB's witnesses made it clear they want no “arbitrary” restrictions on authorization of new stations,
but, as George Hatch, KALL Salt Lake City, chmn. of Radio Development Committee, put it: “The establish-
ment of a truly competitive, national radio service has been remarkably well achieved. For the future, the
emphasis should be the improvement of existing facilities and the provision of interference free services that
will keep pace with our changing population patterns.”

Frozen applicants for new stations, argued traditional position of more-competition-the-merrier.

F

FCC is anxious to end freeze, is expected to move quickly on technical rule-making. There's some
talk that Commission may also propose to lump AM & FM stations when considering need for additional serv-
ice to a market; this would make it tougher for an AM applicant to argue that he’'d reach underserved areas.

NAB spokesmen were careful to emphasize that Conference wasn't called because radio is sick. Said
Hatch: “We do not come here to bury the radio free enterprise system but to praise it—and to praise those
who conceived it, those who have built it, and those who have supervised its operation in the public interest.”

NAB Pres. Collins, who started whole thing by asserting that overpopulation is deteriorating radio
programming quality, was pleased by Conference, felt it will produce results.

TV SPENDING KEEPS GROWING: It looks like another banner year for TV time-&-talent revenues, if
present trends continue. Based on year-start estimates by TvB, 1962 spending in 3 basic levels of TV—net-

work, national spot & local—represented 14.6% of ad spending in all measured media, as against 13.6% of
total in 1961. '

This was major gain for TV, since all-media-spending estimate (time or space, plus production costs)
jumped from level of $11.845 billion in 1961 to $12.365 billion in 1962. Whopping total poured into various forms
of TV advertising grew at faster rate (12%) than did total advertising spending (4%).

Within still-growing TV medium, spot TV is moking most rapid strides. Time-&-talent spending in
national spot jumped 15% between 1961 and 1962, from $530 million to $610 million. Netwcrk spending—which
still leads over-all TV field in totals—moved up 11%, from $810 million to $300 million. Local TV grew 8%,
from $275 million to $297 million.

Networks are bellwethers of TV spending, and all 3 networks are confident that 1963 will be strong
year, with gross billings running at least 10% higher for 1963 than in 1962. CBS is particularly bullish; net-
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work sources there pointed to outlook of nearly 95%-sold nighttime level for first quarter of 1963, plus virtual
sold-out position in noon-5 p.m. daytime periods. NBC, which scored billings gain of 13% last year over
previous, feels it will be equally successful, although putting less emphasis on major-segment program sales
and more on participation buying than CBS. ABC, having had good sales success in 1962, expects to hit high
gear in participation sales for 1963-64 fall-winter season.

CURRENT CAPSULES

Hartford pay-TV experiment (Vol. 2:27 p2) is progressing satisfactorily, Teco Pres. Pieter E. van Beek
told stockholders in recent report. Nearly 2,000 subscribers have signed up and have been “quite happy”
with service, he said. At least 12-18 months of continuous operation will be necessary for conclusive findings,
however, he cautioned. A major problem, van Beek noted, has been obtaining programming such as legiti-
mate theatre plays, musicals, etc., which are presented live and must be taped or filmed for latér showing.
This involved extensive negotiations with many individuals & groups, with costs far exceeding revenues.
"Hardly any delinquency” has occurred in payments by subscribers, van Beek reported.

GE's organizational structure doesn’t satisty FCC, regarding top management control of Schenectady
stations. Commission has been considering renewal of stations in light of GE electrical-equipment anti-trust
convictions. It told GE last week that company’s setup & policies don’t assure adequate responsibility for sta-
tion operations, gave GE 30 days to tell whether it plans changes or status quo. Commission said it would be
available for informal conference, if desired.

[

FCC staff letter-writing to stations, questioning programming (Vol. 2:50 pl), was hashed out partially
by Commission last week. Staff is to come back with letters covering specific cases. FCC will then decide
what it wants staff to ask—and what it wants to ask itself. Chances are staff will be given somewhat less lee-
way hereafter.

NBC-Philco agreement, in which latter seeks to withdraw from fight for former’s Ch. 3, Philadelphia
(Vol. 3:1 pl), has been filed with FCC Review Board, which sent it on to Commission for action. NBC agrees

to pay Philco $523,000 for expenses incurred in litigation.

“Stereo has put radio back into the living room”—the
first thing to do so since TV arrived, according to the two
26-year-old operators of KPEN(FM) San Francisco. James
Gabbert & Gary Gielow gave well-received presentation
at Press Club in Washington—for audience including 4
FCC members—at instigation of EIA’s L. M. Sandwick
who was fascinated by their enthusiasm & results. Station
began Oct. 1957, became 6th stereo station in U.S., and
operators claim 120,000 stereo sets in area, asserting this
is greater distribution than in any other market, including
N.Y. Programming is mainly classic & light classic, and
station has rated as high as 4th in market in some time
periods—against all AMs & FMs in area. Among plans:
stereo drama.

“Dinner With The President,” CBS-TV Jan. 31 hour-
long special featuring folk music & ballet, will have
President Kennedy as guest of honor—to receive B’nai
B’rith Anti-Defamation League annual America’s Demo-
cratic Legacy Award. Program will be telecast from
Washington’s Sheraton Park Hotel 10-11 p.m., hosted by
actor Robert Preston.

Annual push for televised Congressional hearings has
been launched by Rep. Meader (R-Mich.), who introduced
2 resolutions last week. First would amend House rules
permanently to permit TV, radio & photo coverage of com-
mittee hearings at discretion of chairmen; 2nd would not
amend rules but would be special resolution to allow cover-
age for 88th Congress only. First resolution is similar to
one Meader introduced in 87th Congress, which was de-
feated in Rules Committee by 8-6 vote (Vol. 17:9 pll).
He said Rules Committee Chmn. Smith (D-Va.) has agreed
to hold early hearings on issue. Meader told us resolution
would have “good chance” if networks, NAB & similar
groups present strong case at hearings.

Court appeal is planned by radio WDKD Kingstree,
S.C. after FCC reaffirmed license renewal denial in famed
“obscenity case” (Vol. 2:31 p3, et seq.). Commission last
week turned down licensee E. G. Robinson Jr.’s petition
for reconsideration. Circumstances of case—misrepresen-
tation, lack of control, nature & duration of offense,
overall programming—require denial, FCC said. Station
will stay on air while case is before court.
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‘FILM TWIN’ FOR TAPE: Aimed at removing “biggest
barrier” to heavy use of tape by national adver-
tisers in spot campaigns, MGM Telestudios last
week announced new tape-film system which
simultaneously makes video tape and 16-mm film.

Called “Gemini,” system consists of 16-mm film camera
mounted on standard TV camera, using same lens (by
means of beam-splitter) and electronic viewfinder. Tele-
studios plans to equip all of its new 4%¥%-in. TV cameras
with Gemini attachments.

MGM Telestudios Pres. George Gould explained last
week at special press demonstration that about 15-18% of
spot commercials are now made on tape. Biggest roadblock
to more widespread use of tape for spot commercials, he
said, was fact that all TV stations are not yet equipped
with TV tape recorders. Thus, major advertisers who use
tape for national spot campaigns “must cover about 20%
of the stations with kinescope prints” or else shoot com-
mercial separately on film & tape.

Because of poorer quality of kinescope prints, “many
advertisers with large spot campaigns have gone to film
rather than tape,” he added. Gemini system, he said, avoids
this problem by providing high-quality 16-mm film print,
shot at same time as tape commercial. He said Telestudios
will hereafter supply “Gemprints” to all customers at
same price as previously charged for kines. Telestudios is
installing film-processing equipment for quick service.

He also pointed out that Gemini technique is applicable
to programming—making 16-mm prints of tape shows for
use on non-taped-equipped stations in U.S. & overseas.
System was originally developed for use in educational
}irogramming by Telecam Corp. of Pittsburgh. MGM Tele-
studios has purchased exclusive 3-year rights to device
and has retained co-inventor Warren R. Smith as director
of technical development. Smith was pres. of Telecam and
Warren R. Smith Co., Pittsburgh film producer. Other
co-inventor is Robert Ferber.

Travails of becoming TV performer are revealed by
N.Y. Timés TV critic Jack Gould in Jan. 12 TV Guide N.Y.
Metro edition. Drafted for TV duty because of long news-
paper strike, Gould has some humorously acid comments
about studio temperatures, makeup, tight time schedules.
Medium has its rewards also, he noted. After 25 years
as columnist in which he ‘was never offered free drink at
his favorite bar, he immediately got a brandy on the
house after first 2-min, appearance on WNBC-TV.

Network TV gross time billings in first 10 months of
1962 rose 12.7% to $654,098,990 from last year’s $580,-
370,320, TvB reports. Oct. billings totaled $73,961,226, up
10.6% from Oct. 1961’s $66,846,558. For 10-month period,
ABC-TV rose 7.79% to $168,295,406; CBS-TV 17.1% to
$254,851,499; NBC-TV 11.9% to $230,952,085. Daytime
billings increased 19.7% -to $206,172,909; nighttime rose
9.7% to $447,926,081.

“Radio . . . the Mobile Medium?” will be theme of NAB’s
1963 National Radio Month in May. Promotional kits, to be
sent to member stations & networks to help publicize
radio’s “mobility,” will include live spots, program &
promotion ideas & suggestions, speech text, ete,

- FCC’s 28th annual report now available from Govt.
Printing Office (50¢). A
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communications satellite (Vol. 3:1 p4) entered space TV

More Space TV Firsts: RCA’s suddenly-revived Relay
razzle-dazzle last week, successfully flashing pictures of
President Kennedy’s unveiling of Mona Lisa to Europe
Jan. 9. Relay almost penetrated Iron Curtain; signals re-
ceived in Paris were cabled to Hungary & Czechoslovakia,
but equipment broke down in Hungary, and broadcast
failed to get to either country.

France & London reported nearly perfect reception.
Station at Fuecino, Italy also picked up telecast, although
its antenna is intended only for voice & data transmission.

AT&T’s Telstar, whose repair was termed a “great
space age feat,” also transmitted live 9-min. program to
Europe Jan. 6. Company still plans to launch 2nd Telstar
in Spring.

New TV-carrying moon vehicle, “Surveyor,” will get
“highest priority” to take TV pictures of moon’s surface
in preparation for manned landings. NASA Lewis Research
Center Dir. Dr. Abe Silverstein said govt. considers it
“very urgent” to get Surveyor on its way by early 1965.

Usual barrage of new bills was introduced in first
session of House Jan. 9. New measures are not dropped in
Senate hopper until after President’s State of the Union
Message Jan. 14. Among new House bills affecting broad-
casting: (1) HR-414, by Stratton (D-N.Y.), to prohibit
advertising of articles made in E. Germany unless ad so
states. (2) HR-457, Cederberg (R-Mich.), quality stabiliza-
tion act. (3) HR-578, Multer (D-N.Y.), to prohibit boxing
broadecasts. (4) HR-579 Multer (D-N.Y.), to forbid broad-
casters to make unauthorized deletions from certain broad-
cast matter. (5) HR-594, Steed (D-Okla.), FTC temporary
cease-&-desist authority. (6) HR-967, Younger (R-Cal.), to
create Dept. of Transportation & Communications.

Integrity of WLOF-TV Orlando principals in “in-
fluence” case was upheld by FCC last week as expected
(Vol. 2:53 p5)—Chmn. Minow dissenting. Majority ac-
cepted WLOF-TV’s position that its principals had no
knowledge of Orlando attorney William Dial’s contacts
with former Comr. Mack. Minow disagreed, asserting he
was skeptical. Though he wouldn’t completely disqualify
WLOF-TV, he'd “significantly impair” its standing as an
applicant. Case is still under Court of Appeal’s jurisdiction,
and Commission asked that it be given back for final
FCC action.

First nationwide closed-circuit promotion of new movie
will be telecast Jan. 16 by NBC-TV—Universal’s “Forty
Pounds of Trouble,” starring Tony Curtis & Suzanne
Pleshette. Stars, producer, director, will hold closed-circuit
press conference 1-2 p.m., originating at Burbank, Cal.
studios. Cities carrying show are N.Y., Chicago, Washing-
ton, Boston, Pittsburgh, Detroit, St. Louis, Los Angeles,
Dallas, possibly others.

NBC will apologize to Ala. Gov.-elect George Wallace
for barring him from appearance at halftime of televised
Blue-Grey football game Dec. 29 (Vol. 3:1 p5). Rep.
Roberts (D-Ala.) wrote NBC asking for explanation, was
notified letter was being sent to Wallace. Roberts stated he
was waiting for copy of letter & detailed explanation of
incident, said he’d go to FCC if explanation wasn’t satis-
factory.

TV of Iran names ABC International as TV sales rep.
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Personals

Robert H. O’Brien elected MGM Inc. pres. & chief exec.
officer, succeeding Joseph R. Vogel, who moves up to chmn.;
former chmn. George L. Killion replaces Vogel on exec.
committee.

Charles G. Drayton promoted to RKO General Bestg.
vp-administration . . . Joe Cella promoted to WLWT Cin-
cinnati promotion & publicity dir., a new post; Robert
B. Frolicher named to similar position with radio WLW.

Marvin Kalb, CBS News Moscow bureau chief, moves
to Washington as diplomatic correspondent, a new post,
succeeded in Moscow by Stuart Novins . . . Bill Leonard
named exec. producer of WCBS-TV expanded news cover-
age during N.Y. newspaper strike.

Irving Novick promoted to ABC labor relations dir. .
Richard J. Quigley promoted to Blair TV vp.

Robert F. Reid, WRGB & radio WGY & WGFM (FM)
Schenectady marketing mgr., awarded Printers’ Ink-
Advertising Federation of America silver medal for dis-
tinguished service to advertising.

Roland Tooke, Westinghouse Bestg. exec. vp, will be
guest lecturer on U.S. TV-radio at 84th Salzburg Seminar
in American Studies, at Salzburg, Austria, Feb. 8-March 9,
attended by leaders of 15 West European nations.

Martin Weldon, ex-Metropolitan Bestg. news & spe-
cial events dir., appointed RKO General Bestg. public
affairs dir. . .. Alan Henry, ex-radio KWK St. Louis gen.
mgr., named asst. to Metromedia Inc. Pres. & Chmn.
John Kluge. . . . Bob Sprouse promoted to WBNS-TV
Columbus, O. national sales mgr.

Lee Fondren, radic KLZ Denver, Norman Cash, TvB,
and Kevin Sweeney, RAB, appointed members of Adver-
tising Federation of America national committee to direct
program for “National Advertising Recognition” for 1963.

Thomas Shull, ex-Storer Bestg., joins Doyle Dane
Bernbach as acct. exec. for ABC-TV; John Robinson, ex-
Lambert & Feasley, named asst. to DDB radio-TV pro-
gramming dir.

Alan Harmon promoted to vp & partner in Daniels &
Assoc., CATV broker.

Philip S. Goodman, TV writer-dir. & movie producer,
appointed creative dir., Fred Niles Communication Center,
N.Y. . . . David Bringham, ex-radio KHJ Los Angeles,
appointed KOOL-TV & KOOL Phoenix news dir.

William L. Brown promoted to WMBD-TV-AM-FM
Peoria mgr., succeeding Harold Sundberg, who becomes
WZZM-TV Grand Rapids gen. sales mgr.

Charles R. Sanders, radio WSPA Spartanburg mgr.,
promoted to asst. gen. mgr. of parent Spartan Radiocast-
ing Co. ... George Foulkes resigns as WTHI-TV-AM-FM
Terre Haute sales vp, plans not announced.

Eugene W. Whitaker, ex-KSL-TV-AM-FM asst. engi-
neering dir., named asst. to engineering vp, King Bestg.
(KING-TV-AM-FM Seattle, KGW-TV & KGW Portland,
KREM-TV-AM-FM Spokane).

Dbituary

Robert E. Freer, 66, former FTC chmn. & head of
Federal Bar Assn., died of a malignant blood disease at
National Institutes of Health, Bethesda, Md. Jan. 6. He
was FTC member 1935-48, chmn. in 1939, 1944 & 1948.
Partner in firm of Freer, Church & Green 1948-60, he was
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hearing examiner for Federal Power Commission for last
2 years. His widow, 2 sons, 2 daughters survive.

John W. Vandercook, 60, ABC radio news commenta-
tor until his retirement due to health 2 years ago, died of
heart ailment in Delhi, N.Y. Jan. 6. He was former
newspaperman & author of books including Black Majesty,
Fools Paradise, Murder in Trinidad. He began radio
career in 1940, covered Western Europe & Africa for NBC
during World War II, later joined Liberty Bestg. Co., then
ABC. Son, daughter, survive.

Pucificu Denies Red Ties: Senate Internal Security Sub-
committee, headed by Acting Chmn. Dodd (D-Conn.), held
closed hearings last week looking into possible Communist
infiltration of 3 non-commercial FM stations operated by
Pacifica Foundation, Berkeley, Cal.

Stations KPFK Los Angeles, KPFA Berkeley & WBAI
N.Y., are listener-supported outlets. Pacifica Acting Pres.
Trevor Thomas told probers there is no Communist in-
fluence in management of stations, but admitted that reds
are regularly allowed to appear on broadcasts. He said
group’s policy is to allow viewpoints from far left to far
right to be heard. Before hearings, Dodd said his group
was informed that Communists have attempted to infiltrate
a radio chain. Only one witness, Southern Cal. Communist
Party Chmn. Dorothy Healey, refused to testify, claiming
Fifth Amendment. Other witnesses subpoenaed included
Jerome Shore, Pacifica exec. vp; Joseph Binns, WBAI
mgr.; Washington attorney Harry Plotkin, counsel for
Foundation.

After Jan. 11 hearing, Shore said in interview he is
not Communist Party member, hasn’t been for past 9 years.
Asked about associations prior to 1954, he declined to
answer. He said he felt that by answering such questions,
he would waive constitutional rights. Thomas said full
information concerning hearings & testimony of staffers
would be given to Foundation Board for its consideration.

American Jewish Congress lodged protests with Vice
President Johnson & FCC Chmn. Minow, charging hearings _
as ‘“flagrant attack” on guarantee of free speech & press.
Dodd announced hearings could lead to legislation requiring
broadcasters, newspapers & magazines to identify any
authors or commentators belonging to Communist organi-
zations.

]

Price increases of 3-5% on cameras for TV broadcast
and 6-16% on closed-circuit cameras were announced last
week by GE technical products operation, effective Jan. 14.
Among items affected: 4%-in. I0 b&w camera (PE-20-B);
3-I0 live color camera; TE-14 & TE-15 closed-circuit
cameras & accessories.

ABC-TV has ordered 12 TV tape recorders, all
equipped for color. The completely transistorized compact
RCA TR-22 machines will be installed in Chicago, used
for network feeds. ABC-TV’s colorcasting currently is
limited mainly to film shows, although Christmas Eve
Bing Crosby-Mary Martin color special was taped.

Sale of WMAZ-TV (Ch. 13) Macon, Ga. along with
radios WMAZ & FM for $2,094,750 to WMRC Inec. by
George P. Rankin Jr. and associates has been filed, now
pends FCC approval.

Sports Network Inc. opens new offices at Bank of N.Y.
Bldg., 530 Fifth Ave., N.Y. 36. Phone is MU 2-0117, be-
comes MO 1-1000 March 18.
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Consumeyry Electronics....

MANUFACTURING. DISTRIBUTION, FINANCE

MANUFACTURERS DECRY CONSIGNMENT PLANS FOR DEALERS: Not since Philco’s spec-
tacular “Instont Dividend” skyrocket (Vol. 2:9 p7) has industry attention been so focused on dealer-aid pro-
grams as it is on the sales & display types introduced by GE & Westinghouse (Vol. 2:40 p9).

Although GE & Westinghouse disclaim any national plan or retailing ambitions, consignment pro-
grams are spreading. Westinghouse is testing in Salt Lake City & Minneapolis, will soon open Toledo, and,
we were told, “will announce a 4th test city, somewhere in the midwest, in next week or so.” GE sales &
display program is operating in Salt Lake, Memphis & Kansas City. Plan Westinghouse will introduce in its
3rd & 4th areas, incidentally, will be factory made. Salt Lake & Minneapolis programs were developed by dis-
tributors there. Factory plan, Westinghouse told us, “will combine & reflect our experiences in the first 2 areas.”

There's dealer support for such programs, but our conversations with TV manufacturers last week
revealed little liking for consignment programs & no plans to follow suit.

Manufacturers were unanimous that their sales have been unaffected, & their dealers undisturbed, in
the GE & Westinghouse test cities. There was general agreement, too, that:

(1) Manufacturer encroachment on dealer responsibilities will rob him of initiative & independence.
Or, as Philco put it for us, “There most certainly will be an adverse effect on dealer initiative if manufacturers
get into retailing directly or indirectly.” Not so, GE previously told us. "“A dealer is in business to make
money. If this program can help him make more money, then it's good for him and all the negative opinions
will fade away.”

(2) Too much manufacturer aid may serve to "bail out incompetent dealers,” as one executive ex-
pressed it. Westinghouse expressed it this way: "True, some dealers are in a predicament and looking for
an opportunity to stay in business. This program con give them that opportunity.” Westinghouse told us: “In
Minneapolis we're getting dealers back who were out of the TV & stereo business. We're also getting more
sales and more exposure of our high-end merchandise. With this plan, dealers who couldn’t afford to get too
deeply into high-end merchandise are now back in that business and doing very nicely.”

(3) Small dedler is not becoming obsolete, despite rising costs of distribution & increasing competitive
pressure from big discounters & national variety chans. “You can delude yourself that distributors are mov-
ing away from small dealers to the big chains and so-called mass merchandisers,” Motorola Consumer Prod-
ucts Pres. Edward R. Taylor told us, “but we've cautioned our distributors to be very careful about the discount
chains. I don’t think the market can support them at the rate they're expanding.”

(4) Present distribution patterns are not outmoded. Despite Magnavox's success & Sylvania’s decided
move in that direction, there’s no industry trend to direct selling. There’s no belief, either, that any manufac-
turer will attempt to do his own retailing on a national scale. “I don't think anyone would be that crazy,”
Zenith Sales Corp. Pres. Leonard C. Truesdell told us, adding: '

“I've seen these plans come & go over the past 35 years. They fail because of the simple fact that the
dealer is a dealer because he wants to be an independent businessman. He doesn’t want to be a commission
salesman. Sure dealers need help, but in the form of planning & programs that don’t pull the rug out from
under them. Present distribution programs aren’t outmoded. The only thing wrong with them are manufac-
turers who dump merchandise, cut prices and shrink profits & margins so that it gets harder all the time for
the dealer to stay in business. All the dealer really needs is a decent margin of profit.”” Here are other com-
ments we rounded up: '
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NARDA Chmn. Mort Farr: “Speaking as a dealer, everytime a dealer gives away some function of
his operation he gives away some of his independence. Dedlers may like these sales & display plans at first
because nobody shoots at Santa Claus. But if you yield servicing, financing, delivery, and warehousing, you
can wind up as a salesman in your own store. Too many dealers do what is expedient without fully checking
out the facts.”

Magnavox: “The growth & strength of our dealers,” we were told, “have resulted in large part from
our program of cooperative help, advertising & sales training. These services in the past have enabled Mag-
navox's small dealers to be successful, make a profit, and in some case grow into large dealers. We see no
reason why this should change in the future. A high percentage of our dealers are small dealers, and we
definitely do not see the discounters & big variety chains taking over.”

Westinghouse: “We have not heard of any dealer in our program who has criticized it.”” Re charges
that program will make a salesman for the company, “we hope it will. We want him to push our merchan-
dise and give us the best display space. Doesn't every manufacturer?”

John W. Craig, vp & gen. mgr. of Westinghouse's Major Appliance Div., wrapped it up this way in
speech slated for NARDA presentation Jan. 12: “From the manufacturer's viewpoint, underassortment of his
line on a dealer’s floor means lost sales. But the dealer may face a problem in that an assortment satisfactory
to the manufacturer involves too great an investment in merchandise.” Craig noted also that “dealer’s
attention from his primary function of selling” is diverted by labor, handling & warehousing problems & costs.
“These experiments hopefully will enable him to emphasize selling,” he said, adding: “At this point our ex-
perience is limited. Retailers apparently are pleased with the plan. We are not yet prepared to commit our-
selves fully.”

GE told us pretty much same thing: “Our whole purpose is to determine if greater exposure of our
line can produce more sales & a better mix, particularly at the high end of the line. Most of the dealer’s prob-
lems stem from the fact that people haven't had an opportunity to see the full line. Because of lack of space
& finances, not all dealers are able to display the full line.” GE was emphatic: “We have no plans to go into
retailing. We wouldn’t know how. The basis of our operation always has been the dealer. Our plan is to run
these test operations in these 3 cities for some length of time. After we have analyzed results, we'll be in a
position to make a decision for the future.”

RCA Sales Corp. Mktg. vp Raymond W. Saxon told us RCA has shown “a decided increase in mark-
et penetration” in the sales & display cities, said company always studies & evaluates changes initiated by
other manufacturers but “to date these apparent changes have only reinforced our belief in the present system
of independent distribution.” Although dealer’s position in recent years “has been highly competitive,”
Saxon said, “he ‘has survived numerous new sales projrams & even predictions pertaining to his demise.”
He continued: “Although it appears that more & more manufacturers are going in the direction” of bypassing
small dealers in favor of discounters & big national variety chains, ““we certainly have no plans to concentrate
on any category of retail outlets.”

Extended warranties, another simmering merchandising trend that has industry stewing, came in for
full shcre of pros & cons at NARDA meeting in Chicago:

Philco Pres. Charles E. Beck fired opening gun Jan. 11 with unequivocal endorsement: “We believe
that extended warranties are good for the manufacturer, distributor, dealer & the customer.” He urged ap-
pliance & TV-radio dealers to help eliminate “customer confusion” about warranties, said Philco “would wel-
come’ move to “standardize on some definitions that can be easily understood by the customer & that are
applicable on an industry-wide basis.” He termed extended warranty “simply a tangible manifestation to the
customer’’ of “our pride in the craftsmanship of our products.” Philco last year increased warranty on auto-
matic washers from 1 to 2 years (labor for 1 year), carries 1 year warranty (5 years for compressors) on bal-
ance of white line. TV carries 90-day parts, tubes & labor protection, 1 year on picture tube.

Westinghouse vp & Major Appliance Div. Gen. Mgr. John W. Craig fired back Jan. 12 with attack on
“warranty roulette.” He told NARDA session: “I fail to see how it benefits anyone.” He rapped dealer “who
sells paper with fine print instead of the fine merchandise our industry offers,” concluded: “this industry
would be better off with a 3-month unconditional warranty than with a 5-year guarantee with 3 paragraphs
of exceptions.”
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RCA Sales Corp. Mktg. vp Raymond W. Saxon joined fray same day with firm stand against ex-
tended warranties. ““To ask distributors, dealers & consumers to pay extra for what we consider unnecessary
warranty features,”” he told NARDA members, “is totally unrealistic. A warranty alone was never intended
to be a merchandising tool—it should be considered as part of the over-all service program which accompan-
ies the sale of the home entertainment product.” He urged dealers to take fresh look at servicing, called it
“undoubtedly the most neglected selling tool that a retailer has at his disposal.” He said independent service-
men “handle more than 94% of the service business” on RCA TVs.

Saxon also threw in new color TV figures: “Enough color TV receivers were sold in 1962 to account
for a quarter of a billion dollars of retail business,” said, adding: “More than half of our color TV dollar vol-
ume was shown by a survey to represent sales to consumers who would not have bought a black-&-white set.
This was plus business in a year when black-&white unit sales exceeded 1961's rate by 10%.

‘PACKAGE' HI-FI DEFINITION GOES TO FTC: Hi fiis almost as difficult to define as true love. With
this in mind, EIA gingerly delivered group of comments to FTC—without calling them a “recommendation”—
and made it clear that the material applied only to “packaged” music systems.

Thus did EIA discharge its responsibility to FTC, which had requested proposed definitions in order
to protect public from misleading claims about what is hi fi and what isn't. EIA had circularized more than
1,000 interested parties, including component hi-fi manufacturers, received 154 replies (but virtually none from
component people).

Consensus of most, but not all, package hi-fi manufacturers approved this definition: (1) Amplifier
must have MPO rating of 5 watts. (2) Over-all phono system must have minimum acoustical output of 77 db
at 100 cycles, 80 db at 1,000 cycles and 74 db at 8,000 cycles. Test procedure for making these measure-
ments was outlined.

When this proposed definition leaked out several months ago, organized component hi-fi enthusiasts

. were beside themselves with fury. A single editorial in Dec. High Fidelity described tentative proposal as

"damgerous,” “hokum’” and “deliberately misleading.” In submitting its comments to FTC, EIA's committee
helpfully suggested that views of other groups, such as Institute of High Fidelity Manufacturers (component hi
fi) might also be sought.

Institute said it is working on its own definition to apply to component hi fi only, and _hoped to sub-
mit it to FTC within 30 days. IHFM Pres. Raymond Pepe called the EIA-submitted definition “much too low for
reasonable standards,” urged separate and “much more stringent definition for components to protect the
buyer.”

FTC has poked its head into nest of extremely wild hornets. Component hifi makers have always
considered that “high fidelity” was stolen from them, and that, by definition, the phrase should apply only to
components. After FTC has heard all comments on proposed hifi definitions, we predict it will give up idea
of trying to protect public and concentrate on protecting itself. To attempt to measure the height of fi would
be as impossible as to try to determine the height of the component enthusiasts’ dudgeon.

1862 TV PRODUCTION—6,484,501: With last of EIA's weekly production reports for 1962 completed
at last week’s end, here’s how TV-radio output shaped up: Black-&white TV had its biggest year since 1956;
radio had its 2nd biggest year in history; auto radio set all-time high by wide margin.

Industry-wide TV output totaled 6,484,501 (b&w only), highest in 6 years, but nowhere near the 7-
million-plus years of 1953-56. Production was very close to estimated distributor-to-dealer sales — probably
within 4% — indicating little overproduction.

Total radio receiver output (including auto) came to 19,189,507. This compares with 17,373,846 in
1961, and is highest in radio’s 41-year history—except for record postwar year of 1947, when some 20 million
sets were produced. v

With boom automobile business, auto radio production shot through roof—totaling 7,287,388, very
close to total 1962 sales by auto industry. Previous high was 6,864,000 in 1955, and only other year when out-
put exceeded 6 million was 1960 (6,432,000).
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The preliminary EIA figures are subject to slight revisions in final auditing, and revised figures will
be printed here upon their official release, probably in Feb.

Here are EIA's production statistics for final 2 weeks of 1962, compared with year-ago figures. Data

had been delayed because of holidays:

Dec. 17-21 1962 week  Dec. 24-28 1961 week Full year ‘62  Full year ‘61
TV - 125,405 122,753 57,783 66,775 6,484,501 6,177,793
Total radio . 380,877 363,543 207.365 252,903 19,189,507 17,373,846
auto radio 179,453 133,082 147,578 105,122 7,287,388 5,568,345

EIA statistics for week ended Jan. 4 (first week of 1962):

Jan. 2-4 Preceding wk. 1962 wk. ‘63 cumulative ‘62 cumulative
TV - 66,146 57,783 81,108
Total radio e = 221,169 207,365 280,636 _— _—
auto radio 107,014 147,578 117,258 —_— ——

Printed-circuit-vs.-hand-wired battle flamed anew in
ad pages last week as 2 TV manufacturers decided to have
another fling ‘at challenging claims of superiority of hand
wiring. In 2-page & 1-page ads in trade publications, RCA
devoted entire space to dependability of its “space-age
sealed circuitry” over “old-fashioned hand-wired circuitry.”
Philco appealed directly to consumers in full-page news-
paper ad challenging “misleading propaganda about ‘hand
wiring,’” terming circuit boards “more satisfactory and
reliable,” Hand wiring, said Philco, “makes good propa-
ganda, [but] it simply does not inake the best [TV] sets.”

Philco will double local newspaper ad budgets this
year, has scheduled kickoff ads in 240 papers in 196 mar-
kets, reported Consumer Products Div. ad mgr. John Kelly.
These will be .followed throughout year by local cam-
paigns in 217 newspapers in 189 markets. Trade ads will
hammer “Ford Means Business” theme, “tell dealers what
the new Philco-Ford association means in terms of profit
to them now & in the future,” Kelly said.

Japan will reduce tariffs from 259 to 20% on imports
of U.S. TV sets of 19-in. & above and on certain types of
receiving tubes. Concession was made at General Agree-
ment on Tariffs & Trade (GATT) negotiations in Geneva,
in exchange for certain concessions by U.S. on Japanese
imports of unspecified items. Tariff reduetion is minor
item; U.S. exports of the sets & tubes to Japan totaled
only $44,000 in 1961.

Space-Tone Electronics Corp., publicly-owned Wash-
ington, D. C., manufacturer of stereo consoles, announced
last week that it will offer its line to department stores.
Its initial offering consists of 5 stereo consoles at $150-
$995 list. Tt previously had sold its products only through
wholly-owned subscription club subsidiary.

Reduction of manufacturing tax from 10% to 5% on
TV sets, radios & certain other entertainment equipment is
proposed in bill (HR-872) by Rep. Conte (R-Mass.).

Sylvanja has started production of line of compactron
receiving tubes., The multi-element tube design was de-
veloped by GE, and Sylvania is 2nd company to produce it.

American Video Inc. is name of new firm which has
taken over assets of Calvideo Electronics Inc., Compton,
Cal,, one of largest picture-tube rebuilders. New company’s
owners, both attorneys, are Judd Goldfeder & Garson Fox,
who have become pres. & finance vp, respectively. Former
Calvideo Pres. Stephen Tidik has been named mfg. vp.
Calvideo, which did not operate profitably in 1962, had
sales of about $1.7 million for the yvear. Goldfeder & Fox
also own U.S. Scientific Devices, Los Angeles CR tube
developer & manufacturer.

Minneapolis-St. Paul will be next msrketing srea for
3M-Revere automatic tape cartridge recorder (Vol. 2:46
p9). Satisfied with results of St. Louis market test, 3M
officials will open sales in Twin Cities, corporate homeé of
3M, Feb. 1. Several exclusive dealer franchices will be
awnrded—probably to music & dept. store—for the $450
unit. Marketing will be nationwide by Sept. 1. covering
ton 25-30 market areas. Deals with at least one console-
phono manufacturer are understood to be in serious
discussion stages.

Japanese TV exports (sets & chassis) to U.S. for
first 11 months of 1962 totaled 137,875, compared with
17,560 in same 1961 period, according to Finance Ministry.
Of 1962 total, 29,152 were transistorized and 108,720 were
tube sets; all except 3 had screen sizes smaller than 21-in.
Other Japanese exports to U.S. for the 11-month period
(1961 comparisons in parentheses): Tube radios, 1,489,579
(1,982,762); radios with 3 or more transistors, 6,994,147
(4,025,162); other radios, 2,521,923 (4,360,554).

Canadian FM stations broadcasting in stereo, in addi-
tion to those listed in our Dec. 10 issue (Vol. 2:50 p12):
CJFM Montreal, CFPL-FM London, CJOB-FM Winnipeg.
The omissions were called to our attention by CJFM
mgr. J. Lyman Potts, who says his station has been op-
erating in stereo 18 hours daily since it went on air last
Oct. 1.

Quarterly magazine for GE TV-radio & stereo dealers,
Sight & Sound Retailing, has made debut. Editor is Tom
Castle, GE radio & TV div. ad & PR mgr.
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SPIEGEL CASE RESOLVED: TV industry’s cwn “Der
Spiegel” case was resolved last week without so
much as the resignation of a cabinet minister.
Its implications were felt, however, halfway
around the world—particularly in Chicago, N.Y.
& Tokyo.

It started 2 weeks ago when big Chicago mail-order
house Spiegel Inc. exploded bombshell by advertising Sym-
phonic’s new 16-in. TV (made by Nippon Electric Co.) on
back page of its spring-summer catalogue at $79.95 (deluxe
version $99.95), surprising entire trade including Sym-
phonic. At week’s end, Spiegel issued this statement:
“Althoug<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>