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SUMMARY-INDEX OF WEEK'S NEWS

Broadcast

COLLINS CONTRASTS U.S, & UK TV, FINDS IT MUCH LESS VITAL
PART DF BRITISH LIFE, BUT SAYS WE CAN LEARN MUCH ABOUT
| HANDLING comMmERCIALS (P, 1),

TRANSLATORS VS8, CATV IN NEBRASKA, as FCC GRANTS 2 REPEATERS
T0 KSTF SCOTTSBLUFF-GEHRING, DENVER SIGNALS TD BE RELAYED
VIA UHF TRANSLATDRS (P. 2).

GM & LO-F COMMERCIALS RULED ILLEGAL: FTC caLLs 1957-58
aADS '7PURIDUS DR FAKE, ' CHALLENGES CLAIMS & DEMDNSTRATIDNS
Pe 2)e

FCC GEARS FOR DROP=IN ARGUMENT, L1STS WHAT IT WANTS TO
HEA?, CH3N653 DATE TO OCT, 4, eXPLAINS OKLAHDMA CITY MDVE~-
"N (p. 2).

" NIELSEN & NAB TALK TURKEY: ToP=-LEVEL MEETING HELO (N
CHICAGO TD EXPLORE PROBLEMS HDLDING UP RATER'S ENDDRSE~-

. MENT DF NAB PLAN; IT!S TERMED 'SATISFACTDRY;! NAB TURNS

: ODWN AUOIT=ONLY susaesTiON (P. 3).

NEW CONSUMER PRODUCT FDR ELECTRONICS? HDW ABOUT TAKING
ANOTHER LODK AT HDME FACSIM|LE, WHICH MAY POTENTIALLY
OFFER MARKET AS BIG a8 TV? (P, 3},

COLLINS CONTRASTS U.S. & UK TV: U.S. TV system is better than Britain's.

FIRST ETV GRANTS SOON: HEW PLANS AUTHORIZATION DF FIRST
NEW FEDERAL FUNDS FDR STATIDN CONSTRUCTIDN BY SepT, 1.
NEw LOW PDWER PD INT-TO-PO INT SERVIGE NDT eLiGiBLE (P. 5).

TIME INC., JOINS TTC DEAL, acauiriING KERO-TV BAKERSFIELD,
AS REST OF TRANSACTIDN 1S CDNCLUDED, SuBJecT To FCC & IRS
ApPROvVAL (P, 6).

Consumer Electronics

REPORT ON TELCAN HOME VIDED-TAPE RECORDER BY TEAM REPRESENT-
ING U,S, TV MAKER CONCLUDES PRDDUCT HAS TDD MANY SHDRTCOMINGS
AT PRESENT TIME FDR SATISFACTORY CDNSUMER MARKETING (P. 7).

D ISCOUNTER RALLIES COMPETITORS FOR PRICE FIGHT, RHDDE |ISLAND
FIRM APPEALS TD DISCOUNT HDUSES IN TRADING AREA TD CDNSOLI| =
DATE FDR 'COMMDN PRDTECTION' AGAINST QUALITY STABILIZATIDN
st (P, 7).

TV SETS AT THE 'FIVE & DIME! INCREASE AS WDDLWDRTH & KRESGE
MAKE SERIDUS BID FDR TV BUSINESS VIA DISCDUNT SUBS|DIARIES;
KRESS 1S TEST SELLING TVsS IN seLecTep sTores (P. B).

FM STEREO STATIONS in U,S, & CaANADA NDW TOTAL 271, WITH AT

LEAST 40 BRDADCASTING ENTIRE SCHEOULES IN STEReD; 18 STEREO
STATIDNS ADDED TO OUR RUNNING LD (P, 9).

Though he's much

' too courtly to put it in such words, that's NAB Pres. Collins' opinion.
| turn last week, he gave his impressions, including:

In news conference after re-

(1) "TV is not a basic part of the English way of life, as it is in the U.S. It's collateral, in a

| sense.

impact on the economy as it does here.

For example, there's nothing on TV in the morning, little in the afternoon.
spoon-feeding process, instead of a fountain, always available, as it is here... TV doesn't have the
There's no real local radio service... I was amazed at the

It's a sort of

| lack of understanding of what TV can render to the public."

(2) "They do some things extraordinarily well...

News, interpretation, documentaries, sports,

dramatic work... But they take much greater license than we do, with profanity in drama, and so

forth."

(3) "They do a remarkably good job with commercials. They give attention to quality. They

minimize interruptions, and the public is less prone to protest.

Our broadcasters could learn much

in this area... The advertisers are happy with the system... I'm not advocating the 'magazine con-

cept' in that I think a sponsor should be divorced from a program.

I believe he should have the free-

dom to be associated with a program, but the broadcaster should always have the responsibility for

the programs. "

(4) "BBC & ITA do considerable sampling of the public's program preferences.
no commercial competition among stations, there isn't the same need for ratings we have.

ples some 3,000 people a day."

But since there's
BBC sam-

(5) "Our newspapers have far higher standards... Sensational coverage of the Profumo-Keeler

y affair... Broadcast coverage was much more limited."
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(6) "I found it very difficult to adjust their receivers for a good picture... Hotels don't seem to
concern themselves with a good antenna or good service. I had the feeling that the sets didn't mea- (1
sure up. I had the impression that the transmission is good.' Collins didn't get to continent, thus

had no comment on other countries' TV.

TRANSLATORS VS, CATV IN NEBRASKA: Station-CATV conflict in Scottsbluff, Neb., one of most
unusual, moved to another stage last week. FCC granted 2 vhf translators there to KSTF, also granted
station 2 uhf translators each in Borie & Albin, Wyo., to relay Denver station signals to Scottsbluff.

Collier Electric Co. operates CATV syrtem ir Gehring, across river from Scottsbluff, has long
wanted to put a system in Scottsbluff. KSTF is satellite of KFBC-TV Cheyenne, whose principal
William Grove is long-time foe of CATV.

Translator grants put Grove in position to feed 3 free signals to Scottsbluff area, and question now
is whether this will kill or shrink CATV system. Another interesting aspect of situation is that FCC
granted waivers of rules so that Borie & Albintranslators canbe used primarily for relaying purposes.
Normally, FCC grants translators to serve viewers in their areas, not primarily as relays.

Another FCC action affecting station-CATYV relations came in Yuma, Ariz. CATYV operator Bruce
Merrill, who also operates KIVA (Ch. 11) there, sought to block grants (on economic grounds) of Ch.
T & 9 stations in El Centro, Cal., which would put signals into Yuma, which also has CP for KBLU-TV
(Ch. 13). The 3 potential new competitors would hit both KIVA and CATV system. Commission
turned down KIVA's objections because it believes the facts it presented are ''too inconclusive. ™

Canadian CATYV operators have hands full, too. Latest problem is introduction of bill which would
put CATV under control of Board of Broadcast Governors by widening definition of broadcasting to in -
clude "the redissemination for commercial gain of broadcast matter by wired transmission intended to
be received by private persons."

GM & L-O-F COMMERCIALS RULED ILLEGAL: Those controversial 1957-58 auto glass commer- .
cials of General Motors & Libbey-Owens-Ford were judged ''spurious or fake'" by FTC last week. ‘
It adopted initial decision of July 1962, with modifications, and ruled that commercials were illegal
because of inaccuracy & unfair methods of competition in advertising. Companies have 20 days to

file objections.

FTC held that, contrary to commercials: (1) Safety plate glass used in side windows of GM cars
is lower in quality than windshield. (2) Auto safety sheet glass of non-GM cars is higher in quality
than home window glass. (3) Demonstrations of perceptible disparity between safety plate glass &
safety sheet glass weren't accurate under ordinary conditions.

Comr. Everette Maclntyre, speaking for Commission, said: ''What appears to be in one com-
mercial, a real comparison in distortion characteristics between plate glass and sheet glass is not
that at all; it is actually a comparison between 'empty space and sheet glass' since the picture pur-
portedly taken through plate glass was actually taken through an open window. MacManus, John &
Adams was agency for GM commercials.

FCC GEARS FOR DROP-IN ARGUMENT: Ground rules for vhf drop-in oral argument Oct. 4, changed
from Sept. 19 (Vol. 3:30 p2), were announced by FCC last week, It said it wants to hear about:

(1) What policy will give more network competition. (2) Impact of vhf drop-ins on uhf growth.
(3) Whether vhf drop-in grantees should also operate uhf, and whether they should have to shift to uhf
by some date. (4) When will competition develop in the 7 markets—with or without drop-ins.

Participation in oral argument is limited to those who filed petitions for reconsideration or op-
position to such petitions.

FCC also explained why it granted short-spaced move-in of KOCO-TV from Enid to Oklahoma
City: Station couldn't cover latter city adequately from distant site—and move-in wouldn't hurt uhf.
Comr. Loevinger offered concurring statement saying that MST had no standing in case, hadno right
to file an opposition. Also, he said, the antenna-move issue has nothing to do with the 7 drop-incases. (
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NIELSEN & NAB TALK TURKEY: Top Nielsen & NAB officials got down to bedrock on ratings in
Chicago last week to find out how close the researcher is to endorsing NAB's reform plan.

It was a meeting of chieftains: A. C. Nielsen Sr. & Jr., Exec. vp Henry Rahmel. For NAB,
Don McGannon, Group W pres., & Howard Bell, NAB planning & development vp.

Bell said meeting was "'satisfactory, ' believes company will back up earlier expressions of de-
sire to cooperate. Nielsen said it would examine its position. NAB hopes next time it hears from
Nielsen it will be in form of application for accreditation, indicating final endorsement. These have
been received from virtually all active rating firms (Vol. 3:28 p3).

Meeting was candid exchange of views. NAB spokesmen told Nielsen it wasn't happy with way
rater sent its 16-page audit plan to entire industry (Vol. 3:30 p4). NAB representatives said they
were unhappy because Nielsen's action invited voluminous comments at a time when Nielsen & NAB
were moving toward conclusion of negotiations.

Nielsen's suggestion to have research companies serve as members of "industry committee"
was turned down by NAB. Assn. also said that setting of standards & official accreditation were key
elements of NAB plan and would stay in. Nielsen suggested audit-only.

Minimum standards germane to all services have been compiled by Melvin Goldberg, NAB research
vp. They include such requirements as: Training of interviewers; quality control of field super-
visors, editors, tabulators; guidelines on size of sample needed to accomplish different research
objectives. Accreditation will depend on raters' compliance with these minimum standards, as well
as those outlined in individual methods questionnaire.

Harris Subcommittee staff pored over Nielsen's plan last week, found it wanting in essentially
same areas NAB did, we were told. Harris staff also backs ratings plan advanced in editorials by
~ Sol Paul, "TV Age'" publisher. It would provide that ratings be expressed in ranges rather than in
fixed estimates. Staff plans to recommend it to Subcommittee for final adoption in report. Adver-
tising Research Foundation also supports idea. Researchers we've checked with, however, believe
it would create additional problem: If a station gets a ''10-20" rating, it would be inclined to pro-
' mote the ''15"" average or even the ''20."

'A NEW ELECTRONIC CONSUMER PRODUCT?' More & more consumer electronics leaders these
days are publicly goading their engineers—usually in luncheon speeches—to come up with ""a new elec-
tronic consumer product.' In view of fact that consumer segment of electronics industry has been
progressing at slower rate than any other division (20% growth since 1959 vs. 70% for military &
space electronics, 68% for industrial electronics), challenge seems well warranted.

Garage-door openers and programmed vacuum cleaners aren't the answer. Home video tape re-
cording may not be answer, either, in view of fact that there already is an adequate home movie in-
dustry. Perhaps it's time to take new, unbiased look at an old proposal—one, which, if it succeeded,
might start new consumer electronics boom of TV proportions. It's a product which would belong
directly to same industry which successfully pioneered, developed & sold TV.

This product is home facsimile—the '"fax'" which created flurry of excitement in the 1930s & 1940s,
until it was eclipsed by TV and then virtually forgotten as potential broadcasting & consumer medium,
although it has become highly developed commercially & industrially.

As result of recent developments, fax now holds promise of providing unlimited supply of printed
matter for the American family at virtually no cost except initial purchase price of receiver—about
equivalent to TV set. Magazines, books, newspapers, trade publications, encyclopedias, photos, art
treasures could be transmitted to homes instantaneously and in practically unliimited quantities.

Home facsimile is far more practical now than it was 20-30 years ago when several pioneers
pushed it hard, even to extent of widespread home tests. Now, TV stations could add fax transmit-
ting equipment at low cost to originate printed matter during non-broadcast hours. If fax succeeded
as consumer medium, full-time stations could be assigned, TV network lines now span continent,
making possible transmission of national publications (with regional news & ads inserted by local
- stations, if desired). Cathode-ray electronic printing tubes (such as one used in A. B. Dick address-
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ing system) and refinements in xerography help to make possible new & more efficient techniques of :
home reception. <|

One of biggest drawbacks of fax in the 40's ruay now have been overcome—its fantastic appetite
for expensive, sensitized paper. John R. Porterfield, TV & facsimile pioneer, onetime TV set dis-
tributor & broadcaster, has applied for patent on new system which nearly eliminates cost of paper.
A far cry from old techniques which devoured rolls of paper, his system uses paper-thin plastic
sheets—unsensitized—and printing by magnetic "ink.'" Both "ink' & '"paper'’ are re-usable. When
material has been read, it is stacked in hopper and automatically erased, the ink returning to its
reservoir.

Porterfield's system also has provision for magnetic ""binding'' of paper into magazine format.
Binding is removed automatically when plastic paper is re-used. For material of more than tempo-
rary interest, "permanent' button is pressed on receiver, and magnetic ink is permanently fixed to
either plastic or regular paper.

This is just one system—undoubtedly others could be developed to overcome fax's former short-
comings. As to costs, Porterfield estimates cathode-ray printing tube in quantities would cost about
same as picture tube, and whole receiver initially would occupy no more space than TV lowboy con-
sole.

He estimates material could be printed at rate of better than 3 pages a minute—standard maga-
zine size—possibly much faster, depending on bandwidth, resolution, etc. Receivers would have to
be equipped with ""programmer-timer" so that channel & time could be preset for tuning at any hour
of day or night. '"Program guide, ' presumably also distributed by facsimile, would list week's vast
catalog of material by time & channel.

If you say you've heard this song before, you're undoubtedly right. But home facsimile may well
be worth 2nd look in context of recent electronics developments, and because of these potential char-
acteristics: (1) It would satisfy a public need—judging by vast recent increases in printed material.

(2) It can be justified in terms of economy—in year's time, consumer could far more than recapture
initial investment in price of magazines, books & newspapers alone. (3) It would fulfill important :
public educational service. (4) Its program material is virtually unlimited. (5) It could provide
greatest ad medium in history of printing—'"Reader's Digest' could increase circulation from cur-

rent 12 million to 50 million. (6) It could supplement costly printing, mail & newsstand circulation

of publications. (7) It follows successful TV-radio pattern of broadcaster-manufacturer-consumer
relationship.

Is this blue-sky dreaming? Was TV? Remember, not one major scientific breakthrough is re-
quired to develop practical home facsimile. Want a new consumer product? Perhaps it's time to
re-evaluate fax.

CAPSULES

Group W embarks on long-awaited theatre-&-TV project this fall. Simultaneous with opening
of ""The Advocate' on Broadway Oct. 13, videotaped version will be presented on company's 5 sta-
tions. Broadcaster investment will be about $150, 000 ($60, 000 as 60% partner in play; about $90, 000
for taping). Taping will be done about 2 weeks before opening, with benefit of lighting not available on
stage. TV version will be offered for sponsorship—ads to be slotted at beginning, between acts &
close. Plans for syndication depend on movie rights; it could be syndicated 90 days after play's Broad-
way closing or not for several years if movie deal is made. Project was announced by Don McGannon.
Group W pres. ; it's under direction of Herman Land, creative services dir.

—

By far tallest man-made structure in world will be 2, 063-ft. tower of KEND-TV (Ch. 11) Fargo,
construction starting in Sept. Current record holder is 1, 749-ft. Columbus, Ga. tower. Structure
will be built by Kline Iron & Steel Co., Columbia, S. C., which also holds contracts for 1, 800-ft. &
2, 000-ft. towers—stations not yet identified. Pres. B. H. Kline reports that Bethlehem Steel is so
proud of its work that it's taking ads in major national publications.
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NEW & UPCOMING STATIONS: WQAD-TV (Ch. 8)
Moline, Ill., year's 6th new starter, began as ABC-TV
primary outlet Aug. 1. On-air total now is 640 (525 vhf
commercial), Non-commercial total is changed to 79
with resumption of KTXT-TV (Ch. 5 ETV) Lubbock, Tex.,
off-air June & July.

WQAD-TV uses 25-kw RCA transmitter, 1065-ft.
Stainless tower, RCA traveling wave antenna, at site near
Orion, I11. Frank P. Schreiber, ex-WGN-TV Chicago, is
pres. & gen. mgr.; Lad F. Hlavaty, ex-KCRG-TV Cedar
Rapids, chief engineer; Les C. Rau, ex-KWWL-TV Water-
loo, Ia., dir. of sales; C. Douglas McCarty, ex-KETV
Omaha, dir. of programming; Jack Wilson, ex-KETYV,
production dir. Base hour is $900. Rep is H-R Televi-
sion.

Note: Three CP-holders report delays in construc-
tion. WEPA-TV (Ch. 66) Erie, Pa. states that all activ-
ity is in abeyance pending FCC approval of request to
change to Ch. 24; KVSF-TV (Ch. 2) Santa Fe, N. M. re-
ports difficulties in coming to agreement with U. S. Forest
Service on a transmitter site; KBLU-TV (Ch. 13) Yuma,
Ariz. states it can't move until "current protests against
us from KIVA are resolved by FCC. "

* * * *

In our continuing survey of upcoming stations, here
are the latest reports received from principals:

WGHP-TV (Ch. 8) High Point, N. C. has nearly com-
pleted construction, reports James W. Coan, pres. Oct.
1 is target for start with ABC-TV. It will use RCA trans-
mitter, 1117-ft. Kline tower. Nat Tucker, ex-WBTV
Charlotte, N. C, will be program & production dir.; Leo

| Derrick, ex-WFMY-TV, Greensboro, N. C. promotion &
| public relations dir.; Charles Harville, ex-WFMY-TV,
" sports dir.; Fred Barber, ex-WSOC-TV Charlotte, N, C,

news dir. Rates and rep not set.

WHNT-TV (Ch. 19) Huntsville, Ala, has CBS-TV af-
filiation and plans start between Sept. 15 & Oct. 1,accord-
ing to John Godbold, secy.-treas. It has ordered RCA
transmitter, will use 254-ft. Blaw-Knox tower.

KECC-TV (Ch. 8) El Centro, Cal. hopes to start
about Oct. 1 with ABC-TV, writes pres. H. S. Killgore,
RCA transmitter & 605-ft. Rohn tower have been ordered.

WCIU (Ch. 26) Chicago, D1, has Oct. target, reports
John Wigel, pres. RCA 12.5-kw transmitter is due Aug.
15 for installation in Board of Trade Bldg. Tower is
now ready for erection.

=—

Happy with Hartford pay-TV experiment, RKO Gen-
eral chief Thomas O'Neil & Zenith pres. Joseph S. Wright
issued statement terming first year's operation ""encour-
aging & enlightening." O'Neil said it's too early for
""complete conclusions' but tests showed that system
meets a public need, that program expenditures "are
consistent' and that subscriber dropouts are "remarkably
low.'" He said 3,000 homes are served, and many more
could be if operators chose to accelerate installations.
Wright said "'it appears that our confidence in subscrip-
tion TV was justified... We believe that commercial TV
will not lose. .. but will benefit eventually through re-

. newed interest in TV as a medium, through encouraging

the establishment of new stations and stimulating the
creative talents of the entertainment industry." O'Neil
said most major film distributors, except Universal &
20th Century, have cooperated.

TELEVISION DIGEST~5

FIRST ETV GRANTS SOON: HEW expects to make first
federal grants for ETV station construction by Sept. 1,
states John Hurley, deputy undersecretary for ETV.
There are 14 applications requesting total of $2,594, 734
(Vol. 3:30 p5)—though Congress appropriated only $1.5
million for first year.

There's noformal priority system in granting of funds,
says Hurley. It's Congress's primary intent toestablish
new stations, but applications for expansion of facilities
"'will receive full consideration, too,' he asserts.

Three general standards in statute guide HEW in
grants: (1) Effective use of channels. (2) Equitable geo-
graphic distribution. (3) Greatest number of persons in
as many areas as possible must be served.

Initial grants will be made from first 2 groups of ap-
plications—those accepted by June 29 & July 13. HEW
has a 30-day waiting period after acceptance. New point-
to-point service (Vol. 3:30 p 2) doesn’t qualify for grants.

Bill signed by President Kennedy in May 1962 author-
izes $32 million for ETV construction over 5-year period.
With first grants to be made soon, 4 years remain,

—=

Four types of color cameras—including ''separate
luminance'' version using only 3 camera tubes—were de-
monstrated in London to EBU delegates now evaluating 3
proposed European color TV standards. All 4 Marconi
cameras will work with any of the standards being con-
sidered—U.S.'s NTSC, France's SECAM, Germany's
PAL (Phase Alternation Line system, developed by Tele-
funkén). Color cameras shown by Marconi: (1) Camera
with 3-in. image orthicons, one tube for luminance (b&w)
signal, 2 for red & blue, the green signal being derived
from the other 3. (2) 4-tube camera, with luminance
signal produced by new type of pickup tube, Philips'
"Plumbicon, " said to combine excellent sensitivity & res-
olution with simplicity of vidicon. (3) Standard type 3-
tube camera with 3-in. image orthicons. (4) Camera
with three 4 1/2-4n. image orthicons. The 3-in. image
orthicons in new cameras are new type developed by
English Electric Valve Co. ; sen sitivity of photocathode
in ""blue" tube has been markedly increased to compen-
sate for low sensitivity of ""blue' channel.

Interim 3-point editorializing guidelines issued by
FCC nearly 2 weeks ago (Vol. 3:30 p3) were challenged
by NAB last week as too restrictive, got FCC to clarify
language. FCC originally advised that if station presents
views on current topic, e.g. racial issue, it must offer
""all" responsible community groups opportunities for ex-
pression. Literally, NAB said this could include groups
with similar ideas. FCC changed it to say station must
consult "other' —not "all" —groups to get contrasting
views. In other development, Rep. Celler (D-N.Y.) was
scheduled to say on WOR-TV N, Y, Aug. 4 that efforts to
prevent editorializing ''should be resisted.” He sug-
gested stations offer "letters to the editor' program at
fixed times for public viewpoints on station stands,

Value of short-spaced vhf drop-ins is not the only
aspect creating ""to-do" over proposals to add the vhf
stations (Vol. 3:30 p2), according to Clair McCollough,
Steinman Stations. He takes exception to our report
which stresses demand for the facilities, says: "The big
to-do is over the loss of service short-spacing will bring.
This is the kind of thing that ruined AM radio coverage."
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Personals

Paul Sonkin, ABC-TV audience measurements mgr.,
promoted to research dir.; Seymour Amlen, program
analysis & marketing mgr., to assoc. research dir.;
John Tiedemann, audience measurements supervisor,
succeeds Sonkin; Sheldon Jacobs, senior research an-
alyst, succeeds Tiedemann,

Gene Walsh, NBC asst. trade news editor, promoted
tobusiness &trade publicitymgr., succeeded byRichard
J. Connelly.

Robert Howard promoted to national sales mgr.,
WNBC-TV N.Y., succeeding Jay J. Heltin, who joins
Santa Barbara College staff.

Joseph E, Baudino, Westinghouse Bcstg. vp, Wash-
ington, appointed chmn., NAB by-laws committee.

Howard Grafman, ex-gen. mgr., radio WXFM Chi-
cago, appointed central div. sales mgr., Allied Artists
TV... Ted Hardy appointed merchandising dir., KXTV
Sacramento.

Frank B. Parrish, sales promotion mgr., Gates
Radio, promoted to adv. mgr... Willlam Dutcher, pro-
duction mgr., WMT-TV Cedar Rapids, appointed station
mgr., WMT-FM, succeeding Danlel Katz, who joins
Katz Agency, N.Y.

Robert Chandler, ex-MGM-TV, appointed informa-
tion & special services dir., CBS News, succeeding
Josef C. Dine, named information dir., CBS Labs...
william A. Brendle, ex-ABC-TV, named CBS-TV press
information sports mgr.

P.W,. (Pat) Valicent! promoted to asst. chief, FCC
Hearing Div.; Otis Hanson named chief, Aural Existing
Facilities Branch.

John M, Taff, from Rules & Standards Div., ap-
pointed engineering asst. to FCC Comr. Loevinger.

Herbert E. Forrest advances to partner in Welch,
Mott & Morgan, Washington TV-radio law firm... Fred
G. Goddard resigns as vp-gen. mgr., radio KXRO
Aberdeen, Wash., to concentrate on CATV holdings in
Wash., Ore. & Cal.

Jerry Marcus promoted to asst. gen. sales mgr.,
KTLA Los Angeles; Jerry Birdwell to exec. asst. to
Carlo Anneke, gen. sales mgr.

Bill Sikes, ex-producer-dir., KAKE-TV Wichita,
named program dir., Kansas State Network... Mitchell
Krauss, news & programs dir., WRUL N. Y. elected
operations vp.

Henry S. Noerdlinger, veteran movie researcher-
author, named mgr., National Education Assn.'s new
motion picture, TV. radio information center, Los Angeles.

Obituary

Murray B. Grabhorn, 62, broadcast veteran & re-
cently asst. dir., Multiple Sclerosis Society, died July
26. Twice pres. of Radio Executives Club, N.Y. (now
International Radio & TV Society), he had served as
ABC vp & Station Representatives Assn. managing dir.
He is survived by 2 daughters.
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TIME INC, JOINS TTC DEAL: Transcontinent TV Corp.
wrapped up its $38.5 million sale of stations (Vol. 3:15
p3, et seq.)—with a change from previous lineup, Time
Inc. taking uhf KERO-TV Bakersfield.

Taft Bestg, acquires WGR-TV-AM-FM Buffalo,
WDAF-TV-AM-FM Kansas City & WNEP-TV Scranton.
Midwest TV Inc. (August Meyer), previously set to ac-
quire KFMB-TV-AM-FM San Diego & KERO-TV, gets
former only—Time Inc. taking Bakersfield for approxi-
mately $1. 5 million, same bid as Meyers'.

TTC stockholders will receive $21.20 a share, will
still hold WDOK-AM-FM Cleveland (valued at 80¢ a
share) because FCC rules preclude sale until they've
been held 3 years. Whole transaction requires FCC ap-
proval and favorable Internal Revenue Service ruling.

Timidity in public affairs programming is based on
broadcaster fear of govt. reprisal, concludes Aug. 10
"TV Guide.'" Magazine quotes senators, congressmen,
FCC commissioners, NAB Pres. Collins. Rep. Harris
(D-Ark.) says "broadcasters are afraid of government
regulation. .. of the power of the FCC over license re-
newal.” FCC Chmn. Henry thinks "the fear is healthy.
It's better than complacency. We are their conscience."
Comr. Cox says it's not fear but "economic resentment."

Encyclopaedia Britannica's first network TV buy is
half-sponsorship of NBC-TV's "Exploring”. educational
series for children. Newton Minow. who plugged for more
children's programming while FCC chmn.. joined EB in
June as exec. vp.

Reception for FCC Comr. Loevinger by Broadcasters
Club takes place Sept. 12. On Sept. 5, there's gathering
for about 30 visiting foreign broadcasters, similar to
last year's.
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Consumer Electronics....

MANUFACTURING, DISTRIBUTION, FINANCE

FIRST IMPARTIAL REPORT ON TELCAN: That British home video-tape recording system (Vol. 3:27
p 11) has been inspected by at least one engineering team in behalf of American TV manufacturer—with
unimpressive results.

This U.S. set maker has decided it is uninterested in Telcan process in present form—on basis
of report by engineers who analyzed the device. Developed by Telcan Co., East Bridgeford, Notting-
hamshire, machine is claimed to produce picture with 300 lines definition, 2-mc bandwidth, on stand-

. ard 1/4-in. audio tape run at 120 in. per second. Proponents state that home TV recorder could be
built to retail at less than $200, or add only about 25% to price of set if built as integral part of TV
receiver,

Engineers who inspected machine were dissatisfied on several points: (1) They likened picture
quality to transatlantic newsfilm shots transmitted via undersea cable, which they felt was unsatisfac-
tory for routine home use, although it might be usable for recording of historic events which couldn't
be captured in action any other way. (2) Recording head reportedly has life of only 100 hours, then
must be replaced. (3) Machine's appetite for tape (nearly 7 miles of it for 60-min. recording) makes
it uneconomical. (4) Fact that it will only record 15-20 min. without reversing or changing reel
makes it inconvenient.

Study team also had reservations about cost figures submitted by Telcan, feeling that in actual
production they might be several times as high.

Telcan Co. indicated that it won't meet its planned deadline of pre-Christmas marketing this year
in England, meanwhile. It's now quoting early 1964 for sampling British market, with U.S. arrange-
ments possible by fall of 1964.

""We will continue to watch its progress,' an official of the U.S. manufacturer said, '"but at pres-
ent there are too many shortcomings for us to be interested."

DISCOUNTER RALLIES COMPETITORS FOR PRICE FIGHT: Going Zenith & Motorola one step better
in their campaigns to recruit distributor & dealer support for Quality Stabilization legislation (Vol.
3:28 p9 et seq.), a small Rhode Island discounter has triggered regional counter-offensive that well
may become pattern for protest throughout country.

Dismayed by discount industry's general apathy in face of growing support for QS legislation,
Irwin Chase, pres. of Ann & Hope Factory Outlet Inc. (150, 000-sq. -ft. company-operated discount
dept. store in Cumberland, 165,000-sq. -ft. branch in Warwick), fired off letter to competitors which

- read in part:

'""We are taking steps to combat this bill and we urge you, as a fellow discounter, to do the same. ..
We urge you, for our common protection, to write letters yourselves to all your Congressmen & Sen-
ators. . .We are also considering a plan whereby we will print postcards for our customers to send
to their national representatives. Don't you think we all should do this at the same time. . . ? Would
you be interested also in joint ads in the newspapers with coupons for readers to send to their repre-
sentatives. . . ?"

Chase told us his proposals presently are in "a discussion stage with our competitors." He's
held one meeting so far with interested competitors, has follow-up session scheduled for near future.
Indicative of interest in Chase plan, initial meeting attracted representatives of such discount super-

+ chains as Zayre, which operates 53 stores across country from its Natick, Mass. hq. Zayre told us
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their representative would attend 2nd Chase meeting, added: "We're interested in anything that can
stir interest in this bill & alert the public to what it really means to them. "

Despite fact that discounters "'are the main targets of this legislation, " noted ""Discount Store
News' editorially in July 29 issue, ''little opposition, except for the National Assn. of Mass Merchan-
disers, has come from discount stores. . .One exception to the rule is Ann & Hope. "

Chase explained discount industry's apathy this way: ''Old industries are sophisticated but new
ones, like the discount industry, never seem able to get together on joint problems. Everyone seems
too interested in his own problems. There's a tendency for everyone to let 'George' do it. We
thought of our approach as a means to get the ball rolling at least on the local level."

To get ball rolling, each Ann & Hope employee has fired off postcard to Rhode Island Congress-
men urging rejection of QS bill. Company has petitoned state's Congressional delegation to vote
against bill, warning in letter that should bill pass, ''the jobs of each & every one of our employees
will be endangered & the cost of living for Rhode Islanders will rise to an alarming degree. "

TV SETS AT THE 'FIVE & DIME': As if things weren't tough enough for TV retailers, new competi-
tion is developing quietly but progressively in unexpected area—the traditional ''five & dime'' store.

With little fanfare, such bellwethers as Woolworth & Kresge are making their first serious bid
for sizable chunk of TV business via recently established discount subsidiaries, we learned in conver-
sations with industry leaders last week. Others, encouraged no doubt by recent successful entry of
variety stores in TV field, notably J. C. Penney (Vol. 2:52 p8), are sampling TV sales in their con-
ventional stores. S. H. Kress, for example, we learned, is now pilot selling portable TVs & even
consoles in some 15-20 of its 272 stores.

It's too early to gauge market-share potential of five-dime competition, but Woolworth & Kresge
expansion plans for their discount offshoots are well worth noting. Former's Woolco Dept. Stores
Div. now numbers 8 giant discount stores, has 3 more slated for opening this fall. Kresge's K-Mart
Div. opened year with 18 major discount outlets, will close year with 50. How much traffic will they
generate? Financial Vp & Treas. J. E. Hearst estimates: '""The 50 K-Mart stores that will be in
operation by the end of 1963 should have annual sales of no less than $3.5 million each. "

Composite "'five & dime' retailer, we found, sells brand-name TVs, does not carry color sets

yet, offers credit, delivery & installation services. Here's summary of our roundup of five & dimers:

Woolworth sells virtually no TVs via its traditional outlets. Several stores may carry a TV piece
or two, we were told, but over-all picture is so minimal that it's ""hardly worth talking about. " Situa-
tion is completely different at Woolco Div. Each of 8 Woolco stores has TV dept. & "we will have TV
depts. in all future Woolco stores, ' we were told by R. Van Overschelde, buying supervisor. Woolco
carries only name brands, sells no color sets, private labels or imports. Some departments are
Woolco-operated, others leased. ''At the moment I have no preference,' Overschelde said, 'because
we're too new at it. It all depends on the kind of deal we can make in the particular area. If we can
get a good lessee we lease. If we can't, we operate ourselves."

Kresge has been selling TVs in its conventional stores for about 3 years, but ''they haven't set
the world on fire, " we were told by K-Mart Merchandising Vp C. M. Booker. "We sell TVs in all
K-Marts and they'll be in all future K-Mart stores. We regard them as something that's needed for
the complete store. We don't make a long profit on them, but they contribute to the image.”” K-Mart
has both leased & operated TV departments, he told us, ''and there are advantages both ways. How-
ever, we've had no problem operating our own TV departments and I believe eventually they'll be com-
pany operated.' K-Mart also sells only national brands—and no color. Booker agreed that competition
sometimes develops between a Kresge store and a K-Mart. When this happens in the same shopping
area, however, 'the Kresge will meet our price on the TV."

W. T. Grant is now selling private-labeled Bradford TVs in 350-375 of its 1.070 traditional stores.
and so far offers TVs in only one of its 7 DisKay Discount Marts. in Gary. Ind. That DisKay store
took over a Grant outlet that had been selling TV, Grant spokesman told us. ""We have no plans at
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this time for extending TV to our other DisKay stores,' he said, pointing out that the Gary, Ind. out-
. let is larger than most DisKay stores and has ample room for TV display.

Space is factor in Kress's selection of TV test stores, we were told by home furnishings Merchan-
dising Mgr. G. N, League. '"The test stores are new, larger shopping center outlets, ' he explained,
and "'they run to 30-40,000 sq. ft. Previously, our stores were 25,000 sq .ft." He said TV sales
test has been going on for about 6 months and expansion of program will depend upon evaluation of test
data. ''Credit is most important, ' he told us, 'and we put TVs in only stores that offer credit. "
Kress is testing both branded and non-branded TVs, stocks only floor samples, contracts for TV
supplier to furnish delivery & installation services. Test is centered mainly in Cal. & Fla. stores,
but outlets in N. Y. & N.J. also are involved.

Not all five & dimers are interested in TV. Bargain World Stores, discount offspring of G. C.
Murphy variety chain, sold portable TVs for 6-month period 2 years ago & ''mever again, '' we were
told by Merchandising Mgr. J. E. Brant. ''We had more complaints than sales, and we wound up
taking a lot of the sets back and selling them in lots.'" Bargain World sold only imported Japanese
portables, Brant explained, ''and the big headache was service.' He concluded: '""We had fair sales
but we're not at all interested now. We'll leave the TVs for the appliance boys. "

McCrory Stores Corp. sells some TVs in some selected stores, but not in its 24-store Gulf Mills
discount division, based in Mobile, Ala. Gulf Mills Vp-Gen. Mgr. Miles J. Ellis summed up no-TV
policy: '""We don't sell TV sets for 2 basic reasons—we operate small stores & we're cash only. "

* ok ok *k

TV sets are included in J. C. Penney's first general merchandise catalog, marking its full-
fledged entry in mail order field. Giant variety chain is now distributing 1, 252-page fall & winter
book with 85,000 individual items. Pres. William M. Batten also said catalog centers are planned

~ eventually for all Penney stores, estimated catalog desks would be opened in 123 stores by '"end of
the year."

FM STEREO STATIONS PASS 250: New information indicates that there are now some 259 FM sta-
tions in U.S. and 12 in Canada—for total of 271—broadcasting in FM stereo. At least 40 of these—
] probably far more—broadcast their entire schedules stereophonically.

Based on recent data—including FCC notifications, reports from stations themselves and survey
by Zenith Sales Corp. —these new stereocasting FM stations should be added to our previous lists (Vol.
g 3:20 p11, 28 p3):

California—Fremont, KHYD; Los Angeles, KFAC-FM; San Jose, KEEN-FM. Colorado—Denver,
KFML-FM; Manitou Springs, KCMS-FM. Georgia—Columbus, WRBL-FM. Illinois—Champaign,
WLRW. Indiana—Greenfield, WSMJ; Indianapolis, WFMS. Kansas—Wichita, KCMB-FM. Maine—
Caribou, WFST-FM. Michigan—Saline, WOIA-FM. New York—N.Y., WABC-FM. Ohio—Hamilton,
WFOL. Tennessee—Greenville, WGRV-FM. Wisconsin—Kenosha, WLIP-FM; Madison, WRVB-FM;
Wausau, WSAU-FM.

With coming of fall, FM stereo activity should quicken, and it now seems possible that there will
be as many as 300 stereo stations on air by year's end.

TV-RADIO PRODUCTION: EIA statistics for week ended July 26 (30th week of 1963):

July 20-26 Preceding wk, 1862 wk. '63 cumulative '62 cumulative

Black & white TV... 117,932 104,071 103,990 3,859,131 3,631,910
Total radio ........ 251,934 261,989 310, 237 9,591,705 10, 398, 695
Auto radio ...... . 66, 186 84,004 96,783 4,107,079 3,675, 423
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Trade Personals

Ronald N, Campbell & George L. Wilcox elected vps
of Westinghouse; responsibilities of Campbell, former
vp of residential heating & central air conditioning, will
include consumer groups, headed by Vp Chris Witting.
Other new appointments by new Pres, Donald C, Burn-
ham include: Marshall K, Evans, former management
services vp, now operations staff vp; A,C, Monteith
senior vp; Douglas D, Danforth succeeds Burnham as
industrial group vp... James Farnell has resigned as
Westinghouse radio & phono product mgr., no successor
yet designated.

Douglas Y. Smith, RCA Electronic Components &
Devices vp, is recuperating at Memorial Hospital,
Morristown, N.J., from mild coronary suffered July 18.

Stanley W. Horrocks resigns as Hoffman Electronics
pres. because of ""difference in management principles, "
succeeded by H, Leslie Hoffman who also continues as
chmn.

Thomas A, Boyd, GT&E exec. vp-finance, retires
Nov. 1, will be succeeded by John J, Douglas, Robert
J. Gressens will succeed Douglas as pres. of subsidiary
Lenkurt Electric.

Joseph A, Gill appointed industrial relations mgr. ,
Sylvania Home & Commercial Electronics Div., suc-
ceeding Bruce C. Hoeffel, resigned.

Eric Smith appointed Clairtone Sound gen. sales
mgr. for Canada... Willlam H. Hummel named mfg.-
engineering mgr., GE audio products dept., succeeding
Julius W, Vetter.

Frederick L, Kuhne, ex-Motorola N.Y. gen. sales
mgr., named to new post of metropolitan N.-Y. district
sales mgr., Pilot Radio.

Edward Foster named head of CBS Labs' magnetic
transducers section.

Obituary

Mark W, Cresap Jr., 53, recently resigned West-
inghouse pres, (Vol. 3:29 pl0), died July 28 in Presby-
terian-University Hospital, Pittsburgh, following sur-
gery for gastric hemorrhage. He had been reported
improving from July 17 operation, took sudden turn for
worse July 27. He joined Westinghouse in 1951 as vp.,
became pres. 7 years later at age 47. He is survived
by widow, son & daughter,

—

Rectangular color tube 18 being demonstrated by
National Video to its set-making customers. Although
it can't accept orders for delivery this year—it's com-
mitted to satisfy Motorola's needs before delivering to
other customers—Pres. Asher Cole says delivery of
the 23-in. rectangular 90-degree tube to other set mak-
ers will begin next year. Meanwhile, Corning is con-
tinuing development work on 25-in. rectangular color
bulb. Although final parameters haven't yet been set,
fairly large-scale sampling is expected to begin in Sept.
with bulb production probable within a year.

Retall sales of Magnavox products totaled $174, 588, -
000 last year, according to company's trade ads. Mag-
navox says its top 10 dealers each averaged $1, 398, 000,
top 100 averaged $665, 390.

AUGUEST 5, 1963

May factory sales of TV picture tubes edged upward
to 703, 393 units from 703, 255 in May 1962, but dollar
value, reflecting declining prices, shrank more than
$800, 000 to $12, 888,058 from $13, 676, 659. Cumulative
unit & dollar sales continued to trail a year ago, down
nearly 54,000 units & $3 million from 1962's Jan-May
pace. Receiving tube sales continued downward slide,
declined in May to 26, 662,000 units from May 1962's
30, 341,000. Dollar value dropped to $21. 6 million from
$25.5 million. Year to date sales showed 136, 855, 000
tubes at $113, 944, 000—down sharply from 1962's 5- month
sales of 153, 854, 000 units at $129, 753,000. Here are
EIA's figures:

SN

Pictare Tubes Receiviag Tubes

Lnits Dollar Laits Dollar
Janvary. . ... ... 890,216  £16,816.016 27.025.000 § 22,524,000
February . . .. ... 636,392 11,990,396 26,382,000 22.354.000
March.. ... .. 760,524 14,223,503 30,285.000 25.613,000
April ... ... 761,073 14.197,385 26.167.000 21.521.000
May .. oo ot 703,393 12.888.038 26.662.000 21,600.000
Jan.-May 1963 ... 3,761,628  £70,115.588 136,835,000  £113,914,000
Jan.-May 1962 . .. 3,815,355 £73,079,850 153.854,000 §129,733.000
L

Japanese TV manufacturers have agreed to estab-
lish minimum factory prices for sets bound for U.S.
Subject to approval by Ministry of International Trade &
Industry, 17 set makers approved plan to permit EIA of
Japan to set price floors on 4 TV categories—19-in.,
16-in,, 5-6-in. & smaller than 5-in. Minimums would
apply to price paid manufacturer by exporter, not price
paid by U.S. importer. Plan is expected to become ef- G
fective Sept. 1. There was no official reaction, mean-
while, from parties involved or from Japanese govt., to
Symphonic’s suit against Nippon Electric, charging that
Japanese business practices are basic violations of Sher-
man Anti-Trust Act (Vol. 3:29 p7). Unofficially, im-
porters & Japanese manufacturer representatives here
were inclined to look at case as basically a contract dis-
pute between Symphonic & NEC. As to anti-trust aspects
of case, feeling was that Japanese business organization
& methods had been at least tacitly approved by U. S.
govt. Said one spokesman: '"Minimum prices are good
for the industry. If they were declared illegal, some
manufacturers would jump for joy and start unloading
immediately."

Warwick & Zenith were turned down by FCC, in their
petitions that Commission reconsider its decision permit-
ting uhf stations to use aural power 10% that of visual.
Petitioners urged that fringe-area reception would suffer.
but FCC asserted: 'In our judgment, virtually all of the
significant degradation of sound service will occur in
areas where the picture obtainable is unusable or at best
severely degraded." WNEP-TV (Ch. 16) Scranton-Wilkes-
Barre had told Commission aural power reduction will
save it $5, 000 in power, $6,000 in tube rentals. per year.

Zenith has revised prices on color sets with Space
Command remote control, cutting suggested lists of some
models $50-875. Meanwhile, Zenith announced it is en-
tering antenna business, supplying its distributors with
full line of indoor & outdoor vhf, uhf & FM antennas, in-
cluding hardware & accessories. (

RCA & Indiana General have signed licensing agree-
ment covering soft ferrite materials & apparatus and
processes for making & testing ferrites & devices.
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(Continued from Page 12)

: Pre-Tax . C Per Common
Company Period Sales Earni Net Earnings |Common Shares
arnings Share
Sangamo Electric |1963—6 mo. to June 30 |$ 25,869,000 = $ (296,000) | — | 1,637,617
1962—6 mo. to June 30 24,379,000 = (494, 000) — | 1,637,161
Standard Kollsman |1963—6 mo. to June 30 36,172,429 |$ 591,408 280, 764 .12 | 2,254,296
Industries 1962—6 mo. to June 30 46,157, 144 ,332,797 1,420, 497 .63 | 2,179,686
Stewart-Warner 1963 —6 mo. to June 30 66,419,480 8,747,488 4,222,488 1,21 3,482, 449
1962—6 mo. to June 30 60,598, 598 7,732,976 3,812,976 1.0912| 3,321, 421f12
1963 —qtr. to June 30 33,313, 890 — 2,159, 437 .62 | 3,482,449
1962—qtr. to June 30 31,171,420 — 2,069,319 .5912| 3, 321 421fl2
Technicolor 1963—6 mo. to June 29 38,288, 423 —_ 1,703,199 .64 | 2,655,921
1962—6 mo. to June 29 27, 609, 554 — - 828, 607 .31 | 2,623,218
Texas Instruments |1963—6 mo. to June 30 | 128,250,000 11,109,000 5, 256,000 1.31% | 3,951,661
1962—6 mo. to June 30 | 119,736,000 9,222,000 4,784,000 1.195 | 3,947,161
1963 —qtr. to June 30 68,453, 0000 5,733,000 2,801,000 .705 | 3,951,661
1962—qtr. to June 30 62,253,000 ,559, 000 2,373,000 .595 | 3,947, 161
Warner Bros. 1963—9 mo. to June 1 67,560,000 9,461,000 4,961,000 1.02 | 4,850,052
Pictures 1962—9 mo. to June 1 59,543,000 10,969, 000 5,569,000 1.15 4,830,052
Wells-Gardner 1963—6 mo. to June 30 9,643,000 — 131,000 .31 422, 400
1962—6 mo. to June 30 9,307,000 — 246, 000 .58 422,400
1963 —qtr. to June 30 5, 879,000 r— 184, 000 .43 422, 400
1962—qtr. to June 30 4,927,000 —_ 184,000 .43 422, 400
Zenith 1963—6 mo. to June 30 | 166, 289,0006 — 7,654, 0006 .84 | 9,113,196
1962—6 mo. to June 30 | 145,997,000 — 6,983, 000 .77 | 9,033,177
1963 —qtr. to June 30 74,022, 0008 =g 2,591, 0006 .28 | 9,113,196
1962—qtr. to June 30 64,476, 000 e 2,254, 000 .25 | 9,033,177

Notes: lBefore capital gains of $354, 000 (8¢ a share). 2Before $157,000 capital loss. 3Before $231,000 (5¢) capital

gains.

cludes $450, 000 special credit.
capital gains equal to 11¢ a share.

4Before $24, 000 capital loss. 9After preferred dividends.
91ncludes $178, 000 special credit.
12 djusted to reflect Sept. -1962 5% stock dividend.

6Record. TIncludes $356, 000 special credit. 8In-
10[ncludes $225, 000 special credit. 1lincludes
13Before special $3, 350,000

881(,‘) charge for phasing out East Coast semiconductor operations (Vol. 3:10 p 10) reduced earnings to $309, 000 (4¢).
14Adjusted to reflect Jan. -1963 5% stock dividend.

Zenith's Record Results:

Zenith reported record sales

& earnings for both 2nd quarter & first half, its 6-month
sales increasing 14%, earnings 10% over record 1962
period, while 2nd-quarter sales & earnings were both up
15% over previous record year ago (see financial table).

Company said color TV "'contributed substantial in-
creases in sales volume & profits'' and that distributor
. sales of Zenith color sets increased nearly 100% over

first-half 1962.

(Zenith Sales Corp. Pres. Leonard C.

Truesdell last week predicted his company would sell
200, 000. color sets this year.) B&w set sales volume
also reached new first-half record.

Pres. Joseph S. Wright, addressing Security Ana-
lysts of San Francisco last week, predicted 1963 b&w
sales of about 6.5 million sets, with at least 650,000
color sets, for total of more than 7 million TVs this year.
As to Rauland's new color tube plant—'"one of the most
up-to-date, automated electronic factories in the world"
—it is now supplying tubes to Zenith and eventually ""we
will be self-sufficient in color tubes, just as we are in

~ b&w."

Although Zenith is continuing to expand its military
& industrial electronics horizons, said Wright, "'we in-
tend to keep our solid consumer base, and have no in-
tention of getting into a position where the cancellation of

one contract. .

. could seriously affect our business."

Magnavox, which reported sales & profits sag in
1963's 2nd quarter (Vol. 3:30 p12), expects total year
profits to rise to "better than $2 a share' from 1962's
$1.73, Pres. Frank Freimann said. Anticipated 15%
earnings gain is down from 20% gain forecast by Frei-
mann during May annual meeting. Magnavox has in-
creased percentage of consumer vs. military sales.
For 1963, military electronic sales will approximate
25% of total, down markedly from 45% in 1962. Freimann
also emphasized that "our color TV sales this year will
be 3 to 4 times those in 1962 and for the first time we'll
make some money on color sets."

WJAR-TV Providence broadcast operations produced
$432, 406 of Outlet Co.'s total $4,052,338 revenues in
fiscal quarter ended April 27 (Vol. 3:26 p12). This was
down from $646, 501 a year earlier, resulted from "re-
cent entry into this TV market of a 3rd station in a for-
merly 2-station market.' However, company said, "it
is expected that the remaining 9 months will show less of
a decline in broadcasting revenue than was experienced
in the first 3 months,"

Ampex executives' salaries & stock holdings, as
reported in proxy for Aug. 27 annual meeting: Chmn.
Alexander M. Poniatoff, $55,016 & 5,500; Pres. William
E. Roberts, $90,012 & 13,000; vp Robert Sackman,
$45, 006, treas. & finance vp John P. Buchan, $45. 006.
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Financial Reports of TV-Electronics Companies

These are latest reports as obtained during the last week. Dash indicates the information was not available at press time. Parentheses denote loss.

1962—6 mo. to June 30

Per
Company Period Sales :re'.T“ Net Earnings |Common cgi:“m“
arnings Share ares
AB-PT 1963—8 mo. to June 30 —_— $ 8,877,000 [$ 4,219,000l [s0.95 —_—
1962—6 mo. to June 30 — 11,976,000 5,553,0002 | 1.24 —=
1963 —qtr. to June 30 —_— 3, 890,000 1,830, 0003 .41 —
1962—qtr. to June 30 S 5,534,000 2,511, 0004 .56 -
Arvin Industries | 1963—6 mo. to June 30 |$ 46,633,000 2,627,000 1,213,000 .93 1,308,272
1962—6 mo. to June 30 40, 108,000 2, 108, 000 1,007,000 .77 | 1,304,897
1963 —qtr. to June 30 24,519,000 1,494,000 678,000 .52 | 1,306,272
1962 —qtr. to June 30 21,294,000 1,128,000 535, 000 .41 1,304, 897
Clevite 1963 —6 mo. to June 30 53,083,801 6,829,092 3,364,092 1.74° | 1,902,137
1962—6 mo. to June 30 53,555, 494 7,961,108 3,879,108 2.01° | 1,893,033
1963 —qtr. to June 30 27,808,749 —_ 1,913, 402 .995 | 1,902,137
1962 —qtr. to June 30 27,583,000 —_— 2,027,000 1.05° | 1,893,033
Dynamics Corp. 1963 —6 mo. to June 30 37,659,874 3,738,474 2,010, 292 .52 J—
of America 1962—6 mo. to June 30 41, 825, 049 4, 679,259 2,100,256 .56 —
Fairchild Camera |1963—6 mo. to June 30 56,785,000 — 651,000 .26 | 2,535,583
& Instrument 1962—6 mo. to June 30 49, 486, 000 S 2,844,0008 | 1,12 | 2,526,083
1963 —qtr. to June 30 30, 155, 0006 J— 505, 0009 .20 | 2,535,583
1962—qtr. to June 30 25, 602, 000 — 1,492,00010 | 59 | 2,526,083
General Bronze 1963 —6 mo. to June 30 8,825,045 (165, 063) (165, 063) —_— 391, 820
1962—6 mo. to June 30 8,071,763 13, 695 13, 695 .03 391, 820
Globe-Union 1963—~6 mo. to June 30 31,557,456 1,159,824 609, 824 .46 | 1,319,675
1962—6 mo. to June 30 31,881, 107 2, 675,990 1,236,99011 | o4 1,319, 675
Hoffman Elec- 1963 ~6 mo. to June 30 16,457,121 — (176,041) | — 1,538, 888
tronics 1962—6 mo. to June 30 22,066, 363 — (67,557) — 1,537,312
Indiana General 1963 —6 mo. to June 30 —_ 1,442,570 740, 370 .64 | 1,150,002
1962—6 mo. to June 30 14, 168,000 2,463, 452 1,188,052 1.03 | 1,150,002
Instruments for 1963 —6 mo. to June 30 1,043,248 29,032 29,289 — —_— ]
Industry 1962—6 mo. to June 30 761,723 (19,364) (18, 896) — —_—
Minnesota Mining |1963~6 mo. to June 30 362,313,074 86,369,069 42,069, 069 .81 52,257,057
& Mifg. 1962—6 mo. to June 30 334,512,372 81,350,260 38,750, 260 .75 51,823,123
1963 —qtr. to June 30 190,177,942% | 46,353,063 22,453, 0636 .43 |52,257,057
1962—qtr. to June 30 172, 826, 699 41,1715, 608 19,715, 608 .38 |[51,823,123
Muter 1963 —6 mo. to June 30 7,910,472 199, 132 101,084 .08 | 1,257,695
1962—6 mo. to June 30 8,109,340 289,340 142,977 .1114[ 1,199,094
National Co. 1983 —6 mo. to June 30 4,147,000 J— 31,000 .03 804, 246
1962—6 mo. to June 30 4, 805, 000 g = 112, 000 .13 802,779
National Video 1963 —year to May 31 16, 455,217 — 180, 713 .15 | 1,233,334
1962—year to May 31 18,433,163 —_— 934, 281 .76 1,233,334
Oak Mig. 1963 —6 mo. to June 30 19,999, 283 1,076,491 505, 491 .14 687,074
1962—6 mo. to June 30 15,769,956 1,263,018 620, 568 .95 655, 824
1963 —qtr. to June 30 10, 653,950 573,806 264, 806 .39 687,074
1962 —qtr. to June 30 8,354, 154 693,555 344,555 .53 655, 824
Raytheon 1963 —6 mo. to June 30 254,825, 000 8,054,000 3,659,00014 . .852 4, 125,238
1962—6 mo. to June 30 312,759,000 11, 136, 000 5,336,000 & 1.299 ' 4,011,326
1963 —qtr. to June 30 128,416,000 3,908,000 1,743,000 .40° 1 4,125,238
1962—qtr. to June 30 155, 425,000 5,917,000 2,837,000 .695 | 4,011,326
Reeves Bestg, & |1963—6 mo. to June 30 2,754,400 230,700 100, 900 .07 1 1,408,893
Development 2,301, 700 12, 100 7, 600 .01 1,408, 893
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SUMMARY-INDEX OF WEEK'S NEWS

»

Broadcast

THE FULL SCHEDULE OF BILL HENRY—who talks
about selling & donating political time, rejects rumors
of aspirations for Congress, meets ad men, concludes
Omaha report (p. 1).

UHF-HOPES & FEARS, FITS & STARTS—stirs concern
as KIIX Los Angeles runs into trouble, one of first to
retrench since all-channel-law (p. 2).

CONGRESS'S PENDULUM SWINGING BACK? Maybe so—
as legislators begin to worry about giving too much power
to FCC and other agencies (p. 2).

{ FIGHTING FCC COMMERCIAL CEILING, broadcasters

report support from congressmen who plan to introduce
bills, resolutions (p. 3).

TENSION IN RATING REFORM DEVELOPMENTS: RAB
seeks more money; Harris staff again talks of 'exploring
legislation;' WAME suits dismissed (p. 3).

Consumer Electronics

TV IMPORTS THIS YEAR will total about 400,000, of
which half will be transistorized; first-half pace is 4
times higher than '62 (p. 7).

TELCAN FOCUSES INTEREST on home video tape, but
neither U. S. nor Japanese firms believed close to suc-
cess; British development viewed with enthusiasm by
laymen, but engineers are still dubious (p. 7).

RCA & COLOR featured in 3 major articles in 7-day
span; Sarnoff claims No. 1 position for RCA in consumer
electronics, says color dollar volume may exceed b&w
within 3 years (p. 8).

TOP TV BRANDS in 11 more markets are listed on basis
of personal interview surveys by newspaper ad depart-
ments; RCA first in 10 markets (p. 8).

PHILIPS TESTS TUBE MARKET, will judge future after
'more experience.' Kataoka to make GI uhf tuners (p. 11).

THE FULL SCHEDULE OF BILL HENRY: FCC Chmn. Henry leaves for Chicago this week, speaks on
international communications Aug. 14, at convention of American Bar Assn., then goes back to Memphis,
hoping for a vacation. He figured in news last week:

(1) During interview with columnist Charles Bartlett, he suggested that if stations sell political
{time, they should also be required to donate equal amount of time—to be divided among candidates
for the office involved. 'I suggested it only as a point of discussion, " he said. 'I'm interested in full
! discussion of controversial issues. Bartlett had asked me about cutting down political broadcasts,

| because of the costs of campaigning. I told him that I'm against that, that we favor more discussion. "

(2) Is he planning to run for Congress from Tennessee? 'T'll be in my office as chairman on
Nov. 1964. That reminds me of the talk about Romney—that he wasn't running but wasn't locking the
door. Well, I'm locking the door. "

(3) He met with broadcast committee of AAAA in N.Y. Aug. 5, told us: "I found the talk with the
ad agency people very constructive to me. And I think they may have noticed the absence of horns on
my head. Our interests coincide in some ways. They believe in diversity of programming, would like
to see more clearances and sponsorship of public affairs programs. But they're not unanimous. They
talked more about 'clutter' than overcommercialization. We discussed more stations, uhf, local live
vs. film. I invited them to file comments on our commercial rule-making. I suggested they invite
Cox & Loevinger up for a meeting, too, and they said they would. "

(4) His report on Omaha local-live hearing is due out this week.
"but I just couldn't avoid it. "

"It will be long, ' he said,

Foregoing is just what's above the surface in Henry's iceberg of work—but he's young & healthy,
1 seems to thrive on it.
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UHF—HOPES & FEARS, FITS & STARTS: FCC is trying to be cautious & realistic about uhf while
promoting it at same time—seeking to broaden public's choice of TV programs while avoiding charges (l
of enticing entrepreneurs into losing their shirts.

g

Thus, when new KIIX (Ch. 22) Los Angeles, on air since March and aimed at Negro audience, cuts
personnel, seeks refinancing, limits offering to 2 hours of film nightly, a chill runs through many
quarters.

Los Angeles is supposed to be prize uhf ‘market, conversions running some 2,000 weekly, and
Spanish-language KMEX-TV (Ch. 34) said to be coming along fairly well.

FCC's uhf enthusiast Comr. Lee said he'd look into Los Angeles situation right away when he
heard reports. ''Perhaps,' he mused, '""we should have stiffer financial requirements for uhf appli-
cants.'" Last thing he & rest of commissioners want to do is to be responsible for another uhf boom
& bust.

FCC recently sent its periodic query to idle uhf CP-holders, including those which once operated,
asking for their plans. Replies are still arriving, but 2 former operators have said they're turning in
their suits—WGLV (Ch. 57) Easton, Pa., which operated 1953-57, and WHUM-TV (Ch. 61) Reading,
Pa., on-air 1953-56. Quite a few letters were returned by Post Office with '"no longer in business"
notations.

There is long-range enthusiasm, nonetheless. We've checked out all applications filed with FCC
since Jan. 1, found following: 48 uhf (13 of them ETV), 15 vhf (2 ETV). Of the vhfs, 6 were for chan-
nels now occupied by stations given short licenses after "influence' decisions (Boston, etc.)—thus,
shouldn't really be counted.

All-channel-set law is what sparked uhf resurgence, of course. Some applicants are experienced
broadcasters, hoping to make out soon in large markets. Others quietly & frankly intend to grab a
channel and hold it until risk seems reasonable. And a few are starry-eyed novices oblivious of uhf's
pains & strains of the 1950's.

i

CONGRESS'S PENDULUM SWINGING BACK? You'll recall how Congress, particularly Rep. Harris
(D-Ark.) & his investigating subcommittee, ripped FCC mercilessly for failure to keep firm hand on
industry. It's pretty clear now that New Frontier has gone too far for many, including Harris, to
stomach. .

Once upon a time, there were influence-peddling, quiz scandals, payola. Prodded by Congress,
FCC jumped to attention, started clamping down. (Similar trend 2pplies to other agencies—FTC, FPC,
etc.) But broadcasters are up in arms, going directly to their congressmen, getting action.

Recent House hearings on editorializing were typical (Vol. 3:20 p3), congressmen heatedly ask-
ing FCC where it gets its authority to encourage or discourage editorializing. There's nothing "'speci-
fic'' about it in Communications Act, they assert, wondering whether Congress has given away too
much power to "'agencies downtown. "'

Most outspoken on issue is Rep. Rogers (D-Tex.), member of Commerce Committee and chmn.
of Communications Subcommittee. ''Delegated power begets power, ' he told us. ""The FCC is an
arm of Congress created to administer the rules Congress sets down. If the tail is beginning to wag
the dog, then something should be done about it. "

FCC has gone too far with its proposal to limit commercials, Rogers stated. "It should be the
subject of legislative hearings. ' Previously, he challenged FCC's new license fees, introduced bill
to prohibit them '"unless specifically permitted by law. ' It's not that he thinks fees are necessarily
wrong, he said, but that FCC's authority comes from general statement in 1951 appropriations act.
His point is that if there are to be fees, Congress should authorize them specifically. He recently
told constituents: '"In my view, Congress should set to work to restore to itself authority passed
along over the years to regulatory agencies. "

Commerce Committee Chmn. Harris has recently challenged FCC on several matters, telling
it to keep hands off CATV, goading it to grant experimental superpower on clear channels, question-
ing its handling of equal time in some instances. Rep. Moss (D-Cal.) is a sharp needler. too.
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Issue crosses party lines. GOP Reps. Bennett (Mich.) & Hall (Mo.) were among most persis-
tent advocates of need for congressional authority for broadcast editorializing. Hall even wants to
regulate network documentaries—somehow.

Sen. Bartley (D-Alaska) introduced a congressional reorganization bill which would include a
check on agencies. Said he: 'l feel Congress needs some systematic means of reviewing these ad-
ministrative actions.'" Rep. Dorn (D-S.C.), at editorializing hearings, said that all agency rules
should be reviewed by Congress before they go into effect; this doesn't have much of a chance—be-
cause it would load Congress with impossible pile of detail. It was precisely because of this that the
agencies were created. But Rogers looks at it this way: "If Congress is too busy to conduct the busi-
ness of the nation, then something is wrong. '

Most of reason for the pulling-&-hauling is President Kennedy's theory of ''strong' regulation
and his choice of appointees who agree--such as Minow & Henry at FCC, Elman at FTC, Swidler at
FPC.

Swing of pendulum toward stronger regulation is slowing up, may reverse before long.

FIGHTING FCC COMMERCIAL CEILING: Broadcasters' direct appeal to their congressmen, about
FCC's proposal to limit commercials, is beginning to show some results.

Rep. Weltner (D-Ga.) has drafted, not yet introduced, bill forbidding FCC from imposing ''spe-
cific limitations" on commercials. However, draft also says FCC has right to consider commercial
“abuses in weighing license renewals. GAB & NAB scarcely had this in mind, spokesmen calling it
"damaging." Weltner told us it merely "restates the power FCC already has,' but said he's not sure
whether he'll introduce present version or draft another.

Rep. John Davis (D-Ga.) wrote FCC Chmn. Henry about commercials, as have most of Ga. dele-
gation. He said there's nothing wrong with FCC '"guidelines," but he frowned on "limits." This, he
said, could lead to govt. limitation on station profits.

Tenn. Assn. of Bestrs. is considering asking its delegation to introduce resolution against com-
" mercial ceiling. F.C. Sowell (WLAC Nashville), TAB legislative committee chmn., said congressmen
backed TAB's position during recent meetings (Vol. 3:30p 5), firmly believes delegation would support
it strongly. Nashville Advertising Federation last week passed resolutionattacking FCC proposal.

TENSION IN RATING REFORM DEVELOPMENTS: Problems on road to rating reform: (1) To help
finance its proposed $200,000 radio methodology study, RAB has opened membership doors to all per-
sons & organizations allied to aural medium. (2) Harris Subcommittee staff member, watching Nielsen
& NAB parry & thrust, comments: "If NAB needs Nielsen more than Nielsen needs NAB, then perhaps
legislation should be explored.' (3) WAME Miami ran into courthouse wall, in litigation against
rating firms, dismissed its suit against Pulse, had suit against Nielsen thrown out for 2nd time. (4)
WFIL TV & radio Philadelphia, mirroring broadcaster concern over pending increases in cost for im-
proved research, asked ARB to increase sample size but decrease number or reports, to equalize
costs.

RAB associate memberships are now open to attorneys, syndicators, producers of commercials
& station aids, station brokers, equipment manufacturers, etc. Up to now, only stations, representa-
tives, networks have been members.

""There is urgent need for additional financial support of RAB at this juncture, ' said Pres. Ed-
mund Bunker. '"We are [seeking it] from those whose prosperity is dependent on the radio medium."

Bulk of new funds for research, however, will have to come from increase in regular member-
ship, said Miles David, administrative vp, stating that RAB soon will announce signing of another
station group. Bureau also outlined its methodology study to Advertising Research Foundation, re-
ceived favorable reaction, we were told. Next step is to present it to ARF's technical committee for
evaluation.

NAB Research Committee is to make final recommendation by mid-Sept. on whether to co-finan-
ce RAB's proposed study. Field work on RAB's study, scheduled to start in Sept., will probably be
\ delayed, though some pre-testing may get started.
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NAB meanwhile emphasizes that development of Rating Council plan is going ahead with or with-
out Nielsen—though it would prefer inclusion of the dominant network TV rater (Vol. 3:31 p3). Pres.
Collins wrote Nielsen Sr. outlining once more NAB's position, but there's still no final word from
Chicago major domo.

Harris staff reasons this way: Ratings hearings showed abundance of weaknesses in ratings sys
tems, but Congressmen were willing to let industry attempt its own clean-up; if major forces can't
get together, then perhaps legislative avenues-—already considered--should be explored again.

After federal court in Miami dismissed WAME's suit against Pulse for "lack of jurisdiction''—
meaning suit was inadequate—station then said it was dismissing suit, Pulse reported. And WAME's
amended complaint against Nielsen was also dismissed; station can refile (Vol. 3:29 p3).

WFIL stations asked ARB to increase sample from 490 to 2,400, decrease reports from 10 per
year to 4. These steps, said John Wade, stations research dir., would "provide greater stability and
validity, "' especially when data has to be fed into agencies' computers, and also would be within "eco-
nomic capabilities' of broadcasters.

A disclaimer would also be added by Philadelphia stations when research data appears in print:
"Caution! Ratings and homes reached are estimates only, subject to defects and limitations of source
materials and methods. These source materials have not been approved or disproved by the station. "

Pulse announced it's discontinuing coincidental interviewing, used as a means to supplement its
roster recall method. In doing so, it will increase recall interview sample.

-

CAPSULES

Reports that cut in multiple ownership was favored by 4 FCC members, in recent discussion, are
unfounded, according to Commission sources. What happened: Comr. Loevinger learned for first
time that ownership ceiling is 21 stations—7 TV, 7 AM, 7 FM—instead of total of 7. He asked col-
leagues why. Discussion thereafter disclosed no indication that majority wants to lower ceilings.
Staff has long studied multiple ownership, might recommend cut, sooner or later.

-
Communications Satellite Corp. last week answered FCC's charge that it was dragging its feet on
public stock offering:(Vol. 3:30 p5). Chmn. Leo Welch, in barbed letter to FCC Chmn. Henry, said

stock would be available by "early part of 1964, " called Commission's recent criticism "an invasion
of the firm's managerial functions. ' He said timing of stock sale would be determined by directors

appointed by President Kennedy, disagreeing with FCC's contention that representatives of stockholders
should be serving on board. In Senate hearings on $5.5 billion appropriations for NASA, Sens. Kefauver

(D-Tenn.) & Morse (D-Ore.), others, argued against a $44 million resear¢h measure for communica-
tions satellites. They repeated charges of ''giveaway, " fought for amendment to provide reimburse-
ment by ComSat for proportionate share of costs, Senate voted instead that none of NASA's funds
could be used for "exclusive'' benefit of private corporations without reimbursement, Space com-
pany also announced that RCA, AT&T and Hughes Aircraft have been selected to do studies on ""mul-
tiple access techniques, "

&—

Foreign-language channel has been added to TeleGuide's closed-circuit feed to 37, 720 rooms in 41
N.Y. hotels. Using Ch. 13, 7:30 a.m.—1 a.m. daily, half-hour films touting city's attractions are pre-
sented in French, Italian, German, Portuguese, Spanish & Japanese—Pan American sponsoring. Eng-
lish service has been operating 18 hours daily on Ch. 6 since June.

i

New ad guidelines for arthritis & rheumatism products adopted by NAB, endorsed by Arthritis &
Rheumatism Foundation: (1) Positive disclosure made that product effectiveness is temporary relief
of minor aches & pains. (2) Claims & demonstrations should be consistent with limitations on labeling.
(3) Substantiation of product claims using bona fide studies & experts. (4) Advise prolonged sufferers
to see physician.
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UPCOMING STATIONS: WHYY-TV (Ch, 12 ETV) Wil-
mington, Del., has Sept. 12 programming target, reports
Gen. Mgr. Richard S. Burdick. GE transmitter is being
installed at Glassboro, N.J. site; studios will be at Fifth
& Scott Sts., Wilmington, & at WUHY-TV (Ch. 35) Phila-
delphia. It will use 864-ft. Stainless tower.

KFME (Ch, 13 ETV) Fargo, N.D. plans program-
ming about Nov. 1 after Oct. 14 tests, says Gen. Mgr.
Clair R. Tettemer, ex-KTCA-TV St. Paul ETV. RCA
transmitter is being installed and antenna is being pre-
pared for placement on 426-ft. self-supporting Blaw-Knox
tower.

WEIQ (Ch, 42 ETV) Moblle, Ala. will be on air "be-
tween Oct. 1 and Dec. 31, according to Raymond Hurl-
bert, gen. mgr. of Ala. chain of ETV stations. Studio-

transmitter building construction has been finished. GE

12-kw transmitter is on hand, and 500-ft. Blaw-Knox

tower is ready.

KNMT (Ch. 12) Walker, Minn., with 2-kw RCAtrans-
mitter delivered, has completed 999-ft. tower 3 mi. E.
of Hackensack, Minn, It will begin operation ""sometime
later this year," writes Glenn W, Flint, gen. mgr. of
owner KCMT (Ch. 7) Alexandria, Minn. which plans to
operate KNMT as semi-satellite. KCMT rep. is Avery-
Knodel.

WSVI (Ch. 8) Christiansted, V.I., has Nov. -Dec.
target, reports George A. Mayoral, vp & gen., mgr.
Visual Electronics transmitter is on hand, and construc-
tion of studio-transmitter building is near completion. It
will use 60-ft. Utility tower.

KUSU-TV (Ch., 12 ETV) Logan, Utah hopes to be on
air by Jan. 1, writes Burrell F. Hansen, chairman of
radio-TV for grantee Utah State U. It plans to ask for
bids shortly on 5-kw transmitter, will use 220-ft. Fisher
tower.

—

New York U. Conference on international communi-
cations in business, other fields, starts Aug. 13, runs
4 days. Interpublic Pres. Marion Harper is honorary
chmn. Harry Maynard, Life assoc. advertising dir. is
chmn. Organizers: Ward Stevenson, PR Society of Am-
erica pres., San Francisco State College professors S.
I. Hayakawa & Richard Dettering. Speakers invited: Dr.
Howard Rusk, NYU Medical Center; Eric Johnston, Mo-
tion Picture Assn. of America pres.; Stuart Chase,
author; Dave Garroway; Benny Goodman; Newton Minow,
Encyclopaedia Britannica. "A Look at Our Mass Media"
panel will feature: Time Chmn. Andrew Heiskell; Curtis
Pres. Joe Culligan; TV executive Richard Heffner.

CATYV systems in Norton & Appalachia, Va., totaling
about 1,000 subscribers, have been bought by PGR Enter-
prises, headed by Frank Russell, retired NBC Washing-
ton vp who also heads Ellensburg, Wash. system. Seller
is Harold C. Bailey who continues to operate Pineville,

Ky. system. Transaction was handled by Daniels & Assoc.

Peace Corps ETV training course for 16 Colombians
and 18 Peace Corps members started at U. of Neb.'s
KUON-TV Lincoln, will run to Aug. 31. It's a pilot pro-
ject, will pe duplicated elsewhere if successful, accord-
ing to Peace Corps Dir. Sargent Shriver.

Jefferson Standard Bestg, has donated $47,500 in TV
equipment to S. C. Educational TV Center for planned Ch.
29 Greenville & Ch. 7 Charleston.

TELEVISION DIGEST-5

CBS-TV & NBC-TV were criticized by Rep.
Hebert (D-La.) for '"not carrying one word' in their news
programs of last week's House debate on Pentagon's anti-
discrimination directive. He said he hadn't watched ABC-
TV. He questioned whether it was Pentagon 'mews man-
agement' or "'censorship” by news media that was keeping
public from knowing what was in Gesell report. Souther-
ners have denounced report as use of military to promote
political policy.

Opera on TV is "a thousand times more powerful"
than in even an ideal theater, according to Samuel
Chotzinoff, head of NBC Opera Company. '"As for future
of TV opera,'' he said in recent lecture, "it is problema-
tical. As long as we have the Sarnoffs around, we will
have TV opera and the experimentation that goes with it
... But the future looks dim unless the public demands
more opera, and sponsors arise who will think 15 mil-
lion listeners is a sizable audience."

"Censorship" through 'prior restraint" is charged
against FCC by TV Cable of Austin, in petition for re-
consideration of recent CATV-microwave grant. FCC
conditioned grant with its customary requirement that
grantee agree not to duplicate local-station programs 30
days before or after telecast. Grantee also argued that
Comrrission seeks to exercise jurisdiction in an area
where Congress gave it none.

May network TV billings rose 8.3% over May 1962—
from $66,101,761 to $71,567,346. First 5 months are up
6.2% over 1962 period—from $324,050,243 to $344,096,012.
Each network's Jan.-May figures: ABC-TV, $91,991,624,
up 8.7% from $84,659,058; CBS-TV, $131,097,520, up
5.4% from $124,362,088; NBC-TV, $121,006,868, up 5.2%
from $115,029, 097.

HEW has received 3 more ETV applications for fed-
eral grants: U. of Utah, $246, 131 to expand Salt Lake
City's Ch. 7 & to acquire 18 translators; Miami U.,
Ohio, $127,504 to expand Oxford Ch. 14; Delta College,
Mich., $187,049 to activate Bay City Ch. 19. Applica-
tions now total 17 seeking $3, 155,418 (Vol. 3:31 p5).

"Star Spangled Banner' would have to be played by
TV-radio stations at sign-on & sign-off times in bill in-
troduced by Rep. Wydler (R-N.Y.). He noted that most
stations carry the Anthem, but some, he said, "'play
'Hail to the Chief,' which is absurd, and 'My Country 'Tis
of Thee,' which is the tune of 'God Save the Queen. '

"Right to editorialize [should] be defended and main-
tained" by Congress, Rep. Dorn (D-S.C.) told House last
week. He said that TV-radio have been discriminated
against in access to news, that Congress should see toit
that ""'sacred right' to editorialize not be abridged by
"regulatory agency or bureaucrat. "

CBS-TV launches 2 daily half-hour newscasts—a net-
working first—on Sept. 2: "Evening News With Walter
Cronkite' (6:30-7 p.m., EDT, Mon. -Fri.) & ""Morning
News With Mike Wallace' (10-10:30 a. m., Mon. -Fri.).
Latter will cover general & women's news,

NBC News launched wire service between N.Y. &
Washington last week, for exchange of all national & in-
ternational news & background stories. Possibility: It
might be made available "outside NBC," said William R.
McAndrew, NBC News exec. vp.

QXR (FM) Network switches to tape distribution from
on-air relay to its 16 northeastern affiliates. Reasons:
Technical problems & growing use of stereo. Affiliates
in other parts of country were already on tape.
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Personals

CBS News changes: Charles Kuralt, from Latin &
South America, to chief West Coast correspondent, Los
Angeles; Robert Schakne named West Coast bureau mgr.;
Bernard Eismann, chief Midwest correspondent, to N. Y.
bureau; Hughes Rudd, chief Southern bureau correspon-
dent, succeeds Eismann; Russ Bensley named Midwest
bureau mgr.; Southern & Southwest bureaus consolidated
in New Orleans bureau with Dan Rather as chief corres-
pondent, Nelson Benton as bureau mgr.

Donald H. McGannon, Group W pres., also elected
chmn., succeeding E. V, Huggins, Westinghouse Electric
exec. vp, resigned; Donald C, Burnham, new Westing-
house Electric pres., elected to Group W board.

Ellis O. Moore, recently resigned as NBC press &
publicity vp, joins Standard Oil of N.J. public relations
dept. . ..Jack D. Pohle, ex-CBS Radio Spot Sales, Los
Angeles, appointed radio mgr., Peters, Griffin, Wood-
ward, Los Angeles.

Metropolitan Bestg, TV changes: Albert P. Krivin,
vp & gen. mgr., KMBC-TV Kansas City to KTTV Los
Angeles in same capacity; Mark Wodlinger, vp & gen.
mgr., WZZM-TV Grand Rapids, succeeds Krivin; Reavis
Winckler, KTTV publicity dir., named promotion & pub-
lic relations dir.

Harold C.. Sundberg, gen. sales mgr., WZZM-TV
Grand Rapids, promoted to vp & gen. mgr.
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Rep. Oren Harris (D-Ark.) receives National De-
fense Transportation Assn.'s National Transportation
Award.

Dennis Scuse, BBC U.S. representative, transfers
to London as TV enterprises gen. mgr... Don Redell,
ex-Producers Studio, Los Angeles, joins Tele-Tape Pro-
ductions, N.Y., in sales & production.

Mort Fleischmann promoted to promotion mgr. ,
NBC, West Coast, succeeding late Donald E. Allen...
James E. Watson, NBC Radio sales analyst, promoted
to sales development mgr.

Malcolm R. Johnson, NBC News night mgr., pro-
moted to mgr... Jack E. Krueger promoted to news mgr.,
WTMJ-TV-AM Milwaukee.

Dan E, Bellus, Transcontinent TV adv, & promotion
dir., named station mgr., group's WDOK-AM-FM
Cleveland.

Jack Crosby, Del Rio, Tex., named chmn., NCTA
Research Council, which also adds Willlam Adler, Wes-
ton, W.Va., and George Barco, Meadville, Pa.

Richard A, Feleppa, ex-Remington Electric Shavers,
re-joins WOR-TV-AM N. Y. as sales promotion mgr. ;
David Krutchik, copy chief, promoted to audience pro-
motion mgr.

Donald (Gene) Jones, ex-radio KMOX St. Louis,
named mgr., Avery-Knodel, St. Louis office... Brad
Marks, ex-Buena Vista Distributing, named midwestern
sales mgr., Walter Reade-Sterling TV Div.

Robert R. Tincher, vp, Cowles Bestg., N.Y., trans-
fers to WREC-TV-AM Memphis as public affairs dir,

James E, Szabo, ex-WABC-TV N. Y. gen. mgr., ap-
pointed special sales mgr., WOR-TV N.Y.; Leslie L.
Dunier, ex-radio-TV vp, Mogul, Williams & Saylor, joins
sales staff.

Jerry Solomon, ABC-TV sales planning coordinator,
promoted to sales planning mgr.; Mark Cohen, night-
time sales service mgr., to sales offerings mgr.; Jack
McCarthy, ABC-TV daytime sales service mgr., suc-
ceeds Cohen; Richard Masilottl, asst. daytime sales ser-
vice mgr., succeeds McCarthy; Wendell Barnes, day-
time availabilities coordinator, succeeds Masilotti.

L4

Participation of FCC Comr. Cox in vhf drop-in pro-
ceedings is still expected, according to knowledgeable
people at Commission, following AMST's petition that he
withdraw because of his pro-drop-in stand as chief of
Broadcast Bureau (Vol. 3:29 p5).

"Largest complete local TV news organization in the
U.S." is aim of WCBS-TV N. Y., which hired Joseph T.
Loughlin from WTVT Tampa-St. Petersburg to be dir. of
news. He'll be responsible for 12 out of 18 1/2 hours of
station news per week.

Second Arabian network was to start Aug. 1, but
shortage of foreign exchange ""will place serious limita-
tions on the number of sets needed to expand TV recep-
tion," according to Commerce Dept.'s "International
Commerce."

Silent portable radios on city buses have been re-
quested by Columbus, O. utilities dir. '"The world we
live in is noisy enough,' he said, noting that if '"'request”
doesn't work, a rule will be made.

New FM "working arrangement' with Canada, for
allocation of channels within 250 miles of border, has
been released by FCC. Copies are available from Com-
mission.

Purchase of KTVU (Ch. 2) San Francisco-Oakland by
Cox Stations, for $12,360,000, has been filed with FCC.

TvB's new Los Angeles address: 444 N. Larchmont
Blvd., 90004; phone: 469-8231.,
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Consumer Electronics....

MANUFACTURING, DISTRIBUTION, FINANCE

1963 TV IMPORTS—ABOUT 400,000: Based on first-half figures, it now seems evident that Japanese
TV manufacturers will export total of 400,000 sets—perhaps more—to U.S. this year. At least 50%
will be transistorized battery-powered units.

First 6 months of 1963 saw U. S. -bound TVs leaving Japan at pace of more than 4 times higher
than during same 1962 period. Exports from Japan to U.S. during first half totaled 147,362 sets, or
about 4.3% of U.S. production during same period, up from 33, 671 (1% of U.S. TV output) in first
half 1962. In June, figure was 25,982, about 8 times higher than the 3, 288 of June 1962.

Transistorized sets exceeded number of tube sets exported in June for 2nd month in row—13, 798
transistor, 12,184 tube, compared with 501 transistor, 2,788 tube in June 1962. All sets exported
in June were in "21-in. & smaller" category. Here's breakdown of first half 1963 exports (compa-
rable first-half '62 figures in parentheses): Over 21-in., 5,267 (2); tube TV, smaller than 21-in.,
79, 405 (26,001); transistorized, 62,690 (7, 668).

Transistor radio exports to U.S. for first half 1963 were up about 10% in 3-or-more-transistor
category—3, 448, 463 vs. 3,125,290. Tube and ''toy" radio shipments were down—tube radios to
508,831 from 761,977 in 1962, toy radios to 1,073,636 from 1,484,681, June exports: 3 or more
transistors, 663, 831 (vs. 661, 336 in June 1962); tube, 100, 202 (142,903); toy & others, 143, 742
(161, 462).

Tentative minimum factory TV prices for export to U.S. have been established by EIA of Japan,
meanwhile, subject to govt. ratification (Vol. 3:31 p10). Applicable only to completed sets, proposed
"free on rail" minimums are: 16-in. sets, vhf $45, all-channel, $55; 19-in,, vhf $55, all-channel
$63; 5- & 6-in. transistor sets, vhf $70, all-channel $80.

TELCAN FOCUSES INTEREST ON HOME TV TAPE: Although Britain's Telcan home TV tape record-
er is still wrapped in mystery & controversy, mere reports of its existence have stirred up almost
feverish interest in future field of home video tape machines.

Several firms here & abroad have been working for some time on the concept. RCA concedes its
""hear-see' recorder is not imminent. Chmn. David Sarnoff was asked specifically about reports of
the British development in course of interview last week by''Wall Street Journal' (see also p. 8). He re-
plied that home video recorders probably would come along within 10 years, adding that the problem
is to produce one within consumer's price range.

In Tokyo, meanwhile, Shiba Electric Co. announced prototype of possible home TV recorder. Un-
like Telcan unit which uses standard 1/4-in. audio tape at 120 in. per second, Shiba's machine re-
quires 2-in. wide video tape, is claimed to record 64 minutes on 8-in. reel, at 5-in. per second.
Shiba announced no timetable for development, or any proposed price range, merely stating that it is
"trying'" to develop such a unit.

Sony, which is now marketing portable TV tape recorder in U.S. at $10,900, says it still has long
way to go in its efforts to develop unit priced for home use. Meanwhile, IIT Research Institute (form-
erly Armour Institute) of I11. Institute of Technology is working on new electron-beam tape scanning
system which it feels could eventually make possible economical system for home, using standard
audio tape run at 7 1/2 in. per second. It was described earlier this year at IEEE convention by mag-
netic recording expert Marvin Camras (Vol. 3:13 p6). Development of this system into even high-
priced working equipment is expected to take several years.

Meanwhile, Telcan system with its spectacularly low announced price (Vol. 3:31 p7) continues to
arouse interest & speculation on this side of Atlantic. One TV industry figure (not an engineer), who
just returned from England where he saw demonstration, termed our summary of reports on the ma-
chine last week ""too downbeat."" Requesting that his name not be used, he said pictures it produced
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were "better than kinescope quality' and quite acceptable for home. Using thinner tape, he said, de-
velopers are confident they can increase capacity of machine to one full hour of recording on single reel. [

Most other reports this week, however, tended to confirm reactions we quoted last week. One
British engineer told us claims for Telcan were ''not being taken seriously in broadcasting circles™
in England.

A noted electronics research scientist told us he was collecting reports from those who witnessed
demonstrations, and said ""comments range from one end of the scale to the other—from very good to
unacceptable.' He added that on basis of description of device received from field, "you shouldn't be
able to get much of a picture with it." He speculated that unit is basically a speeded-up audio tape re-
corder with some special type of recording & playback head.

Others pointed out that Telcan Co. is offshoot of Nottingham E