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JAPAN FEB. EXPORTS to U.S. show good gains in
transceivers, most other audio products. (P. 13)

SYLVANIA RESTRUCT URING on global basis by
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VAN DEERLIN MOVES FAST ON CABLE: Unanimously elected chairman of House Communica-

tions Subcommittee at April 27 Democratic caucus, as expected (Vol. 16:16 p5), Rep. Van
Deerlin (D-Cal.) wasted no time in scheduling hearings—topped by 15 days set aside for CATV.
""We'll begin comprehensive hearings on the subject of cable May 17," Van Deerlin told us.

He said 'long, prepared statements' will be discouraged and that '"people of divergent view-
points will appear simultaneously" so that Subcommittee members can hear both sides of ques-

tion at same time.
and full schedule haven't been firmed.

Four days have been set aside for cable testimony first week; witnesses

Before long cable session, Van Deerlin has scheduled May 12 hearing on 2 bills sought by

FCC—tariff suspension and program origination by translators.

Subcommittee plans hearing

May 13-—at request of Rep. Brown (R-O.)—on emergency broadcasting system. FCC recently
finalized rule requiring all licensees to have EBS equipment by April 15. One subject dear to
broadcasters' hearts expected to remain on back burner is longer license renewal legislation;

no hearing is anticipated.

Van Deerlin move to Communications chairmanship—succeeding ill Rep. Macdonald (D-

Mass.), who remains Subcommittee member—has received near-unanimous endorsement from



2-TELEVISION DIGEST MAY 3, 1976

broadcast & cable industries, plus govt. sectors involved with communications. NAB, however,
admitted it's getting ''a number of calls, particularly from the western part of the country,' ex-
pressing concern about Van Deerlin's alleged "'pro-cable leanings." (He often has noted that
San Diego, his home town, has largest CATV system in U.S. and that "I'm not about to say any-
thing bad about cable.!"") NAB considers him "fair, predictable, accessible, and he has the re-
spect of his colleagues. You can't ask for anything better out of a legislator."

FCC Chmn. Wiley said Van Deerlin is '"an outstanding choice. . .fair minded. ..He will run
things rather than the staff.” All commissioners expect better relationship with Subcommittee
than under Macdonald because, as one put it, ""Torby hasn't been on top of the job." NCTA
Pres. Robert Schmidt: 'T think he's going to be a super guy because I think he's fair."

Van Deerlin said Harry (Chip) Shooshan will remain as general counsel—although Shooshan
doesn't consider himself a permanent congressional staffer, is expected to enter private practice
within couple years—and he told expanded Subcommittee staff that he has 'no changes in mind."
No staff member announced plans to leave.

Van Deerlin was born July 25, 1914, entered Congress Jan. 1963. Befote then, he was
newspaper reporter and TV-radio reporter & commentator; broadcasters like that, of course.
He was on Communications Subcommittee until Jan. 1975, when he left to become chmn. of
Consumer Protection & Finance Subcommittee. Rep. Murphy (D-N.Y.) was elected Consumer
chmn. 12-10 at last week's caucus—over Rep. Eckhart (D-Tex.)—and resigned from Communica-
tions, making room for Van Deerlin.

* * * *

Dispute flared last week between House Communications Subcommittee and Sen. Pastore
(D-R.1.), chmn. of Senate Subcommittee, when latter announced House & Senate conferees had
reached "impasse'' on sports blackout legislation. Pastore also said that NFL Comr. Pete
Rozelle had agreed to continue to telecast sold-out home games voluntarily for 2 years even
though legislation expired Dec. 31, charged that House bill ""would allow in at least 12 instances
the removal of the blackout even though the home game is not a sellout."

Van Deerlin, Macdonald & Frey (R-Fla.) accused Pastore of making "'a private deal' with
Rozelle, were critical that they learned about Rozelle's agreement in press. They denied con-
ferees had reached "impasse,' said '"the House leadership believes that these differences can be
resolved." Major differences: (1) Senate bill extends anti-blackout provision 3 years; House
makes it permanent. (2) House has so-called "Frey amendment' limiting blackout {(for non-
sold-out games) to 75 miles (House has agreed to increase it to 90 miles)—said to benefit only
Miami Dolphins (Vol. 15:51 p5). (3) House bill reduces sold-out time before game (necessary
to institute blackout) from 72 to 24 hours.

Senate spokesman denied Pastore & Rozelle had made '‘private deal," said House received
Rozelle offer same day. Also, he said, House staffers made it clear that ""there'd be no bill"
without Frey amendment; Pastore reportedly is willing to accept permanent legislation without
Frey amendment. ""He's not going to be bludgeoned or blackmailed into accepting the Frey
amendment, because it's confiscatory,' we were told.

House leaders told Pastore that bill covers all pro sports—not just football—and that "your
statement totally misrepresents the effect of the Frey amendment. . .It seems to us to be inap-
propriate, and insulting to the House, for you to pursue private meetings with the NFL during
which you apparently suggested that the spirit of the law be continued."

COMMISSION's 3-MONTH LINEUP: FCC Chmn. Wiley has just completed his 3-month calen-
dar—May-July —one of most helpful innovations for both Commission & industry. Agenda was
compiled before Rep. Van Deerlin (D-Cal.) came up with his Communications Subcommittee
schedule (see p. 1), which is bound to throw some of FCC agenda out of whack. Here are high-
lights of Commission's broadcast-related activities, excluding customary regular-agenda days:

May: 4—En banc open meeting on rating services; 10 & 14—House oversight (Moss) hear-
ing; 12—cable franchise fees; 13—UHF impact; 18—alien cable ownership; 20-21-children
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& drug ad panels; 26 —network reruns, program logs.

June: 1—En banc open meeting, subject not indicated; 2—obscenity legislation; 8—cable
subscriber rate regulation, leapfrogging reconsideration; 9—broadcast EEO; 10—revision of
Part 74 (auxiliaries, etc.); 16—broadcast ownership reporting; 17—petitions to deny; 22 —spec-
trum management; 23-—regional concentration in broadcasting; 30—cable EEO.

July: 1-—cable specialty stations; 6—en banc open meeting, subject not indicated; 8—cable

system definitions; 9—equipment approval program, cable non-duplication viewability standards;

’

14 —New Jersey TV; 15-16-—budget reyiew; 19-23—London conference on transatlantic com-
munications (tentative); 28—radio formats; 30—VHF drop-ins, probably including issuance of

proposed specific cities & channels.

TV NETWORKS—REVENUES UP, PROFITS DOWN: Though TV network revenues were up 8.3%
to $1.7 billion, profits dropped 7.4% to $208.5 million in 1975, according to FCC report. Net-
works' 15 owned stations increased revenues, too—up 5.4% to $396 million, but earnings were
unchanged at $106 million. Combined network & owned station revenues were $2.1 billion, up

7.7%, and earnings dropped 5% to $314 million,

Radio networks improved a bit—losing $2.5 million on revenues of $49.5 million—vs. $6.2
million Ioss on $40.4 million revenues in 1974. Networks' 17 owned stations showed profit of
$11.5 million on $68.9 million revenues—vs. $8.4 million earnings on $64 million revenues in
1974. Combined radio network & owned station earnings were $8.9 million on $118. 4 million
revenues —compared with 1974's profits of $2.3 million on $104. 4 million revenues.

Meanwhile, ABC reported first-quarter improvement—per-share earnings rising 37% (41¢

to 56¢) as revenues increased 25% to $313, 691, 000 and net improved 38% to $9,'731,000. Chmn.
Leonard Goldenson reported improvement in both TV & radio, also in publishing & recording.
Theater revenues & earnings were of%, while scenic attractions showed "essentially flat reve-
nues and a decline in profits." He said that gains in revenues & earnings for wholesale music

& electronic distribution division were attributable partially to demand for CB units.

Freeze on AM-~-FM applications for new or major
changes in facilities, with a few exceptions, will be
imposed by FCC June 30-Dec. 31. Comimission said
that relaxation of rules has increased AM applica-
tions 600%—and that staff just can't handle it all.

It's believed this is first time in history Commis-
sion has ever imposed freeze because of staff limita-
tions; others, such as TV's 1948-52 freeze, were
caused by consideration of rules changes. Com-
mission will accept 4 kinds of applications during
freeze: (1) Those needed to continue existing serv-
ice that can't be handled with minor change or STA.
(2) Mutually exclusive applications filed in response
to cut-off notices. (3) Applications to replace de-
leted facilities. (4) Applications mutually exclusive
with renewal applications.

Seeking single 1-in, broadcast VTR standard,
Sony & Ampex officials were in discussions last week
over possible changes to bring their new units into
compatibility, as forecast here (Vol. 16:13 p3). It
also is possible that discussions may include Bosch/
Fernseh later, developer of segmented helical format
adopted by IVC, RCA & Philips.

Gov. Bennett of Kansas vetoed legislation pro-
viding $400, 000 to start planned $2.4 million ETV net-
work. He said it would require tax increase.

First use of fiber optics in British cable system
is reported by Rediffusion.

"Big guns"— FCC Chmn. Richard Wiley and CBS
Pres. Arthur Taylor—will testify for defense this
week in family viewing (FV) trial now underway in
L.A. (Vol. 16:16 p4). Networks, NAB & FCC (all
defendants) expect Wiley & Taylor to be key witnesses.
Last week, plaintiff-producer Normal Lear testified
that CBS moved "All in the Family" from 8 p. m. Sat.
to 9 p.m. Mon. because he refused to meet network
requirements under FV. He said CBS-TV Pres.
Robert Wood told him that of 24 episodes shown during
1974-75 season, 2 would have been rejected and 20
others would require alteration to meet FV require-
ments. Trial will recess next week; NAB, CBS &
ABC witnesses testify when it resumes May 17.

FCC has dismissed 3 rulemaking petitions seek-
ing restrictions on televised violence and 4th petition
seeking ban of sex & violence in commercials or ap-
peals to vanity. Agency cited "'effective self-regula-
tion' and FCC's 1975 policy statement (Vol. 15:8 p3):
""That report in effect already had dealt with the mer-
its of these petitions.'

'"We only want back what was originally ours,"
NAB told FCC in asking that 942-947 MHz be returned
for exclusive broadcast STL & intercity relays. In
1968, Commission reallocated space for land-mobile;
NAB maintains that service isn't using it.

KNOE -TV Monroe, La. chooses Katz TV Con-
tinental as rep.
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NBC GETS CBS's SEGELSTEIN: Major executive
shifts continued at TV networks for 3rd straight week
(Vols. 16:17 p5; 16:16 p4), and biggest last week was
NBC reaching into CBS ranks for new program talent.
Irwin Segelstein, CBS Records pres. for 3 years and
before that program vp at CBS under both Mike Dann
& Fred Silverman, moves to NBC as exec. vp-pro-
grams. Current NBC Exec. Vp Mike Weinblatt takes
over network's advertising & promotion functions in
what NBC called ""a restructuring' following its worst
prime-time season ever.

Paul Klein, who recently rejoined NBC, was
named vp-programs, reporting to Segelstein, as will
John McMahon, West Coast vp. In another major
change, NBC shifted WMAQ-TV Chicago Vp-Gen.
Mgr. Lee Schulman to vp-program development for
Station Div.; successor to Schulman at WMAQ-TV
hasn't been named. Michael Rollins, dir. of daytime
program development, promoted to head of variety
programs, succeeding Rick Rosner, who becomes
independent producer.

CBS was busy, too, hiring ex-White House Press
Secy. Bill Moyers away from PBS to become anchor-
man-chief reporter for ""CBS Reports'; he'll also
cover conventions & presidential campaign this fall.
In programming, CBS promoted Michael Ogiens to
daytime vp, succeeding Donald Grant, now vp-pro-
grams. Also last week, it was announced that Perry
Lafferty, ex-CBS West Coast programs vp, will join
Filmways to develop & produce TV series & specials.
His first assignment will be comedy-variety special
and movie of the week for ABC.

s guesew

More political spots will be allowed by FCC be-
fore it will complain of over-commerecialization,
because demand is so great. Commission said it
"will raise no question' if station's ''excess over
its normal' limits is purely political advertising,
is no more than 4 min. per hour, and occurs in no
more than 10% of station's hours of operation "dur-
ing those pre-election periods when lowest-unit-
charges are mandated' for political ads.

Right to broadcast 10-sec. message on whole AM
band inside New River Tunnel, Ft. Lauderdale, has
been obtained from FCC & Fla. Transportation Dept.

by J. Rodger Skinner, ex-WGMA(AM) Hollywood, Fla.

He hopes eventually to begin tunnel broadcasting
in all 63 U.S. tunnels longer than 1, 000 ft.

Terrain roughness factor in computing TV &
FM contours was suspended another year, to May 1
1977, FCC stating that more time is needed to 'de-
velop methods of dealing with atypical terrain con-
figurations.'" AFCCE strongly criticized factor when
first issued (Vol. 15:43 p3).

Computer-controlled video correction system
developed by Image Transform Inc. is claimed to
produce full broadcast quality video from tapes pre-
viously considered unacceptable.

Article on TV pioneer John Logie Baird, by
Belgian reporter Anton van Casteren, is featured
in March-April Television International magazine.
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"Gone With the Wind, ' due for NBC telecast in
Nov., has been released by MGM to pay cable—for
June only. TPS reports that film will play 7 times
in L.A. on Theta Cable and that it's negotiating for
cablecasting in other markets. Optical Systems has
bought film for all its markets, will run it 6 times in
June. TPS Pres. Robert Weisberg said: "Ordinarily,
we'd play it until Sept. but this is another example of
network up-front warehousing.” Home Box Office
hasn't reported plans to carry film. Weisberg also
reported agreement to take Home Box Office's
"Folies Bergere,' recorded in Las Vegas, says it's
"nearer G than R in content.”

Congress should upgrade its oversight of com-
munications by creating Joint Committee on Informa-
tion Policy, in opinion of OTP Acting Dir. John Eger.
Speaking at recent Airlie House conference on inter-
national communications, he suggested that new com-
mittee be modeled on joint atomic energy and IRS
committees. He also suggested that ""'some at least
of the policy second-guessing that now goes on in the
Federal Courts of Appeals may be dispensable. We
have felt this to be so, for example, in the case of
format changes by major-market radio stations..."

AAT convention June 5-9, Statler-Hilton, Wash-
ington, includes FCC Chmn. Wiley among govt.
speakers; keynoter is Donald Kendall, Pepsi-Co.
chmn. A convention feature is J. Walter Thompson's
presentation "The Desensitization of America,"
discussed by Herb Klein, Metromedia; George Gerb-
ner, Pa. AnnenbergSchool; Donald Johnston, J. Walter
Thompson Co.; Arthur Kretchmer, Playboy maga-
zine. Another feature: Best advertising of last 200
years, compiled by Advertising Age.

t"Archives' section of copyright bill was marked
up by House Copyright Subcommittee last week, pro-
duced 2 changes: (1) Railsback amendment, pro-
viding that organizations may lend, not sell, copies
of broadcast news recordings. (2) Pattison amend-
ment, limiting recordings to hard news, no docu-
mentaries.

KOIN-TV-AM-FM Portland, Ore. sale of 50% to
Newhouse Bestg., now holder of 50%, is opposed by
Justice Dept. Asst. Atty. Gen. Thomas Kauper ad-
vised Newhouse that purchase would "exacerbate an
already anticompetitive situation in the Portland
area."

NAB 1977 convention is OK for Washington
March 27-30—hotels having assured Assn. of ade-
quate exhibit setup & breakdown time (Vol. 16:15
p5). Shoreham, Sheraton-Park & Washington Hilton
will be used, with exhibit space limited to 75, 000
sq. ft. vs. 95,000 this year.

Paramount has dropped out of proposed joint pay-
cable operation—with 20th Century & United Artists
(Vol. 16:13 p5)—will go it alone, hasn't disclosed
plans. It's understood that other 2 companies still
plan joint operation.

"Soaring Spirits' is new AWRT project bringing
special programs to hospitalized children via video-
cassettes, now involves 65 hospitals.
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Cable copyright development: (1) House Copy-
right Subcommittee failed to reach issue last week,
expects to start markup May 7. (2) Cal. CATV
Assn. board resolved in favor of NCTA-MPAA agree-
ment, saying it's '"in the best interest of the entire
cable industry,” while Pa. Cable TV Assn. resolved
opposite, saying agreement would "impose an unjus-
tified & discriminatory burden' on systems & public.
(3) William Turner, operator of system in Welch,
W. Va., announced he favors paying copyright be-
cause that would give systems right to substitute
their commercials for stations. (4) Ad Hoc Com-
mittee on Copyright urged Rep. Van Deerlin (D-Cal.),
chmn. of Communications Subcommittee, to ask that
copyright bill be referred to his panel or that cable
section be deleted. Ad Hoc group said bill "could
very well have a far-reaching and unknown effect on
communications without any exploration. ..by the
committees with jurisdiction."” (5) NAB and other
Washington broadcast representatives—including net-
works—had ""amicable" meeting April 30 with MPAA
Pres. Jack Valenti, at latter's request.

WAPI-TV Birmingham has been renéwed by
FCC, which rejected charges by Magic City Com-
munications Coalition regarding station's ascertain-
ment and program practices, hiring & promotion
procedures, concentration of media, misrepresenta-
tions in renewal application. Decision is subject to
outcome of case before EEOC, dealing with alleged
employment discrimination. Comr. Hooks dissented.

"Appointments to the Regulatory Agencies," 439-
page study by James Graham & Victory Kramer of
Georgetown U. Law School, treats in detail each ap-
pointment to FCC & FTC 1949-1974. Study repeats
authors' recommendations on improving appoint-
ments —made last year to Senate symposium on regu-
latory reform (Vol. 15:45 p3). Published by Senate
Commerce Committee, book is available for $3.50
«from Govt. Printing Office.

""A full study & inquiry is being made,' Interna-
tional Olympic Committee has assured NBC on TV
rights for 1980 winter Olympics from Lake Placid,
N.Y. NBC & CBS protested early in March after
Lake Placid Olympic Committee had favored ABC for
rights (Vol. 16:11 p3), and March 25 NBC wired IOC—
which makes final decision—that it was prepared to
bid more than ABC.

Quality audlo broadcasting channels (50-7, 500 Hz)
are offered on WU's Westar satellite on 19 routes
between 7 major U.S. cities. WU says prices are
"'significantly lower" than AT&T's. First customer
is Robert Wold Co., L. A., using channels for AM
broadcasts of baseball.

FCC Review Board affirmed initial decision
(Vol. 15:50 p4), ordered CATA Pres. Kyle Moore
to stop operating Gridley, Kan. CATV system by
May 26. Moore has refused to get certificate,
claims FCC doesn't have jurisdiction.

Of 101 cornments at FCC, 92 supported Sandy
Frank's petition to ban stripping under prime-time
access rule (Vol. 16:8 p6).
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Sale of WNCN(FM) N.Y. by Starr to GAF Bestg.
which pledged to continue classics format, was ap-
proved by FCC—but not without some hassle over
payment of legal expenses to groups which fought to
keep station from going to rock. WNCN Listeners'
Guild and Classieal Radio for Conn. had petitioned
to deny renewal, and Concert Radio had filed com-
peting application. Some $90, 000 in expenses pre-
sumably are to be paid to objectors for dropping
out—by seller and/or buyer. Comr. Hooks' con-
curring statement found FCC's approval of payment
rather fuzzy but concluded that agreement "is de
facto and de jure approved. Anyone doubting that
result is wearing blinders."” Some lawyers disagree
with Hooks, think FCC wording is so vague that IRS
won't approve payment as a business expense. Hooks
strongly approves of such payments, since so many
minority groups opposing licensees would benefit.

’

CPI has secured $10 million long-term financing
commitment from Teachers Insurance & Annuities
Assn., N.Y., increased bank credit lines from $16
million to $17 million from 5 Pa. banks, to restruc-
ture parts of firm's long-term debt, retire loans,
provide working capital for developing new cable sys-
tems, and for revolving credit. CPI recently signed
agreements to sell its specialized common carrier,
microwave & radio broadcasting subsidiaries for
considerations totaling $17 million, plans to concen-
trate on cable in future.

NAD challenges resulted in dropping of claims
in 3 national TV ads, while claims in 2 other TV
ads were substantiated to NAD's satisfaction.
Dropped were claims made in ads for Arm & Ham-
mer oven cleaner, Gerber baby food & Long Island
Bestg. Corp. Instant Magic Tricks (latter handled
by children's ad review unit). Substantiated were
claims made for L'Eggs Sheer Energy pantyhose &
St. Joseph cough syrup for children.

Panelists for OTC drug advertising conference
sponsored jointly by FCC & FTC May 20-21 have
been announced by FCC. Chairing panel on misuse
will be Eli Rubenstein, State U.-N.Y.; panel on
illicit use, Eric Josephson, Center for Sociocultural
Research on Drug Use, N.Y.; panel on alternatives,
Stephen Greyser, Harvard.

Harris Corp. plans $3, 250, 000 expansion of
Broadcast Products Div., Quincy, Ill., including
addition of 85,000 sq. ft., a 30% increase, com-
bining administration & marketing offices with
manufacturing & engineering operations.

"It 1s strongly suggested" that TV & movie pro-
ducers making films involving Indians give Indian
tribes opportunity to review program script in ad-
vance 'in order to check historical accuracy, " ac-
cording to rule proposed by Bureau of Indian Affairs.

Fontainebleau Hotel, Miami Beach, has re-
ceived about 100 requests for hospitality suites for
Feb. NATPE convention-—although NATPE won't
accept requests until July; there were 144 suites at
recent San Francisco convention (Vol. 16:9 p1).
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Rep. Lionel Van Deerlin (D-Cal.) makes first
speech as chmn. of House Communications Subcom-
mittee (see p. 1) May 3 at dinner closing 3-week
Bowling Green (0O.) U. seminar on "Broadcasting—
The Washington Connection' conducted by Television
Digest Exec. Editor Dawson (Tack) Nail; Comrs.
James Quello & Glen Robinson appeared at seminar
earlier...Joe Allbritton, Washington Star Publisher,
speaks at annual CAMM breakfast May 9, Sheraton-
Carlton Hotel, Washington.

John Rohrbeck advanced to station mgr., KNBC
L.A...Franklin Sisson, WWJ-TV Detroit station
mgr., promoted to administrative mgr. of WWJ Sta-
tions (WWJ-TV-AM-FM, KTVY Okla. City, KOLD-
TV Tucson, WALA-TV Mobile); Jack Allen, ex-
WXYZ-TV Detroit gen. sales mgr., succeeds Sisson;
E, Lee Leicinger, ex-WBBM(AM) Chicago, appointed
WWJ-AM-FM mgr.

Edythe Meserand, first AWRT pres., now head
of Meserand Adv., celebrates 50th year in broad-
casting, will be honored at May 6 luncheon during
group's convention in Philadelphia.

Peter Crowell advanced to dir. of management
systems & operations research, CBS TV Stations
Div.; James Joyella to gen. mgr., retail sales; Aaron
German to asst. controller...Roy Polevoy promoted
to dir. of planning & administration, ABC-TV Spot
Sales. .. Nan Omansky appointed Katz Agency research
dir. of audience development.

Stuart Sucherman, Ford Foundation program
officer, named WNET N. Y. vp-planning dir., new
post. .. Gregory Christopher returns to position of
special asst. to FCC gen. counsel from post as deputy
minority counsel, Senate Interior Committee. ..
Johnathan Rodgers appointed news administration
mgr., WBBM-TV Chicago...Jill Krasner appointed
promotion mgr., WI'TG Washington. ..James Ken-
ney, ex-WTAF-TV Philadelphia, appointed film
dir., WFLD-TV Chicago.

Gene Nichols, ex-3M & ABC-TV, forms PR firm,
135 W. 50th St., N.Y., phone 212-245-0460; he plans
to specialize as consultant to corporate underwriters
& sponsors.

J. Richard Munro, Time Inc., named chmn.,
EEO committee, NCTA...Frederick Finn, ex-FCC
Cable Bureau, named NCTA asst. gen. coun-
sel.. . Thomas Pledger resigns as chmn. of Burnup
& Sims to pursue "personal interests,' successor
not named.

Stanley Solson joins Teleprompter as dir.-mgmt.
information; James Miller promoted to assoc. dir.-
programming, succeeding Steven Hewitt, now with
HBO. . .Robert Etes, ex-GTE Service Corp., named
controller, GTE Satellite Corp. .. Norman Fenichel
named Conrac PR mgr,

N —

CBS Labs will be closed by Epsco, which bought
business for $250, 000 last year, Pres. Robert Fran-
cisco stating that Labs had been expected to produce
$4 million revenues yearly but is bringing in $1-$1.5
million.
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Telecast of House proceedings would be OK —if
done by public TV —according to Rep. Madden (D-
Ind.), chmn. of Rules Committee which virtually
killed bill allowing coverage (Vol. 16:13 p10). He
said he opposed 'leaving this task...to the 3 powerful
commercial networks. I do favor allowing the govern-
ment -supported public broadcasting stations to carry
these meetings. .. They have done a good job in pre-
senting public affairs programs and dealing with cur-
rent public issues."

"System Coverage by the FM Broadcast Systems,"
by Dr. George Hufford, Commerce Dept. Office of
Telecommunications, is available for inspection at
FCC public reference room, will eventually be pub-
lished by OT. Report is associated with FM cover-
age maps received earlier by Commission, describes
how maps were prepared.

International Conference on Communications, at
Philadelphia Marriott June 14-16, sponsored by Com-
munications Society Conference Board & Philadelphia
IEEE section, has as keynote speaker June 14 FCC
Comr. Benjamin Hooks. Some 50 sessions include
more than 250 papers. Chmn. is W. W, Middleton,
Bell of Pa.

Complaint charging anticompetitive practices
against KTLA L.A. in purchase of rights to sporting
events was dismissed by FCC, which said charges
should be litigated before courts and/or FTC. "It
would make no sense for us to duplicate the functions
of other govt. agencies, Commission said.

FTC and Benton & Bowles have agreed on con-
sent order —following complaint about Post Grape
Nuts ads —which prohibits agency from employing ads
which may encourage children to eat wild plants. Ad
had shown Euell Gibbons eating such plants.
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STATE OF THE INDUSTRY
Sales to dealers (total market), from EIA, for week ended April 16 (15th week of 1976):

April 1975 % April 1976 1975 %
10-16 week change 3-9 to date to date change
Total TV........ 163,920 173,873 -5.7 187,269 3,113,963 2,793,244 +11.5
color......... 91,847 96,870 -5.2 104,110 1,807,525 1,559,347 +15.9
monochrome . ... 172,073 77,003 -6.4 83,159 1,306,483 1,233,897 +5.9
Total radio . . .. .. 389,320 532,332 -26.9 497,367 8,954,679 6,983,196 +28.2
home, portable .. 184,518 343,299 -46.3 278,731 5,490,502 4,675,766 +17.4
AM-only...... 42,702 129,669 -67.1 59,955 1,185,899 1,477,361 -19.7
FM & FM-AM .. 141,816 213,630 -33.6 218,776 4,304,603 3,198,405 +34.6
auto. .. ... ... 204,802 189,033 +8.3 218,636 3,464,177 2,307,430 +50.1
Port.-comp. phono. 26,736 64, 399 -58.5 35,008 628,228 810,011 -22.4

Color TV 5-week moving average: 1976—109,257; 1975--107,041 (up 2.1%).

CB—ACTION ON 3 MAJOR FRONTS: Although attention of CB industry at week's end focused
on 3-day NEWCOM Show opening at Superdome in New Orleans May 4, activity at govt. level &
in Detroit was anything but subdued.

First meeting of FCC's Personal Use Radio Advisory Committee (PURAC) saw launching
of ambitious program aimed at giving Commission means to deal with interference, licensing,
other problems (see story, p. 12), while General Motors took significant first steps into exten-
sive in-dash CB program.

Buick, Pontiac & Oldsmobile are involved in GM plan, will use E, F. Johnson and Cybernet
units supplied through firm's Delco Div., we've learned. Oldsmobile spokesman said firm has
begun shipping cars with factory-installed under-dash E. F. Johnson CBs carrying GM brand.
In 1977 model year, it's understood, Delco will supply Oldsmobile with in-dash combination
units using Johnson CB & Delco AM/FM radio for delivery in fall,

Buick will soon offer under-dash CB made by Cybernet-Japan on remaining '76 cars, go to
in-dash program with combination Cybernet-Delco unit in 1977 models. Under-dash unit will be
be installed by dealers, "but it's essentially a factory-installed deal," spokesman told us.
"We're only doing it that way because we don't currently have the facilities to install them our-
selves." Cybernet deal was arranged through U.S. marketing arm of Murata Corp., Japanese
component producer.

Pontiac will offer E, F. Johnson units as factory-installed option on 1977 models. They
will be under-dash in beginning; in-dash program is still up in air. Chevrolet & Cadillac said
CB is being studied—no decision yet.

Other 3 car companies—AMC, Ford & Chrysler—haven't made formal decision on factory-
installed CB, although all now offer CB through dealer networks as dealer-installed option. It's
known, however, that number of CB firms, including Motorola, have been discussing situation
with Ford; decision could come any time. Ford spokesman will say only that firm "has no
present plans' to offer CB on factory-installed basis.

Detroit executives are certain to be included in heavy attendance expected at NEWCOM, but
future of affair as CB showcase—as it has been in past—is clearly in question. Coming off suc-
cessful PC-76 Show, first event concentrating primarily on CB, many leading producers are
going into NEWCOM with cautious attitude.
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"It's an important show for the parts industry, and it will continue to be,'" exec. vp of CB
firm said, "But I'd be kidding you if I said we'll always place major emphasis on our CB there.
I'll just have to wait and see."

Another producer, however, pointed out that many traditional one-step electronics distribu-
tors will continue to atten NEWCOM and feeling is that despite explosive move to mass CB
distribution, they remain important part of business.

Advent of PC Show, however, siphoned new product introductions away from NEWCOM and
impact of that—plus fact that show is now sandwiched between PC & June CES—should become
clear this week.

JD TO PROBE SANYO-WARWICK DEAL: Justice Dept. (JD) will investigate possible anti-com-
petitive effect of Whirlpool's sale of controlling interest in Warwick's color TV business to
Japan's Sanyo. Though deal has been in negotiation since late last year (Vol. 15:50 p7), JD
spokesman said none of parties gave advance notification or sought review. J D said it considers
this a significant transaction within shrinking domestic color industry.

Preliminary agreement, as announced early last week, calls for Warwick to set up new
subsidiary owning its color TV business & Forrest City, Ark. plant. Stock in new firm would
be spun off to present Warwick holders, with Whirlpool selling its 57% interest to Sanyo for
$4.43 per share, about $11 million. Sanyo would make tender offer (also $4.43) for the 18% in
public hands ($3.5 million), while Sears would retain 25% ($4. 8 million) putting over-all price
at $19.4 million. Warwick would continue in organ business.

Sanyo would get modern color TV, cabinet & circuit-board complex plus all-important
pledge that Sears will, for time being at least, continue as customer. Lack of such a pledge,
it's understood, caused Sylvania to lose interest in similar deal last year—though it's likely
Sylvania would have closed Forrest City, made Sears sets at own plants.

Sanyo appears to be paying substantial premium, though value won't be known until details
are released. But top market value of Warwick's shares in 4th quarter last year—stock was
delisted in Jan.—was just $12 million. Warwick's 1975 annual report indicates fixed assets are
worth $19.1 million, including 2 TV subassembly plants in Mexico, offices & warehouse in
Niles, Ill., Thomas Organ operations in Cal., U.K., Holland & Italy, none of which is in Sanyo
purchase package. There's no breakout by business line for Warwick's $46 million in current
assets, which include $26 million inventory. Also unresolved is who gets what share of War-
wick's $50-million debt—Whirlpool is owed $20.2 million, Sears $15 million.

Warwick's color sales last year totaled $71.3 million, down 53. 5% from $160.3 million in
1974, reflecting in large part loss of 100, 000-set 19" color order which Sears gave Sanyo. Also
last year, Warwick lost K-Mart as 19" color customer, putting it out of portable business. Only
4 of 7 production lines at Forrest City are operating, and cabinet plant is being kept busy making
furniture for Sears.

Sanyo hasn't commented on plans for Forrest City, but probabilities, in addition to conti-
nuing console color output for Sears, include assembly of 19" color for own & private labels,
assembly of compact & console stereo; Sanyo purchased 50% interest in Fisher Radio from
Emerson Electric for $2.5 million last year. Sanyo also assembles TV sets & stereo—including
25'" consoles in Canadian plant owned jointly with distributor Magnasonic. Exclusion of Mexican
plants from deal indicates Sanyo will supply key parts from Japan, possibly plans expansion in
Forrest City. One fly in Sanyo's ointment is Aug. expiration of Forrest City contract with IUE.
Workers there will seek at least substantial cost-of-living boost.

Politically, deal comes at bad time and is being cheered by no one, not even Sanyo's fellow
Japanese, who fear it may add to strength of current anti-import movement. Further concern
for Toshiba is its future as supplier of estimated 120,000 color sets annually to Sears. In ad-
dition to study by Justice Dept., move certainly will be scrutinized by International Trade Com-
mission as part of probe into allegations of unfair business practices by Japanese—one of which
is that they are trying to monopolize TV business by acquiring U.S. producers. There's also
likelihood Zenith will draw Sears, Warwick & Whirlpool in as defendants in $900-million anti-
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trust suit it's pressing against Japanese with NUE in Philadelphia Federal Court.

If deal goes through, it will be industry's 5th major takeover in 3 years, and 3rd by foreign
interests. Others were Dutch Philips' buy of Magnavox, Matsushita's acquisition of Motorola's
TV business (Quasar), Sylvania's buy of Philco, Rockwell-Admiral merger.

SANYO HOME VTR COMPETES WITH BETAMAX:' While Sony was announcing expanded distri-
bution of Betamax home videocassette recorder at San Diego distributor-dealer convention,
Sanyo was preparing to show first competing unit to own sales meeting just about 100 miles
away in L. A, area. It's indicated that Toshiba will adopt same standard as Sanyo, which is in-
compatible with Sony's.

New home VTR is V-Cord II, modified version of unit which has been in test marketing in
Japan for some time (Vol. 14:38 pl1). Major change is ability to record or play for 2 hours on
2-reel cassette of 1/2-in. tape measuring just slightly larger than 8-track audio cartridge. At-
tractive, feature-laden recorder is pushbutton-operated, has functions not in Sony's current
Betamax deck—stop-frame, camera & mike inputs, sound-dubbing capability, audio output for
hi-fi amplifier.

Two-hour capability has been achieved by reducing speed of tape and adding 2-speed feature.
For one-hour playing time, tape runs at 2.91 ips, but speed may be halved to 1.455 ips by set-
ting switch to "LP" position, recording & playing back in skip-field mode. Writing speed is
304.2 ips in both modes, with claimed color resolution of 250 lines, 45 db signal-to-noise ratio.
Like Betamax, V-Cord has own tuner, can record one program while another is being viewed.

Sanyo will put unit on U.S. market in Oct., starting with selected dealers in L. A., N. Y.,
Chicago, perhaps few others, going nationwide 6 months later. Target price of recorder-
player is $1,250, with digital timer priced about $40, bringing package to $1,290, just $10 less
than Betamax. Tape cassettes will be $19.95 each, bringing cost per hour to about $9.97 vs.
Sony's $15.95 for hour cassette. Sanyo Mktg. Vp William Byron said production schedules
haven't been firmly established, but our Tokyo bureau reports Sanyo & Toshiba each plans to
turn out about 2,000 units monthly; V-Cord II goes on Japanese market in mid-June.

As viewed at Sanyo America hq in Compton, Cal. on 25" Sanyo Canada color set, pre-re-
corded pictures were of excellent quality at both one- & 2-hour speed, better than off-air re-
ception. Programs taped off air were of good quality, although picture appeared to show very
slight jitter at slow speed—but both speeds seemed satisfactory for home viewing. There were
few dropouts which would be hardly noticeable to average viewer. Color was excellent throughout.

At LP speed, V-Cord II goes to top of list in terms of tape economy, consuming only 18.2
sq. ft. of tape per hour. Betamax is 2nd at 20.6; for comparison, U-Matic uses 70.3, EIA-J
Type 193.8. As for lack of compatibility with U-Matic, Byron called this "no problem—there's
never been a real standard in the video recording industry, and it has survived very well."

While Sanyo was hitting at Betamax's vulnerable spot—its one-hour playing time per cas-
sette—Sony was showing automatic cassette changer in Japan. Machine fits on front edge & sur-
face of Betamax deck. Prototype accommodates 10 cassettes, for 10 hours continuous play
(changing time is 10 sec.). It's still unpriced, with no marketing date, but it was suggested that
price in Japan may be about $300. In San Diego, Sony officials said other approaches to longer
playing time might be thinner tape or dual tape speed.

Betamax was strongly emphasized at Sony's meeting, Chmn. Akio Morita devoting virtually
all of keynote speech to it and confirming that company would produce 100, 000 recorders this
year, about 200,000 in 1977 (Vol. 16:13 p15). Betamax is available in all 10 markets where
Sony sells direct to dealers and 10-12 of its 2-step markets. 'We're entering distributor mar-
kets practically every day,' said Sony America Senior Mktg. Vp Ray Steiner, with nationwide
marketing scheduled by year's end. Dealers & distributors who handled Betamax seemed al-
most uniformly enthusiastic over its sales performance so far.

Although Sony has no plans to enter Betamax program field, it's encouraging others to do
so with introduction of own anti-piracy device to prevent illegal copying of cassettes. It will be
sold to production houses at about $3,300—S/T (Sony-Teletronics N. Y. joint venture)—which is
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entering Betamax software distribution (Vol. 16:8 p8), getting first U.S. unit late this summer.

""While Matsushita believes in home VTR," it will not join Sony, Sanyo & Toshiba in field at
this time, Matsushita Electric Pres. Massharu Matsushita said at Panasonic's Miami convention
last week.

FIRST QUARTER TV IMPORTS TOP MILLION: Combination of record-breaking color ship-
ments & resurgence for b&w shot TV imports past million mark in opening quarter, Com-
merce Dept. reports.

March saw total of 508, 900 sets imported, up 74.2% from same 1975 month, as color, set-
ting 5th consecutive monthly record, leaped 140. 3% to 170, 800, while b&w rose 53% to 338, 100.
Through first 3 months, 1.34 million sets were imported, up 60% from last year, with color up
170.9% to 426,100, for new first-quarter record, and b&w up 34.4% to 918, 200.

Japan was source for 252, 700 sets in month, up 228. 7%, pushing 3-month total to just under
630,000, up 275. 4%, making Japan largest foreign set supplier to U.S. on cumulative basis for
first time since Taiwan snatched laurels away in Jan, 1972. Japan supplied 154,100 color sets
in month (up 172.8%) & 98, 650 b&w (up 444%), for respective first quarter totals of 382, 800 (up
238.8%) & 247,200 (up 300%).

Month's import of 219,800 TV from Taiwan was up 12.1%, with color down 26.3% to 10, 400,
b&w up 15.1% to 209, 400. For quarter, Taiwan provided 622,900 sets (up 3. 8%), including
33,170 color (down 16.7%) & 589,770 b&w (up 5.3%). S. Korea's March TV total was up 75.2%
to 35,700, as color increased to 6,100, b&w rose 48% to 29, 600, bringing 3-month total to
89, 600 (up 45.5%), with color at 9,550 (up 365.6%), b&w at 80,100 (up 34.4%).

While all sizes of color imports except 18" showed increase in first quarter, only 19" sig-
nificantly improved share of import market. Imports of 19'-&-over sets rose 354. 9% to 240, 300,
accounted for 56.4% of all color imports, up from 33.6% in first quarter last year. Results for
other color sizes, with 1974 import market share in parentheses: 18", 327, down 96. 4%, less
than 1% share (5.9%); 16"-17" 10, 600, up 48.2%, 2.5% share (4.5%); 14'-15", 35,500, up
187.1%, 8.3% share (71.9%); 13", 54,800, up 118.5%, 12.9% share (16%); 11'-12", 59,500, up
42.9%, 14% share (26.4%); 10'-&-under, 25,100, up 178.4%, 5.9% share (5. 7%).

In b&w, only tinyvision showed improvement in both units & penetration. Results by
screen size: 19'-&-over, 71,500, up 4.7%, 1.8% share (10.1%); 18", 24,000, up 1.6%, 2.6%
share (3.5%); 13'-17" 57,200, down 9.3%, 6.2% share (9.2%); 11'-12", 530,100, up 29.9%,
57.7% share (59.7%); 10'-&-under, 235,500, up 96.8%, 25.6% share (17.5%).

Transceiver import boom dwarfs even TV's recovery. Imports in first quarter soared
288.2% to 3.7 million, lead by 10-fold leap of auto CB units to 2.1 million. Other (non-CB)
auto transceivers rose 153.2% to 443,000, hand-held models of all types were up 69. 5% to
622, 600, while all other, a category that includes CB base stations, rose 142.5% to 578, 700.

SONY & PANASONIC-—-SWEEPING LINE CHANGES: Sony & Panasonic both announced new color
chassis and larger-than-usual changeover in audio products last week. Sony introduced new
Trinitron tube across-board in simplified electronic wrapper, while Panasonic moved to stand-
ardized "'worldwide'' chassis for all Matsushita 19" color sets, including Quasar. Sony prices
were up, Panasonic unchanged to down.

Sony's color TV line is all new except for one holdover direct-view model (9') & projection
set, features new negative-matrix high-brightness high-contrast Trinitron Plus tube (Vol. 15:36
p7) in all sets 12" & larger. Sony adopted 12-channel pushbutton silent varactor tuning on 15"
& 17" remote-control models, expanded its screen-size range by introducing 21' manual model,
plans to run full gamut of sizes with U.S. introduction of 25'" next year. New "D'" chassis is in
all new sets—more modular, fewer parts, more easily serviced, more common parts among dif-
ferent sizes.

While most other manufacturers plan to hold line on prices, Sony effected its usual increase—
5'-15" up $20 from predecessors, larger-screen models generally up $10 (remotes $20), with
19" remote & 21’ manual topping line at $700 (details on p. 12). Dealers at Sony's San Diego
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convention were unperturbed by price boosts —one put it this way: 'I'd buy Sony whether I came
to the convention or not and whether they raised the prices or not. My customers want it."

Spirit of exuberance permeated convention which marked Japanese parent firm's 30th an-
niversary, underlined by news that Sony had displaced Magnavox as No. 4 in first-quarter
Trendex retail survey with 8% of market, up from 5.6% in 1975, while Magnavox dropped from
7.7% to 7% (Sears showed drop from 9.5% to 8.4%). Pres. Harvey Schein saw Sony's market
share at about 7.5% for full year, up from 7.2% in 1975. 'As the economy recovers, our share
won't rise as much because our customers were hit less by recession, never stopped buying."

Sony hopes to step up color TV production in San Diego plant to 500, 000 a year, according
to Senior Vp Ray Steiner. Plant turns out 17'-21" sets, now is producing 27, 000 a month, will
go to 2nd shift & 30, 000 May 10, with further increase to 40, 000 planned. Stereo production
there probably will be curtailed or halted to make room for TV expansion. Same facility also
assembles Trinitron tubes, importing faceplate & mask assemblies from Japan, sealing to
Owens-Illinois funnels. It's expected to add own screening plant in 1978.

Some 70 new products were introduced at meeting —largest changeover in Sony history. New
EX line of compact stereos features radically different design, in slim black finish with auto-
matic single-play turntables & passive-radiator speakers technically similar to Panasonic's
"Thruster' (Vol. 16:16 p10), priced at $200-$350. In radio & tape, emphasis was heavily on
high end, topped by 32-band digitally tuned radio at $1, 600, book-fold portable at $160, 6.5-watt
table radio with bass-reflex speaker at $120, "world's slimmest'" portable cassette recorder at
$190, all-electronic digital clock radio at $80. Products will be backed by record ad budget.

For Panasonic, this is year to make money-Ilet others do the innovating. That was clear
message at Miami convention, as company opened strong move to recapture position in compact
stereo and strengthen standing in portable products with more models and lower prices.

In TV, closest thing to innovation is electronic digital channel readout on two 19" models,
high end (at $500) giving time of day when not in use for selecting channels. New, non-modular
19" chassis is designed for highly automated production, power consumption as low as 180 watts.
TV price points are virtually unchanged except for $20 increase to $420 for starting 19" color
(see p. 12). Smallest (4-1/2") & largest (25'"") color sizes were discontinued.

Panasonic introduced 59 new products, including completely restructured compact stereo
line of 16 models ($150-$550) down $20 from last year across-board. Recorder line, including
radio units, is down $10 in all major models. Technics audiophile receiver line ($170-$800) also
is new, topped by record-breaking 165-watt-per-channel unit. Radio innovation is $30 ciga-
rette-pack-sized black box which clips to monopole antenna of any portable FM radio to pick up
VHF TV sound. New mobile CB unit was introduced at $150, down $30 from current model.
Company expects to sell 200,000 CBs this year through Consumer Electronics Div.; Automotive
Products Div. has own CB line.

Matsushita had about 10% of U.S. color market—including Panasonic, Quasar & private-
label—Matsushita Corp. of America (MECA) Pres. Akira Harada said at meeting. That is "too
low," he said. Quasar should have first completely-Matsushita line this year, he said, and
should increase share slightly (but big gains are expected next year) and Panasonic should pick
up point or 2.

Panasonic's consumer electronics business was up 41% from last year in Dec.-March
period, better than 40% in April, Vp Ray Gates said, with TV up 46%, audio up 38%. He fore-
cast new first-half & full-year records. Panasonic's ad budget, like Sony's, will set record.

Poland received $68.5 million in credits from plant. Facilities will be owned by UNITRA, Poland's
U.S. Export-Import bank to help finance purchase state company, which said they will eventually have
of $120 million worth of color picture tube manufac- capacity for 900, 000 tubes annually, with output used
turing equipment & technology. Of loan, $38 mil- in Poland & other East Bloc countries.
lion is earmarked for $71 -million contract RCA has
to provide know-how & equipment for tube component Morse bought FM stereo receiver patent license

& assembly operation (Vol. 16:17 p9); $30.5 million from GE, terms undisclosed. GE spokesman said
is for Corning's construction of $50-million glass Morse was last major unsigned manufacturer.
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'PURAC! TACKLES CB: FCC-sponsored Personal
Use Radio Advisory Committee (PURAC) waded into
massive range of CB problems facing govt., industry
and user groups at first meeting last week, emerging
with decision to attack local interference and rule
compliance issues immediately, and with determina-
tion to help resolve other headaches in future.

Interference & compliance task groups will be
formed, submit recommendations to membership
before next meeting. Once approved by members,
recommendations will be sent to Commission. Task
groups on other CB problems (licensing, user train-
ing, technical standards, etc.) will be formed.

Attendance was considered good—majority flew
in just for meeting—with major producers & user
groups represented. FCC said headway is being
made in most areas—incidence of unlicensed opera-
tion is dropping against total CBs in use, more call
signs are being used, license processing time has
been whittled from 10-12 to 6-8 weeks. But CB in-
terference with other products—particularly TV—
continues to mount, and congressional inquiries have
climbed. Complaint rate hasn't kept pace with CB
growth, FCC spokesman said, but it's probably due
to fact many can't get complaints through to hassled
field offices. First PURAC interference report will
deal with ways Commission can handle local com-
plaints, but Chief Engineer Raymond Spence urged
committee in future to work on technical standards
which could reduce interference. Tentative schedule:
July 30, Laurel, Md.; end of Oct., Norfolk; early
1977, Gettysburg, Pa.

Other FCC developments: Postal Service granted
FCC special zip code for CB license applications only
(it's FCC, Gettysburg, Pa. 17326). CB & amateur
rules have been split into 3 volumes, Part 95 (CB) &
Part 97 (Amateur) $1.50 each, Part 99 (Disaster
Communications) 75¢.

Videodisc timetable of Philips, MCA & Magna-
vox appears to be similar to RCA's—in-home tests
this year, regional marketing starting some time in
1971, according to N. American Philips statement.
Hoosier state is becoming videodisc state, with Ft.
Wayne (home of Magnavox) apparently chosen for
in-home consumer tests of Philips/MCA system,
starting late this year, while RCA system is already
undergoing such tests in Indianapolis. In Germany,
meanwhile, it's reported that Telefunken has 'tem-
porarily suspended' manufacture of TED players
because of poor sales. One report says only 3,000
were sold at retail in first year.

Matsushita Electric's consolidated sales of con-
sumer electronics & components rose 30% to
$579, 626, 000 in 3 months ended Feb. 20 from
$445, 215, 000 in same 1975 period. Net income
jumped 101% on 21% sales gain (see financial table),
while exports increased 54% to $261. 1 million,
21.5% of total sales. Matsushita's products and
their contribution to total sales: Consumer elec-
tronics & components, 47.6%; home appliances,
24.4%; communication, measuring & special equip-
ment, 5.1%; industrial, 4.3%; lighting equipment,
tubes & semiconductors, 4.2%; batteries 4.4%;
other, 10%. Figures include U.S. operations.

MAY 3, 1976

SBONY, PANASONIC LINES: Sony's 1977 color line
(see p. 10) starts with new version of 5" AC-DC unit
at $460 (up $20 from predecessor); line's only hold-
over is 9" unchanged at $430. Trinifron Plus sets
start with 12" at $400 & $420 (up $20), 15" at $460
(up $20), varactor-tuned remote version at $530 (up
$20 from previous mechanical remote), 17" at $520
& $540 (up $20), new version also $540, remote
$620 (up $20); 19" at $580 & $600 (up $10), remote
$700 (up $20), new 21" at $700. Except for new 13"
AC model at $160, monochrome line is unchanged in
price & product—5" at $140, 7 at $140 & $150, 8"
at $150, 11" at $160—all AC-DC.

Panasonic color sets (prices unchanged except
as noted): 12' at $300; new 13'" at $340; 19" line now
starting at $420 (up $20), with electronic-readout
model at $460, clock version $500, remote $520
(down $30). Limited-distribution LTD line starts
with 13" at $350, features 19" sets with one-year
labor warranty and automatic room-light adjustment
at $430 & $460, carryover 110° at $550. Monochrome
line is unchanged in pricing, but AC-DC series is ex-
panded—two 5' at $140, pop-up model at $200; 9' at
$115 & $170; 12" at $130. AC b&w sets: 9" & 12"
at $100, step-up 12" at $115, $120, $125, & $130;
13" at $130; 16" at $145; 19' at $150, $160 & $170.

Sanyo plans virtually no change in color models
or prices, will emphasize upgrading of auto sound,
tape & radio this year, we were told by Mktg. Vp
William Byron. He said Sanyo America’'s sales were
up 106% over year earlier Dec.-Feb. quarter, with
consumer electronics up 89%, color up 22%. He esti-
mated Sanyo's color market share at about 3%. Com-
pany will add prime-time TV commercials this year.

,—._ —

Watch wateh: Texas Instruments forecasts
worldwide sales of 18 million digital watches this
year, up from 3.5 million in 1975...Dual -display
is fast growing feature. Latest is Pulsar model,
priced from $325, with separate LED readouts for
time & day of week...American Microsystems, re-
porting $3. 9 million first-quarter loss, says it's
disposing of own-brand & private label watch busi-
nesses, scrubbing all other consumer product ac-
tivities. AM dropped out of calculators in 1972,
selling Unicom operation to Rockwell (Vol. 12:29
pl1l). Firm said it will continue making watch com-
ponents. . . Gillette, planning to market 14-model
line later this year, has established Digital Watch
Group at Advanced Technology Lab in Cambridge,
Mass., is running ads seeking electronic, mechani-
cal & manufacturing engineers experienced in design
& production of low cost, high volume consumer
products. .. Upcoming Longines-Wittnauer magazine
ads will feature both analog & digital watches under
head '"Who's got the best of both worlds ?''

Import adjustment assistance eligibility investi-
gations at 2 picture tube plants have been opened by
Labor Dept. (LD). Agency will determine whether
increased imports caused or threaten job losses at
GE's Liverpool, N.Y. (color tubes), or at Sylvania's
Ottawa, O. facility (color & b&w tubes). LD also
announced aid eligibility probes at TRW/IRC resistor
plants in Boone & Newland, N.C., and Sylvania's
yoke & receiving tube operation in Emporium, Pa.
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JAPAN FEB. EXPORTS: Recovery in Japan's TV
exports to U.S. in Feb. (Vol. 16:13 p14) rubbed off
on most audio products, and transceiver shipments
continued to soar, Finance Ministry reports.

In transceivers, Japanese exported 724, 300 in
month, up 166.7% from same month last year, as
shipments of higher-powered CB models leaped
349. 6%, negating effect of 75.9% drop posted by un-
licensed walkie-talkies. For 2nd consecutive month
auto radio exports enjoyed sixfold increase, while
home radios were up 31.2% and radio-phonos gained
69%. Total audio tape shipments were up 27.4% to
875, 000, despite 13.4% decline to 163, 500 for auto-
mobile units, as home recorders & players regis-
tered 42. 8% increase to 711, 500. Here are totals:

JAPANESE EXPORTS TO U. 8.

Feb, 1976 Feb, 1975
Units Value($) Units Value($)
Total TV . ........ 249,865 31,849,838 51,966 17,871,753
136,968 25,047,584 37,842 6,949,713
104,086 6,243,957 14,124 922, 040
8,811 558,297 - -
Radio-phono, mono... 21,134 1,370,986 9,972 157,292
Radio-phono, stereo. . 1,480 189, 326 3,387 380,966
Radio-rcrdrs. &
other comb. . ..... 237,900 9,982,554 246,610 10,857,952
Auto radios. .. ..... 519,979 17,986,066 74,590 2,085,340
Clock radios....... 31,256 117, 646 21,552 561,872
Radios, AM ....... 23,496 3317, 663 2,424 18, 865
Radios, FM ....... 37,261 1,365,382 108,613 8,882,558
FM hi fi rcvrs. &
tuners® . ... ... 81,960 10,795,534 = -
CB trevrs., under
100mMW. « oo vn e 28,120 169,828 116,708 332,067
CB trevrs., other ... 696,140 38,388,386 154,826 8,330,898
Phonos. « « « « « v vt 57,411 2,996, 353 - —
Tape players, auto,
@50 00000000000 100,346 1,692,432 188,808 3,353,767
Tape players, auto,
other*.......... 63,128 1,277,778 - -
Tape rcrdrs., reel. .. 5,448 248,363 3,088 267,956
Tape rcrdrs., cass.. . 282,936 17,171,049 148,489 4,556,693
Tape rcrdrs., cart. .. 64,667 1,143,927 34,259 765, 858
Tape decks, audio . .. 120,540 7,688,537 71,531 5,566,727
Viii%h 0o oo 0000000 6,857 4,567,386 - =

¥Not reported separately in 1975.

QUARTER AT-A-GLANCE: Here are EIA monthly
figures for consumer electronics sales to dealers
monthly for first quarter:

TELEVISION SALES TO DEALERS

Total Cofor Monochrome
Month 1976 1975 1976 1975 1976 1975
January . 834,034 685979 496314 401,029 337,720 284,950
February ... ... 878800 745645 522378 407,332 356422 338,313
March (5 weeks) 1,049,940 987,436 592,876 549,905 457,064 437,531
TOTAL .. ...... 2,762,774 2,419,060 1,611,568 1358266 1,151,206 71,060,794

PORTABLE-COMPACT PHONG SALES TO DEALERS
Month 1976 1975 Month 1976 1975
January 196,047 155,126 March (5 weeks) 191,269 301,387
February . 179,168 216,082 TOTAL . ........ 566,484 ~ 672,585
RADIO SALES TO DEALERS

Home*™ FM** Auto
Month 1976 1975 1976 1975 1876 1975
January 1,346,222 1010727 1,049,892 681423 947,762 573,025
February .. 1,003,401 1,235855 1,059,770 859,946 979,091 586,025
March (5 weeks) 2,387,630 1,658,254 1,834,349 1,116,598 1,113,886 774,318

TOTAL ........ 5,027,253 ~3,904,835 3,944,011 2,657,957 3,040,739 1,833,368

* Includes table, clock & portable. .
** Included in home radio; excludes auto radios, radio-phonos & radio-recorders.
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Trade Personals

Charles Thierfelder named div. vp-technical pro-
grams, responsible for coordination of technical mat-
ters with licensees, in realignment of RCA Picture
Tube Div.; Stanley Stefanski, ex-mfg. dir., succeeds
Thierfelder as Div. vp of mfg.; Robert Means changes
from Div. vp of domestic sales to Div. vp of domestic
mktg. in consolidation of functions of domestic mar-
ket planning, PR, market research & advertising;
Donald Gillies, ex-Solid State Div. labor relations
mgr., becomes Div. vp, industrial relations, replac-
ing Lawrence Kameen, who becomes industrial rela-
tions dir. for technical programs activity.

Scott Davis promoted from KLH exec. vp to
pres...N. Kouchi, ex-Sansui Europe, appointed exec.
vp & dir. of Sansui Electronics (U.S.), succeeding
Hiroshi Tada, resigned but continuing as consultant
...William Lowry's post at Casio (Vol. 16:16 p12)
is mktg. & sales vp for U.S., & Canada.

J. Terrance O'Flynn advanced at Sylvania from
San Francisco district sales mgr. to New England area
sales mgr., succeeding Ike Royster, resigned. ..
Robert Jones, of Westinghouse, named Magnavox
PR mgr., post vacant since résignation of Richard
Boke last year. .. Patrick O'Sullivan advanced at
Midland to vp & Far East mgr. for Midland Interna-
tional & Midland Overseas Ltd. . .Kevin Furlong,
ex-Litton, appointed Toshiba America microwave
oven national mktg. mgr.; Toru Uchiike named oven
mdsg. mgr.

Arthur Kelley, former Amperex Entertainment
Products Div. mgr., named gen. sales mgr. for
Amperex/Ferroxcube, new OEM sales organization
formed for N. American Philips units; Ray Gebhardt
appointed mktg. & sales vp for Mepco/Electra; sales
for all 4 components firms formerly were handled
by NAP Electronic Component Corp., now dissolved
... Raymond Beler named Switchcraft distributor
sales mgr., new post; Ken Kline appointed east
region sales mgr.; Ronald Larson advanced to
Chicago district sales mgr...James Erickson ad-
vanced at TRW/Cinch Connectors from San Francisco
district mgr. to international mktg. mgr., new post.

Warren Lewis promoted at International Recti-
fier Semiconductor Div. to sales vp, succeeding
Fred Schultz, now with Miller Electric; Thomas
Heelan appointed central area mgr., replacing
Lewis...John Gray, ex-Motorola, joins Solid State
Scientific as midwest region mgr. .. Kenneth Miller
resigns as Kyocera International operations exec.
vp to become consultant, duties assumed on interim
basis by Pres. Arthur Jonishi. .. Al Fesus named
Bowman zone mgr. covering 18 northwestern states.

Shad Helmstetter, ex-Ampex blank tape mdsg.
mgr., joins General Cassette Corp. as mktg. vp...
Robert Patterson & Murray Kremer resign respec-
tive posts as BASF blank tape national sales mgr.
and marketing service mgr. .. Howard Smith appointed
DuPont Equipment & Magnetic Tape Products Div,
dir., succeeding Jack Hustler, now with Organic
Chemicals Dept.
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. q . . . : Per
Financial Reports of TV-Electronics Companies Company & Period Revenwes | Net Earmings |gyar,
These are latest reports as obtained during past week. Dash Times Mirror

indicates information not available at press time. Amounts expressed 1976-qtr. to March 21 202,203,000 11,538,000 .34

in dollars. Parentheses denote loss. 1975-qtr. to March 23 161,515,000 7,453,000 .22

Per Trans-Lux 3

. : 1976-qtr. to March 31 2,630,180 81,541 .04

Company & Period Revenues Net Earnings | gpype 1975-qtr. to March 31 2,383,838 (99,856) | --

American Bcstg. Cos 20Eh, Gentuny=fax ( )

v : 1976-qtr. to March 27 83,515,000 1,585,000 --
1976-qtr. to March 31 313,691,000 9,731 ,000a .56 2 a
1975-qtr. to March 31 250,893,000 7,049,000a N 1975-qtr. to March 27 81,509,000 4,535,000 .60

NG UA-Columbia Cablevision
1976-9 mo. to April 2| 457,418,000 | 25,404,000 |1.84 l3gpcumo. \giienatll  9AGEeD00 5.0l
1975-9 mo. to March 28 413,148,000 | 17,847,000 |1.28 1976-qtr. to March 31 4989000 511,000 | .30
1976-gtr. to April 2 164,484,000 | 9,446,000 | .68 1975-qtr. to March 31 3.954.000 3487000 | .20
1975-qtr. to March 28 128,316,000 5,117,000 | .36

Bell & Howell United Cable TV
1976-qtr. to March 31| 100,604,000 | 2,307,000 | .40 L e B I B 11,206,000 | (3,454,000} | --

b 1975-9 mo. to Feb. 28 8,824,000 (1,095,000)
1975-gtr. to March 31 91,421,000 | 3,115,000 | .54 1976-qtr. to Feb. 29 3911000 {532.000) | --

John Blair 1975-qtr. to Feb. 28 3,321,000 (670,000) | --
1976-qtr. to March 3] 24,163,000 689,000 | .29 Washin

gton Post
1975 Ganiontianehi 3l 1343600 LS0: 0005 | <08 1976-qtr. to March 28 | 79,960,000 |  3,812,000% | .84

Bowmar Instrument a 1975-qtr. to March 30 70,668,000 1,306,000 .27
1976-6 mo. to March 31 14,043,000 2,590,000" |1.29 Zenith Radio
LR (I i P L 7 L T e ) RS 1976-qtr. to March 31,| 223,100,000 | 7,700,000, | .41
1976-qtr. to March 31 6,303,000 2,085,0002 {1.04 1975-qtr. to March 3]b 194..900.000 5200000 28
1975-qtr. to March 31 5,807,00 (13,750,000) | -- : e — :

Canadian Cablesystems Notes: aIncludes special credit. bRestated. SFrom continu-
1976-6 mo. to Feb. 29 11,061,000 4,765,000 |1.20 ing operations. dAdjusted. ®At yen's current rate. fPer
1975-6 mo. to Feb. 28 8,891,000 2,527,000 .64 ADR. 9Preliminary.

Clarostat ¢ a ; i :
1976-qtr. to March 31, 2,529,000 99,300° | .18 SYLVANIA RESTRUCTURING: Sylvania is preparing
1975-qtr. to March 31 2,566,300 27,900 | .05 for massive reorganization in which foreign arm

Combined Communications Msielooo . GT&E International probably will be dissolved—at
1976-qtr. to March 31 46,498,000 ,519, ) 3 5 2 e
1975-qtr. to March 31 29.576.000 293°000 | .11 least with regard to its manufacturing activities

B oulcasGom T a.nd company r‘estructured on glc_)ba.l basis by product
1976-qtr. to March 31, 2,282,0002 1,220,000% | .31 line. It is behevgd that Entertainment P?oducts
1975-qtr. to March 31 1,728,000 439,000 R Group & Electronic Components Group will be welded

Eadndfid Cemara together and placed under George Konkol, currently
1976-qtr. to April 4 96,616,000 197,000, | .04 Entertainment Products Group senior vp, who will
1975-qtr. to March 30 71,728,000 5,904,000 1.13 also be responsible for the merged foreigl opera-

Filmways tions in same fields.
1976-year to Feb. 29 100,943,000 2,224,000 |1.01 .
1975-year to Feb. 28 89,119,000 1,724,000 .78 Konkol's replacement as head of Entertainment
}g;g-q::. §° ;eg. gg 52’328’888 %gvggg gg Products hasn't been selected, but probably will be

Int qt.' ? Re tf et - é picked from outside company. Reorganization will
nternationa ectirtier 3 3 954
1976-9 mo. to March 28, 43,496,000 | 11,058,000° |4.00 affect all Sylvania groups, possibly all GTE activi-
1975-9 mo. to March 30 52.427,000 1,308,000 | .47 ties. GTE & Sylvania declined to confirm our re-
1976-qtr. to March 28, 15,183,000 | (1,860,000) | -- port, but GTE spokesman said: ''We are studying
1975-qtr. to March 30 16,914,000 232,000 | .08 this approach, but our plans have not been finalized."

P.R. Mallory TS
1976-qtr. to March 31 72,066,000c 1,952,000 .50 0 . ;
1976-qtr. to March 31 50,962,000¢ 939,000 | .26 Zenith's profits in consumer electronics ex-

Masco ceeded those of any domestic competitor in 1975 and
1976-qtr. to March 31, 108,333,000 | 12,295,000 474 we believe that Zenith was the only U.S. company to
1975-qtr. to March 21 68,454,000 7,476,000 .29| have earned a profit in 1975 in the manufacturing &

Matsushita Electric f marketing of TV receivers,' Chmn. -Pres. John
1976-qtr. to Feb. 20 | 1,227,500,000 | 41,600,000 | .42¢ Nevin told stockholders meeting in Chicago last
1975-qtr. to Feb. 20 1,012,300,000 20,800,000 .21 e A= 0 £

Nationa] eleF il Assoe week. '‘Substantial improvements' in cost position,

. s ; . F
1975-year to Sept. 309 8,772,000 | (4,090,000) | -- he added, "make it possible for Zenith to be even
1974-year to Sept. 30 9,922,000 (4,299,000) | -- more competitive in the very price-sensitive TV

Needham, Harper & Steers markets that we are witnessing today and anticipate
1976-qtr. to March 31 8,140,000 258,000 | .32 in the future." First-quarter net profit was up 48.1%
1976-qtr. to March 31 6,585,000 (294,000) | -- from last year on sales gain of 14.5% (see financial

Pathcom table).
1976-qtr. to March 31 29,496,196 3,029,298 |1.08 .
1975-qtr. to March 31 5,933,807 440,938 | .18 Obituary

Technical Operations
1976-6 mo. to March 27| 41,921,000 (174,000) | -- John Eagan Jr., 58, mgr. of RCA Frequency
1975-6 mo. to March 29| 52,803,000 360,000 | .27 Bureau office, Cherry Hill, N.J., died of heart
1976-qtr. to March 27 19,126,000 (221,000) | -- attack April 10. He served with RCA 35 years.
1975-qtr. to March 29 23,587,000 40,000 | .03 Survivors include wife & son,
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SUMMARY-INDEX OF WEEK'S NEWS

Broadcast

FOGARTY 'SET' FOR FCC SEAT, White House in-
forms senators in reported package deal with Houser
at OTP. Senate Democrats say both now are 'con-
firmable' in election year. (P. 1)

JUDGE ORDERS FV PEACE TALKS: Ferguson sud-
denly ends trial, orders settlement through discus-
sion, satisfied that Wiley hadn't forced policy on net-
works. 'Great turn of events, ' says NAB. (P. 2)

CBS AFFILIATE CONVENTION headlines possible
expansion of evening news, efforts to increase station
compensation. Taylor concerned about declining con-
fidence in institutions. Cronkite brings cheers with
attack on 'cosmetic' journalism. (P. 3)

HOUSE GRIPE SESSION: Communications Subcom-
mittee plans agenda, airs gripes, in closed organiza-
tional meeting. Renewal hearing 'absolutely' before
end of session, Van Deerlin promises, though bill is
‘unlikely." (P. 5)

Consumer Electronics

WHITE HOUSE STUDIES proposal to break CB into
separate services, each with own channel allocation
using some frequencies now reserved for govt. Bill
to ease licensing also is considered. (P. 7)

VOL. 16, NO. 19

APRIL TV SALES dipped below 1975 level, marking
year's first down month. Color decline shaved to
0.5% by good final week; monochrome down. (P. 7)

TOTAL TV OUTPUT ROSE 33.6% in first quarter to
3 million as domestic production climbed 18.1%, im-
ports 60%. Imports captured 24.6% of color, 70. 5%
of b&w supply. (P. 7)

MAGNAVOX DEBUTS NEW STAR-like 20-channel
touch-button tuner, expands electronic tuning to 53%
of color models. Optional remote, on-screen time
display, AC-DC b&w, improved TV games also in
1977 line. (P. 8)

DARK SIDE OF CB emerges at NEWCOM, as speakers
warn of problems at govt. & industry levels. Market
shakeout forecast. CB makers re-examine participa-
tion in show. (P. 10)

NEW CB FIRMS coming on market, including Lear
Jet, Mitsubishi, RCA. (P. 10)

RCA BACK ON TRACK, Conrad tells stockholders,
pointing to 'solid profit' in Consumer Electronics,
record first-quarter picture tube shipments. (P. 11)

IMPORT ADJUSTMENT assistance granted for Sarkes
Tarzian TV tuner workers, rejected for some ex-
RCA & Skottie Electronics employes. (P. 11)

-

FOGARTY 'SET' FOR FCC SEAT: White House has informed Senate Republican & Democratic

leaders that President Ford intends to appoint Senate Communications Subcommittee Counsel

Joseph Fogarty to FCC, succeeding Glen Robinson (whose term expires June 30).

Word was

taken personally to Sen. Baker (R-Tenn.) after he and other senators openly expressed displeas-
ure that they weren't given advance word on pla.nned appointment of Chicago lawyer Thomas

Houser as OTP dir. (Vol. 16:16 pl).

Now, we're told, Houser & Fogarty will go up as package and confirmation of both—even in

this presidential election year—seems assured.

'"The White House finally got the message that

Joe [Fogarty] is the only Democrat confirmable for FCC this year," according to Senate official.
Fogarty has support of Commerce Committee Chmn. Magnuson (D-Wash.) & retiring Communica-

tions Subcommittee Chmn. Pastore (D-R.I.).

Another Senate source cautioned that "'I don't think the White House has completely signed
off [on Fogarty appointment| yet...I don't think it's quite that far along." For instance, it was
pointed out FBI check hasn't been completed. On OTP nomination, we were told that ''there are
some senators still trying to fight Houser in favor of Eger [acting OTP Dir.], but it's all over

for John Eger."
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Fogarty, 45, succeeded Nick Zapple as communications counsel when latter retired last
July (Vol. 15:23 p6). He joined Commerce Committee staff in 1966, working on transportation
matters and East-West trade before moving to Communications Subcommittee. His personal
views on myriad of broadcast matters aren't generally known. He's graduate of Boston College
Law School, practiced law in Mass. & R.I. before coming to Washington. Fogarty is married,
has 6 children.

White House also is expected to move soon on several vacancies on CPB board. Among
those under consideration: Archie Dykes, Kan. U. chancellor; Clyde Reed, editor of Emporia,
(Kan.) Gazette; Charles Roll, Gallup Institute, Princeton, N.J.; Mrs. Walter Helmrich (ex-
actress Peggy Dow of ""Harvey'' fame), Tulsa civic leader and wife of prominent oilman.

Commerce Committee last week rejected nomination of John Byington for 7-year term on
Consumer Product Safety Commission; Ford intended to name him chmn., succeeding Richard
Simpson. Byington, deputy dir. of HEW Office of Consumer Affairs, was opposed by consumer
groups. Ford is expected to rename Simpson for 2-1/2-year vacancy and Committee has in-
dicated it'll go along.

JUDGE ORDERS FV PEACE- TALKS: In extraordinary move during month-long family viewing
(FV) trial in L. A., Federal District Court Judge Warren Ferguson called off entire thing, ordered
disputants to settle issue by discussion. Plaintiffs in case are TV guilds & producers who seek

to get FV canceled—primarily on grounds it was imposed by unconstitutional govt. fiat. "It's

a weird thing here that the court is asking the parties to do,” a defendant told us.

Dramatic action came after 2 days of testimony by FCC Chmn. Richard Wiley and near end
of first day on stand by CBS Pres. Arthur Taylor. About an hour before Taylor was to conclude
day's testimony—and while he was being cross-examined on "vagueness' of TV code—judge
suddenly questioned whether it would be ''utter nonsense to continue the lawsuit. The matter is
going to be resolved by way of colloquy and discussion between yourselves.' He stated that
Wiley-Taylor testimony satisfied him that Wiley hadn't pressured networks into FV.

Immediately after Ferguson's statement in open court, he called counsel into his chambers,
told them to report back May 18 with proposal. At one point during private discussion, judge
indicated he planned to propose settlement of his own, reportedly backed off when counsel ques-
tioned whether that would be proper.

Of defendants (NAB, FCC, networks), only NAB Exec. Vp-Gen. Counsel John Summers
would speak for record: '"It's a great turn of events from our perspective, but the case just
isn't concluded yet." Counsel for defendants met May 7 to plan strategy for meetings this week
with plaintiffs' lawyers—none of whom could be reached for comment last week.

Obviously of great influence on Ferguson was Taylor's frank statement that he probably
shouldn't have discussed suth sensitive program issues with Wiley—and he assured the judge he
wouldn't do it again. Ferguson stated that he expects to get similar guarantees from ABC & NBC
heads —and their attorneys said that he would.

During his testimony earlier in week, Wiley insisted that he only aided industry in achieving
self-regulation; that he never pressured network heads into adopting FV; that he never promised
them anything in return, either. Wiley argued strongly for retention of FV, stating that "it's
working. I hope you will give us a chance. I think this thing is in the public interest. It would
be a tragedy to throw it away."

Judge Ferguson, who participates more actively than most jurists, questioned Wiley closely,
wondering if he had excluded "an awful lot of people’ from presenting their views to Commission.
They, he said, "'completely disagree with the approach the networks have taken and don't have a
voice." Wiley insisted he represented the public, that it was his duty to do so. FCC chmn.
testified that—in spite of furor and court suit—he'd do same thing all over "because I believe
what I did, to make suggestions, was in the public interest."

Taylor defended his initiative in FV, argued that "it has contributed to a decline of acts of
violence' on TV and has 'virtually eliminated brutality in early evening hours." Solution of
problems via violence is no act of "creativity,' he said. FV "hasn't reduced provocative issues...
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They're put on more responsibly."

Counsel for plaintiffs probed for evidence of 'pressures’ from Wiley and FCC staffers. For

example, he noted that one staffer, during meetings with network chief, was said to have criticized
"MASH" as "immoral."

Ferguson wondered whether FCC was protecting networks' financial interests. Taylor as-
sured him that vast numbers of viewers want violence, thus increasing ratings —that networks in
fact lose some audience & revenues by reducing violence. But, said Taylor, ''we're taking too
much of a chance by letting violence grow. In the long trend, we recognize we need to do more
than achieve the largest possible audiences.”

Trial brought out Taylor's philosphy of entertainment programming —"illumination, not prop-
aganda.” He went through CBS' problems in determining whether to present an episode of "Good
Times' on VD. Taylor said he had no problem with presenting the VD aspect, but was worried
about the underlying premise that teenage sexual promiscuity was somehow "cool.” Finally, he
said, show was presented, got kudos from medical groups, etc.—but criticism from some af-
filiates and viewers who frowned on implications of approval of promiscuity as well as mention
of VD. Taylor said he would have preferred to see program present something indicating that
sexual partners should have ''responsibilities toward each other."

Taylor also discussed enormous pressures from Congress about violence on TV, particularly
from Sen. Pastore (D-R.I.), chmn. of Commerce Communications Subcommittee. And, he warned,
Pastore's prospective successor, referring to Sen. Hartke (D-Ind), has shown that he would be
even more critical of broadcasting. As he told CBS TV affiliates (see below), Taylor asserted that
he is "concerned about the decline of public support for free commercial TV."

Ferguson noted that both sides in case strongly condemn excessive violence, strongly resist
governmental influence on programming —yet find themselves battling each other in court--con-
cluded that he was puzzled.

NEWS MAKES HEADLINES FOR CBS AFFILIATES: More network news and more affiliate com-
pensation were top topics at CBS-TV affiliates convention in L. A, last week. And affiliates
came away thinking network news is likely to be expanded more quickly than compensation.

CBS Pres. Arthur Taylor kicked off news-expansion concept by noting: "It has been said,
with perhaps some truth, that we provide not much more than a good headline service. TV has
brought the world to the living room, but that is only part of the story. The world that it pre-
sents must be more than a superficial one. It must try to make clear the complexities of our time."

From affiliates' closed meeting seeped word of discontent—fear that network would put ad-
ditional news in station time. Several affiliates termed news expansion "inevitable," one stating
he was surprised that it hadn't happened earlier. CBS officials didn't get specific about plans,
said their purpose was to start discussion. ABC recently side-stepped reports that it planned
to expand evening news to 45 min. (Vol. 16:17 p5)—but CBS-TV affiliates seemed resigned to
probability that all 3 networks would expand.

(Group W Pres. Donald McGannon said networks should reserve half-hour prime time weekly
for "in-depth news coverage." He said "this would be a welcome relief from the level of vio-
lence and adult content now being delivered." He said Group W will "vigorously resist" expan-
sion of network news into station time, predicted it would result in less local news.)

As for compensation, CBS's recent announcement of record financial performance (Vol.
16:17 p4) encouraged affiliates to raise question of a raise again. They were given slight glim-
mer of possible "adjustments' here & there.

Taylor's address had wide-ranging philosophical theme. He was concerned with drop of
public confidence in TV news—and in "'declining confidence™ in all institutions, including govt.
He was worried about gag orders, about S. 1 and its potential muzzle for journalism. He
termed Gerbner study on TV violence (Vol. 16:14 p3) "fallacious." He found "'declining support
for free broadcasting' in Washington, noting that House Communications Subcommittee report
"was heavily slanted to cable & pay cable."
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Taylor found ""cause for optimism,' nonetheless, referring to "orderly transition" following
Vietnam and Watergate and to "'racial justice and spiritual development."

Walter Cronkite was enormous hit with his attack on "cosmetic' news—stations following
media consultants’ advice and presenting beautiful "anchorpersons’ who knew nothing of their
communities. "I wonder,' he said, "if those stations that hire the young and beautiful but in-
experienced and callous to front their news broadcasts are not getting ripped off...I think
they've been sold a bill of goods, that they've been made suckers for a fad: Editing by consultancy.”

Cronkite said stations have solution '"right under your nose''—promote from within or 'raid
your local newspaper'—"a fellow or a gal who knows the city like a book, likes the city, warts
and all, and plans to raise a family there." He paid high tribute to his bosses: '"They have been
forced to stand against the most horrible political pressures. They have valiantly protected
news integrity against commercial demands. It has taken extraordinary courage, but the Paleys
and Stantons and Taylors and Schneiders have done it, and are doing it. And, the network that
has the highest confidence of the people, as shown in the news ratings, also happens to be the
biggest money maker."

Cronkite received standing ovation, and CBS-TV Affiliates Chmn. Charles Brakefield
stated: "I consider that one of the most important speeches I've ever heard." We got same re-
sponse from dozens of affiliates—though one said ruefully: "I bet 90% of the audience will forget
it in 3 minutes."

CBS News Pres. Richard Salant expanded on Taylor's theme of erosion of journalistic free-
dom, calling S. 1 "the official secrets act," stating that ""'we are making no progress in ridding
ourselves of 2nd-class 'citizenship," giving horrible examples of how FCC's personal-attack rule
hobbles coverage, etc. He also said that CBS has finally codified its news practices, offered
copies to affiliates.

On business side, Sales Vp Frank Smith predicted "a record sales year, at levels you will
not believe."” He foresaw substantial increases this year & next. He also reported that CBS
was pulling out of TvB because organization is paying little attention to network sales, concen-
trating on spot & local. Smith also alluded to FTC's abortive attempt to foster regional net-
works—saying that testing the market proved there's little demand.

Programs Vp Bud Grant screened pilots for next season, and affiliates indulged in tradi-
tional game of guessing which would be viable. Most confessed that their past guesses were
way off base. If affiliates' laughter & applause mean anything, ""Alice" seems best candidate
of CBS's new crop.

New CBS-TV Pres. Robert Wussler hosted and emceed whole affair, got good marks from
station operators—though, as Wussler was first to admit, predecessor Robert Woods "is a hard
act to follow.” Over-all, affiliates remained impressed with network's ratings strength, aston-
ished at NBC's slide, and more than a little apprehensive about ABC's recent show of muscle.

Miss. TV & radio stations were hit with several Actlon on cable fees section of copyright legisla-

petitions to deny license renewals last week—all
based on alleged program & employment discrimina-
tion. Miss. branch of NAACP filed against 69 radios
& 6 TVs--WTOK-TV Meridian, WLOX-TV Biloxi,
WDAM-TV Laurel, WJTV & WAPT Jackson, WCBI-
TV Columbus. Community Coalition for Better
Bestg. (joined by 6 other groups) sought non-renewal
of 8 state-owned ETV stations. Coalition also filed
complaint with EEOC. WITWV-WTUP(AM) Tupelo
attracted 2 petitions to deny on grounds stations have
"abandoned the black community."

Network advertisers invested $230. 5 million on
TV in Feb., up 22.2%, according to TvB/BAR. Of
total, $80.9 million went to ABC, $76.5 million to
NBC, $73.1 million to CBS.

tion again was delayed last week with news that
principals of major parties—NAB, NCTA & MPAA—
will meet May 10 in attempt to reach further com-
promises on various proposals now pending before
House Judiciary Subcommittee. In addition, Register
of Copyrights Barbara Ringer also is understood to be
working on compromise. Subcommittee tentatively
has set May 12-13 for markup for this week.

"Internal" affirmative action statement and re-
port by "ad hoc fact finding committee” (Vol. 16:13
pl0) top agenda for NAB Exec. Committee meeting
May 11-12, Other NAB committee meetings, in
preparation for June board sessions: May 8—Radio
Information; May 10--Cable Radio; May 13—Radio
Code Board; May 17-19—TV Code Board.
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HOUSE GRIPE SESSION SOOTHES NERVES: House
Communications Subcommittee members & staff
settled down last week in organizational session
(first such meeting this year) under new Chmn. Van
Deerlin (D-Cal.) to plot course for remainder of
94th Congress. However, meeting immediately
turned into occasion for members to blow off steam
about problems they and their personal staffs had
had in coordinating with Subcommittee staff. There
was "no bitterness,'" according to/participants.

Members emerged from closed meeting with
fair idea of hearing possibilities for remainder of
year and promises from all to improve cooperation.
Van Deerlin observed later that most past difficulties
were due to prolonged illness of former Chmn.
Macdonald (D-Mass.) and that "staff has been put in
a difficult position through no one's fault," concluded:
"Now we have to play catch-up ball.”

Both staff & members obviously were pleased
with chance to participate more actively in Subcom-
mittee planning. Members began with criticism of
staff for failure to keep them informed or allow
them to participate in Subcommittee activities.
Rep. Carney (D-O.) complained he was unable to
examine staff report on cable (Vol. 16:5 p2) before
it was issued to press, noted that constituents might
not differentiate between views of members & staff.
Rep. Frey (R-Fla.) argued that most communica-
tions issues are nonpartisan, expressed concern
over atmosphere of secrecy surrounding Subcom-
mittee activities, as did Rep. Wirth (D-Colo.).

Frey made strong pitch for renewal hearing.
Even if legislation is unlikely to result this year,
he said, hearing should be held simply to have bill
ready for action in next Congress. Van Deerlin
agreed, later told us he planned to honor commit-
ment for hearing made earlier by Macdonald &
Commerce Committee Chmn. Staggers (D-W. Va.).
Though successful legislation this year is "'most
unlikely,” he said, hearing will be held "absolutely
this session...I'm still going to honor what's been
made as a commitment." However, he warned, re-
newal hearing is "not on the front burner" at this
time.

Wirth & Rep. Waxman (D-Cal.) renewed re-
quest for field hearings on TV sex & violence, family
viewing (FV), etc. —in Cal. & Colo. —in spring (Vol.
16:10 p2). Members expressed concern over whether
hearing would conflict with L. A. FV trial (see p. 2).

Meanwhile, plans for first week of cable hear-
ing (Vol. 16:18 p1) have been substantially com-
pleted. First session, May 17 will cover regulatory
background, with ex-FCC Chmn. Dean Burch & Don
LeDuc, U. of Wis. Communications Arts professor,
among those to appear. May 18 session features
panel of economists; May 19 hearing centers on non-
commercial applications of cable-—educational,
health, etc., with special emphasis on Spartanburg,
S.C. 2-way cable experiment sponsored by National
Science Foundation & Rand. Representatives of
NCTA, NAB & CATA are slated to testify May 20.
NAB representatives reportedly are upset with pro-
cable slant they say hearing will take, plan to meet
with Van Deerlin May 10 to protest.

TELEVISION DIGEST—5

Speaking at Bowling Green (Ohio) U. last week,
Van Deerlin hit FCC regulation of CATV & satellites,
"It's the role of government not to place obstacles
in the way of technological development' if public is
willing to pay, he said. Among other points: (1) Re-
newals—"T'm far less interested in the length" than
FCC'g failure to review —sans complaints —renewal
applications. (2) Family viewing —'"Hearings can
wait until next session' on FV & violence. 'Don't
say it's [FV] the government's; it's the networks'
and Richard Wiley's." (3) "Something that won't
wait much longer is political access [for presidential
candidates]. .. Clearly it's something that is going to
have to be solved in Congress" since FCC has made
wrong decisions (Vol. 16:13 p2) and networks have
shown unwillingness to sell time voluntarily.

(4) "Minority hiring is something that must be
looked at carefully," particularly on PBS stations.
(5) "The greatest contribution the Commerce Com-
mittee can make [on copyright] is to stay out of the
way'" of Judiciary Committee. He expressed hope
copyright bill won't delve too deeply into CATV -
broadcasting, thus causing others to seek referral
to Commerce.

+

Finalizing staff instructions issued in Dec. (Vol.
15:51 p3), FCC last week further reduced AM-FM
duplication by commonly-owned stations in same mar-
ket. Move was made, Commission said, because of
continued growth in FM revenues and since ""program
duplication [is] inherently wasteful.”” Present rule
prohibits over 50% duplication in cities over 100,000.
New rule, effective May 1, 1977: Over 100,000, 25%
duplication permitted 25,000-100, 000, 50%. Ef-
fective May 1979, 25% limit will apply to cities over
25,000. Variations will be permitted, not to exceed
40% in any given week. In partial dissent, Comr.
Robinson said he favored total duplication ban in cities
over 100, 000; for smaller markets, he would limit
it to 25%.

""NBC is maintaining the momentum of its first
quarter's record sales & higher earnings,”" RCA
Pres. Anthony Conrad told N.Y. stockholders' meet-
ing last week, with "'sales volume & pricing levels
for the 2nd & 3rd quarters running well ahead" of
1975. But, he added, management feels ratings slip-
page 'keenly" and 'has been taking steps to rebuild
its program organization & schedule.” Much of de-
bate from floor centered on AIM resolution to estab-
lish ombudsman within NBC News to handle fairness
complaints. It was overwhelmingly defeated, as it
has been in past, by RCA & CBS stockholders. (For
other RCA meeting highlights, see p. 11.)

House Investigations Subcommittee hearing on
FCC & regulatory reform set for May 10 & 14 will
concentrate on following, according to staff:

(1) Cable & increased competition in broadcasting.
(2) UHF equality with VHF. (3) Consumer parti-
cipation in FCC proceedings. (4) Political broad-
casting. (5) TV violence. (6) EEO enforcement.
Rep. Moss (D-Cal.) will chair May 10 session,
while Rep. Ottinger (D-N.Y.) is scheduled to lead
May 14 meeting. In addition, Rep. Wirth (D-Colo. )
plans to attend May 14 hearing to ask questions on
broadcasters' use of ratings (Vol. 16:17 p6).
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Dinah Shore receives IRTS ""Broadcaster of the
Year'" award at May 12 luncheon, Americana Hotel,
N.Y.

Mark Cohen elected ABC-TV senior vp-finance
& planning, new post; Anthony Thomopoulos, ABC
Entertainment vp-special programs, promoted to
ABC-TV vp, "will assist and work closely with"
ABC-TV Pres. Frederick Plerce; Philip Kriegler,
ABC West Coast PR dir., elected a vp; Roy Polevoy
named planning & administration dir., ABC TV
Spot Sales; Garry Klef, ex-Kaiser Aetna, appointed
gen. mgr., ABC Entertainment Center, Century
City, L.A.

Mickey Hooten, WTAE-TV Pittsburgh program-
ming dir., named gen. mgr., WISN-TV Milwaukee
(both Hearst stations), succeeding James Butler,
resigned; Craig Marshall, WTAE-TV national sales
mgr., promoted to WISN-TV gen. sales mgr., re-
placing Jim Norton, who becomes sales mgr.;
Joseph Rovitto, also WTAE-TV, named WISN-TV
news dir., succeeding Bill Taylor, who "will an-
nounce his new plans shortly."

W.W. Warren promoted to pres.-chief exec. of-
ficer, Fisher's Blend Stations; John Behnke advanced
to exec. vp-gen. mgr.; Beth Fortanum elected asst.
secy. ..Robert E. S8hay, ex-WCBS-TV N.Y., appointed
program head, WPIX N.Y., will be elected vp at next
board meeting; Shay succeeds Henry Booraem, re-
tiring later in year...Robert Burch, ex-KLO(AM)
Ogden, Utah, appointed gen. mgr., KCFW-TV
Kalispell, Mont.

Belva Brissett, Senate Intelligence Committee
staff, expected to join NAB govt. relations dept. in
staff expansion...Milton Q. Ford, exec. vp of Hamil-
ton-Landis Assoc., resigns to form media broker
Milton Q. Ford Assoc., 1725 K St., NW, Washington
20006. Phone 202-296-7133.

Michael Rollens promoted to NBC-TV variety
programs dir. . . George Moynihan, Group W national
TV program mgr., promoted to vp-exec. producer
of programming, TV Station Group; Jeff Schiffman,
WBZ-TV Boston program mgr., promoted to TV
Station Group program development mgr., new post.

John Blair, founder of rep John Blair & Co.,
retires as dir. -honorary chmn. . .Eugene Sutorius,
ex-Spotmasters, joins WNJU-TV N.Y. as gen. sales
mgr...Andrew Jackson, ex-WPLG Miami, named
engineering dir., WIIC-TV Pittsburgh...Keith Ful-
ler, AP deputy gen. mgr., elected pres. & gen.
mgr., succeeding Wes Gallagher, retiring in Oct.

—.—

First of several Justice Dept. (JD) petitions seek-
ing license renewal denials to newspaper-owned sta-
tions is ready for FCC action. Staff recommendation,
passed over last week, that JD plea against WIBW-
TV-AM-FM Topeka be dismissed is expected to be
approved by near-unanimous Commission. However,
we're told, there'll be substantial rewrite of staff
reasoning—that JD hadn't made case and that integ-
rity of FCC rulemaking must be protected. JD filed
against WIBW—commonly-owned with Topeka Capital
& State Journal—2 years ago (Vol. 14:18 p3).

MAY 10, 1976

Senate Commerce Committee has requested
written comments on regulatory reform proposals
it is considering adopting without hearing: (1) Sen.
Pearson (R-Kan.) proposal to recodify all rules
issued by regulatory agencies under Commerce
Committee jurisdiction, reject unnecessary ones
(Vol. 16:16 p3). (2) Federal protection against as-
saults for agency investigators. (3) Requirement
that agencies act on petitions for rulemaking within
120 days. (4) Simultaneous transmission of budge-
tary & legislative proposals to OMB & Congress.
(5) Allowing agencies to represent themselves—
rather than Justice Dept. acting for them—in civil
litigation. Proposals are 'non-controversial,"
according to staff spokesman, because each already
has been adopted for one or another agency. How-
ever, if comments indicate hearing is needed, it
will be held, spokesman said. Meanwhile, Senate
Govt. Operations Committee is expected to include
FCC regulation of cable in its comprehensive report
on regulatory reform—expected before Feb. 1977—
as example of ''a problem area'' in federal regulation,
according to Committee aide. Goal of report is "new
criteria for regulation that make sense,'" aide said.

KTVH Wichita has accused competitor KARD-TV
of "willful fraud" in filling out of Arbitron & Nielsen
diaries for Nov. sweeps. In asking FCC to investi-
gate, KTVH Pres. Gen. Mgr. Dale Larsen said he
checked all Wichita-area diaries, found 3 Arbitron
diaries filled out from home of KARD-TV National
Sales Mgr. J. Lawrence Proffitt showing all 3 tuned
to KARD-TYV from sign-on to sign-off. Larsen said
2 Nielsen diaries came from home of S. W. Funk,
KARD-TV technician, and one from KARD-TV Chmn.
Charles Brown. All 3 were filled out by same person,.
according to Larsen, and tuned to KARD-TV "to the
exclusion of any other station."

Sen. Hartke (D-Ind.), next in line to succeed
retiring Sen. Pastore (D-R.1.) as Communications
Subcommittee chmn., squeaked by strong primary
challenge from freshman Rep. Hayes (D-Ind.) last
week, winning by 4% of vote. Hartke will face ex-
Indianapolis Mayor Richard Lugar (R) in Nov.
election. In same primary, House Rules Committee
Chmn. Madden (D-Ind.) was defeated by State Sen.
Adam Benjamin.

"It's tough,' FCC official said of hiring freeze
that's been in effect since first of year because of
money shortage. ''Congress authorized the jobs but
didn't give us the money...We beg, borrow & steal
[personnel ] internally to fill the absolutely essential
positions." FCC now has over 130 vacancies because
of hiring freeze, which is expected to continue well
into summer, although agency has request pending in
Congress for supplemental funds.

Newsmen were invited to cooperate ''on a volun-
tary basis'' with CIA by Dir. George Bush. Speaking
to Overseas Press Club, Bush said CIA will continue
""to encourage your contacts with our people."” Though
agency has abandoned practice of using paid journal-
ist-informants, Bush said he won't reveal any names
of people who have helped CIA—either in past or fu-
ture.



VOL. 16, NO. 19 .

TELEVISION DIGEST—7

Consumer Electronics®

A Section of Television Digest with Consumer Electronics
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STATE OF THE INDUSTRY

Sales to dealers (total market), from EIA, for week ended April 23 (16th week of 1976):

April 1975 % April 1976 1975 %
17-23 week change 10-16 to date to date change
Total TV. . ...... 157,716 183,093 -13.9 163,920 3,271,679 2,976,337 +9.9
color . .o vvn... 95,872 100, 790 -4.9 91,847 1,903,397 1,660,137 +14.7
monochrome . ... 61,844 82,303 -24.9 172,073 1,368,282 1,316,200 +4.0
Total radio . . . ... 450,467 381,681  +18.0 389,320 9,405,146 17,364,877 +27.7
home, portable .. 241,142 198,324  +21.6 184,518 5,731,644 4,874,090 +17.6
AM-only. ..... 71,688 63,553  +12.8 42,702 1,257,587 1,540,914 -18.4
FM & FM-AM .. 169,454 134,771  +25.7 141,816 4,474,057 3,333,176 +34.2
auto.......... 209,325 183,357 +14.2 204,802 3,673,502 2,490,787 +47.5
Port.-comp. phono. 23,617 47,120 -49.9 26,736 651, 845 857,131 -24.0

Color TV 5-week moving average: 1976—104,214; 1975—105, 142 (down 0. 9%).

WHITE HOUSE STUDIES RADICAL CB PLAN: Proposal to break CB into separate services—
each with own frequency allocation—is being considered by high-level task force composed of
representatives from Domestic Council's Regulatory Reform Group & other White House of-
ficials. Task force is staffed by OTP.

Under plan, some frequencies now allocated to govt. would be made available for individual
CB uses—highway safety, for example—in effort to make sure CB becomes total communications
service and "more than just a hobby service,'" according to task force member. Among govt.
frequencies under consideration are some now allocated to Defense Dept., it's understood.
""Wherever we go, there will be people pissed off because there are already govt. uses on all
bands being considered," acting OTP Dir. John Eger told us. In past, OTP had turned down
FCC request for CB space in govt. frequencies.

Task force also is considering legislation designed to make licensing process easier. No
timetable has been set for completion of study.

APRIL TV SALES DIP BELOW 1975: April ended with upswing in color TV sales to dealers, but
not quite large enough to keep it from being 1976's first down month. April sales totaled just
over 418,000, down about 0.5% from 420, 511 in April 1975, Monochrome picture was worse—
about 301, 200 sets in 1976 month, down 13% from 346, 368 year earlier.

Figures for final week of April, to be released this week by EIA, are expected to show color
sales of about 126, 300, up 6.5% from same 1975 week, after declines of 4.9%, 5.2% & 0.1% in
preceding April weeks. Monochrome sales of 84,100 were down 7.5% for April's final week,
marking declines from 1975 for all 4 weeks of month.

Color TV 5-week moving average as of April 23 (see State of the Industry) dipped below 1975
for first time this year, down 0.9%. Pickup in April's final week to 126, 300 made it best single
week in March-April, restored 5-week average to plus side by hair-thin margin of about 40 sets.

TOTAL TV MARKET UP 33.6% FIRST QUARTER: Stepped-up domestic TV production and
soaring imports combined to push total new-set supply past 3 million in first quarter, up better
than 1/3 from doldrums of same 1975 period but still a full million sets below 1974 level, our
compilation of EIA & govt. data shows.
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Growth in imports far outpaced increase in domestic output, leaving imports with record
44. 3% share of over-all U.S. TV market at production level, up from 37% in same 1975 quarter
and just above previous record of 42. 7% set in 4th quarter last year. In color, imports nearly
doubled market share, rising to 24. 6% from 12.6% year ago, while b&w share reached record
70.5% from 66.8%. Last year, imports took 19.5% of color market, 67.3% of b&w for full year.
Imports share of color peaked in 4th quarter at 26%.

Output of portable-table models, which lost ground to consoles for first time last year, re-
sumed market-share growth, as production-plus-imports for period rose 45% to 1,217,000,
accounting for 70. 3% of new supply, up from 67. 3%. Consoles & combinations also gained,
rising 25.7% to 513,000, Allowing that virtually all imports are portables, domestic factories
increased portable-table production 16% to 791, 000 in first quarter, leaving imports with 35%
share of market, up from 18. 7% in 1975 quarter. In hotly-competitive 18'-19" market, imports
captured apparent 31% of 771,500 sets made.

Picture of domestic production increases in table below isn't quite as bright for traditional
U.S. factories as it might appear. In b&w, increase probably is represented by output for sub-
sidiary Quasar at Mats<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>