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SUMMARY-INDEX OF WEEK'S NEWS

Broadcast

FLOOD OF MAJOR DECISIONS by Commission as
Wiley takes advantage of Reid's last week. N.J.
'physical presence' requirement, study of cable pole

attachment controversy, 'specialty' stations. (P. 1)
KORK-TV loses license, WESH-TV renewed. (P. 5)
FV SUIT 'FRIVOLOUS!, JD tells L. A. Court. Govt.

& industry claim there was no coercion on First
Amendment violation. Networks object to 'Family'
move. (P. 2)

HOUSER CONFIRMED by Senate as OTP dir., takes
over July 6. He supports independent FCC, 'hopes'
White House is behind him. (P. 3)

NEB. PRESS GAG ORDER is struck down by unani-
mous Supreme Court. Majority opinion, signed by 5
justices, leaves open possibility of future restraints.
In concurring opinions, 4 justices hint gag orders are
never justifiable. (P. 4)

AMA DELEGATES urge doctors to 'actively oppose’
violent TV programs & their sponsors. Will publish
pamphlet to advise parents. (P. 5)

JUDICIARY SUBCOMMITTEE fails to complete work
on copyright for lack of quorum; members & staff
remain confident bill will be enacted into law this
year. Railsback amendment modified. (P. 6)

Consumer Electronics

COLOR LEADER PRICES indicate increases in many
categories. Catalog houses offer sharpest pricing.
Many domestic sets drop below imports. Compara-
tive table of starting prices. (P. 7)

TV, CB IMPORTS continued to soar in May, color
nearly tripling to all-time 192, 600 record, b&w
climbing 44%. Transceiver imports zoomed 213%
to 1.5 million, led by 700% increase in car CB.
Treasury complains ITC goes too far with Japan TV
probe. (P. 8)

RCA'S NEW 25" TUBE will be 909 slot-mask with
tri-potential gun, adding new confusion to race for
self-converging big-screen sets. Sylvania may
switch to 90°. (P. 9)

1975 ELECTRONICS factory sales are record $36.4
billion, EIA reports, but consumer products shrink
to $4. 8 billion, only 13.2% of total. New picture
tube figures. (P. 10)

JAPAN'S APRIL EXPORTS to U.S. up for CB, audio.
CB shipments rose 550%, total radios 224%, radio-
phonos 99%, tape gear 41%. (P. 11)

JUNE SALES LAPSE in 4th week after 2 consecutive
weeks of record color sales to dealers. Improvements
seen resulting mainly from import surge. (P. 11)

FLOOD OF MAJOR FCC DECISIONS: Taking advantage of last time he'll have full 7T-member

FCC for several weeks (or even months), Chmn. Wiley worked agency overtime last week and
several long-pending major actions resulted. They included refusal to renew KORK-TV Las
Vegas—and also turndown of competing application—and 4-3 renewal of WESH-TV Dayton Beach-

Orlando (see p. 5).

Ironically, while Comr. Reid was still on board (June 30 was her last day), commissioners

decided to tell Rep. Moss (D-Cal.), chmn. of Investigations Subcommittee, that FCC could operate

more efficiently as 5-member body and recommend that 2 seats be dropped.

(There'll only be 5

commissioners at end of month when Robinson leaves.) However, 2 days later Comr. Washburn
convinced his colleagues to change their position, and commissioners will take no position this
week in written answers to questions submitted by Moss after oversight hearing in May (Vol.

16:20 p2). Among other FCC actions:

(1) Established ''special service obligations" and "physical presence" guidelines for N.Y. &

Philadelphia stations serving N.J. For affiliates, this would include "'one or more news crews'
and "fulltime N.J. correspondent."” Commission said adequate service for N.J. "must depend
to a large degree on the efforts of the area's mass-audience commercial stations,' but warned
UHF & ETV stations also must do their share. Agency said state ''must endeavor'' to provide
funds to upgrade service of state-owned ETVs and that WNET N.Y.-Newark's role will be ex-
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amined in pending renewal proceeding.

FCC rejected Justice Dept. proposal that CATV rules be relaxed in N.J. to foster UHF as
well as TV service to state and said hyphenated markets are neither ''necessary nor appropriate."
Question of whether commercial stations will be required to maintain N.J. studios was left un-
decided until after licensees have filed '"physical commitment statements''—required in 60 days.

In joint dissent, Robinson & Hooks said FCC hadn't adequately faced N.J. problem, that sta-
tions should be required to maintain studios in state ""as a means of guaranteeing their protesta-
tions of good faith." Reid (joined by Washburn) countered: '"To require N.Y. & Philadelphia
stations to maintain full studios in N.J. is...unrealistic, unwise and as outdated as the car-
bon microphone."

(2) Ordered ''a wide-ranging staff study" (by OPP) of jurisdictional & economic issues in
cable's continuing fight for attachments to telephone poles & conduits. At same time, Commis-
sion said it didn't have authority over "mon-telephone' utility poles. NCTA had asked FCC to
take immediate jurisdiction over utility pole rates; FCC dismissed that pefition last week.

In separate statement, Wiley said CATV ""may be left without an administrative forum"
where state regulatory bodies disclaim jurisdiction over poles of electric & power companies.
Therefore, 'to ventilate the entire question,' he plans to invite NARUC to meet informally on
subject. In answer to question to be submitted to Rep. Moss (see above) this week, Robinson
says: "In my view, we have the same jurisdiction over the rates which the power companies
charge...as we do over the prices charged by Kennecott Copper for the copper used in coaxial
cable." He said subject is more complicated for telephone poles, '"but even there [rates] are
no more subject to common-carrier jurisdiction than AT&T's service trucks." (Robinson &
Cable Bureau Chief James Hobson engaged in heated, shouting exchange during Commission
consideration of whether it has jurisdiction, with Hobson maintaining agency does have authority.
Hobson apologized in FCC meeting next day.)

(3) Refused to reconsider rule permitting unrestricted coverage of "'specialty’ TV stations
by cable systems (Vol. 16:9 p5), rejecting complaints of NAB, MST, Spanish network, others.
Commission said it considered effect of new rule, concluded that "under ordinary circumstances
most local broadcasters, regardless of the size of the market, would experience little if any
economic impact." FCC listed 26 ""specialty' stations under rule (up from 13 when adopted).

In concurring statement, Hooks said specialty station can receive benefits from increased
coverage in distant markets, added: ''Cable has created another classic example of the "love/
hate' ambivalence that marks so many of our industry interrelationships. Every station loves
to be carried on cable; every station hates cable when cable carries every station. The Com-
mission, of course, gets love from nobody."

(4) Tentatively decided that Commission has no jurisdiction over re-runs. However, com-
missioners weren't happy with language in proposed order, sent it to staff for re-writing; it'll
be back on agenda July 7.

* * * *

Wiley has prepared FCC schedule for rest of summer, featuring annual week of heavy meet-
ings last July week—although subjects for 4 days of sessions haven't been determined. Commis-
sion has en banc meeting July 7, followed by special session on 1977 supplemental budget & re-
runs. Next day, FCC takes up non-duplication viewability standards and equipment approvals.
Future planning conference is July 12-13, followed by all-day oral argument July 14, special
meeting July 15 on subscriber rate regulation and fiscal 1978 budget. Only regular agenda meet-
ing is scheduled July 19 week (on 20th) and tentative meetings on ""whatever pressing matters
may arise' are planned Aug. 5, 10, 26, 31. FCC has formed "board" to rule on emergency
matters during Aug. whenever quorum isn't available.

FV SUIT *FRIVOLOUS*JUSTICE: ''There can be no doubt from the testimony that the family
hour represents an industry—not an FCC—plan adopted voluntarily by the NAB,' Justice Dept.
(JD) told L. A. Dist. Court last week in asking Judge Warren Ferguson to declare suit "frivo-
lous." Charging their First Amendment rights have been violated, Tandem Productions and
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WGA-W have asked Court to declare family viewing (FV) "illegal government influence' on TV

programming (Vol. 16:25 p2).

JD brief was filed on behalf of defendant FCC. Networks & NAB, also defendants, agreed

with Justice that "'no coercion, implicit or otherwise, has been nor can be demonstrated' on
part of Chmn. Wiley and/or FCC, as claimed by plaintiffs. '""The ultimate aim of plaintiffs’
claims is not to vindicate the First Amendment but to garner unto themselves the right to deter-

mine program content and scheduling,' networks told Court.

"Rather than establishing that

family viewing is the product of meetings and contacts between FCC representatives and broad-
casters, the record here merely confirms that family viewing is an evolutionary step in a long

history of broadcaster attempts to limit the presentation of violence on TV,

[It] was a direct

outgrowth of the work of [CBS Pres.] Arthur Taylor and not the result of pressure or sugges-

tions by Chmn. Wiley."

It would make no difference "as a legal matter" whether NAB TV Code adopted Wiley pro-

posals (made in fall 1974) "wholesale,” JD told Court. 'Mr. Wiley's suggestions were just that—
suggestions'—and his activities "are not only constitutional and otherwise lawful, but eminently

proper...There were no threats."

Broadcasters said ""'most novel and legally insupportable' of plaintiffs' arguments is request

that defendants be ordered to pay legal fees.

On Tandem's request for Court order that CBS

schedule "All in the Family' between 8-9 p.m., networks said: '"A more fundamental intrusion
on the rights of the free press could hardly be imagined.,"

Final briefs were filed after lengthy trial last spring (Vol. 16:23 p2, et seq.). Argument
before Ferguson is July 15-16, Also awaiting trial is Tandem & WGA-W charge that FV vio-

lates antitrust laws.

HOUSER CONFIRMED FOR OTP: Thomas Houser
was confirmed as OTP dir. by Senate last week,
following unanimous approval by Senate Commerce
Committee. In approving Houser, Committee re-
jected charge by "an old personal friend'' that nom-
inee had swindled her in sale of 10 acres of N. M.
real estate 12 years ago. New OTP dir. will be
sworn in July 6.

In confirmation hearing last week, ex-FCC comr.

told Senate panel he would respect Commission's
independence, said he had '"no doubt whatsover' that
OTP should continue to exist as independent office
within White House. OTP "should be free to disagree
with the FCC, " Houser said, but isn't able to over-
ride agency decisions. ''"You have the power of the
White House behind you, " warned Pastore. '"We hope
we have the power of the White House behind us, "
Houser replied.

OTP role should be spectrum management &
over-all policy formulation, Houser said. "I am
rather skeptical about the FCC's ability to carry
out over-all policy-making, though it does carry on
policy-making through its decisions."

Senators expressed surprise that Houser was
interested in post so close to 1976 presidential elec-
tion which, if won by Democrat, would result in his

- replacement. "I was rather surprised that he ac-
cepted this job, " Sen. Percy (R-IIl.) commented.
"I still can't figure that out,” Pastore said, Houser
explained that although "I did not seek this job,"
when asked by White House to serve, ''I felt it was
important."” To avoid possible conflict of interest,
Houser has agreed to drop 5 corp. directorships
paying between $6,000-$8, 000 annually, will sell

certain stocks for which he said he'll earn "modest
capital gain,"”

Other Houser views (in written answers to staff
questions): (1) Cable regulation "has to be carefully
weighed in its impact on the economy and free broad-
casting, including UHF considerations." (2) "Possibly
congressional action in copyright will help resolve
the problem of the relationship between over-the-
air broadcasting and future development of cable
TV." (3) "The future of UHF is a major consider-
ation' in judging OTP's VHF drop-in proposal, "as
well as technical interference issues." (4) '""Having
served over 3 years as a trustee on the board of
WTTW[ETV] in Chicago, I am very interested in
the growth of public broadcasting," which should
"enjoy freedom of expression and should be essen-
tially free of programing regulations." (5) Federal
govt,, as major purchaser & user of communications,
should "encourage innovation in the private sector,
especially when such innovation would result in a
conservation of valuable spectrum, improves quality
of communications services and reduces cost."

Pastore criticized ex-OTP Dir. Clay Whitehead
(though not by name) for misrepresenting his (White-
head's) own views as those of President Nixon,
praised Acting Dir. John Eger for his "able leader-
ship," added: "As able and competent as it has been,
it's no substitute for having had a permanent leader
appointed directly by the President."

D ) W—

"Advertising is as vital to the preservation of
freedom. ..as the free exercise of publishing a
newspaper or the free exercise of building a church
or the free exercise of the right of trial by jury'—
BBDO Chmn. Thomas Dillon,
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NEB, PRESS GAG UNCONSTITUTIONAL: Unanimous
Supreme Court has ruled that gag order imposed on
media by State Trial Judge Hugh Stuart in multiple-
murder case tried in Neb. was unconstitutional prior
restraint of press. Though not barring altogether
ability of judges to impose gag orders, opinion—writ-
ten by Chief Justice Burger and signed by White,
Blackmun, Powell & Rehnquist—found that "prior
restraints on speech and publication are the most
serious and the least tolerable infringement on First
Amendment rights,' especially "as applied to report-
ing of criminal proceedings."

However, separate concurring opinion written
by Justice Brennan and signed by Stewart & Marshall
held that "resort to prior restraints on the freedom
of the press is a constitutionally impermissible
method for enforcing' right of defendant to fair trial
because judges 'have at their disposal a broad spec-
trum of devices for ensuring that a fundamental fair-
ness is accorded the accused without necessitating
so drastic an incursion” on First Amendment. Justice
Stevens, in separate concurring opinion, while de-
clining to endorse Brennan's words, suggested that,
"if ever required to face the issue squarely, [I] may
well accept his ultimate conclusion.”

Burger's majority opinion contained plea to press
to exercise responsible judgment, given its "extra-
ordinary protections afforded by the First Amend-
ment." Burger characterized press responsibility
as "something in the nature of a fiduciary duty to
exercise the protected rights responsibly—a duty
widely acknowledged but not always observed by
editors & publishers."

Opinion skirts issue of which takes precedence—
right of free press or right of defendant to fair trial.
"The authors of the Bill of Rights did not undertake
to assign priorities as between First Amendment and
Sixth Amendment Rights. In this case, the petitioners
would have us declare the right of an accused subor-
dinate to their right to publish in all circumstances.
But if the authors of these guarantees, fully aware of
the potential conflicts between them, were willing or
unable to resolve the issue by assigning to one priority
over the other, it is not for us to rewrite the Consti-
tution by undertaking what they declined."

Indeed, opinion goes out of its way to leave door
open to possibility of imposing prior restraint under
other circumstances. ''Reasonable minds can have
few doubts about the gravity of the evil pretrial pub-
licity can work,'" Burger writes, '"but the probability
that it would do so here was not demonstrated with the
degree of certainty our cases on prior restraint
require."

Decision received generally favorable comment.
NBC Chmn, Julian Goodman called it "welcome news
for those who cherish freedom of the press and value
the public's right to know." CBS Pres. Arthur Taylor
said ruling should "'greatly hearten [those] concerned
with the erosion of press freedoms during the past
several years." ABC News Pres, William Sheehan
"applauded' decision, said he was glad it was unani-
mous. Frank Fogarty, exec. vp of Neb. Bcestrs.
Assn.—which spearheaded challenge of gag order—
said Assn., was disappointed that ruling hadn't en-
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acted "total ban on prior restraint," but called deci-
sion "a pretty tough barrier against such actions...I
can't be too complimentary about the cooperation we
got from the media in this fight." RTNDA Pres. John
Salisbury called it ''a magnificent reaffirmation of...
First Amendment Freedoms."

* * * *x .

On same day as it ruled on Neb. gag order,
Supreme Court refused to review contempt citations—
and possible jail sentences—facing L. A, Herald-
Examiner reporter William Farr and 4 Frenso (Cal.)
Bee reporters for refusing to reveal news sources.
Meanwhile, WBAL-TV-AM-FM Baltimore and area
papers said they'll appeal gag order issued by Dist.
Judge John Pratt in trial of Md. Gov. Marvin Mandel.

—.——

Tenn. & Ind. broadcasters were hit with slew
of petitions to deny filed by community groups last
week, including 3 Tenn. TVs, with 2 others involved
in negotiations. WSM-TV-AM-FM Nashville is
opposed by NAACP and other groups for. displaying
"'shocking ignorance of, or indifference to...the
black community." Same groups told FCC they're
negotiating with WNGE and WTVF Nashville. Group
of Memphis community organizations has petitioned
to deny license of WMC-TV-AM-FM Memphis for
alleged "extreme & undue' media concentration;
stations are owned by Scripps-Howard Bestg.,
which also owns morning & afternoon Memphis news-
papers. Overlapping list of Memphis community
groups opposes WREG-TV Memphis for alleged EEO
violations. WDIA(AM) Memphis is opposed by N.
Miss. Coalition for Better Bestg. because station
features ""happy talk' news.

Broadcasters were given much more leeway in
using remote pickups last week in amended FCC
rules, effective Aug. 31. Among changes: All
transmitters operated by station may be licensed as
group rather than individually; number of available
frequencies increased to 101 in 450-455 MHz band
by subdividing wide-channel frequencies; 7 different
bandwidths to provide for high-fidelity broadcasts;
increase bands for wireless microphones; require
type-acceptance for new equipment, grandfather
existing equipment; permit networks to license
auxiliary stations for first time; eliminated require-
ment that licensees obtain special authorization to
use remote pickups outside normal coverage area;
detailed logs no longer required; permit use of
remotes for all program activities but retain prohi-
bition on use for sales, paging, etc.

N.Y. Commission on Cable TV tax of up to 2% of
cable systems' gross annual receipts is consistent
with FCC rules so long as total paid to state & local
authorities doesn't exceed 5% of gross subscriber
revenues, FCC ruled last week. ''Gross receipts'
include subscriber revenues as well as fees paid for
pay cable and other costs. In response to request by
N.Y. Commission for declaratory ruling, FCC said
that fees in excess of 5% of gross subscriber reve-
ues are ""an unreasonable interference' with develop-
ment of nationwide cable industry.

Deadline for comments on circular polarization
transmission by TV stations has been extended by
FCC to Aug. 24, replies Sept. 6, at request of NAB.
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KORK-TV LOSES; WESH-TV WINS: Two lengthy
comparative renewal cases were finalized by FCC
last week with WESH-TV (Ch. 2) Daytona Beach-
Orlando winning renewal 4-3, while KORK-TV (Ch. 3)
Las Vegas lost its license on 6-0 vote. In latter,
Commission also denied CP to competitor Las Vegas
Valley Bestg. for not being financially qualified.

KORK-TV was told to go dark Oct. 1 unless it
appeals (which station is sure to do), in which case
it could remain on air until 30 days after final disposi-
tion of appeal. Owned by Donald Reynolds, KORK-TV
lost its license when FCC found it guilty of network
clipping, fraudulent billing, misrepresentation and
false & misleading responses to Commission in-
quiries—''clearly designed to conceal its operating
practices from the Commission."

Commission also denied KORK-TV's request
that proceeding be suspended so FCC could conduct
further investigations into "leaks' of Commission
decision (Vol. 16:11 p2) and alleged unauthorized
ex parte contacts. FCC said leaks had not prejudiced
KORK-TV and that since newsmen aren't parties of
interest, there had been no ex parte contacts. Noting
that KORK-TV has filed 6 pleadings relating to leaks,
Commission questioned whether they constituted de-
laying tactics, said any "further pleadings directed
to the alleged ex parte violations will be summarily
dismissed."”

Comr. Quello, in explaining his non-participa-
tion, said: '"Certain press reports have alleged that
I inadvertently contributed to a premature release of
information. . . My comments to the press were of a
general, philosophical nature and...could not have
contributed materially to an understanding of the
specific action taken by the Commission. . . However,
with a view toward avoiding even an appearance of
impropriety, I have decided to abstain..."

FCC said it would invite new applications for Ch.
3 Las Vegas, waived 12-month rule to permit Valley
to refile since it established qualifications "in all
respects except financial."

In renewing Cowles Bestg. 's WESH-TV, FCC
denied competing application of Central Fla. Enter-
prises. Commission majority said Cowles' program-
ming record had been ''superior,’ that only blot was
unauthorized studio move, but "this demerit did not
diminish a distinct preference for Cowles."

Chmn. Wiley, Hooks & Robinson dissented,
issuing statements. Wiley said he agreed it "would
be inequitable, and in many ways unfair, to remove
Cowles' license on the basis of the record before
us," that his dissent is based "upon a reluctant con-
viction that a grant of renewal would be inconsistent
with the law as I understand it."” He said FCC
couldn't "remain faithful' to comparative criteria
policy —not intended originally "as a guide for com-
parative cases involving a renewal applicant'--and
grant WESH-TV renewal. He cited diversification
and integration of ownership & management, along
with studio demerit, as clearly favoring Central
Fla., leaving Cowles a plus only on superior past
programming.

"This brings me to a conclusion which I have
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stated before —that the present comparative renewal
process simply does not make sense and that a com-
plete reform is urgently needed," Wiley said. 'T
believe that the comparative evaluation of a renewal
applicant and a challenger should be eliminated and
that all incumbents who do a good and faithful job of
serving their communities should be renewed. ..
Group owners, as a class, tend to have a built-in
and unwarranted disadvantage."

Hooks said fault lies not with comparative
standards. "'The fault is that the majority—to reach
its desired result—distorts the policy almost be-
yond recognition."” Robinson also said Cowles'
renewal couldn't be justified under comparative
policy: '"Down by a score of 4 to 0, Cowles comes
forth at the last minute, scores once and wins...
The process has nothing whatsoever to do with the
outcome. Something has to be changed."

ol et

AMA House of Delegates endorsed series of
recommendations opposing TV violence at Dallas
convention, though it rejected resolution calling for
boycott of violent programs and their sponsors.
Delegates adopted report prepared by AMA board
urging: (1) Networks to broadcast parental warnings
for all programs containing "episodes of violence
that may have an adverse effect on some children."
(2) Further research by govt. to perfect violence
indices. (3) Conference with NAB to outline problem
areas in children's TV. (4) Publication of booklet
for parents advising them on suitable children's
programming. Instead of boycott, delegates adopted
resolution urging doctors to "actively oppose'" violent
shows and their sponsors. Delegates also voted to
ask film & TV industries to stop portraying cigaret
smoking in all programming except when needed
for dramatic effect.

FCC is overhauling spectrum management pro-
gram to "protect existing use of the radio spectrum
and the role of the private sector in meeting specific
communication requirements." Monitoring station
will be "significantly reduced' in Chicago, most
personnel transferred to Washington. Responsiblity
for new land-mobile program will be placed in new
office in Safety & Special Services Bureau. Mobile
monitoring of actual land mobile frequency use will
be increased, and feasibility of frequency sharing will
be revisited on regional basis.

House-Senate conference has approved FCC
funding for fiscal 1977 of $54. 696 million, $3.248
million over amount requested and approved earlier by
House. Additional funds are earmarked to fill about
75 existing vacancies approved by Congress but
blocked by OMB, about 45 additional posts for pro-
cessing CB radio license applications, and to cover
pay raises, increased personnel costs & benefits.
Report recommends Congress review 'the entire
area' of FCC fee policy (Vol. 16.25 p4).

WSAV-TV Savannah has been bought by News-
Press & Gazette Co., St. Joseph, Mo., for $5.25
million. Blackburn & J.C. Bradford & Co. (Nash-
ville investment banking firm) were brokers. News-
Press & Gazette Co. owns St. Joseph cable system
(18, 000 subscribers), 2 newspapers. WSAV(AM)
wasn't involved in sale.
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Legal Asst. Michael Senkowski promoted to
admin. asst. to FCC Chmn. Richard Wiley, effective
Aug. 1, succeeding Lawrence Secrest, who will be-
come Deputy Gen. Counsel (Vol. 16:16 p3); John
Sturm, legal asst. to ex-Comr. Charlotte Reid, suc-
ceeds Senkowski; Roderick Porter, FCC Hearing
Div. lawyer, named special asst. to Wiley, succeed-
ing Donald Wear, resigning to move to Paris; Charles
Jackson, engineering asst. to Comr. Glen Robinson,
joins Common Carrier Bureau; OPP economist
Richard Emerine joins OTP International Div.

FCC Chmn. Richard Wiley addresses Tex. Assn.
of Bestrs, July 9, Six Flags Inn, Arlington...Richard
Silberling promoted to new post of dir., current
prime-time comedy programs, ABC Entertainment;
Martin Kirschen, ex-assoc. dir. of administration,
promoted to financial planning dir., ABC-owned TV
stations...Harry Pappas named pres., KMPH Tulare,
Cal., succeeding Mike Pappas, appointed pres.,
KMUV-TV Sacramento; Pete Pappas elected KMPH
vp and pres., KTRB(AM)-KHOP(FM) Modesto, Cal.

Paul Raymon, WAGA-TV Atlanta, elected pres.,
Ga. Assn. of Bestrs., succeeding Elmo Ellls, WSB-
AM-FM Atlanta; John Radeck, WIBF(TV) Augusta,
named TV vp. .. Philip Lombardo, Corinthian Bestg.,
appointed a TIO dir., succeeding John Murphy, Avco
Bestg.

Erik Bennorth promoted to special services dir.,
NBC-TV; Lee Ann Kennedy advanced to contract
administration mgr.; John Rose appointed NBC sen-
ior attorney...John Litvack advanced to CBS-TV
daytime programs dir., N, Y,..Philip Levens pro-
moted to TV operations dir., ABC Best. Operations
& Engineering Div.; Jack Sharkey advanced to ABC
Entertainment program operations mgr.; Joan Aceste,
ex-Patterson, Belknap & Webb, N. Y. law firm, joins
ABC-TYV contracts dept. as program attorney.

Chloe Aaron, ex-National Endowment for the
Arts, joins PBS as senior vp-programming, new
post...Ken Koller advanced to business mgr., WKBW-
TV-AM Buffalo. .. Peter Temple named planning mgr.,
WBBM-TV Chicago.

e

Comparative hearing between 2 applicants —Vue-
Metries Inc. & Radio Bestg, Co. —seeking pay-TV
station on Ch. 57 Philadelphia has been ordered by
FCC. Additional issue involves Radio Bestg. owner-
ship of Philadelphia MDS and whether grant of pay
TV station would have "anti-competitive conse-
quences' as result.

"Competitive conditlons make it impractical" for
networks to take self-regulatory action to restrict
pre-release to Canada of U.S. programs, CBS said
in comments to FCC on inquiry begun at request of
ABC (Vol. 15:41 p4). CBS told Commission it has
ample authority to bar pre-release.

Harte-Hanks Newspapers acquires 3rd TV,
buying WFMY-TV Greensboro from Landmark Com-
munications for about $19 million, Tex. Telecasting
(Michael & Daniel McKinnon) has purchased KBMT
Beaumont from Liberty National Bank (Okla. City)
for $2.4 million; broker R. C. Crisler.
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House Judiciary Subcommittee found itself unable
to obtain quorum for what would have been final ses-
sion on markup of copyright bill last week. However,
members & staff remain confident that there is
enough time left this session for Congress to enact
revisions into law. Though members downplay it,
bill is expected to face renewed intense lobbying at
full Judiciary Committee level. Earlier in week,
Subcommittee unanimously accepted revision of
Railsback amendment approved in advance by Com-
munications Subcommittee Chmn. Van Deerlin (D-
Cal.). Revision—made necessary by Van Deerlin's
threat to seek referral of bill to Commerce Com -
mittee (Vol. 16:24 p5) —drops requirement that
Royalty Commission weigh impact on economics of
broadcasting of cable carriage of additional distant
signals if FCC changes rules. New version merely
provides that Commission "shall consider, among
other things, the economic impact [of FCC rules
changes] on copyright owners and users." Language
in accompanying report is expected to make clear
that broadcasters are ""owners & users," and that
Royalty Commission isn't to be 'viewed or used'" as
"court of appeals'' or '"forum to accomplish what
[parties] were unable to accomplish before the FCC."

Licenses for KDTH(AM) & KFMD(FM) Dubuque,
Ia. were renewed by FCC, despite objection from
KDUB-TV Dubuque that stations and co-owned Tele-
graph Herald —Dubuque's only daily newspaper-—-used
"highly sensational'’ coverage of KDUB-TV renewal
proceedings "to damage KDUB-TV and destroy its
ability to effectively compete for audience & adver-
tisers."

Smith, Cooper Assoc. (Joel Smith & Frank
Cooper)—cable TV management & consultant firm—
becomes a div. of Assoc. Utility Services, Cherry
Hill, N.J.
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Consumer Electronics®

A Section of Television Digest with Consumer Electronics
MANUFACTURING & SALES o TV o AUDIO o TAPE PRODUCTS o VIDEOPLAYERS o COMPONENTS o NEW PRODUCTS  FINANCE

STATE OF THE INDUSTRY
Sales to dealers (total market), from EIA, for week ended June 18 (24th week of 1976):

June 10175 % June 1078 1976 %
12-18 week change 5-11 to date to date change
Total TV........ 226,623 213,480 +6.2 206, 781 4,871,132 4,532,760 +7.5
color......... 137,154 121,964 +12.5 121, 351 2,864,141 2,546,085 +12.5
monochrome . ... 89,469 91,516 -2.2 85,430 2,006,991 1,986,675 +1.0
Total radio...... 957,655 883,099 +8.4 690,476 14,529, 883 12,231,951 +18.8
home, portable .. 718,973 727,984 -1.2 446,637 8,853,195 8,418,632 +5.2
AM-only...... 91,158 146,998 -38.0 70, 169 1,969,312 2,640,268 -25.4
FM & FM-AM .. 627,815 580,986 +8.1 376,468 6,883,883 5,778,364 +19.1
auto. . ........ 238,682 155,115 +53.9 243,839 5,676,688 3,813,319 +48.9
Port.-comp. phono. 51,772 87,380 -40.8 46,966 1,007,402 1,369,855 -26.5

Color TV 5-week moving average: 1976--125,103; 1975—113,287 (up 10.4%).

STARTING TV PRICES SHOW UPWARD TREND: Round of minor price hikes this spring gen-
erally drove median starting prices up on color TV, though important 19" size remains same
at $400 and 15" dropped $9, our latest survey shows. Biggest changes since Sept. survey
(Vol. 15:38 p8) were $20 increases in 12", 21" & 25" floor consoles and $20 decrease in 9-10'-
category.

Catalog chains—particularly Sears & Penney—continue to offer sharpest leader pricing. Of
screen sizes listed, Sears has lowest price in 13" ($269), 15" ($249), 23" ($480) & 25" leg
consoles ($499), shares lowest price with Penney in 19" ($299). Penney has lowest price in
9-10" ($245), shares in 12" with Panasonic ($300), and Ward has lowest 25'" floor console ($520).

Chain prices can be misleading, however. In past, our table listed only catalog prices of
3 major chains, but this year we decided to compare catalog and going in-store prices (supplied
by stores themselves), then use lower of 2 to derive median. Though catalog prices are lower
in some cases, lowball store prices in several key categories make significant difference in
ranking of price leaders. In 25" floor console category, for example, 4 domestic producers
(Magnavox, Philco, RCA & Sylvania) show prices lower than $640 Sears catalog price. But if
$579 retail store price is used, Sears is 3rd lowest after Ward & Penney.

Excluding chains, survey shows almost total about-face from June 1975 survey (Vol. 15:24
p8), when Japanese brands had lowest Ieaders in almost every category where they compete.
This time, domestic suppliers hit lowest price points in virtually every size where they
market sets.

Lowest in SS 9-10" is Toshiba, 12" Panasonic, 13" Sylvania, 15" & 17" Philco, 19" Pana-
sonic, 21" Sylvania, 23" console Zenith, 25" table Philco, 25" floor console Philco & Magna-
VOX.

New survey marks significant milestone in history of color industry, with all but one
hybrid set (GE's 10" Porta Color) finally gone. Five hybrid sets were listed in June 1975
survey, 4 in Sept.

Table below shows lowest suggested list price or equivalent price of each brand in each
screen size. Prices in parentheses are estimated retail prices for open-lIist models. Zenith
17" & 25" sets are from 'G' line introduced last year; new models will be shown in late July.
Sears, Penney & Ward prices are from catalog, except where indicated. RCA leader models
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in all sizes are open-listed XL.-100s. Manufacturers' suggested list, or guide, prices often
differ sharply from actual selling prices.

COLOR TV STARTING PRICES

Brand p-10" 12" 13" 15" i 19" 21" 23" 256" 25" Leg 25" Floor

Console Table Console Console
Admiral .. - - (350) - = (400) - 650 - - (700)
GE...... 260H - 360 - 420 420 - - 600 - 670
JVC..... - - 330 - 380 420 = - - = -
Hitachi 340 320 360 420 410 420 - - - - -
Magnavox - - 340 390 - 400 - - - - 600
MGA. . ... - - 330 390 440 4170 - - - - -
Panasonic . - 300 340 - - 3311 - - - - -1
Penney . .. 245 300 320 370 - 299 - - - - 540
Philco. ... - - - 320 350 360 - - 5002 - 600
Quasar ... - 330 350 3170 400  (420) - - 600 630 650
RCA..... - - - (350) (380) (400) (570) - (630) (600) (620)
Sanyo.... - - 3301 3501 - 3601 - - - - 1 - 1
Sears . ... 248 = 269 249 - 299 - 480 - 499 579
Sharp.... - 3 - 320 3170 - 360 - = - - -
Sony..... 430 400 - 460 520 580 700 - - - -
Sylvania .. - - 300 - 380 420 550 - 590 600 620
Toshiba. .. 300 - 330 380 o (370) - - - - -
Ward .... - - 340 310 - 320 - - 9 s 4 S 5204
Zenith., ... - - 360 - 420" (460) = (630) 670" (700) 740
Median ... 280 320 3356 370 410 400 670 630 600 600 820
H - Hybrid

1 - In-store price

2 - 23" tables start at $600
3 - Also 5-AC-DC at $460
4 - Last year's models

COLOR TV, CB IMPORTS SOAR IN MAY: Color TV imports shattered all monthly records in
May, nearly tripling May 1975, while b&w posted solid though smaller increase, Commerce
Dept. totals show. Figures also reveal continued strong growth for transceiver imports.

Total May TV imports of 435,300 were up 83.5% from 1975, as color hit 192, 600, up 180.2%,
erasing 185,000 record set in Oct. 1971. B&w shipments rose 44% to 242,700. Current color
import boom kicked off in June last year, and over 12-month period 1.69 million were brought
in, topping previous 1.45-million record of Feb. 1973—Jan. 1974. Indications are, however,
that June imports exceed those of May, so new records aren't expected to stand for long. In
year's first 5 months, 2.24 million TVs were imported, up 61.9%, with color up 159.8% to
775,800, b&w up 35.1% to 1.47 million.

Japan continued as biggest TV import supplier, providing 256,600 in May, up 213. 4%, in-
cluding record 179, 500 color (up 232. 1%) & 77, 100 b&w (up 177. 1%). Taiwan's total of 141, 500
TVs was up 3.7%, percentage gain matched by its 12,000 color & 129, 500 b&w shipments.
Korea's total shipments rose 113.1% to 36,500, with color down 40.8% to 930, b&w up 128.6%

to 35, 600.

Jan.-May results by country: Japan, total 1.13 million (up 222. 8%), color 705,400 (up 207%),
b&w 421, 400 (up 259.3%); Taiwan, total 960, 100 (up 4.2%), color 54,500 (down 7. 8%), b&w
905, 600 éup 5.1%); Korea, total 153,400 (up 38.5%), color 15, 100 (up 164.4%), b&w 138, 300
(up 31.7%).

Domestic segment of TV industry is continuing effort to find way to stem flow of color im-
ports. Critical point in effort comes July 8 when International Trade Commission Judge Myron
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Renick is slated to hear arguments on motion to dismiss Sylvania's unfair import competition
complaint against Japanese color manufacturers & importers. Japanese contend that issues in
complaint—allegations of dumping, acceptance of Japanese govt. export subsidies, price-fixing
and conspiracy to take over U.S. market—are not in ITC's jurisdiction.

Support of Japanese position is contained in strongly-worded letter from Peter Suchman,
Treasury asst. secy. for Tariff affairs, to ITC Chmn. Will Leonard. In letter turning down
ITC request for access to Treasury's Japan TV dumping case files, Suchman says his agency's
lawyers feel that though ITC has authority to conduct broad overview investigation into U.S.
business practices of foreign firms, anything touching on anti-dumping or countervailing-duty
areas is exclusive Treasury territory. Suchman says it appears ITC is "acting beyond the au-
thority conferred by Congress,'' suggests that if ITC disagrees with this view the matter be taken
up with Justice Dept. It's understood FTC is considering sending similar letter to protest what
it feels is ITC jurisdictional encroachment.

Practical politics may hold up combined industry-labor push for escape-clause action on TV
imports (Vol. 16:26 p7) until 3rd or 4th quarter. Delay is to avoid dropping case into lap of
possible new President right after he takes office. There's also good chance that by then ITC
will be restructured in way that makes winning such import relief easier.

* * * *

Though CB imports are climbing even faster than color TV, that portion of domestic indus-
try isn't objecting—at least not yet—because it relies on imports for 80% of units. May total
transceiver imports were up 213.3% to 1.47 million units, paced by 703.6% jump in automotive
CB models to 953, 600. Non-CB auto transceivers rose 429.5% to 146, 500, hand-held (all types)
were up 2.8% to 199, 600, others (including base stations) 31.6% to 168, 900. In first 5 months,
total transceivers were up 278.2% to 6.7 million, auto CB 928.2% to 3.97 million, non-CB auto
215.5% to 745, 600, hand-held 48.7% to 1.05 million, others 114.7% to 964, 300.

RCA PLANS 90° TRI-POTENTIAL TUBE: Just to make pandemonium complete in picture-tube
industry, RCA is telling its set-making customers that its 25" tube of the future will be slot-
mask type with tri-potential gun, but will retain current 90° deflection angle.

Planned for 4th-quarter 1977 production, new tube—like Zenith's "Able' and Sylvania's de-
velopmental 25"—-will be narrow-neck, self-converging type with hybrid yoke. It will use con-
ventional (Mark III) glass. Announcing demonstrations of tube to its set-making customers next
month in Lancaster, Pa., RCA said 900 deflection "will provide significantly lower set costs,
lower energy consumption and lower chassis temperature,' while tri-potential gun will result
in higher resolution & sharper focus. Unlike RCA 13"-19" PIL tubes, new tube won't have
cemented-on yoke, but RCA said it would be in position to supply yokes.

"If variety is the spice of life, we've got a Hungarian goulash on our hands,' said Roger
Slinkman, senior vp of Sylvania Components Group, which recently demonstrated developmental
25" tri-potential tube with 100° deflection angle (Vol. 16:24 p9). He indicated that Sylvania would
make whatever its customers wanted and added: "From a cost basis, we believe there is an ad-
vantage at 90°. Of course, we'd like to see it stay at 90. We haven't firmed up any plans—we
have no hard & fast line. Our main program is full speed ahead to get the gun ready."

Tri-potential gun, of course, is feature of Zenith's new ""Able" tube which tube-making com-
petitors like most—virtually only feature they like, at least on basis of public statements. Syl-
vania & RCA have rejected Corning's new Mark IV glass outright, while Westinghouse & GE,
although uncommitted, seem dubious.

Despite apparent cold shoulder from competitors, Zenith is ""going right ahead' with plans
to introduce tube in 19" sets later this month, Pres. John Nevin told us. '"A lot of people don't
agree" with design, he conceded, ''but it's not unusual for people not to be impressed with a
design and later adopt it. They pooh-poohed Chromacolor for 3 years and then they all came
out with copies of it.

"We wouldn't have spent $5 million [to change over production line to new tube after $10 mil-
lion in development costs] unless we thought the product was viable,' Nevin continued. '"We are
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getting from this design what we hoped to get from it. We're not one iota less enthusiastic than
we were in Feb. I think you can make a case in this industry that companies that failed to make
a decision have gotten in more trouble than those that have. We'd rather take some risk moving
ahead than take the risk of standing still." He reiterated that he believes new tube "will con-
tinue to keep our receivers more than competitive.'" Tube won't be offered to other set makers
before year end, ''when we could be in a position to be much more aggressive, if we've been

planning right."

Corning, which developed Mark IV glass to Zenith specs, says "'the verdict's still not in,"
to quote TV Products Business Mgr. John Gailey. "If the others can compete on a price-
quality basis [using conventional glass], that's okay, but we don't know how to make less expen-
sive glass'' than Mark IV. Corning has guaranteed Mark IV glass price will be about $4 below
conventional glass for next 2 years. Can this price differential continue if other manufacturers
don't join Zenith in using it ? "It certainly wouldn't be as cost-effective long-range, but any

speculation would be premature,” Gailey said.

One factor in RCA's decision to stay at 900 undoubtedly was its ownership of glass plant in
Circleville, O. Conversion to 1009 even using conventional glass, would be expensive proposi-

tion, considering the benefits.

There have been some suggestions in industry—completely unver-

ifiable—that RCA's move is holding action until it comes out with totally-new color tube.

1975 ELECTRONICS RECORD: U.S. electronic
equipment sales hit record $36.4 billion last year,
but consumer products' share dropped to 13. 2% of
total, lowest percentage in history. EIA's new 1976
Electronic Market Data Book ($10 to members, $20
non-members), gives this factory-sales breakdown
(consumer products include imports): Communica-
tions & industrial products $18. 7 billion (51.4% of
total), govt. $12.1 billion (33.2%), consumer $4.8
billion (13.2%), replacement components $791 mil-
lion (2.2%). For breakdown of consumer electronics
factory dollar sales, see Vol. 16:16 p8.

Data Book's section on picture tubes gives these
facts, in addition to totals already reported (Vol.
16:16 p11): Color tube unit sales (6, 775, 300) were
lowest since 1970 and down 17.2% from 1974, al-
though last year was 2nd best year in history for
color tube exports. Total dollar value of color tube
factory sales was $463, 332, 000, down 18. 6% from
1974. Average price of color tube declined from
$69.50 to $68. 39, lowest in history.

Monochrome tube sales collapsed to 1, 735, 600
units, down 37% from 1974 and lowest number re-
corded since EIA began keeping track in 1949.
Monochrome tube dollar volume dropped to $29. 3
million from $42.1 million in 1974 and average
price of $16. 88 (vs. $15.28 in 1974) was highest
since 1967.

—_—

Zenith lost appeal against federal court judgment
that it infringed 2 CBS color-tube patents (Vol. 15:37
p12), but Chicago Appeals Court reduced original
$3. 8-million judgment by $898, 420, eliminating in-
terest charge.

CB Scene: FCC will be able to hire additional
45 people to handle processing of CB radio license
applications under fiscal 1977 budget approved last
week by House-Senate conference. . .Grant of $20, -
882.44 has been awarded by FCC to Data Industries,
Paramus, N.J. to study development of high-speed
CB license application-processing system...FCC
sets Oct. 1 deadline for certification applications on
low-power walkie-talkies in 27-MHz CB band. Under
Feb. ruling, walkie-talkies are being shifted to 49
MHz and final production date is March 18, 1977
(Vol. 16:8 pl10)...Masco's Electra Div. charged RCA,
Sanyo & Teaberry in court suit with infringing patents
covering public-service scanners. RCA & Teaberry
units apparently are made in Japan by Sanyo. Masco
has asked other scanner suppliers to sign licensing
agreements. . . Hong Kong Trade Development Council
says Atlas Electronics plans production of 25, 000
CB units by year end, Soundic Electronics will pro-
duce 5,000-10, 000 by Sept. Other Hong Kong elec-
tronics firms, including Asia International, are
studying CB industry, with U.S. as prime market...
Second meeting of Personal Use Radio Advisory Com-
mittee (PURAC) will be July 29 at FCC's Laurel, Md.
labs, open to public.

Quality certification program for electronic
components sold internationally was approved by
International Electrotechnical Commission. IEC
program, with participation of EIA, was launched
3 years ago to improve such trade by creating world-
wide standards combined with inspection system in
each participating country of origin. Still to be
established is certifying agency in U.S. Program
is slated to be operational 2nd half 1977.
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JAPAN'S APRIL; CB continued to set growth pace
for Japanese consumer electronics exporters in
April, outdistancing soaring color TV shipments
(Vol. 16:22 p8), Finance Ministry totals show.

Japanese shipments of over-100-mw CB trans-
ceivers to U.S. in month leaped 547.5% over April
1975, bringing 4-month total to more than 3.56
million, up 514.6%. Exports of all other major
products also were up in April. Total radio ship-
ments rose 223.6%, led by 6-fold jump for auto
radios. Home radios rose 47.2% to 244, 900; bulk
of increase coming in FM radios & tuners. Radio-
phono exports were up 99.1%. In audio tape hard-
ware, total shipments rose 41.3% to 1.1 million,
with home units up 38% to 918, 200, auto players
60.6% to 184,100. Strongest unit increases in home
recorders were logged by cassette & cartridge
models & hi-fi decks. Here are details:

JAPANESE EXPORTS TO U, S,

April April
1876 1975
Units Value($) Units Value($)

Total TV ........ 307,549 46,686,219 96,537 14,770,926

color.......... 221,496 41,323,525 65,993 12,825,973

b&w. .......... 76,705 4,768,521 30,544 1,944,953

chassis & kits. . . . 9,348 594,173 - -
Radio-phono, mono. . 29,638 1,707,311 10,980 109, 065
Radio-phono, stereo. 2, 000 192, 772 4,909 802,939
Radio-rcrdrs. &

other comb. ..... 275,408 11,365,541 327,060 13,904, 322
Auto radios. . ..... 639,289 23,919,946 106,928 2,773,676
Clock radios. ..... 29, 848 672,234 47,469 1,035,175
Radios, AM ...... 18,331 350, 377 8,382 63,957
Radios, FM ...... 89,708 2,934,906 110,497 9,442,537
FM hi-fi rcrvrs. &

tuners* . ....... 107,042 13,538, 759 - -
CB trcvrs,, under

100mw, ........ 32,734 159,983 55,332 183, 460
CB trevrs., other .. 1,168,894 62,049,819 213,514 11,511,119
Phonos. . ........ 68,890 3,951,127 - -
Tape players, auto,

cart. . ..o vu 127,581 2,122,648 114,577 2,233,513
Tape players, auto,

other* ......... 56,481 1,090,836 - -
Tape recrdrs., reel. . 10,470 634, 809 1,745 262,949
Tape rerdrs,, cass.., 361,357 10,585,698 227,528 6,445,538
Tape rcrdrs,, cart. ., 147,974 2,791,140 45,768 896,063
Tape decks, audio . . 122,937 7,554,040 63,129 4,699,301
VIR*. . ......... 8,010 5,416,665 - -

¥Not reported separately in 1975,

'National Home Video' videocassette recorder,
which will be offered by Quasar (Vol. 16:2 p7), is
single-head machine using in-cassette scanning
principle. When book-sized cassette is inserted
into deck and lever pulled, it's lowered onto head
drum which enters hole in cassette case. Cassette
contains continuous loop of 1/2-in, tape moving
at 2 ips (head-to-tape speed 357 ips), provides full
field picture. In terms of tape economy, NHV ranks
in top 3: Sanyo's V-Cord II, operated in skip-field
mode, stores hour of TV on 18.2 sq. ft. of tape
(36.5 sq. ft. for full-field operation), Sony Betamax
20.6 sq. ft., NHV 25 sq. ft. In contrast, U-Matic
requires 70.3 sq. ft. for hour recording. NHV
deck weighs 44 1b., measures approximately 22x-
16x8.5 in. Cassettes (100 min. ) cost $25 in Japan;
accessory timer is $30, b&w camera $275. Sony,
meanwhile, said Betamax sales increased sharply
in May, attributed to viewers' desire to record Bi-
centennial events, Olympics & political conventions.
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JUNE SALES LAPSE: After 2 consecutive record
weeks (Vol. 16:26 p7), 4th week of 5-week June
showed color TV sales to dealers at 148,000 sets,
down 12, 2% from 1975 week and lowest figure for
year's 25th week since 1973. Although color sales
continue to show general uptrend, it now appears
that June sales won't fulfill early promise of setting
record for that month, Even those good sales of
June's first 3 weeks are taken as reflecting inroads
of imports on color market rather than return of
good business for all.

Domestic TV manufacturers have been reporting
improved business but no surge comparable to EIA
sales-to-dealer reports. This fact, plus record-
breaking import figures (see p. 8), indicates most
of increase is in dealer buying of imports—particu-
larly in 19" area where Japanese & U.S. sets com-
pete head-to-head. For year's first 9 months, 19"
sets represented 62% of increase in U.S. color TV
imports from Japan—393, 000 sets vs. 290,000 in
same 1975 period.

Much of increase can be attributed to selective,
rather than general, gains for color TV imports.
Among major factors: (1) Panasonic, which was
virtually frozen out of U. S, market in last year's
first half because of X-ray recall, has again become
factor. (2) Sanyo, with fat new contract to supply
19" sets to Sears, didn't start shipping until 4th
quarter 1975 (Sanyo says it expects to ship 500, 000
color sets to U, S. in mid-May-to-mid-Sept. period).
(3) C. Itoh, making strong success of Teknika (Gen-
eral Corp.) color line offered as private-label alter-
native to large retailers, but which wasn't active in
last year's first half. Own-brand sales of Hitachi,
Sanyo, Sharp & Toshiba are believed to have im-
proved, but increases are understood to be more
along lines of industry's 15% average than the 200%
rise in color imports.

—.—_

U. K. color sales dropped 40% in first 4 months
of 1976 to 392,000, as domestic factory shipments
slipped 39%.to 341,000, imports slumped 45% to
51,000, BREMA reports. In b&w, total market rose
11% to 329,000, as U.K. -made sales dropped 27% to
142, 000, imports climbed 83% to 187, 000. Imports
took 13% share of color market, down from 14% in
1975, while b&w share climbed to 57% from 34%.

U. K. total market for other products: Audio systems
182, 000 (down 30%), phonos 44, 000 (down 39%),
radio-phonos 14, 000 (down 38%), radios 1.3 million
(down 13%).

FCC has started accepting new applications for
registration of telephone gadgets meeting standards
which permit their direct connection to phone lines.
Move follows partial lifting of order blocking imple-
mentation of registration program. Go-ahead for
telephone answerers, dialers & most other devices
was given by U.S. Appeals Court in Richmond, which
temporarily left standing ban against such direct
connection of customer-owned telephones & switch-
boards.

Panasonic has contracted to sell more than
1,000 VTRs (3/4") to Holiday Inn chain for its Vid-
net management training program.
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Trade Personals

James Alic promoted at RCA Consumer Elec-
tronics Div. to operations vp, new post, with
responsibility for mfg. operations, engineering,
export sales and RCA Canada Consumer Electronics
& Appliance Div.; Robert Smith, financial opera-
tions dir., promoted to CED finance vp, succeed-
ing Alic. . .Steve Lowman, ex-Admiral PR mgr.,
reassigned to financial PR staff of parent Rockwell,
Admiral duties assumed on interim basis by Mktg.
Services Dir. Eric Peterson. . .Alfred Zuckerman,
ex-Benjamin Electronics engineering vp, joins
Radio Shack as chief engineer. ..Bruce Carlson,
one-time Sprague pres., elected finance vp & treas.
of Mostek, succeeding Vin Prothro, now operations
exec. vp.

William Petersen, ex-mktg. dir., promoted to
new post of vp for new products & development,
Breaker Corp., in charge of new CBs, amateur prod-
ucts & accessories. . ,Gene Cabot, ex-Bruno-N.Y.,
named sales mgr. of Solitron Devices' new Consumer
Products Div. (CB).

Jerry Copeland, E. F. Johnson Communications
pres., named gen. mgr. of parent's new Land Mobile
Radio Div.; Hugh Barnes appointed Personal Com-
munications Div. engineering vp; Ralph Schenk named
mfg. vp...In Teaberry restructuring: John Tally pro-
moted to exec. vp responsible for mktg. & product
development; Ken Greiwe, ex-Channel Master Inter-
national Div. vp, named operations vp; John Brown
advanced from chief engineer to production vp;

John Filson promoted to national sales mgr.; Ron
Dambeck named asst. sales mgr.; Jim Ennis mdsg.
services mgr.

Kenneth Fesler advanced at Unitrex from SW
mgr. to national sales mgr. for new Special Elec-
tronics Div., formed to handle non-calculator prod-
ucts. . . John Seacord resigns as Plessey Compon-
ents mktg. & planning vp to become Lorlin Industries
national sales mgr...Brooks Van Dyke, Craig prod-
uct design coordinator, adds post of product planning
mgr.; Larry Tinkler advanced to national service
dir. ..Donald Potts, ex-IU International, joins Tenna
as corp. development vp.

Al Stein joins Motorola Semiconductor as IC
Div. gen. mgr.; Hal Moyers succeeds Stein as
Texas Instruments Electronic Device Div. mgr. ..
Fran Dowd, Raytheon Semiconductor vp-gen. mgr.,
adds interim post of mktg. dir., replacing Gene
Selven, who forms consulting firm. . .Clarence
Betten, ex-AV Industries, named Utah Electronics
special accounts national sales mgr...James
McPFarland, Telex Home Entertainment Products
Group mfg. dir. & Rochester, Minn. plant mgr.,
named vp with added responsibility for product
design & sales.

David Everett appointed JVC Industries midwest
mgr.; Charles Bocan named for east north central,
Stephen Martin for east...Louis Horner advanced
at CTS to gen. mgr. of Brownsville, Tex. speaker
& resistor plant, replacing Berle Grant, now asst.
to Exec. Vp-Treas. Norman Weldon; Charles
Buckley, ex-Paducah, Ky. speaker plant vp, shifts
to Brownsville as asst. gen. mgr.
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Financial Reports of TV-Electronics Companies
These are latest reports as obtained during past week. Dash
indicates information not available at press time. Amounts expressed
in dollars. Parentheses denote loss.
Company & Period Revenues Net Earnings Pu
Share
Cablecom-General o
1976-6 mo. to May 31 12,117,659 1,375,879 .54
1975-6 mo. to May 31 10,911,856 1,071,097a .42
1976-qtr. to May 31 6,302,544 730,786 .29
1975-qtr. to May 31 5,883,775 700,435 .28
Capehart bl o
1976-year to March 31 45,665,000 (3,239,000)°| --
1976-qtr. to March 31 7,812,000 (2,548,000) | --
1975-qtr. to March 31 9,264,000 (3,725,000} | --
Filmways
1976-qtr. to May 31 27,122,000 425,000 .]8c
1975-qtr. to May 31 22,034,000 220,000 .09
General Instrument
1976-qtr. to May 30, 107,198,283 3,216,408 391
1975-qtr. to June 1 86,449,599 1,091,101 .10y
Kansas State Network
1976-9 mo. to May 31, 10,468,000 820,000 | .48
1975-9 mo. to May 31 8,311,000 746,000 .44
1976-qtr. to May 31 3,727,000 266,000 .16
1975-qtr. to May 31 2,811,000 218,000 .13

Notes: 3ncludes special credit. bNo comparable figures

available. CAdjusted. 9Restated.

"Largest number of TV sets ever assembled
for one purpose' is claim of RCA Ltd. (Canada),
which has loaned 3,500 color sets to 1976 summer
olympics in Montreal for use on closed-circuit sys-
tem to permit viewers to monitor up to 10 different
events as they occur. Valued at $1.5 million, sets
will be stationed at more than 25 locations in Mon-
treal, others in Quebec & Ontario, as aid to media
and for general public. Some 1, 800 portable 15"
sets have been installed in booths for TV & radio
commentators, while 1,700 ColorTrak 19" sets
will be placed in press rooms, Olympic Village,
dressing rooms, athletes' lounges, etc.

Admiral posted increased sales, lower loss, in
fiscal half to March 31, parent Rockwell reports in
preliminary prospectus for $200-million bond & note
issue. Admiral is shown with sales of $242 million
in period, up from $219 million in same 1975 months,
while loss was $10. 8 million, down from $14.4
million. Rockwell also reported sales of calcula-
tors & parts rose to $77 million from $73 million,
but loss increased to $6 million from $5.5 million.
Rockwell said it has substantially discontinued cal-
culator manufacture, will concentrate on develop-
ment & marketing, blamed weak market conditions
and plant closing costs for results.

TV & stands rank 11th on Consumer Product
Safety Commission's draft of top-50 priority list
of products for which mandatory or voluntary safety
standards are needed. Prepared at request of Sen.
Proxmire (D-Wis.), list shows CPSC staff feels
suitable standard would reduce amount of damage
caused by TV -related hazard incidents by $11 mil-
lion. On economic-benefit basis, TV would rank 33rd,
tied with liniments & rubbing compounds.
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FCC RESPONSES TO MOSS QUIZ: On composition
of Commission, personnel, cable, copyright con-
sumer participation, satellites, community ascer-
tainment, EEQ, UHF, etec. (P. 1)

WHY FCC WON'T BAN RE-RUNS: Beyond FCC au-
thority; First Amendment implications; wiser to let
marketplace handle economics; wouldn't improve pro-
grams; not FCC's job to further employment. (P. 2)

SENATE CONFEREES 'STILL REVIEWING' report on
impact of sports anti-blackout law, according to Sen-
ate aide, aren't yet ready to sign new bill. Frey: 'l
don't believe it.' (P. 3)

FV GETS DENVER AIRING: Van Deerlin says broad-
casters' First Amendment rights are 'uppermost,’
while Wirth mulls congressional guidelines on sex

& violence for FCC at renewal time. (P. 4)

TPT HOT ON FIBERS: Puts 800 ft. to use carrying

HBO in Manhattan. Bresnan sees common use by end
of decade. Some predict 60-70% savings over coaxial.
Rediffusion enthused over Netherlands results. (P. 4)
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Consumer Electronics

2ND-QUARTER COLOR sales to dealers near 1.6
million. TFirst-half sales at annual rate of 7.4 mil-
lion sets; June up 11.6% from last year, at 7.9-mil-
lion annual rate. Final June week year's best. (P. 6)

FCC MAY MISS July deadline for CB expansion. Lack
of consensus, number of comments, cited as primary
reasons. EIA Consumer Group warns of more TV
interference. (P. 6)

HOME PROJECTION-TV directory identifies 25 firms
in field, mostly with single-tube models. Most manu-
facturers are small, but major firms are peering at
potential. (P. 7)

RCA TRADE-IN DRIVE attracts 'highest level of
dealer participation.' Factory will spend $2 million
for advertising, split 30-40% of net cost of accepting
trade with distributor. (P. 11)

TV SAFETY STANDARD proposal delivered to CPSC
by UL could cost new-set buyers $1 billion in 1977
or 100 times expected damages in TV -related acci-
dents that year, study shows. (P. 11)

FCC RESPONDS TO MOSS QUIZ: Rep. Moss (D-Cal.) left FCC with pile of written questions

after his Oversight Subcommittee hearings (Vol.

some 40 pages of answers, to wit:

16:20 p2), and Commission has responded with

Makeup of Commission: (1) Moss's statistics are wrong. Average commissioner serves

6.8 years, median 5.1 years—instead of 4.33 median Moss found. (2) Turnover isn't excessive,
and there's adequate continuity because of staggered terms. (3) There are adequate controls
over employment of commissioners & staffers leaving FCC. Further restrictions would hamper
recruiting. (4) Seven members is good number, though Lee & Robinson favor 5. (5) Single ad-
ministrator is bad idea—would have too much power, particularly over political broadcasting,
and isn't necessarily more efficient. (6) Commission shouldn't be split into groups, because it's
best that all members have '""broad overview' of all communications in order to understand their
inter-relations.

Personnel: (1) More economists? Have added quite a few—could use more. (2) Commis-
sioners' personal staffs? More help "would be welcomed." (3) Why did Wiley concentrate hiring
lawyers in gen. counsel office when he was GC? He didn't. It was done before—and it's good
system. (4) Why does chairman select top personnel ? They're approved by full Commission.
(Answer didn't explain that Commission almost always rubber-stamps chairman's choices.)

Cable TV: (1) FCC ''tilts" toward broadcasting—how come ? It doesn't. We don't treat
cable as "supplementary stepsister.” (2) FCC hasn't recommended CATYV legislation because
task is "'far more difficult than initially envisaged'—and, besides, there's "imminent change in
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the composition of the Commission." (3) '"Maintenance of over-the-air broadcasting and the
growth of cable are not contradictory goals and the Commission will continue to pursue them
both." (4) Rand study projecting growth of TV has been "misunderstood," and even Rand ad-
mitted it doesn't have "much to go on in estimating the effect of continued cable growth."” Report
"is not, and was not intended to be, a blueprint for Commission rulemaking."

Copyright: "Matters of communications policy, and specifically cable TV policy, should
not be written into substantive law in a copyright bill, but rather can be more effectively handled
through the flexible approach afforded by the administrative process."

Consumer participation: (1) It's "extremely doubtful'" that FCC can force all lawyers to do
"pro bono" work. (2) FCBA has set up voluntary legal aid program—and some 50 lawyers have
volunteered. (3) '"To ensure compatibility with the statutory plan devised by the Congress, the
Commission was compelled to reject any general policy of absolutely binding citizen-broadcaster
agreements.'" (4) Petition filed by National Black Media Coalition Nov. 1973, which included re-
quest that parties be reimbursed for expenses, will be before FCC in next several weeks. (5)
It's doubtful FCC would be permitted to use its funds to provide an ''Office of Public Counsel."”

Satellites: (1) How about direct-to-home ? We don't need it, except perhaps for Alaska.
Even Canada is split about concept, and Japanese are having trouble developing low-cost re-
ceiving setups. ''"There appear to be a number of economic and operational disadvantages to
DBS, including the cost to homeowners of a satellite receiving antenna, which may preclude its
widespread use." In "very near future,” we'll consider recommendations that we "keep open
our options to use DBS when & if the need develops." (2) While orbital slots are limited, "We
do not anticipate any inability to accommodate new satellites in the foreseeable future."

Community ascertainment: (1) How come exemption of cities under 10,0007 We think
broadcasters are likely to know small towns better. (2) Why exempt smaller stations from EEO ?
We're concentrating resources on the 3, 908 stations employing 86% of total.

UHF broadcasting: (1) We don't have statutory authority over receiving antennas; we don't
know whether courts would sustain us if we tried to regulate them. (2) Tuner design changes to
reduce number of ""taboos'' could "have an adverse impact on other tuner parameters, including
receiver noise. Industry comments. ..indicated that too little is...known about the critical re-
lationship between these vital tuner parameters for regulatory action at this time." (3) How
about that "'ideal receiver' contract? 'All industry proposals have been unresponsive. However,
the Commission has just completed a survey of prospective bidders to determine what changes
need to be made to begin a worthwhile study." (4) We've proposed a rule about attaching UHF
antenna to receiver in carton.

* * * *

Comr. Robinson had separate comments, mostly about cable. He said Commission has ''not
simply a pro-broadcast bias, but also a pro-regulation bias which cannot abide anything going
uncontrolled." He thinks that rate regulation should be left to states; that Congress should re-
duce "'regulatory fetters" imposed by FCC; that Commission is "too protectionist' of broad-
casters; that UHF isn't in danger; that some FCC rules are ''copyright rules in disguise."

Robinson said FCC "ignores one very significant way in which UHF reception can be im-
proved. This is by increasing the power of UHF transmitters."” However, he said, UHF broad-
casters want to shift cost of UHF improvement to receiver manufacturers.

WHY FCC WON'!T BAN RE-RUNS: Reasons FCC declined to prohibit or limit network re-runs
were given by Commission last week, following its tentative vote (Vol. 16:27 p2):

(1) It's "wiser to permit these essentially economic relationships to work themselves out
in the open market rather than subject them to governmental control."

(2) FCC limitations probably wouldn't increase number of new shows "of the same type &
quality now being offered. .. The increased production costs to the networks would be enormous
and would affect the profitability of each network and lead to consideration by each network of
alternate means to reduce the costs.”
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(3) "Power to regulate the type & quality of programming is clearly beyond the authority of
the FCC." Also, limitations "would be a restraint on the permissible behavior of individuals in
a legitimate business...'" and have '"'serious implications of a First Amendment nature. .."

(4) "It is not the FCC's province to engage in regulatory action with the purpose of furthering
employment or economic conditions in a particular industry or a particular part of the country."

(5) Announcements that programs are re-runs (request in petition) might save time for some
viewers, but would add to "clutter'. Furthermore, newspapers and viewing guides advise public
about re-runs,

Comr. Hooks concurred but said "there is some flaky dicta floating around this document
with respect to the First Amendment." Saying he deplores censorship, he also stated that FCC
has "said too little." 'I have no doubt,' he said, ''that neither Sec. 326 nor the First Amend-
ment would handcuff us in taking corrective measure if —to take an extreme example—a TV sta-
tion ran the same movie, end-on-end, day-after-day for an extended period. Any exaggerated
degree of waste or redundancy clearly impacts on the efficiency of use of the limited spectrum."

CIA assured National News Council that it
wouldn't hire "for any purpose' American news re-
porters, execs., stringers for American news or-
ganizations, foreign nationals working as newsmen
for American news organizations and free-lance
writers "'who could be interpreted in any manner as
being journalists.”” Assurances followed 3-hour
meeting of Council & CIA representatives. Council
had sought clarification of CIA policy on employing
journalists, as well as explanation of statement in
Senate CIA report that "of the approximately 50 jour-
nalists or personnel of U.S. media organizations who
were employed by the CIA or maintained some other
covert relationship with it [as of Feb. 1976], fewer
than one-half will be terminated under the new CIA
guidelines." CIA Dir. George Bush also declared
that agency would continue to withhold names of
journalists it employed in past, though Council said
it didn't seek names.

"Ag a personal matter," FTC Chmn. Calvin
Collier doesn't "find it helpful" to meet with groups
involved in FTC rulemakings after record has closed
but before Commission has acted. He told press
briefing he would prefer that such groups present
views to full Commission in sessions open to press
& public. Collier said he isn't logging all contacts
with industry, but keeps "notes," has refused to
meet-"except for shaking hands''—with all parties
with adjudicatory matters pending.

""Sears did not sponsor'' study cited by Editor &
Publisher claiming that "'a Sears study shows item
ads bomb on TV,' according to Robert Kissel, Sears,
Roebuck national retail ad mgr. '"We use item ad-
vertising on TV because we're thoroughly satisfied
with the results and will continue to do so in the
future." Study was shown at NAB marketing workshops
by Newspaper Advertising Bureau, but hasn't been re-
leased to either Sears or public.

Local CATV rate regulation is on FCC agenda
for July, and guessing at Commission is that local
authorities will be given option of regulating or not.
For authorities which do regulate, it's considered
probable Commission will specify some minimum
due-process procedures--such as requiring action
on rate-increase requests within reasonable time.

Senate conferees on sports anti-blackout bill
haven't yet signed conference report because Senate
"still is reviewing' FCC's report to Congress on
bill's impact (Vol. 16:24 p3), according to Senate
Communications Subcommittee aide. When will re-
view be completed? "I would think it would be re-
solved by fall," according to aide. Rep. Frey (R-
Fla.), House conferee, commented: "I don't believe
it [aide's statement], because Sens. Pastore [D-R.L.]
and Magnuson [D-Wash.] have always been men of
their word, and the understanding we had at the con-
ference [Vol. 16:21 p6] was that if there weren't any
wrinkles in the last FCC report, that we'd move on
it. There is nothing new in the report."

President Ford is expected to fill 5 CPB board
vacancies following current congressional recess:
Charles Crutchfield, Jefferson-Pilot Bestg.; Leslie
Shaw, black Cal. Democrat; Paul Stevens, Southern
Baptist TV-Radio Commission; Clyde Reed, Parsons
(Kan.) Sun; Charles Roll, Gallup Institute. Hearing
on Louis Terrazas, Gold Bond Mfg., who was nom-
inated in March, was delayed by Sen. Pastore (D-
R.I.) to be combined with others, but Pastore aide
said last week that if other nominations weren't
forthcoming, Senate Commerce Committee would
go ahead and consider single nomination.

Cable satellites: Teleprompter this week starts
feeding San Francisco Bay area systems (excluding
Oakland), adds Lompoc & Santa Maria, Cal. in Aug.,
Danbury, Conn. in Sept., San Bernardino, Cal. in
Oct. Applications filed with FCC by various opera-
tors: Jonesboro, Ark.; Danbury; Savannah; Roa-
noke; Charleston, W.Va. (for details, see CATV
Addenda).

Cable hearing by House Communications Subcom-
mittee has been scheduled as follows: Distant signals,
July 20; sports, July 22; pay cable, July 27; feder-
al-state relationships, July 28; industry structure,
July 29; cross-ownership, minority ownership &
EEO, Aug. 3; FCC, Aug. 4; rural telecommunica-
tions, conclusions, Aug. 5.

Arbitron has completed nighttime radio listen-
ing study under FCC contract, results available for
study at Commission.
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FV GETS DENVER AIRING: House Communications
Subcommittee took family viewing (FV) on the road
last week, holding one-day hearing in Denver chaired
by Rep. Van Deerlin (D-Cal.) with Rep. Wirth (D-
Colo.) only other member attending. While Van
Deerlin stressed broadcasters' First Amendment
rights, Wirth hinted he was considering seeking con-
gressionally set guidelines on TV sex & violence to
be used by FCC at renewal time. Most Colo. broad-
casters expressed view that family viewing (FV)
concept hasn't been effective yet as self-regulatory
action, placing blame on networks & program pro-
ducers, but stated that FV is more desirable than
govt. controls, which would constitute censorship.

"Uppermost in my mind," Van Deerlin said at
beginning of hearing, are broadcasters’' First Amend-
ment rights. ""This is a controversial issue, an
appropriate one for reasoned discussion in a forum
such as this...At the same time, however, I believe
that we all realize that there is no question—and
absolutely no chance—of government censorship or
control of broadcasting. And I say that not only as
a member of Congress but as a former journalist and
broadcaster myself." Govt. control of media '"is
probably further away now than at any time in the
history of the United States,' Van Deerlin said.

Wirth took different tack, asserting that "the
issue is not censorship. . .Censorship is just a wet
umbrella that hangs over this issue...The subject
is more complicated.” He criticized "enormous
amounts of violence on TV, said that-at least so
far —"'self-regulation has failed to work effectively,"
concluded that he would support Congress coming
up with guidelines for FCC to impose on stations at
renewal time. Wirth hinted he'd pursue matter at
House hearing on renewal legislation scheduled for
Sept. 14-16.

Harold Mendelsohn, member of Surgeon-Gen-
eral's Committee on TV & Social Behavior (he dis-
sented from Committee's finding that there's causal
relationship between TV violence & violent behavior)
called FV 'nearly totally dysfunctional in raising the
quality of TV fare during early prime time hours."
Though he's ''very critical of TV," it would be "'a
waste of the taxpayers' money'' to concentrate on
curbing TV violence as means of ending societal
violence. Compared to other factors, 'the effects
of TV are very minor. TV has become a whipping
boy." Van Deerlin called Mendelsohn's criticism
"most unfair,’ attributed low quality of TV fare in
7-8 p. m. slot to FCC's prime time access rule.

Several Colo. broadcasters criticized FV for
being hour earlier in Central & Rocky Mountain
zones than on East & West Coasts. ''Do kids in
Chicago and Denver really go to bed an hour earlier
than they do in Los Angeles or New York ?"" asked
Combined Communications Best. Div. Pres. Alvin
Flanagan. "Of course they don't, but the FCC
thinks they do. The family viewing concept is a
complete bust and is nothing more than another
example of the government telling private enterprise
how to run a business." Commented Colo. Bestrs.
Assn. Pres. Al Perry, KOSI-AM-FM Aurora: '1
believe it hasn't been very effective. It has enabled
the kids to stay up an hour later." He said govt.
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control, if imposed at all, should be confined to
network and program-producer level. However, he
added, "we can keep our house in order with self-
regulation.”” On other hand, Richard Schafbuch,
KOA-TV Denver vp-gen. mgr., called FV concept
"'on the whole. . .effective and well-received."

* * * *

NCCB has begun compiling quarterly reports
comparing prime-time network TV sponsors with
amount of violence contained in programs they
sponsor. Each report will rank sponsors over 6-
week viewing period, with first report to be released
July 29. U. of Pa. Annenberg School of Communi-
cations, which prepares TV violence index for Con-
gress, is lending technical assistance and computer
time. Group hopes to get foundation support for
effort, continue reporting indefinitely.

TPT HOT ON FIBERS: Teleprompter put 800 ft. of
optical fiber (OF) to work last week--feeding Home
Box Office programs to its Manhattan cable system—
pronounced it successful, looked to great future.

TPT cable chief William Bresnan said he expects
OF to be used in cable trunks ''very soon,' in commor
operation generally by end of decade. He declined to
estimate cost savings but said: "Some people expect
to build systems with OF at $2, 000 a mile, compared
with $6, 500-%7, 000 now."

TPT's OF has loss of 16 db per mile, can go to
3, compared with coaxial's 62 db. Bresnan said this
means one amplifier every 1.5 mile with OF (eventu-
ally 7 miles), vs. 2.5-3 amplifiers per mile with
co-ax.

OF currently has capacity of 167 video channels
per fiber., TPT is using piece with 6 fibers—doing
other experiments with the 5 not used for HBO. Proj-
ect is in cooperation with Fiber Communications Inc.,
Orange, N.J., and Belden Corp., Geneva, Ill.

Overseas, OF has been in use for some time in
Netherlands, at Rediffusion system. Rediffusion's
Ralph Gabriel is extremely bullish about it, tells us
he expects OF to be in very widespread use within 5
years.

"A User's Manual for Optical Waveguide Com-
munications' has been issued by Commerce Dept.
Office of Telecommunications, available from NTIS,
Springfield, Va. at $9.25—OT Report 76-83, acces-
sion number PB 252901/AS.

—

Correction: CBS believes "without doubt'' that
FCC has jurisdiction to forbid retransmission by
American cable systems of programs pre-released
in Canada, but expressed opinion in comments to
FCC that Commission lacks authority to bar pre-
release of U.S. programs to Canadian stations
(Vol. 16:27 p6).

ATC won't appeal court decision, has paid
$2,141,637 to United Telecommunications following
10th Circuit Appeals Court ruling that ATC hadn't
used best efforts to register ATC shares issued to
United when ATC acquired latter's cable systems.
Sum includes interest and court costs.
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John Richardson, acting dir. of Commerce Dept.
Office of Telecommunications since June 1972, named
dir,.. FCC Chmn. Richard Wiley appointed by Presi-
dent Ford to U.S. Administrative Conference Council
for 3-year term...George Nicholaw, CBS, elected
pres., Hollywood RTS, succeeding John Mitchell,
Columbia Pictures TV...Thomas Swafford resigns
as CBS-TV vp-program practices, succeeded by
Van Gordon Sauter, CBS News Paris bureau chief.

Lynn Eppel advanced to ABC financial control
dir., new post; Leonard Feldman, ABC-TV affiliate
research dir., promoted to Spot Sales research &
sales promotion dir.; Philip Sweenle, Spot Sales
eastern sales mgr., advanced to Detroit sales mgr.

James Warner, WFLD-TV San Francisco gen.
mgr., elected Kaiser Bestg. vp...Bonny Dore pro-
moted from mgr. to dir., ABC Entertainment chil-
dren's programs, west coast.

Ann Berk, WNBC-TV N. Y. station operations
dir., assumes additional post of program dir...
Charlotte Beales advanced to research dir., WBBM-
TV Chicago...Steve Kimatian, WJZ-TV Baltimore
exec. administrator, appointed gen. mgr., succeeding
Joel Segall, named sales development & planning dir.,
Group W TV Station Group, new post; Tom Boyd, ex-
WAGA-TV Atlanta, named sports dir.,, WJZ-TV...
Nick Charles, ex-WJZ-TV Baltimore, appointed
sports dir., WRC-TV Washington.

Ralph Alexander, NARB exec. dir., appointed
acting chmn, pending selection of successor to James
Parton whoresigned in May...Ed Borne, KTBS-

TV Shreveport elected pres., La. AP Bcestrs. Assn. ..
David Michael, ex-KOTYV Tulsa, joins TvB as vp-
midwestern sales, Chicago.

J, Ollver Crom, Dale Carnegie & Assoc. exec.
vp-gen. mgr., elected pres., WLIW (ETV) Garden
City, N.Y...Harry Ebbesen advanced to gen. sales
mgr., KOOL-TV Phoenix; F, Randall Cantrell, ex-
KTAR-TV Phoenix, succeeds him as local sales
mgr...Charles Hitchins, WTVM Columbus, Ga. gen.
sales mgr., joins Blair TV ABC sales team, Chicago;
Kevin Hale, ex-Petry TV, joins Blair TV L.A. sales
staff.

Stanley Solson, ex-Trans-World Communications
pres., appointed pay-TV & feature film mktg. dir.,
Warner Bros. TV; Network Relations Mgr. Cathy
Wyler assumes additional responsibilities of liaison
with networks for Warner Bros. movie exhibition;
Adriana Perovich, ex-Paramount, named pay-TV
mktg. administrator; Stu Samuels advanced to pro-
gram development dir.

Vivian Goodier, ex-Grocery Mfrs. of America,
named NCTA asst. govt. relations dir...Allan Behr
advanced to Orrox exec. vp...A,J, Myrdek assumes
responsibilities for all mfg. operations in consolida-
tion of Magnavox CATV Div,

Martin Moran, ex-Gilbert Engineering, appointed
national sales mgr., Toner Cable Equipment CATV
Div...Warren Wright promoted to Conrac Div. con-
tracts administration mgr. .. Seth Kittay promoted to
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HBO N. Y. mgr...George Andrews promoted to asst.

to pres., Optical Systems. ..Robert Towe, Mont.
Video, elected pres., Mont. Cable TV Assn.

Frank Leiter, Alert Cable TV vp-mgr., named
operations mgr., parent Wometco Communications...
Thomas Green promoted to GTE Satellite admin-
istration dir.

- g

Thomas Houser was sworn in as OTP dir. by
Supreme Court Justice John Paul Stevens in
brief ceremony. Houser told guests & govt. offi-
cials he thinks '"it is imperative'' that President
have OTP to advise him, said OTP's twin goals will
be to "try to anticipate telecommunications problems"
to solve them before they occur and to "stimulate"
industry. His philosophy for working with govt.
agencies such as FCC & State Dept. will be "good
contact, and—where possible—accommodation,
while reserving the right to differ in opinion."”

Remote CATV production center for M. Y. will
be opened by Manhattan Cable with "alternative'
coverage of Democratic National Convention. Facil-
ity will be located at Automation House, hq of Ameri-
can Federation on Automation & Employment, will be
made available to community groups, city govt., etc.

Two Guys Dept. Store salesmen are subject of
first "theft of services' complaint filed under new
Cal. law which applies to cable. Criminal complaint,
filed by San Diego City Attorney John Witt, alleged
that Two Guys salesmen illegally intercepted and
demonstrated Channel 100 pay-cable programs.

Magnavox CATV Div., whose parent is subsidiary
of North American Philips, will market cable gear in
Europe through N.V. Philips.
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Consumer Electronics®

A Section of Television Digest with Consumer Electronics
MANUFACTURING & SALES o TV o AUDIO o TAPE PRODUCTS o VIDEOPLAYERS o COMPONENTS o NEW PRODUCTS o FINANCE

STATE OF THE INDUSTRY
Sales to dealers (total market), from EIA, for week ended June 25 (25th week of 1976):

June 1976 % June 1976 1975 %
19-25 week change 12-18 to date to date change
Total TV....... 283,517 290,824 -2.5 226,623 5,154,649 4,823,584 +6.9
color . ....... 147,991 168,477 -12.2 137,154 3,012,132 2,714,562 +11.0
monochrome . .. 135,526 122,347 +10.8 89,469 2,142,517 2,109,022 +1.6
Total radio . . .. . 1,149,532 1,406,012 -18.2 957,655 15,679,415 13,637,963 +15.0
home, portable . 903,361 1,255,766 -28.1 718,973 9,756,556 9,674,398 +0.8
AM-only . . . .. 134,396 263,799 -49.1 91,158 2,103,708 2,904,067 -27.6
FM & FM-AM . 768,965 991,967 -22.5 627,815 7,652,848 6,770,331 +13.0
auto. . ... ..., 246,171 150,246 +63.8 238,682 5,922,859 3,963,565 +49.4
Port.-comp. phono. 54,559 131,038 -58.4 51,772 1,061,961 1,500,893 -29.2

Color TV 5-week moving average: 1976—131,806; 1975—124,205 (up 6.1%).

2ND-QUARTER COLOR NEAR 1.6 MILLION: Year's biggest week in color sales to dealers—
about 181, 000—wrapped up first half, bringing June sales to respectable 689, 500, some 11.6%
ahead of June 1975 and making it 3rd best June in history, EIA figures are expected to show
next week. Record June was in 1974, with sales of 784, 644.

Final week of 5-week June saw sales up about 46% from poor showing of comparable 1975
week, but far from a record for year's 26th week. June sales were at seasonally adjusted an-
nual rate of about 7.9 million sets (based on trends of last 5 years), down slightly from May's
8. 1-million pace.

First-half color sales to dealers totaled about 3, 193,000 sets, up 12. ™% from 2,834, 500 in
1975 period and representing annualized rate of 7.4 million sets. Second-quarter sales of 1,581,-
600 were at annual rate of 7.7 million vs. 7.2 million in first quarter, indicating that 7.8-8
million sales for full year might be within reach, given continued recovery.

There are continued strong indications—as evidenced by import figures and background com-
ments of domestic manufacturers—that substantial part of this year's increase is in foreign-
made sets (Vol. 16:27 p11).

* * * *

Note: Error in our color TV starting price table (Vol. 16:27 p9) for critical 19" size re-
sulted in drastic understatement of Panasonic's leader price, which should have been listed as
$420. Correction leaves Sanyo, Sharp & Philco, with $360 sets, as lowest-priced among nation-
al-brand marketers in that screen size. Median 19" price remains $400.

JULY CB EXPANSION IN DOUBT: Torrent of conflicting comments & proposals on complex CB
channel-expansion issue may force FCC to postpone long-awaited decision until after Aug. re-
cess. Chmn. Wiley & Chief Engineer Raymond Spence said at CES they hoped for expansion de-
cision in July (Vol. 16:25 pl11), Delay inevitably would push back timetable for implementing new
channels, keep expanded channel CBs off market until well into 1977,

Basic problem confronting staffers putting together proposal is lack of consensus among
trade groups, broadcasters, hobbyists, etc., in comments on controversial plan to expand Class
D service from current 23 channels to 40 or 45 (Vol. 16:24 p7). Among latest is reply comment
from EIA Consumer Electronics Group warning that expansion above 27,325 MHz (Ch. 32 if 10-
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kHz channel spacing is used) would extend spurious harmonic radiation problem—already major
cause of interference on TV Ch. 2 & 5—to Ch. 6. "That would take us into whole new geographica
areas," CEG spokesman said, ""because where you have Ch. 5, you usually don't have Ch. 6."

Decision could be reached during July, Amateur & Citizens Div. Asst., Chief Richard Everett
said, but because of lack of consensus, heavy volume of comments & replies and number of dif-
ferent bureaus involved, 'I must express reservation that we'll have it done in time."

Final meeting of full Commission before adjournment is set for week of July 26, and spokes-
man for Wiley said staff recommendation would have to be in Commission's hands some time this
week if normal procedures are followed. If issue is put on special agenda, however, proposal
could come in as late as July 23. Commissioners will ""do whatever they can to see it is decided
by the end of July," he said, "and it may or may not get done. It's going to be a close call."

Meanwhile, comments on proposal continue flooding into FCC. EIA CEG reply notes that
Field Operations Bureau is now conducting interference survey, urges FCC to consider findings
before deciding. Commerce Dept. Office of Telecommunications says ionospheric skip in 27-
MHz CB band may be cause of growing interference as sunspot activity increases over next few
years. OT states: (1) Probability of skip interference above 40 MHz is "extremely low." (2)
CB skip signals may reach all of North & Central America, and northern parts of South America
with enough strength to interfere with communications in 27-MHz band. (3) Normal range of
Class D mobile CB may be reduced from 14 to 10 kilometers in urban areas, 21 to 17 in rural
areas, if 10 interfering skip signals are present.

DIRECTORY OF HOME PROJECTION TV: Like it or not, recognize it or not, there's a budding
new industry in projection TV, dominated by small companies not in conventional TV production.
We can identify 25 firms in field now-they and their products are summarized in our directory
on p. 9—but we're sure there are more, particularly local & regional entrepreneurs, which

we haven't unearthed yet.

Field is bound to get larger before attrition sets in. Acquisition of Muntz assets by Sega
subsidiary of Gulf & Western (Vol. 16:25 p14) and Admiral's announcement it will enter field,
together with financial revitalization of Advent, are indications that larger companies and finan-
cial interests are beginning to take notice.

Projection is as old as TV itself—first b&w sets of 1930s & '40s used projection—but credit
for modern "home' set revival goes to Advent and particularly its technical dir. & founder
Henry Kloss. Credit for development of single-tube simple projection set, which uses lens
system in front of modified conventional small-screen color TV, goes to Sony, which has been
showing diminished enthusiasm for home projection since field became so crowded.

If you take all statements at face value, current production of projection TV totals about
6,000 monthly and is increasing each month. We think this figure may be a little high, but the
72, 000-100, 000 a year this represents would be less than one week's production of direct-
view sets.

There are 3 principal types of projection-TV sets which conceivably could qualify as ""home"
units: (1) Those with Schmidt optics, using 3 projection CRTs with complex lens-mirror ar-
rangements, such as Advent's original Model 1000 and Projection Systems Inc. (PSI) unit at
$4,995. (2) Those using 3 tubes with diffraction optics (lens in front of tube). Advent's 750 is
only one currently on market, but PSI plans one at $1,200-$1, 300 by next summer, and undoubt-
edly there'll be others. (3) Simple TV-set-plus-optics-plus-screen, constituting majority of
units.

In directory, we've loosely construed "home' set as potentially anything under $5,000.
Therefore, it doesn't include Eidophor units which sell upwards of $100,000, GE's Light-Valve
at about $50,000 or Image Magnification Inc.'s widely accepted Schmidt unit at $16,000. It's
pelieved about 50% of under-$5, 000 units go to homes, with bars & taverns as No. 2 class of
customer and discotheques coming up fast as result of syndication of disco videocassettes.

Leader in projection TV in terms of dollar sales probably is Advent. But Worldwide Enter-
tainment Systems (WWES), Rockville, Md., claims to be largest, and probably is in unit sales.
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WWES is headed by Allen Markoff, former Muntz dealer (who now has "fraudulent misrepresen-
tation' suit against Muntz) and Lee Girson, as result of merger of Markoff's Theatervision with
Girson's WWES., Company offers single-tube units in standard 50" diagonal (32-x-40") and 6-ft.
diagonal screens, plans 3-tube Schmidt system at $3,495 in Aug. WWES, claiming production
of 1,000 units monthly, has started national ad campaign with full-page color ads in Holiday &
Sat. Eve. Post. Company says its research shows customers for projection sets "either are

in the over-$50, 000 or less-than-$10,000 economic brackets." Projection TV has "as big a
future in the American home as TV did in 1948, enthuses Chmn. Girson.

Some others in field agree. '"What competition,' asked Tele-Theatre's Kenneth Davis, who
claims to be producing 300 sets weekly, about 1/3rd for export, at $1,695-33, 495, and plans new
unit with 70" screen in couple months. Global Video, with rear-screen single-piece unit (using
3M lens-screen system), is selling 600 monthly, increasing production and hiring reps, accord-
ing to Sales Dir. William Davidson. GV is subsidiary of Global Productions, fight-booking &
promotional firm which sponsored Evel Knievel's canyon jump. Like some other projection-TV
firms, Global offers videocassette recorders & video games as accessories. Even at $4, 995,
PSI has backlog of 800-900 orders, is shipping 30 a week, including exports to Europe, accord-
ing to company officials.

Not all single-tube systems are alike. Among variations are Global's rear-projection unit
and 2-piece system being offered by Cygnus Video Systems, offshoot of Audiophile Systems,
Indianapolis importer of hi-fi components. Cygnus unit uses 3-element 7-1/4" fresnel lens with
f1.5 speed (vs. f2.8-3.5 used in most simple systems), in combination with 17" Sony receiver,
producing added brightness. Sales Mgr. Gary Warzin says production will reach 100 monthly by
mid-Aug.; unit is sold through hi-fi dealers.

But young projection-TV business has plenty of problems. One is that anybody can make
simple single-tube system—in fact, many existing "manufacturers' started out as Muntz dealers
or distributors, then decided to roll their own. Duane Plonte of Melody Music (Cine Vision),
turning out 35 sets monthly and planning to increase to 100 in Sept., calls business '"nothing
fantastic' and laments: ""You set them up in business and they build their own." William Spell-
man, whose Miami Projection TV sells complete units, kits & components, echoes Plonte's
complaint and sees current business as little more than holding operation until there's important
technical breakthrough.

Projection's other problems are largely technical: (1) Brightness of single-tube sets is
marginal at best, and there's scramble to develop better lens systems. Keyser Video Pres.
Robert Keyser claims new 7' lens increases brightness 225%. (2) High-gain Ektalite screens
are subject to damage from fingermarks, etc. Advent, Tele-Theatre, Video-1 & others now
have new plastic screens which overcome this problem. (3) Conventional small-screen sets
used as projection sources (Sony & Toshiba are most popular) often are doctored to invert pic-
ture, prevent keystoning and even increase picture-tube voltage, which voids warranty & UL
listing and makes assembler subject to FDA (X-radiation), FCC & other regulations as TV
manufacturers.

Infant home projection-TV industry is in chaotic state. Product quality is variable—many
are barely viewable except in total darkness. It still needs couple of good inventions and plenty
of leadership. Judging from excitement that's been stirred up already, both will come along.

Only minor changes are evident in new Sears
catalog from spring book, most significant being
$15 increase in 19" color portable leader price to
$310. Leader 9" is up $2 to $247, step-up at $275
is added. Prices on 13" & 15" remain at $325 &
$340, two 19" step-ups are up $10 to $380 & $400.
New in line are 19" ($550) & 23" ($480) consoles.
Leader 25" console is up $30 to $530, step-up $20
to $580. B&w line ($78-$158) is same, Pong video
game (Atari) down $20 to $79. Under-dash FM-CB
§s$169) is added to line, lone SSB unit is up $20 to

300.

Allied Leisure says its 2- & 4-player games may
use new MOS Technology game chip (Vol. 16:23 p9).
Firm expects to receive samples in Aug., volume de-
liveries in Sept. Spokesman said Allied probably
would turn to GI if MOS is unable to deliver on sched-
ule.

General Instrument is threatening suit against
Japanese auto radio exporters, says they're viola-
ting FM-AM tuner patent. Patent covers "5-by-10"
pushbutton system that has 5 buttons, permits pre-
setting of 5 FM & 5 AM stations.
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DIRECTORY OF HOME PROJECTION-TV SYSTEMS

Screen

Company Model Pleces Size (in.) Picture Source Retall Comments
?;sviixlt bf:;pSt zigeogeam ;ggOA g ﬁxgg g :u:s, 3cfl;midt optics $3,995 up 5,000 sold

0 ideoBeam X ubes, diffraction op, 2,495 remot: trol
Cambridge, Mass. 02139 ’ P AL
(617) 661-9500
Brown's Music Store Video-Master 1 32x40 13" Toshiba 1,495 Wired
308 N. Minn, St. ’ e el
New Ulm, Minn. 56073
(507) 354-3010
Creative Optics Tele-D Theatre 1 32x40 15" Sony remote 2,950 "Teledimension"
6733 Variel Ave. depth effect
Canoga Park, Cal. 91303
(213) 883-0761
Cygnus Video Systems - 2 32x40 17" Sony 1,399 100 monthly
5750 Rymark Court by mid-Aug.
Indianapolis, Ind. 42650
(317) 849-7103
Electrohome Ltd. VideoBeam 750 2 41x60 3 tubes, diffraction op. 3,500 Same set as
809 Wellington St. N, Advent
Kitchener, Ont., Canada
(705) 744-7111
General Equipment Corp. 1 32x40 17" Zenith 1,995 500 monthly,
1401 N. Kraemer Blvd. 1 41x60 17" Zenith 2,595 1,000 in July
Anaheim, Cal. 92806
(714) 630-2022
Global Video Ind. 1 30x40 17" Zenith remote 1,995- rear projection,
1818 Westlake Ave. N. 2,295 600 monthly
Seattle, Wash. 98109
(206) 329-6300
Keyser Video Inc. Eye-Beam KVI-1 2 32x40 13" Toshiba 1,495 ceiling mount
2537 Wilmington Pk. Eye-Beam KVI-2 1 32x40 13" Toshiba 1,595 console
Dayton, O. 45419 Eye-Beam KVI-3 1 32x40 13" Toshiba 3,495 includes VTR
(513) 294-2787 - - 40x54 — - optional screen

- - 60x80 - - planned

Melody Music Co. Cine Vision 1 32x40 15" Sharp or MGA 1,195 35 monthly
2286 Fowler St. 1 32x40 15" Sony remote 1,295
Ft. Myers, Fla. 33901 1 32x40 none 895 kit
(813) 332-3904
Miami Projection TV 2 32x40 none 325 kit
304 N.E. 79 St. 2 32x40 13" Toshiba 25
Miami, Fla. 33138 2 60x84 3 tubes & lenses - planned
(305) 759-3124
Muntz Electronics Earl Muntz Signature 1 32x40 15" Sony remote - planned
Van Nuys, Cal. 91406
Projection Systems Inc. PSI Cinevision 2 75x100 3 tubes, Schmidt 4,995 30 weekly
517 Van Houten Ave. 2 - 3 tubes, diffraction 1,200- planned
Passaic, N.J. 07055 1,300
(201) 473-0180
PM Systems Corp. Cinema IV 1 27x36 13" Toshiba 1,795
3303 Harbor Blvd. Cinema IV Mod. CR 1 32x40 13" Toshiba 1,995
Costa Mesa, Cal. 92626
(714) 549-2900
Quadcon Intl. Tri-Cops 2 52x69 3 tubes, Schmidt 4,500 planned
Mountain View, Cal.
Sega of America Muntz Theatre 2 32x40 15" Sony remote 895
2550 Santa Fe Ave. 1 32x40 15" Sony remote 1,393
Redondo Beach, Cal, 90278 1 32x40 15" Sony remote 1,995 tambour doors
(213) 772-0883
Shannon Communications 2 52x69 TV set = planned
49 E. 68th St.
New York, N.Y. 10021
(212) 226-7378
Sony Corp. of America KP-4000 1 24x32 special 12" Sony 2,500 "modest" produc-
9 W. 5Tth St. tion
New York, N.Y. 10019
(212) 371-5800
Spectra-Vue 1 32x40 TV set n.a.
2214 Crosswind Dr.
Kalamazoo, Mich. 49008
(616) 382-5112
Superscreen TV Inc, 1 32x40 TV set n.a. details
101 Park Ave. 2 32x40 TV set n.a. unavailable

New York, N.Y. 10017
(212) 679-2299
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Screen

Company Model Pleces  Size (in.) Picture Source Retail Comments

Tandom Enterprises VP-2 2 ]

2323 Bluemound Rd. 2 gg)’::g ig” g:::: }’ -?gg 3(')dwee'kly .

Waukesha, Wisc. 53186 ’ Menad

(414) 786-6797 Fie TS Rt

Tape Head Co. Tele-Pro-Sys 2 n.a. none 400 kit

665 S, State St.

Salt Lake City, Utah 84111

(801) 521-3838

Tele-Theatre 1 30x40 12" Sony 1,695-3,495 300 weekly

Lawrenceburg, Ind. 47025 2 42x56 n.a. n.a. planned Aug.

(812) 537-0880

Video—l'Inc. Magna -Vision ) 32x40 13" Toshiba 2,000-2, 500 Capacity

1401 Brickell Ave. 2 52x69 13" Toshiba 2, 600 2,000 monthly

Miami, Fla. 33131

(305) 374-1373

Worldwide Entertainment Systems WES-176, 77 1 32x40 15" Sony 1,295-1,995 1,000 monthly

1148 Taft St. Stereovision 1 32x40 15" Sony 2,495 stereo sound

Rockville, Md. 20850 Megavision 2 41x60 15" Sony 2,695

(301) 424-6256 2 8-ft. 3-tube Schmidt 3,495 planned Aug.
diag.

Zygma Communications 2Zygma-Vision 2 52x69 3-tube Schmidt n.a. British import;

301 Park Ave. planned

New York, N.Y. 10022
(212) 972-1220

Gross margins of appliance-TV retailers dipped
from 30.6% in 1974 to 27.6% last year, according to
NARDA costs-of-doing-business survey. Before-tax
profits slipped from nearly 7% to slightly more than
2.5% "'with rising operating expenses continuing to
chew away at profits," Exec Vp Jules Steinberg said.
Survey covered sales operations only. Gross mar-
gins of 141 audio specialty dealers included in new
CDBS survey were above 38%, with before-tax pro-
fits of 4.25% and sales volume increase of 14%.
NARDA exec. committee backed off ambitious private-
label program, voted to remove all white goods,

TV & audio from Traffic-Builders Div. Move halts
plan announced at April convention to offer members
private-label speakers (Vol. 16:14 p12). Though
dropping program, NARDA hopes "'our major sup-
pliers will get the message and clean up their own
distribution policies," Pres. Hardy Rickbeil said.
Committee also voted to: (1) Explore possibility

of establishing West Coast Institute of Management.
(2) Strengthen representation in Washington, possi-
bly through tie-in with American Retail Federation.
(3) Develop ways to increase membership. Address:
Suite 222, 2 Northside Plaza, Chicago, Il. 60606.

Decision on motion by Japanese TV manufacturers
to have International Trade Commission drop unfair
import competition investigation is expected from ITC
Judge Myron Renick within 2 weeks. At hearing last
week, Japanese argued that dumping export prices
and export subsidies alleged in Sylvania's complaint
are beyond ITC's jurisdiction. In separate argument,
Mitsubishi Corp. & Mitsubishi International asked
they be dropped as defendants since they no longer
market in U.S. TV produced by affiliate Mitsubishi
Electric. ME now sells here through subsidiary
Melco Sales. Also pending is ruling of U.S. Philadel-
phia Dist. Court Judge Leon Higginbotham on whether
ITC is entitled, as part of TV probe, to copies of
non-confidential filings of all parties in $900-million
antitrust suit Zenith & National Union Electric are
pressing against Japanese,

Game Plans: Fairchild VES (Vol. 16:25 p13)
was submitted to FCC labs last week, probably
will undergo first type-approval tests this week.
VES is first cartridge-based game to face stiff tests
under FCC Class I TV device regulations. FCC
approved Enterprex Apollo 2-player, 4-game under-
$1