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Broadcast - Cable

COURT RULES FETUS PROGRAM INDECENT: FCC says
WAGA-TYV is justified in refusing to air candidate's program
4-5 p.m., asks for comments on conflicting laws. (P. 1)

BUSH, CLINTON PUSH TELECOMS: Neither candidate
answers specific broadeast questions, but Bush hits excessive
regulation. Clinton pushes competition. (P. 2)

ELECTION PRESAGES CHANGE, regardless of winners.
Congressional shuffle cer'tam, pohcy—makers to move.
Clinton friends line up, just in case. Media benefit from
close race. (P. 3)

DIGICIPHER DEAL NEAR: PBS to become first U.S.
broadcaster to use d1g1ta.1 compression to deliver programs
to stations. Others signing on. Deal means SCPC version,
plus new algorithm. (P. 5)

$105,000 INDECENCY FINE levied because of Howard Stern
Show. Several more fines against program in pipeline. (P. 5)

GHOST-CANCELING CLEARED: FCC opens door to
immediate launch on line 19. Philips chips for transmitters
available, receivers due this month. Studio-to-transmitter
VIR may be affected. (P. 6)

WIDER CABLE APPEAL LIKELY: Review of rate
regulation, program access, indecency, leased access and
other sections expected. Score card needed to keep track of
players. Oral argument Dec. 7. (P. 6)

COURT AND, FCC HIT FETUS COMMERCIALS:
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Consumer Electronics

GHOST-CANCELING SYSTEM, given FCC go-ahead,
foreseen in sets by 1994. Remaining challenges are to cut
cost from $4,000 to consumer price and to sell it. (P. 9)

ZENITH RESTRUCTURING, reports $41.8-million loss in 3rd
quarter. Company will drop about 400 U.S. employes.
Japanese companies report profit declines. (P. 10)

MITSUBISHI 40" TUBE TV, with list price below $5,000, rolls
out to more than 260 storefronts starting this week. Set
being assembled in Ga. plant. (P. 10)

NINTENDO-SEGA GAME continues, each claiming upper
hand in market share. Sega keeps battling in Accolade
case. (P.11)

JVC'S 'DRASTIC REORGANIZATION' aimed at
diversification and improved finances, strengthens market
responsibilities. (P. 12 and Personals)

PHILIPS AND SEGA NEAR SETTLEMENT on videogafne
patents dating back to Magnavox Odyssey days. (P. 12)

DCC LAUNCHED IN U.S. by Technics in 12 markets at
$1,000 list. MiniDisc due next month in 1 ,000 storefronts
here. Sony dedicates MD disc plant. (P. 13) j

NEW HIGH-END CAMCORDERS sparked by Sony
'Camcorder Station' Hi8 and Nikon and Yashica clones, tiny
Hitachi model, Sharp Viewcam, JVC lens. (P. 14)

Program on abortion showing fetuses is indecent, U.S.

Dist. Court, Atlanta, ruled Oct. 30 and WAGA-TV Atlanta is justified in assigning program by congressional
candidate Daniel Becker to "safe harbor" hours of midnight-6 a.m. when fewer childern are likely to be in
audience. Later same day, FCC Mass Media Bureau ruled on complaint by Becker, saying that until

Commission "provides definitive guidance...
program be broadcast during safe harbor hours.

it would not be unreasonable" for licensee to require that

Dispute has arisen because of conflict in federal laws —- one that requires stations to provide reasonable
access to candidates and prohibits them from censoring political programming, another that prohibits
broadcast of indecent material. Unlike court, FCC didn't flat out rule that Becker program was indecent.
He had sought to air program on WAGA-TV 4-5 p.m. Nov. 1, and complained to Commission when station
refused that time period. WAGA-TYV, in turn, sought restraining order from court to prohibit program from

being carried then.

o F.gzg.: had submitted brief to Judge Robert Hall same day as both rulings, claiming that it alone has
jurisdiction over case. However, Hall ruled that his court did have jurisdiction and that his order would stand
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unless FCC acted by 5 p.m. Oct. 30 —- about time Commission released its order. Hall also ruled that
Commission hasn't been diligent in acting on licensees' requests and complaints from several jurisdictions
about fetus commercials.

ion (which roved Mass Media ruling) said it has "determined that further and
comprehensive review of these complex issues is necessary," asked for comments by Jan. 22, replies Feb. 23.

BUSH AND CLINTON PUSH TELECOMMUNICATIONS INVESTMENT: Encouraging spending on
telecommunications infrastructure is high-priority item for both President Bush and Democratic challenger
Bill Clinton, they said in response to our questions about their postelection plans. Neither answered specific
questions about broadcasting -- or about other telecommunications issues —— but both said communications is
critical to national future.

At FCC and in other forums, President said he has supported reducing "the excessive regulatory burden
on television and radio broadcasters which limits their ability to compete with other electronic media."

Same is true about FCC efforts to encourage competition "within the local exchange and speed the
introduction of innovative communications technologies," Bush told us in letter.

"Elements of my comprehensive telecommunications policy include targeted federal research and
development done in partnership with business, reform of federal radio spectrum management to make more
spectrum available on a more timely basis to the private sector, and breaking down foreign barriers to U.S.
telecommunications exports," Bush said. "An efficient, responsive advanced communications and
information infrastructure is essential to our nation's global competitiveness... You can trust me to press,
over the next 4 years, for the policies that will make that infrastructure a reality."

Bush said nation's communications infrastructure should be developed "in response to the real needs of
American consumers and businesses -- not some government bureaucracy's rigid vision of the future." To
achieve that end, he said, "we need to continue the work of introducing competition and reducing
unnecessary regulatory barriers... including the local telephone exchange. We do not need a massive,
ill-defined government spending program coupled with inflexible regulatory policies mandating the
deployment of government-favored technologies by industry... For the past 4 years, we have practiced what
we preached."

Clinton told us "grand strategy from the White House" won't be enough to achieve his goals on
communications issues: "Success will require a meaningful partnership with all concerned -- from Congress
to the industries involved to consumer representatives. Through that partnership, we can hopefully
maximize -- and appropriately reward -~ individual initiative and minimize the need for regulation to
protect vital public interests." Clinton, like Bush, answered none of our 16 questions directly, with
communications aide telling us: "We're just issuing general statements and not getting into the nitty-gritty."

In his letter, Clinton said: "To be sure, telecommunications is not just another industry... But we cannot
assume that regulation is always the appropriate response to any problem in this field. Regulations should
not be adopted in a vacuum. We must assure that the anticipated benefits of regulation are real and that
they can be amply justified by the costs to the public and to the affected industries."

Clinton's running mate Sen. Gore (D-Tenn.) was outspoken backer of new cable law, returning from
campaign to vote in Senate to override President's veto. Clinton has cited reregulation of cable industry as
example where new govt. action was necessary because of lack of competition. Clinton said: "The economy
remains the overriding factor in the development of any domestic policy. Rapidly changing technology,
high—quality service, and consumer satisfaction —- these basic parameters cannot be achieved if the economy
continues to falter. If telecommunications industries and services are to thrive, we must provide
opportunities for investment in new technologies, for the creation of new jobs and for healthy competition."

Democratic and Republican strategists alike tell us that Clinton-Gore campaign, if successful, "is a
very, very long way" (as one source put it) from both process and structure of deciding who will fill any
positions in new Administration's telecommunications structure -- at FCC, Commerce and other agencies:
"They just haven't had time to consider that phase, let alone make any decisions, and it will be some time
after the election before they do... There just won't be any immediate pressure to fill those types of jobs."

If Clinton is elected president, there will be 2 differences from current regime, FCC Chmn. Sikes said
last week: (1) "I won't be chairman." (2) Commission would "[tend] to be more regulatory." Speaking at



VOL. 32, NO. 44 TV DIGEST—3

Freedom Forum Media Studies Center conference, Sikes said there has been "bipartisanship in the
Commission on policy-making."

LECTION WINDUP PRESAGES WASHINGTON CHANGES: Regardless of what happens in elections
tomorrow, big changes are coming in Washington communications policy-making. Big shuffle is expected in
both houses of Congress, and some policy-makers will move on even if President Bush wins, we're told.
Changes, obviously, would be even bigger if Democratic challenger Bill Clinton wins. Meanwhile, media
continue to be beneficiary of suddenly tighter race.

i m m mmi "in real trouble" are 10-year veterans Reps.
Sikorski (Minn.) and Kostmayer (Pa.), according to veteran congressional observer and lobbyist who asked not
to be identified. Democrats on his "watch list" are Reps. McMillen (Md.), whose opponent because of
redistricting is Rep. Gilchrest (R) in race now rated toss-up; Lehman (Cal.) and Swift (Wash.), who has
announced he wouldn't seek another term in 1994. Commerce Republicans "in trouble" include Reps. Ritter
(Pa.), Holloway (La.), who is being opposed by incumbent Rep. Baker (D), and Bilirakis (Fla.). On "watch" list
are Judiciary Committee members Mazzoli (D-Ky.) and Copyright Subcommittee Chmn. Hughes (D-N.J.),
according to our source.

Even before election, at least 7 members were leaving Commerce Committee -- 5 retiring and 2
defeated in primary. Ranking minority member Lent (N.Y.) and ranking minority member of Telecom
Subcommittee Rinaldo (N.J.) are among those retiring, plus Reps. Scheuer (D-N.Y.), Eckart (D-O.), Harris
(D-Ala.). Defeated in primary were Reps. Bruce (D-I1l.) and Dannemeyer (R-Cal.), who was running for
Senate.

Senate Commerce Committee Chmn. Hollings (D-S.C.) has faced particularly tough campaign against
ex-Rep. Hartnett (R-S.C.) in bid for 6th Senate term. Washington sources say he's GOP's No. 1 Senate
target. Fund-raiser for Hollings told us "it's really close," but he's now expected to win. Commerce
senators also on "watch list" are Packwood (R-Ore.) and Kasten (R-Wis.). Should Clinton-Gore ticket win,
Tenn. Gov. Ned McWherter (D) will appoint Senate successor for Gore to serve until next election. That
would give Tenn. 2 Senate races in 1994, as is case this year in Cal. Rep. Cooper (D-Tenn.), member of
Commerce Committee, is known to be interested in Gore's Senate seat.

n vi ring several communications policy-makers during 1977-1980 Carter
Administration back into limelight, according to several sources. They include Washington lawyers Charles
Ferris (FCC chmn. in Carter Administration), Philip Verveer, Frank Lloyd, Thomas Casey, Lewis Paper (all
former FCC officials), Jonathan Blake, Craig Blakely, along with congressional staffers Antoinette Cook,
David Leach, Larry Irving and Roy Neel, aide to vice presidential candidate Gore. Add to those names
Sharon Nelson, chmn. of Washington State PUC, and L.A. attorney Robert Birchet, who (along with Verveer)
attended Georgetown with Clinton.

As campaign winds down, Presidential candidates made flurry of network time buys and increased their
appearances on talk shows. CNN's Larry King had Clinton Wed. night, Perot Thurs., Bush Fri. with normal
30-min. interview program increased to hour. In each case, candidates took questions from viewers. All 3
also were on ABC's Prime Time Live Thurs. night in taped interviews. Bush, Perot and Clinton also have
been frequent guests on networks' morning news shows. On election eve, Clinton and Perot each bought 30
min. on ABC (Perot also purchased 7-7:30 p.m. Sun. night on ABC) preceding start of Mon. Night Football at
cost of $500,000 each. As of last Wed., ABC said Perot had spent $12.3 million on network, Clinton $7.9
million, Bush $1.18 million. ABC had projected only $4 million in Presidential campaign spending this year,
down from $5.9 million it collected in 1988 campaign.

Bush turned down NBC offer to sell him 30 min. election eve. As result, Perot bought two 30-min.
segments (10-11 p.m.), to be preceded by Clinton half-hour. Candidates are paying $900,000 each for those
NBC half-hours. NBC said 3 major candidates have spent $15 million on network -- Perot $6.3 million, Bush
$5.5 million, Clinton $3.2 million. From Labor Day through Wed., Bush had $4.07 million on CBS in prime
time, Perot $4.04 million, Clinton $2.42 million. Clinton and Perot separately have reserved election eve
half-hour on CBS at cost of $628,000. Clinton also has purchased election eve time on all networks to air his
"The Man from Hope" 13-min. video that only C-SPAN carried during July Democratic convention in N.Y.
None of spending figures include TV spot buys in states considered critical, radio or cable.

CBS, NBC and ABC plan to start their election night coverage at 7 p.m., continue as long as needed.
For first time, CBS News is asking viewers to call in on 800 number or send questions by fax to network
correspondents.
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and others last week renewed requests that

networks withhold projecting Presidential winners until polls have closed in all states. Generally, networks
repeated earlier statements that they would declare winner once a candidate has received necessary 270
electoral votes. Solution to problem, networks and several independent studies have said, is uniform closing
time for all state polls rather than staggered by time zone as now is case. At least 4 West Coast CBS
affiliates —— KOIN-TV Portland, Ore., KXTV Sacramento, KJEO Fresno and KVAL-TV Eugene, Ore. —-
announced that they won't air network projections until shortly before their polls close —- 11 p.m. EST.

Despite several objections, President Bush signed
HR-6180, bill to authorize appropriation for FCC and NTIA,
while also making official NTIA's authority and requiring
FCC to set AM stereo standard. White House said bill
"contains some problematic and unnecessary provisions,"
including: (1) Section that restricts Commerece Secy. from
reassigning any NTIA function without first reporting
proposal to Congress and waiting 90 legislative days. (2)
Section that will "unnecessarily micromanage NTIA's
responsibility for federal use of the radio frequency
spectrum by detailing specific requirements for public
participation.” More than decade after FCC chose to let
marketplace decide which AM stereo system would succeed,
it now must start rulemaking within 60 days to set single AM
stereo transmission standard and adopt standard within
year. Said EIA Consumer Electronics Group Vp Gary
Shapiro: "If a single system is adopted, radio manufacturers
are more likely to bring AM stereo receivers to market, and
AM broadcasters can be confident in beginning the process
of upgrading to stereo transmission." AM stereo legislation
also won qualified support of NAB Pres. Edward Fritts, who
said Assn. has "always felt that the FCC should have
established a standard for AM stereo -- better late than
never." Bush also has signed S-1623, Audio Home Recording
Act, which provides for royalties to be paid on tapes,
including requirement for Serial Copying Management
System to limit digital audio copying.

Dispute between Muitimedia and Rep. Glickman
(D-Kan.) ended Oct. 27, but company said it still will seek
FCC ruling on constitutionality of political editorial rule
(TVD Oct 26 p7). Glickman withdrew his FCC complaint in
return for Multimedia promise to provide him with time for
50 daily 30-sec. replies on same channels as carried 100
daily Multimedia editorials, plus 50 more on other channels.
Milton Gross, chief of FCC's Political Programming Branch,
said that if Multimedia pursues declaratory ruling it would
be handled through FCC's normal processes, which probably
means it wouldn't be completed before election. Meanwhile,
RTNDA said political editorial rule is "a regulatory dinosaur
designed only to make it easier for politicians to hijack free
television time." RTNDA agreed with Multimedia that rule
is unconstitutional limit on free speech and "otherwise bad
public policy." RTNDA Pres. David Bartlett called
enforcement moves arbitrary and capricious: "In a world
rich with different television outlets, subjective judgments
about editorial fairness should be made by viewers, not
politicians, bureaucrats or special-interest groups."

Entertainer Bill Cosby, who just ended 22-year
association with NBC TV, is negotiating to buy network,
according to his publicist David Brokaw. "It's for real," said
Brokaw. "It is serious. It's not a rumor... He's obviously got
some ideas about quality TV." In accepting induction into
Academy of TV Arts & Sciences Hall of Fame earlier this
month, Cosby was very critical of way blacks are portrayed
on TV (TVD Oect 12 p7). His worth is estimated at more than
$300 million by Forbes magazine, and AP reported he's
seeking other investors. Other groups also want to buy
network and its stations (TVD Oct 26 p9). NBC and its
parent, GE, as usual had no comment.

U.S. Appeals Court, D.C., "improperly substitute[d]
its judgment for that of Congress" when it overturned
definition of cable system in case involving SMATVs, NCTA
said in brief asking U.S. Supreme Court to hear case.
Congress had endorsed FCC definition that SMATV system is
cable system, and therefore subject to local regulation, if it
crosses public rights of way or serves buildings that aren't
commonly owned. However, Appeals Court said there was
no "rational basis" for allowing local regulation of SMATVs
serving buildings that aren't commonly owned. NCTA brief
supports petition filed by U.S. Solicitor Gen. seeking
Supreme Court review. NCTA said divided Appeals Court
decision "failed to accord Congress the requisite deference
in legislating" and Congress doesn't have to specify its
reasons for drawing particular regulatory line as long as
"there is no invidious discrimination... It is rare indeed where
a court has found an act of Congress unconstitutional on
equal protection grounds where the challenged
classifications do not involve protected classes or
fundamental interests." NCTA said that decision
overturning part of 1984 Cable Act "upset a carefully
balanced legislative and regulatory scheme [and] freed from
regulation entities that can serve relatively large groups of
subscribers." Decision opens door to unfair competition to
traditional cable systems by unregulated entities, NCTA
said, and encourages unregulated "cream-skimming."

Room for growth in international cable is illustrated
by new NCTA report. In contrast to U.S., where 60% of TV
households subscribe to cable, figure is less than 1% in
former Soviet Union, Czechoslovakia, Iceland, Korea, Poland
and Turkey, NCTA said. Even with all activity that exists in
U.K., cable penetration there is only about 2%. Other
penetration rates include France 4%, Hungary 4%, Israel
6%. On high end is Belgium (92% penetration), Netherlands
80%, Canada 77%, Switzerland 76%, Luxembourg 69%. As
percentage of households passed by cable, Sweden has
highest penetration (91%), followed by Switzerland 90%,
Netherlands 89%, Finland 84%, Denmark 72%, Norway 71%,
U.K. 60%. Separate NCTA report on U.S. cable
developments, also released last month, quotes Warren
Publishing's TV & Cable Factbook as saying that 33% of all
cable subscribers have 54 or more channels, up from 3.8% in
1985, and another 60.2% have 30-53 channels, vs. 54.8% in
1985.

Investment banker Warburg, Pincus is buying "major
stake" in Comecast's U.K. cable operation with investment of
$95 million, investment banker's Managing Dir. Howard
Newman said. As part of deal, Bankers Trust International
will invest another $16 million. Newman said he believes
deal is "the first move by any major institutional investor
into U.K. cable." He said firm, which is investing through
limited partnership that it organized, is "very excited" about
prospects for U.K. cable-based telephony, as well as new
program services that will make cable itself more
attractive. Firm could make more U.K. cable investments in
future, Newman said. Warburg, Pincus wouldn't say
specifically what percentage of Comeast's U.K. cable
interest it would own. Agreement is subject to regulatory
approval.
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DIGICIPHER DEAL NEAR: In first deal involving U.S.
broadcaster, PBS and General Instrument (GI) are finalizing
agreement for public and educational broadecasters to sign up
for GI's digital multichannel NTSC compression system for
satellite delivery of programming to stations and others,
officials confirmed. Deal will: (1) Lenghthen GI lead over
other NTSC compression systems. (2) Include launch of
single-channel-per-carrier (SCPC) version of Gi's
DigiCipher. (3) Set stage for developing improved version of
DigiCipher with AT&T.

PBS and GI are finalizing letter of intent for consortium
led by PBS to buy DigiCipher equipment for satellite relay of
programming to PBS affiliates and others, Howard Miller,
PBS senior vp-best. operations and engineering, confirmed.
He said letter should be signed within week or 2: "This is not
final, but obviously we want to move ahead on this." PBS
needs to have compression system in place by Dec. 1993,
when AT&T's Telstar 401 satellite is scheduled to be
operational, so Miller said decision is needed almost
immediately. Deal will cover much larger group than just
PBS and its 180 affiliate stations, Miller said. He wouldn't
identify others, but they're expected to include most of
other state noncommercial broadeasting and other
educational groups that will share satellite space on Telstar
401. PBS has 5 Ku-band transponders on satellite (enough
for about 20 program services using compression), plus
option for 5 more transponders.

"Obviously, PBS is very important because they have
taken a leadership role in evaluating the technology and
making a selection," said GI Business Development Vp Mark
Medress. In addition to being leading educational group, PBS
has been active in CableLabs process to select digital
compression system. "At least one of the CableLabs parties
has concluded that we're the guy," GI Advanced TV Vp
Robert Rast said. Noting that GI already has made several
overseas DigiCipher sales, he said "a lot of domestic business
is just hanging over the edge of the table ready to fall into
our lap." Cablevision Systems, which wasn't part of
CableLabs process, is only domestic DigiCipher customer to
date and at start it plans to use DigiCipher only to transmit
ads to cable systems.

PBS deal includes 2 significant changes in DigiCipher:
(1) DigiCipher will include SCPC capability, instead of being
offered only in time division multiple access (TDMA)
version. Latter is considered more efficient user of satellite
capacity and allows smaller dishes, but it requires that all
programs on transponder be uplinked from single site. PBS
group wants multiple uplink sites, for variety of
programmers and for remote program origination, including
remote newsgathering. That requires SCPC capability,
which will be available for DigiCipher by next summer,
Medress said. GI plans to build DigiCipher units capable of
receiving either TDMA or SCPC, adding only small amount
to complexity of unit, he said.

(2) GI and AT&T will cooperate on improved
compression algorithm for DigiCipher, which eventually will
be proposed to Motion Picture Experts Group (MPEG)
standards-setting entity. Miller said that current MPEG
standard includes compromises for computer and similar uses
that potentially degrade video quality and increase cost.
Medress said GI and AT&T will combine their compression
algorithms to come up with "entertainment profile" version
of MPEG that has as much compatibility as possible without
compromises. He said details of new version still are being
worked out with AT&T, but companies plan to go ahead with
it regardless of whether MPEG accepts it. As result, all
future DigiCipher receivers will be upgradeable to use new
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"joint compression algorithm" when it becomes available,
probably in 1994, Medress said. He said change will require
"fairly modest extension" of current DigiCipher, and units
will be designed so customers can make changes themselves
easily when time comes.

RECORD $105,000 INDECENCY FINE: FCC last week
notified KLSX(FM) L.A., that it's liable for record $105,000
fine for indecent broadcasts on Howard Stern Show in at
least 12 instances in Oct.-Dec. 1991. Action had been
expected (TVD Oct 26 pb) and Commission sources tell us
there are several other indecency complaints against Stern
"in the Commission pipeline that haven't reached the 8th
floor yet." Week ago, FCC fined 3 Infinity Bestg. FM
stations $2,000 each for single incident of indecency on
Stern program, which now airs in 10 markets and is produced
at Infinity's WXRK(FM) N.Y.

In letter -- approved unanimously by FCC members --
to KLSX licensee Greater L.A. Radio Inc., station was given
30 days to respond to indecency finding. Commission
released partial transcripts of Stern shows, saying: "We
believe the subject excerpts... are indecent in that they
contain language that describes sexual and excretory
activities and organs in patently offensive terms." Also,
Commission said, indecent programming was aired 6-11 a.m.
"when there was a reasonable risk that children may have
been in the audience," making programming "legally
actionable." Official of licensee said letter hadn't been
received, had no comment.

Among passages FCC found indecent were those on
masturbation, Stern's sexual exploits, Pee Wee Herman and
sexual innuendo from Madonna music video.

Standard fine for indecency violation is $12,500, but in
levying $105,000 penalty Commission said: "We believe the
egregious nature of the material, as well as the substantial
number of days [12] on which the indecent material was
broadeast, severely aggravate the violation(s)."
Enforcement Div. of FCC Mass Media Bureau had written
KLSX July 2 and Aug. 27 asking for explanations of
indecency complaints against Stern. They were filed
principally by ex-L.A. resident Al Wescott (who now lives in
Las Vegas). He provided Commission with tapes of

. broadeasts, also complained to advertisers who aired spots in
Stern program.

Infinity has application at FCC to purchase 3 radio
stations from Cook Inlet Bestg. Sen. Helms (R-N.C.) and
Donald Wildmon of Morality in Media are opposing
transaction because of Stern program. Commission official,
asked whether continued complaints would have adverse
impact on transaction, said: "That's an interesting
question." Move also is under way in various cities, with
organized opposition in Detroit, to prevent spread of Stern
program to other markets. His show is rated No. 1in N.Y.
and L.A. He often makes barbed comments about FCC on
air and has titled collection of outtakes from program
"Crucified by the FCC."

—+—

Emmy Awards for engineering technology presented
by NATAS: A.B. Dick, CBS Labs and Chyron for character
generators; CBS for triax camera connectors; AMS
Industries for digital TV audio; Panasonic (Matsushita) for
1/2" digital VCR; NHK for 1/2" composite VCR; Philips
Best. for camera technology; Hubert Schlafly for broadband
cable technology; Thomson Consumer Electronics for digital
compression; Vistek for standards conversion.
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GHOST-CANCELING CLEARED: FCC opened door on

eve of Halloween to almost immediate launch of
ghost-canceling for TV broadcasters, saying Oct. 27 it will
suspend enforcement of rules prohibiting use of line 19 of
vertical blanking interval (VBI) for ghost-canceling.
Commission said it will launch rulemaking as soon as possible
to formalize allowing broadcasters to use line 19
permanently, as requested (TVD Aug 17 p3) by Advanced TV
Systems Committee (ATSC). ATSC earlier selected Philips
Labs system as best ghost-canceling method.

Broadcasters will take advantage of FCC rules waiver
very soon, ATSC Exec. Dir. Robert Hopkins predicted: "You
could probably buy a [ghost-canceling] box today. I think
you'll see it starting fairly rapidly at cable headends, but it's
harder to say when you'll see TV sets manufactured with
ghost-canceling equipment.” Cable operators are expected
to be first users of such receivers. Units at headends,
combined with ghost-canceling equipment installed by TV
stations, would eliminate any ghoests inserted between
broadcast tower and headend, allowing clearer signal to be
received even by cable subscribers without their own
ghost-canceling receivers.

First production chips for broadcast transmitters are
available now under Philips licensing agreement with
Tektronics, said Philips Labs Electronies Systems Dir.
Amihai Miron. Chip set will cost each broadcaster less than
$1,000, he said. Philips itself plans to ship first receiver
units for headends this month, Miron said. Units are priced
at $4,000-$5,000, he said, but Philips expects to have
consumer-priced devices suitable for receivers by 1994.
Consumer units would eliminate ghosts from over-air
signals, as well as any caused by cable system. Miron
confirmed earlier report that Philips has received orders
from cable operators for at least 200 ghost-canceling
receivers.

FCC said it's in public interest to suspend enforcement
of current rules, which limit use of VBI line 19 to Vertical
Interference Reference (VIR) signal. VIR, which was
intended to help color correction, is virtually unused.
Agency rejected blanket waiver approach suggested by
ATSC, saying that there may be other unidentified uses of
line 19 that could be discovered in rulemaking process. It
also said granting individval waivers to allow line 19 to be
used for ghost-canceling would cause unnecessary delays and
administrative burdens. Broadecast ghosts are "the most
significant reception defect" in NTSC signals that hasn't
been eliminated or minimized, FCC said. It said that
allowing ghost-canceling equipment to be used immediately
would quickly identify any interference problems caused by
Philips system. ATSC already has completed its own
ghost-canceling tests.

One minor dispute emerged. Westinghouse Bestg. will
tell FCC there's continued need for VIR signal on line 19,
said Raymond Benedict, company's communications mgr. He
disputed FCC statement that line is virtually unused for
color correction, saying that 90% of TV stations use it to
correct color and contrast of picture leaving transmitter
site: "Most of our engineers said they will give up
ghost-canceling before they would turn off the VIR."
Transmitter color correction is most important for older
UHF transmitters, he said.

However, NAB Advanced Engineering Dir. Lynn Claudy
said there's alternative -- VIR signal can be transmitted on
other VBI lines. In fact, he said, manufacturer Tektronix is
preparing field notice on how to change line for VIR: "There
is no reason to mandate that a specific line be tied up for
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VIR. And it is very advantageous if ghost-canceling has a
single line mandated by the government. It's a tradeoff."
Claudy also said that FCC action clearing line 19 doesn't
ghost~-canceling, although rulemaking proposed by ATSC
would allow line 19 to be used only for ghost-caneeling.

WIDER CABLE APPEAL LIKELY: As more cable
companies signed on to appeals of 1992 Cable Act, industry
officials predicted that protests would extend far beyond
must-carry and retransmission consent. Further appeals are
expected after FCC enacts rules implementing Cable Act.
Meanwhile, U.S. Dist. Court, D.C., decided not to combine
Turner Bestg. and Daniels appeals of must-carry, but will
handle both at same time, with oral argument Deec. 7.

Congress "has no concept of how bad it screwed this
[cable regulation] up," CATA Pres. Stephen Effros said. He
said there's "internal inconsistency" between requirement
that rates be comparable with those in truly competitive
situations and that cable systems be allowed reasonable
profit because none of those in competitive environments
has reasonable profit.

Partly as result, Effros predicted that virtually all
major sections of Cable Act —- including rate regulation,
program access, leased channels, indecency rules and
must-carry -~ would be challenged in court: "This whole
thing will be on its ear in 10 years, possibly even within one
year." Effros said he hopes that U.S. Dist. Court, D.C., will
act before Dec. 4, implementation date for some must-carry
provisions, to delay must-carry. In meantime, he said he's
advising his members to continue operating their cable
systems "in a rational way," rather than trying to act on
basis of someone's "guess" as to what Act means. Neither
price caps nor rate-of-return regulation will work for cable,
Effros said: "If they are going to regulate us the way they
do telcos, rates are going to go up, not down." Best
approach, he said, would be for FCC to allow cable systems
to set rates within certain percentage (possibly 20%) above
or below median price for comparable systems.

Scorecard will be necessary to keep track of players in
must-carry/retransmission suit. Those joining so far include
Family Channel, E! Entertainment, INTV, NAB, QVC, USA
Network, public broadcasters -— APTS, CPB, PBS. QVC
added channel positioning to portions of 1992 Cable Act
being challenged in Turner suit. QVC Chmn. Joseph Segal
agreed with Turner that must-carry violates First
Amendment free speech provision and said "proposed ..
uncompensated expropriation and repositioning of cable
channels is a multifaceted violation of Fifth Amendment
protection of private property." INTV hired Sidley & Austin
law firm to defend independent stations' position in fighting
appeals of must-carry and retransmission provisions. Lead
counsel for INTV will be Rex Lee.

Meanwhile, NAB established schedule for 4
members-only meetings to explain implications of new cable
law. First 2 sessions will be in Washington Nov. 9 (at NAB
hq for group owners only) and Nov. 12 (Hyatt-Regency
Hotel, Crystal City, Va.), then Nov. 13, Stouffer Hotel, St.
Louis, and Nov. 16, Radisson Hotel, San Francisco. Cost is
$125 —- 202-429-5362. NCTA plans similar sessions with its
members (TVD Oct 26 p3).

—.——

GE Americom said its new cable TV satellite, Satcom
C-4 at 135° W, is operational. It said satellite is
transmitting color bars on TR 15.
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OPTIMISM FOR VDT: Video dial tone (VDT) services may
be delivered more quickly and less expensively than had been
forecast, according to presentations last week at FCC's
Yideo Dial Tone Day. Commission hosted demonstrations of
new services and sponsored lunchtime presentations by
companies such as AT&T, Bell Atlantic, Broad Band
Technologies, Corning, USA Video.

Corning's Timothy Regan said it will cost far less than
some estimates of $450 billion to install fiber-to-curb for
residence, presenting analysis that put cost less than half
that figure. Corning said others failed to consider declining
costs of fiber technology. Its analysis centered instead on
incremental cost of adding fiber for replacements and new
construction while curtailing installation of copper. Using
that approach, Corning said that installing narrowband or
broadband fiber could be accomplished well within today's
$7.5-billion annual telephone industry construction budgets.

FCC Chmn. Sikes said that improvements in
compression technologies in last few years have accelerated
projections that it would be turn of century before VDT-like
services would made it into homes. When concept was
proposed in 1988 in NTIA's Telecommunications 2000 report,
Sikes said, there was no way of knowing that copper would
be basis on which first generation of VDT services would be
offered. Demonstrations, including Bell Atlantic's
Asynchronous Digital Subscriber Loop (ADSL), showed that
acceptable picture quality is possible, although it costs as
much to equip lines with ADSL as it does with fiber. Bell
Atlantic spokesman Larry Plumb said ADSL technology could
be used to introduce consumers to video while waiting for
copper to be replaced. Arthur Bushkin, who heads Bell
Atlantic's ADSL efforts, said company plans to offer 2
services —- compression and video storage. USA Video,
Dallas-based startup, demonstrated VDT service that would
offer video and audio on demand basis that was compatible
with ADSL, and fiber, using menu to allow customer to
choose selections. Broad Band Technologies demonstrated
multilayered VDT service that required fiber network to
operate.

_._

Anti-Defamation League (ADL) filed complaint with
FCC against WGST(AM) Atlanta and talk show host Miles
Smith, known on air as "Ralph from Ben Hill." Complaint
charges that Smith "incited lawless action and violence,
particularly singling out Jews and Koreans," during Atlanta
riots following April 29 court decision in police beating of
Rodney King in L.A. Complaint cited these alleged Smith
statements on air, with song "Burn Baby Burn" playing in
background: "Let's take it to the streets, brothers... We got
mobs in the streets. They're burning L.A. down. Burn baby
burn."

Independent KKFT (Ch. 20), Ft. Scott, Kan., went on
air Oct. 16 under ownership of Family Bestg. Jerry
Montgomery is 48% owner and pres.-gen. mgr.;
Secy.-Program Dir. Donna Montgomery also owns 48%.
Montgomerys have interests in KTVYC Cedar Rapids, Ia., and
permittee in Grand Island, Neb. KKFT debut raises U.S.
operating TV stations to 1,503, of which 1,135 are
commercial, 368 noncommercial.

FCC waived one-to-market rule and approved
purchase of KCML(FM) Hanford, Cal., by Harry Pappas,
owner of KMPH (Ch. 26) Visalia-Fresno, which puts Grade A
signal over Hanford. Commission said it will "result in
significant public interest benefits without a significant
impact on the level of diversity and competition in the
Fresno-Visalia market."

TV DIGEST—7

Communications Equity Assoc. (CEA) is forming new
limited partnership to invest in European communications
businesses. Lead firms in new Baring Communications
Equity Ltd. are CEA and Baring Venture Partners,
investment affiliate of Baring Bros. & Co. Ltd., but
partnership is seeking additional limited partners. It's to be
capitalized at $98 million by March 31, according to
offering, and will take "significant minority positions" in
cable, satellite TV, radio and TV broadcasting, publishing and
information services. Jeffrey Montgomery, managing dir. of
partnership, compared European situation to U.S. in 1980s,
when communications was "one of the fastest growing and
most attractive industries for investment in the U.S. Similar
structural changes are now occurring in the European
communications industry."

FCC Chmn. Sikes underwent surgery Oct. 29 for what
was described as "a small localized malignant tumor on the
prostate. The surgery was successful. The probability of
recurrence under these circumstances is very low."
Operation was performed at Suburban Hospital (Bethesda,
Md.), and chmn.'s office said he's expected back on job by
end of Nov. Senior FCC Comr. Quello will chair agency's
Nov. 5 meeting. Said Sikes, 52, before operation: "The
recently developed PSA blood test makes it possible to
detect prostate cancer at an early stage and therefore
recover completely. I am hopeful my favorable experience
might lead others to have the tests and take precautionary
steps annually."

Nielsen said it will launch first nationwide
measurement of Hispanic TV viewers, with initial report to
be based on Nov. sweeps. Subscribers include Hispanic
networks Univision and Telemundo and major agencies and
advertisers, although Nielsen didn't identify latter 2 groups.
Sample will consist of 800 Hispanic households equipped with
people meters. Audience data will be issued monthly,
including age and sex breakouts and identifying homes in
which mostly or only Spanish is spoken. Nielsen said service
is being launched after 3 years of development and
"extensive pilot study" in L.A.

Citing "terrific job" TvB has done in "increasing the
visibility of spot television,”" 3 NBC-owned TV stations have
rejoined sales group, making all 6 NBC stations TvB
subscribers. New members are WMAQ-TV Chicago,
WRC-TV Washington, WITVJ Miami. NBC's 3 other TV
stations ~— KNBC-TV L.A., KCNC-TV Denver and
WNBC-TV N.Y. —- already are TvB members. All of ABC's
owned stations belong and none of CBS's do, but CBS Spot
Sales joined in Sept. —- giving TvB 100% membership among
rep firms. TvB now has just over 200 members, up from
about 180 year ago.

Oral argument at U.S. Supreme Court is scheduled for
Nov. 9 in case of Discovery Network vs. City of Cincinnati.
Washington-based Institute for Justice said case could be
important because Court is hearing 2 different commercial
free speech cases in same term, and when that happens "the
stage is often set for major pronouncements and shifts."
City attempted to ban Discovery Network (no relation to
Discovery Channel) from distributing commereial literature
from newstands, while allowing newspapers and other
publications it considered "noncommercial” to be distributed.

U.S. Appeals Court, D.C., unanimously remanded FCC
grant of new FM in Englewood, Fla., to Sandpiper Bestg. (one
of 13 original applicants) and ordered agency to consider
integration proposal of appellant Sarasota—Charlotte Bestg.
Corp. (SCBC). Court ruled that Commission's refusal to
consider SCBC proposal was "arbitrary and capricious."
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Personals

Al DeVaney, WPWR-TV Chicago, elected INTV chmn.,
succeeding Randall Smith, WPHL-TV Philadelphia; Kevin
O'Brien, KTVU Oakland-San Francisco, named vice chmn.;
Dennis FitzSimons, Tribune Bestg., secy.; Edward
Karlik, Chase Communications, treas... Bill Fine,
WCVB-TV Boston, elected chmn., TvB Sales Advisory
Committee, replacing Paul Wise, KPLR-TV St. Louis...
Lisa Keller promoted to administrative dir.-NAB Govt.
Relations Dept., succeeding Susan Platt, now NAB
vp-radio operations... James Mikels, WATE-TV Knoxville
gen. mgr., elected pres., Tenn. Assn. of Bestrs.

Brandon Tartikoff resigns as chmn., Paramount
Pictures, citing "family obligations"; Pres.-COO Stanley
Jaffe adds duties of acting chmn., effective Dec. 1...
Promotions at Paramount International TV: Patrick
Stambaugh to vp-European sales; Julie Weinberg to
mgr.-African/Caribbean sales; David Coombes, ex-Rolls
Royce and Bentley, named mgr.-European/Middle eastern
sales... Thomas Polgar, legislative dir., office of Sen.
Rudman (R-N.H.), appointed dir.-govt. relations, Paramount
Communications.

Jorge Vespoli promoted to pres., Scientific-Atlanta
Satellite Communications Div... Nancy Cramer, ex-NBC
Olympics Pay-Per-View and Warren Publishing, appointed
vp-sales and mktg. services, MOR Music TV... ivan Hodac,
secy. gen., Worldwide Industry Assn., named vp-public
affairs Europe, Time Warner... Promotions at C-SPAN:
Jana Fay to vp-administration and finance, Pamela
Fleming to vp-mktg., Terry Murphy to vp-exec.
producer, Lisa Kerr to senior dir.-human resources and
affiliate sales, Roxanne Kerr to senior dir.-corporate
engineering, Kathy Murphy to senior dir.-programming
operations.

Paul Gertz promoted to senior vp-production and
exec. producer-features, Hanna-Barbera... Sandra Ortiz,
ex-KCAL L.A., named dir.-business and legal affairs, 20th
TV... Robert Twining advanced to vp-sales, mktg. and
business planning, Comsat World Systems... Louise Wildee,
ex-United Artists Cablesystems, named vp-finance,
DirecTv... Joining KSTU-TV Salt Lake City: Steven
Cariston, ex-Walt Disney TV, as vp-gen. mgr.; Sally
Lowder, ex-KTVX-TV Salt Lake City, as local sales mgr.;
Elisabeth Murdoch, ex-Fox TV Station Group, as
dir.-programming... Mark Pimentel, ex-WBFF Baltimore,
appointed news dir., WXIA-TV Atlanta.

Milton Berle will receive NATPE Lifetime
Achievement Award Jan. 28 at Assn. convention in San
Francisco... TBS Chmn. Ted Turner will speak Nov. b at
Washington Cable Club lunch, Hyatt Regency on Capitol Hill
-- 703-358-2770... FCC Calendar -- Nov. 6-7: Comr.
Marshall participates in election law meeting of American
Bar Assn., Loews Santa Monica Hotel, L.A... Elected FY
1993 board officers, NPR: Chmn. Carl Matthusen,
KJZZ-FM Phoenix; Vice Chmn. Tom Livingston,

WETA-FM Washington; Tom Helinski, ex-Center for
Strategic & International Studies and Catholie U., joins NPR
as deputy dir.-development.

Additions at Satellite CD Radio: Richard Cooperman,
ex-USA Today Sky Radio/Flitecom Systems, as senior
vp-development; Robert Briskman, ex-Comsat Mobile
Communications, as asst. vp-operations... Nicholas
Ruitenberg, Deloitte & Touche, named chief financial
officer, Best. International... Ellis Prince, ex-Chicago law
firm Gottlieb & Schwartz, named exec. dir.-best. services,
National Hockey League.
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FCC will sponsor demonstration of emergency
alerting systems at hq 9 a.m.-3 p.m. Dec. 11. Morning will
be devoted to presentations and discussions of various types
of systems, and afternoon to closer examinations of each
system. Exhibit is part of FCC information-gathering
process for emergency alerting rulemaking (91-301).
Manufacturers interested in exhibiting should contact FCC
before Nov. 20 -- 202-632-3906.

Radio advertising was 8% higher in Sept. than year
ago, RAB said. It said local ad revenue grew 10% and
national spot ads 2% after months of declines. For year to
date, local ad revenue was up 4%, RAB said, but national
spot still was down 8%, for combined revenue gain of 1% in
first 9 months. "If September is any indication, radio's
4th-quarter performance may well outpace other media,"
RAB Pres. Gary Fries said.

NPR hopes to close by mid-Nov. on acquisition of new
151,000-sq.-ft. broadcast facility at 635 Mass. Ave. NW near
Washington Convention Center. Bond issue of unspecified
amount, being placed by Goldman Sachs, is expected to close
this week, and real estate deal would close in following
week. NPR's current facility at 20256 M St. NW totals 92,000
sq. ft. Management is targeting Jan. 1994 move to new site.

Whittle tripled its line of credit with new
$150-million line managed by Bank of N.Y. Whittle said it
would use expanded resources to: (1) Refinance existing
debt. (2) Expand controversial ad-supported Channel One
high school service to 12,000 schools from 10,000 now. (3)
Develop new Medical News Network -- daily 10-min. report
that it will test with 5,000 doctors beginning in March.

First meeting of FCC's new Small Business Advisory
Committee (SBAC) is scheduled for Nov. 18, 8:30 a.m.,
Commission meeting room. SBAC, chartered for 2 years,
was established to advise FCC on how its rules and policies
affect small businesses and minority enterprise and to make
recommendations for changes (TVD Oct 26 p4). FCC
members are expected to participate in first meeting.

Arianespace successfully launched Hughes Galaxy 7
satellite Oct. 27. Following in-orbit tests, satellite will be
put into service in 30 days to serve broadeast TV companies
and business networks in U.S. Satellite carries twenty-four
16-w C-band and twenty-four 50-w Ku-band transponders.

House finally sent tax bill to White House for
expected veto (TVD Oct 26 p9). Bill would allow
communications companies to write off intangible assets
over 14 years, but spokesman has said President Bush will
veto it.

NATPE*Net data base of marketing statistics and
sales information is available now to TV stations 24 hours
per day through access to MediaCenter's "On-Line
Consultant." MediaCenter sells data on subscription basis.

President Bush signed preschool Ready-to-Learn bill
that authorizes $25 million in FY 1993 and "such sums as
may be necessary" in following year for noncommercial
programming, training, outreach, support.

FCC's 57th annual report is available from Govt.
Printing Office (GPO) at $4.25 -- stock number
004-000-00491-4, Supt. of Documents, GPO, Washington
20402,

Wireless Cable Assn. will sponsor seminar on impact

of 1992 Cable Act on wireless cable industry Dec. 1,
Marriott Hotel, Anaheim -- 202-452-7823.
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STATE OF THE INDUSTRY

Sales to dealers, from EIA, for 2nd statistical week of Oct. and year to date:

OCT. 1991 % OCT. 41 WEEKS 41 WEEKS %
10-16 WEEK CHANGE 3-9 1992 1991 CHANGE
TOTAL COLOR..... 439,851 432,824 + 1.6 428,558 16,265,626 14,993,736 T 865
DIRECT-VIEW... 433,028 425,716 + 1.7 422,153%* 15,986,546 14,728,850 + 8.5
TV ONLY...... 422,916 414,858 + 1.9 411,994 15,354,919 14,237,943 + 7.8
TV/VCR COMBO. 10,112 10,858* - 6.9 10,159 631,627* 490,907 +28.7
PROJECTION.... 6,823 7,108 - 4.0 6,405 279,080* . 264,886 + 5.4
VCR DECKS....... 268,789* 216,269 +24.3 185,882 8,803,471~ 7,594,744 +15.9
CAMCORDERS...... 54,672* 26,774 +104.2 44,352* 2,017,008 Bo0BL, 193D = T
LASERDISC PLYRS# 2,540 2,376 + 6.9 2,234 153,167 131,849 +16.2

Direct-view TV 5-week average: 1992--555,682**; 1991--478,543 (up 16.1%).
VCR deck 5-week average: 1992--298,266; 1991--273,171 (up 9.2%).
Camcorder 5-week average: 1992--68,064*; 1991--59,745 (up 9.3%).

* Record for period. # Includes combi players, excludes karaoke types.

FCC OKAYS GHOSTBUSTER--IN TVs BY 1994? Biggest TV news of Halloween week was FCC's go-ahead
to broadcasters for immediate use of Philips ghost-canceling system (see report in Best./Cable Section).
Biggest challenge of 1993: Reduce cost of receiver unit from $4,000-$5,000 to price acceptable as realistic
retail stepup.

Ghost-canceling system is designed to correct biggest shortcoming of broadeast TV, and broadcasters
are expected to start transmitting special reference signal almost immediately, given low cost of adding it.
Receiving decoders will be shipped this month by Philips —- but they will cost $4,000-$5,000 and are designed
for cable system headends. Philips says it's confident it will have decoders priced low enough to be built into
TV sets by 1994. However, it says it still doesn't know what companies will be making chips and can't
estimate eventual price of decoders.

Earlier this year, NAB estim de r circuitry eventually would add $100 to price of set. At Philips
Labs ghostbuster demonstration last spring, nobody was willing to forecast consumer price, but nobody
objected to NAB's forecast, either (TVD March 16 p16). However, at time, Philips Labs Pres. Peter Bingham
said PIP feature that once added several hundred dollars to cost of set is sold by Philips now at $50
increment: "We'd like it to be so cheap we can put it in almost every set." He said it must be in 20-30% of
TV line to be worthwhile.

Although it could provi i improvement in TV reception in history, ghostbuster may be hard
product to sell at sizeable premium, given retailers' current method of selling sets by minimizing reception
problems. Sets lined up in TV stores usually all show excellent pictures —- fed by laserdisc or cable.
Addition of ghost-canceling decoder to cable headends will make dealers' pictures even better -- providing
no ghosts to cancel.

It's industry's fault that consumers have been taught that TV set is only factor in good reception, so
naturally public already expects new set to cure all problems, including ghosts caused by geographic location,
bad antennas or poor cable feeds. Introduction of ghost-canceling sets will require companion product for
dealer -- ghost injector, for demonstration of "before" and "after." Above all, dealer will have to change
ways, telling customer all problems aren't in the old set, after all. But dealer for first time will be able to
offer new set that really can correct most common reception problem.
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Note: FCC's action in approving line 19 of TV's vertical blanking interval (VBI) for ghost-canceling
signal ends era of vertical interval reference (VIR) signal, for which line 19 had been reserved. VIR signal,
originally intended to help stations monitor transmissjon quality, was adopted in GE TV sets in 1976 to adjust
color and tint automatically (TVD March 29/76 p13), winning GE an Emmy in 1977. For many years, it was ‘
widely touted feature, and "VIR" virtually attained status of household word for a time.

ZENITH RESTRUCTURING TO STEM GROWING LOSSES: Zenith reported net loss of $41.8 million in 3rd
quarter on 9% decline in sales and announced restructuring to cut U.S. salaried work force about 15% (around
400 people) and to reduce employment levels in Mexico as well. Meanwhile, parent-only reports by major
Japanese consumer electronics (CE) companies showed continuing declines in sales and profits.

Third-quarter Zenith loss compares with loss of $1.5 million in same 1991 period (see financial table).
For 9 months to Sept. 26, net loss was $85.6 million, vs. $52.1 million in 1991 period, while sales declined
6.9%. Third-quarter results, Zenith said, include special charges of $23 million, "principally provisions for
severance and other restructuring costs and increased reserves for trade receivables."

ing includes 15% cut in salaried work force of 2,600, "manufacturing consolidations and
related employment reductions in Mexico, consolidation of company-owned distribution and other activities
and salaried employment reductions throughout the company." Asked for example of distribution
consolidation, spokesman told us Cal. distribution had been reduced to one 2 branch from 2, Northern Cal.
sales territory now reporting to Southern Cal. branch. He said company-owned warehouses are being
consolidated and sales offices realigned.

Unit sales and margins in 3rd quarter were affected negatively by "the company's delayed response to
industry color price cuts and startup costs associated with new assembly operations in Mexico," Zenith said,
and shipments of color TVs and VCRs were down from last year early in quarter, "but picked up in
September." Color tube shipments to other manufacturers were up, while cable product sales dipped
slightly. Sales of flat tension mask (FTM) monitors were higher than year earlier, but other electronic
product sales declined.

ning proposed public offering of 8 million common shares "in light of '

market conditions and... 3rd-quarter results."
* * * X %

Japanese company parent-only reports for fiscal first half through Sept. followed pattern of declines
shown throughout year, which is expected to be repeated later this month with release of more meaningful
consolidated results. Some companies revised downward parent company sales forecasts for full year.

Matsushita's parent company net income declined 54%, recurring profit 51%, sales 7%. Company is
cutting directors' salaries 10% for next 6 months and reducing capital spending 20%. Domestic sales of
parent were down 8% from year earlier and exports down 4%. Video equipment sales dropped 15%, audio 8%,
appliance sales 9%, communication and industrial 1%, components 8%, batteries and kitchen products 3%.
Company forecast net income for year would be down 46%, sales off 8%.

ipr i % on 6% sales decline. Parent company's CE sales fell 22%. Company
forecast its CE sales would be off 2%, net profit 27%. Sharp pretax profit dropped 36.2%, with CE sales
down 10%, but nonconsumer sales up 5% sparked by LCD sales, which company expects to be up 30% for full
year. TV and video equipment sales fell 11.6%, audio and communication gear 21.3%, home appliances
2.3%. Mitsubishi parent pretax profit plunged 73.7%, while sales were down 4.5% and CE sales 5%.

MITSUBISHI'S 40" TUBE TV UNDER $5,000: Biggest production model direct-view TV was introduced last
week by Mitsubishi and went on sale at weekend. The 40" TV, first reported in these pages last month (TVD
Oct 5 pll), carries suggested list of $4,999, same price as 35" when it made bow in 1986.

in Mitsubishi's Braselton ., plant with picture tubes manufactured at company's tube
plant in Kyoto, Japan. As demonstrated at gala introduction in N.Y., set displayed bright, sharp picture. It
features Mitsubishi's elaborate ViewPoint on-screen menu system, has built-in speakers, provision for
external speakers, other home theater accessories. ‘

Giant TV is being rolled out now to more than 260 storefronts in "selected markets," said Mitsubishi
Consumer Electronics Group Pres. Terry O'Flynn. Dow Stereo/Video, San Diego, laid claim to being first to
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have set on selling floor, putting it on sale hour after conclusion of N.Y. news conference. There was no
information on production quantities of sets or tubes.

Tube has area of 768 sq. in., 37.0mm-neck diameter, uses scandium oxide cathode, has gun said to have
been developed for 16:9 HDTV tubes. At 27.5", set is little deeper than 35", weighs about 266 lb., consumes
290w. Commenting on growth of big-screen sets, O'Flynn said some 600,000 sets with 35" tubes have been
sold in U.S. since Mitsubishi pioneered that size. Mitsubishi also introduced its first VCR with VCR Plus
programming, hi-fi model at $599 list, new both-sides laserdisc player at $899.

NINTENDO AND SEGA CONTINUE NUMBERS GAMES: About all Sega and Nintendo agreed on last week in
appearances at investors seminar in N.Y. is that videogame industry enjoyed "phenomenal summer," in words
of Nintendo of America Mktg. Vp Peter Main, and appears headed toward strong Christmas season, with
much of heat generated by new low price points for 16-bit systems.

Demonstrating that polling disputes aren't limited to political arena, Main and Sega America Pres.
Thomas Kalinske, speaking at toy industry conference staged by Gerard, Klauer, Mattison, each claimed
16-bit market leadership, citing research from same source (NPD Group), though for different time periods.
Main cited Aug. figures showing Nintendo with 56% share of sellthrough, while Kalinske said same source
showed Sega had 52-47% for first 9 months of 1992. (Kalinske recited phone number of NPD pres. from
podium for those investors who wanted to verify claims.) Both offered bullish forecasts for rest of year,
Kalinske saying Sega would sell 4 million Genesis consoles, generating sales of 15 million cartridges. Main
raised Nintendo's Jan. prediction of Super NES shipments by one million to 7 million and cartridge sales
estimates to 25 million pieces.

Not surprisingly, major point of ture between rivals involved market's readiness for CD-ROM
peripheral. As we have reported, 16-bit Sega CD will be on retail shelves within next week at $299, while
Nintendo says its 32-bit CD-ROM drive will be on market by 4th quarter next year, retailing for "$200
maximum," Main told us. He reiterated earlier assertion that programmers don't yet know how to create
"compelling" CD software. "By itself, CD-ROM may increase the size of the gas tank, but it won't rev up
the engine," he said. He noted Apple Chmn. John Sculley's recent admissions that first generation of Newton
handheld devices may not be consumer product, saying Newton and CD-ROM videogames are examples of
"technology breakthroughs that are not consumer products until the price is right and the benefits are
established."

Kalinske, on other hand, repeated earlier assertion that Sega will sell 200,000 Sega CD units in
Nov.-Dec., setting stage for sales of another 800,000 in 1993. He also talked about Sega's plans for CD
programming outside videogame arena. Company plans to market music videos, classic cartoons and other
nongame software for Sega CD beginning early next year, citing system's capability as "virtual VCR," with
ability to play back nearly hour of full-motion video on 70% of screen. Although Kalinske said no software
deals have been signed, he said "limited amount" of such discs probably would be priced at $24.95. He said
music videos and other such dises wouldn't be offered through rental outlets; Sega has been enthusiastie
proponent of video store rentals of its game cartridges and Genesis consoles.

K * * ) K

Kalinske told analysts Sega will "go to the Supreme Court" if necessary in court battle with Accolade
that's being watched closely by videogame, computer and software industries as test of copyright protection
and legality of reverse engineering. Late last month, U.S. Appeals Court, San Francisco, issued ruling
elaborating on its earlier move to dissolve injunction that kept Accolade, which isn't Sega licensee, from
making and marketing Genesis-compatible cartridges (TVD Sept 7 p15).

Sega had charged Accolade with copyright and trademark infringement. Accolade said that Sega was
merely trying to bully it into becoming licensee, and that legality of reverse engineering goes to heart of
software development process. Opinion handed down late last month is full explanation of that ruling.

In decision on copyright aspects of case, court said that "based on the policies underlying the Copyright
Act... disassembly of copyrighted object code is, as a matter of law, a fair use of copyrighted work if such
disassembly provides the only means of access to those elements of the code that are not protected by
copyright..." It also said "Accolade's identification of the functional requirements for Genesis compatibility
has led to an increase in the number of independently designed videogame programs offered for use with the
Genesis console. It is precisely this growth in creative expression... that the Copyright Act was intended to
promote." Court also ruled Sega had violated spirit of trademark policies in employing Trademark Security
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System that generated screen saying program is manufactured by or under license to Sega, even if cartridge

wasn't made by licensee.

A hmn. Alan Miller sai ing "en

the continuation of the open-systems movement in

the information technology industries and strongly suggests that high-priced proprietary systems are not
about to become the wave of the future." Sega Corporate Counsel Riley Russell said: "The court improperly
applied the doctrine of fair use and disregarded established precedents in this area of law. We feel the
court's ruling, if it stands, substantially reduces the ability of manufacturers to protect their intellectual
property. The ruling also fails to recognize the significant problem of international piracy." Sega intends to
file for rehearing. (Details on decision will be found in our affiliated Consumer Multimedia Report.)

JVC REORGANIZATION: JVC's "drastic restructuring"
aimed at diversification and improved financial results is
detailed in just-issued 1992 annual report by Pres. Takuro
Bojo.

Noting disastrous effects of poor economy in Japan,
U.S. and Europe, "saturation of the VCR market and scarcity
of stimulating AV product debuts," which affected all
consumer electronies (CE) manufacturers and resulted in
operating loss for JVC in 1991 fiscal year (TVD June 1 pl3),
Bojo said reorganization was designed to "heighten employe
awareness of profitability issues and focus on developing
highly competitive products."

JYC changed its traditional management system based
on individual plants "to become an organization with
strengthened responsibilities to the market and customers,"
integrating planning, R&D, marketing. New structure
targets 7 "strategic areas" -- video, audio, TV, professional
products, software & media, core parts and "cross-over
products combining AV amusements, accessories and
systems." (Management responsibilities for various segments
are detailed in Consumer Electronics Personals.)

New R&D section is designed to "implement a directly
customer-oriented approach," and to analyze consumer
trends and integrate them with marketing, advertising and
customer services at hq level. In last fiscal year, Bojo said
JVC dissolved 18 CE sales subsidiaries, presumably in Japan,
and transferred control of their operations to head office in

Tokyo.

JVC will sponsor Technofair in Jan., "an international
event to be held in Yokohama geared to stimulating
consumer interest in our latest products," Bojo said.

Report said JVC is world leader in multimedia
development, and "our high-efficiency coding technologies
represent a step forward comparable to the breakthrough of
our world-leading VHS VCRs." In last 2 years, JVC said it
cut number of eomponents in VHS decks 40% and in
camcorders 35% while upgrading functions. Company said
VHS-C "dramatically improved market share" last year.

* * * E *

JVC will transfer production of hi-fi VCRs next year
from Japan to Malaysia, where it has joint venture plant
with Philips, Japanese reports said. Yokosuka plant, where
VHS Hi-Fi recorders currently are made, will specialize in
Super VHS, satellite receiving VCRs, camcorders. JV.C plans
to produce 600,000 hi-fi VCRs in Malaysia in 1993, mainly
for export to U.S. and Japan. Hitachi and Mitsubishi also
reportedly plan to begin production of hi~fi VCRs in
Malaysia.

PHILIPS AND SEGA NEAR SETTLEMENT: Sega

Enterprises and Philips Electronics apparently are on verge
of settlement of Philips claim on basic programmable
videogame patents it acquired when it bought Magnavox in
1974. Patents actually are owned by Sanders Assoc., which
granted Magnavox exclusive sublicense in 1970; Sanders
worked with Magnavox on development of Odyssey system,
introduced in 1972 as world's first programmable videogame.

Spokespersons on both sides of negotiations were
reticent about talks. Philips legal dept. declined comment
on any aspect of case, but Sega of America Pres. Thomas
Kalinske acknowledged "we're very close to a settlement,
but we can't announce anything yet." Although he declined
to discuss amount of settlement, he termed as "ludicrous"
industry rumor that it could be as high as $100 million. He
said agreement would be covered by cash reserves that have
been accumulating since Sega and Philips began discussion in
late 1980s.

Philips has won string of legal victories and reached
numerous out-of-court settlements in enforcing its license
for last 10 years. First victory was won in 1982 over Mattel,
then marketer of Intellivision system (TVD July 26/82 p12);
companies reached settlement following year. Array of
videogame industry's most famous hardware and software
names have since reached licensing agreement with Philips,
in some cases following lower court decisions. Nintendo,
which first became enmeshed in legal battle with Philips
over patents in 1986, settled last year for undisclosed
amount (TVD May 13 p15).

Earlier this year, Sega agreed to pay inventor Jan Coyle
$43 million to settle patent dispute on how background
colors are displayed on screen. Coyle had won $33 million
verdict in U.S. Dist. Court, which could have been trebled by
judge; parties reached settlement just before hearing on
size of award (TVD May 18 p18).

—_—{—

""Most extensive model redefinition in TV industry
history" is promised by Thomson Consumer Electronics for
unveiling of new GE line in N.Y. this week. Changeover was
foreshadowed in these pages in Sept. with report that both
GE and RCA lines will get complete change for 1993 (TVD
Sept 7 p9).

THIS WEEK'S YEN RATE

Yen values have been converted to dollars in
this week's issue at 123 yen = $1, except where noted.




VOL. 32, NO. 44

DCC LAUNCHED HERE, MD IN DEC.: Technics

officially launched DCC recorder last week at Rabson's,
N.Y. dealer, and confirmed it started shipping decks Oct. 22
to accounts in iZ previousiy identified major markets (TVD
Sept 14 p10). Occasion was first time it publicly discussed
pricing, although $1,000 list had been subject of widespread
speculation.

Meanwhile, in Terre Haute, Mark Viken, mktg. vp for
Sony Gen. Audio Div., said MD portables will be rolled out
nationally early next month to more than 1,500 outlets,
including those of such power retailers as Circuit City, Good
Guys, Silo.

In N.Y., Technics revealed details of "DCC Music
Giveaway" promotion entitling buyers to choice of 10 free
DCC albums. Coupon sports 22 mainly pop titles from MCA
and GRP Records. Promotion is open to consumers who
purchase Technies deck by June 30, although those who
submit coupon by July 31 also can qualify. In addition to
software offer executives said had value of up to $200, deck
itself will come packaged with GRP prerecorded sampler and
Panasonic DCC blank tape.

Panasonic Vp Richard Lovisolo said worldwide estimates
are that 10 million DCC units of all types will be sold by all
manufacturers within 5 years -- 40% of them portables. He
was noncommittal when asked about availability of first
Panasonic-brand DCC record-playback portables and car
players, saying they will arrive on market "sometime in
1993."

Asst. Gen. Mgr. Andrew Nelkin said it was "not our
intention" to position Technics deck on basis of price, noting
that at $999.95 list "it's our belief that the product should be
positioned at the high end of the tape market" in first
generation, with economies of scale allowing for evolution of
lower pricing in future generations. Nelkin said first
recorder would be available on 200 "selling floors" at start
-- principally through more specialty oriented outlets —-
with target of 1,000 selling floors achievable by end of
spring. :

PolyGram said Bon Jovi album Keep the Faith will be
first to be released simultaneously in U.S. on DCC, CD and
analog cassette formats. Album goes on sale tomorrow
(Nov. 3), among 60 PolyGram titles earmarked for launch
through 300 software outlets nationally, company said. Title
count is up from 25-30 envisioned week ago by PolyGram
officials (TVD Oct 26 p11). Additional update on PolyGram
DCC rollout is expected at N.Y. announcement scheduled for
Thurs. (Nov. 5) in which Philips will outline marketing and
promotional support for its hardware launch.

Sony Consumer Products Pres. John Briesch, meanwhile,
declared that "it's time to replace the musicassette" with
MD. He said "history has shown" that new successor to old
format must be "a truly superior product," as was case when
CD replaced LP. Without referring to DCC specifically,
Briesch said "advancement in sound quality" isn't sufficient
to guarantee success of new format, noting that MD, as
optical format, will be immune from head wear, head
clogging and tape shedding flaws that have caused analog
cassette to decline since 1989.

While ample supply of products will be available at
1,500 storefronts, Viken said MD outlet count represents
only minuscule portion of 20,000 stores that currently sell
Walkman products, adding that "it's far too soon to go that
broad." He said $750 MD record-playback portable and $550
playback-only model will be targeted at start toward
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"technology buffs" and music enthusiasts, but company
expects market to expand quickly to reach many in prime
audience of 18-44 music listeners who enjoy making own
home recordings. He said company estimates that
record-playback MZ-1 could outsell playback-only MZ-2P by
ratio of 4-1 at start because of novelty of optical recording
feature.

Occasion was Terre Haute news conference marking
first public demonstration in U.S. of MD record-playback
and playback-only portables. Sony-owned Digital Audio Disc
Corp. (DADC) officially cut ribbon on prerecorded MD
factory capable of producing 500,000 discs monthly.

Viken said hardware launch will be supported by
immediate 200-title software pool with title count growing
to more than 300 by Jan. Participating will be such majors
as Capitol-EMI, Sony Music and Warner Music, he said, plus
more niche-oriented labels such as DMP, GRP, Rykodisc.
Capitol, Sony and Warner titles also figure prominently in
20-album musie "prepack" that will be shipped to hardware
dealers to tout format's strong software support. In addition
to consumer and trade ad campaign launched earlier, Viken
said national radio promotion is in offing, but details have
yet to be finalized.

DADC ceremony Oct. 29 was attended by Sony Pres.
Norio Ohga and other top officials. Sony Software Pres.
Michael (Mickey) Schulhof forecast that "acceptance of the
MiniDise will take shape much faster" than CD, noting that
CD hardware entered U.S. for first time in early 1980s with
virtually no software support available. While Bruce
Springsteen's Born in the U.S.A. was first CD title pressed in
Terre Haute, MD honor went to MTV Unplugged album by
Mariah Carey, who appeared at ceremony.

Schulhof, responding to questioner, said Sony Music
won't participate in DCC software launch at outset because
"we haven't seen anything that makes us believe DCC will
cr(zate enough demand to warrant our producing software for
it.

BLOCKBUSTER FUTURE?: Last month's $185-million
Blockbuster Entertainment purchase of Sound Warehouse and
Music Plus chains was company's first stab into audio
software retailing. However, it represents only most recent
move in company's effort to branch out of video store
business. Vice Chmn. Steven Berrard told our affiliate Video
Week that company is looking at launching overall
entertainment outlet that would include cutting-edge
products chain hasn't touched before, such as interactive
produets, virtual reality booths, arcade games, hardware
kiosks. Berrard, declining to give more specifics, said new
entity could roll out as early as next year.

Discussing most recent acquisition, Berrard said music
is "just an extension of the line," and adding items such as
books or computer software also could figure into equation
in future. However, he stressed adding new lines is no
indication chain's enthusiasm for home video is flagging:
"Our confidence in the video rental business has never been
stronger."

Blockbuster officials said company will roll sales and
rental of CD-I software into most major metropolitan areas
within 15 months. However, Pres.-COOQO Joseph Baczko
cautioned that chain can't determine which new formats will
survive in long run. Blockbuster, 6% owned by Philips, is
offering CD-I players and software titles for rental ($9.95
for 3 nights for hardware, $3 for 3 nights for software) in
111 stores in L.A., San Francisco and Chicago markets.
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NEW HIGH-END CAMCORDERS: Even as average
camcorder prices continue to decline, Japanese
manufacturers are pushing hard to boost sales at highest end
with unique and enticing new designs.

As we forecast 2 months ago (TVD Sept 7 p1l), Sony
introduced Hi8 camcorder with "Handycam Station" in U.S.
last week. At same time, Nikon offered presumably
identical product at same suggested list price. Yashica also
introduced its own brand version of same product.

Handycam Station is at least partly answer to VHS-C
group's question, "will it play in my VCR?" Station (or more
prosaically titled Nikon "Connecting Base") is designed to be
left connected to TV or VCR. For playback, user slides
camcorder into Station and connections are made
automatically. During playback, Station automatically
recharges camecorder battery and sequentially can charge
2nd battery.

Camcorder companion to Station is described as
smallest Hi8 Sony Handycam ever, weighing 1.5 lb. without
battery, 1.8 Ib. with. Sony's TR200 (Nikon's YN720) is first
to use lithium ion battery, which is 30% smaller than
comparable nickel cadmium battery, has no "memory" and
thus can be recharged at any time regardless of remaining
capacity. Camcorder has 8:1 variable high-speed zoom lens,
with foecus accuracy during zoom controlled by new Digital
Auto Focus IC, Sony says. It also has preprogrammed setting
for portrait, sports and high speed. It features stereo sound
and mike, has 1/3" CCD sensor with 410,000-pixel
resolution, 3-lux sensitivity.

In Japan, Handycam Station is $160 accessory to new
camcorder. In U.S., it's included -~ at suggested list price
of $1,600 for either Sony or Nikon camcorder, including
platform and lithium ion battery.

New Sony/Nikon camcorder is one in series of unique
high-end models being introduced, presumably to spark new
interest in top of line. Most notable is Sharp's Viewcam,
with 4" color LCD, due here in Feb. (TVD Sept 28 p9).

Although Sony was careful to avoid making competitive
lightweight claim for its new Hi8 camcorder, Nikon plowed
ahead, calling its version "the smallest Hi8 camcorder ever,"
statement that might be challenged by Hitachi, now shipping
"world's smallest, lightest" Hi8, announced last summer
(TVD Aug 17 p15). Hitachi claims its new Hi8 weighs less
than 1.3 b, beating Sony/Nikon model by more than 3 oz. in
lightness race. New Hitachi, which also lists at $1,600, has
16:1 optical zoom (64:1 digital), stereo audio.

JVC is scheduled to start shipment this week of
S-VHS-C models with new multifunction lens and digital
effects (TVD Aug 10 p14). New lens, in high-end model with
digital zoom, promises more than 600 different possible
combinations of shooting modes. It has 11:1 optical zoom,
22:1 digital zoom, new "microscope mode." Camcorder with
digital zoom lists at $1,999, step-down version with
multifunction lens but without digital zoom is $1,199.

One innovative high-end camcorder that American
consumers probably won't see within next year is Panasonic's
3-CCD S-VHS-C model weighing less than 2 lb., introduced
at Japan Electronics Show (TVD Oct 19 pl11). Company
spokesman in U.S. said there were no plans to introduce it
here.
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DURACELL RECHARGEABLES: Biggest manufacturer of
alkaline batteries, Duracell, is entering manufacture of
rechargeables with nickel-metal hydride (Ni-MH) battery
packs for portable electronic devices. In alliance with
Japan's Toshiba Battery and Germany's Varta Batterie,
Duracell hopes to work with OEM manufacturers to develop
standardized battery packs for "3 Cs" —- camcorders,
computers, cellular phones.

Company chose Ni-MH system because it has higher
inherent energy capacity than nickel cadmium types (at least
30%, and potentially up to 60-70%), has no "memory effect"
and is more sound environmentally because of elimination of
contaminating cadmium, Duracell said.

At news conference in N.Y. last week, company
officials said they hope to develop camcorder packs first,
with computer and cellular later. Camcorder goal is 1993 in
Europe, 1994 in U.S. Aim is fewer than 10 standard packs --
possibly as few as 3-b —— to minimize dealer inventory
problems.

Duracell said it has received first order for standardized
Ni-MH packs from Fujitsu Network Transmission Systems
for cellular phones, with batteries due for retail distribution
in late 1993. Duracell New Products Sales & Mktg. Vp
Norman Allen said company already has met with more than
30 makers of cellular phones and portable computers. He
said those 2 products already use more than 150 different
rechargeable battery packs, making it difficult and
expensive for consumers to replace them. By contrast,
camecorder batteries are virtually standardized already,
making it easier field to enter.

9 MONTHS AT A GLANCE: Here are EJA figures on sales
to dealers of color TV receivers and VCRs by month for first
3 quarters of 1992, with 1991 comparisons:

COLOR TV SALES TO DEALERS

Total Direct View (TV Only) Projection
Month 1992 1991 1992 1991 1992 1991

1,452,042 1,199,851 1,373,722 1,131,943
1,733,734 1,506,752 1,645,082 1,423,844
2,775,825% 2,534,268 2,604,020 2,414,713
15,397,217 14,179,222 14,520,009 13,462,980

28,3B1% 25,662

34,216~ 31,617

51,776 57,769*
265,852* 248,082

VCR SALES TO DEALERS

Total VCRs Camcorders TV/VCR Combos
Month 1992 1991 1992 1991 1992 1991

943,227 615,038
1,041,887+ 801,550
1,348,613 1,460,594*
8,348,810% 7,173,437

260,495
211,535 232,422 54,436* 51,291
299,153 387,877 120,029* 61,786
1,917,984 1,993,722% 611,356* 468,160

176,722 49,938* 42,246

_.—

Retail News: Audio King reported 16.5% net sales
rise in first quarter ended Sept. 30 but had net loss of
$25 819 (-1¢ per share), compared with profit of $1,703 year
earlier. It said same-store sales rose 22.6%, attributing gain
to year-earlier closure of smaller outlet "that lacked
expansion capabilities." Pres. Gary Thorne said first-quarter
results "were consistent with our expectations. We expect
to show improvements in sales and profitability as we go
forward through the rest of this year."... Audio/Video
Affiliates said its revolving bank credit facility has been
expanded to $50 million from $30 million and extended to
Jan. 31, 1997. Company said it will have 8 new stores by end
of year, raising total to 106 in 20 states. It also said it will
have jewelry departments in 8 stores by end of current fiscal
year in expansion of current 2-store test.
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AUG. IMPORTS BY COUNTRY: Although Mexico

continues as dominant color TV supplier for U.S., level of
imports from China and Thailand showed triple-digit gains in
Aug., with China pulling into virtual dead heat with Malaysia
as 3rd largest source country for month. Biggest decline was
shown by Taiwan, off nearly 75% for month, 65% for first 8
months of 1992.

Aug. $ Chg. 8 Months % Chg.
VCR Decks
TOTAL. ... 1,393,700 + 9.6 9,244,400 +32.5
Japan.... 470,100 -13.4 3,796,800 + 1.7
Korea.... 333,750 +34.6 2,061,300 +53.5
Malaysia. 274,400 +30.7 1,451,500 +91.1
Thailand. 149,500 -29.3 1,061,200 +12.6
Indonesia 93,000 * 528,400 *
Singapore 45,300 +56.5 182,300 +103.2
Taiwan... 26,950 - 9.3 150,500 +42.0
TV Sets

TOTAL.s .. 1,139,050 +32.3 8,205,700 +19.3
color 1,173,600 +36.7 7,031,600 +25.2
b&W. .. 145,500 + 5.1 1,174,200 - 7.0
Mexico

total... 578,100 +31.9 3,766,000 +28.6
color... 577,300 +31.9 3,765,100 +28.6
b&W. oo 900 +27.8 900 +27.8
China

total 159,600 +73.1 745,600 +17.3
color 109,100 +119.0 449,500 +44.7
b&w..... 50,500 +19.0 296,100 - 8.8
Thailand

color... 144,300 +123.9 778,600 +84.3
Malaysia

total.... 133,100 +44.3 719,600 +16.3
color... 110,700 +42.7 619,600 +10.6
b&W.eee.. 22,400 +53.0 100,000 -28.1
Korea

total 97,200 = 1.9 882,800 -16.5
color 67,800 -1.2 551,100 + 2.1
b&wW. ... 29,400 - 3.5 331,700 -35.9
Taiwan

total... 34,100 -59.6 392,700 -12.8
color... 12,000 -74.4 106,100 -64.3
DE&W. s s o 22,100 -42.2 286,600 +87.1
Singapore

color... 76,800 +108.0 393,300 +47.4
Japan

total... 32,700 +45.6 242,300 - 0.8
color... 21,600 + 4.1 151,300 -11.5
b&w..... 11,100 +538.2 91,000 +24.2
Philippines

total... 15,200 + * 63,700 + 5.2
color... 13,900 + 0.3 60,200 + 1.1
D&W. oo oo 1,300 * 3,450 +263.2
Hong Kong

total... 37,800 +68.7 144,700 +69.4
color... 33,200 +110.7 111,400 +134.7
b&W... .. 4,600 -30.9 33,300 -~12.3
Canada

color 6,700 * 40,000 +455.7

* No significant shipments in 1991.
Note: Figures for color and b&w TV include kits.
Some totals may not add due to rounding.
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KALOV HEADS EIA/CEG: Jerry Kalov, Dynasean, was
elected chmn. of EIA Consumer Electronics Group (CEG)
board, succeeding Sony's Robert Dillon, and Joseph Clayton,
Thomson Consumer Eiectronics, became vice chmn. at EIA
Fall Conference in San Diego. Heading umbrella
organization is Ronald Barnhart, Honeywell, elected EIA
chmn., suceceeding Frank Myers, Wells-Gardner. Matthew
Flanigan, Cognitronics, is EIA vice chmn., and Clifford
Tuttle, Aerovox, succeeds Flanigan as treas.

Other CEG officers for 1993 are Jack Pluckhan,
Matsushita, industry vp; Myers, past EIA chmn.; Dillon,
past CEG chmn.; Richard James, Harman International/JBL,
former CEG chmn.; Gary Shapiro, group vp, plus all CEG
division chairmen.

Newly appointed to CEG board were Darrell Issa,
Directed Electronies; Gerald MeCarthy, Zenith; Stan St.
John, AT&T; Michael Williamson, Sharp.

CEG created new Mobile Electronics Div., which is
expected to include members from Mobile Electronics Assn.,
currently discussing integration into EIA (manufacturer
members will become active EIA members, with others
eligible to join as assoc. members). New unit will be headed
by Robert Shaw, International Jensen, as chmn., with Issa as
vice chmn. Also newly created is High End Audio Subdiv., to
be chaired by Katherine Gornik, Thiel, with Steve
McCormack, McCormack/The Mod Squad, as viece chmn.

Clayton continues as chmn. of Video Div., with Paul
D'Arcy, Sanyo, new vice chmn. New officers of Audio Div.
are Robert Heiblim, Denon, chmn., and James vice chmn.
Reelected: Accessories Div. Chmn. Robert Borchardt,
Recoton; Vice Chmn, Stephen Trice, JASCO; Home
Information Equipment Div. Chmn. John Patterson, Tandy;
Vice Chmn. William Kopp, Panasonic. AT&T's Clint Gibler
continues to head Assistive Devices Div., with Paul
Fontaine, DEC, newly elected vice chmn.

Others newly appointed to CEG posts: Blank Media
Subdiv. -- Brad Friedrich, Fuji Photo, chmn.; Robert Kline,
3M, vice chmn. Consumer Affairs Council -~ Kathryn.
O'Brien, Sony, chmn.; James McCool, Hitachi, vice chmn.;
Govt. Affairs Council —— John Anderson, Toshiba, chmn.;
Thomas Patton, Philips, vice chmn.

As previously reported here, TCE's Joseph Donahue
received EIA's 1992 Distinguished Service Award. Other
honors: Clinton Lee Marketing Services Award to Dennis
Gilhooley, Zenith. Engineering Award of Excellence to John
Kitka, Grayhill Inc., who won same award in 1979.

—.—

"Digital Book System" is Franklin Electronic
Publishers' entry into handheld multiprogram devices.
Company, known previously for dedicated single-use devices,
is offering system that accepts 2 ROM cartridges at time in
4.6-0z. device containing keyboard, 5-line 40x160 pixel
display, to be sold at start through Radio Shack stores.
Packaged with Merriam-Webster Dictionary and Word
Games cartridges, system will retail at $199.95. System
architecture is 16-bit 65816 Western Digital CPU. Franklin
said proprietary compression system allows up to 5:1
reduction ratio in physical memory requirements, and each
Digital Book chip has up to 46 Mb memory. In addition to
dictionary and Word Games, startup software will include
Medical Letter and Video Companion at $29-$99. Franklin
said CD-ROM systems, such as Data Diseman, are
"inherently delicate, expensive, can only use one database at
a time and... slow to access information."
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PHILIPS, SONY CD-I PORTABLES: Sony and Philips are
bringing portable CD-I players to U.S. market —- but as
business products, not for consumers. Both companies have
been selling portables in Japan, Sony only as industrial
product, Philips on consumer market.

Philips has begun marketing portable CD-I player to
U.S. businesses as training and product education device.
Machine, which costs $1,995, includes 6" LCD screen, 2-way
serial port for mouse or trackball accessory; outputs for
Y/C connection; composite video or analog RGB, all of
which can operate simultaneously; PAL/NTSC switch;
output for stereo audio. Unit also has sensor for IR remote
that will be offered as optional accessory. Cursor is
controlled via touchpad built into top of machine, one of
several changes from prototype unit shown as early as
Winter Consumer Electronics Show in Jan.

Player can be upgraded to play full-screen full-motion
video (FMV); FMYV upgrade chip will be housed in special
docking device, into which portable player will be placed.
Docking station will be available early in 1993, at about
same time FMV cartridge for consumer CD-I players will be
on market. Player, manufactured by Marantz Japan, is being
marketed through 150 resellers around U.S. Bernie Mitchell,
national mktg. mgr. for Philips Professional Inteactive
Media, said recent startup of TV advertising campaign for
consumer CD-I player has given significant boost to sales
force's efforts in selling into business market.

Sony player for U.S. was unveiled at last week's "CD-I
2" conference in L.A. Company said it represents element in
"strategy... to provide corporate, government and medical
customers a selection of product -- including CD-I, as well
as the Data Discman and Multimedia CD-ROM player -- to
address a range of applications and budgetary
requirements."” CD-Fplayer, it said, will be available early
next year "to those customers whose applications require the
development of customized CD-I-based software solutions."
Player is expected to carry price tag of about $1,900.

* b3 * * *

CD-I version of Compton's Interactive Encyclopedia,

introduced last week, will be offered free to all new CD-I
layer purchasers. Currently, CD-I player commonly is

carrying $599 price tag, with dealers offering unadvertised
coupon for $100 of free software as "deal closer." Through
end of year, coupon that can be sent in for free Compton's
program (which will ecarry $299 retail price) will be offered
as alternative to that coupon. Philips reportedly is exploring
packing Compton's disc with player beginning next year.
Compton has published several CD-ROM versions of
Multimedia Encyclopedia for PCs, Macintosh and Tandy's
Video Information System (VIS) player. CD-I version"
includes video window that will display 30 video segments of
significant people, events, speeches and other items. Dise
includes such recent events as political breakup of
Yugoslavia and L.A. riots following Rodney King verdict.

_—_.——-

Consumer intentions to buy TV sets in next 6 month
were expressed by 5.8% of families surveyed in Oct.,
Conference Board said. That represented increase from
revised 5.5% in Sept., but still was considerably below 6.9%
in Oct. 1991.

President Bush last week signed audio royalty bill
providing for royalties on sales of consumer digital recorders
and blank media (TVD Oect 12 p11) and bill directing FCC to
choose single AM stereo system (TVD Oct 26 pl2).
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CONSUMER REPORTS VIEWS TV: Zenith set came out on
top in ratings of 20" color sets in Nov. Consumer Reports
(CR), while Sharp model was best in 13". CR said Zenith
SJ2071W "performed best overall, especially in picture
quality,” but that at average price of $385 it was one of
most expensive, and suggested Sanyo and GE models as less
expensive alternatives.

Sharp 13AM100 topped list of 13" models, with "very
clear picture and an easy-to-use remote control." In its
tests, CR said "most of the pictures looked fine, and the best
were quite good." It also said sets are considerably less
expensive than 10 years ago, "and these days you get more
for your money."

Based on surveys of subscribers (121,000 owning 19" and
20" sets and 56,000 13" sets), CR showed Panasonic and JVC
tied for best repair record for 19-20" sets and 5-way tie of
Hitachi, Panasonic, JVC, Sharp and Mitsubishi for 13".

Of clock radios, rated in same issue, RCA unit won top
rating in full-featured models, Realistic (Radio Shack) was
best basic model and GE was No. 1 model with cassette
player.

"Not ready for prime time" is CR's size-up of Sony's
Data Discman. Magazine found it far less convenient than
hard-copy book "to curl up with on a rainy day." Although it
saw big advantage in rapid access features and key-word
searches, it cited such disadvantages as difficulty in learning
search methods for different programs, difficulty and
discomfort in using tiny keypad, short battery life. CR
concluded that "it's too soon to tell whether Data Discman
will be a runaway success like the Sony Walkman or a dodo
like Sony's Betamax."

—

First videogame with Dolby Surround has been
announced by Jaleco for shipment early next year. "King
Arthur's World," developed by London-based Argonaut
Software, is strategic fantasy game planned for U.S. release
on Super Nintendo system in Jan.-Feb., Europe in March.
Argonaut had worked with Nintendo on developing
forthcoming SFX chip, which Nintendo said will offer 3-D
effects in 16-bit cartridge games when it's introduced in
Feb. (TVD Aug 31 pl8). Meanwhile, Virgin Games reached
licensing agreement with Archer Communications to use
Archer's Q-Sound audio technology in games it's developing
for Sega CD system.

Toshiba will commemorate production of 10 millionth
color TV at Lebanon, Tenn., plant this month. Since it
opened in 1978, facility has expanded from single production
line to 6, making 30", 32" and 35" SuperTube models. To
mark event, Toshiba will conduct sweepstakes for those who
purchase any Toshiba set between Nov. 10 and end of year.
Each of 100 grand prize winners will reeeive check from
Toshiba for price of set.

Video Review resumes publication in late Nov. with
"buyers' guide" issue, followed by Jan.-Feb. issue. It has
been purchased by group headed by Kurt Zahner, will have
circulation base of 175,000. It will emphasize articles on
hardware and will feature comparative tests, with software
reviews deemphasized -- 914-576-8800.

First Sony VHS/TV combination will make bow in
Japan Dec. 5. Model with 13" TV and 2 tuners will be priced
at about $1,075. Company will produce 10,000 monthly at
start, hasn't indicated export plans.
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NEW PROJECTION EMPIRE: Ampro Corp., privately held
firm headed by Charles Trippe, onetime Bell & Howell
planning vp, is purchasing its 3rd projection TV company and
is making bid to become significant power in commercial,
industrial and consumer projection.

Ampro (which once stood for American Projector Corp.)
has reached agreement to acquire privately owned Greyhawk
Systems Inc., Mountain View, Cal., financially troubled
developer of lightvalve equipment, including printers, photo
lithography gear and projection TV. Ampro purchased Kloss
Video's projection TV operation in 1988 (TVD April 25/88
pl4). It also bought Esprit, formerly ESP Inc., Titusville,
Fla., firm founded by inventor Arthur Tucker to manufacture
his Acquastar liquid coupled projector (TVD Jan 14/80 p12).

Thus Ampro now is in position to field 3 different
projection TV categories —- high-end consumer, conventional
commercial and lightvalve commercial systems.

Lightvalve system developed by Greyhawk will make
debut at Infocom in New Orleans in Jan., for production and
delivery in Feb. at less than $40,000, Ampro said. In many
respects it's similar to Hughes-JVC Technology lightvalve
projector, using LCD lightvalve and cathode ray tube to
provide ultrabright picture thanks to light amplifying
characteristics of LCD when external light is applied.

Michael Knudsen, principal of Greyhawk who will
become Ampro mktg. vp after merger, said company's
system differs from Hughes-JVC approach in that it uses
fiber coupling between LCD and imaging CRT. Among other
differences, he cited: Greyhawk unit achieves same
brightness with 400-w metal halide light as Hughes' 1,000-w
Xenon arc lamp, Greyhawk operates on 110 v (vs. 220), has
single focusable projection lens (vs. 3 lenses), eliminating
convergence, weighs 150-160 lb. (vs. more than 300).
Knudsen said system inherently is capable of HDTV.

Later in 1993, he said, Ampro will offer lower cost
lightvalve projector, with ultimate goal of reaching
consumer market price —- target similar to that of
Hughes-JVC. Knudsen told us his company already has had
inquiries from consumer electronics manufacturers on
possibility of home version of system.

__._——

Proposal for widescreen TV channel as interim
measure next year before introduction of HDTV has been
drawn up by U.K. retailer Dixons, Sony and satellite operator
BSkyB as way to stimulate TV sales in Europe, according to
document leaked to British press. Although press reported
group seeks share of $1.1-billion fund being considered by
European Community (EC) as subsidy to get HDTV started,
statement by Dixons noted that "there may be a justification
for some level of funding to subsidize the early year losses
of the broadcasters," but that under EC plan neither
retailers nor manufacturers would receive subsidies.

Three former Crazy Eddie executives last week
pleaded guilty in U.S. Dist. Court, Newark, N.J., to charges
relating to scheme to inflate company's stock artificially in
late 1980s (TVD June 29 p9). Sam Antar (cousin of founder
Eddie Antar) and Isaac Kairey entered guilty pleas on counts
of conspiracy to commit securities and mail fraud. David
Panoff pleaded guilty on single count of conspiracy to
commit securities fraud. Sam Antar, according to news
reports, also agreed to testify against Eddie Antar and
others who were indicted in June.
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VHS should be viable format for at least another 10
years, said Telefuture Partners Pres. Robert Pfannkuch at
recent ITA Special Interest Video Seminar in Santa Monica.
He cited possibility of retailer bottleneck: How many
dealers can afford to stock 4 formats? He said "old
technology is lazy until it's threatened,” citing limited-play
cassette as example of how VHS is responding to new
technology. "VHS duplicators won't have to turn the lights
out in the next 10 years." He termed advances in data
compression "a threat for some, an opportunity for others.
If you're locked into VHS, it's a threat. Saying all
technologies will stand side by side is ludicrous —- just like
Beta and VHS." For special interest, he said, data
compression "offers a real opportunity because it has a
flexibility you can't find in linear tape" and "new technology
needs new programming."

Ads & Promos: Sony launched broad NFL-based -
marketing effort for Watchman TV line. Between now and
Dec. 31, consumers can register to win travel package
including 2 tickets to Super Bowl and tour of Sony Studios.
Watchman purchasers will receive mail-in coupon
redeemable toward NFL premium merchandise. Sony is
running 4-color ads in more than 100 game programs...
Acclaim Entertainment "T2: The Arcade Game" cartridge
will be packed in with Sega's "Menacer" shooting peripheral
in Dec. at $90 retail; cartridge alone, under Acclaim's
Arena brand, is expected to sell at $49.95... Sweepstakes
coupon packed in with Sunsoft "Superman" and "Batman:
Revenge of the Joker" game cartridges will offer purchaser
chance to have picture and name included in 1993 issue of
Superman comic book.

Sharp will double production capacity for optical
pickups, used in CD and laserdisc players, in fiscal year
starting in April. Its pickup uses unique hologram system
that eliminates bulky prism and reduces size 25%, compared
with conventional pickups. Company currently has capacity
for one million units monthly, which will be increased to 1.3
million by March, 2 million in March 1994. World market for
optical pickups is estimated at about 2.5 million monthly,
mostly for CD players, but introduction of MiniDise
recorders and players and growth of CD-ROM drives should
result in major increase.

Panasonic Kid Witness News (PKWN) video edpcation
program has entered teaching partnership with Columbia U.
and N.Y. Public Library's Schomberg Center for Research in
Black Culture. It covers program involving annual video
newsletter prepared by N.Y. public school students for
national distribution to PKWN network of 200 schools.

NEC plans to offer active matrix LCDs for projection
and direct-view TVs. It currently makes LCDs principally
for computer display. By 1995, however, NEC expects 30%
of its LCD sales will be for TV and other video equipment.
It's developing rear-projection LCD TV with subsidiary NEC
Home Electronics in Japan.

Terk Technologies, antenna designer and marketer,
will move to new hq. Effective Nov. 9, company will be at
65 E. Bethpage Rd., Plainview, N.Y. 11803. Phone:
516-756-6000. Fax: 516-756-6007.

In-dash car TV by Seiko with 4" LCD screen will be
marketed in Japan beginning Dec. 10. Set is removable for
viewing in rear seat or outside of car, is priced at $880,
including one-year theft insurance.
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Financial Reports of TV-Electronics Companies
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Company & Period Revenues Net Earnings Share
lAudio King
1992-qtr. to Sept. 30 7,315,743 (25,819) -~
1991-qtr. to Sept. 30 6,279,722 1,703 --
Clear Channel Communications
1992-9 mo. to Sept. 30 62,598,112 2,650,642 .28
1991-9 mo. to Sept. 30 52,003,769 181,735 .023
1992-qtr. to Sept. 30 24,485,948 679,601 .07
1991-qtr. to Sept. 30 16,998,354 223,463 .03
Gaylord Entertainment
1992-9 mo. to Sept. 30 483,171,000 20,610,000 .49
1991-9 mo. to Sept. 30 456,964,000 (1,193,000) -—
1992-qtr. to Sept. 30 180,461,000 11,511,000 .27
1991-qtr. to Sept. 30 172,536,000 5,415,000 8117

Harman International Industries
1992-qtr. to Sept. 30 144,745,000
1991-qtr. to Sept. 30 135,824,000

(1,364,000) .
(1,345,000) ==

New York Times

1992-9 mo. to Sept. 30 | 1,318,145,000 (4,698,000) --bj
1991-9 mo. to Sept. 30 | 1,250,633,000 12,397,000 .16
1992-qtr. to Sept. 30 429,686,000 (33,885,000) --b
1991-qtr. to Sept. 30 393,363,000 1,937,000 .03
Oak Industries
1992-9 mo. to Sept. 30 107,429,000 10,146,000 .12¢
1991-9 mo. to Sept. 30 92,904,000 3,291,000 .04¢
1992-qtr. to Sept. 30 33,242,000 1,736,000 .02
1991-qtr. to Sept. 30 29,552,000 4,337,000 .05¢
Scientific-Atlanta
1992-13 wk. to Sept. 25 171,200,000 6,790,000 .28
1991-13 wk. to Sept. 27 128,001,000 2,278,000 .10
Zenith Electronics
1992-9 mo. to Sept. 26 858,500,000 (85,600,000) --b
1991-9 mo. to Sept. 28 922,600,000 (52,100,000) --
1992-qtr. to Sept. 26 313,300,000 (41,800,000) --b
1991-qtr. to Sept. 28 343,900,000 (1,500,000) --

Consumer Electronics Personals

John Neville promoted to exec. vp, Tubes & Display
Group, Thomson Consumer Electronics, responsible for
worldwide color picture tube operations, including facilities
in U.S., France, Italy, Poland, Mexico and Brazil; he's
succeeded as N. America Tube Div. vp by Robert Lorch,
gen. mgr. for mktg., sales and business development, N.
America... Greg Ellis, ex-Teknekron Communications
Systems, named Macrovision encryption systems product
mgr.; Vickie Barber, ex-Media Home Entertainment sales
vp, joins Macrovision as regional anticopy sales mgr...
Donna Austi, formerly HWH Enterprises, joins Colucei &
Co., N.Y. PR firm, as special events planner.

New JVC management responsibilities under Pres.
Takuro Bojo, as revealed in 1992 annual report (see also
separate report, this issue): Managing dirs. -— Yoshihiro
Ueno, Projection System Business and production
promotion; Shinichi Mitsuzaki, Parts & Device Sector;
Toshiro Furuichi, Technofair Promotion Committee,
AV-Related Business; Hiroshi Sano, Consumer Marketing
Div.; Nobikazu Kaneko, accounting and finance, general
affairs. Dirs. -- Masahiko Hirata; Yoji Karino,

Notes: aAdjusted. bAfter special charge. CIncludes special

credit.

customer satisfaction; Toshihiro Kikuchi, business affairs
and promotion; Hideki Gomi, Products Strategy Div. and
PR; Akira Hirota, Video and intellectual property;
Hirotada Sasaki, Professional Products & Information
Sector; Masanori Ilwasaki, TV Sector; Masahiro Inbe,
AV Software & Media Business Group; Yoshifumi
Harakawa, International Mktg. Div., Corporate
Management Divs. for N. America and Europe; Masahiro
Fujimoto, Technology Development Div., Central R&D
Center; Toshimasa Kumazaki, TV and Image Systems
Divs.; Kazuo Norioka, Video Sector and Video Div.;
Masano Hoshino, Magnetic Products Co., Disc Div., pres.
of Victor Magnetics Co. and JVC America; Chuhei
Yamamoto, Corporate Personnel Div.; Hiroki Shimizu,
Audio Sector, Audio Div.
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Toshiba is co-sponsoring, with National Science
Teachers Assn. (NSTA), Exploravision Awards, national
science competition for pupils kindergarten through 12th
grade. Pupils will compete for more than $300,000 in U.S
Savings Bonds and other prizes. Teachers and schools also
will be eligible to win prizes.

Matsushita said it was only Japanese company to
receive certificate of appreciation from Maritime
Administration for transporting substantial 