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CABLE BACKS VIOLENCE CONTROLS, BROADCASTERS MONITORING: Broadcasters and cable

r ifferen

itions last week on politically charged issue of controlling TV violence.

Some big players in cable said they could support broad program to combat violence, but broadecasters want

to limit change to expanded monitoring.

About 2 dozen cable programmers endorsed broad plan to control violence in their programming and to
provide parents with more information and control over material children can see. Programmers also said
they backed "viewer discretion technology," which sounds like proposals from House Telecom Subcommittee
Chmn. Markey (D-Mass.) and others that would require V-chip be installed in TV sets to allow parents to
keep shows that networks themselves rate as violent. Cablers also agreed to set up independent monitor as

check on system.

Cable programmers signing on to antiviolence initiative included American Movie Classics, Arts &
Entertainment, Bravo, Cartoon Network, Cinemax, CNN and Headline News, Court TV, Discovery, Disney,
ESPN, Family Channel, HBO, Learning Channel, Lifetime, MTV, Movie Channel, Nashville Network,
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Nickelodeon, Playboy, Showtime, Travel Channel, TNT, VH-1, Vision Interfaith, Weather Channel. More
than dozen major cable networks haven't signed on yet. USA Network and Sci-Fi Channel object to concept
of violence ratings. In addition to raft of smaller or startup networks not on list, those not signing include
Black Entertainment TV, Comedy Central, CNBC, Country Music TV, C-SPAN, E! Entertainment, Encore,
Flix, MOR Music TV, Nostalgia, SportsChamnel.

Cable move, announced at news conference with Markey and other members of Congress, put pressure
on broadcasters, who later held their own news conference with Sen. Simon (D-IlL.). But broadcasters said
they would endorse only gualitative monitoring, with annual report to public, and raised possibility their
monitor could he different from cable's.

Markey called cable announcement "dawning of a new era," with acceptance of ratings and V-chip.
Showtime Chmn. Winston (Tony) Cox, who put industry compromise together, acknowledged that
broadeasters would have to be part of package for ratings to be effective. Markey conceded that it would be
up to broadcasters.

In addition to relatively familiar parts of plan such as ratings, monitors and support for V-chip, cable
industry will undertake public service effort, Discovery Channel Pres. Ruth Otte said. That plan includes:
(1) Edueating viewers, effort that would target youth and "deglamorize violence," she said. That includes
working with schools. (2) Addressing violence-related issues in regularly scheduled programs or campaigns,
similar to MTV's "Rock the Vote" in 1992. Otte said one week would be designated as "Voices Against
Violence" week, including programs dealing with violence issues. Cox said that week couldn't be scheduled
before fall, given production schedules.

Cable officials shed little light on how ratings would be constructed, except that they would be imposed
by industry, not by outside group. Included would be determination of what constitutes violence, and Cox
raised possibility there could be several levels of ratings. In that case, V-chip would have to be sufficiently
flexible Lo allow parents to block out specific programs, rather than all programs that carried V rating.
Markey staff said flexibility that's part of on-screen VCR programming, for example, should allow for same
flexibility so that parents don't have all-or-nothing choice. Cox said ratings could be in place in 6-9 months,
with V-chip soon after. Sen. Dorgan (D-N.D.) introduced Markey's V-chip legislation (S-1811) in Senate Jan.
31.

Agendas clearly are very different, not only for cable and broadeast, but also for House and Senate.
While House members advocated more aggressive steps, Simon said he was satisfied with annual monitoring
reports that networks said they would support, calling agreement "a breakthrough." Monitoring would be
sulflicient. to "keep the pressure on," Simon said. He said he hoped establishment of monitor could end his
9-year crusade on TV violence, but made no promises.

CBS Senior Vp Martin Franks said broadcasters oppose legislation, including bills that would prescribe
V-chip, ratings or other steps because of constitutional questions, definitions of violence, logistics of rating
thousands of hours of prime-time programming. NBC characterized cable's new program as same steps "that
the broadcast networks have utilized for years, including most importantly program standards and more
careful scheduling of programs."

Cox and Franks said they hope that voluntary plans would persuade Congress not to pass legislation.
Cox said after news conference, however, that failure by broadeasters to support ratings would make
pro-ratings legislation more likely. Even with agreement in some areas, much negotiating remains. While
Cox said he would favor one overall industry monitor, Franks said he was "open to one" but not committed to
it. There could be 2 or 3, he said. Franks said he hoped to have some type of program in place later this
year, certainly for 1994-1995 season.

Networks also left themselves room to leave monitoring if necessary. NBC Exec. Vp Richard Cotton
said in letter to Simon that network reserves right "to suspend the joint assessment program” if legislation is
passed or if new regulations are drawn. Cap/ABC Chmn. Thomas Murphy told Simon that "this
self-assessment program is intended to be a substitute for the various legal and regulatory evaluations being
proposed legislatively and will not be undertaken if we are subjected to conflicting or additional mandated
requirements."
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TELCO ENTRY BILL MOVING, DETAILS UNDECIDED: There's little doubt Congress will approve telco
entry into cable business, possibly by late summer, according to legislators and witnesses at House Telecom
Subcommittee hearing on National Information Infrastructure (NII) Feb. 2. Details remain in dispute,
however, with cable pushing for limits on telco entry, telcos pressing for "regulatory parity," lawmakers
questioning role of local govts. in regulating infrastructure and broadeasters seeking must-~carry and right to
use new channels for digital ancillary services.

Telco entry legislation should eliminate barriers to cable entry into telephony, delay telcos long enough
for cable to be competitive and place safeguards on telcos, NCTA Pres. Decker Anstrom told
Subcommittee. Current draft, he said, would allow telcos into video before cable could enter telephony
because of state and other rules. Telco entry should come in stages, Anstrom said, after telephony is
"effectively competitive" or after 7 years. He said staged entry is needed because of telcos' financial
strength.

Telcos won't be able to compete with cable "unless you eliminate the competitive advantages this bill
confers upon cable," countered BellSouth Senior Vp William Reddersen, representing USTA. Reddersen said
bill should: (1) Give telcos option of price regulation, similar to cable's, rather than rate of return or cost of
service. (2) Not require video dial tone systems Lo build more channel capacity than needed since "cable
operators do not operate under such economic burdens." (3) Not limit telcos to programming 25% of
channels. Jeffrey Chester of Center for Media Education said telcos should be limited to 10% of channels.
(4) Give cable same open access video platform obligation as telcos. (b) Deregulate telecommunications
services when there's competition.

Subcommittee member Rep. Tauzin (D-La.) raised issue of one wire versus 2, saying van lines don't need
2 highways to compete as long as they're assured access to highway that exists: "Why should the nation pay
for more than one pipeline?" Anstrom agreed that there's no technical requirement for 2 wires and that
single wire should he allowed in some areas, but said 2 wires allow competition rather than regulation.

Role of local govts. in NII remains issue, said Subcommittee member Rep. Schaefer (R-Colo.). Citing
possibility of 30,000 local govts. regulating NII, he said he's concerned about how long local regulators could
"hold up the seamless network." Marilyn Praisner of Montgomery County (Md.) Council, representing
National Assn. of Telecommunications Officers & Advisers and cities and counties, said local regulators have
caused "no problems" for cable: "I think that will continue.”" Chester of Center for Media Education said
local govts. must be involved in "designing the on ramps and off ramps."

Broadcasters need changes in NII legislation to become effective infrastructure participants, said
McGraw-Hill Bestg. Pres. Edward Reilly representing NAB, including prohibition on discrimination in
"gateways," limits on telco ownership of cable in telephone service area and on cross-subsidies, competitive
wires into home, preservation of rules such as syndex and network nonduplication. In response to question
from Markey, Reilly said must-carry and retransmission consent will be critical to broadcasters after
infrastructure is built.

Information highway actually will be "information tollway," said INTV Chmn. Al Devaney of WPWR-TV
Chicago-Gary. He backed NAB positions and said that broadcasters should receive "special tariff" for access
to NIl and that national station ownership rules should be relaxed or eliminated. Telco entry bill requires 2
wires to home, but Devaney said exceptions to rules make them "meaningless."

Small Cable Business Assn. (SCBA) made apparently unsuccessful pitch for increasing rural exemption,
which allows telcos to own cable systems in communities with population of less than 10,000. Small systems
worry they won't be able to afford network upgrades without partnership with telcos. Based on FCC
definition of small local exchange carriers, SCBA Chmn. David Kinley of Sun Country Cable said exemption
should apply for systems with up to 25,000 subscribers. House Telecom Subcommittee Chmn. Markey
(D-Mass.) said 25,000 figure would include "every community in my district. That is clearly not the intent of
anyone on the Subcommittee."

Other comments at hearing: (1) There's no need for additional limits on mergers or acquisitions,
Anstrom said: "Antitrust laws are already in place." (2) Subcommittee member Rep. Oxley (R-0.) said it's
"imperative that Congress regain the reins of telecommunications regulation from the courts." (3)
Subcommittee member Rep. McMillan (R-N.C.) said proposed safeguards may "go too far" in protecting
2able from telco entry.



4—TV DIGEST

BROADCASTERS IN SENATE BILL: New bill (§-1822)
introduced Feb. 3 by leadership from Senate Commerce
Committee is first to include broadcasters specifically in
National Information Infrastructure-related legislation.
Broadcast-related features aren't duplicated in House bill
(HR-3636) that covers many of same issues on local
telecommunications competition.

Broadcasters have complained for months that they
have been left at rest stops along information superhighway
while Clinton Administration and Congress focused most
attention on telcos and cable. New bill, introduced by
Commerce Committee Chmn. Hollings (D-S.C.),
Communications Subcommittee Chmn. Inouye (D-Hawaii),
senior Committee Republican Danforth (Mo.) and others
includes at least some minor provisions that recognize
participation by broadcasters.

Last section of bill would allow broadeasters to use
their spectrum for other purposes, while giving FCC
authority to collect from licensees fees equal Lo what
spectrum would have been worth if it had been subject to
auction. Other broadcast parts of bill direect FCC: (1) To
examine cross-ownership rules on TV and radio stations to
make certain broadcasters can compete "fairly with other
media providers." (2) Review network nonduplication and
syndicated exclusivity rules, considering applicability to
cable or other video providers. Some broadcasters also could
be eligible for special telecommunications rates, along with
schools, hospit als, newspapers.

Key difference between Hollings measure and House bill
sponsored by Telecom Subcommittee Chmn. Markey
(D-Mass.), Rep. Fields (R-Tex.) and others, is that Senate
version proposed to use existing regulatory categories for
cable, telco and other service providers, while House would
attempt to create new ones. For example, video services
offered by RHC would be regulated under 1992 Cable Act
rate regulation, while cable companies or others that offer
telecommunications services would be considered eommon
carriers subject to Title 2 of Communications Act, with
responsibilities for contributing to universal service funds.
House staff members said they were trying to be
forward-looking in creating new regulatory categories, but
Senate staffers said it would be premature to start
establishing new categories.

Much of rest of Senate bill deals with issues related to
Modified Final Judgment (MFJ), particularly under what
conditions RHCs should be allowed into long distance
business. Test is tougher under Senate bill than House
version, but there's no waiting period in former as there is in
House.

To show support for bill, Hollings was joined at news
conference by co-sponsors Danforth, Inouye, Dorgan
(D-N.D.), Exon (D-Neb.) and Gorton (R-Wash.), who are on
Commerce panel, and Sen. Kerrey (D-Neb.), who isn't. Sen.
Stevens (R-Alaska), who's in hospital, said in statement he
would like broader definition of universal service and lifting
of all cross-ownership restrictions. Other co-sponsors are
Sens. Burns (R-Mont.), Pressler (R-S.D.), Robb (D-Va.),
Rockefeller (D-W.Va.).

Hollings said he hoped for passage by end of year. He
acknowledged that track in Senate isn't as fast as in House,
but said he was "on track Lo hear from everybody." Hearings
are expected to start after Congress returns from recess in
late Feb. Hollings said hearings would be held at Committee
level, rather than at subcommittee level, to show
importance he places on bill.
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Reactions to Hollings bill included: (1) NCTA Pres.
Decker Anstrom said he's "pleased" with legislation, but
cable will continue to press for staged entry of telcos into
cable. (2) USTA Chmn. Gary McBee said it must maintain
universal service, provide regulatory parity and make
"pealistic business opportunities" available. (3) AT&T said it
supports long distance and local competition provisions, but
was "disappointed" that bill wouldn't apply competitive
provisions to determine whether RHCs should be allowed to
manufacture equipment. (4) Sprint Govt. Affairs Vp James
Lewin said company "enthusiastically supports" bill. (5)
Newspaper Assn. of America said it's "extremely pleased"
with bill, particularly proposed safeguards on electronic
publishing by RHCs. (6) CompTel said bill includes
"reasonable balance" of competition. (7) NBC said it
applauded bill's recognition that broadeast industry must be
"a main artery" of information superhighway.

Also last week, summary of responses to Markey request
for information on what cable companies and telcos are
doing for schools, telecos and cable companies produced
mixed reaction. For example, Bell Atlantic said it would
offer service free. BellSouth said it was "limited by
regulation” but would work with schools to provide
"eustomized solutions" while keeping from being put at
"competitive disadvantage." Nynex said such costs shouldn't
"fall on the local exchange carrier alone" or on its
customers, while GTE said it would be "inappropriate" to
burden telcos. U S West said problem "lies more in lack of
readiness in schools.” Many cable companies said they
already were providing free service to schools, although they
didn't want it to be mandatory. Survey found that schools
used less than 1% of lines in most telco service territories.

—_—

FCC approved Infinity Bestg.'s $110-million purchase of
KRTH(FM) L.A. on 2-1 vote, despite strong concerns ahout
alleged indecency by "shock jock" Howard Stern, but fined
company another $400,000 for indecency, raising fine total
to $1.6 million in 3 years -- none of which has been paid.
Decision doesn't affect applications for permission to buy
WPGC(AM/FM) Washington for $60 million. Commission
said it found Infinity's continuing "apparent misconduct in
airing indecent programming to be troubling" and "future
violations might provoke penalties more stringent than
monetary forfeitures.” It said recent court rulings limit
enforcement of indecency rules, but said court "raised issues
regarding the enforcement program that can most
appropriately be addressed in a rulemaking proceeding."
Comr. Quello dissented in 2-1 vote, saying Commission
shouldn't allow Infinity to acquire more stations because "it
is antithetical to the public interest to authorize additional
stations for probable dissemination of gross indecency and
possibly obscene broadcasts by Stern."” Comrs. Barrett and
Duggan (Chmn. Hundt didn't participate) reportedly also
were concerned about alleged indecency but didn't believe
they had legal right to hold up application further. Infinity
officials said delayed action on KRTH(FM) already had cost
it $1 million because purchase price was based on cash flow,
which has increased. Quello objected to relying only on
fines, saying "previous FCC fines have not had a deterrent
effect. Additional fines could merely be written off as a
cost of doing business." Infinity, meanwhile, said its profit
rose to $9.1 million in 4th quarter, from $2.5 million year
ago, mainly on higher ad revenue. Overall revenue jumped
36% to $61.2 million. Full-year profit was $14.3 million, vs.
$21.8 million loss year ago. .

Nielsen said it terminated talks on acquiring Hong
Kong-based Survey Research Group, but said it will continue
"aggressive growth strategy" in Asia.
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FCC TO EXTEND RATE FREEZE: FCC is expected to
announce today (Feb. 7) that it again will extend cable rate
freeze that has been in effect since April, but has delayed
action on further rollback of rates, at least until Feb. 22.
Agency originally scheduled action on cable issues,
reportedly including rollback, for Feb. 10 agenda meeting,
but officials said staff still was working on "comprehensive
approach" to rate regulation. Also at meeting, Commission
is expected to vote on procedures for cost-of-service rate
proceedings. Current rate freeze is to expire Feb. 15.

Many feel Feb. 22 date was dictated by House Telcom
Subcommittee Chmn. Markey (D-Mass.), who has scheduled
markup on cable bills for next day. Sources said Markey told
FCC "I'm going to be very unhappy" if decisions aren't made
before Feb. 23 markup, causing Commission official to ask:
"Why should we have a meeting just to please Markey?"
Comr. Quello wanted meeting Feb. 18 because he was due to
participate in Mich. Assn. of Bestrs. convention Feb. 22 in
Lansing. Chmn. Hundt was agreeable, but Comr. Barrett
said he wouldn't have time to prepare (commissioners still
haven't been told what will be on agenda Feb. 22 and no
documents have been circulated), and he and Quello favored
March 1 meeting.

FCC officials have said Commission will consider
"fine-tuning" rate rules at meeting, based on results of its
cable rate survey. Among options being considered is
reducing weight given in setting benchmarks to
low-penetration systems (those with fewer than 30% of
households passed subscribing). Critics have claimed that
giving full weight to such systems allowed benchmarks to be
too high, and some FCC officials believe Commission has
authority to de-emphasize them, effectively lowering
benchmarks.

Many MSOs and telcos have been shuttling in and out of
FCC hq to discuss rate freeze, agency officials said.
Congress also has expressed interest. In response to question
from Rep. Fields (R-Tex.), ranking minority member of
House Telecom Subcommittee, at national infrastructure
hearing, industry officials argued that FCC shouldn't reduce
benchmarks. NCTA Pres. Decker Anstrom said he had
"great concern" about cable's ability to raise money to build
infrastructure if there are more rate cuts. He said a
"top-15" MSO had planned equity issue in Jan., but shelved it
because of reports of possible rate culs. Anstrom said
there's "no magic number" for when cuts would begin to hurt
ability to finance infrastructure, but said cable already has
lost $2 billion in revenue. David Kinley of Sun Country
Cable, chmn., Small Cable Business Assn., said simply
enforcing current benchmarks and freeze "has been
devastating” to small cable operators, who have been unable
to raise capital.

—.—

FCC Chmn. Hundt has launched series of 11 meetings
with employees of offices and bureaus, excluding }
supervisors. He met with employees of Common Carrier
Bureau Feb. 4, earlier with those from Gen. Counsel's Office
and Field Operations Bureau. Two such meetings per week
are planned through March 7. Chmn. also has started
sending E-mail to staffers, including daily digest of FCC
releases, reportedly is getting good response. Commission
also will go on Internet soon.

Cap/ABC said it's forming TV production company with
Brillstein-Grey Entertainment. Venture will produce
network programming, pay-per-view, videocassettes and
interactive TV, said ABC TV Network Group Pres. Robert
Iger.
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NETWORKS PLAN NEW RATINGS: Coalition of ABC, NBC,
CBS and NAB signed $20-$30-million agreement with N.J.
research lab for TV ratings project that could compete with
Nielsen by late 1995. Committee on Nationwide TV
Audience Measurement (CONTAM) reported deal with
Statistical Research Inc. (SRI) Feb. 3, setting stage for
possible challenge to Nielsen's lock on TV audience ratings.
Arbitron dropped out of TV rating business Jan. 1, leaving
Nielsen sole supplier. Fox, syndicators and cable networks
have been invited to join multiyear project.

Systems for Measuring & Reporting TV (SMART) calls
for SRI to develop system based on barcode-like universal
TV product code (UTPC) that would be embedded in video
portion of program and could replace current method of
monitoring channel tuning. Data would be sent via household
wire or RF to storage device in home and transmitted
through phone line to SRI. System is expected to be tested
in 500 homes in one market by late 1995, with UTPC code
possibly available in programming nationally by end of
decade, industry officials said. SRI is licensing UTPC code
from Metuchen, N.J.-based Berkeley Varitronics Systems.

While SRI officials deflected questions about possible
head-to-head battle with Nielsen, Pres. Gale Metzger said:
"We will be very happy to go to a test market in 1995 and
take it from there." Company has been operating prototype
field lab in Westfield, N.J., hq since June covering 100
homes in 5 N.J. counties. Prototype doesn't use UTPC and
employs TV meter.

"We all know that when you're dealing with a monopoly,
the likelihood is service will deteriorate to some degree and
the ratings may not be as accurate as you would want them
to be," said Peter Chrisanthopoulos, ABC exec. vp-research.
"We're saying that we're not really comfortable with all that
is going on with the Nielsen organization today." Nicholas
Schiavone, NBC vp-media and marketing, said current
research "is not good enough, not reliable enough."

Nielsen spokesman said company supports venture, isn't
worried about possible competitor, saying that it continues
research into "nonintrusive" means for ratings such as
passive metering. "If SRI came up with a better mousetrap,
then we're really interested in looking at it," Nielsen said.

—

State cable associations are taking up arms against
telco efforts to overturn telco-cable cross-ownership
restrictions, similar to successful action by Bell Atlantic
(TVD Aug 30 p2). Cal. Cable TV Assn. (CCTA) and Cable TV
& Communications Assn. of Ill. (CTC) filed petitions to
intervene in federal courts, where telcos appealed
cross-ownership ban. CCTA wants to intervene in Pacific
Telesis suit in U.S. Dist. Court, San Francisco, saying "cable
television companies are at greatest risk by Pacific's
action.” CCTA Pres. Spencer Kaitz said risk is shown by
fact that PacTel alone is bigger than entire U.S. cable
industry and "uniquely positioned to engage in unfair,
predatory practices. Pacific's plans to use California
ratepayer money to finance their entry into the video
marketplace can, and will, enable them to price their video
services below cost with the ultimate goal of driving
competitors, including existing cable companies, from the
video marketplace." CTC wants to intervene in Ameritech
suit in U.S. Dist. Court, Chicago, saying that telcos would
enjoy inherent competitive advantage over cable. "If
Ameritech has enough excess revenues to build cable
television systems that duplicate those which already exist,
that money should be returned to its telephone customers,"
CTC Pres. Gary Maher said.
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FOX PROFITS UP: News Corp.'s TV operating profit jumped
48.9% to $93.9 million in quarter ended Dec. 31, primarily
because of growth at Fox Station Group. Company said Fox
Network profit was hurt by cancellation of Chevy Chase
Show. For first half of fiscal year, parent reported net
profit of $546 million, vs. $322 million profit year ago,
partly because of $103-million gain on sale of Hong Kong
newspaper. Most other media companies also reported
improved profits for quarter.

News Corp. TV revenue was up 58% to $438.8 million
for quarter, and 39.5% to $755 million for 6 months.
Six-month operating profit gained 27.1% to $146.4 million.
Addressing criticism of price that News Corp. paid for NFL
football rights, report said games would provide "major
boost" to network and stations. Filmed Entertainment Div.,
including 20th Century Fox, had 183% growth in operating
profit, to $72.4 million, largely because of success of Mrs.
Doubtfire. Satellite operations in U.K. and Asia provided big
boost to profitability, News Corp. said. BSkyB operating
profit reached $4.5 million per week by end of Dec., up 50%
since Sept. Asian venture, Star TV, had "small" operating
loss, News Corp. said, but is available to 42 million homes,
up 280% in 10 months.

Other Financials: General Instrument profit jumped to
$39.5 million in 4th quarter ended Dec. 31, from $7.2 million
year earlier, mainly on growth in cable equipment sales.
Sales in quarter were up 37% to $408 million and operating
profit 70% to $62 million... Times Mirror had $161.8-million
profit in 4th quarter ended Dec. 31, vs. $61.9-million loss
year ago, mainly because of more than $100-million drop in
restructuring charges. Cable revenue was up 5% to $121.9
million, and cable operating profit jumped 57% to $28.1
million... McGraw-Hill broadeast revenue dipped 1% in
quarter ended Dec. 31, but overall profit was up 4% to $44.9
million... Tribune Co. TV revenue increased 9.6% to $141.6
million in 4th quarter ended Dec. 26, and radio revenue
21.7% to $15.6 million. Report didn't include net profit.

Knight-Ridder said financial growth of cable operations
slowed for fiscal year ended Dec. 31, despite fact that
pretax profits at TKR Cable, joint venture with Liberty
Media, increased 38% to $12.5 million. Parent's full-year
net profit soared to $148 million from $41 million year ago,
and to $51.2 million for 4th quarter, from $43.6 million...
Century Communications loss in 2nd quarter ended Nov. 30
increased to $11.05 million from $10.5 million year ago.
Cable revenue rose to $81 million from $75.4 million...
Multimedia profit grew to $21.8 million in 4th quarter ended
Dec. 31 from $19.2 million year ago. Broadcast revenue
dropped to $42.2 million from $44.9 million; cable revenue
grew to $41.1 million from $37.9 million. Cable cash flow
was up 17% to $85.5 million for year... Clear Channel
Communications had $4.8-million profit in 4th quarter ended
Dec. 31, vs. $1.6 million year ago. Revenue increased 50%
to $47.9 million, cash flow 65% to $10.2 million.

— .

Rogers Communications said it will make $2-billion
offer to buy 83% of Maclean Hunter. Rogers, which owns
8.3% of Maclean, is Canada's largest cable operator.
Maclean, which has stock market valuation of $2.85 billion,
said it will consider Rogers' proposal. Rogers owns 14
Canadian cable systems with 1.8 million subscribers, national
cellular network, part of Unitel long distance company.
Maclean has 8 U.S. cable systems with 540,714 subscribers
and Canadian systems with 700,000, as well as publishing,
broadcast and cable interests in Canada. Rogers said it will
consider selling Maclean's U.S. cable interests if deal is
completed.
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DBS FIRMS MERGE: DBS permittees EchoStar and
DirectSat said they will combine licenses and create single
entity to operate 2 satellites at 119° W and offer 100
channels. Under plan, which must be approved by FCC,
EchoStar would hold licenses and operate system, DirectSat
would have minority interest in EchoStar and satellites.
Daniel Moore, CFO of DirectSat owner SSE Telecom, said
stake in EchoStar would be "modest.” First launch is
summer 1995.

When deciding on application, we're told, FCC will
balance apparent increased viability of proposed single
permittee at 119° against potential reduction in competitive
DBS services. Since DirecTv and U.S. Satellite Bestg. have
head start in DBS, predominant view is that sufficient
competition exists. "This seems to be precisely the kind of
transaction that would enhance the financial viability of
DBS," source said.

"This maximizes the value of DBS opportunities for our
shareholders," Moore said, "because [EchoStar's] plan for a
2-satellite fully operational DBS business is going to have
the ability to attract millions of consumers.”" Any
single-satellite DBS system "is suspect,” he said, because it
would have no backup. Also, he said, 2 satellites provide
ability to offer more services and has "economies of scale."
One economy-of-scale feature is plan to renegotiate
satellite construction contract with Martin Marietta (MM),
which is to build satellites for both companies. MM has
begun construction of EchoStar's bird, but not DirectSat's.

——

In last 2 negotiations for new union contracts, NBC has
"pursued a strategy of stalling... to the point of impasse,"
NABET-CWA charged in threatening to organize viewer
boyeott of network during May sweeps if it doesn't negotiate
in good faith. Union (NABET and CWA merged last year,
represent more than 2,000 employes at NBC and 4 of its
owned stations) and network exchanged early proposals 10
days ago for negotiations that begin Feb. 8 in San Diego,
with NABET-CWA charging NBC proposals are
"devastating," would jeopardize jobs and would create
"oppressive working conditions." Neither side disclosed its
early proposals. NBC said: "This is the beginning of a long
process of negotiating. We are optimistic that we will reach
an agreement that is satisfactory to both sides.” Union Pres.
John Clark, on other hand, said: "We haven't reached a
settlement with NBC before contract expiration in over 20
years, and relations have gotten worse in recent years."
Current contract expires March 31. Boycott will take place,
NABET-CWA said, if "this year's contract negotiations
follow the difficult path of the past 2 rounds." Clark said
union, in threatening boycott, is "signaling NBC that this
year we're prepared to do everything we have to do to
compel genuine collective bargaining... rather than let the
network stall and try to take us to impasse once again." He
charged that NBC is seeking right to employ unlimited
number of daily hires (outside union's jurisdiction) and to
"wipe out" NABET-CWA jurisdiction over technical issues.
Also, he said, network wants to classify CNBC (cable news
channel) as an "affiliate,” enabling NBC to originate
programming from CNBC's Charlotte studios, which also are
outside union's jurisdiction.

Number of U.K. telephone lines installed by cable
operators nearly tripled to 314,381 in 1993, govt.'s
Independent TV Commission (ITC) reported. In 4th guarter,
cable companies installed 69,000 telephone lines, vs. 34,000
year ago, ITC said. Number of cable franchises providing
telephony nearly doubled, to 43 in Jan. 1994, from 24 year
earlier.
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FCC TOUGHENS EEO STANCE: In unanimous action, FCC
last week issued what it called major policy statement on
equal employment opportunity (EEO) in "get-tough message"
to those it regulates, as agency official described it. At
same time, Commission issued slew of fines and short-term
renewals against stations, and designated renewal
applications of KFUO-AM-FM Clayton, Mo., for hearing
because of EEO violations. In another action, cable system
owned by Adelphia Communications in Palm Beach County,
Fla., was fined $121,500 and denied certification for failing
to comply with EEO rules "for years," Commission said.

Statement establishes guidelines that licensees and
cable systems must meet to stay within EEO requirements
and will "provide the Commission, licensees and the public
with comprehensive guidance,” Chmn. Hundt said. "It also
reaffirms the Commission's commitment to tough but fair
enforcement of [EEO] rules." FCC said guidelines are
nonbinding and staff will continue to evaluate each case on
its own merits, but "overall guidelines will give licensees and
the public a better understanding of how EEO rules will be
enforced."

Guidelines set base fine of $12,500 for EEO violation
and provide guidance on situations that would increase or
decrease that amount. Short-term licenses will be used in
addition to fines, FCC said. KFUO-AM-FM (owned by
Lutheran Church/Mo. Synod) renewals were set for hearing
to determine whether licensee submitted "untrue statements
to the Commission," agency said. It said "substantial and
material questions of fact" exist as to licensee's compliance
with "EEO and candor rules."

Short-term renewals, fines of $18,750-$37,500, and
reporting conditions were assessed against: Tex. stations
KEGL(FM) Ft. Worth, KMND-AM-FM Midland,
KTEM(AM)-KPLE(FM) Temple, KSAM-AM-FM Huntsville,
KYKX(FM) Longview, KGNC-AM-FM Amarillo,
KEBE(AM)-KOOI(FM) Jacksonville and
KGVL(AM)-KIKT(FM) Greenville;, KEZX-AM-FM Seattle;
KKCB(AM)-KSLY(FM) San Luis Obispo;
KTMS(AM)-KHTY(FM) Santa Barbara. KVI(AM)-KPLZ(FM)
Seattle were fined with reporting requirements, but no
short-term renewals, while KSPA(FM)-KOWF(FM)
Escondido, Cal., were required to file annual EEO reports
but weren't fined.

In his last statement as FCC member, Comr. Duggan
said Adelphia's practices "reflect the near absence of any
EEOQ effort and even suggest that outright discrimination
may have occurred." He said Commission "would do well to
consider a more creative, less rigid, remedial approach...
Specifically, I believe the Commission should seek statutory
authority to use consent-decree style enforcement" in EEO
cases. Such approach "would do more to boost meaningful
EEO performance... than our present system of exclusively
punitive sanctions."

——

"Squash It!"" TV antiviolence campaign has been launched
by Jay Winsten, dir. of Harvard Center for Health
Communication and creator of mid-1980s "designated
driver" TV-radio spots. He has written 750 TV producers
seeking participation. Winsten told producers that they
could make "an important contribution by occasionally using
the phrase 'Squash It!'... or to find other ways to
communicate that's cool and smart... The cumulative effect
of an occasional line or 2 of dialog, reinforced over time,
can be very considerable." Pilot program in Kansas City this
spring has support of civic leaders and U.S. Attorney Gen.
Janet Reno.
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CONVERTER BOXES DEBATED: Most witnesses at hearing
of House Telecom Subcommittee last week endorsed idea
that set-top box could be key to opening national
information infrastructure, and that box shouldn't keep some
providers from cable systems. However, General Instrument
said proprietary standards could benefit consumers.

Hearing revived somewhat dormant notion of
information infrastructure that resembles Internet, with
many independent data bases accessible directly by
consumers. Most of discussion so far has been on allowing
producers entry to cable systems. With sophisticated host
computers, however, video and other data could be sent
directly to consumers from file servers, without need for
cable system in middle. In reply to question from Rep.
Boucher (D-Va.) on possibility of file servers becoming
commonplace, Mierosoft Senior Vp Nathan Myrhvold said
technology exists in labs, and could be 5 years away from
common availability. Key issue, he said, is when network
will be available to support transfer of video from file
servers.

Discovery Chmn. John Hendricks noted that 2
incarnations of cable will be availability of 200-channel
systems in 2-3 years, composed of 160 channels digitally
compressed into 20, and "file server world" that would
"evoke eventually infinite choices." Hendricks demonstrated
"Your Choice TV" as model for interactive arrangement and
endorsed standardized transmission so that any service
provider could have access.

Viacom Senior Vp Edward Horowitz also backed "open
access" for programmers and said single program packager
doesn't need to control access to programming. He said "any
proprietary system must not have the effect of preventing or
restricting the ability of programmers to gain access," and
development of digital compression has become struggle
between advocates of open universal standard and those who
favor proprietary system.

Dissenter was Hal Krisbergh, pres. of General
Instrument Communications Div., who argued that single
standard imposed on all set-top systems would hamper
development and raise privacy and security concerns. He
said telephone companies use proprietary technology in their
networks.

————

Ottawa-based Exxxtasy TV, hard-core pornography
programmer that has signed up 18,000 U.S. customers in last
2 months for satellite service, has become target of
American Family Assn. (AFA), Washington-based lobby
group. AFA threatened prosecution to stop Exxxtasy from
carrying X-rated programming and filed complaint with
Justice Dept. last week to open investigation. CRTC has
barred such transmissions in Canada. Exooxstasy had
operaled in U.S., was closed down in 1990 after prosecution
by govt. Canadian satellite companies refused to carry
service, which costs $220 per year and broadeasts 8 p.m.-4
a.m. Spokesman for AFA said that if service is found to be
out of U.S. jurisdiction, another option is to prosecute
U.S.-based satellite owner.

E.W. Scripps agreed to buy Bagwell
Communications/Cinetel Productions, one of largest
independent cable programming producers, companies said.
Bagwell/Cinetel facility in Knoxville will become primary
production center for Home & Garden TV, launching late this
year. Cinetel produced 7 cable series and several specials in
1993. Customers include Arts & Entertainment, Discovery,
Learning Channel, Nickelodeon, TNN.
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PUBLIC PRAISES PTV: Public broadcasting received
generally positive marks in survey commissioned by CPB as
part of its first congressionally mandated report to Hill on
objectivity/balance and other aspects of its programming.
Some 82% of 1,000 adult respondents in poll, conducted last
Oct. by 2 Washington-area research firms, described public
TV (PTV) as "wholesome" -~ vs. 37% for broadcast networks
and eable. Only 13% found PTV biased, vs. 42% for network
news, 17% for CNN. (Some 70% found network TV "very" or
“pretty" violent, vs. 57% for cable, 14% for PTV.)

Some 65% of respondents felt that public broadcasting
should be held to higher standards of objectivity/balance
because it receives taxpayer support, and 45% felt it should
be "more balanced and objective." CPB said in report to
Congress that "no glaring or egregious pattern of bias, social
slant or partisan predisposition has surfaced" in Corp.'s
year-long probe, called Open to the Public. Pres. Richard
Carlson acknowledged that Corp. to date hasn't taken
remedial action in response to any individual programs found
to have run afoul of Corp.'s program oversight mandate.

In report to Congress, however, CPB said it soon would
convene quarterly examinations of programming that would
include assessments of news, public affairs, cultural and
children's fare by panels of "scholars, independent producers,
station executives, cultural specialists, and media critics."

Strongest critiques of PTV in poll -~ based on
respondents being read list of 9 "criticisms that have been
made" about its fare —— were that: (1) Its environmental
documentaries "are slanted in favor of environmentalists and
do not fairly represent the views of businesses or those who
put jobs and the well-being of people first" (45% strongly or
partly agreed). (2) Its documentaries on political movements
in other countries "are often slanted to one side and don't
accurately present the views of all sides" (44%). (3) It
features programs "that mostly appeal to highly educated
people” (36%).

—_——

Ad agencies should reposition themselves as information
packagers and movers, not advertisers, to remain
competitive in interactive multimedia, FutureVision Pres.
Robert Schena said. He told Philadelphia Ad Club Jan. 28
that key to agency success will be marrying creative and
selling skills with computer skills. When consumers can get
virtually unlimited number of networks, "you can't make
them watch anything anymore," Schena said. He said
traditional ads still will have place on some broad-based
networks and sports programming, but most of time
advertisers will have to find way to entice consumers to
watech and to develop dialog with them. For example,
viewers could be offered discount on pay-per-view movie if
they agree to watch ad tied to demographics of that film.
New media will mean first "real-time accountability" on
success of ads, since there will be immediate information on
how many were tuned into ad, and often on how many were
motivated to buy or at least get additional information,
Schena said.

Channel One slightly improves students' knowledge of
current events, according to last of 3 reports by U. of Mich.
Study, commissioned by Channel One parent Whittle, found
that high school students who watched ad-supported show
last year scored average of 5% higher on test than did
nonviewing students, and that middle-school viewers
performed 8% better. But researcher Jerome Johnston said
viewers learn "much more" if their teachers discuss news
regularly: "Programming alone doesn't improve student
learning of current events."
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DirecTv sent letters to 2,000 satellite dealers
authorizing them to sell subscriptions for DBS. Dealers are
required to attend training sessions starting this month by
distributors in 5 U.S. regions with DirecTv and Thomson,
which is building hardware under RCA Digital Satellite
System (DSS) brand. DSS hardware will be shipped in April
to some satellite dealers along with "a few dozen" Circuit
City, Sears and other consumer electronics retailers.
Meanwhile, Compression Labs has delivered "some
encoders," after delays last fall. "Development is not where
we want it to be, [but] we have enough to work with and it
won't delay the launch," DirecTv spokeswoman said.
Thomson officials said in Dec. that encoder development was
behind schedule and beta test planned for Nov.-Dec. had
been delayed to March.

NAB told members of Senate Commerce Committee
that Assn. would continue to oppose bill (S-674) that would
require warnings in broadeast beer and wine ads, despite
changes made by sponsor, Sen. Thurmond (R-S.C.). Proposed
substitute would shorten wording of warning and drop
requirement that it be read aloud during commercial;
instead, warning would be shown on screen. In Jan. 28 letter
to committee members, NAB Pres. Edward Fritts said that
even though changes make bill "less intrusive, they in no way
change our fundamental opposition to this proposal." NAB
said it believes that "warnings in advertising are not the
solution to the problem of alcohol abuse,” that there's no
scientific evidence linking ads with abuse and that warnings
haven't been effective means of alerting public.

TV Nova went on air Feb. 4 as first privately owned
national commercial TV station in Czech Republic. It's
owned by Central European Media Enterprises Group
(CEME), which won license over 25 competitors, including
several U.S. companies. TV Nova can air advertising 20% of
time, must program minimum of 40% Czech-produced
programs within 3 years. Station reaches 98% of country,
competes with 2 govt.-owned stations and private station in
Prague, was built for $45 million. CME Pres. Leonard Fertig
is former ABC vp, has been consultant to several U.S.
programmers and cable networks. CME also operates
regional TV stations in Germany, is attempting to privatize
govt.-owned TV networks in Central and Eastern Europe.

World Alliance of TV for Children (WATCH) has been
formed by 11 international groups to advance quality youth
programming in all TV-related media. WATCH plans to
establish hq in Munich at Prix Jeunesse, which holds annual
international children's festival in June. Participants
include Chicago-based American Center for Children's TV,
UNICEF, UNESCO.

Spring affiliate conventions of 4 TV networks, all at
Century Plaza Hotel, L.A.: NBC May 22-25; CBS June 1-3;
ABC June 7-9; Fox June 23-24. NAB spring board meetings
are June 4-7 (over weekend for first time to take advantage
of lower air fares with Sat. layover) at Ritz-Carlton Hotel in
Washington suburb of Arlington, Va.

Fox TV affiliates agreed to provide network with up to
$30 million annually in dollars and air time to help it pay for
rights to NFC games ($1.58 billion over 4 years). Stations
agreed to contribute money received from cable
retransmission rights, plus 3 prime-time 30-sec. spots per
week.

New Locations: Loral moved Washington office to 1725
Jefferson Davis Hwy., Suite 900, Arlington, Va. 22202,
703-416-5500. Iridium moves Feb. 7 to 1401 H St. NW,
Washington, D.C. 20005, 202-326-5600.
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Paramount board unanimously endorsed Viacom's bid to
buy firm Feb. 4, though final decision will be up to
stockholders who have until Feb. 14 to tender stock to
Viacom or QVC (TVD Jan 31 pb). Meanwhile, BellSouth said
it would invest additional $500 million in QVC, raising its
total investment to $2 billion. Additional funding helped
QVC boost cash portion of its bid $750 million. Deal would
make BellSouth QVC's largest stockholder. QVC increased
its offer for 50.1% of shares to $104 each and reduced its
stock offer for remaining 49.9%. Viacom offer: (1) Raising
offer of convertible preferred stock to $17.50 per share,
yielding 8%, from $15.20, yielding 5%. (2) Adding warrant to
buy Viacom stock for $70 per share. (3) Improving terms of
contingent value rights. Viacom said it had received tenders
of about 21.65 million Paramount shares, QVC for 19.03
million (out of about 120 million outstanding). Paramount
also said it expects to have net loss of $35-$40 million for
quarter ended Jan. 31, mainly because of write-off of
program inventory at USA Network and low movie
attendance. USA Networks said it expects $78-million
pretax write-off on broadcast rights, resulting in $18-million
aftertax loss for Paramount. It said charge related to poor
ratings performance of Major Dad on USA and
underperformance of other series.

Sens. Kohl (D-Wis.) and Lieberman (D-Conn.) introduced
bill last week that would give videogame industry year to
come up with voluntary rating system on violent or sexual
content. Bill would create 5-member National Independent
Council for Entertainment in Video Devices to determine
whether industry ratings system is sufficient. If rule doesn't
pass muster, bipartisan council would begin rulemaking to
draw up mandatory code. Bill would give panel until Dec.
31, 1996, to do so. In measure similar to antitrust exemption
that allowed TV networks to work together on violence
issues, bill proposes to grant videogame industry exemption
to work on voluntary standard. Senators said they
recognized that industry already had started to work on
rating system, will hold March 4 hearing to check on
progress. Kohl said: "The industry is running out of time to
set up their own ratings system." Lieberman said: "If
videogame makers won't exercise self-restraint and keep
gore and sex out of the games, let's give parents the
information they need to keep those games out of the home."

Nearly 75% of those surveyed believe there should be
competition between telcos and cable in video, according to
Harris study for National Consumers League released Jan.
31. Other findings: (1) 68% supported allowing telcos to
enter cable, 19% were opposed, 13% not sure. (2) 73%
favored telco-cable competition, 15% opposed. (3) 29%
were aware of proposed bill (HR-3636). (4) 34% believed
cable would provide best service, 32% said telcos. (5) Cost
is primary reason for not subscribing to cable, although 22%
said cable wasn't available, 16% said broadcast TV was
adequate, 10% said they didn't watch enough TV, 8% were
concerned about cable programming. National Consumers
League favors allowing telcos into cable.

Broadcasting "more than ever needs the moral force of
religious broadcasters and responsible citizens' groups to
offset the effect of excessive glamorized violence and
explicit sex flooding the airwaves today," FCC Comr. Quello
told National Religious Bestrs. Assn. convention in
Washington. "The power of religious and moral forces may
be grossly underestimated" by broadcasters, cable and print
media, he said. Above all, he said, religious programming
must maintain its "integrity if its message is to be
believable. It must not prey upon religious emotionalism to
extract the last dollar from the faithful. It must self-police
the cultists and the greedy charlatans."
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Broadcasters' reluctance to aceept V-chip could hurt
their bid to use advanced TV channels for data and other
services, said House Telecom Subcommittee Chmn. Markey
(D-Mass.). McGraw-Hill Bestg. Pres. Edward Reilly,
representing NAB, told Subcommittee hearing on National
Information Infrastructure that ability of broadcasters to use
channels for nonvideo purposes is important to
infrastructure. Markey said it's "difficult for broadcasters
to claim that they will use the new spectrum for the public
interest when they're unwilling to use a scintilla of spectrum
for V-chips." He said V-chip would be "a public interest use
of the spectrum.”" Reilly attempted to interject that
broadcaster opposition to V-chip is on First Amendment
grounds, not spectrum grounds, but was cut off by Markey.
NAB officials said later there's no contradiction between
First Amendment problems with V-chip and responsible use
of spectrum.

FCBA State & Local Practice Committee is sponsoring
Cable/Telco Convergence luncheon Feb. 28, Sheraton City
Centre Hotel, Washington. Participants include Kenneth
Gordon, chmn., Mass. Dept. of Public Utilities; Lisa
Rosenblum, deputy chmn. and member, N.Y. PSC; William
Squadron, pres., National Assn. of Telecommunications
Officers & Advisers; Pat Koch, Bell Atlantic exec.
dir.-External Affairs; Daniel Brenner, vp-law and
regulatory policy, NCTA; Craig Dingwell, dir.-state and
regulatory affairs, Sprint. Sprint will sponsor free listen-in
phone line for out-of-town registrants: Paula Friedman -
202-833-2684.

Ex-FCC Comr. Duggan spent his first day on job as
PBS pres. Feb. 1, but he had busy last day as FCC member
Jan. 31, playing what we're told was key role in agency's
adoption of major policy statement on EEO and as swing
vote in 2-1 approval of sale of KRTH(FM) L.A. to Infinity
Bestg. for $110 million (see separate reports in this issue).
His senior legal adviser, John Hollar, has joined Duggan at
PBS as senior adviser-strategic and corporate planning, new
post. Legal adviser Linda Oliver will become of counsel to
law firm Hogan & Hartson, and confidential asst. Linda
Botbyl has been named analyst in Cable Bureau.

CBS will put Winter Olympics on-line through Prodigy in
what it said is first stage in "far-reaching program." For
Olympics, Prodigy customers will be able to get program
information, highlights, other material. Network personnel
also will go on-line to field questions and comments, and
provide "quotes, notes and anecdotes." Service also will
include Winter Games bulletin board. Network said future
interactive activities will aid information and marketing
services to advertisers, as well as network promotional
efforts. CBS is first broadecast network to post information
on Prodigy; several cable networks have been on for months.

TCI signed definitive agreement for merger with
Liberty Media and confirmed that final agreement merging
TCI and Liberty into Bell Atlantic (BA) is about 2 weeks
away. TCI said Liberty deal will be tax-free exchange of
common stock, with holders of TCI and Liberty receiving
shares in new holding company. Deal is subject to
stockholder approval, and closing is expected in 2nd quarter.
TCI and BA said they "have resolved all major issues" in
their merger, and final financial terms will be "comparable"
to previous announcement.

Radio ad revenue increased 9.3% in 1993 to $9.56
billion, RAB reported. Local spot (which accounts for 75%
of radio revenues) gained 9.2%, national spot 10.2%, network
8.1%. RAB Pres. Gary Fries said "early indicators" show
that 1994 revenue growth will equal 1993's.
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FCC appointments: Karen Watson, PBS Washington
producer, appointed chief, Office of Public Affairs; Donald
Gips, ex-McKenzie & Co., joins Office of Plans & Policy;
Linda Oliver leaves as legal adviser to former FCC Comr.
Duggan to become of counsel at Hogan & Hartson,
Washington law firm; Christopher Frentrup, FCC Tariff
Div., leaves to join MCI; Jorge Schement, Rutgers U. assoc.
prof., appointed dir.-Information Policy Project, FCC.

Jay Rakow advanced to senior vp-gen. counsel,
Paramount Pictures... Thomas Rowland, ex-Cook County
State Attorney's Office, Public Utilities Div., Chicago, joins
NCTA Assn. Affairs Dept. as dir.-counsel, state regulatory
affairs... Chris McDonald, ex-Morningside Asia, Hong Kong
direct investment firm, appointed mktg. dir., ESPN Asia...
Mark Gray, ex-Sony Corp. of America, appointed
pres.-COO, Chyron... Ted Turner, Turner Best. Systems,
Robert Wright, NBC TV pres.-CEO, and Brendan Clouston,
TCI COO, will be among speakers at Feb. 8-9
ANA-sponsored TV Ad Forum, Waldorf-Astoria, N.Y.,
212-697-5950.

Mary Frost, Cap/ABC vp-gen. mgr.—east coast network
operations, elected pres., N. American National Bestrs.
Assn... Kathleen Kelly promoted to press mgr., NBC
Entertainment... State Dept. names Raul Rodriguez,
Washington attorney, to head U.S. delegation to World
Telecommunication Development Conference of ITU in
Buenos Aires March 21-29... Ellen Bioom, former legislative
dir. for Sen. Metzenbaum (D-0.), appointed dir.-legislative
affairs, NTIA... Frederic Salerno, Nynex vice chmn., elected
to Viacom board... James Burnett, ex-Dorna USA, joins Fox
Bestg. as vp-sports sales, new position... Paul Nichols and
Jan Fisher promoted to senior vps, Lippin Group PR firm.

Promotions at WUSA Washington: Chuck Cowdrey,
vp-gen. sales mgr., to vp-hest., new post, replaced by
Richard Dyer, local sales mgr., who's succeeded by Pam
Baratta, ex-national sales mgr., WFMY-TV Greensboro-High
Point... Todd Wheeler, ex-WPVI-TV Philadelphia, appointed
gen. sales mgr., WABC-TV N.Y... Sandy Montgomery
promoted to vp-TV broadcast operations, KOMO-TV Seattle,
new post... Dave Colson ex-KCBA Salinas-Monterey, Cal.,
appointed promotion mgr., KREM-TV Spokane... Claude
Pelanne, ex-Polestar Communications, named dir.-program
development, WABU-TV Boston... Phyllis Geller, ex-KCET
L.A., named senior vp-Md. Public TV National/International
Production Div... Wayne Daugherty, vp-gen. mgr., WIVM
Columbus, Ga., promoted to pres.-Southern Div., owner of
American Family Corp. (AFC); James Wareham, ex-AFC's
KFVS-TV Cape Girardeau, Mo., succeeds Daugherty at
WTVM.

Audrey Bashkin, ex-House Govt. Operations Committee
staff, joins staff of House Science Subcommittee... Stephen
Saville promoted to vp-network engineering, USA
Networks... Tom Simon, National Geographic TV
vp-programming and production, resigns March 11, no
successor named... Paul Stern, Forstmann, Little & Co.,
named to General Instrument board... Bruce Dickinson
promoted to senior vp, Daniels & Assoc. Emerging Industries
Group.

Michael Solomon resigns as pres., Warner Bros.
International TV Distribution April 1, remains consultant
through June to supervise transition... Nancy Valentine, TCI
programming mgr., promoted to dir.-programming
administration... Robert Switz, ex-Burr-Brown Corp., named
ADC Telecommunications vp-chief financial officer.
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FCC Events: Thomas Stanley, chief engineer, speaks at
Energy Telecommunications & Electrical Assn. Technical
Symposium and Equipment Exposition, San Antonio
Convention Center, Feb. 7, 9:30 a.m.; Kathleen Levitz,
acting chief, Common Carrier Bureau, is panelist at
"Responding to Competition II," USTA's 1994 National Issues
Conference, L'Enfant Plaza Hotel, Washington, Feb. 9, 11
a.m.; William Kennard, gen. counsel, addresses
Communications Task Force luncheon, Planet Hollywood,
Washington, Feb. 11, 1 p.m. Comr. Barrett is luncheon
speaker May 24 at Best. Cable Financial Management Annual
Conference, May 22-25, Sheraton Harbor Island, San Diego.

QBITUARY

Bruce S. Longfellow, 83, FCC veteran of 37 years, died
Jan. 30 of respiratory ailment in Alexandria (Va.) Hospital.
An EE graduate in 1934 from U. of Me., he served in FCC
Boston and N.Y. field offices before moving to Washington
as engineering asst. to Comr. Cross in 1958, later held same
post for Chmn. Henry. Longfellow was active in
international negotiations, retired in 1975. Wife, son, 2
daughters survive.
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STATE OF THE INDUSTRY

Sales to dealers, from EIA, for 3rd week of Jan. and year to date:

CAMCORDERS. . ... 36,065 38,535 - 6.
LASERDISC PLYRS# 4,278 4,099 + 4.

49,303 86,368 89,338 - 4.
4,145 8,423" 7,316 +16.

JAN. 1993 %L 2 WKS. TO 3 WEEKS 3 WEEKS 7%

15-21 WEEK CHANGE JAN. 14 1994 1993 CHANGE
TOTAL COLOR.... 321,838 362,662 -11.3 535,528 857,566 890,887 - 3.7
DIRECT-VIEW.. 313,663 354,635 -11.6 525,788 839,65 870,755 - 3.6
TV ONLY..... 300,816 341,729 -12.0 496,885 797,701 843,803 - 5.5
TV/VCR COMBO 12,847 12,906 - 0.5 29,103* 41,950 26,952 +66.6
PROJECTION... 8,175 8,027 + 1.8 9,740 17,915 20,132* -11.0
VCR DECKS...... 162,301 203,295 -25.1 258,228 410,529  505.407 -18.8
4 4
4 1

Direct-view TV 5-week average: 1993-1994--360,056*; 1992-1993--324,370 (up
11.0%).

VCR deck 5-week average: 1993-1994--185,581; 1992-1993--181,712 (up 2.1%).

Camcorder 5-week average: 1993-1994--40,987; 1992-1993--34,465 (up 18.9%).

* Record for period. # Includes combi players, excludes karaoke types. '
Reflects revision of figures for first 2 weeks of Jan.

PHILIPS TO DROP SYLVANIA BRAND BY YEAR-END: Philips will end distribution of Sylvania brand
products by end of 1994 to concentrate major marketing efforts on Magnavox line, with goal of doubling its
sales by end of decade. With its earlier demotion of Philco to special-projects brand and earmarking Philips
brand as limited distribution sophisticated value-added line, Philips in U.S. now has gone full circle from
brand proliferation to being essentially single-brand company.

Philips last week notifi Ivania distributors of decision, saying "primary factor" was aim for
"consistent emphasis on its primary consumer demand brand, Magnavox," which it said represents "greatest
growth opportunity." Company said action supports "Philips' global philosophy of simplicity and efficiencies
in all areas of business." Company said it "will supply Sylvania products, based on availability, to existing
distributors interested in continuing with the brand during 1994," offering "full support and cooperation."

Sylvania brand is marketed by 21 distributors as well as Philips' own Corporate Sales Div., as value line
to nearly 3,000 retailers (500-store Target chain is believed to be largest single customer). Company didn't
say, nor did Senior Sales & Mktg. Vp Ralph Palaia detail, future of Sylvania distributors or dealers, but it was
hinted elsewhere that independently owned distribution centers could serve some of same outlets with
Maganvox or Philips products.

Sylvania brand name, one of oldest in TV -- it has been on TV sets since mid-1940s -- thus appears
destined to go way of such other pioneers as Westinghouse, Hoffman, Capehart, Muntz, Stromberg-Carlson.
Sylvania name originally was property of Sylvania Electric Products, which was sold to GTE in 1960s. GTE
sold its consumer electronics (Sylvania and Philco lines and picture tube operation) to N. American Philips
(NAP) in 1991 for $120 million, but retained title to Sylvania brand, which it licensed to Philips for
unspecified fee.

"Sylvania brand name may be on way out," we reported in 1981 (TVD June 1/81 p14), noting that NAP
had rights to name for only 5 years, renewable for another 5, presumably at escalating payments. Since
then, GTE has sold remaining Sylvania operation (including name) to Germany's Siemens, which has been
licensing name to Philips on year-to-year basis. Although Philips has option to renew rights to name until
2000, it's believed escalations have priced name out of market, although that obviously wasn't primary
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reason for dropping line. Palaia said Philips hasn't decided whether to exercise option after 1994.

If option isn't exercised, Siemens presumably could license name to another, unrelated, company. That
has happened frequently in past as historic brand names crop up on products of companies unrelated to
originators of brands. A few examples: Admiral, DuMont, Emerson, Packard-Bell, Pilot, Sentinel, not to

mention Crosley (produced by Philips for private-label distributor).

"We are moving toward total focus on Magnavox," Palaia said, emphasizing "strategy of simplicity and
efficiency" that he said would result in better return on invested dollars by funneling "new produet creation,
advertising and specialized marketing activities" into single brand. He said that company has made "no
substantial investment in the Sylvania brand for some time" and that since decreasing investment, "the

Magnavox brand has doubled in size."

Where does that leave Philips brand, once presumably destined to become flagship line as corporate
namesake? Palaia (old us it "will continue as a line of products selectively for retailers who have the time
and resources to invest in growing that brand" -- continuing to feature "more advanced and sophisticated
products." He specilically mentioned CD-I and 900 andio series (which includes DCC produets).

As for Phileo line, which was virtually dropped several years ago, it's being used as special event and
mass retailer line, is featured prominently by K mart on audio and video products. It was prominence of
Philco, as pioneering major U.S. consumer electronics brand, that kept Philips brand out of U.S. market for
years because of similarity of names -- and caused NAP to use "Noreleo" brand name on such products as
cassette recorders, shavers, housewares. When Philips bought Phileo name from GTE (which, in turn had
acquired it from Ford), it was free at last to use own name on products.

MAJOR RETAILERS CONSOLIDATE, EXPAND: Major consumer electronics (CE) retailers expanded and
tightened grip on Incrative markets last week with Montgomery Ward (MW) agreeing to buy New England
powerhouse Lechmere and Circuit City (CC) buying leases of 18 former Silo stores in L.A. area. Details

weren't disclosed, but moves should strengthen MW and CC and further consolidate CE retail market.

CC's multimillion-dollar purchase of Silo leases had greatest impact. Under agreement with Fretter,
which bought Silo from Dixon's in Sept. (TVD Sept 20 p12), CC acquired leases for Silo stores that have

10-15 years to run. Most properties, owned by 8 different landlords, were opened in last 3-4 years, Fretter
Senior Vp-Operations Daniel Hourigan said. Deal requires CC to administer "millions" of extended service
contracts, which Fretter executive said was "prerequisite" to purchase. Each 20,000-sq.-ft. Silo store
averaged $10 million in annual sales, Hourigan said. Fretter reported in Dec. it would close 18 of 20 L.A.
area stores by late Jan. (TVD Dec 20 pl6). "We're delighted that a reputable retailer had sufficient funds to
make the purchase and its a good deal both for us and our customers," said Hourigan, whose chain will keep
former Silo stores in San Bernardino and Riverside and dozen in San Diego area.

CC wasn't alone in its interest in Silo sites. Good Guys, Best Buy and Adray's were known to have been
interested in certain of Silo's stores, but neither matched CC offer to buy all 18, said source familiar with
negotiations. Best Buy was "extremely selective" in considering former Silo stores for its much-anticipated
expansion into L.A., sources said. Market source termed CC deal "defensive move" designed to block
competition from making purchase and noted that retailer may sublease some outlets since they're within
mile of existing CC stores. CC's plans for newly acquired stores remain unclear, although Pres.-CEQO
Richard Sharp said "we're evaluating some unique opportunities for use of these stores." CC takes over
leases immediately and administration of service contracts March 1.

In purchase of Lechmere, to be completed in April, MW will gain long-sought foothold in New England,
where Lechmere has 24 stores clustered in Conn., Mass., N.H., Me. MW has 14 stores in Northeast, shares
markets with Lechmere in several locations, including Poughkeepsie, N.Y., and Nashua, N.H. Move provides
Lechmere, which is expected to register $800 million in sales this year, with funds for expansion. Chain
reportedly scrapped 2 proposed public stock offerings in 1993 when they failed to attract enough support.
And Lechmere has been under increasing pressure from Berkshire Partners, Boston buyout specialist that
financed its management-led leveraged buyout from Dayton-Hudson in 1989, said sources close to Lechimere.

"Berkshire Partners were looking for a way out and this gave them that way," former Lechmere .
executive said. "I think [MW] will allow them to run things for a while and there will be an evaluation

process that will lead to a restructuring." MW said Lechmere "will continue to operate as a separate retail

company under its own name," and quoted MW Chmn.-CEO Bernard Brennan as saying purchase "gives
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Montgomery Ward the opportunity to capitalize on the synergies between the companies, while maintaining
the individual identity and operations of both retail chains." Still, most electronies executives with whom we
spoke said they expect companies eventually to merge several aspects of their operations, including buying,
in pursuit of "synergies," as has been case in other retail combinations, most recently in Fretter's purchase
of Silo business.

MW, whose 360 stores generated $6 billion in sales in 1993, is making first major purchase since it was
taken private in 1988 in $3.8-billion leveraged buyout led by Brennan. Chain since has sought to define
itself, introducing Electric Ave. consumer electronics store-within-a-store concept in 1989 and reporting
plans this year for 6 "Electric Ave. and More" outlets that will open in secondary markets (TVD Jan 31 pl7)
and place greater emphasis on CE products.

Lechmere also has struggled in recent years, battling CE powers Circuit City and Fretter and proposing
new Home Zone format that's expected to be launched this year in Milford and North Haven, Conn. (TVD
Nov 22 p19). New 50,000-sq.-ft. stores will be minus juvenile furniture, seasonal products and sporting
goods, but will sharpen focus on other categories such as housewares and CE. Lechmere is adding to
traditional 60,000-sq.-ft. stores with opening of first Me. outlet in Portland and another in Saugus, Mass.,
spokesman said.

"Lthink they will be 2 different animals because Lechmere is one of the original brown goods/white
goods retailers," said national accounts mgr. in Boston area. "I think because they're so different they will
remain separate and you won't see a Lechmere store looking like a Montgomery Ward's. But at some point
they may have to merge buying staffs." One difference between Lechmere and MW: Latter is active in
private label electronics with such brands as Bell & Howell and Admiral, while Lechmere sticks with national
brands.

Purchase by MW also raises question about Lechmere's future relationship with NATM Buying Crop., of
which it's charter member. NATM officials declined comment, but others noted that MW competes with
virtually all of NATM's other members, which would make free flow of information within group
uncomfortable at best. Lechmere Chmn.-CEO Kent Flummerfelt is NATM vp.

Lechmere could benefit from Brennan's well-known ability to cut costs and reduce debt, and MW may
gain because Lechmere is strong in fields where MW is weak, such as housewares, home office products,
prerecorded music. Companies overlap in categories with combined sales of about $4 billion, MW officials
said.

MILLION TVs WITH 30" & UP TUBES SOLD IN 1993: More than million TY sets with tubes 30" and larger
were sold last year, up some 46% from 1992, according to our analysis of EIA figures. If projection TV is
included, total sales of TVs with giant screen sizes totaled well over 1.5 million.

Although change in EIA's basic screen-size categories makes exact comparisons difficult, f igures for
1993 show sales of some 1,149,900 sets with tubes 29" and over, or 1,615,300 if projection is added. Data for
1992 indicate sales of 797,700 sets of 30" and over, plus enough projection sets to raise total to 1,202,000.
We think direct comparison is permissible because virtually no 29" sets remained on market in 1993.

EIA didn't break out direct-view sets larger than 29" for 1993, presumably because of security requests
by participating manufacturers with large market shares in specific sizes. For 1992, however, 35" set sales
totaled 243,900, so it's reasonable assumption they ran about 400,000 last year.

Sets with screens 27" and larger came close to 5 million last year -- including projection, they totaled
about 4,924,000 in sales to dealers vs. 3,877,300 in 1992. Direct-view sets with tubes 27" and larger totaled
4,458,300 in 1993, up 28% -- almost one million -- over 3,483,900 in 1992. More than 9 million sets with
screens 25" and larger were sold last year, constituting nearly 40% of total TV sets (excluding TV/VCR
combinations). Corresponding figures for 1992 were 7.73 million and 36%.

Once-dead 25" size continued to grow, 25" table models hitting 3,374,700, up 32.2% from 2,553,500 of
1992 and nearly 2-1/2 times total as recently as 1989. Another "obsolete" size revived by bargain prices is
19", which passed 20" category in sales last year; in 1992, 20" size eclipsed 19" by 770,000.

EIA breakdowns reveal that TV/VCR combo is increasingly small-screen product, indicating that it's
rarely chosen as principal household set. Almost twice as many combinations were sold in 13"-and-under
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size as in larger category, and trend to small sets is growing -- sales of under-14" sets were more than
double those of 1992, while larger ones increased just 37.7%. In projection, trend continued to larger sizes,
50"-and-over rising 26.1%, while smaller sets were up just 6.2%. Biggest increase was in top size category
-- 55" and over -- up 63.9%.

Here's table of sales to dealers by screen size category, 1993 vs. 1992, derived from EIA figures:

COLOR TV PRODUCT MIX, SALES TO DEALERS
1993 vs. 1992

% 1993 1992
1993 1992 Change % Share* % Share*
Portable-Table Models 21,800, 300 19,717,000 +10.6 86.9 88.0
[8" and under... - 179,700 -.- -.- 0.8]
FONOESEAS a3 2 - 346,100 -- - 557
10" and under... 530,500 525,800 + 0.9 2.1 2.3
{1251 70 R . 4,068,600 3,960,200 x 2.7 16.2 17.7
O R e 4,800,500 4,241,300 +13.2 19.1 18.9
2], B S 4,796,900 5,014, 300 - 4.3 1) 1] 22.4
25 SO N 3,374,700 2,553,500 +32.2 13.4 11.4
240 AR S 447,700 652,500 -31.4 1.8 2.9
A28 e S e b 2,835,500 - -- 11.3 S
[(27=29"5%. 1. . ctv Bd o - 2,145,200 -.- - 9.6]
29BN OVICT. st 946,000 - - 3.8 --
[30" & over..... 623,900 -- - 2.81]
[O=TAL o sl o - 464,000 - -- 2ot
[35" & over..... - 159,900 - -- 0.7]
Consolesiset...one i 1,204,300 1,339,900 -10.1 8 6.0
[25" & under.... - 530,900 - == 2.4]
[ S A et - 104,400 0.5]
26" & under..... 527,500 635, 300 -17.0 23 28
2 =B b rar e 472,900 - - 1.9 -.-
(7= A s g e SO - 541,000 - - 2.4]
29" & over...... 203,900 - -.- 0.8 o=
{30" & over..... . 163,800 -.- 0.5 -.-]
(3053 S == 78,900 -- e 0.4]
[35" & over..... - 84,000 - -.- 0.4]
TOTAL TV-ONLY....... 23,004,600 21,056,300 + 9.3 91.7 94.0
TV/VCR Combinations. 1,628,800 935,600 +74.1 6.5 4.2
13" and under... 1,049,400 515,000 +103.8 64.4# SHH0)
14" and over.... 579,500 420,700 374 35.6# 45.0
TOTAL DIRECT-VIEN... 24,633,400 21,991,900 +12.1 98.1 98.2
Projection ......... 465,400 404,300 +15.1 1.9 1.8
[44" and under.. - 41,600 == - 10.3**]
(45 =41980. 00 % - 182,300 - - 45.1**]
49" and under... 237,800 223,900 + 6.2 Silie] 55.4**
[50" and over... 227,500 180,400 +26.1 48 .9** 44 . 6**]
50-54".......... 176,700 149,400 +18.3 380> SRR
55" and over.... 50,800 31,000 +63.9 {05 e)it D %
GRAND TOTAL......... 25,098,800 22,396,200 +12.1 100.0 100.0

* Percentage of grand total, including projection, except where noted.
** Percentage of projection TV only.

# Percentage of TV/VCR only.

Bracketed figures are 1992 categories that were changed for 1993.
Totals may not add due to rounding.
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EIA TREADS LIGHTLY ON 'V CHIP' ISSUE: TV manufacturers feel they're being asked to remedy problem
that isn't of their making in legislation and debate on program violence —- but they're maintaining low
profile on issue. Major cable programmers have endorsed compulsory inclusion of circuitry in sets to block
out violent shows but haven't said how they plan to do it. Broadcasters oppose violence blockout, favoring
voluntary ratings (see Best/Cable section).

EIA manuf rs' tr iation, has chosen quiet background approach and probably won't
testify further on pending legislation in Congress, although Consumer Electronics Group (CEG) Vp Gary
Shapiro did appear at hearing last summer (TVD July 5 p16). Staff of Rep. Markey (D-Mass.), chmn. of
House Telecom Subcommittee, came up with catchy name for automatic program censor -- "V-chip" --
which is likely to stick, despite fact that TV engineers say no chip would be involved.

Manufacturers are particularly resentful that proposed legislation specifically tells them how to design
sets to respond to transmitted violence ratings -- use of field 2 of line 21 of vertical blanking interval, in

TV's new "extended data service" (EDS) system. Entire subject comes at bad time -~ when EIA is trying to
get TV stations and cable programmers to use EDS system for program identification service in connection
with on-screen navigation systems and programming services.

Mindful of black eye industry got when it first opposed closed-caption bill, EIA came out last week with
statement "welcoming" eable and broadcast industries' "voluntary steps” to curb violence. It said EIA
member companies have some 22 TV set models with channel blocking or time and channel lockout
mechanisms to permit parents Lo block reception of unwanted programming.

As we reported last summer, automatic blockout of programs that carry identification signal
transmitted by originating source is possible using EDS, but amount of space it would occupy on EDS would
be determined by interval between transmissions of V signal. Standard for EDS as drafted by EIA
Engineering Subcommittee contained codes for identifying MPAA ratings of movies, as transmitted by
station or network and designed for on-screen display.

"Fact Sheet and Policy Statement" approved by EIA board but not formally presented to any legislative

group, presents its official view: "Any reveiver-based parental control mechanism should be: (1) Not unduly
expensive or complicated for retailers to explain and consumers to implement. (2) Not resented by the
consumers it is meant to serve. (3) Voluntary... to be selected by concerned consumers. (4) Not required on
all TV models -- consumers should have a choice."

Congressional bills would mandate V circuits in all sets 13" and larger to block programs containing
violent rating code, as well as system to block out specific time slots, programs or channels. EIA's fact
sheet said that: (1) Two-thirds of American households have no children under age 18. (2) "It would take
decades" for any such system to have appreciable effect, with 200 million TVs in use today. (3) "No
circuitry which blocks specific programs is known to be technically feasible." (4) Congressional mandate
would "impose confusing new features on TV set purchasers."

EIA said its EDS draft reserves space for "program content advisories." If programmers add encoded
ratings, "manufacturers will offer consumers the option of an EDS-equipped set that responds to such
encoding." Noting that sets on market already offer voluntary channel blocking, statement said "4 out of 5
consumers want to he able to purchase a TV without a parental control feature," but most or all TV
manufacturers will offer special sets for those who want it.

Major meeting of Digital VCR Conference (DVC), Federal judge is expected to rule in 10-30 days on
developing consumer digital videocassette standards (TVD Sony's request for injunction to bar Funai VCRs and
July 5 p12), will be general assembly in Tokyo in April. TV/VCRs from U.S. U.S. Dist. Court Judge Saundra
Meanwhile, 4 working groups have been named to develop Armstrong, San Francisco, held hearing Feb. 1 on Sony's
various aspects of standard. Thomson denied report that it request, adjourned without decision. Sony filed suit in fall
is responsible for fielding all inquiries about consumer alleging that Funai had infringed on its basic VHS VCR
standards (TVD Jan 31 pll), saying that probably was patents and had underreported number of products sold under
"misunderstanding." TCE official said each of 10 members is  license (TVD Nov 1 p12). Funai has countered that Sony
to speak for itself. contrived licensing disagreement to hamper its "growth and

expansion.” (TVD Dec 13 p19).
ABC Warehouse has installed home theater display in

25 stores in Mich. mixing 27" and 31" TVs with laserdisc

players, receivers and surround sound speakers. Setup THIS WEEK'S YEN RATE

features red button that provides consumers with

information on home theater via laserdisc. Board built Yen values have been converted to dollars in

above display also lights up with data on mono and stereo this week's issue at 108 yen = $1, except where noted.
TVs and use of center channel speaker with subwoofer.
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PIONEER SHAKEUP: Insisting that "I'm not going to go
away," and that he still will have at least supervisory hand in
day-to-day marketing decisions, veteran Pioneer Senior
Mktg. Vp Michael Fidler confirmed last week he shifted Feb.
1 to new post of senior vp for new technology and strategic
planning.

Fidler and other Pioneer officials sought to depict new
job appointment in most positive light -- completely
divorced from acknowledgement same day that it was
eliminating 5 national and regional sales training mgrs.,
whose duties will be transferred to Pioneer brand managers
and other sales and marketing personnel. Spokeswoman said
move was designed to streamline company in face of tough
economy and challenges of consumer electronics market but
denied that there were other layoffs.

Fidler Lold us idea for new post was developed by senior
Pioneer management, which felt that company "needs to
present a more focused, cohesive posture” on developments
in multimedia and laser optics. He said his new
responsibilities will include communicating Pioneer mission
statement to dealers and journalists, improving
communications between Pioneer's consumer and industrial
divisions, and working with Japanese parent in spotting new
business opportunities. Day-to-day responsibilities for
current products will be relinquished to Mktg. Vp Kerry
McCammon, but Fidler will continue to play strong
supervisory role.

While laser and multimedia will be first areas under his
authority, Fidler said, they will be joined by others. Top
priorities include developments in multichannel digital sound
through Pioneer involvement on AC-3-based Dolby Surround
Digital software and achieving "real structure” in market for
HDTV. Challenge in marketing new technology through
grass-roots retailing networks, Fidler said, will involve
training dealers to prevent consumers from adopting
wait-and-see attitudes on current products because of
innovations still years down road.

As for Pioneer’'s quest to build consensus within Laser
Disc Assn. and other forums for AC-3-coded Laser Digital
laserdiscs (TVD Jan 24 pl4), Fidler reiterated that
preliminary reaction from potential marketers has been
positive. He forecast more news on AC-3 front "within the
first 6 months of this calendar year."

Meanwhile, at Mitsubishi, where management structure
has been in flux at least since fall when post of Exec. Vp Jim
Bennison was eliminated (TVD Sept 27 p14), company
announced what it called "right-sizing" of its national and
regional sales force.

Mitsubishi abolished regional manager titles,
redesignating their former holders as account executives,
although responsibilities will vary by individual. All will
report either to Western Regional Vp Max Wassinger or his
East Coast counterpart Howard Borsa. Pres. Jack Osborn
said overall move involved elimination of about 10 jobs, but
7 of those employees have been transferred to other areas.
Ie said company also is adding 2 employees to direct sales
force with Litle of business manager, so net loss actually will
he only one person. He said sales trainers have been moved
under supervision of 2 regional vps. "We're simply changing
the way we operate,” Osborn said, and company plans to add,
not reduce, staff in brand management, advertising, product
service, consumer relations, parts, warranty backup.

Restructuring announced last week happened to coincide
with sudden resignation of Mktg. Vp John Harris, who shifted
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to that post in fall from Midwest regional vp, based in
Dallas. Although Harris and Mitsubishi officials concurred
that resignation decision was his and had nothing to do with
latest "right-sizing" moves, there was disagreement about
reasons for departure, Mitsubishi executives attributing it to
his unwillingness to move to Cal. and Harris saying that "I
want to move to a new phase in my life." Harris then told us
that "I want to be in a company where I can make a
significant contribution to the overall management of the
business."

RETAIL SALES UP DESPITE DISASTERS: Despite
earthquakes in L.A. and snow and ice that gripped Midwest
and Northeast, retailers reported gains in comparable-store
sales for Jan.

Circuit City, using what company termed "strong
promotional activily" to overcomne severe weather and
earthquake, reported 6% rise in comparable-store sales in
Jan. At same time, total sales increased 24% to $357.5
million from $287.9 million.

Sears, hard hit by quake that closed stores in
Northridge and N. Hollywood, said it had 7.9% gain in
comparable-store sales. Overall, for period ended Jan. 29,
gross revenues increased 9.9% to $1.66 billion.

Best Buy (BB), despite had weather that cut into sales
in 3rd week of Jan., posted 25% rise in comparable-store
sales for month. Increase was down slightly from 30% jump
in same period year ago. For month, 151-store chain had
78% gain in sales to $264 million from $148 million. For 48
weeks, BB said, sales rose 84% to $1.48 billion.

Audio King announced 38.6% increase to record $4.43
million from $3.20 million year earlier. For 7 months, sales
climbed 31.5% to $27,429,538 from $20,854,225. Chain
earlier had reported net income gain in 2nd quarter ended
Dec. 31 to $366,363 from $265,827 on 31.4% sales increase
to $13.58 million from $10.34 million.

Rex Stores said Jan. sales climbed 30% to $24.9
million from $19.1 million. For 12 mouths ended Jan. 31,
sales were up 28% to record $289.9 million from $225.7
million. Same-store sales climbed 5% in month, 8% in year.

Tandy said sales at U.S. retail operations rose 18% in
Jan. to $323 million from $273.7 million year ago.
Same-store sales were up 5%.

—_—

Kodak released list of 120 companies that have
purchased Photo CD Imaging work stations and ean produce
either Photo CD master discs or Pro Photo CD master dises
for customers. Many have more than one station and
location. Kodak and Sir Speedy business printer announced
agreement under which 313 Sir Speedy and Copies Now
locations in 37 states can produce Photo CD Portfolio and
Photo CD dises for business customers. Lazerquick, also
multibranch copy company, issued list of 41 locations that
can produce Photo CD Portfolio dises for customers.

Hi-8 version of eamcorder-monitor combination was
introduced by Sony in Japan last week. "Handycam Comics"
appears to be stepup from model sold here as Handycam
Snap. In addition to Hi8 capability it has AFM stereo audio
and 1/3" 410,000 pixel CCD pickup, compared with mono
sound and 1/4" 270,000 pixel pickup for Snap. With 3" active
matrix color monitor, it's priced at equivalent of $1,180,
some $90 less than Sharp's cheapest LCD ViewCam in Japan.
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SOFTWARE PATENT HEARINGS: Patent & Trademark
Office (PTO) hearings on potential changes in patent system
for software unexpectedly veered toward consumer
electronics (CE) market in testimony by Time Warner Cable
Senior Vp James Chiddix, who used patent granted to
Starsight Telecast as example of how patent system is
"stifling progress."

More than 50 lawyers, software developers, academics
and others presented opinions ranging from call to leave
system alone to suggestion that PTO leave software
protection to copyright laws. PTO spokesman said hearings
produced "pretty much what we expected" in range of
opinions and suggestions, and it would use testimony to "see
how we can fix what's wrong" with process. Hearings were
sparked by outcry over PTO's grant of basic multimedia
patent Lo Compton's NewMedia. PTO is preparing for
unusual "reexamination” of Compton's patent, which raised
widespread protest that material included was obvious and
that "prior art" hadn't been considered adequately when
patent was granted Aug. 31

Chiddix, TWC senior vp-engineering and technology,
said Lhal "what is needed... is not a new framework for
software-related inventions, but a more rigorous application
of the present standards." He criticized current system as
"working against the development of an advanced
communications infrastructure.” He told PTO of number of
inquiries received by TWC and its suppliers from patent
claimants since company announced plans for Full Service
Network (FSN). Many claims, he said, "cover basic, but to us
obvious, elements of the information superhighway as well as
of traditional cable systems." He said "the current patent
system is out of balance and rather than promoting the
progress of science and useful arts, that system is stifling
such progress."

As example, Chiddix cited patent granted to StarSight
Telecast for features of on-line TV electronic program
guides (EPGs), specifically for ability to move cursor on
screen to program listing, causing TV to switch to that
channel, and for user to obtain listings of specific programs
by highlighting 2 or more criteria (such as "sports" and
"football"). Such uses, Chiddix argued, are "simple,
straightforward and obvious computer applications" that
shouldn't be granted patent protection. "If such patents are
found to be valid, surely the patent system has gone too far
in providing protection for what would seem obvious to a lay
person, let alone to 'a person having ordinary skill in the art'
[as specified in patent law]," Chiddix said.

Awarding such patents either adds cost or keeps
consumers from "fully realizing the benefits of the
technology, if a license cannot be obtained at an affordable
price," Chiddix said. He said one of TWC's cable box
suppliers decided to "de-feature" its boxes rather than
challenge StarSight patent. "Even though they believe the
StarSight patents are not valid, it is simply not worth the
risk and cost of fighting them in court," he said.

Suggestions for reform included mechanical issues such
as establishment of regional examination centers and
increased hiring and training of examiners; greater
availability of and attention to prior art; shortening of time
from application to granting; publication of applications
before patent is granted (as is done in Europe); modification
of reexamination process to make it easier and less
expensive. Some testimony criticized not only patent
process, but also PTO's capabilities.
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Patent system "has cast a cloud over our emerging
industry," Interactive Multimedia Assn. Pres. Tom Lopez
said. He called for publication of patent applications, which
he said would alleviate host of problems for developers who
might be working on parallel courses, or who independently
incorporate similar processes into their work. "The secrecy
of the present application process is an anachronism and a
primary cause of the present uncertainty and insecurity,"
Lopez said. Point will be discussed at next PTO hearings
Feb. 10-11 in Arlington, Va.

GAME RATINGS BILL INTRODUCED: Following through

on pledge to keep heat on interactive entertainment
publishers, Sens. Kohl (D-Wis.) and Lieberman (D-Conn.) last
week introduced bill that would give industry year to come
up with voluntary rating system on violent or sexual content.

"Video Game Rating Act of 1994" would create
5-member Interactive Entertainment Rating Commission to
determine whether ratings system drawn up by industry is
adequate. If industry efforts don't pass muster, bipartisan
couneil would begin rulemaking to draw up mandatory code.
Bill gives panel until Dec. 31, 1996, to do so. In measure
similar to that permitting TV networks to work together on
violence issues, bill would grant videogame industry limited
antitrust exemption.

Senators recognized that industry already has started
work on rating system and scheduled March 4 hearing to
check on progress. But Kohl said: "The industry is running
out of time to set up their own ratings system." He
predicted public would demand Congress "enact meaningful
protection for our children." Lieberman said: "If videogame
makers won't exercise self-restraint and keep gore and sex
out of the games, let's give parents the information they
need to keep those games out of the home."

Jack Heistand, Electronic Arts senior vp who chairs
7-member Interactive Entertainment Ratings Systems
Committee (IERSC), said introduction of bill was "consistent
with the ongoing dialog between our industry and Senators
Lieberman and Kohl." Prepared statement noted IERSC's
efforts to evaluate "rating systems options" and said group is
"preparing to recommend to both the industry and the public
an effective plan" designed for adoption "for the 1994
Holiday Season."

Statement said that "based on our recent conversations
with the senators, we believe our efforts will achieve the
goals they have laid out in the proposed legislation [and] will
obviate the need for the bill's enactment."

———

Cal. Public Employees Retirement System (Calpers)
has withdrawn shareholder resolution calling for changes in
Zenith board. Pension fund said it was "particularly pleased"
with board's "independent, energetic and effective
leadership." Decision came after Calpers, which owns
282,000 shares, met with Zenith officials in early Jan.
Zenith was among 10 companies, including Kodak, identified
by $80-billion pension fund as "poor long-term performers"
(TVD Jan 24 p17). Calpers has scheduled meeting this month
with Kodak board and new Pres.-CEO George Fisher. It
owns 2.2 million shares of Kodak.

New series of chips incorporating closed captions and
extended data service (EDS) with TV control has been
developed by Sanyo for large-screen TVs. Company plans to
produce 300,000 monthly by midyear, mostly for export to
U.S., along with tools to program them.
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SHARP TO MAKE ACTIVE LCDs HERE: First
mass-production plant for active matrix LCDs in U.S was
announced last week by Sharp, which said it's earmarking
$30 million to expand Camas, Wash., facility to make
sophisticated displays.

First stage of expansion will provide Sharp
Microelectronics Technology (SMT) with startup capacity for
10,000 active matrix color LCDs monthly and increase
capacity for large format passive matrix color displays to
10,000 per month. The 53,000-sq.-ft. expansion also will
involve new Technology Development Center for LCD.

Expansion is response to increased demand for color
laptop, notebook and subnotebook computer displays "and
other products which use the panels as a key component."
That won't include TV screens, we were told by SMT Pres.
Jon Shroyer, although it could include some multimedia
displays with video resolution and speed.

As reported here, SMT is seeking free trade zone (FTZ)
status for Camas plant so components for displays may be
brought in duty free. To expedite award of FTZ status, SMT
said in its application that it had no plans to make TV
displays in Camas —- presumably to avoid arousing opposition
of domestic TV makers. Complete LCDs may be imported
into U.S. duty free, but duty must be paid on components
required to build LCDs. FTZ status would permit import of
components duty free.

After expanded production begins in Oct., company will
make about 8,000 passive b&w and 10,000 passive color and
10,000 active screens monthly. Camas facility employs
about 350, including 120 in LCD manufacturing, with 140 to
be added when new production and research facility are fully
operational in 1995.

Sharp claims 43% of world LCD production. Its
consumer electronics assembly plant in Memphis imports
LCDs from Japan for its LCD video projectors.

Camas operation was founded in 1985 as RCA/Sharp
Microelectronics, with RCA owning 51%. However, when
GE bought RCA next year it backed out of joint venture,
leaving Sharp as sole owner (TVD July 14/86 p12).

O-I/NEG RENAMED TECHNEGLAS: O-I/NEG TV
Products last week was renamed "Techneglas," after Nippon
Electric Glass (NEG) completed $100-million purchase of
Owens-Illinois' remaining 50% in largest U.S. manufacturer
of glass for picture tubes.

Techneglas will remain in Columbus, O., and sale
reported in May (TVD May 17 p16) is expected to have little
impact on operations. Panel production line is to be added
to Pittston, Pa., plant by June-July 1995 (TVD Jan 31 pl2).

"O-I will no longer have any involvement and we wanted
a name that was something related to the CRT industry,"
Techneglas Sales & Mktg. Vp Lawrence Weaver said.

NEG originally purchased 50% in O-I's TV glass
operation from Kohlberg, Kravis, Roberts (KKR) in 1988 in
move that provided cash for expansion (TVD March 21/88
pll). O-I sold rest of interest to concentrate on core glass
and plastic contalner business, company has said.
Techneglas's only U.S. competitor, Corning Asahi, is 51%
owned by Corning Inc., 49% by Japan's Asahi Glass. Third
TV glass venture in U.S. is Thomson' captive supplier in
Circleville, O.
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PHILIPS STRESSES 'QUALITY'": "World class quality" is
byword at Philips, which stresses it's only consumer
electronics company to be awarded ISO 9000 standing for all
of its N. American facilities. ISO 9000 is certification
indicating that all quality management requirements of
International Organization for Standardization (ISO) are

being followed.

"More and more major national retailers will be
requiring" ISO 9000 certification, said Ralph Palaia, Philips
senior vp, mktg. and sales. He said all 7 of company's N.
American factories and service facilities have that
certification -- standard that began in Europe as way of
assuring customers of consistent quality procedures in
companies of different countries.

ISO 9000 "forces us to be better" in terms of
"consistency and discipline in the manufacturing process,"
Palaia said, indicating that Philips will push certification in
marketing effort to dealers. In concommitant move, Philips
is telling dealers that Trendata research company found
Magnavox direct-view TV "equal to... the best in industry" in
quality, based on 100,000 interviews.

SANYO NET LOSS UP: Sanyo's consolidated pretax

profits for year ended in Nov. rose nearly sixfold (in yen) to
current equivalent of $29.4 million, but net loss deepened
29% to some $14.4 million (based on current exchange rate).
Company said parent's performance was affected adversely
by sharp rise in yen last year as well as weak domestic
demand for consumer electronics.

Sanyo, one of few Japanese companies whose fiscal year
doesn't end in March, said consolidated sales dipped only
0.7% to $14.14 billion. Sales of video equipment declined
4.7% from year earlier to $2.36 billion and audio sales 4.2%
to $1.31 billion. Other product groups: Appliances down
10.5%, industrial machinery down 1.1%, information systems
and electronic devices down 10%, batteries and other down
8%.

Information systems and electronic devices, including
semiconductors, represented company's largest product
category, with 25.5% of sales, followed by appliances 20.3%,
industrial machinery 17.1%, video equipment 16.7%, battery
and other 11.1%, audio 9.3%.

P T

Zenith will consolidate all plastic molding operations
in Reynosa, Mex., plant next year, eliminating 300 of
470-480 employees in Springfield operation, which will be
used solely as regional distribution and warehouse facility.
In memo to Springfield employees, Terry Conner, vp of mfg.,
west, said Zenith board approved plan to install new molding
equipment in Reynosa this year, "initially to meet increased
capacity needs," moving all molding to Mexico in 1995,
"which should resultl in significant reductions in
transportation and operating expense." Memo said
continuing moves to Mexico "are critical to Zenith's ability
to compete in the volatile color TV business of the '90s."

Eyeball-scanning laser, such as device submitted for
patenting by Motorola (TVD Jan 31 pl7), would be required
to meet radiation sl.andards of Food & Drug Administration's
Center for Devices & Radiological Health, spokeswoman for
FDA told us, commenting on our report.

United Servicers Assn. will sponsor 2nd annual
Institute of Service Management & Technical Conference
Oct. 21-24 in San Antonio.
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REMOTE TVs IN 86% OF HOMES: Some 86% of U.S. TV
households have remote controls, according to new survey,
and more than 60% of homes own multiple TVs, with 13%
having 4 or more.

Report, compiled by Statistical Research Ine. (SRI) for
TV networks' Committee on Nationwide TV Audience
Measurement (CONTAM), showed that since 1981 trend
toward owning more than one set has remained steady at
54-66%. However, ownership of 4 or more TVs jumped to
13% last year from 5% in 1981. Report was released in
connection with CONTAM-SRI deal to develop new TV
rating system (see report in Best./Cable section).

SRI, which has compiled CONTAM report annually since
1981, bases survey on phone interviews with 3,000 homes in
Feb.-March. Separate home technology study is due in
spring.

Also significant was proliferation of remote controls.
Once cumbersome device that reached only 16% of homes in
1981, remote became fixture in 86% in 1993. "If you wanted
one [TV] without a remote you would be hard pressed to find
one," SRI Pres. Gale Metzger said. "The increase is largely
tied to the packing of remotes with products."

While living rooms continue to be base for most TVs,
among so-called "special locations" 54% of sets are in
bedrooms, 14% in kitchens, 2% detached workrooms, 1% in
bathrooms, survey said. Special locations tend to have
smaller TVs, report said. Among 1-6" TVs, 5" sets are most
popular at 33%, followed by 6" at 28%, 3" or fewer 20%, 4"
at 18%. About 10% of those surveyed had at least one TV in
small screen category, with 1% owning 2 or more, report
said.

In VCRs, 79% of homes have one, 20% 2 or more.
Figures are steep increase from 3% that owned VCRs in
1981, up only slightly from 77% in 1992. Survey also said
that while 88% of U.S. is wired for cable TV, 62% subscribed
to service in 1993, up from 61% in 1992. Of cable
subscribers, 70% received 20 or more channels.

—_—

Recoton has sued Philips, charging it breached 1992
court settlement on patent for Compact Disc adapter. Suit,
filed in U.S. Dist Court, N.Y., said Philips agreed to buy
adapters, which connect portable CD player to car
andiocassette deck, exclusively from Recoton. But suit said
Philips "refused to accept” Recoton's specifications and
since has bought adapters from other supplier in violation of
agreement. Recoton is seeking record of Philips' purchases
of CD adapters since March 16, 1992, settlement and
recovery of lost profits. Recoton has said it purchased CD
adapter technology from engineer Larry Schotz, obtained
patent in 1988 and marketed it as CD-20. Philips introduced
CD adapter in 1989. Philips officials didn't return phone call
seeking comment.

Kodak has been dismissed from copyright lawsuit over
its use of photo in Photo CD ad. U.S. Dist. Judge John
Sprizzo, N.Y., dropped Kodak from suit filed by Mark Yurkiw
Productions involving "White Horse" photograph first used in
1989 Scotch whisky ad. David Zimmerman had taken picture
of White Horse statue created by Yurkiw for use in ad.
Zimmerman granted Kodak license for use of photo in Sept.
1992 ad for Photo CD in Fortune. Yurkiw claimed to have
received copyright for photo in July 1993, said Kodak wasn't
authorized to use it. However, Zimmerman, who reached
agreement with Kodak ad ageney, J. Waltcr Thompson,
claimed he had obtained copyright in April 1992.
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YASHICA TO SHIP CD-I PLAYER: Yashica, best known

for 35mm cameras, will introduce CD-I player for U.S.
professional market at Photo Marketing Assn. (PMA) show in
Atlanta next week.

Player, which shipped in Japan last fall, will be
available at $1,200 in April through value-added resellers
(VARSs) and office equipment dealers, Yashica Pres. William
Heuer said. Although Yashica has no immediate plans for
U.S. consumer market, he wouldn't rule it out, noting that
Philips has made progress with its player. Kyocera,
Yashica's parent, is building hardware in Japan. Heuer
declined to disclose size of first shipments to U.S.

On software side, Yashica plans to ship dozen
"self-help" titles in April, targeting sales and medical
applications. Company will rely heavily on VARs to develop
customized discs for companies, but also will have network
of CD-I specialists among its reps and direct sales force for
equipment dealers, Heuer said. Company is negotiating deals
with third party software developers, he said.

In Japan, sales presentation was developed for furniture
and bedding firm, while power company placed safety
training course on disc, Heuer said. Kyocera also aimed
product at karaoke market in Japan and said it has sold
10,000 professional systems. Device weighs 1.7 Ib., is
compatible with Photo CD, CD+G and Philips titles, has
RS-232C serial communication port, contains
calendar/clock, NV-RAM management, audiovideo
inputs/outputs.

Decision to enter U.S. CD-I business follows Yashica
move last fall to leave camcorder market (TVD Nov 15 p16).
Company, which sourced 8mm camcorders from Sony,
concluded there was "no opportunity to make a profit"” in
business hit by price cuts in recent years.

———

Sound Playground has agreed to pay $25,000 to settle
false ad charge filed by Conn Dept. of Consusner
Protection. While 5-store chain didn't admit wrongdoing, it
signed cease-and-desist order promising not to violate
state's Unfair Trade Practices Act. State filed complaint
Dec. 8 accusing Newington, Conn., chain of advertising
products even though merchandise wasn't immediately
available and of making "50% off" and "guaranteed lowest
prices" claims without backing them up. Agreement also
required Sound Playground to award 27" Panasonic TVs to 11
people who responded to 1992 Thanksgiving Day promotion.
Promotion offered free TV to consumers who found turkey
logo in print ads. Printing error caused too many logos to
appear, leading 11 people to make claims for 5 prizes, Sound
Playground officials said. Sound Playground also reached
settlements with state in 1991, 1986 and 1980 involving
rebates and deceptive ads, spokeswoman said. "Sometimes to
keep your relationship with the state Consumer Protection
Department it behooves retailers to settle matters even if
they contest the allegations," said Richard Leibert, attorney
for Sound Playground.

"Voice Wand' is latest product from Voice Powered
Technology (VPT), which says it's involved in joint
development products with major TV and VCR
manufacturers for built-in products. Remote control with
feature operates from single button and permits tuning of
TVs, VCRs and cable hoxes merely by reciting name of
network —- i.e., "CNN," "HBO," etc. —- without need to
remember channel nummbers. Company says it permits user
to scan channels by program type, by saying "movies,"
"news," "sports," ete.
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Thesa are latest reports as obtained during past week. Dash Indicates information not

Financial Reports of TV-Electronics Companies

avaliable at press time. A d in dollars. P: h denote loss.
c & Period R Net Earni o
ompany erlo 8venues st Earnings Share
Blockbuster Entertainment
1993-year to Dec. 31 2,227,003,000 243,646,000 “|1.11
1992-year to Dec. 31 1,315,844,000 148,269,000 778
1993-qtr. to Dec. 31 723,697,000 81,295,000 .34
1992-qtr. to Dec. 31 436,718,000 47,646,000 242
BMC Industrtes
1993-year to Dec. 31 195,431,000 22,096,000 3.55b
1992-year to Dec. 3} 180,830,000 7,039,000 1.22
1993-gtr. to Dec. 31 54,925,000 3,255,000 .50
1992-qtr. to Dec. 31 44,303,000 2,481,000 .42
Clear Channel Communications
1993-year to Dec. 31 135,680,023 9,123,217 .13
1992-year to Dec. 31 94,471,583 4,293,199 .36¢
1993-qtr. to Dec. 31 47,882,318 4,809,041 .35
1992-qtr. to Dec. 31 31,873,471 1,642,557 .1ac
General Instrument
1993-year to Dec. 31 1,392,522,000 90,583,000 1.48
1992-year to Dec. 31 1,074,695,000 (52,993,000) --?
1993-qtr. to Dec. 31 408,372,000 39,537,000 .64
1992-qtr. to Dec. 31 298,103,000 7,170,000 .12
GTE
1993-year to Dec. 31 19,748,000,000 900,000,000 .93d
1992-year to Dec. 31 19,984,000,000 (754,000,000) --
1993-qtr. to Dec. 31 5,063,000,000 (466,000,000) --
1992-qtr. to Dec. 31 5,133,000,000 417,000,000 .44d
Heritage Media
1993-year to Dec. 31 291,205,000 512,000 --b
1992-year to Dec. 31 250,891,000 (18,560,000) ==l
1993-qtr. to Dec. 31 97,875,000 4,854,000 .20d
1992-qtr. to Dec. 31 87,807,000 6,372,000 .29
News Corp.
1993-6 mo. to Dec. 31 3,864,900,000 510,100,000 2.228
1992-6 mo. to Dec. 31 3,792,300,000 322,300,000 1.55€
1993-qtr. to Dec. 31 2,007,400,000 346,000,000 1.49¢
1992-qtr. to Dec. 31 1,901,400,000 181,200,000 .85¢
Pulitzer Publishing
1993-year to Dec. 3) 426,985,000 23,313,000 1.9
1992-year to Dec. 31 398,373,000 (1,245,000) -
1993-qtr. to Dec. 31 122,232,000 8,472,000 .65
1992-qtr. to Dec. 31 106,366,000 9,843,000 .85d
Scripps Howard Bestg.
1993-year to Dec. 31 401,059,000 100,346,000 9.72b
1992-year to Dec. 3! 389,819,000 36,759,000 3.56
1993-qtr. to Dec. 31 106,643,000 68,997,000 6.680
1992-qtr. to Dec. 31 106,611,000 13,570,000 .3
Spelling Entertatnment Group
1993-year to Dec. 31 274,899,000 17,666,000 .31d
1992-year to Dec. 31 257,546,000 9,822,000 .1gb
1993-qtr. to Dec. 31 97,722,000 6,876,000 .nd
1992-gtr. to Dec. 31 64,431,000 3,330,000 .06b
Texas Instruments
1993-year to Dec. 31 8,523,000,000 472,000,000 |5.03¢
1992-year to Dec. 31 7,440,000,000 247,000,000 2.50
1993-qtr. to Dec. 3) 2,374,000,000 134,000,000 | 1.429
1992-qtr. to Dec. 31 1,987,000,000 78,000,000 .80
Times Mirror
1993-year to Dec. 31 3,714,158,000 317,159,000 2.46
1992-year to Dec. 31 3,594,044,000 (66,601,000) --a
1993-qtr. to Dec. 31 1,018,923,000 161,806,000 1.26
1993-qtr. to Dec. 31 980,240,000 {61,686,000) -
Tribune
1993-year to Dec. 26 1,952,510,000 188,606,000 2.56
1992-year to Dec. 27 2,104,944 ,000 119,825,000 1.562
1993-13 wk. to Dec. 26 513,850,000 58,075,000 .80
1992-13 wk. to Dec. 27 552,123,000 42,006,000 578
Hashington Post
1994-52 wk. to Jan. 2 1,498,191,000 165,417,000 [14.080
1993-53 wk. to Jan. 3 1,450,867,000 127,796,000 [10.80
1994-13 wk. to Jan. 2 395,658,000 42,478,000 3.63
k_,l993—|4 wk. to Jan. 3 393,842,000 34,817,000 2.94
Notes: 3Restated. DIncludes spectal credit. CAdjusted.

dafter spectal charge.

ePer ADR.
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Consumer Electronics Personals

Michael Fidler shifts to Pioneer senior vp-new
technology and strategic planning for laser optical and
multimedia projects (see report, this issue), relinquishing
most day-to-day marketing responsibilities to Vp-Mktg.
Kerry McCammon; Rich Quattrone departs as Pioneer
national product training mgr. in restructuring, as do 4
regional zone training mgrs. who reported to him: Tony
Hartin (Northeast); Steve Odenheimer (Southeast);

David Robenault (Midwest); Kim Hall (West Coast)...

Tasso Koken, ex-6th Ave Electronics, named Wiz

vp-mdse., succeeding Edward Hart whose new duties are
unknown... John Harris resigns as Mitsubishi mktg. vp to
pursue other interests, may be reached at 214-931-8719 (see
report, this issue)... Ken Linde, onetime Advent and
recently dir. of sales, International Jensen Premium
Autosound Div., named dir. of sales, Acoustic Research
speakers, based in Benicia, Cal., reporting to Chris Byrne,
recently appointed gen. mgr., Jensen Specialty Audio Group.

Appointments at Equity International, parent of B&W of
America, Custom Woodwork & Design, Rock Solid Sounds,
Rotel of America: Bill Weidman, ex-Kinergetics Holdings,
to vp-operations; Scott Rundle, product mgr. for B&W
and Rotel, promoted to mktg. mgr. for all Equity brands;
Tim Wyatt advanced to technical support specialist in
Rotel service dept... Carole Easterling advanced to BMI
dir.-TV operations.

Changes at Silicon Graphics: Edward McCracken,
pres.-CEQO, moves to chmn.-CEQ, replacing James Clark,
SGI founder who resigned to start company devoted to
interactive TV; Thomas Jermoluk exec. vp-COO,
promoted to pres.-COO; Forest Baskett, senior vp, R&D,
takes additional title of chief technology officer... Richard
Gelhaus resigns as Sierra On-Line chief financial
officer-exec. vp for finance and operations to become
MicroProse senior vp, finance and operations, no immediate
replacement named... Louis Sibik, ex-Target Stores,
named exec. vp-gen. mgr., Title Wave, 13-store
entertainment software retailer... David Bishop, former
pres.-COO, Live Home Video, named exec. vp, MGM/UA
Home Entertainment, involved with "home video products,
interactive technology and electronic media"... Masao
Kumei appointed managing dir., Macrovision Japan...
Bernard Vonderschmidt, Xilinx pres, and Curtis
Wozniak, Sun Microsystems Computer vp mktg., appointed
to Media Vision board... Michael Armacost, ex-U.S.
ambassador to Japan, named to MECA Panasonic Foundation
board.

—_—

Sound Advice (SA) will pay $2.7 million to
shareholders who sued, charging chain's 1991 financial
records contained "intentional misstatements." Final
settlement, first proposed in Nov. (TVD Nov 15 p19),
combines $1.8 million cash with 4-year warrants to purchase
up to 325,000 shares. SA's total liability is $150,000, with
rest covered by insurance. Warrants, valued at $3, will be
issued and cash distributed shortly after end of 180-day
claims period in April. Suit stemmed from investigation
launched in April 1992 when former SA employees
approached auditors Deloitte & Touche with charges of
misconduct. Dania, Fla., retailer hired special counsel
month later (TVD May 11/92 p17) to probe charges that
company's financial records for year ended June 30, 1991,
contained irregularities. SA denied allegations, but made
adjustments in 1992 totaling $3.5 million.
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SUMMARY-INDEX OF WEEK’'S NEWS

Broadcast - Cable

CABLE RATE FREEZE EXTENDED to May 15. Industry
plans court challenge. FCC cites plans for Feb. 22 meeting.
Cities pleased with extension. (P. 1)

FCC BUDGET FLAT: Inflation-related pay raises offset by
equipment, supply cuts. Little change likely in agency
operation or regulation. Big jump for NTIA. (P. 3)

CANADA SEEKS COOPERATION, wants 'informal
relationships' in U.S. to solve TV violence. (P. 4)

ADVERTISERS SHOULD 'SEIZE CONTROL' of violence
issue, ANA urges. Unchecked violence could undermine TV
usefulness. (P. 5)

CBS HAS RECORD PROFIT: Net triples to $326.2 million in
1993. Other companies also up. (P. 6)

AD CLUTTER AT ALL-TIME HIGH in 1993, ad groups say.
Program promotions and credits share blame. (P. 6)

SUPERHIGHWAY DISCUSSED in 2 forums. Advertisers
excited. Redstone says programming is king. (P. 7)

TCI FACES BIAS SUITS in Baltimore and D.C. MSO claims
‘blackmail,' but suits could delay Bell Atlantic deal. (P. 8)

FOREIGN ACCESS LIMITED for U.S. satellite TV
companies. American programming not wanted, local
partners needed. (P. 8)

Consumer Electronics

TV, VIDEO SALES IN HOT START according to EIA Jan.
figures, despite cold weather and quakes. Direct-view TV
sales close to record Jan. 1993. (P. 12)

FULL-SIZE CAMCORDERS made comeback in 1993,
increasing share, gaining 15.8% over 1992, while compact
sales rose only 7.8%. Supply is short. (P.12)

SUMMER CES IN PHILADELPHIA seen almost certain for
1996, with 1995 event in Chicago in early June. EIA
challenges producer of competing Mexican show. (P. 13)

STEREO INCLUDED IN 45% of TVs sold in 1993, nearly 10
million, setting record in units and percentage of total, EIA
figures show. (P. 15)

WIDESCREEN 40W'" PROJECTOR only 15.7" deep planned by
Hitachi for export to U.S. (P. 15)

NEW FLAT PANEL ENTRY as rival to L.CD is field emitter
display with diamond cathode. Developer signs pact with
Sarnoff Lab for color phosphors. (P. 15)

SMITH CORONA-BROTHER TRUCE ends 14-year trade
litigation battle over portable electronic typewriters and
word processors. (P. 16)

NINTENDO-SGI CONSOLE will be based on cartridge, not
CD-ROM, companies citing superiority of data transfer
using silicon-based medium. (P. 16)

FCC EXTENDS CABLE FREEZE, TAKES SOME HEAT: FCC bought itself some time to finish cable rate
proceedings by again extending cable rate freeze, but took some heat from Congress on possibility that it
would require further rollback of rates (TVD Feb 7 pb). Latest freeze extension is to May 15, for total of
more than 13 months since it took effect last April. Commission said extension is needed to give cable
operators, regulators and publie time to study any rate rule changes caused by expected action at agenda
meeting Feb. 22 on petitions for reconsideration, as well as any new rules such as further rate rollbacks.

Freeze had been scheduled to end Feb. 15.

CATA immediately said it would challenge freeze extension in court. Assn., along with InterMedia

Partuners, plans to lile appeal in U.S. Appeals Court, D.C.

"We don't believe the FCC -- or anyone else --

has the authority to paralyze the cable industry for a year," CATA Pres. Stephen Effros said. "We have
always doubted whether the Commission had any authority to impose a freeze on rates. We want and expect
the Commission to adopt reasonable rules to which the industry will adhere. But to prohibit this dynamic
business from moving forward because of the obvious difficulties faced by the FCC is neither fair nor

reasonable."

Copyright © 1994 by Warren Publishing, Inc. Reproduction in any form, without written permission, is a violation of Federal statute (17 USC 01 et seq).
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Freeze extension will be "particularly harsh for small and midsized systems," NCTA Pres. Decker
Anstrom said: "A number of systems have not increased prices for nearly 2 years. Meanwhile, operating

expenses continue Lo climb steadily." He said FCC rate rules "should be allowed to work rather than
subjecting the industry to a series of stopgap actions."

Cities believe freeze extension is "on balance, a sound decision," said William Squadron, pres.-National
Assn. of Telecommunications Officers & Advisers. "We are still trying to get the best handle on rate
regulation," he said, and "still trying to get as many franchise authorities certified as possible." Squadron
said even 13-month rate freeze is "certainly not Draconian" because cable operators have flexibility to make
revenue-neutral rate changes, because ad and premium revenue isn't frozen and because inflation rate has
been low. "Don't forget, these rates were in many cases frozen at a level that represented monopoly pricing
for 5 years," Squadron said.

Cable operators could have raised rates after Feb. 15 while FCC is completing reconsideration,
Commission said in announcement Feb. 8. It said it expects to have any rule modifications in place by May
15, and 3-month extension is "minimum amount of time necessary for franchising authorities and other
affceted parties to familiarize themselves with any new rules." As before, FCC said that cable operators
can petition for relief from freeze if they can show that it's causing them "severe economic hardship or
threatens the viability of continued provision of cable service."

Comr. Barrett voted for latest extension, unlike his reaction to Nov. 10 FCC decision extending freeze
to Feb. 15, saying new ruling reflects "a substantially different set of considerations." Latest order doesn't
affect filing date for responses by cable operators, and Barrett said: "The burdens created by the November
10 order have already occurred. The extension of the freeze also is intended to coincide with the effective
date for the reconsideration of the rate regulation mechanism, including cost-of-service rules."

Most problems with rate regulation rules were "a result of a premature effective date" imposed by
Congress, Barrett said in separate statement: "I remain concerned about the potential inequities for the
industry, consumers and franchising authorities that may result from the cable rate regulation proceeding."
He said it may be "a fundamentally inequitable situation" for cable operators to have to make business
decisions hased on rules that are incomplete and subject to change.

FCC, in rate freeze order, said it had received only 5 petitions for special relief: "Thus, we conclude
that only a small percentage of cable operators believe that the freeze has imposed hardship sufficient to
compel them to seck relief."

Republican members of louse Telecom Subcommittee, meanwhile, pressured FCC Chmn. Hundt not to
lower henchmark for cable rates, while at same time asserting they were concerned that agency isn't
sufficiently independent of House Democrats. In Feb. 9 letter, all 9 Republicans on panel said that recent
article in our affiliated publication Communications Daily that reported Telecom Subcommittee Chmn.
Markey (D-Mass.) had key role in setting date for FCC action on cable rates "tends to confirm the concerns
that many of us have expressed to you about the appearance of a lack of independence and impartiality with
which the Commission may be approaching the upcoming reconsideration of the cable rate benchmark
proceeding."

Lawmakers said that lowering cable benchmark would be "inconsistent with and antithetical" to goal of
national information infrastructure: "Ne manner of political sophistry or economic legerdemain can
effectively counter this conclusion." They said that rate cuts already had "seriously undermined" cable's
ability to invest in new construction and that FCC doesn't have authority to alter weight it gives to
low-penetration systems. Letter was signed by Reps. Barton (Tex.), Bliley (Va.), Fields (Tex.), Gillmor (O.),
Hastert (Ill.), McMillan (N.C.), Moorhead (Cal.), Oxley (O.), Schaefer (Colo.).

Democrats dismissed Republican letter, including criticism of Hundt's independence, as attack on cable
regulation. Markey said that, as Comr. Quello testified last fall, "there is little doubt that the cable industry
has a large economic stake in discrediting the congressional act they vehemently and unsuccessfully
opposed." Markey said he appreciated efforts FCC is taking to "maintain a dialog not just with the
opponents but also with the supporters of their efforts to bring competitive rates to the ecable marketplace."
His staffers also disputed claim that he's exerting undue control over FCC, saying that Subcommittee stays
in touch with Commission and that Markey occasionally meets with commissioners, but no control or
direction is involved.
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Small cable operators filed opposition to cable rate freeze even before FCC actually enacted it.
Coalition of Small System Operators said continuing freeze would violate Fifth Amendment prohibitions
against taking property without due process, since extension was adopted without notice and comment
period. Coalition also said FCC was to have enacted rate rules, which supposedly would eliminate need for
freeze, by last April 1, under 1992 Cable Act: "The 1992 Cable Act provides no authority for the
Comimission to impose an indefinite freeze on rates." Group said FCC's only action on request for waiver of
freeze —— denial in Nov. of Fidelity Cablevision request on ground that freeze was temporary -- means that
it's virtually impossible to get waiver: "Because the Commission has extended the rate freeze incrementally
for relatively short periods, it becomes nearly impossible to meet the Fidelity standard and pointless to incur
the costs of filing a1 waiver request." Coalition said small systems are hardest hit by freeze because of
"dramatie increases in operating costs, primarily attributable to the new 1992 Cable Act requirements."

Meanwhile, FCC should extend rate freeze for small cable systems (fewer than 1,000 subseribers) at
least until it lifts stay on regulation of those systems, group of local franchising authorities said in petition
for extension. Petition said that unless freeze is extended, any rate increase by small systems "may
completely escape review" by local authorities.

FCC BUDGET TO MEAN LITTLE CHANGE: New FCC budget proposed by Clinton Administration means
little change for Commission, but significant spending increase for NTIA. Only changes in FCC budget
involve fixed costs, such as rent, salaries, utilities. Budget proposal calls for spending $168 million in FY
1995, vs. estimated $167.2 million in FY 1994, and fulltime staff equivalents of 1,962, vs. 1,963 in FY 1994.

Biggest change is in how spending is accounted for as result of increased emphasis on user fees. Budget
calls for FCC to collect $95.6 million in user fees in FY 1995, vs. $61 million in 1994. Officials said fee
total will be higher because FCC will collect fees for full year in 1995 (Commission also is allowed to
increase individual fees beginning in 1995). Since fees are listed as reimbursement for services that
previously were paid out of U.S. Treasury, direct Treasury obligations for virtually all areas of compensation
are down, from $133.7 million in FY 1993 to $106.2 million in FY 1994 (when budget estimated $61 million
user fees), to $72.4 million in FY 1995.

Proposed Administration budget would see little change for FCC or cable regulation for FY 1995,
according to analysis of budget. Cable Bureau authorized staffing would remain at same 240-person level as
current fiscal year (although actual Bureau staffing remains about 200 persons below that figure). Only
significant changes in overall FCC budget are projected $7.1-million increase in employee costs (to $125
million -- 76% of agency's total budget) due to inflation, expected cost-of-living salary increases, "location
pay" for Washington-based staffers, offset by $7 million cut in services, supplies, equipment.

nding cuts for servi li 1 uipment include $2.2 million decrease on contractual
services and $3.35 million drop for data processing hardware and software. Travel budget would increase
$59,000 to $1.8 million, based on assumed inflation. Employee cost boosts include assumed 2% cost-of-living
increase, plus $1.35 million (less than 1%) "locality" pay. Authorized staffing levels in Cable Bureau remain
at 12 for Bureau's central office, 158 in Consumer Protection Div., 30 in Competition Div., 40 in Policy &
Rules Div. Staffing at all other FCC bureaus would remain unchanged.

Budget document contains same exclusions as have been approved by Congress in past, forbidding FCC
to spend any money on: (1) Repealing or reexamining its policies on comparative licensing, distress sales or
tax certificates to expand minority ownership of broadcast licenses. (2) Decreasing number of VHF channels
reserved for ETV. (3) Repealing or reexamining cross-ownership policies, with exception of waiver policy for
cross-ownership of daily newspaper and radio stations. Language isn't necessarily endorsed by
Administration, would have to be approved by Congress.

NTIA budget would jump about 88% as result of expansion in National Information Infrastructure grant
program to $100 million in FY 1995 from current $26 million. At same time, however, its budget for public

broadeasting would be cut more than half. NTIA's proposed increase was part of 18% increase in budget for
whole Commerce Dept. Commerce Secy. Ronald Brown said at news briefing that he was "one of the few
Cabinet members with a smile on his face" as budget was released.

For NTIA overall, budget would climb to $134 million in FY 1995 from $71 million in current year.
Agency has yet to award grants from this fiscal year's $26 million, but NTIA Dir. Larry Irving said he's
confident money will be disbursed by Oct. 1, when new fiscal year begins. Plan is to have application
guidelines published in next few weeks, with proposals due in April, he said. Irving said agency expects to
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award grants of varying sizes, with emphasis on connecting schools, hospitals and other institutions to
advanced services. He said grant program was one of 2 key objectives set by Administration -- other being

passage of telecommunications legislation.

Administration proposal for public broadeasting facilities goes other way, cutting budget to $10.7
million in FY 1995 from present $24 million. Irving said that level still would allow for "significant
assistance,” most of that going to development of new services in areas that don't receive public
broadcasting or are underserved. Of total, about $700,000 is earmarked for PeaceSat program, while
National Endowment for Children's Educational TV would receive $6,000 increase, to $1,006,000.
Administration budget documents show, however, that program has some money left over. For public
broadeasting overall, recommendations appeared mostly bleak. White House proposed $292.6 million
appropriation for CPB in FY 1997 -- same as it sought last year for FY 1996.

Budget proposes $14 million for Radio Marti, $7 million for TV Marti, subject to evaluations of each

progran as provided in budget language by Congress last year. New overall International Bestg. Operations
account would be set at $281 million, of which $256 million would go for Board for International Bestg. units,
including Radio Free Europe and Radio Liberty. Radio Free Asia would receive $10 million.

CANADA SEEKS COOPERATION: Canada wants to
establish "informal working relationships" with U.S. govt.,
TV industry and others to help solve TV violence issue, said
Keith Spicer, chmn.-Canadian Radio-TV &
Telecommunications Commission (CRTC). Nation banned
gratuitous broadcast violence Jan. 1, but it still spills over
into Canada in U.S. TV programs. Spicer met with Attorney
Gen. Janet Reno, FCC Chmn. Hundt, NCTA Pres. Decker
Anstrom, NAB Exec. Vp Henry Baumann, representatives of
American Psychological Assn. and numerous lawmakers, then
told reporters goal of trip to U.S. wasn't to give advice on
how to handle violence issue but to share information.

Spicer said Canada approached TV violence as health
issue, not moral or social problem. He said research
convinced Ottawa govt., parent-teacher groups and
prograinmers that there are clear links between violence on
TV and mental health problems in children. Next step, he
said, was to find middle-of-road approach to solving
problem. He said that included, among other things, literally
"taking the industry to dinner." He said U.S. likes things
"legal” and "clean,” but Canada doesn't have many lawyers,
and tradition of "sitting around the campfire" and talking
things through usually leads to middle-of-road solution.

Industry voluntarily agreed to ban gratuitous violence
and develop and administer codes for rating programining,
which accounted for 10% of solution, Spicer said. He said
another 10% was V-chip, which once integrated into TV sets
will allow parents t{o contro! programming that children
watch. He said biggest part of solution -- 80% -- will be
3-10-year public awareness campaign on violence. Spicer
said next step will be to ensure that cable and satellite
programmers get on bandwagon. He said spotlight was on
broadcasters, now has turned to cable. Cable programmers
agreed to violence ban and rating system that's similar to
broadcasting's but recognizes differences in cable
programming.

Discussions with U.S. satellite industry representatives,
including Hughes and U.S. Satellite Bestg., have been very
positive, Spicer said, and programmers seem to respect
Canadian decision to limit violence. He said discussions with
Hollywood studio executives also have been more promising
than expected. If Canadians and Europeans stop buying U.S.
programming because of violence, it certainly will get their
attention, he predicted.

—_——

Malrite Communications is latest station group to join
TvB, bringing in 3 stations. Last year, TvB added 75.

Pacific Bell failed to allocate costs adequately between
video and telecominunications services in application for
ICC approval of video dial tone (VDT) service, Cal. Cable
TV Assn. (CCTA) charged in comments to Commission.
CCTA Vp Alan Gardner said VDT plan is "a blatant ripoff of
the telephone customers” because telco allocates 95% of
cost of VDT system to telecommunications, even though 95%
of network capacity will be used for video. Filing included
affidavit by Terry Murray, former dir.-Cal. PUC Div. of
Ratepayer Advocates, saying that Pacific Bell claims it will
spend only $50 per home to provide video capability. Murray
said same cost allocation method would yield price of $4 per
home to provide current telephony, meaning that telco would
be earning 200%-per-month profit on telephony. CCTA
filing also referred to Cal. PUC's recent report saying that
existing copper network is adequate for everything but
high-data-rate video. "How can they just rip that perfectly
adequate network out?" Gardner asked.

As other cities are gearing up to regulate cable and
oversee other news telecommunications service, N.Y.C.
Mayor Rudolph Giuliani