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Broadcast - Cable

TURNER, TIME WARNER TALKING DEAL: Negotiations
continue through weekend. TCI role called key to closure.
Antitrust concerns raised. TW also buys out Japanese
partners, but U S West is tougher. (P. 1)

INFINITY SETTLES CHARGES of indecency, agrees to pay
$1.7 million without admitting 'wrongdoing or liability."
Fines resulted from Howard Stern program. FCC dismisses
other complaints. (P. 2)

COX FREES OMAHA: Free 21-channel basic cable service
offered as U S West gets VDT clearance from FCC. Cox
hopes higher penetration will boost telephony, other
services, denies impact of telco competitor. U S West trial
plans 77 analog channels, up to 800 digital. (P. 3)

DTH APPLICATIONS RECEIVED by Canadian govt.
Services plan to use U.S. and Canadian satellites plus
microwave distribution. Four applications filed. Award
mechanism yet to be determined. (P. 3)

FOCUS ON NEWS, RADIO, engineering expected in New
Orleans as trade groups converge at largest-ever World
Media Expo. NAB Radio Show, broadcast news directors,
broadecast and motion picture engineers expected to draw
record attendance. Media stars highlight program. (P. 4)

NETWORK AD ROLE OPPOSED: Big 3 alone support
proposal to end 25-year ban on networks' representing
stations in ad sales. (P. 5)
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Consumer Electronics

'WE FORESEE NO PROBLEM in reaching amicable
agreement' with Sony and Philips on single DVD system,
Toshiba official says in Berlin. Specific proposal from
MMCD group believed to be on table. (Pp. 7 & 12)

FIRST-HALF IMPORTS UP for all major products, led by
78% increase in TV/VCR combinations and raising inventory
questions. (P. 8) Imports by country. (P. 12)

TCE AMERICAN SALES $4.2 BILLION in finished products
last year, up 27% from 1993, Prestat says. (P. 9)

NEW TV SCREENS -- big, flat, thin, wide —- spark IFA show
in Berlin. Nokia surprises with compact rear—projection
adaptation of TI micromirror system. (P. 10)

SONY EXPANDS MEXICAN operations, adding to 8-year-old
Tijuana TV and parts plant and building new facility in
Mexicali to make TV components. (P. 11)

CONSUMER FINANCING BINGE will hit CE in fall, leaving
industry wondering whether long-term interest is being
sacrificed for short-term gain. (P. 13)

EMERSON REVISES SUIT charging Memcorp used
confidential information to set up new Memorex brand to
sell through Wal-Mart. (P. 13)

AUG. RETAIL SALES INCREASE on strength of air
conditioners and Windows 95. (P. 14)

TURNER, TIME WARNER COMPLETING BUYOUT DEAL: im

ICI were expected to work through Labor Day weekend in effort to finalize agreement for TW to buy TBS
for estimated $8.5 billion. TCI, which owns 21% of TBS and could veto buyout, reportedly agreed to general
terms for exchange of its TBS stock for mix of voting and nonvoting TW shares in order to keep its voting
control below 5% maximum, but officials warned that deal was far from final.

i to comment on reports that some antitrust executives are
concerned that TW-TBS deal would give those companies too much control over program production and
distribution. Antitrust concerns also include creation of direct link between 2 largest cable MSOs -- TCI and
TW, but TW is trying to structure deal to spin off its cable systems, which probably would eliminate that

problem.

holdi

in Time Warner Entertainment (TWE), companies said.

TW completed deal to buy out Japanese holdings
If TW also can buy out U S West it could clear way to spin off debt-loaded cable systems. Itochu and Toshiba
each will get option of choosing either 7 million convertible preferred shares of parent TW plus $10 million
cash or 8 million preferred shares, in return for their 5.6% holdings in TWE. Preferred stock could be
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converted to TW common after 4 years. Deal will give TW 75% of TWE, with U S West still holding rest.
TWE owns TW cable systems plus HBO, Warner Bros. studios, other interests. Three companies also own
stakes in separate venture, TWE Japan.

TW-TBS deal is far from final. Companies' joint statement emphasized that "significant issues remain
to be negotiated and there can be no assurance that agreement will be reached." TW reportedly is offering
stock valued at about $8.5 billion for TBS and would make Ted Turner vice chmn. of TW. Deal would make
Turner TW's largest stockholder with about 11%, with Seagram and TCI each holding about 8%.

TCI probably remains key to deal. TCI spokeswoman said CEO John Malone wouldn't comment on
whether he would support deal. TW already owns about 18% of TBS and has veto right. Ted Turner owns less
than majority of TBS stock but, through special voting rights, retains majority voting control. TBS
shareholders reportedly would get 2 seats on TW board.

TW's offer would be significant premiugs over recent market price of TBS, valuing TBS at about $35 per
share, well above $24 price before news of deal broke. Merrill Lynch analyst Jessica Reif put private market
value of TBS at $35 per share: "This is a very reasonable price." Analysts have said that TBS cable
networks, if sold individually, could bring about $10 billion. Issuing additional stock to buy TBS could
strengthen TW's debt/equity ratio by increasing amount of equity. Although TBS's estimated $50 million
cash on hand will have little impact, company is expected to generate nearly $575 million in cash flow this
year that could help service TW's debt. Moody's said TW-TBS deal shouldn't affect TW's long-term debt
rating and could help TBS's.

Deal makes good business sense for both companies because of synergy, Reif said. She said, for
example, that combining TBS's Cartoon Network with TW's animation capabilities "would create a global
powerhouse," and TW could put TBS programming, including its vast film library, on fledgling WB Network
and do cross-promotions. Combining TBS and TW also would create major Hollywood powerhouse, combining
Warner Bros. studio with TBS's Castle Rock Entertainment and New Line Cinema.

Deal also would vault TW back to top among world media companies, with combined revenue of $18.7
billion per year. Various earlier mergers moved TW to top last year at $15.9 billion, but Disney-Cap/ABC

deal would put that combination in first place at $16.5 billion.

Most of talk in industry circles about deal involved whether personalities of TW Chmn. Gerald Levin and
Ted Turner would mesh. Turner is known as free-wheeling, independent thinker who's proud of his individual
achievements and uncomfortable dealing with bureaucracies, while TW is major corporate bureaucracy. "The
personal fit is a bit tougher," Reif said.

INFINITY SETTLES FCC INDECENCY CHARGES FOR $1,715,000: Without admitting "wrongdoing or
liability," Infinity Bestg. agreed Sept. 1 to make "voluntary contribution” of $1,715,000 to U.S. Treasury to
settle FCC indecency proceedings against licensee. Commission also agreed to dismiss other complaints
against Infinity being considered within agency that hadn't reached public notice stage. Fines for indecency
were levied as result of comments made at various times on Howard Stern program, which originates on
Infinity's WXRK(FM) N.Y.

Infinity couldn't be reached for comment by our deadline but Commission said settlement was reached
to "end the time-consuming litigation that would be required to resolve the outstanding enforcement
actions." Licensee hadn't agreed to pay any fines and it would have been responsibility of Justice Dept. to
se(lelk ctourt order against Infinity. Fines go back several years, but no action had been started in court to
collect.

As part of settlement, FCC agreed to dismiss: (1) Notice of liability for $600,000 against WXRK and
Infinity stations WYSP(FM) Philadelphia and WJFK(FM) Manassas, Va. (Washington, D.C., suburb). (2) Fines
of $500,000, $400,000 and $200,000 against same stations for other Stern broadcasts. (3) Separate $6,000
forfeiture against Stern broadcast. Commission said no indecency complaints have been filed against Infinity
since Jan. 19, 1994, "which the FCC considers to be actionably indecent."

1. "

. In addition to "voluntary" payment, Infinity agreed to issue policy statement "to all on-air personnel
du‘ectpg them to be cognizant of the prohibition against the broadcast of indecent speech... and will
establish a program designed to educate and update on-air personnel regarding FCC indecency actions."
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. In ini i ign against televised violence (TVD Aug 21 p2), FCC Chmn. Hundt
said: "A core mission of this agency is to give parents the tools to shield their children from indecent and
violent broadcast programming." He said Infinity deal is "a major step in fulfilling one aspect of this
mission... It brings to a conclusion several protracted enforcement proceedings which otherwise would have
necessitated prolonged federal district court litigation." Way was cleared for settlement, he said, by U.S.
Appeals Court, D.C., decision upholding Commission's right to enforce indecency standards (TVD July 3 pl).

among commissioners against Stern programming, said
settlement "vindicates the Commission's rules, recognizes the responsibilities of broadcasters, and benefits
the American public... I am further encouraged that... Infinity itself has taken positive and concrete
steps..." Comr. Chong: "I supported the settlement to avoid contentious litigation. It was also important to
me that Infinity has taken steps to ensure that its broadeasts comply” with indecency law and rules. Comr.

Ness: "The Commission is no paper tiger. FCC rules must be obeyed and noncompliance will draw

meaningful sanctions."

COX FREES OMAHA: Two days before FCC Common
Carrier Bureau approved U S West tariff for latest video dial
tone (VDT) test in Omaha, Cox Cable said it will offer free
21-channel "lifeline service" in attempt to increase its
64.3% penetration. VDT approval was expected by FCC's
Aug. 31 deadline, but Cox said its decision was unrelated.
FCC's Aug. 30 approval gives U S West permission to test
VDT in 50,000 homes, but doesn't open door for full
deployment because RHC withdrew earlier "commercial”
application (TVD June 5 p5).

Subscribers will pay only $19.95 one-time installation
charge to obtain free service, Cox spokesman said, and
existing subscribers can downgrade for $8.03 switching fee.
Cox has 100,662 subscribers in Omaha and passes 156,647
homes, he said. Cox Vp-Public Policy Alexander
Netchvolodoff said company had offered similar service
before 1992 Cable Act: "We gave it up because of the ways
the rules were implemented.”" He said Cox hasn't decided
whether to deploy similar programs in other markets;
Omaha is unique because Cox has PCS interests there that it
wants to combine in one-stop-shopping approach.

Cox offer probably won't alter U S West business plan in
Omaha, spokesman for latter said. Jeff Morgan, pres. of U S
West -affiliated program packager Interface
Communications, responded with "a definite no" when asked
whether Cox's new offering would influence that package.
He said "larger question"” is whether Cox's expanded basic
customers will subsidize new tier. FCC spokeswoman said
VDT threat has pressured Cox to alter its service to
consumers' benefit: "This is what competition has done."
Omaha city spokesman said officials hadn't reviewed Cox
proposal. Cox's 21-channel tier will include local stations,
and public, educational and govt. (PEG) access channels,
Mind Extension U., Learning Channel, Faith and Values
Channel.

U S West trial will include 77 analog and up to 800
digital channels, FCC said. Bureau also granted special
waiver of Sec. 61.49 of Commission's cost support rules for
digital portion of tariff, which it said was in public interest
because any VDT networks U S West deploys in future would
use newer technology. U S West also must notify subscribers
that trial ends Aug. 30, 1996, FCC said, "to guard against
potential unfair competitive impact on incumbent cable
operators and to protect consumers."

—l—

Annual "Women In Technology Award" has been
established by Women In Cable & Telecommunications,
Society of Cable Telecommunications Engineers and
Communications Technology. Award will be presented at
Western Cable Show.

CANADIAN DTH APPLICATIONS: Canadian Radio/TV &
Telecommunications Commission (CRTC) received 4
applications to provide multichannel direct-to-home (DTH)
satellite TV service via Canadian Anik and U.S. satellites.
Three others filed to provide microwave distribution and 3 to
offer satellite pay-per-view. DTH applicants are Expressvu,
Power DirecTv, Shaw Communications, Telephone Plus.
CRTC hasn't determined whether applications are mutually
exclusive. CRTC will conduct publie hearing in about 2
months to investigate that and other issues, spokeswoman
said. If fewer than 4 licenses can be awarded, it's not likely
that auctions will be used, she said, because Parliament
would have to provide that authority.

Expressvu is joint venture of Bell Canada, Tee-Comm
and Western International Communications. Telephone Plus
is connected to U.S. DBS operator U.S. Satellite Bestg.
(USSB) and is seeking permission to offer service in Canada
as it does in U.S., including same consumer equipment. Shaw
is consortium of Canadian cable MSOs planning to offer
services with potential U.S. partner Primestar, which also is
backed by cable operators. Company will provide 70-80
channels of MPEG-2 digitally compressed medium-power
Ku-band signals to 24" dishes. Power DirecTv could provide
up to 100-110 channels by middle of 1996.

— gt

Most telephony issues in House-Senate conference on
telecom bills shouldn't be "particularly contentious,"
Ameritech Vp Gary Lytle said last week. Issues aren't new,
and veteran lawmakers are anxious to settle matters and
move on to other things, he said. Newer issues, such as
terms for resale and facilities-based competition, haven't
been "fully vetted" and don't fall into noncontentious
category, Lytle said, while cable rates and V-chip are more
likely to cause controversy. He said he hopes only minor
changes, if any, will be made in legislation (HR-1555 and
S-652) in conference. Lytle said he hoped conference would
have few members and would take place quickly, but
recognized that other items on congressional agenda, such as
budget reconciliation, might push solution back. Ameritech
is staking out several positions different from other RHCs,
advocating grandfather clause to allow it to purchase alarm
company while others would be kept out of business for near
term. Ameritech also favors role for either Justice Dept. or
FCC in determining whether RHCs should enter long
distance. Lytle said he hoped President Clinton wouldn't
veto bill, noting that issues such as facilities-based
competition aren't campaign issues.

Deadline is Sept. 11 for applications for Betsy
Magness Leadership Institute, year-long program to develop
female cable managers. Applications are due to Women In
Cable & Telecommunications -- 312-634-2330.
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RTNDA, SBE, SMPTE, NAB CONVENTIONS: Four

industry trade groups will be holding concurrent conventions
in New Orleans this week before record crowds and
largest-ever World Media Expo of more than 400 exhibitors
and special sessions. Participants are RTNDA, NAB Radio
Show, Society of Best. Engineers and Society of Motion
Picture & TV Engineers in 2nd year of collaboration under
aegis of NAB. More than dozen radio talk shows will
originate there this week.

Conventions have scheduled several "crossover" sessions
designed to interest delegates to all 4. Full registrants for
any show will receive coupons admitted them to crossover
sessions. Extra interest was added to NAB show when
Infinity Bestg. settled several pending indecency charges
brought by FCC, agreeing to pay $1.75 million (see separate
story, this issue). Infinity Pres. Mel Karmazin will
participate in session on "Today's Trends, Tomorrow's
Opportunities,” with Clear Channel Communications Chmn,
Lowry Mays. And, while subject doesn't appear on RTNDA's
formal agenda, ABC's apology to tobacco industry in
$10-billion libel case is sure to be major subject of corridor
conversation (TVD Aug 28 pl).

RTNDA will rely on big-name network TV
correspondents to attract audiences, while NAB will feature
dozen radio talk-show hosts, entertainers Gary Owens, Harry
Connick and The Temptations, along with FCC members and
staffers. CBS will sponsor Sept. 7 RTNDA lunch when
correspondent Bob Schieffer speaks, ABC sponsors Paul
White Award reception with evening anchor Peter Jennings
receiving award, while NBC News Pres. Andrew Lack speaks
at Sept. 6 Murrow Awards ceremony. Ex-CBS News exec.
Edward Fouhy, exec. dir. of New Center for Civie
Journalism, moderates panel on news partnerships on local
level. Among TV news personalities participating: Mary
Matalin and DeeDee Myers of CNBC, Lisa Myers and Bob
Dotson of NBC, Cokie Roberts of ABC, Judy Woodruff of
CNN.

Mario Cuomo, ex-N.Y. gov., now radio talk show host,
will keynote NAB radio sessions Sept. 6, followed by FCC
Chmn. Hundt at Sept. 8 breakfast. In between, Comrs.
Quello and Ness will appear Sept. 7 —— Quello on digital
audio broadcasting forum, Ness on regulatory update, along
with FCC Mass Media Bureau Chief Roy Stewart, Gen.
Counsel William Kennard and Beverly Baker, chief of
Compliance & Information Bureau. RAB Pres. Gary Fries
speaks same day. Other major radio sessions are scheduled
on EEO, duopoly and local marketing agreements, digital
radio.

Pixar Pres. Edwin Catmull will keynote SMPTE sessions
Wed., while John Abel, who resigned 3 weeks ago as NAB
exec. vp-operations, speaks same day on future. SMPTE will
present 2 sessions on "in-depth, interactive" use of Internet
and 2 seminars on video compression and concatenation.

SBE sessions include digital developments and conversations
with FCC staffers.

—

In works at FCC staff level is notice of inquiry
proposing to require that all network TV programs be
closed-captioned for hearing-impaired. Chmn. Hundt
reportedly requested Mass Media Bureau to come up with
proposal. Item is expected to be ready for consideration late
this month.

Cole, Raywid & Braverman won Communications
Softball League title for 2nd year in row, defeating FCC
Common Carrier Bureau 10-9.
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"New rules requiring all broadcasters to generate a
certain amount of children's education TV or else risk losing
their licenses" should be adopted by FCC, Chmn. Hundt
said. He told Women in Govt. Relations that Commission
also needs to develop plan "guaranteeing that the
communications revolution reaches every child and every
teacher in every classroom in the country.” Both goals, he
said, can be accomplished with "sane, simple, sensible" FCC
rules. And, Hundt said, "it's time to abandon the fiction that
asking broadcasters to do better on a volunteer basis has any
chance of producing the desired results" because of intense
competition. As he has before (TVD July 28 p2), Chmn. said
there's no First Amendment bar to requiring licensees to
provide educational programming for children: "I have
studied the legal issues and consulted with expert counsel...
The First Amendment was not intended to limit the
capability of parents, adults or government to protect and
raise children." Hundt's speech was titled "Long Live Frieda
Hennock" in reference to FCC's first female commissioner
(1948-1955) who was early advocate of children's TV and
fought successfully to reserve channels for noncommercial
TV stations.

First fall lunch of IRTS will examine new media
landscape "from a telco perspective," Exec. Dir. Joyce
Tudryn said. Sept. 21 panelists, Waldorf-Astoria Hotel,
N.Y., include John Cooke, Disney Co.; Howard Stringer,
Tele-TV; Raymond Smith, Bell Atlantic; Richard
Notebaert, Ameritech. IRTS Foundation dinner will be Oct.
23, change from Oct. 16. Subject: "Are the People Who
Create [TV] Program Content Changing the Fundamental
Structure of Society?" IRTS will hold series of one-on-one
"Newpreneur" seminars (limited to Foundation members).
Speakers include Jerry Nachman, vp-news, WCBS-TV N.Y.,
Sept. 14; Thomas Rogers, NBC exec. vp; Richards Parson,
Time Warner pres., Nov. 8; Betsy Frank, exec. vp, Zenith
Media Services, Jan. 11; Thomas Murphy, Cap/ABC chmn.,
Feb. 28; Jessica Reiff, vp-media and entertainment, Merrill
Lynch, May 16; on dates to be announced, Viacom Chmn.
Frank Bioudi and CBS correspondent Mike Wallace.

Pacific Bell filed for waiver Aug. 25 so it can
introduce rate structure for video dial tone (VDT)
programmers. Telco plans rate structure consisting of
recurring and nonrecurring charges for basie connection to
network, programmer access to network for transmission of
programming, channel charges, signaling transactions,
optional features. Company said its analog broadcast
service is "core offering” on VDT network with 70 channels
including: (1) A Block of 28 nonshared broadeast channels
assigned to one video programmer that's "designed to ensure
a competitive core offering to attract end-user subscribers
for the benefit of all CPs." (2) B Block of 13-15 broadecast
channels including program guide that will be sent to every
end-user subscriber. (3) 27-29 nonshared broadcast channels
available on individual basis to end users. Digital broadcast
service "is designed to provide an opportunity for new, small
or niche programmers to enter the market."

Citicasters and OmniAmerica Communications
announced merger plan with equity value of more than $600
million. OmniAmerica shareholders will receive 2.75 million
Citicasters shares plus $25 million. Combined company will
have $215 million debt. Cincinnati-based Citicasters
(formerly Great American) owns WTSP Tampa-St.
Petersburg and WKRC-TV Cincinnati, plus 16 radio stations
in 8 major markets; OmniAmerica owns 12 radio station in 5
major markets. OmniAmerica CEO Carl Hirsch will join
board of combined companies and become chmn. of radio
group. Brokers Star Media Group and Crisler Capital
handled merger for OmniAmerica.
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BIG 3 GET NO SUPPORT AS TV REPS: Standing alone at
FCC in seeking to be allowed to return to business of selling
national ad time for TV stations were ABC, NBC, CBS. All
other comments we had access to at Commission last week
on proposal (MM Doc. 95-90) to end ageney's 25-year ban
against networks' representing stations in sale of ad time
(except those they own) were opposed. Objections centered
on claim that repeal of rule would hurt competition and
localism and serve no public interest, while Big 3 networks
argued that it would increase competition. Opponents said
rep firms offer them advice on programming and business
matters, as well as selling spots, something network as rep
wouldn't provide.

Station Representatives Assn. (SRA) said rule serves
FCC goals of promoting competition, program autonomy,
diversity. To repeal it, SRA said, would cause prices to
advertisers to go up since reps play "crucial role" in advising
affiliates in such areas as financing and programming. In
joint filing, ABC and CBS affiliates' associations expressed
strong opposition to their networks. Result of repeal, they
said, would be "severe economic damage to affiliates
because it would jeopardize their competitive position... for
advertiser time." Networks, through rules changes (such as
repeal of finsyn and prime-time access) already have gained
"increased leverage" over affiliates, stations said, and repeal
of rep ban would result in greater network control over
affiliates' programming and business matters.

Media Access Project (MAP) said rules are needed to
promote competition and urged FCC to "act cautiously" on
repealing rep rule and related network matters.
Commission's deregulatory network proposals "evidence a
dangerous all-at-once approach," MAP said, citing earlier
rules changes that benefited networks. Commission should
"wait and see" impact of those changes for "informed
policy-making," MAP said.

Big 3 networks contended that marketplace is much
different today from when rules were adopted. NBC called
ban against networks' repping stations "ancient regulations"
no longer needed that are based "solely on the networks'
potential power," which it said isn't appropriate as basis for
govt. interference.

CBS said that offering rep service to its affiliates
should be "a natural enterprise” for any TV network and "an
inherent part of networking's economic potential." Ban
indirectly diverts "potential resources from the support of
universal free television," it said. ABC told FCC that rules
"single out" networks for "regulatory restrictions based on
outdated concepts of network power" that "restrain
competition." It said competition would be enhanced if Big 3
were permitted to serve as sales reps for affiliates by
expanding rep options available to stations. Fox TV Network
didn't file comments.

Hubbard Bestg. said that network as rep could be at
"eross-purposes" with affiliate goals in buying programming
and preempting network shows. Network never would
recommend preemption of its own program, as reps
sometimes do, Hubbard said. KTVK Phoenix said that repeal
of rule would "seriously undermine" localism and that
networks now are seeking affiliation contracts to make it
"all but impossible" to preempt.

Coalition of 12 broadcast groups told Commission that
network ban "continues to serve the public interest” and that
ban "plainly... promotes competition." Without rule, groups
said, networks "would coerce" affiliates in attempt to serve
as their representative and that could lead to higher costs to
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advertisers. Network ban from rep business also promotes
localism and its repeal would harm independent stations,
group owners said, repeal of rule would drive many rep firms
out of business and "could spell the end of affiliate
independence from networks." Pappas Stations Partnership,
which was party to above filing, also filed separately to say
issues in MM Doc. 95-90 are interrelated with several other
FCC proceedings that would remove restrictions on
networks: "Whether by design or chance, the
compartmentalization of these proceedings into
individualized issues allows for lessened consideration of the
impact [combined changes] will have not only on the network
issues involved but also on the public at large."

Meredith Bestg. told FCC it "should put on the
regulatory brakes" to observe operation of networks under
"new, highly favorable economic and regulatory concessions
[with] massive" changes in works. It said there's no need to
repeal rules that promote competition. Chris-Craft, a major
owner of fledging United Paramount Network, said no new
FCC rules should be applied to new networks. AFLAC said
repeal of rep rule would give networks "undue power to
dictate local programming" and that "dramatic change...
already seems inevitable.'

———

Continental Cablevision said it filed application with
Cal. PUC to offer local exchange service in 10 counties. It
plans to spend $700 million to convert existing cable systems
into telephony-capable broadband networks, also wants to
make capacity available for resale. Proposed counties are
Fresno, Kings, L.A., Madera, Orange, Riverside, San Joaquin,
Sutter, Tulare, Yuba. Cabler said network will exceed
Bellcore technical standards, using Synchronous Optical
Network (SONET) technology over 750-MHz network.

"Revenue Directions for Community Bestrs." is title
of Nov. 11-14 convention of Community Bestrs. Assn. (CBA)
at Washington Hilton Hotel. Emphasis will be on
nontraditional sources of revenue for TV stations, such as
infomercials. CBA attracted 16 exhibitors last year, already
has signed 24 for 1995 convention. FCC Chmn. Hundt speaks
at Nov. 13 lunch, with Keith Larson, head of Low-Power TV
Branch of FCC Mass Media Bureau, at Nov. 14 session.

Commerce Secy. Ronald Brown and Patent Comr.
Bruce Lehman are scheduled to release Sept. 5 final report
of Administration task force dealing with intellectual
property and National Information Infrastructure.
Administration issued draft report, "Green Paper,"” in July
1994 that recommended minor changes in copyright law.
Sources said final version, "White Paper," will track draft
fairly closely, will recommend few changes.

Time Warner will use Antec equipment to provide
cable-based alternate access telephony throughout its
systems. Antec equipment includes SONET and other
technology for digital transmission and switching of
telephony.

FCC Wireless Bureau's Public Reference Room has
moved to 2025 M St. NW, where rest of Wireless Bureau is
located. Reference Room, now at 1919 M St. NW, closed
Sept. 1, will reopen Sept. 11 in new quarters.

FCC Office of Inspector Gen. established hot line --
202-418-0473 -- for public to report fraud, waste or
mismanagement in FCC.

Tribune Co. is purchasing KTTY (Ch. 69 WBN) San
Diego from San Diego TV Inc. for $70.5 million.
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Tom Wertheimer resigns as chmn., MCA TV Group, no
successor named... Emily Rooney promoted to dir.-political
coverage and special events, Fox News; Ciro Abate
advanced to assoc. dir.-network distribution, Fox Bestg...
Jeff Bader advanced to vp-current series programs, ABC
Entertainment... Appointments at CBS: Gene Stein, ex-ABC
Productions, as vp-nontraditional programming and
dir.-drama series development; Anita Addison, ex-Warner
Bros. TV, as vp-drama development; Margery Baker-Riker,
CBS News Productions national editor, as exec.
producer-dir., CBS News Productions; Meredith Stark as
CBS News Productions dir.

Bill Hassinger, asst. chief of engineering, FCC Mass
Media Bureau, retires after 34 years at Commission...
William Murray, MPAA senior vp-media, promoted to deputy
COO, new position... Arthur Allison joins NAB as senior
engineer... Promotions at Ky. Educational TV: Ed Mastrean
to dir.-community relations, Mary Campbell to
dir.-communications... Changes at Blockbuster
Entertainment Group: Andrew Bailen, purchasing dir., to
gen. mdse. mgr.; Michael Greene, vp-gen. mdse. mgr., to
vp-strategic programming.

Charles Moschetto, ex-CBS, named senior vp and
dir.-mktg., Nielsen TV Index... Bob Olive, WVIZ-TV
Cleveland, appointed to PBS National Program Policy
Committee... Vp-News Dir. Marv Rockford promoted to
vp-gen. mgr., KCNC-TV Denver Sept. 10, when station
switches affiliation to CBS from NBC... Jim Caruthers,
ex-WBTW Florence, S.C., appointed gen. mgr., WRBL
Columbus, Ga... Steven Grund, KWGN-TV Denver news dir.,
adds new responsibilities as dir.-new operations, Tribune
Bestg... John Emmert, dir.-news & operations, WPEC W.
Palm Beach, moves to BBC news operations design team,
replaced by Jay Mitchell, asst. news dir... Don Shafer,
ex-WLUK-TV Green Bay, named news dir., WDJT-TV
Milwaukee; Juli Buehiler takes over as WLUK-TV news dir.,
promoted from exec. producer... Thomas Rosenbaum, leaves
as news dir., WYUE New Orleans, no replacement named...
David Devereaux promoted to vp-communications and design
services, WTVS Detroit, succeeding Paula Sulinski, who
moves to part-time business development and new ventures
position with station.

Promoted to senior vps, Walt Disney Co. Legal Dept.:
Valerie Cohen, Edward Nowak, David Thompson...
Appointments at Showtime Networks: Kevin Oldis,
ex-Republic National Bank of N.Y., named
dir.-employment; Paul Calame, ex-Viacom, becomes
vp-management reporting; Stuart Benson promoted to
vp-Showtime Satellite Networks finance; Doris Guerrisio
advanced to vp-sales and mktg. finance; Shari Yellin to
dir.-royalty finance; Terry Fitzpatrick to vp-programming
finance... Eric Hauenstein, vp-gen. mgr., Jones Satellite
Networks, advanced to vp, Jones International Networks...
David Dodge, ex-Media Cybernetics, named vp-software
systems, Time Warner Full Service Network.

Joan Garry advanced to Showtime Event TV
pay-per-view vp-finance... Promotions to vp at Disney
TeleVentures: Barry Cottie, mktg.; Diana Ritchie, network
licensing; Kristen Dimlow, finance and administration.

OBITUARIES

Edward P. Whitney, 77, ex-NCTA exec. dir., died at
his Deland, Fla., home July 21. Cause of death wasn't
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reported. He succeeded first NCTA Exec. Dir. Stratford
Smith in 1957 and served until 1961. In 1963, Whitney
became pres. of cable equipment supplier Entron, worked as
cable consultant, retired to Fla. in 1979. Wife, 4 sons
survive.

Pauline L. (Polly) Dunn, 83, cable pioneer, died July
24 in her home in Columbus, Miss., after stroke. She and
husband founded Columbus TV Cable in 1954. When he died
3 years later, she took over company, later organized Miss.
Cable TV Assn., served on NCTA board. She was noted as
"grand dame" of cable, had strong political influence.
Daughter survives.

Robert C. Crisler, 87, founder of R.C. Crisler media
brokerage and investment banking firm, died Aug. 28 in his
Cincinnati home. Cause of death wasn't given. He
graduated from Yale in 1929 and, after service as Army Air
Force captain in World War II, co-founded (with Hulbert Taft
Jr.) Transit Radio designed to serve FM market. Brokerage
and investment banking firm was formed after he purchased
all stock of Transit Radio. Crisler's avocation was raising
Black Angus cattle on Ky. ranch and he was former pres. of
Latonia (Ky.) Race Track. Wife, 2 sons, daughter survive.
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STATE OF THE INDUSTRY
Sales to dealers, from EIA, for 3rd week of Aug. and year to date:
AUG. 1994 % AUG. 33 WEEKS 33 REEKS 7t
12-18 WEEK CHANGE 5-11 1995 1994 CHANGE
TOTAL COLOR TV... 442,401 572,540 -22.7 316,745 14,032,637 14,594,730* - 3.9
DIRECT-VIEW.... 430,287 559,926* -23.2 305,482 13,643,998 14,295,893* - 4.6
TV ONLY .. ..... 409,358 537,481* -23.8 281,842 12,486,904 13,201,243* - 5.4
TV/VCR COMBO.. 20,929 22,445 - 6.8 23,640 1,157,094* 1,094,650 + 5.7
PROJECTION..... 12,114 12,614* - 4.0 11,263* 388,639* 298,837 +30.1
TOTAL VCR#....... 241,667 245,320 - 1.5 184,913 8,214,896 7,734,237 + 6.2
HOME DECKS..... 220,738 222,875 - 1.0 161,273 7,057,802* 6,639,587 + 6.3
CAMCORDERS. . ..... 31,687 44,445 -28.7 28,963 1,901,545* 1,743,976 + 9.0
LASERDISC PLAYERS 3,442 3,778 - 8.9 2,931 153,579 161,650 - 5.0
Direct-view TV 5-week moving average: 1995--457,333; 1994-533,574* (down
14.3%).
VCR deck 5-week moving average: 1995--251,712; 1994--260,393 (down 3.3%).
TV/VCR 5-week moving average: 1995--40,236%; 1994--34,346 (up 17.1%).
Camcorder 5-week moving average: 1995--62,335; 1994--60,964 (up 2.2%).
* Record for period. # Includes TV/VCR combinations.
DVD PEACE PACT 'NO PROBLEM' -- TOSHIBA OFFICIAL: Although negotiations with rival MultiMedia

CD (MMCD) group have just started, there are many similarities with Super Density Disc (SD) technologies,
and "we foresee no problem in reaching an amicable agreement" with Sony and Philips on unified standard for
digital videodisc (DVD), Toshiba Multimedia Div. Deputy Gen. Mgr. Toshio Yajima told SD alliance news
conference at Internationale Funkausstellung (IFA) in Berlin.

Yajima wouldn't elaborate when surrounded by reporters later. But comment came was in response to
question on how quickly pact would have to be finalized to ensure that key components would be available in
time for scheduled mid-1996 launch. SD news conference came 2 days after Sony and Philips executives
made IFA headlines by acknowledging start of discussions with rival camp seeking to reach DVD truce (TVD
Aug 28 p8). Apart from Yajima's conciliatory remark, SD officials from Thomson, Toshiba and Warner Home
Video were as evasive as their Sony and Philips counterparts had been earlier in refusing to elaborate on

talks.

Scarcity of details at IFA on peace discussions left reporters scrambling to differentiate reliable report
from rumor. Scuttlebutt that Sony Pres. Nobuyuki Idei was in Berlin but hidden away in secret talks with SD
officials proved unfounded. We have learned Idei opted to stay behind in Tokyo, where he monitored
developments as they were being announced publicly at IFA.

counseled us against undue speculation. For example, we were told
not to read significance into inconspicuous role played in Berlin by Koji Hase, senior mgr. of Toshiba's
Advanced Media Dept. Hase for months has been Toshiba's key point man on SD, and some who had depicted
him as "hawk" reckoned that he was being silenced as sensitive talks with Sony and Philips were getting

under way.

! h in reports citing new rifts in SD alliance between doves
such as Yajima who favor coneciliatory approach and more hawkish members such as Thomson Multimedia
(TMM). In private interviews with our reporters during IFA, Thomson officials repeatedly stated their belief
that negotiations with MMCD would be bad for industry if talks ruined "momentum" of SD developments
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sufficiently to delay planned mid-1996 launch (see separate report, this issue). As week ended, Matsushita
also was being categorized among SD hawks.

T Alaj i , replied: "Why not?" —- quickly adding
"provided we do not lose the momentum" of SD-DVD alliance. "We are convinced that we have reached very
strong momentum with very strong support of most of the consumer electronics companies and most
Hollywood studios." He said momentum ijs important because "we have had many disappointments with the
launch of new technologies," such as DCC, CD-I and MiniDise, which he described as marketing "disasters."
Corporate Development Vp Patrick Samier went so far as to say company believes negotiations "would be
bad for the industry" if they ruin SD's momentum and delay mid-1996 product introduction. Prestat said he
feared that if mid-1996 launch date for Thomson DVD player is missed, "we lose the year's season."

At SD news conference, Guy Johnson, TMM vp-worldwide DVD, said any agreement with Sony-Philips
would have to stipulate mid-1996 product introduction -- but it wasn't clear whether he was speaking only
on behalf of Thomson or for SD group as whole.

We have learned that peacemaker in days preceding IFA was Warner Home Video Pres. Warren
Lieberfarb, identified by reliable sources as SD official who approached Sony's Idei with proposal to meet
face-to-face for first time. At IFA, Lieberfarb politely declined to answer our questions about reports he
had been in Tokyo immediately before arriving in Berlin. While Philips Exee. Vp Henk Bodt had told Berlin
news conference that talks were in very preliminary stages with no concrete proposals yet on table, we're
told that situation changed significantly day or 2 later when Sony and Philips submitted specific plan. Sony
and Toshiba sources in Japan denied press report that Sony and Philips would be willing to endorse use of
bonded SD discs for movie applications if SD alliance reciprocated by accepting 3.7- and 7.4-Gb MMCD discs
for PC applications.

§ i ita DYD P ion Office, acknowledged to questioner that subsidiary

JVC had endorsed rival system for compatibility with MPEG-1 Video CD, which JVC strongly backs. But
Nagasaki was unequivocal as to format JVC would support on MPEG-2-based DVD. He said sternly: "JVC
will support the mother company [and] the mother company is Matsushita." On separate question about
Matsushita-developed dual-focus laser critical for achieving backward compatibility with existing CD,
Nagasaki said new component would add only 1% to cost of total DVD laser pickup.

le for i ion of prerecorded "SD-5" and "SD-10" DVDs at Warner Advanced
Media Operations plant in Olyphant, Pa., "hasn't changed," Vp Richard Marquardt said. As for production of
Matsushita-developed "SD-9" discs, he said replication equipment will be delivered to Olyphant this month,
with production to start in Nov. Pilot runs of 3,000-4,000 SD-9s at Matsushita lab in J apan have been "very
favorable" and are being tested at Olyphant now, Marquardt said. Other highlights of IFA will be found in
this and next week's issue.

FIRST-HALF IMPORTS UP FOR ALL MAJOR PRODUCTS: Led by 78% increase in TV/YCR combinations
-- warning flag of possible inventory problem -- imports of all major CE product categories were up from

last year in first half, Commerce Dept. figures show.

YCR deck imports rose 14.2% in first half, exceeding domestic sales for period by well over million
units, while cameorder shipments climbed 17.7% to exceed sales here by 100,000. Projection TV, while not a
major import category (imports representing only 29% of sales), elimbed 41.6%. Even direct-view color,
excluding combos, increased 2.5% in imports while sales to dealers declined 2.3% in same period.

were more than double figure of June 1994 and accounted for entire
increase in total color-TV imports. With U.S. combo sales up only 4.1% in first half, 78% increase in imports
for same period and increasing import percentages monthly could bring new inventory problems. For first
half, imports were some 200,000 -- 22% -- higher than sales to dealers in same period. (However, industry
sources say TV/VCR inventories peaked in spring for large sizes and at midyear for 13" and under, indicating
possible decline in imports since June.)

TV/VCR imports from most source countries soared in first half. Malaysia was largest supplier, its
492,900 representing increase of 59% from last year's half, while Mexico got into act with 343,500, up
76.1%. Other leading source countries, in order, were Japan (up 174.9%), Thailand (up 81.2%), Korea (up
980%), while entering for first time this year were Hungary, which supplied Philips with 17,400 combos, and
China (9,300).
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, would have registered decline in June were it not for increase in
TV/VCR combos. Including combos, that country was source of some 64% of color imports, down from 71%
in May (TVD Aug 7 p15). Mexico shipped 5.4 million color sets here in first half, and Malaysia was only other
country to exceed one million, followed by Thailand with 575,000. Taiwan, once powerhouse for TV imports,
dropped almost completely out of picture this year, with Singapore apparently getting ready to follow (see
tabulation of imports by country, this issue).

! i continued to shrink, dropping to 19.2% in first half from 26.4% one year
earlier. Japan was topped as source by Malaysia in first half and by both Malaysia and Korea in June. China
is dark horse in VCR race, displacing Indonesia as 4th leading source of VCRs.

-- 969 , rest from Korea —- soared 59.3% in June, with 8mm
gaining strength, reversing situation of recent months. While 8mm represented only 36.9% of total
camcorder imports in first half (down from 37.8% in 1994 period), 8mm imports soared 80.1% in June to raise
them to 40.2% of total for month (vs. 35.6% in June 1994).

CD player imports continued to grow at substantial rate, averaging better than million units monthly,
with China more than doubling its shipments, passing million units in half to become 3rd biggest source, after
Japan and Malaysia. Here's table derived from Commerce Dept. import data:

Product June 1995 June 1994 % Chg. Ist Half'95 1st Half'94 % Chg.
Total cotor TV... 1,439,000 1,414,500 + 1.7 8,025,200 7,365,500 + 9.0
TV/VCR combos. . 184,200 87,200 +111.2 1,118,400 628,200 +78.0
Projection..... 15,500 15,200 + 1.7 86,400 61,000 +41.6
Flat-panel color* 34,400 51,000 -32.5 264,500 219,300 +20.6
Monochrome TV.... 140,500 145,100 - 3.2 665,900 853,800 -22.0
VCR decks........ 1,376,800 1,234,400 +11.5 7,667,100 6,723,200 +14.2
Camcorders....... 370,900 232,800 +59.3 1,632,500 1,386,500 +17.7
SR o, e ke 149,100 82,800 +80.1 602,500 524,600 +14.8
O ER 600 a0 00c 221,800 150,000 +47.9 1,029,900 861,900 +19.5
Videocass.players 95,850 92,500 + 3.6 540,600 523,900 + 3.2
CD players....... 1,233,100 989,000 +24.7 6,417,400 4,160,900 +54.2

* Not included in total color.

TCE AMERICA 1994 SALES $4.2 BILLION -- PRESTAT: Thomson Consumer Electronics (TCE) sold record
$4.2 billion worth of finished products in Americas last year, up some 27% -- $896 million -- over 1993,
according to Chmn. Alain Prestat of French parent Thomson Multimedia (TMM). Thus, American operations,
led by RCA and GE brands, presumably represented about 60% of TMM's total worldwide sales of 38.146
billion francs, equal to $6.9 billion at exchange rate last year.

Breakdown of sales in 1994 -- 2nd consecutive year of operating profit for TMM (TVD March 27 p12) —-
are contained in annual report, released on eve of Berlin Internationale Funkausstellung (IFA) at meeting by

Prestat and other TMM officials with small group of reporters.

For company that produced more than 8 million TVs in 1994, that category, not surprisingly, was biggest
worldwide revenue producer, accounting for 45% of total ($3.105 billion at $1 = 5.52 francs), followed by
video at 19% ($1.311 billion), tubes & components and audio & communications at 13% each ($897 million
each), professional equipment and Digital Satellite System (DSS) at 5% each ($345 million each). Thus sales
of DSS -- available only in U.S. -~ constituted some 38.5% of TCE's sales increase in Americas.

i color tubes, 3 million VCRs and 26 million audio and
communications products, in addition to 8 million TVs last year, according to report, which noted that
company's Asian and Latin American sales were up 50% last year over 1993.

Business "trends continue to be good, despite many opposite winds," Prestat told reporters, citing

currency problems, price competition and economic conditions and noting that sales recently have been
"slowing down" in U.S. He sidestepped questions as to whether TMM is on track with his forecast of net
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profit in 1995, made last year (TVD March 28/94 p12), saying that 50% of company's sales are made in year's
final 4 months and "I won't comment in August about the situation in the coming months."

! i may be slowing sales of RCA version in U.S., Prestat fears. "People are
hesitating, thinking that receivers will get cheaper when the Japanese move in," he said in interview with TV
Digest correspondent. Thomson is one of 5 companies making receivers for Europe's Canal Plus digital
satellite service.

ions, TMM finally has completed realignment of its 3 continental brands, giving
each its own identity, personality and product design -- conservative, quality-oriented Telefunken;
youth-centered, mass-market, high-value Saba, and futuristic, innovative Thomson (Nordmende in
Germany). Overlap among TMM's brands, Prestat admitted, created confusion in Europe. "Our worst
competition has been from ourselves," he said. Our European sales people have been fighting each other."

that TMM's Ferguson brand has lost momentum as result of company's
concentration on U.S., where he said RCA's TV market share has been rebuilt to more than 20% from 16%.
TMM will launch Thomson brand TV and video in U.K. in time for Christmas, he said, completely separate in
design and appeal from Ferguson -- equating with Thomson and Nordmende brands on Continent, while
Ferguson is equivalent of Saba.

, Prestat replied: "That is clearly a decision [for] the
shareholders" (of which Thomson has one —- France's govt.). Possibility of going private "is much easier to
take today," given company's positive balance sheet, he said -- "we are ready, we are ready." He noted,
however, that there's no timetable for privatization.

Communication engineer by training, Prestat conceded that he had given up on Europe's ill-fated MAC
analog HDTV system by 1992 in favor of digital approach, "but for political reasons we could not say so."
Digital age, he believes, gives West culturally rooted advantage over Japan: "Digital engineers work with a
pencil, paper and knowledge of Shannon theory. Analog engineers worked with oscilloscopes, waves and
whistles. All the field medals for digital technology have been won by Europeans. Westerners think in black
and white, with yes-and-no answers, which is a digital way of thinking. The Japanese culture is quite
different -- the natural way of thinking is analog."

As for company's new corporate name -- Thomson Multimedia -~ he said change wasn't made "just for
fashion, but because it was in syne with what we were already implementing” -- thinking globally, launching
revolution in product design and staking out position as "leader in digital technologies" via DSS and digital
videodise. (See separate report, this issue, for Prestat's comments on DVD.)

When we pointed out that 2 years ago in Berlin he criticized "multimedia," saying "I don't like that word
because nobody knows what it is" (TVD Sept 6/93 p10), he had ready answer: "Two years ago, everybody was
talking about multimedia without knowing exactly what it meant." Now, finally, market has seen "examples
of what multimedia could be... [It] no longer is a kind of dream." Conceding that word is "now very
fashionable," he added that "multimedia is now becoming a reality."

SCREENS IN BERLIN -- BIG, FLAT, THIN AND WIDE: First rear-projection version of Texas Instruments'
digital micromirror display (DMD) was surprise entry among variety of new TV screens at Berlin's
Internationale Funkausstellung (IFA) "World's Fair of Consumer Electronics," which ended 9-day run Sept. 2.

Virtually every TV manufacturer at huge fair showed 16:9 TVs designed to receive new PALplus higher
resolution widescreen programs now being transmitted in Germany. Also demonstrated were Sony's

Plasmatron and several plasma displays as entries in wall-hanging TV sweepstakes, as well as
Schneider-Daimler Benz laser projection system. Not on public display in Berlin was dark horse lower-cost
French field-emission display system licensed for production by major U.S. and Japanese companies.

Nokia of Finland has rejected plasma technology as too expensive and unreliable, instead showed
prototype of first rear-projection system using TI's DMD technology (TVD June 5 p11) with promise to bring
it to market early in 1977. Using chip with 500,000 microscopic mirrors, each individually hinged to silicon
wafer to reflect external light into lens, Nokia's version has 51" flat screen, with cabinet less than 16" deep,
and displayed very bright blemish-free pictures. Runco has promised consumer version of DMD
front-projection system by 3rd quarter 1996 and will demonstrate technology at CEDIA Expo in Dallas this
week (TVD Aug 14 pl4).
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Although Sony worked with TI for 3 years to develop high-quality DMD projector (TVD May 29 pl2), it's

basing near-term consumer display hopes on its 1-1/2" thick Plasmatron version of LCD screen (TVD July 3
p8) that it plans to introduce in Japan this year. But when company demonstrated two 25" models at IFA last
week, both had dark spot blemishes caused by unswitched LCD cells. Because picture is formed by external
light source behind LCD, viewing angle appeared gquite narrow.

h "

" -— 22" plasma display panel (PDP) with 512-line wire matrix on

Thomson demonstrated "Image Slab
glass faceplate, each with 480 red, green and blue phosphors, activated by 350-v AC pulses. Because
phosphors emit light like those of CR tube, picture had familiar TV look and could be viewed from wide
angle. Thomson says there's no plan yet for production. Screen shown in Berlin had several visible blemishes.

For 2nd time at IFA, Schneider booth displayed laser projection TV system, which showed some
improvement over version demonstrated 2 years ago (TVD Sept 13/93 p12) but still displaying surprisingly

dim picture, poor contrast, some unnatural colors. Now being developed by joint venture with Daimler Benz
(TVD Aug 7 pl9), goal is professional model at around $100,000 in 2 years, consumer model later with
semiconductor lasers substituting for prototype's gas lasers. However, trade observers at show thought it
unlikely from health standpoint that projector beaming raw laser light onto screen would be permitted as

household device.

hi 'sn XCi

nt over system developed by French company called PixTech, whose

"Microtips" flat-panel display uses field emission technology and promises lower cost screens viewable at
wide angle. TI, Motorola, Raytheon and Futuba -- all of which have been working on field emission displays
(FEDs) -- have signed licenses permitting them to manufacture systems using Microtips principles and to
swap data among themselves, using PixTech as clearinghouse.

i h' 1 ike f i

, but without heated cathode. Glass sandwich has phosphor

dots on front panel, matrix of cone-shaped electrodes on back panel. When high voltage is fed to cones,
their tips concentrate charge and emit electrons, even though they're cold. As in CRT, electrons hit
phosphors which emit light. Prototypes are said to use less power than LCDs and cost 1/3 less to make.

’ .

SONY EXPANDS IN MEXICO: Sony last week announced
major expansion in border area of Mexico, already site of its
largest TV manufacturing plant worldwide. New company,
Western Mexico Mfg. Center, will be parent of existing
Tijuana facility and new manufacturing operation in
Mexicali, 90 miles east.

Video Tec de Mexico (VTM) in Tijuana, celebrating 8th
anniversary, will add 55,000-sq.-ft. leased building next
month "to further enhance its vertical integration with
Sony's North American manufacturing facilities." New plant
will be 6th facility in Sony's Tijuana complex, raising total
space to 540,000 sq. ft., with 5,000 employees,

New manufacturing operation, Televisiones y
Componentes de Mexicali (TCM), at about 100,000 sq. ft., is
expected to open in Jan., employing 500 at start. Sony is
investing $10 million in Mexicali at outset, with $15-million
expansion planned. New facility first will manufacture key
components such as deflection yokes and surface mount
components for operations in San Diego, Pittsburgh, Brazil.
New facilities reflect Sony's expansion in U.S., including
launch of computer monitor tubes in San Diego last week
(TVD Aug 28 p16).

In its 8 years, VTM has produced more than 10 million
color TVs and computer displays, as well as 14 million
deflection yokes, 7 million flyback transformers, one million
TV tuners and 600,000 electron guns, increasing its
engineering capabilities and producing its first locally
designed TV set for Latin America.

Luis Zuniga will be pres. of Western Mexico Mfg.
Center, Rey Huerta will head TCM, and Sunichi Kato will
manage TCM (see Consumer Electronics Personals).

Shipments of Safety Alert transmitter will begin in
Oct.-Nov. under distribution agreement Cobra Electronics
signed with light bar manufacturer Code 3. Latter will sell
transmitter —- which warns of approaching vehicle by
activating radar detector -- to emergency, construction,
railroad and utility industries, Cobra Mktg. Vp John Pohl
said. At same time, Cobra has delayed introduction of
Safety Alert consumer product until Winter CES, he said.
LED receiver will lack detector and will sell at $79-$99.
Cobra had planned to ship model by 3rd quarter at $49 (TVD
April 17 pl15). Goal now is to lower LED price to $49 by late
1996 with LCD version at $99, Pohl said. In place of
receiver, Cobra will ship 2 LED radar/laser detectors in fall
at $199 and $149, high-end model being battery-operated
cordless version. Both will have strobe warning light that
moves right-left to signal emergency vehicles, left-right for
trains.

Dillard's will add 2 stores with CE in fall -- 155,000-
and 200,000-sq.-ft. outlets in Cleveland and Austin,
respectively, company said. Stores will be Dillard's 10th in
Cleveland area to carry CE products, 8th in Austin. CE
Dept. typically covers 1,600-1,800 sq. ft.

China produced 16,095,000 TV sets in first half, up
13.1% from same 1994 period. Included were 9,038,100 color
sets, up 18.6%, and indicated 7,056,900 monochrome, up
7.4%. In June, China imported 80,000 TV sets, up 80%, and
910,000 TV tubes, up 8.3%, Beijing govt. said.

THIS WEEK'S YEN RATE

Yen values have been converted to dollars in this
week's issue at 99 yen = $1, except where noted.
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FIRST-HALF IMPORTS: Imports of VCRs and TVs by
source country for June and first half (see separate report,
this issue):

VCR Decks
June %L Chg. I1st Half L Chg.
TOTAL..... 1,376,800 +11.5 7,667,100 +14.2
Malaysfa.. 313,700 +38.7 1,718,650 +13.9
Japan..... 257,900 -23.3 1,474,900 -16.7
Korea..... 277,200 - 1.8 1,409,000 + 9.6
Indonesia. 151,900 +34.3 898,900 - 1.4
China..... 221,500 +70.3 843,000 +94.6
Thailand. . 87,300 -6.2 718,900 +45.7
Singapore. 64,400 +36.0 547,000 +95.5
Hong Kong. 0 i 31,000 L
Taiwan.... 2,200 2 12,700 -31.9
TV Sets**
TOTAL..... 1,564,000 + 1.3 8,604,700 + 5.5
color.... 1,423,500 + 1.7 7,938,900 + 8.7
TV/VCR. . 184,200 +111.2 1,118,400 +78.0
b&w...... 140,500 - 3.2 665,900 -22.0
Mexico
color.... 1,008,700 + 0.1 5,438,100 +11.4
TV/VCR. . 67,700 +85.0 343,500 +76.1
Malaysta
total.... 575,200 +22.0 1,086,500 + 1.0
color.... 189,100 +27.8 1,048,200 + 7.9
TV/VCR. . 77,900 +94.0 492,900 +59.2
b&w...... 10,400 +350.0 48,300 -63.0
China
total.... 124,000 =22.7 681,900 - 6.6
colov.... 33,000 -60.2 258,100 - 7.8
TV/VCR. . 800 * 9,300 *
b&w...... 91,000 +17.3 423,700 - 5.9
Thailand
color.... 113,100 +17.0 575,100 -19.1
TV/VCR. . 15,500 +865.0 106,400 +81.2
Korea
total.... 44,000 +31.1 264,700 +31.6
color.... 18,900 +17.5 146,000 +24.0
TV/VCR.. 550 2 77,000 +979.9
b&w...... 25,000 +43.3 118,800 +42.5
Japan
total.... 29,200 «+ 4.2 213,400 + 8.5
color.... 24,700 + 7.0 208,000 +32.7
TV/VCR. . 17,900 +123.4 136,500 +174.9
b&w...... 4,500 -12.3 23,100 -42.2
Canada
color.... 17,400 +109.9 114,700 +219.4
Singapore
color.... 13,700 - 4.4 77,400 -22.7
Taiwan
total.... 7,400 -68.9 48,700 -64.7
color.... 1,000 -73.2 4,600 -63.4
b&w...... 6,500 -68.1 44,100 -64.8
Hungary
TV/VCR.. 3,300 2 17,400 L
Hong Kong
total.... 1,800 -86.7 10,500 -41.2
color.... 0 - 5,600 -41.7
TV/VCR. . 0 * 2,400 2
b&w...... 1,800 -55.3 7,200 -11.4

* No significant shipments in 1994 period.
** Excluding projection, flat-panel TV.
Some totals may not add due to rounding.
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DVD 'BIGGER THAN VCR' —- PRESTAT: Digital videodisc
(DVD) will become "the most successful consumer
electronics product [ever] in the coming years," outselling
even VCR or Walkman-type personal stereos, Thomson
Multimedia Chmn. Alain Prestat told reporters at
Internationale Funkausstellung (IFA) in Berlin. Potential is
for DVD to be "bigger than VCR -- no doubt," said Prestat,
who projected annual sales of 5 million players in Europe and
10 million in U.S. after 3 years.

Simplicity and "universality" of DVD for range of future
AV and multimedia applications will give format life
expectancy of 20 years, he said. Other DVD developments in
news-filled week:

Super Density Disc (SD), "the fruit of joint development
with Time Warner and other firms, is expected to make a
major contribution to Time Warner group, allowing it to
develop a large number of new projects across the whole
range of Time Warner's business fields." So said Toshiba,
announcing agreement with Time Warner "to extend the
scope of their strategic partnership to a wide range of media
and entertainment fields, including music and publishing."

Terms of pact call for Toshiba to exchange present
stake in Time Warner Entertainment for equity in Time
Warner parent in return for Time Warner shares and possibly
$10 million in cash. Announcement said Time Warner plans
to use DVD not only to expand marketing of home video
software, but also for widening publishing and music
operations and for use in servers for cable network and video
on demand (VOD) systems.

Despite persistent wooing by SD alliance, Nokia
Consumer Electronies remains firmly committed to
Multimedia CD (MMCD) camp, Technology & New Business
Vp Helmut Stein told us at IFA. However, he said he fears
impact on DVD launch next year if major camps fail to reach
agreement on single standard. He said: "It will be cheap for
Hollywood to put movies on CDs, using both systems 'just in
case.' But if the public sees that Forrest Gump is on MMCD
and Forrest Gump is on SD, they will just buy Forrest Gump
on VHS."

Unofficial record for earliest invitation to Jan.
Consumer Electronics Show news conference belongs to
Toshiba America Consumer Products, which asked reporters
to "hold the date" Jan. 4, 6-9 p.m., for demonstration of SD
DVD player.

———— -~

AlphaStar DBS system will be distributed through
Amway under agreement reported last week. Million
Amway distributors will market AlphaStar's 100-channel
DBS system in U.S. starting in Nov., month before network
goes on air, AlphaStar Programming & Mktg. Vp Stuart
Jacob said. Distributor will have separate channel on system
where product and pricing information will be posted, he
said. AlphaStar also will sell product through satellite
and CE dealers. Company is expected to finalize plans for
uplink facility by midmonth in advance of Sept. 22 launch of
AT&T Telstar 402R satellite that will carry system's
programming.

Will Europe adopt U.S.-pioneered method of
measuring screen size by viewable rather than overall
diagonal? New catalogs of Thomson's European TV brands
now include viewable as well as traditional overall diagonal
measurement: 94 cm (37") tube is described parenthetically
as "89 cm sichtbares Bild" (35" viewable picture).
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CONSUMER FINANCING BINGE: Array of consumer
finaneing programs to be unveiled by CE manufacturers in
fall -- including first credit card by Sony -- leaves some
industry leaders concerned that long-term interests are
being sacrificed for short-term gains.

While programs of Hitachi, Mitsubishi, Sony, Thomson,
Toshiba and others are expected to boost high-end product
sales with promises of no payments or interest until Jan.
1997, question remains whether buyer will return to market
in 1996. At least 10 programs being offered this fall don't
require payment until 1997.

Impact of programs running eonccurrently is difficult to
gauge, since it's first time most companies have offered
them on national basis. Mitsubishi was first when it
introduced program in late 1980s.

"There will be a tremendous consumer debt that will
have to be paid in January 1997 -~ and with all these
programs running, does it take people out of the market for
1996?," asked Hitachi Exec. Vp Gary Bennett, whose
company is starting program this month covering projection
and 35" TVs as well as Ultravision 32" and 27" TVs,
camcorder, VCR. "I think it will take some people out who
are worried that they will have this bill in 1997."

For most part, financing applies to select high-end
product, with Thomson focusing on ProScan and Toshiba on
SuperTube. But Sony appears to be carrying it further,
offering no payment or interest until Jan. 1997 on any
product or combination of products totaling $1,000 or more,
it confirmed. For items valued at $500-$999, offer is 12
months, it said. Sony Preferred credit card, backed by Bane
One and expected to be available in Oct., applies only to
purchases of Sony products and carries 6 months of no
payments or interest.

Retailers generally support financing packages, noting
that many consumers quickly buy other products after
making first purchase. "It depends on what they initially
bought," Hi-Fi Buys Vp David Ginsberg said. "If they need
more to complete the system, they'll be back."

But while programs may provide increased sales, they
also cut into profits. Dealers typically pay vendors 2-3% of
retail cost of sale to participate and CE manufacturers are
charged 6-9% by credit companies that underwrite
programs. "Sure it cuts into margin, but up until now it has
all been plus business," Magnolia Hi-Fi Video Buyer Al
Conrad said. "It also tends to hold the retail prices stable."

Most of price moves in big-screen TV were made in
Aug. (TVD Aug 21 p8) and CE manufacturers have said focus
now shifts to consumer financing. Yet with many companies
supplying financing, danger remains that it will become less
effective merchandising strategy. "We have to become
experts in taking credit applications and I hope that doesn't
take away from our expertise in selling products," Harvey
Electronics Vp Franklin Karp said.

While CE executives and retailers concede that
programs may not be best for industry's long-term interests,
most say they can't afford not to offer them. Sources said
Mitsubishi TVs outsold some competitors' models at several
retailers in spring when they were part of financing
program. "If we're not in it and somebody else is, somebody
else has a major unfair advantage," Toshiba Senior Vp
Michael Larson said. "Regardless of the strength of your
product, if the retailers are offering the consumer a chance
to pick a TV up today and not have to pay until 1997, the
consumer's going to buy that one."
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EMERSON STIFFENS MEMCORP SUIT: Memcorp used
confidential Emerson information to set up competing
Memorex brand and has targeted Wal-Mart to sell product,
Emerson said in court papers.

In amended suit filed in N.J. Superior Court, Emerson
also charged Memcorp, composed of several former Emerson
executives, used supplier Orion Electric (Otake) to build
Memorex camcorder for distribution through Wal-Mart.
Orion signed deal with Emerson in Feb. to use Emerson
trademark on video products sold through Wal-Mart (TVD
Feb 27 p16). Same pact barred Orion from supplying other
produets or brand names to Wal-Mart, which is Emerson's
largest dealer, suit said.

Suit said former Emerson Execs. Donald Dvorkin, Craig
Roth and Kunio Takei joined with Barry Smith, who formed
E&H Partners with Emerson to sell refurbished produet in
Latin America, to use "confidential and trade secret
information for the purpose of achieving commercial
advantage and personal profit to Emerson's detriment."
Smith declined to comment, but said he would respond to
allegations in court papers.

Amended suit represents stronger stance by Emerson,
whose Pres. Eugene Davis first said legal action represented
"difference of opinion among partners" (TVD July 10 pl11).
Suit seeks to block Memecorp from selling products under
Memorex brand.

Dvorkin set up Memcorp less than month after leaving
Emerson in Sept. 1994, suit said. His employment agreement
with Emerson barred him from competing against company
for year after leaving and within 100-mile radius of Emerson
hq, it said.

Memcorp later acquired rights to Memorex brand and is
planning line of A/V products for mass merchants (TVD June
26 p13).

Smith, who set up E&H with Emerson in April 1994, was
barred under partnership agreement from "owning or backing
a competing trademark," suit said. In creating partnership,
Emerson supplied $500,000 in merchandise that was
delivered for refurbishment and sale, suit said. Complaint
said Smith hasn't paid for merchandise he received and owed
$17.9 million as of June 30.

STEREO TV RECORD IN JULY: Although sales of TVs

with stereo sound were down in July 1995 from year earlier,
decline was less than that in total direct-view TV (excluding
VCR combinations) -- and stereo models actually set record
for any month in terms of percentage. In fact, almost half
of all sets sold in July were stereo models.

Actual percentage was 49.4%, breaking record of 48.6%
set in Nov. 1993. Even so, number of stereo sets sold
declined 6.8% to 764,046 in July 1995 from 820,020 in July
1994. However, drop in total direct-view sets (noncombo)
was steeper -- 11.6% to 1,545,505 from 1,748,079 (TVD Aug
14 p9) -~ and only 46.9% involved stereo models.

Stereo's revival apparently is growing as year progresses
-~ at least in terms of percentage. Percentage of TVs with
stereo lagged for first 4 months of year, then picked up in
latest 3 (May-July). For year's first 7 months, total of
5,241,022 stereo TVs were sold to dealers, down 1.6% from
5,265,585 year earlier. But total TV sales were down more,
and percentage with stereo rose to 44.7% this year from
43.8% at same time last year.
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SEMI-TECH'S CE PLANS: Semi-Tech (Canada), owner of
Singer, Sansui and Akai (TVD July 3 p9), considers consumer
electronics "second pillar of our corporate structure” after
Singer's sewing, appliance, furniture products and retail
stores, Chmn.-Pres. James Ting said.

In annual report, Ting said pillar "is still under
construction [but] by now our strategy should be clear. We
acquired Sansui mainly because of its strong brand-name
recognition in audio products. We took a strategic position
[24%] in Tomei [Hong Kong audio manufacturer] to provide a
low-cost manufacturing base for Sansui.

"We then began a search for a video products company.
Many potential acquisitions were explored, but for the most
part we felt they were overvalued until Akai became
available. Akai has a world-famous brand name in consumer
electronies. Their products are both innovative and
reliable. Akai's main product line is videocassette
recorders/players.

"It should not be a surprise when we announced our
intention to acquire Kong Wah, a [Hong Kong and China] TV
manufacturer and distributor. Together, these companies
are now developing the next generation of home theater
entertainment products. With Akai as our focus, we are now
building our 2nd pillar: A consumer electronics product
manufacturer and distributor."

Ting promised further "acquisitions and investments in
our second pillar." Semi-Tech is holding company whose
Hong Kong affiliate, Semi-Tech Global, is considered
"operating company."

ok 3 o * x

Akai reported loss of $40 million (3.356 billion yen) in
adjusted 7-month fiscal year (Nov. 21-June 30) on
nonconsolidated (parent-only) basis, on sales of
$180,321,000, parent Semi-Tech said. In preceding
12-month fiscal year (ended Nov. 20), loss was $18.4 million
on sales of $547,667,000.

Company blamed "sluggish" consumer demand
worldwide. Of total sales in latest period, 54.1% were video,
15.8% audio, 30.1% special devices. Exports accounted for
77% of sales, Europe receiving 40%, N. America 4%, Mideast
and Africa 5%. Akai said loss was "about 4% better than
forecast." If exchange rate stays at about 96 yen = $1, Akai
expects "near break-even position for the next fiscal term."

——

European TV manufacturers are banding together to
block Gemstar's Guide Plus on-screen program guide, called
ShowList in version for Europe. With cooperation of
Germany's RTL network, Gemstar was demonstrating
ShowList at last week's Berlin Internationale
Funkausstellung (IFA). However, as fair opened, European
Assn. of Consumer Electronics Mfrs. (EACEM) announced
major TV and VCR manufacturers and individual
broadcasters had agreed on standardized "nonproprietary"
system based on teletex. EACEM said system was proposed
by Bang & Olufsen, Grundig, Nokia, Philips, Sony and
Thomson and supported also by Blaupunkt, Grundig, Loewe
Opta, Samsung, Sanyo, Sharp. TV manufacturing exhibitors
at IFA made it clear that development of standard system
was designed to head off Gemstar's proprietary ShowList.
EACEM is composed of CE trade associations from 12
European countries.

Magnolia Hi-Fi will open 55,000-sq.-ft. hq and
warehouse in Kent, Wash., in Nov. Ten-store chain
previously housed operations in 3 buildings in Seattle area.
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AUG. RETAIL SALES RISE: CE chains, boosted by air
conditioners and Windows 95 software, reported sales gains
during Aug.

Best Buy said Aug. sales jumped 59% to $526 million
on strength of PC products and Windows 95. Same-store
sales rose 14%. For 2nd quarter ended Aug. 26, sales rose
54% to $1.4 billion on 7% gain in same-store sales.

Sears, citing strong sales in CE and other categories,
reported 5.3% rise in Aug. sales to $2.1 billion on 3% gain in
same-store sales.

Ames Dept. Stores said Aug. sales inched up 1.7% to
$152.4 million on strength of increased revenues from home
entertainment products. Same-store sales were up 1.6%.

Musicland, despite weak sales in mall-based stores,
posted 16.2% sales increase in Aug. to $113.8 million
although same-store sales were up only 1%. Mall-based
stores Sam Goody/Musicland and Suncoast said sales fell
2.7% to $80.2 million and sales-store sales 4.4%. Media Play
and On Cue, which Musicland has increasingly focused on,
said sales soared 118% to $32.3 million on 6.8% gain in
same-store sales.

i —

Compagq, which often has talked about becoming more
broadly-based CE products company, announced pact with
Mattel's Fisher-Price subsidiary to create and market
"totally new line of education- and entertainment-oriented
products for young children." Companies said they aim to
give young children way "to harness the power of their
multimedia PCs to play and learn." New line, to be
introduced into PC and toy channels in mid-1996, will
combine new hardware and software products. Earlier,
Compag moved to beef up its consumer marketing expertise
with hiring of former Sony TV executive Michael Heil as
senior vp-gen. mgr., Consumer Products Div. Company for
several months reportedly has been hiring people from such
CE manufacturers as Nintendo, Philips, Sega and Sony, has
been designing friendly looking computer products for
children and has been looking at TV, videogames,
video-on-demand boxes, other computer-based products.
Compaq has scheduled news conference in N.Y next week to
introduce "extraordinary line of consumer products,"
although that's expected to be focused on line of new
home-oriented computers.

Camcorder Notes: Panasonic this month will start
shipping 3.2" LCD monitor attachment that fits all
1993-1995 Panasonic Palmcorders and Quasar equivalents by
plugging into battery mounting surface, while battery is
mounted on back of monitor (TVD May 22 p12). DisplayMate
swivels up to 180° horizontally and vertically. It has more
than 105,000 pixel resolution, which Panasonic says is "40%
more than most other consumer LCD camcorder monitors."
Suggested list is $350... Sony adds Hi8 Handycam (TR3000)
with 1/4" 180,000 pixel viewfinder with "solar window" to
utilize sun for brighter image in daylight shooting, 1/4"
410,000 pixel CCD pickup, optical image stabilization,
stereo hi-fi, lithium ion battery at $1,999... Canon
entry-level 8mm ES90 camcorder has optical 12x zoom,
3-mode auto exposure, credit card size remote, digital signal
processing, insert editing at $799.

Audio King (AK), citing expenses related to opening
of Cedar Rapids store in May, reported $74,225 loss in 4th
quarter from $73,544 profit year ago. Sales for quarter
ended June 30 increased 29% (see financial table) on 24%
gain in same-store sales.
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ITA SPOTLIGHTS DVD: High-density storage technology
-- including both proposed digital videodisc (DVD) systems
-- will dominate ITA's 7th annual Magnetic & Optical Media
Seminar (MOMS) Nov. 2-3 at Mark Hopkins Hotel, San
Francisco.

Among technical topics will be Super Density (SD) Disc
Mfg. Technology by Warner Advanced Media Operations Vp
Richard Marquardt; MultiMedia CD (MMCD) Technology &
Mfg. by PolyGram Process Engineering Dir. Gerhard Eggers;
MultiMedia Dual Layer Technology by 3M Data Storage
Optical Technology Lab Mgr. Robert Schoonover; Multilevel
Optical Storage by IBM researcher Wayne Imaino;
Phase-Change Rewritable Optical Dises by Panasonic
Technologies Asst. R&D Mgr. Stephen Heil.

Other topics will include overviews of ultra high density
magnetic and optical storage, magnetic and optical
recording media market statistics and forecasts,
high-density magnetic tape, magnetic tape directions,
D-VHS recorder, recordable CDs, flash mass storage
technology.

Speakers will include representatives of Advanced
Storage Technology, Brauch, Carnegie-Mellon U., Fuji, GE
Plastics, B.F. Goodrich Chemicals, Hewlett-Packard, ISK
Magnetics, JVC, ODME, Optical Disec, Strategic Market
Decisions, SunDisk, Zen Tech Designs -- 212-643-0620.

e

Tops Appliance City, which has struggled in N.Y.C. in
recent years, is embarking on another campaign to remake
image. New drive is expected to hit TV-radio this month
and debuted in newspapers in late Aug. Gone from
newspaper ads were such staples as loss leader products and
"Topsy" characters. "The [new] ads are geared toward price
as well as better value," Tops Senior Vp-Gen. Mdse. Mgr.
Rick Jones said. New campaign is most recent approach
Tops has taken to soften flamboyant image. In past it has
aired radio ads tied to station's music format (TVD May 9/94
pl6) and employed comedian Jackie Mason as spokesman
(TVD March 20 pl17).

Smith's Home Furnishings received bankruptcy court
approval for interim financing package Fri., allowing it to
open 9 stores in Ore. and Ida., said Brad Summers, attorney
for Smith's. Details of financing arrangement weren't
available immediately. Stores had been closed pending
approval of financing. Portland, Ore., retailer filed for Ch.
11 in late Aug. (TVD Aug 28 p14) and since has closed 4
stores in Seattle area that it had opened year ago.

Zenith is exploring European market for projection
TV. Company showed 52" and 60" rear-projection sets and
front projectors at Berlin's Internationale Funkausstellung
last week at booth of Cinematrix, German AV product
distributor and systems integrator, as well as at main
International Congress Center building. European version of
front projector has been developed. Zenith hasn't disclosed
plans for Europe, but said presence at Berlin fair was

exploratory.

Toshiba's Integrated Multimedia Monitor (TIMM) will
be exported to Japan starting this month, price not set.
TIMM, introduced in U.S. year ago at $999, features 20"
monitor with FST Black picture tube, 0.58 dot pitch, 10-w
audio system. TIMM is built in N. America using tube from
Horseheads, N.Y., plant, chassis from Mexico, assembly in
Lebanon, Tenn. Monitor is being sold through PC retailers as
well as CE dealers P.C. Richard, Sun TV, Tops Appliance
City, Wiz.
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Hitachi is developing combination car navigation and
game system based on Sega Saturn platform, with marketing
plans expected to be disclosed by end of year. Hitachi,
whose 32-bit RISC processors are at heart of Saturn system,
and which is marketing version under its own label in Japan,
said car navigation system would load map data from
Saturn-compatible CD-ROM disc to built-in flash memory,
creating 3D images of roads and landmarks through polygon
processing. This is 2nd attempt to marry game-oriented
multimedia system to car navigation; Toshiba recently
abandoned development of all products based on 3DO
technology, first of which was supposed to be 3DO-based car
navigation system on company's belief that ultimately "all
the entertainment that will be used in the vehicle will come
in a single piece of hardware."

Trade show committee in Interactive Digital Software
Assn. (IDSA) board approved transitional plan that would
have IDSA-sponsored show in L.A. next year use name that
combines Electronic Entertainment Expo (E3) that adorned
this year's show with new name to be used for later events.
IDSA officials wouldn't disclose new name, saying trademark
searches aren't complete, and cautioned that other issues
could bring change in transition plan. IDSA Pres. Douglas
Lowenstein has said he wants name that doesn't limit show
so strongly to entertainment software. Group also wants
outright ownership of name of show it sponsors; E3 name is
owned by Infotainment World Div. of International Data
Group (IDG).

Toshiba will begin preproduction of Digital Satellite
System (DSS) receivers late this year with goal of reaching
market by mid-1996. Having signed licensing agreement
with DirecTv in March (TVD March 20 p12), Toshiba at start
will sell standalone unit, although pricing and features
haven't been set, National Satellite Sales Mgr. Joseph
Znidarsic said. Company is conducting distributor, dealer
and consumer surveys covering C-band, cable and DSS to
gauge market, he said. "We're trying to find the comfort
factor the consumer has, the value they feel they are getting
for their dollar and what kinds of features they would like to
have" in DSS receiver, Znidarsic said, declining to disclose
results of surveys.

Noklia's restructured Consumer & Industrial
Electronies business group made operating profit equal to
$3,633,000 in 1994, reversing 1993 loss of $131,273,000, it
said in annual report. Group's sales totaled $1.29 billion, up
in dollars from $1.22 billion in 1993, but down slightly in
Finnish markka (dollar figures based on average exchange
rates in each year). Restructuring included sales of assets of
Nokia's picture tube manufacturing operation to Matsushita,
mainly responsible for decline in group's net sales.

Mitsubishi and Dalichi Kosho, producer of karaoke
equipment and software, are acquiring 60% of Shanghai
United Optical Disc for $2 million. With partner China
Record Corp., they say they plan to make it China's largest
CD manufacturing facility. It's first new CD plant
authorized by Chinese govt. since its banned new facilities
earlier this year after U.S. demanded crackdown on piracy.
Group plans to produce 6 million CDs first year, rising to 10
million by 1997 for export as well as sales in there.

Buying intentions for TV sets were low in Aug.,
according to preliminary figures in Conference Board survey,
showing only 6.2% of households queried intended to buy TV
set in next 6 months -~ 2nd lowest monthly figure in year.
That compares with 6.5% (revised upward from 6.2%) in July
and 7.3% in Aug. 1994. Confidence Index held steady in
Aug., remaining at a high 101 (1985 = 100).
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Consumer Electronics Personals

Fujio Mitari appointed pres. of Canon in Japan,
succeeding his first cousin, Hajime Mitari, who died Aug.
31 (see obituary, this issue)... Reese Haggott, ex-Alpine
and Eclipse, joins Coustic as senior vp-sales & mktg...
Gilbert Wachsman, ex-Lieberman Enterprises and
Wachsman Management Consulting, named senior vp-gen.
mdse. mgr.-hardlines, K mart... John Menzer, ex-Ben
Franklin Retail Stores, named Wal-Mart exec. vp-CFO.

Luis Zuniga, senior vp, Sony's Video Tec de Mexico
(VTM), named pres., VTM's new parent Western Mexico Mfg.
Center; Rey Huerta, VTM key components dir., will head
new Televisiones y Componentes de Mexicali; Shunichi
Kato, VTM production vp, will head VTM (see separate
report)... Robert Johnson, ex-Tops Appliance City, joins
Merisel (PC software distributor)... Joichi Ito, Eccosys,
named to Energy Conversion Devices board... Ronald Culp,
div. vp-public affairs, Sears Mdse. Group, advanced to
vp-public affairs, parent company.

Darryl Pomicter, who has held senior management
posts at Advent, Boston Acoustics and Kloss Video,
appointed vp-COO, PSB International... Andrew Bailen,
purchasing dir., Blockbuster Music, promoted to gen. mdse.
mgr.; Michael Greene, vp-gen. mdse. mgr., advanced to
vp-strategic planning... Appointments at First National
Entertainment Corp.: Tim Denari, co-owner of Video Plus
in Riverside County, Cal., and ex-CFO, Video City, named
senior vp, joining father Eugene Denari, CEO, and brother
Stephen Denari, pres.; Matt Hampton, ex-Video City
and Wherehouse Entertainment and co-owner of Video Plus,
named vp... Jan Teich, ex-Bohbot Communications and
Reiss Media Enterprises/Request TV, named dir.-mktg., ABC
Video.

——

New Incredible Universe (IU) store in Westbury, N.Y.,
will host benefit auctions as part of opening ceremonies
Sept. 14. Live and silent auctions will feature products from
Bazooka, Canon, JVC, KitchenAid, Microsoft, Olympus,
Packard Bell, Sharp, Sony, Toshiba, Zenith. Proceeds will go
to 5 organizations, and parent Tandy is donating 20% of
every purchase made in IU during event. Built on site of
former Roosevelt Raceway, IU opens officially Sept. 15.

Home Theater Products (HTP) has begun sales
program offering its line to Paramount Pictures' Star Trek
credit card holders. Program at start will include HTP's 900
MHz wireless headphones and 5-w speakers that retail at $99
and $299 per pair, respectively. Product will be packaged
with monthly billing statement. HTP signed 10-year
agreement with Paramount in 1990 to use studio's name and
logo for CE products.

C-band antenna supplier Winegard will deliver 6.3'
pressed steel dish in Oct. at $139 distributor cost. It's
largest steel product Winegard has built since completing
$9-million expansion of Burlington, Ia., plant in 1994 to add
production line, Regional Mgr. William Tiemann said.
Winegard also is supplying 24" dish for AlphaStar's new DBS
service that launches in Dec. (TVD June 19 p19).

First voice-controlled CD-ROM game is claimed by
Sierra On-Line for "Command: Aces of the Deep" for
Windows, now being shipped. Game uses IBM VoiceType
speech recognition software technology, allows user to yell
"dive" or "fire torpedo" during game to activate those
functions.
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Financial Reports of TV-Electronics Companies
These are latest reports as obtalned during past week. Dash indicates information not
available at press time. Amounts expressed in dollars. Parentheses denote loss.
c & Period Reven Net Earnings | o
ompany erlo evenues et Earning Share

Audio King

1995-year to June 30 56,914,421 632,585 .23

1994-year to June 30 45,826,347 637,298 NS

1995-qtr. to June 30 13,668,223 (74,225) -

1994-gtr. to June 30 10,622,799 73,544 .03
Century Communications

1995-year to May 31 416,687,000 (82,625,000 --a

1994-year to May 31 374,599,000 (41,927,000) -

1995-qtr. to May 31 108,866,000 (30,993,000 --a

1994-qtr. to May 31 95,970,000 (15,894,000) -
Katz Media Group

1995-6 mo. to June 30 89,433,000 (707,000) -

1994-6 mo. to June 30 82,293,000 (3,979,000) -

1995-qtr. to June 30 50,324,000 792,000 .06

1994-qtr. to June 30 46,853,000 1,353,000 -
Seagram

1995-6 mo. to July 31 3,165,000,000 |[3,380,000,000 9.07b

1994-6 mo. to July 31 2,659,000,000 346,000,000 .93

1995-3 qtr. to July 31 1,883,000,000 89,000,000 .24

1994-3 gtr. to July 31 1,448,000,000 224,000,000 .60
South Pointe Enterprises

1995-year to May 31 17,804,000 (207,000) -

1994-year to May 31 12,889,000 627,000 327

Notes: dAfter special charge. bIncludes special credit.

Trans World Entertainment, continuing to struggle as
it closes stores, reported 2nd-quarter loss expanded to $6.1
million from $2.8 million year ago. Sales for quarter to July
29 dropped 3% and same-store sales fell 5%. For 6 months,
retailer loss widened to $10.2 million from $4.7, with sales
flat at $216 million, same-store sales off 3%. Pres. Robert
Higgins attributed drop in sales to "challenging retail
environment.” Retailer is moving quickly to close
"underperforming” stores and expects to complete task by
year-end, he said. Earlier this year Trans World said it
would close 129 stores over 18 months (TVD Feb 6 p15). It
operates 616 stores under names of Coconuts, Music &
Movies, Music World, Record World, Tape World, Saturday
Matinee, For Your Entertainment (FYE).

Toshiba's Thailand plant has begun full-scale
production of 14" and 15" color tubes for computer
monitors. Plant is producing at rate of about 35 million
13-23" color tubes annually, most for other Southeast Asian
countries, made its 10-millionth tube last April. Celebrating
7th anniversary, company has opened new facility to produce
1.7 million computer tubes annually by next March,
increasing employment by 500 to 2,500.

TDK cut price of 60-min. blank recordable CDs to
$19 from $25 Sept. 1.

OBITUARY

Hajime Mitarai, 56, pres. of Canon Japan since 1993,
died of pneumonia Aug. 31 in Tokyo hospital.
American-educated Mitarai was son of first Canon pres., but
started career as Corning Glass engineer in U.S. in 1966,
after graduating from MIT with EE degree. He earned PhD
in EE from Stanford in 1973, joining Canon year later. He
held senior management posts, including R&D dir. and head
of Optical Products Div., before becoming pres. in March
1993 of company founded by his father who preceded him as
pres. Succeeding him as pres. is Fujio Mitarai, a first
cousin. He's survived by wife, 2 sons, daughter.
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SPECTRUM FIGHT ESCALATES: Broadcasters defend
digital channels for HDTV as land mobile interests
maneuver. Congress considering spectrum auctions. (P. 1)

FCC COULD BE CRIPPLED by budget cuts, Hundt says.
Auctions could be affected, staff cut 20%. Backlogs called
likely. Reconsideration possible. (P. 2)

HUNDT BACKS OWNERSHIP LIMITS: At NAB Radio Show,
he says Clinton may not sign telecom bill. NBC's Lack
attacks broadeast news performance. (P. 4)

DARS GRABS ATTENTION at NAB Radio Show. Ness says
FCC shouldn't stand in way, but terrestrial broadcasters
shouldn't be hurt. (P.5) NAB Notebook. (P. 8)

WESTINGHOUSE BID ATTACKED by public interest groups.
They seek 'social contract' before FCC okay of CBS
takeover. (P. 5)

TELCOS SEEK LMDS spectrum, complicating regulatory
picture. Cities, others also jump in. Satellite-wireless cable
fight widens. (P. 6)

DIGITAL KEYS SMPTE: As standards near, Sony's Thorpe
predicts reverberations throughout TV, but there's 'profound
misunderstanding' of HDTV. (P. 6)

VDT RESOLUTION URGED: Telcos seek quick action on
rules for telco video, but it's not on FCC agenda. (P. 7)
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DVD TRUCE TARGET is Oct. Japan Electronics Show,
according to source close to Tokyo negotiations. Both sides
express optimism that agreement can be reached. (P. 10)

SONY DSS PROBLEM seen causing 'negative ruboff' on DBS
market. Company promises quick fix of glitch. TCE
delivering GE brand DSS receivers. (P. 10)

COLOR SALES OFF FOR 5TH MONTH, first such streak in 5
years, although comparisons are with record months. VCRs
cool off, but TV/VCRs and PTV run strong. (P. 12)

WHAT'S A U.S.-MADE TV? Definitions vary, with only 1/3
of U.S. supply actually assembled here, but if primary U.S.
content is considered, figure could be 80%. (P. 12)

SONY LAUNCHES PLAYSTATION, completing field of
high-level game platforms for Christmas season. Company
says more than 100,000 machines presold. (P. 14)

3DO SLATES DIVERSIFICATION as it still seeks
partnerships for M2 hardware; turns attention to PC
technology, Internet software. (P. 14)

VHS ROYALTIES WENT DOWN as cassette sales rose, while
CD royalties climbed with higher penetration. Price
Waterhouse develops rules to predict rates. (P. 15)

TANDY CHANGES PROJECTIONS for Incredible Universe
stores, saying they won't turn profit in 1995. (P. 15)
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not to use spectrum auctions to help balance federal budget and speed up transition to

digital TV from analog. House Telecom Subcommittee is working on plan to raise $14 billion to reduce
federal deficit through spectrum sales, potentially including broadcast bands. Meanwhile, others, including
group partly funded by mobile communications interests, escalated their campaign to convince govt. to
auction some of planned digital channels, making them available to nonbroadcast users. Senate Commerce
Committee will take up spectrum issues, including auction of 2nd broadcast channel, at hearing tomorrow

(Tues.). NBC Pres. Robert Wright is expected to testify.

House Telecom Subcommittee Chmn. Fields (R-Tex.) declined to specify how panel would recommend

raising $14 billion through spectrum sales. All options "are on the table," he said after hearing in which
industry consultants recommended sale of spectrum that could be given to broadcasters for advanced TV
services. Faye Anderson of Campaign for Best. Competition said she felt "vindicated" by hearing because it
raised issues her coalition had put forward in opposing awarding of spectrum to broadcasters. She said
consultants who testified weren't affiliated with cellular or telephone industries, which had been alleged to

provide most of coalition's support.
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At hearing, NTIA Dir. Larry Irving said he wanted to debunk myth that govt. controlled large amount of
prime spectrum. He said actual figure was only 1.4%, and most was available for shared use. Private sector
witnesses James Gattuso of Citizens for a Sound Economy; Dale Hatfield, head of consulting firm; and
Charles Jackson of Strategic Policy Research, also said that govt. could be more efficient in using spectrum
and that marketplace should allocate uses, rather than govt.'s specifying how spectrum should be used.
Irving opposed auctions to allocate 2nd block of 6 MHz for broadcasters, citing harm to smaller stations, but
others said they should take place.

Broadcasters shouldn't get "free spectrum" as they move to advanced TV, PCIA said in letters to Rep.

Bliley (R-Va.), chmn. of House Commerce Committee, and Sen. Pressler (R-S.D.), chmn. of Senate
Commerce Committee. PCIA, which represents paging, PCS and other wireless businesses, urged
committees to require public auctions for allocating spectrum "not used for specifically defined broadcast
programming" and said "spectrum giveaway for commercial development [is] both unfair to existing industry
and unsound in terms of fiscal responsibility." Assn. said its members have paid billions of dollars "to provide
services on spectrum that broadcasters now want to receive at public expense." It said broadcasters
shouldn't be given spectrum without providing "firm commitment" that it will be used for developing
advanced TV: "No other wireless provider... is being given free spectrum to facilitate the transition from

analog to digital systems."

r ri said broadcast spectrum auctions could harm
development of advanced, over-air TV. One plan being talked about would auction off spectrum used by TV
broadcasters before they have to return it to govt., while another would hold auction sooner than industry
would be ready to make transition. May said alternatives give industry choice to "be hung or shot." Fritts
and May said speeded-up transition would harm consumers and take away audience from over-air TV.
Neither would venture guess whether broadcasters could escape budget conciliation without taking some sort
of financial hit.

h r_in i r i ions, Fritts and May said broadcasters need current
analog and future digital spectrum to make transition. They offer free service, while cellular and other
services that received spectrum free charge public, NAB executives said. They again said that govt. could
find more spectrum to auction while leaving alone relatively small portion used by broadeasters.

Giving digital channels to broadcasters isn't "giveaway" because channels already are in broadcast
bands, MSTV Pres. Margita White said in letter to Washington Times, responding to letter from head of
Campaign for Best. Competition advocating auctions. Instead, White said, broadcasters are investing
millions in research on digital TV that eventually will free some broadcast channels that can be auctioned for
other purposes. She said Campaign is partly funded by cellular and other wireless interests and it's "an
outrageous subterfuge" for those industries to try to sabotage advanced TV effort "at the last moment."

HUNDT SAYS SENATE BUDGET CUT COULD CRIPPLE FCC: Senate Appropriations Committee is due
to take up this week FY 1996 budget that FCC Chmn. Hundt said could cripple key Commission programs,
including much-touted spectrum auctions.

In hastily called news conference Sept. 7, FCC Chmn. Hundt blasted Senate Appropriations

Subcommittee for voting earlier that day to cut agency's FY 1996 budget by 20%, to $148 million. He said
action would require terminating "hundreds" of employees. FCC took steps last month to cut 221 positions in
reaction to House Appropriations panel vote. Senate action would be even worse, he said, requiring
"amputations" rather than cuts. Even if Congress split difference between House and Senate versions, result
would be "disastrous" for agency, Hundt said.

mi hai n m -Tex.), also acted to make major cuts in Commerce Dept.
budget, although not eliminating it. Panel said that until congressional committees determine policy on
Commerce Dept., agency shouldn't open any new offices, hire any new staff or start construction in offices
Ehat would be abolished. Also Sept. 7, Senate Governmental Affairs Committee voted 8-6 to dismantle

ommerce.

Among Hundt's predictions if Senate figure holds: (1) "Cash cow" of auctions would be killed because
agency wouldn't have resources to do job. (2) FCC wouldn't be able to perform tasks Congress would
delegate in pending telecom bills. (3) "Backlogs would pile up in the halls, telephone calls would not be
returned" and agency wouldn't be able to fulfill its duties as "cop on the information highway," overseeing
issues such as slamming and pay phone rates. FCC union head Allen Myers, pres. of Chapter 209, National
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Treasury Employees Union, took issue with Hundt's focus on cutting staff if funding level is reduced.
Hundt's comment that "hundreds of employees" could be cut is disturbing to staff members who weren't
alerted ahead of time to possibility, Myers said. There are other ways of making cuts -~ through furloughs,
for example -- without totally eliminating positions, he said.

for $223.6 milli

n, up from current budget of $185.2 million. Commission had said

it needed extra money to cover additional responsibilities. House voted to keep status quo of $185.2 million
-- leading agency to cut staff in order to accommodate increases in Common Carrier Bureau and other
areas. Subcommittee chopped 20% from other federal commissions' budgets under its authority, including

FTC and SEC.

After panel vote, Sens. Stevens (R-Alaska) and Hollings (D-S.C.) asked Gramm to reconsider action on

FCC. Gramm agreed to further discussions, but made no promises. Agency is hoping to see figure raised at
least to House level. FCC staff said in answer to question that Commission draws only small portion of its
budget from general revenues because regulatory fees now account for $116 million of appropriated figure.

Appropriations Subcommittee cut of 30% in Commerce budget included eliminating information
infrastructure grants from FY 1996 budget and rescission of $36.7 million from FY 1995 budget. Gramm also

proposed major reductions in public broadcasting facilities, although amendment by Sen. Hatfield (R-Ore.)
would restore $10 million for FY 1996. Commerce Dept.'s Technology Administration would be eliminated
under subcommittee action. Panel approved cutting $7.6 million from USIA radio construction budget and
$153 million from National Institute of Standards & Technology (NIST). Hatfield amendment would restore

$76.6 million for NIST.

Meanwhile, Governmental Affairs panel, chaired by Sen. Roth (R-Del.), approved bill (S-929) to abolish

Commerce and scatter some of its functions throughout govt. Among other items, bill would transfer
Commerce's policy functions to Executive Office of the President and NTIA's spectrum management to
General Services Administration. NTIA, with other parts of agency, would be abolished. New Office of
Patents, Trademarks & Standards would be established, including current standards functions from N IST,
with other current NIST functions eliminated. Roth said he wasn't looking for "a trophy for my wall but only
to improve the performance and the efficiency of the government."

wming action to eliminate Commer

, but schedule is uncertain. Even though bill

sponsors there want to include action as part of budget reconciliation, Telecom Subcommittee Chmn. Fields
(R-Tex.) said Sept. 7 he didn't see how that could be accomplished. His subcommittee and full Commerce
panel have other reconciliation-related items to cope with, including raising $14 billion and dealing with

highly charged Medicare issues.

TV networks are objecting to Comsat proposal to
increase cancellation and early termination charges and
proposed rates for new digital compression occasional-use
TV service that requires less bandwidth. Networks (ABC,
NBC, CBS and Turner) asked FCC to suspend increases and
investigate Comsat claim that rates are warranted. On
termination charges, networks said Comsat failed to: (1)
Apply revenues from higher rates as offset to per-min.
charges. (2) Provide appropriate cost study. (3) Account for
increased demand for occasional-service TV when
calculating rates. On digital compression service for smaller
bandwidths, networks said Comsat "proposes without
explanation a $4.50 per min. markup that does not vary at all
based on the underlying Intelsat utilization charges and that
is not consistent with the reduction in bandwidth."

Total radlo revenue was up 6% in July, industry's 35th
consecutive month of growth, according to Radio Ad Bureau
(RAB). Local revenues were up 7% over July 1994, 10% for
Jan.-July 1995, while July national revenues were flat, but
also showed 10% gain for 7 months, RAB said. Figures are
based on reports from more than 100 markets.

Advanced TV Transmission: Planning Your Station's
Transition has been published jointly by NAB and PBS.
Handbook includes detailed list of items to consider in
planning advanced TV installation -- 800-368-5644.

FCC refused to waive down payment requirements for
interactive video & data service (IVDS) auction winners,
saying petitioners' arguments were "nonpersuasive."
Commercial Realty St. Pete, Interactive America, La.
Interactive Bestg. System, Vision TV and Henry Mayfield
sought waivers or reconsideration of down payment
requirements, saying build-out requirement was too tight
and bidders had been misled about availability of IVDS
equipment. Commission said it fully informed bidders about
build-out and equipment situation before bidding started and
there was no evidence that manufacturer EON had misled
anyone about equipment availability.

Brissette Bcstg. said it hired Goldman, Sachs to help
it sell its business. Brissette owns 8 network-affiliated TV
stations plus 2 translators. CEO Paul Brissette, who bought
stations in 1992, said station prices "will never be better"
and he expects sale to generate $300 million. Stations are
WHOI Peoria, WWLP Springfield, Mass., WILX-TV
Lansing-Onondaga, Mich., KOSA-TV Odessa, Tex.,
KAUZ-TV Wichita Falls, Tex., WTRF-TV Wheeling, WWMT
Madison, Wis., WSAW-TV Wausau, Wis.

General Instrument will set up joint venture with Olex
Cables of Australia to manufacture coaxial cable there.
Venture, Vision Cable Pty Ltd., to be near Melbourne, is
expected to be fully operational next year.
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HUNDT WOULD KEEP OWNERSHIP LIMITS: Two major
group owners and FCC Chmn. Hundt took totally opposite
views at NAB Radio Show in New Orleans last week whether
limits should remain on number of radio and TV stations that
single owner should be permitted to own. Telecom bills
passed by both houses of Congress, now awaiting conference
committee resolution of differences, would remove limits,
repealing FCC's current maximum. In Sept. 8 breakfast
address titled "Radio Mergermania and the Price of
Overconcentration,”" Hundt said: "l am far from sure that
the President will sign such a bill... I don't believe that's
good for this industry or for this country."

Appearing day earlier on session titled "Today's Trends,
Tomorrow's Opportunities,” Clear Channel Communications
CEO Lowry Mays said: "The notion that the big guys are all
that's going to be left in the business is absurd... There are
10,000 radio stations out there." Fellow panelist Infinity
Bestg. CEQ Mel Karmazin said he "totally agreed," saying
there's "no logic" in limiting station ownership. As for
duopoly rules, Karmazin said they must be relaxed for
industry to prosper. Mays' company owns 44 radio stations
in U.S. and Australia, plus 9 TV stations; Infinity has 27
radio stations in 13 markets.

In regulation of industry, FCC too often has taken
"do-nothing" course, Hundt said, "on the theory that it
doesn't really matter how broadcasters use the spectrum...
That is essentially the explanation for the fact that in the
last 15 years the Commission has not pulled a single TV
license for failure to serve the public interest." And, he
said, many of Commission's rules "were frustratingly inexact
and... did not generate positive results for listeners."

Telecom bills would allow "a few companies to buy all
the radio licenses in the country," Hundt said, which isn't
good. But he agreed with Comr. Ness at earlier panel that
FCC should consider raising current caps of ownership --
"ecertainly in medium and large markets." Also, both
commissioners agreed, duopoly limits in individual markets
could be raised. Hundt said that if all limits were removed
"you could soon hold this convention in a phone booth." He
warned that if there's major consolidation in radio, "there
would be calls to reinstate the fairness doctrine as a way to
offset media concentration."

As did several FCC staffers on various panels, Ness and
Hundt stressed their firm commitment to Commission's EEO
rules. But, Hundt said, some relaxation is needed in
paperwork, especially for small-market stations.

Hundt expressed concern about Senate action last week
cutting FCC budget by 1/3 below request. (See separate
story, this issue.) FCC chmn. also took jab at talk radio
hosts, mentioning Rush Limbaugh by name, saying they
sometimes fail "seriously... to inform accurately our
citizens... I think it is a disservice to our democracy for a
talk show host to misinform an audience... And, from time to
time, that's what Rush Limbaugh does." But, Hundt said, as
FCC chmn. he would "defend to the death"” Limbaugh's right
to do so.

Opening question at Mays/Karmazin session from
moderator Eric Faber of Radio & Records magazine
concerned Infinity's recent settlement of FCC indecency
charges with licensee agreeing to "voluntary" payment of
$1.17 million to U.S. Treasury. Karmazin jokingly said
settlement was made because "we wanted Congress to be
free of their budget concerns." On serious side, he said
settlement was made after long negotiations "arguing over
principles... because we don't believe we were guilty."
Infinity settled, he said, because it wanted "normal
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relationship" with FCC and freedom to engage in other
transactions. "Of course," Mays responded when asked if he
would have made same settlement with Commission, saying
Clear Channel is "actively engaged every day in the
acquisition area." Infinity has "no dramatic plans" to buy
more stations, Karmazin said, but FCC settlement frees it
to do so.

At RTNDA convention Sept. 6, NBC News Pres. Andrew
Lack delivered sharp indictment of TV news, local and
national. "Television news, wittingly or unwittingly, is
contributing to the dumbing down of America," he told
audience at Edward R. Murrow Awards Ceremony. "We have
been quietly abandoning the thoughtful audience, and with it
our credibility. I wonder how we are educating the next
generation of broadcast journalists.”

Broadcast journalists, as a profession, are "going
downhill in certain major respects," Lack told audience of
TV news executives. '"We too often now choose, without a
moment's hesitation, to report the story that makes you feel
repulsion over the story that makes you think -- which in
television means usually boring." Major topics of TV sound
bites, he complained, are incest, child abuse, domestic
abuse, "crimes of all manner and description. Why?... And
why do we keep pushing it? Are we all just whores in search
of another share point or a better November book?"

——

Jones Intercable is making another system swap with
Time Warner (TW), trading systems in Lodi, O., and
Manitowoc, Ripon and Lake Geneva, Wis., for TW systems in
Savannah area. Jones systems have 77,500 subscribers, TW
63,500. TW also will give Jones $4 million cash. To
complete deal, Jones will buy systems from partnerships it
manages. It has announced 5 purchases from limited
partnerships since Dec., when Bell Canada invested in Jones,
reducing subscribers in managed systems to 850,000 from
one million and, combined with other deals, increasing
number in owned systems to 600,000 from 300,000.
Purchases from limited partnerships value systems at
per-subscriber prices of $1,498-$1,866. Wis. systems will
boost TW's Milwaukee cluster to 290,000 subseribers and
Appleton/Green Bay to 135,000, and it will have more than
300,000 in Hawaii.

TCI formed TCI Telephony Services Inc. business unit
to manage company's entry into local telephony through
Sprint joint venture, TCI Communications Senior Vp Jerry
Gaines said. New unit will be responsible for all TCI
telephony activities, including 30% interest in Sprint
Telecommunications Yenture (others are 40% Sprint,
Comecast and Cox 15% each). TCI and Sprint also said TCI
Telephony Vp David McGlade will move to
Telecommunications Venture as vp-operations and will head
field trials.

FCC reorganized Audio Services Div. of Mass Media
Bureau, eliminating AM, FM and Auxiliary Services Branches
in favor of work groups. New structure, effective
immediately, includes Legal Processing Group, Petitions &
Appeals Group, Technical Processing Group, Process Support
Group, Administrative & Computer Support Staff, Customer
Service Team -- 202-418-2780.

Gruppe Telekom unveiled plans for interactive
wireless network using interactive video & data services
frequency in 6 Wash. communities. Company said it will
provide 2-way communications, "chat" conversations, access
to games. Wave Interaction Network is providing
distribution system.
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DARS GRABS ATTENTION: Very much on minds of
delegates and govt. officials at NAB Radio Show in New
Orleans last week was upcoming digital audio radio service
(DARS) or national satellite audio broadcast system. "This
satellite technology was long-delayed by the FCC," Chmn.
Hundt said at NAB breakfast. "But now, its time has come."

Those sentiments were echoed at earlier session by
Comr. Ness, who told NAB delegates that FCC "must not
stand in the way" of new technology. That doesn't mean
that terrestrial broadcasters should be hurt in process, she
said. Both commissioners stressed that earlier grant of
temporary waiver of rules to permit Satellite CD Radio to
begin constructing DARS system hadn't prejudged issue
before comments (due Sept. 16) have been accepted in
rulemaking. Ness and Hundt said Satellite CD Radio would
proceed with construction at its own financial risk with no
guarantee that service ever would be authorized.

Issue has been prejudged by FCC, much to detriment of
terrestrial radio stations, NAB officials and broadcasters
argued privately. Loser, they told us, will be public through
loss of local service in favor of national system. NAB letter
distributed at convention urged radio stations to write
letters of protest to commissioners, offering them 10
arguing points. In letter, NAB said Commission is on "verge"
of authorizing DARS, "which would beam 50-to-100 radio
channels into every radio market in the country... We believe
this service, over time, could be the straw that breaks the
backs of many local radio operators and results in the loss of
valuable and irreplaceable service to local communities...
Your letters are needed for the commissioners to really
understand how important this issue is.”

Hundt said he thinks spectrum for DARS should be
auctioned and "DARS licensees should have meaningful
public interest obligations." In speech discussing removal of
station ownership limits (see separate story, this issue), he
said introduction of "national radio from the sky" in no way
"justifies allowing a handful of firms to buy all or even
almost all of the radio licensees on the ground... We should
let DARS compete with terrestrial."

NAB Pres. Edward Fritts said many are predicting
"plethora of new technologies will be the death knell of local
stations. My friends, the death knell for radio has sounded
before [and] radio has refused to answer that call... As we
provide the public with relevant programming, I predict
America's love affair with radio will only be enhanced."
Several sessions at radio show were devoted to satellite
audio radio. AT&T demonstrated its in-band adjacent
channel satellite system on 95.6 MHz in van traveling around
New Orleans, using 1 kw (although FCC had authorized 3.5
kw for experiment). On exhibit floor, USA Digital Radio
showed its in-band, on-channel system. It plans to have
prototype receivers available at April NAB convention in Las
Vegas.

—

FCC Comr. Quello canceled several scheduled public
appearances because of unspecified medical problem last
week, but returned to office Sept. 7 with "all systems go,"
staffer said. For first time in years, Quello canceled
appearance at Mich. Bestrs. Assn. convention on Mackinac
Island, and at NAB/RTNDA convention in New Orleans
Sept. 7. Quello underwent series of tests in Mich.

Sens. McCain (R-Ariz.), Feingold (D-Wis.) and
Thompson (R-Tenn.) introduced bill for campaign finance
reform that proposes 30 min. of free prime broadcast time
for candidates who abide by spending limits. Rep. Slaughter
(D-N.Y.) introduced measure dealing only with free time.
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CBS 'CONTRACT' DEMANDED: In action likely at least
to delay FCC approval of Westinghouse's $5.4-billion
purchase of CBS, 3 groups filed joint petition to deny
waivers of ownership rules needed to complete transaction.
In petition, United Church of Christ (UCC), Center for
Media Education (CME) and Black Citizens for Fair Media
said Commission should demand that Westinghouse sign
"social contract" similar to that signed by several cable
MSOs to settle rate regulation complaints. Proposed social
contract would require Westinghouse to provide additional
children's programming and give free time to major party
presidential candidates before next election.

Groups argued that Westinghouse takeover would reduce
competition and diversity in media and give it
"unprecedented control” over stations in several major
cities. They said Westinghouse and CBS operate all-news
radio networks, so merger would diminish diversity of news
sources. Westinghouse is seeking waivers of station
ownership limits to allow it to own 16 TV stations reaching
more than 30% of national audience (TVD Aug 7 pl), vs.
current FCC limit of 25% of audience, as well as waiver of
TV-radio cross-ownership limits.

"We do not believe that Westinghouse's record in
meeting its publie interest obligations is of sufficient quality
to justify the granting of these waivers," said Beverly Chain,
dir. of UCC Office of Communications. Groups said reviews
of Westinghouse station files showed that amount of
educational programming for children, for example, fell "far
below" 3.5 hours per week that NAB has said is national
average, and that "significant proportion" of that was in
predawn hours when no childfen were watching. "The 5
stations owned by Westinghouse have demonstrated only
barely adequate compliance" with children's programming
obligations, CME's Jeffrey Chester said.

Proposed social contract should require all
Westinghouse-~CBS stations to provide at least 3 hours of
educational programming for children per week, petition
said. It also suggested that each station should have to
provide nightly 5-min. block of prime-time program time to
presidential candidates in month before 1996 elections.

—_————

FCC rescinded allotment plan for expanded AM band,
saying there were errors in database. Decision followed
numerous petitions and appeals filed by daytime stations
that had been denied assignments in expanded band last Oct.
Commission said it will open 30-day comment window on
standards to be used to implement new allotment plan;
computer program to develop revised allotments won't be
implemented until comments are reviewed. FCC
acknowledged that engineering database errors existed and
said every correction would alter allotments. Errors
affected interference factors, protection of federal
travelers information stations, potential interference with
Mexican and Canadian stations. NAB's Barry Umansky said
concept of expanded band (1605-1705 MHz) remains good,
but it could take up to 6 months for FCC to get comments
and revise calculations. Delay in moving to expanded band
affects 79 AMs.

WCPO-TV (Ch. 9) Cincinnati said it will switch
affiliation to ABC from CBS early next year. New 10-year
affiliation contract doesn't set specific date for move.
Station was ABC affiliate 1949-1961. Deal means 6 E.W.
Seripps stations will be ABC affiliates. Current ABC
affiliate, WKRC-TV (Ch. 12) has "already begun to consider
other opportunities... including an affiliation with CBS," said
John Zanotti, CEO of owner Citicasters.
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LMDS PROCESS SLOWED: Telcos, public broadcasters

and municipalities launched their bids for spectrum in
28-GHz band in first round of comments on FCC's
proceeding on local multipoint distribution service
(LMDS)/broadband fixed satellite service (FSS). New bidders
for spectrum, already battleground between wireless cable
and satellite interests, could significantly slow FCC decision
on how to allocate band, satellite official predicted. Among
those filing comments were Ameritech, Bell Atlantic,
BellSouth, GTE, Northern Telecom, Nynex,
Telecommunications Industry Assn. (TIA).

Bell Atlantie, BeliSouth and Northern Telecom said
entire 1,000 GHz for terrestrial interests should go to single
applicant in each Basic Trading Area (BTA). GTE said it
should be divided between 2 applicants and Commission
shouldn't "depart from the competitive model." Nynex said
FCC should have "an affirmative bias toward auctioning
spectrum in the smallest blocks that will generate
commercial interest,” although single entity should be able
to bid for multiple small blocks in each BTA. Telco said
FCC should use independent technical advisory committee to
determine size of blocks. Telcos did agree that there should
be no limits on teleco ownership of LMDS spectrum and that
LMDS shouldn't be regulated under Title II common carrier
rules.

Presumably signaling its intent to take whole issue to
court, TIA said FCC's tentative conclusion to turn 28-GHz
over to other users is "arbitrary and capricious." It said
spectrum available for short-haul microwave service is
contracting constantly, and microwave would provide
"essential links" for PCS. Group said microwave interests at
least should have co-primary right to use band.

Joint filing by 100 local govts. represented by law firm
Duncan, Weinberg, Miller & Pembroke said FCC should
reserve 150 MHz of 28-GHz band for municipalities. APTS
and PBS, in joint filing, said noncommercial educational
stations should get 150 MHz for educational purposes,
although they should have right to generate revenue by
leasing excess capacity to other entities, similar to ITFS
excess capacity leases.

Cable shouldn't be prohibited from acquiring LMDS
spectrum, NCTA said, because "marketplace conditions do
not warrant a cable-LMDS cross-ownership ban... This is
particularly so when telephone companies are not precluded
from supplementing their capabilities in LMDS technology."
Responding to claims that cable might enter LMDS to
preempt wireless cable-like competitor, NCTA said: "If
cable operators hamper the development of LMDS, the
Commission can step in to restrict further cable
involvement." Joint filing by Cox, Comcast and Jones said
there's no legislative limit on cable ownership and no public
policy reason for FCC to impose one. NCTA said LMDS
"may provide a springboard for cable and other providers to
introduce competition in the delivery of nonvideo services in
the local exchange market" -- including teleconferencing,

telemedicine, telecommuting, data services, global networks.

Other comments: (1) Municipalities said FCC should
"move quickly" to license spectrum, but it shouldn't preempt
local govt. rules. (2) Bell Atlantic said ageney should
preempt local rules that would limit use of band unfairly. (3)
CellularVision, which was first to receive LMDS license, said
"regulatory delay, fostered in large part by incumbent or
would-be service providers who feel competitively
threatened by LMDS, can no longer be tolerated.” (4) Two
Big LEOs told FCC it should wait until ITU WRC-95
conference in Oct. before allocating spectrum for
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feederlinks in 28 GHz. (5) Teledesic dropped its opposition
to accommodating LMDS in Ka-band in order to move
proceeding along. (6) Loral said FCC should allocate 1.2
GHz to GSO FSS. Company has proposed Cyberstar GSO FSS
broadband satellite system.

DIGITAL KEYS SMPTE: Opening day of Society of Motion
Picture & TV Engineers (SMPTE) in New Orleans Sept. 6 was
all about coming of digital TV. FCC is close to setting
standards for terrestrial broadeasting that will make it all
possible, said Laurence Thorpe of Sony Electronics. And, he
said, these "incredible new pictures, seen at the consumer
level, will reverberate back through the entire television
system." Overall, he said, "it is only very good news for
imagery in general that the outmoded film-versus-video
sparring is now being replaced with constructive
discussions." But, said Thorpe, debate over HDTV "has sadly
left a legacy of profound misunderstanding” of HDTV's "true
promise."

Advanced TV Systems Committee Chmn. James
MecKinney said advanced TV "is on the right track. The
engine of that locomotive is digital technology." There's
growing confidence, he said, that digital ATV "is actually
going to happen" and when it does, 100-page newspaper can
be transmitted in less than 2 sec. and Manhattan phone
directory in 14 sec. Some of new data services that TV
stations can offer will "prove so successful that additional ad
revenue might be produced,” he said. "You might expect
that new national accounts will begin to appear... that seek
to deliver actual data."”

Keynoter Ed Catmull of Pixar said Hollyweod is "rushing
headlong into the digital age [but] we are still in the early
stages of this revolution.” Issue isn't just technology, he
said, but also how "artists work with the technologists."

John Abel, pres. of newly formed Datacast. Partners who left
NAB just month ago and was chief planner for 4 conventions,
said change from analog to digital broadcasting has been
taking place for several years: "The ecombination of
multimedia production techniques, coupled with digital
wireless transmission, will make broadcasting explode in new
directions. No professional group is better poised to take
advantage of this future than are today's engineers and
technologists." If govt. doesn't "seek to squash this
creativity and revolution through spectrum fees or auctions,"
Abel said, "the American consumer will have more... and
more choices at lower cost."

At news conference before his speech at NAB Radio
Show, talk show host Mario Cuomo said some other hosts
(citing Oliver North) "abuse the First Amendment," causing
people to disrespect it. "Nobody knows," he said when asked
whether such shows have influence on Americans' attitudes
and votes. But, he said, more than 50% of Americans tune in
to hear "thoughtful discussions, whether they agree or not."
He said lack of fairness doctrine, which he said he always
had opposed, hasn't had "much impact at all, frankly," on
talk shows.

—_—

FCC issued notice of apparent liability for $110,000
fine to WICZ-~TV (Ch. 40, NBC) Binghamton, N.Y., for
repeated violations of limits on children's advertising.
Commission said station also will be subject to additional
reporting requirements in next licensing term. It said
station violated limits 376 times Jan. 1992-Oct. 1993,
justifying size of fine. However, it said, there's no evidence
of bad faith, so it renewed station's license with condition
that it file quarterly reports on compliance with rule.
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VDT RESOLUTION URGED: Sunbelt RHCs, Frontier and
Southern New England Telephone (SNET) urged FCC to
resolve VDT policy and associated issues at Sept. 14 meeting
and not wait until Congress completes action on telecom
legislation. Despite that, VDT order again is absent from
agenda for FCC's Sept. 14 meeting. As expected, agenda
concentrates on common carrier price cap issues. It does
include item on whether to create separate price cap
structure for VDT.

Official word from FCC is that Chmn. Hundt pulled
main VDT item because Sept. "is not the time to proceed
with it." Spokesman wouldn't elaborate. Several LECs had
written to Commission urging it to resolve issue this week
and not wait until Congress completes action on telecom
legislation, as others have urged. RHCs are divided on issue,
with those planning VDT systems seeking delay and those
planning cable offerings urging action. Difference of opinion
stems from dual regulation that VDT companies would face
under new rules. VDT order was pulled from July 28 agenda
at Comr. Quello's request.

BellSouth, Pacifie Telesis and SBC wrote to Commission
warning that without definitive decision, companies would be
unable to develop adequate business plans. VDT was
scheduled for discussion at Aug. meeting but removed at last
min. Companies, all with Sec. 214 approvals to offer video,
are worried that Commission may delay decision further,
especially as work continues on legislation, official said.

Appeal was prompted by long delays in issuing rules for
LECs interested in offering video. Letter said "it is
imperative" that Commission act "so that some level of
business certainty can be achieved and video competition
can commence." Officials said it remained unclear whether
telcos would be subject to cable model regulation or common
carrier rules. Companies urged FCC to adopt
carrier-initiated channel-sharing arrangements, which
“should be flexible enough" to support future offerings. They
encouraged arrangements "such as Bell Atlantic's
'‘will-carry' proposals and Pacific Bell's 'standard service
channels' that will allow market-based responses to
customer needs." They also urged development of voluntary
access plans for publie interest programming.

Commission should avoid arbitrary limits on VDT
platform capacity that RHC or LEC or affiliate can use for
its own programming, companies said. They said FCC also
should increase threshold above 5% level at which a telco is
considered to have affiliate relationship with video
programmers, other than incumbent cable operator.

SNET also filed amendment to its previously approved
VDT application to provide one-year test involving 150,000
homes in Conn. It said "economic and technological factors
beyond its control" prevented it from conducting digital test,
so it seeks analog-only approval. Company also said it
proposed allowing additional programmers to gain access to
its channels, and would establish analog channel-sharing
plan. SNET said digital is "not commercially viable and
technically available."

——

Cablevision Industries' exclusive contract to carry
Sci-Fi Channel isn't in public interest, FCC Cable Bureau
said. Decision clears way for channel to be carried on
overbuilders, wireless cable and SMATV systems in 78
Cablevision franchise areas. Contract would have expired in
2002. Sci-Fi and Cablevision had claimed that public
interest impact was mitigated because exclusivity doesn't
apply to satellite delivery, but Bureau said it's still forbidden
by 1992 Cable Act.
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PACKWOOD QUITS SENATE: Sen. Packwood (R-Ore.),
leading proponent of cable deregulation and chmn. of
Communications Subcommittee, resigned from Senate Sept.
7 following unanimous recommendation of Senate Ethics
Committee that he be expelled. Packwood leaves Finance
Committee immediately, Senate Oct. 1. Packwood chairs
Finance Committee and Communications Subcommittee.
This year and last he was one of 2 senators to vote against
major telecom bills in Commerce Committee. Sen. Ashcroft
(R-Mo.) is next most senior Republican on subcommittee
without Commerce subcommittee chairmanship. Major
telecom legislation has been handled by full Commerce
Committee.

Ore. Gov. John Kitzhaber (D) will call special election
to choose successor for rest of Packwood's 5th term, which
expires in Jan. 1999. Potential candidates include Reps.
Wyden and DeFazio and ex-Gov. Neil Goldschmidt, all
Democrats, while Rep. Bunn is potential GOP candidate.

Ethics Committee released thousands of pages of
testimony related to his case that included deposition from
ex-FCC Comr. Mimi Dawson, who also worked for
Packwood. Dawson answered questions about possible sexual
harassment in Packwood's office, testifying that one female
staffer approached her for advice, thinking senator wanted
to start affair.

Ethics Committee also said Packwood had discussed
with lobbyist Ronald Crawford, who represents NCTA,
possibility of jobs and income for Packwood's ex-wife at
time when Crawford "was representing clients with specific
and direct interests in matters that Senator Packwood could
influence" because he sat on Commerce panel. There was "a
direct and systemic plan" to accumulate $20,000 in job
offers as senator was considering divorce. Ethics panel
counsel said Packwood "has consistently supported
deregulation of the cable industry and that his vote in June
of 1990 was entirely consistent with his deregulatory
philosophy." Ethics panel also said Packwood played major
role in having Crawford's wife, Carol, appointed to
International Trade Commission in 1991.

P S

Negotiations for Time Warner to take over Turner
Bestg. in stock swap continued to lag, with Turner board
postponing Sept. 7 meeting at which it had expected to
discuss deal. Officials continued to predict that deal would
be completed within week, but negotiations with TCI
remained difficult. TCI, which owns 21% of TBS, reportedly
agreed to general terms for exchange of its TBS stock for
mix of voting and nonvoting TW shares in order to keep its
voting control below 5% maximum, but was expected to
require TW to sweeten agreement. Meanwhile, Microsoft
Chmn. William Gates said his company has put on hold talks
about investing $1 billion in TBS, pending TW-TBS talks.
Speculation also continued that NBC would make bid for
TBS, move that could create combination with CNN and
CNBC.

ABC Radio will deliver real-time newscasts via
Internet, ABC and RealAudio announced. Network will
incorporate RealAudio technology into its web site
(http://www.abcradionet.com). Several other
entertainment-oriented radio services on Internet have been
established in last few months. ABC service begins today
(Sept. 11).

House Govt. Reform Committee launched World Wide
Web home page (http://www .house.gov/reform/reform/).
Committee Chmn. Clinger (R-Pa.) said site will carry news
releases, hearing schedule, background information.
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NAB/RTNDA NOTEBOOK: NAB Pres. Edward Fritts

closed Sept. 8 breakfast session (at which FCC Chmn. Hundt
spoke) with attack on efforts to provide financing for public
stations through assessments on commercial stations. Public
broadeasters, in proposal to Congress, have suggested tax on
sales of TV-radio stations and auctions of advanced TV
spectrum to help establish trust fund that would relieve
system's dependence on federal dollars. Fritts said he didn't
think noncommercial industry leaders realized what they
were proposing, promised NAB would launch all-out fight in
Congress.

RTNDA convention attendance set record of 2,267
halfway through sessions in New Orleans, topping 2,019 year
ago in L.A. RTNDA Pres. David Bartlett attributed part of
record to attractiveness of convention site: "I think, more
than that, the electronic journalism industry sees RTNDA as
a strong leader in addressing the issues facing the industry."
New RTNDA Chmn. Loren Tobia, KMTV Omaha, credited
healthier industry and delegates' belief that RTNDA "is
where they can get the greatest amount of information in
one place."

NAB Radio Show canceled Sept. 8 session on "Radio
and the 104th Congress: A Spectrum of Issues." Reason
given: Hill staffers couldn't spare time for trip to New
Orleans. Two members of Congress were scheduled to
participate in Sept. 9 breakfast Q&A session.

With 8 selling months to go, NAB's April 15-18
convention in Las Vegas has sold more than 550,000 sq. ft. of
space to more than 1,000 exhibitors. New space is being
provided as popular MultiMedia World of exhibits will take
over Sands Hotel convention center for first time.
Convention will feature more than 300 sessions at 12
standalone conferences.

Many RTNDA and NAB Radio Show sessions in New
Orleans dealt with coping with growing use of Internet by
journalists and broadcast executives. NAB held 4-hour "Boot
Camp" on subject at fee of $25 for registrants of either
convention.

To train broadcast journalists, RTNDA devoted 5
sessions at convention to college students. More than 40
station news dirs. served as faculty.

NAB piggybacked yearly "Hundred Plus Exchange" of
TV stations executives on its Radio Show in New Orleans.
TV sessions were to be held Sat.-Mon. at Omni Royal
Orleans Hotel. Preregistration of 150 was more than 25
above last year's Exchange in Nashville, said Charles
Sherman, NAB senior vp-TV.

Covenant to "work in good faith" for greater
newsroom diversity was signed in New Orleans by RTNDA
with UNITY '99, whose members include Asian American
Journalists Assn., National Assn. of Hispanic Journalists,
National Assn. of Black Journalists, Native American
Journalists Assn. Agreement calls for increased efforts at
education, greater on-air minority representation, increased
job opportunities for minorities. RTNDA Dir. Robert
Garcia, CBS Radio, was named to head new effort.

+

CNBC formed 10-year alliance with Motorola to
develop and market wireless financial information services,
companies said. First product, CNBC Market Page, to be
available in Dec., will include financial columns and updates
on financial data. Information will be distributed via
satellite and wireless networks to pocket-sized Motorola
Embarc receivers in 270 markets.
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INTELLECTUAL PROPERTY DEBATED: Clinton
Administration's long-awaited report on intellectual
property and National Information Infrastructure (NII) got
generally good industry reviews, although MPAA said it had
hoped for stronger penalties for copyright violations. Report
generally tracked recommendations made in July 1994 by
Administration working group that called for slight
adjustments in copyright law. Commerce Secy. Ronald
Brown and Patent Comr. Bruce Lehman made same points in
Washington news conference.

Lehman said Administration felt law should be ehanged
to recognize that digital copies of copyrighted works can be
made through transmission, and that transmissions should be
controlled by copyright owner. Report recommended that
limited number of digital copies be considered "fair use," and
that nonprofit organizations for visually-impaired be
permitted to reproduce works. It supported digital
performance rights legislation pending in Congress and said
it should be criminal violation willfully to copy and
distribute material worth $5,000 or more.

Kenneth Wasch, pres. of Software Publishers Assn.
(SPA), said Administration fulfilled its promise to study
issues and wisely realized that only minimal changes were
needed. David Leibowitz, exec. vp, Recording Industry Assn.
of America (RIAA), said his industry appreciated "strong
recognition of strong copyright protection and strong support
of performance rights.” Interactive Digital Software Assn.
said report was "one of the most positive and important
developments... for those who depend on strong intellectual
property protection."

Robert Smith, exec. dir., Interactive Services Assn.
(ISA), said his group was disappointed that working group
didn't address concerns his members made year ago to
provide protections for on-line operators. Report said it was
premature to consider reducing liability for on-line services,
saying: "Clearly, on-line service providers play an integral
role in the development of the NII and facilitate and
promote the free exchange of ideas. But that has not been
grounds for removing or reducing liability for copyright
infringement. One can perform these functions without
infringing or facilitating the infringement of the copyrighted
expression of others."

_.—

FCC shouldn't use streamlined process to allow
Ameritech's Sec. 214 application to build standalone cable
system in Columbus, O., Time Warner said in petition to
deny. Whatever merits of streamlined process, they
shouldn't be used in Columbus case, TW said: "The need to
ensure that Ameritech provides adequate interconnection
arrangements [for local telephony competitors] is so strong
that the Commission must use its most significant Title II
power —- to condition the entry certificate." Petition also
points out that, even though it has letter from city
authorizing start of construction, that's not equivalent to
full-fledged franchise required by FCC rules.

Cox said it agreed to cable system swap with
Susquehanna Cable, although definitive agreement hasn't
been signed. Deal would give Susquehanna system with
24,500 subscribers in Williamsport, Pa., and surrounding
communities, which Cox acquired when it took over Times
Mirror Cable. Cox would get E. Providence, R.I., system
with 15,500 subscribers. It already has eable cluster in
Providence area.

WGXA (Ch. 24) Macon, Ga., said it will switch to Fox
from ABC, making it 11th ABC affiliate to do so in 2 years.
Station is 2nd Fox affiliate owned by GOCOM TV,
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David Furth, FCC Wireless Div. deputy chief, appointed
interim legal adviser to Comr. Chong, replacing Jill Luckett,
who joins NCTA as vp-program network policy... Larry Eads,
chief of Audio Div., FCC Mass Media Bureau, retires at end
of month after 27 years with Commission... Senate
Commerce Committee press secy. Joseph Duggan resigns,
joins PR firm of Powell, Tate, replaced by deputy Dana
Johnson... FCC Calendar: Chmn. Hundt gives luncheon
speech Sept. 22 to National Assn. of Black Owned Bestrs.,
Hyatt Regency Capitol Hill, Washington; Kathleen Wallman,
chief, Common Carrier Bureau, participates on panel Sept.
18 at Telco Cable 7 Conference, Loews L'Enfant Plaza
Hotel, Washington, 11 a.m... Comr. Quello addresses NAB
Service to Children TV Symposium, ANA Hotel, Washington,
Sept. 21, 9 a.m.

Elected to INTV board: Barry Baker, River City Bestg.;
David Smith, Sinclair Best. Group. Reelected: Harvey
Cohen, WDZL Miami; Roger Ottenbach, KCPQ
Tacoma-Seattle; David Pulido, ARBY Communications;
Daniel Sullivan, Clear Channel Bestg.; Stuart Swartz,
KMSP-TV Minneapolis-St. Paul... Steve Bell, ex-Foxstar
Productions and former pres., Fox Network TV, appointed
pres., newly formed Encore Entertainment Group... George
Case promoted to vp-newsgathering, Fox News,
Washington... Sal Sardo, Buena Vista TV vp-creative
services, promoted to senior vp-advertising and creative
services... William Kobin, KCET L.A. pres.-CEO, retires at
year-end... John McMahon, ex-Sony Pictures Entertainment
vp-international legal affairs, named Columbia TriStar
International TV senior vp-sales planning.

Kevin Mayer promoted to vp-strategic planning, Walt
Disney Co.; promotions at Walt Disney TV: Heidi Trotta
and Gregory Taylor, dirs. of advertising, publicity &
promotion, advanced to vp-advertising, publicity and
promotion & vp-publicity, respectively.

Edward Horowitz, Viacom senior vp-technology, and
Robert Ranalli, ex-AT&T Consumer Services pres., named to
Ariel board... Larry Friedricks and Paula Fierman, both
ex-Kushner-Locke, join Jones Entertainment Group as senior
vp-international distribution and vp-international
distribution, respectively... Tony Aiello promoted to
dir.-affiliate sales, Central Div., Jones Educational
Networks... Peter Lynch, ex-Nynex Cable, appointed senior
vp-Midwest Region, People's Choice TV... Heidi Diamond,
ex-Ameritech Video Interactive Services/New Media
Enterprises, named exec. vp-mktg. & promotion, Channel
One.

Paterson Ferns, Banff TV Festival chmn., appointed
exec. vp, Banff TV Foundation, new post... Michael Gaede,
ex-Minn. Dept. of Economic Security mktg. coordinator,
appointed managing editor-news, Conus Satellite
Newsgathering Cooperative... Michael Grebb advanced at
Warren Publishing to managing editor, Warren's Cable
Regulation Monitor.

—_——

Zenith launched new line of cable equipment designed
for Mexican market, it said at Canitec 95 conference in
Guadalajara. Hipervision is full range of addressable
decoders, and Zenith will offer PayMaster nonaddressable
equipment.

Daniels & Assoc. is opening London office headed by
Vp Mark Mullen, who has been working with clients in U.K.,
Spain, Portugal, Netherlands, France, Poland -~
44-171-917-2982.
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FCC waived prime-time access rule (PTAR) for
several former Fox affiliates, saying impact of loss of
syndicated off-network programming would offset potential
competitive advantage that waivers would give stations.
Each station WNRW-TV Winston-Salem, N.C., KSHB-TV
Kansas City, WFTS-TV Tampa and KNXV-TV Phoenix) was
dropped involuntarily as Fox affiliate and later signed
affiliation deals with ABC or CBS. Stations said they
already had contracted to buy off-network programming on
assumption that PTAR wouldn't apply to them as Fox
affiliates, and asked FCC to waive rules that would prevent
them from using shows now that they had become Big 3
affiliates. FCC noted that it already had decided to repeal
PTAR effective Aug. 30, 1996.

TC) International received $7.55-million contract
from USIA to design, manufacture and install several
high-power shortwave broadcast antennas. Contract with
TCI subsidiary Technology for Communications International
could grow to $13 million if all options are exercised.

Time Warner sold rights to large collection of films
and TV programs to German RTL network for $240 million,
companies said. Deal includes about 50 films and 500 hours
of programming from TW libraries.
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Consumer Electronics

A Section of Television Digest with Consumer Electronics

STATE OF THE INDUSTRY

Sales to dealers, from EIA, for 4th and final week of Aug. and year to date:

AUG. 1994 % AUG. 8 MONTHS 8 MONTHS %

19-25 WEEK CHANGE 12-18 1995 1994 CHANGE
TOTAL COLOR TV... 933,602 972,394 - 4.0 442,401 14,966,239 15,567,124* - 3.9
DIRECT-VIEW.... 905,947 952,018* - 4.8 430,287 14,549,945 15,247,911* - 4.6
I @4 600000 841,019 895,129* - 6.0 409,358 13,327,923 14,096,372* - 5.5
TV/VCR COMBO..  64,928* 56,889 +14.1 20,929 1,222,022* 1,181,539 + 6.1
PROJECTION. .... 27,655* 20,376  +35.7 12,114 416,294* 319,213 +30.4
TOTAL VCR#....... 517,177 604,132 -14.4 241,667 8,732,073* 8,389,570 + 4.1
HOME DECKS..... 452,249  598,444* -24.4 220,738 7,510,051* 7,238,031 + 3.8
CAMCORDERS. . ... .. 150,933* 139,123 + 8.5 31,687 2,052,478* 1,883,099 + 9.0
LASERDISC PLAYERS 5,836 7,752  -24.7 3,442 159,415 169,402 - 5.9

Direct-view TV 5-week moving average: 1995--558,239; 1994-643,320* (down 13.2%).
VCR deck 5-week moving average: 1995--297,394; 1994--345,376* (down 13.9%).
TV/VCR 5-week moving average: 1995--43,721*; 1994--40,086 (up 9.1%).

Camcorder 5-week moving average: 1995--81,285*; 1994--80,109 (up 1.5%).

* Record for period. # Includes TV/VCR combinations.

OCT. JAPAN SHOW IS TARGET FOR DVD TRUCE: Negotiators for rival MultiMedia CD (MMCD) and Super
Density (SD) alliances last week struggled to keep substance of fast-track digital videodisc (DVD) peace

talks off front pages of Japanese newspapers. However, by week's end, source close to SD alliance in Japan
said talks with MMCD officials were proceeding smoothly with goal of achieving agreement on unified
standard by annual Japan Electronics Show (JES) in Oct.

Scenario seemed to give credence to those who predicted that if agreement was to be reached between
factions, truce would come sooner rather than later. Subject of discussions last week, we're told, was how to

bridge MMCD and SD error-correction and modulation systems, with talks also aimed at finding face-saving
way to embrace bonded SD discs and single-substrate MMCDs as one big happy "family" of media.

Optimism was fueled by one SD source who told us alliance has decided to scrap plans for unified SD
pavilion at JES in favor of prototype demonstrations at individual company stands. We're told sides actually
came close to sealing agreement early last week, but were stalled by objections from SD hawks such as
Thomson and Matsushita. At recent Berlin Internationale Funkausstellung, Thomson was particularly vocal in
its plea not to destroy SD "momentum" (TVD Aug 28 p8). Moreover, Matsushita is known to be sensitive to
patent implications involving its single-sided "SD-9" media and key component development, such as
dual-focus laser.

Japanese newspaper report that 7 SD companies met in Tokyo and decided to "hold their ground" in
negotiations was denied by both sides. Philips Key Modules Pres. Jan Oosterveld, a leading member of
MMCD negotiating team, dismissed report, as did high-level SD executive who asked not to be identified.
Oosterveld told us that negotiators for both sides remain optimistic about reaching agreement and that
nothing had occurred at Tokyo SD alliance meeting "to diminish that optimism."

DSS GLITCH -- '"NEGATIVE RUBOFF' WORRIES MARKET: As Sony downplayed significance of software
glitch that led it to halt shipments of Digital Satellite System (DSS), marketers worried that fallout could
hurt profitable business of DSS equipment and its home theater adjuncts. Sony meanwhile promised quick fix
that won't involve recall or physical service call but instead will come from 22,300 miles in outer space.
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Incident pointed more toward growing pains of new technology than long-term problem, but retailers
were concerned about its effects on business at time when DSS sales were on upswing again as result of
Thomson rebate promotion on RCA receivers. Exec. Vp Joseph Clayton acknowledged that Thomson
Consumer Electronics (TCE) is "concerned about the negative ruboff" for whole DSS category. Although
Sony and DSS broadcasters DirecTV and USSB gave no details as to exact cause, Clayton said TCE's
"presumption” is that problem arose when some satellite program transmissions moved to higher bit rate.

Software problem -- picture freeze and pixelization -- applies only to estimated 2.5% of customers who
bought Sony receivers, Sony spokesman said. He said company is working with program providers to correct
problem in "a couple of days" by transmitting correcting signal. DirecTv spokeswoman said about 200 Sony
box owners have called DirecTv or Sony. TCE official said RCA brand boxes hadn't experienced same
problem, attributing that to greater experience with system. TCE's Clayton agreed with Sony that difficulty
probably represented "a short-term problem that can be fixed quickly -~ it's not unlike a lot of things you go
through in the consumer electronics industry” when launching new technologies.

Exact source of problem has been elusive. DirecTv spokeswoman denied that glitches were tied to data
being transmitted via system. Yet, while problem appeared isolated, it threatened to cast pall over entire
DSS market as national media picked up story.

"This is a couple hundred subscribers... out of 800,000," DirecTv spokeswoman said. Situation is "going
to need a high-tech solution, so we're looking at a lot of different scenarios," including one in which Sony
supplies DirecTv with software code to transmit. "We're all working together," she said, but at our deadline
problem hadn't been isolated -- "but it has nothing to do with DirecTv's transmission, the satellite or
anything we're doing at the Broadecast Center." DirecTv currently is upgrading to MPEG-2 transmission and
is scheduled to complete process by late this month.

U.S. Satellite Bestg. (USSB) Pres.~COO Stanley Hubbard, whose company supplies DSS programming,
conceded that "we've all gone through growing pains," but downplayed significance of halting product
shipments and noted that internal Sony staff had uncovered problem before consumer complaints were
received. "Ourselves and DirecTv have certainly gone through growing pains in our compression software
over time," Hubbard said. "Really it was an internal Sony quality control problem that is being dealt with
properly. The Sony DSS unit is a good unit."

"The big problem to me wasn't the Sony issue, it was the general public picking up the sound bites of
problems with the 18-inch dish," said ABC Warehouse DSS Buyer Robert Frazier, who said picture problems
were detected with some in-store displays. "We probably had more feedback from current and potential
RCA customers who had picked this up as a problem with DSS as opposed to Sony product."

Some dealers were irritated by what they saw as Sony's lack of communication. One Western dealer
said that as of midmorning last Thurs. -- 2 days after Wall St. Journal article kicked off barrage of publicity
-- he hadn't received formal notification of any kind from Sony. Another major regional retailer told us:
"For me, not having an answer [from Sony] over the weekend is a real disservice to my customers."

Since shipping its first DSS product at $749, Sony has struggled to expand distribution, starting with Best
Buy, Circuit City, Sears and Tandy and gradually moving into regional chains. With mid- and high-end
models expected to be delivered nationally in Oct., most retailers remained optimistic. "It doesn't seem to
be that big a problem," said Christopher Walczak, vp of National Rural Telecommunications Cooperative,
which has sold some 1,000 Sony boxes since June and "received only a handful of calls in the last week."

1 i ntion bein i ituation -- including suspension of deliveries -- probably was
fanned by Sony itself and "Sony's traditional concern for quality," adding that some other manufacturers
might have ignored problem publicly.

3 L3 * b 3 3

TCE has started shipping GE-brand DSS receiver similar to first-generation low-end RCA model.
Although no suggested list price was given, some stores are said to be advertising it at $599 -- which
actually is same price as comparable RCA version at $699 less $100 rebate (TVD Aug 7 p11) —- with
speculation it will end up at street price of $499.

Having completed expansion to 3rd production line for receivers at Juarez plant, raising annual capacity
to more than 2 million, TCE now is pushing for OEM business and is in "intense discussions" with one
potential customer, with another one "close behind," Clayton said. Sony's problem, he suggested, "will make
some companies rethink how much they want to invest" in building their own DBS receivers. First DSS OEM
deal is expected to be announced soon.
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COLOR SALES OFF 5TH MONTH AS SLIDE CONTINUES: Although ing m against
record performance year ago, sales to dealers of direct-view eolor TVs (not including TV/VCR combos) were
off for 5th straight month in Aug. That's first such 5-month dip since first half of 1991, last year in which
sales were off for full year. Drop in Aug. was steepest of any month so far this year, off 15.6%, well beyond
11.6% decline in July. Seasonally adjusted rate in Aug. was consistent with that of first 7 months, showing
industry pointed at annual sales of 23.3 million sets, well off record 24.7 million sets sold last year.

i in combos and projection TV, which apparently are headed toward record
year. Seasonally adjusted sales rate for projection sets continues to run well above 800,000, as it has in each
of last 4 months. Rate in Aug. was 860,700, bringing rate for year to date to 831,000 —-- which would be 30%
ahead of record 636,000 sold in 1994.

m w 15.7% in Aug., which is one of lowest volume months for category. Seasonally adjusted
sales rate of 2.18 million represents major drop from rate of 2.6 million in July, and brings rate for first 8
months to 2.29 million -- which still would surpass 2.02 million sold in 1994.

\'4 k 1 f 2nd straigh nth, with huge drop in final week's figures (which
accounted for 45% of total) offsetting gains reported earlier. Sales still were running 3.8% ahead for year to
date. Annualized rate in Aug. was 13.16 million, lowest of any month since Feb., and 4th straight month of
decline. For first 8 months, sales were at annualized rate of just under 13.5 million.

Increase in camcorder sales was lowest for any month since Feb., but seasonally adjusted rate for first 8
months of 1995 stood at 3.6 million that, if maintained, would represent 12.5% gain over record 3.2 million
sold to dealers in 1994. Here are EIA's figures on sales to dealers for Aug. (for year's first 7 months, see

State of the Industry):

Product Aug. 1995 Aug. 1994 % Change Aug. 1993
ot Ncollon=r s 1,997,367 2,292,492* -12.9 1,884,987
Direct-view... 1,930,752 2,241,870* -13.9 1,850,314

TV only...... 1,791,763 A2 775105 -15.6 1,749,802
TV/VCR combo. 138,989* 120,120 +15.7 100,512
Projection.... 66,615* 50,622 +31.6 34,673
Total VCR#....... 1,147,084 1,201,616 - 4.5 1,030,562
VCR decks..... 1,008,095 1,081,496* - 6.8 930,050
Camcorders....... 249,725* 238,382 + 4.8 213,418
Laserdisc players 14,680 20,828 -29.5 19,559

* Record for any Aug. # Includes TV/VCR combinations.

WHAT'S A U.S.-MADE TV, ANYWAY? Nobody really knows. While most statistics -- including those we
derive from EIA and Commerce Dept. figures -~ refer to U.S.-made set as one with final assembly
performed within these borders, this definition is becoming increasingly passé.

There's evidence that even TV manufacturers don't agree on definition when reporting data to EIA -- as
shown in Consumer Electronics Group's recent survey that indicated that 54% of all TVs sold here in first
half were made in U.S. (TVD Aug 14 p8). In that survey, CEG defined "U.S.-made" set as one that underwent
"any assembly" in U.S., leaving respondents to interpret meaning of phrase. It's good guess that
manufacturers included as U.S.-made sets many that were finally assembled in their Mexican plants.

. A_s_LQr_fml_assgmmy, using EIA's own "production” figure and subtracting Commerce Dept. data on
imports indicates that about 2/3 of all TVs in total U.S. supply (EIA "production" figure) were assembled in
other countries in first half of this year (see table next page).

n for describing U.S.-made set as one whose principal value is in U.S. parts
and labor content -- which would yield entirely different result. One shorthand way te figure that is to
classify as U.S.-made any set whose picture tube is made here -- tube being biggest single cost factor in
direct-view sets. That probably would work out about same as attempting near-impossible chore of isolating
exact U.S. content. EIA lists N. American initial equipment picture tube sales as 21,480,000 last year
(excluding exports, but including tubes made in Canada by Mitsubishi). That would come out to 85.4% of
EIA's "production” (total supply) figure of 29,230,000 for 1994.
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Another way to figure who made what where is to ignore boundaries of N. American Free Trade
Agreement (NAFTA) countries and tally "North American made" TVs. In its picture tube sales figures, at
least, EIA seems to be leaning toward that approach by mcludmg Canada-made tubes as domestic --
presumably committing it to include Samsung's giant tube plant in Tijuana when it starts producing.

Combining Commerce Dept. data on imports from Canada and Mexico with EIA figures shows that some
9,638,000 color TVs -- 80.9% of 11,920,000 total supply —— were assembled in NAFTA countries in first half
of thls year. For same period last year, 10,077,000 of 12,464,000-set supply -~ almost identical 80.8% --

were assembled in N. America.

Five-year tabulation, 1990-1994, of EIA total supply ("production") color TV figures (excluding
projection TV) minus Commerce Dept imports indicates that 41.7% were assembled in U.S., dropping to

30.5% in 1994 from 50.6% in 1990. However, Commerce Dept. figures on domestic color v production
indicate 61% of sets were assembled here durmg 5-year period. Both tabulations agree, however, that 61%
of color TV's dollar volume was in domestically assembled sets in 1990-1994.

Here's tabulation of U.S.-assembled sets vs. imports for first half, based on EIA "production" (total

supply) figure and Commerce Dept. import data, compatible with our previous estimates:

TOTAL TV SUPPLY, FIRST HALF 1995 vs.

U.S.- % % of
Assembled Change Total
Color TV 1995.... 3,981,000 -22.8 33.4
1994.... 5,160,000 -12.7 41.4
B&W TV 1995. ... 0 - -
1994. ... 0 == e
Total TV 1995.... 3,981,000 -22.8 31.6
1994.. 5,160,000 -12.7 38.7

1994
% % of Total b
Imports* Change Total Supply Change
7,939,000 + 8.7 66.6 11,920,000 - 4.4
7,304,000 +32.8 58.6 12,464,000 + 9.2
666,000 -22.0 100.0 666,000 -22.0
854,000 - 7.1 100.0 854,000 - 7.1
8,605,000 + 5.5 68.4 12,586,000 - 5.5
8,158,000 +27.1 61.3 13,318,000 + 8.0

U.S.A. Pavilion at Berlin Internationale
Funkausstellung, sponsored by EIA, was low-keyed compared
with huge glamorous exhibits by European and Japanese
manufacturers. Some U.S. companies that do business in
Europe, such as Harman International and Gemstar, had
booths separate from pavilion. Twenty manufacturers
exhibited in 10,000-sq.-ft. pavilion, mainly smaller
companies in audio, phone, accessories and digital fields.
Exhibitors: Alta International Sales, Amfo Trading, Audio
Products Inc., Bumper Industries, Cerwin Vega, Command
Communications, Comstream, Digital Media Group, DTS
Technologies, Earthquake Sound, Kash N' Gold/Telemania,
Lyte Optronics, Natcom Electronics, Peerless Sales,
Recoton, Regal Electronics, Sima, SSI Corp., Tasco,
Videonics. Consumer Electronics Shows and U.S. Embassy
also had booths.

Rex Stores reported income climbed to $2.51 million
in 2nd quarter ended July 31 from $1.96 million year earlier
on 18.9% sales increase (see financial table). For 6 months,
income grew to $4.09 million from $8.58 million on 22.4%
sales increase to $183.89 million from $150.26 million. Aug
sales jumped 28% to $33.1 million vs. $26 million. For year's
first 7 months, sales rose 24% to $212.3 million from $171.7
million. Sa.me store sales increased 3% for Aug., but dipped
2% for year.

All-format ATV decoder was demonstrated by Hitachi
at SMPTE convention in New Orleans last week. Invitation
said demonstration focused on technology to receive "all
forms of TV transmission," analog and digital. Attendees
quoted Hitachi estimate that technology would add $50 to
cost of set.

Lien on Emerson trademark was lifted as part of
$80-million refinancing package obtained by Emerson Radio
from lender Congress Financial. Deal for $60 million
revolving credit and $20 million for capital revises
agreement Emerson signed with Congress on emerging from
Ch. 11 bankruptey in March 1994, extends it one year to
1998. Congress had obtained lien on trademark to "provid<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>