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?IOTOCOLOR: AP's unique color news
€lice, now serving over 1000 network tele-
19n stations and key independents around
hiworld.

\$ an AP PhotoColor subscriber, you can
10 worrying where your next color slide will
‘01e from. Twice a week you'll receive ten
35m color slides by the fastest air service
—10re than 1000 quality slides a year, re-
ihg to current events, continuing stories
I news in the making.

or details and our free catalogue, contact
Ornearest Associated Press representative,
all Bob Eunson at AP headquarters: 50
{Ckefeller Plaza, N.Y., N.Y. 10020. (212)

U-1111. THE ASSOCIATED PRESS

B



VOLUME 13 30 Blockbusters/22 in Color
VOLUME 12 52 Blockbusters/28 in Color
VOLUME 11 52 Blockbusters/30 in Color
VOLUME 10 40 Blockbusters/31 in Color
VOLUME 9 215 Blockbusters/109 in Color
VOLUME 8 39 Blockbusters/19 in Color
VOLUME 7 44 Blockbusters/19 in Color
VOLUME 5 43 Blockbusters/13 in Color
VOLUME 4 40 Blockbusters/21 in Color
VOLUME 3 41 Blockbusters/25 in Color
VOLUME 2 40 Blockbusters/15 in Color
VOLUME 1 32 Blockbusters/20 in Color

VOLUME 14 COMING MARCH 24

FILM FESTIVAL 78 78 new first-run motion pi
VOLUME 1A 25 Blockbusters/17 in Color
VOLUME 2A 22 Blockbusters/13 in Color
STARLITE 1 30 Star-Studded Features/16 in Col
STARLITE 2 46 Star-Studded Features/34 in C
99 FILM FAVORITES from Tobacco Road to

a Tree Grows In Brooklyn alongside Jack Benny, Je
and Laurel & Hardy

30 ASSOCIATED FEATURES

first-run comedy, romance and adventure ‘
THE FAST 23 first-run, exciting films of the 50'snﬂ

18 SPECIAL FEATURES including such stars@s
Bette Davis, Peter Sellers, Natalie Wood, Mickey Roo
Marilyn Monroe and Fred MacMurray

THE CHARLIE CHAN FILM FESTIVAL |

21 of Charlie Chan’s best motion pictures il

67 HALF-HOURS

BOURBON STREET

77 SUNSET
- BEAT (39 HOURS)

STRIP (149 HOURS)

Miami, New Orleans, Los Angeles and Hawaii provide the glittering
tocales for the stars of these proven 396 hours.of off-network detec-
tive-adventure entertainment.

The style and action in SURFSIDE 6, BOURBON STREET BEAT,
77 SUNSET STRIP and HAWAIIAN EYE makes this a natural and
very commercial across-the-board combination.

Wayde Preston stars as Christppher Colt who
{s named by President Grant to act as an
undercover agent for the Federal Government
to investigate the widespread lawlessness
along the frontier in the 1870’s.

NEW SALES INCLUDE:

WEMT, Bangor; WMSL-TV, Decatur; KIEM.
TV, Eureka; WSMS-TV, Ft. Lauderdale/
Miami: KHOL-TV, Holdredge/Kearney;
KTVM, Medford; WWOM-TV, New Orleans;
KPHO-TV, Phoenix; KRCR-TV, Redding;
KZAZ-TV, Tucson/Nogales.

william Reynolds stars as?d
tain with Robert McQueen
I newspaper correspon
36th Infantry Division from &
ings to the allies’ march int®

NEW SALES INCLUDEY
WMSL-TV, Decatuf: K
WSMS-TV, Ft. Lauder

Medford; KRSD-TV. Rapid
TV; Redding; KOLO-TV.
Sioux Falls, S.D.:
Nogales; KRGV-TV: 1
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THE PROFESSIONALS

13 half-hour TV SPORTS
SPECIALS in COLOR highlighted
by 23 Pro-Stars from Basketball
with Wilt Chamberlain to
Rodeo with Larry Mahan,

&
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BOSTON SYMPHONY
ORCHESTRA

26 one-hour TV CONCERT
SPECIALS featuring conductors

William Steinberg, Richard

MARINE BOY
78 exciting half-hour
underwater adventures in

COLOR starring Marine 8oy,

Neptina and Splasher

MAN IN SPACE

6 one-hour TV SPACE SPECIALS
{5 in COLOR) about America’s

trip 1o the moon and its
consequences.

5 N
mr ‘4‘.

COUNTRY MUSIC HALL
26 swinging Country § Western
halt-hours in COLOR hosted

by award-winning recording
star, Carl Smith.

NIGHT TRAIN

26 one-hour rhythm and blues
vanety programs showcasing
today’s big Nashwille sound.

Erich Leinsdorf, Charles Munch,

Produced with Ine Cocperation of the
United States Air Force and NASA

Burgin, Aaron Copland.

b appers and The Family in
VUiPARKLING OFF-NETWORK SERIES

F TROOP | MISTER

ROBERTS

NO TIME
(T

.g"'a_ ! {41
= o
> Ty ¥ L. I-l'|'.'

V. ity

65 HALF-HOURS 30 HALF-HOURS 34 HALF-HOURS

The Army, Navy and Air Force provide the theme for these proven 129
half-hours of off-network cornedy entertainment. MISTER ROBERTS and
NO TIME FOR SERGEANTS, based on the Broadway and motion picture
boxoffice hits, jnin the hilarious antics of television's own smash success,
F TROOP, for a winning across-the-board programming combination

w5 »

‘Warner ‘B16s.-Seven Arts

NEW YORK « CHICAGO = DALLAS

DOME . DADPLCINAMA . 1 10DAM

+ LOS ANGELES - TORONTO - LONDON « PARIS
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Rosel Herschel Hyde Robert Taylor Bartley Robert Emmett Lee Kenneth A. Cox James ). Wadsworth Nglcholas Johnson H. Rex Lee
1966- 1968- |

1946-  CHAIRMAN 1952. 1983 1963 1965

Lee Loevinger “E. William Henry Frederick W. Ford Newton N. Minow T.A M. Craven John S. Cross Charles Henry King
1963-1968 1962-1966 1957-1964 1961-1963 1937-1944/1956-1963 1958-1962 1960-1961

S

*John C. Doerfer Richard A. Mack George C. McConnaughey  Edward Mount Webster  Frieda Barkin Hennock ~ George Edward Sterling Paul Atlee Walker
1953-1960 1955-1958** 1954-1957* 1947-1956 1948-1955 19481954 1934-1953°

Eugene H. Merrill Robert Franklin Jones Atbert Wayne Coy Clifford J. Durr Ray C. Wakefield “Ewell K. Jett
1952-1953 1947-1952 1947-1952 1941-1948 1941-1947* 1944-1947**
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Charles R. Denny, Jr. Paul A. Porter William H. Wills James Lawrence Fly Norman-S. Case George H. Payne
1945-1947 19441946 1945-1946 1939-1944 1934-1945 1934-1943°

Anning S. Prall Hampson Gary
1934-1937 1935-1937 1934

Frederick . Thompson Thad H. Brown Eugene 0. Sykes Frank R. McNinch Irvin Stewart
1939-1941 1934-1940 1934-1939" 1937-1939
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Served as Chairman Deceased

STEINMAN TELEVISION STATIONS . Clair McCollough, Pr€
WGAL-TV Larcaster—MNHarrisburg—York—Lebanon, Pa. o WTEV Providence, R.1./New Bedford—Fall River, Mass. ¢ KOAT-TY Albuquerqué,
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he Federal Communications Commission has

a lot to sav about the speed of change in
electronic communications technology and in
what direction these changes should go. In turn.
others in government. and particularly Congress.
have a lot to say about the Federal Communi-
cations Commissicn.

These developments come as Commission
Chairman Rosel H. Hvde approaches the end
of his term (this June) and his long career in
government. He will continue to serve until a
successor is chosen. Next vear he will be 70.
the mandatory retirement age.

In his recent appearances hefore the Senale
and House Communications Subcommittees.
Hyde displaved his comprehensive knowledge
of communication matters. This, plus his long
experience in dealing with Congress has given
him an effectiveness not apparent on the surface.

The story of communications expertise oper-
ating within a political environment is the theme
of this issue. The Commission’s relations with
Congress and the Executive. the direct and in-
dirvect pressures from all sides are described
within the framework of the realities of govern-
ment in a democracy.

This comprises a blend of factors: personal-
ities. ideologies. pressure groups. technological
advances, social issues and the legislative proc-
ess. Somehow. decisions are made and things
get done.

Commissioners often complain that tight-fisted
controls over budgets prevent them from doing
an adequate job. But with the FCC’s decisions
aflecting the citizen at so many points. the checks
and balances built into the Federal Governmeut,
of which appropriations is one, have their sal-

utary side.

The Congress and the Commission

FCC Chairman Rosel H. Hyde testifies before Senate Communications Subcommittee.




My Favorite Martian

The E\'ns—Novak Report

Maurice Woodruff Predicts

Truth or Consequences
Laurel & Hardy
Crusader Rabbit
| & Portfolio #1—Twenty-two Specials

| and more, all from MPC. .‘.\
- TN




Queen for a Day

The Donald O'Connor Show

9 Specials:
Big Cats, Little Cars
The \\-’onderfulnglEl il:lorses

Jack Paar: And A Funny Thing
Happened on the Way to Hollywood

Wall St., Where the Money Is

China: The Roots of Madness

Do Blondes Have More Fun?

The Really Big Family
Nation of Immi

We'll be at the Sheraton Park Hotel,
Suite C 240 March 23—March 26.
Please drop in. We're looking forward to
celebrating our new name
with our old friends.

METROMEDIA
PRODUCERS
CORPORATION




KBO:R |
50,000 watts on 670 ke.

(25,000 watts night)

BRITISH COLUMBIA

WASHINGT O}t

E . j Daytime Primary

Nighttime Primary

KBOI is the new giant of the west. Its 50,000
watt signal emanating from the capital of the
state, Boise, spans a vast empire. . ..

By day, it reaches into every corner of ldaho
— the first communication medium to do so —
and sends its powerful signal into areas of
Utah, Nevada and Washington. By night, it en-
compasses eight states.

Through its regional news and weather reports, its entertainment, its cultural,
informational and public service broadcasts, KBO! will provide a continued and
expanded service to the rich, expanding west.

10

BOISE, IDAHO

50 kw on 670 kc daytime
25 kw nighttime
CBS

k { REPRESENTED BY
r KATZ RADIO
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tThe Moon! EMBASSY
. (I’'s not only SMART
It's FUN!)

A Orbit with AVGO EMBASSY PICTURES CORP./TELEVISION
At NAB Convention - Shoreham Hotel - Suite 708D



Announcing

e
oDz EMBASSY'S

GENE WILDER
DICK SHAWN

COLOR

' _ A —AJ;; | !
| ;- THETIGER
| ‘ AND THE

ROBBERY PUSSYGAT

ANN-MARGRET
STANLEY pr<h VITTORIO GASSMAN

JOANNA PETTET _
JAMES BOOTH ELEANOR PARKER
COLOR

FRANK FINLAY

‘ )0 | COLOR

-

REDHEAD

ROSSANO BRAZZI|
GERT FROBE
RUTH LEUWERIK

GIORGIO ALBERTAZZI

\ GATH
A AT
THANK YOU oSN

MARTHA HYER

A“ NT COLOR

LISA'GASTONI
LOU CASTEL
SHOREHAM HOTEL GABRIELE FERZETTI

SUITE 7080
{ % COLOR




I£12 is plus programming. Added-starters

i “28 for 68’ group. A dozen carefully

iced movies for prime time and late viewing,
icred to supplement our previous
aes and your present schedule.

)

B
BRIGITTE BARDOT
JACK PALANCE
FRITZ LANG
MICHEL PICCOLI -
GEORGIA MOLL

COLOR

5 -

 THE EMPTY
CANVAS

A BETTE DAVIS
| HORST BUCHHOLZ
CATHERINE SPAAK

COLOR

&)

ALWAYS
ON
SUNDAY

EDDIE BRACKEN
UGO TOGNAZZI

'{ONG KONG
- FAREWELL

' | GARY MERRILL
NTONELLA LuALD)
HENR| SERRE

F V\ 3
- N L
‘

"

LET'S
TALK ABOUT
WONEN

VITTORIO GASSMAN
SYLVA KOSCINA

~COLOR

ON OF
ELCID

MARK DAMON

ANTONELLA LUALDI

BARBARA FREY
COLOR

3 off-net; the rest
first-run on TV

PLUS

all-important



— 28 feature films that span the spectru I, _

"
NEVA“A audience composition. Movies for prime
late viewing. For children and adults. '

SM"H Eleven off-net blockbusters equalling thi

STEVE MCQUEEN office success with similar ratings on AB%

KARL MALDEN
ARTHUR KENNEDY more that are first-run on TV, with equa|||

COLOR sive local track records.

THE BAP[R |
OF THE
GOLDEN BUL!

STEPHEN BOYD
YVETTE MIMIEUX

COLOR

SANDS OF
THE KALAHARI

STUART WHITMAN
STANLEY BAKER
SUSANNAH YORK

WHERE
LOVE
HAS GONE

SUSAN HAYWARD
BETTE DAVIS

COLOR

%\ W,THO&

Sra
@

SHOREHAM HOTEL |
|  SUITE 708D




B

fiive the whole story at the NAB Convention. Come
see why these stations bought the 28 in '68:

e
e
ersburg
148 City
ancisco
s ork
¥ ¢isco
Rouge
e i

hin

WLW-D Dayton

WLW:| Indianapolis
WDAI-TV San Antonio
WBBH-TV Fort Myers
KTAL-TV Shreveport
WITY Jackson
KFSA-TV Fort Smith
WDAM-TV Hattiesburg
WFBC-TV Greenville
WBIR-TY Knoxville

IMILTON BERLE
'| COLOR

KZAZ-TV Tucson

KTVT Fort Worth
WMAR-TV Baltimore
KOLO-TV Reno
WSOC-TV Charlotte
WTM)-TV Milwaukee
WAST Albany

KTHV Little Rock
WOSU-TV New Orleans
WKRG-TV Mobile

WNAC-TV Boston
KELP-TV £l Paso
WJBK-TV Detroit
WHEN-TV Syracuse
KPRC-TV Houston
WTV) Miami
KGMB-TV Honolulu
WTIC-TV Hartford
WIIC-TV Pittsburgh

WFGA-TV Jacksonville

WAGA-TV Atlanta

SHOOT LOUD,

LOUDER | DON'T
UNDERSTAND

MARCELLO

MASTROIANNI
RAQUEL WELCH

COLOR

TIMES SEVEN

SHIRLEY MACLAINE
ALAN ARKIN
MICHAEL CAINE
PETER SELLERS

COLOR

The SECOND BEST
SECRET AGENT IN THE
WHOLE WIDE WORLD

PICTURE MOMMY DEAD
WHERE THE BULLETS FLY
An EYE FOR AN EYE

The TERRORNAUTS

The HELLBENDERS

0SS 117—
MISSION FOR A KILLER

A MAN CALLED ADAM
PISTOL FOR RINGO
TENDER SCOUNDREL

THEY CAME FROM
BEYOND SPACE

The SILVER SPOON SET
A PLACE CALLED GLORY
VIVA BANDITO

MAMBO

The DAYDREAMER

The WACKY WORLD
OF MOTHER GOOSE

MAD MONSTER PARTY

SANTA CLAUS
CONQUERS THE MARTIANS

JACK FROST
ROMEO & JULIET

IF“ sometting SPECIAL vo» AVCO EMBASSY PICTURES CORP./ TELEVISION

e



THE LAST PROM

Four teen-agers go o a Senior Prom; but one of them will
not return. An explosive film that touches close to home-
perhaps your home. A film that highlights every commu-
nities' teen-age driving problem! !

DEATH DRIVER

A successful 40-year-old businessman, an outstanding high
school athiete and his classmate have a Christmas rendez-
vous with destiny. See how their lives intertwine for a briet,
tragic moment — that lasts forever!

TWO WHEELS TO ETERNITY

A program spotlighting the accelerated motorcycle boom
in the U.S. with its concurrent social upheaval. A challenge
to all communities and viewers to stop the boom from
becoming a bust-up!

APPALACHIAN HERITAGE

It starts with “Strip mining"* and ends with people stripped
of all human dignity. An incredibie look at refugee
Americans lost in America's own front lines of democracy.
For a shocking look at the nightmare that once was the
great American Dream, see Appalachian Heritage.

AVCO EMBASSY PICTURES CORP./TELEVISION




THE

PHIL
DONAHUE
SHOW

instant involvement!

Tis exciting new concept in daytime programming intimately involves women in the
tntemporary issues affecting their daily lives. More than an interview program, more
tan a phone format, the show’s style of electronic involvement is audience participa-
‘tin at its most intense and entertaining. Phil’s studio guests are world famous person-
‘Eties discussing today’s issues in today's idiom—laying it on the line about birth, death,
€X, marriage, divorce, religion, race, alcoholism, bigotry, cancer, mental health, crime,
plitics, war, drugs, youth, children, single woman, married woman...and woman. Unlike
(rer hosts, Donahue is not locked into his studio: modern, portable video tape equip-
rant frequently take him off the stage—and provocative programming always takes him
Ctof the ordinary. Every subject on the minds of women is on the Phil Donahue show.

© A full hour a day, in color, on tape
® First run in your market
© 52 weeks, available for August 15 start

In 18 Months he's Wrapped up 70% Share
of the Dayton Daytime Audience!!

SWITH
%@%/
&

SHOREHAM HOTEL
ITE 708
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A contemporary series of 5 minute COLOR video-tape
programs designed to attract the important 18-49 women’s
audience who want to be hip —not hippy.

Muscles are for men. Woo the women in your market with this unique
concept of non-vigorous exercise that develops shapely figures— |
for the gals and for the station! :

“Be Feminine” is flexible: strip it as a spot carrier/slot it as an
insert in women's programs/spiral it into a 15 minute show.
“Be Feminine’' is being stripped successfully on all five Avco /

Broadcasting stations—morning, noon
and mid-afternoon...proof of her
versatility in drawing shares of femme
viewers throughout the day. For a
share of your local dollar, put Hanna
on the spot in your market now.

A “Queen of Iceland’ beauty contest winner,
Hanna Penrod is a former swimming and gymnastic
instructor. Now the mother of three active

children, this internationally famous

celebrity is her own best on-the-air promo.

dO do = the kid from outer space’:

k N\
‘-,..‘\--w\ ~ /

-

.'/ == :_ ‘»‘) ~

This space-age “kid” has already been
to the moon—and to the top of markets
across the country. Ask WNBC-TV in
New York, where he's been pulling top
shares of audience as Saturday morn-
ing lead-in to the network’s program-
ming. Ask RKO General. In fact, ask
us—at NAB.

Toqay’s trend in TV programming for children is away from violence. Avco Embassy
anticipated the trend. As a strip or a weekend show. DODO will Do It in your market!




ALL-NEW
CINGINNATI
SOUND

A brand new, up-tempo, happy sound that started
in Cincinnati.

The Cincinnati Sound is a story telling sound...

a youth-oriented sound...an electronically
augmented sound...the sound of today’s musical
activists, telling it like it is today.

Over 30 cast principals with big-name guest stars in
show-stopping production numbers. Recorded in
color on video tape, before live and lively audiences.

A2 '-1 Rg

" : *Audience and related data hereln are based on estimates provided by the
L : source Indicated and are subject to the qualifications Issued by this service.

| W,

OLOR, on video tape, 52 shows (39 + 13 repeats] are available for August 15 start. [

1. AVCO EMBASSY PICTURES CORP. /TELEVISIQN | % vote

%
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l':“’lill!' —WINNER 3 ACADEMY AWARDS ‘1‘

ewnrs @ i

FELLIN 3 _WINNER 2 ACADEMY AWARDS x' ;UN |
AN

'YESTERDAY, TODAY MARKere

N0 TOMORROW —winNER 1 ACADEMY AWARD
Mar I'1d(Je Italian Style —vomivarep For acapemy awarp

(.lasa“““a .70 —NOMINATED FOR ACADEMY AWARD 6@

AVCO EMBASSY PICTURES CORP./TELEVISION
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ginal contracts run out. Track records for these titles are outstanding. They've been
mimed prime time, daytime, Late Show, Early Show — stripped and showcased. And

gﬁirst time you can get a crack at one of the greatest lineups in syndication today — as

ip coming up with great shares of audience.

KICKOFrrY CATALOGUE
33 FEATURE FILMS

including

 "TWO WOMEN”

Sophia Loren—Best Actress

“Divorce-Italian Style”

Best Original Story and Screenplay

\\E\'\\&‘) y

“fE YOU READY FOR THESE TREND-SE TTING
" MOVIES THE FIRST TIME AROUND?

" % invittation
RARAA R 0

iE SONS OF '“..;"de"
RCULES | 19

"Oly thematic two- -way pro-

T‘nng available as both 13 full '.
heature fllms and 26 one-
llffhangers

14 feature films
All in COLOR

, 14 almost perfect crimes
All strong programming.

14 surprise endings

IlL AVCO EMBASSY PICTURES CORP./TELEVISION M

26 ACTION FEATURES
A/l in COLOR

SCOTLAND
YARD

39 stories of the most
glamorous international
agents —set in the most
}} glamorous international
s\ locations.

39 mystery adventure
programs not generally
available since their
ABC NETWORK run.*

*13 new programs added to
round out the series!

Qg’\\WIT/./ %, |

S



programs, use this check list. Tear out this page
and mail to:

E. Jonny Graff, Vice President for Television, Avco
Embassy Pictures Corp./Television, 1301 Avenue of
the Americas, New York, N.Y. 10019, (212) 956-5528.

PLUS 12

28 FOR 68

APPALACHIAN HERITAGE
THE LAST PROM

TWO WHEELS T0 ETERNITY

THE PHIL DONAHUE SHOW

BE FEMININE WITH HANNAH ... m
DODO — The Kid From Outer Space . . Il
HAYRIDE

TOP TIME

KICKOFF CATALOGUE

ADVENTURE 26

SONS OF HERCULES

INVITATION TO MURDER
SCOTLAND YARD

It's Smart To
Do Business
With A Company
On Its Way
ToThe Moon!

PICTURES CORP./ TELEV ‘




 AMERICAS TEENAGERS
WHAT IT'S LIKE

% foadcasting has used the Being involved in our big country and
“¥ipn screen to portray the nightmare its big problemis is a major responsibility
“inage traffic fatality. By showing for us as broadcasters. We are

4y of one tragic couple, we e 5 ® producing more programs like “The

"1 scare many youngsters into a Last Prom.” On the hopelessness of
lizlion of how easily a moment organizations. The Peace Corps used. it Appalachian natives who trade poverty
“Afessness could bring them death. in Malaysia to explain the traffic in the mountains for misery in big

d f've apparently succeeded. problems in America. city ghettos. The unpleasant revival
““prganizations have written for The program has garnered major of V..D. The hU'.“‘“‘ sqﬂ’ering of dope

' Phts of our TV documentary, awards. An Emmy, a Sloan Medal and addicts. The frightening rise of crime.

€ Ist Prom.” The film has been the only 1968 Educational Award These are not pretty pictures on our

Feid in high schools, colleges— from.the Association of Television screen, but they make our viewers aware
/9 enforcement groups and civic Program Executives. of problems we can no longer ignore.

»m

BROADCASTING CORPORATION

| N .
* WLWT Cincinnati / WLWD Dayton / WLWC Columbus / WLWI Indianapolis / WOAI-TV San Antonio / RADIO: WLW Cincinnoti / WOA!I Son Antonia

Pshington, D.C. / KYA & KOIT San Francisco / Represented by Avco Radio Television Sales, Inc. W WDC-FM Washington, D.C. / Represented by QMI.



The great T

US. Communications p
less than 12 months.

KEMOTYV Apr.1, 68 - WXIX-T!
it was a very good year.

o

US. Communications...Now Coast-to-Coi

WPHL-TV
Philadelphia

Channel 17 is USC's Flagship
Station and the top local
independent.* Al three and a
half years young, it has been
lauded for its diversified
entertainment fare which
includes distinguished films and
more live basketball coverage
than any other television station
in the country

KEMO-TV

San Francisco

In a single year, Channel 20 has
captured the heart of

San Francisco. Exciting
programming and locally
produced syndicated shows
make KEMO-TV a prime
example of what an imaginative
independent can do.

*ARB January 1969 7:30-11 PM
Sunday-Saturday; 5-7:30 PM Monday-

WXIX-TV
Cincinnati/NeV

Channel 19 is Cincinnal§
independent. After just ,

of operation WXIX-TV h'l'
become Cincinnati's NUIS
station Monday through §
from 4 to 5 PM." By I|II|n;
important void, WXIX-TV:-
given Cincinnati viewerss
choice. In entertainment

communily alfairs

WPGH-TV
Pittsburgh

Channel 53 is the newes
USC's stations. Heré, 8
Cincinnati, a USC _slatlo'e .
the market's only mdepr
ARB gave WPGH-TV @&
and a 20% share ond ""‘;
basketball game telecasy
19 days after the station
operation. The future 100
bright in Pittsburgh!




|

4

ut on.

WBMO-TV*
Atlanta

Coming soon! By July of this
year a test pattern commences
via Atlanta’s most powerful TV
signal. In August the real thing
happens, and WBMO-TV will be
the fourth new USC "put on”
In just 17 months!

KJDO-TV

Houston/Rosenberg

USC's Houston station will be
our sixth independent. By 1970
we'll be bringing people a
wider variety of programming in
6 major metropolitan markets
coast to coast. An amazing feal!

3TV stations in

1g.1,68 - WPGH-TV Feb.1,69

There's a lot to U.S. Communications that meets the eye.
For one, three new television stations we put on during
the last twelve months. With two more on the way.

Plus the oldster of the group that's maintained its position
of dominance in the nation’s 4th market, Philadelphia
Fact is, USC is blazing new trails in the broadcast industry
from coast-to-coast. U.S. Communications may be only

a year young, but it seems some companies learn to run
before they walk.

U.S. COMMUNICATIONS Corporation
Headquarters: 1500 Walnut Street
Philadelphia, Penna. 19102
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The
Technique

Of the MOTION
PICTURE CAMERA

by
H. Mario Raimondo Souto

Mr. Souto, one of the world's
foremost authorities on the motion
picture camera, has put together the
perfect textbook for both the pro-
fessional and amateur cameraman.

This book is the first comprehensive
study of the modern film camera
in all its forms, from 70mm giants
10 the new Super 8s. Comparative
material is included on virtually all
film cameras available from the
U.S.A., Britain, France, Russia, Ja-
pan and other countries.

Techniques of filming, from band
held cameras to cameras mounted
in airplanes and helicopters are
thoroughly covered.

Profusely iilustrated with easy-to-
read line drawings.

Hard covered, 263 pages with index
and glossary as well as comparative
charts.

$14.50 each

| TELEVISION AGE BOOKS

L]
|
| 1270 Avenue of the Americas |
| New York, N.Y. 10020 |

|

| Gentlemen:

| Enclosed find $ for  copies of “The |
Technique of the Motion Picture Camera.” |

Name ...,

1 Address ............coiiiiiiiiinannn, |
Co) YRR l
State . .................. Zip wca:.. e |

| Add 50¢ per copy for postage and handling.
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Letter from the Publisher

The threat to free speech

At probably no other time in the history of broadcasting in the i
United States has this industry faced so many basic issues. '

In discussing these issues with FCC Commissioners and with mem-
bers of the Commission stafl, as well as with several Senators and aIL
Representatives (in preparation for this issue) there emerge many |
alarming signals. There are proposals before Congress that can
seriously affect everv radio and television operation in the country.
(See bills introduced at this session of Congress on page 76)
Most broadcasters mav not be aware of the imminence or importance
of this legislation. Many of the bills introduced at each session do
not have a chance of passage and the legislators know it. But there
is always the 92nd Congress and the 93rd and the 94th—and a change '
in political climate can spur passage. Further, a bill that may not
affect one group of broadcasters can set off a chain reaction aflecting
the entire industry, like the spark from the fire of a neighbor’s house.
For example, an independent radio station operator may have no
interest in what happens to a bill calling for regulation of television
networks. But in a closely inter-related business every piece of pro-
posed legislation aflects the entire industry—whether it deals with
multiple ownership, cATV, or so called concentration of control.

Major issue

The major issue facing broadcasters—and the public as well—is
that of freedom of speech. The First Amendment sets forth the basic
concept. It is sacrosanct in the hearts of Congressmen and their
countrymen. But the restraint of free speech will not come by a
frontal attack on the First Amendment. It will come through the side
door, through seemingly innocent and, on the surface, needed legis-
lation to correct an obvious deficiency in the body politic. Herein
lies the booby trap. As our lead story points out, Congressmen are
hyper-sensitive to the broadcast medium. When they see or hear
something on the air with which they take exception, their immediate
thoughts are toward framing legislation to curb that which thev find
objectionable.

If a Representative or Senator walches a commentator with whom
he violently disagrees, or if he sees an entertainment program he
considers in bad taste, or if he hears an editorial on the air contrary
to his views, he wants to do something about it. (It is interesting |
to note that the Congressmen do not have this reaction to the printed |
page). The FCC at times has had to remind Congress diplomat ically
that Section 326 of the Communications Act precludes the Com-
mission from regulating programming. Even Sen. John O. Pastore (D-
R.I), as much as he is opposed to violence on television, recognizes
the free speech problem. “How are you going to write,” he asked in |
a recent hearing, “a rule that dictates what a program should be. I
am afraid vou are going to get into this question of censorship if 1
have read the Supreme Court opinions properly during the past
35 vears.”

Most Congressmen arve accessible and willing to listen to both
sides of this important issue. It remains for the individual broad-
caster to sit down with his Representatives and Senators and explain
how legislation, as well meaning as it might be on the surface, can
transgress the concept of free speech and vitally affect the public
interest.

Cordially,

/ot
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We’re more interested in
jnformlng a curious audience

than in winning awards.

Maybe that’s why we ke ep
winning awards.

lews 7"—Reporter-Photographer Larry
ebs: First Prize, TV Newsreels from
"ite House News Photographers Asso-
ntion; Leon M. Nevitt Journalism Award
m D.C. Fire Fighters Association;
1IMY Award from Academy of Televi-
n Arts and Sciences, D. C. Chapter,

'IMAL Radio News'' — Outstanding

(2sapeake Associated Press

I'ws Operation Award from the N NIRG
:F

R
badcasters Association. g \’%ﬁ

Ustanding Public Affairs Series ’h -,

Aard from the Chesapeake Associ-

Ustanding Editorializing Award
I’ the Virginia Associated Press
Badcasters Association.

Ctificate of Recognition for Better
Han Relations by the National Coun-
O3f Christians and Jews,

P Contribution to the American System
Ylaw and Justice, the Silver Gavel Award
irn the American Bar Association. (2)

7_‘ School Beil Award for Distinguished
?'//cg in Reporting and Interpreting
=(cation from the Nationa! School Pub
["2elations Association,

birge Washington Honor Medal Award

™ Freedoms Foundation at Valley

Cle.

ff'e Gilmartin Sportscaster of the Year
'Othe District of Columbia by National
“Itscasters and Sports Writers.

tlesion Age, March 24, 1969
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“Claire and Co Co"—Ohio State Award
from Institute for Education by Radio-
Television; MAMM Award from American
Association of University Women; Citation
from Organization of American States

“Here's Barbara” —. Barbara Coleman:
MAMM Award from American Association
of University Women; Program Award for
Excellence in Production and Broadcast
from National Association of Television
Program Executives.

Bt o
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Public Aftairs Specials

“The Sweet Smell of Freedom”—Ohio
State Award from the Institute for Educa-
tion by Radio-Television; Superior Award
for News Broadcasting from Virginia
Associated Press Broadcasters; EMMY
Awards for Production and Producer-
Director from Academy of Television Arts
and Sciences, D.C. Chapter.

‘“We Have Not Forgotten''—George
Washington Honor Medal Award from
Freedoms Foundation at Valley Forge.
EMMY Award from Academy of Televi-
sion Arts and Sciences, D.C. Chapter,

“Lincoln’s Last Day”—Emmy Awards for

O 4 LastD
\ /)_\‘ production, cinematography and pro-

ducer-director from Academy of
Television Arts and Sciences, D.C.
Chapter,

By

The Evening Star Broadcasting Co.
Washington, D.C.
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WTARTV

Norfolk, Virginia
Channel 3—CBS
‘announcesthe
appointment of
Harrington, Righter
and Parsons, Inc.

as national
representative

Effective April |




More backup keeps us up front
with news in Milwaukee

One reason for WTMJ-TV’s biggerviewer head-
count: a news staff headcount twice that of our
nearest competitor! Extra manpower gives us
extra speed. Last presidential election, for ex-
ample, our own network team typically kept us
thousands of votes ahead in reporting key local
races helped garner 51% of Milwaukee
viewers against 26% for the runner-up station.*
More backup also mearis greater depth for such
popular features as our News-4 Probe. These
documentary series take a penetrating look at

controversial issues as they relate to Milwaukee.
WTM]J-TV serves Milwaukee through the most
advanced broadcasting facilities around. .. plus
helicopter and mobile units for quick on-the:
spot coverage. We can serve you through
Harrington, Righter & Parsons.

LOOK FORWARD TO WTMJ-TV
The Milwaukee Journal Station « NB

WTMJI-TV

*Based on an ARB coincidental weighted composite
study of the threé Milwaukee tv stations covering

election results from 7 to 11 P, M. November 5. Subject
to qualifications listed in said report.
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March 4, 1969

Mr. Bob Gamble

News Manager

The WFBM Stations

1330 N. Meridian Street
Indianapolis, Indiana 46202

Dear Mr. Gamble:

We wish to take this opportunity to thank you and others
at the WFBM Stations for the assistance and cooperation
we received which made it possible in the early stages
of the inspection program to expose abuses. In fact,

it was through your efforts that we were able to effect
the first arrest for issuing inspection stickers without
performing actual inspections.

We, who are responsible for the administration of the
program, as well as the Indiana State Police, who are
specifically charged with supervisory and enforcement
responsibilities, are well aware that fears have been
expressed that such abuses can keep a state-licensed,
privately-operated vehicle inspection program from
serving the public interest.

It has been proven that these '"misfits'" can be detected
and eliminated by a concerted effort on the part of those
who want a strong inspection program and, with continuous
impartial field supervision of inspection stations and
personnel, supported by firm enforcement and disciplinary
policies, the reputation and integrity of concientious
inspection stations will be protected.

We sincerely request your continued support and
cooperation,

Sincerely,

Lot R € ocrem—
Willard L. Walls

Administrator
WLW/eag

The station that

serve:




CITY OF INDIANAPOLIS

RICHARD G. LUGAR, MAYOR

December 6, 1968

Mr. James Hetherington

WFBM Stations

1330 North Meridian Street
Indianapolis, Indiana 46202

Dear Jim:

Thank you for your editorial entitled "Flanner House and Watkins Park #2"
dated November 27, 1968.

! deeply appreciate your original editorial, your giving me an opportunity

to reply, and your subsequent editorial. | believe that this type of
exchange offers one of the prime ways in which complex issues may be
brought to decisions with full public knowledge. 1| am certain that the

final Park Board agreement is superior to anything which would have been
drafted prior to your editorial and my reply.

Sometimes, | realize that you are unaware of the good effects of your
editorials. | felt it only fair to point out that the constructive
points raised in your initial editorial led to a superior agreement and

many hours of discussion under the guidance and careful draftsmanship
of Mark Murphy.

Sincerely,

Richard G. Lugar

Mayor

RGL :mep

BSt sells best. eewesm
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Where else but... [T 99

Sy

The Fleming Company—nation’s largest independent grocery
distributor—operates 11 major distribution centers from Topeka.

Topeka TV viewers staff the nerve center for 1850 supermarkets
in 13 states ... $1,100,000,000 annual sales.

They measure advertising effectiveness, consumer acceptance
and caselot movement of everything going through Fleming’s vast com-
puterized inventory—that requires 2,225,000 sq. ft. of warehouse.

What these Topekans see on WIBW-TV affects their working
lives, just as it affects the private lives of the great bulk of Kansans in
the populous eastern third of the state—where 25 of the people live.

WIBW-TV earns its ratings with the best of CBS plus community-
involved, people-endorsed programming...as the only commercial
VHF station in the state capital, plus 50,000 additional home subscribers
on 48 cables.

Where else but Topeka can you sell headquarters of a very BIG
customer and pick up 150,000 homes at the same time? Avery-Knodel

can show you how...or call 913-272-3456.

TV Radio FM
Topeka, Kansas

Affiliate: KGNC, TV Radio FM, Amarillo, Texas

Letters -
to the
Editor

On weighting techniques

I enjoved reading vour article
The Share llolders (TELEVISION A
February 24. 1969, page 27). |

1 would like, however, to clar
a point regarding the “radical |
versal in NBC and CBS primety |

Although NBC has made g
ains, much of the disparity betw
1967 and 1968 is due to fai
weighting techniques employed
ARB in the pasl.

As noted in your article, upweig
ing smaller families in 1967 resul
in reduced viewing levels. But, it
an older, smaller famuly-orien
CRS which benefited this p
cedure. Acain, lo quote from y
article, “. . . ARB studied the sil
tion and found that weighting byt

i household head (now in effe
tended to give a truer picture.”

fn other words, in November
1967, CBS looked better and N
worse than thev should have. NB
current leadership based on age
household head weighting refl
more accurately the true rating sto

Mv analysis of the ARB Novem!
1968 sweep in 83 three-or-more t
tion markets in which all three T
works have equal facilities res
some slieht differences from the 0¥
all results shown in vour article.

The one major differences: of
total dav tv homes share base,
and NBC affiliates are tied in numl
of wins. Ilere is the result of !
analysis, showing number and |
cent of alliliates leading markets
total day by tv homes share:

83 Equal

TV Age 106 Facility
Markets Markets

=+ A P ﬁ

NBC 14 415 41 482
CBS 56 52.8 41 482
\BC 6 5.7 3 35

*Includes ties
Source: ARB November 1968
AL coH
Special Research [(’Ez_l*;
New Yo

Television Age, March 2% 1




CONTINUEZ TO

Chorckep Les Femmes!

ANQTHER

130

NEW FIRST RUN
COLOR HALF HOURS

DIVORCE
COURT

As a broadcaster, you are already in the business
of cherchezing les femmes. Why not make it a delightful business,
like some of the nation’s leading bon vivants, among them:

New York WOR-TV Seattle-Tacoma KTNT-TV Phoenix KPHO-TV Fresno KMJ-TV
Los Angeles KTLA-TV Buttalo WGR-TV Flint, Mich. WJRT-TV Poland Epring WMTW-TV
Philadelphia WIBF-TV Hartford WHNB-TV Winston-Salem WSJS-TV Bristol, Va. WCYB-TV
Detroit WJBK-TV Milwaukee WITI-TV Toledo WSPD-TV Evansville, Ind. WEHT-TV
Cleveland WIW-TV Kansas City WDAF-TV Wilkes-Barre WBRE-TV Bangor WLBZ-TV
Washington, D.C. WTTG Stockton KOVR Rock Island WHBF-TV Bellingham, Wash. KVOS-TV
Pittsburgh WIIC-TV Providence WJAR-TV Knoxville . WBIR-TV Charleston. S.C. WUSN-TV
Dallas-Ft. Worth WFAA-TV Cenver KBTV Pensacola WEAR-TV Chico, Calif. KHSL-TV
Indianapolis WTTV Columbus, Ohio WTVN-TV Roanoke, Va. WSLS-TV Panama City, Fla. WJIHG-TV
Houston KPRC-TV San Diego KFMB-TV Decatur, 11l WAND Tucson, Ariz. KGUN-TV
Atlanta WAGA-TV Asheville. N.C. WLOS-TV Springfield, Ohio  WSWO-TV West Palm Beach ~ WEAT-TV

No matter what the competition, ":Divorce Court” consistently tops the
program it replaces. And delivers excellent audiences, adult audi-
ences — particularly the kind you are cherchezing.

No wonder 130 new color half hours will soon be ready — in time for
Fall programming, This year, be the bon vivant of your market with . ..

DIVORCE COURT

Syndication’s only first run drama-type
program available on a strip basis

g

LM 30 ROCKEFELLER PLAZA, NEW YORK, N.Y. 10020 - (212) C/RCLE 7-8300 / Chicago » Los Angeles . Dallas - Greensboro

m
wn
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This is the Beaulieu ~ €
R16B ‘“Automatic.”

Can you find ;
the battery? A

Our cameraman isn’t wearing it. He doesn’t have to. Because
Beaulieu’s rechargeable nickel cadmium battery is built right
into the camera handgrip. Powerful? The 1000 mA model
will shoot eight 200 ft. magazine loads on a single charge.
But just as important, you can replace the battery with a fully
charged spare in seconds. With the Beaulieu 16mm, there’s
no need for batteries strapped around your waist or swing-
ing from your shoulder.

Take another look at the R16B ““Auto-
matic”’. That's a 200 ft. daylight-load
magazine on top, a sync pulse gener-
ator plugged into the side, and an
Angenieux 12-120mm zoom lens [Faag
out front. Now how much would
you say the entire outfit weighs?
Including the battery.

If you guessed as little as 12 pounds,
you guessed too much. It's 102
pounds! And the price is just a
little over $2,650!

You don’t have to give up criti-
cally important features, either.

40

Like rock steady pictures. Like a mirrored shutter, for refler |
viewing with no prism between the lens and the film plane

You also get the finest automatic exposure control syster
ever built. A Gossen light meter measures the light intensiti
coming directly through the lens. And it electronically con
trols a miniaturized motor that instantly rotates the Angé

nieux’s diaphragm ring to the correct aperture setting. Nc
footage is lost due to rapidly changing light conditions

Sync sound is no problem. Your Beaulieu R168 "/\Utg'
matic”’ teams up naturally with professional recos
ers, such as Nagra and Uher, for sync sound filming

That’s pretty good for a little over $2,650. melcu-
larly since you couldn’t get this combination in any
other camera even if you spent twice as much.

CINEMA < Boeaquliei

A DIVISION OF HERVIC CORPORATION

. er 8
To receive literature on Beaulieu 16mn_1 .and Suif)inesl
cameras, or Heurtier projectors, please visit your nefl
camera store or write Cinema Beaulieu, G€ aksé\

Office: 14225 Ventura Boulevard, Sherma—l_r:S Wes

California 91403 or New York Office: 1 10023.

68th Street, New York City, New York

¢
T'elevision Age, March 24, 196
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This ad wont win any awards

YOU COULD GET A REAL BANG OUT OF THIS

THIS TANK TRUCK COULD BE CARRYING AND DAN AMMERMAN CONTINUE CHAN-
ALMOST ANYTHING...LIKE SULPHURIC NEL 13'S EXCLUSIVE TELEVISION IN-
ACID, OR-NITRIC ACID. OR ANY VESTIGATION INTO WHAT SOME HAVE
ONE OF THE HUNDREDS OF DANGER- CALLED “"ROLL-

OUS CHEMICALS THAT PASS THROUGH ING DEATH"’
HOUSTON EVERY DAY. oN OURCITY
TONIGHT, AT 6 AND 10 PM, DAVE WARD STREETS...

But our in-depth News Probe on this subject did. It

won the Texas Headliner’s Award for ‘Best Spot News KTRK'TV
Coverage In The State.” The first time the broadcasting  HOUSTON, TEXAS
media was eligible 10 receive their coveted journalistic CAP'TAL CITIES

award.

It you're looking for ‘spot’ coverage of another kind, BROADCASTING
call your Blair man. He's got a nose for news, too. Ours. CORPORATION

Srvision Age, March 24, 1969



[he eleventh annual

KMTV TELEVISION AWARDS

Each year, we recognize outstanding service to the public through KMTV.

For 1968, the awards honored the Omaha Urban League for its coordination
of a weekly program called *“The Hiring Line.”” To date, almost one thousand
people have found jobs through the program.

Jack V. Clayter and K. Patrick Okura of the Omaha Urban League received the
awards and were congratulated by Julian Goodman, President of the National
Broadcasting Company, who addressed Nebraska and lowa business and civic
leaders attending the presentation.

Mr. Goodman delivered a widely-quoted speech on freedom of information.

Of the awards, he told the audience they were *‘a demonstration of the fact
that KMTV cares about its community, cares about community betterment and
that it does something about it.’

K M TV NBC for Omaha and Lincoln

Represented by Edward Petry and:Cd

MAY BROADCASTING COMPANY
KMTV, Omaha + KGUN-TV, Tucson
KMA, Shenandoah + KFAB AM.FM, Omaha

1968 television awand

(mmmmmmwm(m.
7 i o
K. PATRICK OKuRa

12 Television Age, March 24, 1964
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3. Johnson tries three 40-second piggys

e S. C. Johnson Co. is attempting to place three 40-
wec1d contiguous commercials in over 100 markets in
la fringe and primetime. The problem confronting the

[ and stations is how to charge for the time.

air savs they'll charge twice the minute rate. Another
mar rep said his stations would do the same, but if
thezommercials are broken up into a 40 and an 80
(wch may be done if two minute slots aren’t available)
the:lient would be charged the minute rate for the 40
anithe minute plus the 20 rate for the 80. The company
wod have to pay the minute rate for the 40, it was ex-
plaied. because most stations don’t have a 490-second
ratand don’t want the problem of trying to pick up a
105 fill out the slot.

1e rep believes that when Johnson made similar buys
inhe networks thev were charged double the minute
ral whether they ran together or split. He added, how-
evl. that they probably won’t be able to land a deal lik
tn: in spot.

Coputerized timebuying at B&B

lere are many problems to overcome before either
the\RB or Nielsen computerized timebuying svstems can
ga acceptance, but seldom mentioned is the barrier pre-
séi:d by comparable systems now used or in the plan-
nn stage al agencies.

:nton & Bowles, for example, already has the first
phe of its Console Spot Buying System (CSBS) in
opation—and successfully, savs the agency. B&B is
tuently developing additional CSBS phases which are
irlar 1o Nielsen’s “Teleprocessing in Timebuying”
{’I T) svstem, which is less ambitious in scope than the
ALY operation.

35BS works as follows: (1) Rep submits avails to
dgicy; (2) avails are put into computer by media de-
Piément via console; (3) avails are ranked by pre-desig-
nad criteria by computer; (4) buyer selects spots and
OLrs them from reps; (5) confirmed spots are indi-
3] and stored in computer; (6) upon receipt of ma-
OhE-rtrmlal»Ie rating data, purchased spols are auto-
ically re-rated.

iB is convinced computerization of spot buying will
#d up, eventually achieving the long-soughl' goal of
g buyers from clerical functions.

Wihattan Cable aims for first place

ev York’s lower Manhattan cable tv system expects
10 ave more subscribers than any other single syslem
ator by the end of 1970. Manhattan Cable, whose
ifichlse ncludes all of the island below 86th St. on the
4 Side and 79th St. on the Wesl, says it has alreadv
Seed up 11,000 subscribers. With 375.000 families in
‘area they expect to have over 25,000 customers by

t : ’ .
ht;:f(;‘;l&(;;‘lhls vear. They project 100,000 subscriber

S;c'ne company is also planning more program origina-
5, both on film and live. The system already carries

B ; .

f;]'ml”d University basketball games and some con-

?dk. _]ll addition the cable will soon carry the new
ational channel 21 from suburban Long Island.

. .
Wiision Age, March 24, 1969
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Opposition kills ABC station deal

The threat of opposition to the proposed purchase
of WKTR-Tv Davion by ABC has killed the deal. The in-
evitable delavs in FCC hearings would make it difficult to
hold to a contract price, according to Richard H. Rigg
president of Kittyhawk Television Corp.. owners of the
UHF outlet. Price for the station was reported to be
$1,850.000.

The opposition came from Springfield TV Broadcast-
ing Corp., which owns a competilive UliFer, WKEF
William L. Putnam, president of Springfield, threatened
to fight the purchase through the courts in addition to
battling the transfer belore the FCC. Pulnam has been
an active figure among UIF forces for vears.

New ball teams to score early on NBC-TV

The NBC-TV baseball Game-of-the-Week, which be-
gins its fourth season April 12, will open ils coverage
with early season games showing the four new franchise
teams in action. The National League’'s San Diego Padres
and Montreal Expos as well as the American League’s
Kansas City Rovals and Seattle Pilots will all be covered
in early programs. When the pennant races start taking
shape, NBC.TV will telecast the most important games.

The 1969 schedule covers 25 Saturday afternoon
games, three Monday night primetime games. the All
Star Game. the best three of five divisional plavofls and
the World Series.

Is the honeymoon about to end?

The entente cordiule between the T'CC and Capiiol
thill mav be short lived. Although Sen. John O. Pastore
(D-R.1.) complimented FCC chairman and the Com-
mission on the joh thev are doing (see The Senate and
the FCC. page 58). you can expect some fireworks from
the House side.

One indication was the full House Interstate and For-
eign Commerce Committee’s approval of the Investiga-
tions Subcommittee report on the wBeM-Tv “Pot Party.”
In an unprecedented action. the vote was 16 to 0 accus-
ing the station ol staging the episode. The FCC has not
made a final disposition of the case. although there was
hehind-the-scenes conilict between the Commission and
the Subconunittee. The Subcommittee has two additional
reports in readiness: one on the Fairness Doctrine and
Section 315: the other on the transfer of the Overmyer
licenses. Both reports are crilical of the Commission.

There is also a great deal of sentiment expressed by
Commiltee members that the FCC exceeded its authority
in issuing the cATV rules. Hearings will be held before
the Communications Subcommitiee, probably starting in
late April (see The louse and the FCC. page 60).

BAR to supply tv data
All three forms of tv ad expenditures—Ilocal. spot and
network—will be available now that Broadcast Adver-
tisers Reports will be releasing data through TvB.
While final details on the tvpes of reports to be issued
have not been compiled. there will be at least monthly
totals plus expanded quarterly and annual reports.
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|7 FIRST WITH 90 MINUTES OF AUTHORITATIVE NEWS

L

OM FRAWLEY DICK BIESER
News Director Day Editor

DON WAYNE BOB TAMASKA
News Editor News Film Supervisor

WALTER CRONKITE

TOM HAMLIN ED KRAHLING
Sports Director City-County-Government

ICK UPTHEGROVE MORT BEACH
orter-Photographer Downtown Dayton

ANDY CASSELLS JOE WISSELL
Springfield News & Features Reporter-Photographer

R

LYLE STIEG HERB GATES
News-Sporis-WPAFB News Reporter

REGIONAL CORRESPONDENTS

ROGER SHARP —Springfield
KEITH WOLFRAM — Middletown
BOB CROFT—Lima

DEAN SHAFER— Wilmington
DOC BOSWORTH— Columbus

. IKE BRIGNER SKIP HAPNER
‘horter-Photographer Reporter-Photographer

liami Valley viewers with a need to know what's
appening locally, regionally, nationally or around
e world pick WHIO-TV. Here's the award-winning
rst team with complete coverage of news, sports,

GIL WHITNEY LINDA HOEFLING
Reglional News News Coordinator

weather and business. A full hour of local, regional
and state reporting split by the highly-regarded CBS
Evening News with Walter Cronkite. To keep up
with the fast-changing world around you, watch—

PEgIG NEWS

WHIO-TV—6-7:30 p.m. Monday thru Friday O‘.Q

All eyes are on ‘Wlllﬂ n/’

TWENTY YEARS OF RESPONSIBLE SERVICE TO THE MIAMI VALLEY 00 O
G1e TS
- * Broadcasting Corporation stations: WHIO AM-FM.TV, Dayton: WSB AM-FM-Tv. Atlanta: WSOC AM-FM-TV. Chariotte; WIOD AM-FM, Miami; KTVU, San Fran

tsion Age. March 21, 1969

0-Oakland; WIIC Tv, Pittsburgh
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Here Come
the
Doodletown
Pipers

Six great seasonal shows
Spring is Bustin’ Out.
An American Holiday
Beach Party
Harvest Hayride
Way Out West
Christmas Party
Undated and flexible

Videotaped
in color on
location

Sold to Golden West in Los Angeles...Cox in San Francisct
Time-Life in Denver... Corinthian in Houston ... Hubbard in Al
querque...LIN in Decatur...And to these important independf

among others.. XETV, San Diego.. KLAS-TV, Las \/egos...\/\/S/\/\"
Nashville.. WIRL-TV, Peoria... WREX-TV, Rockford ... Get in t0f

with Bill Mulvey . . . Triangle Program Sales ... (215] TR 8.97"




Business barometer
#

ih December figures in, 1968 totals for spot, local and network compensation can be
. calculated. The spot total broke t he billion dollar mark for the first time,

f standing at $1,002.9 million, 15.1 per cent above the '67 total of $871.7

rll million. Local's total was $441.4 million, 21.0 per cent above the $364.8
|

million the year before. Network compensation in '68 was $249.9 million, 1.6
per cent above the '67 total of $245.9 million.

ember figures were up all along the line. Spot rose 32.9 per cent to $82.4 million
from$62.0million in '67; local increased 23.7 per cent to $46.9 million from

' $37.9 million the previous year; network compensation went up 7.0 per cent

:l to $22.6 million from $21.1 million in '67.

9% larger stations (above $3 million in annual revenue) did best in spot, rising 37.3
per cent. Medium-size stations (between $1-3 million) rose 25.8 per cent.
Small outlets (less than $1 million) increased 23.3 per cent.

Comparable local figures: up 24.5, 23.4 and 13.7
1 = per cent ; compensation data: up 6.7, 7.5 and
| $82.4 l 8.5 per cent, respectively.

NATIONAL SPOT

Next issue: January local and compensation data.
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In today’s fast-pé_ced world ?"
between continents and their
shrunken by global communie
need for truth emerges greater |
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ple want to know! And, i
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peers for excellence
'KPRC and KPRC-

news awards than
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THE WAY IT HAPPENED

Newsfront

tion awards preview

ce, poverty and the multitude
ssociated problems formed the
for a majority of entries in
§ year's National Academy of
'E@]lision Arts and Sciences’ Station
Aw-d and Special Citation.

I'n regional winners are compet-
wie for the Station Award Emmy
whh will be presented at a Tele-
¢&n Assembly of the NAB Con-
wion Wednesday morning March
#6.here are an additional 10 final-
ﬁ:in the competition for the Spec-
il Citation certificate.

‘Ule Station Award is presented
_h}he outstanding community serv-
werogram. The award is now in its
¢ year. The Special Citation to a
on being given for the second

¥k, honors innovative program-
mii; which enhances the lives of
Rt .
dislvaniaged young people, moti-

145 them 1o make the most of their
:_I‘inrtunities, or fosters frank “di-
E:ue” and effective cooperation in
itnterest of community stability.
|

Biries double. One hundred sta-
tﬁ?, submitted entries this year,
tledle the number of last year. This
ite a $25 increase in the entry
1 A station could submit only one
frcram for the Station Award and
Il for the Special Citation.
b Man Caravan produced by

Wrds. wriL-Tv Philadelphia and
Wty Madison Wis., an educa-
H(al station are up for awards also
Mioth categories but with different
Bizrams in each.

Wlies was done by more than 140
:ision profesionals in all ten
#lpter cities of the Academy. Judg-
of the finalists was done by two
.els composed of prnminenl' indi-
¥uals in the fields of government,
'gion, business, law and the arts.
8 .omprising the panel which judg-
fithe Station Award finalists were
V' Timothy J. Costello, deputy
Wor of New York: Benjamin E.
.-Itein, National Director, Anti-
Iamation League; Miss Rosamond
-&’-lch, radio-tv director, New York
*¢ Health Service Administration:

evision Age, March 24, 1969

E. Richard Heldeman. assistant to the
president for the executive office.
Hunter College. New York: Miss
Duncan MacDonald. of the execu-
tive committee of the National Coun-
cil of Women.

Judges for the Special Citation
were Dr. Sterling W. Brown. Na-
tional Conference of Christians and
Jews: Commissioner George F. Mec-
Grath. of the New York City Depart-
ment of Correction: Percy Sution.
Manhattan Borough President. and
Mrs. James E. Spalding. Executive

Committee YWCA.

Here they are. [ollowing is a sum-
mary of the programs nominated for
the Station Award:

Something For Nothing. produced
by wriL-tv  Philadelphia. A half-
hour film which examines people who
are tempted to live bevond their
means by the  “dollar-a-week”
“nothing-down™ promises of con-
sumer fraud artists. The program
attempls to educate and caution the
public.

Appalachian  Heritage.
by wiwt Cincinnati. This 60-minute
special examined the problems of
adjustment.  housing,  employme:t
and education faced by over a mil-
lion people who have migrated from
Appalachia into the industrial cities
of the North during the last 20 vears.

Color Me Somebody produced by
KING-TV Seattle is an hour-long pro-
sram whose objective was to docu-
ment for the aflluent and apatheic
whites of this middle class eity that
Seattle has a race problem.

We Are All Policemen produced
by wnsce-Tv New York was the con-
cluding part of a 20-part
“Crime and the Community.” The
program offers the opinion that the
crime problem will only  be  sue-
cessfully met 1o the extent that
aroused citizens personally  want it

produced

serics,

1o Dhe.

Beggar At The Gates produced by
wBZz-Tv Boston is an hour-long pro-
oram  which attempis 1o stimulate
reevaluation of what our society be-
lieves in and in the institutions
through which we express those be-
liefs.

Job Man Caravan produced by

South Carolina FTV is up for an
award in both categories. This half-
hour segment is one program of a
series whose purpose is lo motivate,
inform and employ the disadvantaged
vouth of S.C. by providing an inter-
change of information via an enter-
tainment format.

Heal The Hurt Child produced by
Ksp-Tv  St. Louis. The inadequate
care of emationally disturbed chil-
dren in St. Louis where over 7,000
need  psvehiatric  treatment is  the
theme of this hour-long program.

Misterogers Special Program For
Parents  produced by WQED Pitts-
burgh. This 30-minute program was
shown three days after the assassina-
tion of Robert Kennedv, and was
designed 1o offer parents some guide-
lines so that they might provide their
children  with satisfactory answers
during that tragic perviod.

Operation Thanks—DParts 1 and 11
produced by KeMBTV San Diego,
Part | of this program is a film
which took special holiday greetings
and expressions of gratitude and ap-
preciation from the citizens of San
Diego to the fighting men overseas
who were unable to be home for
Christmas. Part 11 records the mes-
sages and responses of the service-
men who viewed the film.

Pretty Soon Runs Out produced
by wiA-Tv Madison. Part of a series
titled “The Inner Core: City Within
A City”. This segment dealt with the
problem of urban relocation. Part 1
of this 2145 hour program was a
filmed documentary on the problem,
Part 11 was an open panel discussion
between tenants and landlords.
Special Citations. T'he nominees
for the Speeial Citation:

Assignment: The Young Greats
produced by wriL-tv Philadelphia.
This hour-long program reports on
the suceess of one individual’s efforts
in organizing a self-help group. Aim
of “The Young Greats Society” is to
dwellers in  Phila-
delphia  with employment, housing,
education. reereation and pride.

The Urban Battleground produc-
ed by wne-ry Pittsburgh. Two half-
hour programs, parts of a series,
whese purpose was 1o explore the

provide slum
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entire spectrum of race relations.

Ya Es Tiempo—It's About Time
produced by wnNju-Tv Newark. A
half-hour show from a five show
series, exploring the feasibility of
effective community action training
by television for Spanish speaking
people. The central training theme
is community organization.

Opportunity Line produced by
KNXT Los Angeles. This hour-long
special chronicles what had been
learned about the disadvantaged un-
employed in L.A. during the five pre-
ceeding months of the regular Op-
portunity Line series. The special re-
views what had, is and needs to be
done to reduce unemployment.

The School That Would Not Die
produced by wpsu-tv New Orleans
1s a half-hour film documenting the
Adult Education Center of New Or-
leans where disadvantaged young
women are taught secretarial skills.
The purpose of the program was to
create total community awareness of
the school and to document the out-
standing manner in which the stu-
dents are prepared for placement in
industry.

To Be Somebody produced by
WTIC-Tv  Hartford. This half-hour
program focuses on the problem of
jobs for voung people in the ranks
of the hard-core unemployed. The
theme is explored by focusing on
two young men: a Southern Negro
with three vears of formal training,
taking part in an industry-sponsored
training program, and a high school
dropout making his living by ped-
dling dope.

Project Summer produced by
WMAL-TV  Washington. This half-
hour program is the last of a sum-
mer project series that was intended
to make the public more aware of
the recreational, educational and em-
ployment opportunities available to
them. i

Tell It Like It Is produced by
KPRC-TV Houston is a half-hour re-
port on some of the measures taken
to improve conditions in the poorest
black slum in Houston. The report
was filmed before, during and after
the concentrated effort to improve
living conditions and morale.

McCann and specials

It was a happy day for the agency
programming man when specials
ensconced themselves more or less
permanently in network schedules.

20

You might say specials made him
viable; if he had to depend on de-
veloping series for his clients, that
would be thin gruel, indeed, in a
package plan world.

Among the program men who find
specials not only a going thing but a
potentially growing thing is John R.
Allen, senior vice president of what
McCann-Erickson calls its Television
Programming Center.

He heads a department of a dozen
whose primary job is buying network
participations, but about 20 per cent
of the Center’s effort is devoted to the
development and purchase of specials.

Why he's optimistic. What makes
Allen optimistic about the future of
specials programming is the belief
that package goods advertisers, the
mainstay of television, are growing
more interested in the genre. “You’ll
see more of the P&Gs and the General
Foods’ buving specials,” he said.

Most sponsors of specials are not
in the package goods field. In the
1967-68 season about 30 per cent of
all the corporations who put their
money into specials could be classi-
fied as package goods advertisers.
These included Kraft, P&G, Bristol-
Mvers, Coca-Cola, Colgate, American
Home Products and Kellogg.

But the more tvpical names were
Timex, Chrysler, Hallmark, Chem-
strand, American Motors, Xerox,
General Electric, AT&T, American
Airlines, etc.

The interest in specials today, said
Allen, is due to the fact they’ve proved
themselves. The National Geographic
series, he pointed out, has gotten 40-
plus shares, and added that despite
the high cost of most specials, many
have come in with good cost-per-
1,000s.

“Specials are part of the menu that
the public wants on tv,” Allen said.
“There’s often a blanduess to series
and specials give a needed variety.”
He figures there’ll be about 300 en-
tertainment and documentary specials
on this season.

Three-year push. McCann has been
pushing the specials concept actively
for about three and a half years. “The
idea,” said Allen, “is that regular
network offerings do not always pro-
vide a perfect fit. But the special can
be tailored.

“We start from scratch. We ask the
client, ‘What is your problem? What
are you trying to accomplish?’ Once

we find out we look at what’s a
able and if we can’t find what
want we arrange to have it produ

Last season McCann clients sp
sored 15 specials, including some i
the most popular on tv—the Chatlf
Brown and National Geograpl i
series, Coca-Cola has heen runniné B
schedule of five Charlie Broi|
specials per season, with a new g
substituted each year. The Encyd |
pedia Britannica has been shari
the National Geographic series wi
Hamilton Watch. !

“Charlie Brown,” said Allen, “pi |
vides a communication value th
goes beyond advertising. That’s al
true of Travels with Charley, one |
the John Steinbeck specials we did-}
one for Coke and one for Ronson.

“You could say that spot announgl
ments are like the forward line in |}
foothall team, while specials are th}
backfield.

“If Coke has, sav, a new packaj¥
design, the client can get the stoif
to 30 million people instantly wi:
impact, as opposed to the frequelt
tactics of a participation packages

As an example of how a specil
can zero in on specific prospecty
Allen cited Dear Mr. Gable, which
Coca-Cola used for Tab to reach th¥
older, weight-conscious audience. .';.‘
appeal of the late matinee idol ga¥id
the hour show a 38 share when it wa§
aired last March. i

“We have seen how specials €a
jazz up a sales force and, in the righ
hands, they can be quite effective il

|
gelting more retail shelf spaces
Allen noted.

1l
Lots of ideas. There’s no shortl“

of ideas for specials, the McCann €8
ecutive finds. He sees large producef§
joining the spate of independents IF§
the production sweepstakes, ant
pointed to increasing interest by
MGM-TV, which has set up a doct
mentary unit, as well as Paramou
Tv and Screen Gems.

Allen is now working on two SpeSS
cials for Nabisco to expose their néi
corporate line, “Quality in ©
corner,” a reference to the triangul
logo long associated with the firm
cookies and crackers. Burger
has been discussing specials, W.h :
Allen has been working on an 1668
for specials with a particular clief!
in mind, though the latter has not J&4
been approached with it. All in -
specials are a prelty active ared for.
McCann-Erickson. 1

C
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Harold Essex, President
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Broadcasters—
Feeling the Freeze?

Defrost with Audimax and Volumax! We guarantee
to increase your effective radiated power.

Are your plans for increasing power on ice?
Well, here’s a quick way to beat the cold: call
us collect: (203) 327-2000! we'll send you
Audimax and Volumax FREE for 30 days. No
obligation.

Audimax is an automatic level control years
ahead of the ordinary AGC. It automatically
maintains appropriate volume levels and
eliminates distortion, thumping and pumping.

Volumax outmodes conventional peak limit-
ers by controlling peaks automatically with

out side effects. It's unconditionally guaran
teed to prevent overmodulation. Volumax
alone has typically provided a 4 to 1 increase
of average program power.

With this winning combination, we guarantee
increasing your maximum program power as
much as 8 to 1. You reack a bigger audience
with a more pleasant sounding program.

Why wait? Defrost with Audimax and Volumax
... the powerfu! pair from CBS Laboratories.

SEE THEM AT THE NAB - BOOTH 105
PROFESSIONAL

cut 069

PRODUCTS
ﬁ% LABORATORIES
¥ Mord
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A Divi f bia Broadcasting Sy
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Relations beticeen the FCC

and Congress have been

stormy but currently are

more cordial than they’ve

been in many years

Q W
Commss S

The view from the Hill

' rhe Federal Communications Commission and
ongress have had a stormy relationship over
1e years—fraught with pressures and politics,
earred by numerous skirmishes and marked by
ollision of competing groups. “Government
egulatory agencies” wrote William [.. Cary,
t former chairman of the Securities Exchange
“ommission, “are stepchildren whose custody
s contested by hoth Congress and the Executive
wut without much affection from either one.”
The FCC, the most publicized of the regula-
- ory agencies, is prone to a kind of paranoia
“ecause its functions are the least understood.
* Iven on Capitol Hill, there are those who share

o ‘wision Age, March 24, 1969

the popular misconception that the Commission
has specific powers of censorship over program-
ming—a power prohibited by both the First
Amendment and the Communications Act.

That the Commission’s actions in some areas
are often a little confused is readily understand-
able. It is continuously faced with a Hobson’s
choice. If the FCC acts, lawmakers complain
the

hounds of its regulatory authority. If it doesn’t

about the Commission’s going beyond

aci, another congressional bloc charges it with
dereliction of duty. Therefore, over the years
the FCC has been in the vortex of congressional

P

he.armgs, reports and investigations, and at
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Cox resign. Cox replied by pulling
Roger’s hair, and Rogers threw a
punch at Cox.

Fly got the White House to issue
an order forbidding high Navy brass
from testifying. After six months of
somewhat inconclusive hearings, Cox
resigned with a bitter denunciation
of the FCC, and in an impassioned
speech said that “poisoned shafts of
slander have been driven into my
heart.” He was succeeded by Clarence
Lea, a California Democrat. The hear-
ings droned on, and a few months
later evaporaled into oblivion.

The lHarris Committee investiga-
tion in 1957 provided some unex-
pected fireworks,

Speaker Sam Ravburn had pushed
through Congress a resolution setting
up a special legislative oversight sub-
committee. Oren Harris, an Arkansas
Democrat, who was chairman of the
House Interstate and Foreign Com-
merce Committee, was also selected
as chairman of the special committee.

‘Odyssey of the Files’

A young professor of constitutional
law from New York University, Ber.
nard Schwartz, was hired as general
counsel. Schwartz concentrated all his
efforts on the FCC. His tenure was
only of seven months duration, dur-
ing which he wound up ripping the
committee in a 30-page memo re-
leased without authorization.

The highlight of his departure was
a semi-comic “Odyssey of the Files.”
In the middle of the night. Schwartz
transported bodily (with the wid of
Clark Mollenhofl of the les Woines
Register and Tribune) 100 pounds of
Committee files to the apartment of
Sen. John J. Williams (R-Del.), and
thence to the home of Sen. Wayne
Morse (D-Orve.).

After things simmered down, Oren
Harris took control. The final upshot
of the investigation was the exposure
of the tragic case of Robert Mack (he
had accepted an $82,000 “loan” from
Thurman Whiteside, the attorney in
the Miami Channel 10 case). The in-
vestigalion also sel up stringent ex-
parte rules, and led to the eventual

56

resignation of Chairman John Doer-
fer.

In contrast to other agencies, FCC
has a unique regulatory problem. It
has to deal on a dav-to-day Dhasis
with an industry which has exploded
in the last few decades into the most
powerful molder of mass opinion in
the history of man.

And mass opinion is what makes
politics. In turn, Congress is made
up of politicians. As a result, legis-
lators regard broadcasting, particu-
larly television, with a mixture of

Another factor contributing to the |
FCC’s problem vis-a-vis broadcasting |
is the hvpersensitive nature of the in, |
dustrv to anv steps bv the Commis |
sion which might be regarded as cur
tailing its freedom. A regulatory tap
on the knee by the I'CC results in a
reflex action by Congress—inexor |
ably keved to the industry’s nervous
system.

This is not to sav that Congress is
composed of friends of broadcasting.
If such were the case, FCC’s job in
getting along with Conzress would be

Sen. John O. Pastore, Communications Subcommittee chairman

awe, fear, anger. and respect for the
potential of the medium in making
or breaking their political lives.
These feelings explain the reluc-
tance by Congress to alter the equal
time provision, Section 315 of the
Communications Act. They suspended
it only once, in 1960, and saw what
television did for John F. Kennedy.

simple—do nothing objectionable 10
the industry.

Although there is a sizeable broad-
casling constituency in Congress
there is also another, highly vocd
group which is captive of what may
be called an ideology. It can be de:
scribed as dogmatically anti-industr}s
and purports to represent the vast but

Television Age, March 24, 1969
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ugy mute audience of radio and
elesion, or the “public.”

| vmakers espousing this cause
cebto “uplift” tv programming as
vol as eradicate a myriad of so-
alll “evils” in the present system
i loadcasting. '

(:en thev urge the elimination of
rir: and violence without saying
v t can be done. (Sen. Pastore re-
uwed he “stavs awake nights think-
o2 bout this problem.”) They also
4y is bereft of quality fare, some-
un  without offering a solution.
e generally view Commissioners
\eieth Cox and Nicholas John-
soms their champions on the Com-
nizon. One of them, who preferred
to reveal his name, said this:

‘ohnson and, to some extent, Cox
itehe only members of the Commis-
10 who appear to have any idea of
wh course the FCC should take in
the ublic interest. Without them, the
pilc would be without a voice on
tie lommission,”

{at this is unfair to the other five
Lo missioners goes without saying.
It flects a bias and locked-up men-
tlr. But the Commission must
llrl[.‘i n with it in dealing with Capitol

1

wder these countervailing pres-
S5, it is remarkable that the FCC
Satexist, much less regulate. But it
o regulate. And, amazingly, the
Wmission’s regulatory sphere ex-

pails,

'\ ndividuals with opinions

» divide Congress into two
s, anti- and pro-broadcasting, is
Wisweeping a generalization. Con-
¥18 is composed of 535 individuals
Ml 535 sets of opinions about
l'f'dcasting and the FCC’s role in
¥lating it

r example, Rep. John Moss
Hlalif.) s generally regarded by
B deasters as being in the enemy
Hp. Yet he sides with the industry
"“t.he subject of concentration of
flia control. He said that FCC was
Wof its jurisdiction in launching
smultiple ownership rule-making.

‘vision Age, March 24, 1969

And he is worried about the Justice
Department’s proposal last year
which would bar cross-ownership of
newspapers and broadcast facilities
in the same markert.

And Sen. Thomas Dodd (D-Conn.)
is a conservative, a fact which gen-
erally would place him among those
lawmakers with a conservative regu-
latory philosophy. But his Juvenile
Delinquency Subcommittee held hear-
ings on televised crime and violence,
and gave the networks a black eye
which is still visible.

areas where the large cable television
equipment manufacturers are located.
Such is the case of Sen. Hugh Scott,
the middle-of-the-road Pennsylvania
Republican.

There are a number of ways, some
formalized and some not, by which
Congress exerts pressure on FCC’s
policy-making.

The House and Senate Appropria-
tions Committees control the funds al-
located to the FCC each year. Even
as presented in the President’s budget
message, these moneys are pitifully

COMMUNICATIONS ACT OF 1934, AS AMENDED

BEING AN ACT TO PROVIDE FOR THE REGULATION OF l
INTERSTATE AND FOREIGN COMMUNICATION BY
WIRE OR RADIO, AND FOR OTHER PURPOSES

" The Act that set up the Federal Communications Commission

Be it enacted by the Senate and Iouse of Representatives of the
United States of America in Congress assembled,

TitLe I—GeENERAL Provisions
PURPOSES OF ACT; CREATION OF FEDERAL COMMUNICATIONS COMMISSION

Skc. 1. For the purpose of regulating interstate and foreign com-
merce in communication by wire and radio so as to make available,
so far as possible, to all the people of the United States a rapid,
efficient, Nation-wide, and world-wide wire and radio communication
service with adequate facilities at reasonable charges, for the purpose
of the national defense, for the purpose of promoting safety of life
and property through the use of wire and radio communication,' and
for the purpose of securing a more effective execution of this policy by
centralizing authority heretofore granted by law to several agencies
and by granting additional authority with respect to interstate and
foreign commerce in wire and radio communication, there is hereby
created a commission to be known as the “Federal Communications
Commission,” which shall be constituted as hereinafter provided, and
which shall execute and enforce the provisions of this Act.

The Commission is beset by a new
set of Congressional critics, crossing
all previously defined philosophies, in
the current cATV rule-making. Legis-
lators whose districts are substantially
served by the cable systems are
naturally going to oppose Commis-
sion efforts seen as restricting CATV’s
growth. So are those lawmakers from

meager. And Congress nearly always
shears off about $1 million in its
drive for economy. The FCC is
highly vulnerable since, unlike the
Veterans Administration or the Agri-
culture Department, there is no lobby
to contend with. It does not disburse
any funds, and all its money is for

(Continued on page 108)
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The Senate
and the
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Pastore leads
a Communications
Subcommittee
well versed in
broadeast issues
and with

pronounced views
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_,‘t right: Senate Communications Subcommigy

he Congressional unit that has

more influence on broadeast leg-
islation than any other—the Com-
munications  Subcommittee of the
Senate  Commerce Committee—is
composed of men whose expertise
and interest in broadcast matters
varies considerably.

Some observers say that the Sub-
committee’s thrust evolves from the
views of a nucleus of three men
Sen. John 0. Pastore (D-R.1.). Sub-
committee chairman; Sen. Vance
Hartke (D-Tnd.) and Sen. Hugh Scott,
(R-Pa.)

The influence of the two Demo-
crats, and particularly the chairman,
1s one reason the issue of violence
on v has come to such sharp focus
within the past two weeks, though
other members of the Sulicommittee
and Congress have spoken oul against
violence.

Pastore has revived his pressure to
have the NAB Code office preview
network shows, a proposal that has
CBS and NBC concerned. Post-air re-
view has been the norm for the Code
operation, as has been pre-screening
of the individual shows by alfliliates
via closed circuit. What has alarmed
the networks is the possibility of po-
litical pressures applied to the Code
oftice and the growth of centralized
control over network, as well as sta-
tion, programming.

It is significant that Pastore him-
self has warned against the dangers
and impracticality of censorship,
which is, presumably, banned by the
First Amendment as well as the Com
munications Act. His point, appar-
ently, is that the broadcast industry
has a self-regulatory instrument avail-
able but is not using it fully.

As for other possible legislation
aflecting issues before the Subcom-
millee, the immediate picture is a
litle murkier. It is not considered
likely that Congress will extend the
legislation that forbids controls on
cigarette advertising other than the
health warnings now mandatory on
cigarette packs. This would leave the
way open for the FCC proposal that

would ban cigarette advertising
broadcast media.

Disputes over the Fairness D
trine must await court decisin
while the Congressional focus
CATV is primarily at this time in
copyright area. i

As for conglomerate ownership |
media, this is a large issue and m
take some time to resolve.

Pastore is the most influent |
member of Congress in broadcasti
matters. Volatile, and somelin
shrill, Pastore has held that p
since 1955, and during his tenure‘
been given virtually free rein |
Chairman Warren G. Magnuson (
Wash.) of the parent Commerce Co
mittee. Although a heart atta
slowed his pace to a degree, |
Rhode Island senator has maintain
over the years a very active surve
lance of the FCC and the broadca
ing industry. And he has been i
strumental in shaping legislation si |
nificant to broadcasting, includingtl |
1960 suspension of the equal time!
quirement for the presidential a
vice presidential campaigns, the €
emption of newscasts, documentari |
and panel discussions from the equ
time provisions and the all-chann |
receiver acl.

Besides pressing for Code revie
of programming, the chairman, !
hearinzs earlier this month, zave tl
networks a tongue-lashing for 1
doing more to reduce the amount ¢
violence on the tv screen. He calle
for an investigation by a panel heade
by the U. S. Surgeon General to 100
into the eflects of television violenc
and Secretary Robert Finch of the Di
partment of Health, Education an
Welfare readily agreed to launch suc
a study.

Pastore generally stands for bol
FCC action, and his influence on th
Commission is that of a Calalys"
When the FCC apeared before hi
unit recently, he complimented th
Commission for its “aggressiveness
during the past few months, citing
proposed ban on cigarette comme!

(Continued on page 152
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stnerce Committee
haican Farren G.
agrson (D-Wash.), 68,
wy; elected to Senate
il louse 1937

afk1 W. Cannon (D-
Uj 57; lawyer; elected
A58 serves on Armed
et s, Space and

ule Committees.

W Hartke (D-Ind.)
% torney; elected
¥i pro-labor : author of

W American Crisis in
Wt

Subcommittee Chair-

man John O. Pastore (D- Ranking Republican
R.1.), 61; lawyer; elected on Commerce Committee,
1950, chairman, Joint Norris Cotton (R-N.IH.)
Committee on Atomic lawyer; elected to Senate
Energ) 1946, House 1938;

Robert P. Griffin (R- Philip A. Hart (D-Mich.),

Mich.) L; lawyer; elected 57; lawyer; elected 1958 ;
to Senate 1966, House authored Truth-in-

1950 ; member, Government Packaging; sponsored
Operations Commuttee. Truth-in-Lending.

Franl: E. Moss (D-Utah)
Russell B. Long (D-la.), lawyer; elected 1958;
50; lawyer; elected 1948; opposed o cigareile

Javors competition in commercials, vowed to halt
communications legislation barring FC(
satellites area. from restricting such ads.

Hugh Scott (R-Pu.) 68;

lawyer; elected 1958 : “Just appointed to the Subcommittee
O C AT but not pictured: Sen. Howard 1.

crifiedh of FCC's CATH Baker, Ir. (R-Tenn.) and Sen.

Charles E. Goodell (R-N.Y.).

rule making.

..

Senator Pastore
gives his views
on broadcast issues

enator John O. Pastore has
s“ol alwavs been compliment-
arv  toward the Federal Com-
munications Commission. Recent
statements by the Rhode Island
Democrat. however, show him
singing a different tune.

This does not mean he agrees
with all the recent proposals put
forward by the Commission. Some
of them strike at bedrock issues
and even a man as excitable as
Pastore will walk carefully in such
inslances.

These impressions emerge from
a TELEVISION AGE interview with
Pastore in which he was ques-
tioned about the more controver-
sial proposals and actions of the
Commission.

Whatever qualifications Pastore
attaches to his views on FCC
“activism,” he indicates he finds
no serious grounds for question-
ing the Commission’s authority to
act. He exhibits some impatience
with the time taken to resolve cer-
tain issues. such as the domestic
satlallite and land mobile services.
But he makes clear he is not criti-
cal of the FCC.

He is foursquare behind the
proposal to ban cigarette adver-
tising on v and radio, though he
notes Congress may decide to re-
solve the issue itsell.

In the area of concentration of
media control, while he plumps
for diversity, he raises questions
about whether the specific FCC
proposals would accomplish it.

Pastore supports FCC efforts
to resolve the sticky cATV prob-
lem and backs pay-tv providing
free tv doesn’t suffer “qualitatively
or quantitatively,” a big proviso.

Here are the questions asked

by TeLEVISION AGE and Pastore’s
verbatim replies.
Q: In its activities over the past
few months do vou believe the
FCC has gone beyond its delegated
functions in regulating broad-
casting?

(Continued on page 148)



The House
and the
FCC
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Not as active
as in past vears, the
Communications
Subcommittee is,
however, starting
to assume «a

forceful posture

At right: House Communications Subcommitt t

he House, like the Senate, has a
Communications Subcommittee,
under the parent Commerce Comimnit-
tee, which is supposed to handle the
job of overseeing FCC actions and
formulating broadcasting legislation.
However, there is a greal contrast
between the Senate and House Com-
munications Subcommittees. The
House unit is headed by Rep. Torbert
Macdonald (D-Mass.), who has held
the post for just a little over two
vears, and during that time has ex-
erted little influence over FCC poli-
cies.

Last year. for example, Macdon-
ald’s Subcommittee held only two
hearings having to do with matters
hefore the Commission. The rest were
conducted either by the heretofore
more powerful Investigations Sub-
committee (formerly the lLegislative
Oversight Subcommittee) or bv th
parent Commerce Committee.

Rep. Harley O. Staggers (D-W.
Va.) is chairman of the Commerce
Committee and also the Investiga-
tions Subcommittee. In contrast o
the willingness of Sen. Warren Mag-
nuson to lake a hack seal to Sen.
Pastore on Droadecasting-I'CC  mat-
ters, Staggers has jealouslv guarded
his prerogatives as chairman of the
Commerce Committee.

The result is that there has been
less guidance given the FCC from
the House side than from the Senate.
However, Staggers is gathering steam
as he moves along. The Investica
tion Subcommitiee is a headline-
maker and has conducted some flash:
investigations. It looked into the
wBBM-TV “Pot Party” aflair—hold-
ing hearings at the same time the
FCC was investigating the episode.
A majority report of the Subcom-
mitlee concluded that the “Pot
Party” was staged and is recom-
mending tighter controls over cer-
tain aspects of news broadcasts.

Also coming up in the near future
is a series of recommendations deal-
ing with the controversial Fairness
Doctrine and Section 315. This ve-
port is expected to be critical of the
Fairness Doctrine in its present

form and its legalitv as an FCCp
icy without statutorv provision. 1 {
commitlee is also expected to |
lease shortly a report blasting |
FCC for its approval of the trans!
of the Overmyer construction p
mits.

Staggers told TELEVISION AGE
would hold hearings on CATV. pr¢
ably in April. He feels that the F{
has exceeded its authority in proi |
ulgating cATv rules “without ¢g
sulting with Congress.”

It would appear that the Co !
merce Committee will be extreme ||
active during the 9lst Congre
Siaggers has requested an increa
in operating funds tripling what! |
had originally vequested. (Original |
the rvequest was for approximate |
$500.000, and this has been upp |
to slightly more than $1.5 millio
Meanwhile, the Investigations Su
committee will be increased frc
nine to 17 members. The comple |
ion of this Subcommittee. with st
members as Reps. John D. Dingt
(D-Mich.) and John E. Moss (3
Calif.), promises to move in the ¢ 1
rection of greal activity within tl
next 20 months.

The behind-the-scenes power pli |
that is going on within the Commert |
Committee will be interesting ' |
watch. Staggers, in order to bount
Dingell off the Investigations Su
committee, had decreased the men
bership from 13 to nine. He did th
by appointing the Chairmen and b
ranking members of the four Sul
committees and plus himsell to tl
Investigations Subcommittee. Led b
Moss and Dingell, a backroom insu
rection took place whereby Staggél
was forced to broaden the Subco?
mittee 1o 17 members and to redl
point Dingell. This may be the el
wether of some fireworks to com
out of the Investigations Subcomm!
lee.
The House Communications S}"
committee will also see more acti
this vear. Staggers allowed Mac
donald to conduct a review of 1

h;

FCC activities earlier this month, a7
other hearings are in the works:
Television Age, March 24, 196




omerce Committee

(i *man /Harley 0.
waers (D-W.Va.) 6,
leid 1948.

IS
lars T. Broyhill (R-
W, 41; businessman;
tau"t term; also on Post
Of: and Civil Service
Lo nittees.

dws Harvey (R-Mich.)
Wi1wyer; elected 1961 ;
@i foe of pay-tv, has
¥0.d for FCC not to act
Ol e issue

Robert Owens Tiernan (D-

R.1.) 40, lawver; elected
1967.

Subcommittee Chair-
man Torbhert 1.

Macdonald (Ds<hlass.), 51;

lawyer; serving eighth
term.

Donald G. Brotzman (R
Colo.), 36: lawver; third
term.; also on Special
Investigations.

Richard L. Ouinger (D-
NY.), 40; lawyer; in third
term: known for wor
against air pollution, for
conservation.
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Ranking Republican

on Commerce Committee
William L. Springer (K-
11.), 59; lawyer; 10th

term

Clarence . Brown, Jr.
(R-0.), 41; newspaper
publisher; in third term;
also on Government
Operations.

I'red B. Rooney (D-Pa.),
42; businessman; fourth
term; has reputation in
consumner protection
legislation.

Lionel Van Deerlin (D-
Cal.), 54; broadcaster;
fourth term.

The views of Macdonald (he was
John F. Kennedv’s roommate at
Harvard) are hard to pin down on
broadcast matters. As in the case of
a lawmaker in the process of achiev-
ing expertise in an area, Macdonald’s
attitude seems to shift. At the FCC
review hearings, about the only sub-
stantial insights into Macdonald’s
thinking were his comments on
cATv and his statement that broad-
cast licensees should not he allowed
to make political endorsements.

Macdonald questioned FCC Chair-
man Rosel Hvde on whether the
Commission had the right to imnpose
copyright liabilitv on caATv systems
in view of the Supreme Court de-
cision. He flatly told the chairman:
“You do not have the jurisdiction
to demand copyright pavments.” In
explaining the FCC rules, Hvde re-
plied that the objective was to see
that there was not a competitive im-
balance, “where one exhibitor has to
pay for his programs and the other
does not.” Macdonald continued to
twit the chairman for ruling on copy-
right, “when vou reallv don’t belong
in this field.”

This line of questioning would in-
dicate that Macdonald, like Staggers,
is concerned about the FCC’s exer-
cising more power than, in his opin-
ion, has been delegated to it. Priv-
ately, Macdonald feels that there
should be some regulation of the
networks.

As for Staggers’ position, it is said
he is feeling more competent in FCC
matters, and is readv lo assume a
posture of forcefulness. An example
of his views is a statement he made
to the House in January in which he
said. “The current condition of strife,
discord, and confusion afflicting our
nation is the subject of countless
highlv publicized and highly paid
commentators and columnists. Their
assessments, their diagnoses, and
their prescriptions fill the big city
newspapers and get prime-time on
tv networks It might even be
surmised that they would prefer to
have the country go to the dogs if
their own predictions do not come to
pass.”

61




The indications are that
leading figures in House feel

that FCC is overstepping its

As for the complexion of the rest
of the Communications Subcommit-
tee, Rep. Lionel Van Deerlin of Cali.
fornia, ranking Democrat behind
Macdonald, is a former newscaster
with a veputation for being fairly
knowledgeable in hroadcast matters.

Hailing from San Diego where
ATV is a hot issue (the FCC, in
a test case upheld by the Supreme
Court, has clamped down on im-
portation of Los Angeles signals
there). Van Deerlin was the original
sponsor of the resolution calling for
the Communications Subcommittee
o look inte FCC’s caTv regulations.
tle believes the FCC went too far in
its December 13 announcement
launching the caTv rule-making and
instituting what he regards as too
stringent procedures governing th
cable svstems.

Oppose FCC on CATV

Rep. Fred B. Rooney (D-Pa.) i
also noted for his position against
FCC’s caTv policies—but little else.

The most liberal member of the
Subcommittee is Rep. Richard L.
Ottinger (D-N.Y.), who favers much
tougher regulation of broadeasting
by the FCC. He is wanting in ex-
perience, however, this being onlv
his second term in Congress.

Rep. Robert O. Tiernan (D-R.1.) is
a freshman on the Commitiee. lle has
not expressed his views on broadcast
matters. However. he did ijuestion
Hyde carefully during recent hear-
ings saying, “It was mv impression
and the impression of many people
in the industry that what vou have
done is really effectively freeze . . .
the development of caTv.”

On the Republican side, Rep. Wil-
liam L. Springer of llinois is the sen-
ior minority member of the full Com-
merce Committee and thus, like Stag-
gers, has a vote on the Subcommit-
tee. He is currently concerned about
FCC’s actions to hreak up concen-
tration of media control. believing
the Commission is charging ofl into
territory where it has no jurisdic-
tion. At the subcommittee’s hearing

62

authority in recent actions

reviewing FCC actions, Springer was
particularly upset at FCC’s action
stripping WHDH-TV Boston of its li-
cense on grounds of multiple media
interests.

Rep. James T. Broyhill (R.-N.C.)
is a staunch conservative with a rep-
utation for being a fairly able legis-
lator. His current peeve, understand-
ably, is the FCC’s proposed ban on
cigarette commercials, as well as its
application of the Fairness Doctrine
to smoking blurbs. Ite told FCt
Chairman Rosel Hyde at the recent
hearing that the Commission’s ac-
tions on cigarette advertising were
‘arbitrary” and in conflict with the
First Amendment.

The arch foe of pay-tv in Con-
gress is another Republican Sub-
committee member, Rep. James Har-
vey of Michigan. For the past two
years. it has been Harvey who has
introduced the perennial resolution
calling on the FCC not to act on
pay-tv-—a resolution which the Com-
mission disregarded this vear, much
to Harvey’s ire. e is basically con-
servative as is Rep. Donald G. Brotz-
man (R-Colo.), who ditfers, however
with Harvey on the pay-tv issue, be-
lieving that subscription television
should be given a chance if only on
an experimental hasis.

Rep. Clarence J. Brown Jr. (R.-
Ohio), the son of the late Congress-
man, is willing to go ahead with pay-
tv along with Brotzman. He has a
background in both newspapers and
broadeasting, and is philisophically
inclined towards giving broadeast li-
censees more freedom of action.

One of broadcasting’s most vocal
critics on the House side. Rep. John
Dingell  (D.-Mich.), vearly intro-
duces a flood of legislation calling
for revamping the FCC and imposing
new restrictions on the industry. He
and Rep. John Moss (D.-Calif.)
sometimes team up behind the same
bill and generally sing the same tune.

Other House members who speak
out on broadcasting issues include
Rep. John M. Murphv (D.-N.Y.),
who lined up 060 co-sponsors for a
resolution calling on the FCC to con-

duct an investigation of tv violen

House factions

The call for regulating or |
censing of networks is sounded mo |
frequently in the House than Senal |
One of several advocates of striel |
IFCC supervision of the networks |
Rep. J. J. Pickle (D..Tex.), wl
said last month that “the composi
picture of todav’s lelevision networl
is one of large corporate interes
that wield vast amounts ol influem
on the daily lives of television vie
ers.”

Another charge
rentlv is that broadcasters, mo
specifically the networks disto
news. Rep. lTenrv B. Gonzales (I
Tex.) charged that the tv networ
have demonstrated at times “ |
alarming lack of responsibility”
news coverage. In plugging for a e
work licensing bill, Gonzales eco
tended that “because of the immen
impact television can have on info
mation and opinion, something mo
than the conscience of the networl
is needed to assure that the publici
terest is protected.”

Most Congressmen on the Cov
merce Committee with the exceptin
of course, of the chairman and U
heads of the Subcommittee, woul
probably prefer to be on one of t
more important Committees in tl
House, such as Armed Services ¢
Foreion Affairs. But since they &
dealing with such a volatile, som
times vulnerable and all-pervast
medium, their thoughts are rivete
on investigations and legislation thi
is going to attract headlines, a0
part of a politician’s major arsetl
in the battle for survival at electif
time is publicity and exposure—ar
plenty of it.

As’ Joe Martin once remarke
when he was Speaker of the Hous
“We are going to start every d
with a prayer and end it with
probe.” Hf the House Commerce Cor
millee initiates the several Pr°
thev are talking about. more thﬂl
pravers will be needed.

heard often cu
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Members of the

FCC offer plain

alk on some of the

issues thev face

dispute and the elements which make

up the problem. Among the areas he

covers is the dispute over the “wired
" concept.

James ]J. Wadsworth, who dissent:
ed on the issue of banning cigarette
advertising from tv and radio, ex
plains in a carefully-reasoned. five
point rebuttal. why he dicagreed with
the rest of the Commission

One of the most controversial sub-
jects in the broadcast industrv is
tackled by Nicholas Johnson. This
revolves around public protest and the
issue of license renewal, a matter on
which he was taken to task in the re
ent hearings of the Senate Commun

tions Subcommittee

While attempting to sooth fears of
broadcasters, Johnson makes clear
his feelings that more public involve
ment in broadcast matters is a desir
able devel
inallv. k. Rex Lee, drawing on
his background in educational tv, lays
down guidelines for shaping tv to the
needs of educatic

| warns  against  technical

frills.” against technologv for tech
nology’'s sake and stresses that elec-
tronic technology must be shaped to
the needs of education and not the

way




The Commission,
Congress
and the Executive

By ROSEL H. HYDE

he Federal Communications Commission 1s i

independent regulatorv agency positioned |
tween the Executive and legislative branches. By
ically, it exercises functions which are legislati
judicial and admimstrative in nature. The
functions are fulfilled by processes which may ||
classified broadly as rule making, adjudicatig |

and administrative or executive in tvpe.

The Commission is a non-political agency
ated by the Congress and directly responsible
it, and must make an annual report of its activi
to Congress. Congress further controls all app

priations, and the Senate must approve all appo
ments to the Commission. The FCC is vearly he
accountable for its policies before the Appropr
tions Committee. and is surveved by the House
Senate Commerce Committees. J
The Commission’s policies are also subject] |
examination by other Congressional Commillél w
considering legislation affecting some aspect ofli: "
Commission’s growing aveas of responsibility. T !
record over the years clearly shows thal Congre'i' |
has never been hesitant to examine strictly the ah |
1
The members of the Commission are appoint’t’
by the Chief Ikxecutive with the advice and consél

livities of its communications arm.

of the Senate. Further, the Commission’s budgf :
proposals are subject to the scrutiny of the Exedl

tive Othce through the Bureau of the Budget. Th

Commission’s budget proposal is reviewed by th

Bureau, which may suggest adjustments to bring )

into line with the Administration’s overall budge

plans. It is after this review process that the Com

mission’s budgetary statements are presented 10 the
Congressional Appropriations Commitlees.

The budget quite often is altered in many €
spects by the review process. That is, the prOposall
offered by the Commission as a realistic appraisa
ol needs to the Bureau may be reduced in the il
levests of overall national monetary policies.

It is under these circumstances that the FCC €*

ists. Within this framework, the Commission mus
(Continued on puge 134
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Rosel Herschel Hyde, 68, FCC
commissioner since 1946, was appointed
chairman in 1966, second term in
this post; term expires this year;
began in government service in 1924,
working for the Civil Service
Commission; from 1924-28 was on
staff of Office of Public Buildings

and Parks; admitted to District of
Columbia bar 1928; then joined
Federal Radio Commission as assistant
attorney and served with it and uts
successor, FCC, until present; served
in various legal posts; named general
counsel of Commission in 1945, was
vice chairman in 1953, chairman

1953-54, acting chairman 1954.
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Land mobile

frequency shortage-
fact or fancy?

By ROBERT E. LEE

66

A vear ago, in a speech | delivered in Atlaj;

I stated that the FCC was being flim-flam ¢
into believing there is a crisis in the land moy
services. | pointed to the inadequate methodsy!
use 1o license land mobile stations, with the re!
that some frequencies are jJammed with users, w
others remain untouched. I called for an aban
ment of block allocations.

—

This viewpoint, on which | hold no patent;
received the, obviously, independent supporlf
such groups as the Joint Technical Advisory €
mittee (JTAC), President’s Task Force on C
munications Policy, and the Stanford Research
stitute’s preliminary findings.

In July, 1968, JTAC told us . . . spectrum
gineering and management thinking must cont]

to move away from the concept of controlling s
trum usage through simple but rather restrie

and rigid administrative rules”—a polite way
saving the block allocations system has to go.
I'he Meltropolitan Spectrum Congestion T
Force of the President’s Task Force is reported
the December 20, 1968, issue of Industrial C¢
munications 10 have said in part:
“Applications of current state-of-the-art techs
ogy and betler operational practices. developm
and use of higher portions of the spectrum, and

panded use of sysltems engineering. would res
not only the much discussed land mobile probl
but would also satisfy all claimants for the fores§
able f[uture.” (Emphasis, mine.)

Stanford says it this way, “There is an evid
need o effect a more equitable distribution of
users of a given land mobile service within th
allocated spectrum space. The present inequitall
distribution of land mobile users among the avé
able channels appears to result from inadequi
spectrum management and engineering.” (Aga
the emphasis is mine.)

In my speech, to which I made reference abo®
I observed that the Report of the Advisory Co

miltee for the Land Mobile Radio Services indical:
(Continued on page 1%
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Robert E. Lee. 57; appointed 1953;
now serving third term which expires
1974; 1935 graduate of DePaul
University, Chicago; was a fiscal aide
to lFederal Bureau of Investigation
chiej I. Edgar Hoover 1939-1947 :
from 1947-53 worked for lHouse
Appropriations Committee as director
of surveys and investigations.
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CATV:
Why is it so
complicated?

By KENNETH A. COX

hile there are many issues in communicati

about which people differ strongly, catvl
hecome, perhaps, the most violently contested qu
tion now facing the FCC. I would like to ident

the parties to the dispute and to discuss in the
plest possible terms the various elements whiet
think make up the problem.

The first partv to the dispute, of course, 1
catv industry. This new but lusty addition
roster of American husiness has come a long
in 20 vears—with its greatest progress in the
five or six—but sees its future threatened by
regulatory policies. It does not present a r
solid front because it, in turn, includes several
parate components.

There are the small operators who largely
ated the industry in the first place, building

systems of limited channel capacity duringrﬁ
1950s in communities with limited television
vice, due to gaps in our allocation plan and ol
rain obstruction or sheer distance from the |

centers with television stations. Many of ﬂf‘.i
people still operate one or two five-channel sysié
and would seem 1o have no real problem withl:
FCC’s rules, except possibly for the slight in,,'%
venience of providing non-duplication protecti 1
they carry the signals of stations afhliated withd
same network.

Then there are the large multiple cable o
tors, many of them broadcasters, who generd,
came into the industry later, buying and expandi
many of the small pioneer systems and build
new multi-channel systems in communities nea!
and nearer to the hearts of our major televisi
markets. Their existing operations are not thre
ened by the FCC’s present or proposed rules—
cept insofar as they look toward banning cr
ownership of broadcast and cable facilities m !
same area or limiting the number of systems &
one entity may own. But these large cable enl
prises feel that their hopes of expanding into !
major metropolitan area—where the prospects

{Continued on page!
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Kenneth Allen Cox, 52, appointed

to FCC in 1963; term expires next
year; admitted to Washington bar
1941; Washington Supreme Court
law clerk, 1941-42; assistant professor
University of Michigan Law School
1946-48; practiced law in Seattle
1948-61; Senate Commerce Committee
Special counsel in charge of tv
wnquiry 1956-57; 1961-63 chief of

FCC Broadcast Bureauw.
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A proposed rule making does not obligale a me

ber of the Federal Communications Commn q
sion lo vote in favor of the adoption of any n §
which may derive from it. Nevertheless, I dissent
to the proposal to ban cigaretle ads because 1]

lieved that the majority acted ill-advisedly atl

time. My reasons fall into five broad categories,
In the first place, there is no governmentaly |

ligation on the part of the FCC to issue such ap%

posal. No responsible branch of the United Sta

government has declared the cigarette illegal orl

attempted to declare a ban on its advertisement)
any media, nor on its sale. |

Congress has taken the position only that pott |
tial hazard of cigarette smoking should be set {0 |
plainly on each package. The Surgeon General | |
the United States has declared his opinion and ;

Ban on ol the Public Health Service that there is --onside_" 1

ble danger to himan health from smoking cigarett ~

Cigarette ads: and he estimates that a certain number of peg|

= . die or are incapacitated each vear by the habit.
the dlssenter,s view The congressional action and the Public Hea
Service pronouncement are both, of course, 1mp'
tant. [Towever, they are not conclusive and they ‘II'
By JAMES J. W ADSWORTH certainly not “mandates” to the FCC to propt
banning the advertisement ol cigareties on ras
and lelevision.

In the second place, the Congress of the Unil
States has always considered the FCC to be an a
of the Congress, not of the Lixecutive Branch, @
it would, therefore, seem logical that the Congl*
should call upon the Commission, through suital
legislation, lo take this unusual action.

‘ In the third place, the majority of the FCC!
| here singled out only one product for such actt
If we are to forbid broadeast liceusees to adver!
‘ on the hasis of public health, there may well
| many other products which might deserve equal
oreater attention. To mention only one, we w
told only the other day that over 55,000 Americt
were killed as a result of motor vehicle accide
ducing the year 1968. Should we not. then, prop

(Continued on pagt I
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lames |. Wadsworth, 63; appointed

in 1965 1o fill unexpired term of
F'rederick Ford: term expires in 1971
from 1931-4]1 was member of
Assembly of New York legislature;
assistant manager of industrial
relations, Curtiss Wright Corp., Buffalo,
1941-45; was director of ser<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>