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The Hampden, $225

ONORA PRESENTS NEW HIGH BOY PERIOD

DESIGN PHONOGRAPHS—so delightfully new in

design and priced so thoroughly in accord with
the new demand that Sonora dealers can look forward to
the phonograph playing a leading part 1n profitable fall
bustness.

These new high boy phonographs will
appeal to the radio enthusiast as well as
to the phonograph lover, for each Sonora
high boy 1s radio-adapted. just place the
Sonora five-tube radio receiving panel
within end you will have a marvelous combination set
that will set a standard for tone qualty in both radio
and phonograph.

Yet the selection of the radio panel 11 optional with the
purchaser. for the Sonora high hoys are designed to accom-
modate most standard-sized panels. Thus feature enables
the dealer to get a tremendous tumover on a hmited in-
vestment. for these outstanding values 1n phonographs
meet any number of combination radio demands.

SONORA HIGH BOY PHONOGRAPHS

The Hampden
High Boy

The majestic dignity of the
Renaissance penod 15 e
flectedinthe Hampden high
boy for 1t is a “high™ boy
that attains full height,
breadth, and has an air of
authontanve solidness. The
wood carver's skill grace-
fully tempers statchiness
with delicacy— Knurls of
seasoned wood sct the
crowmng crests of sover-
exgnty upon the beautfully
graned doors.

When the portals are
thrown open to the radio
enthusiast the Sonora five-
tube panel may be cnsconced
within an casy shding
drawer—a combination of
radio and phonograph that
cxcels 1n beauty of tone
and beauty of design

THE INSTRUMENT OF QUALITY

onor

CLEAR AS A BELL

The Plvmouth
High Boy

Another new Sonora high
boy ~ somewhat different
from the Hampden—but a
true high boy i every sense
ofthe word. lts classic Lines
prexclam ats stustrious ors-
gan. which its name implics.
Radio-adapted of course—
tothe Sunora five-tube panel
or most any standard sue

panel
$175

-
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H. R. Ma\son ls Now
Thermiodyne Ad Manager

Brings to New Post Extensive Advertising Ex-
perience—Headquarters in Executtve Offices
of the Company In New York City

. .co I'ollcr, pruulcul of the TUhermiodyne
Rac engaged M. R. Maxson, of
ul\-erhs &£ manager with licad-
quarters in the exceutive office of the company
it 1819 Broadway, New York. Mr Maxson
brings 10 h| new position 4 knowledge of wd-
tis backed by twenty years of prac
crience witll sol af the best-known
s in New York and Philadelphia. He was
foruierly cunnccted with the Review of Reviews
aml Harper's Magazine. of New Yaork Later,
as numiager of the Ameriean ook and Print-

!'lul:ulclphla

H. R. Maxson
iig Co. in Mexieo City, Ar. Maxson became
idemifed with af the Ameriean Col
capital, translated the Ni-
g laws into English, wrole
ide toe Mexico, which is still used by Eug-
lish-speaking tourists whe visil that country,
and for a number of vcurs was insteumental in
keeping the late President Diaz and members
of his ca t m touch with the enrrent publi-
ciutions af Americy and England. For the lust
five years Mr. Maxson has had chuege of the
dircetl advertising of Lit B Philadelphia.

Includecl in the new literatire for Fall dis-
teibution tit Mr. Maxson has prepared for the
Thermiodyne Radio Corp an artistic folder
illnstrating the full line of Thermiodyne radios,
emphasizing especially the uew TFS model, the
‘FF6 in its new cabinet, and a handsome console
model that makes its first bow 1o the trade and
publie this touth.

Buel l)istributing_CO. Is
Organized in Cleveland

b

Tom R. Buel, President and Treasurer, and Ed-
ward B. Lyons, Vice-President and General
Sales Manager, Are Widely Esleemed
Cuevetann, O, Augnst 5—The Buel Distribnt-

i Co., with hcadguarters at 1965 Bast Sixly-

sisth street, las been orgumized as successor

to the Cheney

Recard Sales Co. of this city. The

the company will be to serve dealers i

ern Ohio wilh a complete

records, purts, ridio producis and aceessorics.

‘fow R Buel, formerly president of the Cheney

Phenograph Sales Co. d the Kecord Sales

Co. president wud treasurer of the new com-

puny and Edwuard 1. lLyens, formerly genernl

"ionogranh Sales Co. and the
rpose of

sales manager of the Eclipse Musical Co., is
vice-president and general ~ales mianager.
The producets to be distributed by the Buel
Distributing Co. include lines which are well
known thronghout the phonograph and radio
trades, among them being Okeh and Odean
records, Little Tois records, Adler-Royal pho-
nographs and radio products, Carryola portable
vhonagraphs, Masteecralt phonographs, Honest
aker 'phonogmph repaie  parts, Therr
dy Sleeper and A-C Daylon receiving «
Ray-O-Vic batteries, Diclograph Corp. prod-
ucis, Balkne radio power units, Budisco storage
butleries, Clevelind loud speakers aud units.
Roth Mr. Bucl and Mr. LLyons are well known
thrungliout northern Oliio territory, for they
Iive been identified with the phonograph in-
dustry for wiany wears. Ar. Bucel, in addition to
his plionograph activitiea, hus also bheen as<o-
ciited with many ivportant Cleveland business
enterprises snd lie bers nong lis friends
leadees in the city's commercial a@uirs.  Mr.
Lyons is generally considered one of the most
popnlar wholesale exeentives in the coumtry,
for, in addition 1o his popularity tlrouglout
northern Ohio,” Iis many years as am ¢xccu-

tive with the Eclipse Musical Co., Vietor job-
ber, gives him a very wide acquaintance and
ship throughout the ional trade. Hi

| fricnds compnw |I

rily with |1|r|r sules 1|wble|n
to work in close co-nperation
ers served by the Buoel Distribut-

Stewart-Warner Franchise
Awarded Brooklyn Dealers

Complete Ensemble Being Placed on Market
by Stewart-Warner Speedometer Corp. Is Re-
garded With High Favor by Dealers

The Brooklyn, N. Y., branch of the Stewart-
Warner Speedometer Corp., which distributes
Stewarl-Warmer radio nproducts to dealers in
Kings, Queens, Nassaw, Suffolk, Richmond,
Rockluand und Wesicliesier conntivs, covering
the enlire metropolitan district of New York,
with the exeention of Manhattan and the Broax,
reports exceplional smeeess in Gining up dealers
for the coming FFall season,

Guorge Van Eymilhoven, manager of the radia
division af this hranch, states that dealers liave
almost imvariably expressed themsclves as de
fighted with the compicte line which the Stew-
art-Warner Corp. is placing oa the market.
Among the geprescatative dealers who were re-
cently awarded the Stewurl-Warner [ranchise
are J. 1. Owens, Brooklyn; Radie I'raducts Co.,
Brooklyn; Jamaiea Tilking Muchine Co., and
Vorbach Bros, Ja . and l.ynbrook
Music Ca.

The extensive publicity which the New York
rs have given the Stewart-Warener line
big factor in instencting dealers in
ts of the liue,

the

newspa
lias been
the advantages and selling poi

N. David Thompson to
Represent Sleeper Line

N. David Thompsosu his been appointed sules
Radia Corju, in

1epresental of the Slecper
Missouri, Arkansas and <outheru lllinois.
Mr. Thompson was formerly a m factnrer

of electrical devices and is well kinown to the
wlectrical tride throughant his territory.  He
Ims establisherl o sales office at 110 Central
National Bauk Building, St. Louis,

See second lost page for Indes of Artleles of Interess in this issue

Albert Farrier Gets
Important Edison Post
Made Vice-President, Thos. A. Edison, Inc,

Manager of Musical Phono. Division, Vice-
President of Edison Phono. Distributing Co

Albert Facricr bas been appointed vice-presi-
dent of Thos. A. Edison, Ine. d niunager of
the Musical Phonogeaph Division, and vice-
presilent of the Edison I’honograph Distribut-
ing Co., thie holding compamy for the Edison
I'honograph Distribnting €Co of Orange. Edi-
son 1'honograph Distributing Co. of Chicago,

Albert Farrier
l.dison Plhianograph Distributing Co. of Deuver,
Edison PPhionograph Distributing Co, of San
lirancisco wnd the Edison T'honograph Distrib-
uting Co. of Kansas Cily.

Mr. Farricr, who has been connecied wilh
Thos. A. Edison, Inc, since 1923, has hiad an
exlensive business training and he brings 1o
his new post i wealth of experience,. He is an
s of Dartmonth Callege, wliere he di
ied himsell in tlileties.  His fiest bu.
35 conncction was with §. A, & W. Bird &
of Bostow, manufacturers of roofing and
in the capacity of Middle \West repre-
sentative.  In 1907 e setigned to the East,
where he associated himself with the M. H.
Treadwell Co., widely known eungincers, found-
ers and ists and builders of special ma-
wery, as 5 sales engineer. Later Mr. Farrier
engaged fn the manufacture of industrial rail=
sy eqnipment. 1o 1921 e turncd his attention
to building constractio 1923 he becane
associated with Thes, A, som, Inc

Tywo New Zenith Jobbers
Appointed in Philadelphia

ac

Penn Phonograph Co. and Trilling & Montague
Succeed Music Master Corp. as Distributors

‘I'he tern office of the Zenith Radio Corp.,
of Chicago, hus unvounced the appointinent of
twa new distributors to cover the territory for-
werly servieed by the Music Muster Corp from
v and Pitisborgh offices.  This
corporation iy na louger a distributor of Zewith
products. The two new distributors appointed
are: the ’enn Phonugraph Co., of 913 Arch
steeet, Phitndelphin, and Trilling & Montague,
of 49 North Scveuth street, the same ¢ity.

of The Forld
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This Fall Will Brlng Blg Business—BUT

The Dealer Will Have to Get Behind His Products With a Care-
fully Planned Campaign—Optimism Based on Many Sound Reasons

As this issue of The Talking Machine World
reaches the trade the Summer is nearing its cnd
and every branch of the industry—manufacturcr,
wholesaler and retailer—is Jooking toward thc
Fall for bigger, bettcr and more stabilized bus-
mness,

During the months past talking machine deal-
ers have been in an uncertain frame of mind—
many have been optimistic, others have becn
bewildered. The universal question in the tradc
in view of thc rapid changes which have taken
place in the industry, is: "\Vhere do we stand?”

The apswer is, the dealer stands in a better
position than ever before and this Fall should
see satisfactory sales volumes in all talking ma-
cline establisbments where intelligence is thc
1.2 7note of the merchandising efort. Therc are
sw. sons for this statemcnt. It is not mere bal-
131 00, but it is based on what has taken place
in voth the talking machine and radio industrie:
since January 1.

First, there are the bencficial changes which
have taken place in the radio ficdd. Most deal-
ers have now been handling radio long enough
so that they have profited by thcir mistakes and
are now in a position to put some real merchan-
dising effort behind the lines they handle. The
wholesalers and manufacturers also have profit-
ed by past expericnces and as a eonsequcnee
there are undeniable signs of stabilization in
the radio field. Many manufacturers have so
adjusted their merchandising plans and produc-
tion schedules that the wholesaler and retailer
have some measure of protection. Radio is bet-
ter from the rceciving standpoint than cver.
Refinements during the year have added to the

dcsirability of sets. Improvements in cabinet
design have brought radio to the point whepe
mast sets will grace the fincst appointed room.
Radio programs arc constantly bcing improved.
National advertising of manufacturcrs will
prove a big factor this Fall in ercating a demand.

What has been written concerning improve-

—

The talking machine trade is
in a better position than in
years to make this Fall profit-
able. This is true of all lines,
including talking machines,
records, radio, etc., in which
improvements have been made
that add to salability.

— . —
ments in radio also applies to the talking ma-
chine. New models are handsomer than ever
before and there are instruments to fit eve
taste and purse. The combination radic-phono-
graphs—two instruments in one—give the deal-
cr a sales unit which should go far toward
bringing up the sales volume for the year dur-
ing the Fall months,

Then, too, there are the records. It is safe
to say that epocb-making strides have been
made in the periection of recording during the
past year. There is a range of music extend-
ing from tbe classic to the popular airs of the
day, in all languages, which gives the dealer
wide scope in his sales promotion campaigns
Especially in the morc enduring typc of music

has the position of the rctailcr been improved.
Selections which never before could be obtained
in record form are now available for music lov-
ers. Entire operas, vocal and instrumental num-
bers of the great masters in the domain of mu-
sic are being produced by leading eompanits,
With these progressive moves in evldenc.e
there is sound reason for optimism. The public
will buy this Fall, but (there always is a but,
you know) not unless the dealer himself gects
in back of the mcrchandise he carries with the
strongest and most consistent sales promoﬂon
cffort of which lic is capable. The rewards go
to the strong. The dealer who is weak in his
salesmanship, advertising, window displays, etc,
is playing a losing game and his story this Fall
will not differ materially from his tale of woe
in dull seasons. Every season is dull for this
type of merchandiser. The chair warmer will
not be benefited to any great extent except
where he gets the overflow resulting from thc
fforts of his live competitors. The records of
employment, wages, savings banks and other
barometers of prosperity indicate that this
country, broadly speaking, is in as sound a po
sition as it has ever been, the pessimists to thc
contrary notwithstanding. The public ha
money to spend. and it will spend its money for
musical instruments—talking machines, records,
radio and musical mecrchandise—if you, as a
dealer, show the real nced which exists in every
home for these aids to culture and happiness.
So, get busy. Lay plans for your Fall cam
paign now and get rcady to start from scratch.
Put some thought back of a definite plan of
operation—then watch the sales volume growl!

= x
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ACCOFLEX

Dealers, write your jobber for details, or address

New York Album & Card Co., Inc.

23-25 Lispenard Street, New York

WE
MAKE IT

There Is a Big Demand for This

Portable Radio Phonograph Combination

LESS USUAL DISCOUNTS

R.P. 1

You 1
PREPARE
FOR BIG
DEMAND 1

R.P. 3

panel: 10x14

Radio Panels H

Console Phonographs

3-tube reflex loudspeaker
volume, distance selectivity

List ............$45.00 ceeiien...$65.00

for

R.P.5

5-tube tuned radio fre- -
quency receiver.  Two
sizes: |4/;xl73/16 or
|5 3/|6x|6/.

7 % .
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Always something new

on Brunswick Records

RUNSWICK'S discovery of the musical
ability of Charles Chaplin, world-famous
movie star, is just another evidence of their vig-
orous policy of constantly placing at Dealers’
disposal, sales-making material. For Chaplin’s
records we predict heavy sales, and for Chaplin

himself an established place among the popular
composers of the world.
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The Brunswick Record

A product of outstanding musical perfection reproducing the
supreme achievements of Artists of the New Hall of Fame, Popu-
lar Stars, and leading Orchestras and Ensemble Organizations.
The superior recording of the Brunswick Record has gained for it

and the Brunswick Dealer, a great host of enthusiastic friends
who have been quick to recognize its superiority.

ds u
\r e\?cra\ Brunswm\f

The Sign of Musical Prestige
o

PHONOGRAPHS

RECORDS *+ RADIOLAS
THE BRUNSWICK-BALKE-COLLENDER CO., Manufacturers—Established 1845
GENERAL OFFICES: CHICAGO Branches in all Prineipal Citlcs New York Offices 799 Seventh Aveous
TUE BRUNSWICK-BALKE-COLLENDER €O, OF CANADA, Lid.
Main Officcer 388 Bay Strect, Toronto  Beanches at Moatreal, Winnipes, Calwsry, Voncouver
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Retai] pz'ices
Maintained

HERE‘S proven profit for you. The Adauto
Radlo Cabinet retail price has been main-
talned by our jobbers and dcalers agalnst loday's
price culting ! “Standardized (n price—nol 2 ‘‘bar-
galn sale’” product—it nssures a definlte stand-
ardized profit,

d atares, with the
very finest workmanship, make the Adapto am
easy seller. Adapto Cablnets accommodale any
radio pecelver having  dial panel not larger than
10% In. high and 3i% (n. wide. ulpped with

Eq
enclosing  batteries,

compartment for batlery
charger, end especlally designed horn. Made In
mahogany and ! Price, $110. West of

Rocky Mountains, .

DISTRIBUTED &Y

ibuling Campeny, Ime,. ...
nc..

dloghons Company.
. Seedman Aulomolive & Rads Cs., Inc . Brool
Stelnert & Sone

cotlisgs & Com worl

.M. wilon _Newa
Philadelp)

Cohea & Hui Phiindeipt

ohen & Hughes. Ine - PiRtburgh, P

zehce & Kughes Ine. Ballinicre, Md.

hen & Wughes, lne. Washinglon, B. C.

e Co. | ... Richmon

Detronl, Mich
Kepess Cliy, Mo,
Appleion. Wig.
. .Omana, Neb.

DEALERS
Wrile your nearest Distrlbutor or us
trect

DISTRIRUTORB
Some profitable territory Is still open.

L. R. DONEHUE CO,, Inc.

306 Siate St,, Perth Amboy, N, J,

d

THE AVON BMODEL ADATTO ol
L loud i,

Wet of  flacky

K. R. Moses Made Daven
Radio Corp. Sales Manager

Other Appointments Include W. A. Balevre, Ad-
vertising and Sales Promotion Manager; C,
B. L. Townley, Purchasing Agent—Other Im-
portant Pesitions Filled in Organization

Duic to increased business and the neecssity
of giving the best <ervice possible to mumufac-
turers, Daven distribintors and Daven dealers
the Daven Radio Corp., Newark, N. J., recentl
adjnsted its organization and made miiny new
and important changes.

W Frasse, pros , announees e ap
pointment of K. R. Mose s sales man
Mr. Moses wac previonsly sales pronmotion man-
ager of Crosley Radio Carp., and sales manager
of the Anmiberola Division of Thomas A. Ed
ison, fne. Mr. doses has had twelve years ol
phonograph and radia cxpesience and cousc
quently the preblems of merclzndising radio ire
wothing new to him. He has a hort of iricads
both indastries and they all wish him snccess nr
his new ventnre

W. A. Ralevre has been appointed advertising
and xales prowotion manager. Mr. Ralevre I'a
been connveted with the Daven Radio Corp. for
the past eighteen mouths and before that wa
with the Adams Morgan Co., manufactarer of
the Paragon reeciver Mr. Balcvre is thor
oughly conversant w.th the necds of Daven dis
tribitars and dealers in the way of advertising
and sales pronmiotion.  Many new plans are being
inaugurated

C. B. L. Tawnley, formerly of the Interna
tional General Eleetric Co., ltas been appointed
purchasing agent.

M. D. Runyon, formerly promincatly ideut
fied with the clectrical appliance business, lias
been appointed special representative and will
represent the Daven Radio Corp. among Ihe
wanufacturers of complete sets. He will make
his headquarters at the liome office, 158 Smnmit
strect, Newark, N. J.

The sales department has established an offie
at 332 South Michigan avenue, Chicago, I,
and G. D. Harris, of Chicago, has been placed
in charge as Davem representative. Mr. Harris
will cover the States of Illinois, Wisconsin and
Indiana, and is well known in this terrilory,
having formerly been special representative for
various radio eabinct munufacturers

A sales office has also been established at 209
Baliinore Building, Fouricenth and Walnut

streets, Ransas City, Mo Fred Garner,
AALLRE, will be in charge of this oilive i
Daven factory representative, and bis ierritory
will cover the States of lowa, Nebrasks, Kan

sas and Missonri,

D. Rankins has becn appointed New Eng
land sales representative with offices at 1018
New Chamber of Commerce Building, Boston,
Ma
R A, Sayres las been appointed Daven sales
represcntiitive Lo rover the Metropolitan it
of New York City. Mr. Sayres was dormerly
connected with the A H. Grebe Co, and
had esperience with other radio organizations

K. R. Moses
At the present time he will wake his headgnar-
ters at the Daven factory, 138 Summit strect,

Newark, N. J

W. H. Frasse, president of the Daven Radio
Corp,, al a recent sales mecting in Newark,
made the following statement

‘We arc on a irm foundation. We have pro-
gresscd slowly, being extremely carcful not to
ver-expand or over-mannfacture and our posi
tion in the Aeld is indisputable. \We are partic
nlarly pleascd with the progress made in the
merchandising resistance ecoupled amplifieation.
The new Daven High-Mu tube has met with
instantaneous success. lis introduction assures
me of the actual need for a tube of this Iype
In addition we are very pleased with the initial
reception accorded the latest Daven product—
the Leakandcmser, an attractive little deviec
whiel incorporates in a novel manner a grid
lecak and fixed condenser all in one."

THE TUBE WITH A SE
Pl A

$IBLE GUARANTEE sﬂ“gwm

Supertron is the FIRSTiube 10 scll al the public demand price
of $2.00 and it the FIRST 10 apply & sensible guarantee.

Esch GENUINE Supertron

reetion.—For everybody's satiafa;
Dealess who buy from the besl jobbers ecll Superirona

Factory Branchee thruout the
United States

SUPERTRON MFG. CO.
222228 Washinglon SI
F1pon Dirisden, 220 1'we

SUPERTRON

AOLD

isl numbered for your pre-
on.

Hoboken, N. J.
NOY tiy

NUMBER

GUARANTEE
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Now!
The Latest

Musical News
on

Vocalion Records
At a new popular price SOC

(55 cents west of the Rockies)

ERE is a new idea in records

that is becoming increasingly
popular with phonograph owners—
the Vocalion 50c Record.

A popular-priced product of excel-
through encauraging the use of lent quality, which gives to the pub-
phonographs to a greater extent lic the latest “news” in music and
thanseverabeforesinotonly el musical novelties . . . quickly, regu-

4 itself, but leads to the sale of .
higher priced Brunswick Records larly and attrachCIY-

as well. A business-builder
Brunswick Dealers have been Distributed by all good record dealers,

quick to appreciate. everywhere—write us for information.

The Vocalion 50-cent Record,

N
S 1 The Brunswick-Balke-Collender Co. @
.

Manufacturern— Established 1845
GENERAL OFFICES;: CHICAGO
Dranches in all Principal Citles
New York Otficer 799 Seventh Avenue

THE BRUNSWICK - BALKE. COLLENDER CO.
OF CANADA, Lad.

Main Officess 358 Bay Strect, Toronto
By h M J, Wianipeg, Calgary,
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Service Turns Transients into Customers

A. J. Beers, Inc., Located Far From Retail

Shopping Centers,

Holds Out-of-Town Patrons by Giving Unusual Type of Service

What makes a dealer suceced? Why is it
that some retailers, who have the best possible
locations, who are in a position to easily give
the best kind of service and who are close
enough to their potential customers to call
them by their first names (personal contact is
doubly important in the talking machine busi-
ness), see sales slipping through their fingers
and the profits being secured by dealers in
Some cases not even in the same town or city?
What does the other fellow do which the local
dealer fails to do that makes the people pass
up the local store for the one far distant?
Surely the out-of-town dcaler is handicapped
while the local dealer has the advantage.

In the Midst of Thousands

Let us take a concrete casc of an out-of-town
dealer, speaking from the viewpoint of the sub-
urban small town merchant, who is succeeding
in a big way. How this merchant has built up
a tremendous sales volume provides answers to
the above questions.

In the heart of onc of the busicst sections of
New York City is the firm of A. J. Beers, Inc,,
formerly Owens & Beers, which has achieved
success in spite of the fact that it has the ap-
parent disadvantage of being located in a busi-
ness section of a large city. This concern is
far from the ordinary route of the shopper.
Each morning the subways beclch forth the
thousands of men and women who keep the
wheels of commerce moving in New York.
These people rush from the subways and sur-
face cars and ferries and their main thought is
to get to the office on time. In the evening
there is a similar rush, this time with the object
of getting out of the city and home agaln as
quickly as possiblee. The majority of these
workers live in the many cities and small towns
surrounding New York, the remainder live far
from the scene of their business activitics, al-
though in the city itself. Every commuter lives
in a community where there is a talking ma-
chine store not very far distant and in spite of
this A. J. Beers not only has built up a large,
profitable business with the commuters but in
addition he does business with customers in all
parts of the country. How thic firm accom-
plishes this is the point of chief interest.

Transient Trade

Of course A. J. Beers depends upon transient
patronage to build sales volume. Now in order
to interest these transients, whose chief interest
scems to be to get from home to work
and then back home again, is the problem which

this aggressive retailer solved Service is the
—

answer, not the perfunctory serviec which the
average dealer is content to dole ont to his cus-
tomers, but service of an unusual and high type,
scrvice which not only pleases cnstomess but
which keeps the eash register merrily tinkling.

For cxamnple, a short time ago there was the
instance of a sclection sung over the radio by

many of than regnlar buyers by nail.  There
arc customers in New Jersey, Staten Island,
Long Island and some are located hundreds of
miles from the store in all parts of the Eastern
and Atlantic States and as far West as Ilnica_go.
All records sent by’ mail are insured against

breakage. damage and loss so that under no
ta will the customer suffer. A

cir s

a famous artist, coupled with the t

stock of records numbering many thousands,

luding classics, popular numbers and forcign

The story of this enterprising
New York dealer should be of
interest to every merchant in
a community adjacent to a
large city because it makes
clear why buyers often go far
out of their way to do busi-
ness at a certain store, al-
though there may be a dealer
handling a similar line more
conveniently located and much
easier to reach. s ‘ 3

that a record of this number also sung by this
artist, would soon be relcased. Immediately fol-
lowing the rendition over the radio and the an-
nouneement, people started to make inquiries of
A. J. Beers regarding the record. It is safe to
assume that these people also made inquiries
of their local dcalers. Nevertheless, A. J.
Beers sold the inquirers the records when they
finally were obtainable. How? Why, when a
passer-by entered the storc and asked about
the record A. J. Beers did not say. “Sorry, but
that record will not be relcased for another
week or so.“ Instcad in each case the name
and address of the customer was entered in a
book provided especially for this purpose, a
small deposit was asked for and secured and the
records were delivered as soon as they were
received by this aggressive merchant. Hundred
of these records were sold.
Serving Patrons by Mail

This concern has hit upon another clever
atunt which has been instrumental in adding
considerably to sales volume. In the window,
which, by the way, is always attractive enough
in arrangement to draw the attention of passers
by, is a neatly lettered sign which announces
that records will be sent by mail if so desired
The firm has a mailing list of 3,500 names,

records, is handled.
Talking Machines and Radio

The talking machine and radio business is
carried on in the same aggressive manner that
characterizes the operations of the record de-
partment. Many machines are sold yearly and
they arc delivered promptly to distant points.
Portable instrument sales are surprisingly nu-
merous and constitute an important source of
revenue,

Boiled down to a few words the success of A
J. Beers, Inc., is due to service, which has ere-
ated busincss friendships which are constantly
proving of profit through sales.

Your Customers Are Capital

Customers are eapital, points out Herbert N.
Casson, who says: "A customer buys §25 worth
of goods frem you cvery ycar. Your net profit
on his $25 is about $2.50. This is the interest,
at § per cent, on $50. So, this customer is as
good as $50 of capital to you. A customer who
spends $250 a year is equal to $500 capital.
This being a fact, and not a theory, you should
treat your customers as capital. When you
think of Mrs. John Smith, you should think
of her as $500 of capital. If you had only 1,000
Mrs. John Smiths, you would have $500,000 of
capital, paying S per cent. Customers are not
mere buyers. They are not outside people who
come in to buy things. They are more impor-
tant than the goods. They are more important
than the system and routine of the shop. They
are the very life of the business.” These points
are worth thinking over.

Incorporated

The Venus Radio Corp, New York, was re-
ently incorporated at Albany with a capital
stock of $10,000. The incorporators are S. and
G. Angstreich and L. Lager.

Smiles create good will and good will is the
life blood of liusiness.

Times have changed in the Record Business

Old fashioned, profit-absorbing sales methods
are going rapidly into discard

Wanamaker, Lyon & Healy, A. Hospe & Co., Grinnell Bros., Baldwin
Piano Co. and a great many other prominent concerns have adjusted
their sales methods to meet the changed conditions by adopting

The Audak System

Without the

The modern method of demonstrating ond selling records

Use of Booths

Dealers place as meny ou six Avdak units in space lormerly occupied by one booth
Audak models to suit each porticulor need.

There or-
Write for tull 1eformation.

The Aundak unit illustrated supplied complete, ready for use upon removal from crate

AUDAK CO. - 565 Fifth Avenue - NEW YORK, N. Y.
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e



August 1S, 1925 THE TALKING MACHINE WORLD 9

= = — _ — ——————

O INTEGRITY

Integrity of product has for over thirty years been the basis of
Stromberg-Carlson success and growth in the production of
sound transmitting and reproducing apparatus for great
telephone public utilities.

Integrity of policy toward the general public has distinguished
Stromberg-Carlson, ever since wireless telephony has been
called, “*Radio.” So much so, that Stromberg-Carlson meth-
ods of protecting users and retailers of radio products have
established present day merchandising standards

Dealers displaying the Stromberg-Carlson authorized dealer

plaque, extend the responsibility of the Stromberg-Carlson g - igﬂi

Console modc!
Plant. —5 tubes.
[y ety
H
STROMBERG-CARLSON TELEPHONE MANUFACTURING Co., Rochester, N.Y. @ﬁmﬁi
C—
Builders of apparatus for voice transniission and worce
reception—standard throughout the world for thirty years.
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ficld. There are those who have pnlcndcd to liave such vision, but

in an unpressive number of cases their pretenses have been ex
posed through the inedium of over-procluction and the scrapping of
products that have been quickly supersederl by those of more
modern character.

Perhaps the words of the prophet, particularly in matters of
vadio, may bear little weight even at present, but of this much the
trade can be sure, that progress has been ma(le that when brought
to public attention will causc genuine surpri It is to be hoped
that these developments will arouse enough direct iuterest to bring
into the coffers of the manufacturers, the distributors and their
dealers a full share of the pulllic’s funds.

One thing is ceratn, that as a result nf this housccleaning
process the principles of sound merchandising as they apply to the
retail talking machine business will be given full consideration in
the future. Talking machine men in all lines have come to realize
that the trade is not a part in itself and under the protection of
some mysterious power, but is a regular business subject to the
usual ren of favorable and unfavorable business conditions.

The trade has learned, and is learning, that goo! merchandis
ing is not simply building up sales volume but has many ramifica
tions, among which intelligent and competent huying and stock
checking hold prominent places, and as a result the future of the
business holds much promise.

Making the Portable a Business Assel

WITHOUT question this has been one of the most active sea-
sons for the sale of portable phonographs that the trade has
teen.  Dealers everywhere seem to have concentrated on thiese
simaller machiues which appeal so strongly to the public, both from
the standpoint of portability and price, with the result that many
tl Is have heen sold.

Long Distence Telepbones—Numbers 2642.3-4.5-6.7-8 Vanderbflt
eble Address: "Elhill,”” New York

'NEW YORK, AUGUST 15, 1925

Ready for Whal Fulure Promises

HE talking machine field, and particularly the radio field, re-

flect a tensencss these days that would provide an excellent
groundwork for a mystery play. Since the early Spring there
have been rumors and more or les~ authenticated reports regarding
what this company or that was going to offer to the public w1 the
Fall, and many were the promises of products of distinctly revo-
lutionary character.

Gradually the facts regzarding these rumored new products
arc beginning to take form, anid within another nionth or so full
anpouncements will he made to dealers direct, and through regular
advertising channels, of the details of the new machines, new cir-
cuits and new power mediums designed to revive any lagging pub-
lic interest and 1o create fresh interest.

To make room for these new products the trade has been
undergoing a period of houseclcaning, a process that cven under
the best conditions i» at the moment e¢xpensive, but in the end
offer: as a reward clear business decks for handling such business
as may be expected to develop in the future. Prices have heen
reduced to move stocks of instruments of varinus types that, al-
though salable at the moment, will prove antiquated in comparison
with the new products that simply reflect the natural progress of
the industry.

It is belicved that the period through which the trade has been
passing during the past year or so will finally result in a definitely
settled poliey that will insure the stability of the industry for a
considerable periexl at least and enable the retailers to go ahead
with full confidence in what the future holds forth both in the
matter of preducts and in the demand for them. The new prod-
ucts that are to Le offered ta the trade and the public this Fall in
the talking machine and radio ficlds may be said to represent the
last word so far as at present it is within the power of manufactur-
ers and trade experts to conceive. It may he taken to inean that
the cra of radical changes has come to a close.

Conditions have heen such that even the hest qualified prophet
of industry has heen unable to forecast accurately just what might
be expected to develop in either the manuiacturing or marketing

The next question is that having sold these portables, what are
the dealers going to do? They should follow up thosc customers
along two lines, first to keep alive the interest in records, with u
consequent stimulating of record sales and, secondly, interest the
portable owner in a larger cabinet machine for a permanent place
in the home, whether it be a talking machine alone, or one equipped
tor radio reception,

There are, of course, many of those who bought portables
who already own larger machines and bought the small madels as
a matter of conveuience, but there are alse thousands who pm
their first real introduction to the poasihilities i talking maclhine
music this Summer through the mediuin of the portable and whao
should be inost pron‘sing prospects for the sale of a larger ma-
chine this Fall or Winter.

The Instalment Plan of Selling on Trial

IT 18 mmounced by the Department of Comimerce that the ques
tion of nstalment selling will be scheduled for discussion at the
Distrilution Conference to be held in Washington this Fall, when
matters of general business interest will come up for attention.
The announcement is important in that it reflects the results of the
campaigns that have Leen carried on by bankers and various busi
ness interests to discourage huying and selling on instalments and
to have the Government take some sort of activn te control or
vheck the practiec in some degrec.

It is known that strong pressure has been brought npon de
partment heads in Washington, and in fact upon certain Con
gressmen, to have the Federal authorities take drastic action in
Ihe matter, it being charged that unlimited instalment selling was
calculated to threaten the credit stahility of the nation. Likewise,
il was declared in certain quarters, that the average working man
was actually pawning his future carnings for the purpose of buy-
ing on instalments those things for which he had no immediate
necd.

It would be well for the members oi the talking machine
trade to keep close watch upon the developments in \Vashington
and upon the anti-instalment campaign as a whole, with a view to
pretecting their interests should such protection become necessary.
There are those who remark complacently that only infrequenliy
sluring the course of the campaign has mention heen made of talk-
ing machines or musical instruments of any type, but at the same



Ayoust 1§, 1923

time it mwst be remembered that as the canpaigh progresses it is
bound to develop its altack to include all lines of goois that are
sold on the time basis.

The talking machine and radio dealer should naturally scek to
conduct his Dbusiness as much as pussihle on a cash basis, par
ticularly when the accounis average up less than $100; but the fact
of cometition and the necessity of huilding up sales volume make
this course a difficult one, with the result that the instalment methor
is an absolute necessity.

Banking interests declare that at the present time they are
stilying the situation to differentiate between articles of permunent
utility value and of large unit value which are regarded (avorably,
versus goods destined for relatively carly consumption and of very
small unit value, which it is claimed should not be sold on instal-
ments.  The trade shoulsl sec to it that musical instruments are
included in the first gronp, i any defnite schedule that may be
aduopted.

The Service Problem Must Be Mel—Not Dodged

¢¢QERVICE in rudio retailing, like the poor, will alway~ be with

stus,” declares H. N. McMenimen of the Music Master Corp.,
in an intervicsy in The World this month, and in enlarging upon
that thought he draws upon an experience of thirty vears or more
in vavious branches of the music industry to prove that service is
an integral t of cvery music merchant’s business, whether he
happens 1o sell player-pianos, talking michines or radio,

The question is not that of climinating the serviee problem, for
it is an essential feature of the business if radio is to be sold and
kept sold. The problem is rather that of drawing a line of de-
marcation between the service that imust be given to the customer
without charge and that which <hould be paid for, and alse the
proper cstimating of service costs as a fixed and regular part of the
vverheail expense

Fortunately, as radio reccivers are improved and simplitied and
the lwying public becomes gradually cducated to the fact that the
dealer is not responsible for the wearing out of tubes or the run-
ning down of batteries, the burden of service is being reduced.
As in other divisions of the mnsic industry, it will pass out of the
initial and burdensome slage 10 a point where it can be handled
as a hxed business charge and provided for accordingly.

The Significance of Improved Record Demand

CCORDING tu reports of manulactorers aned wholesalers,

there was a distinet inpeovenent in the demand for records
during the past nontl, which presages considerable activity in the
Fall, particnlarly in view of the new improvad types of records
that are proniised in the near (uture. Any number of whalesalers
report ap inerease in the volume of orders amounting to as much
as 28 por cent over the preceding month, while some few repart
an increase of nearly SO per cent. This may be taken to indicate
that records are moving with increasing rapidity fram the dealer’s
shelves, for the retailer these days is prone to sell what he has
hefore he orders any considerihle guantity of new stock.

There is no question but that various revisions of record
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prives downward have served 1o reawaken public interest, not only
in the records that have Leen reduced, but in other makes of
records, where the sclections are of the sort that have an appeal.
Special effort on the part of certain dealers has had the effect of
capitalizing this appeal into real sales, with the result that some
interesting totals have heen realized.

It is interesting to note that those dealers who have heen
shrewd enough to make their record departments stand on their
own fect, with their profits or losses clearly marked and not con-
fuscd with the results from other departments, have had the least
complaint to make regarding record sales or in fact the talking
michine business generally. [t is the mun who strives to operate
several departmients as a unit, with one staff and under one man-
agement, who has experienced the greatest difficulty. The adage
that a man canuot serve two masters still holds goad.

There are an increasing nuinber oi dealers who have come to
an understanding of the fact that the great bulk of the public has
not yet learncil to buy its records as it does its daily papers, its
cigarette< and its candics, but that in addition to presenting the
new record lists each month, or morc frequently, it is necessary for
the dealer to do a little selling. It ineans that timeliness must be
emphasized and that tic-ups must be made with the recording
artists who appear on the stage, hroadeast over the radio or are
olherwise presented to the buying public. It means, too, that the
printed word cannot be dependcd on wholly for record sclling, but
intelligent efort must be used.  The days of the seller’s market
are past.

Plans for Gelting Close lo Buying Public

HE talking machine dealer in New York, where a Stale census

has just been compilcted, who took advintage of the public
interest in the census 1o operate a local canvass of his own with
a view tu getting infornation of direct value to his prospect list,
is certainly o be commended for his enterprisc. The laking of
a musical census is not hy any means a new idea, but, as a rule
it is handled on the spur of the moment and canvassers have to
meet with a certain amount of opposition irom those who are sus-
picious oi the purposc in view. With the State census in mind,
the dealer referred ta above found that practically evervone visited
had 1o hesitancy in filling out the specially prepared card that had
every aspecet of being efficient. The result was the gathering of a
considerable mass of valuable information regarding the family
and the instrnments in the heme at a minimum of expense and
trouble,

The work of this particular dealer is worthy of mention for
the reason that it points to the manner in which retailers can take
advantage of local happeniugs and events to the end of helping
their respective businesses. [t is not always pussible for a dealer
lo (ullow npy a State census, but he can at least tic up his canvass-
ing with somie local event of general interest, such as a music
week celebration, or something of like nature. 1 is in getting off
the beaten path and finding new channels of appeal which have
not hored the public that the retailer in any line is most likely to
win a proper measure of success.

RADIO

4153
Telephone SUNSET | {124

CABINETS

Quality Cabinets on a Quantity Basis
Your inquiries will receive prompt attention.
QUALITY—SERVICE—PRICE
JORDAN CABINET CORPORATION

EDWARD B. IORDAN, JR., President

For thirty yeers the noame Jordan hes stood fer quality in cobinet work

PHONOGRAPH

First Avenue and 56th Street
Brooklyn, N. Y.
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Trade Association

Sponsors Educational Tour for Dealers

Expcr}s in Various Phases of Radio Address Large Gatherings of Dealers—Exhibits of Latest
Rad’o Products Fcature Tour—Most Constructive Move of Its Kind Undertaken in Trade

One of the most forward steps cver sponsored
by a trade organization was the tour of fifty
members of the Northwest Radio Trade Asso-
ciation, representing various manufacturers and
jobbers, covering the Northwestern States with
the purpose of carrying direct to radio dealers
information and assistance designed to aid in
selling. The trade body left the City of Min-
neapolis on Sunday night, August 2, in char-
tered cars, spending one day each in Duluth,
Minn.; Grand Forks, N. T Fargo, N. D.
Aberdeen, S. D.; Sioux Falls, S. D, and ending
in Mfinneapolis, Minn., August 8

At noon of each day a mceting was held in a
local hotel of the cities visited, and radio dealers
from the city and from communitics miles dis-
tant attended to view the exhibits of radio
products which were brought along, and to
hear talks on various phases of merchandising
radio by experts. The exhibits included new
sets, tubes and the latest equipment of all
kinds, the coming season’s window displays,
advertising helps and schedules.

A partial list of the subjects covered showing
the compeehensiveness of the program follows:
“How to Advertise Your Radio to Get Best Re-
sults,“ I J. Gallery, Minneapolis Journal; “Sell-
ing Radio EQuipment,” John M. Redell, manager
the Hartzell Sales Co., New York; "The Radio
Market,” J. O. Maland, advertising manager
The Northwest Fagmstead, Minneapolis; “Radio
Interference,” Prof. C. M. Jansky, Jr, radio
department, University of Minnesota; "How
Good Broadeasting Sells More Radio,” H. H.
Bellows, director Gold Medal Station WCCO;
“Radio in Use on the Farm,” Harry P. Smith,
Minneapolis, Minn.: “The Trend of the Radio

Business,” George H. Ricbeth, French Battery
& Carbon Co. Don C. Wallace, president of the
Northwest Radio Trade Association, was in
charge of all the meetings and all officers of the
Association made the trip.

A total of over $10,000 was spent to stage this
trip  The expensc of the project was borne
equally by the members.

The value of this latest constructive work of
the Northwest Radio Trade Association cannot
be overestimated. Through it hundreds of
dealers have been enabled to get some slants
on radio merchandising which should do much
to eliminate haphazard methods, the result of
inexpericnce in handling a comparatively new
product This is the first attempt by any asso-
ciation to make a direct cfort to aid dealers in
the more efficient and profitable handling of
their products and that the effects of the “tour"
will be far reaching on the industry in the ter-
ritory covered seems certain

Educating_th;— Public
by Co-operative Fffort

Co-operation Between Dealers and Co-ordinated
Advertising Will Boost Business

Not so very many years ago the competitor
was looked upon as bitter enemy by other
proprietors of similar business enterprises and
there was no such thing as co-ordinated adver-
tising and co-operation between dealers. In
some sections of the country this thing is hap-
pily a memory of the past, and a feeling of fel-
lowship and a spirit of co-operation exist be-
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tween dealers. In many places, however, music
merchants not realizing the teemendous ad-
vantages to be gained by concerted action, are
still far from friendly. This is a sad condition
because team work makes for the general edu-
cation of the public towards the purchase of
talking machines or radio. Even where therc
are organizations there is a noticcable lack of
this educational work, which if properly carried
on would result in an increase of profits to all.
Some of the largest business enterprises in
the country such as the banking interests, trac-
tion interests, and coal operators have combined
forces and are not only instituting local educa
tional campaigns but drives of national scopc.
The money for this class of advertising has been
well spent and the invariable result has been an
improvement in that business or industry.
Talking machine dealers by co-operating and
concentrating advertising in their local papers
the coming Fall will produce a much greater
impression than if thelr advertisements were
scattered throughout the publication. Advertis-
ing of an cducational and constructive nature
can be tied in with the regular copy. The ex-
pense will perhaps be greater but in view of the
fact that it will be more widely rcad, the money
spent should be looked upon as an investment

Earl Greshian-d Orchestra
Now Columbia Artists

Announcement was recently made that Earl
Gresh and His Gangplank Orchestra from St
Petersburg, Fla., has contracted to record ex-
clusively for the Columbia Phonograph Co.,
New York. The 6irst recording of this aggre
gation, “Row, Row, Rosie,” will be released
in the near future.

The Haynes-Griffin Radio Service, Manhattan,
has increased its capital stoek from $100,000 to
$150,000.

rying

maker’s art.

also induces the sale of more records.

% »

PEERLESS ART MISSION ALBUMS

The new Peerless 10 and 12-inch Art Mission Album has won
recognition, overnight, as being the finest product of the album
There is good profit in it, too.

Peerless Art Mission combines an Album of great attractiveness,
of exceptional durability—and at an extremely low price. Beauti-
fully embossed and gold stamped cover.

PEERLESS RECORD CARRYING CASE

IS THE PORTABLE’S COMPANION

Cases.

Every portable sale should include a Peerless Record Carrying Case. Each carrying case
Encourage record sales with Peerless Record Car-

Exclusive metropolitan distributors for the new beautiful and educotional

“PICTORIAL RECORDS” for children.

WALTER S. GRAY CO., Pacific Coast

PHIL. RAVIS,

PEERLESS ALBUM COMPANY

Preasldent

636.638 BROADWAY, NEW YORK

Representative

Sen Francisco and Los Angeles

L. W. HOUGH, 146 Mass. Avenue
Boiton, Masr.
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910 ship a $100 order composed of repair
.p,ﬂ%‘l parts and accessories, in itself 1s not a

great feat. To ship thousands of these
orders promptly and completely is mute testi-
mony to a smooth, efficient operating organi-

ninialu L 1 1 1 2 1 1
Bvivybodys T stock.carsivg e zation. This is Everybody’s Serv1ce,,and it
,ﬂ;,',;jfi‘ 0"{;;;“;;;"“;'{;;:;;;"4 in the has taken years to develop it into today’s great
Bintrates amd desiribes i 1he mamy example of co-ordination of “mind and
tolking machine poris and accessories ”
that we sell. matter.

Should one need o “"dictionary’ of . - o 5 N

ports ond accessories, he nced go [Alke 8.” SucceSSful huSlneSS mstitutions,
no further than this new colalog, for o 5 5 o ?
cuersthing in o phonograph s’ de- our inventory must be maintained with a rea-
Handsomely bound and _equipped sonable ivestment, while at all umes there
with honger sirap. Senl in special - . . - vy

Wl i must be sufficient merchandise for filling of
prepaid. Mail in your business card .

now for a copy. OrdCI‘S ll]Stal]tly.

Each department of Everybody’s Service
1s operated by an experienced manager, the
ﬁ entire group of which 1s supervised by the

“Trade Mark Registeeed United States
Potens Offce and Conads.

officers of this company. Our many depart-
----- ments co-operate with each other and function
as any well-schooled and disciplined body of
men and women would after years of tramning.

Genius finds its expression in doing one
thing well, and the prestige of Everybody’s
Service in the phonograph field is the result
of combining, as it does, merchandise of
superior quality, delivered completely and
promptly—truly a dual service of great value
to the members of the talking machme -
dustry.

| EVERYE0 HFHIAUSA |

Makers of Honest Quaker Main Springs
A Complete Line of Talkiug Machine Repair Materials
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County Fairs Pay Dividends to F. L. Patty

Austin, Tex., Dealer Devised System of Securing Prospects and

Follow-up Which Resulted in Substantial Sales

It has often been proved that the merehant
who is always alert to the opportunitics that
come up during the business vear is the onc
who is generally aut in front with the winners.
Each year diffcrent events comc up offering
themselves as opportunities for increasing salcs
at low cost to thosc who grasp them.

Last year, F. L. Patty, of Austin, Tex,, whe
handles the Edivon linc for that territory, took
advantage of the county fair held in his dis-
trict at that time and cashed in on it in & man-
ner that was surprising.  The story is best told
by C. L. Price, manager of the phonograph
departmient of this firm, who had charge of the
boath at the fair as well as thc follow-up cam-
paign which was uscd later.

How Prospects Were Securcd

“When the fair opened.” Mr. Price stated, "we
had a booth tagether with the other merchants
of this and other cities. As is usually the cus-
tom, nca:ly cveryone was giving a prize in
order to draw trade. Therc was hardly a bootls
but what had some such offer and, of coursc,
those who did not offer somelhing of this sort
were quickly passed up.

“We did not fecl like giving away 2 pliono-
graph in order to ger a list of prospeets, for it
was very probable that the cost per name wortld
be cxcessive cven though we gave the lowest-
priced modcl that we had.

“After pondering over the problem for a
while, we decided to offcr a payment of $5.00
on a phonograph. In order to put this over
in good shape, we had coupons printed much
the same as were being uscd by the other
booths. As the pecople came along, we gave
them all one of these cards to be filled out,
which they did.

"In the hustlc and bustle, they all thought
that they were geiting a chance on a phone-
graph, but when they asked about it we wcre
careful 4o explain that we were merely giving
demonstrations and getling names of those
whom we thought might be intcrcsted  In the
end we got quite a large list of names.

Names Carefully Checked

‘When tlie fair was over and we had an op-
portunity to hrcathe again, we began to cheek
those names which had been turned in. We
took cach name and checked il against our
credit records to determine il they were re-
sponsible partics and also cndeavored to learn
if they were in a position to buy a plonograph
and kecp up the payments

“When we had completed this task, we took
the list of those names which we considered as
‘select” and sent them a Ictter enclosing a
printed coupon which was madc up to look like

a check, This form stated that it was good
for a $5.00 payment on any phonograph that we
had in stock if used within a period of onc year

from the date isswed. Our reason for carrying
th~ plaa for a vear was {o cnable us to take the

By B. C. Reber

same advautage of the fair cvery yeir and to
liave these compons working between period
Direct Mail Follow-Up Suecessful

"We got very good resnlts from the leticrs
we sent out. We astked the prospect to come
in and Ict us demonstrate an Fdison and agreed
to take thc compon we had sent as a first ay-
ment. By doing this we were able to get the

F. L. Patty’s Booth at County
people who were good prospects to come into

the storc where they were sold by a salesinan
on the floor. In this way, we did not have to
pay the salesman’s commission and our selling
cost was only a little over $5.00 per machinc
"After the first few nionths had passed and
our sales had died dowu a little from these
coupons, we pave the other namiecs to onr sak
men and lel them go after the sale This
thew, brought in another run of sales which
added to the total number of machines which

we knew had licen <old througl our having the
hooth.

But what was surprising as well as gratify
ing was the mann n which the people kept
conting in long after the fair had been forgot
ten. Ouly the other day we reccived a lctter
from a lady who stated that she liad been sick
and unable to come to our store and was ler
coupon still good. \We dclivered the machine
a few days later.

Also, sinec much of our trade is rural trade,
there are only certain times during the year
when the farurer has moncy to buy a nachine
For this reason, we must wait until they are
in a posilion to buy, but we havc some sati
faction in the facl that many of these are cash
sales.

"We never make a practice of giving records

of Phonographs

with our sales, For this rcason wlicn the salc
of a maclinc is made, we generally sell a dozen
or more records which not only helps ns make
up for the $3.00 we allowed on the first pay
went, bul also liclps to keep the machine
sold. | believe that if you can sell your cus-
toiner enongh records with cnongh varsicty to
ie machinc really prove its wortl, you

make
will not have so man
take-backs and your
record  sales will be
larger.

In our record de-
partment we try to ca-
courage this as much
as possible. \We belicve
that the girl behind the
counler has great
deal to do in making
the record department
a sheeess. For this rea-
sSon We¢ nse ¢arc
scleeting a girl of this
type and then we take
further pains in n
structing her in the up-
keep of her stoek, the
memorizing of the rec-
ords and the ability to
sel

"In our booths we
always heep a dozen or
. 50 of the latest records
Fair on one of the tables
ready for playing. We do this to introduce
them wlile we are secking another record that
a customer has requested.  Whenever a cus-
tomer comces in and asks for somc particular
record, we invite him or her into a booth to
hear onc or two sclections while we are finding
the record requested. In this way customers
feel that we are showing them a eourlesy, which
we arc; but also Icads to many additional
ales which would not have resulted had we
found the record wanted too soon

Featuring thc Latest Recordings

We always try to fealure the new records as
they come in as much as possible. The girl in
charge calls up our differcnt eustomcers, first
making up a list of the records which she feels
they will enjoy. Then, as she calls cach one on
the ‘phonc, she stales that we have received
our shipmcnts of new records for the month
and siee there were lwo or three which were
partieularly pleasing and that she: knew they
would cnjoy, she is taking the liberty of send
ing them out

Woe do this rather than ask their permission
for we have found that it is loo easy for them
to refuse. However, if you tell them that vou
are sending theni out, Lliey wait oul of curiosily
to learn for themselves just what they arc.
following out this practice we increase sale

e T T

S ARP\ PHONOGRAPHS
GENNETT 'RECORDS

Represent the Highest Attainment in Musical Worth
% STARR PIANO COMPANY

Established 1872

Richmond. Indiana
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A Big Year For All Kennedy Dealers

Kennedy 1926 models are ready—find out about them, right now! The line is complete—
offered in a price range that meets every pocket-book requirement of the radio buyer
who this year, more than ever, appreciates Kennedy Royal quality.

Backed by a Tremendous Advertising Campaign
This season the Kennedy story will be *‘put over™ with a real smash. Newspapers and
farm journals will place Kennedy advertising before millions of radio prospects—in
metropolitan centers, rural communities and small towns. These advertising messages
are backed by real dealer helps—elaborate window displays, counter cards, signs,
folders, decalcomanias all helping you to cash in to the limit on Kennedy advertising
and Kennedy Royal quality.

The Kennedy Dealer Protective Franchise Spells Success

Following the policy established by Kennedy three years ago, all Kennedy dealers work
under a protective franchise that actually means something. This franchise gives each
Kennedy dealer exclusive sales rights in his community, protects him against unfair
competition, dumping, “gyp”’ practices and other evils that have generally menaced the
radio dealer in the past.

Right Now—Investigate the Kennedy Plan
There's a big year ahead for all Kennedy dealers. A distinctive line of radio sets and
speakers—built toa quality that is the standard of comparison—backed by tremendous
advertising and rhe protective franchise that assures every Kennedy dealer full results of
his work for years to come « +Write for full informnation on the complete Kennedy plan.

(e @oya[ty @ dj‘ Radio
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Reception, A ¢
set, inchuding superl
throated tome chamber, all
same vadio unit as Model Fifteen. Wal-
nut. Space for battenes o
Lists ar $233.00 (without acecssorues).
Slightly higher west of the Rockies.

15

KENNEDY

ROYAL SIXTEEN

Exquunite furmiture plus Kennedy Royat
letely self-contamed
veproducer unth full-
ilean. Uses

sccessories.

Model Fifteen

The wnmndfnngfmn in the radio
{dd. Only two dials for tuning. High-
y selectne, with tome so pure, natural
and hfe bike that wnusical critics prefer
w, Price $120.00 (unthout accessories).
Shightly higher west of the Rockics.

Model Twenty

A omedial, s<ube tuned radio frequency
set chat combines extreme operating
smplerty with Kennedy Royal Stand:
ards Pruce $90.00 (without accessories)
Slightly higher west of the Rockies.

Royal Speaker
MODEL 630
A conole speaker de luxe enclosed in
e L e
front. Listx at $35.00. Shghely higher
west of the Rockies,

KENNEDY

Speakers
Embodies the same reproducing ume
used i the Kennedy Royal Speaker. Two
sizer. Maldel 610, 12" m. bell, $20.00.
Model 610, 13 m. bell, $29.00. Shighuly
hugher west of the Rockyes.

KENNEDY

p = B yoagiese

Colin B. Kennedy Corporation » « 2017 Locust St. » » St. Louis, Mo.ewsYoumaysend particulars
of the Kennedy Protective Dealer Franchise and full information on the complete Kermedy line.
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Hlttlng the ngh Spots in Radio Selling

“Extra” Sales Secured by Working Practically Untouched Fields
for Radio Business Are Adding to the Profits of Live Dealers

During the last Iwelve months a great ehange
has taken place in radio werchandising. The
time when the dealer merely need stock several
lines of radio, placc a few in the window and
advcertise them to get business is gone. The
public is no longer rushing to the stores cager
to buy any. old thing in the radio linc. This
condition has been brought about through sey-
eral outstanding reasons. First, the national ad-
vertising of the leading manufacturcrs of radio
sets and accessories which has made these par-
ticular outfits well known to the public Sec-
ond, the first wild rush of the public is over and
to-day, partly because of this reason and also be-
cause of keen cbmpcli!ion, the dealer finds himn-
self in a position where he must do his utmost
to scll.

What the Public Wants

The public has become radio wise and for
the most part people who visit a talking ma-
chine store for radio have some idea at least
of wbat they want. If the dcaler does not handle
the line which a prospective customer happens
to know about and In which he or she is inter-
ested he must get busy with the best salesman-
ship of which he is capable or he ¢an chalk
down another lost sale. Most far-sighted deal-
ers have learned by expericnce that it is not
good merchandising to try to keep in stock sev-
eral of every make of radio. In the first place,
the investment is too great. In the second
place, the dealer is in a position where he must
scatter his sales effort too much for efficient
promotion. The leading dcalers now handle
between three and six of the forcmost lines and
try to keep in stock models which will mcet
every taste and pocketbook.

Getting the Extra Sales

In view of the fact, which every dealer will
admit, that radio must now be sold and also
because of the number of dealers in most com
munities who are compcting for business tbe
extra sales which can be secured through in-
telligent sales promotion assume a growing im-
portance. The cfforts of most dealers are cen-

By Arthur W. Johnson

tered in reaching the houscholder. As yet very
little attention has been paid to that other great
field which §s awaitiug devclopment, namely,
business houses, sugch as restaurants, inoying
picturc houscs, pool rooms, cte; Liospitals, asy~
lums, community auditoriums, public halls, he-
tels, churches, schools, local clubs and the vari-
ous other social and religious organizations.

Because of competition and
other factors bearing on radio
sales the dealer who expects to
get the utmost in profits from
his radio department must seek
new sales opportunities. The
accompanying article outlines
a new field for sales which
a live dealer has found most
profitable. Commission - paid
salesmen brought home the
bacon for this retailer. .

Here, indeed, is a chance for thc promotion
of radio sales which will net the dealer a hand-
some profit. Of course, it is casier to scll a
radio for use in a home than it is to sell, say,
for example, a moving picture house proprictor
and yet that these people are in the market and
will appreciate the benefits of having radio in
their places of business is proved by the fact
that dcalers who have recognized the opportu-
nity and who have takem energetic action are
making sales with comparative ease. Only a
short time ago in The Talking Machine World
appeared an account of how one dealer has two
men working on the outside. Thesec men de
vote their time exclusively to prospects of the
type suggested above and they are making sales
In one week two expensive radio sets were sold
to thcatres and the men had sccured several
other red liot prospects in other lines of busi-

Have You A Genola in Your Toy Shop?

Its a great little money maker—a child’s phonograph
retailing at $5.00—that plays all flat records up to 10
inch size with the clear reproduction of a large machine.
It is bright and appealing in appearance and makes a
hit with both parents and children.

The Genola stands but 714 inches high. Then to retail
at $10.00, there is The Baby Cabinet, standing 17 inches
high and which is a delightful piece of nursery furniture
as well as a splendid little talking machine.

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.

Elyria,

Ohio.

ness who were on the verge of closing. These
men are paid a commission on sales and they
not ouly arc earning a fair income for them-
selves but they are doing great work in adding
materially to the dealer’s sales volume. If the
men do not make sales they receive no money
and it costs the dealer nothing.
Real Salesmen Necessary

Practically the only way in which a dealer
can corner these extra sales is by utilizing the
services of outside men. Mediocre men will
be unable to cope with the situation. The men
who are fitted for this kind of sales promotion
are salesmen in every sense of the word. They
must be thoroughly conversant with the lines
they are handling. They must study their pros
pects and they must be capable of making th
business-man prospect sce the advantages of
having a radio in his place of business. This
also applies where the men go after radio sales
in the hospitals, churches, etc. The sales ap-
proach and talk which wins sales in this field
are radically different from that which secures
the name of the houscholder to the contract
In the latter case the entertainment and cul-
tural advantages of radio are emphasized.” In
the former instance the prospect must be shown
bow radio will aid him in his business. The
busincss man does not want to spend money for
entertainment or culture, that is not in his es-
tablishment, unless he believes the people who
patronize his business like it and will tell their
friends, thus making radio a medium of adver-
tising.

The whole matter simmers down to the need
for dealers really covering all the field for sales
in their communitics. It means that the high
spots in the sales ficld are worth exploiting. It
is the extra sales which in the long run deter-
mine the profits. After all, whether a dealer
adds twenty or thirty sales a year to his normal
volume is important enough to warrant the
deepest consideration.

Stewart-Warner Makes
Report for Half of 1925

Shows Net Profit Equal to $5.77 a Share for
Period of Six Months

The Stewart-Warner Specdometer Corp. re-
ports net profit of $3,446972, cqual to $5.77 a
share for the six months ended func 30, com-
pared with $2,009,555 or $4.23 a share in the
first six months of 1924.

The report for the second quarter shows net
profit of $2,163,000, cquivalent to $3.60 a share.
This compares with $1,303,972 or $2.17 a share
in the preceding quarter, and $512,850 or $1.08
a sharc in the sccond quarter of 1924. The
company declared the regular quarterly divi-
dent of $1.25, payable August 15 to stock of
record July 3i.

New Columbia Releases

The outstanding vocal sclection on the Sep-
tember listing of Columbla record relcases is
an excellent coupling of two popular comic

songs, ‘'The Farmer Took Another Load
Away,” sung by thc Happiness Boys, Jones
and Hare, and “Row, Row, Rosie” sung by
Eddie Cantor. The dance releases inelude

“Say, Arabella,” coupled with "Angry,” both
played by Ted Lewis and His Jazz Band, and
"On a Night Like This” played by Harry
Reser's Syncopators. A hcavy demand for these
aumbers is anticipated,
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%6 new

Brandes line

HE speakers they want! The
Tprices they want! And quality
of tone such as has not yet been
equalled. '

All we ask you to do, is to hear the
new speakers. All you’ll need to do
is to let your customers hear them.

“TypeH''~withan antbauehinish,
skiliful in design, simple of line.
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The Brandes laboratories, expert in
meeting the problems of radio acous-
tics for sixteen years, have now
developed these really remarkable
speakers. They are worth hearing.

And that old sandby—the Su.
perlor Maiched Tone Headser,
Sell onc wirh every radio ret. A
Youcan—atthia new lowprice, /3

The new Audio Trans- Ler s4.50

former amplifies at a ratio

of ll : . Two .t:““:d’

amplification may be us:

without distorion L v A emartmahogany cablnet fin-
ishedIn brown. A well propor.
tioned, well made spesber.
Same unit as Type H Speaker.
Adjustable for maximum vol-

ume. List$30.

The New Brandes phonograph
attachment has the vame unit
a» the big speaker. Easy ta ar-
tach. Andadfustable. List 510,
The improved adjustable

Table Taiker The best buy
ot its price. List $10.

prices sllghtdy more west of the Rocki d bn Canada.
1 Brandes Producrs dll!ribu:dTr: né’nn.:da
¥ Canndian Westingliouse,
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Noteworthy Confex rence of \ Victor Co.
Wholesalers Held at Camden Factory

Merchandising of Talking Machines and Records on a Sound Basis Discussed at Length and With

Frankness—Wholesalers

If optimism, and, in fact, enthusiasm, on the
Part of those Viclor wholcsalers who attended
the Iwo-day conference at the Victor factory in
Camdew on Augnst 3 and 4 is to be accepted as
A criterion, then the scxsions may be described
as being most suceessiul fron every angle, witls
a promise of h'wlng a distiner influence upon
the activities in the Victor trade in |I|c near
future

It was the brai gencral meeting of \ictor
wholesalers held since 1922, the call for the
confercuce haviug been ~emt out by lac
tory officials some time ago with a vicw to
providing an ‘opportunity for open and Frank
discussion of the problems and possibilitics of
the business by both wholesalers and factory
oficials. That the conference wa< 1o be con-
fincd sirictly 1o busigess was frankly stated
with the result that business it was for two
full days.

Walter ). Staats, treasurer of the Victor Co.,
presidud us chairman, and among those who »
dre<cd the wholesalers at various tines during
the wectings weree included: E. R. F. Johnson,
vice-president of the company and son of the
president; E. E. Shumaker, W. W. Clark, Roy
A Forbes, and E. T. Kicfer.

From every angle it was unquestionably the
wost resultful meeting ever held by the Viclor
wholesalers in conjunclion with (he faciory
officials, and the first call by the factory 10 dis-
cuss business maticrs directly, it being felt that
the various questions counld bv Ihreshed out
nuch more salisfactorily when all jnbbers were
gathered together than when individuals or sinall
groups visited Cainden.

The discussions were frank, ihe wholesalers
being encouraged (0 express their views on all
natters regarding the inarkeiing of Vicior prod-
ucts. It was cwipliasized very strongly that par
ticular attention shonld be given to sound nier-
chandising principles in conpection with the dhs-
tribution of 1alking wachincs and records, and
it was likewise emphasized that the terur “mers
chandising” does nol apply alonc 10 building
up sales volume but also has much to do with
proper buying and proper checking and conirol
of stocks.

It was agreed that although the talking wa-
chine business has sume problems peculiar to
itself it is in the main controlled by the silua-
alions and the rules that should govern all lines
oi trade, and wholesalers, and particularly re
tailers, must so arrange thcir afairs as 1o be
prepared 1o mceet varving business conditions
in a safe and sane manncr with their businesses
in such shape thal tlicy arc wot endangered by
any sudden fluctuation

It was reported, for instance,

that the rc

Much Emhuscd Over Private Showing of New Line

cent campaign to elean up stocks of machines
and in some cascs rceords in the hands< of deal-
ers and wholesalers was mecting with a full
meadnre of suecess, which means tlat the decks
wonld be clear for the markeling on 4 <ound
and proper basis wf the products that are soon
10 be offcred 10 the pnblic by the Victor Co

Among (hose who took a prominent parl
the discussions was Roy A Forbes, who re
cently joined the Vietor Co. in ihe capucily of
sales and merehandising manager, who placed
before the wholesalers, 10 be conveyed by them
to the dealers, the results of lhis many years
of sucees~ful experience in the retail ficld,

Tt was witlr great enthusiasm that the v ng
wholesalers viewed (he new products that the
Viclor Co. is preparing for the market this Fall,
Is of which will be announiced in dne course,
they went away frons Camden with the
feeling thal with mew tines of Vicior products lo
offer nnder ;1 sonnd merchandising polivy de-
velaped from the experiences of those in sthicr

tines of business, e well as in the talking ma:
chine trade itself, the future licld a inll measure
of promise.

The interest of the wholesalers in the meceting
was cvidemced by the facl thal the aliendance
of the jobbers and their representatives fro
all sections of the United States was practically
100 per ceut, only one comecrn not being repre
statted throngh eircumstances beyond ats
trol.  The wholcsalers and factory pe
who atiended the sessions and the dinne
Monday cveniug included: F. R. Shermian,
K Dolbeer, W Wale, W. F. Fredericks,
Robert Sicinert, Howard Warlitzer, E. R, ¥
Jolmson, J. N. Blackman, L. Buehn, W. 7
Sulherland, E Gratigny, W. Collings, P
Whitsit, W._ . Staats, H. A, \Wiukelman, \V
Roberts, H. Koerbe Ronsh, H W, Wy
manu, C. H. Grinuell, G F. Ruez, C 1. Elyea,
F. Nestor, E. Sanger, T. E. Swann, U K. #len
nett, WAV, Clark, W, J. Haussler, H. ). Shanle,
F. B. Jenkins, Jr., P. Felder, W. D. Andrews,

\V Bicl, R. A. Forbes, J. A Hoihcinz, C
Johnson, O. L. Neal, A. R Boone, Donald
Allen, Roy S. Scroxton, C. L. Egncr, R. H

Corley, George Cresscy,

Sunger, Gallo, R. C. Rogers, A WAL
Kinson, Jeromc Murris, ¢ H. North A
Lamoor, € \V Gncncr 1. Carlson, F McGal-

Morris, W. I

liard, R 1. Aldridge, G. T. Williams, J. F
Clark, H. Ellis, H, C. Lukhard, C. W. Balils
W F. Davisson, ). P. Mitchell, A. Bureh-

field, H. A, Goldswith, W. Russcll, A, H. Bates,
Gro. Rewbridge, E. €. Rauth, J. S Macdonald,

George Elyes, W, A Eiscnbrandi, C. N. An
drews, F. R. Kessnick, W. Doerr, W. A. Monl-
ton, R. S Cron, €. S Wickes, £ T. Kicfer,
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H. H. Murray, Y. Williams, G. R. Schenck,
Fred Jooes, Harry Sooy, H €. Ide, Alexander
Liseubrandt, } F. Willians, €. HB. Mason, N
Shilkret, J. \V. Buuts, Mr. Murphy, G. ‘I, Wicl-
age, G. I Willimns, W. B. Calloway, Mr. Con-
way, H. E. Clark, ). S. Gordy, ). L. Ryaw, C A.
Droop, C. W. Hyde, Hon. Hauser, W. O. Crew,
G. € Hamburgee, R. E. Sturtevant, A. D, Geiss-
ler, Ernest John, ¥ L. Marshall, E. E. Shn-

maker.

Brightson Labs. Announce
New Trade Representatives

Plans for Incrcased Production lo Meet the
Demand Are Und:r Way

Brightson lLaloralories, luc, manufacturer
of True llue tnbes, from its exceutive offices,
Tlhiry-fourth strect, corner Astor Conrt {\WVal-
dorf-Asioria Hotel), anmonuces @ ummber of
mllhllonnl trade represcutatives.  They include
mg, Lorish & Randall, Chicago, Ml; Wil
Iams Hardware Co., Mlnucnpolis, Minn.; Reyn.
olds Radio, Denver, Colo.; Brown & Hall Sup-
plv Co, Si. Louis, Mo, and Parsens & Whilte-
more, Ltd, Australia and New Zealand. These,
togeiher wtth the former repeesentatives of
the Hnghison organization, make possible the
distribation of True Blue tubes from many
centrally located points throughout the eonn-
Iry

Plans for greatly iuercastd production on
Brightson True Blue tubcs arc also well under
way. Accordiug to tlic officers of the comipany
the demaud for Tenc Bluc tubes (hroughout
Summicer months has so far exceeded expeeia-
tions as lo make necessary arrangements for
mcreased production 10 carc for Fall orders

In u recent chat willi a represemtative of The
Wuorld, George E. Brightsan, head of the Bright-
son Co, stated that orders have bucn increus
wg in recent weeks al i very substantial rate
He said he was particularly well pleased with
the sittation in the nctropolitair arca which
has shown a healthy improvement in sales
This he said was wot so remarkable as the
fact that in a territory that is highly compeii-
tive the retail price of Brighltson True Blue
tubes liad remained al the fignre set by the
manufacturer.  Mr. Briglison considered this a
tribute to the prodnetl and the sales poliey under
which Truc Blue tubes were sold

J C. Ne\;il_le \\7ith_ Stewart-
Warner Cleveland Branch

Cuevitasn O, Angust 7—1 Neville,
formerly district numager of the Federnl Tele-
phone and Telegrapli Co., was recently appoint-
ed mauager of (he radio sales division of the
local Stewart-Warner Products Scrvice Station
Arthur Dickens, lormcrly connecled with the
Workrite Manuh:lunng ‘Co., is now acting as
radio cnginecr of the Stewart-\Warner Corp

NEW PORTABLE ALBUM

National Record Albums
Good Albums

Nationally known because they

give real satisfaction.

styles and prices

NATIONAL PUBLISHING CO., 239S. American St, PHILADELPHIA, PA.

They require less selling effort.
Made to contain all makes of
disc records including Edison,

Write for our list of 1925

THE PERFECT PLAN
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They tell me you should
have a message from the
Factory Manager, also.

But what have I to do
with selling ?

Well, as I see it, a poorly |
made record may be |
hard for anybody to sell.
And a well-made record
is at least easier for
everybody to sell.

Anyway, those of the trade
who have known me
during my 30 vyears in
this business know that
I recognize it as an art
as well as a business, and
that no record with a
shade of doubt in its qual-
ity will ever get by me.

Factory Manager

R. A. Gloetzner \

COLUMBIA PHONOGRAPH COMPANY

BREDGEPORT, CONN.
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“I MISS MY SWISS”

Ted Le.Wis and His B_and

COLUMBIA

“I Miss My Swiss,” asre-
corded by Columbia, offers
entirely new possibilities
for record sales.

The hit itself promises
to be a sensation, and the
Columbia recordings are
truly wonderful.
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“I MISS MY SWISS”

VYT

COLUMBIA

A real opportunity to
reach out for record busi-
ness among customers who
have never realized the
full possibilities of the pho-
nograph record.
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COLUMBIA

MODEL 580
§350

MODEL 240
§75

MODEL 460
8200

MODEL 420
$100

MODEL 540
§175

»
MODEL 3450
$175

MODEL 348
$120

MODEL 530
$150

MODEL 440
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Donen Profits by Ability to Make Friends

Has Built $20,000 Annual Business and Overcome Obstacles in
a Small Town by Being on Friendly Terms With His Neighbors

What chanec has the small town talking ma-
chine dealer to do a profitable business, when
the tendency of the buyers of his community is
to visit a convenicntly located large city to
make their purchases. This is cxactly the sit
uation with which Doenen’s Music Shop, of Rye,
New York, is faced. Yet, in spite of the fact
that Rye is a very small town and a large past
of the population Is inade up of Summer resi-
dents, and the proximity of New York City
with its fine, large establishmeuts, Donen’s has
built up a busincss in its sinall shop which
reaclies a yearly total of $20,000.

Working on Low Overhead

Now, this is not a very large business, figured
from the standpoint of the city dealer, with his
large establishment, his lalf dozen salesmen
and elerks, his bookkeepers, deliverymen, et
But it is only because the city dealer who op-
crates on a large seale needs all of these things
that he regards $20,000 as a small gross bus
iness. Jn Rye this {s an exccllent sales volume
for the rcason that Donen's opcfates on an
overhead which is ridiculously small, compared
to that of his city competitor. Mr. Doucnt hiin
self attends to the selling of talking maehmes,
pianos, radio, records, musical ete.

attract them, with the result that they often
order records sent to their homes from these
out-of-towu shops. Every time this happens it
neaus that I have lost some business. Of
eourse, not all the people do their shopping in
the city. As in cvery town, we have a fair
sharc of iniddle-class and the poorer pcople who
do most of their buying right here.

“Iu u small town hke this friendship is the

While friendliness is of great
importance in promoting sales,
particularly in the small town,
according to Mr. Donen there
are also dangers in being too
friendly. W hat these are and
how this aggressive dealer
overcomes these obstacles, as
well as how he solves other
problems which are peculiar to
small town business, are told
in the accompanying article.

He also follows up deliuquents to get the money
due on instalment salcs. He keeps his own
books and his only delivery expense is when
lie makes a sale. It does not take any cfficieney
in mathematies to understand how this $20,000,
with the low overhead, represents a very nice
business indecd.
Friendship Basis of Business

"We are doing a fair business, considering
everything,” points out Mr. Donen. "Our sit-
uation is peeuliar in that most of the people
here find New York so conveniently loeated
that they do a large part of their shopping in
the departinent stores and specialty shops.
Many of our customers and prospects arc the
owners of automobiles and they go to New
York via their own machine and in addition te
a pleasant auto ride they have the opportunity
of doing their shopping in the large New York
stores. Of course, they pass many music stores
and thc music sections of the department stores

basis of business success, especially with the
wage earners. This does not work out so well
with the middle classes, as I have lcarned, to
my sorrow. Many times J have lost sales of

one kuows onc's customers so well the natural
tendency is to be too lenient. For example, we
have two types cf customers, as | mentioned.
The fairly well-to-do people ind the wage earn-
ers. The former are in the habit of having
charge accounts and the latter pay on instal-
ments. In the former instance many times the
people are annoyced if they reccive bills, How-
cver, they are good as far as paying is eon-
cerned, but the dealer must be very diplomatie
m his efforts te get the money when due
Among the wage carncrs the problem is rad-
ically different. Hcre dunning can be resorted
to, but the dealer very often miust take into
consideration family circumstances and he must
be lenient. The majority of these pcople have
wo reserve funds and when the head of the
house biecomes ill or he is temporarily out of
work, as very often happens, what little money
has been saved is used to purchase the necessi-
ties. ] never press matters in cases of this
character for two reasons, first, because I have
cverything to lesc by antagonizing a customer,
and, second, because 1 know thesc people will
pay as soon as they are able. Of eourse, there
are some dcadbeats and here the only safe plan
is to take vigorous action immediately. In a
small town store such as this, where the pro-
prietor does everything, from sclling to col-
lecting, the best plan is te set aside one day
each wecek to follow up delinquents. [ also find
the telephone very useful in getting in touch

machines, pianos, etc, because I happened to
be well acquainted with a prospect of the semi-
suecessful type. Only a few weeks ago the wifc
of a physician whom I knew very well, pur-
chased an instrument in New York, which she
could have obtained in my store. The real rea-
son in back of the purchase was that these peo
ple eould not afford to pay cash for the instru-
ment and they were just a little bit ashamed to
onic to me to buy on a time basis because they
happened to know me. On the other hand, I
get a large part of my business from the wage
carners because they are friendly with me.
Regarding Colleetions

"One of the chief problems of the small town

dealer is in colleetions, I have found. Whben

LID SUPPORTS
CATCHES
CONTINUOUS HINGES

HARDWARE

for

RADIO and PHONOGRAPH CABINETS

NEEDLE CUPS

WEBER-KNAPP CO.

JAMESTOWN, N. Y.

BULLET CATCHES
STOP HINGES
INVISIBLE HINGES

with regarding moncy due. With
foreigners there is little use in sending out
statements of money due. The only way is to
sce them personally.”

Tacema Dealers Meet to
Form Trade Association

New Organization Will Probably Beeome
Branch of Western Music Trades Association

‘Tacona, WasH, August 3—The first step in
the formation of a local music trades associa-
tion was taken here recently at a dinncr meeting
Iield in the new Winthrop Hotel. The dealers,
including the leading talking machine mes-
chants of the eity, are strong for an association
and the result of the mecting was the eleetion
of M. Silvers, a local dealer, as president. A
delegation of music dealers from Scattle was
present to give thc local retailers all the help

ible in or Jtis d that the
association will beeome part of the West-
ern Musie Trades Association, which has been
so active in improving trade conditions and
praetices.

At future meetings the organization will be
perfected and from the interest demonstrated
by trade members it is believed that a repre-
sentattve membership will be enrolled at the
start.

Nathan Hast in New Position

The appointment of Nathan Hast as general
sales manager of the Radio Tel. & Tel. Corp,,
New York, was recently announced by officials
of the company. Mr. Hast is well known
throughout the radio industry through bhis
former connections with the Pearl Co., Work-
Rite Maunufacturing Co., Music Master Corp.,
and the Shamrock Mifg. Co, Newark.

Brodrib & Blair Remodel

Brodrib & Blair, of Bristol, Conn., have re-
modcled and redccorated their store and added
a piano departmcnt, where they will earry a -
complete line of pianos.
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Turnover and ] Its Relation to Net Proflt

Analysis of Turnover by H. S. Carroll Before the Western Music
Trades Convention—The Proper Method of Figuring the Turnover

1t is but a short interval in time, a little over
Hfty years, since merchandising had no sell-

ing price and the wmost persistent haggler
bought the goods far below the umwary. When
merchandise was bartered for grocerics, coal,
etc, and the large department store of to-day
was little dreamed of. What an evolution lns
occurred in mercbandisi in merchandi
ideas, in marketing and in merchandising princi-
ples. To-day, merchants arc analyzing their
business, and one of the priucipal topics of the
day is that of turnover.

Turnover has a vital bearing on profits, but
in spite of this fact we find there are many
merchants (or within large department storcs,
department managers) who do not really under-
stand the meaning of turnover. Being a pub-
licity director, and not an accountant, I have
taken the liberty of gathering my data for this
article from authoritative sources.

What Is Turnover?

A very simple question and yet not quite so
easy to understand, for the simple reason that
many merchants view turnover from a different
angle. A fricnd of mine in talking to a certain
merchant on the subject of turnover, was told
that the merchant’s stock had turned a surpris-
ing number of times. When asked how he
arrived at the figures this merchant said: "Why
my stock at the beginning of the year was
$7,000—at the end of the year it was $7,600, or
$14,600 in all; dividing by two, the average
stock was $7,300; my sales were $44,000, so the
stock turned six limes.”

In rcality he had turned it two and a half
times!

Many merchants confuse the term “stoek
turnover” with "capital turmover.” From all I
can learn, the modern way of caleulating turn-
over is:

First. By dividing the average stock at re-
tail for a given penod inlo tbe sales at retail

1ding the average stock at cost
for a given period into the sales at cost for the
same period
No. 1 {(Turnover at retail)
Average slock 31 relail $100,000 Invenlory
Actual safes a1 retoil 400,000
smoooo:swoooo (4 times twumover
No. 2 (Fumorer a1 caat)
Aclual  sales at  cosl  $240,000
Average stock at cost 60,000
$60,000 )$240,000 ¢4 limes Iurnover
Both methods give practically the samc re-
sults. However, the method of figuring turn-
over on average retail is recommended by the
National Retail Dry Goods Association, and
practically all department stores arc keeping
their records on a retail plan, i e, they report
all purchases and sales at both cost and selling,

cnabling them at all times to strike an inven-
tory, williout the necessity of making a physical

check.
Stock on Band at cnd of monili:

1)23,500

7,333.33
Sales for 3 months: 56,000

$7.833 16,000.00 (0.76 Ju 3 months

This is better than 3 times 3 year
To begin with, a merchant has capital, or
the necessary credit, with which to finanee his
purchases, and yct the merchant who can show
that he can turn his stock ten times a year,
needs only one-fifth of the capital required by
the merchamnt who can turn lis stock twiec.
Therefore, to-day the successful merchant fig-
ures his turnover in advance. He estimates the
volume of business he expects to do and re-
duces this volume to cost and divides it by the

capital which he has available

Eslimaled sales al retail. -+ -+ $100,000
Your eapilal ceen 30,000
Your cost renit 60,000

$30,000 3$60,000 (2 limes turnover of siock
lo gel expected volume from your capital.

It is important, thercfore, that he set his
turnover at a reasonable figure, one which he
would expect to accomplish.

Turnover in Eastern cities is higher than it
is in tbe West, from statistics furnished by the
Federal Rescrve. This is due to the fact that
we are further from the market, necessilating
the anticipation of our requirements over a
longer period! The following Fedcral Reserve
figures show the approximatc turnover of the
music trade:

Talking machines, two and one-half times.

Records and rolls, two times.

Pianos and player-pianos, two times.

Sheet music, two and one-half times.

The cntrance of radio into the music field has
undoubtedly changed these turnover figures
considerably, particularly on records and talk-
ing machines.

Frequency of Inventory

The oftencr an inventory figure is available,
the more correct will be the average. For ex-
ample, the average foc a year for the inventory
taken monthly will be more accurate than an
inventory taken once a year.

When an inventory is taken but once a year,
it is taken at a time when stocks are lowest;
therefore, wheu the two inventories are com-
pared, the average does not fepresent the true
facts; whereas a once-a-month inventory,—
thirteen inventories will be available which
really strike the true average.

The
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highest quality in tone reproduction.
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a new one with an ADD-ATONE

UNIQUE REPRODUCTION CO.
32 Union Square, N. Y.
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Even bankers are recognizing the importance
of turnover as evidenced by the following an-
nouncemeut wade in the Federal Reserve Buk
letin of May:

“Tle rate at which stocks of merchandise are
sold and replenished is an imporlant factor af-
fecting the expeuses of operating retail firmis
and in deternining the amount of credit that
is required to finance retail trade. In view of
the importance of this relationship between
stocks and sales, the Federal Reserve Banks
and the Comptrollers’ Congress of the Retail
Dry Goods Association decided to add to the
regular retail reports, data showing the rate of
turnover each month and the cwnulative rate
from the beginmning of the ycar through the
current month.”

What Is It That Affects Tumover?

Turnover is aflected by poor selection of mer-
chandise, by errors in quantity purchasing, by
an over-balanced stock, and by carrying too
many price lines.

It is not always possible to sell all the mer-
chandise we selcct, but once we discover that
we have made a mistake and tbat our purchases
are wrong, then we must take instant action,
for the longer this dead merchandise remains,
the more costly it becomes. A dollar linc of
merchandise on the shelf that hangs on year
after ycar had better be turned into a nimble
diine that will continue to turn.

Because one merchant is capable of purchas-
ing a large quantity of merchandise, thereby
securing a low price, it does not follow that all
merchants can do likewise.

1t is important, therefore, that you know
your clientele, and how much of a quantity you
are capable of absorbing; otherwise you may
tie up your capital in a purchase that will pre-
vent you from buying sufficient of current
quick-selling numbers.

Balanced Stocks

Stocks that are poorly balanced may mean
that onc portion of your stock is tuming rap-
idly, while the other is tied up in high-priced
merchandise that remains frozen and affects the
turnover.

1 remeniber a2 store having $30,000 worth
of diamonds, which the buyer thought would
add prestige to his jewelry department. It
may have added the prestige all right, but it
cut down his purchasing power, affected his
turnover, profit, and after three years of carry-
ing them without sufficient tumover, they were
finally disposed of at half price. Seems foolish,
doesn't it, to sell diamonds at half price? Yet
it proved a wise thing to do, because it turned
dead capital into active merchandise that began
to turn and make profit.

Recently stores are discovering that capital
can be sprecad too thin over too many price
lines and that this will eventually affect the
turnover. It is better, therefore, to concentrate
on a certain number of prices that can be deter-
mined upon and stay within these price lines.

From a reliable sourec I have sccured the
following figures as to volume of business,
turnover, and marking ratio of six of the large
retail department stores in Amcrica for the year
1920.

Store Volume Tornaver  Mark-Up
A 600,000 ¢ s

B 100,000 27 0.3
c 50,000 31 1046
D 500,000 7.7 38

E 1,000,000 .3 6

P 21,000 49 47

The average turnover for large department
stores in the West ranges from 3 to 4 per cent
—that is, taking the store as a whole, although
the turnover in the various departments may
vary to a iderable degree.

S
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Chas, Freshman Co. Opens
New Factory in Chicago
Promi Radio Manuf. er Opens New

Modern Factory to Enahle It to Meet the
Steadily Growing Demand for Its Products

The Chas. Freshman Co., Inc., manufacturer
of the famous line of Freshman Masterpicee re-
ceiving sets, has just opencd a necw factory in
Cbicago. The new plant is a modern fire-proof
building, with all improvements, located at
Washington Boulecvard and Talman avenue—
only ten minutes from Chicago's Loop.

The new plant is situated on the Chicago &
Northern Railroad, which connects directly into
the Belt Line. Tbe railroad siding, which pcre
mits the loading and unloading of carload ship-
ments, is connected with thc building. Author-
ized Freshman dealers in the Middle West ter-
ritory will be served directly from the Chicago
office and factory.

This latest expansion, coming so soon after
the occupancy of its second new factory in New
York, at 133rd street and Brown place, was
forced by tbe enormmous demand for Freshman
products, sold direct to authorized dealers
throughout the country. The rcception of the
new merchandising plan has been tremcndous.
Decalers are placing large orders now, and this
expansion program will help the Freshman Co.
to satisfy the demands of the trade for mer-
chandise.

Feature “I Miss My Swiss”

“I Miss My Swiss” is being featured in win-
dow display postcrs by the Columbia Phono-
graph Co., Inc,, New York. The dance record-
ing of this extremely popular number is played
by Ted Lewis and His Jazz Band, and the
vocal is sung by Billy Jones and Ernest Hare,
the well-known Happiness Boys, in their in-
imitable style.

Timely Publicity Wins
for Norfolk, Va., Firm
Paul-Gale-Greenwood Co. Featured Brunswick

Radiola in Strong Advertising Drive When
Local Man Won Radio Reception Contest

Norrorx, VA. August 6—Taking advantage
of timely evcuts to stmulate salecs has becn
found productive of excellent results for the
Paul-Gale-Greenwood Co., one of the lcading
phonograph dcalers in tbis city. Recently, whew
the Brunswick Co. offered the first prize for
distance reccption on a Brunswick Radiola to
W. H. Fitchett, of this city, thc Paul-Gale-
Greenwood Co. took advantage of the fact to
do some special advertising in the local news-
papers, describing tbe contest, and tclling about
the winner. In one¢ ad tbe winning check was
reproduced. Of course, tbe newspapers lad
storics regarding tbe winner of the contcst,
and altogetber the Brunswick received some un-
usually cffective advertising.

Jimmy Flynn Becomes
Pathe Record Artist

Jimmy Flynn, well-known tcnor, is a pew
Pathe record artist and recently recorded his
first sclections, “Midnight Waltz” and ~1
Wouldn't Be Crying Now.” The Pathe Phono-
graph & Radio Corp., Brooklyn, N. Y., maker
of Pathe records, reports a very heavy demand
for this number.

James P. Dufly o: Holiday

James P, Duffy, advertising manager of the
Columbia Phonograpd Co., Inc, New York, is
spending the first half of tbis month at Cliff-
haven, on the shores of Lake Champlain, where
he greatly enjoyed himseli He also made
visits to leading Canadian cities.

Avcust 15, 1925

Making De;llé:rs_’ Windows
Radio Sales Promoters

RCA Window Display Division Aiding_ Deal-
ers in Staging Window Displays Which At-
tract Attention and Speed Up the Sales

The window display division of the Radio
Corp. of America, which bas been formed to
aid dealers in creating window displays that at-
tract attention to RCA products and create salcs,
is functioning with such good cffest that dcal_ers
all over the country are enthusiastic regarding
this service. The window display division kecps
dealers advised through periodically issucd l?ul-
letins of the art of dressing windows and making
use of the numerous window display helps
which have bcen prepared for the retail tradc.
Recently the bullctin was devoted to the prep-
aration of a Summcrtime window display. The
bulletin containcd a detailed description of a
scientifically prepared window, from the method
of making the background to costs; the latter
is a very Important item, especially where deal-
ers have set aside an appropriation for window
display purposes,

This service of the Radio Corp. of America
is proving invaluable in stimulating sales of
radic. The window display is coming to be
recognized as onc of the most powerful forces
for sales which the dcaler has at his command.
Many dealers do not take advantage of the win-
dow display as a means of sales promotion al-
though expericnce proves that when the win-
dow is given the same careful attention which
the dealer expends in preparing his advertis-
ing, sales rcsult. The “eye of the store” works
day and night. It is truly a silent salesman
and it is a wisc dealer who sets aside an ap-
propriation for making his windows more pro-
ductive of business and who makes the best
possible use of the display material prepared by
cxperts and supplied by forward-looking man-
ufacturers.

| CONTINENTAL

| “New Yorks Leading Radio House”

TRASE marz

THE SYMBOL OF SERVICE

Are you interested in selling more sets?

Distributors for

If you are wondering how to
do it try this out—"sell better
performance and youll sell
more receivers.”

It’s only logical that the pro-
spective radio buyer looks for
return value on his invested
money. You can assure him of
all kinds of real entertainment,
fun and financial news provided
you have the right line of re-
ceivers to sell—RADIOLAS.

The Radiola 26 is the “Super
Het” dressed up in portable
togs—famous for out-door use
anywhere — camping, boating,
motoring. When vacations are
over the Radiola 26 will har-
monize with the furnishings in
any room,

Sell better performance—more
sets and get bigger profits.
Stock the popular R. C. A. line
of Radiolas,

Radiola 26

Wholesale only

CONTINENTAL RADIO & ELECTRIC CORPN.

New York, U. S. A,

2113-Q

Fifteen Warren Street
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Profit Winning Sales Wrinkles

Circulating Library Brings Customers Into Store of Small-Town Dealer—A New Twist to Can-
vassing That Makes It Easy to Start the Sales Talk—Turns Lack of Record Demon-
stration Facilities Into an Advantage—Window Display Tips—Other Clever Stunts

“Getting the customer into the store” is the
big aim of cwery talking machinc dealer, as
well as that of every merchant in any line of
endcavor. Salesmamship and super-salesinan-
ship without the enstomer to work them on are
worthless. It is to this end, thercfore, that
the dealcr sends out literaturc, stages contests,
arranges his windows attractively and has spe-
cial salcs, all for the purposc of getting the cly-
sive customer within range so that the talking
machine, records and radio can be called to Ids
attention and thcir appeal cmiphasized. Quc
very good system rccently brought to the
writer's attention is that of Ferguson's Music
Shop, Brunswick dcaler, of Babylon, N. ¥
This dcaler has set aside a corner of his estab.
lishment in which le conducts a circulating
library with very good rcsults. This depart-
ment, in addition to bringing a profit to thc
store, draws’ customers eontinually, and as the
time for a book ta be retained is a week or less,
the dropping into the music shop becomes a
matter of habit and the Jatcst releases of ree-
ords are called to the customers’ attention with
noticcable success.

LI S

Some cxcellent selling ideas are hit upon
quite by accident by dealcrs or salesmen who
have wit enough to rcalize their value and to
adopt tbem as a part of their regular selling
plan. Witness, for instauce, the cxpcrience of
the young outside salecsman representing a deal-
er located in Long Island and in a suburban
scetion of New York City proper. In a newly
devcloped scction of the suburb where the sales-
man was not particularly familiar with the
strcets and numbers, a woman called up with
the rcgquest that the motor of her talking ma-
chine be repaircd. A repairman not being avail-
able for the crrand, a young salesman was scot
out to bring in the motor, but through uafamil-
iarity with the Jocality inquircd at the wrong
liouse. He was politc and nice about it, but
Lhe woman who answcred the door declarcd she
Itad not phoned ta the store. However, she had
a talking machine that was not operating as it

should and the salesman gnickly voluntecred to
look it over. He found that the motor necded
oiling and that it was opcrating, 2t too high a
spced. A few minutes work and the job was
done. “How much do I owc yon?” asked the
woman. “Not a ccut,” replied the salesman,
“Wc are glad to make adjustments withont
charge where ne new parts are required.” The
salcsman, however, suggestcd that some new
records niight prove intercsting to the family
and subsequently brought out a busdlec of rec-
ords, selling nine of thcm owm the first trip. Af-
ter finally locating the woman who had put in
the eall for a service man, the salesman mulled
over the ingident and finally decided to try
makKing similar "mistakes™ as part of his regular
routine. He found that it invariably got him an
audicnee and that whether the machine necded
repairing or not the spirit of scrvice was appre-
ciated. In the follow-up, however, hc carricd
an album of the latcst and select records, with
the resilt that the volume of record sales actu-
ally closed in the customcr's home came closc
to covcring the canvassing cxpemse, lcaving
profits on machine sales practically elear.
L4 * &

Situated in a business section, the newcst
brancb of Klaidman's Music Shop, Brooklyn,
N. Y., exclusive record store, has a rather lini-
ited floor spacc and up to the present time all
the demonstrating has becn done on one in-
strument, which also scrves the purpose of at-
tracting peoplc into the store. The instrument
is supplied with au amplifying horn and is lo-
cated ncar the door of the store. One of the
busiest periods of thc day at this shop is at
noon when thc office warkers are omt for
lunchcon. ft is not infrequent to sec dozens
in the store at that tunc, and despite the fact
that but onc record can be demonstrated at a
tiine, a surprisingly large number of records are
sold each day. Thc manager of this store finds
the lack of demonstrating cquipment a help
rather than & hindrance, for almost invariably
when a popular record is played, a half-dozen
or more people will inquire the namic and as

3
Coming!
Something new ~
Something better
ATCH for our September announce-
ment. It will tell the story of great im-

provements in radio, of how you can place
before your customers the most efficient re-

ceiving set yet devised.

We repeat—watch for our September

announcement.

MAGNAVOX COMPANY

OAKLAND, CALIFORNIA

-
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there is a sclf-service record rack, ‘A‘A'” help
themselves to a record and purchase it
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The value of window displays is generally ree-
ognized by all dealers but in the case of many
stores a ceptain Jaxness regarding the frequent
changing of the window takes away from the
valic of the display space. The Wiley B. Allen
Co., of San Francisco, with numerous branches
in other cities along the Pacifie Coast, is a firm
belicver in the efficacy of window displays and !?r
that purposc maintains a large stockroom wherein
is kept rcady for nse a large assortment of wax
figurcs and varions prepared sct-ups nady for use
in a great varicty of displays. all being subject 1o
call for special window Aarrangemnts in any ol
the company’s storcs. The company has two scp-
arate thonghts in mind in councetion with its win-
dow displays, one being to ohtain lmmediate re
sults, and the other to devclop cumulative results
to be eapitalized in the futurc, through the build-
ing np of pablic confidence in the house.

EEE T

The giving of frce lessons to purchascrs of
stringed instrumcnts and the fermation of clubs
and orchestras by music dealers who have mu-
sical mcrchandise and small goods departments,
has proved so successful in the instanccs in
whicl they have been tried, that it is sufprising
that every dealer who has in addition to his
usual lines, sueh departuents, has wot tried this
forin of increasing business. fu a reeent issuc
of The World, thc expericnces of Manager Ri-
der, of the small goods department of Ired.
Loeser & Co., Brooklyn, N. Y., were related.
Mr. Rider is an accomplished performer on the
ukulele and at dull seasons he advertiscs free
tutclage on this instrument to purchasers. The
results have been most bencficial from the
standpoint of increasing sales. Similarly, nu-
inerous other dealers throughout the country
have profited through thc organization of bands,
orchestras and clubs. Landau's, Hazleton, Pa.,
has gone in extensively for this form of <ales
bnilding and has been most successful. During
the past year the L. Grunewald Co., Ncw Or-
leans, La., securcd the services of G. Kealolis
Kilman, noted ukulelc player, as a member of
its salcs force, and he has organized numerous
clubs, the members of which take lessons from
Mr. Kilman, paying for them. Tlirough the in-
dircet advertising given the Gruncwald estab-
lishment, sales of stringed instruments of the
plectrum and non-bow tvpe increased 85 per
cent this ycar over last.
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No better method of bringing recent relcascs of
records to the attention of customers can be im-
agined than that utilized by the James K. O'Dea
Temple of Music, Paterson. N J., which gives a
radio concert cach day during the hour of
twelve to one, using talking machine records to
provide the entertainment. Broadcasting station
WODA is owncd and opcrated by this establish-
ment and its value as a means of keeping the
store beforc the ninds of the public cannot be
doubted. Each anmonnceincnt made brings in the
name of the store and when the selection to be ren-
dered at the noonday concert is named the name of
the artist and the make of record is also given. The
public is asked to make requests by tclephone fur
any umumbers they wish and the telcphone keeys
ringing almost constantly during the hour. - It may
be that other dealers could sccure the usc of their
local broadeasting station for an hour during the
day, thus readering a scrviee to the station and at
the same time securing a most valuable medivm of
publicity and a means of increasing sales.

Ely Ney’s American Plans

Ely Ncy, the famous pianist whe records for
the Brunswick, and who has madc a very sue-
cessful tour of Europe this Summer, will arrive
in the United States carly in January, opcaing
licr scason at Bloomfield, N. I, after which
she will §ill engagentents in Florida and Cali-
formia, retnrning East for coneerts in Pennsyl-
vania and the Middle West about March. Shc
is scheduled for a number of notable events,
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Pearsall Service
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Ask any Pearsall dealer, he'll
tell you

“Desire to serve, plus ability.”

10 East 39th S\.“ New York City
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Reducing Proflt-Kllhng Collection Costs

Costly Collection Systems Often Endanger Profits—How the
Curtis Art Co. Secures the Money Due at a Minimum Expense

‘There are two important elements in the in-
stalment business which determine the success
of the talking machine dealer. First, of course,
there is the sale, of which no more neced be
said because it is obvious that upon the volume
of sales at a profit depends the life of the re-
tailer. The sccond element, however, prescnts
some difficult problems. most of which have
been solved with more or less success by all
dealers, namecly, getting the money due—all of
it—when it is due, at a minimum expense.

What Are Your Collection Costs?

Do you know what it is costing you to collect
the money due on instalment sales? Is the ex-
pense so great that most of the profits are dis-
sipated in collection costs? This js an interest-
ing and vital angle of thc collection problem
which, as applied to the individual dealer, is
worlhy of the closest scrutiny.

It is in the payment of the last few instal
ments that the dealer’s profit lies. At best this
profit is not large cnough so that the retailer
can afford to squander money in an attempt to
get what is coming to him. Yet, some dealers
have such expensive methods of collecting that
when they finally do jar a delinquent customer
to the point where he opens his purse and
pays the profits have disappeared. Other dcal-
ers still use old, obsolete and incffective methods
of collecting which by their very futility are
expensive.

Take the case of a certain dealer who not
long ago staged an intensive canvassing cam-
paign. His canvassers went out into thc field
and worked like dcmons. They made many
sales of talking machines. The interest of
these canvasser-salesmen, however, lay in mak-
ing as many sales as possible in order to in-
crease their own commissions, as is natural
enough. The credit man in the store passed
many sales which should not have been per-
mitted to go through. For this reason and also
for the reason that many of the customers lived
too far from the store to come in to make their
payments and they could not be depended upon
to send in the instalments by mail the services
of two collectors werc found neccssary to keep
the moncy coming in. Collectors are expensive,
as this dealer soon found out. He also dis-
covered that where sales are made some dis-
tance from the store it ¥s better to refuse to
deal with a customer whose financial integrity
is doubtful. The traveling expenses of the col-
lcctors coupled with the high cost of staging
the canvassing campaign and natural losses due
to repossessions and several instruments lost
practically killed the profits of the entire cam-
paign. Had this dealer seiccted his customers

could bave climinated the services of the col-
lector to a large degree und tranxacted most of
the business by mail.

In the long run collecting by inail is the
cheapest. Of course, therg are always some

THE CURTIS ART CO.
W, Niain St
ey S CaT e
You no doutt lorgrn Il aboul The payment of.

. which
you  will
Thank

was Bui we hiow
gladly T e o e M

Your batanec is §. .
Yours truly,
The Curtis Arnl Cn

TIE CURTIS ART CO
23-29 \W. Main 51,
Walerbury, Conneclicut
We have reecived ne response 10 our nolice lo you
\hal payments on your phonograph sre overdue.
very necessary that your rayments ehonid e
promplly according lo your conira
Rindly make payment uumedhl:ly
ours Iruly,

The Cumis Art Co.

THE CURTIS ART CO.
25-29 W. Main St.
Waterbury, Conncelieut
Your aceount, a5 we bave wrilten you herefofore, is
past due. Unless same is hroughl up lo dale we will have
10 take such stcps as scem necessary 10 proleet our in-
1erests.

made

ive this maller, of greal importance fo you, your
immediate alleniion.

Very 1ruly yours,
The Curtis Arl Co.

THE CURTIS ART CO.
25.29 W. Main Si.,
Waterbury, Conneclicul
Thee notices have been sent you regarding youf phono
&raph payments being scveral weeks overdue.
.u we have heard mothing from you il will be neees.
t%r u 1o repossess the phonograpb if paymeni is not

made
Yours truly,
The Curtis An Co.

people who pay no attention to collection let-
ters and forms, and in these cases it often is
wise for thc dealer or a member of the credit
department, if the store boasts one, to make
personal contact with the delinquent. Some-
times there is a difference which can be straight-
cned out only by a personal visit when all the
collection letters cver devised will be treated
with contempt.

Some dealers have found that they can follow
every account through the various phases of
delinquency right to the point of the reposses-
sion by mail. Some dealers use personal lctters
to fit cach individual case; others have threc,
four or five form letters which 6l the bill.
There is something in favor of both of these
collection systems. An important point in
favor of the scries of printed forms, however,
is economy. The printed form, if it is the right
kind, gets results. This is not open to argue
ment in view of the fact that many dcalers

have found this the most successful and eco-
nomical system of handling collections. The
cost of printing is very small; the dealer not
only saves the time of himself and his stcuog-
rapher and the bookkecper but reduces overhead.
How the Curtis Art Co. Collects

The forms reproduced licrewith are in use by
the Curtis Art Co., talking machine dealer of
Waterbury, Conn. A weck after an instalment
has become overduc the first form letter of the
scrics is imailed to the customer and the other
three follow at similar intervals. These formal
notices are printed on different colored paper
and they arc about the size of a postal card.
The bookkeeper goes over the accounts daily
and the forms are sent out as nccessary, taking
up only a few minutes’ time cach day. This
serics of printed notices has been found very
effective in keeping the accounts paid up to date
and the expense of bringing about this very
desirable result is insignificant.

Inaugural Program of New
Jewett Station August 15

Comprehensive Program Designed to Please
Every Taste to Feature Opening Ceremonies
of New Broadcasting Station in Detroit

The inaugural program from \WJR, the new
5000-watt broadcasting station of the Jcwett
Radio & Phonograph Co., has been set for
Augnst 15. Beginning at 7:00 o'clock in the
evening, the best talent available will pass be
fore the micraphonc in the studio of the station
at the Book-Cadillac Hotel, Detroit, Mich., and
put on a varied entertainment of character and
appeal.

Onc of the features to be presented to the
radio audiencc will be the Detroit Symphony
Orchestra, generally conceded as one of the
finest symphonics in the country. At the time
the orchestra is broadcasting it will be playing
in a new $§50,000 shcll which was built this
Summer on the city’s beautiful Belle Isle Park,
in the Detroit River. This will be followed by
a varied studio program presenting vocal and
instrumental groups assisted by vocal and in-
strumental soloists. During this studio pro-
gram a number of famous men will be presented
in short talks incidental to the inauguration of
the station. Of course, popular cntertainment
will have its place on the program, since it is
the station’s intention to plcase every member
of the radio audicnce, and in following out this
intention it is necessary to present all of the
various entertainment suited to radio broad-
casting.

more carcfully from the credit standpoint he
——

Wuebben Record Albums

are indestructible

They are manufactured on methods of construc-
tion which are protected by the Patent Laws
It is impossible for the records to drop out.

Ask for our illustrated prospectuses and price lists

Wuebben Gesellschaft, m. b. H., Kochstrasse 60, Berlin SW.
=‘
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Ehmmatlng the Radio Free Trial System

Clarence H. Mansfield, of Fitzgerald Music Co., Los Angeles,
Addresses Western Dealers on Radio Demonstration and Service

Two of the niost important questions in the
merchandising of radio are: Shall a dealer give
free trials, and shall a dealer give free service?

Taking first the question of iree trials, wheth-
er it be radio, phonographs, pianos, or any
otlier similar article for that matter, but most
particularly radio, I absolutely do not belicve
that it is good business for the dealer to extend
free trials to the prospective pnrchaser.

I am referring, of course, to the free trials,
such as onc, two, three or four days. I am not
referring to these home demonstrations wliere
the salesman takes the radio set to the home,
demonstrates it and either closes the deal there
directly following tlie demonstration or removes
the radio set when he leaves. That sort of a
trial I am not referring to at all.

First of all, from a sales psychology stand-
point, It is bad business to lecave a radio sct in
the home on trial, for directly after a satis-
factory demonstration in the home is naturally
the logical time for closing the deal. That's
when the prospect’s desire for the radio is

If a deal cannot be consummated at
h

warnicst.

I wish to say that the time to close a deal is
dircetly after the demonstration or the radio
sct should lcave the home with the salesman.
Know Your Programs

When the salesman is directing the demon-
stration he can naturally sclect the programs
that arc most apt to appcal to the prospect,
and further build up the desire that impels the
prospect to purchasc. And there, gentlemen, is
a point that is most important in the selling
of radio—before making a demonstration the
salesman should, by all means, be thoroughly
familiar with the programs being broadcasted
at the time so that he may selcet those pro-
grams that arc most likely to appeal to the pros-
pect. Your radio set may have a remarkably
good tone, but umless vou are bringing in a
program that appeals to that prospeet, them the
radio docs not have a great appeal regardless
of the quality of reception. But on the other
hand if yon are bringing in a program of music
that appeals to your prospect then he will
recognize much more quickly the tone qnality of
your sct, and the desire for the radio will be
Tnereased i ably. You have all had the

that time, then certainly as a rule tle
for its consummation the following day will be
considerably less, and with the passing of the
days the chances grow smaller and smaller.
WVith radio particularly, there is always the
chance that during the free trial the prospeet
may in spite of most detailed and explicit in-
structions on the part of the salesman inad-
vertently turn the rheostat over too far and
burn out or paralyze the tubes or through ig-
norance fail in some other way properly to
operate the set and cause trouble that might
tend to discourage the prospeet with radio.
The prospect would then either think that all
sets were no good and become disgusted with
radio in general, or would come to the con-
clusion that your particular set was no good.
Then, it has been proved time and time again
by sales psychologists that the appeal of any
new article placed in the home, such as radio
or a phonograph, is not nearly so great the fol-
lowing day as it is the first night during a satis-
factory demonstration by the salesman. Again,

same expericnce in selling pllonographs and

of scts which are apt to influence him against
deeiding on your set. Your prospect also has,
during a free trial, the opportunity -to thimk
more and more of the cost of a radio, he lias
a better opportunity to weigh the radio sct
against somic other article he may also desire.
But the worst feature of all Is that psycholog-
ical rcaction that comes after a prospect has
used a radio set (or a phowograph or a piano
cither for that matter) or any other sucl arti-
cle on free trial for a day or two. The appeal
and the novelty of having this acticle in their
home has diminished considerably.

I fecl sure that if any dealer lias practiced
the plan of frec trials with regard to radio, he
has tong ago come to the conclusion, if he has
definitely checked up lis operations, that his

_pereentage of closes from frec trials is very

small indced, and that the expcnse from a stand-
point of damaged mcrchandise, transportation
both to and from the prospect’s hiome and other
incidental expenscs more than offset any profit
on what little business may be consummated.
Poor Salesmanship
1 belicve that the free trial in the home is
anything but sound business and very poer
| hi: However, T do believe, and have

reproducing pianos. Onc outst:
ful radio salesman tells me that he sclls many
niore sets by taking care to tune in on the
right program than be cver does by dwelling
on various so-called talking points of lis sct.

Obviously. when the sct is left on frec trial,
and the prospect is alonc to ¢hoose his own
programs, through his ignorance he may very
likely tune in on any-number of programs that
to him are unattractive and uninteresting and
naturally have his desire for radio considerably
cooled due to the impression that most of the
radio programs are the "bunk”

Other Reasons Why

There are many other reasons why free trials
are inadvisable. For instance, jealous friends
have plenty of opportunity during a free trial
to suggest some other make of set or to eriti-
cize your set and its operation. Your prospect
has plenty of opportunity in his receptive frame
of mind to read advertisements of other makes

—

| r———

KANSAS CITY

GILFILLAN BROS,, Inc.

LLOS ANGELES
LONG ISLAND CITY

GILFILL AN
| NEUTRODYNE
RADIO SETS

“Built for Beauty as well as Dury™

seen it proved, that much radio business can
be consummated in the home that might not
have been gotten on the floor of the radio store.
This can be done through the medium of home
demonstrations in the evening or during certain
times of the day by your radio salesmen.
There is no better plage for such a demonstra-
tion than the home, particularly in the evening
after dinner. Your prospect is comfortable and
at case, and you have many more programs, of
course, to choose from and thus have a better
opportunity of selecting a program that will
appeal to your prospective purchaser. But, as
before stated, I believe that the deal should be
consummated directly following such a demon-
stration or the salesman should take the radio
set with him. It is far better to leave your
prospect with a desire to hear morc of the radio
and with the fine impression that a good demon-
stration naturally leaves than it is for you to
leave the radio set in the home for free trial
and possibly have this customer, through ig-
norance of operation, fail to get the proper re-
sults from the set and thereby destroy any
good impressions he may have had of radio.

From an economical standpoint, of course,
the most desirable place to close business is in
our own stores. However, we can never get
the percentage of business from the floor of
our stores during the day until we have co-
operation from the broadcasting stations to the
extent that they will give us at least one sta-
tion on the air all day long and possibly two
stations at once during the afternoon, which
is naturally our busiest time. Until such a con-
dition is brought about, we can hardly expect
to do the volume of business on our floor, for
the simplc reason that it is not an casy matter
to scll a customer a radio set unless we ean
satisfactorily demonstrate this radio sct to the
customer on at least one station. Few pcople
will buy any sort of a musical instrumient until
they have first heard it.

Store Demonstration

In order also to increase the percentage of
business closed on the floor of the store, it is
neccssary for the store to sce that demonstrat
ing parlors are as comfortable and home-like
as possible. With the proper equipment in the
store, such as well furnished and comfortable
parlors and with at least one. broadeasting sta-
tion on the air all day long, those cases where
our customers, who drop into onr store, re-

(Continurd on page 30)
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WE HAVE perfected and will announce to
the public in September, the new Ever-
eadyLayerbilt‘‘B” Battery,absolutely new
in construction, developed through years
of research—as superior to the uld type
“B" Battery as a tube set is to a crystal.

Heretofore, all dry “B” Batteries have
been made up of cylindrical cells—no one
knew how to make them any other way.
The new Eveready Layerbilt is made of
flat layers of current-producing elements
compressed one against another, su that
every cubic inch inside the battery case is
completely filled with electricity- produc-
ing material. Layer-building heightens
efficiency by increasing the area of zinc
plate and the quantity of active chemicals
to which the plate is exposed.

After the most rigid laboratory tests,
more than 30,000 of these ncw Evercady
Layerbilt “B” Batteries were manufac-
tured and tested by use under actual home
receiving conditions. These tests proved
that the new battery is far superior to the
famous Evercady Heavy-duty Battery
No. 770, which up to now we have ranked
as the longest lived ““B” Battery ubtainable.
On +-tube sets, 16 mil drain, it lasts 35% longer.
On S5-tube sets, 20 mil drain, it lasts 38% longer.
On 6-tube scrs, 24 mil drain, it lasts 41% lon;,tr

—um st e 86 it Erain, T

Announcing the greatest improve-
ment ever made 1n “B” Batteries

The new Layerbilt principle is such an
enormous stride forward in radio battery
economy that we will bring out new sizes
and numbers in this Layerbilt form as
fast as new machinery is installed. For
the present, only the extra-large 45-volt
size will be available. As other sizes are
produced, you will be advised, well in
advance of the public announcement, We
suggest that you place your order with
your jobber at once and participate from
the start in the tremendous new fall bus-
iness in this best of all batteries.

Munufactured und guarunteed by
NATIONAL CARBON COAIPANY, Inc.
New York . San Francisco
Atlania Chicage  Dallas  Kansas City  Pinsburgh

Canadian National Cabon Co., Limited, Torntv, Ontario

Evexeany Mour Every Tuesbay ar 8 P. M.
Eaetern Slandnd Time

For real vadio rmoymmt tell your customers to tune in the
“Evercady Group."  BrosJcas!” Through siations—
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Ser;ice and Personal Touch in Healings
With Public Won Success for Jedlickas

Southampton and Bay Shore, N. Y., Dealers Started With a Capital of $2,000 Six Years Ago and
Now an Annual Sales Volume in the Neighborhood of $45.000 Is Enjoyed

“We believe in service and pcrsonal touch
with all our customers.” In thcse few words
Jedlicka Bros., talking machine dealers of
Southampton and Bay Shore, N. Y., sem up
the reasons wly in the coursc of six years they
have built up a business that was started with
a capital of $2,000 and now reaches a gross vol-
unmic of over §45000 annually and is increasing
each year.

The unusual feature of this growth in busi
ness is that both of thesc towns are Summer
resorts and the all-ycar-round population, ae-
cording to the Federal census of 1920, is unde:
3,000. Hcnce the greatcr portion of the bus-
iness is done during the months of July, August,
September and October and the volume of bus-
iness accomplished during any of these periods

Mr. Edison Man:—

Never Say

“KANT,” o “KENT”

The KENT No. 1

With 'S” Sound Box for playing lateral
cut racords on the Edison Dise Phono-
graph has outsold all competition.

Booght ror their re-
sale and playing value
by thousands of dealers
and Jobbers for over
10 yoars.

Write for catalog of complete line

Ror. V. S. Pat. OFf.

C. KENT CO.

Irvington, N, J.

F.

is double that of any other month of thc year,
with the exception of Dceember.

Naturally, with practieally 2 five-month sea-
son during the ycar, every possible chance ol
revenue is gone aftcr and exploited thoroughly.
Repairs and rentals of talking inachines and
pianos are two features of thc business whieh
bring in substantial smns. The former is un-
der thc direction of Ed. Jedlicka, who, before
entering the retail tradc, spent five years with
one of the largest manufacturers of talking ma-
chines and is a skilled mechanie. Hc has
cquipped a first-class workshop and the repairs
done by him, for customers of the storc and
for the clientele of other dcalers on Long
Island who are not so fortunately cquipped,
bring in 2 net profit cach ycar of approximately
$2,000. 5

During the Summcr months additional reve-
auce is brought to the store through thc rental
of pianos and talking machines. Pianos are
rented at about $45 for the Summer season. The
practice in renting talking machines is to sell a
$35 instrument with thc understanding that at
the end of the Summer the instrumcnt can be
returned and a refund of $1§ will be made. Ac-
cording to Charles Jedlicka, one of the owners

of the establishments, with one or two excep-
— —

Eliminating the Radio
Free Trial System

(Continued from page 28)
quire further demonstration in the home will
be the cxception rather than the rulc.

Free Service

As for the matter of free service, all of you
gentlemen know that your service on radio is
the biggest cxpense you have in your radio busi-
ness. At first during the carly days of radio
many houses sold radio with a ycar's guarantee
of service. Some few other houses sold radio
with an indefinite guarantec of service, but at
the present time, as an example, in the city of
Los Angeles, most of the larger and better radio
dealers are selling radio with a guarantee of
thirty days’ free service only.

1 certainly do not believe that any radio
dealer should offer or give his customers more
than thirty days' frec service on their radio.
I do not belicve that the fair-minded customer
would ask any longer period of free service. I
do not believe that the radio dealer who gives
longer frce service can show the profit to which
he is entitled.

We radio dealers in Los Angeles have -proved
definitely during the past twelve months that it
is not nccessary to give longer than thirty days
frec scevice—in fact, at the time a deal is con-
summated, the customer is required to sign an
agreement to that effeet. This agreement per-
mits of no misunderstanding on the part of the
customer, which naturally assures the dealer of
a better satisfied customer.

As before stated, tbe matter of radio service
is indecd a problem to the radio dealer, and if
a dealer would show a profit in his radio busi-
ness, then he must take some drastic steps to
curtail tbis expcase which is draining the very
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CONSTANTLY INCREASING SALES

are testifying to the superlor quolity of our

COTTON FLOCKS FOR PHONOGRAPH RECORDS

STEP INTO LINE WITI THE BUYERS OF “QUALITY"
CLAREMONT WASTE MFG. CoO.,

Avcust 15, 1925

tions, no rcturns are made. Since the addition
of radio to the storcs' stock, increased revenue
is gaincd each Summer by installing sets which
owners have brought from their homes in the
city.

Praetically all sales are made in thc store as
no canvassing is done and the only outside
work indulged in is the follow-up on sonic pros-
peet. The reecord department of the Jedlicka
stores is a big profit maker as 38 per cent of
the total volume of business is in sales of rce
ords. A stock of about 10,000 records is car-
ried, which includes large numbers of foreign
lunguage selectfons, principally Scandinavian,
Italian and German. The lines earricd are Vie-
tor, Brunswick, Coluinbia and Okeh. A large
mailing list is kept up-to-date and supplements
are scnt out regularly.

The steady growth of this establishment is
interesting and can be summed up in a few
words. Starting in August, 1919, at Bayshorc,
with the Columbia line, and as said before, with
2 capital of $2,000, which was spent cntircly for
stock, in the course of a year, by aggressive
methods, business had so inercased that the con
ccrn purchased the local Victer ageney. In
the carly part of 1922, the Vietor ageney at
Southampton was purchascd. During the same
ycar the Brunswick agency at Bayshore was
purchased and arrangemcnts made to also earry
the Brunswick line at thc Southampton branch
During the same ycar of 1922, property on tlhe
main-strect of Bayshore was purchased and
during the coming yecar the concern hopes to
realize its ambition of creeting a building to
house the growing busine

life blood of his profits—and it ean be donet
We, in Los Angcles, think that we have pro-
gressed greatly in the past year, and indced we
did, when we cut the time limit of frec scrvice
down to thirty days. In fact, it would be hard
to cstimate the thousands of dollars that have
been actually saved by the Los Angeles deal-
ers during the past year from this one source.
But I bclfeve that we can and will some day
go even further, for it is no more than just and
fair to the radio dealer whose expensc of doing
business is already too high and whose dis-
eounts too small that we either eliminate free
scrviee cntirely, or at least cut it down to one-
third of the prescent thirty-day limit or to ten
days.

Brunswick Artists Score
in Gotham Appearance

Ray Miller and His Brunswiek Recording
Orchestra, who appcared at the Marigold Gar-
dens, Pelham Parkway, New York City, July
15, delighted those who were fortunate enough
to be present at the special entertainment. The
growing popularity of this artist and his or-
chestra with the public has been manifested
in a concrete manner by the steadily increasing
demand for the Brunswiek records made by
them. Every public appcarance of this aggre-
gation crcates new boosters and record buyers
and the appcaranee at the Marigold Gardens
was no exccption.

The Kricger Ayer Musie Co., of Long Beach,
Cal., has been reorganized and is now located in
larger and more advantageously situated quar-
ters, at 530 Pine avenuc, where the business
will be eonducted under the name of the Ayer
Music Co.

Claremont, N. H.
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AreYOUthat dealer?

HOW

Beacon Builds the
TRINITY SIX
to SELL for*50

J OW can they do it?” is the in-
g-e"‘“i"’h question that greets a
fiest showing of a Triniry Six.
It is nort only the advanced design and
construction that makes the Teinity Six
possible at $50. Itis the Beacon organi-
ation — the Sct Building Division of
Amcrica’s greatest parts-manufactuting
plant—that enables us to do it

The Trinity Six is not an assembled sct
depending on outside sourges of sup-
plics, and the consequent cvils of ad.
vance purchases and overproduction.

Every past used in the Trinity Six is
made from raw materials into the fin-
ished product under one toof. Everys
thing, the mahogany-finish eabinct, the
ightline freq vcond. i
stats, dials, jacks, panels, bakelite mould-
ing, every screww, bolt and bar, We make
everythiug — and use a revolutionary
method of set construction which em-
bodies asystem of elestrical connections
that elimi no less than y-f
soldening operations (which means elim.
inating twenty-four sources of possible
trouble and electrical losses).
And that's the secret of the Trinity Six
at $50.
When you look imto the Trimity Six
cabinet with its spacious battery com-
partment, you are astounded at the
complecte absence of visible wiring, even
the radio frequency coils being placed
beneath the bakelite sub-panel, and if
you look beneath the sub-panel, you will
be even more astonished, as well as
plcased, with this cruly “witcless” and
practically solderless method of con-
struction,

In responding to your inquiry, we shall
send an illustrated description of the
Trinity Six, which will asionish you still
furthet in its revelation of details and
exelusive advantages which this ultra-
modern set possesses.

angunces

mament ©
The Appol™ T

There will be only ONE dealer in
your locality who will sell the

TRINITY

six 4010

1. For Distance Fﬂ;hQuﬁ«‘iv .
tuned tadio fre- = ‘mu;nmlrw
quency.
2. For Selectivicy For Service
ar all wave lengths Quality of partsand
straight-linc fre. method of construc-
Qquency condensets. tion sin_v_clv as-
3. For Volume sure durabiliry.
and Tone For Economy
- combined resist. 33 to 50 per cent
anceand transform- lower in price than
er coupled amplifi- any other set of like
cation.

quality.

WEST OF THE ROCKIES $57.52

The Exclusive TRINITY Franchise carries with it

The privilege of ordering what you need when
you need it, and getting immediate shipments.
Protection, as our exclusive dealer, from com-
petition in your locality.

We guarantee not to reduce prices, assuring you
a liberal, permanent profit.

Territorial NEWSPAPER advertising and dealer
sales helps.
The ability to sell at $50 a set that your competi-

10

20

3 *

4 . We guarantee not to obsolete models.

50

6’ tors cannot duplicate for anything near the price.

If you would like to be the
TRINITY DEALER tn your
locality, ask s for details.

BEACON RADIO MFG. CO,, Inc.

{Broadcast Receiver Division)

323 Berry Street Brooklyn, N. Y.
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Importance of Service in Radio Retalhng

Some Hints Regarding Service and the Necessity for Satisfying
Customers in Retaining Patronage and Developing Radio Sales

The question of service in connection with
radio retailing and ways and means for keeping
service costs within duc bounds is regarded by
many dealers and properly as the outstanding
question in the handling of radio on a profitable
basis, but the solution lies not in eliminating
service at the cxpense of the customner’s friend-
ship, but in so regulating service costs that
they inay bc regarded as a fixed cost of the
sclling overhead and calculations made accord-
ingly.

There are dcalers who regard serviee as it
applies to radio as an entirely new problem,
yet those who have handled talking maclhines
for years, and in seme cases player-pianos, have
considered the giving of service in connection
with those instruments as a matter of course
probably beeause it did not stand out so promi-
nently as in the case of radio. Some excellent
views on the service question were offered to
The World rccently by H. N. McMenimen,
hecad of the contract department of the Music
Master Corp., Philadelphia, who drew upon his
experienees of well over a quarter of a cen-
tury in the talking machine and general music
field in presenting them.

Service a Vital Part of the Business

“The main thing for the dealer to consider
if le is to takc radio seriously and regard it
as a permanent part of his business is that serv-
ice, like the poor, is going to be with us con-
tinually in the radio business, for it is essen-
tially a part of the business. What the dealer
must remember is that he is not selling radio
receiving scts, but he is selling an idea with
the receiving set as the medium for the de-
velopment thereof. If it were not for the broad-
casting programs that may be brought in from
the air for the asking, the radio receiver would
be absolutely useless to the owner, disregarding,
of course, that small proportion of the popula-
tion who are content to pound the tclegraph
keys and are cataloged as ‘hams.'

A Legitimate Expense

“The giving of service to customers is not
in any sense new in the music trade, of which
radio is justly a part. Thc piano has no bat-
terics or tubes to get out of order, and no wir-
ing to work loose, yet your piano dealer has
for years been giving service to the customer
as a regular part of his selling work, secing to
it that for a year or six months at least the
ncw instrument is kept in tune in the customer’s
home. That tuning serviee is regarded as a
lcgitimate part of the selling expense and erc-
ates no worry.

By H. N. McMenimen

“Your talking snachine dealer is sometimes
inclined to declare that Service in 99 cases out
of 100 ends with the placing of the machine in
the customer's home. Unfortunately for some
dealers that is so, and as a result contact with
a profit-producing client is lost. 1n a great
many cases, however, it develops that as the

Service is a vital part of radio
merchandising, points out the
manager of the contract de-
partment of the Music Master
Corp. in the accompanying
Explains why service
costs are a legitimate part of
the selling expense and how
service can be regulated so
that unnecessary costs in this
connection can be materially
reduced—adding to profits.

weeks go by the customer in coming in for
records asks that somie adjustmcent be made in
the soundbox, the governor spring or the meo-
tor itself. The rcpairman is sent out and un-
less seme broken part must be replaced that
service is charged off as a part of the selling
cxpense. Let any talking machine dealer look
over his books and find out just what said sery-
ice has cost him in dollars and cents during
the past two or three years over and above the
amount received for parts used for replacement.

“When player-pianos were more or less new,
and hardly out of the experimental stage, we
found a great inany dealers complaining about
the expense involved in keeping those instru-
ments in playing eondition When the talking
machine was new and more or less untried,
there entered the same question of keeping the
machine operating properly and the customer
satisfied. All this was service for which the
dealer reccived little or nothing.

Service Costs Being Reduced

"Now we find the same situation has devel-
oped in the radio field, and as manufacturers
gain by cxpericnce and simplify and improve
their sets, and as dealers learn more about mer-
chandising of radio and the handling of com-
plaints the service costs are being reduced grad-
ually but surely. They will never be climinated

entirely, that is certain, but they c¢an be sys
tematized and brought within proper bounds.

“The dealer can first of all save much service
¢ost if he will upon the rcceipt of cach new
shipment of radio receivers test cach one car
fully, and wherc any unsatisfactory service is
apparent return that set to his jobber or inanu-
facturer inmediately for adjustment or replace:
ment. If lie starts to fool with it himself he is
nmiore likely to make matters worse tham to im-
prove them, and to put a repaired set in the
liome is simply to invite trouble.

Understanding Regarding Free Service

“Next after the receiver has been installed in
the customer's home there must be some defi-
nite understanding as to what constitutes free
service and the serviee that must be paid for.
Installation is gencrally, and it would secm,
should be, frce or at least the cost thercof
should be included in the purchase price. Then
a definite charge could be made for all scrvice
rendered to the customer after installation over
and above that made necessary through any
faults that develop in the set itself.

“\When a repairman is rushed out on a call
and finds that the trouble is in burned-out tubes
or in run-down batterics, therc should be a
definite charge for the information he gives, for
the dealer cannot be responsible for the faet
that the young hopeful of the family turns on
the switch and that the tubes were perniitted
to burn for a day or more before discovery.

What Service to Give

“A strict linc of demarcation must be drawn
between legitimate and illegitimate frec service.
If the sct is wrong them adjustment could be
made without gharge, but if it fails to operate
as a result of careless handling by the owner
or his family, or thirough neglect then a charge
should be made for the service inan's time, a
well as for the neceessary accessories. The
casiest way to cure even an uureasonable man
from the habit of calling for help whenever the
battery runs down is to make him pay for each
call.  The talking machine dealer has never
been expected to replaee torn turntable felt,
chipped veneer on the case, or sound boxes
broken by falls, but he has been, and is, ex-
pected to sec that the necessary adjustments to
the machine are made without undue argument.
The same principle holds good in servicing
radio. It is largely a matter of plain horse
sense.’”

Spend money to make money. Advertising is
an investment that earns sales.

GARUD V

[y plete llue of
BURGESS BATTERIES
BALKITE CHARGERS
BALKITE B ELIMINATORS
BRACH ANTENNA SETS

11 LAFAYETTE ST.

CUNNINGUIAM TUBES
BRISTOL SPEAKERS

PROST PHONES & SPEAKERS
WESTON PLUGS

E. M. WILSON & SON

Full Protection — Definite Dealer Territory

mean.

Tel. Marlet 0300

Exclusive N. J. Distyibutors

The Garod Radio Corp. has produced a set of remark-
able quality. This applies to refinements in reception,
as well as attractiveness of cabinet work.
franchise covers definite territory and its prices are
not only maintained but guaranteed.

E. M. Wilson & Sons, the New Jersey distributors,
will be glad to explain the details of a Garod Franchise,
and show you what Garod quality, prices and policy

Its dealer

NEWARK, N. J.
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You Must See It!] BTI]II&H t / NéW/

—tnen youild & anlnstant
Ko e =N Jduccess

attracts buyers to

Bright Red
Bright Blue
Bright Green
Maroon
Dark Blue
Dark Green
T'an or Black

ORDER from one of the FOL.-
LOWING DISTRIBUTORS,
—or direct from us—

ATLANTA . James K Polk, Inc., 18] Whitehall St.
CHICAGO: Lyon & Healy, Wabssh Ave. and
Jackson Bivd.
Cheney Talking Machine Co., 24 N.

Wabash Ave
B e e g @
227229 W. Washington St. 3 P O RT A B | , E
CINCINNATIL. . Columbia Diilzribwu. II“;“
4 W. 4th 5t e
CLEVELAND. . Record Sales Co., 1965 E. 66th St. We _couldn t 1mprove dl? strength and tone
DETROIT. . . ..Consolidated Talking Machine Co. quality of this splendid light portable—so we

2957 Gratiot Ave.

made the most attractive case you €ver saw.
KANSAS CITY . Artophone Corp., 804 Grand Ave.

RUNNERF OLSECen i i Mo o ool Rich, brilliant colored leatherette covers the
NEW ORLEANS. .. Junius Hart Piano House. case. Top and bottom are thickly padded—
e L3 rontele Sy adding to the appearance—and no metal can
$17 Canal St. touch the table to dent or scratch it.
NEW YORK CITY General Phonolrnph Corp.

W. 16th St.
PORTLAND, ORE.. o ”li. B;.kﬁ.e;'g' ?lck ycur t $ .
PUTNAM, CONN. . Frank R. Witman Ph::;:ugh. cOIOr “‘s 2 5 weg:

RICHMOND, VA. -Richmond Hardware Co. $27.50
101 S, 14th 5t ﬂnd >
SAN FRANCISCO. ... .L. D. Hesater Co., Ofdef' a Jample
420 Ninth Ave.
ST. LOUIS. .. .. .. .Columbia Distributors, Inc.,
1327 Pine St.

s Consolidated
¥ Talking Machine Co.

227-29 West Washington St. Chicago.
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Everybody’s T M. Co. ‘\ow
Adler-Royal Distributor

1ud. 1

Territory I Part of P and
New Jersey and the States of Maryhnd Dela-
ware, Virginia and Washington, D. C.

Lambert Friedl, vice-president and general
sales manager of the Adler Mg Co. New
York and Louisville, has announced thie appoint-

[ " ]

S. Fingrutd

ment of Everybody's Talking Machine Co., of
Philadelphia, as a distributor of Adler-Royal
products for eastern Pennsylvania, southern
New Jersey, Maryland, Delaware, Distriet of
Columbia and Virginia.

Everybody’s Talking Machine Cu it well
known throughout the talking machinc trade.
The remarkable growth of this organization
under the able leadership of Sanwe! Fingrutd
and Philip Grabuski is well known. They have
made a wide circle of friends and have hullt up

Avucust 15, 1925

Discusses Radio Problems
at Los Angeles Meeting
Selected Radio Lines the Answer to Merchan-

dising Diffculties, Pointed Out by N. D. Patti,
of Freed-Ei Radio Corp.

a splendid reputation for their or
Everybody's Talking Machine Co. is the manu-
facturer of the well-known Honest Quaker main
springs and alse a complcte linc of Ialking
machine repair material and parts. It is also a
distributor of Okeh records and has a particu-
larly efficicnt sales and distributing organization.

Philip Grabuski
Thie Adler-Royal products will be handled by
the Okeh-Odeon division, which is the distrib-
uting end of the organization, and will have go
eonnection with the Honest Quaker department
which is national in scope.

CaL, Augast 4—Radio deal-
eivers manufacturcd and guar-
anteed by the leading eompa need entertain
this ycar no fecar of the ce trial” bugaboo
which cost these dealers hicavily m the past in
time, energy and patience consuined in the in-
stallation of apparatus, according to N. D. Patti,
of the Frecd-Eisemann Radio Corp., addressing
the dealers of southern Califoruin at a dinuer in
the Elite Restaurant. Mz Patti is a vetcran in
radio merchandising, and furnished the trade
with interesting data on conditions within the
radio industry.

J. W. Bootl, of the Barker Bros. Co, Los
Angcles, made the statemcut that several hun-
dred million dollars of radio apparatus had becn
sold the preccding year with little or no profit
to the dealers, and Mr. Patti cxplained what
processes had cut into profits. The chief error,
he declared, was the handling of too many lines,
with many sets made by little-known coin-
panies, and these sets coustantly being serviced
at cost and imconvenience to dealcrs.

Hc argued that the sclling of a few guaran-
teed lines, backed by sound sales policics and
national advertising, would insnre profits,

Mr. Partf called attention to the increasing
cfliciency, the better workmanship and the finer
design of the new reeeivers, with moderate
prices made possible by large production, but
madc it clear that no really mew cifcuits had
been devised, and fromn the enginecring stand-
point no pevolutionary changes had been made.
This faet, he held, should be cmphasized in all
the sales arguments of the dealers, as a con-
siderable proportion of the publie was holding
off in purchasing in the anticipation of "soine
thing new.”

Los  AwceLes,
ers carrying 1

The Great

Manufacturers’
Exposition
Attended by

Leading
Jobbers and

Dealers

NEW YQRK OFFICES
1300 TIMES BLOG. A
NIX YORK OQTY

CThe Oﬂi'cial

)10 WoE

RMA Show

ﬁi"ns FAIR

(YORK CITY

U. J. HERRMANN, MANAGING DIRECTOR

SEPTEMBER. 14t to 19t

MONDAY NOON TO SATURDAY MIDNIGHT

ENTIRE EXHIBITION ON GROUND FLOOR
IN THE LARGEST HALL IN THE WORLD

258t Field ArtllleryArmory




Now—The Jewett Receiver

Again Jewett leads the way to new and better radio reception.

First the Superspeaker—Now the Jewett Receiver.

Different —Yes, fundamentally so in design—Even more startlingly
s0 in performance.

Distortion, squeals, whistles and other self-made noises—entirely eliminated—
by 2 new and exclusive method of audio amplification. Top efficiency insured
at all points on the dial from 150 to 600 meters.

Music as 1t is actually played—the human voice in its natural tones.

And with 1t all —the Jewett Receiver is beautiful the richest, handsomest
recewver you have ever secn.

The Recerer that meets and exceeds
your fondest hopes for vadio reception

Read Mr. Jewett’s personal message on the next page.

JEWETT RADIO & PHONOGRAPH COMPANY
5660 TELEGRAPH ROAD PONTIAC. MICHICAN
Paccories: Allegan, Michigan +  +  Poatiac. Michigan

1n Canada Expon Sules Ofbce:
Jewett Radio-Phonosraphs, Lid. Walkerville, Ontano 116 Broad Strvet, New York Cuy

© 1925 by Jewert Radio & Phonograph Co., Pontuac, Mich.
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A Message from E. H. Jewett

To The Radio Dealers of America:
The Radio industry has developed very rapidly. Naturally, in order to meet
production demands, it has followed the line of least resistance. Nobody has
had time for original research. The demands of the public have been too
insistant.
We recognized this situation two years ago when we began the development
of the Jewett Receiver.
Today we are ready to present it to you with our personal guarantee that it
is worthy of place among Jewett Quality Products.
We believe that it is the Receiver for which you have been waiting, and that
will meet and exceed your fondest hopes for radio reception.
It is a marvelous achievement in radio engineering.
We recommend it freely to your critical inspection.
The Jewett Receiver, and all other Jewett Quality Products, will be sold hence-
forward only through Authorized Jewett Distributors. There will be 50 or so
of these distributors in the whole country—one to each main trading center.
These distributors will sell only to Authorized Jewett Dealers. There will be
but one of these dealers to each retailing neighborhood.
The Jewett Franchise is a quality proposition for quality merchants who know
values and appreciate protection.
We invite you to join us in providing the public with radio equipment upon
which a permanent and profitable business can be built.
Tell us if you are interested.
Somebody near you is going to make money with this Jewett Franchise. We
will appreciate a personal inquiry.

President

JEWETT RADIO & PHONOGRAPH COMPANY
5660 Telegraph Road Pontiac, Michigan
Sales Office.

in Canada
Jewert Radio-Phonographs, Ltd. Export
Walkerville, Ontano 116 Brosd Street, New York Cury
The Jewett Superspeaker Console
The Jewert Vemco Unit 3 The Jewett Parkay Cabinee
The Jewetrt Micro-Dial The Jewctt Superspeaker Highboy

The Jewent Superspeaker

© 1925 by Jewnt Radio & Phonosmaph Co.. Pontue, Mich.
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MICA
DIAPHRAGMS

4 l/:ulul.'ly Guaranteed Perfect
We get the bel India Mica directly.

w.
‘“‘eu:'ugrly the largen Phonogiaph Manu-

Ask for our uotatiol
placing your :rd“ ns and samples before

American Mica Works
47 West St. New York

Crosley Yacht Equipped
as Broadcasting Station
Special Apparatus Installed on the Muroma,

Mol.or Yacht of Powel Crosley, Jr.—To
Cruise on Great Lakes and Florida Waters

Special broadeasting equipment is being in-
stalled in the Muroma, the 65-foot motor yacht
of Powel Crosley, Jr., president of the Crosley
Radio Corp., Cincinnati, , which will cruise

“Radio” Yacht of Powel Crosley, Jr.
about the Great Lakes aud the Georgian Bay
region. The call letters of the floating broad-
ing station will probably be WLW, Jr, to
inguish it from the Crosley land station,
WLW in Cincinnati. A regular schednle of
pragrams will be maintained from the yacht
with talking machine mnsic utilized as the prin-
<ipal entertainment, Campers thronghout the
resort districts will be invited to participate in
the programs.

After the Summer season on the Great Lakes,
the Muroma will be taken to Florida, where
radio entertainment will be supplied sojonrn-
ers during the Winter months.

Saul Birns in Florida

Saul Bjrns, who operates a chain of music
stores lhEoughoul Greater New York, accom-
pavied by Mrs. Birns, has been spending the
past month on a vacation in Miami, Fla. Mr.
Birns’ retail business is one of the largest
the East and during the past few years rapid
expansion has been enjoyed and new stores have
been added.

A Unique Edison Record

An unusual record just released by the Ed-
ison laboratories is "A Little Love, A Little
Kiss” and ""Mclody of Love" played on the Vi-
bratone Bells by George Hamilton Green. These
two "hits” of the past have a new charmi on
this Edison record and a wide demand for it is
anticipated.

Monthly Popular Releases

ITALIANSTYLE

Records and Player-Piano Rolls

REPRODUCING SELECTED ITALIAN POPULAR
SONGS, OPERATIC and DANCES

Distributed by

ITALIAN BOOK CO.

1465-147 Mulberry St. New York, N. Y.

Drive on Pathex Cameras
Boosts Loeser & Co. Sales

Special Department Opened in Connection With
Talking Machine Section—Fine Display and
Demonstration Room Facilitate Sales

Frederick Loeser & Co., of Brooklyn, N. Y.,
one of the leading department stores in the
East, which recently added the Pathex motion
picture camera and projector, are featuring this
product in connection with jts talking machine
departinent  After giving considerable thought
to thie best manner of merehandising this addi-
tion to its stock, Loeser's deeided to establish
a Pathex department. Accordingly the cameras
and projectors are now displayed in a most at-
tractive manner in several Jarge show cases ad-
joining the talking machine department.

As in selling talking machines, an important
element of making sales consists of proper
deanonstration. Loeser's have made provision
for this by providing a demonstration room,
whicl is about the sfze of tlie living room in the
average apartinent. At onc end is the project-
ing machine aud on the wall ut the other cnd
is a small screen. Interested persons are con-
ducted to this room by M. B. Granger, who is
in charge of the Pathex department, they are
scated comfortably and a “show® consisting of
several flms is flashed on the scrcen. The
demonstration, according to Mr. Granger, eon
vinces the most skeptical of the merits of the
cainera and the projecting device. The pic
tures are clear and sharply dcfned and the
demonstration also makes clear the possibili-
ties of the camera and projector for providing
home entertainment. Prospects are followed up
by mail and other ways, as has been found best
in promoting the sales of talking nachines.
Advertising also has been found cffective in de-
veloping inquiries, and a number of sales have
already been mad

The Pathex motion picture camera and pro-
jector are manufactured by Pathex, Ine, a sub-
sidiary of the Pathe Exchange, Inc., which last
month launched an aggressive adyertising and
sales eampaign in the East that attracted wide
attention among the dcalers and the publie,
resulting in a strong demand for these products.
Henry C. Brown, vice-president of Pathex, Inc.,
and well known to the talking machine trade,
was responsible for the initial campaign.

The Patliex camera enables the possessor to
make his own motion pictures and the projec-
tor is for the purpose of showing the films when
they have been developed, and as has been men-
tioned the possibilities for entertainment are un-
limited. In addition Pathex, Inc., is preparcd
to provide films of comedics, dramas, cte, which
can be purehased by the owner of a Pathex so
that a homne moving picture show can be ar-
ranged. Some of the latest photo dramas will
soon be available, the complete pictures being
provided in two, three or more reels.

Washboard Trio, Columbia
Artists, Make First Record

The August releases of the Columbia Phono-
graph Co., Inc, New York, contained the first
record made by a new recording aggregation,
Fowler's Washboard Trio, who play “Wash-
board Stomp” and "Chitterlin Strut.” These
exceptional dance numbers should prove fast
movers both from the standpoint of their gen-
eral excellence and from the novelty as the in-
struments which go to make up the trio consist
of piano, clarinet and a plain every-day wash-
board, which is picked in the manner of a
stringed instrument. Other outstanding records
in the August releases are “Give Us the Charles-
ton” and "1 Want a Lovable Baby,” two of
the hits from George White's Scandals, both
played by W. C. Polla and His Clover Garden
Orchestra; “Angry” and “Smile All the While,”
played and sung by Art Gillham, the “Whisper-
ing Pianist,” in his inimitable style; "Hecbie
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Jeebics,” played as a banjo solo by Harry
Reser, of Harry Reser's Syncopators, and “I
Miss My Swiss,” sung by Jones and Hare,

Live Wire, an Attractive
Interstate Co. House Organ

MuwAukse, Wis, August 4—The Interstate
Sales Co., 193 Fourth street, this eity, jobbers
in Wisconsin for the products of the Operadio
Corp.,, Freed-Eisemann, Jewett, Philadelphia
Storage Battery Co. and National Carbon Co.,
recently issued the third munber of its attrac-
tive house organ, Live Wire. ¥he paper is an
interesting sheet, full of the news of radio prod-
ucts, the policies of the manufacturers, and in
addition, contains a page of personal news, deal-
ing with the a es of Wisconsin dealers.

A new musle store was recently opened at
Kellogg, Idaho, by R. J. Coats. A full line of
talking machines, records and sheet music is
being carried,

The PHONOMOTOR CO.

WM. F. HITCHCOCK, Proprietor
121 West Avenue Rochester, N. Y.

An Electric Equipment for the
PHONOGRAPH

Fully GUARANTEED

Universal—alternsting or direct current.
Complete, with every part and ready to run.

Sample, mounted on motor board, 12x12x%
unfinished board, $25.00 C.0.D. Money back
if not satisfactory. V3 cash with C.0.D. order.

The PHONOSTOP

An automatic stop for all talking machines,
100% eficient.

STANDARD FOR EIGHT YEARS
Guaranteed.

Sold direct to
manufacturers all
over the world.

Nickel or Gold.

Your phonograph
is worthy of the
best stop.

This is the only one.

Your customers appreciate it

We alio sell General Phonograph Hardware
Cable Address:
PHONOMOTOR, Rochester, N. Y.

Codes: Bentley’s and A.B.C., 5th Edition
mproved.

Richardson, Orr & Co., Sydney, Australian
and New Zealand Representatives.

Trads Prices upan application

The PHONOMOTOR

Trade-Mark Reg. U. S. Pat. Dffice
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SONORA brings tone

and a merchandising policy that ensures

ERE will be two great classes into which
I the hundreds of thousands of radio sets that
will be sold this season will be placed—the
distance group and the tone quahty class. The
music dealer, from his experience in phono-
graphs, is in the best position to realize how
great is this audience who really appreciates
tone quality. It is interesting to know that
results from recent broadcasting tests show
that the tone quality audience 1s an ever fast
growing one. And the radio requirements of
this group will be greater than the supply.

And who is in a better position to dominate
in the tone quality field than Sonora whose
name has been synonymous with tone quality
for many years, first in the phonograph, then
in the radio speaker, and now in the radio set?

With the development of radio from an in-
tricate mechanical device into a musical instru-
ment, the women's influence plays an important
part in the purchase of every radio set. Sonora
sets inside are so “clean and simple™— there is
no formidable array of mysterious-looking coils
and minute wiring that might cause hesitancy
in the feminine mind.

Speaker

$30

Sonora De Luxe

Sonora craftsmen have created cabinets that
will instantly captivate madam, and each is a
masterpiece which portrays in its graceful
classic lines the handicraft of the master cabinet
makers.

And the Sonora merchandising policy assures
that “Age will not scythe all that youth began™
for Sonora jobbers will deliver during the buy-
ing season; Sonora will put advertising pressure
to carry the merchandise over the crest of the
buying wave and as the season advances the
Sonora dealer will not be over-stocked. There
will be none of the consequent drastic price
cutting. The profit eamed is permanent.

Sonora dealers are carefully chosen, for Sonora
distributors are an integral part of the Sonora organ-
ization and their judgment in selecting dealers is based
on what will be good business over a long period of
time rather than for immediate profit and the jeopar-
dizing of future business through having too many
dealers—therefore, now is the best time to get in touch
with your Sonora distributor.

Sonora Console Speaker

$50

Sonora Distributors:

Bartimore Ponocrare DistrisuTing Co.

22 North Howard Street, Baltimore, Md. Syracuse, N. Y.

Tue CommERCIAL ASSOCIATES,
475 Colyton Street, Los Angeles, Cal.

Doerr, Anprews & DOBRR,
Minneapalis, Minn.

Gisson-Snow Co., Inc.,
Creater City Pronocrarn Co., Inc.,
234 West 39th Street, New York, N. Y.

Kierer-Stewart Conpany,
Indranapolis, Ind.

Tue Konter Distrievring Co.,
6367 Mnna Strect, San Francisco, Cal.

Lone Istano Puonocrark Co.,
68 a4th Street, Brooklyn, N. Y.

Moore-Bizrp & Company,
1720 Wazee Street, Denver, Colo.

Avcust 18, 1925
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quality to Radio—

permanent profits

Introducing the Sonora High Boy
Receiving Set

E Sonora high boy typifies a most charm-
ing period model. Ornate enough to be
distinctive yet so simple in treatment that it is
in thorough accord with good taste and in
keeping with the furnishings of most any living
room—a cabinet that has inbuilt beauty—height,
depth and solidness. Encased within this rich
brown mahogany panelling is a Sonora de Luxe
speaker and a Sonora model C radio receiving
set. Back of the lower front door is concealed
a large battery compartment which stores the
Aand B batteries and charger.

Sonora Radio Receiving Set

%00

The Sonora Console Speaker interprets each vibrant impulse
just as clearly as it emanates from the set. The period effect
cabmet is in thorough accord with the graceful lines of every
receiving set and its unique period treatment will harmonize
with the appointments of any home. But its chief distinction is
the distinction in tone—that rich mellow tone found only in
the fine musical instruments. The Sonora sound chamber is con-
cealed within  so, too, may batteries, charger and wiring be
cleverly hidden.

. The Sonora High Boy with
Radio Receiving Sect

$200

With the Sonora Radio Receiving Set, each Mquid note flows forth wich elear
beauty. Even in those delicate compositions of Guieg and Chopin, those de-
lightful nuances are reproduced with marked Adelity. Bach rippling note, every
vibtant chord comes to you with all its onginal mellowness, depth and coloring.
High selecavity i3 a factor which ibutes to its Jerful tone quality
you ture the duls to the ptoper setting, a fesonant voice rings out, unmarred
by the undertone of another station. Its cabinct too characterizes itas a ceafts
man’s masterpiece. 1t is of tich btown mshogany gracefully curved and carved
with consummate skill——not too ocrute but just enough to achizve distinction.
1t is a scraight five tube tuncd radio frequency curcuit licensed under U. S.
Government-owned Shoemuich and Von Bronk busic patents.

THE IR TRUEERT ¢ P QUALL

mmw

CLEAR AS A DCELL

Sonora Distributors:

Tie New Encranp Pronoorarn Dist. Co.,

SoutuerN Druc Conmpany,

221 Columbus Avenue, Boston, Mass

Tue Ouio Musicar Sates Co.,
1747 Chester Avenue, Cleveland, Ohio

PeansyLvania Puonocrary Distrisuting Co.,

1015 Chestnut Street, Philadelphia, Pa.
405 Wabash Buildiny, Pittsburgh, Pa.

Janes K. Pouk, Inc.,
181 Whitehall Street, Atlanta, Ga.

RrinuarpT's, Inc.,

104 South Main Street, Memphis, Tenn.

C. D. Smitn Company,
St. Joseph, Mo.

Houston, Texas

Streveir-Patreason Harowane Conpany,

Salt Lake City, Utah

Tre Tay SaLes CoMPANY,

6 North Franklin Street, Chicago, Ill.
Yaun & Lance,

Milwaukee, Wis.
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Sterling Roll & Record Co.
to Distribute Adler-Royal

Cincinnati Jobber to Push Products of Adler
Mfig. Co., Which Has Adopted Policy of Dis-
tributing Through Seclected Wholesalers
The Sterling Roll & Record Co., well-known

distributor of Cincinnati, O. has taken over

the distributing of Adler-Royal products tn its

territory, according to an announcement b

ot

Ben L, Brown
Lambert Fried), vice-president and general sales
manager of the Adler Mfg. Co., New York and
Louijsville,
In making the announcement, Mr. Friedl

The Sterling Roll & Record Co.. of which Ben
L. Brown is general manager, plans to feature
the Adler-Royal line in the aggressive manner
whicli eharacterizes the incthods of this firm.

Galveston Phenograph Shop
in Hands of New Proprietor

GavvestoN, Texas, August 4 —Oscar Springer,
proprictor of the Galveston Piano Co. has pur-
chased the business of the Galveston Phone-
graph Shop, which for the past five yeiars has
been conducted by Lester Peierson, who has

" disposed®P the store in order to go in another

line of business. Mr. Springer stated that the
Phonograph Shop will be operated as a branch
Sf the piano company, with C. A. Peters as
manager. "There will be no radical departure
in the management of the Shop,” remarked Mr.
Springer. "Edison and Columbia machines and
records will continue as leaders, and other lines
will he taken on to conform with the service

‘offered by the parent company.”

ugustus Thomas in Charge
of De Forest Phonofilms

“égfz\ugusms Thomas, dean of American play-

wrights, has gone into the talking movies. The
author of “The Witching Hour” and of many
Bther of the most successful Amncrican plays is
now-associated, it was announced recently, with
Dr. Lee De Forest, inventor of the Phonofilm,
and will have charge of the production of a
number of ambitious speaking and moving pic-
tures which the D¢ Forest Phonofilm Corp. is
planning to produce.

Record on “Scopes” Trial

Columbia dealers through the country but

states: "Our new poliey of offering f hises to
distributors is already bearing fruit. We have
gone only to the better elass of distributor who
is well known and thought of in the trade and
who has the sort of business ideals to properly
carry on Adler-Royal policies. We are happy
to announce the acquisition of this distributing
house whieh, like its name, is truly 'sterling’ in
character. We will soon make known a num-
ber of other distributing connections, all of the
same high character and standing in the trade,
and all fully capable of making the Adler-Royal
franchise highly desirable and profitable to the
many leading retailers whom they serve”

particularly in Tennessce and adjoiming States
are reporting a large sale of the rccently re-
leased recording of "The john T. Scopes Trial”
coupled with "The Santa Barbara Eartliquake.”
This record was released the latter part of last
month when public interest in the evolution
trial was at its height and naturally dealers dis-
playing the window streamers and other pub-
licity mattee sent out by the Columbia Phono-
graph Co. Inc., cashed in on it. Both songs
are sung by Vernon Dalhart, whose records
made for the Columbia Phonograph Co. are
steadily growing In popularity.

to PAT

The sales tell the story—

They are now counting th
PAYHEX WOTION
PICTURE CAMERA
Anartlgmat Lens
Irie  dlashraom.
universal loegs, hato.

The first business hour of

No limit to the demand
camera, and outfit, priced

59750

mnoity. * Complete wilh
triped and leather case.
$47.5%0.

Pathex Motlen Piclure Camera no
Profector  Complete whh  neceray

accesorler an

Progressive dealers in New
Wilmington saw the added sales opportunity in Pathex Motion Picture
Cameras and Projectors—

The Public Has Responded

HEX Advertising

York, Newark, Boston, Philadelphia and

elr profits and reordering!
the day following the first full-page announce-

ment of Pathex sales began to grow—and they are still growing.
One dealer sold TWELVE Outfits in the first hoar! Think of it}

for this practical, inexpensive motion picture
far below competition—$97.50 complete.

The sales tell the story. Write for the facts

d the opportunity.

PATHEX, Inc.

35 Wast 45tb Street, New York
Subsidlary of Pathé Exchange, Inc.

MOTION PICTURE

Camera ~Projector

Aucusr 15, 1925

Se:vic_e of High Type
Wins for Okulski Bros.

Progressive Dealers of Passaic, N. J., Started
With Small Capital and Overcame Handicaps
by Application of Energy and Intelligence
Some two and a half years ago, the firm of

Okulski Bros., music dealers, was formed at

Passaic, N. J., with an jnitial capital of bnt
two or three thousand dollars. The four
brothers who comprise the firm while not ex

perienced in the selling of musical instruments
were all musieally inclined and have had the-
atrical cxperience, so the start was made in sell
ing to theatres and using the theatre programs
and motion picture screen for publicity pur-

Okulski Bros’ Window Display
poses. In the short period of its tenee and
from its humble beginning, the firm has pur-
chased the building housing the store and at the
present time bas outstanding accounts of ap-
peoximately $75,000.

This rapid growth during a time when the
musie trades have not been too booming “is so
cxceptional that one naturally sceks for the
sccret of the success. 1t can be sumimed up in

-one word "Scrvice.” This, more than any other

factor, has been responsible for the growth of
the establishment and when it is at all reason-
ablé, whether the article in question is a talk-
ing machine, radio receiver or a piano, the
wishes of the custonier are met and in many
cases the amount of serviee rendered has offset
the proﬁu made. But, as the brothers hasten
to assure you, these cases usually result in the
sale of two or threec more through reeommen-
dations,

The Sonora phonograph is the lcader and
Okeh and Columbia records are carricd. The
accompanying photograph shows a recent win-
dow display, featuring an Okeli record of a
Polish folk song "Parobeczek,” sung by the
Okulski brothers as a male quartet. A goodly
proportion of the record trade done by the store
is to foreign-born music lovers and a large per-
ccntage of the reeord stock of 10,000 is of Ger-
man, Italian or Polish records. A mailing list
of 2,000 is kept and supplements are sent out
monthly with good results. The firm is a be-
liever in the use of billboard advertising and
also uses the theatrical programs with good re-
sults,

Bad Fire in Lawrence, Mass.

Fred Gardner's Temple of Music on Essex
strect, Lawrence, Mass., was nearly destroyced
by a serious fire on July 15, which gutted the
adjoining stares, causing a total damage of
over $300,000. Despite the damage to his store
Mr. Gardner got busy during the fire and
crected a stand necar the demolished doorway
of his business front, from which he supplied
the firemen with cold drinks and sandwiches.
The local papers commented at length on his
generosity and thoughtfulness,

Opens in Lebanon, N. H.

A branch of the William H. Avery Piano Co.,
which operates stores through New Hampshire,
has been opened in Lebanon, N. H, handling a
full line of pianos, talking machines, cte
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Distributors.-
Some Valuable Adler-Royal

Territory is still open~Whrite

Aorer-Rovat Model 199 —
3-1ube Neuizodyne Recelver.
Operated cntirely on dey cells,
using 99 type tubes. Barterles
enclosed.

In Walnut or Mahogany $12%

Abptrs-Rovar Model H Radio
Highboy, with built-in speaker.
In Walnui. Wb S-tube Neu-
trodyne Sec and Unit . $22%
Cabint alone $110

AoLer-RoyalL Model F Phono-
graph-Radio Combination with
S-cubeNeutrodyne Serand high
rl;;nlhy phonograph. In striped
Walnutand Birdseye Maple.
With sec and unit . $340
Phonograph afone . ., $22%

@9

A ~HE ADLER-ROYAL proposition is desirable because

it takes the distributor and dealer into considera-

tion! It brings to you and the dealer a real franchise—
backed by a manufacturer of standing and recognition.

Your opportunity with the Adler-Royal line is one
which fully satisfies the demand for immediate returns
and also steady future development; 2 consideration
the importance of which cannot be over-emphasized

at the present time.

The Adler-Royal franchise has
been in effect ever since the Adler-
Royal Phonograph and Radio Lines
were launched.

The Adler-Royal proposition
offers you more liberal discounts and
insures a fair profit and volume busi-
ness both to you and the dealer.

Adler-Royal merchandise repre-
senrs one of the most complere and
high grade lines available. It will be
advertised and merchandised ener-
pgetically and consistently. Itisa line
on which both you and the dealer
can build for a substantial future.

You will obtain the benefit of
distriburion which is already estab-
lished. You will have entree into
the stores of hundreds of live mer-
chants who are already selling rhe
Adler-Royal line.

We invite correspondence from
the type of distributor who can
measure up to this clean, wholesome
proposition. Write today for com-
plete details. Some desirable terri-
tory is still open.

ADLER MANUFACTURING CO., Inc.

881 BROADWAY, NEW YORK CITY
Jactories: LOUISVILLE, KY.

ADLER-ROYAL

Phonogra])h and Radio

Closed vicw of AprLer-RovaL
Model F Phonograph-Radio
Combination showing beauti-
ful effece of Birdseye Maple
overlays on striped Walnut.

For price see open view on left.

Aorer-Royar Model B Highboy
Radio Cabiner. Built-in speaker.
In Burl Walnut wich Bitdscye
Maple overlays. With $-tube
Neutroydyne Set and unie $240
Cabinet alone . . . . 8123
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Rev. S. Parkes Cadman
Makes an Edison Record

Widely Known Lecturer and Minister Makes
Edison Record—Knawn to Millions Through-
aut the Country Through Broadcast Sermons
Among the latest releases of Edison records

is a religions record, which should have a wide

sale in all parts of the country. The record is

Rev. 8. Parkes Cadman
by the Rev. S. Parkes Cadman, D.D, of the
Central Congregational Chureh of Brooklyn,
N. Y, and president of the Federal Council of
Churches of America, who is known to millions
of radio listeners-in throughout the country.
Dr. Cadman is widely known as a lecturer and
through his ¥. M. C. A. Sunday afternoon talks,
which have been broadcast, his fame has spread
10 the farthermost corners of the country.

The reeording by Dr. Cadman is a double
sided disc, containing a "Scripture Lesson With
Hymn==St. Mark 10:4 to 50, Hymn 'Why Do
You Wai and “Seripture Lesson With Hymn
—Revelation 21:21 to 26, Hymn 'The Gate Ajar
for Mc'"” (mixed voices—Rev. S. Parkes Cad-
man, D.D, and Mectrapolitan Quartet).

H. C. Kubies Resigns

H. C. Kubics, for 2 number of years inanager
of the forcign rccording department of the Co-
lumbia Phonograph Co., Ine, New York, re-
cently resigned. He is succceded by E. Kmentt.
Mr. Kubies will enjoy a long holiday and will
enter the artist concert management held.

—

THE T

———

Unusual Atwater Kent
Display in Pheenix, Ariz.

Berryhill Co. Makes Best Possible Use of Win-
dow and Store Display Space to Create
Proper Atmosphere for Radio Products
Proexix, Anez, Angust 5.—The Berryhill Co.,

Alwater Kent dealer of tlis city, receatly pre

pared a particularly attractive windaw on the

Atwater Kent line swhich reecived not only

considerable local attention bul was also ecited

and illustrated in a recent dealer bulletin issued
feom the headquarters of the Atwater Keut Mig.

Co., Philadelphia, Pa
The front of the window was attractively

tramed and bore the inscription "Atwater Kent

Radio Equipnient.” The iuterior was sumnptu-

onsly furnished, providing a quality setling for

the varions numbers of the Atwater Kent hine.

draped Dbackground and small baskets of
flowers did mach to enhance the beauty of this
simple ye1 strikingly beautiful window display.

The Berryhill Co. not only gives particular
altention to its windows but follows its idea
of selling radio straight throngh. When the
prospect enters the store a number of inviting
demonstration rooms are 1o be found, where
the customer is able to comfortably listen to
the sct in proper surroundings and where the
dealer's salesmen arc able to secure the cus-
toiner's wndivided attention. This attention to
the creation af the proper selling atmosphere
fhas resulted in a steady and substamtial growth
af the company's business.

Cup Offered to Amateur
Tuning in With MacMillan

A silver cup has been offered as a trophy
to the amateur radio operator wha picks up the
largest munber of messages from the Mac
Millan Arclic expedition, from now uutil Sep
tember 15, by the Second Radio World's Fair,
through U. J. Herrmann, managing director, in
letters addressed to the National Geographic
Society and the Amatcur Radio Relay League
Mr. Herrmann went nosth with the Maclillan
cxpedition as far as Battle Harbor. The pres
entation to the wiumer will be made at the
Radio World’s Fair in New York, Septemiber
18 or 19

The salesman who talks radio performance is
selling what the publie wants.

RADIO CABINETS

1n our 46 years ol Buiiding Furniiure

Let Us Build Your Radio Cabinets

Aside from our regular line of cabincts, we are building them
by the thousands for large users of cabinets. With substan-
tial orders, we build special, exclusive designs.

BURT BROS., Inc.

2000 S. 9th St.

Philadelphia, Pa.
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Ag_éressive Methods Won
Success for Atlanta Firm

James K. Polk, Inc, Distributor of Sonora
Phonographs and Okeh and Odeon Records
in the South, Has Live Sales Oiganization

ATLANTA, GA, August 6.—Ouc of the most suc-
cessful and best-known distributing organiza
tions in the talking machine feld
territory is

1 tlie catire

Southern James K. Polk, Iuc,

Live Sales Staff of James K. Polk, Inc.

wholesaler of Sonora phonographs, Okeh aud
Odeon records and other talking machine lines.
This coucern hias wan prestige through square
dealing. Through the years a sales organiza
tion second to none in the wholesale field has
been built up.  Jts members to a man have had
wide expesience in their field and they are not
only salesmen of the highest type bnt they are
in a position to help dealers with wany of the
problems which ordinarily come np in the retail
end of the industry, which they do, one of the
reasons for Jamnes K. Polk, Inc., prestige.

Atlas Plywood (—]_or;_).. Boston.
Offers New Bond Issue

The Atlas Plywood Corp., of Boston, Mass,
recently offered through its fiscal agents, Hoag
land, Allum & Co., a new issuc amounting to §1,
500,000 of First Mortgnge 6% per cent Sinking
Fund Gold Bonds dated July 1, 1925, and due
July 1, 1940. This amount was issued out of
an authorized amount of $2,000,000. A lctter
from C. T. Hall, chairman of the board of di-
rectors, and which is nsed in the announcement
of the issue, shows the execllent condition of
the affairs of the company. Il is reported that
the offering was rcadily and rapidly absorbed.

Big Radio Year Predicted
by Powel Croslcy, Jr.

"This will be the greatest ycar the radio in-
dustry has known,” says Powel Crosley, Jr.,
president of the Crosley Radio Corp., who also
declared in substantiation of this statement that
sales of the prodncts manufactured by the Cros-
ley Corp. will reach the $25,000,000 mark. "Bet
ter cauipment at lower prices will bring re
ceiving scts within the pocketbook reach of
nearly everybody,” he continued

Effective Hardman Display

An  cxtremely aitructive Snmuer  display
window was reeently on view it Lhe wareroonis
of Hardman, Peck & Co., Fifth aveune, New
York. The frant wall of a log cabin was crect-
ed about midway in the window with door and
windows opcm, showing « Brnnswick pliono-
graph and midget piano oceupying promiucnt
places. Outside on the stump of a tree, a
Radiola portable was sect, all ready for use
Different species of trailing flowers adorued the
outside of the cabin and a grass-covered floor
completed the illusion. It is certain thal many
a heat-fatigucd worker was carried away by
fugitive thoughts to the country and woods as
he gazed at the display.
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Apex Baby Grand

onsole

Apex Utilicy
1| Radio Table

Apea Consale Eatertainer

1410 West 59th Street

Quality Radio Apparatus

—ie—

APEX SUPER FIVE

The supreme achievement of the radio age. A Recelving Set that more
than meets the most exacting demands for distance, selectivity, clarityand
volume. Housed in handsome walnut finished cabinet. All fittings gold
plated. Price $95, list, without accessorics.

APEX DE LUXE

An unusually attractive SUPER FIVE, embodying the most advanced
principles of radfo engineering, and perfected to a degree of excellence
essential tosatisfactory operation. Equipped with APEX ENTERTAINER.
Housed in a beautiful walnut finished cabinet. Price $135, list.

APEX BABY GRAND CONSOLE

A strikingly beautiful creation of the most expert and artistic cabinet build-
ingsklll and a mechanical triumph of America’s premier radio engineers—
aodel of efficiency, possessing unusual elegance of appearance, handsome
walnut finish—accommodates any type A and B bartteries with necessary
chargers. Equipped with APEX ENTERTAINER—the very latest in Loud
Speakers. Price $225, list.

APEX UTILITY RADIO TABLE

A delightful combination of practicability, enchanting beauty of design and
clegance of finish. Accommodates A & B battery equipment and chargers
and provides space for Loud Speaker. Suitable for any Receiving Set. Im-
parts a touch of attractiveness to the most elaborately furnished room.

Price §75, list. . APEX ENTERTAINER

Highest quality Loud Speaker of its type. Resonant wood fibre sound cham-
ber provides unrivalled accuracy of reproduction; abolishes usual metallic
harshness. Handsomely designed —beautifully finished. Price $22.50, list.

APEX CONSOLE ENTERTAINER

Distortion of sound has been eliminated through the peculiat vibration ot
wood fibre, attaining naturalness of reproduction that can be acquired in
no other manner. Constructed with APEX SUPER accuracy, housed in
beautifully designed Console Cabinet. Guarantees satisfactory radio recep-
tion. Price $27.50, list.

Decalers: Write or wire for complete details
about the Apex Exchi- sive Dcaler Franchise

oY Zi

Apex Entemtainer

APEX ELECTRIC MFG. COMPANY

Dept. 817 Chicago, Illinois

-
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Special Hotel Concert
Brings “Talker” Publicity
Select Audience Hears Vietor Concert in St.

Paul Hotel—Affair Arranged by Miss Beatrice
M. Boegen, of Howard. Farwell & Co.

St. Pavr, Mixy. August 4+~The merits. of
the talking machine werc foreibly brought be-
fore a group of selected inusic lovers at a talk-
ing machine concert held at a family hotel
here, under the patronage of Justice James H.
Quinn, of the Supreme Court of Minnesota.
Tbe idea of the concert was conceived and
planned by Miss Beatrice M. Boegen, of the
talking machine departinent of Howard, Far-
well & Co., Victor dealers of this city. Miss
Boegen, who had made a number of record
sales to guests at the hotel, believed that if a
concert eould be arranged in the hetel, a large
number of people. well xble to afford the luxu-
ries of Iffe, would be impressed with the musi-
cal possibilitics of the talking machine. The
fact that about ecighty-five gucsts of Justicc
Quinn, who is himself a lover of good music,
were present and their enthusiastic comments
later indicated how successful was the experi-
ment and how the entertainment value of the
instrument was brought home to the listeners

The program was carefully selected and the
artists whose records were played represent a
distinguished group whose services could not
be obtained in any other way tham through the
mcdium of records. They Included such world-
famous artists as Alma Gluck, Galli-Curci,
Chaliapin, McCormack, Scotti, Alda, Philadel-
phia Symphony Otrchestra, Str Harry Lauder,
Werrenrath, Elman, Caruso and Williams.

This is sales promotion of the highest degree
and it is worthy of emnlation. For the dealer
who is looking for new and more effective ways
of bringing liis products to the attention of the
public the specially arranged talking machine
coneert has limitless possibilities. Certainly,
it is the best way by which the dealer ean
denionstrate, on a mass seale, the possibilities
for pleasure of the talking machine and records.

Instead of the demonstration to the individual
who happens at the moment ta desire a talk-
ing machine the dealer demonstrates his instru-
ment to as many people as there are in the
audience. Tiie work is, in a large seuse, edu-
eational and the results in sales are cunmulative

Carl Pfanstiehl Sails for
Europe for Two Months’ Rest

Carl Pfanstiell, president of the Pfanstiehl
Radio Corp., Chicago, Ill., manufacturer of the
Pfanstieli] radio receivers, sailed for Europe thie
latter part of last month, accompanied by his
wife and twe children. While abroad Mr
Pfanstieh]l will visit his father in Holland and
will also spend some time ' London, Paris
Berlin and Switzerland. While the primary
reason for the trip abroad is to rest, Mr. Pfan
stichl will also study the radio situation in
Europe. While in Ncw York he visited the
headquarters of the International Clearing
House, Eastern distributor of Pfanstiehl prod-
ucts, and discussed thc developments which
have arisen since the recent visit of E. L.
Brown, sales manager of the radio division of
the International Clearing House, to the Pfan-
stiehl plant at Chicago. According to present
plans, Mr. Pfanstiehl will return about the
niiddle of September.

Popula-r Okeh Releases

One of the most popular of reeent Okeh re-
leases is the recording of "Miss You Tonight,”
coupled with "Rosc of the Evening.” Both of
these selections are played by the La Petit
Salon Orchestra, and have novel chime effects
caused by the playing of the Vibraphome and
xylophone by Joec Green. Another exceptionally
good seller is “Just a Lijttle Drink” coupled
with "By thc Light of the Stars,” played by
the Tickle Toe Ten. Vocal choruses enliven
these numbers.

The excrcise of diplomaey in lhandling cus-
foiners promotes good will,

Argus Radio Corp. Sending
Dealers Attractive Folder

Power Electric Radio Set Described in Artistic
Folder for Consumer Distribution —ra
Greene, President, Busy in the Field

The Argus Radio Corp, New York City,
manufacturer of the Power clectric radio re-
ceiving set, has issued fis first piece of litera
ture on this remarkable set. 1t consists of an
cight-page folder with cover in colors

The inside pages describe the many distin
guishing features of the set, laying particular
stress on the fact that no batterics are needed
or no acrial and that without cxtra attachments
all that is necessary to operate the set is to
plug it into any clectric light socket in the
house wiring circuit

Four models are illustrated—Modc! 169,
which is entirely self-contatned and which might
be placed upon any tablc or convenient picce of
furniture. Model 235 is a console typc with
built-in loud speaker and has been designed for
the smaller apartment or where space fs limit
cd. Model 300, made of solid walnut with built-
in loud speaker, is the de luxe model of the linc
and comprises a very attractive piece of furni-
ture. There is also a phonograph panel in the
line, known as model 145, designed for those
who wish to eombine the Power electric set
with their talking machines. All models have
six tubes. This folder is being produced in
quantities for dealer use and space has been
left for the dealer's imprint.

The trademark of the company, which con-
sists of a lion above the words "Power Elee
tric Radio,” has already become well and fav-
orably known in radio circles. Jra Greenc,
head of the Argus Radio Corp., is making trip
to all sections of the country in the imtcrest of
establishing important distributtng connections
i strategic centers. Mr. Greene reports that
many additional large dcalers and departinent
stores have taken on the Power electrie radio,
which is steadily gaining in popularity with
dealers and public

Key Notes of the

Recent Musical

Conventions .

1-Buy HiGH-CLASS MERCHANDISE

(For over 20 years we have led the world

in sensitive sound transmission devices.)

2—-BuY AT A PROPER DISCOUNT

(Knowing your needs, we now offer profit-

able discounts.)

* *

3—BuyY PROTECTED MERCHANDISE

(Our very rigid merchandising policies are

your protection.)

ALL THESE QUALIFICATIONS ARE FOUND IN THE DICTOGRAPH
LINE OF RADIO PRODUCTS . ... WRITE FOR OUR PROPOSITION

DICTOGRAPH PRODUCTS CORPORATION

220 West 42nd Street, New York




Insist on the motors that
will safeguard your business

3 'EN years ago, we made our first phono-
wlleZr graph motor. Today, over three mil-
B2, Jions of Heineman Motors have been
manufactured and put into use to give, year
in and year out, that same steadfast, easy and
noiseless operation that has now become so
well known throughout the industry as char-
acteristic of “Heinemans.”

In gaining this regutation, these millions of

motors have also established a record for
minimum amount of repair work. In one year

less than one tenth of 1% of the motors re-
quired major repairs!

There is a record which, we believe, is with-
out equal. It furnishes unquestionable proof
that every motor leaving our factories is built
upon superior design, and is durably con-
structed only of the highest grade materials.
It establishes Heineman Motors as the motors
that safeguard the dealer against that ‘‘buga-

boo” of business—continual customer com-
plaint.

Enterprising phonograph and record deal-
ers know the value of having satisfied cus-
tomers. They know that they cannot keep their
customers friendly and continually buying in
their stores if the phonographs they sell con-
tain inferior motors that are noisy, erratic and
always in need of costly repairs.

It will pay you, as it has paid them, to safe-
guard your business by insisting that the
phonographs you sell be equipped only with

HEINEMAN QUALITY MOTORS

A Product of the
General Phonograph Corporation

OTTO HFINEMAN, Pres.

25 West 45th Street New York, N. Y.

conso
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“A” Dry Cell for Use in Radio Receivers

Sl:mdafd Testsl and Other Data Which Dealers Will Find of Value in Connection With Selling
Radio Batteries, by W. A. Brannon, Radio Sales Department, Freneh Battery & Carbon Co.

There are two types of radio tubes which
have been espeeially built to use six-inch dry
cell as A batteries. One type is the WD-I11,
WD-12 or C-11 and C-12; the other type is
called UV-199, C-299 and DV-3. These tubes
have fixed voltage and current requirements
which are necessary for their proper operation.
The first type requires 1 valt and one-fourth ain-
pere. The other type requires 3 volts and six-
onec-hundredths ampere. Three WD-12 tubes
require three dry cells and thrce UV-199 or 3
DV-3 tubes also require three dry cells. In the
twa cases just cited each single dry ecll of
the threc being used must furnish one volt to
the filament circuit of the radio set. Two types
of dry cclls lave been used for these tubes
One is the ordinary ignition or general serviee
dry cell and the other type is a dry cell espe
cially built for radio and generally known as a
“radio A" dry eell.

Having now clearly in mind that these two
types of radio tubes caeh require anc volt from
each dry cell and will not operate satisfactorily
on less, let us see what the voltage requirements
are for a general purpose or ignition type of dry
eell.

Standard Tests for Dry Cells

Standard tests which have been formulated by
the U. S. Burcau of Standards for testing the
capacity of dry eell ignition and general pur-
pose cells allow the test to go to three-fourths
of a volt before the cell is considered unfit as
a general purpose cell. It is apparent then that
there is a difference of one-fourth of a volt be-
tween the requirements of a dry cell for radio
and the requirements of a general purpose dry
cell. The voltage of any single dry eell is ini-
tially 1.5 volts. As the cell becomes discharged
its voltage becomes less and less until it drops
to nearly zero after complete discharge.

Now it is obviously casier to build a dey eell
whieh will Jast a long time down to 0.75 volts
than it is to build a eell which will last a long time
down to one volt, assuming the same current
drain in each e¢ase. In the first ease there is a
voltage spread of 0.5 volt and in the sceond
case a3 voltage spread of 075 volt, nevertheless
the ccll which will give satisfaetory service on a
radio tube must be able to maintain its voltage
at or above the level of one volt while current
is being taken out of it.

In order to find out the difference in the hours
of service whieh radic “A" dry eells and gen-
cral service cells will deliver we can subject
them to the following comparative test. We
take three general purpose cells and three spe-
eial radio A cells and discharge them four hours
each day at one-fourth of an ampere until the
voltage of cach type of cell falls below one
volt. On such a test a real radio A dry cell
will last about 128 hours. A general purpose
cell will last about 75 hours down to one velt.
Here is a difference of 53 hours in favor of the
radio A cell. In percentage the A cell is 72
per cent better. Such a pronounced difference
in serviee hours cannot be accidental. Some-
thing has been put into the radio A cell whieh
enables it to keep its voltage above one volt
much more cfficiently than the general purposc
cell on the same load.

The changes whieh have been made in the
radio A cell to give it this characteristic of
keeping up its voltage during discharge are a
matter of battery chemistry, and the only real
proof of the superiority of a radio A cell over a
general purpose eell consists in making a test
similar to the one outlined above.

Identifying Type of Battery

The question now arises as to how a pur-
chaser ean tell whether he is getting a special
radio A cell or a general purpose dry cell when
he is buying dry cells for his radio set, since

both types of cells have the same size dimen-
sions. The label on the tubular container
which surrounds every dry cell, no matter for
what pnrpose it may have heen made, is the
best means of identification. If the dry eell has
been eonstructed especially for radio this tubn-
lar eontainer will have the label "Radio A Cell”
only, if on the contrary it has been constructed
as an ignition eell or gencral purpase cell it will be
called an ignition cell though it may also be marked
“Radio.”” A rcading of the printed matter on
the label will tell the purchaser whether the
dry cell has been especially built for radio or
is only an ignition cell.

For these who do not place any trust ip la
bels the only road to a convietion of the dif-
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ference in service hours between an ignition dry
cell 3nd a radic A dry cell must be a compar-
ative test. Such a test can be made by any one.
A sct of truly radic A dry cells can first be
bought and installed in a radio set. A careful
count must be kept of the total number of
liours of serviec which this set of batteries
gives before it is exhansted. After this set has
been nsed up, install next an cqual number of
ignition or general purpose cells in the set, the
connections being the samic in both tests, and
again record the number of hours these dry eells
last on the set. Care must be taken to make
all conneetions tight in both cases.

Many radio fans have already made such tests
and are convinced that there is an essential dif.
ference between the twao types of dry eells. A
statement from a radio friend. in whom the eus-
tomer lhas.confidence, that the difference is act-
ually a fact is as good as making the test itself,
and will avoid the loss of service which is to
he expected from the seeond installation of ig-
nition or general purpose dry cclls.

October 19th to 24th

Buffalo Radio
Show

Auspices Radio Trades
Association of Western
NewYork and the Buffalo
Courier and Daily Star.

Bigger and better than
the tremendously suc-
cessful show last year.

Wyite or wire space reservation to

0. J. STAYLEY, Treasurer
Radio Trades Assaciation, 1063 Main St.
or Buffalo Courier, Buffalo, N. Y.

|
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The Grebe Dealer Franchise
Offers Unusual Profits

The Synchrophase will satisfy your cus-
tomers, enhance your prestige, eliminate
worry and increase your earnings

REBE is out to make this the banner year in its long history.
Retailers who hold the Grebe franchise will find it excep-
tionally profitable. Grebe policy protects them absolutely: viz,

1. Prices will be rigidly maintained. We never have "unloaded”
and never will.
2. Price-cutting will not be tolerated.
3. Dealer discount is raised to 40%.
4. The number of retailers will be restricted; jobbers will have
exclusive territories,
5. With our new factory we can keep pace with demands.
There will be no shortage of sets.
6. Dealers will be backed up with local and national advertising
more extensive than ever.
7. Special proposition to retailers for local advertising.
Every part of the Synchrophase is designed and built at our plant so that we
control construction rigidly. We do not assemble nor make sets to sell at a
price; they are built to give enduring service and do so. The unsurpassed re-
ception of the Synchrophase, which has given it such outstanding success, is
due to this thorough construction and the exclusive features which are not
mere talking points, but real performance-producing innovations.
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The new Grebe Synchrophase has the
First Flexible Unit Control

The three condensers can be operated
by one dial or separately at will

NCE again, Grebe steps ahead. This new feature plus the
O other exclusive advantages, such as Binocular Coils and
S-L-F Condensers, make the Synchrophase the premier set
of America.

Since 1909, Grebe has been building radio parts and sets. Only one principle

has guided the work—to make every part as well as it could be made. Strict
adherence to this principle has made the Synchrophase what it is today.

Constant experimentation in our laboratories and broadcasting stations keeps
Grebe design and construction in advance of all others. This never-ceasing
research has been of untold benefit to us and to the radio industry.

When you sell a Synchrophase, you know that it is the best and will stay so/d.
There will be no excessive servicing, no customer dissatisfaction, no frequent
“come-backs" to eat up profits and destroy confidence in you as a merchant.

Behind the Grebe franchise, then, is this set, this company, this policy.
Werite for full information and prices.
A. H. GREBE & CO., Inc., Van Wyck Boulevard, Richmond Hill, N. Y.

New York Office: Steinway Hall, 109 West 57th Street
Western Branch: 443 So. San Pedro Street, Los Angeles, Cal.

This Company owns and opervates stations WAHG and
WBOQ; alse mobile and marine low-wave
re-broadcasting stations

“Oet rd of amail wis
domond grest wisdem
wiil shinc upon you'™

Chusng Tza
It Ia greot wisdom 10
sell the Synchrophose.

Dt

Additions to our
factory will per-
mit us to keep
pace with de-

TRADE MARK REG. U.S. PAT. OFF.

YNCHROPHAS];@[

Binocular
Coils
glve unusual
“gelective songi-

tivity .

First Flexible Unit Control

a one=dial conirol or & lhree, at will

of opcrator,

SLF |8
Condensers [
make sheorp -

tanlng quick
and casy,

Volume
Control
gives six gra-
duations of
Bound with-
out disiortion

Exclusive Features
that wake the
Synchrophase so
profitable to
haudle.

mands.
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Series of Edison Tone Tests in Atlantic
City, N. J,, Drawing Interested Crowds

Thousands of Visitors to the Million Dollar Pier See Edison Exhibit in Permanent Window Dis-
play and Hear Famous Edison Artists in Tone Tests Which Will Be Given Throughout Year

Thousands of visitors to Atlantie City, N. I,
have lad the privilege of hearing eminent Edi-
son artists in comparison recitals with the Edi-
son phonograph in a serics of Tone Tests, which

= e

e

Victor Young, Anna Case and "Miss America”
started May last and will continue through the
year to January, 1926, and have becn impressed
with the faithfulness of Edison reproduction.

These recitals are being given in the audito.
rium at the National Arts and Industry Exposi-
tion on Atlantic City's
Million Dollar Pier and
in the garden of the
Home Beautiful, also
on the Pier. The Edi-
son artists who have
partigipated in thesc
Tone Tests inelude
Betsy Lanc Shepherd,
soprano; Lncille Col-
lette, pianist and violin-
ist; Harold Lyman,
flutist and saxopho-
nist: Helen Davis, mez-
zo0 soprano, and Victor Edison Phonograph
Young, pianist, all of whom are well known to
the public through their Edison records.

In one of the accompanying illustrations ap-
pears Anna Casc, world-famous artist, in a com-
parison recital; at the piano, Victor Young and
to the right Miss America, winner of Atlantic
City contest for the most beautiful girl. The
other illustration shows the permanent window
display of the National Arts and Industry Ex-
position. In the background, to the left, may

be scen one of the beautiful Edison consoles,
which forms an important part of the display.
In the rear of the window display is the recital
liall, where many of the Edison Tonc Tests
have been held and where many more will be
staged during the remainder of the year.

The Edison Tone Tests in Atlantic City rep-
resent but a small part of this form of exploit-
ing the Edison phonographs and records whicl
Thos. A. Edison, Ine, is carrying on in all parts
of the conntry. These Tonc Tests are proving
to be one of the nost successful forms of sales
promotion cver carried on by any phonograph
manufacturer. Mauy of the recitals are held
under the direction of retailers in their store au-
ditoriums or in special quarters sccured for the
oecasion. Reports received by Thos. A. Edison,
Inc, indicate how wide is the intcrest on the
part of the public in these recitals. Some deal-
ers arrange Tone Test recitals yearly and draw
large crowds of music lovers in this way. By
this method thc dealer not only is cnabled to
arrange a mass demonstration of the Edison

—— e TR
Featured in Window on Million Dollar Pier

phonograph but the unique form of the com-
parison recital brings home to the audience
the strongest possible manner the high quality
of the instrumcent and the perfection of the re-
production.

The Dixie Music Co., which operates a chain
of stores in Florida, rceently opened a branch
store at 434 North Miami avenue, Miami, Fla.
H. B. Barker is manager.

T nENOn SATIERY 6.8
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Radio Owners Buy
RAY-O-VAC Batteries

Thousands of radio owners have convinced themselves
that Ray-O-Vac Batteries are the most satisfactory for
radio. They should be—they're designed by expert radio
engineers and built for specific radio jobs. They're
backed by almost a quarter century of successful bat-
tery building. Ray-O-Vacs are made right, advertised
nationally and are profitable for all who handle them.

FRENCH BATTERY COMPANY, Madison, Wisconsin

ATLANTA  Ds RANTAS ErvY

FRENC

CMICAGO  NEW YORK  MINNEAPOLIS

RAY-O-VAC

Radio’s Best Balleries

Aucust 15, 1925

Redfield-Advertising Cos'to
Handle Adler Co. Publicity

R. H. Meade Announces Appointment of Prom-
inent New York House as Advertising and
Merch IS i [of 1—Big C i on

Adler-Royal Products Now Under Way

Ralph H. Meade, advertising and sales promo-
tion manager of the Adler Manufacturing Co.,
announces the appointinent of the Redficld Ad-
vertising Agency, New York, as advertising and
merchandising counsel. Mr. Mecade states: "The
appointment of the Redficld Agency is surc to
be most interesting to members of both the mu
sic and radio trades, especially to the old tiniers,
who will recall that the Redfield Agency helped
n the upbuilding of onc of the prominent pho-
nograph manufacturers. Also, they will be nni-
versally recognized in the trade for their splen
did work with one of the better-known radio
companics, The appointment of this particular
agency serves as additional evidence of the thor-
ough manner in which Adler-Royal is building
for the future. In sceking the proper agency
we fclt that one with successful experience in
both phonograph and radio marketing should
be the onc for us. For it would mean just that
much added assurance that Adler-Royal mier-
chandising service would be all that it ought to
be to both distributor and dealer. In a eareful
review of the available agencies, it soon became
obvious that the Redfield organization was the
best equipped, both in experience and in person
nel, to meet our requirements, and we are now
glad to announce their association with us

"The new agency is now busily cngaged co-
operating with my department in the prepara-
tion of Adler-Royal Fall advertising, and we
will soon have some mighty interesting an
nouneements regarding it to make to the trade
Our Fall advertising plans include a eampaign
in several Icading publications of national
circulation, baeked by ncwspaper adver-
tising in a number of large cities, and a liberal
co-operative advertising proposition for our
dcalers. Then, too, there will be a complete
sales promotion service, including effective liter-
ature, display material, ete.. all of which is be-
ing carefully planned to give Adler-Royal deal-
ers a substantial backing to their selling efforts
which will be truly effective and profit-pro-
duging.

Mickel Bros. Discontinue
as Victor Wholesalers

Well-known Omaha Distributing Organization
Notifies Its Dealers of Discontinuance of
Wholesale Victor Branch of Business
OMAHA, Negr, August 7—The Mickel Bros Co,,

with headquarters in this city and a branch in
Dcs Moines, Ja.,, one of the best-known whole-
sale talking machine houses in this territory,
has suspended its Victor wholesale department,
according to a letter which it has just sent to
its dealers. The Mickel brothers have heen con-
nected with the talking machine business for
many years, the present company, the Mickel
Bros. Co., being an outgrowth of the Mickel
Music House, of this city. The jobbing com-
pany was founded by George E. Mickel a num-
ber of years ago and as a wholesaler of Victor
products it was recognized as one of tlic lead-
ing distributing firms in this part of the coun-
try.

The future plans of the company have not as
yet been worked out to the point where 2
definite announcement can be made, according
to George E. Mickel, who states in his letter to
the trade that the firm is working along some
lines which no doubt will be of interest to its
customers.

The Fortas Furniture Co., 133 North Maiu
strcet, Memphis, Tenn., has inaugurated a very
successful drive on used instruments.
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The Easiest Selling Portable!

After four years of ever increasing
sales—PAL is still the biggest and
easiest selling portable in the field.
Its remarkable tone and attractive
appearance tell the whole story.

free to PAL

O dealers. This
beautiful

full size win-

dow Display, in seven
colors, which is so attrac-
tive that it will bring
many new customers into
your store—not only for
PAL, but also for your
regular lines of records
and other merchandise

$95¢
retoul/

THE POPULAR-PRICED PORTABLE

R_g a fine phonograph for those among
your customers who do not wish to spend
more than $15.00 for a portable. It is good
to look at and good to hear.

Dealers’ $ 00

Price

PLAZA MUSIC COMPANY 10 West 20th Street NEW YORK
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Outlines Merchandising
Points for Radio Dealers

R. E. Thompson Mig. Co. Tells of “Sales Plat-

form” That Will Build Dealer Suceess—R.
W. Porter Makes an Important Statement

The R E. Thompson Mig. Co.. manufacturer
of the Thompsun neutrodyue receivers, the
Thompson Minnet «nd Thompson and Full
speakers, lias outlined a ~ales policy for Thomp-
sou distributors sl dealers  These are hnowr.

R. W. rorter

as “FTen merchandusing character points” and in-
volve character of pricus and discounts, stock to
be carried, the merchandise display, the char.
acter ol the niaintenance service, of the sup-
plementary accessories, character of sales stimu-
lation, advertising sales presentation, chagaeter
of returned goods privilege and defeetive mer-
chardise adjustnient.

As the Thompson policy is built along the
fines of the highest standard of these chasacter
polnts it niccts the approval of all progressive
smerchants, particularly those of the talking wma-
chine industry, who know only toa well the de-
sirability, aced, and healthy permancnce for
established busiuesses of suel a far-sighted,
constructive program

R. W. Porter, vice-president and general
sales manager of the R. E. Thomgpson AMfg. Co.,
before joining the Thompson forces liad years

-Rockford
Hardware

UR 96-page catalog, illus-
trating more than 300
“Rockford Products”, is a

dependable guide to the newest
and best in hardware for pianos,
phonographs and radio cabinets.
To many manufacturers this
catalog has suggested ways of
bettering cabinet work and cut-
ting costs; it may do the same
for you. We will gladly send it
without obligation; write today.

National fock Co..
Rockford. JI1.

Branch Sales Offices:

Chicago, M1 1ndianapolls, Ind.
Cincnnali, 0. Jamestown, N. Y.
Detroic, Mich. Los Angetes, Cal.
Evanaville, Ind. Milwaukee, Wis.
Craad Raplds, Mich, Seaitle, Wash,
Hizh Polnt, N, C. Sheboygan, Wis.
=1 Se Louls, Mo,
o o
—
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of experience in the manulacturing, wholesale
and retail fields of the talking machine indus
try. The program he and | associates have
arranged, therefore, is along the lies that liave
made talking machine ducts a desirable assct
to progressive dealers. The Thompsou organi-
zation l1as not anly tsed the very best features
hat have given veral talk maeliine organ
izations nittional importance, but las beuefited
by all these experivuces and nmiodernized the
program t0 conform with the current problem

of radio distribution. Flie cxpericnce, how
ever, wore than anything c¢lsc 0:
be visualizing of couditions far in adyay

The program for 1925.26 se
ation can be con-

e trade treu.
soun of the Thompron org:
sidered an advanced program.
In a recent interview with a representative of
The Werld Mr, Porter said: "Our product can
be sunnved up in a single word—quality, Tlhe
Thompson arganization has mever learned to
build anytling except quality and the entire en
gineering and manufacturing personnel feel
duep responsil to produce yoods aonly of
the highest standard. 1926 « be a quality
year aud the R, Thompson product will ap.
peal to lity bnyers.” he said
"It may intefest you to kuow that when the
Imperial Japanese Government set out ta equip
the Kamoi, a Japanese shig,
ratus designed to serve every known purpose,
is scarch for a compelent manufacturer to fill
thic bill was ended when the Jupanese repre
sentatives were confidentially tuformed, ‘If you
can get the Thompson organizatian to undertake
thie contract, you can rest assured your expecta
tions will be surpassed.’
This is but one instance in a long line of
accomplishment in building radio apparatus for
armies, navies aund comunercial imstitutions
througlout the world. The idea of quality wa
inculeated fromn long years of assaciation witl

the thought that sailors on the as, soldier
on the field of , operators deep in th
submarine’s captivity, or high in the pit of the

speeding acroplane, were dependent on the
faithful perfonuance of Thonpson apparatus to
keep the lines of coimmunication open and di
rect them to safet It is but natural, then
that when this organization set out to buill ra-
dio reccivers for the liome, there should be can-
stantly kept before all of us the iden: ‘Nothing
bat the best” We feel that satisfied users arc
the company’s greatest asset and wiost eflect
advertisement
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Blair Radio Laboratories
to Extend Their Activities
Increase Production and Expand Sales Out-

lets in the United States—Featuring Blair Six-
tube Set in Extensive Campaign

hird
a di
to a
thes

‘I'ie Biair Radio Laboratorics, Twenty
street and Sixth avenue, New York Cit
vision of the Blair Lumber Co., whic!
great extent liave confined their radio acti
to cxport, now announce an inercased produc-
tion and an extension of activities to further
cover sales ontlets in the United States.

The Bliir Co. for the preseut is confining its
activities to a six-tube radio frequency set. It
comnbines resistance-coupled andio anplification

h a4 highly developed tuned radio frequency
cirenit which adds ta the sviectivity of the in-
teument.  The resistance-coupling audio ampli-
Tlication as nsed in the Blair product gives both

Blair Six-Tube Radio Set

volunie and clarity. It amplifies uniformiy and
operates efficiently in bringing in the reception
on baoth low and high notes

An cngineer of the Blair Laboratories, in
peaking of the Blair product, said: A general
Tapression exists that resistance-coupled ampli-
fi inereased battery con-
atter of fact, with the Blair
ircuit, the "B" battery con-
than when iron core

ition neccssitates

sumption. A< a

resistance-coupling

sumiption is actually le

fonners are uscd
The Blair six-tube radio set will retail at a

popular pricc and the sales policy, dealer ar

rangement, discount, ctc., will be at usual trade
andards.

Edison Tone Tests in
Oklahoma Create Sales

Euk Ciny, Okta, August 3--Edison Touc Tests
recently held this city and Sayre, Okla,, un
der the auspices of the Diamond "C* Dry Goods
Co. here scored with the public, as evidenced by
a substantial increuse in business, according to

C. Powell, of that company. Mr. Powell
states that the Toue Tests “were not only well
attended, but well received and since that time
we have lad a spleudid increase in our busi-
ness, and the indications are that we are going
to liave the biggest year we have cver had in
the plionograph department.,” Mr. Powell also
points out that good business is largely due to
tlie co-operation extended by the Texas-Okla-
homa Phonegraph Co.. of Dallas, Edison dis-
tributer in the Southwest.

At Cordell, Okla, where another Tone Test
was scheduled, the Edison artists, Elizabeth
Speiieer and Lucille Collette, were bronght to
the concert hull from Amarillo by airplane, a
distance of thirty-two milcs, licavy rains having
madc it impossible to reach Cardell by aute. Iu

pite of the inclement weather some three hun
dred music lovers were present al the compar-
ison recital, which was well received. Tle art-
ists had a thrilling experience ou the return trip
by airplanc. A severe rain storm compelied a
landing iw a fickd and the Misses Spencer and
Calletic were compelled to senain in the pasture
all might. ‘Flie artists were none the worse from
the experience, however, and they continucd
with their program the following night,
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"KING

INRADIO

A complete line—
that’s “King in Radio”

KINC-HINNERS neutrodyne is neutrodyne  plus

Oftered in table type, table type with loud speaker
built in and the elaborate consale malel, each one a master
prece of the cabinet maker’s art. These receivers embods
features which stand out above all competition- -special
tube arrangement, tapped antenna coil, voltmeter, push-pull
volume control and dozens of others, all unique

REST A redig Then there is the King Five Broadcast Receiver which
embodies tone, selectivity, distance, volume and brauty at
prices which anyone can afford.

These receivers represent the two circuits which have
been proven best by populur demand.

Knock-down kits and a full assortment of parts com-
plete the line.

“KING IN RADIO" products are backed by the King
reputation—twenty years in the making of precision part
plus hifteen years of radio research, an eight acre plant,
Kivg-Hinners world-wide sales organization.

Neutrodyne
Model

A national advertising camipaign just getting under way
will bring "KING IN RADIO" to the attention of more
than twenty million possible radio buyers—Saturday Tye
ning Post, Country Gentleman, leading radiv publications
and newspapers backed by direct mail.

KING QUALITY Probucts, INC.
Buffalo, N. Y.

Brancher : CHICAGO—-KANSAS CITY —BRIDGEBURG, ONT.

Now is the time for jobbers and dealers to
take on the sale of ““KING IN RADIO"
products.  Let us send you the full story.

Newirodyve Ku R-1100
Neatradvne Kit H-1200

KING-MINNERS RADIO COMPANY
n, Lieased by

NEireor

s v 430,080 5,

Reg U S Pat 02

%
%

O1ner £atynia Prads
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Complete List

Odeon

Distributors

WALTER S. GRAY COMPANY
926 Midway Place, Los Angeles, Calif.
WALTER S. GRAY COMPANY
1054 Mission St., San Francisco, Calif.
L. D. HEATER
357 Ankeny St., Portland, Ore.
TEXAS RADIO SALES COMPANY
2005 Main St.. Dallas, Texas
JUNIUS HART PIANO HOUSE, LTD.
123 Carondelet St., New Orleans, La.
CONSOLIDATED TALKING MA-
CHINE COMPANY
1121 Nicollet Ave., Minneapolis, Minn.
YAHR & LANGE DRUG COMPANY
207 E. Water St, Milwaukee, Wis.
JAMES K. POLK, INC.

294 Decatur St., Atlanta, Ga
THE ARTOPHONE CORPORATION
1103 Olive St., St. Louis, Mo,
THE ARTOPHONE CORPORATION
804 Grand Ave., Kansas City, Mo.
CONSOLIDATED TALKING MA-
CHINE COMPANY
227 W. Washington St., Chicago, Il
CONSOLIDATED TALKING MA-
CHINE COMPANY
2957 Gratiot Ave.,, Detroit, Mich,
THE RECORD SALES COMPANY
1965 E. 66tb St., Cleveland, Obio
STERLING ROLL AND RECORD
COMPANY

137 W, 4w St., Cincinnati, Ohio
PHONOLA CO., LTD., OF CANADA
Elmira, Ont., Canada
IROQUOIS SALES CORPORATION
210 Franklin St, Buffalo, N. Y.
EVERYBODY'S TALKING MACHINE
COMPANY
810 Arch St., Philadelpbia, Pa.
GENERAL PHONOGRAPH CORPO-
RATION OF NEW ENGLAND
126 Summer St., Boston, Mass.
GENERAL PHONOGRAPH CORP,

(New York Distributing Division)
15 W, 18th St,, New York City

JAMES COWAN COMPANY
18 West Broad St., Richmond. Va.

Annual Convention
Crosley Distributors

Enthusiastic Distributors Froni All Sections of
the Country View New Crosley Models at
Third Annual Convention in Cincinnati—Visit
Crosley Broadcasting Station WLW

The third annual cosvention of distributors of
the Crosley Radio Corp, held in Cinciunati 0.,
last month, dctails of which appeared in the
July issue of The World, started the 1925-2¢
scason for the Crosley boosters. A feature of
the event, of course, was an exhibit of the coni-
prehensive line of radio products made by this
concern, which aroused the enthusiasm of vis-
iting distributors to a high pitch, and resulted
in an encouraging volume of advance orders
indicating a healthy condition in the radio
market.

In an interesting talk preceding the formal
opening of the convention, Powel Crosley, Jr.,
president of the company, emphasized certain
factors which should prove important in the
stabilization process through which the indus-
try is going at the present time. He said:

*Radio buyers need not look for any radical
changes in receiving sets. There will be several

Crosley Super-Trirdyn De Luxe Combination
refinements placed upon receivers but there are
Mo new circuits nor startling developments at
this time. Our engineers are constantly ex-
perimenting with circuits but as yet have found
nothing to equal our Trirdyn circuit, which util-
izes the combined principles of tuned-radio fre-
quency amplification, regeneration and reflex,
making it possible for three vacuum: tubes to
do the work of five or six in other circuits,

"\Vhile the Summer season is partly over,
there is an indication that more receiving scts
are in use this ycar than ever before. Super.
power broadcasting stations and consistently
good programs from all of the stations make it
possible for the radio devotees to hear programs
that suit every taste.”

In conncction with the introduction of the
1925-26 Crosley radio reccivers a clever stunt
was used to make the display of the new in-
struments unusually effective. This consisted
of a miniature display window, minus the glass,
shown herewith, which fornied a suitable back-
ground for the sets. The illustration shows the
new Super-Trirdyn DeLuxe Combination, which
consists of a Super-Trirdyn Special Crosley
radio set, the DeLuxe Musicone reproducer and
a special designed table The ensemble is ar-
tistic to a high degrec and suitable for the finest
surroundings. Each unit is sold scparately, but
can be purchased us a complete outfit. In the
foreground, examining the new model, are Mr.
and Mrs. Frank Clay, of Kalamazoo, Mich. In
addition to this combination the display con-
sisted of the Super-Trirdyn Rcgular in a newly
designed cabinet and with all new parts. This
is a three-tube set, combining radio frequency,
regencration and reflex amplification. All of
the Super-Trirdyn sets have various refinements
of cabinets, and improvements in parts which

(Continued on poge 51)
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WLW., Cincinnati. O.

Delegates to the Third Amnual Convention of Distributors of the Crosley Radio Corp. at Crosley Radio Broadcasting Station




Write for the lstest OKel cotelog

OKeh Records The Records
Record Buyers Want

Dance Records recorded by fore-
most orchestras of New York, Phila-
delphia, Cleveland, St. Louis, Detroit,
Chicago, Adanta, Dallas and other
citics.

Popular Tunes heard on Broadway
today, Hawaiian; Old Time Tunes;
Standard and Sacred; Band and In-
strumentals; Novelties and Race
Records—all recorded with a truencss
of tone that upholds Okech as the
Record of Quality.

European Operatic, Vocal and In-
strumental recordings, recorded in
Europe, by internationally famous
artists and manufactured in  the
United States under the Odeon Label.

The Talking Machine World, Newe York, duqust 18, 1923

Gets the
BUSINESS

Ask any licensed OKel dealer

GENERAL PHONOGRAPH CORPORATION

OTTO HEINEMAN, President

25 West 45th Street

New York City
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Third Annual Convention
of Cresley Distributors

(Contined from page 50)

add to the perfectian of receptian, it is clafmed,
Anotlier set which attracted the attentlon of

the distribntoss was the S1-Special DeLuxe for

No, 52—Special DeLuxe
which is claimed more seleetive control and
improved receptivity by the use of the new
worin type tickler, the new Crosley vernicr

Super Tridyn Regular
plate condenser and the double circuit. The
astistically grained pancls and mahlogany cab-
incts combine making this set very al
tive in appearance. Dials are oxidized silver

THE TALKING MACHINE WORLD

with new style flat kmobs. The 51-Regular,
whieli has achieved snch umnsial popmlarity
simee its introduction, wis also on exldbit.

‘The Musicone DeLuxe, a new radio reproe
ducer of exceptional beanty of design and for
wlieh is elained absolute fidelity of reproduc-
tion of radio progeams, was hailed with entlu-
stasm by the visiting distributors.

51

Landay Brm.. Inc.. Plan to
Build Landay Hall in Newark

Buy Fine Comer Plot for New $500,000 Struc-
ture—Plans Under Way for Third Landay
Hall to Be Erected in Brooklyn, N. Y.

T'his reproducer has been installed in a clock Landay Bros. Inc., dealers in musical mer-
casc of mahogany, with a grilled sercen. And ch'\nlllsc with sm,“ in New York Gity and
of conrse the Musicone regnlar was included in itics, have purchased the

the display. The latter is the reprodicer which
hay become so popular with the radia publie
since its introduetion less than a year ago,
Other nodels shown included a new three-
tube 52-8pecial DeLuxe, a set in which have
been incorporated the new worm type tickler
conlrol, new low-loss veenier plate condenser,
new knobs, rheostats, cte.; the Crosley 52-Reg-
nlar, a threc-tube radio set with Armstrong re
generative detector and twa stages of audio
frequency amplification, which differs from the
32-Debnxe only by the fact tlit it is in a smaller
and differently designed cabinet; Crosley 52
portable, which is similar to the ether fifty-two
models exeept that it is installed in a meat
leatherctte covered carrying ease; Crosley Pup,
onc-tube set with Armistrong regencrative
double eircuit, retailing at the unprecedented
low price of $9.75. In comncetion with the in-
trodnetion of the Crosley Pup a cash prize of
$1,000 is being offered by the company for the
best results reported throngh the use of this
set from Septamber 1, 1925 to Marelh 1, 1926

A Brooklyn Incorporation

Sullivan & Reis, of Brooklyn, N. Y., were re-
cently ¢hiirtered by the sceretary of the State
at Albany, for the purpose of dealing in musi-
cal instruments, cte., starting business with a

sontheast corner of Broad and Canal strects,
Newark, N. J. The presemt two-story brick
strncture will give place to a new tlirce-story
building. Plans for the new Landay Hall have
been drawn up by S. B. Eiscndrath, New York
architect. The main Aoor is designed for sales
ervice and the upper floors will contain spaci-
ous showrooms and demonstrating booths,
Max Landay, president of the corporation,
aid: "The new Landay Hall is the contin
tion aof a very smecessful policy of expansion.
‘The first Landay Hall is at the carner of Forty-
second street and Sixth avenue, New York, and
soon we will announce plans for a third Landay
Hall that will give the people of Brooklyn onc
of the inost beautiful retail music stores In the
East. Within a short time this cxpansion policy
will see a Landay Hall in every principal city.”

Max Targ Visits Gotham

Max Targ, president of the Targ & Dinner
Musie Co., of Chicago, was a reeent visitar in
New York. While in town he made his head-
qnarters at the Mutual P’hono Parts Co., ol
which concern the Targ & Dinner Musie Co.
is the distributor in Clucago and surrounding
territory. The Targ & Dinuer Mnsic Co. has
had exceptional success with the Mutual line
1 1 fts important territory and is an-

capital of $50,000. The directors are, Howard
J. Reis, Francis X, Sullivan and Bryer H. Pen-
dry, Brooklyn.

pating a big Fall scason. Mr. Targ has a
great many friends in the Metropolis who were
glad to greet him,

Test the New “Double Volume”
Universal Model Dulce-Tone
Against ANY Radio
Reproducer!

HE usual talking machine radio reproducer is only a "'make-
But not the Dulce-Tone!

shift” loud speaker.

Proof? Plug in one of the "Double Volume” Dulce-Tones against
the best loud speaker you have on your shelves. You'll get a real
demonstration of the new Dulce -Tone’s remarkably fine tone quali-

ties, clearness—and volume!

Write today for a sample Dulce-Tone and give it this conclusive

test before your fall rush commences.

THE TEAGLE COMPANY,

Dulce-Co

1125 Oregon Avenue, Cleveland, Ohio

All makes of walking mu-
chines can be nsed with
the Universal MNlodel
Dulce-Tone. The stmple
udjustingnutin theDilee-
Taoue base makes it possi-
blciofullyutilizethe Tone
characteristics and wal-
mne of each individual
instrument.

Radio Talking Machine Speaker
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ATWATER

Sun _.-.e»-*,e)wun'nu Fri | S5at
1 2 345

@ 7 8 9 10|11]12
® 14 15 16 1718117

QSEPTEMBER eptember!

& DON'T LIKE the “est” words—"biggest”
\/Vand"strongcst"and the rest of the family.
We avoid them wherever possible. But in
contemplating the months just ahead we
don’t know how to keep from saying that
Radio is approaching the busiest season it
has ever known.

Signs all point that way.

We'reready codoourshareof thebusiness. *

We have nothing “sensational” to offer.
The Atwater Kent Manufacturing Com-
pany has no seasonal or yearly models. As
improvements are developed, and if they meet
our severe laboraiory tests, they are adopted.
We have recently made improvements
which increase efliciency, but they are not
“revolutionary” and do not render any of
our models obsolete.

We have been talking with a good many

To Our Dealers:

o oTHER radio manufacturer gives
N its dealers stronger advertising sup-
port.Thecampaignthis Fallwillbe power-
ful and comprehensive. You will receive
adetailed announcement. Be ready forit.
It's YOUR story. Be ready to turn to
your own profit the large investment we
are making in telling it.

- A
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dealers, and what they want boils down to
this: In the manufacturer—stability and
sound principles clearly stated and consist-
ently adhered to. In the product—depend-
able, guarantced merchandise which they
can sell with the knowledge that it will not
come back to, plague them.

More and more dealers are glad to sell
the products of the Atwater Kent Manu-
facturing Company.

Our enlarged factory covers twelve aeres
of fluor space. We have several thousand
employees busy making Atwater Kent
Radios, and a competent, loyal sales organ-
ization.

Here comes September.

Now is the time to act!

Write for iiastrated booklet 1elhug the complete tory
of Atwarer Kewr Radio

ATWATER KENT MANUFACTURING COMPANY

A, desater Kent, Froohdent
WissaHIGRON AVENUE
¥HILADELFHIA

Fvery Thursday night—

the potentinl andieuce of the Arwater
Kent Radio Artists, who broadeast from
ten stations coery Lhursdayevening from
Q 10 10 o'clock (eastern daylight time)
§s estimated at more than 1 0,000,000.
Phere are the stations: wea¥ NewYork;
WIAR Providence; wrv1 Beston; wrl
Dhiladelphing weas Pittsburgh; war
Buffalo; wwy Detroit; ween
Minneapolis-8t. Punl; wuc
Dayenport; wiar Cincinnate,

Mndel 20 Cdmp:ﬂ Including bartery eable,
but without n-bu Sw

Model 20, without tubes, $80. Model 19, without tubes. $60.

Modei 24, without tuhes. $100.

aiaili

Model 12, built on special order, ln:ludlnl
bartery cable, but without tubes,

Model 10, including batery cable,
80

but wirhout tubes, $i

L

Phonoyraph Attachment,
with 9'flexible eord, $8.

220

Model L, with 9° Modei M, with 9* Model H, with 9"

fexible cord,§17. Aenible cord. $28. dexible cord, $12.

Model R, with 6*
Bexible cord, $12,

Prices subject to chaage without notice.

Prices slightly highee from the Rockles west, and in Cansds
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he New Pooley Models
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Y QUNCE our first presentation of the com- with Atwater Kent Radio are “going big”.
[FTFTITY)
) plete new Pooley line two months

ago we have booked very large orders
calling for heavy monthly deliveries for
many months to come.

Our total capacity production is being
signed up well in advance.

The new Pooley models have made a def-
inite hit. We hear from many distribu-
tors and dealers that Pooley Radio Cabi-
nets and Radio-Phonographs equipped

THE POOLEY

Prices slightly
higher west of
the Rockies
and in Canada

and batenes—

Style.

depth 1

Kent 5-tube

and batterics—

$’95

Model
1500-R-3

Stiding grille: and
phonagraph

Radio in liding

‘banet .
Compartmens for s

A

Shelves fov secord

.J LT

Model 1120-R-2
Equipped with Model 20
Atwater Kent 5.

Price complete, less tubes

$225

Pooley Radio-Phonograph

Model 1500-R-3
Chinese Chippendale
American walnut
orEnglish brown mahog:
any, Juotone finish.
Heighe 850 width 307,

Equipped with Atwarer
Model 20
Compact Set; buik-in
Pooley flaating horn;
Pooley phonograph In
amplifying chamber.

Price complete, less tubes

We want to take good care of Pooley
dealers. But we can do so only if you
will book your orders now with your
Pooley distributor. He has all models
ready—to show you and to ship you.
But you must act now—to be sure of
enough cabinets to meet your require-
ments later.

If you don’t know the Pooley distributor
in your territory, write us for information.

COMPANY

Radio Sales Departmnent C
1604 Indiana Avenue Philadelphia, U.S.A.

tube Set

0y
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./,‘
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Console Model 1400-R.1
Louis XVI Scyle. English brown
mahogany, duotone finish.

:l;)xgh: 31%47, width 34%, depth Model 1600-R.2
B

Accommodates any Atwater
Koc‘n'r Bee. Space for sct, 28%" x
1042

Pricc, less Set, tubes and bat-

terics—
$75

131 4 L &

i
| i

1“ ‘]l””h I cic,,J

' A

T B

RADIO CABINETS

wilh

TWATER KEN1'
RADIO

Model 1320-R.2
Stuart Style, Finished in
American walnutor Eng-
lish brown mahogany-
special Orienr'lf burl,
roscwood and walnut
inlay.

Height sol.'. _width
29%°, depth 15/
i Model 20
Atwater Kent 5-cube Set.
Price complete, less tubes
and batteries—

$260

Models 1110-R-2
and 1120-R.2
Stuart Scyle. American
walnut or English brown
mahogany, duotane
finish.
Helght 52%°, width
337, depth 15%".
Model 1110-R-2 cquipped
with Medel 10 Atwater
Kent S-tube open receiv-
ng Set.
Price complete, less tubes
and barteries—

$220

lealian Style, American walnut
or English brown mahogany,
duorone finish.

Hc.ghl 4147, width 344", depth
Equlppcd with Arwater Kent
S-tube Model 20 Compact Set
Price complete, less tubes and

batterica—
$200
>
- 3
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Sonora Secures Injunction
Against Tube Manufacturer

Defendant Restrained From Using Sonora
Trade-Mark by Judge G. A. Carpenter in
U. S. District Court, District of Illinois

The Sonora Phonograph Co, Inc.. through
its attorneys, Schechter & Lotsch, 34 Wall
street, New York, brought suit for infringement
of the Sonora trade-mark and unfair competition
against the Sonora Tube Co. of Chicago. The
claim was inade “that the defendant in market-
ing and sclling radio tubes under the name So-
nora, or Sonora Tube Co. or any other name
resembling Somora, has wrongly calculated to
deceive the trade and the public, and wonld
canse great injury to it, and that the defendant
was praeticing a frand upon the public.”

A hearing was had before Judge Georpe A.
Carpenter of the United States Distriet Courst
for the Distriet of Illinois, Eastern Division, at
Chicago, and an injunction was granted to the
Sonora Phenograph Co. in the following form:

I is ordered, adiudred and decreed a5 fotlows:

L. Thal the defendant and liis assotiales, allorneys,
elerks, servants, agents, workmen, salesmen, employes, eon-
federates or represculalives and each and every of Iliem
be and tney are nereby enjoitied and sestrained until the
fAnat hearing of 1tis eanse, or further order of 1his court,
from using the word “Sonera™ alonc or in combination
wilh any other words, and from using lhe nanie “Sunora
Tube €o.” or any ellier name in which "Sonora™ forms a
parl, and from using any other word so ucarly resembling
“Sunora” as might be caleulaled lo deceire the irade and
the purchasing piblle, and from using the word "Son-
alren™ in connection with “Semora Tubc Co." or any
other name in which "Sonora” forms a paft. and in any
form or manner whalsoever for or in conncelion wilh
the manufacinre and or sale of pbonographs, radio prod-
ucts and comblnations and parts thereof.

The courts have recogmized the Sonora trade
mark as being of great value and belonging
solely to the Sonora Phonograph Co.. and in
every instance where suit has been brought has
enjoinced the defendant. The Sonora Phono-
graph Co. has been compelled at great expense
to protect its right and has brought suit for in-
fringment of its trade-mark against many firms
using éither the word “Sonora,” "“Sarona,” “Son-
atone.” “Sorina," and other forms. In each
instance the court has found the dcfendant
guilty of trade-mark infringement and unfair
trade practice.

A petition in bankruptey has been filed against
the Wallace Radio Co., Ine. 135 Liberty street,
New York City.

THE

Thermiodyne Distribution
Bused on Five Factors

Leo Potter, President of Corporation, Makes
Clear Policy of Distribution Following An-
nouncement of New Models

The Thermiodyne Radio Corp., New York,
manufacturer of the Master Control Thermi-
recently its

odyne recciver, announced new

Leo Potter
product for the coming scason, and in connce-
tion with this announcement Leo Potter, presi
dent of the company, gave the following details
as to the Thermiodyne sales policy:

‘First, we give a distributor exclusive terri-
tory to his particnlar trade, so that he in turn
can pass this exclusively on to his dealers. Our
distributors only scll to authorized dealers ap-
proved by us.

"Second, we do not sell dircet to dealers.

“Third. we guarantce price maintenance on
Thermiodyne products for the balance of the
radio ycar ending March !, 1926, and in the
cvent of our reducing our prices agree to re-
bate the jobber the full amount of the price
reduction on all stock lic has on hand at that
time. Owr distributor and dealer discounts will
not be echanged.

“Fourth, we arc firm belicvers in advertising

TALKING MACHINE WORLD
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and believe that for a radio manufacturer to
make a smecess in a big way e must have a
nationally advertised product. In the past we
have been large national advertisers and have
advertised on a cndon le in local
ewspapers. It is on tention ta speand be

tween now and the first of Jannary, 1926, $600,
000 in nationally advertising Tlermiodyne. We
have already contracted for double page spreads
in the Saturday Evening Post starting Augnst
21, and we have already contracted with six
teen Hearst newspapers for full page advertisc
ts on the back page of their magazine sec

n starting Septeinber 26,

“Fifth, service, we believe, is a very
portant factor in the snccess of a madio mann-
facturer and liis jobbers. WWe maintain a com-
plete service department of men in New
York and otlier parts of the United States, and
our method of scrvieing Thermiodync is as
follows: Our distributor's men go into their
respective iodyne

1!

ries sclling a Tl

Thermiodyne Model CTF6 De Luxe
franchise; upon reecipt of sets of Thermiodyne
receivers by them, they ship these reccivers to
their dealers who have been appointed with

Thermiodyne Model TF5

cxclusive territory, instructing them under no
circumstances to unpack the reecivers until a
Thermiodyne factory man arrives. These men

Thermiodyne Model TF6
that we send into the distributor's territory
call on cach and cvery onc of their dealers, sct
the Thermiodyne up for him, give him a com-
plete demonstration with full instructions, there-
by climinating the possibility of gricf through
ignorance.”

The aecompanying illustrations, showing
some of the new Thermiodyne models, will give
some Idca of the attractivencss of the cabinet
designs.  In a regcent chat with The World,
M. O. Gilcs, sales manager of the company,
stated that the new product was being received
by Thermiodyne distributors and dealers with
enthusiasm.  Mr. Giles stutes that orders re-
ceived to date for the new produet indicate that
it is going to be a problem of factory produc-
tion during the coming scason rather than
sales, for the distribiutors and dealers are plae-
ing orders beyond the comipany’s expeetations.
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GChOMPSOn

No less than 116 different types of
Thompson Radio instruments pre-
ceded the creation of Thompson
Radio Broadcast Receivers in that
long climb through the past of wire-
less and radio development which
culminated in the perfection of
broadcasting and reception. In the
history of radio development for
ships, airplanes, submarines and the
other forms of radio communication,
the Thompson organization has con-
tributed an unusually high percent-
age of the better equipmeunts.

Armies and navies of the world use
its apparatus and this organization
now puts into its broadcast receivers,
all the experience and skill so gained
by years of working with radio com-
munication problems. Where the
many newcomers have to guess, the
Thompson organization knows by
experience. Therein lies the greatest
factor of safety for the dealer and
distributor.

Today there are in use millions of
radio receivers sponsored by manu-
facturers or assemblers who are as

 Announces Same Good Policy
| For Fall Business

new to this difficult industry as broad-
casting itself. Many of these sets will
be unsponsored when inexperience
has taken its toll. Between theory
and practice there is a vast gap that
no manufaclurer can Cross save over
the bridge of experience.

So, we say to those dealers who
have not yet made up their minds as
to the line on which they expect to
gain and keep their customers’ con-
fidence:

“The permanent profit value to
you of Thompson Receivers and
Speakers can best be judged by your
own comparison of the Thompson
radio ability, the company’s back-
ground of radio success, the product
uself, and the company's distributing
policies.”

The platform on which we will
join with you in deing a profitable
business this Fall is in your dis-
tributer’s hands. [t is known, it is
definite—it is fair. We believe you
can build a permanent radio busi-
ness on it.

ChOoMPSOn

BRADIO
NEUTRODYNE

R. EETHOMPSON MFG. CO., 30 Church St., New York City
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Radio Industries to Hold
Second Annual Banquet

All Branches of Trade to Be Represented in
Affair Scheduled to Be Held in Hotel Com-
modore, New York City, September 16

The sccond annual banqnet of the Radio In-
dustries will raise the enflain on the new radio
scason on the evening of Scpiember 16 at the
Holel Commodore, Newe York City. The ban-
quet has a double significanee and will attract
a double andicnce. .A\ctually present will
more than LO00 prominenl mewmbers of the
radio indusiry; officials of the wanufacturing
and distributing corporations, the broadeasting
stations and all the important business enter-
prises that have to do wilh rad The finesi
radio enlcrtainers in the comntry will broadeas!
direct from the banquet hall. The spcakers,
like the cntertainers, will all be nationally
known figures.

The associalions which are sponsoriny the
banquel include the National Association of
Broadecaslers, Radio Manufacturers’ Associa-
tion, Independent Radio Manufacturers' Asso-
ciation, National Radio Tradc Association,
Talking Machine and Radio Men, Inc., Elec-
trical Supply Jobbers’ Associalion, Pacific Radio
Trade Association, Electric Club of Chicago,
Radio Magazine Publishcrs Assoeiation, Awmecr
ican Radio Associalion, Radio Announcers of
Ameriea, Radio Tube Manufacturcrs’ Associa-
tion, Bakclite Moulders’ Association, Wiscon-
sin Radio Trade Association, Central Siates
Radio Jobbers’ Association, St. Louis Radio
Trade Association, Radio Trade Association of
Michigan, Northwest Radio Trade Association
and Radio Writers’ League. The committecs
are as follows:

General Chairman, Panl B. Khgh.

Fitance-—I'owel Crosley. Jr., ehairman; Mived H. Grebe,
Ireasurer; Richard Gimbel, Colin B, Kemnedy, E. . Eby,
E. B. Mallory, R. T. l'icrson, Herbert E. Metealf and
Frank Reichman.

Tickets—L. A. Nixon, ehunnan: U. J. llorrmann, liarotd
Bolster, E. N. Ranland, II. F. Williwhrinek, Robert Mowty,
George L. Paticeson, H. G. Gilfllan.

Piblicity—E T. McDonald, chaireau; Fred E  Bacr,
acling ehimman; William S. Medges, I. 3. Norr, Edgar
K. James, Capi. §. L. Coles, E 1. Dragdon, Paul McGin-
nis, Jack Binus, Ene H. Palmer.

Droadcasting—W. E. Harkness, chainman; Dr. Allecd
N. Goldsmith, Dr. Franl Eliion, Earl C. Anthony, William
. Heinz, Edward 11, Jewett, S. L. Rothalel, Sidney Neu,
Capt. 11 de Nonistharpe.

Speakers—Major llerbert Frost, chairman:

a

Jobn Shep.
rdl, George

ard 1H, Atwater Kent, W4 L.
Furness, lewey M. Shan, Dr. Lee Dc Forem, lrwin
Kurix.

Seating—David Sarnoff, cbairman; Lea DPnlter, Alex
Eiseman, Gordon Sleeper, Frank M. Skaw, George A
Reowille, Clarence \Whecler, H. E. Haggerty, llerbert H
Glover

Ente nnent-—Major J. Andrew While, chairman; Wil

ham M. Ingereoll, Heney Waterson, Henry § Conn, As
thur 4 Lynch, P'anl Swcy, H. J. Manchester, Don C.
Wallaee.

Armmgemenis—Arihnr Freed, chaitman: R. W DeMott,
ating chairman; L. A. lazeltine, E. €. Raynor, Alfred
flloom, W. R. Haight, R. K. Mickey, E. T. Flewelling

Tiekets ean be oblained (rom any of the lickel commiltce
members, at Ihe offices of botb radio shows in New York
nr at the offices of the radio dealer.

Representation from all over the country is

expected.

Saul Birns Branch in
New York to Close Soon

The branch store of Saul Biens at 595 Wesi 181st
street, New York City, is being closed. dne 1o
the expiration of the lease on the property. The
slock is being sold as rapidly as possible to fa-
cilitate the closing. Andrew Strasser, manager
of the store, declares that Mr. Birns will prob-
ably open another slore in that seetion of the
cily as soon as he returns from his Florida va-
cation and 2 suitable location ean be obtained.

The Radio Temple of Music, Eilison aveuue,
Paterson, N. J.. has been incorporated with a
capital stock of $100,000. The object of the
business is the creation of a radiophone insti-
tution, experimental work, etc

HINE WORLD

Big Profits in

No. 905

Finished in brown mahog-
any; ample album space;
height, 31 in.; width, 32
in.; depth, 21 in.

on request.

THE UDELL

28th St. at Barnes Ave.,

Console Talking Machines

Complete catalog and prices gladly mailed
Write for your copy today!

Udell

Here is real quality at a
price. Volume sales and
production enable us to
uffer Udell Console Talk-
ing Machines at most at-
tractive dealer’s discounts
They also have the appear-
ance, quality and durability
10 make permanent friends
for you. In addition to the

famous Udell cabinet con-
struction, each machine
has many other important
advantages, such as Heine-
man motor, Empire tone
arm, automatic stop, auto-

matic  self-halancing  lid
support, octagon sound
box, ete.

WORKS, Inc.

Indianapolis, Ind.

Auveyst 1§, 1925

Another Unusual Edison-
Record by Anna Case

Ballads Especizlly Suited to Artist's Voice In.
cluded in Latest Record Release

“Beneath the Sunumer Ski and “"Open the
Gitte of Your Hearl,” two ballads of unusual
merit, have been recorded for Thos. A. Edison,
Inc., by Mliss Amna Case, fanous soprano and
Edison artist. These two numbcers are espe-

cially suited to the voice of this artist and the
result hias been the production of A donble-sided
record, which should have a wide appeal.

Anna Case has olher accomplishmenis besides
hier art, one of which is ¢anocing. Here she is
shown enjoying this sport at Mamaroneck,
Y., with Harold Flammer, her publisher. Miss
Case has just composed a number to be known
as 1he "Sang of 1lie Robin,” which will be pnb-
lished by Alr. Flamimer.

J. B. Price to Visit the
N & K Plant in Germany

J. B. Price, sales and advertising manager of
the American division of Nenfeld & Kulinke,
manufactnsers of N & loud spcakers, car
phones, phone atlachments, etc., sailed on the
$.8. “Albert Ballin,” of the Hamburg-Anmerican
line, on July 23, for 2 two months’ trip abroad.
Mr. Price will make an cxtended visit lo the
N & K headgnarters at Kiel, Germany, wlere
1his conpany intail 1h f; i He
will also visit Herlin and Essen in Gernmnany,
London and Paris, in which places N & K head-
quarlers are located, and it is expected thal up-
on his return to New York in September Mr
Price will bring back important news as to N &
K plans for expansion and development during
the coming year.

Pedigreed Pups to Winners
in Crosley “Pup” Contest

The Crosley “Pup,” the singlc-tube Arm-
strong regencrative set, which has just been
placed on the market by the Croslcy Radio
Corp., has created tremendous Interest on the
part of dealers and public becausc of its cx-
tremely low price, $9.75, and because of the
quality of the product. In conncction with this
new set announcement has been made that
owners will have an epportunity to share in
the $1000 which Powel Crosley, Jr., has offered
for reports of the grealesl distance from which
a broadeasting statfen was heard. In addition
to noucy prizes, real, live, pedigrced puppics
will be given to those who write the best let
ters about the set. This is to be a monthly
contes!

Effective Record Display

An exceplionally cffegtive record window dis-
play was recently on view at Gibbons & Owens
Vietor dealers of Brooklyn, N Y. A large rep-
liza of a rccord was the center figure of the
display and inscrted on the sides of the fgure
were four ten-inch vecords. Placed between
the records were cut-out pliotos of leading art-
1sts This tigure revalved slowly.  On each
side were placed six-fool silver covered boards,
altached to which were examiples of the bargain
record olferings which were on sale.
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[[1 The Voice of f
' Wm. Jennings Bryan '~ |

- ON GENNETT RECORDS

‘ The Bryan Recordings are:

THE VIRGIN BIRTH ! No. 5216
IMMORTALITY } .75

THE LORD’'S PRAYER I
Nearer, My God, To Thee .

Westminster Quartette J

No. 5225
.75

THE CROSS OF GOLD SPEECH, Part | ) No.40000
THE CROSS OF GOLD SPEECH, Part II ? 2.50

National Emblem March o5 224 Lead Kindly Light 75

THE IDEAL RERUBLIC THE 23rd PSALM | No. 5226
Gennett Military Band T ’

Westminster Quartette

Now is the time for the biggest sale of these unique and individual
recordings. His essay “The Virgin Birth” completely outlines the doc-
trines he advocated at the recent Dayton, Tennessee, trial. His “Cross of
Gold” speech is famous—his “Twenty-third Psalm” and “The Lord’s
Prayer” and other recordings have gone into thousands of homes every-
where. They are for sale only on Gennett Records.

Today the name of Wm. Jennings Bryan is on everyone's lips, his
career is widely discussed. His records which are exclusively Gennett
are exemplary symbols of his life—of Bryan himself—for they were re-
corded by him personally and will be immortalized with other of his
speeches and works by his devotees who number into the millions.

Act now. Send in your order for these famous recordings of a fa-
mous voice—the only way for your customers to hear that voice again—
Gennett Records.

GENNETT RECORDS

RICHMOND INDIANA

I I

W, ™
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Internat’l Clearing House
Plans Pfanstiehl Campaign

Extensive Sales and Advertising Drive Planned
to Stimulate Demand for Pfanstiehl Line of
Receivers—E. L. Brown Outlines Policies

I'hic Pfanstich] Division of the internatiowal
Clearing House, New York, distributor of this
product in New York, New Jersey, New Eng-
land and castern Pcnusyl is planning an
cxtensive sales and advertising campaign for
Fall busincss. E. L. Brown, sales manager, in
commenting on the plans for the coming scasen,
states

"We arc now inm a position to innrket the
full line of Pfanstichl products which have a
wide price range and which inclnde a console
recciver, table nindels and a desk cabinet model
We cxpeet to do considerable advertising in the
metropolitan newspapers and have forinulated a
plan wlercby we offer an advantageous adver-
tising eo-operative plan in the local arca occn-

THE TALKING MACHINE WORLD

e
pied by a Phnstichl decaler. We are also work
g on a campaign of sales lelps which urc of
dircet advautage in ercating prospects and siles

"In granting the Panstichl agency, restricted
territory is given a dealer and we also liave
standardized policy of dealer protection.  With
the average sized conmmumity, only one Pfan
stichl account will be opencd so that the results
of his activitics will be profitable and he will
not be subjected to ent-price competition
The full line of Pfanstieh]l receivers will be on
exhibition at the Sccond Radie World's Fair to
be held in New York in the near futurc

Among the current releascs of Okeh records
the following are outstanding and give every
indication of being big scllees: "1 Aliss My
Swiss,” coupled with "Sonia," both played by
1he Okeh Syncopaters; "Promenade  \Valk"
and "What a World This Would Be,” played
by the Tiekle Toc Ten; "Row, Row, Resic'
tlayed by the Arkansaw Travelers, and “Alone
at Jast” played by the Red Hotiers weet
Georgia Brown™ is another favorite

terlin

Radio

Service Equipment
|8l Hel

Sterling Tube Reactivator

p You Sell More Radio and

Keep It Sold—Without Servicing

Sterling
“Home™
Tube
Tester

Sterling Packet Meters

|

Every phonegraph dcaler whe sells completc
sets or radio parts, aceessorics and scts, should
as a matter of good business, cxtra profit and
protection, merchandise Sterling Radio Service
Equipment to his customers.

These popularly priced, popularly known radio
instrnments cnable the radio uscr to casily "home
service” his batterics and tube Sterling's 18
years of dependable manufacturing cxpericnee,
tagether with natianal advertising, backs you to
successfnl sclling

Sterling Tube Reactivator

Tubes which arc old or paralyzed may be
restored to their fornter efficiency time after time
with the Sterling Reactivator. An exclusive
feature of the Sterling is its filamcnt emis-
sion micter in the instrument, which shows
whether a tube needs reactivation and also
shows when full reactivation has been ac-
complished. All tubes can be matched
uniformly. Intended for UV-201A, C
301A, UV-199 and C-299 vacuum tubes

List Price $12.50

Sterling **Home’’ Tube Tester

For testing plate currcnt of tubes in the
sct, with handy chart furnished, detce-
mines whether tuhe is good, fair or poor.
Less than half a minute to test each tube.
Uscful also for locating trausformer, wir-
ing and socket troubles List Price $8.50

Also *'Professional’ Type

especially intended for store use, and serv-
ice men.

List Price $30.00
Sterling Ballery Chargers

ling Teetifiers for ciarcing
Palterles: siso
and

rectifiors. na
Belleries al & wmp.
B llatteries up to
1/5 amn, rate.

1 eha

Bul o e . oir
lampe; eafe. aulel, portaile. ¥n
Josed’ and open [ypes.
List Prico $16.00 lo 125,00,
1y frequency

Sterling Pocket Meters

o papl melen.  Aneiom,
Yolliwcles or combinallvg Lyped,
onvorhng enile 0 of ey and
alorane ballery lng  roauire

rein Ml dliow eilerity.

Trlw
Sterling Battery Chargers Higghetidiaie Moo b e

The Sterling Manufacturing Company

2831-53 Prospect Avenue, CLEVELAND OHIO

Moanufaclurers 81 Po
Reactivators, Rheastats, Micro

ket Melers. Panel Melers. Sutlery Chargers, Tubs Teateri, Tuue
ensers, Audia and Biadia Freduency Transtos meso
3

3,
Electrieal Munufactures) sinec 190
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H. H. Frost Again Heads the
Radio Manufacturers' Ass’n

First Annual Convenlion of Association at At-
lantic City Very Successful

the Radio
held at Atla

anuual convention of
Association,

The first
Manufacturers’

Major Herbert H. Frost

ity, July 10 and 1], was attended by the largest
gathering of radio manufacturers that has cver
conveaed. The convention was an outstanding
success, being noteworthy for the practical valne
of the discussions and conferences and the fact
that througliont the meetings a spirit of good
will predomiinated at all times.

The varions dtvisions of the assc ion held
elosed mectings at which they discussed the
problems pertinent to their respective fields of
endeavor and geueral mcetings were also held
for thie discnssion of matters of general interest
to the radio industry as a whole. Various com
mittees gave lengthy reports as to their activi
tivs the preceding vear and among the speakers
at the convention were R. A, Lundguist, chief
of the electrical division of the United States
Department of Commerec; Joseph J. Colquitt,
traffic represcntative of the association; George
Lewis, of the Crosley Radio Corporation, who
read a very interesting report for Powel Cros.
ley, Jr.; J. C. Tulley and E. N. Ranland

Major Herbert H. Frost of Chicago, presi-
dent of thc association during the past year,
presented a most interesting rcport relative to
the activities and accomplishnients of this very
successful organization. The report was enthn-
siastically rcecived by the members present and.
at the close of the scssions the following of-
ficers were eleeted:  Major Herbert H. Frost,
president; Powcl Crosley, Jr., first vicc-presi-
dent; Godfrey Gort, second viec-president;
D. Boyd, scerctary, and S. 1. Marks, treasurer

Western dircctors are H. H. Frost, A ).
Carter, I'rank Rcichmann, Johe Tulley, W. H
Huth, L. E. Parker, J. M. Stonc and E. M
Rauland.  The eastern divisian dircetors are
G. Gort, Alex Eiscmann, Abner U. Howard, 4
H. Eby, S. B. Trainer and James M. Schwank
The general board of directors consists of
Powel Crosley, Jr., E. H. Jewett, Harry Brad-
ley and 1. G. Baldwin,

New Ohio Garnichee Law

Ceeveiano, 0., Augnst 6—An mpurtant pivee
of legislation which affects the mnsic trade is
the wew garmishice law, known as Sceuale 1l
No. 52, whieh was recently passed hese, Under
the new law the musie nierelint ean garnishee
the wages or other income of & debtor und pet
judgment for 10 per cont. Forerly musical m
striments were sed e lusuries and the old
law allowed garmishment only in the case of
necessities,

-
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Sound Reproducing

Method Announced By Brunswick Co.

P. L.ll)euls:h Glves DFtails of Sensationzl New Means for Electrical Recording Which Makes
Possible Records Running Forty Minutes and Reproduced Through Medum of Vacuum Tubes

1. Dentsely of Chicago, vice-presidont of
the Brunswick-lllc-Collewler Co, anncnneed
m New York on Wednesday, August 12, that
Ins company, the General Electric Co., the Rudio
Vorporation of Amcrici and the Westinghonse
lilectric "o, had jointly perfeered u new scund-
reproducing instrinmnent which represents a rad-
ical developiment in sound recording and repro-
ilnction,

Ihis nvention, wineh has been pamed the
anatrop2 to mdieate that it reprachices all oy-
1aves, 15 a ccmb.nation of rudio nml talking
film dzvelopaicats with the plionograph,

The New Process
The recarding of the sonmid waves is don

wac said, with infisite dehcacy by means of (he
process used v recording sound in the talking
film, or Pallotrope. wvented by Charles A,
He: of Lhe General Eleetnie Co., wiich differs
in detail from the Phonoihn of Dr. lLee De
Forest,

After the record as been mde in this nian-
wer it outwardly reseinbles Lhe ordinary disc
serord. Iuis played with a neolle but the vibra-
tinns are changed into c¢lectrical current wnd
then stepped up by wnm cells as in radio to
the renmred volume, aml then reprodiced by a
vilirting disk, wstead of a horn,

Flie grooves in the onlaury phonegraph roce
ord iire cut S 10 an incli, and the 12-inch reconl
rns for approximitely five minntes, %o mnch
greater delieacy is achicvel in the Pailotrope
rceords, erording to Mr. Dentseh, thut the
grooven hive been rut SO0 to aw weh and 12-
inch disc records have berw male to reproduce
whole symphonies, the ricord Insting for ahont
faorty minutes

Record to Play Forty Minutes

‘The forty-minnte record is a laboratory articte
at presemt wnd will wet, for commncercial rea-
sons, be introduced for some time to cone, ae-
cording to Me. Dentseh. 'Flie first reconls by
the new process will be issued i Oetober. They
wre desigied to be wsid enthier on existing phe:
nogriphs or on the I'anatrope, the first cxam-
plvs of which he pliecd ou the wirkel in
Oclober. On this acconnt the new records are
minle to be fenr or hve minutes, with
prooves of the ordimary width

“Ihis nstrumient is the resnlt of heartiest co-
operation between the radio and phonegraph
wterests,” said Mr. identseh. "It has been
arrgely develeped by radio ¢ngineers with the
belp of radiv patents. ‘Fhere is entire harntony
between the two interests,

“The wew instrument is not called a phono-
graph. 1t is nmsic reproduction by an entirely
dilferent process.

“While the phonograph i~ limited to repro-
ducing sonnd-waves ronghly belween 1,000 xnl
2000 per sccond, this instrwment reproditeus
sound-waves anywhere from 100 ¢o 7,600 or 8,000
a second. Il reproduces with aceuracy every
pitch to which the ear is sensitive, The resnlts
are perfect with the full orchestri, the bunman
vaice, the piano and even with instemmnents, like
the harpsiclionl, which have never been snecess-
fnlly r led by the ol s s

Public Demonstration in October

"There will be a publie demonstration of the
new instrument in perfected form at Carnegic
Hall in October, when the instrument will be
ready for the narket. By the wse of vacuwnm
tnbes, the volwne from the instrionent may
by varied from (hat snituble 1o i small room to
that necessary to fill an anditorinm.

"tu spite of the vicnnm tnbe amplification
cquipment, the cabinct for the Panatrope will
be slightly smuller thin the ordinary plono-
gouph cubinet. 1L can be run cither with bat.
teries or hy conncetion throngh the electrical
sarket, ‘The cost of imnning it is very cheap,

rum

rousiderably less than thiat of running a anall
clectric fun. Fhe vacunm tubes will last from
theee to five years. The prices of the instrus
ments, which will be placed on the market in
October, will run from $200 to $500, largely de-
pending on the stvie of the cabinet.
Available for Present Machines

“The disc record will be used at present, be-
€ause we want 10 adapt the product to the use
of the milliens of phonogranhs sow iz exist-
ence, bt the reproduction can he done by filims,
an which the sonnd waves are photographed.
By this method lic reeord can be masle 1o play
for amy Tength of time

In onlvr to reproduce the film revords, the
instomment must be equipped with thic apparatns
for scmling o beam of light throngh the flin to

vhotographic ccll so as to tnrn the sanml
into clectricity, after which the eleet
waves abe amplificd by the vacmnn tubes.
appasatng, however, is not costly or cumber-
some, andd Lhere is wo reasan why the device
asing the film records mny not beeowme an ordi-
nary | hold musical i in all de-
velopnients of this kind, however, it is necessary
1o protecl the owners of existing apparatns as
fully as possible,*

The Pallotrope Modified
The Palotrope, which was developed by the

WLl

"General Electric Co, to photograph sound, has

been modificd considerably for its nse in record-
ing sound waves on dises. The sownd waves
prolieed by the speaker, singer or mmsical in-
srnment are made to vibrate o light. ‘The vari-
ations of the light are changed by thr phato-
vlectric cell into varianens of clectneal cur-
rent. These are amplificd by tnbes until they
are powerful enongh to operate the emgraving
tonl which ents the sound wave partern in the
wrooves of the plinnogeanh dine,

Adter the wew type of record is made in this
way, it way be reproduced cither by the needle
vibroting a diaphragm, us in the present phano-
graph, or by the new sound-reproducing instru-
ment which werks as follows: An ardinary
phonograph needle is used to take the vibration
frowm the records, but insteud of being eommunni-
cneil to a diaphragm the vibralions are trans-
ferrool to un iron “recd” which is placed in the
«entre of an cleelrical coil. The vibrations of
the iron recd in Ihe cleetrical fickd canse in-
linitely fine variations of eurrent. The faint enr-
rent which is medulated w this wmauner is ame
plifed by the serics of tnbes and at the end 1t
vibrates the dise, transforming the clectrical
current hack into sound.

First New Records

The records wade by this process, which will
be issucd in October, inclmle the termerro
and prelude to the "Cavallerin Rusticana®™ by
the Mectropolitan Opera Honse orchcstra, con-
duneted by api; Sehibert's “NMarche Mititaire™
on the pano, by Godowski; lrish Lament and
Sercuade by Arensky on the violin, by Piastro;
4 soprano solo by Virginiu Rea; Rimsky-Korsa-
koll's "Hymn lo the Sun” by the Brunswick
Sulon Orchyatea, Ben itolt aml Rabin Adair, by
Llizaheth Lenwox; a harpsiehord solo by Lewis
rhaeds; “Unclonded Day" by the Criterion
Abale Quartet; “Forge in Lhe Forest™ ind "Anvil
Chorns,'” by Walter It Rogers and his band; a
piuno duet by Oliman and Arden, and a minnber
of picces of diunce mnsic. 'This serics was made
as inclisive as possibic to show the perfonn-
imee of the new instrmmicnt aver a wide musical
range

Mr. Deutseh subk that experiments were lieing

minle to devclop a pormianent needly.  Because
of the nae of the tubes for amplilivation, Mr,
Dentsch said tlut the origiual vibrations from

the reeord might be infinitely faint, so that only
Ihe lightest possidle contuet was necessury be-

tween the needle and record, thus reducing the
wear on the needle and the recard to minimu,

The ansonnecment when recciverd by the trade
in the Eust created litile short of a furore, for
nowas thy first tamgible wnformuation that s
been offered regarding those new duvrlopinent <
in recording aml reproduction which havr heen
heralded o tersistently for months ast, but
regarding which so few facts are available to
the industry.

Particular gratification was fonnd i the f1cs
that althongh the vew instrument is deemer to
be little short of scnsational, arrangements have
been made to protect the public and the trade
by making the new recordings, to a substantial
extent, ut feast, available for wse ou plowo
graphs already on the market.

1t is understood that the trade will receive
further details regarding the mew Rrnnswicx
produet ilirect from the company in the very
near future.

$22.00 3 7
Complece mith ey IYAE
tbatbs $remm itl“’
withoue bulbs Gk} {3
1201 of Reckaa, LAt S

Cha rées gq//
Storage Batteries

The New Q—I”C/X’TV

°f!
TWIN BULB  Safel)

ANDY (iipgeR

Chargers as well s other radio cquip-
ment have beea improved, Thac is why
we huve the New Tawin Bulb Hundy
Charger. 1t5s 1te dast word in bactcry
chargers. Regardless of m.ike or voltage
it will charge your A" and “B'" Stor-
age Batieries at a fust rae and withour
the slightese noise. The Twia Bulb
Charger cannot discharge or overcharec
your batrery, chereforc it is pardcularly
aduprable o overnight chrging.

The “push-pult"’ method of charging s
cmployed by thisncw Twin Bulb
HANDY, using both halves of 1hie AC
wave. This advanced peine-ple accounts
for 1he fastraie of charge Charges A"
Bucteries 4-5 Aniperes ta 6 volt bar-
teries. Chorges B Bateeries uptoira
voles in sevies. Sce your nearest radio
dealer abour this new charger.

INversTaTE EuecTric Co,
4345 DUNCAN AVE.
ST. LOVIS
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“Piano Playing |
Mechanisms™!

A Text Book Dealing Comprehensively and Authoritatively with (f
the Technical and Practical Phases of the PLAYER-PIANO
and REPRODUCING PIANO-—Their Construction, Design

Mint

i

and Repair—

William Braid

White, the author of

- “PIANOPLAYING

E MECHANISMS”

writes with a back- Only
ground of twenty-five $3.00
years’ study and investi-

gation in the field, his book

setting forth, clearly and
completely, the details of

every piano playing mechan-

ism appearing on the market

since the first cabinet players

in 1896 up to the modern repro-
ducing pianos.

A Long Needed Book!

“Piano Playing Mechanisms’’

\

is of essential importance to the manu-
facturer, the retail merchant, the tuner
and repairman, and the salesmen who

Table of Contents

Preface
Chapter I. First Principles

Chapter 11. The Modern Player-Piano De-
scribed

Chapter Iil. Dimensions and Pressures

Chapter IV. Automatic Power and Auto-
matic Expression

Chapter V. The Reproducing Piano

Chapter VI. The Coin-Operated Player-
Piano

Chapter VII. Repair and Maintenance
List of Illustrations
Index

Complete in Every Detail

Take Advantage of This Offer at
Once by Clipping thc Coupon Below
—Prompt Receipt Assured!

i
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have long felt the necessity of such
a volume, dealing as it does with the
most modern development of the player-
piano and constituting the first adequate
and scientific treatment of this vital but
little understood subject. Mr. White is
recognized as the best informed writer
in the United States, or eisewhere, on
the subject of piano playing mechan-
isms. He knows whereof he writes and
he makes the book tell all!
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Edward Lyman Bill, Inc.

383 Madison Avenue, New York

Enclosed find $3.00—heck—money order—cash—for

which you will please send me "Piano Playing Mechan-
isms" postage prepaid.
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Thomas A. Kdison Gets
Unique Anniversary Gift

Ediphone Distributors Present Him With
Camping Outhit to Mark Forty-eighth Year of
the Invention of His Famous Phonograph

In conncetion with the recent convention of

the dis ors of the Ediphone, the well-
knawn business dietating miaeline, which was
held lately in New York, Thomas A. Edison

was prcscnlcd with a specially desigued trave
ing and to g trmk, as a remionder of the
forty-cighth anniversary of the invention by
Thomas A. Edison of the phonograph, which,
of conrse, is the basis of the Ediphone

The trmnk was designed 1o be placed on the
running hoard and fenders of Mr. Edison's
touring car, and is fitted with all the parapher
nalia which might be neceded on an cxlcndcd
tour or camping trip, such as Mr. Edisor
several times a vear. Instead of having blankcet
robes, thermos bottles, cookiig utensils and
other articles carried in convenicnt places and
transported in a separate vehicle, the inventor
will naw be relicved of such arrangements, and
yet lave convemicatly available &s many acees
sories as before. The trunk was consirneted
ander the direction of John Miller, brother of
Mrs. Edison, but it includes some featnres sng-
gested by the inventive genins of Mr, LEdison.

The Ediphone distributors from many sections
of the country opened their convention with a
visit to the Edison Laboratorics in West Or-
ange, N. J., the business sessions being held the
day following at the Hotel Peansylvania, New
York. There were more tham one lnudred pres-
ent and from the laboratory they weat ta the
Essex Country Club for dinner and golf. Fol-
lowing the banquct which ended the busines
session Mr. and Mrs. ison, with the entire
partly, attended the "Zicgfeld Follics” at the
New Amsterdam Theistre, and «during the cve-
ning Mr. Edison was spotted by \Vill Rogers,
who introduced him to the andicnee during the
seene “Out West,” jnst before the close of the
first-act. He was received most enthi tically.

Radio Trade Association
Investigating Interference

Important Work Bein; Carried on by Twin
City Radio Interference Committee

Minxeazoris, MinN., Augnst 3.—The Northwest
Radio Trade Association, an organization of
radio dealers, jobbers, manufacturers and othert
interested in radio, which has been in existence
for only two ycars, but thi rown
to a point where its memnbership includes prae-
tically every radio dcaler amd jobber of im-
portance in the Northwest, last Spring nnder-
took Lo foster the organization of a Twin City
Radio Interference Committee for the purposc
of co-ordimating work on radio terferences
The nembership inclndes represcntatives from
the St. Paul Gas Light Co., the Northern States
Power Co., the Twio City Rapid Tra Co,
the Northwestern Bell ‘I'elephone Co, U Tri-
State Tclephone Co., the Twin City Radio Chnl
of Amatenrs, the Chicf Engincer of the Gold
Mcdal Radio Station and the president aod
scerelary of the Nortliwest Irade Associntion
‘Fhis commiltee has held six mectings. The
speaker has acted as chairman. So [ar, the ef—
fort has been concentrated on securing a elassi:

¢ has

‘This has been quite a lask.
Northwest Radio Trade Association las
lated blanks among its members w!
uscd by broadeast listeners for reporting cascs
of intcrference. Thesc blanks have been drawn
up in such a way as to discourage indefinilc

vague ¢ faints, bnt to adeq ly take eare
of intelligent omes.  This work is in line with
the Association’s extensive and nportant ne-

tivities o improve broudcasting conditions and
reception.

THE TALKING MACHINE WORLD

Committee Appointed to
Draft Resale Price Bill

J. Newcomb Blackman, President of Blackman
Talking Machine Co. on Committee

A hill sponsored by both the Chamber of
Commerece of the United States and the Amen-
cum Fair Trade League, designed to legalize the
standardization of resale prices, will be intro-
diced at the next session of Congress, accord-
g to an annoumcemeal made by the joint com
tee appointed to draft the measnre. The
comniittec recently met at the New York office
of the United States Chamber of Commerce
and after an all-day scssion gave out word thal
the text of the proposed bill prabably wonld
be made public within two or three weeks

R. R. Ellis of Memphis, director of the Clani-
ber of Commerce of the United States and =
wholesale drug wmanufaeturer, presided at the
meeting. The other members present were:
Charles H. Ingersoll, of

dent of the Ancrican Fair Trade League; F. B.
Caswell, of Taledo, Ohio, national counsellor
of the U. S Chamber of Commerce; A. L. Gif-
fnrd. chairman of the board of the Wornnmbo
Co.,, New York: € Mahlon Kline, presid
of the Smith, Kline & French Co., Philadelph
Dr. Lee Galleway, vice-president of the Ameri-
can Fair Trade League; Mason Trowbridge.
general counscl of Colgate & Co.; W. H. Crich-
ton Clarke, of the law firm of Ducll. Anderson
& Ducl), of New York; J. Newcomb Rlackman,
president of the RBlackinan Talking Machine
Co, New York: W. L. Crounse, Washington
representative of the National Wholesale Drug.
gists’ Association, and Edmond A. Whitticer,
sccretary-treasurer of the American Fair Trade
League.

New Quarters in Kalamazoo

New quarters on Main strect have been taken
by the Mcyer Musie Store, of Kalamazoo, Mlich.,
which handles Gulbransen pianes, Victrolas and
small goods

———

— 1

How Would You Want These
8 Questions Answered?

N behalf of sounder radio business, we insist

—for our own interests as distributors and
for our dealers—that a radio manufacturer
should be able to give satisfactory answers, to
each of these 8 dealer questions:

ularize the product by sound and

1. Is the product technically eorrect—to insure
permanent customer satisfaction?

2. Is the manufacturing company in business to
stay?

3. Can the manufacturer extend patent pro-
tection to his trade?

4. Wil he poj
adequate advertising?

5. Will he give his product 2 full and workable
guarantee?

6. Will he protect his trade against sudden
price changes in his producr?

7. Will he proteet his trade on obsolete
machines when he brings out new models?

8. Will he make distributor and limited dealer

agreements to protect his trade againse un-
fair territorial and neighborhood competition?

Because—

KOLSTER RADIO

has answered each of these questions
fully, completely and effectively, we have
taken over this splendid new ser for
distribution in Metropolitan New York,

De Forest and Brandes

These companies also adhere to a policy that in-
surcs sounder radio business—and. we continue
to represent them throughout our territory.

We Want Your Support for a Sounder Radio Industry

GILBERT - KEATOR

CORPORATION

Distributors for Metropolitan New York and Vicinity

135 Fifth Avenue

Phone: Ashland 2291
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Dealer has I
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NEW Principle in Selling Radio—far more
than just “another™ Radio.

~—a Plan that was really made by dealers
themselves, according to their own statements
of what they require to achieve success—to
make their full share of profits—to build for
permanence.

We have built a wonderful Matched-Unit Radio
—AND, what 1s equally as important, we have
built a plan to merchandise it—a plan that
dealers want.

The Stewart-Warner Dealer Franchise assures
Leadership. It does not split up the possible
business in a community among so many dealers
that the profits are spread out too thin. Itestab-
lishes a dealer in a “stronghold™ all his own.

Our method of distribution protects this policy.

We have no jobbers. We have our own cen-
tral Distribution Stations—g6 all over the world
—62 in the United States and Canada. They
are direct factory branches under the Stewart-
Woarner name.

“Counterfeit” dealers are barred. No individuals
can buy at “dealer’s prices.”

The Stewart-Warner Authorized Dealer is su-
preme in his dealership,

Umit Radio

REPRODUCER ACCESSORIES
by S.W.S. Cor'n.

THE TALKING MACHINE WORLD
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If you are a music dealer and carry the Stewart-
Woarner line, you won't find a drug store across
the way handling Stewart-Warner Radio. If
you are an Electrical Dealer selling Stewart-
Warner Radio, you won't find a Music Dealer
near you with a Stewart-Warner franchise—
and so it is in all fields. We give every Stewart-
Warner Dealer this Protection.

Our Branches—each with its distinct territory
—makes it possible to carry out this policy. No
other Radio manufacturer has such absolute
control of its distributors.

We wish that every Radio Dealer could come
to our Chicago office and see the care with
which we have laid our merchandising plans to
insure the dealer’s success. It would convince
him that Stewart-Warner has “Everything the
Radio Dealer Has Hoped For.™

If you cannot come, fill in the coupon below
and we will have our representative cill and
explain the entire plan—a plan that will
give you “Prestige, Profit, Protection and
Permanence” in Radio Retailing.

STEWART-WARNER SPEEDOMETER
CORPORATION

CHICAGO U. S, A,

9"6 0pportumt

Radio Division
Stewart-Warner Speedometer Corporation
1824 Diversey Parkway, Chicago, U. S. A.

Gentlemen:—I want to be considered in connection with a
Stesvart-Warner Radio Dealership and to discuss the details
with your representative.
Date
Name .

Address
City__

61
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(Eviron’s N =—This is Jhe fifiy-second of a series of
arlicles by Witliam c devoted 1o the various
intcreating npponumueg. hieh prevail in ke _domain of
education for (ke relailer nf 13hing machines, The subicel
i3 one of preat interest and we commend these artictes \o
the consideration of ali who are devoting allcglion (o the
{fenturimg and devetoping of 1lic musital possibilities of the
nlun: machne. ]

—————

Complon Mcl\enzw s Views

Our cousins across lllc sca have a reputation
for goimg somcwhat deeply into matters vital
to their business, and it is, therefarc, not snr-
prising te mcet with such an cvent as is de-
scribed in a recent namber of Musical Opinion
a combined professioual and tradc journal, pub-
lished in London. The article in question is
devoted to the description and discussion of a
lIccture upon the influence of the talking ina-
chine in respect of the art of music and public
taste, recently rcad by Compton dlcKenzie be-
forc the Musical Association of the University
of London,

For a good many rcasons the substanec of
this lecture is of the greatest intcrest to phono-
graph manufactyrers and dealers cverywhere
The lecturer talked upon broad principles, and
what he had to say, whether one agrees with
it or not, was so stimulating that its reproduc-
tion here in substance secns worth while

Professional Blindness

The first point that Mr. McKenzic made wa
that, from thc musician's point of view, 2 very
great mistake was made when the "Grameo-
phane,” as the talking machine is c¢alled in
Great Britain, was turned over to purely com-
mercial interests. Of course, the lectgrer was
uot thinking about the trade or its interests
when he made this statement. What he incant
to say was that if musicians had only not becn
so blind and hidcbound by tradition, they
wonld have scen from the very first what they

and the trade alike are only just beginning to
st now, viz, that the talkimg wachine and its
reeords censtitite togcther the most powerful
weapon for pnblic musical cducation that has
cver been devised by the wit of man. 1, twenty
yeurs aga, the musieal world had takcu up the
talking machine, instead of standing aloof
an attitude of superiority until the pioneer man-
ufactrers had compelled recoguition, both the
musieal profession and the talking machine
tradc wonld be vastly more prosperous than
they are.

Record or Machine?

Turning te the conditions of to-day, Mr. dlc
Kenzle went on to say that a sharp di ction
must be madc between the recording and the
reproducing clomemts of the talking machine
business, He believes that talking machine re-
cording is infinitely better to-day than 1t wa
even Bve ycars apo; and there can be little
doubt that he is pretty ncarly right, On the
other liaud he says, with the ntwost frankness,
that from the point of view of reprodnetion the
talking machine stands to-day at pretty ncarly
the point wherc it stood fiftcen years ago, wlen
the old type of liorn machine was scrapped in
faver of the coustruction with concealed horn,
whicl Iias since become wniversal. Those who
comiplainm  of talking machine reprodnction
should net, he thinks, blame the record 1F it
be truc that the musical results obtained from
the talking machine a degade since were rela
tively very inferior, this, hie insists, was almaost
entirely duc te the relatively erude and im
perfect state of the art of recording. The ma.
chine always reproduces what is in the record,
he insisted, and zlways has denc so. I the
musical cflects obtainable from the talking wi
chine have improved during recent years, the
causc is to be found in the great strides which

“Tune in” on Quality

this Fall—and, the
sales will take care
of themselves:

KIN

T —-‘
“Tunein”onNorth
American service

and reliability
and your nceds

fnosr

]j SPEARER.

B-Liminalor

PHONE COLUMBUS 7514-7515

ORTH AMERICAN RADIO CORP.
“Just above the cirele, but always on the Square
1845 BROADWAY, near 60th St,
Telephones Columbus 7514.5-6.

have been made in respect of rccording. The
rccord is much better than it nscd to be and
so the mnsical result is mneh better; but on
the other hand the mecechavism of reproduction
is not mnch better; and te that exteut the mn-
sieal resnlts obtained arc less advanced, far less
so, than thcy eould and should be
A Virgin Territory

Into the suggestions which the lecturer adc
for the improvement of sonnd rcproduction hy
the talking machine, we neced not enter lhere;
since these are tcchmical questions which ean
only be handled satisfactorily in a technieal
way. It is, however, worth whilc pointing eut
that talking machine rcproduction paid dearly
for the aesthetic advantages gained when the
external horn was scrapped in favor of the con-
ccaled tone ¢hamber. The aconstics of seund
reprodnction remains an almost virgin territory
awaiting the advent of a scientific investigator
capable of rendering his findings into practical
construction. There is an immense amoint to
be done in this respect; and until this has been
doue it is simply absurd to talk about the dc
clinc of the talking machinc business. That
whicl has not yect been developed is certainly
ot yet rcady for a decline

The lecturer dealt then with the modern
talking machine record, and what lic said shenld
not only interest but vastly delight every onc
who looks to the futurc. He says that there
arc more records of "good” music published
cvery week in London than were published an-
nually five years ago. The statement applics to
Amecrican conditions most aptly, beeanse it is
American manufacturers cstahlished iv London
who are doing the major part of the fine rc
cordings of which Mr. McKecuzic speaks so
appreciatively; while the products of (hese
Anglo-Anicrican recording laboratories are be-
ing sold in cver-growing quantities in the
United States. The Columbia Masterworks
library constitutes an examnple of what is meant

A Universal Tyuth

Speaking generally, however, one cannot fail
to sec that Compton McKenzie is telling truths
of universal import when he says that, whether
the trade knows it or sot, in bringing out the
finest of inusic fn artistic and eomplcte forin,
whole orchestral works and sven whole operas
appearing, without cuts, and showing the results
of thie most painstaking carc on the part of both
performers and recording experts, the trade Is
doing the best thing for itself that it could
possibly do. Jt is doing a great many things
that probably maost of its members mever think
of. 1t is, among other things, emancipating
the public from what Mr, McKenzic aptly calls
“the tyranny of the piane.” This does not
mean that the public is being led or persuaded
not to buy pianos, but rather that thousands
and thousands of persons who in the past
thought of wmusic only in terms of the piane,
Iiave learned to recognize orchestral tonc colors
and thus have entered into an absolutely new
and most wonderful world of musical pleasure
which previonsly had been unknown to thon,

The Bond of the Future

It mnst be evident to everyone who siops to
think that the futwre of the talking machine
business is irresistibly bound up with steady
and constant unprevement in the qnality and
output of records. We want not fewer bt
more of these. Wr want thein not pnt forward
hesitatingly and tentatively, hut boldly coura-
geously and with the firm intention of incrcasing
the production of them as spcedily as may be
practically paossible.

The Armstrong Furnfture Co., Memphis,

Tenn., is featuring the Edison line.
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How Hohner Is Helping You
Sell Hohner Harmonicas

Win the Contest
With a Hohner!

In the principal parka and playgrounds of
the lcading citics contests are now being
held to determinc the champion harmone
Icaplayers. In cach :nmnumll}' some boy
or girl will be the winner and cnfoy rhe
lonors, rewards and opportunitics that
come with victory,
Get into the fun toda d win_th, ith
s Hohner, "o:ner “lvn::;nlmnhnv: ‘::::\.: e
the leading favorites of leading playc <y a
true In tone, accuraie in pitch and nrr{ect In wﬂvl(
man:
:]htlnld‘ of ll\e:drte ll‘n;‘lmnlcndﬂook Ask your
ealer for one todays if he s our e, write M
Hohnee Inc., Dept. 000, New Yorkﬂ‘:p SOCTIONT

Leading dealers everyswhere sell
Hohner Harmonicas— 50c up,

Impertant 1o Hohner Dealers

Hahoer ioterest und eotbusiasm 13 sweep:
ing the country. You can easily tura it

a Hobiner display, colored cbarls, free in-

structlon books, acd a bigeer stock tban
ver. We ore crealln( tbe demand. All
we ask you 1o do I3 fo belp us meet
You can get your sbare of 1bls SDltndM

busioess by slo(kln( Hoboer goods—acd
PUSHING 1

NE of the outstanding events of the
past three years is the nation-wide
sweep of interest in the harmonica.

M. Hohner, Inc, has capitalized on this
steadily growing interest and, through a
consistent campaign of national advertis-
ing, has created an enthusiastic demand
for Hohner Harmonicas that is producing
record sales for Hohner dealers.

Through magazines, newspapers, billboards,
window displays, movies, radic and municipal
contests the Hohner message of good music and
fun is being broadcast to millions of people every-
where.

The advertisement shown at the left is a striking
example of the progressive Hohner policy to tie
up with every opportunity to sell harmonicas
through dealers. And it is a wise dealer who ties
his store to Hohner advertising in order to get
his share of the splendid business available.

You can get your share of this steadily increasing
business by stocking a complete assortment of
Hohner Harmonicas and being ready to distribute
the Free Instruction Books featured in our adver-
tising. Worite us today for a supply of these books
and let us show you how to turn every inquiry
into a sale.

M. HOHNER, Inc., Dept. 72, 114 East 16th St., New York

Canadian Address: Hough & Kohler, 468 King Street W., Toronto

Fascination
Inspiration
Education

Entertainment 977
Accuracy

Health
Portability
Durability
Convenience
Popularity
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Kolster Eight. Smgle
control. Internal loop.
Provision for external
loop or antenna. Bl
m, acoustically perfect
reproducer.

MEN, i
MONEY and | |
Experience '
Behind the /
Kolster ‘Iy

P. A. Kolster, for eight years
Chief of the Radio Section of

the United States Bureau of Kolster Six. Cabiner.
Standards, is one of the fore- Dual control. For an-
most radio scientists in the tenna, External repro-
world. ducer.

His associates, F. T. C. en-
gineers, are a pioneer staff,
baving built most of the radio
stations for the United States

Navy. They installed the .
Kolster Radio Compass on Beautlflll Models
battleships and passenger Kolster cabinet work wins the public. Expert
liners. They are building the designers—authorities on interior decoration
radio stations for the Chinese —have housed Kolster instruments in cab-
government. inets which have a great sales value.
T ATt . Thusmechanicalsuperigrityisblended with
1 tectd by RudGioh Sizeckel eauty, an appeal to bot men and women.
oneof Amenca'sleadingbankers. [ Whatever feature you consider, you find in
a Kolster those points which not only make

Such a background of men, quick sales but which make satisfied customers.

money andexperence gives you
a remarkable mstrument and
insures you soundand progres-

sive merchandising policies.

o
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Welcome
from jobbers and dealers

greets Kolster line

The mere announcement of the Kolster brought
spontaneous response from jobbers and dealers
throughout the country.

By telegraph, mail and in person, progressive men
sought to know more about the set itself, its sound
financial backing and its sales policies.

In fact, it seems as if the trade has been antici-
pating and waiting for just this opportunity afforded
by Kolster. Such a reception is indeed gratifying.

A preliminary prospectus is now being mailed
to all inquirers. If you are interested, we will be
glad to send you further information. Telegraph,
write or mail the coupon on this page.

Kolster Eight. Single
control. Enclosed, 7o
tating loop. Also pro-
vision for antenna.
Acoustically perfect
reproducer bualt in.

THE TALKING MACHINE WORLD
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How You Can
Build a
Permanent,
Profitable
Business

You are interested in perma-

nent profits more than quick

temporary gain. That 1s the

first consideration of every

business man who 1s successful.
For permanent profits you

must have:

—a radio that gives satisfactory
ervice, guaranteed by the
maker 10 the ouner

—a ternitory which is restricted
as to nwnber of dealers so
that you can operate un
molested

~—stabihzed models at stabi-
lized prices

—a set widely adverused locally
and nationally

—ad stromg company, a perma-
nent manufacturer

— profits which are substanual
and certain
Then—and only then—are

you on the safe, sane road to a

growing business with satis-

fied customers and an assured

future.
It is such a relationship

whicb you can have with

Kolster Radio.

This is

A program
Wise dealers
Will welcome

Kolster policies were primarily
created with the sound, pro-
gressive dealer in mind as one
of the main factors in stabiliz-
ing the industry.

We need not review the
chaotic condition nowexistent,
nor dwell on over-production,
“dumping,” “gyps,  rapidly
changing models and prices.

Kolster Radio means stabi-
lization. F. T. C. engineers,
headed by Frederick A. Kol-
ster, are yolr guarantee against
profits lost in obsolete models.
F. T. C. executives, headed by
Rudolph Spreckels, are your
assurance of sound, honest and
progressive merchandising
policies.

We promise satisfactory
profits, protection, stabiliza-
tion. We enter the new era of
sound merchandising which
replaces the promotive era.

Serious minded, progressive
dealers are invited to mail the
coupon which will bting fur-
ther details without obligation.

= il
FEDERAL TELEGRAPH CO.,
tof Califurnua)
Moerchandising Divasion.

Woolwocth Building.
New Yock, N. Y.

1 would ke to be informed further
a3 to your plans and policies.

Street e

Cuy . State... ...
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Ship in an “Atlas”

natural, easy halds for the heonds).

{reight handler and truckman.

I is di
have to handle them.
goods within and suggests care in handling.

your shipping department.

PARK SQ. BUILDING

Freight Handlers Prefer It

And that means that your shipments will receive more consideration.

Atlas Plywood Packing Cases are lighter and hondled more readily (the cleats form
Of course preference is given then.

Truckmen, also, prefer Atlas Cases because they save their strength.
Cases in bad order are almosa unknown—anether saving in time and trouble for the

inctly to your advantage to ship in coniainers that maoke it easier for those who
The very oppeorance of Atlas Cases rcfects the qualfty of the

Let us give you the facts in detail about lower costs, saving in [reight eharges and
greater proteclion that would result from the use of Atlas Plywood Packing Cases in
Wyite us TODAY.

Atlas Plywood Corp.

Largest Manufacturers of Box Shook in New England

Atlos Plywood

BOSTON, MASS.

Optimism Is Keynote of
Kennedy Sales Convention

Kennedy Sales Force Hears Important Plans
for Development of Business Discussed at
Recent Convention in St. Louis—Look for
Large Business Volume This Fall and Winter

St. Lowts, Me, Augnst 3—"A gathering of go-
getters' is the way Colin B. Keunedy, president’
of the Colin B. Kennedy Co., rcfcrred 1o bis
company’s sales comvention, recemtly lield in
St. Louis, which proved to be the most suc-
cessful in the history of the company, both be-

Half of Sleeper Plant to
Produce for Music Master

Music Master Corp. Closes Deal Whereby
Sleeper Radio Corp. New York, Will Make
New Music Master Model in Quantities

Pruaveresia, Pa, August 7—The Music Mas.
ter Corp. of this city, which manufactures the
well-known Music Master line of scis, ak-
egs, tubes, batteries, cte., las announced that it
has contracted with the Slceper Radio Corp. of
New York whereby more than oune-half the fac
tory capacily of the latter company will be de
voted Lo the pro-

duction of one of
the models of the
new  Musie  Master
recciving set. It is
stated that this ar
rangeiient  begame
an  absolute neces
sity as a result of
the tremendons de
mand for Music
Master receiving
sets, which has ex
ceeded all expecta-
tions. The officials
of the Music Mus-
ter Carp. state that
they torued to the

Keanedy Sales Organization at
canse of the enthusiasm and good feeling of
the men and because of the favorable outlook
for the sale of Kennedy reccivers next scason.

The Kennedy salesmen are really factory rep-
resentatives, who are trained to work with Ken.
nedy distributors and dealers.  Their duty is
primarily to create business jor the distributor
aml help him to mcrchandise Kennedy scis.

The Kennedy €o. realizes that this is more
important than merely selling the factory outpnt
and then leaving it to the distributors and deal-
ers to sell the public.

In dine with this policy, one main fcature of
the convention was an cxtended discussion of
the Kennedy advertising plan for 1925 and 1926.
The factory representatives were surprised at
the completencss of the campaign and the
knowledge it sliowed of the dealers’ and distrib-
ntors’ problems. They agreed that this was the
most intelligently planned campaign that had
ever been conceived in the gadio industry.

Nashville Trade Active

Nushville, Tenn, rctailers arc planning tie-
ups with the Tennessee State Fair, which will
he held between September 21 and 26, This is
expected to have a stimulating cfiect on retail
sales. The dealers of this city arc cashing in
on their aggressive aud comsistent sales pro-
motion activitics

Convention Slceper Radio Corp.
at this time becausc of the renmarkable equip-
ment and organization of the Slecper Radio
Corp.’s spacious factory.

The Music Master receivers are now made
in ten models and it is pointed ont that witls
one cxception a noticeably feature of the line
is the cntirc absence of new and novel cirenits

In explanatlon of this policy Walter L. Eck
hardt, president of the Musle Master Corp
said:  “Novelty has pretty well lost its place
in radio. A year or two ago nearly any sct
could find a ready market if it was made up
ol a new circnit. It Is our opinion that radio
now has just about all the circuits it needs
Therciore, for nearly two years we concentrated
the cnergics of our engiucers upon the perfee-
tion of circuits which were already well devel-
oped and which are giving a large nicasure of
satisfaction.

“We have carried this development to the
highest degree und the tone quality, clarity and
selectivity of our scts in the hands of owuers
grove it. Our scts arc convincing bnyers of
their superiority in compctitive demonstrations,
and proving to us that the radio public is no
longer buying radio becanse of the micclianics
of the thing, but upon delivered results. That
is why we are concentrating so strougly npon
quality as opposed to mere novelty. From now
on, in radio, the watcliword of manufacturers,
wholesalers and retailers must be ‘quality.”’

New “B” Battery Being
Distributed to the Trade
Natfonal Carbon Co. Marketing Improved Bat-

tery Which Has Several Important Features
to Commend It to the Trade and Public

A new fortn of radio “B“ battery differing
fundamentally from the conventional metlod
of “B” battery coastruction has been placed on
the market by the National Carbon Co., maker
of Eveready batteric ‘This uew ”"B“ bat-
tery has been devised in order to utilize all the

within the battery for active electricit
producing chemicals. For a “B” battery of the
same cxternal dimensions gives a greatly
increased zine surface and considerably more
active chemmical material countributing to the
battery's ontpui, it is claimed. By a patented
and novel ntethod of construction, the nced for

New Eveready "B" Battery

ylindrical zine containers is eliminated, as well
as cell 1o cell counecting wires. This radical
result is obtained by the use of fat cells, which
substitute for the sealing compound necded to
separate cylindrical cells, ehemicals which con-
trihute dircetly to the battery’s output.

The ncw battery is at present made only in
the extra large size designated by the manu-
facturers as type number 486. Its sale is sup-
ported by a nation-wide advertising, in numer-
ovs (rade and c¢onsumcr mediums, including
two-color double-page-spreud advertiseinents in
the Saturday Evening I'ost.  Already, it is
stated, sonie 30,000 of the No. 386 batteries
have Been distribuuted through the trade and
liave given satisfactory sery

To Exhibit at Fair

Dealers in Meniphis, Tenn,, are wmaking ar-
rangements for exhibits in the Tri-State Fair
Show, September 26 to October 3,




The Talking Machine 1World, New York, August 18, 1925

3 Big Things

in this‘New

Loup

ONE—Volume—Pricc — the

three things the radio public
wants first in a speaker today—all-
in-one in this original N & K
product.

The clear, sweet tone that has
made N & K famous. A volume
of sound that fills the cntire room.
A price so low as to be almost un-
believablc for such quality in a
speaker. Those three things alone

P %33 am orie 3
<o

ORIGINAL IN DESIGN

No suggestion of the awkward,
unwieldy radio horn  Unusual
and artistic shape, finish,
and size. 9 inches base

f
Pl

"5-2

the
cle

every diree Cartons
twelve. Retailing at the popu

of alnes to

make this newest N & K speaker
a big seller.

The space saving size and
shape, the really artistic appear-
ance, the “all-directional” prin-
ciple of its construction are addi-
tional sales-clinchers.

Display this speaker early and
cash in on N & K prestige and
publicity. Give your order to vour
jobber today.

TH. GOLDSCHMIDT CORPORATION
NEUFELDT & KUHNKE, DIV,

15 William Street

Dept. T8

New York

lar price of §12.50, this is onc

SPEAKER

MODEL S

This Mark
Means
Clear Pure Tone
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Northern Callforma Atwater Kent Dealers
Hold Annual Conventlon in San Francisco

Trade Turmn; Attention to Fall Sales Promouon Plans—Drives on Portables Proved Successful—
- A. Craven Promoted—Features Radio Service in Unusual Manner—Other News

SAN FraNCisco, CAr., August 3—As the Sun-
uier draws to a close and the dcalers are turn-
ing their thoughts to Fall plans, an optimistie
undercurrent is evident throughout the trade.
Those rctailers who make the most of their
opportunitics for business and do not stop their
sales prowmotion cflorts as soon as the warm
days arrive have rolled up satisfactory sales
volumes thus far this Summer and expectations
for bringing profits up to an cminently pleasing
point in the Fall months are based on sound
prentises,

Atwater Kent Dealers Meet

Northern California Atwater Kent dealers
lield their annual convention at the Hotel
Whitcomb on July 24 where the Atwater Kent
line and the Pooley products were presented
to the dcalers by members of the A. K. firm.
Ernst Ingold. of Ernst Ingold, Inc, was in
charge of the convention. He has recelved
hundreds of telegrams of congratulation by
ntembers of the trade all over the country for
his sucecssful handling of the meeting. Over
300 dcalers attended from morthern California
and as far soutll in the State as Sau Luis
Obispo, altogether an impressive representation
of dealers.

Some of the most prominent men in the
Waestern radio game spoke to the visiting deal-
ers, presenting the various aspects of the busi-
ness from the retailers’ standpoint. The Curtis
Publishing Co. presented its statistical résumé
of radio merchandising which it had gathered
from all over the country. The Atwater Kent
Co. also gave the results of a national survey
made for them by a New York research com-
pany.

Three novel stunts were arranged by Mr.
Ingold as special fcatures of the convention.
When the dealers entercd the convention hall
every one of them was greeted by name by the
girl at the desk. This is undoubtedly the first
time that such a welcome has ever been given
as there are few people in the game who would
know the facc and name of over three hun-
dred delcgates. The Yellow Taxi Co. had
banners of welcome on all of its cabs and each
dclegate was furnished with a cut rate cab
book at the convention hall. A six t re-
view was put on during the dinncr hour at the
Whitcomb roof.

Featuring Portables

This ycur, nore tham in past years at this
tinte, the portable has come in for a large share
of attemtion in the sales promotion plans of
dealers. Sherman, Clay & Co., always to thc
front in aggressive tactics, have been featuring
portable instruments in some excellent window
displays, whick, necdless to say, attracted
widespread attention.

Anotlice window display which attracted tle
attention of vacationists was ome arranged by
the Wiley B. Allen Co. A beach stene in
Hawaii, with all the aceessorics, made ‘cin stop
and look. What is of morc immportance, a fair
number of sales were recorded as a result of
the display.

W. A. Craven in New Post

W. A. Craven, well known to the mnsic trade
on the Pacific Coast, Las becn transferred from
the Sacramento branch of the Warlitzcr Co. to
the management of the local hranch Mr.
Craven has held nunierons important positions
with leading fints on the Coust, among thent
the Hauschildt organization and Kohler &
Cliase. Miss Catherine Reeves, of tle Wurlit-
s€r store, is now in charge of the record depart-
ment, where she was previonsly assistant.

Sherman, Clay Close Branch

The branch store of Sherman, Clay & Co.,
operated at the corner of Scventeenth and Mis-
siom strcets, has been closed and the entire
stock has been moved to the store at 2515

Mission street. 1t is planned to ocecupy the
second floor at the latter address, as the estab
lishment is a bit too crowded at present. The
addition of a sheet wusic department at this
store a short time ago has been imstruntental
in furthee erowding the pre
To Erect Own Building

The Christopher Music Co., which has becn
forced to move its sinall goods business into
its talking rnachine store, becausc a rise in rent
made it imperative, are saking plans to con-
struet a larger and more modern building to
house the business. Artlur E. West, manager,
declares that while business has not been quite
up to cxpectations the outlook is bright and
he belicves that at the end of the year a satis-
factory sales volunte will have been recorded.

Featuring Service on Zenith Radio

Lece 5. Roberts, Ine, 230 Post street, this
city, which a short time ago added the Zcnith
radio line, which it is now featuring in its

67

finc new store, is building prestige and business
through extending service of an wnusual char-
acter. The store is illving up to its motto
"Music Service to San Franclsco” by offering
to inspect and adfust all Zenith eadio sets, re-
gardless where purchased, frce of eharge. Tle
offer was made to the public through an adver-
tisement and the public was asked to fill out a
coupon in the ad and scnd it in to the store.
Upon receipt of thesc requests for service an
expert Zenith radio technician was immediately
put on the job. The purposc of this was two-
fold, to insure Zcnith dealers of the results to
which they are entitled from the sct and to
build prestige. This is a constructive move
in radio micrchandising, placing the dealer on
the plane of the exclusive automobile agency
which operates a service station in connection
with its business.
Memphis Firm Moves

Witzman-Stuber, Ine, 99 N. Second strect,
Memphis, Tenn., will soon move into their fine
new quarters in the Peabody Hotel block on
Union avenue. According to present plans the
Sccond street store will also be vetained. The
Brinswick line of phonographs, records and
Radiolas is handled.
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JOBBERS!

We manufacture a complete line of Port-
ables, Table Models, Uprights and Con-
soles—also Battery Tables and Radio
Cabinets — in proven appeal through
country-wide distribution.

We Build Nothing Else

Every facility in two large plants for
volume and prompt service makes this
a dependable and profitable connection.

No Order Too Large
Phonograph Jobbers and Radio Manu-

facturers’ accounts respectfully solicited.

THE WOLF MANUFACTURING INDUSTRIES

(Established 1890)
SMASTERCRAFT" Phonographs, Radio
Combinations, Radio Cabinets

QUINCY,
New York Office: 17 West 42nd Street

sl T AT O T RR T

T T

ILLINOIS




THE TALKING MACHINE WORLD

Mfter the Deluge~

Clhe Rainbow
o Qualit

@/VER the field of Radio—clear,

unmistakable, prophetic—a Rainbow
appears. The tempest has spent itsclf.
The ravaging rain of haphazard manu-
facturing and selling is displaced by the
golden reign of quality and stability. A
season, rich in promise, new in oppot-
tunity, looms ahead.

In this new order of things the Farrand
Speaker—an emissary of quality from its
first appearance on the market—assumes
a position beyond challenge. Its proven
ability, not only to excel in tonal qual-
ities, but to reproduce tonal effects beyond
the scope of other speakers, virtually
places it in a class by itself. Invariably,
the listening ear says BUY!

To dealers of standing—intent on selling
merchandise of proven merit, apprecia-
tive of protective distribution — the
Farrand franchise offers retailing oppor-
tunity without parallel.

FARRAND MFG. CO., Inc.

Thompson Avenue.at Court Street
LONG ISLAND.CITY, N. Y.

Keeping apace with ever-
increasing demand for the
Farrand Speaker, we are now
located in our new faciory at
the above address—with pro.
duction capacity almost five
times that of last searon.
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WATCH
For Our Next

eAnnouncement -
A popular-priced
speaker that will
make new radio
history!
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Er-'la Distribution Policy
Qutlined by G. A. Pearson

Careful Selection of Dealers and Customer Satis-
faction Form Basis of Policy Announced by
Electrical Rescarch Labs, Chicago

In amnonncing its new line of Erla Cireloid
Iive receivers, which will eonsist of a De Luxe
Console, De Luxe Standard, Standard Console
and Standard Model, ranging in price from
$69.50 to §200, Georpe A. Pearson, president of

Greorge A. Pearson (m deskd, president of Erla, and J W,
Runyan Co,

the Electrical Rescitreh Laboratorics, Chicago,
manuincturer of Erla products, also miade the
following important statemcni regarding e
company's new sales policy.

“Chaos in the radio indnstry must ceasc
Decalers nmst be protecied against the on-
slaughts of the price cutter and the fly-by-night
gy, il the radio indusiry is to assume its right-
ful place in the ficld of busine The only
salution to this perplexing problem is the ex:
clusive dealer franchise backed by conecrns
wlich are finaacially able (o make tlieir con-
tracts afford binding protection for the dealer
twelve montlts in the year and not merely
scraps of paper to bhe relegated to the wastle
paper basket at will wlen conditions become
uncertain.  We have just evidenced during the
past scason a condition which has had the most
demoralizing effect upon the dealers,  Manu:
facturers of small financial wortl who secured
dealers by baiting them with franchises and
protection promises dumped their stocks over-
night at ridiculons prices. These manufacturers

\
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disregarded their moral responsibilities to their
dealers and left these dealers with stocks on
liand.

*Radio decalcrs have nol yet recovered from
this blow and many will be gun shy wlien they
arc solicited for liall businc We will have
an cxclusive dealer dranchise based om justice
and a square deal, and it will be in force Lwelve
montlis of each year. To make thi real pro:
tection it will be n ary to have the co
operation of the distribntors and dealess, and
to insure the proper degree of co-operation, our
dealers and distribuiors will be selected with
discrimina-

“"They shall  be
selected, firsi, with
the idca of perma-
wney, We want the
iltimate buyers of
Erla rcccivers Lo
know that the deal
cr trom whom they
purchase Erla re-
ceivers is finaucial-
Is responsible, and
able to carry ont
his part of the sale
which mcans abso:
Inte satisfaction to
his customer. These
dealers will be
cliosen by the distribulors, but none arc ac-
cepled as dealers unl they are approved by ns.
"We must be convinced of their fair, honest
and clean merchandising methods, Dealers who
can qualify under our franchise will receive an
ironelad contract on cxclusive territory, abso-
lute prolcetion against priee cutting and a
cliance to make some real profits on every sale
they make. Onr support in advertising involves
a nterchandising and advertising campaign of
a different and nnique character which we have
tricd and proved ccononically sound in every
de This plan new the radio field.
Ve are particularly prond of the cabinet
designs of our new product, and the attractive
ness of these cabincts may be altributed 1o the
fact that we rcecently closed arranginents where
by the Caswell-Runyan Co., the world's largest
inansfacturers of radio cabinets and cedar
chests, was merged with our company. Ninety-
five per ¢ont of our products are made within
our own plaat, and our coniplete, np-to-date
mannfacturing plant enables us to produce

Coswell, sccretary of Caswell-

i
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ivers annuall The new

500,000 completed re X n
cries will be known as the Erla Circloid Five

This new type of recciver has been madc po
ble by the development and perk-cllm_\ within
our own laboratories of the Circloid Cail, which

Erla Circloild Five—De Luxe Consolc
is a new system of radio frequemncy amplification
resulting in four marked improvements owver
present-day receivers. These improvements, a
perfected by onr engineers, give greater d
tance, morc volume, incrcased sclectivity and

Erla Circloid Five-Tube De Luxe Receiver
finer 1one quality. The Erla Circloid Five will
be the only receiver which will be equipped
with the Circloid Coil.

Northwest Radio Ass'n
Issues Live Bulletin

One of the most interesting bulletins issned
by any trade organization conmceted with the
talking machine field is the General Bulletin to
members of the Northwest Radio Trade Asso-
ciation. In vicw of the fact that this Asso-
ciation has adopted an cxtemsive program of
activities whiel it is busy carrying out the
Bulletin is replele with valuable information,
The Radio Trade Tour sponsored by the As-
sociation, complete details of which appear in
another page of this issue of The World, is
announced In the latest Bulletin,  Also there
is some constructive informutlon on how to
choose the best selling radio sets. There is a
directory of mewspapers, farm papers and mag-
azimes with cireulation in the Northwest, as
well as atlter worth-while data,

New Gl—(;be Loud _Speaker

Reamng, Mass, August 7—The Globe Phone
Mfg. Co., of this eity, has announced the de-
velopient of a new Globe loud speaker which
is claimed to be built on an entirely new prin-
eiple and which carries the uswal 100 per cent
Globe guarantec, which was described in a pre-
vious issue of The World, This eompany also
at the <ame time has placed on the market a
new phonograph attachinent loud speaker unit
made to accept any standard conacctor and
which also has distinctive claims
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ast Year
Freed-Eisemann
proved to be the
largest Neutro-
dyne manufac-
turer in the \\EPYEINTIVS S
world. Study this \\EERel0¥ A 10NN
circle, based on j
official figures.

NEUTRODYNE sates]'
a ONLY

EALERS who have seen the new Freed-Eisemann
~ dealer territorial franchise contract say it is the
last word in dealer protection.

That contract is backed up by a line which we believe
to be the last word in salability, It is based on a care-
ful analysis of your market. It contains no set with less
than five tubes. It has two Latour receivers at $75 and
$90—a six-tube licensed Neutrodyne receiver at $110
—and more expensive receivers embodying new ideas
for the higher priced market.

Every detail of the line has been worked out from the
dealer’s point of view. Increased discounts make it sure
<hat our dealers will end the season with a profit.

Last year Freed-Eisemann dominated the Neutrodyne
Seld. The official figuresin the circle tell their own story.

o

This Year

the Freed-Eisemann
proposition assures
even greater success.

Study it and see why!

This year we intend to increase this dominance—by
greater values—by an all-inclusive price range—by
bigger discounts—and by doubling last year’s advertis-
ing—all coupled with the strongest dealer protective
policy contract ever known in radio.

T HE Freed-Eisemann franchise is strictly confined
to a limited number of dealers in each territory.
Once placed, it will be rigidly adhered to.
You will not be in a position to make the wisest selec-
tion of your line for this season until you know the
details of the Freed-Eisemann policies and plans.
Write to the Freed-Eisemann exclusive territorial
jobber, or write to us and onc of our executives will

reply personally.

Manhattan Bridge Plaza, Brooklyn, N. Y.

Maste Yy
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FE-15—A new five-tube
storage battery receiver
licensed and manufac-
tured under a group of
the Latour patents—

NR-7—A new six-tube
licensed Neutrodyne® re-
ceiveratagreater discount
than heretofore—

FE 18—A ncw fve-tube
self-contained dry cell res
ceiver,licensedand manu-
factured under a group of
the Latour patents—

FE-30—A new six-tube
storage battery receiver,
manufactured under a
group of the Latour pat-
entsand incorporatingspe-
cial engineering features—

$185

The famousModel NR-20,
a licensed Neutrodyne®
recelverencasedinahand.
some cabinet of striped
mahogany—

] $175
i A

EISEMANN

*Licenscd by the Ind, dent Radio M fi , Inc,, under Hazelti
patents Nos. 1450080, 1489228 and 1533858. Other patents pending.
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Mllwaukee Trade Plannmg for Greatly
Increased Activities During the Fall

Continuation of Good Rceord Business Is Oatsland ng Feature of the Trade — Association
Adopts Rules to Combat Evils in Radio Busincss—News and Activities of the Month

Miwavkee, Wis, August 7.—Business during
the month of July has not been particularly
brisk, according to reports of local jobbers
In somc cases the inovement of talkilg ma-
chines for July showed considerablc improve-
ment over June, while there are some instances
where the demiand dropped off considerably.
Radio fs generally quiet and both jobbers and
dealers arc devoting their time to planning
sales campaigns for Fall months. The reeord
business has been holding up very well, and
some decalers report a steady incrcase as the
year advanees.

Bright Outlook for Columbia

"Traveling through my territory during the
past month. 1 found July business better than
June in both machines and rccords,” stated
Walter E. Pugh, Columbia represcntative in
Wisconsin, upper Michigan and part of 1llinois.
"The record bnsiness is well ahead of last year,
and the improved rccordings arc responsible
for much of this improvement. Machines have
also been picking up during the past month
and dealers are very much encouraged. The
improvement is noted in farming districts par-
ticularly, as farming conditions have been morc
satisfactory this year, and there is morc moncy
to spend. The prospects for Fall are very
good among my dcalers and it looks like a
good season.”

Mr. Pugh states that scveral dealers have
been using special sales campaigns to arouse
interest during the Summer, ineorporating in
the plan somc contest idea which will bring
people to the stores. In this way the names
of many prospects are secured. Onc dealer at
Antigo, Wis., a town of 7,000 inhabitants. sold
fiftcen machines as a result of such a campaign,
and he had not scen half ol his propects up to
that time.

Trade Optimistie, Says G. K. Purdy

“Things have becn rather quiet during the
past month, but dealers seem wvery optimistic
about Fall business, particularly the radio cnd
of it,” said G. K. Purdy, manager of the music
department of Yahr & Lange, wholesalers in
Wisconsin and Michigan for Sonora, as well as
Malone-Lemmon and Ware ncutrodyne receiv-
ers. “Dealcrs are looking for great develop-

wents in the eadio business in the Fall, and
are iously awaiting ments regard-
ing uew models.

Fred E. Yahr, of Yahr & Lange, <pent a
week traveling through and looking over the
ground for Fall prospects. During the last
weck of the month lic made a tour of Michi-
gan territory, accompanicd by H. C Schultz,
who represents Yahr & Lange in that State.
On his trip through Wisconsin Mr. Yahr was
accompanied by Ray Reilly, district sales wnan
ager for Souora in Wisconsin, Michigan and
Illinois, and Mr Reilly also joined him on
the Michigan tour.

Association Adopts Radio Rules

In order to combat sone of the evils of the
radic busincss at the present tiine, members
of the Wiscoustn Radio Trade Association
have adopted 1 group of rules governing
sales and scrvice on recciviug sets. Copies
of these rules have been sent to non-mcmber
dealers with the suggestion that they adhere
to them strictly for thc benefit of the trade.
The rules include the following suggestions to
eustomers: I. No radio receivers will be sent
out on approval, but we are rcady at any time
to make a demonstration In your own home at
such time as youmay choose. If necessary to in-
stall antenna equipment, a charge of $10 or
more covering the actual cost will be made, the
antenma to remain your property; 2. Sets on
demonstration will be considered sold if not
returned within threc days. Antenna equip-
nent is not returnable; 3. Any material on
demonstration not rcturned in good condttion
must be paid for; 4. If a radio recciver is pur-
chascd on the defcrred payment plan, an initial
payment of at least twenty-five per cent must
be made and a carrying charge; 5. No free
operating instruetions or service will be given
on any rccciver after 30 days. Any service
after that period will be charged for at the
rate of $1.50 per hour and cxpenses. The
mininium charge for serviec will be $1.50; 6. All
tubes and batterics arc tested before delivery.
No exchange will be made, except for actual
defect in matcrial, and such cxchanges will be
made after replacement to us by the manufac-
turer himsclf; 7. Don’t ask us for discounts.

—

There are sull a loi of deaters who are under
the impression that the wolish of a phonograph
needle is an unimpoetant delait They think.
undoubledly, thai 1he shiny surface is lhere
merely to make the needle look nice! Not at allt

To give perfeet reproduclion, climinale sur.
face noiscs, and, by filling the record grooves
cxaclly, have minimum wear on the record, ihe
pont of 3 needle must he shsolutely perfect.
Peffect points are Impossihle U exireme eare

25 West 45th Street

The polish

is important

OReh ... Driggtone, Needles

Products of The
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

too/

ie ol 1aken 1 the hhm nrocess. Too much
polishine in one place lll nol _enough in an-
olhu will result in the ,.a...x being lop-sided,
. or cven Aalened. The dicasirous cf
lecl ©of such 2 ncedle on (he record yrooves ean
easily he imagined—and proved.
Examine a package of Okch and Truetonc
Needles and you will find cvery playing point
hlghly bolisked—and every point absoiiely’ ner

Thuc is recard sales insurance in

New York, N. Y.

——

August 15, 1928

Our goods and our scrvice are worth the price
we atk; 8. No radio merchandise §s returnable
for ecredit.

Moving Victor Stock

The greatest activity of machines in this ter-
ritory has resulted from the reduction in prices
on all Victor modcls. In the majority of case
a 50 per cent reduction has been announced
through cxtensive ncwspaper advertistng, and
the general publie realizes the value of the
offer, judging by the number sold since thc
sale was announccd.

“Dealers have cleared out all their old stock
and are buying new merchandise in large
quantities,” stated George Rueez, president of
the Badger Talking Machine Co., Victor jobbqr.
"There is now a shortage of merchandise. We
hiaven’t a machine in stock at the present timic,
and many of those we have ordcred have al-
ready been disposed of. Dealers secined doubt-
ful of the advantage of taking this step at first,
but they are now convinced that it is better
to clear out their stocks.”

Harry Goldsmith, secretary of the Badger
Talking Machine Co., spent the last week of
July at the Victor factory in Camden, N. J,
and Mr. Rucz made the trip East a weck later
to attend the conference of Victor jobbers
held at that time.

Planning Dealers Convention

David M. Kasson, vice-president of the Inter-
statc Sales Co., stated that plans were being
laid for a good Fall season. This firm, which
is distributor in Wisconsin for Dc Forest and
Freed-Eisemann reccivers, is planning to open
its Fall campaign with a convention of deal-
¢rs some time about September 1, when uew
models will be discussed and suggestions for
Fall trade presented.

Record Sales Gain

The improvement in the record business has
been noted by many dealers as well as jobber:
Hugh M Holmes, vice-president and sales nian-
ager of the J. B. Bradford Piano Co., which
features the Duo-Art reproducing line and
Vietor and Brunswick phonographs and ree-
ords, reports that there has becn a stcady in-
crease in the demand for records since the
first of the year, with thc exeeption of March
and April, when the demand dropped slightly.

Chaplin Record Going Big

The Charlie Chaplin record has been attract-
ing considerable attention among Brunswick
dealers, and special efforts are being made to
place these two numbers beforc the public
Practically every dealer is displaying a poster
showing a picture of Chaplin directing the or-
chestra which recorded the number and men-
tioning the names of the two songs.

F. W. Carberry a Benediet

Members of the tmusic trade were fnterested
to lear of the marriage of Frederick W. Car-
berry, vice-president of the Carberry-Parker
Co.,, home of the Chickering and the Vietor
line, to Miss Alma Schwanke, a Milwaukee resi-
dent. The couple were married quictly in Chi-
eago. Mr. Carberry is a prominent figure in
local music circles in addition to being well
known in the trade.

News Bricflete

Miss Hannah McQuude, head of the Edison
record department at the Flanner-Hafsoos
Music House, Inc., has been taking a great in-
terest in golf this Summer, and she recently
qualified for the Women's State Golf Tourua-
ment.

A petition in bamkruptey has becn filed in
the United States Distriet Court at Milwaukee
by Claude C. Hutson and William G. Werner,
Milwaukee sadio dcalers operating under the
firm name of the Hutson-Ozark Radio Co.

Articles of incorporation have been filed for
the Quinn Bros. Radio Corp., of Neenah, Wis,
to deal in radio and electrical equipment and
supplies. The company is capitalized at $25.-
000, and incorporation papers were signed by
Cornclius J. Quinn, William J. Quinn and E.
G. F. Smith.

W. O. Kochler is the new radio buyer for
the Prague Store, of Sheboygan, Wis.

I*4
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National Advertising

Fall-1925

N R EACHING —
More than 15,000,000 people

Beginning with September issues, Zenith will be featured in
full-page advertisements in the following publications:

Saturday Evening Post

Country Gentleman Review of Reviews The Spur
Literary Digest Scribner’s Magazine Radio
Atlantic Monthly World’s Work Radio Age
Harper’s Magazine House Beautiful Radio News

National Geographic Magazine Country Life in America

Zenith advertising has been specially designed to give direct selling assistance
to the Zenith dealer. These are the headings of four of the advertisements:

Why Every Dealer Can Not Handle Zenith—
Is the Zenith Worth Its Price?
Why Zenith Is Here to Stay—
Why Does the Zenith Cost More?

The above advertisements will all be run this Fall. They introduce a powerful cam-
paign of national advertising which will continue without internuption, the year round.

Zenith Radio Corporation,
Straus Building, Chicago

THEY COST MORE—BUT THEY DO MORE
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North American Radio Corp.
King Radio Distributor
Territory Includes Metropolitan New York

and Portion of State Extending as Far
North as Catskill-Dealers Being Selected

The North American Radio Corp. has been
appointed exclusive distributer for the King
quality line in the metropolitan territery and
New York State as far as Catskill. This new
line of receiving scts is manufactured by King
Quality Produets, Inc, Buffalo, N. Y., and con-
sists of six models. Three of these models list
from between $75 to $180, and employ thc
King quality circuit using five tubes. The oth-
er three models have a retail range from §125
to $250, and arc alse five-tube sets and employ
the King-Hinncrs neutrodyne circuit The King
linc is divided between table models and con-
soles, the consoles containing built-in loud
speakers. 1n the $250 model an amplion unit is
used.

The North Amerfcan Radio Corp. is introdiic
ing the King quality linc in the aforemecntion-
ed territory for the first time and is carcfully
selecting a limited number of dealers as the
production is purposely limited. 1t is extend-
ing to King dealers an especially attractive ad-
vertising proposition in introducing the linc.

The North American Radio Corp., which is
also Musie Master distributor in the metropol-
itan territory, reports big initial orders on the
new Music Master linc and that over 200 deal-
ers in the territory have alrcady signed the
new Music Master franchise.

In the Farrand spcaker line, of which the
company is also a distributer, it is making ar-
rangements to introduce on Scptember first to
its dcalers the ncw Farrand Junior, which is a
fourtcen-inch speaker and practically a smaller
cdition of the Farrand speaker.

David F. Goldman, president of the com-
pany, reports that busimcss is lining up well
for the Fall scason and that sales have gained.

Boice Co. Pushing Music
Master in New England
Has Unusual Facilities for Service to Its Deal-

ers—Efficient Organization Prepared to Help
Dealers Solve Merchandising Problems

BostoN, Mass., August 7—The large building
of the Boice Co., sitnated at the intcrscetion of
Beacon strect and Commonwealth avenue, is now
devoted entirely to the distribution of Music Mas-
ter radio products exelus These {acilities
place the Boice Co. in an cnviable position in the
rendition of service to its elients, Farthermore,
the location of this building is advantagecous not
only in serviug the local Boston trade but also the
surrounding citics and entire New England terri-
tory. Rcalizing the imnportance of the proper dis-
play rooms for setting off the merchandise the
Boice Co. has installed a particularly attractive
display room at its headquarters which will serve
as an example to its many dcalers in the proper
arrangement of their warerooms. W. S Boiee,
president of the company, has also realized the im-
portance of a proper organization and has, there-
fore, built up a <ales force of eight carefully chesen
radio specialty meo to cover the New England ter-
ritory. Each member of the staff has been in-
structed to co-operate with the dealers in the
territory they cover

Canadian Plant Organized
by Dongan Elec. Mfg. Co.

DetroiT, MicH., August 4.—The Dongan Electric
Mfg. Co., of this city, well-known manufacturer
of radio transformers, voltineters and other
radio products, has announced the orpanization
of the Dongan Electric Mig. Co., oi Canada,
Ltd., with factory and offices at Walkerville,
Ont. The company has appointed representa-
tives in Toronte, Montrcal and Winnipeg and
plans are being made for an intensive campaign
in Canadian trade. -

Avucusr 18, 1925

Extensive Drive Under
Way by Plaza Music Co.
Company Distributing Supplics of Circulars and

Other Dealer Helps Designed to Stimulate
Sales of Pal and Regal Portables

The Plaza Music Co., 10 West Twentieth
street, New York City, maunfacturer of the
Pal portable talking machine, has forwarded
to its dealers thousands of cirenlars for con
sumer distribution. Most of thesc are to be
mailed by retailers and in conjunction with the
sales drive in which Pal and Regal portables
will be given special window showings. Thi
will be supplenented by almost continuous
demonstration of thc produets on the sales
counters.

It is the belicf oi the Plaza organization that
this business drive during the next few week
will make possible the closiug of hundreds of
portable sales between now and Labor Day.
The window display material fuurnished gratis
by the above company to Its dealers has met
with widespread approval and shonld be nsed
effectively during the coming weeks

Launches Sal;s and Ad
Drive Directed at Trade

The Micamold Radio Corp, 1098 Flushing ave-
nue, Brooklyn, N. Y., manufacturcr of radio
parts, has recently launched an intensive sales
and advertising campaign with a view of popu-
larizing its products throughout the talking
machine and radio industrie: The company
manufactures a number of products which are
used in radio recetving sets, among themn being
condensers, fixed resisters, resister mountings,
and grid condensers. It has or a number of
years catered to the requirements of both phe-
nograph and radio manufacturers and its per-
sonncl is well acquainted with the nceds of
both industrics.

e

Sece four-page ad of
the Music Master
Corp. on pages 77,
78, 79, 80, this issue.

for

o
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PROVEN harif PRODUCTS

ENTEA

You are offered a protective dealer franchise by P

MUSIC MASTER

/

7 Gentlemen:
/ Kindly furnish
/. mewithcomplete

information

and

BOICE COMPANY

562 Commonwealth Ave.—682 Beacon Street

Boston, Mass.

Telephaone, Kenmore 3880

Announcing Our Appointment as

NEW ENGLAND DISTRIBUTOR
=]

1C
sier

// (Mait this coupon for comytete in-
7 formation I
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Music Master
Success

The unusual sucress of Music Master Corpo-
ration is founded upon the unvarying success
of our distributors.

Their sucress. in turn. is founded upon the
unusual suceess of their dealers.

And their success. finally. is founded upen
the absolute satisfaction which all Musie
Maxter Radio Products give consumers.

In addition to quality products. we back our
line with a vast program of consumer advertis-
ing which carries the Music Master storv, nat
only into the great centers of population. but
even into the smallest hamlet.

Tie Up to Strength
Receiving Sets in 10 Styles  $50 to 51400
Reproducers in 9 Models - $18 to $100

Multi-Cell Dry Batteries --- Storage Batteries
and Accessories

A Complete Line Under One Trade Name
No One Has Ever Lost Money on Music Master!

Nationally Advertized to 93.000,000 Amecricans

Music Master Corpeoration

Makers and Distributers of High-Gradr Radio Apparatuss
WALTER L ECKIARDT, President
128.130 No. 10th Street
PHILADELPHIA
Chieago New York Pittsburgh Mantreal, Can.
Canalinn Faetory: Kiteliener, Ontario

atniaLa panEnee 0) 8
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producer lilustrated. Grest
sclectivity.  Extraordinary
volume, wonderful tone qual-
Ity. Soiid mahogany cabinel,
beautifully ornamented,
brown mahocany art sstin

Badsh,
price 3300

Music Master Reproducer,
Model XIII. Drum Type.
Speclslly deslened art model,
Tllustrated.

Price $4{)

HE enthusiastic manner in which the

MUSIC MASTER line has been re-
ceived promises an extraordinary de.
mand. Backed by our huge advertising
campaign to 93,000.000 Americans. we
foresee that. in spite of the tremendous
ontput for which we have provided. we
shall be pressed to our utmost capacity
to take care of requirements.

These masterpieces of radie reception
are offered in a complete range of
models from the neat’ cabinet type at
$50 to the Seven-Tube, Single Control
Type, in hand carved Mahogany Con-
sole, with ddrnm type Music Master Re-
produrer. at $460.

Medern approved methods of manufac-
ture nake cach model comparable to
the highest types of art-craft furniture

Friee $460 while scientific designing and technical
skill assure the fullest possibilities of
New-Era Radie Reception.

.’Q@%@“

PRODUCTS
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) '. ELS RADIO REPRODUCERS

MUSlC MASTER Reproducer  (lell
type) was the result of years of pains-
tuking effort and has always been manu-
factured by processes unknown or impos-
sible to most builders of radio produets.

For the saine musieal reasens that vielins
are mude of woud, we use wood te form
the amplifying hell of Musie Master Repro-
dncer.  This woad is thoreughly seasoned
Meniean mahogany of the highest grade—
mellowed by uge.

The cust alumimm tene chamher with its
conical shape and distinetive curve resulted
Ldiun Prices from scientific tests over a period of years
lghtly Higher to find the right waterial and correct shape
te impmt that peculiarly human singing
quality and freedomn from rattle and blast

which is so individual to our reproducer.

Musie Master Radio Reproducer has long
heen the fastest and easiest selling itemn in
radlio.

MODEL X Ihat our dealers may have every desired
Pedestal  Type.  Sotid y ¢ and: Si¢
Pt oo type, we monnt the standard Music Master
wood bell In top section,

S e unit in cabinet and druwm type reproducers
ceuled withln case, re-

11, diffused as well.

asier

PRODUCTS

ccts 4 5ol
lghl through itk screen,
$100

Price .

T
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TYPE 6110

Storage "'A™. 6
volts. 110 em-
pere hours.

Price $23.50

P

Canadian
rices

Stightly

Tligher

TYPE 690

Storage "A". 6

Vol 90 ampes
hours.

Price $19.50

—

TYPE 450

45 volts “B",
Horizonul,

prce $3.75

BATTERIES

Power—Capacity —

Long Life

In Music Master Batteries

/ E want every Musie Master dealer to
have a Music Master prodact for
every radio need so that your castomers
will depend entirely upon you for radie,
It assures you all possible pruofit and a
stronger hold v your trade.

But

For our protection, s0 that buyers of
Music Master Sets would have hatteries with
more power and louger life to keep their
sets working properly, we ereated the Music
Muster Batteries.

They are not “j.:st like other batteries.”
We made. for ins:iance. 250.000 dry cells
before we got just the degree of perfeciion
we wanted.

Nn One las Ever Lost Mouey on
Music Master!

)Jasier

PRODUCTS
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Fiddlin' John Carson’s
Records Widely Popular

Minstrel From the Mountains of Georgia
Strikes Public’s Fancy in Okeh Recordings
of Quaint and Little-known Numbers
The Okel records by Fiddlin® John Carson,

Georgia mountaincer and winstrel, are steadily

growing 1 popularily. The quaint and little-

Fiddlin' John Carson and Rosa Lee Carson
known melodics recorded by this artist llave
met with the approval of the public, as steadily

mounting sales figures show. The wmajority
of these songs beloug to the carly period of
pioneer lifc in the mountains; many of the
anmbers lave been collected in the hills, and
many of thein have been written by Carson
hinself. The fiddle which Fiddlin' John Car-
som uses in making his records has seen hird
service in twenty-three years of use in the Hill
Conntry

Fiddlin' jolin Carson lias had an inlefesting
carcer.  He is the father of ten children and
seventcen grandchildren.  Im the illustration
Iie is shown with his youngest diughter, Rosa
l.ee, who, by the wny, is also an Okeh artist,
having been cliosen to sing some old-tinie tunes
to the accompaniment to her guitar. Her first
selections are scheduled for carly release by the
General Phouograph Corp., manufacturer of
Okch records.

Hazeltine Corp. Acquires
British Inventor's Patents

Deal Involves British, Canadian and American
Rights to Inventions of John Scott-Taggart

Conipletle ownership of the systein of cipac-
ity mcutralizalion covcered by the inventions of
John Scott-Taggart, the famouws British radio
engineer, has been acquired by the Hazeltine
Corp.  This involves British, Canadizn and
American patents covering the cliims as sct
forth aud allowed in United States letters pat-
ent mumbered 1,524,580 and 1,524,581,

In the Johu Scott-Taggart inventions four
claims are allowed in the first patent and six
m the scecond

In addition to these patents, the Hazelline
Corp. owns all rights to the neutrodyme patents
embodying the inventions of Professor L. A
Hazeltine. It also controls the United States
and Cuban rights and patcnts on the inventions
of Prolessor Marins C. A. Latour, the noted
French scientist, through its ownership of a
mnajority of stock of the recently formed latour
Corp.

In Bankruptey

Paul W. Whitmare, doing business as the
Orange County Radio Service, Middlctown, N.
Y, lias hiled a petition in bankruptey, listing
habilities of $4,u1l and assets of $730.

THE TALKING MACHINE WORLD

Stewart-Warner Sales
Manager Visits Gotham

R. H. Woodford, of Radio Division, Attends
Radio Manufacturers’ Convention

R. H. Woodlord, sales manager of the radlo
division of tle Stewart-Warner Specdometer
Corp., Chicago, spent several days in the New
York office of the company rccently, after al-
tending the convention of the Radio Mannfac
Lurers' Assoeciation, in Atlantic Ciy. He made
a visit to the company’s distributing points in
Philadelphia, Baltimore and Washington.

Mr. Woodlord was enthusiastic over the
spirit exlibited by the radio manufacturers at
tlie convention, at which he stated eighty mem-
bers of thie association were present. Speaking
of the outlook [or an active Fall business, he
said that it rests enticely with the dealers, and
that an unusual amount of business can be ob-
tained il representatives will only inipress pros-
pects that the present is the time to bny. "For
two or three ycars,” said Mr. Woodford, "the
public has been holding off, waiting for the
‘ultimate’ radio set. There is no such animal,

81

and it is up to the progressive dealer to deni-
oastrate to his prospecls that virlual perfec-
tion in radio rectiving sets has been reaclied

Waurlitzer Gives $l.500.0(10
Order to Thermiodyne Corp.

Prominent Music House Will Carry Full Line
of Models in Jts Stares Throughout Country
It was aunounced recently by the Thermio-

dyne Radio Corp., New York, that among the

arders received fron prominent music houses
was one totaling one million and a hali dollars
from Rudolph Waurlitzer & Co. ‘The Wurlilzer
stores will carry the full line of mew Thermio-
dyne models, including the new T F S Model,
the T F 6 and its new cabinct and a landsome
console model that has just made its first ap-
pearance. Spccial advertising programns are be-
ing prepared for San Fraucisco, Los Angelces

Cleveland, Cincinnati, Pittsburgl, Philadelphia,

Buffalo and New York. These programs will

tie up with full-page Thermiodync advertising

which the Thermiodync Radio Corp. belicves
will be of considerable benefit to dealers.

il
Ilmrl g

manufacturers of

of New York; -

progress of radiol

Businers Office
Anmtnican Rapio Exrosimon Co
522 Fifsh Avenue, New York

4h cAnnual

NATIONAL RADIO EXPOSITION
Grand Central Palace, New York
September 12th - 19th incl.

««the fourth successive national exposi-
tdon representing all the leading

«the only great radio exposition of 1925
to be held in the metropolitan center

-«-the greatest spectacle of the year in
the scientific, industrial and business

the radio industry;

HAROLD BOLSTER, Direrar
1.€. IOKNSON Genrral Mg
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N;tior;:iliz.&d Campaign on
Philco Radio Power Units

‘A" “B" and "AB" Radio Power Units Plug in
on House Wiring Circuit and Greatly Sim-
plify Radio Installation and Operation
Three new battery products, designed to sini-

plify radio imstallation and operation, (o be

known as Philca radio “A* "B” and "AR”
sacket power umits, harc been announced by
the Philadelphia Storage Battery Co., of Phila-
delphla, Pa, manufacturer of Philco batterics,
the latter well known to radio dealers and

users.
These new power mnits, it is- claimed, niake
radio opcration iis easy as turning om an elec-

edge of electricity can operate than with ease.

The Philco socket power "A™ is a completc

A" power wnit supplying current in unlimited
aniount for scts liaving standard storage bat-
tery tubes or five volt tubes. 1t eliminates dry
battery replacements and also all thouglit about
storage battery chargers. It is assembled in an
attractive Adanr-brows mahogauy finishied case
and the only attention it requircs is the occa-
sional addition of water.

Philco socket power "B” eliminates "B” bat-
terfes and allows the owner of the radio sct
to use the house current for the work oi the
“B” battery. The Philco socket power “B™
elimninates both dry cell and storage "B hatter
ies. {t rectifies filters and smooths ont house
current and Tt is said that thie cost of operation
is a fraction of a cent per day. The Philco

New Philco Power Units “A,” "B" and "AB"

tric light, as they provide radio power dircct
from any socket on the house wiring circuit
These units are a result of the experimentation
of Philco engineers who discovered a way of
changing the uneven alternating current usual-
ly wscd for house lighting into smooth even
direct current like that delivered by a good
storage battery. Al that Is needed is to press
a switch on the Philco power unit, resulting
in a strong uniform flow of power ior both
“A” and "B" circuits to opcrate the radio set.

Everything abous the new Philco radio socket
units is automatic. Once plugged into the
socket they never need clanging. [t is said
that any person without the slightest knowl-

socket power "B" is also asscmbied in an
Adam-brown metal ease. Used in conjunction
with the Philco socket power A" unit one

switeh does everything, turning on both “A"
and "B” power and providing radio rcception.

Plilco socket power “AB'" is provided ior
snper-heterodynes and other scts having three
volt dry cell tnbes and is o combination of the

\" and "“B" power units built into one ease

The Philudelphia Storage Battery Co. is pre.
pasing for a big demand for these units. Fol
lowing the procedure of the past this organiza-
tion will co-operate with dealers in merchan-
dising thesc products. A national advertising
campaign already has been entered into, in-

Avcust 15, 1923

cluding a double page spread in colors which
will appear in the Scptember 19 issue of the
Saturday Evening Post. Ihilco dealers re-
ceived initial announcenent of this mew devel-
oprient in Philco products through the Philco

Retainer, the moathly honse organ of the
Philadelphin Storage Battery Co.
To Tour the Continent
Kronenberger, hexd of the Favorite

Carl
Mfg, Co, manufacturer and distributor of talk-
tng machine parts and accessaries, left recent
ly for Europe. Mr. Kronenberger will visit
England, France and Germany, and in all will
spend ten weeks in those countries. Before
Iis departure, Mr. Kronenberger said that the
Sumimer scason las been far niore active than
was anticipated. Undoubtedly this indicates
improved conditions during the Fall. Dealers
and repairmien throughout the country arc
finding a demand for motors, springs and other
necessary parts and this is credited to the re-
vival of intercst in talking machine records
which have taken a sales spurt in recent wecks.

Fire Damages Music Store

Hawrroxo, Coxw., August 7.—A fire starting in a
stock of phonograph records in the basement of
the Music Box, at Pecarl and Main strects, re-
cently, threatened several buildi i
ate neighborhood and was ext
difficnlty. The famies were confined to the base-
ment of the music store, but the smoke issning
forth was so thick that two firemen were overcome
before the blaze was stopped. The amount of the
damage is not known.

Newark F—irm_Fir:nDamaged

Damage estimated at $5000 was donc by a re-
cent fire in the music store of Mathew D. Gins-
berg, located at 12 Belleville avenue, Newark.
N

4

combined in the new AIRO MASTER.
or write to us direct for name of the nearest distributor.
honest value—clean profits—right service.

5-Tube

E take pleasure in announcing the new, improved AIRO MASTER
S-tube, Tuned Radio Frequency Receiver in a range of fully enclosed
models, from the $60.00 chest type to the $150.00 highboy console with
built-in Loud Speaker and Thorola Unit. Complete catalog for the asking. Our

values are surprising.

Guaranteed—as always.

BEAUTY

PERFORMANCE

VALUE

Manufactured and guaranteed by

AIRO MASTER CORPORATION

227-239 West 17th St. 8

Radio Receiver

Your jobber can give you full details—

It is to your interest to investigate,

New York, N. Y.

Protected territory—
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T is a pledge by one of the leading manufacturers in the radio industry, to a

selected group of dealers. To each of these dealers the GAROD Corporation

pledges carefully planned, active and generous cooperation to the end that

each Authorized GAROD Dealer shall be insured a permanently successful,
profitable business.

In unmistakable terms it guarantees: —

5. An unusnal type of service and guaran-
tee of customer satisfaction, made con-
veniently available through Authorized
GAROD Distributors.

1. Territorial protection.
2. Liberal Discounts.

3. Security against depreciation of G4ROD

products in dealers’ stocks.

, Security against unfair competition

through any act of GAROD Corporation,
GAROD Distributors or GAROD Dealers.

. Support for the GAROD Dealers’ sales

elfort by a continnous advertising cam-
paign which includes local newspapers,
window displays, and adequate, eflective
consumer sales literature.

discriminating class of trade - the elass that can
be influenced only by superlative quality, and
exceptional beauty—to whom price is secondary
—whose patronage is the most valuable asset
to the dealer who is building for the future.

The GAROD line is complete-—four models—
two entirely new this season—a model and a
price to suit every buyer.

The GAROD Dealer is the leader in his com-
munity. The GAROD line with GAROD co-
operation, and GAROD advertising, are proven
prestige builders. GAROD RECEIVERS, con-
ceded by the most successful merchants in the
radio industry to be the finest radio products on
the market, have a sales appeal that is peculiarly
their own. They appeal particularly to the most

1 a represcntative of an Authorized Garod Dis- There ore u few territories in which Authorized
tributor does oot call shortly to ovplain the GAROD Distributors have not yet been appointed.

AROD Franchise to you write us for por- Jobbers who can meet GAROD requirements are
tioulers. invited 10 communioute with us.

GAROD CORPORATION

Manwfacturers of the Garod Neutrodyne Receiver
Licensed under Hazeltine Patents 1,450,080 and 1,489,228

124 Adams Street Newark, N. J.




826

THE TALKING MACHINE WORLD

Aucuse 15, 1925

RADIO SETS.

Super

REG. U. 5. PAT. OFF.

NEW AND MORE VALUE

RADIO

Reception

—on sheer merit, the new Sleeper models will be the fastest selling, most profitable radio sets of the season
—powerful five-tube tuned radio frequency sets built to exacting Sleeper specifications
—a novet and highly efficient method of stabilization
—two comirels recessed in silver etched panel
improved reduction gear contro! to permit finest tuning for distant stations
—indirect lighiing over the tuning scales
—the cabinets are exquisite picces of furniture, of dark two-loned wood
thirty-five inches long, cleven inches wide and cleven inches high (sixteen inches high with built-in loud speaker).
~by every standard of comparison, appearance, performance, dependability and length of service, THERE ARE NO BETTER

THE SLEEPER SCOUT WITH
CONSOLE TABLE, $110

The graceful proportions of this
combination will appeal espe-
cially to women buyers. The
table has a compartment for “A"
battery and charger with switch
for imstantaneous change to
chasger. A convenient radio in-
stallation that will harmonize
with the furnishings of almost
any living room or library. A
sure and fast selling combina-
tion at the low price of $110.
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AEG. U. S. PAT, OFF,

EXCLUSIVE AND MORE PROTECTION

_cxclusive territory and sales rights arc granted to Authorized Slecper Dealers
—by the first manufacturer of radio sets to adopt dealer prolection as a permancnt sales policy
—our dealers are protected against neas-by competition, agaiust cul prices and other illegitimate amd unfair business practices
—by a plan that lias been constanly broadened as cxperience directed through a cousiderable period of practical operalion

_until it is now the safest, fairest aud most profitable plam under which a radio retailer can aperate
—it offcrs (1) price proicction, (2) exclusive territory, (3) fullesi co-operalion and (4) a generous expenditure of adventising money
in the territories where Sleeper mierchandise is for sale
The Slecper line is sold only by regularly appointed jobbers and enfranchised dealers.

The Slecper franchise is backed by the vesources of the Sleeper Radio Corporation and the perfarmance of its conditions is assured

Ly their repulation for square dealing. .
Your lerritory may be opem. Wrile for liternture and full details of our sales plan

SLEEPER RADIO CORPORATION

THE SLEEPER MONOTROL TYPE 54. 3130

CONSOLE TABLE, $135 batlt-in power combined wilh wnusual e

Table may be had separately at
$35. It supplies the wanted ele-
ment of convenience that is -
creasingly demanded by the pub-
lie. No one could want a finer
radio ensemble than the Sere-
nader with console table. The
low price of $135 exerts a
powerful appeal.

439 Washington Avenue Long lsland City, New York

ieal (Gronet i Duplex Sys-
THE SERENADER WITH Fol oriag toree: stagey of runedjralio

and three slages of amdio amplification—
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17'00 are a musician. You have
to be, o be a success in jour
business. We ask you to test
the Day-Fan Radio Receiver, therefore,
by this most exacting of all tests—as
a musical instrument. We ask vou
to compare ils sound, not with the
sound of other radio receivers, but
with the sound of human speech, with
the sound of a symphony orchestra,
with the sound of a violin, a cello, &
barp, or any other wwsical instrn-
ment actually played in your presence.

In telling other people of the Day.
Fan, we emphasize the fact that it is
single dial control; that the numbers
on its dial are the same us newspaper
numbers, which means the utmost ease
of wtation Bnding. We tell them of
celectivitn. We tell them of volume,
uf distance range, of ease of opera.
tion. These things are all important
to the talking machine trade, but
slone they would never sell a radio
out of jour store.

There are teu different Day-Fan
Models for 1925.1926. On this
page we show only those of
special inierest to the talking
machine trade.

Compleie booklet on request.

Day-Fan is the greatest musical in-
strument among radio reccivers.

We ask that you write us ul onece
if jou are interested in territory, ax
all exclusive appointments for the
caoming scason will shortly be com
pleted.

MR
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Dayvoyal, 5.Tube, Duo-
plex Cireult, Pre-logged,
Single Dial Control,
$300.00
Mahogany Vertical Type Desk
binet,  Gol rnamenta,

Pancl Hluminated.
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The Dayton
Fan & Motor Co.

Dayton, Ohio

ij For More Than 36 Years

Manufacturers of
High Grade Electrical Apparatus

IR
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QIR
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Daycraft, 5-Tube, Single Dial
Coutrol, $145.00. Leg Ped-
eatal, $20.00 Extra. Com-
plete with Pedestal, $165.00

Daygrand, 5.Tube. Single
Dial Control, $193.00
Drop Front Two Tone Ma.

hogany Csbinet with Room
for 1} Battecies

a

DNENNA

W

Duytonia, 5.Tube, Single
Dial Control, $300.00

Complete  with Al Batteries
and Clarger but No Tubces.
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Pooley Plant Operating at
Capacity 10 Meet Demand

National Campaign Includes Use of Women's
Magazines — Artistic Folders Describe and
Illustrate Line of Artistic Instruments
Puiwapeirnia, Pa, Augnst d—Although still

in the middle of Sununer it has already become

necessary for the Pooley Co., of this city, to
operate its lurge plant in this city at full cu-
pacity, duc to the lirge volume of orders al-

Pooley Model 1320 R-2

ready in band.  In other years it has been
customary for the Pooley organization to close
its factary on Saturdays during the Sunnncr
months.  Orders on hand this ycar lave made
it mpractical to lose this time and, thercfore.
the plant is working full capacity six days
week

B. R. Stauffer, treasurer and general mana-
Rer, reports that the entire line of Pooley radio
cabinets equipped with Atwater Kent radic is
going well. The Stuart style, known as madel
1320 R-2 aud illustrated herewith, has proved
onc of the miost popular numbers of this line.
This wwodel is a particylurly artistic piece of
furniture, incorporating all the Pooley qualities
of construction. It is made of English brown
mahogany or American walnwt with speeially
clected oriental burl, rosewood and walnut in-
lays. 1t is equipped with model No. 26 Awwater
Keny five-tube recelving set mounted npon the
Pooley patented sliding panel, which brings all
parts of the set inte view as desired. The
Pooley Co. has issned two attractive folders for
dealers’ use, in two colars, eight pages in sixc,
giving dctailed information of the varions
models of the Pooley Fall line. One folder is
devoted to Pooley radio cabincts, covering
models 1120 R-2, 1600 R-2, 1320 R-2, 1110 R-2,
and also Pooley radio tuble in Louis XVI

THE TALKING

style, known as model 1400 R-1. The new
Pooley radia prhonograph odel 1500 R-3 i
treated in a scparate folder where the many
fine polnts of this wodel arc deseribed in detail.
As the lady of the house is nsually the one
who scleets the furniture and as Pooley cabi-
nets deeidedly take their place among fine fur-
uiture, a large proportion of the natlonal ad
vertising campaign comducted by the Pooley
Co. will be planned to interest the lady of the
lionse in Pooley products. Several women's
i hiave been inelnded in the campaign
which will undoubtedly create a demand for
Pooley cabinets among the fair sex

New Sonora Automatic
Stop Device Patent

Frank Oberst Inventor of New Device, Patent
for Which Has Been Assigned to Sonora Co.

WASHINGTON, August 7.—A patent for a new au-
tomatic stop device for phonagraphs has been
assigned to the Sonora Phonagraph Co. by its
inventor, Frank Oberst, of New York. Among
the three claims covered by the patent is the
following

"In a sound-reproducing device having a
swinging touc arm, a turntable to carry records
and a motor to revolve sald turntable an auto-
miatic stop comprising a pivoting friction mem-
ber adapted to niake contact tending to ro-
tate said friction mcmber to cffective posi-
tion, mecans traveling with thc tone arm
and adapted to engage said pawl to cause it
to release said friction member and means to
hold said engaging member away from the tone
arm when the latter is in its initial playing posi-
tion.”

Radio-Phono Freight
Rate Decision Postponed

Advices From Washington Indicate That It
Will Be Handed Down Before September 10

Wasnineron, D. C, August 6.=Decision as to
the freight classification ta lie given radio sets and
radio-phonographs by the Interstate Commerce
Commission has again been postponed and will bhe
rendercd some time prior to September 10,

The question Is one of much controversy, the
trade ly opposing the classification
suggested by the carriers, which, it is claimed,
would materially increasc the expense of trans-
porting radio scts. Hearings were held before
Examiner Leo J. Flynn some weeks ago, at
which both carrlers and manufacturers (both
radio and pl h) presented i y rc-
garding the matter. Later bricls were present
ed by both sides, supplenenting the testimony,
and the matter is now being studied.

The National Musie Co., oi Hartiord, Conn,,
has been opencd as a branch by the Feinblum
Music Store, also of Hartlord,

MACHINE WORLD
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Eddie Peabody, B:;njoist,
Now Making Records

First Popular Numbers on Domino, Regal and
Banner Records Have Won Wide Favor

Eddic Peabody, one of the best-knawn ban-
joists i1n the country, 1s now making banjo
dance records for Domino, Regal and Banner
reeord These records invariably have a
vocal version by Arthur Ficlds, The first re-

Eddic Peabody
leases of this ncw type dance records have

won immediate favor. All the dcalers han-
dling these new olferings report unusual activity
and one retailer sold over 1000 of the Eddie
Peabody records the first week, The first of
the Peabody scries included such widely popu-
lar numbers as: "Ukulele Lady,” "Collegiate,”
"Yes Sir, That’s My Baby” and "“Can I See
You Tonight.”

Mr. Peabody plans to offer selections cach
month and these will be the most popular songs
of the current perfod. Under the arrange-
ments with the manufacturers the records are
to be widely exploited and accompanying each
release will be a window display and other ad-
vertising miaterial attracting consumer interest.

Frank Ste;ldman Chartered

Frank Steadman, one of tlhie pioneer retail
music merchants of Yonkers, N. Y., has becen
incorporated under the laws of the State of
New York, with a capital of $60,000. Incor-
porators are F. and F, and F. Steadman.

The Famnill Radie Corp, New York City,
has been granted a charter under the laws of
New York State, with a eapital of $50,000.

PROTECY YOUR RECORDS OY USING
THE QRIGINAL TEN TIME NEEDLE
115 N LBY CULPANTIID 10 PITTIN BECORD O MY PRONOLEAPT)

AeacracE OF

Tt Gl
30 WEEOL

Ieauy meumpre

P000R0 T Lt €outvavcur 10

orroLaaICones.

The Now Displey Ceso Helding 100 Packages Assarted

150% PROFIT
on WALL-KANE NEEDLES

The only needle recognized as the original 10-record
needle, established for over ten years, put up in
handsome displays that sell themselves.

WALL-KANE NEEDLE MANUFACTURING CO., In.

3922 14th Avenue

Special prices on

JAZZ, CONCERT and PETMECKY NEEDLES

Brooklyn, N. Y.
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For 60-cycle 115-volt altesnsting
current. Consumer Price. ., $47.50

For 25-cycle |15-volt alternating
current. Consumer Price. . .$52.50

PhilCO Socket POWGI’ “B”—Aeliminates “B” Batteries

Philco also builds a complete line
of Philco Drynamic Rechargeable
Storage Batteries for radio,

Philco Standard "B Battery—

a complete Adam-brown, mahog-

any-finish replacement for 90
volts of dry eells,

Consumer Price, $19.85

Phileo "A" Batteries in acid-
tight glass cases—for dry-cell
tubes, $8; 6-volt tubes, $16.

Philco "A™ Butteries in pan-
elled rubber cases, $14.85 up.

Phileo Radio Batteries are Dry-
namie—DRY but CHARGED.

Their life doesn’t start until you
pour in the eleetrolyte, You
handle them as casily as radio
tubes or Victrola Records.

Thousands of radio owners have been asking—"Why can't we use our
house current for radio power? Why can't we operate our radios as easily
as we operate our electric lights?'* Now they can!

Philco Socket Power "A" and Philco Socket Power "B" are the
answer. Used together they make radio operation so simple that a snap
of one switch does everything —turns on both "A" and "B" power and
turns on the set. No more expense for dry cells. No more thought about
battery charging.

Philco Socket Power “B" eliminates both dry cells and storage "B”
batteries. It rectifies, filters and smooths out the house current. There's
no hum—no distortion-no falling off in reception as in aging dry bat-
tertes. Once adjusted to a set it never needs changing. Cost of opera-
tion less than 14 cent per day.

Philco Socket Power "B has other revolutionary features. No fila-
ments in it to burn out—no high-voltage transformers——no ground wires
running to radiators or waterpipes—no moving parts—nothing to get out
of order. Assembled in an attractive Adam-brown, metal case. Can be
usad on any set.

& RADIO A AND'B’

FPriad® §ocket power
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Easy as
turmng on an

electric light

k// louch

of your finger
does everylhing

s

=

~Turns on both

Auni B power
~Turns on your
set

ansumer Price. $32.50

C
For 60-cycle, 115-volt alternating current.

Philco Socket Power “A”

—eliminates all thought of battery charging

Philco Socket Power "A" is a complete A"
storage battery tube sets. Plugs permanently into a light or wall
socket. Eliminates dry-battery replacements —eliminates all thought
about battery charging.

Snap a button and you get a strong, steady, hum-free fow of
power while your set is in operation. Snap it again and your power

power unit for

Philco Socket Power “AB”

For Radiola Super-fleterodyne and other
sets having 3-volt dry-cell tubes

Philco Socket Power "AB™” is a com-
bination of the ""A™ and "B" Power Units
built into one case—aad also controlled
by one switch. Cousts only one eent per
day in average service. No hum. Re-
ception at its best at all times. Auto.
matiec in operation. A touch of a finger
turns it on or off.

For 60-cyele, |15-volt alternating current,
Consumer Price, $65.00
For 25-cycle, 115 volt alternnting current,
Consumer Price, $68.50

¢ RADIO DEALERS — ™=

the Saturday Evening Post and in ‘ull-)Plge advertisements in the leading newspapers of the United States,
. S

is shut of—your radio is silent—and current begins gently feeding
back into the Socket Power from your lighting system.

Everything about the Philco Socket Power “A"” Unit is auto-
mat'c—so simple a child can operate it. Requires no attention what-
ever, except the occasional addition of water. Assembled in an at-
tract.ve Adam-brown, mahogany-finished case.

You can buy Philco Socket Power Units—also Philco Radio Bat-
teries- from your Jobber or Wholesaler at standard discounts. Order
now—or fill out the coupon below and mail to us.

Philadelphia Storage Battery Company, Philadelphia

| Phileo products will be d to the public  §
in a two-page advertisement in color in the September 19th issue of

Full-page adverti

this coupon and mail

S

in the Evening Post and large space in the mewspapers will be used
regularly through the Fall and Winter. Think of the demand this powerful advertising—backing so
remarkable a product—in bound to create. Order immediately from your Wholesaler or Jobber, or fll out
for complete details.

S




86 THE TALKlNG MACHINE WORLD v

—

Mld Summer Sales in the Cleveland Field
Source of Satisfaction to Live Dealers

Important Topics to Be Discussed at Forthcoming Conventlon of Music Merchants' Association of
Ohio—Unpreced sntsd Demand for Portable Instruments—Store Opened by E. E. Henshey

Creveraxn, O. Augnst 8 —July saley of talk-
ing machinecs in most of the Cleveland siores
were very good for mid-Smmmer.  The kalf-
prive <ales drive conducted Victor dealers
had a stimulating effect at o time when nor-
mally sclling machines is an uphill job be-
cause of the vacation scason.

The sale in Cleveland and northern Ohio was
miaterially aided by the Cleveland Talk
chine Co., the local distributing agene
used much mail order literature in getting n
direct touch witk retailers in Cleveland, Can-
ton, Akron, Youngsiown, Elyria, Sandusky and
~corcs of other smaller place<. H. ). Shartle,
head of the company, personally pointed out to
retailers  <elling  pofnts and cmphasized the

necessity of straight-ta-the-point newspaper ad-
vertising.

All previous gecords in sales of portable ma-
chines werc hroken by such dealers as the
Starr Piano Co., Wolfe Music Co., Wurlitzer
Co., William Taylor Son & Co. May Co. and
several of the leading furniture establichinents
which handle lines of machines and record

Henry Dreher Optimistic

"l consider the plano and talking machine
business a baronicter for the geueral condition
of business,” said Henry Dreher, head of the
Dreher Piano Co. and president of the Cleve-
land Musie Trade Association. "I would like
to add that during the past thirty days we have
sold more expensive grand piavos and high-

g machines and radio sets than fu
any other Ju 1 scorc of years. Medinn
priced pianas and other musical instrimcnts
are selling very slowly, but there scems to be
cat demand for tlic expensive lmstrmments
1 'mnn‘
Local Trade Visitors

Harry Franklin, a talking nmiachine dealer of

Detroit, was a Clevcland visitor July 28

R

I

Harry Thomas, representiug a tatking wa
chine honse of Pittshburgh, was a Cleveland
visitor the last week of July. He sald trade
promisrs o be gootl during the Fall in th

Smoky City.

Janics Gleason, salesman for the Vietor Talk-
ing Machine, of St. Lonis, was n recent Cleve-
land visitor.

Association to Discuss Vital Problems

Rex C. Hyre, sccrctary of the Music Mer-
chants’ Association of Ohio, announces that a
referenduin of several subjects by members of
the organization has decided these six problems
will be discussed primarily during the annual

ion at the Hotel Sinton, Cincinnati,

Ready to Serve You

Okeh and Odeon Records

Little Tot Records

Adler-Royal Phonograph and
Radio Products

Carryola Portable Phono-
graphs

Mastercraft Phonographs

Honest Quaker Phono Repair
Parts

THE BUEL DISTRIBUTING CO.

CLEVELAND, OHIO

has taken over the business of the Cheney Phonograph
Sales Co. and the Record Sales Co., both of Cleveland.

In experience, ability and knowledge of the talking
machine industry, the Buel Distributing Co. is ad-
mirably equipped to serve you well, for its executives
have been identified with this trade for many years.
The officers of the company are:

Tom R. Buel, President and Treasurer
Edw. B. Lyons, Vice-President and
General Sales Manager

We have selected a comprehensive high grade line of
phonograph and radio products which we fully endorse
and guarantee, and for which we assume full responsi-
bility. You can, therefore, use our service with absolute
confidence in its dependability.

Sleeper Radio
f.et us tell you more about our service

THE BUEL DISTRIBUTING COMPANY

1965 East 66th Street, Cleveland

Our line includes

Thermiodyne and A C Day-
ton Radio Receiving Sets

Ray-o-Vac Batteries

Budisco Storage Batteries

Dictograph Corporation
Products

Balkite Radio Power Units

Cleveland Loud Speakers and
Units

September 15 and 16

"The Future of the Talking Machine™;
"Financing of the Music Business,” "Overhiead
Coinpared to Volwne,” “How to Crcate and
Sccurc Trained Piano Salesimen and Musleal
Merchandise Salesmen,” “The Carrying Charge”
and “Bait Advertising.

The carrying charge will be discussed by
talking machine dealers. Among other sub
jeets which sonie of the associalion mcmbers
favor are "The Copyright Licensc Problem™—
now belng cnforced against retail buyers of
shect musie, player rolls and phonegraph rcc-
ords. Mutual fnsurance, frefght rates of talk
ing machines and other musical instruments,
and radio discounts will also come in for thcir
share of discussion. Mr. Hyre is busy getting
his annual “Year Book” for the convention, The
book will contain the officers’ reports

More talking machine dealers than usual are
expected at the Cincinnati convention. A dele-
gation from Cleveland—members of the Music
Club which supplanted the old Talking Machinc
Decalers' Association of Northern Ohio—will at-
tend

Genola Phonograph Popular

The General Phonograph Mfg. Co., of Elyria,
0., reports the manufacturing line fairly active
for mid-Summer. The little Genola, made by
this concern, is popular in places where the
cheaper lines of talking machines arc sold. As
a nursery anwsement feature the Genola holds
a high place among toy A. G. Bcan, presi-
dent of the company, rccently hecaine one of
the three principal owners of the Bishop & Bab-
cock Co., a $4,000,000 soda fountain equlpment
manufacturing concern whese mnain factory and
sales offices are in Cleveland,

Adler-Royal Line in Favor

The Adler-Royal five-tube neutrodyue radio-
phonograph, modcl E, is finding much {avor in
northern Oliio. Efforts to obtain new retailers
in this section are wnccting with apparent good
suecess. The Adler-Royal modcls are regarded
as exyuisite pieces of calinct workmanship.

Bright Brunswick Outlook

The Brunswick-Balke-Collender Co's Cleve-
Iand office reports prospects for good orders for
Brunswick Radiolas dnring the early Fall
months. Many orders for the niast expensive
type of radiolas are belng Looked und dealers
throughount northern Ohio report umnerous in-
quiries from prospective purchasers who will he
in the market after the first of Septemnber.

The Wright Music Co.'s new University
Circle store reports a good call for super-
heterodyne radio sets,

The Wolfe Music Co.'s ju{y sale of portable
talking miachines was the biggest cver scored
in a single month.

Elmer E. Henshey Opens Store

The new music store of Ehner E. Henshey,
Elyria, O., is well supplied with talking 1a-
chines and records. He is at 650 Lodi street.

He forinerly wanaged the Elyria Starr brauel.
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A News Element of the Music Trade Conventions is Dramati- _G‘;"R_f)“;”__f";".\_h'\——__ 1

weuy whl Gulbranaen [

cally Presented to the General Public Through The Saturday E

: . y Eve.
ning Post of August 15th. An Exceptional Opportunity for Local
Tie-up and Demonstration by the Gulbransen Merchant.

.z

Those who stopped in the h;llway to listen did

not know that he was playing her accompaniment

without touching the keys!

HAT morning one of the visi-
tors at the Music Trades Con
vention was playing roll music
on the Gulbransen Reglster-
ing Piano with all the expres.
sion of a brilliang pianist
yet this man could not tell one note from
another on a piece of sheet music!

His audicnec sat and listened in amaze-
ment g them ici
and dealers in musical instruments.

It was a thrilling revelation— this instru-
ment on which ean be played roll music
with all the SclfExpression—the Personal
Touch—the vanety of Tone Volume —that
hand-playing has.

Yt there are actually thousands of people—prople
unable to read sheet musie—1who play the Gulbran-
sen casily and inspiringly. And you can do the same.

Your Undiscovered Talent
You ¢an play the introduction to a ballad or an op-
eratie aria as n musician would play h —lively nt first,
then slowly ns you ncar the words, then pausing for
the singer, then subduing the melody to a whisper.

The voealist carries the air. The piano plays only -

the aceompaniment, usually In the bass or lower reg:
ister. You ean do this on the Gulbransen, regnrdless
of the melody notes that are cut in the roll.

Notes accented, notes subdued, notes sustained,
tone volume varied, and melody notes amitted enteely of
you wish, leaving these notces for the voice or violin.

On the Gulbransen Registering Piano, you can play
only sueh notes as you choose-—bnss or melody alone,
or both together—and play them with your Touch—as
{n playing by hand.

You can play a piano solo correetly, aceenting the
melody or the chords.

Youeanplay dance musiein perfeet time and rhythm.

There are many who play the Gulbransen excep-
tlonally well. Who play aecomparuments for noted
artists, but always by roll on the Gulbransen. They
play for artists who would not tolerate the “meehani-
cal” playing of ordinary player-pianos.

Do you wonder that the first time people play this

It happened at the Drake Hotel, Chicago

during the National

Music Trades Convention in June
-

And now anyone —without previous training

—can do the same at home
A Y

You can play roll music on the Gulbransen

Registering Piano with the same

control of the Keys—the same selective Touch

that a pianist has in playing by hand

beautifully toned instrument they ask, as was asked by
scores of musical folk at the Drake Hotel:

*How can roll music be played on the Gulbransen
equnlly as well as music played by hand?"

The Answer is Personal Touch
Personal Touch—selective touch- -self-expression—
control of keys, as in playing by hand—that is the
missing ate thot A. G. Gulbransen com nibuted to roll
playing.
Haond-playing had it. Player-pianos did not. So un-

Price the Same the Nation Over
Pay as Convenicnt

Gulbernien planos are sold a1 the same eash
price, freight prepaid, throughour the Unlred
Siarea. We stamp this price on the back, where
you can read Ir. And Gulbransen deolers are pre-
pared ro deliver any modsl, Grand or Uptlahr,
for & small cash pavmeni —balance to sult the pur-
chaser. A resronable sllowance will be made for
your present plano, #f you own one.

Four Uprlght Models—Community, $450, Sub-
urban, $530, Country Seac, $615, White Houre,
$700; Siraight Grand, $785; Reglucring Grand,
25, .

"€ ot o

GU LBRANSEN

The Registering Piano
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play do.

Mr. Gulbransen had spent a life-time in
making fine musical instruments and be-
licved there must be a way. At last he dis-
covered it, and gave it to the world in this
masterful ereation—the Gulbransen Regis-
tering Prano.

This art, that enables you to play with
the same expression as though you touched
the keys, distinguishes the Gulbransen Reg:
istering Piano from every player-piano in
existence.

Yet anyone can play it—you, or the unex-
pected guests who dropin of an evening.

Your home will be known for its enter-
rainment and eharm if you own a Gulbran.
sen— Grand or Upright. And when alone you will
always have the companionship of music—=musie you
can play yourself, to suit your mood.

FREE—color-illustrated Book de luxe
“Your Unsuspected Talent—
Its Discovery and Enjoyment””

Playing the Gulbransen 10 minutes at any Gulbran-
sen show room willgheill vou with a realization of the
glorious gimes you can have at home with this instru-
ment. Won't you accept our invitation to try it?

Only mail us the coupon and we'll send free our
de luxe color-book—*"Your Unsuspected Talent=Its
Discovery and Enjoyment“—and the address of a
nearby Gulbransen show room where you can see and
ery all Gulbransen models. Mail us the coupon now
before you forget.

SEND THIS COUPON
o Gulbransen Company, I2 Chicago Ave., Chleago
for Color-Tlluscrated Book Do Luxe

*Your Unruspected Talent— lts Discovery
and Enjoyment”
Name__ —a—
Address,

Cigy. State.

D Check hete If you own a plano and we will send
you form cnabling us o cstlmate value,




Easier to

Sell every
Radio with a

Sonora Speaker
because —

every resonant
note musically
wells from its
seasoned wood
tone chamber
with all its
original beauty.

DelLure Speaker witl bal
onced armatuec and
diatbraom repeoducing unit

» $30

Stondard  Speaker cith
odjmslabic  clretro - m
netic  reproducing

§m: mmun:n orquA iz
Sonora Phonograph

Company, Inc.
279 Broadway New York City

Makers of Sonora Phonogrophs, Sonors
Radio Speeckers, Reproduccrs
and Soneradios

Expor ead Canadian Distributor:
C. A. RICHARDS, Inc
279 Broadway New York City
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Addmon to the Atwater
Kent Factory Completed
New Plant of Manufacturer of Atwater Kent

Radio Sets Equipped With Most Modern Fa-
cilities for Radio Production Obtainable

Pustaneetiia, Pa., August 3.——The latest ad-
dition to the large factory building of the At-
water Kent Mfg. Co., of this eity, lias been en
tirely completed and is now occupied by vari-
ous mannfacturing departments. This latest ad-
-dition covers three acres of space and was the
last remaining unit neceded to complete the
architect's great plans for this remarkable fae-
tory building.

The ocenpation of the new scetion was an
anspicious oceasion for Atwater Kent cmployes.
fu one section of the new building a full-sized
stage had been erected with all the nccessary
scenery and settings, and 2 full afteruoou's per
formance from oue of the local vaudeville
houscs playing a prominent cireuit was given.
Following the entertaimmnent the employes were
the guests of A. Atwater Kent, president of the
company, at dinner.

The new addition has been equipped with
niodern machinery for cach speeific purpose,
many pieces of which were evolved from the
expericnce of machinists in the Atwater Kent
plant,

The new scetion of the Atwater Kent fae-
tory lhas a bascment which Is ta be used for
starage purposes. As this big factory, in spite
of its tremendous production, is behind in &ll-
ing its orders this section as yet has not becn
mnade use of and it would seem from the heavy
orders being reecived daily that it would be a
long time before it would be possible to stock
merchandise.

DeForest Radiation Pre-
venter Scores in Trade

The DeForest Radio Co., Jersey City, N. 1.,
is achieving considerable success in the intro-
duction of its radiation preventer which con-
sists of a sinall cnclosed Bakelite case about
the same dimensions as an ordinary tube socket
and which thc company states not only pre
vents radiation but sharpens the tuning of the
set as well as making its scnsitivity to weak
signals fully Aty per cent greater than before.
The device, which is small and inexpensive, is
applicable to all types of oscillating receivers.
It was perfected by the radio engincers of the
DeForest Radio Co. under the personmal diree-
tion of Dr. Lee DeForest.

Broadcasting Station WMCA
Awards Paragon Radio Set

“The Bright Lights of Broadway™ is the ap-
pellation under which Leo Friedman, well-
known music man and one of the directars of
Radio Station WMCA, presents a midnight
show cvery Wednesday in which celebrities
from every branch of thc amusement world
appear before the microplione in the studio
atop the Hotel McAlpin, New
Through the co-operation of the Adams-Mor-
gan Co., fnc, of Upper Montelair, N. J., sev-
cral Paragon recciving sets were donated to
Mr. Friedinan, who lias been conducting vari-
ous features within the hour of entertainment,
which often runs into longer periods.

By special arrangement with the Western
Union Telegraph Co. for rapid trausmission
in conmcction with the program of July 1,
more than five thousand contributars sent
telegrams.  Vincent S. Dejenthis, 149 Bay 13th
street, Brooklyn, was awarded a Paragon set
on this oceasion.

Unusually brisk business 1s featuring the trade
in Mcmphis, Tenn.

York City. "
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lLSLEY’S GRAPHITE PHONO
ST s~ Y7 SPRING LUBRICANT
Ilsley's Lubricant makes the Molor make good.
In pteoured in the proper conamiency, will no run
out, dry ui come elicky or rancid. Remains in
. s final form indefnitely.

ut u

l
p i 1, 0-pound cane for draters
IR e

4-auguce eans 1o
retail a1 2§ cents cach under the itade name of
EUREKA NOISELESS TALKING

MACHINE LUBRICANT
« for speciol prodontion to jobbers

ILSLEY-| DOUHI.EDAY & €0, 229-231 Frout S, NewYock

National Ad Campaign
Launched by Cooper Corp.

A’ and "B" Battery Eliminator Coming In for
Wide Publicity in National Campaign

The Cooper Corp., of Cincinmati, manu-
facturer of a device that delivers both “A” and
“B" eurrent from the light socket, recently ran
a full page advertisement in the Satnrday Eve-
ning Post. This is the first of a series of na
tional announcements which have been pre

Cooper Battery Elminator
pared in order to educate and scll the Cooper

A" and "B" to consumers.

The Cooper instrument utilizing the cirrent
of the ordinary 110-volt sixty cycle house
clectric circuit, supplants both *A” and "I
batteries and may be used with any type of
radio set scgardless of the uumber or kind
of tubes. Prior to bringiug out this product
the Cooper Corp. carried out ¢xliaustive tests
of the device for over a year. With its first
national announcement the Cooper “A” and
“B” have reaclied quantity production. Among
the outstanding merits of this deviee is the
absemee of power line noise. Hum has been
cfectively disposed of by patented filters

The installation of the Cooper "A™ and
requires no speeial technical ability. The at-
tachment requires no morc time or inconveni-
cnee thau used in making battery connections
Onec the rheostats are set for the eurrent re
quircments of a set, the voltages in “A" and
B cireuits remain fixed for all time, without
readjustinent or repair ever being necded. The
operating cost is low. It has been estimated
that the cost of running a five-tube set for a
full evening would be five cents.

The Cooper "A" and "B” is housed in an
attractive metal case finished in crystallinc
enamel. It has rubber feet which permit its
being placed on a highly polished table or other
wood service or it may be located in the bat-
tery compartment of the average radio cabinet.

Buys Stock of Meriden Firm

The entire stock of the Musie Lovers' Shop,
Meriden, Conn, has been purchased by John
Fearnley, proprictor of the Fearnley Musie
House, also of that city.

AUTOMATICLID SUPPORT
. Finished in Nickel and Gold

Samples on request

Potnted Dee. 9. 1910 2. 101
Nev. T, Tt e “Appiled.

The Most Dependable Lid Support an the Markel

Star Macbine & Novelty Co., "'l amia s """
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WhO said the first
million was the hardest

ﬂ LITTLE over a year ago nobody used a URECO Radio Tube.
Because there weren’t any.

We started making URECO Radio Tubes July 15th, 1924. Today radio
fans throughout the country are using 1,175,000 URECOS. We passed
the million mark June 30th of this year. A mighty fast first million!
And we're sailing fast on the second million. Tomorrow there’ll be 3,500
more URECOS. The next day another 3,500 more. That's the way
they’re producing—and selling!

Why?

The answer is built into the tube—Power, Sensitiveness, Stand-up Quality.
The jobber who's in the business to stay—he’s the fellow who lines up
with URECO, because he wants to handle a tube that will keep itself
sold and make new friends by actual PERFORMANCE.

Every URECO Radio Tube carries a printed guarantee of efficiency.
Either the URECO makes good, or we do.

radio tubes

O b
O
/ United Radio & Electric Corp.

424 Central Ave,, Newark, N. J.
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Dealers From \Vnsconsm and Illmons
View Music Master Line in Milwaukee

Meeting Helt_l Under the Auspices of the American Radio Equipment Co. Proves a Huge Suceess—
Heavy Ordering of Fall and Winter Stocks Featured the Event—Business Combined With Pleasure

MrwAUKEE, Wis., August 3.-Onc hundred
dealers from the State of Wisconsin and north.
ern Illinois asscmbled at the Milwaukee Ath-
letic Club in this city on Friday, July 17, to
view the new linc of radio prodnets manufac-
tured by the Music Master Corp., of Philadel-
phia, Pa.  All arrangements for the exhibition
and the cntertainnient of the visitors were
made by the Amcrican Radio & Equipment
Co., 49 East Water strect, of this cily, who are
Music Master distributors in this territory. The
exhibit was the first of its kind licld in this sce-
tion of the Middle West and D. Weeks,
president, and Harry M. Hahn, vice-president
of the distributing firm, report themsclves as

T isn't possible to es-

timate how big is the
market for the Cooper
A-nB. Right in your
own community hun-
dreds are ready to buy
the device that does the
work of A and B Batter-
ies—without wearing
out or running down—
without acid or noise.
And there never is need
for recharging or re-ad-
Justing.

You may want
to think it over

The Cooper Corporatwn, Cincinnat, Ohio
Founded~ 1904

COOPER
¢ o A-n"B

Radlo Battery Eliminator

being well pleased witli the namber of dealers
who attended and the large number of eontracts
whicli were placed at that time for the Fall and
\WVinter.

The gathering was opencd by a Inucheon at
noon, and the business scssion followed  Mr.
\Vecks addresscd the retailers, ontlining 10
them the business poliey followed by the Amer-

af his firm1 and gave to the dealers a graphic
picture of the plicnomenal growth of Music
Master products, Three and onc-half ycars ago
the Philadelphia irm manufactured onc inodel
lond speaker, and during the intervening spac
of time the line Iras been inercasced until it now
embraces a varicty of radio recciving scls, loud
speakers, tubcs and batteries.

Mr. Williains was followed by C. k. Miller,
vice-president of the J. H. Cross adverticing
ageney, of Philadclphia, advertising connsel ol
the Music Master Corp. Ar, Miller, in his talk,
dwelt chiefly upon the Musie Masier advertis-
ing campaign, pointing ont to the dealers that
lhf appropnanan is covcring cvery consumer
of valuc, and that Music Master ad-

ican Radio & Equi nt Co., hasizing the
fact that his firm confincs itself to a strictly
wholesale business, ercditing the dealer in
thase rare instanees where a sale is made to a
retail customer” He then introduced Fred D.
Williams, Philadclphia sales ntanager of the
Musie Master Corp., who outlined the policy

vertisements will come ta the attention of cvery
reading family in the United States. He eiled
the city of Milwankee as an cxaniple, showing
how its 106,000 families arc completely covered
He also pointed out the large nnmber of bill-
boards which arc being used as dcaler helps
throughout the country and which arc con-
stantly bringing Musie Master products before
the buying publie.

The exhibition held for dealers by the Amer-
ican Radio & Equipment Co. forms a part of

Radio never had a prod-
uct that held such timely
interest for everybody,
such eagerness to buy.

The dealer with viston
has long expected an ef”
ficient successor toradio
batteries. He knows its
immense possibilities—
1ts certain profits,

If you are such a dealer
write to us. You'll find
4 splendid dealer deal

but get the
details now.

AVY FICAND BOUN, 1NE,

an aggressive ten weeks' campaign which this
jobbing firn has Inaugurated on Music Master
products since the middle of Jaly. Letters
window prints and other direct by niail matter
have been forwarded cvery weck to dealers
thronghout the State of Wisconsin. Accord
ing to the cxceutives of the firm the drive is
meeting with splendid results, which tend 1o
instill confidence and enthusiasim in the trade.

Striking Pubiici?y?n
New Jewett Receiver

To Be Distributed Through Authorized Whole-
salers to Franchised Dealers—Departures in
Design Result of Wide Experiments

The Jewett radio reeciver, the recciving sct
announced rceently by the Jewctt Radie &
Phonograph Co., Pontlac, Mieh., is the subject
of a very striking color advertisement published
in this issuc of The World. The set is artistic-
ally displayed, bringing out cffectively \he
beauty of the cabinct design and its many dis-
tinctive features. This advertiscment also pre
sents an interesting message from E. H. Jewett,
president of the company, who points ont that
the Jewett recciver and all other Jewett prod-
uets will be <old only through authorized Jewett
distributors. There will be approximately fifty
of these distributors in the whole country, onc
to cach important trading eenter. These dis-
tributors will scll only to autherized Jewett
dealers and there will be osly one of thesc
dcalers to each retailing neighbarhood.

Referring to thie constructional fcatures of
the Jewett recciver, an official of tlhic company
sald: “Our set is & five-tube tmed radio fre-
queney, two radio dcteetar and two audio. The
highlights are eoncentsated in the spceial audio
frequency amplificr system All tube noises are
climinated and absolutely no distortion is intro-
duced to the wave form. The only current flow-
ing through the telephane or loud speaker is
supplicd by the actual variations in the laat
tube plate circuit without the wsual large cur-
rent fronr the ‘B‘ battery.

“The mechanical design introduecs 8 nnmber
of departurcs from the ordinary. There are
two controls, one on either side of the pancl
with 2 voltincter in the eenter. A navel intro-
ductory imnprovement is a pilot light which
lights autoinatically when the set is in opera.
tion. The set will be made both in desk angd
console models; the latter being sclf contained
with the Superspeaker buflt in.*

The Jewett sct was cightcen months in proe-
css of building, and while it is the result of
the efforts of the complete engincering staff,
the bulk of the thought and work behind it
is credited to Edwurd H. Clark, onc of the lab-
oratory group at the main plant at Pontiae,



Aucusy lS 1925

Stocks Bemd Moved in the Rlchmond I-‘leld
in Preparatlon for Better Fall Business

Drives on Victor Reduced Price Models Cleaning Out Warerooms—Corley Co. Appoints New Deal-
ers—Pathe Exhibit at Semi-Annual Furniture Show Aitracts Attention—Other News of Month

Ricnvonn, Va, August S-Response of the
Smnmer trade to the drive of Victor machincs in
this territory has been most gratifying, acconl-
ing to dealers. ‘I'he
from the starl, althongh it was somclhmg new
in the talking machine linc. Al the stores
have been featuring the <ale, nsing window as
well as newspaper advertismg space liberally in
boosting it. Sales of records have heen greatly
slimulited since the drive got nnder way, busi-
ness in this line being far in excess of what
it was at the corresponding period last vear

Discuss Fall Plans

Execntives of The Corley Co, this city, went
to Camden, N. |, carly this month for a con-
ference with executives of the Viector Co. with
veference t3 d'stribution plans for the Fafl. In
the party were Frank . Corley, vice-president
and general manager; Fred R. Kesswich, whole-
sale manager; H. C. Lakhard, secrctary, and
G. W. Grecuer, treasarer,

Louis 1. Dunn, of the whelesale depurtiment
of The Corley Co., has left for Chicago to take
a course at the factory of the Cuble Piano Co.
He plams to be there abont three months, His
principal object in taking the conrse is to qualify
hitnself in the piano line. Heretofore he las
been specialicing in the talking machine end of
the business. The company, it nnderstood,
plams to place him 1n charge of one of its
branch stores sooner or later and consequently
wants lim te Dbe thoroughly familiar with
pianos as well as phomographs. Mr. Dunn is a
young man of the alerl, progressive type, and
his iriends Delieve that he has a big foture
aliead of him in the musie bnsiness.

The Corley Co. annoumces the appointimeat

of the following mew dealers:  Thowmas Mer-
cantile Co.. BInff Cily, Va. and Pawell lirox
Boykins, Va

Major A. Vivian, veteran salcsman for The

Corley Co., went to New York lhe early part
of August lo mect Mrs. Vivian when she re-
torned fromn a trip abroad. She spent inost of
her time overseas visilmg relatives in Scatland
Palhé Exhibit at Exposition
Goldberg Brus., distributors of P’athe¢ and
other machines sold under Uheir vwn brand, had
quite an attractive exhibit at the Semi-annual
Furniturc Exposition held at High Poinl, N
recently.  l.cRoy Goldberg, a member of Ul
firm, and €. G. Newiman, salesiman for the housc
covering North Carolina territory, attended the
exposition. Goldberg Bros. reporl fhe appoint-
ment in July of Lwenty-six new dealers in their
territory, which cimbraces maost of the Sonth
Atlantic States. DBusiness, they <ay, is running
somewhat ahead of last Summer, being 25 per
cent belter in some parls of the territory. The
bulk of the tradingis in popular-priced machines.
Starr Co. Closing Local Headquarters
Ihe Starr Co i» closing out its distributing
office al Rielmoud, whieh has been handling
business im Vieginia and West Virginia and the
two Curolinas. The officc was in charge of
. Wallace Carner, who died scversl months
Both pianos and phonagraphs were han

ago.
dled. Hereafter dealers in the territory will
order direet from the factory. Aiss Eleanor

to Mr. Carner, has been in
charge of the Richmond office since his death
She is nndecided as to her plans for the fntpre,
Bright Outlook in Carolinas

I the Carolinas farmers lave been fartnnate,
svasoniable rains laving prevailed thronghout
the Sonuner.  As o resnlt they lave Jine to-
bacco and corn crops, and Lhe cotton crop is
considerably more promising than it was a year
ago.

Sonie dealers in Richmond report colleetions
not so good as they wonld like to see them.
The fact that more people than ever before have

onc on vacation trips this Suminer is another
reason for coflections being below par,
Interesting News Gleanings

Walter D. Moses & Co., Victor dealers, re-
cently sold a $75 poriahle 1a a woman missi
dry retnrning to her field in Japan. In addition
she bought $50 worth of records. The ma-
chive and records were expressed lo Japan and
were due to arrive there ahead of her

Radio bisiness liere is expeeted to he greatly
stimnlated when the big new broadcasting sta-
tion of Larus Bros., tobacco manufacturers, gets
down to work. The stalion is beiny erected at a
cost of $125000 and will be ready for business
within the next month or two.
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store of the Colunhia Furniture Co., which
handles bolh radio and phonograph lines, was

scheduled to be held seme time abont the
middle of August
W. 7T. Davis, specia]l representative of the

Victor Co., called on the trade here recenily
He is always a welcome visitor in Richmond.
Louis F. Gruner, manager of the Biggs Music
0., has returnced from a pleasant vacation trip
1o Ihe Hermudas

Opens Long lsl;n-d Branch

A braneh store carrying p-anos, phonographs
and radio has been opened recently by Gimbel
Bros,, New York, on West Main street, Patch-
ogne, L. I. Ben Lax, whe has charge of the
four Gimbel Bros. stores on Long Island, is
managing the branch

). Winfield Curry has been admitted into
partnership in the music business operated in
Lakcport, Cal, by his father, J. W. Curry

Formal opening of the beantilnl remodeled

Get this Book at Once
It Means Real Profit

Sell the Speaker
That Will Speak
For ltself!

YHE wiest lielpfil onil intensive cooperation is

rI given dealers who corry the Bristel line. The

Bristol Prospectus, shown oliove in mintoluse, con:
1ains the tmnplvle wlim.

Regular M ing anple

space in Saturiloy E\-emng l’os(. Lnlcruvy Digest and
nn will reach cvery rorncr
Win-

leoding Tradle I'ul
of Amerirs. The Bristal handowe. large
dos Display in full rolor i» o genaincly new
Striking Coumier Signs. Beoutiful Booklets,
Ads” fer windews anil all dealvr helps ore pictured
ond descrihed. Sew it awl know just how we will
help.

Dealers who ore olivr yuality irade und quirk tu
overs slioull stuvk the greal Bristol Line now!
seoson it heve.  This big Bristol book, pape
Hixld inclies, will e senl you on opp!

Four Bristol Models

Three Horn Type ond One Cabinel ke up the
Bristol Line. remiling at $15.00 to $30.00. Brisiol
Andiophone Loud Speokers excel in the reproduction
of the notural tone quality of vocal or instrumenial
music.

The “Voice” of the Audioplione is not a mere
‘phone uait in a horn but a highly developed electro-
mnxurllt device. Models “C" (the “Cabinet”) and
ore equippes with the new Bristol "Super Unit”
which contuins o specially designed iliaphragin of
hroad pitch range ond reproduces with equolly plens-
ing velume unid clarity, lth law and high pitched
notes.

The

Send for Bulletin 3025-8S for full deseriptive maiter.

THE BRISTOL COMPANY

WATERBURY, CONN.

BRISTOL xseve

BRISTOL 5

RECO|
~INS:

Loud Spealer

BRISTOL

AUDIOEMONE

Loup SPEAKER
x\D\'L(R'l'I_SI.\(.
WA

Sall o/’ 925’/7

Represented by Branches in
9 Principal Cities
Bustom: Old Kouwlh Midg.

Falladelphin: Whienrr Bdg.
Birmingham:  Ace-llerakl Widg,
Chlengo: Monsdnock Block
New York: Il Liberty St
Pltishargh: Frick dg.
Detrolt: 1ok Wide.

Bt loutv: Donlmun's Hank lilig
Son Francisco: Kinho Bldg.

MODLL R

The Now
Mack Velvet
Slhered

Tuw Piteh Sucsker
Mat-Finlsh Base Wilh
Uveoralton, $26.00
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All Fact(;rs_ of the

Trade in Kansas City

Are Making Extensive Plans for the Fall

Increase in Trade Over Similar Period a Year Ago

—Portable Instruments Are Favored by Buying Public—Jenkins
e B b O

Kaxsas Ciry, Mo, August 6.—The usual sea-
«onal conditions are in order with cxcellent Fall
prospects. Tuly, as a month, was slower than
June, but in comparison with a year ago sta-
listics show an incrcase in trade for this terri-
tory. Consequently all sorts of plans are in the
making for a good Fall and Winter.

The subject of paramonnt importance at this
time is vacations. Two-week periods and three-
week periods are being snatehed at entliusias-
tically by employer and cmployed alike and
every sort of enthusiasm comces back to the
home office as to the sizes of fish, dearth of
mosquitoes and depth of coals of 1an.

Portable Radio and Phonographs Favored

Portable radio and phonographs are a con-
stituent part of luggage of vacationing deal-
crs as well as their customers, which appears
1o be the biggest argument in favor of the in-
struments. Conscquently the demand for rec-

Plaz; Mu;;CO. Appoi

and Bright Fall Outlook Are Basis for Optimism
Installs Audaks

ords is great and they are selling with aw
impetus unknown in previous July months
Light wusic and the single disc Rcd Seal Vic-
Lor records appear to be the leading sales ftems,
pricc and dawee mwsic being the factors in ne
tiating these sales.
Band Concerts Educational

The programs of the Kansus City Munieipa
Band have been influential in the ercation of
musical interest in a great many people, for the
typical andicnee is that of familie Dealers of
the city are confident that the musical interest
started by training in the public schiools is
manifest at the public concerts and that indi
rectly the results should be feit in the music
demand.

Vietor Sales Campaign Successful

The sales campaign to sell Victrolas as con
ducted by the J. W. Jenkins Sons Music Co.
has been successfnl for the period of several

nted

\Vholesale} t_o

the Music Trade of Ansco Cameras, Etc.

New Distributor Emphasizes Value of Such a Product in Bringing People Into the Store—A Profit-

Building Sideline—Sales Drive

Under Way to Introduce Photographic Line

Ansco Photoproduets, Inc, the nationally
known manufacturcr of Amnsco ecameras and
phiotographic films, has appointed the Plaza
Mausie Co., 10 West Tiventieth strect, New York
City, as a distributor to the musie trade. The
Plaza Co. will be enabled to supply musie re-
tailers with Ansco photo-products at manufac-
wrer trade prices.

The sales depariment of the Plaza Musie Co.
has arranged a sales eampaign in order to prop-
erly introduce Ansco goods, their inerits and
sales possibilities. A departmient particularly
devoted to the exploitation of these products
will ecarry out the details of the campaign and
be prepared to render service to merchants in-
terested in cameras and films. Catalogs, price
lists and consumer litcraturc are available upon
requcest.

The Plaza Co. has pointed out that the in-

While it is true that the Suminer months bring
out the greatest use of these products there is
an all-yeag-round deinand. This has been par-
ticularly noticeable in recent years, duc to the
great popularity of the automobile, whieh lures
millions of people to the outdoors in all sca-
sons. The public interest in athletic amd other
cvents also is a means of ercating sales for
cameras and films. Ansco Photoproduets, Ine.,
comprises a complete line of box and folding
model cameras the retail price of which ranges
from $1 to $75. Same months ago this firm
introduced a dollar camera which has had wide-
spread popularity. It produces clear prints in
miniature size and probably is the easiest meth
od of inducing the average person to beeome
a camera cnthusiast. The use of this dollar
Ansco undoubtedly creates a sale for larger
models after a scason’s usc. The
e

other oul-
of the line include automalic

lercst in photography is not a 1 one.

Concerning

BURGESS

tising

E unique position of esteem and confidence

H
Toccupied by Burgess Radio Batteries is a
natural development of the conservative policy
which has characterized the manufacture, adver-

and sale of Burgess products.

OFf interest, perhaps, to the thinking battery buyer
is the fact that no Burgess product is advertised
or sold until its merit has been proven. not only
by our own rigid tests. but also those of the fore-
most radio engineers, manufacturers and experi-
menters in the country.

Through friendly criticism and suggestions, to-
gether with extensive research and engineering by
the C. F. Burgess Laboratories the efficiency of
Burgess Batteries has increased to a degree which
we believe is not equalled elsewherc,

BATTERIES

Ask Any Radio Engineer

BURGESS BATTERY COMPANY

Engineers -  DRY BATTERIES Muanufacturers
Ilashlight Radic - lgnition -  Telephone
General Sales Office: Harris Trust Bldg. Chicago
Laboratories and Works: Madison, Wisconsin

BRANCRES
New York Bosion __ Kansas Culy Minneapolis
Washington Pitisburgh . Lous
IN CANADA
Pranisl Niscama FALLS ann WIN®
Tiranches: Torunie - Montreal ¥
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weeks while it lias been in operation.  The
city hias been divided into territories each one
5 which is put in the hands of a salestnau who
makes a complete canvass of this territory.
Six new salesmen have becn taken on sinee
the plan has been in opcration

Eight Audaks Installed at Jenkins'

The record department of fenkins' has just
installed eight of the Audak system bootls,
with the result that the establisked customers
of the departinent are interested in the system
and in trying it ont seldom fail to find, also,
a record that they cannot do without Red Seal
Victor records at the new prices are very good
.ellers, while light popular music is in demand
wore than other types during the Suinmer
months

Chiarles A. Renie, formerly with space in the
Smitl, Stroliber, Barnes Piano Co. store is
now located on the ground foor of the W. W
Kimball Co's offices. Mr. Renic has the ad
vantage of larger display space in the store and
window fronting Grand aveune; he reports that
for the Summer montlis the demand for the
smaller instruments has been tremendous with
Larmonicas and ukuleles in the lead. Mr. Renie
is well known as a eollcetor of rare violins.

and semi-automatic Anscos which wind the
film. The film line of this company includes
sives to fit all roll-ilm eamcras

The Anseo Co. was established in 1842. It
liolds many original patents and its products
have frequently taken gold medals at national
and international expositi Stocking eameras
and filins by the talking machine dealer is an
avenpe of sales and has already been profitably
carried out by many dealers. The offering of
such products and service through a music dis
tributor should make pessible an enlargement
of tliese activilies, bringing many people inte
the storc who otherwise would nat become
known to the dealer.

Si.\;leen-Pag_e— Folder
Features Two Radiolas

Radiola dealers are using to excellent ad.
vantage a very aftractive sixtcen-page folder

Radiola
Portable
SuperHeterodpnes

A
Artistic Radiola Folder

cflectively illustrated amd featuring the mew
Radiola 24 and Radiola 26. Over two-thirds of
the spacc is devoted to illustrations in orange,
green and black, reficcting vacation enthusiasm
and its adaptability to the sale of thesc popu-
lar Radiolas.

Buys Partner’s Interest

Dugues~e, Pa., August 6. _Annguncement has
been made recently that W. F. Allen has pur-
chased the interest of his partmer, J. M. Spada,
in the piano firm of Allen & Spada, 49 North
Virst strect. Mr. Spada was forced to with:
drasw from the business due to ill health.
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POWER

Electric Radio.

THE ONLY ELECTRIC RADIO

That works on either

AC or DC House Current

Just Plug-in
”fj%%?\b"rf%

%ﬂ lﬂ\ﬁz 4

NO ATTACHMENTS

NO RECTIFYING TUBES
NO TRACE OF HUM

NO AERIAL OR GROUND

NO TESTING OR BATTERY
CHARGING

NO MORE BUYING A, B or C
BATTERIES

The Power Electric Radio

Comprises 4 Different Models

The Standard - Model No. 160
‘ Console Type - - Model No. 235
} Console Type - Model No. 300

D°M ﬂ‘ The Phono Radio Panel, Model No. 145

GUARANTEE

Every set is fully guaranteed against
electrical and mechanical defects.

Power Electric Radio offers the progressive merchant a new line of radio receivers,
the ultimate in Radio Engineering. Power Electric Radios are embodied in beau-
t.ful cabinets, self-contained, with the latest type built-in loud speakers, acousti-
cally perfect.

Send for Literature, Distributor and Dealer Proposition

Manufaciured by

ARGUS RADIO CORP.

= 25 West 18th Street
: | New York, U. S. A.

THE “POWER’’ LINE IS DEPENDABLE
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Plttsburgh Ta]kmg Machme Dealers
Expect Marked Sales Gains This Fall

Special Drives by Victor Dealers Featured in Extensive Advertising—Death of Clarence M. Sigler
a Shock to His Many Friends—Brunswick Launches Christmas Club—Other News

Pirrsaura, Pa. August 8—~The past month
was characterized by a special drive inade by
Victor dealers following the action of the Vie-
tor Talking Machine Co. in making substantial
reductions on all nodels on the floors of the
various Vietor dealers. The reduetion in prices
was widcly hcralded in the daily newspapers of
the Steel City by the larger dealers in the Vie-
trola linc. The annonncement canic as a com-
plete surprise to a number in the trade and re-
sulted in a rather sensatiomal rush on the part
of buyces to obtain Victrolas at “greathy re-
duced prices.”

Victor Dealers Stage Drives

Such enterprising and progressive Victor
dealers as the C. C. Mcllor Co., \WV. F. Frederick
Piano Co., Kaufmann & Bacr Co., Kaufmaun's
{The Big Storc), Boggs & Bull, Lechner &
Schoenberger Co., Spear & Co., Warlitzer Co.,
Rosenbaum Co. and the Joseph Horue Co. jea-
tured the nnusual event i talking machine cir-
cles by Jarge advertiscinents in the daily news-
papers with Lhe result that some wvery sube
stantial sales were made for several days after-
wards, In kceping with this special sale the
demand for Victor records was also aceentu-
ated and the Red Scal, records at special prices
also mct with a yery popular reception.

Looking to Fall for Business Gains

According to wcll-informed talking mach
dealers the talking machine business has passed
the low-water mark and from now on it is ex-
pected that there will be a marked inerease in
buciness. With the passing of Labor Day therc
is always an upward trend to business and this
is reflected in a most gratifying way to the talk-
ing machine merchants.

Sales of portablc talking machines the past
few weeks have continucd ta be rather satis-
factory, due to the fact that the number of
campers and lovers of outdoor life this Sum
mer have been greally angmented over the
preceding Summer.

Death of Clarence M. Sigler

Music circles herc were shocked over the
sudden death of Clarence M. Sigler, president
of the C. M. Sigler Co., Inc., Victor dealers
of Harrisburg, Pa. Mr. Sigler passed away at

©

Hastings, Mich, on July 17, aged 48 vears.
He was active in music cireles in Harrisburg
for nany years and later fonnded the company
af which he was the cxecutive head at the tim
of his death. Martin A. Sigler, a brother, and
a member of the firm, survives, together with
his widow and onc sister. Interment was made
at Harrisburg.

On Vacation

Arthonr O. Lechner, of the Lechner & Sclioen
berger Co., Victor, Edison and Colunbia deal-
ers, is spending his witealion with his family
al his cottage at Northeast, Pa., which is lo-
eated on Lake Erie

Brunswick Christmas Club Plan Announced

Beunswick dealers in the Pittsburgh district
are in receipt of samples of a letter from head-
quarters, desicued to aid in the sales of Lhe
Brunswick Radiola or Brunswick phonograph,
by meamy of a Christmas Club plan. This pro-
vides for the purchasc to be made by means of
small weekly payments.  Six per cent interest
will be paid to e enstomer on all moncy de
posited from July 13 to date upon which deliy.
ery is made. An fnitial deposit of 50 cents en
titles the customer 1o membership in the Christ-
mas Club and the instrument desired can be
sclected at the convenience of the patron. The
local Brunswick dealers are pleased with the
pregrani as outlined by the company and be-
licve that it will result in a mumber of salcs
that otherwise would net have been made.
Charles C. Latus, secretary of the Pittsburgh
Piano Mcrchants” Association and Pittsburgh
represenlative of the Talking Machine World,
sailed on July 29 on the Aquitania for a tour
of Europe.

Warns Against Crooks

"All strangers are not ¢rooks, but all ¢rooks
are strangers' is the warning that was issuved
by the Retail Credit Men's Association, which
organizalion has among its members a num
ber of talking muachime dealers. This action, on
the part of F. .\. Catcn, secrelary, is in line with
his plum to huve the wemnbers obscrve care in
the acceptance and handling of chechs. M.
Caten lias been quite prompt in notifying mer-
chants of the presence of bad check artists in

—

Exclusively Wholesale Service in the

PITTSBURGH DISTRICT

Atwater Kent Equipment
Pooley Radic Cabinets
Colin B. Kennedy Equipment
French Ray-O-Vac Batterics
Exide Storage Batteries
Gold Seal Homchargers
Music Master Loud Speakers
Weston Radio Plugs
Pennsylvania Radiophones
Brach Antenna Scts

Our Slogon
Service—None Better

SENBE C

SWARTZ & BUEININ .

909 Penn Avenue

Atlentic 0539

Catering especiolly to muaie dealers

Telephone :

Pittsburgh, Pa.
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Pittsburgh, with the resnlt that the risk of ac-
cepting cheeks is gradually bemng diminished.

In this counection, a few days ago, a local
ulkmg niachine dealer had a close call from be-
ictimized by a bad check artist. About
a gather well-dressed man called at
g machine shop in question and asked
ta be shown a talking machine. After a number
of demonstrations had beew made lie gave an
arder for a modet costing $150 and tendered a
check for $100, saving he would make an initial
payment of $50. The clerk passed the order
and the check to the proprietor, who, after a few
remarks with the would-be patron, sald, 'l wil]
call up the bank, as 1 do not know you" To
this the man readily acquieseed and stated that
he would return in “ten minutes.” A call at the
bank over the telephone elicited the information
that the man was not kmown and lhad no ac
connt tliere in that nane. The talking machine
dealer is slill waiting for the mam “to come

back.”

W. H. McConnell in New Post

W. H. McComnell, mamager of the piano de-
partment of Boggs & Bnhl, dealers in the Victor,
Brunswick, Columbia and Chency phonographs,
has taken owver the talking machine department
The former manager, Henry Wood, is cou-
nected with another department of the firm
The piano department and the talking machine
department adjoin each other and are located
an the fourth foor of the manumoth departiment
store,

Many Dealers Now Handling
Trinity Six Radio Sets

Plan of Dealer Distribution Includes Territorial
Allotment to Selected Merchants

Fhe reeent apmouncemenf by the Beacon
Radio Mfg. Co., BrooKklyn, N. Y., as to its plans
for thc production of the Trinity Six radio re
cciver has met with the keen entlmsiasm of
dealers throughout the mietropolitan territory.
¥ . Tottew, sales manager’ of the company,
has already appointed a number of well-kmown
dealers to represent the line.  The comipany's

‘The Trinity Six Radio Set
~ales plans have been conmipleted and the Trinity
Six radio recciver will be sold direct to deal-
ers in every part of the country

In a chat with The World, Mr. Totten, who
has been identified with the talking machine
trade for fiftcen years, stated that the Trinity
set will be seld to dealers on au allotted terri-
tory basis. This plan of operation will give
dealers an smple opportunity lo take advantage
of all trade possibilitics in their respective ter-
ritories, aud will provide for inlensive sales
cfforl.  The uewspaper campaign to Start in
September is mow in process of preparation
and full details regarding it will be aunounced
in the near future.

The Trinity Six radio rceciver is a six-tube
scl listing at §50 cvery part of which is made
in the Beacon factories. The Beacon Radio
Mfg. Co. is onc of the pioneers in the radio
indnstry and the radio parts of the company
are in use the world over. Ounly the raw ma-
terial enters the plant, and every part on the
Trinily set, including cabinets, is. a Bcacon
product. The Trinity Six may be operated
either hy dry cell or storage balteries and a
feature of the set is the fact thal car phoncs
and the loud speaker may be used simultane-
ounsly. The set includes in its equipment the
Beacon straight line condegser, a product wlhich
is well known throughout the radio industry.
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\aseo No. 1A Reudysets

Na. 3A I

Anwo Dollur
Crmera

No. 2 & Na. 20 \inro

Balance Your Sales With This Nationally
Adwvertised Photographic Line

Cameras and film combine many sales advantages that give
them strong appeal as music-store merchandise. They attract
a highly desirable class of trade, and because of the constant
need for film and photo finishing increase the frequency of
customers’ calls. A music store selling cameras and film is in
closer and more frequent touch with its customers, and en-
larges their number.

ANSCO CAMERAS
ANSCO SPEEDEX FILM

Ansco cameras comprise a complete line cf box and folding models retailing at from
$1 to $75. They include the remarkable little Dollar Ansco, a tested sales builder: the
famous Ready-sets that require no experience or skill, and the Automatic and Seml-
Autbmatic Ansco, which wind the film themselves, with many other standard models
for every picture-taking use. A finely made line, liberally advertised and very easy to
sell,

Ansco Speedex Film is the film in the red tox with the yellow band—the film with the
wider exposure range for clear, bright pictures. Fits all roll-ilm cameras.

The Plaza Music Company has been appointed wholesale dis-
tributors to the music-store trade by Ansco Photoproducts,
Inc., and can supply this better-business line of high-grade
cameras and superior picture-getting film at manufacturer’s
trade prices. Catalog, folder, price list, and full details of
dealer proposition on request.

Let us show you how you can get a good start with it on a very
moderate investment

Distributors to the Music Trede

PLAZA MUSIC CO.

10 West 20th Street New York

olding Anrca No. 1 \usco Juniar de fane
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Demand for Portables and Records Is
Outstanding Feature of Cincinnati Trade

Business Continucs Generally Satisfactory—Important Matters Discussed at Sales Canvention of
Kodel Radio Corp.—Dicect Mail Moves Brunswick Records—Trade Activities of the Month

Civawwnan, O, Angust S—The featmre of the

talking nachine business just now is the finc
demand for portables and records. The demand
for the larger and miorc cxpensive types of
talking machines is satisfactary. Practically all
dealers report sales have been better in the last
four weeks than they were during the corre-
aponding period of last ycar.
Kodel Convention a Huge Success

At the sales convention of the Kodel Radio
Corp. held fn July in the company's new factory
al 507 East Pearl street, Cincinnati, President
Clareitcc E. Ogden sai “Scllers of talking
machines are rapidly beginning to realize the
possib in developing radio business and
thereby increasing their profits. As a rule, the
talking machinc dealer has a service depart
inent, and this can give all of the radio scrv-
ice that is necded. But the talking machine
dealer cannot afford 1o handle chcap radie
merchandise, made by unkuown and unreliable
concerns.”  Represcnlatives were present from
all parts of this country and several camc [rom
foreign countries. There were business scs-
sions in the diffcrent days, with cntcrtainment
fcatnres in the cvenings. There was a visit
to WKRC, the Kodcel broadeasting station.

Direct Mail Moves Reccords

Dnring  the hcated term  the Brunswick-
Balke-Collcnder Co. is stimulating its salcs
by means of dircct-mail literature. The Vo-

calion rccords, which the company recently ac-
quired, are reported to be nmoving splendidly.
Mario Chamlee, regarded by sonmie as the great-
cst tenor in the world, was a recent gucst of
Stanley Ries, gencral manager of the local
house. The company reports a good demand
for its new $40 portable, in which are incor-
porated several improvencnis.
Good Portable Demand at George P. Gross Co.
It was stated at the storc of the George P
Gross Co. that with them most of the demand
ha> beem for portables, for usc of persons
Koing into camps or on automobile tours, and
there also has been a fair demand for wsed
machines of other types, for the same purposc
Soon after cclebrating their silver wedding an-
miversary in June, Mr. and Mrs. Gross departed

Every Dealer is.

Some know how.

Others do not know how.

Thousands sell Okeh Records.

These are the happy Dealers.

They don’t have to look for Fall
Business.

It will come wherever there are Okeh
Records.

Go after

Looking for Fall Business ?

Looking for Fall business, you say?
it with Okeh Records

Okeh records delivered by our SERVICE always get to you
in time for the big selling. That's what you want, isn't it?

STERLING ROLL AND RECORD CO.

137 West 4th Sireet, Cincinnati, Ohio

on a sccond lioncynaon, going on an extended
tonr of Enrope. It was their plau to return to
Cincisnati tlte carly part of September, in
order 10 be present at the annual eonvention
of the Ohioc Music Merchants' Associuti
ich opens the middle of the month and i
i Mr. Gross takes a large amount of in-
terest. Among the citics they planned (o visit
arc Marscilles, Genoa, Rome, Venice, Milau,
Berlin, Strassburg, Vienna and l.ondon.
Sales Gain at Baldwin Shop

At the Baldwin Vietrola Shop it was reported
that sales have been larger in the past few
weeks than they were in the correspanding
period of the previous year, and preparations
are being made to handle a big business in
the carly Fall.

Brunswick Shop a Success

Louis H. Ahaus, owner of the Brunswick
Shop, is proud of the fact that e has had to
add another truck to his delivery cquipnient,
because of incrcased business. He is proud of
this because when lic opened up his bnsiness
about a ycar amd onc-half age there were so
niany predictions that he could not succeed at
the location he picked out for his storc. Mr,
Alans left the latter part of July for a few
weeks' fishing in Wisconsin.  Increased sales
of the Vocalion records are reported at the
Brunswick Shop, with ather merchandise in
good demand for the scason.

Mifnor Co. ta Expand

The Milnor Music Co., which deals exten-
sively in talking ntachines and records, will
soon crect a building on property adjoining its
storc at 3% West Sixth streel, giving it an ad-
ditional frontage of twenty-scven fect.

Completing Plans for Ohio Convention

Outo Gray, president of the Grau Piano Co,
which earrics a large stock of talking machines
in its Fourth street store, and also in its sub-
wrban store in Norwood, is back from a fish-
ing trip to Sage Lake, Michigan. He and his
committec are now completing the arrange-
ments for the convention of the Ohio Music
Merchants' Association, of which he is presi-
dent.  Tlhis mecting will be held in this city

the middlc of Scptember, and it is predicted

It pays to sell Okeh!

Through our Service you can suit the
musical preferences of the four
corners,

Dance, Song, Old-Time Tune and
Race Music; YOU CAN'T BEAT
'EM WHEN THEY'RE OKEH.

Aucusa 15, 1925

that there will be an unusnally large attendance
at the bnsincss scssions.

All of the interior of the Grau downtown
cstablishment has been redecarated and fine
tapestry pancls have been added to the big
show window, making it even wmore attractive
than before.

Important Columbia Activities

The Columbia Distributors’ local branch,
whicl for a short time was in charge of W
F. Picree, has been discontinued and all re-
maining stock has been removed to the St
Lonis officc. The district factory brauch of
the Columbia Phonograph Co. ch was re-
cently established lere, with Miss R. Helberg
in charge, on the fourth floor of the Western
Mcthodist Book Conccrn bnilding, has moved
to the floor above, occupying the quarters for-
merly nsed by the Columbia Distribntors. C.
E. Kranes has rejoined the sales force of the

Inmbia Plionograph Co., and lie now is
making lis first trip throngh Kentncky and
West Virginia.

Crosley Distributors Meet

Crosley distributors were cntertained here by
the company the latter part of July, at its an-
nual sales convention. Complctc dctails of the
conyention appear elscwhere in this issuc of
The World. Becanse radio is now stabilized
as ta comstruction, with no danger of improve-
ments which will make present apparatus ob-
solcte, dealers may now buy freely, for Fall
demand, it was pointed oul.

Portable Radios Featured
in Latest RCA Window

Window Display Service Burcau of the Radio
Corp. of America Supplying Dealers With
Carefully Planned Window Displays

The illustration herewith shows the latest
window display which is being suggested by

RCA Portable Display Suggestion

the Window Display Burcau of the Radio Corp.
of America, which was cstablished a short tine
ago lo help the dealers make their window
displays morc effective. This particular dis-
play is devoted entirely 1o portable radio scts,
taking advantage of the outdoors lure of the
Summertime. A plan will soon be presented
by the Radio Corp. by which dealers at nomi-
nal cost can obtain am unusual scries of post-
ers and cut-outs for use in window displays,
according to an anuontccinent which has been
broadeast to the trade.

Super-Power Broadcasting

Scuenecrany, N. Y., August 6.--A recent ¢xperi-
ment with super-power broadcasting to deter-
minc the cffect of its interference with ordinary
receiving sets tuned for distance has been com-
pleted here by Martin H. Rice, manager of
broadcasting for the General Eleetric Co.  Mr.
Rice concluded that interference of the signals
of thc super-power station, operating with a
fifty-kilowatt developmental transmitter, were
casily tuncd out by fans with ordinary scts, liv-
ing within four milcs of the General Elcctric
Co.'s station. Many listencrs reported that they
had successfully tuned out the powerful lacal
signals and had brouglt in distant stations in
Chicago and Cincinnati with good volume on
their receivers.
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By The Foremost
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REAT musical

houses like \Wur-
litzer, that have tested
every radio receiver on
the market, are featur-
ing the Blair as “ud
Better and More Effi-
cien! Radio Receiver.”
This should mean some-
thing to a dealer seek
ing a line of radio re-
ceivers that  will not
only safeguard, but ma-
terially enhance his rep-
utation as a decaler n
quality merchandise.

West of Rocky
Mountains*80

RrFuL SET.

A WonOERFUY Setvine For A WoroE!

FACTORY REURENENTATIVES
Arkunrav— Wil 8. Redd Sales Co., 308 B, 17th e,
Kansas Clty, Mo.
Cullfornin  (Northrrn)—Unlveraal Agencles, H15 Alssion
., Sun Franclsco,
Cnlitornln  (Souturrn)—Radlo Llectric Distributlng Co.,
Angeles, Cal,

The Original and Genuine
Resistance_coupled Receiver Conuceticut 3, slf.nsf.:crz'r'-'.‘nn‘nl?c‘.’)lr‘:-ﬁ"nlf,’ BTt L Ao

linole—C, W. Howe & Co, 21 E. Van Burer St, Chlcugo,

. I o 2 il 2w, e & Co., 2 0
The Blair is the only receiver employing any new SRR TR LI (g £0IEHITD [ Kk (S

<cago, 11l
lows—Leonanl C, Kolin, 425 Sccurlties BRg.,

and vital improvements over the past and present sea- Knnens = Williamy 8. Rell Sulea Cor, W B i Bt A
3 . H & iy, 3
sons' offerings. It eliminates entirely the iron core Masusehusciing: . Simon. % Cores Rond, Brookline.

transformers used in the audio circuits of other re-

ccivers, and tests prove the Blair's superiority in tone

faithfulness in reproduction of broadcast programs.
Encased i1n a beautiful, genuine two-toned mahogany !

or walnut cabinet, the Blair Recciver, at seventy-five P it )

dollars, is the biggest buy in radio. It will be the sen- P G s G SO BT L) (TS (B
: H Leomard €. Kulin, 425 Sceurltles Blig.,

5 e Of !hc Con“ng season. Ohlo—C, W, ‘HOI\‘\?(: EQCEJ 21 15, Van Buren St., IKnnasg
We suggest that responsible dealers write immediately K o -

to our nearest factory representative (Sec list herewith)

Mauss,
Malne—J, L. Simon, 40 Corey Rond, Brookllne, Mass.
Michigaw—C. W, Illh)\\‘c & Cu., 2l E. Van Buren 5t, Chl-
I

Minnenotu—iconard €. Kohn, €23 Seawitles Bldg.,

Omulin, Neh,

Mimonrl—Whllam 8. Reld Salen Co., 305 E, 17th St,, Kun-
sus Clty, Mo,

+ L. Slmon, 80 Corey Road, Brookline,

North bnkota

ty, Me.

|iklnllonm—\\‘lhlnl| S. Reld Sales Co, 3u8 E. 17th St
Kan: ', Mo.

Khode Ialnnd—J. L. Slizon, 9 Corey Ri.. Arookline, Muss,

for full particulars regarding the Blair franchise on Noutl Dukolu=Lenrd” €& "Kohn," 425" Necurltles” Ridg.,
V. J 2] i t—J). L. Sliwon, 00 Carcy Rond. Brookiime, Muss
the inode’ Bliomeitgm @ad ol tyreh Vet e B Cor MG ey M
%P : " WinconstlumC, WV, Hawe & Co. 21 15 Van Buren St,
Ransns City, Mo
3 . i el " ] ., 200 aly
370 Sixth Ave. New York City AMibrete—Consolligted Distribntors. 4 16 Baunatyne

nlpes.
Muullobn=Consollilnted Diatelbutors, Lul, 2l Bannatyne
Ave., Winnlpeg.
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Dayl(;n l;an & Motor Co. :
Publicity Which Inspires

A New Brochure Called "Day-Fanfare Qutlines
Company’s Products, Policy, Prices and Ex-
tensive Publicity Program

The Dayton Fan & Motor Ca., of Dayton, O,
manufacturer of Day-Fan products, has just
forwarded to the trade a brochure muder the
title "Day-Fanfare” n ich are ontlined the
products, the policy, prices, reservations as 1o
ontlets and its publicity program. It carre
illustrations of the complete line of Day-Fan
products with fill-page illustrations of its more
important models. Tlese half-tones are repro-

Day Royal

duced most clcarly on a phantomm background
which illustrates the nse of the sets in home
and ballroom atimosphere.

1n a recent issuc of The World there ap
peared anmnounccinents from the Dayton Fan
& Motor Co. us regards its prices, policy,
dealer and distributor territory. It should prove
of interest to add the publicity program for the
sea<on as outlined by this company. An excerpl
from "Day-Fanfare” will best do this: "Each
part of the ¢ountry has its own favorite and all
other radio sets arc therefore judged in com-
parison with this favorite. If this outstanding
local success has five tubes, then that section
feels that a five-tube sct is necessary. If it is a
four-tube, then four tubes beeome the standard.
In one locality, single dial, tone quality, sec-
leetivity or any of a number of other charac-

teristics may be the dominant requirement of a
successful radio sct, whereas sone other char-
acteristic may domiunate in another locality. This
is the reason why any publicity on radio sets
shonld be highly localized, and in no other way
15 ths possihle to so high & degree as in local
newspaper advertising. The denler hebps inust,
of course, bc of a general maturc for use all
over the conntry, but the local newspaper ad
verlising can be madc to satisfy local opi
and it may be so controlled and directed as to
be np to the minute during the entire scason

Day Grand

It is for this reason that Day-Fan has con
cemtraicd on newspaper advertising and on tdualers
helps™

The Dayton Fan & Motor Co. has availabl
for its dealers window strips, hangers, cut-vuts,
show cards for counter and window, and ecnter-
pieces for the background of window display
It will supply a window trim in full colors and
all necessary materials for window dressing. It
is pointed out that while 1t may not always be
possible for the dealer to give full window dis-
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Daytoma
plays to the Day-Fan products it is important
that this be given at proper intervals and par-
ticularly with the opening of the first news-

paper advertisement in the dealers’ local terri-
=

MADE IN U. S. A,

A real portable talking machine

TO RETAIL AT §12

Usval Trode Discovats

DISTRISTTORS

Pet O Fone (s bound lo
be a blg seller this year
«the demand is already
great. Good proposition
open in your territory.

{ Does ofl o larger phono
yeoph will de. Ready for
ochion o minule.

The Pet O Fone is a sturdy little
talking machine—no larger than a
camera, and as cacy to carfy. It
has a good motor that will last;
and its tone is wost pleasing. See
it and hear it and be convinced.

DEALEKS

A display of Pet O Fones
will create sales —and
demonstrations  will  in- |
crease them. Quick sales

and large profits are walt-
tng for you.

Weighs 4% Ibs.  Made in
black, red, green or blue
fabricoid.

PET O FONE MFG. CO., 557 BROADWAY, NEW YORK
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tory. The advertising campaigns.are to be ar-
ranged well coough in advancc so that the
Dayton Fan & Motor Co. dealers may all take
part in a co-operative sales drive.

Besides the ncwspaper campaigns, trade jour-
nals of proved cifectiveness are to be used. Bill-
board advertising in certain territories and a
monthly house organ known as “The Day-Fan
Dial,” booklets, pamphlets, circulars and con-
smner literature of all kinds are also available
"Day Faufare" is nost specific as to the season's
plans of the Dayton Fan & Motor Co. and will
prove of coustructive value to every Day-Fan
dealer,

We liave reproduced herewith three of the
onsole modcls manufactured by the Dayton
Fan & Motor Co. which will give a good idea
of the high quality products this firm produces,
which include mine models in all, from table
machines to elaborate floor scts, ranging in
price from $75 to $300.

Oregon Association Officers
Hold Luncheon Meeting

Gathering  Holds Round-table Discussion of
Various Important Trade Topics—P. S.
Wicks, of St. Paul, Minn., a Guest
PortLAND, Ore,, Augnst 4—The excentives and

chairmun of the Oregon Music Trades Associa-

ation met at a luncheon at the Hotel Portland,

July 22, and held a busiuess meeting, which

was presided over by G. F. Jolnson, president

A round-table discussion of various questions

of vital importance to the industry was held

P. S. Wieks, of the P, S. Wicks Piano Co., St.

Paul, Minn., was a guest and when called upon

responded with a few remarks, complimenting

the Association on its apparent success and the
interest shown by the wholesalers and retailers
in it. Mr. Wicks is in Portland visiting his
daughter and her husband, Eric V. Hauser,

Jr., prominent residents of the city. Those at-

tending the mceting were G. F. Johinson of the

G. F. Johnson Piano Co.; Elmer Humt, man-

ager of Sherman, Clay & Co., wholesale; Frank

M. Case, nanager of Sherman, Clay & Co

retail; R. Brassficld, manager, and Frank

Raymond, sales manager of the Wiley B. Alten

Co.; Frank Lucas, of Seiberling, Lucas Music

Co.; H. H. Thompson, of the . H. Thompson

Piano Co.; Randall Bargelt, manager Columbia

wholesale; J. J. Collins of Collins & Erwin;

H. H. Princehouse, of the MeCormick Music

Co.; G. F. Johnson of the G. F. Johnson Piano

Co.; George B. Hovenden, of the Hovenden

Piano Co.; Charles Soul¢, district manager

of the Starr Piano Co.; George Cracknell,

manager of the Conn-Portland Co.; E. B. Hyatt
of the Hyatt Musie Co.; A. R. McKinley, man-
ager of Brunswick wholesale; Harry Quacken
bush, manager of the Bush & Lane Piano Co.;

P. S. Wicks, of St. Paul, and George Thompson,

seerctary.

New Music Store in Miami

Miants, Fra, August 5.—John R. Shane has open-
ed a new music store in the Del Rio Building,
at South River Drive and Flagler street, han-
dling the Baldwin line of pianos, phonographs,
records and music rolls. Mr. Shanc las been
a salesman with one of the well-known music
stores here for the past seven years, and is
well eguipped for making a suecess of his ven-
ture i business for self.

Has Capital of $100,060

The Girard Mfg. Co. of Wilmington, Del,
was recently incorporated with a capital stock
of $100,000 for the purpose of making pliono-
graphs.

The "Music Box," talking machine store of
Hurtford, Comn., recently suffered a heavy loss
from fire.

e e e T
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The Public Decides

In a country like nurs, the public i really the court of last resort.  Sound
husiness policies and activn must, therefore, be influenced by public opinion But
E public upinion is not always properly undersiood or rightly judged.

The popularity of radio had reached a point where an impression was
created that the public was losing interest in Victrolas, and weuld no longer
buy them in large quantities. Many Victor dealers aecepted this impression as 3

fact. Some were even prepared to liquidite and go out of business

Necessity bas always been the mother of invention. To meet the necessity
of restoring what appeared to be a lust interest in Vietrolas, invention has pre-
duced a marvelous, new instrumwnt—the greatest advance in the history of the
industry. To prepare the market for the new ling, existing stocks of present
type Victrolas were offered the public at greatly reduced prices

You, Mr. Victor Dealer, know the result. Stocks on hand were imme-
diately sold out and so great and insistent is the demand for more that immense
factory and wholesale stocks are already heavily oversold.

Public opinien was put to the test and has rendered its verdict. The people
still want Vietrolas and the privilege of selecting their own artists and pro
grams free from static or interference. The Vietor factory and its distributers
are now wondering how to meet the tremendous demand, while dealers who
were luaded 2 month ago with imaginary ~urplus are now fortifying against a
certain shortage.

With IMlackman, it is, as always, a case of taking care of our regular trade.
so that all who co-operate may participate. \Ve have given an opportunity to
all vur dealers to offset their losses on inventory by supplying them with new b
stock on a prohtuble basis.

Nothing succeeds like success. Success is seldom
accomplished without first overcoming obstacles. The
road to suceess with a revived Vietrola business is
before you, Mr. Victor Dealer, and Blackman is ready
to help you travel it. Let us now capitalize the les-
sons of past history and proceed to make new history.

J. NEWCOMB BLACKMAN

TatkingMacrine Co.

28-30 W.25%ST. NEW YORKNY.
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MopEL 7—The erlginal Pfansteh! 5. Tube Over-
2one Receiver whose proven performance justifies

ourconfid in any radio equip bearing the
Pfanstiehl name. Price $140.00 (less accessories).

Mozt 8—A low priced 2. Diaj 5-Tube
Receiving Ser, Panstich] quality through-
out. Price $85.00 (less accessorics).

MoDEL 8C~Tw%0-dual 5-Tube Receiving Set,
demountable fzom console stand. permirting
use on floor or table. Overtone speaker buile
in. Price $135.00 (less tubes and batteries).

\ycus1 185, 1925

introduces

AST year Pfanstiehl perfected the Overtone Receiver—an
accomplishment of the first importance, which radio
engineers had vainly attempted hitherto. He did so by elimi-
nating all clashing of radio energy inside the set, thereby
insuring a smooth, forward flow of the radio stream from
circuit to circuit. The super vibrations of radio energy are
thus kepe intact, exactly as reccived, and there is no blurring
or marring of the resulting overtones which bring out the
beauty of voice and music.

This year he went a srep further. He still further protected the
overtones by an overtone loudspeaker inbuilr and sympathetically
adjusted to the receiver itself. Modulation is made petfect. Even
through 2 detached speaker the tone was far superior to any other
obminable in long distance reception. Now it is supreme.

Single Dial More Efficient
Than Any Multiple Control

His single dial control immeasurably simplifies radio. It will give it
a new popularity with the grear mass of home users who are inex-
pert and dislike complicated tuning. It has been made possible by
the very same mastery of radio energy in and between ¢ircuits
which perfected overtone reception. With no leakage of energy to
disturb the electrical characreristic of the radio stream on its way
through each circuit, THERE ARE NO INEQUALITIES. Each circuit is
electrically like every ocher. They can all be tuned by one turn of the
Pfanstich! triple unit condenser.

Without the simple,cqualized circuit of the Pfanstiehl system, no
efficient one dial control is possible in 2 radio frequency set. Stray
cnergy and the devices employed to neutralize it create inequalities
in the circuirs which THEN REQUIRE SEPARATE TUNING.

It thus becomes apparent how important an advance Pfanstichl
made in simplifying the radio frequency circuit and eliminating all
compensating or neutralizing devices. Ir made possible perfect over-
tone reception, simple and dependable operation and now—single

dial control.
The Pfanstiehl Line
Embraces Five New Models

They range in price from $85 to $450, with intervening models ac
$135, 8155, $200. All but the Jowest priced are overtone receivers.
The $83 cabinet model has as clear and beautiful a tone as can be
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Single Dial
-Tube OVERTONE Receiver

With Translucent
Station Finder

produced by any other long distance receiver, second to none but
the overtone itself, and it has a two dial control, In console form
with inbuilt loudspenker, rhe price is $135.

The overtone receiver in cabinet form may be had with or wirh-
ouc loudspeaker ac $200 and $155 respectively. In console form
the price is $450.

The console is entirely unique. It is the completest assembly of
radio equipment ever brought together in compact and unified form.

A single pancl drop door conceals the interior when closed.
When open, the drop door slides back into a groove and serves as
a desk. A surprisingly simple arrangement. A handsome piece of
furnicure, of stream line grace and simplicity, made in duo cone
black walnuc.

eAn Unique Feature—
Illuminated Station Finder

An unique feature of the ovectone panel in all models is the illu- MongL 10C—A complete 6-Tube Single- dial Con-

minated seation finder disc which revolves with rhe tuning knoband sole Receiverwith OvertoneSpeaker.Canteol Board,
. . . . Battery Charger and compartments for Battery builc

registers in actual wave-lengths tather than in acbitrary numbers. in. Price $430.00 (less tubes and barteriess.

The discis concealed except fora small opening in the panel where
the wave-length appears, the disc being translucent and illuminated
from behind. Extremely convenient; enables tuning to be done in the
dark; shows whether power is on or off; adds a brillianc touch to
the panel assembly. Panel is of wood, five ply construction, finished
like rest of cabiner. Much handsomer than bakelite ot rubber. Control
and volume dials of inlaid wood. All exposed metal parts gold plated.

eAn Exclusive Franchise B e P 153,00 et scotsons).
The Pfanstichl line is sold through exclusive dealers and
jobbers who are rhus protected against unfaircompetition
and price cutting. Whatever good-will the dealer or
jobber builds up for Pfanstiehl is his own. He enjoys
a liberal profir and is expected in return to push the
line aggressively with rhe cooperation of the maker.

For further details, address

PFANSTIEHL RADIO COMPANY
11 South La Salle Street, Chicapo, Illinois

Prices
West of the Rockies,
Stightly Higher

MonEL 105~ Overtone Sin-
gle-dial 6-Tube Recriving Sct
with demountable console
stand. Overtone Speaker
built in. Price $200.00 (less
tubes and bauenies.)

D\/’\
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~ NO-DIAL

Radio’s Greatest Sensation/

« Revolutionizing Radio Operation~>

The radio business is now ready for stabilization. You dealers .who have
gone through the worry and grief of “radio troubles” have a solution in
NO-DIAL Receivers.

RPN

OR NO-DIAL Receivers are just what
their name implies. Dials on sets are
now old-fashioned and obsolete.

The public has been begging for a simple set
to operate. Now you can give it to them.
Merely rotating the cover brings in station
after station, at its own particular point on
the visible station record, far and near—loud
and clear.

Tube for tube, the NO-DIAL recognizes no
superior, and on test it has out-performed
many higher priced receivers. For fine vol-
ume, clarity of tone and long range NO-
DIAL excels.

THE HOME OF NO-DIAL
Licensed under Blackmore Putents
and Patcnts Pending, Hoyaa Potent
No, 1013002,

The Ohio Stamping and Engineering Company

Dayton, Ohio, U. S. A.

NUBIAL without cover

WHY A NO-DIAL FRANCHISE IS
SO VALUABLE

An extensive advertising campaign in all the
leading magazines and metropolitan news-
papers is being released, starting with Sep-
tember issues. Big, dominant NO-DIAL
messages will be carried into millions of
homes to real prospects who have been wait-
ing for SINPLICITY in radio such as NO
DIAL offers.

Furthermore we are providing a close pro-
tective policy that will insure sales protec
tion, and eliminate unfair trade practices.
Finally we are behind every dealer, backing
him up with our tremendous organization,
dealer helps, etc., insuring him of success.

A mueh af the fimpes henes Sew an

Fill out the coupon and make application for

a NO-DI1AL franchise today.

The Ohio Stamping & Engincering Co.,

Gentlemen:
N AN i e Tl

ADDRESS ................
CITY uppy- - STATE..

Dayton, Ohio. Dept. I°8.

Senit me all the details regarding 1 NO-DIAL FRAN-
CHISE.
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Hornles_s Loud Speaker to
Be Introduced to Trade

William H. Vidor, Maplewood, N. J.. Inventor
of New Type of Radio Loud Speaker.
An entirely new type of horuless loud sp
will shortly be introduced in the radio feld
product is nanied the Gloria and

kee
I'he

Gloria Loud Speaker
of William H. Vidor, of May lewood, N. J

The product is of most attractive design m it
ed on a metal stand suitable for placing on the
table or other places in the home. The speaker
consists of an elliptical gun metal hoop held
in a vertical plane by a heavy base. At the
centre of the top of the hoop is a housing
for the unit. The stylus of the unit drops down
from the housing and on its end is suspended
the vibrating sucface centrally located with
spect to the hoop. There are somic novel prin-
ciples used in the designing of this product
and the laboratory tests which it has passed
have met with the approval of both radio and
acoustical engineers.

Hank’s Music Shop recently opened at 132
Jones street, San Francisco, Cal.

THE TALKING MACHINE WORLD

Six Tube “Clearfield”
Is Introduced to Trade

Sherman Radio Mfg. Corp. Releases New Six.
tube Glass Enclosed Receiver

"l'he Sherman Radio Mfg. Corp, New York

Lity, recently introduced a six-tubc sct, known

as the “Clearfield Besides having a cireuit

carrying some late developments in radio re-
< tt makes its first impression

ugh the fact that it is housed in plate glass
« net.

This allows the sct to be operated
with the internal mechanism

dlways in view of
The base of the cabinct is of
wmahogany with wood carving

The manufacturees state that the interest the
set has aroused since its intcoduction has far

expectat The plate glass
abinet has mict with widcspread approval

The manufacturers of the “Clearfield,” the
Sherman Radio Mfg Corp., plans both national
and local advertising campaigns to create fur-
ther interest in the set. The company has asso-
ciated with it some weli-known radio engincers,
and in addition the other officials of the com-
pany are radio pioneers who have had experi-

nce both the retail and mamifacturing de-
partinents.

Besides its standard sales policy and its dis
tribution guarantees the company also cxtends
@ guarantce to the consumer which allows au-
thorized dealers to scll the Clearfield De Luxe,
unconditionally, that the product will mect cvery
claim made for it or the purchase price will be
refunded in full,

Buys Old Music Business

The music store of Buekingham & Moak,
! N. Y., in existence for the past 104 years,
was recently taken over by Charies Henry Sum.

balino.  The establishment §s located at 119
Genesec street

99

Harry Cohen Appointed
Wall-Kane Co. Secretary

Son of President N. Cohen, of the Wall-Kane
Needle Mifg. Co., Also General Manager
N. Cohen, president of the Wall-Kane Needle

Mfg. Co., Brooklyn, New York, has announced

the appointment of Harry Cohen as secrelary

Harry Cohen

and general manager of the Wall-Kane Co.
Harry Cohcn is the youngest son of President
Cohen and prioc to his appointment to this
important position had given morc than satis-
factory cvidence to his father of his well-de-
vcloped sales ability. The new Wall-Kane gen-
eral sales manager recently made his initial trip
throughout the trade, visiting dealers in South-
ern termtory. As a result of this trip many sub-
stantial orders were received from the South
Mr. Cohen will soon leave on a trip through
the Northern territory.

EMPIRE Tone Arms and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
sonie cabinet machines and
the combination Radio and
Phonograph.

Order a sample arm and test
it out. It will win you on
merit only. Qur prices are
low and quality second to
none.

EMPIRE PHONO PARTS COMPANY

Established in 1914

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Excel In Every Important Feature

It is an acknowledged fact that the
tone arm and reproducer are the
most vitally important parts of a
phonograph.

\ith no other equipment can you
bring out the clearness and sweet-
ness of tone that EMPIRE will
accomplish. And it'is tone quality
and excellence of reproduction that
make one phonograph better than
another, and make it sell in greater
volume,

Pivot Base

2261 East 14th St., Cleveland, O.

W. J. MeNAMARA, President

|
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1925.26 A-C Dayton Sets
Introduced to the Trade

A-C Electrical Mfg. Co. Has Completed Exten-
sive Advertising Plans in Connection With
Marketing Its New Fall Line

The A-C Electrical Mig. Co., of Dayton, O.,
which introduced its line of radio receivers to
the talking machine trade during the 1924 sca-
son and which created widespread comment
with its “Phono Set Model,” now announees its
1925-26 models. This includes 2 new console
model known as XL-15. It carries a standard
A-C Dayton receiver with built-in loud speaker
with compartiments for "A" and "B” batterics,

A-C Phono Sct Model Installed
with a lining of asphaltum in the “A" battery
compartment so that acids or fumes cannot af-
fect the other equipment. The cabinet is of ma-
hogany, has two-tone finish and Its size is
adaptable for both large and small homes.
* Another inportant model is XL.10. This
table model comes in both mahogany two-tone
finish and in plate glass cabinet, operating on
either dry cell or storage battery. The glass
enclosed model makes a particularly attractive
counter or window display. It is a valuable
aid in increasing interest and hastening sales.
The A-C Dayton Phono Sets can be installed
in ecither the upright or, console phonographs.
It is a complete five-tube receiver and is gen-
erally placed in the record compartment of up-
right phonographs and lends itself readily to
other positions in the console type. Its use
does not impair the operation of the phono-

ING MACHINE WORLD
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and dealers,

DISTRIBUTORS WANTED

Prominent manufacturer about to engage in the manufacture of radio kit, radio
set and loud speaker wants financially responsible exclusive distributors.

The set has exceptional quality and individuality.
The loud speaker is without question the best on the market.
Price and quality will be maintained and exclusive territory given distributors

Write fully, giving territory desired and
Box 1521, Talking Machine World, 383

stating financial responsibility, etc., to
Madison Ave., New York

graph, both radio and records being available
at all times. In regard to marketing this prod-
uct the sales department of the A-C Electrical
Mfg. Co. says: "The installation of our phono
sets in phonographs now in the homes of the
country saves not only the cost of a loud speak-
er and the price of cabinet or stand, but places
the combination in the home at a comparatively
low cost and conserves the space necessary for
the instruments in the living or other rooms of
the purchaser. The fact that there are over
ten million phonographs in the homes of the
United States makes the market for this phono
set exceptionally large and responsive.”

The A-C Dayton receivers are engineered by
R. S. Copp, onc of America’s foremost radio
engineers. They carry some exclusive patented
features all of which have proved their merit in
both laboratory tests and in mouths of use by
consumers.

The advertising and sales plans of the A-C
Electrical M(g. Co. for the season have been
arranged and the details are available to its

A-C XL-15
present outlets or interested members of the

A d

trade. The S in
April in which the Phono Set was featured pro-
duced an active demand for this particular prod.
uct in recent months. The company has re-
ceived numerous letters from retailers in which

favorable comment was made as to their suc-
cess in carrying out house to house canvass
and a mail order busi through the introd
tion of the Phono Set to present owners of both
upright and console model talking machines.

The Man B;}End—“Pete Dale
and His Ukulele” Records

It is not generally known that "Pete” Dale,
who recently signed a contract to record ex
clusively for the Columbia Phonograph Co.,
Inc, is Peter Dale Wimbrow, of Whaleyville,
Md., whose family have been pioncers in that
section and are well known for their interest
in the Petey Manufacturing Co. Pete Dale is
popular throughout the Peninsula from Wil
mington, Del, to Cape Charles, Va., and he is
remembered by residents of that section as one
of the most capable performers in amateur
theatricals. Mr. Dale is billed by Columbia
as "Pete Dale and His Ukulele,” and he is the
proud passessor of a specially constructed uku-
lele which he uses to accompany himself while
singing the songs he has composed. Mr. Dale's
voice is particularly adaptable to the type of
songs he sings and his first Columbia record,
“Black Sheep Blues” and "So Long, North—I'm
Headin’ South,” hLas been very favorably re-
ceived by the trade

Plaza Music Co goon to
Announce Line of Radio

The Plaza Music Co. will shortly announce
a complete line of radio products. This will
include panels for talking machines, loud speak-
crs of several designs, radio recciving sets in
table and console models and in phonograph
and radio combination as well as separate cabi-
nets.

The catalog and supplementary publicity ma-
terial for the introduction of these new radio
products to be presented by the Plaza Co. will
shortly be forwarded to the trade and samples
of the various products will closely follow.

E. M. Streich, Merrill, Wis,, dealer, is re-
modeling his store this Summer. He features
DeForest and Freed-Eisemann lines.

—=

the finished product.
and joined has produced w

Notwithstanding the quality,
ment through concentration in

Write for details and catalog

VAN VEEN & COMPANY, Inc.

413-417 East 109th Street, New York City

room equipment is apparent in
its fitness and carefully matched
areroom cquipment that represents the best in the woodworking art.

experience and workmanship to be found in Van Veen equip-
this field we are able to offer itat an unusually attractive price.

Van Veen Wareroom Equipment
WORKMANSHIP —

The workmanship that has been put into Van Veen ware
Each part carefully sclected for

*Phone Lehigh 5324 . 4540

— e e
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All Wood Construction
Inside—Spruce Outside—Walnut

N(’w DESIGN (Drum Shape) s
New PRINCIPLE (See Illustration) <= ): W
New ORGANIZATION ]

New | Teletone Cabinet Speaker

(General F. T. Hines, Chairman) aratiful
Finish
General Frank T. Hines, Director b ok
of the United States Veterans Bu- 8
reau, is Chairman of the Board, W4 inches
Deep

the chief executive, responsible for
carrying out Teletone Corpora-
tion’s policy—which isone of strict

co-operation with the Jobber, and ... cai sete e e s i s -
. . delights lher eye with ity appearance. .md_ pleases xh_e 50
protection of the dealer against e seikiy e VeI 2,,2

1 handsome piece of furmiture, fis on fop of any receiving .
price cutters. set, o any Wgeinch space. Aty

NOW IS THE TIME TO GET THE

TELETONE Franchise!

OBBERS are urged to write, or wire

us at once for details of the Teletone

Franchise, which includes a guaran-

teed advertising campaign over

the local dealer’s name and
address.

Interior
View of
Teletone
Cabinet
Spceaker

Advise when you wish to see
Teletone Representative

Represents  a
New Priuciple
in Sound
¥aove Con.
ditction  aud
Awplification

The sound wavc emanaling from the Teletore Unil "A” is amplified
tluough the orificc "B" wntil It reaches the conducliug arca " C" wlhicnee

il & agaiu couducled fo the point of grealest amplification "D",

The iuterior construction of the Telclone is of scasomed apruce, the same wood
wsed in violins—hcuce the sweel sesonant toncs of Telelone 1¥alnut Cabinet
—all wood comiruciion.

Teletone gives you clarity of tonc, large volume, and no distortion al cither high
or low lones.

Teletoue i an acoustical achievement thet the trade aud public are quickly acelaiming—
and buying.

TELEﬁ;@ﬁiﬁ%TIDN

449-453 WEST 42nd ST.
NEW YORK CITY
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Intensive Drives on Talking Mﬁines_by

Toledo Retailers' Result in Big Sales

Price Concessions in Victor Instruments Followed by Unprecedented Demand for This Season of
the Year —Hub Kuebler Elected President of Toledo Radio Asseciation—Other News

Toreno, 0., August 8—Perhaps never in the
history of the local plionograph industry has a
situation paralleled the present one. Not alone
have Victor prices been cut in lalf, but other
machines have in most instances been reduced
to meet the competition. Henee, sales plans
and promotion work have becu greatly cur-
tailed if not entirely suspended for the present.
What the effect on future buying will be re-
mains to be seen. However, dealers are selling
@ swath of machines for immediate delivery,

Taking Advantage of Victor Price Cut

Tbe Lion Store Music Rooms, Victor and
Brunswick dealer, is taking full advantage of
the Victor 50 per cent price reduction to cor-
ral a large talking machine volume Manager
Lawson S. Talbert stated big newspaper ads ape
being relied upon to bring prospects as well as
new faces into the store, hence more than a
score of machines are being delivered every day.
The house has ordered large lots from johbers'
stocks several times since the cut went into
effect.

Harry J. Reeves, manager of the radio depart.
ment, is vacationing at Clarks Lake, Mich.
Plans are formulating for handling the largest
radio trade in the histary of the store this Fall.
Zenith, Atwater Kent, Radiola and Kennedy
sets are dealt in.

Radio Association Officcrs Elected

The Toledo Radio Trades Asscciation was
organized recently with a membership of about
thirty-five retail radio merchants. Tbe follow-
ing officers were elected: Hub Kuebler, presi-
dent, Kuebler Radio Co.: Harry J. Recves, vice-
president, Lion Store; Harold Miehls, secretary
Frank Morrison, assistant secretary, and Edgar

A. Kopf, treasurer, J. W. Greene Co. Meetings
will be held monthly at which matters pertinent
to the industry will be taken up. At the first
meeting, which was held in the rooms of the
Retail Credit Association, terms were discussed
and certain recommendations were made.
Among them, 25 per cent down payment on
sets priced at over $100 and 33y per cent on
sets under $100. Thirty days’ free service to be
rendered with each outfit, after that $1.50 per
hour will be charged. Length of demonstra-
tions, two good nights. As soon as the organ-

ization is functioning smoothly jobbers and
manufacturers in this vicinity will be invited to
ioin. The Association will actively support the
coming radio show liere

To Tie Up With County Fairs

At the J. W. Greene Co, plans are maturing
for participating in scvera) county fairs in this
section, which il begin their scason about
the middle of August Displays and demonstra-
tions at thesc cvents are excelent advertising
mediums, E A. Kopf, manager, stated. It js
reported here that it i already becoming diffi-
cult to purchase a full assortment of Victor
models. The three lines dealt in by the house,
Brunswick, Victor and Cheney, have each prof-
ited in a sales way through the general price
slash. 1In fact, the departinent is cleaning hiouse
by offering discontinued and obsolete models of
all makes at a figure to induce buying. The
entire prospect list was solicited by mail and
urged to buy while the price is low and the
stock fairly complete.

J. Harold Beat, Dorothy Macllheny and Ja-
cob Beat are vacationing at Michigan Summer
resorts. E. A. Kopf will motor East for two
weeks. He will visit the Vietor factory on the
trip.

Grinnel} Bros, Co-opcrating With Trade

Grinnell Bros, who control the Victor job-
bing situation in Michigan and operate a large
retail music house here, arc apparently endeav-
oring to help their dealers unload present stocks
with minimum loss, The house is carrying on
an aggressive merchandising policy but is not
employing circus methods to accomplish sales
results,

Harold Roth and Percy Thomas are new
members of the sales staff here. Henry Stuck
general manager, and Doane Vinson, sales man-
ager, have rcturned from Michigan vacation
trips, which were greatly enjoyed.

Adds Brunswick Line

The Whimey-B]aine-Wildermuth Co. has
added the Brunswick Radiola to its Hne of
radios and phunographs which is one of the
inost complete 1n the city and embraces Zenith,
Atwater Kent, and other products. Fred Stew-
art is manager of the department, W. V. Wolf
is a new member of the sales force. The housc
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ucts on the market.
of radio tubes
profitable
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time radio enthusiasts.

now be sold at only sixty cents.

Radio Instruments” loday

190 Weston Avenue

HESE two instruments can accomplish more in
building up customer acceptance of your depend-
ability as a dealer than any two other radio prod-

Mode! 489 Radio Table Voltmeter prolongs the life
{by which you get steadier and more
customers), indicates the value of both
"B batteries, insures by the simple wateh-
ing of the dial, the operation of the set at proper
voltage and turns dissatisfied customers inte long-

The Weston Radio Plug makes the fastest known
change from headset to loud speaker and it can

For your own profit write for "Weston

WESTON ELECTRICAL INSTRUMENT CORP.
Newark, N, J.

TANDABD.IHE.WARLD.AVER_; =

WESTON -

Pigneers since /888

for You!
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is plngging portables among the cottagers along

the lake ncar the city. The Peter Pan small

machine was added recently. Record sales are

gratifying considering the season of the vear,

according to Henry C. Wildermuth, treasurer
Exhibit at Food Show

The Cable Piano Co. is taking part in the
Sununer Food Show by exhibiting Victrolas,
Brunswicks and Radiolas. Audak record dem-
onstrating machines are used by the house.
Chas. Hickman and Wn, Birmingham are now
inembers of the sales staf here.

Frazelle Co. Pushing Portables

The Frazcile Piano Co. is plugging portables
throngh canvassers, newspapers and distinetive
window displays. Pal, Columbia, Lyon & Healy
and Pet-O-Fone models are featured. The
Sonora is given more than ordinary prominenec
on account of the sersonable dealer tie-up which
the factory is fostering, Frank H. Frazelle re-
ported. The Zenith radio was taken on recent-
Iy by the house—it will be given a special
demonstration room where concerts will be
arranged later on.

Columbia Activities

F. W. Gumaer, Columbia representative for
the Toledo territory, is attending a special salcs
Ineeting at the Columbia branch office in Cleve-
land,

Carl Kramier in the future will cover south-
ern Ohio and West Virginia with the Columbia
linc. He is well known in the trade.

Janctte Furaiss, formerly with the Columbia
Phonograph Co., is now managing the C. C.
Baker, Rich avenue, music store, Columbus, Q.
Mr. Baker is vacationing at Lost Lake, Canada,

The Home Furniture Co,, Toledo, is doing a
big business with Are Gillham's record, "You
May Be Lonesome,” also "Yearning” by Kitty
O’Connor, gir! baritone’s Rrst Columbia record-
ing, and Ted Lewls's new dise, "I Miss My
Swiss.”  Miss Gertrude Hoffstatter, in charge
of records, is spending her vacation in Chicago.

Pushes Records Through Window Displays

A. B. Sauer Music ¢ o, Lorain, O., Columbja
dealer, depends for jts business suecess upon
the windows. Hence Saper trims them with
an eye to sales. He plugs one number at a time
and works it hard Recently Ted Lewis's "Aha"
was used—the title was painted all over the
window and store front and played over and
over. Then, when Blossom Sceley's dise, "Yes
Sir, That's My Baby” was pushed, he had Mrs
Sceley's son at the store. This week "China
Girl” is the record feature. A large China figure
is the window attraction which is drawing attep-
tion to the disc, Through this method the
same customers arc induced to purchase the
new numbers every week, Mr. Sauer stated,

Brief but Interesting

At the Goosman Piano Co. record sales are
on the climb. Columbia and Stars phonographs
arc featured. Miss Ruth Winkelman is now in
charge of records and music rolls.

The United Music Store, aceording to Harry
L. Wasserman, Pproprietor, is-expericncing a con-
siderable volume of Victor and Brunswick trade.
Young folks are buying records in quauntities,
seldom are less than two or three seleclions
sold to a person. The foreigner is taking ad-
vantage of the reduction in price to satisfy
liis desire for machine ownership,

_—
Drop in Radiotron Prices
An important reduction in the price of the
Radiotrons made by the Radio Corp. of Amer-
ica went into effect the first of this month,
Radiotrons, styles WD-11, WD-12, UV-199, UvV.
200 and UV-20], are now retailing at $2.50.
This move is indicative of the company's policy
of lowering the cost of radio replaceinents
whenever possible. In order to insure the dealer
and save him any loss from the stock on hand,
merchandising credits are being extended to
dealers for the Radiotrons purchased during the
month of July,
e —
MacFadden & Co,, Philadelpbia, Pa., have
been incorporated to deal in radio.
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No. 6 radio arm with No. 4 reproducer

A genuine High Quality combination which
sells at a truly reasonable price. No. 4 radio arm with No. 4 reproducer

A phonograph today is not complete
unless combined with a radio combina-
tion tone arm.

By using these outfits you are assured of perfect interpretation of
both the phonograph and radio reproduction!

ADJUSTABLE UNIT NON-ADJUSTABLE UNIT

Greatly increased space and pro-
duction facilities guarantee you
prompt service.

Jobbers: Write today for our
exclusive propositions.

1
Hear the Mutual Units in side-by-side comparisons with other units and be con-

vinced of its merits.

Address our Executive Office at
149-151 Lafayette Street New York City

Cangdlan Acro Screw
o
8
DISTRIBOTO! {Aﬂ Jayiainn:
Shopleloh Hordwars Go,.



104

Retail

THE TALKIN

Dealers in Twin Cities Making

- Early Plans for Their Fall Activities

Business Generally Is Satisfactory—Dealers Pleased With Fine Adler-Royal Window Display—

Brunswick Salesmen and Managers Hear Tal

MiNNeAroLIs AND ST. Paur, August 7—Music
dealers here are already casting up accounts
for the Sumnier and making prophecies for the
Fall. Trade visitors from the East have been
few, but with the vacation season at its height
there have been quite a number of Northwest
dealers in the Twin Cities.

E. R Dyer, president of the Metropolitan
Music Co., is in the East. He will visit rela-
tives at Oak Bluffs, Mass., and go from there
1o New York and other seaboard points. H. H.
Witstruck reports business very satisfactory.
The piano sales are ahead of last year and the
sheet music department is going strong. The
company has cleaned out its stock of Victrolas
in preparation for the new models. Manager
Simon, of the sheet music department, is in
Mille Lacs on his vacation, and Mr. Witstruck
plans to leave for the North as soon as Mr.
Dyer returns.

Mr. Sayward, of the Aeolian Co., was in the
Twin Cities on his way back to New York
after an extended trip through the Middle West-
ern States.

Mr. Jewett, of the Starr Piano Co., was also
a visitor here. Manager Hoch, of the Cheney
Co., has just returned from a company confer-
ence in Chicago. He says the Cheney Co. has
enjoyed a remarkable business. and up to the
time of the price war was 100 per eent over
other years, Mr! Hoch is very optimistic over
the prospects for the Fall.

The Adler-Royal Co. is making a very attrac-
tive window display and the dealers are highly
pleased with the attentiop it has received Mr.
Warren, of the Sprague-Warren Co., Adles-
Royal distributor, is on a trip through Michi-

k by T. C McKelvey, Brunswick Representative

gan and Wisconsin. A number of new aecounts
were opened in July. Walter Lampros, an Ad-
ler-Royal dealer, St. Petersburgh, was a visitor

Mrs. Helen D. Beggs, inanager of the Colum.
bia Co., is on her vacation in northern Minne-
sota. Mr. Gunyo says that the new electrically
recorded records are having big sales and the
record business generally is excellent.

Edison business is good and J. Unger says
the salesmen on the road are sending in very
satisfactory reports.

The Howard-Farwell Co. reports an excellent
record business with pianas holding their own.
The stock of Victrolas is sold out and the com-
pany will stock the new lines. G. A. Skomars,
manager of the company, expects to go North
the middlc of August.

W. S. Collins, of the Cable Piano Co., has
gone to Boston to meet Mrs. Collins, who has
just returned from a tour of Europe. .She
was aecompanied by Mrs. Arthur Helriegel,
whose husband s manager of the St. Paul
branch of the Cable Co.

T. C. McKelvey, special Brunswick represen-
tative, met sixty Brunswick rctail managers and
their sales forces of the Twin Cities on the
evening of July 27. His talk on constructive
sales efforts was very well received by his audi-
ence.  He illustrated his remarks with phono-
graph and radio demonstration.

Lew Miller, who for some time has been the
Brunswick representative in Montana, has gone
to Florida. No one has yet been appointed in his
place. W. C. Hutchings, Chicago assistant sales
manager of the Brunswick Co. with Mrs
Hutchings, passed through the Twin Cities on
their way to Glacier Park .

—
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Brunswick reports fine sales returns on
Charlie Chaplin’s new record. Abe Lyman's
California Orchestra, which played the record
with Charlic as guest ¢onductor, is expected in
Minneapolis next month. Both numbers on the
record are featured in Chaplin's new film, “The
Gold Rush.”

Brunswick business is excellent, says "Doc*
O'Neill, with eollections unusually good.

H. M. Hershey, Brunswick dealer of Litch-
field, is ill at the Swedish Hospital in Min-
neapolis.

R. E. Thompson Secures
Right to New Speaker

R. E. ‘Thompson, the well-known radio engi-
neer, announces that the R. E. Thompson Mig.
Co., of which he is president, has been licensed
to manufacture the cone type of speaker under
the Lektophone Corp. patents. The Thompson
Co. will use the cone principle for an enclosed
speaker in a new compact set known as the
Thompson Minuet model,

The Thompson Co., which is well known
throughout .the trade for its Thompson neutro-
dyne receiving sets, Thompson horn speaker,
and the new Fuller speaker in attractive cabi-
net form, now has speaker products meeting the
tastes of various radio enthusiasts which ean
be exploited in conjunction with the Thompson
sets. Mr. Thompson pointed out that the Lek-
tophone Corp. has kcpt the manufacturing re-
quirements of licensees up to a very high stand-
ard and has turned down innumerable applica-
tions for such’licenses,

Hazeltine. Dividend Declared

The Hazeltine Corp, of New York, on Au-
gust 1, declared a dividend of twenty-five cents
a share on the capital stock, payable August
24 to stockholders of record August 4

THE NATURAL VOICE TONE

Only One Phonograph Produces It—
“THE NATURAL VOICE”

complete your line is this marvelous machine will bring you new business‘

THE MOTOR — Noiselessly perfect—

fully warranted for two years.

ANNOUNCING
The Natural Voice Loud Speaker. The

tone is pure and clear, with plenty of
volume.

JOBBERS —Write us today for our
proposition and catalogue. Your ter-
ritory may be open.

“The Natural Voice Phonograph and
the Natural Voice Loud Speaker are a
great combination.”

STI4

Natural Voice Talking Machine Co. O rany

ONEIDA, NEW YORK

No matter how

§78
Hagw2ip24
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THE GYPSY MODEL can be
had in Black, Brown, Blue,
Green, Gray and Spanish.
THE ARISTOCRAT comes
in two toned Blue, Gray and
Ivory.

THE DE LUXE ARISTO-
CRAT in Black. Shark Grain
and Genulne Pig Skin,

PRICES: GYPSY MODEL,
List Price $25.00. Far West
and South $27.50.

THE ARISTOCRAT, List
Price $30.00. Far West and
South $32.50.

THE DELUXE ARISTO-
CRAT, List Price $45.00. Far
West and South $50.00.
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Genuine PSS
Leather -Sewed" 7“7
Edio

- Ve
l Genuine Du Pont Fabrikoid-Embossed r De Luxe Aristocrat

/7

Aristocrat

LProweers of 730/1'0)/

ASWELL pioneered the idea of a sales policy built on fair, equitable
lines that would protect and assist both jobber and dealer.

This policy was not forced upon Caswell. It was formulated when the
company began and it has been adhered to ever since. Now, through
its effectiveness in stabilizing volume business and profit for jobbers
and dealers it is becoming one of the beacon-lights of the industry.

In addition to Caswell's well defined policy, this company also set a
new standard of tone and quality in the portable phonograph field.

The jobber who stocks the Caswell Line knows that he is being pro-
tected from cheap competition and is receiving the regular—and only
scale of discounts.

The dealer who ties up his future with the Caswell Line knows that
he is getting quality—quality, from the genuine DuPont Fabrikoid cov-
ering to the Heineman motor; that the instruments possess matchless
tone, and that he is protected from the fly-by-night, business-wrecking
methods of itinerant, one-night-stand merchants.

All these factors of profit and permanency are yours with the Caswell
Line. Why tread the path of doubtful quality and doubtful methods
when the safe, sane, way to permanent profit is open to you with
Caswell? Write for the story of how Caswell is putting the portable
phonograph business on a right basis.

@sweg%n uﬁcz‘urin(g (o‘?

PORTABLE PHONOGRAPHS Y DISTINCTION

MILWAUKEE,WIS. /(1 : ST. PAUL AVE,
U.S.A. d AT 10™ STREET

Western Sales Office: Oakland Tribune Tower, Oakland, Cal.

\
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Caterlng to Music Lovers Builds Profits

Repeat Sales to Customers Are the Basis of Good Merchandising
—People Who Have Real Liking for Music Are Worth Cultivating

The appetite for music is like the appetite
for tobacco; it grows by what it fceds npon.
There is no such thing as saturatfon with mn-
sic 1o the music-lover who has acquired that
appreciation and nnderstanding which comcs
from familiarity with the choieest of the prod-
ucts of musical art. A musi¢-lover, onc may
<ay with complete confidence, never gets too
much music and newver feels that his or her
callection, in whatever form, is too big or even
big enough.

Whatever guesses there may be about the
ways of consumers, there is no need to make
any guess-work about the above truth. No fact
is more certain than the fact that he or she
who loves music desires ahways more of it, is
never satisfied with a mere little bit of it, and
invariably buys of it as liberally as opportunity
presents and purse allows.

The Unfilled Want

1 say "as liberally as opportunity presents and
purse allows”; and the statcmient is made ad-
visedly. The retail talking machine business
ought to be blamed, for it is blamable without
doubt, bceause to this day there remain thou-
sands of men and women with more or less
knowledge of musical art, with some little skill
in playing or in singing, ar with at least the de-
sire to hcar all the artistic music available, who
yet arc unable to satisfy their desires. Thou-
sands of them are far away irom the centers
of musica! performance.

Not only is this so, but there are other thou-
sands able to atiend concerts and recitals,
whose appetite for good music cannot be sat-
isfied with mere weckly visits to concert hall or
opera house. Far the appetite for music, once
it is arouscd, is very similar in its effects to
the appetite for dancing; the inore one has,
the more one wants.

Sct Doubts at Rest

Considerations like thesc, 50 obviously sound,
set one's mind quickly at rest when doubts
are suggested as to the future of the phono-
graph business. The plain and simple truth is

that neither recording nor rcproduetion have
yet been brought to measurc up either to the
level of public taste or to the mcchamieal pos-
For many years we

sibilities of the apparatus.

Hermann Thorens

Ste. Croix, Switzerland

Monufocturer of Europe’s Most
Celebrated Swiss Phonogroph
Motors

There has always been a steady
demand for Thorens phonograph
motors. We arc able to deliver
the famous Thorens specially de-
signed portable phonograph mo-
turs, in quantity.

V\'nlc for descriptive matter and
prices on portable inotor nuin-
bers. 3B smgle -spring motor,
24BC and 28BC doublc-spring
motor.

L.H. JUNOD &CO.

104 Fifth Ave. New York
Sole Agents for the U, 5, A,

o

have been content with forins of apparatus in-
volving the production of frictional resistance
to an extent fatal to satisfactory musical re-
sults. Now it is annonmccd that great and even
radical improvements are on the way, that the
direct-contact meehanical methods of the past
arc to be swept aside, and that distertion or
contracted intensity are to be things of the
past.

Well and good, however it may turn out in
the end; but whatever else happens, let the
dealer and the salesman clearly understand
that the real question is as to the soundnc
of the principle on which the phonegraph trade
has been built up.

Safe and Souad

The principle is sound. The talking machinc
record is mot only safe but ccrtain. It is as
much a staple to-day as is the violin. 1t is ab-
solutely cssential to music-loving people of to-
day becausc it alone can preserve forever tlic
finest work of the finest artists, done under
test conditions, that is to say, donc nnder eon
ditions which cawnot be approaehed in casual
performance. The record and the talking ma-
chinc of course arc crude and imperfect still;
but iniprovemcent 1s possible and practicable to
an extent hardly dreamed of by most men; and
if only such improvement does continne, cven
though slowly, the commercial future of the
phonograph business is completely safc.

AMeanwhile the market for good records 1s as
great as ever.  The talking machines already in
existence number millions. Hardly one of them
has a sufficicntly large library of records at-
tached to it. Few owners possess as many as
one hundred records. Yet the appetite for good
music is greater tham ever. Thousands of mu-
sic lovers all over the country have talking
machines, with only a few records and those
badly chosen. Amang these thousands every
dealer in the land can find choice prospects for
the sale of finc albums containing complecte
sets of musical works, of fine violin and piano
solos, of uotable orchestra overtures and fan-
tasies; and, in finc, of all the many wonderful
items in the catalogs which to-day so many
dealers se¢m to think ought eitlier to scll them-
selves or else to be ignored altogether.

When onc hears a dealer say, as 1 heard only
a few days ago, "thosc who want ‘highbrow
stuff will call in and ask far it; the others don't
know and don’t care,” onc fecls inclined to ask
what is the matter with some men’s thinking.
How is it passible, one asks, to be so stupid
or so blind? How is it possible that a man
should be willing to sit down in a store with
a whole community of musical talent and ap-
preciation around him and wonder why he is
not making money?

How Is It Possible—?

Have such inen cver stopped to think that
all sorts of agencies are working for their bene-
ft, without charge, cvery duy in the ycar
Have they stopped to realize that the pnblic
schools are teaching music to all, by forming
bands, glee clubs and orehestras, and so gelting
children in every street, almost in every housc,
started on the road to inusic appreciation and
often on the road to professiomal or amatens
musicianship? Have they ever stopped to think
of the open-air concerts, the open- municipal
opera, the amateur bands, the amatcur choral
socicties? Have they even considercd that ra-
dro is working for them too, that when it gives
good music it is virtually inviting the talking
machine dcaler to go in with his records and
show music lovers how much they nced them
In a word, have they cver stopped to think at
all about the matter?

At home my family and ) rejoice in the pos-

session of a player-piano, a talking machine.
600 music rolls, about 600 talking machine ree-
ords and a nice radio receiving set.  \We
can hear all that radio can give us, and we do
hear it, gladly. Docs that satisfy? Of conrse
not! We use our talking machine and onr
player-piano too. Why? Because we want
what we want when we want ft; and we have
rolls and rccords to enable us to satisfy our
desires.  Is not this just as inuch true of thon-
sands of others? Indeed, arc wot thosc dealers
who recognize and build on thesc tmths, sell-
ing records—yes and machines too—successful-
Iy and satisfactorily? Yes, they are! This busi-
ness of ours nceds thinking, good. cool, sober
thinking; more than it nceds amything clse in
the wide world.

Gets Some Fine Publicity

New York Album & Card Co., New
York City, mannfacturer of the Nyaecoflex
radio recciving scts, recently reccived a fine
piece of free publicity on its Nyacco R P-1,
ch is a portablc radio phonograph combina-
tion. In order to reach campers and tourists
the New York Album & Card Co. ineluded in
its national advertising campaign the "Motor
Camper and Tourist In a recent issue the
front cover dcpicted an automobile camping
scene around a fire and it so happened that in-
cluded in the drawing was the Nyacco R P-1
providing the entecrtainment for the evening.
This model has proved an exceptionally good
sales number during the Summer months and
it would secin that its popularity would continue
straight through the season ahead.

‘The popularity of the combination talking ma-
chine and radio has led the New York Album &
Card Co. to makec a spccial drive during the
coming months en Nyaccoflex pancls.

Turner Music Co. Chartered

The Turner Music Co, Tampa, Fla, was re-
cently incorporated with a capital stock of
$330,000 preferred and $170,000 common stock.
The Turner Music Co, operates a chain of re-
tail stores in Florida, and iy one of the leading
retai] honses in the South.

The Lc Roy Music Co., Paducab, Ky., recent-
ly suffered a loss of about $5,000 from fire.

Tle
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MZrs of String and Button Bags as well

Cohoes Envelope Co., Inc.

Home Office
and Factory
COHOES, N. Y.

Sales Office
N. Y. and Vicinity
342 MADISON AVE.
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A Good Reputation

Successful dealers and Manufacturers owe
their prosperity chiefly to their reputations.
While it 1s certain that the Dealer’s best ad-
vertisement 1s the satisfied customer so i1s it
true that the dissatisfied customer 1s his great-
est peril. ‘T'he disgruntled buver will judge the
Dealer’s entire stock by one inferior article
and will pass his opinion on to others.

= CO
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Appreciating that confidence is the basis
of all Trade and that confidence 1s earned
through long and satisfactory performance
our policy has alwavs been to emplov the
highest tvpe of labor and to use the best
materials obtainable.

We know that the substantial Dealer
wants and recogmzes Quality and we have
unbounded faith in the continued buymg by
the Public of real high grade Talking Ma-
chines.

SILENT MOTORS represent the high-
est quality of Talking Machine Motors and
msure the Dealer of his customers’ satisfaction
and good will. Dealers who want the best

msist on SILENT MOTORS.

ZO——=p REO=nZO0 =®XR—~rm

THE SILENT MOTOR CORPORATION

321-323-325 DEAN STREET BROOKLYN, N. Y.
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Price Reduction in Talking Machines

Boosts Sales in All Lines in St. Louis

Feeling Is Prevalent That Price

—_—
Slash Will Not Affeet Normal Talking Machine Business — Co-

lumbia Phonograph Co., Ine., Establishes Factory Braneh—New Post for Miss Golda Airy

Sr. Lowrs, Mo., August 8—The reduction in Vie-
tor priees has tended to stimulate retail talking
maehine sales. For one thing, the competitors
have been ealled upon to try to keep their
prospects from being stampeded. They say that
in the case of those who are planuing to buy
high-grade inaehines they have been able to
hold them steady, at least, until the new Vie-
tors come out, when it will be the best sales-
man and the best maehine that will win, with
prices on an even keel. It is believed by miany
dealers that most of the buying now is by those
who have bad eheap machines and that tlic sales
will not affect the normal demand for high-
elass machies when the new models come out
and that the market will absorb the instruments
with advantage to all coneerncd.

Columbia Co. Opens Factoty Branch

The Columbia Phonograph Co. now has a
factory established at 1213 Pine street, in the
building formerly occupicd by the Artophone
Corp. It is under the management of P. S
Kantner, formerly in cliarge of the Kansas City
branch, who will hereafter have charge of botl
branehes. Eaeh will be a eomplete unit and
in each will be earried eomplete lines of phono-
graphs and records. George L. Fuhri will be
eity man for St. Louis and F. H. Brandt will
cover the territory assigned to the St Louis
branch, southern Illinois, part of Indiana, west-
ern Kentucky and Tennessee, eastern Missouri
and Arkansas. W. V. Ockenden will be local
manager at Kansas City and eover the territory
of Nebraska, Kansas, Oklahoma, ecastern Ar-
kansas, castern Missouri and southern Towa.
C. C. Embry will be eity man at Kansas City.
The Kansas City braneh is to be moved from
2006 Wyandotte strect to the Kansas City Life
Building, 804 and 806 Grand avenue, in the
heart of the retail musie distriet, which will
enable it to give dealers better service. Man-
ager Kantner announecs that in spite of the
upset eonditions July showed a very good in-
crease over May and June in both maehincs and
reeords. In phonographs the greatest effort
has been put behind the Harmony eonsole, and
Mr. Kantner says that in spite of priee cuts
on other machines there have beei good sales

at pegular priecs, while the new records are
being received witl enthusiasm by the dealers.
A. G. Bolts, formerly in charge of_the office and
eredits at Kansas City, lias been brought to
St. Louis to take charge of the offiee and ered-
its here.

W. H. Fowler, manager of the Bungalow
Musie House, Taylorville, Ill, was here last
week and arranged to take on the complete line
of Columbia phonographs and reeords.

Miss Golda Airy in New Post

There is grief at the Kocrber-Brenner estab-
lishment and among St. Louis Vietor dealers
over the loss of Miss Golda Airy, who has
worked herself out of a St. Louis job by being
50 good that they want her at Camden. For
five years she has been with the Koerber-Bren-
ner Co., eoming here from Des Moines, Ia.,
where she had charge of the musie department
of the Chase-West Furniture Ca. Most of the
time here she has been handling the dealers’
promotional department, and there is not a
Victor dealer in St Louis but who has de-
rived advantage from her efficiency and energy.
She is taking a month’s vaeation now and will
leave August 10 for Camden and will take up
August 15 her new duties as assistant to Mrs.
Frances E. Clark, director of the edueational
department.

Columbia Distributors Bysy

C. R. Salmon, general manager of the Co-
lumbia Distributors, has returned from a visit
to the company's branches at Cineinnati and
New Orleans and also from a business trip to
Chieago. He announees that the Distributors
have had an exeellent business during the past
month on portables, consoles and upright mod-
els at speeial reduced prices. Attractive new
eonsole models are promised for the Fall.

The change in the St. Louis Columbia siti-
ation, eonsisting in terminating the arrangement
with the Columbia Distributors and the open-
ing of a faetory braneh, has eulminated in suit
being fled in the Cireuit Court by the Colum-
bia Distributors, Ine., against the Columbia
Phonograph Co. for alleged violation of eon-
traet The Distributors Co., whieh has been
located for some timc at 1327 Pine street,

This best seller recails at 3

MODEL S-4000
5 vole Standard Base, % lmr.
etector-amplifier with full,
nolse-free distorriontess volume
All models sold with a
10 day uritten guarantee

OTHER MODELS
RETAIL AT
5 wolt—2% amp. Standard Base
Model $-200 Detector . s 8300
| 01

Model 5400 Dec. Ampt. . . .. $3.00
5 volt—16/100 amp. Standard Base
Model 5-1620 Det. Ampl. Osc. . $4.00
10 4 voli—
8 100 amp. Minlature Base
Model 58100 Det. Ampl. Osc. . $4.00

Talk about
popularity!

Schickerling tubes have simply stampeded
the tube market. These are the ONLY tubes
with the 4th element—the triangular plates
that eliminate distortion and tube noises, so
that D.X. stations can be heard moreclearly.
Sell Schickerling tubes with your radio sets.
They make a good set better, keep your cus-
tomers “sold”, and are decidedly profitable!
Write or wire today for dealers’ terms
SCHICKERLING PRODUCTS CORP.
Executive Offices and Factory: $01-407 Mulberry St., Newark, N. EA
Consumers Gas Building, 220 South State Street
Jefferson Building, 1015 Chestnut Sereet

Authorized Phonograph Distributor-Dealer:
RUDOLPH WURLITZER €O, 120 Wes 42nd S¢., New York City

Mail orders filled from Newotk factory or nearest branch office

SCHICKERLING

Chicago Sales Offices

Philadelphia Sales Office:

10 TU
Uk the Stabilizing Tiangular Plotes
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will eontinue in business, other nationally
known lincs being featured.

Artophone Corp, Completing Organization

The Artophone Corp., with whieh the Whole.
sale Musical Supply Co. was recently consoli-
dated, is perfecting its selling organization uuder
the new conditions. R. G. Craig, of Meniphis,
Teun, formerly in charge of the musie de-
partment of the Bry-Block Co., will travel in
the Tenncssee and Kentucky territory, with
headquarters at Memphis. Cliff Rogers, for-
werly in business for himsclf at Springficld.
Mo., will travel in Missouri and Arkansas, with
headquarters at Springfield. Louis Marks, for-
merly with the Adler-Royal Phonograph Co.,
Louisville, Ky., will cover southern 1llinois and
indiana, with headquarters at St. Louis. The
Artophone Co. has taken on the Adler-Royal
lin¢ of phonographs and is building up its line
of small merehandise.

Brief but Interesting

E. E. Fay, vice-president of the Fay-Buehanan
Musie Co., has returned from a Southern trip.
He reports a good demand for the line of fifty-
eent Gennett reeords, new series, which eame
out May 1.

R. S. Peer, head of the reeord departiment
of the General Phonograph Co. New York
was here reeently, returning East from a trip
through the West and South.

Mrs. Hazel MeCommons has been employed
by the Columbia Distributors as sceretary to
General Manager Salmon.

H. G. Koerber, president, and E. C. Rauek,
viee-president, Koerber-Brenner Co., have gone
to Camden, N. J, to attend a eonference of
Vietor jobbers.

Frank Hornlng, manager of the Stix, Baer
& Fuller talking maehine department, and his
wife, are spending a month at Atlantic City,

J. H. Bennett, branch manager of the Bruns-
wick Co., has returned from a vacation trip. E.
F. Stevens, Jr., has gone on a vaeation trip to
Chicago and Michigan,

R F. Novy, for the past six years with the
Brunswick St Louis establishment, has r
signed. Miss Marie Compton, of the Wurlitzer
talking maehine department, is spending a two
weeks’ vacation at Memphis, Tenn.

J. B. Moran, manager of the Wurlitzer Co.,
has returned from a trip to Cineinnati, O.

Miss Birdie Crane, of the Lchman Piano Co.,
has returned from a trip to Colorado.

Mrs. Catherine Hake, grecter at the store of
the Baldwin Co., was married recently to W. L.
Hinton, manager of the Mid-West Auto Travel
Agency, and will give up her position soon.

Mrs. A. S. Engelmann, Miss Mabel Stone
and Miss Marie Bressler, of the Kiesclhorst
Piano Co. talking machine department, have
been away on vacations.

John P. Costello, manager of the Lehman
Piano Co., will leave August 15 for a vacation
trip to Buffalo and Canada.

Miss Viola Keisker, of the Aeolian Co., has
been spending a three weeks' vaeation in Cali-
fornia. Miss Dorothy Williams has returned
from a motor trip to Chieago.

Working to Improve Radio
Broadcasting Programs

MiNNEAPOLIS, MINN, August S—The North-
west Radio Trade Association reeently appoint-
ed a eommittee who will keep in close touch
with the broadcasting situation in the North-
west. This eomumittee will take whatever steps
are possible to improve the quality of the
broadeast programs and it is solieiting sugges-
tions from the general radio public as to ways
and means of seeuring the desired end.

Store Changes Hands
The Eagle Rock Music Co., 2144 Colorado
Boulevard, Glendale, Cal, has been purehased
by William G. Bode. A eomplete line of musie
goods is handled.




Aucust 13, 1925 THE TALKING MACHINE WORLD 1_°§

SHMAN

ly/

FRESHMAN MASTER “B”
BATTERY ELIMINATOR

Accurately designed parts are used in the filter circuit to eliminate hum and  MODEL A.C.
assure the highest operating efficiency. It is of perfect mechanical and elec-

trical construction.

The Master “B” is approximately 6 inches square and weighs but 714

pounds. Encased in genuine Bakelite and neatly grained black inetal. Plugs

into any electric light socket of 110 to 120 volts, A. C.—and rectifies it into MODEL D.C
D, C.—costing less than one-tenth of a cent per hour to operate. :

$17.50
A ONE PIECE CONSOLE

Model 5-F-7

This new and improved Freshman Masterpicce Receiver is encased in a
rugged inlaid console cabinet, desk type. It contains a wonderful built-in
! ug speaker of great volume and superb tone, In the lower compartments
there is plenty of room for storage battery, eliminator and chargers, not a
wire being visible.

This massive console model of conservative and stately appearance will at-
tract more attention, displayed in your window, together with our display 50
signs, than any other radio outfit on the market, It is just what peaple —

want for their homes—in these radio days of progress and refinement.

ERESH MAN
PSTERPIEN

s models ™
are equipped wilh
the new Siraight Line

. a e) .
iS4 Wave lenglh owloss unit
Genuine solid mahogar

Sloping panel

The new Freshman Masterpiece straight
line wave length condenser with vernier at-
tachment, illustrated here, assures hair-line
selectivity and sharper tuning. It permits
one to tunc in the station wanted without

MODEL 5.F.5 interference over the entire wave length
Full throated loud speaker 0 range.
built-in. Genuine mahog

any. A tremendous valye,

This is merely one exclusive feature of
the new and improved Freshman Master-
piece S Tube Tuned Radio Frequency Cir-
enit, which has been scientifically perfected,

and each and every single part strengthcned
and co-ordinated.

Write ta cither of our of
fiees for complete literatire
illustrating and  describing
‘the balance of our wonder.
ful line.

«
has.Freshman (o.lnc.
S eﬂﬂlﬂgr-ﬂmwc-?m

FRANKLIN CONSOLE ll 5 _FRESHMAN_BUILDING
Genuine mahogany, every . 2407248 Mes 40TH ST-NEW YOI
thing sclf-contained. The

most  beautiful radio on
the market.
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Two New Music Master
Distributors Appointed

American Fumniture Co., El Paso, Tex., and O.
D. Tucker & Co., Litte Rock, Ark.. Now
Musie Mastee Wholesalers—Good Outlook

Kansas Civyv. Mo, August 5—The American
Furniture Ca., of El Paso, Tex, and O. D.
Tucker & Co, of Little Rock, Ark., have been
appointed distributors for the Music Master
radio line in their respective territories, accord-
ing to A. A, Trostler, Western sales manager
of the Music Master Corp., with headquarters
in this city.

Mr. Trostler, who is well known 1o the talk-
ing machine trade, during the latter past of
last month attended a sales conference at Little
Rock where, he states, he found a great deal
of enthusiasm over the outlook, which, insofar
as the Music Master line is eomcerned in the
VWestern territory, is extremely bright at this
time.

Mu-Rad
Triplex

3 Tube—Dry Cell
Receiver

75

ADVANTAGES that ordinarily
cost twice the price of the Mu-
Rad Triplex Receiver. Tbat's value—
value that speeds turmover, increases
profits, and builds good-will.

Four-tube efficiency with only 3

tubes. Sweeps the continent. Can be
logged; highly selective. Most con-
veniently portable; all batteries con-
tained inside the handsome mahogany
cabinet.
Plenty of ‘‘cheap” sets but the Au-
Rod Triplex Receiver is the quality
product of a quality manufacturer,
selling at a popular price.

Other dealers have had to repeatedly
reorder their stock of this receiver to
keep up with demand. You're miss-
ing some valuable business.

Write for details of the Mu-Rad
Dealer Policy NOW

Mu-Rap LABORATORIES INc.
813 FirTH AvE AsBURY PARK. NEw JERSEY
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Crosley Radlo Corp to
Limit Number of Franchises

Extensive Survey of Retall Fleld Betng Made
to Secure Only Reputable Representation
Cincinwam, O, August 4=The Crosley Radio

Corp. recently announced its new sales plan,

whereby the selling of the Crosley radio re-

ceivers will be in the hands of nonc but rep-
utable merchants. An extensive survey of con-
ditions in the retail radio field is being made
by Crosley representatives and the franchise to
represent the Crosley line ts being granted to
substantial business firms only. Tlie number of
franchises to be granted is limited. In this
manner It is planned to make the possession of

a Crosley franchise a more valuable possession

to those dealers fortunate cnough to be chosen

as an "Authorized Crosley Sales and Service

Station,”

Many Radie Shows During
Remainder of the Year

Aniong the Radio Shows scheduled during
the remainder of Swumer and Fall in impor-
tant cities throughout the country are the fol-
lowmg

Aucusrt 15, 1925
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Attention

RADIO MANUFACTURERS

linve yau someihing In Ihc Raodlo linc
Ihel yon wsni pul over rlnn-r In New
York Cliy (\lrlropoll Dislricl—which
nelnder—New

L ang Tlnnd—detar
hevters o In Chiteneo ami il

“1

—— 7

We ure In a pasiilom 1o wcll dirert lo the
0 nud muslcal Irnide or handie your
Ihrangh 1he best-known radio  nnd

N Victor jolhers,

We irnvel len nien, nll Uve wires, who cunll
an Ilm h—mllng Johbera mnd meven hundred
uslcnl denlers wwhose eredil
nnd nre nol fly-by-

i he Cheened O.K,
nlzut denlers.

We ure ulyo In a poslilon l:o obtata un-

timtted publicity for yonr Ume, o
o c were Lue firal ta well the Holelx on
1 1dea of Radlo, hnving sold 1he Funous
Itlimore Hoiel In New York Clty who
purchascd ond nre naw uslec Iwenly-five
of the rudla wets In thelr sulles,
03 £ QUi ) gk (005 ©hoe S0w (00D
Py ux n wleke
o Gel In tonch wiih us,

MAURICE RADIO CORPORATION

Facinry Represswtutlon

New York Ofice, hirago OMcee,
113 Mndlsna Ave, 473 ¥o. Walinse Mvc,
Theee years eatling an vetmil trade and gobbert,

s = =

August 22 28—Third Annnat Pasife Rudio Eaposit
Cvic Andliorfum, $an Francisco.  Pacific Radio Trade
AArsociation. Y05 Mixsion sireer, San Francsco.
er 3 12—Toird Annuat Naional Radlo Exposi
Ambassador Auditorium, Loy Angeles, auspices Ra
dio Trades Assoclatfon of Southern Califormia. Carl A
Stowe, manager Commercial Exchange Bullding, Los
Angeler,

September  12-19—Nanoual Radw  Exposhion, Grand
Uentrat Palace.  Anicrican  Radio Exposition Company,
\22 Futh avewue, New York City.

Scptemher 14-19—S§ccond Annual Radio World's Fair,
238t Freld Amittery Armory, New York City. Radio
World's Fair, Times Building, New York City.

Sepicmber t4:19—Pittshurgh Radio Show, Motar Square
Garden (posiponed from January 19). J. A. Simpson,
420 Bessemer Building, Pirtsburgh,

Septemher  14-19—Winnlpes, Camada, Radio  Show,
Royal Alexandra Motcl.  Auspices Associmed Radio of
Lanada € W. Wilcox, manager, 204 King sirect East,
Foronto, Caaada,

Seprember 21.26—~0maha Radlo Trade Expositfon. City
Audiforium.  Auspices Omaba Radio Trade Association.
H. R. Edwards, presidens, care MeGraw Company, Omaha,
Neb.

Seprenber 28.October J—Nadonal Radlo Exposuion.
American  Exposition Palace, Chicago, 440 South Dear
borm sireet, Chicaga,

Sepicmher 28-October 3—Calgary, Alta.

Canada Radio

Show. Memonal Hall. C. W. Wikox, manager, 204
Ring street, Tosonto, Canada.
October  3-10~—Philadclghfa  Radio Exposition.  Arena.

Autpices Philadelphia Radio Jobhers ana  Public Ledger.
G. B. Bodenhoff, manager, Public Ledger Building, Dhita

delphja.
Uctober 5:10—Sccond Annual Northwest Radio Exposl-
ton.  Audilorium, S4. Paut  H. H. Cory, aecretary,

315 Tribune Aoaex, Minneapolls, Mimnn.
Uctober 5-1i—Washington. Radio Show and Conven:
ifon. R. N. Crawg, secretary, Room 233, Woodward Build-
1k, Washington.
Uctober 12 17-+Boston Radio Show.

Mecbanies’ Hall

Shetdon Farbanks, manager, 209 Massachusclls aveaue,
Boston.

October 12.17—The Southwest Nailonal Radio Exposr-
non. Coliscum, Radio Trades Associanon. T. P. Con-
vey, manager, 737 Frisco Building.

Octoher 32.17—Second Anaual Monireal Show. Wnd
sor Hoteh €. \W. Wileox, manager, 203 King sireet Eas,
Torento.

October  17-24—Brooktyn Radio Sbow.  Twenty.third
Regiment Armory. Joseph QFMalley, 1157 Atlantic avenue,
Hrooklyn,

Uctober 19 25—Second Aunual Cinciunali Radio Expo.

son.  Music 1lalt B. Bodenhof, manager, sare
Cincinnali Enquirer,
Novenher 2.7--Sceond Annual Toromio Radie Show.

King Edward Hotel. € W. Wilcox, manager, 204 King
sireer East, Toronto.

Novemher 3-8-~Deironl Radie Sbow.
Auspices Radio Trade Association of Michigan.

103 \Vest Atwaler streer, Detron,

Artua Gardens.
George

W. Russell, manager,
Mich.

N 9-15—~Mil k Radie E hio Civie
Auditorfuni,  Sidney New, chaisman, Jubus Andrae &
Sons, Milwaukee, Wis.

November 7-13-—Clevetand Radie Shuw. Public Halt.

G. B. Bodcnhoff, manager, 209! Baxtefly avenue, Lake
wood. Obo.

Novemhcr 17.22—Fourth Aunual Cheeago Radio Eaposr
tion. Coltscum. Herrmanu & Kerr Exposition, -Cort The.

aire Buiding, €hlcago.

New Battery Charger Is
Announced by Interstate Co.

The Interstate Electric Co., 4339 Duncan ave-
nue, St. Louts, Mo., recently announced a3 new
addition ta its line of battery chargers in the
form of a product designated as the Twin Bulb
Handy Charger. In the initial anuouiicement to
the trade the manu-
facturer states that the
new charger is abso-
lutely quiet in opera
tioo and that it charges
efficiently and at a fast
rate. It charges both
A" and "B" batteries
and will charge "B”
batteries 24, 48, 72, 96,
120 voltage in seric
1t employs the ad-

_— vanced “push-pull”
B uIbECHa  CECu e o T R g o
ltalves of the A C wave.

In the Twin-Bulb charger no moving parts,
liquids or vibrators of any kind are used and
thus adjustments, corrosions and sticking
troubles are eliminated. The charger is fully
enclosed in a beautiful mahogany finished case,
with a nickeled handle and nickel trim ammeter,
and in its design it is devised to harmonize with
the finest radio equipment,

The charger weighs seventecn pounds and
will retail for §17.00 without the bulbs. Ease
of operation is an outstanding advantage of the
new Interstate charger, according to the manu-
facturer, as the battery nced not be discon
nected from the receiving set and operating is
merely a matter of throwing a switch,

A branch of the Buston Music Co., West Palu
Beach, Fla, has been opemed in the Ingram
Arcade, Hollywood, Fla,

BEL-CANTO PRODUCTS
Superior in Material, Workmanship and
Performance.  Bel-Canto Adjustable Loud
Speakers, with massive, mahogany-finish cab-
inet, at $17.50. Goose-Neck Fibre Horns, at
$10.00 and $1500. Loud Speaker Units,
patented Flexible Reed Tone Chamber, The
Bel-Canto Rccordmg Dial, $2.00. With mag-
nifying glass $2.50.
BEL - CANTO RADIO b TEL EQUIPMENT €0,, INC,
872 Broadwoy New York Clty
Nattenslly Jmnm-a by Baker: Saith Ca,, 1
Home Office: 7 l Bldg., San anchco, Cal.
Branches in xelu Cal Portland, O
Sﬂnlc, Wash,; Vlncouver. B C.; Sah Lake
; Denver, Colo.; Chicago, Iil.; Buffalo, N.
New York City
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Watch for the
Crosley PUP!

“It’s a Sky Terrier”

THE CROSLEY RADIO CORPORATION
CCCCC NNAT!, OBHIO
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Sales of Talking Machines Increase in
Buffalo as Dealers Stage Big Drives

Reduction in Prices of Certain Instruments Has Awakened the Dealer and Public, Says Leading
Wholesaler—Record Portable Summer Business Draws to a Close—Trade Is Optimistic

Burrato, N. Y., August 7-~What scemed to
have been a buyers' strike in the talking ma-
cliine trade here has been broken by an un-
precedented volume of business done since the
aanouncement of the reduced prices on Vie-
trolas. “Value of action of the Vietor Co. is
fourfold,” said Curtis N. Andcews, Vietor job-
ber.  “It has stimulated sluggish sales to a
degree that a month or so ago was unthought
of. It has awakened the dealer who had al-
lowed lnmself to get into a pessimistic frame
of mind, stirred him to some real action, and
through the great volume of business in Vie-
trolas, he has secured a vast throng of new
record customers, It lias turned what was ap:
parently a dealer’s loss into a profit that, had
not this action of the Victor Co. been taken,
the dealer could not have known. Scores of
dcalers in this territory cleared their floors of
stock, and oversold to such an extent that they
made up for losses in a few days, and through
new orders were able to make a profit that
scored above any previous month of the year.
Buying at the reduced price of the jobber, the
dealer makes up for the loss sustained through
sales made of stock he had on hand.”

Mr. Andrews told of one dcaler in the city,
who operates a comparatively small store, sell-
ing 104 Victrolas in one day. On the follow-
ing day he sold 56, and the two suceeeding
days 50 and 35 instruments were sold

0. L. Neal, of the Buffalo Talking Machine
Co., also cited a number of incidents of where
the dealer had made a good 'cleaning” on
the new priec rate. Hc told of ome dealer
who had beeone quite pessimistic through
dull conditions in the trade early in the sca-
son, and who had done such a tremendous bus-
iness since the new price became effective,
that he has taken an altogether new view of
the proposition. "I am thoroughly convineed,”
he said, “that the Victrola is still in the pub-
lic mind, and buying was simply a matter of
time,” This dealer is now one of the most
optimistic in the trade.

A good portable Brunswick business has
kept the local distributing office in a very opti-
wistic frame of mind. It has been a record

Summer in the sale of portable Brunswicks.
Record sales have been good also.

C. O.E. Curtiss is planning a big Fall season
for the Brunswick Radiola. He started his cain-
paign the first of this month. Mr. Curtiss has
sceured a great volume of new business througl
a gift method, that is, presenting customers who
have made purchases of 2 certain amount with
picture theatre tickets. He has also stimulated
his record business through a 15¢ offer for old
reeords.

Harry G. Russell has been made manager of
the J. N. Adam & Co. Musi¢ Store. He was
formerly manager of the plionograph and radio
department of the Outlet Co., of Providence.

“B” Battery Eliminator
Announced by Martin Co.

Cieveeann, O, August 5.—The Glenn L. Martin
Co., of this cily, manufacturer of the well-
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Mr. Russell was for some tilne salesman for
the Vietor Talking Machine Co. He comes to

the Adam storc highly recommended. He lias
planned an exploitation on records for the
month of Aagust. The store is also doing a

remarkable Victor business

Floyd Barber, Kenmore dealer, has becn
eleeted president of the Kenmore Busine
Men's Association,

M. O. Grinncll, of the Buffalo Talking Ma
chine Co., has returned from his vacation with
relatives in the southcen part of the State. He
made a tour of western New York and castern
Pennsylvania, visiting dealers of the territory,
and found them in a very optimistic frame of
mind concerning eatly Fall and Winter bus-
iness,

The Brunswick Music Shoppe, Main street,
will be repaid for a radio set which was stolen
by a former employc. He was arrested and
scntenced to make restitution, and serve a year
W Auburn prison.

Brunswick Artists Bid
Marie Dressler Bon Voyage

When Marie Dressler, famous comedienne,
motion picture and vaudeville artist, sailed on

known radio-equipped
Martin  Aireraft, has
announ¢ed a “B" bat-
tery eliminator, whicl
will be known as the
“Acro B" and which
was perfected by the
company's engineérs
after a long period
of research and in-
vestigation. Since
199 the Glenn L.
Martin Co. has been
building aircraft for
the United States
Army, Navy and Post
Office departments. A
large portion of this
aircraft has been ra-
dio-equipped and the
company's  entrance
into the radio field will undoubtedly be of keen
interest to the trade.

The Radio Temple of Music, Paterson, N. J.
was recently granted a charter of incorporation.

for tbeir supply, is constantly increasing.

find our service dependable.
Try us and be convineed

CURTIS N.

SERVICE

BUFFALO.N Y.

| There must be 2 reason for their preference.

This not only applies to local and nearby dealers, but many 2t more distant points ;
Our shipping facilities out of Buffalo are unexcelled.

Victor Distributor
Exclusively Wholesale

Court & Pearl Sts.
BUFFALO, N

| “HIS MASTER'S VOICE™

Lt

It has always been the policy of this house to build "good will* by rendering a service I
that Ts at all times dependable and cooperative.
The number of Victor dealers we are now scrving regularly, and who depend upon us

ANDREWS

BUFFALO.NY.

Carl Fenton's Orchestra at the Pier

o ool
(!v

| AMERICan

the S. S. ''Paris” reeently there was a crowd
assembled at the doek to bid her bon voyage
which included members of the American
Woman's Association and Carl Fenton's Bruns-
wick Recording Orchestra. As Miss Dressler
stepped from the clevator at the French Line
pier the Brunswick artists played “Little Miss
Robinson Crusoe.”

Bosch Magneto Earnings

The report of the American Bosch Magncto
Corp. for the first half year shows net income
of $241,895 after interest and depreciation, but
beforc Federal taxes, cquivalent to $1.75 a share
on 138,266 sliares of no par stock. This com-
pares with $176,980, or $1.84 a share, on 96,000
shares outstanding in the first half of 1924.

Net ineome for the quarter ended June 30
was $165,263 before Federal taxes, equivalent to
$1.19 a share and comparing with $76,632, or 55

cents a share in the corresponding quarter of
1924
C. L. Price on Vacation

Clarence L. Price, of the Silas E. Pearsall
Co., radio distributor, New York, is spending a
month in the Maine woods where he is plying a
busy rod, luring the elusive trout from their
streams. He is accompanied by Mrs. Price
and their two daughters.

The Meyer Music Store, Kalamazoe, Mich,
handling Gulbransen pianos, talking maclines
and other musical instruments, has moved to
larger quarters on Main strect. Growing busi-
ness made the move necessary.
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—here’s a record never
before equalled in Radio
Merchandising

In less than four weeks’ time, after
the announcement of the David Grimes
new selling policy, notwithstanding the so-
called “off seasom,” there have been
established retail connections from coast
to coast.

Every live Dealer not yet acquainted with this most interesting
of all Radio propositions, will be quick to investigate what is
behind this unusual record. First of all, and of Great Impor-
tance to the Dealer is that the

David Simes
Radio

represents a very decided step forward in Radio development.

Next and of still greater importance, is that the dealer enjoys
both the wholesaler’s and retailer’s profit.

He gets all there is in it over the manufacturer’s price. In
other words he enjoys the attractive return of

40, 10 & 2%
DISCOUNT

To all of this add to your consideration this irresistible fact—
that the David Grimes Radio will be backed by one of the most
intensive advertising campaigns ever launched in the musical
instrument field.

If you are not in on the Grimes franchise, you may yet acquire
the exclusive agency in your community.

Il rite today for our proposition

DAVID GRIMES, Inc.

Strand Theatre Bldg. 1571 Broadway, N. Y. C.
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Artone Portables Are Boon
to MacMillan in the North

Artone Portables Thought Lost Until Mac-
Millan Radios That They Had Been Received
and Are "Life Savers" for Explorers
As mentioned in a recent issue of The World,

Artone portable phonographs, manufactured by

the Berg Auto Trunk & Specialty Co., Long

Islund City, New York, formed part of the cquip-

ment carried by Commander Donald B, MaeMlil-

lan on the North Pale Expedition, which started
from Boston on Jume 17. Scveral Artone port-
ables were delivered to the MacMillan Expedi-
tion at the Charlestown Navy Yard, Boston, but
later advices reccived by E. R. Manning, sales
manager of the Berg Auto Trunk & Specialty

Co., scemed to indicate that the portables had

been lost Tn transit and had not been delivercd

in time to start on the North Pole trip.
Among Mr. Manning’s close personal friends

amem s mise srvaie
EESIEAIARN,

operator at Arlington Heights, Clicage. Tihus
opcrator is a member of thc Amcriean Radio
Relay League and the radiogrami sigued by
Commander McDonald read as follows: "Ar
tonc phonographs received. Life savers. Thank
Manning.” Judging from this radiogram Artone
portables are proving an iinportant facter in the
daily activities of the members of the MaeMillan
Expedition and Ms, Manaing is awaiting with
keen interest the return of Commander McDon-
ald in order to ascertain just how the phono-
graphs were used on the perilous trip to the
frozen wastes of the far Norsth.

Farewell Dinner Tendered
M. Nimcowitz by Friends

Morris Nimcowitz, propriector of the Morris
Music Shops, New York, is among the fortu
nate members of the trade who are vacationing
in Europe. Mr. Nimcowitz, accompanied by his
wife and two children, recently sailed for a
threec months’ tour of the Continent. Sailing

— together with the
popular talking ina-
dealer was

THE AMERICAN RADIO RELAY LEAGUE chine
. ug Harry Wills, lcad-
HARTEOPRD, CORN. Wapio sTATION : (el
RV ing contender  fo
RADIOGRAM s o i
"':"" T —S ) =y ~ championship of the
o e TEW T v
= e g i o e (AT world, who hias been
a friend of Mr. Nim-
Cazmeader 2.9.uzDonald Jr sy Nat alrect cowitz’s for many
FROM.___ DATE — =kl Bef ]
o —  years, cfore the
A sml-mg d.au: arrived,
Zpeieh Pedis Soryimation a dinner in honor of
e Mr. Nimeowitz was
ANTVRE MICIOTURES NTEIVED,  LIPESATIRS, BAKE LONIED given b)’ his em
P ployes and friends
Corrander .7, .
ey 574 WP at the Arras Inn,
iediliaa irecio Erpudition New York. The
S — — evenl was a com-
Radiogram From MacMillan Arctic Expedition plete  surprise  to

is H. H. Roemer, director of sales promotion of
the Zenith Radio Corp, and Mr. Manning ad-
vised hiin of the non-rcceipt of the Artone port-
ables, asking for his suggestion as to the best
way of locating tbe missing instrunents. Mr.
Roemer suggested that radio messages be broad-
cast for a period of five days to Commander
Eugene F. MeDonald, Jr., on the S. S. "Peary,”
who is second in command of the MacMillan
Expcdition, and who, as president of the Zenith
Radio Corp., is one of the foremost radio cxec-
utives m the country. The Zenith broadcasting
station WJAZ sent out these messages on five
successive nights, and on one of these occasions
the laboratory broadcasted the message direct
to Commander M¢Donald on board the S. S.
“Peary” addressing him at Etah, Grecnland,
where the Expedition is making its base head-
quarters,

To the keen delight of both Mr. Manning and
Mr. Rocmer a radiogram in response to these
messages was picked up by an amateur radio

Mr. Nimcowitz and was ably supervised by
Joscph Fishew, general manager of the Morris
stores, assisted by David Sicbner, manager of
the Lenox branch. O. P. Graffen, of the Whole-
sale Radio Equipmcnt Co., was toastinaster.

Dalrymple-Mishler Corp.
Succeeds Dalrymple-Whitney

The BDalrymple-Mishler Radio Corp., New
York, has announced that it has succeeded to
the business of the Dalrymple-Whitney Radio
Corp. as metropolitan distributors of Music
Master and other well-known radio products.
This change in name followed closely the elec-
tion of Robert J. Mishler as secretary and trcas-
urer of the company. The officers of the Dal-
rymple-Mishler Radio Corp. are: Aaron Dal-
rymple, president, and Robert J. Mishler, sec-
retary and treasurer,

THE TALKING MACHINE WORLD

Jackie Coogan Now
Cameo Recording Artist

Popular Juvenile Motion Picture Star Making
Series of Boy Scout Records for Cameo Rec-
ord Corp—First Records Released

The Cameo Record Corp., New York City,
manufacturer of popular priced records of the
mne name and which is also the producer of

Jackie Coogan

the "Official Boy Scout Records,” now an-
nounces the first of a series of Scout records
by Jackie Coogan, the well-known motion pic:
ture stas. The numbers are "I Want to Be a
Boy Scout” and "How to Spell Boy Scout.” It
is understood that thc Cameo Co. will have
other records by this same artist during the
coming rmonths.

Tlhe Jackie Coogan records will be widely fea-
tured by the manufacturers and will be ex-
ploited through national and local advertising.
The interest in these seleetions by Boy Scouts
should aid the sale of the other Scout records
that are available. All of the Cameo records
of this typc have the official sanction of the
American Boy Scouts.

Have You Seen This Man?

A request has been received by The Talk-
ing Machine World from J. D. Marvin, Jr, as
sistant manager of the Tulsa Music Shop, Tulsa,
Okla., for information concerning the where-
abouts of Robert E. Dale, forinerly employed
by the Tulsa Shop, who, it is alleged, disap-
peared with a Ford truck and musical instru-
ments belonging to the company. Information
should be forwarded to the sheriff of Tulsa
County, Okla.

sets,
944" with genuinc bakelite panel and dials.
controlling volume and tone. Is fully guaranieed.

Dealers everywhere report the Resas one of their biggest sellers.

Write for booklet and special low prices.

RESAS,

112 Chambers Street

In appearance, too, the Resas compares favorably with high-priced
It has a handsomely finished solid Mahogany cabinet, 2614"x8"x
Tone Modulator permits

Georgia.

similar conditions.

Inc
New York City

John F. Davidson, Rutherford, N. J., writes:
70 stations I heard in two weeks on my Resas Tone-A-Dyne Receiver
between B:00 and 11:00 P. M. All of these stations were received while
New York stations were broadcasting yet there was no interference.”

ln_cluded in this are stations in Montreal, Ottawa, Nebraska and

"Following is a list of

Some record! Yet no better than any onc should be able to do under

In performance the Resas Tone-A-Dyne S-tube Receiver is uncqualled
even by sets sclling for twice the price,
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NewModels~

Superlatives and adjectives are not adequate to describe

THE NEW EAGLE RECEIVERS

Suffice Fhrerefore to StulsFhat
In APPEARANCE. PERFORMANCE and STABILITY
THEY HAVE NO PEER

Write for our beautiful booklet entitled

adio At Its Best

From its descriptive, illustrated pages you ean select models most adaptable to your trade
Qur distributors will show medels after AUGUST 10, 1925

Old Policies

@ A careful selection and limited appointment of ileales therehy making a featured Eagle
Campaign profitable to you.
€ Production in harmeny with yuality,

vidnal Receiver,
€ A Sules and Service Campaign, the cowhination of whicl iusnres against a depreciation

which sete a Stmelard of Excellence on each indi-

of your investment,
q A IPeckly Broadeast of Talented Artisis who furnish QUALITY Eutertainment, under the

title of EAGLE Newtrodyne Trio from station WWEAF, New York City.

i

_ 77 wesDAR asgue Wy
The Trade-Mark Thut £/~ _‘?.:,\\/‘/(, Ask Aay
Stands for Dedler Co- I . B 7, Eagle
operation and Profits 16 R'\Dlt;rco\“"\‘ ! Deuler
- wetils :

S MW g JFRSE

NS e

Eadle Radio Company

16 BOYDEN PLACE. NEWARK, N.J. )
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Sales of $500,000,000
Are Expected for Radio

Copper and Brass Research Body Estimates 5.-
000.000 Sets in Service at End of 1925—Public
Interest Gaining—Industry Has Grown From
$50,000,000 in Value in 1922, Says Review

The retail value of radio receiving sets and
Parts to be sold in 1923 i« estimated at $500,-
000,000, comparcd with a value of $50,000,000
for sets sold in 1922, uccording to a survey of
the radio industry just completed by the Copper
and Brass Research Association. In 1922, it is
pointed out, there were hardly 100,000 radio sets
in use. In 1923 the aumber had increased to
2,000,000 and by the close of this year it is esti-
mated that 5,000,000 sets will be in service. These
figures illustrate the rewnarkable cxpansion in
the radio industry during the past four years.

Public interest in radio has gained rapidly and
apparently has continued unabated, according to
the Association. Only a ycar ago the demand
was far in excess of the manufacturers’ abili
to supply. At that time home-made scts ex-
ceeded the factory-made, and therc was a cor-
respondingly large retail market for radio parls.
The last year has seen the beginning of stabil-
ization in the industry. The trend is now away
from the homc-made set toward the set pur-
chased as a completc unit

The present rate of nmannfacture, according (o
the survey, indicates that 1925 production will
be 2,000,000 sets, in which the consumption of
copper and brass will be about 7,500,000 pounds.
These metals are used for acrials ground con
nections, coils, condensers, tube sockets, pancls
and miscellaneous parts.

Radio, it is added, now appears to be as uni-
versal in 1ts appeal and as inuch a necessity as
the automobile, so there is no reason to look
for any falling off in sales in the next few years
The radio purchaser is not only a good cus
tomer for tubes, batteries, plugs, jacks amd
other parts, but almost gencrally he i ready,
after using a sc1 for a ycar or two, to scrap it
and replace it with another which has 2 inore
stylish cabinet or a newer “hook-up" or more
tubes

The Einselen Music Co., San Francisco, Cal.,
has wmoved its principal store to the downtown
section and has discontinued its branch at 328%
Mission strect. The aew location is excellent
and good business is expected.

THE TA

—

Plans Fall Sales Drive
on “Ful-Wave"” Charger

Extensive Advertising and Publicity C_impaign
to Be Launched by the Liberty Electric Corp.

The Liberty Electrie Corp., 342 Madison ave-
nue, New York City, i acturer ol the “Ful-
Wave” battery charuer, built especially for radio
use, has arranged a Fall sales program, which
assures an active demand for battery chargers
for “Ful-Wave" dealers. These plans include an
intensive advertisnrg and  publicity camipa
The Liberty Corp.'s products are in two models,
“A-B" charger and “B" storage batterics
simullancously, a feature of this charger which
has et with widcspread approval. ‘I'he imodet
“A" charges “A" storage batteries only. Its
compact shape, its portable siz¢ and the speed
with which it charges baticrics has given the
“Fnl-Wawe" product an enmtry iito imany inusic
stores throughout the country which previously
felt that battery chargers were a difficult item
to handle

According to E. P. Kuapp, the sales manages
of the Liberty Electric Corp., the “Ful-Wave™
charger, besides its merit, has won its carliest
recognition from the fact that it is backed by
the manufacturer's full yuarantee. Mr. Knapp
states that this has appealed particularly to the
talking machine dealer who wants to handlc
products of the highest class and yoods behind
which his establishment can stand.

Both the Silas Pearsall Co. and H. B
Shontz Co., Inc., of New York City, who are
Eastern distributors of the “Ful-Wave' battery
chargers, have found the (alking machine dealer
enthnsiastic over the sale of the product. Since
it was fntroduced in Eastern territory at the ra-
dio shows last Fall the "Ful-\Wave" charger ha:
stcachly increased o popularity, Plans for a
heavy increase in the demand for this product
dnring the coming Fall scason have been ar-
ranged and the Liberty Electric Corp.'s factory
will be enabled to make prompt deliveries
throughout the coming months.

The “Ful-Wave” battery, besides beiny intro-
dnced to the consumer through newspapers, ra-
dio publications and consumer litcrature, has
also becn frequently presented to radio set own-
ers by a series of broadcasting talks by H. B
Shontz.  These talks brought hundreds of in-
quirics to retail establislhinents and assisted in
making many imtial sales of the “Ful-\Wave"
product.

ords?  Your

jeopardized

of proven quality.
only

25 West 45th Street

7
WHY use up a lot of uscful energy

selling a customer a bunch of ex-
cellent records and then send him out of
the store with a package of inferior
needles that are going to ruin those rec-

energy is
future record sales to that customer are

Protect your customers and the growth

of your record sales by selling needles
In other words, sell

OKeh ... Drigetone, Needles

Products of the
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

wasted—and

New York City

LKING MACHINE WOiLB

MICA
DIAPHRAGMS

Immediate delivery—all sizes

Send for free samples and prices
All Mica Products

INTERNATIONAL MICA CO.

eiing 525 PHILADELPHIA, PA. oS,

According to the distributors, the talking u

chine dealer dnring the Fall will get his ful
share of battery charger sales
said, realize that the sale of a
recharging batteries will be active; that th
it a permanent demand for such a product a
that the sale mot only means giving scrvi

the radio owners to whom the dealer

1t
for

The dealer

imiple devic

old th

receiving set, but assures the merchant of an

added profit that would not otherwisc be pro-
cnred

Stromberg-Carlson Long in

Voice Transmission Field

Manufacturer of Voice Transmission and Voice

Reception Apparatus Over Thirty Years—

Radio Sets Among the Leaders in Trade

The Stromberg-Carlson Telephone Mfg. Co.,
which is mow a leading manufacturer of radic
receivers, is one of the piencers in the ficld for

Stromberg-Carlson Switchboard
the manufacture of voice transinission and
vOice reccplion apparatus, having been engaged
in this business over thirty ycars. In spite of
the fact that its radio busimess reaches large
pruporlions the Stromberg-Carlson Co.s other
products, such as telephone apparatus, cables,
supplies, ctc,, represcut approximatcly %0 per
cent of the owtput,

‘The accompanying illustration sliows 4 Strom
berg-Carlson switchboard which has been in-
slalled in the offices of the Mucller Co., manu-
facturer of bathroom fixtares, Decatur, 111 It is
such organizations as the Mucller Co., who de-
sire high class products, together with big tele-
plioue public utililies, who comsume approxi-
wately 80 per cent of the products nade by
the company

Incorpoeration

The K. L. King Music House, Fort Dodge, Ia.,
was recently corporated at Des Moines to
deal in musical instrumeants, with a capital stock
of $25,000,
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CABINET
SPEAKER

CONCERT GRAND MODEL
Covered with rich reproduc- ST PRICE

tion of beamtiful hand-tooled
lcather. Overhanging curved $35

top. Dimenslons 16%x10x9.

HAT combination in loud speakers for which the
Tradio public has been waiting; namely, volume plus
richness of tone is now available in the Berg Artone
Cabinet Speaker, equipped with a patented super-unit
) which, in competitive tests with 42 other units, was the

unanimous choice of five recognized acoustical experts.

STUDIO MODEL

Covered. it ricy reproduc, 1187 PRICK Ten Day Free Try-Out Oifer

i iful hand-t

::?('hu‘;.[ IE::::JLM;? nﬁﬂffu $25 Order one or both models of the Artone Cabinet
design, Dimensions 1614x10x9. Speaker at the list prices here quoted, less 40%. Try

them out; display and demounstrate them. Ii, after 10
. days, you do not fecl that they will sell, return them
- 10 us collect and your money will be refunded.

BERG AUTO TRUNK & SPECIALTY CO., Inc.
“Dysigners and Mukers of Fine Cases For 21 Years"

LONG ISLAND CITY NEW YORK
(New York City Showrooms, 383 Fitth Avenue)

The Why ond How of Artons
Volume oad Tonc

The Artone amplifying horn or
tone chiamber is comstricted of a
special non-metallic, non-vibrating
g ition scientifically Tded
under great pressure.  This pre-
vents any reduction in sound vol-
ume and climinates all interfering
noises duc te metallic contacts
and tune chamber vibrations.

RADIO TABLE
Withy
w342

Covcrvid witl besutifnl pepraductions of
Uandtoolol Trathrr: lazmos lacs with amy
frmitre.
Ing wil.

corutions, or ahy Mybe meel
Lo alle legn loc sRIppInE purposes; phnlp
r all tterie, eharsens, eliminaton. ete,

A 1y ccnparineni i« a¢ld proal inrd. DI
meslonal ¥ loches Liglt, 39 inches fux. 19 tnohes

wldi
Wy nnk 455 00

) Cabinet SpeaRers

JILSAREATERIRTIRYRARES ”(Himiﬁspg%ﬂﬂUHHH)HHHHHHHlHHHHU)I\i\\SHHH\\MIHHRHI“HHH\IUHUD

CABINET
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BRASS
TONE ARM

for

RADIO

and

PHONOGRAPHS

Tone
for

Speakertube
Arm  available
all loud speaker at-

tachments in radio

cabinets

No. 3
Portables for high
quality tone at a low

price

No. 4
Universal full size
Priced for quick
turnovers. Good
volume—clear tane

No. §
High Class Univer-
sal. Latest model.
Acoustically perfect
for finest machines

Tone Arms and Sound Boxes and All
Parts for These Products in Raw or
Finished State

All Globe Products are Manufactured

in Entirety From Raw Material to the

Finished State, on the Premises. The
Savings Assure Low Quotations

**Specialists in Plating and Finishing"®

75-77 Winthrop St. Newark, N. J.

Indianapolis Retailers Optimistic as
Favorable Factors Create Better Demand

Cooler Weather and Reduction in Prices Result in Marked Stimulation of Record and Machine
Buy_ing—‘Viclor Dealers Clearing Their Floors of Instruments—News of the Month

InotaNAroLss, IND, August S5—Talking ma-

., chinc sales have shown an impetus the latter
~ pant of july due to several reasons.

First, the
nnusually cold weather for this time of year,
which has driven the trade to the confines of
their homes and thus an added interest in ree-
ords, and sccondly, the "One-Half Price” sale
that Victor dealers lave been conducting the
past two wecks.

Victor dealers report that snch a sale has
aided not only the obsolete models, but aug-
mented the sale of their latest inodels as well.
Likewise, dealers have been able to push record
sales to their advantage. Optimisin pervades
the outlook for the Jate Summier and Fall busi-
ness. A number of the Victor dealers are elosing
out their stock of single-face Red Seal records,
with a greater demand evident. Tlis is partic
ularly noted at the Indianapolis Music House
and the Pcarson Piano Co.

Miss Minnie Springer, manager of the talk-
ing machine department of the L. S. Ayres
Department Store, reports that record sales

are comfortably ahead of last year. The Car-

ryola, Victor and Brunswick portables have
moved especially well the past month at this
slore

"The Edison line at the Indianapolis Music
House has been moving well the past month,
and fromn present indications will better their
last year’s record,” states Hal. P. Shearer,
president.

Much interest has been created among radio
enthusiasts in this territory by WFBM radio
broadcasting station, which is operated by
the Merchants Heat and Light Co. This is
the only broadcasting station in Indianapolis
and it lias greatly helped the radio dealers in
this territory. Thomas C. Polk, director, an-
nounced July 29 that WEFBM radio broad-
casting station will be closed during the manth
of August. Reports indicate that WFBM has
been heard in forty-four States and in Canada,
Mexico and Cuba, and Belfast, Ireland.

Visitors in this territory the past week in-
cluded Mr. Wilson, of the Chicago Talking
Maehine Ce,, and Mr. Reynolds, of the Bruns-

wiek Talking Machine Co.

Gould Storage Battery Co.
Announces New “Unipower”

New Unit Provides Continuous “A"” Power and
A ically Replenishes Itself—Eliminate

Amplion Corp. Officials
on European Business Trip

S. B. Trainer, President, and W. H. Lynas, Vice-
President, to Collect Data on Radio Products,

y Rep!
Need of Charging Batteries

The Gould Storage Battery Co., New York,
has announced that the new Gould Unipower is
now ready for delivery. This newest develop-
ment of the Gould Storage Battery Co. is said
te provide continuous, unfailing "A” power
from a single unit that automatically
replenishies itself. The Gould Unipawer is an
“A" battery which is plngged into any socket
in the house wiring system. It is particularly
unique in this respect—when the radio set is on
the house current is off and when the set is off
Unipower is antomatically replenishing itself
from the house current. It cntirely climinates
all thought of charging storage batteries and
the only attentfon whieh it requires it the occa-
sional addition of water. The compactness of
the Unipower allows it to be installed in cabinet
sets with limited battery space.

The Gould Unipower is well known in radio
circles and this ucw addition to the line has
been presented in time for Gould dealers to reap
the benefit throughont the entire Fall scason.
The radio set owner is being apprised of this
new development in “A” batteries through an
intensive national advertising canpaign using
the Saturday Evening Post and several radio
publications. This will undoubtedly arouse a
substantial imterest in and demand for the Gould
Unipower and Gould decalers are cnergetically
getting ready to satisfy this demand. The Gould
Storage Battery Co. has adopted the slogam
"Every owner of a multi-tube radio set is a
logical prospect for Geuld Umipower” This
visualizes the wide ficld in which the Gould
decaler may operate.

Work Nights to Meet Demand

A. P. Frangipane, sceretary of the Mutual
Phono Parts Mfg. Co, New York City, re-
ports that night work has been in effect at the
factory of the company for somec time. The
steadily increasing Fall demand for Mutual tone
arms and sound boxes has made this necessury.
Several improvements and cmlargements have
been made to the Mutual factory which have
permitted increased production, but in order
to fill orders it is nccessary that overtime be
in cffect at least for the balance of the year.

Including Amphion Speakers, in Europe

S. B. Trainer, president of the Amplion Corp.
of America, and W. H Lynas, vice-president of
the company and commercial manager of Alfred
Graham & Ce., manufacturers of the Amplian
loud speakers, of London, England, sailed re-
cently for Europe, where they plan to spend a
number of weeks.

The purpose of the trip is to collect dala and
information regarding radio products generally,
and Amplion speakers in particular. The Am
plion Corp. has eompanies all over the world
and it is the purpase aof Mr. Trainer and Mr.
Lynas to confer with the parent company on
ways and means to facilitate the co-operation
between the manufacturer and the branches.
Considerable time will be spent at the com-
pany's branches at Brussels, Belgium, as well
as at the Amplion factory and plant in Paris.
The trip will also include a visit to Italy for a
survey of the Amplion market in that country.

The Amplion Corp. of America lhas extensive
plans under way for a sales and advertising cam-
paign to begin in the latter part of August
Amang the Amplien products to be advertised
for distribution among the phonograph trade
are four diffcrent models of loud speakers, the
Dragon, a wooden liorn; the Junior De Luxe,
also a wooden lorn; the Junior model, imetal
horn, and the Dragonfly, mctal harn. Two
phonograph units will also be vigorously pushed
in America, consisting of the coucert and stand-
ard types. Mr. Trainer and Mr. Lynas both ex-
pect to arrive in this country in time to super-
vise the Amplion campaign. With the interest-
ing data which they will have on conditions in
the foreign radie market, both will be in an ex-
cellent position te direet the sales and advertis-
ing campaign of the company in this country.

Victor Co. to Exhibit

Judging from the fact that mere than twe
million square feet of space has alrecady been
reserved for the Scsqui-Centennisl International
Exposition, which is ta be held in Philadelphia
mcxt year, the industrial cxposition, the first
since the war, will be a decided success. Among
the concerns who have already reserved space
is the Victor Co., Camden, N. J.
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In Recognition of the

Reputable R

EDERAL would be remiss in

its obligation to the repu-
table radio retailers throughout
the country if it failed to make
this public acknowledgment of
its indebtedness to them for the
assistance they have given in
upholding the “standards of ex-
cellence” in radio reception.

With its quarter-century expe-
rience as the leading manufac-
turer of electrical communica-
tion devices,Federal entered the
field of radio with very definite
standards, but with equally defi-
nite misgivings. It saw an un-
knowing public grabbing at the
super-superlative claims made
by manufacturers of lesser re-
sponsibility and it was forced to
ask itself whether there was suf-
ficient stability in the retail out-
lets to justify the manufacture
of radio equipment in keeping
with Federal’s standards of man-
ufacturing integrity.

adio Retailer

let it be said . . .

In recognition of the reputable
radio retailer let it be said that
Federal has come through these
first years of radio manufacture
with flying colors. The good
work of these reputable radio
merchants has brought about an
ever increasing public apprecia-
tion of Federal’s standards and
Federal equipment.

Andnow Federal Retailersstand
readytoreap the reward of their
adherence to these higher ideals.
The public has sobered. In the
approaching season, superlative
claims will not lure buyers from
provable performance. The new
Federal set, backed by the Fed-
eral iron-clad performance guar-
antee will stand out like the
Rock of Gibralterinthisnewera
of more conservative consumer
purchasing.

As promised, Federal offers local
leadership tothe reputable radio
retailer.

FEDERAL TELEPHONE MANUFACTURING CORP.
BUFFALQ, N. Y.
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Successful Demonstr:tion
of Kellogg Radio Recciver

Recently Introduced Produet of Kellogg
Switchboard & Supply Co. Shown Under Aus-
pices of D. F, Boley & Co.. in New York
The Kellogg Wave Master radio recciver,

the latest praduct of the Kellogg Switcliboard

& Supply Co, of Chieago, was demonstrated

recently under the auspices of D. F. Boley &

Co., 1440 Broadway, New York, Eastern repre-

sentatives of the company. The demonstration

Kellogg Wave Master Radio
was very snceessful and there is every reason
to belicve that the Kellogg Wave Master re-
ceiver will attain the same degree of popularity
accorded the telephone and radio products made
for many vecars by the Kellogg Switchboard
& Supply Co.

The Kellogg Wave Master is a five-tube
tuned radio frequency reeciver with only onc
selector dial and a 2oning system for tuning
that has met with the enthusiastic praise and
approval of the dealers who have listened 1o
the mew set. It is stated that in the Kellogg
Wave Master there are available approximately
sixty degrees of movement far each forty meters
in the broadeast wave length. As there arc
nine wave zomes of forty meters each tliere
are approximately 540 degrces of movement
resulting in 2 considerably less critical position
ing of the tuning dial than exists where anly
160 degrees of movemeut arc available, The
demonstration of the set served to introduce
its many exclisive features ta cxecllent zdvan.
tage, particularly its selectivity, toue quality and
simplicity of operation, Tlic cabinet work is
exceptionally fine and the dealers whe have
placed initial orders for the product are plan-
ning to featurc the Wave Master extensively in
their advertising eampaigns this Fall.

It was stated by D, F, Boley, head of the
company bearing his name, that Kellogg Wave
Master reccivers would be marketed direet to
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the dcalers throngh a compreliensive plan of
sales co-operation and a publicity campaign now
in process of preparation. Mr. Boley is well
known througliont the eleetrical trade and the
members of s organization are paying particu-
lar attention to the appointment of Kellogg
Wave Master dealers in the talking macline
trade. 1t is planncd to gve dealers an allotied
territory that will provide for expansion and
development and which will enable the retailers
to derive the full bencfits of their sales and
publicity work.

Among the other prodwets made by the Kel-
logg Switehboard & Supply Co. arc the Sym-
phony reproducer, andio transformers, radio
transformers, rhicostats, condensers, head sets,
plugs and other parts. For many years this
company has been one of the world's largest

rers of teleph quip and the
organization is thercfore admirably equipped
to manufacture and miarket a radio sct.

Urges Th;t Ragio_bisplays
Be Made at County Fairs

Such Affairs Afford Unusual Opportunity for
Placing Radio Properly Before the Farmer,
Says Radio Corporation of America

In erder to emphasize to the music merchant,
handling radio in the smaller e¢itics, the im-
portance of capitalizing the County Fair as a
sales ontlet during the Summicr, a breadside has
just been issned by the Radio Corp. of America
to R. C. A. jobbers and dealers, The sugges-
tion is made that with over fifty million people
residing on farms or making their abode in the
rural sections of the country, the farmi market
offers splendid field for cxploitati

The broadside ¢ontains numerous suggestions
for attracting attention to the radio booth at
the County Fair, which are practicable to any
merchant, regardless of the limitations he im-
poses on himself in the way of pubi
ditures.

Opens Branch

The Dixic Music Co, has opcned a branch
stare at 434 North Miami avenue, Miami, Fla.,
with H. B. Parker as manager.

Saul Karantz recently opened a new musie
store at 411 South Boots avenue, Marion, Ind
——

Distributing

upon request.

15-17 West 18th Street

OKeh Recoras

A specialty of New York
SERVICE; so concentrated

on to give every order im-
mediate shipment.

New York Distributing
Division gives details for
becoming an OKeh Dealer

General Phonograph Corporation
New York Distributing Division

Division IS

New York City

Revenues Under Postal

Rates Gain $9,000,000

Gain in Postal Earnings Expeeted to Supply
Salary Increases of Postal Employes

Wasiineroy, D. C, August 3—Revenues re.
ccived under the new postal rates during June
were  approximately $9,000,000 greater thae
those abtained in the same month a year ago
mider the old rates, and this fact brought into
qnestian to-day the aceuracy of the prediction
made recently by I'ostinaster General New, that
a deficit of $40,000,000 a year would be faced
by the Post Office Dcpartment under the new
rates.

Mr. New met this situation with the state
ment the large inerease in Junc was accounted
for by various devclopments whicl probably
would not apply to all inoenths, and that ap-
parently it was too carly to form am accurate
opinian,

The new rates, which went into cffeet April
15, 1925, were adopted by the last Congress ta
supply revenues to meet an annual salary in-
rease of about $68,000,000 granted to the postal
employes. For May, the first test month, the
new rates produced about $3,000,000 in exces
of the revenue for the same month last yecar
nnder the old rates. MM this ratio were kept up
throughaut the year it was obvious that the
salary increases of $68,000000 would not be
met.

Following the poor shiowing in May, Mr. New
snggested there would be a defieit of about
$40,000,000 for the year, His suggestion caused
2 deal of talk in political circles and demands
tor further ratc increascs, When the returns
for June began ta came in, however, the picture
was changed. The figures showed that total
computed revenue fron all sources for Junc of
this ycar was $5),809,901, as compared with §42,
779,451 in June, 1924, a clear gain of more than
$9,000,000. ‘The hgures for May of this year
were $30,530,501, as against $47,117,065.

My and June are not regord meonths in the
matter of t donc, but combined they
showed an increasc under the new rates of
approximately $12,300,000 in revenue over the
same¢ two months a year ago. On this basis
some of those who questioned Mr, New's
carlier estimate of a $40,000,000 annual deficit
contend that the new rates actually will pro
vide the $68,000,000 nceded for salary increascs
and leave the Post Office Department a com
fortable surplus rather than a defiait,

Visitors Admire the Big
Stromberg-Carlson Plant

Rocuzster, N. Y., August 3—During the past
few weeks the Stromberg-Carlson Telephone
Mfg. Co. has entertained quite a few visitors
from New York, including Herbert A. Brennan,
Gross-Brennan, Inc., the company’s Eastern rep-
resentatives; Hugh €. Ernst, manager of the
Jolhin Wanamaker radio and talking machine de-
partments in New Yeork; Harry Davega, of the
Davega stores, New York; S. Shearn, ane of
the most successful New York radio dealers,
and Ralph Austrian, vice-president of R, B.
Rose & Co. ‘I'hese visitors were given an op-
portupity to inspeet the first wing of the new
Stromberg-Carlson factory, which is onc of the
fincst industrial plants in New York State. The
tatal area of the new plant when completed will
be 280,000 squarc fect to be used for the produc-
tion of Stramberg-Carlson radic products and
telephone equipment. Therc is a parking space
for more than 300 automobiles belanging to the
cmployes, a bascball diamond and other con-
veniences for the cinployes’ organixation. A
mammoth clectric sign illuminated at night at-
tracts the attemtion of thousands upon thou-
sands of travelers on the New York Central
Kailroad, for the plant faces the inain line of
this road,
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The New DYMAC Sciecto Five Resrivar
Liss, $75.00

DYMAC List.
Type G Headset $5.04

forac ol
= e e : i o |
To the DYMAC Line of Guaranteed Radio Products

we add The DYMAC Selecto Five

The DYMAC Selecto Five represents a new and improved prin-
ciple in set construction.

A receiver you can offer your customers with this
assurance---that it will out-perform any other set on
the market under the same reception conditions.

It is NOT an assembled set, but is made exclusively of DYMAC
parts which already have established a national reputation for
quality construction, adaptability and dependable performance.
Encased in a handsome mahogany cabinet finished in walnut,

?YMAC TyreIE l::dsel with ebony panels, the DYMAC set is a thing of beauty that
B G Rl R e harmonizes with any interior.

tow price to_mees populat . .

demand. 2200 or 3000 chms The DYMAC Selecto Five represents the outstanding sales
aspreferred.  List, $.00

opportunity in radio this season. Feature it---build the sale of
the DYMAC Line around it--profit by the permanent good
will already gained for the DYMAC name.

The buyer of 2 Selecto Five also will want a  Every ser owner needs headphones for tun.
DYMAC Loud Speaker, whose wide range, ing dlscant stations. The tone-tested. light-

perfect modulation and crystal clarlex gave it weight DYMAC Type G Headset, Usting at
Poch a wide sale last wear. The DYMAC  §5.00, s just the thing for you to sell with

Speaker now lists at $8:50. the DYMAG Sclecto Five and Loud Speaker,
DYMAGC Vernier Dial ELECTRICAL PRODUCTS MFG. CO.
s on DYMAC Sclecto .
F.'v".‘i&‘.:;e',‘. Peoviion for berh Providence, Rhode Island
Qa! nd fine tuning. 47 dia-
fEnex_Ye‘re-, nvcrn;:; ratio 12 to 1. New York Office: Metropolitan Tower
iégﬂl(.’l‘ﬂ‘fo ‘:2:";’{:3::‘:.::3 Export Office: Ad. Auriema, Inc., 116 Broad Street, N. Y. City
and nppearance af any set.
Lise. $2.50 Chicaga—E. V. Fi Kansas City—Wm. S. Reld Sales Co.
DYMAC %lef-:f:nd—h‘cu:?\éos:less Co.  Denver—Schmidr{oics Co.
I - lee. . - ohn
Ot e Spesker Ot 500" Factory Wil bier  For Waghe €3 suidee
n Atlanta—B Ca. ttle—Fred L. Tomligson Co.
Gt LS e, Sales Minneapolis—Twin C‘;(l:v Radio ?Ea:' Franclseo—)
ales Co. s Angeles—
ST B, (ELighel, <t Agents $t. Louis—H. F. Bisbee Co. Voncouser, B.C—John E.T. Yewdall

Jacks, 50c ta 90c Ask nearest Facrory Sales Agent for catalog of complete
line of DY MAC Guaranteed Radio Equipment.

ﬁ Z3 ,/'\\
%7 EVERY m PRODUCT

R\ GUARANTEED FOR ONE YEAR a
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The |
SAA 1Y$pEAKER

SAAL Jr.

cept it is smaller. Measures.
18% in. lnstead of 21% in.
in height.

an standard equipment by
many leading manufactur-
ers of fine radio recelven
in built-in repr.

HOSE who have objected to loud

speakers because of their harshness
will welcome the Saal Soft Speaker.
It has no blare, no blast, no metallic
ring. It is not a trumpet. It is a faith-
ful reproducer of radio programs. It
combines volume with a velvet tone.
It removes the objection to loud

speakers.

The Saal is properly constructed for
the accurate reproduction of sound. It
is not straight-necked like a trumpet.
The goose-neck is curved like a saxo-
phone, the most melodious of all instru-
ments. From the reproducing unit to
the edge of the bell is one unbroken
taper —one even, unbroken enlarge-
ment of sound. The neck is of alumi-
num, a porous and non-vibrant metal
with no tinny ring, The bell is of gen-

uine Bakelite, the most perfect and
resonant of all radio materials. There
is no wood, no tin, no composition. It
has nothing to warp, crack, or deteri-
orate. It will last indefinitely.

The basis of Saal volume with tone
quality is the reproducing unit de-
scribed to the left. In appearance the
Saal, with its large black bell, black stip-
pled throat and graceful lines, is the
aristocrat of horns. Also furnished
with a brown bell and gold or silver
stippled throat at $5 extra.

The Saal Soft Speaker is manufac-
tured by a company long experienced
in the music business. It will be thor-
oughly advertised throughout the
season. A large plant insures prompt
delivery. Order from your jobber.
Jobbers write to us.

SAA 19SpEAKER

Volume with Tone Quality

Manufactured and guaranteed by H. G. SAAL COMPANY, 1800 Montrose Ave., Chicago, 11l
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LEONARD P. CANTY

Aggressive Tactics of Mid-West Dealers
Result in Very Satisfactory Retail Sales

Sour}dness of the Industry Emphasized During Last Four Weeks and All Branches of Trade Are
in Good Condition for Fall Drives—Portables Lead in Sales—Trade Activities of Month

Cuicaco, Tt August 7.—The four wecks'
period, extending from July 1S to August 15,
is generally considered a “between  season”
perfod, a time when business in general is at a
low ebb, and all lines of inerchandise movc
at a slow rate. A phase of busincss which is
particularly sensitive to varying cconomic eon
ditions would naturally be cxpected to suffer
seriously during such a period, and both the
phonograph and radio industrics arc usually
placed in that category

However, a survey of all three divisions of
both industrics, the manufacturing, distributing
and retailing, reveals the gratifying fact that,
despite predictions and cxpectations, neither
branch is cxperiencing a serious depression. Re
tail talking machine mcrchants throughout the
Middle West are taking advantage of the so
called dull period to clear their stocks, are ad-
vertising quite cxtensively, and the results have
been in the majority of cases very good. The
reduction fo price of all models of Victrola
has served to bring about an increased inter
est on the part of the consuming publie, and
dealers in the Central] West report steady sales
and an cxpectation of clearance of all old Vic
tor machines by the end of the next four wecks

The Phonograph and Record Situation

The portable phonograph still continues to
cling to its temacious hold on the top position
in the sales eolumn, as far as the nmmber of
phonograph sales is concerned. Both the manu-
facturers and dcalers in portable phonographs
are planning to continue the splendid reeord
made doring the Summer montls throughout
the Fall and Winter, stressing the advantages
and possibilitics of the smaller maclines for
nse in compact lomes and apartments of the
present day.

It is an intcresting commentary on the results
which can be achicved through the usc of ag
gressive and energetie sales metliods when it
is noted that a prominent plionograph mann-
facturer in Chicago has been shipping 1,000 ma-
chines a weck since July 15. This statement was
made by the head of the company after a care
ful” tally of the company's shipping reccipts
This company has been established for a num

ber of years, maintains a competent sales or-
ganization and goes aftcr business day in and
day out without taking the time to cnter com-
plaints and laments as to the business situa
tion.

The mnajority of dealers rcport July and the
first part of August as having brought grati-
fying rcturns on record sales. The exception
ally fine classical recordings offcrcd in the form
of librarics, the many refinements whicl have
come about in the mechanics of recording, are
given as two outstanding canses, and a nminber
of retailers advance as a very logical rcasom
the fact that the Middle \West i rapidly ap-
proaching a healthy ceonomic condition. This
situation, scnsed in A seasom ordinarily con-
sidcred dull in cvery sensc of the word, would
appear to be the vanguard of a prosperous
Fall and Wiater.

imi l“d C fid Pred

The demand for radio rcceiving sets, rcpro-
duccrs and accessories has heen gratifyving, and
the trade is looking forward to the approach-
fng scason with optimism and confidence. A
number of lcading radio manufacturers, usu-
ally in conjunction with their tersitorial distrib-
utors, have held conferences with dealers in
practically every scetion of the Middle West,
outlining to the retail merchants 1he policies 10
be followed, and the aid and ce-operation to be
extended by the manufacturer. At these con-
feremees the new limes of merchandise have
been displayed and the initial orders placed by
dealers have bLeen both great im number and
substantial in amount. The radio industry, in
its distribution plan, appears to be automatically
cutting down the number of retail outlets and
confining itsclf to scveral well-defined and es-
tablished channels, among the foremost of
which is the music trade.

The present scason is marked by the c¢ntrance
of scveral new figures into the radio manu-
facturing ficld, and by a number of firms, al-
ready cstablished, laying especially heavy stress
upon the music merchant as ane of their strong-
cst outlets. Refincments in cabinet design, sim-
plicity of operation, scleetivity and tonal qual-
ity appear to be the qualitics upon which e

phasis is to be placed in the marketing of radio
receiving sets, while the rcproducers are cn-
hanced hy a aumber of improvements, both in
the desfgn of the product and in the quality
of the instrument's tonc.
A Move for Standardization

one arm, radio loud speaker and cahinet
nnd loud speaker unit manufacturers in the
Middle \West arc paying considcrablc atten-
tion to a problem of manufacture which s
to awaken interest of a national character in
the radio and talking machine fields. A number
of manufacturers of all three divisions listed
above have received communications from the
trade, citing fnstances where the loud speaker
unit wonld not fit the tonc arm connection
or the reproducer connection. The matter was
brought up for discussion at the July mecting
of the Phonograph Manufacturers' National As
sociation, aud the conscnsns of opinion indi
cated that a standard size would be set, and
manufacturers urged to adherc to it in order
to give satisfactfon and minimum tronble to
purchasers.

The size specificd at the Association mecting
is seven hundred and six one-thousandths of an
nch diameter. ‘The secretary of the organ-
ization, Henry A. Otis, was authorized to advise
the trade press of the movement, and to com-
municate with all parties concerned, urging ad-
licrence to the standard size mentioned above.
Standardization of size fn connections will aid
fn simplifying distribution problems, for it will
aid the dealer to move his stocks quickly, and
will avoid embarrassment on his part, and the
subscquent dissatisfaction with the product.

Visitors to Gulbransen Co. Plant

A number of visitors have stopped off at Chi-
cago recently and visited the large plant of the
Gulbransen Co., manufacturer of registering
pianos. Among the visitors was Milo Barrett,
of the Frazelle Piano Co. Toledo, Q. wlo re-
torned from a two months' vacation in Cali-
fornia, where he attended the Shrine conven-
tion. Other visitors who made the trip through
the Gulbransen plant during the month of July
were J. A. Rix and son, Ralph, of the Rix Fur-
niture & Undertaking Co., Big Spring, Lamesa,
Lubbock, Tex., and M. Baron, of the Shecter
Music Co.. Cumberland, Md.

WJAZ on Broadcasting Tour

The portable broadeasting WJAZ,
owned and operated by*the Zenith Radio Corp.,
of Chicago, now on a broadcasting tour from

{Coutinned on page 124)

Famaus for

Scotford Tonearm and Superior Reproducer

f Loult X. Scarford. Plays ofl mekes of recards.

Monsfactured under patents of Loul K. Scorford. Plays sl makes f records

Siandord lonsth 8% inches center of bose 19 necdtepoint—san bo mode 1o ander
longer ar shorter. Busc openind 2 inclies diameter.

Fine quality Niekel and Gold Plate finishes

mode—on:

iah-Arade ph

Supplicd 1o of h . h
cabinels bn the United Stotes and alt foreidn countries
Samples sem anywher for trial

BARNHART BROTHERS & SPINDLER %5083k MONROE & THROOP STS,, CHICAGOA_j

The Superior Spring Balanced Lid Support

A touzh af ane finder lifis or ctoses the tid which staps, balanced, of any poini
desired. Does nat warp lid. Noiscless in aperation. The simplest spriag batance

ie3t 10 instoll. Con be miade 1o fit ony type and weidhe of Kd.
ed camiplere with escutcheon plate snd oll necessary screws.

Low quantity Prices quoted on application
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town to town on its way to the Pacific Coast,
recently climbed to the summit of Pikes Peak
and broadecast two scparate conceris—a general
concert at ten o'clock in thc evening and an
attempt at one o'tlock in the morning to send
messages to the MacMillan Arctic expedition
which is now mncaring the most wortherly in
habited point in the world, Etah, Greenland.

A serics of tests have been made by this
portable broadcasting station on its tour, and
it has proved the practicability of transportiug
a station, without dismantling, as a completc
installation eonstantly in readiness for instamt
use. It has proved the worth of portable broad-
casting apparatus in time of disaster, when or-
dinary wncans of ication are completely
cut off, and proving that conncctions with the
outside world can be re-established with ¢ven
greater efficiency.

WJAZ, in its cross-conutry tour, will contin-
ue to conduct its tests and experiments on the
conditions which prevent comsistent peception
of Eastern stations by Pacific Coast listeners.
Tests will be made while the station is in the
Rocky Mountains which may aid in solving the

various thcories regarding the interference
existing on both sides of the large mountain
range.

Prominent Jobbers Renew Acquaintances

Scveral prominent Vietor jobbers from the
Western and Northwestern sections of the
United States passed through Chicago duriug
the last few days in July enroute to the con-
ference held at the headquarters of the Victor
Co., at Camden, N. J., the first week in August.
Many of them stopped off in Chicago to rencw
acquaintances and to visit friends in the trade,
and among those who called at the headquarters
of Lyon & Healy and other stores along Music
Row were Charles Bennett, scerctary and man-
ager of George C. Beckwith Co., Minneapolls,
Minn., Victor jobbers in Minnesota and North
Dakota, and L. W. Sturdevant, manager of
the radio departmcnt of Sherman, Clay & Co.,
San Frangisco, Cal, prominent Victor Coast
distributors.

Vacationing in the Woods

Walter P. Rache, director of Lyon & Healy,
and manager of the retail division of that frm,
is spending his vacation at Sayner lake, in
northern Wisconsin. He has as his compan-
jons, William P. Walsh, of the piano depart-
ment of Lyon & Healy, and W. Fickey, traffic
manager of the Arm. The threc are "roughing

% il

Half Size
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Any jobber can supply TR
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(CARTER “TU-WAY’> PLUG

Now

60c.

18 Camads—Carter Radlo Co., Limited, Foronlo

S

Rad
SRERY

The original plug for satisfactorily tak-
ing more than one head set (or head set
and loud speaker).

The majority of sct owners arc pros
pects for “TU-WAY'’ plugs. Sell them
the best and make friends as well as
satisfied custoniers.
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it” in the north woods and advisc their friends
that they are coming back shortly to commence
a Fall and Wiater sales program in a two-fisted
manner.
Grigsby-Grunow-Hinds Co. Starts Big Drive
The Grigsby-Grunow-Hinds Co., 4534 Armi
tage avenue, this city, manufacturer of radio
lond speukers ing an intensive drive for

R )
Listening to the G-G-H WG-10 Model
music trade distribution. Several weeks ago
an attractive four-page pamphiet was mailed to
the trade throughout the United States showing
the complete linc of Grigsby-Grunow-Hinds re
producers and descriptions and prices of cach
model. The last two pages of the folder were
devoted to enthusiastic reports from over threc
hundred jobbers of the tests which they had
made with the new G-G-H Majestic reproducer
and also a number of testinionials which the
firm received from dealers in all parts of the

United States.

The G-G-H reproducers are inanufactured in
solid DuPont Pyralin, under a direct license
both for the use of the trade-mark “Pyralin”
and patents pending. The manufacturers state

Repair

present-day motors.

and motors,

S
Dranchest 2957 Gratlot Ave., Nstrott, Mich.

For All and Every Motor
That Was Ever Manufactured

We can supply any part. The largest and most
complete assortment of
United States—on hand, for old, obsolete and
If your order cannot be
filled from stock, we will make it up special.

Special prices on main springs, governor
springs, micas, repair parts, motors, tone arms,
steel needles, etc., in quantity lote.

Expert repairing on all makes of phonog-aphs

™ 227.220 W. WASHINGTON ST. CHICAGO. ILL.

repair parts—in the

TEAGE wAmN
"CONSOLA"

oz e
Cesmiat

1121 Nieollet Ave., Minncnpolts, Mtnn.

that the natural period of vibration of Pyralin
is so low as not to be able to produce a sound
and therefore cannot impress a false notc upon
that set up by the diaphragm.

Another feature of G-G-H reproducers is the
constant tension diaphragin of "Stannfer” Al-
loy. This diaphragin is said to have the es-
sential clastic properties to respond instantane-
ously to the delicate variations in the reprodue
ing circuit, thus eliminating harshness and
adulterated reproduction.

G-G-H Mgajestie reproducers are furnished in
a nuinber of mnodels at a very attractive range
in price. The line is composed of nodels WG-
10, in ebony finish, WG-20, in shell mahogany,
WG-40, in Japanese pearl; WG-50, in motlier of
pearl; BG-Baby Grand, of DuPont Pryalin, and
model BT po-table Baby Grand. This portable
speaker is designed especially to fill the demand
of auto tourists, campers and picnickers for a
reproducer which is practically unbreakable.
Model BT portable is furnished complete with
a traveling case of Fabrikoid.

Big Gulbransen Publicity Campaign

These are busy days in the advertising de-
partment of the Gulbransen Co., which is under
the direction of Walter Kiehn. While the
Gulbransen natioual advertising program con-
tinues steadily throughout the year there
is always extra activity in connection with
the Fall sclhiedules particularly on account of
the agricultural advertising which starts in
at that period of the year. It is rumored
that not only will the usual amount of ad-
vertising for the Gulbransen be done this
Fall, but that plans are afoot to increase it
materially. Tt is understood the schedules are
being enlarged and that new medinms will be
added to the extensive Gnlbransen advertising
program. A full announcement of the com-
pany's advertising plans for the Fall will prob-
ably be ready in the very near future.

Portables Featured by Lyon & Healy

The display windows of Lyon & Healy, prom-
inent music house located at the corner of
Wabash avenue and Jackson boulevard, held
out a beckoning hand to Chicago eitizens gen-
erally and especially those planning thcir Sum-
mer vacations during the latter part of July.
The large corner window and the one adjacent
to it on Jackson houlevard were cntirely de-
voted to portable phonographs and portable ra-
dios, and the display was one of the most
artistie and striking to be seen in this city for
some time.

The small window contained 2 number of
Caswell Gypsy portable phonographs fnished
in a varicty of colors, in addition to Operadio
and Nyaccoflex portable radio receiving sets
The background was composed of silk hang-
ings of a light green hue, supported by vari-
colored pillars and a golden archway.

The spacious corner display window was a
reproduction of a motntain glen, with a yonng
man and girl, dressed in hiking suits, listening
to musie from the outside world with am
Operadio portable receiving sci.  The young
man was scated upon a tree stuinp, while the
girl sat in front of the set, listening with rapt
attention, The reproduction of the mountain
glen attained a high degree of realism, for the
peaks appeared to rise to great heights, and

{Continucd on page 126)
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Base made

Jewel Tone Attachment
for the Victor

Showing Jewel Vielor Attachment in position
for playing Edison and Pathé Records

Quickly and easily attached to the gooseneck in
place of the regular Victor soundbox.

The Jewel Tone
Mute

A Jewel invention built in
the reproducer, that controls
the volume of sound at its
source and functions in such
a way that the length of
the vibrations are minutely
regulated and the tone re-
duced without interference with clear articula-
tion. Operated by means of a thumb screw in-
stantly adjustable and practically fool proof.

SPECIFICATIONS NO. 1.

avoid glued joints in motor
board. Made in 814", 9147
and 104" lengths in either
nickel or gold with “MICA”
or “NOM-Y-KA"” dia-
phragms. Plays alt records.

SPECIFICATIONS NO. 2.
Whrite For Our New Quantity Prices

reversible to

Jewel Tone Needle Equip-
ment for the New Edison

3 <
Showing Jewel Needle Equipment in position for playieg
Vieior ‘and o0 Jateral dat Records on the New
Edison Phonogfaph

A perfectly balanced reproducer which can be
inserted in a few moments in place of the regu-
lar Edison reproducer.

The Jewel Tone Auto-
matic Stop

Streng and substantial in construction. Easily
installed. No parts to attach that damage or
deface the tone arm, The simplest, most effi-
cient, most positive stop ever devised.

THE JEWEL PHONOPARTS CO.

150-160 Whiting St., Chicago, IIL
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were eovered with ferns, moss, flowers, and
miniature pine trees. A subdued lighting
seheme shed a soft pink glow on the snow-
capped mountain peaks, giving the impression
of a beautiful sinsct.

The window was eonstantly the eenter of an
interested group of pedestrians, and its arrange-
ment and artistic effeets have been the causc
of many favorable comments.

Samuels Now Vice-President Vitanola Co.

News of eonsiderable importanec reaclied the
trade about the middle of July when the ar

L. C. Samuels
nouncement was made from the exeeutive of-
fices of the Vitanola Talking Machine Co., 666
Lake Shore Drive, Chieago, Ill, to the effect
that Leon C. Samuels had accepted the position
of vice-president and sales manager.

It is interesting to note in this conncction
that Mr. Samucls was the Arst salesman in the
Vitanola organization at the timic of the forma-
tion of the firm in 1915. Prior to that time, Mr.
Samuels had becn engaged in retail furniture
sales work. From the outset Mr. Samuels made
rapid progress with the Vitanola products and
sueceeded in building up a following in the
trade which he has eontinued to hold.

In 1920 Mr. Samuels resigned from the Vita-
nola organization, but still remained fn the
wholecsale phonograph field. For the past few
years he has represcnted the Vincennes Plono-
graph Co., Vincennes, Ind., as distributor, main-
taining his headquarters in Chicago, and in

January he was elected vice-president of the
firm.

Mr. Samucls actively took charge of lis du-
ties with the Vitanola Talking Machine Co. an
July 13, and he has spent a eonsiderable share
of lis time in covering the Middle West terri-
tory, where he aehicved an ontstanding suceess.

Sinee the death of Samuel S. Sehiff, president
of the Vitanola Talking Maehine Co., M. S.
Schiff, who sueceeded him, has been on the
alert for a sales executive who could ably fll
the position of the deeeased firm head, and he
believes that he lias secured sueh an exceutive
in Mr. Samuels. During the past few weeks
both Mr. Samuels and the Vitanola Talking Ma-
chine Co. have reccived munerons eongratula-
tions from members of the trade, and Mr. Sam-
uels is starting his new work with the well
wishes of a large following of friends and busi-
ness associates.

Radio Dealers Institute Radio Week

Plans are going forward by the Radio Deal-
ers Assoeintion of America for a Radio Weck
to be held in the Mississippi Valley the weck
of September 28, during the tenure of the Radio
Exposition, whieh is scheduled to be held in
Chieago at that time. In connection with Radio
Week the following resolutions were adopted:

Whereas, the scason for the sale of radio
merchandise in the mid-West States starts six
weeks later than on the Atlantie Coast;

And whercas, we believe this is duc in 2 large
measure to the laek of proper support of the
manufaeturers in exploiting their merehandise
in the Mississippi Valley;

And whereas, we have been reliably informed
that the Radio Exposition held during the
month of Scptember in New York City proved
to be a great stimulus to the sale of radio equip-
ment;

Thercfore be it resolved, that we designate
the week of Scptember 28 as Radio Week and
furnish cach one of our members a suitable an-
nouncement card to display in the members'
stores and display windows during the month
of September calling attention to Radie Weck;

And be it further resolved, that the secretary
be instructed to write all manufacturers advis-
ing them of the dates of Radio Week and re-
quest the manufaeturers to lend their fullest
co-operation in all their advertising, ineluding
proper educational demonstration in the Na-
tional Radio Exposition to be held in Chicago
the week of September 28;

And be it further resolved, that we will recip-
rocate whenever possible and stock the mer-
handise of all fi s who to-operate
with us in making Radio Week a suceess;

Auvcusr 1§, 1928

And be it further resolved, that a copy of
these resolutions be mailed to cvery manufac-
turer of radio sets or other equipment and to
the thonsands of dealers who should assist in
patting over Radio \Weck.

KSL on the Alr From Salt Lake City

On September 1 a new radio station, to be
known as KSL, will be on the air, broadeasting
from Salt Lake City, Utah. The station will
be operated by the Utah Radio Service Corp,
of Salt Lake City.

Aecording to Heney Forster, sales manager
of the Utah Radio Products Co., 1421 South
Miehigan avenue, Chieago, 11l recently re-
turned from a four weeks' business trip to the
frm's headqnarters in Salt Lake City, the new
station will have suel: stars on the opening night
as Lonise Yates, voealist, in addition to the
mighty Mormon Tabernacle pipe organ, the
largest in the United States. KSL is a 1,000
watt station and the opening program will be
relayed throughout the United States. Pro-
grains will be broadeast one or two nights each
week, consisting of organ recitals, choruses
fromn the Mormon Tabernacle and other fine
talent.

Attractive Vitanala Literature Just lssued

The Vitanola Talking Machine Co., 666 Lake
Shore Drive, this eity, mailed to the trade a
few days ago a very attractive eircular show-
ing a number of their talking machines in up-
right and eonsale models and also tweo rad'o
tables recently introdueed by the firm.

The first page of the folder is devoted to an
editorial vnder the hcad of “Who Brought the
Phonograph Business Back to Life?” It deals
with the faet that the public has begun to real-
ize that nothing ean take the plaee of the pho-
nograph, since it gives you any kind of musie
or oral entertainment when you want it, regard-
less of timc or weather eonditions. Another
thought contained in the article is the fact that
the only reason phonograph sales suffered with
the advent of radie and did not revive as soon
as should have been the case, was beeause the
manufaeturers and dealers themselves did not
see that both the phonograplh and radio de-
served a rightful place in the scheme of things.
one complementing the other.

Florida Visitor to Gulbransen Plant

B. T. Safford, piano tuner for Harwood &
Wilson, Gulbransen dealers in West Palm
Beach, Fla., visited the faetory of the Gulbran-
sen Co., manufacturers of Gulbransen register-
ing pinnos, the last week of July. Mr. Safford
is a piano man of long experience, having
spent forty years in tuning instruments. He

(Continued on page 128)

M Phonographs

Radio-Phonograph Combinations

The illustration shows one of many late models of our line, which has been re-de-
signed, right up to the minute, with especial reference to the Radio-Phonograph
Combination, destined to be the standard household unit. Characterized by

Beauty of Design, Finish and Tonal Quality

These instruments are produced in all the popular finishes and styles, including
Uprights, Consoles and Wall Cabinets, and our facilities enable us to make prompt
deliveries and most attractive trade prices.

quest.

EXCEL PHONOGRAPH MANUFACTURING COMPANY

402-414 West Erie Street - -

Catalog and price list mailed on re-

- Chicago, Illinois




Music of Quality

Always heard on

OK&L Records

Everybody buys them

Consolidated Talking Machine Co.

227-229 W. Washington St., Chicago, Ill.

Branches:

2957 Gratiot Avenue, Detroit, Mich. 1121 Nicollet Avenue, Minneapolis, Minn,
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A Better Fibre Needle Caiter for Less Money
RETAIL PRICE $1-22

The ALTO

Muoufectured by
ALTO MFG. CO.

1647-51 Wolfram St. CHICAGO, ILL

said Mr. Williams, "to find out what their own
trade problems are, and then apply old-thne
tried and proved methods by which all fmpor-
tant conecrns have progressed in tilnes past.

k. Miller, vice-president of the §. H. Cross
Advertising Co., Philadelphin, Pa.. advertising
counsel of the Musle Master Corp., elearly
demionstrated the tremendous value of advertis-
ing in the matter of rapid turnover of dealers’
stocks. He also took up the matter of adver-
tising and its comncetion with the sales plan
of any retail dealer, showing how it assists him
to reach and hold his own customers

After dinner there was a first showing of the
|| line of Musie Master products.

came to Chieago to visit his son, and in the
eourse of his trip made stops at Jacksonville,
Atlanta, and Cleveland.

Oro-Tone Co. Forces Enjoy Delightful Pienic

The members of both the sales and the mann-
facturing divisions of the Oro-Tone Co., prom-
inent Chicago tone arm manufacturer, threw
their busiuess cares to the winds on Friday,
July 17, and spent the day picnicking at Dia
mond Lake, H. A niotor bus and automobiles
conveved the entire force to the resort where
the day was spent in dancing, bathing, boating
and other sports. A feature of the program
was a number ol races for which attractive
prizes were offered. Committees chosen from
the entire staff had charge of the arrangements
for the outing and the day will be one lon
remembered by Oro-Tone employes

Music Master Dealers Hear Addresses

A new note was sounded on the cvening of
July 22 at a meeting held at the Congress Hatel
in the movement to stabilize retail radio con-
ditions in Chicago. Fred D. Williams, general
;ales manager of the Musie Master Corp., Phila-
delphia, Pa., addressed a gathering of the lead-
ing radio relailers and jobbers of Chicago on
the all-important subject of retail radio mer-
chan ng. "Conditions have brought out the
necessity far all retailers to study their market,

€. F. Baer Injured in Fall From Horse

€. F. Bacr, manager of the Chicago branch
of the Columbia Phamograph Co, Ine., suf
fered a broken leg scveral wecks ago when he
was thrown from the back of a horse at An-
tioch, 111, a Summer resort near Chieago. Mr.
Baer spent three weeks in the hospital and is
now convaleseing at his home in Chicago. His
many friends in the trade will be glad to learn
that his coudition steadily improving and
that lie will soon be baek at his desk.

Columbia Artists Returning East

Fard Rush and Glenn Rowell, Columbia sec-
ord artists and radio stars, have startcd on their
homeward journey from the Paclfic Coast,
wlere they have been broadeasting from the
peincipal radio stations. They are traveling by
motor, visiting the principal citics and broad-
casting nightly, and will reach Chicago about
August 15

Harry Alter Baseball Club Scores

Teamwork has been found to be a winning
factar in either the world of sport or business
and the fact that every member of the Harr
Alter & Co. organization, prominent Chicago
radio jobbers, is keyed up to getting orders aut
an time has been a great help in ruaking the
Harry Alter baseball nine a wonder of team-
The ¢lub shown in the aceompanying

work.
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THE PERFECT REPRODUCER

Tone loud and pleasing
Handsome material and desian

Black—22.60, Shell—25.00
American Electric Company

State and 64th Ste. CHICAGO =

photograph, besides being a contender for the
chanpionship in the radio jobbing feld, is also
the Northwest Manufacturers

a member of
Every Saturday afternoon

League of Chicago.

Harry Alter Baseball Club
the Harry Alter sluggers mingle with the best
of them on some local baseball lot
Inaugurate the "Klassic Korner”
In the July issue of its monthly bulletin the
Gulbransen Co., mannfacturer of the Gulbran

sen Registering piano, inaugurated new de
partment known as “Klassic Korner.” In this
caltinn the story of one of the Klassies will
be published each manth in order to increase
the interest in the number when it is played
on the Gulbransen Registering piano. The first
number to be reviewed is Chopin’s “Minute

(Continied on page 130)

No. R-16

soles.

&xcerro

Radio Consoles

Combine highest quality cabinet work
with the latest developments in Wall Con-

The Console shown here is made of Butt
Walnut with matched panels in duo-tone
finish. Loud speaker and unit included.

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complete catalog
sent free on request

Excello Products Corporation
4824 W. 16th St., Cicero, 11l
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[UNITED)|
IF YOU WILL TAKE THE TIME TO EXAMINE CRITICALLY A

UNITED ENCLOSED MOTOR

for the purpose of comparison, the superiority of UNITED design and work-
manship will instantly be apparent to you.

In designing the UNITED MOTOR our engineers did not follow the “beaten
path,” but taking advantage of the oversights made in previous designs (old
style open type motors without provision for proper lubrication) they enclosed
the working parts of the motor in an air-tight, dust-proof case. This construction
keeps out dust, dirt, slivers, saw dust, needles, etc., during the process of installing
the motor in the cabinet and afterward.

A good phonograph motor must not only run evenly when it is new, but it must
continue to run that way during the life of the motor. If a motor is permitted to
collect dust, lint, etc., it cannot run smoothly. Not only that, but it is absolutely
essential that the motor run without noise. Enclosing the working parts in an
air-tight, sound-proof case eliminates all these possibilities. Further, UNITED
engineers, taking advantage of the mistakes of others, provided an oiling system
that keeps just the right amount of oil on the working parts at all times.

These are but two of the exclusive features in UNITED Motors. There are many
others. All in all, the originality of design and the perfection in workmanship
make the UNITED Motor

The REAL QUALITY MOTOR

UNITED MANUFACTURING AND DISTRIBUTING CO.
9705 Cottage Grove Avenue, Chicago, Illinois, U. S. A
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descnbcd most mlcmslmgly
s, Gulbrausen salcsman in Illi-
nois, who is the editor of the new department.
Jack Kapp Enjoyed Southern Trip

Jack Kapp, manager of the record depart.
ment of the Chicago branch of the Colnmbia
Phonograph Co., Tne., spent two wecks during
July on a pleasure trip through the South.
Mr. Kapp visited a number of the cities in
Florida, including Miami, and also spent several
days in Havana, Cuba. Wlile his trip was
mainly a vacation, he took thc time to glance
over thc phonograph situation in Florida and
reports that the talking inachine business is
keeping wp with the fast pace which is being
set im other lincs of commnercial activity in
the boom State.

Jewell Portable Phonographs Popular

The present season for portable pliono-
graphs has been very gratifying to the Jewell
Phonoparts Co, of Chicago, according to A.
H. Davis, sales manager, who states that the

]cwcll portable phonograpll has enjoyed a good
d throug! the § During the
course of a chat with The World rcpresenta-
tive, Mr. Davis said that the July sales figures
were considerably alicad of those for June
and that his firm was well satisficd with the
amount of business transacted on this popu-
lar Jewell product.
Gulbransen Saturday Evening Post Publicity
The national advertising camnpaign of the
Gulbransen Co. continues with striking force,
bringing its message of Gulbransen registering
pianos beforc the public at frequent and regular
intervals. In the Saturday Evening Post, issuc
of July 18 a handsome full page advertisement
appeared, featuring the registering grand, and
telling in an cffective aud convincing fashion,
the supcrior quality and pecrformance of the
instrument. The illustration shows a young
nan scated at the registering grand piano, and
the heading of the advertisemncnt carries out

the main thought in these words ""The First

ﬁ

CA

Q/{nnouncz'ng

the Balkite Trickle Charger az 10
and the new Balkite “B’a¢ i35

Balkite
Trickle Charger
Chargesboth 4 and 6 volt
radio “A™ botteries at
about .5 amperes. Usable
in3ways: 1) Asaregular
charger with B low capacs
ity storage hattery for sets
Bow using dry eells. (2}
siorage battery sets

“trickle’* or eontinuous
charger for storaze bate
tery sets of 33 many as 8
tubes. Slte 5% in. tong,

e high.
120

AC 60eyele eurrent.

Manufactucers are of-
fering switehes which
turn on Batkhe "'B' and
turm off the eharger when
you turn on vour set.
This makes the eurreat
suppty for both circuits
automatie.

Price 310

Rest of Rockies, $10.50

Slightly higher in Canada

£,
FIa
e

y
Balkite
Battery Charger
e Mot thop UL bty
chatger on the market, It
can be used while the ra-

l:lfxom 110
920 AC 60 evelc current.
Speclal model for 50
eveles.
Price $19.50
Best of Rockics, $20
Stightly higher in Canada

2

The Balkite Battery Charger is today
the most popular charger on the mar-
ket. It is the only charger commonly
used while the set is in operation.
Balkite “B" II is also well known. It
replaces “B" baueries entirely and
supplies plate current from the light
socket,

‘We now announce the Balkite Trickle
Charger at $10. This Jow-rate charger is
especially adapted to use with sets of rela-
tively low “A" current requirements—any
dry cell set and storage battery sets with few
tubes. Owners of drycell sets can now make
a very compact and economical installation
with a Balkite Trickle Churger and a low
capacity storage battery of the type offered
by battery manufacturers this fall.

We also announce the new Balkite “B*
at $35. This new model will serve sets of
five tubes and less. It fits in your present
“B"” battery compartment.

Noiseless—No bulbs— Permanent

All Balkite Radio Power Units are entirely
noiseless in operation. They have no mov-
ing parts, no bulbs, and nothing to adjust,
break or get out of order. Each is a perma-
nent piece of equipment with nothing to
replace. They require no other attention
than the infrequent additionof water. They
require no changes or additions to your set.

Manufactured by
FANSTEEL PRODUCTS COMPANY, Inc.
North Chicago, Iinois

FANSTEEL

Balkite

Radio PowerUnits

—P—

A

Balkite “B"”
Ellminaces "B" hatteries.
Supplies plate eurrent
from the light socker. Op-
erates with either storage
battecy oc dry eell tubes.
Keeps “B™ eireuit always
operiting at maximum ef-
ficieney. Requires 8o at-
tention other thanadding
water about onee 8 year,

Will scrve any setof S
tubes or less. Occupies
about same spac as 45
volt dry ‘B battery, Op-
crates from 110-120 AC
60 eycle eurrent.

Price $35
Shehily highey in Canada

Balkite *B" II
Same as the mew Batkite
but will it any sce
tactuding those of 10
tubes or more. Operares
from 110-120 AC 60 cy-
ele current. Speelalmodel
for 50¢yelc.

Price 355
Stightly higher in Canoda

=

The Gould Unipouer fs
equipped with a special
Baikite Radio Power Unit

BALKITE BATTERY CHARGER °* BALKITE TRICKLE CHARGER ° BALKITE“B® * BALKITESBI

o

o)

e
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Grand That Plays Roll Music With Your Own

Expression."
The adverlisement points out a way for Sat-

-urday Evening Post readcrs to obtain infor-

mation regarding the various Gulbranscn
models, by sendlng a coupon prmled in the

oy

Vatnera
Onc of the Artistic Gulbransen Ads
lower right hand corner of the page. National
prices of the ¢complele Gulbransen line are also
listed. The advertisement is one which is
being successfully uscd locally by Gulbransen

dealers thiroughont the country.
Spent Vacation in West

William Tures, representative of the Jewell
Phonoparts Co, Chicago, portable phonograpl
and tone arm manufacturcr, spent a thrce
wecks' vacation in the West during the month
of July. During his trip Mr. Tures visited
Yellowstone Park, Rocky -Mountain National
Park, cliinbed Pikcs Peak and visited other
places of interest in that part of the country.

A. H. Davis, sales manager of the Jewell or-
ganization, is at prescnt spending his vacation
in northern Wisconsin om a motor trip.

John Casagrande on Business Trip

John Casagrande, vice-president of the Cas-
well Mfg. Co., Milwaukee, manufacturer of
Caswell Aristocrat and Gypsy portable phono-
graphs, spent the second weck of July on a
business trip through™the East. He visited
Toledo, Detroit, and several other important
trade centers during lis castern swing.

U. J. Herrmann Off to New York

U. J. Herrmann, manager of the annual radio
show, which will be held in November in the
Coliscum, leit Chicago last weck for New York
City, where he will spend the next four weeks
in preparation for the sccond annual Radio
World's Fair, of which he is also the managing
director. The exposition will be held from Scp-
tember 14 to the 19th in the 258th Field
Artillery Armory, the largest building of its
kind in the world.

To Do a Wholesale Business

O. G. Thomas & Co., 218 South Wabash ave
nue, Chicago, has becn incorporated in lllinois
with a eapital stock of $15,000, for the purposc
of buying and selling at wholesale all kinds of
wusical instrnments and radio sets. The incor-
porators are O. G. Thomas, Glen F. McMahon
and Charles H. Warner.

Unique Use of Broadcasting Studio

A reversal of the attitude exhibited by wmuny
theatrical managers when radio first rose in
popularity is shown by the action being taken
by Balaban & Katz, prominent Chicago motion
picture theatre magnates. An claborately
equipped radio broadca g studio, placed in
full vicw of the audicuce, is onc of the unique
fcatures of the ncw Uptown tlicatre, being built
by this irm at Broadway and Lawrenec avenue,
Movie patrons will be given an opportunity to
sce the radio artists as tlicy broadcast through

(Continuved on page 131)
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Station WEBH. According to the announce
inent of Balaban & Katz, the establishment of
the radio studio as a part of the theatre is duc
to "tlte theatres taking cognizance of the valie
of radic to help scll tickets.”

Gulbransen Co. Makes Intcresting Exhibit

The Gulbransen Co., of Chicago, 11I, manu.
facturer of Gulbransen registering pianos, main-
tained a complete exhibit of its various nodels
at the convention of 1he National Association
of Piano Tuncrs, which was held August 3 to 6
in Detroit. The display, which was located in
Room 1332, Statler Hotel, was under the super-
vision of H. A. Stewart, sales manager of the
Gulbransen Co. A

M. B. Witter, salesman for the Gulbranscn
Co. in the Statc of Michigam, assisted Mr.
Stewart.  Mr, Witter, fn addition to being a
salesman with both wholesale and retail expe-
ricnee, is also well versed in malters relating
to comstruction and piano tuning.

Zinke Co. to Sell Entire Mohawk Line

Annouucement is made by the Mohawk Elee-
tric Corp. of Chicago that it lias recently comn-
pleted arramngements with the Zinke Co. of
Chicago to sell the entire line af Mohawk prad-
ucts. The Zinke Co., which has been cstab-
lished for 20 ycars, will maintain its policy of
sclling through the jobber Mohawk receiving
sets and Mohawk parts. An extensive sclling
campaign is planned for the sale of tle Mo-
hawk one-dial rccciving sets.

The World and Its "Pulling” Power

The following interesting Ictter, a real tribute
to the “pullimg” power of advertising in The
World, has been received by the Tonofone Co.,
this city, manufacturer of phomograplt needles:

Hawue €. Favew
Monongab, W. Ve,
July 17, 1925.
The Tonofone Co
Chicago, Il

Well, “Feller” Chizeas: Il appcars that Ihe older a
man gets, Ibe mare bother and worrisomie he becomes. 1
used lo be in 1be game as a dealer and gave same uyl
aboul iwelve years ago, but am a1 hearl yet 8 full-blooded
lislener” lo real good musie of the “canncd” variety.

X am past 63 now and my hearing is somewhat inpaired.
Consequently, I am always on the lookoul for a help such
as a Nee® lo give louder lones, cie. Having Leen
one of the "constant readers” of thal good old Talking
Macbine \World cver since ils birth about twenty years
or more, T am always highly pleased 1o sit fn my ofd
rocker and say "lowdy” 1o one and ali of the old timers.
Your company has advertised in same for several years
snd now I am simply introducing myself as a prob.
able customer for 3 mess of your necdles, providing they

THE TALKING MACHINE WORLD

EROM OUR CHICAGO

131

HEAQQUARTERS—(Conﬁnued from page 130)

Heiglt, 74 inches; Width, 1134 inches;
Length, 15 inches; Weight, 15 pounds.

Throughout.

Convenience itsclf.

PACIFIC MUSIC CO., Distributor
137 Terk St., Sen Franclsco, Cal.

0.0}

$ 2 5 Recgular Discounts

The Oro-Tone
Junior No. 250

Produced for the Merchant who
Desires to Give His Trade Quality

CABINET CONSTRUCTION—Body construction of %4 inch stock.
corners, % inch vencer top and bottom panels.
covered with a durable waterproof leatherette material.

MOTOR—American manufactured, housed in cast frame to insure perfect alignment
and withstand rough handling, single spring, casy windifg, plays two sides of a tem-
inch lateral cut record or more than-one side of an Edison record at one winding.
TONE ARM 1S NOT REMOVED when lid is closed. Ready to play in five seconds.

Order Sample on Ten Days Approval.

The Oro-Tone Co.,

Loud
Tone

ays

ARl Records
. Dovetailed
Glued and nailed throughout and

1000-1010 George St.
Chicago, U. S. A.

X is reduced from $250 to $175, while Model X11
was formerly sold for $300, now $275.
New House on Chicago’s Music Row

Chicago’'s Music Row received a new addi-
tion on August 1, when the retail store of
C. H. Taylor & Co. opened at 228 South Wabash
avenue. This firm, which recently comnpleted
its third year, was formerly located at 218
South Wabash avenue, and in order to accom-
modate the increasing business, the larger space
was taken. 1t now includes a retail store on
the main floor, stockrooms in the basement
and offices on the sccond floor balcony.

C. H. Taylor & Co., of which C. H. Taylor
is president and gemeral manager, will handle
three grades of straight and combination model
phonographs, the Lortay, Rolyat and Taylor,
and three grades of upright and grand pianos,
straight and registering, under the same names.
In addition, Ludwig & Ludwig drums, Deagan

xylophones, Lortay, Rolyat and Taylor wood
instruments, violins and other wnusical merchan-
dise will be carried. The firm will conduct both
a wholesale and a rctail business, having the
exclusive distribution rights in Holton band in-
struments, and Harmony five, six, scven and
eight tube radio receiving sets, manufactured
by the Harmany Radio Corp., of Chicago.

The display window of the store was very
attractively arranged for the opening, contain-
ing specimens of cach line carried, and large
photographs of famous artists and orclestras
using the various imstruments.

In fact, the window was so attractive that
within two days after the opcning date thugs
broke the glass and departed with a number of
valuable brass instruments. Chicago daily news-
papers devoted considerable space to the bur-
glary, onc publication rmunning a cartoon of the

(Continued on page 132)

ean belp me oul as far as loud loncs ere
Tb- only ™alker” I ever was acquainted wilb is the
Vietrala, same ean be said sbout the record side of the
quesiion, and one and all helong to the red seal family, so
maybe Ibis will give you some idea whal is what and
if applicable o funclion wilh yonr ToNoron® needles.
Y eannot locale same in this hilly country of wur State,
an6 perhaps if yon do nol wish 1o make a rale direel, then
you ¢ould let me have the name of a dealer close by who
can connect, cte.  WHIL best wishes 11 yonr campany, [ am,
Very truly,

T, €. Yaues.
Important New Oro Tone Products

The Oro-Tone Co., tone arm manufacturer,
1000 George street, this city, introduced to the
trade about two weeks ago a new radio tone
arm, designated as ‘No. 70. The new product
is of the throw-back style, with the usual con-
cealed radio eonmecetion, and plays all records.
When not in use a cap covers the opening
whieh connects with tlhe radio unit. The con-
nection for radio is of standard size, namcly,
seven hundred and cight onc-thousandths, plus
or minus one onc-thousandth of an inch. The
new radio tone arm, which is cast and molded
in the reccntly enlarged Oro-Tone plant, will
accept any one of several styles of reprodneers
mannfactured by tlie Oro-Tone Co.

Another new product which was placed on the
market Angust 1 is a new Qro-Tone lightweiglht
reproducer equipped with a face guard,

Downward Revision of Prices

‘I'he Mohawk Elcctric Corp. of this city has
announced a revision downward of prices on 1ts
line of receiving sets. The Model VA, now
known as Model 100, is priced at $100. Model

2414.2420 W. Cullerton St.

BROADCASTER CORPORATION ANNOUNCES A

SPECIAL

MODEL A RADIO CABINET
Waealnut or Mobogany

Priced Very Low to Feature For a Summer Sale
The Broadcaster Corporation

Chicago, Ill. J
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local police force diligently searching for a
burglar band of musicians.
J. F. Ditzell on Vacation

John F. Ditzell, manager of the record sales
department of the Brunswick-Balke-Collender
Co., left on August I for an extended vacation
in the West. He planned to visit a number
of cities and places of interest on the Pacific
Coast and will return to his desk in Chicago
about the middle of September.

New Music House Organized

A new music house, known as O. G. Thomas
& Co., was recently organized in this city and
is now located at 218 South Wabash avenue, on
the second floor. This most recent addition to
Music Row will conduct 2 national business of
both wholesale and retail character.

The firm will carry a complete line of musi-
cal merchandise, including talking machine and
radio combination instrnents, Harmony five-
tube radio receiving sets, pianos, Holton band
instruments, Weymann banjos, 2 full line of Dea-

gan merchandise, Ludwig & Ludwig drums, ete

O. G. Thomas & Co. will conduct a scries
of musical programs in the scttlement districts
and orphan asylums of Chicago by means of
which the poverty strickeu will hear and enjoy
entertainment which they otherwise could not
obtain. Orchestras will be organized and con-
tests be lheld anmong the poor children of the
city and the State of Ilinois, the winners to
be given a minsical education by music instruc-
tors frec of charge. The plan will be placed
in operation this Fall, and O. G. Thomas &
Co. will have the aid and co-opecration of Chi-
cago newspapers, the Kiwanis Club and similar
civic and fraternal organizations.

O. G. Thomas, president of the firm, has
been connected for some time with both the
New York and Chicage Wurlitzer offices, i
the advertising and mail order departinents, and
has spent a total of twelve years in the inusic
industry. His associates in the new firm are
Glen McMalion, secretary, and Charles H. Wag-

EUTOUT VALVE
AMOIWLATOR

" USED ALL OVER THE WORLD

There Is a Reason

A Blood Tone Arm on your Phono-
graph assures you the best.
natural tone reproduction insures the

sale of your cabinet.

Dealers Demand Them

BLOOD TONE ARM CO.
BAY CITY, MICHIGAN
Central West Distributor, BLOOD TONE ARM CO., 222 W. Madison St., Chicago

(See Page 167)
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‘Rob’t Devlin Establishes

Many Erla Distributors

Robert Devlis, general sales ager of the
Electrical Rescarch Laboratories, 2500 Cottage
Grove avenne, Chicago, returned to the finu’
hicadquarters on Angust §, after having made
a swing through the middle West and South,
in the interests of the Erla organization. He
visited Omaha and Minneapolis, establishing
distributors in both cities, and also spent some
time with the Erla distributor in Memphis
“Cenn. The trip was made with the idea of
giving tbe distributors the advantage of close
co-operation of the Erla organization, and to
aid them in launching their Fall sale programs.

Mr. Devlin, who becanie associated with the
Electrical Research Laboratories about the
middle of April, in the position of general man.
ager of sales, has brought to the organization
a fund of nierchandising knowledge, gleancd
from years of experience in many phases of
business. Iu the past Lie has been associated
with such prominent sales organizations as the
Columbia Phonograph Co., and the Charles H
Fuller Co.,, advertising agency.

During the course of an interview with The
World representative, Mr. Devlin stated that
his firm expected. and was laying plans for, a
Fall and Winter radio busincss whose figures
would exceed greatly those of past seasons
“We have adopted,” he continued, “a con-
structive merchandising program which is
bound to produce results, and if we arc to be
lieve outside authorities consulted, Erla radio
receiving sets represent phenomenal values.
ner, treasurer, a iclan of somc p i e.

Carl D. Boyd Again at His Desk

Carl D. Boyd, radio sales manager of the
French Battery Co., 11 So. Des Plaines street,
spent the last two weeks of July at Mikana,
a resort in the northern part of Wisconsin. He
returncd to his headquarters early in Auguse
Another Example of Zenith Dealer Enterprise

Pursuant with its policy of offering the dealer
maximum co-operation and aid in moving mer.
chandise, the Zenith Radio Corp., of Chicago,
manufacturer of Zenith radio receiving sets,
announced shortly after the middle of July a
plan whereby Zenith dealers may own their
own newspapers. By means of this scheme
an eight-page newspaper is mailed by the deal-
er on the first of each month to his ¢ustomer
and prospect lists, containing late news of hap-
penings in the radio world, and particularly at
this time, of the MacMillan Arctic expedition.

‘The Zenith dealer newspaper allows for the
name of the dealer exclusively at the head of
page one, and onc entire column is reserved
on the front page for copy which the dealer
will prepare, dealing with any subject which
he may elect. On the back page of the publica-
tion will appear a full-page Zenith advertise-
ment, the dealer’s name appearing at the bot-
toin. The editing of the newspaper will be in
the hands of the Zenith Radio Corp.

Zenith exccutives, in commenting upen the
new dealer publication, state that it will stand
out exclusively as the dealer’s own newspaper,
climinate confusion in the customer’s mind, and
advertise the dealer’s name and place of busi-
ness only, popularizing it in the community.
The plan evidently is proving successful, for
by August 1 over four hundred Zenith dealers
hiad taken advantage of the opportunity, and
it is expected that by October ! over one-half
million people will receive the Zenith paper.

Gulbransen Business Shows Gain

The month of July showed an increase in
the total sales of Gulbransen player-pianos
compared with the same period of last year.
It was announced last month that Junc showed
a 40 per cent increase over 1924 and while
July shows a smaller percentage of advance, the
evidence is convincing that there is a sharp up-
ward trend in demand.
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New Stewart-Warner Broadcasting Studio,
WBBM, Excites Wide Interest Among Fans

Formal .Opening of St}\din Marked by Broadcasting of Special Program by Leading Artists in
Radio World—Station Is Super-Power Type—Wide Publieity Featured Initial Program

Cuwaco, It, Angust 5--The opening of
the  Stewart-Warner  broadeasting  studio,
WBBM, on Saturday evening, August 1, exeited
an unusual amount of attention and interest on
the part of the listeming publie, the broadcasting
fraternity and the radio trade in gencral. The
studio, whieh was designed and comsteucted by
the Stewart-Warmer Specdometer Corp, 1826
Diversey Parkway, mauufacturer of the Stew-
art-Warner radio cnsemble, will be operated Ly
that firm, broadcasting programs cvery night
except Sunday. Upon that day a tea dancc
concert will be placed on the air between four
and six o'clock in the afternoon.

WBBM s a 1,500-watt supcr-power statiom,
operated by remote contral, with a wave length
of 226 meters. The studio, located on the first
floor of the Stewart-Warner office building, is
constructed of sound-proof Celotex, and so dc-
signed as to be sanitary, cool and to prevent
echo and sound rebound. The designers, fol-
lowing the ncwest procedure in studio con-
struction, entirely omitted the use of drapes,
such a precaution not bLeing nccessary, accord-
ing to the latest acoustical developments.

The studio windows are of stained glass De-
hind which glow coucealed lights shedding a
rosy glow over the room. The walls are em-
bellished with artistic plaques and wall lamps,
and an Egyptian motif is ecarned out im Dboth
the ceiling and upper part of the walls. An-
nouneer Nate Caldwell will sit nightly at
a beautiful walnut desk, an exact reproduction
of that which graced the study of George
Washington in the White House.

The samnc artistry which distinguishes
studio itself is cxemplified in the furnishings
and arrangement of the reception roemn. In
one eorner stands the Stewart-Warner high-
boy receiving set, model 320, finished in light
walnut. From its concealed loud speaker,
guests may listen to the artists in the next
room, whilc they watch the cntire process of
broadeasting through a large window. The re-
ception room is finished in ltaliam style, anc
wall being covered with beautiful printed drapes

the

?rgm-‘9f

e We are Direct Factory Distributor @ |
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SERVICE!
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Dealers— Send for our latext catalost
Please use your letterhead in writing

The Harry Alter Co.

Wholesale Radio

BEN7AMIN

Aok in S

The Harry Alter Co.

Ogden at Carroll Ave, Chicago, Il

of blue and gold. Tables with green wmarble
tops and carved walnnt chairs finished in needle
point upholstery carry the decorative scheme
still further. Both the guest room and the
studio arc ventilated by a powcrfnl suction fau,
placed over the entrance, which changes the
air completely every two minutes

The musieal instrnments whieh cquip the
studio arc among the fincst obtainable, and in-
clude two Baldwin special broadeasting grand
piancs, and a Warlitzer harp. Radio anthori-
ties, upon viewing the studio for thc first time
during the opcning program, were unanimnous
in tlieir praise of the furnishings, design and
construction, and pronounce it one of the finest
and most coinplete in the eountry. The artists
were delighted with the facilities at their dis
posal amd several stated WBBAML to be the 1nost
coinfortable studio in  wlich they had ap-
peared.

The list of stars who stepped before the m#
crophone in the opening program, whieh lasted
from 9:30 Saturday evening until 2:30 Sunday
moruing, reads like "Who's Who” in the broad-
casting world. A partial list follows: Pringipals
from the Chicago Coneert Co., tlie Duncan Sis-
ters, Victor record artists and stars of "Topsy

Vital Problems Receive Attention at

Avcust 15, 1925

and Eva,” wmusieal comedy suecess, Paul Ash
and His Gaug Brnnswick record artists, now
appearing at McVickers Theatre; Jerry Sulli
van, WQJ amnouncer; Johnny Black, writer of
“Dardanella”; Herbert Mintz, Charles Erbstein,
Harry Geise, Jack Nelson, George Hay, “the
solemn old judge” of WLS; J. D. Lampe, direc-
tor of the Trianon Orchestra; Langdon
brothers, record artists; Ted TFiorito and Dan
Russo, of the Oriole Orchestra, Brunswick rec-
ord organization, and the Alamo Orchestra,
of the Alamo Cafe.

Stewart-Warner officials were besieged with
requests for admittanec days in advance of the
opeuing night, and were unable to favor all of
those who wished to obtain a glimpse of the
studio nnd the stars as they went on the air
Over 300 gnests were present dnring the five:
honr program, and a large number were neecs
sarily turned away at the door.

An unusual feature of Stewart-Warner pro-
grams in the future will be the broadeasting
of a guartet, composed of four young imen
whe sang in the glee club of Knoex College,
Galesburg, 11, during the four years of their
college life. They are now all employed in
the Stewart-Warner office, and will be on the
air within a few days.

The daily wewspapers of Chicago, i their
radio scetions, devoled space to the opening
program of \WBBM, listiug the stars to be
heard. The public was also advised of the ad-
vent of WBBM throngh advertiscments, giving
the wave length, the namnes of the entertainers
and the hour of the program.

Meeting of Phonograph Manufacturers

Establishment of Credit Bureau, Freight Rates and Constructive Advertising Program Come Up
for Discussion, Among Other Important Matters, at Sixth Meeting of Associatlon in Chicago

Caicaco, L., August 5—The sixth mecting of
the Phonograph Manufacturers’ National As-
sociation, held on the evening of July 21, in
the Furniture Club, American Furniture Mart,
666 Lake Shorc Drive, thiy eity, was marked
by a lively discussion of a number of the prob-
lems confromting the organization, including
the establishing of a credit bureau, freight rates
and a constructive advertising program. The
mecting, which was marked by a good attend-

ACME

O iy, Voo

ance, started as usual, with a dinner at seven
o’clock, the business- session following.
Address op the Value of Signs

M. C. Schiff, presidcut of the Association,
opened the meeting with a few introductory re-
marks, dwclling chicfly on the work and aims
of thc organization, and the situation in the
phonograph industry in general. He then in-
troduced 1. W. Woolf, of the Steinau Co,
Louisville, Ky., wanufacturer of advertising
signs. Mr. Woolf addressed the Association
members on the value and various uses of
embossed signs and cards in advertising and
display and offeréd two designs, as his sugges-
tion, to be used in conjunction with the Asso-
ciation slogan. A general discussion followed,
dealing with the various methods by which
sich signs conld be used to advantage by the
plionograph dexler in linking his merchaudise
with the sywmbol of the Manufacturers' Asso
ciation. The matter was referred to a commit
tee appointed by the chairman, consisting of
S. A. Ribolla, F. A. Wolf, F. X. Shettler, M.
C. Schiff and H. A. Ouis.

Henry A Otis, scerctary, read to the mem-
bers a letter rcceived from The Talkinug Ma-
chine and Radio Mcu, New York City, contain-
ing a resolution adopted by this organization
regarding trade palicics, The resolution was
adopted and incorporated in the Association
minutes,

New Members Admitted

The Carryola Co. of America, Milwankee,
Wis., portable phonograph manufacturers, and
the Oro-Tone Co, Chicago, 1ll, tone arm
manufacturers, were admitted to mombership
in the Association.

A vote of thanks and apprecintion was ex-
tended by the association 1o the trade press for
he co-operation whieli it has given the organi-
zation since its founding, both in the pnblica-
tion of articles eoncerning the mcetings and
work of the Association, awd the domalion of
space for co-operative Association advertising.

(Continned on page 136)
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Who brought the Phonograph
business back to life ¥

Long Before a famous advertising man thought up the slogan
“Say It With Flowers” people were doing so. Long before an
equally famous advertising man so aptly expressed in the words

“When and What You Want’’

the outstanding characteristics of the phonograph, people had begun
to realize from experience that nothing could take the place of this
universal instrument—the only musical instrument of which it can
be said that it is a piano, a violin or a complete orchestra, rendering
perfect music as your whim dictates.

The only reason sales which dropped off with the advent of
the radio did not revive sooner was because manufacturers and deal-
ers themselves did not immediately see that BOTH the phonograph
and the radio have important places in the American home, one com-
plementing the other.

When the phonograph business was at its worst last February,
Vitanola doubled advertising and sales effort. And it brought
results. Our dealers and other manufacturers took courage also
and began to double their sales and advertising efforts, and then
the public began to respond. The phonograph business is getting
back where it belongs—in front.

We are modestly proud of the fact that we did not help alone
A De Luxe Model. A Real Masterpieee. with 1113p1r;1t19n, and bV exal“ple’
Marvelous Tone. but by offering salable merchan-
dise at a price that made it possible
for the dealer to get behind it with
the right sales and advertusing effort
and still make a substantial profit.

This is our policy—to be of real
help to the dealer and it is outstanding
value such as that herewith which has
helped to give us this reputation.

No. 510 List Price $165.00 Send your order today for a half
Dimensions: Height 357; Width 40”; Depth dOZen Of thls nllrnber‘ The p\lbllc
E‘;’,‘E;grm‘f{;‘;"“N";g;j;‘,‘g;g{c"‘,f walnut, respm;\se, at the price you will be able

Jour $5() 00 to make, will surprise you.

VITANOLA TALKING MACHINE COMPANY

American [Furniture Mart Building

666 LAKE SHORE DRIVE CHICAGO, ILL.
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At a previous miceting the suggestion was
made by Otto Hei of the’ establisl
of a credit bureau, and this question was again
brouglit before the body for general discussion.
The consensus of opinion scemed to Indicate
that there is both a need and a desire for just
such a department, and the matter was rcfer-
red to a committee empowered to act immedi-
ately toward that end. E. Clemetsen, L. B.
Casagrande, M. C. Schiff, and Henry A. Otis
form the committee.

The subject of classification of articles in
freight rulings made by Association members
was then raised for discussion and it was unan-
imously agreed that both the classification
and the minimum wcight of earloads were un-
fair to the phonograph industry. A commit-
tee consisting of F. D. Melntyre, A. Peterson,
M. C. Schiff and Henry A. Otis was appointed
to preparc a statement showing the facts of
the case and to present them to the proper
railway officials for consideration.

Advocate Standard Sized Radio Speaker Units

The attention of the members was called to
the fact that a large number of radio loud
speaker units, as they are now mannfactured,
do not fit talking machine tone arms. It was
recommended by the Association that all tone
arm manufacturers adhere to a standard radio
connection size, which shall be seven hundred
and six one-thousandths of an inch, inside di-
mensions. Adherence to this size will aid in
standardizing both the manufacture of tone
arms and radio loud speaker units, and it is
hoped that all radio units will, in due time, be
made to fit the connection size given above.
The secrctary was instructed to publish these
facts in the trade journals, to request the dealer
to insist upon the established dimensions, and
to notify other interested parties.

Before the meeting was adjourned, President
M. C. Schiff delivered a few closing remarks, in
which he mentioned the active interest which
is being evidenced by the Association members,
and the progress which is being made. He
stated his belief that the July mecting was
onc of the best held thus far, and that it was
his hope that each and every member would
co-operate to the best of his ability to carry
out the work wndertaken,

The next meeting of the Association will be
held on Tuesday, August 18.

Among Those Present
companies represented at

The the July

THE TALKING MACHINE WORLD

mecting follow: Vitanola Talking Machine Co.,
Chicago, M. C. Schiff, Robert Illing; Anton
Clemctsen Co., Chicago, E." Clemetscn; Unjted
Mfg. & Distributing Co., Chicago, F. F. Paul,
L. J. Mraz; Wolf Mfg. Indystrics, Quincy, 11,
F. A. Wolf; Excel Phonograph Mig. Co., Chi-
Roy Nordlund; Eureka

cago, A. Peterson,
Talking Machine Co., Chicago, Jacob Scids-
cher; Carryola Co. of Awmcrica, Milwaukec,

Wis,, T. E. Bullard; Plymouth Radio & Phono-
graph Co., Plymouth, Wis, F. D. Mcluntyre;
Blood Tone Arm Co. Bay City, Mich, Oscar
Kloer, Wm. Rache; Caswell Mfg. Co., Milwau-
kee, Wis., L. B. Casagrande, Joln Casagrande;
General Phonograph Corp. of llisois, S. A.
Ribolla; Vincennes Phonograph Co., Vincen-
nes, Ind, J. S. Watters; E. Toman Co., Chi-
cago, M. Toman; and The Talking Machine
World, Leonard P. Canty.

Visiting manufacturers included the Krasco
Mig. Co., of Elkhart, Indianma, represented by
Merwin F. Ashley, and the Steinau Co., Louis-
ville, Ky., represented by I. W. Woolf.

C. A. Enélebe_ck Becomes
Zenith Director of Sales

One of the Livest Individuals in Radio Field—
Important Addition to the Exccutive Forces
of the Zenith Radifo Corporation

€. A. Englebeck, director of salcs of the
Zenith Radio Corp., Chicago, manufacturer
of Zenith radio receiving scts, is reputed to
be one of the livest individuals in the sales di
vision of the radio industry. He has brought
to the Zenith salcs organization a vast amount
of cxperience, as for many years he was a
prominent figure In the automobile industry,
having been connected with the Cadillac Motor
Co,, and with the Peerless Motor Car Co., as
manager of the Peerless Chicago office.

The word “alibi” has not yet been foumd in
the Englebeck vocabulary. When a situation
arises in the field which requires enthusiastic
sales stimulus, C. A. Englebeck is on his way
to the field of action in less time than it takes
to tell.

In his official position, Mr. Englebeck super-
vises the execution of the Zenith finn’s sales
policies, acting in an advisory capacity. His
appointment to this prominent post is but
another cvidence of the sound basis upon which

0% DISCOUNT|

TotheDealer

ON THE NEW

“Aurora 3’

—the usual jobber’s discount.

ListPrice
$60

Dealers’ Price

$30

Counterbalanced Radio Receiver

A new idea in radio merchandising whereby the dealer receives a discount of 50%
The “Autrora 3” is a 3-tube counterbalanced ctr-
cuit, and is sold direct from manofacturer to the dealer. It em-
bodies highest quality standard parts, with a handsome cabinet
finished in two-tone walnut.
produces better results than many high-priced S-tube sets, and
distortion is ahisolutely elimtuated.

SENP FOR DETAILS
Weite 1o doy for complete Informotion and Je-
tuils of our wew Blapufucinrer-to-Decler policy.

AURORA INCORPORATED, °" Aurora, lll.

In tone, selectivity and distance it
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the construction and policy of the Zeuith firm
is built. With E. F. McDonald, president, whose
aclivilies aind abilitics as an executive are too
well known to be reconnted here, Thos. Plctch-
cr, vicespresident, and onc of the best kmown
gures in the music industry—a wman of dy-
namic personality and merehandising ability;
. 1. Marks, treasurer, who ¢ame to the Zenith
with onlstanding record as a
financial executive and whose carcful manage-
ment of Zewith's financial affairs has placed
themi among the highest rated in the industry;
N. A Fegen, secretary and sales manager, who
for years has pursucd this aggressive station in
merchandising after giving up a legal practice
as an able attorncy; H. H. Rocmer, whose sales
promotional ideas have so frequently aroused
sponkineous dealer interest in the ficld, and C.
Brinson, advertising manager, who for twenty
vears held a similar position with one of the
country’s largest manufacturers, and whosc
knowledge of advertising includes not only the
merchandising but the hanieal angle, the
Zenith Radio Corporation stands an assembled
group of highly specialized, capable exccatives.

H. G. Saal Co. _Introducing
the Saal Soft Speaker

The Line Includes Two Models Highly Spoken
of—Publicity Campaign Qutlined

H. G. Saal Co, 1800 Montrose avenuc, Chi-
cago, is announcimg to thc trade its new rcpro-
ducers, known as Saal Soft Spcakers. The line
incindes two models, the Saal Soft Speaker,
which lists at $25.00, and the Saal Jr., at $20.00,
a reproducer which is the same in every respect
as the larger model, except in height.

The bell of the Saal Soft Spcaker is com-
posed of Bakelite, and the neck is of aluminum,
therc bLeing neither tin, wood nor composition
used in the manufacture of the product. The
bell is finished in black, with a black crackle
throat, although a brown bell finished with a
gold or striped throat may also be procured.
The manufacturcr states that the Soft Speaker
brings both volume and tonal quality, faith-
fully reproducing all sounds with no blare or
metallic ring.

The Saal Soft Speaker unit, used in built-in
reproducers by a number of radio muanufac
turers, contains no springs or rubber gaskets.
The diaphragm is connected to the armature by

pin which pushes and pulls the diaphragm
in a prccise movement, reproducing all con-
sonants and overtones.

H. G. Saal Co., by-the.way, recently placed
in the hands of its factory representatives a few
days ago a very handsome advertising port-
folio, containing a coinplete outlinc of the
firm's comprchensive advertising campaign now
in progress. The Saal Soft Spcaker will be
forcefully presented to the trade and to the
public the campaign including radio and trade
publications, newspapers and sales promotion
to the dealer. A list of the publications nsed,
together with cach piecc of advertising copy
and sales promotion material, is also con-
tained in the manual.

The Saal portfolio has bcen prepared to en-
able the firm's representatives to put the ad-
vertising program before the jobbers, showing
them in concrete form that the manufacturer
has spared no cffort in co-operating with them
in attracting the retailer and the consumer
public

" In that section of the portfolio which follows
the reproduction of trade journal and newspa-
per advertisements are found the various pieces
of literature available on the Saal Soft Spcaker.
The last two pages of the manual are devoted
to pictures of varions departments of the H. G.
Snal Co. {actory, showing the process of manu-
facture which brings to the trade the completed
reproducer.  ‘The portfolio was prepared by
the John H. Dunham Co., Tribune Fower, Chi-
cago, advertising counsel of the H. G. Saal Co.
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UTAWNine

Trade_ Mdark Regditler

Made in Salt Lake City

SPE AKS

MADE OF HARD RUBBER

The Utah Loud Speaker

America’s su-
preme loud speak-
er. The best loud
speaker manufac-
tured in the United
States today. Not
one of the best— .00

togl:ny. a"égned = please
but the best—or 5550wl

pounds, Packed 1 in a car-

ton, 3 in a case. Price $25.00.
(A) THE UTAH STAND- your money baCko

. Horm is finished in
a rich semi-dull black

Morocco leather  hnishs We are manufacturers

14-inch bell; weight 11V

ds, 1 ¢ ton.
B el ¢ S —not assemblers

UTAHRADIO PRODUCTS CO.
1427 S. Michigan Ave.
= JE CHICAGO

(B) THE UTAH SUPER-
FLEX. The Super-Flex
has & tone chamber equal
te that of the usual horn
type.  Stands but 85
inches high by 6 wide. Fin-

&

ished in_n harmonious
brown. Weight 3 pounds, W EE
Packed | in a carton, 12 A 5 e &
in a crate. Price $14.00 o
' '~ 5 utalt ooment (D) THE UTAH PHONO-
vo WeeKS pest SPEAKER. Hondsomely fin-
for WO Litn thE T duce. ished in black rubber. Fur-
s O ole ‘°ves not nished with base to rest on
thers € Lan 40°7 e p- turntable of talking machine,
Ssane ¥ iier FE7 our or without. Price, with stand,
‘gwe et o it \o“‘i re- $10.00. Without stand, $9.50.
b 2 (eI i
! N qio® ne ney*
Jeale? da“;o\“ mo
- 3 sun
(E) This illustrates the de-
fection princlples utilized in Q
the Super-Flex.

See Us at the Radio World’s Fair Show, New York
September 14-19
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Zenith Triumphs in Attempt to Com-

municate With

MacMillan Expedition

Donald B. MacMillan, Intrepid Arctic Explorer, and E. F. McDonald, President of Zenith Radio
Corp., Heard at the Zenith Experimental Station Near Chicago—Later Musical Program Planned

Cricacn, Iu.. Augnst 6—Radia history was re
cently made in Chicago by the Zenith Radio
Corp., manufacturer of Zenith radio receiving
sets, when the voices of Commander Donald B.
MacMillan and Commander E. F. McPouald,
Jr., president of the Zenith Radio Corp., were
distinctly heard at twe diffcrent times during
the first week in Angust.

At the time ication wvas es
the exploring expedition was located at Etal,
Greenland, approximately 3,700 miles from Chi-
cago and but twelve degrees removed from
the North Pole.

On Thursday, July 30, Zcnith station 9NN
picked np the MacMillan Arctic expedition sta-
tion WAP, on board the S.5. Peary. The ex-
plorers radioed 9XN aund all amateurs operat-
ing 40 wmeter Zenith-Reinartz cirenits to stand
by at 10 p. m., Central standard time on Satur-
day night, August 1, when they would attempt
10 broadeast a talk by MacMillan, musicale by
the personnel and Esquimo songs in their native
tongue. The press of the country and the
higher powered broadcasting stations notified
the public of the amazing event, and at the
appointed time both amateurs and the Zenith
experimental station 9XN with its two opera-
tors stood by and waited. WAP sent out the
COQ call, signalling their going on the air,
and faintly eame the voices of McDonald and
MacMillan, gradually inereasing in volume, un-
til, within one-half hour, the Arctic voices were
as clear and distinguishable as continental sta-
tions. Music and songs were reproduced with
such faithfulness as to make even the hardened
operators stand aghast. Radio had penetrated
the Auroral bands, a feat heretofore never ac-
complished during the long six months of Artic
daylight.

Commander McDonald radioed the Zenith of-
fices in Chicago on Sunday, August 2, stating
that the concert was heard not only by people
in the United States, but alse in London, Eng-
land. His enthusiasm rose to such leights at
the corroboration of his predicted word that
he radioed to the effect that on Monday night,
August 3, at 11:30 p. m. an cffort would be made
to establish a conversation back and forth with-

out the nsual lapse in hours of time, another
vet nnaceomplished demanstration.

On the appointed cvening a number of Zenith
officials, gnests, representatives of the Chicago
newspapers and  Associated Press reporters

athered in the little shack known as Zenith
experimental  statien  9XN, in  Arlington
Heiglits, forty miles from Chicage. S. 1. Marks,
treasurer of the Zenith organization, acqnainted
the newspaper wen with the purpose of the
mecting, asking cach reporter to draft a sct
of questions. To prove that ne prearranged
list wonld be sent back and forth, the reporters’
questions were Dbroadeast and MacMillan and
McDenald were expected to answer  Five ques
tions were sent, and the record was made on
the frst gnestion of twenty mimutes from the
starting tine to the minnte tlie Iast word of
the reply was reccived on the recciver. It is

Akron-Canton Trade Optimistic as the

Avcusr 15, 1925

interesting to wmote in this councction that a
message by code is not only made up of weords,
but of cach letter in a word, and cach letter is
composed of a serics of dots aud dashes, and
is necessarily a very much slower method than
ordinary specel. 10 was expected to eomplete
teleplionic communieation, but a heavy suow
storm liad temporarily disabled Conununder
MeDeouald’s instrument.

The demonstration was so suceessful it
other communications passed back and faorth
between WAP and 9XN, arraunging for a test
whercby the MaeMillau wmusie, voices and Es-
iime songs will be received on the Zenith
Reinartz eircuit within 30 days. By a process of
relaying aud broadcasting from the new Zenith
sending  station, any standard recciving sct
which can reach Chicago will be able to listen
to the cxplorers.

Amoug thosc present at Station 9XN on Au-
gust 3 were Mr. and Mrs. H. H. Rocmer, Mr.
and Mrs. S. 1. Marks, Carl Hassel, engineer
of the Zenith Radie Corp; C. E. Gustafscas,
radio operatar of Station 9XN; H. A. Main-
hart, radio engincer of Station 9NN, and rep-
resentatives of the press

Mid-Summer Retail_Demand Continues

Akron Centennial Celebration Emphasized in Window Display Tie-Ups of Live Dealers—Bruns-
wick Artists in Local Engagement—=Successful Drives on Portable Instruments— Month's News

AxroN-Canton, O, August 7.—Mid-Sumnier
finds the Akron-Canton district talking wachine
trade as a whole in a more satisfied and opti-
mistic state of niind than it has been in many
months, and if anything, there has been a slight
change for the better in the local sitwation. in
Canton the trade has been very slow for many
weeks, but Akron dealers say their business
lias held up remarkably for Summer months
Portables continue to maintain the leadership
in the sales column Records during the past
reveral weeks have moved slowly.

Akron talking machine dealers stressed in
their window displays the importance of the
Akron Centennial Celebration recently ob-
served. ln a large industrial paradc masy of
the music firms had fAoats and all gave over
window spacc to exploitation.

Herb Wiedoeft and His Cinderclla Roof
Brunswick Recording Orchestra has opcied a
wmonth's engagement at Moonlight Ballroom at

For Playing All
Needle Records
on the Edison
Diamond Disc

$6.00

ume and quality of tone.

1000.1010 George Street

s
NICXkEL  QORO-TONE
Usual Discounts to Dealers
WITHOUT QUESTION OR DOUBT the No. 5.E is the most perfect equipment
made for playing all needle records on the New Edison.

ATTACH IN ONE SECOND—Swing it over and lower on the record with the oper-
ating lever just the same as when using the Edison reproducer and the Edison record,

TONE QUALITY—Deep, rich and powerful. You will be pleased with both the vol-
AUTOMATIC SELF-ADJUSTING REPRODUCER -Nothing to get out of order.
Compression spring S is compressed by plunger P when pivot screws X are secated,
which insures a perfect flexible adjustment at all times.

Ask Your Edison Jobber or Send for Sample on 30 Days Approval

The Oro-Tone Co.

Helght adustment screw 1 enables
ou to opernto the 5-E the pamo as the

¥
*x regular Edinon Reproducer

GOLD OR
OXIDIZED

No. 5-E
$7.50

Chicago, U. S. A,

Meyers Lake Park, it being the longest stop on
his Summer tour since leaving Califoraia.
Wicdoeft is now on his way to the West, and
will play a number of dates en route. Bruns-
wick dealers are making the best of the engage-
ment and are stressing his records.

The D. W. Lerch Co., onc of the oldest talk-
ing machine and music stores in the Canton
district, looks forward to a big Fall trade

The George C. Wille Co., D. W. Lerch Co,
Strassner-Custer Music Co., and the Alford &
Fryar Piano Co. have been making a special
drive the past month om portable talking ma-
ehines. All these stores have been giving con-
siderable space to display portables. *

The Yuhrling-Rayner Musi¢ Co., Youngstown,

, pluced a grand piano and a talking ma-
chine in the Perfect Home, built and furnished
by Youngstown concerns in an exclusive resi
dence section rccently.

The talking machine department of the M.
O'Neil Co., large Akren department store, re-
ported Thursday, July 30, sales were the
heaviest on record at this storc in some time
Like all other scctions of the big store the
talking machine department offered specials.

Emanuel C. Marcourt has been named man-
ager of the Canton store of the Globe Piano
Co., with hcadquarters in Cleveland. Marcourt
has been with the Globe organization for the
past four ycars and was sent to Canton when
the local branch was opened about a year ago.

The Axclrod Music Co., Cherry avenue, S E,
Canton, has taken on the Sonera linc.

The C. L. Arnold Music Co. plans to vacale
its location in the Ohic Merchants Building,
and will locate at 319 East Main strect, Mas-
sillon, it is announced. In the new loeation
this firm will have cousiderably more floor
space to devote to talking wmiaghines and
records.

The Superior Music Parlors, retail distribu-
tor for the Akron district of Starr phonographs
and Gennett records, has quit business, and has
given up its location at 91 South Howard street

C. J. Duncan, Massillon, for the past two
years president of the Ohio Retail Jewelers”
Association, resigned at the annnal meeting of
the Association, held recently at Cedar Point.
Mr. Duncan for many years has merchandised
the Victor line in his combination jewelry and
nusic store on East Main street.

George C. Wille, head of the George C. Wille
Musie Co., Cauton, has beem installed as presi-
dent of the Canton Lions Club.
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Licensed under Berlow Patents
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List

A Step Ahead in APPEARANCE!

Beauty—backed by Performance

CABINET of heavy plate glass on a richly modeled base—a
set as distinctive among radios as a Rolls-Royce among cars.

A

Six tubes, operating on a principle that is basically correct, reproduc-
ing the broadcast program with absolute fidelity and purity of TONE.

The CLEARFIELD is winning a place for itself wherever it is shown.
Its appearance invites a test—the test insures a sale.

THE CIRCUIT

is the newest development in radio. Six tubes, employing Tuned
Radio Frequency with Resistance Coupled Amplification.

Dealers and Distributors of the better type are invited to write for further details.

SHERMAN RADIO MANUFACTURING CORP.
112 Trinity Place New York
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Sleeper Corp Announc;
1925.26 Radio Models

Advertising Campaign on New Sets to Cover
National Mediums as Well as Newspapers in
Local Territories of Jobbers and Dealers

The Sleeper Radio Corp.. Long lsland City,
manufacturer of radio receiving sets, in a letter
addressed to the company's jobbers by John J.
West, sales manager of the company, recently
announced its new models for the season of
1925-26.

The letter says in part: "For months now
we have been working to develop a line of sets
that should be the biggest dollar value ever of-
fered, and a line that will meet the publi¢’s idea
of what they want, not only in price, but in ap-
pearance, in size, in number of tubes and in
performance. The line will consist of the
Sleeper Monotrol type 54, which will be con-

Sleeper Serenader Model
tinued, as we find there is still a brisk demand

for this four-tube inverse duplex set. The price
will remain the same. There will be three ad-
ditional models. All will cmploy the same basic
circuit. The sets will be five-tube, employing
tuned radio frequency and two stages of audio
and two of radio frequency amplification. They
will operate with two controls over calibrated
wave length scales. A middle panel opens out-
ward to permit easy access for inspecting and
servicing.

“The three models will be known as the
Scout, the Serenader and the Super-Sympho-
netic. The Scout, the lowest priced set, is in a
cabinet of dark wood, 35 inches long, 11 inehes
deep and 11 inches high. There is a compart-
ment for B batteries. Dials and trimmings are
dull silver. This set is built and designed e:pe-
cially to meet the d ds of those
who require the best in value at a comparativ: cly
low price. The Serenader, a medium-priced set,
has a built-in lowd speaker and is contained in
a dark wood cabinet, its dimensions being
slightly greater than those of the Scout. The
Super-Symphonetic is the highest priced set in
the line. It contains many features in appear-
ance and design which we feel should allow it
to take its place beside the best in radio receiv-
ing sets. A specially designed table containing
coinpartments for A and B batteries, chargers,
ete., with switches to aoperate them, will be

A Sound Investment. That’s just
what this horn is in the true sense
of the word.

A speaker that fills the nced of every dealer for a quick selling,
quality article—of every owner who wants a peal speaker with
clarity, volume and efficiency, at a low price Hcavy cast
aluminum throat eliminates all raucous "noise,” and prescrves
original brilliance of tone of voice or instrument. Conplete, at
$16 retail. Horn and base sold without unit, if desired. Order
a sample today.

LAKESIDE SUPPLY COMPANY

73 W. Van Buren St.

Chicago, Il

ayailable to our jobbers and dcalers for sale to
the consumer. Tlhe table gives the variaws 1iod-
els in effcet a comsole appearamce.

“Restricted jobbers' territorics and protected
dealers will again be our sales policy, a policy,
by the way, introduccd to the radio industry by
this organization, and perfected over a consid-
erable period of practical operation.”

Mr. West, in conunenting further an the uew
line, said: ‘The features which we have cm-
bodied in our new models iure the result of an
exhaustive survey among both the dealers and
jobbers with an idea of determining exactly
what the public desires in a radio receiving sct.
We have taken Into consideration all thosc
things whicli may be thought desirable by the
consunier, in appearance, price, nuinber of tubes
cinployed, ete We fecl that m the new line we
have arrived at thc ncarest possible point to
producing a set and various models which will
sell most readily. Aun extensive advertising
campaigu is planned in newspapers in territo-
ries covered by our distributors and dealers,
trade papcr aunouncements, window displays
and other sales helps, with national magazincs
being considered for the latter part of the sea-
sou.”

Kimberley Phonograph Co.
in the Hands of a Receiver
Senator Morgan F. Larson A;)pointed Tempo-

rary Receiver by the Court—Hearing Will
Take Place on August 18

Trexvon, N. ], August 4—State Scnator Mor-
gan F. Larson, of Perth Amboy, was appointed
to-day temporary receiver of the Kimberley Pho-
nograph Co., of Elizabeth and Perth Amboy, by
Vice-Chancellor Buehanan and a restraining or-
der was jssued preventing both the company
and its officers from carrying on the business.
The Court set August 18 as the date for the
company to show cause why the receivership
should not be made permanent. Consent of the
alleged insolvent corporation was obtained to
the appointment of the receiver.

Frieda Isenberg, holder of a majority of the
capital stock of 1,000 shares, brought the ac
tion. She listed the assets of the company as
$227,000 and its liabilities as $367,000.

Secure Long Lease

C. H. Taylor & Co., Chicago, 11, have taken
a long leasc on the building at 228 South Wa-
bash avenue.

Let us
MADE B

PHONOGRAPH CASES
RADIO CASES
Reinforced 3-ply Veneer

The Standard Case for Talking
Machines and Radio Sets
figure

PLYWOOD CORPORATION,

Mille in Va,,

requirements

Goldsboro, N. C.
N.C.eond S. C.

on your

Garod Corp. Makes Public
Policy for 1925-26 Season

Lawrence Gardner, President of Company,
Outlines New Dealer Franchise Contract

The Garod Corp, Newark, N. J, manufac-
turer of Garod ncutrodyne radio rcceiving scts
recently announced through Lawrence Gard-
ner, president of the company, its plans for the
scason of 1925-26. The company mnakes a si-
uialtaneous announcement on its new dealer
franchise ¢ontract, and the line which it will of:
fer for the coming scason. At the same timc,
the extensive advertising plans of the Garod
Corp. are being made public

In discussing the new dealer franghise con
tract and line of radio receiving scts, Mr. Gard-
ner, of the Garod Corp., said: “The Gurod
franchise is, in our minds, a business insurance
policy issued to the dealer. It is in no way
binding on the dealer from the standpoint of
requiring him to stock a certain quantity of
merchandise, but, on the other hand, it allows
him a maximum of security with a minimwum of
risk. It is in reality our pledge to a selected
group of dealers, which gives the dealer ter.
ritorial protectlon, liberal discounts, security
against depreciation of Garod products, a shicld
against unfair competition, an unusual- type of
service and guarantee of customer satisfaction,
full co-operation on the part of the distributor
or manufacturer with the dealer and support
of dcalers’ sales cffort by a continuous adver-
tising campaign, which includes local news-
papers, window displays and adequate, cffective,
consumer sales literature.

"The line of Garod radio receiving sets will
consist of four models, all of which will be of
the highest quality in design and construction.
Of the four models, two will be entirely new
this season and they will cover a range of
price to meet the requirements of every buyer.
We will continue to manufacture the Garod V,
which met with sueh popularity among the
radio public during the past season. However,
we have made certain changes and refincments
which will make this set cven more efficient
than previously. The new models will embody
numerous features which we feel sure will meet
with the greatest approval among both the
trude and consumers

"Our advertising plans are of the most com-
prehensive nature. Every dollar of Garod’s
advertising appropriation, exclusive of window
display and dealer help material, will be ex-
pended in intensive newspaper advertising in
every c¢ity in which Garod distribution war-
rants such effort.”

Developing Fine Business
in Cleveland Territory

Charles F. Saenger, 942 Prospeet avenub,
Cleveland, 0., who represents the Fausteel balk-
ite buttery eharger, the United Radio & Electrie
Corp., Eurcka tabes and other radio specialtics,
is one of the busy men in this territory.
“Fhirough lis indefatigable c¢fforts a very fine
line of business is being developed f{or the vari-
ous interests which he represents,
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‘The[ARRUYOLA MASTER 7~
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’etailPricc

7§ Boe

In the FarWest
and South

27

How many Portables Would You like fo sell?

F they are Carryola Masters, you can

sell about as mamy ae you like, It's

entirely up to yon. One Milwankee
dealer designed an attractive Carryola
Windaw- -and sold a thousand dollars’
worth in one week! Not a partienlarly
zood city. Not an exceptionally fine loea-
tion. Bnt

Auy live dealer whe will pnsh the Carryola
Master will muke money. No purtable
wells so easily—hut yor've gol to let people
know you liave “en.

The Curryola Mauster offers greater value —
finer performanec—more sclling points. It
ie strongly built for practical usage. Tt ie
attractive. It in light to earry and casy to
c])erule. Awl it 18 prieed right.  Every
arryola sule is a profitahle, wortli-while

eale to any dealer. Aud anyone can afford
a Carryola,

No other portable has the well-known
Add-A-Toue Reproducer, giving big instru-

Guarantee

With ¢very Cucryola Moster goes a WintTen
Guanantee that unless ft ecompletely aund
unconditfonully satisfics, it may be re-shipped
at the end of ten days and all clurges will
We will even puy the petuen
Tins gaarantee elininates

be cancelled.
shipping eharge.
all risk.

ment tone and volume from u little ma-
cliine.  That's one of its best selliug fea-
tures.  Customers are agreeably surprised
at ite wouderful richness of tone. its clear-
ness aml the carrying power of its music.

It is equipped with au exceptionally quiet
motor—you caunot hear it—and is guar-
auteed to play two records without rewind-
ing. It playe any size or make of record.

There are many other fine eelling-features
to the Carryola itself. Furthermore, we
help you sell them. Our attractive win-
dow cards and streamere and our colored.
illustrated folders. all help 1o make sales.
We furaish  this material FREE—ou
request,

Write now to your jobber asking for
details and prices. If lhe can’t tell you,
write directly to us and we'll put you in
touch with one who can. Become one of
the many dealers who are making a big
thing out of Carryolas. Write your jobber
today.

I CARRYOLA COMPANY of AMERICA

647 Clinton Street

Milwaukee,Wisconsin
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Is Your Name

If it is, any Gypsy Fortune Teller could predict with cer-
tainty that a short, dark-haired man with glasses is right now
on his way to make you a mighty advantageous proposition on

his two new Radios.

HARRY B. WOLPER IS THE MAN
President of H. B. Wolper & Company,

partment Stores throughout the United
States on a plan that has proved ex-
tremely profitable to every dealer who

Inc., Manufacturers of the Nightingale

3 Fod
99 ?9 Mr. Wolper now announces his en-
i trance into the Radio field with two new
: Radio Receivers manufactured to retail
at prices that will stifle all competition.

has had exclusive rights on his products.

T e et

j High-class sets—both of them—made
by one of the biggest manufacturers in
the United States.

i

One—equipped with built-in Loud
Speaker, large 90-amp., 6-volt Sturges
Storage Battery, 2 large 45-volt “B” Bat-
teries, Aerial Equipment, and 5 201-A
genuine RCA Tubes—all complete—to
retail at $99.

NDI 1T

*09
Phonograph, Mr. Wolper for the past

five years has been merchandising
phonographs by exclusive sales in De-

L7

CITY STATE NAME CITY STATE NAME
Platt Music Company | New Ocleans. La...... Maison Blanche Co.
Minncapolis. . Minn... The Dayton Cenipany

cIry STATE NAME
Brooklyn.....N.Y....Frederiek Loeser & Co..Inc. | Los Angeles. . Calit.

Chirago...... 1. The Fair, Inc. Los Angeles. .C: .Barker Beos.. Inc.
Philadelphia. Pa..... N. Snellenburg & Co. Buffalo.......N. Y...J.N. Adams N ians Giry S S S e | So s o e
| San Francisco Calif.. . The Emporium, Inc. Seattle....... Wash.. Stondord Furniture Company

Detroit. ......Mich... J. L. Hudson Company
Detroit....... Mich...Crowley. Milner & Co., Inc. |San Fraucirce.Calif... Kohler & Chase, Ine.
Cleveland. .. . Ohio...The Wam. Taylor Son & Co. | Washington...D. C... 8. Kann Sons Co.
Bohimore.... Md... Stewart & Co., Inc. Newark...... N. J. .L.Baniberger & Co.. Inc. | Portland. ..
Pittsburgh....Pa...... Kaufmonn & Baee Company | Cinrinnati. ... Qbin...S. H. Pough Portland. .

Indianapolis. . Ind.... .L. 5. Ayres & Co.. Inc.
Rochester. ... N. Y....Sibley. Lindeay & Curr Co.
Oregon.Lipman. Wolfe & Co.. Ine
Oregon. Meicr & Frank Co.

If your name is listed above— WAIT!

The H. B. Wolper Co.

1819 Broadway
New York City
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Listed Below?

If it isn’t, write immediately to the address below, and ask
the Secretary of the short, dark-haired man what it’s all about.
If you want to show a tremendous increase over last year,

write or wire — at once.

The other—a splendid instrument of
different type. also fully equipped—to
retail at $79.

Both of these Radios will sell in
tremendous volume—and will stay sold.
They have genuine merit. Comparative
demonstrations prove it.

These new sets will be backed by a
national advertising campaign invelving
thousands of dollars, including double
spreads in the Saturday Evening Post,
to which you can tie up your local ad-
vertising.

IWAIT! Tt will pay you to wait until
Mr. Wolper sees you. If your name
isn’t on the list below. write or wire.
Ask him to stop off and see you. His
proposition will suit you right down to
the ground. Only one dealer in a town!
No price-cutting! No cut-throat com-
petition! You have the exclusive agency!

crey STATE NAME

Providence. .R. 1.....J. Sumnwels & Bros.. lne. | Syrucase... ..

Columbus. .. Ohio. .. The F. & R. Lazsrus Co. New Haven. .. Conn...
Louisville...Ky..... Kaufman-Straus Co. Memphis. ..

St. Puul. . ... Miun... Gulden Rule, In. San Antenis. .
Qokluid. . .. Calif... KohlenChase, bie.

Akron. ..... Ohiv...The M. O'Neil Co.

Gumaba. .. ...Neb.... ). L. Brandeis & Sous, Inc. Al

Birmingham. Ah.. .. Lovemun, Joseph & Loch, Fue. | Spubune. ..

Ciry STATE
N.Y....Hunter's, luc.

Shartenberg & Robinsou Co.

cani.. . B. Lowenstein & Bros. Ine.
... Saii Antenio Music Lo,

... Sunger Bros., Ine.

. The Rike-Kumler Conepany

W. M. Whitney & Cu.. Ine.

11 & Gibbs, Inc.

And Harry B. Wolper can show you
how to make big money in Radio—just
as he showed his many dealers how to
reap unprecedented profits in phono-
graphs.
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This is your opportunity. What are
you going to do about it?

NAME LITY

Duluth. ..

STATE NAME

. Minn... Anderson Bros.

. L.Schoenfeld & Sous
Erie........ Pu..... .Erie Dry Goods Compuny
. The Carl Compeny

W, C. Zollinger & Co.
Fort Wayne. Iil......Woll & Dessaucr Co.
Peoria..... ML.... Block & Kull
Hacrisburg. .Pu.. . ... Tronp Bros.

Sioux City.. .lows. .. Duvidsen Bros. Company

If your name isn’t listed above —~WRITE!

The H. B. Wolper Co.

1819 Broadway
New York City
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Special Drive on Machines at Reduced
Prices Stimulates Activity in Baltimore

Appearance of Columbia Artisi Increases Sales of His Records—Radio Exhibit and Demonstra-
tion Draw Crowds—Many Dealers Add Lines—Other Trade Aetivities of the Month

Battinore, Alp, August 6.—Condilions in the
talking machine trade in this territory are ae-
tive, to say the least. \Vith the special sale
of Victor talking machines and records, the
stores of meost dcalers bear a close resem-
blancc to the period immediately preceding the
Clristinas period, crowds going over stacks of
records, filling in their musie libraries with
records selling at the bargain prices which pre-
vail 1t is not to be supposed, lowever, thal
the sale merchandise is the only stock that is
maoving. Columbia dealers report that there has
been an unusually hcavy demand for recards,
Particularly of the dance variety. Radio also
is beginning to show signs of new life, and
preparations for the Second Anunual Radio Show
are golng forward rapidly, with unusual fea-
tures being arranged. The exhibition, which is
being participated in by manufaeturcrs, jobbers
and dealers, will be held the week of Scptem-
ber 28 to October 3.

Artist's Appearance Creates Record Sales

Dealers in this territory were favorcd this
month by the appearance of Art Gillhain, the
“Whispering Pianist,” Columbia recording artist,
who broadeast from Washington on August 3
and from Baltimore on the following night.
Gillham, whose records are very popular in this
territory, called on a number of dealers in botl
cities. His appearance was featured by news-
papers in both citles and rceord sales showed a
large Increase.

Radio Exhibition and Demonstration

A radio cxhibition and demonstration was
held at the Fifth Regiment Anmory on August
3 under the auspices of the Columbia Whole-
salers, Ine, at which representatives of the
Fada, Crosley, Burgess, Magnavox and Philco
starage battery factorics werc present and pre
senicd the new models and explained new plans
for co-operation with the dealer. The demon-
stration of the "A" and “B"” battery eliminator,
which is causing so much interest in the trade,
was greatly appreciated by the large number of
dealers who attended. L. L. Andrews, wbo had
just returmed {rom a trip to New York, where
he eonferrcd with various radio cxecutives on
plans for the coming season, was in charge of

the demonstration and presided at the dinner
which preceded the show.

Mr. Andrews annouuced that the quota of
Fada contracts allotted to Baltimore lad al-
ready becu laken up and that the same situation
applied to the Crosley and Maguavox, both of
which now operate under a limited number of
dealers in each territory, and that his proposi-
tion hiad been fonnd to work out to the best
interests of both the dvaler and the manu-
facturer. Mr. Audrews also said radio sales for
July showed a gratifying increase over the cor-
responding period of 1924 and that the ontlook
for Fall and Winter business was exceptionally
good.

Signing Up Many New Columbia Dealers

W. H. Swartz, of the Columbia Wholesalers,
Inc., spent a couple of weeks this month on the
castern shore of Maryland and Virginia and
reports signiug up a number of Colmubia and
radio accounts. Mr. Swartz declared shipments
of both machines and records last manth
increased 42 per cent over july, 1924 “TFhis
is very gratifying following the 47 per cent
increase in April, 23 per cent in May and 40
per cent in Junc,” he said, "and is just another
example of the exccedingly staple business now
coming to Columnbia, due to progressiveness and
big dealer discoumts.”

New dealers qualificd by Coluinbia during the
past month inelude W. E. Jones, Cape Charles,
Va.; Long & Short, Federalsburg, Md.; Perry
Music Shop, Sanferd, N. C; Reynolds Music
Shop, Covington, Va.; Grundy Furniture Co.,
Grundy, Va, and L. C. Cobb, Elm City, N. C.

Mr. Shinberger, proprictor of the Ideal Mu-
sic Shep, 1300 Scventl: street, Washington,
D. C, has written to the Caolumbia Co. sug-
gesting that Ethel Walters, the famous negro
song bird, make some Jewish folk songs rec-
ords, which Le predicts would prove onc of the
biguest sellers, promising to sell 500 of them
himself the firs1 week they arc on sale.

In New Home

Tlic Oriole department store and the Reiner-
Lehman furniture and nusie store, whieh were
reeently eonsolidated, occupy a beautiful new
building, and the muslc department together

Auvcust 15, 192§

with other departments has been greatly en-
larged.
Columbfa Portables Going Strong

Columbia portables arc still going strong, ac
cording to Mr. Swartz, vice-president of Colum-
bia Wholesalers, whe said they have been over-
sold on this type of machine for thc past two
months and that sales of the 12-inch Columbix
Glee Club records have becn uuusuaily big.
"We have also just eompleted the destruction
of 45,000 unsalable records taken in on the last
quarterly 10 per cent rcturn privilege,” he said,
“and this has further helped the retail dealer
by giving himi more space in which to display
and storc the records that are selling.”

On Vacation

H. H. Sheldon, Baltimore and Washington
represcntative of the Brunswick Co., acconi-
panied by Frank Espcy, the Virginia repre-
sentative, is making a motor tour of New Eng-
land and will stop at his home in Rhode Island
an his way back. M. M. Kuhn, of North Caro-
lina, is also on his vacation.

A. N. Calais, North Carolina representative
of thc Columbia wholesalers, and H. W. Dut-
ton, Virginia representative of the company,
stopped off in Baltimore this month on their
way home from vacations. The former spent
Iis vacation in Florida whilc the latter, who is
a major in the reserve officers corps, put in his
vacation at Camnp Meade.

J Leland, who formerly represented the
Brunswick in Neorth Carolina, has taken over
the management of the Brunswick department
of Little, Lowery & Co., Charlotte, N. C.

Banquet to Iniroduce New
Stromberg-Carlson Models

At Waldorf-Astoria, August 28—New Models
Excite Enthusiasm — Gross-Brennan, Inc.,
Tells of Big Summer Sales

Herbert A. Brennan, of Gross-Brennan, Inc.,
342 Madison avenue, New York, Eastern distrib-
utors for the Stromberg-Carlson Telephone Mfg.
Co,, spent several days receutly at the eompany's
mammoth factories in Rochester. While therc
Mr. Brennan inspected for the first time the
new Stromberg-Carlson ncutrodyne models for
the 1925-26 season. In a chat with The World,
Mr. Brennan d most enth ically
upon the new line, stating that it provides
every desirable feature for achicving an out-
tanding success.

music.

had in music.

L L Andrews ~

205 W Camden St..

COLUMBIA

““The Best in Music”’

The name “Columbia” stands for the best in
The list of Columbia New Process
Records includes the recently issued series of
Musical Masterworks (album sets of complete
symphonies, recorded in Europe by famous
orchestras, conducted by men of world-wide
reputation); the popular “hits” of the day;
foreign records in all important Janguages; race
records by race stars; ‘‘fiddle” records by the
artists who are in demand. The best to be

Let Us Serve You!

olumbiaWhol

‘Wm.H. Swartz

Exclasively Wholesale
Baltimore, Md.

In order to properly introduce the Stromberg-
Carlson 1925-26 models to the New York trade,
a banquet will be given by the company in the
Waldorf-Astoria hotel on August 28, Gross-
Brennan, Ine, is eo-operating with the Strom-
berg-Carlson executives in arranging a pro-
gram that will undoubtedly prove most inter-
esting to the dealers, and a capaeity attendance
is expected. Tbe dinner will be held in the
Astor Gallery of the hotel and the program
provides for a distinctive form of cntertain-
ment.

Mr. Brennan states that his eompany's sales
during July were fifty per.cent greater than
June and he attributes this remarkable record
for a Summer month to the Stromberg-Carlson
price guarantce and the faet that the popular
1B model will be continued in the 1925-25 line.
Gross-Brennan, Inc, has maintained its sales
staff intact during the cntire Summer, and, in
fact, cvery member of the sales organization
has worked throughout the Summer months
without taking any vacations.

C. D. Joordan, formerly sales manager of the
Musical Prodncts Distributing Co. and previous-
ly counceted with the Musical Instrument Sales
Co,, has joined the Gross-Brennan staff and
will cover ane of the territories in New York.

The Radio Temple of Music, Paterson, N. J.
was reccntly graifted a charter of incorporation
under the laws of the State of New Jerscy.
The firm is capitalized at $100,000.
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Quality Sells Them
' —Not Price

4 EALERS who are_staying in business this fall and new ones
who are coming in know all about the results of selling
“leaders” at cut prices. Such “leaders” always lead to the
demoralization of the market and sometimes to the sheriff’s

seal on the door.
Several jobbers know this too. That is why more and more of
the better dealers and jobbers are asking for Brightson True Blue

{ Tubes, the only radio tubes which have a real list price. George E.

(|

P

Brightson was the pioneer in price protection and stock rebates to
offset price reduction.

2
4 s .
Ten Day Return Privilege Exclusive Features of
Sixty Day Guarantee True Blue Tubes
. A icv in Radio” per- 1. Interchangeably uniform,
The SR Se““:‘g Po‘::q ";31 (}In.ob,pc.r 2. Noiseless, non-microphonic.
mits COll?UI‘nCI’S to r(tun.| rue Blue [ubes 3. Richest appearing Tubes.
10 days if they don't think they are the most 4. Handsomely safety cased.
money can buy. And-—to return any True 5. Finest materials inside and out.
Blue Tubes for replacement which develop a 6. G-volt results from 3-volt sockets,
ical def ithin 60 ds {IVith Fower Plus storage ballery type)
mechanical defect within ays. 7. Clearest tone from 6-volt sockets.
(¥ith Stndard Type)
The Biggest Holiday Sellers in Radio Will Be
Brightson True Blue Tubes
Standard type are cased singly or 3 and 5 in a set.
Power Plus type are cased singly or in sets of 3, 6$ 50
and 8 for standard three-tube sets or super hetero- h
dynes. Price for either type....oovuieeuienaenennnn G
: i
13
Waldorf Astoria Hotel, New York City, N.Y.
For Information Write Qur Nearest Representative
Fillagetgtla om MUwagkee Represeotative:
DPbIrl‘ldeEpg:m;ASL' \\}JI// W E. Water Sty Hiiwankee, Wis.
ersey Clty Represcutatfve: \ I8/ Australla gnd New Zealond:
] Triad Sales Co, Trust Co of N. J. Bldg, AR W Pamons & Whittemore, Limited.
s « I B -
o IEaRI ad LR s s e oty Minneapolls _Representative:
WL G5 LT R I OMLID L, g{e e e 100 Secont Avesse Misneapoits, Stion,
Chlnln kepusenu(lve /'o,‘ XS ncn‘v;r Repxennm(h.
t cynoids Radlo,
ﬁ 808 Soumn e R e 1L //’”/' ﬂ\ \ 1834 Glenarm Si., Denvér, Colo.
Detrait Repreacatative: f' St. Louis Represcntative:
Sl rown & Hall Supply Co.,
21 Oratior Ave, Detrolt, Mich. 1514 Plne Street, St. Louls, Mo.

5 BRIGHTSON "%,. TUBES
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Toronto Concerns Secure Important Rights
in Canada for the Distribution of Radio

J. M. Greene Music Co., Ltd.. Now Sole Day-Fan Distributor in Canada—Caswell Portable Pho-
nographs to Be Distributed by Whaley, Royce & Co., Ltd.—Other Activities of the Month

ToroNTo, ONT., August S—J. M. Greenc Music
Co,, Ltd., Peterhioro, Ont, a firm of over twenty
years’ standing in the trade and with a number
of ehain stores in various castcrn Ontario ¢cn-
ters, have been appointed sole distributers for
the Province of Ontario for Day-Fan radio scts.
In order to take better carc of the trade an
office has becn opened in Toronto for distribunt-
ing purposes.

R. G. Thompson, George M. Gallinger, and
Emil A. F. May, all of Ottawa, Ont., have just
sccured patents for Canada for a new nop-set
automatic stop for phonographs

A. B. Pollock, president of Pollock-Welker,
Lid., Kitchener, Ont., mannfacturers of the
Helycon line of phonograph motors, tonc arins
and reproducers, sailed recently from Montreal
for Europe with the British Empire Exhibition
at Wembley as his first objective.

Canadian Brandes, Ltd., has ghanged its dis-
tributing policy whercby the Canadian West-
inghouse Co,, Ltd,, Hamilton, Ont., becomes its
sole distributor in Canada. It also announced
& broader line of products.

E. E. Trent, in charge of the sales promotion
work of Burndept of Canada, Ltd., Canadian
distributor of Amplion loud speakers and other
radio lines, left this month on a two-months
business and pleasure trip to Great Britain and
the Continent.

The Canadian Brandes, Ltd., has takcn out a
Canadian patcnt protecting a ncw clectromag:
netic loud speaker.

The Portovox, manufactured by Pollock-
Welker, Ltd., Kitchener, Ont,, which is designed
to wmake the sound-proof room unneccsary for
record demonstration, is bcing demanded in
England.

Among the new radio patents announced at
Ottawa is one covering a radio amplifier in the
name of the Music Master Corp., assignce of
Walter L. Eckhardt, both of Philadelphia.

The Hamilton is the name of a new Canadian-
imade loud speaker, manufactured by the engi-
neering staff of the Dominion Electric Protec-
tion Co., Toronto. The National Sales & Dis-
tributing Co., Ltd., a subsidiary of the com-
pany, is the distributor of this radio repro-
ducer.

John G. Casagrande, vice-president of the
Caswell Mig. Co., Milwaukee, on his rceent
visit to Canada, conipleted arrangcinents where-
by Whaley, Royce & Co, Ltd., the old-estab-
lished and well-known music and musical mer-
chandise house, will act as Canadian distributor
of Caswell portable plionographs.

One of the first devices designed to climinate
static and other interference las been placed

on the market by the Eastern Radio Mg Co.
370 Bay street. It is known as the Statichoke

Another large radio mianufacturing and die-
tributing company las been formed in Torouto
It is knpwn as the Standard Radio Mfg. Co.
Lid, and has taken over the radio asscts of
the Canadian Indepcndent Tclephone Co. The
plant to be used will be the former factory of
the Independent Telcphone Co. T. P. Rogers
is the manager. This company has recently ac.
quired and now owns all of the Dc Forcst radio
patents in Canada. It also is sole distributor
for the Rogers Radio Co. of Toronto, which
owns the McCullough A. C. tube patents in
Canada, whieh tubes eliminate the neccssity
of the storage or A’ batteries.

Roy S. Dunn, of the Zenith Radio Corp,
Chicago, is calling upon the leading radio deal-
ers, covering the more important cities of
Canada.

Joe St Mars, Winnipeg, Man., has been ap-
pointed Canadian representative for King Radio
sets.

Q R S Music Co. of Canada, Ltd.,, Toronto,
has taken over for the Provinces of Ontario and
Quebce the sclling rights of the Standard Radio
Manufacturing Co. of Canada, which now con-
trols all the De Forest radio patents in Canada.
Under the direction of Messrs. F. A. and B.
Trestrail, sucecss is already assured with this
combination of inerchandising organizations.

Following the amnouncement of Victor Talk
ing Maehine Co. of Canady, Ltd, of a tempo-
rary reduction of twenty cents in the retail prices
of all Victor records except Red Seals (which
were placed on sale june 20 to July 8) the
Victor dealers of Toronto recently held a meet
ing to considcr the proposition. As an outcome
of this meeting the Toronto Victor Retail Deal-
ers’ Association was forined, with Geo. E. Grif-
fiths, Parkdale Parlors, chairman, and Cliffc
Cowai, Cowan’s Music Storc, 864 College street,
secrctary.

At a recent inecting Edgar M. Berliner, presi-
dent of the Victor Talking Machine Co., Ltd.,
addressed the dealers present at some length,
and, we are given to understand, assured thc
dealcrs that their interest would be taken care
of by the company.

Charles Kirke, proprietor of the Charles
Rirke Music Co., Ltd., Ottawa, Out, has rc
cently returned front a visit to New York, and
in commenting upon his trip to the big city
stated he found that there is a revival of inter-
est in phonoygraphs and records in and around
New York. A considerable portion of the rve-
vived phonograph business in New York City
is with the forcigners of substantial mcans, he

NONE BETTER IN QUALITY

Talking Machine Springs
and Repair Parts

THE RENE MANUFACTURING CO.

MONTVALE, NEW JERSEY

NONE LOWER IN PRICE
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says, and there was a large demand for records
ju German, Spanish, Italian, French, and other
languages, as wcll as elassical instrumental
numbers.

Each month sees public acceptance of Brius-
wick records increasing in more and more over-
whelming proportions. For example an increase
of 15 per cent over 1924 and an inerease of
45 per cent over 1923 for the first five months
of this ycar arc figurcs that show Brunswick
records are growing in popularily all the time.

Brisk Record Sales Mark
Month in Montreal Field
Reductions in the Prices of Records Have a

Stimulating Effect on Sales—Window Dis.
plays and Other Promotion Efforts Help

MonTrear, Can., August 7.—Exchange yonr
piano for a radio which will be accepted in full
Payment or eash difference on piano taken in
tradc for a ncw radio set of the latest and best
makes,” is a recent advertisement of Layton
Bros., Ltd., who Lave built up a large following
in radio Imes They recently devoted consider-
able newspaper publicity announcing the ar
rival of the new Radiola super-heterodyne port-
able manufactured by the Radio Corp. of Amecr-
ica, which.is very popular herc.

Vietor Talking Machine Co, of Canada, Ltd,,
from June 20 to July § offered all ten-inch
double-sided scventy-five-cent His  Master's
Voice Victor records, including the latest hits
by the most popular artists, reduccd for Four
teen days only to fifty-five cents. All other
records in the present Victor catalog (excepting
Red Scals) were also reduced twenty cents a
record for the same period.

The Compe Co., Ltd, Lachine, maker of
Apex records, ran a special Summer sale of
Apex records ten-inch double sided for two
weeks June 22 until July 4, in which they rc-
duced the price of these records to fifty-five
cents cach.

All Columbia dealers report splendid sales of
record No. 50013-D twelve-inch, “Adeste Fidcl-
es,” on which are rccorded 5000 voiccs on the
onc record.

His Master’s Voice Victor dealers report an
appreciative response to the Victor records
made by a new process recently reicased.

H. A. Bemister, the Montreal phonograph
supply and accessory jobber of many ycars con-
nection with the trade, has sold his business
to A. Patenande, of the Berlina Phonograph,
Ltd., 153 St Catherinc strect, East, Montreal.
Under that name Mr. Putenande will carry on
as Canadian representative of Everybody's
Talking Machine , Philadelphia, the well-
known “"Honest Quaker” main spring and
phonograpl supply house.

Charles Culross, Acolian-Vocalion distributor,
states that classic records of this make are his
biggest scllers, next in order being opcratic
selections.

C. W. Lindsay, Ltd,, East End, St. Catherine
street store, is featuring Columbia records with
attracttve window displays and printed matter,
cut-outs, etc, all of which have a tendency to
boost the sale of this record.

Noticing a group of paticnts standing out-
side the Institution for the Blind, holding a big
Union Jack, Field Marshal Earl Haig, when
visiting Montreal (he past weck, caused his
chauffeur to turn back so that lie might greet
the paticnts and shake hands with them. Prom-
inent among tham being Philip E. Layton,
president of the Institulion, and hecad of the
well-known plionograph and radio firm  of
Layton Bros., Ltd,
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E. P. Huyler Allen Now
Shamrock Sales Manager

Assumed Important Post With Newark, N. J,
Manufacturer of Radio Parts on August 1

E. P. Huyler Allen, formerly gencral sales
ntanager of Duavid Grimes, Inc., and oue of the
maost popitlar exceutives in llu- radio industry,

has been appoimted sales manager of the Sham
Mr. Allen as
. and the re-

cock Mig Co.,
sumed ltis new
e iy

Newark J
lutics on Awgust

E. P. H. Allen
snlts of has work are alrcady apparent in the
salus activities aunonnced by his econtpany.

Mr. Allen needs no introduction to citlier the
talking machime or radio industries, for he is
onc of the vetcrans of tlie phanograph trade,
and in recent years has concentrated his activ
ties in the radio industry. A keen and capa-
ble sales excentive, Mr. Allen numbers among
ltts personal friends jobbers and dealers from
cousl to coast in both industrics, and his
thorough knowledge of merchaudisiug as ap-
plied to phanagraph and radio products will
undoubtedly enable him te attain a pleasing
sueeess in his new work,

The Shamrock Mfg. Co. has for a number of
years miade a comnplcte line of radio parts and
is geuerally rceognized as onc of the leaders

this particular phase of tlic iudustry, and
thirough the knowledge that the company las
obtained in making these parts, it is exception
ally well qualificd to produce a eomplete radio
set of inerit.  Mr. Allen states that the com-
pany's radio receiver will represent soincthing
eutircly new in radio development, and the
product will be saold through johbers.

The Adams Music Co., Fort Worth, Texas,
was recently incorporated with a capital stock
of $20,000
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Sleeper Radlo Corp.
Appoints Canadian Jobber

British-American Mig. Co, Ltd., of Toronte,
Appointed Distributor for Dominion of Canada

The Slecper Radio Corp., Long Island City,
N. Y, has appointed the British-American Mig.
Co,, Ltd., Toronto, Canada, distributor for the
Doiminion of Canada. The activitics of the new
member to the ever increasing Slecper organ
ization will be carried on under the personal
direction of W. N. DeFoe. Mr. DeFoe is well
and favorably known in radio trude cireles
threughout Cauada.

The British-American Co. will merchandise
the Slecper line under the original franchisc plan
whieh was started by the Sleeper Corp. upon its
entry into the radio field a few years ago. That
this plan of merchandising is popular in Canada
is sliown by the fact that the British-American
Co. has literally been swampced with requests for
frunchises from talking machine dealers since
taking on the Slceper line.

A. H. GreT)e & C.o.- Move
Their Executive Offices

A. H. Grebe & Co., Inc., of Richmond Hin,
N. Y., manufacturers of the Grebe S_\'ncllrur
phase reeciving sets, have announced the re-
moval of their sales and excontive offices to
Steinway Hall, 109 West Fifty-scventh street.
Telephone connections lave been installed and
the new Grebe numnber has been made Circle
0330, The large wmanufacturisg plant of the
company and broadeasting station \VAHG re-
main in Richmoud Hill

The removal of the sales and excentive of-
fices to the promincnt location, described
above, will undoubtedly prowe well worth while
in the cfficient conduct of tlic large business
transacted by lIn» company

Remo Corp Introduces
Novelty to the Trade

MermrN, CoNN., August 8—The Rcano Corp.,
of this city, mannfacturer of the Remo trumpet,
a radio lond speaker, and also a cabinet radio
speaker, has introduced a uovelty to the trade
It is called the Remoliter and is a cigar and
pipe lighter whieh opcratcs on the regular 110-
volt A, or D. C. clectric light circuit. It is
finished in oxidized silver with silk cord and is
designed to provide an attractive ornament or
paper weight for the desk.

Open Branch Store

The Davis, Burkham & Tyler Co., music incr-
chants, recently opened a branch stere at 334
Thirty-sccond strcet, Bellaire, O, carrying a
complete linc of musical instruments.
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The Gllbert Keator Corp -
Announces Complete Line

Has a Great Assemblage of Nationally Known
Radio Products Selected With Great Care

The Gilbert-Keator Corp., 13% Fifth avennc,
New York City, wholesale distributor of na-
tionally known radio equipment, announees its
complete line of prodicts for the Fall scason

1ts radio merchandisc lias been selected with
great carc and under an arrangement that estab-
lishes for the 1925-26 scason the prices and sales
policy by whieh its retailers are assured defi-
nite protection on territory, definite protection
on price reductions and definite protection on
obsolcte cquipment.

All of the products arc backed by national
and newspaper advertising and only such firms
have been sclected as can give quota deliveries
during the Fall. The products include the De-
Forest Radio Co., Federal Telcgraph Co., Kol-
ster radio, Micssner Electric Co., Cunningham
Tubes, Brandes Headsets and ‘Talkers, Utah
Loud Speakers, Timmons Battery Ehmmamrs,
Bright Star Batterics, Gilbert-Keator Storage
Latteries, Balkite Chargcr and Power Units,
Eagle Battery Chargcrs and Weston Plugs

Southern Sonora Dealer
Has Fine Delivery System
One of the most enterprising dealers served

hy James K. Polk, Inc.. Sonora distributor, is
the Foaworthy & Lee Fumniture Co., of Fort

Foxworthy & Lee's Truck
Mycrs, Fla. This concern is an exclusive So-
nora dealer.and in its delivery department uses
three trucks, featuring the famons Sonora trade-
mark. Outc of these trucks, shown in the ac-
companying illustration, will give some idea of
the effectivencss of this delivery system.

N. Goldfinger at LLake George

N. Goldfinger, poptlar member of the netro-
politan tatking macline trade, who has becen
severely ill for some time, is rapidly recover-
ing at Lake George. Mr. Goldfinger will re-
main for the entirc Summer at Lake George,
and will then procced to Wildwood, N. J., about
the first of September.

Kimbull Siyle N Twbor
One of the winy Weautdénl wouels

Atakers of Kimbnall Phonogra, Ilana:

Disiributers Columbin

KIMBALL PHONOGRAPHS

Are being furnished in Car-load
lots to several of the leading mer-
chants throughout the country.

Ask about Kimball Sales Plan if you are interested
in real profits

w_ w_ KIMBALL CO, Establisbed 1857 306 So. Wabash Ave., Chicago

Repraducing Planes, Ptayers, Pipe Orcons, AMusle Rolls,
veonls and Welte-Mignon (Llecnice) Reproducing Rolls.
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Backed by a comprehensive
consumer campaign

Unipower is being heavily ad.
vertised in the biggest radio buy.

ing months —September to Feb..
ruary —with pages in The
Saturday Evening Post, Radio
News and Popular Radio.

Every owner of a multi-tube
radio set will see Unipower ad.
vertising and everyone will be o
logical prospect for Unipower,

Write for booklet

THE TALKING MACHINE WORLD =




192 THE TALKING MACHINE WORLD 149

e newUnipower

Continuous, unfailing Apower~from a single
compact unit that automatically replenishes itself

perfected an “A™ power plant which will

be the talk of radio fans this Fall. It is
already the talk of radio engineers, of prominent
set manufacturers, and has the enthusiastic ap
proval of the trade.

THE Gould Storage Battery Company has

For the first time, the radio owner will have
complete, continuous “A”™ power supply in a
single compact unit always at full voltage and
completely controlled by a master switch which
operates both radio set and Unipower—and all
this at an operating cost of a few cents a month.

For the first time owners of R. C. A. super-
heterodynes and other cabinet sets with limited
battery space will have a permanent “A” battery
supply which can be put inside the cabinet.

Unipower is now in the hands of your jobber.
He is ready to fill orders for immediate delivery.

There is a nice profit for you on Unipower. The
potential market runs into the millions. Every
owner of a multi-tube radio set is a ripe prospect
for Unipower, for now there is no excuse for “A™
battery expense and inconvenience.

The 7 important features
of Unipower
1. Unique convenience—Unipower banishes
dry cell renewals and charging of storage batteries.

After installation Unipower requires no attention
except the occasional addition of water.

2. Superlative reception—Unipower gives con-
tinuous, unfailing “A™ power of highest quality.
No hum, no noise, no fluctuation in voltage.

3. Goes inside the cabinet— Because of its com-
pactness and patented gas-tight cover, Unipower

Unip

Off awhen it’s on—On when it’s off

TRADE MARK

ower

is the only complete “A™ power unit that can be
safely installed inside set cabinets.

4. Definite economy—Compared with dry cell
operation or the expense and inconvenience of
having storage batteries charged, Unipower pays
for itself over and over again. The operating cost
Is but a few cents a month. No tubes, ulbs,
lamps or working parts that require frequent and
expensive replacement.

5. Master control switch—Unipower’s master
control switch operates both the radio set and
Unipower. This switch connects Unipower to
the house current and the radio set. When the
radio set is on, the house current is of—when
the set is off, the house current is on.

6. Charging unit—Unipower contains a Balkite
charging unit of special design. The Gould Storage
Battery Company possesses the exclusive rights
to this special charger when used with a battery
in a single unit such as Unipower.

7. Automatic Cut-off —It is impossible to
damage Unipower through the failure to add
water when necessary. When this happens, the
charger automatically cuts off and prevents harm
to the battery unit.

Gould Storage Battery Co., Inc., 250 Park Ave.,
New York; Chicago, Kansas City, San Francisco.

Unipower is supplied in
two models for 60 cycle,
110-123 volt A. C. The
four volt type is for UV-
199 tubes or equivalent
and retails for $35; che six
volt, for UV201-A tubes
er cquivalent, retails for
$40. (West of Rockies,
prices are slightly higher}
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Dealers in the Quaker City Stage Big
Sales Drives and Clear Decks for Fall

Summer Lethargy Replaced by Unusual Activity as Dealers Get in Back of Machines With Inten-
sive Sales Promotion Efforts=Displays of New Models Interest Dealers—Other News of Month

Paiwaderrnia, Pa August 8.—Though the out
standing factor in the trade that stimulated an
otherwise sluggish market of mid-Summer trend
was the price cut in Vietor wachines, the deal-
¢rs handling other makes than those which
conprisc these nationally known brands bene-
fited by similar interest their products
through awakencd public interest brought
abont in the exploitation and wide publicity
given the Victrola price concessions

Records, too, were subjected to a maltcrial
stride in sales as a result of the buying move-
ment for the Victor and other makes of ma-
clines. Red Scal records particularly were 1
demand although the popular favoriles in vocal
and instrumental selections ere maintaining
fairly active levels throughout the July menth.

So broadly scattered and urgent was the de-
mand for the Victrolas under the recent dis
counting plan that the local distributars, the
Philadelphia Victor Distributors, Inc, 835 Arch
street, and H. A. Weymann & Son, Inc, 1108
Chestnut strect, were obliged ta double the em-
ployment forces and to keep shipping and pack-
ing departiments working on a night and day
basis in order to mect the requirements of the
retailers.  These distributors barely received
their shipments from the factory before they
were obliged to send them on the wily to the
retajlers throughout the State territory coming
under their jurisdiction or the city trade. AMany
of the depariment stores made special offerings
and attractive terms to dispose of the Victrolas
and met with generous patronage from the pub-
lic and it was to take care of these pressing
demands that the wholesalers were obliged to
maintain extra help and working hours in order
to spced up shipments.

Everybody’s T, M. Co. Buys Building
Outstanding in the month's trade events wa

the cxpansion of the bnsiness of the nationally
known 1nanufacturer of the Honest Quaker
Main Springs and accessories  deale r, the
Everybody’s Talking Machine Co, and its pur-
chase of thc home that it now occupics. With
the purchase of its own home at the price of
§$100.000 the firm becoines owner of an attractive
and modcrn building I three stories and a
large basement devoted to its own use. Estab.
lished for more than cleven years, Everybody's
has occupied the presemt quarters for the past
four years and only recently reconstructed the
structure into a modcrn home, redecorating
both interior and cxterior as well as remodel-
ng the building. The suc ul b whicl
has been built up by the broadly distributed
market for the Honest Quaker nain springs and
the Umantonc nccdles and other aceessorics
and repair parts manufactured by the firin has
further been extended by thic entrance of the
firm into the wholesale reeord distribution ficld
and within the past month the radio market
Through arrangements given in detail in an-
other part of this issue of The World with the
Adler Mfg. Co, Everybody's Talking Maechine
Co. becones the local distributor of the Adler-
Roval phonograph and radio combinations
Awmong the models that now are being fea-
tured for the Fall are the four newest additions
just out and including the two wall models to
retail at $125, made in Match Burl walnut cab-
mets and two Period styles combination phono-
graph and radio Wall typcs, retailing at $22§
Manager Rabert Harris, who looks after the
Eastern District, attended thc recent confer.
cnce at headquarters in New York when it was
announced that the Adler Mig. Co, would in
the iuturc distribute its products through whole-
sale dealers. With the change im the local
territory Manager Harris joins the Everybody's

T ——

Trade Merk

GUARANTEE PORTABLE
RETAILS FOR $25.00
i

Each and every machine
guaranteed unconditionally.

v

#_.'f;;; BPECIFICATIONS:
Tealene heather Case.
Standard llelneman Motor,
Pluys Two 10° Records.
Btandurd Tuper Tose Arm.
8pectully Loud Reproducer.
Deviee for Carrytng Reeords.
Machlne Will Ploy 12” Records.
Puteated "Non-8plU” Needte Cup.
Btze 14)5" x 114" x 734~

. Welghs 1434 Lbs,

¢

[PSPPpPr

sxao

109 N. Tenth Street

Write for our latest Main Spring: Chartemmaaee— |

Costs you $10.50
GUARANTEE TALKING MACHINE SUPPLY CO.

PHILADELPHIA

Co. ax sales promoter for the Adler-Royal ma-
chines and radio. Other products whiel
cently have been acquired by the Everybody's
Co. arc the wholesale distribution of the Odeon
and Okeh records and it is in conjunction with
this aord department that the Adler-Royal
products will be carricd, under the management
of Paul Green,
Display New Magnavox and De Forest Models

The ncw models of the Magnavox and De
Forest radios are now ready for trade distribu-
tion and arc on display at the headquarters of
the Girard Phonograph Co., the local distriby-
tor, Broad and Wallace street The Girard
Co,, also distributor of the Edison phonographs
and records, sent oul invitations to all the
dealers and prospective retailers of the Mag
navox and Dec Forest, to visit the local display
rooms for an advance showing of the new
types during the month. In response ta the
invitations lundreds of dealers in the eastern
Pennsylvania and south Jersey territory called
at the Girard Co.s newly acquired quartcrs
making their Fall selcctions, with enthusiastic
approval of the attractive models that will be
featured

Penn Co. Issucs Radio Catalog

A complete radio catalog is being issued for
the Fall by the Penn Phonograph Co., 913 Arch
strect, and is now being circulated amiong the
retailers. It shows the various types of radio
aud aceessorics handled by the Jocal dis
tors of the Jewett, Fada and Zenith radios ang
outlines the policies of the manufacturers dur
ing the coming scason with their co-operative
efforts in behalf of the dealers with regard to
retail distribution. Therc are cighteen differ-
ent type sets and forty accessories. H. F
Miller, of the firm, is touring Maine. Waltes
Grau is traveling western Pennsylvania for the
conmpany, having joined the forces during the
month, He formerly was identified with sever-
al well-known radio manufacturers and has
large circle of acquaintances in the trade.
Oliver Ayer, factory rcpresentative for the F.
A. D. Audrea Co., has removed to Philadelphia
with his family and will, during his residence
here, co-opcrate with the dealers handling the
Fada radio franchise in the sales promotion
and technical adjustment of these makes

Takes Over Victor Shop

Having taken over the Broad and Snyder
avenwe store of the Linton chain of Victor
talking machine stores, Louis P. Morsback
cclebrated the opening under the new manage
ment by a hénse warming and entertaimnent
program in which many trade associates and
prominent citizcns  participated Under  the
Morsback regime the Broad and Snyder avenue
store was transformed into a first-class ncigh-
borhood establishment carrying a complete linc
of musical merchandise in addition to the Vie-
tor.  On the opening occasion, July 27, the
store was decoruted with florul garlands and
an entire day given over to the entertainment
of hundreds of fricnds and patrons who called
to congratulute the new owmer on his second
business veuture, In the evening of the open-
ing date the firm was host to the Union Re.
public Club. Fhe store will be managed by
William Elon, formerly with the Liuton Co.

Plans 10 Add to Lines

Another talking inachine aegessory  dealer
and auanufacturee of the Good Luck Main
Spring  is coutemplating  branching ont into
other lines thin these now carricd, He is Leco
Mark, head of the National Talking Machine
Supply Co., 103 Nomh Ninth strcet and 123
North Teath strect,  For the purpose of in-
vestigating the possibilities of other lincs of
musical merchandise he will visit the manu-
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factirers of musical instruinents in New York
during the coming nionth with a view te add-
ing ta his stock brass and string musical in
struments and other lines.
William Heinemann in New Post

Thc Frankford avcnue store of the Liutou
Co. is now undecr the management of William
Heinemanu, who several ycars age was con-
nected with the Linton firm in a salcs capacity.
Manager Heinenmann is a noted cornetist and
is counceted with prominent orchestras in the
city

Leading Firms Add Guarantee Portable

Therc has been a decided increase in the de-
wnand for talking miachine repair parts, accord-
ing to thc records of the Guarantce Talkiug
Machine Supply Ce., of which William Post
ner is head. Tlc demand for Guarantce port-
ables contimues to hold at the ecarly Summer
levels and mumerous portables are being ship-
ped to all parts of the country. Amang seimnc
of the larger trade houses that added the
SEEEEEEEEENEEEESSEEEEEEEEN

FAD A Neutrodyne Re-

ceiving Sets

FADA Phonograph Pan-

els
FADA Phonograph Units
Jewett Receiving Sets
Jewett Super Speakers
Jewett Vemco Units
Jewett Highboy Cabinets
Jewett Parkay Cabinets
A-C Dayton Phono Sets

Philco Batteries
Eveready Dry Batteries
Balkite Products

R-148 Signal Loop

Jewett Instruments

phia’s leading Musical
Radio Wholesaler

[ Distributed by Philadel-]

PENN PHONOGRAPH CO.

913 Arch St. Philadelphia, Pa.

THE TRADE IN PHILADE
Guarantee portable during the month were the
Gimbel and Wanamaker department stores, the
Starr Piano Co., New York, and the Hech Bros
Departinent Store, Baltimore.
To Install Radio Department

The repair plant in the Carson Talking Ma-
chine Repair Shop has been extended and addi-
tional equipment installed for the repairing of
talking maclines, for the trade and public. An-
other room was added, providing double space.
Harry Carson, head of the firm, will add radio
to the business during the coming scason and
is mow preparing for stocking these new lines
The radio business will be conducted alon
with the repair shop.

Completes Successful Trip

Irvin R. Epstan, of the J. A. Fiscler Co,
of this city, manufacturer of Valley Forge main
springs and a complete line of talking machine
repair inaterial, recently completed a successful
trip through New York State in the intcrest of
the Valley Forge line. Upon the completion
of this trip Mr. Epstan lcft on a vacation from
which he expeets to return well fitted to make
the conting season a banner onmc.

Advance Notice of New Victrolas

H. A. Weymann & Son, Inc., wholesale Victor
distributor of this c¢ity, made carly announce-
ment o its dealers of the new type of Viectro-
las to be ready tn the Fall, which, the Weymann
letter stated, would be revalutionary in the full
sense of the word. A suggestion was made that
the present stocks be inoved and moved quickly
and several helpful suggestions were given for
the furthcrance of this plan.

L. W. Evart Talks on Good Will Building

As the various p of the Philadelphia
Badge Co., of this city, manufacturer of the
Velvaloid record cleancr, are of the mnovelty
advertising kind, thls company has given much
attention to the subject of bnilding good will
through this form of publicity

In speaking of this particular feature of ad-
vertising, L. W. Evart, sales manager of the
company, stated: "It is surprising how little
value the average retailcr places in this really
promincnt part of a successful busines No
50 many ycars ago the merchant who was at all
prominent in his line depended a preat deal
on good will. He made it » point 10 come in
personal contact with as inany of his custoniers
as possible. MHe shook thein by the hand when

LPHIA AND LOCALITY—(Continued from page 150)

Robert Harris Appointed to
Important Everybody's Post

Placed in Charge of Wholesale Adler-Raoyal
Department for Which Philadelphia Concern
Has Become a Distributor
Pritaveuriia, Pa, August 6- Evu:ybody's

Talking Machine Co., of this city, which was

appointed a distributor of the AdlerRoyal prod-

ucts made by thc#Adlcr Mig. Co., New York

City, has announcced the appointment of Robert

Harris to take charge of this department. Mr.

Harris was formerly Eastern district manager

for the Adler Mfg. Co. and is a thorough sales

exceutive in addition to having an intimate
knowledge of Adler-Royal products. S. Fin-
grudt, trcasurer of the company, stated that

Mr. Harris has become permanently associated

with the Everybodyv's Co. and will give his full

attention to the distribution of Adler-Royal
products.

Paul Green, who has beem associated with
the organization for somc time, has been ap-
pointed in charge of the Okeh and Odeon record
distributing department

S. Fingrudt and Philip Grabuski, president
of the company, arc conlinuing their stay at
Atlantic City and during the Summcr months
have entertained many of their out-of-town cus-
tomers at this famous resort.

The principal business of the company, which
consists of Honcst Quaker main springs and
talking machine repair parts, is growing as the
season advances and cvery indication points
toward an cxceptionally good Fall season.

thing uscful and attractive that would keep him
fresh in mind. It might have been a pair of
suspenders with a suit of clothes or a little
package of crackers from the grocer, but it was
good safc advertising.

“Some time ago I personally saw a merchant,
whose name is the cmbodiment of success, es-
cort a feeble old lady from the entrance of his
store where he often stood, through that floor
to the elevators up four stories to the notion
counter, chatting with hec all the time and
leaving her with her sweet tired face wreathed
in smiles. She made a twenty-five cent pur-
chase. Do you think she forgot that man when

leaving and nearly ulways presented tliem with  she left. You bet she did not anfl never would.
some little token bearing his advertising. Some (Continned on page 152)
e
A Victrol

Victrala No. 1—1
Mahogany Fintsh

o

of this type.

Every sale of a Victrola No. 1-1 increases your
Victor Record business and furnishes a prospect
for,a cabinet type Victrola.

We are prepared to make immediate delivery

H.A WEYMANN & SON,INC.

1108 Chestnut Street ~Philadelphia, Pa.

VICTOR WHOLESALERS

for ‘

Fifteen Dollars

A good machine to feature
in the summer time
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If you break down sales resistance 50% of a sale

is consummated. GOOD WILL helps to do this.
Velvaloid Record Cleaners Create Good Will

Order for the fall. Every litde bit helps.

A trial will prove it. ) .
Dealer's ad beantifully imprinted on the Pyralin top as

sorted shades.
Ordar direct or thru your jobber. A sample Jor the asking

PHILADELPHIA BADGE CO., Maoofacturers & Exporiers
942 Marhet Streot

The Cheapest
GOOD WILL advertising yon ever invested in

it. The cleaning surface is Pyle Plush in as-

Philedelphia, U. 8. A.

“In these times of high pressure and foreed
draft these little courtesics and attentions are
sadly lacking. [ honestly belicve the merchaat
who will go back a few years and incorporate
some of the then successful details of personal
eontact with modern mecthods will be well re-
paid.”

As the Fall season progresses the Philadel-
phia Badge Co. reports that the demand for
Velvaloid record eleaners is increasing propor-
tionately and that the popularity of this method
of good will advertising has reached all parts
of not only this country but the entire world.
Foreign shipments are rcported as entirely
gratifying and local retailers are already send-
ing in their orders for holiday trade.

Takes Over New Factory

The H. H. Eby Mfg. Co, of this city, man-
ufaeturer of Eby binding posts, has taken pos
session of its new factory at 4710 Stenton ave-
nue. The eompany also announces that due to
patents controlled by them the Marshall-Ger-
ken Co., of Toledo, O., has discontinued the
manufacture or sale of binding posts.

Burt Bros. Busy

Burt Bros., Ine, well-known furniture manu
facturing house of this city, and manufacturers
of a line of radio cabincts, report Fall dc
mands have already been substantially mani-
fested, and C. H. Burt announces that in prepa-
ration for the big season cxpected he will short-
ly introduce scveral ncw models to the trade
Guarantee Talking Machine Supply Co. Rushed

"One of the biggest portable ycars wc have
ever experienced” is the way William H. Pos-
ner, of the Guarantee Talking Maehine Supply
Co., of this city, describes busincss at the pres-
ent time. Although the demand for talking
machine repair parts continucs good the busi-

ness done in Guarantec portables has been phe-
nomenal. It is very likely that this company
will shortly anunonnce 2 new product of interest
for the Winter months
Feature Chaplin's Record

With the release of the new Charlie Chaplin
records of "Sing a Song” and "“With You, Dear,”
which were featured on August 1 by the Bruns-
wiek Co., local branch, 40 North Sixth street,
the Philadclphia trade made extensive prepara-
tion to tic up with the simultaneous appcaranee
of the ncwest of Chaplin Films displayed at
foeal movie houscs Window displays, an-
nouncements and other means of reaching the
public were resorted to and the theatre lobby
exhibitions and exploitation were helpful in
bringing about better sales.

Pushing Cheney-Radio

For the Fall trade the Cheney Sales Corp.
is making a drive on the radio eombined with
the Chency phonograph and the special line
handled by the company in radios—the Rceep-
trad and Thermiodyne. Thesc are to be featured
extensively this Fall and in estimation of the
coming scason by advance salcs they have been
most favorably indicative of a broadly dis-
tributed market for the Cheney prodicts. Mod
€l 108 in the eonsole type with thc combined
five-tube radio set, with indoor and outdoor
acrials, is among the most popular of the
Autumn models and will prove a strong seller
from all indications.

Big Columbia Record Drive

When Art Gillham, the Whispering Pianist,
madc his bow to the Philadclphians over the
radio, on August 1, the Columbia Phonograph
Co. was very much on the job with a broadly
advertised tic-up with the records by this artist.
Manager Heath, in co-operation with the Colum-

— o
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Make Your
Own Records
on the Edison
Diamond Disc

with The Oro-Tone
Combined Record-
ing, Reproducing
and Radio Attach-
ment

WORLD Aueust

No. 100 ORO-TONE
Will Record on The Edison

LIST PRICE

$8.50

NICKEL PINISH

1000 George St.

3 in 1 Attachment

Will Play All Records on The Edison
Will Convert The Edison Into a Radio Loud Speaker

The ORO-TONE Co.

LIST PRICE

Chicago, U. 8. A. $ 0
GOLD OR oOX.

Send for Sample on Approval

, 1925

bia dealers, broadcast by displays in window.
newspaper campaigns and other publicity ehan
nels, the appearance of the artist both in Phil-
adelphia and Harrisburg with excellent rewar
in increascd sales for the records of the
ham sclections. Late rcleases of the Colimbia
have becn big sellers and have somic very at
tractive and sales-pulling numbers. The Joha
T. Scopes Trial and a tic-up on a discotrse of
Evolution, the Death of Floyd Collins, with a
eonmpany of lecturers and cxhibits entourage,
making the rounds of the citics, showing liow
Collins met his death, and like enrrent sub
jects have been among the Columbia gronp of
best sellers throughont the loeal territory

Ray H. Manson Making
Important Visit to Europe

Promoting the Sale of Stromberg-Carlson
Radio Apparatus Throughout British Empire

Ray H. Manson, chicf cngincer of the Strom-
berg-Carlson Tclcphone Mannfacturing  Co.,
Rochester, N. Y., manufacturer of Stromberg

Ray H. Manson
Carlson neutrodyne products and telephone ap-
paratus, is now in Europe with his family. Mr.
Manson sailcd several wecks ago, arriving in
Liverpool on july 13, and will probably stay
abroad for the Summer.

Mr. Manson’s object in going to Enrope was
for the purpose of promoting the sale of Strom-
berg-Carlson radio apparatus throughout the
British Empire, and judging from the success
of his trip to date his visit abroad was well
worth while. Mr. Manson has a host of friends
in the radio industry, both here and in Europe,
for he is rceognized gencrally as onc of the
foremost cngineers in the radio industry

F. A. D. Andrea, Inc., Has
Display of New Models

One of the interesting happenings in the ra-
dio field in Ncw York this past month was the
display of Fada furniture models of radio re-
ecivers made by F. A D. Andrea, Inc, New
York, at the Hotel Comnmodorc, whieh started
on August 10, and is in progress as this issue
of The World gocs to press. The cxhib 1
was open each day from 10 a. in. unti} 10 p. m,,
and a great many dealers from the metropolitan
district and nearby citics found an opportunity
to inspcct the new models of ¥Fada sets, which
arc most artistic in design and distinctive in
charaeter. Thc entire Fada line was displayed
with the Neutrolette, the featured model. This
new model is a five-tube radio frequency rc-
eciver emhodying the nentrodync principle, Hi-
censed under the Hazeltine patents.

Incorporation

The Vihro Piana & Iustrument Co., Liberty
N Y., was recently incorporated at Albany with
a capital stock of $250,000. The incorporaters
arc H. Beck, S. Scheraga and A. Vredenburgh.
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The Standard §:C Bay
TOX Colimcl, (oe XI-1n,
List Brire [ess. 3
115: $120 west of Demiey,

At Inta yecont

Tho A-€ DAYTON
sole, Type XL-18, for large
, bt

The A-C DAYTON Plono Bet:

calty any ihonocraph,

reeh o practl

With this line—

Make More Money from

The 4-C DAY-
TON Phono Sct
converts practical-
I any phouo-
graph, canusole or
cabiuet model iute
a dual use instru-
ment in less than
au hour.  Here is
shown the Phono
Sct in cabinet
phonograph,

A-C ELECTRICAL
MFG. CO.

Dayton, Ohio

Please send me fill prices and
discounts on the 1925.26 A-
DAYTON line. Also put my
name on tlie mailing list to
receive information concerning
your complete selling plan for
this season.

Name ...

Address

TALW.-R

The merchant who is stocked with the
1925-26 A-C DAYTON line is pre-
pared to realize the utmost from radio
the coming season.

He has, first of all, an established re-
ceiver, proven by performance. He is
prepared to reach the whole market—
the farmer or the city dweller—the
man who wants performance or the
man who wants a handsome instrument
—the man who can afford the best or
the man who can pay the least. He

Radio

can carry the full line—for with four
models he can meet any normal de-
mand for complete radio performance
without carrying an overburdening in-
ventory.

More than that, he has a line of main-
tained price, and complete protection
against cut prices as a result of stock
dumping in his community. Those
prices, ranging from $9S5 to $185
(slightly higher west of Denver),
cover thoroughly the field of greatest
demand-—the medium price field.

If you look upon radio as a means of building a
permanently profitable business—send in the cou-

pon today!

The A-C Electrical Manufacturing Company

DAYTON,

OHIO

Makers ot Electrical Devices for more than twenty years

A- @ DAYTON
“EORADIOS

‘““for the man

who believes his own

ears’

IWhen writing A-C Electrical Mfg. Co., please weation The Tafking Machive Harld
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Officers and Directors
AL C. Scuirr, President
Vitanola Talking Machine Co., Chi-
cago
Orro HeiNevAN, Vice-President
General Phon, Corp., New York
F. A. WoLr, Vice-President
Woli Manufacturing Industreics,
Quincy, Hlinois
FRANRLIN B. Warp, Vice-President
Radio Master Corp., Bay City, Mich.
J. S. WartTERs
Vincennes Phonograph Co.,
Vincennes, Indiana
F. D. McINTyRe
Plymouth Radio and Phonograph Co.,
Plymouth, Wis.
L. B. CAsAGRANDE
Caswell Mfg. Co., Milwaukee, Wis
S. A RiBowLa, Treasurer
General Phonograph Corporation of
1llinots, Chicago
Hexry A. Omis, Secretory
Chairmen of Committees
Pusucrty, F. X, Suermisr
Peskins Phonograph Co., Chicago
WoopworKING INDUSTRIES
Axcl Nordlund
Excel Phono. Mfg. Co., Chicago
Aloror_Inpustrizs, Lesuiz Gowpox
H. G. Saal and Co., Chicago
Tone Arms, Leice HuNt
Oro Tone Company, Chicago
Poxrasres, D. T. ALLEN
Carryola Company of America,
Milwaukee, Wis.
STANDARDIZATION OF M ATERIALS
Anton Clemetsen
Anton Clemetsen & Co., Chicago.
F. F. Paul, United Mfg. and Distrib-
uting Co., Chicago
Memsersnip, W. J. McNAMARA
Empire Phonograph Parts Co.,
Cleveland, Ohio
Czemi, Aupits axp Costs
V. Clemenson
831-839 N. Wood Street, Chirago

Founded February 19,1925

To stimulate consumer de-
mand for the phonograph by
bringing to the public a true
appreciation of its value as
an instrument of entertain-
ment and education.

To formulate a plan of co-
operative national advertis-
ing.

To foster the interests of its
meimbers by the establish-
ment of trade standards.

To establish and maintain
uniformity and certainty in
the customs and commercial
usages of the industry.

To promote a more enlarged
and friendly intercourse
among those engaged in the
industry.

Phonograph Manufacturers National Association

To the Dealer:

1o you think the classifications on
vour freight shipents are right when
conpared with similar conunodities?
Join with us in trying to get your
rights

Have you in the nse of tone arms
and radio loud speakers had difficulty
n getting the parts to intermember?
Write your manufacturers to make
this part to fit 70671000 dianicter.
Let this be the standard. Use no
other.

What can this Association do for
you?

Are you in favor of our suggestion
for a slogan and advertising?

Let us all co-operate in the interest

of the PHONOGRAPH.
Write our Sceretary today

Our Members:

Da you know them? Over 50%
of the total number of Manufactur:
ers of Phouwographs, making 1,000
machines per day, not including
portables, arc members,

These factories are complete in
their equipment. Employes experi-
enced by long training build the
products.

Their merchandise is up-to-date in
design as well as quality.

Ask our Sccretary for a list.

All manufacturers are cordially invited to attend any meeting held the third Tuesday of
each month. A dinner at 6.00 P. M. in the Furniture Club of America’s Rooms on the 17th
floor of the American Furniture Mart Building, 666 Lake Shore Drive, Chicago

“ Address all correspondence to the Secretary, HENRY A. OTIS, 500 Diversey Parkway,
Chicago, Illinois, Telephone Lakeview 7680.

Manufacturers of Phonographs, Portables, Phonograph Cabinets, Motors, Tone Arms

and Records are eligible.

This Page Dovated to the Phovograph Manufacturers
National Association by The Talkiug Mochine World
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Improvement in Business in the New
England Territory Encourages Trade

Drives on Machines at Reduced Prices Partly R

ible for Sti fon of Sal All Lines Feel

Betterment—Popularity of Phonograph.! Radlo Models—Trade Activities of the Month

Bostax, Mass, August 7. Business in the ullL-
ing machine line has shown some improvement
this month, due in large mcasure, no doubt,
to the favorable prices at which goods were
offered to the public. The Victor cut, which
had a widespread effect in trade, was taken
advantage of vepy liberally and the reduced
price of Vocalion rccords alse played a big
part in stimulating trade. Similarly there was a
notable mark-down in the price of machines as
advertised by i number of merchants. Many
of these machines came into the dealers’ hands
in licu of cash and they werc accordingly of-
fered to the public at attractive figures
take it all fn all, the July business avcraged
pretty well on the whoele. Not much is looked
for during the current inonth, usnally ouc of
the worst of the year; but there is a general
feeling that September will start in fairly well,
presaging a brisk Fall trade.

Strong Demand for Brunswick Radfola

The Brunswick Radiola is going rather
strong, all things considered, and Manager
Harry Spencer is well plcased at the turn al-
fairs have taken, for onc learns at the Kingston
strect headquarters that the July business was
far ahead of what it was in June and the latter
was not such a very bad month, cither. Ap-
ropos of the Brunswick business it is of sp
cial Interest that there was a meeting of twenty
of the largest New England jobbers at the
Brunswick licadquarters a few days ago and
there was a unanimity of opinion that it was the
best course to stand pat on thc question of
prices and not let down the bars. The dealers
went even further and adopled a resolution
which has already been sent to the Brunswick

home office in Chicago, deprecating any move |

to cut prices to meet competition, and urging
that the present list prices be maintained for
the present at least.
Many Vocalion Decalers Appointed

Relative to the Vocalion business for whieh
the Brunswick now has the New England field,
it is stated that this business has more than
doubled and at the present time therc arc fifty
additional denlers handling this line, all of
whoin are quite enthusiastic aver the new prop-
osition.

Improving New Home

Henry Shoemaker, manager of the Eastern
Valking Machine Co., has finally got his coun-
try home at Scituate, which he purchased in
the Spring, ready for occupancy, and on Au-
gnst 1 he and Mrs. Shoemaker took possession.
From now on it will be their all-the-ycar-round
home. The house, which lins a good location
nnd was of fine old-fashioned type, lhas been
conxsiderahly renovated, repuinted and repapered
throughout and is now ome of the most at-
tractive places in that part of the town.

Victor Price Cut Booms Demand

Manager Shocmaker says the new order of
things in re the cut in prices of Victor records
has found a tremcndous response everywlere
among dealers, whu in turn report customers
tuking wide advantage of the new prices. The
sales are reported to be way beyond expeeta-
tion and only a few days after the announce-
went made by the Victor carly in July the ei-
fects of the eut became notiecable, and Mr.
Shocnmaker says that he has had difficulty in
getting cnough goods from the factory. So
busy has the Eastern's headquarters here been

that Hcrm:m Fleischman, of the sales staff, has
been kept inside to assist in getting orders on
their way. Mr. Shocmaker at this writing is
over at the factory conferring with Victor off
cials relative to futurc deliveries.
Joe Burke Home From South

Joc Burke, of the Musical Supply & Equip-
wment Co, jobber for the Sonora, has returned
from his several weeks' trip South, during which
time he gol as far as Havana, Cuba, and vis
ited a number of places in Florida, on the East
coast cspecially.  Mr. Burke reports business
in all departinents a little ahead of last ycar
al this time. He says that especially is the
Music Master proposition going well and there
are 3 number of mew accounts ta carry Uhis
line

Vocalion Hall Stages Victor Drive

Vocallon Hall lias been advertising a spe-
cial sale of Victralas and Vocalions, "one-half
price while they last,” at its hcadquaners at
190 Boylston strect, this ¢ity, and the sale has
been guite satisfactory to Manager Kirk
Cofirin, who, by the by, spent his vacation
around southern New Hampshire, where he
found the fishing unusually good. So, between
fishing and talking machinc sales, his catches
this scason have been much to his liking.

Sailors Become “Talker” Merchants

Here's another interesting bit of talking ma-
chine news, which does not concern any spe-
cial conipany but is of general interest, cspe-
cially to these that hinppen to be doing business
here. At the Quincy shipyards there are two
battleships from the Argentinc. The crew and
possibly some of the officers apparently kmow

good thing when they sec it viewed com-
mnercially, and they have hit upon talking mn-
chines as something they can turn an honest
penny on. Consequently the men of these two

ships, with their cyes open for bargains in ma-
chines and records, have bought any number
of them and expect to have no diffienlly what-
cver in disposing of the goods when they get
back ome. One of the lucky dealers who has
profited to perliaps the greatest extent is the
Quincy store of Henry 1. Kincaide & Co., who
has sent a great many outfits ta these battle-
ships and it is said therc arc several hundred
on the ships which the "gobs” will sell as soon
as they get home
Plays Host to Radio Jobbers

Frank Rcichmann, president of the F. A.
Reichmann Corp., played the honored role of
host lately al a junclicon at thc Adams House
given to twenty of Boston’s largest radio job-
bers. Tlic occasion was Mr. Reichmann’s op-
portunity for gelting acquainted with the local
trade. James Ago, the local distributor for
Thorola products, arranged the lunchcon. in
his talk to the jobbers Mr. Reichmann stated
that the “horn type” has clearly demomstrated
that it is the most popular speaker, and that the
new Thorola horns will be constructed of Bake-
lite and will be identified by a gold band zround
the throat. There are three separate rescarch
luboratorics, he said. one for the development
of loud speakers, another the chemical labora-
tory for the improvement of equipment from a
chemical standpoint, and the third the radio
laboratory for the devclopment and improve-
ment of parts and circuits for radio broadcast
reccivers,

Home From Victor Conference

Robert 8. Steinert, of 35 Arch street, whose
establishinent as well as the store in Boylston
street is still handling Victor goods at retail,
is back from Camden, N. J., where he went to
confer with the Victor officials. John Mahoney,
of the retail sales force at this store, is hack
on the job after a five weeks® vacation spent at
Green Harbor, Me. P. B. Whilte, also of the
sales force, spent his vacation af Walterboro,
Me. Thomas Kellcher, of the financial depart-
ment, making his headquarters at the Boylston
street Steinert store, has started on his vaca-

(Continued on page 156)

Trade :—

to outline their policies.
and money in selecting lines.

land. That bnngs sales for you.

the show,

To the New England Radio !

The Fifth Annual Boston Radio Exposition will be held in Mechanics
Building, Boston, the week of October 12th.

This is the occasion when the manufacturers of the nation have an
opportunity to set forth for your convenient inspection their products and
Manufacturers who do this expend time and money to save you time

In addition, these manufacturers stimulate radio interest in New Eng-

Thus, these manufacturers are supporting you and deserve your first
consideration and, if products warrant, your orders.

SHELDON FAIRBANKS, Director

BOSTON RADIO EXPOSITION

209 Massachusetts Ave., Boston

They’ll see you at
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tion, and Frank Baldelli, of the setail depart-
mient of the same store, also left to-day for a
few wecks.
Add to Sales Organization

Two new salesmen added to Manager Burke's
~taff are Dan Lynch, formcrly a Brunswick
deater, whose territory will be castern Massa-
chusctts, and J. F. Quinn, who will have Con-
neeticut and be resident manager with head-
quarters at New Haven,

On Vacation

Platt Spencer, of the Brunswick, whose terri
tory is most of New Emgland, is taking lis
vaeation in "weck-cnds” at his family’s Summer
home at Nantasket. Later in the season he
will spend a week in New York City, where he
ha< many friends. Elmer C. Nelson, of the
Brunswick staff, spent a week at Lake Sterling,
up near \Worcester.

Fall Injures Harry Spencer

Harry Speneer, manager of the Brunswick’s
New England hcadquarters, mel with a rather
painful accident a few wceks ago when he
slipped in such a way as to break a small bone
m one of his feel, which was the means of con-

fining him 1o his bed for scveral days. He is
now able 1o get to his office, however,
Mr. Woodside, of the Woodside V\ocalion

Co., of Porlland, Me., was a Boston caller a

few days ago, and he reports that the Vocalion

line is going well in his territory
Encouraging Columbia Sales.

Williain Parks, New England manager of the
Colnmbia Co.. spent scveral days over in New
York the latter part of July confcrring with
the company officials rclative to the Fall busi-
ness. The Columbia record business in particu-
lar is making marked headway throughout New
England and July is reported 10 have shown
a surprising increasc in sales As far ma-
chines there has beca an encouraging demand
tor thc morc popular types.

Louis Stcrling, who is now chairnman of the
board of dircctors of the Columnbia Co., and
now making his lhcadquartess in New York,
whither hc eame some time ago irom London,
plans tlo come over to Beston in the near fu-
turc. Just mow he is cencentrating on thc
nlans for the immediate futurc for the company,
for he is onc of the mea who sec a good sea-
<on ahcad and is laying his plans accordingly.

H. J. Magnant a Visitor

A Boston caller at the Colimbia lheadquar-
ters a while ago was H. ). Magnani, of New
Bediord, who is now handling the French-
Canadian releascs of the Apcx Record Co. He

THE TALKING

MACHINE WORLD

Aucusi 15, 1925

T o of Quotiy

For The Man Who
Wants Business

Of course you know I
' good merchandise brings good sales '
| And we know from

OKch Recoras

you do have good sales!

Why not take an inventory of your stock?

Judge our records by sending for the latest Okeh Catalog.
The contents of this book speak for the Quality of Okeh.
The next step is to become an Okeh Dealer.

From this step grow good sales.

General Phonograph Corporation of New England

126 Summer Street, Boston Mass.

- -
1eports a heavy call for thesc records among
the Freneli-Canadian population of his liome
cily

W. A. Harvey Sails for Holland

Winthrop A. Harwey, of the C. C. Harvey
Co., sailed for Holland on August 1 via the
New Amsterdam and will be away until the
middle of Septcmber. He is accompanied by
his wifc and daughter and scveral wecks of
their time will be spent in Holland.

Francis T. Whitc, manager of the talking
machine department of the C. C. Harvey Co.,
lizs reluened from his fortnight's vacation speut
with his family at Cape Cod.

Consolidates Its Business

The Christoppe Music Co., Sun Franciseo,
Cal,, has combined its rctail und wholesale
busincss at 2392 Mission street

A branch of the Rudolplt Wurlitzer Co. was
rccently opened at 425 Lincoln Way, La Porte,

Ind
S

Hamburg Bros. Offering
Head Set to the Trade

Pimsnoron, Pa, August 6. Hamburg Bros,
of this city, s of Pennsylvan
harmonized head <cts and the new Pennsyl
vania loud spcakers, are encrgetically develop-
ng the talking machine trade for the coming
season. The P lvania linc of | s
and speak ha dy made reputation
and, based upon 1he popularity of the line in the
past, Hiumburg Bros. arc leoking forward to
an exceplional Fall son. Two models of the
Pennsylvania head sets are being pres ted, as
well as two models of the Penusylvania loud
D
;o0sene
lar gooscncek

speaker. Type of the reg
style Many individual and
distinctive claims arc being made for the Penn
ylvania line and Hamburg Br arc placing
samples on memo to demonstrate these claims
A campaign in gencral wmagaziacs and ncws-
papcrs has been emtered into, togclher with a

number of dealer displays.

VICTOR

OLIVER DITSON CO.
BOSTON

WIS MASTER'S VOICE

VICTOR and RADIOLA

A combination of leaders that insures a tremendous
opportunity for business building for all Victor Dealers
this Fall and Winter. This is the time for preparation and
Ditson-Victor Service will prove invaluable to that end.

EXCLUSIVELY

CHAS. H. DITSON & CO.
NEW YORK
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Valuable Sales Hints
in Leedy Drum Topics

Live House Organ of the Leedy Mfg. Co., of
Indianapolis, Ind., Contains Much That Is
Interesting to the Retail Merchant
Onc of the livest and most valuable housc

organs in the music trade, from the standpoint

of the talking machine dcaler, is Leedy Drum

Topics, issued by the Leedy Mig. Co., of In

dianapolis, Ind. The rccent issue, which has just

come to hand, contalns some espeeially thought
provoking data. Through this issue are scat-
tered photographs of the various departments
of the Leedy plant, showing alse the various
processes the drums are put through before the
product is complcted for shipment. Beneath
each photograpl is some text which describes
the process, giving dealers information which
can be used to advantage in sales promotion.

In addition therc arc brief, meaty paragraphs

of merchandising and pecesonal interest.

Kansas City Music Co.
Boosting the King Line

L. L. Fox, of the H. N. White Co., reports
that the Kansas City Music Co., 1212 McGee
street, Kansas City, Mo, King dealer, has
moved into much larger quarters at 1109 Wal.
nnt street.  Sid Blood, president of the com-
pany, states business is exceptionally good for
the time of year. "We are having a run on
King Sousaphones, as well as tenmpets, and
tromb S h business is not so good.
We are going after business in the small coun-
try towns, as we have our cquipped truck, car-
rying all the King line, to supply the needs of
our customers,” he declared. W. Edwards has
charge of outside sales.

The B. B. Todd —Co. Adds
Buescher Instrument Line

PritaveLeria, Pa., Auvgust 7. The B. B. Tadd
Co., of this city, recently sccurcd thic agency
for Buescher band instruments. This estab-
lishment carries the Martin line of instruments
and it will now carry, in addition, the full
line of the various types of band instruments
wmade by the Bucscher Band Instrument Co.,
Elkhart, Ind. The musieal instrument depart-
ment of Arm was installed but rceently,
and since its inception it has made rapid strides
and has been materially expanded.

Adds Ml;sical Merchandise

Barricr Bros., operating a departinent storc
in Lubbock, Tex., will soon open a comipletely
cquipped and stocked musical merchandisc de-
partinent, according to an announceinent re-
cently made. Band and orchestra instruments
will be featvred and it is planned to institute
an aggressive drive for business.

Visits H. N. White Plant

Alonzoe Leach, Des Moincs, fa., King dealer,
has returncd from a visit to the H. N. White
Co.’s plant in Cleveland. Mr. Leach, in com-
menting on his trip, says: "1 knew King's were
good but 1 had never quite realized or appreci-
ated the work that makes thein so good. We
are doing a good volume on the line, and it is
steadily growing.”

‘THE TALKING MACHINE WORLD

Dealers Aided by the
Mitchell Bros., Banjoists

Vaudeville Artists, Users of Vegaphones, Stim-
ulate Demand for Instruments, by Their Ap-
pearances—Dealers Tie Up Effectively

Bostox, MAlass., August 7.--Music dealers
throughout the country have beca aided appre-
ciably by the appearances in their localities of
the Mitchell Brothers, who have achieved na-
tional prominence as banjo artists, according to
William Nelson, advertising manager of the

-

N.W
The H.N. MWD rom ave.
33 FUvER!

W RVELANRO
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<

APlan for
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A srautiin

]I_‘IAVEN'T you sometimes said ' We
when some customer inquired about a
saxophone, etc., just because of the diffi-
culties in selling on time payments?

With the new plan for financing pay-
ment sales which we can now offer to
“King"” dealers, this obstacle is removed.
You can have a small-goods band instru-
ment department without tying up any
capital; and what is most attractive, dis-
pose of your leases without sacrificing a
cent of profit. The difference between
our published cash and payment prices
will cover the cost of financing so you
receive the full list price.

This financing plan is clearly explained
in a folder now ready for distribution.
There is no red tape or complicated ac-
counting connected with it, and the plan
is available to every dealer selling “King”
Instruments. If this

Vega Co, manufaeturer of Vegaphone banjos,
the instruments used by the Mitchells.

When the Mitehells arrive in town they im-
mediately win the approval of all those inter-
ested in the banjo and when it is discovered
that they are using Vegaphones the local Vega
agent finds that hc begins to receive more calls
for Vegas.

The Mitchell Brothers have attained national
fame through their Victor rceords and appear-
ances in the Keith theatres throughovt the
covntry. Their records, which Vega dealers are
using to demonstrate Vega instruments, are un-
usvally popular.

4 Plan f-Fnancing

Dayment Sales

don't handle band instruments™ ]

lan will be of serv-

ice to you we'll gladly send one of the
folders upon receipt of your request.

If you are interested in this plan and in
the exclusive agency for “King” Instru-
ments clip outand mail thecoupon below.

THE H. N. WHITE CO.
5215-66 Superior Ave. Cleveland, Ohio
Manufacturcrs of

OKING” BAND INSTRUMENTS

THE H. N.WHITE CO.,5216- 66Superiot Ave..Cleveland,O.
Gentlemen 1 Kindly send the booklets checked
) Plan of Financing Payment Sales.
) Exclusive Ageney fot King Instnuments.
We (do} (do not! handte band Instruments.

Nane

Address.

SEND COUPON
FOR BOOKLETS!

Cley.

Stare
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Give a thought now to your Fall Hohner Harmonica stock
Order enough to take care of your share of the nation wide

demand created by Hohner.
Write us for our 'Big Business Builders”

M. HOHNER

114.116 East 16th Street
New York City

HOHNER PRODUCTS AWARDED FIRST PRIZE AT THE PANAMA-
PACIFIC INTERNATIONAL EXPOSITION SAN FRANCISCO /915

King Band Instruments
Sell Well in Southwest
L. L. Fox, General Sales Representative, Re-

turns From Extensive Trip With Favorable
Report of Conditions Throughout Territory

Creverano, O, August S.—The band instrument
business throngliout the Sonthwest continucs
highly satisfactory, according to L. L. Fox, sales
represcutative of the H. N. White Co., manufac
turer of King band instruments, who recently
returned from an extensive trip, visiling dealers
In that district. Mr. Fox reports a fine demand
for King band instrunmicnts, attributing it te
the favorable crop conditions. Saxophones can-
tinue high in public faver, with the King Sousa-
phones and “Saxellos” also cnjoying great pop-
ularity.

Uses T/eg—a Banjo

Antliony Colluci, banjoist, formerly with the
Sam Lanin Orchestra and who is now connected
with Vincent Lopez and His Orchestra, usc
the Vega banjo, and upon joining the world
famous Lopez aggregation, purchased anolher
banjo from the well-known Boston firi.

M. Hohner to Award Prizes
to Winners of Contest

Winners of the Harmonica Contcst Being Con-
ducted by the Cleveland Press Will Receive
Valuable Prizes of Harmonicas, Etc.
CLEVELAKD, Angust 6.—M. Hahner, Inc,

New York, is awarding prizcs to the winners

of the larmonica cont being conducted by

the Cleveland Press and will give some of its

best harmionicas to the victors. In addition o

the instruments, M. Hohner, Inc., will also give

gold, silver and bronze medals to the thiree rank
ing harmonica plavers in the contest

1f a4 harmonica band can bc erganized the
same firin is_willing to donate threc dozen

Marine Band instruments, but the band must

be a champion harmonica organization. Jaek

Davis, Pitisburgh champion, has been entcrtain

ing radio fans by broadcasting tuncs from his

‘mouth ergan.”” Scveral ncw cntrants were ve-

ported this week by A. O. Anderson, in char

of the recreational department of the Cleveland

Board of Education. Onc Cleveland scliool has

cnlered eighty boys and girls.

Bob Guge is conducting the big contest for
the Press and hundreds of new contestints are

Who Is Making The Dealer Profit in Drums?

The p&d’”&gg Dealer

You are primarily interested in profits. Not a “paper"”
profit nor profits that you think you may get but actual
dollars that swell the cash box totals.

If you want such profits to be yours. If you want the
continued patronage of the professional player.
want the new business of the drum performer in the
heme, the school and the playground, then we ask you to
investigate the profit performance of the Ludwig line.

Send for full details and prices now.

LUDWIG & LUDWIG

World's Foremost and Largest Makers of Drums and

1611 NO. LINCOLN STREET

1f you

Drum Accessories
CHICAGO, ILL.

regisiceed ahmost daily from every section of

the city Musical instrunmient dealers in the
¢ity are featuring harmonicas in their window
displays and sales of thcse “miouth organs’ are
grcatly on the increase

Planning Fifth Annual
Canadian Band Contest
Several Hundred Organizations of the Domin-

ion Expected to Compete for Prizes at Tous-
nament in Toronte in September

Toroxto, CAN., August 6.—The fifth annual Ca-
nadian band conlest will be held ea rly in Sep
tember, when sevcral hundred bands represent-
ing every province fn the Dominion will com
pete for prizes aggregating ovcr $4,000. There
will be three elasses, the first open to bands of
nol over forty instrumentalists from Toronto
Hamilton, Ottawaz, London, St. Catharine:
Winnipeg, Montreal and St. John. This is cla
A, and the bands will campete for first prize of
$1.000 and the “Musical Canada® shield;
prize, $500; (hird prize, $350. The sclection
played will be "Capriceio Espagnol,” by Rim-
sky-Korsakow.

Class B is open to bands with a maximum of
thirty wnembers, from towns to be sclected b
the committee. The first three prizes will |
$600, $300, and $200, and the sclection will 1
“Golden Dragon,” by Karl King.

Class C, with a maximum of twenly menibers,
includes boys' bands with ap age limit of
Lwenty. Prizes, §$300, $200, and $100, and the
test picce will be Sullivan's “Operatic Gems."”

The conunittee in charge includes J. S. Atkin
son, directar of the Canadian Bureauy for the
Advancement of Music; D. A. Carcy, American
Federation of Musicians; J. E. Jarott, president
of the Toronto Union; A. L. Robertson, of
Musical Canada; . Thicle, president On-
tario Band Association, and J. Andrew Wiggins,
well-known Teronto bandmaster.

Leedy P;o_du;s— in_ Demand

Boston, Mass., Augnst 7.—TFhe prodmets of the
Leedy Mig. Co., [ndianapolis, Ind., makers of
drums and drummiers’ acecssorics, are enjoy
ing an wnusually good demand thronghout this
territory. The “floating head" snare drant and
the Leedy 1ympani are in particular nroving
popular with musical organizations. Charle
Scibert, assistant sales manager of the Leedy
Mfg. Co., was a reeent visilor to the trade
counection with his New Englaud tonr

George Cracknell, band organizer and leader,
was reecntly appointed ycncral manager of the
Conn Portland Co., wlhich succeeded the Me
Dougatl-Conn Co.
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JacI; Lllll(jin. Well-known
Banjoist, a Ludwig Booster

Many Famous Artists Throughout the Country
Regularly Using Ludwig & Ludwig Instru-
ments in Their Professional Capacity

Among the many leading artists in all parts
of the country who are boosters for instruments
made by Ludwig & Ludwig, manufacturers of
drims and banjos, is Jack Lundin, one of the

F e
o

'
o 5

9

Jack Lundin
most prominent banjoists of Clieago, 111
cently Mr. Lundin purehased o lndwig Ainbas-

Re-

sador modcl banjo from Win. Lewis & Sons,
225 South Wabash avenue, Chicago, who arc
featuring the Ludwig line. Mr. Lundin, besides
being a promivent banjoist, is the author of
Lundin's Mcthod for Tenor Banjo Playing, and
other books on tenor chord playing. Hc nses
the Ludwig instrument for tecaching and- other
professional playing. He is now with Verne
Buck's Dance Orchestra at the Wilshore Dance
Pavilion. Hc was formerly connected with the
Victor-Benson Recording Orchestra

Hohner Harmonica Receives
Publicity in News of Day
Gift of Harmonica From President Coolidge

to Youth Who Calls to Exchange Greetings
Featured in Newspapers Throughout Country

Appreciation of his thoughtfuluess and the
gift of a Hohner harmomica was the reward of
James G. Walker, Tr., who because lis birthday
fell on the same day as that of the President
of the country and of the country itself, the
Fourth of July, felt that it was bnt right that
he shonld exchange birthday greetings with the
Chicf Executive. Not only did Master Walker
achieve his object of exchanging grectings with
the President, but he has the distinction of re-
eciving u Hohner harmoniea as a birthduy gift
trom President Coolidge. Acting upon an im-
pulse of his owm, the youngster set forth on
the wmorning of the triple birthday for the
\Vhite Coust, as the Summer White House at
Swampscott is hnown, anmed witlh a letier of
congratulation {o the President and a har of
chocolate as a birthday gift.

Arriving at the entrance to the grounds he
was stopped by the gnards, but after listening
to his story they took his letter and gift and
scnt them in to the President, the boy returning
home disappointed at not secing the Chiel Ex-
ccutive. The President was so impressed, how-
ever, with the boy's thonghtfulness that he dis-
patehed onc of the White House limousines to
the yonngster's home and had him driven back.

The President met the delighted youngster
on the porch of the White Caurt and they ex-
changed greetings and birthday congratulations,
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the President thanking him for the gift of choc-
olate and the letter. “Have yon a harmonica?”
suddenly demanded the Presidemt. “Yes,” re
plicd the boy, “but 1 could use another,” lic
added, boylike.

President Coolidge's hamds had been clasped
behind his back and at this point he bronght
them forth revealing a shiny new Hohner Auto-
valve harmonica which he presented to his
youthful fricnd and the latter immediately de-
ighted the President by playing “Amecrica®
upen it with cousiderable skill

Small Goods Trad_e n
Buffalo Territory Brisk

Burrato, N. Y., August 7.—During the past two
months  small rument  sales, pagticularly
those of ukulcles, have led in the nuusic store
in I3 V. Bastedo, conduettng a
chain of stores in small instruments, said that
from the middle of July a good volume of
sales iu all lines has been notieeable. The de-
mand is greatest for the e grade nkuleles
A banjos.

loyd Barber, Nenmore dealer, is also
doing a good trade Tu nkuleles. He states that
the brisk demand of the past ce wecks
caught him unawares and he had to plice many
speeial orders for imstruments of the better
grade

Wolf’s Musicr Store Opened

Buescher instruments, Vega and Weymann
banjos and a complete line of accessaries ar
handled in the new wmmsieal instrmnent store
opened by Mes. Josef Wolf, under the name of
Walf's Music Store. The establishment is
honsed in the building in which is located
Wolf's Conscrvatory of Music, conducted by
Mr. Wolf. Mrs. Woll is the sister of Stephen
Czukor, artist-manager of Hardman, Peck &
Co., mannfactnrer of Hardman pianos, which
operates one of the finest warcrooms on Tifth
avenue, New York City.

A hamionica orchestra, comiposed of twenty
three boys, all of whom play Hohner hammoni-
cas, i8 now a featnre of the musical activities
of the New York Hebrew Orphan Asylum

Send for these Catalogues

No. 56 Entirely devoted
to Weymann Banjes

No. 57 Other Weymann
string instruments

Address Dept W

H. A, WEYMANN & SON, Inc.

1108 Chestnut Street Philadelphia, Pa.

New Retail Musical Mer-
chandise Company Formed

O. G. Thomas Co. Will Conduce General Re-
tail Business, Featuring the Ludwig & Lud-
wig Drums and Other Well-known Lines

Cruicaco, Itr., August 6--The O. G. Thomus
Co. was recently formed here to retail musical
merchandise, occupying quartess at 218 South
Wabash avenuc in the store formerly occupicd
by C. H. Taylor & Co., wholcsalers of small
goods. The Thomas concern is comprised of
O. G. Thowmas, foruierly with the Rudelph
Waurlitzer Co.; Charles Wagner, a prominent
local musician, and Glen McMahon. Among
the lines already arranged for are the Ludwig
& Ludwig drims and a line of band instru-
ments.

THE OLDEST AND
LARGEST MusicaL
MERCHANDISE HOUSE

Exclusively Wholesale

C.BRUNO & SON,Inc.

351-53 Fourth AvE. NEWYORK CITY

UNQ

iIN AMERICA
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Unusually Heavy Demand
for Armour & Co. Strings
Factory Working Overtime to Meet Volume of

Orders—Popularity of Stringed Instruments
Responsible for Exceptional Activity

Cinicaco, .., Angust S—Armour & Co, manu-
facturers of music strings, report an exception-
ally strong demiand for the products manufae-
tured by the company. The popularity of
stringed instruments during the Summer nonths
and the demand for Fall stocks lave taxed the
factory to capacity output.

“The faetory has been working overtime for
the past three wecks,” says H. O. Gable, man-
ager of the string departmcnt, *in arder to meet
the demand this Suminer. e are uxperienc-
ing onc of the busiest periods in the history of
the department and, according to present indi-
cations, will be in thc same position for the
balance of the year. The many stringed in-
struments now in use which necd string re-
placements from time to time as well as the
large number of new instruments being bought
continually offer 2 very large field for the sale
of music strings, which the dealer has found
adds a good cash profit ta his musical mer-
chandise department.

“Armour strings have stood the test for years

and every day we reecive enthusiastie letters of
approval from particular nscrs among teachers
and concert artists. Wec lhiave jost issuved a lite
tle folder for 1he dealer which describes eertain

features found in Armour strings

Vega Co. Awarded Patent

Bostox, Mass., Angust 4 —The Vega Co., of
this city, has been notificd by the authoritics
of the patent office that tlie patent eovering
Vegaplione construction has been approved and
awarded. Carl W Nclson, president of the
Vega Co., some timec ago made formal appli
cation for a patcat on the Vegaphone construe-
tion which is used in all the higher priced ban-
jos made by the company. It is stated that this
construction contains many individual and dis
tinctive parts. The Vegaplione banjo Is now
produced in four modcls

Cash Prizes for Contest

Dts Moixes, la., Augnst 5.—Cash prizes amonnt
ing to $700 will be awarded as prizes in the

first annual school d contest which will be
a feature of the lowa Srate Fair this year. The
awards are divided as follow $300 for first

place, $200 for second, $100 for third and $50
cach for fourth and ffth

"EVERY
DEALER

will want a copy of the

NEW _zeedy CATALOG “N”

(Out Now)

Ninety-six pages
Two hundred and fifty photographs
Thirty new instruments

Allabout the New ,Z2¢4y Professional Floating
Head Snare Drum

Send a postal for yours to-day—Mailed free

reedy Mfg. Co.

INDIANA

INDIANAPOLIS
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British Music Trade Inter-
ested in Harmonica's Favor
One of Leading Music Trade Journals Com-

ments Editorially on Growth of Interest in
Harmonica in This Country

The phenomenal success which has rewarded
the efforts of M. Hohuer, Inc, in its active
campaign on behalf of the harmonica has been
the subjcct of mueh discussion among the mem-
bers of the musie trades in England. The Brit
ish dealers have watched the progress of the
campaign with much intercst.  An indication of
this interest is shown in the fact that the Music
Trades Review, a London trade journal, de
voted much space to an editorial, “The Cult of
the Mouth Organ,” commenting on the head
way which the harimonica has made in this
country during the past couplc of years.

Seiberling-Lucas Music
Co. Sponsors Orchestra

Buescher Equipped Aggregation, Given Start
by Music House, Gives Store Concert

PoktLAxn, O, August 1.—A concert that filled
the Seiberling-Luecas Music Co. stare, at 141
Fourth strect, was given recently by the Dwight
Johnson Strollers, who are leaving Partland
for San Francisco, where they have entcred into
a contruct with the St. Francis Hotel of that
city. The concert was a complimentary affair
and the main floor, mezzanine and lobby werc
filled to capacity.

These ninsicians came from the Oregon Agri
cultural College xbout three ycars ago and
since they camc to Portland have becn spon-
sorcd by the Sciberling-Lucas Musie Co. Their
first cngagement in Portland was with the
Broadway Dance Hall and later they were cn-
gaged by the Multnomal Hotel as dance orches
tra. The management of Seiberling-Lucas soon
discovered the ability of these young musicians
and took them under its wing and it goes with-
out saying that thcy were soon an exclusive
Buescher organization.

Sefberling-Lucas can be proud of this, the
second orchestra that they have started on the
road to national famc, as it was largely through
the cfforts of this firm that the George Olsen
Orchestra got its start to public attention.

As with the Olsen aggregation, The Strollers
were put on the air first under the auspices of
the Sciberling-Lucas Music Co. and later their
plaving was broadcast by the Orcgonian Sta-
tion KGW, from the Indian Grill of the Muit-
nomah Hotel.

Attracti\?L;dz;; Display

A synchronization of eve and car appeal fe-
ecntly featured a display of ukuleles, stringed
instruments and saxophones at Landay Hall,
New York Ukuleles were the featured instru-
ments and they were attractively shown amid
a profusion of Hawaiian leis A hand-painted
drum outfit carried out the general scheme.
What attracted passcrs-by, however, was the
continuous playing of the record “Ukulele
.ady,” the musie of which is of the weird Ha-
wailan type, with wkuleles playing a prominent
All in all, the display was excecdingly

pirt.
of hoth

auccessful and resulted in many sale
nknleles and records.

Attractive Ve:éaphone Display

An attractive display of a guld-plated artist
model Vegaphone was recently on view in the
windows of the Wurliteer establishment om
Porty-sccond street, New York. Thousands of
passcrsby were attracted to the display and the
resultant danand for the imstrument was most
gratifying.
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Musical merchandise in the talking machine
storc al present is proving a distinetly worlh-
while investinent. First, the department occu-

pics snch small space that it is often placed
in n part of Lhe storc that represents waste;
secoud, the investiwent is small, as is the stock,
and third, tarnover is rapid because the dealer
can conbuc his stock to instruments that arc

Eye-Arresting O. K. Houck Display
in poputar demand. However, even with all
these advantiges the small goods section wil
not be as proftable as it might be wade if
the right kind of merchandising methods are
utilized. Meschandising of the intelligent kind
is the basis of all lasting success regardless
of the salability and popularity of the product.

The first step in merchandising is to let the

Banjeist’s Broadcasting
Creates Consumer Demand

May Singhi Breen, Well Known to Radio Lis-
teners, Gives Slore Concerts, Stimulating the
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Eye-Arresting Window Displays of Musical
Merchandise Pave the Way to Big Profits

Small Goods Lend Themselves to Window Displays That Are Certain to Attract Attention—
Publicily Is a Vital Necessity in Bringing These Products to the Notice of Prospects

public know what yon handle and (han the
window display there is na betier and cheaper
way of doing this. Unfortunately, eompara-
tively few talking machine dealers do this in
connection  with their wmsieal merchandise.
The nsual procedure is 10 place few instru-
wents the window in which a talking ma-
chine is the center of attraction. Naturally
the small goods do not get the attention they
should under these conditions and, of course,
this has an cffect on sales

‘The dealer who devotes an entire window to
musieal nerebandise will not regret it, espe
ially, al this season when these small musical
instrmnents are so popnlar  An illustration of
the most effcetive type of small goods window
is shown herewith. It is a window arranged
by the O. K. Houck Piuno Co, of Little Rock,

Ark, whicli attracted wide attention in that
city. As will be seen, the display is nol
crowded; eyery imstroment stands ont in an

attention-compelling manner which is bound to
turn the thoughts of passers-by to musical in-
ctruments,  ‘The merit of the line featured is
subtly bronght oul by pictures of many well-
knows orchestras which are cquipped with ine
struments of this wmake. The miniature stage at
the right and the single instrument on the
platform on the left, together with the center
group, combine to make a display whieh is both
forceful and attraetive, and that is certain lo
draw the attention of the public.

- Large Sales of Uk-uleles_

The Knight-Campbell Munsic Co, Cheycune,
Wyo, reporls lasge sales of ukulcles and small
instrument There has also been an unusual

Sales of Retail Dealers

May Siughi lreen, who lias become very well
known through her broadeasting activities, play-
ing the Bacon banjo, has proved of great as-
sistance to dealers in helping thein demonstrate
the Dacon instrument. The Landay Bros. and
}itson stores, Bacon agents, have sponsored
concerts at their stores at which Miss Breen
appeared and the sesutant demand for the
Bacon Lamjos was wost gratifying in cach in-
stimge
Javid 1. Day, general manager of the 13acon
Banjo Co., Inc, Groton, Coun,, manuiacturer of
these instruments, reports that the imflux of
orders lias made it nece<sary 1o reopen the fac-
s foll capacity. A partial shutdown for

v repairs had been made, but bnsiness
ontimued to increaie to sneh a degree that
Mr. $ay was compelled 1o issue orders calling
for complete production sehedules

Boys’ Band Tournament

st as The World is going to press, the sce-
oml annwal tonrnament for the boys' bands of
New Vork, conducted by Edwin Franko Gold.
man, hand leader, and sponsored by the Asso-
ciated Musieal Tustrnment Dealers of New
Yorlk, is getting nnder way. Yesterday, August
14, these bands, tomposcd of boys under seven-
leen years of age aud living within fifty miles
of New York, competed. “Ten webl-known mu-
sicians weted as judges

il d PPett, wanager of the musienl nver-
chiandise department of J. H. € Peterson's Co.
departwent store, Davenport, fa. has organized
4 banjo chily to be known as the 1'r-City Banjo
Clab The club nleeaily has stventeen active
membhers,

1 d Tor saxopl s and trumpets.

Patents Tuni ng— Device

A patent was recentiy granted Murray A,
Stover, Rialto, Cal, for an auxiliary tuning
device for violins. Fhe invention is an im
provement on the ordinary E-string adjuster.

L

“Silver Bell”

Send for Hlustrated Book

The Bacon BanjoCo..Inc.
GROTON CONN,

Bacon Banjo Co. Busy
Supplying Demands for Fall

Grorox, Conx., August 6—Fatl arders are al-
ready being reccived at the headquarters of the
Bacon Banjo Co., Inc, of this city in a quan-
tity and volume that would indicate that it will
not be long before the wanufacturing facilities
of the company will become taxed. David L
Day, gencral manager, reporis the recent sale of
nine No. 6 Ne Plus Ultra Silver Bell banjos.
This is the dc luxe model of the line. This
would tend to show a decided qualily nole in
Fall buying. The manufacturing facilities at
the large Bacon factory in this tity arc greates
than ever before, bt nevertheless it would scem
that overtime will be mecessary before long to
take carc of demands.

Fred J. Bacon, president of the company, re-
turned from his vacalion, spent in a hunling
expedition in the Laurentian Mountains of
Canada, fecling greatly bencfited and ready to
do his share in the big Fall scason which he
confidently expects.

Make
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Active De-mand for ;’\ll Lines Et-h;—l;o's

Angeles Territory Creates Optimism

Satisfactory Business Results in Fecling That This Fall Will Be Unusually Prosperous From the
Trade Standpoint—Radiola Brings Aid to Quake Sufferers—Crowds Attend Concerts

Lo Ancerrs, Cat, Avgust 4 —The talking ma-
chine trade in this city and vicinity has been
unusually active, duc in large part, it is trne,
to the special sale of Victer tulking machines
and records, but it is nor to be supposed that
only bargain sale merchandise shired in the
general activity.  Columbia aud Brunswick
dealers veport thay the month comparcd most
favorably with the preecding mionth, and with
the same period of last year. Records have
been in great demand, particularly dance sc
lections. The Western Music 1rades comven-
tion, which was held here the latier part of
June, where a frank and open discussion of the
problems of the trade was indulged in and the
varigus viewpoints of the leading figures in the
wrade acted as a stimulus to dealers and they
all express the feeling that the conventlion was
successful, viewed from all angles.

Radio Set Helps in Santa Barbara Quake

Interest in radio, which for a thme was mare
or less dormant, is again being aroused and the

How the Super-Het Was Utilized
conscnaus of opinion of dealers is that the Fall
demnand will cxecced anything vet expericnced
by the trade. The value and desirability of the

radio recciver was ncver better demonstrated
thun during the period [ollowing the Santa
Barbara earthquake when telephone and tele-
graph lines were laid low and comuaumication
with the outer world was shut off. A radio
transmitler was secured and a Radiola Super
Heterodvne set up and not ouly were dispatches
regarding conditions in the eity scnt out but
suggestions, medical help and other advices
were reccived by the operators over the instru
meut.  The accompanying photograph shows
the manner in which the instrument was sct
up, guarded by sailors and with the Red Cross
in charge
Resolutions Adopted at Conventlon

The resolutions drafted by the Resolutions
Committec of the Western Music Trades Con
vention, and adopted by the meeting, are heartily
concurred in by the lcading dealers. The reso-
lutions which have application to the talking ma
chine and radio trade are

1. That @t s the sense of this Convention
that duc to the increase of overhead costs and
to the greater vxpenses inenrred by all mer
chants in the conducting of their business,
discouni of 1ot less than 30 per cent is abso-
lutely cssential to present and fiture success

2. ‘That large sums of mancy would be <aved
to Western and Pacific Coast minsic merchants
by the establishnient of a Central Trafic Bu
reau.

3. That in order to save overhead expense
and 1o lead dignity to the profession, as well as
the trade, we reconunend that no eonimissions
on the sule of goods shall be paid to any per
sons other than those rcgularly employed as
salesmien,

Abe Lyman Orchestra to Play in Vaudeville

Abc Lyman and His Cocoanut Grove Or
chestra, Brumswick artists, whose popularity
witly dance lovers in this city, whecre they have

CALIFORNIA DEALERS

We Are

EXCLUSIVE j’ﬂlﬂ DISTRIBUTORS |

Record |
L
IN YOUR TERRITORY

—_——

Chig (Uxulele the) Edwards

923 W. 6th St
Los Angeles, Cal,
Phone: Main 2910

CIiff Edwards & Lee Morse
Numbers Carried in Stock

Latest Dance, Popular Vocal,
Hawaiian, Sacred, Operatic
and Standard Records

Immediate Deliveries

' West Coast Phonograph & Record Company

All '

Also

137 Turk St.
San Francisco, Cal.
Phone; Praspect 3789

Write or phone for further delails

been playing at the Ambassador el lhas
materially stimulated the sale of thar record-
ings, rcecntly started on a fve-week tour of
the vaudeville theatres in the West, playing the
Orphcum circuit
Symphony Concerts Attract Crowds
The symphouy concerts held at the Bowl
continuc to attract large erowds of wusic lovers
and the series has had an nndoubted cficct in
{nflncucing the public 1o give mOre interest lo
the Dbetter class of music. Antong the famons
antists schednled to appear this meuth is Ru
dolph Ganz, Brunswick recording artist
Service Boosts Radiola Sales
The Wilshire Radio Co., of this eity, Radiola
dealer, is giving its clients anaximum scrvice

Wilshire Radio Co.
and kecping them 100 per cent

old on thcir
scts. Jaek Dent, owner of this sueccssful es
tablishment, is A fisiu believer in making cvery
buycr a booster of the product purchased and
service calls are made regularly lo keep cvery
sct sold in perfect order

P. Herman Beck in Important New Post

P. Heeman Beck, who for the past ten years
has been am active and able member of the
Platt Music Co.'s,stafl, lias been appointed gen-
eral manager of thic company, succeeding Leon-
ard Davis, resigned.  Beginning as manager of
the plionograph departinent, Mr. Beck has ad-
vanced steadily by reason of his marked ability
and untiring cfforts to the important position
which lic lias just assumed.

Radio for Tuberculosis Patients

The Coumty Board of Supcrvisors rccently
authorized the cxpenditure of a large sum of
moncy to be used to purchase radio receivers
to be placed in cach ward of the Ofive View
Sanatogium, the county home for shul-in tu-
bercular patients. The value of the radio in
keeping such paticnts contented and its cilect
in taking their minds from their own troubles
cannot be cstimated.

Popular Recording Stars at Orpheum

Thbe appearance at the Orplicum Theatre of
Jane Green, popular singer and Victor artist,
and Isham Jones und His Brunswick Recording
Orclicstra during the latter part of last month
had the effcer of increasing sales of records
made by these urtists

Pathé Popularity Growing

The West Coast Phonograph & Record Co.
Tuhé distributor, with headquarters in this city,
has emjoycd a satisfactory business during the
past month. Pathé records are proving popu-
lar with dealers and the public, as cvidenced by
1he steadily increasing sales. This is especially
true of Clifl Edwards and lLee Marse records,
which have been in heavy demand.

C. R. Van Sant was recently appointed wnan-
ager of the Macon, Ga, branch of the Cable Co.
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Phenomenal Song Tie-Up with the Sensational
Newspaper Story

FGDTLADSE

Sequel to"The Flapper Wife”

The most intensive and thorough publicity campaign ever con-
ceived for a popular song is now under way on "FOOTLOOSE.” issued
in conjunction with the serial story of the same title running in hundreds
of papers in all sections of the country.

EIGHT HUNDRED NEWSPAPERS ARE PROMOTING
THE SONG through every available publicity medium. Radio, Theatres,
Dance Halls, Vaudeville and Photoplay Houses and Music Stores will
tie up. Special newspaper articles, illustrations and thematics will ap-
pear daily in local papers. Nothing will be left undone to make “FOOT-
LOOSE” the biggest selling song hit puhlished.

Don’t fail to tie up with this wonderful campaign. Feature the
Song and Record with a big display.

J A Sarm Fox Publication ] E
=

Paul Whiteman.

Victor Record
Ne 19720

Billy Murray

The Original Footloose Strut |

Dance Sensation of the Vear

J5AEDWAYRURN

Awmericas Dance King

Read the Detailed Stor'y on the
Last Page of this Insex't-Don't Miss 1t!

S | *T | WithVocal Refrairn by
a
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,/ ) Sensational Success of
London aneo Paris™

A Sam Fox Publication

This foreign novelty is the reigning craze of all Europe. Twenty
thousand orchestras are starting a drive on it. Clever, catchy and en-
tirely different,—it is a genuine rarity!

Its funny fox trot strains will sweep this country with tremendous
popularity and "OGO-POGO"” is sure to be the outstanding success of
the Fall and Winter Seasons.

“wpaul%itemal\e

And his Orchestra

Py 060-P0GO

VictorRecord
No 19719

Billy Murray~ | e
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800 Newspapers to Be Used in
Link-up With “Footloose”

New Sam Fox Publication Takes Title From New Story, a Sequel to *The Flapper
Wife’’ - Song to Be Featured in Connection With Serial in Campaign
More Varied and Larger Than Its Predecessor

" Carl Ripp, wha dul the mncke for the  pmgm il he somewhat longer than thal

Winv 4 The mndian Love Song Creation
7 Victor Record
g Ne19719

e
The Unr 1v94]1!‘eidﬁPaul Whiteman

is Orchestra

Record this Masterpiece

Anna Case, Frances Alda, Rosa Raisa and many of the foremost artists of the
Concert Stage are featuring "INDIAN DAWN”. Many other Records and
Rolls already out!

Sam Yox PablishingCo. Cleveland £ NewYork
e i nnn i mmiin
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Songs Based on TOplCS
Rarely Landed in

Publishers Deluged With Numbers Based on the
—The Things That Make the Success of a

We suppose there must have becn as many
a hundred, presumably popular, songs
submittcd to publislicrs on the recent evolution
trial held in Dayton, Teun. So far as cam be
discerned none of these was accepted and this
is indced fortumate. No topical song based
npon the news of the day, catastrophes or
similar evcits ever amounts to much. Popular
publishers know this only too wecll and no
matter how meritorious the offering they gen-
erally steer clear of such publications.

We did have several cross-word puzzle songs
and the justification in this instance scemingly
was the lengthy popularity of the craze. The
songs had wmerit and some money was
placed behind them, but they achieved nothing
like the popularity one would think was pos-
sible froni such widespread publicity.

The nearest any one in feccnl years came
to having an unusual topical hit was the Jack
Mills number "They Neceded a Song Bird in
Heaven So God Took Caruso Away,” which
was said to have sold over 600,000 copies.

All the King Tut songs were also-rans. None
of theni were able to cash in on the interna-
tional publicity of the histarieal events with
which they were supposed to be counected.
Other instances of similar failures wmight be
mentioned.

A scason ago we liad one or two songs re-
lated o the comnic strips of the daily papers.

The best of these was "Barney Google,” which
arose quickly and dicd the same way. But it
did have an active life for a short period.

Probably its melody with a comedy lyric of
a diffcrent caliber would have achicved just
about as much popularity. So the full meas-
ure of credit cannot be given to the cartoons
which were the inspiration.

In a recent issue of The Antidote, of Thom-
son & Co., 9 Murray strcet, New York City,
ariginators of artistic printhig, an article ap-
peared under the caption “Topical Advertising”
and much of the material therein applies to
popular songs. Popular songs are after all an
advertising proposition. Publishers of popular
songs are really in the greatest of all advertis-
ing businesses. They sell their wares by public
rendition efther vocally or instrumentally.
Nothing ¢an be more direct to the consumer.

In the article "Topical Advertising"” it states:
"There is a small and highly sophisticated sec-

of the Day Are
the Popular Hit Class

Recent Evolution Trial but Fight Shy of Them
Number Are Broad Fundamental Themes

tion of the public to which topical advertising
appcals but the inasses arc apparently un-
tonched by fads and furors. It was estimat-
cd that only 1 per cent of the public was in-
tercsted in King Tut and in an investigation in
which the investigators acted as cavesdroppers,
in a four-lour period, only one allusion was
made to King Tut. This was by a pair look-
ing in the shop window in which the husband
asked while viewing a cartoon 'What Does
Tut and Ainen menn?'  Stray conversations
were heard in street cars, theatre lobbies,
courts, waiting rooms, department stores and
on street corners, and the above question was
all that could be gained in the snooping.
"What then does interest them? It is the
timeless things, not the timely. Love, food,
money, weather, youth, age, rent, babies, sick-
ness, gamnes, dress, land, animals and color.”

Chappell-Harms Issues
Many New Ballads
Numbers Typical of the High Standard of Ex-

cellence Musically for Which This Publish-
ing House Is Nationally Noted

Chappcll-Harms, Inc., has just released a new
serics of ballads of the type which has made
that catalog onc of the mest important to the
singer as well as to the trade. Particularly
worth mentioning are two new numbers by
Hadyn \Wood, "The Valley of Roses,” wards
by J. Anthony McDonald, and "I Look Into
Your Garden,” words by Charles Wilmott. An-
other important contribution is “By My Fire-
side,” words by Howard Johnston, the well-
knowan lyricist, and music by Gitz Rice, who will
best be called to mcmosy by mentioning his
"Dear Old Pal of Mine” This new song is in
simple style with words that should have wide-
spread appeal. There Is also "If You Were the
Only Girl,”” words by Clifford Grey and music by
Nat D. Ayer. This can be swng cither as a

solo or duet and in both forms will be intro-
‘The publishers have given
page and

ion with its

duced in vaudeville.
the number a very attractive thle
display of the title pages in j

Of particular interest to music publishers, com-
posers and lyricists are mother, sweetheart,
sorrow, joy and home. These things, by the
way, are the sure fires of popular songdom and
the ofd heads of the song writing game stick
pretty closely to mother and sweetheart and
to the old homestead, with Dixie interpretation
now and then, or a song related to some par-
ticular Statc, which on analysis will be found
to be basically a mother or home song. The
rules after all are not so many. Taking these
things with a lyric of hcart intercst and a
inclody which can carry some of the burden,
there is not so much gamble.

It is when the writer or publisher trics to
pioneer in a new avenue heartaches and losses
come. The exceptions, of course, are the
comedy songs. These, however, have a com-
paratively shost life. Some of them may take
down the house in a musical show and not get
a ripple on a music counter.

So the real business houses of the popular
publishing field avoid the passing manias. They
stick to the mofe perinanent things and leave
the transient subjects for the novice for 'hu-
man wants are much the same yesterday, to-
morrow and always.

Other new songs in this new list of releases
are "The Mother's Heart,” music of which is
by Robert Coningsby Clarke; "Through Peace
to Light," a sacred song with words by Ade-
laide Proctor, music by James Hayden Mosris;
and "Love's Just A Flower,” words by Clifford
Grey and music by Vimgilio Ranzato. In the list
there is also Hermann Lolr's latest number
"Oh, For the Wings of A Swallow” and a new
offering by J. Kcirn Brennan called "“Some-
body's Garden" for which Werner Janssen has
contributed the music.

Popular_ New Feist Songs

Leo Feist, Ine., has two songs which are prov-
ing as important in trade circles as successes in
more active seasons. Tbese are "Pal of My
Cradle Days,” and the new novelty "1 Miss My
Swiss.” This latter number is successful both
in song and dance form and should reach its
greatest height of sales early in September.

New Berlin Mother Song

“Silver Head," which recently appeared in the
catalog of Frving Berlin, Inc, was written by
James Brockman, Vincent Lopez and Joseph

b The number is a mother song with

public cxploitation should make it a

seller.

ready

some quite original words and likely to be
highly suceessful.
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Walter I)ouglas Returns
From Eurepean Capitals

Sales Manager of Waterson, Berlin & Snyder
Gives a Most Interesting Report of the Pop-
ularity of American Compositions
Walter Douglas, sales manager of Waterson,

Berlin & Snyder, returned recently to New

York following a ten wecks’ trip touring the

capitals of Europe. Mr. Douglas viewed every

phase of music activities on the other side, par-
ticularly those relating to the exploitation of
popular songs, rolls und records.

Ris trip was mos| interesting as cverywhere
the Amecrican popular song, and this includes
the British Isles, France, Belgium and Ger
many, is a predominaling factor in the musical
life of 1hose nations. This so true thal he
found publishing and distribulion sources cage:
to close arrangements for American prints

In speaking of European musical conditions
Mr. Douglas said: “\While it is true the Amer-
ican popular song is a big factor in the musical
lifc of Europcan countries the credit for this
situation can be given to tlic popularity of the
American fox-trot. Amecrican dancc orchestra-
tions have a rhythm that secmingly camnot be
duplicated by Europcan arrangers. Amecrican
dance arrangements are always given first pref-
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Chappell-Harms
Ballad Successes

g w

A Brown Bird Singing

In The Garden of Tomorrow
Land of Might-Have-Been
Love’s First Kiss

My Thoughts of You

One Little Dream of Love
Smile Through Your Tears
Someday, In Somebody’s Eyes
Some Day You Will Miss Me
Song of Songs

Sweetest Call

There’s a Song in My Heart
Sweet Navarre

What a Wonderful World
It Would Be

£

“Ii any one doubts the predominating posi-
tion of Amcrican publications a few cxamples
will serve to cnlighten him. For instance, a
well-known Munich sculptor produced a bust
of Alex Hyde, an American orchestra leader
who play lusively for the Deutchen G

Walter Douglas
phone Co., and this Iias been placed in the Hall
of Fainc alongside of 1hic busts of Wagner and

Visitors are given a pamphlet upon
telling of his activities

Strauss
viewing Hydc’s bust
and prominence.

"In France Billy Henley and Billy Arnold,
both Americans, arc amoag the outstanding
orchestra leaders of 1hat country. Their musical
combinations are in demand for many funclions
and they play in the gayest places of Paris

"In England Dcbroy Somers and His Or-
pheans arc the official broadcasting band for
the British Broadcasling Society. In 1his mim-
ner they have national influcnce in propagating
American dance sclections.

“"Amecrican publications sheuld continue their
present popularity for many scasons. Certainly
as long as the fox-trot holds sway. There are
no indicalions thal the fox-trot will wanc in
popularity in this couniry and neither arc there
any in Furope

“Glory, Glory, Glory”

*Glory, Glory, Glory” (I Want to Bec Glori-
fied), the song by Dan Walker, which is the
feature number in the "Grand Strcet Follies," is
said to be based upon Ncgro spirituals. What-
ever its basis it is certainly a hit. It has been
deseribed as a "Broadway spiritual tinted blue,”
but that does not give the aumber enough scope.
It is really bigger than Broadway. The Edward
B. Marks Music Co. is the publisher of this
aumber, which is enjoying a steadily strengthen-
ing demand.

New Feist Dance Folio
to Be Ready This Month
Every Title in New Book Also Carries Ukulele

Arrangement—Many Outstanding Numbers
Are Included in Book

The new Feist Dunce Folio No. 9 will be
ready August 15. Besides the collection of
popular fox-trots, waltzes and othcr arrange-
ncats, the coming issue will be noted for the
fact that cvery title appears with ukulele ac
companiment There will be two successes
from reeent musical shows, namely "Desert
Isle” from "My Girl,” and “Mercenary Mary™
from the show of the same name. Among the
oulstanding numbers will be “O Katharina,”
"No Wonder,' 1 Sce You In My Drcams,
"Will You Remember Me,” "Rock A Bye Baby
Days,” "Doo Wacka Doo,” "Haunting Meclody,”
and olher attractive offerings The advance
orders on this new Feist folio are already large
and most of these have arrived without the
purchasers’ knowledge of the contents.

In conjunction with the rclease of this new
dance folio, Leo Feist, Inc, is also offering
to the trade a new cdition of "Good OIld
Timers.”  This publication now contains uku
lele aceompaniment whieh should furiher add
to its popularity. Special display material is
available for decalers' use, including extra title
pages, window hangers and similar publicity
matter.

New Priz_e_Conte_st-
for Chamber Music

Musical Fund Society of Philadelphia Offers
Series of Large Cash Prizes for Compositions
of This Character

The Musieal Fund Society, Philadelphia’s old-
est musical organization, has decided to offer
$10,000 in prizes for the threc best compositions
of chamber music. The first prize is $5,000,
the second is $3.000 and the third is $2,000.

The contest is limited to compositions of
chamber music for from three to six instru-
ments. The piano 1nay be used as one of the
instruments, but compositions, including vocal
parts, will not be considered.

Any composer may submit more than one
compesition and may be awarded more than
onc prize. One unique feature of the com-
petition is that any composer may submit com-
positions for first prize only, that is, if he clects
to do this and the composition be not awarded
the principal prize, it may be withdrawn from
consideration for the second or third prizes.
This fact, however, must be stated when the
composition or compositions are submitted,

Amiple time will be allowed to composers to
prepare their works for this competition, as
the contest will not close until December 3,
1927.
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“Uhen the One
- You Love,
- Loves You”

(7[@) New Waltz Ballad
Successfuily -Sung-- by

Vaudeville’s Leading Artlsts

Vrittew by Pl Vhitewman
CIffFricxd &. Abel Baex
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Heard Everywhere/

ALTZ

Lyric by Gus Kahn
Music by Walter Donaldson

How the Dealers Can Cash in on Sales
From Publishers’ Exploitation Work

An Example of the Way the Cleveland Dealers Featured the Appearance of Harry Bloom, Rem-
ick Representative in That City, at Loew's Regent Theatre There

Decalers throughout the conntry who arc
anxious o get the most out of popnlar
sales must watch the local billing of their
vaudeville theatres, and, if possible, fcature the
songs that ase miost programmed. The same
holds truc for the musical presentations at their
local photoplay houses. Botlh mecthods of ex
ploiting songs create sales and properly hook-

= ==

A Dealer’s Window Tie-up

ing up with vaudeville headliners and the photo-
play musical presentations will increase that
volume of business,

It has never been decided which of these two
mcthods of giving publicity to a song produces
the most sales and probably such a decision will
never be reached. For the song itself and the
type of rendition are both important iufluences
One method might produce unusual results with

particular song and then not do the same
thing for a number of like caliber.

Onec thing is certain and that is that in the
long run a vocal rendition will produce larger
results more often than any other type of pub.
licity. The old saying that "the song is the
thing"” lias inore than a little truth in it. Prop
crly presented a meritorious song lhas too often
produced sales to lcave any qnestion of doubt

The belicf in vocal renditions is the reason
for the numcrons branch offices of popular pub-
lishers. There probably would be no necessity
for as many of thesc if exploitation was to be
left to the orchestra rend Most of such
work conld with little difficulty be carried on
with good results throngh the main office. The
branch office, however, is able to place singers
in photoplay honscs, often in vaudeville the-
atres and other large gathering places. This
is work that could not be efficicntly carried on,
if at all, for instance, from the New York offices.

That the branch officc is important was never
more aptly demonstrated than the recent ape
pearance of Harry Bloom at Loew’s Regent
Theatre, in Cleveland, O, Mr. Bloom is the
Cleveland representative for Jerome H. Remick
& Co. and he appcared at the Locw Theatre in
"a song cycle” with the Regent Concert Ore

chestra.  He was billed as the feature attrac-
tion and lhe introduced such Remick numbers
as “Don’t Bring Lulu,” "Isn't She the Sweetest
Thing,” "By the Light of the Stars,” as well as
“Swance Butterfly.* The picture shown during
the same week was “The Little Freach Girl,”
with Alice Joyce and Neil Hamilton. The man-
agencat of the Loew Theatre, however, thought
the Bloom appcarance was the more important
of the two

In conjunction with Mr. Bloom's appearance
at Loew's Regent Theatre a number of dealers
throughout the city of Cleveland featured the
above Remick numbers on their counters aud
m window displays. Among the most cficctive
of these displays was that of the Pomecroy
Store, a reproduction of which is herewith
shown. The management reported that through
this display and Mr. Bloom's featured appcear-
ance at the theatre the combination resulled in
a substantial business on these prints during
the week.

Effect of Price Increases
on Sales of Sheet Music

Under modern conditions popular numbers
jmmp into swift popnlarity. The radio, the
18,000 photoplay houscs, the weekly and month-
ly record relcases and the wealth of dance or-
chestras playing daily close to a hundred popular
selections create a quick demand, so wmuch so
that with a novclty fox-trot no matter bow
mcritorious, it is almost impossible to get what
wonld be considered the maximnm amount of
sales in the short time conditions allow before
its popularity wanes. Then it must make room
for some other good selection of the moment.
The ballads, of course, still have a longer sale
and publishers in order to opcrate a profitable
business must have some ballads in order to
give some permanency to their business

The samie organizations and the same costs
are nccessary 1o put over these quick snceesses
that werc found advisable and profitable in wlat
conld be considered a sloweer era of cxploitation.
lu fact, the quick movement of the goods re-
quircs more intensive activitics. Thercfore, de-
spitc the curtailinent of sales in popular num-
bers particularly of novelties and many of the
fox-trots, the cost of cxploitation remains as
ligh as cver, if not higher, considering that the
persouncl, as in all other industrics, is com-
pensated at prescmt-day wage figures. It has
been found nccessary by several organizations,
thercfore, to incrcase the wholesale cost
slightly.  These advances have been in effect for
some timne.
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"BECAUSE
OF YOU”

A Sentimental Baligd
With A Wonderful
Fox-Trot Rhythm/ '

En_q by Walter Hirsch
Music' by Rd Fiorito

Chiff Edwards Signs With
Robbins-Engel Exclusively

Ukulele Ike,” Known All Over the Country for

Work With That Instrument, to Publish

Through This Well-known House

Herewith is presented the duke of all ukists—
Ukulele Tke—ehristened CLiff Edwards. He is
portrayed being congratulated by his publisher,

o
Ukulele Tke (Clif Edwards) and Harry Engel
Harry Engel, of Robbins-Engel, Inc., after he
had placed his signature to a contract granting
that firm the exclusive publishing rights to all
his ukulele compositions from now on. A large
advance cash consideration was involved in the
deal.

‘The Robbins-Engel firm is publishing Ukulele
Tke's (Clif Edwards’) two novelty folios, enti-
tled "Ukulcle Ike's Comic Songs for the Ukulele "
The response, from trade and public alike, on
this book has been heavy and the publishers
plan to rclease, shortly, a scries of scquels to
his initial cffusions.

Together with Edwards’' publications, the
Robbins-Engel, nc, control the outpul in the
nkulele linc of Hank Linct, one of the most
famous of comedy nkulele song writers. “Hank's
One Hour Course in Ukulcle Playing,” "Hank's
Comic Camp Songs for the Ukulele,” "Hank's
College Dittics” and "Hank's Songs of the
Sunny South” comprise the edition. W. C.
Handy's famous “Comie Blucs for the Ukulele”
is likewisc a Robbins-Engel issue.

Taken altogether the new arrangement is
onc that mnst work advantageously to all cou-
ccrned.

New Berlin Numbers

Among the new songs added to the catalog
of Irving Berlin, Inc, are "Cecilia,” "Say Ara-
bella,” aud "One Smile.” A campaign on these
numbers bas been arranged and all of them are
to be introdnced in vandeville and on the dance
floors. These three songs closely follow the
release of "Sonya” (Yup Alay Yup), and "Silver
Hcad,” both of which have shown indications
of being unportant additions.
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H. B. Wolper Co. Enters the
Radio Manufacturing Field
Making a Product Built Especially for Depart-

ment Store Distribution—Head of Company
is Well Known in the Phonograph Field

An announcement of great importance to the
radio trade is the entrance of the H. B. Wal-
per Co. into the radio manufacturing field.
This organization, of which Harry Wolper is
the head, is well known to the music trade as
the facturer of Nightingale pl phs,
which were distributed to the consimer through
department stores. The Wolper company is
now devoting all its facilities to the production
of a complete line of radio reccivers, the first
model to be relcased being the Wolper R.F.-S,
espeeially built for department store distribu-
tion. The Wolper line of receivers s being
made by one of the largest manufacturers in
the country with factories in Poughkecpsie,
North Tonawanda. Jamaica and Brooklvn Due

to the fact that the maunfacturing planls are
all located in New York State, Mr. Wolper has
removed liis headquarters from Chicago to New
York City, and he maintains offices at 1819
Broadway.

The Wolper R.I.-§ is extremely moderately
priced and will he sold by department stores,
completely equipped with tnbes, batterles and

cabinct containing a built-in lond speaker.
The cabinets which will enclose the sets are
made by onc of the largest mannfacturers in
the country which has gained a wide reputa-
tion as a maker of fine piano cases. The cab-
inets will contain a built-in lond spesher with
a horn of spruce wood and ample space is pro-
vided for both the "A™ and "B" batterics. Or-
ders have already been placed for 20,000 cabi-
nets of one model.

Since 1914 Harry Wolper has been manufac-
tiring phonographs for departmient store dis-
tribution and his wide knowledge of depart-
nient store merchandising made evident to him
the nced of a radio recciver which could be
sold at a reasonable figure as a complete unit,
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fully cquipped. Backed by this knowledge he
has made an intensive study of the radio sit-
nation and the Wolper R.F-5 is the result,
which, he fcels confident, supplies the nceded
reeciver.

Mr. Wolper is most optimistic over the radio
outlook for the Fall and stated to The World
that the immense organization behind the
Wolper company will manufacture more than
200,000 radio scts for Fall use and he feels that
this number will be quickly sold, uas the demand
is certain to be great. In giving his reasons for
his optimism, Mr. Wolper states:

"I believe that the radio industry is but in
its infancy and that we are destined to enjoy
a tremendous volume of sales this Fall. When
it is taken into considcration that there arc ap
proximately 9,000,000 phonographs distributed
throughout the country, it can easily be scen
that mo matter how great the volume of pro-
duction of radio scts, it will take from three
to five years at least to begin to catch up with
the demand.”

Mr. Wolper left New York the first week of
this month for an extended trip which will
take him from coast to coast visiting the trade
and demonstrating the Wolper R.F-5. He con
templates being away about two months.

Atlanta Stewart-Warner
Branch Lining Up Dealers

Many Applications for Franchise Being Re-
ceived—E. N. Upshaw in Charge of Radio Salcs

ATLANTA, GA,, August 7.—The Radio Sales Di-
vision of the local Stewart-Warner Products
Serviee Station has becn unusually suceessful in
lining up representative dealers who desire to
receive the Stewart-Warner franchise. H G
Jones and Jack MHorner, sales representatives
have been busy visiting dealers and have turne:
in applications from dealers in Greenwood, S
C.; Shelby, N. C.; Lenior, N. C.; Granite Falls
N. C.; Chattanooga, Tenn.,, and Tuscaloosa, Ala.

E. N. Upshaw, who {for mauy years was in
charge of the wholesale Victor department of
one of the leading talking machine distributors
in the South, is in eharge of the radio sales di-
vision and he has been calling on talking 1wa-
chinc dealers within a hundred-mile sadins, ea-
plaining the Stewart-Warner line, laying par-
ticular emphasis upon the service which will he
given dealers. He will maintain a policy of
thoroughly instructing and training dealers

Cunningh:;n—'l‘u-be_s Reduced

An important reduction in the price of Cun-
ningham tubes went into cffect on August 1,
when all tubes were lowered to Jist at $2.50
each. Arrangemnents have been made to pro-
tect dealers who have purchased tubes during
the month of July and jobbers will receive a
credit for every tube shipped them from July 1
to July 31,

Py
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The DEALERS THAT
ARE SELLING SPEAK-
EROLAS know that their
customers appreciate these
beautifully finished Cabinet
Speakers because they har-
monize with the customary
furnishings of a room and
have the modulated tone
quality most desirable for
the home.

SPEAKEROLA [Model D]
15" wide, 8” deep, 9%4" high

List $17.50 Price

TONE ARM CO.

1926 SPEAKEROLA s

SPEAKEROLA [Model B]
914" wide, 7V4" deep, 8" high

The BLOOD TONE ARM COR-
PORATION build this entire product.
Lumber from their own timberlands,
made up in their own cabinet shops,
metal parts stamped and machined in
their own machine shops, plated in
their own vats, and parts assembled
and tested in their radio laboratories.
This is why this high grade product
comes to you at a new standard of
moderate prices never before known.

List $12.50 Price

Order from your jobber.

BLOOD TONE ARM CO. -

The DEALERS THAT
ARE SELLING SPEAK-
EROLAS know that they
profit more through the |
handling of the complete
line of SPEAKEROLAS,
because the range of prices
is such as to meet the de-
mands of all purchasers.

SPEAKEROLA [Model C)
102" wide, 108Y5" deep, 84" high

List $15.00 Price

If he can’t supply you write direct to

Bay City, Michigan

Chicago Distributor, BLOOD TONE ARM CO., 222 W. Madison St., Chicago, Ill.

(See page 132)

Packard Music House Sets
a New Business Record

Special Advertising Campaign Covering Two
Weeks Brings Greatest Volume of Business
in the History of the Company

Forr Wayng, kv, August 4, —Amoug the re-
tailers whe found the spceial sale of Victrolas
to be u nmiost timely business move wis the
Packard Music Housc of this city which, in
order to stimulate business, used large space
in the local newspapers begiuning on July 20
and runging for two weeks to feature reductions
in both pianos and talkigg machine At the
outset the induccipent on Victrelas was that
they could be had withont any down payment
and then camie the special offcs which the com-
pany capitalized most swceessfully in its subse-
qll!l“ annouiceImcilts,

It is significunt thut althongh during the first
week a number of Victrolas were sold at a loss
to the compuny, it was fonnd necessary to re-

plenish the stoek at the special discount with
the resnlt that the sale as a whole on machines
represented a nice prefit. The entire business
for the twe wecks' sale represented a larger
volume than for any similar period in the his-
tory of the firm. Two English and one Ger-
min paper were nsed in the advertising cam-
paign and several thousand circulars were also
distributed.

J. F. Watters of Vincennes
Fame Pays Visit to New York

J. 1. \Vutters, president of the Viuceunes
Phonograph Co., Vinccunes, Ind, n
of Riveli phonographs and Rivo!
and radio combinations, was a visitor to New
York last week nking his headquarters at the
New York offices of the company, 105 West
Fortieth street, which are under the direction of
M. A. Carpell, one of the veterans of the phone-
geaph industry.  Fu a chat with The Weorld Mr.
Watters stated that his company had been clos-

ing an cxceptionally fine business the past few
months showing a substantial increase over last
year and ru far ulcad of all expectations.
Mr. Watters visited New York to show for the
first time the new Riveli phanograph combina-
tion De Luxe which is a beauatiful Highboy
instrument partienlarly adaptable for the use
of the Atwater Kent nodel ten.  This instru-
ment has heen very well reecived by those mem-
bers of thie trade to whom it lias been shown
and Mr. Watters is booking substantial orders
for carly delivery.

In New Post

\. C. Bosshardi, connccted for some timec
with the Hotel Cemmodore branch of Davega,
Inc, has resigned to accept the position of
manager of the talking maclhine and radio de-
partments of Herz, Inc., Terre Haute, Tnd.

The Kansus City Music Co, Kansas City,
Mo., has been incorporated with an authorized
capital of $25,000.
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The Profitable

" The Complete Line of
Priced Moderately and
Business Policy and

MARWOL JEWEL

This five-tube tuned rdio frequency
Teceiver with bakelite panels aad dials
and low-loss pans is designed for 201-A

e U105 b, e eniacipiere 50 .. . .
ivkes N30 tarerdinaly Shametice o $3 9__ HE new Marwol line is sensational in
the opportunity that it offers jobbers
and dealers for safe, sure profits dur-
ing the coming year. Dollar for dollar, the
Marwol line offers the greatest value in
radio receivers today. The Jewel Model
(illustrated) at $39.50 will out-perform
anything in its class. And this holds true
of every number in the Marwol line.

MARWOL A-1 The Marwol line embodies the same rigid
e Mot AT Tor " ervments standard of quality that has made Marwol
rsesion: ‘{f."@f.’.‘i:‘{’._.éi’d:;“.}‘;%'“%&f $ 5 5.00 such a successful, profitable sclling line in
. y be uses 201- 7 —— . .
51 TV1199 s with adzprers. - Bake: the past. It includes 14 different numbers
lite panels and dials with low.loss parts, o 5
A set as eficient 33 it is beauiful. —Cabinet type receivers, Console type re-

ceivers, Receivers with Enclosed Loud
Speakers, Phonograph Panels, Knock
Down Sets, and Loud Speakers. There is
a receiver suitable for every type of cus-
tomer and every size of income.

But of even more importance to jobbers and
dealers than the receiver itself, is the Com-
pany behind the receiver—its policy, its
financial stability. Marwol jobbers and deal-

MARWOL TABLE CONSOLE

Here's 3 model that will prove a fast
profitahle seller. It has an enclosed Joud
speaker and unit tuncd to the receiving

unit. May he used with 201-A tubes or
UV-199 tubes with adapters. Genuine 00

lowloss parts, bakelite pancl and dials o

The =0lid mahocany two-tone cahinct. —

gold striped, makes it one of the most

beauriful seta that will be offcred this

l};?r'e_ It will prove a teader in your 546-548 BROADWAY’

REPRESENTED BY

In Pemmaylvuuiu, New dersry, 1u Michignn and Olla
Deluwure,” Maryland, Washing! DR RS O S
X 8. BYRD Co. 5 North Deurliorn Nt
221 No. 11th St Im Nebruska, Kunsan, lewn Chlenge, L
Fhilladelphiu, Pn. ",'"'r M;-;‘:l;l
In Ninols, Tndiana, o ““'m'll e e .\Ilnm-ugl:. I}U..lw']‘:lkolu aud
THE BARSOOK Co. Kauras Clty, Mo. €. L. 8 HOLMES
83 W. Jncknon Bivd. 302 Boslou Klerk
Chicago, MI. Miuneapolls, dlinn,

MARWOL LOUD SPEAKER

This beautiful cabinct Joud rpeaker

with its superior tone and unusual
volume is desiqned in accordance with 00 3

the pewest acoustic principles. It rakes .

the bixb and low scales just as beauti- —

fully as the middle ranke with abso-
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MARWOL

- High Quality Receivers,
Backed By Sound

With the

Forceful Advertising

ers remember from the hectic times during
the past year how thoroughly Marwol
stands behind them in price maintenance,
making good on their iron-clad guarantee,
and in prompt deliveries.

To permit immediate deliveries during even
the peak selling season NMarwol has just
opened another big factory with over 25,000
sq. ft. of floor space. New and modern ma-
chinery has been installed which is respon-
sible for the new low prices as well as imme-
diate shipping facilities.

This year added cooperation will be given
jobbers and dealers through a big advertis-
ing campaign to consumers in the Saturday
Evening Post, other magazines and news-
papers. Generous trade helps, including
folders, circulars, display cards, mats and
electros, will be given free to Marwol deal-
ers and jobbers.

Write for catalog and full descriptive mat-
ter today. Don’t miss Your opportunity.

CORPORATION

NEW YORK CITY

In Nevidn, Arlsona, Trxoe,
Arkansas, Misslnsippl, Ten-
wosnce, J.outslung
I D. TUTTLE €0,

REPRESENTED BY

2006%4 Cominerce L. In Tdnho
Dallas, Texnn n T ¢ARR
In Colornda, Wyoming, New 006 Bprazne 1. -
Mexico, Montann, Utnh Bpakmue, Wmnl, D °':}"°;' PRI,
JACK JTURKCI 00 i
1814 Btout 8t. 166 Lowmadnlo Kt
Denver, Celo, Fortiand, Oro.

In Calitornln
MARRHANK SALRS €0,
920 Lusurnnce Exehunge Hldg,
Loa Angeles, Cullt,

Marwol Line—%

MARWOL “SIX”

‘The MARWOL “SIX" is the revoln.
tonary reeclver of the s Six-tub

Lo
pumd
=
S

ex 5
reproduction of tone possible, The cabi-
cantiful burled walnn

ol

dials are spe cenier de
sign, and geuvine | s are used
throughout. Write or full de

MARWOL CONSOLE COMBINATION

The MARWOL table console in com:
bination with a genulic maborany table

to maich gives you tie opnortunity of

ling a consale model which your cus 00

tomers may purchase is two paris .

Complete, the table console and table o
I be an ornament in any home, It

was designed by one of the foremost ol

furniture desigiiers in the country

Room for abl hatterdes and charger.

MARWOL CONSOLE GRAND

A gennine Iwo-tane mahognny floor
console  with puwerinl cnclosed lond
speaker and unle,  Spmee for all bar 00
teries und chavker,  This model has .
stralght lines, bow-loss condeiser mid hndind

Keaume Jow-lozs parts thromchont, May
) ith 200-A tibes or UV-199
Tubes with adapters
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Louis Sterling Ex;;ress

es Pleasure
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With the Progress of the Columbia Co.

Chairman of Colum}?ia Directorate Finds Excellent Conditions Prevailing on Return From Eu-
rope—Columbia Co. in England Forty Per Cent Ahead for First Quarter of 1925

Louis Sterling, chairman of the Board of
Directors of the Colmnbia Phonograph Ce.,
Inc., and ianaging dircctor of the Columbia
Graphophone Co., Ltd., of London, arrived re-
cently on the "Majestic,” after spending sev-
cral months abroad in the interests of the Lon-
don company. Mr. Sterling, who is recog-
nized generally as one of the foremost execn-
tives in the world, is planning to spend prac-
tically all of the remainder of 1928 in New
York, working in close co-operation with the
Columbia executives in this country.

Regarding general business conditions abroad
Mr. Sterling, in a chat with The World, said:
“Our business in Europe is sinply wonderful,
and on June 4 of this yecar, the Columbia Graph-
ophone Co., Ltd., declared a forty per cent div-
idend, payable in cash. Our fscal year ended
on March 31, and the sales for the first quarter
of the new year were forty per cent ahead of
the corresponding period of last year. 1 at-
tribute a considerable part of this activity 1o
the fact that in Europe the cheap record has
not secured any foothold. Records are regard-
ed throughout Europe as a semi-luxury and the
publie, as a whole, appreciates the fact that
they are produced under heavy expensc and
that, therefore, a fair-sized gross profit must
cnter into their sale. In view of this condi-
tion it is not surprising to note that the chcap
record selling in England at sixty cents retail
is not meeting with a very large sale, whereas
the popular record retailing at seventy-five
cents is mceting with a tremendous sale, easily
more than double the salc of the sixty-cent
record In Germany the cheapest record re-
tails at nincty eents; in Spain the lowest price
record retails at $1.10, and in Italy the cheap-

est record seclls at approximately ninety cents.

‘As a result of the public’s appreciation of
the tmie market valne of the record abroac
cvery factor of the industry is cnjoying a
healthy, prosperous business. Manufacturer:

Louis Sterling
distributors and rctailers are sharing in thi
prosperity and the public in turn is securing an
excellent product backed up by efficient, satis-
factory service.
“Upoa my return to this country, T am de-
lighted to find vast improvements in every de

Avcust 15, 1925
partment of our manufacturing organization in
this conntry. We have completed plans to
make better records than we have ever pro-
duced before and we are succeeding in this am-
bition. The recoed trade is stcadily moving
upward and our sales for July showed a ma-
terial increase over June with August to date
very satisfactory.

"\Vhat is needed most in the phonograph in-
dustry at the present time is confidence in the
industry itsclf and I belicve that in a compara
tively short while chaos will be entirely elimi-
nated and the trade will be normally prosper-
ons. All of the couditions through whieh the
American phonograph industry fs passing at the
present time were faced by European manu-
facturers a few ycars ago and in fact the prob-
lems in Europe were far more perplexing and
discouraging than those we are now confront
ing here. However, the European industry
passed through this crisis safely and success:
fully with every factor of the industry now in
excellent shape. I see no reason why we
should not do likewise over here if only a feel
ing of confidence will prevail throughout the
various branches of this great industry.”

Atwater Kent Co. Sends
Out Copies of National Ads

PruaveLpHia, PA, August 7.—As onc part of
the many sales aids which the Atwater Kent
Mfg. Co., of this ¢ity, is providing for its deal-
ers, the company has recently sent out a giant
print of an Atwater Kent page ad in colors,
which is appearing in seven different magazines
during July and August.

Through the combined tremendous cireula-
tion of these magazines this advertisement will
beeome familiar in a large majority of homes
throughout the entire country. It is suggested
that the dealer display this large colored print
in his warerooms or window to sccure the best
results,

RIVOLI RADELUXE

The final analysis of Combined Radio
and Phonograph, particularly adapted for Model 10

ATWATER KENT RADIO SET

or any other Radio Receiver up to 10 x 32 inch panel

IS NOW READY FOR DELIVERY!

New York Office

806 Tilden Bldg.
105 West 40th St.
M. A. CARPELL, Manager

VINCENNES PHONOGRAPH COMPANY

VINCENNES, INDIANA

Philadelphia Office
3| De Long Bldg.
ALFRED H. HAAG, Manager
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Lincol
Records

have been
reduced to

Retail at

They sold fast at fifty — they'll fairly flyZat the new price

No change in the quality—simply a revision in the price.
Every record is a ten inch double disc containing the
latest hits recorded by the foremost artists.

Let us put you in on this proposition.

The Lincoln is a product of the

Cameo Record Corp.

249 West 34th St.,, New York, N, Y,
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Fx eed Exsemann Radio Corp.
Announces Production Plans

Two of Its New Models Will Employ Tuned
Radio Frequency—Will Continue Manufac-
ture of Neutrodyne Sets—Philip V. D, Stern's
Remarks on New and Varied Fall Line

The Freed-! Els:mann Radio Corp., Brook!yn,
N. Y, cr of Frecd-Ei radic
recciving sets, recently announced the coniple-
tion of plans and the starting on production
of its new line for the season of 1925.26.

An interesting announeement in eonncction
with the new line is that two of the new models

Model FE 15
manufactured by the Freed-Eiseinann Corp. will
cwmploy tuned radio frequency.” This is a de-
parture from the company’s manufacturing
plan, as up to this ycar it manufactured ncutro-
dyne reccivers exclusively. The company will,
however, continue the manufacture of ncutro-

Model FE 18
dyne scts and thus be in a position to affer the
trade two types of radio sets. The Freed-Eise-
mann line will range in priee from a low-priced
set, which may be purchased by those eonsum-
crs who are desifous of obtaining a good set
at a reasonable figure, to the higher-priced sets
listing at closc to the two-hundred-dollar mark.

In commenting on the new Freed-Eisemann
line, Philip V. D. Stern, advertising manager
of the company, said: "Large orders have been
received from all parts of the country- and
abroad for the new models which have just
been announced. The line is varied, not only
in relation to both tuned radio frequeney and
neutrodyne cireuits, and in price, but also as
far as the use of dry cells and storage batteries
being employed in the various sets is con-

* cerned.  The cabinet design allows in some
cascs for battery and charger space so that
both may be concealed, The NeR 20 model,

THE ORO-TONE COMPANY

Exact Size of The Nevw

No.
Arm and Reproducer

A Real Portable Arm at a Low Price

which met with such popularity durmg the past
season, as has previously beem anunounced,
will be retained as an integral part of the new
line. The new reecivers whieh arc now being
produced as part of the line have incorporated
in them: features which go towards rounding
ont a full and complete line of radio receiving
suts to meet the requirements of every type ol
radio buyver that may at present exist.

Announce Appointment of
Thermiodyne Distributors

M. O. Giles, sales manager of the Thermio-
dyne Radio Corp., New York, returned to his
desk recently, after a very successful and inter
csting Western trip.  \While in Chicago Mr.
Giles, in conjnnction with Harry D. Schoenwald,
wanager of the Thermiodyne offices in that
¢ity, closed arrangements whereby the follow:
ing companics will distribnte Thermiodyne
products in Chicago territory; Wakem & Mc.
Laughlin, Motor Car Supply Co., Tay Sales
Co., and the Natioual Radio Co. This jobbc:
representation gives Thermiodyne distribntion
in the clectrical, automotive, talking machine
and radio industries respeoctively.

At Wichita, Kansas, the Aute Equipment Co
was appointed a Thermiodyne distributor, cov
ering most of Kamsas, Oklahoma and Panhan-
dle, Texas. The Anto Cyele Supply Co of
Utica, N. Y., will d'stribute Thenniodyne prod-
nets in Utica, Syracuse and the natural terei-
tory served by thesc two cities. Other recent
Thermiodyne distributor appointinents are the
Auto & Cycle Co, Buffale, N. Y.; Justos &
Parker, Columbus, O.; Badger Radio Co., Mil-
wankce, Wis., and Goldfus Bros., Minneapolis
aud St. Paul, Minn.

Some Reasons—\V—E; the
Zenith Radiogram Grows

In the current issue of the Zenith Radiogram,
a “pep" publication issued by the Zenith Radio
Corp., of Chicago, to its dealer and distributor
trade, a short cditorial on page four clearly dis-
closes the aggressiveness and individnality of
H. H. Rocmer, director of sales promotion,
which has eharacterized him as one of the most
active mien in the sales division of the radio
industry. The article reads as follows:

“Watch Your Stept

*Somecone asked:—'\What is wrong when one
dealer says “business is rotten” and anothcr
dealer says "business is fine? In the next is-
suc of Radiogram I am going to load up both
barrels with the rocksalt of raw-boned truth—
and 1'm going to shoot four ways from Sunday.
1 have felt this ‘call’ for months—=but the big
chief has each tine backed me up in the corner
and shouted, 'stcady—old man, steady.’ But,

50 ORO-TONE

Send for Sample on Approval

hcs somewhere up around the North Pole by
now and while shootin's good, believe me, 1§
sure am going to shoot.

"Shortly T am going to bury myself in the
wilds of some hitherto unkmown spot in this
great U. S. A and for twa solid weeks I amn
goiug to feed up ou dripping raw meat gar-
nished with poisen ivy nntil I sce red and iteh
for action. And 1'n coming back hard-boiled
elean through and full of liellfire and brimstone.
1f you miss reading yonr next Radiogram you'll
probably be the only friend I have left.”

The Zenith Radiogram differs materially from
the average run of house organs in that it
profuscly illustrated, as well as in its selection
of articles, connnent and dealer news items

H. H. Roemer -
which Mr. Roemer never fails to “spot™ a real
sales point and drive it home to the trade, whieh
has found the Radiogram a veritable wnonthly
sales mannal.

The booklet was originally planned to con-
tain eight pages and to be distributed to a list
of 3,000 dealers. The sccond issue, it is under
stood, required twelve pages and the circulation
list inercased to 6000. The demand for the
Radiogram has since so inereased that it now
reaches the hands of dealers’ salesmen and sales
clerks, until the current issue ineludes sixteen
pages, and the mailing list has reached 8,000
The publication is not sent out as general litera-
ture, but is mailed only upon the demand of
the dealer.

Herbert Hoove_r_to Speak

At the second annual banquet of the radio
industries, to be held at the Hotel Commo-
dore, on Scptember 16, Seerctary of Commeree
Herbert Hoover will be present and will de-
liver a talk of interest to all radio enthusiasts.
This is but one of the many features arranged
for thie occasion, all of whieh will be broadeast
through a chain of stations.

1000-1010 George St., Chieago, U. S. A.

Plays All
Records
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The Greatest

Loud Speaker
Value Today

Considered only as
a piece of furniture
or only as a loud-
speaker lhe Consale
Master Speaker s
worth  the money.
But as a combined
cabinet and speaker
it is the greatest loud
speaker value today.
The loudspeaker is
concealed behind the

An Unusual
and Exclusive
Feature

The Console
Master Speaker with
a front that may be
opened to give con-
venient and quick ac-
cess to batteries and
speaker. This is our
own exclusive origi-
nation, and strong
patent claims protect
s

In 2-tone mahog-

silk covered grill and
has a beautiful natu
1al tone of great vol-

Size. 3145 high, 38 long,
18 wide

The Console Master Speaker

with the opening front, showing the ex
ceplionally spacious battery compartment,
wirich will ho!d an A" battery, a eharger,
and 2 dry or wet "B" batteries, besides the
built-in loudspeaker.

ORDER FROM YOUR JOBBER

THE MOST PRACTICAL CONSOLE SPEAKER

Just a pull of the handle and ALL the batteries, charger,
and loud speaker unit are within immediate reach.

CONSOLE MASTER SPEAKER CO.

15 East 40th Street, New York

any or walnut.

Retail Price $49.50 Either way a beau-
Complete with Loudspeaker tiful piece of fumi-
{Adjustable Unil} ture,

The

Console
Master

The Console Master Speaker

Speaker showing the front let down, allowing con

venient and guick access to batteries and
for any Radio Set speaker, using the front as a shel€ or tray.

FULL TRADE DISCOUNTS
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Detroit Is_P_rc;ang_ a
Busy Spot_T_hese Days

Outlook for Fall Excellent in All Lines—0, F.
Jester's New Post—L. J. Naber Is Columbia
Manager—Vigorous Sales Drive Under Way

Derroir, Micm., Awvgust 7—Talking machine
business in Detroit is holding up very well for
the Summer, showing a slight increase each
weck over the same one of last year. Console
models seem to have the preference both in the
straight talking machine as well as the combina-
tion outfit. As for records, they are also show-
ing an increase over last year.

Detroit to-day is enjoying the greatest pros-
perity in its entire history. There are more
people employed than ever before; and the out-
look is good for the remainder of the year.,

All the Victor dealers for the past week have
been advertising one-hali off on their Victor
stock of talking machines, and the reduction has
stimulated considerable busi . The reason
for the reduction, of course, is the fact that
dealers want to get rid of their presemt stock
in order to make room for the new Victor mod-
els shortly to make their appearance.

A prominent downtown dealer to-day told The
World representative that "it is to be regretted
that dealers do not locally get a standard scale
of allowances on trade-ins.” He remarked that
“every day we have people ask us what we will
allow and when we tell them they answer that
they can get more some other place. We
tell them to go right ahead and deal there
because we can't afford to do it on our mer-
chandise. 1 feel that allowing more than a
trade-in is worth only retards the whole talking
machine industry,” he continued. “Pcople sim-
ply work the dealers for the best allowance they
can get. It would be such an easy matter if
dealers would get together locally and co-oper-
ate on this matter. We should have a regular
scale for allowances and we should all quote
the same and take our chances on who gets
the sale. We would all be better off in the long
run. It is more essential that we do something
now along co-operative lines om account of
the new combination machines—aud it scems
that at least 60 per cent of tbe people who comne
in to buy want a trade-in proposition.”

C. O. LeBaron, East Jefferson avenue dealer,
Detrait, reports that he is having the best Sum-
mer business in his history. He has had some
nice cash business. He handles, among other
lines, the Celumbia and is certainly enthusiastie
about the new Columbia records. “Just kcep
your eye on Columbia because we have peaple
come in every day who won't have anything
else,” he declared. "The Columbia record is
certainly making a bit hit and getting more
popular cvery day.”

Grinnell Bros., the J. L. Hudson Music Store
and the Edison Shop, are closed on Saturday

Actual Size

Pal. Applied For

JOSEPH E.
144 Chambers Street

Jerco Invisible Stop Hinge

Should be on every phonograph
and radio cabinet: because of its
special features. Write for a sample

and quantity price.

Jerco Products Are Good

RUDELL CO., Inc.
New York, N. Y.

afternoon, which has stinulated a little extra
business for the other dewntown stores during
the closed period. It is the first time that Grin-
nell Bros. closed their Woodward avenue store
—their other stores are open as usual on Satur-
day afternoon and cvenings.

R. B. Alling, of the Edison Shop, reports
that business is very satisfactory and consider-
ably ahead of last year. Mr. Alling has been
advertising consistently all year. The Edison
Shop handles the DeForest line oi radios and
it has proved a big seller, although Mz Alling
says that the bulk of the store sales have been
on the Edison phonograph, witliont the radio
attachment.

Sam Lind, of the S. E. Lind Co, handling
the Royal line, says ke has a good year so
far, has opened many ncw accounts and looks
for exccllent business during September, Oc-
tober and November, and has prepared for the
rush with the largest stock he has ever carried.

There has been quite a good business this
Summer on the portable phonographs. We
notice this week quite a number of window
displays.

L. J. Naber Managing Columbia Detroit Branch

Lawrence J. Naber, who some years ago was
manager of the rccord department of the Co-
lumbia Cincinnati branch and more recently
connected with the Sterling Roll & Record Co.,
has been appointed manager of the newly
established Columbia Detroit headquarters. Mr.
Naber assumed control July 1, and his experi-
ence in the trade and his wide circle of friends
among dealers fit him for his new position.

Oden F. Jester in New Post

Oden F. Jester, well known throughout the
phonograph industry in the East, is sales man-
ager of the local wholesale radio division of
Stewart-Warner, with headquarters at 7321
Woodward avenue. Mr. Jester is attaining very
pleasing success in liis new work and Stewart-
Warner dealers are being cstablished in the
leading trade centers in this territory. For a
period of three years Mr. Jester was district
manager for Brunswick, at Philadelphia, and
for six years had bceen associated with the Co-
lumbia Phonograph Co., in Philadelphia and
Baltimore territories. He resigned from the
Brunswick organization to take charge of the

— E———

Columbia Detroit branch, joining Stewart-
Warner recently. He is thoroughly experi-
enced in the merchandising of phonograph
products aud he is utilizing this cxperience to
excellent advantage in connection with his
Stewart-Warner activities.

Rushes Orders for Atwater
Kent Set by Airplane

Magneto & Machine Co., Baltimore Distributor,
Spares No Effort to Give Service

Barmiyore, Mo, August 7.—An exemplification
of service and "satisfying the customes” is to
be found in a recent cxpericnce of the Mag-
neto & Machine Co., Atwater Kent distributor,

Major Tiplon, Maryland Nalional Guard, and Vi esl.
dent Hull, of Magneto & Machine Co., Assist in Shipping
Atwaler Kent i
of this city. A certain distant manufacturer
wanted an Atwater Kent model 20, and he
wanted it in a hurry. The time was short, but
George E. Hull, vice-president of the Magneto
& Machine Co., quickly solved the problem.
The set was placed in an airplane and witlout
regard for traffic cops or “stop” and “go” sig-
nals, the delivery was made in record time.
Making sales is often a matter of making
fricnds, and making friends is often a matter
of service. It is logical to supposc that the
recipient of this service will not forget it and
will pass the good word along, and the value
of good will can never be overestimated 1t is
a point always worth considering,

—

The Minnelli Tone Arm

on a table,
motor to turn the records.
you can obtain the best and

Complete samples will be sent to any part of the United States for $10.00.

MINNELLI PHONOGRAPH CO., Inc.

cither small or large. The Minnelli
writing desk, or any place that you wish, for it has a

Better information can be obtained by writing. We are interested
in both dealers and manufacturers,
the purchase of this invention outright,

' HERE IT IS!

The last word in Phonographs. The Minnelli Tone Arm,
a new invention that revolutionizes the entire industry.

placed on any kind of machine.
Tone Arm can also be placed

can be

After placing the Minnelli Tone Arm
the softest tone you have ever heard.

or will entertain a proposition for

Pittston, Pa,
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Canuole Madet
of the Pricss Sraighs Etght
A hsndsome twotone, inlsid,
Walnut Console Cabinet with
bulle In loud speaker, enclosed
100p rotated by » knob on the
panel and ample 1we compatt.
meat for ail bateerles.
Liet Peice, ncluding loop and
Loud Speaker, but with. 3275

out othee aecenories

Table Mode!

of the Priess Saaichs Bichc

A twortone inlald, Mahogany
Cabinet with battery eompart.
ments on cach side. Equipped
with patented collapalble st

bakeltte, low losi laop.

List price, complete with laop,
bur without a
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3AADE MARK

STBAIGHT% EIGHT

—an eight tube, loop operated receiver

having unexcelled distance getting
ability

TP_{E Priess Straight Eight was built and de-
signed primarily for great distance reception.

A new patented principle in radio design is used
that gives the Priess Straight Eight a greater en-
ergy amplification before the detector that has
not been equalled by any other set.

Here are the distinctive Priess features that offer
Priess dealers no class competition:—

—Loop operated,

—Eight tubes,

—5 siages of radio frequency, before the detector,

—Single tuning control with visable wave length
indi grad d in one meter divisi

—Tunes in a stavon only on one point—
no harmonics,

—No locally manufactured static from oscillating
tubes,

—Sensitivity control,

—Volume control,

—One control for filament and cutting in or out
audio stages,

—Enclosed loop in console models operates by knob
on panel.

The Priess sales policy gives full and complete
dealer protection against unfair competition, price
cutting, price reduction, and dumping surplus stock
on the market which, together with our liberal
dealer discount, insures real, legitimate profits.

The loop operated Priess Straight Eight permits
you to sell the lightening shy prospect; to sell the
antenna forbidden apartment dwellers; to sell on
demonstration while your competitor is erecting
the antenna that consumers consider a nuisance.

Write or wire us inmediately for dealer resercation so that we may arrange the
carliest possible demonstration of this wonder set by our jobber in your territory.
As we are limiting our dealer franchlses according to the size of trading areas,

we suggest that you act immediately.

PRIESS RADIO CORPORATION
693 BROADWAY 278 NEW YORK,N.Y.
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Big Demand for G;]e_tt_
Records of William J. Bryan

Passing of Famous Orator Results in Wide-
spread Demand for the Gennett Recordings
of His Political and Religious Orations
Ricinmenn, Inp, August 7—With the passing

of William Jennings. Bryan, dealers from all
Quarters report a steadily iucreasing demand for
his Gennett records which were made some timc
agoe and to mect this situation the Gennett rec.
ord division of the Starr Piano Co. is planning
an cxtensive camnpaign for the sale of these
exclusive recordings.

Speaking of Mr. Bryan, the sales depari-
ment of the Gennett Record division of the
Starr Co. had the following to say:

“\Vhether or not all agreed with the political
or religious belicfs of \Villjam Jennings Bryan
at least there is no dispute that he will always
be remembcered for his magnetic oratory. Fu-
iue generations and many of the present who
could not have the privilege of sitting under
the spell of that magic voice can still gel much
of its beauty and charm from the phionograph
tecords which he recorded for Gennett records.

"For onc so much in the public eye, Mr. Bryan
was strangely reluctant to have his voice re-
corded,” said Harry Gennett, president of the
Starr Piano Co., which makes the Gennett rec-
ords, when interviewed regarding it and further
stated:

“Lieutenamt Martin, one of the salesmen for
Gennett records, was, during the war, in com-
muand of the Sylph, which took President Wil
son and his Cabinet on frequent trips on the
Petomac and elscwhere. He became well ae-
quuinted with members of the official family and
in this way a warm iriendship sprung up be-
tweem him and Mr. Bryan. Often they talked
of making phonograph records of the “Cross of
Gold” speech, but Mr. Bryan always refused.
However, after much urging and many refusals
he finally conscnted on the cxpress condition
that if in his opinion thc record did not fairly

represent his voice at its best they would uot
—— e s

EVERY-

THE TALKING MACHINE

ZIMMERMA

< OP_ISTR_:VCT!_DN'

be distributed. This was agrecd to and a date
set when Mr. Bryan came to Richmond, Ind.,
ta the Gennett recording laboratory. Hc spent
two days making these records, listening to
them and going over and remaking them unti}
he was satisfied that they were Just right. His
whole heart was in the work and he spoke with
all the fire and vigor that had earned for him

The Late Wm. }. Bryan in Gennett

the sobriquct of “The Boy Orator of the Platte.”
His “Cross of Gold speech, the outburst of
oratery by which he sprang into fame in a
flash, and his “Ideal Republic” are the only
records of a political nature which he made.
The others, religions in character, are “The
Thwenty-third Psalm,” “The Lord's Prayer Im

Stewart-Warner Radi—o
Popular in St. Louis Field

Sr. Louts, Mo, August 6~H. Bisbee, radio
sales manager of the Stewart-Warner Products
_— T e ram
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Studio Making His Famous Records
mortality” and “The Virgin Birth.” This Jas tis of
particulay interest just now and gives in his own
words and voice his best reasons for his own
stand on fundamentalism. The cvolution trial
at Dayton and the sudden stilling of Mr. Bry-
an's veice have ccially created a tremendous
demand for his rgin Bifth™ record

Service Station, of this city, 3206 Locust boule-
vard, returned recently from a very suceessfu]
trip to the northwestern territory of Illinois,
where he signed a large number of dealer
franchises calling for the immediate shipments
of Stewart-Warner radio products. The radio
division al St. Louis is anticipating a very
large Fall and Winter busiiess, inquirics being
received for dealer franchises from all of the
leading cities in the territary. The total num-
ber of sets alrcady sccured by the St. Louis
braneh is 25 per cent of s yearly quota which
was sct aside by the factory, and judging from
all indications the St. Louis radio division of
Stewart-Warner will not only make this quota
but will go far ahcad of ir.

Large Attendance Expected
at Association Outing

All arrangements for the annyal outing of the
Talking Machine and Radio Men, Ine., which is
to be held at Bear Mountain on Wednesday,
September 2, have been complcted and judging
by the manner in which tickets have been re-
quested the cvent will be onc of the most spe-
cessful ever lield. The outing starts with a boat
ride up the Hudson as far as Bear Mountain.
Dancing will be indulged in aboard ship. From
the landing buses will take the party to the Pic-
nie grounds where dinner will be served. Ath-
letic games, with the baseball games as the out-
standing feature, will then come up for the
consideration of the participants,

Important Personnel Changes

San Francisco, Car, August 4.—Dye to the
death of Sheldon Petersen of the Leo J. Mey-
berg Co., distributor of RCA praducts, a re.
appointment of executives has been announced,
A. H. Meyer is now general manager of sales
with headquarters at Los Angeles; J. w.
Thompson, sales manager for northern Califor-
nia at San Francisco and L. J. Tappan, assist-
ant sales manager for northern California,
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Nebraska-Buick Co. Radio
Conference a Big Success
Five Hundred Dealers Hear Addresses and
View Zenith, Music Master and Thompson
Radios and Gould Batteries

LaNcoLN, NEv., August 7.—Five hundred dealers
el members of their sales organizations at-
tended the conference of the Nebraska-Buick
Auto Co., distributor of Zenith, Music Master
and Thonpson radio lines and Gould storage
batteries,

at the headquarters of the eonmpany

TALKING

MACHINE

ager of the R. E. Thompson Mifg Co, who
talked on the nmerchandising field for speakers
aud reproducers. An interesling address was
made by L. A. Dunn, from the Chicago head-
quarters of the Zenith Radio Corp., deseribing
the struggles of Commander Donald B. Mac-
Millan in carrybng on his important explora-
lious. He also told how he (Dunn) phoned
from Chicago just in timc to get in on the
two-way conversation with the MacMillan ex.
vedition in Greenland, vin land wire and shart
wave Reiuartz Zenith sct.

A talk which impressed those present with
the wide ficld for radio was that of C. A,

| R

Left 10 rigl Carper, Nebraska.Buick Co.;

orp.; H. N. hl:chlehmcﬂ Musie Master Corp.; C,
Vhompson Mfg. Co.; C. A. Bawngart,
in its mew six-story building in this city on
July 30 and 31

In addition to complete cxhibits of the new
lines of the manufacturers represented by the
Nebraska-Buick Co., which were enthusiasti-
cally viewed, there were a number of interest-
ing and constructive addresses Among the
speakers was R. W. Porter, general sales man-

L. A,
A, Bru

Clz;ton Irwin, Jr., General
Manager of Radio Fair

In Charge of Organization Sponsoring Radio
World’s Fair in New York and Chicago

Clayton Irwin, fr., has heen appointed gen-
eral manager of the Radio World’s Fair of

Clayton Irwin, Jr.

New York and Clicago, which is sponsoring
the Radio World's Fair to be held next mionth
at the 258th Ficld Artillery Armory, New York,
and the Fourth Annual Chicago Radio Show
in the Coliseum to be held in November,

ROYALFONE LOUDSPEAKER UNITS

aro logfeal parts of phionograph sules, Your eus-
tomers wlll welcome the chance to liook up
vadlo with the talklng machine. Writo for do.
talls on unlts and headacts,

ROYAL ELECTRICAL LABORATORIES
NEWARK, NEW JERSEY DEPT. T. W,

us
nston, ' Zenil

- — — —
Dunn, Zenith Radio Corp.; F. U. Wilnams, Musie

Master
b Radio Corp; Robert W, Poper, R,

Dawngart, editer of Successful Farming, Des
Moines, la,, who gave the results of a survey
showing the number of radio receivers owned
by farmers in Nebraska and the types in usc.

C. L. Carper, head of the Ncbraska-Buick
Co’s radio department, was toastmaster aud
cntertainment manager, and lie filled tlijs post
to the satisfaction of all concerncd.

Mr. Irwin is well known i tlie radio industry
and is gewerally recognized as ane of the keein
est publicity aud advertising cxecutives in this
field. %

Mr. Irwin organized the radio department of
the Brooklyn Daily Eagle, which was an out-
standing success, and inaugurated broadcasting
in a spacial studio in the Eagle building, in co-
opcration with station WAHG. He was later
drafted by the Coundé Nast publications to han-
dle radio advertising, and in lis various adver-
uising activities camie in close comtact with U, I
Herrmany, managing director of the Radio
World’s Fair. Following the recent death of
Jumes F. Kerr, Mr. Herrmann's partner and
associate, Mr. Irwin was appointed to the pn-
portant post of general manager of the Radio
World’s Fair. He is now working day aud
night in comncction with the details for the
New York Show in Scptember, and the results
of his activitics to date are far beyond alt ex-
pretations.

Enthusiastic Over New
Miessner Radio Receiver

Gilbert-Keator Corp., 135 Fifth avenue, New
York City, distributor of radio products, is
entlmsiastic over the Miessuer Radio Corp.'s
new set which is operated by clectric Jight cir
cuit.  Beforc accepting this prodnct for dis-
tribution it was put through a series of tests
in the home and las been operated frequently
in the warerooms of the Gilbert-Keator Corp.
The company announces that it docs eliminate
extraneous naises, it nceds necither tubes mnor
liquid for rectification, there is no overheating
aund nnder a great many tests the tubes do not
deteriorate more than through usc by ordi-
nary battery. 1t lhas a built-in loud speaker,
card and ping and with the tubes the entire
equipment is delivered without accessories,

C. 0. Km'—;.fht_gg. Chartered

The C. O. Knight Co,, Williston, N. D., has
been granted a charter to deal in musical instru-
ments with a capital stock of $25,000,

WORLD
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Artone Portables are superby toned phono-
graphs, high class musical instruments in
beautiful cases of genuine DuPont Fabri-
koid, in shades of Walnut, Brown, Ma-
hogany and Grey, and embossed with rich
reproductions  of  beautiful hand-tooled
leather.  The hardwarc is of solid brass
throughout, heavily nickeled,

TEN DAY FREE TRIAL

We will ship the Artone at the list price,
less 40 per cent. If, after a 10-day ap-
praisal, you do not feel that they will sell
readily and make you substantial profits,
retura to us calliel

Berg AutoTrunk & Speciaity Co., lnc.
“Designers and Makers of Fine Cases
for 20 Years”

ONG ISLAND CITY NEW YORK
New York City Showrooms, 353 Fifth Ave,

¢

[+ )=

@
WWeatber-proot  eacer
fubplied

Artvae Potiab
Ttonograzn

I desten,
MODEL R. E, nd oo doum
A 8luel sound bex. carries 1§ ncords
couslmaciln, - Dimenslons: 1% by 12 by 1%

| ——




178 THE TALKING MACHINE WORLD

Avcusr 15, 1928

DIGNITY

The various housings of the NEW-

PORT line—cut sales resistance to a
minimum. We have coupled mechan-
ical perfection with the richest of cab-
inet work throughout our entire line.
The Newport line adds dignity, with
profit, to your business.

Distributors and dealers wishing further informatéon address

New or@aa/io Cor )

250 West 542 Street.
NewYork City

Since its inception one year ago
NEWPORT has developed with no
startling changes to its present produc-
tion of seven different models ranging
from four to eight tube instruments in
a variety of furniture designs appealing
to any taste,

The Newport is a Good Receiver, Built in a Picce of Fine Furniture

New Kolster Radio Line
to Make Bow in September
Federal Tel. Co. of California Getting Behind

Product With Esxtensive Advertising Cam-
paign—Many Dealer Helps Available

On or about the first of September there will
be introduced to the trade the Kalster line of
radio receivers manufactured by the Federal
Tclegraph Co. of California, and from all ad-
vance indications Kolster receivers will imme-
diately take their place as one of the leaders
of the industry. The line includes four models,
two ef which are six-tube sets with dual con-
trol. and two cight-tube sets, single control.
lllustrations of these sets appear in an adver-
tisement in another scction of The World.
Despite the fact that no scts have yet been re-
leased for distribution and only sample sets
have becn sent out from the factorics, 75 per
cent of the distrihution eutlct has been arranged
and letters and wires are constantly being re-
ceived at the Merchandising Division, Wool-
worth Building, New York, from dealers inquir-
ing as to when the sets will be available.

The policy to be pursued by the company is
af complete protection to both dealers and job-
bers. including territorial and price protection
and also protection against absolescence of
models. Included in the dealer contract is a
clause which gives the dealer patent protection.
The sets are guarantced for a year and will be
shipped in speccially constructed sealed eascs
and no dcaler will be allowed to break the seal
until he has been thoroughly instructed as to
how to uncrate the set without cavsing damage.
Until this time atrives the jobber or the service
department of the company will render this
service.

To stimulate consumer demand an extensive

e
advertising campaign has been planned which
includes six double-page spreads in the Satur-
day Evening Post, the first of which will appear
on September 120 The remaining five will be
used before the close of the vear. A dircct
mail serics of letters to dealers informing them
of new developments will also be carried on.

A publicity department is being organized to
kecp newspapers and the trade fully informed
of Kalster progress. An attractive outlay of con-
sumer literature has been prepared and window
and storc displays and posters, consistent with
the quality of the Kolster ling, arc in the cours
of preparation.

Adler Manufaicturing Co. Announces
the Appointment of New Distributors

Important New Distributing Outlets Include Silas E. Pearsall Co.; Artophone Corp.; W. E, Fuet-
terer Battery & Supply Co., and Julius Andrac & Sons Co.

Lambert Friedl, vicc-president and general

organization will present effectively to the mict-
r li dealers.

sales manager of the Adler Manufacturing Co.,
manufacturer of Adler-Royal phonographs and
radio products, has announced the appointment
of a number of distributors for these popular
lines, including the following: Silas E. Pear-
sall Co., New York; Artophone Corp., St. Louis,
and Kansas City, Mo.; W. E. Fucttercr Battery
& Supply Co., St. Louis, Mo., and the Jnlius
Andrac & Sons Co., Milwaukee.

The Silas E. Pearsall Co., which will distri-
bute the complete Adler-Royal line, nceds no
introduction to the dealers in metropolitan ter
ritory, for it is one of the best-known wholesale
organizations in the East. For many ycars it
was a distributor of Victor products and during
1925 the company’s activitics in the distribution
of radio products have carncd for this organiza-
tion 2 foremost position in the ranks of radio
distributors. Lloyd L. Spencer, general man-
ager of the Silas E. Pearsall Co,, is keenly en-
thusiastic regarding the sales possibilities for
Adler-Royal products in metropolitan territory
and he is particularly pleased with the sales
and merchandising policics of the Adler Mfg.
Co. The new Adler-Royal line possesses many
distinctive features which Mr. Spencer and his

The Artophone Corp., of St. Louis and Kansas
City, will handle the Adler-Royal line of phono
graphs and radio-phonograph combinations witly
the radio equipment, while the W. E. Fuetterer
Battery & Supply Co. will handle the entire
line of Adler-Royal radio scts, radio speakers
and radio-cquipped combinations. In this man-
ner the entire Adler-Royal line will have excep-
tionally fine distribution in this important terri-
tory.

The Julius Andrac & Sons Co., of Milwaukee,
has for a number of ycars been a very succes:
ful distributor of radio products, and Sidncy
Neu, manager of the company's radio depart-
ment, is planning to devote a considerable part
of his sales promotion plans to the Adler-Royal
product. Mr. Neu is now preparing the details
of an intensive sales campaign which will be
ready for the trade in a few weeks.

C. T. McKelvey, special representative of the
Brunswick recently visited the Portland.
Ore., territory and gave an interesting talk on
salesmanship to Brunswick dealers, featuring
the appeal of the Brunswick Radiola

MINEKVA “ELITE' CONSOLETTE MODEL
Less Tubes or Batteries— $125,00

827 Irving Park Blvd.

MINERVA RADIO

The 1926 MINERVA models are ready. The line is complete,
representing a variety of styles and a range of prices to meet the
requirements of every buyer.

Advancement and refinement are emphasized throughout in ma-
terial, design and construction. Appearance and performance
are the winning sales features of Minerva radio receiving sets.
In addition to the “ELITE” herein illustrated, the Minerva line
includes “DISTANTIA” $60.00 sets without speakers, console
“GRAND" niodels with speaker at $225.00 and the “SEREN-
ADE" with speaker at $175.00.

For information rezarding exclusive territory franchise write

MINERVA RADIO CO.

Chicage, IlI.

—_—ry
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Here are a few things that
Premier Dealers can count on—

Premier did not and never will "dump” stocks on the
market, or do anything that will permit such fatal
price-cutting as that which injured so many good
dealers last year. Premier has plenty of financial
backing. It can carry its own surplus stocks without
resorting to “dumping.” THIS ASSURANCE PRO-
TECTS DEALERS’ PROFITS.

Your neighboring dealer will not be selling Premier
sets. We do not believe in “wildcat” selling. The
Premier franchise is valuable. An exclusive fran-
chise keeps one Premier dealer from competing with
another Premier dealer in the same community.
THIS PROTECTS DEALERS’ PROFITS.

A discount that is somewhat more generous than
others is allowed because dealers buy direct from us
or through territorial sales agents. THIS GIVES
DEALERS A BETTER PROFIT.

A demonstration of a Premier set usually means a
sale, Dignity of the cabinet design, an uncommonly
clear tone that always arouses interest, and volume
reception on loop are three points that keep sales
moving briskly along. THIS MAKES THE DEAL-
ER'S STOCK TURN QUICKLY

If you are the kind of a dealer who wants to deal
with our kind of company, we want to hear from you.

Premier 7-B Tuble Type Receiving

The Premier Radio Corporation

Defiance, Ohio

Console and Table Models

Price range

o $100.00 $160.00 $290.00 $350.00

Service Means Selling a
Buyer the Right Product

Joseph Stantley, Sales Manager of Continental
Radio & Elec, Corp., Makes Some Interesi-
ing Remarks on Subject of Radio Servicing

In a discussion ou the question of the proper
servicing of radio receivers, Joseph Stantley,
sales manager and secretary of the Continental
Radio & Elcctric Corp., New York, gave some

Joseph Stantley

interesting views on the subject. "Service,"
states Mr. Stantley, “docs not mean extra work
—it mcans selling a buyer the right product.” In
explaining this expression, Mr. Stamley makes
clear that the proper time to start service is
not when a customer complains about the incffi-
ciency of the set which he has purchased but
before a sale has been completed. He blasts
the theory held by niany that it is necessary to
have a technical knowledge of radio to properly
merchandlse sets. In part, Mr. Stantley says:

"The average salesman in a phonograph store

sold Educating salesmen does not mean send-
ing them to school or spending time and money.
It means that you, as a man who knows how
to sell to the trade, should give a few talks
to your salesmen. Make up a chart giving the
fundamentals upon which your line of reccivers
should be sold For instance, if a customer
comes in and asks about some set which you
are selling, it is the duty of your salesman to
try to find out just what his prospective buyer
bas in mind, his location, where he intends to
use his set, whether he needs a portablc which
can be used ecither at home or out-of-doors, in
othier words, just spend a4 few minutes having a
radio chat. The object of this talk is to allow
the salesman time enough to bring his own
mind and ideas to a point where they are simi-
lar to those of the buyer. Now with plenty of
ground to talk on, the salesman can approach
his prospect with correct advice. And right here
is where your chart and fundamentals concern-
ing the sale of various reccivers you handle
comes in handy. If you are handling a com-
preliensive line it is extremely easy for the
salesman to suggest the right set. During all
this talk and preparation in selling there is

no call for technical knowledge—in fact, it is
a poor salesman who attempts to burden any-
one with long names, ete.

"If the customer does not care for the set
which has been suggested, it is far better not to
sell than offer some receiver which will only
bring trouble and unsatisfactory results. Re-
member every unsatisfied customer comes back
with a kick—it costs money, time, sales and
good reputation.

“The real value in selling a prospect the
right set is to eliminate trouble or what the
public call service. That is, a man buys a set
and he gets service for so long. He buys with
the assurance that if it does not work or he has
trouble the dealer’s service will make it right.
Right here is where service from your sales-
man in the store eliminates after-servicing,
whicli always costs mbncy and time Sell the
right receiver to the right buyer and you have
made a lifelong friend better than any adver-
tising or publicity could ever be worth.”

The K. L. King Music House, of Fort Dodge,
Ja., was recently ineorporated with a capital
stock of $25,000.

can be educated to sell radio so that it stays

The Kameraphone Deluxe

The Smallest Real
Phonograph

Jobbers’ territory open

KAMERAPHONE CORP.
OF AMERICA
Formerly Specialty Trading Co.
547 Broadway New York
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Handsome New Offices
Occupied by Pathex, Inc.

Completely Equipped Headquarters Located at
35 West 45th St, New York—Pathex Makes
Blg Hit With Public and Trade

The new offices prepared for Pathex, Inc., at
the headquarters of the company, 35 West
Forty-fifth street, have now been comnpleted and
ocenpied, the cxceutives and office force of
the eompany having oceupicd temporary quar-
ters on the second floor of the bnilding umtil
space -on the fourth floor could be remodeled
to meet the particular needs of the company.

The new offices ocenpy the entire fourth floor
of the building, and as one steps frony the cle-
vator it is to enter a spacious jobby where is
located the information desk, together with a
special showease in which are displayed attrac-
tively all the Pathex products, including the
camcera, the projector, the film rolls, cte. To
the left along a passageway are the private of-
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Let Us Send Samples on Memo.
Them Yourself.

it

Back.

ont of radio.

Try them out under any and all conditions.

construction. Then if you don’t say that

Pennsylvania

and the New

mark nd ‘em back, charges
Une.to stand on Its merits. Thousands of
to their exceptional lu'rfol‘mun(-e
as always
yours and your customers’ wlll

headband to cord.
ture lhal has won me
the radio public. Type L-82, with

able clearpess and exactness,

feature that completely eliminates dlstortion.

Wk HELP YQU SELL

ever.
wver thelr mork ut n good profit,
FENNSILVANIA llne NOW!
better.

You wlll na

460 Seventh Ave.

- Are You from Missouri:

Test
Then if You Think
They're Not All We Claim, Ship Them
It Won't Cost You a Cent!

We are doing everything we can to take the "bunk”
If you're tired listening to high-sound-
ing elaims, 1 you have been disappointed on lines
you have stocked, let us ship you samples of the
{famous PENNSYLVANIA Hcad-Sets and Speakers
on memo invoice subject to return at our expense,
Put
them to any test. Examine them carefnlly for sensi-
tivity, clarity, accuracy, and quality of materials and

Harmonized Head Sets

Pennsylvania Speakers

excel nany of Lht- hlghesl prlced Instruments on the
H up

We are qullc \\llllng Ior the PENNSY LVA\YI:\

pleased use

thelr

been favorable: and we are aure

The Pennsyivanfa Harmonized Head-Sct is a sclentlfic
instrument of precislon—an all-quality head-set from
Its evcﬂuung efliciency is a fea-
countrywlde endorsement of Ty,
genulne mahogany
b.&kellle exterlor and genulnc leather headbands, lists

The New Pennsylvanla Speakers reproduce the human
voice and the muslc of band or orcmslm Mlh rem:nrk-

AA and Ty,
furnished with epecial reproduclng unll \vllh ndjus(nbll.'
o
cally perfect and most attractive In appearance.

A campaign ln general magazines and newspupers, 10-
gether with dealer displays, 18 belng prepored to mahe
PENNSVLVANIA Radlo Producis more popular Vlizn
No effort will be spared to help deaters lurn
1look vp with

Write for attractive proposition

HAMBURG BROS.

fices of Henry C. Brown, v:cc-prcs.dcm of the
company, and the other executives, as well as
the general offices, while to the right of the
passapge is an attractively arranged projecting
room for demonstration of the Pathex

Another large projection rooin with enclosed
fireproof booth, etc., is also provided for the
showing of filmis of the regnlar size from which
may be selected subjects to be reduced and
introduced into the general Pathex library. Am-
ple space for the shipping and cxtension dec-
partments, ete, is available in the rear of the
loft, where an abnndance of natural light is avail-
able. A feature of Mr. Brown's office that will
intercst visitors is an immense nioosehead with
great antlers that hangs on the wall as a
memento of Mr. Brown's hunting experienees in
Canada, that gentleman cnjoving a wide repu-
tation as a successful Nimrod.

Just now the headquarters of Pathe, Inc,
are the scene of great activity, for the company
has been praectically snowed under with the or-
ders that have come in as a result of the initial
campaign, which covered a number of Eastern
CE EEAR)
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Pittsburgh, Pa.

States and resulted in the launching of the new
produet with a rush. Co-opcrative advertising
campaigns in which the company aund its dealers
took part presented the Pathex to the public
in a manner that could not be resisted and the
volame of business that has resulted surprised
even those back of the product. Plans are now
being pleted for similar i in olher
sections of the country, where adequate retail
reprcsentation is rapidly being developed.

A factor that has greatly pleased the Pathex
executives has been the success met with by
laywen in getting satisfactory pictures with the
Patliex camera. The results with the outfit in
the hands of the public, as indicated by the films
that have been rcturned to the company for
development, have been close to 100 per cent
successful, and many of the films have been
remarkable for their clearness and accuracy.
This is accepted as the final test of the value
of the Pathex product

Has C.ompleled Imporlam
Store Installation

The Zimnermau-Bitter Construction Co.,
New York, installer of cquipment in talking
machine stores, has recently completed several
installations in the mectropolitan district, among
them being the Greeley Music Shop, Thirty
fourth street and Eighth avenue, New York;
the Morris Music Shop, 1306 Fordham Road,
New York, and Landay Hall at Forty-second
street and Sixth avenue, for which installation
a contract has been signed.

In commnienting on the latest work under-
taken by his company, Aaron Bitter said: "The
instailation for the Grecley Music Shop is the
fourth which we lave completed for this com-
pany and conmsists of twelve hearing rooms,
record racks, a completely cquipped piano de
partment, musical instrunient and sheet music
cases and showrooms for the display of talk-
ing machines and other musical instruments
The work done by us for the Morris Music
Shop conslsted of the complete reinodeling of
the store, installation of clevators for piano de
partment, threce completely cquipped Ampico
rooms, radio showrooms, phomograph show-
rooms and the redecorating of the entire premn-
ises. The new installation which we have con-
tracted for is in addition to the work already
done by us on Landay Hall, the latest of Lan.
day Bros. stores. This installation was made
necessary by thc greatly increased business
which has been enjoyed by Landay Bros. at
this location. It consists of additional equip-
ment for the catirc store and will be completed
in the near future

Mutzbar Co. Buys Cherington

MmrwAukee, Wis, August 6—The Willard N.
Mutzbar Co., well-known jobber of phono-
graph_motors, touc arins, attachments, necdles
and supplies, has purchased the entire stoek of
the Cherington Co., of Waukegan, Ill, maker
of Cherington lronclad and Waukegan phono-
graph motors. The Mutzbar Co. is, thercfore,
in a position to give prompt service on all re-
pair parts for these motors and fs also supply-
ing parts for the machines formerly made by
the Milwaukee Talking Machine Co. under the
trade names of Dalion, Perfectrola and others

Gennett Sales Show Increase

The Gennett record division of the Starr
Piano Co.,, New York, reports that the volune
of record sules for July doubled that of the
preceding month and the indications for August
are that this figure will be at least maintained
and probably exceeded. While the greatest in-
ercase was noted in foreign language record-
ings, the entire catalog shared in the increased
sales with the two new releases of Welsh rec-
ords selling particulirly well in the mining dis-
triets of Pennsylvania and West Virginia.
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Have You the Energy

for Volume Business?

Practice has proved that nearly every demonstration in the home sells
a Thermiodyne.

Home demonstration! That’s the key to volume business.

But when you send men or women out to canvass the hcmes and
arrange for demonstration, back them up with

TIUERNIOD VN B—>odel CTFO—
CONSOLE DE LUAE

Model TFG, enclosed in Consoie Cab-
Inet of genuine Walwut, with bnlit-im
Loud Speaker, and with spnce for Bat-
terles and Charger. Al equimncent
concealed. No wires required for local
stations.

Price (without aceeseorles).......5213
Rocky Mountaln and Coast States.$200

The Famous

TUHLERMIODY NE—Xedvl TFl=
FIVI. TUDLS
Maater Contrel Radio buflt on same

successful principles ny TFO. Phenom-
cnal scleetlvity, distanec-getting abll-
ity and tone_quailty. Two Stages of

Thermionie Frequency, Detector and
two Stages of Audio Frequency. Mas-
ter Control. Outdoor Antenna. Fin-

izhed In dno-tone Walnut.
Priee (without necessories)........ $100
Rocky Mountaln and Coast States.$110

Master Control
\\;,faff“_s...//

The moment women see Thermiodyne’s
wonderful Master Control and understand chat
all they need do is turn it just half-way around
to bring in instantly, in rapid succession, each
and every station on the air—they are interested.

The moment any prospective purchaser of
radio hears Thermiodyne in his or her own
home, Thermiodyne is wanted.

Our advertising in the great national maga-
zines; our advertising in your local newspapers,
in which we co-operate; our merchandising
policy; our trade-in and time-payment plans—
back you to the limit.

And now with so many stations on the air,
Thermiodyne’s super-selectivity brings Thermi-
odyne into its own and

This Is Thermiodyne Year

People no longer tolerate squeals, howls,
distortions. They want natural, resonant, mel-
low tones. They get them with Thermiodyne
and they get them instantly.

Thermiodyne has everything to
insure success to the energetic mer-
chant.  Beautiful models rightly
priced; trade-in plans; time-payment
plans that do not eat into your cap-
ital at all; vigorous, convincing ad-
vertising; and best of all—perform-
ance that challenges any set at any
price—anywhere, at any time.

of Thermlonic Frequeney Lefore
Two Stages of Awdio Frequency.
or Outidoor Antenna.
terior compnrtment for "B
Price (without accessories)

Rocky Mountain and Coast States.

If you wane to do a real radio
business, tie up to Thermiodyne.

TUEKNIOPY N E~—Model TFG
in SPEAKER TABLE

Handsome, well-constructed  Tuble.
with bulit-in Loud Speakcr, speaker
t and hiorn concealed by open grille.
Ample room for Batterles and Charg-
er. Genulne Walnut fnlshed to ruuteit
Modc) TFY.
Price of Speaker Table 5 60
Rocky Mountaln and Coast States, $03

THERMIODT NE~-)odel TF6—SIX TUBES
Powerful, smooth-working Instrument, with Three Stages

tector, Detector and

Master Control.  lndoor

Genufne Walnit Cabinet with n-
Battery.

THERMIODYNE RADIO CORPORATION

1819 Broadway, New York

Canadian Sales Office: Dominion Thermiodyne Radio, Ltd., 425 Phillips Place, Montreal, Quebec.
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New Gennett Recordings

Two rccordings by leading Gennett record
artists are scheduled for rclease the latter part
of this month and judging by the popularity of
these artists in the past and from tlie quality of
the new records, they should botlr prove excel-
lent sellers. The first is "Innisfail,” coupled
with "My New Shoes,” both played by Frank
Quinn, and "The Little Rosewood Casket” and
"The New River Train,” sung by Vernon Dal-
bart, accompanying himself on the banjo and
harmonlea.

To Manufacture Portables

The Portable Music Co, has secured a factory
at Seneca Falls, N. Y., where it will engage in
the manufacture of portable radlo receivers and
talking maehines,

Aﬁsm’natl'rgljox'lbt
by CUff Friend
and Abel Baer

i
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“UUNE NIGHT
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Maurice, Inc., Develops
Plan of Distribution

G. C. Dahlbender Outlines Company’s Policy
of Dealer Selection and Giving of Territorial
Rights to Houses of Repute

Engaged in the radio business since the in-
ception of broadcasting, Maurice, Tnc., New
York, specializing as manufacturers’ represent-
ative and general distributor of radio prod-
ucts, has built up a selling organization that is
cxceptionally well equipped to render service
to dealers. The company rcpresents in New
York and Chicago, where branch offices are
maintained, manufacturers of reputation and
standing, acting as a connecting link between
the manufacturer, his distributors and dealers.
The company has launched an extensive sales
and advertising campaign throughout the talk-

Dealers

of the revolutionary Erla franchise.

will profit by five distinct advantages:

leads.

ness history of yoursclf and references.
will be held in strictest confidence.

Erla
Standard
Cabinet

Rieb, twotwme
dark  manosans

= rlered
us

Premch Walzut
71.50.
& Peain: coust
P $73 sod
.50,
ey,

Five Great Advantages to Dealers Who Qualify

Every dealer who can qualify to represent this extraordinary linc
{1) A new revolutionary
type of receiver that outdistances all competitors; (2) stabllity of
line made by merger of two great manufacturing organizations;
(3) 2 consumer price lower than that of other quality receivers
becausc 95 per cent parts, including cablnets, are mnade
in our own factories; (4) a rcvolutionary sales plan
which gives complete protection in territory; (5) gigan-
tic advertising campaign—magazine and newspaper—
which embodies unique plan that furnishes dcaler with

Write or wire today for partlculars Glve brief busi-
Your letter

ELECTRICAL RESEARCH LABORATORIES
2500 Cottage Grove Avenue, Dept. 198, Chicago, Il

Compare these amazing prices—
then write immediately

Below are shown two receivers in Erla’s phcnomenal new line.
Note especially the prices, then write at once for full information

De Luxe Console

Quartered and matched fig:
ured walnut panels, French
Huguenot finish,  Supreme
excellence in materials
and eonstruction throughout.
Built-ip hom and lou
Complete excepting

and accessarics,
§142.50.  Standard Cansole
of identical design, in_twe
lono_dark walnut, $113.50.
Pacific Coast_prices $150 and
$119 respectively,

ing machine industry with a view to promoting
the marketing of radio products.

The company has developed an interesting
plan which provides for the limiting of the
number of distributors and dealcrs on a terri-
torial basis. G. C. Dahlbender, sales manager
of the New York office, who introduced radio
into hotels for the use of guests, gives his views
regarding distribution as follows:

»f a line is to be sold through jobbers in the
metropolitan district, for instance, we believe
in establishing about three jobbers in New York
City, one in Brooklyn and one In Newark, who,
for cfficiency’s sake, should have a combined trav-
eling force of from twenty-five to twenty-eight
men. The two jobber salesmen from the New
York office of Maurice, Inc, after lining up the
jobbers, accompany thelr salesmen over the ter-
ritory, and having a thorough knowledge of the
manufacturer’s line, ald materially in placing it
direct with the dealers.

»After a line has been placcd with a sufficient
number of dealers through the co-operation of
the jobber salesmen, the work is turned over
to three specially trained men who call on the
dealers regularly in the interests of this par
tieular line and have any orders filled direct
through the jobber, who is thus relieved of
much responsibility.

"In cases where the manufacturer desires
to deal direct with the retail trade, territory is
divided into definite dlstricts.”

New Soft Tor:e Steel Needle

The Victor Talking Machine Co. has an-
nounced the perfection of a new soft tone steel
necdle that will be placcd on the market early
in the Fall. The ncw product is said to give
the same excellent results as the company’s
other steel needle but with modified volume and
is particularly desirable for use in apartments
where clear but subdued reproduction is desircd.

Some Winnipeg Brieflets

WinNNIPEG, MAN., August 8—At the recent
Winnipeg Trade Exposition and Summer Show,
Farquhar & Shaw and the Winnipeg Piano Co.,
made a finc showing of Brunswick rccords

The Phonola Co, of Canada is now occupying
its new store at 358 Portage avenue, which is
the last word in modern cquipment and layout.

J. W. Kelly, president of the J. J. McLean
Co., Ltd., this city, was a recent visitor to
Toronto, and was entertained by Victor B.
Hodges, sales manager of the Brunswick-
Co., of Canada, Ltd., at the Lakeview Golf Club.

Joe St Mars, this city, has been appointed
Canadian rcpresentative for King radio sets.

A new store, "The Music Shop,” was recently
opened at 409 Liberty strect, Savannah, Ga.,
under the nt of W. B. Jac} The
Edison line is featurcd,
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Talking Machine Men Confer
With Radio Jobbers’ Ass'n

Committecs Meet and Adopt Declaration of
Principles- Committees Appointed to Meet
Regularly and Sales Policies Explained—
Stewart-Warner Sets Displayed
The regular monthly necting of the Talking

Machine and Radio Men, Inc, New York, was
held on Wednesday, August 12, at the Cafe
Boulevard. The featuse of the meeting, which
was well attcnded, was the display of the
Stewart-Warner line of radio receivess and a
talk ou the sale and distribution policics of the
Stewart-Warner Speedometer Corp.  Final ar-
rangements for the annual outing to Le held
were made and Sol Lazarus, chairman of the en-
tertainment eownmittec, stated that the demand
for tickets indlcated a record-breaking crowd
would be in attendance

At the meeting an intcresting report was sub-
mitted by Irwin Kurtz, president of the Asso-
ciation, regarding a recent meeting of the
Executtve Committce which confersred with
three represcniatives of the Rudio Jobbers’ As-
sociation of Ncw York, consisting of Messrs.
Ingraham, Gross and Morris of the Times Ap-
pliance Ca., Gross-Brennan, lnc, and the
Greater City Phonograph Co., respectively. It
was decided to recommend ceftain changes in
the declaration of principles regarding the radio
industry which were outlincd at a meeting of
the Talking Machine & Radio Men, Inc, held
scveral months ago. These changes were
adopted and the declaration of principles ac
cepted in its final shape.

It was also decided that a pcrmanent com-
mittee representing The Talking Machine &
Radio Men, Inc, should be appointed to confer
with a permanent committee represcnting the
radio jobbers so that a clearing house of ideas
might be definitely established. A standard set
of tradc-in prices on ull standard radio sets
will be submitted to the mcmbers of the As-
sociation very shostly, and this movement will
mean an important step in the merchaudising
of radlo products. At the meeting Mr. Kustz
was congratulated upon the fact that he had
been inated by the Republi Party for
the post of City Jndge covering Manhattan and
Bronx districts.
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DIAPHRAGMS

We are the eountry’s larges! monufaelur-
ers of Mrea Diaphragms aod use only the
besthigh grade, selected India Ruby Mica.
Our direct iniportalions insure prompl
delfveries and our years of experience
enable us to lurn oul diaphragms of uni-

h form quality.

N Write us for samplea and quotations.

HIRSCH MICA COMPANY
D
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OF THE
GOLDEN GATE
BRASS MANUFACTURING CO.
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Latest Summary of Exports
and Imports of “Talkers”

Figures on Exports and Imports of Talking
Machines and Records for the Twelve Months
Ending June C itute Interesting Readi

WasHinetor, D. C, August 8.—In the summary
oi exposts and iinports of the conunerce of the
United States for thc months of May and June,
1925 (the latest period for which it has been
compiled), the following are the fignres bcar
fng on talking machines and records.

The dutiable imports of talking machines and
parts during May, 1925, amouuted in value to
$42,644, us compared with $28,098 worth which
were imporled during the samc period of 1924.
‘The cleven months' total ending May, 1925,
showed importations valucd at $419480, as
compared with $529,350 worth of talking ma-
chines and pasts in the same period of 1924.

*Falking miachines to the number of 6.805,
valucd at $188,222, were cxported in May, 1925,
us compared with 7,020 talking machines valucd
at $235,819, sent abroad in the same period of
1924. The eleven months’ total showed that we
exported 67,324 talking machines, valued at
$2.271,190, a3y against 64,403 talking machines,
valued at $2,517,129, in 1924.

‘Ihe totul exports of records and supplies for
May, 1925, were valued at $150.916, as compared
with $187,541 In May, 1924. The eleven months
ending May, 1925, show records and accessories
exported valucd at $1,558,560, as compared with
$1,425,069 in 1924,

The countries to which these instruments
were sent during May and their values were
as follows: France, $2,597; United Kingdom,
$10,265; other Eusope, $6,210; Canada, $12,219;
Central America, $10,967; Mexico, $14,956;
Cuba, $15,727; Argentina, $9,653; Chile, $6,569;
Peru, $3,867; otlier South Amersica, $30,905;
China, $4,696; Japan, $7,855; Philippine 1slands,
$11,686; Australia, $23,736; New Zealand, $6,094;
other countries, $10,217.

Exports and 1Imports for June

‘Ihe dutiable iniports of talking machines and
parts during June, 1925, amounted in value to
$38,865, as compared with $33,549 worth which
were imported during the same period of 1924,
The twelve months' total endiug June, 1925,
showed importations valued at $458,345, as eom-
pared with $562905 worth of talking machines
and parts in thc same pesiod of 1924,

Talking machines to the number of 7,040,
valucd at $187,969, were exported in June, 1925,
as compared with 6398 talking machines valued
at $281,542, sent abroad in the same period of
1924. The twelve months' total showed that
we exported 74,364 talking machines, valucd at
$2,459,159, as against 70,442 talking machines,
valued at $2,749,787, in 1924,

The total exports of records and supplies for
June, 1925, were valued at $128,723, as com-
pared with $151,81F in June, 1924. The twelve
months. ending June, 1925, show records and
aceessorics exported valued at $1,687.283, as
compared with §1,576,880 in 1924.

The countries to which these instruments
were sent during June and their values were as
follows: France, $2493; United Kingdom,
$6,546; other Europe, $7.245; Canada, $10,065;
Central America, $8,945; Mexico, $27,735; Cuba,
$5.741; Argentina, $12,473; Chile, $3,794; Pery,
$2,112; other South America, $35,127; China,
£3,703; Japan, $2,201; Philippine Islands, $7,020;
Australia, $36,008; New Zealand, $8,500; other
countries, $8,171.

‘The Portsmouth Music Shop, Portsmouth,
Va. was reccatly incorporated at Roanoke, Va

OUTHERN
VICTOR. WHOLESALERS

COTTON FLOCKS

Air floated, all injurious foreign matler eliminated
for

Record and Radio Manofactering

THE PECKHAM MEG. CO. 235.5ah &

Nowark, N.J.
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Radio

Choose
your partner

UT of a year—closing with
O plunder sclling—the indus-
try emerges, stnipped of its
swaddling clothes—and now looks

forward to a more settled, stable
course.

You, Mr. Dealer, are surec to look
far beneath surface claims before
making a Radio connection.

Before you choose your partner in
the radio business you have a right
to secure exact information as to fun.
damental business policies.

Let Fada say then—

We are committed definitely to the
policy of Selective Distribution, be-
cause we believe it will help estab-
lish a stable, permanent growth it
the Radio Industry.

Exclusive dealer Franchise Certifi-
cates are now being issued to suc-
cessful applicants who pass the re-
quirements of our whalesale distribu-
tors and our owm organization.

1f you believe in Radio standards of
performance by which the public
must finally learn and judge the vast
differences between claims and per-
formances in Radio reception

—if you believe in actual demonstra-
tion through intensive co-operative
selling and comprechensive advertis-
ing plans

—if you believe in ‘‘make-good”
service to your customers who have
faith in you and your product

| —if you feel that deferred payment
plans rest upon a stable price policy,
then we believe, in all candor and
honesty, you should wire or write us
for the mame of our Distributor in
your territory and for our proposi-
tion.

“Tomorrow may be too late—wire us
today for information on your town.

F. A. D. ANDREA, INC.
CHICAGO NEW YORK SAN FRANCISCO

tada Radio, Lid, Toranlo

Fada Radio, Ltd.. London
Aonufocturers of TUNED RADIO FRE.
QU ¢ reccivers using the hinhly eficient
NEUTRODYNE princepic.

e 1




184

THE TALKING MACHINE WORLD

Auvcusr 15, 1925

be inserted free.

WORLD’S CLASSIFIED ADVERTISING

Any memher of the trade may forward to tlus office a “'Situation” advertisement
intended for this Department to occupy a space of four lines, agate measure, and it will
Replies will also be forwarded without cost. Additional space will
be at the rate of 25c. per line. If bold faced type is desired the cost of same will be
25c. per line. Rates for all other classes of advertising on application.

DISTRICT SALES MANAGERS WANTED

Experienced in establishing sales
agencies and developing large organiza-
tions. Opportunity with nationally
known radio manufacturer for a few
men to handle profitable territories now
open. Direct sales and radio merchan-
dising experience desirable, also ability
to organize practically virgin territories
similar to others now producing sub-
stantial returns. This proposition will
appeal to sales executives accustomed to
ﬁnancmg their own operations and
earning upward of $10,000 a year in
commissions. Please apply by letter
only. All information given will be
held strictly confidential.

H. C. COOLEY,
300 Madison Ave., New York City

WE BUY FOR CASH

Complete phosegraph and frecord stocks.
Pay bighest prices.
GUARANTEE SALES CO.

109 N. 10th Si. Dept. WW. Pbiladelphia

WILL BUY RECORD PLANT

Foreign firm wishes to buy complete plant in
d eondition for, making remrds. eapacity $00
day. Address “Box 1517,” eare The Talkin
Machine ‘World, 33 Madison Aves New York
iy,

POSITION WANTED—Recording expent over hrenly

)-ean experience with his own outht js open for en;
ent.  Address Box 1521." The Tal.kmg fachine V rld

333 Madison Avenue, New York City.

SALESMEN FOR PHONOGRAPH
AND RADIO CABINETS

A man known to the trade can nake this

a big proposition. At starg commission basis ;

drawing account later. Wrne full details.

Charmaphone Co., Pulaski, N. Y

REPAIR PARTS FOR THE

Cherington, Ironclad and Waukegan phono-
graph motors can now be sceured from
WILLARD N. MUTZBAR CO..
209 Wells St., Milwaukee, Wis,

WANTED TO PURCHASE
at reasonable price, six used Audak.
demonstrating machines.
THE GOLDSMITH COMPANY
25 East State St., Columbus, O.

WILL PAY CASH
For twenty-five or fifty new phonographs.
These plionographs must be at a bargain.
Do not write unless you have a real propo-
sition.

EAST TEXAS PHONOGRAPH CO.,

107 E. Erwin St. Tyler, Texas

WANTED—Well-known Eastern representa-
tive for prominent manufacturer of radio prod-
ucts. has excellent opportunity for aggressive
salesman who has covered phonograph and
radio trades.
first-class proposition for the right man. Ad-
dress "Box 1525, care The Talking Machine
World, 383 Madison avenue, New York City.

Thomas A. Edison Issues TImportant
Statement on Maintenance of Prices

Stability the Keynote of Announcement—Prices of Phonographs and Records to Remain the
Same — Discounts Will Not Be Changed—Will Not Enter Radio Field

An announcement of great importance to Edi-
son dealers was made on August 8 by Thomas
A. Edison regarding the continuance of the
policies of the Musical Phonograph Division of
Thomas A. Edison, Inc. The statement,
which was personally signed by Thomas A.
Edisan, was hcaded with the caption “Stabil-
and read as jollows:

“We are glad to be able to announce:

#]1. That there will be no change this year
in the list price of Edison disc phonographs or
records;

#2. That there will be no change this year in
this company’s policy in regard to discounts;

“3, That we do not contemplate entering the
radio field.

“These decisions have been reached after
carefully considering the best intcrests of all.

—

G

REG.TRADE MARK

Write for Samples and Prices

Brooklyn territory open with

vigToR
. et ench end.......No. 1348 .57
" marine ends. No. 3014 .57
2x17 bent atbor 50
13 bent arbor 48
x0” nent arbor. 38
ent cach 33
s e rmarine ends. 38
1 0i0eis marine ends 38
1"x.020x15' bent arbor. 39
1x.020x1¥, bent at each o 30
UMDBLY
x.028%10" exlmp arbor, new .81
13 028x10r Vmiversal. 32
1"x.038x11' Universal 36
17x.030x11* hook ends. 0
1"x11’ for motor No. 1. .3
EINES h
17x.025x12* motors, Now. 33 & 17 . 38
HEy o 026x10", also Fathé 0
L7367 x.026x07 .. 80
BAAL-SILYE
1°x.027x1¢", rectangular h 3
17x.027x1", rectangular hol s
10313, rectangular, hol N 53
Terms, 2% cash with order.

TALKING MACHINE SUPPLY CO., PARK RIDGEN.J.

Complete catalogue on request

POSITION WANTED—Manager, 30 years
old, married, 10 years’ experience, wishes con-
nection with up-to-date phonograph and radio
shop. Can install radio sets department for
those plating such. Compl k ledge
of all detajls of the business. I can increase
your business with the proper co-operation
Prefer within radius of 100 miles New York
City. Address "Box 1524 care The Talking
Machine World, 383 Madison avenue, New
York City.

WANTED—Salesmen. Distributor of one of
the leading sets on market has openings for
two outside men to cover New England and
Manhattan- Brooklyn territories. Radio expe-
rience and knowledge of the territory necessary.
Address "Box 1526,” care The Talking Machine
World, 383 Madison avenue, New York City.

POSITION \WANTED-Recording engineer ko elec
. Over Iwenty years' emperienc f for en
Supement. . Address #Dox 137, care The Talking M

chine World, 383 um.sen Amm, New York Cily.

POSITION
Balesman  wishes
company after August 1.
‘dress “Box 1522° care
383 Madison Avenue, New

WANTED—Experienced wholesale radio
to make conncetion with reliable radio
Reference fimt class,  Ad
h T.I(I;I{nns Maehine World,

They are final, and you- are _sale in planning for
your Fall business accordingly.
Taomas A. Epison.”

Sleeper at Canadian Show

The British American Maunufacturing Co.,
Ltd,, Toronto, Canada, distributor of the prod-
ucts of the Sleeper Radio Corp., announces that
it will exhibit the full Slecper line of radio re-
ceivers at the forthcoming Industrial Canadian
National Exhibition at Booth 17A. Since
taking on the Sleeper liue the British American
Mfg. Co. has received many applications for
the Sleeper franchise and a busy Fall and Win-

ter trade is looked for
s

RADIO LOUD SPEAKER UNIT

SUPREME IN TONAL QUALITY

Eliminates All Metallic and Nasal Tones
Low Notes As Well As High Notes Perfectly Reproduced

FLETCHER - WICKES COMPANY

116-122 West Illinois Street

Chicago, Illinois

-
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British Trade Now Preparing for the
Normal Autumn Business Activities

Excellent Condition of Gramophone Trade During Summer Serves to Stimulate Confidence—
Laying Plans for Revived Wireless Trade—News Happenings of the Month

Lownpox, ENG. August 3.—Taking everything
into consideration, the gramophone trade has
been showing a very satisfactory degrce of ac-
tivity during the Summer scason, and with the
hot months passing by there appears ta
a pleasing amount of consideration given by
both manufacturers and traders to preparations
for Autinnn busincss.

Even in the ficld of wireless, which is so
closely associated with our own trade in many
respeets, there is a tendency towards increased
activity after a rather dull period, which seems
to be considercd natural for the hot months.
This activity is largely coneerned with the lay-
ing of plans for the resumption of business on
a normal basis just as soon as cool weather
serves to end the holiday scason and bring the
public once again indoors.

A factor that is calculated to have a distinet
cffect in developing confidence in Autumn and
Winter business has been the snecess of the ef-
forts of the Government in the handling of the
coal situation through the granting of a sub-
stantial subsidy. There was naturally consider-
able disguictude in business when there existed
a prospeet that there would be a general strike
of miners and a cutting off of the bulk of the
coal supply. With this danger removed cven at

considerable cost, industry has the assurance
that it ean procced without difficultyv.
William Manson to New Zealand

The British trade has learned with consider-
able regret of the resignation of William Man-
son as manager of British sales for the Gramo-
phone Co., it being understood that hec plans
to go to New Zealand. Mr. Manson's pleasing
personality will be sadly missed, partieularly by
the dealers to whom his knowledge of business
conditions proved of marked assistance on many
occasions. The successor of Mr. Manson has
not been definitely announced.

Louis Sterling to America

Louis Stepling, managing dircctor of the Co-
lumbia Co., has returned to look after the Co-
lumbia intcrests in the United States which
were recently taken over by the British com-
pany. Mr. Sterling’s great success here leads
Iis friends to belicve that under his direction
the affairs of the American company will be
developed along  distinetly progressive and
profitable lincs. Just how long Mr. Sterling
will remain on the other side is a matter for
eonjecture, as he will have much to do while
away. Anyway, he will be greatly missed by
the tradc here by rcason of his great interest
and personal participation in everything that

has helped to promiote the cause of music in
Great Britain.

Gramophone Dealers’ Association Active

The Gramophone Dealers’ Association has
become an active foree in the British trade and
although the organization has not accomplished
all that eertain trade members feel should be
doue to promote thc welfare of the industry,
the progress already made appears to be dis
tinctly satisfying The latest meecting of the
committee in eharge of the affairs of the asso-
ciation was held at the offices of the Federation
on July 16 and other mectings will be held fre-
quently in the future.

Still Improving Gramophone

That there is still a great amount of public
interest in the further development of the
gr ph as a reproducing instrument was
emphasized recently when a prominent trade
member in addressing the Musieal  Association
of the University of London advised them that
there would soon be placed on the market the
fnvention of an amateur whereby for a small
sum it will be p ible for every gr pl
owner to improve the reproduction of his in-
strument to a marked degree. Consideration
must be given of course to the fact that these
revolutionary devices show their heads fre
quently although they do not always accamplish
what is claimed for them. The point in mind,
hiowever, is that the publie still takes its gramo-
phaenes seriously.

Sterling’s Appeal Brings Response
The appeal made by Louis Sterling at the
(Cantiuned on page 186}

reading.

(Minimum order 4 machines.

Cables Perowood

World's patent and registrations pending.

X SENSATIONAL

is the only word to apply when talking of the success of the Pixie Grippa all over
the world. You can't get away from facts.
and repeats from every quarter of the Globe.

SHIPPING PRICES:

Packed free our Factory.) Available where
territory not already closed. Canada and Australia excepted.

In fine Leatherette Case, Weatherproof. .....o.oiiiieieiiiiiiiiieen,
Solid Oak Case, W eatherproof
English Cowhide Case, Weatherproof
Teak Case, Insect proof.....
Andaman Padouk Case, Insect proof

Sole Licensees and Manufacturers

PEROPHONE, Ltd., 76-78 City Road
LONDON, ENGLAND

Our Mail week by week adds fresh orders

Qur Testimonial Dossier is wonderful
It all means that Pixie Grippas get right ahead of all other small Portable
Talking Machines on sheer merit for really powerful Tone Quality.
proof design and unbeatable workmanship.
Not an “assembled” contraption.

It's a big Gramophone in a small box.
Every part our own exclusive manufacture,

Plays all 12 inch records.
Made to suit every known Market.

Bentleys Code

Downright Fool-

Welght, 034 1bs.
Menmuremont, 10% x ¢% x T4
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USE VULCAN
M AINSPRINGS . stwao.iu

“BEST IN THE LONG RUN"’

POINTS ABOUT SPRINGS No. 2

One of the most important things to be watched in the
best of spring steel is the uneven temper.
spring steel may be anything up to 2 hundred yards in
length, you will realize that it is extremely difficult to get
every bit of it just right. There may be one or two odd
places where the temper is too high, and, therefore, liable
to snap; or too low, in which case it is too weak. To
prevent any faulty springs from reaching you, each one
must be tested individually as in the case of “Vulcan.”

As a coil of

e ™

Send for Lists

HEFFIELD
ENGLAND

Sold by all the
leading Factors

meeting of the Gramophone Dealers’ Associa-
tion at Llandudno in May, in behalf of the
benevolent fund, has brought a surprising re-
sponse from many directions. One of the latest
contributors is H. J. Cullum, who sent to the
fund a check for £10 on account of royalties
received on a song “Harlequin and Columbine,”
which was awarded the prize offered by Keatley
Moose at the Folkestone convention.
Protection Against the New Pirates

The gramophone trade as a whole is strongly
behind what is termed the Dramatic and Musi-
cal Performers’ Protection Bill which is de-
signed to prohibit under adequate penalties the
making of unauthorized gramophone records
from musical programs broadcast by wireless.
At the outset it was believed in some quarters
that the situation was not sufficiently serious
to warrant really earnest attention but investi-

gation has revealed that unless the aetivities of
this class of pirates are checked they promise
to become, through development, a real menace.
The Parliamcntary authorities appear to ¢oa-
sider very favorably the argument that an in-
dustry employing a capital of well over
£3,500,000 is entitled to protection.
Duophone Syndicate, Ltd., to Move
It is reported that the Duophone Syndicate,
which recently embarked upon an energetic and
it may be said successful sales campaign, will
shortly move its business headquarters from
Queen Victoria $t., E. C, to larger premises at
18 Savile Row W: In addition to its other
products, the syndicate will in the near future
place on the market a new record, the details
of which will be made publie shostly.
The British Music Society
The office of the British Music Society is now

located in the same premises with the Federation
at 117-123 Great Portland street, London, and it
is believed that through the medium of this joint
location the existing relations between the Sc

ciety and the Federation will be greatly
strengthened to the advantage of all interests.

New Gems Among Columbia Records
The Columbia Co. continnes to add interest

ing and valuable sclections to all its various
groups of records, among the latest successful
recordings being the “Licbestod” from "Tristan
and Isolde,” splendidly rendered by Bruno Wal-
ter and the Philharmonic Orchestra, and the
Overture from “Hansel and Gretel,” as played
by the Queen’s Hall Light Orchestra undcr th

baton of Frank Bridge. These are only two of
the many good things that have rccently madc
their appearance in the Columbia list, which

(Continued on page 188)

" THE OUTSTANDING ACHIEVEMENT IN PORTABLE GRAMOPHONES

The

“RESONA”

Registered Trade Mark No 455905

PORTABLE GRAMOPHONE

Fitted with SWISS Worm Gear Motors, supplied in
Solid Oak, Real English Cowhide, and Washable Art
Leather Cloth.

Oak or Leatherette {any color) Single Spring Motor
Oak or Leatherette {(any color) Double Spring Motor
Covered Real English Cowhide (handstitched) Sing
Covered Real English Cowhide (handstitched) Double Sp. Motor
Packed in cases of 24 instruments or J
half cases of 12 instruments assorted.
Specimen instrument in cowhide with double spring motor will be foiwarded
on receipt of banker's draft for $15.00.

Far West $2.50 Extra.

LIST PRICES

le Sp. Motor 30.00

$25.00
27.50 l§

32.50

Dealers are urged to order a sample case comprising each type made.
“RESONA” PORTABLES SPEAK FOR THEMSELVES —THEY SELL ON SIGHT.

Albion Works, Albion Street

THE PORTABLE GRAMOPHONE COMPANY, Ltd.

Manufacturers and Merchants

KINGS CROSS, LONDON, N. I, (ENGLAND)
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HOMOCHORD
RECORDS

REFLECT TOﬂE

VALUES

True tone is the outcome of perfect recording—
Perfect recording is reflected in the sure test of
the piano—Homochord piano recordings repre-
sent an amazing degrec of fidelity hitherto
thought impossible of achievement. All pre-
conceived notions have been knocked on the F
head and we can truthfully aver that the difficult
tones of the piano have at last been musically
photographed on Homochord Records. This
standard of tone perfection is the result of a new
system of recording adopted in our laboratories b
which goes to insure a definite 100 per cent de-
gree of fidelity in all HOMOCHORD

RECORDS.

BRING
TRUE MUSIC

_—_ to the
HOME

Colonial acd Foreign Traders Should

Write for a Special Sales Proposition

Regulor monthly issues go to swell
our big ond up-to-dote catologue

«.  THE BRITISH HOMOPHONE CO.

Limited
19 City Road London, E. C., England

Doable: sided

Perfect Syncopation
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also includes some tincly offerings from® the
current theatrical successes.

Traveling Representative for Fcderation

On Scptember 1, the Federation of British
Musie Industry will start a traveling rcpresenta-
tive on his first tour of the trade of the United
Kingdom. The representative will place bhis
services at the disposal of every dcaler in the
country and will be in a position to offer helpful

advice and assist in solving various business
problems and at the same time gather much
valuable information in behalf of the Federation
whereby it may kecp in closer tonch with the
affairs of the dealer.
New Posters of "His Master’s Voice” Artists
"His Master's Voice” dealers have been quick
to take advantage of the opportunity for secur-
ing and using copies of the new artists’ posters

Excellent Industrial Situation in
Utah Presages Good Future Business

So Much Money in Sight That Bankers Are Beginning to Preach Conservation—Cupid Active in
John Efliot Clark Co. Ranks- Many New Vocalion Record Dealers Appointed

Sact Lake Crrv, Uran, August 7.—The talking
machine business is quict now, but not quieter
than normal for the time of year. We are now
in a distinctly between-season period. Port-
able phonographs have sold well this year.

The industrial situation is excellent, and the
outlook for the Fall and carly Winter is so
good that the Bankers’ Association of Utah
fears the people may embark on a spending
orgy. So the Association has announced Au-
gust 9 as Consegvation Sunday, Speakers will
tell church congregations and others that the
bumper crops and the unusually good indus-
trial situation generally shonld not cause them
to lose their heads and throw mency around
too freely, if we may use the vcrnacular in
telling of the meetings. It is said that the
time-payment plan of purchase—so popular
here 10-day—is going to be attacked, Consider-
able business is done by phonograph concerns
on this basis. But no onc in the ficld is worry-
ing about what the representatives of thc bank-
ers’ association will say. Special days for this
and that are so common now that no onc pays
any, or very little, attention to them any more.

John Elliot Clark, head of the John Elliat
Clark Co., Vietor dealer and distributor, had

an interesting window the other day advertis-
ing a new fox-trot. Tlc attraction consisted of
some pretty little baby foxes from a local sil-
ver fox farm who reposed in a specially pre-
pared section of the south window. This com-
pany will move to its new home at 121 South
Main street at an early date. The new store
will be larger and more convenient in cvery
way, while the location will be excellent.

The management of the John Elliot Clark
Co. reccived a shock recently when they learned
that no less than three of their employes had
married overnight, two girls and one male mem-
ber of the force, the gentleman marrying one
of the lady members of the staff. After the
shock congratulations were profuse.

Beth Ericson, chicf of the phonograph edu-
cational department of the Comsolidated Music
Co., is enjoying a vacation in southern Utah.
Miss Erdcson was formerly with the John El-
liot Clark Co.

Alvin A. Beesley, manager of the Beesley
Music Co., is back from a trip to Fish Lake In
southern Utah, which he took with some Boy
Scouts.

John Elliot Clark is on a Irip in the East at
this writing.
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that hiave been preparcd and issued by that com-
pany and which represent a distinet improve-
ment over the photographic posiers lLicretofore
used. Portraits of a great majority of the lead-
fng artists are now available in the new posters
which measurc 15x12Y; inches, and they are
beginning to be seen in the shops and show
windows of numerons dealers. They make
quite an atlractive feature.

Brunswick phonograph and record sales in
the Intermountain States show a healthy in-
crease thus far this year over 1924,  While
Radiola sales arc a little off, due to the scason
of the ycar, the phonograph business has shown
a decided increase. Brunswick dealers of Salt
Lake City and Ogden report a continued heavy
demand for Ray Miller’s Brunswick record of
"Moonlight and Roses,” No. 2866.

The Vocalion record at 55 cents Is gaining
wide demand in this section and many dealers
are taking the Vocalion record agency. The
local Brunswick office reports the following Vo-
calion dealers appointed during the past week:
Daynes Becbe Music Co. Utah Music Co.,
Glen Bros” Roberts Piano Co., of Salt Lake
City; Jones Music Store, Glen Bros.’ Roberts
Piano Co., of Ogden, Utah; Globe Music Co.,
Bates Furniture & Music Co., Provo, Utah;
Dee’s Jewclry Co., American Fork, Utah; Peo-
ple’s Co-operative Inst, of Lehi, Utah; Elko
Music Co., Elko, Nev; T. C. Martin Musie Co.,
Bruce Musie Co., of Pocatello, I1daho; Logan
Music Co., Twin Falls, Idaho; Drake Furni-
ture Co., Filer, Idaho; Buhl Furniture House,
Buhl, Idaho; Drake Drug Co., Nampa, Idaho;
Peckham Furniture Co., Caldwell, Idaho; Pop
ma Music Co., Boise, ldaho; Kuglers, Blackfoot,
Idaho, and Lindburg Books Storc of Idaho
Falls, Idaho.

Representative Perry has just returned from a
short trip in the Idaho territory where he pre-
dicts good business for Fall. Branch Manager
Spratt is on a vacation trip in easiern Utal.

FIRST IN DESIGN AND
IN VOLUME AND
' CLARITY OF TONE

12067 % 109, x 333”7,

No. 5, OQuk.

4 Bunhill Row, E. C. 1

Cables: Discobolua,

APOLLO the last word in PORTABLES

Secure this Really Distinctive
and Deservedly Popular
Portable for your territory

No. V. Lenther Cloth. B8ingle Bpring.
18" x 104" x 345"
Teak. Bruss Mounts. Doublo Sprimg.
Fully patented In U. S. A.
- Net Export Prices
{Packed Free our works)

No. 3.

Yo. ©, . $8.00 Code ZEACE
No. LEA

No. ZEARJ
No. 4ZEALC

T ZEAMP

BOLE LICENSEES AND MAKERS

CRAIES & STAVRIDI

Codes: A.B.C. Sth Edn.

NF No. 18. Leather Cloth. M1 x 167 x 8",
Bl

nglo Bpring
No. 11. Leather Cloth, Doublo 8privg
117 x 11" x 814"

London, England

Bentley’s & Marconl’s.

_|]
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WasmuineroN, D. C., August 8.—Talking Ma-
chine. Carl F. Hjerpe, Jamestown, N. Y.
Patent No. 1,537,045,

This invention relates to improvements in
talking 1nachines and more particularly to the
type of machine provided with a plunality of
amplifiers.

One object of this invention is to provide a
talking machine cquipped with two inverted am-
plificrs connceted to cach side of a specially
constructed sound box, the structure of the am-
plificrs including movable parts so that two in-
dependent motions, horizontal and vertical, will
be made with the saine ease as with one ampli-
fier, while at the same time the sound channels
or sound passages in both amplificrs are con-
tinuous and lead independently of cach other,
one from each side of the sound box to the
mouths of the amplifiers.

Fig. 1 is a front elevation of the talking ma-
chine embodying one form of the improved
construction, partly in section. Fig. 2 is a trans-
verse scctional view of the machine illustrated
in Fig. 1. Fig. 3 is a plan view thereof with the
cover removed. Fig. 4 is an enlarged sectional
vicw taken along line 4—4 of Fig. 3. Fig. S is

“
an cularged sectional vicw taken along the line
§—5 of Figs. 3 and 4. Fig. 6 is a plan view
partly in section of the two tone arms, elbows,
sound tubes, sound box and pivet block. Fig.
7 is a sectional vicw taken along line 7—7 of
Fig. 6. Fig. 8 is a side view of the plates which
hald the elbows together. 'Fig. 9 is a side view
of the damper in each sound tube. Fig. 10 is
a similar vicew of the damper taken at right
angles to Fig. 9. Fig. 11 is a sectional fragmen-
tary view of the sound tube, showing the dam-
per inside of the sound tube. Fig. 12 is a plan
view of a short piecc of tubing with a semi-
circular notch in the upper side, said tubing
forming a sleeve on the sound tubes. Fig. 13
is a plan vicw of the sound tube with the tubing
or slceve of Fig. 12 withdrawn, showing the
long notch into which the knob on the damper
passes and also the shoulder against which the
short tubing of Fig. 12 fits when the damper is
in place as shawn in Fig. 11 Fig. 14 is a plan
view of the sound tube showing the short tub-
ing of Fig. 12 in place on the sound tube, the
damper being omitted. Fig. 15 is a side view
on a smaller scale of the pivot block te which

erald—

LOUD SPEAKER

HERALD ELECTRIC CO., Inc.
29 East End Avoaue New York
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the two tone arms are fastened, one on cach
side of the pivot block, two projections on cach
side being formed to guide the tone arms into
position and Fig. 16 is a front view on a smaller
scale of the pivot block.

Phonograph Needle. Henry A, Brassard,
Cleveland, O., assignor of one-half to Thomas
J. Dugan, same place.

The present invention relates to a needle in-
tended for usc in the reproduction of sound in

connection with a phonograph record. The ob-
ject is to provide a needle which will transmit
the vibrations which the ncedle receives from
traveling over the phonograph record to the
sound producer in such a fashion that these vi-
. brations arc undampened and free so that the
subsequent vibrations of the air produced by
the sound box are clear, sharp and distinet and
convey the modulations and resonance of the
voice or instrument, which originally produced
the record. :

Reference should be had to the accompanying
drawings in which Fig. 1 shows in perspective
a phonograph ncedle embodying the present in-
vention; Fig. 2 is a longitudinal sectional eleva-
tion of a needle and Fig. 3 is a transverse see-
tion on the line A=A of Fig. 2.

Phonograph. Harold J. Kaye, New York.
Patent No. 1,537,171.

The present invention rclates to an improvc-'
ment in phonographs, one¢ object being to pro-
vide a construction which may be embodied in a
relatively small and compact device easily trans-
ported from place to place. It is also contem-
plated that a phonograph construction cmbody-
ing the improvements can be made at rclatively
low cost without in any respect sacrificing the
tone quality. In addition te those fcatures
which have to do more particularly with the
problem of reducing the size of the instrument,
there are incorparated other improvements
which may be utilized upon instruments regard-
less of their size or of their cost of production.

Fig. 1 is a view in perspective. Fig. 2, a sim-
ilar view with a portion of the casing broken

o &
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away to expase the interior and showing the
parts dismounted and packed for transporta-
tion. Fig. 3, a fragmentary view showing in de-
tail the construction of thc turntable. Fig. 4,
a fragmentary view in vertical section of the
turntable. Fig, S. a fragmentary view in verti-
cal section illustrating the universal joint con-
nectlon between the tone arm and the lhorn.
Fig. 6, a modified form of turntable construc:
tion, and Fig. 7, a vertical section of said modi-
ficd form of turntable.

Loud Speaker. Joseph A. Rayder, Philadcl-
phia, Pa. Patent No. 1,524,673.

This invention relates to loud speakers and
has more particular references to devices of
the character to be emplayed in connection with
radio apparatus, the primary object being to

provide a novel, artistic and useful article for
the purpose had in view.

Another object is to provide an attractive
loud speaker which, while pleasing to the eye
is char ized by a mell of tone here-
tofore unattainable.

The acconpanying drawing is a sectional cle-
vation of a loud speaker for radio sets conven-
tionally embodying this invention.

Moator Winding Handle for Phonographs.
Jacob Zitzerman, Brooklyn, N. Y. Patent No.
1,539,710,

This invention relates to phonographs and
has particular reference to a means for winding
the spring motor thercof.

The ontstanding object of the prescnt inven-

LS

tion resides in the provision of means for hous-
ing and concealing the winding bandle of a
phonograph within the confincs of the cabinet,
whereby to eliminate the unsightly appearance
of the handle which, under present canstruc-
tions, protrudes from one side af the cabinet,
and furthermore to eliminate the handle as an
obstruction which prevents the placing of the
cabinet elose to a wall or other abjects.

Mare spccifically the invention contemplates
a winding handle which is especially designed
for use in connection with a phonograph hav-
ing a triangular shaped cabinet adapted to fit
in the carner of a rooni.

As a stfll further object the invention con-
templates a mator winding handle for phone-
graphs which does not materially increase the
cost of manufacture of the machine.

Figure 1 is a perspective view of a phane-
graph equipped with a winding handle con-
structed in accordance with the invention.
Fig. 2 is an cnlarged horizontal sectional view
therethrough. Fig. 3 is a fragmentary vertical
sectional view taken approximately on the linc

indicated at 3—3 of Fig. 2.
TEST IT. @
OUR VICTOR
Record Service
has a reputation for efficiency.
Suppose you try it

E. F. DROOP & SONS CO.

1300 G. STREET, WASHINGTON, D.C.
204-6-3-10 CLAY STREET. BALTIMORE, MD.
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RECORD BULLETINS ] =

Victor Talking Machine Co.

LIST FOR JULY 31
45488 In_the \\'ce Little Hon{yl Love (Johnstonc-
O'Har: ......Richard Crooks

The Grecn Hills of Sreland (Slutlds Del Ricgo),
cf

hard Crooks
45489 By the u.mu.pm (Ronmonde—l)zvls
Olive Riinc-

ic Voker
.Elsic_Daker
"¥érnon Dalhart
.Vernon Dalhart
..Jane Green
TRUMENTAL xscomJ = g
5

19678 Mother Macl( e Crawford
ver Threads .\mol!g the Gol (hz Crawford
19702 Yearning (Jusi for You! u). . \'-elor Salon Oreh.

When You and 1 Were Seventeen,
Victor Sulan Orch.

DANCE RECORDS

19686 In the Hean of Hawahi—Walts,

Hilo
Ay Honoluly Dream Girl—AValig,
Hilo Hawaiian Qrch.
19708 Cross Words Beiwcen Sweetic and Me—Fox-
rot Jan Carher and Hrs Orcb.
Who Loved You Bc:lI—Fex
an Gzrber ‘aud Hu Orch
19707 My Sweetic Turned Mec Down—Fox:troy
nsirumental NO\tll) Orch.

wailan Oreli.

One Smile—Fox: ﬂol.
Instrumental Nowvelty Qrch.
19703 Tbe Mdody That Made You Mfine. Funl Baaw

. Banta

RED SEAL RECORDS
1094 Illdlllm Dawn_ (Roos-Zamecnik)...Frances Alda
¢ KRecp Out of My Dreamis (Baye.l Man-

i Gy Emnces Alda
1095 Sbepberd's Tey (Graingery, . Ossip sch
Passepied (From “Le Roi nmuu') ey
Ossip Gabrilowitsch
1096 Goodby, Masic (Mennclia-De Curis),
eniamino Gigli
Come, Love, With Me (Falbo LzEncv 3h),

amino Gigli

8506 Fra Diavolo—Overture. Pan I (Auber),
Heriz and Sae Francisco <ynp).ony Oreh.

Fra Diavolo—Overiure, Pari 1I_(Aub

A. Hesiz and San Francisco Symuhon)‘ Oxd-
1093 Legend of the Canyon (Cadm: elsler
Caprice Antiquc (Balogh-F. klnslu X
Fritz Kecisler
1083 Abl Swect Mysiery of Love h\’oulg Herhert),
ulda Lashauska

Swect Little Baby of Minc {Dennee),
Hulda Lashanska
FEATURE RECORDS
6277 The Rosary (Rogers. chm)
nestine Schumann-Heink
Old Folis at Homt (b\rnnce River) {Sicnhen C
. Ernesti: anm.

(Raclmanin Victor Oreb

LIST FOR AUGUST 7
19712 § Wender i Well Ever Meet Agaio, Dear 014
Gal of ‘omimy Lyman

c .-

Montmartre Rose ommy Lyman

o: -

19174 The Prisoncr's Song—Waliz,
International Nevelty Orch.

Afler ahe Ball—\Walz.

rernational Novelty Orch.

19710 Row! Row! Rosie— Fox-tro|
George Olsrn and Ilis Music
Say, Arabctta—Fox-1701,

<ofge Olsen and Lis Music
FEATURE REC
29 Quicreme Mucha (Sercnata; Cnolh) Love e
L i e R
t 'alms,
TR SR et il (1

(Ponce)—ln Spamb oo

LIST FOR AUCLST

19718 l Miss My Swiss 'be_Happiness Boys
a Porcupine Pines for Its

The Happiness Boys

19 Ind — Fox-tro|
19719 Indan Dawn—Fotng  fteman and His Orch.

trot,

00 Pogo—Foxtioh | hiteman and His Orch.

1 Fox-t

o 49 Foctioose o “;’L;u] Whitcman aod 1his Orch.
trot,

Siug Loo—Foxtrol | Whitcman and His Orch.

Foxitrot. .Fadl WHficman and i Oreb,

{"No Time—Foxirot.

s

Faul Whiteman eid His Orcb. 10

FEATURE RECOR
706 Clanson Acatie (From, Eaboheruzad
Jy-Rorsakow—Arr. Kreisler)—Viol

Chanson Indoue—A _Sonj India  (F
“Sadko™) (Rimsky- mmfm)—v.o].n Solo,
ritz Kreisler 10

Columbia Phone. Co., Inc.

DANCE, MUSIC
406-B 0 Miss My Swiss—Fox-trot,
Ted Lewis and 1lis Band 10
Marguerite—=Fox-tros Ted Lewis and ldis Band §0
416-D Say. Arabella—Fox.

Angry—Fox-trot ... 'i‘:d Lewis and Ilis Band 1o
408-D Are You Sorry2=Fox-t
Pau Specht snd His Orch. 10

|
Smile All the \\’l.nlo—Fox Tot,
Sneclxl and Hls 0!(11 10
407.D Are They Pickii' om Your Baby—Fox
he Geol’xn:ns 10
Charleston Baby o' Miuc—Fox-teot,
Georgians 10

The
403-D Gol No Time—Fox-trot....The Liitle Ramblers 10
Who's Herel—Fox-trot,

The Littie Ramblers 10
413-D Ukulcle Lady—Fox-tror,
Harry Reser’s Syncopaters 10
On s Night Like This—Fex-trot,
faro Resei's Syncopators 10
401-D Wair'li It's \loonlugl:l—l‘o rot,
IgU < .'md His 14 Virginjans 10
Make Tbose Naugmy zhave—-Fol uol.
cc Brigo e and 0
412D \\'lnl a Lo\-ab]e Baby (From 'G'orxe \\'blles
andals" )—Fox- lrcl (Dlr Polla)
Oover Cardens Orch. 10
Give Us the Charlc.uon &)wm Gmrn Whitc's
Scandals'’)—Fox- lrol ( ir. W. C. Polla),

tover G:rdem Oreh. 10
414-D Summer Nights—Foux- u'ol.,
am l.anin and His Roscland Orch. 10
1f | Had a Glrl Like You—Fox-irot,
m Lasin and His Roseland Orch. 10
VOC:\L MUSIC
Rosie!—Comedian. with Orch. Ac-
ddie Cantor 10

er k Another Load Aw ayl Hayl
H:)I—Tenor and Baritone Duct, with Orch.
.B-I]y ]ones Ernest Hare 10

with Orch, Accomp.. . Billy Joncs-Ernest Haré 10
Collegiate~—Tenor an Baritone Duct witl, Oreh.
Accomp. .ot :Billy Jones Ernest Har¢ 10
402-p Blaek S cep B|HC5—| ocal
3 ba]e md H’\i,s Ukulele 10

LE
So Long North, I'm Hi ocal
Pelc Dnl: And His 'ULuIcle 10
404-D Save Your Sﬂro\v\ {For To-non'ow)- Male
ui) -omp. ey Puckeit 10
Take Me Back Marsucthulor Solo with
Guitar Accomp. ...... Riley Puckeit 10
405-D Let NMe Call Ycu Sweetheari—Vocal. with
uitar  Aceom; . Riley Pucketi 10
Silver Tlmads Amom{ 1he uold—vo:al. with
Guitar A omp. Riley Puckett I0
STRUMENTAL MUSIC
409-D Ukulele L:nd)\—Fox ~trot: Banjo Solo, witb Piang
Accol arry Reser 10
Hcebc ]ecb:s“\bnmmy ‘Onelstep: Bu)u Solo,
with Piano \c ry Reser 10
418.D Dreamy Nigl m Honnlulu—\\'alu, Steel
Guitar No\clu. Gu-ur Accom ¥,
n Paalul rank Fcrera 10
Tbe Farmer’s Drnm—bullar Solo ank Ferera 10
ACRED MUSI
417-D We Arc Goml Down the Vlllcy'—Banlone Solo,
with Or¢h Accomp....Homer A. Rodehcaver 10
Is My Namc \Vritten Thcre?—-l}anlonr Solo,
with Orch. Accomp....Homer A. Rodchéaver 10

Brunswick Records

10208 Daddy (Lemon-Behrend)- Bamone with Or
hn Charlu T]lomas
Littte Mother of \lme {Brown nurlc-zh)
tone, \v\lll rc
15091 Traumerei eve e) (Srbum:\nn)—Symp
Orcbestra; Nukolz. Sokoloff, Conducter,
Cleveland Orch
Sla\v ic D:mcc. Ne. 3 (DvurakFS)mpluony Or-

John Charles Thonms

$0066

2831

2916

2925

290t

2927

2913

2912

2906

2910

50835

51558

u Cant Go Wron

cliestra; Nikolai Sokoloff, Conductor,
Clevetand  Oreh.

Ay Masia  (Schuber e Wilbelmi)—Violin Solo _

ianoforte by Beaolst... . Albe

n Wings of Sous o Solo.
oforte by Ands VAt Spaldiug
I|1\\'\I;n Memories (Costello- ]l{engnty)-—d\llll

o Dan e

u-the Moonlight 130, Parish)
\Waita, for Damciug ul]e\vood M.mmha Band
Let Mg Linger Arm. nd-

r Tor Daucin hhmj Ol
ahn-lshar  Jones)—Fox. -tro l.

. Isham Ore!
Ev' r)lhup Is H‘ v Tolsy Ni (McIHugh- Mllls)
ox-trot, (or Dancing; Vocal Chorus by
Clyde Lueas,
Herl \Vucdo:ils (_mderella Rool Orch.
les Just a Horm-Tooi
Gocman)-—-Fox-trot, lor Da-nn
erh Wi fr's ndculh Rool Oreb.
Esiudiantina (WaldteufeD—Spi Waltz: Ace
Solo Mario Perry
Verona (Piciro)—Waltz; Accordion Sol .
Mari

Missouri Waltz (Shal

a
Till e Meet g
jian Players—alakiko Paatubi
Tell Motler ¥l Be “There (F.umou) _Batiton
th_ Orch. r Rodehcaver
Meet Molher in’ the Skics (‘N-ckle)—-Bamo <,
with Homer Rodebeaver
Pal of y “Cra ays " (Nlomigomery. Pranta.
Gost)—Tenor, witl o rauk Nunu
Ev’ry Onc Hame Is Asking for You tKabn.
aldsou)—Teuvr, with Piano, Violin and 'Cello.

0 Perry

rank Munn
Masy, Many Years .-\go {Sheppard)—Tenor,
with Violin and Cuitar,......... Vernon Dn]h:l’l

After u.e Ball (Hnrns)—Teuuv, with V-ohn
ernon Dalharl

Kal lml. for
Vocal Chories c.-ul Fenton's Orch
I\ahn Fiorito)—Foxtrot, for
ancing; with al Chorus.Carl Fenton's Orch.
Homelaud (From “Louic the 1415} (\Vimperis
Rorberg)—Dlale Chorus, with Orch.
rupswick Male Chorus
Serenade (From “Studeat Prince in  Hcidel-
her, (Donnel)y Romberg)—Male Cliorus.
with Orche: Brunswick Male Cborus
The Dying Grls Ahs.uge Tenor, Wi
Viola and Guil -

lin, ¥iola and Guitar, .
Collegiate (Bonx-Jafle)—Shimm:
Dancing; witk Vocal Refrain.Carl Fenton’s Oreli.
Sweet Georgia Brown {Bemnie-Catey-Pinka rd)—
—Cbarleston; Fox-trot, for D.\ncmm
Jones' Orch.
for

Sfug 2 Song (Charlle Chaplin)o Fomtior
Dancing; Vocal Chorus by Cbarles Kaley:
arlie Chplin. Goest Conducter
be Lyman’s Califoraia Orcb.
With_You, Dcap, in Bumba)’ (Charlie Chaplin)
«=Foxrot, for agin ar] Chaplin,
Guest Conductor. . .. Abe. Lyman's California | Orcl.
Ton't Sbe the Swectest Thing (Rahn-Donat
—Volce and Guitar Nick Lucas
By the Light of lhe Sl:ln {Little- Svumau\lsb: ¥}

~Voice and Cuitor i
Wh ve You (From “rcil N More :
e BTN N L

ennic }sruzxer’l Orcb
Tell Me Morc (Intro. “Kicki the Clouds
Away™) (From “Tell Me More ) {De Sylva
Gersbwin)—Fox-trot, for Danc
ennle “Krueger's Orcl,

Edison Disc Records

ALRE:\DmLE/\SED
PECIAI LS

Gire. ¥ gur Bean inJu H Ibmc)(From "Sky
igh™ ( rey wteridge-Herber!
1 Soman's Salon Orch
In Shadowland (Lewis: Young “Broo ert
Herbert Soman's Saloh Orch.
Let 3t Rain, Let It Pour, Il Be in Virginia in
the Mosnlng (Fricnd:Donaldson),
grhur Halloha Ryan
Just 2 Bundle of Sunshine (Brew-Spenc
Arthur a1l Jobn Ryae
When 1 Get Back Aguin tsc Homnic Scotlan

duy Hunt

Bliad Entertaincr

WINKY

Yo
With Any FEIST' Song” KIDS

A New C?medy Idea

PARADE’

FOX TROT
v/ Ditferent/ ferell,

A Popular Ballad

(FOXTROT)

f Walter
dson
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Can’t Go Wromg’ With These ‘FEIST’
S ICE® Ny

A Midhty Bl
Fox fro% Sogg

L J
Go

1ts 3 Fine Thing 10 Sigg (Lauder-Coclrane),
uy Huuter, the Ui Ei
51577 The Farmer Togk An otber Load Al\:|1dyl i
Havl s;le-O'l'Elynn Vincent
ones-Ernest Hare, The {lan B
Tae Rimg fie e 5 pay Mare (lh_mrei(?n";c“) o
crnard, U From Di
30931 When T Lok Dack and Think o(st\'ou Y hicard
3 I
0 Dar Triy Siciken c gy e ] i
5159 waing ot Walter Scanlau and Choru
RN Fidd! <
The Rocky. Road ts D i g e of Telluemet
ssou, Ch: dl .
51564 Hawaiian xiovlz (ilcuelnl"z’:»glsl).ﬁd g & e
Waikixi Wowaiian Ol
While Uswaiion Siare Are Gleaming, (Rox

on
80841 ludm;‘ P ove Cal W ol G,

(From Rosc Marfe™) (
ammerstein, 11-Friml),
Frederick Kinsiey on M dmer-Losh Pipc Orran
A \anlx in the Moonlight and \'ou (Parish-
Selm

e erick Riusley on Mid: Losh P
51572 Brokcn Busted Blusy(onovl me; sk Fiie Ogeay
Snsslc Eubic Blake

le
You Qught to Know {Sissle- Hlakc

c-Eubic Blake
80842 By the Waters ol Mhmelouln (Ca\ nass-Lieu-
rance,; Helen Davis

Siug Me to Slecp (Greené Dingham),

Christine Miller
80338 Tosca—Selcction Ne. 1 (Puccini),
Ameriean Concert Orcl.
cini),
merican Concert Orch.

Tosca—Selection No, 2 (Puc

FLASH,
$1575 Sweet Georaia Byowa. (o Charlesien Swin
PR e ey paxir ey
Leancssce Mappy Doys
Olt, Mow! Ob, Pawl Isn't She the Sweetest
Thing (KaboDonsldsauk—Foxtroy
Polia’s Clover Gardens Orcli.
51578 Nantucket Nan—Foex.trot (Breau-Oliver-Hueston),
Billy Wynac's Greenvich. Village Tan Oret.
In the Purple Twight (Perey "W
Yen

cnnth‘
essee ]Jpny Boyu
51579 Slop lelmx (Slo:ne anbo =]
Jos. Kneelit's \V: :]dorf Asmna Orch.
1 \Vonder \Vhere \\’c ve lct Defore (Knecht:

as) .Jos. Knetch’s Waldor!., Aslon: Orch.

51580 Colleglale (Luv
Foxet

" Do Jaffe-Bonx)—Novelty
roy with Vocal Chorus. . Golden Gate Dres.
Steppin’ | Seciely (Gerber. Akst)—Fox-r
B ty Wynne's Greenwich Village lnn Oreh.
51581 Funny (Yoell-Anderson)—Waltz,
ack Stillmau’s Orek.
Day Dreaming {Burtoett-Coburn- Coveny )—Wa
smlmm Orch
31587 1 8liss My Swiss (My Swiss Misses Be) ¢
Bal Chauve Souris”) (Gilbert- sy
l'oxlrel, with Vocal Chorus by Arthar Hall
Tenncssee Happy Boys
Juu a Little Drink (Byron Gay)—Fox-trot, with
Vocal Cliorus by Bud Kennedy,
s P ) cinessce ¥ Happy Boys
1586 Madeira (Kalmar-Ruby-Jerome)—!
o Cioves Gardens Orch.
Save Your Sorrow (For To morrow) (De Syla-
erman)- -Fox-trot,
bolla’s Clover Gardens Oreh.
$1585 Beside 2 Silv'ry Siream (Wlack More) —Foxrot,
2’3 Claver Gardens Ofch.
Oue Smile (Johnson Ihbo-Cooper)—l'ox 1o
5 Cloeet Cardens Orche

ENERI\L GROUP
8243 Eeeo ridents in clelo. (Dawu, wilh her rosy
magtic)—Rarbiere di Siviglia (Rossi n
Tahian ...o.. Jose Majica
Mi par d' udire o .
(Bizet)=In ltalian . Jose Mojica

GERMAN
57022 Ihrre meine Seele ...
cr, mem Gott,

.The Arion Quartet

.’let Asion Unartet
ncn CANADIA
53023 Eavoyons o GANAD O (Levs Go
Abead, Boysl) (Marm d"'Amedee Tremblay),
barles Mzreh.md
rail (Marm d'Ose
Charles Marchaud

Daus ]e uetit hois de

O Bri
$8024 Les Noms Canadlens (Cluudu

ames) (M.
Dugpalgne, .8.8.) ..... Charles Marclmlld
La mnd D'Mande " {Mau Morisset-Ose:

.. Charles l\(nrdumd
scar O
Cliarles e thand
(Y I' ai ¢ 1" (D:lu]e qui_ni'brasle; On

wy e av i Cliarm, dOscar
Brien) .. arles Marehand

G047 le llﬂlld;] ulrella (As l].lt Pale Star) (Dells-
e Jesus Gareia)eoeorevsonra.ns.Jose Mojica

34025 l)znu lous les cnlllons (Itarm,

he Amcrtcan SOI«
l’st:az aeated a furore m

b: L.WOLFE GILBERT and ABEL BAER
II;;LzroduEed n
X ALI
g, “CHAUVE soums”
Sy, "

XXX XXX ereriy,

E{ Nogpab {(Tde Cactus} {(Gui

rmo Ross-Mario

Talavera] .Jose Mojica
0048 Te he de uueru (l Shall Lon You) (A](onso
sparza Oteo) -Jose Mo]te-
\Iouna Mia (My Brunnette) (Armando Vil
.Jose Mojica
019 Secrelo Eterno Elemal Secret) (Rmu Canwy-

ose Perches

.Jose Mojiea
(Far

z) .
Lejos de 1 %rom Thee) Giaigel AL

Peregrina (Wandering Girl) (l. 2.
Ricardo Palmerin) . ose Mojiea

60031 Amar, y Sufrir G
orda) . Jose Mojica

Marebita L AL
Ponce) Jose Mojica

Edison Blue Amberol Records

498] \Vﬁlkm: \Vlltl\—l
e Sreson Champion Fiddler of Tennessee
5008 Chaistofo Coltimbo " (Thought. the World  \Was

oun
5013 Hmy. Ml
vitar

5015 The Tlme Will Come—: ngmz, }I:Armomea, de

nd Gullar . n Dalhart & Co.
5021 Ihwauan \anulu H:'.\n:m Orch.
022 While Hawanan ‘Stars Are Gleaming,

Waikiki H:wmu;n Orch.

5023 Ai 1I21—Fox trol,

with Vocal Chorus h:
H ar Gendron lnd His Strand Roof Orch.
5025 Mauge Pango Maid—Fox-trot,
Rilly Wynne's Greenm:h Village Inn QOreh.

Odeon Records

(Recorded_in Europe)
3165 Rigoletto, Selection, Part
Bela and s Orch. 12

Rigoletto, Selection, Pm 11.

ajos and His Orch. 12
3166 Le Cygne (The Swan)- V‘ohn Solo \vnlb Piano
Accomp. ... .Dajos Bela 12
Gavone. Op. 2—Violin Solo’ wuh Pmno Ace

mp. a2jos Bela 12
3167 Melodies. [Editb Lorand and Her Orch. 12
Japauese Lantern Dance,
Editb Lorand and H!r Orch 12
(The Dusk of the Gods)—
ne’ Journey, Part
Odeon Symphony Orck.,
Eduned Modbe Conducting 12
Golterd:mmerun’ (Tbe Dusk of the Godn)—
Siegfried’s Rilne Journey, Part 11
n Symphony Orch.,
Eduard \(orlkz Conducm\g 12

Okeh Records

(August Specials)

DANCE RECORDS
40420 Wild Jszz—Fox-trot,
Jimmie ]oy: St. Antbony Holel Orch. 10
Be \ourself-Fox
nimie ]cyl St. Amhony Hotel Orcb. 10
40417 That's All There Is, There Ain't Na More—
Fox-trot, with Vocal Chorus by Rex Newman,
uis forhsle-u Reyal Syncapators 10
Down and Out Blues—Fox-ti
Lau ls Forhsume Roynl Syncopators 10

3164 Gnllerdammerun
ried’s Rl

40414 11) v.he Ugh e Stars—Fox- uvl Nxh ocal
s by Bruel: “Wallace, ke Toe Ten 10
Ju. sl s Little  Drink—Fox- lm \wlh ocal
Chorus by Billy Jones. e Toe Ten 10
40413 Don't Brmg Lulu—Foxxrol OLeh Syneopaxou 10
abella—Fox-trot.. yncopators 10

7} Okel
40412 Ukulek L:\dy—Fox trot The Mclody Shelks 10
flong Kong Drcam Glrl———Fox lrol
Red Hotters 10
40423 }Ioney. I'm im Love \Vith You {from "Mer-
nary Mary”)—Foxlrot....The Goofus Five 10
Ye: Sir, That's My Ihby—an trot,

< Ghotus Five 10
VOCAL RECORDS"
65004 Tle Ihrgee—\Vrst ludun Vocal wilk Accomp.
e Jazx Sam Nanning 10
Ml el i Vou've DonehiVest Indion
Vocal with Accomp. by Cole Jarz Trio,

am Manuing 10

65003 Svu-( \Vllhe—\Vesl Indian Vocal \vl!h Accomp.
azz Trio.. l\(anulug 10

Camllll When You Go les ack

\'tsl ndian Vocal with Aceomp b{ l
Jazx Trio Sam Monnlug 10

40421 Rowl Rowt “Rosie—Teuor S ilb Novelty
Accomp. by the Bow-\Vows.. Billy Jones 10

Wrong With Any 'FEIST

7

o
A Fox Trot
Melody With A
9 GIeat Dance Rhythin

Ma|guer|te

OWEN MURPHY
AL SHERMAN

e

Song”

191

As n Parcupine Pmes for 1ts Pork (That's

How [ Pine fo
(Ihlly JonesErnest

‘ou)—Tenor.Baritone Duet
fare) with Orch.,
appiness Boyé
SACRED RECORDS
40415 The Old Rugned Cross—Bantone-Contralte Duet
w

r
Him ta Calva
ct with Accomp. by
with Ch\mtx

Homer A. Rodebeaver Virsinia Asher

Whiter Than- Snow—Saered_Vocal
The Jenluns Famity

That Old, Old Story—Saered Vozal
he Jenkins Family

OLD-TIME TUNE RECORDS

Sun Went” Down—Singing wiih
o AL
Break the News 1o Molhu—Sm.mg it Guitay

ritone-Contralto
fstin’ Ring's Quintet

40407

40416 Just
Gu

40411 The Hnnesl F:rmer—-}—ddllms and Smr"‘—
wnn Carson
a Hard Time Comi i and
£ Fdale Jobn Carson
40408 The ES’ taing Expre“—Smfmg with Autoharp
And Harmouis V. Stoneman
and Har
. Stoneman

RACE RECO)
T Ain't Got Nohody’ (ma Nohody Cares for Mh:)
—Contralio  Solo with Organ _Aceomy
Clarence WIImMs gocevos. s irginia Liston
Black Sheep BluesContralto Solo with Organ
Ace by Clrence Williams,

8223

irginia Liston
Il You Can’t Bring It You've Got to Send It—

anmne Contralia Duet with Pano Accomp.

y_Clarcnce Williams.. rbeans and Susic

I Il Pul You Under lhe ]u |—DBaritone-Contralto

Duet with Piano Aeeom{. by Clarence Will-

uherbunl and Susie

8224

&

\lornmz Dove Bluel—— ol

Mlude Sboals Derils
Wasb Woman Blues——Fox
Tromar Muicle Shoals Devils
8226 Poor Me Dlues—Contralto Solo with Guitar and
Danjo Aecomp. by Sylvester Weaver,

Sara Mmm

Some_Blues (No Name Blues)——Contrako Sol
with Piaso Accomp S Yar

Look Who's
Fred "

82,

]
*

40410 Herci—Fox-tro

su" Hlalt :.\.a His Sugar Babies

My sm'—
red * Hlall and His Sugar Babies
©Ob, How 1 Miss You ToNight—Wellx with Vi-
TS B o B bone by Joe Green,
4it’ Salon Orch.
Rose ol the Evening—Wahe \rnh Vibraphone
Bells and” Xylophone by Joe Gree

e Petil Salon Orch.

Sometime When You're AIene—Foxl
agalia and Hls Orch.
CrossWord Mama You're Pusclin
k¢ Papali

Y oY
40386 Oh, That Sweet in Suite 16—Fox- lro! \mh Singe
ing Chorus,

Vick Myers Aunnu Melody Artists

Sweet Man Blues—Fox-
Viek M)’eu r\ll:mh Melody Artists
Florida—Fox-Arot. .-+ «......The Melody Sbeiks
Sicppin’ in Soclely—Fox trol,
The Melody Sheiks

Nemphis Bouud—Fmi
mmic Joy's sr -\nlhnny Hotel Orch.

Riverboat Shuﬁth ox- b
Anthony Hotel Orch.

{ mie_Joy's Sl
40392 The \\'o&d Is Sueb l Lonesome Place (Sinee I
ost

ou)-——

rot,
uu:x"

40409

40347

40387 Fl

40383

Aot N IR Syncopators
Some Day \\’c'll \xm r\l‘l‘n—Fc‘x trot with
Vocal (] orus by
s Forbatein's Royal Syncopators
10387 Peculiar—Foxtrot,
Browslee's Oreh. of New Orleans
Dirty Rag—Foxurot,
Brownlec's Orch, of New Orleany
VOCAL RECORDS
Beuuse of You—Haritone with Taro-Patck Ac-
- Ricbard B. Gilbert
Mlghly “Rive—Barilone with Taro-Patch Accomp..

Richiard B. Gilbert
Why Cculdnl n Bc P Lmle \le)—Tenur
mlh Ukul

ry Rohinson
Ir l Never bcc You r\s I L\rt (Thatll
kele,

3
en Be Too Soon)-—Tmor wllb

4HHOR

40402

Has Robmwn
40399 Colle&(nm—’l‘enor Baritone Duet vulb Ukulele

tar Accomp.
arles s-.rg:nl -Bust Lewis
The Farmer Took Another Awayl sz'
Hayl—Tenor-Baritone Duel Ukulele,
(Continucd on page 192;

Andy” -
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Harmonica aud Clarinet Accomp,
barles_Sar, -] t L 0
40396 Yearoing (Just for Vou)—Dagioac. auih 'l‘;‘;t;? !
Patch Acconip. ... 1500 Riehard B Gobn 10

1 Had Soneone’ Efsc’ Yicfore 1 Had You (and

51l Have Somcone Afrer You're Gone)—Bari.

tone with Tare-Patch Accom, oy

Richard B. Ibert

40397 We're Gonua Have \Weather (\WWhesher OF.N::) 1
~Teaor-Baritone Duet, Atcomps by The Do

\Vo\rs
ncss Boys{ 1 Joues-E; t H.
Chns«ofo Columby Thoughi e Fea a0 10
thtnorB:nlon Duct, Accomp. by

The Bow-\V
pmeu Bnys Billy Joues-Eenest H. 10
0395 Pal o Do Lo _mm,f'.‘.}
Juslm xm“ Qu.um and c.le

C. Waltlace 10
szy From You—Tenor, Accomp. b: it
Ring's Quigret celexEORDu'ﬁmy\ allace 10
#0406 Daddy. Come Bock— Noveig et with Piano

Danjo Accomp.
Cogert and Aotts (The Hum:n Jazz Band) 10
Ev'sything Is Hotsy Totsy Now—Novelty Duct
with Piano Accomp. by Fred Hall,
Cogert '?}\m{go (The gumm Jazz Band) 10

40390 Safe |n (he Arms of ]csus—\msug with Organ  °
Ace -The Jenkins F:n\i])’ 10
Milk nnd Hlme)*—Slnmng With Gmu and Man-
dolin_Aecom, Tle. knkms Family 10
OLD-TIME TUNE' 'RECURD
40405 The Long Eared Mule— Autohary Harmomca
and Fiddle.. Ernen V. Stoncman:, E:amﬂ Lundy 10

Piney Woods Siri—Julolaey, Harmonics " and
Fiddle. ... .Ernest V.. Stonomnt 10
40403 Love Me \Vhll( 1 Am UVlnz— H
monics and Guitar Aecomyp enry Whitter 30
GoodByer OWd Boore™Sinsini armoni

d Guitar Accontp. . Heary Whitter  J0
40402 Gmblmg \Iln—Smmug with “Danj oyd“&o’np'
o
Muskrst—Singing Wit Baujo seeomp, 3 ,
and Norris 10
40389 Nobody's Busincss—Siuging with Guitas Acepmrn
: ! Charles Nabeil 10
The Sherif Sale—Singing with GGt Accom .
arles Nabeil 1
40353 Floy Collins im Sand c=v<_5mmrﬁ. with cua::fr

gu’llf 3 uitar
SO "Andy” 10
TAL RECORD
Rceordcd in Europe)
40400 Song of the Volga Boaimen (Russian Folksong‘
Edith_Lorand and Her O
sunka Razin and U\e Princess (Russian Folk-
ng) . e nh l.omnd and Her Oreli. 10

vl Deereh)\hn
Ararst Temple Shrine Band 10
Jim Clnn.."rs‘ March,

Ararat Temple Shrine Band )0
ACE RECORDS
5220 Dcalh Houre Blue&—C onlialto Solo with Piano
Accomp. by Clarence \William
Margaret Jalioson 10

Nobody's Hlues But Mine—Contralto Solo with
1ano Accomp, hy Clarence \¥lliams,
Mmam Jobnson 10
221 Dancmg Blues—Fox-trot with Vocal Chorus by
Gray.. ifford's Lou.swm Jug Daud T
I Don( \V-m ‘¥ou Blucs—Fox-trot with Vocal
Chorns Cora_Gray,
Cliford's Louisville s lhnd 10
8222 Fish Tail DanuhComnlh Solo with
comp, by Hersal Thomas...... Yocici Thioss 1
Worried ﬁown With Lhc B]uu—Comullo Solo
with Piano Aceomp. by usal ‘nomz
| Thomas 10
8219 Hydnnl Love (Tum It Qn, Shm Il OB)—an
one-Contralto, Duet with Piano Aceomp. by
Chrenee Wiliame . Butterbeans and Susic I
Gnl—Bllilon: Centralto Duct with
Piano Aceomp. by Chrcnee WVilliams,
tterbeans and Susic 10
8218 Papa-De-Da-Da—Contralto Solo with Piane As-
com, hy Clarence Williawms.. . Virginia Liston 10
You Can Your Bread in My Gravy, But
You C:m 't Have None of My Chb ops—Cunlrn]w
Solo with Piano and Mandolin
Vlrg!m Llslon 10

$217 I Woke Up Cold in Hand—Fox-trot with Vocal
Chorus by Floyd Camphell
as. Creath's Jazr-O- 10
My Daddy Rocks Me (With One Sm? Roll)
—Fox-trot with Vocal Chorus b
Chas. Creath’s axx() \lamacs 10
iolin Solo with Piano Ae-
liams.. .E. L. Coleman 10
Tty ln!lﬂlmtnlal Trie 10

Vocalion Records

21016 Pl Tell (e Swnihine (Lockton Formerke
Tenor, with Orchsrr . o olin O More
1 fook Iato” Your Gardea ' (Wilmoti Voaae
OF, ith Oreh.. s s o S Olore
15048 wm Ercs of Bue A’ Fooling You(Chr
co)—Fux e, for Daneian
Ben Bernic and His Hotel Reeseyeit Orch.
Gigolette (\V'dlnu-Ltiar —Fox.trot. for Dan
n Dernie and His Hotel Roosevelt dord:
18047 Loy M e B R e A et
er)—Fox- llor 1or Dancin,
and Bis Hotel Ropsevelt Orcl
Beguuse of You Ciirteb-Floritoyor Fosteor. for

ancin
en Beraic and Ris Hatel Roosevelt Oreh.
15049 I'm Tlred ot Eyerytbing But, You (Jon
Fostiot, tor Dancing..Den Selvin and "fiis Ore.
chenb I(]cF( rom f"hfy 1) (Thompson-
reber)—Fox-tro
) e 5 e 1200 His Orch.
15050 Sleeping Beauty's Wedding (Ringle Raodu
Foxtron, ler D:mc( .
hunda;l Dir. of Lous Katzman
Monumartre Roie {Lyman ox-lro(, or Danc-
ing. ¢ Ambassadors, Dif. of Louls Katzman
15051 Teo Bad. Jnml uler- oaper)—Blues Fox-trat.
or Dan and Clarinet: with
T e Toily Miners
Black Cat BlueJnFuller-h ooper)d—autl:e! Stoms:
for Dancing: Danjo. Piano and Clarinet: wil
% Sofo_by fioh Futler. . Three Toily Hinees
15053 Pestt of Havaii tPaen: et
Dreamy Nights in Honolulu {Hampt on) s
fisn Flaver—Palala's Maatians
Dreamy Nights, n Honouu {Hampton)—Ws!
I om Bldve s Pa 1t H swaitans

15054 Prisoner's Song (Massey)=—1AValtz, for Dancing.
Miami Marimba Band

S

S

S

Sometlnie (Kakn- Flonlo)—\\hlll. for. Da
(ami Manmh Band
15055 Only 1 Weaver ol Drclms (Hlnm)—\v Ita,
lar Daacin, 1 Chorus { Ieving K:lul-
B cwnereteneieuataana. p{ Marimba Band
Dretn'm Carglina Moon (Llodechmldt)~\Va]
for Danciu, al Chorus Ly Inving Kauf-

a2 -
Nay  (Ziwme
0x-1 trol lor I)i cln) E .Vic Meyers and Hl's Oreh
m o‘Ciock Blues - (Go i
Fox-trot, for Dauclag..Vie Mcyers and Hls Orcll
15058 Pal ol My Cradle Days (Montgomery-Plantadosi)
—PFox-trot, for incing. Tuxedo
Berwecn the Dances (\X:Hu
1)—Foxtrot, for Daucing
15059 anh Reel Gr«n Gror:s of
in g

ute cNamara Trio
15060 \Vest of the Grul Divide (\Vlhlng Ball)—

ry
no, Vielin and

-Irving )\Jufm:m

enor, wif
Tlxe leudy That AMade )ou “Mine _(Frien:
)—Tenor, with Oreh........ Irving Kaul‘mln

15061 H You Hadn't  Gone 1\.2)‘ (llro an
Hender: i reh.. . Jr KAulman

Eve

i T e

15062 Isaoe She- h Sweetest Thing (Kabn- Donaldsn)
—Vocal Duet, with Guitar.. Earl-Bell

ime  (RKaho-\Vhiting)—Vocal Dun
vith Guitar arl-Bell

15063 \\’:lcmlelon Smiling ‘on the \’me—Vom i
Banjo . ncle Daye Macon
Southera \Whisiiior Coon_Vokee mnd. Gutror.

Si H.‘Arkreader
15068 Mﬂmbcrg doys (Roposlo Mgtes Morton)—Fo;
. The Tennusce Toolcrs
\V'hal-Cba Em Rohgru)—F
for D:mung Tbc Tennmcc Toolers
15073 § Miss Miss Missc

s Ii;

(Gilbert. {lacl)—volte and Ulule]e ULultle Hunhcs
Thl: Farmer Took Another Load Awayl
Hay‘ (Luhe-O‘Flynn Vinunl)—{’,ome

aud

Ukule] Lulcle Hulht!

15033 Old S)up of Zign—Voeal Duete h HBao,
ncle Dave Macon-Sid llmrkrtader
0Old Dan Tud(er—\’once and Banjo.
Unele Dave Macon
15046 My Rcdumer (Bliss-Granaban)—Voice. G‘ul
o

louth Harp (Tbe Blind Musician the
y Mountains) .....ieeeinn... Geor rge Renuu
e rc Floating Down the Stre; of

Voiee, Guitar and Mowth Harp. (The Bhnd
Musican of the Smoky Mountains),

George Reneau
MEXICAN RECORDS
15064 Los Dos Rosas (Palmerin)—Bambuco—Ten
with Orch...... Jose Mnr.d\e with The, Camh;.us
Todo Fue en Dulce o _(Cancion Mexicana)
—Garcia—Tenor, u|l.|| Orc}l
Jose Moriche with Tbe Castilians
15065 Su Mnma. Tuvo Lahcgnm {Cancion Mexieana)
te

o—Tenor,  wit!
Jose Moriche with The Castilians
P:nlofmlz Blanca lBoler )} {Lecuona)—Ten
reh. Jose Moriche with The Casu‘nans
15070 _hmhg

Tapa Mexjcan — National  Danc
(Baile Naelwu
ion Coneert Dand

exicana),
ocal
l{‘mno \‘nuon:l Nemuno (Mexican Nation.
S« calion Concen Band
oche i Abengan_Cone x.trot,
The Castillans
—Danzon
ancin lonxo Omh
15072 Eltonor €A Ch.‘ml D:n
C:sulmns

Rlv:lnd% El gol (Sunbeam) (E\er‘lldo Cm Bech.

for Dancing. .
ERMAN RECORDS
09068 Puppen Walrer (Waliz of the Mamluns)
(Baye )—l\ny:llmtlsler Stern ner
Kunstlerkapelle ........ Adlon. Berlin
Naclnfalter  Walzei g Wande )
(Srraus:)—szel]mtlsltr Stern  Mit
Kunstlerkapelle .......Yom Hotel Adlon "Bectin
907) Zwvei Kleine Schmutsize Handet Tefl (Kemp
o, uplet,
Jean Marcau, Klavier llelltuunl
Zwei Kleine S:kmuunge Haade—2 Teil
ner)e-German Couplel
ean Mvrenu. Kiavier Be:lel(um{

1507'1 Besos

e
:]

Ty
g
l

Lebedeft

on
Die Nur Dlt Alem (Gllrod Stmdltr)—’l'euor
with Orch. .Aaron Lebedeff

Gennett Lateral Records

DANCE RECORDS
3069 The Call of the South (BcrlmFPox
ally Erickson’s Cellxum Oreh
arris,
C lnseum "Orch.

E
13028 A H:unom Palestina (Gilrod Sandler)—‘l‘mor,
wi

Hon Kong Dream Girl (Springer
Wally Ericksan

Pilgrim*s Chor ¢
Wil ELees oret.

\Villie Creager's Ofch.

3030 Some Day (\\’ell Meet Al:un) (Van
Hoch)—Fox-trg - - B

3074 Evenin 3
ner)—Fox-teol
Elegic? (Massene!

ro
3081 Funny (Anderson. ocll
Yoye Ticklin” M« (ftirsch Litle
with Vocal Inlcrpo.mon y

. Fom Griselte 38 ths Oreh.

3083 Say. Arabella (Kahn-Fiorito), ~ .
Origina] Indiana Five
Cuckoo (Rictz) .......... ...Orlgmzl Indiana €

ATEST SONG HITS
3073 Are You Sorry (DavisAser) Oreh. Aecom.

Tremaine Bros.
Rose of the Evening (Grinland Pianiados),

lion, Haroer
3082 Collcgiate (Uru\rn-]Jlle-nonx)—l:ovelly Balta

the Mclody ‘Man
Don't Fomﬂ You'll Regret Dny y Day.
elty Ballad d :IIIL !he Mclady \X:m
BAND RECORD!

5738 Massachusctis' Pride—\areh znd One.. slep.
Maut’s Band

IAenl Matv's Baad

Pummerlt:m:n (“er L) . e

MDUNTAX

3084 The Lll!le Rolewo Casket-—Tenor. Vernon Dalhart
The New Rncr r.nn—‘l':n of......Vernon Dalbart

RESH DS
5731 Bracs of MarHimmiang Goutianey (Intro. "Tie
“the Bonnet” and “Coming Figm the Raccs")
diisbiand Strihssey < Four Provinces
Jeish Bamn Tbe Four Provinces

FOREIGN
WELSH
W-5737 ¥ Deryn Pur—Welsh Falk Song—Baritonc
vor’ Foster
¥u Lack I Ti Gymru—Welsk Folk Songe

vor Foster

W:5736 Hohed O Hilion—\Velsh Fouk Song—Barltonc,
Ivor Foster

D-\C\V Ngharlad J—\VeIsh Folk Somr—lla 9

tolle L. . Ivor Foster
W-3735 Tlle Urb:m Dlsmel Counci ed Hlopkins
The Welsh Servant Girl,.. May Hopkius
PANISH
5-3079 La Guardia de Mnnnquo—)\hrcia
DBanda Militar Gennett
La Hija Del CareelcroPaso Dohl
Banda Militar ce-m:u
$-3078 :\lru Nacignales Mwunas—/\r r, by Felip
questa Gcnn:u Mcxneaua
e (]llmc un
Danda Mnmr Gennett
§-5726 Portenita (J. Daniel Zumgal;—Oncs
ardusco y su grouesta
Lu \mas Det Serruclw (Dc la Revista “la
3 de las Heemosa: Orquesta Maniana
$-5727 Ml r\morn to (F. Cannr ) T u:sn MJnam
Shmm) Del Amor (De la Revista
Placer™)...... Tomas Pnrduuo ¥ su orquesla
55728 Y: Aparcuo La Cadena—Fox- l rot,
os Toreros Musicos
Bomberos—Fox-tr oreros Musn:os
§-5732 Besos y Chvclu (C J. Mnn)—l’asodohle Oxc
ste; omas Pardusco y su orquesla
Las ‘/ﬂldcdoms de Besos (Las Cauosu) {
13 Revista “La Feria dv Jas Hermosas™) (B,
Tercs)—Fox-trot. Tnm.-u Perdusco y su orquesta
§-5733 Tl'lm.:—Fox trol Resce y su orquesta
-step “Tomas Par useo 'y su arqu:sla
§-5734 L‘n erdmeus gDe la chsm "La Feria de
las Henmosas™) (D. T:ru)——Fox trol
s Pardusco y su orquesta
EI Carillon (Antomn S:Alvun)—lnlerm
x-trot . +.Tomas Pardusco y ay1 orquesta

Hlmuo Naci

Domino Records

DANCE RECORDS
3535 I Miss My Swiss—Fox-trot,
7 Golden Gate Dance Orch.
Fi Fi—Foxtrot ....... -Hellywood Dance Orek.

3536 01 0 Had o Gl Like You Bonis
Sam Lanin's Dance Orcli.
--Lou Gold's Dance Orclv

Ceeilia—Fox-trot
Lou Gold's Dance Orch.

353y Sonyu—Fox trot

ating You—Fox-trot. Holly“ood Dance Orcli.
3838 T Traed ot oy i gy reed Dar
m
Marguerite—Fox-trot . ... Sam Lanin‘s Dance Orch:

3339 Save Your Sorro\\ I’or To-; morro\v—Fov oY,
nin‘s Dmce Orch.
Some Day We'll Meet_Againe—Fox trof
Erme Golden :nd His Orch.
3540 Alone at Last—Fox. Holly\vood Dnnce Orch.
Say, Arabella (\\’bus : Fella to Do)—Fox-trot,
Goldea Gate D:mte Orch.
3541 Oh, Say, Can I Sec You Tl)mghb—l-‘
a Gate Dante Oreh.
Just Think of Me—Fox-trot, Hon, wood Dance Orch.
3542 Got No Time—Fox-trot. Ernic Golden and His Orch.
Let Me Linger in Your Arms—l-oxl
mperia] Dnm Oreli.
EDDIE PEABODY BAN)O RECO
3543 Oh. Say, Can I See You Tomgh(—\'ocnl Chorus
y Artbur Ficlds ..... - Eddie Peabody
Ye s Sr Tb.us My Baby—Vou “Chorus by
1 Ficl .Eddie Peabody
3544 Cnllegmlc-Vocal Chorus by Arthur Fields
die Peabody
Ukulele Lady—Vocal Chorus by Anhur Ficlds,
Eddie Peabody
POPULAR_VCCAL RECORDS
3545 Are \'ou Sorry—Tenor Solo, with Orell. Ace
COMP. . onnniiiinnnns -Ar hur Hall
On Vbe Sunny Slde of ‘Life—Baritone
with ACLOmD.. e Arlhur flelds
3546 Collegiate Maie D T

Hare c-Jones
What Do They Do fn Those Beauty Parlors?.
Tenor Solo,” with Orcll. Acomp.. ... .. Bily Jones
3347 Every One Home Ts Asking for Your_Basitons
olo, with QOrcb. Accomp.. .........Anbur Fields
Hello, Little Gir! of My Dream&—‘l'cnor o,
with_Orch. Accomp. Franklyn Baur
3548 Yeg, Slr. Thats 2ty Baby\—Mak Ducl. il
Pian Hall-Ryan

iano
L Hall-Ryan
NOVELTY VOCAL RECORDS
3459 After the Ball—Tenor Solo, with Nuvchy Ac-
com Vernon Dalbart
Xn a Mansl on of :\chmg Hnrls—‘l‘enor Solo,
with Novelty { .......... Dallmn
3550 The Runavmy ‘l‘ram— enor Solo, wllb Novell
¢rnon Dalkart
e

Caazy Jones— énor Solo. with No\eh
. crnon Dalbart

HAWAIIAN GUITARS
3551 Cielito Lindo—Duet, with Hawaiian Gulnr
Ferera-Poaluki

Jhu Okamoku—Duet, with Hawailan Guitars,
Ferera-Poaluki

Lincoln Records

DANCE REC RECORDS
2365 M;\rsucmc—}‘ox trot. -Johnson's Danee Orch.
min' Home—Fox-frot, with Voeal Refraiu,
Linecln Dance Orch.
2366 Are You Sorry?—Fox-trol..... Dale’s Danee Orcli
Caroliua Swectheart \Valw—\V:Allx
Dance Orch.

Lane’
2367 Because of You (The World Is Mme)—-Fex trot,
incoln Dance Orel

Montmarire Rose—Fox-irot,
d and His Orch.
Xe

Lou Gol,
2368 Say Arabella (What's a Fella" to Da)—-— 0
trof S Carolmers

Befor e—Fn
ph Knecht's Waldorl Astoria l):mc: ch.

2369 When %yt! of Bluc Are Fool You—Fox-trot,
anin's Dance Orek.

H K Girl—Fox- trot,
ome Kone, D GISom bt e o
Li nLrot,
2370 Oo a Night is—For :Gold Pooh 0 G
Wbo Loved You Dest ?—Fox trot,

am L'mlr;ll gance Onnh
2an Coll te—Fox-trot. e _Centre Boys
o T Voca
Rdmm

€ witly
.Uoiversity Sexl:m

g am
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VOCAL RECORDS
2363 Counn’ Mowe—yocal with Uke, ..Glotia Geer
Yes Sirl TLat's Ay BDohy. Vocal wik_ Uke,
oria_Geer
2364 Oh, llow 1 Miss Vou l’n‘“’;hl——voul with
Gultar and Vielin Accoin or s Gecr
Ulldurucnlh e Yu \um “Vocal
Glovm Geer

2372 Collegf.ue—Quarm Blues i
Blue Dcmdl!s

Ulke,
Tlie
AN Atoard lor llexven (All Aboard lor Ilon
Sweet Hoine)—-Quariettilues with Utke,
The l]lne Daadies
2973 AYondeeing—Teno Solo ay Mamilton
‘re Funud u, Sweelheart bally\—lelwr S

olo,
Ray Hauwilton
ANDARD RECORD
2374 The Clain (.:Ang Soug—Tenor Seolo with Ilar-
wmonica and Guitar Accom Veenon Dalbart
' lhie Baggage Coneh u.eaﬁ_unor Solo. with
Violln and Guitar Accomp. . Veruon Dalbart

Banner Records

1564 Save Your Sorrow for To:morfoer
Saw Lanin & D:mcc Ouch.

Some Day We'll Mect Agaia—Fox-1tol,
Eruie Golde nnd His Orchi.

1565 Soxya—Fox- .rol Gold's Dance Orch.

Wauting You— ot llywood Dance Orc
1566 Oh, Szy Can § bct \ou To nlhl—Fn trot,

olden Gate Dance Oreh.

t Think ol Me—Fox-teot. Hullywood l);m(-e Orch.

1567 L Tired ol Eversrhimg Bui You o
T s Bl
Sam Lanin’s Dance Orch.
“Hollywood D:ncc Oret
s to Do)-—i
Corden Cote e Breh,
1569 1 Miss My Swiss—Fox-trof,
Golden Gute Danee Orek.
i~ Fox-1ro ;lollywood Dnce Oreb!
1570 18 4 e el "Lk Vou o Foerro
Sam Lauim bance Orch,
;Lo Gold's Bance Orcl.
i (T, A 1is Oreh.
Your, Arms—Fox
mpxrial Dince Oreli.
EDDIE PEARODY BANJO HECORDS
1572 Collegiate—Vocal Cliorus Iy Arthur Fields,
Eddic Teabody
Ukulele Lady—Vocal Chorus by Aribur Eields,
Eddic Peabody
1573 Oh, Suy. Cau I Sc You To-nixut—Voeal Chorus
By Aft Eddic Peabod)
val Shmur iy My Baby—Vocal Chorus by
At Eiclds - ddic Peabody
VOCAL RECORDS
1574 Yes, ke Thats My Baby—Male Duet
Piano_Accomp.
Evnry Lmlc \Vln‘k—M

Ace
1573 Ever) O-e Home I s ng {or You—Baritone
Solo, with Orcli. . ribur Fields
Hdlo Little Gird ol \I) Dle:lm!———Tcuor Solo,
Fe ceomp, «..Franklyn Baar
1876 Colll:gl:ne “Atalc Duﬂ. with Puno Agcomp,,

Harc-Jones
\Vlmt Do Tlry Do in Those Bc:ul
with O: Acco;

.\Inrgueme—romrol
1568 Alone at Last—lio:
Say, Arabella (\Vh:u s a

Mc Luu r Lonh

Plaso
Hall-Ryau

Parlors?—
~Dilly Tones

. Ae-
corup, .. Artiar Dall
NOVELTY VOCAL RECORDS
1578 Alter the Ball—Teuor Solo, with Novelty Ac
com

LT non Dnllnrl
On the Suuay Side of Lile=Baritonc
with Orch, "Arcos l’llur Flclds
Ill a Mansion ol Aekiog Hcarts—Tenor Solo,
mth Novclty Accomp. »V¥ernon Dnl)url
1580 'l‘ll: Rmu\\ -—Tcnor Soln. mlh Novre
Accom ruon Dallmﬂ
Navc]l
Vrnmn Da]h:ln
n Gux tars, Gomilii
erera-loaluki
Iby Oksmoku—Duet, with Hawaiian Gmlars
Ferera-Poaluki

Regal Records
9864 Ol, Say, Cam | Stt You To uight—Fox-trot,

Golden Gare Dance Qrch.
Just Think of No—Fox-trot
9865 Sonya—Fox-trot .
Fi Fi—Foxtr «
9866 Save Your Sorrow for

Cascy ]one
conm

“HAWANAN, GUITA
1579 Ciclite Lindo—Duvt, with Hawai

ox.
Sam Lanin's Dance Oreli.
Marguerite~Fox-trot_.....Sam Laniu's Dance Orel.
9867 1 Miss My SwissoFoxizor,
Colden Gate Damce Orch.
+Mollywood Dance Oreh.
Lou Gol's Dance Oreh
Aloue at ollywood Dauce Orch.

9869 11 1 Ilad » Glrl L‘kr You—
Rt Dance Orcl.

Say, Arabella (Wihat's a Fdla' 1o Do)—Fox-
olden Gate Dance Oret.
9870 I'm Tired ol Evcrythiug Ilul You—Fox-trot,
Tmperial D:mce Orch.
Some Day We'll Mcet Agala~-Fop trol
Ernic Golden and His Orch.
9871 Let Me Linger Longer ju Your Arms—Foxtro
peeial Dance Oreh.
o Timo—Fox-trot. Bruic Goen wed By Oren:
OIE FEABODY AN 0 RE
9872 Colleglate—Vocal Chorus by Arthuy Fle]ds.

Wanting You—an teot.
9868 lem—.Fox

Eddic Peabody
Ukulele Lady~-Vocal Chorus by Arthur F}dil’i bod,
die b
9873 Oh Say, C.'m 1 Q\‘a \'ou To—nlnln—Vocal Chotu: 4
by Arthur Ficld: . Eddic Pr:body
Yes. Slr, That's My R:by—Voc:Al Choru) by
Arkinr Fields ...... Eddie Peabody

ULAR VOCAL RECORDS
9874 Collegme—hlnle Duet, with Piang Auom 3

Hare Jones
On_the Sunny Sule of Life—Barltone Solo i
Orch.~ Ace " SArsbor Fields
9875 Are Y Oreh. c-
conp, - Arar 1l
Hello, nor
with Oreh, Acc -Frankiyn Daur
9876 Y3, iz, Th.ns My BibyNale Duct, - ith
han ccomp. - Hall-Ryan
Every Little While—Alale Duet, with Diano. Ae:
Hall-Ryan

comp.
9877 Byery O lome Ta /\sklmz “for "Vou-_Baritone
ofo, rc OmD. vvserr . Arthur Felds
Wiat Dos’l]‘hey Pho (')" ;rholce Beauty " Parlore—
enor Selo, with Occlh. Accom illy Jones
ELTY VOCAL nl!ctglbs
9878 The Rupaway Tesin Cforse o with Novelty
Accom jyemon Dalkaet
" Accor
Vernon Dalhart

THE TALKING MACHINE WORLD

AN AU UL IET R RV R

This Fall Will Bring Big Business
UT

Service Turns Tlanmems Into Cus-
fomers a.ws a aoufonll DU 8
Ready for What the Future Promises 10
Making the Portable a Business Asset 10
The Instalment Plan of Selling on
Hal ... i0
The Service Problem Must Be Met
—Not Dodged ............. 11
The Significance of Improved Record
Demand oy 11
Plans for Getting Close to the Buy-
ing Public . 11
Northwest Radio Trades Assoc:a-
tion Sponsors Educational Tour
for Dealers ................. 12
Co'\;nty Fairs Pay Dividend to F. L.

atty . ... 14
Hitting the High Spots in Radlo Sell-
NG Bl i il vk W sl oo daed 16

Noteworthy Conference of Victor
Co. Wholesalers Held at Camden
Factory 18
Donen Profits by Ablhly to Make
TIEnds em & s it o . 19
Turnover and Its Relation to Net
Profit ... 20
Some Profit-Winning Sales Wrinkles 24
Reducing Profit-Killing Collection
Costs
Eliminating the Radio Free Tnal Sys-
tem . anhsiall . o oo e g 28
Service and Personal Touch in Deal-
ing With Public That Won Suc-
cess for Jedlickas............. 30
Importance of Service in Radio Re-

tailing GerriEs- phe & B - GE 32
Service of High Type Wins for Okul-

skiBros. . ... ... ... ..., 38
Special Hotel Concert Brings

“Talker' Publicity ........... 42

Interesting Analysis of Merits of "'A"
Dry Cell for Use in Radio Re-
ceivers .. . 43

CONSTRUCTIVE ARTICLES IN THIS
ISSUE OF THE WORLD

Ready Reterence for Salesmen, Dealers and Department Heads

T v v R
Seties of Edison Tone Tests in Atlan-
tic  City Drawing Interested

Crowds .. .oooeeannnn . 46
Annual Convention of Crosley Dis-

tributors ... .. o 50-51
Featuring the Musl:al Possibilities of
the Talking Machine e i o 62
Dealers From Wisconsin and Illinois
View Music Master Line in Mil-
waukee .. - 90
Catering to Music Lovers Builds
rofits ageibromwn & o AEEE. 350 B 106
List of Important Radio Shows
Scheduled During Remainder of
Year "8 s Ly (00

Analysis of Radio Situation Indicates
Sales of $5.000,000 .......... 116
Aggressive Tactics of Mid-West
ealers Result in Satisfactory Re-
tail Sales ..... .123.132
New Stewart Warner Broadcasting
Studio. WBBM, Excites Wide In-
terest Among Fans........... 134
Vital Problems Receive Attention at
Meeting of Phonograph Manufae-
turers . . ¢ S b IR,
Zenith Radio Station Triumphs by
Communicating With MacMillan
Expedmon............... 138
Dealers in the Quaker City Stage Blg
Sales Drives and Clear Decks for
FallRSuess .....150-152
Improvement in Business in the New
England Territory Encourages
Trade . 155-156
News Happenings in the Musical
Merchandise Field .157-161
News Gleanings From the World of
usic et 163-165
How the Dealers Can Cash in on
Sales From Publishers’ Exploita-
tion Work ................. 165
Latest Patents Relating to Talking
Machines and Records........ 189
Advance Lists of Talking Machine
Records for September......190-193

CORRESPONDENCE FROM LEADING CITIES
San Francisco, 67—Milwaukee, 74—Cleveland, 86—Richmond., 9|—Kansa_s City, 92
—Pittsburgh, 94—Cincinnati. 96—Toledo, 102—Minneapolis and St. Paul, 104—St.

Louis, 198—Buffalo, |12—Indianapolis.
138—Baltimore. 144—Canada,

| 18—Chicago, 123-138—Akron-Canton.

146—Philadelphia, 150-152—Boston, 155-156—Los

Angeles, 162—Detroit, 174—Salt Lake City. 188—News from The World's European

Office, 185-188,

9479 Aﬂcr lle Ball—Teaor Solo, with l\m—tln Ae-
roon Dalhart
Acllnn 1lurl&—Ttnor Solo,

Iu a M:nslm of

with Novelty Acrom, rnon Dalhart
HAWATTAN ‘GUITARS
9920 Cidlito Lindo—Duet, with Hawidan Guitars,

rrrcm Poaluki
W Okanvoku-~Duet, with llawaiian Gul
rem Poatuki

Cameo Records

DANCE RECORDS
734 Marguerike—l‘nx trot.Paul Vau_Loan and Ris Orch.
\Vouder Wheee \We've Mct Belore—Fox-trot
0. Knecits Waldorl-Astocia Dance brch.
755 \When Eyes ol Blue Are Fuolmz You—Fox-tro
v dl“l Il)madumrs
trot, witl 2l
Comin' Home—Fox tron, winn Voo Hetrain, © "
756 Are You Soreyt._Fox. u;_n ‘Bob Haring and Ilis Orch.
1 A
LRI R e G

Paul

Th ld Is Mine)—Fox-trot,
Becanse of Yoit (The \Vorn bsHﬂlmg) PR TiAL Y
Wild Rose— Fox-tro

~
P
<

o
- ;Boi Haring 1ad lis Orch.
758 t Reali ) Me)=~Fox-trot,
0 G R u“au] "Van Lown aud His Orel.
Who Loved You Besti—Fowurol
oalway nmmnm

abell t's a "Fi II " l Do)—Fox-trot,
759 Say Arabelly (What's a "Feila’ ?}e](? I H” Nreh.
Houg Kong Dream Glrl»«l‘ex lrok

Bob lasiug and Hus Oreh.
700 Ou a Night Like This—Foxte

Low Gold aud Mis Oren.
And ) Believed ia \ou—
0s5. Knccht's \\':udorl -Astoria [lange Oreh.
VOCAL RECORDS
76) Yes Sir, Tha's My Baby-—Vocal, with Uke,
oria Geer
Uudcrueath the Yum-Yum Tece—Voeal, \v%h Uke

loria_Geer
762 Wondcring—Tcnor Solo Willjam Robyn
adeiry=Tenor S

William Robyn
763 "ond  Speatn  Papart (You'd Tener Speat
Easy to le})—Com

:dy 'Son
kutele fsmlq (\vnb Hahne)
I'm Gouna Ln the Eumblt Bee Be—Com
Soag, with Uke....Ukulele B:ule,\r (\V:bb H;lme)
764 Collqlale—ollanel -Blues with Uki Bluc Dandies
ppin’ in Society—Quartet-Blnes with Uke,

The
765 Some D:ly (weu Meet Again)—Duct, with
Piano Acc
Irs yml Thn Feel wi
Hoek Jerome

P )
745 0L Mr. Cave Man' Worlk ¥ou Briag My Good
Dallc Maa Back to'Me—Due, ‘il Ue
candiPapetd
Look What You're Missing Wasting Tlme— uet,
with Uke Accomp, .Sait and Pepper
1 Am;um L
766 The Chain Gang. Song—Tener Solo, i
3 aud Goitar Accomp LV StHon DA
Dacgage Coach Ahead—Tenor. Solo, with
in aild Guitar Aceompa........Vernoa Dalhart

In kl
Vi

’
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The Abhotsterd - Style 117,
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b record albums

Eaddy Eaghish  Modcl—Style
120, American Walnut stained
0 an Enghish fnish.  Exposcil
metal gnn- nlllcd in Raman
gold. X record )
Alhums . =

| The  Salsbury — Style
After the work of Steraton ans

Shearer.  In Alalngany amd
Walnut,  Expsed metal pares
«old plated.

Albuma . ..., 4

These Prices Apply East of the Rockies Only
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range of upright. conl:‘l;'

els and radio r.omhmalnm mod.
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1o uuullnlon

”nuble Tesonators.
Ibums 0
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THE MASTER PHONOGRAPH

most perfect music—reproducing mstrument

When buyers of phonographs
are discriminating

Merchants who are selling The Cheney are discovering
in the present highly competitive market that The Cheney
possesses outstanding selling advantages.

Its superior tone quality is acknowledged. A wide range
of beautiful cabinets meets any price requirement. Its sell-
ing points can be duplicated by no other phonograph.

As a result, The Cheney makes sales which otherwise
would be lost, it commands a high average sale price, brings
increased business and increased profits. Ask us for de-
tails and prices on The Cheney line.

CHENEY TALKING MACHINE COMPANY . CHICAGO
Made complete in our own factories at Grand Rapids, Michigan

The Melbourne,
tubbed Biltmore mahogany. Lengih,

made 0 dull-
43 inches; depth, 2t nches.
hright, 4616 snches,  Equipped with
w0 tesomators, elecine moter, two
reproducers.  Record al-
bums . ... . 5

cleane. motar
Spring motar




. . . and when the lights come on,
there is Signor Friscoe!

ICNOR FRISCOE, famous xylophonist of the “big time' vaudeville
circuit, gives a striking demonstration of the New Edison.

-5

Jobber

Jobbers of

CALIONNIA
aan Fro ser Fosn Fhebographe,
Lag

COLOHADO
ixmver Faisnn IBonograge Dnsteibute

AFOKGIA
AU nts-~Fnonogr phe, Ine

TLLINDIN
Chienpe R ison Phonurilys 1 tetrib.
utng 1
LOCINIANA

New Orean Iiwvmoung  Musde Co
Inc

You don't need 2
¢ o become
an Edison Dealer>
ask aearest Edison

After his overture, he steps forward and says: "By special permission
of Mr. Thomas A. Edison, | shall play in direct comparison with my
Edison records on the New Edison Phonograph. See if you can
detect the slightest difference between my own performance and
Mr. Edison’s Re-Creation.”

Signor Friscoe begins to play. No phonograph is visible. Gradually
the lights are dimmed, until nothing can be seen but the glowing tip
of his cigar. Suddenly a brlliant fash of light almost blinds the
audience. Then, gradually, the lights come on.

As they grow bnghter and brighter. a living-rcom 1s seen, with Signor
Friscoe in a cozy easy chair, enjoying the Edison Re-Creation of his
own playing. He steps down again to the xylophone and plays a few
bars—there is no difference.

Conclusive proof that the New Edison actually does bring the artist
to your own living-room in all save physical presence!

THOMAS A. EDISON, Inc., Orange, New Jersey

Amberola and Blue Amberol Records

MARNACHUSETTS
© idse-Ellenberger oo

"
lver Johnson Sporting Goods « «
(Amberola only)

MICRIGAN
Dictroti—Phonograph Co. of Detrrdt

MINNEROTD
Alinneapelis—Laurence H, Luckes

MISROT R
K sn sr CHy—Edieon 17 onograph Fis
tributing Co. = .
H laout“Che rstone Murle Co
MONTANA

Helrna: Montana Phonograph Co

NEW JEKREY
Orange—Rdlson Phonograph Distrihut.
lag Ce

ALY VORK
Albany—Amerlean Phonogruph Co.
New Yurk €y 4 F  Rinekmun &

Son (Amberola onlyd.
Syracupe—W D Aodrews Co. (Ani-
berola only).
oo
Cleveland The Phonogrnph Co.
FENNSYLVANIA
Fhliadelphin—Girant Yhonoxraph Co
Pitseburgt  fluchn Ihoaekraph Co
Willlatnsport—~W A, Myers,
KMODE 16LAND
Providenes J A Foster Co. (A
beroln oniy)

the New Edison, Edison Records, the Edison Diamond

TENMAR
Dty —T-x  Okigme  [Denograpt
Co.
tTAR

Opden—Troudht Sporting Gonds o

VIRGINIA
Richmuul  The €. B. Haynes Co | Tue,
CANALA
Rt, tehn WUl Thorne & #

Tonmte—R K, Willlonw & S
Ltd

Vaincouvs r—Kent Plano Ca.. Lol
Winnip«r—R S. Willlasns & Sons €1
Lt

Enlison Bros. {Amberoin nnly).






